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The  Evening  Bulletin 

Largest  Evening  Newspaper  in  America 

ANNOUNCES 

the  Ownership  of 

Station  W  P  E  N 

Philadelphia 


Through  an  understanding  of  the 
life,  habits  and  interests  of  Phila- 
delphians,  The  Evening  Bulletin  has 
grown  from  small  beginnings  to  a 
daily  circulation  of  well  over  600,000 
— the  largest  evening  circulation  in 
America. 

In  taking  over  the  ownership  and 
operation  of  Station  WPEN,  it  is 


our  intention  to  follow  the  same 
principles  of  service. 

We  have  full  confidence  that  the 
response  of  Philadelphians  to  an 
understanding  of  their  needs  and 
desires  will  result  in  an  ever  increas- 
ing circle  of  WPEN  listeners  in  the 
Philadelphia  area. 

The  Evening  Bulletin 


In  Philadelphia  It's 

WPEN 


SUE:  1945  RADIO  BUSINESS  OUTU 


At  the  Peace  Table 


While  men  of  great  genius  explore  the  perplexities  of  achieving  a 
just  and  lasting  world  peace,  others  gathered  at  peace  tables  every- 
where bow  their  heads  to  petition  the  Divine  Peace  Maker  that 
He  hurry  along  home  their  missing  ''delegates." 

If,  through  any  service  of  ours  during  1945,  just  one  such  "dele- 
gate" returns  who  might  otherwise  join  the  countless  silent  heroes 
who  roam  the  Eternal  Halls  of  Peace,  ours  will,  indeed,  be  a  Happy 
New  Year! 

May  we  wish  for  you  the  same  opportunity  for  the  same  superb 
Happy  New  Year! 

The  Fort  Industry  Company 


WSPD  —  WWVA  —  WMMN  —  WHIZ  —  WLOK  —  WAGA  —  WFTL 


CLEAR  THE  SALES  BARRIERS 


IN    THE    NASHVILLE  AREA 


Among  the  WSIX  thorough-breds  there  are  two  that  are 
capturing  the  attention  of  numerous  agencies  and  adver- 
isers— "NO  WASTE  COVERAGE"  and  "LOW  UNIT 
COST".  They  clear  the  sales  barriers  in  the  Nashville 
Market  and  have  that  lift  necessary  to  make  sales  cam- 
paigns profitable.  A  varied  schedule  of  popular  local  and 
choice  network  programs  carefully  selected  from  both 
The  Blue  Network  and  Mutual  Broadcasting  System  are 
responsible  for  their  popularity.  For  more  information  on 
"NO  WASTE  COVERAGE"  and  "LOW  UNIT  COST" 
wire  or  write 

THE  KATZ  AGENCY,  INC. 

National  Representatives 


5000  WATTS  •  980  K,  C. 
BLUE  MUTUAL 


NASHVILLE,  TENN, 


Published  every  Monday,  53rd  issue   (Year  Book  Number)   published  in  February  by  Broadcasting  Publications,   Inc.,   870   National   Press   Building,   Washington   4,   P,  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


ANNOUNCING  .  . 


•  A  GREAT  NEW 

•  OPPORTUNITY  IN  I 

•  WESTERN  MICHIGAN 


This  month  a  brand  new  radio  station  goes 
on  the  air  in  Grand  Rapids. 

It's  WJEF  —  CBS,  owned  and  operated  by 
the  Fetzer  Broadcasting  Co.,  and  sold  in  com- 
bination with  WKZO,  Kalamazoo,  at  a  bargain 
rate  per  thousand  radio  homes  covered. 

As  you  know,  NO  Chicago  or  Detroit  station 
gives  adequate  coverage  of  Grand  Rapids, 
Kalamazoo  or  Western  Michigan.  Further- 


more, no  Grand  Rapids  station  gives  even 
minimum  coverage  of  Kalamazoo,  Battle 
Creek  or  Southwestern  Michigan.  .  .  .  Now 
the  new  combination — ^WKZO  plus  WJEF — 
for  the  first  time  offers  complete  coverage  of 
all  Western  Michigan,  with  CBS  audience- 
appeal,  with  skilled  local  programming  for 
the  separate  markets  involved,  and  with  one 
low  combination  rate  to  pay!  We  would  be 
happy  to  send  you  all  the  facts — or  just  call 
Free  &  Peters! 


WKZO 


Both  owned  and  Operated  by  Fetzer  Broadcasting  Company 
FREE   &  PETERS, INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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THE   ONLY   SINGLE  MEDIUM   COMPLETELY  COVERING   THE   INLAND  EMPIRE 


Owned  and  Operated  by 

LOUIS  WASMER,  Incorporated 

Radio  Central  Building  Spokane,  Wash. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 
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BROAa^^STING 

The  WooUly/^^ewsmagozine  of  Radio 

pWadcast  Advertising 


Starting  at  5  a.m.  with  WWL's  Farm  Program 


Speed  up  at  7:30  with  \/WL's  "Dawn  Busters' 


Folks  turn  first  to- 


NEW  ORLEANS 


A  DEPARTMENT  OF  LOYOLA  UNIVERSITY 

THE   GREATEST   SELLING   POWER   IN   THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    ★    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Inc. 


Published  Weekly  by  Broadcasting  Publication*,  Ine, 

Executive,  Editorial,  Advertising  and 
Circulation  Offices:  870  National  Press  Bldg^ 
Washington  4,  D.  C.         Telephone:  ME  1022 
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"Tkhli 

rke  WEST  VIRGINIA  NETWORK 


WPAR 

CBS 
250  on  14S0 


WSAZ 

BLUE 
1000  on  930 


WCHS 

CBS 
SOOO  on  580 


WBLK 

NBC 
250  on  1400 


THE  WEST  VIRGINIA  NETWORIC 


JOHN  A.  KENNEDY   HOWARD  L.  CHERNOFF 

PRESIDENT  "  MANAGING  DIRECTOR 

Nattonal  Representatives,  THE  BRANHAM  COMPANY 
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LARGEST  of  the  "pig  tribe"  and  one  of  the 
heaviest  of  living  mammals,  the  Hippopota- 
mus is  EXCLUSIVE  because  of  the  horselike 
appearance  of  its  head  and  its  championship 
swimming  and  diving.  Lard  made  from  the 
Hippo  is  of  excellent  quality  and  is  called 
"lake-cow  fat".  Its  weight  exceeds  four  tons, 
it  lives  on  grass  and  weeds  and  its  name  means 
"river  horse". 


EVERETT  L.  DILLARD 

General  Manager 


ELIZABETH  WHITEHEAD 

Station  Director 


EXCLUSIVELY  FM  is  again  KOZY's  New 
Year  Resolution,  as  it  steps  forward  into  its 
third  year  of  EXCLUSIVE  FM  PROGRAM- 
MING for  EXCLUSIVE  FM  LISTENING,  sure 
of  its  audience,  confident  of  its  ability  to 
increase  its  value  to  the  Progressive  Commu- 
nity it  serves.  KOZY's  Popularity  in  the 
Kansas  City  Area,  Pioneered  and  Proved, 
can  become  YOURS  EXCLUSIVELY  in  1945 ! 
Ask  for  Full  Details. 


FMKodio  Station 


PORTER  BUILDING  •  KANSAS  CITY,  MISSOURI 


FM  Pioneer 
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in    the    Kansas    City  Area 
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America's  Pioneer  Broadcasting  Station — First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

950  KILOCYCLES  — 5000  WATTS 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 


Back  in  1940^  before  Pearl  Harbor,  the 
Studebaker  Corporation  signed  a  13-week  contract  for 
tkree  newscasts  weekly. 

Everyone  knows  that  it's  no  trick  to  sell  automobiles 
today  if  a  dealer  is  lucky  enough  to  have  any  for  sale. 

Yet,  every  13  weeks  for  almost  four  years,  Studebaker  has 
renewed. 


For  this  wise,  far-seeing  policy,  looking 
forward  to  the  greater  post-war  Detroit 

c<     cc     «     «     c     an  orchid! 


National  Representatives 


NBC  BASIC 
NETWORK 


ASSOCIATE  FM  STATION 
WENA 
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"'Nebraska's 

Capital  City 

1  Nebraska 

Station"  J 

.|.|L 

At  Deadline  .  .  . 

NEGOTIATIONS  between  the  NBC  and  Blue  networks  and  the  National 
Assn.  of  Broadcast  Engineers  &  Technicians  (NABET)  are  to  be  re- 
sumed this  Wednesday  in  New  York,  with  likelihood  that  the  union  will 
force  the  companies  into  signing  or  refusing  to  sign  contract  covering 
jurisdiction  over  platter  turners. 


LEAF  GUM  Co.,  Chicago,  Jan.  20  begins  sponsorship  for  52  weeks  of  a 
series  of  musicals,  Saturday,  4:45-5  p.m.  CWT  (repeat  5:30  p.m.)  on 
79  NBC  stations  covering  Midwest  to  New  York.  Agency  is  Bozell  & 
Jacobs.  Show  replaces  Starring  Curt  Massey,  dropped  by  Schutter  Candy 
Co.,  Chicago,  for  spot  campaign  in  22  markets.  Agency,  Schwimmer  & 
Scott,  announced  plans  may  include  half-hour  Hollywood  network  show. 


NEW  APPLICATIONS  filed  with  the  FCC:  WFTC  Kinston,  N.  C.  for 
shift  of  assignment  to  5,000  w  on  590  kc  from  250  w  on  1230  kc.  KFBI 
Wichita  for  power  increase  daytime  from  5,000  w  to  10,000  w  (1070  kc). 
KQW  San  Francisco  for  new  FM  station  on  44,300  kc  with  19,000  sq.  mi. 
coverage  and  estimated  cost  of  $132,050. 


SELLERS 
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MURRAY  CARPENTER  lit- 
erally  learned  the  advertis- 
ing business  from  the 
ground  up.  He  started  ten 
years  ago,  just  out  of  school,  as 
personal  messenger  to  Richard 
Compton.  With  a  decade  of  solid 
agency  experience  behind  him,  Mur- 
ray's current  job  is  that  of  media 
supervisor  in  charge  of  all  time 
and  space  on  the  Procter  &  Gamble 
account,  working  under  Guy  Rich- 
ards, vice-president  in  charge  of 
media. 

In  a  short  time,  after  joining  the 
agency  in  1934, 
young  alert,  affable 
Carpenter  was  ad- 
vanced to  the  media 
department  where 
he  did  clerical  work. 
Later  he  became  as- 
sistant  to  Roy 
Shults,  who  then  was 
spacebuyer  on  the 
Seagram  account, 
and  now  a  CBS  ac- 
count executive. 

In  1936  some  of 
the  Compton  ac- 
counts developed  a 
wider  interest  in 
spot  radio.  P&G,  al- 
ready a  large  net- 
work user,  expanded  its  placement 
of  both  spot  announcements  and 
transcribed  quarter-hour  shows  for 
some  of  its  products,  including 
Crisco,  Lava  and  P&G  White  Laun- 
dry Soap.  Murray  worked  with  Roy 
Shults  on  this  spot  placement.  P&G 
pioneered  spot  radio  in  Canada — 
there  were  no  Canadian  networks 
and  the  company  was  placing  its 
U.  S.  network  shows  on  a  tran- 
scribed basis  throughout  Canada. 
It  was  and  still  is  one  of  the  largest 
U.  S.  advertisers  in  Canada. 

After  indoctrination  into  the  ac- 


MURRAY 


SALES 


count  end  of  the  agency  as  assist- 
ant to  Chauneey  Landon,  executive 
on  the  Crisco  account,  Murray  took 
over,  in  the  early  part  of  1942,  the 
buying  of  newspaper  and  supple- 
ment space  for  Duz.  The  following 
year  he  was  made  supervisor  for 
all  media  on  that  account,  and  in 
mid-1943  he  became  agency  radio 
supervisor  in  charge  of  time  place- 
ment. He  was  recently  appointed 
media  supervisor  on  Procter  & 
Gamble. 

No  agency  executive  will  talk  in 
terms  of  billing — especially  in  the 
highly  competitive 
soap  field — and  Mur- 
ray, who  is  cordially 
but   cautiously  dis- 
crete, is  no  excep- 
tion. However,  a 
study  of  lineage,  ra- 
dio, and  media  re- 
ports   shows  that 
P&G  accounts  under 
the  Compton  wing — 
Crisco-Fluffo,  Ivory 
Soap  and  Flakes, 
and  Duz,  spent  about 
$10,000,000    in  ad- 
vertising in  the 
U.   S.  and  Canada 
during  1943,  giving 
some    idea    of  the 
scope  of  coordinating  those  media 
expenditures.  About  60%  of  it  went 
into  radio,  the  remainder  split  be- 
tween magazines  and  newspapers, 
but  every  dollar — wherever  it  was 
spent — was  tabbed  and  results  ac- 
curately checked. 

Murray  is  an  active  family  man. 
He  was  married  in  1938  to  Harriet 
Lang,  a  Compton  alumna.  They 
have  three  children,  Carol,  Nancy, 
and  Robin.  When  he  has  time,  he 
relaxes  with  easel  and  brush.  He's 
pretty  good  at  it,  too. 


mmmoion 

DELAWARE 

II  ^  ^  Basic  Station 

5000  day  and  nighf 

Represented  by 

BAYMEB 
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Most  radio  advertisers  who  know  Iowa  also  know 
that  Iowa  people  prefer  WHO  to  all  other  stations 
heard  in  the  State,  comhined.  But  do  you  know 
the  why  of  this  preference? 

We  think  Iowa  people  prefer  WHO  because  WHO 
does  more  for  Iowa  people.  Just  one  small  in- 
stance; During  the  past  Summer  and  Fall,  farm 
labor  was  scarce  as  hens'  teeth  in  Iowa.  WHO's 
Farm  Editor,  Herb  Plambeck,  decided  to  do  some- 
thing about  it — started  a  campaign  of  appeals  for 
extra  help  in  behalf  of  the  hard-pressed  farmer 
(directing  his  appeals  to  folks  in  towns  and  cities, 
where  you  would  expect  a  small  audience  to  farm 
programs) . 

A  plan  was  developed  in  cooperation  with  the  Iowa 
Agricultural  Extension  Service  and  the  State  Farm 
Labor  Placement  Service.  Prizes  were  announced 
for  those  devoting  the  greatest  number  of  hours 
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to  farm  work.  Entrants  were  nominated  by  some- 
one else  and  were  designated  "Victory  Farm  Vol- 
unteers". A  total  of  3,921  workers  took  part,  turn- 
ing in  an  aggregate  of  165,763  hours  of  good  hard 
farm  work — 20,721  full,  eight-hour  "man  days"! 

Entries  came  from  all  sections  of  Iowa  and  "Iowa 
Plus" — Illinois,  Wisconsin,  South  Carolina  and 
even  New  Mexico!  WHO  awarded  prizes  through- 
out the  season  amounting  to  more  than  $1600  in 
cash  and  War  Bonds. 

What  did  WHO  get  out  of  it?  Mainly  the  gratitude 
of  over-burdened  farmers  for  this  unexpected 
assistance.  Just  one  more  reason  why  WHO  has 
such  a  great  influence  with  Iowa  people.  They 
know  that  whenever  there  is  a  pubUc  service  need, 
WHO  can  be  counted  upon  to  deliver^ 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Walts 

B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 


I 


^^Hooray!  F&P  got  us 
everything  we  wanted!" 


^  We're  not  magicians.  There  are  still  only  24  hours  on  our  stations' 
clocks.  But  every  one  of  those  stations  will  bust  a  button  to  find 
'a  place  for  the  business  that  our  F&P  Colonels  dig  up. 

Why?  Well,  not  solely  because  they  1-o-v-e  us!  Principally,  we 
guess,  it's  because  they're  well-managed  stations,  and  they  know 
the  surest  way  to  keep  us  on  our  toes!  Whatever  the  reason — 
try  us  and  see! 


FREE  &  PETERS,  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES! 

WGR-WKBW  BUFFAIO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO   KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA   SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COIUMRIA 

V/PTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

IJRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEAmE 

and  WRIGHT-SONOVOX.  I 


CHICAGO: 

1 80  N.  Michigan 

NEW  YORK:,  4^4  Mac/ison  Ai^e. 

SAN  FRANCISCO:  II  r  Wfr 

HOLLYWOOD:  6331  HoUywood 

ATLANTA:  322  Palmer  Bldg} 

Fr 

inklin  6373 

Plaza  5-4130 

Sutter  4353 

Hollywood  2151 

Main  5667 
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Radio  Ready  to  Make  25th  Year  Its  Best 


Increased  Revenue,  Improved  Service 
Pave  Way  for  New  Achievements 

By  BILL  BAILEY 

IT'S  HAPPY  BIRTHDAY  to  radio— in  the  form  of  its  greatest 
potential  year  in  history — on  the  art's  25th  anniversary. 

Increased  net  revenue  in  1944  came  as  radio's  Christmas  present. 
Gross  billings  last  year  were  estimated  at  $350,000,000,  as  compared 
to  about  $4,800,000  in  1927,  first  year  in  which  statistics  were 
gathered  and  the  first  full  year  of  network  broadcasting.  For  a 
birthday  present  business  leaders — advertisers,  agencies,  networks, 
station  representatives,  broadcasters— predict  that  1945  will  be  the 
greatest  of  all  years. 

Another  anniversary  gift— the  Broadcast  Measurement  Bureau- 
radio's  attempt  to  outline  to  the  advertisers  its  great  potentialities, 

will  be  delivered  this  year.  Through  

the  BMB,  established  by  the  NAB, 
the  American  Assn.  of  Advertising 
Agencies  and  the  Assn.  of  National 
Advertisers,  a  standard  method  of 
measuring  broadcast  coverage  will 
be  evolved.  The  BMB  gets  into  full 
swing  within  a  fortnight. 

Little  Time  Available 

Only  one  factor  will  prevent  ra- 
dio from  skyrocketing  beyond  the 
ken  of  prophets — lack  of  available 
time.  Already  advertisers  are  sign- 
ing long-term  contracts  in  both  the 
major  and  secondary  markets  to 
assure  themselves  time  on  the  air. 
Late-comers,  squeezed  out  of  news- 
papers because  of  the  newsprint 
shortage,  and  manufacturers  of 
new  products  find  it  increasingly 
difficult  to  buy  time. 

Surveys  conducted  the  past  fort- 
night by  Broadcasting  staff  mem- 
bers in  the  major  markets  point 
to  a  rosy  outlook  in  1945,  despite 
the  war.  As  to  the  major  networks, 
both  CBS  and  NBC  New  York  re- 
ported a  sellout  of  time.  Blue  and 
Mutual  anticipate  bigger  business 
on  the  1945  horizon,  what  with  re- 
cent changes  in  management. 

CBS  estimated  its  1944  gross 
billings  would  exceed  by  10%  the 
figure  of  $57,951,144.  Two  addi- 
tional discounts  for  advertisers 
were  added  in  1944.  Fourteen  new 
affiliates  brought  the  total  network 
to  143. 

NBC  reported  a  net  revenue  in- 
crease of  12%  in  1944  over  1943, 
with  111  commercial  programs  us- 
ing the  full  network  against  89  in 
1943.  Advertisers  increased  from  73 
in  1943  to  80  last  year.  Seven  more 
stations  became  affiliated  with 
NBC,  bringing  the  network  to  149. 


Spot  sales  reached  an  all-time  high, 
21%  over  1943,  although  there  was 
a  drop  in  one-minute  spots. 

Gross  network  time  sales  of  the 
Blue  Network  for  1944  totaled  $41,- 
300,000  compared  to  $24,870,000  in 
1943,  up  66%,  Chester  J.  LaRoche, 
vice-chairman  of  the  Blue  an- 
nounced Friday  in  a  yearend  re- 
view. Local  and  spot  sales  in  1944 
were  $2,600,000,  up  33%.  Network 
affiliates  increased  from  174  to  194, 

Spot  Billings  Up 

Because  the  networks  can  offer 
little  to  newcomers,  spot  billing  in- 
creased 25%  in  1944  and  the  con- 
tinued upward  trend  is  anticipated 
this  year.  The  past  year  saw  great- 
er activity  in  program  selling,  with 


creation  of  local  programs  for  local 
sponsors  slated  to  become  one  of 
the  year's  major  developments. 

Many  advertisers  turned  to  radio 
last  year  for  the  first  time  and  in- 
dications were  that  future  budgets 
would  include  the  medium.  Among 
these  were  theatres,  night  spots, 
restaurants,  industry  seeking  help. 
Used  cars  which  furnished  a  lucra- 
tive income  to  radio  in  1943, 
dropped  to  virtually  nothing  last 
year  in  the  East  but  on  the  West 
Coast,  where  thousands  of  war 
workers  buy  and  sell  used  cars, 
radio  still  held  a  major  share. 

Department  stores  which  had 
used  radio  prior  to  1944,  increased 
budgets  last  year,  and  many  others, 
sold  on  the  NAB  retail  promotion 
plan,  gave  broadcast  advertising  a 
try,  with  the  result  that  1945 
should  see  more  such  retail  outlets 
in  the  radio  fold. 

Eye  Spot  Reaction 

There  was  a  variety  of  opinion 
on  spot  announcements.  Agencies 
and  representatives  alike  were  crit- 
ical of  the  WWJ  Detroit  ironclad 
ban  on  transcribed  commercials. 
They  felt  that  stations  could  handle 
the  situation  better  by  using  edi- 
torial judgment  in  accepting  tran- 
scriptions, rather  than  casting 
them  aside. 

There  was  criticism,  too,  of  the 
WJZ  and  WENR  abolition  of 
nighttime  spots  except  time  signals. 
By  and  large,  however,  advertisers 


A  PLEDGE  TO  TOMORROW 

By  J.  HAROLD  RYAN 
President,  5sTationaI  Assn.  of  Broadcasters 

IN  THIS  issue  of  Broadcasting  Magazine,  you  will  find  sum- 
marized the  accomplishments  of  radio  during  1944  and  a  compila- 
tion of  predictions  for  1945. 

This  has  been  a  good  year  for  radio  and  1945  will  be  a  better 
one,  judging  by  the  prospects.  One  must  consider  balance  sheets 
to  measure  the  progress  of  radio,  for  balance  sheets  represent  an 
index  to  the  medium's  effectiveness.  But  radio  is  not  a  business  in 
the  same  sense  as  the  corner  store  which  may  limit  its  service 
to  moving  merchandise  off  the  shelves. 

Radio  has  other  responsibilities,  interwoven  with  the  welfare 
of  the  people  of  the  world.  These  were  discharged  nobly  in  1944. 
This  is  an  appeal,  as  we  start  the  25th  anniversary  year  of  our 
great  art,  that  these  responsibilities  be  remembered  in  1945. 

Let  us  make  it  a  radio  year  that  historians  will  remember 
when  they  record  the  story  of  the  march  of  the  United  Nations 
to  victory  and  peace.  Let  us  pledge  ourselves  to  victory  first,  using 
our  medium  with  all  the  originality  that  broadcasters  can  sum- 
mon to  strengthen  the  resolve  of  America  to  fight  a  good  fight. 


and  agencies  were  watching  the 
profession,  wondering  if  other  sta-' 
tions  might  not  follow  the  leads  of 
WWJ  WJZ  WENR,  now  that  radio . 
is  fully  grown. 

Some  stations  increased  rates 
the  last  year  to  help  absorb  some 
of  the  higher  cost  of  operation  and 
increased  listening.  Generally  it  is 
anticipated  others  will  follow. 
Foresee  Global  Advertising 

While  radio's  anniversary  slogan 
is  Pledged  to  Victory  and  the  pro- 
fession looks  with  pride  on  its  all- 
out  assistance  in  the  war  last  year, 
leaders  are  not  unmindful  of  the 
future  and  the  possibility  of  an  end 
to  the  European  war  this  year.  In 
the  East  thoughts  are  turning  to 
television  and  FM  as  potential  new. 
advertising  outlets.  On  the  West 
Coast,  however,  the  postwar  plan- 
ning still  is  in  the  conversational 
stage. 

Since  the  war  with  Japan  is  ex- 
pected to  continue  some  time  after 
European  hostilities  cease,  and  be- 
cause the  West  Coast  is  a  stra- 
tegic military  and  naval  area,  little 
thought  is  given  to  anything  but 
winning  the  war.  Television  and 
FM  are  regarded  as  something  for 
the  future— not  immediately.  With 
virtually  all  stations  in  the  major 
West  Coast  markets  hanging  out 
the  SRO  signs  for  the  first  quarter 
of  the  New  Year,  advertisers  who 
have  not  signed  up  for  air  time 
are  in  a  quandary. 

Banner  Year 

Nonetheless  manufacturers  are 
thinking  of  West  Coast  radio  on 
a  global  basis.  They  point  out  that 
scores  of  newscasts  and  entertain- 
ment programs  in  English  are  be- 
ing beamed  by  international  short- 
wave to  our  troops  overseas.  What's 
to  prevent  the  Australians,  New 
Zealanders  and  English-speaking 
peoples  in  New  Guinea  and  the 
many  islands  of  the  Pacific  from 
listening  in  and  enjoying  American 
radio?  They  see  in  international 
broadcasting  a  fertile  field,  when 
distribution  problems  are  worked 
out. 

Canada  enjoyed  a  banner  year 
in  1944,  with  revenue  up  10-15% 
and  prospects  even  brighter  for 
1945.  Last  year  saw  more  adver- 
tisers and  the  broadcast  by  Cana- 
dian stations  of  more  commercials 
from  U.  S.  networks.    Radio  in 
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Advertising  Played  Important 
Part  in  Mobilizing  War  Effort 

Viewed  as  Essential  in  Tackling  Reconversion; 
No  Media  Used  More  Effectively  Than  Radio 


Canada  has  expanded  annually 
since  the  war  began  in  1939.  With 
two  East-West  networks  in  opera- 
tion, greater  growth  is  expected 
this  year. 

Little  thought  is  given,  however, 
to  television  and  FM.  There  are 
no  such  stations  in  the  Dominion 
and  while  some  applications  may 
be  filed,  the  Canadian  Broadcasting 
Corp.,  which  controls  all  radio,  so 
far  has  established  no  regulations 
governing  the  new  services.  Cana- 
dian broadcasters  are  concentrat- 
ing efforts  now  on  increased  power, 
promised  them  with  the  thaw  of 
equipment  freezes. 

Following  is  a  survey  of  the  ma- 
jor markets,  conducted  by  Broad- 
casting: 


NEW  YORK 


By  BRUCE  ROBERTSON 
FROM  a  purely  business  point  of 
view,  1944  was  the  best  year 
American  broadcasters  have  ever 
had.  Whatever  their  differences  of 
opinion  on  other  matters,  station 
and  network  commercial  managers, 
agency  timebuyers  and  station  rep- 
resentatives queried  by  the  New 
York  office  of  Broadcasting  agreed 
on  this. 

They  also  agreed  that  as  far  as 
can  be  foreseen  now,  1945  vrill  be 
even  better  than  1944,  with  the  res- 
ervation that  in  time  of  war  no  one 
can  see  very  far  ahead.  But  from 
business  already  placed,  1945  will 
get  off  to  a  start  several  notches 
ahead  of  1944. 

New  Business  a  Factor 

Four  basic  reasons  were  ad- 
vanced for  the  year's  increase  in 
radio  billings:  First,  the  major 
part  of  the  industry's  revenue 
ccmes  from  home-used  housewife- 
bought  merchandise,  items  con- 
sumed year  in  and  out  and  adver- 
tised on  the  air  with  the  same  con- 
sistency. Second,  the  paper  shortasje 
and  the  resulting  curtailment  of 
publication  space  has  forced  many 
advertisers  to  try  out  radio,  with 
results  so  good  that  it  is  believed 
most  of  these  new  advertisers  will 
Continue  with  radio  even  after 
unlimited  space  in  printed  media 
is  again  available. 

Third,  the  present  tax  situation 
encourages  the  maintenance  of  ad- 
vertising, even  by  companies  with 
nothing  to  sell  to  civilians  now,  to 
keep  their  brand  names  alive  for 
the  postwar  period. 

And  finally,  station  rates  widely 
increased  during  1944.  Some  agency 
objections  were  registered  to  what 
they  termed  taking  advantage  of 
a  wartime  situation,  whereas  the 
station  representatives  upheld  the 
increases  as  justified  by  increased 
audiences. 

The  end  of  the  war  in  Europe, 
generally  expected  sometime  in 
1945,  probably  will  permit  a  lim- 
ited consumption  of  production  of 
civilian  goods,  with  a  concurrent 
shift  from  institutional  to  direct 
selling.  A  temporary  slackening 
or  stoppage  of  advertising  may  ac- 
company the  conversion  period  for 
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By  JESSE  H.  JONES 
Secretary  of  Commerce 

ADVERTISING  has  earned  a  large 
share  of  the  credit  for  mobilizing 
our  citizenry  to  all-out  war  effort, 
proving  for  all  time  its  power  as  a 
persuasive  force. 

The  cost  of  this  continuous  pro- 
gram of  persuasion,  paid  for  by 
American  business,  is  well  over  a 
billion  dollars.  All  media  have  been 
utilized,  none  more  consistently  or 
more  effectively  than  that  of  radio. 

As  we  enter  the  fourth  and  per- 
haps crucial  year  of  our  participa- 
tion in  World  War  II,  advertising 
will  be  called  on  to  continue  its  role 
of  persuading  the  people  to  keep 
on  the  right  road  to  victory. 

Postwar  Problems  Vary 
While  the  extent  of  postwar 
problems  will  vary  widely  in  dif- 
ferent types  of  endeavor,  their  so- 
lutions stem  from  the  common  need 
to  maintain  high  employment  and, 
thus,  the  fullest  possible  use  of  our 
productive  capacity.  An  indication 
of  our  overall  requirements  is  best 
seen  in  the  light  of  wartime  accom- 
plishments. 

It  is  estimated,  for  example,  that 
in  1944  our  gross  national  product 
— measure  of  total  goods  and  serv- 
ices produced — ^will  amount  to  ap- 
proximately 197  billion  dollars  and 
that  our  national  income  will  be 
about  157  billion  dollars.  At  the 
same  time,  people  have  saved  as 
never  before;  individual  savings 
during  the  past  year  are  expected 


any  particular  product,  but  differ- 
ences in  time  and  duration  of  the 
conversion  of  various  products  is 
expected  to  prevent  any  general  ad- 
vertising decline. 

In  the  network  field,  CBS  and 
NBC  probably  will  continue  their 
present  SRO  condition,  showing 
slight  increases  in  revenue  as  sta- 
tion rates  rise.  With  old-line  adver- 
tisers consistently  renewing  their 
top-rating  programs  and  few  "war 
babies",  much  change  in  their  posi- 
tion seems  unlikely  in  1945. 

Spot  Increase  Expected 
The  Blue,  vnth  a  new  and  aggres- 
sive progra.n  improvement  policy 
and  a  campaign  to  strengthen  its 
station  lineup  off  to  a  good  start, 
looks  to  the  new  year  as  turning 
out  even  better  than  1944,  which 
was  "away  ahead  of  1943".  Mutual, 
whose  1944  billings  wer>  more  than 
50%  up  from  1943,  is  expected  to 
take  an  even  more  important  place 
in  the  network  picture  in  the  year 
to  come,  when  its  new  president 
and  his  staff  begin  putting  their 
policies  into  effect. 

National  spot  radio  billings  for 
1944  will  run  better  than  25% 
ahead  of  1943  and  maybe  higher 


MR.  JONES 

to  exceed  35  billion  dollars,  a  third 
of  which  are  in  war  bonds. 

When  peace  comes,  larger  mar- 
kets must  be  built  up  quickly,  and 
a  demand  must  be  created  for  the 
higher  flow  of  consumer  products. 
Certainly,  advertising  which  has  so 
clearly  demonstrated  its  power  of 
persuasion  during  wartime  will  be 
needed  to  stimulate  a  desire  on  the 
part  of  the  public  that  will  result 
in  a  wave  of  buying.  Only  through 
such  mass  consumption  can  our 
postwar  goals  of  sustained  high 
employment  and  production  be 
achieved. 


than  that,  between  increased  vol- 
ume of  business  i.nd  increased  sta- 
tion rates.  Smaller  stations  are 
benefiting  by  the  business  their 
larger  competitors  are  either  unable 
or  unwilling  to  accept.  Outside  of 
motion  pictures,  which  became  a 
major  radio  advertising  classifica- 
tion in  1944,  the  increase  in  na- 
tional spot  was  due  largely  to  great- 
er expenditures  by  old-time  spot 
users,  notably  proprietaries. 

An  increase  in  program  selling, 
as  contrasted  with  announcements, 
was  reported  hy  the  representatives 
of  some  larger  stations,  particular- 
ly CBS  Radio  Sales  and  NBC  Na- 
tional Spot  Sales  Dept.  They  point- 
ed out  that  by  building  programs 
salable  to  advertisers  these  stations 
were  both  increasing  revenue  by 
selling  talent  as  well  as  time  and 
increasing  listening  by  replacing 
announcement  periods,  which  sel- 
dom obtain  very  high  ratings,  with 
programs  which  may  attract  a  siz- 
able audience. 

Not  yet  widespread  enough  to 
constitute  a  trend,  the  creation  of 
local  programs  for  sale  may  pos- 
sibly become  a  major  development 
in  1945,  especially  if  the  drive  to 
do  something  about  announcements 


gains  momentum.  This  cleanup 
campaign  was  considered  a  good 
idea  by  practically  everyone  inter- 
viewed, but  there  was  little  agree- 
ment that  the  method  invoked  by 
WWJ  —  completely  eliminating 
transcribed  announcements — is  the 
proper  one. 

Some  agency  people  declared  that 
all  spots  should  be  removed  from 
the  air,  calling  them  parasites  on 
the  commercial  programs  which 
build  the  audience  by  which  the 
spots  benefit.  Other  agency  execu- 
tives defended  "good"  announce- 
ments, with  considerable  diversity 
of  definition  of  the  term,  and  urged 
strong  commercial  editing  of  copy 
by  stations  as  the  most  practicable 
solution.  Most  felt  it  unfair  to  label 
all  announcements  as  bad  just  be- 
cause they  are  recorded. 

Reps  Oppose  WWJ  Move 

The  WWJ  edict  was  almost  unani- 
mously decried  by  the  station  reps, 
who  were  equally  unanimous  in  ex- 
pressing the  opinion  that  few  if 
any  other  stations  would  follow 
suit.  Nor  did  they  think  many 
stations  would  copy  WJZ  in  re- 
moving station  break  announce- 
ments in  the  peak  evening  hours. 
It  was  pointed  out  that  as  a  net- 
work key  station,  WJZ  could  fol- 
low a  policy  quite  different  from 
that  which  would  be  practicable 
for  an  independently  operated  sta- 
tion. The  ban  on  middle  com- 
mercials in  newscasts  effected 
earlier  by  WJR  was  cited  as  the 
type  of  program  improvement  that 
is  applicable  to  most  stations. 

Some  alarm  was  expressed  over 
the  lack  of  understanding  some  ad-  / 
vertisers  and  agencies  have  of  sta- 
tion economics,  with  one  top  sales 
executive  pointing  out  that  the  elim- 
ination of  between-program  an- 
nouncements alone  would  put  most 
stations  in  the  red.  He  stressed 
the  need  for  an  educational  cam- 
paign to  explain  to  tha  buyers  of 
time  that  without  announcements 
the  stations  would  have  to  greatly 
increase  their  revenue  from  pro- 
grams and  that  any  general  fall- 
off  in  announcement  volume  would 
be  followed  by  either  a  sharp  rise 
in  network  rates  or  a  large  num- 
ber of  station  bankruptcies. 

Local  Sales  Up 

Local  business  also  flourished  in 
1944,  with  department  stores  the 
leading  classification  in  increased 
use  of  radio,  a  fact  so  obviously 
resulting  from  the  NAB  retail 
presentations  that  many  a  skeptical 
station  operator  has  changed  his 
mind  about  the  value  of  industry 
promotions.  Motion  picture  theatres 
in  many  cities  backed  up  the  na- 
tional radio  advertising  of  the  pic- 
ture producers  with  local  programs 
or  spots. 

Jewelers,  furriers  and  other  lux- 
ury product  retailers  were  prom- 
inent in  the  local  picture,  as  were 
service  delivery  items  such  as  milk 
and  bread.  Use  of  radio  by  war 
plants  to  enroll  personnel  also  was 
reported  on  the  increase. 

In  New  York,  help-wanted  ad- 
{Continued  on  page  56) 
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FCC  Ready,  However,  to  Tackle  lS!ew 
Developments  at  War's  End 

By    PAUL    A.  PORTER 
Chairman,  Federal  Communications  Commission 

AS  IN  1944,  the  coming  year  will  see  the  continuance  of  all-out  efforts 
by  the  communications  industry  and  the  Government  to  win  the  war. 
Wartime  activities  will  continue  to  be  the  paramount  business  of  those 
in  Government  concerned  with  communications.  As  the  new  Chairman 
of  the  FCC,  I  have  no  other  thought  or  objective  except  for  a  con- 
tinued mobilization  of  all  the  resources  of  Government  and  industry  in 
the  successful  prosecution  of  the  war. 

In  the  brief  time  that  I  have  had  the  opportunity  to  review  with 
my  colleagues  the  problems  of  the  Commission,  I  am  impressed  by 
the  high  quality  of  work  that  is  being  done  by  the  Commission  and 
its  staff.  I  have  had  the  opportunity  to  become  familiar  with  some 
of  the  preparations  that  are  being  made  by  the  Commission  looking 
towards  new  developments  that  should  swiftly  follow  the  cessation  of 
hostilities. 

The  primary  responsibility  of  the  Commission  in  devoting  its  full 
energies  to  wartime  tasks  has  not  made  it  possible  to  develop  in  de- 
tail new  regulatory  bases  for  postwar  broadcasting  and  communications, 
although  much  preliminary  work  has  been  done.  I  am  confident  that 
in  the  event  1945  brings  a  conclusion  to  the  war,  the  Commission 
will  be  ready  to  move  rapidly  into  the  work  of  discharging  its  responsi- 
bilities in  postwar  communications  developments.  However,  emphasis 
will  continue  on  wartime  tasks  until  the  principal  job  of  all  Americans 
is  completed  and  victory  is  achieved. 

RADIO  LUXEMBOURG  BACK  ON  AIR 

Powerful  Allied  Station  Broadcasts  Warning  on 
 German  EfForts  to  Confuse  Listeners  


CHAIRMAN  PORTER 


FCC  to  Announce 
New  Allocations 

25-30,000  mc  Report  Jan.  15; 
Recording  Rule  Deferred 

PROPOSED  allocations  between 
25-30,000  mc  will  be  issued  by  the 
FCC  "on  or  about  Jan.  15",  the 
Commission  disclosed  late  Friday, 
following  a  meeting.  At  the  same 
time  the  FCC  announced  that  con- 
sideration of  Order  119  to  require 
networks  to  record  all  programs 
was  postponed  indefinitely  due  to 
material  and  manpower  shortages. 

When  the  proposed  allocations 
report  is  made  public,  it  will  pro- 
vide approximately  30  days  for  the 
filing  of  briefs  and  oral  argument 
before  a  finafl  decision  is  announced. 
A  similar  report  will  be  issued  later 
covering  frequencies  below  25  mc. 

Two  other  broadcast  actions  were 
taken  by  the  Commission  Friday. 
Transfer  of  control  of  the  Pacific 
Coast  Broadcasting  Co.,  licensee  of 
KPAS  Pasadena,  to  Wesley  I. 
Dumm,  Loyal  K.  King,  Thomas  L. 
Bailey,  Clarence  A.  Nisson,  John 
K.  Evans,  Emer  D.  Bates,  Maurice 
Enderle  and  John  A.  Smith  through 
purchase  of  43.78%  or  1,116 
shares  of  outstanding  common 
stock,  from  J.  Frank  Burke  Sr., 
J.  Frank  Burke  Jr.  and  W.  M. 
Burke  for  $178,640  was  approved. 
(Earlier  duopoly  story  on  page  63.) 

Petition  of  the  Blue  Network  Co. 
on  behalf  of  WJZ  New  York  and 
KECA  Los  Angeles  to  enlarge  the 
issues  in  hearing  on  applications  of 
Albuquerque  Broadcasting  Co.,  li- 
censee of  KOB,  for  modification  of 
construction  permit,  for  license  to 
cover  construction  permit,  and  au- 
thority to  determine  operating  pow- 
er by  direct  measurement,  was  de- 
nied. KOB  is  broadcasting  under 
special  service  authorization  of  770 
kc.  KECA  seeks  to  change  from 
790  to  770  kc.  WJZ  is  the  dominant 
station  on  the  770  kc  channel. 


RADIO  LUXEMBOURG,  drama- 
tically captured  from  the  Germans 
last  September  through  the  in- 
genuity of  Morrie  Pierce,  while  on 
leave  from  WGAR  Cleveland  us 
chief  engineer  for  OWI  in  Europe, 
was  back  on  the  air  Friday  after 
a  temporary  silence  for  security 
reasons. 

Fear  for  the  safety  of  the  sta- 
tion, which  had  not  been  heard 
for  four  days  during  the  early  part 
of  the  Nazi  counter-offensive,  was 
relieved  on  Saturday,  Dec.  23  when 
operations  were  resumed  to  send 
out  an  urgent  warning  against 
broadcasts  by  a  German-controlled 
station  using  a  similar  wavelength. 

Warning  to  Listeners 
The  warning,  relayed  by  BBC  to 
OWI,  stated: 

This  is  Radio  Luxembourg,  broad- 
casting  under  control  of  the  United 
Nations.  Here  is  an  important  waru- 
ins  to  our  listeners.  .  .  .  The  Germans 
are  trying  to  confuse  you  and  to  mis- 
lead you  into  action  which  will  help 
their  desperate  gamble  and  will  hinder 
the  Allied  counter-measures  now  in 
progress.  The  Germans  are  broadcast- 
ing both  news  and  instructions  pur- 
porting to  emanate  from  Allied  radio 
stations. 

German-controlled  broadcasts  are 
already  being  transmitted  on  a  wave- 
len.^th  near  enough  to  the  wave- 
length of  Radio  Luxembourg  to  lead 
listeners  astray.  Listeners  must  be 
careful  to  identify  the  station  Radio 
Luxembourg,  which  broadcasts  ou 
1,293  meters  ...  and  is  clearly  rec- 
ognizable as  a  station  of  the  United 
Na  tions. 

Listen  for  the  voices  you  know  and 
beware  of  German  attempts  to  trick 
you. 

During  the  farthest  point  of  the 
German  advances,  Luxembourg 
was  reported  to  have  been  within 
10  miles  of  an  enemy  column.  The 


transmitter,  however,  is  located  at 
Junglinster  which  is  18  kilometers 
(approximately  10  miles)  from 
Luxembourg  and  apparently  south 
of  the  German  push. 

An  interesting  revelation  in  con- 
nection with  the  capture  of  the 
station,  bearing  on  the  German 
offensive,  was  told  recently  by 
Philip  H.  Cohen,  director  of  the 
OWI  station  ABSIE  in  Europe, 
while  on  a  visit  to  the  U.  S.  [Broad- 
casting, Dec.  25].  In  view  of  the 
high  power  of  the  station  (150  kw) 
and  its  importance  as  a  propaganda 
weapon,  it  seemed  incredible  that 
the  Nazis  did  not  destroy  it  before 
the  American  Army  was  in  a  posi- 
tion to  surround  the  station  and 
prevent  the  enemy  from  doing  any- 
thing but  slight  damage.  Luxem- 
bourgers  who  had  been  present 
when  the  Germans  evacuated,  Mr. 
Cohen  said,  reported  the  Germans 
as  saying,  "we  will  be  back  within 
three  weeks". 

Radio  Luxembourg  is  now  under 
the  control  of  the  Allied  forces  and 
is  being  used  essentially  as  a  tac- 
tical weapon.  Among  Americans 
assigned  to  directing  its  opera- 
tion is  Lt.  Col.  Sam  Rosenbaum, 
former  manager  of  WFIL  Philadel- 
phia. 


Blue  Sells  Stock 

A  FEW  executives  of  the  Blue  Net- 
work have  been  invited  to  purchase 
stock  in  the  company  which  is  au- 
thorized to  issue  100,000  shares. 
Plans  are  being  drawn  for  the 
transactions.  Price  and  names  of 
potential  purchasers  are  not  being 
disclosed. 


Farm  Radio  Count 
Starts  This  Week 

Census   of   Agriculture  Will 
Measure  Rural  Audience 

RADIO'S  rural  audience  is  being 
counted  this  week  by  an  army  of 
26,000  enumerators  who  have  set 
out  to  interview  6,000,000  farmers 
for  the  1945  Census  of  Agriculture,  I 
taken  every  five  years  by  the  Bu-  . 
reau  of  the  Census. 

Among  the  205  questions  to  beV 
asked  is  one  on  radio  ownership. 
Another  question  on  electric  facili-  ^ 
ties  will  enable  the  Bureau  to  com-  ' 
pute  the  number  of  battery  as  well 
as  electrically  operated  sets.  ; 

Important  to  Advertisers 
Other  data   include  population ' 
farm  acreage  and  value,  mortgage 
debt,  housing,  labor,  facilities  in  ' 
dwellings,  machinery,  field  crops 
harvested   in  1943,   livestock  on 
farms,  dairy  products  sold,  irri-  | 
gated    land    on   farms,    automo-  | 
biles,  telephones,  and  timber  sales  . 
[Broadcasting,  March  27].  ;i 
Correlation  of  the  data  will  pro-  ■ 
vide  information  important  to  ad-  ' 
vertisers  and  marketers  in  deter- 
mining best  markets  for  a  variety 
of  products  purchased  by  farmers.  ,  i 
Stations  will  be  able  to  assemble 
facts  on  the  social  and  economic 
characteristics  of  the  farm  popa-  ■ 
lation  in  their  respective  coverage 
areas. 

Preliminary  tabulation   of  the  / 
enumerators'  schedules  will  begin 
in  about  two  months  but  reports 
by.  counties  and  states  will  be  held 
up  unless  a  supplementary  appro- 
priation for  the  work  is  provided.; 
by  Congress  (See  editorial  on  page  ^ 
38).  The  entire  census  is  to  be  com-  ' 
pleted  in  about  two  years.  ; 

Plans  for  the  Census  Bureau  for  . 
four  other  projects  to  obtain  in- 
formation   for    Government    and . 
private  industry  in  planning  for  ' 
reconversion  are  expected   to  be  ' 
placed  before  Congress  when  the, 
79th  session  convenes.  Appropria- 
tions for  some  of  the  work,  as  well 
as  a  $5,500,000  supplementary  re- 
quest to  complete  the  Census  of 
Agriculture,  were  refused  by  the  , 
last  Congress.  The  program  com-"--; 
prises  the  biennial  Census  of  Manu- 
factures,  the  5-year  Census  of  Busi-  r' 
ness,  a  sample   expanded   Labor  i 
Force  Survey,  and  a  sample  Sur-  j 
vey  of  Consumer  Income  HBroaf 
casting,  Dec.  18]. 


Hymes  Joins  WNEW  ] 

JOHN  D.  HYMES  who  resigned  I 
Dec.  22  as  deputy  chief  of  the  OWIj, 
Domestic   Radio   Bureau   [Broad- ^ 
CASTING,  Dec.  4]  joins  WNEW  New  j 
York  Jan.  2  as  an  account  execu-  * 
tive,  Mr.  Hymes  for  eight  years  , 
was  timebuyer  and  station  rela- 
tions chief  of  Foote,  Cone  &  Be' 
ing.  New  York,  before  joining 
OWI  in  June  1943. 
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Bannister  Defends  WWJ  Ban; 
Agency  Heads  Suggest  Editing 

Frank  Palmer  Commends  'Courageous'  Stand 
But  Disagrees  With  Blanket  Abolition 


HARRY  BANNISTER,  general 
manager  of  WWJ  Detroit,  defended 
his  station's  action  in  banning  tran- 
scribed commercial  announcements 
[Broadcasting,  Nov.  27]  before  an 
AAAA  group  in  New  York  last 
week.  Kenyon  &  Eckhardt,  mean- 
while, disclosed  that  its  transcribed 
announcements  would  be  placed  on 
other  Deti'oit  stations  after  Feb.  1, 
when  the  new  WWJ  policy  goes 
into  effect. 

The  New  York  audience  included 
about  20  members  of  the  associa- 
tion's Committee  on  Radio  Broad- 
casting and  a  Subcommittee  on 
Timebuying.  Citing  examples  of 
"growing  opposition"  to  commer- 
cial radio  within  Government  and 
the  profession  itself,  and  referring 
to  the  "smouldering  though  as  yet 
inarticulate  resentment  of  large 
sections  of  the  listening  audience", 
Mr.  Bannister  proposed  that  his 
station's  action  was  directed  to- 
ward avoiding  stricter  Federal 
control  of  radio. 

Palmer  Suggests  Plan 
Agency  representatives  agreed 
with  the  motives  impelling  the 
WWJ  decision  but  disagreed  with 
the  methods  employed.  They  sug- 
gested, as  had  Chicago  colleagues 
when  Mr.  Bannister  appeared  be- 
fore the  Chicago  Radio  Manage- 
ment Club  [Broadcasting,  Dec.  11], 
that  more  careful  editorial  super- 
vision of  all  announcements,  live 
and  transcribed,  by  the  stations 
would  accomplish  the  purpose  the 
Detroit  manager  had  in  mind. 

Meanwhile  Frank  Palmer,  chief 
timebuyer  for  Kenyon  &  Eckhardt, 
released  for  publication  a  letter  he 
had  written  to  Mr.  Bannister  in 
which  he  suggested  a  plan  counter- 
ing that  announced  by  WWJ.  His 
statement  proposed  that  the  crea- 
tion of  a  continuity  editorship  on 
all  stations  to  consider  commercial 
spots  and  programs  in  the  light  of 
station  policy  "would  be  a  more 
logical  step  to  take". 

"Radio  station  management  must 
acknowledge,  as  you  have  done," 
Mr.  Palmer  wrote  to  Mr.  Bannis- 
ter, "the  presence  of  a  most  un- 
healthy situation.  However,  little 
will  be  gained  unless  station  man- 
agement accepts  the  responsibility 
of  determining: 

1.  Basically  is  the  commercial  copy 
and  its  presentation  in  good  taste? 

2.  Can  it  be  scheduled  without  harsh 
conflict  with  adjacent  programs  in  the 
spots  offered  by  the  station  and  select- 
ed by  the  advertisers? 

3.  Is  our  schedule  overcrowded  with 
spot  announcement?" 

Responding  to  Mr.  Bannister's 
comment  that  listener  reaction  to 
the  WWJ  plan  had  been  favorable, 


Mr.  Palmer  suggested  that  per- 
haps listeners  did  not  realize  that 
"your  plan  contemplates  the  re- 
placement of  transcribed  announce- 
ments with  live  copy  read  by  one 
voice."  This  type  of  copy,  Mr.  Pal- 
mer asserted,  can  be  monotonous. 

His  letter  concluded:  "As  an 
agency,  we  do  not  wish  to  penalize 
WWJ  for  placing  a  ban  upon  tran- 
scribed announcements.  But,  since 
90%  of  our  spot  radio  copy  is  tran- 
scribed, for  what  we  believe  to  be 
very  good  reasons  vou  force  us  to 
place  our  business  on  other  Detroit 
stations. 

"I  think  your  action  was  very 
courageous,  but  I  don't  think  you 
have  gone  all  the  way  toward  solv- 
ing the  problem." 

Mr.  Palmer  maintained  that  Mr. 
Bannister  erred  in  condemning  all 
transcribed  announcements  because 
a  few  of  them  were  ojectionable. 
This  was  in  rebuttal  to  Mr.  Ban- 
nister's assertion  that  proper  selec- 
tivity could  not  be  exercised  over 
announcements  on  platters. 


IN  MEETING  the  challenges  of 
war,  radio  performed  services  in 
1944  believed  impossible  in  1940, 
according  to  Brig.  Gen.  David  Sar- 
noff,  RCA  president  on  leave,  in 
his  year-end  statement  reviewing 
radio's  progress  during  the  past 
year. 

Telling  of  developments  in  RCA 
laboratories,  Gen.  Sarnoff  described 
a  300-mc  television  transmitter 
which  he  said  was  the  first  of  its 
kind  developed  to  use  5  kw  for 
video  broadcasting.  Its  develop- 
ment, according  to  Gen.  Sarnoff, 
came  about  primarily  through  the 
creation  of  a  special  electronic  tube 
and  associated  circuits.  Full  use 
of  the  new  transmitter.  Gen.  Sar- 
noff explained,  must  wait  until  the 
end  of  the  war. 

Postwar  Developments 
As  a  result  of  radio-facsimile 
development,  RCA  research  scien- 
tists were  disclosed  to  have  built  a 
duplicator  for  making  copies  of 
letters,  documents,  drawings  and 
pictures.  The  new  apparatus,  which 
may  be  used  to  supplement  photo- 
stat or  blueprint  machines,  can  be 
operated  by  non-skilled  personnel, 
Gen.  Sarnoff  said. 

It  was  revealed  that  during  the 
year  more  than  1,000  RCA  research 
scientists  and  engineers  have  been 
working  on  wartime  research,  de- 
velopment and  production  of  radio- 


MAJ.  GLEm  MILLER 
MISSING  IN  FRANCE 

MAJ.  GLENN  MILLER,  veteran 
orchestra  leader  and  radio  per- 
sonality, is  missing  in  action,  his 
wife  was  advised  last  week  by  the 
War  Dept.  On  Dec.  15  he  boarded 
a  plane  in  London  to  precede  his 
orchestra  to  France  to  play  for 
American  troops.  No  word  has  been 
heard  from  the  plane  since  it  took 
off  and  it  is  presumed  lost. 

Although  over  age,  Maj.  Miller 
volunteered  his  services  to  the 
Army.  Once  in  uniform  he  organ- 
ized a  62-piece  band,  composed  of 
former  well-known  personalities, 
among  them  Warrant  Officer  Paul 
Dudley,  former  vice-president  of 
D'Arcy  Adv.  Co.,  in  charge  of  the 
Coca  Cola  account;  Lt.  Don  Haynes, 
his  executive  officer,  and  Sgt.  Ray 
McKinley,  a  former  bandleader. 

It  was  through  Col.  E.  M.  Kirby, 
chief  of  the  Radio  Branch,  War 
Dept.  Bureau  of  Public  Relations, 
while  he  was  director  of  broadcasts 
for  SHAEF  that  Maj.  Miller  was 
assigned  to  entertain  soldiers  in  the 
European  theatre.  Of  Maj.  Miller 
Col.  Kirby  said: 

Glenn  Miller  volunteered  in  the  service 
of  his  country  even  tliough  he  was  beyond 
the  age  for  military  duty  He  did  this 
because  he  felt  that  American  music  had 
a  military  mission  to  perform  in  this  war. 
His  record  speaks  for  itself.  His  loss  will 
be  felt  not  only  by  all  Americans  at  home, 
but  by  all  Allied  soldiers  on  the  battlefield 
and  in  the  hospitals  of  Europe  whom  he 
served  so  faithfully  and  generously.  We 
have  lost  a  gallant  gentleman  and  a  great 
American.  With  Mrs.  Miller  we  hope  and 
pray  for  his  return. 


electronic  equipment  to  establish 
RCA  as  an  "arsenal"  of  radio  to 
supply  the  armed  forces.  Asserting 
that  1944  would  be  remembered  in 
the  annals  of  radio  as  one  in  which 
"much  of  future  research  and  en- 
gineering was  moved  into  the  pres- 
ent," Gen,  Sarnoff  added  that  it 
was  the  year  in  which  science,  per- 
verted for  destruction  by  the  enemy, 
was  turned  against  those  who  used 
it  for  ruthless  aggression. 

Pays  Tribute 
Gen.  Sarnoff  paid  tribute  to  the 
many  RCA  engineers  and  officials 
called  on  special  missions  in 
science  and  communications  by  the 
armed  forces,  recalling  that  during 
the  year  RCA  had  passed  its  first 
25  years  of  leadership  and  service 
to  the  public.  "RCA  enters  its  sec- 
ond quarter  century,"  Gen.  Sarnoff 
said,  "with  virtually  all  facilities 
contributing  to  the  vvanning  of  the 
war.  The  gigantic  task  is  to  con- 
tinue unabated  the  drive  to  Vic- 
tory." 


Burnett  N.  Y.  Office 

LEO  BURNETT  Co.,  Chicago,  has 
opened  a  New  York  branch  at  743 
Fifth  Ave.  to  service  television  and 
radio,  with  Paul  C.  Harper,  for- 
merly Burnett  account  executive, 
recently  in  Marine  Corps,  as  man- 
ager. 


Nets  Unaffected 
By  Racetrack  Ban 

CBS  Will  Lose  Revenue  From 
Kentucky  Derby  Rights 

LITTLE  disturbance  is  being 
caused  the  networks  by  the  ban 
on  horse  races,  effective  Jan.  3, 
since  previously  made  arrange- 
ments were  canceled  in  advance 
of  the  announcement  which  is  being 
taken  in  stride  even  by  the  few 
local  stations  broadcasting  spon- 
sored turf  results. 

CBS,  which  has  exclusive  rights 
to  the  Kentucky  Derby,  sponsored 
for  several  years  by  the  Gillette 
Safety  Razor  Corp.,  probably  will 
be  the  only  network  to  lose  regular 
revenue  since  other  network  cov- 
erage is  usually  on  a  sustaining 
basis.  CBS  also  had  lined  up  broach- 
casts  from  Hialeah  Park  last  month 
but  canceled  them  two  weeks  later. 
Mutual's  schedule  of  seven  events 
from  the  Florida  track  beginning 
Jan.  20  was  canceled  about  a  day 
before  the  announcement  was  made 
public. 

KPAS,  KWKW  Affected 

Among  local  stations  sampled 
which  carry  the  sport  regularly, 
KPAS  and  KWKW  Pasadena  will 
lose  a  sizable  amount  of  revenue 
and  afternoon  audience,  but  man- 
agers of  both  are  confident  that 
with  better  programming  this  will 
be  overcome.  In  most  cases  par- 
ticipating time  already  has  been 
requested  by  local  and  regional  ad- 
vertisers. Women  comprise  a  large 
percentage  of  the  turf  broadcast 
audience  and  new  programs  are 
being  slanted  toward  them  as  well 
as  toward  fans  of  other  sports. 
KRKD  Los  Angeles  is  substitut- 
ing a  15-minute  racing  resume  with 
a  recorded  sponsored  musical  show. 

In  the  New  York  area,  WBYN 
Brooklyn  probably  will  continue  its 
daily  five-hour  service  sponsored  by 
Armstrong  Publications  Inc.,  print- 
ers of  racing  information  sheets, 
with  news  from  tracks  in  Havana 
and  Mexico.  WHN  New  York  which 
broadcasts  a  six-times  weekly  five- 
minute  racing  resume,  may  also 
shift  to  coverage  of  Mexican  and 
Cuban  tracks  this  week.  New  Jer- 
sey and  Pennsylvania  independent 
stations  reportedly  will  feel  the 
ban,  however,  from  the  audience- 
building  viewpoint. 

In  Washington,  Tony  Wakeman, 
WWDC  sportscaster,  was  of  the 
opinion  that  the  ban  will  not  ef- 
fect him  to  any  appreciable  ex- 
tent. Reports  on  racing  in  Mexico, 
Cuba  and  Canada  still  will  be  car- 
ried with  coverage  supplied  by  UP 
and  INS  wires.  Other  sports,  he 
said,  provide  a  plethora  of  material 
and  the  problem  is  to  edit  it  rather 
than  worry  about  padding  to  make 
up  for  any  decrease  in  racing 
time.  Mr.  Wakeman  had  no  idea 
as  to  the  number  of  listeners  at- 
tracted solely  by  the  turf  results. 

WAIT  Chicago,  carrying  the  same 
sort  of  variety  show  as  Tony 
Wakeman,  six  days  a  week  from 
ope  to  5  p.m.,  simply  will  drop  the 
results  and  continue  the  program. 


Use  of  300  mc  Transmitter 
For  Video  Awaits  War's  End 
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Gets  what  he  goes  after 


That's  the  Army's  first  fighting  falcon.  He  can  dive 
at  speeds  up  to  300  miles  an  hour.  He  can  spot  a  mouse 
a  quarter  of  a  mile  away.  He  gets  what  he  goes  after. 

That  last  phrase  is  the  one  we  want  to  hang  this  ad 
on.  "He  gets  what  he  goes  after." 

Down  here  in  Baltimore,  radio  advertisers  get  what 
they  go  after  IF  they  buy  W-I-T-H,  the  independent 
station.  Facts  from  outside  sources  prove  that  W-I-T-H 


I 
% 

produces  more  listeners  per  dollar  spent  than  any  other  I 
station  in  this  6th  largest  market. 

If  you  have  something  to  sell  .  .  .  W-I-T-H  can  sell 
it  better.  W-I-T-H  gives  you  what  you  go  after!  Sales 
at  low  cost. 


WITH 


Tom  Tinsley,  President 


Baltimore,  Md. 

R£pre$ented  Nationally  by  Headley-Reed 


KSWO  Assignment,  WKIF,  KSKY  Shifts, 
Acquisition  of  KFBC  Control  Granted 


FOUR  TRANSFERS  of  control 
were  granted  by  the  FCC  last  week 
exclusive  of  two  duopoly  actions 
as  reported  on  page  63.  Stations  in- 
volved are  WKIP  Poughkeepsie, 
N.  Y.;  KSWO  Lawton,  Okla,; 
KSKY  Dallas  and  KFBC  Cheyenne, 
Wyo. 

In  the  Poughkeepsie  action  the 
Commission  approved  voluntary 
assignment  of  license  of  WKIP 
from  Poughkeepsie  Broadcasting 
Corp.  to  Poughkeepsie  Newspapers 
Inc.,  sole  owner  of  the  licensee 
corporation.  No  monetary  consid- 
eration is  involved.  Poughkeepsie 
Newspapers,  a  Merritt  C.  Speidel 
interest,  acquired  control  of  Pough- 
keepsie Broadcasting  last  March 
through  purchase  for  $10,600  of 
the  60%  interest  in  WKIP  held 
by  Richard  E.  Coon,  affiliated  with 
the  Speidel  group  in  Pough- 
keepsie. 

KFBC  Transfer 

Acquisition  of  control  of  Fron- 
tier Broadcasting  Co.,  licensee  of 
KFBC,  by  the  Cheyenne  News- 
papers Inc.  was  granted  by  the 
FCC.  Cheyenne  Newspapers,  of 
which  Mr.  Speidel  is  chairman  of 
the  board  and  minor  interest  holder, 
purchases  175  shares  (7%)  com- 
mon stock  for  $2,275  from  W.  A. 
■  Corson  in  fulfillment  of  an  option 
,  acquired  in  September  1941.  Hold- 
ings now  ar«  Cheyenne  Newspapers, 


1,400  sh,  W.  A.  Corson  500  sh, 
William  C.  Grover  400  sh,  Bard 
Ferrell  250  sh. 

Consent  to  assignment  of  li- 
cense of  KSWO  Lawton,  Okla.  was 
granted  from  Willard  Carver,  de- 
ceased, and  Byrne  Ross,  to  Mr. 
Ross  and  R.  H.  Drewry  doing  busi- 
ness as  KSWO  Broadcasting  Co., 
with  Mr.  Drewry  purchasing  half 
interest  from  the  widow  of  Mr. 
Carver  for  $17,500. 

Shift  from  a  corporation  to  a 
partnership  was  authorized  by  the 
FCC  in  the  grant  of  the  KSKY 
application  for  voluntary  assign- 
ment of  license  from  Chilton  Radio 
Corp.  to  SKY  Broadcasting  Service, 
composed  of  A.  L.  Chilton,  Leonore 
H.  Chilton  and  Ja  nes  Ralph  Wood, 
owners  of  the  former  licensee  cor- 
poration. No  money  was  involved 
in  tha  action. 


Westinghouse  Expands 

WESTINGHOUSE  Electric  &  Mfg. 
Co.,  lamp  division,  Bloomfield,  N.  J. 
is  adding  WHN  and  WMCA  New 
York  to  its  spot  schedule  for  lamps, 
incandescent  and  fluorescent  light- 
ing in  starting  a  new  cycle  of  sta- 
tion breaks  from  five  to  seven  times 
weekly  on  seven  East  and  Midwest 
stations,  four  of  them  Westing- 
house-owned.  Scheduled  includes, 
in  addition  to  WMCA  and  WHN, 
WOR  KDKA  WMAQ  WOWO 
WBZA  KMOX  KYW. 


Goodwin  With  Sinatra 

FOLLOWING  settlement  of  a  con- 
tract dispute  with  Lever  Bros,  and 
its  agency.  Young  &  Rubicam,  Bill 
Goodwin,  Hollywood  announcer, 
was  released  last  week  from  the 
CBS  Burns  &  Allen  Show  to  join 
the  new  Frank  Sinatra  Show  start- 
ing Jan.  3,  also  on  CBS,  under 
sponsorship  of  Max  Factor  Co. 
(cosmetics).  Dispute  was  settled 
Dec.  27  after  an  AFRA  arbitration 
hearing  was  being  setup.  Goodwin 
had  asked  relief  from  an  exclusive 
clause  in  his  five-year  contract  on 
the  grounds  that  certain  verbal 
promises  allegedly  made  by  Young 
&  Rubicam  had  not  been  fulfilled. 
He  received  $1,000  per  week  on  the 
Burns  &  Allen  Show,  now  assigned 
to  Tom  Hanlon. 


Luncheon  Guests 

NBC  Commentators  H.  V.  Kalten- 
born,  John  Cooper,  Stanley  Rich- 
ardson, Ralph  Howard  Peterson 
and  Roy  Porter  were  guests  of 
honor  at  a  luncheon  given  by  the 
network  last  Thursday  at  the 
Waldorf-Astoria  Hotel,  New  York. 


CUTTING  THE  CAKE  in  celebration  of  the  20th  anniversary  of  WFBL 
CO  Syracuse,  is  Charles  F.  Phillips,  commercial  manager,  celebrating  his  20th 
th  anniversary  with  the  station,  too.  Watching  the  ceremony  are  (1  to  r) : 

L.  F.  Wylie,  merchandising  manager;  Campfield  Leonard,  salesman; 
Pa  Mr.  Phillips;  J.  F.  Mullen,  T.  L.  Riley,  A.  C.  Friederich,  salesmen. 


McGuineas  and  Boggs 
Named  in  WGN-WGNB 

IN  A  realignment  of  executive  per- 
sonnel, WGN  Chicago  and  WGNB, 
its  FM  adjunct,  announced  last 
week,  through  Frank  P.  Schreiber, 
manager,  that 
William  A.  Mc- 
Guineas, WGN 
sales  manager 
since  1940,  would 
become  commer- 
cial manager  of 
WGN-WGNB 
and  the  com- 
pany's  proposed 
television  activi- 
ties. Mr.  McGuin- 


Mr.  McGuineas 


eas   has  been 


with  WGN  since  1934.  Norman 
Boggs,  chief  of  the  WGN  New  York 
sales  office  since  1940,  has  been 
named  sales  manager  of  WGN, 
succeeding  Mr.  McGuineas.  Replac- 
ing Mr.  Boggs  is  George  Harvey, 
WGN  salesman  since  1935,  except 
for  ohe  year  he  spent  with  Mutual 
1937-38. 

Changes  in  the  FM  station  per- 
sonnel include  appointment  of 
Marion  Claire  (wife  of  Henry 
Weber,  music  director  of  WGN)  as 
director  of  WGNB.  Miss  Claire 
hi.s  been  with  WGN  as  lead  so- 
prano on  the  Chicago  Theatre  of 
the  Air  since  1940. 


News  Editors  Club 

RADIO  News  Editors  of  San  Fran- 
cisco, a  new  organization,  has  been 
formed  by  editors  of  local  stations 
with  Austin  Fenger  of  KSFO  as 
head.  The  first  meeting  was  at- 
tended by  Chuck  Pendleton,  KJBS; 
Chuck  Cooney,  KPO-NBC;  Grant 
Holcomb,  KQW  San  Jose;  Lee 
Giroux,  KSAN;  Bill  Brown,  KYA 
and  Austin  Fenger  with  Phil  Wood- 
yatt,  CBS;  Darrel  Donnel,  KFRC 
and  Frank  La  Tourette,  KGO  un- 
able to  attend  but  backing  the  club. 
The  necessity  of  obtaining  recog- 
nition as  a  news  medium  on  the 
same  basis  as  newspapers  was  dis- 
cussed at  the  first  meeting.  Specific 
plans  to  improve  radio  news  con- 
tacts will  be  developed  next. 


WQXR  Shifts  News 

WQXR  New  York  on  Jan.  1  aban- 
dons its  schedule  of  AP  news  pe- 
riods five  minutes  before  the  hour 
in  favor  of  on-the-hour  AP  news- 
casts as  a  greater  convenience  to 
listeners.  Several  commflentators 
whose  programs  begin  on  the  hour 
now  will  lead  into  their  analysis 
with  a  five-minute  summary.  Four 
women's  programs  which  had  begun 
on  the  hour  will  start  five  minutes 
later,  and  one  thrice-weekly  quar- 
ter-hour program  will  shift  to  a 
five-weekly  ten-minute  series. 


Bob  Hope  Honored 

ADVERTISING  Club  of  New  York 
will  make  its  annual  award  in 
recognition  of  outstanding  service 
to  society  this  month  to  Bob  Hope, 
NBC  comedian  sponsored  by  Pep- 
sodent  Co.,  for  outstanding  accom- 
plishments in  entertaining  service 
groups  throughout  the  world.  Win- 
ners of  the  award  in  previous  years 
have  included  Mayor  La  Guardia 
of  New  York,  Commander  Gene 
Tunney,  Major  Alexander  de  Sever- 
sky,  Westbrook  Pegler,  Quentin 
Reynolds  and  Robert  Moses. 


RMA  SEES  POSTWAR 
JOBS  FOR  145,266 

POSTWAR  employment  for  about 
68.6%  more  men  and  women  than 
were  employed  in  the  last  postwar 
year  will  be  provided  by  the  radio 
manufacturing  industry,  a  survey 
released  last  week  by  the  Radio 
Manufacturers  Assn.  disclosed. 

Representing  64.9%  of  the  in- 
dustry, 202  major  companies  re- 
ported they  will  need  145,266  em- 
ployes in  the  first  postwar  year, 
as  compared  with  86,173  in  the  last 
prewar  year.  Although  a  decrease 
of  39.8%  in  present  employment, 
geared  to  wartime  production,  is 
expected,  it  was  pointed  out  that 
the  radio  manufacturing  industry 
has  expanded  its  dollar  volume 
1300%  since  1940. 

Conducted  by  the  RMA  Employ- 
ment and  Personnel  Committee,  the 
survey  disclosed  that  23.6%  of  the 
men  now  in  war  work  and  27.9% 
of  the  women  will  not  seek  jobs  in 
the  radio  manufacturing  business 
after  the  war.  More  than  a  third 
of  the  industry's  employes,  36,374, 
have  entered  the  armed  services. 


Army  Unit  to  N.  Y. 

THE  2001st  Army  Air  Forces  base 
unit,  radio  production,  which  moves 
from  New  Haven  to  New  York  the 
first  of  the  year  [Broadcasting, 
Dec.  18]  will  headquarter  at  1  Park 
Ave.,  with  Capt.  David  TumbuU 
as  commanding  officer,  Capt.  Robert 
G.  Jennings  in  charge  of  radio  pro- 
duction, and  M/Sgt.  Harry  Blue- 
stone.  Staff  which  heretofore  spent 
part  of  the  week  in  each  city,  puts 
on  four  regular  shows  from  New 
York:  Army  Air  Forces,  Mutual; 
First  in  the  Air,  CBS;  /  Sustain 
the  Wings,  NBC;  AAF  Symphonic 
Flight,  Blue.  Unit  also  prepares 
recorded  programs  for  V  Discs, 
and  the  Psychological  Warfare 
Bureau,  OWL 


KFPW  to  MBS 

KFPW  Fort  Smith,  Ark.,  operated 
by  Southwestern  Hotel  Co.,  on  Dec. 
21  became  a  Mutual  affiliate.  Sta- 
tion operates  with  250  w  on  1400  kc. 


FOREIGN  SERIES 
WNEW  25th  Anniversary 
 Show   Radio  Abroa 


y  to  I 
d  ! 


WNEW  New  York  is  contacting 
governments  and  broadcasters 
abroad  and  foreign  embassies  in 
this  country  for  material  for  a 
13-week  series  designed  to  show 
how  radio  operates  in  other  na- 
tions. The  feature  was  conceived 
in  celebration  of  the  25th  anni- 
versary of  the  radio  industry. 

From  the  BBC,  the  Australian 
Broadcasting  Commission,  Soviet 
radio  officials.  Radio  Diffusion  in 
Prance  and  similar  sources  in 
China,  Latin  America  and  other 
regions,  WNEW  is  attempting  to 
secure  recorded  material  such  as 
program  excerpts,  opening  and 
closing  announcements,  station  call 
signals,  and  general  information  on 
broadcasting  operations,  program 
preferences  and  listener  groups. 
Material  from  each  country  will  be 
woven  into  a  quarter-hour  show 
with  live  commentary  and  explana- 
tion locally.  Series  is  scheduled  to 
start  sometime  this  month. 
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IT'S  DIG,  DIG,  DIG— TODAY  ANJT  TOMORROW— IN 


Y  ANj/rOMORRC 


WITH  the  discovery  of  gold  in  1858, 
mining  became  Colorado's  first  indus- 
try. Since  then,  250  other  useful  min- 
erals have  been  found  of  which  40  are  being 
produced  commercially  with  coal,  molybde- 


num, vanadium,  tungsten,  manganese,  zinc, 
lead  and  flourspar  leading  in  importance. 

Even  after  87  years,  the  potential  mineral 
wealth  of  Colorado  is  practically  un- 
scratched.  It  has  the  nation's  greatest  bi- 
tuminous coal  reserves  and  billions  of 
ban-els  of  oil  in  its  yet  undeveloped  oil  shale 
deposits. 

War  needs  have  stimulated  Colorado  min- 
ing to  record  production  but  the  coming 
of  peace  and  the  opening  of  the  floodgates  of 
civilian  needs  will  keep  Colorado  miners 
digging  busily  for  a  long  time  to  come. 

The  mining  industry  is  one  of  Colorado's 
basic  assets;  as  basic  and  permanent  as  its 
ture  and  livestock  raising. 


The  Denver  market  is  basic  in  any  sell- 
ing plans  of  a  national  or  regional  scope, 
both  from  the  standpoint  of  size  and  pro- 
ductivity. 

A  basic  selling  medium  in  this  area  is 
KLZ,  the  station  on  which  more  advertisers, 
local  and  national,  buy  more  time  than  on 
any  other  Denver  station. 


KLZ    •  DENVER 

CBS  Network    •    560  Kilocycles 

Affiliated  in  Management  with  the  Oklahoma 
Publishing  Co.  and  WKY,  Oklahoma  City 
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What  we  knov\-  today  as  radio  began  as  "wireless  telegraphy" 
.  .  the  transmission  of  dot-and-dash  code  through  the  air 
from  sending-sets  to  receiving-sets.  Unlike  the  telephone, 
the  telegraph,  and  the  cable,  wireless  used  no  wires  .  .  as 
the  adjective  implied. 

Still  without  wires  today,  how  are  you  sure  of  the 
"connection"? 

In  radio,  the  program  determines  who  will  receive  it 
on  a  voluntary  basis,  and  how  many.  The  type  of  material, 
therefore,  which  goes  out  from  a  radio  station  over  the  air 
becomes  the  all-important  factor  in  making  the  connection 
between  sender  and  receiver. 


Through  the  stations  of  Westinghouse  pours  the  NBC 
Parade  of  Stars,  integrated  with  local  programs  of  equal 
merit.  These  programs  are  the  advertiser's  assurance  of 
voluntary  reception,  of  a  completed  connection,  just  as 
surely  as  if  they  came  by  wire  or  cable. 

A  potential  primary  audience  of  1 8,000,000  American  j 
is  on  the  receiving-end  of  Westinghouse  broadcasts,  19  hours 
out  of  every  day.  What  have  you  to  say  to  this. vast  group, 
with  money  in  their  pockets,  and  ideas  of  how  to  spend  it 
in  their  minds  .  .  ideas  put  there  by  radio  programs? 
Consult  NBC  Spot  Sales  for  availabilities. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


WBZ   •   WBZA   •    WOWO    •    KEX   •    KYW   •  KOKA 


Radio  Highlights  and  Headlines:  1944 

(Major  Events  of  Year  as  Chronicled  in  BROADCASTING) 

(See  issues  of  Broadcasting  nearest  each  date  given  for  full  details.) 


Jan.  1 — Time  Inc.  and  Chester  J. 
LaRoche,  former  head  of  Young  & 
Rubicam,  each  acquire  12%%  in- 
terest in  Blue  Network  from  Ed- 
ward J.  Noble,  principal  owner. 
Each  paid  price  of  $500,000  cash, 
with  Mr.  LaRoche  becoming  chair- 
man of  executive  committee  and 
operating  head. 

Jan.  1 — Blackett-Sample-Hummert 
Agency  dissolved  with  Dancer-Fitz- 
gerald-Sample formed  to  take  over 
operations,  including  substantial 
radio  business.  Hill  Blackett  Agen- 
cy also  formed  at  same  time. 
Jan.  3 — Largest  number  of  radio 
homes  in  history — 32,500,000 —  es- 
timated for  1944  despite  wartime 
freezes  and  tube  and  parts  short- 
ages. 

Jan.  12— E.  K.  Jett,  Chief  Engineer 
of  the  FCC,  nominated  by  Presi- 
dent Roosevelt  to  succeeed  George 
H.  Payne  as  member  of  FCC.  Sen- 
ate confirmed  nomination  Feb.  11. 
Jan.  13 — FCC  dismisses  newspa- 
per divorcement  proceedings  by 
unanimous  vote,  leaving  way  open 
for  newspapers  to  participate  in  all 
licensed  radio,  with  applications  to 
be  considered  on  individual  merits. 
It  thus  terminates  uncertainty 
which  had  existed  since  March  1941 
when  newspaper  order  originally 
was  issued. 

Jan.  17 — NBC,  following  consulta- 
tion with  its  Stations  Planning  and 
Advisory  Committee,  discloses  it 
will  make  its  programs,  both  com- 
mercial and  sustaining,  available 
to  FM  stations  operated  by  present 
standard  band  affiliates  with  no  ad- 
ditional sponsor  cost  until  audi- 
ences of  both  stations  increase  to 
point  where  rate  adjustments  be- 
come desirable.  Other  networks  sub- 
sequently followed  suit. 
Jan.  17 — Television  Broadcasters 
Assn.  Inc.  formed  to  encourage  de- 
velopment of  video  art,  with  Allen 
B.  DuMont  first  president. 
Jan.  26— FM  Broadcasters  Inc. 
holds  first  annual  meeting  in  New 
York  with  gross  attendance  of  750. 
Jan.  26 — Broadcast  equipment 
freeze  order  eased  by  FCC  and 
War  Production  Board  in  simul- 
taneous announcements  providing 
that  conditional  grants  for  new  sta- 
tions or  change  of  facilities  involv- 
ing critical  materials  will  be  au- 
thorized where  it  is  shown  they 
will  "serve  an  outstanding  public 
need  or  national  interest." 
Jan.  31 — Nearly  a  fourth  of  radio's 
25,000  regularly  employed  person- 
nel listed  as  in  the  armed  forces  or 
in  Government  service,  according 
to  Broadcasting  Yearbook  poll. 
Feb.  2 — New  York  Times  enters 
radio  field  through  acquisition  of 
WQXR  and  WQXQ  New  York 
from  John  V.  L.  Hogan  and  associ- 
ates for  approximately  $1,000,000. 
Feb.  3 — John  Harold  Ryan,  Assist- 
ant Director  of  Censorship,  and 
vice-president  on  leave  of  the  Fort 
Industry  Co.,  operating  seven  sta- 
tions, is  unanimously  elected  NAB 
president  by  the  Association's  board 
of  directors  to  serve  until  July  1, 
1945.  He  succeeded  Neville  Miller, 


first  paid  president,  who  had  served 
since  1938. 

Feb.  3 — House  Select  Committee  to 
Investigate  the  FCC  reveals  for 
first  time  that  it  will  institute  a 
sweeping  investigation  of  the  1940 
sale  of  WMCA  New  York  by 
Donald  Flamm  to  Edward  J.  Noble, 
now  Chairman  of  the  Board  of  the 
Blue  Network  Co.  Inquiry  held  in- 
termittently during  the  year,  with 
many  high  figures  in  public  life 
called. 

Feb.  7 — Broadcast  advertising  in 
1943  reached  a  total  of  $233,900,000 
net  time  sales,  or  21.8%  ahead  of 
the  1942  high.  Gross  time  sales 
totaled  $307,191,000  as  compared 
with  $254,800,000. 

Feb.  16 — George  P.  Adair,  Assistant 
Chief  Engineer  in  charge  of  broad- 
casting, is  elevated  to  Chief  Engi- 
neer of  FCC,  succeeding  Commis- 
sioner E.  K.  Jett. 

Feb.  23 — John  E.  Fetzer,  owner  of 
WKZO  Kalamazoo,  named  Assist- 
ant Director  of  Censorship  in 
charge  of  radio  by  Byron  Price, 
Director  of  Censorship. 

Feb.  23 — Eugene  L.  Garey,  of  New 
York,  general  counsel  of  House 
Select  Committee  to  Investigate  the 
FCC,  resigns  on  ground  that  com- 
mittee inquiry  is  a  "sheer  white- 
washing affair".  Chairman  E.  E. 


Cox  (D-Ga.)  previously  had  re- 
signed the  committee  chairmanship. 
John  J.  Sirica,  Washington  attor- 
ney, subsequently  named  general 
counsel. 

Feb.  23 — Nation's  52  stations  oper- 
ating with  50,000  w  on  clear  or 
duplicated  clear  channels  average 
individual  net  time  sales  of  ap- 
proximately $1,000,000  during  1943, 
according  to  FCC  analysis. 
March  1 — Retention  of  its  policy  of 
affiliate-network  relationship  in 
eventual  establishment  of  nation- 
wide television  network  to  get  un- 
der way  with  the  war's  end  an- 
nounced by  NBC.  Position  enthusi- 
astically received  by  affiliated  sta- 
tions following  presentation  at  ses- 
sion in  New  York. 
March  1 — Time  Inc.  endows  a  two- 
year  study  in  freedom  of  the  press 
by  an  independent  commission, 
headed  by  Robert  K.  Hutchins, 
president  of  the  University  of  Chi- 
cago. Robert  D.  Leigh,  former  di- 
rector of  Foreign  Broadcast  Intel- 
ligence Service  of  FCC,  named  di- 
rector. 

March  2 — Marshall  Field,  Chicago 
merchant  prince  and  publisher  of 
the  Chicago  Sun  and  of  PM,  pur- 
chases WJJD  Chicago  for  $700,000 
from  Ralph  L.  Atlass  and  associ- 
ates. Subsequently  he  purchased 
WSAI  Cincinnati  for  $550,000. 


#1 


BREAKIN(.  (iliOUND  for  new  KFI  Los  Angeles  FM-television  trans- 
mitters atop  Mt.  Wilson,  Cal.,  this  station  executive-engineering  group 
guided  a  bulldozer  over  the  site  during  recent  formal  ceremonies  staged  in 
November.  Structure  to  house  FM  transmitter  will  be  erected  at  esti- 
mated cost  of  $100,000  and  take  nearly  a  year  to  build.  Construction  on 
television  transmitter  will  not  start  until  war's  end.  Bulldozer  operators 
(1  to  r,  seated)  are:  William  B.  Ryan,  general  manager  of  KFI  and  Dr. 
Lee  de  Forest,  pioneer  scientist  in  radio  and  television;  with  super- 
visory engineering  trio,  H.  L.  Blatterman  and  Curtis  Mason,  station 
co-chief  engineers;  Seymour  Johnson,  consulting  engineer. 
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March  6 — C.  E.  Hooper,  radio  sur- 
vey expert,  touches  off  industry- 
wide controversy  in  urging  that 
stations  clean  out  "funny  money" 
programs. 

March  10 — National  War  Labor 
Board,  by  split  2-1  vote,  orders 
James  C.  Petrillo's  American  Fed- 
eration of  Musicians  to  terminate 
its  recording  strike  to  the  end  that 
conditions  prevailing  on  July  31, 
1942  be  restored.  Petrillo  later  re- 
fused to  obey  order. 
March  11 — Raymond  Gram  Swing, 
Blue  commentator,  WLW  Cincin- 
nati, and  WMAZ  Macon,  receive 
$1,000  Alfred  I.  duPont  radio 
awards  for  1943. 

March  13— AT&T  divulges  plans 
for  coaxial  cable  facilities  adequate 
to  provide  television  network  serv- 
ice in  the  postwar  era.  A  five- 
year  plan  entailing  installation  of 
some  7,000  miles  of  cable  at  an  esti- 
mated cost  of  $100,000,000  was  out- 
lined. 

April  17- — Survey  of  advertising 
agencies  reveals  most  of  them  are 
prepared  to  enter  television  on  sub- 
stantial basis  as  soon  as  war  condi- 
tions permit. 

April  21 — Army  and  Navy  abolish 
requirement  that  disclaimers  be 
used  on  commercial  programs  pre- 
senting armed  forces  personnel. 

April  22 — Record-breaking  transac- 
tion for  local  outlet  completed  with 
sale  of  WINX  Washington  by  Law- 
rence J.  Heller  to  Eugene  Meyer, 
editor  and  publisher  of  the  Wash- 
ington Post,  for  $500,000  cash. 
April  25 — Harold  V.  Hough,  man- 
ager of  WBAP-KGKO  Fort  Worth, 
is  given  newspaper-radio  distin- 
guished service  award  for  directing 
and  winning  newspaper  ownership 
fight  before  FCC. 

April  25 — Eugene  Pulliam,  owner 
of  WIRE  Indianapolis,  acquires 
Indianapolis  Star  and  Muncie  Star 
for  $2,500,000. 

April  27 — Deep  interest  in  radio, 
particularly  FM  and  facsimile,  evi- 
denced  at   annual   convention  of 
American    Newspaper  Publishers 
Assn.  in  New  York.  Publishers  are 
informed  by  radio   spokesmen  of 
kinship  of  two  media. 
May  1 — Five  of  eight  major  cita- 
tions for  1943  George  Foster  Pea- 
body  awards  for  outstanding  ser> 
ice  go  to  CBS  stations  and  pi 
grams,  with  NBC,  Blue  and  KY. 
San  Francisco  also  cited.  Bob  Hopt 
receives  special  citation  for  mili- 
tary camp  tours. 

May  1 — Commissioner  E.  K.  Jet 
of  FCC  predicts  two  commerc 
systems  of  television — one  to  v 
under  way  when  wartime  free? 
are  lifted  under  existing  or  slighi 
modified  standards,  and  the  otli> 
a  "vastly  improved  system"  somt- 
time  after  the  war.  It  touches  off 
fight  of  proponents  of  "upstairs" 
high-definition    television    as  op- 
posed   to    "downstairs"  pre-war 
standards. 

May  5 — Commssioner  Clifford  J. 
Durr  of  the  FCC  tells  Ohio  In.sti- 
tute  for  Education  by  Radio  that 
radio  'is  steadily  and  rapidly      -  j 

January  1,  1945    •    Pa^.n  71  » 


OFFERING  whole-hearted  support  of  the  NAB's  year-long  observance 
of  the  25th  anniversary  of  broadcasting,  the  advertising  committee  of 
the  Radio  Mfrs.  Assn.  met  in  Chicago  to  outline  its  part  in  the  1945  pro- 
gram. In  front  are  U  to  r)  :  Charles  B.  Brown,  RCA  Victor  Division  of 
RCA;  John  S.  Garceau,  Farnsworth,  committee  chairman;  Fred  Schreiber, 
Zenith;  Victor  Irvine,  Galvin,  host  to  the  meeting;  Stanley  H.  Manson, 
Stromberg-Carlson ;  S.  D.  Mahan,  Crosley.  Standing,  James  W.  Douthat, 
publications  director,  RMA ;  John  G.  Porter,  GE ;  Seymour  Mintz,  Admiral. 


coming  less  free  as  it  demonstrates 
its  value  as  an  effective  and  ex- 
tremely profitable  advertising  me- 
dium." 

May  8 — Networks  pool  facilities  to 
cover  impending  European  inva- 
sion. Facilities  for  most  intensive 
news  coverage  in  history  devised  by 
Col.  (now  Brig.  Gen.)  David  Sar- 
noff,  who  later  was  awarded  Legion 
of  Merit  for  outstanding  attain- 
ments. 

May  8 — Commissioner  T.  A.  M. 
Craven  indicates  intention  not  to 
seek  reappointment  upon  expiration 
of  his  term  June  30.  Later  became 
executive  vice-president  of  Cowles 
Broadcasting  Co. 

May  8 — Petrillo  discloses  plan  for 
AFM  to  install  "pancake  turners" 
in  all  stations  to  make  jobs  for 
2,000  at  AFM  scale.  Precipitated  a 
fight  with  NABET,  which  resulted 
later  in  National  Labor  Relations 
Board  ruling  favoring  latter  except 
in  Chicago,  where  musicians  had 
been  used  as  record  turners. 
M-ay  19 — Half-dozen  station  trans- 
fers involving  $1,725,000  completed 
in  week,  subject  to  FCC  approval. 
Deals  included  sale  of  WPEN  Phil- 
adelphia by  Arde  Bulova  to  Phila- 
delphia Bulletin  for  $620,000; 
WNBC  Hartford  by  Bulova  to  W. 
O'Neil,  General  Tire  president  and 
Yankee  Network  owner,  for  $220,- 
000;  WHOM  Jersey  City  to  Cowles 
Broadcasting  Co.  for  $350,000,  and 
KEX  Portland  by  Portland  Ore- 
gonian  to  Westinghouse  for  $400,- 
000.  All  transactions  subsequently 
approved. 

May  23— Revised  White- Wheeler 
bill  to  amend  Communications  Act, 
which  would  substitute  a  five-man 
commission  for  the  present  seven- 
man  agency  and  drastically  change 


radio's  method  of  programming  and 
operation,  is  reported  by  Senate  In- 
terstate Commerce  Committee. 
Measure,  which  would  ban  sponsor- 
ship of  news  and  commentators  and 
curtail  clear  channel  operations, 
died  with  the  ending  of  the  session 
because  of  opposition  from  all  sides. 
May  26 — Blue  Network  purchases 
KECA  Los  Angeles  from  Earle  C. 
Anth-ony  for  $800,000  cash  as  a  re- 
sult of  FCC's  duopoly  order. 
May  31 — Acquisition  of  all  of  the 
outstanding  capital  stock  of  BROAD- 
CASTING by  Sol  Taishoff  and  his 


wife,  Betty  Tash  Taishoff,  from 
Martin  Codel  and  his  wife  was  con- 
summated. Mr.  Taishoff  became 
publisher  as  well  as  editor  of 
Broadcasting. 

June  6 — History's  mightiest  mili- 
tary operation — invasion  of  France 
by  Gen.  Eisenhower's  forces — found 
radio  primed  for  its  greatest  spot 
news  "documentary"  coverage  in 
its  history.  Simultaneously,  the  Al- 
lied Expeditionary  Forces  inaugu- 
rated a  broadcasting  service  on  the 
continent  to  all  allied  troops  under 
the  direction  of  Col.  Ed  Kirby,  for- 


mer NAB  public  relations  director. 
June  8 — Neville  Miller,  former 
president  of  the  NAB,  named  senior 
deputy  chief  of  UNRRA,  Balkan 
Mission,  with  headquarters  in 
Cairo. 

June  9 — J.  Leonard  Reinsch,  man- 
aging director  of  the  James  M.  Cox 
radio  stations,  named  radio  direc- 
tor of  the  Democratic  National 
Committee  under  Paul  A.  Porter, 
publicity  director,  who  later  became 
chairman  of  the  FCC. 
June  16 — Radio  listening  for  inva- 
sion week  was  well  over  normal  ac- 
cording to  special  survey  made  by 
C.  E.  Hooper  Inc.  On  D-Day  sets 
in  use  were  78%  above  normal, 
with  the  balance  of  the  week  (Wed- 
nesday through  Saturday)  averag- 
ing 19%  above  normal. 
June  20 — Failure  of  the  Army  or 
its  advertising  agency.  Young  & 
Rubicam,  to  include  radio  in  its  ap- 
propriation for  WAC  recruiting, 
with  the  entire  budget  earmarked 
for  newspapers,  results  in  cam- 
paign spearheaded  by  NAB  to  end 
discrimination.  Controversy  which 
ensued  resulted  in  placement  of 
portion  of  schedule  on  stations. 
June  20— CBS  and  Blue  advise 
FCC  they  favor  common  operation 
for  AM  and  FM  stations  which  are 
jointly  owned.  Stand  supports  po- 
sition taken  by  NBC  [BROADCAST- 
ING, Jan.  17]. 

June  27 — Republican  National  Com- 
mittee, coincident  with  its  nomina- 
tion of  Gov.  Thomas  E.  Dewey  of 
New  York  as  standard-bearer, 
adopted  a  strongly-worded  free  ra- 
dio plank. 

June  30— WMT  Cedar  Rapids,  Iowa, 
(Continued  on  Page  2U) 


^The  White  House  has  its  Fala, 
The  Movies',  Rin-Tin-Tin, 
Asta  has  his  Thin  Man, 
But  here's  where  I  come  in. 

My  name  is  Spot,  and  Vve  a  lot 
Of  station  information. 
You'll  learn  why  we  rate  so  high 
A  selling  reputation." 


KSOO 


SIOUX   FALLS,  SO.  DAKOTA 

1140  K  C  -  5000  WATTS 

National  Representatives 
HOWARD  H.  WILSON  CO. 


1 
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AT  THE  *'HEART"  OF  AMERICA... 

^^5he  exact  center  of  population  of  the  United  States  falls 
within  the  primary  area  of  station  W  I  B  C.  Here  is  the 
"heart"  of  America,  the  East  North  Central's  richest  mar- 
ket. The  voice  of  W  I  B  C,  due  to  our  low  frequency  and 
clear  channel,  is  heard  over  a  greater  part  of  this  area 
than  that  of  any  other  Indianapolis  station.  Let  us  ex- 
plain our  intensive  and  unusually  productive  merchan- 
dising cooperation  with  advertisers. 

A  Clear  Channel      •       1070  KILOCYCLES       •       5000  WATTS 

W  I  B  C 


Owned  and  Operated 
by  the  INDIANAPOLIS  NEWS 


A  .^Mutlfai  STATION 
INDIANAPOLIS 
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and  WOL  Washington  are  ex- 
changed without  substantial  mone- 
tary consideration.  Cowles  Broad- 
casting Co.  acquired  Washington 
outlet  from  Mrs.  LeRoy  Mark  in 
exchange  for  the  Iowa  CBS  outlet. 
July  5 — Daniel  Joseph  Danker,  41, 
Pacific  Coast  vice-president  and  di- 
rector of  J.  Walter  Thompson  Co., 
Hollywood,  died  following  heart  at- 
tack in  his  Beverly  Hills  hotel 
apartment. 

July  12 — McKesson  &  Robbins  votes 
largest  appropriation  in  history — 
$2,500,000— with  bulk  to  radio. 
July  13 — Ban  on  middle  commer- 
cials in  sponsored  news  broadcasts 
invoked  by  WJR  Detroit,  effective 
Sept.  1. 

July  14— Ted  R.  Gamble,  national 
director  of  Treasury  War  Finance 
Division,  lauds  radio's  job  as  "big- 
ger than  ever  before"  in  Fifth  War 
Loan  drive. 

July  17 — FCC  Chairman  James 
Lawrence  Fly  plans  to  resign  to 
enter  private  law  practice  in  New 
York.  He  subsequently  resigned 
Nov.  15  and  was  succeeded  by  Com- 


missioner E.  K.  Jett  as  interim 
chairman. 

July  22— William  S.  Paley,  on  leave 
as  president  of  CBS,  returns  to 
United  States  for  short  stay  after 
having  been  in  European  theatre 
since  November  1943  as  Chief  of 
Radio,  Psych6logical  Warfare  Divi- 
sion, SHAEF. 

July  25 — Congress  is  notified  by 
FCC  that  unless  there  are  specific 
legislative  instructions  it  feels  it  is 
its  function  to  approve  sales  of 
broadcast  stations,  irrespective  of 
whether  the  prices  are  "inordinate- 
ly high". 

July  25— D.  E.  (Plug)  Kendrick, 
46,  owner  of  WINN  Louisville  and 
a  veteran  broadcaster,  dies  in 
Louisville  following  a  long  illness. 
July  28  —  National  War  Labor 
Board  orders  James  C.  Petrillo  to 
end  strike  of  musicians  at  KSTP 
St.  Paul — another  ruling  later  ig- 
nored by  the  AFM  head. 
Aug.  4 — Efforts  of  CIO  to  invade 
radio  on  all  sides  revealed  in  pub- 
lication of  Political  Action  Com- 
mittee   Radio    Handbook,  telling 


Chamberlain  Expands 

CHAMBERLAIN  SALES  Corp., 
Des  Moines  (hand  lotion),  effective 
Jan.  1  will  expand  its  present  spot 
announcement  campaign,  which 
began  Dec.  1  for  four  weeks,  from 
100  markets  to  125  markets,  135  sta- 
tions. Contract  for  13  weeks  was 
placed  through  BBDO,  Chicago. 

labor  unions  how  to  get  free  radio 
time  and  urging  them  to  get  in  on 
ground  floor  of  FM. 
Aug.  11 — Post-war  preliminary  al- 
locations plan  of  Interdepartment 
Radio  Advisory  Committee  (IRAC) 
makes  no  provision  for  facilities 
for  international  shortwave  broad- 
casting but  proposes  that  programs 
be  relayed  to  foreign  countries  for 
domestic  distribution.  IRAC  plan 
also  touches  off  controversy  be- 
tween FM  and  television  for  50 
megacycles  area  in  spectrum. 
Aug.  23 — President  Roosevelt  and 
Gov.  Dewey,  as  respective  party 
candidates,  hail  radio's  war  service 
in  letters  to  NAB  Executives  War 
Conference  in  Chicago  Aug.  28-31. 


MEAT  AND  MONEY 

More  than  a  half  million  head  of  cattle  and  some  400,000  swine  are  grow- 
ing and  fattening  for  the  market  today  in  this  tri-state  area  of  Arkansas- 
Louisiana-Texas.  The  raising  of  purebred  beeves  and  porkers  has  received 
added  stimulus  by  the  nation's  wartime  call  for  more  and  better  meat.  In 
the  post-war  years,  the  mounting  wealth  of  high-grade  meat  animals  will 
multiply  buying  power  in  the  already  prosperous  Ark-La-Tex,  whose  people 
listen  to  powerful  50,000  watt  KWKH,  the  No.  I  medium  of  the  area. 


CBS  ★  5  0,0  0  0  UJRTTS 


SHREVEPORT,  LOUISIANA 

Repicsenled  by  The  Branham  Ce. 
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Aug.  28 — Rep.  Clarence  F.  Lea, 
chairman  of  House  Interstate  & 
Foreign  Commerce  Committee  and 
Select  Committee  to  Investigate 
FCC,  urges  definite  radio  legisla- 
tion- to  supplant  1934  Communica- 
tions Act. 

Aug.  29 — Standard  plan  of  station 
measurement — later  named  Broad- 
cast Measurement  Bureau — sup- 
ported by  NAB  Executives  War 
Conference.  Project  later  approved 
by  American  Assn.  of  Advertising 
Agencies  and  Assn.  of  National 
Advertisers.  Plan  will  entail  one 
million  postcard  survey  biennially, 
at  estimated  cost  of  $1  each,  with 
bill  to  be  paid  by  broadcasting  in- 
dustry. Separate  bureau  and  staff 
to  be  set  up. 

Aug.  31 — FM  and  television  absorb 
broadcasters  at  NAB  Executives 
War  Conference  in  Chicago,  at- 
tended by  1,100. 

Sept.  11 — Republican  nominee 
Thomas  E.  Dewey,  in  exclusive  in- 
terview with  Broadcasting,  sup- 
ports free  radio  and  revised,  more 
liberal  law.  Opposes  Government 
entry  into  programming  or  busi- 
ness aspects. 

Sept.  20 — Blue  Network  realigns 
high  command,  with  Chester  J.  La- 
Roche,  former  Young  &  Rubicam 
head,  as  vice-chairman  in  charge 
of  operations.  Edward  J.  Noble, 
principal  owner,  Mark  Woods,  pres- 
ident, and  Edgar  Kobak,  executive 
vice-president,  retain  titles. 
Sept.  25 — Change  in  name  of  Blue 
Network  to  American  Broadcasting 
Co.  (American  Network)  predicted 
as  company  acquires  rights  to  simi- 
lar names  from  other  holders  and 
purchases  name  "American  Net- 
work Inc."  from  dissolved  FM 
project.  FCC  on  Dec.  19  approved 
voluntary  assignment  of  licenses  of 
WJZ  New  York,  WENR  Chicago, 
KGO  San  Francisco,  KECA  Los 
Angeles  from  Blue  Network  Co.  to 
American  Broadcasting  Co. 
Sept.  28 — Allocation  hearings  to 
shape  future  development  of  all 
broadcast  services  begin  before 
FCC  and  continue  for  five  weeks. 
Oct.  2 — Movement,  fostered  large- 
ly by  broadcasters,  to  set  up  in  ra- 
dio noncommercial  organization 
comparable  to  Academy  of  Motion 
Picture  Arts  and  Sciences  started 
in  New  York  and  Hollywood.  Plan 
is  to  establish  system  of  official 
awards  of  merit  comparable  to 
"Oscar"  awards  in  motion  picture 
field. 

Oct.  4 — President  Roosevelt  makes 
personal  appeal  to  Petrillo  to  com- 
ply with  NWLB  back-to-work  di- 
rective in  recording  strike.  Petrillo 
subsequently  rejected  plea. 
Oct.  12— Muzak,  headed  by  William 
B.  Benton,  chairman  of  Encyclo- 
pedia Britannica  and  vice-president 
of  U.  of  Chicago,  proposes  "sub- 
scription radio"  service  on  three 
FM  channels  in  FCC  allocation 
hearing.  Service  would  be  provided 
at  about  5  cents  per  day  with  only 
subscribers,  who  would  rent  receiv- 
ers, getting  three-ply  program  serv- 
ice. Other  receivers  would  pick  up 
heterodyne  or  "pig  squeal"  on  chan- 
nels on  which  subscription  radio 
would  be  broadcast. 
Oct.  13 — President  Roosevelt  strikes 
back  at  Petrillo's  refusal  to  call  off 
recording  strike  and  orders  new 
legal  study  to  explore  possible  ac- 
tion. 

Oct.  16 — President  Roosevelt  reaf- 
firms belief  radio  can  be  effective 
(Continued  on  Page  32) 
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low  as  a  new  and,  we  hope,  happier  year  begms,  WOR  would  like 
to  look  back,  cogitate  a  bit,  review,  in  brief, 
some  things  important  which  have  made  WOR 

that  power-full  station. 


ome  then  and  do  a  little 

remembering  with  us,  as  we  scan  the  pages  of  some 
publications  which  dramatically  mirror  the  progress 

of  a  great  station  during  one  of  the  most  colorful 
decades  in  its  history  .  .  . 


It's  a  Small  World"  tumbles  off  the  press  in  thousand  lots.  It's 
a  ga}-,  insouciant  piece,  but  not  all  sugar.  Cleverly  entwined  with  its  humor  is  the  story  of 
WOR's  scientifically  directed  and  penetrating  50,000  watt  coverage  of  7  great  states. 
It  told  the  story  of  WOR's  night  and  day  coverage,  too;  of  Crossley's 
illuminating  analysis  of  50,000  letters  received  from 
listeners  in  213  counties  and  13  states. 


'To  Market,  To  Market"  strikes  a  new  and  colorful  note  in 
radio  promotion.  In  light  verse  and  laugh-provoking  prose,  it  presented  12  powerful  examples  of 

sales  jobs  done  by  WOR  for  grateful  sponsors.  Written 
today,  the  book  would  run  Bible-size,  for 
packed  into  WOR's  files  are  more  than  100 
heart-lifting  success  stories;  perhaps  the  most 
complete  collection  of  success  stories  ever 
gathered  by  any  station  in  the  United  States. 


We  look  at  our  market  and  so  does  the  continent. 
"Of  These  We  Sing"  breaks  a  new  frontier  in  the 
compact  and  intelligent  presentation  of  once  dry  as 
dust  statistics.  We  count  our  homes  with  radios  and 
find  3,961,884.  Today,  that  total  registers  the  more 
impressive  number  of  4,683,590.  We  discover  that  food 
sales  in  the  WOR  area  equal  22%  of  the  nation's: total; 
drug  sales  1 7%  of  the  nation's  sales.  It  was  an  impressive 
thing.  The  story  is  twice  as  compelling  today. 


H-mm-m,  what's  this  story  behind  the  use  or  non-use  of  radio  by 
department  stores?  Conjecture  and  isolated  cases  are  rife  and  ready,  but  nobody's  really  made 
a  study  of  the  thing.  WOR  immediately  details  a  man  from  its  staff  to  visit  14  great  cities. 
He  returns  months  later  with  a  voluminous  and  exacting  report. 

Writers  boil  it  down  and  from  the  mass  of  material  ^^^^^**''^^^=j..=»^ 
comes  the  entertaining,  authoritative,  enlightening  ^^^^^Z^f 
booklet,  "How  Department  Stores  Use  Radio  to 
Sell."  It  was  a  typical  bit  of  WOR  pioneering. 


Of  course  we  carried  more  food  advertising  than 
any  major  station  on  the  E,astern  Seaboard.  Still 
do,  as  a  matter  of  fact.  But  what  did  we  know 
about  the  food  market?  Well,  sir  .  .  .  Well,  we 
found  we  didn't  know  as  much  as  we  might.  So  WOR 
pioneered  again.  It  had  independent  analysts 
visit  grocery  dealers,  wholesalers,  super-markets. 
It  found  the  wholesalers  advising  their 
manufacturers,  "Pick  WOR  first  to  sell  your  goods." 
60%  picked  radio  above  all  other  media;  only 
14%  chose  newspapers.  It  was  a  good  story.  It  still  is. 


mm 


How  effective  is  the  spot  announcement?  The  5-minute  period? 
What  makes  the  most  successful  small  time  periods  tick?  WOR  studied  commercial  construction, 
visited  agencies  and  sponsors  and  then  sat  down  and  tapped  out 
two  books  that  have  long  been  informing,  authoritative, 
economical  guides  for  agencies  and 
advertisers  throughout  the  United 


States.  They  are — "Big  Sales  in  Small    •  * 


Packages,"  and  "Speaking  of  Spots." 


mm 


Japan  was  still  carting  scrap  out  of  Eastern  ports.  The  America 
Firsters  were  talking  very  loud.  But  the  rumble  of  industry  in  WOR's  16  great  war- work  cities  / 
was  even  louder.  How  did  war  workers  listen?  What  were  their  favorite  listening  times  and 
stations?  WOR  hired  private  investigators,  had  them  visit 
cities  like  Dover,  Bridgeport,  Bethlehem  and  talk  with 
workers,  foremen,  restaurant  owners,  grocers, 
cab-drivers.  Out  of  this  came  "A  Tale  of  4  / 
Cities,"  the  story  of  WOR's  great  leadership  / 
as  an  all-night  favorite.  It's  still  the  favorite.  / 


Another  great  event  in  a  year  packed  with  them.  The  "WOR 
Continuing  Study  of  Radid  Listening"  is  launched.  Planned  by  WOR  and  conducted  from 
month  to  month  by  Crossley,  Inc.,  it  was  the  first  local  continuing  personal  interview  study  of 

radio  listeners'  likes  and  dislikes  ever  attempted  by  any  station 
anywhere.  It  took  most  of  the  guesswork 
I  out  of  radio  ratings,  covered  that  60% 

VOBK  of  the  New  York  population  never  sampled 

by  telephone  interviewers,  answered 
hitherto  unanswered  questions  regarding 
listeners'  sexes,  sizes  of  families, 
earning  power,  nationalities.  It  still  does. 


FM  is  young.  Conjecture's  wide  regarding  the  kinds  of 
listeners  it  attracts,  the  programs  they  like,  the  hours  they  listen.  WOR  looks  vainly  for  an 
authoritative  answer,  finds  none.  So  WOR  called  in  Paul  W.  Stewart  &  Associates  and  had 
them  begin  the  first  personal  interview  study  of  FM  listeners 
ever  attempted  by  any  station  anywhere.  It  was  done 
for  the  industry  and  for  WOR's  FM  station  W71NY, 
now  WBAM.  Frankly  it  showed  WOR's  FM  station 
as  the  station  listened  to  most  by  all  kinds 
of  people  in  all  kinds  of  homes.  Industry  wise, 
it  substituted  fact  for  fancy,  served  as  a 
nationwide  blueprint  for  FM  engineers, 
station  managers,  prospective  sponsors. 


The  OPA  smacks  down  tight.  Gas  is  as  scarce  as  a  used  tire. 
Vacations  are  few,  if  any,  and  the  trend  is  to  the  backyard  for  fun  and  relaxation.  Summer  has 

changed!  But  how  much?  WOR  industriously  pokes 
into  numerous  sources,  checks  buying,  vacation 
and  other  trends,  comes  out  with  a  book  that  was 
a  time  and  money-saving  guide  for  hundreds,  of 
present  and  prospective  WOR  sponsors  and 
their  agencies. 


Gosh,  we've  grown!  But  how  much?  From  a  staff  of  about  165 
people  in  1935,  to  more  than  300  in  1944.  And  as  we've  grown,  the  folks  find  it  a  little  harder  to 
know  what's  going  on  everywhere  around  WOR.  So  we  plan  a  little  station  history 
and  guidebook.  It  orients  the  new  arrival,  brings  the  veteran 


up-to-date;  and,  in  the  process,  it  sells  WQR's 
great  story  to  hundreds  of  agencies  and 
advertisers,  and  stations  throughout 
the  United  States. 


—  that  power -full  station 

at  1440  Broadtvay,  in  New  York 

member  of  the  mutual  broadcasting  system 


Radio  Highlights  of  1944 

(Continued  from  page  2i) 


in  a  democracy  only  "if  it  is  free 
of  all  arbitrary  restrictions,  wheth- 
er Governmental  or  private." 

Oct.  ^2 — Radio  scores  new  triumph 
in  split-second  war  coverage  of 
MacArthur's  return  to  Philip- 
pines. Radio  ship  set  up  in  Pacific 
theatre  to  relay  press  and  radio 
traffic.  Maj.  A.  A.  Schechter,  for- 
mer NBC  news  chief,  directs  radio 
coverage. 

Oct.  23 — Morrie  Pierce,  vice-presi- 
dent of  WJR  Detroit,  WGAR 
Cleveland,  KMPC  Hollywood,  on 
leave  as  chief  engineer  for  Psycho- 
logical Warfare  Branch,  OWI,  ar- 
ranges for  American  capture  of 
Radio  Luxembourg,  marking  his 
second  conquest  of  the  war.  In  Sep- 
tember 1943  he  ingeniously  planned 
the  radio  operation  which  brought 
about  surrender  of  the  Italian  fleet. 

Nov.  2 — FCC  concludes  five  weeks 
of  hearings  on  postwar  allocations. 
Immediately  plunges  in  to  clear  up 
conflicting  space  demands  vdth 
likelihood  of  proposed  report  in 
early  January. 

Nov.  fr— Sen.  Burton  K.  Wheeler 
(D-Mont.),  chairman  of  Senate  In- 
terstate Commerce  Committee,  as- 
sails radio  as  monopolistic  and 
"dollar  hungry"  in  10-point  indict- 
ment published  in  The  Progressive 
— La  Follette  weekly. 

Nov.  7 — Greatest  audience  in  his- 
tory hears  Presidential  election  re- 
turns which  swept  Franklin  D. 
Roosevelt  into  his  fourth  term.  C. 
E.  Hooper  Inc.  placed  audience  at 
50.3%  for  the  hours  from  7-10:30 
p.m.  compared  with  previous 
Hooper  high  of  37.5%  sets  in  use 
on  D-Day  and  48.9%  on  Pearl  Har- 
bor Day,  Dec.  7,  1941. 

Nov.  11— RCA  and  Columbia  Re- 
cording Co.  capitulate  to  Petrillo 
demands  to  terminate  recording 
strike  and  accept  under  virtual  du- 
ress provisions  for  payment  of 
royalties  into  private  AFM  fund 
estimated  at  $4,000,000  per  year. 
Surrender  came  after  companies 
despaired  of  Government  relief. 

Nov.  16 — Paul  A.  Porter,  former 
CBS  Washington  counsel.  Govern- 
ment official  and  publicity  director 
of  the  Democratic  National  Com- 
mittee, nominated  by  President 
Roosevelt  to  succeed  Fly  as  FCC 
chairman.  When  Congress  ad- 
journed Dec.  19  without  consider- 
ing nomination.  President  Roose- 
velt gave  Porter  recess  appoint- 
ment as  chairman  and  he  took  of- 
fice Dec.  21. 

Nov.  20— Robert  E.  Freer,  Federal 
Trade  Commission  chairman, 
praises  radio  advertising  in  New 
York  address  but  stresses  necessity 
for  truth  in  advertising  and  for 
full  disclosures  on  air. 
Nov.  22— Wilton  E.  Hall,  owner  of 
WAIM  Anderson,  S.  C,  and  news- 
paper publisher  of  that  city,  ap- 
pointed by  Gov.  Olin  D.  Johnston 
to  Senate  to  fill  unexpired  term  of 
the  late  Sen.  Cotton  Ed  Smith. 

Nov.  24— WWJ  Detroit  bans  all 
transcribed  announcements  effec- 
tive Feb.  1  and  stirs  up  industry- 
wide controversy.  Other  stations 
later  follow  suit. 

Nov.  24 — National  Labor  Relations 
Board  smashes  Petrillo  plans  to 
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force  hiring  of  platter-turners  at 
stations  by  giving  NABET  juris- 
diction in  all  areas  save  Chicago. 
Strike  threat  immediately  looms  as 
Petrillo  again  defies  Board. 

Nov.  28— House  probe  of  FCC 
closed  to  public.  John  J.  Sirica,  gen- 
eral counsel  of  the  Committee,  de- 
nouncing the  Committee's  action, 
resigns  in  open  session. 
Dec.  1 — Robert  D.  Swezey,  general 
counsel  of  the  Blue,  named  vice- 
president  and  assistant  genei'al 
manager  of  Mutual  by  its  new  pres- 
ident, Edgar  Kobak.  Phillips  Car- 
lin,  former  program  vice-president 
of  the  Blue,  moves  to  Mutual  in 
similar  post. 

Dec.  4 — WJZ  New  York  following 
WWJ  move  against  transcriptions, 
bans  chainbreak  spots  from  8  to 
10  p.  m.,  permitting  only  time  sig- 
nals. 

Dec.  4  — Senate  Interstate  Com- 
merce Committee  unanimously  re- 
ports out  bill  (S-1957)  by  Sen. 
Vandenburg  (Rep.  Mich)  prohibit- 
ing AFM's  Petrillo  from  interfer- 
ing with  the  broadcasting  of  non- 
commercial cultural  programs  by 
educational  institutions. 
Dec.  11 — James  C.  Petrillo  reported 
threatening  to  defy  NLRB  deci- 
sions of  Nov.  24  awarding  jurisdic- 
tion over  platter  turning  at  all  but 
Chicago  stations  to  the  National 
Assn.  of  Broadcast  Engineers  and 
Technicians.  Blue — NBC,  as  result, 
face  double  strike  threat — by  Pe- 
trillo's  union  on  one  side  if  its 
demands  are  not  satisfied,  by 
NABET  on  the  other  side  if  NLRB 
decision  is  not  respected. 
Dec.  11— Lt.  Noren  E.  Kersta, 
USMCR,  former  manager  of  the 
NBC  television  department,  calls 
upon  video  interests  to  get  together 
on  compromise  plan  which  will 
speed  development  of  art.  Plan  he 
proposes  in  exclusive  Broadcasting 
story  draws  attention  of  NBC  - 
CBS  video  policy  makers. 
Dec.  11— J.  Harold  Ryan,  NAB 
president,  calls  upon  radio  to  em- 
ploy its  ingenuity  in  observing  the 
art's  25th  anniversary  beginning  on 
Jan.  1,  1945;  issues  special  musical 


theme,  projecting  motif  of  "V  for 
Victory"  and  symbolic  banner  to 
be  employed  by  stations  in  promot- 
ing observance. 

Dec.  13 — FCC  adopts  sponsor  iden- 
tity rule,  interpreting  provision  of 
Sec.  317  of  the  Communications 
Act  of  1934,  with  amendments. 

Dec.  15 — Six  major  stations  join 
Blue  Network,  5  of  them  switching 
affiliation  from  CBS  and  MBS.  Six 
are  KRNT  Des  Moines,  WNAX 
Yankton,  WCOP  Boston,  all  proper- 
ties of  Cowles  Broadcasting  Co.; 
WFTL  Miami  of  the  Fort  Industry 
Co.;  WPDQ  Jacksonville  and 
WLAW  Lawrence.  Switch  seen  as 
presaging  network  scramble  for 
new  affiliates.  Contracts  signed  Dec. 
15,  first  date  permitting  such  nego- 
tiations under  FCC  rules  put  into 
effect  June  15,  1943. 
Dec.  15 — NBC  -  Blue  given  ultima- 
tum by  NABET  that  unless  juris- 
diction of  turntable  operations 
granted  union  immediately,  there 
will  be  strike. 

Dec.  15  —  Broadcast  Measurement 
Bureau  meets  to  approve  charter. 
Dec.  18 — Rosel  H.  Hyde,  veteran 
assistant  general  counsel  of  FCC, 
seen  as  best  winter  bet  to  succeed 
Comdr.  T.  A.  M.  Craven  to  Com- 
mission. 

Dec.  18 — Television  Broadcasters 
Assn.  Inc.  conducts  first  annual 
convention  at  the  Commodore  Hotel 
in  New  York,  drawing  750  dele- 
gates and  over  300  additional 
guests,  mostly  from  ranks  of  mov- 
ies, manufacturers  and  advertising 
agencies.  Speakers  call  for  united 
effort  to  develop  new  video  art. 
J.  R.  Poppele,  chief  engineer  of 
WOR  New  York  and  chairman  of 
the  convention,  elected  president 
succeeding  Allen  B.  DuMont  of 
DuMont  Research  Labs. 
Dec.  21— Paul  A.  Porter,  sworn  in 
as  chairman  of  FCC  after  recess 
appointment  by  President  Roose- 
velt; renomination  to  fill  the  vacan- 
cy created  by  resignation  of  James 
Lawrence  Fly  to  come  when  new 
Congress  convenes  Jan.  3. 
Dac.  25— FCC  denies  request  of 
NBC  and  Cowles  Broadcasting  Co. 
seeking  relief  amendments  to  two 
of  the  network  regulations,  upheld 
by  Supreme  Court  in  prior  action 
May  10,  1943. 

Dec.  25 — J.  Leonard  Reinsch,  man- 


TIDE  WATER  SIGNS 
BASKETBALL  SPOTS 

ANOTHER  season  of  basketball 
sportscasts  on  the  Pacific  Coast 
will  be  sponsored  by  the  Tide 
Water  Assoc.  Oil  Co.,  according  to 
an  announcement  by  Harold  R. 
Deal,  the  company's  advertising 
and  sales  promotion  manager.  Ap- 
proximately 60  contests  already 
have  been  scheduled. 

In  California  KROW  Oakland 
and  KMPC  Los  Angeles  will  carry 
the  action  reports  featuring  teams 
from  the  U.  of  California,  U.  of 
Southern  California  and  the  U.  of 
California  at  Los  Angeles.  Special 
network  hookups  will  be  used  when 
one  of  the  Pacific  Coast  conference 
teams  plays  away  from  home. 

In  the  Pacific  Northwest  the 
teams  to  be  covered  are  U.  of  Wash- 
ington, Washington  State  College, 
U.  of  Idaho,  U.  of  Oregon,  and 
Oregon  State  College.  A  special 
northwest  network  has  been  ar- 
ranged by  Tide  Water  comprising 
KRLC  Lewiston,  KFIO  Spokane, 
KRSC  Seattle,  KWJJ  Portland. 

Sportcasters  for  the  season  will 
be  Don  Wike,  Ted  Bell,  Hal  Bever, 
Art  Arlett,  Bill  Tobitt,  Jack  Mac- 
Donald  and  Frank  Bull. 

In  an  expansion  of  its  original 
plans  to  sponsor  collegiate  basket- 
ball games  in  the  east  [Broadcast- 
ing, Dec.  4]  the  company  is 
now  sponsoring  the  contests  on 
WINS  WIBG  WCOP  simul- 
taneously by  direct  wire,  or  on 
a  two-station  hook-up,  with  the 
third  station  to  carry  a  separate 
match.  There  will  be  a  total  of  37 
broadcasts  on  each  station  9:45 
p.m.  to  conclusion  under  the  new 
set-up  in  the  period  running  from 
Dec.  27  to  March  29,  including  the . 
college  tournaments  during  the* 
final  two  weeks.  Don  Dunphy  han- 
dles descriptions  from  Madison 
Square  Garden;  Fran  Murray 
from  Convention  Hall,  Philadel- 
phia, and  Jack  Malloy  from  Madi- 
son Square  Garden,  Boston.  Cover- 
age of  first  of  each  night's  games 
is  reconstructed,  the  second,  or  fea- 
ture, is  then  handled  play-by-play. 
Agency  is  Lennen  &  Mitchell  Inc., 
New  York. 


aging  director  of  Cox  stations  and 
former  radio  director  Democratic 
National  Committee  for  1944  presi- 
dential campaign  calls  upon  sta- 
tions to  plan  now  for  1948  cam- 
paign in  the  interest  of  better  po- 
litical coverage. 

Dec.  25— NABET-network-Petrillo 
platter  turner  issue  still  spinning 
with  Blue's  president,  Mark  Woods, 
asking  stations  and  NAB  to  keep 
out  of  controversy.  Blue's  strategy 
obviously  to  get  matter  into  courts. 


Move  to  Sunbury 

HEADQUARTERS  of  the  West- 
inghouse  Electric  &  Mfg.  Co.  radio 
receiver  division,  located  in  Balti- 
more since  its  establishment  six 
months  ago,  will  be  transferred 
late  this  month  to  permanent  quar- 
ters at  Sunbury,  Pa.  Postwar  pro- 
duction of  home  receivers  will  be 
centered  at  the  Sunbury  plant  anc. 
plans  had  been  made  to  move  the 
administrative  offices  there  as  soon 
as  possible  without  interfering  with 
war  production.  Plans  are  also 
ready  for  reconversion  to  civilian 
production  but  are  being  held  un- 
til after  the  war. 


CONFERRING  on  Kroger  Grocery  &  Baking  Co.  advertising  strategy 
before  a  veritable  timetable  of  radio  schedules,  a  group  of  Kroger  and 
Ralph  H.  Jones  advertising  executives  study  the  results  of  Kroger's 
Eighth  Annual  Radio  Survey.  In  the  usual  order  are:  William  J.  Ban- 
ning, advertising  manager  of  Kroger;  James  M.  Nelson,  vice-president 
of  Ralph  H.  Jones  agency;  Charles  M.  Robertson,  president  of  Kroger 
Grocery  &  Baking  Co.,  Cincinnati. 
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A  radio  station's  effectiveness  starts  with  the  power  to  be  heard 
— /■;/  the  right  l)taces.  WAGA's  5,000  watts  on  590  kilocycles  as- 
sures dependable  coverage  of  a  market  which,  according  to  our 
latest  figures,  accounts  for  4l%  of  Georgia's  population —  49% 
of  its  radio  homes  and  49.5%  of  its  retail  sales. 

Add  to  the  power  to  be  heard  the  appeal  of  something  worth  hear- 
ing and  a  tested  plan  for  stimulating  the  desire  to  listen  and  you 
have  the  formula  through  which  WAGA  has  become  one  of  the 
South's  most  successful  stations. 


AWAGA 


5000  Watts  on  590  Kts, 


ATLANTA 

Blue  Network    •    Represented  by  Headley-Reed 


READY  FOR  VIDEO 

KDYL  Salt  Lake  City  Has 
-Experimented   Since  '39- 

A.FTER  four  years  of  lab  work 
with  RCA  television  equipment, 
KDYL  Salt  Lake  City  is  ready  for 
rideo,  according  to  S.  S.  Fox,  pres- 
ident and  general  manager  of  the 
(ntermountain  Broadcasting  Corp., 
operators  of  KDYL.  Mr.  Fox  said 
his  company  already  had  oh  hand 
all  materials  necessary  to  under- 
take television  broadcasts  on  an 
experimental  basis  and  that  com- 
mercial broadcasts  could  be  read- 
ied in  a  very  short  time. 

The  RCA  television  unit  was  ac- 
' quired  in  1939  when  441-line  pic- 
tures were  being  telecast,  but  the 
-station's  engineering  department 
under  direction  of  John  M.  Bald- 
win has  converted  the  unit  to  send 
525-line  photfts.  KDYL  applied  for 
an  experimental  license  last  Sep- 
tember and  recently  filed  for  a 
commercial  television  permit. 


Refusal  to  Bargain  With  IBEW  Union 
Explained  by  W.  H,  Goan^  WAYS  Head 


EDITOR  Broadcasting: 

We  note  in  the  Dec.  11  issue  of 
your  magazine  an  article  relating 
to  a  case  now  pending  before  the 
National  Labor  Relations  Board  in- 
volving our  company  and  Interna- 
tional Brotherhood  of  Electrical 
Workers.  This  article  is  so  written 
as  to  do  our  company  an  injustice. 

Your  headline  over  the  article  is 
as  follows:  "Employe  Shifting  Is 
Adjudged  Unfair".  Now  the  truth 
is  that  there  has  been  no  finding 
whatever  in  the  case  to  such  effect. 

Some  months  ago,  the  IBEW  was 
certified  by  the  NLRB  as  represen- 
tative of  our  employes  at  our  trans- 
mitter. Thereafter,  for  perfectly 
legitimate  business  reasons,  which 
we  explained  at  the  Board  hearing 
to  which  your  article  refers,  we  did 
make  certain  changes  in  the  per- 


sonnel at  our  transmitter.  But  the 
Union  has  not  at  any  time  claimed, 
nor  has  the  NLRB  or  any  of  its 
representatives  at  any  time  made 
any  finding,  that  these  changes 
constituted  unfair  labor  practices 
on  our  part. 

The  only  claim  against  our  com- 
pany and  the  only  finding  against 
our  company  is  that  we  have  de- 
clined to  engage  in  collective  bar- 
gaining with  the  IBEW  as  repre- 
sentative of  the  employes  at  our 
transmitter.  This  we  admit.  Our 
explanation  for  refusing  to  bar- 
gain with  this  Union  as  representa- 
tive of  these  employes  is  that  our 
transmitter  employes,  by  them- 
selves, do  not  constitute,  under  the 
National  Labor  Relations  Act,  an 
appropriate  bargaining  unit.  We 
take  the  position  that  we  should 


KFYR 

New  Year  Resolutions 

KFYR  will  continue,  just  as  in  the  year  past,  to  bring  its 
tremendous  audience  the  very  finest  in  radio  enter- 
tainment  news  -  -  -  comedy  -  -  -  music  -  -  - 

educational  and  public  service  features,  with  the 
greatest  names  in  radio. 

KFYR  resolves  to  offer  the  same  dependable  service  to 
its  advertisers.  Service  that  has  consistently  guar- 
anteed "Results-Plus"  to  every  advertiser  who  has 
used  KFYR  facilities.  Service  which,  incidentally, 
means  more  value  for  your  money. 


Why  don't  you  resolve  to  "cash  in"  on  the 
results  by  using  KFYR7 


Write  us  direct  or  a.sk  any 

JOHN  BLAIR  MAN 


mi: 
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Leyte  Station  Operates 

FIRST  DIRECT  voice  transmis- 
sion from  Press  Wireless'  newly 
established  400-watt  station  at 
Leyte  to  the  United  States  for  net- 
work use,  occurred  Dec.  23,  at  8 
a.m.  when  CBS  brought  in  William 
J.  Dunn  from  Gen.  MacArthur's 
headquarters.  "Station  PX"  went 
into  operation  first  Nov.  14  with 
direct  radio-telegraph  transmission. 
Manager  is  George  Luckey.  Proce- 
dure is  to  transmit  the  material 
to  Press  Wireless  terminals  in  Los 
Angeles  for  rebroadcast  by  the  nec- 
works  across  the  country. 


not  bargain  with  the  IBEW  unless 
and  until  it  establishes  that  it  rep- 
resents the  employes  both  at  our 
transmitter  and  at  our  studio. 

We  do  make  the  further  conten- 
tion that  we  should  not  even  be  re- 
quired to  bargain  with  this  union 
as  representative  of  our  transmit- 
ter employes — a  majority  of  our 
transmitter  employes  having  testi- 
fied under  oath  at  the  board  hear- 
ing that  they  are  not  now  mem- 
bers of  the  union  and  do  not  desire 
to  be  represented  by  the  union  in 
any  way  and  that  this  present  po- 
sition on  their  part  has  not  been 
caused  or  influenced  by  any  act  or 
omission  whatever  on  our  part. 

Under  these  facts,  we  believe 
you  will  agree  that  the  article  ap- 
pearing in  your  magazine  does  not 
present  an  accurate  or  fair  picture 
of  this  matter,  and  we  will  ap- 
preciate your  doing  whatever  you 
can  to  rectify  this  situat^on. 

W.  H.  GOAN 

General  Manager,  WAYS 


Editor's  note  :  The  atory  referred  to 
in  the  above  letter  from  W.  H.  Goan, 
manager  of  WAYS  Charlotte,  N  .C, 
was  based  on  the  report  of  an  NLRB 
examiner  and  was  so  stated  in  Broad- 
casting. A  request  for  oral  arguments 
before  the  full  Board  in  Washington 
has  since  been  filed  by  the  station  but 
has  not  yet  been  acted  upon  by  the 
Board. 


Bendix  Appointments 

DISTRIBUTORS  who  will  handle 
the  forthcoming  line  of  AM  and 
FM  radios  and  radio-phonograph 
combinations  of  Bendix  Aviation 
Corp's  Radio  Division  were  an- 
nounced last  week  by  Leonard  C. 
Truesdell,  general  sales  manager 
for  home  radio  of  the  Bendix  Radio 
Division.  Sampson  Electric  Co., 
3201  S.  Michigan  Ave.,  Chicago, 
was  appointed  distributor  for  ter- 
ritory including  Chicago,  sur- 
rounding counties  in  Illinois  and 
Indiana,  and  Illinois  cities  of  Pe- 
oria, Aurora,  Elgin,  Rockford  and 
Kankakee.  Miller-Jackson  Co., 
111-19  E.  California  St.,  Oklahoma 
City  was  named  Bendix  distributor 
for  Oklahoma  and  the  Texas  Pan- 
handle area.  Youngstown  Equip- 
ment Co.,  Ill  Berkley  Street,  Bos- 
ton, has  been  named  distributor  for 
eastern  Massachusetts,  New  Hamp- 
shire and  Maine.  E.  B.  Latham  Co., 
1010  Broad  St.,  Newark,  will  han- 
dle Bendix  Radio  division  products 
in  northern  New  Jersey,  while 
Graybar  Electric  Co.  will  handle 
southern  California  distribution 
from  its  Los  Angeles  oifice. 
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Charles  Barbe,  KGW  news  analyst,  was  foreign 
correspondent  in  Berlin,  Rome,  Bern  and  London. 
He  took  the  picture  of  General  Goering  at  the  Arc 
de  Triomphe,  the  day  the  Germans  took  over 
Paris  ...  Below,  James  Abbe,  KGW  and  NBC 
network  commentator,  renowned  world-traveler 
and  ex-press-photographer.  At  Moscow  University 
in  1932,  he  posed  briefly  with  the  Anthropological 
Museum's  world-famous  collection  of  skulls. 


GEORGE  BERNARD  NOBLE 

CHAIRMAN. ...12th  REGIONAL 
WAR  LABOR  BOARD 

SAY^ 

■  ■  "A  well-informed  public  opinion  was  never 
more  vital  than  now.  Analysis  and  comment  by  men  who 
have  seen  the  trouble-spots  of  the  world  with  their 
own  eyes — who  have  talked  as  well  to  the  "little 
people"  of  Europe — is  exceedingly  valuable  because 
such  men  can  make  us  understand  what  is  ahead  of 
us.  For  the  future  peace  of  the  world  we  need  plenty 
of  understanding.  Airing  intelligent  commentary  is  one 
of  the  biggest  public  services  a  radio  station  can,  give." 


sT«T/tf^^,^^lKRAPf)fft\. 


PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
BY    EDWARD    PETRY    &    CO.  INC. 
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;       Toward  Victory 

.'/OR  WELL  over  a  decade  it  has  been  Broad- 
j  ASTiNG's  custom  to  issue  a  New  Year  forecast, 
nboking  into  the  approaching  12  months  and 
'jeviewing  the  period  just  ended.  Every  year  the 
^oundup  has  shown  an  upward  trend  both  in 
piusiness  volume  and  quality  of  service. 
'  The  most  stubboni  barrier  to  a  broadcasting 
lOom  has  been  the  basic  fact  that  no  day  can 
^lave  more  than  24  hours.  Yet  even  with  radio 
jiovering  near  the  sellout  point  for  several  years 
the  total  income  has  continued  steadily  up- 
Ivavd.  The  year  just  ended  has  been  no  excep- 
tion. 

*  With  the  increased  income  has  come  increased 
'^utgo  due  to  higher  operating  costs.  Even  so, 

he  number  of  stations  in  financial  distress  has 
ropped  every  year. 

Natural  result  of  this  satisfactory  business 
rend  has  been  improved  broadcasting  service, 
'he  closing  weeks  of  1942  found  the  matter  of 
ublic  sei-vice  dominating  the  thinking  of  ex- 
cutives  and  staff  personnel.  Such  a  trend  is 
ealthy,  though  the  means  of  achieving  the 
oal  may  involve  debate  and  disagreement. 

What  could  be  healthier  than  a  controversy 
ver  the  method  to  be  used  in  ridding  the  air 
f  offensive  and  overly  bizarre  spot  announce- 
lents.  Or  the  inter-industry  discussions  that 
'  receded  establishment  of  the  Broadcast  Meas- 
rement  Bureau. 

While  the  industry  has  been  striving  to  im- 
rove  its  service  to  the  public  it  has  continued 
3  develop  the  all-important  technique  of  fur- 
hering  the  war  effort.  A  check  of  the  Federal 
gencies  involved  shows  how  radio  has  moved 
ver  forward  in  its  contribution  to  the  cause  of 
reedom. 

The  business  survey  starting  on  page  13 

•  ortends  a  healthy  business  year.  But  each  en- 
ity  in  the  broadcasting  field  must  take  full  ad- 
antage  of  this  trend  to  devote  all  possible 

.  nergy  to  public  service.  For  only  by  this 
leans  can  broadcasting  command  the  respect 
lat  makes  possible  its  forward  movement. 


Ten  to  One 

N  THE  LAST  issue  of  Broadcasting  (page 
8)  we  reported  that  the  NAM  plans  to  place 
Dmmercial  announcements  on  radio  stations, 
Dordinating  the  broadcast  program  with  the 
ewspaper  campaign,  had  hit  a  snag — the  NAB 
ode's  "controversial  issue"  clause. 
Broadcasting  quoted  an  announcement  al- 
!ged  to  have  been  submitted  to  NAB  for  its 
jnsideration  in  the  light  of  the  Code's  provi- 
ons.  We  reported,  as  the  facts  were  present- 
1  i  to  us,  that  this  commercial  was  looked  upon 
:  ith  disfavor  at  NAB  and  that,  although  offi- 
als  there  had  made  no  formal  suggestions 
jgarding  the  copy,  they  weren't  likely  to  give 
their  blessing. 

All  of  this  was  quite  in  order,  except  that 
•  \e  commercial  presented  to  Broadcasting  and 
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the  one  submitted  to  NAB  for  review  were  not 
one  and  the  same.  It  develops  that  the  one  re- 
printed in  Broadcasting  was  not  objectionable, 
but  the  one  originally  proposed  certainly  was. 

Well,  probably  all  of  this  sounds  like  a 
Robin  Hood's  barn  excursion,  but  it  does  bring 
one  to  the  ultimate  conclusion  that  what  NAM 
intends  to  say  over  radio  is  not  half  so  con- 
troversial, from  the  broadcaster's  viewpoint, 
as  the  schedule  established  for  saying  it. 

NAM  proposes  to  spend  $1,000,000  in  news- 
papers forwarding  the  Association's  aims  for 
America.  It  has  earmarked  $100,000  for  radio. 
The  ratio  is  10  for  the  press  to  1  for  radio.  In 
1943 — we  won't  even  guess  at  1944  figures — 
radio's  total  income  was  about  one-half  the 
income  of  newspapers.  However,  in  national 
advertising  radio  bettered  newspapers  by  about 
$30,000,000. 

If  NAM  is  handing  out  $100,000  to  radio  as 
patronage  money,  there's  no  better  way  to 
demonstrate  it  than  by  the  lopsided  favoritism 
shown  the  press.  If  NAM  wants  to  use  radio 
effectively,  it  might  tear  a  sheet  from  the  books 
of  those  national  advertisers  who  find  it  profit- 
able to  invest  over  $200,000,000  annually  iii 
the  medium. 

Perhaps  the  National  Assn.  of  Manufacturers 
should  restudy  its  advertising  budget. 


Complete  the  Count 

A  FIVE-POINT  program  to  collect  statistical 
information  vital  to  government  and  business 
in  planning  for  reconversion  has  been  formu- 
lated— and  some  of  it  started — by  the  Bureau 
of  the  Census.  Appropriations  for  the  work 
have  been  requested  by  the  Bureau  of  the 
Budget  but  were  rejected  by  a  lame-duck  Con- 
gress bent  on  getting  in  a  few  licks  before  ad- 
journment. 

When  the  79th  Congress  convenes  this  week, 
an  effort  again  will  be  made  to  put  through 
the  program.  The  most  pressing  project,  the 
quinquennial  farm  census,  gets  under  way  to- 
day (Jan.  1)  as  required  by  statute.  An  appro- 
priation of  $7,250,000  has  been  made  for  the 
enumeration  but  the  necessary  $5,500,000  for 
tabulating  and  publishing  the  information 
gathered  was  refused  by  the  last  Congress. 

We  do  not  believe  Congress  will  waste  funds 
already  provided  for  a  census  required  by  law, 
but  we  urge  that  action  be  taken  soon  that 
the  tabulation  may  go  forward  on  schedule. 

Two  of  the  remaining  four  parts  of  the  pro- 
gram have  been  abandoned  by  the  Census  Bu- 
reau. These  were  to  provide  a  special  survey 
of  war  production  covering  1944  operations 
and  a  sample  census  of  business.  Instead  the 
Bureau  will  ask  to  revive  the  regular  biennial 
Census  of  Manufactures,  abandoned  since  the 
war,  and  proceed  with  the  Census  of  Busi- 
ness, taken  every  five  years.  The  other  projects 
desired  by  the  Bureau  are  a  sample  survey  of 
consumer  income  and  a  sample  expanded  labor 
force  survey,  which,  when  merged,  would  also 
provide  an  abridged  census  of  population. 

All  of  these  projects  are  especially  impor- 
tant to  radio  and  of  general  value  to  adver- 
tisers and  marketers.  They  deserve  the  support 
of  broadcasters. 


THOMAS  GARLAND  TINSLEY  II 

GIVE  the  people  what  they  want.  That's 
the  success  formula  applied  to  broad- 
casting by  Tom  Tinsley,  president  of 
WITH  Baltimore.  Tom  didn't  find  out 
overnight  what  pleases  the  people.  He  acquired 
that  knowledge   through  years  of  scrutiny, 
analysis  and  plenty  of  hard  work. 

Early  in  his  career  he  ascertained  that  to 
sell  time  he  had  to  deliver  an  audience  to  a 
client;  to  get  an  audience  a  station  had  to 
broadcast  programs  acceptable  not  to  a  select 
few,  but  to  all. 

A  short  time  after  his  birth  Feb.  23,  1903, 
in  Nashville,  Tom's  parents  moved  to  Balti- 
more. His  formal  education  was  acquired  at 
the  Hill  School,  Pottstown,  Pa.,  and  Yale, 
from  which  he  was  graduated  in  1927  with  a 
B.A.  degree  and  a  yen  to  get  into  the  financial 
business. 

He  joined  Dillon,  Read  &  Co.,  New  York 
brokers,  later  taking  a  job  with  Chase  Se- 
curities. He  began  to  hear  a  lot  about  radio — 
how  it  was  growing,  of  its  future  as  a  profes- 
sion. Tom  liked  people.  This  new  business  of 
ri.dio  seemed  to  offer  an  outlet  for  his  likes, 
so  into  radio  he  went. 

His  first  job  was  at  WORK  York,  Pa.,  owned 
by  the  Mason  Dixon  Group  of  which  his  broth- 
er-in-law, Col.  J.  Hale  Steinman,  is  head.  That 
was  in  1932.  After  two  months  he  was  made 
commercial  manager  of  WDEL  and  WILM 
Wilmington,  Del.,  also  owned  by  Col.  Stein- 
man and  his  brother,  John  F.  Steinman,  who 
head  Lancaster  Newspapers  Inc.  It  wasn't  long 
before  Tom  Tinsley  was  promoted  to  general 
manager  of  the  Wilmington  stations. 

But  Tom  had  been  brought  up  in  Baltimore. 
He  wanted  to  go  back  home — to  work  in  the 
larger  city.  That  chance  came  when  WCAO  of- 
fered him  a  job  as  salesman.  His  next  radio  post 
was  sales  manager  of  WBAL.  There  he  re- 
mained until  Hearst  bought  the  station  and 
Tom,  with  several  others,  had  to  make  way  for 
new  blood. 

He  went  to  WMCA  New  York  as  a  salesman, 
then  to  WFIL  where  he  met  Margaret  Patricia 
McCord.  At  once  Tom  knew  he  was  going  to 
marry  her,  but  he  had  some  ideas  about  first 
getting  into  business  for  himself. 

So  back  to  Baltimore  he  went  and  opened  a 
station  representative  office.  His  list  included 
WTBO  Cumberland,  WFMD  Frederick  and 
WJEJ  HagerstowTi,  comprising  the  Maryland 
State  Network.  As  a  station  representative 
in  Baltimore,  Tom  accomplished  what  the  pro- 
fession thought  was  possible  only  in  New  York, 
Chicago  or  Hollywood.  He  made  a  success  of 
his  venture. 

On  March  1,  1941,  Maryland  Broadcasting 
Co.  (of  which  Tom  Tinsley  was  and  still  is 
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Vinsonhaler  to  KGHI; 
Judge  to  Direct  KLRA 

AFTER  17  years  as  managei-  of 
KLRA  Little  Rock,  Sheldon  C. 
Vinsonhaler  has  resigned  as  of 
Jan.  1  to  become 
manager  and 
partner  in  KGHI 
in  the  same  city. 
He  joins  his 
former  associate, 
A.  L.  Chilton,  in 
the  KGHI  owner- 
ship, and  with 
Mrs.  Chilton  will 
constitute  the 
Mr.  Vinsonhaler  Partnership. 

Simultaneously, 
the  Arkansas  Gazette  announced 
the  appointment  of  Roy  Judge,  as- 
sociated with  a  Little  Rock  ac- 
counting firm,  as  KLRA  manager. 
KLRA  was  sold  to  the  Gazette  bv 
Mr.  Chilton  last  June  for  approxi- 
mately $275,000.  The  sale  grew  out 
of  the  FCC's  duopoly  regulation  bv 
virtue  of  Mr.  Chilton's  control  of 
the  two  stations. 


HARRY  McTIGUE 
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Our  Respects  to 

(Continued  from  page  38) 
president)  put  its  new  station 
WITH  on  the  air  with  250  w 
power  on  1200  kc— 24  hours  daily. 
The  frequency  since  has  been 
changed  to  1230  kc. 

Tom  Tinsley  did  with  the  new 
station  what  few  have  accom- 
plished. He  made  money  the  first 
month  of  operation  and  WITH 
has  been  in  the  black  ever  since. 
In  September  1941  he  returned 
to  Philadelphia  to  marry  Miss 
McCord. 

Tom  Tinsley  credits  the  success 
of  his  station  to  the  fact  that 
WITH  carries  what  he  calls  "well- 
balanced"  programs.  He  knows 
J  the  younger  generation  goes  for 
jive  and  they  get  it.  Long  ago 
he  recognized  that  middle-agers 
dwell  in  pleasant  memories  around 
such  ballads  as  "The  World  Is 
Waiting  for  the  Sunrise,"  that  an- 
other group  likes  symphony. 
News  for  All 
His  station  features  straight 
news  for  those  who  want  bare  facts ; 
commentaries  by  Ian  Ross  MacFar- 
lane  for  listeners  who  like  interpre- 
tative news;  sports  of  all  sorts  by 
Bill  Dyer,  and  so  on.  To  quote  Pres- 
ident Tinsley:  "We  cater  to  every 
age  group."  And  that  24-hour  op- 
eration is  profitable,  too. 

Tom's  pet  hobby  is  winners.  His 
latest  is  a  miniature  Schnauzer, 
Genghis  Khan  of  Marionhof,  called 
Skippy  for  short.  Ten  days  after 
Tom  presented  the  dog  to  his  wife, 
Skippy  walked  away  with  six  rib- 
bons in  a  Washington  show. 

Broadcasters  and  agency  folk 
alike  are  talking  about  another  of 
Tom  Tinsley's  smart  moves — his 
acquisition  by  10-year  lease  of 
WBBL  Richmond,  Va.,  from  Grace 
Covenant  Presbyterian  Church, 
granted  Dec.  19  by  the  FCC.  He 
plans  to  use  facilities  relinquished 
by  WPID  Petersburg,  Va.  [Broad- 
casting, June  12].  He  has  under- 
taken in  conjunction  with  Jansky 
&  Bailey,  Washington  engineers, 
with  FCC  approval,  to  ascertain  the 


CBS  IS  AMES  KAROL 
AS  SALES  MANAGER 

JOHN  J.  KAROL,  assistant  sales 
manager  of  CBS,  effective  Jan.  2 
becomes  network  sales  manager, 
replacing  Leonard  Erikson,  who  has 
resigned  to  join 
BBDO,  New  York 
Jan.  15  as  an  ex- 
ecutive. 

Mr.  Karol  was 
,.  research  director 

*  of  Crosley  Inc., 
for  two  years,  be- 
fore joining  CBS 
in  1930.  He  was 
generally  active 
Mr.  Karol  i"  research  and 
sales  promotion 
and  then  became  market  research 
counsel  in  the  network  sales  depart- 
ment. In  March  1943  he  took  on 
additional  duties  as  assistant  sales 
manager,  a  post  he  has  retained  up 
until  the  present. 

He  has  been  secretary  and  treas- 
urer of  the  American  Marketing 
Assn.,  and  a  former  president  of 
the  Market  Research  Council.  When 
the  Committee  of  Radio  Research 
was  organized  by  the  AAAA  the 
ANA  and  the  NAB,  he  was  named 
a  member  of  the  technical  commit- 
tee. He  has  contributed  numerous 
articles  on  radio  research  to  pe- 
riodicals and  conducted  a  course 
on  the  business  side  of  radio  at  N. 
Y.  U.  School  of  Adult  Education. 


WIZE  WING  RECEIVE 
EXECUTIVE  CHANGES 

ADNA  KARNS  was  promoted  to 
station  manager  of  WIZE  Spring- 
field and  Florence  Dykstra  to  as- 
sistant manager  of  WING  Dayton, 
both  effective  today,  John  Patti- 
son  Williams,  vice-president  of  the 
stations  announced. 


^^^^ 


Mr.  Karns  Miss  Dykstra 

Mr.  Karns  got  his  first  job  in  ra- 
dio as  an  announcer  on  WING  in 
July  1943,  moved  to  WIZE  the  next 
month  as  production  manager  and 
less  than  a  year  later  was  promoted 
to  assistant  station  manager  of  the 
latter.  Miss  Dykstra  will  be  direct- 
ly under  Mr.  Williams  who  also  is 
general  manager  of  WING.  She 
joined  the  WIZE  sales  staff  in  1942 
after  having  done  retail  advertis- 
ing and  display  work. 


vagaries  in  the  FM  band  [Broad- 
casting, Nov.  13]. 

If,  by  chance,  you're  a  cross-word 
puzzle  addict,  perhaps  Tom  Tin- 
sley can  give  you  a  hand.  He  spent 
weeks  poring  over  a  cross-word 
puzzle  dictionary,  looking  for  a 
four-letter  word  beginning  with  W. 
The  only  one  he  could  find,  not  in 
use  already,  was  "with".  That  word 
became  the  call  letters  of  his  Balti- 
more station. 


NOTES 


JOHN  PEARSON,  owner  of  John  Pearson 
Co.,  station  representative,  is  recuperating 
from  a  tonsillectomy  at  the  Augustana 
Hospital,  Chicago. 

WILLIAM  NORINS,  general  manager  and 
part  owner  of  WBYN  Brooklyn,  is  in  a 
Philadelphia  hospital  following  an  opera- 
tion Dec.  23. 

A.  J.  MONACK,  formerly  of  RCA  and 
Western  Electric,  has  been  elected  vice- 
president  in  charge  of  engineering  of  the 
Mycalex  Corp.  of  America,  manufacturers 
of  "Mycalex  400",  high  frequency  ceramic 
insulation. 

L.  R.  BOULWARE,  former  operations 
vice-chairman  of  the  War  Production 
Board,  has  joined  the  staff  of  CHARLES 
E.  WILSON,  president  of  General  Electric 
Co.,  acting  as  consultant  on  marketing 
and  merchandising,  a  new  position.  He 
previously  was  vice-president  and  general 
manager  of  the  Carrier  Corp.,  Syracuse, 
N.  Y. 

BOB  HALL,  commercial  manager  of  KFFA 
Helena,  Ark.,  is  the  father  of  a  girl. 
DR.  C.  G.  SUITS,  assistant  to  the  director 
of  the  General  Electric  research  lab.  has 
been  elected  a  vice-president  of  GE,  in 
charge  of  the  research  lab.  DR.  W.  D. 
COOLIDGE,  formerly  in  the  position 
being  taken  by  Dr.  Suits,  has  retired. 
C.  HAMILTON  SANFORD.  former  as- 
sistant treasurer  of  WFBL  Syracuse,  now 
with  the  Army  Exchange  Service  in  ETO, 
has  been  promoted  to  major. 
BOYD  BRAITHWAITE,  commercial  man- 
ager of  KIDO  Boise,  is  the  father  of  a 
girl. 

NORMAN  KNIGHT,  formerly  with  WMMN 
Fairmont,  W.  Va.,  is  now  general  man- 
ager of  WAJR  Morgantown,  W.  Va. 
MARTIN  R.  KARIG  Jr.,  president  of  the 
Community  Broadcasting  Corp.  and  man- 
ager of  WALL  Middletown.  N.  Y.,  on  Dec. 
16  married  DOROTHY  KORTRIGHT  of 
Middletown,    a  student  nurse. 

WALTER  DALES,  former  manager  of 
CJAT  Trail,  B.  C.  and  CKBI  Prince 
Albert,  Sask.,  is  a  freelance  scriptwriter 
in  Montreal. 

FRANK  W.  PHELAN  after  50  years  cf 
service,  has  retired  as  president  of  All 
America  Cables  &  Radio  Inc.,  an  affiliate 
of  International  Telephone  &  Telegraph 
Corp.  Mr.  Phelan  devoted  his  entire  life 
to  telegraphy,  becoming  a  cable  operator 
at  the  age  of  14. 


Harold  M.  Prescott 

HAROLD  M-  PRESCOTT,  58,  an 
assistant  vice-president  in  charge 
of  traffic  operations  of  the  Amer- 
ican Telephone  &  Telegraph  Co., 
New  York,  died  in  New  York  Dec. 
26.  He  is  survived  by  his  wife  and 
two  sons. 


FOUR  TOP 
MARKETS! 

Central  Kentucky 
IWLAP  Lexington,  Ky. 
Amarillo 

IKFDA 

Amarillo,  Tex. 

TheTri-Slate 

I  WPMI  ^»Mand,  Ky. 

I  liVlfll  Huntington,  W.  Va. 

Knoxville 

IWBiR  Knoxvillm,  Tenn. 

An  /Mr  tlmlUnt  •wnarf  and  opmrated  hy 
eUmmrm  ff.  Itunn  and  I.  Undtaf  Nunn 
Reprtuealad  by  Tk«  Jahn  E.  PMnoa  Co. 


BROADCASTING    •    Broadcast  Adrertising 


-  'Sir;':' 


^"'^  ,  WMFM  Usteners  turns  o  F 
^he  loyal  family  of  W  ^„„„rt,..,  <! 

because  <hey  P-^^;    V:,,,.  „,  Us  au*-- 
-^^^  "    :ly  .unea  .o  WMFM  .ecanse . 

«-*rl\Cy people,  you 
^""'^^^  Jlp.oau-PPea-oals.^^^^^^^^^ 

^rtoniw- 

belong  on 


W  M  F  M 

THf  miLiyflytiff  JounnflL  fm  STflnon 


ROADCASTING    •    Broadcast  Advertising 


January  1,  1945    •  Pa 


BEHIMD 


ROBEaiT  ALLEN,  formei-  announcer  and 
newswiiter  of  WKY  Oklahoma  City,  has 
joined  the  Blue  Network  central  division 
as  newswriter.  replacing  JANET  POME- 
ROY,    who  resigned. 

JIM  TRAUTWEIN,  an  undergraduate  at 
the  U.  of  Michigan  who  has  been  a  sub- 
stitute announcer  for  two  years  at  WSPD 
Toledo,  has  returned  to  the  staff  for 
the  holiday  season. 

RLA.RTHA  HENRIQUEZ.  has  been  named 
promotion  manager  of  WIOD  Miami,  re- 
placing FRANK  MALLANTS,  who  re- 
signed because    of   poor  health. 

NADINE  AMOS,  manager  of  Blue  Holly- 
wood general  service  department  and 
prior  to  that  secretary  to  DON  GILMAN, 
former  network  vice-president,  has  re- 
signed. Miss  Amos  had  been  associated 
with  NBC  and  Blue  Networks  for  15 
yeai-s. 


JOHNNY  COX,  released  from  the  Army, 
has  been  named  to  handle  promotion 
and    publicity    for   KFOR   Lincoln,  Neb. 

W.  RICHARD  TUCK,  chief  announcer  at 
KFFA  Helena.  Ark.,  married  FAYE  HORN- 
BECK    last    Aug.  20. 

W.  TAYLOR  TAPPAN  is  a  new  member 
of  KFFA  Helena,  Ark.,  joining  the  sta- 
tion as  program  director  Oct.  1. 
NUMA  FABRE,  chief  announcer  of  WAJR 
Morgantown,  W.  Va.,  is  now  program 
director.  JOHN  D.  GIBBS  is  new  chief 
announcer.  MITCHELL  SIMON  has  joined 
the   announcing  staff. 

SGT.  ROBERT  C.  KAPPAS,  former  writer, 
actor  and  producer  with  WLW  Cincinnati, 
is  now  producing  shows  and  editing  the 
camp  newspaper  for  the  Army  some- 
where in  Italy. 

DICK  ALLEN  and  JOHN  BOYER  have 
joined  KTRB  Modesto,  Cal.  as  announcers. 
SGT.  FRANK  TRAVERSI,  foi-mer  San 
Diego  announcer  now  at  Fort  Lewis. 
Wash.,  is  working  as  part-time  operator- 
announcer  at  KGY  Olympia,  Wash. 
ELIOT  JEFFORDS,  of  the  sales  promo- 
tion staff  of  KYW  Philadelphia,  has  re- 
signed to  join  the  American  Red  Cross 
for  foreign  duty.  She  is  replaced  by  MARY 
WHITAKER. 

HAL  HALLEY,  writer  and  commentator 
of  KMTR  Hollywood,  is  the  father  of  a 
girl. 


Hicks,  Cassidy  Escape 
Death  in  German  Attack 

GEORGE  HICKS,  Blue  Network 
correspondent  in  the  European 
Theatre,  in  a  broadcast  Dec.  24. 
told  how  he  and  other  newsmen, 
including  James  Cassidy,  NBC. 
narrowly  escaped  death  when  the 
front  wall  of  a  house  was  blown  in 
in  the  Stavelot-Bastognet  area,  on 
a  highway  leading  to  the  front. 
Four  men,  whose  identity  he  did 
not  give,  were  killed  in  the  dis- 
aster, the  result  of  strafing  by  Ger- 
man fighter  bombers. 

Mr.  Hicks  said,  "I  received  only 
the  tiniest  cut  on  the  left  cheek 
and  a  scratch  on  the  back  of  the 
left  hand."  Occupants  of  the  house 
were  knocked  down.  A  piece  of 
debris  fell  across  the  back  of  Mr. 
Cassidy.  NBC  said  last  week  that 
Mr.  Cassidy  apparently  had  not 
been  seriously  injured  and  had  not 
missed  a  broadcast. 


Horace 


Horace  has  *         year  after  year  h.s  poP 
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NEW  YORK      CHICAGO  HOLLYWOOD 


DIRECTORS  GUILD 
ASKS  TO  BARGAm 

RADIO  Directors  Guild,  New  York, 
which  last  May  announced  its  de- 
cision to  change  from  the  status 
of  a  societv  to  a  labor  union,  has 
notified  CBS,  NBC,  Blue  and  Mu- 
tual that  it  is  now  the  collective 
bargaining  agent  for  the  majority 
of  directors  employed  by  the  net- 
works, and  has  asked  that  a  time 
and  place  be  set  for  the  start  of 
negotiations.  Declaration  was  con- 
tained in  a  Dec.  16  letter  to  the 
networks.  Conferences  are  ex- 
pected to  begin  after  the  first  of 
the  year. 

Contract  to  be  submitted  to  the 
networks  is  based  on  a  year's  ex- 
ploration of  the  entire  director 
field,  with  individual  members  con- 
tributing data  on  current  abuses 
and  suggestions  for  improvement. 
Withholding  details  of  the  con- 
tract for  the  present,  Jerry  Devine, 
RDG  president,  said  that  it  in- 
cludes demands  for  a  minimum 
wage  scale,  a  specified  work  week 
and  general  elevation  of  work 
standards. 

For  the  present,  negotiations  will 
concern  the  New  York  group  only, 
exclusive  of  the  Hollywood  branch. 
The  eastern  branch  has  attained 
a  majority  representation  of  near- 
ly 98%  at  NBC,  Blue  and  CBS, 
with  a  lesser  proportion  at  Mutual, 
and  prefers  not  to  dissipate  the  ma- 
jority required  bv  the  War  Labor 
Board  by  spreading  over  a  wider 
field  now,  Mr.  Devine  said.  With  the 
addition  of  six  new  members  the 
preceding  week,  the  New  York 
group  has  about  123  members,  and 
the  Hollywood  unit  34  members,  he 
said. 


NBC  Recording  Division 
Innovates  Musical  Series 

NBC  Radio  Recording  Division  has 
announced  Music  of  Manhattan, 
produced  with  noted  musicians 
from  name  bands  by  Norman 
Cloutier,  musical  director  of  the 
division,  as  the  first  of  a  series  of 
innovations  planned  for  the  The- 
saurus Library  Program  Service. 
Series,  to  be  started  as  three  quar- 
ter-hours a  week,  was  built  in 
accordance  with  requests  from  sta- 
tions for  a  good  popular  musical 
series  of  material  not  available  on 
phonograph  records  or  otherwise, 
according  to  C.  Lloyd  Egner,  NBC 
vice-president  in  charge  of  record- 
ing. 

Mr.  Egner  said  last  week  that 
the  division's  recording  facilities 
will  be  greatly  expanded  in  the 
near  future  and  that  a  processing 
plant  for  making  plates  will  be  set 
up  at  NBC  so  that  this  work  will 
not  have  to  be  sent  to  Camden  as 
it  is  at  present. 


Paul  Allison 

PAUL  ALLISON,  41,  announcer 
of  KMPC  Hollywood,  and  prior  to 
that  at  KMTR  Hollywood,  died 
Dec.  21  following  a  brief  illness. 
Surviving  besides  his  widow  is  a 
son  in  Army  Air  Corps. 
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MISREPRESENTATION  in  radio 
and  other  advertising  of  a  book  Per- 
fect Sight  Without  Glasses  is  charged 
in  a  complaint  issued  last  week  against 
Emil  A.  Bates,  New  York,  by  the 
Federal  Trade  Commission.  According 
to  complaint,  it  is  not  possible  to  ob- 
tain perfect  sight  or  improve  sight  by 
following  the  courses  in  the  book. 

ROADCASTING    •    Broadcast  Advertising 


#  The  sales -minded  station  in  the  sports -minded  third 
largest  market!  Listeners  know  "if  it's  sports,  you  can  hear  it 
on  WIBG."  Combined  with  alert  news  coverage, 

plenty  of  music  .  .  .  and  announcers  with  sales -ability, 

that's  the  story  of  Philadelphia's  Best  Radio  Buy! 


REPRESENTED    BY    (In    New    York)    JOSEPH    LANG.    .    (Nationally)    SPOT    SALES  INC. 
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The  youngest  of  the  3  major  networks 


HAS  A  LOT  TO 


LISTKN:  to  the 
lullaby  of  Sardi's 

Those  six  hundred  radio  editors  who  registered 
their  opinions  with  the  Motion  Picture  Daily: 
credit  them  with  reminding  us  to  bring  up  this 
Sardi  story  again. 

As  you  probably  know  by  now,  they  picked 
Sardi's  as  the  best  of  all  daytime  programs.*  Better 
than  soap  operas,  commentators,  variety  shows,  or 
anything  else  that  comes  to  housewives  while  their 
hubbies  work  away  at  the  office. 

Not  only  radio  editors,  but  people  out  in  Iowa, 
where  the  tall  corn  grows.  Dr.  F.  L.  Whan  asks  the 
natives  what  programs  they  like  well  enough  to 
try  to  hear  regularly.  Sardi's  pulled  more  women's 
votes  than  any  other  variety  show— day  or  night. 

Hooper  as  you  know  says  Sardi's  is  Number  1 
among  the  first  ten  daytime  programs.  CAB  ranks 
the  Kellogg  portion  at  the  top  of  the  first  ten  day- 
time programs  in  those  sixty-eight  cities  that 
Mr.  CAB  keeps  an  eye  on,  and  where  a  substantial 
Dortion  of  U.  S.  income-earners  spend  their  money. 

There  isn't  room  here  to  go  into  all  the  mount- 
ing evidences  of  Sardi's  leadership:  the  Crosley, 
the  Cleveland  Plain  Dealer  poll,  and  a  few  others. 

But  the  important  thing  is  that  Sardi's  is  no 
sudden  flash  in  the  pan.  //  has  long  been  a  corner- 
stone upon  which  the  Blue  has  built  itself  into  the  out- 
standing morning  network  from  Coast  to  Coast.  The 
Blue  leads  more  quarter  hours,  9  to  noon,  than  all 
other  networks  combined.  There's  not  a  wiser  buy 
in  all  of  radio.  There  is  no  better  proof  needed  that 
THE  BLUE  CAN  DO  IT. 

*They  picked  The  Breakfast  Club  as  No.  2. 
That  gives  Blue  two  out  of  the  first  three. 


LISTKN:  to  what 
600  wonderful  radio 
editors  have  to  say 

That  Motion  Picture  Daily  radio  poll  again:  We 
think  it  is  important  because  it  shows  up  the  Blue  as 
the  only  network  that's  moving  forward  in  the  who's- 
and-what's-good-to-listen-to  department. 

As  you  know,  they  only  made  26  awards  this  year. 
Last  year  they  made  33. 

This  year  we  find  ourselves  with  six firsts. 

Not  a  tremendous  figure  but  the  Blue  is  the  only  net- 
work in  the  whole  kit  and  kaboodle  that  made  any  gains 
at  all!  Another  thing:  we  think  we  have  a  right  to  be 
proud  of  the  people  that  were  picked. 

Take  George  Hicks,  for  example.  For  a  long  time  he 
was  on  the  staff  handling  varied  assignments,  getting 
better  all  the  time,  awaiting  the  big  opportunity. 
Along  comes  the  war,  so  out  he  goes  and  the  first 
crack  out  of  the  box,  he  makes  the  most  sensational 
strike  in  the  business. 

And  Tom  Breneman,  another  winner,  out  on  the 
Coast,  running  "Breakfast  at  Sardi's."  We  put  our 
chips  on  him  a  long  time  ago.  Paid,  too. 

Milton  Cross  has  been  a  part  of  the  Bluie  so  long  that 
he  is  practically  Blue's  own  voice  on  the  air. 

And  Alan  Young:  in  him  we  think  we  have  radio's 
next  Number  1  comic.  He's  new,  fresh— and  good. 

And  we  are  proud,  too,  of  Swing  (who  has  a  lot  of 
other  awards  tucked  away  in  his  cedar  chest)  and 
Lombardo.  They're  both  stalwarts  on  the  Blue. 

Yes,  we're  glad  to  get  those  awards.  We  ought  to  be. 

But  what  makes  us  happiest  about  it  is  the  fact  that 
here  is  further  evidence  that  the  Blue  is  going  places. 

The  youngest,  most  virile  of  all  the  networks  is  off 
to  the  races. 

Sponsors  with  franchises  on  the  Blue  can  well 
afford  to  have  a  very  Merry  Christmas. 


. .  .The  BLUE  is  doing  it . . .  proving 
that  only  a  switch  of  the  dial 

i) 
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TALK  ABOUT 

LISTKX':  to  what  is  LISTKN:  to  what's 
happening  to  the  BLUE  happened  to  the  major 
on  Sunday  night  networks  in  the  daytime 


We  pointed  out  a  few  weeks  ago  that  while  Kate 
Smith  and  Jack  Benny  were  floating  through  the 
ether  on  a  raft  of  promotional  dollars,  each  deter- 
mined to  corner  the  7  P.  M.  Sunday  night  audience, 
our  man  Drew  Pearson  (without  promotion)  was 
doing  very  well  in  the  slot  opposite  both  of  them. 

Well,  for  your  information,  our  man  Pearson  is 
still  doing  well.  He  and  Benny  now  share  an  over- 
whelming chunk  of  the  7-7:15  Sunday  night  audience. 

Now  comes  another  demonstration  of  the  Blue's 
capacity  to  deliver:  The  Hall  of  Fame  (in  the  hour 
preceding  Kate  Smith)  in  Hooper's  last  published 
report  has  the  same  rating  that  Kate  has. 

Blue's  6-7  P.  M.  slot  comes  up  with  7.5. 

Kate  Smith,  in  the  CBS  slot  from  7-8,  also  comes 
out  with  7.5. 

A  lot  of  other  interesting  things  are  happening  on 
Sunday  night:  for  example,  keep  an  eye  on  Bill  Bendix. 
He  came  on  a  few  months  ago  in  a  comedy  strip 
called  "The  Life  of  Riley."  Came  on  opposite  a  couple 
of  long-established  audience  getters.  But  little  by 
little  "Riley"  is  climbing. 

Then  take  Joe  E.  Brown  "Stop  or  Go."  That,  too, 
is  making  headway  fast,  in  spite  of  powerful  oppo- 
sition. 

All  this  proves  once  again  how  little  real  difference 
there  is  between  the  three  major  networks. 

Yet  one  of  the  most  important  differences,  of  course, 
is  the  cost.  The  price  tag  on  the  Blue,  for  a  nighttime 
half-hour,  amounts  to  $3,474.00  less  than  the  cost  of 
the  same  time  on  CBS.  That  comes  to  a  lot  over  a 
52-week  period.  Figure  it  out.  Then  figure  all  the 
things  you  could  do  with  the  difference  to  help  sell 
more  goods  when  the  keen  competitive  era  comes. 

That  is  something  else  for  the  Blue  to  talk  about. 


Just  to  get  a  line  on  trends,  we  went  back  and  picked 
up  Mr.  Hooper's  reports  covering  the  last  ten  months. 
We  compared  them  with  reports  covering  the  same 
periods  in  1943. 

What  this  quick  little  test  shows,  you  will  be  in- 
terested to  know,  is  that  the  Blue  is  the  only  one  of 
the  three  major  networks  whose  daytime  ratings  are 
on  the  up-grade. 

Looking  at  all  programs,  sustaining  and  com- 
mercial, from  9  A.  M.  to  6  P.  M. 

Blue's  ratings  are  up  16% 
NBC's  ratings  are  down  4% 
CBS's  ratings  are  down  7%. 
Now:  that  morning  lead  that  the  Blue  has  had  all  this 
time:  it  isn't  shrinking,  it  is  lengthening. 

The  Blue  is  getting  stronger  in  the  morning,— ■iad  it's 
the  only  one  of  the  three  that  can  make  this  statement. 
Blue's  morning  ratings  are  up  30% 
NBC's  morning  ratings  are  down  14% 
CBS's  morning  ratings  are  down  8%. 
These  figures  indicate  a  trend — they  are  a  potent  hint 
to  the  wise  timebuyer,  a  gentle  nudge  to  the  thought- 
ful advertiser. 

Now  about  the  nighttime  situation:  Frankly  our 
competitors  could  say  we  were  not  able  to  tell  a 
glowing  story— and  that's  true  but,  little  by  little,  we 
are  getting  our  foot  in  the  door  after  the  sun  goes 
down.  We've  got  some  pretty  good  ratings— and  a 
lot  that  are  improving.  Yes,  there's  a  lot  of  work  yet 
to  do.  That's  why  we  are  working  overtime  with  our 
advertisers  and  their  agencies  to  get  their  help  in 
improving  programs,  in  bringing  new  ideas  to  night- 
time on  the  Blue. 

We  have  a  lot  of  hope  for  our  future,  and  figures 
like  those  above  prove  that  the  job  can  be  done.  After 
all,  not  so  very  long  ago  we  were  faced  with  the  same 
daytime  problem  as  we  now  have  at  night.  We  licked 
it  by  working  on  it.  We  licked  it  by  getting  the  co- 
operation of  everyone  concerned.  They  all  pitched 
in— and  now  look!  So  keep  an  eye  on  the  Blue  at  night. 
*With  a  thought  to  the  night. 


again  and  again 

separates  the  3  great  Networks . . . 
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STUDEBAKER  Corp.,  South  Bend,  Ind.. 
has  renewed  John  Holbrook's  news 
commentary  on  WGN  Chicago  Monday 
through  Friday,  for  25  weeks  effective 
Jan.  8.  Agency  is  Roche,  Williams  &  Cleary. 
Chicago. 

FRED  R.  CROSS,  of  Aro  Equipment 
Corp.,  Bryan,  O.,  and  former  sales  man- 
ager of  Stewart-Warner's  Alemite  division, 
has  returned  to  Stewart-Warner  Corp.. 
Chicago,   as  general  advertising  manager. 

SEARS,  ROEBUCK  &  Co.,  Chicago,  on 
Dec.  25  began  sponsorship  of  10  spot 
announcements  weekly  on  WENR  WIND 
WJJD  WCFL  Chicago.  Contract  for  six 
weeks  was  placed  by  Ruthrauff  &  Ryan, 
Chicago. 

ROYAL  CROWN  BOTTLING  Co.,  Chicago, 
has  started  sponsorship  on  WIND  Chicago 
of  two-daily  five-minute  news  shows  Mon- 
day through  Saturday  for  26  weeks.  Agency 
is  Olian  Adv.,  Chicago. 

OCCIDENT  Feeds  have  signed  for  spon- 
sorship of  the  Frederic  W.  Ziv  transcribed 
show  Korn  Kobblers  over  stations  in  Iowa 
and  South  Dakota  markets.  Agency  is 
Campbell-iMithun,  Minneapolis. 


HIRSCH  MERCANTILE  Co.,  Los  An- 
geles (department  store  chain),  on  Dec. 
16  started  weekly  spot  announcement 
schedule  on  KFI  Los  Angeles.  Contract  is 
for  52  weeks.  Placement  is  through  Adolph 
Wenland  Adv.,  Los  Angeles. 
W.  F.  YOUNG  Inc.,  Springfield,  Mass. 
( Absorbine  Jr.),  has  started  spot  an- 
nouncements on  a  number  of  Canadian 
stations.  Account  was  placed  by  J.  Wal- 
ter   Thompson    Co.,  Montreal. 

VICK  Chemical  Co.,  New  York,  has 
scheduled  Old  Corral,  a  Frederic  W.  Ziv 
transcribed  program,  on  WBEN  Bufealo 
and  Korn  Kobblers,  another  Ziv  produc- 
tion, on  WCSC  Charleston,  S.  C.  Agency 
is   Morse    International    Inc.,    New  York. 

CORN  Products  Refining  Co.,  New  York, 
has  signed  for  sponsorship  of  Pleasure 
Parade,  a  transcribed  production  of 
Frederic  W.  Ziv,  Cincinnati,  on  KGMB 
Honolulu.  Agency  is  Gotham  Adv.,  New 
York. 

WIEBOLDT  STORES,  Chicago,  has  re- 
newed sponsorship  of  Your  Neighbor,  fea- 
turing June  Marlowe  with  transcribed 
music  and  shopping  news  tips,  Mon. 
thru  Sat.  on  WMAQ  Chicago.  Contract 
for  52  weeks  was  placed  by  Needham, 
Louis  &  Brorby,  Chicago. 

SEYDEL  CHEMICAL  Co.,  Jersey  City, 
has  appointed  Walter  M.  Swertfager  Co.. 
New  York,  to  handle  advertising  for  Sube- 
non  medical  tablets.  Radio  advertising,  19 
one-minute  transcribed  spot  announce- 
ments weekly,  will  be  continued  on  WMCA 
New  York. 


Esso  Promotes  Miller 

J.  A.  MILLER,  formerly  advertis- 
ing-sales promotion  manager  of 
Esso  Marketers  (Standard  Oil  Co. 
of  New  Jersey),  has  been  appoint- 
ed coordinator  of 
all  advertising 
and  sales  promo- 
tion activities  of 
Standard  Oil  Co. 
of  N.  J.,  the  hold- 
ing company,  and 
its  affiliates,  a 
new  post.  Mr. 
Miller  is  succeed- 
ed at  Esso  Mar- 
ke  ter  s  by  R. 
M.  Gray,  assist- 
s  promotion 
manager,  since  1942,  who  joined 
Esso  in  1934  and  was  placed  in 
charge  of  media  in  1936. 


Mr.  Miller 

ant  advertising 


J.  P.  LAWTON,  Des  Moines  manaKcr 
of  Graybar  Electric  Co.,  will  take  over 
the  duties  Feb.  1  of  district  commer- 
cial manager  in  the  company's  north- 
western district  with  headciuarters  in 
Seattle.  He  succeeds  J.  H.  Kelley,  who 
is  being  pensioned  after  38  years'  serv- 


ASK  THE  NEIGHBORS  WHY- 

KFNF 

"The  Friendly  Farmer  Station'' 

SHENANDOAH -IOWA 


Was  Selected  by  139 

Local  &  Regional 

ADVERTISERS 


To  carry  a  message,  during  November  1 944,  to  the  great 
FARM  MARKET  AROUND  SHENANDOAH 


A  demonstration  of  dominance — within  KFNF's  own  primary — wliich  clearly  points 
the  way  for  all  sponsors  who  desire  to  reach  this  tremendously  rich  rural  and  semi- 
rural  area. 

KFNF  anticipates  trends — accords  each  account  the  courtesy  of  personal  attention — 
builds  each  program  to  serve  specific  needs.  We  believe  this  explains  why,  for  the 
farm  market  around  Shenandoah.  .  .  . 

MFOIMED  SPORSORS  ARE  RUVIRS 


KFNF 


1000  Watts    "The  Friendly  Farmer  Station''        920  KC. 

For  availabilities  write  or  wire  direct  to  Frank  Stubbs,  Mgr., 
KFNF  Inc.,  Shenandoah,  Iowa 


AD  SURVEY  SHOWS 
CONSUMER  CHOICES 

MOST  popular  advertising  copy  is 
that  which  tells  the  consumer  how 
to  conserve  and  get  the  most  use 
out  of  one's  equipment,  clothes, 
etc.,  according  to  a  survey  just 
completed  by  the  Committee  on 
Consumer  Relations  in  Advertising 
Inc.,  New  York.  Of  the  first  817 
questionnaires  returned,  95%  fa- 
vored the  conservation  theme  in 
advertising. 

Copy  which  explains  rationing 
or  other  Government  regulations 
was  next  in  popularity,  receiving 
90%  approval,  with  advertising 
that  tells  how  to  plan  nutritious 
meals  and  stretch  scarce  foods  run- 
ning a  close  third  with  89%  sig- 
nifying approval.  Advertising  by 
individual  firms  that :  (1)  promotes 
the  war  effort  by  encouraging  bond 
purchases,  salvage  of  scarce  ma- 
terials, etc.;  (2)  that  promises 
wider  distribution  of  products  at 
lower  cost;  (3)  that  features  peace, 
freedom  and  security  in  the  post- 
war world;  and  (4)  that  informed 
the  consumer  of  availability  of 
booklets  giving  product  or  other 
information  which  could  be  ob- 
tained by  writing  the  advertiser 
received  respectively  83%,  77%, 
74%  and  71%  approval. 

The  advertising  theme  which 
received  the  greatest  disapproval 
was  that  urging  immediate  post- 
war relaxation  of  Government  con- 
trols over  materials  and  prices, 
with  58%  of  the  replies  indicating 
dislike  for  this  type  of  advertising- 
copy.  Advertising  featuring  prod- 
ucts and  product  changes  so  dif- 
ferent from  prewar  models  that 
they  probably  will  riot  be  produced 
for  several  years  after  the  war 
received  more  negative  than  posi- 
tive votes  as  did  advertising  prom- 
ising prosperity  and  jobs  in  the 
postwar  period. 


GE  Buys  Ken-Rad  Tube 
Plants;  Acquires  Others 

PURCHASE  by  General  Electric 
Co.  of  the  radio  tube  manufactur- 
ing and  plant  facilities  of  the  Ken- 
Rad  Tube  &  Lamp  Corp.,  at  Owens- 
boro,  Ky.,  Huntington  and  Rock 
Port,  Ind.,  and  the  operation  of 
Government-ovmed  plants  at  Tell 
City,  Ind.,  and  Bowling  Green  Ky., 
where  Ken-Rad  has  been  making 
tubes  for  the  Government,  was  an- 
nounced last  week  by  Dr.  W.  R. 
G.  Baker,  GE  wee-president  in 
charge  of  the  electronics  depart- 
ment. GE  takes  over  on  Jan.  2. 

George  W-  Nevin,  manager  of  the 
GE  tube  division,  disclosed  that 
Carl  J.  Hollatz,  executive  vice- 
president  of  Ken-Rad,  will  manage 
the  new  GE  operation,  to  be  known 
as  the  Ken-Rad  division,  electronics 
department  of  GE.  Mr.  Hollatz  has 
been  with  Ken-Rad  since  1918.  With 
acquisition  of  the  receiving  tube 
manufacturing  plants,  GE  will  be 
prepared  to  enter  all  phases  of  ra- 
dio in  the  postwar  era.  Ken-Rad 
retains  its  electric  lamp  manufac- 
turing business. 
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WWL  New  Orleans  is  sporting  a  boom 
microphone  wearing  a  snood-like  car- 
dinal red  padded  cap  on  the  lead  end 
of  the  boom.  It  was  placed  there  after 
several  members  of  the  announcing 
staff  almost  knocked  themselves  out 
b.v  walking  into  it. 
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In  meeting 
the  challenge  of  the  future, 

Western  Electric 

equipment  leads  the  way 

War's  end  will  bring  a  challenge  to  everyone.  To 
those  identified  with  communications  and  trans- 
portation, faster,  better  interchange  of  ideas  and 
goods  will  be  the  order  of  the  day. 

We  at  Western  Electric —with  our  75-years  heri- 
tage of  leadership  in  communications  equipment — 
believe  we  are  peculiarly  qualified  to  accept  this 
challenge. 

In  world-wide  telephony,  broadcasting,  aviation, 
marine  and  mobile  radio  —  in  every  field  where 
sound-transmission  apparatus  plays  a  part— Western 
Electric  has  led  and  will  continue  to  lead  the  way. 
In  these  fields  as  well  as  in  television.  Western 
Electric  will  play  a  dominant  part  in  the  future. 
To  speed  Victory,  buy  more  War  Bonds— and  keep  them! 


Western  Stearic  \ 

>\    ARSENAL  OF  COMMUNICATIONS  EQUIPMENT 

*GTaybaR 


ROADCASTING 


Broadcast  Advertising 
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CHICAGO 

SOOOWATTS  560KC 


ALFRED  G.  KEESHAN,  formerly  a  vice- 
president,  general  sales  manager  and  ad- 
vertising manager  of  Frank  H.  Lee  Co., 
Danbury,  Conn,  (hat  firm),  has  joined 
Bermingham,  Castleman  &  Pierce,  New 
York,  as  vice-president  in  charge  of  new 
business,  a  new  position.  For  the  past 
two  years  Mr.  Keeshan  has  been  with 
the  Quartermaster  General's  office  in  Wash- 
ington. 

MIRIAM  ORR,  former  assistant  traffic 
director  of  WJW  Cleveland,  joined  the 
research  department  of  Ruthrauff  &  Ryan. 
Chicago.    Dec.  26. 

STU  DAWSON,  radio  director  of  Young 
&  Rubieam,  Chicago,  is  leaving  for  the 
West  Coast  effective  the  fir  t  week  in  Jan- 
uary to  take  over  the  General  Electric 
program. 

JERRY  LAW,  former  radio  director  of 
Hirshon-Garfield,  New  York,  has  joined 
J.  R.  Kupsick  Adv.  Agency,  New  York, 
as  radio  director,  a  new  position.  Dorothy 
Kent,  formerly  on  the  advertising  staff 
of  Hearn  Dept.  Stores,  New  York,  has 
also  joined  -the  firm  as  copy  chief,  an- 
other new  position. 

JOHN  SURREY  Ltd.,  New  York,  pipe  and 
tobacco  manufacturers,  has  appointed 
Stuart  Bart  Adv.,  New  York,  to  handle 
advertising.  Radio  will  be  used. 
JOSEPH  A.  KLOSTER  has  been  elected 
chairman  of  the  executive  board  of  the 
newly  formed  Advertising  Agency  Pro- 
duction Men's  Club  of  Philadelphia.  Other 
officers  include:  William  B.  Turner,  pres- 
ident; Thomas  J.  Murray,  vice-president: 
Ralph  Hays,  treasurer,  and  Nicholas 
Carelli,  secretary. 

EUGENE  I.  HARRINGTON,  vice-president 
in  charge  of  client  relations  of  Foote, 
Cone  &  Belding,  New  York,  has  been 
anpointed  manager  of  the  San  Francisco 
office  of  the  agency,  replacing  Robert  K. 
Reynolds  who  will  continue  as  a  vice- 
pre  ident,  servicing  the  Southern  Pacific 
account. 

BERGI  BOE,  chief  timebuyer  of  MacFar- 
land,  Aveyard  &  Co.,  New  York,  is  re- 
covering from  an  appendectomy  she  under- 
went  Christmas  Eve. 

RUSSELL  MITCHELTREE,  formerly 
with  Lord  &  Thomas  and  on  the  copy 
staff  of  Maxon  Inc.,  New  York,  has 
joined  the  copy  and  creative  staff  of  Law- 
rence Fertig  &  Co.,  New  York. 
DON  SEARS  Adv.  Agency  announces  the 
opening  of  offices  in  San  Francisco  to 
operate  in  conjunction  with  offices  main- 
tained for  the  past  three  years  in  the 
Hotel  Claremont,  Berkeley,  Cal.  Alfred 
L.  Jermy  has  joined  the  agency  in  charge 
of  the  San  Francisco  office,  to  direct 
management  in  this  area  for  General 
Amusement  Corp. 


IN  THE  FOOTSTEPS  of  his  father, 
Arthur  Pryor  Jr.,  vice-president 
and  radio  director,  BBDO,  and  son 
of  the  well-known  band  leader, 
took  over  the  baton  of  Arthur 
Fiedler  to  conduct  a  rehearsal  of 
Sunday  at  4.. SO,  so  Mr.  Fiedler 
could  listen  to  the  45-piece  orches- 
tra from  a  remote  section  of  the 
Boston  Opera  House.  The  symphony 
program  is  heard  on  WBZ-WBZA 
Boston-Springfield. 

KAY  C.  JONES,  former  timebuyer  of 
Glasser-Gailey  &  Co.,  Los  Angeles  agency, 
has  joined  Abbott  Kimball  Co.,  Los  An- 
geles, in  charge  of  production  and  media. 

EARLE  EBI,  Hollywood  producer  of  J. 
Walter  Thompson  Co.  assigned  to  NBC 
Chase  &  Sanborn  Show,  has  resigned 
to  join  Sherman  &  Marquette.  He  wiU  be 
assigned  to  Judy  Canova  Show  which 
starts  on  NBC  Jan.  6  under  sponsorship 
of  Colgate-Palmolive-Peet  Co. 

WALTER  MORRIS,  with  Rickard  &  Co., 
New  York,  20  years  as  account  executive 
and  copywriter,  has  joined  the  creative 
staff  of  Fuller  &  Smith  &  Ross,  New  York. 
Ted  Browne,  formerly  with  N.  W.  Ayer 
&  Son  as  account  executive,  has  joined  the 
creative  staff  to  develop  special  products 
promotion  campaigns  and  presentation 
material. 

MAJ.  EDWARD  BYRON,  former  head  of 
the  radio  department  of  William  Esty  & 
Son,  New  York,  and  now  chief  of  the 
Radio  Branch,  Army  Service  Forces  Group, 
War  Dept.  Bureau  of  Public  Relations,  is 
the  father  of  a  boy. 

STRAUCHEN  &  McKIM  Adv.,  has  moved 
to   6   E.   4th   St.,   Cincinnati  2,  Ohio. 


DVANE  JONES  NAMES 
R.  T,  SMITH  MANAGER 

RALPH  T.  SMITH,  copy  chief  of 
Duane  Jones  Co.,  New  York,  has 
been  elected  general  manager,  a 
new  post  entailing  chairmanship 
of  the  agency's  newly  created 
strategy  board,  supervision  of  all 
copy  and  coordination  of  the  work 
of  all  account  executives.  Mr. 
Smith  was  elected  unanimously  by 
executives  and  department  heads, 
who  were  asked  to  choose  their 
own  manager  on  the  basis  of  their 
part  in  the  expansion  of  the  agency 
from  4  to  26  accounts  in  two  and 
a  half  years. 

Mr.  Smith  has  been  copy  chief 
since  the  agency's  inception,  and 
has  been  associated  with  Duane 
Jones,  agency  head,  for  ten  years 
at  various  agencies.  With  Blackett- 
Sample-Hummert  from  1937  to 
1940,  Mr.  Smith  wrote  copy  for 
campaigns  for  Babbitt  Inc.,  Ameri- 
can Home  Products  and  Sterling 
Products  Inc.,  subsequently  join- 
ing Maxon  Inc.  as  copy  chief.  In 
1941  he  joined  forces  with  Mr. 
Jones  as  copy  chief  of  the  new 
agency. 

The  strategy  board  is  composed 
of  the  executive  heads  of  depart- 
ments and  ,  is  based  on  Mr.  Jones' 
plan  to  conduct  agency  operations 
on  a  teamwork  basis.  Board  meets 
to  consider  treatment  of  specific 
problems  that  arise  in  advertising 
activities,  particularly  in  those 
concerning  special  campaigns. 


Francis  Eugene  JNixon 

FRANCIS  EUGENE  NIXON,  62, 
former  vice-president  of  the  Fed- 
eral Adv.  Agency,  New  York,  died 
of  a  heart  attack  in  New  York  Dec. 
21.  Mr.  Nixon,  v/ho  retired  from 
the  agency  in  1929,  joined  Federal 
when  it  was  organized  in  1908.  Sur- 
viving are  his  widow,  a  son  and  a 
daughter. 


CHJCAGO  CUBS 
^BASEBALL  FOR  1945 


National  Representative 
250  PARK  AVE.,  NEW  YORK 
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You  Can  Buy  This  Amplifier  TODAY 


Under  a  recent  ruling  of  the  War  Production  Board 
radio  station  owners  may  buy  up  to  ^500.00  worth 
of  new  capital  equipment,  using  their  AA-1  MRO 
CMP-5  priority. 

Here  is  a  piece  of  equipment  that  will  make  a  vast 
improvement  in  the  quality  of  your  instantaneous 
records.  And  it  can  be  delivered  to  you  promptly. 

It  is  the  Presto  88-A  amplifier,  designed  especially 
for  use  with  Presto  1-C  and  similar  high  fidelity  cut- 
ting heads. 

Maximum  power  output  is  50  watts  with  4%  distor- 
tion, measured  by  the  inter-modulation  method.  Feed 
back  circuits  maintain  the  output  impedance  essen- 
tially constant  when  driving  a  cutting  head,  thus 
reducing  overall  distortion.  Three  frequency  response 
curves  are  available  on  a  selector  switch.  (1)  Flat 
response,  30  to  15,000  c.p.s.  ±  1  db.   (2)  "NBC 

Buy  Bonds.  Keep  on  Buying. 
Keep  'Em  Flying. 

IfiROADCASTING    •    Broadcast  Advertising 


ORTHACOUSTIC"  recording  response.  (3) 
World-AMP  lateral  recording  response. 

Designed  for  relay  rack  mounting;  panel  height 
14";  input,  500  ohms;  output,  optional,  15  ohms 
or  500  ohms;  gain,  maximum,  85  db.  Shipment 
4  to  5  weeks  after  receipt  of  order  placed  with 
your  electronic  distributor. 


PRESTO  RECORDING  CORPORATION 

242  WEST  55th  STREET,  NEW  YORK  19,  N.Y., U.S. A. 
Wo/fer  P.  Downs  Lid.,  in  Canada 
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NBC  Reports  Ail-Time  High 
In  Spot  Sales;  Net  Up  12% 

More  Sponsored  Newscasts,  Women's  Programs; 
Fewer  Announcements;  Seven  New  Affiliates 


BUFFALO'S  GREATEST 


NETWORK 


NET  REVENUE  of  NBC  increased 
approximately  12%  during  1944 
over  the  preceding  year,  Roy  C. 
Witmer,  vice-president  in  charge  of 
sales,  disclosed  in  the  netvi^ork's 
yearend  report. 

With  a  substantial  increase  in 
the  number  of  commercial  program 
periods  using  the  full  network, 
from  89  in  1943  to  111  in  1944,  Mr. 
Witmer  reported,  the  average  num- 
ber of  stations  per  program  rose 
from  78  to  90  for  daytime  show^s, 
and  from  102  to  112  for  nighttime 
broadcasts. 

All-Time  High  for  Spots 

More  advertisers  used  the  net- 
work's facilities  last  year  than  in 
1943,  with  a  total  of  80  different 
sponsors  on  the  air  in  1944  as 
against  73  in  the  preceding  12 
months.  NBC  concluded  the  old 
year  with  an  expanded  network  of 
149  affiliates,  seven  more  than  last 
year. 

The  network's  spot  sales  depart- 
ment reached  an  all-time  high  in 
sales  volume,  ending  1944  with  21% 
more  revenue  than  in  1943,  ac- 
cording to  James  V.  McConnell, 
manager.  While  all  types  of  spot 


business  showed  substantial  in- 
creases, program  sales  were  par- 
ticularly strong,  accounting  for 
nearly  50%  of  the  total  revenue 
increase.  "The  trend  towards  more 
established  program  purchases  will 
continue  as  companies  lay  their 
plans  for  postwar  activity,"  he  pre- 
dicted. Only  24%  of  spot  sales  rev- 
enue came  from  one-minute  an- 
nouncements, compared  to  28%  in 
1943. 

Sponsored  newscasts  have  gained 
and  revenue  from  women's  cooper- 
ative programs  increased  from  4% 
in  1943  to  5%,  "an  indication  that 
this  type  of  program  is  doing  an 
outstanding  selling  job  for  manu- 
facturers of  products  appealing  to 
women."  In  line  with  the  general 
trend,  movie  and  theatre  advertis- 
ing rose  considerably  in  volume, 
and  will  continue  to  rise  in  1945, 
according  to  Mr.  McConnell. 

Cancellation  of  all  commercial 
broadcasts  on  D-Day  and,  as  the 
result  of  favorable  reaction  to  this 
measure,  similar  action  on  election 
night  are  singled  out  as  1944  high- 
lights in  management  policy  in  the 
report,  which  emphasizes  through- 
out ways  in  which  NBC  has  served 


the  public  interest,  particularly  in 
bringing  the  war  and  its  attendant 
problems  before  the  people. 

In  the  FM  field,  1944  witnessed  j 
two  major  developments  at  NBC — 
network  programs  were  made  avail- 
able to  FM  stations  operated  by 
NBC    affiliates,    and    in    August  ! 
NBC's  FM  station  in  New  York 
shifted  from  experimental  to  com-  ' 
mercial  broadcasting  under  the  call  ' 
letters  WEAF-FM.  ' 

John  F.  Royal,  vice-president  in    '  ' 
charge  of  television,  pointed  to  the  ' 
introduction  of  live  studio  features, 
and  regular  arena  sports  events  on 
WNBT,  NBC's  New  York  video 
outlet,  augmenting  the  film  tele- 
casts which  predominated  in  1943;  j 
and  to  the  fact  that  the  station  en-  ' 
ters  the  New  Year  with  five  spon- 
sors, the  number  limited  only  by  I 
restricted  studio  facilities.  Video   i  j 
highlights  listed  for  the  year  were  , 
participation    in    FCC    allocation  ' 
hearings  Sept.  28-Nov.  2  by  Presi-  , 
dent  Niles  Trammell ;  regional  net- 
work   operations    with    WRGB  ' 
WPTZ;  development  of  new  video 
techniques  and  services  particularly 
in  election  and  convention  cover- 
age. 

Prevented  by  the  AFM  ban  from 
supplying   instrumental  music  to 
station  and  commercial  clients  dur- 
ing the  first  10  months  of  the  year, 
Thesaurus  division  of  NBC's  Ra-  | 
dio-Recording     Division  nonethe- 
less  came  out  at  the  end  of  '44  with  3 
more  subscribers  than  ever  before  | 
—238   as   against  227  for   1943.  j 
Peacetime    production    of    record  ,i 
manufacturing  alone  in  cooperation 
with  the  RCA  factories,  more  than  'f 
doubled  in  1944  to  meet  the  needs 
of  the  armed  services,  according  to  !  ^ 
C.  Lloyd  Egner,  vice-president  in  ,] 
charge  of  Radio-Recording. 

Hitch-Hikes  Abolished  J 

Multiple  product  advertising  by 
hitch-hike  and  cow-catcher  an- 
nouncements was  abolished  during 
1944,  through  cooperation  between 
NBC  and  its  station's  planning  an|d  " 
advisory  committee.  :' 

As  a  result  of  special  stress  on  .', 
individual  station  responsibility  to- 
wards public  service  broadcasting, 
NBC  programs  of  this  type  had  it 
larger  networks  in  1944  than  ever 
before,  according  to  a  report  on  sta- 
tion relations  activities.  ' 


WJL8 


FJECKLEY,  WEST  VIRGINIA 

Expands  its  markets. . 

*  Daytime  coverage  increases  1,390 
square  miles. .  .with  110,741  additional 
potential  listeners  (FCC  survey). 


360 


on  the  dial 


CBS  NETWORK 

Represented  by  Burn  -Smith 


DAILY  PROGRAMS  IN 


5000  WATTS  DIRECTIONAL  OVER  NEW  YORK  | 


BUFFALO 
BROADCASTING 
CORPORATION 

RAND  BUILDING,  BUFFALO,  NEW  YORK 
Notional  RepreserHotive :  FREE  &  PtTCRS.INC. 


Hooper  Rates  'Girl  Marries^  First 
For  December  Daytime  Week-day  Shows 


TOP  rating  in  the  list  of  ten  week- 
day programs  in  the  C.  E.  Hooper 
Inc.  report  on  national  daytime 
programs  for  December  was  re- 
sumed by  When  a  Girl  Marries. 
Aunt  Jenny  made  a  spectacular 
rise  to  second  place  from  obscurity 
of  two  previous  lists  in  which  the 
program  failed  to  appear. 

Day  Audience  Down 

Life  Can  Be  Beautiful,  which 
moved  back  into  the  top  ten  list  in 
November  in  last  place,  moved  up 
to  third  in  line  in  the  current  re- 
port. Fourth  was  Ma  Perkins.  Kate 
Smith  ranked  sixth,  followed  by 
Big  Sister,  Portia  Faces  Ldfe,  Stel- 
la Dallas,  and  Young  Widder 
Brown.  Theatre  of  Today  ranked 
first  and  Stars  Over  Hollywood  sec- 
ond of  the  Saturday  shows. 

Hooperratings  are  down  from  be- 
tween 0.3  to  0.8  from  last  year's  re- 
ports for  average  daytime  audi- 


1.  Let's  Pretend   

2.  Terry  and  the  Pirates 

3.  Jack  Armstrong   

4.  Tom  Mix   

5.  Breakfast  Club    (Swift)  — 


ence  rating,  average  sets-m-use 
and  average  available  audience. 
The  audience  rating  of  4.7  however 
is  up  from  the  last  report,  and  the 
available  audience  of  71.3  up  0.8 
from  the  last  report.  Sets-in-use 
figure  is  15.4,  down  0.1  from  the 
last  report. 

Ma  Perkins  has  the  highest 
sponsor  identification  index,  74.8, 
with  71.6  giving  the  correct  prod- 
uct; 3.2  giving  another  product; 
6.4,  representing  misidentification 
and  18.8  those  who  couldn't  name 
a  sponsor. 

Breakfast  Club  (Swift)  had  the 
largest  number  of  women  listeners, 
Baukhage  Talking  the  most  men, 
and  Terry  and  the  Pirates  the  most 
children  listeners. 

The  five  top  ranking  programs 
listed  in  terms  of  the  number  of 
listeners  per  listening  set  are  as 
follows : 


Stan.  Brands  Expands 

STANDARD  BRANDS,  New  York, 
stepping  up  its  use  of  network 
programs  (starting  Feb-  4),  will 
begin  sponsorship  of  a  weekly  half- 
hour  comedy  variety  program  on 
behalf  of  Fleischmann's  Yeast  and 
Blue  Bonnet  Margarine  on  NBC, 
8:30-9  p.m.,  replacing  One  Man's 
Family  which  will  be  moved  into 
another  period,  yet  undetermined. 
New  Eddie  Bracken  show  will  fea- 
ture the  stage  and  screen  comedian 
with  an  unnamed  orchestra.  Mann 
Holliner  will  direct  the  program 
with  musical  director  and  and  writ- 
ers to  be  announced.  For  its  vari- 
ous products.  Standard  Brands 
currently  has  two  programs  on 
NBC  aHd  one  on  CBS.  Agency  for 
products  to  be  promoted  on  new 
show  is  Kenyon  &  Eckhardt,  New 
York. 


1.45 


Men 
0.27 
0.25 


0.30 


Children 
1.20 
1.37 
1.31 
0.99 
0.42 


Total 
2.58 
2.46 
2.43 
2.36 
2.17 


Wearing  Quality  of  Long 
Shows  Found  Variable 

REPORTING  on  a  survey  to  deter- 
mine the  "wearing  quality"  of  pro- 
grams of  unusual  length.  The  Pulse 
Inc.,  New  York,  concludes  that 
there  is  no  general  law  governing 
the  holding  power  of  such  pro- 
grams, but  finds  certain  factors 
contributing  to  gains  or  losses  of 
a  long  period  show  while  on  the  air. 

Nighttime  variety  and  drama 
shows,  The  Pulse  relates  in  the 
Radio  Monthly  News  Letter,  Dec. 
15,  tend  to  lose  listeners  with  each 
new  quarter-hour.  In  all  the  sur- 
veyed programs  in  this  category, 
the  second  quarter-hour  loses  less 
listeners  than  the  third.  Sunday 
morning  and  afternoon  shows,  it 
was  found,  gain  more  listeners 
than  they  lose. 


14th  Anniversary 

NBC  broadcast  of  Carnation  Content- 
ed Hour,  Monday  9-9:30  (GWT), 
celebrates  its  14th  year  on  the  air 
Jan.  4.  Show  is  sponsored  by  the  Car- 
nation Co.,  Milwaukee,  through  Brwin, 
&  Co.,  Chicago. 


Tangiers  Interest 

ATLAS  Corp.  has  acquired  an  in- 
terest in  the  Societe  de  Gerance  de 
Radio  Imperial,  operator  of  the  ra- 
dio station  in  the  International 
Zone  of  Tangiers,  Floyd  B.  Odium, 
president  of  the  corporation  an- 
nounced. Plans,  in  addition  to  the 
modernization  and  enlargement  of 
the  Tangiers  station,  are  to  install 
and  operate  stations  in  Martinique, 
French  Guinea,  Guadeloupe,  French 
territories  in  India,  Madagascar,  la 
Reunion,  New  Caledonia,  Oceanic 
Settlements,  Clipperton  Island  and 
St.  Pierre  et  Miquelon.  The  opera- 
tion will  cover  broadcasting,  tele- 
vision, wireless  communiciations 
and  facsimile  transmission. 


KVOE  Santa  Ana,  Cal.,  has  appointed 
W.  S.  Grant  Co.  as  national  advertis- 
ing representative,  effective  Jan.  1. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


5°% 

WATTS 


STATION  TIME 


SPOT  ANNOUNCEMENTS 


CONTACT 


BuB-Smitli  Cofflpany,  Iseoip. 


Im  Angeles  iS.  C«lilomia 


BOTH  STATtONS  ARE  SOLD 
IN  COMBINATION  RATE 
fOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


J 


COLUMBIA 
NETWORK 


BUFFALO'S 
ONLY 
50,000 
WATT 
STATION 

DAY  and  NIGHT 

BUFFALO 
BROADCASTING  I 
CORPORATION  : 

RAND  BUILDING.  BUFFALO,  NIW  TOaK 
Notional  Ropretenlollve :  IREi  &  PETIRL.  INC 
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HOPE 

than  any  other 
year  in  the  his- 
tory of  nnankind. 


w  ^^^^ 

In  a  world  fhaf  has 
more  to  expect.  We 
continue  to  give  adver- 
tisers MORE  for  their 
money  than  any  other 
Memphis  Station. 

1925— THE  FRIENDLY  STATION 
t 

|935_"this  is  the  friendliest 
spot  on  your  dial." 

|945_Your  MUTUAL  friend. 


SOUTH'S  24-Hour  Statii 


Your  MUTUAL  Friend 


EMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 
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Television  as  Leading  Postwar 
Industry  Visioned  by  Kesten 

Pledges  CBS  Aid  to  Hastening  Its  Development; 
Yearend  Review  Stresses  Wartime  Service 


TELEVISION  can  become  one  of 
America's  leading  postwar  indus- 
tries and  CBS  intends  to  do  every- 
thing possible  to  hasten  its  poten- 
tial development. 

That's  the  pledge  made  in  a  year- 
end  statement  by  Paul  W.  Kesten, 
CBS  executive  vice-president,  who 
declared  that  his  network  is  "fully 
conscious  of  its  special  obligations 
in  war"  but  that  it  had  given  "seri- 
ous consideration  to  postwar  opera- 
tions". 

Review  Stresses  War  Service 

While  Mr.  Kesten's  statement 
dealt  primarily  with  things  to 
come,  the  annual  yearend  CBS  re- 
view pointed  out  that  radio's  1944 
accomplishments  will  be  remem- 
bered in  terms  of  participation  in 
the  war  itself,  rather  than  in  post- 
war planning. 

Nearly  35%  of  the  year's  total 
operating  time  was  devoted  to  pro- 
grams directly  related  to  some 
phases  of  the  war.  That  represents 
3,169  hours,  or  an  average  of  nearly 
nine  hours  daily,  including  war 
news.  Out  of  a  total  of  17,116  sepa- 
rate broadcasts,  close  to  last  year's 


total,  10,404  were  heard  on  commer- 
cial time. 

CBS  listening  station,  which  has 
recorded  some  50  million  words  in 
from  10  to  15  languages  during 
1944,  calls  the  plays  on  the  short- 
wave front,  reporting  what  is  in 
eifect  a  success  story  for  Allied 
radio. 

Sources  of  Axis  broadcasts  from 
Europe  dvdndled  to  one — Berlin, 
with  five  former  points  of  Axis 
broadcasts  changing  their  tunes — 
Brussels,  Bucharest,  Helsinki,  Lux- 
embourg, and  Paris,  while  Buda- 
pest fell  silent  before  the  Russian 
Army. 

On  the  domestic  front  CBS  sees 
a  vindication  of  its  pioneer  use  in 
1940  of  the  controlled  mail  ballot 
technique  of  measuring  station  cov- 
erage, in  the  establishment  of  the 
Broadcast  Measurement  Bureau. 

A  new  degree  of  flexibility  in  the 
advertisers'  use  of  network  facil- 
ities has  been  achieved  with  the 
addition  of  two  new  discounts,  both 
slight  variations  of  the  first  15% 
full  network  discount  plan,  accord- 
ing to  the  review.  Of  102  CBS  com- 
mercial programs,  64  are  earning 


BUT  NOT  <^ 


'  .  ... 


Do  Ohio  Valley  folks  listen  to  WSTV  in  Steubenville?  That's  a 
logical  question,  considering  the  fact  that  we  are  SURROUNDED 
but  NOT  INVADED  —  by  some  mighty  powerful  network  com- 
petition, including  two  50,000  watt  stations!  Here's  the  answer  in 
our  latest  Hooper. 


WSTV 

STEUBENVILLE,  0. 

JOHN  LAUX,  GEN.  MGR. 


WSTV  WFPG  WJPA  WKNV 

STEUEErlvlLLt    O.    ATLArJTIC  CITf,  H    J,   WASHINGTON,  PA,  KINGSTON,  N. 


one  of  the  three  discounts.  CBS 
signed  affiliation  contracts  with  14 
stations,  ending  up  with  a  total  of 
143  outlets. 

CBS'  New  York  television  sta- 
tion WCBC  resumed  live  programs 
last  year,  increased  its  staff  to  28 
and  became  the  first  video  member 
of  the  NAB,  having  resigned  from 
the  TBA. 

Sees  Good  Prospects 

Mr.  Kesten's  statement  cited 
three  proposals  concerning  postwar 
television,  international  shortwave 
and  FM,  as  suggested  during  the 
FCC  allocation  hearings  Sept.  28- 
Nov.  2  and  asserted:  "There  are 
good  prospects  that  1945  will  see 
successful  demonstration  in  the 
United  States  of  the  kind  of  tele- 
vision we  can  endorse.  Much  fac- 
tual evidence  uncovered  in  1944 
supports  these  hopes."  He  pointed 
out  that  high-definition,  1,000-line 
television  already  has  been  demon- 
strated in  France  (Two  confiicting 
reports  on  the  quality  of  French 
televisioh,  however,  appeared  in  the 
Dec.  18  Broadcasting). 

"High  frequency,  wide-band  tel- 
evision, as  a  world  standard,  is 
inevitable,  at  whatever  sacrifice  it 
may  mean  of  present-day  equip- 
ment," Mr.  Kesten  said,  adding  that 
CBS  believed  such  sacrifices  would 
be  smaller  now  than  later. 

Asks  Better  Television 

In  asking  for  better  television, 
CBS  has  matched  words  with  ac- 
tion, Mr.  Kesten's  statement  con- 
tinued, having  applied  for  high- 
frequency  video  stations,  ordered 
necessary  equipment,  negotiated 
for  new-type  receivers  and  having 
appropriated  a  larger  television 
budget  than  any  other  non-manu- 
facturing broadcaster. 

"Until  the  public  gets  the  kind 
of  television  it  expects,  an  audi- 
ence that  interests  advertisers  can- 
not be  built,  and  broadcasters  will 
— and  should — carry  the  cost  of 
programs,"  said  the  Kesten  state- 
ment. "But  private  resources  are 
limited,  and  a  television  audience 
that  ceases  to  grow  will  ultimately, 
of  economic  necessity,  be  allowed 
to  die  on  the  vine." 
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The  entire  Detrola  Radio  plant  is  a  new  idea  in 
radio  manufacturing  technique.  All  of  its  departments 
— administrative,  engineering,  design,  production — are 
spacious,  orderly  and  modern  . . .  and  modernly  equipped. 
This  not  only  promotes  employee  efficiency,  but  stimu- 
lates workers  to  conceive  ideas  for  ever-greater  improve- 
ment of  both  our  products  and  manufacturing  methods. 
Such  conditions  have  enabled  us  to  achieve  high  quality, 
high  volume  war  production.  They  will  likewise  enable 
us  to  build  highest  quality  radio  receivers,  automatic 
record  changers,  record  players,  radio  television  receivers 
and  other  electronic  devices  when  our  efforts  are  again . 
happily  directed  toward  those  peacetime  pursuits. 


DETROlfl  RHDIO 

OmSIM  Of  INTERNATIONAL  OETMU  CORPOBATION  .  BEARD  AT  CHATHEIO,  DETROIT  I WCH. 

C.  RUSSELL  FELDMANN     ^  PRESIDENT 


BUY  MORE  WAR  BOIVDS 


r^M^  PROGRAMS 


Fulton  Lewis,  jr. 

erica  i    ^yFjoil  cjCiitened  to   ^yjewd  J^eporter, 

■Sai^i  ....  Thanks  to  my  more  than  130 
Sponsors  for  their  confidence 
and  good  will  extended  to  me 
in  1944 — and  it  is  my  sincere 
wish  for  1945  that  it  will  bring 
Victory  to  our  great  country 
and  Health  and  Happiness  to 
everyone. 


FULTON  LEWIS,  jr., 

heard  on  240  stations  with  over  130  sponsors,  is  avail- 
able  for  sponsorship   in   your   city.     Call,   wire  or  write 

WM.  B.  DOLPH,  BARR  BLDG.,  WASHINGTON,  D.  C. 


To  ENCOURAGE  participation  in 
postwar  community  planning,  se- 
ries of  six  quarter-hour  broad- 
casts under  title  Destinatiorir—rTomor- 
row  were  started  on  KNX  Hollywood 
on  Dec.  16.  Dramatizing  existing  con- 
ditions in  Los  Angeles  area  with  ref- 
erence to  the  postwar  future  and 
broadcast  weekly,  programs  are  under 
supervision  of  Gwendolyn  Peaeher, 
station  educational  director. 


High   School  Quiz 

HIGH  SCHOOL  quiz  program  Young 
America  Answers  has  returned  to  the 
air  on  WBBM  Chicago,  heard  Sat- 
urday. Show  features  two  Chicago  high 
schools  competing  each  week  with 
three  contestants,  chosen  from  social 
study  classes  who  are  quizzed  on  a 
broad  range  of  subjects.  Three  teachers 
from  schools  not  competing  on  the 
broadcast  act  as  judges.  War  stamps 
are  awarded  winning  teams.  Show  is 
presented  in  cooperation  with  the 
Radio  Council  of  the  Chicago  Board 
of  Education. 


Canada  Hit  Parade 

CANADIAN  Hit  Parade,  based  on  lis- 
tener preference,  has  been  started  by 
OKEY  Toronto  as  a  daily  half-hour 
noontime  program  Pick  the  Hits.  A 
tabulation  is  made  of  all  letters  re- 
ceived and  one  of  the  letters  is  drawn 
daily  for  a  $.5  prize  if  the  letter  con- 
tains the  correct  order  of  popularity 
of  three  tunes  announced  the  previous 
day.  If  no  winner,  the  money  is  nddpd 
to  the  next  day's  prize. 


Civic  Problems 

WIP  Philadelphia,  on  Jan.  8,  will 
begin  a  new  series  of  programs  in 
rnoperation  with  the  Committee  for 
Economic  Development  in  Philadel- 
phia. Series  will  be  a  forum  discus- 
sion on  current  as  well  as  postwar 
civic  and  economic  Philadelphia  prob- 
lems. Moderator  will  be  a  business- 
man, and  participants  will  he  drawn 
from  the  ranks  of  the  city's  civic 
loaders. 


Minn.  State  Series 

TITLED  The  March  of  Minnesota,  a 
series  of  programs  is  Ijeing  produced 
by  Harold  McGee,  one  of  the  orig- 
inators of  the  American  School  of  the 
Air,  with  scripts  written  by  Phil  Gelb, 
former  CBS  Hollywood  staff  writer, 
for  broadcast  over  a  dozen  Minnesota 
stations  starting  in  mid-February.  Se- 
ries will  deal  with  postwar  problems 
faced  by  the  citizens  of  Minnesota. 


'Stagecast' 

SATURDAY  evening  half-hour  pro- 
gram now  broadcast  by  WADC  Akron 
from  the  stage  of  a  local  theatre,  is 
titled  Stagecast,  featuring  a  newscast, 
with  world  map  projected  on  screen 
for  reference ;  professional  guest  tal- 
ent ;  audience  quiz  and  an  introduction 
of  amateurs  selected  from  the  audience. 


Talent  Series 

LOCAL  TALENT  has  opportunity  to 
enter  radio  through  The  KLZ  Work- 
shop Players,  new  experimental  series 
started  by  the  Denver  station.  Program 
will  serve  as  testing  lab  for  writers 
and  directors  in  addition  to  actors. 


W.IR  School  Series 
DETROIT  public  schools  wanted  to 
.idd  art  students  to  the  list  of  social 
science,  history  and  other  groups  who 
liave  been  tuning  school  radios  to  WJR 
Detroit,  so  through  Mark  Haas,  edu- 
cational director  of  WJR,  the  schools 
began  i)eriodic  airing  of  a  program 
devoted  to  one  of  the  famous  paintings 
on  display  at  the  Institute  of  Arts. 
WJR  furnishes  .^,000  reproductions  for 
the  students. 


Opera  Series 

TO  CREATE  interest  and  under- 
standing of  performances  at  the  Met- 
ropolitan Opera  House,  WQXR  New 
York  presents  a  weekly  55-minute  pro- 
gram combining  commentary  on  scores, 
artists,  scenes  and  composers  with 
musical  illustrations.  Series  is  under 
the  auspices  of  the  Metropolitan  Opera, 
Guild. 

KDYL  GI  Show 

SERVICEMEN  and  women  are  given 
a  chance  to  discuss  their  postwar  plans 
iin  01  Java  Time,  new  program  heard 
Sunday  11:15  a.m.  over  KDYL  Salt 
Lake  City  from  the  local  USO.  Each 
individual  interviewed  receives  com- 
plimentary tickets  to  a  local  theatre 
from  Arthur  Frank  Clothing  Store, 
sponsor  of  the  program. 


Events  in  Music 
MU.SICAL  EVENTS  of  note,  such 
lis  the  debut  of  a  great  artist  or  the 
preniiei-  of  a  composition,  are  celebrat- 
ed on  tlie  date  of  occurence  in  It 
Ifdiipviied  Then,  weekly  25-minute 
series  on  WLIB  Brooklyn.  Recorded 
music  illustrates  historical  background 
;mil  color  anecdotes. 


School  Talent  on  KVOS 
XUW  half -hour  sustaining  musical 
program  heard  twice  weekly  on  KVOS 
IJellingham,  Wash,  features  live  talent 
from  the  21  high  schools  in  the  area. 
Consisting  of  solos,  choral  groups,  in- 
strumental groups  and  bands,  program 
has  won  the  praise  of  the  State  De- 
pa  itnieiit  nf  Education. 


WWL  Aid 

INTERVIEWS  with  GI's  who  have 
seen  action  on  the  battlefronts  are  a 
feature  of  the  participation  of  WWL 
New  Orleans  with  the  Young  Men's 
lUisiness  Club  in  promoting  25,000  free 
tickets  to  service  men  and  women  for 
the  Sugar  Bowl  Game  on  New  Year's 
Day. 


TWIN  FALLS  °  IDAHO 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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Creative  Assignment  for  New  Item  B-29  "Super -Forts*' 


CAUSES  TEMPORARY  SLOW-UP 
ON  FILLING  ORDERS  FOR  MICROPHONE  BOOMS 


I 


FT.  MINIMUM 
9  FT.  MAXIMUM 
I 


ADAPTERS  Any  of  your  microphones  cent  be 
attached  easily  to  this  Boom  without  purchasing  addi- 
tional fittings.  No  tools  are  necessary  because  all  the 
adapters  are  threaded  in  order  that  they  can  be 
screwed  together.  The  fitting  attached  to  the  clevis  on 
the  end  of  the  boom  fits  a  %  x  24  thread  which  is  the 
thread  for  all  W.  E.  Microphones.  An  adapter  for 
microphones  using  Vz  inch  thready  one  for  %  x  27; 
and  a  hook  complete  the  adapters  normally  supplied. 

CASTINGS  All  castings, except  base  and  counter- 
weight (cast  iron),  are  strong  aluminum  alloy, 
Alumilited. 

TUBING  All  tubing  18  gauge  aluminum  alloy 
finished  by  the  Alumilite  Process  —  a  hard,  oxide 
coating. 

HANDWHEELS  ah  hand  wheels  are  knurled 
and  polished  aluminum  alloy,  2^4  inches  in  diameter. 
Operated  easily.  Will  turn  without  muscle  strain  or 
injury  to  your  hands. 

CASTERS  Three  inch  double  ball  bearing,  rubber 
tired  Darnell  Casters. 

COLOR    All  castings  platinum  gray.  Baked  enamel. 

GUARANTEE  workmanship  and  materials 
fully  guaranteed. 


Ever  since  our  re- 
cent announcement  that  George 
A.  Starbird  Microphone  Booms 
again  were  available  to  qualified 
buyers,  we've  been  swamped 
with  orders.  And  for  quite  a 
while  .  .  .  until  the  orders  started 
coming  too  hot  and  too  heavy  . . . 
we  were  satisfied  that  we  would 
meet  our  commitments  to  all  those 
fine  Graybar  customers  without 
too  long  delay. 

But  then,  on  top  of  our  already 
crowded  schedule  of  Government 
war  contracts,  we  were  handed 
the  job  of  designing  and  manu- 
facturing an  extremely  critical 
item  for  the  B-29  "Superfortress" 
.  .  .  which  of  course  must  come 
first.  The  result  is  that  our  face  is 
slightly  crimson,  but  the  manu- 
facture of  microphone  booms  in 
our  plant  is  being  adjusted  to  this 
war-time  condition,  and  we  ex- 
pect to  resume  our  shipments  of 
microphone  booms  within  the  next 
thirty  days. 


See  your  Graybar  represent- 
ative for  descriptive  folder 
and  details  on  priority 
requirements. 


GEORGE  A.  STARBIRD 
MICROPHONE  BOOMS 


950  NORTH 
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HIGHLAND    AVENUE,    LOS    ANGELES    38,  CALIFORNIA 
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Radio  Ready  to  Make  25th  Year  Success 


Increased  Revenue, 
Better  Service 
Foreseen 

{Continued  from  page  14) 
vertising  had  not  developed  into 
the  major  source  of  station  income 
which  some  broadcasters  had  an- 
ticipated when  it  first  entered  radio 
in  1943.  WINS  reported  Todd  Ship- 
yards and  Wright  Aeronautical 
Corp.  as  regular  users  of  time  for 
recruiting  workers  and  Edo  Air- 


craft Corp.  as  a  newcomer.  Of  other 
stations  mentioning  this  type  of 
business,  WMCA  has  two  help- 
wanted  programs  daily  and  WQXR 
reported  a  few  campaigns  by  stores 
seeking  workers,  adding  that  it  has 
not  solicited  this  advertising. 
WLIB,  recently  acquired  by  the 
New  York  Post,  stated  that  it  con- 
siders this  "a  black-and-white  func- 
tion" and  is  not  accepting  any  more 
accounts  in  that  field. 

WLIB  also  expressed  the  feel- 
ing that  other  advertisers,  partic- 


War-time  Buying  Power 

will  drop  only  OlCTT 

in  Postwar  Peoriarea  2  /O 


r  WARTIME  INDUSTRIAL  EMPLOYMEN 

T  39,000 

ESTIMATED  PEACETIME  REDUCTION 

1,000 

^TOTAL  PEACETIME  INDUSTRIAL  EM 

PLOYMENT  38,000 

Because  Peoriarea  industries  are  now 
manufacturing  their  regular  peace- 
time products  for  war  purposes, 
there  will  be  no  re-conversion  prob- 
lem here.  As  proof  of  this,  a  Peoria 
survey  by  the  Committee  for  Eco- 
nomic Development  shows  that 
".  .  .  only  1,000  industrial  work- 
ers will  be  dropped  from  a  war- 
time high  of  39,000 — thus  continu- 
ing the  prosperity  of  the  district . .  ." 

This  means,  first,  that  in  the  Peoriarea 
you  have  a  potent  buying  popula- 
tion of  over  600,000,  the  same  mar- 
ket that  is  today  proving  so  profit- 
able to  hundreds  of  national  adver- 
tisers. Secondly,  it  means  there  will 
be  no  lag  between  war  production 
and  peacetime  production.  The  same 
machinery,  facilities  and  men  will 
be  used  to  turn 
out  the  products 
to  meet  the  built- 
up  consumer 
needs. 


Complete  Coverage  of  PEORIAREA 
A  Good  Market  now  ... 

a  better  market  when  the  war  is  won! 


SURVEYS  PROVE 
PEORIANS  HAVE 
THE  WMBD  HABIT 

Surveys  prove  that  the 
one  way  to  dominate  this 
important  Peoriarea  mar- 
ket is  through  WMBD. 
Hooper  and  Conlan  have 
continually  shown  that 
WMBD  reaches  all  of  the 
buying  groups  with  a 
coverage  "tune-in"  of 
56.3%  (Conlan,  1944). 
Write  for  proof  of  how 
you  can  reach  the 
Peoriarea  market  through 
WMBD. 


ularly  in  the  retail  field,  will  re- 
vert to  newspapers  when  the  war 
is  over,  a  view  that  was  not  shared 
by  other  stations,  which  agreed  that 
although  much  of  this  advertising 
came  to  radio  because  of  a  short- 
age of  space,  the  results  obtained 
would  insure  radio  a  part  of  the 
retail  budget  in  postwar  years. 
WMCA  reported  that  its  current 
clients  include  21  major  retail  ac- 
counts, including  two  notably  re- 
luctant to  enter  radio.  WHOM,  now 
a  Cowles  station,  anticipates  great- 
er gains  in  advertising  from  retail 
department,  clothing  and  furniture 
stores  in  1945,  to  be  broadcast  in 
English,  Italian  and  Polish. 
Appliances  Next  Item 

A  striking  example  of  the  growth 
of  motion  picture  advertising  was 
given  by'  WNEW,  reporting  that 
in  1940  its  revenue  from  this  kind 
of  advertising  totaled  approximate- 
ly $25,000.  In  1941  it  was  $50,000; 
in  1942,  $75,000;  1943,  $150,000; 
and  probably  $225,000  for  1944. 
Without  citing  figures,  other  sta- 
tions mentioned  the  increases  in 
movie  advertising  as  an  outstanding 
development  of  recent  years.  Broad- 
way theatres  increased  their  use 
of  radio  to  advertise  their  dramatic, 
comedy  and  musical  productions, 
the  New  York  stations  reported, 
along  with  increased  advertising 
by  restaurants  and  other  places 
of  public  entertainment.  Maybe 
these  should  be  classed  with  the  ad- 
vertising of  perfumes,  jewelry,  furs 
and  similar  luxury  items,  which 
increased  their  use  of  radio  dur- 
ing the  year,  particularly  on 
WQXR,  whose  concentration  on 
classical  and  semiclassical  music 
puts  it  in  a  special  advertising 
category. 

WHN  reported  that  food  adver- 
tising has  been  unusually  heavy  in 
1944,  linking  it  with  motion  pic- 
tures as  showing  the  most  increase. 
Looking  ahead,  WHN  WNEW 
WQXR  and  WLIB  all  mentioned 
household  appliance  advertising  as 
the  radio  development  of  1945,  to 
begin  as  soon  as  civilian  manufac- 
ture is  permitted,  probably  shortly 
after  the  end  of  the  European  War. 

Asked  about  rates.  New  York 
broadcasters  generally  agreed  that 
the  increase  in  listening  in  that 
city  as  shown  by  the  various  au- 
dience measurement  services  has 
not  been  large  enough  to  warrant 
any  general  boosting  of  rates.  They 
also  agreed  that  the  influx  of  new 
business  had  resulted  in  less  sell- 
ing below  card  rates  and  less  ac- 
ceptance of  cost-per-inquiry  deals. 
More  Listening 

WHOM  foresees  a  steady  de- 
crease in  the  importance  of  for- 
eign language  radio  after  the  war, 
pointing  out  that  by  1950  the  dras- 
tic wartime  reduction  in  immigra- 
tion will  have  cut  down  substan- 
tially the  number  of  people  who 
cannot  understand  English.  WOV 
plans  no  decrease  in  foreign  lan- 
guage programs  for  the  duration, 
emphasizing  what  it  considers  a 
wartime    service    to    the  large 


Sees  Export  Boom 

EXPORT  advertisers  will  spend 
about  $65,000,000  annually  in  press 
and  radio  after  the  war  out  of  an 
estimate  dtotal  advertising  outlay 
of  $100,000,000,  according  to  a  sur- 
vey by  Joshua  B.  Powers  which 
accompanies  the  November  monthly 
bulletin  of  the  Export  Advertising 
Assn.,  the  trade  group.  Mr.  Powers 
is  president  of  the  foreign  publish- 
ers representatives  firm  bearing 
his  name. 


Italian-American  population  in  the 
metropolitan  area.  Foods  and  wines 
were  the  heaviest  advertisers  in  the 
foreign  language  field  last  year. 

Postwar  planning,  scarcely  men- 
tioned a  year  ago,  is  now  in  full 
swing  at  most  advertising  agencies, 
which  reported  that  radio  is  playing 
at  least  .as  large  a  part  in  those 
plans  as  in  present  appropriations. 
Some  of  the  plans  may  be  put  into 
action  this  year ;  others  probably 
not  until  the  end  of  the  Japanese 
War. 

This  roundup  of  New  York  facts 
and  opinions  would  not  be  complete 
without  mention  of  used  car  ad- 
vertising which  was  responsible  for 
a  lot  of  time  sales  in  1943  but 
which  disappeared  almost  complete- 
ly following  the  establishment  of 
Government  price  ceilings  early  in 
1944. 


CHICAGO 


By  FLORENCE  SMALL 
FORECAST  for  the  1945  radio 
picture  is  a  glowing  one,  accord- 
ing to  opinions  gathered  from 
agency,  sponsor,  network,  repre- 
sentative and  station  leaders  in 
Chicago.  It  is  a  picture  which  has 
maintained  its  glitter  throughout 
1944  as  far  as  advertising  business 
is  concerned.  General  consensus 
among  industry  members  is  that 
business  will  maintain  its  present 
level,  that  of  full  capacity  through- 
out the  coming  year. 

It  was  pointed  out  by  one  sta- 
tion representative  that  due  to 
difficulty  of  time  clearance  on  major 
stations  in  major  markets  a  vol- 
ume of  "overflow"  business  has 
been  gained  by  secondary  stations 
and  markets.  More  than  one  rep 
expressed  the  view  that  smaller 
stations  would  get  a  bigger  play 
than  ever  in  the  coming  year. 

On  the  other  hand,  Frank 
P.  Schreiber,  WGN  general  man- 
ager, predicted  that  more  sponsors 
would  participate  in  cooperative 
shows  on  the  networks.  Mr. 
Schreiber  maintained  that  "1945 
will  be  a  bigger  radio  year"  and 
that  FM  will  start  to  spread  its 
wings. 

H.  Leslie  Atlass,  CBS  central 
division  vice-president,  indicated 
that  radio's  total  revenue  will  in- 
crease and  that  radio  will  go  all  out 
to  "get  the  war  over". 

Networks  are  aiming  for  better 
listening  through  better  program- 
ming, according  to  E.  R.  Borroff, 
vice-president  of  the  Blue  central 
division.  He  disclosed  that  network 
business  has  reached  a  saturation 
point,  therefore  it  is  a  good  time 
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to  aim  for  better  programming 
and  greater  listening  value.  Re- 
cent elimination  of  chain  breaks 
on  WENR  Chicago  from  7-9  p.m. 
(CWT)  was  a  step  in  that  direc- 
tion. Radio  advertising  will  sus- 
tain its  present  level  in  1945  and 
"I  look  for  no  recession",  Mr.  Bor- 
roff  asserted.  As  for  FM,  he  said, 
"it  appears  to  be  a  fine  technique 
and  we're  all  for  it." 

Sponsors  who  are  spending 
money  that  would  otherwise  go  into 
the  excess  profits  tax,  may  be  re- 
placed by  manufacturers  of  new 
products  who  are  anxious  to  use 
the  medium  just  as  soon  as  they 
receive  Government  go-ahead  sig- 
nals, some  agency  men  said. 

Television  Not  Ready? 

Many  clients  are  ready  to  spend 
more  money  radio-wise,  R.  A. 
Sorensen,  owner  of  Sorensen  & 
Co.,  declared,  but  are  holding  back 
because  of  labor  and  basic  ma- 
terials shortage.  When  asked  about 
the  television  prospects  for  the  new 
year,  Mr.  Sorensen  related  that 
after  looking  into  television  pretty 
deeply — he  believes  that  it  is  com- 
mercially unfeasible  in  the  near 
future  and  that  "audiences  are  just 
not  ready  for  it". 

Other  agency  executives  opined 
that  the  commercial  future  of  tele- 
vision next  year  would  be  stymied 
because  of  the  lack  of  large  audi- 
ences due  to  the  limited  number 
of  sets.  Executives  feel  that  since 
such  sets  will  not  be  available  un- 
til postwar  days,  the  audience  re- 
mains status  quo.  However,  one 
Agency  official  disagreed  with  this 
4  feint  of  view  and  declared  that  this 
was  the  time  to  get  in  on  the  ground 
floor  and  that  both  sponsors  and 
agencies  would  benefit  from  the  ex- 
perience. 

Harry  C.  Kopf,  vice-president 
and  general  manager  of  NBC 
central  division,  said  "the  astute 
planning  and  clear  thinking  on  the 
part  of  advertisers,  their  advertis- 
ing agencies  and  the  broadcasting 
industry  in  the  preparations  for 
the  job  that  must  be  done  in  1945 
and  the  postwar  years  is  a  real 
challenge  to  all  of  us.  The  job 
we  do — no  matter  how  well  done — 
will  be  relatively  unimportant  com- 
pared to  the  splendid  courage  and 
sacrifice  of  American  fighting  men 
all  over  the  world  and  the  help  we 
must  give  them  to  finish  the  task 
and  get  back  home  safely. 

Foundation  for  Future 

'  "We  have  at  this  time  a  very 
definite  obligation  to  our  men  in 
service,"  he  continued.  "We  must 
provide  now  a  foundation  of  clear 
thinking  and  planning  that  will 
make  for  a  strong  structure  in  1945 
and  the  following  postwar  years, 
to  give  our  men  the  kind  of  social 
and  economic  life  they  will  expect 
upon  returning  home.  It  is  with 
this  thought  in  mind  that  we  are 
looking  toward  the  new  year." 

Asserting  that  the  "broadcast 
advertising  outlook  in  1945  is  most 
encouraging,"  Mr.  Kopf,  em- 
phasized that  NBC  clients  are 
"manufacturers  of  merchandise  for 


OWI  PACKET,    WEEK   JAN.  22 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Jan.  22.  OWI  transcriptions  contain  six  50-seeond  announcements 
suitable  for  sponsorship  and  three  20-8ccond  chain  breaks  on  each  side  of  discs. 
Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  important  war 


STATION  ANNOUNCEMENTS 
NET-           Group  Group  NAT.  SPOT 

WORK  KW  Ol  PLAN 

PLAN    Aff.  Ind.  Aff.  Ind.        Live  Trail*. 


WAR  MESSAGE 


Join  a  Car  Pool   X 

The  Job  Ahead — Japan   X 

Army  Nurses  

Keep  Food  Prices  Down  

War  Bonds   X 

Stop  Wartime  Accidents  


See  OWI  Schedule  of  War  Message  144  for  names  and  time  of  programs  carry- 
ing war  messages  under  National  Spot  and  Network  Allocation  Plans. 


sale  at  retail,  and  although  many 
of  them  have  been  restricted  in 
production,  not  a  single  one  reduced 
its  advertising  expenditures  in  1944 

nor  its  proposed  budget  for  1945." 


NBC  had  more  prospective  net- 
work advertisers  as  of  Jan.  1,  1945, 
than  in  any  previous  year,  accord- 
ing to  Mr.  Kopf.  That  is  not  due 
primarily  to  the  shortages  in  other 


media,  but  rather  to  the  confidence 
with  which  advertisers  and  their 
agencies  regard  network  radio,  he 
declared. 

"Available  time  periods  are 
scarce,"  said  Mr.  Kopf.  "During 
the  first  quarter  of  1945,  we  ex- 
pect to  announce  at  least  three  new 
network  programs  in  periods  which 
are  now  open.  Both  late-evening 
and  early-morning  periods,  the 
value  of  which  heretofore  has  been 
regarded  by  some  advertisers  as 
doubtful,  have  recently  proved 
themselves  to  be  sleepers  and  are 
now  being  given  consideration.  We 
enter  1945  with  a  feeling  of  confi- 
dence that  the  spot  and  local  busi- 
ness for  the  year  will  exceed  that 
of  our  record-breaking  figures  of 
1944." 

As  for  FM,  it  is  not  a  new  serv- 
ice, according  to  Mr.  Kopf,  but  an 
improvement  over  sound  broad- 
casting of  today.  It  permits  a  bet- 
ter quality  of  sound  to  be  transmit- 
ted, free  from  static.  It  will  be  a 
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MORE  RETAIL  BUYERS 

than  in  any 
MARKET* 
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— 

The  Quad-City  market  (DavenpoiJ  • 
Bettendorf,  Rock  Island,  Moline,  and 
East   Moline  -  Silvis)   includes  the 
largest    concentration    of  retail 
buyers    between    Chicago  and 
Omaha,  and  between  Minneapolis  - 
St.  Paul  and  St.  Louis.  According 
to  Hooper  '43  and  '44  surveys,  this 
market    ^'  m  m  h 
over    200,000  MBI^I 
urban  people   ■^ftl  III 
delivered  |  |  | 

'  liyil 

DAVENPORT,  IOWA 

FREE  &  PETERS.  INC.,  NATL.  REPRESENTATIVES 


gradual  process  of  change-over,  and 
there  will  be  no  wholesale  dumping 
of  present  receivers.  After  the  war 
most  of  the  better  grade  new  re- 
ceivers will  be  equipped  to  receive 
both  standard  and  FM  programs, 
he  added. 

Mr.  Kopf  sees  in  television  a 
tremendous  force  in  the  field  of 
mass  communication,  pointing  out 
that  no  other  medium  can  combine 
so  many  features  to  attract  and 
hold  an  audience. 

NBC  has  been  televising  for  the 
past  five  years,  Mr.  Kopf  recalled. 
Although  the  new  medium  will  pre- 
sent many  problems  after  the  war, 
he  predicted  it  would  rank  as  one 
of  the  foremost  industries  in  the 
creation  of  jobs  for  thousands. 

Sponsors  as  a  whole  indicated 
that  they  would  maintain  their  1944 
radio  schedules  through  '45.  An 
executive  of  the  Pepsodent  Co.,  Chi- 
cago, said  that  his  firm  would  use 
the  same  maximum  amount  of  sta- 
tions as  it  now  uses  and  that  Pep- 
sodent would  maintain  its  present 
radio  schedule  including  the  Bob 
Hope  show. 

A  member  of  the  Walgreen  Co., 
Chicago,  stated  that  the  firm's  radio 
plans  would  continue  along  the 
same  lines  as  in  the  past  year. 


1944  PROVES  BOOM  YEAR  AT  WOR 

New  Business  Sales  Greater  Than  in  Any  Year 
 Top  1943  All-Time  High  of  313  by  62  


FACTS  and  figures  submitted  to 
Broadcasting  by  WOR  New  York 
in  advance  of  complete  year-end 
tallies,  indicate,  as  expected^  a 
boom  year. 

In  six  categories,  topped  by 
amusements,  new  business  sales 
more  than  doubled  the  numjjer  of 
accounts  in  each  classification  in 
1943.  Amusements  accounted  for 
102  new  business  sales;  clothing 
23;  publications  22;  household 
equipment  and  supplies  18;  depart- 
ment stores  9;  and  a  new  classifi- 
cation— public  and  labor  relations 
(including  help-wanted  advertis- 
ing), 17  new  sales. 

Number  of  new  business  sales 
was  greater  than  for  any  other 


year  in  WOR's  history.  For  the 
1944  period  ending  Dec.  15,  the 
station  made  375  new  sales,  com- 
pared to  last  year's  all-time  high 
of  313  sales. 

Renewal  records  in  1944  also  set 
a  new  high;  four  out  of  every  five 
dollars  of  sales  came  from  renew- 
als, a  jump  from  60%  to  80%  of 
total  sales  revenue  from  eight 
years  ago  when  the  proportion  was 
three  out  of  every  five  dollars. 

A  number  of  accounts  that  had 
been  "war  casualties"  —  schools, 
radio  set  manufacturers,  office 
equipment  manufacturers  —  were 
back  in  the  picture  in  1944.  Food 
was  again  the  heaviest  advertiser, 
and  accounted  for  71  new  sales. 


LOS  ANGELES 


By  DAVID  GLICKMAN 
IF  THE  PAST  12  months  are  a 
criterion  from  a  business  stand- 
point, West  Coast  radio  can  expect 
1945  to  be  its  banner  year.  A  year- 
end  check  of  the  books  reveals  net- 
work and  individual  stations  coast- 
wise as  setting  an  all-time  high 
with  1944  figures. 

Business  on  hand,  which  in  many 
cases  will  carry  through  1945, 
points  to  a  new  industry  revenue 
record.  Many  western  stations, 
those  in  metropolitan  areas  as  well 
as  secondary  markets,  already  have 
hung  up  the  SRO  sign  for  the  first 
quarter  of  the  new  year.  Nor  do 
prospects  taper  off  for  the  remain- 
ing months. 

Despite  the  war,  and  its  attend- 


ant hazards,  network  executives 
and  those  from  independent  sta- 
tions and  advertising  agencies  as 
well  as  station  representatives  con- 
tacted by  the  Hollywood  bureau 
of  Broadcasting  line  up  solid- 
Iv  in  belief  that  there  will  be  no 
lagging.  The  coastwise  radio  pic- 
ture is  most  healthy,  the  trend  is 
up  and  the  only  problem  is  time 
availability. 

Some  Doubtful 

Contrary  view  was  expressed  by 
a  few  who  believe  that  the  "honey- 
moon is  over",  and  by  late  summer 
many  a  Pacific  Coast  station  will 
have  to  hustle  after  new  business. 
Others  tempered  opinions  with  "ifs 
and  buts"  and  cautioned  against 
too  much  optimism.  One  station 
representative  during  off-the-record 
conversation  revealed  the  revamp- 
ing and  cut-down  of  some  45  spot 
schedules  currently  under  way  for 
1945.  Although  the  West  Coast  is  a 
seller's  market,  with  business  easy 
to  get,  warning  was  sounded  that 
radio,  now  fat  and  sassy,  must  pre- 
pare for  those  "lean  and  hungry 
days"  that  will  follow,  with  one 
major  Southern  California  station 
operator  cautioning  that  it  "might 
come  in  late  1945". 

End  of  European  hostilities  will 


have  no  immediate  material  effect 
on  the  western  states.  With  major 
sea  coast  cities  as  points  of  em- 
barkation for  the  Japanese  war 
theatre,  the  Pacific  strip  will  con- 
tinue to  maintain  its  importance  as 
a  military  and  naval  center.  As 
emr)hasis  shifts  to  the  Pacific  con- 
flict, output  of  western  states'  de- 
fense industry  will  be  accelerated. 

Population  shifts  which  took 
place  in  the  first  two  years  of  war 
have  saturated  western  markets 
with  war  workers.  Survey  revealed 
an  estimated  population  of  11  mil- 
lion people  in  the  three  Pacific 
states  in  late  1943.  This  figure  has 
substantially  grown  during  the 
past  year.  Nor  does  this  include 
military  camp  and  naval  base  popu 
lation.  Approximately  75%  of  th; 
new  civilian  population  attract* 
to  coastwise  states  by  war  industi 
jobs  will  remain,  it  is  authorita 
tively  stated. 

Many  advertising  agencies  head 
quartered  in  New  York  and  Chi 
cago  have  established  San  Fran. 
Cisco  or  Los  Angeles  branch  offices 
the  past  couple  of  years.  Latest  to 
join  the  ranks  is  Abbott  Kimball 
Co.,  New  York  agency,  which  re- 
cently opened  Los  Angeles  oflBces  to 
service  Colonial  Dames  Corp.  (cos- 
metics) and  other  West  Coast  orig 
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inating  accounts.  Campbell-Ewald 
Co,  recently  re-established  Pacific 
Coast  headquarters  in  Los  Angeles. 
There  have  been  expansions  by 
strictly  Pacific  Coast  agencies,  too. 

Because  of  this  great  buying 
power  on  the  West  Coast,  agency 
timebuyers  and  account  executives 
emphatically  declare  that  there  will 
be  no  clipping  of  adverising  bud- 
gets. Several  report  increases. 
While  unanimous  in  reporting  that 
appropriations  will  be  shifted  to  fit 
needs,  they  opined  that  radio  in 
many  instances,  providing  time  is 
available,  will  get  the  biggest 
share. 

Many  Turn  to  Radio 

In  many  cases  advertisers  have 
no  products  to  sell,  but  they  are 
keeping  trade  and  firm  names  be- 
fore the  public.  Other  well-estab- 
lished West  Coast  firms  have  new 
commodities  to  offer  the  consumer 
and  although  strictly  publication 
advertisers  in  the  past,  they  will 
turn  to  radio  for  the  first  time  in 
1945. 

Some  placement  will  be  on  short 
term  basis,  not  surprising  in  view 
of  the  feverish  state  of  the  gen- 
eral business  mind.  General  incli- 
nation at  the  moment  tends  to  a 
shorter  view  into  the  future.  War 
reversals  are  being  taken  in  con- 
siderations by  sponsors  and  agency 
executives.  Advertisers,  it  was 
pointed  out,  in  taking  a  realistic 
view,  are  reclassifying  appropria- 
tions to  fit  the  times. 

Continued  paper  shortage  will 
force  more  and  more  black  and 
white  advertisers  into  radio  to  keep 
their  names  alive.  On  the  other 
hand,  agency  executives  warned, 
many  an  old-time  radio  account, 
preempted  by  war-born  advertis- 
ers, objecting  to  the  "shoving 
-  around",  will  eventually  go  back  to 
'  black  and  white  and  are  now  ex- 
amining other  media. 

Postwar  planning  on  the  West 
Coast  will  have  to  be  geared  to 
postwar  marketing  conditions,  ac- 
cording to  agency  executives  on 
major  accounts.  Postwar  new  prod- 
ucts, in  the  opinion  of  many,  will 
follow  the  prewar  radio  advertis- 
ing pattern  with  certain  refine- 
ments and  modifications  to  meet 
the  needs  of  the  day.  General  con- 
census is  that  the  West  Coast  will 
follow  lead  of  the  eastern  seaboard 
in  postwar  plans. 

National  Accounts  Up 

It  was  pointed  out  that  California 
will  see  a  tremendous  influx  of 
new  type  products  with  reconver- 
sion of  war  plants  to  peacetime 
production.  Where  there  were  a 
few  national  accounts  in  the  Pa- 
cific Coast  area,  there  will  be  many, 
manufacturers  agree.  Thus  the  po- 
tential backlog  in  household  fur- 
I  nishings  and  equipment,  due  to 
presence  of  production  plants  as 
well  as  raw  materials,  is  as  big  as 
predicted.  With  low  freight  rates 
inaugurated,  radio  advertising  of 
these  products  will  be  on  a  sounder 
basis.  It  was  further  emphasized 
that  with  packaging  and  channels 
of  distribution  reopened,  old  line 
a''counts,  now  off  the  air,  will  re- 
sume in  radio  to  explore  and  dis- 
cover secondary  markets. 

New  accounts  will  explore  the 
entire  field.  Some  will  go  in  for 
heavy  spot  announcement  cam- 
paigns. Others  will  use  regional 
and  national  network  time.  It  was 
estimated  that  about  70%  of  those 
new  accounts  which  have  come  into 


Sack  Sponsor 

A  SPONSOR  has  appeared 
on  the  Armed  Forces  Net- 
work in  the  European  The- 
atre. The  firm  is  the  "Oh  My 
Aching  Back  Sack  Co.";  pro- 
gram is  Listen  Characters, 
"fathered"  by  Lt.  Col.  John 
S.  Hayes,  former  assistant 
director  of  program  opera- 
tions for  WOR  -  MutuHl. 
Writer  is  Alan  Surgal,  who 
was  a  radio  writer  in  Chi- 
cago and  New  York.  Producer 
is  Vic  Knight,  formerly  pro- 
ducer of  the  Eddie  Cantor, 
Bob  Crosby  and  Kate  Smith 
programs.  A  sack  in  Army 
vernacular  is  a  bed,  and  lis- 
tener response  is  terrific. 


radio  since  the  war's  start  and  be- 
cause of  black  and  white  publica- 
tion tightening,  will  continue  to  in- 
clude broadcast  advertising  in 
budgets  during  peacetime. 

Food  products  on  the  West  Coast 
have  come  in  for  a  heavier  use  of 
radio  both  at  the  wholesale  and 
distributor  end.  Packing  and  can- 
ning companies,  while  not  new, 
have  materially  increased  West 
Coast  schedules.  Former  obscure 
operators  who  have  gained  con- 
sumer acceptance  are  going  all-out 
in  radio  promotion.  Hunt  Bros. 
Packing  Co.,  as  example,  utilizing 
a  heavy  schedule  of  Pacific  Coast 
network  time,  has  plans  under  way 
to  go  national,  with  the  Biow  Co. 
servicing  that  account. 

Cleansers  Active 

Industrial  cleansers,  too,  have 
pushed  to  the  fore  with  all  soap 
products  remaining  well  out  ahead 
in  a  calculation  of  overall  radio. 
On  the  whole,  they  have  held  their 
West  Coast  spots  and  expanded 
coverage  via  regional  network. 
Banking  heavily  on  prestige  build- 
in<>-  programs,  finance,  insurance 
and  loan  accounts  as  well  as  in- 
vestment brokers  have  plumped  for 
solid  institutional  type  local  and 
regional  network  programs. 

Chain  clothiers  have  taken  with 
increased  emphasis  to  daily  news- 
casts, using  5-15-minute  broadcasts 
on  major  stations  in  metropolitan 
areas.  Department  stores  also  are 
going  in  for  regular  program  sched- 
ules. 

Formerly  concentrating  on  class 
publications,  cosmetic  concerns, 
which  include  oils  and  other  hair 
preparations  among  products,  are 
\Vest  Coast  advertisers  whose  po- 
tentials remain  to  be  explored.  A 
few  have  gone  in  for  sketchy  spot 
campaigns.  Others  are  now  investi- 
gating radio.  With  solving  of  pack- 
aging and  distribution  problems 
they  will  be  ready  for  concerted  ad- 
vertising. Lone  a  radio  holdout, 
Max  Factor  &  Co.,  Hollywood  (cos- 
metics), on  Jan.  3  started  sponsor- 
ing the  Frank  Sinatra  Show  on 
CBS  stations,  Wednesday,  9-9:30 
p.m.  (EWT)  [Broadcasting,  Dec. 
25]. 

Petroleum  companies  continue  to 
be  heavy  users  of  West  Coast  re- 
gional radio  despite  gasoline  short- 
age and  threat  of  more  stringent 
cuts  to  come.  Schedules  include  spot 
announcements  as  well  as  news- 
casts and  other  type  quarter-hour 
broadcasts.  Hollywood  film  studios, 
too,  have  become  consistent  radio 
timebuyers.  They  are  successfully 


TO 

ADVERTISERS 

WHO 

ARE 

LOOKING 


SOUTH 


Most  marketing  experts  agree  that  the 
South  is  now  the  nation's  greatest  "area 
of  opportunity."  If  you  feel  that's  true  in 
your  industry,  we  suggest  you  consider 
South  Carolina  as  a  starting  point. 

South  Carolina  is  easy  to  cover.  One  sta- 
tion— ^WIS  at  Columbia — reaches  virtually 
the  entire  State,  daytime.  The  WIS  service 
area  has  74%  more  radio  homes  than 
New  Orleans,  185%  more  than  Atlanta, 
208%  more  than  Birmingham. 

We'd  welcome  an  opportunity  to  tell  you 
how  and  why  this  5000-watt  station,  at 
560  KC,  has  a  stronger  signal  (actually 
delivers  more  microvolts)  over  a  larger 
area  than  is  possible  even  to  many 
50,000-watt  stations.  Drop  us  a  line 
ask  Free  &  Peters. 
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WIS 

COLUMBIA 
SOUTH  CAROLINA 

5000  WAnS         •        560  KC 

FREE  &  PETERS,  Inc.,  NaUonal  Representative 
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using  quarter-hour  local  programs, 
participations  and  spot  announce- 
ments nationally  to  plug  current 
motion  pictures. 

Used  car  dealers  remain  im- 
portant users  of  radio  time  in  the 
western  area,  directing  sales  copy 
to  both  buyer  and  seller.  Going 
down  the  list  we  find  flour,  cereals 
and  beverages  have  maintained  a 
consistently  healthy  schedule  this 
past  year.  From  contracts  on  hand 
this  will  continue  through  1945. 

Long-Term  Schedules 

With  manpower  shortage  con- 
tinuing, hundreds  of  Pacific  Coast 
war  plants  and  other  firms  as  well, 
remain  consistent  spot  users  to  put 
across  their  "help  wanted"  appeals. 

There  is  a  predominance  of  long- 
term  regional  spot  and  network 
contracts,  with  advertisers  seeking 
to  insure  their  positions  in  a  me- 
dium whose  availability  has  al- 
most diminished.  With  network 
time  at  premium,  more  and  more 
spot  radio  will  be  used.  Announce- 
ments are  being  fitted  into  the 
schedule  where  they  may. 

Irritated  Los  Angeles  agency 
timebuyers  and  station  representa- 
tives strongly  opined  that  common 
sense  will  dictate  use  of  transcribed 
spots,  bizarre  or  not. 

Sponsors  as  a  whole,  cooperating 
in  the  better  radio  movement,  will 
be  more  careful  as  to  type  of  sta- 
tion breaks  and  announcements  of- 
fered, but  that  those  which  are 
good  and  fit  products  advertised 
will  continue  to  be  used,  was  the 
unanimous  thought.  Generally 
speaking  station  managers  are  not 
using  transcribed  spots  out  of  har- 
mony with  adjacent  programs,  the 
reps  declared. 

Advertisers  are  seeking  broader 
and  broader  coverage.  Network 
coverage  in  many  instances  has 


GATHERED  following  their  weekly  meeting  are  the  staff  members  of 
WJW,  new  Cleveland  outlet  (seated  1  to  r) :  C.  E.  Siegwarth,  merchan- 
dise sales  division;  Wm.  O'Neil,  president  of  WJW;  W.  J.  Sylvester, 
sales  director.  Standing  are  (1  to  r)  :  John  Simpson,  Adelbert  Fink,  and 
Oliver  Miller,  merchandise  sales  division  salesmen.  The  merchandise  sales 
division  was  organized  six  months  ago  as  a  non-profit  organization  to 
serve  manufacturers  in  Northeastern  Ohio.  It  is  intended  to  round-out 
merchandising  and  selling  at  a  reasonable  cost  by  securing  initial  distri- 
bution of  products  or  supplementary  distribution  in  many  areas. 


been  enlarged  to  meet  advertising 
demands.  Although  a  majority  of 
national  advertisers  make  their 
plans  and  decisions  in  New  York 
or  Chicago,  agency  executives  con- 
cede that  Hollywood  continues  to 
dominate  as  the  originating  point 
of  network  commercials.  They  all 
want  "name"  shows  and  by  all  odds 
these  major  buyers  of  talent  and 
network  time  will  continue  to  find 
Hollywood's  highly  exploited  enter- 
tainment resources  a  rich  advertis- 
ing asset  despite  costs. 

Talent  prices  have  skyrocketed 
during  the  past  couple  of  years,  but 
Hollywood  advertising  agency  exec- 
utives are  reluctantly  reconciled  to 
the  fact  that  a  good  name  variety 
show  comes  high  today.  A  good  ex- 
ample is  the  new  Andrews  Sisters 
Show  which  started  Dec.  31  on  Blue 
stations.  Talent  alone  for  this  week- 
ly program  is  reputed  to  cost  Nash- 
Kelvinator  Corp.  around  $16,000. 
Quite  a  number  of  the  big-rating 
shows  on  the  air  over  a  period  of 
years  have  increased  their  talent 
budgets.  Shows  that  once  sold  for 
$10,000  per  week  have  been  boosted 
to  $15,000.  Jack  Benny  Show  is 
said  to  cost  American  Tobacco  Co. 
a  cold  $25,000  per  week. 

West  Coasters  see  no  immediate 
change  in  the  sponsor-waiting-in- 
line-at-the-station  door  situation 
under  threat  of  FM  or  television 
outlets,  since  to  constitute  a  threat, 
manufacturers  of  receivers  would 
have  to  be  a  reality.  That  to  most 
is  pegged  olf  somewhere  in  the  fu- 


ture, at  least  beyond  bounds  of  the 
coming  year.  Transmitters  as  well 
as  receivers  must  precede  any  re- 
ception, and  although  agency  exec- 
utives and  sponsors  are  thinking 
along  lines  of  FM  and  television, 
they  are  pigeon-holing  ideas  for  the 
immediate  future. 


SAN  FRANCISCO 


By  EDWARD  MURPHY 

STATION  owners  and  executives 
here  are  not  idle  about  postwar 
plans  should  peace  come  this  year, 
the  next,  or  the  next,  and  a  large 
percentage  of  them  already  know 
exactly  in  what  direction  they  will 
strike  out  when  the  war  ends. 
While  picking  their  spots  for  the 
future,  they  art  not  heedless  of  the 
present.  Biggest  headache,  they 
say,  is  keeping  equipment  in  re- 
pair, and  replacements  are  hard  to 
get. 

While  it  is  true  that  manufac- 
turers have  not  been  able  to  supply 
much  equipment,  operators  gener- 
ally are  not  concerned  with  a  break- 
down as  they  say  there  is  enough 
on  hand  in  warehouses  to  go 
around.  Nevertheless,  some  say  the 
pinch  of  parts  and  supplies  is  grow- 
ing tighter,  as  equipment  in  ser- 
vice grows  older. 

But  aside  from  the  various 
headaches,  those  who  run  the  net 
outlets  and  independents  are  given 


NUMBER,  PLEASE... 

The  right  number  of  people  listening  to  your  radio 
program  is  the  measure  of  sales  success.  Quebec 
Province  is  a  live  market  of  33^  million  people  who 
listen  to  their  radios  more  than  in  any  other  part  of 
Canada.  You  can  attract  many  loyal  buyers  to 
your  products  if  you  give  them  the  radio  program 
which  is  especially  built  to  their  preferences — 
adaptations  of  English  programs  rarely  succeed  in 
this  Province.  Our  business  is  that  of  building  and 
producing  radio  programs  which  get  results,  because 
we  understand  Quebec.  Let  us  help  YOU. 


RADIO    PROGRAIVUVIE  PRODUCERS  J 
MONTREAL.  CANADA  .J 


Bell  Telephone 

B  uildin^f 
Montreal,  P.Q. 
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to  looking  back  on  1944  as  the  year 
of  happy  dollars  with  a  strong  pos- 
sibility that  the  bell  at  the  top  of 
the  cash  register  will  ring  loud 
and  long  again  in  1945. 

San  Francisco,  which  is  now  the 
news  hub  on  the  Pacific  Coast  for 
reports  from  the  Far  East,  is  sit- 
ting pretty  if  such  a  thing  as  global 
radio  advertising  develops.  The  de- 
mand for  American  programs 
among  English  speaking  people  in 
the  Pacific  area  is  being  built 
through  OWI  shortwave  broad- 
casts. These  shows  are  aimed  at 
U.  S.  soldiers  and  sailors  but  you 
can't  stop  anyone  from  listening 
to  a  good  thing  on  the  air.  This 
means  American  advertising  on  a 
global  scale. 

The  western  market  looks  good. 
There  is  every  indication  here  that 
production  of  certain  consumer 
products  will  be  permitted  this 
year  by  the  government  agency 
appointed  to  handle  the  facet  of 
wartime  living.  This  means  local 
advertising.  It  means,  also,  that  the 
four  big  networks,  as  well  as  the 
bigger  and  smaller  independents, 
justify  their  existence  to  timebuy- 
ers  beyond  putting  out  a  time  sig- 
nal or  a  station  break  or  even  a 
singing  commercial  into  the  terri- 
tory they  are  supposed  to  serve. 

Home  Building 

During  the  past  year  there  has 
been  a  notable  falling  off  in  live 
production  —  a  situation  created 
mainly  by  the  shortage  of  man- 
power. In  the  past  12  months  the 
stations  have  resorted  to  records 
and  transcriptions  well  mixed  with 
news.  The  bigger  stations  mixed 
this  formula  with  net  commercials 
and  sustainings  to  build  an  accept- 
able broadcast  day.  The  smaller 
f)utlets  just  filled  in  the  hours  and 
\iid  their  best  to  make  spot  an- 
nouncements palatable. 

Station  owners  also  have  ideas 
which  have  to  do  with  plans  to 
get  in  on  the  ground  floor  by  get- 
ting ready  for  new  postwar  adver- 
tisers. In  this  field,  they  have  de- 
cided that  some  of  the  most  potent 
advertisers  after  the  war  will  be 
companies  selling  new  homes. 
After  the  war  people  will  be  eager 
to  build  new  homes  here  and 
around  the  Bay  area.  A  great  num- 
ber of  persons  now  engaged  in  war 
work  say  they  will  stay  on  provided 
they  have  a  place  to  live.  People 
will  be  looking  for  builders  to  tell 
them  what  is  on  the  market,  and 
radio  can  do  that  pointing  out. 

There  is  another  school  of 
thought.  The  swollen  population  of 
this  area  will  continue  to  attract 
the  attention  of  food  advertisers 


Philip  Morris  Replaces 

PHILIP  MORRIS  &  Co.,  New 
York,  will  replace  It  Pays  To  Be 
Ignorant  on  122  CBS  stations,  Fri. 
9-9:30  p.m.,  following  the  Jan.  26 
broadcast,  with  a  new  program, 
still  to  be  selected.  Cigarette  com- 
pany currently  has  two  CBS  pro- 
grams and  one  show  on  the  Blue. 
Agency  is  Blow  Co.,  New  York. 

and  others  who  have  merchandise 
to  sell. 

All  of  this  outlook,  however,  de- 
pends on  the  end  of  the  war.  When 
the  war  is  over,  other  sections  of 
the  country  will  be  definitely  con- 
vinced that  the  radio  industry 
here  hasn't  been  napping.  In  fact, 
many  of  its  leaders  have  lost  sleep 
in  planning  for  the  postwar  era. 


CANADA 


By  JAMES  MONTAGNES 
CANADIAN  stations  have  enjoyed 
their  best  year  in  the  fifth  of  Cana- 
da's war,  and  prospects  are  that 
1945  will  bring  still  more  advertis- 
ing revenue.  Opinion  of  station 
managers,  station  reps,  network 
officials  and  agency  executives  in 
Toronto  (where  most  national  ad- 
vertising is  placed)  points  to  more 
advertisers  using  more  networks 
with  better  quality  shows  in  the 
coming  year.  Advertisers  who  have 
been  off  the  air  for  some  years  due 
to  the  war  are  starting  to  come 
back,  and  others  who  have  not  been 
on  the  air  in  Canada  to  any  extent 
in  the  past  are  now  talking  na- 
tional network  programs. 

New  Developments 

Various  developments  of  1944 
favor  more  network  use  in  the  Do- 
minion. First  is  the  fact  that  the 
Dominion  now  has  two  national 
networks  extending  from  the  At- 
lantic to  the  Pacific,  and  that  the 
French  network,  primarily  in  Que- 
bec province,  may  be  split  into 
two  chains  to  give  alternative  list- 
ening advantages.  All  networks  are 
under  control  of  the  Government- 
owTied  Canadian  Broadcasting 
Corp.,  and  all  programs  must  meet 
standards  set  up  by  the  CBC. 

Incidentally,  Canada  is  not  af- 
fected by  the  recent  decision  of 
individual  stations  to  limit  certain 
types  of  announcements  and  station 
breaks,  for  under  CBC  regulations 
such  material  may  not  go  on  the 
air,  and  the  Canadian  Assn.  of 
Broadcasters  has  a  committee  com- 


posed of  station  men  and  adver- 
tisers making  recommendations 
continually  to  all  stations  on  "good 
taste"  on  the  air. 

A  second  reason  for  increased 
network  use  in  Canada  is  the  re- 
cent ruling  of  the  Canadian  Dept. 
of  National  Revenue,  that  practi- 
cally all  transcriptions  are  subject 
to  an  8%  sales  tax  on  the  cost  of 
production,  which  in  ludes  also  the 
artists,  directors,  producers,  as 
well  as  the  technical  cost  of  pro- 
duction. Such  transcribed  programs 
now  being  produced  in  Canada  are 
being  done  with  the  least  number 
of  artists,  to  keep  costs  down.  In 
addition  there  is  the  new  tax  of 
the  American  Federation  of  Musi- 
cians. Users  of  transcriptions  are 
now  turning  to  networks,  and  the 
larger  advertising  agencies  point 
out  that  the  bulk  of  their  business 
is  now  in  network  programs.  Many 
of  these  agencies  make  their  own 
productions,  whether  live  or  record- 
ed, and  are  subject  to  the  8%  sales 
tax  on  transcriptions  as  any  tran- 
scription company. 

More  American  network  pro- 
grams are  being  piped  into  Canada 
to  join  Canadian  networks  or  in- 
dividual stations.  A  number  of  big 
name  programs  including  the  CBS 
Kate  Smith  Hour,  and  NBC  Con- 
tented 'Hour  are  starting  in  Canada 
early  in  January,  and  others  are 
under  tentative  option  to  begin 
during  the  first  month  of  the  year. 
More  U.  S.  and  Canadian  advertis- 
ers have  plans  to  start  network 
shows  during  the  first  quarter  of 
the  year. 

That  some  advertisers,  who  have 
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NATIONAL  RIPRESENTATIViS 
THE  KATZ  AGENCY,  INC. 


SHAKHIAgS  WITH 
THE  FRIENDLY  GROUP" 


RADIOS  LONGEST  LIST  OF  SATISFIED  SPONSORS: 

Vicks  WCSC    Pillsbury  Mllls__KROS 

Groves   WOW    Airy  Fairy  Flour_KLCN 

li  Mills  KGIR    Staley  Mills___ 

(TO  BE  CONTINUED) 
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Introducing  Four  Stations  in  Four  States  under  the 
management  of  "The  Friendly  Group".  Extending  you 
a  friendly  hand  for  more  business  from  these 
thriving  communities. 

For  further  details,  write  John  Laux,  Managing  Director 
"The  Friendly  Group",  Steubenville,  O. 


STEUBENVILLE,  0. 

JOHN  LAUX,  MGR. 

MUTUAL 


WASHINGTON,  PA.  I 

JOHNNY  CROfT,  MGR.  • 

INDEPENDENT  • 
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ATLANTIC  CITY,  N.  J. 

EDDIE  KOHN,  MGR. 

BLUE  NETWORK 


KINGSTON,  N.  Y. 

LOU  STEKETEE.  MGR. 

MUTUAL 
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been  off  the  air  are  returning  with 
network  shows  is  attributed  to  re- 
establishment  of  the  postwar  mar- 
ket. Unable  to  sell  merchandise 
during  the  war  years,  and  with 
shelves  often  barren  of  their  brand- 
named  articles,  these  manufactur- 
ers are  now  turning  to  radio  to 
keep  their  names  before  the  public. 
Several  manufacturers  of  new  pro- 
ducts or  who  have  planned  new 
postwar  products,  are  only  making 
inquiries  about  Canadian  radio 
time,  since  they  cannot  sell  their 
products  in  Canada  over  the  Cana- 
dian price  ceiling  which  is  based 
on  1941  prices. 

Revenue  up  10-15% 

It  is  estimated  that  commercial 
revenue  of  radio  stations  was  up 
10-15%  in  1944  over  1943.  It  is 
expected  that  1945  will  see  about 
the  same  rise,  although  one  inter- 
national agency  reports  that  its 
1944  radio  placements  approxi- 
mating $400,000  will  increase  to 
$700,000  in  1945.  (Canadian  firms 
are  subject  to  100%  excess  profit 
tax — 20%  refundable  after  the  war 
— on  1936-1939  average  profits) 

New  product  advertising  is  not 
expected  to  start  until  late  1945. 
Prolongation  of  the  war  is  expected 
to  have  some  effect  on  Canadian  sta- 
tions obtaining  new  equipment  to 
increase  power  to  5  kw,  for  which 
permits  have  been  given  to  al- 
most half  the  Canadian  stations, 
previously  limited  to  1  kw. 

There  is  no  FM  or  television 
broadcasting  as  yet  in  Canada,  only 
experimental  FM  licenses  having 
been  given  to  CFRB  Toronto  and 
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RIGHT  DOWN  on  the  farm  is  where  WNAX  Yankton,  S.  D.  went  to 
show  John  E.  Ridley  (second  from  right)  of  Sidney,  Australia,  man- 
aging director  of  the  Country  Broadcasting  Service  Ltd.  and  president 
of  the  Australia  Federation  of  Commercial  Broadcasting  stations,  some 
of  the  work  accomplished  by  WNAX  in  serving  an  82%  rural  audience 
within  a  far-reaching  area.  Others  in  the  picture  are:  CJliff  Toddy  (seat- 
ed), WNAX  chief  engineer,  and  in  the  usual  order,  Emil  Rezac,  Tabor, 
S.  D.;  George  B.  German,  WNAX  farm  service  director;  Mr.  Ridley; 
James  H.  Allen,  manager, -WNAX  promotion  department. 


the  CBC  at  Montreal  and  Toronto. 
Since  there  are  no  television  sta- 
tions or  sets  yet  in  Canada,  com- 
mercial FM  or  television  does  not 
figure  in  1945  advertising  appro- 
priations. It  is  not  thought  likely 
that  either  new  broadcasting  form 
will  be  in  use  in  Canada  before 
late  1946.  Canadian  stations  have 
applied  for  FM  licenses,  but  CBC 
policy  has  not  yet  been  decided  as 
to  throwing  FM  open  to  private 
broadcasters,  though  likely  it  will 
be.  Television  is  expected  to  remain 
a  CBC  operation  entirely. 

Better  Programming 

Canadian  radio  is  still  expand- 
ing. Many  new  stations  were  au- 
thorized during  1944  and  other  ap- 
plications are  pending.  Large  as 
well  as  small  centers  have  new  sta- 
tions. This  strengthens  the  belief 
held  by  most  Canadian  broadcasters 
that  they  need  not  fear  being  taken 
over  by  the  Government,  and  that 
private  broadcasting  will  be  al- 
lowed to  grow  alongside  govern- 
ment-owned stations,  with  the  Gov- 
ernment-owned body  regulating  all 
broadcasting  and  controlling  net- 
work broadcasting. 

Higher  quality  programs  are  de- 
veloping in  Canada  with  better 
trained  producers  on  the  job  and 
advertisers  being  taught  that  high 


quality  programs  pay.  There  has 
even  been  a  suggestion  by  CBC 
staff  men  that  there  should  be  an 
interchange  of  production  men  be- 
tween CBC  and  private  stations 
and  networks  outside  Canada,  to 
improve  techniques.  A  program- 
ming development  in  Toronto  at 
CKEY  on  blocked  programs,  with 
advertisers  buying  only  availabili- 
ties, or  periods  of  the  blocked  pro- 
grams produced  by  the  station,  is 
expected  to  have  some  effect  on 
Canadian  broadcasting  in  the  larg- 
er centers.  The  idea  has  gone  over 
in  a  big  way  with  advertisers  an,d 
listener  ratings  have  jumped  sine*- 
the  plan  went  into  operation.  Other 
stations  are  looking  into  the  plan. 

Local  business  in  Canada  has 
remained  good,  with  stations  re- 
porting increasing  demand  for  spot 
announcements  by  local  merchants. 
Live  and  recorded  programs  also 
are  being  sponsored  in  increasing 
volume  by  local  advertisers.  This 
development  is  forecast  to  continue 
through  the  new  year. 

While  few  Canadian  radio  men 
will  prognosticate  past  early  sum- 
mer, most  are  of  the  opinion  that 
business  will  be  much  better  dur- 
ing the  early  part  of  1945,  and  that 
there  will  be  a  scramble  for  radio 
time  after  V-E  Day.  Networks 
especially  will  be  sold  out  com- 
pletely by  that  time,  it  is  expected. 
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WMPS,WEEU  Sale 
Petitions  Granted 

Duopoly  Transfers  Involve 
Consideration  of  $560,000 

TWO  MORE  station  sales  aggre- 
gating $560,000  and  made  necessary 
under  the  FCC  duopoly  regulation 
(Sec.  3.35)  were  approved  last 
week  by  the  Commission,  with  Com- 
missioner C.  J.  Durr  voting  for  a 
hearing  in  each  instance.  Stations 
affected  are  WEEU  Reading,  Pa., 
and  WMPS  Memphis. 

In  the  Reading  transaction,  con- 
trol of  Berks  Broadcasting  Co., 
WEEU  licensee,  was  transferred 
from  Clifford  M.  Chafey,  Harold  0, 
Landis,  Harry  S.  Craumer  and 
Raymond  A.  Gaul,  each  25%  own- 
ers, to  George  J.  Feinberg  (75%), 
Joseph  M.  Nassau  and  Milton  J. 
Hinlein  (each  12V2%)  for  |210,- 
000,  representing  1,000  shares  or 
100%  of  the  outstanding  capital 
stock.  Mr.  Nassau,  who  has  been 
Pennsylvania  State  Director  of 
Publicity,  is  the  new  manager.  Mr. 
Feinberg  is  a  textile  manufacturer 
and  Mr.  Hinlein  is  licensee  of 
KDRO  Sedalia,  Mo. 

WMPS  to  Plough 

Memphis  Publishing  Co. 
(Scripps-Howard)  sold  control  of 
Memphis  Broadcasting  Co.,  licensee 
of  WMPS,  to  WMPS  Inc.,  wholly- 
owned  subsidiary  of  Plough  Inc., 
Memphis  pharmaceutical  manu- 
facturer, for  $350,000.  With  the 
two  transfers  only  seven  of  29 
duopoly  actions  remain  [Broad- 
casting, Dec.  25]. 

Under  Plough  ownership  there 
will  be  no  personnel  changes.  Har- 
old R.  Krelstein,  vice-president  of 
the  Memphis  Broadcasting  Co.  and 
WMPS  general  manager,  has  been 
elected  vice-president  of  the  new 
licensee  corporation  and  continues 
as  general  manager.  He  joined  the 
station  in  1939  and  subsequently 
served  as  commercial  manager,  act- 
ing manager  and  vice-president  and 
general  manager. 

With  FCC  approval  of  the  trans- 
fer, Mr.  Krelstein  announced  pro- 
motion of  Robert  N.  Hobgood  to 
director  of  production  and  pro- 
motion. He  has  been  with  the  sta- 
tion for  two  years,  having  formerly 
served  with  KFDM  Beaumont,  Tex. 


Hillman  Change 

HILLMAN  PERIODICALS  Inc., 
New  York,  has  shifted  its  account 
to  Blow  Co.,  New  York,  and  start- 
ing with  the  advertising  for  the 
February  issue  of  Pageant  will  re- 
place current  spot  radio  schedule 
for  this  magazine  with  a  new  radio 
series,  details  of  which  are  now 
being  worked  out.  Original  plan  was 
to  advertise  two  or  more  stations 
in  25  major  markets  for  two  weeks 
of  each  month,  possibly  expanding 
to  75  stations.  [Broadcasting, 
Nov.  13]. 


LaRoche  Yule  Message 
Upholds    Blue  Policies 

INTERPRETED  as  a  reply  to 
Columnist  Westbrook  Pegler's  at- 
tack on  William  Gailmore,  commen- 
tator on  WJZ  New  York,  Blue  key 
outlet,  and  Samuel  Novik,  presi- 
dent of  Electronics  Corp.  of  Amer- 
ica and  director  of  the  People's 
Radio  Foundation,  Chester  J.  La- 
Roche,  Blue  vice-chairman,  in  a  spe- 
cial Christmas  message  on  the  net- 
work affirmed  the  Blue's  determi- 
nation to  present  "the  extreme  lib- 
eral or  the  extreme  conservative 
viewpoints  as  long  as  both  are 
heard". 

Following  an  appeal  for  greater 
production  effort  for  the  armed 
forces,  Mr.  LaRoche  said:  "The 
Blue  Network  will  cooperate  with 
our  war  leaders  in  making  clear 
what  we  are  up  against  .  .  .  We 
will  present  fearlessly  all  sides  of 
a  problem.  Our  commentators  are 
allowed  to  express  their  own  opin- 
ions— they  need  not  conform  to 
ours.  To  help  make  democracy  grow 
and  assume  its  rightful  place  in 
world  leadership,  we  pledge  our- 
selves to  use  the  full  power  of 
radio — liberally  and  progressively 
and  unafraid." 


Alta  Expanding 

ALTA  VINEYARD  Co.,  Fresno, 
Cal.,  which  has  acquired  additional 
wineries  and  is  expanding  distribu- 
tion to  a  national  basis,  has  ap- 
pointed L.  H.  Hartman  Co.,  New 
York,  as  agency.  Spot  radio  cam- 
paign started  in  mid-December  on 
WCAE  Pittsburgh  and  WCAU 
Philadelphia  will  be  expanded  early 
this  year  to  the  East  and  to  other 
markets  as  national  distribution  is 
attained  in  some  20  markets.  Prod- 
ucts are  Alta,  Mattel  &  St.  Charles 
Wines. 
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Palmer  to  Agency 

FRED  A.  PALMER,  former  man- 
ager  of  WCKY  Cincinnati,  has 
joined  the  newly-organized  adver- 
tising and  public  relations  firm, 
Stokes,  Palmer  & 
Dinerman  Inc., 
Cincinnati,  it  was 
announced  last 
week.  Mr.  Palmer 
entered  radio  17 
years  ago  in  Co- 
1  u  m  b  u  s  and  in 
1930  was  presi- 
dent and  general 
manager  of 
WBNS  in  that 
Mr.  Palmer  city,  where  he 
broadcast  a  description  of  the  Ohio 
Penitentiary  fire  which  won  him 
the  distinction  of  making  the  num- 
ber one  broadcast  of  year  in  a  poll 
of  press  and  radio  editors.  In  1932 
Mr.  Palmer  served  as  director  of 
radio  for  Mumm-Romer-Jaycox 
Adv.,  Columbus  and  a  year  later 
organized  and  became  the  first 
president  of  the  Ohio  Assn.  of 
Broadcasters.  Before  coming  to 
WCKY  Mr.  Palmer  was  vice-pres- 
ident and  general  manager  of  KOY 
Phoenix. 


CKAC  Representation 

CKAC  Montreal  has  made  arrange- 
ments regarding  their  U.  S.  rep- 
resentation with  Joseph  Hershey 
McGillvra  Inc.  The  New  York, 
Chicago  and  West  Coast  offices  of 
the  McGillvra  organization  will 
continue  to  represent  CKAC  until 
Feb.  17,  1945  with  the  station's 
option  to  continue  thereafter. 


QUARTZ  OSCILLATORS  SINCE  1927 


OF  YOUR  RECORDINGS 

33>^  RPM.  transcriptions  for  broadcast  or 
audition  use. 

HOUR  SERVICE 

— packaged  and  shipped 
to  your  station  list  from  Chicago. 

Aluminum  based  material  available 
where  transcriptions  can  be 
returned  a^ter  use. 


L.  S.  TOOIiOOD 

RECORDING  COMPANY 
221  N.  LA  SALLE  ST.    CHICAGO  1 
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'Now,  if  we 
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were  only 
staying 
at 

THE  ROOSEVELT" 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  mth  bath  from  $4.50. 

__  HOTEL 

Roosevelt 

MADISON  AVE.  AT  45th  ST.,  NEW  YORK 

-  A  HILTON  HOTEL  - 
ROBERT   P.    V^ILLiFORD,   General  Manager 
Other  Hilton  Hotels  From  Coast  to  Coast: 

CALIFORNIA:  long  Beach;  The  Town  House, 
Los  Angeles 
NEW  MEXICO:  Albuquerque 
OHIO:  Dayton-Biltmore  in  Dayton 
TEXAS:   Abilene,   El    Paso,  Longview, 
Lubbock,  Plainview 
MEXICO:  The  Polacio  Hilton  in  Chihuahua 
C.   N.   Hilton,  President,  Hilton  Hotels. 


5000  WATTS  •  DAY  AND  NIGHT 


Repraiented  Nationally  by  HEADLEY-REED  CO. 

'f  630  'KILOCYCLES 
fsOOO  WATTS  Full  Timel 
i     BLUE  NETWORK 


All  time  Eastern  Wartime  unless  indicated 


New  Business 

SALES  BUILDERS  Inc.,  Los  Angeles 
(Max  Factor  cosmetics),  on  Jan.  3  starts 
Frank  Sinatra  on  142  CBS  stations  Wed. 

9:30  p.m.  Agency:  Smith  &  Drum  Co., 
Los  Angeles. 

CARNATION  Co.,  Toronto  (milk  prod- 
ucts), on  Jan.  8  starts  Contented  Hour  on 
26  CBC  Dominion  network  stations.  Men. 
10-10:30  p.m.  Agency:  Baker  Adv.  Agen- 
cy, Toronto. 

WESTERN  CANADA  Flour  Mills  Toronto 
(flour),  on  Jan.  26  starts  dramatic  pro- 
gram on  28  CBC  Trans-Canada  network 
stations,  Fri.  8-8:30  p.m.  Agency:  A.  Mc- 
Kim  Ltd.,  Toronto. 

Renewal  Accounts 

RALSTON  PURINA  Co.,  St.  Louis  (Pu- 
rina Foods) ,  on  Jan.  6  for  52  weeks  re- 
news Grand  Ole  Opry  on  27  NBC  stations 
Sat.  7:30-8  p.m.  (repeat  9-9:30  p.m.). 
Agency:  Gardner  Adv.,  St.  Louis. 
BRITISH  AMERICAN  OIL  Ltd.,  Toronto 
(British  American  products)  on  Jan.  4 
renews  Fighting  Navy  on  27  CEC  stations, 
Thurs.  9:30-10  p.m.  and  on  Jan.  7  renews 
Gars  de  la  Marine  on  4  CBC  Quebec  sta- 
tions. Sun.  7:30-7:45  p.m.  Agency:  J. 
Walter  Thompson  Co.,  Toronto. 
LEVER  BROS.  Ltd.,  Toronto  (Rinso)  on 
Jan.  1  renews  Big  Sister  on  31  CBC  sta- 
tions, Mon.  thru  Fri.  12:15-12:30  p.m., 
and  (Sunlight  Soap)  on  Jan.  1  renews 
Lucy  Linton  Stories  from  Life  on  31  CBC 
station  station,  Mon.  thru  Fri.  11 :45  a.m.- 
12  noon,  with  repeat  to  western  stations 
12:30-12:45  p.m.  Agency:  RuthraufE  & 
Ryan,  N.  Y. 

PUREX  Co.,  Los  Angeles  (bleaching  solu- 
tion) ,  on  Dec.  24  renewed  for  52  weeks 
Rex  Miller — News  on  12  Don  Lee  Pacific, 
Utah,  Arizona  stations.  Sun.  9:15-9:30  p.m. 
(PWT).  Agency:  Foote,  Cone  &  Belding, 
Los  Angeles. 

STANDARD  BRANDS  Ltd.,  Montreal 
(Chase  &  Sanborn  coffee,  Tenderleaf  tea), 
on  Jan.  7  renews  Edgar  Bergen  and 
Charlie  McCarthy  on  25  CBC  Trans- 
Canada  stations.  Sun.  8-8:80  p.m.  Agency: 
J.  Walter  Thompson  Ltd.,  Montreal. 
LEVER  BROS.  Ltd.,  Toronto  (Lux  soap), 
on  Jan.  1  renews  Lux  Radio  Theatre  on  24 
CBC  Trans-Canada  stations,  Mon.  9-10 
p.m.  Agency:  J.  Walter  Thompson  Ltd., 
Toronto. 

UNION  OIL  Co.,  Vancouver  (gasoline), 
has  renewed  Grand  Old  Songs  on  5  CBC 
Dominion  western  stations.  Wed.  11:30-12 
midnight.  Agency:  Stewart-Lovick,  Van- 
couver. 

KRAFT  CHEESE  Co.,  Toronto  (Kraft 
cheese) ,  on  Jan.  4  renews  Kraft  Music 
Hall  on  23  CBC  Trans-Canada  stations. 
Thurs.  9-9:30  p.m.  Agency:  J.  Walter 
Thompson  Ltd.,  Toronto. 
QUAKER  OATS  Co.  of  Canada,  Peter- 
borough,  Ont.  (Quaker  products),  on  Jan. 
5  renews  That  Brewster  Boy  on  20  CBC 
Dominion  stations,  Fri.  9:30-10  p.m. 
Agency :  Spitzer  &  Mills,  Toronto. 
COLGATE-PALMOLIVE-PEET  Co.,  To- 
ronto (Cue  dentifrice,  Palmolive  shave 
cream),  on  Jan.  6  renews  Share  The  Wealth 
on  25  CBC  Trans-Canada  stations.  Sat. 
8:30-9  p.m.  with  delay  to  British  Columbia 
stations  11:30-12  midnight.  Agency: 
Spitzer  &  Mills,  Toronto. 
COLGATE-PALMOLIVE-PEET  Co.,  To- 
ronto (Palmolive  soap.  Princess  soap 
flakes,  Colgate  toothpowder) ,  on  Jan.  1 
renews  The  Happy  Gang  on  33  CBC 
Trans-Canada  stations,  Mon.  thru  Fri. 
1:15-1:45  p.m.  Agency:  Spitzer  &  Mills, 
Toronto. 

CARNATION  Co.,  Toronto  (milk  prod- 
ucts) ,  on  Jan.  2  renewed  Quarter  Hour 
of  Contentment  on  four  CBC  French  net- 
work stations,  Tues.  and  Thurs.  10:45-11 
p.m.  Agency:  Baker  Adv.  Agency,  To- 
ronto. 

CANADA  MARCONI  Co.,  Montreal  (radio 
tubes,  institutional),  on  Jan.  7  renewed 
L  for  Lanky  on  29  CBC  Trans-Canada 
network  stations.  Sun.  7:30-8  p.m.  Agency: 
Cocdcfield  Brown  &  Co.,  Toronto. 
PEPSODENT  Co.  of  Canada,  Toronto 
(toothpaste),  on  Jan.  2  renewed  Bob  Hope 
on  23  CBC  Dominion  network  stations, 
Tues.  10-10:30  p.m.  Agency:  Spitzer  & 
Mills,  Toronto. 

BORDEN  Co.,  Toronto  (milk  products) , 
on  Jan.  4  renewed  Canadian  Cavalcade 
on  35  CBC  Dominion  network  stations, 
Thurs.  9:30-10  p.m.  Agency:  Young  & 
Rubicam,  Toronto. 

IMPERIAL  TOBACCO  Co.,  Montreal 
(tobacco)  on  Jan.  4  renewed  Light  Up 
and  Listen  on  26  CBC  Dominion  network 
stations,  Thurs.  10-10:30  p.m.  Agency: 
Whitehall    Broadcasting,  Montreal. 


LEVER  BROS.,  Toronto  (Rinso),  on  Jan. 
1  renews  Grande  Soeur  on  5  CBC  French 
stations,  Mon.  thru  Fri.  11-11:15  a.m. 
Agency:  Ruthrauff  &  Ryan,  N.  Y.  Lever 
Bros,  for  Sunlight  soap  on  Jan.  1  re- 
news Vers  le  Soleil  avec  Tante  Lucy  on  5 
CBC  French  stations,  Mon.  thru  Fri.  1:30- 
1 :45  p.m.  Agency:  Ruthrauff  &  Ryan,  N.  Y. 
COLGATE-PALMOLIVE-PEET  Co.,  To- 
ronto (Cashmere  Bouquet  products),  on 
Jan.  2  renews  La  Min  D'Or  on  4  CBC 
French  stations,  Tues.  8 :30-9  p.m. 
Agency:  Spitzer  &  Mills,  Toronto. 
COLGATE-PALMOLIVE-PEET  Co.,  To- 
ronto  (Supersuds,  Halo  shampoo),  on  Jan. 
1  renews  Les  Joyeux  Troubadours  on  5 
CBC  French  stations,  Mon.  thru  Fri. 
11:30-12  noon.  Agency:  Spitzer  &  Mills, 
Toronto. 

LAMONT  CORLISS  &  Co.,  Toronto 
(Ponds  creams),  on  Jan.  2  renews  John  & 
Judy  on  26  CBC  Trans-Canada  stations, 
Tues.  9-9:30  p.m.,  and  on  Jan.  3  renews 
Ceux  qu'on  aime  on  CKAC  CHRC  Wed.  8- 
8:30  p.m.  Agency:  J.  Walter  Thompson 
Ltd.,  Toronto. 

Network  Changes 

CUMMER  Products  Co.,  Brattleboro,  Vt. 
(Energine),  on  Jan.  10  discontinues  My 
Best  Girls  on  101  Blue  stations.  Wed. 
8:30-9  p.m.  (repeat  11:30-12  midnight). 
Agency:  Young  &  Rubicam,  N.  Y. 
KNOX  Co.,  Los  Angeles  (Cystex),  on  Jan. 
14  adds  178  MBS  stations  to  What's  the 
Name  of  That  Song,  making  a  total  of 
249  MBS  stations.  Sun.  4:30-5  p.m.  Agen- 
cy: Raymond  R.  Morgan  Co.,  Hollywood. 

WALTHAM  Watch  Co.,  Waltham,  Mass. 
extends  Sumner  Wells  on  69  MBS  stations. 
Wed.  10-10:15  p.m.  from  Jan.  3  through 
Jan.  31.  Agency:  H.  B.  Humphrey  Co., 


LOWER  CRUST  CLUB 

Anyone  May  Join  New 
 Iowa  Farm  Group  


GENERAL  CIGAR  Co.,  New  York  (White 
Owl  Cigars),  on  Jan.  4  discontinues  Henry 
Gladstone  on  67  MBS  stations,  Mon.  and 
Thursday.  10-10:15  p.m.  and  on  Jan.  7 
starts  Earl  Wilson  and  Paul  Douglas  in 
White  Owl  Show  on  249  MBS  stations. 
Sun.  10-10:15  p.m.  Agency:  J.  Walter 
Thompson  Co.,  N.  Y. 
EVERSHARP  Inc.,  Chicago,  on  Jan.  2 
starts  Hal  Mclntyre's  Orchestra  on  165 
Blue  stations,  Tues.  10:30-11  p.m.,  replac- 
ing Milton  Berle  who  moves  to  CBS.  Agen- 
cy: Biow  Co.,  N.  Y. 

LEVER  BROS.,  Cambridge  (Lipton  soap- 
mix)  ,  on  Jan.  2  replaces  Burns  &  Alien 
(Swan  Soap)  with  Inner  Sanctum  on  140 
CBS  stations,  Tues.  9-9:30  p.m.  Agency: 
Young  &  Rubicam,  N.  Y. 

MANHATTAN  SOAP  Co.,  New  York 
(Sweetheart  Soap),  on  Jan.  1  shifts  Strange 
Romance  of  Evelyn  Winters  from  Mon.  thru 
Fri.  5:15-5:80  p.m.  on  30  CBS  stations 
to  Mon.  thru  Fri.  10:30-10:45  a.m.  adding 
111  CBS  stations,  making  a  total  of  141 
CBS  stations.  Agency :  Duane  Jones  Co., 
N.  Y. 

GENERAL  Foods  Corp.,  New  York,  (Post's 
40%  Bran  Flakes)  on  Jan.  5  discontinues 
Young  Dr.  Malone  on  122  CBS  stations, 
Mon.  thru  Fri.  2:30-2:45  p.m.  Agency: 
Benton  &  Bowles,  N.  Y. 

GENERAL  ELECTRIC  Co.,  Bridgeport 
(institutional.  Electronics  Division,  GE 
appliances)  on  Dec.  31  discontinued  Sat- 
urday broadcast  of  The  World  Today  on 
132  CBS  stations,  Mon.  thru  sat.  6:45-6:55 
p.m.,  continuing  the  Mon.  thru  Fri.  broad- 


PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Camay  soap)  on  Jan.  8  shifts  Perry 
Mason  from  46  CBS  stations,  Mon.  thru 
Fri.  2:45-3  p.m.  to  46  CBS  stations,  Mon. 
thru  Fri.  2:30-2:45  p.m.  Agency:  Pedlar 
&  Ryan,  N.  Y. 

CARTER  PRODUCTS  Inc.,  New  York 
(Arrid),  on  Jan.  2  adds  to  Jimmie  Fidler 
on  155  Blue  stations.  Sun.  9:30-9:45  p.m., 
transcribed  West  Coast  repeat  on  39  Don 
Lee  Pacific  stations,  Tues.  6:15-6:30  p.m. 
(PWT).  Agency:   Small  &  Seiffer,  N.  Y. 

PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes)  on  Jan.  26  discontinues  It  Pays 
to  Be  Ignorant  on  122  CBS  stations,  Fri. 
9-9:30  p.m.  and  replaces  Feb.  2  with  a 
new  program,  title  undetermined.  Agency: 
Biow   Co.,   N.  Y 

LARUS  &  BRO.,  New  York  (Chelsea 
Cigarettes,  on  Jan.  1  shifts  Musical  Auto- 
graphs to  Mon.  10-10:30  p.m.  on  about 
177  Blue  stations  from  Sat.  10-10:30,  at 
the  same  time  changing  title  to  Guy  Lom- 
bardo  and  His  Royal  Canadians.  Agency: 
Warwick  &  Legler,  N.  Y. 

ELGIN  NATIONAL  WATCH  Co.,  Chi- 
cago, on  Jan.  3  shifts  Keep  Up  with  the 
World  to  Wed.  9-9:30  p.m.  on  about  128 
Blue  stations  from  Sun.  10:30-11  p.m.  on 
128  Blue  stations.  Agency:  J.  Walter 
Thompson  Co.,  Chicago. 

OWENS-ILLINOIS  Glass  Co.,  Toledo  (in- 
stitutional) ,  on  Jan.  4  shifts  Fred  Waring 
Program  to  Thurs.  10-10 :30  p.m  on  about 
179  Blue  stations  from  Thurs.  7-7:30  p.m. 
Agency:  J.  Walter  Thompson  Co.,  N.  Y. 


A  NEW  type  of  club,  with  no 
reason  given  for  its  existence,  has 
been  formed  in  Des  Moines  by  Herb 
Plambeck,  farm  news  editor  of 
WHO.  Name  of  the  new  organiza- 
tion is  "Lower  Crust  of  the  Biscuit 
Club",  with  extremely  loose  mem- 
bership requirements.  To  join,  one 
must  be  a  farm  editor  or  commen- 
tator; associated  with  a  farm  pub- 
lication, a  farm  organization, 
the  department  of  agriculture  or 
one  of  its  divisions  or  merely  have 
the  price  of  the  weekly  lunch.  At- 
tendance at  one  meeting  makes  one 
a  member.  There  are  no  dues  and 
the  president  is  the  only  officer. 

Members  thus  far  include: 

Joe  Ryan,  KRNT  farm  editor;  J.  S. 
Russell,  managing  editor,  Des  Moines 
Register  &  Tribune;  A.  J.  BeckhofE,  Farm 
Security  Advisor;  O.  N.  LaFoUette,  public 
relations  director,  Iowa  Feed  Institute; 
Mr.  Plambeck;  Neal  Kelley,  director  of  in- 
formation. National  Dairy  Council;  C.  M. 
Wilson,  information  director,  Iowa  Farm 
Bureau  Federation  and  president  of  the 
new  club;  Otto  Weber,  Des  Moines  bureau 
chief,  INS;  Bill  Diamond,  WHO  assistant 
farm  editor;  Stanley  Dixon,  commentator 
of  the  Cowles  stations;  Stan  Nicols,  direc- 
tor of  livestock  division,  Iowa  Farm  Bu- 
reau Federation;  Charlie  Curtis,  Successful 
Farming;  Gary  Bogand,  Des  Moines  bu- 
reau chief  of  UP;  Glen  Cunningham,  farm 
editor,  Des  Moines  Register. 


MAIL  POUCH  TOBACCO  Co..  Wheeling. 
W.  Va.  (tobacco),  on  Jan.  17  shifts 
David  Harding — Counterspy  to  Wed.  8:30-9 
p.m.  on  about  169  Blue  stations  from  Mon. 
9-9:30  p.m.  Agency :  Walker  &  Downing, 
Pittsburgh 

CHARLES  E.  HIRES  Co.,  Philadelphia 
(root  beer),  on  Jan.  15  discontinues  Heidt 
Time  for  Hires  on  136  Blue  stations  Mon. 
7-7:80  p.m.  and  on  Jan.  24  starts  Don 
Prindle-Wendell  Niles  program  on  about 
136  Blue  stations  Wed.  10-10:30  p.m. 
Agency:  N.  W.  Ayer  &  Son,  N.  Y. 

LOCKHEED  AIRCRAFT  Corp.,  Burbank. 
Cal.  (transportation),  on  Jan.  3  shifts 
The  Man  Called  X  on  182  Blue  stations  to 
Sat.  10-10:30  p.m.  from  Sat.  10:30-11  p.m. 
Agency:  Foote,  Cone  &  Belding,  Holly- 
wood. 

HASTINGS  Mfg.  Co.|,  Hastings,  Mich, 
(piston  rings,  etc.),  on  Jan.  11  shifts  Earl 
Godwin  Thurs.  8-8:15  p.m.  on  about  175 
Blue  stations  from  Fri.  10-10:15  p.m. 
Agency:  Keeling  &  Co.,  Indianapolis. 

BORDEN  Co.,  New  York  (milk,  ice  cream), 
on  Jan.  15  shifts  Ed  Wynn's  Happy 
Island  to  Mon.  9-9:30  p.m.  on  about  185 
Blue  stations  from  Fri.  7-7:30  p.m.  Agen- 
cy: Young  &  Rubicam,  N.  Y. 

BRISTOL  MYERS  Co.,  New  York  (Salhe- 
patica  and  Vitalis)  on  Jan.  2  will  add  30 
Canadian  stations  to  the  Alan  Young  Show, 
on  151  Blue  stations,  Tues.  8:30-9  p.m. 
(repeat:  11:30  p.m.).  Agency:  Young  & 
Rubicam,  N.  Y. 

WBCA,  Schenectady,  N.  Y. 

.  .  .  your  Telescript  soles  presen- 
tations have  been  most  help- 
ful ..  .  think  these  sales 
helps  the  most  constructive 
sales  aids  we  have  received 
from  any  source. 

Leonard  L.  Asch, 

President 
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No  New  Civilian  Sets  Possible  More  Radio  Homes 
In  Near  Future,  Ellis  Asserts 


Despite  War— NAB 


THE  RADIO  manufacturing  in- 
dustry was  warned  last  week  by 
Ray  C.  Ellis,  acting  director  of  the 
WPB  Radio  &  Radar  Division,  that 
"there  is  no  possibility  in  the  near 
future  of  making  any  new  civilian 
sets,  in  view  of  military  demands, 
and  only  enough  replacement  parts 
and  tubes  to  keep  an  average  of 
one  set  in  operation  in  each  radio 
equipped  home." 

Mr.  Ellis  called  upon  the  industry 
to  keep  "the  closest  possible  con- 
tact" with  the  various  Government 
purchasing  agencies.  Not  only 
must  the  industry  extend  itself  to 
maintain  its  schedules  of  delivery," 
he  said,  "but  it  must  utilize  its  sales 
forces  as  a  means  of  making  its 
services  fully  available  to  the  Gov- 
ernment." 

Lost  in  Europe 

The  current  German  offensive,  he 
declared,  is  destroying  "a  great  deal 
of  radio  equipment  which  will  have 
to  be  replaced".  Orders  for  new  re- 
quirements will  be  ready  soon,  he 
added,  necessitating  close  touch 
with  procurement  agencies. 

He  explained  that  the  agencies 
formerly  placed  orders  for  radio 
and  radar  on  an  almost  regular 
schedule,  "but  today,  with  constant 
changes  in  requirements,  the  Gov- 
ernment never  knows  exactly  what 


will  be  the  demands  for  tomorrow". 
He  advised  the  industry  to  "seek 
new  or  additional  Government  or- 
ders when  plant  capacities  and  fa- 
cilities permit  the  manufacture  of 
current  and  new  types  of  required 
equipment. 

"There  are  two  means  of  increas- 
ing new  business",  he  said:  "seek- 
ing subcontracts  from  other  prime 
manufacturers  or  subcontracting 
out  to  other  manufacturers  parts 
which  cannot  be  manufactured  in 
the  contractor's  own  plant". 

Mr.  Ellis'  statement,  it  was  learn- 
ed, ^as  issued  to  discourage  re- 
quests on  the  part  of  manufactur- 
ers applying  for  permits  to  produce 
civilian  equipment. 


BMB  Incorporated 

ARTICLES  of  incorporation  for 
the  Broadcast  Measurement  Bu- 
reau were  filed  last  week  with  the 
Delaware  Secretary  of  State,  with 
J.  Harold  Ryan,  NAB  president; 
Fred  Gamble,  AAAA  president,  and 
Paul  West,  ANA  president,  incor- 
porators. At  the  same  time  it  was 
disclosed  that  the  board  of  directors, 
heretofore  comprised  of  five  mem- 
bers from  each  of  the  participat- 
ing organizations,  would  be  made 
up  of  six,  making  a  board  of  18. 
A  meeting  of  the  full  board,  to 
choose  a  director,  tentatively  is 
slated  for  the  next  fortnght. 


Formed  Through  'Extra  Sets' 
Given  New  Families 

BEST  estimates  indicate  that  there 
are  33,100,000  radio  families  in  the 
U.  S.,  as  of  Jan.  1,  according  to  the 
NAB  research  committee,  which 
based  its  estimate  on  the  Office  of 
Civilian  Requirements'  survey  con- 
ducted by  the  Census  Dept.  last 
spring  [Broadcasting,  June  5,  12, 
1944].  Survey  showed  that  90%  of 
families  in  the  U.  S.  own  at  least 
one  radio.  The  NAB  research  com- 
mittee considered  that  there  has  not 
been  a  material  change  in  the  per- 
centage of  radio  ownership  since 
the  date  of  the  OCR  survey. 

The  33,100,000  figure  indicates 
that  radio  has  not  only  maintained 
but  increased  its  effectiveness  as 
an  advertising  medium  despite  the 
wartime  shortages.  Total  sets  were 
estimated  at  59,000,000.  Extra  sets 
in  homes,  places  of  business  and  in- 
stitutions were  numbered  at  17,150,- 
000,  while  auto  sets  accounted  for 
8,750,00,  making  the  59,000,000  to- 
tal when  added  to  the  33,100,000. 
The  research  committee  estimated 
that  1,000,000  sets  have  been  retir- 
ed from  use  since  Jan.  1,  1944.  A 
250,000  decline  in  the  number  of 
car  radios  is  explained  by  the  de- 
crease in  the  number  of  passenger 
vehicles. 

The  number  of  extra  sets  in 
homes  has  been  affected  by  a  re- 
distribution to  new  families,  for 
according  to  the  NAB  new  radio 
families  are  formed  by  individuals 
breaking  away  from  the  family 
unit,  couples  marrying,  and  the 
older  folks  presenting  the  newly- 
weds  with  one  of  the  extra  sets 
from  the  old  homestead. 


LAST  MEETING 
House  FCC  Probers  to  Adopt 
 Report  Tuesday  


FINAL  MEETING  of  the  House 
Select  Committee  to  Investigate  the 
FCC  has  been  called  by  Chairman 
Lea  (D-Cal.)  for  Tuesday  morning 
(Jan.  2)  to  adopt  a  report  which 
must  be  submitted  by  midnight 
Tuesday  when  the  78th  Congress 
expires. 

The  Committee  favors  new  legis- 
lation but  its  members  disagree  as 
to  the  type.  Robert  B.  Barker,  gen- 
eral counsel,  said  the  almost  two 
years  of  hearings  included  4,992 
printed  pages  of  testimony,  202  ex- 
hibits and  cost  $105,242.01.  A  bal- 
ance of  $4,757.99  was  returned  to 
the  House  contingent  fund. 

Last  week  the  Committee  re- 
turned to  the  FCC  110  station  files, 
4,864  separate  files  on  stations  and 
5,800  folders  of  Commission  meet- 
ing minutes.  Only  one  file  is  miss- 
ing, said  the  general  counsel — the 
financial  file  on  KXOK  St.  Louis. 
A  total  of  150  witnesses  were  heard 
in  100  public  sessions,  36  in  17  ex- 
ecutive meetings,  174  witnesses 
gave  statements  privately  and  38 
others  were  interviewed. 
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Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


■DECEMBER  22  TO  DECEMBER  29  INCLUSIVE" 


Decisions  .  .  . 


DECEMBER  26 
1230  Itc  NEW-Fetzer  Broadcasting  Co., 
Grand  Rapids.  Mich. — Granted  mod.  CP  new 
standard  station  (WJEF)  for  extension 
completion  date  from  12-31-44  to  3-31-45: 
conditions. 

1240  l£c-KIUL  Garden  City,  Kan.— Grant- 
ed license  to  cover  CP  increase  100  w 
to   250   w   and   make  changes  equipment. 

1340  kc-KSUB  Cedar  City,  Utah— Granted 
license  to  cover  CP  increase  100  w  to  250 
w  and  changes  in  equipment. 

NEW-The  Atlanta  Journal  Co.,  Area  of 
Atlanta,  Ga. — Granted  license  to  cover  CP 
nevf  developmental  broadcast  station 
(W4XAJ,  portable)  for  area  of  Atlanta 
with  700  w  on  frequencies  to  be  assigned 
fiom  time  to  lime  bv  I'CC  ;  conditions. 

Washtenaw  Broadcasting  Co.,  Ann  Ar- 
bor, Mich. — Placed  in  pending  file  appli- 
cation  for  CP  new  FM  station. 

Airfan  Radio  Corp.,  San  Diego — Same. 

Santa  Catalina  Island  Co.,  Avalon,  Cal. 
■ — Same. 

Blue  Networif  Co.,  San  Francisco — Same. 

Thomas  Patricli  Inc.,   St.  Louis — Same. 

Harbenito  Broadcasting  Co.,  Harlingen, 
Tex.— Same. 

The  Metropolis  Co.,  Jacksonville,  Fla.— 
Same. 

Qnincy  Newspapers  Inc.,  Quincy,  111. — 

Same. 

Union-Tribnne  Pub.  Co.,  San  Diego,  Cal. 
— Same. 

Marcus  Loew  Booking  Agency,  Wash- 
ington, D.   C. — Same. 

The  Out  West  Broadcasting  Co.,  Colo- 
radio  Springs,   Colo. — Same. 

Regeants  of  the  U.  of  New  Mexico,  Al- 
buquerque— Placed  in  pending  file  appli- 
cation for  CP  new  noncommercial  educa- 
tional station. 

DECEMBER  27 

1490  kc-KSAM  Huntsville,  Tex.— Grant- 
ed mod.  license  change  hours  from  D  to 
unlimited. 

1.320  kc-WNBZ  Saranac  Lake,  N.  Y.- 

Granted  renewal  of  license  for  regular 
period. 

1330  kc-WLOL  Minneapolis — Designated 
for  hearing  application  for  CP  increase 
1  kw  to  5  kw,  install  new  transmitter 
and  change  DA. 

1450  kc-WKIP  Poughkeepsie,  N.  Y.— 
Granted  vol.  assgn.  license  from  Pough- 
keepsie Bi-oadcasting  Corp.  to  Pough- 
keepsie Newspapers  Inc.  No  monetary  con- 
sideration. 

1150  kc-KSWO  Lawton,  Okla.— Granted 
vol.  assgn.  license  from  Willard  Carver 
and  Byrne  Ross  to  Byrne  Ross  and  R.  H. 
Drewry  d/b  KSWO  Broadcasting  Co.,  for 
$17,500  for  50%  interest 

660  kc-KSKY  Dalals,  Tex.— Granted  vol. 
assgn.  license  from  Chilton  Radio  Corp. 
to  SKY  Broadcasting  Service. 

850  kc-WEEU  Reading,  Pa.— Granted 
transfer  of  control  from  Clifford  M. 
Chafey,  Harold  O.  Lands,  Harry  S.  Craum- 
er  and  Raymond  A.  Gaul  to  George  J. 
Feinberg.  Joseph  IW.  Nassau  and  Milton  J. 
Hinlein  for  .$210,000. 

1240  kc-KFBC  Cheyenne,  Wyo.— Grant- 
ed acquisition  of  control  by  the  Cheyenne 
Newspapers  Inc.  for  $2,275  for  1%  in- 
terest. 

1400  kc-WGRC  Louisville— Granted  pe- 
tition in  part  to  reinstate  application  for 
CP  and  ordered  that  applcation  be  desig- 
nated for  further  hearing  to  be  consoli- 
dated with  conflicting  application  of 
WKPT  Kingsport.  Tenn.  on  issues  relat- 
ing to  conformity  with  FCC  Supplemen- 
tal Statement  of  Policy  of  Jan.  26,  1944. 
Adopted  order  denying  petition  of  WGRC 
to  intervene  in  Docket  6249  and  ordered 
that  application  be  consolidated  with 
Docket  6052. 

1460  kc-WMPS  Memphis- Granted  trans- 
fer of  control  from  Memphis  Pub.  Co.  to 
WMPS  Inc.,  subsidiary  of  Plough  Inc.,  for 
$335  000. 

1460    kc-KSO    Des   Moines— Granted  li- 
cense renewal  for  period  ending  11-1-47. 
1370    kc-WCOA    Pensacola,   Fla.— Same. 
1370  kc-WSPD  Toledo,   O.— Same. 


Applications  .  .  . 


DECEMBER  22 

910  kc-WABI  Bangor,  Me.— License  to 
cover  CP  change  frequency,  increase  power 
and    install   new   transmitter   and  DA-N. 

NEW-Matheson  Radio  Co.,  Boston— Mod. 
CP  new  developmental  broadcast  station 
(WIXMR)  for  approval  trans,  site  and 
specify  frequencies  of  49,900  kc  and  99,- 
800  kc. 

1360  kc-WA  WSAI  Cincinnati— Vol. 
assgn.  license  from  Marshall  Field  to 
Buckeye  Broadcasting  Co. 

970  kc  NEW-Tcxoma  Broadcasting  Co., 
Wichita  Falls,  Tex.— CP  new  standard  sta- 
tion 1  kw  D. 

1160  kc-WJJD  Chicago— Transfer  con- 
trol from  Marshall  Field  to  Field  Enter- 
prises Inc. 

1550  kc  NEW-Commodore  Broadcasting 
Inc.,  Springfield,  III.— CP  new  standard 
station  250  w  unlimited. 

46.100  kc  NEW-Wisconsin  Radio  Inc., 
Milwaukee— CP  new  FM  station,  7,750 
sq.  mi.,  $150,000  to  $200,000  estimated 
cost. 

DECEMBER  26 

46..f0n  kc  NEW-Eagle  Publishing  Co., 
Pittsfield,  Mass.— CP  new  FM  station,  10,- 
061    sq.  mi. 

1200  kc  NEW-Norfolk  Broadcasting 
Corp.,  Norfolk,  Va. — CP  new  standard  sta- 
tion 1240  kc  250  w  unlimited,  amended  to 
change   to   1200   kc   and  operation  to  D. 

1450  kc  NEW-Greater  Huntington  Radio 
Corp.,  Huntington,  W.  Va. — CP  new  stand- 
ard station   250  w  unlimited. 

640  kc  NEW-General  Broadcasting  Co., 
Atlanta.  Ga. — CP  new  standard  station 
1  kw  limited  time  using  DA  from  local 
sunset  to  sunset  at  Los  Angeles. 

Channel  3  NEW-WISH  Indianapolis — 
CP    new    commercial    television  station. 

1340  kc  NEW-Sierra  Broadcasting  Co.. 
Reno,  Nev. — CP  new  standard  station  250 
w  unlimited. 

DECEMBER  29 

630    kc-WLAP    Lexington,    Ky. — Special 

service  authorization  for  630  kc  100  w  N 
250  w  D  for  period  2-1-45  to  10-1-45. 

590  kc-WFTC  Kinston,  N.  C— CP  change 
1230  kc  to  590  kc,  increase  250  w  to  6  kw, 
install  DA-N    change  trans,  site. 

590  kc-WFTC  Kinston,  N.  C— Special 
service  authorization  for  590  kc  250  w  D 
100  \v  N  for  period  ending  1-30-45. 

1070  kc-KFBI  Wichita,  Kan.— CP  increase 
1  kw  N  5  kw  D  to  1  kw  N  10  kw  D. 

44,300  kc-NEW-KQW  San  Francisco— CP 
new  FM  station,  19,000  sq.  mi.,  $132,050 
estimated  cost. 


1380  kc-WTSP  St.  Petersburg,  Fla.— 
Same. 

1300  kc-WOOD    Grand  Rapids,  Mich.— 

Granted  license  renewal  for  period  ending 
11-1-45  (and  aux.). 

1270   kc-WXYZ  Detroit— Same. 

1150  kc-WCOP  Boston — Granted  license 
renewal  for  period  ending  5-1-47. 

DECEMBER  28 

WHEB  Portsmouth  N.  H.— Granted  mo- 
tion for  dismissal  without  prejudice  of  ap- 
plication for  CP. 

WJZ  New  York— Petition  for  enlarge- 
ment of  issues  in  re  applications  of  KGB 
for  mod.  CP  was  referred  to  Commission 
by  Commissioner  Wakefield. 

WNEW  New  York- Granted  petition  for 
leave  to  intervene  in  hearing  now  set 
1-18-45  on  application  of  WDGY. 

KDYL  Salt  Lake  City— Granted  in  part 
motion  to  postpone  filing  of  written  ap- 
pearance re  application  for  CP.  and  post- 
poned until  10  days  after  action  is  taken 
by  Commission  on  petition  of  KDYL  for 
waiver  of  or  an  exception  to  Sec.  3.25. 

Marshall  Broadcasting  Co.,  Marshall, 
Tex. — Granted  petition  to  amend  applica- 
tion for  CP. 

KGBX  Springfield,  Mo.— Granted  motion 
to  intervene  in  hearing  now  set  1-10-45  on 
application  of  Courier  Broadcasting  Serv- 
ice Inc.  for  new  station  Birmingham. 


ACME  PAINT 

TAKING  30  STATIONS  TO  START 

wires  BILL  JONES,  HENRI,  HURST  and  MacDONALD 

THE  SHADOW 

Available  locally  on  transcription— see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 


Page  66    •    January  1,  1945 


BROADCASTING    •    Broadcast  Advertising 


Three  New  Network  Programs 
To  Be  Started  by  CIO-AFL 

Informative  and  Persuasive  Material  of  Public 
Service  Nature  to  Dominate  Broadcasts 


THE  CIO  and  AFL  will  start  their 
year-round  network  programs 
[BR3ADCASTING,  Nov.  6]  this  Week 
with  a  total  of  three  new  network 
series  on  the  air,  leaning  heavily 
for  content  on  informative  and  per- 
suasive material  associated  with 
the  public  service  program,  imitat- 
ing technique,  professional  talent 
and  writing  and  production  person- 
■  :.el. 

To  Share  Blue 

The  Blue  Network,  in  announc- 
ing that  the  Sunday  6:45-7  p.m. 
period  would  be  turned  over  to  the 
CIO  for  the  first  six  months  of  the 
year,  and  to  the  AFL  for  the  last 
half,  released  expressions  of  gen- 
eral satisfaction  with  the  plan  from 
network  and  labor  officials  Chester 
J.  LaRoche,  Blue  vice-chairman, 
said  such  organizations  as  these, 
whose  activities  are  of  vital  interest 
to  12,000,000  American  workers, 
"should  be  able  to  depend  upon  a 
regular  broadcast  time  on  a  major 
network  rather  than  be  forced  to 
request  broadcast  time  when  im- 
portant occasions  arise." 

Programs  will  enable  AFL  to 
present  its  news  and  views  directly 
to  the  public  and  to  its  7,000,000 
members  William  Green,  AFL  pres- 
^ident  said.  Philip  Murray,  CIO> 
Veader,  expressing  thanks  to  the 
Blue  for  the  regular  period  allotted 
declared:  "We  hope  to  attract  and 
hold  listeners  by  a  lively  and  enter- 
taining program"  giving  the  true 
story  of  labor.  He  will  give  a  short 
talk  on  the  opening  broadcast. 

Peter  Lyon,  freelance  writer  and 
national  president  of  the  Radio 
Writers  Guild  has  been  retained  to 
serve  as  professional  radio  adviser 
for  the  CIO  on  the  Blue  series,  and 
the  CBS  13-week  series  Job  for 
Tomorrow,  starting  Jan.  6,  Sat., 
3:45-4  p.m.,  supervising  both  pro- 
grams. He  will  write  at  least  the 
first  of  the  Blue  programs. 

Labor's  political  goals  will  be  the 


A  full  page  of  them  in 
the  January  8th  issue 
of  BROADCASTING  on 


theme  of  the  opening  broadcast,  and 
with  special  problems  faced  by 
labor  and  the  GIs  of  the  second, 
these  and  future  program  dealing 
with  labor.  Format  calls  for  a  brief 
documentary  drama  presenting  the 
theme,  followed  by  an  analysis  by 
a  CIO  spokesman,  and  concluding 
with  an  interview  with  a  prominent 
labor  figure  by  Martin  Gable,  CIO, 
and  a  narrator.  Blue  producer  and 
director  will  be  Don  Martin. 

The  CIO  will  suggest  subjects, 
and  check  scripts  for  both  the  Blue 
and  CBS  series.  CBS  program, 
under  the  supervision  of  Lyman 
Bryson,  produced  by  Robert  Heller 
of  CBS,  and  written  by  the  CBS 
staff,  will  dramatize  different  in- 
dustries each  week,  using  a  pro- 
fessional cast.  Emphasis  will  be 
placed  on  industries'  function  now 
and  in  the  postwar  world,  showing 
how  they  will  provide  jobs  for  re- 
turning veterans. 


Churches  to  Apply 
For   FM  Licenses 

IMMEDIATE  application  for  FM 
stations  and  the  general  improve- 
ment of  existing  religious  broad- 
casts are  among  the  aims  of  a  joint 
interdenominational  committee  set 
up  in  New  York  by  the  Congrega- 
tional Christian,  Methodist  Epis- 
copal and  Presbyterian  churches. 
Pending  new  allocation  of  FM  fre- 
quencies, the  committee  will  con- 
duct surveys  to  determine  desir- 
able locations  for  FM  stations  and 
equipment  costs. 

Committee  also  plans  to  produce 
programs,  using  professional  talent, 
and  to  supervise  instruction  for 
ministers  and  religious  educators 
in  the  more  effective  use  of  radio. 
Named  as  radio  director  is  Rev. 
Everett  C.  Parker,  formerly  of  the 
NBC  public  service  department  and 
radio  director  of  the  original  Con- 
gregational Radio  Committee,  fore- 
runner of  the  new  group. 


An  inquiry 


NAB  Applications 
Are  Filed  by  Damm 

ANY  IDEAS  that  FM  Broadcast- 
ers Inc.  contemplates  a  merger  with 
the  NAB  in  the  near  future  were 
scotched  last  week  by  Walter  J. 
Damm,  president  of  FMBI  and  vice- 
president  and  gen- 


eral manager  of 


WTMJ  -  WMFM 
Milwaukee,  own- 
ed by  the  Journal 
Co.,  in  applica- 
tions for  member- 
ship of  the  two 
stations  in  the 
^  NAB. 
Mr.  Damm  ^  statement 

filed  with  the  applications,  Mr. 
Damm  pointed  out  that  FMBI  and 
the  Television  Broadcasters  Asnn. 
each  has  a  definite  job  to  do  in  the 
formative  stages  of  the  arts — a  job 
that  cannot  be  done  by  the  NAB 
"as  the  overall  trade  association". 
There  is  no  attempt,  he  emphasized, 
to  make  FMBI  the  overall  trade 
group.  His  statement  follows : 

I  think  submission  of  our  applica- 
tions at  this  time  speaks  for  itself.  It 
should  settle  among  many  people  the 
perennial  argument  that  this  organi- 
zation (or  myself  personally)  is  at- 
tempting to  make  FMBI  the  overall 
trade  association.  Our  position  in  that 
has  been  made  clear  several  times  and 
I  do  not  believe  it  will  do  any  harm 
to  reiterate  it. 

FMBI  has  a  job  to  do  during  the 
formative  stage  of  this  new  service, 
just  as  the  TBA  has  a  job  to  do. 
Neither  of  these  jobs  can  he  done  hy 
the  NAB  as  the  overall  trade  associa- 
tion. The  NAB  has  a  hig  task  hefore 
it  and  can  be  of  material  help  to  all 
engaged  in  the  radio  industry.  We  sin- 
cerely hope  that  in  doing  that  job  it 
will  prosper. 


Wheeler's  Views 

DECLARING  legislation  must  be 
based  on  the  principle  that  radio 
is  a  public  service  supported  by 
advertising  and  not  primarily  an 
advertising  medium.  Chairman 
Wheeler  (D-Mont.)  of  the  Senate 
Interstate  Commerce  Committee 
late  Friday  called  "unjustified" 
claims  that  clear  channel  stations 
are  necessary  to  serve  rural  areas. 
He  reiterated  his  opposition  to  su- 
perpower and  said  a  radio  law 
should  include  such  matters  as  "re- 
sale of  broadcasting  licenses"  and 
assurances  that  both  sides  will  get 
equal  opportunity  to  air  their  re- 
spective views. 


Coca  Cola  Plans 

COCA  COLA  Co.,  Atlanta,  with 
expiration  of  contract  for  Songs 
From  Morton  Downey  on  the  Blue 
Monday  through  Friday  3-3:15 
p.m.,  in  February  shifts  the  pro- 
gram to  Mutual.  Company  will 
continue  Spotlight  Bands  on  the 
Blue,  it  was  stated  by  a  Coca  Cola 
executive  in  Atlanta. 


LUtED  6.  CO... 


Noble  Asks  Plank 

EDWARD  J.  NOBLE,  chairman 
of  the  board  of  the  Blue  Network, 
is  to  advocate  a  plank  in  the  next 
peace  treaty  allowing  freedom  of 
listening  and  freedom  of  broadcast- 
ing internationally,  in  a  speech 
scheduled  for  delivery  Jan.  1  on  a 
snecial  Blue  New  Year's  program 
1-2  p.m. 
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Ask  HEADLEY-REED 


San  Froncisco 


TO  MAKE  SURE  of  get- 
ting  the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  


C  H 


Halifax,  Nova  Scotia 


JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 
Representatives 


REACH  m/lcU</C 

SALT  LAKE  MARKET 

KDVL 

UTAH  S  NBC  STATION 


Utah  hat  one  of  the  highetf  per  capita 
ratings  at   a  radio 


JOHN  BLAIR  &  CO.  National  Representative 

Hooper  proves 
It's  a  BulFs-eye! 


A    Million  Pros- 
perous People  in 
Our  Primary  Plus 
a   Hooper   of   91.3%    by   Day  and 
80.4%  by  Nightl 

1000  WJHL  910 

Watts  Johnson  City  K.C. 
Tennessee 

REPRiSENTED    BY    HOWARD    WllSON  CO. 


RcmaGeordla 


Foreign  Firms  Are  Anxious  to  Resume 
Commercial  Television  Programming 


WILL  THE  New  World,  cradle  of 
radio,  or  the  Old  World,  first  offer 
television  as  radio's  ultimate  serv- 
ice? 

That  question  appears  to  be  up- 
permost with  radio  men  on  both 
sides  of  the  Atlantic.  While  com- 
mercial television  got  its  start  in 
this  country,  it  became  ensnared  in 
regulatory  difficulties  (FCC)  in 
1939,  whereas  in  England  the  same 
video  process  went  ahead  unhamp- 
ered. The  war,  however,  interrupt- 
ed British  continental  television. 

Anxious  to  Start 
British  manufacturers,  according 
to  trade  reports  from  London,  are 
chafing  to  get  under  way  with  525- 
line  television  as  soon  as  European 
peace  is  effected.  In  the  United 
States,  basic  allocations  first  must 
be  determined.  Proponents  of 
prompt  introduction  of  television 
(similar  to  that  planned  by  the 
British)  want  to  retain  lower  band 
assignments  as  against  high  fidel- 
ity, high  definition  video  in  the 
upper  bands  supported  largely  by 
the  non-manufacturing  groups. 

A  report  to  Broadcasting  from 
London  states  British  manufac- 
turers interested  in  both  British 
and  Dominion  markets  are  implor- 
ing the  Board  of  Trade  to  decide 
the  status  of  postwar  television. 
They  are  demanding  a  specific  or 
approximate  date  for  the  switch- 
over to  commercial  production  of 
television  transmitters  and  re- 
ceivers. 

"The  fear  which  persists  here," 
the  London  correspondent  reports, 
"is  that  the  British  radio  industry 
may  find  itself  left  behind  when 
the  market  opens  and  see  trade 
going  to  other  producers — notably 
in  the  U.  S.  It  is  agreed  that  there 
will  not  be  any  actual  television 
tranmission  for  some  considerable 
time  postwar,  in  Great  Britain, 
but  the  manufacturers  here  defin- 
itely are  readying  for  the  opening 
when  it  does  break  and  have  no 
intention  of  being  left  at  the  post." 

The  trade  opinion  is  that  British 
manufacturers  will  suffer  if  there 
is  inordinate  delay.  This  complaint 
is  not  unique  to  radio,  it  is  reported, 
but  is  being  voiced  by  almost  every 
industry  and  every  businessman. 

Leading  British  manufacturers 
anticipate  a  "tremendous  demand" 
for  television  sets  as  soon  as  BBC 
is  allowed  to  resume  television 
broadcasting.  The  question  the  man- 
ufacturers ask,  it  is  reported,  is: 
"Shall  we  have  to  wait  until  the 
Americans  get  started  to  selling 
them,  before  we  can  go  into  pro- 
duction ourselves?"  One  spokesman 
said  that  "it  looks  almost  certain 
that  America  will  be  able  to  get  in 
first  unless  we  are  given  a  chance 
to  plan  for  a  switchover." 

In  the  United  States,  manu- 
facturers are  fearful  lest  the  Brit- 
ish get  under  way  first,  unimpeded 
by  Governmental  restraints,  but 
using  basic  American  methods,  pat- 
ents and  circuits.  They  contend  it 


would  be  tragic  if  television,  bom, 
nurtured  and  developed  in  the 
United  States,  should  first  provide 
national  service  in  another  country. 
Baird  Process 

John  Baird,  British  radio  in- 
ventor, recently  demonstrated  his 
new  "Telechrome"  process,  in  which 
steroscopic  and  colored  pictures  are 
shown  directly  on  the  cathode  ray 
tube.  He  said  that  such  a 'set,  pro- 
ducing color  television,  would  cost 
about  30%  more  than  pre-war 
black-and-white  television  sets. 
"Every  cinema  will  be  a  television 
theatre  and  every  set  a  television 
set,"  Mr.  Baird  predicted  in  ap- 
praising postwar  radio.  "Stereo- 
scopic vision  vsrill  be  a  reality  in 
television  long  before  it  is  a  reality 
on  the  screen." 

From  Paris  has  come  word  that 
France  has  made  considerable  prog- 
ress in  high  definition  television, 
using  1050-line  transmission,  and 
that  tentative  schedules  call  for  in- 
auguration of  programs  next  Jan- 
uary or  February.  Afternoon  and 
evening  programs,  to  include  mo- 
tion pictures,  revival  of  film  and 
music  hall  classics,  newsreels  and 
direct  pickups  of  important  events 
in  the  Paris  area,  are  contemplated. 
[See  Broadcasting,  Dec.  18.] 

March  of  Dimes 

NATIONAL  Foundation  for  Infan- 
tile Paralysis,  New  York,  will  pre- 
sent Jan.  30  on  the  four"  networks 
a  program  featuring  Jack  Benny 
on  behalf  of  the  annual  March  of 
Dimes  campaign.  Mr.  Benny  will 
also  plug  the  drive  in  three  non- 
broadcast  shows  from  New  York, 
Philadelphia  and  Boston  starting 
Jan.  20.  Eleanor  Roosevelt  will  be 
on  an  exclusive  broadcast  on  the 
Blue  Jan.  18.  Other  network  pro- 
grams are  being  planned  and  the 
organization  will  offer  all  stations 
a  series  of  transcribed  one-minute, 
five-minute  and  quarter-hour  pro- 
grams, to  start  Jan.  14,  featuring 
well-known  stars  and  sportscasters. 


Snow  in  September.. 


VIDEO,  THREE  AM 
PETITIONS  FILED 

APPLICATIONS  were  filed  with 
the  FCC  last  week  for  three  new 
standard  stations  and  a  new  com- 
mercial television  outlet  to  be  lo- 
cated in  Indianapolis. 

Greater  Huntington  Radio  Corp., 
Huntington,  W.  Va.,  is  applicant 
for  a  new  standard  outlet  on  1450 
kc,  to  operate  with  250  w  and  un- 
limited hours.  A.  B.  Hyman  is  pres- 
ident, S.  T.  Hyman,  secretary-treas- 
urer, and  J.  R.  Macum,  vice-pres- 
ident. A  third  interest  in  the  new 
company  is  held  each  by  Biggs-Long 
Realty  Corp.,  Orpheum  Operating 
Co.  and  State  Operating  Co.,  of 
which  Messrs.  A.  B.  and  S.  T. 
Hyman  and  Macum  are  affiliated  in 
similar  capacities. 

Mike  Benton,  doing  business  as 
General  Broadcasting  Co.,  Atlanta, 
has  filed  for  standard  facilities  of 
640  kc,  1,000  w  and  limited  time. 
Mr.  Benton  is  major  owner,  pres- 
ident and  director  of  General  Ele- 
vator Co.,  Atlanta. 

New  standard  local  outlet  on  1340 
kc  with  250  w  and  unlimited  time 
is  requested  for  Reno,  Nev.  by 
Sierra  Broadcasting  Co.,  owned  by 
Dr.  Dana  D.  Little,  president 
(50%),  and  Ralph  K.  Wittenberg, 
secretary-treasurer  (50%),  an  at- 
torney. Both  are  holders  of  amateur 
operator's  licenses. 

Licensee  of  WISH  Indianapolis, 
Capitol  Broadcasting  Corp.,  has 
filed  for  a  new  commercial  televi- 
sion outlet  on  Channel  3. 


down  South... 


Cotton  is  the  16-county 
WSPA-Piedmont's  largest 
money  crop.  Over  27,500,000 
baled -pounds  each  year  are 
produced  in  Spartanburg 
County  alone. 


Beatty  Participations 

TWO  sponsors  have  begun  partici- 
pation in  Morgan  Beatty's  news 
program,  broadcast  over  NBC  on  a 
local  sponsorship  basis  Monday 
through  Friday,  12:45-1:00  p.m. 
CWT.  Eight-in-One  Cold  Tablets 
started  Dec.  25,  thrice  weekly  for  9 
weeks,  thru  H.  W.  Kastor  &  Sc 
Chicago;  Gassman  Dept.  store  be- 
gan Dec.  26,  twice  weekly  for  13 
weeks  through  Newby  &  Peron  Inc., 
Chicago. 


WSPA 


PETER  FOX  BREWING  Co.,  Chi- 
cago, is  sponsoring  Clui  DeLuxe, 
half-hour  transcribed  show  featuring 
Paul  Roberts,  m.c,  on  WMAQ  Chi- 
cago. Schwimmer  &  Scott  placed  the 
26-week  contract. 


7^  SCHOOLS 
RADIO  TECHNIQUE 


(Ameriea't  Olde$t  School  Dovotmd  \ 
Exclusively   to   Radio    Broadcatling)  ' 

8  Weelcs'  Evening  Course 

JANUARY  8 

6  Weelcs'  Day  Course 

JANUARY  9 

Taught  by  Netuiork  Profmt- 
tionalt,  for  Beginner  & 
Advanced  students^  include; 

•  Announcing  •  Station  Routine 
e  Newscosting  e  Acting 
e  Continuity  Writing  •  Diction 

•  Commentating  •  Voice 
Co-ed.   Moderate  rates.  Inquirel 

Call  or  Write  for  Booklet  B. 
IfP'rcD  AN6.  i>«=^Pt^d  Qualified 
VC  I  CnHHO.  under  G.  I.  BiU  of  Biehts. 
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SPARTANBURG, 
SOUTH  CAROLINA 

Home  of'Comp  Croft 

5000  watts  Day,  1000  watts  Night 
950  kilocycles.  Rep.  by  Hollingbery 

BROADCASTING    •    Broadcast  Advertising 


R.K.O.BUILDINaRADIO  CITY,N.Y. 
CIRCLE  7-0193 


— Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  mir-^f  be  all 
light  face  or  a\l  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  Notional  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Continuity-writer- — Good  paying,  permanent 
position  for  capable  continuity-writer, 
with  1000  watt  midwest  regional  net- 
work station.  Box  929,  BROADCASTING. 


Operator-announcer.  First  class  radio-tele- 
phone license.  Must  be  capable  of  news 
and  commercial  announcing.  For  re- 
gional NBC  station  in  western  city  of 
25,000.  Good  post-war  future.  Box  932, 
BROADCASTING. 


Progressive  daytime  southern  station  needs 
chief  engineer  and  announcer.  The  chief 
must  be  technically  on  his  toes.  The 
announcer?  Just  a  good  average  man  for 
newscasts  and  commercials.  If  you  can 
double  and  handle  both  jobs,  we'll  up  the 
ante.  Send  full  information,  transcrip- 
tion first  letter.  No  drifters.  Box  950, 
BROADCASTING. 


Wanted — A  good,  dependable  and  capable 
announcer  with  at  least  two  years  ex- 
perience in  announcer-control  operation. 
News,  commercial  and  sustaining  pro- 
grams. If  you  want  a  good  job  with  a 
solid  Blue  Network  station  in  the  east, 
state  full  particulars  in  detailed  letter. 
Write  to  Box  987,  BROADCASTING. 


Wanted — Licensed  engineers  for  new  mid- 
west station  going  on  air  soon.  Please 
submit  full  particulars  in  first  letter. 
Write  Box  991,  BROADCASTING. 


Radio  station  in  middlewest  has  opening 
for  radio  engineer.  Must  have  either  first, 
second  or  third  class  license.  Write  full 
qualifications  and  we  will  pay  expenses 
for  interview.  Box  27,  BROADCASTING. 


Radio  station  in  middlewest  has  opening 
for  sales  manager.  Person  may  now  be 
active  in  radio  station  sales'  department 
but  is  looking  for  opportunity  to  expand. 
Must  be  qualified  to  completely  super- 
vise and  sell  local  and  national  spot  and 
network  advertising.  Fullest  cooperation 
assured  and  expenses  paid  for  interview. 
Please  write  full  particulars  and  give 
as  much  detail  as  possible.  Box  28, 
BROADCASTING. 


Sales  promotion  man — Urgently  needed  by 
network  owned  station  to  replace  pres- 
ent party  being  advanced  to  New  York 
headquarters.  See  promotion  job  seeks 
man  elsewhere  this  page. 

Radio  repair  man.  Experienced  with  or  in 
the  process  of  getting  operators  license, 
t     Ground  floor   opportunity  with  prospec- 
V    tive  new  station  in  easy-to-Iive-in  com- 
munity in  California.  Box  47,  BROAD- 
CASTING. 


Wanted — Announcer.  Good  character,  de- 
pendability and  desire  to  go  ahead  in 
radio  more  important  than  experience. 
We  prefer  to  train  you,  anyway,  and 
you'll  really  get  a  chance  to  learn  all 
phases  of  small  station  operation.  Fair 
starting  salary  with  more  in  view  if 
you  qualify.  Write  Manager,  WCHV, 
Charlottesville,  Va. 


To  Discharged 
Veterans  .   .  . 


If  you  have  good  ra- 
dio experience,  either  in  the 
program  or  sales  fields,  we 
want  full  particulars  both  as 
to  your  military  and  civilian 
activities. 


A  v/ell-known  network  sta- 
tion in  Eastern  city  can  use 
a  few  men  with  ambition  to 
get  ahead.  Good  earnings. 


Box  48,  Broadcasting 


Help  Wanted  (Cont'd) 


Southern  California  station  wants  an  ex- 
perienced announcer  for  all  night  record 
show.  Must  be  an  air  personality,  not 
just  a  disc-jockey.  Most  prove  successful 
night  owl  operation  in  former  jobs.  Box 
53,  BROADCASTING. 


Operator-announcer  with  first  class  license 
for  Alaska  station.  Edwin  A.  Kraft,  708 
American  Bldg.,   Seattle,  Washington. 


Wanted — First  or  second  class  operator — 
1  kw  Blue  station.  Excellent  opportunity. 
Pleasant  working  conditions.  State  salary. 
WTJS.  Jackson,  Tennessee. 


Wanted — Two  1st  class  engineers.  3  an- 
nouncers for  North  Carolina's  newest 
station  located  Henderson,  N.  C,  Hen- 
derson Radio  Corp.,  Box  104,  Henderson, 
N.  C. 


Announcer,  experienced  only  250  watt 
local  with  Mutual  outlet.  Capable  of 
reading  news,  spinning  platters  and  writ- 
ing own  continuity.  Good  position  for 
the  right  man  who  can  handle  heavy 
commercial  schedule.  KDLR,  Devils  Lake. 
N.  Dak. 


Immediate  position  available  for  combina- 
tion man  holding  first  class  license  tele- 
phone. Telegraph  collect  station  KFJI, 
Klamath  Fall,  Oregon. 


Wanted  at  KPFA,  Helena,  Montana,  250 
watt,  NBC  affiliate ;  one  announcer  who 
can  write  commercial  copy  handle  sport 
shows  and  newscasts.  Also,  one  straight 
announcer  who  can  write  copy.  State 
experiences,  references.  Restricted  per- 
mit not  necessary,  but  bring  additional 
salary. 


Experienced  control  operator  needed  at 
once.  Discharged  serviceman  given  pref- 
erence. Send  all  details  WDRC,  Hart- 
ford 4,  Conn. 


"GEARED  TO  AM-FM  EXPANSION" 
RadU>   Engin»erlHg  Caiuultomt* 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Col. 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

Write  for  catalog 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


MORE  RF  KILOWAH  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


Accurate      Concise  Dramatic 

LYI  JEL 

and 

"A  Dispatch  from  Renter's" 
WKAT  (BLUE)  4th  YEAR 


Situations  Wanted 


Combination  announcer-operator  and  chief 
engineer.  31  years  old,  married,  sober 
and  wants  to  advance.  4F  in  draft.  Com- 
plete knowledge  of  radio  station.  Pre- 
fer western  U.  S.  What  do  you  have  to 
offer?  Box  43,  BROADCASTING. 


Capable  young  man,  34  years  old  wants 
permanent  position  as  play  by  play 
sports  announcer.  Experienced.  Box  44, 
BROADCASTING.  

Recent  college  graduate  with  executive 
ability  to  handle  advertising  and  pro- 
gramming.   Box  45,  BROADCASTING. 


Program  director  with  opportunity  for 
writing  special  shows.  Discharged.  23. 
Well  trained  voice.  Good  background  and 
experience.  Now  with  NBC  5  kw,  that 
carries  all  network  shows.  Box  46. 
BROADCASTING. 


Available  on  two  weeks  notice  Jan.  1. 
Transmitter  operator,  first  class  license, 
control  room  operator,  restricted  license. 
Both  experienced  and  desire  permanent 
connection  with  progressive  station. 
Box  49,  BROADCASTING. 


Announcer — 6  years  experience,  college 
graduate,  4F.  Controls  restricted  license. 
Box  50,  BROADCASTING. 


Radio  news  editor,  experienced.  Now  em- 
ployed by  NBC  affiliate.  Can  do  news- 
casting.  Draft  exempt.  Minimum  salary 
seventy-five  dollars  weekly.  Box  52, 
BROADCASTING.  

Available.  Third  class  operator  and  an- 
nouncer. 25  years  old.  Draft  exempt. 
Satisfactory  service  record.  Experienced. 
Box  994,  BROADCASTING.  


A-1,  4F  experienced  announcer  —  News, 
commercials,  sports  color.  Presently  em- 
ploved.  but  unhappy.  Box  54,  BROAD- 
CASTING. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 
(Snbj.  to  GoT't  Res.) 


YOUR  CANADIAN  distribution 

is  assured  thru 

WALTER  P.  DOWNS  Ltd. 

633  Dominion Sq.  Bldg.,  Montreal,  Can. 
Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


SOUND  EFFECT  RECORDS 

GENNETT*SPEEDY-Q 

Reduced  Bosie  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  MICHELSON 

67  W.  44th  St.  New  York,  N.  Y. 
^  . 

BUY 
WAR  BONDS 


Situations  Wanted  (Cont'd)  - 


Discharged  veteran  desires  opening  news 
or  continuity.  Two  years  versatile  radio 
experience  in  army  public  relations. 
Shows  carried  by  WMAZ  and  WBML. 
Macon.  Ga.  Available  immediately.  Wire 
Sid  Peters,  Norwalk  Avenue,  Westport, 
Conn. 


Announcer-production  man.  Experienced  in 
handling  all  type  shows.  Interested  in 
joining  progressive  station.  Married. 
Draft  exempt.  Prefer  East  coast.  Box 
55,  BROADCASTING. 


Announcer — woman.  5  years  staff  announc- 
ing experience  on  5  kw  network  aflSli- 
ate.  News,  music,  women's.  Box  56, 
BROADCASTING. 


Experienced  announcer  and  program  direc- 
tor, 4F,  desires  permanent  position  with 
progressive  southern  California  station, 
preferably  Los  Angeles  area.  Topnotch 
new=caster,  commercial  man,  M  C,  with 
musical  experience.  Excellent  references. 
Box  42,  BROADCASTING. 


Wanted  to  Buy 


Wanted  to  buy — Modulation  and  frequency 
monitors,  turntables,  speech  input  con- 
sole. Prefer  RCA  equipment  for  250 
station.  Box   984,  BROADCASTING. 


Wanted  to  buy — Transmitter  equipment. 
Advise  what  you  have  and  lowest  cash 
price.  Box  35,  BROADCASTING. 


5  kw  transmitter  or  component  parts. 
Box  40,  BROADCASTING. 


Urgently  needed  One  frequency  monitor, 
one  modulation  monitor  for  250  watt 
station.  Call  collect  Chief  Engineer, 
WCOL,  Columbus,  Ohio,  Main  4581. 


Wanted  to  buy — 250  or  1000  watt  broad- 
casting set  up.  Studio,  transmitter,  tow- 
er, etc.,  and  all  accessories.  Give  full  de- 
tails description.  Box  57  BROADCAST- 
ING. 


For  Sale 


For  sale — 250  watt  transmitter,  FCC  filing 
data,  also  frequency  monitor.  $3,000. 
Write  Box  32,  BROADCASTING. 


Three  Presto  recorders  for  sale.  Like  new, 
perfect  condition.  Address  P.  O.  Box 
163,  Laredo.  Texas. 


Miscellaneous 


Will  furnish  equipment  for  radio  station 
for  interest.  Box  26,  BROADCASTING. 


Want  a 
Hooper  Booster? 

As  your  program  manager 
t  can  hypo  anemic  ratings. 
I  am  now  employed  as  idea 
man-writer-director  for  key 
networl<  station.  Former  pro- 
gram manager  50  kw  aflfiii- 
ate.  Want  permanent  posi- 
tion in  a  progressive  station 
where  results  are  required. 
Box  51,  Broadcasting 


SERVICE  DIRECTORY 


PROMOTION  JOB 
SEEKS  AAAN 

A  50,000  watt,  network- 
owned  station  in  a  major 
eastern  market  will  enjoy 
hearing  from  a  thoroughly 
experienced  sales  promotion 
man,  who  appreciates  full 
rein,  unlimited  opportunity 
for  advancement,  alert  man- 
agement, and  a  fat  budget 
to  spend.  Write  fully  in 
strictest  confidence. 

Box  58,  Broadcasting 
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Trammell  Praises  Rosen  Says  IfiOO-Line  Video  Feasible; 

Barthelemy  Experiments  Unhampered 


Radio's  War  Role 

Broadcasters^  Wish  in  ^43  Is 
To  Air  News  of  Victory 
NILES  TRAMMELL,  NBC  pres- 
ident reviewed  1944  and  the  in- 
dustry's record  in  broadcasting  elec- 
tion and  invasion  news,  entertain- 
ment and  educational  material,  and 
furthering  the  war  effort,  and 
Frank  E.  Mullen,  NBC  vice-presi- 
ident  and  general  manager  present- 
ed the  outlook  for  radio  in  1945 
in  two  statements  last  week. 

New  services  of  FM  and  televi- 
sion, bringing  added  facilities  and 
stimulus  to  American  broadcasters 
in  their  efforts  to  help  make  post- 
war America  "a  new  land  of  op- 
portunity" will  provide  new  life- 
time careers  for  thousands  of 
young  men  and  women,  Mr.  Mullen 
stated. 

Sees  Video  Aids 
"We  who  are  engaged  in  the  art, 
science  and  industry  of  radio"  he 
said  "look  forward  to  the  day 
when  by  means  of  television  we 
shall  see  as  well  as  hear  our 
neighbors  all  over  the  earth,  of 
every  race,  language  and  creed, 
united  in  peace  and  good  will,"  he 
said.  "Broadcasters  have  no  greater 
New  Year's  wish  than  to  broadcast 
in  1945  to  the  world  the  news  of 
Germany's  unconditional  s  u  r  - 
render." 

All  services  of  broadcasting  are 
made  possible  by  American  adver- 
tisers, Mr.  Trammell  emphasized 
in  summarizing  1944  radio  high- 
lights. Notably,  sponsors  gave  gen- 
erously in  1944  to  war-effort  an- 
nouncements and  projects  during 
their  own  commercial  program 
time,  he  said  pointing  out  that  un- 
der the  American  system  of  broad- 
casting, revenue  from  commercial 
time  allowed  radio  to  present  thou- 
sands of  sustaining  public  service 
programs. 

Mr,  Trammell  paid  special  trib- 
ute to  the  many  radio  artists  who 
travelled  throughout  the  world  to 
entertain  the  armed  forces. 


Blue  Stations  Committee 
To  Meet  on  1945  Plans 

THE  BLUE  Network  Stations 
Planning  &  Advisory  Committee 
will  meet  in  New  York  Jan.  16  and 
will  hold  a  joint  conference  with 
network  officials  the  following  day 
at  Blue  headquarters,  to  discuss 
1945  plans. 

H.  Allen  Campbell,  WXYZ  De- 
troit, Dist.  2,  chairman;  Henry  P. 
Johnston,  WSNG  Birmingham, 
Dist.  4,  ▼i'-e-chairman;  Harold 
Hougk,  KGKO  Fort  Worth,  Dist. 
6,  have  been  reelected  representa- 
tives of  their  respective  districts 
and  are  expected  to  attend  along 
with  William  A.  Riple,  WTRY 
Troy,  N.  Y.,  Dist.  1;  C.  T.  Hag- 
man,  WTCN  Minneapolis,  Dist.  3; 
Duncan  Pyle,  KVOD  Denver, 
Dist.  5,  and  W.  B.  Stuht,  KJR  Se- 
attle, Dist.  7.  Elections  were  com- 
pleted last  week  to  select  an  eighth 
member  from  the  newly  created 
Dist.  8,  formed  from  Dist.  4  and 
covering  the  Southeastern  and  Flor- 
ida group  [Broadcasting,  Dec.  11]. 


EDITOR  Broadcasting: 

The  controversy  between  NBC 
and  CBS  over  the  possibilities  of 
French  television  is  of  particular 
interest  to  me  in  view  of  my 
lengthy  experience  in  Paris  in  the 
French  radio  field.  It  would  be  im- 
possible to  say  that  either  the  NBC 
or  the  CBS  opinions  are  right — or 
virrong.  Considering  their  diversi- 
fied sources  of  information,  they 
cannot  help  but  arrive  at  complete- 
ly opposite  conclusions. 

In  the  case  of  the  NBC  repre- 
sentative in  Paris,  John  MacVane, 
his  consultant  was  Jean  Guigne- 
bert,  director  general  of  French  ra- 
dio. Mr.  Guignebert,  who  is  deal- 
ing in  commercial  realities,  bases 
his  statement  that  French  televi- 
sion is  moving  at  a  "dog-trot"  pace, 
on  the  official  French  standard  of 
450-line  television  transmission. 
While  we  may  be  sure  that  Mr. 
Guignebert  makes  his  statement  in 
good  faith,  it  must  be  considered 
that  he  has  been  preoccupied,  for 
the  past  few  years,  with  the  French 
underground  movement  and  has  un- 
doubtedly given  the  major  part  of 
his  attention  to  political,  rather 
than  scientific,  matters.  Conse- 
quently, and  please  do  not  think 
that  I  am  underestimating  Mr. 
Guignebert's  abilities  as  the  new 
director  of  French  radio,  the  belief 
expressed  by  that  worthy  gentle- 
man can,  so  to  speali,  be  taken  with 
a  grain  of  salt. 

Murrow's  Report 

On  the  other  hand,  the  report  of 
Edward  R.  Murrow,  CBS  represen- 
tative, was  formulated  as  a  result 
of  consultation  with  Rene  Barthe- 
lemy, chief  engineer  of  Compagnie 
Francaise  de  Television  in  Paris. 
Mr.  Barthelemy,  who  had  un- 
limited opportunity  for  research 
and  experimentation  during  the 
years  of  German  occupation,  due  to 
his  exemption  from  military  duty 
because  of  advanced  age,  is  per- 


haps better  able  to  judge  the 
strides  made  in  French  video  de- 
velopment on  the  basis  of  his  great 
scientific  knowledge. 

In  addition,  Mr.  Barthelemy  was 
unhampered  by  German  interfer- 
ence vdth  his  experiments  for  two 
reasons.  First,  the  experiments 
were  conducted  in  a  private  labora- 
tory and  had  no  connection  with 
the  official  French  broadcasting  set- 
up. Second,  the  Germans  were  only 
too  willing  to  await  the  results  of 
private  television  research  in  the 
belief  that  once  new  methods  were 
conclusively  established,  they  would 
simply  assume  possession  of  all  ex- 
isting facilities  and  exploit  them 
for  the  benefit  of  the  "new  order". 

My  personal  opinion  leans  to- 
ward Mr.  Barthelemy 's  statement 
that  "1,000-line  television  ...  is 
perfectly  feasible"  and  that  "there 
is  no  longer  any  insurmountable 
technical  obstacle  to  putting  it  into 
general  use".  When  I  spoke  with 
Mr.  Barthelemy  in  1939,  he  was 
convinced  that  1050-line  image  pro- 
jection was  possible.  He  was  work- 
ing on  the  idea  at  that  time  and  I 
am  sure  that  in  the  intervening  five 
years  he  has  accomplished  his  ob- 
jective, although  I  am  inclined  to 
think  it  will  be  some  time  before  it 
can  be  put  to  real  practical  use. 

Herbert  Rosen 
Radio  Press  Service 
New  York 


Goodrich  Considers 

B.  F.  GOODRICH  Co.,  Akron, 
through  BBDO  New  York  is  un- 
derstood to  be  planning  sponsor- 
ship of  a  weekly  half-hour  program 
on  the  Blue  featuring  Groucho 
Marx,  screen  comic.  Agency  officials 
were  in  Akron  last  week  conferring 
with  Goodrich  regarding  possible 
show,  with  a  decision  to  be  reached 
this  week.  The  rubber  company 
currently  sponsors  a  five-minute  se- 
ries by  Joseph  C.  Harsch  Monday 
through  Friday  on  CBS. 


WOOD  IS  APPOIISTED 
HACKETT  EXECUTIVE 

EDWARD  W.  WOOD  Jr.,  former 
general  sales  manager  of  Mutual, 
has  been  appointed  a  member  of 
M.  H.  Hackett  Co.,  New  York 
agency,  headed  by 
Montague  H. 
Hackett,  partner 
and  radio  direc- 
tor. Mr.  Wood  will 
work  on  new  busi- 
ness and  will  be 
active  in  the 
management  of 
the  agency. 

Mr.  Wood  was 

Mr,  W  ood  ^  ^  ^ 

WGN  Chicago, 
one  of  the  founders  of  Mutual,  and 
with  the  network  itself  from  1932 
until  Sept.  30,  1944.  when  he  re- 
signed as  general  sales  manager 
and  member  of  the  operating  board 
of  directors.  In  the  interim  he  has 
been  vacationing  in  the  South 
and  attending  to  various  business 
interests  in  New  York. 

After  several  years  on  the  ad- 
vertising staff  of  the  Chicago  Trib- 
une, and  a  short  period  with  True 
Story  magazine,  Mr.  Hackett  in 
1932  became  a  salesman  at  WGN, 
the  Tribune  station,  soon  head- 
ed its  New  York  office  and  in 
1935  became  WGN-Mutual  sales 
manager.  With  reorganization  of 
Mutual  in  January  1940  Mr.  Wood 
was  named  to  the  newly  created 
post  of  sales  manager  of  the  net- 
woi'k,  a  post  taken  over  by  Z,  C. 
Barnes  following  Mr.  Wood's  resig- 
nation last  fall. 


Sillerman  Reports  18% 
Gain  in  Keystone  Billings 

KEYSTONE  Broadcasting  System 
billings  are  up  18%  over  1944,  M, 
M.  Sillerman,  president,  reported  in 
a  year  end  review  released  by  the 
transcription  network  lauding  ra- 
dio's work  in  the  war  effort.  The 
year  end  review  reported  that  KBS 
affiliates  through  1944  contributed 
131,169  station  hours  of  KBS  origi- 
nated programs  to  the  war  effort. 
Broken  down,  this  amounts  to  12 
hours  per  week  broadcast  by  each 
affiliate.  In  the  case  of  war  bond 
drives  special  plugs  have  been  writ- 
ten by  the  KBS  continuity  staff  and 
woven  into  the  sustaining  pro- 
grams. 

Paraphrasing  the  work  of  the 
NAB  small  station  panel,  Mr.  Sil- 
lerman in  the  year  end  review 
states  that  "KBS  has  advised  its 
affiliates  in  official  memoranda  that 
the  conditions  prevailing  are  ab- 
normal, and  that  in  order  to  fortify 
themselves  from  inroads  of 
competition  from  new  locals  in 
their  small  markets,  the  stations 
should  be  as  aggressive  as  if  they 
were  in  a  strong  competitive  situa- 
tion. This  is  particularly  under- 
scored with  reference  to  national 
advertising." 


Drawn  for  Broadcasting  by  Sid  Hix 
'Give  It  a  Ldttle  More  Hop  on  the  Reflectors,  Bert!" 


Sloan  to  Wesley 

DR.  EARL  S.  SLOAN  Inc.,  divi- 
sion of  William  R.  Warner  Inc., 
New  York,  has  appointed  Wesley 
Assn.,  New  York,  to  handle  ad- 
vertising for  Sloan's  liniment  ef- 
fective Jan.  6.  Company  discon- 
tinues Jan.  5  Gangbusters  on  91 
Blue  stations,  Friday  9-9:30  p.m. 
and  is  expected  to  start  another 
network  series. 
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FIRST  WITH 
M RELAY! 


(S.T.L  ) 


F.  M.  relay  operation... offered  by  others  as  a  postwar 
possibility... is  already  an  REL  accomplishment  of  proven  reliability. 

#  For  five  years,  the  first  studio-to-transmitter  F.  M.  relay  ever  to  be  installed  has  been  in  continuous  prac- 
tical operation  by  the  Yankee  Network  without  wire  connections  between  studio  and  transmitter.  Programs 
originating  in  Station  WEOD,  located  atop  the  Buckminster  Hotel,  Boston,  are  relayed  to  Station  WGTR  50 
kw,  also  on  REL  installation  in  Paxton  43  miles  distant,  over  two  hill-ranges  and  beyond  line  of  sight. 

Yes,  REL  has  in  back  of  its  organization  five  years  of  practical  operation — in  F.  M.  relaying,  a 
field  generally  regarded  as  one  for  future  development.  REL  has  again  established  a  scientific 
precedent  .  .  .  and  continues  to  energetically  and  successfully  lead  the  field  in  radio  pioneering! 

REL  equipment  in  this  insiallation  consists  of  250  w.,  S-T  link  fransmiUer  operating  on  156.75  mc. 
Sales  Representatives 


MID  WEST 
REL  Equipment  Sales,  Inc. 
612  N.  Michigan  Blvd. 
Chicago,  III. 


MICHIGAN 
M.  N.  Duffy  &  Co.,  Inc. 
2040  Grand  River  Ave.,  W. 
Detroit,  Mich. 

PIQNEER  MANUFACTURERS  OF  FM  TRANSMITTERS  EMPLOYING  ARMSTTRONG  PHASE-SHIFT  MODULATION 


PACIFIC  COAST 
N.  B.  Neeley 
5334  Hollywood  Blvd. 
Hollywood,  Cal. 


RADIO  ENGINEERING  LABS.,  INC. 

-^S^  C^,  N  Y. 


that's  the  corn  country  incoiffie^^ 


reached  in  WMT's  regular  daytime  l^^Zeoing  area 


Folks  out  here  have  money  to  spend  for  your  prod- 
uct. And  they're  above-average  radio  listeners  too. 
In  Black  Hav/k  County  (Waterloo)  97.6%  of  the 
families  own  radios.  In  Linn  County  (Cedar  Rapids) 
96.2%  of  the  families  own  radios.  Iowa's  average 
is  only  93.9%  ...  the  U.  S.  average  is  only  88.9%. 

Folks  in  this  neck  of  the  woods  just  can't  help  hear- 
ing WMT  at  600  kc.  .  .  .  it's  the  best  frequency 
in  Iowa.  WMT's  primary  area  of  320  miles  in 
diameter  is  the  largest  in  the  state  of  Iowa. 
Consider  that  billion  and  a  half  bucks  when  you 
start  figuring  a  profitable  schedule  .  .  .  and  use 
WMT  as  the  "Buy"  in  Iowa. 


"Represented  Lij  tke  Kak  Ac[en<JTj 


BROA 


PRICE  15  CENTS 


NewsmogozmcMl^dio 


this  man  McC ANN... 


THE  LATE  FAMED  0.  0.  Mclntyre  once  wrote,  "To 
my  notion  the  best  radio  speaker  is  Alfred  W. 
McCann,  Jr."  There  10371)6  people  who'll  debate 
that,  but  few  can  argue  the  long-lasting  popu- 
larity and  pulling  power  of  this  remarkable 
WOR  personality. 

The  facts?  Listen — Every  weekday  morning 
at  9:30  more  than  300,000  WOR  hsteners  hear 
Alfred  W.  McCann  devotedly  as  he  makes  vita- 
mins and  minerals,  and  the  science  of  nutrition, 
sound  as  interesting  as  a  news-flash  and  as  simple 
as  saying,  "Hello." 

When  300,000  people  are  exposed  to  such 
air  magic,  something  must  happen.  And  it  does! 
For  instance,  16  brief  announcements  pulled 
200,000  requests.  The  sale  of  one  sponsor's  prod- 
uct was  spurred  from  250,000  cans  a  year  to 
more  than  1 0,000,000  in  less  than  4  years. 


Surprising?  Not  particularly.  It's  mostly  the 
power  of  a  simple,  sincere,  intensely  ethical  show 
plan  merged  with  the  skillful  scrutiny  and  smart 
scheduling  of  WOR's  gifted  programmers. 

If  you  would  like  to  take  advantage  of  the 
advice  of  people  who  make  a  habit  of  consistently 
doing  things  like  this,  you  simply  phone 
PE  6-8600,  or  write  .  .  . 


WOR 


■that  power -full  station 

at  1440  Broadway,  in  New  York 


MEMBER  OF  THE  MUTUAL  BROADCASTING  SYSTEM 


IN      ALL  —  OR      ANY      PART  —  OF      ITS      FOUR  -  STATE 
E  A  —  C  f  T  y  -  T  OWN  -  C  O  U  NT  R  Y  —  W  L  S     G  E  T  S      R  E  S  U  L  T  S  ! 


The  unbiased  news  editing  of  Julian 
Bentley  (in  his  eleventh  year  at 
WLS  News  microphones)  and  his 
aides,  Gil  Hix  and  Lew  La  Marr; 
the  fine  broadcasts  from  Europe  by 
Associate  News  Editor  Ervin  Lewis; 
the  WLS  policy  of  covering  all  im- 
portant events  on  the  spot;  these 
have  built  the  confidence  that  gets 
quick  mail,  that  generates  sales; 
that  gets  EXPLOSIVE  RESULTSI 


represented  by 
John  Blair  &  Company 


STARTING  AN  ADVERTISING  CAMPAIGN  WITH  WLS  IS  LIKE  TOUCHING  A  MATCH 
TO  A  DYNAMITE  FUSE;  RESULTS  FOLLOW,  SURELY  AND  EXPLOSIVELY. 

FIRST   DAY. ..$431. 80   IN  DIMES 

Repeating  a  listener-service  instituted  early  in  World  War  II, 
Julian  Bentley  and  WLS  News  Staff  edited  a  new,  up-to-this~ 
instant  war  map  especially  for  WLS  frieiids  in  Michigan,  Wis- 
consin, Indiana,  and  Illinois.  We  offered  this  map  (on  newscasts 
only)  for  ten  cents,  November  29,  1944.  In  our  mail  bags  Novem- 
ber 30  were  4,318  dimes!  Explosive  results  from  the  first  an- 
nouncement! 

SECOND  DAY. ..$791. 90  IN  DIMES 

Like  a  snowball  rolling  down  Pike's  Peak,  WLS  News  staff's 
War  Map  offer  gained  momentum.  Second  day's  mail,  December 
1,  contained  7,919  dimes.  Two-day  total,  12,237  requests,  each 
backed  by  ten  cents! 

FIRST  WEEK. ..$3, 998. 90  IN  DIMES 

Wednesday,  December  6  (one  week  of  announcements  on 
news  broadcasts  only)  showed  a  total  of  39,989  dimes.  Practically 
FOUR  THOUSAND  DOLLARS  in  ten  cent  pieces,  sent  to  WLS 
for  its  new  war  map  in  one  week.  (By  December  18,  with  no  more 
announcements,  the  total  had  reached  45,744.)  Listeners  in  four 
states  (including  huge  Chicago)  have  confidence  in  WLS  news- 
men; confidence  built  over  twenty-one  honest  years  of  sincere 
service;  confidence  extending  to  the  products  we  advertise.  See 
any  John  Blair  man  and  arrange  to  try  this  four-state  response  for 
YOUR  product.  Learn  why  so  many  of  our  customers,  past  and 
present,  say  WLS  GETS  RESULTS! 


WLS  GETS  RES 


890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


AAANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS 


Little  Elmer  says:  There's  no  need  experiment- 
ing in  the  Chicago  area  when  WGN's  leadership 
in  local  and  spot  business  is  so  well  established/' 


MUTUAL    BROADCASTING  SYSTEM 


EASTERN    SALES    OFFICE:    220  EAST   42nd   STREET,   NEW   YORK    17,  N.  Y. 
•    Broadcast  Advertising  January 


tomorrows  leaders.. 


WITH  the  right  start  in  Hfe,  any 
healthy  and  normal  boy  or  girl  is 
sure  to  become  a  good  American  citizen. 

To  give  Boston's  boys  and  girls  the 
chance  to  develop  under  practical, 
spirited  leadership,  the  Hearst  news- 
papers in  Boston  recently  organized  the 
Massachusetts  Youth  Committee.  The 
MYC,  knowing  the  accomplishments  of 
WEEI's  Youth  on  Parade  ( which  has  suc- 
cessfully grown  to  be  a  CBS  coast-to- 
coast  favorite) ,  asked  WEEI  to  help. 

A  brand-new  radio  "station",  MYC- 
WEEI,  Jr.,  was  born.  It  is  the  first  of  a 
complete  "chain"  of  14  intra-school  sta- 
tions to  be  built  and  operated  by  Boston 
boys  and  girls.  Each  is  fundamentally  an 
ingenious  amplifying  system  which 
WEEI's  chief  engineer,  Walter  Stiles,  Jr., 
designed  for  easy  construction  by  stu- 
dents from  spare  receiver  parts. 

Dolphe  Martin,  director  of  WEEI's 

Represented  by  Radio  Sales, 
the  SPOT  Broadcasting  Division  of  CBS 


Youth  on  Parade,  has  written  a  manual 
showing  students  how  to  organize  and 
operate  a  miniature  "station"  which  in- 
corporates all  the  basic  elements  that 
make  up  big  league  broadcasting. 

This  practical  plan  for  uniting  the 
interests  of  myriad  young  people  has 
caught  on  fast.  The  first  MYC-WEEI,  Jr., 
went  "on  the  air'recently  with  hundreds 
of  proud  parents  among  the  studio  audi- 
ence at  East  Boston  High  School. 

Soon  14  MYC-WEEI,  Jrs.,  will  be  oper- 
ating in  Boston— building  radio's  men  and 
women  of  tomorrow. . .but,  above  all, 
building  better  citizens  and  community 
leaders  for  tomorrow. 
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Mr.  Gordon  Gray, 
^     Radio  Station  KOIL, 
4^  Omaha  2,  Nebraska. 


Dear  Mr.  Gray: 

We  are  pleased  to  pass  on  to  you  the  results  of  an 
interesting  promotion  sponsored  by  us  and  using 
KOIL  exclusively. 

Coincidental  with  the  overseas  mailing  dates,  we 
offered  listeners  to  our  early  morning  programs  at 
6:1 5  and  8:15  A.M.  a  service  man's  sewing  kit  with- 
out any  obligation  on  their  part.  Results  were  be- 
yond expectations.  In  a  short  period  of  about  fif- 
teen days  we  gave  out  nearly  seventeen  hundred  of 


•    r-scEivr..    these  sewing  kits  to  parents  and  friends  of  men  ... 
'  "        the  service.  These  were  enclosed  in  packages  sent 


overseas. 


It  brings  into  sharper  focus  the  picture  of  radio  in 
retailing,  and  what  a  wonderful  job  radio  is  do- 
ing for  us.  For  building  good-will  and  attracting 
new  customers,  we  firmly  believe,  radio  offers  un- 
limited possibilities. 


Sincerely  yours, 

Sam  Greenberg 
Advertising  Manager 


"RESULTS  WERE  BEYOND  EXPECTATIONS" ...  a  common  experience  with  KOlL 
advertisers  ...  but  words  which  are  5fi7/  music  to  our  ears.  Just  one  of  the 
reasons  why  in  Omaha,  IT  PAYS  TO  ADVERTISE  ON  KOIL. 


Represented  by  Edward  Petry  Co.,  Inc. 


GORDON  GRAY, 
General  Manager 
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Boti^  ooii  SitM.  and  6r.Bi. 

W/VAT  delivers 

more  listeners  per  dollar 

in  America's  4™  Largest  Market 

than  any  other  station - 

including  all  50,000  watters!* 


Do  you  realize  this  niarkel  contains  over  'VA  million  people:  more  than  these  14 
cities  combined:  ~  Kansas  City,  Indianapolis,  Rochester,  Denver,  Atlanta,  Dallas, 
Toledo,  Omaha.  Syracuse,  Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  W^avne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY 
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SUMMARY  of  suggestions  and  requests 
from  station  program  and  sales  execu- 
tives interviewed: 

1.  Give  us  a  service  especially  designed 
for  radio  broadcasting  —  plenty  of 
short  instrumental  selections  — 
separate  vocals. 

2.  Give  us  material  that  will  be  exclu- 
sive to  our  station  in  our  locality. 

3.  Give  us  music  not  available  on 
phonograph  records  ! 

4.  Give  us  enough  selections  by  every 
performer  to  make  the  program  worth 
while  without  repeats. 

5.  Give  us  network  quality  arrangements, 
musicians  and  vocalists. 


Custom-Buil 


THE  NEW  j/tesaurus 


s 


tripped  to  basic  features,  Tfie  Music  of  Manhattan  is  at 
once  a  versatile  music  organization  and  a  vibrant  program 
exclusive  to  Thesaurus  subscribers.  It  blankets  the  cosmopoli- 
tan range  of  Manhattan  itself — from  Broadway  rhythms  to 
penthouse  moods — from  concert  hall  to  Harlem  hot-spot. 
Everything  from  New  York  musically  becomes  something  for 
each  listener. 

•         •  • 

The  Music  of  Manhattan  is  the  first  of  the  new  Thesaurus' 
long  planned  innovations — Custom-built  program  organiza- 
tions. Others  are  being  prepared,  each  as  distinctive,  each 
as  severely  measured  against  the  Thesaurus  check-list — 
compiled  by  over  1,000  station  executives  who  know  what 
they  want,  and  who  get  it  in  Thesaurus! 


•  •  for  the  demands  of  all  radio  listeners 

•  •  for  the  special  needs  of  subscribing  stations 


.  •  to  the  exact  specifications  of  more  than 
1,000  broadcasting  executives! 


STAR  MUSICIANS  —  28  men  recruited  from  top  network  commercial  programs— musical 

supervision  and  direction,  Norman  Cloutier. 

ACE  ARRANGERS  — 10  of  New  York's  foremost  instrumental  craftsmen  —  arrange- 
ments created  exclusively  for  Thesaurus,  not  available  from  any 
other  source. 

TREMENDOUS    RE  PERTO  IR  E  — An  unequalled  range  of  late  hits  — standard  favorites 

—  original  themes  —  symphonic  orchestrations  —  authentic  jazz 
rhythm  sections  —  solo  and  choral  units  —  fresh  novelty  numbers. 

COMPLETE    PROGRAMMING  — Continuous  listings  for  non-repetitive  schedule— full 

3  quarter-hour  weekly  material  with  initial  release. 


INTRODUCED  BY 


Nationol  Broadcasting  Co. 


A  Service  of  Radio 
Corporation  of  America] 


RCA  BIdg.,  Radio  City,  New  York,  N.Y  Merchandise  Mart,  Chicago,  III. 

Trans-Lux  BIdg.,  Washington,  D.C....  Sunset  and  Vine,  Hollywood,  Calif. 


At  Deadline 


TOP  SPOT 

FOR  A 
NATIONAL 
ADVERTISER 


Yours  ...  if  you  hurry  ...  15 
minutes  on  the  3rd  highest 
"Hoopered"  show  between  noon 
and  six  o'clock  in  Washington, 
D.C. 

It's  on  the  Tony  Wakeman 
"Sports  Parade"  .  .  .  Monday 
through  Saturday,  $145  for  the 
whole  business! 

We're  holding  it  for  a  national 
advertiser  .  .  .  first  come  first 
served.  It's  a  dandy — on  one  of 
the  fastest-growing  stations  in 
this  six-station  town. 


WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 


Represented  nationally  by 
WEED  &  COMPANY 
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BOB  HOPE,  comedian,  has  signed  a  10-year  approximately  $10,000,000 
radio  contract  with  Pepsodent  division  of  Lever  Bros.  Co.,  it  was  an- 
nounced Friday  by  Charles  Luckman,  president  of  the  division.  The  con- 
tract was  said  to  have  about  as  many  million  dollars  as  years.  Hope  has 
broadcast  for  Pepsodent  since  1938.  It  is  described  as  the  largest  radio 
talent  contract  of  all  time. 

COUNTY  PERFUMERY  Co.,  Bloonifield,  N.  J.,  in  promoting  Bryl- 
creem  hair  tonic,  will  spend  most  of  its  1945  budget  for  radio,  using 
quarter-hour  programs  and  transcribed  spots  on  about  18  stations.  Cam- 
paign will  begin  early  this  summer.  Agency  is  Atherton  &  Currier,  N.  Y. 

NATIONAL  Biscuit  Co.,  New  York,  has  begun  a  series  of  news  programs 
for  Premium  Crackers  and  may  expand  to  over  100  stations.  Agency  is 
McCann-Erickson,  New  York. 

BY  LATE  Friday,  James  C.  Petrillo,  AFM  president,  had  not  replied 
to  a  telegram  sent  him  Thursday  by  the  Sixth  Regional  War  Labor 
Board  advising  that  he  inform  the  Board  within  48  hours  what  steps 
he  has  taken  to  comply  with  its  order  of  Dec.  20  to  call  off  the  strike  of 
musicians  at  the  Minneapolis  studios  of  KSTP. 

E.  J.  BRACH  &  SONS,  Chicago,  on  Jan.  4  extended  Swing's  the  Thing 
on  WGN  Chicago  to  11  MBS  stations  for  13  weeks.  Agency  is  Schwimmer 
&  Scott. 


SELLERS 


ALTHOUGH  Frank  Haas, 
timebuyer  of  Erwin,  Wasey 
&  Co.,  had  an  erudite  school- 
ing in  Switzerland,  Brook- 
line,  Mass.,  and  Columbia  U.,  he 
immediately  followed  this  academic 
background  with  a  post-graduate 
course  in  that  venerable  institution 
of  highest  learning,  the  University 
of  Glancing  Blows. 

Most  of  these 
were  absorbed  at 
WCNW  New  York, 
where  Frank 
worked  during  the 
summer  and  after 
graduation  from  the 
Business  Adminis- 
tration School  at  Co- 
lumbia U.  At  the 
station  he  did  every- 
thing from  sharpen- 
ing pencils  to  sweep- 
ing up  the  shavings 
in  the  transcription 
room.  He  even  did 
some  acting  and 
filled  in  as  a  sound 
effects  man. 

When  WCNW  went  off  the  air 
Frank  joined  Ruthrauff  &  Ryan  do- 
ing account  detail  work  on  the 
American  Tobacco  Pall-Mall  radio 
campaigns  that  were  running  at  the 
time.  After  a  year  and  a  half  or 
so,  Clarke  Brown,  radio  director 
of  Lake,  Spiro  &  Shurman  in  Mem- 
phis, offered  him  the  job  as  time- 
buyer,  handling  primarily  the 
placement  of  the  Plough  Proprie- 


SALES 


tary  business.  Plough  Inc.,  handled 
by  that  agency,  is  one  of  the  larg- 
est users  of  spot  radio. 

But  the  three  B's — Basin  Street, 
Boogie  Woogie  and  the  Broiling 
heat  combined  with  a  nostalgia  for 
New  York,  prompted  Frank  to  re- 
turn when  the  opportunity  to  be- 
come timebuyer  ait  Erwin,  Wasey 
presented  itself. 

In  the  past  year 
Frank  has  bought 
time  for  Erwin, 
Wasey's  long  list  of 
accounts:  Musterole, 
Pertussin,  Forhan's 
Tooth  Paste,  Kreml 
hair  tonic  and  sham- 
poo, Barbasol,  Prim- 
rose House  products, 
Dutch  Master  Ci- 
gars Dr.  Edward's 
Olive  Tablets,  K.  R. 
0.,  Johnson's  Wax, 
Carnation  Milk  and 
Lydia  E.  Pinkham. 

Frank  is  interest- 
ed in  radio  produc- 
tion. He  usually 
manages  to  be  at  the  studio  when 
Erwin,  Wasey  is  producing  a  show 
or  transcription.  He  is  watching 
and  studying  from  the  agency  view- 
point, the  changes  that  will  be 
brought  about  in  radio  by  televi- 
sion as  well  as  FM.  He  usually 
manages  to  get  in  a  coupl?  of  week- 
ends of  skiing,  and  confesses  that 
he  "plays  a  lousy  game  of  ten- 
nis." 


WILMINGTON 
DELAWARE 


5000  day&  night 


NBC 


BASIC 
STATION 


Represented  by 

RAYMER 


BROADCASTING    •    Broadcast  AdvertisinX 


THE  Evidence  is  in/ 


PREFER  Kfiif 


During  the  past  year  in  the  pages  of  this 
magazine,  we  have  presented  ample 
evidence  to  establish  the  reason  why 
"Portland,  Oregon  people  prefer  KGW" 
We  have  had  testimony  to  that 
effect  by  a  long  list  of  prominent 
witnesses  from  many  walks  of  Portland's 
busy  civic  life.  In  this  case  the 
public  is  both  judge  and  jury  and 

the  verdict  overwhelmingly 
establishes  KGW  as  preeminent  in 
the  area  it  serves. 


PORTLAND,  OREGON 


REPRESENTEP  NATIONAttY 
BY    EDWARD    PETRY   &   CO.  INC 
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''IVs  Mr.  F&P.  The  Boss  practically  hugged 
him.  Oh^osh  


^  We've  no  secret  methods  of  selling.  We  just  try  to  discover 
what  you  want  to  accomplish  with  your  advertising,  then 
try  to  bring  you  the  sort  of  data,  information  and  sugges- 
tions that  have  seemed  helpful  to  other  people  in  the  same 
boat.  No  cigars.  But  it's  interesting  to  see  how  many  time- 
buyers  go  ahead  and  give  us  their  orders,  anyway! 


FREE  &  PETER!^.  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES! 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES  | 

woe  DAVENPORT 

KMA   SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

'jRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KpIN  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX, 
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Lea  Probe  Demands  Sweeping  Law  Change 


Joint  Legislative  Study,  Scanning  of 
Sales  and  Press  Ownership  Urged 

By  BILL  BAILEY 

ALTHOUGH  GIVING  the  FCC  what  amounted  to  a  clean  bill  of 
health,  the  House  Select  Committee  to  Investigate  the  Commission 
last  Wednesday  closed  its  hectic  life  of  two  years  with  recom- 
mendations for  sweeping  revision  of  the  antiquated  Communications 
Act.  Preponderant  opinion  was  that  the  FCC  had  won  its  case,  al- 
though it  suffered  a  few  bruises. 

Splitting  along  party  lines,  minority  reports  castigating  the  Com- 
mission were  filed  by  Reps.  Louis  E.  Miller  (R-Mo.)  and  Richard  B. 
Wigglesworth  (R-Mass.),  but  the  two  Republicans  joined  their 
Democratic   colleagues   in  urging   

conduct  hearings  at  this  session  on 
general  revisions  of  the  communi- 
cations law,  including  the  contro- 
verted subject  of  newspaper  own- 
ership. 

"That  (newspaper  ownership) 
is  one  of  the  main  things  this  Con- 
gress should  decide,"  he  declared. 
"It  is  a  matter  of  policy  which 
Congress,  and  not  an  executive 
agency,  should  define  by  law." 

Lea's  Plans 

Chairman  Lea  also  said  he  would 
not  ask  the  House  to  extend  the 
life  of  the  Select  Committee  and 
that  he  proposed  to  work  through 
standing  committee  channels.  A 
subcommittee  on  communications 
of  the  Standing  Committee  in  the 
78th  session  was  headed  by  Rep. 
Alfred  L.  Bulwinkle  (D-N.C). 
Whether  Chairman  Lea  will  draft 
an  integrated  bill  designed  to  sup- 


Wigglesworth  minority  re- 
port on  page  56;  Miller 
minority  report  on  page  58; 
reactions  on  page  63. 


that  Congress  define  the  Commis- 
sion's powers  and  rights  of  broad- 
casters. Highlighting  the  majority 
recommendations  were: 

Four  Main  Points 

1.  Creation  of  a  joint  com- 
mittee composed  of  representa- 
I  tives  of  the  FCC  and  of  all 
branches  of  radio  to  confer  to- 
gether with  a  view  to  con- 
curring so  far  as  practicable 
in  legislative  changes  that  will 
"contribute   to    the  improve- 

Iment  of  the  present  law  and  its 
better  administration." 
I  2.  Congress  should  reap- 
praise the  "public  interest,  con- 
venience and  necessity"  clause 
of  the  Communications  Act  and 
determine  whether  Sees.  311 
and  313  [antimonopoly  and 
antitrust]  should  be  strength- 
ened or  modified  in  light  of  the 
May  10,  1943  Supreme  Court 
I  decision  upholding  the  chain 
broadcasting  regulations. 

3.  The  appropriate  Congres- 
sional committee  "might  well 
consider"  station  sale  prices 
and  financial  methods  with  a 
view  to  requiring  a  uniform 
system  of  accounts  and,  if  nec- 
essary, divorcement  of  station 
accounts  from  other  businesses 
of  licensees. 

4.  Congresis  should  review 
^  the  newspaper  ownership  ques- 
tion with  a  view  to  providing 
necessary  or  clarifying  legisla- 
tion. Mere  ownership  of  a  news- 
paper should  not  exclude  own- 
ership and  operation  of  a 
station. 

'I     Clearcut  indications  that  Chair- 
man  Clarence  F.   Lea  (D-Cal.), 
f  who  heads  both  the  Select  Com- 
[  mittee  and  the  Interstate  &  For- 
eign   Commerce   Committee,  pro- 
poses to  seek  new  legislation  this 
session  was  given  promptly  after 
!  release  of  the  report.  He  said  it 
I  was  his  plan  to  have  his  Committee 


plant  the  Communications  Act  of 
1934,  or  simply  introduce  a  series 
of  amendments  as  a  vehicle  for  the 
proposed  hearings,  apparently  had 
not  been  decided  last  week. 
FCC  Found  Derelict 
The  Committee  found  that  the 
FCC  was  derelict  in  many  instances 
and  that  former  Chairman  James 
Lawrence  Fly  placed  "broad  inter- 
pretations" on  various  sections  of 
the  Communications  Act,  but  it 
blamed  lack  of  proper  definitive 
legislation,  rather  than  the  Com- 
mission. The  report  was  replete 
with  conclusions  of  debatable  inter- 
pretations and  of  bickerings,  even 
among  Commissioners,  and  in  near- 
ly every  citation  the  Committee 
recommended  overhauling  the  pres- 
ent Act. 

Differences  of  opinion  among 
Commissioners,  though  not  a  mat- 
ter for  condemnation,  were  brought 
about  because  various  Commission- 
ers interpreted  the  Communica- 
tions Act  "according  to  their  differ- 
ent philosophies  of  Government," 
said  the  report.  Led  by  Chairman 
Fly,  the  predominating  group  rep- 
resented the  "more  liberal  inter- 
pretation of  the  Act  as  to  the  broad 
powers  conferred  on  the  Commis- 
sion." 


"Under  this  interpretation,"  said 
the  report,  "powers  that  might  be 
of  debatable  validity  were  claimed 
for  the  Commission.  The  other  view- 
point believed  in  the  strict  con- 
struction of  their  powers  with  a 
view  to  restricting  the  Commis- 
sion's activities  and  the  exercise  of 
caution  in  the  exercise  of  debatable 
powers." 

In  spite  of  his  leadership  of  the 
"broad  interpretation"  clique,  Mr. 
Fly  was  commended  as  a  "very 
able,  resourceful  man,  strong  in 
his  convictions,  aggressive  and  per- 
sistent". His  zeal  for  work  met  with 
increasing  opposition  and  "some- 
times he  was  arbitrary  in  the  con- 
duct of  hearings,  to  the  irritation 
of  persons  appearing  before  the 
Commission  and  to  some  members 
of  the  Commission  itself.  His  gen- 
eral assertion  of  the  full  powers 
of  the  Commission  that  might  be 
claimed  under  the  Act  was  from 
time  to  time  a  matter  of  bitter 
criticism  directed  at  his  activities." 


Defines  Basic  Needs 
Broadcasters   contacted  by 


the 


Committee  and  its  staff  expressed 
the  collective  desire  to  have  broad- 
casting's relations  and  duties  to 
the  Government  clearly  defined  in 
order  that  stations  might  operate 
with  more  certainty,  the  Commit- 
tee disclosed. 

Most  of  the  bitterness  involving 
the  Commission,  the  Committee  con- 
cluded, was  based  on  personal  likes 
{Continued  on  page  60) 


Main  Recommendations  bv  House  Select  Committee 


RECOMMENDATIONS  by  the 
majority  of  the  House  Select  Com- 
mittee to  Investigate  the  FCC, 
extracted  from  the  53-page  report, 
follow  in  the  order  of  their  appear- 
ance in  the  document,  released  last 
Wednesday: 

1.  Every  practical  effort  should 
be  made  by  the  FCC  to  limit  use  of 
temporary  licenses. 

2.  Congress  should  review  news- 
paper ownership  question  with  a 
view  to  providing  necessary  or 
clarifying  legislation. 

3.  Congi-ess  should  reappraise 
the  "public  interest,  convenience 
and  necessity"  clause  of  the  Com- 
munications Act  in  light  of  the 
May  10,  1943,  Supreme  Court  deci- 


sion upholding  the  chain  broadcast- 
ing regulations  and  "might  well 
determine  whether  or  not  the  'deter- 
mination of  the  composition  of 
that  traffic'  language  of  the  Su- 
preme Court  opinion  calls  for  any 
strengthening  or  modification"  of 
Sees.  311  and  313  of  the  Act. 

4.  The  appropriate  Congressional 
committee  should  consider  station 
sale  prices  and  bookkeeping  "with 
a  view  of  giving  authority  to  the 
Commission  to  require  uniform  sys- 
tems of  accounts  and,  if  necessary, 
divorcement  of  station  accounts 
from  other  businesses  of  the  li- 
censee". 

5.  Protests  involving  stations 
should  be  placed  in  open  and  not 
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"confidential"  files,  the  person  "ad- 
versely affected"  should  be  informed 
and  "given  an  opportunity  to  reply". 

6.  As  to  the  sale  of  WFTL  Ft. 
Lauderdale,  Fla.,  by  Ralph  A.  Hor- 
ton  to  the  Fort  Industry  Co.,  of 
which  Lt.  Comdr.  George  B.  Storer 
is  president,  "the  Committee  is  of 
the  opinion  that  there  was  deception 
and  double  dealing  on  the  part  of 
persons  negotiating  in  behalf  of  the 
purchaser  for  this  sale.  .  .  .  The 
Committee  does  not  charge  that  the 
Chairman  (James  Lawrence  Fly) 
intentionally  or  knowingly  partici- 
pated in  aiding  the  fraudulent  pur- 
poses, but  wittingly  or  unwittingly 
his  attendance  at  a  private  confer- 
{Continued  on  -page  54) 
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NABET  Walks  Out  of  Net  Negotiations 


Carries   Case  to  NLRB 
On  Charge  of  Unfair 
Labor  Practice 

AFTER  WALKING  OUT  of  its 
negotiations  with  the  NBC  and 
Blue  networks,  the  National  Assn. 
of  Broadcast  Engineers  &  Tech- 
nicians last  week  carried  its  case 
to  the  National  Labor  Relations 
Board  to  force  the  networks  to 
honor  the  NLRB  certification  of 
NABET's  jurisdiction  over  platter 
turners. 

Assured  of  speedy  action  by 
NLRB,  Martin  F.  O'Donoghue, 
NABET  counsel,  took  steps  Friday 
to  file  an  unfair  labor  practice 
charge  with  the  regional  board  of 
New  York,  charging  the  networks 
with  "wilful  and  deliberate  refusal 
to  bargain  with  NABET  and  to 
honor  the  certification  of  NLRB 
that  NABET  is  the  bargaining 
agent  of  NBC  and  Blue  in  the  op- 
eration of  all  technical  equipment 
including  turntables." 

Complaint  Expected 

NLRB  is  expected  to  issue  a  com- 
plaint early  this  week  against  the 
networks  and  will  probably  order  a 
hearing  to  be  held  within  10  days 
at  which  the  American  Federation 
of  Musicians  as  well  as  the  nets 
will  be  called  on  to  answer 
NABET's  charge.  Under  usual 
Board  procedure  an  order  would 
then  be  issued  giving  the  nets  a 
definite  time  limit  to  bargain  with 
NABET  in  accordance  with  NLRB 
certification  of  its  jurisdiction. 
Should  the  nets  refuse  to  abide  by 
this  order,  the  Board  would  go  to 
the  Second  Circuit  Court  of  Ap- 
peals to  compel  the  nets,  by  judicial 
decree,  to  sign. 

NABET  decided  on  its  course  of 
action  after  carefully  considering 
the  seriousness  of  a  strike  against 
two  networks  and  its  eff'ects  on 
more  than  330  affiliated  stations 
and  10  owned  and  operated  sta- 
tions. Although  the  membership 
was  unanimously  in  favor  of  tak- 
ing the  step  and  in  one  key  station 
was  on  the  verge  of  walking  out,  it 
decided  to  handle  its  case  through 
the  NLRB  rather  than  to  risk  the 
public  censure  which  might  well 
result  in  having  its  fight  go  before 
the  War  Labor  Board  whose  deci- 
sions Petrillo  has  seldom  respected. 

The  showdown  on  the  NABET- 
iietwork  controversy  came  Wednes- 
day when  Allen  T.  Powley,  NABET 
president,  demanded  that  the  con- 
tracts being  negotiated  include 
platter  turner  jurisdiction.  He  told 
Broadcasting  that  the  network  of- 
ficials meeting  with  him  in  New 
York  advised  that  they  "couldn't 
say"  whether  they'd  give  him  plat- 
ter turners.  Mr.  Powley  and  his 
bargaining  committee  thereupon 
walked  out  of  the  negotiations, 
advising  the  networks  he  could  be 
reached  at  his  hotel  until  1:30  p.m. 
in  the  event  they  changed  their  po- 
sition. He  received  no  call. 

Earlier,  NABET  had  received 


from  the  networks  copies  of  con- 
tracts containing  counter-proposals 
to  demands  it  made  during  nego- 
tiations which  began  about  a  month 
ago  after  their  jurisdiction  over 
turntables  was  certified  by  the 
NLRB  decision  of  Nov.  24.  Upon 
examining  the  counter-proposals, 
Mr.  Powley  said,  he  was  convinced 
the  negotiations  were  little  more 
than  a  waste  of  time,  although,  he 
said  the  network  officials  with 
whom  he  had  conferred  indicated 
they  were  agreeable  to  NABET's 
demands. 

The  counter-proposal,  he  said, 
contained  practically  the  same 
terms  as  to  wages,  hours  and  work- 
ing conditions  as  the  old  contract 
except  that  it  did  not  include  the 
turntable  jurisdiction  which  the  old 


QUICK  SENATE  approval  of  the 
nomination  of  Paul  A.  Porter  for 
the  FCC  is  seen  this  week  following 
consideration  today  (Jan.  8)  of  the 
Presidential  nomination  by  the  Sen- 
ate Interstate  Commerce  Commit- 
tee in  executive  session.  Mr.  Porter, 
who  has  served  as  chairman  of  the 
FCC  succeeding  Mr.  Fly  under  a 
recess  appointment  since  Dec.  21, 
was  renominated  by  President 
Roosevelt  last  Wednesday.  Confir- 
mation by  the  Senate  is  expected 
later  this  week,  following  which 
the  President  will  name  Mr.  Porter 
chairman  for  the  unexpired  term 
of  James  Lawrence  Fly  until  July 
30,  1949. 

Whereas  Chairman  Wheeler  (D- 
Mont.)  had  indicated  following  the 
original  Porter  nomination  last  ses- 


contract  contained.  This  section 
was  designated  "for  discussion". 

NABET's  action  was  preceded  by 
an  overwhelming  demand  from 
broadcasters  that  NBC  and  Blue 
recognize  the  NLRB  certification 
of  the  technicians'  jurisdiction  over 
turntables  regardless  of  threats 
made  by  Mr.  Petrillo  to  call  "a 
series  of  wildcat  strikes"  if  the  nets 
signed  with  NABET.  Despite  a 
statement  by  Mark  Woods,  Blue 
president,  pleading  for  a  hands-off 
policy  by  the  affiliates  65  Blue  and 
217  other  affiliated  and  nonaffili- 
ated stations  sent  telegrams  to  J. 
Harold  Ryan,  NAB  president,  urg- 
ing a  united  front  by  the  industry 
in  taking  a  firm  stand  against  Pe- 
trillo [Broadcasting,  Dec.  18,  25]. 


sion  that  public  hearings  would  be 
held.  Committee  attaches  said  last 
week  the  proceedings  on  confirma- 
tion would  be  in  executive  session. 
No  formal  protests  had  been  made, 
it  was  pointed  out,  and  it  is  cus- 
tomary to  hold  public  hearings  only 
when  there  are  such  protests. 

Immediately  following  the  origi- 
nal Porter  nomination  in  mid-No- 
vember the  Socialist  National 
Committee  telegraphed  Chairman 
Wheeler  in  opposition.  This,  how- 
ever, was  not  regarded  as  in  the 
category  of  a  formal  protest. 

While  several  Republican  Sena- 
tors also  were  disposed  to  question 
the  appointment  as  premised  upon 
political  factors,  there  was  no  sem- 
blance of  organized  opposition.  The 
fact  that  Mr.  Porter  as  an  attorney 


MBS  Up  41% 

MUTUAL  Broadcasting  System's 
gross  time  sales  for  1944  totaled 
$19,533,650,  up  41%  from  the  1943 
gross  of  $13,841,608.  Leading  ad- 
vertiser was  Sinclair  Refining  Co., 
whose  MBS  gross  time  charges 
were  $1,301,917.  Leading  agency 
was  Erwin,  Wasey  &  Co.,  with  bill- 
ings on  MBS  of  $2,406,501. 


Robards  Promoted 

SIDNEY  M.  ROB.\RDS,  for  seven 
years  a  member  of  the  RCA  infor- 
mation department,  has  been  named 
manager  of  the  department,  moving 
into  the  job  vacated  a  year  ago  | 
when  Orrin  E.  Dunlap  Jr.  was  ap-  i 
pointed  director  of  advertising  and  i 
publicity. 


specialized  in  radio  and  that  he  had 
served  with  distinction  in  impor- 
tant Government  posts  since  the 
war  tended  to  dispel  Senatorial 
opposition. 

Sen.  Brooks  (R-Ill.),  a  member 
of  the  Committee,  said  it  seemed  to 
him  "a  pity  that  one  who  has  been 
so  prominently  identified  with  par- 
tisan activity  should  be  appointed 
to  a  semi  judicial  post."  Minority 
Leader  White  (R-Me.),  ranking 
Republican  member  of  the  Com- 
mittee, however,  had  indicated  he 
was  not  disposed  to  contest  the 
appointment. 

Following  Senate  confirmation  of 
Mr.  Porter,  President  Roosevelt  is 
expected  to  fill  the  one  remaining 
vacancy  on  the  Commission,  created 
when  T.  A.  M.  Craven  resigned 
last  July  to  become  executive  vice-  ' 
president  of  Cowles  Broadcasting  ' 
Co. 

A  number  of  names  are  under 
consideration,  with  that  of  Rosel  H. 
Hyde,  assistant  general  counsel  in 
charge  of  broadcasting,  remaining 
in  the  fore^-ront.  He  is  an  Idaho 
Republican. 

Another  name  mentioned  for  the 
Craven  vacancy  is  Col.  Theodore  L. 
Bartlett,  Army  Air  Forces  com- 
munications officer  in  the  European 
theater,  and  former  chief  of  the 
FCC  Law  Dept.  administrative  sec- 
tion. Col.  Bartlett  returned  from 
overseas  duty  a  fortnight  ago  and 
is  now  assigned  on  special  duty  at 
the  air  communications  base  at 
Orlando,  Fla.  He  entered  the  service  i 
as  a  major  three  years  ago  and  has 
been  decorated  for  distinguished 
service  in  combat.  He  has  been  with 
the  FCC  from  its  creation  in  1934.,  p 

Mr.  Porter  in  the  interim  has:  j 
been  familiarizing  himself  with  thel  ^ 
duties  of  FCC  executive  head.  He  { 
has  asumed  his  predecessor's  place  v; 
as  FCC  member  of  the  Interdepart-  I 
mental  Special  Committee  on  Com-  c 
munications,  functioning  through  ' 
the  State  Dept.,  and  also  will  head|  [ 
the  Global  Communications  Sub-;  ' 
committee  and  the  Shortwave,  \ 
Broadcasting  Subcommittee.  The'  j 
Special  Committee  will  meet  this  , 
week  with  the  newly-appointed  ^ 
Assistant  Secretary  of  State,  W;ir  ^ 
F.  Clayton,  in  charge  of  telecom-i  j 
munications.  Commisisoner  E.  K.j  I 
Jett  will  continue  to  serve  as  alter-  ( 
nate  for  the  FCC  chairman  on  the  S 
main  and  the  subcommittees.  ft 


NAB  Convenlion  Is  Cancelled 
Bv  Byrnes  War  Travel  Edict 


THE  OFFICIAL  edict  from  War 
Mobilization  Chief  James  F.  Byrnes 
last  Friday  banning  all  gatherings 
of  more  than  50  persons  requiring 
travel  effective  Feb.  1,  will  mean 
cancellation  of  the  NAB's  1945 
Executives  War  Conference,  tenta- 
tively scheduled  for  the  first  week 
in  May. 

Director  Byrnes  announced  ap- 
pointment of  a  committee,  headed 
by  ODT  Director  Johnson,  to  pass 
on  applications  for  all  conventions 
or  trade  association  meetings  of 
more  than  50  persons.  On  the  com- 
mittee vdll  be  representatives  of 
the  Army,  Navy,  War  Production 
Board  and  War  Manpower  Com- 
mission. Mr.  Byrnes  said  he  hoped 
all  meetings  not  necessary  to  the 
war  would  be  cancelled  voluntarily, 
thus  precluding  "further  steps"  by 
the  Government.  President  Roose- 
velt approved  the  travel  ban. 

With  the  announcement  of  the 
ban,  in  the  interest  of  the  tightened 


war  effort,  NAB  President  J.  Har- 
old Ryan  said  there  appeared  to 
be  no  alternative  but  to  cancel  the 
1945  sessions.  Should  war  conditions 
brighten,  it  was  thought,  the  war 
conference  might  be  rescheduled 
later  in  the  year. 

The  fact  that  the  NAB  session 
draws  upwards  of  1,000  delegates 
(the  last  was  1,100)  places  it  in 
the  category  of  large  meetings, 
which  would  unduly  strain  trans- 
portation and  hotel  facilities. 

Mr.  Ryan  doubted  whether  the 
ban  would  affect  the  NAB  district 
meeting  schedule,  which  gets  under 
way  Jan.  15  in  Memphis.  It  was 
thought  that  by  limiting  attendance 
to  one  representative  per  out-of- 
town  station,  the  letter  of  the 
Byrnes  mandate  could  be  met. 

In  view  of  the  determination  to 
call  off  the  national  convention,  it 
was  thought  that  Travel  Board  ap- 
proval could  be  procured  on  district 
meetings.  The  matter  will  be  sur- 
veyed this  week,  Mr.  Ryan  said. 


Senate  Expected  to  Approve  Quickly 
Porter  Nomination  as  FCC  Chairman 
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Feltis  Named  Measurement  Bureau  Head 


Leaves  KFAB  Post; 
Will  Tour  NAB 

Meetings 

HUGH  M.  FELTIS,  who  sparked 
the  drive  for  a  standard  audience 
measurement  plan  for  radio,  is  the 
now  executive  head  of  Broadcast 
Measurement  Bureau  Inc. 

Mr.  Feltis  has  resigned  as  gen- 
eral manager  of  KFAB  Lincoln.  He 
assumed  his  new  duties  Jan.  2,  fol- 
lowing appointment  by  officers  of 
the  BMB  board. 

Mr.  Feltis,  whose  selection  was 
approved  unanimously  by  the  Bu- 
reau's board,  was  persuaded  by 
BMB  officers  to  accept  the  assign- 
ment after  he  had  repeatedly  as- 
serted that  someone  else  should  be 
selected.  Familiar  with  the  entire 
history  of  the  BMB  he,  as  chairman 
of  the  NAB  Research  Committee, 
introduced  the  resolution  at  the  as- 
sociation's War  Conference  in  Chi- 
cago Aug.  28  setting  in  motion  the 
new  organization. 

To  Explain  Details 

It  was  voted  unanimously  then 
to  create,  in  cooperation  with  the 
American  Assn.  of  Advertising 
Agencies  and  the  Assn.  of  National 
Advertisers,  a  radio  bureau  of  cir- 
culation which  would  utilize  a 
standard  method  of  coverage  meas- 
urement. 

The  plan  generally  calls  for  a 
ballot  count  of  listeners  every  two 
years,  using  one  million  ballots  at 
a  cost  of  $1  each.  Total  cost  of  the 
biennial  survey,  estimated  at  $1,- 
000,000,  is  to  be  absorbed  by  station 
members. 

Mr.  Feltis,  pursuant  to  his  se- 


lection to  head  the  new  bureau,  is 
dividing  his  time  presently  between 
Washington  and  New  York,  con- 
sulting with  board  members  of 
BMB  preparatory  to  presenting  the 
plan  in  detail  before  district  meet- 
ings of  the  NAB.  These  district 
meetings  get  under  way  Jan.  15 
with  the  inaugural  parley  at  Mem- 
phis. 

Original  financing  for  BMB  was 
provided  by  the  NAB,  which  ap- 
propriated $75,000  as  a  loan  to  the 
new  organization  to  see  it  through 
its  first  formative  year.  It  has  been 
announced  by  J.  Harold  Ryan,  pres- 
ident of  NAB,  that  the  AAAA  has 
agreed  to  underwrite  20%  of  this 
original  amount.  At  the  present 
time  NAB  is  scheduling  two  hours 
at  each  afternoon  session  at  dis- 
trict meetings  for  presentation  and 
discussion  of  the  BMB  plan,  mak- 
ing it  the  top  order  of  business. 
Mr.  Feltis  will  submit  to  the  board 
of  BMB  in  New  York  at  the  office 
of  the  AAAA  at  2:30  p.m.  Jan.  9 
his  detailed  proposal  for  further 
steps  in  obtaining  funds  to  finance 
the  bureau  studies. 

It  is  understood  a  program  for 
assessing  station  members  will  not 
be  announced  until  the  first  meet- 
ing in  Memphis.  However,  at  the 
time  the  plan  was  adopted  by  the 
NAB  conference,  it  was  said  that 
cost  to  member  stations  would  be 
based  on  station  rates  with  a  pos- 
sible starting  point  of  $150  per 
year. 

Actual  selection  of  Mr.  Feltis  was 
made  by  BMB  board  officers,  in- 
cluding NAB  President  Ryan,  chair- 
man; Paul  West,  ANA  president, 
1st  vice-chairman;  Frederic  R. 
Gamble,  AAAA  president,  2d  vice- 


PRESENT  AT  the  organization  meeting  of  the  Broadcast  Measurement 
Bureau,  held  in  New  York  Dec.  15,  was  this  group  of  broadcasters.  Seated 
at  the  head  of  the  table  (left  foreground)  is  NAB  President,  J.  Harold 
Rvan.  Seated  around  the  table  are:   (1  to  r)  Frank  M.  Russell,  NBC 
vice-president;  *Paul  F.  Peter,  NAB  director  of  research;  Hugh  M. 
j  Feltis  who  was  then  the  general  manager  of  KFAB  and  now  is  serving 
I  as   executive   head    of    BMB ;    *Herald    Beckjorden,   assistant  secre- 
1  tary,  AAAA;  Leonard  T.  Bush,  vice-president,  Compton  Adv.  Agency; 
j  Linnea  Nelson,  chief  timebuyer,  J.  Walter  Thompson;  Carlos  Franco, 
head  of  station  relations,  Young  &  Rubicam;  A.  N.  Halverstadt,  director 
I  of  media,  Procter  &  Gamble  Co.;  *Paul  B.  West,  president,  Assn.  of 
National  Advertisers;  D.  E.  Robinson,  director  of  research.  Pedlar  & 
I  Ryan;  *Isaac  W.  Digges,  ANA  counsel;  Donald  B.  Stetler,  advertising 
director.  Standard  Brands;  *George  Link,  AAAA  counsel;  *John  Mor- 
gan Davis,  NAB  counsel;  Roger  W.  Clipp,  president,  WFIL;  Frederic 
W.  Gamble,  AAAA  president.  Board  members  unable  to  attend  were: 
Joseph   M.   Allen,  assistant  vice-president  and   advertising  manager, 
Bristol-Myers;  Robert  F.  Elder,  director  of  market  research.  Lever  Bros. 
Co.;  J.  A.  Miller,  advertising  director  and  sales  promotion  manager, 
Standard  Oil  Co.  of  N.  J.  Names  with  asterisks  indicate  those  not  board 
members,  who  attended  to  assist  in  organization  detail. 

BROADCASTING    •    Broadcast  Advertising 


MR.  FELTIS 

chairman,  and  Roger  Clipp,  pres- 
ident of  WFIL  Philadelphia,  secre- 
tary-treasurer. The  four  officers  of 
the  board  were  authorized  by  the 
entire  membership  of  the  body  to 
name  the  executive  head.  It  is  un- 
derstood that  Mr.  Feltis  will  be 
permitted  to  make  all  other  official 
appointments  to  the  BMB.  At  the 
present  time,  candidates  for  the 
important  job  of  research  director 
are  being  considered. 

Speaking  of  Mr.  Feltis'  appoint- 
ment, Mr.  West  said:  "Advertisers 
are  naturally  gratified  with  this 
move  toward  standardization  of  the 
data  on  which  radio  time  purchases 
are  made.  They  feel  it  fortunate 
that  Mr.  Feltis  has  agreed  to  be- 
come executive  head  of  the  or- 
ganization. We  are  sure  that  he 
will  do  the  same  splendid  job  in 
this  position  that  he  did  as  chair- 
man of  the  committee  in  charge 
during  the  formulation  stage  of  this 
project." 

Seeks  Industry  Aid 

First  aim  of  the  bureau  is  to  en- 
list the  universal  acceptance  and 
financial  support  of  broadcasters. 
Mr.  Feltis'  qualifications  to  take 
on  the  task  are  a  matter  of  record. 
He  is  a  director-at-large  of  the 
NAB.  Well-knovra  in  the  broadcast- 
ing industry,  with  more  than  15 
years  of  experience  in  station  op- 
eration, he  comes  to  the  new  job 
from  KFAB,  where  he  has  been 
general  manager  since  1943. 

It  was  considered  originally  that 
Mr.  Feltis  would  be  asked  to  take 
a  three-  or  four-month  leave  of  ab- 
sence from  this  post  in  order  to  do 
a  selling  job  at  the  district  meet- 
ings, subsequently  stepping  aside 
so  an  executive  head  of  the  organ- 
ization could  be  selected.  This  plan 
was  discarded  as  impractical  by 
members  of  the  BMB  board  who 
agreed  that  the  person  who  did 
carry  on  as  executive  head  of  the 
organization  must  be  the  one  who 
would  make  the  original  appeal  for 
membership. 

Mr.  Feltis  started  his  radio  career 
in  1929  as  a  salesman  at  KVOS 
Bellingham;  the  following  year  he 
became  acting  manager  of  KXRO 
Aberdeen,  Wash.  He  then  succeed- 
ed to  the  management  of  KPQ 


Wenatchee  and  after  three  years 
moved  to  KFBB  Great  Falls  as 
sales  manager.  Later,  after  a  period 
as  sales  manager  of  KIDO  Boise, 
he  joined  the  staff  of  KOMO-KJR 
Seattle  as  commercial  manager.  He 
remained  there  for  five  years,  when 
he  was  called  to  New  York  by 
the  Blue  Network  in  1942  to  serve 
in  the  station  relations  department. 
He  left  this  post  in  1943  to  become 
general  manager  of  the  Central 
States  Broadcasting  Co.,  operating 
KFAB,  KOIL  and  KFOR.  When 
these  stations  were  separated  as  a 
result  of  the  duopoly  order  of  the 
FCC,  he  became  manager  of  KFAB, 
Mr.  Feltis  was  one  of  the  pioneers 
in  organizing  plans  aimed  toward 
measurement  of  radio  audiences.  He 
was  a  charter  member  of  the  NAB 
sales  manager  steering  committee, 
predecessor  to  the  NAB  sales  man- 
ager executive  committee.  During 
the  time  he  served  these  committees 
he  campaigned  for  a  uniform  meth- 
od of  standard  measurement  for 
station  coverage. 

On   Coast  Group 

In  1939  the  Pacific  Council  of 
the  AAAA  appointed  him  to  serve 
with  its  media  committee  to  stand- 
ardize methods  of  radio  audience 
research.  His  background  in  this 
phase  of  broadcast  operation  re- 
sulted in  his  selection  early  in  1945 
to  succeed  Mr.  Ryan  as  chairman 
of  the  NAB  research  committee. 

Mr.  Feltis  appointed  a  technical 
subcommittee,  headed  by  Mr.  Clipp. 
It  was  the  report  of  this  subcom- 
mittee that  Mr.  Feltis  presented  to 
the  executive  war  conference  in 
Chicago.  Other  members  of  the 
committee  were:  John  Churchill, 
CBS  New  York;  Edward  Evans, 
Blue  New  York;  Kenneth  Greene, 
NBC  New  York;  Barry  Rumple, 
NBC  New  York;  Frank  Stanton, 
CBS  New  York;  Richard  Puff, 
MBS. 

Serving  on  the  research  commit- 
tee with  Chairman  Feltis  were: 
Mr.  Clipp,  Edward  F.  Evans,  WJZ 
New  York;  G.  Bennett  Larson, 
WWDC  Washington;  John  McCor- 
mack,  KTHS  Hot  Springs;  Mr. 
Rumple;  Frank  N.  Stanton,  CBS 
New  York;  Jack  Williams  WAYX 
WaycrosSj  Ga. 

Action  of  the  new  board  of  BMB 
to  have  six  rather  than  five  repre- 
sentatives for  each  of  the  partici- 
pating associations  was  taken  at 
the  last  organization  meeting.  Mr. 
West  becomes  the  sixth  member 
from  the  ANA.  Mr.  Gamble  is  ex- 
pected to  appoint  a  Chicagoan  as 
the  sixth  member  from  the  AAAA. 
Mr.  Ryan  made  an  interim  appoint- 
ment of  Robert  T.  Mason,  general 
manager,  WMRN  Marion,  as  the 
sixth  NAB  representative  on  the 
board.  Mr.  Feltis  will  continue  to 
serve  as  a  member  of  the  board, 
since  his  resignation  from  the 
group  cannot  be  accepted  until 
there  is  another  meeting  of  the 
NAB  board  of  directors,  which  ap- 
pointed him  originally. 
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Cassidy  Discovers  That  War  Is  Hell 


Attack  by  Divebomhers 
Brings  Realization 
Of  Utter  Terror 

By  JAMES  CASSIDY 

WLW   War  Correspondent  With  the 
American  Forces  in  Belgium 

The  author  of  the  accom- 
panying report  is  director  of 
international   broadcasting  of 
WLW  Cincinnati.  Since  arriv- 
ing on  the  European  scene  a 
few  weeks  ago,  he  has  scored 
numerous     radio      "beats" — 
among  them  the  first  broadcast 
from  German  soil  and  the  first 
eyewitness   radio    account  of 
American  shelling  of  the  Nazi 
home  territory,  both  carried  by 
WLW  and  NBC. 
TWO  DAYS  BEFORE  Christmas 
the  full  utter  terror  of  war  came 
home  to  me  as  it  never  has  before. 
Two  days  before  Christmas,  with 
a  number  of  friends  of  mine,  I  was 
caught  in  a  German  divebombing 
attack. 

The  bombing  was  a  small  part  of 
the  tremendous  counter-offensive 
which  has  been  launched  against 
the  First  Army  and  of  all  the  events 
that  have  happened  to  me  since  I 
came  over  here  this  was  the  worst. 
A  number  of  us  were  in  a  building 
somewhere  in  Belgium.  We  had  just 
finished  lunch.  It  was  a  clear 
bright  day.  The  sun  was  coming 
out  and  because  most  of  us  were 
tired  after  all  that  had  happened 
we  decided  just  to  rest  a  few  hours 
before  moving  again.  I  was  looking 
at  a  copy  of  the  Stars  and  Stripes. 

The  Dive 

Suddenly  there  was  a  tremen- 
dous explosion  a  short  distance 
away.  Having  been  blasted  out  of 
a  building  by  a  buzz  bomb  earlier 
in  the  week  I  thought  that  this  was 
another  that  had  gone  safely  over- 
head and  landed  beyond  us.  But  it 
wasn't  a  buzz  bomb.  It  was  German 
plane  divebombers,  three  or  four 
of  them.  There  were  quick  fright- 
ened shouts  from  the  men  in  front 
of  the  building,  a  modern  building 
with  good  strong  walls  but  also 
with  huge  planes  of  glass  in  front. 
There  was  a  frenzied  terrible 
scramble  as  all  of  us  in  the  front 
room  of  the  building  dived  into  a 
corner.  George  Hicks  jumped  in 
right  on  top  of  me  and  dug  his 
head  into  the  scramble  of  people 
who  were  huddled  in  a  corner. 

Then  the  German  plane  came 
down.  It  dove  down  in  the  long  ter- 
rible drone,  dove  and  dove  until  it 
seemed  that  it  must  crash  right  on 
us. 

Then  the  blast  came.  It  came  in 
a  horrible,  stunning  explosion.  The 
building  rocked  as  the  bomb  went 
off  directly  outside  and  the  walls, 
the  windows,  the  plaster  came  tum- 
bling down  upon  us. 

My  own  senses  went  numb.  I  felt 
nothing  and  I  thought  nothing  ex- 
cept one  thing — that  more  bombs 
were  coming  and  they  did.  There 
was  a  second  I  heard  a  cry  of  pain, 
not  a  loud  cry  but  a  surprised  pri- 
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vate  cry  of  pain  as  the  building 
rocked  again  and  the  air  was  filled 
with  the  uncontrollable  earthshak- 
ing  cataclysm  of  sound.  Then  an- 
other explosion  came  rocking  the 
building  a  third  time. 

By  now  the  building  was  a  white 
fog  of  dust,  dust  scattered  over 
uniforms  of  men  lying  on  the  floor, 
dust  over  the  remains  of  some- 
body's noontime  meal  and  mingled 
with  the  dust  and  plaster,  thou- 
sands of  slivers  of  glass,  glass 
everywhere. 

My  eyeglasses  had  fallen  off. 
Stupidly  I  fretted  because  I  thought 
they  were  broken  next  to  me.  I  saw 
a  table  and  dived  under  it  for  pro- 
tection. I  remember  saying  to  my- 
self, "Oh  God,  Oh  God"  and  sweat- 
ing with  fear  in  case  the  ceiling 
should  cave  in. 

We  could  still  hear  the  bombers. 
Is  this  the  end  of  everything,  I 
wondered — of  home  life  and  the  fu- 
ture. 

Strafing 

Another  came  down  but  this  time 
there  was  no  bomb.  This  time  it 
was  the  loud  rattle  of  strafing.  The 
shells  spattered  against  the  walls 
and  then  it  was  over. 

Slowly,  we  picked  ourselves  up. 
What  I  remember  most,  even  more 
than  the  front  wall  blown  away, 
was  the  whiteness  of  everything 
changing  its  appearance  as  the  first 
snowfall  changes  the  look  of  the 
field.  The  building  was  unrecog- 
nizable. It  had  been  modern.  Now 
it  was  a  shambles  of  concrete, 
draperies,  glass  on  the  floor  and 
light  coming  in  where  the  front 
wall  had  been. 

One  man  was  moaning  and 
clutching  his  arm.  Others  were 
bleeding.  I  felt  myself  to  see  if 
anything  had  happened.  There  was 


TO  ACCOMODATE  several  high 
Government  officials  who  will  be 
honor  guests,  the  Radio  Corre- 
spondents Assn.  has  changed  the 
date  of  its  annual  dinner  from  Jan. 
13  to  Jan.  11,  Earl  Godwin,  presi- 
dent, and  William  Costello,  chair- 
man of  the  dinner  committee,  an- 
nounced last  week.  The  dinner  now 
is  scheduled  for  8  p.m.  Thursday 
at  the  Hotel  Statler,  Washington. 

Bob  Wood  of  CBS  Washington, 
chairman  of  the  entertainment 
committee,  said  all  four  major  net- 
works will  combine  facilities  to 
present  a  program  of  top-ranking 
stars.  On  the  committee  with  Mr. 
Wood  are  William  Hillman,  Blue; 
Charter  Heslep,  Mutual;  Carleton 
Smith,  NBC. 

Acceptances  already  have  been 
received  from  several  Cabinet  mem- 
bers and  heads  of  Government  de- 
partments, as  well  as  heads  of  the 
networks,  according  to  Mr.  Costello. 
Among  the  dignitaries  who  will  be 
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a  little  blood  on  my  arm  but  that 
was  all.  I  had  been  one  of  the  lucky 
ones.  I  was  alive. 

Out  on  the  front  yard  four  men 
were  dead;  one  of  them  was  -ny 
roommate  Jack  Frankish  of  the 
United  Press.  I  didn't  know  he  was 
dead  until  somebody  wandered  up 
to  me  and  asked  me  if  I  knew  it. 

I  remember  saying,  "Oh  my  God" 
again  and  then  wandering  around 
in  a  kind  of  dull  stupor,  not  quite 
certain  of  what  I  was  doing. 

Two  trucks  were  in  flames  reach- 
ing fifty  feet  high.  Outside  the  am- 
bulances came  and  carried  away 
the  dead  and  the  wounded.  I  found 
another  correspondent  Jack  Wil- 
helm  of  Reuters  whose  leg  had  been 
bruised  a  little  but  he  and  I  and 
Harold  Denny  of  the  New  York 
Times  found  a  jeep  and  climbed  in 
and  got  away  from  the  hellish 
place. 


guests  of  the  association  are  Viee- 
President-Elect  Truman;  Associate 
Justices  Reed  and  Douglas  of  the 
Supreme  Court;  Gen.  George  C. 
Marshall,  Chief  of  Staff;  Adm. 
William  Leahy,  chief  of  staff  to 
the  Commander-in-Chief;  Lt.  Gen. 
Alexander  A.  Vandergrift,  com- 
mandant, U.  S.  Marine  Corps. 

Secretary  of  the  Navy  Forrestal, 
Secretary  of  the  Treasury  Morgen- 
thau,  Secretary  of  Agriculture 
Wickard,  and  Postmaster  General 
Walker  also  will  attend.  Secretary 
of  State  Stettinius  tentatively  ac- 
cepted. 

Niles  Trammell,  president  of 
NBC,  and  Paul  W.  Kesten,  execu- 
tive vice-president  of  CBS,  also 
have  notified  the  Committee  they 
will  be  present.  Invitations  have 
gone  to  President  Roosevelt,  heads 
of  the  other  networks  and  all  Cabi- 
net members,  as  well  as  to  asso- 
ciate members  of  the  association, 
more  than  100  of  whom  live  out- 
side Washington. 


CBS  to  Get  KSO, 
KSCJ  From  Blue 

Transfers  Effective  June  15; 
Follow  Cowles  Shifts 

KSO  Des  Moines  and  KSCJ  Sioux 
City,  both  present  affiliates  of  the 
Blue  Network,  will  join  CBS  June 
15,  Herbert  V.  Akerberg,  CBS  vice- 
president  in  charge  of  station  rela- 
tions, announced  last  week.  A  se- 
quel to  the  recent  announcement 
of  the  Blue  Network  that  the 
Cowles  stations,  KRNT  Des  Moines 
and  WNAX  Yankton  would  trans- 
fer their  affiliation  from  CBS  to 
the  Blue  on  June  15  {Broadcasting, 
Dec.  18],  the  CBS  statement  con- 
firms the  predictions  made  by 
Broadcasting  at  that  time. 

KSO  to  Be  Basic 
KSO,  5,000  w  on  1460  kc,  will  be 
a  basic  CBS  station,  with  a  night- 
time hour  network  rate  of  $210. 
KSCJ,  5,000  w  on  1360  kc,  will  be 
a  basic  supplementary  CBS  outlet 
with  a  nighttime  hour  network  rate 
of  $160.  Current  CBS  rate  card 
shows  KRNT,  5,000  w  on  1360  kc, 
as  a  basic  station  with  a  network 
rate  of  $220  per  evening  hour,  and 
WNAX,  5,000  w  on  750  kc,  as  a 
member  of  the  northwestern  group 
with  a  network  evening  hour  rate 
of  $250. 

WJEF  Grand  Rapids,  Mich., 
which  will  join  CBS  as  a  supple- 
mentary outlet  when  it  goes  on  the 
air,  has  postponed  that  date  from 
Jan.  15  to  Feb.  1  because  of  con- 
struction difficulties.  Station,  owned 
by  John  E.  Fetzer,  operator  of 
WKZO  Kalamazoo,  will  operate 
with  250  w  on  1230  kc  with  a  net- 
work evening  hour  rate  of  $75. 


TSN  Renews  MBS 
TEXAS  State  Network  has  re- 
newed its  affiliation  contracts  with 
Mutual  for  another  two-year  period, 
effective  Jan.  1,  1945.  Contracts 
cover  the  complete  TSN  line-up, 
comprising  the  six-station  north- 
south  group  and  the  three-station 
east-west  group. 


Continential  Can  on  Net 

CONTINENTAL  CAN  Co.,  New 
York,  on  Jan.  6  made  its  debut  as 
a  radio  network  advertiser  when  it 
assumed  sponsorship  of  the  CBS 
documentary  feature.  Report  to  the 
Nation  on  142  stations  plus  CBS 
outlets  in  Toronto  and  Montreal 
from  1:30-2  p.m.  Continental  Can, 
in  its  weekly  program,  will  use  in- 
stitutional commercials  as  well  as. 
tin  containers  commercials.  Agency 
is  BBDO  New  York. 


Wise.  Net  Appoints 

WISCONSIN  Network  Inc.  has  an- 
nounced appointment  of  Burn-' 
Smith  Co.,  New  York,  Chicago  and, 
Los  Angeles  as  exclusive  national' 
sales  representatives.  Network,  or- 
ganized in  1941,  is  affiliated  with 
Mutual,  and  comprises  eight  Wis- 
consin stations:  WCLO  Janesville; 
WRJN  Racine;  WIBA  Madison- 
Poynette;  KFIZ  Fond  du  Lac; 
WHBL  Sheboygan;  WHBY  Ap- 
pleton;  WFHR  Wisconsin  Rapids; 
WSAU  Wausau. 
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Radio  Correspondents  Assn,  to  Fete 
High  Government  OMcials  on  Jan.  11 


Heavy  Weather 


That  big  picture  certainly  gives  you  an  idea  of  what 
"heavy  weather"  can  mean  to  a  ship. 

We're  using  it  to  try  to  remind  radio  advertisers  that 
when  sales  start  to  hit  heavy  going  .  .  .  they'll  need  to 
check  all  the  media  they  buy.  And  the  time  to  start 
thinking  is  NOW. 

Our  interest  is  radio  in  Baltimore  .  .  .  W-I-T-H,  the 
successful  independent.  Authenticated  facts  prove  that 


in  this  5  station  town,  W-I-T-H  produces  the  greatest 
number  of  listeners  at  the  lowest  cost. 

These  facts  are  available  to  anyone  interested  in 
getting  the  jump  on  the  storm  .  .  ,  NOW! 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President   '    Represented  Nationally  by  Headley-Reed 


Over  66  Million  Given  in  '44  Via  OWI  t 


High    Figures  Hardly 
Reveal    Story  of 
Radio's  Effort 

By  GEORGE  P.  LUDLAM 

Chief,  Radio  Bureau,  OWI 

RADIO  last  year  contributed  $66,- 
141,600  of  time  and  talent  to  the 
war  effort  through  the  OWI  Radio 
Bureau  allocation  plans,  as  the 
statistical  table  on  this  page  dem- 
onstrates. 

The  figures  are  imposing — and 
some  20%  better  than  last  year. 

But  figures  barely  begin  to  tell 
the  story.  They  reveal  little  of  the 
thought  and  time  and  intelligence 
put  into  radio's  effort,  and  even 
less  of  the  significance  of  this  joint 
industry-government  weapon  of 
war. 

Through  radio's  war  information 
machine,  the  Government  has,  in 
effect,  a  direct  wire  into  practically 
every  American  home.  It  can  bring 
war  messages  and  appeals  right  in- 
to the  family  circle,  presenting  them 
through  the  voices  of  radio  person- 
alities who  enjoy  the  affection  of 
the  listener,  or  in  the  form  of  dra- 
matizations which  not  only  make 
the  messages  interesting  and  easy 
to  understand,  but  which  illustrate 
and  greatly  point  up  their  urgency. 

The  fact  that  this  effort  is  vol- 
untarily assumed  on  the  part  of 


advertisers,  agencies,  networks, 
stations,  writers,  producers  and 
talent — and  the  fact  that  the  great 
majority  of  those  in  the  actual  pro- 
duction end  of  the  machine  under- 
take their  assignments  conscien- 
tiously, and  with  a  full  awareness 
of  the  importance  of  their  work — 
has  brought  to  the  radio  war  in- 
formation program  a  success  com- 
parable only  to  the  great  success 
of  commercial  radio  itself. 

The  listener  is  not  only  not  an- 
noyed— but  every  survey  ever  made 
to  discover  whether  there  is  a  sur- 
feit of  war  messages  on  the  air  has 
not  only  turned  up  with  a  nega- 
tive answer,  but  has  disclosed  a 
large  body  of  listeners  who  think 
that  there  are  not  enough. 

That  this  public  acceptance  of 
war  information  on  commercial  ra- 
dio is  due  in  large  part  to  the  high 
quality  of  presentation  is  attested 
indirectly  by  the  continuing  results 
of  the  Radio  Bureau's  monitoring 
service,  which  show  that  about 
65%  of  the  war  messages  rate 
either  "excellent"  or  "good,"  30% 
"fair,"  and  only  5%  "poor." 

As  of  the  end  of  1944,  in  short, 
radio's  war  information  machine  ]s 
running  smoothly  and  effectively. 
It  is  performing  a  most  valuable 
service  in  the  country's  war  effort. 

What  of  1945  ? 

In  looking  forward  to  the  com- 


ing year,  the  Radio  Bureau  can 
see  ahead  only  a  continuing  war 
job,  the  gravity  and  urgency  of 
which  will  demand  the  very  best 
that  radio  has  of  brains,  imagina- 
tion, showmanship,  and  ingenuity. 

The  German  conflict,  apparently 
so  near  its  end  in  August,  demands 
constantly  increasing  quotas  of 
vital  materials  of  war.  And  beyond 
victory  in  Europe,  twin  enemies 
face  us  across  the  Pacific — distance 
and  Japan.  The  potency  of  neither 
is  yet  clear  to  many  of  us.  Through- 
out 1945  we  shall  need  every  pos- 
sible ounce  of  effort  in  war  produc- 
tion, every  possible  seaman  to  man 
our  cargo  ships  and  tankers,  nurses 
for  battlefronts  and  hospitals, 
sharpened  awareness  by  all  of  us 
of  the  continuing  necessities  of 
wartime  living  at  home — food  ra- 
tioning, bond  buying,  price  con- 
trol, security,  to  mention  but  a  few. 

It  is  our  hope,  therefore,  that 
we  will  continue  to  receive — in- 
deed, if  war  needs  are  to  be  met, 
the  war  agencies  and  the  armed 
services  tell  us  that  they  must  re- 
ceive— the  same  enthusiastic,  con- 
scientious and  intelligent  support 
of  our  OWI  facility  plans  that  has 
made  radio's  war  participation  on 
the  domestic  front  for  the  past 
three  years  something  of  which  it 
has  every  right  to  be  pround. 


MR.  LUDLAM 


Biscuit  Series 

CONSOLIDATED  BISCUIT  Co., 
Chicago,  on  Jan.  8  begins  sponsor- 
ship of  six  spots  weekly  on  the  fol- 
lowing Chicago  stations:  WGN 
WMAQ  WBBM  WIND  WCFL 
WLS.  Contract  for  six  weeks  was 
placed  by  Ruthrauff  &  Ryan,  Chi- 
cago. 


RWG  Chicago  Office 

RADIO  WRITERS  GUILD  opens 
a  Chicago  office  Jan.  8  at  203  N. 
Wabash  Ave.  Office  will  be  headed 
by  Jean  Pettus,  formerly  with 
AFRA  in  Chicago,  who  becomes  re- 
gional secretary  for  the  Guild. 


RADIO  PARTICIPATION  IN  WAR  INFORMATION  CAMPAIGNS— 1944 

A  Summary  of  Campaigns  Conducted  by  OWI  Domestic  Radio  Bureau  with  Time  and  Talent 
Contributed  by  Advertisers,  Networks  and  Stations 


THOMAS  A.  WHITE,  vice-president 
of  Jensen  Radio  Mfg.  Co.,  Chicago, 
has  been  appointed  president  and  gen- 
eral manager  succeeding  W.  E.  Max- 
son,  who  retires,  but  remains  a  director. 


No.  of  War  Messages 


VIDEO  SNOW  STATIC 

Dr.  Caldwell  Observes 
 Electronic  Flakes  


OWI  FACILITIES 


Network  Allocation  Plan. 

Sponsored  

Sustaining  


2.  Special  AssigTiment  Plan . 


Station  Announcement  Plan: 
Network  Affiliates.  . 
Independent  


Total  

5.  Special  Events  

6.  Women's  Radio  War  Program  Guide. 

TOTAL  


Programs 

Per  Week 

Per  Year 

410 
260 
150 

210 

10,920 

50 

2,575 

185 

1,617* 

84,048 

(Stations) 
621 

26,082 
17,136 

1,356,264 
891,072 

893 

43,218 

2,247,336 

32 
1,000 

95,000,000 


8,449,000t 
2,774,000t 


15,861,000 
57, 600 t 


*Represents  number  of  station-broadcasts  per  week. 

tFigures  represent  commercial  value  of  time  and  talent  of  programs  carrying  OWI  assigned  messages. 

TYPICAL  OWI  RADIO  CAMPAIGNS  IN  1944 


Campaigns 

WAC  Recruiting  

Prepare  for  Winter  

Victory  Gardens  

Red  Cross  War  Fund  

Fourth  War  Loan  

War  Production  Comes  First  

Cadet  Nurse  Corps  

Income  Tax  Regulations  

Sixth  War  Loan  

National  War  Fund  
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Weeks 

Programs 

Station 
Announcements 

Est.  Listener 
Impressions 

Est.  Value  of 
Time  anri  Talent 

43 

600 

112,144 

1,318,256,000 

$2,700,000 

10 

484 

43,218 

583,725,000 

1,500,000 

16 

274 

36,330 

1,095,480,000 

805,000 

10 

431 

93,765 

1,166,205,000 

2,000,000 

5 

472 

87,994 

1,390,543,000 

2,574,000 

4 

226 

519,798,000 

1,000,000 

13 

223 

25,515 

625,695,000 

1,250,000 

8 

315 

10,248 

686,345,000 

1,314,000 

4 

817 

25,012 

1,675,297,000 

2,812,840 

5 

421 

41,514 

787,616,000 

1,500,000 

SNOW  STATIC  is  the  latest  in- 
terference marring  a  television  pic- 
tui'e,  according  to  Dr.  Orestes  H. 
Caldwell,  editor  of  Electronics  In- 
dustries and  former  member  of  the 
Federal  Radio  Commission,  who 
observed  snowflakes  carrying  strong 
electrical  charges  appearing  as 
black-white  flashes  on  his  television 
screen  during  a  recent  snow  storm 
at  his  country  home  near  Green- 
wich, Conn. 

With  the  air  dry  and  cold,  each 
flake  collects  electrons  as  it  svdrls 
downward,  and  when  these  flakes 
strike  a  shortwave  antenna,  the 
electrical  charges  imparted  to  the 
antenna  are  strong  enough  to  im- 
pair communication.  Part  of  the 
electrical  charges  on  the  snowflakes 
may  have  been  produced  at  the 
birth  of  the  snow  crystals  in  the 
upper  atmosphere  as  the  myriads 
of  tiny  water  droplets  combined 
into  a  common  mass  with  a  rela- 
tively small  surface  area  which  was 
then  charged  to  a  higher  potential, 
Dr.  Caldwell  revealed. 

To  avoid  future  impairment  of 
his  television  reception,  if  further 
electrified  snow  is  to  fall  this  win- 
ter. Dr.  Caldwell  has  arranged  a 
special  insulated  dipole  antenna. 
By  keeping  the  snowflakes  out  of 
contact  with  any  metal  parts  of 
the  antenna  the  television  image 
will  still  be  received,  without  any 
snov/  static  to  mar  the  picture. 
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WHITE  HOL 


DERACY.  RICh 


im  Ml  m  miw... 

For  four  battle-scarred  years,  this  Richmond  landmark  was  the  hub  of  the  Confederacy.  To  it  came  Generals 

for  conference,  and  the  couriers  bearmg  news.  Here  lived  Jefferson  Davis,  President  of  the  Confederacy. 

As  his  home,  it  was  "The  White  House  of  the  Confederacy"  ....  Today  it  is  a  museum  housing 
invaluable  relics  and  heirlooms  of  the  Old  South  ....  a  living  link  between  a  modern  city  and  the  charm  and 

dignity  of  the  past.  Such  an  indestructible  binding  together  of  the  Old  and  the  New  presents  a  clear 

and  true  analogy  of  WRVA's  respect  for  tradition,  faith  and  competence  for  progressive  future. 


50,000  WATTS  ....  NIGHT  AND  DAY 
STUDIOS  IN  RICHMOND  AND  NORFOLK 


extenJs  over  a  ten-year  per 


kmond, 
are  proud  to  Lave  playeJ 


a  part,  as  National  representatives,  in  tlie  deserved  ^rowtk 


and  success  of  WRVA  wliieli  toda^is  one  of  tke 
most  outstanding  and  effective 
stations  of  tlie  Soutk. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 


NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  ^LOS  ANGELES 


Music,   Music  Everywhere 

Reprinted  From  Christian  Science  Monitor 
By  VOLNEY  HURD 


WHEN  is  a  musician  not  a  mu- 
sician? James  Caesar  Petrillo's 
latest  efforts  spotlight  that  ques- 
tion- In  fact  they  practically  de- 
mand its  rephrasing  into  "Who  is 
not  a  musician?" 

The  current  threat  of  a  strike 
by  his  musicians'  union,  if  the  net- 
works sign  with  the  National  As- 
sociation of  Broadcast  Engineers 
and  Technicans  for  the  purpose  of 
record  changing  in  radio  stations, 
makes  that  question  pertinent. 
Record  changing  or  "platter  turn- 
ing" as  it  is  called  in  the  industry, 
is  logically  an  engineering  job. 
There  is  absolutely  no  musicianship 
involved.  But  having  managed  to 
get  the  Chicago  radio  stations  to 
submit  to  the  idea  of  union  musi- 
cians being  paid  union  musician  fees 
for  this  unmusical  task,  naturally 
James  Caesar,  not  being  James  Al- 
exander, sees  new  worlds  to  con- 
quer—and the  promised  lands  of 
those  worlds  are  the  major  radio 
networks. 

Now  the  Engineers  and  Tech- 
nicians Union  is  making  a  fight  for 
its  rights.  In  fact  the  National  La- 
bor Relations  Board  awarded  to 
that  independent  little  union  juris- 
diction over  platter  turning.  So  this 
is  not  a  case  of  Petrillo  against  em- 
ployers but  Petrillo  against  labor — 
Petrillo  against  a  decision  by  the 
very  government  which  passed  the 
legislation  which  has  given  him  so 
much  power. 

For  it  is  not  only  the  case  of  the 
Engineers  trying  to  hold  on  to  the 
rights  to  turn  platters  that  ,is  in- 
volved- It  really  is  the  bigger  issue 
of  what  constitutes  a  musician — 
and  how  far  will  the  Musicians' 
Union  go  in  claiming  jurisdiction 
and  control?  If  the  turning  of  a 
record  is  musicianship,  then  much 
more  so  is  the  handling  of  the  ap- 
paratus which  electrically  trans- 
lates the  record  indentations  into 
music.  Thus  the  Musicians  should 
take  over  the  radio  station  engi- 
neering control  boards.  There  would 
be  more  musicianship  involved  in 
that  case  than  record  turning,  be- 
cause they  could  at  least  make  the 
music  loud  or  soft  at  will- 
Then  surely  they  should  also  han- 
dle the  transmitter  engineering,  for 
that  is  how  the  music  is  sent  into 
the  air! 

But  we  are  not  at  the  end  yet. 

Symphony  Plan 

OF  INTEREST  to  those  concerned 
with  broadcasts  from  large  concert 
halls  will  be  the  next  two  Sunday 
programs  of  the  Detroit  Symphony, 
when  Mutual  will  invite  listeners 
to  judge  the  effectiveness  of  a  new 
method  of  electrical  compensation 
for  accoustical  effects  in  large  audi- 
toriums. New  system  to  be  tried 
out  on  the  Jan.  13  program,  for 
comparison  with  preceding  Sun- 
day's program,  has  been  developed 
by  Edward  J.  Content,  assistant 
chief  engineer,  WOR,  Mutual's  New 
York  affiliate.  Mr.  Content  explains 
that  high  sounds  lose  much  more 
energy  than  basic  tones  in  large 
auditoriums;  that  a  way  has  been 
found  to  rejuvenate  overtones 
through  compensation  by  means  of 
electrical  filter  equalizers  in  the 
audio  circuits. 


Going  back  to  the  radio  station  we 
must  trace  this  extension  of  the 
boundaries  of  musicianship  back- 
ward as  well  as  forward  in  order 
to  get  the  whole  picture. 

And  that  takes  us  back  to  the 
pressing  plant  which  made  the 
record.  Surely  the  machines  turning 
out  these  musical  engravings  are 
doing  a  musician's  job.  And  if  so 
they  belong  to  James  Caesar,  too. 
And  so  do  the  studios  where  the 
records  are  originally  made,  with 
another  set  of  engineers  there  to 
be  turned  into  musicians. 

Now  by  this  time  James  Caesar 
Petrillo,  of  course,  would  have 
complete  control  of  all  American 
radio  stations,  not  only  in  the  per- 
forming musicians  but  the  engi- 
neering staffs  as  well.  But  would 
he  stop  there?  Judging  only  by 
his  methods  to  date  he  would  then 
cast  about  and  suddenly  discover 
that  the  sales  department  that  had 
sold  a  client  a  musical  show  was 
certainly  trafficking  in  music  and 
if  that  doesn't  come  under  the  Mu- 
sicians' Union,  what  does? 

To  paraphrase  another  Caesar, 
"I  came,  I  saw —  and  darned  if  I 
didn't  hear  music  all  the  time!" 


Religious  Series 

INTERNATIONAL  COUNCIL  of 
Religious  Education,  Chicago,  has 
recorded  234  5-minute  dramatic 
shows  based  on  current  events  with 
strong  religious  appeal.  There  is 
time  allowance  for  a  local  church 
identification  on  each  record.  Ap- 
proximately 17.5  stations  are  ex- 
pected to  carry  the  bi-weekly  39- 
week  series,  effective  Jan.  2.  Re- 
cording expense  is  borne  by  42  de- 
nominations of  the  organization 
and  interdenominational  agencies 
of  churches  in  local  communities. 
Stations  agreed  to  carry  the  series 
as  a  public  service  feature  are: 
WGY  WPRO  WGBI  KANS  KWOS 
WARM  WFDF  WRVA  KVOO 
KADA  WJPF  WTAX  KWBW 
WLLH  WTAG  WBCM  WFEA 
WHIO  KCRC  WBBZ  WFAA 
KGKO  WKBB  WSOY. 


Accuses  Trammell 

IN  A  STATEMENT  released  by 
National  Newspaper  Service,  syn- 
dicate handling  his  column,  Upton 
Close  accused  NBC  President  Niles 
Trammell  of  inaccuracies  in  his 
statement  explaining  why  the  com- 
mentator was  dropped.  Mr.  Tram- 
mell's  reason  for  dropping  Close 
was  a  matter  of  network  operations 
but  Close  declared,  "I  shall  be  able 
to  point  out  to  the  Senate  and 
House  Interstate  Commerce  Com- 
mittees, members  of  which  have 
asked  for  them,  the  pressures 
brought  upon  NBC  and  made  known 
to  me  either  through  executives  of 
the  organzation  or  sources  outside 
the  organization  ever  since  the  time 
of  Pearl  Harbor  when  I  was  im- 
properly barred  from  station  KPO 
in  San  Francisco  ..." 


CHARLES  W.  HOLLO  WAY,  30. 
OPA  food  economist  and  husband  of 
Dorothy  Ames  Holloway,  assistant  in- 
formation director  of  the  FCC.  died 
Dec.  31  in  Johns  Hopkins  hospital, 
Baltimore,  following  a  long  illness. 
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Navy  Radio  Discussion 

CAPT.  J.  B.  DOW,  USN,  will  dis- 
cuss "The  Navy  Electronics  Pro- 
gram and  Some  of  Its  Past,  Pres- 
ent and  Future  Problems"  at  the 
joint  session  of  the  American  In- 
stitute of  Electrical  Engineers  and 
the  Institute  of  Radio  Engineers 
scheduled  for  8  pm.,  Jan.  24  at  the 
Engineering  Societies  Bldg.,  New 
York.  The  AIEE  will  present  its 
Edison  Medal  to  Dr.  E.  F.  W. 
Alexanderson  of  General  Electric 
Co.  at  this  session  [Broadcasting, 
Dec.  25]. 


Stewart- Warner  Promotions 
THREE  promotions  of  men  who  have 
been  with  the  company  about  25  years 
have  been  made  by  the  Stewart-War- 
ner Co.  Arden  LeFevre  has  been  named 
vice-president  and  dh-ector  of  engineer- 
ing of  division  one  (alemite,  instru- 
ments and  radio)  ;  Fred  R.  Cross,  ad- 
vertising manager  and  George  W. 
Oehlsen  Jr.,  assistant  director  of  en- 
gineering, division  one. 


GROUND  FLOOR  OFFICES  of  KQV  under  new  ownership  have  been 
opened  in  the  Union  Trust  Building  Arcade,  Pittsburgh.  Pete  Wasser, 
vice-president,  announced  a  rotation  of  window  displays  featuring 
KQV  and  Blue  Network  programs.  KQV  was  sold  by  Hugh  J.  Brennen, 
also  owner  of  WJAS  Pittsburgh,  to  four  businessmen  under  the  FCC 
duopoly  rule  [Broadcasting,  Aug.  21].  New  owners  are  William  S. 
Walker,  president  of  Walker  &  Downing,  advertising  agency;  Irwin 
Wolf,  vice-president  of  Kaufman's  Dept.  Store;  Earl  F.  Reed,  attorney, 
and  Charles  T.  Campbell,  former  head  of  a  ship  transportation  company. 
KQV  is  one  of  the  nation's  pioneering  stations. 


STEAK  AND  PORK  CHOPS 

Stock  raisers  are  big  business  in  the  tri-state  section  of  Arkansas-Louisiana- 
Texas,  served  by  50,000  watt  KWKH.  Purebred  cattle  and  hog  culture  is 
a  large  and  expanding  industry  here,  where  mild  climate  and  fertile  soils 
solve  most  housing  and  feed  problems.  Today,  in  this  developing  region, 
nearly  600,000  head  of  cattle  and  calves  and  some  400,000  hogs  and  pigs 
representing  millions  of  dollars  of  potential  purchasing  power,  are  grow- 
ing and  fattening  for  the  central  market,  Shreveport,  to  help  supply  war 
meat  needs.  Powerful  KWKH  serves  this  area  and  influences  the  buying 
habits  of  its  prospering  millions! 


"T^e  S^evcftont  "JitHCi^  Station 
SHREVEPORT,  LOUISIANA 


PRINCE  ENGINEERING 
HEAD  IN  GE  SHIFTS 

SEVERAL  promotions,  shifts  in 
responsibility  and  a  change  in 
the  management  of  the  Apparatus 
Dept.  have  been  announced  by  the 
General  Electric  Co. 

David  C.  Prince,  vice-president 
formerly  in  charge  of  application 
engineering  for  the  department, 
has  taken  charge  of  the  engineer- 
ing laboratory,  activities  of  which 
are  being  broadened  to  include  re- 
quirements of  the  entire  company. 
E.  D.  Spicer,  vice-president  respon- 
sible for  apparatus  manufacture, 
is  now  a  member  of  the  president's 
staff  in  New  York  supervising  em- 
ployee relations  and  consultant  on 
general  manufacturing  matters. 
William  R.  Burrows,  a  vice-pres- 
ident since  1927  and  chairman  of 
the  labor  relations  committee,  re- 
tired Dec.  31. 

The  apparatus  operating  commit- 
tee was  discontinued  at  the  close  of 
the  year  and  Roy  C.  Muir,  a  vice- 
president  of  the  executive  staff,  has 
relinquished  his  special  duties  to 
become  general  manager  of  the 
whole  department.  Earl  0.  Shreve, 
vice-president  and  chairman  of  the 
defunct  committee  responsible  for 
all  apparatus  sales,  is  now  a  mem- 
ber of  the  president's  staff  in  charge 
of  customer  relations. 

Mr.  Muir  has  named  H.  V.  Erben, 
commercial  vice-president  and  man- 
ager of  the  Central  Stations  Divi- 
sions, assistant  general  manager 
of  the  department;  C.  H.  Lang, 
vice-president,  as  manager  of  sales ; 
H.  A.  Winne,  vice-president,  man- 
ager of  engineering;  Neil  Currie 
Jr.,  manager  of  manufacturing; 
Guy  S.  Hyatt,  assistant  comptroller, 
head  of  accounting;  and  W.  W. 
Jenkins  of  the  law  department, 
counsel. 

In  San  Francisco,  Frank  P. 
Barnes  who  for  several  years  was 
specializing  in  industrial  electronics 
and  radio,  communications  for  the 
company,  has  been  appointed  dis- 
trict representative  for  the  trans- 
mitter division.  Mr.  Barnes'  terri- 
tory includes  northern  California, 
Pacific  Northwest  and  Rocky  Moun- 
tain 


Navy  Thanks  Radio 

REAR  ADM.  A.  S.  Merrill,  USN, 
Director,  Navy  Office  of  Public  Re- 
lations, sent  the  following  letter 
to  NAB  President  J.  Harold  Ryan: 
"The  year  1944  has  seen  the  United 
Nations  make  great  strides  toward 
the  ultimate  victory,  for  which  we 
are  all  striving.  During  this  event- 
ful year,  the  NAB  and  its  many 
member  stations  have  assisted  the 
Navy  both  in  telling  its  story  and 
in  procuring  personnel.  I  wish  to 
take  this  opportunity  of  thanking 
you,  your  staff  and  membership  for 
your  cooperation  during  1944,  and 
to  extend  to  all  hands  best  wishes 
for  a  Merry  Christmas  and  a  New 
Year  that  will  bring  us  closer  to 
our  ultimate  goal." 


CBS  -k  5  0,0  0  0  UlflTTS 


Rcpiesented  by  The  Bi 


Cearley  Joins  RCA 

LON  A.  CEARLEY,  head  account- 
ant for  the  FCC  in  charge  of  the 
New  York  office,  has  resigned  to 
join  RCA  as  second  assistant  to 
Larry  Hill,  vice-president  and  con- 
troller. 
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BEiT  BUYi 


AUDIENCE    TESTED    FOR     BUSY    TIME  BUYERS 


EAST 

WHN— New  York 

50,000  Watts 
FOR   LADIES  ONLY 
1:00    to   1:30  P.M. 
Mon.    thru  Fri. 

Meaning  that  nationally  known  author 
and  home  counsellor,  Ella  Mason,  with 
a  program  both  entertaining  and  help- 
ful. 

Daily  participation — $275.00  per  week. 

WFCI— Providence-Pawtucket 

1.000  Watts— Blue 

BETTY  GUNNING  SAYS 
1:15—1:30  P.M. 
Mon.  thru  Fri. 

An   attractive,   charming,    well  known 
personality    conducts    this  easy-to-buy 
participator. 
Spots — $10.00 

WNBH— New  Bedford,  Mass. 

250  Watts— Blue 

LOCAL  NEWS 

8:30  A.M.,  12:45  P.M. 

6:15  P.M.,  10:30  P.M. 

Vifteen  years  of  telling  the  local  folks 

what   happens   locally.    Participation — 

$4.00  day  time — $8.00  evening. 

WHEB— Portsmouth,  N.  H. 

1,000  Watts— Mutual 
750  CLUB 
9:30—11:00  A.M. 
Mon.  thru  Fri. 

Mrs.  Spencers'  charming  personality 
has  enrolled  thousands  of  loyal  members 
in  the  Club. 

It's  yours  for  $22.50  per  Wk. 

WATR— Waterbury 

1,000  Watts— Blue 
SHOPPERS  GUIDE 
8:15—9:00  A.M. 
Mon.  thra  Sat. 

Helen  Morris  has  heen  doing  this  one 
for  eight  years. 

Participation — $37.80  per  Wk. 

WJEJ— Hagerstown,  Md. 

250  Watts — Mutual 
SADDLE  PALS 

11:15-11:45  A.M.— 2 : 15-2 : 30  P.M. 
Mon.  thru  Sat. 

That  old  time  music  show  that  gets 
mail  and  sells  merchandise. 
Participation — 

3  per  week — $15.98.  6  per  week — $30.24. 

WRAW— Reading,  Pa. 

250  Watts— NBC 
ITS  IN  THE  BAG 
(Meaning  the  grocery  bag) 
10:00—11:00  A.M. 
Mon.  thru  Fri. 

Yessir !  this  one  rings  cash  registers 
in  grocery  stores. 
Participation — $25.00  per  Wk. 


WJAS— Pittsburgh 

5,000  Watts— CBS 
RHYTHM  SECTION 

8:46—9:00  A.M. 
Mon.  thru  Sat. 

Some  smooth  listenin'  for  the  busy 
housewife.  It's  recorded  and  participat- 
ing. 

One  minute — $22.50  base  rate. 

WNAB— Bridgeport 

250  Watts— Blue 
liSO  CLUB 
7:00—8:00  A.M. 
8:20—9:00  A.M. 
2:30—3:00  P.M. 
Mon.  thru  Sat. 

A  sparkling  M.C.  makes  this  one  more 
than  just  another  platter  program. 
Daily  participation — $32.40  Wk. 

WNHC — New  Haven 

250  Watts 

ALARM  KLOK  KLUB 
7:00-8:00  A.M. 
Mon.  thru  Sat. 

An  hour  of  breakfast  music  on  New 

Haven's  newest  station. 

Daily  participation — $20.00  Wk. 

WOCB — Cape  Cod,  Mass. 

260  Watts— Blue 

WORLD  NEWS 

7:30  A.M.,  12:30  P.M.. 

6:00  P.M..  11:00  P.M. 

Mon.  thru  Sat. 

Hot   from    the    four   comers    of  the 
earth  by  Associated  Press  Wire. 
Spot  participation — $18.00  Wk. 

WJTN— Jamestown,  N.  Y. 

250  Watts— Blue 
MEMORY  MATINEE 
3:30—3:55  P.M. 
Mon.  thru  Sat, 

An  ideal  time  for  those  old  familiar 
melodies. 

Participation — $25.50  Wk. 


WEST 

KBUR— Burlington,  la. 

260  Watts— Blue 

THE  BURLINGTON  BUGGY  RIDE 
11:00—11:30  A.M. 
Mon.  thru  Sat. 

It's  homey,  and  the  home  folks  love  it. 
Participation — $35.00  Wk. 

WCLO— Janesville,  Wise. 

250  Watts— Mutual 
THE  HOMEMAKERS 
9:05—9:30  A.M. 
Mon.  thru  Sat. 

AUNT  EM  has  been  telling  'em  how 
to  keep  house  for  fourteen  years  and 
they  love  it. 

Participation — $27.00  Wk. 


WDGY— Minneapolis-St.  Paul 

5,000  Watts 

YOU  ASKED  FOR  IT 
2:30—5:00  P.M. 
Mon.  thru  Fri. 

The  money  give  away  program  that 
keeps  them  tuned  to  WDGY.  Participa- 
tion— Card  Rates. 


KMYR— Denver 

250  Watts 

UNINTERRUPTED  NEWS 
Ten  minutes  on  the  hour  every  hour 
everyday — on  the  News  and  Music  Sta- 
tion of  Denver. 

7  days  per  week — $300  per  month. 


KBON— Omaha 

250  Watts— Mutual 
SUNRISE  SERENADE 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

Don  Perazzo  M.C.'s  this  one  and  he's 
good.  News,  music,  and  free  theatre 
ticKets  win  a  lot  of  listeners. 
Daily    participation — $27.00  Wk. 


WIL— St.  Louis 

250  Watts 

THE  BREAKFAST  CLUB 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

Twenty  years  of  audience  build  up 
plus  an  easy-to-listen-to  M.C.  makes 
this  one  outstanding. 

Minutes  or  %  hours  at  Card  Rate. 


WDSM— Duluth-Superior 

250  Watts — Blue 
TWILIGHT  TIME 
5:15—5:30  P.M. 
Mon.  thru  Fri. 

Timely  tunes  for  Twin  Port  tea  time. 
Spot  Participation — Base  Rate  $4.00. 


KBIZ— Ottumwa,  la. 

250  Watts— Mutual 

FARM  &  HOME  PROGRAM 

11:30-12:00  Noon 
Mon.  thru  Sat. 

A  newsy  farm  program  in  the  State 
where  the  tall  corn  grows. 
Daily  participation — $19.20  Wk. 


KFUN— Las  Vegas,  N.  M. 

250  Watts 

THE  SPANISH  HOUR 

2  :00-3:00  P.M.— 7 : 00-8: 00  P.M. 

Mon.  thru  Sat. 

Two  whole  hours  of  New  M 
favorite  music. 

Daily  participation — $16.20  Wk. 


PACIFIC  COAST 

KFWB— Los  Angeles 

5,000  Watts 

MAKE  BELIEVE  BALLROOM 
11::00   A.M.   to  2:30  P.M. 
Mon.    thru  Sat. 

"Twelve    years — same  time — same  sta- 
tion— same  m.c.  Al  Jarvis,  master  of 
ceremonies — master   salesman ! 
$50.00  per  %  hr;  50  wd  spots— $12.00. 

KJBS — San  Francisco 

500  Watts 

ALARM  KLOCK  KLUB 
6:30-8:00  A.M. 
Mon.  thru  Sat. 

Surveys  prove  its  the  best  doUar  buy 
in  the  Bay  area. 

Spot  participation — $0.50  base  rate. 

KFMB— San  Diego 

250  Watts— Blue 
MORNING  MELODIES 
8:00—8:15  A.M. 
Mon.  thru  Fri. 

A  good  time  to  catch  the  whole  family. 
Participation — Base  Rate  $9.00. 

KTKC— Fresno-Visalia 

5,000  Watts— Blue 

ALL  STAR  DANCE  PROGRAM 

2:45—3:30  P.M. 

Mon.  thru  Fri. 

Everybody  likes  a  dance  tune.  Here's 

forty-five  minutes  of  it.  Participation — 
Card  Rates. 

KEVR— Seattle 

250  Watts 

BREAKFAST  PLATTERS 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

If  they  want  music  with  breakfast 
(and  they  do)  this  is  where  they  get  it. 
Participations — $3.25  each. 

SOUTH 

WHBQ— Memphis 

250  Watts — Mutual 

NEWS — 5  minutes  on  the  hour 

Mon.  thru  Sat. 

Some  excellent  news  periods  on  the 
News  and  Music  Station  of  Memphis. 
Base  Rate — $12.50  each. 

WTAW— College  Station,  Texas 

1,000  Watts— Blue 
FARM  FAIR 
12:30  to  12:45  P.M. 
Mon.  thru  Sat. 

The  Texas  Aggies  Station  with  farm 

news  for  Texas  Farmers. 

Spot  Participation — Base  Rate  $6.40 

WTSP— St.  Petersburg-Tampa 

1,000  Watts— Mutual 
WOMEN  IN  THE  NEWS 
10:30  to  10:45  A.M. 
Mon.   thru  Sat. 

Mostly  news  about  women,  of  especial 

interest  to  women. 

Daily  participation — $21.00  Wk. 
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CHICAGO 


YORK 


HOLLYWOOD 


WAR  INTERVIEWS 
KRNT  Xmas  Program  Creates 
 Series  of  Live  Shows  


Pulse  Experimental  Studies  of  BMB 
Suggest  Day  Rather  Than  Week  Plan 


AS  A  RESULT  of  statewide  accla- 
mation for  a  special  Christmas 
broadcast  of  interviews  with  over 
20  lowans  sent  live  from  Alsace  in 
the  Strasbourg  sector  in  France, 
KRNT  Des  Moines  is  completing 
plans  for  a  biweekly  series  of  the 
live  broadcasts  from  the  European 
front,  Phil  Hoffman,  manager  of 
the  Cowles  station,  announced  last 
week. 

The  interviews  were  conducted 
by  Gordon  Gammack,  Des  Moines 
Register  &  Tribune  war  corres- 
pondent, who  will  continue  with  the 
series.  With  the  aid  of  Army  public 
relations,  men  were  brought  in  di- 
rectly from  the  front.  Rebroadcasts 
and  recordings  permit  relatives  and 
friends  to  hear  the  program.  To  in- 
sure full  coverage  throughout  the 
state,  WNAX  Yankton  carries  it 
also. 


THREE  experimental  studies  to 
check  on  the  plan  the  Broadcast 
Measurement  Bureau  intends  to 
use  in  establishing  a  single  stand- 
ard station  coverage  measurement, 
conducted  by  The  Pulse  Inc.,  are 
reported  in  a  supplement  to  the 
December  issue  of  The  Radio  Au- 
dience, monthly  newsletter  of  The 
Pulse. 

In  the  first  experiment,  eight 
independent  stations  were  listed 
on  a  card  which  was  shown  to  the 
respondent  and  the  list  read  aloud. 
The  respondent  was  asked  to  indi- 
cate those  stations  heard  in  the  last 
week.  Only  two  stations  in  the  list 
had  primary  coverage  in  some  of 
the  counties  covered  by  the  survey 
(12  counties  of  the  New  York 
metropolitan  area) ,  according  to  the 
BMB  definition  of  mentions  by  50% 


or  more  of  the  returns  in  a  county. 

"While  it  is  true  that  these 
results  do  not  completely  cover  the 
entire  family  as  the  NAB  plan 
intends,"  The  Pulse  comments, 
"these  results  were  obtained  in  a 
personal  interview  in  which  only 
selected  independent  stations  were 
shown.  This  probably  results  in 
more  mentions  of  independent  sta- 
tions than  would  be  obtained  in  a 
mail  survey  employing  unaided  re- 
call and  offering  competition  with 
the  'big'  stations." 

A  second  study  consisted  of  one 
question:  "How  often  do  you  listen 
to  station  X  (an  independent  sta- 
tion) ?"  Reporting  that  in  seven 
counties,  half  or  more  of  the  re- 
spondents state  they  never  listen  to 
that  station,  The  Pulse  asks,  "What 


Forecasts  Worcester's 


Worcester  Federal  Savinys  and  Loan  Association  under 

the  direction  of  Albert-Frank  Cuenther  Law  of  New  York. 


Among  Worcester  home  owners  and 
renters  alike,  70%  have  expressed 
specific  preferences  for  postwar  pur- 
chases. One  third  in  each  group  want 
a  new  car,  although  renters  give  first 
choice  to  a  washing  machine.  Educa- 
tion is  the  second  most  popular  item 
among  home  owners,  mentioned  by 
24%.  From  10%  to  27%  of  each 
group  will  be  ready  to  buy  furniture. 


radios  and  television  sets,  travel,  refrig- 
erators, and  vacuum  cleaners.  Over 
half  expect  to  pay  cash  out  of  current 
income.  In  general  Worcester  people 
are  keenly  home-minded.  Aids  to  bet- 
ter living  will  strike  a  responsive  chord 
with  the  WTAG  audience,  the  major 
Central  New  England  market,  reached 
fully  and  only  from  the  INSIDE  — 
through  WTAG. 


PAUL   H.    RAYMER    CO.    N  a  Won  a  I    Sales  Representatives 


WORCESTER 


OWNED    AND    OPERATED    BY    THE  WORCESTER  TELEGRAM-GAZETTE 
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percentage  can  this  station  expect 
in  the  NAB  method?" 

Results  of  a  third  study,  in 
which  respondents  were  asked  to 
which  of  five  independent  stations 
they  or  their  families  listened  to 
within  the  preceding  24  hours,  sug- 
gest the  possibility,  says  The  Pulse 
"of  using  a  day  basis  rather  than 
a  week  basis  in  the  method,"  add- 
ing that  perhaps  Saturday  and 
Sunday  listening  habits  are  differ- 
ent enough  from  weekdays  to  justi- 
fy separate  figures. 

Results  are  offered  to  help  evalu- 
ate the  NAB  plan.  The  Pulse  states, 
pointing  out  that  further  experi- 
mentation seems  needed  before  the 
plan  is  finally  adopted. 


MYERS  HITS  PULSE 
FOR  BMB  CRITICISM 

LIKENING  the  trials  of  the  NAB 
Broadcast  Measurement  Bureau  to 
the  early  days  of  the  Audit  Bu- 
reau of  Circulation,  C.  W.  Myers, 
president  of  KOIN  Portland,  Ore. 
has  written  to  the  Pulse  Inc.,  New 
York  taking  issue  with  the  Pulse's 
comments  on  the  NAB  method  of 
measurement.  In  his  letter,  Mr. 
Myers  said  the  Pulse's  criticism  of 
the  NAB  method  "seems  to  be  based 
on  the  assumption  that  the  listener 
is  too  dumb  to  know  what  stations 
he  tunes  in  for  his  favorite  pro- 


Mr.  Myers  assured  Pulse  Inc. 
that  radio,  especially  in  rural  areas, 
is  taken  quite  seriously.  Mr.  Myers 
said  he  felt  the  new  measurement 
plan  might  give  non-network,  inde- 
pendent stations  a  "break"  but  that 
"we  are  not  going  to  worry  about 
that." 

Pointing  out  that  advertisers  as 
well  as  agencies  and  the  stations 
themselves  have  agreed  to  try  ac- 
ceptance of  the  NAB  method,  Mr. 
Myers  recalled  the  opposition  the 
ABC  had  at  its  inception  in  1925 
and  reminded  the  Pulse  Inc.  that 
the  ABC  "is  still  the  accepted 
form  of  newspaper  circulation 
measurement." 


Parker  Campaign 

PARKER  WATCH  CO.,  New  York^ 
starting  a  1945  radio  campaign 
running  into  almost  seven  figures 
on  Jan.  1  began  sponsorship  of 
Johannes  Steele  news  commenta 
tor,  for  52  weeks  on  WHN  New 
York,  Monday  through  Friday, 
7:45-8  p.m.  Mr.  Steele,  who  shifted 
from  WMCA  to  WHN  Jan.  1 
[Broadcasting,  Dec-  25],  is  under 
contract  with  the  watch  company 
to  do  news  commentaries  on  sta- 
tions they  select.  Berne  W.  Wil- 
kins,  radio  director  of  agency  han- 
dling account,  Sterling  Adv.,  New 
York,  late  this  month  will  make 
a  nation-wide  tour  to  purchase  the 
outstanding  program  or  best  series 
of  shows  available  for  sponsorship 
in  each  of  45  Parker  markets.  Ac 
cording  to  Mr.  Wilkins,  the  com 
pany  feels  that  programs  do  a 
better  selling  job  and  are  more 
effective  than  time-signal  an- 
nouncements. In  the  latter  case, 
he  said,  there  are  too  many  time- 
signal  announcements  by  several 
watch  companies,  and  this  helps  to 
lose  sponsor-identification.  Parker 
also  currently  sponsors  These  Are 
Our  Men,  a  weekly  half-hour  dra- 
matic program  on  NBC. 
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PIVOT  POINT  OF  DEMOCRACY 


lES  or  no.— This  or  that.— Pick  and  choose.— This  is  the  essence  of  democracy: 
—which  is  the  essence  of  competitive  American  radio. 

By  Government  decree  and  economic  edict,  each  radio  station  and  network  must  compete  with 
the  other— and  at  the  same  f/me— for  the  ears  and  attention  of  thbse  they  would  serve.  Should  they 
fail  to  interest,  they  fail  to  serve.  Should  they  fail  to  serve,  they  fail. 

So  with  his  thumb  on  the  dial,  the  American  listener  controls  the  pivot  point  of  democracy.  Your 
ideas,  your  politics,  your  talents,  your  wares,  your  religion,  are  welcomed  or  denied  to  his  home 
as  he  elects,  at  the  switch  of  a  dial. 

He's  in  the  driver's  seat,  because  competitive  American  radio  has  put  him  there,  and  will  keep 
him  there. 

in  the  past  twenty  years,  WSM  has  had  a  part  in  developing  our  American  system  of  radio;  has 
had  to  compete  for  a  loyal  and  substantial  following  now  numbering  in  the  millions  which  tune  to 
WSM  for  both  sides  of  public  questions,  and  politics;  for  their  type  of  religion  and  inspiration;  for 
their  informational  and  educational  needs;  in  sheer  hunger  for  diversion  and  entertainment. 
With  our  frequency  and  our  assignment,  we  have  been  privileged  to  bring  these  serv- 
ices to  the  listeners  of  rural  America,  to  accept  or  reject  as  they  please. 
We  are  proud  to  report  that  more  have  been  served  than  have  not  been 
served.  No  other  radio  station  can  report  more.  No  other  radio  station  should  7y^ 
report  less.  ^ 
This  is  clear  channel  broadcasting. 
This  is  WSM. 


6S0  KILOCYCLES 
Edwin  W.  Craig,  Pres. 


NBC  Affiliate 
Harry  Stone,  Gen.  Mgr. 


National  Representatives,  EDWARD  PETRY  &  Co. 
National  Life  and  Accident  Insurance  Co.   Nashville,  Tenn 


You^ve  Got  to 
See  to  Believe! 


The  substantial  business  we  have  done 
with  advertisers  willing  to  pay  50,000 
Watts  rates,  has  long  since  taught  us 
they  don't  tackle  their  important  job  of 
time-buying  blindfolded. 

It  is  because  they  do  want  to  know 
who  listens,  from  where  they  listen  and 
how  many  listen,  that  W  W  V  A  is  doing 
a  top-ranking  50,000  Watts  business. 

Coverage  and  market  data  figures, 
backed  solidly  by  results,  prove  W  W  V  A 
one  of  America's  greatest  per-listener 
buys! 


WE  PROVE  IT! 


ASK  A  JOHN  BLAIR  MAN 


j  RADIO  WORKSHOP  I 
I  WInston-Saiem  Group  Made  I 
'  Regular   City  Activity  = 


THE  COMMUNITY  Radio  Plan 
of  Winston-Salem,  N.  C,  started 
ovei'  a  year  ago,  has  been  incor- 
porated into  the  regular  structure 
of  the  Community  Council  as  one 
of  its  central  services,  making  the 
city  the  first  to  organize  such  a 
program  as  part  of  its  regular  com- 
munity planning.  The  plan  is  made 
possible  by  the  cooperation  of  local 
stations  WAIR  and  WSJS  and  is 
financed  for  a  three  year  period  by 
the  United  War  Chest  and  the 
Junior  League. 

Under  the  leadership  of  radio 
consultant  Charlotte  Demorest,  the 
workshop  was  opened  after  study- 
ing the  needs  and  possibilities  of 
the  city  for  interpretation  by  ra- 
dio. Free  to  all  citizens  of  the 
county  and  biracial,  it  has  trained 
140  members,  with  the  help  of  the 
staffs  of  both  stations,  to  write, 
direct  and  act  their  own  shows. 

Programs  are  produced  for  all 
ages,  types  and  purposes.  Most 
recent  is  a  series  for  children  on 
local  history.  Others  deal  with  the 
city's  role  in  the  war,  books,  music, 
and  dramatic  skits.  The  workshop 
also  has  assumed  full  responsibility 
for  the  Chest  Campaign  radio  pub- 
licity and  has  cooperated  with  the 
Public  Library,  Red  Cross,  Girl 
Scouts,  Tuberculosis  Assn.  and 
others. 


KALE  Farm  Service 

A  FARM  service  department,  first 
of  its  kind  in  the  city,  is  being 
established  by  KALE  Portland  un- 
der direction  of  Burton  S.  Hutton 
who  has  resigned  as  assistant  gen- 
eral agricultural  development  agent 
for  the  Great  Northern  Railway, 
to  accept  the  position.  Mr.  Hutton 
will  give  timely  and  practical  farm 
facts  and  market  news  on  weekday 
morning  and  afternoon  programs- 
Mr.  Hutton  has  been  director  of 
agricultural  broadcasting  on  KOAC 
Corvallis,  Ore.  and  farm  editor  of 
two  Oregon  newspapers. 


Z.  Zimmerman  Hugus 

Z.  ZIMMERMAN  HUGUS,  55, 
assistant  vice-president  of  the 
American  Telephone  &  Telegraph 
Co.,  New  York,  died  Dec.  28.  Fol- 
lowing his  graduation  from  Wash- 
ington &  Jefferson  College  in  1910, 
he  entered  the  telephone  business 
as  a  salesman.  After  serving  in 
the  Signal  Corps  in  World  War  T, 
Mr.  Hugus  joined  Bell  Telephone 
Co.  of  Pennsylvania  as  assistant 
publicity  manager.  In  1925  he 
joined  AT&T  in  an  executive  capac- 
ity. Surviving  are  his  wife  and  a 


Returns  to  WSPA 

STERLING  WRIGHT  has  returned 
to  WSPA  Spartanburg  as  director 
of  special  events  and  a  member  of 
the  sales  staff  after  a  two  and  a 
half  month  absence  while  asso- 
ciated with  a  Charlotte  advertis- 
ing agency.  Mr.  Wright  also  will 
air  the  7:30  a.m.  and  1  p.m.  news- 
casts. He  formerly  was  program 
director  of  the  station  for  four 
years.  Marshall  Pack  of  the  WSPA 
sales  department  has  shifted  to  the 
announcing  staff  replacing  Wayne 
Davis,  resigned- 


NEW  YORKERS  will  hear  FM  pro- 
grams emitted  by  this  new  two- 
bay  General  Electric  circular  an- 
tenna, installed  by  CBS  atop  the 
700-foot  building  at  500  Fifth  Ave., 
for  the  network's  FM  station, 
WABC-FM.  Provision  has  been 
made  to  add  two  more  bays  to  the 
14-ton  structure,  which  rises  100 
feet  above  the  rooftop.  The  antenna 
cost  $15,000,  most  of  which  went 
for  labor,  installation  services, 
scaffolding  and  modification  of  the 
steel  structure.  When  the  antenna 
goes  into  use  it  vdll  give  CBS  the 
first  FM  station  in  New  York  to 
cover  its  assigned  area,  according 
to  William  B.  Lodge,  CBS  general 
engineering  supervisor. 


Net  Committee  Named 

PRESIDENT  J.  Harold  Ryan  of 
the  NAB  has  announced  the 
following  committee  to  coordinate 
radio's  25th  anniversary  observ- 
ance on  behalf  of  the  four  major 
networks :  Dr.  Frank  Stanton^,  CBS 
vice-president;  Robert  D.  Swezey, 
MBS  assistant  vice-president  and 
assistant  general  manager;  Frank 
E.  Mullen,  NBC  vice-president  and 
general  manager;  Mark  Woods, 
Blue  president.  Committee  will  de- 
termine general  network  policy  and 
correlate  programming,  advertis- 
ing, publicity,  promotion,  sales,  pub- 
lic relations  and  station  relations 
during  this  anniversary  year.  Meet- 
ing is  scheduled  for  January. 


WOR  Video  Board 

A  TELEVISION  program  plan- 
ning board  of  nine  has  been  set  up 
by  WOR  New  York  to  enable  the 
station  to  familiarize  itself  with 
the  demands  and  techniques  of  tel- 
evision. Board  includes  Norman 
Livingston,  program  director;  J. 
R.  Poppele,  chief  engineer;  "Tiny" 
Ruffner,  assistant  program  direc- 
tor; Dave  Driscoll,  director  of  war 
service  and  news;  Charles  Oppen- 
heim,  publicity  director;  Joseph 
Creamer,  promotion  director;  Eu- 
gene King,  daytime  program  man- 
ager; Robert  Simon,  continuity 
director;  Robert  Emery,  producer 
and  director  of  WOR  television 
programs- 


KCMO  Kansas  City  has  appointed 
John  E.  Pearson  Co.,  Chicago,  as  na- 
tional representative  effective  Jan.  15. 


IF  IT  S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 
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JOM 


IBLAIR 

&  COMPANY 


Offices  in  Chicago  •  New  York  •  St.  Louis  •  los  Angeles  •  San  Francisco 

REPRESENTING  LEADING  RADIO  STATIONS 


Wonderful  '  'spots"  for  any  adver- 
tiser are  spot  programs.  For  these  pow- 
erful, sales-producing  programs  are 
more  than  spot  announcements — they 
are  complete  programs  of  any  kind  .  .  . 
and  any  length  ...  on  any  station  .  .  . 
in  any  market  selected  by  you. 

And  there  are  many  such  pro- 
grams available.  Already  well  estab- 
lished on  the  air,  they  are  headed  by 
well-known  local  personalities  who  have 
demonstrated  their  selling  ability. 

A  John  Blair  Man  can  tell  you 
about  the  best  of  them,  in  markets  that 
interest  you.  Call  him  today — he's  a 
fine  fellow  to  know. 
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Being  A  Smart 

Time  Buyer,  You 


YOU  KNOW  THEY  HEAR  YOUR  MESSAGE 
WHEN  IT'S  ON  WMT  AT  600  KC  .  .  . 
IOWA'S  BEST  FREQUENCY  &  YOU  KNOW  THEY  LISTEN 


ST.  LOUISijB^ 


126,000  square  miles  .  .  .  packed  to  the  hilt 
with  listeners  that  mean  SALES.  5,000  watts 
at  600  kc.  in  an  area  that  boasts  97%  radio 
families    (6%    over   the   national  average.) 

The  Moral:  Don't  take  a  chance!  Sell  Iowa's 
rich  corn  country  folks  over  WMT. 


REPRESENTED  BY  THE  KATZ  AGENCY 


Metckandiun^  &  1^ to  motion 

Popularity  Check — ^Announcer  Data 
RCA  Book— CHUM  Tumblers 


A SUCCESSFUL  as  well  as  eco- 
nomical method  of  measuring 
program  popularity  at  small  sta- 
tions has  been  devised  by  Fin  Hol- 
linger,  general  manager  of  KDB  Santa 
Barbara.  On  the  radio  page  of  local 
newspapers  was  inserted  a  "coupon" 
listing  30  of  the  regular  KDB  pro- 
grams, both  sponsored  and  sustaining. 
Coupon  also  listed  sponsors,  time  of 
program,  and  a  blank  space  in  which 
the  listener  was  invited  to  write  its 
order  of  popularity.  Contestants  sub- 
mitting the  lists  most  closely  resem- 
bling popular  choice  were  awarded 
War  Bond  prizes.  Plan  not  only  meas- 
ured program  popularity,  but  also  pro- 
vided all  programs  considerable  pub- 
licity. KDB  expects  to  make  such  a 
poll  an  annual  event. 

*  *  * 
KMBC  Mail  Piece 
MAILING  PIECE,  accompanied  by 
a  letter  from  Sam  H.  Bennett,  vice- 
president  in  charge  of  sales  for  KMBC 
Kansas  City,  has  been  sent  to  all 
local,  regional  and  national  advertisers 
to  boost  late  programs.  Reprint  of 
station  advertisement  in  Kansas  City 
Star,  mailing  piece  promotes  idea  that 
clock  has  been  pushed  back  in  Kansas 
City  to  hear  Kate  Smith,  Nelson  Eddy, 
Kenny  Baker  and  other  major  pro- 
grams broadcast  after  10 :30  p.m. 


WOR  Announcers 

FOR  the  use  of  advertising  agencies, 
and  the  station's  sales  and  executive 
staff,  WOR  New  York  is  distributing 
a  booklet  on  its  announcers  which  may 
be  used  in  conjunction  with  a  master 
recording  of  their  voices  available  for 
reference.  Announcers  read  commer- 
cials heard  regularly  on  WOR.  Issued 
in  the  form  of  a  mimeographed  stapled 
6x8  inch  paper-saving  pamphlet,  the 
written  data  includes  material  in  the 
announcer's  radio  experience  and  gen- 
eral background. 


WBT  Story 

BUGS  BUNNY  sits  on  fhe  front  cover 
of  the  folder  "WBT's  Happy  Ending 
Dept.,  Grady  Cole,  Mgr."  Inside  the 
folder,  opposite  a  picture  of  a  huge 
cabbage  upon  which  sits  a  dejected 
farmer,  is  the  story  of  "poor  Mr. 
Eggers"  and  how  WBT  Charlotte  sold 
his  100  tons  of  cabbage  through  two 
announcements.  Story  ends  with  a  plug 
for  WBT's  "friendly  service". 

RCA  Book 

HISTORY  of  American  radio  during 
the  past  quarter-century,  from  the 
formation  of  RCA  in  the  fall  of  1919 
to  the  present,  is  told  in  an  illus- 
trated book,  "25  Years  of  Radio  Prog- 
ress With  RCA". 


KVOO  Brochure 

TO  ANALYZE  the  station  and  the 
market,  KVOO  Tulsa  has  issued  a 
brochure,  done  in  buff  and  green,  de- 
signed to  show  how  the  station  covers 
the  Tulsa  area.  In  addition  to  the 
coverage  area,  with  population  and 
pictures  of  such  Oklahoma  towns  as 
Pryor,  McAlester,  Ponea  City,  Miami, 
Okmulgee,  Muskogee  and  Bartlesville, 
brochure  shows  Philtower  Bldg.  where 
KVOO  studios  are  housed. 


Listeners  to  Decide 

OPINIONS  of  radio  listeners  will 
be  a  factor  in  determining  the 
grand  prize  winner  in  a  symphony 
contest  sponsored  by  Henry  H.  Reich- 
bold,  chairman  of  the  board  of  Reich- 
bold  Chemicals  Inc.,  Detroit,  and 
president  of  the  Detroit  Symphony 
Orchestra,  sponsored  by  the  company 
on  Mutual,  Saturday  8 :30-9  p.m. 
Prizes  totaling  $32,500  have  been 
posted  by  Mr.  Reichbold  for  the  best 
"Symphony  of  the  Americas,"  the  con- 
test open  to  composers  in  both  North 
and  South  America.  In  the  interest 
of  Pan-American  cultural  unity,  each 
nation  will  be  asked  to  submit  an  un- 
published symphony,  the  finalist  com- 
positions to  be  played  on  Symphony 
programs  prior  to  the  announcement 
for  the  winner. 

CHUM  Gifts 

CHUM,  new  Toronto  1,000  w  station 
on  1050  kc,  distributed  sets  of  six 
tumblers  among  advertising  agency  ex- 
ecutives to  call  attention  to  the  new 
station.  All  the  glasses  had  decal- 
comanias  affixed  with  the  legend  "Hey 
Chum!  What's  going  on  at  1050?"  and 
scenes  of  revelry,  bargain  counters,  etc. 
The  glasses  were  distributed  at  Christ- 
mas time. 


KNX  Booklet 

"HERE  is  Europe,  twelve  feet 
wide  .  .  ."  runs  the  opening  copy  in 
a  promotion  brochure  issued  by  KNX 
Los  Angeles  describing  a  battle  map  on 
display  in  the  window  of  the  station. 
Illustrated  booklet  tells  how  KNX  re- 
ports the  war.  Photographs  of  KNX 
and  CBS  commentators  and  corre- 
spondents are  included. 


Canadian  Ratings 

CANADIAN  daytime  programs 
head  the  national  popularity  poll 
for  December  released  by  Elliott- 
Haynes,  Toronto  research  firm. 
Soldier's  Wife  leads  the  December 
programs  with  a  rating  of  20.9, 
followed  by  Happy  Gamg  with  17.6. 
American  originating  program,  Big 
Sister  is  third  with  a  rating  of 
17.1.  Road  of  Life,  Ma  Perkins, 
Claire  Wallace  (Canadian  pro- 
gram), Lucy  Linton  (Canadian 
program),  Right  to  Happiness, 
Pepper  Young's  Family  and  Wom- 
an of  America  follow.  On  the 
French  networks  the  December  na- 
tional rating  reports  place  the  fol- 
lowing as  the  five  most  popular 
daytime  programs:  Jeunesse  Doree 
with  a  rating  of  33.5,  Quelles  Nou- 
velles  with  a  rating  of  31.7,  Joyeux 
Troubadours,  Histories  d'Amour 
and  La  Rue  Principale. 


Sgt.  Don  Chapman 

SGT.  DON  CHAPMAN,  formerly 
in  the  transcription  department  of 
Don  Lee  Broadcasting  System,  Hol- 
lywood, was  killed  in  action  in 
Germany,  according  to  word  re- 
ceived. 


Program  Brochure 

BROCHURE  on  Buy  Roads  to  Ro- 
mance, a  participating  program,  has 
been  prepared  by  WHOM  Jersey  City 
giving  background  on  Josephine  Mc- 
QuiUin,  WHOM  woman's  director  and 
conductor  of  the  program. 
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F  &  F  LABS.  Inc.,  Chicago  (cough 
drops),  has  started  spot  announce- 
ments on  the  following  Chicago 
stations:  WENR  11  weekly,  WIND 
36  weekly,  WCFL  5  weekly.  Til  for- 
bid contract  was  placed  by  Olian  Adv., 
Chicago.  Account  is  expected  to  begin 
spots  in  four  or  five  other  markets. 
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^\ . .  .but  what  about  Bdkville^Kansas  ? 


Big  things  were  happening  in  the  vast  KFAB 
area!  "Advance  men"  had  been  setting  up  shows 
for  the  celebration  of  KFAB's  big  20th  birthday 
party. 

They  had  contacted  Oakland,  Holdrege,  and 
Wilbur.. .typically  rich  Nebraska  communities... 
and  the  wealthy  Denison  farming  area  over  in 
Iowa.  Everywhere,  a  glad  hand...  every  where, 
KFAB  was  definitely  "one  of  the  family"! 

BUT  WHAT  ABOUT  BELLEVILLE,  ICAN- 
SAS.-*  What  kind  of  a  reception  could  be  expected 
in  the  southern  KFAB  area?  Here's  what  hap- 
pened! 


LINCOLN, 

niO  KC-10,000  WATTS 


The  entire  Belleville  territory  through  its 
Chamber  of  Commerce  welcomed  KFAB  and 
were  glad  of  the  opportunity  to  help  celebrate 
the  station's  big  20th  birthday  party.  The 
"Belleville  Show"  was  a  humdinger...  just  like 
all  the  others. 

Yes... KFAB  is  a  household  word  throughout 
the  vast  200  county  area  it  serves.  If  you  are  in- 
terested in  profitable  coverage,  why  not  let  THE 
BIG  FARMER  STATION  sell  your  product  to 
its  340,808  listening  families. 


WTX^X  IT) 


OMAHA 


HUGH  nim,  Omnmral  Managmr 


BASIC  COLUMBIA 

Represenred  by  PAUl  H.  RAYIMR  COMPANY 


Vut  your  Confidence  in 
WSIX  -  -  -  "Nashville 


Nashville'" 

*wsixj2"V^ 


Signal  and 
Mail  Map 


Here's  a  market  that  won't  fold  up  when  the 
war  ends — for  the  simple  reason  that  it  is 
built  on  the  diversified  industry  and  agricul- 
ture of  the  Tennessee  Valley. 

When  peace  comes,  these  same  plants  will  be 
found  making  the  same  essential  products 
and  these  same  farms  growing  the  same  hogs, 
corn  and  tobacco  as  now. 

Let  us  give  you  the  complete  picture  of  this 
unusual  market,  covered  by  WSIX.  Contact 
this  station. 

The    Katz    Agency,    Inc.,   National  Representative 
Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


5,000  ^^^^^"^^^^ 

WATTS  .7/^ 


New  Video  Lights 

TELEVISION  STUDIO  lighting 
will  be  more  efficient,  less  expen- 
sive and  longer-lived  as  a  result  of 
recent  developments  by  Norman 
Hall,  plant  engineer  of  Allen  B. 
DuMont  Labs.,  N.  J.,  according  to 
an  announcement  by  DuMont  last 
week.  Mr.  Hall  has  worked  out  a 
system  for  operating  water-cooled 
mercury  vapor  lamps  on  direct  cur- 
rent instead  of  the  alternating  cur- 
rent now  used.  Experiments  con- 
ducted by  DuMont  indicate  that 
the  new  method  completely  elimi- 
nates the  objectionable  flicker  in 
the  old  lamps.  Installation  of  these 
new  lamps  will  soon  get  under  way 
in  the  studios  of  DuMont  television 
station,  WABD  New  York. 


V^RDGA  TO  DISCUSS 
VIDEO  TECHISIQVE 

TELEVISION  LEADERS  on  Jan. 
9  will  address  the  national  conven- 
tion of  the  National  Retail  Dry 
Goods  Assn.  at  the  Hotel  Pennsyl- 
vania, New  York,  Jan.  8-12.  In  the 
morning  session,  devoted  to  televi- 
sion operation  and  management, 
speakers  and  subjects  include  Leon- 
ard F.  Cramer,  executive  vice-pres- 
ident of  Allen  B.  DuMont  Labs., 
New  York,  "Intra-Store  Televi- 
sion"; James  D.  McLean  of  General 
Electric  Co.,  "How  To  Plan  Your 
Television  Station";  Dan  D.  Hal- 
pin  of  RCA,  "Merchandising  Via 
Television";  P.  F.  McCarthy  of  J. 
N.  Adam  &  Co.  and  J.  K.  Gannett 
of  the  Austin  Co. 

The  afternoon  session  will  be  in 
the  form  of  a  production  panel. 
Speakers  include  Samuel  H.  Cuff, 
general  manager  of  DuMont  sta- 
tion, WABD  New  York;  Robert 
Gibson  of  the  GE  station,  WRGB 
Schenectady;  Raymond  E.  Nelson, 
vice-president  in  charge  of  radio 
and  television  of  Charles  M.  Storm 
Co.,  New  York;  Frances  Hughes  of 
Mademoiselle;  Thomas  H.  Hutch- 
inson of  RKO  Television  Corp.  and 
Bud  Gamble,  president  of  the  Tele- 
vision Producers  Assn.  Chairman 
of  the  production  panel  will  be 
Irwin  A.  Shane,  of  the  Television- 
Workshop,  New  York,  who  organ- 
ized the  television  session. 


New  ETO  Station 

DIRECT  RADIO  news  service  be- 
tween America  and  the  European 
war  zone  was  amplified  Jan.  2  when 
Press  Wireless  Inc.,  New  York,  be- 
gan transmission  from  a  mobile 
unit  somewhere  in  Holland.  Desig- 
nated as  Station  PV,  the  new  unit 
is  similar  to  Station  PX,  the  first 
in  Europe  to  begin  service  from 
the  Normandv  beachhead  June  13. 
A  special  400-watt  transmitter  is 
used.  A  third  Press  Wireless  sta- 
tion is  in  operation  from  Leyte  in 
the  Philippines.  All  were  developed 
for  the  press  under  authorization 
of  the  FCC,  the  war  theatre  com- 
mands, the  Board  of  War  Commu- 
nications and  other  agencies. 


HASHVILIE.  1ENN. 


Chrysler  Donates 

CHRYSLER  Corp.,  Highland  Park, 
Mich.,  due  to  the  illness  of  Maj. 
Edward  Bowes,  m.  c.  of  the  ama- 
teur program,  has  turned  over  its 
program  time  on  CBS,  Thurs.,  9- 
9:30  p.m.,  to  the  Red  Cross.  Top 
radio  programs  will  be  presented  in 
that  period  at  the  invitation  of  the 
Red  Cross  until  Maj.  Bowes  returns 
to  the  air. 


PRESENT  AT  PASSING  of  WGL 
Ft.  Wayne  from  Westinghouse  to 
Farnsworth  ownership  was  this 
group  of  four  representatives  of 
the  two  companies.  Seated  (1  to  r)  : 
Walter  Evans,  vice-president  of 
Westinghouse  Electric  &  Mfg.  Co- 
and  vice-president  and  general 
manager  of  Westinghouse  Radio 
Stat'ons  Inc.,  and  E.  A.  Nicholas, 
president  of  Farnswoi'th  Television 
&  Radio  Corp.  Standing  (1  to  r) : 
Horace  L.  Lohnes,  Westinghouse 
counsel  and  E.  M.  Martin,  secre- 
tary and  counsel  for  Farnsworth. 
Sale  of  WGL,  a  250  w  NBC  out- 
let operating  on  1450  kc,  was  made 
in  compliance  with  the  FCC  duop- 
oly rule  in  view  of  Westinghouse 
ovniership  of  WOWO  Ft  Wayne. 
Price  was  $235,000-  Farnsworth 
took  over  station  operation  Dec.  28. 


Kellogg  Resumes 

KELLOGG  Co.,  Battle  Creek,  Mich., 
is  scheduled  to  resume  sponsorship 
of  Superman  for  Pep  on  MBS 
starting  Jan.  8.  Program,  dropped 
by  Kellogg  last  fall,  may  be  de- 
layed a  week.  Number  of  stations 
has  not  yet  been  determined.  Al- 
though show  is  currently  heard 
Monday  through  Friday  5:80-5:45 
p.m.,  program  may  be  shifted  to 
5:15-5:30  n.m.  Agency  is  Kenyon 
&  Eckhardt.  New  York. 


has 


Harris  Appoints 

M.  H.  HARRIS,  New  York, 
appointed  Richman-Sandford  Ra- 
dio Productions,  New  York,  to  han- 
dle advertising  for  its  28  branch 
stores  in  the  New  York  area. 
Transcribed  chain-break  and  one- 
minute  spot  announcements  will  be 
used  as  well  as  transcribed  five 
minute  programs  on  two  or  three 
New  York  stations. 


THE  MARK 
OF  ACCURACY, 

SPEED  AND 
rNDEPENDENCE 
rN  WORLD  WlDB'i 

NEWS  coverage; 

United  Press 
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 and  an  advertising  message  is  "Well 

Placed",  too,  when  it's  aired  over  WSPD. 

Our  primary  signal  of  5,000  watts  reaches  not  only  the 
"Top  Hatters",  but  more  than  a  million-and-a-half  pros- 
perous prospects  in  the  rich  Northwestern  Ohio-Southern 
Michigan  area,  with  top  NBC  shows  and  tailored  local 
programs. 


IF  IT  S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


Product  Boycott,  Nonlistening 
Caused  by  Spots,  Listeners  Say 

Active  Dislike  Shown  in  Letters  to  Bannister; 
Other  Stations  Commend  Transcription  Ban 


ACTUAL  boycott  of  advertised 
products,  turning  off  of  radio  sets 
during  commercials  and  general 
disgust  leading  to  little  use  of  sets 
are  some  of  the  reactions  inspired 
by  poor  commercials,  letters  to 
Harry  Bannister,  manager  of  WWJ 
Detroit,  reveal  in  commending  him 
on  the  station's  ban  on  all  tran- 
scribed commercials  [Broadcast- 
ing, Nov.  27]. 

About  half  of  almost  200  letters 
received  during  the  month  after 
the  announcement  was  made  show 
the  writers  to  be  aggressively  re- 
sentful and  hostile  towards  certain 
spots  to  the  extent  that  they  would 
"take  it  out"  on  advertisers.  Mr. 
Bannister's  action  is  looked  upon 
as  an  example  of  intelligent  and 
courageous  leadership  and  he  is 
called  "one  of  the  great  benefactors 
of  mankind"  who  has  shown  "mercy 
toward  the  feelings"  of  the  audi- 
ence. 

High  Calibre 

Many  of  the  messages  are  from 
women,  written  on  postcards;  oth- 
ers are  signed  by  professional 
groups — scientists  working  togeth- 
er on  a  project;  business  firms  and 
several  from  servicemen.  The 
quality  of  vinriting  and  expression 
indicate  that  the  writers  generally 
fall  in  the  educated  group.  Many 
refer  to  the  Time  magazine  article 
on  the  ban. 

General    concern    is  expressed 


about  WWJ's  ability  to  survive  the 
action  financially.  One  letter  had 
a  $10  check  enclosed  to  "partially 
defray  expenses"  and  another  a 
dollar  bill.  Writers  also  were  quite 
specific  in  naming  sponsors  of  of- 
fensive material.  The  soap  an- 
nouncements for  Rinso  and  Duz  and 
"LSMFT",  the  Lucky  Strike  to- 
bacco auctioneer  chant,  came  in 
for  criticism. 

Following  are  some  actual 
quotes : 

From  a  bank — "unlike  the  motion 
picture  industry,  you  realize  when 
your  medium  should  abandon  short 
pants."  From  a  couple —  "a  smart 
business  man  would  know  they 
build  up  gall  instead  of  good 
wishes." 

"Personally  I  would  rather  pay 
10  cents  per  diem  and  eliminate 
all  advertising  on  the  radio,"  writes 
another  who  cites  Ford  Motor  Co. 
as  an  example  of  good  advertis- 
ing. One  believes  "They'll  make  us 
vrilling  to  pay  not  just  .05  a  day 
for  Muzak  but  any  amount."  An- 
other says  now  she'll  try  turning 
on  the  radio  again  .  .  .  sometime 
next  year"  to  see  what  its  like. 
One  broadcaster  states  that  while 
loyal  to  industry  and  company  "I 
have  been  afraid  of  the  practices 
of  the  last  five  years"  of  certain 
agencies  and  advertisers;  another,, 
who  has  taken  certain  modified 
steps  on  spots  says  "It  is  however. 


THESE  ARE  THE  MEN  responsible  for  These  Are  Our  Men,  NBC  series 
sponsored  by  Parker  Watch  Co.  Program  dramatizes  the  highlights  in 
the  lives  of  America's  military  leaders,  with  commercial  time  turned 
over  to  the  Treasury  for  War  Bond  appeals.  First  program,  dramatizing 
the  life  of  President  Roosevelt,  was  recorded  and  presented  to  his  Hyde 
Park  library.  In  conference  are:  (standing,  1  to  r)  :  Joseph  Cherniavsky, 
musical  director;  Berne  Wilkins,  radio  director,  Sterling  Adv.  Agency, 
handling  the  program;  Dick  McDonagh,  head  of  NBC  script  division; 
Saul  Broun,  president  of  Sterling.  Seated:  Louis  Parker;  Anton  Leader, 
producer-director;  A.  I.  Parker,  president,  Parker  Watch  Go- 


to you  stronger  operators  that  in- 
dustry must  look.  .  .  ." 

A  writer  complaining  about  a 
soap  commercial  (Duz),  turns  the 
radio  off  when  the  ad  comes  on, 
says  others  at  the  bridge  and 
pinochle  clubs  have  the  same  re- 
actions. 

In  Upstate  New  York  a  club  has 
been  formed  whose  members  are 
pledged  never  to  buy  a  product,  if 
it  can  be  helped,  that  has  a  sing- 
ing commercial. 


JULES  ALEXANDRE  Inc.,  Harris- 
burg,  Pa.,  a  newly  formed  firm,  has 
been  appointed  central  Pennsylvania 
distributor  for  Crosley  Corp.  products. 


KXQK 

630  ON  YOUR  DIAL 


AND  OPERATED  BY  THE  STAR-TIMES 


here's  good  advice  for  radio  listeners  in  the  caption  of  this  January  poster. 
Starting  off  the  new  1945  series  of  outdoor  boards  for  KXOK,  its  appeal  for  the 
New  Year  is,  "Don't  Toy  Around  .  .  .  dial  KXOK."  Following  last  year's  animal  series 
of  illustrations,  this  outdoor  board  effectively  carries  out  its  copy  point  pictorially 
with  little  toy  dogs.  The  poster  is  currently  showing  in  St.  Louis,  Mo.,  on  100  locations 
in  high  traffic  areas. 
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DOWNEY  DISCS  SET 
FOR  LOCAL  STATIONS 

COCA  COLA  Co.,  Atlanta,  Ga., 
will  augment  its  network  broadcasts 
of  Songs  From  Morton  Downey, 
starting  Feb.  5  on  240  MBS  sta- 
tions, by  making  transcriptions  of 
the  show  which  will  be  sent  to  lo- 
cal bottlers  for  placement  on  about 
200  stations  in  cities  not  serviced 
by  MBS.  On  MBS,  show  probably 
will  be  heard  from  12:15  to  12:30 
p.m.,  Monday  through  Friday. 

In  announcing  last  week  that 
Coca  Cola's  Victory  Parade  of  Spot- 
light Bands  would  remain  on  the 
Blue  when  the  Downey  program 
shifts  to  MBS,  Blue  Network  of- 
ficials said  that  the  network  "has 
a  general  policy  against  the  use 
of  transcriptions  for  network  orig- 
inated programs,  except  in  cases 
where  technical  difficulties  preclude 
the  presentation  of  live  broad- 
casts." The  policy  was  adopted,  in 
October  1944. 

While  Mr.  Downey  is  entertain- 
ing servicemen  overseas,  his  pro- 
gram is  being  continued  on  the 
Blue  with  guest  stars  appetiring 
each  week  and  when  he  returns,  he 
will  be  supported  by  the  same  cast, 
Jimmy  Lytell's  orchestra,  Leah 
Ray,  and  David  Ross.  Last  week 
Mr.  Downey  was  reported  hospital- 
ized in  Paris  but  his  illness  is  said 
not  to  be  serious  enough  to  keep 
him  from  returning  to  this  country 
in  time  for  his  first  Mutual  broad- 
cast. Agency  for  the  Coca  Cola  Co. 
is  D'Arcy  Adv.,  New  York. 


Salsbury  Plans 

DR.  SALSBURY'S  LABS.,  Charles 
City,  la.,  is  sponsoring  a  one-min- 
ute transcribed  spot  announcement 
campaign  on  approximately  60  sta- 
tions starting  in  the  middle  of  Feb- 
ruary to  run  through  the  spring  of 
1945.  N.  A.  Winter,  Des  Moines,  is 
agency. 


HOME  Products  International,  Ltd., 
New  York,  subsidiary  of  American 
Home  Products  Corp.,  New  York,  has 
appointed  McCann-Eriekson  Inc.,  New 
York,  to  handle  all  Latin  American 
advertising  effective  Jan.  1. 
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FORMERLY  The  COWLES  Group  ....  now  The  MID-STATES  Group 


..r  the  Same  Pr.<l«<tive 


the  same  spi   ^  ^^^^g. 

portumty  •  •  • 

station  .^fO^P  pire, 

already  "oduction. 
post-war    Pi-  o^esale 

^«^^""1o  retail  cen- 
centers,  °"  Ltion-total 

^J^^'^TOOO^SO;  all  at 
i     ^^^"^^  rates  as  lo^v  as 
\n  for  a  daytimes  , 

te-^^^:%ttaW'. 
stations.  ■ 


CBS  Affiliates  Meet 

^^ROGRAM  plans  for  1945  and 
ither  topics  of  network-station  in- 
lerest  will  be  discussed  by  the  CBS 
\ffiliates  Advisory  Board  at  its  first 
neeting-  of  the  new  year,  Jan.  10 
md  11  at  netwoi'k  headquarters  in 
"Jew  York.  Board  members,  all  of 
vhom  plan  to  attend,  are:  C.  T. 
^ucy,  WRVA  Richmond,  chairman; 
John  M.  Rivers,  WCSC  Charleston, 
secretary;  Arthur  B.  Church, 
;<;MBC  Kansas  City;  Clyde  Coombs, 
vARM  Fresno;  Franklin  M.  Doo- 
'ittle,  WDRC  Hartford;  Leo  Fitz- 
batrick,  WJR  Detroit;  I.  R.  Louis- 
Wry  WKBW  Buffalo;  Clyde  W. 
■ilembert,  KRLD  Dallas,  and  H. 
.Summerville,  WWL  New  Orleans. 


TO  INAUGURATE  new,  modern  studios,  KFOR  Lincoln  held  a  clients' 
party  which  attracted  this  quintet  of  owner,  management,  net- 
work, and  station  representative  people.  In  usual  order  are:  Gordon 
Gray,  KOIL-KFOR  general  manager;  Edward  Borroff,  vice-president 
Blue  central  division;  Charles  Stuart,  KOIL-KFOR  owner;  James  Thomp- 
son, Edward  Petry  Co.,  Chicago  office;  Mel  Drake,  KFOR  manager. 


I       Wheeler  to  Speak 

3EN.  BURTON  K.  WHEELER, 
hairman  of  the  Senate  Interstate 
Commerce  Committee  in  charge  of 
■adio  legislation,  will  address  the 
cladio  Executives  Club  of  New  York 
■  'xt  its  luncheon  meeting  Jan.  18. 


CROSLEY  Corp.,  Cincinnati,  has  ap- 
pointed Graybar  Electric  Co.  as 
distributor  for  Crosley  products  in 
the  state  of  Rhode  Island.  The  Provi- 
dence branch  of  Graybar  Electric  Go. 
is  under  Elliott  Lum,  a  veteran  of  35 
years'  service  with  Graybar. 


JOE  FROMM,  former  assistant  editor 
of  the  air  edition  of  the  Chicago  Sun, 
has  been  appointed  producer  for  Amer- 
ican Dairy  Assn.,  heard  12  noon  Sun- 
day on  NBC.  He  replaces  Lou  Jacob- 
son,  now  with  J.  Walter  Thompson 
Co.,  Chicago. 


These  are  but  a  few  of  the  more 
than  30  BMI-licensed  titles  record- 
ed by  Clinton.  See  DISC  DATA 
for  the  complete  listing  from  which 
to  build  your  all-Clinton  programs. 


Clinton  is  one  of  the  "triple-threat"  men  of  the 
jrchestra  world.  He's  a  brilliant  arranger  in  ad- 
dition to  playing  trumpet  and  trombone. 

'Since  1936  his  fame  as  a  leader  has  grown  with 
H  smooth  steadiness  that  bodes  increasing  and  long- 


BOLERO  IN  BLUE 
TABOO 

TEN  MILE  HOP 
LADY  SAID  YESj 
STUDY  IN  MODERNISM 
A  KISS  FOR  YOU 
BACK  TO  BOOGIE 
TOWN  TATTLER 


Bl.  10836 

Bl.  11058 

Vic.  26575 

Vic.  27446 

Vic.  26523 

Vic.  27510 

Vic.  27446 


lasting  popularity. 


Mullen  to  Speak 
At  Group  Meeting 

NBC  Committee  to  Discuss 
Labor,  Postwar  Projects 

FRANK  E.  MULLEN,  NBC  vice- 
president  and  general  manager, 
will  discuss  "Labor  on  the  Air"  at 
the  first  meeting  of  the  network's 
1945  Stations  Planning  &  Advisory- 
Committee,  called  for  Jan.  9  in 
New  York  by  William  S.  Hedges, 
vice-president  in  charge  of  stations. 

Following  an  address  of  welcome 
by  Niles  Trammell,  NBC  president, 
the  agenda  calls  for  W.  F.  Brooks, 
director  of  news  and  special  events 
to  talk  on  "NBC's  Postwar  Plans 
Abroad";  S.  B.  Hickox  Jr.,  man- 
ager of  station  relations,  to  discuss 
NBC's  "Welcome  Home  Auditions"; 
C.  L.  Menser,  vice-president  in 
charge  of  programs,  to  outline  pro- 
gram developments;  James  Nelson, 
manager  of  network  promotion,  to 
review  the  1944  all-county  survey; 
Charles  P.  Hammond,  director  of 
advertising  ahd  promotion,  to  out- 
line his  department's  plans  for  1945. 

New  members  of  the  Stations 
Planning  &  Advisory  Committee, 
elected  in  recent  balloting  by  affili- 
ates in  their  respective  districts, 
are  Clair  McCollough,  WGAL  Lan- 
caster, Pa.,  District  1;  Nate  Lord, 
WAVE  Louisville,  Districts;  Har- 
old Wheelahan,  WSMB  New  Or- 
leans, District  4.  Reelected  were 
G.  Richard  Shafto,  WIS  Columbia, 
S.  C,  District  2;  Stanley  E.  Hub- 
bard,- KSTP  St.  Paul, '  District  5; 
Edgar  Bell,  WKY  Oklahoma  City, 
District  6;  Richard  Lewis,  KTAR 
Phoenix,  District  7;  Arden  X. 
Pangborn,  KGW  Portland,  Ore., 
District  8. 


WQXR  Business  Soars 
Despite  Song-Spot  Ban 

TOTAL  YEAR'S  business  of 
WQXR  New  York  in  1944  exceeded 
the  income  of  1943,  its  previous 
largest  year,  by  more  than  40% 
despite  the  ban  on  "singing  com- 
mercials", according  to  an  an- 
nouncement by  the  station  last 
week.  It  was  also  stated  that  the 
business  for  the  last  quarter  of 
1944  was  the  biggest  in  the  sta- 
tion's history,  exceeding  the  next 
best  1944  quarter  by  over  12%. 
WQXR  said  that  "policy  barring 
the  'jingle'  from  WQXR  was  adopt- 
ed in  March  of  1944  because  it  was 
felt  that  since  WQXR  specialized 
in  good  music,  the  'singing  commer- 
cial' was  too  much  of  a  contrast 
with  this  good  music  and  thus 
would  create  ill  will  for  the  adver- 
tiser and  the  station.  Advertisers 
using  the  'jingle'  finished  out  their 
contracts  as  permitted  by  the  sta- 
tion and  renewed  using  live  an- 
nouncements without  singing  ac- 
companiment." 


NEW  YORK      CHICAGO  HOLLYWOOD 
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BOOK-OF-THE-MONTH  c  t,  U  B  , 
Inc.,  New  York,  in  stepping  up  its 
use  of  radio  advertising,  x)n  Jan.  15 
begins  sponsorship  of, -Author  Meets 
the  Critics  on  WH^  'New  York,  Mon- 
da-ys,  8-8 :80  -ip-.m;  Book  club  also 
sponsors  X  weekly  hour  and  a  half 
musicfa>  program  on  WQXR  New 
Yor^. 
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CONSIDER 

WHEN    YOU    SELECT    A    NEW  TRANSMITTER 


Modern  transmitters  require  little  maintenance — 
but  when  they  do,  ease  of  maintenance  is  im- 
portant. 

In  Westinghouse  Transmitters  all  units  are  easily 
accessible^,  both  for  inspection  and  maintenance. 

Complete  protection  to  operators  is  assured 
by  interlocks  on  doors  to  all  compartments  in  which 
dangerous  voltages  are  present.  Controls  are  of  the 
dead  front  type,  instruments  at  ground  potential  for 
maximum  safety. 

Indicator  lights  Hash  circuit  conditions  to  the 
operator  in  case  of  overload,  making  it  easy  to  check 
up  for  the  possible  cause  of  the  interruption. 


We  will  gladly  furnish  complete  information  on 
these  and  other  advantages  of  the  HG-5-KW  and 
HG-50-KW  Transmitters,  such  as:  Low  Operating 
Cost,  High  Fidelity  Signals,  Continuity  of 
Operation,  Simplicity  of  Control. 

PLACE  YOUR  ORDER  NOW 
FOR  YOUR  POSTWAR  TRANSMITTER 

By  placing  your  order  today  for  a  Westinghouse 
Transmitter,  you  assure  yourself  of  the  fastest  possible 
dehvery  following  the  Hfting  of  wartime  manufactur- 
ing restrictions.  We  are  scheduHng  deHveries  in  the 
sequence  in  which  orders  are  received.  For  details, 
write  Westinghouse  Electric  &  Mfg.  Company,  Dept. 
INB,  P.  O.  Box  868,  Pittsburgh  30,  Pa. 


Westinghouse  radio  division 

PLANTS  IN  25  CITIES...  Off  ICES  EVERYWHERE 


The  Milky  Way 

THE  MAJORITY  report  of  the  House  Select 
Committee  to  Investigate  the  FCC,  which  ab- 
solves the  Commission  of  wrong-doing  or  mal- 
feasance, makes  the  best  of  a  bad  situation.  If 
nothing  else,  it  points  up  irrefutably  the  need 
for  a  new  radio  law  which  will  spell  out  in 
simple  language  the  precise  regulatory  func- 
tions of  the  Commission  and  frustrate  the  axTO- 
gation  of  powers  never  intended  by  Congress. 

To  say  that  politics  didn't  figure  in  the  re- 
port would  be  to  gloss  over  obvious  facts.  The 
majority  report  was  signed  by  the  three  Demo- 
cratic members.  The  two  Republican  members 
joined  in  the  recommendations  for  new  legisla- 
tion to  supplant  the  archaic  provisions  carried 
over  from  the  1927  radio  act,  when  radio  wore 
diapers.  The  majority  slapped  the  Commission 
on  the  wrist  ever  so  lightly.  The  minority  mem- 
bers sneered  truculently. 

The  inquiry,  during  its  stormy  two  years, 
was  smeared  in  its  effort  to  smear.  The  main 
performers — Rep.  Cox  of  Georgia  and  James 
Lawrence  Fly — were  not  in  the  act  at  the  final 
gun.  Few,  if  any,  Congressional  inquiries  in 
history  have  been  afflicted  with  the  pressures 
to  which  the  Lea  Committee  was  subjected. 

To  the  credit  of  Chairman  Lea,  the  proceed- 
ings have  not  concluded  as  a  total  loss.  The 
proposal  that  a  joint  committee  representing 
the  regulators  and  the  regulated  be  set  up  to 
collaborate  on  legislative  changes  is  wholesome 
and  constructive.  The  proposal  that  the  Su- 
preme Court  decision  of  May  10,  giving  the 
FCC  implied  powers  going  far  beyond  the  Con- 
gressional intent,  be  reviewed  legislatively  con- 
forms with  the  demand  of  broadcasters  since 
the  day  the  decision  was  handed  down.  Con- 
gressional review  of  the  newspaper  ovvmership 
question,  an  Administration  obsession,  like- 
wise is  a  crying  need,  to  head  off  any  further 
class  discrimination  in  station  licensing. 

The  fact  that  the  majority  veered  away 
from  biting  ci'iticism  of  the  Commission  is  a 
tribute  to  the  manner  in  which  Commission 
counsel  performed,  and  pai'ticularly  to  General 
Counsel  Charles  R.  Denny  Jr.,  who  was  on  the 
ball  every  second  of  that  two-year  ordeal. 

While  we  think  the  inquiry  went  wrong  from 
the  start  in  tackling  individual  cases  rather 
than  broad  policies  and  issues,  we  feel  some 
good  can  result  from  the  recommendations. 

Lip  service  given  by  the  majority  to  a  uni- 
form system  of  accounting  for  stations  and  to 
control  of  sales  prices  is  a  danger  sign.  It 
would  be  the  first  step  toward  rate  regulation 
and  would  place  radio  in  the  common-carrier 
category — something  the  law  specifically  says 
it  is  not.  The  suggestion  was  smuggled  in  by 
Mr.  Denny  at  the  Committee's  final  session.  We 
think  a  lawyer-like  legislative  study  by  an 
expert  staff  is  imperative  before  definitive  leg- 
islation is  projected. 

The  task  now  is  the  follow-through.  The 
Committee  is  on  record — unanimously — in 
favor  of  new  legislation.  The  old  personality 
feuding  between  the  FCC  and  Congress  is  at 
an  end.  The  job  can  be  done  with  follow- 
through,  headwork  and  perhaps  a  little  of  that 
milk  of  human  kindness. 


Jimmy's  Broken  Record 

IN  ONE  RESPECT  the  Congress  that  expired 
last  month  and  the  one  that  convened  last  week 
were  the  same.  Both  observed,  doubtless  with 
some  inquisitiveness,  the  quaint  Washington 
scene  which  finds  top  executive  boards  of  the 
Government  waltzing  to  the  shrill  and  dis- 
cordant fiddling  of  James  Caesar  Petrillo. 

Before  the  last  Congress  ended,  the  Senate 
unanimously  passed  a  bill  which  its  author, 
Senator  Vandenburg  (R-Mich.),  said  would 
"remove  Petrillo's  foot  from  the  necks  of  the 
nation's  school  children".  The  House  didn't 
have  time  to  act. 

That,  however,  was  only  one  isolated  reaction 
to  the  Petrillo  campaign  of  conquest.  But  it 
was  symptomatic  of  the  thinking  in  official 
circles  and  of  the  new  determination  to  move 
legislatively  against  the  AFM  Czar. 

Senator  Ball  (R-Minn.)  is  prepared  to  spon- 
sor a  law  making  the  Govei'nment's  wartime 
labor  policy  apply  to  labor  unions  and  to  estab- 
lish a  "legal  basis  for  action  against  union 
defiance".  "Assistant  President"  James  F. 
Byrnes,  in  his  recommendations  to  the  Presi- 
dent and  to  Congress,  pleads  for  power  to  en- 
force orders  of  the  War  Labor  Board  in  the 
courts  in  a  manner  "which  will  treat  Petrillos 
and  Averys  alike", 

Jimmy  Petrillo  has  an  unbroken  record  since 
the  war  began  of  defying  Government  orders. 
Where  Montgomery  Ward  officials  have  been 
pitched  out  on  their  ears  for  WLB  defiance, 
Jimmy  has  gone  his  merry  way  unmolested, 
using  his  monopoly  on  musicians  to  track  down 
new  quarry  under  threat  of  strike.  He  told 
all  and  sundry,  including  the  President,  to  go 
to  grass  in  the  recording  ban.  He  ignored  the 
NLRB's  mandate  that  striking  musicians  at 
KSTP  return  to  their  posts.  He  has  defied 
committees  of  Congress  and  War  Stabilization 
Director  Vinson.  He  ignored  also  the  WLB 
order  giving  to  NABET  jurisdiction  over  rec- 
ord-turners at  all  NBC  and  Blue  owned  sta- 
tions except  Chicago,  and  he's  forcing  the  nets 
to  knuckle  down  or  suffer  possible  boycott  by 
his  musicians. 

It  has  been  evident  since  Jimmy  became 
AFM  czar  five  years  ago  (and  he  was  a  power 
even  before)  that  he  proposed  to  take  over 
control  of  radio  via  his  union,  through  stand- 
bys,  make-work,  fixed  quotas  of  musicians, 
fixed  quotas  of  pay,  his  private  Social  Security 
system  on  recordings  and  transcriptions,  and, 
lastly,  platter-turner  control.  He  has  won  his 
intra-industry  battles  through  threats  and  co- 
ercion. He  has  won  those  battles  with  the 
Administration  through  political  power  and 
the  abject  unwillingness  of  the  Government  to 
act.  To  some  degree  he  has  gotten  away  with 
it  because  the  laws  exempt  labor  unions  from 
anti-trust  proceedings.  But  they  do  not  exempt 
them  from  the  emergency  wartime  statutes. 

Now,  for  the  first  time.  Congress  seems 
aroused.  Justice  Byrnes  wants  action.  The 
President  is  embarrassed.  The  public  is  indig- 
nant, and  has  lost  confidence  in  the  WLB. 
Certainly  all  of  the  factors  necessary  for  leg- 
islative relief  are  present.  And  certainly  this  is 
no  time  for  radio,  or  any  part  of  it,  to  fall  for 
Petrillo's  platter-turner  booby-trap. 


THEODORE  CUYLER  STREIBERT 


IN  1933  Theodore  C  Streibert  deserted  the 
academic  post  of  assistant  dean  of  Har- 
vard Business  School  to  become  assistant 
to  Alfred  J.  McCosker,  president  of  Bam- 
berger Broadcasting  Service  Inc.,  owner  and 
operator  of  WOR  New  York,  with  the  anything 
but  academic  assignment  of  reorganizing  the 
station's  operating  set-up  to  enable  it  to  meet 
the  growing  competition  of  the  network-owned 
stations  in  New  York.  With  the  turn  of  the 
year  Mr.  Streibert  became  president  of  the 
corporation,  succeeding  Mr.  McCosker,  now 
chairman  of  the  board. 

Rounding  out  that  one-paragraph  success 
story  with  a  few  "Who's  Who"  statistics,  let 
the  record  show  that  Theodore  Cuyler  Strei- 
bert, named  for  a  prominent  Brooklyn  minis- 
ter, was  born  Aug.  29,  1899,  in  Albany,  N.  Y. 
After  early  education  at  Albany  schools,  Ted 
was  graduated  from  Wesleyan  U.,  Middleton, 
Conn.,  in  1921  and  subsequently  received  his 
M.B.A.  from  the  Harvard  Graduate  School  of 
Business  Administration. 

In  1923  young  Streibert  became  a  member 
of  the  research  staff  of  the  Bureau  of  Business 
Research  at  the  Harvard  Business  School.  Later 
he  was  associated  with  the  late  Guy  W.  Cur- 
rier, noted  Boston  attorney,  and  when  Joseph 
P.  Kennedy  asked  Currier's  aid  in  financing 
FBO  Pictures  Corp.,  which  later  became  RKO 
Pictures,  Streibert  was  named  assistant  sec- 
retary of  the  company  to  represent  Currier's 
interests. 

After  a  movie  career  that  included  service  as 
treasurer  of  Cinema  Credits  Corp.  of  New  York 
and  as  a  board  member  and  subsequently 
assistant  to  the  executive  vice-president  of 
Pathe  Exchange,  in  1929  Streibert  returned  to 
Boston  and  to  Harvard  Business  School  as 
assistant  dean. 

Four  years  later,  when  the  owners  of  WOR 
were  searching  for  a  man  with  both  business 
and  show  business  experience  and  Ted  was 
offered  the  job,  he  again  deserted  Harvard's 
cloistered  halls,  and  this  time  the  desertion 
stuck.  He  was  in  radio  for  good. 

1933  was  a  mayoralty  election  year  in  New 
York  and  Ted's  first  job  at  WOR  was  to  super- 
vise political  sales,  bringing  him  immediately 
face  to  face  with  some  of  the  most  difficult 
problems  of  commercial  radio.  The  result  was 
a  revamping  of  WOR's  policies  not  only  for 
political  sales,  but  for  all  the  station's  business. 
Then  Ted  moved  over  to  the  program  side, 
effecting  a  similar  reorganization  of  WOR 
program  policies. 

In  1935  he  was  elected  a  member  of  the 
station's  board  of  directors  and  the  following 
{Continued  on  page  ^0) 
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mm  has  ^ 
its  uiorth  to  listeners  and  advertisers! 


Over  four  years  of  FM  pioneering  li.ivr  sotmdly  established  the 
value  of  WMFM  to  audience  and  advertisers  alike.  ^ 

From  the  listeners'  standpoint,  WMFM  has  brought  a  bright 
schedule  of  distinctive  quality  programs  to  their  homes.  The 
superb  reception,  the  keen,  farsighted  programming  have  devel- 
oped an  intensely  loyal  audience  that  kee]^  tuned  to  WM^M. 


From  the  advertisers'  standpoint,  WMFM  offers  a  family  of 
Wisconsin  listeners  that  is  discriminating  and  receptive  to  new- 
ideas.  Here  are  people  eager  to  avail  themselves  of  better  things, 
An  impressive  list  of  local  and  national  advertisers  have  found 
WMFM  produces  results. 

Plan  now  on  including  WMFM  in  your  next  schedule. 


WMFM 

THE  [niLWflytiff  JoyiflL  fin  STfiiion 
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Dnrhain 

North  Carolina's  third  largest  city. 
City  and  county  are  compact  and 
easily  sold  as  one  unit.  Durham 
County,  1940  U.  S.  Census— 80,244. 


Big  chunk  of  Durham's  $23  million 
industrial  payroU  goes  to  tobacco 
workers.  Durham  makes  25%  of  all 
the  cigarettes  made  in  U.  S.  It's 
truly  the  tobacco. 


Center 


Of  the  world.  And  what  an  inexpen- 
sive market  to  reach.  You  can  domi- 
nate at  250  watt  rates.  Don't  cuss 
the  cigarette  shortage.  Cash  in  by 
scheduling 


Represented  by  Howard  H.Wilson  Co. 
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Our  Respects  to 

(Continued  from  page  38) 
year  he  became  vice-president  and 
general  manager  of  WOR.  Mean- 
while, Streibert  played  a  major  role 
in  the  formation  of  the  Mutual 
Broadcasting  System,  started  in 
1934  as  a  four-station  hook-up  with 
WOR  as  the  New  York  outlet.  First 
treasurer  of  MBS  and  a  member 
of  the  network's  board,  he  was  later 
elected  executive  vice-president  of 
Mutual,  a  post  he  still  retains.  He 
is  also  a  member  of  the  network's 
executive  committee. 

In  charge  also  of  the  operations 
of  WBAM,  WOR's  FM  affiliate, 
Streibert  in  1940  assisted  in  the 
formation  of  FM  Broadcasters  Inc. 
Vice-president  and  director  of 
FMBI,  he  also  represents  that  or- 
ganization as  an  alternate  member 
of  the  Radio  Technical  Planning 
Board. 

Despite  his  FM  interests,  how- 
ever, Ted  does  not  believe  that  FM 
will  replace  AM  as  the  standard 
type  of  broadcasting,  except  pos- 
sibly for  some  low-powered  stations. 
"The  only  thing  that  will  possibly 
replace  AM  broadcasting  is  televi- 
sion," he  declares,  "and  that  will 
take  a  long  time  to  happen." 

Looking  ahead,  Streibert  sees  the 
next  decade  as  the  most  interesting 
and  exciting  in  radio  history.  Where 
the  last  ten  years  have  seen  merely 
the  expansion  of  AM  broadcasting, 
the  next  will  see  the  introduction 
and  development  of  new  types  of 
radio  service — FM,  television  and 
facsimile.  "The  next  decade  is  it  in 
radio,"  he  predicts,  "when  the  char- 


NOTES 


JAMES  M.  COX  Jr.,  son  of  the  former 
Ohio  governor  and  executive  of  the  Cox 
stations,  WSB  Atlanta,  WIOD  Miami  and 
WHIO  Dayton,  has  been  promoted  to  lieu- 
tenant commander  in  the  Naval  Reserve. 
He  is  assigned  to  the  Air  Transport  Squad- 
ron, Naval  Air  Station,  Miami,  and  has 
been  on  active  duty  since  1942. 


acter  of  broadcasting  will  be  set 
for  a  generation  or  more  to  come." 

One  of  the  most  pressing  postwar 
problems  of  radio,  Streibert  be- 
lieves, is  the  establishment  of  a 
policy  for  international  broadcast- 
ing that  will  insure  the  expression 
of  a  unified  national  foreign  policy 
without  the  necessity  of  Govern- 
ment operation  or  ownership.  The 
solution  of  this  problem  is  one  of 
the  most  important  tasks  of  the 
broadcasting  industry,  he  says. 

Ted  lives  in  Glen  Head,  L.  I., 
with  his  wife,  the  former  Margaret 
Grout  of  Brooklyn,  and  their  three 
children,  Catherine,  9;  Marshall, 
6;  and  Theodore  P.,  3.  His  hob- 
bies— tennis,  golf,  riding  and  an 
occasional  Sunday  afternoon  fol- 
lowing the  hounds  with  the  Buck- 
ram Beagles — afford  a  strenuous 
balance  to  long  working  hours. 

In  college  Ted  was  a  member  of 
Alpha  Delta  Phi  social  fraternity 
and  Phi  Beta  Kappa.  His  clubs  are 
Raquet  &  Tennis,  and  Harvard,  in 
New  York;  Piping  Rock,  in  Locust 
Valley,  L.  I. 


BARBARA  MILLER,  eldest  daughter  of 
NEVILLE  MILLER,  former  NAB  pres- 
ident and  now  senior  deputy  chief  of  the 
Balkan  Mission,  UNRRA,  made  her  formal 
debut  last  week  in  Washington. 
WALTER  GRAHAM,  for  nine  years  an- 
nouncer and  assistant  in  the  commercial 
department  of  WMAZ  Macon,  Ga.,  has 
been  named  commercial  manager  of  WBML 
Macon. 

JOHN  PEARSON,  owner  of  John  Pearson 
Co..  and  RALPH  FOSTER,  general  man- 
ager of  KWTO  Springfield,  are  touring 
Mexico  with  BUCKY  HARRIS,  radio  di- 
rector of  Grant  Adv.  Agency. 
DUNCAN  MILLER,  formerly  with  the 
promotion  department  of  Time  Magazine 
and  perviously  with  J.  Stirling  Getchell. 
has  been  appointed  promotion  manager  of 
WJZ  New  York.  He  succeeds  JAMES 
MURRAY,  who  left  to  become  sales  man- 
ager of  KQV  Pittsburgh. 
PAUL  M.  HOLLISTER,  vice-president  in 
charge  of  advertising  and  sales  promotion 
of  CBS,  will  speak  on  the  place  of  radio 
in  department  store  advertising  when  he 
addresses  the  national  convention  of  the 
National  Retail  Dry  Goods  Assn.  in  New 
York  at  the  Hotel  Pennsylvania,  Jan.  11. 

BEVERLY  MIDDLETON,  released  from 
the  Army  and  former  sales  manager  of 
WABC  New  York,  has  joined  CBS  Holly- 
wood as  account  executive. 

ROGER  M.  WISE,  for  two  years  director 
of  engineering  for  Sylvania  Electric  Prod- 
ucts Inc.,  New  York,  has  been  appointed 
to  the  newly  created  post  of  vice-president 
in  charge  of  engineering.  He  previously 
served  as  the  company's  chief  radio  engi- 
neer for  10  vears. 

MAJ.  JAMES  C.  HANRAHAN,  former 
vice-president  of  the  Scripps-Howard  radio 
enterprises,  and  general  manager  of 
WMPS  Memphis,  a  Scripps-Howard  sta- 
tion, has  been  promoted  to  lieutenant  col- 
onel. Lt.  Col.  Hanrahan  received  his  pro- 
motion while  on  duty  in  Germany. 

JOHN  SALT,  North  American  director  of 
the  BBC,  will  attend  the  Commonwealth 
Radio  Conference  in  London  the  latter  part 
of  this  month. 

JIM  TURNER,  former  program  director  of 
WING  Dayton  and  WIZE  Springfield,  O., 
and  more  recently  general  manager  of 
WINK  Ft.  Myers.  Fla.,  has  been  named 
vice-president  of  State  Capitol  Broadcast- 
ing Assn.  Inc.,  operator  of  KTBC  Austin, 
Tex. 

ED  HALE,  formerly  with  the  Blue  Net- 
work in  Chicago,  has  joined  the  sales  and 
merchandising  staff  of  WKEC  Cincinnati. 

BERNARD  (Barry)  KBIT,  member  of  the 
sales  staff  of  Headley-Reed  Co.,  Detroit, 
has  been  named  eastern  sales  supervisor 
of  Mutual  succeeding  TORRENCE  W.  (Ted) 
DANLEY,  named   sales  service  manager. 

D.  WORTH  CLARK,  former  Idaho  Sena- 
tor, has  announced  a  law  partnership  with 
THOMAS  G.  (Tommy  the  Cork)  COR- 
CORAN, former  adviser  to  President  Roose- 
velt. They  will  maintain  offices  in  Washing- 
ton pnd  fngage  in  general  practice.  Senator 
Clark  holds  a  minority  interest  in  KJBS 
San  Francisco,  acquired  last  year,  and  was 
a  fellow  student  with  Mr.  Corcoran  at 
Harvard. 

HARVEY  ANHALT,  chief  engineer  of 
FM  station  WGYN  New  York,  operated 
by  Muzak,  has  taken  on  additional  duties 
as  general  manager.  Mr.  Anhalt  has  been 
temporarily  in  charge  of  the  station  since 
last  November  when  HAROLD  ROSE- 
MONT,  director  and  program  director  of 
the  station,  resigned  to  join  CBS  as  an 
assistant  dii-ector. 

FOUR  TOP 
MARKETS! 

Central  Kentucky 

Lexington,  Ky,  I 


Amarillo 

I  K  FDA '^moriHo,  Tex. 


TheTri-Slate 

I  Ufl^MI  ^^hland 
I  WVml  Hunting 

Knoxville 


Knoxville,  Tenn. 


All  four  ttalloni  •imad  and  oprrated  hy 
Cllmorm  H.  Afann  amd  I.  Undtay  Hunn 
Represented  bjr  The  Joha  E.  PeanoD  Co. 


CHOICE 


CHATTANOOGA 


WDOD 


CBS 

5,000  WATTS  DAY  AND  NIGHT 


first 


PAUL  H.  RAYMER  CO. 

NATIONAL  REPRESENTATIVES 


IN  ())  AUDIENCE,  (2)  PUBLIC  SERVICE,  (3)  RESULTS 
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X  ou  have  a 
beef  coming  from  the  In- 
land Empire.  Prime  Live- 
stock— prize  winners  in  any 
market — ready  to  feed  the 
nation.  It  is  typical  of  the 
choice  products  that  pro- 
duce an  annual  Farm  In- 
come of  over  $300,000,000 
—a  rich  market  worthy  of 
your  best  sales  efforts. 


•ut  you  have 
no  "beef"  coming  when 
KHQ  is  your  choice.  Its 
complete  coverage  of  an 
area  having  the  nation's 
second  highest  Per  Capita 
Buying  Income  wins  first 
place  against  any  competi- 
tion. One  market,  one  medi- 
um, one  station,  one  cost — 
that's  economical  coverage. 


ONLY   SINGLE  MEDILIM   COMPLETELY  COVERING   THE   INLAND  EMPIRE 


Owned  and  Operated  by 

LOUIS  WASMER,  Incorporated 

Radio  Central  Building  Spokane,  Wash. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 
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DUPLEX  SPEAKER 

The  Speaker  that  Revolutionizes  the 
Methods  of  Sound  Reproduction! 

SEND   FOR  BULLETINS 


1210  TAFT  BLDG.,  HOLLYWOOD  28,  CALIF. 
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MELVIN  P.  (Bob)  WAMBOLDT,  former 
production  supervisor  at  the  Blue  Net- 
work, has  been  named  eastern  production 
manager,  effec'tive  Feb.  1,  succeeding 
LINDSAY  MacHARRIE,  who  joins  Young 
&  Rubicam,  New  York,  on  that  date  as 
Director  of  We  The  People,  sponsored  by 
Gulf  Oil  on  CBS.  Mr.  MacHarrie  succeeds 
JOSEPH  HILL,  who  becomes  story  edi- 
'tor  of  the  agency. 

WILLIAM  ROBSON,  CBS  producer-director, 
on  Christmas  Day  became  the  father  of  a 
boy. 

F.  C.  STRAWN,  foi-merly  of  the  advertis- 
ing and  promotion  department  of  the 
Kansas  City  office  of  the  Continental  Bak- 
ing Co.,  joined  KCMO  Kansas  City,  Mo. 
as  promotion  director  effective  Jan.  1. 

ERIC  PAIGE,  new  to  radio,  has  joined 
WMRN    Marion,    O.    as  announcer. 

LESLIE  B.  BAIN,  WIOD  Miami  news 
commentator,  has  resumed  his  6:15  p.m. 
broadcasts  following  his  return  from 
Europe  where  he  was  an  accredited  cor- 
respondent for  the  past  three  months.  He 
covered  the  Italian,  Balkan  and  French 
theatres. 

BOB  ELLIS,  a  Washingtonian  formerly 
with  WBAL  Baltimore,  has  joined  WWDC 
Washington  replacing  MIKE  HUNNICUTT 
on  the  6-9  a.m.  period.  BETTY  ALLEN, 
who  conducted  Missus  Goes  Shopping  on 
CBS  in  New  York  for  the  past  two  years, 
replaces  ALICE  LANE  on  the  Good  Neigh- 
bor Club.    10:35-11:30  a.m. 

BILL  MOSHIER,  former  publicity  director 
and  farm  editor  of  KJR  Seattle,  has  been- 
named  station  program  director,  replacing 
BOB  GENTRY. 

AVERILL  BERMAN,  announcer  of  KHJ 
Hollywood,  has  shifted  to  KFWB  Los  An- 
geles. 

JOE  LEIGHTON,  released  from  the  Coast 
Guard  and  formerly  on  the  publicity  staff 
of  CBS  Hollywood,  has  joined  the  publicity 
department  of  Young  &  Rubicam,  Holly- 
wood. 

KRED  EDMONDS,  released  from  the  Ma- 
rines and  former  announcer  of  KLX  Oak- 
land, has  joined  KGER  Long  Beach,  Cal. 
JAMES  HADLOCK,  formerly  of  KSL  Salt 
Lake  City,  has  also  joined  KGER  as  an- 
nouncer. Formerly  a  lieutenant  in  the  Army 
Air  Force,  he  replaces  FRANK  THOMAS 
who   joined   KFBC  Cheyenne,  Wyo. 

WILLIAM  WILLAR,  of  the  news  staff  of 
the  Philadelphia  Bulletin,  has  joined  WIP 
Philadelphia  as   an  announcer. 

HARRY  REINHARD,  news  editor  for 
WCAU  Philadelphia,  is  the  father  of  a  boy. 

DEE  HASSLER  has  resigned  as  public 
relations  chief  of  WPEN  Philadelphia. 

LT.  LOWELL  H.  WATTS,  former  member 
of  the  WLW  Cincinnati  farm  department 
now  a  prisoner  of  war  in  Germany  after 
his  bomber  was  shot  down,  has  been 
awarded  the  Distinguished  Flying  Cross 
and  the  Air  Medal  with  three  clusters.  The 
citations  were  accepted  by  his  wife. 

DON  BOYD,  formerly  with  WBTA  Batavia. 
N.  Y.,  and  PAUL  PRICE,  formerly  with 
WKMO  Kokomo,  Ind.,  have  joined  the 
announcing  staff  of  WOWO  Fort  Wayne. 
Ind. 

DEAN  LUCE,  formerly  with  WCHV  Char- 
lottsville,  Va.,  WSJS  Winston-Salem  and 
WERC  Erie,  Pa.,  is  now  with  WDRC 
Hartford. 

GEORGE  HUTCHINSON,  released  from  the 
Army,  is  now  an  announcer  at  WSAZ 
Huntington,    W.  Va. 

DONAL  McDonnell,  former  editor  of 
Billboard,  Chicago,  has  joined  NBC  Chicago 
as    assistant    sales    promotion  manager. 

NORMA  RAYMOND,  formerly  with  Hope 
Assoc.  Corp.,  New  York,  has  joined  MBS 
as  music  editor  in  charge  of  publicity 
for  serious  music. 

DICK  FISCHER  has  returned  to  WHAS 
Louisville  as  progiam  manager  after  six 
months  as  announcer  at  KMOX  St.  Louis. 

JOHN  WARD  MITCHELL,  for  three  years 
in  charge  of  NBC's  playreading  commit- 
tee, has  been  named  script  editor  of  the 
Blue  and  assistant  to  STUART  BU- 
CHANAN, script  division  head,  replacing 
JACK  TURNER,  transferred  frpm  script 
to  new  assignment. 

JEROME  MEER,  a  news  editor  of  the  NBC 
central  division  news  and  special  events 
department,  has  returned  to  his  desk  after 
3y2-month  leave. 

ARTHUR  REILLY  has  resigned  as  com- 
mentator on  WLW  Cincinnati. 


BOB  HOPE  LEADER  | 
IN  HOOPER  REPORT 

BOB  HOPE  had  the  largest  audi- 
ence  of  any  evening  network  pro-  | 
gram  measured  by  C.  E.  Hooper 
Inc.  during  the  latter  part  of  De- 
cember, according  to  the  Hooper 
Dec.  30  report,  which  showed  an 
average  evening  audience  rating  of 
9.5,  down  0.3  from  the  Dec.  15  re- 
port and  down  1.3  from  the  year 
before.    Average   evening  sets-in- 
use  was  29.7,  down  0.8  from  the 
last  report  and  1.2  from  the  year 
before.  Average  evening  available  i 
audience  was  78.8,  down  0.3  from  | 
the  last  report  and  0.9  from  the  :| 
year  before.  j: 

Following  Bob  Hope,  Fibber  Mc-  1 
Gee  &  Molly  had  the  second  highest 
audience  rating,  with  Bing  Crosby, 
Charlie  McCarthy,  Joan  Davis- 
Jack  Haley,  Walter  Winchell,  Radio  \ 
Theatre,  Abbott  &  Costello,  Mr. 
District  Attorney,  Eddie  Cantor, 
Jack  Benny,  Screen  Guild  Players, 
Hildegarde,  Kay  Kyser  and  Your 
Hit  Parade,  following  in  that  order 
to  comprise  the  first  15  programs. 

Jack  Benny  had  the  largest  num- 
ber of  listeners  per  receiving  set, 
3.15.  Blondie  was  second  with  8.13; 
Fannie  Brice  third  with  3.06;  Ad- 
ventures of  Ozzie  &  Harriet  fourth 
with  3.01,  and  Radio  Reader's  Di- 
gest fifth  with  3.00. 

The  Family  Hour  had  the  largest 
number  of  women  listeners  per  set, 
1.63;  Drew  Pearson  had  the  most 
men  per  set,  1.05,  and  the  Lone 
Ranger  had  the  most  children  per 
set,  1.12. 

Radio  Theatre  had  the  highest 
sponsor  identification  index,  91.5. 
with  91.3  also  identifying  the  proff  \ 
uct  correctly.  Misidentification  w;"  i 
0.9   and   those  who   didn't  knc^  ' 
totaled  7.6. 


Tibbett  on  Parade 

LAWRENCE  TIBBETT,  Metro- 
politan Opera  baritone,  replaced 
Frank  Sinatra  on  Your  Hit  Pa- 
rade, sponsored  by  the  American 
Tobacco  Co.  for  Lucky  Strike  ci- 
garettes on  CBS,  Saturday  9-9:45 
p.m.  Mr.  Tibbett  is  understood  to 
be  under  long-term  contract  with 
the  tobacco  company  which  feels 
that  it  can  reach  a  more  mature 
and  appreciative  audience  through 
Mr.  Tibbett.  This  marks  the  second 
program  change  for  Mr.  Sinatra 
in  three  days.  On  Jan.  3  he  began 
a  program  on  CBS  for  Max  Factor 
cosmetics  [Broadcasting,  Jan.  1]. 
Reason  for  Mr.  Sinatra's  discon- 
tinuance on  the  tobacco  show  is  re- 
ported to  be  that  he  makes  less 
than  $2000  a  week  and  since  his 
broadcasts  originate  from  the  West 
Coast,  contract  calls  for  his  paying 
the  line  charges  which  amount  to 
over  $3000  weekly.  Agency  for 
American  Tobacco  is  Foote,  Cone 
&  Belding,  New  York. 


ANN  HUNTER,  WAIT  Chicago  news 
commentator,  leaves  in  early  February  for 
the  European  Theatre  of  Operations  as  a 
war  correspondent  for  the  station. 

GARY  GRAY,  announcer  and  newscaster 
for  WCAX  Burlington,  Vt.,  is  the  father 
of   a  girl. 

TOM  HARGIS,  producer  of  NBC  Holly- 
wood, has  joined  KNX  Hollywood  as  pro- 
gram director.  He  replaces  GLAN  HEISCH 
who  resigned  to  join  McCann-Erickson 
in  an  executive  capacity. 
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Whether  Amplitude  Modulation  .  .  .  Frequency  Modu- 
lation ...  or  Television  —  dependability  is  a  must  for 
all  broadcast  equipment. 

Federal  broadcast  equipment  has  earned  a  reputa- 
tion for  that  dependability  because  it  stands  up. 

For  more  than  thirty-five  achievement-studded  years 
.  .  .  from  the  Poulsen  Arc  to  the  new  CBS  Television 
Station  •  .  .  Federal  has  served  the  broadcast  industry 
with  superior  equipment. 

Federal's  background  includes  such  milestones  of 
electronic  progress  as  the  1000  Kw  Bordeaux  Trans- 
mitter; Micro-ray,  the  forerunner  of  modern  television 
technique ;  and  the  first  UHF  multi-channel  telephone 
and  telegraph  circuits,  part  of  a  world-wide  communi- 
cations system  .  .  . 

All  this,  plus  the  war-sharpened  techniques  that  are 
the  result  of  ability  and  experience,  combine  to  give 
you  craftsmanship  .  .  .  the  kind  of  craftsmanship  that 
builds  dependability  into  all  Federal  equipment. 

In  AM  .  .  .  FM  .  .  .  TV  .  .  . 

.  .  .  your  prime  need  in  broadcast  equipment  is 
dependability  —  look  to  Federal  for  it. 


Federal  Telephone  and  Radia^poration 


Newark  1,N.  J. 


WIND 

CHICAGO 

5000 WATTS  560KC 


LT.  COL.  LYNN  BAKER,  for  2%  years  in 
the  Armed  Forces,  has  joined  J.  M.  Mathes 
Inc.,  New  York,  where  he  will  specialize 
in  variety  story  merchandising  and  ad- 
vertising. Prior  to  entering  the  Army, 
Col.  Baker  headed  his  own  agency  and 
previously  was  a  vice-president  of  J. 
Walter  Thompson  Co.,  New  York. 

LT.  COL.  DANIEL  D.  THOMSON  upon 
his  release  from  the  Armed  Forces  will 
join  Weiss  &  Geller  Inc.,  New  York,  as 
chairman  of  the  postwar  planning  division. 

K.  G.  ANDERSON  and  J.  M.  Bowman 
have  been  elected  vice-presidents  of  the 
Walsh  Adv.  Co.,  Toronto  and  Windsor. 
Both  are  directors  of  the  company. 

RUSSELL  GRAY  Jr.  has  been  appointed 
assistant  secretary  of  the  Richard  A.  Foley 
Adv.  Asency,  Philadelphia. 


WILLIAM  A.  DUNKLE,  former  account 
executive  of  Will  Grant  Adv.,  Los  Angeles, 
has  joined  Knollin  Adv.  and  is  dividing 
time  between  Los  Angeles  and  San  Fran- 
cisco offices. 

T.  W.  KELLER,  former  advertising  and 
sales  promotion  manager  of  the  proprietary 
division  of  William  R.  Warner  Co..  New 
York,  has  joined  Wesley  Assoc.,  New  York, 
as  account  executive  and  member  of  the 
agency's  merchandise  plan  board.  Agency 
heis  been  appointed  to  handle  advertising 
for  Dr.  Earl  Sloan  Inc.,  subsidiary  of  Wil- 
liam R.  Warner  Co. 

SAVAGE  &  TALLEY  Adv.  Agency  has 
acquired  the  Key  Adv.  Co.,  Cincinnati, 
effective  Jan.  1.  William  Savage  Jr.  and 
Thomas  M.  Talley  operate  the  firm  at  805 
Fountain  Square  Bldg.,  Cincinnati. 
NORMAN  E.  KRAFF,  formerly  operating 
head  of  Food  Advertising  Ltd.,  has  been 
appointed  director  and  account  executive 
of  the  new  products  division  of  Russel  M. 
Seeds  Co.,  Chicago. 

LE  GRAND  Adv..  New  York,  has  moved 
from  34  W.  33d  St.,  to  Floral  Park,  Queens. 
New  York.  Telephone  is  Fieldstone  3-7373. 


National  Representative 
250  PA8K  AVE.,  NEW  YORK 
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REPORT  BY  CROSSLEY,  INC.,  FOR  ROCHESTER,  N.  Y. 

THE  RADIO  AUDIENCE  BY  STATIONS 
AUGUST  5— OCTOBER  27 
TECHNIQUE    TELEPHONE  COINCIDENTAL 


fAorninq 

8:00  A.M.— 12  NOON 
MONDAY-FRIDAY 

WHAM  49% 

Station  B  34.1 

Station  C   11.7% 

Others   4.6% 

12  NOON— 6:00  P.M. 
MONDAY-FRIDAY 

WHAM   32.8% 

Station  B   45.7% 

Station  C   15.7% 

Others   5.8% 

6:00  P.M.— 10:30  P.M. 
MONDAY-SUNDAY 

WHAM   42.7% 

Station  B   36.3% 

Station  C   16.5% 

Others   4.5% 

P/us  Coverage  of  oW  of  ^e%\ern  New  York 

50,000  WaH>  .  .  .  Clear  Channel  ...  1 180  On  The  DIol  . . .  Baiie  NBC 
Nalionpl  Representative:  GEORGE  P.  HOLLINGBERY  CO. 


Top  WOR  Agencies 

RUTHRAUFF  &  RYAN  spent 
more  with  WOR  New  York  last 
year  than  any  other  advertising 
agency,  the  station  reported  last 
week.  Rest  of  ten  top  agencies,  in 
order  of  volume,  are:  Young  & 
Rubicam,  BBDO,  Duane  Jones  Co., 
Donahue  &  Coe,  Chas.  W.  Hoyt  Co., 
Lake-Spiro-Shurman,  Arthur  Ros- 
enberg Co.,  Erwin,  Wasey  &  Co., 
J.  Walter  Thompson  Co. 


GOLD  &  KASS  ENTERPRISES,  HoUy- 
wood,  has  opened  at  1805%  N.  Western 
Ave.,  headed  by  Sydney  Gold  and  Murray 
Kass. 

LT.  COMDR.  HOLMAN  FAUST,  vice- 
president  of  Mitchell-Faust  Adv.  Co.,  on 
leave  to  the  Navy,  has  returned  to  Chi- 
cago on  leave  from  the  South  Pacific  where 
he  served  as  commander  of  the  Welfare  & 
Recreation  Squadron.  He  vsras  the  guest 
speaker  at  the  Jan.  3  Chicago  Radio  Man- 
agement Club  luncheon. 

FRANK  W.  MAHAN,  copy  writer,  Foote, 
Cone  &  Belding,  Chicago,  is  recovering 
from  a  broken  leg  suffered  in  a  faU. 

PAUL  A.  RICKENBACHER,  an  execu- 
tive in  the  motion  picture  division  of 
Foote,  Cone  &  Belding,  New  York,  has 
taken  on  additional  duties  as  director  of 
the  radio  and  television  department,  a  new 
position  due  to  the  reorganization  and 
merging  of  the  two  departments.  Lee 
Strahom  will  continue  as  manager  of 
the  New  York  radio  department  and  will 
be  in  direct  charge  of  shows  produced  in 
New  York.  Mr.  Rickenbacher,  who  joined 
the  agency  in  Sept.  1944,  formerly  was 
manager  of  radio  talent  for  Young  & 
Rubicam,  New  York,  and  prior  to  that 
was  associated  with  J.  Walter  Thompson 
Co.,  New  York. 

E.  A.  W.  SCHULENBURG.  media  director 
of  the  Gardner  Adv.  Co.,  St.  Louis,  and 
Robert  B.  Donnelly,  former  vice-president 
and  manager  of  the  Minneapolis  office  of 
McCann-Erickson,  have  been  named  vice- 
presidents  of  Gardner  Adv.  Co.  J.  V. 
Kirchhoff  was  elected  secretary  of  the 
agency  to  fill  vacancy  created  by  Mr. 
Schulenburg's  advancement.  Champ  C. 
Humphrey  was  named  associated  media 
director. 

MYRON   DUTTON.   Hollywood  producer'?, 
manager  of  Doherty,  Clifford  &  Shenfieir 
is  the  father  of  a  girl. 


V 

Bruce  Participations 

E.  L.  BRUCE  Co.,  Memphis  (floor 
finishes),  Jan.  2  began  sponsorship 
in  three  participation  shows  and 
one  theatre  commentary:  Molly 
Star  Luncheon,  quarter-hour  show, 
WIRE  Indianapolis,  weekly;  Mrs. 
Farrells  Kitchen  of  the  Air,  half- 
hour  show,  WFBM  Indianapolis, 
twice  weekly;  Mrs.  Page's  House- 
hold Economics,  half -hour  show, 
WJR  Detroit,  weekly;  Herschell 
Hart,  five-minute  theatre  commen- 
tary, WWJ  Detroit,  thrice  weekly. 
Till  forbid  contracts  were  placed  by 
Christiansen  Adv.  Agency,  Chicago. 


(•prMMiMd  Nationally  by  HEADIEY.«EED  CO. 
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SALES  FOR 
A  SONG ! ! ! 


Sales  for  a  song?  You  bet!— because  you  can 
participate  as  a  sponsor  on  one  of  these  pro- 
grams at  a  cost  that  is  unbelievably  low  for 
the  job  done. 

Think  of  reaching  the  big  and  appreciative 
audience  these  personalities  have  built  up 
among  the  great  new  WJZ  radio  family  .  .  . 
now  totalling  more  than  18,000,000  people 
within  range  of  WJZ's  louder,  clearer  signal! 
And  think  of  the  favorable  impression  on 
your  own  dealers,  on  jobbers  and  brokers— 
for  they  know  that  these  programs  move  goods 
in  the  world's  richest  market!  Here's  why 
they  know  it . . . 

BREAKFAST  IN  BEDLAM-Ed  East's  early-morning  show 
recently  proved  its  sales  ability  when  one  50- word 
announcement  for  razor-blades  brought  returns  49% 
higher  than  a  similar  announcement  a  couple  of  years 
back,  despite  the  fact  that  today  hundreds  of  thousands 
of  shaving-age  men  in  this  area  are  away  in  the  armed 
forces.  Monday  through  Saturday. 

WOMAN  OF  TOMORROW  -  Nancy  Craig's  after-break- 
fast show  has  frequently  pulled  more  than  40,000 
letters  a  month!  One  participant  in  Nancy's  program 
received  13,000  requests  for  a  booklet  after  a  few 
announcements!  Monday  through  Friday. 

WOMAN'S  EXCHANGE -Alma  Kitchell's  after-lunch 
program  recently  doubled  the  number  of  contest  en- 
trants for  a  sponsor  who  ran  the  same  contest  on  an- 
other major  New  York  station  last  year!  Monday 
through  Friday. 


DRAKi 


HOUSEWIVES  PROTECTIVE  LEAGUE  and  SUNRISE  SALUTE- 

Galen  Drake's  double-barreled  package  of  selling.  The 
show  Billboard  Magazine  calls  one  of  the  greatest  theories 
of  product  selling  in  radio!  6  A.  M.  and  1:45  P.  M., 
Monday  through  Friday. 

STAN  SHAW'S  SHOW-TAe  Voice  With  a  Record— and 
what  a  record!  Stan  ran  a  30-day  try-out  job  into  a 
seven-year  record  of  sales!  Now  on  WJZ,  Saturday 
mornings  only. 

For  Details  on  Your  Own  Participation,  Contact 
BLUE  SPOT  SALES,  or  the  Sales  Department  of 


KEY  STATION  OF  THE  BLUE  NETWORK 

W4Z 
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THE  FLUTE 


. .  •  Coloratura  soprano 
of  the  woodicind  choir 

Outstanding  characteristics  of  the 
flute,  as  we  know  it  today,  are  its 
beautiful  mellowness  of  tone — which 
has  been  likened  to  the  cooing  of  the 
dove — and  the  facility  it  offers  for 
the  rapid  "coloratura  soprano"  exe- 
cution of  runs  and  shakes. 

Since  the  dawn  of  history 

Though  naturally  in  far  cruder 
forms,  the  flute  dates  back  to  the 
days  of  primitive  man,  who  con- 
nected it  with  ideas  of  fertility,  re- 
birth and  love.  In  Melanesian  his- 
tory we  find  the  flute — East  Indian 
tribes  used  it  too.  And  the  ancient 
Egyptian  "nay"  —  a  rudimentary 
flute,  the  tone  of  which  is  excited  by 
blowing  directly  across  the  cut  end 
of  the  reed — is  still  played  by  na- 
tives about  the  Nile  today. 

Used  in  early  opera 

In  one  of  the  earliest  operas — Peri's 
"L'Euridice,"  which  was  performed 
in  Florence  in  1600 — there  was  a 
"Sinfonia  for  three  flutes."  From 
that  time  on,  the  use  of  the  flute  for 
short  instrumental  passages  in  sym- 
phonic works  increased  rapidly. 

Today's  flute  is  a  far  finer  instru- 
ment than  the  flute  of  Haydn's  day 
or  Bach's.  The  modern  mechanism 
of  keys  and  levers  has  made  possible 
more  sure  and  rapid  fingering — and 
structural  changes  have  resulted  in 
far  mellower  tone. 


The  mellow  voire  of  the  flute— cover- 
ing a  frequency  range  from  250  to 
over  10,000  c.p.s.— loses  much  of  its 
true  tonal  quality  in  any  but  the 
finest  recordings.  You'll  find  that  the 
most  nearly  perfect  transcriptions 
note  available  for  broadcasting  are: 
VERTICAL  CUT  RECORDINGS! 

Etectricat  Research  Products 
D'wisiott 

OF 

Western  £lictrjcCom/>a/ty 

195  IROADWAY,  NEW  YORK,  N.  Y. 


War  Predictions 

TWENTY  NBC  commentators  and 
war  correspondents  stationed  in  the 
nation's  major  cities  and  at  vari- 
ous points  throughout  the  world, 
presenting  their  annual  predictions 
for  the  New  Year,  are  in  general 
agreement  that  Germany  will  be 
defeated  in  the  summer  or  early 
fall;  that  the  war  with  Japan  will 
extend  into  1946. 


RCA  VICTOR  Division,  Camden,  has 
appointed  the  Associated  Distributing 
Co..  Indianapolis,  as  wholesale  dis- 
tributor of  RCA  products  in  the  cen- 
tral Indiana  area.  The  new  agency  is 
headed  by  R.  D.  Robinson  and  George 
T.  Purves  .Ir.,  with  H.  T.  Litteral  as 
sales  manager.  Don  Delbrook  will  be 
associated  with  the  firm. 


TIDEWATER  ASSOC.  OIL  CO.  San  Fran- 
cisco (petroleum  products),  on  Jan.  5 
started  play-by-play  broadcasts  of  Pacific 
Coast  Conference  basketball  games  on 
KMPC  Hollywood.  Season  comprises  ten 
games.  Placement  is  through  Buchanan  & 
Co.,    San  Francisco. 

SPIC  &  SPAN  Products,  Saginaw,  Mich, 
(household  cleaner),  is  scheduling  spot 
announcements  on  30  stations  featuring 
Spic  &  Span  Kids.  Agency  is  Julius  C. 
Dubin    Co.,  Pittsburffh. 

CROSSE  &  BLACKWELL  Canadian  Co.. 
Trenton,  Ont.  (marmalade  and  sauces), 
has  started  transcribed  dramatized  an- 
nouncements on  Toronto  and  Vancouver 
stations.  Account  was  placed  by  McKim 
Adv.,  Toronto. 


Who're  you  crazy 
aboui,  Simanthy? 


Ooo-h-h-h!  I'm 
crazy  about  those 
smart,  smart  men 

at  WDAY! 


POSTAL  UNION  Life  Insurance  Co.. 
Hollywood  (hospital  plan),  on  Dec.  17 
started  thrice-weekly  quarter-hour  tran- 
scribed Matinee  Musicale  on  KMPC  Holly- 
wood. Contract  is  for  52  weeks.  Place- 
ment is  through  Continental  Radio  &  Tele- 
vision Productions,  Hollywood. 
THRIFTY  DRUG  Co.,  Los  Angeles  (South- 
ern Cal.  chain),  adding  to  its  local  sched- 
ule on  Jan.  4  started  weekly  half-hour 
transcribed  dramatic  Famous  Players  The- 
atre series  on  KECA  Los  Angeles.  Orig- 
inal dramas  star  well-known  radio  talent. 
Contract  is  for  35  weeks.  Agency  is  HiU- 
man-Shane-Breyer    Inc.,   Los  Angeles. 

NORTHERN  ELECTRIC  Co.,  Montreal 
(electrical  supplies),  has  placed  its  ac- 
count with  Harry  E.  Foster  Agencies,  To- 
ronto. 

OGILVIE  FLOUR  MILLS  Co.,  Montreal 
(flour),  is  starting  a  five- weekly  afternoon 
musical  program  on  51  Canadian  stations. 
Account  was  placed  by  J.  J.  Gibbons  Ltd., 
Montreal. 

ALLCOCK.  LAIGHT  &  WESTWOOD  Co.. 
Toronto  (sporting  goods),  has  started 
weekly  snow  condition  broadcasts  for 
skiers  in  southern  Ontario  on  CKEY  To- 
ronto. Account  was  placed  direct. 
SOUDACK  Fur  Auction  Sales,  Winnipeg, 
has  started  weekly  quarter-hour  musical 
programs  on  six  western  Canadian  sta- 
tions. Account  was  placed  by  McKim  Adv., 
Winnipeg. 

THOR-CANADIAN  Co.,  Toronto  (wash- 
ing machines),  has  started  a  spot  an- 
nouncement campaign  on  a  number  of 
Canadian  stations.  Account  was  placed  by 
Frontenac  Broadcasting  Agency,  Toronto. 
VITARINE  Co.,  New  York  (Vi-Trese 
Laxative)  has  named  Maxwell  Dane  Inc.. 
New  York,  as  agency.  Radio  is  said  to  be 
considered. 

TAPPIN-S  JEWELERS,  Newark,  has  ap- 
pointed A.  W.  Lewin  &  Co.,  Newark,  as 
agency.  Plans  are  said  to  include  radio. 
SNOW  WHITE  Products  Co.,  Lynch- 
burg, Va.  (hair  beautifier),  has  named 
Van  De  Mark  Adv.  Inc..  Cincinnati,  as 
agency.  Plans  are  said  to  include  radio. 
MODERN  APPLIANCE  Co.,  San  Mateo, 
Cal.  (commercial  and  household  appliances) , 
has  appointed  Walker  Adv.  Agency,  San 
Francisco,  to  handle  its  account.  Radio  i 
be  included  in  plans. 
UNIVERSITY  HYDROPHONIC  Service, 
San  Francisco  (Plant-Chem  and  Lawn- 
Chem),  has  appointed  Gerth-Pacific  Adv. 
Agency,  San  Francisco,  to  handle  its  ac- 
count. Radio  is  said  to  be  considered. 
CASCADE  FROZEN  FOODS,  Seattle 
Agen's  Quick  Frozen  Foods),  has  appoint- 
ed Joseph  R.  Gerber  Co.,  Portland,  Ore. 
as  agency.  Radio  may  be  included  in  pla 


Correction 

JERRY  LAWRENCE,  record  m.c. 
of  WMCA  New  York,  and  not  Jerry 
Law,  radio  director  of  J.  R.  Kup- 
sick  Adv.,  New  York,  staged  the 
Dec.  15  War  Bond  auction  reported 
in  BROADCASTING  Dec.  25.  Total 
Bond  sales  have  since  risen  to 
$10,000,000. 


4,955,144 
spindles 
spinning 
VICTORY 


...daily  producing  cotton 
cloth  to  wrap  around  the 
world.  Produced  from  "picker 
to  bolt"  in  the  16-county 
WSPA  Primary  Area. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Cr( 

5000  waHs  Day,  1000  waHs  Night 
950  kilocycles.  Rep.  by  Hollingbery 


Women  around  Fargo  — and  that  includes  prac- 
tically every  woman  in  every  town  and  on  every 
farm  within  lOO  miles  —  get  most  of  their  house- 
hold hints,  their  beauty  tips,  their  local  and 
world  news  from  WDAY.  So  do  the  men,  for 
that  matter.  But  WDAY  knows  who  spends  the 
family  cash  — so  that's  the  girl  we  go  for! 


WDAY 

FARGO,  N.  D.  .  .  .  5000  WATTS  N.  B.  C. 

AFFILIATED  WITH  THE  FARGO  FORUM 
FREE  6-  PETERS,  NATIONAL  REPRESENTATIVES 
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NORTH  CAROLINA 

IS  THE  SOUTH'S 

No.  1  STATE  ...   riN  Agriculture 


WPTF 


JffOKmeAROUAfA 


IN  Industry 


CAROLINA 


IS  NORTH  CAROLINAS 
No.  1  SALESMAN     r  so.ooo  watts  ! 


{5 0,0 GO  WATl 
AT  680  KC  ! 
N.  B.  C. I 


V  WPTF -RALEIGH 


FREE  &  PETERS,  INC.,  national  representatives 
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THE  HudiinaAA  OF 
BROADCASTING 


WHK  Aid 

WHK  Cleveland  was  instrumental  in  aid- 
ing the  war  effort,  according  to  a  letter 
to  K.  K.  Hackathorn,  WHK  general  man- 
ager, from  W.  L.  Everitt,  director  of  the 
Army  Service  Forces'  Operational  Research 
Staff,  who  said  that  a  detailed  description 
of  the  WHK  antenna  towers  given  by 
Carl  E.  Smith,  in  charge  of  research  for 
WHK,  now  on  leave  to  the  Army,  helped 
the  Chief  Signal  Officer  solve  an  antenna 
problem  in  connection  with  development 
of  a  new  system. 


Italian  Discs 
TO  AID  the  National  Foundation  for  In- 
fantile Paralysis  in  its  1945  drive,  WOV 
New  York  has  produced  a  series  of  10 
transcribed  announcements  in  Italian,  fea- 
turing outstanding  Italian  radio  artists. 
Discs  will  be  distributed  by  the  Founda- 
tion to  all  stations  nationally  carrying 
Italian-language  programs. 


Square    Club  Expands 

FOURTH  ESTATE  Square  Club  of  Phil- 
adelphia, recognizing  radio's  intensive  cov- 
erage of  the  news  and  the  fact  that  local 
papers  have  taken  over  the  operation  of 
radio  stations,  has  created  a  closer  bond 
between  the  newspaper  and  radio  by  wid- 
ening the  scope  of  its  membership  to  bring 
in  eligibles  associated  with  the  radio,  tele- 
vision and  advertising  agency  fields.  The 
Square  Club  is  the  only  Masonic  club  in 
the  country  in  the  newspaper  profession, 
with  membership  restricted  to  newspaper- 
men since  its  organization  more  than 
20  years  ago. 

Weather  Info 

DETAILED  information  on  weather  con- 
ditions in  the  San  Francisco  Bay  area 
and  North  Coast  counties  are  being  broad- 
cast four  times  daily  by  KSFO  San  Fran- 
cisco as  a  public  service  feature.  General 
bulletins  on  Pacific  Coast,  Inter-Mountain 
and  Mississippi  Valley  .  states  weather 
are    included    in    the  broadcasts. 


WWDC  on  24  Honrs 

WWDC  Washington  is  now  the  Capital's 
only  24-hour  station,  being  off  the  air 
only  from  1-6  a.m.  Monday.  Regular  1-6 
a.m.  period  is  taken  up  by  The  Yawn 
Patrol    With    the    Night  Watchman. 

Religious  Discs 
CAMPUS  CHRISTIANS,  new  firm  special- 
izing in  transcribed  and  recorded  church 
and  religious  music,  has  been  established 
in  Los  Angeles  with  headquarters  at  427 
W.  Fifth  St.  Handling  its  own  production, 
firm  is  inaugurating  a  library  service  with 
instrumental  music  as  well  as  vocal  selec- 
tions. Earle  E.  Williams,  formerly  asso- 
ciated with  religious  stations,  is  general 
manager.  Richard  A.  Silvius  is  sales  and 
advertising  manager. 

WSOO  Appoints  Rep 

WSOO  Sault  Ste.  Marie.  Mich.,  is  being 
represented  in  Canada  by  William  Wright. 
Toronto. 


Pulling  Power  in  phiiadeiph 

[D)  ^  S  War  Bond  Money 

Up  12  Floors  to  the  tune  of  .  .  .  $1,280,000 


la 


Fifteen-Minute  Program  on  Station  WDAS 
cited  by  the  U.  S.  Treasury  Department 
for  "Distinguished  Service." 

PHILADELPHIA  audience  carried 
more  than  a  million  dollars  in  cash 
to  the  executive  offices  of  the 
WDAS  Broadcasting  Company,  Inc., 
located  on  the  12th  floor 
at  1211  Chestnut  Street, 
to  purchase  $2  5,  $50  and  $100  Bonds 
during  the  Sixth  War  Loan. 


With  'Tulling  Power"  like  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly. 


War  Ad  Council  Support' 
Is  Praised  by  President 

VOLUNTARY  contributions  of 
advertising  men  and  women  under 
the  leadership  of  the  War  Adver- 
tising Council  are  lauded  by  Pres- 
ident Roosevelt  in  a  message  to 
the  Council  which  states  that  the 
"organization  has  performed  splen- 
didly in  achieving  its  patriotic  pur- 
pose of  'mobilizing  the  forces  of 
advertising  to  assist  in  winning 
the  war.' " 

•'The  need  for  this  wartime  aid,"  the 
President  wrote,  "will  continue  until  the 
last  shot  is  fired.  I  cannot  emphasize  this 
point  too  strongly.  Those  who  are  assist- 
ing in  bringing  information  to  the  people 
have  a  responsibility  to  help  prevent  any 
letdown  on  the  home  front.  And  after  the 
war,  there  will  be  many  critical  national 
problems  requiring  the  understanding  and 
cooperation  of  every  American.  It  is 
vitally  important  that  the  working  part- 
nership between  business  and  Government, 
which  has  so  successfully  brought  info-- 
mation  to  the  people  in  wartime,  continue 
into  the  postwar  period." 


Murray's  All-Stars 

SPORTS  editor  of  WIBG  Philadelphia. 
Franny  Murray  has  announced  his  selec- 
tions for  the  all-scholastic  football  team  for 
the  Philadelphia  area.  WIBG  also  broad- 
casts the  baseball  games  of  the  Philadel- 
phia Athletics  and  Phillies,  the  Philadel- 
phia Eagles  professional  games,  besides 
the  Villanova  and  Temple  football  con- 
tests. 

•Telegram'  on  WOR 

THE  New  York  World  Telegram,  one  of 
the  leading  critics  of  radio  advertising 
effectiveness,  notably  in  the  retail  field, 
last  week  started  a  circulation-building 
campaign  on  WOR  New  York,  using  thrice- 
weekly  participations  for  52  weeks  m 
Breakfast  With  the  Fitzgeralds.  Business 
was  placed  by  L.  E.  McGivena  Inc.,  New 
York.  Commercials  urge  listeners  to  read 
W-T  features. 


GE   Mexico  Plans 

GENERAL  ELECTRIC,  S.  A.,  has  ap- 
pointed the  Mexican  subsidiary  of  Grant 
Adv  ,  New  York,  to  handle  the  advertis- 
ing in  Mexico  of  all  GE  products,  and 
plans  to  start  a  radio  campaign  some  time 
this  year.  The  Grant  subsidiary  has  also 
acquired  Max  Factor  &  Co.,  manufacturers 
of  cosmetics,  which  uses  radio  in  Mexico. 

I  KTHS  Service 

!  AS  RADIO  celebrates  its  25th  anniversary 

'  this  year.    KTHS  Hot   Springs,   Ark.,  is 

i  in    its   21st  year.    In    celebration   of  the 

i  KTHS  20th   anniversary   late   last  month 
45   Hot  Springs   merchants  devoted  their 

I  15-minute  programs  to  saluting  KTHS  for 

\  its  20  years  of  service  to  Arkansas. 

•  CPA  Thanks  WRVA 

i  WRVA  Richmond  and  its  program  service 

t  manager,  Irvin  Abeloff,  have  been  thanked 

I  by  the  local  Office  of  Price  Administration 

i  for  donating  time  for  the  Sunday  public 

[  service  feature  Now    You'll  Know  which. 

a  letter  stated,  is  proving  most  helpful 
to  the  CPA  program  as  a  whole.  Ques- 
tions that  confront  the  board  each  week 
are  aired  in  discussions  with  heads  of 
various    divisions   of    the   local  OPA. 


KFAR  Album 

FAMILY  ALBUM  of  KFAR  Fairbanks. 
Alaska,  was  the  Holiday  greeting  sent  to^ 
friends  of  the  station  "in  the  Northland 
and  in  the  States".  Booklet  contains  15 
pages  of  pictures  of  the  staff,  at  their 
control  panel,  mike  or  desk.  The  cover 
is  a  color  picture  of  the  transmitter  build- 


Home  Audition  Winner 

FIRST  ex-serviceman  to  land  a  regular 
job  through  the  NBC  "Welcome  Home" 
audition  plan  is  Robert  Stark,  released 
from  the  Army  after  service  in  the 
South  Pacific,  who  was  interviewed  bj 
Jack  Rathbun,  manager  of  WCOA  Pensa- 
cola,  Fla.  and  given  an  announcing  job 
at  that  station. 

Basketball  Coverage 
WAJR  Morgantown,  W.  Va.,  in  order  ti 
broadcast  basketball  games  of  the  U.  o 
West  Virginia,  his  cancelled  all  com 
mercial  and  sustaining  programs  on  night 
of  the  games.  Sponsors  are  the  Triangk 
Food  Stores,  Coca-Cola  Bottling  Co.,  Moun 
taineer  Flower  Center  and  the  Chicag' 
Dairy  &  Ice  Cream  Co.  Outdoor  game 
will  be  covered  by  the  WAJR  mobile  unit 
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MOONLIGHT  IS  FINE,  as  long  as  you  feel  the  same 
about  things  in  daylight.  That's  the  real  test — not 
only  for  love,  but  for  transcribed  libraries,  too! 

The  glamour  of  "names"  has  to  be  backed  up  by 
consistent  program  power.  A  few  peaks  can't  make  up 
for  a  lot  of  valleys  in  listener  appeal. 

On  this  all-important  basis  of  real  usefulness,  your 
best  bet  is  associated! 

For  associated  gives  you  most  hours  of  the  best  radio 
music.  Not  just  playing  hours  but  paying  hours . . . 


exclusive,  network-calibre  entertainment  that  always 
assures  more  listeners  and  clients ! 

Yes,  there's  mighty  good  reason  why  associated  has 
gained  more  new  subscribers  in  the  past  few  months 
than  in  any  period  in  its  history.  Quality  has  a  way  of 
getting  to  the  top ...  especially  when  it's  quantity,  too! 

Want  to  know  how  associated  can  do  a  better  job  for 
you?  Write  today  for  the  associated  library  booklet. 
No  obligation,  and  plenty  of  worthwhile  information. 

Get  the  facts  now! 


4ssoeM  Ro^nsm  Service 

25  West  45th  Street,  New  York  19,  N.  Y. 


MOST  Hours  of  the  Best  RADIO  Music  .  .  .  Represented  by  Loren  Watson,  400  Madison  Ave,,  N.  Y,  C. 
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You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000   Jewish    speaking  persons 

1,523,000    Italian    speaking  persons 

1,235,000    German  speaking  persons 

660,000    Polish     speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy. 


OWI  PACKET,  WEEK  JAN.  29 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Jan.  29.  OWI  transcriptions  contain  six  50-second  announcements 
suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  discs. 
Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  important  war 
messages. 

STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  01  PLAN 

PLAN    Aff.  Ind.       Aff.  Ind.        Live  Trsna. 

Rationing    X 

Merchant  Marine   X  X    X 

Army  Nurses       —  —  XX 

Carele=s  Talk   X  __  X 

Don't  Travel    X  _____ 

Stop  Wartime  Accidents       X    X     

See  OWI  Schedule  of  War  Message  145  for  names  and  time  of  programs  carry- 
ing war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Where  More 


People  Have  Radios  and 
More  People  Listen 

In  South  Bend  where  the  percentage  of 
radio  ownership  is  96.9* — 8%  great- 
er than  for  the  country  as  a  whole  and 
4.2%  greater  than  for  the  State  of 
Indiana— WSBT  has  a  Hooper**  of 
46.1.  In  other  words  there  are  more 
radios  in  South  Bend  than  there  are 
in  most  places  and  most  of  them  are 
tuned  to  WSBT. 


*CBS  Survey  of  Radio  Ownership 
1944. 

**  Hooper  Station  Listening  Index 
May  through  September,  1944. 


PAUL  H.  RAYMER  CO. 
National  Representatives 


COLUMBIA  NETWORK 


Maj.  Gould  Appointed 

MAJ.  PURNELL  GOULD,  instru- 
mental in  setting  up  American 
Expeditionary  radio  stations  in  the 
Pacific  and  recently  returned  to 
the  States,  has  been  appointed  chief 
of  broadcast  service  section  of 
Armed  Forces  Radio  Service.  He 
is  headquartered  in  Los  Angeles. 
Appointment  was  announced  by 
Col.  Thomas  H.  A.  Lewis,  com- 
manding officer  of  AFRS.  Capt.i 
Bill  Bakewell  has  been  acting  chief 
of  the  broadcast  service  section. 
Recently  returned  from  Honolulu, 
Maj.  Gould  was  sales  manager  of 
WFBR  Baltimore  before  joining 
the  service. 


WOR  Pension  Plan 

RETIREMENT  plan  for  WOR 
New  York  personnel,  adopted  by 
the  board  of  directors  of  Bam- 
berger Broadcasting  Service  Inc., 
owner,  is  open  to  all  members  be- 
tween 30  and  65  who  have  been 
with  WOR  at  least  three  years, 
and  provides  retirement  benefits 
after  65.  Plan  occurs  simultaneous- 
ly with  adoption  of  over-all  re- 
tirement provisions  by  R.  H. 
Macy  &  Co.,  New  York,  the  par- 
ent corporation,  and  is  subject  to 
approval  of  stockholders  and  the 
Commissioner  of  Internal  Revenue. 


Emerson  Drug  Signs 

EMERSON  DRUG  Co.,  Baltimore 
(Bromo  Seltzer),  on  Jan.  4  started 
The  Saint,  detective  series,  on  7 
NBC  Pacific  stations,  Thursday 
9:30-10  p.m.  (PWT)  with  repeat 
starting  Jan.  6  on  15  NBC  Eastern 
and  Central  stations,  Saturday, 
7:30-8  p.m.  (EWT)  and  6:30-7 
p.m.  (CWT)  respectively.  Series  is 
based  on  stories  of  Leslie  Charteris, 
who  will  edit  radio  adaptations. 
William  Rousseau  is  Hollywood  pro- 
ducer for  McCann-Erickson. 


New  Cage  Scheme 

A  SYSTEM  to  enable  announcers 
of  basketball  games  to  report  a  clearer 
definition  of  playing  areas,  has  been 
proposed  by  James  Bbel,  chief  engi- 
neer of  WILL  (U.  of  111.,  Urbana), 
and  a  veteran  of  15  years  of  basket- 
ball In-oadcasting.  In  basketball  there 
are  at  jiresent  only  the  center  line 
and  the  free  throw  circle  to  use  as 
reference  points  in  describing  plays ; 
therefore  Ebel  has  suggested  seven 
nev/  areas  in  each  half  of  the  court 
in  order  to  make  radio  reception  of 
basketball  broadcasts  more  enjoyable 
and  understandable  to  listeners. 


^rc/off  MS  if»^e  repea. 
'Buf  Its  sH/l  true,  fitat- 


Knoo 

ser/es  -ALL  the.  i-lcli 


L  of  Ihis 
imporlanl  market 
-BUY  KROD. 


IKmOID 


ei  P<^SC.  TEXAS 
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Unitiui  Stccted 


—  And  Cover  Entire  Albany-Troy-Schenectady  Area 
With  One  Station,  At  One  Cosf/ 

■  Three  cities,  yes.  But  so  close  together  in  their  geography  and  their 
thinking,  that  they  blend  into  one  great  market.  Think  of  it  — three 
markets  in  one,  and  big  ones. 

Then  why  not  sell  all  three,  with  one  strong,  influential  radio  station 
that  covers  them  all?  And  will! 

In  doing  so,  you  solve  your  "Albany  problem"— and  cover  Troy  and 
Schenectady  too.  The  name  to  remember:  WTRY. 

NOTE:  With  WTRY's  strong  signal,  the  coverage  you  get  is  unbeatable. 


Basic  Blue  Network  •  980 — Middle  of  the  Dial — 980  •  Representatives:  Paul  H.  Raymer  Company 

WTRY,  Albany-Troy-Schenectady  •  Associated  with  wsyr,  wkne,  weli 


National  Biscuit  News 
Program  on  Yankee  Net 

NATIONAL  BISCUIT  Co.,  New 
York,  will  sponsor  Nine  O'Clock 
News  with  Nelson  Churchill,  news- 
caster on  WNAC  Boston  and  the 
Yankee  Network,  9-9:15  a.m.,  Mon- 
day, Wednesday  and  Friday  begin- 
ning in  early  January.  Contract 
marks  the  first  time  National  Bis- 
cuit has  used  regional  broadcasting 
in  New  England.  They  have  pre- 
viously used  local  spots. 

Calling  the  series  a  "hometown 
partnership",  Linus  Travers,  exec- 
utive vice-president  of  Yankee,  said 
that  Nine  O'Clock  News  will  fea- 
ture local  news  as  well  as  world- 
wide coverage.  Stations  using  the 
series  are:  WNAC  WEAN  WICC 
WAAB  WLLH  WSAR  WLNH 
WRDO  WCOU  WHAI  WNLC 
WEIM. 


APRS  Praised 

"RADIO  is  without  doubt  the  best 
morale  builder  we  have  out  here," 
said  Capt.  Jim  McVeigh,  former 
San  Francisco  radio  producer  and 
announcer,  just  returned  from  the 
China  and  Burma-India  theatres  of 
war.  He  reported  that  the  Armed 
Forces  Radio  Service  is  so  fast 
that  the  topflight  programs  heard 
in  the  States  are  aired,  via  tran- 
scriptions, in  northern  Burma 
within  the  week.  First  choice  of 
the  men  is  sports,  he  said. 


VOICE  OF  THE  COHONTAILS 

Ingenuity  of  Boys  at  B-24  Base  Builds 
 Up-to-the-Minute  Radio  Station  


ADAM  J.  YOUNG  Jr.  Inc.,  New  York 
and  Chicago,  has  been  appointed  rep- 
resentative for  CKLW  Detroit- Wind- 
sor. 


KGVO  Changes 

A  NEW  department,  sales  promo- 
tion and  merchandising,  has  been 
added  to  KGVO  Missoula,  Mont., 
according  to  General  Manager  A. 
J.  Mosby.  Delores  Swanberg  is  a 
new  member  of  the  continuity  staff 
replacing  lone  Furniss,  resigned. 
Mary  Lou  Louben,  senior  student 
in  the  Montana  State  U.  School  of 
Journalism,  has  joined  the  news  de- 
partment as  a  reporter. 


THERE  is  a  B-24  Base  in  South- 
ern Italy  that  is  so  out  of  the  way 
that  boys  who  had  brought  radios 
or  built  them  couldn't  get  any  re- 
ception but  the  wailing  wind  or  the 
guard  snoring.  They  decided  to  do 
something  about  it- 
Scoured  the  Corners 

So  they  got  themselves  two  trans- 
mitters that  operations  had  turned 
in  for  salvage.  They  got  "beat-up" 
amplifiers  and  wires  and  plugs 
and  burned  up  microphones  from 
wrecked  planes.  And  they  built 
themselves  a  good  transmitter. 
They  moved  into  an  old  broken 
down  Italian  storehouse,  sound- 
proofed everything  with  sand, 
grass  and  GI  blankets,  and  pro- 
duced a  first  rate  station — two  stu- 


HeyJ 


00—  KABC  Sure  is  Strong  on  Cooperation 


Joe  already  knows  that  business  is  mighty  good  on  KABC,  but  we 
believe  in  making  things  even  better  —  both  for  listeners  and 
advertisers. 

Listeners  are  kept  reminded  of  Blue  Network  and  other  program 
features  by  a  constant  schedule  of  newspaper  advertising  .  .  .  and 
clients  are  extended  the  fullest  measure  of  cooperation,  to  the  end 
that  their  advertising  will  produce  maximum  results. 

Is  it  any  wonder  that  KABC  is  widely  known  as  "The  Fastest  Growing 
Radio  Station  in  San  Antonio?" 


dios,  control  room,  an  office  and  a 
shack  to  house  their  borrowed 
generator. 

After  getting  over  the  difficulty 
of  frequency  allocation  and  per 
mission  to  operate,  aided  by  theii 
C.  0.,  Col.  R.  R.  Gideon  Jr.,  they 
began  operations  on  Sept-  16. 

Because  of  the  number  of  rabbits 
constantly  running  around  the  sta 
tion,  the  boys  called  themselves 
"The  Cottontails",  with  the  jiv« 
tune  "Cottontail"  as  their  theme, 
Music  is  supplied  by  records  and  a 
small  organ  loaned  by  the  chap 
lain. 

The  Cottontails  operate  10  hours 
a  day  now,  with  news  four  times 
daily,  all  types  of  musical  pro 
grams,  quiz  shows,  hometown  gos 
sip,  and  even  poetry.  Every  Sundas 
they  broadcast  their  own  chapel  oJ 
the  air.  And  they  air  local  sporti 
events  direct  as  well  as  big  gamei 
picked  up  from  the  States  and  re 
broadcast. 

After  bombing  missions,  manj 
of  the  ships  tune  out  the  homing 
beacon  and  ride  in  on  the  "Voic( 
of  the  Cottontails". 


Blue  Assignments 

JACK  O'MARA,  Blue  westerif 
division  sales  promotion  manager, 
in  addition  to  his  regular  duties 
has  taken  over  supervision  of  th< 
network's  guest  relations  and  audi 
ence  mail  departments  in  Holly 
wood.  Virginia  Samuels,  secretarj 
to  Mr.  O'Mara,  has  been  placed  in 
charge  of  guest  relations  opera- 
tions. Duties  of  Ernest  Felix,  Blu( 
western  division  auditor,  have  alsc 
been  augmented.  In  addition,  he  has 
been  placed  in  charge  of  all  gov- 
ernment contracts,  personnel  worli 
and  general  service  at  the  net 
work's  Hollywood  headquarters. 


Announcer  Award 

BRONZE  STAR  Medal  has  beei 
awarded  S/Sgt.  Eugene  Kelly  Slutz 
former  sportscaster  of  WCHJ 
Charleston,  W.  Va.  "for  meritorious 
service  in  support  of  combat  opera 
tions  ...  as  radio  announcer,  Unit- 
ed States  Armed  Forces  Radio  Sta- 
tion in  Assam,  India."  The  citation 
issued  by  the  Commanding  Officer 
of  the  Tenth  Air  Force  further 
states,  "Sgt.  Slutz  .  .  .  exhibited 
a  high  degree  of  technical  knowl 
edge,  zeal,  and  devotion  to  duty." 
Sgt.  Slutz  was  known  as  Gen< 
Kelly  at  WCHS. 


die 
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MBS  Names  Danley 

TORRENCE  (Ted)  W.  Danley 
formerly  assistant  to  George  Cham- 
bers, sales  service  manager  of  Mu- 
tual, on  Jan.  1  became  sales  serv- 
ice manager.  Mr.  Chambers  has 
shifted  to  the  New  York  sales  stafi 
of  Mutual.  Mr.  Danley  served  foi 
12  years  in  the  sales  service  de- 
partment of  CBS  and  after  an  in 
terim  with  the  OWI  joined  Mutua 
three  months  ago  as  assistant  tc 
Mr.  Chambers.  Mr.  Chamber 
joined  Mutual  in  1942  as  sales  serv- 
ice manager  after  five  years  ai 
eastern  advertising  manager  o: 
mm^^^m^^^mm     BarTous,  fiuancial  weekly. 
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•  This  is, an  essential  market.  KOA  is  the  essential 
station.  There  are  extra  millions  in  sales  available 
in  Colorado  alone;  850  out  of  every  1,000  homes 
have  radios.  KOA,  and  KOA  alone  can  reach 
these  millions  —  and  still  more  in  neighboring 
states.  Let  "power-full"  KOA  shov/  you  real  cash 
register  sales. 

*KOA  Daytime  Primary  Area. 


ORE* 


In  Denver— KOA  gives  you  more 
than  the  other  four. 

50,000  WATTS 

TOP  NBC  PROGRAMS 

COVERAGE-Colorado  and 
adjoining  states 

DEALER  PREFERENCE  (68.8%) 

LISTENER  LOYALTY  (69%) 

SALES  RESULTS 


so.oo 


^  850 
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Prompt  Delivery 

subject  to  existing  regulations 


We  are  ready  now  to  serve  you^ 
again,  if  you  have  the  proper 
priority  to  purchase  new  equip- 
ment. In  planning  your  mod- 
ernization program,  be  sure  to 
investigate  the  exclusive  and 
superior  features  of  the  Lingo 
Vertical  Tubular  Steel  Radiator. 
They  are  available  in  standard 
heights— 100  to  500  feet.  Orders 
placed  now  can  be  delivered 
within  a  few  weeks.  Write  at 
once  for  details. 

Lingo  also  produces  tubular  steel 
poles  for  the  support  of  FM, 
Television  and  other  UHF  an- 
tennas. 


Our  staff  will  be  pleased  to  pro- 
vide you  with  the  complete  story 
as  it  applies  in  your  own  case. 
In  writing,  please  give  location, 
power,  jrequency  oj  station,  and 
indicate  radiator  height  desired. 

JOHN  E.  LINGO  &  SON,  INC. 

Eit.  1897  Camden,  New  Jersey 


Recommendations  by  Lea  Probe 

{Continued  from  page  13) 


ence  and  the  advice  he  gave  tended 
to  serve  the  purposes  of  those  par- 
ticipating in  the  deception  of  the 
owner." 

7.  As  to  the  1940  sale  of  WMCA 
New  York  by  Donald  Flamm  to 
Edward  J.  Noble,  Blue  Network 
chairman  and  former  Undersecre- 
tary of  Commerce,  the  Committee 
absolved  Mr.  Noble,  William  J. 
Dempsey  and  William  C.  Koplovitz, 
his  Washington  counsel;  Thomas 
G.  Corcoran,  former  White  House 
confidant;  the  White  House  and 
FCC  of  any  "pressure"  as  charged 
by  Mr.  Flamm. 

8.  For  the  Commission,  adequate 
engineering  staff,  adequate  moni- 


HOW  TO  SELL 
YOUR  PRODUCT 
TO  THE  5,000,000 
PERSONS  IN  CUBA 

Many  national  advertisers  have 
found  out  that  the  most  effec- 
tive v/ay  of  stepping  up  distri- 
bution and  increasing  sales  in 
Cuba  is  by  using  RHC  Cadena 
Azul,  the  dominant  netv/ork  in 
Cuba. 

For  RHC,  day  In-day  out,  de- 
livers the  larget  audience  in 
Cuba. 

And  in  Havana  the  RHC  outlet 
is  the  station  people  listen  to 
most. 


toring  staff  and  adequate  personnel 
to  handle  applications  promptly  for 
postwar  needs. 

9.  Former  Chairman  Fly  (who 
resigned  last  Nov.  15  to  enter  pri- 
vate law  practice  and  become  chair- 
man of  Muzak  Corp.)  "is  a  very 
able,  resourceful  man,  strong  in  his 
convictions,  aggressive  and  per- 
sistent .  .  .  and  assumed  unques- 
tioned leadership  .  .  .  Sometimes  he 
was  arbitrary  in  the  conduct  of 
hearings.  ...  It  is  probably  true 
that  Mr.  Fly  contributed  materially 
to  the  better  functioning  of  the 
Commission.  He  left  it  better  than 
he  found  it.  His  resignation  from 
the  Commission  has  removed  him 
as  an  element  of  controversy  from 
its  future  activities." 

10.  Continuation  of  the  investiga- 
tion "is  not  contributory  to  good 
administration". 

Clear  Definition 

11.  As  for  overall  legislation  "the 
uncertainties  of  interpretation,  so 
far  as  possible  consistent  with  the 
exercise  of  the  reasonable  discre- 
tionary powers  of  the  Commission, 
should  be  removed.  The  rights  and 
duties  of  the  industry  should  be 
more  clearly  defined;  likewise  the 
powers,  duties  and  limitations  of 
the  Commission  should  also  be  con- 
sidered, and  necessary  amendments 
made  to  conform  to  good  practice 
as  developed  by  experience." 

12.  As  a  practical  method  of  ap- 
proach to  new  legislation  the  Com- 
mittee recommended  appointment 
of  a  joint  committee  from  the  FCC 
and  radio  profession  to  suggest 
necessary  amendments  to  Congress 
"that  will  contribute  to  the  im- 
provement of  the  present  law  and 
its  better  administration". 


A  recent  impartial  survey  mode 
by  six  large  national  adver- 
tisers shows  that  RHC  has  twice 
the  audience  of  its  nearest 
competitor. 

Our  New  York  offices  will  be 
glad  to  show  you  the  latest 
Cuba  audience  survey,  a  com- 
prehensive survey  similar  to  the 
Crosley  ratings  in  the  United 
States. 


RHC  CADEHA  AZUL 


Cuba's  only 

network 
afiSliated  with 

CBS 


U.  S.  Representative 
HUMBERTO  D.  GONZALEZ 

220  West  42nd  St.,  New  York  City 
Wisconsin  7-1166 


KFJI  to  Miller 

TRANSFER  of  control  of  total 
stock  interest  in  KFJI  Klamath 
Falls,  Ore.,  from  George  Kincaid, 
deceased,  and  Rachael  J.  Kincaid 
to  Willard  D.  Miller,  local  business- 
man, for  $115,000  was  granted  by 
the  FCC  last  week.  Commissioner 
Durr  voted  for  a  hearing  on  the 
case.  The  100  w  Mutual-Don  Lee 
affiliate  on  1240  kc  was  established 
in  1932  by  John  A.  Kincaid,  upon 
whose  death  the  station  was  trans- 
ferred in  July  1944  to  his  son. 


OVER  160,000 
RADIO  HOMES 
In  W  M  O  H 
.5  MV/M  Area 

The  SPOT  For 
Your  SPOTS  Is 

WMOU 

Hamilton,  Ohio 
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TO  THESE  ADVERTISING  AGENCIES  AND  THEIR  CLIENTS  WHO 
BROADCAST  ON  WLIB  IN  1944 


ADVERTISING  PRODUCT  AND 

AGENCY  SPONSOR 

Advertising  Guild,  Inc   Park  Theatre 

48lh  Street  C/nema 

Austin  Advertising,  Inc   Dime  Sowings  Bank  of  Brooklyrt 

Bates,  Ted,  Inc   Palmolive  Soap 

Batten,  Barton,  Durstine  ,  „    .  ,  .  ,    ,  .  , 

&  Osborn,  Inc   j  ^/"If'l.* 

I  My-T-Fine 

New  York  Telephone  Co. 

Unite'd  Fruit  Compony 

luthe/  K.  Bell   C.  Ludwig  Baumann 

Harry  A.  Berk,  Inc   James  A.  Wofers  Co. 

Blow  Company,  Inc.,  The   Bu/o»a  Wofch  Company 

Blackstone,  The,  Company   Di/berf  Bros. 

Fabrikant  Bros. 

Pedro  &  O/go 

Pesorf  Hotels  of  Sullivan  County 

Blaine-Thompsen  Co.,  Inc   "In  Bed  We  Cry"  J.  C.  Wilson 

Warner  Bros. 

Buchanan  &  Company,  Inc   Poromounf  Pictures  Inc. 

Fabian  Theatres  Inc. 

Carl  Caiman,  Inc   Empire  Gold  Buying  Co. 

Old  fashioned  Gospel  Hour 

Wendell  P.  Colten  Co   Todd  Shipyards 

Diener  &  Dorskind,  Inc   Porogon  Oil  Company 

Donahue  &  Coe,  Inc   Herbert  Shumlin  "The  Visitor" 

Loew  s  Ini.  (MGM) 

David  O.  Selznick 

Republic  Pictures 

Wm.  Moloney  "Soldier's  Wife" 

Roy  S.  Durstine,  Inc   {  f  „t 'ntoffee 

Edelbrew  Beer 

Ehrlich  &  Neuwirth   Simon  Ackerman,  Clothes 

Wm.  Esty  &  Company,  Inc.   Super  Suds 

Foote,  Cone  &  Belding   RKO  Pictures 

Gotham  Advertising  Co.,  Inc.   Lutheran  Laymen's  League 

Gunn-Mears  Advertising  Agency   Brooklyn  Academy  of  Music 

Lester  Harrison  Assoc.,  In   Artcraft 

Brenner  Bros 

E.  T.  Howard  Co.....   Rieser  Co.  Venido  Hoir  lacquer 

,  Huber  Hoge  &  Sons   Tabasco  Sauce 

Jackson  Advertising   Flem-O-Lyn  for  coughs 

Joseph  Kati,  The,  Co   Ex-lox  Compomf 

Rem  Cough  Remedy 
Kayton-Spiero  Co.,  Inc   Hurok  Attractions 

20fh  Century  Fox 

Kenyon  &  Eckhardt,  Inc   Wesson  Salad  Oil 

Kermin-Thail   Anfonio  Beoufy  Shops 

Kieison,  M.  Company   Horowifz-Alargarefen 


ADVERTISING  PRODUCT  AND 

AGENCY  SPONSOR 

II,  Abbott  Co.,  Inc   Journal-American 

Joe  Lowe  Corp.  Popsicle 
Creamsicle 

Landau,  A.  B.,  Inc   Manisc/iewi/z 

Lefton,  Al  Paul  Co.,  Inc   Old  Counfry  Trotting  Assn. 

A.  W.  Lewin  Co.,  Inc  _   Corsetorium 

Mason-Reikin  Company   Trtebilz  Shoes 

Wright  Clothes 

Mogul,  Emil,  Company  Inc   Borney't  C/ofhat 

Morris  Agency   Kirsch's  Beverages 

Moss  Associates   Harmon  Watch  Co. 

Neweil-Emmett  Co  „   Pepsi-Cola  Co. 

Paris  &  Peart   A  S  P  Tea  Co. 

Posner  Advertising  Agency  „   Clothing  Outlet 

Redfield-Johnstene,  Inc   Colcombef  Wines 

Arthur  Rosenberg  Co.,  Inc   Myer's  1 890  Beveragtt 

Ruthrouff  &  Ryan,  Inc   Tumbo  Puddings 

Lee  Sohn  Advertising    House  of  Scherk  —  Arabian 

Nights  Perfumes 

J.  D.  Tarcher  &  Co  _   Seeman  Bros.  Pique 

J.  Walter  Thompson  Company   Ward's  Bread 

Gold  Medal  Capsules 

Tracy,  Kent  A  Co.,  Inc   Wm.  Wise  t  Sons  Jewelers 

van  der  Linde,  Victor.   Jos.  McCreery  i  Co. 

J.  Franklin  Viola..   _   Ivel  Furs 

Waxelbaum  Company   Treemoric  Shoes 

Young  &  Rubicam,  Inc   Borden  Company 

W.  A.  C. 

A.  Harry  Zoog  Associates   Pinebrooic  Praises 

Direct   Atlas  Refrigerator 

Direct  „  „   Community  Opticians 

Direct   /.  J.  fox  Furs 

Direct  _  _   Henry  George  School 

Direct       Hudson  Canadian  Fur  Shop 

Direct  -     fCoy  Preparations  Formula  301 

Direct    Keensighf 

Direct-    -  Alanco  Bread 

Direct   Aloys  Department  Store  . 

Direct  lane  Bryonf,  Brooklyn 

Direct       Michaels  Bros, 

Direct  ^  Michaels  t  Co. 

Direct  Monticello  Drug  Co. 

Direct  -     Mullins,  John  i  Sons 

Direct  _  Pinsley  Clothes 

Direct    leon  Simon  Clothes 

Direct    -  X-L  Products 

Direct   _   Regent  Carpet  Cleaners 


SUCH  ACCEPTANCE 


MUST  BE  DESERVED! 
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Video  Advertising 

TELEVISION'S  role  in  advertis- 
ing will  be  discussed  at  the  monthly- 
meeting  of  the  American  Television 
Society  at  the  Modern  Museum  of 
Art  in  New  York,  Jan.  11.  Allan 
T.  Preyer,  chaii-man  of  the  board 
of  Morse  International  Inc.,  New 
York,  will  be  chairman  of  the  meet- 
ing. Speakers  include:  Ira  A. 
Hirschmann,  vice-president  of 
Metropolitan  Television  Inc.,  New 
York;  Lily  Dache,  millinery  de- 
signer; Joseph  Copeland  of'  Pat- 
t'  jlo  Modes  Inc.,  New  York  and 
Willys  Cooper,  program  manager 
of  Compton  Adv.,  New  York.  Mo- 
tion pictures  comparing  the  etfec- 
tiveness  of  other  advertising  media 
with  television  will  be  shown. 


Availability  Service 

A  NEW  publication,  Time-Buyers 
Guide,  listing  data  on  announce- 
ment periods  and  sustaining  pro- 
grams available  for  sale  by  sub- 
scribing stations,  will  make  its  ap- 
pearance Feb.  1,  issued  weekly  to 
all  timebuyers  in  the  United 
States,  Stanley  Young,  managing 
editor,  announced  last  week.  First 
issue  will  provide  information  on 
New  York  City  stations,  with  ad- 
ditional major  markets  included  in 
subsequent  issues.  Publication's 
headquarters  ace  in  the  Empire 
State  Bldg.,  New  York.  Telephone : 
Bryant  9-0100.  Chicago  and  West 
Coast  offices  will  be  opened  shortly, 
Mr.  Young  said. 


WON'T 
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Wigglesworth  Fears  Possible 
Federal  Ownership  of  Radio 

Supreme  Court  Decision  Gives  Powers  to  FCC 
Beyond  Intent  of  Congress,  He  Tells  House 


DECLARING  that   the  Supreme 
Court  decision  of  May  10,  1943 
gave  the  FCC  powers  over  program 
content  and  busi- 
ness practices  of 
stations    not  in- 
tended   by  Con- 
gress, Rep.  Rich- 
ard B.  Wiggles- 
worth  (R-Mass.) 
last  Wednesday 
filed   a  minority 
report  on  activi- 
ties and  findings 
Rep.  Wigglesworth     as    a    result  of 
hearings   by  the 
House  Select  Committee  to  Investi- 
gate the  Commission. 

Although  taking  sharp  issue 
vdth  the  majority  report,  Mr.  Wig- 
glesworth in  some  aspects  joined 
his  colleague  Rep.  Louis  E.  Miller 
(R-Mo.)  and  the  majority  in  call- 
ing for  remedial  radio  legislation 
"which  will  give  proper  effect  to 
and  provide  for  the  faithful  en- 
forcement of  the  will  of  the  Con- 
gress in  respect  to  radio  broadcast- 
ing". 

Regulatory  Power 

As  a  result  of  the  Supreme  Court 
decision,  "the  Commission  appears 
to  have  been  found  to  possess  the 
power  to  regulate  the  contractual 
relations  between  the  stations  and 
networks  and,  in  fact,  to  demand 
fundamental  changes  in  their  busi- 
ness methods,  as  incidents  to  pass- 
ing upon  individual  applications  for 
permission  to  operate  a  radio  sta- 
tion and  to  use  a  specified  wave- 
length, the  authority  being  found 
under  the  broad  standard  of  'pub- 
lic convenience,  interest  or  neces- 
sity'," said  Rep.  Wigglesworth. 

"How  far  the  Court  would  go  in 
respect  to  other  regulations  is  not 
apparent.  It  would  appear,  how- 
ever, that  carried  to  a  logical  con- 
clusion, the  functions  of  the  Com- 
mission would  become  in  effect 
those  of  Government  operation,  if 
not  Government  ownership  as  dis- 


tinuished  from  proper  Government 
regulation.  This,  I  am  sure,  was  not 
the  original  intent  of  the  Congress; 
this,  I  am  confident,  is  not  the 
intent  of  the  Congress  today.  In 
order,  therefore,  that  the  Commis- 
sion may  be  governed  by  the  will 
of  Congress,  clarifying  or  remedial 
legislation  appears  to  be  impera- 
tive. This  matter  assumes  particu- 
lar importance  in  view  of  the  fact 
that  the  FCC  is  by  no  means  the 
only  agency  with  licensing  powers 
under  the  Federal  Government." 

Criticizing  the  majority  for  not 
making  a  draft  of  its  report  avail- 
able until  hours  before  filing 
deadline,  Rep.  Wigglesworth  sub- 
mitted a  22-page  dissent  in  which 
he  charged  the  Commission  has 
permitted  "trafficking  in  licenses". 
He  ci-iticized  the  Committee  for 
"failure  to  examine  more  thor- 
oughly" into  alleged  abuse  of  its 
licensing  power  by  the  FCC. 

Rep.  Wigglesworth  charged  that 
the  Committee  received  no  coopera- 
tion from  the  Commission  but  on 
the  other  hand  "met  with  constant 
obstruction,  intimidation  and  be- 
hind-the-scenes action,  in  an  appar- 
ent attempt  to  hamstring  the  work 
of  the  Committee  and  to  suppress 
the  truth".  He  cited  several  in- 
stances where  he  said  the  Commit- 
tee was  blocked  in  its  investigation 
by  executive  orders. 

Hits  WMCA  Sale 

"Generally  speaking,  the  full 
force  of  the  Administration  has 
been  directed  against  the  work  of 
the  Committee,"  he  asserted. 
"Whether  or  not,  as  a  direct  result 
of  Administration  opposition,  there 
has  been  sharp  disagreement  with- 
in the  Committee  itself,  serving,  in 
my  judgment,  to  impair  materially 
the  progress  of  its  work." 

Rep.  Wigglesworth  saw  no  justi- 
fication for  executive  sessions  in 
the  WMCA  sale  inquiry  and  con- 
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eluded  that  "the  Commission  can- 
not escape  condemnation  for  its 
conduct  in  this  case.  Either  the 
Commission  was  guilty  of  gross 
negligence,  and  failed  to  live  up  to 
the  trust  reposed  in  it,  or  it  was 
guilty  of  malfeasance  in  office."  He 
recommended  a  law,  "in  light  of 
developments"  in  the  WMCA  hear- 
ing, prohibiting  employes  of  any 
Government  agency  from  practicing 
before  the  agency  which  he  served 
for  two  years  after  he  leaves  the 
Government  service. 

Rep.  Wigglesworth  disagreed 
with  the  majority  report  which  he 
said  "appears  to  be  based,  in  large 
measure,  on  a  digest  prepared  by 
the  legislative  reference  service  at 
the  Library  of  Congress,  no  mem- 
ber of  which  has  had  an  opportu- 
nity to  hear  the  testimony,  or  ob- 
serve the  witnesses,  or  to  obtain 
the  background  essential  to  evalu- 
ating and  digesting  the  evidence." 

The  Massachusetts  Congressman 
asserted  that  abuse  of  licensing 
power  "can  readily  lead  to  Govern- 
ment operation  if  not  Government 
ownership,  as  distinguished  from 
proper  Government  regulation  of 
the  radio  industry".  He  pointed  out 
that  "some  450  out  of  a  total  of 
some  900  stations"  were  on  tempo- 
rary licenses  from  June  1,  1941,  to 
May  31,  1943.  "The  danger  in  the 
use  of  this  type  of  license  as  a  club 
over  radio  stations  is  self-evident," 
his  report  stated. 

Called  Inadequate 

He,  too,  criticized  Andrew  W. 
Bennett  in  the  WFTL  Fort  Lauder- 
dale transaction  between  Ralph  A. 
Horton  and  the  Fort  Industry  Co. 
Setting  forth  various  parts  of  tes- 
timony, he  concluded:  "The  Com- 
mittee has  given  no  consideration 
to  the  question  of  whether  or  not 
the  Communications  Act  was  vio- 
lated with  the  Commission's  con- 
sent and  approval,  by  the  Storer 
interests  having  become  the  own- 
ers of  so  many  licensed  stations, 
or  whether  or  not  those  interests 
may  have  been  engaged  in  traffick- 
ing in  licenses." 

Rep.  Wigglesworth  held  the  Arde 
Bulova  one-day  investigation  was 
inadequate.  He  concluded  in  the 
WNNY  Watertown,  N.  Y.  case  that 
the  letters  of  protest  sent  to  Pres- 


SLOCUM  APPOINTED 
MANAGER  OF  WPEN 

THE  NEW  general  manager  of 
WPEN  Philadelphia  is  Richard  W. 
Slocum  who  adds  the  assignment 
to  his  regular  one  as  general  man- 
ager of  the  Evening  Bulletin,  new 
owner  of  the  Quaker  City  outlet. 

Arthur  Simon,  general  manager 
of  WPEN  when  it  was  owned  by 
Arde  Bulova,  from  whom  the  Bul- 
letin purchased  it,  is  retained  in 
an  advisory  capacity. 

Named  to  assist  Mr.  Slocum  last 
week  was  Henry  Barringer  of  the 
newspaper's  advertising  depart- 
ment William  L.  McLean  Jr.,  vice- 
president  of  the  Bulletin,  becomes 
in  addition  to  his  present  duties 
president  and  treasurer  of  WPEN. 
Mr.  Slocum  is  vice-president  and 
secretary  of  the  station. 


ident  Roosevelt  by  Democratic 
leaders  "motivated  the  action,  and 
that  Black  River's  construction  per- 
mit was  cancelled  on  political  con- 
siderations". 

He  charged  that  Chairman  Fly 
and  Dr.  Robert  D.  Leigh,  former 
chief  of  the  Foreign  Broadcast 
Intelligence  Service,  violated  the 
law  by  soliciting  aid  in  Congres- 
sional appropriations  for  the  FCC. 

Himself  a  member  of  the  House 
Appi'opriations  Committee,  Rep. 
Wigglesworth  said,  "it  is  but  fair 
to  assume"  that  the  Select  Commit- 
tee probe  was  "largely  responsible" 
for  a  2-million-dollar  slash  in  the 
1945  fiscal  year  FCC  appropria- 
tion. 

He  called  for  an  investigation  of 
a  regional  grant  to  KSJB  James- 
town, N.  D.,  a  local  outlet,  charging 
that  John  W.  Boler,  principal 
owner,  at  the  behest  of  Mr.  Fly, 
attempted  to  bring  political  pres- 
sure on  Rep.  Francis  Case  (R- 
S.  D.)  of  the  Appropriations  Com- 
mittee to  get  the  cut  restored. 

Concurring  with  the  majority. 
Rep.  Wigglesworth  called  for  reme- 
dial legislation  to  preclude  the  FCC 
from  discriminating  against  news- 
paper ownership  of  radio. 

"Only  by  a  continuation  of  the 
work  under  the  new  Congress  can 
the  essential  work  contemplated  in 
the  resolution  creating  this  Com- 
mittee be  carried  to  a  proper  con- 
clusion," his  report  stated. 


Simoniz  Renews 

SIMONIZ  Co.,  Chicago,  on  Dec.  31. 
renewed  Simoniz  Sunshine  Serenade, 
heard  Sundays  on  WMAQ  Chicago, 
beginning  its  12th  consecutive  year 
on  the  air.  Contract,  for  .52  weelfs, 
was  placed  by  George  H.  Hartman  Co. 


Peter  Fox  News 
PETER  FOX  Brewing  Co.,  Chicago 
(beer)  on  .Jan.  8  begins  a  ten-minute 
news  program,  Monday  through  Fri- 
day on  WMAQ  Chicago.  Contract,  for 
.52  weeks,  was  placed  by  Schwimmer 
&  Scott,  Chicago. 


Meet  VIHB's  Don  Davis- 

who  lives  in  a  suitcase  af^Spot  Sales"  offices 


And  that's  neither  dust  nor  dandruflF 
on  his  shoulders.  It  s  Ivory  Snow- 
sprinkled  on  by  the  photographer 
to  indicate  that  Davis  travels  from 
frozen  north  to  sunny  south,  con- 
stantly . . .  the  better  to  serve  WHB 
advertisers.  He  is  probably  the  only 
radio  station  president  in  America 
who  travels  as  the  station's  national 
advertising  representative. 

Now,  as  an  associate  of  Loren 
"Watson  at  Spot  Sales,  Davis  has  the 
assistance  of  "Watso",  Fred  Wester 
and  Bill  Ewing  in  New  York  .  .  . 
Jameson  Brinkmeyer  and  Willie 
Kissick  in  Chicago  . . .  John  Living- 
ston on  the  West  Coast.  Six  new 
reasons  why  "the  swing  is  to  WHB 
in  Kansas  City". . .  with  /ire  ofiEces 
over  the  nation  to  submit  market 
information  and|availabilities  when- 
ever you  'phone. 

Time  clearances  are  made  the 
same  day  from  Kansas  City,  and 


submitted  by  telegraph,  telephone 
or  air  mail  letter.  Along  with  pro- 
gram information  and  Hooperatings 
to  prove  that  WHB  is  your  best 
buy  in  the  booming  Kansas  City 
market! 

Ask  about  the  new  Rush  Hughes 
Show  on  WHB  — the  "Song  and 
Dance  Parade."  In  its  first  five 
weeks  it  has  definitely  increased  the 
sale  of  Bond  Bread  (General  Bak- 
ing), first  co-sponsor  on  this  pop- 
ular participation  program  origi- 
nated by  Hughes  at  KWK,  St.  Louis. 
WHB  participation  is  available  in 
quarter-hour  units,  one  to  six  times 
weekly,  "across  the  board." 

You'll  like  doing  business  with 
WHB,  "the  station  with  agency 
point-of-view". . .  where  every  adver- 
tiser is  a  client  who  must  get  his 
money's  worth  in  results.  If  you 
want  to  sell  the  Kansas  City  market, 
WHB  is  your  happy  medium! 
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For  WHB  Availabilities,  'Phone  DON  DAVIS 
at  any  of  these  "SPOT  SALES"  offices: 

KANSAS  CITY  — Scarriff  Building  — HArrison  1161 
NEW  YORK  CITY-400  Madison  Avenue— Eldorado  5-5040 
CHICAGO  —  360  North  Michigan- FRAnklin  8520 
HOLLYWOOD-Hollywood  Blvd.  of  Cosmo-HOIIywood  8318 
SAN  FRANCISCO— 5  Third  Street— EXbrook  3558 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    «    Salina     •     Great  Bend     •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansas 
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Miller  Asks  Protection  for  Industry 


it's 


5^ 

kglo 


in  the  "Heartland' 


For  instance  the  Robert  S. 
Conlan  Survey  shows  50%  more 
"Heartland"  folks  tuned  to 
KGLO  for  the  noonday  news 
than  to  the  next  most  popular 
station.  What's  more  for  all 
periods,  every  day  52.6%  of 
the  audience  is  tuned  to  1300 — 
KGLO.  That's  a  nice  slice  of 
potential  customers,  Mr.  Time 
Buyer,  when  you  remember  that 
there  are  293,080  radio  homes 
in  the  "Heartland." 

FREE — A  copy  of  this 
complete  "Study  of 
Listening  Habits  — 
Mason  City,  Iowa 
Area",  will  be  sent  on 
request.  Write  KGLO 
or  ask  any  Weed  & 
Company  man. 

TEST  POSTWAR  PLANS  ON  KGLO 


MASON  CITY,  IOWA 

F.  C.  Eighmey,  Gen.  Mgr. 

CBS  Affiliate 
• 

WEED  &  COMPANY,  Rep. 
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Uniform  Books  System 
Held  Dangerous  by 
Lea  Prober 

JOINING  the  majority  in  a  de- 
mand for  definitive  legislation,  Rep. 
Louis  E.  Miller  (R-Mc),  in  a 
minority  report  of  the  House  Select 
Committee  to  In- 
vestigate  the 
FCC,  released  last 
Wednesday,  took 
issue  with  the  ma- 
jority in  one  re- 
spect and  called 
on  Congress  to 
''put  a  stop" 
to  "apparent  at- 
tempts" of  certain 
Commissioners  to 
"put  radio  in  the 
same  category  as  public  utilities 


Rep.  Miller 


The 
San  Francisco' 
Radio  Picture 


changed! 


Look  up 

mo 

in  your  latest 
Hooper! 


H'sTHE  Bay  Area  Bay! 


with  the  Commission  having  the 
power  to  control  rates,  purchase 
prices  and  earnings"  of  stations. 

Asserting  the  Commission  had  at- 
tempted to  accomplish  that  end  by 
"calling  for  a  uniform  system  of 
accounting,"  Rep.  Miller  said  that 
such  a  system  would  be  impractical 
because  of  the  "various  types  of 
ownership".  As  for  control  of  sale 
prices,  the  Missouri  Republican 
commented :  "There  is  no  more  rea- 
son why  the  Commission  should 
have  the  power  to  pass  on  the  sale 
price  of  a  station  than  it  should 
have  to  pass  on  the  sale  price  of 
a  newspaper." 

Need  for  Law  Clear 

Evidence  adduced  at  the  Select 
Committee  hearings  justified  the 
conclusion  that  the  1934  Communi- 
cations Act  is  "obsolete  and  un- 
suited  to  the  needs  of  a  rapidly 
expanding  industry,"  said  Rep. 
Miller's  report.  He  pointed  out  that 
since  the  present  law  was  enacted, 
many  new  problems  have  arisen 
and  since  they  could  not  be  antic- 
ipated by  the  original  lawmakers, 
the  FCC  has  "been  obliged,  to  write 
special  rules  to  meet  current  con- 
ditions". 

"The  industry  feels  that  this  rule- 
making by  the  Commission  has  been 
abused  in  many  cases  and  at  times 
has  been  used  as  a  threat  over  the 
licensee.  .  .  .  The  yardstick  of  'pub- 
lic interest,  convenience  and  ne- 


Things  will  keep  hummin'  in  TRI- 
CITIES  after  V-day,  for  wartime 
conditions  are  creating  an  un- 
precedented demand  for  farm  ma- 
chinery. Also,  since  TRI-CITIES  is 
not  a  mushroomed  war  town,  It 
won't  shrink  disastrously  "after 
it's  all  over." 

So  plan  to  capture  this  prosper- 
ous urban  market  of  200,000 
by  using  this  popular  right-at- 
home  "salesman" — 


ROCK  ISLAND-MOLINE,  ILL.  DAVENPORT,- 1 
1270  KC    5000  WATTS 
BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Howard  H.  Wilson  Co.,  Nat'l  Representatives 


cessity'  is  as  broad  as  the  ends 
of  the  earth  and  defines  nothing 
with  any  degree  of  certainty,  yet 
it  is  the  rule  used  by  the  Commis- 
sion to  measure  the  grant  of  re- 
fusal of  a  license. 

"What  the  industry  needs  and 
what  the  Congress  should  enact  is 
a  definite  law  so  that  the  industry 
may  know  and  abide  by  the  rules 
of  the  game.  Why  let  the  industry 
get  down  on  the  5-yard  line  and 
then  have  the  Commission  change 
the  rules?" 

Rep.  Miller  reported  that  "prob- 
ably the  most  controversial  issue 
between  the  industry  and  the  Com- 
mission has  to  do  with  the  control 
of  programs  and  business".  He  cit- 
ed the  recent  decision  in  which  WOI 
was  granted  permission  to  begin 
broadcasting  at  6  a.m.  and  pointed 
to  the  dissent  by  Commissioners 
E.  K.  Jett  and  Norman  A.  Case  on 
the  grounds  that  the  action  violated 
the  Commission's  own  rules. 

Rep.  Miller  set  forth  20  derelic- 
tions which  his  report  said  the  evi- 
dence brought  out.  In  a  five-point 
recommendation  he  declared  that 
"further  controls  are  necessary  in 
the  procedural  part  of  the  Act  to 
keep  the  Commission  within  definite 
and  ascertainable  limits,"  that  Con- 
gress should  prohibit  the  Commis- 
sion from  discriminating  against 
newspaper  ownership  and  that  Con- 
gress, and  not  the  FCC,  should  fix 
any  limit  of  stations  any  one  li- 
censee may  own. 

Miller's  Conclusions 

"Today,  the  American  people  are 
in  danger  of  being  told  by  a  Gov- 
ernment agency  what  they  may  and 
may  not  hear  over  their  radios,  ' 
said  his  report.  "Freedom  of  speech 
by  radio — freedom  from  Govern- 
ment interference — is  in  jeopardy. 
American  broadcasting  is  the  finest 
in  the  world.  It  has  brought  us  the 
finest  entertainment,  the  best  news 
coverage,  and  a  full  and  fair 
presentation  of  public  questions.  We 
need  a  new  radio  law  which  will 
define,  in  clear  and  unmistakable 
language,  the  role  of  the  FCC." 

Among  Rep.  Miller's  findings 
were  these: 

That  the  FCC  has  practiced  po- 
litical  favoritism ;   has  employed  its 


If  you  use  radio 
•n  IOWA/ you  need  the 

1944  IOWA  RADIO 
AUDIENCE  SURVEY 

;iv»'s  <lelailc<l  analj  ses,  maps  sliow- 
!<;  roiintios  where  each  Iowa  slaliiHi 
*  "lislene<l-lo-m<».st".  Tells  wliieli  sla- 


ilala  on  Iowa  program  pretereiiees  aii<l 
Tuvoritc  listening  /lours,  broken  <lowii 
l»y  a«?e,  sex,  place  of  residence.  FUis 
dozens  of  oilier  vilal  fads  you  need. 
Gel  your  free  copy  TODAY.  Ad.lress: 

WHO-9I2  Walnut  St. 

Des  Moines  7,  Iowa 
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powers  to  reward  its  political  friends ; 
that  acting  through  its  former  Chair- 
man Fly,  it  endangered  the  public 
welfare  and  particularly  the  lives  of 
merchant  seamen  by  refusing  to  turn 
over  to  the  Dept.  of  Justice  the  finger- 
prints of  radio  operators. 

That  the  Commission  sought  to  pun- 
ish newspapers  politically  opposed  to 
the  Administration  by  seeking  to  re- 
strain certain  newspapers  from  owuiu;; 
and  operating  radio  stations  for  21/2 
years  and  to  control  program  content 
of  stations  owned  by  certain  news- 
papers by  requiring  said  stations  "to 
give  a  listing  of  the  personnel  who 
perform,  arrange,  write  or  create  pro- 
gram material  who  are  in  any  way 
connected  with  a  newspaper,"  not- 
withstanding the  FCC  is  specifically 
forbidden  by  law  from  censoring  the 
program  content  of  radio  broadcasting. 

That  the  FCC  has  made  misrep- 
resentations to  Congress  to  procure 
appropriations  ;  that  in  arrogating  it- 
self certain  war  activities,  the  Com- 
mission has  drawn  upon  needed  man- 
power and  critical  materials  and  pro- 
cured the  exemption  from  military 
service  of  a  large  number  of  its  per- 
sonnel under  the  questionable  pretext 
that  such  personnel  was  skilled  and 
indispensable. 

Charges  Derelictions 

That  the  Commission  has  unlawfully 
and  capriciously  exercised  its  powers 
to  further  its  own  political  ideologies 
and  those  foreign  to  our  form  of  Gov- 
ernment;  that  the  Commission  has 
without  warrant  or  authority  kept  the 
radio  industry  in  a  constant  state  of 
fear  by  placing  and  keeping  more  than 
one-half  of  all  stations  on  a  temporary 
license. 

That  former  Chairman  Fly  accepted 
gratuities  from  Comdr.  Storer  in  the 
wav  of  payment  of  his  hotel  bill  while 
assisting  his  friend  Storer  in  pur- 
chasing station  WFTL  for  approxi- 
mately half  its  real  value ;  that  the 
FCC  in  undertaking  monitoring  ac- 
tivities in  military  theatres  has  inter- 
fered with  the  prosecution  of  the  war, 
that  in  the  judgment  of  a  competent 
naval  oflicer  (Rear  Adm.  Stanford  C. 
Hooper,  former  Naval  Chief  of  Com- 
munications) the  Commission  was  in 
part  responsible  for  the  disaster  at 
Pearl  Harbor  ;  that  the  FCC,  and  par- 
ticularly former  Chairman  Fly,  en- 
dangered the  national  security  and  in- 
terferred  with  the  prosecution  of  the 
war  by  opposing  transfer  of  control 
of  radio  intelligence  from  the  FCC  to 
the  War  Dept.,  in  defiance  of  the 
recommendations  of  the  Joint  Chiefs  of 
Staff. 

That  the  Commission  has  exceeded 
its  powers  by  unlawfully  attempting 
to  censor  radio  programs  and  by  at- 
tempting to  investigate  persons  for 
subversive  activities. 

That  a  majority  of  the  Commission 
under  Chairman  Fly  was  completely 
dominated  by  him  and  subservient  to 
his  will ;  that  the  Commission  de- 
liberately has  refrained  from  seeking 
from  Congress  powers  which  it  ex- 
ercised but  did  not  possess  because  of 


Award  to  Edwards 

POOR  RICHARD  CLUB,  Phil- 
adelphia, on  Jan.  17  will  make  a 
special  award  to  Ralph  Edwards, 
m.c.  of  Truth  or  Consequences, 
sponsored  by  Procter  &  Gamble  for 
Duz  on  NBC,  for  selling  as  an 
individual,  the  largest  total  of  Se- 
ries "E"  Bonds  in  the  country.  Mr. 
Edwards  in  touring  the  country 
with  his  program  has  sold  almost 
$500,000,000  in  War  Bonds. 


the  fear  that  the  grant  of  such  powers 
would  be  refused  by  Congress ;  that 
the  Commission  did  not  abuse  its  pow- 
ers of  discretion  in  approving  the  sale 
and  transfer  of  station  WMCA  .  .  . 
and  that  the  charge  of  alleged  duress 
in  the  sale  ...  is  not  sustained  by 
any   credible  evidence. 


Howard  Back  at  ABI 

ROYAL  V.  (Doc)  HOWARD,  di- 
rector of  engineering  for  Associ- 
ated Broadcasters  Inc.,  San  Fran- 
cisco and  Pacific  Coast  radio  engi- 
neer, who  had  been  granted  leave 
from  ABI  for  assignment  to  the 
Army  through  the  Office  of  Scien- 
tific Research  &  Development,  has 
returned  from  the  ETO.  Mr.  How- 
ard wall  be  consultant  for  ABI  on 
special  assignment,  according  to 
W.  I.  Dumm,  president  of  Associ- 
ated Broadcasters,  operating  KSFO 
KWID  KWIX. 


CKLW  Windsor-Detroit  has  appoint- 
ed Adam  J.  Young  Jr.  Inc.  as  its  na- 
tional sales  representative,  effective 
Jan.  1.  Station  is  the  MBS  Detroit 
outlet,  and  operates  with  5  kw  on  800 
kc. 


YOU  CAN  TAK€JAeHIGH  MAO 

If  you  dote  on  the  difficult,  you  can  attempt 
to  cover  California's  great  Central  Valleys  by 
broadcasting  over  the  mountain  peaks  .  .  . 
But  we'll  keep  the  low  road  open  for  you. 
The  ^eeUite  offers  complete  coverage  of  41 
primary  counties  in  Central  California  and 
Western  Nevada  —  a  rich  trading  area  that 
ranks  in  population  with  Los  Angeles  and 
exceeds  San  Francisco  in  retail  sales. 

WHAl  IS 

Not  a  regional  network  but  a  ^ 
group  of  long-established  key  3C 
stations,  each  the  favorite  in  ^ 
its  community  .  .  .  combined' 
on  a  new  basis  for  National 
spot  business. 
'See  McChitchy  SeeUie  rale  list- 
hrg  first  under  Otliforniei  in 
StiinJiirJ  RaU  and  Data, 


Robert  A. 
StREET 
National 
Sales  Manager] 

Paul  H. 
RAVMER  CO. 
National 
Representative 
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McCktchy 
Broatteasting 
CmpMy 

Sacramento,  California 


BAKERSfltLD  -  KERN 


Lea  Probe  Demands  Law  Change 


(Continued  from  page  13) 


FRIENDSHIP 

is  evidenced 
by  a 
sincere  handclasp 


FRIENDSHIP 

with  our 
listeners 
is  our  biggest 
stock  in  trade. 
That  is  why 
you  will  find 
MORE  listeners 
per  dollar 
on  WHBQ 
than  on  any 
other  Memphis 
station. 


Memphis  is  the  Ideal  location  for 
Industry— with  low  cost  electricity, 
gas,  and  water.  Abundant  labor. 
Central  location. 


SOUTH'S  24-Hour  Static 


Alburty..  General  Manager 


Your  MUTUAL  Friend 


MEMPHIS.  TENNESSEE 


Represented  by  RAMBEAU 


and  dislikes  and  on  the  two  schools 
of  thought  within  the  Commis- 
sion as  to  interpretation  of  the 
Communications  Act.  Summarizing 
its  investigation  and  findings,  the 
Committee  reported: 

"The  Communications  Act  has 
not  been  substantially  changed 
since  1934  and  in  many  respects 
not  since  1927. 

Should  Reexamine 

"The  basic  need  now,  from  a 
Congressional  standpoint,  is  for  a 
reexamination  of  the  provisions  of 
the  Communications  Act  with  a 
view  to  their  modification  as  dem- 
onstrated by  the  needs  of  the  in- 
dustry and  the  Commission  since 
the  original  Acts  were  enacted.  The 
uncertainties  of  interpretation,  so 
far  as  possible  consistent  with  the 
exercise  of  the  reasonable  discre- 
tionary power  of  the  Commission, 
should  be  removed. 

"The  rights  and  duties  of  the 
industry  should  be  more  clearly  de- 
fined; likewise  the  powers,  duties 
and  limitations  of  the  Commission 
should  also  be  considered,  and  nec- 
essary amendments  made  to  con- 
form to  good  practice  and  as  de- 
veloped by  experience. 

"The  investigation  by  this  Com- 
mittee has  made  it  conscious  of 
these  conditions.  TTie  problems 
presented,  however,  are  important 
and  worthy  of  thorough  considera- 


tion, and  are  primary  matters  for 
the  appropriate  legislative  commit- 
tee of  the  House. 

"As  a  practical  method  of  ap- 
proach to  such  legislation,  this 
Committee  would  recommend  that 
representatives  of  the  Commission 
and  a  limited  number  of  representa- 
tives of  the  various  branches  of 
the  industry  confer  together,  with 
a  view  of  concurring,  so  far  as 
practicable,  in  legislative  changes 
that  will  contribute  to  the  improve- 
ment of  the  present  law  and  its 
better  administration.  The  Com- 
mittee hopes  and  believes,  by  pa- 
tient and  friendly  cooperation  and 
consideration,  a  substantial  num- 
ber of  the  difficulties  that  now  exist 
can  be  eliminated  or  greatly  mi- 
nimized." 

Urges  Law  Reappraisjii 

Considerable  space  was  devoted 
to  the  chain  broadcasting  regula- 
tions as  well  as  to  the  Supreme 
Court  decision,  which  itself  has  been 
one  of  controversy  among  legal 
minds.  That  decision  "would  have 
supported  a  denial  of  license  to  ap- 
plicants owning  newspapers  if  the 
existence  of  a  monopoly  or  restraint 
of  trade  in  the  news  was  estab- 
lished." Chairman  Fly  had  testi- 
fied, the  Committee  recited. 

In  the  light  of  the  Supreme 
Court  decision  on  the  monopoly 
rules,   it  might  be   advisable  for 
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the  Congress  to  reappraise  the  pub- 
lic interest,  convenience,  and  ne- 
cessity clause  of  the  Communica- 
tions Act  of  1934  and  Sec.  326 
[anticensorship]  of  that  Act,  which 
section  prohibits  censorship  powers 
to  the  Communications  Commis- 
sion," said  the  report.  "Congress 
might  well  determine  whether  or 
not  the  'determination  of  the  com- 
position of  that  traffic'  language  of 
the  Supreme  Court  opinion  calls  for 
any  strengthening  or  modification 
of  either  of  those  existing  provi- 
sions (Sees.  311,  313)  of  the  Act  of 
1934. 

"The  Committee  also  wishes  to 
call  to  the  attention  of  the  Congress 
the  recent  action  of  the  House  of 
Representatives  in  passing  a  bill  to 
override  a  decision  of  the  U.  S.  Su- 
preme Court  holding  that  insur- 
ance companies  are  embraced  with- 
in the  purview  of  the  Federal  anti- 
trust statutes.  For  the  Committee 
feels  that  the  Congress  may  find 
a  degree  of  similarity  between 
facts  involved  in  the  insurance  mat- 
ter and  the  subject  of  this  recom- 
mendation for  study  by  the  Con- 
gress." 

Cites  Newspaper  Ruling 
On  newspaper  ownership  the 
Committee  pointed  out  that  Chair- 
man Fly  stated  the  Commission's 
authority  over  such  questions  re- 
mained unsettled  despite  dismissal 
of  the  proceedings  in  January 
1944  [Broadcasting,  Jan.  17,  1944]. 

"He  declined  to  answer  a  direct 
question  as  to  whether  or  not  the 
Commission  had  authority  to  issue 
a  general  regulation  proscribing 
owners  of  newspapers  or  persons 
owning  an  interest  in  newspapers 
from  becoming  station  licensees," 
the  Committee  reported.  "In  re- 
sponse to  an  inquiry  by  the  chair- 
man of  the  Select  Committee  the 
Commission's  chairman  claimed 
that  its  authority  to  protect  against 
monopoly  stemmed  from  the  lan- 
guage of  the  Communications  Act 
of  1934  with  respect  to  public  in- 
terest and  as  supported  by  other 
provisions  of  the  Act,  asserting 
there  was  a  strong  antimonopoly 
policy  threading  through  the  Act." 

Urging  Congress  to  review  the 
"entire  matter  of  newspaper  own- 
ership and  the  monopoly  angle" 
with  a  view  to  clarifying  present 
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legislation,  the  Committee  assert- 
ed: "In  the  light  of  known  facts 
as  disclosed  by  this  record  and  from 
other  sources  as  well,  such  a  vital 
question  should  not  be  left  to  the 
undefined  responsibility  of  the 
Commission  under  broad,  general 
terms  of  the  public  interest,  con- 
venience and  necessity  clause  of  the 
Communications  Act." 

Should  newspapers  be  excluded 
from  owning  radio  stations,  then 
"such  exclusion  should  be  effected 
pursuant  to  a  clear-cut  expression 
of  such  a  policy  by  Congress," 
the  Committee  contended,  adding, 
"This  Committee  believes  that  the 
mere  ownership  of  a  newspaper 
should  not  exclude  such  person 
from  owning  and  operating  a  radio 
station." 

Station  Sales  Studied 
Contending  that  "it  is  clear  when 
a  station  is  sold  at  fabulous  figures 
in  excess  of  physical  values  and 
the  goodwill  element,  the  franchise 
or  right  to  use  the  frequency  is 
uppermost  in  the  mind  of  the  pur- 
chaser and  of  the  seller,"  the  Com- 
mittee recommended  a  review  of 
station  sales.  It  was  disclosed  that 
"frequently  basic  records  relative 
to  the  financing,  ownership  and  op- 
eration of  radio  stations  were  in- 
termingled with  the  records  of 
other  business  activities  of  the  li- 
censees." 

Since  the  Commission  has  no  au- 
thority to  require  licensees  to  keep 
uniform  systems  of  accounts,  nor 
any  authority  to  require  them  to 
keep  accounts  relative  to  radio 
separate  from  other  business  ac- 
tivities of  the  licensees,  the  appro- 
priate Congressional  Committee 
"might  well  consider  this  situation 
with  a  view  of  giving  authority  to 
the  Commission  to  require  uniform 
systems  of  accounts  by  licensees  so 
far  as  proper  administration  of  its 
duties  makes  such  uniformity  nec- 
essary, and  also,  if  necessary,  to 
require  divorcement  of  station  ac- 
counts from  other  businesses  of  the 
licensee,  or  placing  such  a  respon- 
sibility in  each  case  directly  on  the 
licensee  himself." 

WFTL,  WMCA  Sales 


of  two  stations — WFTL 
Ft.  Lauderdale,  Fla.,  by  Ralph  A. 
Horton  to  the  Fort  Industry  Co  , 
and  WMCA  New  York  by  Donald 
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Wright  Bryan  Safe 

FIRST  word  from  Wright  Bryan, 
war  correspondent  for  WSB  At- 
lanta and  NBC,  who  was  wounded 
and  captured  by  the  Germans  sev- 
eral months  ago, 
has  been  received 
by  John  MacVane, 
NBC  newsman  in 
London.  Mr. 
Bryan  reported 
that  his  injured 
leg  is  healing  and 
that  he  is  com- 
fortable in  a  pris- 
oner of  war  camp. 
He  was  taken 
Sept.  12  with  Ed- 
ward W.  Beattie,  UP  correspond- 
ent, while  with  the  U.  S.  Third 
Army  near  Chaumont,  France. 

Flamm  to  Edward  J.  Noble,  now 
Blue  Network  chairman  and  for- 
mer Undersecretary  of  Commerce 
— were  given  wide  coverage  in  the 
Committee's  report.  In  the  WFTL 
case  the  Committee  found  "there 
was  deception  and  double  dealing 
on  the  part  of  persons  negotiating 
in  behalf  of  the  purchaser"  and 
that  Chairman  Fly  "wittingly  or 
unwittingly"  tended,  by  advice 
given,  "to  serve  the  purposes  of 
those  participating  in  the  decep^ 
tion  of  the  owner". 

Consuming  10  printed  pages  for 
the  WFTL  report,  the  Committee 
recited  details  leading  to  and  in- 
cluding the  1943  sale  to  Fort  In- 
dustry Co.,  of  which  Lt.  Comdr. 


George  B.  Storer  is  president  and 
J.  Harold  Ryan,  NAB  president, 
is  executive  vice-president  on  leave. 
"The  Commission,  including  the 
chairman,  was  involved  in  this  case 
with  no  small  measure  of  respon- 
sibility," said  the  report.  It  severely 
criticized  Andrew  W.  Bennett, 
Washington  attorney.  The  Commit- 
tee found  that  Mr.  Bennett,  while 
on  a  retainer  from  Mr.  Horton, 
represented  Fort  Industry  in  the 
transaction.  Mr.  Bennett  had  testi- 
fied he  informed  Mr.  Horton  of  the 
Fort  Industry  connection. 

Noble  Absolved 

It  was  a  different  story  in  the 
WMCA  sale,  however.  Mr.  Noble, 
his  Washington  counsel,  Dempsey 
&  Koplovitz;  Thomas  G.  (Tommy 
the  Cork)  Corcoran,  former  White 
House  confidant;  the  White  House 
itself  and  the  Commission  were  ab- 
solved of  any  wrong-doing.  On  the 
contrary  the  Committee  concluded 
that  Mr.  Flamm  was  not  under 
"pressure,  coercion  or  duress"  as 
he  had  charged;  that  Dempsey  & 
Koplovitz  had  a  right,  under  the 
Act,  to  file  for  any  frequency  in 
behalf  of  a  client;  that  Mr.  Flamm's 
counsel,  William  Weisman,  advised 
him  he  did  not  have  to  sell  and  that 
"Mr.  Flamm  has,  therefore,  gross- 
ly exaggerated  the  effect  upon 
himself  of  the  stated  intention  of 
Dempsey  &  Koplivitz  to  file  an  ap- 
plication for  his   frequency  into 
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threats  of  coercion,  pressure,  duress 
and  fraud,  resulting  in  such  phrases 
as  'greased  from  the  White  House 
down',  etc." 

Urges  Bigger  FCC  Staflf 
Other  conclusions  of  the  Com- 
mittee follow: 

The  Commission,  to  handle  postwar 
expansion  of  all  broadcasting,  should 
have:  (1)  Adequate  engineering  staff 
to  make  technical  examinations  of  ap- 
plications and  to  engasre  in  research 
and  keep  abreast  of  all  new  develop- 
ments ;  (2)  adequate  monitoring  staff 
to  insure  against  unauthorized  use  of 
radio  and  to  eliminate  interference  to 
authorized  radio  circuits  and  (3)  ade- 
quate personnel  to  handle  applications 
promptly  and  procedures  designed  to 
permit  expeditious  discharge  of  this 
function. 

Gave  the  Radio  Intelligence  Divi- 
sion a  clean  bill,  pointing  out  that 
"unauthorized  operations  in  the  radio 
spectrum  cannot  be  tolerated.  In  or- 
der to  achieve  these  results  there  must 
be  an  adequate  and  competent  staff 
for  policing  the  radio  spectrum.  In 
peacetime  this  work  should  be  per- 
formed bj-  a  civilian  agency." 

Concurred  in  recommendations  by 
Charles  R.  Denny  Jr.,  FCC  general 
counsel,  that  Congress  set  up  a  joint 
body  to  review  loyalty  records  of  in- 
dividuals broadcasting  in  foreign 
tongues  to  avoid  future  quarrels  be- 
tween Government  agencies  as  to  juris- 
diction, such  as  those  growing  out  of 
alleged  operations  of  the  now  defunct 
War  Problems  Division  of  the  FCC 
and  the  OWI. 

Uiiheld  the  Foreign  Broadcast  In- 
telligence Service  by  commenting : 
"Obviously  the  United  States  could 
not  conduct  an  intelligent  program  for 
counteracting  enemy  propaganda  with- 
out a  reasonably  accurate  knowledge 


Now — more  than  ever,  Alabama  lis- 
teners like  WSGN.  The  last 
Hooper-ratings  compared  to  those 
of  a  year  ago  show  thsse  gains: 

Mornins  UP  20.2% 
Afternoon  UP  66.1% 
Nisht       UP  22.7% 

With  gains  like  that,  a  morning  audi- 
ence equal  to  its  two  neeu-est  com- 
petitors,    and    the  State's 

coverage,  WSGN 
surely  Alabama's  Best  BUY 
Far! 


\  sureh 


NEWS-AGE-HERALD  STATION! 
BIRMINGH  AM  I 


Haase  Manages  WDRC; 
Olson  New  Program  Hea 

WALTER  B.  HAASE,  program 
of  WDRC  Hartford  since  1930,  has 
been  named  manager  of  the  station, 
according 
to  Franklin  M. 
Doolittle,  WDRC 
president.  M  r  . 
Haase  is  a  veter- 
an of  20  years 
service  with  the 
station,  having 
held  most  posi- 
tions at  WDRC. 

M  r  .  Doolittle 
also  announced 
Mr.  Haase  promotion  of  Har- 
vey Olson,  chief  announcer  to  be- 
come program  manager,  succeed- 
ing Mr.  Haase.  Mr.  Olson  joined 
WDRC  in  1935  and  became  chief 
announcer  in  1942.  He  is  an  in- 
structor in  radio  speech  at  Hillyer 
Junior  College,  Hartford. 


of  that  propaganda"  and  it  was  "per- 
fectly natural  and  logical"  that  the 
FCC  be  selected  to  do  the  monitoring 
job. 

Found  that  temporary  licenses  are 
necessary  in  many  instances,  but  the 
Committee  "believes  every  practical 
effort  should  be  made  lo  limit  the  use 
of  temporary  licenses,  but  it  recog- 
nizes that  under  a  variety  of  circum- 
stances the  issuance  of  temporary  li- 
censes is  not  only  desirable,  but  nec- 
essary." 

IRAC  Status  Questioned 

With  reference  to  the  Interde- 
partment  Radio  Advisory  Commit- 
tee, the  House  Select  group  wasn't 
inclined  to  disturb  the  present  set- 
up during  the  war  but  felt  that 
before  the  President  delegates  pow- 
ers to  an  independent  agency  to  al- 
locate Government  frequencies,  "the 
whole  problem  should  be  considered 
by  Congress".  IRAC  at  present  is 
a  Government  advisory  group  and 
a  part  of  the  Board  of  War  Com- 
munications. 

The  Committee  passed  off  the 
fight  between  Chairman  Fly  and  J. 
Edgar  Hoover,  FBI  chief,  over 
fingerprints  of  ship  operators  which 
were  delivered  to  the  FBI  six 
months  after  Pearl  Harbor,  follow- 
ing more  than  a  year  of  correspond- 
ence between  Attorney  General 
Biddle  and  Mr.  Fly,  with  this  com- 
ment: "The  Select  Committee  be- 
lieves that  both  the  Commission 
and  the  FBI  should  have  cooperated 
more  promptly  instead  of  engag- 
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ing  in  a  time-consuming  jurisdic- 
tional dispute." 

Certain  draft  deferments  with- 
in the  Commission  were  questioned 
but  the  Committee  believes  that 
"any  abuses"  which  might  have 
existed  have  been  "substantially 
corrected  long  before  the  date  of 
this  report". 

The  majority  report  was  signed 
by  Chairman  Lea,  Reps.  Edward  J. 
Hart  (D-N.  J.)  and  J.  Percy  Priest 
(D-Tenn.).  Rep.  Miller  signed  it 
also  but  with  this  reservation:  "I 
approve  the  report  insofar  as  it  is 
not  inconsistent  with  the  separate 
conclusions  stated  by  me  in  the  ad- 
ditional views  presented  herewith." 

Harried  Stafif  Factors 

Fraught  with  dissension  both 
from  within  its  ranks  and  without 
almost  since  the  day  of  its  incep- 
tion, the  Select  Committee  has  had 
two  chairmen,  three  general  coun- 
sels, a  Committee  replacement  and 
huge  staff  turnover. 

Created  by  resolution  (H-Res. 
21)  introduced  by  Rep.  E.  E.  Cox 
(D-Ga.),  the  Committee  was  au- 
thorized Jan.  19,  1943,  to  "conduct 
a  study  and  investigation  of  the  or- 
ganization, personnel  and  activities 
of  the  FCC,  with  a  view  to  deter- 
mining whether  or  not  such  Com- 
mission in  its  organization,  in  the 
selection  of  personnel,  and  in  the 
conduct  of  its  activities,  has  been, 
and  is,  acting  in  accordance  with 
the  law  and  the  public  interest." 

Rep.  Cox  was  appointed  chairman 
and  Reps.  Hart,  Warren  G.  Mag- 
nuson  (D-Wash.),  Wigglesworth 
and  Miller  completed  the  Commit- 
tee. Chairman  Cox  named  Eugene 
L.  Garey  of  the  New  York  law  firm 
of  Garey,  Desvernine  &  Garey,  as 
general  counsel.  Establishing  head- 
quarters in  Washington,  Mr.  Garey 
immediately  assembled  a  large  staff 
of  attorneys,  investigators  and 
clerks  and  went  to  work. 

At  the  outset  Commission  per- 
sonnel tangled  with  Chairman  Cox 
and  the  Committee  staff.  Then 
came  charges  and  counter-charges, 
topped  with  the  Commission's  al- 
legation that  Rep.  Cox  accepted  a 
$2,500  fee  for  representing  WALB 
Albany,  Ga.,  while  a  Member  of 
Congress.  Judge  Cox  retorted  that 
he  immediately  endorsed  the  check 
to  a  local  charity,  that  it  was  sent 
to  him  without  his  knowledge  or 
solicitation  and  that  Chairman  Fly 
needed  investigating. 

Aided  by  the  Washington  Post, 
which  editorially  assailed  the  Com- 
mittee chairman  and  general  coun- 
sel, a  campaign  to  oust  Rep.  Cox 
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reached  a  climax  when  Commis- 
sioner Clifford  J.  Durr  released  for 
publication  a  letter  he  had  ad- 
dressed to  Speaker  R  a  y  b  u  r  n 
(D-Tex.),  demanding  Judge  Cox's 
removal. 

.President  Intercedes 

Meanwhile  the  wartime  execu- 
tive powers  of  the  President  were 
brought  into  play.  Charges  that 
the  Army  and  Navy  wanted  the 
RID  transferred  to  the  military 
could  never  be  substantiated.  High- 
ranking  Army  and  Navy  officials 
were  precluded  from  testifying  by 
executive  order.  The  Committee 
sought  executive  permission  to  in- 
vestigate income  tax  returns.  That 
was  denied  by  the  "no-action"  rou- 
tine, but  approved  last  fall. 

In  late  September  1943  Rep.  Cox, 
in  a  dramatic  speech  on  the  floor, 
resigned.  Speaker  Rayburn  im- 
mediately appointed  Rep.  Lea 
chairman.  The  veteran  Californian 
for  14  terms  has  Been  the  unani- 
mous choice  of  both  Democrats  and 
Republicans  in  his  District.  Cries 
of  "whitewash"  were  heard.  Chair- 
man Lea  vigorously  denied  them. 

Chairman  Fly  offered  his  "co- 
operation" to  the  Committee,  con- 
tingent upon  Mr.  Carey's  resigna- 
tion. But  Mr.  Garey  didn't  resign, 
although  Chairman  Lea  and  Rep. 
Magnuson  felt  a  new  staff  would 
help  to  bring  about  harmony.  Reps. 
Hart,  Miller  and  Wigglesworth  re- 
fused to  join  in  the  resignation 
demand. 

In  February  1944  the  Committee 
opened  the  WMCA  case.  After  two 
days,  in  which  Mr.  Flamm  poured 
out  a  story  of  "duress"  and  "coer- 
cion", the  Committee  majority  vot- 
ed to  suspend  hearings  pending 
litigation  in  the  New  York  County 
Supreme  Court.  Reps.  Miller  and 
Wigglesworth  issued  a  stinging 
minority  protest,  took  the  fight  to 
the  floor  and  Mr.  Garey  and  his 
staff  resigned,  charging  the  action 
had  become  a  "sheer  whitewashing 
affair". 

Harry  S.  Barger,  chief  investi- 
gator and  veteran  Washington 
lawyer,  was  named  acting  general 
counsel.  He  conducted  hearings  for 
some  time.  In  April  1944  John  J. 
Sirica,  prominent  Washington  at- 
torney, was  appointed  general 
counsel.  Harmony  marked  Commit- 
tee sessions. 

In  August  Mr.  Barger  resigned 
to  join  the  Republican  National 
Committee  and  Robert  B.  Barker 
"was  named  chief  investigator. 

The  WMCA  hearings  were  re- 
opened in  December.  Rep.  Magnu- 
son, who  had  vigorously  opposed 
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Varied  Reaction  Is  Expressed 
To  Report  of  Lea  Committee 


REACTION  to  the  report  of  the 
House  Select  Committee  to  Investi- 
gate the  FCC  was  varied,  President 
J.  Harold  Ryan  of  the  NAB  ex- 
pressing gratification  with  the  Com- 
mittee's findings,  while  some  saw 
in  the  conclusions  a  "whitewash". 

There  was  no  comment  from  the 
Commission,  although  unofficially  it 
was  learned  that  the  FCC  as  a 
whole  was  pleased,  particularly  in 
view  of  the  Committee's  concur- 
rence in  recommendations  proposed 
by  Commissioners  and  FCC  person- 
nel during  the  Select  Committee 
hearings.  Following  are  the  com- 
ments : 

Mr.  Ryan — The  NAB  is  very 
pleased  with  the  suggestion  contained 
in  the  report  of  the  Lea  Committee 
with  regard  to  radio  legislation.  As 
the  report  points  out,  the  structure 
of  the  present  legislation  dates  back 
to  1927  with  amendments  passed  in 
1934.  The  art  of  broadcasting  has 
progressed  tremendously  since  1934 
and  we  thoroughly  agree  with  the 
report  that  there  is  a  need  for  legis- 
lative clarification.  The  NAB  is  at  all 
times  prepared  to  discuss  such  pro- 
posals with  the  FCC  and  to  cooperate 
to  the  fullest  extent  in  the  public 
interest. 

.James  Lawrence  Fly,  former  FCC 
chairman  (referring  to  findings  that 
Mr.  Fly  helped  "put  the  heat"  on  Ralph 
A.  Horton  to  sell  WFTL  Ft.  Lauder- 
dale to  Fort  Industry  Co.) — The  tes- 
timony directly  contradicts  that  state- 
ment. The  evidence  of  all  the  witnesses 
is  clear  that  an  agreement  was  made 
and  a  price  fixed  before  I  had  any 
conversation  with  the  seller  on  a  purely 
collateral  matter.  (Mr.  Fly  declined 
comment  on  the  overall  report.) 

EtJGEE  L.  Garey,  former  Committee 
general  counsel — At  the  time  I  re- 
signed as  general  counsel  of  the  Com- 
mittee, in  making  public  my  reasons 
therefore,  I  stated  that  neither  I  nor 
my  associates  could  be  a  party  to  a 
whitewash.  It  then  appeared  to  me  that 
the  investigation  had  become  a  sheer 
whitewashing  affair,  wholly  responsible 
to  political  pressures.  The  Committee, 
by  its  report,  has  now  fulfilled  the 
prophecy  I  then  made  and  justified  my 
resignation.  The  whitewash  is  now 
complete  and  the  Congress,  as  I  fore- 
saw, has  been  dishonored. 

John  J.  Sirica,  Mr.  Garey's  suc- 
cessor who  also  resigned  charging 
"whitewash" — I  have  not  read  the  re- 
port and  am  not  in  position  to  com- 
ment. 

Sen.  Warren  G.  Magnuson  (D- 
Wash.),  former  Committee  member — 
It  was  a  good  report,  and  one  borne 
out  by  the  evidence  presented  to  the 
Committee.  Congressman  Miller  sub- 
mitted some  splendid  recommendations, 
although  I  cannot  agree  with  parts  of 
his  minority  report.  It  appeared  to  me 
that    the  greatest    difficulty  between 


open  sessions,  wired  his  resigna- 
tion to  Speaker  Rayburn  and  Rep. 
Priest  was  named  his  successor. 
After  three  days  of  open  hearings 
the  Committee  voted,  3-2,  Chair- 
man Lea  and  Rep.  Wigglesworth 
dissenting,  to  go  underground. 

Mr.  Sirica  resigned  in  an  ad-lib 
statement  in  the  hearing  chamber, 
charging  "whitewash".  Mr.  Barker 
was  immediately  appointed  general 
counsel  and  hearings  continued  be- 
hind closed  doors.  Only  one  more 
open  session  was  held — that  into 
the  sales  of  WLWL  and  WOV  New 
York  to  Arde  Bulova.  No  mention 
of  that  phase  was  made  in  the  ma- 
jority report. 


radio  and  the  Commission  has  been 
due  to  misunderstandings,  some  doubt- 
lessly created  through  broad  interpre- 
hations  of  the  present  radio  Act. 

Edward  J.  Noble,  chairman,  Blue 
Network — The  complete  refutation  by 
the  House  Select  Committee  to  Investi- 
gate the  FCC  of  the  charges  made 
against  me  in  connection  with  my  pur- 
chase of  Station  WMCA  in  1940  is 
naturally  most  gratifying  to  me.  There 
was  never  one  iota  of  truth  in  these 
charges.  I  am  happy  that  the  matter 
has  been  fully  investigated  by  a  Con- 
gressional Committee  and  that  the 
public  may  now  know  that  the  charges 
were  wholly  without  foundation. 

Handelman  &  Ives,  attorneys  for 
Donald  Flamm — Well  knowing  that 
the  Lea  Committee  investigating  the 
FCC  would  utilize  its  position  for  the 
vindication  of  its  political  friends,  such 
as  Corcoran  and  Noble,  we  were  re- 
luctant to  have  it  delve  into  the  WMCA 
matter.  When  the  character  of  its 
investigation  became  an  open  farce 
and  secret  sessions  were  resorted  to, 
so  that  the  public  could  not  hear  the 
evidence  and  so  that  portions  of  the 
evidence  unfavorable  to  Corcoran  and 
Noble  could  be  deleted  from  the  record, 
we  made  strenuous  objection  to  the 
continuation  of  the  so-called  investi- 
gation. It  is  now  very  apparent  that 
our  objections  were  well-founded.  Once 
again  a  Congressional  committee  has 
ignored  the  public  interest  and  wasted 
$120,000  of  the  taxpayers'  money.  Its 
whitewash  of  its  political  friends  Cor- 
coran and  i\oble  is  a  farce,  the  extent 
of  which  will  be  clearly  demonstrated 
before  a  jury  in  the  New  York  Supreme 
Court  this  coming  spring  when  the 
case  of  Flamm  vs  Noble  comes  to  trial. 
[Note. — The  Committee  spent  $10.5,- 
000,  not  $120,000.] 


Hon.  Herb  Akerberg 
CBS  N.Y.C. 


W  C  H  S 

C  h  a  r  I  e  s  t  e  n,  W.  Va. 
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Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

NatlonBl  Pre.»  Bldg^  Waih^  D,  C 


McNARY  &  WRATHALl 
CONSULTING  RADIO  ENGINEEBS 
National  Press  BIdg.  Dl.  1205 

Washington,  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


HECTOR  R.  SKiFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 

BIdg.  District  8456 


Wastiington,  D.  C. 


(  Y  J  Radio  Engineering  Consultants 
^tci^d^  Frequency  Monitoring 

Cemmerciol  Radio  Equip.  Go. 

e  International  Buildine,  Washington,  D.  C. 
e  321  E.  Gregory  Boalevard,  Kansas  City,  Mo. 
e  Cross  Roads  of  the  World,  UoUywood.  Callt. 


FtteQUeNCY  MEASURING 
SERVICE 

Exact  Measurements  »  of  any  time 

R.  C.  A.  COMMUNICATIONS,  INC. 
64  Broad  Street      New  York  4,  N.  Y. 


RING  8C  CLARK 

Consulting  Radio  Enginoan 

WASHINGTON,  D.  C. 
Maiuey  BIdg.  •  Repablie  2S47 


JOHN  BARRON 

Consulting  .Radio  Engi 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOHE 

CONSUITINO  RADIO  iNGINEEC 

From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St..  N.W..  Washington  5.  0.  C 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      •      NAtional  6513 
Washington  4.  D.  C. 


PAUL   A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 
1900  F  St.,  N.  W. — Washington,  D.  C. 
Phone:  Metropolitan  0540 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      District  8215 
Washington  4,  D.  C. 


FranJ^  H.  Mcintosh 

Consulting  Radio  Engineers 
Shorcham  Bids-         ME.  4477 
Washington,  D.  C. 


MAY,  BOND  &  ROTIIROCK 

CONSVLTINC   RADIO  ESCINEERS 
AM  rU  TELEVISION  FACSIMILE 
Nmlional  Prut  BIdg.  Wath.  4,  D.  C. 
DUtriet   7362      •     Cleha  5880 


WORTHINGTON  C.  LENT 

Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH..  D.  C. 
1319  F  STREET  N.  W.         DISTRICT  4127 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
991   Broad  St.,  Bridgeport,  Conn. 


BUY 
WAR  BONDS 


Actions  of  the 
FEDERAL  COMMUMCATIONS  COIVIMISSION 

 DECEMBER   30    TO   JANUARY   5  INCLUSIVE  


Decisions  .  . 


ACTIONS   BY  COMMISSION 
DECEMBER  30 

KTHT  Houston,  Tex.— Granted  assgn. 
license  from  Texas  Star  Broadcasting  Co., 
to  Roy  Hofheinz  and  W.  N.  Hooper  d/b 
Texas  Star  Broadcasting  Co. 

.JANUARY  2 

1230  kc  WMPC  Lapeer,  Mich.— Granted 
mod.  license  change  specified  hours  of 
operation  by  adding  9-10  a.m.  daily  ex- 
cept Sunday. 

1240  kc  KFJI  Klammath  Falls.  Ore.— 
Granted  transfer  control  from  George 
Kincaid  and  Rachel  J.  Kincaid  to  Willard 
D.  Miller  for  $115,000  for  100  sh  (100%). 

1360  kc  WKAT  Miami  Beach,  Fla— Des- 
ignated for  hearing  application  for  CP 
change  frequency  from  1360  kc  to  820 
kc,  increase  1  kw  to  50  kw,  install  new 
trans,  and  DA-N  and  change  trans,  site. 
Designated  to  determine  conformity  with 
Sec.   3.25  (a). 

1320  kc  KXYZ  Houston,  Tex.— Granted 
license  renewal  for  main  and  aux.  trans, 
for   period  ending  11-1-45. 

1390  kc  KCRC  Enid,  Okla.— Granted  li- 
cense renewal  for  period  ending  11-1-47. 

ACTIONS   BY  ADM.  BOARD 
.lANUARY  1 
Louis  G.  Baltimore,  Wilkcs-Barre,  Pa. — 

Placed  in  pending  file  application  for  new 
FM  station. 

Josh  L.  Home,  Rocky  Mount,  S.  C. — 
Same. 

Orville   W.    Lyerla,    Herrin,   111.— Same. 

The  Patriot  Co.,  Harrisburg,  Pa. — Same. 

Times-World  Corp.,  Roanoke,  Va. — Same. 
ACTIONS  ON  MOTIONS 
JANUARY  3 

Mississippi  Broadcasting  Co.,  Macon, 
Miss.— Deferred  action  on  amended  motion 
for  leave  to  amend  application  for  new 
station  and  removed  from  hearing  docket. 

WARC  Inc.,  Rochester,  N.  Y.— Granted 
motion  for  extension  time  from  1-4-45  to 
1-19-45  within  which  to  file  proposed  find- 
ings of  fact  and  conclusions  re  application 
for  CP. 


Tentative  Calendar  .  .  . 

JANUARY  8 

WNLC  New  London,  Conn. — CP  change 
1490  kc  to  1240  kc,  250  w  unlimited. 
Other  parties :  WOCB  Hyannis,  Mass. : 
WGBB    Freeport,   S.  Y. 

Consolidated  Hearing 

Magic  City  Broadcasting  Co.,  Birming- 
ham,  Ala.— CP   1490   kc  250  w  unlmited. 

Patterson  Broadcasting  Service,  Bir- 
mingham, Ala.— CP  1490  kc  250  w  unlim- 
ited. 

Thomas  N.  Beach,  Birmingham,  Ala. — 

CP    1490    kc    250   w  unlimited. 

Courier  Broadcasting  Service,  Birming- 
ham, Ala.— CP   1260  kc  250  w  unlimited. 

Other  participants :  KGBX  Springfield. 
Mo. ;    WFBM  Indianapolis. 

JANUARY  12 

Newark  Broadcasting  Corp.,  Newark^ 
N.  J.— CP  620  kc  5  kw  unlimited  DA-DN. 


WENY  Rochester,  N.  Y.— Same. 

Rochester  Broadcasting  Corp.,  Rochester,. 
N.  Y.— Same. 

The  Finger  Lakes  Broadcasting  System, 
Geneva,  N.  Y. — Same. 

Seneca  Broadcasting  Corp.,  Rochester, 
N.  Y.— Same. 

WGBF  Evansville,  Ind. — Granted  petition, 
for  continuance  hearing  on  application 
for  liCense  renewal  now  set  1-10-45  aKd , 
continued  same  to  2-5-45. 

WBAX  Wilkes-Barre,  Pa.— Granted  peti- 
tion for  order  to  take  depositions,  place 
of  taking  to  be  determined,  re  applica- 
tion  for   license  renewal. 

WORL  Boston — Granted  petition  for  ex- 
tension of  time  to  file  proposed  findings  re 
application  for  license  renewal  and  ex- 
tended same  1-13-45. 

Reed  D.  Smith,  Charleston,  W.  Va.— 
Granted  request  for  dismissal  of  applica- 
tion for  CP  1400  kc  250  w. 

Chatham  Broadcasting  Co.,  Savannah,  Ga. 
— Granted  petition  for  leave  to  amend  ap- 
plication for  CP. 


Applications  . 


JANUARY  2 
NEW-Harvey    Radio    Labs.,  Cambridge, 

Mass. — CP  new  developmental  station,  250 
w,    A4    AO   and   special  emission. 

NEW-47,100  kc  WGR-WKBW  Buffalo- 
CP  new  FM  station,  2,430  sq.  mi.,  $39,000 
estimated  cost. 

NEW-1490  kc  Mobile  Broadcasting  Co., 
Mobile,  Ala. — CP  new  standard  station 
250    w  unlimited. 

NEW-1420  kc  Radio  Station  WKEU, 
Thomaston,  Ga. — CP  new  standard  station 
250    w  unlimited. 

NEW-910  kc  Howard  W.  Davis,  McAllen. 
Tex. — CP  new  standard  station  1  kw 
unlimited  DA-N. 

1230  kc  KTHT  Houston,  Tex.— Vol. 
assgn.  license  from  Texas  Star  Broadcast- 
ing Co.,  to  Roy  M.  Hofheinz  and  W.  N. 
Hooper  d/b  Texas  Star  Broadcasting  Co. 

1270  kc  WHBF  Rock  Island,  111.— Li- 
cense to  cover  CP  authorizing  installation 
new    aux.  trans. 

NEW-Channcl  7  KOWH  Omaha— CP 
new   commercial   television  station. 

1490  kc  KRNR  Roseburg,  Ore.— License 
to  cover  CP  authorizing  move  trans,  and 
studio. 

(Continued  on  page  65) 
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RUTH  HANNA  SIMMS,  64,  pres- 
ident of  Rockford  Broadcasters 
Inc.  and  owner  of  WROK  Rock- 
ford,  111.,  died  Dec.  31  at  Billings 
Hospital,  Chicago,  as  a  result  of  a 
pancreatic  ailment.  Daughter  of 
Mark  Hanna,  Ohio's  famed  Pres- 
ident maker,  Mrs.  Simms  was  a  na- 
tional political  figure  as  a  liberal 
Republican,  serving  as  secretary  to 
her  famous  father  in  the  early 
days  of  her  career.  Mrs.  Simms' 
first  husband  was  the  late  Sen. 
Medill  McCormick  of  Illinois. 

Mrs.  Simms  was  first  chairman 
of  the  GOP  Women's  National  Com- 
mittee. During  her  long  career  in 
radio,  politics,  business,  agriculture 
and  civic  affairs  Mrs.  Simms  man- 
aged to  devote  much  time  to  opera- 
tion of  her  242,000-acre  Trinchera 
Ranch,  near  Ft.  Garland,  Colo.  In 
1928  she  was  elected  Congress- 
woman-at-large  from  Illinois.  As 
Republican  National  Committee- 
woman   from   New  Mexico,  Mrs. 


FCC  Applications 

(Continued  From  Page  64) 
JANUARY  3 
1200    kc  WFCI   Pawtucket,   H.    I.— CP 

change  1420  kc  to  1200  kc,  increase  1  kw 
to  50  kw,  install  new  ti-ans.,  make 
changes   DA-DN,    change    trans,  site.. 

NEW-45,100  kc  WLIB  New  York— CP 
new  FM  station,  8,430  sq.  mi.,  $68,860 
estimated  cost. 

1400  kc  WEOA  Evansville,  Ind.— Vol. 
assgn.  license  from  Evansville  on  the 
Air    Inc.   to    Loma  Inc. 

560  kc  KPQ  Wenatchee,  Wash.— License 
to  cover  CP  authorizing  change  assign- 
ment. 

JANUARY  5 

1420  kc  KTUL  Tulsa,  Okla.— Involuntary 
transfer  of  control  from  J.  T.  Griffin,  de- 
ceased, to  John  Toole  Griffin  and  Marjorie 
Griffin  Leake,  executors  under  will  of  J.  T. 
iGriffin. 

1520  kc  KOMA  Oklahoma  City— Same. 

NEW-47,700  kc  WJJD  Chicago— CP  new 
developmental  station,  3  kw,  special  emis- 
sion for  FM. 

NEW-47,700  kc  KOIL  Omaha— CP  new 
FM  station,  24,000  sq.  mi.,  $173,000  esti- 
mated cost. 

NEW-49,100  kc  News-Examiner  Co.,  Con- 
tiersville,  Ind.— CP  new  FM  station,  3,200 
iq.    mi.,    $26,130   estimated  cost. 

JANUARY  5 

NEW-44,300  kc  Greenville  News-Piedmont 
Oo.,  Greenville,  S.  C— CP  new  FM  station 
14,100  kc,  23,687  sq.  mi.,  amended  to  re- 
luest  44,300  kc. 

I  NEW-590  kc  Nevada  Radio  &  Television 
:;o.,  Reno,  Nev. — CP  new  standard  station 
kw  unlimited  DA-N. 


Simms  was  active  in  the  support  of 
Gov.  Dewey  for  Republican  Presi- 
dential nominee. 

Entering  the  Rockford  news- 
paper field  in  1928,  Mrs.  Simms 
obtained  full  ownership  of  WROK 
in  1940,  two  years  after  the  sta- 
tion became  affiliated  with  the 
papers. 

Survivors  include  Albert  G. 
Simms,  her  husband,  a  banker, 
lav/yer,  and  former  Congressman 
from  New  Mexico,  and  two  daugh- 
ters, Mrs.  Peter  Miller  and  Mrs. 
Courtlandt  D.  Barnes.  Funeral 
services  were  held  Jan.  4  at  Albu- 
querque, N.  M. 


Browder  J.  Thompson 
Of  RCA  Dies  in  Crash 

BROWDER  JULIAN  THOMP- 
SON, 40,  associate  research  direc- 
tor of  RCA  Laboratories,  Prince- 
ton, N.  J.,  on  leave  to  serve  as 
expert  consultant  in  the  office  of 
the  Secretary  of  War,  was  killed 
in  action  the  night  of  July  4-5, 
1944,  during  a  flight  in  an  Army 
plane  in  the  Mediterranean  theatre 
while  on  a  special  mission.  Mr. 
Thompson  at  RCA  headed  research 
work  on  television  tubes  and  tubes 
for  generating  power,  and  was 
credi_ted  with  advances  in  screen- 
grid  tubes  and  power  pentodes. 


5000  WATTS 


Many  Radiomen 
In  Pacific  Theatre 

Col.  Dyke  on  Month  Leave 
Tells  of  Jungle  Station 

"RADIOMEN  seem  to  come  right 
out  of  the  woods  the  minute  word 
gets  around  that  a  radio  station  is 
starting,  no  matter  how  remote  the 
Pacific  island,"  Col.  Ken  Dyke  told 
BROADCASTING  last  week  just  after 
his  return  from  the  Philippines. 

Col.  Dyke,  promote'd  to  that  rank 
on  Dec.  22  before  he  left  Leyete,  is 
a  former  NBC  advertising  and 
promotion  director.  He  also  has 
been  advertising  director  of  Col- 
gate-Palmolive-Peet  Co.,  and  be- 
fore he  was  commissioned,  was 
OWI  Director  of  Bureau  Cam- 
paigns. 

After  16  months  in  the  Pacific 
Area  as  commanding  officer  of  the 
Information  and  Education  Divi- 
sion, U.  S.  Armed  Forces  in  the 
Far  East,  Col.  Dyke  is  back  in  the 
States  on  temporary  duty.  He  plans 
to  return  to  the  Philippines  and 
supervise  operation  of  the  latest 
Armed  Forces  Radio  Service  sta- 
tion, scheduled  to  go  on  the  air 
within  the  month.  Capt.  Harmon  O. 
Nelson,  formerly  with  Young  & 
Rubicam,  is  to  be  officer  in  charge 
of  the  station,  according  to  Col. 
Dyke. 

"I  left  the  Philippines,"  he  said, 
"the  night  before  Christmas,  and  all 
through  the  house  the  Nips  were 
dropping  bombs.  In  spite  of  the 
war,  though,  we  did  manage  to 
have  a  real  radio  get-together  at 
Tacloban  with  Abe  Schechter  and 
Art  Feldman.  The  three  of  us  were 
together  at  NBC  before  the  war." 

Maj.  A.  A.  Schechter,  former 
NBC  news  and  special  director,  is 
now  in  charge  of  public  relations 
and  radio  work  in  the  Philippines. 
Arthur  Feldman  is  there  as  a  Blue 
war  correspondent. 

"There  are  a  great  number  of 
radiomen  in  the  Pacific,"  Col.  Dyke 
remarked.  "Practically  all  of  the 
men  at  the  AFRS  stations  are  ex- 
industry  men.  My  radio  officer  for 
the  area  is  Maj.  Ted  Sherdeman, 
who  was  with  NBC  and  CBS,  and 
station  managers,  engineers,  an- 
nouncers are  radiomen  from  all 
over  the  country. 

Col.  Dyke  said  that  though  there 
had  been  a  problem  of  getting  re- 
ceivers to  the  troops,  the  Signal  •" 
Corps  had  recently  developed  an 
all-wave  receiver  that  works  on  AC 
or    DC    currents   or   on  battery. 

Under  his  jurisdiction  are  12 
AFRS  stations  of  the  Jungle  Net- 
work— soon  to  be  joined  by  the 
Philippine  station.  His  section  sup- 
plies a  weekly  news  map  to  the 
troops,  supplemented  by  a  "map 
talk"  pamphlet,  posters,  and  news 
feature  service  operated  like  a  syn- 
dicate for  over  100  camp  newspa- 
pers in  the  Southwest  Pacific  Area. 
The  field  section  of  the  U.  S.  Armed 
Forces  Institute  which  gives  cor- 
respondence courses,  comes  under 
his  direction.  In  addition,  he  super- 
vises the  SWPA  edition  of  Yank. 
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In  th»  South's  Greatest  City 
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Government  May  Back  WLB  Orders 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 


There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 

CHNS  •  BROADCASTING 
HOUSE,  Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


Hominalrtns  Its 
Communitir  in 
Public  Service! 

KOIN 

PORTUND,  OREGON 

CBS  Affiliate 


FREE  &  PETERS  •  Natianal  ReDre!>.iitatives 


5000  WAHS  1330  KC 


ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  corisider  WEVD 
a  "most"  to  cover  the  great  Metro- 
politan New  York  Market. 

Senrf /or  WHO'S  WHO  •#•  W«VO 
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Byrnes,  Ball  Ask  Right 
To  Compel  Petrillo 
Compliance 

STRONG  PROSPECTS  that  the 
Government  will  be  given  power  to 
enforce  the  decisions  of  the  War 
Labor  Board  developed  last  week 
as  an  outgrowth  of  the  seizure  of 
Montgomery  Ward  stores  following 
defiance  of  a  Board  directive  by 
Sewell  Avery,  board  chairman  of 
Ward.  War  Mobilization  Director 
James  F.  Byrnes  and  Sen.  Joseph 
Ball  (R-Minn.)  both  cited  the  re- 
fusal by  James  C.  Petrillo,  AFM 
president,  to  obey  the  WLB  in  the 
recording  case  in  calling  for  legis- 
lation which  "will  treat  Petrillos 
and  Averys  alike". 

In  his  first  report  to  the  Pres- 
ident and  Congress  on  the  opera- 
tions of  the  Office  of  War  Mobiliza- 
tion and  Reconversion,  Director 
Byrnes  recommended  that  the  au- 
thority of  the  WLB  "be  strength- 
ened to  enable  it  to  enforce  its  de- 
cisions without  resort  to  seizure". 
Last  October  when  the  President 
had  requested  Mr.  Petrillo  to  accept 
the  directive  of  the  WLB  in  the  re- 
cording case,  he  had  stated  that 
neither  the  Board  nor  the  Director 
of  Economic  Stabilization  recom- 
mended Government  possession 
since  it  could  not  be  found  that  non- 
compliance "unduly  impedes  the  war 
eff'Ort". 

Agrees  'in  Substance' 

At  his  press  conference  Tuesday, 
President  Roosevelt  said  he  agreed 
in  substance  with  the  recommenda- 
tions of  the  Byrnes  report  but  h€ 
made  no  specific  mention  of  the 
proposal  to  enforce  WLB  orders.  It 
could  not  be  learned  whether  the 
President  would  urge  such  legisla- 


tion in  his  "state  of  the  union" 
message  which  was  to  be  sent  to 
the  new  (79th)  Congress  Satur- 
day. 

Sen.  Ball,  who  endorsed  the  Ad- 
ministration action  in  the  Ward 
seizure,  advocated  legislation  to  re- 
quire Mr.  Petrillo  as  well  as  Mr. 
Avery  to  submit  to  WLB  decisions. 
In  a  statement  issued  shortly  before 
the  convening  of  Congress,  Sen. 
Ball  referred  to  Petrillo's  defiance 
of  the  WLB  in  both  the  racording 
case  and  the  KSTP  dispute,  in 
which  a  strike  of  musicians  at  the 
Minneapolis  studios  of  the  station 
is  now  in  its  eighth  month. 

"Defiance  of  the  WLB  by  Pe- 
trillo threatens  employer-worker 
and  public  confidence  in  WLB  ma- 
chinery just  as  effectively  as  does 
that  of  Montgomery  Ward",  Sen. 
Ball  asserted.  "I  believe  the  Gov- 
ernment has  an  obligation  to  act 
in  both  cases. 

Defense  by  Davis 

Chairman  Davis,  at  a  news  con- 
ference, defended  the  WLB  action 
in  the  recording  dispute  and  said 
the  two  cases  were  not  alike.  When 
the  Board  took  jurisdiction  in  the 
Petrillo  case,  he  said,  there  was 
testimony  that  the  ban  on  record- 
ings and  transcriptions  threatened 
to  interfere  with  the  war  eflfort  be- 
cause small  radio  stations  were 
dependent  upon  the  transcriptions 
for  a  large  part  of  their  revenue 
and  continued  operation  of  the  sta- 
tions was  a  necessary  part  of  the 
war  at  that  time,  particularly  as  a 
part  of  the  civilian  air  raid  warning 
network. 

"However,"  he  continued,  "when 
the  case  was  sent  to  the  Economic 
Stabilization  Director,  after  the 
Board  had  failed  to  get  compliance, 
all  but  one  of  the  transcription 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  CmmuluatU 

Commercial  Radio  Equip.  Co. 

Kantos  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 

(Snbj.  to  Gov't  Reg.) 


SOUND  EFFECT  RECORDS 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  mCHELSON 

67  W.  44th  St.  New  York,  N.  Y. 


J^DVERTISING  *^GENCIES 
Without  Canadian  Connections 

RECORDINGS  REG'D 

633  Dominion  Sq.  BIdg.,  Montreal,  Canada 
FOR  COMPLETE  PRODUCTION  AND  RECORDING 
FACILITIES      •    •      FRENCH  AND  ENGLISH 
Write  Us 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMiniNG  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusivety 


Accurate      Concise  Dramatic 

LYI  .PEL 

and 

"A  Dispatch  from  Renter's" 
WKAT  (BLUE)  4th  YEAR 


companies  in  the  case  and  one  of 
the  three  large  record  companies 
(Decca)  had  signed  contracts  vol- 
untarily with  the  union  and  were 
operating.  This  particular  threat 
to  the  war  effort  had  been  removed. 

"The  strike  in  the  Montgomery 
Ward  case  had  epidemic  possibil- 
ities. ...  In  the  Petrillo  case  there 
were  no  such  contagious  possibil- 
ities. .  . .  There  were  no  picket  lines, 
no  riots,  no  moves  toward  sympathy 
strikes  or  other  actions  by  other 
unions." 

Mr.  Avery  took  issue  with  Chair- 
man Davis'  explanation  of  the  Gov- 
ernment's failure  to  force  compli- 
ance in  the  recording  case.  "Under 
the  War  Labor  Disputes  Act,"  he 
declared,  "the  WLB  found,  in  issu- 
ing its  order  against  Mr.  Petrillo's 
union,  that  the  union's  strike  would 
'lead  to  substantial  interference 
with  the  war  effort'." 

"Mr.  Petrillo's  defiance  of  the 
WLB  was  not  challenged  by  Pres- 
idential action,"  he  pointed  out. 

Meanwhile,  Sen.  Vandenberg 
(R-Mich.)  planned  to  reintroduce 
his  bill  to  prevent  Mr.  Petrillo  from 
interfering  with  the  broadcast  of 
noncommercial  cultural  and  edu- 
cational programs  by  educational 
institutions.  Such  a  bill  (S-1957) 
had  passed  the  Senate  in  the  clos- 
ing days  of  the  last  Congress  but 
failed  to  reach  the  House  before 
adjournment  [Broadcasting,  Dec. 
4,  18]. 


Tape  Firm's  Debut 

INDUSTRIAL  TAPE  Corp.,  New 
Brunswick,  N.  J.,  through  Kenyon 
&  Eckhardt,  New  York,  will  begin 
its  first  nationwide  radio  campaign 
starting  Feb.  15.  Participating 
women's  programs  will  be  used 
thrice-weekly  for  26  weeks  on  39 
stations  throughout  the  country 
and  one-minute  spot  announcements 
will  be  used  10  times  weekly  on 
four  stations.  New  stations  will  be 
added  from  time  to  time.  According 
to  George  Chisholm,  advertising 
manager,  radio  was  selected  as  the 
main  medium  because  of  its  ability 
to  capture  the  quickest  and  most 
widespread  consumer  action. 


10.000  WAHS  •  DAY  &  NIfiHT 
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To  Discharged 
Veterans  ,   .  . 

If  you  have  good  ra- 
dio experience,  either  in  the 
program  or  sales  fields,  we 
want  full  particulars  both  as 
to  your  military  and  civilian 
activities. 

A  well-known  network  sta- 
tion in  Eastern  city  can  use 
a  few  men  with  ambition  to 
get  ahead.  Good  earnings. 

Box  48,  Broadcasting 


An  Excellent  Opportunity  For  ^ 

ANNOUNCER 

We  are  a  NBC  affiliated  sta- 
tion located  in  the  southeast 
and  want  a  man  who  is  in- 
terested in  a  permanent  po- 
sition with  opportunity  to 
grow  in  responsibility  and 
earnings  on  merit.  Our  plans 
for  post-war  expansion  are 
in  the  making  and  offer  you 
the  chance  to  grow  with  us. 
Box  70,  Broadcasting 


SALESMAN 

WCPO 

Cincinnati's  News  Station 

Has  on  opening  for  progressive, 
local  salesman.  Salary  and  com- 
mission. Send  full  details,  attention 
sales  department. 


K  WANTED 

ONE  RCA  10DX 
CONVERSION  UNIT 

BOX  79,  BROADCASTING 


— Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  lOe  per  word. 
All  others,  .15c  per  word.  Bold  face  caps  30c  per  word.  Ad  muit  be  all 
light  face  or  _aM  bold  face  cops.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Situations  Wanted 


Continuity-writer — Good  paying,  permanent 
position  for  capable  continuity-writer, 
with  1000  watt  midwest  regional  net- 
work station.  Box  929,  BROADCASTING. 


Operator-announcer.  First  class  radio-tele- 
phone license.  Must  be  capable  of  news 
and  commercial  announcing.  For  re- 
gional NBC  station  in  western  city  of 
25,000.  Good  post-war  future.  Box  932, 
BROADCASTING. 


Wanted — Licensed  engineers  for  new  mid- 
west station  going  on  air  soon.  Please 
submit  full  particulars  in  first  letter. 
Write  Box  991,  BROADCASTING. 


Radio  station  in  middle  west  has  opening 
for  radio  engineer.  Must  have  either  first, 
second  or  third  class  license.  Write  full 
qualifications  and  we  will  pay  expenses 
for  interview.  Box  27,  BROADCASTING. 


Radio  station  in  middlewest  has  opening 
for  sales  manager.  Person  may  now  be 
active  in  radio  station  sales'  department 
but  is  looking  for  opportunity  to  ex- 
pand. Must  be  qualified  to  completely 
supervise  and  sell  local  and  national  spot 
and  network  advertising.  Fullest  cooper- 
ation assured  and  expenses  paid  for  in- 
terview. Please  write  full  particulars  and 
give  as  much  detail  as  possible.  Box  28, 
BROADCASTING. 


Southern  California  station  wants  an 
experienced  announcer  for  all  night 
record  show.  Must  be  an  air  personality, 
not  just  a  disc  jocky.  Must  prove  suc- 
cessful night  owl  operation  in  former  jobs. 
Box  53.  BROADCASTING. 


Announcer — All  around  work.  Sober,  sub- 
stantial, intelligent.  Northeast  network 
local.  Complete  details  first  letter.  Box 
65,  BROADCASTING. 


Transmitter  operator — Upstate  New  York 
regional  station.  First  class  license  only. 
Permanent  position.  Send  all  qualifica- 
tions. Box  69,  BROADCASTING. 

Southern  station,  250  watt,  has  good  position 
for  1st  class  engineer,  also  opening  for 
beginner  with  1st  license.  Immediate 
openings.  Box  73,  BROADCASTING. 


Operator-announcer  with  first  class  license 
for  Alaska  station.  Edwin  A.  Kraft,  708 
American   Bldg.,   Seattle,  Washington. 


Wanted  at  KPFA,  Helena,  Montana.  250 
watt.  NBC  affiliate :  one  announcer  who 
can  write  commercial  copy,  handle  sport 
shows  and  newscasts.  Also,  one  straight 
announcer  who  can  write  copy.  State 
experiences,  refei-ences.  Restricted  per- 
mit not  necessary,  but  bring  additional 
salary. 


Immediate  position  available  for  combina- 
tion man  holding  first  class  license  tele- 
phone. Telegraph  collect  staton  KFJI, 
Klamath  Fall,  Oregon. 


Wanted — Experienced  transmitter  operator 
with  first  class  license.  Permanent  posi- 
tion. KGLO,  Mason  City,  Iowa. 


Wanted  immediately,  radio  operator,  first, 
second  or  third  class.  Firet  class  pre- 
ferred. Wire  collect,  WBIR,  Knoxville, 
Tenn. 


Copywriter — If  you  are  a  good  radio  copy- 
writer, particularly  with  retail  experi- 
ence and  want  a  permanent  position  with 
a  well  established  agency  where  there  is 
real  opportunity,  write,  outlining  your 
experience  and  qualifications.  Give  com- 
plete information  in  first  letter,  includ- 
ing age  and  salary  desired.  Send  samples 
of  copy.  Jessop  Advertising  Company, 
21st  Floor,  First  Central  Tower,  Akron 
8,  Ohio. 


Experienced   transmitter-studio  technician. 

Midwest  desired.  Permanent.  Box  981, 
BROADCASTING. 

Available.  Third  class  operator  and  an- 
nouncer. 25  years  old.  Draft  exempt.  Sat- 
isfactory service  record.  Experienced.  Box 
994,  BROADCASTING. 

Announcer — woman.  5  years  staff  announc- 
ing experience  on  5  kw  network  affiliate. 
News,  music,  women's.  Box  56,  BROAD- 
CASTING. 

Experienced  announcer,  newsman,  produc- 
tion, controls,  ideas  and  looks.  Single,  33, 
4F,  college  graduate  executive  ability. 
Wants  better  connection.  Agency  or  tele- 
vision. Details  first  letter.  Box  60, 
BROADCASTING. 

Radio  engineer,  about  12  years  experience 
in  broadcasting,  telephony,  design  &  con- 
struction, and  FCC  practices.  Would  like 
to  make  a  connection  in  any  of  these 
fields.  Box  62,  BROADCASTING. 

Station  manager — Metropolitan  major  net- 
work station  interested  in  making  change. 
Family  man,  38  years  of  age.  Successful 
and  profitable  operations  experience.  All 
correspondence  treated  confidential.  Box 
63,  BROADCASTING. 


-Experienced,  new; 
cials,  record  shows.  Acquainted  with  all 
phases  of  broadcasting.  Dependable  and 
reliable,  draft  exempt.  Box  64,  BROAD- 
CASTING. 


Wanted  to  Buy 


Wanted  to  buy— 250  or  1000  watt  broad- 
casting setup.  Studio,  transmitter,  tower, 
etc.,  and  all  accessories.  Give  full  details, 
description.  Box  57,  BROADCASTING. 

Speech  input,  high  fidelity,  eight  channels. 
Frequency  monitor,  turntables,  six  mi- 
crophones, portable  speech  input,  six 
amplifiers.  Give  make,  model  or  specifi- 
cations, conditions,  location,  delivei-y 
dates,  price  for  each.  Box  61  BROAD- 
CASTING. 

Wanted — Modulation  and  frequency  moni- 
tors, RCA,  Gates  or  Western  Electric 
console  for  250  watt  station.  Box  68, 
BROADCASTING. 

Complete  equipment  for  250  watt  installa- 
tion, including  tower  of  150'  or  more. 
Cash  available  immediately.  Write  giv- 
ing particulars.  Radio  Station  WLAG. 
LaGrange,  Georgia. 

Wanted— Western  Electric  or  RCA  Cardi- 
oid  microphone.  Station  WERC,  Erie, 
Penna. 


For  Sale 


For  sale — 250  watt  transmitter.  FCC  filing 
data,  also  frequency  monitor.  $3,000. 
Write  Box  32,  BROADCASTING. 

Transmitter — 250  watt  complete  transmit- 
ter with  one  set  of  tubes  and  some 
spares.  FCC  approved.  Box  59,  BROAD- 
CASTING. 

Most  complete  ham  transmitter  in  south. 
Can  be  easily  converted  to  250  watts. 
Tube  compliment,  2  Taylor  TW-150's,  2 
RK-49's,  2  55's,  2  45's,  2  204Z  Taylors, 
2  5Z3's  4  866  Taylors,  1  T55,  2  57's,  2 
2A3's,  1  80  and  1  6L6.  Price  $600.00. 
Write  Box  72,  BROADCASTING. 

250  watt  composite  standard  transmitter, 
capable  of  FCC  approval.  Price  $2800. 
Mr.  Myles  H.  Johns,  231  W.  Wisconsin 
Ave.,  Suite  1400,  Milwaukee  3,  Wiscon- 

100  watt  composite  transmitter.  Could  be 
rebuilt  for  250  watt  use.  Capable  of  FCC 
approval.  Price  $2500.  Fine  condition. 
Mr.  Myles  H.  Johns,  231  W.  Wisconsin 
Ave.,  Suite  1400,  Milwaukee  3,  Wiscon- 


ELECTRONICS 
ENGINEERS  WANTED 


Two  excellent  positions  are 
available  for  graduate  en- 
gineers or  physicists  with  a 
good  fundamental  knowl- 
edge of  radio  and  having 
some  transmitter  type  equip- 
ment experience.  The  work 
will  consist  of  field  installa- 
tion of  high  frequency  heat- 
ing equipment  and  complete 
follow  -  through  servicing. 
Operating  conditions  will 
have  to  be  established  for 
the  customer  and  main- 
tained through  repairs, 
adjustments  or  new  applica- 
tions. Positions  are  perma- 
nent and  offer  fine  postwar 
possibilities  for  development. 
THE  GIRDLER  CORPORATION 
Thermex  Division 
223  E.  Broadway 
Louisville  1,  Kentucky 
Attn:  Personnel  Department 


%  SCHOOL  S  ^ 
RADIO  TECHNiaUE 


(America'a    Oldest    School  Devoted 
I    Exclusively    to    Radio  Broadcasting) 
Next 

DAY  and  EVENING 
COURSES 
FEBRUARY  5 

Taught  by  Network  Profes- 
sionals,    for     Beginner  & 
Advanced  students,  include! 
\    •  Announcing  •  Station  Routine 

■    •  Newscasting  •  Acting 

•  Continuity  Writing  •  Diction 

a  Commentofing  •  Voice 

Co-ed.   Moderate  rates.  Inquire! 
Call  or  Write  for  Booklet  B. 

VC  I  CKHHO.  under  G.  I.  BiU  of  Bights. 


R.K.O.  BUILDING,RADIO  CITY,  N.Y. 
CIRCLE  7-0193 


Miscellaneous 


SALESMEN- 
OPPORTUNITIES  UNLIMITED  !  ! 

An  aggressive  New  York  local 
staflon  wonts  2  local  salesmen — 
the  only  requirement  is  complete 
knowledge  of  the  New  York — New 
Jersey  market — 

The  money  is  here  along  with 
complete  soles  help  and  really 
saleable  shows. 

Write  —  Wire 

Box  80,  Broadcasting 
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Better  Church  Programs  Goal 
Of  Radio  Religious  Workshop 

Score  of  Ministers  Attend  First  Session  in  N.  Y.; 
Aim  to  Set  Standards  for  Future  Broadcasts 


RADIO'S  FIRST  religious  work- 
shop got  under  way  yesterday 
morning  (Jan.  7)  in  New  York, 
when  a  score  of  ministers  and  x-e- 
ligious  educators  from  the  eastern 
states  attended  the  broadcast  of 
the  Colu7nbia  Church  of  the  Air 
as  the  first  session  of  a  course  of 
radio  training  that  will  continue 
through  Saturday  afternoon,  with 
a  panel  of  22  experienced  radio 
and  church  executives  as  in- 
structors. 

Workshop,  goal  of  which  is  to 
acquaint  church  leaders  with  pro- 
fessional standards  for  religious 
use  of  broadcasting,  is  the  first 
major  undertaking  of  the  recently 
announced  joint  radio  committee 
of  the  Congregational  Christian 
Churches,  the  Methodist  Church 
and  the  Presbyterian  Church  U.  S. 
A.  It  is  conducted  by  Everett  C. 
Parker,  radio  director  of  the  com- 
mittee, and  Elinor  Inman,  CBS  di- 
rector of  religious  programs.  Later 
in  the  year  similar  week-long  work- 
shops will  be  held  in  Chicago, 
Hollywood  and  another  city  as  yet 
unnamed.  Plan  is  to  repeat  the 
workshops  annually  in  each  city. 

Seek  Improvement 

To  carry  on  its  experiments  to- 
ward the  improvement  of  religious 
broadcasting  until  it  can  success- 
fully compete  with  any  other  type 
of  radio  fare,  the  committee  plans 
to  file  applications  for  several  FM 
stations  as  soon  as  the  FCC  has 
determined  the  frequencies  to  be  al- 
located to  FM.  Several  cities  have 
already  been  selected  as  logical  lo- 
cations for  these  stations.  Rev. 
Parker  told  Broadcasting,  stating 
that  although  they  will  be  church 
owned  and  operated  they  will  not 
devote  themselves  exclusively  to  re- 
ligion, but  will  carry  a  balanced 
program  schedule.  Operating  pol- 
icy has  not  been  decided  as  yet,  he 
said,  but  they  probably  will  not 
sell  time  to  advertisers. 

Another  committee  project,  which 
is  already  under  way,  is  the  pro- 
duction of  several  series  of  tran- 
scribed programs  which  will  be 
made  available  without  charge  to 
local  church  councils  which  already 
have  sustaining  radio  time  allotted 
to  them.  Stressing  the  fact  that 
the  committee  is  not  encouraging 
church  groups  to  ask  for  more  air 
time,  but  rather  to  make  the  most 
effective  use  of  the  time  they  now 
have,  Rev.  Parker  said  that  these 
transcriptions,  which  are  written, 
produced  and  performed  with  top 
professional  talent,  should  serve  as 
models  for  better  live  i-eligious  pro- 
grams as  well  as  comprise  good 
program  material  of  themselves. 
First  of  these  series,  now  being 
recorded  at  NBC,  is  a  dramatiza- 
tion of  the  Bible,  using  the  biblical 
text  as  the  basis  for  the  scripts. 


Another  phase  of  the  committee's 
educational  program  calls  for  a 
series  of  one  and  two-day  seminars 
to  be  held  in  cities  throughout  the 
country  to  explain  to  ministers,  di- 
rectors of  religious  education  and 
key  laymen  how  to  utilize  both  re- 
ligious and  other  educational  pro- 
grams on  the  air  to  build  religious 
thinking  and   church  attendance. 

Highlights  of  this  week's  work- 
shop will  be  the  Thursday  lunch- 
eon meeting  to  be  addressed  by  Dr. 
James  Rowland  Angell,  NBC  pub- 
lic service  counsellor,  and  the  Moa- 
day  dinner  at  which  Dr.  Lyman 
Bryson,  CBS  director  of  education, 
will  speak.  Classes  will  be  conduct- 
ed at  CBS,  NBC  and  WHOM 
studios  and  at  the  Gramercy  Park 
Hotel.  Studio  tours,  visits  to  broad- 
casts and  a  television  demonstra- 
tion are  also  scheduled. 

Others  who  will  address  the 
workshop  include: 

Dr.  Samuel  McCrae  Cavert,  general 
secretary.  Federal  Council  of  Churches 
of  Christ  in  America;  Sterling  Couch,  edu- 
cational director,  WDRC  Hartford;  Dr. 
Truman  Douglass,  executive  vice-president. 
Board  of  Home  Missions,  Congregational 
Christian  Churches;  Davis  Edwards,  pro- 
fessor of  speech.  Federated  Divinity  Facul- 
ties of  University  of  Chicago;  Sterling 
Fisher,  NBC  assistant  public  service  coun- 
sellor; Rev.  James  Flint,  formerly  respon- 
sible for  religious  programs,  WHA  Madi- 
son; Frank  Goodman,  director  of  radio. 
Federal  Council  of  Church  of  Christ  in 
America;  Ed  Greif,  feature  editor,  NBC 
press  department;  Dwight  Herrick,  man- 
ager. NBC  public  service  department;  Rob- 
ert Landry,  CBS  director  of  program 
writing;  Lt.  Hazel  Kenyon  Markel,  director 
of  radio  for  WAVES  and  Navy  Chaplain 
Corps;  Julius  Mattfeld,  CBS  director  of 
music  library;  John  McKay,  King  Features 
Syndicate  director  of  advertising  and  pro- 
motion, formerly  manager  of  NBC  press 
department;  Dr.  Ralph  Sockman,  national 
radio  pulpit  officiating  minister;  Dr.  Ross 
Snyder,  professor  of  religious  education. 
Federated  Divinity  Faculties  of  U.  of  Chi- 
cago; Dr.  Ralph  Stoody.  Methodist  Church 
director  of  Information;  Florence  Warner, 
Cowles  Broadcasting  Stations,  director  of 
public  service,  and  Wynn  Wright,  NBC 
national  production  manager. 


Named  by  Blue 

JAMES  G.  BENNETT,  formerly 
of  Blue  spot  sales,  has  been  ap- 
pointed merchandising  manager  of 
the  network.  Robert  Sewell,  of  the 
Blue  promotion  staff,  has  been  made 
manager  of  exploitation.  Promo- 
tions were  announced  by  Fred 
Smith,  Blue  director  of  advertising 
and  promotion,  who  also  announced 
the  resignation  of  Jesse  Thompson 
as  director  of  promotion  of  the  co- 
operative program  department. 


BLUE  SALES  NAMES 
MACHARRIE,  CAPPER 

TRANSFER  of  Stuart  MacHarrie 
and  Guy  Capper  from  the  WJZ 
New  York  local  sales  staff  to  Blue 
spot  sales,  which  will  henceforth 
handle  both  national  and  local  busi- 
ness for  WJZ  under  the  direction 
of  Robert  I.  Garver,  WJZ  sales 
manager,  was  announced  last  week 
jointly  by  John  McNeil,  station 
manager,  and  Murray  Grabhorn, 
assistant  general  sales  manager  of 
the  Blue  and  supervisor  of  Blue 
spot  sales  operations. 

A  separate  WJZ  sales  staff  will 
be  organized  under  Mr.  Carver's 
supervision  to  concentrate  on  spe- 
cial sales  for  the  station  sales  of  a 
particular  program  or  for  a  par- 
ticular account,  which  cannot  con- 
veniently be  handled  by  the  spot 
sales  staff  which  services  all  ac- 
counts of  WJZ  and  the  other  Blue 
O  and  O  stations.  Jack  Soell,  for- 
merly with  KXOK  St.  Louis,  and 
two  other  salesmen  still  to  be  an- 
nounced will  comprise  this  new 
special  WJZ  sales  staff. 

Jack  Brooke,  recently  discharged 
from  the  Coast  Guard,  has  returned 
as  New  York  manager  of  Blue  spot 
sales,  serving  under  Ralph  Dennis, 
national  manager. 

Pekor  Aids  Crandall 

CHARLES  F.  PEKOR  Jr.,  who 
joined  the  CBS  department  of  press 
information  a  year  ago  after  seven 
years  with  NBC's  press  depart- 
ment and  has  since  traveled  the 
country  visiting  more  than  100  CBS 
station  cities,  has  been  appointed 
assistant  to  the  director  of  the  de- 
partment, George  Crandall.  Before 
entering  radio  Mr.  Pekor  worked 
for  the  New  York  Sun. 


Mr.  Hauser 


Hauser  To  Head 
New  MBS  Section 

Plan  Co-Op  Series  Expansion; 

Merchandising  Service  I 

CREATION  of  a  separate  depart| 
ment  of  cooperative  programs  andl 
appointment  of  B.  J.  Hauser,  for- 
mer sales  promotion  manager  ot 
the  Blue,  as  its 
^^^^         director,  werej 
Jm§^9mlt        announced    1  a  s  a 
mm  '       week  by  PhillipJ 

y  ^am-m       Carlin,  progranj 
^    ^^1f        director  of  MBS 
^^fy         Mr.  Hauser,  who' 
^ *'3r         was  recently 
placed  in  charge 
Hl^^^  of  audience  pro- 

motion  at  the 
Blue  after  serv- 
ing as  sales  pro- 
motion manager  since  the  Blue's 
separation  from  NBC  in  January 
1942,  will  join  Mutual  Jan.  15.  He 
is  the  fourth  Blue  executive  to  move 
to  MBS  in  recent  months. 

Merchandising  Service 
Mutual,  which  pioneered  in  the 
field  of  cooperative  programs,  cur- 
rently carries  more  of  this  type  oi 
show  than  any  other  network  and 
plans  further  expansion  under  Mr 
Hauser's  direction.  The  new  de- 
partment also  will  offer  stations  a 
complete  merchandising  service  tc 
aid  them  in  selling  the  programs  to 
local  sponsors  and  to  aid  sponsors 
in  merchandising  the  programs  tc 
the  public. 

A  Dartmouth  graduate,  Mr 
Hauser  was  associated  with  Amei- 
ican  Thermowar  Co.  and  Robert  ^ 
Ramsay  organization  in  sales  pro- 
motion capacities  and  wrote  ar- 
ticles for  advertising  publications 
before  joining  NBC  in  1931.  Witli 
NBC  he  worked  in  program  promo 
tion  and  merchandising,  subse 
quently  becoming  manager  of  sta 
tion  promotion.  He  joined  the  Blue 
as  sales  promotion  manager  in  Jan- 
uary 1942.  Jean  Russell  of  the  Blue 
promotion  staff  has  been  namec 
acting  audience  promotion  man 
ager. 


Drawn    for  Broadcasting  by    Sid  Hix 


Lt.  McGlogan  of  WJK 
Killed  in  Bomber  Flight 

LT.  FRANK  J.  McGLOGAN,  26 
former  newscaster  and  announce) 
of  WJR  Detroit,  has  been  killed  ii 
action  over  Germany  on  one  of  his 
first  missions  as  a  bombardier.  Hi 
came  to  WJR  from  KSTP  St.  Pau 
in  October  1941.  He  enlisted  in  the 
Army  Air  Corps  and  was  sworn  ii 
on  the  air  following  presentation  oi 
his  afternoon  news  one  day  in  Jan- 
uary 1943. 

After  two  years  in  OCS  anc 
bases  in  this  country,  he  arrived  ii 
England  less  than  a  month  ago 
Writing  to  George  Gushing,  WJ 
news  editor,  he  said,  "Well,  I 
finally  at  a  station  where  I  can  a 
least  see  some  action." 

News  of  his  death  was  wir* 
from  St.  Paul  to  WJR  General 
Manager  Leo  J.  Fitzpatrick  by  MrsI 
McGlogan. 
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Give  An  Ad vertiser  ^  A  Horse  He  Can  Ride 


Tall  Enough,  So  she  won't  drag 
your  feet!  The  Texas  Rangers  trans- 
scribed  library  of  western  enter- 
tainment is  riding  to  new  heights 
with  a  selected  list  of  blue  book 
nationally  known  advertisers— on 
America's  prestige  radio  stations. 

Plump  Enough,  So  she's  sure  rid- 
ing from  mane  to  tail!  The  Texas 
Rangers  music  with  mass  appeal 
has  been  solid  comfort  to  adver- 
tisers large  and  small— dealing  in 
bread  to  hair  tonic— from  Maine 
to  Honolulu. 

Fast  Enough,  So  she's  a  winner 
in  every  race!  The  Texas  Rangers 
with  its  flexible  program  building 
is  receiving  testimonials  daily  from 
those  in  the  saddle— dealing  in 
beer  to  cold  tablets— from  Minne- 
sota to  Louisiana. 


Gentle  Enough,  So  she's  easy  on 
the  pocketbook!  The  Texas  Rangers 
with  its  Hollywood  and  network 
radio  talent  has  a  reasonable  feed 
bill,  whether  it's  for  fashionable 
stables  in  New  York  or  for  a  little 
gray  barn  in  the  West. 


Yet,  Spirited  Enough,  So  she's 
worth  the  owning!  The  Texas  Rang- 
ers is  one  transcribed  library  that 
hasn't  been  ridden  by  every  Tom, 
Dick  and  Harry.  If  you're  one  to 
treat  her  right,  we'll  be  glad  to 
give  you  a  breeze  about  the  pad- 
dock in  the  form  of  a  sample 
program.  You  won't  have  to  buy 
her,  of  course. 


IBRARY 

An  Arthur  B.  Church  Production— Wrife  George  HaKef,  PUkwUk  Hotel,  Kansas  atY,Mt. 


fpHE  manufacturing  establishments  of 
Colorado  have  done  some  amazing  things 
in  the  past  few  years,  taking  in  their  stride 
orders  for  destroyer  escorts,  landing  ships 
and  sea  barges.  More  than  160  Denver  fac- 
tories alone  are  producing  supplies  and 
equipment  for  war  ranging  from  delicate 
instruments  to  heavy-duty  machine  tools, 
from  rubber  rafts  to  8-inch  shells. 

Denver  today  is  the  largest  center  for 


the  production  of  115-mm.  and  8-inch  shells' 
in  the  world. 

With  few  exceptions,  the  factories 
producing  for  war  today  will  return  to 
production  of  peacetime  needs  in  the  Denver 
region. 

The  manufacturing  facilities  and  know- 
how  of  the  Denver  area,  together  with  the 
mining,  agricultural  and  livestock  indus- 
tries are  still  in  economic  balance;  they're 
fundamental  and  basic  assets  which  ear- 
mark this  region  as  a  stable  market  under 
practically  any  economic  circumstances. 

The  Denver  market  is  a  sound  one  in 
which  to  make  advertising  investments,  and 
a  basic  medium  through  which  to  make  such 
an  investment  pay  off  is  KLZ.  This  can  be 
backed  up  with  no  more  pointed  a  statement 
than  that  more  advertisers — local  and  na- 
tional— buy  more  time  on  KLZ  than  on  any 
other  Denver  station. 

KLZ  •  DENVER 

CBS  Network    •    560  Kilocycles 

Affiliated  in  Management  with  the  Oklahoma 
Publishing  Co.  and  WKY,  Oklahoma  City 

Represented  by  The  Katz  Agency 


When  Iowa  people  tune  to  their  favorite  war  cor-        home,  and  a  good  load  of  expense,  too.  The  re- 


respondents,  on  their  favorite  station,  they  hear 
broadcasts  that  were  written  and  spoken  /or  Iowa 
people,  by  WHO  staff -members,  then  short- waved 
directly  to  WHO  for  re-broadcast! 

First  our  Herb  Plambeck,  WHO's  enthusiastic 
Farm  Editor,  went  to  England  last  year  and  started 
the  ball  rolling.  Today  our  Jack  Shelly  is  covering 
the  European  theatre,  and  our  Major  Frank  F. 
Miles  is  covering  the  Italian  theatre — with  broad- 
casts coming  in  every  day  or  so! 

Sure,  it  means  a  lot  more  work  for  us  here  at 


suits  are  more  than  worth  it,  however,  because  it 
gives  millions  of  Iowa  Plus  people  a  better,  closer 
picture  of  the  War,  and  the  part  they  can  play  in 
backing  the  War  effort. 

It  also  gives  you  a  better  audience,  because  it's 
another  reason  why  Iowa  people  prefer  WHO. 

+  WHO  for  Iowa  PLUS  + 


Des  Moines  . 
B.  J.  Palmer,  President 


50,000  Watts 

J.  O.  Maland,  Manager 


FREE  &  PETERS,  Inc.,  National  Represt 


WKY's  Bond-Selling 


-ascinates  record  crowds 
in  19  Oklahoma  towns ! 


TELEVISION,  to  more  than  120,- 
000,000  persons  in  the  United  States, 
is  still  something  they  have  only  read 
about;  120,000,000  Americans  have 
never  seen  television. 

The  people  of  Oklahoma,  however, 
have  had  two  opportunities  in  recent 
years  to  see  television  in  action;  both 
were  sponsored  by  WKY.  With  the 
exception  of  the  few  areas  in  which 
television  is  now  on  the  air,  more  per- 
sons in  Oklahoma  today  have  seen 
television  in  the  flesh  than  in  any  other 
state  in  the  Union. 

WKY  sponsored  its  first  television 
show  in  Oklahoma  City  five  years  ago. 
Fifty  thousand  persons  saw  this  dem- 
onstration in  five  days. 

Last  November,  WKY  took  its  second 
Television  Show  on  a  tour  of  19  Okla- 
homa towns,  played  31  performances 
in  23  days  to  41,000  persons  who  bought 
War  Bonds  to  gain  admission.  Two 
standard  RCA  television  receivers  re- 


produced the  action  picked  up  by  the 
television  camera  on  the  stage. 

Listeners  have  come  to  expect  WKY 
to  lead  the  way  in  improving  service 
and  introducing  new  transmission  tech- 
niques in  Oklahoma. 

One  cf  the  prime  purposes  of  the 
tour,  in  addition  to  boosting  the  Sixth 
War  Loan  and  giving  Oklahomans  a 
peak  at  television,  was  the  introduction 
of  WKY's  new  quarter-million  dollar 
transmitter  with  its  unique  915-foot 
antenna,  on  display  in  scale  model. 

With  this  new  transmitter  in  opera- 
tion, WKY  will  reach  out  to  make 
more  Oklahomans  familiar  with  and 
regular  listeners  to  its  programs  than 
ever  before. 

Twenty-five  years  of  continuously 
improving  its  service  and  facilities  have 
established  WKY  firmly  in  the  esteem 
and  listening  habits  of  Oklahomans. 
That's  why  when  Oklahomans  think  of 
radio,  they  invariably  think  of  WKY. 


AN  HOUR-LONG  SHOW  featuring  Roberta  Hollywood,  "Fi 
Lady  of  Television" ;  Sidney  R.  Montague,  former  Northw 
Canadian  Mountie,  world  traveler  and  lecturer ;  Wiley  and  Gem 
longtime  favorite  comedy  team  of  WKY  listeners ;  and  lo 
celebrities  were  televised  from  the  stage  and  viewed  by  the  au 
ence  in  two  standard  RCA  Television  receivers  located  at  stn 
tegic  points  in  the  auditorium. 


WKY'S  TELEVISION  CARAVAN  caiTied  a  staff  of  17  persons  including  talent, 
engmeers,  stage  hands,  drivers  and  publicity  men.  The  caravan  is  shown  here  at  +he 
start  of  the  23-day  tour  in  front  of  Oklahoma's  State  Capitol. 
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Something  Worth  Hearing 


Well  planned  and  produced  programs  are  the  basis  of  a 
station's  popularity.  No  one  is  more  aware  of  this  than 
WAGA's  program  and  production  departments. 

WAGA  not  only  gives  its  listeners  sotnething  worth  hear- 
ing, but  it  has  the  power  to  be  heard — in  the  right  places. 
More  than  that,  if  gives  its  programs  the  support  of  aggres- 
sive audience-building  pron?otion. 

Proof  of  the  success  of  this  combination  is  in  the  fact  that 
no  other  Atlanta  station  has  made  such  progress  in  popularity 
during  the  past  two  years. 

m  WAGA 

ATLANTA 


5000  Watts  on  590  Kts.    •    Blue  Network 


Represented  by  Headley-Reed 


Ished  every  Monday,  53rd  issue   (Year  Book  Number)   published  in  February  by  Broadcasting   Publications,    Inc.,   870   National   Press   Building,   Washington  4, 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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MAKING  TRANSCRIPTION  HISTOI^Y 

\ 


Pleasure  Paidd0 


If 


*  KAY  LORRAINE 

OF  "HIT  PARADE"   FAME,  BEAUTEOUS 
BALLAD  SINGER 


*  BOB  KENNEDY 

ROMANTIC  SINGING  STAR  FROM  THE 
ORIGINAL   CAST    OF  "OKLAHOMA" 


*THE  MODERNAIRES  AND 
PAULA  KELLY 
TOP  FLIGHT  SINGERS  OF  HIT  SONGS 

ONE  OF    RADIO'S   GREAT  VOCAL  COMBINATIONS 


*  JIMMY  WALLINGTON 
EMCEES   PLEASURE    PARADE   IN  FAST 
AND    FUNNY  PACE 


*  BRILLIANT  ARRANGEMENTS 
FEATURED   BY   IRVING  MILLER  AND  HIS 
GREAT   RECORDING  ORCHESTRA 


NOW    READY    FOR  SPONSORSHIP" 


Predeiic  W  2IV'^°^P^7 


NEW  YORK 


2436    READING  ROAD 

CINCINNATI,  OHIO 


HOLLYWOOD 
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INTENSIVE  MERCHANDISING  SUPPORT 
FOR  W  I  B  C  ADVERTISERS  . . . 


Now  Owned  and  Operated 
by  the  INDIANAPOLIS  NEWS 


could  be  expected,  under  the  new  and  aggressive 
operation  by  Indiana's  leading  newspaper,  this  radio  sta- 
tion is  really  "going  places"  in  one  of  the  nation's  richest 
markets. 

Our  new  policy  of  alert  and  intensive  merchandising 
cooperation  should  interest  agencies  and  national  adver- 
tisers alike.  Write  for  details. 

A  Clear  Channel      •       1070  KILOCYCLES       •       5000  WATTS 

Represented  nationally  by  John  Blair  &  Co. 


INDIANAPOLIS,  INDIANA 
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BROAI>€CSTING 

The  Weel<lyA^^ >(ewsmogozine  o(  Radio  j 

broadcast  Advertising  ' 


Starting  at  5  a.m.  with  WWL's  Farm  Program 


Speed  up  at  7:30  with  WWL's  "Dawn  Busters" 


Folks  turn  first  to- 


NEW  ORLEANS 


A  DEPARTMENT  OF  LOYOLA  UNIVERSITY 

THE   GREATEST   SELLING   POWER   IN   THE   SOUTH'S   GREATEST  CJTY 
50,000  Watts    ★    Clear  Channel    ★    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Inc. 
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HIT  THE  WSIX  BULL'S  EYES 

IN  THE  HEART 
OF  THE   NASHVILLE  MARKET 


NO  WASTE  COVERAGE  LARGE  AUDIENCE  LOW  UNIT  COST 


Shoot  the  full  load  in  a  concentrated  pattern.  Don't  scatter  your  shot 
into  the  far-distant  lesser  populated  sections.  WSIX  with  its  5,000  Watts 
on  980  kc.  has  plenty  of  power  to  cover  the  well-to-do,  active  Nashville, 
Middle  Tennessee  and  Southern  Kentucky  market.  This  coverage  dished 
out  with  choice  programs  from  both  the  Blue  and  Mutual  Networks,  has 
'resulted  in  securing  for  WSIX  the  largest  all-day  listening  audience  in 
Nashville — plus  satisfactory  sales  response — plus  low  unit  sales  cost 
for  its  many  loyal  advertisers.  For  more  information  write  or  wire 

THE  KATZ  AGENCY,  INC.,  NATIONAL  REPRESENTATIVES 
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WMAQ 

CHICAGO 


Sears  Roebuck  and  Company,  world's  largest 
mail  order  house,  wanted  to  reach  the  urban  and 
outlying  families  in  the  great  Chicago  market. 
They  wanted  to  enter  the  homes  of  the  second 
richest  buying  center  in  the  United  States  where 
2,855,700  families  spend  over  $3,500,000,000  an-, 
nually. 

Sears  Roebuck  and  Company,  being  astute 
advertisers,  carefully  surveyed  the  listening  hab- 
its of  the  early  rising  radio  audience  before 
making  their  choice.  The  result — a  long  term 
contract  favoring  WMAQ.  Sears  is  sponsoring 
Everett  Mitchell  on  "Town  and  Farm",  6:15  to 
6:45  in  the  morning,  six  days  a  week. 

WMAQ — morning,  noon  and  night — reaches 
the  people  who  listen  and  buy.  Information 
concerning  time  availabilities  fur- 
nished upon  request. 


The  Chicago  sfotion  most  people  listen  to  most 

670  ON  YOUR  DIAL 


REPRESENTED   BY   NBC   SPOT   SALES  'JZ'^Z'JZltl 
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TELEVISION 


FOR  PROSPECTIVE  STATION  OWNERS 


1,  What  firm's  pioneering  development  of  the 
Cathode-ray  Tube  (the  heart  of  a  television  set) 
gave  television  its  first  clear  pictures . . .  and  made 
television  commercially  possible? 

'2.  What  manufacturer's  national  advertising— 
for  more  than  a  year— has  been  devoted  to  answer- 
ing the  public's  eager  questions  about  television  ? 

3.  What  company  designed  and  built  3  of  the  9 
television  stations  on  the  air  today  (more  than 
any  other  company)  ? 

4.  What  firm's  extensive  experience  in  television 
station  design,  construction  and  operation  has  set 
a  pattern  for  profitable  management  of  an  aver- 
'age-size  station  ? 

5.  What  manufacturer's  experimental  station 
telecasting' equipment  provided  a  week-in-week- 
out  ,  demonstration  of .  low  operating  cost  and 
rugged  dependability  since  the  summer  of  J.940  ?j 


6.  What  firm's  strong  patent  position  assures 
clients  of  exclusive  and  important  features  not; 
matched  by  other  companies'  television  station 
equipment  ? 

7.  What  company's  experimental  television  sta-, 
tion  was  the  first  to  offer  the  use  of  its  facilities, 
during  wartime  to  advertisers  and  advertising' 
agencies  to  develop  commercial  techniques . . .  and^ 
to  provide  experienced  directors,  writers  and' 
talent  for  television's  inevitably-swift  postwar: 
expansion  ? 

8.  What  manufacturer  has  provided  a  plan  to 
instruct  operating  executives  and  technical  crews, 
which  will  insure  the  efficient  commercial  opera- 
tion of  your  postwar  station  ? 

9.  What  firm's  telecasting  equipfnent  is  rate4 
"tops"  in  signal  transmitting  efficiency  and  ef^ 
f ectiveness . . .  and  _  in_  installation  and  operating 
economies^ 


The  one-word  answer  to  all 

these  questions  is:  DuMONT 


A  copy  of  "Planning  Your  Tele- 
vision Station"  is  yours  for  the 
asking.  This  booklet  outlines 
equipment  requirements  for  a 
complete,  low-cost  telecast  op- 
eration., .and  suggests  plans  for 
expediting  postwar  delivery  of 
equipment  and  training  of  per- 
sonnel. 


Copyright  1944,  Allen  B.  DuMont  Laboratories,  Inc. 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  OFFICES  AND  PLANT.  2  MAIN  AVE.,  PASSAIC,  N.  J. 
TELEVISION  STUDIOS  AND  STATION  WABD,  515  MADISON  AVENUE.  NEW  YORK  22,  N.  Y. 


BEHIND 

THIS 


At  Deadline  .  .  . 

FERRY-MORSE  SEED  Co.  Feb.  2  starts  sponsorship  of  Garden  Gate, 
WLAC  Nashville  show,  on  81  CBS  stations  Saturday,  8:15-8:30  a.m. 
CWT.  Program  has  been  on  network  sustaining  basis  for  four  years. 
Agency  is  McManus,  John  &  Adams,  Detroit. 

H.  W.  KASTOR  &  SONS  announce  the  election  of  H.  Kastor  Kahn, 
grandson  of  the  founder  and  agency  manager  for  four  years,  as  president. 
Mr.  Kahn  has  appointed  an  administrative  committee  composed  of  V.  T. 
Mertz,  executive  vice-president  and  Ruth  F.  Farquhar,  Harold  Merillat, 
and  J.  H.  Wright,  vice-presidents. 

BENRUS  WATCH  Co.,  holding  a  postwar  sales  conference  of  more  than 
400  jewelers  in  New  York  Friday,  announced  the  decision  of  a  national 
survey  of  the  jewelers  to  continue  use  of  radio  for  the  bulk  of 
national  advertising.  The  jewelers  also  voted  five  to  one  for  frequent 
time  announcements  rather  than  a  network  program. 

REP.  EDWARD  J.  HART  (D-N.  J.),  former  member  of  the  House  Select 
Committee  to  Investigate  the  FCC,  late  Friday  was  named  chairman  of 
the  newly-created  permanent  House  Committee  on  Un-American  Activi- 
ties, by  the  Democratic  Committee  on  Committees,  subject  to  ratification 
by  a  caucus  of  House  Democrats. 

WURLITZER  Co.,  Chicago,  begins  sponsorship  Jan.  22  of  a  spot  cam- 
paign on  21  stations  in  eastern  and  central  markets.  Contract,  for  13 
weeks,  placed  by  Schwimmer  &  Scott,  Chicago. 


OPPORTUniTV 

FOR 

ADVERTISERS 


In  Lincoln,  and  Its  Trade 
Territory,  the  Latest 
HOOPER,  Monday  through 
Friday,  from  8  a.  m.  to 
6  p.  m.  Shows: 

KFOR  46.25 

Station  "A".  .  .29.4 
Station  "B".  .  .19.6 

That's  Why  Sales  Opportu- 
nities Galore  Await  You  in 
KFOR's  Beautiful  and 
Ultra-Modern  New  Studios 
in  Lincoln,  Nebraska. 

Represented  by  Edward  Retry  Co.,  Inc. 


KFOll 


SELLERS 


MOST  important  "Good 
Deed"  Boy  Scout  Martin 
Weinstein  ever  did  was 
starting  the  program  On 
the  Scouting  Trail  on  KECA  in 
1940.  That  deed  got  him  started 
in  radio,  and  still  writing  the 
series,  Martin  has  moved  along  to 
the  position  of  timebuyer  for  the 
Mayers  Co.,  Los  Angeles. 

When  Martin  be- 
gan the  scout  pro- 
gram, he  was  head 
of  public  relations 
for  the  Boy  Scouts 
in  the  Los  Angeles 
area.  After  one 
year  the  program 
shifted  to  KFI 
where  it  still  holds 
dovm  a  weekly  spot. 
After  Martin  got 
this  taste  of  radio, 
he  couldn't  get  away 
from  it. 

He  wrote  Philip 
G.  Lasky,  general 
manager  of  KROW 
Oakland  and  told 
him  he  wanted  to  learn  radio.  Mr. 
Lasky  gave  him  a  job  as  publicity 
director  of  the  station.  After 
eight  months  with  KROW,  he 
joined  Hillman-Shane-Breyer,  Los 
Angeles  agency,  as  radio  writer. 

In  the  summer  of  1943  he  shifted 
to  the  Mayers  Co.  After  serving 
as  copywriter  both  in  black  and 
white  and  radio  media,  he  was  made 
agency  timebuyer  in  October  1944. 


MARTIN 


SHLES 


Martin  buys  time  for  The  Penn- 
zoil  Co.  in  the  western  states. 
Southern  California  Telephone  Co., 
Sears  Roebuck  &  Co.,  and  other 
accounts.  In  addition  to  timebuy- 
ing,  he  supervises  all  creative 
radio  of  the  agency,  including  copy- 
writing  as  well  as  production. 

Martin  was  born  in  New  York — 
the  date  was  Nov.  6,  1921 — and 
moved  with  his  fam-- 
ily  to  Piedmont,  Cal. 
in  1932.  He  spent 
two  years  at  the  U. 
of  California  where 
he  was  night  editor 
of  The  Daily  Bruin, 
and  head  of  radio 
activities  of  the  As- 
sociated Students. 
Majoring  in  jour- 
nalism and  music, 
he  also  played  in 
the  college  band  and 
symphony  orchestra- 
On  completion  of 
his  second  year  of 
college,  he  got  a  job 
in  a  local  packing 
plant.  The  job  lasted  four  months. 

His  chief  hobby  remains  his 
work  with  the  Boy  Scouts,  of 
which  he  is  now  a  commissioner. 
When  there  is  time  left  over,  Mar- 
tin practices  piano,  clarinet  or 
drums.  Once  when  his  alma  mater 
was  short  a  musician,  he  went  back 
to  help  fill  out  the  Bruin  band. 

He's  blond,  five  feet  five,  with 
brovoi  eyes  and  weighs  in  at  172. 


Wilmington 
Delaware 


NBC 


Basic  Station 


5000  WATTS 

DAY  and  NIGHT 

Represenfed  by 

RAYMER 


r — ^ ^ 

''Nebraska's  \  ^flUNCOL^^ 
Capital  City  \  Nebraska 
Station"    j  il 

V    Blue  and  Mutual  Networks  > 
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cast. 

I 


'^Don't  jump,  Tliistlewaite— we'll  move  right 
next  to  the  F&P  office!'' 


01t's  hardly  any  exaggeration  at  all  to  say  that  there  are 
dozens  of  agencies  and  advertisers  who  consider  F&P  prac- 
tically a  department  of  their  own  organizations. 

We'd  like  a  chance  to  demonstrate  that  we  can  work  as 
hard  and  as  intelligently  for  you  as  you  do  for  your  clients. 
That's  what  we  call  "Free  &  Peters  Service." 


FREE  &  PETERS,  INC. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES! 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAl  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA   SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEAHLE 

and  WRIGHT-SONOVOX, 


CHICAGO:  i8o  N.  Michigan     NEW  yORK:.  444  Madison  Ave.     SAN  FRANCISCO:  iii  Sutter    HOLLVWOOD:  6331  HoUywood    ATLANTA:  32:2  Palmer  Dldg. 
Franklin  6373   Plaza  5-4130  Sutter  4353  Hollywood  2151  Main  5667 
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WASHINGTON,  D.  C,  JANUARY  16.  1945 


Allocation  Proposals  Announced  by  FCG 


IFM  to  Move  Up;  Television  Split;  Final 
Decision  Awaits  Argument  Feb.  14 

By  SOL  TAISHOFF 
SPECTRUMWIDE  ALLOCATIONS  above  25  mc  which  pro- 
vide virtually  unlimited  space  for  development  of  new  broadcast 
services  after  the  war,  but  which  compromise  the  proposals  of 
both  FM  and  television  groups,  were  proposed  Tuesday  (Jan. 
!  16)  by  the  FCC  in  a  unanimous  tentative  plan. 

Exceptions  to  the  proposed  allocations,  most  comprehensive 
in  radio  history,  may  be  filed  within  20  days,  with  oral  argu- 
ments scheduled  beginning  10:30  a.m.,  Feb.  14. 

FM,  to  the  obvious  chagrin  of  its  advocates,  would  move  up 
from  the  coveted  50  mc  area  to  84-102  mc,  but  with  more  than 
double    space    (90    channels  as  


against  40)  and  with  retention  of 
the  200  kc  channel  width.  Provision 
is  made,  however,  to  continue  tem- 
porary operations  postwar  in  the 
42-44  mc  band  by  compressing  the 
present  50-odd  licensees  in  that 
area  until  manufacturers  are 
geared  for  the  higher  band  pro- 
duction. 

J  Dual  Video  System 

Television  would  get  a  dual  sys- 

:  tern,  with  12  channels  6  mc  wide  in 
the  bands  ranging  from  44  to  210 

j  mc,  but  with  the  visual  service  to 
find  its  ultimate  haven  "upstairs" 
above  480  mc,  where  high  definition 

I  and  color  would  be  possible.  Thus, 
limited  television  service  might 
get  started  as  soon  as  war  condi- 
tions permit,  but  with  rigid  re- 
quirements looking  toward  ulti- 
mate high  definition  operation. 

The  proposed  report,  it  was  evi- 
dent, will  provoke  spirited  opposi- 
tion. This  was  an  obvious  deduc- 
tion, based  upon  the  testimony  ad- 
duced at  the  hearings  last  fall  and 
the  intense  feelings  engendered  by 

I  competing  interests  in  their  advo- 
cacies. In  certain  FCC  quarters  it 
had  been  stated  that  the  report 
would  not  have  been  supported  by 
certain  Commissioners  if  the  allo- 


cations proposed  were  to  be  final. 

FM  Broadcasters  Inc.,  even  be- 
fore the  report  was  issued,  had 
called  its  board  to  meet  in  Wash- 
ington Friday,  Jan.  19.  No  clair- 
voyance is  needed  to  deduce  that 
there  will  be  a  storm  of  protest 


from  Maj.  E.  H.  Armstrong  and 
his  disciples  for  booting  FM  up 
the  spectrum  on  grounds  of  inter- 
ference. 

Similarly,  the  quick  start  post- 
war television  advocates  are  ex- 
pected to  protest  the  splitting  of 
the  television  band  in  two,  which 
in  effect  is  construed  as  meaning 
two  separate  bands,  rather  than 
one  contiguous  area  which  can  be 
simply  engineered.  Six  channels 
are  between  44  and  84  mc  and  six 
between  180  and  216  mc.  The  fre- 
quencies between  225  and  300  mc 
are  assigned  to  Government  and 
were  deleted  from  the  television 
band. 

Thus,  what  began  as  a  conflict 
between  FM  and  television  for  the 
same  portion  of  the  spectrum  (50- 
mc  area)  and  between  the  "down- 
stairs" and  "upstairs"  television 
advocates,  may  resolve  into  a  sit- 
uation where  practically  all  of  the 
groups  will  protest  on  one  score 
or  another.   FM  advocates  have 


*^Walkie-TaIkies'  for  Citizenry 
Included  in  Spectrum  Proposal 


Late  Issue 

This  issue  is  dated  Tuesday, 
Jan.  16,  instead  of  Monday. 
Because  of  the  FCC  advance 
release  on  the  proposed  spec- 
trumwide  allocations  plan 
BROADCASTING  held  up  its 
delivery  one  day,  marking  the 
first  time  in  its  weekly  history 
that  a  deadline  was  missed, 
wittingly  or  otherwise. 


PROVISION  is  made  in  the  pro- 
posed allocations  of  the  FCC  for 
American  citizens  to  have  their 
own  "walkie-talkies". 

The  new  service,  for  which  a 
10  mc  band  is  set  aside,  is  called 
the  Citizens  Radiocommunication 
Service.  The  10,000  kc  band  estab- 
lished for  the  service  is  460-470 
mc — and  the  FCC  states  in  its  pro- 
posal that,  although  other  services 
vnll  occupy  bands  on  each  end  of 
this  bracket,  provision  can  be  made 
for  expansion  if  necessary. 

Use  of  the  service,  as  intended 
in  the  allocation,  will  find  farmers 
in  the  field  able  to  talk  from  trac- 
tor-to-kitchen with  their  wives, 
telling  them  what  they  want  for 
dinner;  it  will  permit  the  man  of 
the  house,  driving  home  from  the 
office,  to  call  auto-to-living  room  to 
tell  his  wife  he  will  be  delayed. 

The  proposal  made  by  the  FCC 
recognizes  some  of  these  limitless 
possibilities  of  the  medium,  and 
adds:  "The  possible  uses  of  this 
service  are  as  broad  as  the  imagi- 
nation of  the  public  and  the  in- 
genuity of  equipment  manufactur- 
ers can  devise." 


The  FCC  report  suggests,  furth- 
er, "The  Citizens  Radiocommu- 
nication Service  can  be  used,  for 
example,  to  establish  a  physicians' 
calling  service,  through  which  a 
central  physicians'  exchange  in 
each  city  can  reach  doctors  while 
they  are  en  route  in  their  cars  or 
otherwise  not  available  by  tele- 
phone." 

The  Commission  proposes  that 
such  citizens'  walkie-talkie  service 
will  be  invaluable  in  locating  lost 
hunters  and  mountain  climbers, 
thus  reducing  the  accident  rate  in 
such  outdoor  pursuits.  The  pur- 
poses which  could  be  served  during 
disaster,  such  as  flood  or  storm 
which  might  destroy  telephonic 
communications,  are  emphasized  in 
the  report. 

There  will  be  no  charge  for  the 
use  of  the  frequencies  set  aside  for 
this  purpose.  The  report  specifically 
forbids  the  use  of  common  carrier 
service  within  the  band.  It  speci- 
fies, also,  that  any  citizen,  with  or 
without  technical  knowledge,  will 
be  able  to  obtain  a  license  to  oper- 
ate on  the  channel. 


SPECTRUM  STORIES 


Lead  Story  13 

Citizen  Service   13 

Allocations  to  Services  16 

SUMMARIES 

Frequency  Modulation  17 

Standard  Broadcasting  60 
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Facsimile  62 

Relay   -  62 

International  62 

Other  Services  —  62 

Noncommercial  Educational-  63 
Discussion  by  FCC  —  64 

questioned  any  move  of  FM  to  the 
100-mc  area  on  the  ground  that  it 
would  kick  over  five  years  of  active 
experience  for  an  unknown  quan- 
tity. They  have  contended  that  the 
shadow  effect  is  worse  for  television 
in  the  50-mc  area  than  for  FM. 
No  Standard  Decision 

No  decision  has  been  reached, 
the  report  said,  as  to  the  proposed 
single  change  in  standard  broad- 
casting— addition  of  the  540-kc 
channel.  Reciting  testimony  at  the 
hearings  by  witnesses  regarding 
extension  of  the  standard  band  to 
include  540  kc  and  possibly  the  530 
and  520-kc  channels,  the  Commis- 
mission  report  said:  "No  decision 
has  been  made  at  this  time  as  to 
whether  any  of  these  frequencies 
can  be  made  available  for  stand- 
ard broadcast  services." 

It  was  doubted  whether  the  540 
frequency  would  be  assigned  in  thfe 
immediate  future,  in  view  of  waiS 
time  conditions.  In  the  heltei^ 
skelter  effort  of  the  FCC  to  com- 
plete its  report,  some  confusion 
developed  as  to  the  agreemeut 
with  the  Interdepartment  Radio 
Advisory  Committee,  made  up  oi 
Government  experts,  on  the  dispo- 
sition of  the  frequency  for  broad- 
cast services,  and  it  was  indicated 
that  consideration  would  be  held  in 
abeyance. 

KMBC  Kansas  City  is  an  appli- 
cant for  the  540-kc  frequency  on 
a  clear  channel  basis,  since  it  now 
is  being  used  in  Canada  for  stand- 

(Continued  on  page  66) 
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Shorter  Air  Time  Periods  Suggested 


New    Clock  Rationing 
Would  Provide  More 
Programs,  Income 

By  JOSEPH  R.  SPADEA 

SEVERAL  MONTHS  in  the  Army 
gives  a  fellow  a  lot  of  time  to  think, 
and  in  my  case — as  doubtless  in 
that  of  most  other  servicemen  out 
of  the  radio  business — thinking  was 
about  broadcasting. 

Present  radio  is  riding  a  boom. 
Business  is  good  and  many  adver- 
tisers are  on  the  waiting  list  for 
good  available  periods.  The  scarcity 
of  time  has  driven  many  of  these 
advertisers  to  other  media.  To  cope 
with  this  situation  and  establish 
a  new  trend  in  radio  for  the  im- 
provement of  radio  and  accommoda- 
tion of  advertisers,  plus  increasing 
revenue  for  all  stations  and  de- 
creasing spot  announcements,  the 
following  "rationing"  plan  is  of- 
fered for  the  consideration  of  all 
broadcasters. 

Rationing  is  in  force  for  most 
goods  during  the  war  period.  If 
rationing  can  work  for  newspapers 
and  magazines,  it  should  be  ap- 
plicable to  radio  time.  Remember 
some  20  years  ago  that  restaurants 
served  a  full  quarter  of  pie  for 
dessert.  Now  we  get  a  sixth  piece, 
or  even  a  smaller  segment,  and 
think  nothing  of  it.  In  these  past 
20  years,  patrons  have  been  edu- 
cated to  a  smaller  piece  of  pie  for 


Time  vs.  Space 

Newspapers  currently  are  ra- 
tioning space  to  national  and  local 
advertisers.  Magazines  are  doing 
it  on  a  modified  basis.  It  can  work 
in  radio.  Quarter  and  half-hour  pe- 
riods in  radio  time  have  been  taken 
as  bases  for  comparing  radio  time 
with  newspaper  and  magazine 
space.  Half  pages  in  magazines 
and  newspapers  have  been  inter- 
preted in  the  past  as  representing 
a  half-hour  on  the  air,  and  so  on. 
Since  such  comparisons  are  apt,  is 
it  not  apt,  also,  to  develop  a  radio 
plan  for  rationing  similar  to  the 
plans  developed  by  publications? 

Would  not  a  revolutionary 
change  in  the  division  of  time  pe- 
riods help  radio  generally?  It  is 
bound  to  improve  entertainment, 
increase  employment,  receive  in- 
creased listener  response,  accom- 
modate more  advertisers  and  in- 
crease revenue  for  all  concerned. 

Instead  of  having  four  15-min. 


NEW  APPORTIONMENT  OF  CLOCK 


PRESENT 


PROPOSED 


PRESENT 


PROPOSED 


advertisers  in  one  hour,  the  new 
time  setup  would  accommodate  six, 
each  allotted  ten  minutes.  Such  a 
plan  probably  would  be  ideally 
suited  to  the  daytime  serial  type 
of  program.  The  half-hour  pro- 
grams could  be  cut  to  20  minutes, 
encouraging  faster-moving  produc- 
tion and  permitting  three  such  pe- 
riods per  hour.  Some  present  30- 
minute  shows  are  long  and  drawn 
out.  As  a  matter  of  fact,  some  15- 
minute  programs  would  profit  pro- 
duction-wise by  being  concentrated 
into  ten-minute  periods. 

Chainbreaks 

Naturally  such  a  plan  would  re- 
quire a  re-examination  of  rate 
structures.  Too,  one  must  consider 
the  chainbreak,  and  its  place  in  a 
revised  time  schedule  which  would 
permit  more  frequent  station 
identifications  than  now  are  heard 
per  hour.  It  would  appear  that  there 
remains  a  place  for  the  chainbreak 
— a  time  signal,  for  example — if 
it  is  done  in  fewer  words  than  is 
now  the  pase.  Instead  of  20  seconds 
for  reading  breaks  during  net 
switches,  as  is  now  generally  the 
plan,  perhaps  ten  seconds  would  be 
allotted.  Such  a  short  period  would 


challenge  the  ingenuity  of  con- 
tinuity writers,  admittedly,  and 
might  possibly  sound  the  death 
knell  of  the  chainbreak.  Neither 
eventually  need  be  deplored. 

Such  a  revolutionary  time  re- 
alignment as  this,  would  make  more 
desirable  periods  available  for  the 
waiting  list,  especially  for  some 
large  and  reputable  manufacturers 
who  would  like  to  try  radio  pro- 
grams if  cost  to  them  can  be  re- 
duced. 

Networks  logically  would  be  the 
interests  to  start  such  a  movement 
as  this.  This  idea  of  re-allotting 
time  periods  is  not  new,  but  it  has 
not  been  tried  on  a  large  scale, 
with  the  whole  industry  behind  the 
movement.  There  may  be  an  oppor- 
tunity here  to  give  radio  a  great 
boost  not  only  commercially  but, 
more  important,  as  an  entertain- 
ment and  educational  medium. 

Ten  and  20-minute  movie  shorts 
are  becoming  more  popular  day  by 
day.  Short-run  newsreel  theatres 
are  springing  up  over  the  country. 
Why  can't  it  happen  in  radio? 

What  would  be  the  public  re- 
action? Well,  remember,  the  public 
is  still  eating  pie. 


Possibilities  of  Television  as  Medium 
For  Retailing  Feature  NRDGA  Meeting 


POSSIBILITY  that  conventions  of 
tomorrow  will  be  handled  by  tele- 
vision circuits  was  indicated  by  J. 
R.  Poppele,  chief  engineer  of  WOR 
New  York  and  president  of  Tele- 
vision Broadcasters  Assn.  He  ad- 
dressed an  all-day  television  ses- 
sion held  Jan.  9,  as  part  of  the 
annual  convention  of  the  National 
Retail  Dry  Goods  Assn.,  at  the 
Hotel  Pennsylvania,  New  York, 
At  the  morning  session,  devoted 


JOE  SPADEA  is  well  known  to  all  elements  in  com- 
mercial radio  after  more  than  a  decade  in  the  field — 
practically  all  of  it  as  a  station  representative.  He  volun- 
teered for  Army  service  in  1942  and,  despite  overage 
status,  made  it  but  didn't  get  overseas  service.  He  was 
assigned  to  radio  work  at  Patterson  Field,  Dayton,  O., 
and  was  mustered  out  Dec.  15  as  a  sergeant.  When  his 
terminal  leave  ends  soon,  he  plans  to  reenter  radio. 
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to  television  operation  and  manage- 
ment, Mr.  Poppele  pointed  out  that 
since  conventions  may  become  a 
wartime  casualty,  if  sufficient  coax- 
ial cable  and  radio  relay  circuits 
as  well  as  television  transmitting 
and  receiving  equipment  were  now 
available,  conventions  could  be 
viewed  by  members  on  theatre- 
sized  screens  in  their  own  home 
town. 

Other  Speakers 

Other  speakers  at  the  morning 
session  included  Dan  D.  Halpin, 
assistant  to  the  vice-president, 
RCA;  James  D.  McLean,  chief 
sales  engineer  of  GE;  Leonard  F. 
Cramer,  executive  vice-president  of 
Allen  B.  DuMont  Labs.;  P.  C. 
McCabe,  sales  executive.  The  Aus- 
tin Co.,  Irwin  A.  Shane,  direc- 
tor of  the  Television  Workshop  of 
New  York. 

Mr.  Halpin  told  the  group  that 
approximately  "five  years  after  the 
(Continued  on  page  59) 
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NBC  Station  Group 
Names  Shafto  Head 

Foreign  News  Staff  Expansion  j 
Is  Planned  After  War  | 

G.  RICHARD  SHAFTO,  generdj 
manager,  WIS  Columbia,  S.  C,  was 
elected  chairman  of  the  NBC  Sta- 
tions Planning  &  Advisory  Commit- 
tee for  1945  at  the  group's  first 
meeting  of  the  year,  held  at  the 
Ritz-Carlton  Hotel,  New  York,  last 
Tuesday  and  Wednesday.  William 
S.  Hedges,  NBC  vice-president  in 
charge  of  the  stations  department, 
was  chairman  of  the  two-day  ses- 
sion. 

Group  was  welcomed  by  Niles 
Trammell,  NBC  president,  who  con- 
sulted with  them  on  the  advisability 
of  going  ahead  with  the  war  clinics 
and  subsequently  announced  their 
indefinite  postponement  (see  story, 
page  72,  William  C.  Brooks,  direc- 
tor of  news  and  special  events,  talk- 
ing of  postwar  foreign  news  cover- 
age, said  the  NBC  foreign  news 
staff  will  be  expanded  after  the 
war  and  that  the  network  will  be 
represented  by  men  who  can  inter- 
pret as  well  as  report  the  news. 

Mullen  Speaks 

Frank  E.  Mullen,  NBC  vice-pres- 
ident and  general  manager,  in  a 
discussion  of  labor  on  the  air,  ex- 
pressed the  desire  to  expand  the 
AFL  series,  America  United,  into 
a  year-round  feature  that  would 
include  representatives  of  the  CIO 
as  well  and  also  of  the  U.  S.  Cham- 
ber of  Commerce  and  of  the  Farm 
Bureau  Federation  and  the  Na- 
tional Grange. 

At  a  luncheon  also  attended  by 
sponsor  and  agency  executives  the 
stations  group  was  given  the  first 
report  on  NBC's  1944  all-county 
survey  of  listening  habits  (see 
story  page  71).  S.  B.  Hickox  Jr., 
manager  of  station  relations,  dis- 
cussed the  welcome  home  audition 
for  servicemen.  C.  L.  Menser,  vice- 
president  in  charge  of  programs 
and  C.  P.  Hammond,  director  of 
advertising  and  promotion,  out- 
lined plans  of  their  departments 
for  1945. 

Committee  members  attending 
the  meeting  were:  Clair  McCol- 
lough,  WGAL  Lancaster,  Pa.;  Mr. 
Shafto;  Nate  Lord,  WAVE  Louis- 
ville; Harold  Wheelahan,  WSMB 
New  Orleans;  Stanley  E.  Hubbard, 
KSTP  St.  Paul;  Gayle  Grubb,  rep- 
resenting Edgar  Bell,  WKY  Okla- 
homa City;  Richard  Lewis,  KTAR 
Phoenix;  Arden  X.  Pangborn, 
KGW  Portland,  Ore. 


Railroad  Newscast 

CHICAGO,  MILWAUKEE  Rail- 
road, Chicago,  on  Jan.  7  began 
sponsorship  of  a  quarter-hour 
newscast,  Sundays  on  the  follow- 
ing stations :  WMAQ  WMT  KRNT 
KDTH  KGLO  WNAX  WTCN 
KFBB  KRJF  KGVO  KOIL  KARB 
KOTN  KSOO  KOMO  KHQ  KVI 
WTAQ  WKBH  WIBA  WTMJ 
WSAU,  Contract  for  52  weeks  was 
placed  by  Roche,  Williams  & 
Cleary,  Chicago. 
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I  Rigid  Freeze  of  Construction  Is  Imminent 


All  New  Projects 
Face  Halting  by 
WPB-FCC 

By  JACK  LEVY 

«  A  SOLID  FREEZE  on  new  station 
construction  is  expected  this  week 
by  joint  order  of  the  FCC  and  the 
War  Production  Board  in  line  with 
a  general  tightening  of  civilian  in- 
dustry to  provide  additional  man- 
power for  war  needs. 

Broadcasting  learned  Friday 
that  a  revocation  of  the  FCC  re- 
Taxation  order  of  Jan  26,  1944, 
under  which  34  construction  per- 
mits for  new  stations  were  granted,- 
has  been  tentatively  approved  and 
that  a  formal  freeze  order  revert- 
ing to  the  stringent  policy  of  April 
27,  1942  can  be  expected  this  week. 
It  is  quite  possible  that  all  pending 
broadcast  applications,  approxi- 
mately 150,  will  be  returned. 

WPB  Rejection  Seen 

Moreover,  in  anticipation  of  the 
impending  new  policy,  the  FCC  at 
its  broadcast  meeting  last  Tues- 
day is  understood  to  have  passed 
over  a  number  of  applications  in- 
volving new  broadcast  stations, 
or  modifications,  taking  into  ac- 
count the  critical  manpower  situ- 
ation, as  well  as  the  WPB  position 
on  critical  materials. 

It  is  almost  certain  that  WPB 
will  turn  down  all  applications 
now  before  it  for  construction  of 
station  facilities,  regardless  of 
whether  materials  are  in  posses- 
sion of  the  applicants.  Indica- 
tion of  such  action  was  seen  in 
the  refusal  last  week  of  an  applica- 
tion filed  by  Lincoln  Dellar  for  a 
250  w  outlet  in  Sacramento,  for 
which  a  construction  permit  was 
granted  by  the  FCC  two  months 
ago.  This  was  the  third  applica- 
tion refused  by  WPB  within  the 
last  three  weeks,  two  Salt  Lake  City 
stations  having  been  rejected  late 
in  December  after  FCC  approval. 
[Broadcasting,  Dec.  25]. 

John  Creutz,  chief  of  the  Domes- 
tic &  Foreign  Branch,  Radio  & 
Radar  Division,  said  that  in  view 
of  the  manpower  situation  it  wiJl 
be  necessary  to  screen  applications 


Warner  Bros.  Campaign 

WARNER  Bros.  Pictures  Inc., 
New  York,  last  week  announced 
that  with  the  general  release  Jan. 
13  of  To  Have  and  Have  Not,  it 
would  embark  on  its  "first  large 
national  spot  advertising  cam- 
paign," basing  future  radio  plans 
on  the  results.  With  a  budget  of 
approximately  $100,00),  Warner  is 
placing  four-day  schedules  on  one 
or  more  stations  in  63  cities  prior 
to  local  openings,  using  open-end 
one-minute  discs,  the  campaign  to 
extend  over  a  period  of  about  three 
weeks.  Agency  is  Blaine-Thomp- 
son  Co.,  New  York. 


more  critically  than  in  the  past  but 
that  WPB  has  not  yet  determined 
what  criterion  will  be  used.  "It  is 
likely,"  he  said,  "that  we  will  get 
back  very  close  to  the  old  freeze." 

WPB  now  has  three  applications 
pending,  one  for  a  station  in  Puerto 
Rico  on  which  further  information 
has  been  requested.  Last  week  the 
Board  approved  an  application  by 
the  Alabama  Broadcasting  Co., 
which  had  been  given  a  conditional 
grant  last  June  by  the  FCC  for  a 
250  w  station  (WFEB)  in  Syla- 
cauga,  Ala.,  but  this  action,  Mr. 
Creutz  explained,  was  more  in  the 
nature  of  a  clearance  of  an  old 
application. 

Out  of  about  60  actions  taken  last 
year,  WPB  granted  31  applications 
for  new  stations  and  denied  three. 


WITH  DESIGNATION  last  week 
of  four  Democrats  to  fill  vacancies 
on  the  Senate  Interstate  Commerce 
Committee,  Chairman  Wheeler  (D- 
Mont.)  announced  his  Committee 
would  meet  in  executive  session  at 
10:30  a.m.  Monday  (Jan.  15)  to 
consider  the  nomination  of  Paul 
A.  Porter  to  the  FCC. 

Mr.  Porter  has  been  serving  as 
Chairman  since  Dec.  21  by  recess 
appointment  by  President  Roose- 
velt, inasmuch  as  his  nomination 
died  in  Committee  with  the  78th 
Congress.  Since  Jan.  3,  when  the 
79th  Congress  convened,  however, 
Mr.  Porter  has  been  serving  with- 
out pay,  awaiting  confirmation  by 
the  Senate. 

No  Protests  Filed 

Although  there  were  reports  on 
Capitol  Hill  that  some  Republicans 
might  question  Mr.  Porter's  nomi- 
nation, Chairman  Wheeler,  in  call- 
ing the  executive,  rather  than  open 
session,  indicated  that  nominations 
usually  are  considered  only  in 
closed  session  when  no  opposition 
is  presented.  He  added  that  aside 
from  a  telegram  from  the  National 
Socialist  Party  in  November,  no 
protests  have  been  filed  against  Mr. 
Porter  and  no  requests  for  open 
hearings  had  been  made. 

Indications  were  that  Mr.  Por- 
ter's confirmation  would  go  through 
the  Senate  promptly.  It  was  felt 
that  in  view  of  his  recess  appoint- 
ment, the  Senate  would-  be  inclined 
to  confirm  the  appointment  retro- 
active to  Jan.  3. 

With  the  confirmation  of  Mr. 
Porter,  who  will  be  designated  as 
Chairman  by  President  Roosevelt 
immediately  after  the  Senate  acts, 
the  President  is  expected  to  send  to 
the  Senate  a  nomination  to  fill  the 
vacancy  on  the  Commission  cre- 


The  remainder  involved  increases 
in  power,  change  of  location,  in- 
stallation of  auxiliary  transmitters, 
change  of  frequency,  and  change 
of  antenna.  All  but  one  of  the 
station  applications  was  for  250 
w  power. 

Early  Restrictions  Modified 
Although  WPB  denied  an  appli- 
cation of  the  Granite  District 
Radio  Broadcasting  Co.  to  con- 
struct a  250  w  station  in  Salt  Lake 
City,  the  company  has  notified  the 
Board  it  is  proceeding  with  con- 
struction under  the  $200  limita- 
tion which  does  not  require  WPB 
authorization.  The  proposed  Hinck- 
ley-Hatch  station  in  Salt  Lake  City, 
also  denied  construction  authoriza- 
tion, is  under  reconsideration  by 


ated  last  July  1  when  Comdr.  T.  A. 
M.  Craven  retired  to  become  vice- 
president  of  the  Cowles  Broadcast- 
ing Co.  Rosel  H.  Hyde,  FCC  assist- 
ant general  counsel  in  charge  of 
broadcasting,  still  loomed  as  a  pos- 
sible successor  to  Comdr.  Craven. 

Although  Mr.  Hyde  is  a  Repub- 
lican, it  was  pointed  out  that  he 
could  be  nominated  inasmuch  as 
the  Communications  Act  specifies 
that  no  more  than  four  members  of 
any  one  political  faith  may  hold 
oflRce  on  the  Commission.  The  line- 
up is:  Democrats — Porter  (when 
confirmed).  Walker  and  Durr;  Re- 
publicans— Case,  Wakefield;  Inde- 
pendent— Jett.  Mr.  Hyde's  nomi- 
nation would  be  on  a  strictly  merit 
basis,  similar  to  that,  of  Commis- 
sioner Jett  who  served  as  chief  en- 
gineer before  his  elevation. 

Wagner,  Hill  Resign 

At  a  meeting  last  Tuesday  the 
Senate  Democratic  Steering  Com- 
mittee announced  the  resignations 
of  Sens.  Wagner  (D-N.  Y.)  and 
Hill  (D-Ala.)  from  the  Interstate 
Commerce  Committee,  that  they 
might  accept  appointments  to  the 
Foreign  Relations  Committee.  Other 
vacancies  on  the  Committee  were 
seats  occupied  by  the  late  Sen.  El- 
lison D.  (Cotton  Ed)  Smith  (D- 
S.  C),  Sen.  D.  Worth  Clark  (D- 
Ida.),  defeated  in  the  primaries 
by  Glen  Taylor,  former  radio  sing- 
ing cowboy  who  was  elected;  Sen. 
Homer  T.  Bone  (D-Wash.),  now  a 
Federal  judge.  Sen.  Harry  Tru- 
man (D-Mo.)  will  resign  Jan.  18 
to  become  Vice-President. 

The  Steering  Committee  ap- 
pointed four  new  Senators  to  posts 
on  the  Interstate  Commerce  Com- 
mittee, as  follows :  Sen.  Clyde  Hoey 
(D-N.  C),  Sen.  Olin  D.  Johnston 
(D-S.  C),  Sen.  Brian  McMahon 


the  Board  on  appeal  from  the  ap- 
plicants. 

Restrictions  on  station  construc- 
tion first  took  effect  with  the  FCC 
order  of  April  27,  1942,  which  im- 
posed a  total  freeze  on  new  auth- 
orizations. This  order  was  modified 
on  Sept.  22  of  the  same  year  and 
further  modified  on  Aug.  11,  1943, 
when  the  Commission  announced 
that  under  certain  conditions  it 
would  grant  applications  for  per- 
mits involving  the  use  of  idle  equip- 
ment to  increase  the  power  of  100  w 
standard  broadcast  stations  to  250 
w  and  for  the  construction  of  new 
100  w  and  250  w  local  channel  sta- 
tions. 

Statement  of  Policy 
On  Jan.  26,  1944  the  Commission 
issued  its  "Supplemental  State- 
ment of  Policy  Concerning  Appli- 
cations for  Permits  to  Construct 
or  Change  Radio  Stations",  which 
encouraged  the  filing  of  an  in- 
creased number  of  applications  for 
facilities  or  changes  in  existing 
facilities  and  resulted  in  the  grant- 
ing of  approximately  50  licenses 
and  construction  permits  for  new 
stations  and  for  a  substantial  num- 
ber of  authorizations  for  increased 
facilities. 

Under  this  order,  the  Commis- 
sion issued  conditional  grants  to 
applicants  who  could  prove  (1)  the 
facilities  would  serve  "an  outstand- 
ing public  need  or  national  inter- 
est; (2)  the  operation  would  con- 
form to  the  FCC  regulations  and 
standards;  and  (3)  that,  "after 
due  consideration  of  the  policies 
and  orders  of  the  War  Production 
Board  and  the  facts  with  respect 
to  existence  or  availability  of  nec- 
essary materials,  there  is  reasona- 
ble prospect  that  the  proposed  op- 
eration in  the  vicinity  in  question 
can  be  provided  for  without  sub- 
stantial delay." 

The  original  freeze  order  and 
the  subsequent  modifications  were 
predicated  primarily  on  the  con- 
servation of  materials.  In  the  cur- 
rent tightening  all  along  the  line 
the  emphasis  is  on  manpower. 


(D-Conn.)  and  Sen.  Francis  J. 
Myers  (D-Pa.),  former  Represen- 
tative and  member  of  the  House 
Interstate  &  Foreign  Commerce 
Committee.  Successors  to  the  one 
existing  vacancy  and  the  second 
when  Sen.  Truman  resigns  will  be 
named  later. 

On  the  minority  side.  Sen.  Homer 
Capehart  (R-Ind.),  former  radio 
manufacturer,  was  appointed  to 
succeed  Sen.  C.  Wayland  Broo;  - 
(R-Ill.).  Otherwise  the  Commic- 
tee  personnel  remains  intact,  with 
the  following  members  considering 
the  Porter  nomination: 

Democrats — Chairman  Wheeler, 
Barkley,  Truman,  Johnson,  Stew- 
art, Tunnell,  McFarland,  Hoey, 
Johnston,  McMahon,  Myers. 

Republicans — W  h  i  t  e,  Austin, 
Shipstead,  Tobey,  Reed,  Gurney, 
Hawkes,  Moore,  Capehart. 


Porter  Confirmation  Expected 
This  Week  as  Committee  Meets 

FCC  Chairman  Serves  Without  Pay  Pending  Senate 
Action;  Wheeler  Group  Gets  New  Members 
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THE  FOLLOWING  table  contains  the  allocations  which  the  Commission 
proposes  to  make  to  the  various  non-governmental  radio  services  from 
25,000  to  30,000,000  kc.  The  table  also  contains  for  convenient  reference 
the  international  allocations  which  the  Commission  will  recommend  to 
the  Dept.  of  State  and  the  proposed  allocations  which  the  IRAC  is  rec- 
ommending for  governmental  radio  services. 

I  United  States 

Remarks 
Power     to  be 
limited  inter- 
nationally to 
500W 


Amateur 

Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Scientific,    Industrial  and 

Medical 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Broadcasting,     Fixed  & 


Amateur 


Broadcasting, 

Mobile 
Broadcasting 


Fixed 
Fixed 
Fixed 
Fixed 
Fixed 


Air  Navigation  (Localizers) 
Air  Navigation  (Ranges) 
Aero  Mobile  (Airport  Con- 
trol) 
Aero  Mobile 

Fixed  &  Aero  Mobile 
Amateur 

Fixed  &  Aero  Mobile 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile  except  Aero 
Fixed  &  Mobile 
Navigation  Aids 


Gov.  &  Non-Gov.  Fixed  & 

Mobile 
Note  1 

Scientific;     Industrial  & 

Medical 
Gov.  &  Non-Gov.  Fixed  & 

Mobile 
Note  1 

Amateur 
Gov. 

Non-Gov.  Fixed  &  Mobile 
Government 

Non-Gov.  Fixed  &  Mobile 
Government 

Non-Gov.  Fixed  &  Mobile 
Government 

Non-Gov.  Fixed  &  Mobile 
Government 

Non-Gov.  Fixed  &  Mobile 
Government 

Scientific,    Industrial  and 

Medical 
Government 

Non-Gov.  Fixed  &  Mobile 
Television  Broadcasting 

Amateur 

Television,  Fixed  &  Mobile 
Mobile 

Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Television  Broadcasting 

Educational  FM  Broad- 
casting 

Commercial  FM  Broad- 
casting 

(Later  determination  to  be 
made  by  the  Commission 
regarding  the  allocation 
of  all  or  a  part  of  this 
band  to  FM  Broadcast- 
ing, Non-Gov.  Emer- 
gency services  Facsimile 
Broadcasting  or  Tele- 
vision Broadcasting.) 

Government 

Government 

Airport  Control 

Aero    Mobile  (primarily 

Non-Gov.) 
Government 
Amateur 
Government 
Police 

Non-Gov.  Fixed  &  Mobile 
Government 
Navigation  Aids 


Power  to  be 
limited  inter- 
nationally to 
500W 

Note  2 
Notes  2  &  3 
Note  2 
Notes  2  &  3 
Note  2 
Notes  2  &  3 
Note  2 
Notes  2  &  3 
Note  2 
Notes  2  &  3 
Note  2 


Note  2 
Notes  2  &  4 
Note  5 


Note  6 
Note  7 


180-186 

Broadcasting  Fixed 
Mobile 

& 

Television  &  Government 

186-192 

Broadcasting  Fixed 
Mobile 

& 

Television  &  Government 

192-198 

Broadcasting  Fixed 
Mobile 

& 

Television,  Fixed  &  Mobile 

Note  5 

198-204 

Broadcasting  Fixed 
Mobile 

& 

Television,  Fixed  &  Mobile 

Note  5 

204-210 

Broadcasting  Fixed 
Mobile 

& 

Television,  Fixed  &  Mobile 

Note  5 

210-216 

Broadcasting  Fixed 
Mobile 

& 

Television,  Fixed  &  Mobile 

Note  5 

216-220 

Fixed  &  Mobile 

Government 

220-225 

Amateur 

Amateur 

225-400 

Fixed  &  Mobile 

Government,  75  Aero  chan- 
nels for  Non-Gov. 

'400-420 

Fixed  &  Mobile 

Government 

420-450 

Air  Navigation  &  Amateur 

Amateur  &  Air  Navigation 

Note  8 

All  Non-Government  services  will  be  established  in  the  bands  above  450 
mental  basis  pending  adequate  showing  as  to  need  and  technical  requirements. 

mc  on  an 

450-460 

Air  Naiigation 

Non-Gov.  Fixed  &  Mobile 

Note  9 

460-470 

Fixed  &  Mobile 

Non-Gov.  Fixed  &  Mobile 

470-480 

Broadcasting 

Facsimile  Broadcasting 

480-508 

Broadcasting 

Television 

508-524 

Air  Navigation  Aids 

Television 

Note  10 

524-920 

Broadcasting 

Television 

920-940 

Broadcasting 

Experimental  Broadcast 
Services 
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Freq.  Band 

Proposed  International 

Proposed  United  States 

mc 

Allocation 

Allocation 

940-960 

Fixed  &  Broadcasting 

Fixed     &  Experimental 
Broadcasting 

960-1125 

Navigation  Aids 

Navigation  Aids 

1125—1225 

Amateur 

Amateur 

1225—1325 

Fixed  &  Mobile  except  Aero 

Television  Relay 

1325-1450 

Fixed  &  Mobile 

Government 

1450—1500 

Air  Navigation  Aids 

Air  Navigation  Aids 

1500—1550 

Meteorological 

Meteorological 

1550-1650 

Aeronautical  Mobile 

Aeronautical  Mobile 

1650-1900 

Fixed  &  Mobile 

Government 

1900-2300 

Fixed  &  Mobile  except  Aero 

Non-Gov.  Fixed  &  Mobile 

2300-2500 

Air  Navigation 

Air  Navigation 

2500—2700 

Amateur 

Amateur 

2700-2800 

Meteorological 

Meteorological 

2800—3900 

Navigation  Aids 

Navigation  Aids 

3900-4550 

Fixed  &  Mobile  except  Aero 

Non-Gov.  Fixed  &  Mobile 

4550—5200 

Fixed  &  Mobile 

Government 

5200—5750 

Amateur 

Amateur 

5750—7050 

Fixed  &  Mobile  except  Aero 

Non-Gov.  Fixed  &  Mobile 

7050-10000 

Fixed  &  Mobile 

Government 

10000-10500 

Amateur 

Amateur 

10500-13000 

Fixed  &  Mobile  except  Aero 

Non-Gov.  Fixed  &  Mobile 

13000-16000 

Fixed  &  Mobile 

Gov. 

16000-18000 

Fixed  &  Mobile  except  Aero 

Non-Gov.  Fixed  and  Mobile 

18000-21000 

Fixed  &  Mobile 

Government 

21000-22000 

Amateur 

Amateur 

22000-26000 

Fixed  &  Mobile 

Government 

26000-30000 

Fixed  &  Mobile  except  Aero 

Non-Gov.  Fixed  &  Mobile 

30000-Up 

Experimental 

Experimental 

Remarks 
Note  11 


Channels 


10 


Note  2; 
Note  3: 


The  following  distribution  of  channels  is  tentatively  proposed  in  the  band  25  to  28  mc. 
Exact  channels  to  be  determined  later. 

Class  of  Station 
Provisional,  Motion  Picture,  Relay  Press,  Relay 

Broadcast,  Geophysical 
Power,  Petroleum,  Other 
General  Experimental 

No  change  proposed  in  existing  services  between  30  and  44  mc  outside  of  the  Continental 
United  States. 

On  the  basis  of  an  assumed  average  channel  width  of  40  kc,  minimum  provisions  will 
be  made  for  the  following  services  in  the  band  30  to  42  mc: 
Channels  Class  of  Station 

35  Police 

15  Fire 

10  Urban  Transit,  Forestry  and  Conservation 

10  Power,  Petroleum,  Other 


12* 
8** 


Urban  Transit) 
Maritime  Mobile,  Geophysical 
General     Highway     Mobile  (Experimental) 
Marine 

General   Experimental    (Existing   4  channels 
allocated  to  Flying  School  stations  to  be 
moved  to  a  television  band  or  other  band  as 
soon  as  necessary) 
*Contemplated  for  mobile  units  (duplex  system). 
**Two  groups;  each  composed  of  4  adjacent  channels. 
Provisions  will  be  made  for  the  following  services  on  the  basis  of  an  assumed  average 
channel  width  of  40  kc  in  the  42  to  44  mc  band: 

Channels  Class  of  Station 

21  Police 

12*  General    Highway,    Mobile  (Experimental), 

Marine 

11**  General  Experimental 

♦Contemplated  for  land  stations  (duplex  system). 
**Channels  to  be  adjacent. 

Provisions  will  be  made  for  the  temporary  operation  of 
existing  commercial,  educational  and  experimental  FM  broad- 
cast stations  now  operating  between  42  and  50  mc. 
Provision  may  be  made  for  the  operation  of  non-governmental  fixed  and  mobile  services 
(such  as,  police  control  and  relay  circuits,  point-to-point,  marine  control  circuits  .forestry 
fixed  circuits,  rural  telephone,  broadcast  studio  to  transmitter  links,  railroad,  terminal 
and  yard  operations)  upon  proper  showing  of  need  and  that  these  channels  may  be 
shared  without  harmful  interference. 

Exact  channel  width  (average  60  kc  channel  width  assumed)  and  distribution  to  be 
determined  after  further  evaluation  of  developments  as  to  need  and  consideration  of 
technical  factors. 

Provisions  will  be  made  for  the  following  services  on  the  basis  of  an  assumed  average 
channel  width  of  60  kc  in  the  156  to  162  mc  band.  Exact  channel  width  and  distribution 
to  be  determined  after  further  evaluation  of  developments  as  to  need  and  consideration 
of  technical  factors. 

Class  of  Stations 
Fire  (Secondarily  Forestry  &  Conservation) 
Forestry   and   Conservation,    Marine,  Urban 

Mobile  Experimental 
Special  Emergency 
Power,  Petroleum  and  Other 
Provisional,  Motion  Picture,  Relay  Press,  Relay 

Broadcast,  Geophysical 
Railroad    (end-to-end,   train-to-train,  station- 
train) 
General  Experimental 

162 


Channels 


33* 


5* 


Note  9; 
Note  10: 
Note  11: 


Services  now  operating  between  156  and  162  mc  may  continue  temporarily  on  a  non- 
interfering  basis. 

*Channels  to  be  adjacent. 
To  be  used  temporarily  for  "special"  air  navigation  aids.    Band  to  be  exclusively 
Amateur  when  no  longer  required  for  "special"  air  navigation  aids;  meanwhile  Amateur 
power  to  be  limited  to  50  watts. 

To  be  temporarily  used  for  "special"  air  navigation  aids. 
To  be  used  temporarily  for  air  navigation  aids. 

May  be  used  for  low  power  fixed  point-to-point  for  such  services  as  Studio-Transmitter 
links,  control  circuits.  Police  fixed  facsimile  c  rcuits,  etc. 
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FM  BROADCAST  SERVICE 


INTRODUCTORY 
(Parenthetic  notations  refer  to  wit- 
nesses and  transcript  pages) 

FM  BROADCASTING  as  a  new  sys- 
tem of  radio  broadcast  service  was 
brought  to  the  attention  of  the  Com- 
mission in  1936  by  Major  Edwin  H. 
Armstrong.  The  prediction  was  then 
made  that  because  of  its  static-free 
high  fidelity  characteristics  it  would 
supersede  the  existing  amplitude  modu- 
lation broadcasting  system  (Arm- 
strong, Tr.  1347).  The  advantages  of 
FM  broadcasting  were  not  recognized 
by  the  industry  until  they  were  proven, 
principally  during  1939,  by  a  consider- 
able number  of  experimental  broadcast 
stations. 

On  May  20,  1940,  the  Commission 
removed  FM  from  the  realm  of  ex- 
perimentation into  the  field  of  commer- 
cial operation  and  35  channels,  each 
200  kc  wide,  were  made  available  for 
commercial  use  in  a  continuous  band 
from  43  to  50  megacycles.  In  addition, 
5  channels,  200  kc  wide,  were  allo- 
cated for  non-commercial  educational 
broadcast  stations  between  42  and  43 
megacycles.  By  October  1944,  the  Com- 
mission had  licensed  46  commercial 
FM  stations  and  in  addition  there  were 
7  construction  permits  outstanding 
(Braum,  Tr.  990). 

After  the  outbreak  of  war,  the  Com- 
mission found  that  wartime  restric- 
tions on  the  use  of  material  and  equip- 
ment made  it  necessary  to  curtail  the 
establishment  of  additional  commer- 
cial FM  stations.  Accordingly,  FM  ap- 
plications for  commercial  operation  are 
now  placed  in  a  pending  file,  and  at 
the  time  of  the  hearing,  this  file  con- 
tained 248  applications  of  this  type 
(Braum,  Tr.  989-991). 

The  testimony  indicated  that  ap- 
proximatply  500.000  FM  receivers  are 
now  in  the  hands  of  the  public,  con- 
sisting principally  of  combination  sets 
capable  of  receiving  either  FM  or  AM 
broadcasting  (Damm,  Tr.  1047). 

POSITION  IN  SPECTRUM 
Panels  2  and  5  of  the  Radio  Techni- 
cal Planning  Board  recommended  that 
FM  broadcasting  be  retained  in  its 
present  place  in  the  spectrum,  i.e.,  in 
the  40  to  50  mc  region  (Jansky,  Ex. 
176,  Tr.  51,  994;  Jolliffe,  Tr.  4519). 
This  proposal  received  the  general 
support  of  most  of  the  witnesses  who 
testified  as  representatives  of  the 
broadcast  industry.  The  opposing  wit- 
nesses believed  that  FM  should  be 
moved  to  a  higher  place  in  the  spec- 
trum in  order  to  avoid  skywave  inter- 
ference. 

Before  a  decision  can  be  reached  as 
to  FM's  place  in  the  radio  spectrum, 
careful  consideration  must  be  given  to 
the  propagation  problem  created  by 
skywave  interference  of  the  "burst", 
"sporadic  ^"  and  "F2  layer"  types. 
Similarly,  attention  must  be  given  to 
the  problems  created  by  "multipath 
distortion"  and  "shadows"  in  the  vari- 
ous portions  of  the  spectrum  suggested 
for  this  service. 

During  the  deliberations  of  RTPB 
Panel  5  some  members  recognized  that 
skywave  transmission  of  sufficient  se- 
verity might  jeopardize  the  very  exist- 
ence of  FM  as  a  broadcast  service.  The 
opinion  was  expressed  that  in  the  ex- 
isting band  there  was  good  reason  to 
believe  that  FM  service  "would  be 
washed  out  for  as  many  as  4  or  5 
hours  of  an  evening,  for  3  or  4  winter 
months,  for  as  many  as  2,  3  or  4  years 
at  the  time  of  the  sunspot  maximum" 
(Lodge,  Ex.  176  at  P5-269-A,  p.  9). 

This  opinion  was  shared  by  several 
others  and  a  resolution  of  RTPB 
Panel  5  as  to  FM's  proper  place  in  the 
spectrum  recognized  this  infirmity. 
However  the  resolution  concluded  that 
there  was  "no  technical  evidence  to 
indicate  that  certain  erratic  propaga- 
tion characteristics  of  the  presently 
assigned  portion  of  the  spectrum  would 
be  improved  by  any  shift  in  the  pres- 
ent allocation"  (.Jansky,  Tr.  51). 

Few  of  the  industry  witnesses  ap- 


pearing at  the  hearing  had  had  ex- 
perience with  problems  created  by  sky- 
wave  transmissions.  It  was  generally 
agreed  that  interference  due  to 
"bursts",  which  consists  in  most  cases 
of  a  syllable  or  two,  does  not  offer  a 
serious  problem  (Jansky,  Tr.  1000; 
Lodge,  Tr.  1250;  Armstrong,  Tr. 
13G3).  However,  it  was  recognized 
that  sporadic  E  or  F2  layer  transmis- 
sions have  occurred  with  sufficient  in- 
tensity and  frequency  in  the  present 
band  to  degrade  the  service  (Jansky, 
Tr.  1000;  Craven,  Tr.  1139;  Lodge, 
Tr.  1241). 

Data  Needed 

None  of  the  industry  witnesses  had 
quantitative  data  regarding  the  extent 
of  sporadic  E  or  F2  layer  interference. 
However,  information  on  the  field  in- 
tensities of  the  interfering  skywave  sig- 
nals was  presented  by  Dr.  L.  P. 
Wheeler,  chief  of  the  FCC  Technical 
Information  Section,  based  upon  re- 
cordings made  at  various  locations  over 
a  period  of  more  than  a  year  (Ex.  4). 
This  report  showed  that  sporadic  E 
layer  ti-ansmission  on  44.3  mc  was  re- 
ceived in  the  vicinity  of  Atlanta,  from 
a  station  in  Paxton,  Mass.,  during  12% 
of  the  time  in  July  1944,  with  sufficient 
intensity  to  cause  interference  at  the 
50  uv/m  contour  and  that  at  intervals 
throughout  the  entire  year  interference 
of  this  type  was  experienced  for  shorter 
periods.  It  is  apparent  that  interfer- 
ence during  12%  of  the  time  during 
even  one  month  would  not  result  in 
good  FM  service. 

In  addition  to  Dr.  Wheeler's  find- 
ings, there  was  the  testimony  of  K.  A. 
Norton  of  the  Office  of  Chief  Signal  Of- 
ficer, War  Dept.  (formerly  with  FCC 
Technical  Information  Division,  and 
who.  appeared  at  the  request  of  the 
Commission),  which  shows  that  F2 
layer  transmissions  at  44  mc  would 
cause  interference  from  a  co-channel 
station  2060  miles  away  for  723  hours 
in  one  sunspot  cycle  (Wheeler,  Ex.  380, 
Tr.  3292  ;  Norton,  Tr.  3763).  This  in- 
terference would  be  concentrated  prin- 
cipally during  two  or  three  years  of  the 
sunspot  maximum,  and  necessarily 
would  be  greater  from  stations  farther 
apart.  For  example,  it  can  be  deter- 
mined from  Ex.  380  that  at  44  mc 
a  station  would  suifer  1800  hours  of 
F  layer  interference  from  a  co-channel 
station  2500  miles  away. 

Additional  sporadic  E  and  F  layer 
interference  would  result  if  there  were 
more  than  one  interfering  station  (Nor- 
ton, Tr.  3769).  These  computations  of 
Mr.  Norton  were  based  upon  iono- 
spheric measurements  at  Washington, 
D.  C.  and  since  the  layer  at  Washing- 
ton does  not  support  as  high  frequen- 
cies as  it  does  in  other  areas,  the  inter- 
ference due  to  reflections  in  areas  out- 
side of  Washington  may  be  greater 
(Norton,  Tr.  3764). 

Moreover,  prolonged  interference  of 
this  type  could  be  expected  from  sta- 
tions south  of  the  United  States  (Nor- 
ton, Tr.  8765).  Neither  Dr.  Wheeler's 
report  nor  the  data  furnished  by  Mr. 
Norton  was  available  to  RTPB  during 
its  deliberations.  In  fact  Mr.  Norton's 
information  was  declassified  as  re- 
stricted military  information  expressly 
for  presentation  at  this  hearing. 

One  reason  advanced  for  retaining 
FM  in  the  40-50  mc  region  was  the 
fear  that  operation  in  the  higher  fre- 
quencies might  present  problems  of 
greater  magnitude,  the  nature  of  which 
is  not  presently  known  (Armstrong, 
Tr.  1364).  It  was  admitted,  however, 
that  sporadic  E  and  F  layer  transmis- 
sions would  be  less  in  the  100  mc  re- 
gion than  at  50  mc  (Jansky,  Tr.  1039 ; 
Lodge,  1249;  Armstrong,  Tr.  1363). 

Present  experience  supports  the  view 
that  F  layer  transmission  would  be 
negligible  in  the  vicinity  of  80  mc  and 
that  sporadic  E  transmissions  would  be 
approximately  1/100  as  prolonged  at 
80  mc  as  at  40  mc  (Ex.  380).  The 
virtual  disappearance  of  skywave  in- 
terference above  80  mc  would  solve  the 
chief  propagation    difficulty  for  FM 


arid  would  eliminate  the  principal  ob- 
stacle towards  the  permanent  estab- 
lishment of  a  new  basic  system  of  a 
radiobroadcast  service. 

The  suggestion  was  made  that  zon- 
ing of  stations  within  the  limits  of  the 
skip  distance  would  be  a  means  of 
avoiding  skywave  interference.  How- 
ever, such  a  plan  would  be  uneconomic 
since  it  would  require  a  great  many 
more  frequencies  (Jansky,  Tr.  1008). 
Moreover,  a  zoning  plan  would  not  be 
practicable  because  of  the  difficulty  of 
predicting  the  areas  of  interference 
(Craven,  Tr.  1142). 

As  pointed  out  by  Mr.  Norton,  a 
slight  increase  in  tropospheric  wave 
interference  may  be  expected  to  in- 
crease between  40  and  80  mc  (Tr. 
3773).  Hovtnever,  this  effect  may  be 
negatived  by  a  somewhat  greater 
geographical  separation  between  co- 
channel  stations.  Thus  the  problem 
can  be  solved  effectively  by  proper 
station  allocation. 

Multipath  distortion  was  not  re- 
garded by  any  of  the  witnesses  as  a 
difficulty  which  would  seriously  im- 
pair FM  service  either  in  its  present 
band  or  in  the  suggested  higher  fre- 
quencies. In  fact,  several  witnesses 
stated  that  they  had  never  encoun- 
tered any  problem  created  by  multi- 
path  distortion  (Jansky,  Tr.  1009; 
Armstrong,  Tr.  1366;  Brown,  Tr. 
1103). 

Testimony  was  presented  regarding 
"shadows"  and  the  effect  that  this 
phenomenon  would  have  on  broad- 
casting in  the  very  high  frequencies. 
There  was  support  for  the  view  that 
shadows  would  be  more  pronounced 
at  100  mc  than  at  50  mc  but  that  the 
shadow  area  would  diminish  in  ratio 
to  the  signal  strength  (Armstrong, 
Tr.  1365).  On  the  other  hand,  there 
was  also  testimony  that  there  would 
be  very  little  change  in  the  shadow 
problem  if  FM  were  moved  to  the 
100  mc  region  (Lodge,  Tr.  1254).  Re- 
duced field  intensity  due  to  shadows 
in  certain  areas,  should  they  occur, 
is  not  believed  to  be  sufficiently  seri- 
ous to  impair  FM  service. 

Public  interest  requires  that  FM 
be  established  in  a  permanent  place 
in  the  radio  spectrum  before  a  con- 
siderable investment  is  made  by  the 
listening  public  in  receiving  sets  and 
by  the  broadcasters  in  transmitting 
equipment.  FM  must  be  located  in  a 
region  free  of  skj'wave  interference 
if  its  full  capabilities  are  to  be  utiliz- 
ed. From  the  evidence  we  believe 
that  such  interference  in  the  40-50 
mc  region  would  be  severe  enough  to 
impair  the  utility  of  this  service  to 
such  an  extent  that  the  full  develop- 
ment of  FM  might  be  retarded.  The 
testimony  has  established  however, 
that  skywave  transmissions  would  be 
negligible  in  the  vicinity  of  80  mc 
and  would  be  practically  non-existent 
beyond  100  mc.  Accordin.gly,  the  Com- 
mission proposes  to  assign  FM  to  a 
band  commencing  at  84  mc  and  con- 
tinuing to  102  mc. 

CHANNEL  WIDTH 

In  order  to  realize  FM's  capabili- 
ties of  transmitting  sound  with  all 
of  its  realism  of  tone  and  the  sup- 
pression of  noise,  it  is  necessary  to 
utilize  a  channel  wide  enough  to  dis- 
criminate against  noise  and  other 
interference. 

Great  stress  was  placed  upon  the 
necessity  of  preserving  the  wide 
channel  if  FM  capabilities  are  to  be 
fully  realized  and  some  witnesses 
have  stated^  that  channel  width  was 
of  greater  importance  to  this  serv- 
ice than  any  other  factor  including 
its  position  in  the  spectrum  (Cotter, 
Tr.  1076;  Brown,  Tr.  1104). 

At  the  present  time  the  Commis- 
sion's Rules  prescribe  a  channel  200 
kc  wide,  RTPB  Panel  5,  together  with 
the  technical  witnesses  appearing  at 
the  hearing,  with  few  exceptions 
urged  that  the  present  channel  width 
be  retained.  The  dissenting  view  was 
that  a  100  kc  channel  is  sufficiently 
wide  to  provide  a  satisfactory  broad- 
cast service. 

The  principal  proponent  of  the  100 
kc  channel  admitted  that  the  reduc- 
tion in  channel  width  would  cause  a 
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I    CENTERCASTING  OUT  I 

I  FCC  Holds  Proposed  Service  I 

'  Needs  no  Frequencies  ' 

CENTERCASTING  is  out  so  far 
as  the  FCC  is  concerned.  It  was 
proposed  during  allocation  hear- 
ings last  fall  by  D.  E.  Noble,  chair- 
man of  Panel  13,  Radio  Technical 
Planning  Board,  whose  testimony 
indicated  that  the  proposed  system 
would  offer  "a  means  of  radio 
voting  or  polling." 

Corroborative  evidence  was  sub- 
mitted by  J.  L.  Rusch,  executive 
vice-president  of  the  A.  C.  Neilsen 
Co.,  which  operates  the  audimeter 
for  similar  purposes.  Mr.  Rusch 
also  was  a  member  of  the  RTPB 
Panel  13  centercasting  subcom- 
mittee. Rejecting  frequencies  for 
the  proposed  service  the  Commis- 
sion held  that: 

It  did  not  require  radio,  the 
service  makes  no  contribution  to 
safety  of  life  and  property,  the 
total  number  of  persons  to  be 
benefited  would  be  "most  limited", 
the  service  would  provide  no  "sub- 
stantial public  need"  and  no  evi- 
dence was  submitted  to  show  that 
if  frequencies  were  granted  the 
service  could  be  established  on  a 
practical  working  basis.  

6  db  loss  in  the  ability  of  the  FM 
receiver  to  discriminate  against  elec- 
trical noises  (Lent,  Tr.  1309)  and  that 
co-channel  interference  would  be  in- 
creased (Lent,  Tr.  1306).  However,  it 
was  contended  that  listening  tests 
had  established  that  10,000  cycles  was 
the  highest  discernable  audio  tone 
for  a  majority  of  the  popu  ation 
(Lent,  Tr.  1303);  that  it  would  be 
extravagant  and  impractical  to  pro- 
vide a  service  of  the  highest  fidelity 
for  everybody  (Lent,  Tr.  1308)  espe- 
cially since  many  of  the  sounds  re- 
produced in  excess  of  10,000  cycles 
are  the  noise  components  of  musical 
instruments  such  as  the  scraping  ot 
a  violin  bow,  the  noise  region  of  the 
bass  saxophone  and  similar  repro- 
ductions which  do  not  add  to  listen- 
er enjoyment  (Lent,  Tr.  1328). 

Maj.  Armstrong's  reply  to  this  con- 
tention was  that  "the  difference  be- 
tween 10,000  cycles  and  15,000  cycles 
is  the  difference  between  something  , 
which  is  good  and  something  which  i 
is  real"  (Tr.  1357).  Leopold  Stokow- 
ski,  noted   conductor,   was   of   the  1 
opinion  that  an  audio  range  of  at  , 
least  13,000  cycles  is  necessary  for  j 
the    adequate    tansmission    of  or- 
chestral music  (Ex.  202). 

As  a  compensation  for  the  lower 
quality  of  FM  service  resulting  from 
halving  the  channel  width  it  was  con- 
tended that  the  number  of  available 
channels  could  thus  be  doubled 
(Lent,  Tr.  1311).  However,  this  bene- 
fit does  not  follow  since  the  geo- 
graphical separation  of  co-channel 
stations  would  have  to  be  greater 
(Craven,  Tr.  1143;  Lodge,  Tr.  1261) 
particularly  in  congested  metropoli- 
tan areas  where  the  need  for  chan- 
nels is  greatest. 

Additional  objections  to  a  100  kc 
channel  were  based  upon  the  string- 
ent requirements  that  such  a  change 
would  impose  upon  receiver  design 
(Brown,  Tr.  1113),  particularly  with 
respect  to  oscillator  drift  or  receiver 
stability  (Cotter,  Tr.  1075-1076; 
Armstrong,  Tr.  1357).  Finally,  in  the 
event  that  multiplexing  of  facsimile 
with  FM  broadcasting  should  prove 
feasible,  such  multiplexing  would  be 
extremely  difficult  if  not  impossible 
if  the  channel  width  were  reduced 
to  100  kc  (Armstrong,  Tr.  1358).  _ 

The  Commission  is  of  the  opinion 
that  an  integral  part  of  FM  will  be 
lost  if  the  present  standards  of  high 
fidelity  are  lowered,  or  the  present 
signal  to  noise  ratio  reduced.  The 
economv  of  spectrum  utilization  urg-  ^ , 
ed  by  the  advocates  of  the  narrower  j . 
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channel,  will  be  far  less  than  the 
significant  advantages  that  will  be 
lost  by  such  a  change,  and  according- 
ly, the  Commission  proposes  to  re- 
,    tain  the  present  200  kc  channel. 

i  NUMBER  OF  CHANNELS 

Estimates  of  the  number  of  chan- 
nels needed  for  FM  commercial 
broadcasting  ranged  from  RTPB 
Panel  2's  proposal  of  75  channels* 
(Jolliffe,  Tr.  4519),  to  200  channels 
(Craven,  Tr.  1144).  Several  witnesses 
predicted  that  ultimately  there  would 
be  a  need  for  channels  to  accommo- 
date as  many  as  4,000  to  5,000  sta- 
tions but  none  of  the  witnesses  had 
prepared  any  studies  showing  the 
number  of  stations  that  could  be 
placed  on  the  suggested  number  of 
channels.  One  exhibit  (Lodge, Tr.l242, 
Ex.  528),  indicated  that  175  stations 
licensed  for  "a  single  market  area" 
could  cover  43.8%  of  the  area  of  the 
United  States  containing  86.5%  of 
the  population. 

A  determination  of  the  spectrum 
space  needed  to  provide  nationwide 
coverage  is   a  theoretical  computa- 
>  tion,  dependent  upon  many  factors 
such  as  geographical  separation  be- 
tween  co-channel   assignments,  the 
;  operating   power  of  individual  sta- 
:  tions,  the  markets  and  areas  to  be 
;  covered,  required  signal  strength,  to- 
;  pography  and  similar  factors.  All  of 
these  matters  cannot  be  determined 
'  at  this  time  but  will  be  resolved  at  a 
later    date    when    the  Commission 
adopts  additional  rules  and  standards 
[  regarding  allocation  for  FM  broadcast 
stations  in  their  new  location  in  the 
spectrum. 

I      Upon  the  basis  of  all  the  evidence 

■  submitted,  we  believe  that  the  need 

'  of  more  channels  for  FM  broadcast 

I  service  is  fully  established  The  evi- 
dence does  not  show  with  any  degree 

,  of  deflniteness  the  additional  chan- 
nels needed.  However,  the  fact  that 

'  248  applications  have  been  received 
(October  1944),  which  are  in  addition 

:  to  the  53  stations  already  authorized 
shows  that  the  present  35  channels 

i  are  not  adequate.  We  accept  the  rec- 
ommendation of  RTPB  Panel  5  that 

{  a  minimum  of  80  to  100  channels  will 
be  required  for  FM  service  both  com- 

3  mercial  and  non-commercial  (Jansky, 
Tr.  53). 

Provides  90  Channels 

Accordingly,  the  Commission  pro- 
poses to  assign  channels  200  kc  wide 
for  FM  operation  commencing  at  84 
mc  and  continuing  to  102  mc.  This 
1  will  result  in  90  channels,  20  of  which 
]  (84  to  88  mc)  will  be  assigned  to  non- 
j  commercial  educational  stations  (see 
Sec.  9).  The  remaining  70  channels 
J  from  88  to  102  mc  are  assigned  for 
regular  commercial  use.  It  is  also 

1  proposed  that  room  for  expansion  be 

2  available  if  this  space  is  not  adequate. 
^  Accordingly,  at  the  present  time  102- 
j  108  mc  will  be  left  unassigned  and 

if  a  need  arises  in  the  future,  FM 
stations  can  be  considered  along  with 
^  other  services  for  assignment  in  these 
^  additional  6  mc  or  in  such  portions 
1  of  this  space  as  may  be  necessary. 
These  6  mc  will  provide  a  maximum 

1  of  30  additional  channels  if  the  fu- 
ture needs  of  FM  justify  such  assign- 
ment  over  the  demands  of  other  serv- 
ices for  the  same  space.  Attention 
should  also  be  called  to  the  fact  that 
television  channel  No.  6  (78-84  mc) 
which  is  adjacent  to  the  lower  end  of 

2  the  FM  band  is  assigned  exclusively 
to  television  and  need  not  be  shared 

'.  2  with  other  services  as  in  the  case  of 
,  2'  Other  television  channels.  This  was 
'gi  done  so  that  if  television  should  in 
■  the  future  vacate  this  channel,  the 
Commission  would  be  in  a  position 
•  ^,  to  assign  this  band  in  whole  or  in 
'  part  to  FM  if  the  needs  of  this  serv- 
ice outweigh  the  needs  of  other  scrv- 
;,mices  (See  Sec.  10  of  this  Part). 
'       Since  it  is  possible  that  the  FM 
band  may  ultimately  extend  from  78 
.^l  to  108  mc  it  is  urged  that  FM  receiver 
manufacturers  give  consideration  to 
4^  the  feasibility  of  building  sets  to  en- 
5(  compass  this  entire  range  in  order 


•  This  proposal  includes  FM  noncommercial 
educational  stations. 


to  minimize  the  obsolescence  of  re- 
ceivers if  expansion  occurs. 

No  specific  portion  of  the  spectrum 
is  being  allocated  for  a  subscription 
radio  service  which  was  advocated  by 
one  witness  (Weiner,  Tr.  1371-1412). 
The  Commission  does  not  have  suffi- 
cient information  to  determine  wheth- 
er or  not  stations  should  be  licensed 
for  this  type  of  service.  If  this  service 
proves  feasible  and  the  Commission 
decides  to  license  stations  of  this  type, 
applicants  will  be  permitted  to  apply 
for  channels  in  the  regular  FM  com- 
mercial band  or  in  such  other  band  or 
bands  as  the  Commission  may  later 
designate. 

As  shown  by  Exhibit  No.  173,  Table 
2,  only  26  of  the  204  commercial  FM 
applications  on  file  August  25,  1944 
were  from  interests  independent  of  ex- 
isting standard  broadcast  stations.  The 
26  newcomers  had  an  aggregate  net 
worth  of  $20,058,377,  or  an  average 
net  worth  of  $771,476.  It  thus  appears 
that  the  bulk  of  the  FM  applications 
are  from  interests  having  AM  stations, 
and  that  the  newcomers  are  for  the 
most  part  large-scale  enterprises. 
Competitive  Basis 

In  October  1944  there  were  248  ap- 
plications for  commercial  FM  stations 
in  the  pending  file,  46  stations  in  oper- 
ation, and  7  construction  permits  out- 
standing, a  total  of  301.  Of  the  appli- 
cants, 207  or  83.5  percent  were  from 
licensees  of  standard  broadcast  sta- 
tions. Of  the  authorized  FM  stations, 
45  or  85  percent  are  owned  or  afiili- 
ated  with  standard  broadcast  stations. 

The  reasons  for  this  are  clear.  An 
existing  AM  licensee  can  build  an  FM 
station  more  cheaply  than  others  by 
utilizing  the  same  buildings,  studios, 
etc.  (Ex.  173,  Table  2).  He  can  oper- 
ate an  FM  station  more  cheaply  than 
others  by  utilizing  common  personnel. 
(Hid.)  During  the  first  period  of  FM 
development  when  FM  receivers  in  the 
hands  of  the  public  are  few  and  ad- 
vertising revenues  insufficient  to  cover 
costs,  he  can  offset  his  expenses  against 
revenues  from  AM  operation — which 
may  be  a  very  great  advantage  under 
present  tax  conditions. 

Since  the  radio  spectrum  is  public 
domain,  the  granting  of  a  license  to 
operate  a  station  is  a  valuable  public 
privilege.  The  Commission,  in  carry- 
ing out  its  responsibilities  under  the 
Communications  Act,  has  frequently 
emphasized  the  statutory  mandate  that 
broadcasting  shall  be  conducted  on  a 
competitive  basis,  and  has  sought  to 
maintain  a  fair  and  even-handed  treat- 
ment of  competitors.  It  is  economical- 
ly and  socially  unwise  to  concentrate 
the  control  of  broadcast  facilities  in 
the  hands  of  a  select  few,  and  it  is 
economically  and  socially  essential  to 
keep  the  door  open,  to  the  fullest  ex- 
tent possible  for  newcomers. 

However,  as  indicated  above,  the 
large  percentage  of  AM  licensees 
among  the  present  FM  applicants  and 
the  economic  advantage  which  AM  li- 
censees have  in  building  and  operating 
FM  stations  more  cheaply  raise  seri- 
ous questions  as  to  whether,  unless 
some  special  measures  are  taken  to 
that  end,  this  objective  will  be  accom- 
plished. The  Commission  recognizes 
that  until  a  substantial  number  of  re- 
ceivers are  in  the  hands  of  the  public, 
FM  broadcasting  will  not  be  a  self- 
supporting  operation. 

To  keep  the  door  open  for  later  ap- 
plicants, the  Commission  is  consider- 
ing the  adoption  of  the  following  plan : 
50  FM  commercial  channels  will  be 
available  for  assignment  both  to  pres- 
ent licensees  and  to  newcomers  in  the 
radio  field.  This  policy  will  afford  ex- 
isting AM  licensees  an  opportunity  to 
enter  FM  if  they  so  desire,  and  in 
addition  will  enable  some  new  persons 
to  participate  in  FM's  early  develop- 
ment. The  remaining  20  FM  commer- 
cial channels  will  be  reserved  from  as- 
signment at  the  present  time  to  be 
licensed  in  the  future  in  accordance 
with  rules  and  regulations  subsequent- 
ly to  be  promulgated. 

Temporary  FM  Allocation 

The  Commission  is  desirous  of  efitab- 
lishing  FM  in  its  new  place  in  the 
spectrum  as  soon  as  possible  in  order 


President  Is  Guest 
Of  Radio  Newsmen 

Other  Notables  Entertained 
At  Annual  Capital  Dinner 

PRESIDENT  Roosevelt,  numer- 
ous prominent  Government  officials 
and  radio  industry  heads  were 
guests  Thursday  night  at  the  an- 
nual dinner  of  the  Radio  Corre- 
spondents Assn.  at  the  Statler  Ho- 
tel, Washington. 

Honorary  membership  in  the  as- 
sociation was  conferred  on  the 
President  by  Earl  Godwin  who  re- 
marked that  he  was  presenting  a 
membership  card  to  "one  of  our 
better  known  radio  stars,  now  on  a 
sustaining  basis,  though  he  had  a 


that  the  42  to  50  mc  band  can  be 
made  available  for  use  by  other  serv- 
ices which  are  being  assigned  to  these 
frequencies.  It  is  recognized,  however, 
that  very  few  receivers  for  reception 
in  the  proposed  84  to  102  mc  band 
will  be  available  for  some  time  after 
materials  and  manpower  become  avail- 
able for  this  purpose. 

Accordingly,  existing  FM  stations 
will  not  be  required  to  move  to  new 
assignments  in  this  band  until  such 
time  as  new  receivers  are  generally 
available  and  in  the  hands  of  the  pub- 
lic. At  that  time,  the  Commission  will 
assign  a  frequency  in  the  84  to  102 
mc  band  to  each  existing  licensee  who 
will  then  be  expected  within  a  reason- 
able period  of  time  to  make  the  nec- 
essary arrangements  for  operation  on 
the  newly  assigned  frequency.  It  is 
believed  this  procedure  will  greatly 
facilitate  the  transition  of  FM  sta- 
tions to  their  new  location. 

As  pointed  out  in  Section  10  on 
television  44  to  50  mc  will  be  assigned 
as  the  first  television  channel.  Accord- 
ingly, in  order  that  this  space  may 
become  immediately  available  for  use 
by  television  broadcasters,  existing 
FM  licensees  will  be  given  new  as- 
signments within  the  42  to  44  mc  band 
to  operate  on  such  channels  until,  as 
stated  above,  they  are  moved  to  a 
higher  frequency  in  the  84  to  102  mc 
region.  No  hardship  should  result  from 
this  change  since  existing  FM  sets 
are  capable  of  receiving  in  this  range 
which  is  already  part  of  the  FM  band. 
In  the  eongeste.d  areas  sharing  time 
may  be  required  temporarily.  This  will 
permit  change  over  of  frequency  of 
one  transmitter  to  the  new  frequen- 
cies'while  maintaining  operation  on 
the  lower  frequencies. 
Economic  Factors: 

The  cost  to  the  public  as  a  result  of 
moving  FM  from  its  present  band  to 
the  proposed  higher  band  will  not  be 
great.  There  was  testimony  that  ap- 
proximately 500,000  FM  receivers  are 
now  in  the  hands  of  the  public,  con- 
sisting principally  of  combination  sets 
capable  of  receiving  both  AM  and  FM 
(Damm,  Tr.  1047).  These  sets  are,  of 
course,  several  years  old.  Even  if  the 
present  FM  band  were  retained  these 
receivers  would  become  partially  ob- 
solete insofar  as  FM  reception  is  con- 
cerned since  an  expansion  of  the  exist- 
ing 42  to  50  mc  band  would  place  a 
number  of  stations  out  of  range.  In 
some  cases  old  FM  receivers  can  be 
converted  for  reception  on  the  higher 
frequencies.  Moreover,  present  AM  re- 
ceivers can  include  FM  attachments 
which  will  not  be  appreciably  more 
costly  in  the  84  to  102  mc  band  than 
in  the  present  band  (Cotter,  Tr.  1107). 

Insofar  as  transmitting  equipment  is 
concerned,  the  shift  to  the  higher  fre- 
quencies will  not  cause  a  substantial 
loss  to  the  respective  licensees  in  that 
a  large  part  of  the  existing  invest- 
ment will  not  be  affected,  such  as 
buildings,  tow.ers,  power  equipment, 
which  will  remain  unchanged.  Also, 
most  of  the  transmitting  equipment 
can  be  modified  to  operate  on  the 
higher  frequencies  without  unreason- 
able cost. 


sponsor  last  fall".  Mr.  Roosevelt  in 
a  brief  closing  remark  during 
which  he  proposed  a  toast  to  "our 
fighting  forces,  everywhere  in  the 
world",  noted  the  industry's  anni- 
versary by  saying  radio  seemed  so 
young  an  organization,  yet  it  could 
not  be  so  young  since  it  is  now  cele- 
brating its  25th  year. 

With  all  four  major  networks 
combining  to  present  the  entertain-  j 
ment  which  consisted  of  both  radio  i 
and  stage  stars,  the  program  in-  j 
eluded  Jack  Benny  as  m.e.  and 
specialties    by    Alec    Templeton;  j 
Dunninger;    Rosario   &   Antonio,  ' 
dancers;    Bill   Robinson;    Connie  j 
Boswell;  Johnny  Burke;  Bob  Mer- |! 
rill  and  the  three  Murtah  sisters, 
singers.    The  U.  S.  Marine  Corps 
Band  and  an  NBC  orchestra  under 
the  direction  of  Frank  Black  sup- 
plied the  music.  C.  L.  Menser,  NBC 
vice-president  in  charge  of  pro- 
grams, produced  the  show. 

Godwin,  Harkness  Preside 

Mr.  Godwin,  Blue  commentator, 
and  Richard  Harkness,  NBC  news  I 
analyst,  president  and  vice-presi- 
dent  respectively  of  the  association, 
presided  at  the  dinner.  Assisting  in 
the  direction  of  the  dinner  were 
Rex  Goad,  Washington  bureau  head 
of  Transradio,  secretary;  William 
Costello,  CBS  commentator,  treas- 
urer, and  chairman  of  the  dinner 
committee;  and  Fred  Morrison, 
Mutual,  ex  officio. 

Other  members  of  committees  ac- 
tively participating  in  dinner  prep- 
arations were:  William  Hillman, 
Blue  commentator ;  Charter  Heslep, 
Mutual  Washington  representa- 
tive; Robert  Wood,  CBS  Washing- 
ton director  of  news;  William  Mc- 
Andrews,  NBC  Washington  news 
director;  and  Claude  A.  Mahoney, 
CBS  commentator. 

Among  guests  at  the  head  tables 
were: 

Rep.  Lea  (D-Cal.),  chairman  of  the 
House  Interstate  &  Foreign  Commerce 
Committee;  Phillips  Carlin,  vice-president 
in  charge  of  programs.  Mutual;  Mr.  Jus- 
tice Douglas;  Rep.  Martin  (R-Mass.), 
House  Minority  Leader;  Sen.  White  (R- 
Me.),  Senate  Minority  Leader;  Paul  A. 
Porter,  FCC  chairman;  Mr.  Justice  Reed; 
Robert  D.  Swezey,  vice-president  and 
assistant  general  manager.  Mutual;  i>i.r. 
Justice  Rutledge;  Senator  Barkley  (D-Ky.), 
Majority  Leader. 

President  J.  Harold  Ryan,  NAB;  Sec- 
retary of  Commerce  Jones,  Secretary  of 
the  Treasury  Morgenthau;  Brig.  Gen. 
Sarnoff,  RCA  president  and  NBC  board 
chairman;  War  Mobilization  Director 
Byrnes;  Speaker  Rayburn  (D-Tex.);  Paul 
W.  Kesten,  CBS  executive  vice-president: 
Mr.  Justice  Black;  Postmaster  General 
Walker;  Frank  E.  •  Mullen,  NBC  vice- 
president  and  general  manager;  Mark 
Woods,  Blue  president;  Secretary  of  the 
Navy  Forrestal;  Adm.  Richard  P.  Edwards, 
deputy  Commander-in-Chief,  U.  S.  Fleet. 

Gen.  Marshall,  chief  of  stafif;  Attorney 
General  Biddle;  Gen.  Arnold,  chief.  Army 
Air  Forces;  Stephen  Early,  White  House 
secretary;  Chester  J.  LaRoche,  vice-chair- 
man of  the  Blue;  Harry  Hopkins,  executive 
assistant  to  the  President;  Dr.  Frank 
Stanton,  CBS  New  York  vice-president: 
Rep.  McCormack  (D-Mass.),  House  Ma- 
jority Leader;  Gen.  Alexander  Surles,  Di- 
rector, Bureau  of  Public  Relations,  War 
Dept.;  Adm.  Ross  T.  Mclntyre,  surgeon- 
genera!  of  the  Navy;  Kenneth  Berkeley, 
general  manager  of  WMAL  and  Washing- 
ton director  for  the  Blue. 

Gen.  Alexander  A.  Vandergrift,  com- 
mandant. Marine  Corps;  OWI  Director 
Elmer  Davis;  Director  of  Censorship  By- 
ron Price;  Frank  M.  Russell,  NBC  Wash- 
ington vice-president;  Director  of  Eco- 
nomic Stabilization  Fred  Vinson;  Gen.  Ben 
S.  Lear,  commanding  general.  Army 
Ground  Forces;  Gen.  E.  M.  Watson,  Presi- 
dential military  aide;  Commissioner  James 
Russell  Young,  District  of  Columbia;  Earl 
Gammons,  CBS  Washington  director;  Gen. 
Robert  E.  Denig,  public  relations  chief. 
Marine  Corps;  Henry  J.  Kaiser,  ship- 
builder; Lyle  Wilson,  United  Press  Wash- 
ington chief. 
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Trick  Stuff 


\      That  kind  of  picture  stuff  is  okay  in  a  circus  .  .  .  but 
we  don't  think  tricks  have  a  part  in  radio  time  buying. 

;      That's  why  we  sell  only  on  facts.  And  maybe  that's 

I.' 

!  why  advertisers  get  their  biggest  number  of  listeners 
per  dollar  spent  when  they  use  W-I-T-H. 

If  you'll  take  the  big  factors  most  stations  use  in 
I   selling  time,  you'll  come  up  with  -power,  -popularity,  and 
cost.   Don't  take  them  one  at  a  time.  But  look  at  all 

^BROADCASTING    •    Broadcast  Advertising 


three.  Using  a  common  denominator  gives  you  the 
answer  advertisers  look  for — the  most  for  their  money. 

In  Baltimore  there  is  only  one  answer  ...  if  you  want 
the  biggest  results  per  dollar  spent  .  .  .  you'll  buy 
W-I-T-H,  the  successful  independent  station. 


WITH 


Tom  Tinsley,  President 


Baltimore,  Md. 

Represented  Nationally  by  Headley-Reer- 
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Reduced  FCC  Budget  Presages 
Greater  Domestic  Radio  '45-'46 

FDR  Asks  $5,207,000  for  Current  Fiscal  Year 

To  Run  Commission;  Drop  of  $1,105,343 

gress  last  year  slashed  $2,059,357 
from  the  original  request  for  $8,- 
371,700.  The  1946  request,  therefore 
represents  $3,164,700  less  than  the 
President  originally  asked  for  the 
FCC  for  the  fiscal  year  ending  next 
June  30. 


GREATER  ACTIVITY  in  domestic 
radio  expansion  and  less  stress  on 
wartime  functions  were  indicated 

]  last  week  for  the  FCC  in  the  com- 
ing 18  months  when  President 
Roosevelt,  for  the  first  time  in  eight 
years,  asked  Congress  to  appropri- 
ate less  funds  for  the  Commission 
than  it  used  in  the  immediate  pre- 
ceding year. 

In  his  annual  budget  message,  in 
which  he  estimated  total  expendi- 
tures of  more  than  83  billion  dol- 

,  lars  for  the  fiscal  year  ending  June 
30,  1946,  President  Roosevelt  asked 
for  $5,207,000  for  the  FCC,  a  re- 

■  duction  of  $1,105,343  under  the 
1945  firc:  1  '  e  r  apprporiation.  Con- 


RID,  FBIS  Cut 

Although  the  President  seeks  an 
increase  of  $651,500  in  funds  for 
normal  operations  of  the  Commis- 
sion, anticipating  new  allocations, 
new  services  and  expansion  of 
broadcasting  generally,  he  told  Con- 
gress the  FCC  would  need  $1,761,- 
143  less  for  national  defense  ac- 
tivities in  the  coming  fiscal  year 


Benrus  Moves 

BENRUS  WATCH  Co.,  New  York, 
on  March  1  shifts  its  account  from 
J.  D.  Tarcher  &  Co.,  New  York,  to 
Young  &  Rubicam,  New  York.  Ac- 
cording to  a  spokesman  of  the  new 
agency,  time  signals  used  on  a  num- 
ber of  stations  throughout  the 
country  will  be  continued.  Other 
media  plans  are  being  formulated. 


than  was  appropriated  for  the  pres- 
ent fiscal  year. 

Last  year  Congress  lopped  $1,- 
954,857  from  the  national  defense 
appropriation  after  the  House  Se- 
lect Committtee  to  Investigate  the 
FCC  delved  into  the  Radio  Intelli- 
gence Division  and  Foreign  Broad- 
cast Intelligence  Service.  For  the 
1946  fiscal  year  the  President  asks 
for  a  reduction  of  $656,298  under 
the  current  year's  appropriation  for 
the  RID  and  $388,763  less  for  the 
FBIS. 

For  normal  operations  in  the 
1946  fiscal  year  President  Roose- 


Pulling  Power  in  Pliiladelpliia 


s  War  Bond  Money 
Up  12  Floors  to  the  tune  of  .  .  .  $1,280,000 


Fifteen-Minute  Program  on  Station  WDAS 
cited  by  the  U.  S.  Treasury  Department 
for  "Distinguished  Service." 

PHILADELPHIA  audience  carried 
more  than  a  million  dollars  in  cash 
to  the  executive  offices  of  the 
WDAS  Broadcasting  Company,  Inc., 
located  on  the  12th  floor 
at  1211  Chestnut  Street, 
to  purchase  $2  5,  $50  and  $100  Bonds 
during  the  Sixth  War  Loan. 


With  ''Pulling  Power"  like  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly. 


velt  asks  $2,756,000,  as  compared 
to  $2,104,500  appropriated  for  the 

1945  fiscal  year.  Of  that  amount  an 
increase  of  $615,217  is  sought  for 
the  engineering  department,  while 
$113,855  more  is  asked  for  the  law 
department.  Printing  and  binding 
will  cost  $4,300  more  than  the  cur- 
rent fiscal  year,  the  President  esti- 
mated, asking  for  $21,000  as 
against  $16,700  appropriated  for 
1945. 

National  defense  needs  for  the 

1946  fiscal  year  are  estimated  at 
$2,430,000,  as  compared  to  $4,191,- 
143  appropriated  for  the  1945  fiscal 
year.  Of  the  total  national  defense 
reduction,  $833,210  is  for  retrench- 
ment at  Washington  headquarters 
whereas  a  slash  of  $1,479,998  is 
asked  in  field  services.  That  cut  was 
due  largely,  it  was  reported,  to  the 
fact  that  the  Army  and  Navy  have 
taken  over  much  of  the  monitoring 
services  formerly  performed  by  the 
FCC,  particularly  in  military  the- 
atres of  operation  outside  Continen- 
tal U.  S. 

An  item  of  $7,500  is  asked  for 
international  telecommunications 
settlements.  For  1945  Congress  ap- 
propriated $15,000  but  the  budget 
request  was  revised  to  $7,500. 

•  Lowest  Since  1941 

The  1946  fiscal  year  request  for 
the  FCC  is  the  lowest  since  1941, 
when  Congress  appropriated  |4,- 
126,340,  although  the  Commission 
actually  spent  $3,465,723.71  that 
year.  FCC  expenditures  since  1938, 
according  to  budget  message,  fol- 
low: 

1938— $1,843,630.38;  1939  —  $1,- 
776,669.30;  1940  —  $1,838,641.11; 
1941  —  $3,465,723.71;  1942  —  $5,- 
244,060.81;  1943  —  $7,305,187.83; 
1944  —  $7,966,496.44;  1945  (esti- 
mated)—$6,281,000. 

Expenditures  for  the  1946  fiscal 
year  are  estimated  at  $5,205,000. 

Appropriations  asked  for  other 
Government  departments  interested 
in  radio  were :  Census  Bureau,  1946 
request,  $11,250,000,  1945  appro- 
priation $12,750,000;  Foreign  & 
Domestic  Commerce  Bureau,  1946 
request  $2,445,000,  1945  appropri- 
ation $1,905,000;  Federal  Trade 
Commission,  1946  request  $1,992,- 
000,  1945  appropriation  $2,054,070; 
National  Labor  Relations  Board, 
1946  request  $3,348,300,  1945  ap- 
propriation $3,664,373. 


Ohio  CBS  Hookup 

CBS  AFFILIATES  in  Ohio  formed 
their  own  network  last  Monday  to 
carry  the  inauguration  of  Gov. 
Frank  J.  Lausclie  with  pick-up  for 
the  group  from  Columbus  made  by 
WBNS,  Erwin  Johnson  of  that  sta- 
tion announcing.  The  move  was  in- 
stigated by  John  F.  Patt,  vice-pres- 
ident and  general  manager  of 
WGAR  Cleveland  and  new  chair- 
man of  the  NAB  public  relations 
committee.  The  complete  network 
consisted  of  WBNS  WGAR 
WADC  Akron,  WKBN  Youngs- 
town,  WCKY  Cincinnati  and  WHIG 
Dayton.  The  program,  which  was 
supervised  by  WGAR  special  events 
director  Sid  Andorn,  marked  the 
first  time  such  a  group  has  been 
formed  to  carry  a  sustaining  public 
service  feature. 
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nmPEREX 

WATER  AND  AIR  COOLED  TRANSMITTING  AND  RECTIFYING  TUBES 


nmPEREx 

t6c  ^ii^  fiw(vntMHet.  tu6c 


The  ILLINOIS  TOOL  WORKS  hag  made  tremendous  strides  in  the  design  and 
development  of  dielectric  heating  equipment  for  such  applications  as 
moulding  bakelite,  heating  pre-forms,  joining  thermoplastics,  etc.  amperex 
tubes  are  used  in  all  such  equipment  produced  by  this  well-known  concern. 

With  the  ILLINOIS  tool  works,  as  with  many  other  leading  concerns  work- 
ing with  electronic  tubes,  it's  the  "Amperextra"  of  longer  life  and  low-cost 
efficiency  that  has  made  our  products  a  first  and  exclusive  choice,  amperex 
pioneered  in  the  field  of  tubes  for  industrial  applications.  We  are  familiar 
with  the  needs  of  industry,  and  we  have  the  tubes  to  meet  all  requirements. 
Consult  amperex  for  assistance  with  your  present  or  postwar  problems. 


IMPORTANT!  amperex  tubes  are  now  available  through  lead- 
ing radio  equipment  distributors.  This  new  arrangement  may 
save  valuable  time  for  busy  engineers  by  enabling  them  to  obtain 
many  of  our  standard  tube  types  from  their  local  supply  sources. 

nmPEREX  EiEnRonii  coRPORnnon 

79  WASHINGTON  STREET  BROOKLYN  1,  Y. 

Export  Division:  13  E.  40tli  St..  New  Yoric  16,  N.  Y.,  Cables:  "Arlab" 


THE  WAR  ISN'T  OVER  YET. ..BUY  AND  HOLD  MORE  WAR  BONDS 


Gains  in  Net  Shows,  Daytime 
Audience  Shown  in  CAB  Report 

Increases  in  Evening  Programs  Noted  in  Summary 
Appearing  in  'Broadcasting'  Yearbook 


A  MARKED  INCREASE  in  net- 
work program  totals  and  an  up- 
surge in  daytime  weekend  listening, 
doubtless  inspired  by  stay-at-home, 
influences  of  war  regimentation, 
are  recorded  in  the  annual  sum- 
mary of  the  Cooperative  Analysis 
of  Broadcasting,  which  will  appear 
in  detail  in  Broadcasting  Year- 
book. 

Prepared  by  CAB's  manager  and 
secretary,  George  H.  Allen,  the 
summary  points  out  that  during 
the  winter  season  of  1943  and  1944, 
evening  network  programming 
offered  25  more  programs  than 
were  offered  in  the  previous  year. 


An  increase  of  38  was  noted  dur- 
ing this  season  in  the  daytime. 

Similar  breakdowns  for  the  sum- 
mer season  shows  an  increase  of  25 
programs  for  evening  time  and  29 
for  daytime.  This  striking  increase 
in  network  program  volume  is  at- 
tributed by  Mr.  Allen  to  the  in- 
creasing number  of  chain  time 
periods  hanging  out  SRO  signs. 

The  CAB  survey  of  the  past 
year's  activities  notes  the  upward 
trend  in  commercial  broadcasting 
during  1944,  and  comments  on  the 
concentrated  listening  induced  by 
great  news  events.  This,  Mr.  Allen 
emphasizes,  was  inflationary  listen- 


Aerovox  Corp.  Sold 

THE  AEROVOX  Corp.  has  been 
purchased  as  a  private  investment 
by  W.  Myron  Owen,  the  new  pi-es- 
ident,  recently  vice-president  of  the 
Detroit  Harvester  Co.  of  which  he 
remains  a  director,  and  a  few 
associates.  Stanley  Green,  former 
vice-president — chief  engineer  and 
still  a  director  of  the  Duncan  Elec- 
tric Mfg.  Co.,  is  now  with  Aerovox 
in  the  former  capacity.  Samuel  I. 
Cole  and  Samuel  Siegel,  retiring 
president  and  vice-president,  are 
remaining  with  the  company  as 
general  manager  and  director  of 
purchases,  respectively. 


ing,  however,  and  its  effect  was 
balanced  by  the  depletion  of  audi- 
ence incident  to  the  movement  of 
many  young  listeners  overseas. 

Sustainers  Sponsored 

An  interesting  development  in 
broadcasting  during  1944  was  the 
movement  of  sponsors  to  some  of 


Segal,  Patrick,  Runyon 
Given  Commander  Rank 

PROMOTIONS  of  Paul  M.  Segal, 
Duke  M.  Patrick  and  Mefford  R. 
Runyon  from  the  rank  of  lieutenant 
commander  to  commander  in  the 
Naval  Reserve  were  authorized 
last  week  in  official  Naval  orders. 

Comdr.  Segal  returned  last  month 
after  10  months'  active  duty  in  the 
South  Pacific  and  will  go  on  the 
inactive  list  next  month  following 
three  years'  active  duty.  He  will 
rejoin  his  law  firm,  Segal,  Smith 
&  Hennessey,  in  Washington. 

Comdr.  Patrick,  on  duty  since 
August  1942,  returned  to  his  law 
firm  of  Hogan  &  Hartson  in  Novem- 
ber 1944  after  two  years  of  active 
duty. 

Comdr.  Runyon,  former  vice-pres- 
dent  of  CBS  in  charge  of  stations, 
has  been  attached  to  the  Office  of 
the  Director  of  Naval  Communica- 
tions since  October  1942. 


the  features  which  had  been  sus- 
tainers of  long  standing.  Among 
these,  Mr.  Allen  mentions  America's 
Town  Meeting  of  the  Air,  Dun- 
ninger,  Hop  Harrigan,  What's  the 
Name  of  That  Song,  and  others.  He 
establishes,  too,  that  the  year  just 
past  found  many  advertisers  who 
had  not  used  the  medium  hereto- 
fore setting  aside  appropriations 
for  radio. 

Bob  Hope  and  Fibber  McGee  and 
Molly  emerged  as  the  leaders  in 
nighttime  popularity,  as  they  did 
in  1943,  ranking  Number  1  and  2 
respectively  in  the  CAB  report. 
Top  nighttimers  as  reflected  in  the 
CAB  surveys  are: 

Bob  Hope 

Fibber  McGee  and  Molly 

Jack  Benny— Walter  Winchell  (tie) 

Kraft  Music  Hall 

Sealtest  Village  Store 

Chase  &  Sanborn  Pi-ogram 

Lux  Radio  Theatre 

Mr.  District  Attorney 

Screen  Guild  Players 

Abbott  and  Costello 

Take  It  or  Leave  It 

Time  To  Smile — Eddie  Cantor 

Truth  Or  Consequences 

Fitch  Bandwagon 

Daytime  Leaders 

CAB's  extensive  surveys  show 
the  biggest  change  among  daytime 
program  leaders  taking  place  in 
the  weekend  category.  Leading 
these  productions  for  1944  are: 

Westinghouse  Program 
Grand  Central  Station 
Prudential  Family  Hour 

The  list  of  the  top  15  daytime 
leaders  as  of  December  1944  in- 
cludes : 

When  a  Girl  Marries 

Kate  Smith  Speaks 

Ma  Perkins  (CBS) 

Breakfast  at  Sardi's  (Kellogg) 

Our  Gal  Sunday 

Portia    Faces    Life   — Romance    of  Helen 

Trent  (tie) 
Breakfast  at  Sardi's  (P&G) 
Big  Sister 
Stella  Dallas 
Pepper   Young's  Family 
Aunt  Jenny's  Stories 
Life  Can  Be  Beautiful 
Ma  Perkins  (NBC) 
Lorenzo  Jones 

Special  studies  of  news  event 
listening,  such  as  that  attending  the 
election  and  D-Day,  are  reported 
in  the  Yearbook  article  by  Mr. 
Allen.  The  CAB  rating  service  dur- 
ing 1944  was  extended  to  cover  na- 
tionally broadcast  live  or  trans- 
cribed "spot"  programs  and  five 
minute  newscasts,  both  of  which 
are  treated  in  detail. 


It's  gals  like  these  that  have  S.  A. 
(Sales  Appeal)  for  WIBW  advertisers. 
They're  the  heavy  buyers  for  the  big, 
active,  hearty-eating  families  that  make 
up  our  six-state  audience  of  over  five 


million  listeners. 

Telephone  numbers?  Nope!  But  you 
can  get  in  touch  with  them  any  day — 
every  day  —  by  putting  your  message 
through  WIBW. 


  BEN     LUDY,   Gen    M,r  — ^  

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

CHICAGO  KANSAS'CITY  SAN  FRANCISCO 
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THE  BEST  PAIR 

for  a  BALANCED  AUDIENCE 


THE  two  great  metropolitan  New  York  markets  that  listen  to  WOV, 
complement  each  other  and  combine,  in  their  respective  listening  hour's, 
to  give  this  important  station  a  continuous,  around-the-clock  audience  that 
results  in  satisfied  sponsors  anytime  of  the  night  and  day.  In  the  daytime, 
WOV  overwhelmingly  dominates  metropolitan  New  York's  tremendous 
Italian-speaking  audience  of  520,000  radio  homes.  And,  in  the  evening,  between 
the  Hooper  hours  of  7:30  and  10:00  p.m.,  WOV  delivers  the  largest  average 
metropolitan  audience  of  any  New  York  independent  station  ...  at  less  than 
half  the  cost  of  the  next  ranking  station. 

RALPH  N.  WEIL,  General  Manager 
JOHN  E.  PEARSON  CO.,  Nat'l  Rep. 


New  York 


I  New  Warner  Subsidiary 
For  Drugs  and  Toiletries 

WILLIAM  R.  WARNER  &  Co., 
■'New  York,  is  setting  up  a  new  or- 
ganization, to  be  known  as  Stan- 
dard   Labs.   Inc.,    New  York,  to 
handle  its  proprietary  drugs  and 
toiletries    (Dr.   Sloan's  Liniment, 
Non-Spi,  a  deodorant,  Waterbury 
'Compound,  Hobson  Products).  Er- 
^  win    Fauser,  formerly  president, 
-Frederick  Stearns  &  Co.,  is  presi- 
c  dent  and  general  manager, 
i     Wesley  Assoc.,  New  York,  has 
fbeen  named  to  handle  Non-Spi  ad- 
1  vertising,  as  well  as  Sloan's,  as  pre- 
^viously  reported.  New  radio  plans 
•  are  under  consideration  for  latter 
'product,    formerly    promoted  on 
'-  Gangbusters  on  the  Blue  Network, 
with  indication  that  radio  promo- 
i-tion  will  be  confined  to  spot  sched- 
;  ules,  according  to  the  agency.  There 
t  are  no  agency  or  advertising  plans 
J  at  present  for  Waterbury  and  Hob- 
:  son  products,  with  emphasis  con- 
tinuing on  merchandising. 


VIEWING  FOR  FIRST  TIME  "the  other  half"  of  their  station's  opera- 
tion, these  feminine  staff  members  of  WPTF  Raleigh,  N.  C,  inspect 
transmitter  facilities  located  at  Carey,  N.  C.  L  to  r :  Mary  Susan  Woodal, 
continuity;  Betty  Lou  Hamilton,  transcribed  continuity;  Fay  E.  Biggs, 
publicity;  Betty  Rose  Thomas,  traffic,  and  Eleanor  Royster,  receptionist. 
Henry  Hulick  Jr.,  chief  engineer  of  the  station,  conducted  thj  tour. 


American  Dairy  Renews 

AMERICAN  Dairy  Assoc.,  Chi- 
cago, effective  Jan.  28  will  renew 
The  Voice  of  the  Dairy  Farmer, 
featuring  Everett  Mitchell  and 
Clifton  Utley  on  NBC  originating 
in  Chicago.  Contract,  for  13  weeks, 
was  placed  by  Campbell-Mithun 
Inc.,  Chicago. 


ARCH  McDonald,  conductor  of  the 
Moondial  program  on  WTOP  Wash- 
ington 11 :15-11 :45  p.m.,  is  confined  to 
the  hospital  with  a  stomach  ailment. 
During  his  absence,  Arthur  Godfrey 
has  taken  over  the  Moondial  show,  a 
program  which  he  originated  in  1933 
and  conducted  for  two  years.  Godfrey 
will  continue  his  early  morning,  7-9  :15 
program,  despite  the  late  hour  of  the 
Moondial  show. 


SUYim  POWER  cH  the  HOOf 

KWKH  serves  the  Ark-La-Tex  area  of  Northern  Louisiana,  Northeast  Texas 
and  Southern  Arkansas,  one  of  the  fast-developing  purebred  stock  raising 
sections  of  the  South.  Here  more  than  half  a  million  head  of  beef  animals, 
and  some  400,000  hogs  and  pigs,  including  many  of  the  finest  grades,  are 
growing  for  ultimate  delivery  to  the  three  big  Shreveport  stockyards.  This 
stock  culture,  war-expanded  in  point  of  quality  as  well  as  quantity,  repre- 
sents millions  of  dollars'  buying  power  on  the  hoof  for  advertisers  who 
:hoose  50,000  watt  KWKH,  the  No.  I  medium  for  this  prosperous  market. 


CBS  ★  5  0,0  0  0  UlRTTS 
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SHREVEPORT,  LOUISIANA 

Represented  by  The  Btanham  Co. 


NEWSPAPER  SUBSIDY 
BILL  REIISTRODVCED 

REVIVING  the  newspaper  subsidy 
measures  from  the  last  Congress, 
Rept.  Dirksen  (R-IU.)  has  intro- 
duced a  bill  (H.  R.  403)  to  author- 
ize the  Treasury  to  spend  12%  and 
15  million  dollars  each  fiscal  year 
beginning  July  1  for  War  Bond 
advertising  in  newspapers. 

Identical  with  the  Cannon  Bill 
of  the  78th  Congress,  which  died 
in  the  Rules  Committee  after  the 
Senate  passed  the  Bankhead  Bill 
(S-1457)  for  a  similar  subsidy,  the 
Dirksen  measure  calls  for  the  pur- 
chase of  space  in  "daily,  weekly, 
semi-weekly  and  tri-weekly  news- 
papers" published  in  communities 
of  less  than  25,000  population  and 
in  "weekly,  semi-weekly  and  tri- 
weekly newspapers"  published  in 
cities  of  more  than  25,000.  It  was 
referred  to  the  Ways  &  Means 
Committee. 

When  hearings  were  held  on  the 
Bankhead  Bill,  C.  E.  Arney  Jr., 
secretary-treasurer  of  the  NAB, 
appeared  on  behalf  of  radio  in 
opposition  to  the  subsidy.  The 
NAB  took  the  position,  however, 
that  if  Congress  deemed  it  advis- 
able to  buy  advertising  for  War 
Bonds,  then  all  media  should  be 
included.  The  original  Cannon  Bill 
was  defeated  in  the  House  Ways 
&  Means  Committee  but  quietly 
resurrected  and  reported  out  by  a 
one-vote  margin. 


GE  Names  Hendon 

CLAUDE  J.  HENDON,  with  Gen- 
eral Electric  since  1927,  has  been 
appointed  manager  of  sales  in  the 
tube  division  of  the  GE  Electronics 
Dept.,  according 
to   G  e  0  r  g  e  W. 
Nevin,  division 
manager.  His 
headquarters  will 
be    in  Schenec- 
tady.   Mr.  Hen- 
don was  formerly 
manager   of  the 
Southeastern  Dis- 
trict of  the  de- 
department 
with  headquar-     Mr.  Hendon 
ters   in   Atlanta.  He  was  made 
Electronics    Dept.    district  man- 
ager for  the  southeast  early  last 
year. 


New  GE  Managers 

FOU'R  new  district  managers  have 
been  appointed  by  the  electronics 
department  of  the  General  Electric 
Co.  R.  L.  Hanks  has  been  named 
manager  of  the  New  England  dis- 
trict with  headquarters  at  Boston; 
T.  B.  Jacocks,  manager  of  the 
Atlantic  district  with  Philadelphia 
headquarters;  H.  J.  Mandernach, 
manager  of  the  New  York  district 
with  headquarters  in  that  city  and 
R.  J.  Meigs,  manager  of  the  West 
Central  district  with  Kansas  City 
headquarters. 


KTUL,  KOMA  Transfers 

TRANSFERS  of  control  of  KTUL 
Tulsa  and  KOMA  Oklahoma  City 
from  J.  T.  Griffin,  deceased,  to  John 
Toole  Griffin  and  Marjorie  Griffin 
Leake,  executors  under  the  will  of 
the  late  Mr.  Griffin,  are  requested 
in  applications  filed  with  the  FCC. 
Both  stations,  CBS  affiliates,  oper- 
ate unlimited  time  with  5,000  w, 
KTUL  on  1430  kc  and  KOMA  on 
1520  kc. 
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7^  ^Cetc  'Heta^  OuM 


Remember  the  question  that  never  fails  to  start  an 
argument?  "If  a  tree  falls  in  a  forest  and  there's  no  one 
there  to  hear  it,  does  it  make  a  sound?" 

Rephrase  the  question  in  terms  of  radio  and  there 
can  be  no  argument.  "If  a  product  is  advertised  over 
the  air,  and  only  a  small  proportion  of  the  listening 
audience  hears  it,  will  it  sell?" 

Your  program,  broadcast  over  WCBM,  v/ill  sell  for 
listening  to  WCBM  has  become  a  habit  in  Baltimore. 


^  John  Elmer 

Free  &  Peters,  ln«. 

George  Roeder  i 

1                         '  Pr»sid»nt 

National  Representatives 

Gen.  Manager 
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FLEXNER  IN  20th  YEAR  ON  AIR 

Now  on  All  Louisville  Stations,  Credits 
 Radio  for  Success  of  Finance  Firm  


1925  the  secretary  and  treasurer, 
bustav  Flexner,  of  the  Greater 
^ouisville  First  Federal  Savings 
ind  Loan  Assn.,  presented  its  first 
radio  program.  On  the  eve  of  his 
20th  continuous  year  on  the  air, 
using  all  four  Louisville  stations, 
Mr.  Flexner  paid  tribute  to  the  art 
"with  the  simple,  all-inclusive  and 
telling  statement,  "We  have  built 
bur  institution  (a  12-million-dollar 
^orae  -  financing  organization) 
through  radio." 

The  first  presentation  was  a  two- 
hour  musical  on  WHAS,  then  the 
only  station  in  the  city,  featuring 
an  orchestra  and  mixed  quartet. 
Mr.  Flexner  presided  at  the  micro- 
ihone  on  The  Greater  Louisville 


Hour  as  he  does  today,  Saturday  6 
p.m.  on  WAVE. 

Two  years  later,  sold  on  the 
value  of  radio,  the  firm  took  two 
progressive  steps.  First,  it  con- 
tracted for  daily  time,  marking  the 
beginning  of  Mr.  Flexner's  daily 
five-minute  talks  which  today  are 
heard  on  all  four  stations.  Then 
NBC  engineers  came  down  from 
New  York  and  constructed  a  mod- 
ern radio  studio  in  the  firm's  offices. 
Equipped  with  an  organ,  piano  and 
other  instruments,  it  still  gives  sat- 
isfactory service  after  17  years  of 
constant  use. 

Even  during  the  depths  of  the 
depression  Mr.  Flexner's  talks  con- 
tinued, giving  advice  and  offering 
suggestions  for  the  best  and  safest 
plans  of  home  financing.  Tueir  busi- 


ness being,  of  a  confidential  and  re- 
sponsible nature,  Greater  Louis- 
ville has  capitalized  on  the  direct 


THE  BRANHAM  COMPANY 


KTHS  Hot  Springs,  Ark. 

KWKH  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX    ....    Knoxville,  Tenn. 

WMC  A^emphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KWBU    .    .    .    Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

WCHS  .  .  .  Charleston,  W.  Va. 
WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  .  .  .  Huntington,  W.  Va. 
WPAR    .    .    .    Parkersburg,  W.  Va. 


Gustav  Flexner  in  His  Radio  Office 

approach  and  personal  element. 
All  of  their  programs,  equivalent 
to  12 Va  days  a  year,  are  written 
and  produced  by  Mr.  Flexner  who 
feels  that  radio  is  one  way  of 
getting  into  homes  to  discuss  busi- 
ness without  bothering  people.  If 
they  don't  want  to  listen,  they  may 
easily  turn  a  dial.  However,  the 
general  economics  of  financing 
plans  makes  dry  reading,  but  when 
presented  verbally  in  a  simple  man- 
ner, people  do  listen.  For  these  rea- 
sons, Mr.  Flexner  believes  in  "dig- 
nified radio  advertising  used  con- 
sistently with  complete  coverage". 

Direct  Line 
Direct  lines  to  all  four  stations, 
outlets  of  NBC,  CBS,  the  Blue  and 
Mutual  networks,  line  one  wall  of 
Mr,  Flexner's  sound-proof  office. 
Realizing  the  value  of  fresh,  up-to- 
date  news,  he  prepares  his  script 
an  hour  or  two  before  going  on  the 
air.  He  regularly  delivers  his  daily 
chats  from  his  desk  but  during 
the  Ohio  River  Valley  Flood  of 
1937  his  messages  weren't  even 
stopped,  being  carried  by  remote 
control  from  his  home  in  the  High- 
lands. 


Ipana  Program  Dropped 

Due  to  Tube  Shortage 

BRISTOL-MYERS  Co.,  New  York, 
on  Feb.  6  discontinues  Gracie 
Fields,  sponsored  for  Ipana  tooth- 
paste on  the  Blue  Network,  Tues- 
days, 9-9:30  p.m.,  as  a  result  of  a 
recent  War  Production  Board  order 
curtailing  the  production  of  col- 
lapsible tubes  for  dentrifices,  ac- 
cording to  Lee  H.  Bristol,  president. 
The  agency  for  Ipana,  Doherty, 
Clifford  &  Shenfield,  New  York, 
says  all  publication  advertising  will 
be  heavily  curtailed. 

A  spokesman  of  Bristol-Myers 
stated  that  commercials  for  Ipana 
on  Mr.  District  Attorney,  Wednes- 
day 9-9:30  p.m.  and  Duffij's  Tav- 
ern, Friday  8:30-9  p.m.,  both  on 
the  Blue,  will  be  dropped  and  com- 
mercials plugging  other  Bristol- 
Myers  products  substituted.  Firm 
will  continue  the  Eddie  Cantor 
show  on  NBC  and  the  Alan  Young 
show  on  the  Blue.  The  Gracie 
Fields  program  started  Nov.  14  last 
year,  has  had  a  rating  of  less  than 
5  in  the  last  two  reports  of  C.  E. 
Hooper  Inc.,  New  York. 
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Brownie  Leach 


The  thoroughbred  horse  means  millions  to  the  Bluegrass. 


Did  you  know  that  this  is  also  the  largest  loose-leaf  burley 
tobacco  market  in  the  world? 

Over  60  million  dollars  in  spendable  cash  will  be  paid  to 
Bluegrass  tobacco  growers  before  March  1 , 

•  Only  WLAP  exclusively  serves 
the  BLUEGRASS. 


^tAium  StcdlofiA 

WLAP     Lexington,  Ky. 

v;cMi  tSio^^r-w.  v.. 

WBIR  1.  noxville,  Tenn. 
KFDA    Amarillo,  Texas 


WLAP 


A  NUNN  STATION 


Lexington,  Kentucky 


J.  E.  WILLIS,  Manager 

BLUE  •  MUTUAL 


"The  Thoroughbred  Station'^ 
EPRESENTED     NATIONALLY     BY     THE     JOHN     E.      PEARSON  COMPANY 
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THE  TALK  OF  THE  TOWN 


TOM  TARBOX  not  only  does,  but  IS  the  Talk  of 
the  Town.  Every  night  at  10:10  Tom  offers  a 
mixtxire  of  local  'gossip  and  humorous  stories  that 
make  Page  2  of  our  Newspaper  of  the  Air  one  of 
the  brighter  spots  along  the  Cleveland  airwaves. 

Tom  built  up  a  tremendous  following  during  the 
years  as  a  Cleveland  newspaper  columnist,  and 
they're  still  with  him  at  850  on  the  dial,  along  with 
a  great  new  audience  which  finds  something  new 
and  fresh  in  his  informal  program. 

His  sponsorship  by  the  W.  B.  Davis  Company 
marks  the  first  venture  into  radio  by  this  leading 
Cleveland  men's  store,  and  from  the  results  it 
looks  like  they're  here  to  stay. 

{Several  sections  of  the  Newspaper  of  the 
Air  are  still  available  for  sponsorship.) 


CLEVELAND 


REPRESENTED   NATIONAllY   BY   H  E  A  D  I  E  V  -  R  E  E  D   C  O  M  P  A  N  y 
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4  AM,  5  FM,  3  Tele 
CPs  Sought  of  FCC 

WFCI  Asks  Assignment  Shift 
To  50  kw  on  1200  kc 

APPLICATIONS  have  been  filed 
with  the  FCC  during  the  past  two 
weeks  for  four  new  standard  sta- 
tions, five  FM  outlets,  three  new 
commercial  television  stations  and 
two  developmental  construction 
permits. 

Frequency  of  1490  kc  and  power 
of  250  w  with  unlimited  hours  is 
local  assignment  requested  for  El- 
gin, 111.  by  Elgin  Broadcasting  Co. 
George  A.  Ralston,  CBS  Chicago 
engineer  for  9  years,  and  Jerry  C. 
Miller,  accountant  with  Clayton 
Mark  &  Co.  (well  supplies),  each 
hold  equal  interest  in  the  new  com- 
pany. 

Local  assignment  of  250  w  un- 
limited time  on  1490  kc  is  sought 
for  Mobile,  Ala.,  by  Joseph  Gard- 
berg  and  Sam  J.  Ripps,  doing  busi- 
ness as  Mobile  Broadcasting  Co. 
Mr.  Gardberg  is  an  electrical  engi- 
neer and  an  instructor  at  the  U. 
of  Alabama  in  radio  and  electronic 
control.  Mr.  Ripps  is  a  local  busi- 
ness man. 

Frequency  of  1420  kc  with  250  w 
unlimited  hours  is  asked  for  a 
new  local  station  at  Thomaston, 
Ga.  by  the  licensee  of  WKEU  Grif- 
fin, Ga.,  operated  by  A.  W.  Marshall 
Sr.  and  A.  W.  Marshall  Jr. 

Howard  W.  Davis,  operator  of 
KMAC  San  Antonio  and  president 
and  third  owner  of  KPAB  Laredo, 
Tex.,  is  applicant  for  a  new  stand- 
ard station  at  McAllen,  Tex.  on 
regional  channel  910  kc  with  power 
of  1,000  w  and  unlimited  hours, 
emnloying  a  directional  antenna  at 
night. 

New  FM  station  on  48,900  kc 
V7ith  cover asre  of  1,279  sq.  mi.  is 
sought  in  Asbury  Park,  N.  J.  by 
Asbury  Park  Press  Inc.,  publisher 
of  the  Asbury  Park  Evening  Press 
and  Sunday  Press.  Approximate 
cost  for  the  new  outlet  is  $38,350. 

WGR-WKBW  Buffalo  licensee, 
Buffalo  Broadcasting  Corp.,  has 
filed  for  a  new  FM  station  on  47,- 
100  kc  vnth  coverage  of  22,430  sq. 
mi.  and  estimated  cost  of  $39,000. 

WLIB  New  York  requests  FM 
facilities  of  45,100  kc  and  8,430  sq. 
mi.  coverage.  Estimated  cost  is 
$68,860. 

Central  States  Broadcasting  Co., 
licensee  of  KOIL  Omaha,  has  filed 
for  a  new  FM  station  on  47,700  kc 
with  coverage  of  24,000  sq.  mi. 
Estimated  cost  is  $173,000. 

FM  station  on  49,100  kc  is  sought 
by  the  News-Examiner  Co.,  Con- 
nersville,  Ind.,  with  coverage  of 
3,020  sq.  mi.  Approximate  cost  is 
$26,130. 

Crosley  Corp.,  licensee  of  WLW 
Cincinnati,  has  filed  application  for 
a  new  commercial  television  station 
on  Channel  2  to  be  located  in  Co- 
lumbus, 0.  Crosley  previously  has 
requested  FM  facilities  for  Colum- 
bus and  Dayton,  0.,  as  well  as  both 
FM  and  video  for  Cincinnati. 

WDEL  Wilmington,  Del.  seeks 
Channel  1  for  a  new  commercial 
television  station  in  Wilmington. 

World  Publishing  Co.,  licensee 
of  KOWH  Omaha,  has  filed  for  a 
new  commercial  television  outlet 
on  Channel  7. 

WFCI  Pawtucket  requests  a  con- 

BROADC 


CONGRATULATING  Albert  John- 
son (r),  manager  of  KOY  Phoenix, 
upon  his  election  to  the  presidency 
of  the  Phoenix  Advertising  Club 
for  1945  is  E.  W.  Buckalaw,  west- 
ern field  division  station  relations 
head  for  CBS,  who  attended  the 
luncheon  meeting  of  the  Phoenix 
Advertising  Club.  KOY  is  a  CBS 
affiliate,  operating  on  550  kc. 


struction  permit  to  change  fre- 
quency from  1420  kc  to  1200  kc, 
clear  channel  assignment  of  WOAI 
San  Antonio,  increase  of  power 
from  1,000  w  to  50,000  w  and 
changes  in  directional  array  for 
day  and  night  use. 

New  developmental  broadcast 
station  is  sought  by  Harvey  Radio 
Labs.,  Cambridge,  Mass.  President 
and  major  owner  is  Frank  Lyman, 
a  minor  share  holder  in  WKNE 
Keene,  N.  H.  and  ovvTier  of  Cam- 
bridge Thermonic  Corp.,  manufac- 
turer of  quartz  crystals  for  elec- 
tronic equipment. 

WJJD  Chicago  requests  a  new 
developmental  broadcast  station  on 
47,700  kc  with  power  of  3,000  w 
and  using  special  emission  for  FM. 


DR.  BENNETT  S.  ELLEFSON,  for- 
merly supervisor  of  ceramic  engineer- 
ing for  Sylvania  Electric  Products, 
New  York,  has  been  appointed  as- 
sistant to  the  vice-president  in  charge 
of  engineering.  With  the  company 
since  1937,  Dr.  Ellefson  has  special- 
ized in  research  on  fluorescent  screens, 
special  uses  of  glass,  fluorescent  pow- 
ders for  cathode  ray  tubes  and 
specialized  war  products. 


EDDIE  CANTOR,  NBC  radio  come- 
dian sponsored  by  Bristol-Myers  Co., 
has  been  appointed  chairman  of  the 
March  of  Dimes  of  the  Air  for  the 
National  Foundation  for  Infantile 
Paralysis.  He  originated  the  March  of 
Dimes  slogan  and  has  held  this  position 
eight  years. 


Harried  Diner 

EARL  GODWIN,  Blue  com- 
mentator, who  officiated  at 
the  Radio  Correspondents' 
dinner  at  Washington's  Ho- 
tel Statler  last  week,  had  to 
move  fast  between  the  ban- 
quet table  and  the  WMAL 
mike  in  order  to  make  his 
repeat  broadcast  for  the  West 
Coast  at  11  p.m.  Earl 
missed  the  soup  course  be- 
cause of  his  regular  8  p.m. 
broadcast,  but  the  pay-off 
came  at  10:45  when  he  had 
to  rush  over  to  the  Blue  stu- 
dios about  five  blocks  away 
via  a  police  car  to  make  the 
West  Coast  repeat,  then  dash 
back  to  the  banquet  hall  for 
the  final  ceremonies. 
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ABBOTT  (right)  and  COSTELLO 


The  success  and  popularity  resulting  from  the  team- 
work of  Bud  Abbott  and  Lou  Costello  is  a  typical 
example  of  a  combination  that  "clicks."  Another 
example,  of  particular  interest  to  advertisers  in  the 
St.  Louis  market,  is  the  combination  of  KSD-NBC-AP. 

KSD  is  the  NBC  basic  station  for  St.  Louis;  it  is  225  miles  to 
the  nearest  other  NBC  basic  outlet  *  KSD  is  the  only 
broadcasting  station  in  St.  Louis  with  the  full  service  of  the 
Associated  Press  —  the  AP  news  wires  plus  the  PA  radio 
y""®.  •  KSD  is  recognized  throughout  its  listening  area  for 
its  high  standard  of  programming  and  advertising  acceptance. 


KSD 

ST.LOUIS-550KC 

Owned  oncf  Operated  by 

THE  ST.  LOUIS  POST-DISPATCH 

NaUonally  Represenfed  by 

FREE  &  PETERS,  inc. 


1944  FTC  Actions  About  Same 
As  Proportion  Taken  in  1943 


Broadcasters  Desire  to  Eliminate  False 
Misleading  Advertising  Noted  in  Report 


and 


PROPORTION  of  actions  taken  by 
the  Federal  Trade  Commission  in- 
volving false  and  misleading  adver- 
tising by  radio  w^as  about  the  same 
in  1944  as  in  the  previous  year, 
according  to  the  annual  report  of 
the  FTC  issued  last  week. 

The  report,  covering  the  fiscal 
year  ending  June  30,  1944,  shovsrs 
a  total  of  627,719  commercial 
broadcast  continuities  examined, 
299  cases  in  vsrhich  letters  were  sent 
to  advertisers  (using  radio  and 
periodicals),  113  stipulations  made 
with  the  Commission  to  discontinue 
misrepresentations,  and  29  cases  in 
which  formal  complaints  "to  cease 
and  desist"  were  issued. 

In  the  previous  year,  the  figures 
were :  approximately  1,045,000  com- 
mercials examined,  329  cases  con- 
tacted, 109  stipulations  entered, 
and  42  complaints  issued.  The 
Commission  does  not  segregate 
radio  from  periodical  cases  as 
actions  against  individual  radio 
advertisers  usually  involve  other 
media  as  well. 

FTC  officials  explained  the  dis- 
parity in  number  of  continuities 
examined  by  the  fact  that  only  two 
calls  were  made  last  year  for  copy 
from  stations  while  in  the  1943  fis- 
cal year  four  calls  were  made.  Lack 
of  manpower  necessitated  the  re- 
duction in  calls,  which  are  made 
for  all  commercials  carried  during 
a  two-week  period.  National  and  re- 
gional networks  report  to  the  Com- 
mission on  a  continuous  weekly 
basis,  submitting  advertising  parts 
of  all  programs  broadcast  on  two 
or  more  stations,  while  producers 
of  transcribed  programs  submit 
typed  copies  of  commercial  parts 
of  recordings  each  month. 

New  Products 

Examination  of  radio  commer- 
cials broadcast  during  1944,  a  Com- 
mission official  said,  reflected  con- 
siderable advertising  of  new  prod- 
ucts which  have  been  introduced 
or  have  been  given  increased  pro- 
motion as  a  result  of  the  war. 
These  include  substitute  materials, 
preparations  to  save  gasoline,  de- 
vices to  prolong  life  of  tires,  certain 
"nutritious"  foods,  and  vitamins. 
The  appearance  of  this  advertising 
has  about  offset  the  temporary  dis- 
appearance ,of  normal  automobile, 
radio,  electrical  appliance,  and 
other  advertising  now  being  han- 
dled through  institutional  copy  and 
which  requires  little  examination, 
it  was  explained. 

During  the  1944  fiscal  year,  the 
Commission  received  1,527,500  type- 
written pages  of  continuity  and 
examined  a  total  of  1,523,000  pages. 
This  total  consisted  of  683,570 
pages  of  individual  station  script, 
and  30,000  pages  of  script  repre- 
senting the  advertising  portions  of 


transcribed  programs.  From  this 
material,  19,512  advertising  broad- 
casts were  marked  for  further 
study  as  containing  representations 
that  might  be  false  or  misleading. 

Analysis  of  questioned  advertis- 
ing, the  report  said,  showed  drugs 
comprising  55.9%  of  the  1,902  com- 
modities in  the  cases  given  legal 
review.  Cosmetics  accounted  for 
15.4%,  food  8.4%,  specialty  goods 
1.4%,  tobacco  products  9%,  home 
study  courses,  .9%  gasoline  and 
lubricants  .4%  and  automobile, 
radio,  refrigerator  and  other  equip- 
ment .3%. 

The  Commission,  which  received 
the  cooperation  of  four  major  net- 
works, 19  regionals,  transcription 
producers,  and  850  commercial  sta- 
tions in  the  examination  of  radio 
commercials,  noted  "a  desire  on  the 
part  of  these  broadcasters  ...  to 
aid  in  the  elimination  of  false  and 
misleading  advertising." 


Western  Cleaner 

CAL-WE  STERN  MFCS.,  Los  An- 
geles (WHEE  cleaner),  on  Jan.  15 
starts  for  13  weeks  transcribed  an- 
nouncements on  seven  Arizona  sta- 
tions. List  includes  KTAR  KVOA 
KYUM  KYCA  KGLU  KWJB  KOY. 
Firm  in  addition  is  using  an  an- 
nouncement schedule  on'  KFMB 
KFVD  KECA.  Agency  is  Pacific 
Adv.  Service,  Los  Angeles. 


NEBRASKA  AID 

All  Stations  Join  Forces 
— To  Boost  War  Loan — 


FULL  CREDIT  for  the  success  of 
the  once-lagging  Nebraska  Sixth 
War  Loan  Drive  has  been  extended 
to  the  cooperative,  combined  effort 
of  the  state's  radio  stations  by 
Leona  Shapiro  Bernstein,  state 
publicity  manager,  and  Leon  Mark- 
ham,  War  Finance  director  for 
Nebraska. 

With  the  state  E  Bond  and  indi- 
vidual sales  quotas  less  than  40% 
one  week  before  the  end  of  the 
Drive,  an  emergency  meeting  was 
arranged  with  Hugh  Feltis,  KFAB 
Lincoln,  chairman  of  the  Radio  at 
War  Committee,  Nebraska  Broad- 
casters Assn.;  Bill  Wiseman, 
WOW;  Gordon  Gray,  KOIL;  Paul 
Fry,  KBON;  Bud  Corrigan,  KOWH 
Omaha,  resulting  in  a  special  pro- 
motion plan  for  a  statewide  series 
of  transcribed  farm  interviews  and 
another  series  by  wounded  soldiers 
at  Schick  General  Hospital.  Rural 
route  mail  carriers  were  enlisted 
to  deliver  War  Bond  applications. 

Ray  Clark  of  WOW,  Lyle  Brem- 
ser  of  KFAB  and  Harry  Peck  of 
KOIL  gathered  localized  farm  in- 
terviews. Other  stations  cooperated 
in  processing  and  delivering  the 
pro<>rams.  All  of  the  Nebraska 
outlets  cooperated  in  the  special 
campaign  and  quotas  were  topped 
within  two  weeks. 


"Ruth  Welles  indorses  it,"  is  a  convinc- 
ing stamp  of  approval  to  thousands  of  her 
loyal  feminine  followers  . .  proof  positive 
that  the  product  recommended  is  well  worth 
their  investigation,  and  their  buying. 

Nearly  five  years  of  consistent  and  con- 
spicuous  success  lie  behind 
Ruth  Welles'  "Home  Forum" 
I  '  .  heard  daily  on  KYW,  9:30 

to  10:00 A.M.,Monday through 
r  Friday.  This  is  a  fruitful  half- 

hour  devoted  to  the  perplexities  which  be- 
set, and  the  interests  which  intrigue,  woman- 
kind in  KYW's  vast,  Philadelphia-centered, 
50,000-watt  primary. 

Fruitful  to  the  rapt,  responsive  radio- 
audience,  attentive  to  a  sincere, 
sympathetic,  and  intelligent  dis- 
cussion of  their  problems  .  .  as 
voluminous  mail  attests.  Fruit- 
ful to  the  sponsors,  whose  selling- 
messages  are  so  deftly  interwoven 
into  the  pattern  of  the  program 
.  .  as  evidenced  by  routine  re- 
newals. 

Most  of  these  sponsors  . .  such  as  Fanny 
Farmer,AbbottsDairies,andDufrs 
»F       Cake  Mixes  . .  are 
veterans  on  this  high- 
A  ly  productive  partic- 

Mk  HI  ipation.  Sponsor- 
1\  ships,hmitedto  eightin 

*  each   program,  are 

normally  solidly  sold.  However, 
for  such  availabihties  as  may  oc- 
cur from  time  to  time,  we  suggest  that  you 
keep  in  touch  with  NBC  Spot  Sales. 


WESTlWGHOnSE  RADIO  STATIONS  Inc 

KDKA    .    WOWO     •    WBZ     •    WBZA    •     KEX     •  KYW 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES  — EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 


Federated  Stores 
Vame  Radio  Head 

lirschmann  to  Organize  FM, 
Television  for  Group 

RA  HIRSCHMANN,  director  of 
dvertising  and  research  for  Bloom- 
ngdale's,  New  York  department 
tore,  has  been  appointed  effective 
Feb.  1  to  organ- 
ize the  FM  and 
television  activi- 
ties of  Federated 
Department 
Stores,  ovs^ners  of 
Blooming- 
dale's ;  Abraham 
&  Straus,  Brook- 
lyn; F.  &  R.  Laz- 
arus &  Co.,  Co- 
lumbus, O.;  John 
Shillito  Co.,  Cin- 
innati  and  Wm.  Filene's  Sons  Co., 
Boston. 

In  his  new  post,  Mr.  Hirschmann 
vill  make  his  headquarters  at  Met- 


Mr.  Hirschmann 


ropolitan  Television  Inc.,  operator 
of  FM  station  WABF  New  York 
and  licensed  for  experimental  tele- 
vision operation  as  W2XTM.  A 
wholly-owned  subsidiary  of  Bloom- 
ingdale's  and  Abraham  &  Straus, 
it  was  organized  at  Mr.  Hirsch- 
mann's  instigation.  He  had  assisted 
previously  in  the  development  of 
WOR  while  with  L.  Bamberger  & 
Co.,  Newark. 

The  other  three  Federated  Stores 
also  have  filed  applications  for  FM 
and  television  licenses.  "The  move 
is  an  indication  of  the  concrete  in- 
terest in  the  new  fields  of  broad- 
casting on  the  part  of  Federated 
Stores,"  Mr.  Hirschmann  explained. 
"Through  FM  and  television  our 
stores  will  be  able  to  offer  an  ex- 
panding service  to  all  the  communi- 
ties in  which  they  are  located." 


KGVO  Missoula,  Mont.,  has  appointed 
Weed  &  Co.,  Chicago,  as  station  rep- 
resentative, according  to  A.  J.  Mosby, 
KGVO  general  manager. 


Contact 

SOMETHING  NEW  in  acci- 
dents! A  captured  Junkers 
88  plane,  scheduled  for  the 
Army  Hour  was  wrecked  be- 
fore the  broadcast  —  by  a 
streetcar  in  Inglewood,  Cal. 
Details  were  not  available.  A 
jinx  followed  the  entire 
broadcast  of  Jan.  7.  Three 
captured  enemy  planes  —  a 
Zero,  a  Focke- Wolfe,  and  the 
Junkers  88 — were  to  fly  over 
Los  Angeles  and  their  flight 
was  to  be  shortwaved  to  the 
NBC  Army  Hour,  according 
to  the  plans  of  Leonard  Cal- 
lahan, chief  of  West  Coast 
office  of  the  War  Dept.  Radio 
Branch  and  Joe  Alvin,  NBC 
Western  division  special 
events  director.  But  the  Zero 
developed  engine  trouble.  The 
Focke-Wolfe  was  grounded 
in  Illinois.  And  the  Junkers 
got  crossed  up  with  the  Ingl- 
wood  trolley. 


These  are  but  a  few  of  the  more 
than  28  BMI-licensed  titles  record- 
ed by  Pastor.  See  DISC  DATA  for 
the  complete  listing  from  which  to 
build  your  all-Pastor  programs. 


'astor,  who  took  over  Artie  Shaw's  hand  when 
hat  leader  left  for  Mexico  in  1940,  is  one  of  the 
lost  popular  young  maestros  today.  His  vocal 
■yle  is  heard  on  many  of  his  records.  Feature 
astor!  Listeners  love  him! 


PARADIDDLE  JOE 
ADOIS 

BLUES  MY  SWEETIE  GAVE  ME 
GREEN  EYES 

DOING  THE  RATAMAQUE 
FLAG  WAVER 

MARINES  HYMN 

I'M  GETTING  TIRED 


Bl.  11008 


Bl.  11168 


Bl.  11421 


Bl.  11452 


Bl.  11585 


Sterling  Tells  of  RID 
Operations   on  'Digest' 

GEORGE  E.  STERLING,  chief  of 
the  FCC  Radio  Intelligence  Divi- 
sion, related  experiences  and  oper- 
ations of  that  division  in  "G-Men 
of  the  Airways",  feature  of  the 
Jan.  7  Radio  Reader's  Digest  pro- 
gram on  CBS.  He  stated  that  few 
Nazi  spies  have  attempted  to  oper- 
ate transmitters  from  the  United 
States  but  that  a  considerable  num- 
ber of  such  stations  have  been 
tracked  down  in  Latin  American 
countries  and  subsequently  closed 
through  the  assistance  of  local 
authorities. 

"We  will  not  close  up  shop,"  Mr. 
Sterling  affirmed,  saying  that  RID 
"is  not  a  war  baby"  and  that  "we 
have  been  around  since  1911."  He 
said  that  a  regular  function  of  the 
department  is  to  make  sure  that 
stations  stay  on  their  assigned  fre- 
quencies. During  prohibition  days 
he  said  that  RID  helped  put  many 
a  rum-runner  out  of  business  when 
attempt  was  made  "to  go  modern 
with  ship-to-shore  radio".  In  a 
present  important  function,  that  of 
assisting  lost  aircraft  and  ships  to 
locate  their  positions  and  secure 
rescue  facilities,  Mr.  Sterling  said 
that  RID  is  saving  the  taxpayer 
many  times  over  the  annual  cost 
of  his  division  which  also  performs 
numerous  other  duties. 


PRICE  URGES  RADIO 
TO  REEXAMINE  CODE 

ASKING  broadcasters  to  reexam- 
ine the  clauses  of  the  Censorship 
Code  pertaining  to  "enemy  air  at- 
tacks", Byron  Price,  Director  of 
Censorship,  said  the  Code  would 
apply  in  robomb  attacks.  Mr. 
Price's  statement  follows: 

Unless  and  until  you  are  notified  by  the 
Office  of  Censorship,  the  "attacks  by  air" 
clause  of  the  Press  Code  and  the  "enemy 
air  attack''  clause  of  the  Broadcaster's 
Code  will  apply  in  case  of  any  buzz  bomb 
attack  on  the  continental  United  States. 

You  are  urged  as  a  precaution  to  reex- 
amine these  clauses  and  make  certain  that 
all  staif  members  are  familiar  with  them. 


AT-3'S  IN  BATTLE 

RCA  Transmitters  in  China 
 Warfare  Since  1941  


"THE  AT-3's  never  let  us  down," 
was  the  praise  ^ven  10  radio 
transmitters  credited  with  carrying 
the  burden  of  American  airforce 
ground  communications  in  China 
from  the  arrival  of  the  Flying 
Tigers  in  1941  until  the  present. 
Their  performance  was  described 
by  Maj.  Charles  H.  Whitaker,  com- 
munications officer  of  Gen.  Chen- 
nault's  14th  Air  Force,  and  a  for- 
mer "ham"  and  police  radio  oper- 
ator. 

The  equipment  traveled  with  the 
nien  all  over  the  trackless  wastes 
of  China  and  operated  usually 
from  caves  or  the  native  temples, 
surviving  all  the  rigors  of  rough 
terrain  and  atmosphere  with  little 
damage.  The  AT-3  is  powered  with 
300  w  for  phone  and  400  w  for  tele- 
graph, with  an  operating  distance 
of  700-800  miles.  Today  1200  are 
in  action  in  the  war.  They  are  man- 
ufactured by  RCA  Victor  Co.  of 
Canada  for  the  Royal  Canadian  Air 
Force,  through  whom  they  were 
made  available  to  the  Chungking 
Government  and  Gen.  Chennault's 
operations. 
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THE  PACIFIC  COAST  HAS 


MARKETS 


INSIDE  MARKET.  This  represents  counties  in  which 
Los  Angeles,  San  Francisco,  San  Diego,  Oak- 
land, Portland,  Seattle  and  Spokane  are  located. 

50%  OF  ALL  RETAIL  SALES  MADE  HERE 


OUTSIDE  AAARKET.  This  represents  126  counties 
outside  those  in  which  the  7  principal  Pacific 
Coast  cities  are  located. 

50%  OF  ALL  RETAIL  SALES  MADE  HERE 


^  Regular  Hooper  reports  of  the  "inside"  market  reveal  that  during  the  past  year,  all 
of  the  shows  that  have  switched  from  any  of  the  other  3  networks  to  Don  Lee,  have  received  higher 
Hooper  ratings  within  13  weeks. 

A  special  Hooper  coincidental  telephone  survey  of  276,019  calls  (largest  ever  made  on  the 
Pacific  Coast)  showed  60  to  100%  of  listeners  in  the  "outside"  market  tuned  to  Don  Lee  stations. 
The  reason  is  most  cities  in  the  "outside"  market  are  surrounded  by  mountains,  and  long-range 
broadcasting  of  other  networks  won't  work. 

With  38  stations  completely  blanketing  the  16-billion-dollar  Pacific  Coast  market,  the  Don  Lee 
Network  has  more  than  9  out  of  every  10  radio  families  living  within  25  miles  of  one  of  its  stations. 


The  Nation's  Greatest  Regional  Network 


0ONLEE 


THOMAS  S.  LEE,  Presidetit 

LEWIS  ALLEN  WEISS,  Vice-Pres.      Gen.  Mgr. 

5515  MELROSE  AVE.,  HOLLYWOOD  38,  CALIF. 

Represented  Nationally  by  John  Blair  Sc  Co. 
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'^LAW-KNOX  speaks 
to  you  over  the  air 

Tonight  when  you  tune  in,  it's  highly  probable  that  your 
favorite  programs  will  emanate  from  stations  equipped  with 
Blaiv-Kmx  Radio  Towers. 

These  Vertical  Radiators  have  been  specified  by  major  broad- 
casting systems  because  they  are  both  electronically  and  structur- 
ally sound  —  providing  clear  signals  and  maximum  range  .  .  . 
It  is  of  note,  too,  that  Blaw-Knox  Directional  Radio  Beacons 
are  used  to  guide  all  air  transport  service  in  the  United  States. 

BLAW-KNOX  vertical  RADIATORS 


Erwin^  Wasey  &  Co.  Tops  MBS  Billings; 
Sinclair  Refining  Leads  Nefs  Clients 


ERWIN,  WASEY  ,&  Co.  again 
topped  the  agencies  placing  time 
with  Mutual  in  1944  with  $2,406,- 
501,  according  to  figures  released 
by  MBS  last  week.  Hixson  O'Don- 
nel  Adv.  placed  second,  with  $1,301,- 
917  of  its  clients'  money  being 
placed  with  Mutual.  Third  was 
Ruthrauff  &  Ryan  with  $1,230,241, 
and  in  fourth  place  Donahue  & 
Coe,  $1,056,848;  fifth,  Kenyon  & 
Eckhardt  with  $1,041,945;  sixth, 
R.  H.  Alber,  $950,309;  seventh,  Ivey 
&  Ellington,  $733,653;  eighth,  Ar- 
thur Meyerhoff  &  Co.,  $677,421; 
ninth,  William  H.  Weintraub  &  Co., 
$660,964;  tenth,  Maxon  Inc.,  $542,- 
590. 

Leading  the  Mutual  sponsor  list 
for  1944  was  Sinclair  Refining  Co., 
which  spent  $1,301,917  with  the 
network.  R.  B.  Semler  Inc.  again 
placed  second  with  $1,145,708,  fol- 
lowed by  Kellogg  Co.  which  placed 
third,  as  it  did  last  year,  with 
$1,000,739.  Fourth  was  Metro-Gold- 
viryn-Mayer  with  $981,418,  followed 
by  Gospel  Broadcasting  Assn.  in 
fifth  place,  with  $950,309.  In  sixth 
place  was  Zonite  Products  Corp., 
$732,427;  seventh,  Mutual  Benefit 
Health  &  Accident  Assn.,  $677,421; 
eighth,  Pharmaco  Inc.,  $676,310; 
ninth,  Bayuk  Cigars  Inc.,  $667,865; 
tenth,  Gillette  Safety  Razor  Co., 
$542,590. 

Broken  down  by  months,  October 
led  all  the  others  in  producing  rev- 
enue for  MBS  with  $1,914,040,  with 
March  in  second  place  with  $1,807,- 
031.  Monthly  billings  follow: 


January  _. 
February  _ 

March   

April  

May   

June   

July   

August  --- 
September 
October 
November  . 
December  - 


1,760,; 
l,605,i 
1,807.( 
1,675,( 
1,525,; 
1,521,' 

1,511,; 

1,504,; 
1,547,; 
1,914.( 
1,625,! 


TOTAL   $19,533,650 


MBS  Billings  by  Agencies 


Erwin  Wasey  &  Co.,  Inc.  .  . 
Hixson  O'Donnel  Adv.  Inc. , 

Ruthrauff  &  Ryan  Inc  

Donahue  &  Coe  Inc  

Kenyon  &  Eckhardt  Inc. .  .  . 

R.  H.  Alber  Co  

Ivey  &,  Ellington  Inc  

Arthur  Meyerhoff  &  Co.  .  .  . 
William  H.  Weintraub  &  Co., 

Maxon  Inc  

Walker  &  Downing  

Wallace  Ferry  Hanly  Co.  .  . 

Stanley  G.  Boynton  

H.  B.  Humphrey  Co  

Gardner  Adv.  Co  

Russel  M.  Seeds  Co.,  Inc  .  . 

Gotham  Adv.  Co  

Raymond  Spector  Co..  Inc. , 

Young  &  Rubicam  Inc  

Birmingham,  Castleman  & 


Calkins  &  Holden  

J.  Walter  Thompson  Co  

J.  C.  Hoskin  Assoc  

McJunkin  Adv.  Co  

Leo  Burnett  Co  

Duane  Jones  Co  

Roche  Williams  &  Cleary  Inc.. 

Al  Paul  Lefton  Co.,  Inc  

Warwick  &  Legler  

Biow  Co  ,  Inc  

Schwimmer  &  Scott  

Buchanan  &  Co  

Batten.  Barton,  Durstine  & 

Osborn,  Inc  

United  States  Adv.  Corp  

The  Caples  Co  

Raymond  R.  Morgan  Co  

Sterling  Adv.  Agency  Inc  


$2,406,501 
1,301,917 
1,230,241 
1,056,848 
1,041,945 
950,309 
733,653 
677,421 
660,964 
542,590 
539,659 
499,862 
475,623 
456,696 
450,713 
438,095 
425,477 
395,263 
337,079 

322,220 
321,993 
277,961 
276,009 
267,102 
261,553 
213,349 
206,668 
164,198 
138,567 
137,919 
120,063 
115,825 


Grant  Adv.  Inc  

Clements  Co..  Inc  

Henri  Hurst  &  McDonald  Inc.. 

Cecil  &  Presbrey  Inc  

The  Joseph  Katz  Co  

Foote  Cone  &  Belding  

Weston  Barnett  Inc  

Van  Sant.  Dugdale  &  Co.,  Inc.. 
Lester  Harrison  Assoc.,  Inc.. . . 

D'Arcy  Adv.  Co.,  Inc  

George  H.  Hartman  Co  

Green  Brodie  

Furman  Ferner  &  Co.,  Inc  

Harold  Cabot  &  Co.,  Inc  

L.  W.  Ramsey  Co  

Hirshon -Garfield  Inc  

Allied  Agencies  

Direct  

Locally  Sponsored  


59,241 
56,763 
56,374 
52,221 
41,496 
36,824 
20,642 
20,164 
16,748 
15,781 
14,933 
13,220 
10,146 
9,920 
9,314 
5,408 
3,726 
14,259 
1,260,638 


TOTAL   $19,533,650 


MBS  Billings  by  Clients 


Sinclair  Refining  Co. 

R.  B.  Semler,  Inc  

Kellogg  Co  

Metro -Goldwyn-Mayer,  Inc  

Gospel  Broadcasting  Assn  

Zonite  Products  Corp  

Mutual  Benefit,  Health  & 

Accident  Assn  

Pharmaco  Inc  

Bayuk  Cigars  Inc  

Gillette  Safety  Razor  Co  

American  Cigarette  &  Cigar  Co., 

Campana  Sales  Co  

Clark  Bros.  Chewing  Gum  Co..  . 

Ralston  Purina  Co  

Grove  Laboratories  

Lutheran  Laymen's  League  

Serutan  Co  

Employers'  Group  Insurance  Co., 

of  Boston,  Mass  

Barbasol  Co  

Stokely  Bros. — Van  Camp,  Inc.. 

Dubonnet  Corp  

Petri  Wine  Co  

Radio  Bible  Class  

General  Cigar  Co.,  Inc  

Voice  of  Prophecy,  Inc  

Lumberman's  Mutual  Casualty 

Co  

Helbros  Watch  Co  

Young  People's  Church  of  the 


$  1,301,917 
1,145,708 
1,000,739 
981,418 
950,309 
732,427 

677,421 
676,310 
667,865 
542,590 

530,585 
499,862 
465,309 
450,713 


295,390 
294,700 
290,455 
277,961 
276,009 


Air. 


Wesley  Radio  League  

Emerson  Radio  &  Phonograph 

Corp  

Conti  Products  Corp  

Duffy-Mott  Co..  Inc  

Frank  H.  Lee  Co  

George  W.  Luft  &  Co  

Formfit  Co  

Nat'l  Small  Business.  Men's 

Assoc  

Wilson  Sporting  Goods  Co  

Delaware,  Lackawanna  & 

Western  Coal  Co  

Beaumont  Co  

Allegheny  Ludlum  Steel  Corp  . . . 

Carey  Salt  Co  

Union  Pacific  Railroad  

Knox  Co  

Gotham  Hosiery  Co.,  Inc  

Waltham  Watch  Co  

Reichhold  Chemicals,  Inc  

Acme  White  Lead  &  Color 

Works  

Boots  Aircraft  Nut  Corp  

Goodyear  Tire  &  Rubber  Co. .  .  . 
Maryland  Pharmaceutical  Co.  .  . 
Chesapeake  &  Ohio  Railway  Co  . 

Table  Products,  Inc  

Miss  Swank,  Inc  

American  Bird  Products,  Inc. .  .  . 

Sherwood  Bros.,  Inc  

Coronet  Magazine  

Hartz  Mountain  Products  

W.  L.  Douglas  Shoe  Co  

Loyal  Order  of  the  Moose  

Rust  Craft  Publishers,  Inc  

Shipstead  &  Johnson  

Political  Advertisers  

Locally  Sponsored  Shows  


164,198 
141,584 
138,567 
115,825 


80,109 
75,430 
74,350 
70,433 
69,531 
68,381 
62,380 
59,829 
59,241 

56,374 
52,221 
42,3f9 
41,496 


31,184 
20,642 
20,164 
19,467 
14,933 
9,920 
9,314 
7,925 
3,726 
421,422 


TOTAL   $19,533,650 


FM  Booklets 
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COUNTER  display  offering  a  pair 
of  booklets  on  FM  written  for  the 
layman  is  being  released  by 
Stromberg-Carlson  Co.,  Rochester, 
to  distributors  and  dealers.  Titled 
88,248  FM-For  You  and  Facts  About  FM, 
83,509  booklets  describe  discovery  and 
68 '381  progress  of  FM  and  its  potential 
62  i  380  developments. 
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JLt's  in  the 
Bag.  Wool  from  over  a 
half -million  sheep  helps  keep 
the  Inland  Empire's  farm 
income  over  72%  above  the 
nation's  average.  Over  40% 
of  the  area's  three  hundred 
million  dollar  1943  farm  in- 
come came  from  livestock 
and  livestock  products. 


X  our  sales, 
too,  are  "in  the  bag"  when 
KHQ  contacts  consumers 
for  you.  Located  in  this  nat- 
ural livestock  center  where 
stores  sold  nearly  $50,000,- 
000  worth  of  goods  last 
year  to  outside  residents,  it 
is  the  only  medium  that 
completely  covers  the  area. 


THE   ONLY   SINGLE  MEDIUM   COMPLETELY  COVERING  THE  INLAND  EIMPIR 


Owned  and  Operated  by 

LOriS  WASMER,Incorporated 

Radio  Central  Building  Spokane,  Wash. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 
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Specify  Air  Express 

Millions  of  dollars  are  lost  annually  by  the 
ordinary  slow-downs  of  business  and  industry 
due  to  the  constantly  recurring  need  for  tools 
and  materials  and  ivaiting  for  delivery! 

AIR  EXPRESS  can  close  many  of  those  gaps 
between  planning  and  performance,  save  many 
of  those  dollars! 

As  you  put  new  production  plans  into  opera- 
tion, you  will  find  AIR  EXPRESS  at  your  service 
^ith  expanded  facilities  for  helping  you  cut 
the  high  cost  of  idle  machines,  idle  labor, 
idle  goods. 


A  Money-Saving, 
High-Speed  Tool- 
for  Every  Business 


With  additional  planes  now  available  for  all  important 
types  of  traffic,  3-mile-a-minute  Air  Express  directly  serves 
hundreds  of  U.S.  cities  and  scores  of  foreign  countries. 
Thousands  of  shippers  are  saving  substantial  sums  through 
Air  Express,  employing  its  economy  and  efficiency  in  an 
ever-increasing  number  of  ways. 

WRITE  TODAY  for  "Quizzical  Quiz"—  a  booklet  packed 
with  fads  that  will  help  you  solve  many  a  shipping  problem. 
Dept.  PK-13,  Railway  Express  Agency,  230  Park  Avenue, 
New  York  17,  N.  Y.,  or  ask  for  it  at  any  local  office. 


WMBD  Control  Shift 
Granted  by  FCC  to  Three 

TRANSFER  of  control  of  WMBD 
Peoria,  111.  was  granted  by  the  FCC 
last  week  from  H.  D.  Morgan,  vice- 
president  and  treasurer,  to  Carl  P. 
Slane,  Francis  P.  Slane  and  Eliza- 
beth P.  Talbott.  Sale  for  $114,750 
of  500  shares  (50%)  held  by  Mr. 
Morgan  and  10  shares  held  by  Les- 
lie Harrison,  secretary,  is  involved 
in  the  transaction.  Mr.  Morgan,  an 
attorney,  wishes  to  devote  full  time 
to  his  practice,  application  stated. 

Carl  Slane,  who  receives  86 
shares,  is  publisher  of  the  Peoria 
Journal-Transcript.  Frances  Slane 
and  Elizabeth  Talbott  each  get  212 
shares  and  are  directors  in  the 
newspaper  company.  Remaining 
49%  interest  in  the  station  is  held 
by  Edgar  L.  Bill,  president  and 
manager.  WMBD  is  a  CBS  affiliate, 
operating  on  1470  kc  with  5,000  w 
LS  and  1,000  w  night. 


Guild  Hollywood  Office 
Includes  Stations,  Nets 

FOLLOWING  initial  move  by  New 
York  Radio  Directors  Guild,  Holly- 
wood group,  now  numbering  more 
than  50  members,  is  framing  peti- 
tion to  National  Labor  Relations 
Board  for  recognition  as  sole  bar- 
gaining agent  of  agency,  freelance 
and  network  directors  and  assist- 
ant directors.  New  York  RDG  on 
Dec.  16  notified  CBS,  NBC,  Blue 
and  Mutual  via  letter  of  its  status 
as  bargaining  agent  and  requested 
time  and  place  be  set  for  start  of 
negotiations  [Broadcasting,  Jan. 
1]. 

Having  successfully  organized  the 
film  studios,  Screen  Office  Employes 
Guild,  Local  1391,  is  planning  simi- 
lar invasion  of  Hollywood  stations 
and  networks.  Union  has  organizer! 
majority  of  CBS  office  employes 
and  is  to  meet  this  week  with 
Donal  W.  Thornburgh,  network 
Pacific  Coast  vice-president,  to  pre- 
sent bid  for  formal  recognition. 
Several  attempts  have  been  made 
in  the  past  to  organize  Hollywood 
radio  white  collar  employes,  but 
without  success. 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  A  I  R  L  I  N  E  S  of  the  United  States 
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Engineers  Named 

ENGINEERS  for  the  six  study  panels 
of  the  Canadian  Radio  Technical  Plan- 
ning Board  [Broadcasting,  Dec.  11] 
have  been  named.  They  are  L.  S. 
Payne,  Canadian  Marconi.  Montreal, 
chairman  and  K.  S.  McKinnon,  con- 
sulting engineer,  Montreal,  vice-chair- 
man of  the  spectrum  utilization  and 
frequency  allocation  panel ;  J.  B. 
Knox,  RCA-Victor,  Montreal,  chair- 
man and  E.  Farmer,  Canadian  Mar- 
coni, Montreal,  vice-chairman,  of  the 
standard  broadcasting  and  interna- 
tional shortwave  panel ;  S.  Sillitoe, 
Northern  Electric,  Montreal,  chairman 
and  Dr.  E.  S.  Howes,  McGill  Univer- 
sity, Montreal,  vice-chairman  of  the 
radio  communication  panel ;  A.  B. 
Oxley,  RCA-Victor,  Montreal,  chair- 
man and  .T.  R.  Bain,  Northern  Elec- 
tric, Montreal,  vice-chairman  of  the 
FM  and  television  panel ;  S.  S.  Stev- 
ens. Trans-Canada  Airlines,  Montreal, 
chairman  and  A.  B.  Hunt,  Northern 
Electric,  Montreal,  vice-chairman  of 
the  aeronautical  radio  panel;  Dr.  A. 
Frigon,  Canadian  Broadcasting  Corp., 
Ottawa,  chairman  and  Dr.  .T.  M. 
Thomson,  Ferranti  Electric,  Toronto, 
vice-chairman  of  the  industrial,  scien- 
tific and  medical  study  panel.  A.  B. 
Oxley  is  general  coordinator  of  panels, 
with  G.  W.  Olive,  Canadian  Broad- 
casting Corp.,  Montreal  and  G.  L. 
Irwin.  Philco  Corp.,  Toronto,  as  co- 
ordinators. 


EXECUTIVES  OF  AGENCY  and 
network  help  to  launch  the  new 
Kreml  Shampoo  weekly  musical  va- 
riety program  on  MBS,  Tuesday 
and  Thursday,  1:30-1:45  p.m. 
Seated  are  (1  to  r)  :  Paula  Stone, 
program  m.c,  and  C.  H.  Cottington, 
radio  director  of  Ervidn,  Wasey  & 
Co.,  New  York,  agency  for  R.  B. 
Semler  Inc.,  New  Canaan,  Conn. 
Standing:  Phil  Brito,  vocalist;  A. 
C.  Barnes,  MBS  vice-president  in 
charge  of  sales;  Edward  Hennen, 
Erwin-Wasey  account  executive. 


Mclntyre  Heads  KID 

FRANK  G.  McINTYRE,  former 
program  director  of  KUTA  Salt 
Lake  City,  has  been  named  gen- 
eral manager  of  KID  Idaho  Falls, 
Ida.,  it  was  an- 
no u  n  c  e  d  last 
week  by  Wal- 
ter P.  Bauch- 
man,  KID  presi- 
dent. Mr.  Mcln- 
^     /eAj    tyre,  who  is  only 

^  I'adio  veteran, 

/  i'lffl  having  been  with 
^l^im,.^mm  ^j^y  Oklahoma 
Mr.  Mclntyre  City  as  news 
chief  prior  to  his 
KUTA  affiliation.  Entering  radio 
in  1934  at  W9XBY  Kansas  City, 
Mr.  Mclntyre  later  served  with 
KFBI  Abilene,  Kans.,  and  at 
KBST  KRGV  KFRO  KSTM  Texas. 
In  1940  he  entered  Northwest  radio 
as  news  editor  of  KGVO  Missoula, 
Mont.,  returning  to  Texas  to  be- 
come program  director  of  KRBC 
Abilene,  Tex.  KID,  a  Mutual  affil- 
iate, operates  with  5,000  w  on  1350 
kc.  It  was  purchased  last  July  from 
Jack  Duckworth  for  $100,001  by 
H.  F.  Laub,  electrical  contractor 
and  operator  of  KVNU  Logan, 
Utah,  L.  A.  Herti,  Ogden  contrac- 
tor, and  Mr.  Bauchman. 


Nurse  Draft 

AFTER  the  President's  message  to 
Congress  in  which  he  mentioned 
the  possibility  of  drafting  nurses 
for  the  Armed  Forces,  the  OWI 
domestic  radio  bureau  received  in- 
quiries from  advertisers  about  the 
Army  nurse  messages  allocated  to 
their  programs  and  the  possibility 
of  dropping  them.  The  messages, 
which  are  allocated  for  the  weeks 
of  Jan.  15  and  29,  will  go  on  as 
usual  and  no  change  will  be  made 
until  some  definite  legislation  is 
passed  by  Congress  on  the  matter. 
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Only  A  Combination  of  Stations  Can  Cover 
Georgid^s  Three  Major  Markets 


ATLANTA 


5000W    940  Kc 


WTOC 


5000W  ia90Kc 


AVAMf^BlE  AT  COMBINATION  RATES 


MACON 


SAVANNAH 


1 

1 
1 


AH  CBS 


NO  SINGLE  STATION,  regardless  of  power,  has  a  strong 
enough  signal  to  deliver  primary  coverage  of  Georgia's 
three  major  radio  markets. 

But  the  GEORGIA  MAJOR  MARKET  TRIO,  consisting 
of  the  three  CBS  stations  in  these  three  markets 
does  the  job 

—AT  ONE  LOW  COST 


GEORGIA 


MAJOR 
MARKET 


Trio 


Represented  by  THE  KATZ  AGENCY,  Inc 


THE  BALTIMORE  SYI 

During  its  28^"  consecutive  season— iti! 
of  Reginald  Stewart— tiie  Baltimore  I 
afternoon  concerts  over  WBAL  and  NB 


IPHONY  ORCHESTRA 

ihird  under  the  brilliant  conductorsliip 
jmphony  will  be  heard  in  5  Saturday 


This  Is  It 

THIS  YEAR  of  1945,  we  all  pray,  will  bring 
the  United  Nations  complete  victory.  Brilliant 
successes  of  our  forces  have  been  marred  by 
temporary  reverses,  which  have  supplied  the 
jolt  needed  to  boot  all  of  us  out  of  our  com- 
placency. 

This  eighth  inning  rally  in  the  European 
theatre  comes  with  the  score  heavily  in  our 
favor,  we  are  told.  But  every  day  the  war  is 
prolonged  means  more  blood-letting. 

Those  are  the  reasons  for  the  swift  return 
to  all-out  wartime  operations.  The  slack  in 
production  and  manpower  must  be  taken  up. 
Drastic  measures  are  in  store. 

For  radio,  along  with  all  other  essential  pur- 
suits, there  are  tougher  days  ahead.  Look  for  a 
solid  freeze  on  all  equipment.  The  pinch  on 
manpower  already  is  on  and  it's  touch  and 
go  as  to  whether  4  Fs,  who  have  replaced  de- 
ferred personnel,  will  find  themselves  con- 
fronted by  ship-yard  foremen  or  shavetails. 

It  is  this  condition  which  prompted  Assistant 
President  James  F.  Byrnes  to  call  upon  all 
industry  to  cancel  conventions  or  meetings,  so 
railroads  and  hotels  will  be  able  to  accommo- 
date necessary  wartime  traffic. 

Radio  is  prepared  to  pull  in  its  belt  as  many 
notches  as  may  be  required.  It  wants  only 
those  bare  necessities  in  equipment  and  re- 
placements and  in  personnel  required  to  permit 
stations  to  render  peak  wartime  service — the 
kind  of  service  that  has  pegged  it  as  an  essen- 
tial pursuit  and  has  won  praise  from  all  those 
directly  identified  with  the  war's  prosecution. 

If  this  means  foregoing  the  NAB  annual 
war  conference,  it  will  be  done.  That  was  the 
unqualified  judgment  of  J.  Harold  Ryan,  NAB 
president,  as  soon  as  the  Byrnes'  order  came 
down.  The  job  of  acquainting  broadcasters  with 
their  ever-shifting  and  sensitive  duties  in  the 
war  eifort  can  be  handled  at  the  district  meet- 
ings which  get  under  way  this  month.  Simi- 
larly, the  war  clinics  and  sessions  of  the  major 
networks,  with  their  affiliates,  can  be  held  in 
conjunction  with  the  district  meetings. 

The  solid  freeze  on  new  station  construction 
or  modification  (except  where  it  may  be  cer- 
tified as  essential  to  the  war's  prosecution) 
will  bring  many  protests.  The  WPB  is  con- 
fronted with  demands  from  the  military  for 
electronic  parts  and  equipment.  The  new  of- 
fensive and  the  Nazi  counteroffensive  have 
thrown  production  schedules  out  of  kilter. 
None  can  question  the  military  demands. 

On  the  business  side  these  days,  most  sta- 
tions along  with  contemporary  printed  media 
have  found  that  all  they  need  is  a  transom 
and  a  basket.  Many  publications  and  stations 
which  couldn't  make  ends  meet  prewar,  have 
become  economic  royalists.  Bullish  stories  about 
the  small  capital  investment  needed  in  radio 
to  bring  in  King  Midas  returns  have  resulted 
in  the  influx  of  new  applications,  some  legiti- 
mate but  most  perhaps  sired  by  the  opportun- 
istic impulse. 

The  new  spectrum-wide  allocations,  when  fin- 
ally promulgated,  will  set  off  another  thunder- 
ing stampede  of  applicants  for  FM  and  tele- 
vision and  new  AM  stations.  But  Where  will 
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the  trained  manpower  be  found  should  Uncle 
Sam  draft  even  the  4-F  replacements,  and  re- 
move all  of  the  mass  media  from  the  essential 
manpower  bracket? 

This  is  the  time  for  all  identified  with  radio 
and  with  the  other  media  to  plan  operations 
on  reduced  personnel  rations.  Those  in  the 
fighting  age  brackets  who  have  been  deferred 
should  be  understudied.  Thoughts  of  new  plant 
and  equipment  should  be  dispelled. 

For  the  second  time  since  the  Pearl  Harbor 
supreme  atrocity,  this  is  it. 


Clock-wise? 

JOE  SPADEA,  former  station  representative 
who  just  has  been  discharged  honorably  from 
the  United  States  Army,  offers  a  plan  for  im- 
proving broadcast  production  and,  at  the  same 
time,  increasing  station  revenue. 

So  simple  in  pattern  that  one  almost  spon- 
taneously assumes  it  has  too  many  bugs  in  it, 
Mr.  Spadea's  idea  is  to  re-divide  the  face  of 
the  clock  into  new  time  segments,  forgetting 
all  about  the  traditional  quarter-hour  base. 

The  ex-sergeant,  whose  excursions  as  a  radio 
representative  made  him  a  familiar  figure  in 
major  markets  throughout  the  nation,  pro- 
poses that  a  new  10-minute  rather  than  15- 
minute  base  be  employed  for  programming. 
This  would  mean  six  basic  program  segments 
per  hour.  Such  a  proposal,  he  contends,  would 
permit  participation  in  the  hour  by  two  extra 
program  sponsors. 

Increased  revenue  from  such  additional  par- 
ticipation, granting  proper  rate  readjustments, 
would  discourage  wholesale  scheduling  of  spot 
announcement  periods  and  eradicate,  or  at  least 
modify  the  type  of  radio  commercial  which  is 
deplored  by  many  industry  leaders  as  auguring 
against  the  good  of  the  art. 

Mr.  Spadea  further  recommends  that  half- 
hour  programs  be  eliminated  and  superseded 
by  20-minute  periods.  Result:  Three  per  hour 
rather  than  two. 

There  will  be  those,  viewing  such  a  sugges- 
tion with  alarm,  who  will  decry  it  as  mercen- 
ary. They,  for  the  most  part,  will  be  publishers 
of  newspapers  and  periodicals  who,  because 
of  paper  shortages,  are  unable  to  add  pages 
at  vnll.  There  will  be  others  who  will  hail  Mr. 
Spadea's  plan  as  a  step  forward. 

One  must  consider  the  possibility  that  such 
a  plan  would  offer  better  balance  in  overall 
programming  throughout  the  day.  Many  be- 
lieve, for  example,  that  15  minutes  is  too  long 
for  the  average  newscast,  and  that  five  minutes 
is  too  short.  Political  talks  could  be  briefer. 

From  a  producer's  standpoint,  the  proposal 
would  appear  to  have  merit.  One  of  the  difficult 
problems  facing  program  directors  who  must 
do  series-productions  is  "keeping  up  the  aver- 
age". To  keep  up  the  average,  a  show  must 
have  pace.  Within  limits,  the  shorter  the 
vehicle,  the  faster  the  pace.  The  Spadea  plan 
could  be  a  blessing  to  studio  personnel. 

Doubtless  such  an  undertaking  would  mean 
increased  employment.  If  it  cut  down  on  the 
number  of  spot  announcements  and  increased 
the  quality  of  those  remaining,  it  would  be 
performing  a  great  service. 

Who  accepts  such  conclusions  should  examine 
Mr.  Spadea's  provocative  article  on  page  14. 
There  may  be  here  al  workable  plan  for  ex- 
panding the  clock,  a  project  that  has  occupied 
the  imaginations  of  broadcasters  for  years. 


CLIFFORD  DON  lOSET 


WHEN   Don  loset — pronounced  Yozay 
— joined  the  Fort  Hamilton  Broad- 
casting Co.  last  August  as  executive 
director  of  WMOH  Hamilton,  0.,  he 
predicted  of  the  organization,  "the  industry 
will  soon  know  it  is  on  the  map."  Don  usually 
follows  through  on  his  plans. 

In  1923  when  there  were  less  than  100,000 
radio  sets  in  the  United  States,  Don  first  faced 
a  microphone  at  WJK,  the  first  station  in  his 
native  Toledo.  He  sang  a  few  songs  and  talked 
about  current  events.  He  liked  the  medium  and 
decided  ta  stick  with  it. 

There  followed  many  years  with  stations  in 
the  Midwest.  During  the  -  time  he  was  with 
WAIU  Columbus,  he  had  worked  up  his  mike 
delivery  to  the  superspeed  of  250  "words  a  min- 
ute— and  each  word  clearly  understandable, 
according  to  a  Columbus  newspaper  comment. 
The  famed  Floyd  Gibbons  was  known  for  his] 
barrage  of  217  words  per  minute.  At  that  time, 
Don  was  working  as  newsman  and  sports- 
caster  with  the  station. 

In  June  1935  he  joined  the  Fort  Industry 
Co.  as  a  newscaster,  having  his  own  feature, 
Personalities  on  Parade.  During  the  next  10 
years  with  that  company,  he  was  given  the 
trouble  shooting  job  managing  three  of  its  six 
stations  soon  after  each  was  acquired.  They 
were  the  old  WALR  (now  WHIZ)  Zanesvilla,  [ 
a,  WLOK  Lima,  0-,  and  WAGA  Atlanta.  He 
was  relieved  of  the  management  of  WAGA  in 
November  1942  when  he  was  assigned  to  Cuba 
for  the  company.  He  spent  about  four  months 
in  Havana. 

Shortly  after  that  he  resigned  to  become 
sales  promotion  manager  and  public  relations 
director  of  WJJD  Chicago. 

In  his  time,  also,  he  has  worked  for  and 
studied  advertising  with  a  prominent  vmter, 
operated  a  small  advertising  agency  of  his 
.  own,  and  for  three  years  was  advertising 
director  for  the  George  B.  Ricaby  Companies 
in  Toledo  and  Buffalo  in  1925,  '26  and  '27. 

Don  studied  at  Toledo  U.,  but  in  his  ovm^ 
words,  "I  was  a  B  A  D  boy  and  they  wouldn't 
let  me  finish."  After  being  declared  persona 
non  grata  at  Toledo,  however,  the  young  loset 
enrolled  at  Davis  Business  College. 

"Voluble  wine  merchants  and  pirates"  among 
his  ancestry  help  explain  Don's  glibness  of 
tongue — according  to  Don.  He  will  admit  to 
being  born  Feb-  19  "near  the  turn  of  the  cen- 
tury". More  specific  statistics  unavailable. 

He  belongs  to  Theta  Sigma  Phi,  the  Scottish 
Rite  and  Masons,  and  is  a  charter  member  of 
Boaz  Shrine  in  Toledo. 

Don's  son,  Walter,  is  in  training  as  an  Air 
Corps  cadet  and  his  daughter,  Renee,  is  a  high 

(Continued  on  page  42)  -r 
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school  student  in  Hamilton.  His 
wife,  Hazel,  is  a  well-known  so- 
prano who  has  sung  professionally 
for  several  years,  including  work 
on  radio  programs  from  Detroit, 
Toledo,  Buffalo,  Cincinnati,  and 
Chicago.  Most  of  her  air  work  was 
under  the  name  of  "Carol  Lynn". 

From  hearing  him  talk,  his 
favorite  subject  is  his  wife.  His 
constant  cross  remains  the  wrong 
pronounciation  of  his  name.  As 
usually  pronounced,  says  Don,  it 
sounds  like  "a  Pullman  car  or  an 
ailment".  The  soft,  French  pro- 
nounciation it  deserves  is  seldom 
given. 


Robert  D.  Boniel 

ROBERT  D.  BONIEL,  50,  sales- 
man for  11  years  with  Edward 
Petry  &  Co.,  station  representa- 
tive, Chicago,  died  Jan.  7  in  Miami, 
Fla.,  after  a  long  illness.  Mr.  Boniel 
was  a  veteran  in  radio,  having  been 
director  of  WEBH,  the  Edgewater 
Beach  Hotel  station,  in  1923,  where 
he  put  on  the  air  Charles  Correll 
and  Freeman  Gosden,  {Amos  'n 
Andy),  He  served  as  first  presi- 
dent of  the  Chicago  Broadcasters 
Assn.  Mr.  Boniel's  home  was  at 
2114  Livingston  St.,  Evanston,  HI. 
He  is  survived  by  his  wife,  Helen, 
and  two  stepsons,  Bennison  and 
Michael. 


ERNEST  MOBLEY,  manager  of  WMSL 
Decatur,  Ala.  is  the  father  of  twins. 


NOTES 


JAMES  V.  COSMAN,  president  of  WPAT 
Paterson  and  for  nearly  three  years  on 
active  duty  with  the  Navy  Bureau  of  Ships, 
has  been  promoted  to  lieutenant  com- 
mander. Originally  in  charge  of  Navy 
vacuum  tubes,  he  recently  took  over 
supervision  of  antennas. 

ED  CRANEY,  director  of  the  Z-Bar  Net- 
work in  Montana  and  KXL  Portland,  was 
in  Washington  last  week  for  an  indefinite 
stay.  Last  year  he  assisted  the  Senate 
Interstate  Commerce  Committee  in  the 
preparation  of  the  White- Wheeler  Bill  (S- 
814),  which  failed  to  be  approved. 

JOHN  G.  PAINE,  general  manager  of 
ASCAP,    and    HERMAN  FINKELSTEIN, 

ASCAP  resident  counsel,  left  New  York 
Friday  to  attend  the  first  congress  of  La 
Federacion  Interamericana  de  Soeiedaes 
de  Autores  y  Compositores  (Fisac)  in 
Havana,  Cuba.  At  the  meeting  representa- 
tives of  performing  rights  societies 
throughout  the  Americas  will  discuss  copy- 
right owners'  rights. 

JAMES  LAWRENCE  FLY,  former  FCC 
Chairman,  now  practicing  law  in  New 
York,  has  become  a  member  of  the  Ameri- 
can Civil  Liberties  Union  Radio  Commit- 
tee, Chairman  is  THOMAS  CARSKADON, 
of  the  20th  Century  Fund,  New  York. 

LT.  JOHN  R.  OVERALL,  USNR,  now  on 
inactive  duty,  has  returned  to  the  Mutual 
sales  staff  as  account  executive.  Lt.  Over- 
all was  on  the  MBS  sales  staff  for  five 
years  before  entering  the  service  in  Dec. 
1942.  From  1931  to  1936  he  served  on  the 
NBC   sales  staff. 

VICTOR  A.  BENNETT,  vice-president  of 
WAAT  Newark,  has  been  appointed  radio 
director  for  the  Community  Manpower 
Mobilization  Committee  of  northern  New 
Jersey. 

ARTHUR  MOORE,  Seattle  manager  of 
Allied  Adv.  Agencies,  has  resigned  to  join 
KTYW  Yakima  as  resident  manager. 


mm 
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KQV's  coverage  of  Pittsburgh  has  made  it  the  standby  of 
local  merchants— many  have  used  it  continuously  for  ten 
years  and  more.  That's  the  real  competitive  test  of  a  station. 
Now  under  new  ownership  — with  an  enhanced  staff  of  top- 
flight men  —  KQV  adds  to  its  thorough  coverage  an  aggres- 
sive policy  of  strong  local  cooperation  with  its  advertisers. 
Keep  your  eye  on  KQV— it  wraps  up  Pittsburgh  for  you— 
it  gives  you  service  —  it's  going  places!  •  Allegheny 
Broadcasting  Corp.,  Pittsburgh  19,  Pa. 

National  Representatives:  SPOT  SALES,  Inc. 

Considering  Cost,  Coverage  and  Cooperation 
YOUR  BEST  RADIO  BUY  IN  PITTSBURGH 


Wassan  Appointed 

COINCIDENT  with  the  separa- 
tion of  KGW  and  KEX  Portland 
under  the  duopolv  regulations,  J. 
N.  Wassan,  who  has  been  with 
both  stations  for 
two  years,  was 
appointed  com- 
mercial manager 
of  station  KGW 
last  week.  Mr. 
Wassan  has  had 
18  years  of  ex- 
perience in  the 
newspaper,  out- 
door and  radio 
fields  of  advertis- 
ing. Educated  in 
the  staff  of  the 
in  1929,  became 
of  the  Electric 
ti  1936  and  later 
Ramsay 


I 


Mr.  Wassan 


Iowa,  he  joined 
Portland  News 
sales  manager 
Products  Corp. 
was     associated  with 
Signs  Inc. 


Sweets  Shift 

SWEETS  Co.  of  America,  Ho- 
boken,  N.  J.,  on  Jan.  1  shifted  its 
account  from  Duane  Jones  Co.,  New 
York,  to  Ivey  &  Ellington,  New 
York.  Present  plans  call  for  con- 
tinuation of  Dick  Tracy  on  45 
Blue  stations  Monday,  Wednesday 
and  Friday,  5:15-5:30  p.m. 


REED  BULLEN  returns  to  his  position 
as  general  manager  of  KVNU  Logan 
Utah,  following  six  months'  absence  as 
general  manager  of  KID  Idaho  Falls 

GEORGE  ARNOTT  has  joined  the  sales 
staff  of  William  Wright  Co.,  station  rep- 
resentative, Toronto. 

GERALD  J.  REDMOND,  a  member  of  the 
National  Advisory  Council  on  School 
Broadcasting,  has  been  appointed  station 
manager  of  CHNS  Halifax,  it  was  an- 
nounced by  managing  director  MA.T.  W,' 
C.  BORRETT. 

A.  A.  McDERMOTT,  RCAF  public  rela- 
tions officer,  radio,  with  headquarters  at 
London,  England,  has  been  promoted  to 
squadron  leader.  He  was  formerly  Mon- 
treal office  manager  of  H.  N.  Stovin  &  Co., 
station  representative. 

F.  A.  HITER,  senior  vice-president  of 
Stewart-Warner  Corp.,  Chicago,  has  been 
unanimously  elected  a  member  of  the 
board  of  directors  of  the  Radio  Manufac- 
turers Assn.  He  replaces  L.  L.  KELSEY, 
also  formerly  of  Stewart-Warner  Corp.. 
now  with  Belmont  Radio  Corp.,  Chicago. 

CAPT.  FRANK  G.  KING,  who  was  for- 
merly chief  of  broadcast  service  section. 
Armed  Forces  Radio  Service,  Los  Angeles, 
is  now  serving  as  officer-in-charse  of  tha 
AFRS  New  York  office,  a  post  previously 
held  by  CAPT.  ALBERT  GIBSON,  trans- 
ferred to  the  West  Coast.  Capt.  King  was 
at  one  time  account  executive  of  the  for- 
mer Blackett-Sample-Hummert,  New  York, 
and  before  entering  the  service  was  asso- 
ciated with  the  sales  promotion  agency, 
Harry  S.  LaFond  Co. 


No. !  Stcitioii  HI 
a  No*  I  Morket 


I 


KOIN 

PORTLAND,  OREGON 

CBS  Affiliaie 


FREE  &  PETERS  •  National  Representatives  I 


BROADCASTING    •    Broadcast  Advertisini  !o 


j 


You  Can  Buy  This  Amplifier  TODAY 


Under  a  recent  ruling  of  the  War  Production  Board 
radio  station  owners  may  buy  up  to  ^500.00  worth 
of  new  capital  equipment,  using  their  AA-1  MRO 
CMP-5  priority. 

Here  is  a  piece  of  equipment  that  will  make  a  vast 
improvement  in  the  quality  of  your  instantaneous 
records.  And  it  can  be  delivered  to  you  promptly. 

It  is  the  Presto  88-A  amplifier,  designed  especially 
for  use  with  Presto  1-C  and  similar  high  fidelity  cut- 
ting heads. 

Maximum  power  output  is  50  watts  with  4%  distor- 
tion, measured  by  the  inter-modulation  method.  Feed 
back  circuits  maintain  the  output  impedance  essen- 
tially constant  when  driving  a  cutting  head,  thus 
reducing  overall  distortion.  Three  frequency  response 
curves  are  available  on  a  selector  switch.  (1)  Flat 
response,  30  to  15,000  c.p.s.  ±  1   db.    (2)  "NBC 

Buy  Bonds.  Keep  on  Buying. 
Keep  'Em  Flying. 
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ORTHACOUSTIC"  recording  response.  (3) 
World-AMP  lateral  recording  response. 

Designed  for  relay  rack  mounting;  panel  height 
14 input,  500  ohms;  output,  optional,  15  ohms 
or  500  ohms;  gain,  maximum,  85  db.  Shipment 
4  to  5  weeks  after  receipt  of  order  placed  with 
your  electronic  distributor. 


PRESTO  RECORDING  CORPORATION 

242  WEST  55th  STREET,  NEW  YORK  19, N.Y., U.S.A. 
Walter  P.  Downs  Ltd.,  in  Canada 
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Eiges  Heads  NBC  Press ; 
Knode  Named  Assistant 

SYDNEY  H.  EIGES,  acting  man- 
ager of  the  NBC  press  department 
since  resignation  of  John  McKay- 
Dec.  15,  has  been  named  manager 
of  the  department,  Frank  E.  Mul- 
len, NBC  vice-president  and  gene- 
ral manager,  announced  last  week. 

Thomas  P.  Knode,  manager  of 
the  NBC  Washington  press  depart- 
ment, has  been  named  assistant 
manager  in  New  York.  Mary  Cav- 
anagh,  of  the  WRC  Washington 
news  staff,  renlaces  Mr.  Knode. 
Dwight  B.  Herrick,  acting  man- 
ager of  the  network  public  service 
department  has  been  named  man- 
ager. 

E.  L.  Bragdon,  NBC  trade  news 
editor,  joins  RCA's  department  of 
information  about  Feb.  1.  Allen 
Kalmus,  of  NBC's  press  stalf,  takes 
over  trade  news  duties. 


Charles  Leslie  Adams 

CHARLES  LESLIE  ADAMS,  44, 
conductor  of  the  walkie-talkie  Man- 
on-the-Street  on  KFAC  Los  Ange- 
les, was  found  dead  in  bed  at  his 
home  Jan.  5.  Death  was  apparently 
due  to  natural  causes.  He  had  been 
in  radio  since  1923,  having  started 
on  KFI. 


Hergonson  Named 

ROBERT  W.  HERGONSON,  for- 
merly radio  producer  at  Foote,  Cone 
&  Belding,  New  York,  has  been  ap- 
pointed program  director  of  WINS 
New  York,  replacing  Mary  Daly, 
who  will  be  retained  as  his  as- 
sistant. 


BEflJMD 
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ROBERT  W.  LeMOND,  former  CBS  Hol- 
lywood announcer,  now  manager  of  the 
Armed  Forces  Radio  Service  station  at 
Noumea,  has  been  promoted  from  warrant 
ofificer  (jg)  to  2nd  lieutenant.  Lt.  LeMond 
is  also  assistant  to  the  officer  in  charge 
of  the  Mosquito  Network  of  four  AFRS 
stations  in  the  South  Pacific. 

ALBERTO  GANDERO,  chief  of  Spanish 
announcers  in  NBC's  international  divi- 
sion, has  been  appointed  head  of  the 
Spanish  division.  EMILIO  DE  TORRE,  on 
the  Spanish  announcers'  staff,  succeeds  Mr. 
Gandero. 

JOHN  THORNTON,  trans-Pacific  bureau 
chief  of  MBS  news  division  in  San  Fran- 
cisco, will  be  relieved  temporarily  by  ED 
PETTIT,  assistant  to  JOHN  WHITMORE, 
MBS  news  head  in  New  York.  Mr.  Thorn- 
ton, recuperating  from  an  illness,  soon  will 
be  brought  to  the  New  York  office  for  a 
time  upon  his  recovery. 

CHARLES  F.  McCARTHY,  NBC  news 
commentator  and  announcer,  is  the  father 
of  a  boy.  Mrs.  McCarthy  is  the  former 
DIANA  CARLTON,  radio  and  stage  actress. 

ROBERTA  BARRETT,  freelance,  has  re- 
placed JOHN  MITCHELL  as  head  of  the 
play  reading  committee  of  NBC.  Mr. 
Mitchell  is  now  script  editor  of  the  Blue 
and  assistant  to  STUART  BUCHANAN, 
script  division  head. 

CLARENCE  STOUT  Jr.  has  joined  WAOV 
Vincennes,  Ind.,  as  parttime  announcer. 
NEAL  Van  ELLS,  former  staff  announcer 
at  WIRE  Indianapolis,  has  returned  to 
WAOV  as  program  director.  WILLIAM 
M.  WINN,  staff  announcer  at  WJTN 
Jamestown,  N.  Y.,  prior  to  his  induction 
into  the  Army,  is  now  announcing  part- 
time  at  WAOV. 

JOHN  C.  DUVAL,  news  analyst  at  WFBL 
Syracuse,  on  Dec.  30  married  SARA  DOO- 
LITTLE  MINARD  of  Fargo,  S.  D. 


MIAM 


WIOD  Covers  This 
New  Rich  Market 
As  Completely  As 
Miami's  Magic  Sun 


M.  leGate,  General  Manager 


National  Representatives 
GEORGE  P.  HOLUNGBERY  CO. 
Southeast  Representative 
HARRY  E.  CUMMIN6S 

5.000  WATTS  *  610  KG 


Putnam  to  Pacific 

1st  LT.  GEORGE  F,  PUTNAM, 
USMCR,  former  NBC  news  and 
special  events  reporter,  is  now  in 
the  Pacific  Area  as  liaison  officer 
to  Armed  Forces  Radio  Service. 
He  is  making  a  survey  of  radio 
needs  of  Marine  Corps  units  over- 
seas, as  part  of  the  Marine  Corps 
plans  to  participate  more  actively 
in  AFRS  [Broadcasting,  Oct.  9]. 
Until  last  March  Lt.  Putnam  was 
m.c.  of  the  Army  Hour. 


GEORGE  P.  HERRO,  former  member  of 
the  publicity  dept..  Blue  Network  central 
division  and  before  that  assistant  radio 
news  editor  of  The  Milwaukee  Journal,  has 
been  appointed  radio  director  and  assistant 
public  relations  director  of  the  newly  ex- 
panded Hospital  Service  Plans  Commission, 
Chicago. 

LESLIE  SMITH,  released  by  the  Army 
and  formerly  in  radio,  has  joined  the 
announcing  staff  of  WSAZ  Huntington. 
W.  Va. 

DICK  JOY,  with  Army  discharge,  has 
resumed  Hollywood  free-lance  announcing. 
It  was  erroneously  announced  he  had 
joined  the  Blue  Hollywood  announciner 
staff. 

LYNN  BURDGE,  new  to  radio,  joins 
WAAT  Newark  as  assistant  to  ROLAND 
TRENCHARD,  publicity  director.  She  re- 
places JULIE  BRAVERMAN,  who  has 
resigned  and  was  married  Jan.  14  to  HER- 
MAN HILLARD  GILBERT. 

BUD  SWANTON,  in  Blue  Hollywood  traffic 
department,  has  been  shifted  to  the  net- 
work's production  staff. 
MAURICE  SPITALNY,  brother  of  Phil 
and  Leopold  Spitalny  and  formerly  music 
director  of  WTAM  Cleveland,  has  been 
retained  as  music  director  of  KQV  Pitts- 
burg. Mr.  Spitalny  will  assemble  a  new 
orchestra  for  KQV. 

TOM  CRAIG,  formerly  with  WIZE  Spring- 
field. O.  and  WSAI  Cincinnati,  has  joined 
the  announcing  staff  of  WHIG  Dayton,  O. 
JEAN  FLINNER  has  been  transferred 
from  the  Washington  office  of  the  War 
Adv.  Council  to  New  York  where  she 
serves  as  staff  manager  and  continues  to 
handle  food,  cadet  nurses  and  securities 
campaigns. 

MORTIMER  S.  DANK,  formerly  on  CBS 
shortwave  news  writing  staff,  has  been 
made  day  editor  of  the  shortwave  news 
department  succeeding  EDWARD  MI- 
CHELSON,  who  has  resigned  to  accept  an 
executive  post  at  Reynal  &  Hitchcock  Inc.. 
New    York,  publishers. 

JEAN  BAER,  formerly  in  the  Mutual  pub- 
licity department,  has  joined  Air  Features 
Inc..  New  York,  as  publicist. 

KEN  POWELL,  announcer  on  Jane  Cowl's 
WOR-Mutual  program  and  heard  on  other 
WOR  New  York  programs,  is  the  father 
of  a  boy. 

SYD  WALTON,  moderator  of  Commenta- 
tor's Round  Table  on  WHN  New  York, 
has  been  chosen  honorary  morale  officer 
of  an  Army  Air  Force  ba  e  in  the  Phil- 
ippines. Mr.  Walton  supplies  material  to 
the  GIs  in  the  Pacific  for  their  own  round- 
table  discussions  and  is  preparing  a  for- 
mat of  his  WHN  program  for  the  use  of 
GIs  throughout  the  world. 
HARRY  WOOD,  announcer  of  WCFL 
Chicago,  will  be  inducted  into  the  Army 
Jan.  19. 
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FLAT  within 
±  2  db  to 
8,000  cycles 


Reproduced  above  is  an  actual  photograph  of  a  light  method 
frequency  pattern.  The  inside,  the  wide  midway  and  the  outside 
band  are  1,000  cycle  reference  bands.  Starting  at  1,500  cycles,  at  the 
midway  reference  band,  the  succeeding  outward  bands  increase  by 
500  cycle  increments  to  8,000  cycles. 

Measurements  by  standard  formula  will  show  that  all  variations 
in  frequency  strength  are  within  ±  2  db. 

Narrowing  frequency  bands,  from  1,000  down  to  50  cycles  in  the 
bass,  indicate  a  controlled  power  decrease  —  by  means  of  a  network 
in  the  electrical  circuit  of  the  Fairchild  Magnetic  Cutterhead. 

Standard  playbacks,  in  turn,  increase  these  lowered  frequency 


strengths  by  like  amounts.  This  artificial  equalizmg  prevents  wide 
amplitudes  in  the  bass  and  results  in  a  flat  playback. 

Controlled  freedom  from  distortion  up  to  8,000  cycles  permits 
the  Fairchild  Magnetic  Cutterhead  to  provide  the  finest  possible  full 
volume  recordings  of  today's  6  to  7,000  cycle  AM  and  higher  cycle 
FM  broadcasts. 

Standard  with  the  No.  539  Fairchild  Recorder,  the  No.  541  Mag- 
netic Cutterhead  can  easily  be  adapted  to  earlier  Fairchild  models 
and  many  other  types  of  recorders.  Descriptive  and  priority  data  are 
available.  Address  New  York  Office:  475  -  10th  Avenue,  New  York 
18;  Plarit:  88-06  Van  Wyck  Boulevard,  Jamaica  1,  N.  Y. 
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CHICAGO 

5000 WATTS  560KC 


CHICAGO  CUBS 
BASEBALL  FOR  1945 


National  Representative 
250  PARK  AVE.,  NEW  YORK 
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MARCEL  OUIMET  and  PETER  STURS- 
BERG,  Canadian  Broadcasting  Corp.  war 
correspondents,  are  presently  on  leave  in 
Canada  at  Montreal  and  Vancouver,  re- 
spectively, and  will  make  lecture  tours 
during  part  of  their  time  in  the  Dominion. 
Mr.  Ouimet  has  covered  all  European  the- 
atres for  the  CBC  French  broadcasts,  and 
Mr.-  Stursberg  has  been  mainly  on  the 
Italian  front. 

DAVE  LILLWALL,  formerly  of  CJIC 
Sault  Ste.  Marie,  Ont.,  has  joined  the 
announcing  staff  of  CKSO  Sudbury.  KEN 
ARDILL.  formerly  of  CKSO,  has  joined 
the  announcing  staff  of  CHML  Hamilton. 
HARRY  B.  WITTON,  program  and  pro- 
motion manager  of  CKSO,  has  resigned. 

ED  LUTHER,  released  from  the  RCAF 
as  an  instructor  pilot,  has  joined  the 
announcing  staff  of  CFRB  Toronto. 

MAJ.  DICK  DIESPECKER,  chief  radio 
liaison  officer,  public  relations  section, 
Canadian  Army,  has  returned  to  CJOR 
Vancouver,  following  his  retirement  from 
the  Canadian  Army. 

GUY  RUNNION,  for  four  years  news- 
caster at  KMOX  St.  Louis,  has  been  named 
news  editor,  replacing  RICHARD  .  E. 
FISCHER,  who  has  returned  to  WHAS 
Louisville   as  program  manager. 

MAURICE  BARRETT,  former  production 
director  of  WHN  New  York  for  nine 
years  and  later  with  Harry  S.  Goodman 
Radio  Productions,  has  joined  WHOM  New 
York   as  production  director. 

WYNN  HUBLER.  who  conducts  Your 
Neighbor  Lady  on  KRNT  Des  Moines, 
WNAX  Sioux  City-Yankton,  was  married 
Jan.  3  to  S2/C  HARRY  L.  SPEECE. 

JAMES  P.  BOYSEN,  formerly  of  WTCN 
Minneapolis,  has  joined  the  announcing 
staff  of  WTMJ-WMFM  Milwaukee.  WIL- 
LIAM O.  TULLOCH,  new  to  radio,  also 
has  joined  WTMJ-WMFM. 


ETHEL  M.  BELL,  freelance  writer  and 
former  radio  coordinator  for  the  Southern 
California  Broadcasters  Assn.,  has  joined 
KPO-NBC  San  Francisco  as  a  producer. 

EDWARD  BURKE,  formerly  a  reporter  on 
the  San  Francisco  Chronicle,  has  joined  the 
news  staff  of  KGO  San  Francisco. 
BARBARA  KINNEY,  advertising  manager 
of  Schwabacher-Frey,  San  Francisco,  has 
joined  the  sales  promotion  staff  of  KGO 
San  Francisco. 

JOHN  SAGE,  formerly  of  KYA  San  Fran- 
cisco and  KGDM  Stockton,  has  joined 
KROW  Oakland  as  announcer. 


Franchey  Moves 

WILLIAM  A.  FRANCHEY,  radio 
copy  chief  of  Russel  M.  Seeds  Co., 
Chicago,  has  joined  McCann-Erick- 
son.  New  York,  in  the  same  ca- 
pacity. He  succeeds  Fred  Blumen- 
schien,  who  joined  Lennen  &  Mit- 
chell, New  York,  as  head  of  the  ra- 
dio commercial  department,  a  new 
position. 


STANLEY  C.  FARNSWORTH,  formerly 
in  radio  in  Los  Angeles  and  Hollywood, 
has  joined  the  continuity  staff  of  KSL 
Salt  Lake  City. 

JOHN  LESLIE,  assistant  newscaster  at 
WOW  Omaha,  has  been  named  chief  an- 
nouncer. MERRILL  WORKHOVEN,  for- 
merly of  Sioux  Falls,  S.  D.,  is  a  new 
addition  to  the  WOW  announcing  staff. 


JACK  SCANLON,  announcer  of  KYW  Phil- 
adelphia, has  resigned  to  accept  a  position 
with  WOR  New  York. 

SGT.  MITCHELL  F.  STANLEY,  announcer 
of  WINN  Louisville,  is  the  father  of  a  boy. 

GEORGE  TOMLINSON,  formerly  with 
WDRC  Hartford,  Conn.,  has  joined  the 
announcing  stafi  of  WHYN  Holyoke, 
Mass. 


PAUL  COBUBN,  announcer  at  KVNU 
Logan,  Utah,  for  two  years  previous  to 
1941,  returns  to  the  station  following 
release  from  the  Army  to  take  over  the 
KVNU  production  department. 

CAPT.  BOB  KESTEN,  Royal  Canadian 
Corps  of  Signals,  formerly  of  CKWS 
Kingston,  is  now  in  Holland  with  the 
Canadian  Army  in  charge  of  the  Canadian 
mobile  broadcasting  station  attached  to 
the  21st  Army  Group. 

JACK  LAWRENCE,  former  sportscaster 
of  WFTL  Miami  and  WNEW  New  York 
announcer,  and  WINSLOW  PORTER,  re- 
cently WINS  New  York  announcer,  have 
joined  the  announcing  staff  of  WLIB  New 
York.  Mr.  Porter  has  served  on  the  an- 
nouncing staffs  of  WMEX  WRUL  WORL 
Boston  and  as  program  director  of  WNAB 
Bridgeport   and    WING  Winchester. 

RAY  BUFFUM,  former  program  director 
of  KPO  San  Francisco,  has  joined  the 
KNX  Hollywood  production  staff. 


SPOT  SAYS,  "BOY,  ARE  WE  CORNY— 
YEP,  286  MILLION  DOLLARS  WORTH  T 


m 


SIOUX  FALLS.  SO.  DAKOTA 
1140  K  C  —  5000  WATTS 
National  Representatives 
HOWARD   H.   WILSON  CO. 


FREDERICK  P.  REYNOLDS  Jr..  form 
research  supervisor  on  the  General  Foo 
account  at  Young  &  Rubicam,  New  Yor 
has  been  appointed  research  director 
Geyer,  Cornell  &  Newell,  New  York.  '. 
replaces   William    Harrington,  resigned. 

ROBERT  C.  DISERENS,  former  assista 
account  executive  on  the  Procter  &  Gai 
ble  account  with  Compton  Adv.,  N(_ 
York,  has  joined  Doherty,  Clifford  &  She: 
field.  New  York,  as  assistant  account  e: 
ecutive  on  the  Bri_tol-Myers  account.  Cai 
oline  Woods,  copy  writer,  has  shifted 
DC&S  from  Young  &  Rulicam. 

BBRGIT  C.  REDMOND,  formerly  on  th 
space-buying:  staff  of  the  Biow  Co.,  Nei 
York,  has  joined  Grey  Adv.,  New  York 
as  a  copywriter  in  the  radio  department. 

LARRY  WEBSTER,  Vancouver,  I 
teen  appointed  manager  of  the  Vancouve 
office  of  Harry  E.  Foster  Agencies  Ltd 
Toronto. 

W/COMDR.  E.  G.  MacPHERSON,  re 
cently  retired  from  the  RCAF,  has  beei 
appointed  western  Ca-adian  supervisor  o 
the  offices  of  J.  J.  Gibbons  Ltd.  Before  th 
war  he  was  vice-president  and  Saskatche 
wan  manager  of  the  agency  branches 

HARRY  Q.  SCOTT,  formerly  executiv 
of  Leland  Hayward  Inc.,  New  York,  ha 
joined  the  Bender-Ward  Agency,  HoUj 
wood  talent  service,  as  radio  director, 

ORAN  NANCE  Jr.,  publicity  director  < 
C.  P.  MacGregor  Transcription  Co.,  Lc 
Angeles,  is  the  father  of  a  boy. 

MARVIN  HARMS  and  Robert  G.  Wilsoi 
vice-presidents  of  Hill-Blackett  &  Co 
Chicago,  were  admitted  as  general  par 
ners  of  the  agency  last  week.  Both  hav 
been  with  Mr.  Blackett  eight  years, 
LEO  P.  BOTT  Jr.,  former  account  execi 
tive  of  BBDO,  Buffalo  office,  has  bee 
appointed  to  tne  same  post  with  Arthi 
Myerhoff  &  Co.,  Chicago. 

CHARLES  M.  DE  LOZIER,  former  prom 
tion  manager  of  WMAL  Washington,  hi 
joined  the  creative  staff  of  Henry  J.  Kau 
man  Adv.  Agency,  Washington,  and  Joh 
Green,  for  many  years  with  the  Goven 
ment  Printing  Office,  this  month  will  bi 
come  head  of  the  agency's  production  d( 
partment. 

LINDSAY  MacHARRIE,  New  York  pr 
duction  manager.  Blue  Network,  in  Fe( 
ruary  joins  Young  &  Rubicam,  New  Yor 
as  director  for  We  the  People  on  CBS 
placing  Joseph  Hill,  named  Y&R  rad 
story  editor. 

HENRY  FLARSHEIM,  former  vice-pre: 
dent  of  Phil  Gordon  Agency,  Chicago,  h 
joined  Goldman  &  Gross*  Chicago, 
account  executive. 

LAWRENCE  W.  NOLTE.  recently  a  lie 
tenant    colonel   in   the   Army,   has  joi 
Needham,    Louis    &    Brorby,  Chicago, 
account  executive.  He  was   in  charge 
advertising    and  marketing   activities  f 
the  American   Dry   Milk   Institute  befo 
joining  the  Army. 

ARNOLD  MAGUIRE,  Hollywood  produc 
of  Foote,  Cone  &  Belding,  has  been  a 
pointed  television  manager  of  that  offic 
Agency  plans  call  for  extensive  excursii 
into  television  field,  according  to  E, 
Cashman,  vice-president  of  Hollywood  o 
erations,  with  maintenance  of  departmen 
in  both  Hollywood  and  New  York.  Pa 
A.  Rickenbacker  is  in  charge  of  latt 
television  operations. 
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OU  MAY  BE  ABLE 
HREE  HOURS*- 


TO  "BIRV  FOR 


JUT  —YOU  CAN'T  ROLL  PAST  THAT  BLANKET 
OF  FADING,  INTO  WESTERN  MICHIGAN! 


We're  not  "log-rolling"  for  anybody  when  we 
tell  you,  out  and  out,  that  Western  Michigan  can't 
well  hear  Chicago  or  Detroit  stations.  Fading  sim- 
ply prevents  clear  reception. 

You  may  be  making  out  very  nicely  without  listen- 
ers in  Grand  Rapids,  Kalamazoo  and  Western 
Michigan — but  if  you  want  them  you'll  have  to  use 
Western  Michigan  outlets. 

That's  the  situation  .  .  .  and  it  will  stand  until  some 


genius  figures  out  a  solution  to  the  fading  problem. 
WKZO  in  Kalamazoo  and  WJEF  in  Grand  Rapids 
— both  CBS,  both  programmed  especially  for  their 
specific  areas — do  the  kind  of  job  that  these  two 
big  markets  deserve.  Sold  in  combination  at  a  bar- 
gain rate  per  thousand  radio  homes  covered,  they 
are  by  long  odds  your  best  choice  for  real  cover- 
age in  Grand  Rapids,  Kalamazoo,  Battle  Creek 
and  all  of  Western  Michigan.  Let  us  send  you  the 
whole  story — or  just  ask  Free  &  Peters! 


*  Two  men  lasted  for  three  hours  and  fifteen  minutes,  before  on  e  fell,  in  a  log-rolling  contest  at  Ashland,  Wis.,  in  1900. 


i 


WKZO 


rw4 


BOTH  OWNED  AND  OPERATEDBY  FETZER  BROADCASTING  COMPANY 

FREE    &    PETERS,    INC.,    EXCLUSIVE   NATIONAL  REPRESENTATIVES 
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PORTER  BLDG. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD 
General  Manager 


ELIZABETH  WHITEHEAD 
Station  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


Ask  for  Rate  Card  3 


WARREN  A.  BRUCE,  former  advertising 
and  sales  promotion  manager  of  Brewer- 
Titchener  Corp.,  Cortland,  New  York,  has 
joined  Butler  Adv.,  New  York,  as  head 
of  the  creative  and  service  staff,  a  new 
position. 

ROLAND  JACKSON,  copy  writer  of  the 
McCarthy  Co.,  Los  Angeles,  has  joined 
Buchanan  &  Co.  He  replaces  Lee  Roberts, 
now   at  Hillman-Shane-Breyer. 

MARY  HARRIS,  radio  producer  and  edi- 
torial assistant  to  Carol  Irwin,  head  of 
daytime  radio  at  Young  &  Rubicam,  New 
York,  left  last  week*  for  Y  &  R's  Holly- 
wood office  to  serve  as  producer  of  the 
General  Electric  Co.  House  Party  on  CBS. 

ELLIS  L.  REDDEN,  former  advertising  and 
sales  promotion  manager  of  National  Radi- 
ator Co.,  has  joined  McCann-Erickson.  New 
York,  as  assistant  to  Howard  Korman, 
vice-president  of  merchandising  and  sales 
promotion. 

ELAINE  CARRINGTON,  serial  writer,  is 
being  feted  as  one  of  her  shows,  Pepper 
Youna's  Family,  Jan.  15  enters  its  tenth 
year  of  continuous  broadcasting  on  NBC 
for  Procter  &  Gamble  Co.  Program  started 
as  a  weekly  sustainer  on  NBC  in  the  fall 
of  1932,  acquired  Beechnut  Packing  Co. 
as  sponsor  and  changed  title  to  Red  Davis 
Aug.  25,  1933,  and  Jan.  13,  1936,  began 
for  Procter  &  Gamble.  Agency  is  Pedlar 
&  Ryan,  Inc.  New  York. 

WALTER  K.  McCREERY,  vice-president 
and  general  manager  of  Allied  Adv.  Agen- 
cies, Los  Angeles,  has  resigned. 

JEAN  DANIELS,  former  assistant  adver- 
tising manager  of  Brooks  Clothing  Co.. 
Los  Angeles,  has  joined  Bayard  &  Eccleston 
Adv.  as  account  executive.  Kay  Johns  has 
joined  the  agency  as  production  manager. 

VERNON  S.  WEILER  Adv.,  Chicago,  has 
moved  from  the  Mdse.  Mart  to  larger  quar- 
ters at  664  N.  Michigan  Ave.  Telephone 
remains  Whitehall  5341. 

FOUR  western  Canadian  stations  repre- 
sented in  eastern  Canada  by  Radio  Repre- 
sentatives Ltd.,  Toronto  and  Montreal, 
are  now  represented  in  Western  Canada 
by  the  Winnipeg  office  of  H.  N.  Stovin 
&  Co.  They  are  CFCN  Calgary,  CFRN  Ed- 
monton, CFQC  Saskatoon,  and  CKPR  Fort 
William. 


Wylie  Named  Supervisor 
Of  Production  f  or  Y  &  R 

MAX  WYLIE,  author  and  formerly 
head  of  production  and  creative 
writing  of  N.  W.  Ayer  &  Son,  New 
York,  has  joined  Young  &  Rubi- 
cam, New  York,  as  a  production 
supervisor.  Previously  Mr.  Wylie 
was  vice-president  in  charge  of 
radio  for  Blackett-Sample-Hum- 
mert  Inc.,  Chicago  and  prior  to  that, 
in  1942,  was  script  editor  for  CBS. 
Mr.  Wylie's  position  at  N.  W.  Ayer 
has  not  yet  been  filled. 

John  D.  Postlethwaite,  Richard 
J.  Honeychureh  and  John  S.  Greir 
have  joined  the  Y  &  R  merchandis- 
ing staff.  Mr.  Postlethwaite  was 
formerly  associated  with  the  gen- 
eral merchandise  office  of  Sears, 
Roebuck  &  Co.,  Chicago,  and  prior 
to  that  was  in  the  New  York  office 
of  Montgomery  Ward  &  Co.  Mr. 
Honeychureh  has  been  associated 
with  the  Fleischmann  Co.  and 
Standard  Brands  in  grocery  and 
bakery  sales  and  merchandising 
capacities  for  20  years.  Mr.  Greir 
was  formerly  a  member  of  the 
advertising  staff  of  Red  Book  mag- 
azine for  six  years  and  prior  to 
that  was  business  manager  for 
Liquor  Store  and  Dispenser  Mag- 
azine. 


Y&R  London  Office 

YOUNG,  &  RUBICAM  has  announced 
opening  of  a  London  office  at  24  St. 
James'  St.  with  Geoi-ge  D.  Bryson 
named  as  managing  director.  Directors 
of  the  London  office  of  Young  &  Rubi- 
cam Ltd.  are :  Raymond  Rubicam, 
Sigurd  S.  Larmon,  L.  N.  Brockway, 
J.  H.  Geise,  C.  L.  Whittier,  and  Lori- 
mer  B.  Slocum. 


RALPH  T.  SMITH  (left),  formerly 
copy  chief  of  Duane  Jones  Co.,  New 
York,  receives  congratulations 
from  the  agency's  "proprietor", 
Duane  Jones,  on  his  election  as 
general  manager  of  the  agency. 


Wade  Names  Miller 

CHESTER  MILLER,  for  the  past 
three  years  head  of  his  own  busi- 
ness in  Chicago,  has  been  named 
radio  director  of  Louis  E.  Wade 
Inc.,  advertising  agency.  Ft.  Wayne, 
Ind.,  according  to  an  announce- 
ment by  Louis  Wade,  president  of 
the  agency.  Mr.  Miller  during  the 
past  10  years  has  had  experience 
in  sales,  continuity  and  production 
at  WHBU  Anderson,  Ind.;  WIRE 
Indianapolis;  WMBD  Peoria,  111. 
and  WLS  Chicago. 


Trommer  Change 

JOHN  F.  TROMMER  Inc.,  New 
York,  for  beer,  beginning  Jan.  15 
supplements  its  twice-weekly  eve- 
ning sponsorship  of  Answer  Man 
on  WOR  New  York  with  a  thrice- 
weekly  12:45  p.m.  broadcast  as  se- 
ries starts  a  six-weekly  daytime 
schedule  in  addition  to  a  Monday- 
through-Saturday  night  run  for 
various  sponsors.  Trommer's  spot 
schedule  includes  WGNY  New- 
burgh,  N.  Y.,  and  WPAT  Paterson, 
N.  J.  Agency  is  Federal  Adv.,  New 
York. 


AMP  Signs  Three 

MUSIC  licensing  agreements  have 
been  completed  between  the  Associated 
Music  Publishers  Inc.  and  KSJB 
Jamestown,  N.  D.,  KBND  Bend,  Ore., 
and  KLPM  MInot,  N.  D.,  and  ex- 
tended with  KALE  KFJI  KFRE 
KFSD  KFXJ  KFYR  KGCU  KGGF 
KMA  KMYO  KOL  KOIN  KPAC 
KROY  KSL  KSTP  WAVE  WCAU 
WCBS  WCOS  WEIM  WFBR  WFTL 
WGH  WGN  WHAM  WHBC  WIBW 
WLW  WSAI  WMOB  WNAX  WOPI 
WSGN  WSIX  WTAR  WTMJ  WTSP 
WWJ  KATE. 


WFM 

younostown; 

OHIO 

METROPOLITAN 
'  DISTRICT 
MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY.REED 

Detroit,  Atlanta, 


WJLS 

BECKLEY,  WEST  VIRGINIA 

Expands  its  markett.  . 

*  Daytime  coverage  increases  1,390 
.square  miles .  .  .with  110,741  additional 
potential  listeners  (FCC  survey). 


now  at 


360 

-IjMfts  on  the  dial 

CBS 

-    CBS  NETWORK 

Represented  by  Burn-Smith 
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Bell  Telephone  Laboratories 


Exploring  and  inventing,  devising  and  perfecting  for  our  Armed  Forces 
at  war  and  for  continued  improvements  and  economies  in  your  telephone  service 


Kesearch,  in  the  Bell  Telephone  Sys- 
tem, has  always  been  an  expanding 
activity,  growing  with  the  scientific 
knowledge  of  the  times  and  contribut- 
ing to  that  knowledge.  Upon  it  have 
been  based  important  inventions  and 
developments. 

The  telephone,  itself,  was  invented 
in  the  laboratory  where  Alexander 
Graham  Bell  was  carrying  on  re- 
searches in  speech  and  hearing  and 
laying  the  foundation  for  the  electri- 
cal transmission  of  speech.  As  time 
went  on  the  telephone  research  pro- 
gram expanded  to  cover  every  science 
which  gives  any  promise  of  improved 
telephony  and  every  engineering  art 
which  applies  to  the  development,  con- 
struction, installation  and  operation  of 
telephone  facilities. 

These  researches  and  development 
studies  now  cover  electrical  commu- 
nication of  speech — both  by  wire  and 
by  radio — the  transmission  of  pictures 
(television) — and  many  important 
projects  for  war. 

There  Is  No  End  to  Progress 

Every  new  research  gives  rise  to 
new  inventions  and  to  new  lines  for 
development  and  design.  New  inven- 
tions indicate  new  lines  for  more 
research.  Research  and  development 
work,  invention  and  design  go  hand 
in  hand.  In  the  early  years,  this  work 
was  carried  in  part  by  the  American 
Telephone  and  Telegraph  Company 
and  in  part  by  the  Western  Electric 
Company,  the  manufacturing  unit  of 
the  Bell  System. 

For  many  years,  however,  this  work 
has  been  assigned  to  a  specialized  unit, 
Bell  Telephone  Laboratories,  Incor- 
porated. Theirs  is  the  responsibility 
for  the  technical  future  of  the  indus- 
try. They  carry  their  developments 
from  the  first  faint  glimmerings  which 
basic  researches  disclose  to  the  final 
design  of  equipment  and  the  prepara- 
tion of  specifications  for  its  manufac- 
ture. And  after  manufacture  and 
installation,  they  follow  their  products 
in  operation;  and  continue  develop- 
ment work  to  devise  still  more  perfect 


equipment,  less  expensive,  more  con- 
venient and  of  longer  useful  life. 

These  policies  and  procedures  of 
Bell  Telephone  Laboratories  are  dis- 
tinguished by  two  characteristics.  In 
the  first  place  the  Laboratories  design 
for  service.  The  consideration  is  not 
the  profit  of  a  manufacturer  through 
first  sales  and  replacement  models  but 
the  production  of  equipment  which 
will  give  the  best  service  at  the  lowest 
annual  cost  when  all  factors  are  con- 
sidered, such  as  first  cost,  maintenance, 
operation,  and  obsolescence.  The  Lab- 
oratories make  no  profit  and  the  equip- 
ment they  design  is  owned  and  used  by 
the  telephone  companies;  and  the  em- 
phasis is  upon  that  use. 

Organized  Co-ordinated  Research 

In  the  second  place  the  Laboratories 
design  always  with  reference  to  the 
complete  communication  system  in 
which  the  particular  equipment  is  to 
play  a  part. 

Reliable,  economical  telephone  ser- 
vice, which  is  the  product  of  its  eflforts, 
is  not  so  much  an  assemblage  of  excel- 
lent apparatus  as  it  is  an  excellent  as- 
sembly of  co-ordinated  equipment — all 
designed  to  work  together  reliably  and 
economically  for  a  larger  purpose. 

It  is  not  enough  that  Bell  Labora- 
tories shall  design  a  new  piece  of  elec- 
tronic equipment  which  has  merit  or 
a  new  cable  or  telephone  receiver. 
They  must  design  with  reference  to 
all  the  other  parts  of  the  communica- 
tion system  so  that  the  co-ordinated 
whole  will  give  the  best  possible  service. 

4600  People  in  Bell  Laboratories 

Bell  Laboratories  contributions  to 
the  Armed  Forces  derived  in  large 
part  from  the  technical  background 
that  the  Laboratories  had  acquired 
through  their  steadily  maintained  pro- 
gram of  research.  The  Laboratories 
had  special  knowledge,  skill  and  tech- 
niques which  could  instantly  be  di- 
verted to  war  problems. 

At  the  time  of  Pearl  Harbor,  over 
a  quarter  of  the  4600  people  in  the 


Laboratories  had  twenty  or  more  years 
of  service.  This  breadth  of  background 
made  possible  many  engineering  de- 
velopments outside  the  strict  field  of 
communication  and  these  have  been 
of  value  to  the  Armed  Forces.  So  far 
the  Armed  Forces  and  the  O.S.R.D. 
have  engaged  the  Laboratories  on  over 
a  thousand  major  projects.  The  major- 
ity of  these  assignments  have  been 
completed;  and  have  contributed  to 
our  victories  on  many  fronts. 

Most  of  the  Laboratories  develop- 
ments, of  course,  have  been  in  the 
field  of  electrical  communication. 
Communication,  not  simply  between 
individuals  as  in  ordinary  telephony, 
but  between  mechanisms — as  in  the 
electrical  gun  director.  The  Laborato- 
ries techniques  and  electronic  researches 
have  produced  many  secret  weapons 
for  our  country's  Armed  Forces. 

Leader  in  Electronic  Development 

For  those  problems  the  Laboratories 
had  a  remarkable  background  of  ex-, 
periences  in  research  and  develop- 
ment. In  World  War  I,  they  pioneered 
by  developing  radio  telephone  systems 
for  talking  between  planes  and  between 
planes  and  ground  stations.  They  also 
contributed  methods  and  devices  for 
locating  enemy  planes,  submarines, 
and  artillery. 

In  this  war.  Bell  Laboratories  have 
pioneered  in  the  field  of  electronics. 
The  Western  Electric  Company,  which 
manufactures  the  designs  of  the  Lab- 
oratories, is  the  largest  producer  of 
electronic  and  other  war  communica- 
tion equipment  in  the  United  States 
and  is  now  engaged  almost  exclusively 
in  the  manufacture  of  this  equipment. 

In  war.  Bell  Telephone  Laboratories 
devote  their  work  to  the  needs  of  our 
Armed  Forces.  In  peace,  they  are  con- 
stantly exploring  and  inventing,  devis- 
ing and  perfecting  for  continued 
improvements  and  economies  in  tele- 
phone service.  Centralized  research  is 
one  of  the  reasons  this  country  has 
always  had  "the  most  telephone  ser- 
vice and  the  best  at  the  least  cost  to 
the  public." 


BELL   TELEPHONE    LABORATORIES  f^.' 


CHEF  BOY-AR-DEE  Quality  Foods  Inc., 
Milton,  Pa.  has  named  Donald  J.  Huenink, 
formerly  in  the  re-earch  department  of 
Continental  Can.  Co.,  as  plant  manager. 
Agency  for  Chef  Boy-Ar-Dee  Quality  Food 
Products  is  McJunkin  Adv.,  Chicago. 

PHILHARMONIC  RADIO  Corp..  New 
York,  has  appointed  St.  Georges  &  Keyes 
Inc.,  New  York,  to  handle  advertising. 
Radio,  newspapers,  magazines  and  trade 
papers   will   be  used. 

LOUIS  MILANI  FOODS,  Chicago,  on 
Dec.  18  began  six  spot  announcements 
weekly  on  WCFL  WIND  WAIT  Chicago. 
Till  forbid  contracts  were  placed  by  Kalom 
Adv.,  Chicago. 


Air- Wick  Drive 

SEEMAN  BROS.,  New  York,  for 
Air-Wick,  a  household  deodorizer, 
last  week  started  a  spot  radio 
schedule  which  includes  initially 
35-word  announcements  on  stations 
in  six  markets,  with  plans  under 
consideration  for  further  expan- 
sion. Agency  is  William  H.  Wein- 
traub  &  Co.,  New  York. 


ALASKA  CHEMICAL  Corp.,  New  York, 
fur  dressers  and  dyers,  has  appointed 
Charles  M.  Storm  Co.,  New  York,  to 
handle  advertising.  Radio  will  be  used  as 
well  as  an  expanded  campaign  in  news- 
papers,  magazine   and  trade  publications. 

NATIONAL  MUSICAL  String  Co.,  New 
York,  has  appointed  Charles  M.  Storm 
Co.,  New  York,  to  handle  advertising. 
Company  plans  a  considerable  advertis- 
ing program  in  radio,  magazines  and 
trade  papers. 


★  DAYTON,  OHIO— 
one  of  the  key  war 
production  centers  of 
the  nation. 


FOR  "BUSINESS  GETTING"  COV- 
ERAGE IT'S  WHIO  IN  DAYTON. 

WHIO 


5000  WATTS 
1290  ON  THE  DJAL 


A  BASIC  CBS  STATION 
UP-INS-PA  NEWS  COVERAGE 


G.  P.  Hollingbery  Co.,  Representatives 
Harry  S.  Cummings,  Southeastern  Representative 

WRITE  FOR  FACTS  &  FIGURES 


CAMPUS  CHRISTIANS,  Los  Angeles 
(transcriptions,  library  service),  has  ap- 
pointed Western  Adv.,  Los  Angeles,  to 
handle    its  advertising. 

FEWEL  &  Co.,  Los  Angeles  ( investmenta. 
securities),  new  to  radio,  on  Jan.  1  started 
sponsoring  a  six-weekly  newscast  sched- 
ule on  KFAC  Los  Angeles.  Contract  is 
for  13  weeks,  with  placement  through 
Elwood   J.   Robinson    Adv.,    Los  Angeles, 

COUGHLIN  BROS.,  division  of  Gum  Prod- 
ucts Inc.,  Ea^t  Boston,  Mass.  (chewing 
gum  and  cough  drops)  has  named  Ben- 
nett, Walther  &  Menadier  Inc.  as  adver- 
tising representatives.  Radio  is  said  to  be 
considered. 

DAWE'S  PRODUCTS  Co.,  Chicago  (vita- 
mm  products),  has  named  Western  Adv. 
Agency,  Chicago,  as  advertising  represen- 
tative. Radio  is  said  to  be  considered. 

INTERNATIONAL  PLASTIC  Corp., 
Morristown,  N.  J.  (plastic  tapes,  sealing 
tapes),  has  named  N.  W.  Ayer  &  Son. 
New  York,  as  advertising  representative. 

ROSAL  Ltd.,  Philadelphia  (perfumes), 
has  appointed  Seberhagen  Inc.,  PhiiadeU 
phia,   as   advertising  agency. 

ETHEL  SERFAS  KLINGMAN  has  been 
appointed  assistant  advertising  manager 
of  the  Pennsylvania  Salt  Mfg.  Co.,  Phil- 
adelphia. 

THE  FAIR  STORE,  Chicago  (dept. 
store) ,  on  Jan.  9  will  begin  sponsorship 
of  The  Fair's  Home  Advisory  Forum, 
quarter-hour  show  heard  Tuesday  on 
WCFL  Chicago.  Effective  Jan.  11  sponsor 
will  switch  time  of  Parents  Magazine  on 
the  Air  from  Sunday  3:30-3:45  p.m. 
(CWT)  to  Thursday  9:45-10  a.m.  on 
WCFL.  Contracts  for  52  weeks  were 
placed  by  Ivan  HiU  Adv.,  Chicago. 

DAGLISH  (Ont.)  Ltd.,  Toronto  (Javex 
cleanser),  has  started  weekly  transcribed 
drama  programs  on  15  Ontario  stations 
and  thrice-weekly  programs  on  5  Ontario 
stations.  Account  was  placed  by  Mac- 
Laren  Adv.  Co.,  Toronto. 

LIFE  UNDERWRITERS  ASSN.  of  Can- 
ada, Toronto,  has  started  quarter-hour 
transcribed  programs  on  a  number  of 
Canadian  stations.  Account  was  placed  by 
MacLaren  Adv.  Co.,  Toronto. 

STARKMAN  CHEMISTS,  Toronto  (pre- 
scription chemists),  have  started  daily 
newsca  ts  at  1  and  2  a.m.  on  CKEY  To- 
ronto, said  to  be  the  first  time  such  early 
morning  newsca  ts  have  been  sponsored 
in  Canada.  Account  was  placed  by  R.  C. 
Smith  &  Son,  Toronto. 

J.  A.  MARVEN  Ltd.,  Moncton,  N.  B.  (bis- 
cuits), has  appointed  Harold  F.  Stanfield 
Ltd.,  Montreal,  as  agency. 

E.  J.  BRACH  &  SONS  Inc.,  Chicago,  is 
using  Hill  Blackett  &  Co.,  Chicago,  as 
agency  for  Swing's  the  Thinp,  not  Schwim- 
mer  &  Scott,  as  incorrectly  reported  in 
last  week's  issue  of  BROADCASTING. 
WHITE  ROCK  Mineral  Springs  Co.,  New 
York,  recently  acquired  by  the  National 
Distillers  Products  Corp.,  New  York,  has 
appo  nted  Kenyon  &  Eckhardt,  New  York, 
to  handle  advertising. 

ANCHOR  HOCKING  Glass  Corp.,  Lan- 
caster, O.  (container  and  closure  division), 
has  appointed  Gri  wold-Eshelman  Co., 
Cleveland,  as  advertising  agency. 
PETER  HAND  BREWERY  Co.,  Chicago, 
on  Jan.  1  renewed  sponsorship  of  the  fol- 
lowing shows  on  WGN  Chicago:  July  & 
Jave,  Monday  through  Friday;  Bulldog 
Drummond,  Monday;  The  Crime  Files  of 
Flamond,  Tuesday;  Mystery  House,  Sun- 
day; Say  It  With  Music,  Tuesday-Thurs- 
day-Saturday. Contracts  for  43  weeks  were 
placed  by  Mitchell-Faust  Adv.,  Chicago. 


WMIN,  St.  Paul,  Minn. 

.  .  wifhout  question  AP  is  the 

best  news  service  which 

WMIN  has  ever  used. 

Franl<  M.  Devaney 
Ass'l  General  Manager 


available  through 

PRESS  ASSOCIAT[ON,iNc. 
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ROSEMARY  L.  JONES,  with  WMAZ  Ma- 
't-  tion,  Ga.  five  years,  has  joined  Rich's, 
Atlanta  department  store,  to  do  daily 
Penelope  Pen  broadcasts  and  to  direct  the 
store's  radio  activities. 

'JIjRECORD      Rendezvous,     Cleveland,  has 
'  inamed    Ohio    Adv.,    Cleveland,    to  handle 
^advertising  for  phonograph  records,  needles 
Sijiand  albums.  Radio  may  be  used. 

'KENNETH  WEBSTER,  midwestern  dis- 
trict sales  manager  of  Wildroot  Co.,  Buf- 
illjtalo.  has  resigned  to  become  national  sales 
director  of  Con  olidated  Hair  Goods  Co., 
Chicago  (Fij-Oil). 

LOMA  LINDA  FOOD  Co.,  Arlington,  Cal., 
utilizing  home  economics  programs,  on 
Jan.  8  for  13  v/eeks  started  thrice-weekly 
participation  in  Art  Baker's  Notebook  on 
KFI  Los  Angeles;  Kitchen  Kollege  on 
KFWB  Hollywood;  Friendly  Homemaker 
on  KROW  Oakland,  twice  weekly  in 
Woman's  Magazine  of  the  Air  on  KPO 
San  Francisco.  Weekly  participation  is 
also  used  in  Homemaker' s  Hour  on  KM  J 
Fresno.  Elwood  J.  Robinson  Adv.,  Los 
Angeles,  has  account. 

FOREST  LAWN  Life  Insurance  Co., 
Glendale,  Cal.,  on  Feb.  4  starts  weekly 
quarter-hour  transcribed  Strange  as  It 
Seems,  on  KECA  Los  Angeles.  Contract  is 
for  52  weeks.  Other  radio  is  planned. 
Agency  is  Dan  B.  Miner  Co.,  Los  Angeles. 

OHRBACH'S,  New  York,  low-priced  la- 
dies' apparel  store,  is  resuming  radio 
advertising  Jan.  15  with  a  five-weekly  five- 

.minute  news  period  on  WABC  New  York. 

jAgency  is  Grey  Adv.,  New  York. 

BEST  FOODS  Inc.,  New  York,  for  vari- 
ous products  has  purchased  a  thrice-weekly 
quarter-hour  news  progi-am  by  Warren 
Sweeney  on  WABC  New  York  through 
Benton  &  Bowles,  New  York. 

CHAMPLAIN  OIL  PRODUCTS,  Mon- 
'treal,  plans  to  start  in  February  a  number 
of  radio  programs  on  Quebec  stations. 
Account  is  being  handled  ty  Harold  F. 
Stanfield  Ltd.,  Montreal. 

CITY  NATIONAL  Bank  &  Trust  Co.. 
Kansas  City,  Mo.,  sponsors  of  the  Big  Six 
football  games  the  past  season,  have  signed 
for  Richard  Harkness  news  commentaries 
10:15-10:30  p.m.  on  WDAF  Kansas  City. 

WURLITZER  Co.,  Chicago,  began  spon- 
sorship Jan.  8  of  11  live  spot  announce- 
ments weekly  on  WJR  Detroit  and  CKLW 
Windsor,  Ont.  Contract  for  52  weeks  was 
placed  by  Schwimmer  &  Scott,  Chicago. 

WELCO  OIL  Co.,  Chicago,  Jan.  1  started 
a  spot  announcement  campaign  of  13  spots 
weekly  for  17  weeks  on  WGES  Chicago. 
Agency  is  United  Broadcasting,  Chicago. 

CALIFORNIA  Assoc.  Products  Co.,  Los 
Angeles  (Monterey  Grape  Juice  Punch), 
has  appointed  Lockwood  Shackleford  Co., 
Los  Angeles,  as  advertising  representative. 
Radio  plans  are  said  to  be  considered. 

DEWEY  Products  Co.,  Grand  Rapids, 
Mich.  (Wal-Kleen),  has  named  Wallace- 
Lindeman  Inc.,  Grand  Rapids,  as  adver- 
tising counsel.  Advertising  plans  are  said 
to  include  radio. 

BENJAMIN  MOORE  &  Co.,  New  York, 
paint  manufacturers,  has  appointed  St. 
Georges  &  Keyes  Inc.,  New  York,  to  han- 
dle advertising.  Although  media  plans  have 
not  been  completed,  network  radio  wiU  be 


RIKER  RESTAURANT  Assoc.,  New  York, 
has  appointed  Lester  Harrison  Assoc., 
New  York,  to  handle  advertising.  Tran- 
scribed announcements  will  be  continued 
on  WMCA  New  York.  Future  media  plans 
are  now  being  formulated. 


HER  FRIENDLY  ADVICE, 
WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


TOPPS  Restaurant,  New  York,  has  ap- 
pointed Lester  Harrison  Assoc.,  New  York, 
to  handle  advertising.  Media  plans  have 
not  been  completed. 

CIA.  GESSY  Industrial  S.  A.,  Sao  Paulo, 
Brazil,  has  appointed  McCann-Erickson, 
Sao  Paulo  and  Rio  de  Janeiro,  to  handle 
Brazilian  advertising  for  Minerva  laundry 
soap.  Radio  and  publications  will  be  used. 
GENERAL  MOTORS  do  Brasil,  South 
America,  has  appointed  McCann-Erickson. 
Sao  Paulo  and  Rio  de  Janeiro,  Brazil,  to 
handle  all  Brazilian  advertising  for  Frig- 
idaires. 

UNIVERSAL  MOTORS,  Chicago,  started 
a  spot  announcement  campaign  Jan.  8  for 
10  spots  a  day  for  52  weeks  on  WIND 
Chicago.  Agency  is  United  Broadcasting, 
Chicago. 

PHILADELPHIA  &  READING  Coal  & 
Iron  Co.,  Philadelphia,  Jan.  1  on  WCAU 
Philadelphia  started  sponsorship  of  a  five- 
minute  daily  discussion  of  a  topic  of  the 
day's  news  written  by  Vic  Wilson  of  the 
Philadelphia  Record,  and  delivered  by  Paul 
Phillips  of  the  WCAU  program  depart- 
ment. McKee  &  Albright,  local  agency, 
placed  the  contract  for  52  weeks. 


Sarno£E,  Grauer  Honored 

BRIG.  GEN.  DAVID  SARNOFF, 
on  leave  as  RCA  president  and  Ben 
Grauer,  NBC  announcer,  were 
among  five  awarded  a  certificate  of 
achievement  by  the  Tau  Delta  Phi, 
national  inter-collegiate  fraternity, 
at  the  annual  dinner  Jan.  6.  Gen. 
Sarnoff,  who  was  unable  to  attend 
the  dinner,  was  cited  for  his  25 
years  as  pioneer  in  the  field  of  radio 
communications,  for  enlightened 
leadership  of  the  radio  industry 
and  for  special  contributions 
through  the  application  of  radio 
and  electronics  to  military  commu- 
nications. Mr.  Grauer's  certificate 
commends  him  for  meritorious  pub- 
lic service  including  special  War 
Bond  work  and  his  handling  of  elec- 
tion returns  on  the  air. 


Best  Brand 
In  Texas 


For  twenty-two  years  wise  advertisers  have  been  using  the  WOAI 
brand  to  turn  their  products  loose  over  the  station's  50,000-watt 
clear  channel  to  range  the  key  market  area  of  the  great  Southwest. 

And  it's  mighty  profitable  business  for  these  advertisers,  because — 
year  after  year — WOAI  sells  more  merchandise  to  more  people  in 
Central  and  South  Texas  than  any  other  station — at  a  lower  cost 
per  sale! 

50,000  WATTS  CLEAR  CHANNEL 

AFFILIATE  NBC  MEMBER  TQN 


OAI 


Represented  Nationally  by 
EDWARD  RETRY  &  CO. 


The  Powerful  Advertising  Influence  of  the  Southwest 


.  .  .        otLcz  iLe 
yVaiio^ft  i  JLeatleti  lX.un^ 

iLe  ^lue  y\/etw&tk! 

Be5d)ty  aid  to  the  nation's  ladies 
. . .  Jcrgens  also  charms  the  ears  of 
America  over  the  BL,UE  each  Sun= 
day  nisht  with  Walter  Winchell, 
Louella  Parsons  and  Hollywood 
Mystery  Time  to  sive  its  Hall  Mark 
of  Quality  to  The  BLUE  network. 

How  You  Can  Join  the 
^'Blue  Book''  of  Radio 
on   the  Pacific  Coast 

Forty^five's  Another  BLUE  year 
with  such  tradition=smashing  in= 
novations  to  help  you  soar  to  the 
top  as — "Jumbo  Tickets"  for 
broadcasts  . .  ."Line  Blocked  Time 
to  help  avoid  preemption  by  na= 
tional  advertisers,  yes/45's  really 
important.  Re=conversion  is  immi= 
nent.  Sales  ccnpctftion  will  return 
'  tougher  than  ever.  Pacific  Coast 
Advertisers  with  time  on  the 
young,  virile,  hArd=hitting  Pacific 
Blue  Network  will  find  sales  results 
easier.  But,  good  times  still  avaiU 
able  are  going  fast!  So,  come  see 
us  now  in . . . 


New  York  •  ChicA30  •  Hollywood 
San  Fi-Ancisco 
Detroit  •  Pittsbursh 
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this  is 


WOOD 


STATION  ' 

Chattanooga 

CBS 


PAUL  H.  RA  YMER  COMPANY  nk y^au rf  IVui 

NATIONAL  REPIttSENmiVES         "'^^  ' 


This  is  an  alarm  clock, 
the  only  ear-appealer 
in  Cincinnati  that 
commands  more 
attention  than  WSAI 
in  the  morning, 
according  to  Hooper.* 

(''May  through  September  'ii) 


A  MARSHALL  FIEliD  STATION 


CINCINNATI  2,  OHIO 


Gross  Income  of  Blue  Network  in  194 
Found  to  Be  Up  66.3%  Over  Last  Yearp 


GROSS  time  sales  of  the  Blue  Net- 
work during  1944  totalled  $41,356,- 
129,  including  $411,500  for  political 
sales,  the  Blue  reported  last  week. 
Figure  represents  an  increase  of 
66.3%  over  the  1943  gross  of 
$24,869,948. 

Leading  Blue  advertiser  for  1944 
was  the  Coca  Cola  Co.,  whose  pur- 
chases grossed  $3,720,994.  Ford 
Motor  Co.  was  next  with  $2,710, 
000;  followed  by  Kellogg  Co., 
$2,259,120;  Miles  Labs,  $1,828,699; 
General  Mills,  $1,726,506;  Procter 
&  Gamble  Co.,  $1,456,017;  Socony- 
Vacuum  Oil  Co.,  $1,351,673;  Swift 
&  Co.,  $1,257,138;  Quaker  Oats  Co., 
$1,219,942,  and  Sherwin-Williams 
Co.,  $986,630. 

J.  Walter  Thompson  Co.  was  the 
agency  placing  the  most  busi- 
ness on  the  Blue  last  year,  with 
gross  billings  of  $6,100,528.  Then 
came  D'Arcy  Adv.  Co.,  $3,720,994; 
Compton  Adv.  Inc.,  $3,224,157; 
Kenyon  &  Eckhardt,  $2,259,120; 
Wade  Adv.  Agency, 
Young  &  Rubicam, 
Warwick  &  Legler, 
Sherman  &  Marquette, 
Dancer-Fitzgerald-Sample,  $1,029,- 
412:  Hill  Blackett  &  Co.,  $914,599. 

Blue  billings  by  month  follow: 

Month  Amount 

January   $2,895,700 

February  

March  

,  April  

'May  

June  

July  

August  

September  

October  

November  

December  


$1,828,699; 
$1,731,605; 
$1,511,077; 
$1,057,752; 


2,799,504 
3,080,398 
3,161,738 
3,327,599 
3,172,048 
3,366,504 
3,488,298 
3,629,402 
4,214,581 
4,082,115 
4,138,242 


American  Broadcasting  Co. 
(Blue)  Billings  by  Agencies 


J.  Walter  Thompson  Company . . 
D'Arcy  Advertising  Co.,  Inc. . ,  . 

Compton  Advertising,  Inc  

Kenyon  &  Eckhardt,  Inc  

Wade  Advertising  Agency  

Young  &  Rubicam,  Inc  

Warwick  &  Legler,  Inc  

Sherman  &  Marquette,  Inc  

Dancer-Fitzgerald-Sample  

Hill  Blackett  &  Company  

McCann-Erickson.  Inc.  ........ 

Schwimmer  &  Scott  Advertising 


Knox  Reeves  Advertising,  Inc..  . 

Lennen  &  Mitchell,  Inc  

Foote,  Cone  &  Belding  

Aubrey,  Moore  &  Wallace,  Inc.  . 
MacFarland,  Aveyard  & 

Company,  Inc  

William  Esty  and  Company,  Inc. 

Newell-Emmett  Co  

Hutchins  Advertising  Co.,  Inc.. . 

Leo  Burnett  Company,  Inc  

N.  W.  Ayer  &  Son,  Inc  

J.  D.  Tarcher  &  Co  

Small  &  Seiffer,  Inc  

Raymond  Specter  Company,  Inc. 

Duane  Jones  Company  

Batten,  Barton,  Durstine  & 

Osborn, Inc  

Henri  Hurst  &  McDonold,  Inc.  . 

The  Blow  Company,  Inc  

H.  W.  Kastor  &  Sons  Advertising 

Co.,  Inc  

Benton  &  Bowles,  Inc  

Buchanan  &  Co  

Sayre  M.  Ramsdell  Assoc  

Tracy-Locke  Company,  Inc  

Ted  Bates,  Inc  

McJunkin  Advertising  Company. 

Pedlar-Ryan  &  Lusk,  Inc  

Keeling  &  Co.,  Inc  

Doherty,   Cliflord  &  Shenfield, 

Inc  

Critchfield  and  Company  

Sherman  K.  Ellis  &  Company, 


Pacific  National  Advertising 

Agency  

Burton.  Browne  Advertising.  .  .  . 
Advertising  &  Sales  Council,  Inc. 

Fuller  &  Smith  &  Ross  Inc  

Emil  Mogul,  Company,  Inc  


$  6,100,528 
3,720,994 
3,224,157 
2,259,120 
1,828,699 
1,731,605 
1,511,077 
1,057,752 
1,029,412 
914,599 
889,161 

888,644 
886,901 
853,598 


737,893 
657,764 
576,455 
544,752 
488,556 
480,042 
453,806 
439,850 
439,268 
431,384 

430,616 
429,008 
415,146 

356,065 
346,261 
326,709 
304,934 
287,780 
286,361 
266,561 
219,026 
198,028 


162,190 

157,097 
147,528 
125,868 
124,996 
124,111 


A.  W.  Lewin  Co  

Glicksman  Advertising  Co.,  Inc. 
William  H.  Weintraub  & 

Company,  Inc  

Brisacher,  Van  Norden  &  Staff . . 

J.  William  Sheets  

Tucker  Wayne  &  Company  

Hazard  Advertising  Company. .  . 
Franklin  Bruck  Advertising 

Corporation  

Donahue  &  Coe,  Inc  

Maxon,  Incorporated  

The  M.  H.  Hackett  Co  

Pacific  Coast  Advertising  Co., 


70,651 

60,9^  ; 

57,16j^ 
55,488" 


Inc. 


Roche,  Williams  &  Cleary,  Inc.  . 

United  States  Advertising  Cor- 
poration   

Alfred  J.  Silberstein— Bert 

oldsmith  Inc  

Ruthrauff  &  Ryan,  Inc  

Glasser-Gailey  &  Company  

Irwin,  Wasey  <&  Co.,  Inc  

Smith  &  Bull  

Raymond  R.  Morgan  Company. 

Rhoades  &  Davis  

Long  Advertising  Service  

Charles  Sheldon  Advertising 
Agency  

Elwood  J.  Robinson  Advertising 
Agency  

Brooks  Advertising  Agency  

Robert  Smith  Advertising  

Courtland  D.  Ferguson  Inc  

George  Wessell  

Geyer,  Cornell  &  Newell  Inc .... 

Direct  

John  Stover  Advertising  Agency 

Hillman-Shane-Breyer  

Little  &  Co  

Reincke-Ellis-Younggreen  & 
Finn  Inc  

O.  E.  Hopfer — Industrial 

Advertising  

Century  Advertising  Agency. . . . 


35,588 


26,964|iit"i 
24,99?|Bf 
23,01o'»t", 
21,854  ^'  ' 
17 , 060  B 
17,459  J - 


15,042 

13,509 
13,110 
10,851 
10.345 
10,260 
8,935 
8,839 
5,910 
4,246 
4,122 


TOTAL   $41,356,129 


American  Broadcasting  Co. 
(Blue)  Billings  by  Clients 


The  Coca-Cola  Company  

Ford  Motor  Company  

Kellogg  Company  

Miles  Laboratories,  Inc  

General  Mills,  Inc  

The  Procter  &  Gamble  Co  

Socony- Vacuum  Oil  Co.,  Inc.  .  . . 

Swift  and  Company  

The  Quaker  Oats  Company  

The  Sherwin-Williams  Co  

Libby,  McNeill  &  Libby  

Bristol-Myers  Company  

Westinghouse  Electric  &  Mfg.  Co. 

Esquire,  Inc  

Philco  Corporation  

The  Andrew  Jergens  Co  

AUis-Chalmers  Mfg.  Co  

Carter  Products,  Inc  

Curtis  Publishing  Company  

Lehn  &  Fink  Products  Corp.  .  .  . 

RKO  Radio  Pictures,  Inc  

A.  E.  Staley  Mfg.  Co  

Hall  Brothers,  Inc  

American  Meat  Institute  

The  Charles  E.  Hires  Co  

Elgin  National  Watch  Co  

McKesson  &  Robbins,  Inc  

Larus  &  Brother  Company,  Inc, 
Mail  Pouch  Tobacco  Company. . 
Sterling  Drug  Inc.  (Cummer 

Products  Company)  

RCA  Victor  Division  of  Radio 

Corp.  of  America  

Serutan  Company  

The  D.  L.  Clark  Co  

William  R.  Warner  &  Co.,  Inc. 

(Dr.  Earl  S.  Sloan,  Inc.)  

Eversharp  Inc  

O'Cedar  Corporation  

Williamson  Candy  Co  

The  Wander  Company  

The  Borden  Company  

The  Welch  Grape  Juice  Co  

The  Reader's  Digest  Assn.,  Inc.  . 

The  Texas  Company  

Dr.  Pepper  Co  

General  Foods  Corp  

Manhattan  Soap  Co.,  Inc  

The  Geo.  W.  Luft  Co  

Sweets  Co.  of  America,  Inc  

Owens-Illinois  Glass  Co  

Hastings  Mfg.  Co  

Lockheed  Aircraft  Corp  

Wheeling  Steel  Corp  

Gum  Laboratories,  Inc  

Falstaff  Brewing  Corporation.  .  . 

Fisher  Flouring  Mills  Co  

Raytheon  Production  Corp  

O'Sullivan  Rubber  Co.,  Inc  

Aluminum  Co.  of  America  

Trimount  Clothing  Co  

The  National  Board  of  Fire 

Underwriters  


$  3,720,994 
2,710,000 
2,259,120 
1,828,699 
1,727,506 
1,456,017 
1,351,673 
1,257,138 
1,219,942 
986,630 
937,844 
923,469 
885,486 
864,602 
849,686 
832,348 
762,728 
726,211 
603,649 
579,252 
546,136 
530,882 
515,816 
488,556 
480,042 
470,724 
453,806 
452 , 075 
448,932 

444,750 

439,291 
439,268 
437,969 

424,494 
415,146 
397,739 
397,248 
381,593 
370,564 
356,065 
325,788 
292,587 
287,780 
269,552 
261,564 
224,333 
240,476 
200,484 
198,028 
189,810 
164,643 
163,451 
156,504 
147,780 
147,528 
125,868 
124,996 
124,111 

120,096 
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U  irime  Inc  

'(ffaarvel  Watch  Co  

hef  Boy-Ar-Dee  Quality  Foods, 

Inc  

If  kdam  Hat  Stores,  Inc  

levlon  Products  Corp  

;kinner  &  Eddy  Corp.  (Alaska 

Pacific  Salmon)  

;  &  W  Fine  Foods,  Inc  

Safeway  Stores,  Inc  

icripto  Mfg.  Co  

'olgate-Palmolive-Peet  Co  

Vmerican  Cyanamid  Co  

)tandard  Oil  Co.  of  Calif  

^angendorf  United  Bakeries,  Inc. 
irove  Laboratories  Inc  

-hatham  Mfg.  Co  

van  Oil  Company  

A'ilson  Sporting  Goods  Co  

3otany  Worsted  Mills  

Rainier  Brewing  Co  

^yon  Van  &  Storage  Company.  . 
riie  Mentholatum  Company..  .  . 

^eter  Fox  Brewing  Co  

Vmerican  Home  Products  Corp. . 

i.  A.  Moffett  Company  

>eaboard  Finance  

\ustin  Studios  

Jarron-Gray  Packing  Co  

fohn  H.  Breck,  Inc  

slorth western  Yeast  Co  

i3ekins  Van  &  Storage  

r.  A.  Folger  &  Company  

Washington  State  Apple 

Commission  

Eastern  Columbia  Outfitting..  .  . 

L^esinol  Chemical  Company  

Union  lee  Company  

Denalon  Company,  Inc  

Washington  Cd-Operative  Egg  & 

Poultry  Assn  

Sfash-Kelvinator  Corp  

Barrett  &  Co.  Inc  

3orley  Diet  Food  Company  

VVilco  Company  

Red-ee  Foods  

shellmar  Products  

Horace  E.  Dodge  Boat  &  Plane 

Corp  

Kerr  Glass  Mfg.  Corp  

Bu-Tay  Products  Company  

Beneficial  Casualty  Company.  .  . 

Kelite  Products,  Inc  

Ohicago  Burlington  &  Quincy 

Railroad  

The  Soil-Off  Mfg.  Co.  .'.  

Pacific  Guano  Company  

Ferry-Morse  Seed  Co  

Deisel-Wemmer-Gilbert  Corp.  .  . 
Peter  Paul  Inc  


103,110 
101,988 
99,450 


78,512 
77,359 
75 , 740 
63,546 
60,954 
55,488 
41,076 
35,687 
35,588 
34,122 
29,088 
26,052 
24,042 
24,012 
23,010 
21,854 
20,384 
15,860 
15,042 
14,148 
13,110 
11,594 

11,085 
10,851 
10,345 
10,260 
10,089 

9,317 
8,935 
8,400 
7,370 
6,840 
6,669 
5,910 


3,948 
3,675 
3,146 
3,074 
2,700 
820 


TOTAL   $41,356,129 


Cord  Seeks  Reno  CP 

I' NEW  STANDARD  station  for 
i  Reno,  Nev.  on  590  kc  with  1,000  w 
I  and  unlimited  hours  is  requested 

I  in  an  application  filed  with  the 
i|;FCC  by  Nevada  Radio  &  Tele- 
j  vision  Co.,  100%  interest  in  which 

is  held  by  E.  L.  Cord,  owner  of 
jjiKFAC  Los  Angeles.  President  of 
|;the  company  is  Calvin  J.  Smith, 

I I  president  and  general  manager  of 
the  Los  Angeles  outlet.  G.  V.  Lamb 
iof  Carson  City,  Nev.  is  vice-presi- 
ident;  E.  D.  Neuhoif  of  San  Gabriel, 
Cal.,  secretary-treasurer,  and  A. 
M.  Peters  of  Carson  City,  assistant 
secretary-treasurer. 


RADIO,  PRESS  mWS 
EQUAL,  HICKS  SAYS 

RADIO  has  grown  up  in  foreign 
news  coverage  and  its  correspond- 
ents rank  on  a  parity  with  those  of 
the  press,  with  all  the  former  be- 
littling attitude  forgotten,  George 
Hicks,  war  reporter  of  the  Blue 
Network  said  last  week  on  his  first 
visit  home  since  February  1943, 
when  he  went  to  London  for  the 
Blue.  After  a  month's  rest,  during 
which  his  Sunday  afternoon  broad- 
casts for  Scripto  will  be  taken 
over  by  Gordon  Eraser,  Blue  cor- 
respondent with  the  American 
forces  in  France,  Mr.  Hicks  will  re- 
turn to  the  European  theatre. 

Mr.  Hicks,  whose  broadcast  of 
the  Nazi  strafing  of  the  American 
invasion  fleet,  made  the  night  of 
June  6  by  film  recording  from  the 
deck  of  the  flagship,  was  an  out- 
standing feature  of  radio's  cover- 
age of  D-day,  said  that  film  re- 
cording is  the  best  means  achieved 
so  far  of  bringing  eye-witness  on- 
the-spot  battle  broadcasts  to  the 
public.  The  ideal  of  an  instantane- 
ous live  broadcast  is  impossible,  he 
said,  as  for  reasons  of  military 
security  all  reports  must  be  cleared 
by  censorship  before  being  dissemi- 
nated. 

Queried  about  French  television, 
Mr.  Hicks  expressed  complete  ig- 
norance of  the  topic,  stating  that 
a  correspondent  in  the  front  lines, 
as  he  has  been  with  the  First 
Army  since  July  18,  soon  becomes 
an  integral  part  of  the  Army,  los- 
ing contact  with  all  outside  matters 
and  thinking  only  of  what  he  can 
do  to  help  his  fighting  associates 
win  the  war  as  quickly  as  possible. 


Lang  for  Heatter 

R.  B.  SEMLER  Inc.,  New  Canaan, 
Conn.,  on  Jan.  8  replaces  Gabriel 
Heatter,  commentator,  with  Wil- 
liam Lang  on  MBS,  Monday 
through  Friday,  12-12:15  p.m.  Mr. 
Heatter  will  continue  to  be  spon- 
sored on  his  evening  MBS  broad- 
casts by  Barbasol  Co.  on  Sundays, 
by  Semler  for  Kreml  hair  tonic  on 
Mondays,  Wednesdays  and  Fridays 
and  by  Zonite  Products  Corp.  on 
Tuesdays  and  Thursdays.  Accord- 
ing to  the  Semler  agency,  Erwin, 
Wasey  &  Co.,  New  York,  the  noon- 
day news  program  which  started 
about  seven  weeks  ago,  in  addition 
to  the  evening  broadcasts,  proved 
too  strenuous  for  Mr.  Heatter.  Wil- 
liam Lang  has  shared  the  noon-day 
broadcasts  with  him. 


OWI  PACKET,  WEEK  FEB.  5 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Feb.  5.  OWI  transcriptions  contain  six  50-second  announcements 
suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  discs. 
TeU  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  important  war 
messages. 


STATION  ANNOUNCEMENTS 


WAR  MESSAGE 


NET-  Croup 
WORK  KW 
PLAN         Aff.  Ind. 


NAT.  SPOT 

PLAN 
Live  Trar 


War  Bonds   X 

Merchant  Marine   X 

Keep  Food  Prices  Down  

Carele  s  Talk   

Income  Taxes — March  15   X 

Stop  Wartime  Accidents  

Conserve    Cars,    Tires  and 
Gas — Join  a  Car  Pool  


...IN  READERSHIP 

among  Agencies  in  New  Yorl( 

•  New  York  advertising  agencies  consistently  show  a 
pronounced  reader  preference  for  Advertising  Age. 
Among  all  general  advertising  publications  which 
cover  editorially  all  phases  of  advertising  and  market- 
ing .  .  .  Advertising  Age  leads  the  entire  field  in  reader- 
ship .  .  .  not  only  in  New  York  but  also  in  Chicago  and 
among  agencies  throughout  the  nation.  A  recent  inde- 
pendent survey  confirms  this  statement. 

Broadcasters  are  regular  users  of  these  publica- 
tions for  the  reason  of  their  broad  coverage  and  influ- 
ence. More  broadcasting  stations  use  more  advertising 
space  in  Advertising  Age  than  in  any  other  general 
advertising  publication  .  .  .  because  they  know  it  is 
more  thoroughly  read,  exerts  more  powerful  influence. 

Copies  of  latest  readership  surveys  upon  request. 


See  OWI  Schedule  of  War  Message  146  for  names  and  time  of  programs  carry- 
ing war  messages  under  National  Spot  and  Network   Allocation  Plans. 


Advertising  Age 

The  National  Newspaper  of  Marketing 

100  E.  Ohio  St..  Chicago  II   •  330  W.  42nd  St..  New  York  18 
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PROGRAMS 


To  LAY  the  groundwork  for  the 
development  of  new  programming 
policies,  Mutual  is  soliciting  the 
opinions  of  its  affiliates  on  current 
programs  and  future  policies  through 
a  questionnaire  and  through  confer- 
ences between  station  program  execu- 
tives and  Phillips  Carlin,  MBS  vice- 
president  in  charge  of  programs.  Mr. 
Carlin  will  leave  shortly  for  a  cross- 
country tour  which  will  take  him  to 
a  number  of  member  stations  to  study 
viewpoints  on  present  programs  and 
future  plans.  Edgar  Kobak,  MBS  presi- 
dent, was  to  return  to  New  York  on 
Jan.  15  from  a  visit  to  the  West  Coast, 
during  which  he  conferred  with  sta- 
tions on  the  general  Mutual  set-up. 
Placing  special  emphasis  on  Mutual's 
daytime  schedule,  the  questionnaire, 
which  was  to  have  been  mailed  out  last 
week,  queries  program  executives  on 
reactions  to  specific  programs,  asks 
whether  the  programs  should  be  con- 
tinued and  requests  suggestions  for 
future  programming. 

WMC  Aid 

IN  COOPERATION  with  the  War 
Manpower  Commission,  WWL  New 
Orleans  is  presenting  a  weekly  drama- 
tization On  the  Joh,  a  program  stress- 
ing need  for  reduced  absenteeism  in 
war  plants. 

*  *  * 
Locator 

WNEW  New  York  aims  to  help  mem- 
bers of  the  armed  forces  of  the  United 
Nations  locate  lost  friends  or  family 
in  Where  Are  They  Now,  weekly 
half-hour  series  conducted  by  a  World 
War  I  veteran. 


Tolerance 

ANNOUNCEMENT  has  been  made 
by  WFIL  Philadelphia  of  weekly 
presentation  Within  Our  Gates,  new 
program  designed  to  prove  that  "no 
matter  what  the  color  of  your  skin, 
no  matter  how  or  if  you  pray,  no  mat- 
ter from  what  part  of  the  world  you 
come — you  benefit  daily  by  the  accom- 
plishments of  peoples  of  all  races  and 
of  all  creeds."  Written  and  produced 
by  John  Scheuer  of  WFIL,  Within 
Ovr  Gates  is  presented  Sunday  in  co- 
operation with  the  Philadelphia  Fel- 
lowship Commission,  a  permanent 
group  seeking  to  unite  the  entire  com- 
munity in  promoting  racial  and  re- 
ligious understanding  and  in  adjusting 
inter-group  tensions.  For  premiere 
broadcast  the  story  of  Wendell  Will- 
kie  was  dramatized.  Some  of  the  per- 
sonages planned  for  future  presenta- 
tion include  Dr.  Alexander  Fleming, 
penicillin  pioneer,  and  Emma  Laza- 
rus, champion  of  the  underpriv- 
ileged. The  commission  embraces 
following  organizations :  National 
Assn.  for  the  Advancement  of  Colored 
People,  Fellowship  House,  Interna- 
tional Institute,  National  Conference 
of  Christians  &  Jews,  Philadelphia 
Federation  of  Churches,  Philadelphia 
Jewish  Community  Relations  Council, 
Society  of  Friends  and  Metropolitan 
Council  for  Equal  Job  Opportunities. 
*  *  * 
Vaudeville  Folk 

RECORDED  performances  by  vaude- 
ville artists  of  the  past  and  present 
are  featured  in  Curtain  Cues,  five- 
weekly  quarter-hour  series  heard  on 
WLIB  New  York. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


»^  •A 


*                   m  Bellwood.  ^ 

\    /         %  » 

•    \    I               WFBG\  f 

Ebenfburg  ,     ,  ..  Gallitzin         "'^ALTOONA  / 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
i=OR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francis 


j 


DISCUSSING  MERITS  of  new  script  for  the  CBS  documentary  series 

Report  to  the  Nation  which  started  Jan.  6  under  sponsorship  of  the  Conti- 
nental Can  Co.  are  (1  to  r)  :  Paul  W.  White,  producer  of  the  program  and 
director  of  news  broadcasts  for  CBS;  Carle  C.  Conway,  chairman  of  the 
board  and  president,  Continental  Can  Co.;  Bruce  Barton,  president  of 
BBDO,  agency  handling  account,  and  R.  R.  Carleir,  manager  of  adver- 
tising and  sales  promotion  operations  for  the  sponsoring  company. 


WHOM  Religious  Shows 
WITH  cancelation  of  all  commercial 
religious  programs  as  their  contracts 
terminate,  WHOM  New  York  is  plan- 
ning a  series  of  sustaining  religious 
programs  for  all  religions.  Florence 
Warner,  new  public  service  director 
of  WHOM,  is  in  charge  of  the  new 
project.  Mrs.  Warner  was  hostess  last 
week  to  delegates  assembled  in  New 
York  tor  discussion  of  the  improve- 
ment of  religious  programs  on  net- 
works and  local  stations.  Sessions  were 
held  in  WHOM  studios  Jan.  10-13. 


Town  Characters 
NEW  VARIETY  show  built  around 
familiar  figures  in  the  city  with  un- 
usual and  nondescript  occupations  will 
be  started  on  WCAU  Philadelphia  late 
in  the  month.  A  half-hour  weekly  se- 
ries written  by  Si  Shaltz  of  the  Phil- 
adelphia Record,  the  program  will  be 
known  as  Toton  Characters.  Employing 
the  studio  band  and  vocalists,  the 
highlight  of  each  program  will  be  an 
interview  with  a  "town  character", 
for  the  opening  show  to  be  the  man  at 
the  local  amusement  ^^ark  who  presses 
tlie  buttons  at  the  fun  house  that  send 
compressed  air  through  the  peep  holes 
to  blow  up  the  girls'  skirts. 


News  Color 
HUMAN  INTEREST,  feature  and 
color  stories  provided  by  CBS  cor- 
respondents stationed  throughout  the 
world  are  presented  in  Feature  Story, 
five- weekly  quarter-hour  program  start- 
ed on  CBS  Jan.  1.  Network  cor- 
respondents, usually  confined  to  spot 
news  in  their  regular  pick-ups,  will 
supply  more  complete  stories  on  Amer- 
ican servicemen,  the  Allies  and  liberat- 
ed peoples,  with  Bob  Trout,  CBS  news 
analyst  and  reporter,  as  editor  and 
narrator,  and  Paul  White,  CBS  di- 
rector of  news  broadcasts,  as  producer. 


Farm  Youth  Series 

FARM  LIFE  and  young  people  will 
be  highlighted  in  a  weekly  Canadian 
Broadcasting  Corp.  national  network 
program  during  part  of  the  winter. 
Education  for  Rural  Living  will  in- 
clude topics  as  "Fitting  Young  People 
For  Rural  Living".  All  aspects  of  edu- 
cation for  rural  living  will  be  treated 
in  the  program  series,  with  educational 
and  agricultural  experts  leading  the 
discussions. 


KOIL  Manpower  Help 

TO  HELP  solve  the  manpower  prob- 
lem at  the  Martin  Bomber  Plant  in 
Omaha,  KOIL  Omaha  is  carrying 
three  quarter-hour  shows  weekly,  con- 
sisting of  pleas  to  listeners  for  help 
in  building  the  famous  B-29s.  Each 
program  consists  of  a  personal  inter- 
view with  a  Martin  employe  who  ex- 
plains the  work  and  the  various  jobs 
open.  The  Martin  Chair,  composed  of 
plant  employes,  carries  through  the 
general  theme  with  songs. 


KLZ  Literary  Show 

NEW  Sunday  night  series  titled  Men  ' 
That  Speak  Aloud  is  being  aired  by 
KLZ  Denver  in  cooperation  with  the 
Denver  Public  Library  and  the  Rocky 
Mountain  Radio  Council.  Program  fea- 
tures Henry  Outland,  local  commenta- 
tor, with  his  interpretations  of  great 
literature.  Program  was  promoted  by 
KLZ  with  a  direct  mailing  to  more 
than  2,000  civic  leaders,  educators  and 
businessmen  in  Colorado.  ' 


WCCO  News  Parade 

TO  GIVE  Northwest  news  to  the 
Northwest  people,  WCCO  Minneap- 
olis has  inaugurated  a  Northivest  News 
Parade,  heard  Sunday  10 :05  a.m. 
Gov.  Edward  Thye  of  Minnesota  was 
the  first  prominent  government  ofli- 
cial  heard  on  the  show's  debut  Dec.  31. 
Program  is  a  dramatization  of  the 
most  important  news  of  the  week  in 
Minnesota,  North  and  South  Dakota 
and  Wisconsin. 


"7  owe   my  promotion   to  the 
Gro-Pup  Dog  Food  I  heard  about 
over  WFDF  Flint." 
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British  Discussing 
Inexpensive  Video 

Plans  for  Mass  Market  Will 
Make  $126  Sets  Possible 

TELEVISION  sets  in  Great  Brit- 
ain, available  within  nine  months 
after  receiving  manufacturing  per- 
mission at  as  low  as  30  guineas 
(  $126)  for  cheap  sets  and  up  to  200 
pounds  ($800)  for  the  best  models, 
have  been  discussed  in  London  as  a 
possibility  provided  a  mass  market 
is  achieved. 

Organization  of  such  a  market 
jdepends  on  laying  Post  Office  cables 
lor  using  radio  repeater  stations  to 
provide  a  television  network  cover- 
iing  every  large  population  center 
in  Great  Britain  and  not  confined, 
as  is  the  case  now,  only  to  those 
jwithin  35  miles  of  London.  Plans 
jfor  such  a  step  are  now  being  con- 
isidered  by  the  Television  Commit- 
fHee. 

Ignore  Competition 

American  competition  is  not 
feared  on  technical  grounds  by  the 
British  manufacturers,  H.  D.  Mur- 
doch of  the  television  commercial 
development  committee  of  the  Brit- 
ish Radio  Equipment  Makers  Assn., 
has  indicated,  since  there  are  many 
differences  in  the  systems  of  the 
two  countries.  A  525  line  picture 
designed  for  60  cycles  main  supply 
is  used  here  against  the  British  405 
line  picture  and  50  cycles  supply. 
Most  of  the  Empire  and  Europe 
normally  also  use  50  cycles. 

Lack  of  a  definite  commitment  or 
attitude  by  the  BBC  towards  tele- 
vision does  not  bother  the  manufac- 
turers since  it  is  known  that  offi- 
cials  have  various  policies  under 
I,  consideration.  Irrespective  of  the 
l|:  system  established  at  the  expira- 
;htion  of  the  BBC  charter  Dee.  31, 
ji':  1946,  it  is  felt  television  is  inevi- 
table. Manufacturers  are  prepared 
to  subsidize  video  receivers  with 
the  proceeds  of  their  sound  receiv- 
ers for  which  a  great  post-war  mar- 
ket is  anticipated. 


RMA  Cancels  Meetings 
To  Cooperate  with  OWM 

ACTING  quickly  to  cooperate  with 
the  request  of  James  F.  Byrnes, 
director  of  the  Office  of  War  Mobili-  ' 
zation,  to  cancel  unnecesary  travel, 
the  Radio  Manufacturers  Assn.  in 
Washington  last  week  cancelled  the 
annual  RMA  Mid-Winter  Confer- 
ence, scheduled  for  Feb.  19-21  at 
the  Roosevelt  Hotel,  New  York.  The 
Board  of  Directors  meeting  on  Feb. 
21  will  be  held,  RMA  President  Cos- 
grove  said,  but  all  other  committee 
and  group  meetings  planned  for  the 
Mid-Winter  Conference  were  can- 
celled. 

Cancelation  also  is  in  prospect 
for  the  tentative  RMA  parts  trade 
show,  authorized  next  June  at  Chi- 
cago, although  previously  made  con- 
tingent by  the  RMA  Board  upon 
the  defeat  of  Germany  by  April  1. 
It  is  probable,  however,  that  the 
annual  RMA  War  Production  Con- 
ference and  annual  membership 
meeting  scheduled  in  Chicago  next 
June  will  be  held,  but  on  a  much  re- 
duced scale. 


To  reach  the  thousand  and  one  Neighborhood  Shopping 
Centers  of  big  Brooklyn  Town,  trust  to  Brooklyn's  own 
and  only  full  time  radio  station  . . .  WBYN! 

Move  right  in  where  the  family  shops  for  groceries,  bever- 
ages, clothing,  home  needs  . . ,  and  all  the  little  pleasures 
that  make  life  worth  living.  WBYN  has  its  home  with 
Brooklynites  . .  .  and  just  as  many  Brooklynites  work  in 
other  boroughs.  WBYN  goes  to  work  for  you  in  Queens, 
Manhattan,  Bronx,  too . . .  with  America's  most  unique  pro- 
gramming idea  .  .  .  the  minute  packages  of  news,  racing, 
music,  sports  which  give  you  also  more  coverage  per  dol- 
lar than  any  other  New  York  station  (send  for  brochure). 

So  don't  go  shopping  all  over  the  field  when  you  can  get 
intense  Brooklyn  coverage  with  just  one  station . . .  and  you 
should  have  such  Brooklyn  coverage  if  you  will  consider 
the  city's  size  (larger  than  Phila.,  Boston,  Detroit,  etc.). 
Shop  for  listeners  through  WBYN— the  shortcut  to  sales! 


For  availabilities: 
Station  WBYN 


Write  WILLIAM  NORINSr  Gen.  Mgr. 
1  Nevins  Street,  Brooklyn,  N.  Y. 


1430  ON 


YOUR  DIAL 


WBVN 

THE  MINUTE  STATION 
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'Sun'  on  WJJD 

CHICAGO  SUN,  effective  Jan.  14  begins 
sponsorship  on  WJJD  Chicago  of  quar- 
ter-hour transcribed  The  World  and  Amer- 
ica, teaching-  history  on  an  informal  basis 
and  presenting  factual  historical  infor- 
mation through  discussion.  Program  is 
heard  5-5:15  p.m.  (CWT).  Contract  for 
52  weeks  was  placed  by  Ivan  Hill  Adv., 
Chicago. 

Gallenkamp  Expands 

GALLENKAMP  STORES  Co.,  San  Fran- 
cisco (chain),  as  part  of  its  Pacific  Coast 
campaign  on  Jan.  1  started  five-weekly 
five-minue  newscasts  on  KMPC  Hollywood. 
Firm  in  addition  sponsors  five  spot  an- 
nouncements weekly  on  that  station.  Con- 
tracts are  for  52  weeks.  Placement  is 
through  Bruce  Eldridge  Adv.,  San  Fran- 
cisco. 

Store  Sponsors  News 
BON  MARCHE,  Asheville  department 
store,  weekdays  is  sponsoring  Today's  War 
News  Commentary,  UP  radio  feature, 
on  WWNC  Asheville  Store  also  uses  a 
daily  news  period  and  a  number  of  an- 
nouncements on  an  annual  basis. 

Boltz  Starts  Radio 
F.  W.  BOLTZ  Corp.,  Los  Angeles  (Pick- 
wick Gourmet  dressing),  new  to  radio, 
has  started  a  schedule  of  weekly  spot 
announcements  on  KFI  Los  Angeles.  Con- 
tract is  for  52  weeks.  Pacific  Coast  Adv. 
Co..  Los  Angeles,  has  the  account. 

Pfunder  Spots 
F.  H.  PFUNDER  Co.,  Minneapolis  (pro- 
prietary), on  Jan.  8  started  eight  spot 
announcements  weekly  on  KMPC  Holly- 
wood. Contract  for  13  weeks  placed 
through  Manson-Gold  Adv.,  Hollywood. 

Fox  on  KECA 

FOX  WEST  COAST  Theatres,  Los  Ange- 
les, on  Jan.  6  started  weekly  quarter-hour 
newscast  on  KECA  Los  Angeles  for  13 
weeks  through  Western  Adv.,  Los  Angeles. 


Skouras  Shift 

PUBLIC  SERVICE  program  devoted  to 
various  war  effort  agencies  and  presented 
by  Skouras  Theatres  war  effort  depart- 
ment was  discontinued  on  WINS  New 
York  last  week  to  be  succeeded  Jan.  15  by 
a  short  feature  on  WOR-Mutual  as  part 
of  the  network  program  Music  for  Half  an 
Hour.  Retaining  the  title  of  the  local 
program,  This  Is  Our  Cause  salutes  dif- 
ferent war  agencies  each  week.  Skouras 
Theatres,  a  chain  of  66  movie  houses,  will 
promote  the  feature  via  trailer  and  lobby 
displays  and  direct  mail,  crediting  WOR 
and  Mutual.  Trailer  will  be  confined  to 
a  brief  commentary. 

Science  Feature 

U.  S.  RUBBER  Co.,  New  York,  last  Sun- 
day introduced  a  series  of  talks  by  sci- 
entists as  the  intermission  feature  of  the 
New  York  Philharmonic-Symphony  broad- 
casts on  CBS.  Titled  "Science  Looks  For- 
ward'', series  opened  with  an  address  by 
Dr.  Arthur  H.  (jompton,  Nobel  Prize  win- 
ner in  physics.  Dr.  Irving  Langmuir. 
General  Electric  Co.  Nobel  Prize  winner 
in  chemistry,  is  to  be  heard  Jan.  21. 
Agency  is  Arthur  Kudner  Inc.,  New  York. 

Tele  Corp.  Buys  16  mm 

INTERNATIONAL  Theatrical  &  Televi- 
sion Corp.,  New  York,  organized  last  year 
to  enter  the  television  film  field,  is  pur- 
chasing six  companies  engaged  in  16  mm 
film  production  and  acting  as  holding 
company  will  establish  headquarters  shortly 
at  25  W.  54th  St.,  New  York.  George  A. 
Hirlman   is  president. 

Katz  Calendar 

KATZ  AGENCY,  New  York,  station  rep- 
resentative, has  issued  a  1945  edition  of 
its  calendar  of  expiration  dates,  showing 
final  broadcast  date  for  any  cycle  of  13. 
26,  39  or  52  weeks. 


WHKC 

COLUMBUS 

GOES  FULL  TIME 
DAY  AND  NIGHT! 


Double  Power  With  News 
Every  Hour  On  The  Hour! 

New  Wove  Ungth.  610  KC. 
★ 

Central  Ohio's  On/y  Mutual  Station 
★ 

NATIONAL  REPRESENTATIVE 
RADIO  ADVERTISING  CO. 

521  5th  Ave..  New  York  City 
333  N.  Michigan  Ave.,  Chicago,  111. 


Youne  Wisconsin  Artists 

TALENTED  young  Wisconsin  musicians 
or  the  second  consecutive  year  have  an  op- 
portunity to  appear  in  public  recitals.  Star- 
ring Young  Wisconsin  Artists,  broadcast  on 
WTMJ  WMFM  Milwaukee  through  the 
joint  efforts  of  the  Wisconsin  Federation 
of  Music  Clubs  and  the  stations.  First 
program  of  the  26-week  series  was  heard 
Jan.  7  with  56  young  artists  selected  by 
competitive  audition  taking  part.  Purpose 
of  the  series  is  to  encourage  and  develop 
musical  talent.  Stations  pay  each  artist 
participating  a  professional  fee  as  well  as 
all  traveling  expenses  to  and  from  Milwau- 
kee. 

Lamport  Sells  Interest 

LAMPORT,  FOX,  PRELL  &  DOLK. 
South  Bend  agency,  has  announced  that 
W.  K.  Lamport  has  sold  his  interest  in  the 
firm  to  the  other  members  of  the  company 
and  is  withdrawing  from  advertising  to 
enter  public  relations  work.  Ownership  of 
the  agency  is  now  held  equally  by  three 
men  who  have  long  been  associated  with 
the  company.  H.  W.  Fox  becomes  presi- 
dent, Carl  F.  Prell  is  vice-president  and 
Irvin  S.  Dolk  continues  as  secretai-y-treas- 
urer.  Mr.  Lamport  founded  the  business 
25  years  ago. 

Contact  Book  Out 

WINTER  edition  of  Contact  Book  Trade 
Directory  of  the  New  York  entertainment 
industry  is  out,  listing  publicity  repre- 
sentatives, producers  and  other  groups 
identified  with  radio,  theatre,  night  club 
and  similar  fields.  Features  include  radio 
associations,  talent  agents,  networks  and 
local  stations,  advertising  agencies,  and 
for  the  first  time  network  programs,  giving 
sponsor,  agency  and  originating  station 
[Celebrity  Service  Inc.,  New  York.  60 
cents]. 

Two  Council  Booklets 

TWO  BOOKLETS,  one  titled  "Food  Mar- 
keting Industry'',  consisting  of  excerpts 
from  various  programs  of  the  Saturday 
Stock  Show,  written  and  produced  by  the 
Rocky  Mountain  Radio  Council  and  broad- 
cast on  KOA  Denver,  and  the  other  titled 
"Markets  for  Steel''  by  Irma  M.  Greena- 
walt,  aired  by  the  Colorado  School  of 
Mines  and  the  Rocky  Mountain  Radio 
Council,  have  been  published  by  the  Coun- 
cil. 

Program  Booklet 

BIRTJIDAY  BOOKLET  commemorating 
the  tenth  anniversary  of  Bachelor's  Chil- 
'dren,  sponsored  by  the  Continental  Baking 
Co.  on  CBS,  will  be  offered  free  to  listen- 
ers on  the  Jan.  18  and  19  program.  Book- 
let contains  a  letter  from  the  program's 
author,  Bess  Flynn,  pictures  and  biogra- 
phies of  the  four  leading  characters  who 
have  played  their  original  roles  since  the 
initial  broadcast  10  years  ago.  Agency  is 
Ted  Bates  Inc.,  New  York. 


'Courant'  Men  on  WDRC 

DOUGLAS  FELLOWS,  assistant  Sunday 
editor  of  the  Hartford  Courant,  and  Jack 
Zaiman,  political  writer  on  the  Courant, 
are  doing  special  shows  for  WDRC  Hart- 
ford. Mr.  Fellows  conducts  a  daily  house- 
hold show  titled  The  Man  Around  the 
House,  and  Mr.  Zaiman  interviews  Con- 
necticut news  personalities  on  the  Head- 
liner"s  Club  program  every  Thursday. 


New  Production  Firm 

JIM  AMECHE,  announcer  and  m.c.  of 
Bourjois  Inc.  Evening  in  Paris  on  CBS, 
has  opened  a  radio  production  firm  at  119 
W.  57th  St.,  New  York,  in  association  with 
Fred  Bethel,  director  of  the  program.  Firm 
is  titled  Ameche  Enterprises  Inc.  Tele- 
phone is  Circle  6-4377. 


Trade  Ad 

EXPRESSION  of  thanks  to  the  allied  in- 
dustries of  the  advertising  field  is  extended 
by  Erwin,  Wasey  &  Co.,  New  York,  in  a 
full-page  newspaper  advertisement  sched- 
uled by  the  agency. 


WADC  News  Service 

WADC  Akron  now  feeds  eight  special 
newscasts  daily  over  closed  wires  to  two 
Akron  theatres,  the  Palace  and  Highland, 
as  well  as  the  Goodyear  Aircraft  plant  in 
Akron. 


College  Plans  Awards  jj 
For  Shows,  Promotion 

COLLEGE  of  the  City  of  New  YorlL 
School  of  Business  &  Civic  Admini  P 
stration  last  week  mailed  invita-j  | 
tions  to  broadcasters,  sponsors,  ad- 
vertising agencies  and  transcrip- 
tion producers  to  enter  programs! 
and  program  promotion  for  awards  |W 
to  be  given  by  the  College  in  con- 
nection with  its  first  annual  Con- 
ference on  Radio  and  Business  tc 
be   held   in   April   of   this  year.] 
Awards  are  in  eight  categories: 

1.   For  the  most  effective  sales  promoJOOf 
tion  by  a  radio  station  of  (a)  a  local  pro 
gram,  (b)  a  network  program.  2.  For  thej,,  . 
most  effective   commercial   radio   program  W 
developed  by    (a)   a  radio  station,   (b)    a|  \ 
regional    network,     (c)    a    national  net 
work.  3.  For  the  most  effective  merchan 
dizing  of  a  radio  program  by  an  advertis 
ing    agency.    4.    For    the    most  effectivv^ 
radio  program  developed  by  (a)  an  adver- Sy 
tising  agency,   (b)    a  sponsor.  5.  For  the*|j 
most  effective  radio  program  developed  byj 
a  transcription  producer  (a)   for  an  indi- 
vidual   sponsor    (b)    for    syndication.     6.  jjj 
For  the  most  effective  radio  program  de- ,  , 
veloped  by  a  radio  station  for  the  purpose  IWl 
of    increasing   the  station's   share  of  the^jj 
local  audience.   7.   For  the  most  effective 
radio  program  developed  by  a  radio  net- 
work for  the   purpose  of    increasing   the  Hp, 
network's  share  of  the  national  audience.  . 
8.   For   the  most   effective   radio  "spoflWlt 
campaign. 

GOP  Radio  Plans 

AMONG  plans  to  be  discussed  atl 
the  Indianapolis  meeting  Jan.  21-22 
of  the  Republican  National  Com-' 
mittee  is  the  possible  formulation 
of  a  new  program  in  regard  to  ra- 
dio usage  between  now  and  the  next 
convention,  Herbert  Brownell  Jr.,i 
committee  chairman,  has  disclosed.| 
Monetary  appropriations  for  radiO| 
probably  will  be  considered  as  well. 


Bond  Rally 

STARS  of  the  Blue  Breakfast  Club  feature 
helped  sell  3,500  individual  E  Bonds  at  a 
concluding  Sixth  Loan  rally  staged  in 
Rockford,  111.  by  WROX,  Owens  Inc.  (de- 
partment store) ,  and  the  local  War  Finance 
committee.  The  department  store  sold  only 
Bonds  on  the  day  of  the  rally  and  WROX 
aired  special  features  from  the  store. 
Recordings  of  acts  were  awarded  pur- 
chasers  of  large   denomination  Bonds. 

New  Radio  Book 

TED  COTT,  program  director  of  WNEW 
New  York,  is  preparing  a  book  How  to 
Audition  for  Radio,  to  be  published  later 
this  year  by  Greenberg  Publications.  New 
York.  Included  will  be  100  pages  of  actual 
scripts  for  classroom  practice,  and  state- 
ments by  radio  industry  representatives 
advising  would-be  aspirants  on  how  to 
audition. 

Chane'e  Name 

ALLIED  BUSINESS  BUILDERS  is  new 
firm  name  of  Norman  W.  ToUe  &  Assoc.. 
San  Diego,  Cal.  agency. 


IN  PHILADELPHIA 


V  10, 


f  10,000  WATTS 
DAY  &  NIGHT 

Philadelpliia's  Most  Powerful  Independent 
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[jRadio  Manpower  Prospects  Favorable 


lEssential    Status  May 
I  Undergo  a  Change, 
'     Industry  Warned 

WITH  the  situation    still  fluid, 
"pending  size  of  calls  from  Selec- 
tive Service  and  outcome  of  legis- 
lation active  to  force  4-Fs  into 
jssential  work,  the  manpower  out- 
ol  ook  for  broadcasters  was  regarded 
official  circles  last  Friday  as 
Jl'relatively  very  good  as  of  today". 
While  it  appeared  early  in  the 
veek  that  radio,  along  with  other 
nedia,  would  be  seriously  affected 
)y  a  proposed  radical  revision  of 
he   War   Manpower  Commission 
'List  of  Essential  Activities",  it 
ater  developed  that  the  industry's 
r[  nclusion  on  the  list  would  remain 
g'mdisturbed. 

However,  an  official  warned, 
'broadcasters  may  anticipate  that 
vithin  the  next  three  or  four 
nonths  the  presence  of  their  indus- 
ry  on  the  'List  of  Essential  Ae- 
ivities'  will  mean  less  and  less  pro- 
ection  against  manpower  losses. 
The  list  will  be  invaded  by  the 
Iraft  boards  more  and  more." 

List  a  Guide 

rtlt  The  list  will  continue  to  be  used 
iS  a  guide  by  local  boards  in  de- 
erring  registrants    between  the 
ges  of  26  and  37.  Between  26  and 
9  inclusive,  the  registrant  must 
e  "an  essential  man"  as  well  as 
eing  employed  in  an  essential  ac- 
ivity.  Registrants  over  29  need 
nly  be  in  industries  or  services  on 
he  essential  list  to  be  considered 
or  deferment, 
[ji;  Broadcasters   were    advised  to 
"•['eek  deferred  classifications  for  any 
"i  f  their  employes  who  may  still  be 
lassified  as  4-F.  Reclassification 


of  such  registrants  into  2- A  (F)  or 
2-B  (F)  would  automatically 
freeze  the  employes  to  their  jobs 
and  prevent  their  being  affected  by 
legislation  which  might  require 
4-Fs  to  work  in  essential  industry 
or  be  called  into  service  under  re- 
duced physical  standards. 

As  long  as  the  industry's  status 
on  the  essential  list  is  unchanged, 
broadcasters  will  be  able  to  keep 
their  4-Fs,  it  appeared,  for  what- 
ever legislation  affecting  4-Fs  is 
enacted  will  almost  certainly  hinge 
on  the  WMC  determination  of  es- 
sentiality. 

26-29  Group 

Increased  calls  for  men  for  the 
armed  forces,  which  will  about 
double  the  current  rate  of  induc- 
tions, on  the  basis  of  Undersecre- 
tary of  War  Patterson's  testimony 
Wednesday  before  the  House  Mili- 
tary Affairs  Committee,  will  have 
its  greatest  effect  in  the  broadcast- 
ing ranks  on  the  26-29  age  group, 
which  Selective  Service  will  comb 
thoroughly  to  satisfy  Army  and 
Navy  needs  for  young  men. 

Inasmuch  as  a  large  part  of  the 
eligible  broadcasting  personnel  in 
the  26-29  age  group  already  have 
been  drafted,  stations  will  not  be 
hard  hit  by  increased  calls  from 
the  military.  Only  if  the  armed 
forces  again  induct  large  numbers 
of  men  over  30,  which  it  is  not  dis- 
posed to  do,  will  the  industry  be 
seriously  affected.  In  recent 
months  about  5%  of  inductees  have 
been  over  30. 

Appearing  before  the  House 
Committee,  considering  a  bill 
(H.R.1119)  introduced  by  Chair- 
man May  (D-Ky.),  requiring  men 
between  18  and  45  to  "work  or 
fight",   Undersecretary  Patterson 


said  that  the  military  services  will 
need  900,000  men  during  the  first 
half  of  1945  and  that  war  indus- 
tries will  require  another  700,000 
workers.  Along  with  Undersecre- 
tary of  the  Navy  Ralph  A.  Bard, 
Mr.  Patterson  endorsed  the  May 
bill  but  urged  the  passage  of  a 
national  service  law  as  recom- 
mended by  President  Roosevelt  in 
his  "state  of  the  union"  message 
at  the  opening  of  the  79th  Con- 


Mr.  Patterson's  testimony  poses 
a  difficult  problem  for  critical  war 
industries  which  will  have  to  fur- 
nish a  large  part  of  the  additional 
young  men  needed  by  the  armed 
forces.  It  is  expected  that  about 
225,000  of  the  800,000  deferred 
men  in  the  26-29  age  group  will 
be  called,  further  aggravating  an 
acute  manpower  situation  in  criti- 
cal plants. 

4-Fs  Diverted 

Whether  the  diversion  of  4-Fs 
to  war  industry,  through  such  leg- 
islation as  the  May  bill,  would  alle- 
viate this  situation  sufficiently  to 
justify  the  induction  of  the  young- 
er men  needed  for  the  military  is 
one  of  the  great  unknowns  in  the 
overall  problem.  Should  it  be  de- 
termined that  war  production 
would  be  too  seriously  affected  if 
large  numbers  of  deferred  young 
men  are  taken,  it  appears  likely 
that  pressure  will  be  applied  to  the 
military  agencies  to  fill  their  needs 
with  physically  qualified  men  over 
30  not  engaged  in  work  essential 
to  the  war.  In  that  event,  a  revi- 
sion of  the  essential  list  may  be- 
come necessary  to  provide  the 
needed  men. 

To  assist  the  broadcasting  and 
other  communication  industries  in 


1,000  Watfs-  -  ^ 
684,500  Primary  I 
Area  Population, 
1940  Census 


New  Ontario  Station 

FIRST  STATION  for  Cornwall, 
Ont.,  will  begin  operations  on  or 
about  Feb.  1.  Call  letters  are  CKSF. 
The  station  is  owned  and  operated 
by  the  Standard  Freeholder  news- 
paper, with  H.  D.  Wightman,  man- 
ager of  the  paper,  acting  also  as 
general  manager  of  CKSF.  H.  Har- 
rison Flint,  formerly  of  CKGB 
Timmins,  Ont.,  is  station  manager. 
Mahlon  Clark  is  chief  engineer. 
CKSF  will  operate  daily  on  250  w, 
1250  kc.  

obtaining  technicians,  the  FCC  has 
compiled  a  list  of  1,050  licensed 
radio,  telephone  and  telegraph  op- 
erators, 1st  and  2nd  class,  who  are 
available  for  positions.  Copies  of 
the  list,  containing  all  necessary 
data,  can  be  obtained  by  writing 
the  Federal  Communications  Com- 
mission, Washington,  D.  C. 


Interested  in 
Cuba's  Market  ? 

Ask  your  Time-Buyer  about 
"RHC  CADENA  AZUL", 
the  Colossus*  of  Cuban 
Radio 

*Besf  Radio  Service  in 
Cuba  Affiliated  with  the 
Columbia  Broadcasting 
System. 

RHC  CADENA  AZUL 


Cuba's  only 

network 
afiBliated  with 


CBS 


U.  S.  Representative 
HUMBERTO  D.  GONZALEZ 

220  West  42nd  St.,  New  York  City 
Wisconsin  7-1166 
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Higher  Index  of  Sets-in-Use 
Found  in  Chappell  Summary 

Wartime  Paradox  Exerts  Opposite  Influences  on 
Listening,  Special  'Yearbook'  Article  Reveals 


NEWS  EVENTS  of  1944  reflected 
a  higher  index  of  sets-in-use  than 
during  any  previous  year  in  Amer- 
ican broadcasting  history,  a  sum- 
mary by  Dr.  Matthew  N.  Chap- 
pell, Ph.D.,  consultant  to  C.  E. 
Hooper  Inc.,  indicates. 

These  and  other  reflections  per- 
tinent to  American  listening  hab- 
its are  contained  in  a  comprehen- 
sive article  prepared  especially  for 
the  Broadcasting  Yearbook. 

In  his  article,  Dr.  Chappell  es- 
tablishes the  interesting  paradox 
that  wartime  conditions  exerted 
two  influences  on  radio  listening — 
one  tending  to  lower  it,  the  other 
tending  to  increase  it. 

In  the  first  place,  he  suggests, 
the  movement  of  vast  numbers  of 
Americans  overseas  to  fighting 
fronts  deprived  American  broad- 


casters of  a  large  audience.  On  the 
other  hand,  his  survey  shows,  gas 
rationing  and  other  civilian  re- 
strictions in  the  United  States  kept 
people  at  home  and  the  curve  of 
sets-in-use  rose  as  a  result. 

The  first  influence  was  the 
strongest,  however,  Dr.  Chappell 
concludes,  inasmuch  as  there  was 
apparent  a  smaller  available  audi- 
ence both  daytime  and  evening. 

Dr.  Chappell  points  out  that  two 
events  during  the  year  developed 
record-breaking  sets-in-use  figures. 
The  first  was  D-Day  and  the  sec- 
ond was  the  Presidential  election. 

Dr.  Chappell's  research  reveals 
that  from  7  to  10:30  p.m.  (EWT) 
on  D-Day  the  average  sets-in-use 
was  40.7,  with  a  peak  of  53.0  occur- 
ring between  10  and  10:30  p.m. 
This  was  slightly  lower  than  the 


NOW'S  THE  TIME  TO 
THINK  OF  YOUR  FUTURE 


IT'S  FOOLISH  TO  THINK  OF  WAITING  UNTIL 
AFTER  THE  WAR  to  make  post-war  plans  for  your 
product  in  an  area  with  so  much  buying  power.  Profit 
for  you  in  America's  Third  Market  can  be  spelled  with 
four  letters:  CKLW.  This  live-wire  station's  5,000 
watts  at  800  kc.  is  the  punch  you  need  to  lick  post-war 
competition.  Let's  talk  it  over  now  and  perhaps  we  can 
start  giving  'em  the  "old  fight"  right  away — in  spite  of 
jammed  schedules. 

Union  Guardian  Bldg.,  Detroit  26 


Adam  J.  Young,  Inc. 
N.  Y.  Representative 


5,000  WATTS 


d  NIGHT 


800  Kc. 


MUTUAL  BROADCASTING  SYSTEM 


comparable  average  of  47.2  for 
Pearl  Harbor.  The  average  sets-in- 
use  on  election  night  was  50.3  for 
the  7  to  10:30  p.m.  (EWT)  period. 
Peak  listening  was  56.6  between  9 
and  10  p.m. 

Greatest  change  in  radio's  basic 
trends.  Dr.  Chappell  concludes,  oc- 
curred in  connection  with  the 
Sponsored  Broadcast  Hours  Index 
for  evening  time.  The  trend  for 
1944  was  far  above  that  for  1943, 
he  establishes.  Sponsored  Broad- 
cast Hours  Index  reached  a  higher 
peak  in  1944  than  ever  before  In 
the  industry's  history.  Notable,  too, 
was  the  fact  that  little  or  no  de- 
cline in  this  index  was  found  during 
the  summer  months  of  the  year. 

Dr.  Chappell's  article,  which 
will  appear  in  detail  in  the  Year- 
book with  several  illustrative 
charts  and  graphs,  lists  the  follow- 
ing as  December's  top  15  evening 
programs,  according  to  Hooper: 

1.  Bob  Hope    34.3 

2.  Fibber  McGee  and  Molly   29.3 

3.  Bing  Crosby    25.2 

4.  Charlie  McCarthy    24.9 

5.  Joan  Davis  with  Jack  Haley   23.7 

6.  Walter  Winchell    23.0 

7.  Radio  Theatre    21.3 

8.  Abbott  and  Costello   21.2 

9.  Mr.  District  Attorney   21.0 

10.  Eddie  Cantor    20.7 

11.  Jack  Benny    20.5 

12.  Screen  Guild  Players    19.6 

13.  *  Hildegarde    19.4 

14.  Kay  Kyser    18.5 

15.  Your  Hit  Parade    17.4 

*  Includes  Computed  Measurement  for 
Eastern  Area  Portion  of  this  Network 
Hooperating. 

The  top  15  weekday  daytime 
programs  for  December  1944  were: 

1.  When  a  Girl  Marries    8.4 

2.  Aunt  Jenny    7.8 

3.  Life  Can  Be  Beautiful    7.8 

4.  Ma  Perkins   (CBS)    7.8 

5.  Romance  of  Helen  Trent   7.7 

6.  Kate  Smith  Speaks    7.7 

7.  Big  Sister    7.6 

8.  Portia  Faces  Life    7.5 

9.  Stella  Dallas    7.4 

10.  Ynu"g  Widder  Brown   7.3 

11.  Right  to  Happiness   7.1 

12.  Backstage  Wife    6.8 

13.  Breakfast  at  Sardi's  (Kellogg)  _„  6.7 

14.  Just  Plain  Bill    6.6 

15.  Pepper  Young's  Family   6.5 

Wurlitzer  Stipulation 

AGREEMENT  to  discontinue  mis- 
representations regarding  num- 
ber of  tubes  or  tube  capacity  of 
radio  sets  it  sells  were  made  in 
a  stipulation  entered  into  last  week 
by  The  Rudolph  Wurlitzer  Co., 
Cincinnati,  with  the  Federal  Trade 
Commission.  Company  also  agreed 
to  cease  representing  as  new  any 
radio  set  which  has  been  used, 
reconditioned  or  rebuilt,  and  from 
failing  to  reveal  clearly  that  the 
article  has  been  used,  reconditioned 
or  rebuilt. 


WEBB,  BECK  NAMED 
TO  WGL  KEY  POSTS 

FARNSWORTH  Television  and 
Radio  Corp.  last  week  announced 
the  appointment  of  Frank  V.  Webb 


Mr.  Webb  Mr.  Beck 

as  general  manager,  and  Howard  J. 
Beck  as  chief  engineer  of  the  firm's 
broadcasting  division.  Mr.  WebV 
has  assumed  management  of  Farns- 
worth's  newly-acquired  WGL  Fort 
Wayne.  Mr.  Beck's  appointment 
also  includes  WGL. 

Mr.  Webb  formerly  was  sales 
manager  of  KDKA  Pittsburgh. 
Prior  to  that  he  had  been  assistant 
advertising  and  sales  manager  of 
Westinghouse  stations  in  Philadel- 
phia, sales  manager  of  WOWO- 
WGL  Fort  Wayne  and  manager  of 
KTMS  Santa  Barbara,  C'al.  He  is 
a  member  of  the  NAB  Sales  Man- 
agers' Executive  Committee  and  its 
subcommittee  on  contracts. 

Mr.  Beck  joined  Farnsworth  in 
1939  as  a  field  engineer  and  in 
1942  was  appointed  chief  engineer 
of  the  Fort  Wayne  plant. 


American  Firms  Expand 
Venezuelan  Radio  Time 

MORE  than  75%  of  radio  advertis- 
ing on  Radio  Caracas,  Venezuela, 
comes  from  American  firms,  ac 
cording  to  Ricardo  Espina,  directoj 
of  the  station,  who  was  in  New 
York  last  week  making  a  brief 
study  of  station  programming.  He 
said  there  had  been  a  large  increase 
in  Venezuelan  radio  advertising 
by  American  firms  during  the  past 
year  and  believed  that  in  1945 
there  would  be  a  still  greater  in 
crease. 

Heaviest  users  of  radio,  he  said, 
are  Sterling  Drug,  R.  J.  Reynolds 
Tobacco  Co.  (Camels),  and  Liggett 
&  Myers  Tobacco  Co.  (Chester- 
fields), which  use  both  spot  an- 
nouncements and  local  programs. 
Estimating  about  120,000  radio  sets 
in  Venezuela,  Mr.  Espina  stated 
that  the  Radio  Caracas  peak  audi- 
ence could  be  estimated  at  about  a 
million  listeners.  He  recently  made 
arrangements  with  Radio  Pro- 
gramas  of  Mexico  for  an  exchange 
series  of  musical  programs  by 
transcriptions. 


WLAW 

LAWRENCE,  MASS.-5000  WATTS  680  k  C 


NATIONAL  REPRESENTATIVES:  THE  KATZ  AGENCY,  INC. 
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Radio  Retail  Role 
fPresented  NRDGA 

HoIIister  Previews  New  Book; 
Air  Results  Defined 

DISCUSSING  the  place  of  radio 
in  retail  advertising  last  Thurs- 
day at  the  convention  of  the  Na- 
tional Retail  Dry  Goods  Assn.  at 
the  Hotel  Pennsylvania,  New  York, 
Paul  M.  HoIIister,  CBS  vice-pres- 
ident in  charge  of  advertising, 
gave  his  audience  a  preview  of  a 
volume  called  "Radio  Advertising 
for  Retailers"  to  be  published  Jan. 
19  by  Harvard  University  Press. 
It  is  a  report  of  a  study  of  the 
i  subject  made  by  Harvard  Business 
School  at  the  suggestion  of  CBS. 

"As  recently  as  1942  there  were 
some  50,000  retail  companies  using 
I  radio  in  an  effort  to  sell  goods  and 
sfservices  and  keep  themselves  re- 
I'membered",  Mr,  HoIIister  said, 
'f'adding  that  these  retailers  "paid 
|out  abou  t  one-fourth  of  all  the 
|broadcasting  revenue  of  the  sta- 
jLtions  and  networks  that  year." 
Results 

Mr.  HoIIister  added  the  following 
hints  from  .  Prof.  C.  H.  Sandage, 
author  of  the  volume,  based  on  the 
"testimony  of  1,011  local  firms: 

"Good  results  can  be  obtained 
sither  from  sponsorship  of  pro- 
grams or  from  the  use  of  spot 
announcements.    Where    radio  is 

Iased  as  an  important  part  of  the 
promotional  plan  better  results  will 
jnsue  if  program  time  is  the  base 
.)f  the  radio  undertaking  and  spot 
mnouncements  are  used  only  to 
support  and  supplement  program 
sponsorship.  Real  success  should 
not  be  expected  during  the  first 
'?ix  months  of  use.  Radio  can  be 
hsed  as  successfully  in  small  cities 
oy  small  concerns  as  by  large  in 
|arge  cities." 

Mr.  HoIIister  further  quoted 
jProf.  Sandage  as  saying  that 
?;tores  with  advertising  budgets  of 
ti.|f|50,000,  should  allocate  at  least 
nl5%  to  radio  for  high  success. 
'  Psmaller  firms  ought  to  spend  20% 
ff'or  radio. 

.j|   


Television  as  Retail  Medium 


>OTTIS  GREENE,  former  usher  of 
P.S  Hollywood,  was  killed  in  action 
n  the  Luxembourg  front,  on  Nov.  27 
ccording  to  reports. 


(Continued  from  page  H) 


commercial  resumption  of  televi- 
sion, transmitters  located  in  157 
key  cities  throughout  the  countiy 
should  be  making  video  program 
service  available  to  a  primary  mar- 
ket consisting  of  72,159,000  peo- 
ple, 17,252,000  wired  homes  and 
61.5%  of  the  purchasing  power  of 
the  U.  S."  Five  years  later,  he 
said,  "it  appears  that  receiver  sales 
will  reach  approximately  3,500,000 
units  per  year  for  a  total  retail 
billing  of  between  $600,000,000  and 
$700,000,000  per  year." 

Mr.  McLean  said  that  department 
stores  can  increase  the  effective- 
ness of  their  advertising  by  in- 
stalling intra-department  store 
television  systems.  Mr.  Cramer 
told  the  NRDGA  group  that  an 
intra-store  video  system  with  one 
camera  and  a  few  receivers  can 
be  installed  for  less  than  $25,000. 

Reduce  Budgets 

Tracing  the  history  of  prelim- 
inary discoveries  leading  to  the 
development  of  television,  Mr. 
Shane  predicted  that  all  larger 
oommunities  will  enjoy  "regular 
television  service"  one  year  after 
the  war.  Intra-store  television  can 
reduce  advertising  budgets  from 
10%  to  20%,  he  said. 

The  afternoon  s  es  s  i  o  n  of 
NRDGA's  video  meeting  was  a 
television  production  panel  in- 
cluding the  following  speakers: 
Samuel  H.  Cuff,  manager  of  the 

Waltham  Cancels 

GOVERNMENT  restrictions  on 
watch  manufacturing  for  civilian 
consumption  have  caused  cancela- 
tion by  Waltham  Watch  Co.,  Wal- 
tham, Mass.,  of  Sumner  Welles, 
Mutual  news  program,  Wednesday, 
10-10:15  p.m.  Jan.  31,  according  to 
a  joint  statement  by  network  and 
client.  Government  is  understood 
to  have  contracted  for  the  entire 
output  of  the  company  for  1944  and 
1945  for  the  production  of  precision 
instruments.  Sponsor  started  the 
series  last  November  in  the  belief 
that  consumer  production  might 
be  resumed.  Agency  is  H.  B.  Hum- 
phrey Co.,  Boston. 


A  BLUE  NETWORK  AFFILIATE 

NEBRASKA'S  RECORD  1944 
CORN  CROP  MEANS 
$339,751,000.5^ 
ADDED  TO  THE  FARM  INCOME 

K  M  M  J 

GRAND  ISLAND,  NEBRASKA 
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DuMont  television  station,  WABD 
New  York;  Robert  Stone,  program 
producer,  GE  station,  WRGB 
Schenectady;  Raymond  E.  Nelson, 
vice-president  and  director  of  ra- 
dio and  television,  Charles  E. 
Storm  Co.,  New  York;  Frances 
Hughes  and  Jerry  Trotte  of 
Mademoiselle;  Thomas  H.  Hutch- 
inson, in  charge  of  production, 
RKO  Television,  New  York,  and 
Bud  Gamble,  of  Farnsworth  Tele- 
vision &  Radio  Corp. 

Radio-electronic-television  stocks 
advanced  last  Wednesday,  accord- 
ing to  the  New  York  Herald-Trib- 
une, "after  Irwin  A.  Shane,  execu- 
tive director  of  Television  Work- 
shop, addressing  the  NRDGA, 
painted  some  rosy  pictures  of  tele- 
vision of  the  future,  placing  sets  in 
department  store  networks.  Pre- 
sumably Mr.  Shane  did  not  expect 
his  speech  to  get  such  a  wild  reac- 
tion in  the  stock  market,  but  he 
didn't  realize  that  the  market,  when 
in  a  bullish  frame  of  mind,  seizes 
upon  anything  handy  to  justify  its 
own  operations." 


JOSKE'S  INCREASES 
SCHEDULE  ON  WOAl 

INCREASING  its  already  full 
schedule,  Joske's  Department 
Store,  San  Antonio,  is  adding  an- 
other five  times  weekly  program 
titled  Texas  Today,  heard  over 
WOAI.  Format  is  a  discussion  of 
local  and  state  topics  conducted  by 
Doris  Daniels,  with  guest  stars 
featured  daily. 

Program,  which  is  under  a  52- 
week  contract,  is  part  of  Joske's 
expansion  of  radio  advertising  in 
connection  with  the  NAB  radio 
clinic  now  being  conducted  at  the 
San  Antonio  department  store.  In 
addition  to  Texas  Today,  Joske's 
has  contracted  with  WOAI  for  a 
full  schedule  of  spot  announce- 
ments and  also  for  sponsorship  of 
a  five-minute  newscast  six  days 
weekly  at  11  p.  m.  (CWT)  and  a 
quarter-hour  newscast  Sunday  at 
10  p.  m.  (CWT). 


MOTION  PICTURE  recently  made  by 
members  of  the  WLS  Chicago  lf!a- 
tional  Barn  Dance  cast  for  the  Sinclair 
Oil  Co.,  along  with  two  educational 
films  will  be  shown  before  some  2,500 
farm  meetings  throughout  the  country. 


IF  YOU  SELL 

CLOTHES 

COR  SOUPS 
OR  SOAPSI> 


Ask  your  distributor 

ABOUT 


KDAL 


DULUTH 


Duluth  is  among  the  first  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  ^130,000,- 
000  annually.  You  figure  out  how 
many  suits  and  shirts  that  means! 
Thanks  to  its  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
instance,  an  independent  coinciden- 


tal daytime  survey  made  in  Virgin- 
ia, Minnesota  (60  miles  from  Du- 
luth, and  with  an  NBC  station  of 
its  own)  showed  that  KDAL  had 
more  than  nine  times  the  audience 
of  the  other  Duluth  station,  with 
more  than  70%  as  large  an  au«0- 
ence  as  the  local  Virginia  NBC 
station! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.  Don't  take  our 
word  for  it.  Ask  your  local  distrib- 
utor. He  knows  —  and  ten  to  on* 
he'll  say  "KDAL"! 


ICOO  WAHS   .  610  KC     .  CBS 

FREE  &  PETERS,  INC.,  Exclusive  Representatives 
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SUMMARIES  OF  FCC  SPECTRUM  PROPOSALS 


STANDARD 
BROADCAST 
SERVICE 


A  o£  tUe  roa« 
lt-«^^^^^"  -edou't  go 
^--"'^W/Se'  'programs  be- 

gin  and  mostly  en  ^^^^^ 
Sue  Tradmg  f  green 

ligttintobom^jj  ^^er  ,i,an 
for  xnore  '^urL'^^stoflCen- 

you'«^-*VuI^  SO  don't  say 
Luy,eombxned.  ^^,,,,iust 

beginning-  ^ 


(Parenthetic  notations  refer  to  names 
of  witnesses  and  transcript  pages.) 
THE  RECORD  shows  that  both  day 
and  night  considerable  areas  of  the 
U.  S.  do  not  receive  standard  broadcast 
service  (Ex.  148-153,  Tr.  926-930).  If 
feasible  from  the  standpoint  of  the 
needs  of  other  services,  the  allocation 
of  additional  channels  to  the  standard 
band  would  tend  to  improve  this  con- 
dition. 

There  is  no  proposal  to  enlarge  the 
standard  band  by  adding  frequencies 
above  1600  kc.  Below  550  kc,  it  has 
been  suggested  that  the  following  fre- 
quencies be  added  to.  the  standard 
broadcast  band  :  520,  530,  and  540  kc. 
(Ex.  No.  6,  Tr.  41,  42;  Ex.  156,  pages 
31,  32  ;  Tr.  935,  937,  938,  940,  945,  946, 
947).  All  three  of  these  channels  are 
now  assigned  to  United  States  Gov- 
ernment radio  services.  No  decision  has 
been  made  at  this  time  as  to  whether 
any  of  these  frequencies  can  be  made 
available  for  standard  broadcast 
service. 


TELEVISION 
BROADCAST 


POSITION  IN  SPECTRUM 

REGARDING  the  place  in  the  spec- 
trum for  television,  the  industry  was 
divided.  One  group  felt  that  the  best 
place  in  the  spectrum  for  television 
as  a  service  to  the  public  was  in  the 


Free!  PICK-UP  FACTSI 

A  valuable  booklet  con- 
taining the  answers  to 
most  questions  in  the 
field  of  sound  reproduc- 
tion, written  by  Maxlnnil- 
ian  Weil,  leading  author- 
ity on  the  subject.  Write 
to  HARVEY  for  your  copy. 


The  "Royal  Family  of  pickups . . .  cutters . . .  jewel  points 


HARVEY,  distributor  of  fine  radio  and  electronic  equip- 
ment, con  now  fill  your  orders  on  all  AUDAX  recording 
accessories.  We  have  in  stock  AUDAX  cutters,  jewel 
points,  and  pickups,  the  last  of  which  are  made  with 
the  unique  "reiayed-flux"  principle  so  largely  respon- 
sible for  the  sharp,  clear-cut  facsimile  reproduction  of 
Microdyne.  Recording  studios  and  radio  stations,  rec- 
ognizing their  perfection,  specify  AUDAX  wherever  the 
performance  requirements  are  exacting. 


Upon  receipt  of  suitable  prioritv,  HARVEY  can  promiic 
you  reasonably  prompt  deliveries  oi  all  AUDAX  products. 


iMVbl 


103  WEST  43rd  ST.,  NEW  YORK  liB,  N,  Y. 


ultra-high  frequencies  (above  400  mc) 
where  space  is  available  for  channels 
of  sufficient  width  to  permit  the  trans- 
mission of  higher  definition  mono- 
chrome pictures  and  high  definition 
color  pictures ;  another  group  believed 
that  the  present  6  me  channels  per- 
mitted the  transmission  of  monochrome 
pictures  of  acceptable  definition  and 
quality;  and  that  television  should  go 
forward  in  the  part  of  the  spectrum  it 
now  occupies  without  awaiting  the 
results  of  experimentation  in  the  ultra- 
high frequencies.  The  RTPB  recom- 
mendations coincide  with  the  opinion 
of  the  latter  group. 

The  principal  advocates  of  ultra- 
high frequency  television  were  CBS, 
Zenith  Radio  Corp.,  and  the  Cowles 
Broadcasting  Co.  whose  arguments 
may  be  summarized  as  follows :  The 
demands  of  other  services  for  fre- 
quency space  below  300  mc  are  so  great 
that  only  a  limited  number  of  6-mc 
channels  can  be  assigned  for  television 
broadcasting  (Craven,  Tr.  3494-95, 
3500-03)  ;  that  the  advancements  ap- 
plicable to  television  made  in  the  elec- 
tronic art  during  the  war  cannot  be 
fully  utilized  in  6-mc  channels  (Ream, 
Tr.  1761-2,  1773-4;  Goldmark,  Tr. 
1871-5,  1939)  ;  and  that  the  art  has 
reached  a  point  where  a  superior  tele- 
vision broadcast  system  adapted  for 
the  use  of  the  ultra-high  frequencies 
could  be  proven  and  made  available  to 
the  public  within  possibly  one  or  two 
years  (Ream,  Tr.  1764-73,  1801-09, 
1813-14 ;  Craven,  Tr.  3498-3500,  3509- 
11 ;  Goldmark,  Tr.  1911 ;  Brown,  Tr. 
3483). 

On  the  other  hand,  the  opposing 
group  relied  upon  the  prewar  progress 
that  had  been  made  in  television  as  a 
broadcast  service  and  contended  :  Many 
of  the  advancements  made  in  the  elec- 
tronic art  during  the  war  could  be 
utilized  in  a  6-mc  channel  (Smith,  Tr. 
1693.  1737-8  ;  Jolliffe,  Tr.  3055  ;  Joyce, 
Tr.  3232-33)  ;  highly  satisfactory  mo- 
nochrome pictures  can  be  transmitted 
and  received  in  a  6-me  channel  ( Smith, 
Tr.  1741-2;  Weiss,  Tr.  1954-55; 
.Jolliffe,  Tr.  3054;  DuMont,  Tr.  3356; 
Raibourn,  Tr.  3370;  Goldsmith,  Tr. 
3439)  ;  color  transmissions  are  still  a 
laboratory  problem  (Smith,  Tr.  1739)  ; 
the  use  of  the  ultra-high  frequencies 
involved  operating  difficulties  the  solu- 
tion of  which  would  require  extensive 
research  and  experimentation  (Towne, 
Tr.  1987;  Jolliffe.  Tr.  3068-70;  Gold- 
smith, Tr.  3432-36;  Bingley,  Tr. 
3479-80)  ;  and  that  many  years  may 
elapse  before  an  ultra-high  frequency 
television  system  can  be  established 
(Smith,  Tr.  1735.  1743-7;  Jolliffe,  Tr. 
3056-61,  3065-66;  Goldsmith,  Tr. 
,3438;  Bingley,  Tr.  3479-80). 

CBS  has  conducted  extensive  re- 
search over  a  period  of  years  for  the 
purpose  of  establishing  higher  stan- 
dards in  television  broadcasting  (Gold- 
mark,  Tr.  1945;  Ream,  Tr.  1822- 
23).  As  a  result  of  this  research 
it  contends  it  has  demonstrated  that 
color  transmissions  are  feasible.  Its 
engineers  are  satisfied  that  a  superior 
television  system  can  be  developed  in 
the  ultra-high  frequencies  where  wider 
channels  can  be  had.  Some  of  the  larg- 
er radio  manufacturers  have  agreed  to 
furnish  CBS  with  transmitters  and  re- 
ceivers capable  of  operating  on  fre- 
quencies above  400  mc  whereby  this 
new  television  system  can  be  proven 
(Ream,  Tr.  1764-72,  1803-06).  Among 
them  are  Federal  Telephone  &  Radio 
Ccrrp.,  and  Zenith  Radio  Corp.  (Brown, 
Tr.  3482-83 ;  Ream,  Tr.  1764-65,  1805- 
06;  Craven,  Tr.  3499). 

The  testimony  of  this  industry  group 
does  not  give  definite  assurance  when 
this  ultra-high  frequency  television 
broadcast  system  can  be  proven  and 
standards  adopted  whereby  service  can 
be  rendered  to  the  public.  A  number  of 
witnesses  stated  that  many  of  the  re- 
cent technical  advancements  which 
made  this  new  television  broadcast  sys- 
tem possible  could  not  be  disclosed  be- 
cause of  reasons  of  national  security 
(e.g.  Ream,  Tr.  1805;  Goldmark,  Tr. 
1914).  This,  hovsrever,  does  not  alter 
the  conclusion  that  the  time  this  new 


system  can  be  made  available  for  a 
service  to  the  public  is  indefinite  par- 
ticularly because  there  has  been  no 
actual  operating  experience  with  such 
a  system. 

The  group  favoring  present  televi- 
sion allocations  testified  that  as  soon 
as  materials  were  available,  production 
of  television  equipment  for  a  6-mc 
channel  could  be  started  (Jolliffe,  Tr.  '<] 
3059,  3061 ;  Joyce,  Tr.  3205 ;  Hanson,  | 
Tr.  3301-02;  Trammell,  Tr.  3335); 
that  the  equipment  would  include  50 
kw  transmitters  capable  of  operating 
on  frequencies  up  to  108  mc,  and  trans- 
mitters of  5  kw  power  capable  of  op- 
erating on  frequencies  up  to  300  mc 
(Jolliffe,  Tr.  3053;  Engstrom,  Tr. 
3144-46,  3153-58),  that  the  standards 
adopted  for  television  in  1941  are  sat- 
isfactory ;  and  that  with  the  6  mc  chan- 
nel, i-eceivers  could  be  manufactured 
and  sold  at  a  considerably  lower  cost 
to  the  public  than  would  be  the  case 
with  receivers  built  for  a  wider  chan- 
nel in  the  ultra-high  frequencies 
(Towne,  Tr.  1988-2000;  Beers,  Tr. 
3259-60,  3269-75). 

Skywave  Interference 

Another  factor  which  enters  into  the 
question  of  determining  the  place  in 
the  spectrum  for  television  is  the  pos- 
sible effect  of  skywave  interference.  A 
number  of  witnesses  believed  that  this 
is  not  a  serious  problem  in  television 
broadcasting  above  40  mc  (Smith,  Tr. 
1717-19  ;  1728-30  ;  Beverage,  Tr.  3072- 
77  ;  Engstrom,  3117,  3172  ;  Goldsmith, 
3415).  Others  considered  the  problem 
to  be  of  much  more  importance,  par- 
ticularly on  the  present  lower  fre- 
quency television  channels  ( Norton,  P 
Tr.  3761-72 ;  3789-3816 ;  3819  et  seq ;  »' 
Goldmark,  Tr.  1891-95 ;  Ex.  4  and  Ex. 
380). 

Regarding  the  use  of  the  frequencies 
above  400  mc  for  television  broadcast- 
ing there  is  testimony  that  shadow 
effects  become  increasingly  serious  as 
the  frequency  goes  up  (Smith,  Tr. 
1720;  Engstrom,  Tr.  3091-96,  3108; 
Goldsmith,  Tr.  3407  ;  Shelby,  Tr.  3477  ; 
Duttera,  Tr.  3460;  Norton,  Tr.  8776) 
and  that  multipath  problems  would 
also  increase  with  frequency  (Smith, 
Tr.  1723;  Engstrom,  Tr.  3096,  3108, 
3116,  3169-70,  3194-96 ;  Goldsmith,  Tr 
3407-08;  Shelby,  Tr.  3470,  3477, 
Some  witnesses  were  of  the  opin- 
ion that  although  multipath  might 
occur  more  frequently  in  the  higher 
frequencies,  its  intensity  would  be  no 
worse  and  its  effects  could  be  overcome 
more  easily  than  on  the  lower  fre- 
quencies (Goldmark,  Tr.  1883-85, 
1898-1900,  1918-21 ;  Norton,  Tr.  3774, 
3818  et  seq).  There  was  considerable 
disagreement  as  to  the  effect  on  signalp 
strength  with  increasing  frequency  in 
the  range  between  50  and  1000  mc 
(Engstrom,  Tr.  3121-34,  3138-42,  3161 
65;  Beverage,  Tr.  3077;  Norton,  Tr. 
3776-79,  3786-87;  Goldmark,  Tr. 
1914-15).  In  either  event,  however,  it] 
appears  that  the  ratio  of  signal 
noise  would  increase  with  the  use  of 
ultra-high  frequencies  (Norton,  Tr. 
3787-89 ;  Beverage,  Tr.  3081-82  ;  Gold- 
mark,  Tr.  1888). 

With  respect  to  relays  for  commer- 
cial television  broadcast  stations,  Panel 
6  of  RTPB  proposed  20  channels  be- 
tween 300  and  1000  mc  and  20  addi- 
tional channels  between  1000  and  3000 
me  (Bingley,  Tr.  3462).  Panel  6  also 
recommended  that  proposed  television; 
channels  between  162  and  294  mc  be; 
used  for  relay  purposes  until  needed 
for  commercial  television.  Testimony 
was  submitted  on  behalf  of  the  panel 
that  relay  operation  is  now  practicably 
on  frequencies  between  300  and  1000 
mc  and  would  soon  be  practicable  on 
the  frequencies  between  1000  and  3000 
mc  (Bingley,  Tr.  3463). 

Channel  Width 
The  industry  is  entirely  in  agree-i 
ment  that  the  minimum  channel  width 
below  300  mc  for  a  television  station 
is  6  mc  (Ex.  9,  pp.  6-7;  Ex.  11,  p.  7) 
This  corresponds  to  the  width  of  chan 
nel  adopted  by  the  Commission  onL 
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May  3,  1941,  as  a  standard  for  com- 
mercial monochrome  transmissions  on 
frequencies  below  300  mc  and  for  ex- 
perimental field  testing  of  color  trans- 
missions. The  channel  width  required 
'for  a  television  broadcast  station  on 
frequencies  above  400  mc  for  the  trans- 
'mission  and  reception  of  higher  defini- 
'tion  monochrome  pictures  and  high 
definition  color  pictures  must  be  deter- 
mined by  experimentation  (Smith,  Tr. 
1718;  Craven,  Tr.  3499-3500). 

Numler  of  Channels 

RTPB  Panel  6  felt  that  approxi- 
mately 30  channels  were  necessary  to 
provide  a  nationwide  competitive  tele- 
vision broadcast  service  (Smith,  Tr. 
1701;  Ex.  7,  p.  13).  In  recognition  of 
the  crowded  condition  of  the  spectrum 
below  300  mc  the  panel  worked  out  an 
allocation  plan  for  a  competitive  broad- 
['  cast  sei-vice  which  utilized  26  channels 
t  ach  6  mc  wide  (Smith,  Tr.  1701-03). 
'•'  Panel  2,  after  considering  the  needs  of 
j'jother  services,  reduced  the  request  to 
^  18  channels,  6  mc  wide,  below  300  mc 
^l'(JoHifEe,    Tr.    4523-30;    Ex.  522). 
'"This   decrease   in   number   of  chan- 
nels  was  based  upon  the  conclusion  of 
Panel  2  that  suflScient  space  could  not 
''  be  found  for  television  below  300  mc 
for  the  26  channels  recommended  by 
Panel    6    (Ex.    525).    The  recom- 
mendation   of    Panel    2    was  based 
"I'in  part  upon  the  Government  sharing 
"'['with  television  a  number  of  the  Chan- 
s'nels  recommended  (Jolliffe,  Tr.  4529). 
°P   RTPB  Panels  Nos.  2  and  6  both 
*  recommended  that  frequency  space  be 
',  ;3et  aside  above  400  mc  for  the  develop- 
ment  of  wide  channel  television  (Ex. 
jYr,  p.  22;  Ex.  522,  p.  3).  The  space 
'i  Veeommended  for  this  purpose  by  Panel 
"2  was  460  to  956  mc  (Ex.  522,  p.  3). 

The  proponents  of  ultra-high  fre- 
luency  agreed  that  some  channels  be- 
ow  100  mc  might  be  necessary  for  tele- 
vision operation  until  the  wide  channel 
service  has  been  established  in  the 
iltra-high    frequencies     (Ream,  Tr. 
1762,  1776;  Craven,  Tr.  3504-06).  It 
ivas  also  suggested  that  a  station  op- 
rating   on   a   6   mc   channel  might 
Sirough  a  dual  system  also  render  sim- 
iltaneous  service  on  a  wide  channel 
(Ream,  Tr.  1779-85).  Upon  the  as- 
!|  mmption  that  television   would  find 
'iji  ts  ultimate  home  in  the  ultra-high  fre- 
lj  'luencies,  CBS  recommended  that  tele- 
j' /ision   broadcasting  be   allocated  30 
f'  channels  above  300  mc  (Ream,  Tr. 
ll;;L776,  1806).  The  Cowles  Broadcasting 
n  j  Do.  recommendation  was  40  channels 
Mpetween  480  and  1000  mc  (Craven, 
er  Tr.  3494). 

'•|'  There  appears  to  be  agreement  that 
°^'''  he  number  of  channels  required  to 
5  ■)rovide  a  competitive  service  in  the 
Ajiongested  eastern  part  of  the  U.  S. — 
iljLhe  East  Coast  area  from  Boston  to 
al  iiVashington  —  would  be  suiBcient 
iirhannels  to  establish  a  nationwide  com- 


petitive service  (Smith,  Tr.  1701). 
This  was  primarily  the  basis  upon 
which  the  proposals  made  were  deter- 
mined. As  to  the  specific  number  of 
channels  necessary  the  general  feeling 
was  that  30  would  be  adequate,  15 
too  few  (Joliffe,  Tr.  3067-68).  How- 
ever, the  Commission  finds  12  chan- 
nels are  the  maximum  which  can  pos- 
sibly be  assigned  to  television  below 
300  mc  if  the  minimum  needs  of  other 
radio  services  are  to  be  met. 

COBIMISSION'S  PROPOSALS 

The  Commission  is  fully  convinced 
that  by  virtue  of  the  recent  develop- 
ments in  the  electronic  art,  a  wide 
channel  television  broadcasting  system, 
utilizing  frequencies  above  400  mc  can 
be  developed,  and  the  transmission  of 
higher  definition  monochrome  pictures 
and  high-definition  color  pictures 
achieved. 

The  Commission  is  also  convinced 
that  all  of  the  improvements  that  have 
been  made  possible  in  the  transmission 
and  reception  of  monochrome  pictures 
by  recent  developments  in  the  elec- 
tronic art  cannot  be  utilized  in  the 
6  mc  television  channel.  However,  the 
Commission  does  not  believe  that 
broadcast  service  to  the  public  through 
the  use  of  a  6  mc  channel,  with  the 
improvements  presently  available  over 
prewar  developments,  should  be  aban- 
doned and  commercial  television  held 
in  abeyance  until  a  wide  channel 
system  in  the  ultra-high  frequencies 
can  be  developed  and  proven.  There- 
fore, we  have  endeavored  to  assign  to 
television  broadcast  as  many  6  mc 
channels  below  300  mc  as  possible  in 
the  light  of  the  needs  of  other  services 
for  frequency  space  in  the  same  part 
of  the  spectrum. 

We  find  that  there  can  be  made 
available  to  television  broadcasting,  6 
channels  between  44  and  84  mc  and  6 
channels  between  180  and  216  mc.  It 
will  be  noted  that  the  frequencies  be- 
tween 225  and  300  mc  could  not  be 
considered  for  television  broadcasting 
because  all  these  frequencies  are  re- 
quired for  Government  services,  and 
hence  the  six  channels  formerly  as- 
signed to  television  in  this  portion  of 
the  spectrum  must  necessarily  be  de- 
leted. It  will  be  further  noted  that 
television  has  been  allocated  the  same 
number  of  channels — 12  channels — 
below  225  mc  as  previously  were 
allocated  to  that  service,  but  that 
due  to  the  demands  of  other  services, 
it  was  not  possible  to  provide  any  ad- 
ditional channels  for  television  below 
225  mc.  It  should  also  be  noted  that 
old  television  channel  No.  7  (102-108 
mc)  is  left  unassigned  at  this  time  and 
that  before  making  an  assignment  the 
Commission  will  give  due  considera- 
tion to  the  requirements  of  television. 
It  is  urged  that  manufacturers  of  tele- 
vision receiving  sets  include  this  band. 


The  table  below  shows  the  12,  6-mc 
channels  that  have  been  assigned  to 
television  broadcasting : 
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Channel  No. 
1 
2 
3 


Megacycles 
44  to  50 
54  to  60 
60  to  66 
66  to  72 
72  to  78* 
78  to  84 
180  to  186 
186  to  192 
192  to  198 
198  to  204 
204  to  210 
210  to  216 


QUARTZ  OSCILLATORS  SINCE  1927 


{ROADCASTING    •    Broadcast  Advertising 


♦Arrangements  must  be  made  for  the 
removal  of  the  aviation  markers  center- 
ing on  75  me  before  this  band  will  be 
available  for  television. 

Television  channels  7  through  12 
(180-216  mc)  will  be  available  tem- 
porarily for  television  relay  purposes 
until  such  time  as  these  facilities  are 
required  for  television  broadcastings. 

On  the  basis  of  the  foregoing  alloca- 
tions, it  will  be  possible  to  authorize  7 
television  stations  in  one  city  if  the 
need  therefore  is  shown.  Four  of  these 
stations  can  be  assigned  in  the  6  chan- 
nels below  100  mc  and  the  other  three 
in  the  6  channels  available  between 
180  and  216  mc. 

The  portion  of  the  spectrum  between 
480  and  920  mc  (less  508-524  mc  tem- 
porarily) has  been  made  available  for 
experimental  television.  The  space  be- 
tween 1225  and  1325  mc  has  been  as- 
signed for  television  relay  stations  to 
be  used  by  "pickup"  stations  for  re- 
laying program  material  to  the  main 
television  station  for  broadcasting.  In 
addition,  frequencies  between  480  and 
920  mc  will  be  available  for  this  type 
of  service  until  they  are  needed  for  tele- 
vision broadcasting.  The  determination 
of  the  channel  width  to  be  used  must 
wait  until  the  channel  requirements  of 
the  equipment  developed  are  known. 

The  testimony  indicates  that  sky- 
wave  interference  may  be  a  problem 
with  television  broadcasting  on  the 
lower  frequency  channels  assigned  to 
this  service.  It  was  impossible  because 
of  the  demands  of  other  services,  to 
find  12  television  channels  between  the 
part  of  the  spectrum  which  is  believed 
free  of  sky-wave  interference  and  225 
mc.  Therefore  the  use  of  the  lower  fre- 
quency channels  appeared  to  be  the 
only  solution.  However,  should  this 
sky-wave  interference  develop,  the  6 
channels  above  180  mc  offer  a  pos- 
sible means  for  alleviating  this  inter- 
ference, in  that  these  channels,  in  time, 
can  be  employed  for  the  higher  pow- 
ered stations,  and  the  low  frequency 
channels  reserved  for  stations  that  can 
utilize  a  limited  power  for  rendering 
a  satisfactory  service. 

In  order  that  a  television  broadcast 
system  may  be  developed  for  the  trans- 
mission of  color  pictures  and  superior 
monochrome  pictures  through  the  use 
of  wider  channels,  the  space  between 
480  and  920  mc  (less  508-524  mc 
temporarily),  has  been  made  available 
for  experimental  television.  The  time 
which  may  elapse  before  a  system  can 
be  developed  to  operate  on  wider  chan- 
nels in  these  ultra-high  frequencies  is 
indefinite  and  primarily  dependent 
upon  the  resourcefulness  of  the  indus- 
try in  solving  the  technical  problems 
tliat  will  be  encountered.  In  this  por- 
tion of  the  spectrum  it  is  contemplated 
that  the  Commission  will  license  the 
entire  band  between  480  and  920  mc 
for  experimental  television  and  will  not 
designate  any  particular  channels.  Ap- 
plicants desiring  to  operate  in  this  por- 
tion of  the  spectrum  should  consult 
with  the  Chief  Engineer  as  to  the  exact 
frequency  band  they  should  utilize. 

It  is  the  hope  of  the  Commission  that 
all  persons  interested  in  the  future  of 
television  will  undertake  comprehen- 
sive and  adequate  experimentation  in 
the  upper  portion  of  the  spectrum.  The 
importance  of  an  adequate  program  of 
experimentation  in  this  portion  of  the 
spectrum  cannot  be  over-emphasized, 
for  it  is  obvious  from  the  allocations 
which  the  Commission  is  making  for 
television  below  300  mc  that  in  the 
present  state  of  the  art  the  develop- 
ment of  the  upper  portion  of  the  spec- 
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trum  is  necessary  for  the  establishment 
of  a  truly  nation-wide  and  competitive 
television  system. 

As  has  been  stated  in  other  portions 
of  this  report  the  demand  for  space  in 
the  spectrum  is  so  great  that  each  sta- 
tion and  service  is  expected  to  make 
the  best  usage  of  its  facilities  and  one 
of  the  underlying  principles  is  that 
where  within  a  reasonable  time  a  par- 
ticular station  or  service  has  not  made 
full  usage  of  its  assigned  or  allocated 
facilities  consideration  would  be  given 
to  the  needs  of  others.  Cognizance  is 
taken  of  the  fact  that  even  a  single 
television  channel  requires  more  spec- 
trum space  than  is  assigned  to  all  the 
stations  of  some  other  services.  There- 
fore, while  television  stations  will  be 
licensed  as  at  present  on  an  unlimited 
time  basis,  if  after  a  reasonable  period 
licensees  are  not  using  the  facilities 
sufficient  to  warrant  an  unlimited  as- 
signment, consideration  will  be  given 
to  applicants  for  all  or  part  of  the 
time. 

In  order  further  to  conserve  facili- 
ties, the  Commission,  in  the  case  of 
Television  Channels  1,  2,  3,  4,  5,  9,  10, 
11,  and  12,  proposes  that  provision 
may  be  made  for  the  operation  of  non- 
governmental fixed  or  mobile  services 
on  these  channels  upon  a  proper  show- 
ing of  need  and  that  these  channels 
may  be  shared  on  a  non-interfering 
basis.  Similar  provision  is  being  made 
for  the  sharing  of  Television  Channels 
7  and  8  with  governmental  fixed  and 
mobile  services. 


FACSIMILE 


COMMISSION'S  PROPOSALS 
THERE  is  no  technical  or  other  objec- 
tion to  the  use  of  channels  allocated 
for  FM  broadcasting  for  facsimile 
broadcasting  during  the  period  in  which 
sound  broadcasts  are  not  being  ren- 
dered. When  engineering  standards  are 
adopted  for  facsimile  broadcast  service 
provision  will  be  made  in  the  Commis- 
sion's rules  to  permit  the  use  of  the 
FM  channels  by  the  respective  licensees 
of  both  commercial  and  educational 
stations  to  transmit  facsimile  material 
as  an  auxiliary  service  to  their  regu- 
larly scheduled  sound  program  serv- 
ice. 

Each  FM  channel  is  200  kc  wide 
and  if  any  channel  limitation  is  neces- 
sary in  the  use  of  these  channels  for 
facsimile  as  an  auxiliary  broadcast 
service,  it  can  be  determined  at  the 
time  standards  are  adopted.  It  is  un- 
derstood that  the  industry  through  the 
RTPB  will  propose  standards  for  fac- 
simile broadcast  transmissions  on  a 
simplex  basis  in  the  near  future.  In 


addition  some  of  the  channels  in  the 
25  mc  band  will  continue  to  be  avail- 
able for  experimental  facsimile. 

By  multiplexing  facsimile  with  sound 
transmissions  simultaneous  reception 
of  sound  and  facsimile  from  a  single 
broadcast  station  can  be  accomplished. 
The  Commission  appreciates  that  this 
offers  certain  service  advantages.  How- 
ever, the  Commission  does  not  believe 
such  operation  should  be  permitted, 
except  on  a  limited  or  experimental 
basis,  until  a  system  can  be  demon- 
strated whereby  both  the  sound  and 
facsimile  material  can  be  transmitted 
and  received  on  the  one  channel  with- 
out degradation  to  either  of  the  trans- 
missions and  without  requiring  the 
use  of  filters  or  other  devices  which 
would  increase  the  cost  or  complexity 
of  receivers  for  use  in  an  area  by 
those  not  desiring  to  receive  facsimile. 
Accordingly  for  the  time  being  the  use 
of  the  FM  channels  for  facsimile  trans- 
missions will  be  restricted  to  simplex 
operations. 

The  twelve  6  mc  channels  allocated 
for  television  must  be  fully  utilized  if 
they  are  to  serve  to  provide  a  nation- 
wide broadcast  service.  With  this  in 
mind,  the  Commission  does  not  believe 
it  would  be  in  the  interest  of  television 
broadcast  service  to  permit  the  licen- 
sees of  television  stations  to  utilize 
their  sound  and  video  channels  for  fac- 
simile broadcasts.  Accordingly  the  pro- 
posal suggesting  such  operation  must 
be  rejected. 

By  permitting  the  use  of  the  FM 
channels  allocated  for  both  commercial 
and  educational  broadcast  service  for 
facsimile  broadcasting,  90  channels  are 
made  available  for  establishing  fac- 
simile as  a  broadcast  service  to  the 
public.  This  of  course  does  not  satisfy 
the  proposal  that  facsimile  be  allocated 
frequency  space  whereby  a  separate 
broadcast  service  can  be  rendered. 
This  is  important  so  that  facsimile 
broadcasting  may  develop  as  a  separate 
service  if  the  need  therefore  is  shown 
rather  than  be  dependent  permanently 
on  operation  in  connection  vdth  other 
radio  services. 

In  this  connection,  the  Commission 
has  made  available  the  frequency  space 
between  470  and  480  mc  for  experimen- 
tal facsimile  broadcasting  and  thus  pro- 
viding space  for  facsimile  to  develop 
as  a  separate  broadcast  service  to  the 
public.  Also  the  space  between  102 
and  108  mc  has  not  been  assigned 
and  the  use  of  this  space  for  facsimile 
as  a  separate  broadcast  service  to  the 
public  will  be  later  considered  in  con- 
junction with  the  demands  that  may 
made  by  the  FM,  Emergency  and  Tele- 
vision services. 

*       *  * 

With  respect  to  the  use  of  facsimile 
by  other  services,  the  Commission  is 


of  the  opinion  that  the  need  shown 
does  not  warrant  the  allocation  of 
frequencies  for  this  specific  purpose 
except  that  provision  has  been  made 
for  experimental  police  facsimile  in 
the  band  940  to  960  mc.  With  respect 
to  other  services  facsimile  operation 
may  be  authorized  in  any  service 
where  it  appears  to  be  in  the  public 
interest  provided  the  emissions  are 
confined  to  the  band  authorized  for 
the  service. 


RELAY  SERVICE 


The  Commission's  Proposal 

THE  COMMISSION'S  proposed  allo- 
cation of  bands  which  will  be  available 
for  assignment  to  fixed  and  mobile  serv- 
ices including  radio  relay  systems,  con- 
forms almost  exactly  with  the  RTPB 
proposal : 

1225-1325  mcs. 
1900-2300 
3900-4550 
5750-7050 
10500-13000  " 
16000-18000  " 
26000-30000  " 
The  allocation  is  accompanied  by  the 
following  note : 

"Services  will  be  established  in 
these  bands  on  an  experimental 
basis  pending  adequate  showing  as 
to  need  and  technical  require- 
ments." 

The  5750-7050  mcs  band  represents 
an  attempt  to  reconcile  a  conflict  be- 
tween the  IRAC  proposal  embracing 
5750-6900  mcs  and  the  final  RTPB 
proposal  of  two  bands,  5750-6800  and 
6800-7200  mcs. 

It  should  be  understood  that  no  com- 
mitment is  being  made  to  the  effect 
that  these  particular  frequencies  will 
be  assigned  for  relay  purposes  on  a 
permanent  or  commercial  basis.  The 
usefulness  and  adaptability  of  these 
frequencies  for  relay  purposes  can  be 
proven  only  by  experimentation  under 
practical  operating  conditions. 

Until  such  time  as  the  channels  are 
required  for  television  broadcast  service 
channels  9,  10,  11  and  12  (192  to  216 
mc)  as  well  as  channels  in  the  band 
480  to  920  mc  may  be  used  for  tele- 
vision relay. 


service  will  be  treated  in  the  subse- 
quent report  on  that  portion  of  the 
spectrum. 

One  band  above  25  mc,  however,  has 
heretofore  been  allocated  for  interna- 
tional broadcasting.  This  is  the  band 
from  25,600  kc  to  26,600  kc,  allocated 
for  broadcasting  at  the  1938  Telecom- 
munications Conference  (Cairo).  The 
Commission  has  heretofore  listed  11 
channels,  each  20  kc  wide,  in  this  band, 
as  follows: 

25600  kc  25725  kc 

25625  "  25750  " 

25650  "  25775  " 

25675  "  25800  " 

25700  "  25825  " 

25850  " 

The  25  mc  band  appears  to  be  useful 
for  international  broadcasting  only 
during  the  maximum  phase  of  the  sun- 
spot  cycle.  Even  then,  it  is  only  use- 
ful for  a  short  period  near  midday — 
an  hour  which  is  not  popular  for  inter- 
national broadcast  listening.  Few  if 
any  receivers  able  to  cover  this  band 
are  in  the  hands  of  the  public.  Little 
U.  S.  international  broadcasting  on 
regular  basis  has  ever  been  carried  on 
over  these  frequencies  and  little  regu 
lar  international  broadcasting,  if  any, 
by  other  nations. 

The  propagation  characteristics  of 
the  25  mc  region  are  not  such  as  tc 
make  it  useful  for  long-distance  serv- 
ice which  must  be  maintained  over 
long  periods  of  time.  It  appears  better 
suited  to  low-power  intermittent  serv- 
ices which  can  tolerate  small  amounts 
of  intermittent  interference.  For  these 
reasons,  the  Commission  is  discontinu 
ing  the  25  mc  international  broadcast 
band. 

It  is  the  opinion  of  the  Commission 
that  discontinuing  this  band  will  in 
no  wise  handicap  international  broad- 
casting, a  service  of  great  significance 
both  with  respect  to  U.  S.  policy  and 
international  amity.  The  Commission 
is  currently  making  efforts  to  ensure 
that  adequate  frequencies  below  25  mc 
will  be  available,  as  will  be  shown  in 
the  subsequent  report  on  that  region 
of  the  spectrum. 


INTERNATIONAL 
BROADCASTING 


OTHER 
BROADCAST 
SERVICES 


INTERNATIONAL  broadcasting  is 
almost  wholly  conducted  on  frequen- 
cies below  25  mc,  and  accordingly  the 
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(1)  RELAY  BROADCAST 

(Parenthetic  notations  refer  to  names 
of  witnesses  and  transcript  pages.) 
IT  IS  PROPOSED  to  aUocate  for 
relay  broadcasting  22  channels  be- 
tween 25  and  28  mc,  instead  of  the  16, 
channels  now  allocated  between  30  and 
40  mc.  These  22  channels  would  be 
shared  with  other  services  having  in- 
termittent operation,  including  Pro- 
visional, Motion  Picture,  Relay  Press, 
and  Geophysical.  It  is  recognized  that 
in  some  instances  sky  wave  interfer- 
ence may  be  present  in  this  range  (Tr. 
3695).  However,  because  of  the  limited 
intermittent  operation  of  stations  in, 
this  service,  it  is  believed  that  sky 
wave  interference  problems  will  not  be 
severe  and  that  they  will  not  be  ma- 
terially different  from  those  now  en- 
countered at  times  by  relay  broadcast 
stations  operating  Between  30  and  40 
me.  The  needs  of  emergency  services 
and  others  having  greater  need  for 
radio  facilities  in  the  30  to  40  mc 
range  have  indicated  the  desirability  of 
moving  the  relay  broadcast  frequencies 
slightly  downward  in  this  portion  of 
the  spectrum. 

Only  a  limited  amount  of  relay  broad 
cast  operation  has  taken  place  on  fre 
quencies  in  the  range  of  156  to  162 
mc,  and  accordingly  the  eight  channels 
formerly  allocated  are  being  reduced 
to  four  (shared  with  other  intermit 
tent  services).  Should  a  greater  need 
be  indicated  in  the  future  for  relay 
broadcasting  in  this  range,  the  subject 
will  be  reviewed  at  that  time. 

No  channels  are  proposed  specifically 
for  relay  pickup  broadcasting  above 
162  mc,  pending  a  further  determina- 
tion of  need.  However,  the  bands  of 
920  to  940,  allocated  for  experimental 

BROADCASTING    •    Broadcast  Advertising 


'  broadcasting,  and  940  to  960  mc,  allo- 
cated for  fixed  services  and  experimen- 
tal broadcasting,  as  well  as  the  vari- 
ous experimental  fixed  and  mobile 
'  bands  above  1900  mc,  will  be  available 
'  for  experimentation  in  this  service. 

(2)  ST  (STUDIO-TRANSMITTER) 
BROADCAST 

ST  stations  are  used  to  transmit 
programs  from  the  main  studio  to  the 
transmitter  of  a  FM  broadcast  station 
or  an  international  broadcast  station. 
Twenty-three  channels  of  600  kc  width 
are  now  allocated  to  this  service  in 
the  range  330  to  344  mc.  ST  stations 
employ  FM  only,  with  a  maximum  fre- 
quency swing  of  200  kc  (Tr.  3671- 
3672). 

The  recommendation  of  RTPB,  Pan- 
el 4,  was.  that  the  ST  service  be  allo- 
cated 16  600-kc  channels  between  300 
and  1000  mc,  16  600-kc  channels  be- 
tween 1000  and  3000  kc,  and  16  chan- 
nels of  unspecified  width  between  3000 
and  10,000  mc.  In  support  of  this  pro- 
posal, the  technical  and  economic  ad- 
vantages and  dependability  of  radio 
links  were  stressed  (Tr.  3687-3688, 
3699).  It  was  also  urged  by  witnesses 
testifying  with  respect  to  interna- 
tional and  educational  broadcasting 
needs,  that  ST  allocations  be  adequate 
to  meet  the  important  and  growing  re- 
quirements of  those  services  (Tr.  682- 
683,  1434-1435). 

Panel  2  of  RTPB  proposed  that  ST 
broadcasting  be  allocated  (on  a  shared 
basis  with  other  services)  the  bands 
of  400  to  420  mc  and  1600  to  1900  mc, 
as  well  as  experimentally  the  band  of 
6800  to  7200  mc  (Tr.  4539,  4543). 

It  is  proposed  to  allocate  the  band 
of  940  to  960  mc  to  the  ST  broadcast 
service,  to  be  used  on  a  shared  basis 
with  the  fixed  point-to-point  and  de- 
velopmental broadcast  services.  Opera- 
tion in  the  television  channels  between 
192  and  216  mc  may  also  be  author- 
ized for  ST  stations  upon  the  condi- 
tion that  no  interference  will  result  to 
television  broadcasting.  The  channel 
width  for  ST  stations  in  these  several 
ranges  has  not  as  yet  been  determined. 

Removal  of  the  ST  band  from  its 
present  range  of  330  to  344  mc  is  ex- 
pected to  impose  no  hardship.  It  is  ex- 
pected that  the  few  ST  stations  now 
in  operation  in  this  band  will  be  per- 
mitted to  continue  on  a  temporary 
basis,  provided  no  interference  to  Gov- 
ernment services  results  from  such 
operation. 

Consideration  of  the  request  for  al- 
location of  ST  frequencies  above  1000 
mc  will  be  given  at  a  later  time,  upon 
a  showing  of  need  for  such  additional 
channels  and  further  information  con- 
cerning equipment  development.  The 
fixed  and  mobile  bands  above  1900  mc 
are,  however,  available  for  ST  experi- 
mentation. 


(3)  SATELLITE  CONTROL 
Satellite  control  is  a  new  type  of 
service  proposed  by  Panel  4  of  RTPB 
as  an  aid  in  the  use  of  satellite  trans- 
mitters by  standard  broadcast  stations. 
Satellite  transmitters  are  used  to  im- 


prove the  coverage  of  broadcast  sta- 
tions, and  it  was  stated  their  use  has 
not  been  general  due  to  complexity  of 
interconnecting  equipment  and  econom- 
ic factors.  It  was  stated  that  it  is 
now  believed  practical  to  provide  the 
connecting  circuit  between  the  control- 
ling standard  transmitter  and  the  un- 
attended satellite  by  use  of  ultra-high 
frequency  radio  channels. 

The  proposed  method  would  use  a 
small  portion  of  the  carrier  power 
from  the  controlling  transmitter  to 
modulate  a  high-frequency  transmitter, 
with  the  audio  program  present  as  sec- 
ondary modulation.  At  the  satellite 
transmitter  a  receiver  would  eliminate 
the  high  frequency  component,  and  the 
resultant  broadcast  frequency  carrier 
would  be  amplified  and  broadcast. 
Hi.ghly  directive  transmitting  and  re- 
ceiving antennas  would  be  used  for  the 
control  circuit  (Tr.  3688-3691). 

Panel  4  of  RTPB  proposed  that 
three  channels  be  allocated  for  this 
purpose  in  each  of  three  bands,  name- 
ly, 1200  to  1210  mc,  5200  to  5300  mc, 
and  8300  to  8500  mc.  The  channel 
width  required  would  be  a  maximum  of 
3220  kc,  for  a  standard  broadcast  sta- 
tion operating  on  1600  kc  (Tr.  3688- 
3691;  Ex.  156).  Mr.  Craven  also  rec- 
ommended that  synchronization  control 
links  be  provided  above  1000  mc.  The 
final  report  of  RTPB  Panel  2  did  not 
provide  specific  bands  for  satellite  con- 
trol stations,  but  did  propose  experi- 
mental bands  wherein  such  operation 
could  be  included.  These  bands  are  as 
follows :  5750  to  6800  mc,  6800  to  7200 
mc,  10.500  to  13000  mc,  16000  to  18000 
mc.  26000  to  30000  mc,  and  above 
30000  mc. 

The  Commission  recognizes  that  the 
use  of  radio  control  circuits  may  be 
desirable  in  some  instances  for  the 
operation  of  satellite  transmitters.  No 
evidence  has  been  submitted,  however, 
to  show  that  this  function  cannot  be 
performed  by  the  use  of  wire  lines,  and 
the  information  available  is  not  ade- 
quate to  indicate  that  the  proposed 
service  is  technically  ready  for  estab- 
lishment on  a  regular  basis.  Accord- 
ingly, no  channels  are  now  being  spe- 
cifically allocated  for  this  purpose, 
pending  further  development  and  show- 
ing as  to  need  of  radio  facilities  for 
such  circuits.  Experimentation  will  be 
authorized  in  the  fixed  and  mobile 
bands  above  1900  mc. 

(4)  DEVELOPMENTAL 
BROADCAST 


FM  broadcast  service.  Frequencies  for 
such  experimental  broadcasting  are  set 
forth  in  Sections  4.111  to  4.117  of  the 
Commi.ssion's  Rules  and  include  fre- 
quencies in  the  ranges  of  25  to  27  mc, 
42  to  44  me,  116  to  118  mc  and  fre- 
qencies  above  300  mc.  The  rules  for 
experimental  high  frequency  broad- 
casting have  not  as  yet  been  deleted,  in 
order  to  provide  for  the  few  such  sta- 
tions yet  in  operation.  No  new  stations 
in  this  service  have  been  authorized 
since  1940  (Tr.  3G73-3674). 

It  is  expected  that  this  service  will 
be  deleted  and,  acordingly,  no  alloca- 
tions are  proposed.  Applications  pro- 
posing experimentation  in  high-fre- 
quency broadcasting  will  be  considered 
under  the  developmental  broadcast 
service. 


NONCOMMERCIAL 
EDUCATIONAL 


Position  in  Spectrum 

SUBSTANTIALLY  aU  of  the  witnesses 
who  appeared  with  respect  to  non-com- 
meroial  educational  broadcasting  agreed 
that  the  educational  band  should  continue 
to  be  contiguous  with  the  regular  FM 
broadcast  band.  The  Commission,  accord- 
ingly, has  moved  the  educational  band  along 
with  the  regular  FM  band,  so  that  they 
remain  contiguous. 

The  reasons  for  moving  the  regular  FM 
band  up  from  43-50  mc  to  88-102  mc  are 
fully  set  forth  in  the  previous  section  of 
this  report  (FM).  The  same  reasons 
which  were  decisive  with  respect  to  mov- 
ing the  regular  FM  band  are  similarly 
decisive  with  respect  to  moving  the  non- 
commercial educational  FM  band.  It  is  the 
conclusion  of  the  Commission  that  educa- 
tional broadcasting  will  be  able  to  render 
a  markedly  superior  service  as  a  result 
of  the  superior  propagation  characteristics 
of  the  band  of  84  to  88  mc  as  compared 
with  the  present  42-43  mc  band. 

To  minimize  the  difficulties  for  the  five 
present  noncommercial  educational  licens- 
ees, it  is  provided  that  they  may  retain 
their  present  assignments  until  receivers 
covering  the  new  band  become  freely  avail- 


able, and  for  a  stated  period  thereafter  to 
be  subsequently  determined  by  the  Co^jn- 
mission.  During  this  interim  period,  exist- 
ing regular  FM  stations  will  ako  be 
shifted  to  the  42-44  mc  band.  Thereafter 
the  advantages  accruing  to  the  educational 
stations  from  the  superior  propagation 
characteristics  on  the  higher  frequencies, 
plus  the  advantages  accruing  from  a  posi- 
tion immediately  adjacent  to  the  regular 
FM  band,  will  no  doubt  outweigh  the 
inconvenience  of  changing  frequency. 

Channel  Width 

Substantially  all  of  the  witnesses  ap- 
pearing with  respect  to  this  service  urged 
that  the  200  kc  channel  width  be  retained. 
No  education  witnesses  dissented  from 
this  view.  Accordingly,  the  Commission's 
allocation  retains  the  200  kc  channel  width. 
The  reasons  for  maintaining  this  channel 
width  are  fully  set  forth  in  the  previous 
section  of  this  report  (FM).  It  is  the 
opinion  of  the  Commission  that  educa- 
tional broadcasting  will  benefit  from  the 
wide  range  of  audio  frequencies,  the  wide 
dynamic  range,  and  the  noise  suppression 
characteristics  which  can  be  achieved  on 
FM  channels  200  kc  wide. 

Total  Number  of  Channels 

Substantially  all  of  the  witnesses  ap- 
pearing on  behalf  of  this  service  urged 
that  at  least  15  channels  be  set  aside  for 
noncommercial  educational  broadcasting. 
The  burden  of  the  testimony  offered,  more- 
over, makes  it  clear  that  if  present  plans 
of  educators  materialize,  15  channels  will 
not  be  sufficient  to  provide  the  statewide 
service  which  educators  desire.  Accord- 
ingly, the  Commission  concludes  from  the 
evidence  submitted  that  20  channels,  each 
200  kc  wide,  from  84  to  88  mc  should  be 
allocated  for  noncommercial  educational 
broadcasting.  *  «  » 

The  testimony  thus  briefly  summarized 
plus  the  general  tenor  of  the  testimony 
and  exhibits  of  educators  appearing  in 
these  hearings  makes  it  clear  that  at  least 
20  channels  must  be  allocated  to  noncom- 
mercial educational  broadcasting  if  pres- 
ently planned  noncommercial  educational 
broadcasting  are  to  find  room  in  the 
spectrum. 

The  testimony  and  exhibits  show  that 
the  service  which  these  noncommercial 
educational  FM  stations  propose  to  render 
is  of  outstanding  merit,  and  may  pro- 
foundly affect  not  only  American  education 
but  our  democratic  institutions  as  a  whole. 

The  Commission  has  been  committed  to 
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Developmental  broadcast  stations  are  I^IH^^^^P^^'^^  "^"f^^^^^^^^^^l 

censed  to  carry  on  development  and  ^^^H^^^^H  C~.  /^"^^"^^  ^^^^^^^^H~Pi 

research  in  the  advancement  of  broad- 
casting  including  development  of  equip- 
ment, propagation  research  and  other 
related  subjects.  Such  stations  may 
broadcast  programs  when  they  are  nec- 
essary to  the  experiments  being  con- 
ducted, and  no  regular  prograni  serv- 
ice may  be  broadcast  unless  specifically 
authorized  by  the  license. 

Developmental  broadcast  stations  are 
now  allocated  51  frequencies  beginning 
at  1614  kc  and  extending  to  the  region 
above  401  mc.  These  frequencies  are 
also  available  under  the  Commission's 
rules  for  assignment  in  a  number  of 
experimental  services.  Other  frequen- 
cies may  be  assigned  to  developmental 
broadcast  stations  when  necessary  and 
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The  bands  920  to  940  and  940  to  a  fnendlY  hand  lor  more  business  from  these 

SJo'adcL^fnl'^Te'lit'trrt^teThTr'el  thriving  communities. 

with    low-power    fixed    point-to-point  for  further  details,  write  John  Laux,  Managing  Director  H|l 

services     (studio-transmitter,    control  „_.     p  .     ,,    ^       ..    ci    l      -n  x\.  — 

circuits,  police  fixed  facsimile  circuits,  The  Friendly  Group  ,  Steubenville,  O.  >^  ^ 

etc.). 

It  is  contemplated  that  other  experi- 
mental frequencies,  principally  above      •  •  •  •  •  •  •  •  •  •••••••••••••  •  •  •  •  •  •••••••••• 

£veiopment^'"brSc?s\inr'if  found    IffTfTSlll  STEUBENVILLE,  0.  iMTnTTtl  ATLANTIC  CITY,  N,  J.  • 

necessary  or  desirable.  .M.K^mB  JOHN  LAUX,  MGR.    «■  i  M  J  EDDIE  KOHN.  MGR.  , 

(5)  EXPERIMENTAL  HIGH-  •  »i  ■  ^       MUTUAL        .  BLUE  NETWORK  . 

FREQUENCY  BROADCAST  •  •  •  •  •••••••••• 

This  service  provided  for  experimen-  !ufnl|,lV    WASHINGTON,  PA.    ItfHllIll^     KINGSTON,  N.  Y.  ' 
tation  in  high-frequency  broadcasting,  ■  I  J        jOHNNY  CROFT,  MGR.  ,  ■  .  I  vl  V  LOU  STEKETEE,  MGR.  , 

rhfSatVn-'T^fTeqS  I  >i  F  ■  B         INDEPENDENT    .liln^—       MUTUAL  . 
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the  principle  of  allocating  facilities  for 
educational  use  since  1938;  the  present 
hearings  make  it  seem  altogether  probable 
that  the  fruits  of  this  policy  will  ripen  in 
the  not  too  distant  future.  The  quanty  cf 
educational  broadcasting  is  assured  by  the 
quality  of  our  educational  institutions  gen- 
erally. The  proposals  in  many  states  for 
statewide  educational  FM  networks  afford  a 
way  in  which  the  best  which  our  educators 
can  offer  will  be  made  widely  available 
through  FM  broadcast  systems  serving 
entire  states. 

It  is  possiVle,  of  coui-se",  that  educational 
broadcasting  will  not  materialize  on  the 
scale  which  educators  are  currently  plan- 
ning. Alternatively,  it  is  possible  that  the 
scale  of  development  may  be  so  great  as 
to  require  more  than  20  channels  at  some 
future  date.  If  20  channels  for  education 
prove  too  many,  the  channels  nearest  88  mc 
can  be  reassigned  to  regular  FM;  and  to 
facilitate  this  possibility,  the  Commission's 
policy  will  be,  to  the  extent  feasible,  to 
assign  educational  stations  first  to  the 
lower  channels  of  the  84-88  me  band.  If, 
on  the  other  hand,  20  channels  prove  too 
few,  two  possibilities  for  expansion  exist. 
Receiver  manufacturers  have  been  advised 
to  build  FM  receivers  covering  not  merely 
the  proposed  FM  and  educational  FM  bands 
but  also  the  adjacent  bands  from  78  to  84 
and  102  to  108  mc.  (See  Section  8  of 
this  part).  This  makes  possible  the  future 
expansion  of  both  commercial  and  educa- 
tional FM  if  circumstances  so  require  and 
subject,  of  course,  to  the  needs  of  other 
services. 

Miscellaneous  Educational  Requests 

In  addition  to  the  generally  agreed  upon 
request  for  expansion  of  the 
cial  educational  bi-oadcast  band, 
educational  witnesses  individually  re- 
quested certain  other  assignments  for  edu- 
cational use.  These  can  be  reviewed  in 
order. 

1.  Additional  standard  broadcast  facil- 
ities. *  *  * 

•  *  *  A  particular  opportunity  exists 
with  respect  to  any  educational  institutions 
desiring  to  provide  standard  broadcast 
service  to  areas  presently  unserved.  Nearly 
10,000,000  people  within  the  continental 
limits  of  the  United  States  live  outside 
the  daytime  service  areas  of  any  standard 
broadcast  station  (Ex.  150),  and  more 
than  21,000,000  live  outside  the  nighttime 
primary  service  area  of  any  standard 
broadcast  station  { Ex.  151 ) .  Approxi- 
mately 38.5%  of  the  area  of  the  conti- 
nental U.  S.  lies  outside  the  daytime  serv- 
ice area  of  any  standard  broadcast  station 
(Ex.  152)  and  56.9%  lies  outside  the  night- 
time primary  service  area  of  any  such 
station  (Ex.  153).  The  economic  factors 
which  make  service  to  these  areas  unap- 
pealing to  commercial  applicants  may  not 
apply  with  equal  force  to  educational 
institutions.  Applications  for  standard 
broadcast  facilities  from  educational  insti- 
tutions or  others  desiring  to  bring  service 
to  those  areas  presently  unserved  (see 
maps,  Ex.  148  and  149)  will  be  given 
especial  consideration,  as  required  by  Sec- 
tion 307  (b)  of  the  Communications  Act 
of  1934. 

2.  Allocation  of  a  group  of  channels  in 
the  vicinity  of  2500-3500  kc.  President 
Bevis  and  the  engineer  who  accompanied 
him,  R.  C.  Higgy  of  Station  WOSU, 
Ohio  State  U.,  suggested  the  allocation  of 
a  minimum  of  10  channels,  each  10  kc 
wide,  between  2500  and  3500  kc,  for 
medium-distance  broadcasting  stations  of 
5,000  w  power,  "with  preference  to  educa- 
tion and  public  services  where  large  areas 
must  be  covered,  and  particularly  where 
FM  service  does  not  prove  practical."  (Tr. 
1199-1200,  1211-1214).  The  plans  worked 
out  by  several  states  for  statewide  FM 
networks  show  that  the  problem  of 
medium-distance  educational  broadcasting 
can  be  fully  solved  on  the  20  FM  channels 
allocated  to  education.  The  practicability 
of  educational  broadcasting  in  the  2500- 
3500  kc  range  would  be  seriously  limited 
by  the  fact  that  few  receivers  in  the 
hands  of  the  public  now  or  hereafter  will 
be  designed  to  tune  these  frequencies.  No 
evidence  was  submitted  that  any  educa- 
tional institutions  would  make  use  of  the 
proposed  channels  if  they  were  so  allo- 
cated. Accordingly,  the  proposal  is  re- 
jected. 

3.  Television  channels.  Several  of  the 
educational  witnesses  suggested  that  edu- 
cators might  at  some  future  date  be  inter- 
ested in  educational  television. 

With  respect  to  immediate  television 
development  in  the  bands  from  44  to  84 
mc,  and  from  180  to  216  mc,  it  does  not 
appear  that  the  current  educational  interest 
in  television  or  the  probability  of  a  multi- 
plicity of  educational  television  stations  in 
the  near  future  is  sufficient  to  warrant 
reserving  any  of  the  television  channels 
between  44  and  84  mc  or  between  180  and 
216  mc  exclusively  for  educational  use. 
Educational  institutions  desiring  to  procure 
television  licenses  in  these  frequencies  are 
of  course  free  to  apply  under  existing 
Commission  regulations,  and  the  Com- 
mission will  treat  such  applications  on 
an  equal  basis  with  applications  from  non- 
educational  applicants.  Experimental  tele- 
vision station  W9XUI  is  now  licensed  to 
the  State  U.  of  Iowa,  and  an  experimental 
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EXCERPTS  from  the  FCC  report  citing  reasons  for  proposed  allocations  on 
specific  broadcast  services.  (References  to  nonhroadcast  services  deleted.) 

42  to  44  me — This  range  is  presently  allocated  to  broadcasting  and  is  a  por- 
tion of  the  band  (42  to  50  mc)  used  in  the  U.  S.  for  FM  broadcasting.  The 
proposed  allocation,  because  of  the  propagation  considerations  discussed  in  sec- 
tion 8  of  Part  II,  would  move  FM  broadcasting  to  a  region  higher  in  the  spec- 
trum so  that  the  band  would  begin  at  84  mc.  This  change  will  ultimately  leave 
the  segment  from  42  to  44  mc  available  for  fixed  and  mobile  operations,  except 
aeronautical,  and  in  the  U.  S.  it  will  be  used  for  an  expansion  of  nongovern- 
mental services  discussed  below. 

It  appears  that  it  will  be  some  time  before  materials  are  available  for  the  con- 
struction of  frequency  modulation  transmitters  and  receivers  to  operate  in  the 
portion  of  the  spectrum  beginning  at  84  mc.  In  the  interim  it  is  proposed,  as 
discussed  in  section  8  of  Part  II,  that  the  present  FM  stations  operating  be- 
tween 42  and  50  mc  continue  to  render  a  temporary  FM  service  on  the  chan- 
nels between  42  and  44  mc. 

The  propagation  characteristics  of  frequencies  between  40  and  44  mc  like 
those  in  the  band  between  25  and  30  mc  appear  to  be  desirable  for  certain  mobile 
services  and  wide  experience  with  similar  services  in  the  30  to  42  mc  range  has 
indicated  the  desirability  of  continuing  such  operations  in  this  band. 

44  to  50  mc — Internationally  this  6-mc  segment  is  presently  allocated  to  tele- 
vision broadcasting  but  has  been  used  in  the  U.  S.  together  with  the  segment 
between  42  and  44  mc  for  high  frequency  (FM)  broadcasting.  The  proposed 
allocation  designates  this  segment  as  the  No.  1  television  channel  and  it  is  fur- 
ther proposed  that  this  channel  be  shared  by  nongovernmental  fixed  and  mobile 
services  (such  as  police  control  and  relay  circuits,  point-to-point,  marine  control 
circuits,  forestry  fixed  circuits,  rural  telephone,  broadcast  studio  to  transmitter 
links,  railroad  terminal  and  yard  operations)  upon  a  proper  showing  that  there 
is  a  need  for  it  and  that  such  sharing  can  be  accomplished  without  resulting  in 
harmful  interference. 

50  to  60  mc — This  portion  of  the  spectrum  is  presently  divided  between  tele- 
vision broadcasting  and  the  amateur  services  with  television  from  50  to  56  mc 
and  the  amateurs  from  56  to  60  mc.  The  proposed  allocation  would  result  in 
shifting  the  two  bands  so  that  the  amateurs  would  be  allocated  50  to  54  mc 
and  television  channel  No.  2  would  fall  between  54  and  60  mc.  This  shift  will 
not  interfere  with  amateur  operations  and  it  will  result  in  a  substantial  benefit 
to  television  as  it  will  make  possible  the  assignment  of  4  out  of  6  channels  in- 
stead of  3  out  of  6  in  highly  congested  areas.  Again  it  is  proposed  that  televi- 
sion channel  No.  2  be  shared  with  nongovernmental  fixed  and  mobile  services  on 
the  same  basis  as  channel  No.  1. 

60  to  84  mc — The  present  international  assignments  are :  60  to  66  mc  is 
allocated  to  the  fixed  and  mobile  services  but  is  used  in  this  country  for  televi- 
sion ;  66  to  72  mc  is  internationally  allocated  to  television  and  used  in  this 
country  for  television  ;  72  to  78  mc  is  internationally  allocated  to  fixed  and  mobile 
and  used  in  this  country  by  the  Government  for  fixed  and  mobile  services  in- 
cluding the  channel  centering  on  75  mc  which  is  widely  used  for  aviation  mark- 
ers ;  78  to  84  mc  is  internationally  allocated  to  television  and  used  in  this  coun- 
try for  that  service.  It  is  proposed  that  television  channels  3,  4,  5  and  6  be  allo- 
cated to  this  portion  of  the  spectrum  and  that  provision  be  made  for  sharing 
with  nongovernmental  fixed  and  mobile  services  on  the  same  basis  as  television 
channels  Nos.  1  and  2. 

While  the  international  designation  would  provide  for  a  sharing  between  tele- 
vision and  fixed  and  mobile  of  all  6  channels,  the  Commission  would  not  pro- 
pose to  assign  any  fixed  and  mobile  operations  to  channel  No.  6  at  this  time 
because  this  channel  is  adjacent  to  the  lower  end  of  the  FM  band  and  it  is 
desired  to  keep  it  available  for  the  possible  expansion  of  FM  if  the  needs  of 
that  service  outweigh  the  needs  of  other  services,  should  television  vacate  this 
portion  of  the  spectrum.  A  sharing  between  television  and  other  services  on  this 
channel  would  complicate  such  expansion  of  FM  if  television  vacates  this  chan- 
nel, as  there  would  still  be  the  problem  of  moving  the  fixed  and  mobile  services. 
In  the  event  television  should  vacate  this  channel,  the  Commission  would  also 
be  in  a  position  to  consider  reallocating  the  No.  6  television  channel  in  whole  or 
in  part  to  the  emergency  services  or  facsimile. 

84  to  102  mc — This  entire  portion  in  the  spectrum  is  presently  allocated  to 
television  with  the  exception  of  a  segment  between  90  and  96  mc,  which  is  allo-» 
cated  to  fixed  and  mobile  services  and  used  by  governmental  services  in  this 
country.  It  is  proposed  to  allocate  this  portion  of  the  spectrum  to  FM  broad- 
(Continued  on  page  65) 


television  station  W9XG  is  authorized  under 
a  construction  permit  to  Purdue  University. 

With  respect  to  television  developments 
higher  in  the  spectrum,  on  the  experimen- 
tal television  channels  between  480  and 
920  mc,  the  evidence  in  this  record  is  not 
sufficient  to  warrant  reservation  of  an 
educational  band  at  this  time.  If  at  any 
future  date  educational  institutions  believe 
that  there  is  sufficient  educational  inter- 
est in  television  and  sufficient  probability 
of  developing  a  u  eful  educational  televi- 
sion service,  the  matter  can  be  raised  anew 
at  that  time. 

4.  Relay  and  ST  Link  Frequencies.  U.  S. 
Commissioner  of  Education  John  W.  Stude- 
baker  requested  the  reservation  of  educa- 
tional relay  frequencies  for  two  purposes 
(Tr.  1433-1434).  First,  he  pointed  out  that 
at  least  28  states  are  planning  statewide 
educational  FM  networks,  by  means  of 
which  the  various  noncommercial  educa- 
tional broadcast  stations  in  the  state  could 
be  linked  together  for  network  broadcasting. 
While  such  stations  could  be  linked  by 
wire  line  or  by  direct  rebroadcasting  of 
programs  from  station  to  station  in  some 
instances,  topographical,  economic,  or 
high-fidelity  considerations  might  in  other 
instances  require  relay  transmitters  to 
make  possible  statewide  coverage.  Second, 
Dr.  Studebaker  pointed  out  that  in  many 
localities  two  or  more  educational  institu- 
tions were  planning  to  share  a  single  trans- 
mitter, and  to  connect  this  transmitter 
with  their  various  studios.  He  urged  the 
assignment  of  studio-transmitter  link  fre- 
quencies for  this  purpose. 


The  Commission  appreciates  fully  the 
needs  of  education  for  such  relay  and 
studio-transmitter  link  facilities,  and  wiU 
take  such  steps  as  may  be  necessary  to 
ensure  that  they  will  be  available  to  edu- 
cational institutions.  The  whole  question 
of  relay  and  link  facilities,  however,  is 
currently  uncrystallized.  Much  experimen- 
tal or  developmental  work  remains  to  be 
done.  To  assign  a  particular  band  of  fre- 
quencies for  educational  relays  or  educa- 
tional studio-transmitter  links  might,  if 
future  technological  developments  indi- 
cated a  different  band  as  superior  for  such 
services,  hamper  rather  than  assist  edu- 
cational broadcast  developments. 

Accordingly,  the  Commission  proposes 
for  the  time  being  to  amend  its  rules  so 
as  to  permit  noncommercial  educational 
broadcast  stations  to  receive  auxiliary 
relay,  studio-transmitter  link,  and  experi- 
mental assignments  in  the  bands  set  aside 
for  such  services  generally.  It  is  believed 
that  the  bands  set  aside  for  such  services 
are  sufficiently  wide  to  allow  ample  room 
for  the  development  of  all  relay  and  stu- 
dio-transmitter link  facilities.  If  at  any 
time  it  appears  that  there  is  need  for  a 
separate  educational  allocation  for  these 
services  or  that  an  advantage  will  accrue 
to  educational  broadcasting  from  making 
such  a  separate  educational  allocation,  the 
matter  can  be  reconsidered.  Meanwhile, 
educational  broadcasters  desiring  relay  or 
studio-transmitter  link  facilities  can  make 
application  in  the  bands  now  being  oneaed 
up  for  such  use.  *  *  *. 
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casting.  Provision  is  made  for  a  total  of  90  channels,  the  lower  20  being  re- 
served at  this  time  for  noncommercial  educational  broadcasting  and  the  remain- 
ing 70  to  be  used  for  commercial  high-frequency  (FM)  broadcasting. 

102  to  108  mc — This  portion  of  the  spectrum  is  presently  allocated  to  tele- 
•  vision  broadcasting.  The  Commission  has  determined  to  make  no  allocation  of 
these  6  megacycles  at  this  time.  As  pointed  out  in  section  8  of  Part  II  it  may 
develop  that  sufficient  channels  have  not  been  provided  for  FM  broadcasting. 
It  may  also  develop  that  the  emergency  services  will  require  additional  assign- 
ments in  this  region.  If  the  development  of  channels  above  470  mc  for  television 
and  facsimile  is  delayed,  and  if  there  is  sufficient  need  for  additional  space  be- 
low 225  mc  for  these  services,  it  may  be  necessary  to  utilize  this  band  to  ac- 
commodate one  or  more  of  these  services.  So  that  it  will  be  in  a  position  to 
provide  for  these  contingencies  and  to  make  a  decision  based  upon  actual  oper- 
ating experience  and  demonstrated  need  for  channels,  the  Commission  is  reserv- 
ing this  band  for  future  assignment  for  one  or  more  of  the  uses  just  named 

162  to  180  mc — This  band  is  presently  allocated  as  follows:  162  to  168  mc 
to  television  ;  168  to  180  mc  to  fixed  and  mobile — used  in  the  U.  S.  by  govern- 
mental radio  services.  The  proposed  allocation  gives  the  governmental  services 
slightly  less  space  (162  to  170  mc)  and  the  10  megacycles  between  170  and  180 
mc  IS  proposed  to  be  allocated  to  navigation  aids,  a  substantial  number  of  which 
are  already  operating  in  that  band. 

,  180  to  216  mc — Present  allocations  are  as  follows :  180  to  192  mc  to  televi- 
;Sion  (2  channels)  ;  192  to  204  me  to  fixed  and  mobile— used  in  the  U.  S  by 
the  governmental  services;  204  to  216  mc  to  television  (2  channels)  The  pro- 
posed allocation  contemplates  6  contiguous  television  channels  (Nos.  7-12) 
Channels  7  and  8  (ISO  to  192  mc)  are  proposed  for  sharing  by  television  and 
jthe  governmental  services.  Channels  9,  10,  11  and  12  (192  to  216  mc)  are  pro- 
posed for  sharing  by  television  and  nongovernmental  fixed  and  mobile  services 
,on  the  same  basis  as  channel  No.  1. 

In-.?"*-^  *^orw^^^  — Present  international  allocations  in  this  band  are  as  follows : 
Ha  *°  *°  ^^^^         mobile— assigned  in  the  U.  S.  to  the  Government : 

,224  to  230  mc  to  amateur  services ;  230  to  234  mc  to  fixed  and  mobile ;  234  to 
,246  mc  to  television ;  246  to  2-58  mc  to  fixed  and  mobile — used  in  the  U  S  by 
the  governmental  services ;  2.58  to  270  mc  tc  television  ;  270  to  282  mc  to  fixed 
and  mobile — used  in  the  U.  S.  by  the  governmental  services ;  282  to  294  mc  to 
.television;  294  to  300  mc  to  fixed  and  mobile — used  in  the  U.  S.  by  govern- 
mental services.  At  present  there  are  no  international  allocations  above  300  mc 
However,  the  Commi.ssion  has  allocated  400  to  401  mc  to  the  amateur  services. 

Ihe  proposed  allocation  between  216  and  420  mc  is  for  fixed  and  mobile 
services^  to  be  used  in  the  U.  S.  exclusively  by  the  governmental  radio  services, 
except  tor  the  band  220  to  22.5  mc,  which  is  assigned  to  the  amateurs  in  lieu  of 
i^'^^A^^^^^*^  'l*^"^  ^^■^      2'^^  except  further  75  channels  between  225 

and  400  mc  which  will  be  assigned  to  non-governmental  aviation  services.  The 
U.  h.  Government  services  now  have  great  quantities  of  equipment  operating 
on  frequencies  throughout  this  portion  of  the  spectrum  and  it  is  proposed  that 
this  use  be  continued.  In  exchange  for  this  assignment  the  governmental  serv- 
ices are  not  making  any  requests  for  exclusive  assignments  between  420  and 
132o  mc.  As  indicated  below,  this  will  make  possible  the  assignment  of  an  even 
larger  continuous  portion  of  the  spectrum  to  non-governmental  services,  par- 
ticularly experimental  television  broadcasting. 

470  to  480  mc — This  range  is  aUocated  to  experimental  facsimile  broadcasting 
as  described  in  section  16  of  Part  II. 

480  to  960  mc — This  range  is  allocated  to  experimental  broadcast  services.  It 
IS  expected  that  this  portion  of  the  spectrum  will  be  devoted  primarily  to  ex- 
perimental television  but  other  broadcast  services  will  be  permitted  to  experi- 
ment between  920  and  960  mc.  It  is  to  be  noted  that  the  portion  of  the  spec- 
trum between  508  and  524  mc  is  being  allocated  to  air  navigation  aids  but  it  is 
expected  that  this  use  will  be  discontinued.  An  appropriate  note  to  the  proposed 
allocation  reserves  it  for  experimental  broadcasting.  It  should  also  be  noted  that 
between  940  and  960  mc  certain  fixed  services,  such  as  studio  transmitter  links, 
control  and  police  facsimile,  will  be  permitted  to  conduct  experimentation. 


I  CBS  PROGRAM  PLANS 
'  FOR  1945  OUTLINED 

,  DOUGLAS  COULTER,  CBS  vice- 
-president in  charge  of  programs, 
i  outlined    the   network's  program 

•  plans  for  1945  to  the  nine  members 
of   the   CBS    Affiliates  Advisory 

.  Board  at  the  group's  first  meeting 
,  :  of  the  year,  last  Wednesday  and 

i  Thursday  at  CBS  headquarters  in 

'  New  York.  William  Lodge,  direc- 

;  tor  of  engineering,  reviewed  the 

:  status  of  FM  and  television.  John 

;  Churchill,    director    of  research, 

i  presented  data  from  the  seventh 

•  series  of  CBS  Listening  Area 
j  studies. 

CAAB   members   attending  in- 
I  eluded:  C.  T.  Lacy,  WRVA  Rich- 
mond, chairman;  John  M.  Rivers, 
,  WCSC   Charleston,   S.   C,  secre- 
'  taxy;  Arthur  B.  Church,  KMBC 
'  Kansas  City,  Clyde  Coombs,  KARM 
Fresno,    Franklin    M.  Doolittle, 
WDRC  Hartford;  Leo  Fitzpatrick. 
WJR  Detroit;   I.  R.  Lounsberry, 
WKBW  Buffalo;  C.  W.  Rembert, 
KRLD  Dallas;  W.  H.  Summerville, 
WWL  New  Orleans. 
I     Other  CBS  executives  who  met 
I  with   the    station   men  included: 
Paul  W.   Kesten,  executive  vice- 
president;  Joseph  H.  Ream,  vice- 
president  and  secretary;  Frank  K. 
White,   vice-president  and  treas- 
urer; Herbert  V.  Akerberg,  vice- 
,  president  in  charge  of  station  rela- 


BBC  Newsman  Barred 

FOR  THE  FIRST  time  since  the 
Normandy  invasion,  Supreme  Head- 
uarters  last  week  canceled  the  ac- 
creditation of  a  correspondent. 
Cyril  Ray,  BBC  correspondent  with 
the  AES,  was  charged  with  vio- 
lating security  by  broadcasting  an 
uncensored  account  of  the  U.  S. 
First  Army's  counter  -  attack 
against  the  German  forces  at  Ar- 
dennes. Other  correspondents  have 
had  their  credentials  suspended  for 
various  violations,  but  this  is  the 
first  case  of  cancellation. 


FCC  Tours  BeU 

MEMBERS  of  the  FCC  last  Fri- 
day were  in  New  York  to  inspect 
new  radio  and  communications 
innovations  of  Bell  Telephone 
Labs.  Accompanying  the  six  FCC 
members  were  Chief  Engineer 
George  P.  Adair  and  General 
Counsel  Charles  V.  Denny.  The 
Commissioners  left  for  New  York 
following  the  Radio  Correspond- 
ents Assn.  dinner  last  Thursday 
night. 


tions;  William  C.  Gittinger,  vice- 
president  in  charge  of  sales;  How- 
ard Lane,  director  of  station  rela- 
tions; William  A.  Schudt,  Eastern 
division  manager,  station  relations 
department. 


Disc -Turner  Case 
Hearing  Expected 

All  Parties  Would  Be  Heard; 
Nets  Welcome  NABET  Action 

EARLY  ACTION  by  the  National 
Labor  Relations  Board  in  the  NA- 
BET-network-Petrillo  platter  turn- 
ing case  was  expected  last  week  as 
the  Board  announced  receipt  of  an 
unfair  labor  practice  charge  filed 
by  NABET  against  NBC  and  Blue 
for  refusal  to  bargain.  Simultane- 
ous issuance  of  a  complaint  and 
calling  of  a  hearing  at  which  all 
parties  will  be  heard  were  consid- 
ered probable  this  week. 

NABET's  charge,  filed  vidth  the 
New  York  regional  Board  under 
Sections  8(1)  and  8(5)  of  the  Na- 
tional Labor  Relations  Act,  stated 
that  the  networks  advised  the  tech- 
nicians union  "that  they  would  re- 
fuse to  honor  the  certification  of 
the  NLRB  and  bargain  with  NA- 
BET because  of  the  threa.ts  of 
James  C.  Petrillo  of  the  Musicians' 
Union  to  call  a  series  of  wildcat 
strikes  because  NABET  was  a 
company  dominated  union." 

NABET"s  action  was  welcomed 
by  Niles  Trammell,  president  of 
NBC,  and  Mark  Woods,  president 
of  Blue,  both  of  whom  issued  state- 
ments explaining  their  positions 
and  making  public  their  letters  to 
Allen  T.  Powley,  NABET  presi- 
dent, giving  their  reasons  for  re- 
fusing to  recognize  the  NLRB  cer- 
tification. 

Mr.  Trammell  stated  that  NBC 
"is  and  always  has  been  willing  to 
abide  by  a  decision  conclusively  de- 
termining the  jurisdictional  ques- 
tion. However,  in  view  of  the  fact 
that  the  AFM  insists  that  the  cer- 
tification of  the  NLRB  did  not  ef- 
fectively determine  this  issue  and 
refuses  to  abide  by  it,  we  decided 
that  we  had  no  alternative  but  to 
decline  to  negotiate  with  either 
union  with  respect  to  'platter  turn- 
ers' until  the  issue  was  finally  and 
effectively  determined." 


Cassidy  Due  Home  This 
Week  From  War  Front 

JAMES  CASSIDY,  director  of  in- 
ternational broadcasts  of  WLW 
Cincinnati,  who  has  been  overseas 
since  last  July,  is  scheduled  to 
arrive  in  New  York  late  this  week 
for  a  rest  after  covering  the  Euro- 
pean war.  Arriving  in  London  dur- 
ing the  heavy  buzz  bomb  attacks, 
Mr.  Cassidy  has  seen  action  with 
Gen.  Hodge's  First  Army. 

He  was  the  first  American  cor- 
respondent to  reach  Germany, 
scooped  the  world  on  the  fall  of 
Aachen  and  narrowly  escaped 
death  two  days  before  Christmas 
in  a  Nazi  dive-bombing  attack  in 
which  four,  newspaper  correspon- 
dents were  killed  [Broadcasting, 
Jan.  8].  Mr.  Cassidy  will  be  met 
in  New  York  by  his  wife,  Rita 
Hackett,  for  several  years  a  star 
in  her  own  right  on  WLW  and 
WSAI  prior  to  its  acquisition  by 
Marshall  Field. 


Inaugural  Coverage 

RADIO  coverage  of  the  Presiden- 
tial inauguration  ceremonies  in 
Washington  Jan.  20  will  be  limited 
to  Washington  radio  renorters 
already  members  of  the  Radio  Cor- 
respondents Assn.  who  have  White 
House  Correspondent's  Assn.  cards. 
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Proposed  FCC  Allocations 

{Continued  from  page  13) 


ard  broadcast  service.  A  number 
of  proposals  were  made  during 
the  hearing  for  utilization  of  this 
valued  frequency,  with  suggestions 
that  it  be  duplicated  for  local  serv- 
ice throughout  the  country. 

Because  the  demand  for  fre- 
quencies greatly  exceeded  the  sup- 
ply, the  proposed  allocations  left 
flexible  assignments  for  broadcast 
service.  Thus,  vastly  increased  fa- 
cilities may  be  provided  for  FM;  an 
additional  6-mc  band  (102-108  mc) 
is  unassigned  but  can  be  used  for 
either  PM  or  television;  provision 
is  made  for  facsimile  on  a  simplex 
rather  than  on  a  multiplex  basis, 
but  with  multiplexing  possible  on 
FM  frequencies  if  experience  indi- 
cates its  feasibility. 

The  allocations,  it  is  emphasized, 
are  simply  proposed  and  not  final. 
Included  in  the  265-page  report 
was  an  order  specifying  procedure 
to  be  followed  in  the  filing  of  excep- 
tions. A  written  request  must  be 
filed  with  the  Commission  by  Jan. 
29,  and  a  covering  brief  must  be 
submitted  (25  copies)  by  Feb.  9. 
It  is  expected  oral  arguments  will 
be  limited — probably  to  20  minutes 
pe  party.  Thereafter  the  Commis- 
sion will  determine  final  alloca- 
tions. These  may  not  deviate  mate- 
rially from  the  proposed  plan. 

The  FCC  did  not  announce  pro- 
posed allocations  to  cover  the  range 
10,000  to  25,000  kc,  expected  within 


four  to  six  weeks.  Racing  against 
time,  it  completed  the  allocations 
for  the  range  25,000  to  30,000,000 
kc  in  six  weeks,  which  established 
a  record  for  so  Herculean  an 
undertaking.  Commissioner  E.  K. 
Jett,  former  chief  engineer,  super- 
vised the  FCC  proceedings,  with 
the  bulk  of  the  report  drafted  under 
the  direction  of  General  Counsel 
Charles  R.  Denny  Jr.  and  Chief 
Engineer  George  P.  Adair. 

IRAC  Plan  Stands 
The  FCC  report  dealt  with  non- 
Government  assignments  and  was 
coordinated  with  IRAC,  with  the 
latter  setting  the  allocations  pat- 
tern. A  dozen  meetings  were  held 
with  IRAC,  and  the  FCC  met  in- 
termittently through  last  Wednes- 
day on  the  report,  giving  the  final 
approval  at  that  time. 

In  most  essential  particulars,  the 
IRAC  plan  of  allocations,  which 
brought  a  tidal  wave  of  industry 
protest,  appeared  to  stand  firm. 
The  Government  retained  practi- 
cally all  of  the  assignments  IRAC 
originally  earmarked.  But  the  gen- 
eral non-Government  assignments 
represented  compromises  down  the 
line. 

The  television  allocations,  while 
a  compromise  of  the  positions  of 
the  two  contending  groups,  never- 
theless appeared  to  follow  largely 
the  plan  originally  enunciated  by 
Commissioner  Jett  [Broadcasting 


convention  issue,  April  26,  1943]. 
It  was  closer  to  the  proposals  of 
the  prewar  television  protagonists, 
heard  by  RCA,  than  to  the  "up- 
stairs" plan  so  vigorously  sup- 
ported by  CBS.  But  by  splitting 
the  band  and  blessing  high  defini- 
tion video,  the  allocation  proposal 
solidly  supports  the  "upstairs" 
advocates. 

The  FCC  sought  to  develop  its 
plan  above  25,000  kc  post-haste 
because  of  preparations  under 
State  Dept.  auspices  for  the  forth- 
coming inter-American  radio  con- 
ference in  Rio  de  Janeiro  to  be 
held  next  month,  and  a  projected 
world  telecommunications  confer- 
ence to  be  scheduled  when  war 
conditions  permit.  Thus,  the  below 
25-mc  assignments,  which  would 
include  provision  for  international 
broadcasting,  were  temporarily 
sidetracked. 

The  Commission  emphasized  that 
most,  if  not  all  of  the  allocations 
proposed  "cannot  be  placed  in 
effect  until  after  transmitter,  re- 
ceiver and  other  materials,  facili- 
ties and  manpower  again  become 
available  for  civilian  use."  The 
recent  trend,  the  Commission 
said,  indicates  "that  it  will  be  nec- 
essary *  *  *  to  continue  indefinitely, 
and  perhaps  strengthen  its  present 
policies  restricting  the  use  of  criti- 
cal materials  and  manpower  for 
civilian  radio  purposes."  [Reports 
were  current  that  WPB  and  FCC 
jointly  would  reimpose  the  solid 
freeze  this  week.] 

The  Commission  said,  however, 
that  it  believed  it  in  the  public 
interest  to  announce  its  proposed 
allocations  now  so  that  broadcast- 
ers, manufacturers  of  equipment 
and  others  desiring  to  enter  radio 
"may  be  in  a  position  to  make 
whatever  advance  planning  is  nec- 
essary as  soon  as  possible  and  so 
that  adequate  preparations  may  be 
made  for  future  international  con- 
ferences. In  the  meantime,  the  full 
efforts  of  the  radio  industry  and 
the  Commission  must  continue  to 
be  devoted  to  the  prosecution  of 
the  war,"  said  the  report. 

Stricter  Standards 

Another  note  of  caution  bespoke 
the  limited  available  spectrum 
space.  The  Commission  said  this 
makes  it  mandatory  that  many 
services  prepare  "to  employ  much 
stricter  engineering  standards  in 
future  operation,  such  as  improved 
frequency  tolerances,  reduced  har- 
monic and  other  spurious  emis- 
sions, better  receiving  equipment, 
etc." 

The  Commission  made  an  espe- 
cial plea  for  high  quality  receivers, 
pointing  out,  for  example,  that  if 
the  advantages  of  FM  are  to  be 
obtained,  it  is  essential  that  receiv- 
ers have  proper  selectivity,  limiter 
and  discriminator  characteristics. 
It  urged  that  no  receivers  for  any 
service  be  manufactured  which 
radiate  an  appreciable  signal  to 
avoid  serious  interference.  The 
slight  difference  in  cost  between  a 
well-designed  receiver  and  one  of 
poor  design  is  more  than  offset  by 
the  gain  to  all  services. 

The  FM  allocations  are  divided 
between  noncommercial  edu- 
cational, which  gets  20  frequencies, 
and  commercial  which  gets  70.  If 
the  noncommercial  services  do  not 
absorb  all  of  the  channels,  com- 
mercial operations  will  be  allocated 
the     residue.     The  Commission 


Decca  Sales 

DECCA  RECORDS  Inc.,  New 
York,  and  subsidiaries  achieved 
the  highest  sales  record  in  the  com- 
pany's history  in  1944  with  total 
sales  estimated  at  between  $13,- 
500,000  and  $14,500,000,  compared 
with  $11,278,345  in  1943,  a  peak 
year.  November  and  December 
sales  in  1944  were  higher  than  for 
:similar  months  in  any  previous 
year,  December  sales  alone  amount- 
ing to  approximately  $1,500,000. 


stresses  the  importance  of  educa- 
tional broadcasting,  and  pointed 
out  that  the  testimony  of  educators 
indicated  the  service  "may  pro- 
foundly affect  not  only  American 
education  but  all  democratic  insti- 
tutions as  a  whole".  There  are  now 
five  educational  FM  stations  in 
operation,  with  four  under  con- 
struction. Eight  applications  were 
on  file  when  the  hearing  was  held. 
Approximately  160  educational  in- 
stitutions have  evinced  interest  in 
the  service. 

Present  Stations  Stay 

The  Commission  emphasized 
that  existing  FM  stations  will  not 
be  required  to  move  up  the  band 
until  receivers  capable  of  tuning 
in  the  new  wavelengths  are  gener- 
ally available.  "The  cost  to  the 
public  will  not  be  great,"  it  said, 
pointing  out  that  only  some  500,- 
000  FM  sets  are  in  use  and  that 
these  are  principally  combinations, 
capable  of  receiving  both  FM  and 
AM.  Moreover,  they  are  several 
years  old.  Some  can  be  converted. 
The  FCC  concluded  that  these  re- 
ceivers or  attachments  would  be- 
come obsolete  if  the  recommenda- 
tions of  the  FM  industry  to  widen 
the  band  were  followed.  Cost  of 
remodeling  FM  transmitters  will 
not  be  substantial,  the  Commission 
said. 

Apropos  "subscription  radio" 
proposed  by  the  new  subsidiary  of 
Muzak,  the  Commission  said  no 
specific  allocation  would  be  made 
now.  If  this  proposed  service,  which 
would  be  paid  for  on  a  rental  basis 
by  subscribers,  proves  technically 
feasible,  the  report  said  applicants 
would  be  permitted  to  apply  for 
channels  in  the  re^lar  FM  com<- 
mercial  band.  Muzak,  at  the  hear- 
ings, sought  three  FM  channels  at 
the  end  of  the  band  for  the  "pig- 
squeal"  service. 

A  quick  analysis  of  the  spectrum 
for  broadcast  and  related  services 
shows : 

44-84  me  for  6  television  channels 
6  mc  wide,  which  will  be  shared  with 
non-government  services  on  a  noninter- 
fering  basis. 

84-88  mc  for  noncommercial  FM.  20 
channels  200  kc  wide  as  against  15 
channels  requested. 

88-102  mc  for  commercial  FM  (70 
channels  200  kc  wide). 

102-108  me  not  assigned,  but  avail- 
able either  for  expansion  of  FM,  tele- 
vision, facsimile  or  non-Government 
emergency  services. 

108-216  mc  for  6  television  channels 
6  mc  wide. 

470-480  mc  for  experimental  fac- 
simile. 

480-920  mc  for  experimental  high 
definition  television,  but  with  the  508- 
524  mc  band  to  be  used  temporarily 
for  air  navigation  aids. 

1225-1325  mc  for  television  relay,  to 
be  used  as  pickup  for  relaying  pro- 
grams to  main  television  stations.  In 
addition  480-920  mc  range  to  be  avail-' 
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able  for  this  type  of  service  until 
needed  for  direct  broadcasting. 

In  addition  to  the  broadcast 
services,  the  allocations  cover  other 
radio  communications  projects  in- 
cluding a  number  of  new  opera- 
tions for  railroads,  civilian  "walk- 
ie-talkie" services,  rural  telephone 
and  medical  services. 

Supplementary  Services 

The  FCC's  summary  of  these 
supplementary  services  follows: 
THEATRE  TELEVISION 

Since  theatre  television  is  still  in  the 
experimental  stage,  the  Commission 
has  not  allocated  any  specific  frequen- 
cies for  the  service  but  announces  that 
it  will  consider  applications  for  ex- 
perimental authorization,  in  bands  be- 
ing allocated  for  that  purpose.  During 
the  hearing  it  was  stated  that  the 
major  motion  picture  companies  at  the 
end  of  the  war  will  begin  experimen- 
tation with  the  production  and  exhib- 
ition of  theatre  television  programs  in 
specific  local  theatres  and  with  the 
transmission  of  such  programs  to  dis- 
tant cities. 
AVIATION 

Heavy  demands  of  the  aviation  in- 
dustry for  radio  channels  above  25 
mc  in  the  postwar  period  were  granted 
by  the  Commission  almost  exactly  as 
specified.  Commission  comment  on  this 
service :  "The  importance  of  aviation 
to  our  present  and  postwar  transpor- 
tation and  economy  does  not  require 
elaboration.  Aviation  operations  are 
wholly  dependent  upon  the  use  of  radio 
for  insuring  the  safety  of  life  and 
property  in  the  air." 
AMATEUR 

The  allocation  plan  boosts  the  num- 
ber of  channels  allotted  to  amateurs 
pointing  out  that  this  service  is  one 
of  the  oldest  in  radio  and  its  develop- 
ment closely  parallels  that  of  the  en- 
tire radio  art.  The  amateur  service  is 
a  vast  training  school  and  constitutes 
a  huge  reservoir  of  skilled  radio  oper- 
ators, experienced  in  handling  radio 
communications  through  terrific  inter- 
ference and  radio  technicians  skilled 
in  the  building,  operation  and  main- 
tenance of  radio  equipment ;  and  also 
renders  valuable  public  service  during 
periods  of  disaster,  the  report  states. 
POLICE  RADIO 

Criminals  of  the  future  will  find 
the  way  of  the  transgressor  harder  as 
the  police  build  up  radio  communica- 
tion networks  with  the  greatly-in- 
creased number  of  frequencies  allotted 
by  this  allocation.  The  number  of 
channels  in  the  30  to  44  mc  band  is 
increased  from  29  to  56.  In  addition 
a  band  from  152  to  156  mc  was  as- 
signed. With  suitable  equipment  likely 
to  be  available  in  the  near  future,  the 
Commission  has  provided  channels 
which  will  make  possible  facsimile  net- 
works for  transmitting  photographs 
and  fingerprints  from  one  police  de- 
partment to  another  and  to  the  FBI 
in  Washington. 
FIRE  SERVICE 

Channels  are  provided  for  much 
wider  use  of  radio  by  fire  departments 


"Maybe   we    WACs  shouldn't 
have    advertised    over  WFDF 
Flint!" 


which  hitherto  have  largely  depended 
on  an  outgrown  arrangement  of  shar- 
ing police  radio  systems.  Ninety-two 
cities  of  over  100,000  population  have 
indicated  their  intention  of  using  radio 
for  fire  service. 

EMERGENCY  AND  MISCELLA- 
NEOUS 

Increased  channels  are  allotted  for 
forestry  and  conservation  radio  sys- 
tems ;  for  electric,  gas  and  water  com- 
panies, for  buses,  streetcars,  trucks 
and  highway  maintenance  depart- 
ments ;  for  oil  companies  drilling  in 
inaccessible  areas,  for  the  location  of 
oil  by  seismograph  recording,  for  mo- 
tion picture  crews  out  on  location  and 
for  press  associations  and  newspapers 
reporting  events  at  places  where  reg- 
ular facilities  are  not  available. 

New  Radio  Services 
RAILROAD  RADIO 

Its  week-long  hearing  in  September 
on  the  use  of  radio  on  railroads  hav- 
ing shown  that  it  will  contribute  to 
the  safety  of  life  and  property  and 
should  be  of  almost  universal  benefit 
to  the  public,  the  Commission  has  set 
aside  a  sizeable  number  of  channels  for 
that  purpose. 

CITIZENS  RADIOCOMMUNICA- 
TIONS  SERVICE 

The  success  of  the  "walkie-talkie" 
on  the  battle  front  and  the  possibilities 
for  its  varied  uses  in  peacetime  have 
induced  the  Commission  to  allocate 
the  band  from  460  to  470  mc  for  a 
new  radio  service  to  be  known  as  the 
'"Citizens  Radiocommunication  Serv- 
ice." Small  portable  radios  can  be 
used,  for  example,  to  establish  a  phys- 
icians' calling  service,  for  communica- 
tion to  and  from  trucks  and  tractors 
operating  in  and  around  large  plants, 
on  farms  and  ranches,  on  board  harbor 
and  river  craft,  in  mountain  and 
swamp  areas.  Sportsmen  and  explor- 
ers can  use  them  to  maintain  contact 
with  camps.  Department  stores,  dairies, 
laundries"  and  other  business  organiza- 
tions ran  use  the  service  to  communi- 
cate with  their  delivery  vehicles. 

Common  carrier  operation  will  not 
be  permitted  and  no  charge  can  be 
made  for  messages.  Only  the  mini- 
mum requirements  of  the  Communica- 
tions Act  plus  a  few  minimum  traffic 
rules  will  be  set  up.  No  technical 
knowledge  will  be  required. 
RURAL  TELEPHONE  SERVICE 

Provision  is  made  for  a  rural  tele- 
phone service  to  furnish  a  radio-tele- 
phone link  for  isolated  communities, 
farmers,  ranchers,  miners  and  others 
who  cannot  be  or  are  not  served  by 
wire  line  facilities.  The  Commission 
does  not  set  aside  specific  frequencies 
for  this  service  but  will  permit  it  to 
share  the  band  of  frequencies  allo- 
cated to  television,  most  of  which  will 
be  concentrated  in  urban  areas. 
INDUSTRIAL  AND  MEDICAL 
SERVICE 

Three  bands  are  assigned  for  indus- 
trial and  medical  radio  equipment  to 
prevent  interference  with  other  radio 
services. 

GENERAL  MOBILE  SERVICE 

Certain  frequencies  have  been  des- 
ignated for  ultimate  use  by  urban  and 
interurban  mobile  units  such  as  trucks, 
buses,  taxicabs,  doctors'  ears,  ambu- 
lances, etc.  Before  assigning  any  fre- 
quencies in  this  band,  however,  the 
Commission  will  determine  the  most 
eificient  plan  by  which  they  may  be 
employed. 

'Door  Open'  Policy 
An  innovation  in  FCC  policy 
was  seen  in  the  FM  phase  of  the 
report.  To  keep  the  door  open  for 
later  applicants  the  Commission 
said  it  was  considering  adoption  of 
a  plan  whereby  50  FM  commer- 
cial channels  will  be  available  for 
assignment  both  to  present  licensees 
and  to  newcomers  in  the  radio  field. 
This  policy  will  afford  existing  AM 
licensees  an  opportunity  to  enter 
FM  if  they  so  desire,  the  Commis- 
sion said,  and  in  addition  will 
enable  some  new  persons  to  par- 
ticipate in  FM's  early  development. 


The  remaining  20  commercial 
channels  will  "be  reserved  from 
assignment"  at  the  present  time  to 
be  licensed  in  the  future  in  accord- 
ance with  rules  and  regulations 
subsequently  to  be  promulgated, 
the  Commission  said. 

The  latter  reservation  was  seen 
as  possibly  having  a  bearing  on 
the  proposed  subscription  radio 
service.  In  a  paragraph  in  its  de- 
tailed report  devoted  to  that  serv- 
ice, the  Commission  said  it  does 
not  have  sufficient  information  to 
determine  whether  stations  should 
be  licensed.  "If  this  service  proves 
feasible  and  the  Commission  de- 
cides to  license  stations  of  this 
type,"  the  Commission  said,  "ap- 
plicants will  be  permitted  to  apply 
for  channels  in  the  regular  FM 
commercial  band  or  in  such  other 
band  or  bands  as  the  Commission 
may  later  designate." 

To  buttress  its  "door  open"  pol- 
icy for  newcomers,  the  Commission 
recited  that  only  26  of  the  204  FM 
applications  pending  last  August 
(there  are  now  upwards  of  300) 
were  from  interests  independent  of 
standard  stations.  It  pointed  out 
an  existing  AM  licensee  can  build 
an  FM  station  more  cheaply  than 
others  by  utilizing  the  same  build- 
ings, studios,  etc.,  and  can  oper- 
ate more  cheaply  than  others  by 
using  common  personnel. 

Few  Sets  Now 
"During  the  first  period  of  FM 
development  when  FM  receivers  in 
the  hands  of  the  public  are  few 
and  advertising  revenues  insuffi- 
cient to  cover  costs,  he  can  offset 
his  expenses  against  revenues  from 
FM  operation — which  may  be  a 
very  great  advantage  under  pres- 
ent tax  conditions,"  the  report 
said. 

The  allocations  for  television, 
providing  12  channels  below  300 
mc,  compares  with  18  now  allotted 
in  that  band.  The  Commission 
said  it  found  that  12  channels  were 
the  maximum  which  could  possibly 
be  assigned  to  television  in  the 
lower  spectrum  if  the  minimum 
needs  of  other  radio  services  are 
to  be  met. 

The  Commission  said  it  was  fully 
convinced  that  recent  developments 
in  the  electronic  art  will  make  pos- 
sible wide  channel  television  above 
400  mc  and  the  transmission  of 
higher  definition  monochrome  pic- 
tures and  high  definition  color  pic- 
tures. 

On  the  basis  of  the  allocation  of 
12  channels  of  six  megacycles  width 
the  Commission  contended  that  it 
will  be  possible  to  authorize  seven 
television  stations  in  one  city  if  the 
need  therefor  is  shown.  Four  of 
these  stations  could  be  assigned  'n 
the  six  channels  below  100  mc  and 
the  other  three  in  the  six  channels 
available  between  180  and  216  mc. 
Maximum  Results  Expected 

Implicit  in  the  report  was  a 
warning  to  all  those  who  engage 
in  television  that  maximum  results 
are  expected.  One  underlying  prin- 
ciple, it  said,  is  that  where  within 
a  reasonable  time  a  particular  sta- 
tion or  service  has  not  made  full 
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usage  of  its  assigned  or  allocated 
facilities,  consideration  would  be 
given  to  the  needs  of  others.  Cog- 
nizance is  taken  of  the  fact,  the 
Commission  said,  that  even  a  sin- 
gle television  channel  requires 
more  spectrum  space  than  is  as- 
signed to  all  the  stations  of  some 
other  services. 

"Therefore,"  said  the  report, 
"while  television  stations  will  be 
licensed  at  the  present  on  an  unlim- 
ited time  basis,  if  after  a  reason- 
able period  licensees  are  not  using 
the  facilities  sufficient  to  warrant 
an  unlimited  assignment  consider- 
ation will  be  given  to  applicants  for 
all  or  part  of  time." 

To  conserve  facilities,  the  Com- 
mission said  that  in  the  case  of 
10  of  the  12  television  channels, 
provisions  may  be  made  for  the 
operation  of  nongovernmental  fixed 
or  mobile  services  on  the  channels 
upon  a  proper  showing  of  need  and 
that  these  channels  may  be  shared 
on  a  noninterfering  basis.  Similar 
provision,  it  said,  is  being  made 
for  the  sharing  of  television  chan- 
nels 7  and  8  with  governmental 
fixed  and  mobile  services. 

The  weighty  report  was  based  on 
public  hearings  conducted  by  the 
Commission  from  Sept.  28  through 
Nov.  2  covering  the  entire  spec- 
trum from  10  kc  to  30,000,000  kc 
to  determine  the  needs  of  the  non- 
Government  radio  services.  The 
Commission  took  4559  pages  of 
testimony,  received  543  exhibits 
and  heard  231  witnesses. 


BOTH  HOUSES  GET 
RADIO  LEGISLATION 

PAVING  the  way  for  early  Con- 
gressional consideration  of  new 
radio  legislation,  bills  were  intro- 
duced last  week  in  both  Houses  to 
amend  the  Communications  Act  of 
1934. 

In  the  House  Eep.  Pehr  G. 
Holmes  (R-Mass.)  introduced  for 
third  consecutive  session  a  revised 
version  of  the  old  Sanders  Bill  to 
reorganize  the  FCC  into  two  di- 
visions, restrict  the  Commission's 
authority  over  business  practices 
and  programs  and  to  define  pro- 
cedure more  clearly.  His  bill  (HR- 
1109)  was  referred  to  the  Inter- 
state &  Foreign  Commerce  Com- 
mittee. 

In  the  Upper  House  Sen.  Van- 
denberg  (R-Mich.)  introduced  a 
bill  (S-63)  aimed  at  preventing 
James  Caesar  Petrillo,  AFM  presi- 
dent, or  anyone  else  from  interfer- 
ing vidth  the  broadcast  of  noncom- 
mercial educational  or  cultural  pro- 
grams. His  original  bill,  introduced 
in  the  last  Congress,  was  passed 
by  the  Senate  but  died  on  the 
Speaker's  table  in  the  House. 

Highlights  of  the  new  Holmes 
Bill  follow: 

Reorganization  of  the  Commission  into 
two  divisions  of  three  Commissioners  each 
— Public  and  Private  communications, 
chairman  to  serve  on  neither,  but  each 
division  choosing  its  own  chairman ;  no 
member  to  serve  more  than  three  years 
on  one  division ;  rotation  of  chairmanship 
annually,  with  members  selecting  own 
chairman. 

Prohibits  the  FCC  from  regulating  busi- 
ness practices  or  programs. 

Provides  for  declaratory  judgments. 

Revamps  procedural  section  of  the  Act, 
providing  appeals  from  Commission  orders. 

Prohibits  the  FCC  from  evoking  penal- 
ties other  than  those  prescribed  in  the  Act. 

Prohibits  the  Commission  from  discrimi- 


PREMIUM  CRACKER 
BUYS  NEWS  ON  100 

WITH  the  announced  intention  of 
taking  advantage  of  news  program 
popularity.  National  Biscuit  Co., 
New  York,  is  now  launching  a  1945 
campaign  for  Premium  crackers 
on  over  100  stations  on  a  52-week 
basis.  Plan  to  concentrate  on  radio 
this  year  for  Premium,  and  the 
absence  of  newspaper  advertising 
for  this  product,  is  in  line  with  a 
policy  to  change  from  one  medium 
to  another  from  time  to  time  for 
different  products,  according  to  a 
company  spokesman.  Drive  to  pro- 
mote Shredded  Wheat,  as  a  cereal 
to  be  eaten  hot  or  cold,  conceived 
as  a  pictorial  project,  will  be  in- 
troduced in  600  newspapers  Jan. 
15,  it  was  said. 

Radio  schedule  placed  by  Mc- 
cann-Erickson,  New  York,  agency 
for  Premium  Crackers  east  of  the 
Rockies,  calls  for  5,  10  and  15- 
minute  newscasts,  three  to  six 
times  weekly,  on  90  stations  plus 
transcribed  spots  on  four  Philadel- 
phia outlets,  some  contracts  effec- 
tive Jan.  1,  others  later.  There  is 
an  additional  schedule  on  the  West 
Coast,  which  will  probably  include 
about  40  outlets,  placed  by  Bots- 
ford,  Constantine  &  Gardner. 

List  of  stations  signed  through 
McCann-Erickson  follows : 

KGB  WWNC  WSB  WRDC  WBAL 
WLBZ  WNBF  WAPI  WNAC  WICC 
WBEN  WCAX  WMT  WTMA  WCHS 
WRT  WAPO  WBBM  WGAR  WIS  KRIS 
WFAA  KLZ  KENT  WJR  WEBC  WDNC 
KROD  WERC  WGBF  WSAR  WDAY 
WEIM  WTAQ  WHAI  WHP  WTHT 
WHYN  KTHS  KTRH  WFBM  WJDX 
WJAX  WJAC  KMBC  WNOX  WLNH 
WCOU  KARK  WINN  WAVE  WLLH 
WMC  WIOD  WISN  KSTP  WALA  WSM 
WNLC  WDSU  WOR  KOMA  KOIL  WOW 
KYW  WCAU  WFIL  WIP  WCAE  WGAN 
WHEB  WEAN  WRNL  WDBJ  WSYB 
KMOX  WOAI  WTOC  KTBX  KGBX  WGY 
WAGE  WFBL  WFLA  WSPD  KTUL  WIBX 
WTOP  WWVA  KFH  WSJS  WAAB 
WNAX. 


Guild  Negotiates 

RADIO  Directors  Guild,  New 
York,  on  Jan.  19  will  open  negoti- 
ations with  the  network  on  con- 
tracts for  directors  and  assistant 
directors  in  its  new  status  as  col- 
lective bargaining  agency  [Broad- 
casting Jan.  8]  at  a  meeting  at 
CBS  headquarters.  Guild's  negoti- 
ating committee  includes  Cyril 
Armbrister,  Blue,  Bill  Robson, 
CBS,  Anton  M.  Leader,  NBC,  and 
Roger  Bower,  who  represents  WOR 
Mutual's  New  York  outlet,  since 
MBS  under  its  present  network 
set-up  does  not  employ  directors. 
Jerry  Devine,  Guild  president,  is 
ex-officio  member  of  the  commit- 
tee. David  Saperstein  is  the  at- 
torney for  the  Guild. 


New  Coaxial  Link 

THE  FCC  last  week  approved  an- 
other link  in  the  proposed  trans- 
continental coaxial  cable  route  from 
New  York  to  Los  Angeles  via  At- 
lanta and  Dallas,  giving  the  AT&T, 
Southern  Bell  and  Southwestern 
Bell  authority  for  the  eight  units 
between  Shreveport  and  Dallas. 
Cost  is  estimated  at  $3,684,000  for 
the  approximately  205  miles. 


nation  against  race,  religion,  political 
groups  or  business  associaton  in  licensing 
of  stations.  (This  would  preclude  the  FCC 
from  barring  newspapers  from  radio  own- 
ership.) 


Hooper  Measures 
Total  Air  Audience 

Service  Supplements  Regular 
Hooper  Ratings  Results 

C.  E.  HOOPER  Inc.  has  announced 
it  now  can  supply  measurements  of 
total  program  audiences  as  well  as 
the  average  or  monetary  audience 
measurements  given  by  Hooperrat- 
ings.  Using  the  Hit  Pwrade,  a  45- 
minute  program,  as  an  example, 
the  announcement  pointed  out  that 
if  three  different  persons  each  lis- 
tened to  a  different  15  minutes  of 
the  program  the  total  audience 
would  be  three,  whereas  the  aver- 
age audience  would  be  one. 

How  It  Works 

New  service,  available  on  a  spe- 
cial survey  basis  to  subscribers  to 
"Network  Hooper  ratings",  works 
as  follows:  The  Hooper  interview- 
ers, who  have  the  numbers  of  all 
persons  called  during  any  broad- 
cast period,  recall  those  persons 
listening  to  the  program  immedi- 
ately following  the  broadcast.  Each 
is  asked  if,  in  addition  to  the  quar- 
ter-hour during  which  he  reported 
listening,  he  heard  the  same  pro- 
gram during  its  other  quarter- 
hours  on  the  air. 

When  these  data  are  compiled,  a 
ratio  is  taken  between  the  audience 
during  the  quarter-hour  with  the 
highest  rating  and  the  total  audi- 
ence and  this  ratio  is  applied  to  the 
highest  quarter-hour  rating  to  give 
the  overall  audience  rating.  For 
example  if  the  interviewer  found 
200  listeners  during  the  highest 
quarter-hour  which  had  a  rating  of 
10,  and  50  others  who  listened  at 
some  time  during  the  program  but 
not  during  the  highest  quarter- 
hour,  then  the  total  audience  for 
that  interviewer  would  be  250,  and 
the  total  audience  rating  would  be 
12.5,  worked  out  by  the  formula, 
200  is  to  250  as  10  is  to  X. 

First  commercial  use  of  this 
method  was  made  during  the  Elgin 
Christmas  Party,  broadcast  for  two 
hours  on  CBS  on  Christmas  after- 
noon. Among  other  things,  the 
Hooper  study  revealed  that  the 
program  set  a  new  high  in  number 
of  listeners  per  receiver,  4.2. 


NEW  TUBE  RECORD? 

KWK  Discards  8-Year-OId 
 Rectifier  Units  


WHAT  is  believed  to  be  a  record 
life  for  rectifier  tubes  was  set  in 
St.  Louis  last  week,  when  Frank 
Fillmore,  transmitter  supervisor  of 
KWK,  removed  a  pair  of  high  volt- 
age rectifier  tubes  from  the  trans- 
mitter after  they  had  served  58,720 
and  56,457  hours  of  service,  respec- 
tively. 

Tubes  were  the  original  equip- 
ment of  the  present  transmitter, 
dating  back  to  August  1936.  Mr 
Fillmore  reports  he  will  miss  his 
old  standbys,  but  he  has  three  other 
originals  to  keep  him  company.  Can 
any  transmitter  beat  this  record? 
Mr.  Fillmore  thinks  his  eight-year 
service  record  for  the  tubes  might 
possibly  be  some  kind  of  a  mark. 
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COMBINED  BROADCAST  SERVICE  INCOME  STATEMENT  1943 

4  Major  Networks,  5  Regional  Networks  and  841  Standard  Broadcast  Stations 


Networks  and  their  managed  and  operated  stations  i 

Networks  including         22  Other  810 

Grand             9  key  stations  of        managed  and  Other 

Particulars                                                                      total               major  networks      operated  stations  Total  stations 

A.  Revenues  from  Sale  of  Time: 

1.  Network  time  sales  by— 

a.  Major  networks                                                                                                      $104,243,322            $66,520,700              $2,883,784  $69,404,484  » $34,838,838 

b.  Regional  networks                                                                                                       4,290,788               3,021,598                  571,903  3,593,501  2  697,287 

c.  Miscellaneous  networks  and  stations                                                                            965,720        '965,720 

Total                                                                                                                 109,499,830              69,542,298               3,455,687  72,997,985  36,501,845 

Deduct — Payments  to  foreign  stations  and  elimination  of  miscellaneous  duplications                        4,854,145               4,191,604    4,191,604  662,541 

Revenue  from  network  time  sales                                                                     104 , 645 , 685             65 , 350 , 694              3 , 455 , 687  68 , 806 , 381  35 , 839 , 304 

2.  Non-network  time  sales  to — 

a.  National  and  regional  advertisers  and  sponsors                                                              59,352,170               5,021,222               4,207,196  9,228,418  50,123,752 

b.  Local  advertisers  and  sponsors                                                                                     64,104,309               2,505,985               3,418,546  5,924,531  '  58,179,778 

Total  revenue  from  non-network  time  sales                                                            123,456,479               7,527,207               7.625,742  15,152,949  108,303,530 

Total  revenues  from  time  sales                                                                             228,102,164              72,877,901              11,081,429  83,959,330  144,142,834 

3.  Deduct — Commissions  to  regularly  established  agencies,  representatives,  brokers  and  others  .        82,398,011           <  17,148,541               1,196,488  18,345,029  14,052,982 

Net  revenue  from  time  sales                                                                             195,704,153             55,729,360              9,884,941  65,614,301  130,089,852 

B.  Revenue  from  incidental  broadcast  activities: 

Talent: 

Sale  of  talent  under  contract  to,  and  in  the  pay  of,  networks  and  stations                            9,362,315              3,818,578                 569,650  4,388,228  4,974,087 

Commissions,  fees  and  profits  from  obtaining  or  placing  talent                                                 641 , 395                  400 , 499                      5 , 183  405 . 682  235 , 713 

Sundry  broadcast  revenues                                                                                                         9,609,911               5,883,705                  374,426  6,258,131  3,351,780 

Total  revenues  from  incidental  broadcast  activities                                               19,613,621             10,102,782                 949,259  11,052,041  8,561,580 

Total  broadcast  revenues                                                                                     215,317,774              65,832,142              10,834,200  76,666,342  138,651,432 

C.  Total  broadcast  expenses  of  networks  and  stations                                                                          148 , 842 , 188              45 , 932 , 587               7 , 096 , 060  53 , 028 , 647  95 , 813 . 541 

D.  Broadcast  income  (before  Federal  income  tax)                                                                                 66,475,586              19,899,555               3,738,140  23,637,695  42,837,891 

1  Stations  licensed  to  major  and  regional  networks,  and  those  licensed  to  others,  but  managed  by  networks  as  to  program,  time  or  sales. 

2  Includes  $44,492,  $35,642  and  $31,511  as  major,  regional  and  other  network  time  sales,  respectively,  of  $111,645  reported  by  licensees  of  stations  with  total  time  sales  of  less  than  $25,000. 

3  Since  stations  with  total  time  sales  of  less  than  $25,000  for  the  year  are  not  required  to  report  details,  this  figure  may  include  some  amounts  for  national  and  regional  non-network  business. 
Of  this  amount  $15,456,295  is  applicable  to  the  sale  of  network  time,  column  (3),  line  6,  while  the  remainder  and  amounts  shown  in  columns  (5)  and  (7),  line  14,  are  applicable  to  amounts 

reported  on  line  12,  in  respective  columns. 

Source:  Annual  Financial  Reports  (F.C.C.  Form  324)  Prepared  by  Accounting,  Statistical  and  Tariff  Department 
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FCC  Study  Shows  Income  Gains 
For  Nets,  Stations  in  1943 


GROSS  REVENUE  from  time 
sales  of  the  four  major  networks, 
five  regionals  and  841  standard 
broadcast  stations  in  1943  aggre- 
gated $228,102,164,  compared  to 
$190,147,052  for  10  networks  and 
851  stations  in  1942,  according  to 
the  FCC  analysis  released  last 
Thursday  coincident  with  the  an- 
nual Commission  report  to  Con- 
gress. Operating  income  before 
Federal  taxes  was  $66,475,586,  as 
compared  to  $44,632,238  in  1942. 

The  FCC  figure  of  $228,102,164 
for  gross  time  sales  compares  with 
the  estimate  of  Broadcasting, 
$233,900,000,  made  a  year  ago  in 
the  1944  Yearbook. 

Gain  of  One-Fifth 

In  its  report  to  Congress  the  FCC 
listed  the  1943  net  revenue  for  time 
sales  of  the  nine  networks  and  841 
stations  as  $190,704,153,  an  in- 
crease of  19.59%  over  the  1942  fig- 
ure of  $163,642,745  for  10  networks 
and  851  stations.  One  small  re- 
gional network  discontinued  oper- 
ations in  April  1943  and  did  not 
submit  a  1943  operations  report,  the 
Commission  noted. 

Sale  of  talent  and  other  inciden- 
tal broadcast  activities  added  to  the 
gross  revenue  a  total  of  $19,613,621 
in  1943,  an  increase  of  29.07%  over 
the  1942  aggregate  of  $15,196,554. 

Of  the  gross  time  sales  figure,  the 
national  networks  and  their  owned. 


managed  and  operated  stations  ac- 
counted for  $104,243,322.  Regional 
networks  and  their  operated  and 
managed  stations  reported  gross 
revenue  of  $4,290,788,  an  increase 
of  $1,659,000  over  1942. 

National  and  regional  non-net- 
work times  sales  (spot)  accounted 
for  $59,352,170  in  1943,  as  com- 
pared to  $51,059,159  the  previous 
year,  while  local  spot  business 
jumped  from  $53,898,916  in  1942  to 
$64,104,309  in  1943.  In  its  1944 
Yearbook  Broadcasting  estimated 
the  1943  national  and  regional  spot 
gross  at  $60,600,000  and  the  local 
spot  at  $65,400,000. 

The  four  major  networks  and 
their  nine  key  stations  reported 
time  sale  revenues  aggregating 
$71,027,292,  the  FCC  advised  Con- 
gress, compared  to  $59,400,110  in 
1942.  Combined  broadcast  revenues 
of  the  Blue,  CBS,  Mutual  and  NBC 
and  their  nine  key  stations  were 
$64,301,538  in  1943  as  compared 
with  $52,845,641  in  1942,  and  broad- 
cast income  (revenues  less  expenses 
before  Federal  income  tax,  and  ex- 
cluding net  losses  from  other  than 
standard  broadcast  operations 
amounting  to  $351,092  for  1943  and 
$1,839,136  for  1942)  amounted  to 
$19,455,701  for  1943  and  $13,918,- 
712  for  1942,  an  increase  of  39.78%. 

Standard  broadcast  stations  in 
general  reported  substantial  im- 
provement in  1943,  the  Commission 
(Continued  on  page  72) 
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PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

NaUonal  Prem  Bldg^  Waih^  D.  C 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

National  Press  BIdg.  Dl.  1205 

Washington,  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Rodio  Engineer 
Mmiey  BIdg.  District  8456 

Washington,  D.  C. 


FR€QUeMCy  MEASURING 

Exact  Measurements  '  at  any  time 

R.  C.  A.  COMMUNICATIONS,  INC. 
64  Broad  Street      New  York  4,  N.  Y. 


JOHN  BARRON 

ConsulMng  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
AAensey  BIdg.      •      District  8215 
Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

eONMVlTING  tUmtO  ENGtNEKRS 
AM  rU  TELEVISION  FACSIMILE 
HmtUnal  Prmti  BIdg.  Wtuh.  4,  D.  C. 
DUtriet  7362     •     Glebm  5880 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
991  Broad  St.,  Bridgeport,  Conn. 


HEaOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Consultanti 
Frequency  Monitoring 


Commercial  Radio  Equip.  Co. 

•  Intematioiial  Bnildlng,  Washington,  D.  C. 
e  321  E.  Gresory  Boulevard,  Kansas  City,  Ho. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif, 

^  II 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
iarle  BIdg.      •      NAtional  6513 
Washington  4,  D.  C. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Mansey  BIdg.  •   RepHbUe  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENOINEK 
From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 
1900  F  St.,  N.  W.— Washington,  D.  C 
Phone:  Metropolitan  0540 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 
Shorcham  Bids.         ME.  4477 
Washington,  D.  C. 


WORTHINGTON  C.  LENT 

Consulting  Engineers 

IrfTERNATIONAl.  BLDG.  WASH..  D.  C. 
1319  F  STREET  N.  W.        DISTRICT  4127 


BUY 
WAR  BONDS 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JANUARY  6  TO  JANUARY  12  INCLUSIVE  


Decisions  .  .  . 

ACTIONS  BY  ADM.  BOARD 
JANUARY  8 

1340  kc  NEW— The  Elm  City  Broadcast- 
ing Corp.,  New  Haven,  Conn. — Granted 
license  to  cover  CP  new  standard  station 
(WNHC)  250  w  unlimited.  Licensee 
granted  waiver  Sec.  3.55  (b)  and  3.60  of 
Commission  Rules ;  conditions. 

1340  kc  NEW-York  County  Broadcasting 
Co.,  Rock  Hill  S.  C— Granted  license  to 
cover  CP  new  standard  station  (WRHI) 
250  w  unlimited.  Licensee  is  granted  waiver 
Sec.  3.55  (b)  and  3.60  of  Commission  Rules  ; 
conditions. 

Memphis  Pub  Co.,  Memphis,  Tenn. — 
Placed  in  pending  file  application  for  CP 
new    FM  station. 

Harrisburg  Broadcasting  Co.,  Harrisburg, 
m. — Same. 

Inland  Broadcasting  Co.,  Omaha. — 
Same. 

W.  H.  Greenhow  Co.,  Hornell,  N.  Y.— 
Same. 

Maryland  Broadcasting  Co.,  Baltimore — 
Placed  in  pending  file  application  for  CP 
new  commercial  television  station. 

Star-Times  Pnb.  Co.,  St.  Louis,  Mo. — 
Same. 

ACTIONS  ON  MOTIONS 
JANUARY  9 
Thomas  N.  Beach,  Birmingham,   Ala. — 

Denied  motion  to  strike  from  record  depo- 
sitions heretofore  and  on  12-28-44  taken 
re  application  Magic  City  Broadcasting 
Co.  for  CP.  ;  and  for  authority  to  take 
depositions  without  prejudice  to  right  of 
applicant  to  renew  motion  at  consoldated 
hearing  on  his  application,  that  of  Magic 
City  Broadcasting,  and  Patterson  Broad- 
casting Service,  all  requesting  new  sta- 
tion Birmingham. 

JANUARY  10 

WMFJ  Daytona  Beach,  Fla.— Granted 
petition  for  leave  to  intervene  in  hearing 
on  application  of  Augusta  Broadcasting 
Co.  for  CP  new  station  Charleston,  S.  C. 

Newark  Broadcasting  Corp.,  Newark, 
N.  J. — Granted  motion  for  continuance 
hearing  on  application  for  new  station : 
hearing  continued  to  3-12-45. 

KOMO-KJR  Seattle,  Wash.— Granted 
motion  for  continuance  hearing  on  appli- 
cations for  license  renewals  of  main  and 
aux.  trans.:  hearing  continued  to  3-15-45. 

WIBX  Utica,  N.  Y.— Granted  petition 
to  intervene  in  hearing  on  application  of 
Glens  Falls  Broadcasting  Corp.  for  CP 
new  station  Glens  Falls.  N.  Y. 

Robert  C.  Haberstroh.  Altoona,  Pa. — 
Granted  motion  for  admission  to  practice 
pro  hoc  vice  for  purpose  of  participating 
in  certain  deposition  proceedings  in  Al- 
toona on  behalf  Thompson  Broadcasting 
Co.,  re  hearing  on  applications  of  Altoona 
Broadcasting  Co.  and  Thompson  Broad- 
casting Co.  for  new  station  Altoona. 

WDGY  Minneapolis — Granted  motion  to 
dismiss  without  prejudice  application  for 
mod.  license  to  decrease  500  w  N  to  250 
w  N  and  change  hours  of  operation. 

WICC  Bridgeport,  Conn, — Granted  peti- 
tion to  intervene  in  hearing  on  application 
of  Newark  Broadcasting  Corp.  for  CP 
new  station  Newark. 

ACTIONS  BY  COMMISSION 
JANUARY  9 

1470  kc-WMBD  Peoria,  111.— Granted 
transfer  of  control  from  H.  D.  Morgan 
to  Carl  P.  Slane.  Frances  P.  Slane  and 
Elizabeth  P.  Talbott,  for  $114,750  for  510 
sh  (51%). 

590  kc-KGGM  Albuquerque,  N.  M.— De- 
nied, without  prejudice,  petition  for  rein- 
statement and  consideration  of  application 
for  CP  change  1260  kc  to  590  kc,  install 
DA-DN,  1  kw. 

12G0  kc-KVSF  Santa  Fe,  N.  M.— Denied, 
without  prejudice,  petition  for  reinstate- 
ment and  consideration  of  ap'-'lcation  for 
CP  change  1340  kc  to  1260  kc,  increase  100 
w  to  1  kw. 

550  kc  NEW-The  Constitution  Broad- 
casting Co.,  Atlanta,  Ga. — Granted  peti- 
tion for  reinstatement  of  application  for 
CP  new  station  1  kw  N  5  kw  LS,  DA-N, 
and     designated    same     for  consolidated 


hearing  with  application  of  WOPI  already 
in  hearing  and  application  of  Bob  Jones 
College  Inc. 

550  kc  NEW-Bob  Jones  College  Inc., 
Cleveland,  Tenn. — Granted  petition  for  re- 
instatement of  application  for  CP  new 
station  1  kw  N,  5  kw  LS,  unlimited,  and 
designated  same  for  hearing  re  above. 

1400  kc  NEW-Capital  Broadcasting 
Corp.,  Arkansas  Democrat  Co.,  Little  Rock, 
Ark. — Designated  for  consolidated  hearing 
applications  for  CP  new  standard  station 
250   w  unlimited. 

NEW-WAPO  Broadcasting  Service,  Chat- 
tanooga, Tenn. — Granted  CP  new  develop- 
mental broadcast  station  on  frequencies  to 
be  assigned  by  FCC,  1  kw,  experimental 
basis  only. 

NEW-School  District  of  Kansas  City, 
Mo.— Granted  CP  new  noncommercial  edu- 
cational FM  station  on  frequencies  to  be 
assigned  by  FCC,  1  kw. 


Applications 


JANUARY  8 
Channel    1     NEW-WDEL  Wilmington, 
Del. — CP   new   commercial  television  sta- 
tion  ESR  1077. 

Channel  2  NEW-The  Crosley  Corp., 
Colnmbus,  O. — CP  new  commercial  tele- 
vision station  ESR  6850. 

980  kc  NEW-Skyland  Broadcasting  Corp., 
Dayton,  O. — CP  new  standard  station  500 
w  D,  amended  to  request  1  kw. 

1490  kc  NETW-Patterson  Broadcasting 
Service,  Birmingham,  Ala. — CP  new  stand- 
ard station  250  w  unlimited,  amended  re 
changes  in  antenna  system,  trans,  site 
and  reauest  250  w  synchronous  amplifier. 

46,500  kc  NEW-Nashville  Radio  Corp., 
Nashville,  Tenn.— CP  new  FM  station, 
16,000  sq.  mi.,  amended  to  request  19,100 
sq.  mi. 

1490  kc  NEW-The  Elgin  Broadcasting 
Co.,  Elgin,  111.— CP  new  standard  station 
250  w  unlimited.  ^ 

46,500  kc  NEW-Truth  Pub.  Co.,  Elkhart, 
Ind.— CP  new  FM  station  9,757  sq.  mi. 
(Resubmitted).  .  ^ 

49,500  kc  NEW-Contra  Costa  Broadcast- 
ing Co.,  Richmond,  Cal.— CP  new  FM 
station,  4,940  sq.  mi.,  amended  to  request 
2,770  sq.  mi. 

JANUARY  9 

48,900  kc  NEW-Asbury  Park  Press  Inc., 
Asbury  Park,  N.  J.— CP  new  FM  station, 
1,279  sq.  mi.,  $38,350  estimated  cost. 

800  kc  NEW-Dixie  Broadcasting  Co., 
Montgomery,  Ala.— CP  new  station  1400 
kc  250  w  unlimited,  amended  to  request 
800  kc  D. 

JANUARY  11 
45,100  kc  NEW-WADC  Akron— CP  new 

FM  station,  10,000  sq.  mi.,  $49,000  esti- 
mated cost. 

1400  kc  NEW-Atlantic  Broadcasting  Co., 
Savannah,  Ga. — CP  new  standard  station 
250  w  unlimited. 

1230  kc  NEW-Courier  Broadcasting 
Service,  Inc.,  Birmingham,  Ala. — CP  new 
standard  station  1260  kc  250  w  unlimited 
amended  to  request  1230  kc  and  change  j 
hours  of  operation  to  D. 

1230  kc-WJNO  West  Palm  Beach,  Fla. 
— License  to  cover  CP  move  trans,  and 
studio. 

Zenith  Radio   Corp.,   Chicago — Mod.  CP 

authorizing  new  commercial  television  sta- 
ton  (WTZR),  for  changes  in  visual  trans., 
change  ESR  1270  to  ESR  2700. 

JANUARY  12 

1500  kc  NEW-Methodist  Radio  Parish 
Inc.,  Flint,  Mich. — CP  new  standard  sta- 
tion 250  w  unlimited. 

46,500  kc  NEW-WAKR  Akron— CP  new 
FM  station,  amended  to  request  5,380  sq. 
mi. 

1470  kc  WTAW  College  Station,  Tex.— 
CP  change  1150  kc  to  1470  kc,  change 
hours  from  D  to  unlimited,  using  1  kw. 

45,300  kc  NEW-Herbert  Herff,  Memphis, 
Tenn.— CP  new  FM  station,  15,400  sq. 
mi.,  $42,800  estimated  cost. 

1490  kc  NEW-Idaho  Radio  Corp.,  Idaho 
Falls,  Ida. — CP  new  standard  station  250 
w  unlimited. 
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CONTROi^ 
ROOM 


(VALTER  R.  JONES,  former  manager  of 
;ommercial  engineering  at  Sylvania  Elec- 
'litric  Products,  New  York,  has  been 
,  jippointed  to  the  new  post  of  general 
1  engineering  manager   for   radio  receiving 

"tubes  with  headquarters  at  Emporium,  Pa. 
,  He  will  direct  engineering  program  for 
\  radio  receiving  tubes  includng  the  design 
i  and  development,  commercial  engineering, 

fOhemical.    mechanical    and  standardizing 

sections. 

JOE  HEROLD,  chief  control  engineer  at 
WOW  Omaha,  has  been  named  to  the 
newly  created  position  of  technical  super- 
visor, which  will  include  direction  of  all 
WOW  video  activities.  Control  Engineer 
GLENN  FLYNN  succeeds  Mr.  Herold  as 
chief    control  engineer. 

WILLIAM  H.  JOHNSON  Jr..  formerly  of 
the  Bell  Telephone  Co.,  has  joined  the 
technical  staff  of  KYW  Philadelphia  as 
operator. 

JAMES  DEAN,  engineer  with  WHIG  Day- 
ton, O.  for  a  year  and  a  half,  leaves  for 
the  Navy  Jan.  25. 

HERMAN    BERGER,    engineer    of  WOR 
New  York,   and   LENORE   SAREM  were 
married  in  New  York  Jan.  7. 
LT,    JOHN    M.    MURRAY,    USNR,  for- 
merly with   CBS  and  WQXR  New  York, 
last  week  reported  for  duty  as  engineer  of 
"  the  Radio  Section,  Office  of  Public  Rela- 
tions,  Navy   Dept.   He  has   just  returned 
,  from    18   months   with    a    motor  torpedo 
;  squadron  in  the  Mediterranean.  While  with 
_  CBS,    he    worked    in    television    and  AM 

radio  production. 
:  WINSTON  CHILTON,  former  engineer  of 
KMTR  Hollywood,  has  joined  International 
Artists  Recording  Inc.,  Hollywood.  ARCH 
GRIFFIN  of  KGFJ  Los  Angeles  replaces 
Mr.  Chilton.  LYLE  PERKINS,  new  to 
radio  and  released  from  the  Army,  has 
joined  the  technical  staff  of  KGFJ. 
ROBERT  M.  BOOTH  Jr.,  former  engineer 
at  WLW  Cincinnati  now  stationed  in 
Washington,  D.  C.  with  the  Naval  Bureau 
of  Aeronautics,  has  been  promoted  from 
lieutenant  commander  to  commander. 
JACK  GEARTNER,  for  five  years  assistant 
sales  manager  and  advertising  director 
of  Emerson  Radio  &  Phonograph  Corp., 
has  been  appointed  sales  manager  of  the 
Electronic  Corp.  of  America. 
CARROLL  SECREST,  chief  engineer  of 
KVNU  Logan,  Utah,  is  the  father  of  a 
boy. 

WILLIAM  McGLUMPHY,  transmitter  en- 
gineer of  WWVA  Wheeling,  W.  Va.,  is  the 
father  of  a  girl. 

WILBUR  L.  NELSON,  engineer,  with 
Western  Electric  Co.  eight  years,  has  been 
appointed  mechanical  design  engineer  of 
Andrew  Co.,  Chicago,  to  develop  coaxial 
transmission  lines  for  use  on  secret  mili- 
tary equipment. 


'Goldbergs'  P&G  Series 
Ends;  'Malone'  Replaces 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, will  discontinue  The  Gold- 
bergs on  CBS  March  30,  the  con- 
tract having  been  terminated 
through  Compton  Adv.,  New  York, 
for  Duz,  with  the  purchase  of 
Young  Dr.  Malone  from  its  former 
sponsor.  General  Foods  Corp.,  as 
a  replacement  in  the  Monday 
through  Friday  1:45-2  p.m.  period 
beginning  April  2.  Agency  relin- 
quished P&G  options  on  the 
show,  but  soap  firm  was  renegoti- 
ating last  week  for  the  series 
through  one  of  its  six  agencies 
with  Mrs.  Gertrude  Berg,  writer 
and  owner,  who  was  also  confer- 
ing  with  Young  &  Rubicam  Inc., 
New  York,  said  to  be  interested  in 
the  serial  for  a  food  client.  Out- 
come may  be  two  shows  by  Mrs. 
Berg,  a  nighttime  half-hour  series 
in  addition  to  the  daytime  run  for 
two  sponsors. 

Serial  would  not  be  resumed  for 
at  least  two  months,  pending  Mrs. 
Berg's  return  from  a  projected  trip 
overseas  to  entertain  servicemen 
and  women,  possibly  under  USO 
auspices.  If  the  trip  materializes 
she  may  do  special  pick-ups  from 
abroad  for  one  of  the  networks. 


LISTENllSG  SURVEY 
COMPILED  BY  NBC 

NBC  laid  claim  to  57%  of  radio 
listenership  at  night  in  the  1,077 
cities  in  the  United  States  of  10,000 
or  more  population  on  the  basis  of 
the  first  report  from  NBC's  1944 
Nationwide  Survey  of  Listening 
Habits,  released  last  Wednesday. 
CBS  was  credited  with  25%  of  the 
listenership,  the  Blue  with  6%  and 
Mutual  with  9%. 

The  report  was  first  revealed  by 
James  R.  H.  Nelson,  NBC  network 
sales  promotion  manager,  at  a 
luncheon  meeting  at  the  Ritz-Carl- 
ton  Hotel,  New  York,  attended  by 
sponsors,  advertising  agencies  and 
the  NBC  management  and  station 
planning  and  advisory  committee. 
Disregarding  the  conventional  al- 
phabetical designations  used  in  the 
study  to  represent  the  other  net- 
works, Mr.  Nelson  told  the  group 
that  B  is  really  CBS,  C  is  Blue 
and  D  is  Mutual. 

The  study  describes  NBC  as  the 
network  "listened  to  most"  in  each 
break-down  by  city  size  and  has 
Mutual  leading  the  Blue  in  per- 
centage. The  basis  for  the  ques- 
tionnaire is  an  all-country  postcard 
survey  of  what  amounts  to  one  out 
of  every  140  radio  homes  in  the 
country.  Three  million  cards  were 
sent  out  and  130,000  returned. 
Basic  questions,  asked  both  for 
night  and  daytime,  were:  "What 
stations  do  you  listen  to  regularly? 
Which  of  these  stations  do  you  lis- 
ten to  most?" 

Two  "popularity"  studies  given 
the  "listened  to  most"  figures  for 
daytime  listening  and  a  combined 
day-and-night  study  will  follow 
this  report  plus  a  "coverage"  re- 
port consisting  of  a  book  of  1944 
night  and  day  listening  area  maps 
with  circulation  figures  summariz- 
ing regular  listening  and  with 
county-by-county  figures  for  each 
network. 


Consolidated  Spots 

CONSOLIDATED  Hair  Goods  Co., 
Chicago  (Fijoil),  began  2  to  16 
spot  announcements  weekly,  effec- 
tive the  first  week  in  January,  on 
KFVS  KXOK  KSD  WEW  WHBF 
WEMP  WENR.  Contract  for  52 
weeks  was  placed  by  Malcolm  How- 
ard Adv.,  Chicago. 


He/mrA  Kccovnts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

MILES  Labs.  Inc.,  Toronto  ( Alka-Seltzer. 
One-A-Day  Vitamins)  on  Jan.  6  started 
National  Barn  Dance,  on  26  CBC  Dominion 
network  stations.  Sat.  9-9:30  p.m.  Agency: 
Cockfield  Brown  &  Co.,  Toronto. 
ACME  BREWERIES,  San  Francisco 
(beer),  on  Jan.  2  for  52  weeks  started 
transcribed  version  of  Fulton  Lewis  jr. 
on  9  Don  Lee  Cal.  stations  Mon.  thru 
Fri.  10-10:15  p.m.  (PWT).  Agency: 
Brisacher,  Van  Norden  &  Staff.  San  Fran- 
cisco. 

DODDS  MEDICINE  Co.,  Toronto  (pro- 
prietary), on  Jan.  30  starts  Dream  Time 
on  16  CBC  Dominion  network  stations, 
Tues.  10:30-11  p.m.  Agency:  A.  J.  Denne 
&  Co.,  Toronto. 

NATIONAL  BISCUIT  Co.,  New  York,  on 
Feb.  19  for  52  weeks  starts  Rex  Miller, 
commentator,  on  39  Don  Lee  Pacific  sta- 
tions, Mon.  thru  Fri.  4:15-4:30  p.m. 
(PWT).  Agency:  Botsford,  Constantine  & 
Gardner.   San  Francisco. 


LEAF  CHEWING  GUM  Co.,  Chicago,  on 
Jan.  20  starts  program  on  79  NBC  sta- 
tions Sat.  5:45-6  p.m.  Agency:  Bozell  & 
Jacobs,  Chicago. 

VELMONT  OP  CANiVDA,  Windsor,  Ont. 
(Anacin),  on  Jan.  24  starts  Ellery  Queen 
on  28  CBC  Dominion  network  stations. 
Wed.  7:30-8  p.m.,  with  repeat  to  western 
stations  Thurs.  12:30-1  a.m.  Agency:  Young 
&  Rubicam,  Toronto. 

PROCTER  &  GAMBLE,  Toronto  (Drene), 
on  Feb.  1  starts  Rudy  Vallee  on  18  CBC 
Dominion  network  stations,  Thurs.  10 :30- 
11  p.m.  Agency:  Kastor  &  Sons,  Chicago. 

Renewal  Accounts 

LEVER  BROS.  Co.,  Cambridge  (Swan 
Soap),  on  Jan.  8  renewed  Burns  &  Allen 
on  140  CBS  stations  and  outlets  in  Hono- 
lulu and  Hilo,  Mon.  8:30-8:55  p.m.  Agency: 
Young  &  Rubicam,  N.  Y. 
AMERICAN  DAIRY  Assn.,  Chicago  (dairy 
products),  on  Jan.  28  for  13  weeks  renews 
The  Voice  of  the  Dairy  Farmer  on  38  NBC 
stations  Sun.  1-1:15  p.m.  Agency:  Camp- 
bell-Mithun   Inc.,  Chicago. 

J.  B  WILLIAMS  Co,  Glastonbury.  Conn, 
(shaving  cream),  on  Jan.  8  renewed  Wil- 
liam L.  Shirer  and  the  News  on  141  CBS 
stations.  Sun.  5:45-6  p.m  Agency,  J.  Wal- 
ter Thompson  Co.,  N.  Y. 

CENTAUR  DIV.,  Sterling  Drug  Inc.,  New 
York,  on  Jan.  8  renewed  Big  Town  on 
123  CBS  stations  and  26  CBC  stations. 
Tues.  8-8:30  p.m.  ( rebroadcast :  12-12:30 
a.m.).  Agency:  Pedlar  &  Ryan,  N.  Y. 

ANCHOR-HOCKING  Glass  Corp,  Lancas- 
ter, O.  (Institutional),  on  Jan.  8  renewed 
Corliss  Archer  on  121  CBS  stations,  Thurs. 
9:30-10  p.m.  Agency:  William  H.  Wein- 
traub  &  Co..  N.  Y. 

KNOX  Co,  Hollywood  (proprietary),  on 
Jan.  14  for  39  weeks  renewed  What's  the 
Name  of  That  Song,  on  71  Mutual-Don  Lee 
stations.  Sun.  4:30-5  p.m.,  and  adds  145 
stations,  for  total  of  216  Mutual-Don  Lee 
stations.  Agency:  Raymond  R.  Morgan  Co., 
HoUoywood. 

MILES  CALIFORNIA  Co.,  Los  Angeles 
(Alka-Seltzer),  on  Feb.  1  for  52  weeks, 
renews  Alka-Seltzer  Newspaper  of  the  Air 
on  38  Don  Lee  Pacific  stations.  Sun.  thru 
Sat.  10-10:15  a.m.  (PWT),  Sun.  thru 
Sat.  9-9:15  p.m.  (PWT).  Agency:  Wade 
Adv,  Chicago. 

STUDEBAKER  Corp.,  South  Bend.  Ind. 
on  Jan.  1  for  52  weeks  renewed  Night 
News  Wire  on  38  Don  Lee  Pacific  stations. 
Mon.  thru  Fri.  5:45-6  p.m.  (PWT). 
Agency:  Roche,  Williams  &  Cleary,  Chi- 
cago. 


STANDARD  BRANDS,  New  York  (Ten-  if 
derleaf   Tea),   on   Jan.    8   renewed   'Mary  ; 
Marlin  on   141   CBS   stations,   Mon.   thru  > 
Fri.  3-3:15  p.m.  Agency:  J.  Walter  Thomp- 
son Co..  N.  Y 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Camay  Soap),  on  Jan.  8  renewed  Perry 
Mason  on  60  CBS  stations,  Mon.  thru  Fri. 
2:30-2:45  p.m.  Agency:  Pedlar  &  Ryan. 
N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Oxydol)  on  Jan.  1  renewed  Ma  Perkins 
on  68  CBS  stations.  Mon.  thru  Fri.  1:15- 
1:30  p.m.  Agency:  Dancer-Fitzgerald- 
Sample,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Crisco)  on  Jan.  1  renewed  Bernadine 
Flynn-News  on  46  CBS  stations,  Mon. 
thru  Fri.  2:45-3  p.m.  Agency:  Compton 
Adv..  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Ivory  Soap)  on  Jan.  1  renewed  Life  Can 
Be  Beautiful  on  68  CBS  stations,  Mon. 
thru  Fri.  1-1:15  p.m.  Agency:  Compton 
Adv..  N.  y. 

Network  Changes 

COCA-COLA  Co.,  Atlanta,  on  Feb.  5 
shifts  Songs  From  Morton  Downey  from 
189  Blue  stations,  Mon.  thru  Fri.  3-3:15 
p.m.  to  some  240  MBS  stations,  probably 
from  12:15-12:30  p.m.  Agency:  D'Arcy 
Adv.  Co..  N.  Y. 

TEXAS  Co.,  New  York  (Texaco  prod- 
ucts), on  Jan.  7  added  18  CBS  stations  to 
Texaco  Star  Theater,  for  total  of  141 
CBS  stations  Sun.  9:30-10  p.m.  Agency: 
Buchanan  &  Co.,  N.  Y. 

CUD  AH  Y  PACKING  Co.,  Chicago  (Ok' 
Dutch  Cleanser),  on  Jan.  15  added  37  CBS 
stations  to  Tena  &  Tim,  for  total  of  71  CBS 
stations  shifting  from  Mon.  thru  Fri. 
3:15-3:30  p.m.  to  Mon.  thru  Fri.  2:45-3  ! 
p.m.  Agency,  Grant  Adv,  Chicago 

MANHATTAN  SOAP  Co.,  New  York  ' 
(Sweetheart  Soap),  on  Jan.  1  added  113 
CBS  stations  to  The  Strange  Romance  of 
Evelyn  Winters,  for  total  of  141  CBS 
stations  Mon.  thru  Fri.  10:30-10:45  a.m. 
Agency:  Duane  Jones  Co.,  N.  Y. 


ASCAP's  four  regional  supervisors 
were  to  meet  in  New  York  Jan.  15  at 
the  Hotel  Ambassador  with  Herman 
Greenberg,  assistant  general  manager, 
for  a  conference.  Attending  were  to 
be  Richard  J.  Powers,  West  and  North- 
west ;  I.  T.  Cohen,  South  ;  John  Woods, 
Midwest,  and  Fred  Erdman,  East. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  Contullmtt 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
DIstrlef  1640 
(Subj.  to  Gov't  Ree.) 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

If  rile   for  catalog 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


YOUR  CANADIAN  distribution 

is  assured  thru 

WALTER  P.  DOWNS  Ltd. 

633  Dominion  Sq.  Bldg. ,  Montreal,  Can. 
Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  Lo. 
Raymond  4756 

High  Power  Tube  Specialists  Exclusively 


Accurate      Concise  Dramatic 

LYI  ,PEl 

and 

"A  Dispatch  from  Renter's" 
WKAT  (BLUE)  4th  YEAR 


^  SOUND  EFFECT  RECORDS  ^ 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

ffrile  For  Details 

CHARLES  mCHELSOlV 


67  W.  44th  St. 


New  York,  N.  Y. 


BUY 
WAR  BONDS 
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Miaa  Cora  Hawkinaon 

BBD&O 

Chicago,  III. 

Dear  Cora: 

We  really  stirred  things  up  around  here 
Christmas  time.  Just  like  everywhere 
else.  West  Vir- 
ginia  cele- 
brated, but 
not  with 
usual  } 
Some  folks 
really  got  a 
big  thrill  tho 
.  .  .  our  Christ 
mas  Eve  broad- 
c  a  St  from 
Paris  made 
eleven  homes 
happier.  Eleven 
West  Virginia 
hoys  and  girls, 
stationed  with 
the  Armiy  in 
and  around 
Paris  talked 
to  their  Moms 
and  Pops  back 
home.  From 
the  comment 
heard  around 
the  state  folks 
feel  that 
WCHS  has 
come  thru 
again. 


We  sent  recordings  of  the  show  to  aU 
the  parents,  too. 

WCHS 

Charleston,  W.  Va. 


THE  ROOSEVEIT" 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk-; 
ing  range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50. 

R00S?VELT 

MADISON  AVE.  AT  45fh  ST.,  NEW  YORK 

-A  HIITON  HOTEL - 
ROBERT   P.    V^ILLIFORD,   General  Manager 
Other  Hilton  HotaU  From  Coast  to  Coast: 


NEW  MEXICO:  Albuquerque 
OHIO:  Dayton-Biltmore  in  Doyton 
TEXAS:   Abilene,   El    Poso,  longview, 
lubbock,  Plainview 
MEXICO:  The  Palacio  Milton  in  Chihuahua 
C.  N.   Hilton,  President,   Hilton  Hotels. 
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FCC  Income  Data 

{Continued  from  page  69) 

stated.  Average  broadcast  income 
of  clear  channel  stations  with  oper- 
ating power  of  50  kw,  unlimited 
time,  was  $400,170  in  1943,  or  an 
increase  of  21.81%  over  1942,  the 
Commission  reported. 

Clear  channel  unlimited  stations, 
operating  with  5  to  25  kw  power 
averaged  $61,850  for  1943,  an  in- 
crease of  56.45%  over  the  previous 
year.  Average  broadcast  income  re- 
ported by  regional  stations  in  1943 
was  $79,784,  as  compared  with  $52,- 
867  in  1942,  an  increase  of  50.91%. 
Local  unlimited  time  stations  re- 
ported average  broadcast  income 
of  $12,682  in  1943,  an  average  in- 
crease of  188.29%  over  the  1942 
average,  $4,399. 

Broadcast  income  reported  by 
local  unlimited  time  stations  affili- 
ated with  major  networks  aver- 
aged $15,109  in  1943,  an  increase  of 
169.18%  over  the  1942  average, 
while  local  unlimited  time  stations 
not  affiliated  with  major  networks 
reported  an  average  increase  of 
185.88%  over  1942. 

In  the  Red 

Of  the  841  stations  reporting,  94 
accounted  for  losses  in  1943,  as  com- 
pared with  194  of  851  stations  in 
the  1942  statistics.  Average  loss  per 
station  in  1943  was  $5,348,  com- 
pared to  an  average  loss  in  1942  of 
$6,904.  Only  42  of  the  stations  re- 
porting losses  in  1943  were  affili- 
ated with  the  major  networks, 
against  86  in  1942. 

Average  broadcast  income  of  the 
604  stations  affiliated  with  major 
networks  in  1943  was  $72,975,  an 
increase  per  station  of  30.71% 
above  the  $55,828  average  for  572 
stations  in  1942. 

For  the  fiscal  year  ending  June 
30,  1944,  the  FCC  reported  a  total 
of  924  stations,  an  increase  of  12 
over  the  previous  fiscal  year.  Six- 
teen new  stations  were  licensed  in 
the  year  ending  last  June  30,  but 
four  licenses  or  construction  per- 
mits were  surrendered. 

A  total  of  1,689  standard  broad- 
cast applications  were  received  in 
the  last  fiscal  year,  1,318  authori- 
zations issued  and  209  special 
authorizations  issued.  At  the  close 
of  the  1944  fiscal  year  47  FM  sta- 
tions were  operating,  with  an  esti- 
mated 500,000  receiving  sets  in  use. 
A  total  of  202  applications  for  new 
FM  stations  were  filed. 

In  television  six  commercial  sta- 
tions and  two  experimental  outlets 
were  providing  program  service 
and  52  applications  for  commercial 
stations  were  on  file. 

During  the  last  quarter  of  the 
fiscal  year  the  FCC  personnel  was 
reduced  approximately  25%  from 
2,159  to  1,670  to  conform  to  the 
Commission's  reduced  1945  budget, 
Congress  was  told.  Last  year  Con- 
gress lopped  off  more  than  $2,000,- 
000  from  the  FCC  appropriations. 
Other  subjects  covered  in  the  report 
to  Congress  follow: 

Frequency  allocation — Extensive  studies 
are  being  conducted  on  means  of  conserv- 
ing frequency  space  by  reducing  the  width 


NAB  District  Meetings  Will  Be  Held. 
Ryan  Says;  First  Session  in  Memphi 


DISTRICT  meetings  of  the  NAB, 
which  were  to  open  in  Memphis  Jan. 
15  at  the  Peabody  Hotel,  will  pro- 
ceed as  scheduled.  President  J. 
Harold  Ryan  says  the  district 
meetings  are  not  interpreted  as 
violating  the  ban  on  conventions 
issued  by  James  F.  Byrnes,  War 
Mobilization  director. 

Mr.  Ryan's  opinion  that  the  na- 
tional convention  would  be  cancel- 
ed [Broadcasting,  Jan.  8]  is  un- 
changed, however.  Provision 
against  such  exigency  was  made 
at  the  last  NAB  Executives  War 
Conference,  when  delegates  adopt- 
ed an  amendment  to  the  associa- 
tions' bylaws  permitting  the  Board 
to  cancel  a  national  convention  by 
a  two-thirds  vote  of  the  Board 
membership.  Previous  to  that  time 
the  by-laws  required  that  an  an- 
nual meeting  be  held. 

Election  of  directors  for  the  en- 
suing term,  in  the  event  of  such 
cancelation,  could  be  conducted  by 
mail,  according  to  the  amended  by- 
laws. 

Meetings  of  the  Board  of  Direc- 
tors will  not  be  affected  by  the 
Byrnes  order,  which  ruled  against 
meetings  requiring  more  than  50 
delegates.  Membership  of  the 
board  is  25. 

Indefinite  postponement  of  the 
1945  NBC  war  clinics  which  had 
been  scheduled  for  February  in 
New  York,  Atlanta,  Dallas,  Chi- 
cago and  Los  Angeles,  was  an- 
nounced last  week  by  Niles  Tram- 
mell,  NBC  president. 

Clinics  were  called  off  with  "ex- 
treme regret  and  no  little  reluc- 
tance," Mr.  Trammell  said,  point- 
ing out  that  the  step  had  been  taken 
only  after  consultation  with  the 
NBC  Stations  Planning  and  Ad- 
visory Committee  which  met  at  the 
network's  headquarters  in  New 
York  last  Tuesday  and  Wednesday. 

Meanwhile  the  new  War  Com- 
mittee on  Conventipns,  through  its 
chairman.  Col.  J.  Monroe  Johnson, 
said  the  basis  for  considering  ap- 
plications for  holding  meetings  of 
more  than   50  people  would  be 


NAB  DISTRICT 
MEETINGS 


DISTRICT  meetings  scheduled  by 
the  NAB  are  being  held  as  follows : 
First  Section 

District  6 — Memphis,  Men.,  Tues.,  Jan. 
15-16,  Peabody  Hotel. 

District  13— Dallas,  Wed.,  Thurs.,  Jan. 
17-18,  Baker  Hotel. 

District  16 — Los  Angeles,  Mon.,  Tues.,; 
Jan.  22-23,  Biltmore  Hotel. 

District  15 — San  Francisco,  Thurs.,  Fri.. 
Jan.  25-26,  Fairmont  Hotel. 

District  17 — Portland,  Mon.,  Tues.,  Jan. 
29-30,  Benson  Hotel. 

District  14 — Salt  Lake  City,  Thurs.,  Fri., 
Feb.  1-2.  Utah  Hotel. 

Districts  10-12 — Kansas  City,  Wed.. 
Thurs.,  Feb.  7-8,  Muehlebach  Hotel. 

District  11 — Minneapolis,  Mon.,  Tues.. 
Feb.  12-13,  Nicollet  Hotel. 

District  3 — Pittsburgh,  Thurs.,  PrI., 
Feb.  15-16,  William  Penn  Hotel. 

Second  Section 

District  1— Boston,  Mon.,  Tues.,  March 
5-6,  Statler  Hotel. 

District  2 — New  York,  Thurs.,  Fri, 
March  8-9,  Roosevelt  Hotel. 

District  5 — Jacksonville,  Mon.,  Tues., 
March  12-13. 

District  4 — Hot  Springs,  Fri.,  Sat., 
March  16-17,  Homestead  Hotel. 

District  7 — Cincinnati,  Men.,  Tues., 
March  19-20,  Gibson  Hotel. 

Districts  8-9 — Chicago,  Wed.,  Thurs., 
March  21-22.  Palmer  House. 


"how  the  war  effort  would  suffer 
if  the  meetings  were  not  held". 

For  meetings  over  50,  applica- 
tions will  be  considered  by  the 
Committee  and  permits  granted  if 
essentiality  is  established.  Col. 
Johnson  stressed  that  the  Commit- 
tee was  making  no  provision 
against  meetings  under  50,  but  dis-  fse 
approved  those,  too,  if  they  were 
non-essential  to  prosecution  of  the 
war.  Other  members  of  the  Com- 
mittee are:  Robert  P.  Patterson, 
Under  Secy,  of  War;  Ralph  A. 
Bard,  Under  Secy,  of  the  Navy; 
J.  A.  Krug,  chairman  of  the  WPB, 
and  Charles  M.  Hay,  deputy  chair- 
man of  WMC.  R.  H.  Clare,  special 
assistant  to  Col.  Johnson,  is  secre- 
tary of  the  Committee. 


of  the  space  to  be  occupied  by  individual 
stations  and  by  examining  operating 
practices  and  systems. 

Newspaper  ownership — In  the  proceed- 
ing of  individual  applications  for  licenses, 
the  Commission  will  inquire  into  and  in 
its  decisions  give  expression  to  "public 
interest"  considerations. 

Standard  broadcast  regulations — Studies 
looking  toward  revision  of  existing  rules 
and  standards  are  being  made  by  the 
Commission  and  the  Broadcast  Allocation 
Committee  of  the  Radio  Technical  Plan- 
ning Board. 

Network  regulations— While  a  study  of 
the  effects  of  these  regulations  has  not 
been  completed,  it  is  apparent  that  pro- 
gram service  throughout  the  nation  has 
benefited  through  increased  competition 
between  networks  and  the  extension  of 
network  service  to  a  greater  number  of 
stations. 

Noncommercial  educational  stations — 
Applications  filed  and  correspondence 
with  the  FCC  indicate  that  many  states 
are  planning  groups  or  networks  of  edu- 
cational FM  stations.  The  Commission  has 
worked  with  the  U.  S.  Office  of  Education 
in  the  preparation  of  material  for  assisting 
applicants  in  this  field. 

Facsimile— Little  interest  has  been 
shown  in  multiplex  facsimile  and  no  regu- 
lar FM  broadcast  stations  have  been  author- 
ized to  transmit  multiplex  facsimile. 


New  C-P.P  Series 

COLGATE  -  PALMOLIVE-PEET 
Co.,  Jersey  City  (Palmolive  soap, 
Halo  shampoo),  on  Jan.  6  started 
Judy  Canova  Show  on  128  NBC 
stations,  Saturday,  10-10:30  p.m. 
(EWT).  Bill  Demling  writes  the 
series.  Opie  Cates  is  musical  direc- 
tor. Joseph  Rines  produces  for  Ted 
Bates  Inc.  and  Sherman  &  Mar- 
quette, agencies  servicing  soap  and 
shampoo  accounts.  Program  re 
places  Palmolive  Party. 


EXPERIENCED 
MANAGER 

Interested  in  buying  control 
of  regional  or  local  station. 

All  replies  confidential. 
Box  102,  BROADCASTING 
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lopywriter — -Young  man  with  several  years 
experience,  capable  of  writing  salable 
commercial  copy.  Good  paying,  perma- 
.  nent  position  with  1000  watt  midwest 
•  regional  network  station.  Box  929, 
BROADCASTING. 


Help  Wanted 


>perator-announcer.  First  class  radio-tele- 
phone license.  Must  be  capable  of  news 
and  commercial  announcing.  For  re- 
gional NBC  station  in  western  city  of 

J   25,000.   Good  post-war  future.  Box  932. 

^  BROADCASTING. 


leccnt  college  graduate  with  executive 
ability  to  handle  advertising  and  pro- 
gramming. Box  45,  BROADCASTING. 


Announcer — All  around  work.   Sober,  sub- 
aijti  stantial,    intelligent.    Northeast  network 
local.  Complete  details  first  letter.  Box 
65,  BROADCASTING. 


jfransmitter  operator— Upstate  New  York 
regional  station.  First  class  license  only. 
J   Permanent  position.   Send  all  qualifica- 
1    tions.  Box  69,  BROADCASTING. 

j  Southern  station,  250  watt,  has  good  posi- 
Ijl  tion  for  1st  class  engineer,  also  opening 
for    beginner    with    1st    license.  Imme- 
i!,!  diate  openings.  Box  73,  BROADCAST- 


Newsman  wanted— We  are  looking  for  a 
first  class  newsman  to  handle  news  pe- 

'  riods  from  7  A.M.  to  6  P.M.  The  man  we 
want  must  have  a  good  voice.  He  must 

i  know  how  to  write  local  news.  Should 
there  be  a  local  disaster  he  must  know 
how  to  cover  it  and  follow  through  on 
all  contacts  and  present  the  news  com- 
pletely and  concisely.  The  man  we  want 
has  had  considerable  news  experience, 
and  we  would  like  to  know  all  about  him 
in  his  application.  Address  Box  81, 
BROADCASTING. 


Wanted  for  5000  watt  southwestern  net- 
work station.  Two  thoroughly  experi- 
enced, versatile,  male  continuity  writers, 
capable  of  top-flight  production  in  both 
commercial  and  sustaining  shows  and 
spot  announcements.    Excellent  salaries 

9    to  the  right  people.  No  loafers,  habitual 

a  drinkers  or  visionaries  wanted !  Perma- 
nent positions.   Tell  all   in  first  letter: 

.1  age,  experience,  salary  expected.  Enclose 
late  photos.   Address   Box  92,  BROAD- 

■  CASTING. 


■  Newscaster.  Good,  progressive  midwestern. 

,  CBS  regional  outlet  where  news  gets  top 
treatment.    Send    transcription,    all  de- 

J  tails  and  photo.  This  is  not  a  war  time 
job,  but  is  Permanent  for  right  man. 
$250.00  per  month  to  start ;  more  if  you 
prove  you  deserve  it.  Box  104,  BROAD- 
CASTING. 

'  KGFW,  Kearney,  Nebr.,  wants  first  class 
I  engineer,  minimum  announcing,  excel- 
lent future.  Also,  experienced  ambitious 
,  salesman.  Immediate  placement,  perma- 
'     nent.  Send  details  immediately. 


To  Discharged 
Veterans  .   .  . 

If  you  have  good  ra- 
dio experience,  either  in  the 
program  or  sales  fields,  we 
want  full  particulars  both  as 
to  your  military  and  civilian 
activities. 

A  well-known  network  sta- 
tion in  Eastern  city  can  use 
a  few  men  with  ambition  to 
get  ahead.  Good  earnings. 

Box  48,  Broadcasting 


—Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  SituaHon  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  mnjt  be  all 
light  face  or  _all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 

Copywriter — If  you  are  a  good  radio  copy- 
writer, particularly  with  retail  experience 
and  want  a  permanent  position  with  a 
well  established  agency  where  there  is 
real  opportunity,  write,  outlining  your 
experience  and  qualifications.  Give  com- 
plete information  in  first  letter,  includ- 
ing age  and  salary  desired.  Send  samples 
of  copy.  Jessop  Advertising  Company, 
21st  Floor,  First  Central  Tower,  Akron 
8,  Ohio. 

Wanted — Chief  engineer  or  combination 
man  holding  first  class  license.  Good  sal- 
ary, good  working  conditions,  no  boom- 
town.  WMJM,  Cordele,  Georgia. 

Wanted  at  KPPA,  Helena,  Montana,  250 
watt,  NBC  affiliate ;  one  announcer  who 
can  write  commercial  copy,  handle  sport 
shows  and  newscasts.  Also,  one  straight 
announcer  who  can  write  copy.  State 
experiences,  references.  Restricted  per- 
mit not  necessary,  but  bring  additional 
salary. 

Experienced  sound  installation  engineer. 
Write  or  wire  Electronic  Network,  Albany 
Hotel,  Denver,  Colo. 

WEAU,  EAU  CLAIRE.  WISCONSIN 
WILL  PAY  $50  A  WEEK  TO  QUALI- 
FIED, EXPERIENCED  ANNOUNCER 
FOR  FORTY  HOUR  WEEK. 

Wanted — First  class  transmitter  engineer 
for  station  80  miles  from  Pittsburgh. 
Salary  $45.00  for  40  hour  week.  Write 
or  wire  collect  WISR,  Butler,  Penna. 

Wanted  at  once.  Dependable,  experienced 
announcer-operator.  Good  opportunity 
for  right  man.  Guaranteed  48  houi-s,  time 
and  half  over  40.  Single  man  preferred 
because  of  housing  shortage.  Wire  col- 
lect, WBIR,   Knoxville,  Tenn. 

Opportunity  for  experienced  announcer 
who  is  qualified  for  program  director. 
5000  watt  Mutual  affiliate,  and  key  sta- 
tion for  regional  network.  Give  detailed 
qualifications  and  background.  KLO,  Og- 
den,  Utah. 

WGCM,  Gulfport,  Mississippi  has  opening 
for  first,  second  or  third  class  operator. 

First  class  radio  engineers.  One  of  radio's 
most  modern  stations.  Good  working  con- 
ditions, pleasant  living,  standard  pay 
with  excellent  possibilities  advancement. 
Permanent  job  for  right  men.  Apply  im- 
mediately, by  wire,  letter  or  in  person. 
Station  WBOC,   Salisbury,  Md. 

Experienced,  sober,  dependable  announcer 
wanted  by  leading  midwestern  50  kw  sta- 
tion immediately.  Submit  photo  and  com- 
t>\ete  outline  of  background  and  experi- 
ence, including  all  important  commer- 
cial program  assignments.  State  salary 
requirements.  If  you  have  not  proved 
your  ability  and  stability  don't  answer. 
Box  107,  BROADCASTING. 

Salesman.  Wanted  by  thriving  California 
station.  Beautiful  location  on  coast. 
Family  man  preferred,  one  who  can  fit 
into  small  community  activities  as  sub- 
stantial citizen.  Must  be  good  salesman, 
not  high  pressure.  Excellent  guarantee, 
plus  commission.  No  house  accounts.  Re- 
ply by  wire  or  airmail.  Box  112,  BROAD- 
CASTING^  

Operator-announcer  with  first  class  license 
for  Alaska  station.  Edwin  A.  Kraft,  708 
American  Bldg.,  Seattle,  Washington. 

Situations  Wanted 

Just  programs?  No,  sir!  It's  "ideas  that 
sell"  that  count  and  in  a  program  direc- 
tor it's  "ideas  that  sell"  plus  "back- 
ground" that  counts !  Six  years  success- 
ful experience  as  program  director, 
musical  director,  M.  C. -announcer,  actor, 
script  and  continuity  writer,  and  engi- 
neer, plus  plenty  of  those  "ideas  that 
sell."  Married,  4F.  Now  in  established 
position,  but  merely  seeking  change  of 
climate.  Box  82,  BROADCASTING. 

Announcer — Experienced  news,  commercials, 
record  shows.  Acquainted  with  all  phases 
of  broadcasting.  Dependable  and  reliable, 
draft  exempt.  Box  64,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Station  manager  or  assistant.  Change 
desired  for  progress.  Here's  youthful  am- 
bition backed  by  radio  knowledge  and 
experience  gained  climbing  the  ladder. 
Stability,  ability,  draft  exempt.  Must 
hold  opportunity  and  permanence.  Box 
83,  BROADCASTING. 

What  station  of  1  kw  or  better  is  looking 
for  a  draft  exempt  engineer  with  first 
class  permit,  and  experience  at  assistant 
engineer's  duties.  Brief  details  and  salary 
first  letter  will  be  answered.  Box  84, 
BROADCASTING. 

First  class  engineer.  Four  years'  experience, 
1%  as  chief.  Desires  to  return  to  mid- 
west. Good  permanent  position  desired. 
No  draft  replacement  considered.  Box  85, 
BROADCASTING. 


-newscaster,  thoroughly  experi- 
enced, reliable.  S-^eks  congenial  connec- 
tion midwest  station.  Box  86,  BROAD- 
CASTING. 

College  graduate  qualified  for  continuity, 
news  writing,  receptionist.  Box  87, 
BROADCASTING. 

Hollywood  announcer  available.  Network 
experienced.  7  years.  Versatile,  depend- 
able. Wire  Box  88,  BROADCASTING. 

Top  radio  news-writer  can  make  your  best 
announcer  sound  better.  Newspaper,  press 
association  and  continuity  background ; 
35.  marrifd,  4F,  best  big  city  experience, 
prefers  job  news  director  influential  out- 
let midwest  or  south.  Box  89,  BROAD- 
CASTING. 

Chief  engineer  of  250  watt  and  Police  FM, 
desires  chance  to  larger  station.  FM  pre- 
ferred. Available  30  days.  5  years  AM,  1 
year  FM.  Best  references.  Box  90, 
BROADCASTING. 

Chief  engineer — Radio  broadcasting,  com- 
munications. Ten  years  engineering  ex- 
perience. Specialist  audio  faci'ities.  Ref- 
erences. Box  96,  BROADCASTING. 

Permanent  position  wanted.  Transmitter 
engineer  fully  experienced :  operation, 
construction,  installation,  maintenance  5 
kw  stations.  Available  soon.  Kindly  state 
salary  and  work  week.  Box  98,  BROAD- 
CASTING. 


Announcer — woman.  5  years  staff 

ing  experience  on  5  kw  network  affiliate. 
News,  music,  women's.  Box  56,  BROAD- 
CASTING. 


Radio  engineer  about  12  years  experience, 
in  broadcasting,  telephony,  design  and 
construction,  and  FCC  practices.  Would 
like  to  make  a  connection  in  any  of  these 
fields.  Box  62,  BROADCASTING. 

Station  manager — Metropolitan  major  net- 
work station  interested  in  makinor  change. 
Family  man.  38  years  of  age.  Successful 
and  profitable  operations  experience.  All 
correspondence  treated  confidential.  Box 
63,  BROADCASTING. 

Announcer-newscaster.  Four  years  experi- 
ence, proven  record,  news,  ad  lib,  straight, 
24  years  old,  draft  exempt,  permanent. 
Interested  in  your  offer.  Box  103,  BROAD- 
CASTING. 

All  night  or  early  morning  man  wants  po- 
sition with  5  or  50  kw.  Two  years  ex- 
perience with  early  morning  shows.  Can 
do  news  and  straight  announcing.  Honor 
graduate  of  accredited  college.  Inter- 
ested only  in  a  permanent  job  where  a 
dependable,  hard  working  man  may  ad- 
vance. Box  113,  BROADCASTING. 

Announcer — News.  Energetic,  dependable. 
Experience  3  years,  including  10  kw. 
Draft  exempt.  Available  immediately. 
Midwest  preferred.  Box  111,  BROAD- 
CASTING. 


Operator.  29,  1st  phone,  2nd  telegraph, 
married,  4F.  Wants  position  with  future. 
Go  anywhere.  Box  102,  Berwyn,  Illinois. 

Desire  managership  new  station.  Have  five 
years  experience.  Age  27,  war  veteran. 
Box  110,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Sales  or  station  manager  of  proven  ability 
available.  Well  known  to  industry,  ad- 
vertising executives,  and  networks.  C^ 
handle  local,  national  spot  and  network 
business.  Salary  open  if  opportunity  and 
conditions  are  satisfactory.  Box  99, 
BROADCASTING. 

Wanted  to  Buy 

In  market  for  any  broadcast  equipment  for 
1  kw  and  250  watt  stations.  Cash  for 
whatever  you  have  available.  Box  91, 
BROADCASTING. 

Wanted  to  buy— 250  or  1000  watt  broad- 
casting set  up.  Studio,  transmitter, 
tower,  etc.,  and  all  accessories.  Give  full 
details,  description.  Box  57,  BROAD- 
CASTING. 

Speech  input,  high  fidelity,  eight  channels. 
Frequency  monitor,  turntables,  six  mi- 
crophones, portable  speech  input,  six 
amplifiers.  Give  make,  model  or  specifi- 
cations, condition,  location,  delivery 
dates,  price  for  each.  Box  61,  BROAD- 
CASTING. 

Wanted — Modulation  and  frequency  moni- 
tors, RCA,  Gates  or  Western  Electric 
console  for  250  watt  station.  Box  68, 
BROADCASTING. 

Cash  or  deferred  payments  as  preferred  for 
1  kw  transmitter,  frequency  and  modu- 
lation monitors,  three  antenna  coupling 
units,  phasing  equipment  or  parts  to 
build  such  equipment.  Will  also  purchase 
any  available  studio  equipment.  Box  93, 
BROADCASTING. 

Wanted — 1  kw  transmitter  with  all  avail- 
able associated  equipment.  Cash.  Furnish 
full  description.  Box  94,  BROADCAST- 
ING. 

Wanted  to  buy — 1000  watt  broadcasting 
equipment:  transmitter,  modulation  and 
frequency  monitors,  towers,  recorders, 
other  studio  accessories.  Give  details.  AU 
cash  deal.  Box  95,  BROADCASTING. 

Wanted— 5  kw  transmitter,  three  300  foot 
towers,  phasing  equipment,  and  phase 
monitor.  Give  specifications  and  price  in 
reply.  Box  108,  BROADCASTING. 

Complete  equipment  for  250  watt  installa- 
tion, including  tower  of  150'  or  more. 
Cash  available  immediately.  Write  giving 
particulars.  Radio  Station  WLAG,  La- 
Grange,  Georgia.  

Will  pay  cash  for  coils  and/or  condensers. 
State  rating  and  capacity  of  any  avail- 
able and  price  wanted.  Box  97,  BROAD- 
CASTING, 

For  Sale 


Transmitter — 250  watt  complete  tran3mi1> 
ter  with  one  set  of  tubes  and  some 
spares.  FCC  approved.  Box  59,  BROAD- 
CASTING.  - 

For  sale.  Part  interest  regional  station. 
Details  on  request.  Box  100,  BROAD- 
CASTING.  

Vertical  radiator,  200  ft.  complete.  Tubular 
construction.  Will  erect  your  location. 
Troy  L.  Banks,  628  S.  Church,  Visalia, 
Calif. 


Miscellaneous 


Will  furnish  equipment  for  radio  station 
for  interest.  Box  26,  BROADCASTING. 


7^  SCHOOL  V 
RADIO  TECHNIQUE 


Oldest    School  Dovoud 
Exclutively   to   Radio    Broadeatting ) 
Next 

DAY  and  EVENING 
COURSES 
FEBRUARY  5 

Taught  by  Nettvork  Pro/«f- 
tionals,  for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routin* 

•  Newscasting  •  Acting 

•  Continuity  Writing  •  Diction 
a  Commentating  •  Voice 

Co-ed.   Moderate   rotes.  Inquire! 
Call  or  Write  for  Booklet  B. 

■  UETERANS:Sg.  I.  rftirtu. 


'  R.K,0,  BUILDINCRADIO  CITY,N.Y. 
.  CIRCIE  7-0193 
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Net  Income  to  Be  Basis  For  BMB  Rates 


Ryan  Heads  Board; 
Feltis  Begins 
NAB  Tour 

SUBSCRIPTION  rates  for  mem- 
bership in  the  Broadcast  Measure- 
ment Bureau  ;for  the  first  two 
years  will  be  based  on  station  net 
income,  Hugh  M.  Feltis,  newly- 
elected  BMB  president,  was  to  dis- 
close Monday  (Jan.  15)  before 
NAB  District  6  at  the  Peabody  Ho- 
tel, Memphis,  first  of  a  series  of 
NAB  district  meetings. 

Net  receipts,  to  be  used  for  allo- 
cating subscription  costs,  are  de- 
fined as  billings  based  on  gross 
rate  for  advertising  service  less 
time  and  advertising  agency  dis- 
counts, if  any,  and  including  nec 
billings  to  the  networks,  Mr.  Feltis 
was  to  explain.  No  member  sta- 
tion will  be  required  to  state  its 
actual  volume  but  to  name  the  class 
into  which  its  volume  falls  based 
on  1944  income. 

Rate  $60— $7,200 

Classifications  range  from  $60 
per  year  dues  for  stations  of  $15,- 
000  or  less  income  to  $7,200  an- 
nually for  those  whose  net  incomes 
exceed  $2,000,001.  Four  alterna- 
tives are  offered  for  paying  dues: 
(1)  total  two-year  subscription  fee 
in  one  payment  by  July  1945;  (2) 
two  payments,  1945  dues  by  July 
1945  and  1946  dues  by  July  1946; 
(3)  half-year  1945  payment  by 
July  1945  and  monthly  payments 
thereafter. 

Subscription  contracts  were  to 
be  submitted  at  the  Memphis  meet- 
ing, which  was  scheduled  to  open 
Monday  morning  and  conclude  this 
afternoon  (Jan.  16).  It  is  under- 
stood that  the  BMB,  at  the  com- 
pletion of  its  first  study,  will  adjust 
the  amount  of  subscriptions  in  ac- 
cordance with  station  net  circula- 
tion, ballot  mentions,  net  sales  or 
combination  of  other  pertinent 
factors  which  the  study  may  dis- 
close. Any  warranted  increase  as 
disclosed  by  the  study,  will  not  ex- 
ceed 25%. 

At  the  BMB  Board's  first  annual 
meeting  last  Tuesday  in  New  York 
finishing  touches  were  added  to 
the  Bureau's  plan  which  Mr  Feltis 
is  scheduled  to  explain  at  each  of 
the  NAB  District  meetings.  At 
Tuesday's  meeting  the  Board  rati- 
fied action  taken  at  an  organiza- 
tion conference  Dec.  15  [Broad- 
casting, Dec.  18].  J.  Harold  Ryan 
NAB  president,  was  formally 
elected  chairman  of  the  Board; 
Paul  West,  president  of  the  Assn. 
of  National  Advei-tisers,  was  chosen 
first  vice-chairman;  Frederic  R. 
Gamble,  president  of  the  American 
Assn.  of  Advertising  Agencies, 
second  vice-chairman;  Roger  W. 
Clipp,  president  of  WFIL  Phila- 
delphia and  chairman  of  the  NAB 
Research  Committee,  secretary- 
treasurer. 

At  a  news  conference  following 


the  Board  meeting,  Mr,  Feltis  ex- 
pressed the  hope  that  "every  sta- 
tion will  send  a  representative 
qualified  to  act  for  it"  to  the  forth- 
coming NAB  District  meetings. 
"The  plan  will  be  outlined  in  de- 
tail for  we  want  fevery  broad- 
caster to  fully  understand  the  ob- 
jective which  we  are  seeking  and 
the  methods  by  which  we  hope  to 
accomplish  it.  We  are  going  to 
lay  our  cards  right  out  on  the 
table  and  we  are  confident  that  the 
broadcasting  industry  will  respond 
enthusiastically  as  have  the  adver- 
tisers and  agencies." 

Up  to  Broadcasters 
Supplying  headline  "BMB  Ready 
to  Go  as  Soon  as  Stations  Sign  Up", 
Mr.  Feltis  said  the  preliminary 
steps  had  been  taken  and  all  that 
is  necessary  now  to  get  the  sta- 
tion circulation  measurement  study 
under  way  is  for  the  stations  to 
pledge  the  $1,000,000  the  project 
will  cost.  Now  that  BMB  has  been 
organized,  he  said,  it  is  up  to  the 
broadcasters  to  take  the  next  step. 
When  pledges  have  passed  the 
$500,000  mark,  and  only  then,  he 
said,  will  BMB  go  into  action,  rent- 
ing offices  in  New  York,  preparing 
mailing  lists  and  making  the  other 
preparations  necessary  for  the  ac- 
tual conduct  of  the  survey. 

Queried  about  operation  of  the 
BMB  plan,  Mr.  Feltis  said  1,000,- 
000  ballots  will  be  mailed  to  a  care- 
fully selected  list,  covering  every 
county  in  the  country  and  contain- 
ing proportionate  representation  of 
families  classed  by  income  groups 
and  type  of  community  to  assure  a 
proper  cross-section.  Follow-ups 
will  be  used  to  secure  a  minimum 
of  50%  return  of  the  ballots  from 
each  county. 

When  returns  are  in  and  tabu- 
lated, he  said,  subscriber  stations 
will  receive  a  manual  showing  sta- 
tion coverage  of  all  U.  S.  counties. 
Primary  coverage,  he  said,  has  been 
defined  as  that  area  in  which  the 
station  is  mentioned  as  being  heard 
at  least  once  a  week  by  50%  or 


more  families;  secondary,  25%- 
50%;  tertiary,  10%-25%.  Counties 
reporting  less  than  10%  regular 
listening  will  not  be  credited  to  the 
station,  he  said. 

In  addition  to  this  manual,  Mr. 
Feltis  explained,  each  subscriber 
station  will  also  receive  a  coverage 
map  copyrighted  by  BMB.  Data 
from  the  manual  and  the  map  may 
be  used  by  the  subscriber  station 
in  its  promotion  and  advertising, 
he  said,  adding  that  the  Bureau 
will  draw  up  a  code  of  procedure 
for  the  stations  to  follow.  Material 
will  not  be  available  to  non-sub- 
scribers, he  stated. 

Asked  what  effect  the  BMB  sur- 
veys, which  are  planned  on  a  bien- 
nial basis,  will  have  on  the  studies 
which  have  been  made  periodically 
by  the  major  networks,  he  said 
that  probably  the  networks  will 
move  into  the  qualitative  field,  leav- 
ing the  purely  quantitative  circu- 
lation measurements  to  the  BMB, 
whose  method  has  been  approved 
by  the  advertisers  and  agencies, 
who  will  share  equally  with  the 
broadcasters  the  direction  of  the 
surveys.  NBC's  reports  on  "stations 
listened  to  most",  he  said,  are 
studies  of  "popularity"  and  not  of 
circulation. 

Membership  Complete 

Board  membership  is  now  com- 
plete, Mr.  Feltis  said,  with  appoint- 
ment of  Melvin  Brorby,  vice-presi- 
dent of  Needham,  Louis  &  Brorby, 
Chicago,  as  the  sixth  representative 
of  the  AAAA.  ANA  and  NAB  had 
previously  completed  their  appoint- 
ments, so  the  Board  now  consists 
of  18  members,  with  Mr.  Feltis 
still  included  in  the  NAB  delega- 
tion until  the  next  meeting  of  the 
NAB  Board,  when  a  successor  can 
be  named. 

Following  is  the  completed  BMB 
Board  membership: 

NAB — Messrs.  Ryan,  Feltis,  Clipp; 
Dr.  Frank  A.  Stanton,  CBS  New  York 
vice-president;  Frank  M.  Russell, 
NBC  Washington  vice-president;  Rob- 
ert T.  Mason,  WMRN  Marion,  O. 

ANA — Mr.  West;  Joseph  M.  Allen, 


assistant  vice-president  and  advertis- 
ing manager,  Bristol-Myers  Co.;  Rob^ 
ert  F.  Elder,  director  of  market  re- 
search, Lever  Bros.  Co. ;  A.  N.  Halver- 
stadt,  director  of  media,  Procter  & 
Gamble  Co. ;  J.  A.  Miller,  advertising 
director  and  sales  promotion  manager, 
Standard  Oil  Co.  of  New  Jersey ;  Don- 
ald B.  Stetler,  advertising  director, 
Standard  Brands  Inc. 

AAAA— Mr.  Gamble;  Leonard  T. 
Bush,  vice-president,  Compton  Adv. 
Agency ;  Carlos  Franco,  head  of  sta- 
tion relations,  Young  &  Rubicam; 
Linnea  T.  Nelson,  chief  timebuyer,  J-. 
Walter  Thompson  Co.;  D.  B.  Robin- 
son, director  of  research,  Pedlar  & 
Ryan ;  Mr.  Brorby. 

Following  is  the  classification  of 
of  stations  for  purposes  of  deter- 
mining membership  fees  for  the 
first  two  years,  length  of  the  initial 
study: 

Yearly 

Range  of  Income  Dues 

$  0  to  $   15,000  $  60 

16,001  to       36,000   75 

36,001  to       60,000   180 

60,001  to       80,000   300 

80,001  to     120,000   420 

120,001  to      160,000   540 

160,001  to     200,000   720 

200,001  to     300,000__^   960 

300,001  to     400,000   1,320 

400,001  to     500,000  1,620 

500,001  to     600,000  2,100 

600,001  to     700,000    2,400 

700,001  to     800,000  2,700 

800,001  to     900,000  3.120 

900,001  to  1,000,000  3,600 

1,000.001  to  1,500,000  4,200 

1,500,001  to  2.000,000-   6,400 

2,000,001  to  4,000,000    7.200 


CBS  Appoints  Stanley 
As   Dorrance  Assistant 

HOWARD  STANLEY,  sales  pro- 
motion manager  of  WTOP  Wash- 
ington and  press  director  for  CBS 
in  the  Capital,  has  been  named  to 
network  head- 
quarters in  New 
York  as  assistant 
director  of  promo- 
t  i  o  n  for  CBS- 
owned  stations 
under  promotion 
director  Dick 
Dorrance, 

Prior  to  joining 
WTOP  in  August 
Mr  StanlPv  ^^^S,  Mr.  Stanley 
Mr.  Stanley  ^^^^  WINX, 

now  owned  by  the  Washington  Post. 
In  1938  Mr.  Stanley  was  at  WGAN 
Portland,  Me.  as  director  of  pro- 
motion and  publicity  and  in  1940 
joined  Mason-Dixon  Network,  Lan- 
caster, Pa.,  where  he  did  news  and 
special  events  in  addition  to  pro- 
motion. 

As  a  newspaper  man,  Mr.  Stan- 
ley has  worked  for  the  Atlantic 
City  Evening^  Union,  Philadelphia 
Bulletin  and'Boston  Globe. 


Drawn   for  Broadcasting  by   Sid  Hix 


CPs  Granted  Two 

A  NEW  DEVELOPMENTAL 
broadcast  station  and  a  new  non- 
commercial educational  station 
were  granted  by  the  FCC  last  week. 
The  developmental  station,  author- 
ized to  WAPO  Chattanooga,  will 
operate  on  an  experimental  basis 
only  with  1,000  w.  Frequencies 
will  be  -assigned  by  the  FCC  chief 
engineer.  The  new  educational 
station,  granted  to  the  School  Dis- 
trict of  Kansas  City,  Mo.,  likewise 
Avill  operate  on  frequencies  as- 
signed by  the  Commission  using 
power  of  1,000  w. 
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BROADCASTING    •    Broadcast  Advertising 


•  ADVERTISING  MUST  PACE  PROGRESS 


and  Revolutionized 
FOOD  MERCHANDISING! 


Back  in  1932,  Irene  Wicker,  The  Singing 
Lady  started  advertising  cereal  to  children, 
who  do  not  buy  cereals — but  eat  them.  An- 
other trail  was  blazed  .  .  .  and  along  that 
trail  scores  of  children's  radio  programs  have 
traveled,  to  create  vastly  expanded  markets 
for  a  large  category  of  food  products. 


/w  THf  ^Mnduti<M>  "Decade, 

Advertising  must  again  likll  NEW  TRAILS! 


^LONG  the  highroad  of  America's  industrial 
progress,  many  of  the  main  milestones 
have  been  advertisements  and  advertising  ideas 
that  opened  up  whole  new  concepts  of  mer- 
chandising the  products  of  industry. 

Post-war  .  .  .  because  expanded  production  and 
abundant  manpower  and  capital  will  demand  at 
least  40%  consumption  increase  over  pre-war 
levels  .  .  .  the  distribution  of  merchandise  to 
consumers  will  be  the  key  factor  in  achieving 
national  prosperity.  Again — advertising  must 
pace  progress.  As  never  before,  advertising 
men  face  a  responsibility  and  an  opportunity 


to  raise  the  world's  highest  standard  of  living 
to  a  new  pre-eminence. 

Your  clients  will  look  to  you,  in  the  Distribu- 
tion Decade  after  V-Day,  for  accomplishments 
surpassing  everything  advertising  has  ever 
done.  Alert  advertising  men  are  looking  ahead 
.  .  .  planning  and  preparing  for  that  responsi- 
bility and  that  opportunity. 

So  is  the  Nation's  Station.  When  the  time 
comes,  we  will  be  ready  to  help  you  do  a  bet- 
ter post-war  job  for  your  clients  in  the  vast 
four-State  market  that  is  WLW-land. 


WLW 

DIVISION  Of  THE  CROStfV  CORPORATION 


THE  NATION'S   MOST   M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 


A  NEW  MERCURY-VAPOR  RECTIFIER 
FOR  HEAVY-DUTY 
BROADCAST  SERVICE 


tow  mUOE-DROP 


Here's  a  new  RCA  rectifier  developed  to  meet  the  needs 
of  continuous  heavy-duty  industrial  and  broadcast 
service.  Electrically  identical  to  the  improved  RCA 
872A/872,  the  8008  has  an  extra-heavy  base  with  large 
pin-contact  area.  Can  replace  the  872,  872A,  or  872A/872 
if  socket  changes  are  made.  The  8008  is  built  for  long 
life  and  high  dependability,  and  like  all  RCA  tubes  is 
backed  by  continuing  RCA  engineering  and  research. 

This  is  one  more  example  of  how  RCA  engineering 
"know  how"  and  a  continuing  program  of  research  are 
making  available  to  broadcasters  new  and  better  tube 
types. 

The  fountain-head  of  modern  Tube  development  is  RCA. 


TECHNICAL 
DATA 

Fil.  Volts  5.0 

Fil.  Amp  7.5 

Max.  Peak  Inverse  Plate 
Volts  (Condensed -mercury 
temp,  of  20°  to  60°C) 

 10,000 

Peak  Plate  Current, 

Amperes  5 

Average  Plate  Current, 

Amperes  1.25 

Tube  Drop, 

Volts  (approx.)  ...  10 


RADIO  CORPORATION  OF  AMERICA 

RCA  .VICTOR  DIVISION  •  CAMDEN,  N.  J. 


STURDY  CONSTRUCTION... 


TING 

Sing 


don't  be  deceived  by  the  fact  that  she  occasionally 
flutters;  that  lavender  and  new  lace  hold  a  top  prior- 
ity with  some  of  the  many  striking  things  she  does. 
It's  intentional,  we  assure  you,  with  WOR's  Bessie 
Beatty. 

If,  in  girlhood,  Bessie  Beatty  had  deliberately 
planned  to  be  one  of  the  great  women  of  radio,  it 
would  have  been  hard  for  her  to  build  a  more  valu- 
able and  decidedly  applicable  background  than  she 
did. 

She  began  as  a  newspaper  reporter  in  Cali- 
fornia. She  was  a  correspondent  with  the  women's 
Battalion  of  Death  on  the  Russian  Front  in  World 
War  1,  and,  while  there,  scored  long-remembered 
beats  in  her  interviews  with  Lenin,  Trotsky  and 
other  revolutionary  leaders.  There  followed  years 
of  editing  for  top  women's  magazines,  press  agentry, 
book  writing  and  lecturing. 

It's  little  wonder  then  that  every  weekday 
morning  on  WOR  Bessie  Beatty  offers  245,180 
housewives  a  glimpse  into  a  world  they  can  only 
dream  about,  a  life  that  is  full  and  rich,  with  some- 
thing different  wrapped  in  every  minute's  com- 


ment. Interpreted  in  the  cold  terms  of  cash,  Bessie 
Beatty  and  WOR  bring  their  sponsors  each  thou- 
sand homes  in  which  these  listeners  live  for  the 
cx)mfortingly  low  cost  of  only  forty  cents. 

The  Bessie  Beatty  program  is  a  WOR-created 
show,  and  another  t3-pical  example  of  the  skill  with 
which  this  station's  gifted  programmers  can  fuse 
a  personality  and  a  formula  to  produce  carefully 
calculated  results. 

If  you're  an  agencyman  or  a  sponsor  with  a 
show  problem  on  your  mind,  why  not  take  advan- 
tage of  WOR's  invaluable  experience?  Our  number 
is  PE  6-8600,  or  write  .  . . 


■that  poicer-full 


WOR 


at  1440  Broadtvay,  in  New  York 


MEMBER  OF  THE  MUTUAL  BROADCASTING  SYSTEM 


I  ALL  —  OR  ANY  PART  —  OF  ITS  FOUR-STATE 
lEA  —  C/TY-TOWN-COUNTRY  —  WLS      GE  T  S      R  E  S  U  L  T  S  1 


Since  1935,  Midwest  Americans  have  been 
contributing  dollars  and  dimes  (and  larger 
sums,  too)  each  year  to  the  WLS  Christ- 
mas Neighbors  Club.  This  money  buys 
orthopedic  walkers,  medical  inhalators, 
wheel  chairs,  and  other  needed  items  for 
children's  hospitals  and  the  childrens 
wards  in  general  hospitals.  This  Christmas 
our  listeners  gave  voluntarily  and  gladly, 
$26,563.56  (as  of  January  4,  1945).  We 
are  glad  our  facilities  are  available  for  this 
and  kindred  projects  in  which  our  listeners 
work  with  us  in  the  common  interest  of 
our  part  of  America. 


REPRESENTED  BY 

John  Blair  &  Company 


This  ^oy 

\SMILES! 


IT  seems  a  simple  thing,  swallowing  peanuts  too 
hastily.  The  first  diagnosis?  Year-and-a-half-old 
Gerald  Zolper  of  Mendota,  Illinois,  has  a  cold.  But 
this  cold  does  not  respond  to  treatment.  A  specialist 
is  called  in.  He  finds  the  truth:  PEANUTS  lodged  in 
TRACHEA  and  BRONCHIALS.  The  peanuts  re- 
moved, irritation  brings  on  swelling;  it  becomes 
necessary  to  open  the  throat  and  insert  a  silver  tube; 
finally,  there  is  even  an  abscessed  lung,  all  resulting 
from  peanuts. 

But  now,  two  years  later,  little  Gerald  Zolper 
smiles  again.  During  his  twelve  most  dangerous  days 
in  the  hospital  at  Mendota,  an  INHALATOR  helped 
keep  the  life-stream  flowing  for  Gerald;  made  it 
possible,  his  mother  tells  us,  for  Gerald  to  respond  to 
the  fine  treatment  and  care  he  had.  And  so,  Gerald's 
smile  becomes  our  reward  for  this  particular  inhalator, 
one  of  many  given  by  the  WLS  Christmas  Neighbors 
Club,  which  is  supported  wholly  by  voluntary  con- 
tributions from  our  listeners.  As  you  look  at  the 
picture  of  a  boy  who  lives  and  smiles  you  will  under- 
stand our  pride  in  the  WLS  Christmas  Neighbors 
Club,  our  appreciation  of  the  listeners  who  make  it 
possible. 


WLS  GETS  RESULTS] 


890  KILOCYCLES 
50,000  V/ATTS 
BLUE  NETWORK 


CHICAGO  7 


MANAGEMENT  ArFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGUS 


We, 


ilth  Piles 
Up  in  the  Inland  Empire. 
A  Fortune  in  Zinc  is  loaded 
for  shipment.  One-eighth  of 
the  nation's  zinc  comes  from 
this  area.  In  addition,  it  is 
the  world's  largest  lead  and 
silver  mining  area,  produc- 
ing one-fourth  of  the  silver, 
one-third  of  the  lead. 


ales  Pile  Up, 
too,  here  in  the  Inland 
Empire.  Department  store 
sales  for  the  first  10  months 
of  1944  were  2%  above  the 
previous  year.  KHQ  not 
only  covers  the  37  counties 
in  this  Trading  Area,  but  is 
the  only  single  medium  giv- 
ing this  complete  coverage. 


THE   ONLY   SINGLE  MEDIUM   COMPLETELY  COVERING  THE  INLAND  EMPIRE 
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avenue  to  the  heart  •  • 

VOLTAIRE 

Voltaire  would  have  liked  December  onWABC: 

For  during  that  month,  Arthur  Godfrey,  Phil  Cook  and 

Margaret  Arlen  conducted  three  separate  campaigns  on  the  air, 

on  behalf  of  the  men  and  women  in  our  armed  forces. 

Godfrey  (from  6:30  to  7:45  A.M.)  asked  for  blood. . .Cook 

(a  half -hour  later)  asked  for  books . . .  Arlen  ( only  fifteen  minutes 

after  that)  asked  for  Christmas  gifts. 

Results: 

GODFREY  got  2,083  pints  of  blood  in  a  single  day-GAPSALS  DAY  at 
the  New  York  Blood  Bank  —  establishing  a  new  record  which 
Col.  Earle  Boothe,  Director  of  the  Blood  Donor  Service,  is  "sure 
will  stand  for  some  time  to  come."  (GAPSALS  are  members  of 
WABC's"Give  a  Pint— Save  a  Life  Society",  of  which  Godfrey  is 
founder  and  honorary  president. ) 

PHIL  COOK'S  listeners  sent  him  more  than  20,000  books  for  veterans' 
hospitals  and  rest  centers  in  the  New  York  area !  New  books, 
once-read  books,  books  to  nourish  every  possible  reading  taste. 

MARGARET  ARLEN  received  over  30,000  Christmas  gifts  for  the  New 
York  Port  of  Embarkation!  They  filled  the  p.o.e.,  then  over- 
flowed onto  ships  scheduled  to  leave  before  Christmas,  into 
adjacent  army  hospitals  and  camps. 

There  never  was  a  Christmas  quite  like  this  before.  For  these 
were  anonymous  gifts;  each  of  them, 

blood,  book,  or  package,  labeled  only:  - —   — 

"For  any  G.  I.  Joe." 

You  can't  help  marveling  at  the 
generosity  of  people.  You  can't  under- 
estimate the  bond  between  great  radio 
personalities  and  their  Hsteners. 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 
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SALES 


December  18,  1944 


Mr.  Gordon  Gray,  Manager 
Radio  Station  KOIL, 
Omaha  2,  Nebraska 

Dear  Mr.  Gray: 

We  are  writing  you  this  letter  to  tell  you  how  much 
we  are  pleased  with  our  present  morning  radio 
news  program. 

This  program  has  brought  us  more  tangible  results 
than  any  one  thing  we  have  done  in  the  advertis- 
ing line  in  a  long  time.  Placing  our  individual  sales 
people  on  the  air  has  brought  a  direct  contact  be- 
tween the  consumer  and  the  distributor,  insomuch 
as  the  customers,  when  they  come  in  the  store,  ask 
the  person  waiting  on  them  if  he  happened  to  be 
on  the  radio  that  morning. 

I  believe  this  is  the  first  time  this  has  been  tried  in 
Omaha,  and  it  certainly  brings  the  store  into  the 
mind  of  the  average  person  more  quickly  than  a 
regular  commercial. 

I  want  to  wish  a  Merry  Christmas  to  you  and 
your  staff  from  all  of  us  here  at  the  Berg  Clothing. 
Company. 

Very  truly  yours, 
BERG  CLOTHING  COMPANY 
Dean  K.  Bowen 
Advertising  Manager 


DB/LB 


SALES 


"...MORE  TANGIBLE  RESULTS..."  a  common  and  pleasant  experience  for 
KOIL  advertisers.  No  will-o'-the-wisp  big  claims  ...  no  fancy  promises  . . . 
but  tangible  results!  Just  one  of  the  reasons  why,  in  Omoha,  IT  PAYS  TO 
ADVERTISE  ON  KOIL  I 


mi 
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GREATER  COVERAGE  IN  A  MARKET  WHERE 


effective 
buying 
power 


SHOWS 
A  102% 
GAIN 


Few  markets  can  boast  of  so  great  an  in- 
crease in  the  effective  buying  power  of  its 
people  as  this  tri-state  area  comprising  sec- 
tions of  Louisiana,  Texas  and  Arlcansas. 

This  increase  in  income  of  $573,000,000 
over  1940  is  from  basic  {ndustries  ...  indus- 
tries such  as  oil,  gas,  lumber,  minerals,  live- 
stock and  agriculture  which  have  long  con- 
tributed big  incomes  to  this  Jntensefy  active 
market. 

Though  there  has  been  no  increase  in  popu- 
lation figures  since  the  1940  census,  retail 
sales  show  a  gain  of  58%  with  food  and  drug 
sales  up  74.7%  and  81.2%  respectively. 

Yes,  today  this  market  is  prosperous,  but 
there  can  be  no  doubt  as  to  its  sfabitity  in 
the  postwar  period.  To  get  your  full  shore  of 
present  and  future  sales  opportunities  you 
need  only  KWKH  for  it  offers  greater  cover- 
age than  any  other  single  medium. 


with  a  total  population  of 
1.456,167. 
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JOHN  D.  EWING 

V  resident 

FRED  OHL 

M.anager 


''Based  on  latest  figu 


compared  with  1940  census. 
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SHEEVEFORT,  LOUISIANA 

( 

Represented  by  The  Branham  Co. 


In  ^ad^M^/g^ for 

For  years,  RCA  broadcast  transmitters  and  RCA  studio  equipment  have  been  known  as 
the  finest.  This  reputation  for  quahty,  plus  the  outstanding  engineering  and  design  fea- 
tures of  these  equipments,  have  made  them  the  undisputed  first  choice  of  broadcast  sta- 
tions for  the  past  decade. 

During  this  ten-year  period,  most  of  the  major  advances  in  transmitter  design  have 
appeared  first  in  RCA  transmitters— including  high-level  Class  B  modulation,  air-cooled, 
high-power  tubes,  front-of -panel  access  and  many  others.  Postwar,  RCA  transmitters 


/.  MICROPHONES  —  RCA  microphones 
of  these  three  types — the  44-B  for 
high-quality,  studio  pickups,  the  77-C 
for  special,  directional  pickups  and  the 
88-A  for  field  use — are  the  symbols  of 
the  industry. 


TRANSCRIPTION  TURNTABLES  —  The 

RCA  70-C  Turntable — with  combina- 
tion vertical  and  lateral  pickup  head — 
is  the  standard  to  which  others  are 
compared,  over  a  thousand  in  use. 


RECORDERS  —  The  RCA  73-B  high- 
quality  recording  equipment  is  the  fin- 
est broadcast-type  recorder  produced 
today.  The  OR-IA  portable  recorder 
and  the  72-D  recording  attachment  are 
also  popular. 


AUDIO  AMPLIFIERS  —  The  individual 
units  of  deluxe,  RCA,  audio  equipments 
are  also  available  separately.  There  are 
special  units  for  use  as  pre-amplifiers, 
line  amplifiers,  monitoring  amplifiers, 
etc.  Also  racks,  shelves,  etc. 


LOW-POWER  TRANSMITTERS  —  Mod- 
ern-styled, RCA  transmitters  of  proven 
performance  and  reliability  are  avail- 
able in  all  powers.  The  unit  above  is 
the  1  KW  (the  left-hand  section  alone 
is  a  complete  250  watt  transmitter) . 


5/10  KW  TRANSMITTER—  RCA  engi- 
neers developed  the  first  air-cooled  5 
KW  transmitter  a  number  of  years  ago 
and  have  been  constantly  improving  on 
it  ever  since.  The  5E/10E,  latest  model 
in  this  series  is  shown  here  at  WTVICA. 


13.   MONITORING  EQUIPMENT  —  RCA 

modulation  monitors,  frequency  moni- 
tors and  phase  monitors  are  standard 
units,  designed  specifically  for  broad- 
cast use  and  built  to  match  other  RCA 
broadcast  units. 


'*       D  # 

/4.  FIELD  INTENSITY  METER  —  The  RCA, 
308-A  Broadcast  Field  Intensity  Meter, 
designed  for  field  or  mobile  use,  is  the 
standard  measuring  instrument  used  by 
most  consultants  and  station  engineers. 


/5.   MEASURING  EQU/PMENT— The  RCA, 

68-  B  Audio  Oscillator  and  the  RCA, 

69-  C  Distortion  Meter  are  universally 
used  for  determining  the  frequency 
response  and  distortion  characteristics 
of  broadcast  installations. 


AM Broadnast Stations 


vdll  embody  new  features  developed  from  the  unequalled  experience  of  RCA  engineers 
in  building  the  most  advanced  types  of  electronic  equipment  for  the  military  services. 

Moreover,  it  is  worthy  of  note  that  only  RCA  actually  builds  all  of  the  equipment 
items— microphones,  turntables,  amplifiers,  transmitters,  antennas,  etc.— which  are  re- 
quired in  a  modem  broadcast  station.  These  equipments  are  designed  to  work  together 
and  thus  provide  maximum  convenience,  efficiency  and  performance.  Most  important, 
they  are  proven  units  which  RCA  has  built  in  the  past  and  is  building  today. 


4.  PORTABLE  EQUIPMENT  —  This  is  the 
RCA  OP- 6  portable  pickup  equipment. 
A  companion  unit,  the  OP-7,  provides  a 
four-position,  high-level  mixing  system 
also  suitable  for  outside  use. 


STUDIO  CONSOLETTE—  The  RCA  76- 

B2  Studio  Consolette  is  a  complete 
speech- input  equipment  for  small  and 
medium-sized  stations.  Provides  the  ad- 
vantages of  RCA  quality  in  a  "package" 
unit. 


DELUXE  STUDIO  CONSOLES  —  Cus- 
tom-built RCA  consoles  and  rack  as- 
semblies— such  as  this  one  at  WPBR — 
represent  the  very  finest  in  broadcast 
studio  equipments.  In  use  in  many  net- 
work studios. 


to.  so  KW  TRANSMITTER  —  The  RCA, 
50-E  Transmitter,  shown  here,  is  also 
air-cooled.  It  uses  the  high-level,  high- 
efBciency,  Class  B  modulation  circuit 
first  introduced  to  broadcasting  in  RCA 
transmitters. 


//.   ANTENNA  PHASING  EQUIPMENT  — 

RCA  custom-built  antenna  coupling 
and  phasing  units  (for  both  directional 
and  nondirectional  systems)  are  an- 
other industry  standard.  Built  in  sev- 
eral sizes  and  cabinet  models. 


/2.  ANTENNAS  —  After  the  war,  RCA  will 
offer  AM  antenna  towers  in  several  de- 
signs, thereby  bringing  to  broadcast 
stations  the  full  advantages  of  overall, 
RCA  engineering  and  responsibility. 


/6.   MONITORING  ASSEMBLIES  —  RCA, 

custom-built  assemblies  of  audio  and 
monitoring  units  for  the  transmitter 
station  represent  the  most  advanced 
and  finest  type  of  equipment  for  the 
pxirpose. 


RADIO  CORPORATION  OF  AMERICA 


RCA  VICTOR  DIVISION  .  CAMDEN,  N.  'M 


In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


At  Deadline 


it's 


lUFLH 

IN 

TH  E  TAM  PA- 
ST. PETERSBURG 
MARKET 


Day  workers,  night  workers! 
WFLA's  increased -power 
coverage  has  added  them 
by  the  thousands  to  its 
audience,  NIGHT  and  DAY! 
Sell  your  product  over  this 
war -busy  market's  most- 
listened -to  station- WFL  A! 


PAUL  A.  PORTER,  FCC  chairman,  addressing  the  annual  Federal 
Communications  Bar  Assn.  meeting  in  Washington  last  Friday  night, 
admonished  broadcasters  to  observe  to  the  letter  the  FCC's  new  freeze 
order  policy  announced  earlier  in  the  week.  He  declared  that  frivolous 
applications  will  not  be  condoned,  only  requests  for  facilities  in  areas  not 
now  receiving  primary  service  will  be  considered,  and  all  others  not  volun- 
tarily withdrawn  will  be  designated  for  hearing  on  the  "freeze"  issues. 

EMERSON  Radio  &  Phonograph  Corp.,  New  York,  which  on  Nov.  19 
discontinued  You  Can't  Take  It  With  You  on  MBS,  will  resume  network 
broadcasting  shortly,  with  meetings  scheduled  next  week  to  determine 
type  of  program  and  network. 

LOUIS  COWAN,  chief  of  the  New  York  Office,  OWI  Overseas  Branch, 
has  arrived  in  London  for  a  three-week  inspection  tour  of  OWI  and 
Psychological  Warfare  facilities  in  the  European  theatre.  Don  Drenner, 
radio  engineer  of  the  OWI  Overseas  Branch  assigned  to  Radio  Luxem- 
burg, returned  for  a  brief  vacation  in  Parsons,  Kan.,  his  home. 

HERMANN  FLOREZ,  Washington  consulting  engineer,  formerly  with 
WOR  New  York  and  MBS,  returned  last  week  for  a  brief  furlough  from 
a  European  assignment  for  OWI.  He  worked  on  the  American  Broad- 
casting Station  in  Europe  (ABSIE)  andl  Radio  Brussels. 

LICENSEE  of  KFH  Wichita,  Kan.,  has  filed  for  a  new  FM  station  on 
46.1  mc  with  coverage  of  18,170  sq.  mi.  Approximate  cost  is  $110,550. 


SELLERS 
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HUB  JACKSON  arrived  at  his 
present  position  of  time- 
buyer  for  Russel  M.  Seeds 
Co.,  Chicago,  via  practical- 
ly every  job  to  be  found  in  the  radio 
field.  Sixteen  years  ago  Hub  first 
came  in  contact  with  the  airwaves 
as  a  singer  on  WKZO  Kalamazoo. 
From  that  he  switched  to  announc- 
ing and  thence  to  producing. 

As  a  producer  he  was  associated 
with  the  Texas  State 
Network.  Later  he 
became  station  man- 
ager of  KTHS  Hot 
Springs  and  from 
there  jumped  to 
sales  manager  of 
WGHC  Augusta.  He 
also  occupied  a  sim- 
ilar post  on  WCOS 
Columbia,  S.  C. 

He  joined  Seeds  as 
traffic    manager  in 
1943     and  became 
timebuyer  by  prog- 
ress up  the  ladder 
from   there.  Under 
his  responsibility  is 
approximately  $500,-  HTTB 
000  worth  of  radio 
time  for  the  Canadian  business  of 
both  Grove  Labs,  and  Pinex  Co.  and 
the  U.  S.  business  of  the  latter. 

In  addition  to  timebuying  for  the 
accounts,  Hub  broadcasts  16  news 
programs  weekly  for  Grove  Labs, 
and  Peter  Paul  candy.  His  most 
faithful  listener.  Hub  says,  is  his 
wife  who  never  misses  a  show.  He 
explains  he  always  feels  as  though 
he  is  talking  to  her. 


SALES 


Born  in  Lexington,  Ky.,  Hub  at- 
tended three  military  academies  be- 
fore enrolling  at  the  U.  of  Ken- 
tucky. There,  influenced  by  his  fa- 
ther, an  attorney,  he  majored  in 
law.  However,  as  obvious  from  his 
choice  as  a  profession,  the  law 
was  not  his  calling  and  his  major 
interest  while  in  school  was  foot- 
ball. He  played  end  on  the  Uni- 
versity team. 

Hub's  wife  is  the 
former  June  Rollin- 
son,  also  a  Russel 
Seeds  timebuyer. 
They  were  married 
in  March  1944.  June 
is  a  canine  enthusi- 
ast and  when  the 
pair  retire  from 
business  they  plan 
to  buy  some  land  in 
California  and  raise 
dogs. 

JuJac,   a  30-foot 
Owens    cruiser,  is 
the  pride  and  joy  of 
the  Jackson  family. 
Its  name,  of  course, 
was  derived  by  con- 
traction   of  June 
Jackson.  Hub  is  a  yachtsman  from 
away  back  and  has  always  owned 
a  boat  of  one  description  or  an- 
other. Both,  however,  are  excellent 
boatsmen.  Hub  is  a  member  of  the 
Chicago  Yacht  Club,  the  Illinois 
Athletic  Club  and  is  an  ATO. 

For  relaxation.  Hub  likes  to  lis- 
ten to  boogie  woogie  records  al- 
though he  will  have  it  firmly  un- 
derstood that  he  is  no  hepcat. 

BROADC 


Now  it's 
GREAT  scon 


on  the 
YAWN  PATROL! 


He's  on  all  night  in  WashingtOHf 
D.  C.  That  delightful  master  of 
quick  wit  that's  comical  without 
being  irritating.  (And  if  you've 
heard  the  tired  cracks  of  some  of 
the  all-night  boys  you'll  know  exact- 
ly what  we  mean!) 

Great  Scott  was  a  natural  for 
the  spot  when  WWDC  went  on  the 
air  around-the-clock  .  .  .  only  station 
in  town,  by  the  way,  that  operates 
24  hours.  He  goes  on  at  1  A.M.  and 
comes  off  at  6  A.M. 

It's  a  good  spot  for  any  adver- 
tiser who  has  something  to  sell  to 
the  people  of  the  nation's  capital 
.  .  .  the  cross-section  of  America. 


WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 

Represented  nationally  by 
WEED  &  COMPANY 

A  S  T  I  N  G    •    Broadcast  Advertising 


HIGH  FIDELITY 


American  radio  has  covered  its 
first  war  with  high  fidelity. 
Untried,  raw  recruit,  radio  has  already  earned 
its  service  stripes. 

It  has  taken  its  men  and  microphones  to  every 
fighting  front,  earned  its  way  into  the  confidence 
of  Army  and  Navy  fighting  men,  sharing  the 
same  risks  in  every  theatre  of  war. 
Despite  danger,  enemy  interference,  transmis- 
sion difficulties,  American  radio  men  report  the 
war  wherever  our  fighting  soldiers  go:  North 
Africa,  Sicily,  Normandy,  Guadalcanal,  Leyte, 
Tokio  and  now,  Luzon! 

On  the  home  front,  radio  has  done  more  to  sell 
bonds:  it  has  sold  the  reasons  for  buying  bonds. 
It  has  popularized  the  unpopular:  rationing; 
food,  gas,  shoes,  which  had  to  be  popularized 
if  our  fighting  men  were  to  get  what  they  needed 
when  they  needed  it. 

It  has  collected  paper,  fats,  tin  and  scrap.  It 
has  uncorked  the  generosity  of  the  nation  for 
Red   Cross,   Community   War    Fund,  Infantile 
Paralysis,  China,  Russia,  Army  and  Navy  Relief 
drives. 

It  has  connected  the  home  front  in  farm  and 
factory  with  the  fighting  front,  arousing  civic 
pride  and  individual  responsibility. 
It  has  presented  the  facts  of  total  world  wor,^ 
the  role  of  United  Nations,  and  the  price  that 
must  be  paid  in  a  world  grown  small  because 
of  the  airplane  and  the  instrument  of  radio  itself. 
It  has  brought  home  the  final  facts  of  victory: 
casualties,  the  wounded  and  the  maimed  who 
are  coming  back  in  our  midst,  and  those  who 
will  never  come  back. 

It  is  pointing  the  way  toward  peace,  but  it  is 
not  forgetting  there's  a  war  still  to  be  won. 
It  has  done  this  without  cost  to  the  Government 
or  to  the  taxpayer,  without  prejudice  or  political 
bias. 

This  Is  the  American  system  of  broadcasting. 

This  is  WSM. 


650  KILOCYCLES 
Edwin  W.  Craig,  Pres. 


NBC  Affiliate 
Harry  Stone,  Gen.  Mgr. 


National  Representatives,  EDWARD  RETRY  &  Co. 
National  Life  and  Accident  Insurance  Co.   Nashville,  Tenn. 
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^^Tough  day  at  the  office,  dear- 
nobody   came   in   from  F&P!'' 


Seriously— we  don't  claim  to  chase  away  each 
shadow,  or  to  make  each  day  a  song !  But  many, 
many  users  of  spot  broadcasting  tell  us  that  we 
certainly  take  a  load  off  their  shoulders  and 
help  make  their  jobs  appreciably  easier.  What 
can  we  do  for  you,  Sir— today? 


FREE  &  PETERI^^  use. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPRESENTATIVES! 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAl  DUIUTH 

WDAY  FAROO 

WISH  INDIANAPOIIS 

WKZO  KAtAMAZOO 

KMBC   KANSAS  CITY 

WAVE  LOUISVIllE 

WTCN  .    .     MINNEAPOLIS-ST.  PAUl 

WMBD  PFO-'IA 

KSD  ST.  LOUIS 

WFBL  SYRACUSt 

IOWA  j 

WHO  DES  MOINES  I 

woe  DAVENPORT 

KMA   SHENANDOAH 

SOUTHEAST 

WCBM  BAITIMORE 

WCSC  CHARLESTON 

Wli  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB   AIBUQUERQUE 

''"IS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  ,   .  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  i8o  N.  Michigan     NEW  YORK:  444. Madison  Ai 
Franklin  6373  Plaza  5-4130 


Page  12    •    January  22,  1945 


SAN  FRANCISCO:  iii  Sutter     HOLLYWOOD:  6331  HoUywood    ATLANTA:  322  Palmer  Bldg. 


BROADCASTING    •    Broadcast  Advertising 


ll^©AP€ASTfllNI€ 

Broadcast  Advertislngr  W 

VOL.  28,  No.  4   WASHINGTON,  D.  C,  JANUARY  22,  1945 $5.00  A  YEAR^lSc  A  COPY, 

Initial  District  Meetings  Endorse  BMB 


Feltis  Signs  80%  of 
Stations  at 
Parleys 

By  ROBERT  K.  RICHARDS 
ENTHUSIASTIC  support  of  the 
new  Broadcast  Measurement  Bu- 
reau was  registered  at  the  first  two 
!  district  NAB  meetings  in  the  cur- 
rent 15-d-Strict  tour  as  over  80% 
j  of  the  stations  attending  handed 
!  signed  contracts  to  Hugh  Feltis, 
BMB's  president. 

Exactly  80%   of  the  35  NAB* 
Sixth  District  members  assembled 
in  Memphis  last  Monday  and  Tues- 
I  day  signed  up.  In  Dallas,  where 
[  45  stations  were  represented,  82% 
I  subscribed  on  Wednesday. 
.    First  contract  was  signed  by 
Roy    Dabadie,    manager,  WJBO 
Baton  Rouge.   First  NAB  director 
to  sign  was  Hoyt  Wooten,  presi- 
dent, WREC  Memphis,  who  pre- 
sided at  the  Sixth  District  parley. 
First    signatory    at   Dallas  was 
Hugh  A.  L.  HalfF,  NAB  director, 
general  manager,  WOAI,  San  An- 
tonio. Total  individual  registration 
at  Memphis  was  83.  At  Dallas  87 
registered, 
j     At  Dallas,  in  a  close  election, 
'  Martin  B.  Campbell,  managing  di- 
I  rector,  WFAA  Dallas  and  WBAP- 
!  KGKO  Ft.  Worth,  was  named  di- 
rector of  the  13th  District  succeed- 
ling  Mr.  HalfF.  Mr.  Campbell  was 
elected  to  a  two-year  term  starting 
at  the  end  of  the  next  annual  NAB 
membership  meeting  or  at  such 
time  as  the  Board  of  Directors 
may  designate. 

Initial  Meeting 
The  district  meetings,  first  of  15 
H,o  be  held  throughout  the  nation 
during  the  next  two  months,  took 
J  on  special  significance  in  view  of 
the  announcement  by  J.  Harold 
Ryan,  president,  NAB,  that,  bar- 
!  ring  an  unexpected  change  in  the 
war  situation,  there  would  be  no 
!  annual  war  conference  or  conven- 
tion this  year.  Mr.  Ryan,  arriving 
j  1  day  late  at  the  meeting  after 
!  participating     in     a  nationwide 
broadcast  appeal  for  the  Mile  o' 
Dimes  campaign  Sunday  night,  at- 
tended all  sessions  Tuesday. 

The  28  stations  signing  contracts 
in  Memphis  after  Mr.  Feltis  pre- 
sented the  plan  at  a  Tuesday 
session    were — Arkansas :  KFAA 


Helena;  KOTN  Pine  Bluff;  KARK 
Little  Rock;  KUGA  Siloam 
Springs;  Louisiana:  KTBS  KWKH 
Shreveport;  KMLB  Monroe;  WJBO 
Baton  Rouge;  Mississippi:  WJPR 
Greenville;  WJDX  WSLI  Jackson; 
WELO  Tupelo;  WROX  Clarksdale; 
WCBI  Columbus;  WAML  Laurel; 
Tennessee:  WOPI  Bristol;  WDOD 
Chattanooga;  WJZM  Clarksville; 
WKPT  Kingsport;  WBIR  Knox- 
ville;  WROL  WMC  WMPS  WREC 
WHBQ  Memphis;  WLAC  WSIX 
WSM  Nashville.  Twenty-seven 
other  stations  throughout  the  na- 
tion previously  had  signed  with 
BMB  by  telegram. 

Originally  scheduled  for  Monday, 
the  BMB  presentation  was  post- 
poned until  Tuesday  awaiting  the 
arrival  of  Linnea  Nelson,  chief 
timebuyer,  J.  Walter  Thompson 
Co.  and  director  of  the  BMB  board. 
Miss  Nelson,  representing  the 
AAAA,  gave  that  association's 
backing  to  the  plan.  She  displayed 
several  coverage  maps  taken  from 
her  agency  files,  deploring  them  as 
inadequate  and  "the  best  evidence 
that  a  standard  measurement  plan 
is  critically  needed".  The  AAAA 
and  the  ANA  are  co-sponsors,  with 
NAB,  of  the  BMB  plan. 

Mr.  Feltis,  who  resigned  as  gen- 
eral manager  of  KFAB  Lincoln  Jan. 


AN  APPEAL  to  the  nationwide 
networks  to  eliminate  middle  com- 
mercials in  news  broadcasts  and  to 
meticulously  select  news  program 
sponsors,  was  sounded  last  Thurs- 
day by  the  St.  Louis  Post-Dispatch 
in  a  lead  editorial  and  cartoon. 
George  M.  Burbach,  general  man- 
ager of  KSD  and  an  official  of  the 
newspaper,  has  spearheaded  a  drive 
to  clean  up  news  commercials. 

The  Fitzpatrick  cartoon  accom- 
panying the  editorial,  depicted  a 
citizen  before  his  radio  receiver 
which  blares  out:  "Warsaw  liberat- 
ed, buy  our  laxative;  American 
casualties,  try  our  pills." 

The  editorial  follows: 

The  time  has  come  to  urge  the  big 
radio  networks  to  change  some  of  their 
practices  regarding  newscasting.  In 
particular,   NBC,   Columbia,  Mutual 


3  to  accept  the  BMB  presidency, 
said  of  the  plan:  "The  Research 
Committee  of  the  NAB  examined 
many  proposals  for  measuring  audi- 
ence before  accepting  the  BMB  plan 
as  the  most  scientific  and  reliable. 
A  test  of  the  plan  was  conducted 
in  Philadelphia.  The  test  was  suc- 
cessful, and  in  its  application  to 
other  stations,  the  BMB  should 
give  us,  for  the  first  time,  an  over- 
all measurement  by  which  stations 
within  markets  can  be  compared." 

Balloting  Problem 

Major  question  brought  up  by 
district  delegates  about  the  plan  in- 
volved the  two-year  schedule  of  na- 
tionwide balloting,  by  which  audi- 
ence is  to  be  measured.  Several 
broadcasters  suggested  that  this 
span  was  too  long,  inasmuch  as  a 
licensee  might  make  numerous  al- 
terations in  his  physical  plant  or 
programming  structure  which 
would  increase  his  audience.  This 
increase,  it  was  argued,  would  not 
be  reflected  perhaps  for  several 
months  after  it  occurs.  Mr.  Feltis 
countered  that  the  plan,  by  neces- 
sity, would  be  experimental  during 
the  early  stages,  and  that  it  might 
become  necessary  to  increase  the 
number  of  times  balloting  was  to 
take  place. 

He  emphasized  that  in  the  cur- 


and  Blue  network  (1)  should  quit 
interrupting  news  broadcasts  with  com- 
mercial plugs  and  (2)  should  quit 
permitting  these  broadcasts  to  be  spon- 
sored by  objectionable  advertisers. 

News  broadcasts  nowadays  often 
reach  sublime  heights  as  they  tell  of 
the  liberation  of  a  Warsaw,  of  a  bat- 
tle of  Bastogne,  or  they  may  bring 
sadness  into  American  homes  as  casual- 
ty figures  are  released.  The  public 
should  not  be  compelled  to  listen  to 
commercial  plugs  in  the  midst  of  news 
like  this,  or  be  nauseated  by  the  ap- 
peals of  patent  medicine  or  cosmetic 
advertising,  while  hearing  dispatches 
of  heroic  proportions. 

Some  months  ago,  in  announcing  that 
his  radio  station  had  banned  middle 
commercials,  Leo  J.  Fitzpatrick  of  sta- 
tion WJR  Detroit,  pointed  out  that 
the  war  has  brought  a  new  impor- 
tance to  newscasts. 

"We  must  remember,"  he  said,  "that 
practically  all  listeners  have  relatives 
or  close  friends  in  the  armed  services 
{Continued  on  page  55) 


rent  tour  of  NAB  districts,  he  is 
attempting  to  obtain  pledges  total- 
ing $1,000,000  to  put  the  plan  into 
effect.  In  Memphis,  the  springboard 
for  the  presentation,  28  contracts 
were  signed  out  of  the  35  NAB 
members  present.  Others  among 
the  remaining  7,  although  favor- 
ably inclined  toward  it,  had  to  check 
with  principals  in  their  organiza- 
tions before  signing.  There  are  59 
stations  in  the  four-state  area  com- 
prising the  Sixth  NAB  District. 
Of  the  59,  48  belong  to  the  Asso- 
ciation and  35  of  these  attended 
the  Memphis  sessions.  Mr.  Feltis 
said  that  those  who  had  not  attend- 
ed, NAB  members  and  non-mem- 
bers, would  be  solicited  by  mail 
and  personal  call. 

Of  those  from  this  District  sign- 
ing, 14  are  250  w  stations;  3,  1  kw; 
8,  5  kw;  3,  50  kw.. 

13th  Signatories 

The  13th  District,  comprising  all 
of  Texas,  includes  63  stations.  Of 
this  number,  41  are  NAB  members. 
Forty-five  stations  were  represent- 
ed at  the  Dallas  meeting. 

Following  are  the  stations  in  the 
13th  District  which  have  sub- 
scribed to  BMB : 

KRBC  Abilene,  KFDA  Amarillo, 
KGNC  Amarillo,  KNOW  Austin, 
KFDM  Beaumont,  KBST  Big 
Spring,  KEEW  Brownsville, 
KBWD  Brownwood,  KRIS  Corpus 
Christi,  KTBC  Austin,  KRIC  Beau- 
mont, KAND  Corsicana,  WFAA" 
Dallas,  WRR  Dallas,  KTSM  El 
Paso,  KFJZ  Ft.  Worth,  WBAP  Ft. 
Worth,  KPRC  Houston,  KTHT 
Houston,  KXYZ,  Houston,  KFRO 
Longview,  KFYO  Lubbock,  KRLH 
Midland,  KNET  Palestine,  KPLT 
Paris,  KIUN  Pecos,  KGKL  San 
Angelo,  KABC  San  Antonio,  KONO 
San  Antonio,  KTSA  San  Antonio, 
WOAI  San  Antonio,  KCMC  Tex- 
arkana,  KGKB  Tyler,  WACO 
Waco,  KRGV  Weslaco,  KRRV 
Sherman. 

Of  those  from  the  13th  District 
signing  with  BMB,  three  are  100 
w  stations;  16,  250  w;  8,  Ikw;  7, 
5  kw;  3,  50  kw. 

Stations  pledging  their  support 
of  BMB  by  wire  to  Mr.  Feltis 
Tuesday  Included:  WWNC  Ashe- 
ville,  WBRC  Birmingham,  WHBP 
Rock  Island,  WFBG  Altoona, 
WKZO  Kalamazoo,  WAVE  Louis- 
ville, KATE  Alberta  Lea,  KTRI 
{Continued  on  page  56) 


St.  Louis  Post -Dispatch  Urges 
Cleanup  of  Newscasts  by  Nets 
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Construction  Frozen  by  FCC,  WPB 


Policy  Excepts  Regions 
Lacking  Primary 
Service 

VIRTUAL  freezing  of  all  new  sta- 
tion construction  was  ordered  last 
week  by  the  FCC  in  the  light  of  ad- 
vices from  the  War  production 
Board  that  the  general  premise  that 
broadcasting  is  in  the  war  interest 
will  no  longer  justify  the  use  of 
available  manpower  and  critical 
materials  for  new  installations. 

In  a  Supplemental  Statement  of 
Policy  adopted  at  a  meeting  Tues- 
day, as  forecast  last  week  in 
Broadcasting,  the  Commission 
served  notice  that  its  order  of  Jan. 
26,  1944  relating  to  new  stations 
and  changes  in  existing  facilities 
"is  to  be  interpreted  in  the  light  of 
present  conditions,  which  require 
that  all  available  manpower  and 
critical  materials  be  devoted  to  the 
furtherance  of  the  war  program." 

Pursuing  its  new  policy,  the  Com- 
mission at  last  Tuesday's  meeting, 
designated  eight  applications  for 
hearing.  Two  applications  for  per- 
mits to  construct  local  channel  sta- 
tions in  areas  in  which  no  primary 
service  is  available  and  three  ap- 
plications for  station  improvements 
costing  less  than  $500  were  granted. 

CP  Denied 

At  the  same  time,  WPB  denied 
its  fourth  application  within  the 
last  month,  turning  down  the  Cen- 
tral Valley  Broadcasting  Co.,  Sacra- 
mento, Cal.,  which  had  received  a 
construction  permit  for  a  250  w 
unlimited  station  from  the  FCC  on 
Nov,  9.  The  Board  had  refused  an- 
other application  for  a  Sacramento 
station,  filed  by  Lincoln  Dellar, 
a  week  earlier. 

In  view  of  the  WPB  advices,  the 
Commission  said,  its  policy  will  be 
to  designate  for  hearing  all  appli- 
cations for  new  standard  stations 
"unless  the  applicant  establishes: 
(1)  that  the  construction  will  re- 
sult in  making  service  available  to 
a  community  which  does  not  receive 
primary  service  from  any  existing 
broadcast  station  and  (2)  that  all 
requirements  of  the  Jan.  26,  1944 
Statement  of  Policy  have  been 
met." 

Addressing  the  Federal  Com- 
munications Bar  Assn.  annual  din- 
ner last  Friday  night,  Paul  A. 
Porter,  FCC  chairman,  emphasized 
the  freeze  policy  is  no  idle  gesture. 
He  said  applications  which  on  their 
face  do  not  meet  the  stringent  re- 
quirements of  the  freeze  policy  will 
be  set  for  hearing  without  delay. 
FM  and  television  grants  will  not 
be  made  on  a  first-come,  first- 
served  basis  after  the  freeze  is 
thawed,  he  said  but  to  those  best 
qualified — "not  to  those  under  the 
wire  earliest".  The  freeze  order, 
he  explained,  does  not  apply  and 
never  has  applied  to  experimental 
or  developmental  services. 

As  to  the  duration  of  the  freeze, 
Mr.  Porter  said  the  question  could 
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not  be  answered  by  the  Commission 
or  anyone  else.  It  depends  upon 
the  success  of  our  armed  forces  and 
upon  the  support  given  at  home, 
he  added. 

John  Creutz,  chief  of  the  Do- 
mestic &  Foreign  Branch,  WPB 
Radio  &  Radar  Division,  advised 
the  Commission  that  "the  general 
attitude  now  taken  by  the  WPB" 
makes  no  provision  for  new  broad- 
cast facilities.  Certain  types  of 
changes  in  facilities,  however,  may 
be  made  without  WPB  approval, 
he  stated,  covering,  in  general, 
changes  not  involving  construction 
work  and  costing  less  than  $500, 
but  not  requiring  the  purchase  of 
a  transmitter  or  receiver. 

Helpful  to  Many 

Construction  costing  more  than 
a  fixed  amount,  limited  in  most 
cases  to  $200  for  cost  of  materials, 
new  equipment  and  labor,  may  not 
be  started  without  WPB  approval, 
Mr.  Creutz  advised.  Except  for  the 
provision  made  last  September  al- 
lowing an  expenditure  of  up  to  $500 
for  a  minor  capital  addition  or 
change  not  involving  construction, 
he  said,  restrictions  on  the  pur- 
chase of  equipment  and  materials 
have  not  been  greatly  changed." 

Mr.  Creutz  reported  to  the  FCC 
that  the  procedure  adopted  jointly 
by  the  Commission  and  the  WPB 


on  Jan.  26,  1944  has  benefited  not 
only  the  agencies  but  also  a  number 
of  applicants  wishing  to  install 
various  types  of  radio  services.  Un- 
der this  procedure,  he  said,  WPB 
has  authorized  the  starting  of  con- 
struction of  a  number  of  new  broad- 
casting stations,  generally  not  re- 
quiring priorities.  He  added  that 
in  conjunction  with  FCC,  several 
stations  have  received  priorities  for 
developmental  work  in  FM. 

"The  problems  in  procurement 
of  maintenance  materials  for  radio 
transmission  and  communication," 
he  declared,  "may  in  a  general  way 
be  said  to  be  over.  There  are  only 
a  few  specific  types  of  tubes  and 
other  components  which  are  not 
obtainable  on  the  maintenance  rat- 
ing provided  for  radio.  It  should 
be  remembered  that  this  rating  is 
the  same  rating  that  is  used  by  the 
Army  and  Navy  to  obtain  their 
equipment.  In  almost  every  case 
where  such  products  are  in  short 
supply,  the  reason  is  insufficient 
manpower  to  make  full  use  of  ex- 
isting production  facilities." 

Applications  Pending 

The  new  policy  will  have  no  ef- 
fect on  about  150  applicatitos  in 
the  FCC  pending  file  but  a  Com- 
mission official  advised  broadcast- 
ers it  would  be  to  their  advantage 
to  withdraw  applications  which 
cannot  be  granted  under  the  new 
{Continued  on  page  65) 


Women  Who  Tune  in  Soap  Operas 
ArenH  Neurotic^  CBS  Survey  Reveals 


CBS,  in  a  recently  completed  sur- 
vey on  listeners  to  daytime  serials, 
has  found  no  evidence  to  support 
the  criticism  that  women  who  listen 
to  this  type  of  program  are  neu- 
rotic or  will  become  so.  Findings  of 
the  study,  accompanied  by  seven 
suggestions  for  improving  serials, 
were  made  public  by  Frances 
Farmer  Wilder,  CBS  consultant 
on  daytime  programs,  speaking 
Jan.  15  in  Philadelphia  before  a 
meeting  of  the  Assn.  for  Education 
by  Radio. 

Research  was  conducted  by  Elmo 
Roper,  and  the  findings  checked 
by  Raymond  Franzen,  statistical 
consultant;  Dr.  Paul  Lazarsfeld, 
director  of  social  research.  Office 
of  Radio  Research,  Columbia  U., 
and  Dr.  Carl  Rogers,  professor  of 
psychology  at  Ohio  State  U.  Results 
are  based  on  interviews  in  125  ur- 
ban and  rural  communities  with 
5,000  women  usually  home  between 
9  a.m.  and  8  p.m. 

Some  Like  Serials 

CBS  found,  according  to  Mrs. 
Wilder,  that  within  the  same  level 
of  culture,  the  women  who  listen 
to  serials  are  exactly  like  those  who 
do  not  listen,  reading  the  same 
magazines  and  newspapers,  engag- 
ing in  the  same  social  and  com- 
munity activities.  Some  50%  of 
those  interviewed  listened  to  "soap 


operas".  A  break  into  three  cultural 
levels,  measured  by  income  and  edu- 
cation, showed  that  in  the  upper 
cultural  level,  over  33%  of  the 
women  with  high  income  listened, 
and  over  40%  of  college  women  lis- 
tened. Seven-day  listening  diaries 
turned  in  by  1000  interviewees 
showed  little  difference  within  each 
level  in  personal  attitudes  towards 
the  woman  herself,  social  problems 
as  such,  revealing  only  a  tendency 
in  the  low  level  towards  more  satis- 
faction with  her  role  in  the  family, 
and  in  the  high  cultural  lever,  less 
satisfaction  with  personal  attain- 
ments. 

Women  listen  to  serials  because 
they  are  "true  to  life,"  (74%  gave 
this  reason)  and  because  they  give 
"lessons"  in  living,  not  because 
"there  is  nothing  else  to  listen  to," 
the  survey  showed.  Two  factors 
were  found  to  help  establish  the 
impression  of  reality — the  human 
voice,  and  day-by-day  occurrence 
of  events. 

The  serial  listener  tunes  to  "soap 
operas"  a  little  over  one  hour  and 
a  quarter  per  day,  but  she  listens 
more  time  (one  hour  and  36  mins.) 
to  daytime  radio  other  than  serials, 
the  survey  shows.  She  was  found  to 
listen  to  an  average  of  5.8  serials 
each  day,  and  to  hear  these  2.8 
times  weekly  out  of  a  possible  five 
times. 


Eliot  Lovett  Is  Elected 
As  Bar  Association  Head 

ELIOT  LOVETT,  veteran  Wash- 
ington radio  attorney,  last  Friday 
was  elected  president  of  the  Fed- 
eral Communications  Bar  Assn.  for 
the  1945  term.  He 
succeeds  Ben  S. 
Fisher,  of  Fisher 
&  Wayland. 

Other  officers 
elected  were 
#  '  Jfl  Ralph  A.  Van 
Orsdel,  general 
counsel  of  the 
Chesapeake  &  Po- 
tomac Telephone 
Co.,  first  vice- 
Mr.  Lovett  president;  Philip 
G.  Loucks,  Loucks  &  Scharfeld,  see- 
on  vice-president;  Thomas  P.  Lit- 
tlepage,  secretary,  and  Bryon  G. 
Carson,  treasurer.  Mr.  Fisher  and 
P.  J.  Hennessey  Jr.,  of  Segal,  Smith 
&  Hennessey,  were  elected  to  vacan- 
cies on  the  executive  committee. 

Following  a  business  meeting 
Friday  afternoon,  the  Association 
held  its  annual  banquet  at  the  Hotel 
Statler.  Paul  A.  Porter,  new  chair- 
man of  the  FCC,  was  the  speaker. 


KPDN  Transfer 

APPLICATION  was  filed  with  the 
FCC  last  week  for  voluntary  as- 
signment of  license  of  KPDN  Pam- 
pa,  Tex.  from  R.  C.  Holies,  sole 
ewner,  to  his  three  children,  Harry, 
Jane  and  C.  H.  Holies  doing  busi- 
ness as  Radio  Station  KPDN,  an 
equal  partnership.  Money  consid- 
eration was  $1.  Mr.  Holies  stated 
in  the  application  that  he  was  no 
longer  able  to  care  for  the  station. 
KPDN  operates  unlimited  time 
with  100  w  on  1340  kc. 


Chatten  to  Return 

LOUIS  J.  CHATTEN,  director  of 
the  Radio  &  Radar  Division,  WPB, 
will  return  to  his  post  on  Jan.  29 
following  his  recovery  from  an 
operation  he  underwent  in  early 
December.  Ray  C.  Ellis,  former  di- 
rector who  returned  to  the  Govern- 
ment to  take  charge  of  the  division 
in  Mr.  Chatten's  absence,  will  re- 
sume his  position  with  General  Mo- 
tors about  Feb.  1. 


Gruen  Watch  Renews 

GRUEN  WATCH  Co.,  New  York, 
is  renewing  its  full  spot  schedule 
of  time  signals  on  a  52-week  basis, 
as  contracts  expire,  through  its 
agency,  McCann-Erickson  Inc., 
New  York. 


lER  Called  Off 

FOR  THE  FIRST  time  in  its  his- 
tory the  Institute  for  Education 
by  Radio,  held  annually  in  Colum- 
bus, 0.,  has  been  cancelled.  Dr. 
I.  Keith  Tyler  of  Ohio  State  U., 
director,  announced  last  week.  Ac- 
tion was  in  cooperation  with  the 
Government's  request  to  call  off 
meetings  of  more  than  50.  Last 
year  1,108  attended  the  Institute. 
Kindred  organizations,  usually 
meeting  in  conjunction  with  the 
lER,  also  expected  to  call  off  their 
respective  conferences,  include: 
Assn.  for  Education  by  Radio,  Na- 
tional Assn.  of  Radio  Farm  Direc- 
tors, NAB  National  Assn.  of  Wom- 
en Directors,  Junior  Town  Meeting 
League  and  National  Assn.  of  Edu- 
cational Broadcasters.  The  lER  had 
been  scheduled  for  May  4-7. 
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NWLB  Reverses  WMAL-AFRA  Ruling 


See  -  Saw  Decision 
To  Be  Fought 
By  'Star' 

IN  A  TERSE  statement  follow- 
ing a  reversal  by  the  National 
War  Labor  Board  of  its  own  de- 
cision in  the  WMAL  Washington 
announcer  fixed  fee  case  involv- 
ing a  dispute  between  the  Ameri- 
can Federation  of  Radio  Artists 
and  the  Washington  Evening  Star 
station,  Kenneth  H.  Berkeley,  sta- 
tion general  manager,  served  notice 
that  the  licensee  corporation  would 
not  take  the  reversal  "lying  down". 

Doing  a  complete  "about  face" 
the  NWLB,  in  a  decision  of  Dec. 
28,  1944,  made  public  only  last 
Thursday,  held  that  Dr.  Royal  E. 
Montgomery  of  Cornell  U.,  who  sat 
as  a  hearing  officer  (according  to 
NWLB  records)  was,  in  fact,  an 
"arbitrator"  and  therefore  his  rec- 
ommendations constituted  an 
award.  The  vote  was  7-5,  with  Dex- 
ter M.  Keezer,  public  member,  is- 
suing a  stinging  dissent. 

Fees  of  $l-$4  Ordered 
In  a  news  release  last  Thursday 
the  NWLB  said  it  had  "approved 
as  being  in  conformance  with  the 
national  wage  stabilization  policy 
an  arbitrator's  award  which  grant- 
ed a  union  request  that  six  staff  an- 
nouncers of  Radio  Station  WMAL 
in  Washington,  D.  C,  be  paid  a 
fee  ranging  from  $1  to  $4  when 
assigned  to  commercial  broadcasts, 
in  addition  to  their  base  salary  of 
$200  a  month."  The  release  con- 
tinued : 

"By  mistake  the  case  was  han- 
dled as  a  regular  dispute  case  and 
Dr.  Montgomery  made  'recommen- 
dations' to  the  Board  and  identi- 
fied himself  as  a  'hearing  officer' 
.  .  .  although  the  company  and  the 
union  recognized  the  proceedings  as 
an  arbitration." 

The  majority  opinion,  signed  by 
Lewis  M.  Gill,  public  member,  said 
the  case  was  "not  certified  as  a 
labor  dispute  in  the  usual  manner, 
since  the  only  function  the  Board 
was  called  upon  to  perform  was  to 
appoint  the  arbitrator  and  to  re- 
view his  award  if  it  involved  a 
wage  adjustment,  to  determine 
whether  or  not  the  award  was  com- 
patible with  the  wage  stabilization 
program." 

"At  this  point  some  confusion  set 
in,"  the  opinion  continued,  "for 
which  the  Board  must  take  a  major 
share  of  the  blame.  Instead  of 
merely  appointing  an  arbitrator  in 
accordance  with  the  stipulation 
(between  AFRA  and  WMAL)  the 
I  Board  designated  Prof.  Royal  E. 
Montgomery  as  'hearing  officer'  and 
advised  Prof.  Montgomery  and  the 
parties  that  the  case  would  be 
handled  in  the  same  manner  as 
other  dispute  cases." 

In  late  1943  the  WMAL-AFRA 
dispute  was  referred  to  the  NWLB 


when  Mr.  Berkeley  refused  to  sign 
a  contract,  effective  Aug.  22  that 
year,  containing  the  assigned  fee 
clause.  Instead  he  offered  to  raise 
the  base  salaries  of  the  WMAL  an- 
nouncers from  $200  to  $250  per 
month.  AFRA  wanted  the  increase 
in  the  form  of  fees  for  regularly 
assigned  announcers  whose  tours 
of  duty  made  it  necessary  for  them 
to  do  commercial  spot  announce- 
ments. 

Hearing  Officer  Reversed 

Both  parties  agreed  to  submit 
the  dispute  to  the  NWLB  and  to 
abide  by  the  decision  of  an  arbi- 
trator. When  the  Board  named  Dr. 
Montgomery  to  hear  the  evidence, 
however,  it  designated  him  as 
"hearing  officer". 

Dr.  Montgomery  recommended 
that  the  assigned  fee  principle  be 
adopted,  but  the  Board  on  Aug.  10, 
1944,  issued  a  decision  in  favor  of 
WMAL,  ordering  the  $50  salary 
increase  retroactive  to  Oct.  15, 
1943  [Broadcasting,  Aug.  28]. 

AFRA  filed  petition  to  reconsider 
and  requested  an  open  hearing, 
contending  that  the  proceeding  was, 
in  fact  an  "arbitration"  and  not  a 
matter  for  Board  consideration. 
[Broadcasting,  Sept.  11]. 

In  its  reply  brief  WMAL  con- 
tended the  record  "literally  shouts 
its  complete  knowledge  and  ac- 
ceptance of  the  fact  that  the  hear- 
ing was  conducted  by  a  hearing 
officer  of  the  Board,  for  the  Board 
and  ultimately  to  be  decided  by  the 
Board."  Reply  brief  also  quoted  the 
AFRA  filing  which  referred  to  Prof. 
Montgomery  as  a  "hearing  officer". 

In  reversing  its  own  decision  and 
upholding  the  recommendations  of 
Prof.    Montgomery,   the  majority 


opinion  stated:  ".  .  .  we  think  that 
both  parties  should  in  fairness  be 
bound  by  their  arbitration  agree- 
ment, even  though  the  award  was 
set  up  in  terms  of  a  recommenda- 
tion. Our  decision  therefore  does 
not  represent  a  review  of  the  merits 
of  the  case,  but  is  limited  to  a  de- 
termination that  the  increase 
awarded  is  permissible  within  the 
stabilization  program.  There  is  no 
dispute  within  the  Board  on  this 
latter  fact,  since  the  decision  mere- 
ly puts  the  radio  announcers  on 
this  station  on  the  same  basis  of 
pay  as  the  announcers  in  the  other 
major  stations  in  Washington — a 
permissible  application  of  the 
bracket  principle." 

Concurring  in  the  majority  opin- 
ion with  Mr.  Gill  were:  Nathan 
Feinsinger  and  Edwin  Witte,  pub- 
lic members;  Carl  Shipley,  George 
Meany,  John  Brophy,  Robert  Watt, 
representing  labor.  Joining  Mr. 
Keezer  in  the  dissent  were  these  in- 
dustry members:  Fred  Climer, 
Walter  T.  Margetts,  James  Tan- 
ham,  Clarence  Skinner. 

In  his  dissenting  opinion  Mr. 
Keezer  said  the  process  of  reach- 
ing the  result  of  the  majority  opin- 
ion "involved  what  I  regard  as  a 
flagrant  error  in  reasoning  and  pro- 
cedure. Since  it  is  the  sort  of  error 
which  there  well  may  be  opportu- 
nities to  repeat,  I  feel  constrained 
to  call  attention  to  it  and  thus  ex- 
plain my  dissent." 

Mr.  Keezer  pointed  out  that  Dr. 
Montgomery  acted  as  a  hearing  of- 
ficer and  "did  not  understand  that 
he  was  called  upon  to  make  an 
award  which  would  be  final  and 
binding,  but  thought  he  was  ex- 
pected to  make  recommendations  of 
a  proper  settlement  of  a  dispute. 
Since  the  record  left  room  for  doubt 


Reduction  in  WOV  Musicians 
Staff  Urged  in  NWLB  Report 


RELIEF  for  broadcasters  forced 
by  excessive  union  quotas  to  em- 
ploy more  staff  musicians  than  they 
need  for  good  station  operation  is 
in  sight  and  the  way  for  it  will  be 
opened  if  the  National  War  Labor 
Board  upholds  the  recommendation 
of  Herbert  R.  Northrup,  NWLB 
Senior  Hearing  Officer  in  the  sec- 
ond region,  that  the  quota  of  WOV 
New  York  be  reduced  from  12  to  5 
men. 

In  his  report  of  the  case  of  dis- 
pute between  WOV  and  Local  802 
of  the  American  Federation  of  Mu- 
sicians, which  he  heard  Nov.  29, 
1944,  Mr,  Northrup  explains  that 
the  parties  are  operating  under  a 
contract  that  expired  in  1942  and 
which  they  were  unable  to  renego- 
tiate because  of  the  station's  de- 
mands that  the  quota  be  discarded 
and  the  union's  refusal  even  to  re- 
duce it.  In  February  1944  when 
the  union  asked  for  a  15%  wage 


increase  in  accordance  with  the 
"Little  Steel"  formula,  WOV  count- 
ered with  a  demand  for  a  reduction 
in  staff.  Each  side  rejected  the 
other's  proposals  and  the  matter 
reached  the  NWLB. 

"It  is  first  of  all  clear,"  Mr. 
Northrup  found,  "that  radio  sta- 
tion WOV  has  no  need  for,  and 
cannot  use,  12  musicians.  The  re- 
quirement that  it  must  hire  12  mu- 
sicians at  all  times  is  thus  a  make- 
work,  or  featherbedding,  rule 
which  insures  a  weekly  wage  to  a 
number  of  men  who  do  virtually 
nothing  to  earn  it  except  belong  to 
the  musicians  union.  Any  at- 
tempt to  characterize  this  provi- 
sion otherwise  just  ignores  the 
realities  of  the  situation." 

Pointing  out  that  the  quota  sys- 
tem arose  from  the  union's  "wholly 
legitimate  desire  to  further  the  em- 
{Continued  on  page  58) 
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as  to  what  the  referee  understood 
his  commission  to  be,  I  asked  him 
directly,  and  he  told  me  directly, 
that  he  understood  it  to  be  that  of  a 
hearing  officer  making  recommen- 
dations rather  than  that  of  an  ar- 
bitrator making  a  final  and  bind- 
ing award." 

Berkeley  Objects 
Mr.  Berkeley's  statement,  after 
reading  the  decision  released  last 
week,  was:  "It  is  incomprehensible 
to  me  that  the  National  War  Labor 
Board  can  construe  a  hearing  of- 
ficer's report,  embodying  only  his 
recommendations,  as  an  arbitrator's 
award.  The  Evening  Star  Broad-  , 
casting  Co.  is  entitled  to  a  deci- 
sion based  on  the  merits  of  the 
case  and,  of  course,  we  will  take 
the  necessary  steps  to  that  end." 

Lester  Cohen  of  the  Washington 
law  firm  of  Hogan  &  Hartson,  coun- 
sel for  WMAL,  echoed  Mr.  Berke- 
ley's sentiments,  although  he  de- 
clined to  state  what  action  would 
follow. 

Emily  Holt,  national  executive 
secretary  of  AFRA,  issued  the  fol- 
lowing statment:  "The  War  Labor 
Board  has  upheld  AFRA's  faith 
in  arbitration  attested  to  by  the 
inclusion  of  arbitration  clauses  in 
all  AFRA  contracts.  In  this  in- 
stance, AFRA  and  WMAL  stipu- 
lated that  the  issue  between  them 
should  be  arbitrated  by  a  referee 
appointed  by  the  WLB  and  that  his 
award  should  be  final  and  binding, 
with  the  board's  power  to  review 
the  award  limited  its  compatibil- 
ity with  the  wage  stabilization  pro- 
gram. AFRA  is  gratified  that  the 
board  based  its  decision  on  the 
terms  of  the  stipulation  and  not  on 
a  clerical  error  misidentifying  the 
referee  as  a  hearing  officer. 

"It  is  particularly  gratifying  that 
the  position  of  AFRA  which  was 
upheld  by  the  arbitrator  was  to 
make  the  collective  bargaining 
agreements  of  the  Washington  sta- 
tions uniform  and  not  to  place  any 
one  at  a  competitive  advantage  to 
the  others." 

Should  the  reversed  decision  be 
allowed  to  stand,  it  is  expected  to 
adversely  affect  other  stations.  In 
Chicago  last  month  a  regional  WLB 
panel  recommended  that  AFRA  de- 
mands for  assigned  fees  at  Class  B 
stations  be  denied,  citing  the  Aug. 
10  decision  of  the  NWLB  as  a 
precedent  [Broadcasting,  Dec.  25]. 
Following  is  the  Dec.  28  decision: 

By  virtue  of  and  pursuant  to  the  powers 
vested  in  it  by  Executive  Order  9017  of 
Jan.  12,  1942,  the  Executive  Orders,  Di- 
rectives and  Regulations  issued  under  the 
Act  of  Oct.  2,  1942,  and  the  War  Labor 
Disputes  Act  of  June  25,  1943,  the  Na- 
tional War  Labor  Board  hereby  decides 
the  dispute  betvfeen  the  parties  and  rules 
as  follows: 

I.  The  Directive  Order  of  the  National 
War  Labor  Board  in  this  case  dated  Aug. 
10,  1944,  is  hereby  vacated. 

II.  It  is  found  that  the  parties  stipu- 
lated to  submit  their  dispute  to  the  final 
and  binding  decision  of  an  arbitrator,  to 
be  reviewed  by  the  National  War  Labor 
Board  only  to  determine  conformance  with 
the  national  wage  stabilization  policsy. 
There  being  no  violation  of  the  national 
wage  stabilization  policy,  the  findings  of 
the  arbitrator  are  hereby  approved  and 
the  parties  are  directed  to  incorporate  his 
determination   in  a  signed  agreement. 
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Final  Video,  FM  Allocations  in  March 


[  Television  Above 


480 


mc 


Seen 


By  Jett 


PINAL  ALLOCATIONS  in  the 
spectrum  above  25  mc  virill  be 
handed  dovra  by  the  FCC  "some- 
where around  March  1  or  15", 
Commissioner  E.  K.  Jett  disclosed 
last  Monday  at  a  news  conference 
held  in  conjunction  with  the  Tues- 
day release  of  proposed  allocations 
from  25-30,000  mc  [Broadcasting, 
Jan.  16]. 

At  the  same  time  he  asserted 
that  the  FCC  expects  '  long-range 
television  service"  on  a  nationwide 
basis  to  come  above  480  mc. 
Charles  R.  Denny  Jr.,  Commission 
general  counsel,  made  it  plain  that 
the  proposed  allocation  of  FM 
(84-102  mc)  is  considered  "perma- 
nent" whereas  the  44-mc  alloca- 
tions for  television  are  not. 

IRAC  Members  Participate 

Sitting  with  Commission  per- 
sonnel at  the  news  conference 
were  members  of  the  Interdepart- 
ment  Radio  Advisory  Committee 
which  cooperated  with  the  FCC  in 
the  proposed  allocations.  Repre- 
senting IRAC  were  Comdr.  P.  D. 
Miles,  USNR,  IRAC  chairman;  Lt. 
Comdr.  A.  L.  Budlong,  USCGR, 
chairman  of  the  IRAC  Technical 
Subcommittee;  Capt.  E.  M.  Web- 
ster, USCG,  chief  of  Coast  Guard 
communications  on  leave  as  FCC 
assistant  chief  engineer,  IRAC 
vice-chairman;  Dr.  J.  H.  Dellingei', 
chief  of  radio,  Bureau  of  Stand- 
ards; Col.  A.  G.  Simpson,  USA,  the 
War  Dept.  member  of  IRAC. 

Representing  the  Commission 
were,  besides  Commissioner  Jett 
and  General  Counsel  Denny: 
George  P.  Adair,  chief  engineer; 
Harry  M.  Plotkin,  assistant  gen- 
eral counsel  and  chief  of  the  liti- 
gation section;  M.  H.  Woodward, 
chief  of  the  International  Divi- 
sion; Dr.  Lynde  P.  Wheeler,  chief 
of  the  Technical  Information  Divi- 
sion. 

For  nearly  an  hour  and  a  half 
newsmen  and  women  plied  ques- 
tions about  the  proposed  alloca- 
tions, during  which  the  following 
points  were  developed: 

1.  FM  eventually  will  occupy  the 
spectrum  from  78-108  mc. 

2.  Television  eventually  will  move 
"upstairs"  above  480  mc. 

3.  Proposed  allocations  below 
25  mc  (including  the  standard 
band)  likely  will  be  released  in 
"about  six  weeks". 

4.  The  FCC  will  permit  com- 
mercial television  above  480  mc 
"just  as  soon  as  the  industry  shows 
it  can  perform  a  service"  in  the 
upper  spectrum. 

5.  Whether  the  multiple-owner- 
ship rule  limiting  ownership  of  FM 
to  six  stations  applies  to  the  CIO 
is  a  "legal  question"  for  the  Law 
Dept.  to  determine.  (The  same 
applies   to   proposed  subscription 


radio,  which  will  seek  three  FM 
aFsignments  in  each  city  in  which 
it  plans  to  operate). 

6.  Citizens  Radio  Communication 
Service  offers  "unlimited  possibil- 
ities." 

7.  Fewer  frequencies  were  allo- 
cated Government  services  than 
recommended  by  IRAC.  After  the 
war,  Government  radio  needs  will 
greatly  diminish. 

Video  Interference  Less 

8.  Exceptions  and  requests  for 
oral  argument  in  the  proposed  al- 
locations above  25  mc  should  be 
filed  "as  soon  as  possible".  Dead- 
line is  Jan.  29  for  exceptions,  with 
Feb,  9  the  last  day  to  file  covering 
biiefs  (25  copies).  Oral  argument 
is  Feb.  14. 

Questions  at  to  why  television 
was  "put  back"  to  the  44-mc  band 
"where  apparently  it  is  subject 
to  far  more  interference"  brought 
lengthy  discussion  in  which  re- 
porters, network  representatives 
and  Commission  personnel  partici- 
pated. 

Dr.  Wheeler  explained  that  be- 
cause there  are  fewer  television 
stations  than  FM,  long-distance 
co-channel  interference  would  be 
less  with  television  than  FM.  Com- 
missioner Jett  said  the  FCC  felt 
that  12  television  channels  tenta- 
tively allocated  below  225  mc  were 
not  sufficient  for  a  "truly  nation- 
wide television  service".  He  added 
that  the  FCC  expects  "long  range 


television  service"  to  come  above 
480  mc. 

Until  the  profession  shows  the 
Commission  it  can  perform  a  serv- 
ice above  480  mc  the  FCC  will  not 
license  commercial  television  "up- 
stairs", said  Mr.  Jett.  He  explained 
that  experiments  must  be  con- 
ducted, then  the  FCC  must  get 
together  with  the  industry  and 
formulate  standards.  He  pointed 
out  that  while  it  took  "a  couple 
of  years"  to  get  togetner  on  pres- 
ent television  standards  after  some 
years  of  experiments  and  research, 
adoption  of  standards  for  the 
higher  spectrum  depends  on  how 
much  experimentation  has  taken 
place  by  time  sufficient  production 
can  be  assured  to  make  higher 
definition  television  a  general 
service. 

Reception  Industry  Problem 

"I  can  assure  you  the  Commis- 
sion will  permit  commercial  tele- 
vision just  as  soon  as  the  industry 
shows  it  can  perform  a  service," 
said  Mr.  Jett.  He  asserted  the  lower 
spectrum  television  allocations 
could  not  be  classified  as  "interim 
allocations",  explaining  "when  you 
go  forward  it  doesn't  mean  the 
lower  channels  are  abruptly  dis- 
continued". Commissioner  Jett, 
who  has  supervised  the  allocations 
for  the  Commission,  indicated  the 
transition  would  be  gradual. 

"We  cannot  have  nationvdde 
competitive  television  service  in 
the  lower  band,"  said  Mr.  Jett.  He 


explained  the  proposed  rejuggling 
of  channels  in  the  lower  frequencies 
would  permit  a  maximum  of  seven 
stations  in  an  area  such  as  New 
York.  Informed  that  in  New  York 
television  set  owners  in  apartment 
houses  tolerate  interference  and 
ghost  images  where  more  than 
three  antennas  are  used,  Mr.  Jett 
expressed  the  opinion  that  the 
problem  was  one  for  industry  to 
solve  and  that  '"the  industry  will 
find  a  way". 

Number  of  Stations 
As  to  FM  allocations  and  tele- 
vision in  the  lower  frequencies,  Mr. 
Denny  said:  "We  know  that 
wherever  FM  is  placed  it  will  stay 
permanently.  Television  won't." 
Mr.  Jett  speculated  that  eventu- 
ally FM  may  be  extended  to  in- 
clude the  102-108  mc  band  and  the 
78-84  band  "should  television  be 
moved". 

The  Commission  has  not  deter- 
mined how  many  FM  stations  in  a 
community  will  be  permitted  al- 
though Mr.  Jett  pointed  out  that 
in  the  New  York  metropolitan 
area  some  18  or  20  standard  sta- 
tions are  licensed  and  that  FM, 
because  of  its  short-range  signal, 
can  accommodate  more  stations  on 
a  single  frequency. 

A  question  arose  as  to  whether 
the  Commission,  under  its  multi- 
ple-ownership rule  which  limits 
ownership  of  FM  to  six  stations 
per  organization  or  corporation, 
{Continued  on  page  62) 


ReactionVaries  to  Allocation  Proposal 

FMBI  Opposes  'Drastic' 
Move;  Baker  Calls 
RTPB  Meet 


WHILE  THE  preponderant  reac- 
tion to  the  FCC's  proposed  spec- 
trumwide  allocation  plan  announced 
Jan.  16  was  a  hearty  "well-done" 
on  most  aspects,  FM  Broadcasters 
Inc.,  at  a  special  meeting  in  Wash- 
ington last  Friday,  expressed  dis- 
appointment over  "the  proposed 
drastic  change  ii.  the  position  of 
FM  broadcasting  in  the  spectrum". 

Confounding  many  observers  was 
the  almost  unanimously  favorable 
reaction  of  television  interests  to 
the  FCC  plan  providing  12  "down- 
stairs" 6  mc  channels,  split  into  two 
separate  bands,  but  with  ample 
provision  for  experimentation  in 
high  definition  television  "upstairs" 
around  500  mc.  Both  the  high  defi- 
nition proponents,  led  by  CBS,  and 
the  lower  band  advocates,  spear- 
headed by  RCA  and  DuMont,  ap- 
peared entirely  satisfied  with  the 
Commission's  findings. 

At  its  meeting,  called  by  Presi- 
dent Walter  J.  Damm,  of  Milwau- 
kee, the  FMBI  board  in  deprecating 
the  FM  shift,  authorized  Mr.  Damm 
to  name  a  committee  to  prepare  and 
supervise   FMBI's   appearance  at 


the  oral  arguments  Feb.  14.  Presi- 
dent Damm  promptly  designated 
this  committee:  John  Shepard  3d, 
Yankee  Network,  chairman;  T.  C. 
Streibert,  president  of  WOR  New 
York  and  executive  vice-president 
of  MBS;  Cecil  Mastin,  WNBF 
Binghamton,  N.  Y.;  J.  E.  Brown, 
chief  engineer.  Zenith;  C.  M.  Jan- 
sky  Jr.,  consulting  radio  engineer 
and  technical  counsel  to  FMBI,  and 
Mr.  Damm,  ex-officio. 

The  board  reaffirmed  the  position 
FMBI  had  taken  at  the  allocation 
hearings  last  fall.  "While  the  board 
expressed  its  unanimous  approval 
to  that  part  of  the  report  allocating 
additional  frequencies  for  FM 
broadcasting  and  the  maintenance 
of  high  fidelity  standards,"  said  the 
announcement,  "it  expressed  con- 
cern over  changing  from  a  band 
where  FM  has  been  operating  sat- 
isfactorily for  more  than  five  years 
to  one  which  has  been  unexplored 
for  this  type  of  service  and  for 
which  receiving  sets  and  transmit- 
ters have  to  date  not  been  contem- 
plated nor  designed." 

FMBI  had  successfully  cut 
through  opposition  to  the  new 
broadcast  medium  several  years 
ago  when  the  budding  art  wasn't 
popular.  Messrs.  Damm  and  Shep- 
ard, along  with  Maj.  Edwin  H. 


Additional  reaction  to  the 
FCC  allocation  proposal  will 
be  found  on  page  59. 


Armstrong,  participated  in  its 
founding  and  encouraged  virtually 
all  of  the  existing  50-odd  FM  sta- 
tions to  enter  the  field.  There  are 
now  335  FM  applications  pending. 

In  addition  to  Messrs.  Damm, 
Shepard,  Streibert,  Jansky  and 
Brown,  others  attending  the  meet- 
ing were  G.  W.  Lang,  WGN  Chi- 
cago; A.  B.  Church,  KMBC  Kansas 
City;  Ray  Manson,  Stromberg- 
Carlson,  all  directors;  and  Maj. 
Armstrong,  Dr.  W.  R.  G.  Baker, 
GE  vice-president;  W.  R.  David, 
GE,  William  Carter,  Stromberg- 
Carlson;  Philip  G.  Loucks,  FMBI 
counsel;  M.  M.  Jansky,  of  the 
Loucks  office,  and  Myles  Loucks, 
{Continued  on  page  63) 


TEA  Names  Bingley 

F,  J.  BINGLEY,  chief  television 
engineer  of  Philco  Radio  &  Tele- 
vision Corp.,  was  named  vice-presi- 
dent of  Television  Broadcasters 
Assn.  at  a  TBA  board  meeting  Fri- 
day afternoon.  He  succeeds  Robert 
L.  Gibson,  vice-president  of  General 
Electric  Co. 
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Hook  them... then  boat  them 


A  fish  that  hasn't  come  to  gaflF  is  still  a  long  way  from 
being  in  the  boat.  And  a  radio  audience  that  doesn't 
produce  sales  at  low  cost,  misses  the  boat  too. 


coverage,  popularity,  and  cost.  Using  the  sane  3-way 
yardstick  in  Baltimore,  they're  finding  that  W-I-T-H 
produces  the  greatest  number  of  listeners  per  dollar  spent. 


Advertisers  and  buyers  of  radio  time  are  taking  a  new 
look  at  the  figures  all  over  the  country.  And  when  they 
look  at  Baltimore  .  .  .  W-I-T-H  gets  the  okay  oftener 
and  oftener  these  days. 

The  shrewd  radio  advertiser  has  found  a  common 
denominator  for  smarter  time  buying  .  .  .  he's  using 
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If  you  have  something  to  sell  in  this  6th  largest 
market  .  .  .  W-I-T-H  is  your  best  bet. 


kW'I'T'H 

Baltimore,  Md. 


Tom  Tinsley,  President 


RepresenUd  Nationally  by  Headley-Reed 
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NLRB  Issues  Complaint  Against  Nets 


Hearing  Ordered  Jan.  30 
On  Platter  Turner 
Controversy 

A  CONSOLIDATED  complaint 
against  NBC  and  Blue  Networks 
was  issued  last  week  by  the  Na- 
tional Labor  Relations  Board  and  a 
hearing  was  ordered  Jan.  30  in  New 
York  to  answer  charges  of  unfair 
labor  practices  filed  by  the  National 
Assn.  of  Broadcast  Engineers  & 
Technicians  (NABET). 

The  American  Federation  of  Mu- 
sicians was  named  as  a  party  to 
the  complaint,  which  charged  that, 
notwithstanding  the  Board's  cer- 
tification of  NABET  as  the  bar- 
gaining unit  for  turntable  opera- 
tion, the  AFM  "has  persisted"  and 
"has  made  demands"  for  the  pur- 
pose of  obtaining  platter-turning 
jurisdiction. 

The  Board's  action,  taken  within 
three  days  after  it  received  charges 
filed  by  NABET  [Broadcasting, 
Jan.  16],  reviewed  the  jurisdic- 
tional claims  of  the  two  unions  in 
the  representation  case  before  it, 
the  Board's  certification  of  NABET, 
the  refusal  of  the  networks  to  abide 
by  the  certification,  and  the  posi- 
tion taken  by  the  nets  as  set  forth 
in  letters  from  Niles  Trammell, 
NBC  president,  and  Mark  Woods, 
Blue  president,  to  Allen  T.  Powley, 
president  of  NABET. 

Unfair  Practices  Cited 
"The  activities  of  each  of  the  re- 
spondents," the  formal  complaint 
asserted,  "have  a  close,  intimate 
and  substantial  relation  to  trade, 
traffic  and  commerce  among  the 
several  states  and  tend  to  lead  to 
labor  disputes  burdening  and  ob- 
structing commerce  and  the  free 
flow  of  trade. 

"The  acts  of  each  of  the  respond- 
ents .  .  .  constitute  unfair  labor 
practices  affecting  commerce  with- 
in the  meaning  of  Section  8,  sub- 
divisions (1)  and  (5)  and  Section 
2,  subdivisions  (6)  and  (7)  of  the 
Act." 

The  complaint  referred  to  NBC 
as  owning  six  stations  (WEAF 
WMAQ  WRC  WTAM  KOA  KPO) 
and  studios  in  Los*Angeles,  operat- 


ing various  shortwave,  television 
and  experimental  broadcasting  sta- 
tions, and  "feeding  its  network  pro- 
grams over  wire  lines  to  approxi- 
mately 140  broadcasting  stations  in 
the  U.  S.,  Canada,  Hawaii  and 
Cuba".  It  referred  to  the  Blue  as 
owning  four  stations  (WJZ  WENR 
KGO  KECA)  and  having  191  af- 
filiates. 

The  complaint  alleged: 

That  prior  to  Nov.  24,  1944  a  majority 
of  the  technicians  at  NBC  and  Blue  des- 
ignated NABET  as  their  representatives 
for  collective  bargaining. 

That  on  Nov.  24,  1944  the  NLRB  cer- 
tified NABET  as  the  exclusive  representa- 
tives of  the  technical  operations,  including 
turntables. 

That  AFM  was  a  party  to  the  proceed- 
ings. 

That  AFM  "urged  upon  the  Board  that 
it  should  have  jurisdiction  over  operation 
of  'on  the  air'  playback  equipment,  more 
commonly  known  as  'platter  turners'  or 
turntable  operators  and  that  musicians  units 
should  be  limited  to  each  station  of  the  re- 
spective respondents." 

That  notwithstanding  certification  by  the 
Board  on  Nov.  4,  1944,  "AFM  has  persi  ted 
in  its  contentions  that  the  so-called  platter 
turners  or  turntable  operators  be  treated 
by  the  respective  respondents  as  part  of 
the  musicians  units  and  has  made  demands 
upon  the  respondents  that  they  bargain 
with  AFM  with  respect  to  the  wages,  hours, 
terms  and  conditions  of  employment  of 
said  platter  turners  or  turntable  operators". 

That  at  various  times  since  Nov.  24,  1944 
and  particularly  on  or  about  Jan.  3,  1945 
NABET  requested  each  of  the  respondents 
to  bargain  collectively  with  it  in  respect 
to  rates  of  pay,  wages,  hours  of  employment 
or  other  conditions  of  employment,  as  the 
exclusive  representatives  of  all  of  the  em- 
ployes of  the  respective  respondents. 

That  at  all  times  since  Nov.  24  each  of 
the  respondents  "has  refused  and  it  con- 


APPLICATIONS  for  construction 
permits  for  two  relay  experimental 
stations  above  1900  mc,  the  first  in 
a  proposed  nationwide  network, 
were  filed  last  week  with  the  FCC 
by  the  Raytheon  Mfg.  Corp.,  in 
line  -mth  its  plans  for  a  transcon- 
tinental relay  network  along  air- 
line routes,  disclosed  last  October 
during  the  FCC  allocation  hearing 
[Brdadcasting,  Nov.  6]. 

Indicating  its  intention  to  aid  the 
development  of  television,  the  Com- 
mission on  Tuesday  granted  con- 
struction permits  to  Philco  Radio 
&  Television  Corp.,  the  Allen  B. 
DuMont  Labs,  and  P.  R.  Mallory 
&  Co.  for  experimental  television 
stations  in  Arlington,  Va.,  Wash- 
ington and  Indianapolis.  Frequen- 
cies below  300  mc  are  to  be  assigned 
by  the  Commission's  chief  engineer. 

New  York,  Boston  Stations 

Raytheon  proposes  to  make  its 
prospective  nationwide  relay  sys- 
tem available  for  television  and 
FM  networks,  aeronautical  safety, 
communications,  traffic  control  and 
automatic  position  reporting,  high- 
speed telegraph  and  facsimile  and 
high-quality  telephone  service.  The 
first  two  stations  would  be  in  New 
York  and  Boston. 

Power  of  100  w  is  proposed,  with 
the  stations  using  various  emis- 
sions including  AO,  Al,  A2,  A3,  A4, 
A5  and  special,  the  latter  possibly 
involving  FM,  time  pulse  and  other 


tinues  to  refuse  to  bargain  collectively  with 
NABET"  as  the  exclusive  representative 
of  all  the  employes  in  the  technical  units 
of  the  nets. 

That  on  or  about  Jan.  6,  1945  the  re- 
spondents transmitted  letters  to  NABET 
(attached  to  complaint)  in  which  the  net- 
works stated  in  writing  their  reasons  for 
refusal  to  bargain. 

That  by  these  acts  "each  of  the  re- 
spondents did  interfere  with,  restrain  and 
coerce  and  is  interfering  with  ...  its 
employes  in  the  exercise  of  the  rights  guar- 
anteed in  Section  7  of  the  (National  Labor 
Relations)  Act,  and  did  thereby  engage 
and  is  engaging  in  an  unfair  labor  practice 
within  the  meaning  of  Section  8,  subdivi- 
sion (1)  of  the  Act". 

Trammel!  Letter 
Mr.  Trammell's  letter  revealed 
that  shortly  following  the  NLRB 
certification  of  NABET's  jurisdic- 
tion over  platter  turning  he  received 
a  letter  from  Mr.Petrillo  insisting 
that  NBC  turn  over  this  function 
to  the  musicians  regardless  of  the 
NLRB  action.  Mr.  Petrillo  stated 
in  this  letter: 

I  do  not  wish  to  enter  into  an  agreement 
on  the  merits  of  the  jurisdiction,  but  I 
think  I  am  within  my  rights  in  saying 
that  NABET's  claim  that  it  is  an  inde- 
pendent non-dominated  unit  is  not  sub- 
stantiated by  the  facts  and  the  record.  Had 
this  been  a  "complaint"'  case  before  the 
NLRB  I  feel  sure  that  we  would  have  estab- 
lished that  NABET  is  a  dominated  organ- 
ization. Of  course  such  facts  cannot  be 
established  in  a  representation  case,  which 
was  the  character  of  the  case  before  the 
Board.   .   .  . 

I  think  the  only  fair  thing  to  do  is  to 
cause  NABET  to  release  jurisdiction  over 
this  class  of  work.  Unless  that  is  done  we 
shall  be  plunged  into  another  controversy, 

{Continued  on  page  58) 


methods  of  modulation  which  may 
be  developed  by  Raytheon  research 
engineers.  Raytheon  proposes  to  re- 
lay telephone,  telegraph  and  fac- 
simile services  simultaneously  with 
television  and  FM  either  on  a  point- 
to-point  basis  or  between  fixed 
points  and  mobile  units. 

The  FCC  already  has  granted 
construction  permits  for  experi- 
mental relay  stations  to  the  AT&T, 
which  proposes  a  New  York-Boston 
system,  and  the  International  Busi- 
ness Machines  Corp.  and  General 
Electric  Co.  for  a  Schenectady-New 
York-Washington  network.  [Broad- 
casting, Nov.  13]. 

Under  last  week's  grants  for  ex- 
perimental stations,  Philco  pro- 
poses to  use  its  Arlington  outlet 
in  conjunction  with  a  Washington- 
Philadelphia  relay  system.  The  Du- 
Mont station  will  be  located  at  the 
Hotel  Harrington,  11th  &  E  Sts., 
NW,  P.  R.  Mallory  &  Co.,  manufac- 
turer of  radio  equipment,  proposes 
to  use  the  station  in  connection 
with  development  of  television 
equipment. 

Pending  before  the  Commission 
are  applications  of  Western  Union 
and  Television  Productions  Inc., 
subsidiary  of  Paramount  Pictures, 
for  experimental  relay  stations, 
WU  seeking  channels  above  2000 
mc,  and  the  Paramount  organiza- 
tion asking  for  assignment  below 
300  mc. 


Essential  Status 
Of  Radio  Retained 

WMC  List  Provides  Induction 
Guide  for  26-29  Age  Group 

RENTENTION  of  broadcasting  as 
an  essential  activity  was  reaf- 
firmed last  week  by  the  War  Man- 
power Commission  in  a  revised  list 
sent  to  draft  boards  for  use  as  a 
guide  in  the  induction  of  registrants 
in  the  26  through  29  age  group. 

Classifying  activities  as  either 
critical  or  essential,  with  regis- 
trants to  be  inducted  first  from 
the  least  important  occupations  in 
the  latter  category,  the  list  in- 
cluded radio  broadcasting  and  tele- 
vision among  essential  communica- 
tions services.  Radio  communica- 
tions (radiotelephone  and  radio- 
telegraph) was  listed  as  critical. 

Equipment  Production  Critical 

Production  of  radios  and  radio 
equipment,  radar  and  television 
were  called  critical  with  vinylite 
transcriptions  listed  as  essential. 

The  list  covered  35  groups  of  ac- 
tivities, about  half  of  which  are 
devoted  to  production  of  war  ma- 
terials and  which  are  specified  as 
critical.  No  attempt  is  made  to  in- 
dicate the  relative  importance  of 
different  occupations  in  the  ac- 
tivities but  "all  technical,  scientific 
and  research  personnel"  employed 
in  the  activities  listed  are  declared 
by  the  Commission  as  being  en- 
gaged in  critical  activities. 

While  the  new  list  is  to  be  ap- 
plied only  in  the  current  induction 
of  men  in  the  26  through  29  age 
group,  broadcasters  were  warned 
not  to  depend  on  the  list  as  a  guar- 
antee of  protection  against  draft- 
ing of  older  men.  Deferments  were 
granted  by  Selective  Service,  it  was 
emphasized,  to  tide  employers  over 
only  until  replacements  can  be 
trained.  Broadcasters  should  be 
prepared  to  replace  their  younger 
men  with  women  or  men  over  38, 
an  official  advised. 

It  appeared  likely,  however,  that 
the  list  would  protect  essential  ac- 
tivities from  loss  of  4-Fs  in  the 
event  of  legislation. 


More  Women  in  Industry 
After  War  Seen  by  RMA 

EMPLOYMENT  of  women  by  ra- 
dio manufacturers  in  the  postwar 
period  will  increase,  according  to 
a  survey  made  by  the  Radio  Mfrs. 
Assn.  which  revealed  that  peace- [ 
time  production  will  find  a  greater 
proportion  of  women  employed 
than  in  prewar  days.  Results  of  the 
survey  showed  that  women  repre- 
sented 51.9%  of  the  total  employ- 
ment of  86,173  in  1940  and  will 
represent  59.1%  of  the  estimated 
145,266  workers  at  the  end  of  the 
first  year  of  war  production,  while 
postwar  employment  of  both  men  , 
and  women  is  expected  to  be  at  least 
68.6%  greater  than  in  1940. 

Number  of  women  employed  for 
war  production  of  radio  and  radio 
soared  248.8%  over  1940  as 
of  July-September.  Women  total 
64.6%  of  present  employment,  es- 
timated at  241,286,  the  RMA  said. 


From  Bomber 

RECORDING  of  an  actual 
Army  acceptance  test  flight 
of  Boeing  B-29  Superfortress 
No.  4469752  was  made  Jan. 
15  over  KFH  Wichita,  at  5:45 
p.m.  George  Gow,  KFH  news 
editor  made  the  flight  and 
recorded  the  highlights  of  the 
test  by  shortwave  from  25,000 
ft.  above  the  city.  Outside 
temperature  during  the  flight 
was  18  below  zero,  but  inside 
the  pressurized  Fortress  the 
tempeiature  was  55  above 
zero.  Lt.  Col.  R.  G.  Vaughan, 
AAF,  was  in  command  of  the 
test  flight.  The  Army  accept- 
ed the  plane  at  the  comple- 
tion of  the  flight. 


Relay  Networks  Operating  on  1900  mc 
Along  Airlines  Are  Asked  by  Raytheon 
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Plant  Your 

with  WMT 


.  .  .  and  reap  the  results  of  Iowa's 
Biggest  Corn  Crop  in  History! 


607,608,000  bushels  of  corn  .  .  .  that's  what  the 
farmers  of  Iowa  produced  in  1944— «w<i  that's 
big  business.  From  this  and  other  Iowa  industry, 
$1,500,000,000,  and  probably  more,  was  earned 
by  the  "corn  country  folks"  in  WMT's  regular 
daytime  listening  area.  Folks  out  here  have 
money  to  spend  for  your  product  .  .  .  sell  theln 
with  WMT.  At  600  kc  with  5,000  watts  WMT 
covers  320  miles  in  diameter  .  .  .  the  largest 
primary  listening  area  in  the  state  of  Iowa.  Put 
WMT  and  Iowa  on  your  next  schedule. 

WMT —the  "Buckle  on  the  Corn  Belt"  ...  file  simplest, 
least  expensive,  most  effective  way  to  reach  the  rich 
"corn  country  folks"  of  Iowa. 


Represented  by  the  Kalz  Agency  h       H  ■■ 
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ONE 
or  THE 
WORLD'S 
BETTER 
RADIO 
STATIONS 

^% 

REPRESENTED  BY  JDHN  BLAIR  S  [0. 


WWYA 

WHEELING,  W.VA. 


YQU  CAN  BANK  DN  U5/ 


Young  &  Rubicam  Again  Tops 
Agencies  With  CBS  Billings 


YOUNG  &  RUBICAM  again  ranks 
first  among  agencies  placing  time 
on  CBS  during  1944,  an  analysis 
of  the  network's  billings  discloses. 
The  Y&R  billings  totaled  $7,966,037. 
J.  Walter  Thompson  Co.  is  in  second 
place  with  billings  of  $7,091,514  last 
year. 

In  third  place  is  Dancer-Fitz- 
gerald-Sample with  $6,033,399.  Oth- 
er agencies  with  CBS  billings  over 
$2,000,000  follow:  Ruthrauff  & 
Ryan,  $4,434,356;  Biow,  $4,057,915; 
Compton,  $3,411,513;  BBDO,  $3,- 
264,361;  Poote,  Cone  &  Belding, 
$3,040,127;  Ted  Bates  Inc.,  $2,248,- 
027;  Wm.  Esty  &  Co.,' $2,232,440 ; 
Benton  &  Bowles,  $2,123,510. 

General  Foods  had  top  CBS  bill- 
ing among  sponsors  with  $5,537,409. 
Others  in  the  first  10  list  of  spon- 
sors were:  Lever  Bros.  Co.,  $4,842,- 
781 ;  Procter  &  Gamble  Co.,  $4,348,- 
795;  American  Home  Products 
Corp.,  $3,215,834;  William  Wrigley 
Jr.  Co.,  $2,386,781;  Sterling  Drug 
Inc.,  $2,307,314;  R.  J.  Reynolds 
Tobacco  Co.,  $1,912,727;  Standard 
Brands,  $1,872,575;  General  Elec- 
tric Co.,  $1,635,957;  Colgate-Pal- 
molive-Peet  Co.,  $1,627,423. 


May  was  the  best  month  last  year 
for  CBS,  with  billings  totaling  $5,- 
848,018.  Monthly  billings  in  1944 
follow: 


.  $6,658,968 
6,366.893 

March               _  - 

.  .  .  6,801.669 

April  

May  

June  _ 

.  6,660.663 

  5,848.018 

.  6,204.782 

July                —  . 

  5,369.338 

August  

..  6.321.947 

September   

October  

November        —  - 

  6,386.0U 

  5,796.790 

6,677,364 

December  

 5,819,983 

Industry  classification  summary 
of  CBS  network  gross  billings  for 
1944: 

Automotive   $  3,432,510 

Building  Materials    2 , 865 , 971 

Cigars,  Cigarettes,  Tobacco   7 , 067 , 082 

Clothing  and  Dry  Goods   767,291 

Confectionery  and  Soft  Drinks.  .  3,205,771 

Drugs  and  Toilet  Goods   19 , 580 , 756 

Financial  and  Insurance   626,495 

Food  and  Food  Beverages   15 , 926 , 268 

House  Furniture  and  Furnishings  961 , 503 

Jewelry  and  Silverware   478,092 

Lubricants  and  Fuel   1 , 792 , 139 

Eadios,  Phonographs  and 

Musical  Instruments   1 , 941 , 069 

Laundry  Soaps  and  Household 

Supplies   3,572,196 

Stationery  and  Publishers   1 , 299 , 059 

Sports  and  Aircraft   224 , 583 

Travel   51,243 

Wines  and  Beers   1 , 869 , 642 

MUcellaneous   779,673 

Political   360,986 

GRAND  TOTAL   $66,791,319 


CBS  1944  BILLINGS  BY  AGENCIES,  SPONSORS 

*  Handled  by  More  Than  One  Agency. 


ADVERTISING  ARTS  AGENCY 

California  Comm.  for  the  Right  to  Work  

ALLIED  ADV.  AGENCIES 

Southern  California  Democratic  Comm. — Downey- 
N.  W.  AYER  &  SONS,  INC. 

Electric  Co.   Adv.  Pgm  

United  Air  Lines  


812 
1,102 


$  812 
1.102 


BAKER  ADV.  AGENCY  LTD. 

General  Foods  Corp. — Postum  

General  Foods  Corp. — Grapenuts  &  Grapenuts  Flakes. 


TED  BATES,  INC. 

Colgate-Palmolive-Peet  Co. — Palmolive  Shave  Cream- 
Continental  Baking  Co  

Standard  Brands,  Inc. — Coffee  &  Desserts  


BATTEN,  BARTON,  DURSINE  &  OSBORN,  INC. 

Armstrong    Cork  Co.  

Cream  of  Wheat  Corp  

General  Electric  Co.  *  

B.  F.  Goodrich  Co  

Schenley  Products  Co.* — Cresta  Blanca  Wine  

Servcl,  Inc.   

E.  R.  Squibb  &  Sons  


BEAUMONT  &  HOHMAN,  INC. 

Pacific  Greyhound  Lines,  Inc  

BENTON  &  BOWLES.  INC. 
Genera]  Foods  Corp. — Post's  40%  Bran  Plakes- 

Post  Toasties   

Maxwell  House  Coffee  

Prudential  Insurance  Co.  of  America  


Blow  CO.,  INC. 

Democratic  National  Committee  

Englander  Co.   

Eversharp,  Inc.  

Hunt  Bros.   

Lady  Esther  Ltd  

Philip  Morris  &  Co.,  Ltd  

Procter  &  Gamble  Co. — Lava  

Roma  Wine  Co.  ,  

Schenley   Products   Co.* — Penicillin  

One  Thousand  Club  of  the  United  States  of  America  

W.  EARL  BOTHWELL  ADV.  AGENCY 

American  Home  Products  Corp. — Duff's  Ready-to-Bake-Mixes 
BOTSFORD  CONSTANTINE  &  GARDNER 

Jantzen  Knitting  Mills  

BRISACHER  &  VAN  NORDEN 

Peter   Paul,  Inc    

BROOKS  ADV.  AGCY. 

Bekins  Van  &  Storage  Co  

FRANKLIN  BRUCK  ADV.  CORP. 

Manhattan  Soap  Co  

BUCHANAN  &  CO. 

Soil-Off  Mfg.  Co   

Seal-Cote  Co.     '.  

Texas  Co.*   

CAMPBELL-EWALD  CO..  INC. 

U.  S.  Rubber  Co  

CLEMENTS  CO.,  INC. 

Hudson  Coal  Co  

COCKFIELD,  BROWN  &  CO. 

Campbell  Soup  Co.*   


577,669 
705,288 
966.170 


403.395 
337,499 
120,777 
963,026 
166,305 
382,358 
891,002 


793,981 
546,006 
163,119 
620,405 


148,999 
165,750 
782,443 
2,106 
754,317 
1,412,707 

58,170 
630,274 
177,513 

26,636 


29.394 

4,663 

36,972 

38,281 

33,180 

13,752 
3,510 
768,305 

1,306,719 
62,760 
6,993 


3,264,361 
11.683 


4,067.915 
29^94 
4.663 
36.972 
38,281 
33.180 


786,667 
1,306,719 
62,760 
6,993 
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riie  Spotlight  is  on  KXOfl^romotioRl 


tivals 


and 


class  oi^Wi^e* 


ptoi 


oiacc. 


In  an  article  appearing  in  the  November  lltfi^ae 
of  "The  Billboard."  radio  station  KXOK  is  highly  clws- 
mended  for  its  promotion.  The  article  points  ou 
that  KXOK's  promotional  activity  "rivals  the  savvy 
and  class  of  any  network  promotional  office." 

KXOK  believes  in  promotion.  Moreover,  this  station 
believes  in  correlating  its  promotion  in  all  media  used 
for  best  results. 

"The  Billboard"  article  tells  the  complete  KXOK  pro- 
motion story  .  .  .  and,  naturally,  we're  proud  to  be 
singled  out  in  this  manner,  with  national  recognition 
for  doing  what  everyone  terms,  a  "top-notch  job  of 
promotion." 

Ask  KXOK  or  John  Blair  representatives  for  complete 
details  oi  how  KXOK  "'proves  that  KXOK  advertising  sells." 

KXQK 

SAINT  LOUIS  (1),  MISSOURI 

OCYCLES  •  5000  WATTS  •  FULLTIME  •  JLUE  NETWORK 

Owned  and  Operated  by  the  St.  Louis  Star'-Tinfes 


HOOPER 

Proves  That 

ONLY 
WLAP 

"DOES  THE  JOB  ' 

IN 

Lexington^  Kentucky 

HOOPER  LISTENING  INDEX 

Fall,  1944       City  Zone       Lexington,  Ky. 

— Share  of  Audience — 
Total  Coincidental  calls — this  period  9,538 


MORNING  INDEX 
Monday  Thru  Friday 
8  to  12  NOON 

WLAP 

"B" 

"C" 

OTHERS 

50.2 

27.7 

21.7 

0,4 

AFTERNOON  INDEX 
Monday  Thru  Friday 
12  to  6  P.M. 

WLAP 

"B" 

■■c" 

OTHERS 

46.0 

23.3 

29.3 

1.4 

EVENING  INDEX 

Sunday  Thru  Saturday 
6  to  10  P.M. 

WLAP 

"B" 

"C" 

OTHERS 

24.2 

39.7 

35.8 

0.3 

OVER  $60,000,000  .  .  . 
.  .  .  will  be  paid  to 
Bluegrass  tobacco 
growers  before  March  1st! 


WLAP 

A  NUNN  STATION  i 

N  U  N  N  STATIONS 
WlAP 

LEXINGTON,  KY. 

WBIR 
KNOXVIUE,TENN. 
WCMI 
ASHLAND,  KY. 
HUNTINGTON,  W.  VA. 
KFDA 
AMARILLO,  TEX. 

Blue  Mutual 
Lexington,  Kentucky 

J.  E.  Willis,  Manager 

REPRESENTED  NATIONALLY  BY  THE  JOHN  E.  PEARSON  CO. 


COMPTON  ADV.  CO. 

Procter  &  Gamble  Co. — Crisco     410,200 

Ivory  Soap    521,156 

Duz    511,728 

Ivory-Oxydol    1,939,540 

Socony-Vacuum  Oil  Co   28,890 

  3,411,513 

COPLEY  ADV.  AGCY. 

Attorney  General  Comm. — F.  D.  Harrigan   125  126 

COTTER  ADV.  AGENCY 

H.  T.  Cahill— Candidate  for  Gov.  of  Mass    370  370 

CRUTTENDEN  &  EGER 

Admiral  Corp.    259,435  269,435 

DANCER-FITZGERALD-SAMPLE 

American  Home  Products  Corp. — Anacin   1,612,999 

Anacin,  Benefax    111,714 

Anacin,  Bisodol  Mints   31,812 

Anacin,  Kolynos    142,877 

Renefax    192,135 

Bi=odol     559,896 

Kolynos    331,899 

Kolynos,  Anacin    199,650  I 

Kolynos,  Hill's  Cold  Tablets   103,458  J 

General  Mills  Inc.— Softasilk,  Kix    349,093  f 

Cheeri-Oats    327,836 

Proter  &  Gamble  Co.— Oxydol   529,637 

Sterling  Drug  Inc. — Bayer   783,853  ■ 

Dr.  Lyons    335,777 

Phillips  Dental    245.316 

PhiUips  Tablets   — _  275,447 

  6,033,399 

D'ARCY  ADV.  Co. 

Coca  Cola  Inc.    520,720  520,720 

HUGH  A.  DEADWYKER 

Constitutional  Democrats  of  N.  C.   575  675 

DONAHUE  &  COE 

Grove  Laboratories  *   8,216  8,216 

SHERMAN  K.  ELLIS  CO. 

Quaker  Oats  Co.*    11,340  11,340 

WM.  ESTY  &  CO. 

Colgate-Palmolive-Peet  Co.* — Super  Suds   319,713 

R.  J.  Reynolds  Tobacco  Co   1,912,727 

  2,232,440 

FLAGLER  ADVERTISING 

W.  Atlee  Burpee  Co   12,892  12,892 

FOOTE,  CONE  &  BELDING 

American  Tobacco  Co.    1,037,713 

Armour  &  Co.    295,792 

Bourjois  Inc.    716,868 

Campbell  Soup  Co.*   765.171 

Lockheed  Aircraft  Inc.    224,583 

  3,040,127 

FURMAN,  FEINER  &  CO. 

Liberal  Party  for  Roosevelt.  Truman  &  Wagner   908  908 

GARDNER  ADVERTISING  CO. 

Pet  Milk  Sales  Co  ♦    789,640  789,640 

GARFIELD  &  GUILD 

Chemicals  Inc.    2,942 

Hunt  Bros.,  Packing   25,948 

Kay  Jewelry  Co.    10,018 

  38,908 

GILLHAM  ADVERTISING  AGENCY 

Pet  Milk  Sales  Co.*    10,710  10.710 

GLASSER-GAILEY  &  CO. 

Colonial  Dames  Inc.    25,283  26,283 

GRAND  ADVERTISING 

Cudahy  Packing  Co.*    330,991  330,991  ' 

GREEN-BRODIE 

Business  Men  for  Roosevelt  Inc   30,812  30,812 

JOHN  L.  HALPIN 

Democratic  State  Committee  of  N.  Y   10,121  10,121 

L^^RTER  H.  HARRISON  ASSOC. 

National  Independent  Comm.  for  Roosevelt   5,681  5,681 

HENRI,  HURST  &  McDONALD 

BaUard  &  Ballard  Co   226,575 

John  Morrell  &  Co   40,880 

  267,455 

HILLMAN,  SHANE  &  BREYER 

"42"  Products  Inc.      32,020 

Hollywood  Democratic  Coram   1,762 

  33,772 

HIXON-O'DONNELL  ADV. 

Dav  &  Night  Mfg.  Co   4.563 

Hoffman  Radio  Corp   10,179 

Richfield  Oil  Co.    630 

Stultz  Sickles  Co    4,914 

  20.286 

DUANE  JONES  Co. 

Manhattan  Soap  Co   72,732 

C.  F.  Mueller  Co.    99.396 

Republi'-an  National  Coram   131,414 

Jos.  Tetley  &  Co   68,569 

  372,111 

CLARENCE  B.  JUNEAU 

Citizens  Comm.  Against  Prop.  No.  12   812  812 

H.  W.  KASTOR  &  SONS  ADV.  CO. 

Welch  Grane  Juice  Co   110,027  110,027 

JOSEPH  KATZ  CO. 

American  Oil  Co.   285,092 

Maryland  Pharmaceutical  Co   15,871 

  300.D63 

KENYON  &  ECKHARDT 

Souihf-n  Cotton  Oil  Co   407,566  407,566 

KNOX  REEVES  ADV.  AGCY. 

General  Mills,*— Wheaties   276,722 

Bisquick    215,782 

  492,504 

ARTHUR  KUDNER  INC. 

U.   S.  Tobacco  Co   411,504  411,604 

LAKE-SPIRO-SHXJRMAN 

Plough    Inc.    29,342  29,342 

LENNEN  &  MITCHELL 

Andrew  Jergens  Co.    21,411 

P.  LoriUard  Co.     149,849 

  171,267 

ADDISON  LEWIS  &  ASSOC. 

Minneanolis-Hmevwell  Reg.  Co.    334,626  334,626 

LONG  ADV.  SERVICE 

Calif.  Pi-une  &  Apricot  Growers  Assn   16,432 

Gallenkamp   Stores  Co.    3,476 

  19,908 

McHANN-ERICKSON 

Che^ebrough  Mfg.  Co.   656,706 

CoMstream    Products    6,699 

Dwight  Edwards  Co.    10,721 

Pacific  Coast  Borax  Co.    432,990 

Pillsbury  Mills  Inc.    214,304 

  1,321,420 

MAXON  INC. 

General  Electric  Co    1,394,579 

GiUette  Safety  Razor  Co.   161,887 

  1.665,966 


THE  TIME  to  spring  into  action 
is  all  the  time,  as  far  as  Weed  & 
Company  is  concerned.  Delivering 
good  times  on  good  stations.  Weed 
treats  time  as  its  full-time  business, 
which  means  more  business  for  its 
stations. 


Alert,  radio -wise  Weed  men,  on  the 
job  from  coast-to-coast,  make  time 
mean  money  to  all  stations  that  carry 
the  letterhead  line  "Nationally  Rep- 
resented by  Weed  &  Company." 
Alert  stations  know  that  when  Weed 
handles  it,  "time  will  sell!" 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK  -   BOSTON   .   CHIGAGO   -   DETROIT   •   SAN  FRANCISCO   •  HOLLYWOOD 
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NORTH  CAROLINA 

IS  THE  SOUTH'S 

Itlo  l  AGRICULTURAL 
STATE 


NORTH  CAROi/NA 


AVERAGE  OF 
JVfJVS  OTHEK 
SOUTHEKM  STATES 


WPTF 

(CARRYING  N.  B.C. 
WITH  50,000  WATTS 
AT  680  K  C  ) 

IS  NORTH  CAROLIN/VS 
No.l  SALESMAN 


WPTF  •  RALEIGH 


FREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 


ARTHUR  MEYERHOFF  &  CO. 

Consolidated  Royal  bhemical  Co  

Wm.  Wrigley,  Jr.  Co  

C.  L.  MILLER  CO. 

Corn  Products  Refining  Co  

Curtiss  Candy  Co.   

DAN  B.  MINER  CO. 

Wilshire  OU  Co.  

RAYMOND  R.  MORGAN  CO. 

Los  Angeles  Soap  Co  

MORSE  INTERNATIONAL 

Vick  Chemical  Co.  

KELLY  NASON  INC. 

H.  Basch  &  Co.  

NEWELL-EMMETT  CO. 

Liggett  &  Myers  Tobacco  Co  

PACIFIC  NATIONAL  ADV.  AGENCY 

Washington  Cooperative  Egg  &  Poultry  Assn.. 
PEDLAR  &  RYAN 

Procter  &  Gamble  Co.* — Camay  

Camay  &  Ivory  Flakes  

Sterling  Drug  Inc.* — Ironized  Yeast  

SAYRE  M.  RAMSDELL  ASSOC. 
Philco  Corp.   

ROCHE,  WILLIAMS  &  CLEARY 

Lewis  Howe  Co.   

RHOADES  &  DAVIS 

Yellow  Cab  Co.   

ELWOOD  J.  ROBINSON  ADV.  AGCY. 
Hollywood  for  Dewey  Comm  

RONALDS  ADVERTISING  AGCY. 
Texas  Co.*   

RUTHRAUFF  &  RYAN 

Chrysler  Corp.   

Emerson  Drug  Co  

Lever  Brothers  Co. — ^Rinso   

Spry   

Noxzema  Chemical  Co.   

Quaker  Oats  Co.   

Sterling  Drug  Inc.* — Ironized  Yeast — .  


SCHWIMMER  &  SCOTT 
Schutter  Candy  Co.  

RUSSEL  M.  SEEDS  CO. 
Grove  Laboratories  Inc.*  __ 
Mennen  Co.   

SHERMAN  &  MARQUETTE 
Colgate-Palmolive-Peet  Co.*- 

SORENSON  &  CO, 
Bowey's  Inc.  .  

SPITZER  &  MILLS 

Colgate-Palmolive-Peet  Co.*- 
Quaker  Oats  Co.*   

BARTON  A.  STEBBINS  INC. 

Ben  Hur  Products   

Packard  Bell  Co.  

Signal  Oil  Co.  


-Colgate  Tooth  Powder 


-Colgate  Tooth  Powder 


J.  D.  TARCHER  &  CO. 

McKesson  &  Robbins  Inc  

WADE  ADVERTISING  AGENCY 

Miles  California  Co.   

J.  WALTER  THOMPSON  CO. 

P.  Ballantine  &  Sons   

Bank  of  America   

Elgin  National  Watch  Co.  

Johns-ManviUe  Corp.   

Lamont,  Corliss  &  Co.   

Lever  Brothers  Co. — Lux     

Vimms   

P.  Lorillard  Co.  

Owens  Illinois  Glass  Co.  

Parker  Pen  Co.   

Standard  Brands  Inc. — Fleischmann's  Yeast  _. 

Tenderleaf  Tea   

Western  Sugar  Refinery  Co.   

J.  B.  Williams  Co.   

Wm.  Wrigley  Jr.  Co.   

WALKER  &  DOWNING 

AUegheny-Ludlum  Steel  Co.   

WALLACE-FEBRY-HANLY  CO. 

Campana  Sales  Co.   

WARWICK  &  LEGLER 

Pabst  Sales  Co.   

ERWIN,  WASEY  &  Co. 

Barbasol  Co.   

Planters  Nut  &  Chocolate  Co.   

ARMAND  S.  WEILL  CO. 
Johnstone  Drug  Co.  

WM.  H.  WEINTRAUB  &  CO. 

Anchor-Hocking  Glass  Co.  

Schenley  Products  Co.* — Cresta  Blanca  Wine  

GEORGE  M.  WESSELLS  ADV.  AGCY. 

Union  Ice  Co.   

WESTERN  ADVERTISING  AGCY. 

Soil-Ofie  Mfg.  Co   

WARD  WHEELOCK  CO. 

Campbell  Soup  Co.*   

YOUNG  &  RUBICAM 

Celanee  Corp.  of  America   

General  Electric  Co.   

General  Foods  Corp. — Birds  Eye  Frosted  Foods- 

Calumet,  Swansdown   

Gaines  Dog  Food  

Grapenuts  Flakes,  Wheatmeal  

LaFrance  &  Satina   

Post  Raisin  Bran  

Postum  .  

Maxwell  House  Coffee  

Jell-O,  JelI-0  Pudding,  Sanka   

Sanka,  SureJell   

Goodyear  Tire  &  Rubber  Co.  

Gulf  Oil  Corp.   

International  Silver  Co.  

Johnson  &  Johnson   

Lever  Brothers  Co. — Swan   


11,792 

1,686,727 

1,698,51> 

496,428 

257,975 

754,403 

7,308 

7,308 

117,086 

117.086 

294,020 

294,020 

7,722 

7.722 

1,520,922 

1,520,922 

11,357 

11,367 

198,171 

180,194 

545,561 

923,926 

10,216 

10,216 

466,264 

465,264 

20,706 

20,706 

1,867 

1,867 

43,636 

43,635 

782,064 
772.800 
961,362 
640.238 
438,167 
718,375 
121.360 


22.869 
25.272 
49.255 


47,968 
863,730 

18,262 
1,173,091 
663,649 
621,663 
964,919 
516,616 
455,514 
451.891 

38.961 
345.800 
700.054 


58,6 


756,093 
120,601 
386,610 
577,065 

31,636 
907,698 
350,868 

93,438 
506,509 

50.535 
916,738 
185,683 
380,702 
556,264 
420,106 
311,340 
1,414,451 


GRAND    TOTAL    $66,791,319 
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Not  eVeii  in  stats  election  board  headqudrtefs  Is  th© 
set-up  as  complete  as  in  the  editorial  rooms  of  The  Okla- 
homan  and  Times  on  election  night.  City,  county,  state 
and  national  returns  from  this  source  are  invariably  first 
on  the  wires. 


Covering  2,800,000  highway  miles  a  year,  Oklahoma 
Publishing  Company  owned  Mistletoe  Express  Service  keeps 
dealers'  stocks  fresh  in  409  Oklahoma  cities  and  towns 
.  .  .  furnishes  subscribers  with  their  Oklahoman  and  Times 
only  minutes  old. 


1 


eed 


Ranking  right  along  with  such  rrefwcirk  commentators' 
as  Morgan  Beatty,  Robert  St.  John  and  Kaltenborn  among 
Oklahoma  listeners  is  WKY's  own  staff  of  newscasters  who 
contribute  toward  the  station's  complete  news  coverage, 
local  and  national.  Ten  regularly  scheduled  daily  news 
periods  round  out  WKY's  service  to  listeners. 


homa  and  Texas  farm 


When  business  gets  the  green  light  along  the" 
post  war  highway,  don't  overlook  the  Oklahoma 
Publishing  Company's  four  lane  approach  to  mer- 
chandising problems  in  the  Oklahoma  City  market. 
If  you  prefer  newspapers,  there's  the  Oklahoman 
and  Times.  If  it's  the  farm  market  you  are  after, 
you  have  The  Farmer-Stockman.  If  radio  is  your 
favored  medium,  use  WKY.  If  product  distribution 
is  a  problem,  remember  Mistletoe  Express.  BUT,  if 
you  want  to  do  the  maximum  job  with  the  least 
effort,  coordinate  the  four  in  a  single  package. 


OKLAHOMA 
PUBLISHING 
COMPANY 


THE  DAILY  OKLAHOMAN  *  OKLAHOMA  CITY  TIMES 
THE  FARMER-STOCKMAN  MISTLETOE  EXPRESS 

WKY,  OKLAHOMA  CITY  KVOR,  COLORADO  SPRINGS 
KLZ,   DENVER  (Under  Affiliated  Management) 

REPRESENTED  BY  THE  KATZ  AGENCY 


WrCB  ANmVERSARY 
NOTES  RELAY  PLAN 

IN  A  program  Jan.  12  at  Schenec- 
tady commemorating  the  fifth  an- 
niversary of  the  television  network 
inaugurated  by  General  Electric 
Co.,  Paul  L.  Chamberlain,  trans- 
mitter sales  manager  of  GE's  elec- 
tronics department,  told  the  WRGB 
television  audience  that  five  com- 
panies have  already  indicated  in- 
tention of  providing  video  relay 
facilities  after  the  war.  One  of  the 
companies,  International  Business 
Machines  Corp.,  will  install  its 
initial  circuit  connecting  Schenec- 
tady with  New  York,  Mr.  Chamber- 
lain said. 

Participating  in  the  anniversary 
program  was  Niles  Trammell,  NBC 
president,  who  spoke  and  was  tele- 
vised from  New  York  and  Robert 
S.  Peare,  GE  vice-president  in 
charge  of  advertising,  publicity  and 
broadcasting,  who  spoke  from  the 
WRGB  studios. 


Bracken  Lineup 

STANDARD  BRANDS,  New  York 
(Fleischmann's  Yeast,  Blue  Bon- 
net margarine),  on  Feb.  4  starts 
a  half-hour  comedy  series  starring 
Eddie  Bracken  on  132  NBC  sta- 
tions, Sunday,  8:30-9  p.m.  (EWT). 
Packaged  by  Mann  Holiner,  Holly- 
wood freelance  producer,  at  re- 
puted price  of  $15,000  per  week 
for  talent,  program  takes  over  net- 
work time  now  held  by  One  Man's 
Family.  Robert  Riley  Crutcher  has 
been  signed  as  head  v^rriter,  with 
Holiner  producing.  Remainder  of 
talent  line-up  has  not  been  an- 
nounced. One  Man's  Family,  also 
sponsored  b-"^  Standard  Brands,  on 
Jan.  30  shifts  to  Blue  stations, 
Tuesday,  7:30-8  p.m.  (EWT),  with 
West  Coast  repeat,  7:30-8  p.m. 
(PWT).  Latter  series  will  adver- 
tise Tenderleaf  Tea,  with  J.  Wal- 
ter Thompson  Co.  servicing 
account.  Kenyon  &  Eckhardt,  New 
York,  handles  yeast  and  margarine 
accounts. 


Overall  Acceptance  of  Blue  Programs 
Is  Goal  of  Nefs  New  Promotion  Policy 


OVERALL  acceptance  of  Blue  pro- 
grams and  Blue  stations  is  the 
major  goal  of  the  network's  new 
promotion  policy,  Fred  Smith,  di- 
rector of  advertising  and  promotion, 
states  in  a  broadside  presentation 
sent  last  weekend  to  Blue  affiliates. 
Policy  is  explained  in  an  eight- 
point  outline: 

1 —  ^About  the  first  of  each  month  the 
Blue  will  send  stations  all  planned  promo- 
tion for  the  month,  except  for  interim 
emergency  material,  which  will  be  kept 
to  a  minimum  so  stations'  monthly  pre- 
scheduling  will  hold  up. 

2 —  Concentration  increases  promotion's 
effectiveness,  so  stations  should  expect  more 
"package  promotions"  like,  the  60-day  Sun- 
day night  job.  Asking  stations  to  give 
these  promotions  priority  over  everything 
else,  Mr.  Smith  suggests  that  they  follow 
the  Blue  priority  system :  1.  the  major 
promotion;  2,  new  shows;  3,  old  shows 
moving  to  new  time;  4,  old  shows  with  new 
opposition;  5,  special  events. 


Saved  is 


Let  WEBR  Sell  Your  Product  to  the  Rich 
Buffalo  and  Western  New  York  Market 

No  need  to  pay  fancy  prices  to  tell  your  story  to  the  Western  New 
York  Market!  65%  of  the  population  and  70%  of  the  total  retail 
sales  of  the  eight  county  area  in  Western  New  York  are  CONCENTRATED 
in  METROPOLITAN  BUFFALO . .  .well  within  WEBR'S  primary  service  area. 


i 


BUFFALO  fiTouricr- Express  STATION 

r 


WEBR 


MUTUAL  NETWORK 


LOWEST! 
^  COST 

Nationally  Represented  by  WEED  &  CO. 


3 —  A  monthly  management  bulletin  "will 
keep  you  up  on  the  national  picture,  on 
our  progress  as  a  network — and  your 
progress   as  part  of  it.'' 

4—  Special  bulletins  about  emergency  or 
interim  problems  will  tell  stations  what 
the  Blue  is  doing  about  them  at  its  M  &  O 
stations,  providing  a  model  for  station  fol- 
lowups. 

5 —  Blue  will  prepare  several  types  of  ad- 
vertising: Program  promotion,  ads  for 
newspapers  and  national  magazines,  pro- 
vided in  mat  form;  spotlight  ads  for  sta- 
tion use;  institutional  ads  when  strategic 
for  station  information,  furnishing  mats 
on  request;  network  trade  ads  to  be  sent 
to  stations. 

6 —  Co-op  promotion,  which  will  be 
"stepped  up",   is  now   a  complete  unit. 

7 —  "Our  own  air  is  our  best  promotion 
medium:  To  supply  you  with  better  record- 
ed and  live  announcements,  the  promotion 
and  program  departments  are  setting  up 
a  special  group  to  specialize  in  this  work. 
We  are  going  a  step  further.  We  are 
scheduling  announcements,  in  advance,  on 
M  &  O  stations  and  are  setting  aside 
a  certain  number  of  network  breaks  for 
this  purpose.  We  recommend  this  wherever 
possible  as  good,  sound  advertising  pro- 
cedure to  help  build  listeners.  We  have 
taken  one  further  step — we  are  using  our 
sustaining  programs  to  promote  Blue  com- 
mercial shows." 

8 —  Merchandising  will  be  important.  Sta- 
tions are  asked  to  help  set  a  pattern  and 
then  help  get  it  working. 

Asked  about  the  operation  of  this 
new  policy,  Mr.  Smith  said  that 
every  effort  would  be  made  to  pro-- 
mote  sequences  rather  than  single 
programs,  with  the  goal  of  getting 
people  to  listen  to  the  Blue  through- 
out an  entire  morning  or  afternoon 
or  evening  instead  of  tuning  in 
one  Blue  program  and  then  switch- 
ing to  another  station. 


JOHN  COBURN  TURNER,  for- 
merly script  editor  of  the  Blue, 
has  been  made  head  of  the  new  pro- 
gram promotion  division  of  the 
Blue  program  department  and  will 
be  responsible  for  all  promotion 
on  the  air  of  the  network  and  its 
programs,  Hubbell  Robinson  Jr., 
vice-president  in  charge  of  pro- 
grams and  production,  announced. 

Three  writers — Juliet  Glen,  for- 
merly of  Compton  Adv.,  and  re- 
cently resigned  from  the  Red  Cross ; 
Marjorie  Duhan,  also  from  Comp- 
ton; Patsy  Cristy,  formerly  a  re- 
searcher for  Isabel  Manning  Hew- 
son — will  be  associated  with  Mr. 
Turner  in  the  new  division,  which 
will  work  closely  with  the  network's 
promotion  and  advertising  depart- 
ment. Elinor  O'Connell,  formerly 
of  the  Blue  spot  and  political  sales 
staff,  will  handle  traffic  details  as 
assistant  to  Mr.  Turner. 
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On  this  Hooper  showing,  WOWO  gets  not  only  more,  but  most,  of  the  radio 
listenership  in  the  Fort  Wayne  Trading-area  (as  defined  by  Rand  McNally),  in  the 
golden  hours  between  8  A.M.  and  six  in  the  evening.  A  special  study  carried  on  in 
Fort  Wayne  and  8  intermediate  cities;  also  in  rural  areas  surrounding  each  city, 
showed  more  than  half  the  sets  in  this  area  tuned  to  one  station  . .  a  record  consist- 
ently maintained  throughout  the  entire  half-rural,  half-urban  primaiy  of  WOWO. 

This  exceptionally  high  Hooper  rating,  rural  as  well  as  urban,  explains  the 
enormous  pulling-power  of  WOWO  . .  this,  and  the  day  to  day  alertness  that  has 
earned  eight  awards  for  outstanding  efforts  in  the  fields  of  promotion  and  publicity. 

Sponsors  of  shows  on  WOWO  are  assured  of  a  welcome  for  their  product- 
stories  in  a  majority  of  the  radio  homes  in  the  prosperous  WOWOland.  WOWOland 
means  133  counties  in  three  states  .  .  plus  Fort  Wayne. 

Your  NBC  Spot  Salesman  can  bring  to  life  the  cold  but  convincing  figures  of 
the  Hooper  Index.  Get  the  full  story  from  him. 

WESTIN6H0USE  RADIO  STATIONS  Inc 


WBZ     •     WBZA     •     KEX     •     KYW     •     KDKA     •  WOWO 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES-EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 
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Night-time  listening  in 

•  FIRST  of  a  series  of  reports  from  total  .  .  .  responded  when  they  were  | 

NBC's  1944  Nation-wide  Survey  of  asked'/'To  which  station  do  you  listen 

Listening  Habits  is  just  completed.  MOST. . .  at  night,  after  6:00  p.m.?"  s 

It  contains  details  as  to  how  the  These  pages  give  you  the  high- 
people  in  1077  cities  ...  all  the  U.  S.  lights.  For  complete  information, 
cities  of  10,000  population  and  over  write  to  the  NBC  Promotion  Depart- 
and  accounting  for  16,000,000  radio  ment  for  the  booklet— "1077  Cities 
families  or  56  percent  of  the  nation's  .  .  .  and  How  They  Listen  at  Night." 


1077  cities 


cities 


tonicities 


\nU  cities  He' 


\eads 


aWoftet 


HeWoil^s 


tamiiies 


klational  Broadcasting  Company 


America's  No.  1  Network 


^here  to  make 
Sales  at  a  Pro/it 


and  6  good  reasons  why 


1.  Ample  power — 500  w. 

2.  Good  spot  on  the  dial- 
980  kc. 

3.  Thorough  coverage  of 
market. 


4.  Varied  program 
schedule. 

5.  Large  listening  audience. 

6.  Best  dollar  for  dollar 
value. 


5,000 
WATTS 


The  Katz  Agency,  Inc.,  National  Representatives 
Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 

980 
KC 


HASMVIUE, 


OWI  PACKET,  WEEK  FEB.  12 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Feb.  12.  OWI  transcriptions  contain  six  50-second  announcements 
suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  discs. 
Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  important  war 
messages. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
Groap  Groap  NAT.  SPOT 

KW  OI  PLAN 


War  Bonds  

Merchant  Marine   X 

The  Job  Ahead — Japan  

Planned  Saving  

Paper  Salvage  .   X 

V-Mail   X 

Soipport  Rationing  


Benoit     Promoted       GE  Continues  Ken-Rad 

GENERAL  ELECTRIC  Co.  will 
continue  to  supply  Ken-Rad  tubes 
to  Ken-Rad  customers  through  es- 
tablished distribution  channels,  it 
was  emphasized  last  week  by  GE 
officials  in  announcing  that  the 
Ken-Rad  brand  of  tubes  will  be 
continued  [Broadcasting,  Jan.  1]. 
The  Ken-Rad  group  will  be  official- 
ly known  as  the  Ken-Rad  division 
of  GE's  Electronics  Dept.  It  has 
been  explained  by  GE  to  customers 
that  Ken-Rad  will  now  have  the 
benefit  of  the  GE  engineering  and 
research  facilities. 


Mr.  Benoit 


At  Westinghouse 

Named  V-P  for  Standard  and 
Shortwave  Broadcasting 

PROMOTION  of  Walter  E.  Benoit 
to  the  vice-presidency  of  Westing- 
house  Radio  Stations  Inc.,  taking 
over  substantial  executive  duties 
for  all  Westing- 
house  standard 
band  and  short- 
wave broadcast- 
ing facilities  in 
anticipa- 
tion  of  postwar 
expansion  was  an- 
nounced last  week 
by  Walter  Evans, 
vice-president  of 
Westing- 
house  Electric  & 
Mfg.  Co.  and  head  of  the  broad- 
casting subsidiary.  Mr.  Benoit 
continues  as  assistant  to  the  vice- 
president,  Radio  &  X-Ray  Divisions, 
maintaining  headquarters  in  Balti- 
more. 

In  announcing  the  appointment, 
Mr.  Evans  said  that  Westinghouse 
now  has  five  stations— KDKA  KY W 
WBZ  WBZA  WOWO— broadcast- 
ing regular  programs  on  FM  and 
has  applications  pending  before  the 
FCC  for  television  transmitters  in 
Philadelphia,  Pittsburgh  and  Bos- 
ton. 

Area  Expansion 

"In  addition,"  he  pointed  out, 
"recent  acquisition  of  KEX  at  Port- 
land (Ore.)  extends  our  responsi- 
bilities to  the  Pacific  coast  and  spe- 
cial attention  will  be  given  KEX 
programming  to  incorporate  those 
high  standards  of  service  which 
have  been  a  hallmark  of  Westing- 
house radio  ever  since  KDKA 
presented  the  world's  first  regularly 
scheduled  program  just  25  years 
ago.  It  is  these  and  similar  matters 
of  paramount  importance  to  war- 
time operation  and  postwar  devel- 
opment which  will  be  correlated  and 
expanded  under  Mr.  Benoit's  direc- 
tion. 

Mr.  Benoit  originally  joined 
Westinghouse  in  1916  in  the  ac- 
counting department  of  the  Chico- 
pee  Falls  (Mass.)  plant.  After  two 
years  in  the  Army  Air  Corps  in 


Dutch  Boy  Quiz 

NATIONAL  LEAD  CO.,  San 
Francisco  (Dutch  Boy  paint),  on 
Feb.  4  starts  snonsoring  a  quiz- 
barter  type  program,  Trading  Post, 
on  8  CBS  Pacific  stations,  Sunday, 
5:30-5:55  p.m.  (PWT).  Contract  is 
for  33  weeks.  Art  Baker  will  m.c. 
the  audience  -  participation  show 
with  Tom  Hargis  assigned  pro- 
ducer. Agency  is  Erwin,  Wasey  & 
Co.,  San  Francisco. 

World  War  I  and  three  years  with 
the  Bureau  of  Internal  Revenue, 
he  returned  as  cost  accountant  in 
the  radio  division  of  the  East 
Springfield  Works,  becoming  Divi- 
sion auditor  in  1934.  With  the  trans- 
fer of  the  Division  to  Baltimore  in 
1938  he  planned  and  installed  ac- 
counting operations  to  accommodate 
a  wartime  expansion  which  saw 
production  skyrocket  to  5100  times 
its  prewar  volume. 
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WWJ's  OWI  Policy 

ALTHOUGH  WWJ  Detroit  has 
banned  all  transcribed  announce- 
ments, it  will  continue  to  cooperate 
with  the  OWI  Domestic  Radio  Bu- 
reau by  using  its  station  anounce- 
ments  prepared  from  live  copy 
material  sent  by  the  Government 
agency,  a  letter  from  Harry  Ban- 
nister, station  general  manager,  to 
the  OWI  said  in  explanation  of 
WWJ's  policy.  The  station,  accord- 
ing to  OWI,  has  generally  carried 
about  70  messages  weekly  instead 
of  the  allocated  63  and  has  used 
them  effectively  on  both  sustaining 
programs  and  newscasts. 


KMBC  SALUTATION 

Station  Extols  KDKA  WWJ 
 And  Other  Pioneers  


New  Quebec  Outlet 

CJSO  Sorel,  Que.,  went  on  the  air 
officially  Jan.  6  at  7  p.m.  with  100 
w  on  1,400  kc,  according  to  word 
from  the  Radio  Branch,  Dept.  of 
Transport,  Ottawa.  The  station  is 
one  of  the  new  licensees  issued  in 
the  past  few  months  and  is  located 
in  a  shipbuilding  and  war  industry 
center. 


AS  A  SALUUTE  to  stations  re- 
sponsible for  pioneering  attain- 
ments in  the  development  of  broad- 
casting, KMBC  Kansas  City  vdll 
devote  its  trade  paper  space  to 
singling  out  particular  stations 
which  gave  the  first  commercials, 
were  first  with  chain  broadcasting, 
and  had  the  first  news  department. 
KMBC  is  currently  running  full 
page  ads  featuring  WWJ  Detroit 
and  KDKA  Pittsburgh,  two  early 
pioneer  stations. 

Letters  inviting  all  American 
stations  to  participate  in  this  cam- 
paign have  gone  out  from  KMBC 
under  signature  of  E.  P.  J.  Shurick, 
director  of  promotion,  public  rela- 
tions and  merchandising  for  KMBC 
who  was  responsible  for  the  prep- 
aration of  the 


A  MEETING  of  the  Canadian  Broad- 
casting Corp.  Board  of  Governors  will 
be  held  at  Ottawa  Jan.  29-30. 


Sets -In -Use  Gain 
In  Latest  Hooper 

Hope  Maintains  Top  Rating 
Among  Leading  Fifteen  Shows 

AVERAGE  EVENING  sets-in-use 
show  a  substantial  gain  over  the 
previous  report,  rising  3.2  to  an 
average  of  32.9,  according  to  the 
Jan.  15  evening  network  Hooper 
ratings  report  released  by  C.  E. 
Hooper  Inc.,  New  York.  Average  re- 
mains 0.6  below  last  year's  report. 
Average  evening  audience  rating  of 
10.3  is  up  0.8  from  the  last  report, 
down  0.9  from  a  year  ago,  while 
the  average  evening  available  au- 
dience rose  1.2  from  the  last  report 
to  80,  a  drop  of  0,8  from  last 
year's  report. 

Bob  Hope,  Fibber  McGee  &  Molly, 
and  Charlie  McCarthy,  are  the  first 
three  programs  in  the  list  of  "First 
Fifteen"  evening  programs,  fol- 
lowed respectively  by  Mr.  District 
Attorney,  Bing  Crosby,  Jack  Benny, 


Pulling  Power 


in  Philadelphia 


^^[^  ^)  ^  Pulls  War  Bond  Money 
Up  12  Floors  to  the  tune  of  .  .  .  $1,280,000 


Fifteen-Minute  Program  on  Station  WDAS 
cited  by  the  U.  S.  Treasury  Department 
for  "Distinguished  Service." 

PHILADELPHIA  audience  carried 
more  than  a  million  dollars  in  cash 
to  the  executive  offices  of  the 
WDAS  Broadcasting  Company,  Inc., 
located  on  the  12th  floor 
at  1211  Chestnut  Street, 
to  purchase  $25,  $50  and  $100  Bonds 
during  the  Sixth  War  Loan. 


With  'Pulling  Power"  like  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly. 


LEGION  OF  MERIT  is  pinned  on 
T/Sgt.  Howard  H.  Falberg,  WAGE 
Syracuse  engineer  now  Army  press 
and  radio  engineer  supervising 
transmission  of  broadcasts  from 
Allied  Force  Headquarters  in  Italy, 
by  Brig.  Gen.  Thoburn  K.  Brown, 
Rome  area  commander.  Award  was 
made  for  the  building  of  the  studio 
used  by  commentators  in  that  area 
and  for  perfecting  techniques  used 
in  recording  broadcasts  from  op- 
erating combat  bombers. 

Walter  Winchell,  Joan  Davis  with 
Jack  Haley,  Radio  Theatre,  Kay 
Kyser  (1st  half -hour)  Abbott  & 
Costello,  Eddie  Cantor,  Hildegarde, 
Your  Hit  Parade  and  Aldrich 
Family. 

Radio  Theatre  has  the  highest 
sponsor  identification  index — 91.0, 
with  90.9  giving  the  correct  prod- 
uct; 0.1  giving  other  identification, 
0.8  giving  the  wrong  identification 
and  8.2  unable  to  name  a  sponsor. 

Jack  Benny  ties  with  Your  Hit 
Parade  as  the  program  with  the 
largest  number  of  women  listeners 
per  listening  set  with  1.61;  Gabriel 
Heatter  (Sunday)  ties  writh  Walter 
Winchell  for  the  most  men  listen- 
ers and  Lone  Ranger  has  the  most 
children  listeners  per  set,  the  latter 
three  each  achieving  1.11. 

Top-ranking  programs  listed  in 
terms  of  the  number  of  listeners 
per  listening  set  are  as  follows: 

Women  Men  Children  Total 

Blondie               1.47  0.85  0.98  3.30 

Jack  Benny  1.61  0.97  0.51  3.09 
Your  Hit 

Parade            1.61  0.88  0.66  3.04 

Kate  Smith—  1.45  0.89  0.68  8.02 

Quiz  Kids           1.45  1.01  0.56  3.01 


'Swing',  New  Promotion 
Booklet,  Issued  by  WHB 

A  NEW,  pocket-size,  digest-type 
magazine,  titled  Swing,  featuring 
articles  contributed  by  commenta- 
tors regularly  heard  on  Mutual, 
made  its  bow  last  week  in  Kansas 
City  under  the  auspices  of  WHB, 
Mutual  outlet  there.  Magazine  is 
published  by  Donald  D.  Davis,  head 
of  WHB,  and  will  be  circulated  to 
ad'^'^ertisers  and  timebuyers.  The 
out-of-town  edition  will  be  knovm  as 
Trend,  and  will  carry  on  the  inside 
back  cover  the  local  advertisement 
of  each  Mutual  station  which  dis- 
tributes it.  Jetta  Carleton,  former 
continuity  editor  at  WHB,  is  editor. 

As  a  test,  newsstand  distribu- 
tion was  begun  in  Kansas  City, 
with  228  outlets  handling  the  pub- 
lication, which  enjoyed  a  45%  sale 
at  twenty-five  cents  a  copy  in  six 
days.  In  addition  to  "Where  to 
Go — What  to  See  in  Kansas  City" 
the  initial  issue  contained  an  ar- 
ticle about  Vice-President  Harry 
S.  Truman,  a  speech  on  newspapers 
and  radio  by  former  Vice-President 
Henry  A.  Wallace  and  an  article 
by  Alfred  P.  Sloan  Jr.,  chairman 
of  the  board  of  General  Motors. 
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TYPICAL  MIDWEST  FARMER  FETED 

Cowles  Broadcasting  Co.  Host  to  Ettesvolds 
 During  Inaugural  in  Washington  


AS  HIS  reward  for  being  chosen 
"Typical  Midwest  Farmer"  out  of 
8,500  entrants,  Anton  Ettesvokl, 
67-yeai--old  dirt  farmer  from 
Morris,  Minn.,  was  feted  royally 
at  the  Hotel  Statler  Jan.  17  as 
part  of  his  week  in  Washington 
as  guest  of  the  Cowles  Broad- 
casting Co.,  along  with  Mrs.  Ettes- 
vold,  their  daughter,  Nina,  and  one 
of  their  Army  sons,  Capt.  Winfred 
L.  Ettesvold,  who  is  stationed  in 
Washington.  Dinner  was  one  of 
the  highlights  of  the  Ettesvolds' 
week  in  Washington,  climaxed  by 
attendance  at  the  Roosevelt  inau- 
guration Saturday. 

During  their  stay  in  Washing- 
ton Mr.  &  Mrs.  Ettesvold  were 
interviewed  by  WOL  and  tran- 
scriptions sent  back  to  WNAX  for 


rebroadcast.  One  day  they  went 
to  the  Army's  Walter  Reed  Gen- 
eral Hospital  where  they  met  some 
boys  from  the  WNAX  five  state 
region.  Recordings  were  made  at 
the  hospital. 

Mr.  Ettesvold  was  born  and 
raised  on  a  farm  near  Morris,  in 
Stevens  County,  Minn.,  the  same 
farm  he  owns  today.  He  purchased 
it  in  1904  after  renting  it  for  five 
years  previously.  The  Ettesvolds 
have  ten  children,  five  of  them  in 
the  service.  An  eleventh  son  was 
killed  in  action  in  Germany.  A 
leader  in  the  first  and  second  War 
Bond  Drives,  Mr.  Ettesvold  is 
chairman  of  the  Stevens  County 
defense  board. 

Guests  at  the  Wednesday  ban- 
quet included: 

Sen.  Chan  Gurney  (R-S.  D.)   and  Mrs. 


SIGNING  the  register  at  Washington's  Hotel  Statler  is  farmer  Anton 
M.  Ettesvold,  who  is  visiting  the  Capital  for  the  inauguration  as  the  guest 
of  WNAX  Yankton,  S.  D.,  which  chose  Mr.  Ettesvold  out  of  more  than 
8,500  farmers  as  "typical  midwest  farmer".  O'thers  in  the  picture  are 
(1  to  r) :  Merle  Jones,  general  manager  of  WOL  Washington,  a  Cowles 
station;  Rodney  Harman,  Statler  Hotel;  Mr.  Ettesvold;  Mrs.  Ettesvold; 
Nina  Ettesvold;  Don  Inman,  vice-president  and  general  manager,  WNAX; 
Mrs.  Inman;  Mrs.  James  Allen;  Mr.  Allen,  WNAX  promotion  manager. 


Gurney;  Sen.  Joseph  Ball  (R-Minn.)  and 
Mrs.  Ball;  Sen.  Hanrik  Shlpstead 
(R-Minn.)  and  Mrs.  Shipstead;  Sen.  Har- 
lan J.  Bushfield  (R-S.  D.)  and  Mrs.  Bush- 
field;  FCC  Commissioner  Ray  C.  Wake- 
field and  Mrs.  Wakefield ;  (Commissioner 
Norman  S.  Case  and  Mrs.  Case;  WiUard 
Egolf,  NAB  director  of  public  relations; 
Arthur  Stringer,  NAB  director  of  promo- 
tion; Howard  Frazier,  NAB  director  of 
engineering. 


KCRC  Enid  Okla.  is  now  represented 
by  Taylor-Howe-Snowden.  Station 
was  formerly  represented  'by  John 
Pearson  Co.,  Chicago. 


24  HOURS  A  DAY 

KCKN  is  fhe  only  Kan- 
sas City  station  broad- 
casting day  and  night 
—all  night. 


'THIS  IS  MUTUAL' 

At  6  P.  M.  KCKN  be- 
comes a  BASIC  station 
of  the  Mutual  Broad- 
casting System. 


Music  by  Day  —  Muttial  at  Night 


^tiJst  Sight 


Yep — that's  the  way  it  was  way  back  there  19  years  ago  when  KCKN 
first  took  the  air  (as  WLBF  in  those  days).  And  ever  since  then, 
KCKN  has  been  a  one-market  station — the  Greater  Kansas  City 
market. 

Believing  that  whopping  Greater  Kansas  City  is  worthy  of  all  its 
attention,  KCKN  leaves  the  surrounding  thinly-spread  farm  and 
small  town  market  to  others.  KCKN  is  the  only  Kansas  City  station 
that  programs  exclusively  for  city  listener  tastes.  Result  is  that  ail 
Kansas  City  knows  it  can  tune  in  KCKN  any  time  of  day  or  night 
(all  night)  and  get  a  popular  music  program  they  like  to  hear. 


tef  KCKN  app//  its  so/es  magic  to  your  product 
your  ttGar&st  Capper  office  TODAY. 


service— contact 


BEN   LUDY,  GENERAL  MANAGER,  KCKN,  KANSAS  CITY. 

ELLIS  ATTEBERRY,  manager,  kckn,  kansas  city 


.  WIBW,  topeka 


CAPPER  P{J^l\CMlOU%,  Inc. 


NEW  YORK  17:  420  Lexington  avenue 
SAN  FRANCISCO  4:     1207  RUss  building 


4-3280 
LAS  S220 


CHICAGO  1:  180  NORTH  MICHIGAN  AVENUE  CENTRAL  S977 
KANSAS  CITY  6:      30O  WALTOWER  BUILDING      VICTOR  3864 


BBM's  49  Members 

BUREAU  of  Broadcast  Measure- 
ment, Toronto,  formed  a  year  ago  at 
the  Quebec  annual  meeting  of  the 
Canadian  Assn.  of  Broadcasters, 
reports  it  has  a  membership  of  49 
Canadian  stations,  including  the  11 
Canadian  Broadcasting  Corp.  sta- 
tions. This  accounts  for  52%  of  all 
Canadian  stations.  BBM  will  have 
printed  maps  and  reports  on  most 
BBM  member  stations  ready  at  the 
end  of  January. 


New  Hires  Show 

CHARLES  E.  HIRES  Co.'s  new 
Blue  Network  show  starting  Jan. 
24,  Wednesday,  10-10:30  p.m.,  will 
be  titled  Hire's  Ice  Box  Follies, 
tying  in  with  promotion  for  Hire's 
Root  Beer,  and  will  be  directed  by 
Jack  Rourke.  Wendell  Niles  and 
Don  Prindle,  comedy  team,  will  be 
supported  by  Billy  Mills'  band  and 
Gale  Robbins,  vocalist.  Agency  is 
N.  W.  Ayer  &  Son,  New  York. 


AMA  Names  Hurd 
ARTHUR  HURD,  director  of  media 
research,  J.  Walter  Thompson  Co., 
has  been  elected  president  of  the  New 
York  chapter  of  the  American  Mar- 
keting Assn.,  succeeding  D.  E.  Robin- 
son, of  Pedlar,  Ryan  &  Lusk.  Other 
officers  include  George  H.  Allen,  Coop- 
erative Analysis  of  Broadcasting  vice- 
president  ;  Margaret  O.  Booss,  McCann- 
Erickson  Inc.,  secretary,  and  James  A. 
Mahoney,  MBS,  treasurer.  The  follow- 
ing were  elected  to  the  board  of 
directors:  Paul  W.  Stewart,  Stewart, 
Brown  Assoc.;  Dr.  Ralph  Rindfusz, 
Fact  Finders  Inc. ;  and  H.  A.  Rich- 
mond, Metropolitan  Life  Insurance 
Co.  Donal  E.  West,  McCall  Corp.,  was 
appointed  general  chairman  of  dis- 
cussion group  meetings,  assisted  by 
Caioline  E.  Aber,  of  McCaU's  as  gen- 
eral secretary. 


28th 

S.  METROPOLITAN  DIS 

LISTENERS 
PER  DOLL/« 


MORE 


Ask  HEADLEY-REED 


New  York,  Chicago, 
Detroit,  Atlanta 
San  Francisco 
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~KOA  Daytime  Primary  Ai 


P  t  N  N. 


ARE  YOURS  to  Share  in  the 
Denver  Market  and  Mountain 
and  Plains  States  Region  Served  by  KOA 


This  is  an  essential  market.  KOA  is  the  essential  station.  KOA  has  3V4  times 
more  power  than  all  other  Colorado  stations  combined.  It's  the  station  in 
its  vast  coverage  area  "that  most  people  listen  to  most."  KOA  talks  to  these 
millions,  who  spend  billions,  at  less  cost  than  any  other  way  you  can  devise. 
When  you  buy  KOA — you  buy  sales  results. 


FEW  STATIONS  IN  THE  NATldN 
CAN  EQUAL  KOA's  DOMINANCE! 

Power— 50,000  Watts  •  Coverage- 
Colorado  and  adjoining  states  •  Top  NBC 
Programs  •  Listener  Loyalty  69%* 
Dealer  Preference  68.8%** 


INAUGURATED  1924 

Going  Stronger... Growing 
Greater  Than  Ever  Before 


*NBC  "Tale  of  412  Cities" 
**  Ross-Federal  Survey 


The  Confidence  of 
One  Man  in  Another 

Much  more  lhan  a  business  deal  is  involved  belween  these 
two  genllemen.  There  is  strength  and  skill  from  yea"  of 
practice.  But  above  all  there  is  the  confidence  of  one  man 
in  another. 

The  same  quality  of  personal  confidence  is  the  basic  elemeiil 
of  our  business.  It  is  a  confidence  based  on  the  character 
and  ability  of  the  people  in  our  organization. 


Last  Frontier 

SINCE  THE  FCC  last  week  unloaded  its  spec- 
trumwide  allocations  block-buster  upon  an 
anxious  radio  world,  licensees  and  prospective 
licensees  have  been  trying  to  decide  whether 
they're  fighting  mad  or  uproariously  happy, 
whether  to  praise  glowingly  or  condemn  vio- 
lently. 

FM  goes  up  the  spectrum,  where  the  Com- 
mission says  it  will  have  a  permanent  place 
and  plenty  of  room  to  expand  (if  the  proposed 
allocations  stick  following  oral  argument). 
Television  can  get  a  quick  start  postwar  in 
the  lower  frequencies,  but  that  would  be  only 
temporary.  The  lower  band  is  sliced  down  from 
18  to  12  channels  and  what's  left  is  sawed  in 
half  to  accommodate  wartime  military  opera- 
tions. Manufacturers  will  have  to  retool  for 
FM  and  redesign  for  television,  to  bypass  the 
Government  band. 

The  FCC's  job  was  prodigious.  It  had  to 
compromise  demands  of  many  different  groups 
and  viewpoints.  It  couldn't  tamper  with  war- 
time military  requirements.  It  had  to  look  to 
future  expansion  of  radio  services,  weighed 
against  junking  of  existing  investments  of  the 
public  and  the  industry  in  present  high-fre- 
quency services. 

This  is  radio's  last  frontier.  Mistakes  made 
now  will  be  visited  upon  future  radio  genera- 
tions. Tempers  and  heads  must  be  kept.  The 
slower  starts  which  may  be  entailed,  and  which 
seem  all-important  now,  will  be  forgotten  a 
few  years  hence. 

The  Commission  had  available  to  it  restricted 
I  information  on  propagation  in  the  high  fre- 
i  quencies  which  could  not  be  disclosed  for  se- 
I  curity  reasons.  It  concluded  that  FM's  develop- 
I  ment  could  best  be  assured  in  the  100  mc  area, 
;  rather  than  the  50  mc  region  where  it  says 
'  skywave  interference  wracks  its  service.  It 
•  felt  that  a  limited  television  service  could 
I  start  "downstairs",  but  with  the  ultimate  in 
the  500  mc  area  where  high  definition  would 

i  be  possible  but,  more  importantly,  where  there 
:  would  be  sufficient  space  for  competitive  na- 
tional service. 

ii  From  the  strict  engineering  standpoint,  we 
■  feel  the  FCC  has  worked  out  a  fair  and  rea- 
;  sonable  compromise.  The  demands  for  facilities 
!    exceeded  the  supply  many  times.  Military  re- 

quirements,  consuming  vast  areas,  had  to  be 
i  accommodated  first.  Yet  the  Commission  evolved 
j  a  technical  plan,  providing  for  ultimate  ex- 
j  pansion  and  for  gradual  transition,  which  ap- 
I  pears  to  cover  minimum  requirements. 
I      But  there's  another  side  to  the  report.  Once 
fi  again  the   Commission  ventures  into  social 
I  and  economic  stratospheres  which  are  ques- 
j  tionable.  Woven  into  the  report  is  loose  talk 
I  about  keeping  the  "door  open"  for  "newcomers" 
I  and  about  "public  domain".  After  doubling 
the  number  of  channels  for  FM  and  providing 
for  additional  space,  if  needed,  the  Commis- 
sion nevertheless  proposes  to  reserve  20  of  70 
commercial  FM  channels  for  assignment  in  the 
i   future,  presumably  to  "newcomers".  That's  a 
new  departure  even  for  the  FCC.  We  wonder 
i  where  it  finds  authority  to  reserve  facilities 
;  for  some  unknown  or  inarticulate  little  men 
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who  aren't  there.  The  law  requires  the  Com- 
mission to  "encourage  the  larger  and  more  ef- 
fective use  of  radio".  To  shut  off  a  portion  of 
the  spectrum  even  temporarily  hardly  conduces 
to  that. 

There  may  be  other  "sleepers"  which  fall 
within  the  purview  of  "social  and  economic" 
aspects.  Subscription  radio,  the  "narrowcast- 
ing"  project  of  William  B.  Benton  and  asso- 
ciates, is  barely  touched  upon.  The  Commission 
says  simply  that  it  doesn't  have  enough  infor- 
mation, but  that  if  the  service  proves  feasible, 
applicants  will  be  allowed  to  apply  for  chan- 
nels in  the  regular  FM  commercial  band  or  in 
bands  later  to  be  designated.  Could  the  FCC 
have  in  mind  placing  this  type  of  service, 
by  its  very  nature  anti-commercial  radio,  in 
the  20  channels  it  proposes  to  reserve? 

These  and  other  implications  in  the  proposed 
report  give  broadcasters  some  pause. 

There  is  the  strong  strain  throughout  the 
broadcast  discussions  that  present  AM  op- 
erators should  be  stiff-armed  and  that  the 
"newcomers"  and  educators  and  noncommer- 
cial users  like  CIO  should  be  encouraged.  Does 
the  law  allow  that? 

In  summary,  we  think  that  technically  the 
Commission  has  done  a  good  job — the  best  pos- 
sible under  worst  possible  conditions.  The 
fancy  flights  of  rhetoric  designed  to  protect 
where  no  protection  is  required,  and  which  give 
lip  service  to  ward  off  pressures,  we  feel  are 
outside  the  Commission's  jurisdiction.  This, 
more  than  ever,  points  up  the  need  for  a 
redefinition  of  the  law  by  Congress  and  for 
the  declaration  of  a  national  policy  for  radio  by 
the  American  Plan. 


Radionews-Grown  Up 

THAT  RADIO  newscasting-  has  reached  its 
majority  and  is  recognized  by  Officialdom  as 
an  integral  part  of  the  American  Way  of  Life 
was  clearly  demonstrated  when  nearly  600 
persons  attended  the  first  annual  guest  dinner 
of  the  Radio  Correspondents  Assn.  in  Wash- 
ington [Brdadcasting,  Jan.  16]. 

President  Roosevelt  led  the  array  of  high 
Government  officials  breaking  bread  with  the 
men  who  gather  and  broadcast  news  from  the 
nation's  capital.  It  was  the  first  time  the  Pres- 
ident has  appeared  at  such  a  public  gathering 
in  many  a  day,  and  now  it  can  be  told  why 
the  date,  at  the  proverbial  last  minute,  was 
changed  from  Jan.  13  to  Jan.  11 — President 
Roosevelt  requested  it,  that  he  might  attend. 

Coupled  with  the  public  demonstration  of 
faith  in  radionews  is  the  increase  in  off-the- 
record  news  conferences  by  high  Government 
officials  exclusively  for  radio  correspondents. 
Washington  has  learned  that  the  best  way  to 
reach  the  masses  is  through  radio  newscasts. 

The  milestones  in  radio  flash  by  quickly  in 
these  days  when  the  art  is  moving  forward 
with  such  relentless  speed,  and  one  is  apt  to 
miss  them. 

It  has  not  been  so'  many  years  ago — so  few, 
indeed,  that  you  might  tally  them  upon  the 
fingers  of  one  hand — that  the  radio  corres- 
pondent was  many  a  working  newspaperman's 
target.  The  newscaster  was  belittled,  belabored, 
even  villified  by  the  groundskeepers  of  the 
Fourth  Estate.  It  must  be  gratifying  for  him 
to  find  his  stature  such  today  that  he  speaks 
with  equal  authority,  and  perhaps  to  a  greater 
number,  upon  the  affairs  of  men. 


LT.  COL.  JOSEPH  WYNNE  HARRIS  II 

COVERING  the  Mississippi  Valley  flood 
of  1937  and  the  Army's  first  free  maneu- 
vers in  Louisiana  and  Tennessee  in  1941 
gave  Lt.  Col.  Jack  Harris  the  founda- 
tion for  his  present  assignment.  He  has  just 
arrived  in  the  Central  Pacific  Theatre  on  a 
special  extended  iradio  liaison  mjission  for 
the  War  Dept.  Bureau  of  Public  Relations  Ra- 
dio Branch. 

In  January  1937  when  the  Ohio,  Tennessee 
and  Mississippi  rivers  created  the  nation'^ 
most  disastrous  flood.  Jack  Harris,  as  a  spe- 
cial events  announcer  of  WSM  Nashville, 
figuratively — and  literally — got  his  feet  wet. 
He  learned  a  lot  about  emergency  broadcasting 
from  various  spots  along  the  swollen  rivers, 
from  Cumberland,  Tenn.,  up  to  Cairo,  111., 
Paducah,  Ky.,  Evansville,  Ind.,  Louisville  and 
so  on. 

A  mobile  transmitter  built  by  Jack  DeWitt, 
then  WSM  chief  engineer  and  now  a  major 
in  the  Signal  Corps,  was  Jack's  base  of  opera- 
tions. He  learned  the  value  of  on-the-spot 
recordings  for  later  broadcast — of  coping  with 
unexpected  emergencies. 

Jack  began  his  thrill-packed  life  Dec.  20, 
1911,  in  Nashville.  He  was  christened  Joseph 
Wynne  II  after  an  uncle,  but  relatives  immedi- 
ately dubbed  him  Jack  and  the  name  has  fol- 
lowed him.  He  is  carried  on  the  Army  rolls  as 
Jack  Wynne  Harris. 

His  career  has  been  varied,  despite  his  youth. 
In  school  he  prepared  for  a  political  future, 
but  wound  up  in  the  newspaper  game  and  ra- 
dio. His  journalistic  leanings  became  evident 
during  his  high  school  days.  While  attending 
the  Hume  Fogg  high  school  in  Nashville,  Jack 
founded  the  school  paper,  the  Hume  Foyg 
Tattler,  learned  to  set  type  by  hand  and  gene- 
rally explored  the  journalistic  field.  In  1929  he 
entered  Vanderbilt  and  earned  a  letter  in 
basketball. 

Believing  a  young  man  should  earn  his  salt. 
Jack  got  a  job  on  the  Nashville  Tennessean, 
working  from  5  p.m.  to  midnight  in  the  sports 
and  editorial  departments.  In  college  he  edited 
the  Hustler  during  his  senior  year  and  in  his 
graduate  year  was  editor  of  the  Vanderbilt 
literary  and  humorous  magazine  Masquerader. 
He  was  graduated  in  1933  with  a  B.  A.  degree 
and  a  year  later  won  his  Master's  Degree  in 
political  science  and  history.  In  college  Jack 
was  director  of  the  winning  political  machine 
and  his  classmates  predicted  he'd  wind  up  in 
Washington  some  day.  That  he  did,  but  not  as 
a  politician. 

Jack  got  his  first  whirl  at  radio  during  his 
college  days,  too.  He  did  a  sportscast  on  WSM 
Nashville.  At  that  moment  came  his  big 
(Continued  on  page  54) 

BROADCASTING    •    Broadcast  Advertising 


■A 


FAR  FROM  A  SLUMRERING  GIANT 

IHniFin  is  Groining  . . .  Serving  . . .  Building 


WMFM,  with  its  static-free  FM  reception, 
with  its  sound  programming,  has  brought 
the  radio  of  the  future  to  Wisconsin,  today. 

WMFM,  as  one  of  America's  pioneer  FM 
stations,  is  already  estabhshed  as  Wisconsin's 


No.  1  radio  station,  for  thousands  of  dis- 
criminating families. 

Through  wartime,  through  peacetime, 
WMFM  shall  continue  its  proud  policy  of 
distinctive,  quality  programs,  keyed  to  the 
wants  and  needs  of  the  community. 


WMFM 

THE  mymm.  joioflL  fin  sifliion 


offer  '>'^L,...ao4 


WRC 


REPRESCNTED  BT  NBC  SPOT  SALES 

Washington 


Judge  Takes  KLRA  Post 

ROY  JUDGE,  named  general  man- 
ager of  KLRA  Little  Rock,  succeed- 
ing Sheldon  C.  Vinsonhaler  who  is 
now  manager  and  partner  of  KGHI 
Little  Rock,  as- 
sumed his  new 
duties  Jan.  1.  Mr. 
Judge  for  17 
years  has  been  an 
accountant  for 
Hennegin,  Croft 
&  Gotham,  Little 
Rock  auditing 
firm.  Control  of 
KLRA  was  sold 
last  June  for 
$275,000  by  A.  L. 

Chilton  to  the  Arkansas  Gazette  in 
line  with  the  FCC  duopoly  regula- 
tions as  Mr.  Chilton  also  holds  in- 
terest in  KGHI.  The  present  stalf 
of  KLRA  will  be  retained  and  the 
firm  will  make  no  immediate 
changes,  Mr.  Judge  said,  adding 
that  plans  for  expansion  and  re- 
modeling will  come  later. 


Mr.  Judge 


M arkham  Named 

G.  E.  MARKHAM,  director  of 
General  Electric  Co.  agricultural 
broadcasts  and  manager  of  the 
company's  FM  station,  WGFM 
Schenectady,  also  has  been  named 
manager  of  the  GE  television  sta- 
tion, WRGB  Schenectady,  succeed- 
ing Robert  L.  Gibson.  Mr.  Mark- 
ham  will  report  to  Robert  S.  Peare, 
GE  vice-president  in  charge  of 
publicity,  including  all  broadcast- 
ing activities  of  the  organization. 
Mr.  Gibson  recently  became  adver- 
tising and  sales  promotion  manager 
of  the  new  GE  chemical  depart- 
ment. 


NOTES 


PHILLIPS  CARLIN.  MBS  director  of  pro- 
grams, will  leave  New  York  Jan.  25  for  a 
trip  to  Los  Angeles,  stopping  at  Mutual 
stations  in  Chicago,  Detroit  and  elsewhere, 
to  investigate  program  needs. 
EUGENE  S.  CARR,  assistant  to  G.  A. 
RICHARDS,  president  of  KMPC  WJR 
WGAR,  will  confer  with  clients  in  Chi- 
cago, Cleveland,  Detroit,  New  York  and 
Washington  before  returning  to  his  Holly- 
wood headquarters  in  mid-February. 
R.  M.  (Woody)  WOODWARD,  whose  wife 
MARIE  is  a  member  of  the  advertising 
staff  of  Broadcasting,  is  now  Ist  Lt. 
Woodward,  on  duty  in  the  Pacific  Theatre. 
ROBERT  L.  BOWLES,  former  commer- 
cial manager  of  WGKV  Charleston,  W.  Va., 
has  joined  WCLS  Joliet,  111.  as  general 
manager. 

CARL  H.  BUTMAN,  information  special- 
ist with  the  War  Production  Board  and  at 
one  time  secretary  of  the  former  Federal 
Radio  Commission,  is  ill  at  home  with 
pleurisy. 

WILLIAM  KOSTKA  has  resigned  as  man- 
aging editor  of  Look  magazine  to  return  to 
the  Institute  of  Public  Relations,  where  he 
formerly  served  as  publicity  director.  Pre- 
viously he  was  NBC  publicity  director,  man- 
aging editor  of  Fawcett  Publications  Inc. 
and  INS  central  division  manager  in  Chi- 
cago. 

J.  WALTER  DIETZ,  industrial  relations 
manager  of  the  manufacturing  department 
of  Wertem  Electric  Co.,  New  Yorjc, 
retires  from  the  company  Jan.  31  after 
42  years  of  service.  On  leave  of  absence 
for  four  years  with  the  Government  in- 
dustrial training  program,  now  part  of 
the  War  Manpower  Commission  in  Wash- 
ington, Mr.  Dietz  will  continue  in  this 
capacity  following  retirement. 
HAAN  J.  TYLER,  manager  of  Smith  & 
Bull  Adv.,  Hollywood  agency,  has  resigned 
to  return  to  KFI  Los  Angeles  as  account 
executive. 


Dr.  Church  Named 

DR.  CHARLES  F.  CHURCH  Jr., 
brother  of  Arthur  B.  Church,  pres- 
ident of  KMBC  Kansas  City,  has 
been  appointed  educational  director 
of  the  station  suc- 
ceeding R.  Edwin 
Browne,  who  re- 
signed to  become 
director  of  public 
relations  for  the 
U.  of  Kansas.  Dr. 
Church,  who  con- 
tinues as  acting 
research  director 
of  KMBC,  during 
the  past  year  has 
conducted  a  na- 
tionwide survey  on  radio  and  edu- 
cation, results  of  which  will  be 
available  shortly.  He  received  his 
bachelor's  degree  from  the  U.  of 
Iowa  in  1924,  his  master's  from  the 
U.  of  Iowa  in  1925  and  was  awarded 
the  degree  of  Doctor  of  Philosophy 
by  Ohio  State  U.  in  1942, 


Dr.  Church 


PRANK  R.  KNUTTIM,  former  flight  in- 
structor in  the  AAF,  has  been  named  man- 
ager of  WORD  Spartanburg,  S.  C. 
E.  C.  (Buck)  CRANE,  late  of  the  U.  S. 
Navy  and  former  city  editor  and  news 
editor  of  the  Dayton  Journal-Herald,  has 
been  appointed  newsroom  chief  at  WING 
Dayton.  He  was  serving  as  makeup  editor 
on  the  Cincinnati  Post  when  he  enlisted 
in  the  Navy  in  Oct.  1942.  He  was  honor- 
ably discharged  Dec.  5,  1944. 

NILES  TRAMMELL.  NBC  president,  will 
serve  as  radio  committee  chairman  for  the 
1945  Salvation  Army  campaign  in  New 
York  city. 

EDGAR  KOBAK,  president  of  MBS.  is 
scheduled  to  deliver  a  talk  before  the  Radio 
Council  of  Greater  Cleveland  titled  "Dear 


JOHN  H.  MARTIN,  member  of  the  CBS 
research  department  for  several  months, 
has  been  named  executive  assistant  to 
PETER  C.  GOLDMARK,  director  of  en- 
gineering and  development  at  CBS.  Mr. 
Martin  will  handle  personnel  and  ac- 
counting matters,  acting  as  liaison  with 
the  personnel  accounting  and  purchasing 
departments.  He  served  until  recently  with 
the  American  Red  Cross  and  was  formerly 
with.  Sterling  Bolt  Co.,  Chicago,  as  per- 
sonnel contact  and  chief  accountant. 
REX  PREIS,  account  executive  at  KTSA 
San  Antonio,  last  week  was  inaugurated 
president  for  1945  of  the  San  Antonio  Ad- 
vertising Club. 

GEORGE  B.  STORER,  president  of  the 
Fort  Industry  Co.,  who  has  been  on  active 
duty  with  the  Navy  since  April  1943,  has 
been  promoted  to  full  commander.  He  fa 
attached  to  the  Industrial  Readjustment 
Branch,  Office  of  Procurement  &  Materiel, 
at    Navy    Dept.  Headquarters. 

DE  WITT  MOWER,  for  two  years  with 
WOR  offices  in  Chicago  as  a  salesman, 
joined  the  Mutual  Network  Chicago  offices 
as  an  account  executive  Jan.  15. 

CLETE  ROBERTS,  Blue  Network  war  cor- 
respondent, under  arrangements  completed 
with  OWI  and  Armed  Forces  Radio  Service, 
is  featured  on  a  commentary  series  on 
the  Pacific  war  to  servicemen  overseas. 


Notional  Soles  Rcpreientotivei  •  SPOT  SALES,  INC.,  New  York  '  Chicago  '  Son  FronciKo 


"He  says  he  wants  to  be  televised 
over  WFDF  Flint  after  the  war." 
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When  he  says 
ifs  going 
to  snow... 
IT  DOES! 


EVERY  morning  at  7:30  o'clock,  thoiisands  of 
Southern  New  England  inhabitants  dial  their 
radios  to  WTIC.  The  reason  for  this  daily  ritual  is 
U.  S.  Meteorologist  Roy  E.  Lundquist,  Chief  of  the 
Hartford  Weather  Bureau. 

Speaking  directly  from  his  office— and  having 
available  the  latest  reports  and  analyses  from  aU 
over  the  nation,  as  weU  as  his  personal  observations 
—Mr.  Lundquist  deUvers  timely  and  reliable  fore- 
casts which,  while  highly  educational  and  instructive, 
possess  an  unusual  human  appeal,  too. 

When  Mr.  Limdquist  goes  on  the  Eiir,  people  are 
making  decisions  as  to  what  to  wear,  whether  to 
carry  an  imibreUa  or  be  bothered  with  rubbers,  to 
take  a  trip  or  stay  home,  to  wash  clothes,  to  cut  hay, 
to  put  anti-freeze  in  the  car  or  drain  it  out.  They  get 
the  answer  from  Mr.  Lundquist — with  an  accuracy 
hard  to  match. 

Here  is  just  one  example  of  the  type  of  service 
which,  for  twenty  years,  we  have  rendered  to  South- 
em  New  England.  And  the  advertisers  who  use  our 
facihties  know  that  it  pays  big  dividends. 


DIRECT  ROUTE  TO 
SALES  IN 

The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC 
and  New  England  Regional  Network 

Represented  by  WEED  &  COMPANY, 
NewYofk,  Boston,  Chicogo, 
Detroit,  Son  Froncisto  ond  Hollywood 


Diirliam 


North  Carolina's  third  larg- 
est city  (1940  U.  S.  Cen- 
sus).  City  and  county  are 
compact  and  easily  sold  as 
one  unit.  Present  estimated 
Durham  County  popula- 
tion is  .  .  . 


busy,  high  earning  people. 
For  example,  famed  Duke 
University  is  in  Durham. 
Also,  Durham  makes  25% 
of  the  nation's  entire  cigar- 
ettes. Best  of  all  this  .  .  . 


market 


^  can  be  air-dominated  at 
250  watt  rates  over  the 
station  which  surveys  re- 
■  peatedly  prove  has  more 
}  listeners  in  the  area  than 
all  other  stations  com- 
bined. 


WDi 


OWNED  BY 
DURHAM  HERALD-SUN 
PAPERS 


Represented  by  Howard  H.Wilson  Co. 
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BEHIND 


RALPH  MAHONEY,  former  Phoenix  news- 
paper man,  has  been  named  news  editor 
of  KOY  Phoenix  and  is  in  charge  of  the 
Arizona  Network  News  Bureau  serving 
KOY,  KTUC  Tucson  and  KSUN  Bisbee. 
BILL  TRAVIS,  formerly  with  UP,  and 
DICK  SALERNO,  released  from  the  Navy, 
have  been  named  assistants  to  Mr.  Ma- 
honey. 

FRANCIS  URRY,  narrator  for  Sunday  Eve- 
vinci  on  Temple  Square,  KSL  Salt  Lake  City 
feature,  has  returned  to  KSL  following  a 
two-month  leave  of  absence  devoted  to 
study  of  network  programming  and  opera- 
tion in  Chicago. 

CLIFF  (Farmer)  GRAY,  farm  service  di- 
rector of  WSPA  Spartanburg,  S.  C.  has 
been  awarded  a  citation  by  the  Radio  In- 
formation Service.  War  Finance  Divison, 
Treasury  Dept.,  for  outstandng  service  dur- 
ing the  6th  War  Loan. 

J.  ROY  STOCKTON,  sports  commentator 
for  KSD  St.  Louis,  and  writer  for  the  Post- 
Dispatch,  has  returned  to  the  U.  S.  after  a 
two-month  trip  to  France  and  Belgium  with 
a  USO   baseball  entertainment  group. 

WILF  DAVIDSON,  formerly  of  CKY  Win- 
nipeg, is  now  in  England  with  the  radio 
section,  Canadian  Army  Public  Relations. 
He  recently  was  promoted  to  sergeant  and 
is  announcer  and  producer  of  some  pro- 
grams originating  in  England.  LT.  MAU- 
RICE BURCHELL,  Royal  Canadian  Navy, 
formerly  of  CKY.  is  now  at  sea  aboard  a 
Canadian  corvette. 

ART    STOULIL,     former     announcer  of 
has   joined  KGF.T 


PORTER  RANDALL,  former  Texas  net- 
work news  commentator,  now  a  chief  petty 
officer  in  the  Coast  Guard  on  the  radio  desk 
in  the  Norfolk  USCG  public  relations  office, 
is  confined  to  the  Naval  Hospital  in  Nor- 
folk,  convalescing  from  an  illness. 

DON  MITCHELL,  released  bv  the  Army 
and  formerly  with  WSGN  Birmingham. 
WCOV  Montgomery  and  WDAK  Columbus. 
Ga..  has  joined  thp  announcinfr  staff  nf 
WAGA  Atlanta.  CHARLES  SINCLAIR, 
also  released  by  the  Army,  has  joined  the 
WAGA  announcing  staff.  H»i;NRY  EAST, 
former  news  editor  of  WRBL  Columbus, 
is   a   new  member  of  WAGA. 

BARBARA  RAMSELL  is  now  conducting 
the  Ho-mfi  Fortirn  Vroadcas+s  on  WLW  Cin- 
cinnati. rHAPT,ES  NEWCOMB  is  nar- 
rator on  WLW's  'M'lOrt  Rivp.r  program, 
12:.S0  a.m.  Monday  through  Saturday. 

.lOHN  PAUL  JONES  .Jr.  is  a  t.»w  member 
of  the  nnnoiincing  stnfP  nf  WHBQ  Mem- 
phis. ROBERT  A.  COOPER,  formerly  in 
advertising  work  in  Cincinnati,  has  joined 
the  station's  continuity  staff. 
CHARLES  C.  RUTLEDGE.  formerly  with 
WH.IB  Greensburg  and  WLETT  Erie.  V^.. 
hns  joined  +>ie  announcing  staff  of  WWVA 
Wheeling.   W.  Va. 

WARREN  K.  DEEM  formerly  with  WTAM 
Cl'-veland.  has  jm'npd  the  production  de- 
p.nTtment  of  WBBM  Chicago. 
ROBERT  K.  HOADLEY,  released  from  the 
Army  with  the  rank  of  contain,  assumes 
duties  as  director  of  the  WBBM  Chicago 
education  department  this  week.  Prior  to 
joining  the  Armv  Mr.  Hoadley  was  an  in- 
structor •  in  a  New  Jersey  high  school. 
CLIFF  REYNOLDS,  formerly  of  KABC 
S"n  Antonio,  has  joined  KONO  in  that 
city.  A  new  addition  to  the  KONO  an- 
nouncing staff  is  HOWARD  CUNNING- 
HAM, released  by  the  Army. 
W.  A.  (Bob>  SPENCER,  former  sales  rep- 
resf-ntative  in  southern  Indiana.  Kentu'-Vy 
and  Illinois  for  FauHless  Starch  Co..  has 
been  named  merchandise  manager  of  WIBC 
Indianapolis. 

FRAYE  GILBERT  is  now  editor  nf 
Woman's  Paae  of  the  Air,  six-a-week  fea- 
ture on  WOAI  San  Antonio. 

LIONEL  NOWAK,  associate  professor  of 
music  at  Converse  College.  Spartanburg. 
S.  C,  has  joined  WORD  Spartanburg. 
PAUL  DAUGHERTY,  announcer  at  WCKY 
Cincinnati,  has  married  JANE  HUFFMAN 
of  Cincinnati. 

ROBERT   LYMAN    (Dink)  TEMPLETON. 

nationally  known  track  and  field  coach  and 
former  sports  mentor  at  Stanford  U.,  has 
been  appointed  sales  promotion  manager 
of  KFRC  San  Francisco. 
JACK  PATTON,  formerly  of  KMPC  Holly- 
wood, has  joined  KYA  San  Fr 
announcer. 


JEAN  MONTE,  formerly  of  CHRC  Quebec 
and  CHNC  New  Carlisle,  and  PAUL  NO- 
LET,  formerly  of  CHLT  Three  Rivers,  have 
joined  the  announcing  staff  of  CBF  Mon- 
treal. GILLES  HENAULT  has  been  ap- 
pointed CBF  news  editor. 
NORMAN  BROKENSHIRE  has  been  ap- 
pointed to  announce  the  Do  You  Need  Ad- 
vice program  on  MBS  Monday  through 
Friday  11:15-11:30  a.m. 

HAROLD  DAY  of  the  Blue  Network  pro- 
motion and  advertising  division  has  been 
named  promotion  manager  of  the  coopera- 
tive program  division.  Mr.  Day  was  for- 
merly associated  with  Popular  Science.  He 
succeeds  JESSE  THOMPSON,  resigned. 
JOHN  McTIGUE  has  returned  to  the  Blue 
publicity  department  after  a  period  with 
the  OWI  overseas  branch.  Psychological 
Warfare  Bureau,  in  North  Africa,  Sicily 
and  Italy. 

NORMAN  PAIGE,  former  Mutual  news 
editor,  has  joined  the  overseas  staff  of 
the  Blue  news  and  special  features  divi- 
sion as  war  correspondent,  assigned  to 
cover  the  Pacific.  He  replaces  W.  T. 
BALDWIN,  who  has  resigned  from  the 
Blue  overseas  staff  to  fulfill  radio  com- 
mitments in  San  Francisco. 
SIDNEY  DESFOR,  chief  photographer  of 
NBC  for  six  years,  has  been  promoted  to 
photo  editor,  succeeding  JEAN  WRIGHT, 
who  resigned  last  December  to  join  the 
magazine  Seventeen. 

ADRIAN  JAMES  PLANTER,  for  12  years 
promotional  counsel  to  stations,  has  joined 
the  public  relations  department  of  Faw- 
cett  Publications  Inc.,  New  York,  to  engage 
in  creative  promotion  work.  BARBARA 
VAN  SLEEK,  formerly  with  NBC,  has 
joined  Fawcett  to  work  on  production  of 
publicity  material. 

SGT.  GEORGE  R.  THEERINGER,  USMCR 
combat  correspondent  and  former  WSNY 
Schenectady  sports  announcer,  is  now  on 
temporary  duty  at  Marine  Corps  headquar- 
ters, public  relations  section  for  indoc- 
trination. He  assisted  in  production  of  the 
CBS  Service  Time  show  while  stationed 
at  Parris  Island. 

CAROLINE  HARRISON,  former  editor  of 
the  Norwood  Free  Press,  Norwood,  Mass., 
has  been  named  to  handle  publicity  for 
WCOP  Boston. 

HARRY  FLANNERY,  CBS  Hollywood  news 
analyst,  has  been  elected  president  of  the 
Inter-American  Conference.  Group  meets 
annually  and  consists  of  representatives 
from  Latin-American  countries  as  well  as 
authorities  from  the  United  States. 


KQV  Names  Traynor 

HAROLD  (Pie)  TRAYNOR,  one 
of  baseball's  all-time  "greats"  and 
member  of  the  Pittsburgh  Pirates 
from  1920  to  1939,  has  been  named 
sports  director  of  KQV  Pittsburgh, 
G.  S.  (Pete)  Wasser,  KQV  general 
manager  and  vice-president,  an- 
nounced last  week.  Traynor  will 
begin  his  new  duties  in  mid-Feb- 
ruary and  will  be  heard  six  times 
a  week,  6:30  p.m.  in  a  regular 
sports  program  and  on  Saturday 
mornings  will  conduct  the  Pie 
Traynor  baseball  school  for  boys. 
Traynor  has  been  rated  as  the 
greatest  third  baseman  of  all  time. 


Hartley,  Royston  Leave 

TWO  NAVY  radiomen,  Lt.  Comdr. 
J.  Harrison  Hartley,  officer  in 
charge  of  the  Navy's  Radio  Sec- 
tion, Office  of  Public  Relations,  and 
Lt.  Marvin  F.  Royston,  engineer 
with  the  Radio  Section,  have  now 
returned  to  the  Pacific  Theatre  to 
supervise  the  Navy's  part  in  co- 
operating with  the  networks  in 
covering  Pacific  operations.  Comdr. 
Hartlev  was  formerly  assistant  to 
the  director  of  news  and  special 
events  at  NBC.  Lt.  Royston  was  an 
engineer  with  NBC  and  Blue  be- 
fore entering  the  Navy. 


WJW  Artist  Bureau 

AN  Artist  Bureau,  known  as  the 
WJW  Bureau,  has  been  set  up  by 
Cleveland,  with  Gene  Carroll,  con- 
ductor of  the  Jake  &  Lena  series 
on  another  Cleveland  station, 
named  as  head  of  the  Bureau  by 
William  O'Neil,  WJW  president. 
The  new  Bureau,  with  offices  in  the 
WJW  studios,  will  hire  and  develop 
new  talent. 


WGL  Names  Roberts 

PAUL  K.  ROBERTS,  former  night 
news  editor  and  commentator  of 
WGL  Ft.  Wayne,  has  been  named 
program  director,  and  Rosemary 
Stanger,  active  in  special  news  and 
dramatic  features  on  the  station 
since  1939,  has  been  appointed  as- 
sistant program  director,  Frank  V. 
Webb,  station  manager  announced 
last  week.  Miss  Stanger  will  be  in 
charge  of  all  special  events  carried 
by  WGL,  which  was  acquired  last 
month  by  Farnsworth  Television 
&  Radio  Corp.  from  Westinghouse 
Radio  Stations  Inc.  [BROADCAST- 
ING, Jan.  8]. 


Dowdell  Joins  INS 

WILLIAM  DOWDELL,  former 
news  director  of  WLW  and  WSAI 
Cincinnati,  has  joined  the  sales  de- 
partment of  International  News 
Service  as  consultant  to  radio  sta- 
tions. A  former  newspaper  man, 
Mr.  Dowdell  entered  radio  when, 
as  city  editor  of  the  Cincinnati 
Post,  he  supervised  local  news  cov- 
erage for  WCPO  Cincinnati.  He 
.I'oined  the  Crosley  stations  in  1941. 
Mr.  Dowdell  has  been  in  radio  pub- 
licity work  in  New  York  since  last 
summer.  He  was  a  member  of  the 
original  NAB  News  Advisory 
Committee. 


MARJORY  MORROW,  who  left  CBS  as 

easting  director  in  Feb.  1943  to  join  War- 
ner Bros.,  is  resuming  her  former  CBS 
post  replacing  ELEANOR  KILGALLEN, 
who  is  joining  Young  &  Rubicam,  New 
York,  as  casting  director. 

HENRY  W.  DICK,  retired  captain  of  the 

U.  S.  Army  Air  Forces  and  former  dancer 
and  singer  before  entering  the  service,  has 
joined  the  Blue  Network  production  staff. 
Mr.  Dick  was  injured  in  a  plane  crash 
after  three  and  a  half  years  as  squadron 
navigator   with   the  8th   Air  Force  over- 


KAYE  SULLIVAN,  formerly  in  the  radio- 
division  of  the  National  Foundation  for 
Infantile  Paralysis,  has  joined  CBS  as 
copy  writer  on  the  staff  of  promotion  serv- 
ice for  CBS-owned  stations.  Miss  Sullivan 
for  two  years  was  assistant  sales  pro- 
motion manager  of  the  Ohio  Life  Insurance 
Co..  Cincinnati.  JANET  POMEROY,  news- 
writer,  formerly  with  WLS  Chicago  and 
more  recently  with  WBBM  Chicago,  has 
joined  CBS,  assigned  to  the  network  news- 
room. 

JANE  SCHULTZ,  former  announcer  and 
continuity  writer  for  WMMN  Fairmont, 
V/.  Va.  will  replace  PEARL  BUCKLEN 
BENTEL  of  the  continuity  and  publicity 
staff  of  WWSW  Pittsburgh,  who  has  re- 
signed to  freelance. 

THEA  HOWARD,  formerly  with  the 
WBBM  Chicago  scheduling  department,  has 
been   transferred  to  production. 

CLAUDE  FREEMAN,  announcer  at 
WWNC  Asheville,  N.  C,  has  married 
SYBIL  ZUPAN  of  Greenville,  S.  C. 
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H  ere  is  the  roll  call  of  INS  correspon- 
dents whose  stories  from  overseas  made  front  pages 
throughout  1944. 

Every  one  of  them  has  made  a  signal  contribution 
to  American  journalism. 

In  the  finest  tradition  of  their  craft,  they  have  re- 
ported this  war  from  the  fighting  fronts  with  accuracy 
and  vividness  —  always  with  human  appeal. 


Clark  Lee 
Howard  Berry 
Joseph  Thomas 
John  Camsell 
Thomas  C.  Watson 
Charles  A.  Smith 
Sten  Hedman 
Natalia  Rene 
Lowell  Bennett 
Frank  Conniff 
Pierre  J.  Huss 
John  E.  Lee 
Lee  Carson 
Rita  Hume 
Larry  Newman 
J.  Willicombe,  Jr. 
Frank  Robertson 
Howard  Handleman 
Francois  Musard 
Graham  Hovey 
James  L.  Kilgallen 
Clinton  Green 
Richard  V.  Haller 
Jgck  Jarrell 


Ralph  Jordan 
Michael  Chinigo 
James  E.  Brown 
Joseph  A.  Bors 
Philip  G.  Reed 
Bob  Brumby 
Jack  Mahon 
Thurston  Macauley 


Art  Cohn 
John  Henry 
George  Lait 
Lee  Van  Atta 
W.  R  Saphir 
Peter  Kilroy  , 
Richard  TregasM^ 
J.  Kingsbury  Smith 
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MILTON  CHASE,  who  left  Cincinnati  two 

months  ago  as  WLW  war  correspondent 
attached  to  General  MacArthur's  headquar- 
ters in  the  Philippines,  has  arrived  at  his 
destination,  according  to  word  received 
last  week. 

JAMES  L.  FREEMAN,  for  I2V2  years  as- 
sociate editor  of  Bell  Syndicate  Inc.,  and 
for  over  two  years  night  editor  of  North 
American  Newspaper  Alliance,  has  joined 
NBC's  press  department.  Another  addition 
is  GEORGE  WOLF,  released  from  the 
Army  after  14  months  service  in  the  Signal 
Corps  as  a  writer.  He  was  at  one  time 
associated  with  HERBERT  MOSS,  pro- 
ducer of  Truth  or  Consequences  on  NBC. 
HARRISON  EAGLES  is  resigning  from  the 
announcing  staff  of  WPAT  Paterson,  N.  J. 
to  go  to  Hollywood  Jan.  27  to  fulfill  an- 
nouncing and  acting  commitments  with 
DuMont  Labs.,  and  for  Paramount  Pic- 
tures. 

SIDNEY  WALTON,  news  director  and 
commentator  of  WHN  New  York,  has  been 
appointed  to  the  editorial  board  of  Europe 
in  Review,  a  new  magazine  to  be  published 
in  February. 

EILEEN  M.  DEVNEY,  former  continuity 
writer  for  Wade  Adv.  and  Young  &  Rubi- 
cam,  has  arrived  in  India  to  serve  as  an 
American  Red  Cross  staff  assistant. 
PETER  C.  OPP,  released  from  the  Army 
and  former  newscaster  on  WQXR  New 
York,  has  joined  the  CBS  Hollywood 
publicity  staff. 

LT.  COL.  TRUE  BOARDMAN,  former 
Hollywood  radio  writer  and  now  in  the 
Armed  Forces  Radio  Service,  is  in  Italy  to 
make  a  survey  of  troop  information  and 
educational  requirements  for  radio  pro- 
grams produced  on  the  West  Coast.  He 
will  also  confer  with  radio  officers  of  the 
American  Forces  Network  in  England  and 
American  Expeditionary  Stations  which  are 
operating  on  the  continent. 
LEE  JONES,  KLZ  Denver  newscaster,  re- 
ceived top  honors  in  the  Tau  Kappa  Alpha 
National  Forensic  Conference  held  in  Chi- 
cago. He  represented  the  U.  of  Denver, 
where  he  is  a  junior,  while  still  working 
as  fulltime  announcer  with  KLZ. 
AL  PAULSON,  former  announcer  at  KSTP 
St.  Paul  and  WLOL  Minneapolis,  has  re- 
turned to  KOTA  Rapid  City,  S.  D.,  formerly 
KOBH. 

WILLIAM  STEWART,  announcer  of  CKWX 
Vancouver,  is  the  father  of  a  boy. 
BYRON  TAGGART,  announcer  for  WKRC 
Cincinnati,  has  been  named  director  of 
special  events,  succeeding  NELSON  KING, 
who  will  devote  full  time  to  his  duties 
as  sales  promotion  manager. 


Three  Elected  by  FC&B 
To    Be  Vice-Presidents 

MILTON  H.  SCHWARTZ,  A.  J. 

Bremmer  and  John  P.  Hunt,  mem- 
bers of  the  Chicago  executive  staff 
of  Foote,  Cone  &  Belding,  have 
been  elected  vice-presidents. 

Mr.  Schwartz,  creative  man  on 
the  account  for  the  Frigidaire  Di- 
vision of  General  Motors  Corp.  and 
account  executive  for  Majestic 
Radio  &  Television  Corp.,  formerly 
was  associated  with  Lord  &  Thomas 
for  more  than  ten  years.  He  is  a 
graduate '  of  the  U.  of  Illinois. 
Mr.  Bremmer  handles  copy  crea- 
tion on  the  Hiram  Walker  and 
Pepsodent  accounts.  He  joined 
Lord  &  Thomas  in  1940  and  has 
been  with  Foote,  Cone  &  Belding 
since  the  organization  of  that  com- 
pany. Prior  to  1940  he  was  asso- 
ciated successively  with  McJunkin 
Adv.,  Blackett,  Sample  &  Hum- 
mert  and  H.  V.  Kastor  &  Sons. 

Mr.  Hunt  is  director  of  new  busi- 
ness and  the  account  planning  and 
manger  management  division  of 
the  FC&B  Chicago  office.  He  for- 
merly was  with  General  Outdoor 
Adv.,  Maxon  Inc.,  and  Young  & 
Rubicam  as  account  executive. 

Stu  Dawson,  former  radio  di- 
rector of  Young  &  Rubicam,  Chi- 
cago, has  joined  FC&B  Chicago  in 
the  same  capacity.  He  previously 
was  program  director  of  CBS- 
WBBM  Chicago  and  at  one  time 
announcer  with  the  NBC  central 
division. 


BOB  KNOWLES  has  joined  the  Canadian 
Broadcasting  Corp.,  Winnipeg,  as  assist- 
ant farm  commentator. 

ANNE  HEINEMAN,  with  WCSC  Charles- 
ton since  Aug.  1944,  has  been  named  pro- 
motion director  of  the  station,  replacing 
ANN  FINNELL. 


Wichita  KFHV 


A  government  contract  for 
700  additional  B-29  Super- 
fortresses is  good  news  for 
Wichita  .  .  .  bad  netcs  for 
Japan!   Boeing  Photo 


Good  for  Wichita— Bad  for  the  Japs! 


Five  hundred  million  dollars  worth  of  odditional  Jop- 
blosting  B-29's  will  be  made  in  Wichita's  Bo^'ng  plant 
under  the  government's  new  contract  .  .  .  with  pro- 
longed employment  for  thousands  of  men  and  women. 

Wichita  has  proved  itself  to  have  the  know-how,  the 
machinery  and  the  skilled  manpower  to  meet  not  only 
the  demands  of  this  mammoth  new  production  goal,  but 
also  the  requirements  of  postwar  expansion  in  its  stra- 
tegic position,  as  the  aviation  center  of  America — the 
aerial  crossroads  of  the  world! 

Wichita  is  a  Hooperoted  city — Get  the  Facts  from  Petry 
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HOMER  FICKETT.  who  recently  was 
placed  in  charge  of  development  of  new 
programs  at  BBDO  New  York,  joins  J. 
Walter  Thompson  Co.  Feb.  1  to  handle 
similar  work. 

WILLIAM  S.  SHEPHERD,  member  of 
the  McCann-Erickson  radio  department  in 
Chicago,  has  been  appointed  director  of 
radio  of  the  Minneapolis  office.  Mr.  Shep- 
herd, a  native  of  Scotland,  joined  the  agency 
in  1943. 

GEORGE  IRWIN,  released  from  the  Navy, 
has  returned  to  Smith  &  Bull  Adv.,  Holly- 
wood agency,  as  producer-announcer-ac- 
count executive. 

LEE  ROBERTS,  former  copy  director  and 
account  executive  of  Buchanan  &  Co.,  Los 
Angeles,  has  joined  HillmanShane-Breyer, 
Los  Angeles,  as  account  executive. 
FREDERICK  SEABERG,  formerly  on  the 
editorial  staff  of  the  Chicago  Times,  has 
joined  Bozell  &  Jacobs,  Chicago,  to  handle 
public  relations. 

ELLIS  T.  GASH,  former  head  of  his  own 
agency  and  publisher  of  Modern  Advertis- 
ing, has  joined  M.  Glen  Miller  Adv.,  Chi- 
cago, as  account  executive. 
ROSEMARY  HALL,  former  copywriter 
with  Young  &  Rubicam,  New  York,  and 
more  recently  with  J.  Walter  Thompson 
Co.,  New  York  has  joined  the  creative 
staff  of  Roy  S.  Dustine  Inc..  New  York. 
BOB  PRENDERGASiT,  radio  director  of 
Campbell-Mithum,  Chicago,  has  resigned 
effective  Feb.  1. 

VIRGINIA  BUTLER  has  joined  Lennen  & 
Mitchell,  New  York,  as  business  manager 
of  the  radio  department.  She  takes  over 
the  duties  of  Joseph  C.  Lincoln,  timebuyer, 
who  has  left  the  agency.  Miss  Butler  was 
with  the  Edward  Petry  &  Co.  Chicago,  for 
7%  years.  She  left  last  summer  to  serve  as 
chief  timebuyer  for  the  Republican  National 
Committee.  L&M  Radio  director  is  S. 
James  Andrews. 

tGEYER,  CORNELL  &  NEWELL,  New 
York,  has  retained  Mel  Williamson  as  Hol- 
lywood production  man  on  the  Nash  Kel- 
vinator  Corp.  Blue  program  Andrews 
Sisters  Show,  with  Don  Shaw,  radio  direc- 
tor, continuing  overall  supervision.  Mr. 
Shaw,  who  has  been  on  the  West  Coast  in 
connection  with  the  show  since  Dec.  1  will 
eventually  return  to  New  York  eadquarters. 
Joe  M.  Dawson,  executive  committee  chair- 
man of  GC&N,  is  also  on  the  West  Coast 
for  an  indefinite  period. 
LEON  A.  FRIEDMAN,  advertising  director 
of  John  Irving  Shoe  Corp.,  Boston,  has 
been  named  radio  and  television  director  of 
Chernow  Co.,  New  York,  heretofore  inac- 
tive in  radio.  Mr.  Friedman  for  seven  years 
was  with  Sterling  Adv.,  New  York,  and 
served  as  its  radio  director  prior  to  joining 
the  shoe  firm. 

PAUL  LEWIS  SCOTT,  former  sales  and 
advertising  manager  of  Sydney  Ross  Co., 
Latin  American  subsidiary  of  Sterling  Drug 
Inc.,  has  joined  Grant  Adv.,  as  account 
executive  and  vice-president  of  Grant  Adv., 
S.  A.,  Mexican  subsidiary. 
PAUL  TERRY,  radio  director  of  Barnes 
Chase  Co.,  San  Diego,  Cal.,  has  shifted  to 
Dana  Jones  Co.,  Los  Angeles,  in  a  similar 
capacity. 

HENRY  STANTON,  vice-president  of  J. 
Walter  Thompson  Co.,  has  returned  to 
Chicago  after  San  Francisco  and  Holly- 
wood conferences  on  West  Coast  opera- 
tions. 

JAC  WILLEN,  formerly  in  the  CBS  HoUy- 
wood  publicity  department,  has  joined  Sam 
Kemer  Inc.,  talent  service,  as  an  associate 
and  will  handle  radio  accounts. 
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His  International  reputation  led  to  sponsor- 
ship the  first  day  on  WHNI 


Perhaps  no  commentator  today 
is  better  qualified  than  Johannes 
Sfeel  to  analyze  current  happen- 
ings orforecast  tomorrow's  trends. 
Johannes  Steel  knows  his  Europe 
...a  Europe  in  which  he  has  lived 
...whose  people  and  leaders  he  has  known.  His  background  plus 
his  access  to  information  from  diplomats  and  statesmen  as  well 
as  the  confidence  he  enjoys  in  Washington,  add  up  to  important 
reasons  why  Jofiannes  Sfeef  is  so  distinguished  a  news  commentator, 
lecturer,  journalist  and  author! 

Johannes  Sfeel  is  not  new  to  the  New  York  radio  scene.  He  comes 
to  WHN  with  a  tremendous  following  built  up  over  eight  years  of 
metropolitan  broadcasting.  Now  over  America's  Most  Powerful 
Independent  station,  with  coverage  of  15  million  people,  Mr.  Steel 
is  heard  exclusively  five  nights  a  week,  Monday  thru  Friday. 


"Johannes  Steel  possesses  the  utter  sincerity  of  desire,  to  serve  justice,  truth  and  the  welfare  of 
common  man."  —Honorable  Henry  A.  Wallace 

"Johannes  Steel's  forecasts  on  International  affairs  are  regularly  confirmed  a  few  days  later  on  the 
front  pages  of  our  leading  newspapers."  —Walter  Winchell,  Daily  Mirror 


'Outstanding  service  rendered  to  radio  by  Johannes  Steel  and  Kaltenbor 


-Daily  News 


Available  for  sponsorship  outside  New  York.  Call  or  wire  Executive  offices, 
WHN,  1540  Broadway,  New  York, 


1050  •  NEW  YORK  •  AMERICA'S  MOST  POWERFUL  INDEPENDENT  STATION 
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...  or  '^'^ gravicembalo  col 
pian  e  forte"' 

The  Italian  Cristofori,  who  designed 
the  first  piano  in  1709,  gave  it  the 
tongue-twisting  name  "gravicem- 
balo  col  pian  e  forte."  Bearing  a 
close  resemblance  to  the  harpsi- 
cord,  and  musically  similar  to  the 
dulcimer,  the  instrument  proved 
easier  to  play  than  to  pronounce, 
and  its  popularity  grew  rapidly. 

An  instrument  for 
"hidden  talent" 

The  oldest  Cristofori  piano  now  in 
existence,  dated  1720,  is  in  a  New 
York  collection.  As  in  all  early 
pianos,  its  keyboard  is  recessed  be- 
tween the  walls  of  the  case,  making 
it  impossible  for  the  player's  hands 
to  be  seen. 

Originally  played  with  the  orches- 
tra, and  later  as  an  accompanying 
instrument,  it  was  not  until  a  Lon- 
don performance  by  Johann  Chris- 
tian Bach,  in  1768,  that  the  piano 
emerged  as  a  solo  instrument. 

Age  of  the  upright 

Although  England,  France  and  Ger- 
many were  the  early  piano-making 
centers,  America  had  its  share  in 
developing  the  modern  piano.  The 
first  successful  upright  was  made 
in  Philadelphia  in  1800,  and  in  1825, 
a  Bostonian  designed  the  iron- 
framed,  heavy-stringed  instrument 
we  know  today.  These  developments 
made  the  piano  the  leading  "home" 
instrument  —  and  a  favorite  with 
music  lovers  everywhere. 


THE  VOICE  OF  THE  PIANO- 

ranges  from  less  than  30  to  more 
than  6,000  c.p.s.  The  piano's  entire 
range  of  overtones,  from  the  heavi- 
est to  the  most  delicate,  can  best  be 
reproduced  with  life-like  naturalness 
and  realism  by: 

VERTICAL  CUT  RECORDINGS! 

Elecrricaf  Research  Products 
D'wisicn 

Western  Elictrk  Compatiy 

195  BROADWAY,  NEW  YORK,  N.  Y. 
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HAROLD  L.  MeCLINTON,  vice-president 
in  charge  of  radio,  and  Phillip  Young,  head 
of  the  commercial  copy  department,  N.  W. 
Ayer  &  Son,  New  York,  are  in  Hollywood 
in  connection  with  the  premier  Jan.  24 
of  the  Charles  E.  Hires  program.  Hires 
Icebox  Follies  on  the  Blue. 
ELEANOR  KILGALLEN,  CBS  casting  di- 
rector, on  Feb.  5  joins  Young  &  Rubicam. 
New  York,  in  a  similar  capacity. 
LUIS  G.  DILLON,  for  nine  years  account 
executive  in  the  Buenos  Aires  office  of  Mc- 
Cann-Erickson  Inc.,  New  York,  and  since 
last  July  a  member  of  the  foreign  depart- 
ment in  New  York,  has  been  appointed  a 
vice-president  of  McCann-Erickson  Corp., 
Latin-American  affiliate. 

MUL  WOOD,  radio  director  of  McCann- 
Erickson,  Chicago,  has  resigned  to  free- 
lance. 

GEORGE  C.  McNUTT,  formerly  with  R. 
G.  LeTourneau  Inc.,  Peoria,  111.,  has  joined 
the  San  Franciico  office  of  Botsford,  Con- 
stantine  &  Gardner.  He  will  supervise  serv- 
ice in  connection  with  the  agency's  account 
in  the  heavy  industry  field. 
DOROTHY  MAIMAN,  copywriter  for 
Marshall  Field,  dept.  store,  Chicago,  on 
Jan.  22  is  to  join  Needham,  Louis  &  Brorby, 
Chicago. 


Stone,  Roesler  Merge 
Under  Broadcast  Sales 

MERGING  of  the  Peggy  Stone  of- 
fice located  in  New  York  and  the 
George  Roesler  office  in  Chicago  un- 
der the  name  of  Broadcast  Sales, 
station  representatives,  was  an- 
nounced this  week.  Firm,  according 
to  Mr.  Roesler  will  represent  only 
six  stations.  Miss  Stone  formerly 
was  associated  with  Spot  Sales. 
George  Roesler  formerly  was  an 
account  executive  with  First  Unit- 
ed Broadcasters,  Chicago. 

Broadcast  Sales  represents 
WINN  Louisville  and  January  1 
acquired  KFMF  Shenandoah,  1000 
w  on  920  kc.  New  York  office  is 
located  at  304  E.  41st  Street; 
Chicago  office  is  in  the  360  N. 
Michigan  Bldg.  Firm  will  be  rep- 
resented on  the  West  Coast  by  the 
Homer  Griffith  Co.  of  Los  Angeles 
and  San  Francisco. 


WFIL  SELLS  SELF 
COURTESY  PLUGS 

TAKING  THE  "donation  tone" 
out  of  the  traditional  courtesy 
announcements,  WFIL  Philadel- 
phia, has  put  program  announce- 
ments on  a  cash  basis  with  the 
promotion  department  supplying 
advertising  copy  and  buying  time 
from  the  sales  department  at  the 
regular  card  rate. 

This  new  commercial  schedule 
guarantees  time  for  the  plugging 
of  various  local  and  network  shows, 
whereas  through  the  erstwhile 
"courtesy"  method,  such  announce- 
ments were  liable  to  shift  in  case 
of  commercial  commitments. 

In  the  promotion  department, 
the  buying  of  time  to  promote 
station  "merchandise"  becomes  an 
integral  part  of  the  spendable 
budget  apportioned  to  all  adver- 
tising media.  For  the  client,  It's 
an  added  advantage.  Program  an- 
nouncements are  now  on  a  par  with 
the  station's  commercial  spot  busi- 
ness.   

Schutz  Moves 

R.  J.  (Chris)  SCHUTZ,  for  10 
years  advertising  manager  of  the 
Kleinhans  Co., 
on  March  1  be- 
comes vice-presi- 
dent and  man- 
ager of  Baldwin 
&  Strachan,  Buf- 
^'^1°  agency.  Be- 
ginning his  ca-i 
reer  as  an  ad- 
vertising writer 
with  J.  Walter 
„  ,  Thompson  Co., 

Mr.  Schutz  Chicago.  He  went 
to  Buffalo  in  1931  as  publicity  di- 
rector of  Wm.  Hengerer  Co.  Three 
years  later  he  went  with  the  Klein- 
hans Co. 


ANTHRACITE  INDUSTRIES,  New  York, 
has  appointed  J.  Walter  Thompson  Co., 
New  York,  as  agency  for  an  industry  cam- 
paign. New  media  plans  are  in  preparation. 
Account  has  been  inactive  in  radio  for  a 
year  or  more. 

NATHAN  PERLSTEIN,  merchandising  di- 
rector, has  been  promoted  to  advertising 
manager  of  Pabst  Sales  Co.,  Chicago. 

FRANK  R.  BRODSKY,  advertising  man- 
ager of  Elgin  National  Watch  Co.,  Elgin, 
111.  has  teen  appointed  advertising  manager 
of  the  Pepsodent  Division  of  Lever  Bros. 
Co.,  Chicago. 

SPENCER  SHOE  Corp.,  Boston,  chain 
of  55  stores  operating  under  the  names 
of  Triplex  or  Spencer,  has  appointed  Nor- 
man D.  Waters  Assoc.,  New  York,  as 
agency  effective  Feb.  1.  Current  schedule 
includes  evening  chain  breaks  in  New  Eng- 
land and  Pennsylvania.  New  radio  plans 
are  now  in  preparation. 

PEPSODENT  Co.,  Chicago,  will  sponsor 
beginning  Feb.  1  an  hour-long  program 
called  La  Sonriasa  Pepsodent,  three  times 
weekly  on  WPRP  Puerto  Rico.  Indefinite 
contract  placed  direct. 

GROVE  LABS.,  St.  Louis,  was  to  start 
a  test  campaign  Jan.  22  using  five-minute 
shows  and  spot  announcements  on  KVFD 
Ft.  Dodge,  la.  and  KBIZ  Ottumwa  for  18 
weeks.  Agency  is  Russel  M.  Seeds  Co.. 
Chicago. 

H.  GOODMAN  Inc.,  Cleveland  (White  Dove 
mattresses),  has  signed  for  a  news  series 
by  John  B.  Kennedy,  commentator,  on 
WJW  Cleveland,  Monday  through  Friday 
1-1 :15  p.m.  beginning  Jan.  22.  Agency  is 
Lustig  Adv.,  Cleveland. 

UNITED  DRUG  Co,  Boston,  will  run  radio 
advertising  for  its  semi-annual  one-cent 
sale  of  Rexall  products  for  four  days  during 
the  first  week  in  May  on  a  list  of  probably 
over  200  stations.  Talent  and  format  of 
the  usual  transcribed  quarter-hour  program 
used  have  not  been  determined.  Company 
is  still  giving  consideration  to  sponsorship 
of  a  network  show  but  has  arrived  at  no 
decision.  Agency  is  N.  W.  Ayer  &  Son, 
New  York. 

FURMBILT  CLOTHING  Co.,  Los  Angeles 
(chain  clothiers),  on  Jan.  22  starts  thrice- 
weekly  local  cut-in  on  Blue  Raymond  Gra- 
ham Swing  Program  on  KECA  Los  An- 
geles. Contract  is  for  39  weeks.  Firm  also 
sponsors  daily  quarter-hour  newscast  on 
KDYL  Salt  Lake  City  and  spot  announce- 
ments on  KFMB  San  Diego.  Allied  Adv. 
Agencies,  Los  Angeles,  has  account. 

J.  G.  HAGEY,  of  the  B.  F.  Goodrich  Rub- 
ber Co.  of-  Canada,  Kitchener,  Ont.,  and 
G.  Russel  Hogg  of  Lambert  Pharmacal  Co. 
(Canada),  Toronto,  have  been  named  di- 
rectors of  the  Assn.  of  Canadian  Advertisers 
succeeding  R.  L.  Sperber,  Sterling  Products 
Ltd.,  Windsor,  and  George  Stinebeck,  Bauer 
&  Black,  Toronto,  who  have  moved  to  the 
New  York  and  Chicago  offices  respectively 
of  their  companies.  Mr.  Sperber  is  imme- 
diate past  president  of  ACA.  Now  president 
of  ACA  is  C.  R.  Vint,  president  of  Col- 
gate-Palmolive-Peet  Co.j,  Toronto,  who  has 
been  named  a  director  of  the  Canadian  Bu- 
reau of  Broadcast  Measurement,  repre- 
senting ACA  on  the  nine-man  BMB  board. 


JACKSON  —  DOUBLED! 

Jackson  is  on  the  double  these  days. 
It  is  the  center  of  twice  as  many  in- 
dustries, twice  the  oil  production,  twice 
as  many  people,  TWICE  the  business. 

WSLI-the  "Double-Return"  station— 
offers  you  efFective,  thorough  coverage 
of  this  market— at  less  cost. 

■iBlUE  NETWORK ■! 


WEED  6,  COMPANY 

NATIONAL  KEPKEf£//rAT/V£f 
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Subscription  Radio  Is  Wanted 
By  People,  Weiner  Tells  FCC 


CONVINCED  that  the  FCC  wi]l 
license  subscription  ("pig-squeal") 
radio  because  a  survey  indicated 
that  the  people  want  it  and  many 
would  prefer  it  over  commercial 
radio,  officers  of  Subscription 
Radio  Inc.,  subsidiary  of  Muzak 
Corp.,  in  Washington  last  week 
demonstrated  their  proposed  serv- 
ice to  members  of  the  Commission, 
its  staff  and  to  news  personnel  at 
the  Mayflower  Hotel. 

There  was  no  doubt  in  the  mind 
of  Joseph  Weiner,  general  counsel 
for  the  William  Benton  interests, 
but  that  the  FCC  was  "sold"  on 
the  proposed  service  as  outlined 
last  October  at  allocation  hearings 
[Broadcasting,  Oct.  16].  Neither 
was  there  any  doubt  but  what  the 
Commission  would  interpret  its 
multiple  ownership  rule  as  not 
applying  to  Subscription  Radio, 
despite  the  fact  that  three  chan- 
nels will  be  required  in  each  city 
where  the  service  operates. 
Fly  Not  Present 

Mr.  Weiner  declined  to  name  of- 
ficers of  Subscription  Radio  Inc.  but 
said  it  was  owned  by  the  "same  in- 
terests" as  Muzak  Corp.  of  which 
James  Lawrence  Fly,  former  FCC 
Chairman,  is  board  chairman.  He 
said  directors  include  Beardsley 
Ruml,  chairman  of  the  Federal  Re- 


serve Bank  of  New  York,  executive 
of  R.  H.  Macy  &  Co.  and  nationally 
known  tax  expert,  and  Robert  M. 
Hutchins,  president  of  the  U.  of 
Chicago,  of  which  Mr.  Benton  is 
vice-president. 

Mr.  Fly  did  not  attend  the  Wash- 
ington demonstration,  although  it 
was  recalled  that  during  allocation 
hearings,  just  before  Mr.  Weiner 
testified  Chairman  Fly  called  a  re- 
cess and  left  the  hearing.  At  that 
time  Mr.  Weiner  mentioned  as  a 
possible  director  of  subscription  ra- 
dio Chester  Bowles,  OPA  adminis- 
trator and  former  partner  of  Mr. 
Benton  in  the  Benton  &  Bowles 
agency. 

Victor  Ratner,  formerly  of  CBS, 
OPA  and  the  Democratic  National 
Committee  publicity  staff,  used 
charts  to  explain  a  survey  con- 
ducted by  the  Office  of  Radio  Re- 
search, Columbia  U.,  under  the 
direction  of  Dr.  Paul  Lazarsfeld. 
The  findings  showed  that  most  of 
the  1,000  persons  interviewed  in 
the  Greater  New  York  area  don't 
like  commercials;  that  they  would 
pay  a  nickel  a  day  for  subscription 
radio,  offering  (1)  classical  and 
sweet  music;  (2)  popular  music, 
and  (3)  "public  service  programs". 

Under  supervision  of  William  J. 
Herdman,    Muzak  vice-president 


The  news  is  going  around- 
Buy  KQV  in  Pittsburgh! 


Allegheny  Broadcasting  Corp. 

National  Representatives:  SPOT  SALES,  INC. 


and  chief  engineer,  a  demonstra- 
tion was  given.  Muzak  music  was 
piped  into  the  hotel  via  a  radio 
set,  equipped  with  the  proposed 
"gadget"  to  be  made  available 
only  to  subscribers.  At  first  the 
music  was  splendid  —  indicating 
reception  afforded  a  subscriber. 
Then  he  cut  out  the  filter  and  a 
sustained  3,000-cycle  tone  blared 
forth,  with  the  music  fading  to 
the  background.  That's  what  hap- 
pens if  a  set  owner  doesn't  sub- 
scribe to  the  service. 

Mr.  Weiner  explained  that  "we 
never  had  a  thought  that  sub- 
scription radio  would  be  a  substi- 
tute for  regular  radio  service, 
rather  we  consider  it  an  additional 
service".  A  few  minutes  later,  how- 
ever, he  declared  "we're  competi- 
tive with  everything  there  is". 

Mr.  Weiner  was  certain  the  FCC 
would  not  license  subscription  radio 
as  an  experimental  service,  an 
old  custom  with  reference  to  new 
services.  He  was  sure,  he  said,  the 
Commission  had  been  "sold"  that 
the  public  wants  subscription  radio, 
that  the  service  is  ready  to  go 
with  FCC  approval  and  that  ex- 
perimental broadcasting  with  the 
service  would  not  be  necessary. 

What  They  Think 

Main  purpose  of  the  survey  was 
to  determine  what  men  and  women 
of  different  ages,  education  and  in- 
come levels  thought  about  sub- 
scription radio.  Results  showed 
that  41%  of  the  men,  42%  of 
working  women  and  29%  of  house- 
wives would  pay  the  required  5c  a 
day  for  the  service;  that  37%  of 
the  A  income  group,  40%  of  the 
B  and  34%  of  the  C  would  pay  for 
it;  (D  was  eliminated  on  the  basis 
that  FM  radios  will  be  purchased 
chiefiy  by  the  three  other  groups) ; 
that  44%  of  those  with  college 
education,  34%  of  those  with  high 
school  education  and  29%  of  those 
with  grammar  school  education 
would  pay;  that  58%  of  the  18-24 
age  group,  43%  of  the  24-34,  32% 
of  the  35-44  and  28%  of  the  over- 
50  would  buy  this  service. 

Some  37%  of  those  interviewed 
in  New  York  were  found  to  be  will- 
ing to  pay  for  the  three  services 
outlined  by  Muzak,  57%  unwilling 
and  6%  with  no  opinion.  These 
results  compare  interestingly  with 
those  of  a  survey  made  in  an 
apartment  project  formerly  serv- 
iced by  Muzak's  programs,  where 
57  %  of  the  tenants  said  they  would 
pay  the  nickel  to  get  music  without 
talking  or  commercials,  25%  were 
not  interested  and  18^  were  unde- 
cided. 

Probing  for  reactions  to  current 
radio  fare,  interviewers  asked 
"Are  you  satisfied  with  the  kind 
of  programs  available  to  you",  and 
failed  to  disclose  any  startling 
dissatisfaction  with  the  medium — 
75%  of  the  interviewees  answering 
in  the  affirmative,  19%  partly  sat- 
isfied, 6%  disapproving  and  3% 
with  no  views.  In  answer  to  an- 
other question,  64%  wanted 
"changes  in  radio"  while  22% 
wanted  no  changes  and  14%  didn't 
know. 
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C.  R.  VINT,  president  of  Colgate-Pal- 
molive-Peet  Co.,  Toronto,  has  been  named 
a  director  of  the  Canadian  Bureau  of 
Broadcast  Measurement.  He  represents  the 
Assn.  of  Canadian  Advertisers  on  the  nine- 
man  BBM  board.  He  succeeds  R.  L.  Sper- 
ber,  of  Sterling  Products  Ltd.,  Windsor. 
Ont.,  moved  to  the  New  York  office. 
O-CEDAR  OF  CANADA,  Toronto  (floor 
polish)  on  Jan.  15  started  Bulldog  Drum- 
mond  on  CJBC  Toronto.  Account  was 
placed  by  MacLaren  Adv.  Co.,  Toronto. 
CANADIAN  INDUSTRIES,  Montreal 
(paints)  on  Feb.  12  starts  thrice-weekly 
musical  transcribed  five-minute  programs  on 
a  large  number  of  Canadian  stations.  Ac- 
count was  placed  by  Ronalds  Adv.,  To- 
ronto. 

LYMAN  AGENCIES,  Toronto  (Tintex). 
starts  in  February  transcribed  spots  on 
varying  frequencies  on  a  number  of  Cana- 
dian stations.  Account  was  placed  by  Ron- 
alds Adv.,  Toronto. 

LAVOLINE  CLEANSER  Co.,  Toronto 
(Lavoline),  has  started  transcribed  spot 
announcements  on  a  number  of  Ontario  sta- 
tions. Account  was  placed  by  F.  H.  Hay- 
hurst  Co.,  Toronto. 

LEVER  BROS.,  Toronto  (Lifebuoy)  starts 
Feb.  12  five-daily  transcribed  spot  an- 
nouncements on  a  large  number  of  Canadian 
stations.  Account  was  placed  by  Ruthraufi 
&  Ryan,  Toronto. 

VITROPHANE  Corp.,  Brooklyn  (decorat- 
ing transfer),  has  started  transcribed  mu- 
sical quarter-hour  program  twice  weekly 
on  CFRB  Toronto.  Account  was  placed  by 
Rubin  &  Lesser,  New  York. 
SEALY  MATTRESS  Co.,  Chicago  and 
Milwaukee,  on  Jan.  21  began  a  weekly 
transcribed  program  on  WGN  Chicago  for 
52  weeks.  Agency  is  Schwimmer  &  Scott, 
Chicago. 


JHE  VOICE  OF  MISSISSIPPI 


5.000  D 
1,000  N 


MISSISSIPPI 
CROPS  BRING 
$414,000,000 


The  total  value  of  Mississippi  crops 
in  1944  hit  an  all-time  high  record 
of  414  million  dollars.*  This  is 
52  million  dollars  more  than  the 
previous  year's  crops. 

This  high  income  from  agricul- 
ture, coupled  with  new  oil  and 
industrial  development,  makes 
the  Mississippi  market  one  of  the 
most  fertile  markets  in  the  grow- 
ing South. 

Here  in  Mississippi  much  new 
wealth  is  waiting  to  be  spent. 
You  can  be  sure  of  reaching  this 
Able-to-Buy  market  by  having 
WJDX — "the  voice  of  Mississippi" 
—  carry  your  sales  message  — 
WJDX  continues  to  D-O-M-l- 
N-A-T-E  the  radio-listener  audi- 
ence in  Jackson  and  Mississippi. 


Mr.  Jones 


Jones  and  Milldfy 
Named  Cowles  V-Ps 

Other  CBC  Officers  Reelected 
To  Their  Respective  Posts 

ELECTION  of  Merle  S.  James, 
general  manager  of  WOL  Washing- 
ton, and  James  S.  Millory,  vice- 
president  of  Cowles  Magazines  Inc., 
as  vice-presidents  of  Cowles  Broad- 
casting Co.,  was 
announced  last 
week  following  a 
board  of  directors 
meeting  in  Des 
Moines. 

Other  officers  of 
the  broadcasting 
company  were  re- 
elected. The  com- 
pany operates  di- 
rectly KRNT  Des 
Moines  and  WOL, 
and  through  subsidiaries,  WNAX 
Yankton,  WCOP  Boston  and 
WHOM  New  York-Jersey  City. 
The  meeting  discussed  program- 
ming of  the  stations  and  methods 
of  improvement  with  emphasis  on 
news  programs  and  other  programs 
directly  related  to  the  war  and 
how  they  could  be  handled  with 
greater  service  to  the  public. 
Other  officers  reelected  were: 
Gardner  Cowles  Jr.,  president; 
John  Cowles,  chairman  of  the  board 
and  vice-president;  T.  A.  M.  Craven, 
vice-president;  Craig  Lawrence, 
vice-president;  Phillip  R.  Hoffman, 
vice-president;  Carl  T.  Koester, 
treasurer;  Vincent  Starzinger,  sec- 
retary; Karl  R.  Haase,  assistant 
treasurer;  L.  Denemore  Peterson, 
assistant  treasurer;  Arthur  T. 
Gormley,  assistant  secretary. 
Directors  elected  were: 
Messrs.  Gardner  Cowles  Jr., 
John  Cowles,  Craven,  Lawrence, 
Gormley,  Starzinger. 


IRE  Reappoints  Four 

COMPLETING  the  roster  of  offi- 
cers for  the  coming  year,  board  of 
directors  of  the  Institute  of  Radio 
Engineers  last  Wednesday  reap- 
pointed Haraden  Pratt,  MacKay 
Radio  &  Telegraph  Co.,  secretary; 
Raymond  A.  Heising,  Bell  Labs., 
treasurer;  Alfred  N.  Goldsmith, 
consulting  engineer,  editor. 


FOR  UNUSUAL 
PERFORMANCE  IN  IDAHO? 


•  Bur 
nomics. 
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WCAE,KQVSwitch 
Networks  June  15 

|PITTSBURGH  stations  WCAE, 
low  Mutual,  and  KQV,  now  Blue, 
ivill  switch  network  affiliations 
June  15,  according  to  announce- 
ments released  simultaneously  last 
Monday  by  the  networks. 

The  Blue,  in  adding  WCAE, 
jains  a  5,000  w  outlet,  operating 
fuUtime  on  1250  kc,  and  affiliated 
mth  the  Pittsburgh  Sun-Tele- 
graph. Mutual,  in  announcing 
ihat  KQV,  1,000  w  station  operat- 
ing on  1410  kc,  will  become  its 
Pittsburgh  outlet  in  mid-June, 
points  out  that  contracts  have 
already  been  let  for  new  studios 
and  new  equipment  for  5,000  v* 
operation  when  materials  are  avail- 
able. Station  has  been  ovmed  since 
November  by  Allegheny  Broad- 
casting Corp. 

Everybody  Happy 
Blue  announcement  was  made 
jointly  by  Keith  Kiggins,  vice- 
president  in  charge  of  stations,  and 
Leonard  Kapner,  president  of 
Hearst  Radio  Inc.,  and  general 
manager  of  the  .  Hearst-ovmed 
WCAE  Inc.  Mr.  Kiggins  stated 
that  the  Blue  had  taken  a  major 
step  forward  in  acquiring  the  new 
affiliate  in  Pittsburgh  "a  great 
[business  center  from  which  na- 
tional advertising  originates  In 
increasing  volume."  WCAE  has  an 
DUtstanding  record  of  real  service 
to  public  and  advertisers,  he  added. 
Welcoming  affiliation  with  the 
Blue,  Mr.  Kapner  predicted  the 
station  would  play  an  important 
part  in  furthering  Blue  progress. 

Gratified  to  have  the  station  join 
Mutual,  which  he  described  as  the 
'nation's  most  aggressive  network," 
G.  S.  (Pete)  Wasser,  KQV  vice- 
president  and  general  manager, 
anounced  at  the  same  time  that  the 
station  had  contracted  for  the  serv- 
ices of  two  new  executives — Mau- 
rice Spitalny,  as  music  director, 
and  "Pie"  Traynor,  formerly 
Pittsburgh  Pirate  third  baseman, 
as  sports  director.  (See  story,  p. 
'42.) 


Executives  Delay  Meet 

BECAUSE  Sen.  Burton  K.  Wheeler 
(D-Mont.),  its  scheduled  speaker, 
was  attending  the  funeral  last  week 
jf  Rep.  J.  F.  O'Connor  (D-Mont.), 
the  Radio  Executives  Club  of  New 
York  postponed  its  scheduled  meet- 
ing for  last  Thursday  to  Feb.  1. 
3en.  Wheeler,  chairman  of  the  In- 
;erstate  Commerce  Committee  who 
some  weeks  ago  wrote  for  The 
Progressive,  an  article  "The  Shock- 
ing Truth  About  Radio,"  charging 
radio  was  "dollar-hungry",  is  slated 
CO  discuss  "What's  Wrong  With 
Radio". 


Yo 


ou  don't  need  radar^*^ 


to  locate  the  retail  market 
pot  o'  gold  . . .  It's  Northern  California 
and  the  Bay  Area 


Statistics  show  San  Francisco's 


$2,246  per  capita  income  is 


the  nation's  highest 


for  cities 


over  500,000.  The  average  weekly 

*r  VICTORY  J8ANK  ^ 

paycheck  is  'li-J-^^''^^=^Sk  cover 
the  pot  o'  gold  market  like  a 
rainbow  /^^^  by  using  KPO. 


Dewey  Speaks 

30V.  Thomas  E.  Dewey  will  broad- 
cast his  first  major  address  since 
;he  November  elections  exclusively 
)n  NBC  Feb.  8  from  the  annual 
Lincoln  Day  dinner  at  the  Hotel 
Statler,  Washington,  10-10:30  p.m. 
3.  C.  Johnson's  Fibber  McGee  ife 
\Iolly  is  canceled  for  the  occasion.   
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KPO's  the  only  50,000  watter  west  of 
Salt  Lake,  north  of  Los  Angeles,  south 
of  Seattle  and  east  of  Moscow. 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Represented  by  NSC  SPOT  SALES 
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Getting 
Closer  to 
Television 


With  a  license  from  the 
FCC  for  experimental  tele- 
vision broadcasting  —  the 
first  such  license  granted  to 
any  station  between  the 
Mississippi  and  the  West 
Coast — KDYL  has  put  its 
technicians  to  work  setting 
up  the  required  equipment. 

In  the  miraculous  new  me- 
dium of  tomorrow,  KDYL 
stands  out  in  front  just  as 
this  station  has  led  the  west 
in  radio  broadcasting. 

Today  a  talented  and  well- 
trained  staff  of  announcers 
assures  KDYL  advertisers 
utmost  effectiveness  for 
their  messages — in  a  mar- 
ket where  970  out  of  every 
1000  homes  have  radios. 


EXPERIMENT  in  public  rela- 
tions being  conducted  by  WHK 
Cleveland  consists  of  furnishing  gratis 
the  services  of  the  WHK  Orchestra 
to  play  for  a  two-hour  dance  at  each 
of  the  17  senior  high  schools  in  Cleve- 
land and  surrounding  communities. 
During  each  of  the  dances  a  period 
will  be  broadcast  with  a  student  chosen 
for  the  opportunity  to  sing  with  the 
orchestra.  Announced  by  H.  K.  Haclt- 
athoru,  vice-president  and  general 
manager  of  WHK,  plan  was  worked 
out  with  the  cooperation  and  approval 
of  the  respective  school  boards  and  has 
for  its  purpose  the  object  of  bringing 
the  treat  of  a  top  flight  orchestra  to 
the  students.  All  proceeds  obtained 
from  the  dances  may  be  used  by  the 
schools  as  they  wish.  Mayor  Thomas 
Burke  was  to  attend  the  first  dance 
Jan.  19  at  Collinwood  High  School. 


Preview  Guests  • 

COCA  COLA  Co.  bottlers  were  in- 
vited to  gather  in  the  studios  of  Mu- 
tual affiliates  last  Friday  to  hear  a 
preview  of  the  company's  Songs  From 
Morton  Downey,  which  shifts  Feb.  5 
from  Blue  to  Mutual  Monday  through 
Friday  12  :15-12  :30  p.m.  Speakers  in- 
cluded H.  B.  Micholson,  vice-president 
in  charge  of  bottling  sales,  and  Felix 
Coste,  vice-president  and  advertising 
director,  Coca  Cola  Co.;  and  Edgar 
Kobak,  MBS  president.  Mr.  Kobak 
was  to  introduce  Morton  Downey, 
singing  star  of  the  show  expected 
back  from  a  USO  European  tour  in 
time  to  participate  in  the  broadcast. 


NBC  Consumer  Campaign 

IN  DOUBLE-SPREAD  ads  in  Janu- 
ary issue  of  Life,  the  Atlantic 
Monthly.  Harper's,  Time  and  U.  t> 
News,  NBC  has  launched  the  first 
cycle  in  a  special  1945  consumer  cam- 
paign which  will  entail  an  expenditure 
of  well  over  $100,000.  Magazine  cam- 
paign will  be  supplemented  by  exten- 
sive direct  mail  promotion  via  reprints. 


Program  Films 

WESTINGHOUSE  Electric  &  Mfg. 
Co.,  Pittsburgh,  sponsor  of  John 
Charles  Thomas  on  NBC,  plans  to 
make  films  of  the  program.  Series  of 
two-reel  35  mm  shorts  will  be  made 
available  to  schools,  hospitals  and 
charitable  organizations.  Agency  is 
McCann-Eriekson  Inc.,  New  York. 


MctckandUln^  &  1^ to  motion 

WHK  Experiment — NBC  Consumer  Campaign 
WGAR  Booklet— Topeka  Tile 


WLW  Coffee  Promotion 

TO  INAUGURATE  its  1945  series  of 
"One-A-Month"  food  promotions, 
WLW  Cincinnati  through  its  grocery 
trade  relations  dept.  is  devoting  the 
first  campaign  to  coffee  promotion. 
Supporting  the  spot  announcements 
for  coffee  on  the  air  will  be  features 
on  the  Home  Forum  broadcasts,  with 
new  recipes  using  coffee  and  other 
ideas  for  the  housewife  for  the  use  of 
coffee,  Buy  Way,  the  WLW  merch- 
andizing magazine,  will  devote  a  two- 
page  spread  to  the  coffee  feature,  with 
suggestions  to  grocers  as  to  how  to 
reap  the  greatest  benefits  from  the 
WLW  promotion. 

*      *  * 

362  Thanks  to  KNX 

"  'THANKS,'  said  the  sheriff !"  intro- 
duces a  KNX  Los  Angeles  folder  tell- 
ing of  the  response  received  by  the 
station  on  their  plan  of  sending  post- 
cards to  community  leaders  to  notify 
them  of  outstanding  programs  and 
scheduled  features — such  as  a  speech 
by  Churchill.  The  folder  identifies 
those  who  wrote  by  positions,  not  re- 
vealing names.  The  blurb  tells  of  plan, 
how  it  works  so  successfully  and  "helps 
make  KNX  .  a  powerful  salesman." 
Letters  are  quoted  in  part  on  the  back 
page.  ^  ^ 

WGAR  Booklet 

BOOKLET  containing  reprints  of 
broadcasts  made  from  overseas  by 
Dave  Baylor,  war  correspondent  and 
program  director  of  WGAR  Cleveland, 
is  being  distributed  by  the  station  to 
agencies,  advertisers  and  friends.  Mr. 
Baylor  interviewed  soldiers  from  the 
Cleveland  area  on  many  of  his  pro- 
grams from  the  European  Theatre  of 
Operations. 

CKAC  Brochure 

TO  PROMOTE  its  early  morning 
show.  Charivari,  CKAC  Montreal,  CBS 
outlet,  has  issued  a  brochure,  in  black 
and  white  with  cartoon-like  illustra- 
tions. 


WKY  Brochure 

THREE  pairs  of  eyes  peer  at  the 
reader  of  a  brochure  released  by  WKY 
containing  an  evaluation  of  Oklahoma 
City  by  Gen.  William  E.  Knudsen, 
director  of  the  Army  Air  Technical 
Service  Command ;  Marquis  Childs, 
Washington  columnist,  and  Thomas  E. 
Wilson,  chairman  of  the  board  of  Wil- 
son &  Co.  Brochure  is  designed  to 
show  Oklahoma's  postwar  potential- 
ities. «       *       *  I 

Yankee  Folder 

FOLDER  to  promote  the  Yankee  Net- 
work news  service  programs  sponsored 
by  Smith  Bros.,  Poughkeepsie,  N.  Y. 
for  coughdrops  has  been  released  by 
the  regional  net  for  distribution  to 
New  England  drugstores.  Programs 
are  heard  Tuesday-Thursday-Saturday 
12:15-12:30  p.m.  and  Monday-Wed- 
nesday-Friday 6-6  :15  p.m. 

*  *  * 
Letter  Contest 

WJZ  New  York  conducted  a  letter- 
writing  contest  among  New  York  City 
area  high  schools  and  awarded  200 
student  tickets  to  the  Boston  ''Sym- 
phony Orchestra  Concert  sponsored  on 
the  Blue  by  the  Allis-Chalmers  Mfg. 
Co.,  Agency  is  Compton  Adv.,  New 
York. 

*  *  * 
Topeka  Tile 

PROTECTION  is  the  theme  of  a  pro- 
motion piece  from  the  novelty  idea 
shop  at  WIBW  Topeka.  Tieup  is  pro- 
vided with  a  decorated  teapot  tile.  The 
tile  (.-an  be  torn  off  the  brochure  for 
practical  use  at  home.  A  sales  message 
is  glued  to  the  bottom. 

*  *  * 

CKAC  Pamphlet 

CKAC  Montreal  has  distributed  a  car- 
toon pamphlet  on  its  morning  week- 
day program  Charivari,  a  participating 
funfest  program.  Recordings  of  the 
program  are  available,  according  to 
the  sales  message  of  the  pamphlet. 


National  Representative: 
John  Blair  &  Co. 
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J  4  FOR  THE  FIGHT 

AGAINST  INFANTILE  PARALYSIS 

Many  famous  personalities  of  screen 
and  radio  have  graciously  donated  their  time 
and  talent  to  make  the  1945  March  of  Dimes 
Campaign  top  all  records.  They've  done  a 
great  job  on  electrical  transcriptions  and  in 
volunteering  for  live  netv/ork  shows  to  come- 
but  now  it's  up  to  you!  Your  time  is  needed  to 
bring  their  appeal  for  the  protection  of  our 
country's  children  to  the  attention  of  those 
who  can  help  —  your  listeners  —  the  Ameri- 
can public. 

^TOP  FLIGHT  STARS 
with  a  Message  close  to  the 
Nation's  Heart 

#  The  1945  March  of  Dimes  entertainment  parade 
features  15  minute  recordings  by  Kay  Kyser  and  his  Kollege 
of  Musical  Knowledge  with  Georgia  Carroll  and  Buddy  Twiss; 
the  U.  S.  Navy  Band  saluting  our  fighting  Allies;  Raymond 
Scoff  and  his  Orchestra  playing  original  arrangements  of  his 
own  popular  tunes;  a  dramatic  appeal  by  Hollywood  star, 
Clark  Gable  and  Basil  O'Connor;  and  frank  Sinatra  singing 
the  hit  tunes  of  the  day. 

9  Other  March  of  Dimes  highlights  include  one  minute 
spots  by  such  well-known  personalities  as  Walter  Winchell, 
Mary  Pickford,  Clifton  Fadiman,  Lowell  Thomas,  Henry 
Kaiser  and  Gabriel  Heatter.  Headlining  the  January 
live  network  shows  will  be  Frank  Sinatra, 
Bob  Hope,  Jack  Benny,  Dinah  Shore, 
Eddie  Cantor,  and  scores 
of  others. 


They'll  give 

their  dimes  if  you'll  give  your  time  during 
the  coming  campaign  —  January  14th  to 
31st.  Every  transcription  and  live  show 
you  broadcast  will  help  the  fight  against 
infantile  paralysis.  G/Ve  your  f/me  fo  fhe 
March  of  Dimes! 


BASIL  O'CONNOR 
President 


HOWARD  J.  LONDON 
Radio  Director 


THE  NATIONAL  FOUNDATION  FOR  INFANTILE  PARALYSIS,  INC. 
Annual  Fund-Raising  Appeal 

120  BROADWAY,  NEW  YORK  5,  N.  Y. 
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THE  Kudinedd.  of 
BROADCASTING 


REGINA 

SCHUEBEL 


Buyer  Radio  Time 

DUANE  JONES  CO 
New  York 


Reggie's  Reason 


"With  spot  radio  I  can 
pick  the  time,  place  and 
station  best  suited  for  my 
client's  needs." 


We  agree 


"The  steady  growth  of 
spot  radio  buying  proves 
its  flexibility  and  worth." 


General  Mgr. 


KTUL 


5000  Sales -Productive 
Watts  in  Tulsa 


New  KPO  Accounts 

THREE  NEW  accounts  have  been  placed 
on  KPO  San  Francisco.  Grove  Labs.,  St. 
Louis,  through  Russel  M.  Seeds  Co.,  Chi- 
cago, is  sponsoring  the  Korn  Kobblers, 
transcribed,  6:16-6:30  p.m.  Monday.  Purple 
Blade  Corp.,  San  Francisco,  has  started 
for  52  weeks  Close  Shave,  five-minute  tran- 
scribed program,  heard  daily  except 
Monday,  through  Garfield  &  Guild,  San 
Francisco.  California  Packing  Corp.,  San 
Francisco,  through  McCann-Erickson,  San 
Francisco,  is  placing  transcribed  spots  for 
Del  Monte  coffee,  Monday  and  Wednesday. 

Play  Spot  Interest  Shown 

NEW  York  theatres  are  showing  interest 
in  the  use  of  the  midnight  news  period  lo- 
cally to  promote  Broadway  productions. 
Theatre  Guild  has  contracted  for  a  six- 
times  weekly  period  effective  Jan.  24  on 
WOR  New  York  in  addition  to  its  four- 
times  weekly  spot  on  WEAF  New  York,  to 
promote  "Jacobowsky  and  the  Colonel"  and 
"Sing  Out,  Sweet  Land".  Blaine-Thompson 
Co.,  New  York,  placed  business  for  the 
Guild  and  for  Select  Theatres  which  uses  a 
four-times  weekly  spot  for  "Laffin  Room 
Only." 

Nelson  Expands 

NELSON  BROS.,  Chicago,  is  sponsoring 
two  quarter-hour  shows.  Record  Reveille 
Monday  through  Saturday  and  Rhythm  off 
the  Record  Sunday  on  WGN  Chicago,  ef- 
fective Jan.  15  and  Jan.  21  respectively. 
Company  also  has  renewed  its  two  inter- 
view shows  originating  from  tht  Service- 
men's Center,  Service  Center  Canteen  and 
Chicago  at  Night,  on  WGN.  Contracts 
for  52  weeks  were  placed  by  Geo.  H.  Hart- 
man  Adv.,  Chicago. 


Republic  to  Increase  Radio 

REPUBLIC  PICTURES  Corp.,  New  York, 
continuing  its  cooperative  advertising  cam- 
paigns for  "top  budget"  films  and  for  the 
Roy  Rogers,  cowboy  film  star,  will  enlarge 
its  advertising  activities  with  co-op  drives 
for  Wild  Bill  Elliott  and  his  western  series, 
it  was  disclosed  at  a  sales  conference  in 
New  York.  Republic  will  place  added  em- 
phasis on  radio  advertising  for  Elliott's 
films,  and  is  continuing  to  step  up  its  over- 
all use  of  radio,  according  to  a  company 
spokesman.  Republic  agency  is  Donahue  & 
Coe,  New  York. 

Evans  on  WGN 
EVANS  FUR  CO.,  Chicago,  began  sponsor- 
ship Jan.  14  on  WGN  Chicago  of  a  quarter- 
hour  Sunday  series  titled  Salute  to  the 
Service,  which  pays  tribute  to  Chicago  ser- 
vicemen who  have  been  decorated,  replacing 
previously  sponsored  This  Is  Hollywood 
show.  This  completes  balance  of  26-week 
contract  which  began  Oct.  15.  Agency  is 
State  Adv.,  Chicago. 

Grant  Places  S.  A.  Series 
GRANT  ADV.  S.  A.,  Buenos  Aires  subsid- 
iary of  Grant  Adv.  Inc.,  New  York,  has 
been  appointed  to  handle  advertising  of 
Falcon,  Calvo  &  Cia.,  manufacturers  of 
Fontanares  and  Prestigio  cigarettes.  Latter 
product  is  to  be  promoted  in  a  twice-weekly 
half-hour  program  on  a  network  of  13 
Argentinian  stations. 

Sunset  West  Coast  Plans 
SUNSET  OIL  Co.,  Los  Angeles  has  ap- 
pointed Brisacher,  Van  Norden  &  Staff,  Los 
Angeles,  to  handle  advertising  and  is  for- 
mulating plans  to  include  Pacific  Coast 
radio  as  part  of  its  campaign  now  under 
way. 


tttt 


.  and  your  best  move 
for  direct  cut  copies  of 
your  recordings  is  to 

/24   HOUR  DELIVERY 

/AIR  CHECK  SERVICE 

"as  others  hear  i\" 

V  COMPLETE  FACILITIES 

For  full  air  check  service,  remote  pick- 
ups, service  on  all  recording  problems. 


mco^^^G  CO 

1121  Vermont  Ave.  ,  Washington  5,  D.  C. 


WABD  Corset  Show 
DIANA  CORSET  CO.,  New  York,  said  to 
be  the  first  corset  firm  to  use  television,  on 
Jan.  17  presented  a  half-hour  show  on 
WABD  New  York,  the  DuMont  station, 
depicting  the  history  of  the  garment  from 
Revolutionary  times  to  the  present.  Corsets 
were  not  displayed  on  models,  but  were 
shown  in  the  hand  in  each  case.  Show  was 
produced  by  Television  Workshop.  Agency 
is  Lester  Harrison  Assoc  Adv.,  New  York. 

Cards  for  Fighters 
WLOK  Lima,  O.  under  joint  sponsorship 
with  the  Lima  Tank  Depot,  is  collecting 
playing  cards  from  listeners  for  service- 
men. The  decks  of  cards,  two  to  a  package, 
are  packed  in  waterproof  containers  and 
placed  in  tanks  and  jeeps  leaving  the  as- 
sembly line  at  the  Lima  Tank  Depot  for 
shipment  overseas  to  fighting  fronts 
throughout  the  world 

CKEY  Starts  5,000  w 

CKEY  Toronto  on  Jan.  14  increased  its 
power  from  1,000  to  5,000  w  daytime.  It 
will  continue  to  operate  at  1,000  w  nights. 
CKEY  is  the  first  independently-owned 
Canadian  station  to  increase  its  power 
since  the  Radio  Branch,  Dept.  of  Transport, 
Ottawa,  last  summer  sanctioned  about  40 
Canadian  stations  to  go  to  5,000  w  under 
the  Havana  Treaty. 

WHN  Gesture 

WAR  communiques  including  the  names  of 
local  servicemen  are  passed  on  to  the  fam- 
ily of  the  men  concerned  by  WHN  New 
York,  which  points  out  that  many  of  these 
bulletins  cannot  be  put  on  the  air.  Note 
from  Sidney  Walton,  WHN  news  editor, 
accompanies  each  bulletin,  distributed  as 
a  good-will  gesture. 

New  PA  Unit 
PRESS  ASSN.  last  week  established  a  spe- 
cial program  department  to  set  up  pro- 
grams for  networks  and  agencies.  Andrew 
C.  Lang,  formerly  PA  day  news  editor, 
has  been  placed  in  charge  with  the  title  of 
program  editor.  New  unit  starts  an  ex- 
pansion of  network  and  agency  program 
services. 

Wire  Recorder  Licenses 
FIVE  NEW  organizations  have  been  li- 
censed to  manufacture  the  Armour  Mag- 
netic Wire  Sound  Recorder,  it  was  an- 
nounced last  week  by  the  Armour  Research 
Foundation.  They  are  E.  H.  Scott  Radio 
Labs.,  Chicago;  J.  P.  Seeburg  Corp.,  Chi- 
cago; Lawyt  Corp.,  Brooklyn;  Radiotechnic 
Lab.,  Evanston,  and  Boosey  &  Hawkes, 
London. 

Griffith  Expands 
HOMER  GRIFFITH  Co..  Hollywood,  sta- 
tion representative,  has  taken  over  larger 
quarters  at  681  Market  St.,  San  Francisco 
and  appointed  Edith  Olson  as  account  ex- 
ecutive-manager. Mr.  Griffith  will  divide 
time  between  Hollywood  and  San  Fran-  i 
Cisco. 

Nurse  Recruiting 

TO  secure  enlistments  in  the  Army  Nurses 
Corps,  one  of  a  group  of  18  nurses  who 
have  seen  action  appear  each  week  on 
Bandstand,  record  program  on  WPAT  Pat- 
erson,  N.  J.  to  describe  their  experiences. 


PORTLAND,  ORfGOl 

CBS  AfHliatQ 
FREE  &  PETERS 
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History  of  Communications.  Number  Thirteen  of  a  Series 

MILITARY  RADIO  COMMUNICATIONS 


Today  the  allied  military  radio  equipments  represent  the  "tops"  in 
engineering  design.  Progress  from  the  spark  transmitter  of  World  War  1 
to  present-day  equipment  is,  indeed,  a  far  cry.  Taking  up  where  they 
left  o£F  December  7, 1941,  Universal  Engineers,  with  their  added  experi- 
ence with  precision  military  equipment,  shall  produce  for  the  public, 
electronic  devices  not  of  fantastic  design  —  but  of  proven  utility  and 
quality. 

After  Victory  is  ours,  radio  amateurs,  aflfectionately  known  as  "hams," 
will  be  back  after  their  experience  with  mihtary  radio  equipment  with 
an  even  greater  desire  to  operate  their  own  "rigs."  It  will  be  then  that 
Universal  will  again  have  Microphones  and  recording  components 
available  on  dealers'  shelves. 


K  FREE— History  of  Communications  Picture 
Portfolio.  Contains  over  a  dozen  pictures  suit- 
able for  office,  den,  or  hobby  room.  Write  for 
your  "Portfolio"  today. 


UNIVERSAL  MICROPHONE  COMPANY 

INGLEWOOD,  CALIFORNIA 


rOUIGN  DIVISION:  301  CUY  STREH,  SAN  FRANCISCO  11,  CALIFORNIA   •  CANADIAN  DIVISION:  S60  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA 


You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000  Jewish    speaking  persons 

1,523,000   Italian    speaking  persons 

1,235,000   German  speaking  persons 

660,000  Polish    speaking  persons 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy. 
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Our  Respects  to 

(Continued  fr  om  Page  38) 
chance  to  describe  a  football  game. 
It  was  new  to  him,  but  Jack  strug- 
gled through  with  it.  His  second 
game  was  better.  Another  offer 
came  from  WLAC  and  Jack,  in  nis 
final  college  year,  did  u  sportscast 
on  WSM  and  one  on  WLAC.  When 
he  received  his  Master's  degree 
June  6,  1934,  Edwin  M.  Craig,  gen- 
eral manager  of  WSiM,  had  a 
graduation  present  waiting — a  full- 
time  job  on  the  Nashville  station. 

Meanwhile  Jack  became  fast 
friends  with  Ed  M.  Kirby,  sales 
promotion  manager  of  che  National 
Life  Insurance  Co.,  owners  of 
WSM.  Together  they  worked  out 


many  "remote  control"  programs. 
In  1935  Jack  organized  the  WSM 
special  events  department  and 
later  became  director  of  news  and 
special  events. 

His  friend,  Ed  Kirby,  went  to 
the  NAB  as  public  relations  direc- 
tor and  Jack  took  over  publicity, 
too.  Then  came  war  shadows  and 
Mr.  Kirby  was  appointed  special 
adviser  to  the  Secretary  of  War 
in  charge  of  radio.  In  early  1941 
he  organized  the  Radio  Branch  in 
the  Bureau  of  Public  Relations  and 
in  April  that  year  Jack  Harris  went 
to  Washington  to  become  director 
of  news  and  special  events  of  the 
new  branch. 

In  October  1942  he  was  commis- 
sioned a  major  in  the  Army  Spe- 


fSilas,  Is  there  just 
1  one  Radio  Station 
L  in  the  U.S.? 

J^^T^ope,  reckon 
there  are  lots.  But 
WD  AY  is  all  I  need!^ 


lat's  a  joke,  don't  you?  Well/the 
maHer  is  that  thousands  of  people 
i'lyer  Valley  practically  never  listen 
ion  but  WDAY.  You  can  guess 
>ans  in  terms  of  radio  effectiveness. 
Ice  our  word  for  it.  Ask  your  local 
itributor.  He'll  tell  you  the  same 
e  we  aren't  a  foot  high! 


WDAY 

O,  N.  D.  .  .  .  5000  WATTS  .  .  .  .  N.  B.  C. 
AFFILIATED  WITH  THE  FARGO  FORUM 
&  PETERS,  NATIONAL  REPRESENTATIVES 


cialists  Corps,  which  was  disbanded 
the  following  December.  Because 
of  his  age  Jack  was  commissioned 
a  captain  in  the  Army  of  the  United 
States.  On  June  4,  1943,  he  at- 
tained his  majority  and  last  May 
4  was  promoted  to  lieutenant  colo- 
nel. His  old  boss  at  WSM,  had  been 
commissioned  a  lieutenant  colonel 
in  April  1942  and  later  became  Col. 
Ed  Kirby. 

When  Col.  Kirby  went  overseas 
last  year  Col.  Harris  was  named 
acting  chief  of  the  Radio  Branch. 

In  the  summer  of  1941  Jack  Har- 
ris, then  a  civilian,  covered  man- 
euvers in  Tennessee  and  Louisiana 
for  the  Radio  Branch.  His  chief  job 
was  to  see  that  the  various  radio 
correspondents  were  given  full  co- 
operation and  to  consult  with  field 
public  relations  officers. 

During  October  1941  the  Army 
held  its  first  free  maneuvers  under 
Lt.  Gen.  Walter  Kraeger,  whose 
troops  landed  on  Luzon.  There  were 
radio  problems  to  be  worked  out 
and  Jack  Harris  went  into  a  huddle 
with  Gen.  Krueger's  chief  of  staff 
— a  lieutenant  colonel  named 
Dwight  D.  Eisenhower.  Together 
they  learned: 

(1)  -Live  broadcasts  couldn't  be 
done  from  the  front;  (2)  a  method 
of  recordings  should  be  developed; 
(3)  correspondents  could  be  trans- 
ported to  the  front  and  back  to 
fixed  points  for  live  broadcasts. 

As  a  result  of  those  maneuvers 
the  Radio  Branch  encouraged  de- 
velopment of  the  wire  recorder.  To- 
day both  film  and  wire  are  used 
for  frontline  recordings,  which  are 
flovra  back  to  fixed  points  for 
broadcast. 

On  October  8,  1987,  Jack  mar- 
ried Mary  Curtis,  then  traffic  man- 
ager of  the  C.  P.  Clark  Adv.  agen- 
cy in  Nashville.  They  have  one 
son,  and  live  in  Alexandria. 

Col.  Harris,  in  civilian  days,  en- 
joyed all  types  of  sports,  played 
golf,  a  little  baseball  and  swam. 
Since  the  war,  however,  his  chief 
hobby  is  helping  radio  tell  the  story 
of  the  war. 


4,955,144 
spindles 
spinning 
VICTORY 


...daily  producing  cotton 
cloth  to  wrap  around  the 
world.  Produced  from  "picker 
to  bolt"  in  the  16-county 
WSPA  Primary  Area. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Crofi 
5000  watts  Day,  1000  watts  Night 

950  kilocycles.  Rep.  by  Hollingbery 
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Post-Dispatch  Urges  Cleanup 

{Continued  from  page  13) 


md  that  their  interest  in  newscasts  is 
luite  personal,  quote  emotional  and 
iometimes  become  terribly  tragic  as 
;hey  hear  the  names  and  stories  of 
loved  ones  in  the  news." 

Since  "The  public  today  listens  to 
:-adio  news  with  reverence  and  solem- 
aity,"  Mr.  Fitzpatrick  urged  that  radio 
respond  in  l^ind  and  clean  up  what  has 
become  "one  of  the  most  important 
show  windows  of  radio".  He  concluded 
with  the  remark  that,  "A  general  step 
by  the  entire  radio  industry  adding 
more  dignity  to  news  programs  cer- 
tainly would  be  to  the  advantage  of  all 
concerned." 

The  Post-Dispatch  radio  station, 
KSD,  last  year  took  these  two  steps 
of  its  own  volition,  because  of  its  be- 
lief that  news  broadcasts  should  have 
greater  dignity,  especially  during  a 
war  when  radio  must  deal  constantly 
with  heroism  and  tragedy.  KSD  be- 
lieves that  the  people  are  entitled  to 
hear  news  without  commercial  inter- 
ruptions, and  that  the  broadcastih'g 
of  news  should  not  be  sponsored  by 
advertisers  who  deal  in  palliatives  for 
bodily  aches  and  pains,  stomach  acid- 
ity and  gas,  body  odors,  enlarged  pores, 
bad  breath  and  a  thousand  and  one 
equally  revolting  subjects. 

KSD's  decision  to  bar  objectionable 
advertisers  from  its  radio  news  pro- 
grams is  in  keeping  with  a  long-estab- 
lished advertising  policy  of  the  Posi- 
Dispatcli.  While  this  newspaper  has 
always  had  a  representative  advertis- 
ing censorship,  it  adopted  regulations 
in  1929  that  went  a  good  deal  farther 
than  any  previously  adopted  by  news- 
paper's. 

Basically,  these  aimed  at  the  elimina- 
tion of  th !  false,  fraudulent,  unworthy 
and  disgusting  in  advertising  of  medi- 
cal, financial  and  other  classifications. 
It  also  included  advertising  claims  on 
the  borderline — claims  not  readily 
justified  by  facts  or  general  experi- 
ence. The  regulations  set  up  standards 


Miss  Helen  Thomas 
Spot  Broadcasting,  Inc. 
New  York  City 

Dear  Helen; 

How're  the  breezes  blowing  for  you 
these  days?  Had  much  snow  up  there? 

We  had  so 
much  oi  it 
down  here  in 
the  hills  re- 
c  e  ntly  that 
folks  were 
really  snowed- 
in.  We  man- 
aged to  stay 
on  the  air  and 
all  our  WCHS 
folks  made  it 
to  the  studios 
in  snow  suits, 
etc.  Good  thing 
we  did,  too. 
War  produc- 
tion in  our 
many  plants 
here  ab  out  s 
kept  going 
and  we^re  glad 
we  could  help. 
How?  Well, 
we  kept  the 
air  waves  full 
of  information 
.  .  .  told  the 
employees  of 
the  TNT  plant 
where  and 
when  busses 
would  pick 
them  up  to 
get  them  to 
their  jobs.  It 
■worked  out!  The  workers  got  in!  Pro- 
duction schedules  were  maintained! 
Sure  makes  us  feel  good  to  be  able  to 
do  things  like  that. 

Yrs., 

Algy 

WCHS 

Charleston,  W.  Va. 


of  good  taste  to  which  all  advertisers 
must  submit. 

Just  as  KSD  is  now  turning  away 
revenue  because  of  its  standards  of 
radio  newscasting,  the  Post-Dispatch 
has  rejected  many  advertisements  be 
cause  the  copy  submitted  was  ob- 
jectionable— repulsive,  suggestive  or 
offensive  in  text  or  in  illustration. 
Others  have  been  rejected  on  the 
ground  that  the  product  and  the  ad- 
vertising were  not  suitable  for  open 
discussion  and,  therefore,  unfit  to  be 
printed  in  a  newspaper  which  is  read 
in  the  home. 

The  broadcasting  of  news  by  radio 
has  become  so  vital  a  public  service 
and  has  so  brilliant  a  future  that  it 
should  not  be  marred  by  cheap  com- 
mercialism or  by  a  grasping  attitude 


on  the  part  of  radio  station  owners. 
There  is  all  the  difference  in  the  world 
between  pure  entertainment  and  news 
broadcasting.  What  may  be  tolerated 
or  condoned  in  connection  with  an 
entertainment  broadcast  becomes  highly 
objectionable  in  connection  with  a 
news  broadcast. 

What  do  NBC,  Columbia,  Mutual 
and  Blue  networks  which  should  take 
leadership  in  all  matters  pertaining 
to  radio  prestige,  say  to  the  proposal 
that  middle  commercials  be  barred  and 
that  a  rigid  censorship  be  imposed  to 
rid  newscasts  of  improper  sponsorship? 


Joan  Kenley  Test 

JOAN  KENLEY  Blouse  Corp., 
New  York,  using  radio  for  the  first 
time,  is  clearing  time  for  a  weekly 
quarter-hour  musical  program  on 
NBC,  according  to  Sterling  Adv., 
New  York,  agency  in  charge. 


mmnm  ksocrs  Will 

In  .'Jimxi'i'/^c- 


SELL 
1945's  MAOIC 
MARKET 
with 

WROL 

as  follows: 

277  5  172.4 

KNOXVILLE   

170.4  105.8 

Mashville  

164.5  102.2 

Chattanooga  

148.6  92.3 

Memphis   

T    n^ssee    advertising  schedule 
Every  the  sales 

should  begin  ^^^^  :'''2L    .^s  WROL.  See 
key  for  this  mag.c  market  . 
John  Blair  and  Company,  or  w.re 
direct  for  availabilities. 


m  m  EftST  TENNESSEE 


KANSAS 
CITY 
IS 
A 

K 
O 

z 

Y 

MARKET 


PORTER  BLDG. 
KANSAS  CITY,  MO. 

EVERETT  L.  DILLARD 
General  Manager 

ELIZABETH  WHITEHEAD 
Station  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


Ask  for  Rate  Card  3 
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Interested  in 
Cuba's  Market  ? 

Ask  your  Time-Buyer  about 
"RHC  CADENA  AZUL", 
the  Colossus*  of  Cuban 
Radio 

*Best  Radio  Service  in 
Cuba  Affiliated  with  the 
Columbia  Broadcasting 
System. 

RHC  CADENA  AZUL 


District  Meetings  Endorse  BMB 

Continued  from  page  13) 


Odena. 


Cuba's  only 

network 
affiliated  with 


CBS 


U.  S.  Representative 
HUMBERTO  D.  GONZALEZ 

220  West  42nd  St.,  New  York  City 
Wisconsin  7-1166 


Sioux  City,  WTIC  Hartford,  KLZ 
Denver,  WTAR  Norfolk,  KFI  Los 
Angeles,  KHJ  Los  Angeles,  KMPC 
Los  Angeles,  KXRO  Aberdeen, 
KOIN  Portland,  WIBC  Indianap- 
olis, WLAP  Lexington,  WCMI 
Ashland,  WBIR  Knoxville,  KRE 
Berkeley,  WGBF  Evansville,  WCBS 
Springfield,  WEBQ  Harrisburg, 
WJAC  Johnstown,  WFIL  Philadel- 
phio,  WMAL  Washington,  WDZ 
Tuscola,  WDAN  Danville,  KSCJ 
Sioux  City,  KICA  Clovis,  WPTF 
Raleigh,  WSJS  Winston  Salem, 
KODY  North  Platte,  KTOK  Okla- 
homa City,  KVOO  Tulsa,  WRNL 
Richmond,  WDBJ  Roanoke,  WTAR 
Norfolk,  WCLO  Janesville. 

Among  six  resolutions  adopted 
by  the  convention  in  its  final  busi- 
ness session  was  one  endorsing  the 
BMB  plan  and  urging  similar  en- 
dorsement on  other  broadcasters  of 
the  nation. 

In  the  opening  session  Monday, 
C.  E.  Arney  Jr.,  secretary-treasurer 
of  NAB,  making  his  annual  report, 
stressed  as  the  two  major  prob- 
lems now  facing  radio  the  critical 
manpower  shortage  and  the  platter- 
turner  issue  which  centers  around 
James  C.  Petrillo's  AFM. 

Mr.  Arney  warned  broadcasters 
that  revised  Selective  Service  de- 
mands would  find  station  staffs 
throughout  the  nation  further  de- 
pleted within  the  next  few  months. 
He  emphasized  that  the  local  Se- 
lective Service  boards  practically 
were  autonomous  in  the  selection 
of  personnel  for  the  armed  services, 
and  that  they  were  determined  to 
meet  their  increased  quotas.  He 
emphasized  that  a  deferment  was 
not  to  be  confused  vvdth  an  exemp- 
tion and  that  station  managers 
should  attempt  now  to  find  replace- 
ments for  any  personnel  presently 
in  deferred  classifications. 

Manpower  Inventory 

He  appealed  to  licensees  to  take 
an  immediate  inventory  of  their 
staflTs,  determining  their  essential- 
ity, and  to  review  this  inventory 
with  local  draft  boards.  He  added 
that  only  station  managers,  in 
some  cases  assistant  managers,  en- 
gineers, the  program  director  and 
the  news  chief  are  deferrable  for 
occupational  reasons  in  radio  which, 
he  pointed  out,  still  is  classified 
as  an  industry  essential  to  the  war 
effort. 

Mr.  Arney  reviewed  the  platter- 
turner  controversy  which  finds  the 
National  Assn.  of  the  Broadcast 
Engineers  &  Technicians  and  the 
AFM  both  vying  for  the  right  to 
turn  transcriptions.  Pointing  out 
that  NABET  had  filed  an  unfair 
practice  complaint  with  the  NLRB, 
alleging  that  the  Blue  Network  and 
the  NBC  had  declined  to  negoti- 
ate with  the  union,  Mr.  Arney 
predicted  that  the  NLRB  probably 
would  report  the  petition  out  to 
the  Circuit  Court  of  Appeals  for 
review. 

The  NAB  official  pleaded  with  the 
delegates  to  face  the  Petrillo  issue 


as  one  affecting  all  broadcasters, 
and  not  alone  those  stations  with 
which  Petrillo's  union  now  has  con- 
tracts in  force. 

A  closer  working  understanding 
between  the  program  and  commer- 
cial departments  of  local  stations 
was  urged  by  Robert  Atherton, 
program  director  of  WMC  Mem- 
phis, in  a  special  panel  on  program 
problems. 

Representing  the  Government, 
Willett  Kempton,  OWI  Chief  of 
Station  Relations,  Washington, 
said  that  OWI  asks  local  broad- 
casters to  air  only  enough  war  ef- 
fort appeals  to  do  the  necessary 
job.  He  said  that  the  broadcast  of 
too  many  Government  appeals  cre- 
ates listener  fatigue  and  lessens 
the  effectiveness  of  the  effort. 

Recommendation  of  the  Sales 
Managers  Committee,  relayed  to 
the  Sixth  District  delegates  by 
Lewis  H.  Avery,  NAB  director  of 
broadcast  advertising,  that  the 
present  standard  form  of  contract 
be  amended  to  provide  extension  of 
discount  privileges  on  annual  con- 
tracts beyond  the  running  year, 
met  with  opposition.  The  sales  man- 
agers' proposal,  if  adopted,  would 
permit  the  advertiser  to  cancel 
after  the  expiration  of  a  year's  con- 
tract, still  enjoying,  however,  the 
52- week  discount  during  the  pe- 
riod he  ran  over  the  year. 

Seek  Set  Standards 

Upon  motion  by  Henry  W.  Sla- 
vick,  general  manager,  WMC  Mem- 
phis, following  a  suggestion  by  Mr. 
Wooten,  the  membership  voted  to 
recommend  that  other  district  meet- 
ings consider  a  plan  for  establish- 
ing standards  upon  which  receiver 
manufacture  would  be  based.  The 
plan  would  encompass  a  cooperative 
venture  by  the  engineering  com- 
mittee of  the  NAB  and  a  repre- 
sentative committee  of  the  receiver 
manufacturers  toward  establish- 
ing minimum  standards  for  sets.  If 
adopted  as  proposed,  it  would  pro- 
vide that  each  set  meeting  such 
established  standards  would  bear 
an  NAB  seal  of  approval. 

Speaking  of  the  proposal,  E.  A. 


(Bob)  Alburty,  WHBQ  Memphis, 
chairman  of  the  Resolutions  Com- 
mittee, said:  "For  years  now  the 
FCC  has  been  urging  th  ^  broadcast- 
ing stations  to  improve  their  phys- 
ical properties.  As  we  have  im- 
proved Tour  service,  some  of  the  ra- 
dio set  manufacturers  have  de- 
creased the  quality  of  their  equip- 
ment. It  seemed  ridiculous  for  us 
to  spend  terrific  sums  for  new  and 
better  equipment  just  to  have  it 
wasted  with  poor  reception  on  poor 
receiving  sets." 

A  resolution  to  seek  time  of  the 
networks  during  which  a  program 
directed  by  NAB,  and  designed  to 
present  the  accomplishments  of  ra- 
dio as  a  medium  to  the  American 
listener,  was  adopted  unanimously. 
Mr.  Wooten,  calling  for  unanimous 
action  on  the  proposal,  said  that 
other  media  used  their  own  space  to 
promote  their  own  endeavors  and 
that  radio  should  tear  a  sheet  from 
the  same  book. 

Other  resolutions  adopted  pro- 
vided for  re-affirmation  of  the  in- 
dustry in  its  endeavor  to  help  win 
the  war  quickly,  proposing  a  special 
effort  in  that  direction  in  its  25th 
anniversary  year;  and  a  resolution 
expressing  the  district's  gratitude 
to  Mr.  Wooten  and  his  Memphis 
colleagues  in  acting  as  host  for  the 
meeting. 

Among  resolutions  adopted  at 
Dallas  was  one  expressing  the  Dis- 
trict's appreciation  of  the  work  of 
Mr.  Halff  and  Mr.  Ryan  and  not- 
ing its  gratitude  to  the  Dallas  sta- 
tions for  their  part  in  the  meet- 
ing; a  resolution  calling  on  the 
NAB  Board  to  continue  its  efforts 
toward  training  newcomers  for 
broadcasting;  a  resolution  con- 
demning Petrillo's  platter-turner 
demands  and  another  urging  the 
industry  to  extend  and  expand  its 
interest  in  public  service  programs. 

As  at  Memphis,  a  unanimous 
resolution  endorsing  the  BMB  plan 
was  adopted.  In  both  cities,  Mr. 
Feltis  was  host  at  a  luncheon  for 
local  advertising  agencies. 


AN  ORIGINAL  presentation  of 
WRGB  Schenectady,  General  Electric 
television  station,  was  produced  Sunday 
for  the  iirst  time  on  a  New  York 
video  station.  The  Golden  Ox,  first  of  a 
GE  institutional  series,  was  televised 
over  WNBT,  NBC  station. 
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HUGH  FELTIS  (left),  president  of  BMB,  shows  a  contract  for  the  stand- 
ard audience  measurement  plan  to  Hoyt  Wooten,  president  WREC  Mem- 
phis, and  Sixth  District  director  of  the  NAB,  and  C.  E.  Arney,  Jr.  (right), 
secretary-treasurer  of  the  NAB.  Occasion  was  Sixth  District  meeting 
held  in  Memphis  Monday-Tuesday  last  week. 


REGISTRATION 


6th  District 

ARKANSAS:  William  E.  Ware,  KWFC 
Hot  Spring.;  John  A.  England,  KFPW 
Fort  Smith;  Bill  Slates,  KFPW  Fort  Smith; 
J.  C.  Warren,  J.  O.  Floyd,  William  T.  Tap- 
pan,  KFFA  Helena;  Ed  Zimmerman,  Julian 
.F.  Haas,  KARK  Littie  Rock;  Roy  Judge, 
i'KLRA  Little  Rock;  Pat  Walsh,  United 
.'Press,  Little  Rock;  Jack  Parrish,  KOTH 
,Pine  Bluff. 

'  LOUISIANA:  Roy  Dabodie,  WJBO 
Baton  Rouge;  J.  C.  Liner  Jr.,  KMLB 
Monroe;  Harold  M.  Wheelahan,  WSMB  New 
Orleans;  J.  D.  Bloom  Jr.,  WWL  New  Or- 

^  leans;  T.  B  Lanford,  KRMD  Shreveport; 
John    C.    McCormack,    KTBS  Shreveport; 

'Fred  Ohl,   KWKH  Shreveport. 

MISSISSIPPI:  Davis  M.  Segal,  WROX 
Clarksdale;  Bob  MoRaney,  WCBI  WELD 
WROX  Columbus;  D.  A.  Matison,  Hugh  M. 

I  Smith,  WAML  Laurel;  F.  C.  Ewing, 
WGRM  Greenwood;  P.  K.  Ewing  Jr., 
WMIS  Natchez;  Gene  Tibbett,  WELD 
Tupelo;  Emmet  H.  McMurry,  Thomas 
Goldin,  WJPR  Greenville;  Wiley  P.  Harris, 
WJDX   Jackson;    L.    M.   Sepaugh,  WSLI 

( Jackson. 

TENNESSEE:  E.  A.  Alburty,  Eugene 
'  Pournelle,  John  Orr,  WHBQ  Memphis; 
I  James  A.  Reid,  Dixie  Portland  Flour  Co., 
Memphis;  W.  A.  Wilson,  WOPI  Bristol; 
Norman  Thomas,  Earl  Winger,  Carter  M. 
Parham,  WOOD  Chattanooga;  W.  E.  Wil- 
liams, WJZM  Clarksville;  Jess  Swicegood, 
WKPT  Kingsport;  John  P.  Hart,  WBIR 
Knoxville;  Claude  Frazier,  Allen  Stout, 
WROL  Knoxville;  H.  W.  Slavok,  E.  C. 
Frase  Jr.,  ClifE  Goodmai,  Bob  Atherton, 
WMC  Memphis;  H.  R.  Krelstein,  Francis 
Chaml-erlain,  Robert  Hobgood,  WMPS 
Memphis;  Hoyt  B.  Wooten,  Hollis  R. 
Wooten,  S.  D.  Wooten  Jr.,  Roy  Wooten, 
Wilson  Raney,  WREC  Memphis;  F.  C. 
Sowell,  F.  D.  Binns,  WLAC  Nashville;  Jack 
M.  Draughon,  WSIX  Nashville;  Harry 
Stone,  George  Reynolds,  Dean  Upson,  Ottis 
Devine,  WSM  Nashville. 

WASHINGTON,  D.  C:  Mr.  Ryan,  Mr. 
Arney,  Mr.  Avery,  NAB;  Robert  K.  Rich- 
ards, Broadcasting;  Willett  Kempton,  OWI, 
Domestic  Radio  Bureau;  Mr.  Feltis. 

NEW  YORK  CITY:  Ralph  C.  Went- 
worth,  BMI;  Charles  Godwin,  MBS;  Burt 
Squire,  SESAC;  John  Mayo,  Langworth 
Library;  Claude  Barrere,  NBC;  James  H. 
Connolly,    Peter    Schloss,  Blue. 

GEORGIA:  Stanley  Whitaker,  UP,  At- 
lanta; Madelinn  Chace,   OWI,  Atlanta. 

ILLINOIS:  Ralph  S.  Hatcher,  CBS,  Chi- 
cago. 

MISSOURI:  Jerry  A.  Deane,  OWI,  Kan- 
sas City;  George  A.  Kercher,  Edward 
Retry  &   Co.  Inc.,  St.  Louis. 

NEW  JERSEY:  Herman  H.  Rathkamp, 
Pinch  Tel.,  Passaic. 

13th  District 

TEXAS:  Howard  Barrett,  KRBC  Abilene; 
Raymond  D.  Hollingsworth,  O.  L.  (Ted) 
Taylor,  Aubrey  Jackson,  KGNC  Amarillo; 
I  Alex  Keese,  Taylor-Howe-Snowden,  Amaril- 
lo; Walter  G.  Russell,  KASA  Amarillo.  Pat 
Adelman,  KTBC  Austin;  John  W.  Gun- 
stream,  State  Dept.  of  Education,  Austin; 
Hardy  C.  Harvey,  KNOW  Austin;  E.  C. 
Davis,  KRIC  Beaumont;  C.  B.  Locke, 
KFDM  Beaumont;  Wendell  Mayes,  KBWD 
Brownwood;  Aubrey  H.  Escoe,  KAND 
Corsicana;  Ray  Collins,  WFAA  Dallas;  J. 
W.  Crocker,  KRLD  Dallas;  Herbert  Denny, 
Standard  Radio,  Dallas;  J.  H.  Douglas, 
General  Electric,  Dallas;  Charles  B.  Jor- 
dan, Roy  Newman,  Pete  Teddlie,  WRR 
Dallas;  Karl  Lambertz,  Ralph  K.  Maddox, 
James  H.  Moroney,  WFAA-KGKO  Dallas: 
Clyde  B.  Melville,  Lone  Star  Chain,  Dallas; 


Morris  M.  Ming,  R.  G.  Terrell,  KSKY  Dal- 
las; W.  A.  Roberts,  KRLD  Dallas;  B  V. 
Hammond,  Jr.,  D.  L.  Hendrick,  KRRV 
Shermari-Deni-on;  Lillian  Caldwell  Jar- 
man,  KTSM  EI  Paso;  C.  L.  Trigg,  KROD 
El  Paso;  Layne  Beatty,  Ed  Lally,  R.  C. 
Stinson,  George  Cran  ton,  WBAP-KGKO 
Dallas;  Gene  L.  Ca'yle,  KFJZ  Ft.  Worfh; 
Troy  McDaniel,  KGBS  Harlingen;  Bill 
Bennett,  Reese  Reinecke,  T.  Frank  Smith, 
KXYZ  Houston;  Roy  Hofheinz,  KTHT 
Houston;  B.  F.  Orr,  KTRH  Houston;  Kern 
Tips,  KPRC  Houston;  James  R.  Curtis, 
KFRO  Longview;  Dewitt  Landis,  KFYO 
Lubbock;  J.  M.  McDonald,  KRLH  Midland; 
Bill  Laurie,  KNET  Palestine;  Wayne 
Phelps,  Tex  Deweese,  KPDN  Pampa:  Er- 
nest Jones,  KPLT  Paris;  Jack  Hawkins, 
KIUN  Pecos;  W.  I.  Harpole,  KVOP  Plain- 
view;  Lewis  O.  Seibert,  KGKL  San  An- 
gelo;  Charles  W.  Balthrope,  Bill  Michaels, 
KABC  San  Antonio;  C.  K.  Beaver,  Hu<rh 
A.  L.  Halff,  Frederick  A.  Peery,  WOAI 
San  Antonio;  George  W.  Johnson,  Rex 
Preis,  Don?  Romine,  KTSA  San  Antonio; 
Burton  Bishop,  KTEM  Temple;  Robert 
Bielch,  Erne-t  Hackworth,  Walter  E.  Huss- 
man,  Don  H.  Myers,  Frank  O.  Myers, 
KCMC  Texarkana;  James  G.  Ulmer,  KGKB 
Tyler;  R.  Lee  Glasgow,  WACO  Waco; 
Arcbie  J.   Tay'or,   KRGV  Weslaco. 

ILLINOIS:  Gus  Hagenah,  Standard  Ra- 
dio, Chicago:  Ralph  S.  Hatcher,  Station 
Relations,  CBS,  Chicago;  A.  W.  Kaney, 
NBC,  Chicago. 

NEW  YORK:  George  W.  Johnston, 
SESAC  Inc.,  New  York  City;  Linnea  Nel- 
son, J.  Walter  Thompson,  New  York  City: 
Ralph  C.  Wentworth,  Broadcast  Music 
Inc.,  New  York  Ci<-v:  Claude  Wan-e-e.  N^O, 
New  York  City;  James  H.  Connolly,  Blue 
Network,  New  York  City;  Hu-rti  Fe.as, 
Broadcast  Measurement  Bureau,  New  York 
City;  Charles  Godwin,  Mutual,  New  York 
City. 

LOUISIANA:  George  H.  Thomas,  KVOL 
Lafayette. 

NEW  JERSEY:  Sherman  H.  Rothkamp, 
Finch    Telecommunications    Inc.,  Passaic. 

MISSOURI:  George  A.  Kercher.  Edward 
Petry  &  Co.,  St.  Louis. 

WASHINGTON,  D.  C:  Lewis  H.  Avery, 
Robert  T.  Bartley,  Helen  Cornelius,  NAB. 


NAB  DISTRICT 
MEETINGS 


DISTRICT  meetings  scheduled  by 
the  NAB  are  being  held  as  follows: 
First  Section 

District  16 — Los  Angeles,  Mon.,  Tues., 
Jan.  22-23,  Biltmore  Hotel. 

District  15 — San  Francisco,  Thurs.,  Fri.. 
Jan.  25-2B,  Fairmont  Hotel. 

District  17 — Portland,  Mon.,  Tues.,  Jan. 
29-30.  Benson  Hotel. 

District  14— Salt  Lake  City,  Thurs.,  Fri., 
Feb.  1-2.  Utah  Hotel. 

Districts  10-12— Kansas  City,  Wed.. 
Thurs.,  Feb.  7-8,  Muehlebach  Hotel. 

District  11 — Minneapolis,  Mon.,  Tues.. 
Feb.  12-13,  Nicollet  Hotel. 

District  .3— Pittsburgh,  Thurs..  Fri., 
Feb.  15-16,  William  Penn  Hotel. 

Second  Section 

District  1 — Boston,  Mon.,  Tues.,  March 
5-6,  Statler  Hotel. 

District  2— New  York,  Thurs.,  Fri., 
March  8-9,  Roosevelt  Hotel. 

District  5 — Jacksonville,  Mon.,  Tues.. 
March  12-13. 

District  4 — Hot  Springs,  Fri.,  Sat., 
March  16-17,  Homestead  Hotel. 

District  7 — Cincinnati,  Mon.,  Tues.. 
March  19-20.  Gibson  Hotel. 

Districts  8-9 — Chicago,  Wed.,  Thurs., 
March  21-22,  Palmer  House. 


Leaf  Gum  on  NBC 

LEAF  GUM  Co.'s  Tin  Pan  Alley  of 
the  Air  started  on  79  NBC  stations 
last  Saturday,  5:45-6  p.m.  with 
baritone-composer  Jack  Owens;  the 
Vagabonds,  Negro  quartet;  Jimmie 
Blade  and  the  Leaftans,  instru- 
mental group ;  Johnny  Neblett,  nar- 
rator and  guest  star.  Each  week 
program  will  honor  the  music  of 
one  of  America's  popular  music 
composers.  Mr.  Owens  will  inter- 
view a  guest  star  and  give  a  cita- 
tion of  merit  to  a  woman  in  the 
armed  forces.  Agency  is  Bozell  & 
Jacobs,  Chicago. 


Brines  Joins  WGN 

PAUL  C.  BRINES,  director  of 
public  relations  of  George  S.  May 
Co.,  Chicago,  becomes  the  new  pub- 
licity director  of  WGN  Chicago,  re- 
placing Dale  O'Brian,  now  with  En- 
cyclopedia Britannica.  Mr.  'Brines, 
prior  to  his  association  with  the 
May  Co.,  was  Chicago  manager  of 
BROADCASTING  Magazine. 
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Cut  in  WOV  Musicians  Urged 

{Continued  from  page  15) 


ployment  of  its  members,"  Mr. 
Northrup  continues,  "but  in  the  in- 
stant case  it  has  descended  into 
featherbedding  pure  and  simple. 
And  this  has  occurred  not  only  at 
a  time  when  there  is  no  unem- 
ployment of  musicians  either  na- 
tionally or  locally,  but  at  a  time 
when  the  union  has  secured  ad'i- 
quate  protection  against  unemploy- 
ment contingencies  in  the  future" 
through  the  "unemployment  tax" 
on  records.  "Quotas  which  exceed 
the  number  of  men  needed  can, 
therefore,  now  in  fact  be  compared 
to  double  taxation." 


In  view  of  the  "extraordinarily 
serious  manpower  shortage"  to 
which  "featherbedding  without  a 
doubt  contributes,"  the  report  de- 
clares that  the  union  cannot  "argue 
plausibly  that  its  members  are  mu- 
sicians, not  factory  workers.  We 
have  already  found  that  unemploy- 
ment among  musicians  is  absent. 
If  the  musicians  herein  involved 
cannot,  even  in  the  present  labor 
market,  find  employment  in  their 
trade,  they  will  find  ample  oppor- 
tunities in  war  work.  They  can 
learn  to  perform  new  jobs  just  as 
11,000,000  men  and  women  in  the 


HE'S  THE  RICHEST  FARMER 
IN  THE  U.  S.A.  ! 

The  California  farmer  has  the  highest*  cash 
income  per  farm  in  this  country.  His  cash  in- 
come for  1942  averaged  $8,797  per  farm  .  . . ! 
The  ^eeUttc  is  primarily  built  to  serve  the 
Central  Valley  area  of  California,  plus 
Western  Nevada,  where  annual  retail  sales 
exceed  *2H  billion  dollars! 


WHAT  IS 

Not  a  regional  network  f 
but  a  group  of  long-  ^ 
established  key  stations, 
each  the  favorite  in  its  ^ 
community...  combined* 
on  a  new  basis  for  Na-  ^ 
tional  spot  business. 

'Stt  MfOattby  9t*tim€  raU  list- 
ing first  under  California  in 
Standard  Rale  and  Data 
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Kenu  Coast  News 

KENU  PRODUCTS  Inc.,  Los  An- 
geles (Kenu  cleanser),  on  Feb.  3 
starts  sponsoring  weekly  early 
morning,  quarter-hour  Dr.  Wallace 
Sterling — News  Analyst,  on  12 
CBS  Western  stations,  Saturday. 
7:45-8  a.m.  (PWT).  Contract  is 
for  52  weeks.  Firm  also  sponsors 
weekly  five-minute  newscast  on 
KNX  and  twice-weeklv  10-minute 
commentary  by  Ed  Jorgenson  on 
KECA.  Little  &  Co.,  Los  Angeles, 
has  account. 


armed  services  and  many  more  mil- 
lions in  war  work  have  done.  To  ba 
sure,  that  it  a  harsh  statement.  But 
it  is  quite  mild  compared  to  the 
realities  of  war." 

RacommendiJig  that  the  mini- 
mum quota  in  the  WOV-Local  802 
agreement  be  reduced  from  12  to 
5,  the  hearing  officer  also  recom- 
mends that  the  union's  demand  for 
a  15%  increase  in  scale  be  granted 
as  there  has  been  no  increase  for 
WOV  musicians  since  Jan.  1,  1941. 
Increase  is  made  retroactive  to 
April  1,  1944,  but  only  for  the  5 
employes  retained  by  the  station. 
"It  is  of  course  neither  possible  nor 
recommended  that  the  7  extra  mu- 
sicians be  dismissed,  effective  April 
1,  1944,"  Mr.  Northrup  states,  "but 
it  is  utterly  inequitable  to  assume 
that  they  should  receive  any  part 
of  the  recommended  increase." 

Video  Musicians  Out 
Use  of  musicians  on  programs 
telecast  by  WCBW,  CBS  video  sta- 
tion in  New  York,  has  been  tem- 
porarily discontinued  following  re- 
ceipt of  an  edict  from  James  C. 
Petrillo,  AFM  president,  that  net- 
work staff  musicians  may  not  be 
used  on  television  but  that  musi- 
cians must  be  specially  engaged 
for  appearances  in  that  medium  at 
the  single  engagement  rate.  Net- 
work's television  executives  hope 
to  discuss  the  matter  with  Mr.  Pe- 
trillo within  the  near  future  and 
to  work  out  an  arrangement  which 
will  permit  the  resumption  of  mu- 
sical programs. 

Last  Friday,  substitutions  were 
made  for  At  Home,  variety  pro- 
gram, and  Vera  Massey's  Song 
Program,  the  two  regular  CBS 
television  presentations  affected 
by  the  edict.  A  change  in  the  Thurs- 
day night  schedule,  with  the  Ma- 
demoiselle program  postponed  un- 
til a  later  date,  was  caused  by  pro- 
duction difficulties  and  had  no  con- 
nection with  the  musician  situation, 
it  was  stated. 


May  Use  Wayne  King 

AMERICAN  TOBACCO  Co.,  New 
York,  is  understood  to  be  negotiat- 
ing to  sponsor  Wayne  King,  recent- 
ly released  from  the  armed  forces, 
on  a  network  program  for  Lucky 
Strike  cigarettes.  Ruthrauff  & 
Ryan,  New  York,  which  now  han- 
dles only  the  Jack  Benny-Lucky 
Strike  NBC  show  for  American  To- 
bacco, is  said  to  be  the  agency  con- 
sidering the  new  series,  although 
Foote,  Cone  &  Belding,  New  York, 
handles  all  other  radio  advertising 
for  Luckies. 
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NLRB  Compaint 

(Continued  from  page  18) 

which  I  am  sure  neither  you  nor  I  desire. 
Therefore,  I  hasten  to  bring  to  your  atten- 
tion my  position  in  this  matter  irrespective 
of  the  certification  by  the  Board,  and  I  re- 
quest you  to  take  all  necessary  steps  to 
put  into  force  and  effect  the  agreement 
we  entered  into  for  the  members  of  the 
AFM  in  pancake  turning." 

Mr.  Woods'  letter  expressed  the 
desire  of  the  Blue  for  '  a  final  and 
binding  determination  of  the  juris- 
dictional dispute  between  NABET 
and  the  AFM". 

"The  first  obligation  of  the  Blue", 
he  advised  Mr.  Powley  "is  to  the 
public.  Holding  a  public  franchise, 
we  will  make  every  effort  to  con- 
tinue the  operation  of  the  network* 
without  interruption,  and  thus 
maintain  our  essential  public  serv- 
ice". 

Mr.  Woods  asserted  that  there 
are  no  legal  means  by  which  Blue 
can  initiate  a  procedure  to  settle 
the  dispute  and  "is  therefore  glad 
that  NABET  is  taking  this  neces- 
sary step."  He  said  that  if  Mr.  Pe- 
trillo carries  out  his  threat  to  or- 
der a  series  of  "wildcat  strikes"  if 
the  nets  sign  with  NABET,  "it 
will  be  impossible  for  us  to  broad- 
cast leading  programs  on  the  net- 
work because  of  the  absence  of  mu- 
sicians. .  .  .  The  result  would  be 
that  the  operation  of  the  Blue  Net- 
work would  be  seriously  jeopard- 
ized." 

Issuance  of  the  complaint  in  the 
platter-turning  case  brings  the 
NLRB  into  the  case  for  the  second 
time,  after  the  Board  originally 
stepped  into  the  controversy  to  de- 
termine the  jurisdictional  dispute 
between  the  technicians  and  the  mu- 
sicians when  the  War  Labor  Board 
prevented  a  strike  by  NABET  last 
June  when  James  C.  Petrillo,  AFM 
president,  attempted  to  move  in  at 
both  networks. 

Chronology 
Here,  briefly,  is  a  chronology  of 
the  platter-turning  controversy: 

March  1944 — New  York  key  stations  of 
four  major  networks  reach  agreement  with 
Local  802,  AFM,  to  employ  musicians  as 
turntable  operators,  effective  June  1,  im- 
mediately following  termination  of  con- 
tracts of  NBC  and  Blue  with  NABET. 

April  1944 — Mr.  Petrillo,  in  official  organ 
of  AFM.  The  International  Musician,  re- 
veals agreement  with  networks  to  employ 
musicians  for  platter  turners  at  all  owned 
and  operated  stations,  effective  June  1, 
and  sees  jobs  for  at  least  2,000  musicians. 

May  1944 — President  Powley  announces 
NABET  will  strike  if  musicians  move  in; 
declares  networks  acted  in  "bad  faith". 

May  22,  1944— Members  of  IBEW  at 
some  25  stations  threaten  strikes  on  June 
1  if  Petrillo-network  agreement  goes  into 
effect. 

June  1944 — NABET  strike  averted  by 
WLB  which  orders  case  in  status  quo,  pend- 
ing investigation. 

July  1944 — NABET  reopens  contracts 
with  NBC  and  Blue. 

August  1944 — NABET  agrees  to  continue 
on  day-to-day  basis  with  nets  after  ex- 
piration of  its  contract  on  Aug.  25,  pend- 
ing NLRB  determination  of  its  jurisdic- 
tion over  turntables. 

Sept.  28,  29.  1944— Hearings  held  before 
NLRB  Examiner  James  O.  Paradise  in 
New  York. 

Nov.  1944 — Oral  arguments  on  jurisdic- 
tional question  held  before  NLRB  in  Wash- 
ington. 

Nov.  24,  1944— NLRB  certifies  NABET 
jurisdiction  at  all  NBC  and  Blue  O  and  O 
stations  except  Chicago. 

Dec.  1944— Nets  announce  they  will  start 
negotiations  with  NABET  on  new  con- 
tract. Petrillo  warns  nets  he  will  call 
strikes  if  nets  give  NABET  turntable  juris- 
diction. 
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REACTION  TO  FCC  SPECTRUM  PLAN 


PAUL  W.  KESTEN 

■  CBS  Executive  Vice-President 

:AS  to  TEt/EVISION,  the  facts  iu 

'the  FCC  report  on  frequency  alloca- 
tions speak  even  more  clearly  than 

;the  comments  which  accompany  them. 

[These  facts  strip  the  advocates  of  low- 
frequency,  low-definition  television  of 
all  hope  that  television  will  remain  at 

"that  level.  Although  the  report  permits 
narrow-band,  coarse-screen  commercial 
television  to  go  right  ahead,  it  takes 

;  away  the  wavelengths  needed  to  estab- 

;lish  even  such  a  system  on  an  adequate 
nationwide  basis. 

'  The  frequencies  available  for  low- 
'  quality  television  are  reduced  from  18 
■to  12,  while  the  FCC  points  out  that 
mearer  SO  frequencies  are  needed.  Fac- 
.ing  this  problem  squarely,  the  FCC 
proposals  provide  space  for  30  fre- 
quencies, each  of  them  more  than  twice 
tas  wide  as  present  bands,  for  televi- 
]  sion  pictures  twice  as  good,  in  the 

■  higher  wavelengths.  Thus,  in  effect,  the 

■  Commission  actually  proposes  six  times 
I  as  much  space  in  the  spectrum  for  the 
.new  and  better  pictures  as  for  the 
prewar  pictures. 

Sharing  Significant 

i  Most  significant  of  all,  perhaps,  is 
;the  cold  fact  that  of  the  12  channels 
left  for  low-quality  television,  11  are 
not  even  cleared  exclusively  for  tele- 
vision, but  must  be  made  available 

■  for  other  services  as  well.  And  as  to 
I  the  one  low-quality  channel  assigned 

exclusively  to  television,  the  report 
'  points  out  that  this  was  done  only 

■  to  make  it  easier  to  take  this  single 
simon-pure  television  frequency  away 
from  television  entirely,  turning  it  over 

'  to  FM  "if  television  should  in  the 

'  future  vacate  this  channel". 

!  It  seems  to  us  that  the  whole  factual 
content  of  the  television  sections  of  the 
allocations  report  clearly  indicates  the 
Commission's  desire  and  belief  that 
American  television  should  move 
promptly  into  the  higher  frequencies 
which  alone  permit  high-quality  pic- 
tures and  true  nationwide  television 
service. 

If  our  interpretation  of  the  report 
is  correct,  CBS  will  redouble  its  efforts 
to  be  the  first  to  demonstrate  in  actual 
broadcasting  in  the  New  York  area, 
the  higher  quality  television  pictures  m 
full  and  natural  color  which  the  upper 
reaches  of  the  radio  spectrum  make 


Until  the  recent  revision  of  war  pro- 
duction schedules  and  its  effect  on 
civilian  priorities,  we  were  confident 
that  this  could  be  done  before  the  end 
of  1945.  It  may  still  be  done  in  that 
time,  and  in  any  event  at  the  earliest 
possible  moment  consistent  with  an  all- 
out  war  effort. 


5000  WATTS*  DAY  AND  NIGHT 


laprMMtMi  Nationally  by  HEADLEY-REED  CO. 
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By  J.  R.  POPPELE 

President,  Television  Bcstrs.  Assn. 

THE  Television  Broadcasters  Associ- 
ation is  pleased  to  learn  that  the  Fed- 
eral Communications  Commission  has 
rendered  a  decision  favoring  continu- 
ance of  commercial  television  in  the 
portion  of  tiie  spectrum  currently  used 
by  television  broadcasters.  The  Asso- 
ciation, in  support  of  the  Radio  Tech- 
nical Planning  Board,  appeared  before 
the  Commission  during  its  allocation 
hearing  and  strongly  urged  the  estab- 
lishment of  a  television  service  to  th<? 
public  based  on  the  recommendations 
of  the  nation's  top  engineers  and 
scientists  who  comprise  the  RTPB. 

The  FCC,  as  a  result  of  the  recent 
hearing,  has  announced  its  decision 
for  television  allocations  and  other 
postwar  services.  The  Commission, 
after  due  deliberation  and  careful 
study,  holds  that  it  "does  not  believe 
that  broadcast  service  to  the  public 
through  the  use  of  a  six  mc  channel 
with  the  improvements  presently  avail- 
able over  prewar  developments,  should 
be  abandoned  and  commercial  televi- 
sion held  in  abeyance  until  a  wide 
channel  system  in  the  ultra  high  fre- 
quency can  be  developed  and  proven.'' 

It  therefore  acted  accordingly,  stat- 
ing that  it  has  "endeavored  to  assign 
to  television  broadcast  as  many  six  mc 
channels  below  300  mc  as  possible  m 
the  light  of  the  needs  of  other  services 
for  frequency  space  in  the  same  part 
of  the  spectrum." 

The  Television  Broadcasters  Assn. 
Inc.  earnestly  believes  that  further 
experimentation  in  television  will  bring 
new  wonders  to  the  public  in  the  years 
to  come.  It  is  extremely  pleased  to 
learn  that  the  recommendations  of  the 
RTPB  and  TBA  that  space  in  the 
spectrum  be  provided  for  experimental 
development  has  been  accepted  by  the 
Commission.  This  space  for  experi- 
mentation is  to  be  available  between 
480  and  920  mc  and  I  feel  certain 
the  industry  will  apply  itself  most 
arduously  to  the  task  of  solving  the 
problems  which  these  ultra-high  fre- 
quencies present. 

Supports  FCC  View 

TBA  supports  the  view  of  the  Com- 
mission that  the  higher  frequencies 
need  further  experimentation.  As  the 
FCC  points  out,  "the  time  which  may 
elapse  before  a  system  can  be  devel- 
oped to  operate  on  wider  channels  in 
these  ultra-high  frequencies  is  indefi- 
nite and  primarily  dependent  upon  the 
resourcefulness  of  the  industry  in  solv- 
ing the  technical  problems  that  will  be 
encountered." 

It  is  noted  that  in  taking  this  posi- 
tion, the  FCC  has  not  assigned  any 
specific  chanels  in  the  ultra-high  fre- 
quency band  for  commercial  television. 
Thus  the  Commission  has  taken  the 
progressive  view  and  supports  imme- 
diate commercialization  of  this  indus- 
try in  that  position  of  the  spectrum 
recommended  by  industry  leaders. 

The  FCC  pronouncement  on  televi- 
sion can  expand  as  soon  as  manpower 
and  manufacturing  facilities  can  be 
made  available,  TBA  believes  that 
additional  frequencies  can  be  provided 
for  commercial  television  when  the 
needs  of  the  Government  and  the 
military  may  be  less  than  in  the  preF- 
ent  emergency.  It  is  quite  obvious 
that  the  Commission  has  done  all  in 
its  power,  under  the  circumstances  of 
war.  to  meet  the  recommendations  of 
the  majority  of  the  industry. 

The  FCC  pronouncement  on  tele- 
vision is  concrete  evidence  that  the 
new  art,  as  presently  developed,  is 
ready  for  the  public.  With  this  ques- 
tion now  settled  by  the  Government 
itself,  the  broadcasters  and  manufac- 
turers can  and  will  proceed  to  make 
definite  plans  for  broadcast  service  and 
for  the  manufacture  of  television 
transmitters  and  receivers.  TBA  looks 
forward  with  eagerness  and  enthusi- 
asm to  the  rapid  expansion  of  televi- 
sion just  as  soon  as  manufacturers 
are  free  to  produce  civilian  goods. 


ALLEN  B.  DuMONT 

President,  Allen  B.  DuMont  Labs. 

FROM  the  immediate  engineering  and 
economic  standpoint,  I  believe  the  new 
television  frequency  allocations  are 
reasonably  satisfactory.  In  the  long 
range  sense,  of  course,  the  12  chan- 
nels may  prove  inadequate  for  postwar 
commercialized  telecasting,  but  it  musl 
be  remembered  that  the  Government 
is  now  using  many  channels  for  mili- 
tary purposes  which  may  not  be  re- 
quired under  peacetime  conditions. 
However,  television  has  again  been 
given  the  "green  light"  and  can  with 
confidence  presume  its  progress  toward 
full  scale  postwar  commercialization. 
The  channels  assigned  permit  the  de- 
sign _  and  manufacture  of  practical 
television  receivers  which  can  be 
tuned  to  any  telecasting  station,  plus 
the  FM  channel,  as  well,  for  day- 
round  entertainment.  The  Federal 
Communications  Commission  is  to  be 
congratulated  for  providing  a  work- 
able solution  to  a  knotty  problem. 

SAMUEL  H.  CUFF 

General  Manager  WABD  New  York 

THE  RECENT  decision  of  the  Fed- 
eral Communications  Commission  to 
permit  television  to  remain  in  essen- 
tially its  present  channels  is  particu- 
larly gratifying  to  the  advertisers  who 
have  expended  considerable  time  and 
money  in  the  development  of  commer- 
cial programming  techniques  and  to 
the  stations  which  have  assisted  the 
advertisers  in  these  efforts. 

These  allocations  should  serve  as  a 
stimulus  for  even  greater  creative  la- 
bors in  the  exploration  of  the  prograyi- 
ming  potentialities  of  the  medium 
because  they  indicate  a  shortening  of 
the  time  before  receivers  can  be  more 
widely  distributed  and  a  large,  respon- 
sive audience  is  available  to  the  adver- 
tiser. 


Stettinius  to  Inaugurate 
Series  on  Foreign  Policy 

AS  PART  of  the  NBC  University 
of  the  Air,  a  new  series  under  offi- 
cial sponsorship  of  the  Dept.  of 
State  titled  Our  Foreign  Policy  will 
be  aired  weekly  starting  Feb.  24 
at  7  p.m.  Secretary  of  State  Edward 
R.  Stettinius  Jr.  will  appear  on  the 
opening  program,  while  Assistant 
Secretary  Archibald  MacLeish  will 
act  as  moderator  for  future  State 
Dept.  broadcasts  which  will  feature 
Under  Secretary  Joseph  C.  Grew 
and  Assistant  Secretaries  William 
L.  Clayton,  Nelson  A.  Rockefeller, 
James  C.  Dunn,  Brig.  Gen.  Julius 
G'.  Holmes  and  Dean  Acheson. 

Two  other  Government  bodies 
charged  with  formulation  of  Amer- 
ica's foreign  policy  will  join  in  dis- 
cussion of  the  plans  for  building 
the  peace.  After  the  State  Dept. 
series,  twelve  or  more  additional 
programs  will  be  devoted  to  Ameri- 
can international  policy  by  the  leg- 
islative branch,  with  many  mem- 
bers of  the  Senate  Foreign  Rela- 
tions Committee  and  the  House 
Foreign  Affairs  Committee  partici- 
pating. Among  those  who  said  they 
would  apepar  are:  Chairman  Tom 
Connally  (D-Tex.),  ranking  mi- 
nority member  Hiram  W.  Johnson 
(R-Cal.),  of  the  Senate  Committee; 
and  Chairman  Sol  Bloom  (D-N.  Y.) 
and  ranking  member  Charles  A. 
Eaton  (R-N.  J.)  of  the  House. 


Tobasco  Chain  Breaks 

McILHENNY  Co.,  Avery  Island, 
La.  (Tobasco  sauce),  on  Jan.  15 
began  sponsorship  of  chain  breaks, 
2  to  5  times  weekly,  in  19  markets 
coast  to  coast.  Contracts  for  52 
weeks  were  placed  by  Aubrey, 
Moore  &  Wallace,  Chicago. 


BLVE  GROUP  PLANS 
NETWORK  ACTIVITY 

BLUE  Network  Stations  Planning 
&  Advisory  Committee  discussed 
plans  for  Blue  operations  during 
the  next  quarter  with  network  offi- 
cials, H.  Allen  Campbell,  WXYZ 
Detroit,  chairman  of  the  commit- 
tee, said  last  Thursday  at  the  con- 
clusion of  a  three-day  meeting  of 
the  group  in  New  York.  On  Tues- 
day the  group  witnessed  a  demon- 
stration of  television  and  the  fol- 
lowing evening  they  attended  the 
annual  dinner  of  the  Poor  Rich- 
ard Club  of  Philadelphia  as  guests 
of  Roger  Clipp,  president  of  WFIL, 
Blue  affiliate  in  that  city. 

All  members  of  the  committee  attended 
the  three-day  session.  In  addition  to  Mr. 
Campbell,  representing  District  2,  they 
are:  District  1,  William  A.  Riple,  WTKY 
Troy;  District  3,  C.  T.  Hagman,  WTCN 
Minneapolis;  District  4,  Henry  P.  John- 
ston, WSGN  Birmingham;  District  5,  Har- 
old Hough,  KGKO  Ft.  Vi^orth;  District  6, 
Duncan  Pyle,  KVOD  Denver;  District  7, 
W.'  B.  Stuht,  KJR  Seattle;  District  8, 
WCOS   Columbia,    S.  C. 

Network  officials  who  met  with 
the  committee  include: 

Edward  J.  Noble,  chairman  of  the 
board ;  Chester  J.  LaRoche  vice-chairman. 
Mark  Woods,  president;  Keith  Kiggms, 
Robert  Kintner,  Hubbell  Robinson  Jr.,  E. 
R.  Boroff,  vice-presidents;  John  Norton, 
station  relations  manager;  Fred  Smith,  di- 
rector of  advertising  and  promotion;  C.  P. 
Jaeger,  general  sales  manager;  Don  Sea^le, 
general  manager  of  the  Blue's  western  divi- 
sion; Adrain  Samish,  national  program 
and  production  director;  Stanley  Joseloff, 
national  director  of  talent  and  development; 
Charles  C.  Barry,  national  director  pro- 
gram operations;  Murray  B.  Grabhorn,  as- 
sistant general  sales  manager ;  Stanley 
Florsheim,  manager  co-op  program  sales: 
Charles  E.  Rynd,  treasurer  and  assistant 
secretary;  Frank  Marx,  technical  advisory: 
Paul  Mowrey,  manager  of  television. 
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SPADEA  JOINS  CBS 
IN  DETROIT  OFFICE 

JOSEPH  R.  SPADEA,  returning 
to  radio  after  two  years  in  the 
Army,  joins  CBS  Jan.  22  (today) 
as  Detroit  representative  of  the  net- 
work sales  department,  William 
C.  Gittinger,  CBS  vice-president 
in  charge  of  sales,  announced  last 
week.  Before  going  to  Detroit,  Mr. 
Spadea  will  spend  a  short  time  in 
the  network's  New  York  headquar- 
ters, familiarizing  himself  with 
CBS  personnel  and  policies. 

Before  entering  the  service,  Mr. 
Spadea  had  a  background  of  12 
years  in  radio,  eight  of  them  in  De- 
troit, including  6%  years  as  Detroit 
manager  of  Edward  Petry  &  Co. 
and  for  1%  years  in  the  same 
capacity  for  Scott-Howe-Bowen. 
He  also  served  the  latter  organi- 
zation as  assistant  sales  manager 
in  New  York.  Immediately  prior  to 
his  military  experience  Mr.  Spadea 
was  manager  of  the  Chicago  office 
of  Joseph  Hershey  McGillvra  Inc. 


Cosmetic  in  Canada 

LADY  ESTHER  Ltd.,  Chicago,  on 
Feb.  3  starts  a  spot  campaign  for 
cosmetics  on  CFRB  CKAC  CFCP 
CKRC  CKWX,  using  a  total  of 
216  chain-breaks  on  each  outlet 
throughout  the  year.  Business 
placed  through  Blow  Co.,  New 
York. 


MEMBERS  of  the  1945  NBC  Stations  Planning  &  Advisory  Committee, 
who  held  their  first  meeting  in  New  York  Jan.  10-11  [Broadcasting,  Jan. 
16]  following  annual  election  in  January.  Seated  (1  to  r)  :  Arden  X. 
Pangborn,  KGW  Portland;  G.  Richard  Shafto,  WIS  Columbia,  S.  C,  newly 
elected  committee  chairman;  Harold  Wheelahan,  WSMB  New  Orleans. 
Standing:  Stanley  E.  Hubbard,  KSTP  St.  Paul;  Richard  Lewis,  KTAR 
Phoenix;  Nate  Lord,  WAVE  Louisville,  and  Clair  McCoUough,  WGAL 
Lancaster,  Pa.  (Edgar  Bell,  WKY  Oklahoma  City,  is  not  in  photo). 

Television  as  Potent  Medium  Explained 
By  Joyce  Before  Wq^shington  Ad  Club 


WASHINGTON  radio  officialdom, 
buttressed  by  members  of  Congress 
identified  with  communications  leg- 
islation heard  at  first-hand  last 
Wednesday  the  postwar  revolution 


in  Western  North  Carolina 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


WWNC 


Don  S.  Elioi,  Executive  Dii 


FIRST  RUSH  FIGURES 
OF  NEW  SURVEY  SHOW 

SUNDAY— 1:00  to  7:00  p.m. 

•  WWNC  ratings  lead  for  every  one 
of  24  quarter  hours  .  .  . 

•  Has  a  rating  higher  than  all  other 
stations  combined  for  17  of  these 
24  periods  .  .  . 

•  A  16.1  average  rating*  for  the 
five  locally  presented  programs  be- 
tween these  hours: 

*  Percentage  of  radio  homes  in  area  tuned  to  WWNC. 


570  KC 


«f I  i  If  lit  Serving  Wsstern 
,^  North  Carolina  from  asheville 

i       Represented  by  the  Kati  Agency 
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in  advertising  which  will  be 
wrought  with  television's  advent. 
Thomas  F.  Joyce,  general  manager, 
radio,  phonograph  and  television 
department  of  RCA  Victor,  graph- 
ically presented  to  the  Advertising 
Club  of  Washington  and  its  guests 
a  demonstration  of  how  television 
will  function  as  a  sales  and  social 
source  five  years  after  the  war. 

The  address,  one  of  a  series  Mr. 
Joyce  has  delivered,  was  made  on 
the  day  the  FCC  released  its  pro- 
posed sectrumwide  allocations  re- 
port, providing  facilities  for  "quick 
start"  television  under  prewar 
standards,  as  soon  as  war  condi- 
tions warrant  a  green  light.  Mr. 
Joyce  thanked  the  FCC,  three  of 
whose  members  were  at  the  head 
table,  for  making  his  address 
"timely". 

Sees  Big  Employment 

Among  guests  present  were: 
Sens.  Johnson  (D-Colo.),  Gurney 
(R-S.D.),  both  members  of  the 
Senate  Interstate  Commerce  Com- 
mittee; Chairman  Lea  (D-Cal.) 
and  Reps.  Reece  (R-Tenn.),  Hin- 
shaw  (R-Cal.),  Brown  (R-Ohio), 
Howell  (R-Ill.),  all  of  the  House 
Interstate  &  Foreign  Commerce 
Committee;  FCC  Commissioners 
E.  K.  Jett,  Clifford  J.  Durr,  Ray 
C.  Wakefield;  General  Counsel 
Charles  R.  Denny  Jr.;  Chief  En- 
gineer George  P.  Adair,  Assistant 
Chief  Engineer  in  charge  of  Broad- 
casting John  A.  Willoughby  and 
Assistant  General  Counsel  Rosel 
H.  Hyde  of  the  FCC;  Rear  Ad- 
miral Joseph  R.  Redman,  director 
of  Naval  Communications;  Capt. 
Jennings  B.  Dow,  Navy  Director 
of  Electronics ;  Dr.  J.  H.  Dellinger, 
chief  of  the  Buireau  of  Standards 
Radio  Section  and  chairman  of  the 
State  Dept.  International  Con- 
ference Preparatory  Committee ; 
Niles  Trammell,  NBC  president; 
Edward  F,  McGrady,  RCA  vice- 
president;  Earl  Gammons,  CBS 
Washington  director;  Eugene 
% 

BRO ADC 


WIOD  Religious  Policy 

WIOD  Miami's  new  policy  on  re- 
ligious programs,  put  into  effect 
Jan.  1,  includes  three  network  pro- 
grams each  Sunday,  representing 
Protestant,  Catholic  and  Jewish 
faiths;  a  program  for  l«cal  church 
news;  and  a  religious  news  round- 
up each  Sunday  night,  taken  from 
"Religious  News  Service".  Present 
commercial  contracts  for  the  re- 
ligious broadcasts  now  on  the  sta- 
tion will  not  be  renewed. 


Meyer,  publisher  of  the  Washing- 
ton Post  and  owner  of  WINX. 

Mr.  Joyce  reiterated  previous 
observations  as  to  the  tremendous 
opportunities  for  postwar  employ- 
ment which  would  be  afforded  by 
television.  He  predicted  there 
would  be  a  total  of  300,000  new 
jobs,  which  would  include  15,000 
more  jobs  in  broadcasting  stations 
engaged  in  television.  By  the  end 
of  the  fifth  full  year  of  television 
production,  he  estimated,  the  tele- 
vision industry  in  terms  of  retail 
prices  will  represent  approxi- 
mately $1,440,000,000  as  con- 
trasted with  the  1941  retail  value 
of  approximately  $620,000,000. 

At  the  end  of  the  fifth  full  tele- 
vision production  year,  he  pre- 
dicted there  would  be  67,000  more 
jobs  in  radio  manufacturing,  135,- 
000  more  jobs  in  retail  and  whole- 
sale distribution,  85,000  for  radio 
television  service  men,  aside  from 
many  thousands  who  would  be 
given  employment  by  the  radio 
and  television  business,  such  as 
artists,  writers,  directors,  stage  set 
designers,  advertising  agency  per- 
sonnel and  others.  He  predicted 
30,000,000  television  equipped 
homes  by  the  end  of  the  tenth  full 
television  production  year. 

Mr.  Joyce  demonstrated  through 
16  mm  motion  picture  filni  the  tele- 
vision selling  techniques  of  the 
future.  The  16  mm  pictures,  he 
said,  were  equivalent  to  what  would 
be  seen  at  a  television  receiver.  He 
dramatized  the  difference  between 
television  selling  and  other  forms 
of  selling  by  using  commercial 
announcements  transcribed  first 
and  then  depicting  the  television 
"commercial"  film.  Finally,  he 
presented  a  television  newsreel, 
with  the  voice  of  John  B.  Kennedy 
on  a  "news  roundup  of  the  day". 


WITH 

REX  DAVIS 

4  TIMES  DAILY 
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FCC  Plans  to  Inspect  Army  Air  Forces 
Communications  Installations  in  U,  S, 


BLUE  VIDEO  TEST 
USES  WABD,  WRGB 

PLANS  for  the  Blue's  active  par- 
ticipation   in    television,  through 
weekly  half-hour  programs  to  be 
staged   by  the   Blue   on  WRGB, 
General  Electric  video  station  in 
Schenectady,  and  WABD,  DuMont 
video  station  in  New  York,  were 
announced  last  week  by  Hubbell 
Robinson  Jr.,  Blue  vice-president 
in  charge  of  programs  and  produc- 
i  tion.  Negotiations  are  also  under 
I  way  with  Balaban  &  Katz  for  a 
similar    set-up    at   their  station, 
!  WBKB  Chicago. 

I     Blue  will  make  its  television  de- 
I  but  on  WRGB  Feb.  25  with  a  half- 
hour  video  version  of  the  network's 
Ladies  Be  Seated  program.  Two 
days  later  it  will  present  a  variety 
I  show  with  Blue  artists  on  WABD. 
j     Mr.  Robinson  said  that  by  these 
}  arrangements  the  Blue's  directors 
and  engineers  will  be  gaining  actual 
experience  in  "studios,  on  location 
and  in  the  experimental  laboratories 
of  two  major  manufacturers.  Out 
of  this  should  come  a  well-rounded 
knowledge  of  equipment  and  a  full 
experience  in  the  use  of  the  me- 
dium." 

Blue's  video  experiments,  to  be 
I  limited  for  the  present  to  televi- 
sion shows,  will  be  under  the  su- 
pervision of  Adrian  Samish,  Blue 
national  program  and  production 
director,  who  has  assigned  direc- 
tors to  work  with  Paul  Mowrey,  in 
charge  of  television  for  the  Blue. 


WDSU  Not  Cited 

WHILE  THE  FCC  has  inquired 
into  allotments  of  time  for  political 
broadcasts  over  WDSU  New  Or- 
leans during  the  Senatorial  cam- 
paign last  fall,  there  has  been  no 
action  and  reports  that  the  station 
had  been  cited  for  hearing  or  other 
proceedings  last  week  were  brand- 
ed premature.  Sen.  Overton  (D- 
La.)  had  asked  the  FCC  to  look 
into  the  political  broadcasts,  with 
j  particular  reference  to  the  cam- 
i  paigning  activities  of  E.  A.  Steph- 
'  ens,  New  Orleans  businessman  and 
part  owner  of  WDSU,  but  he  as- 
serted last  week  he  had  filed  no  for- 
mal complaint.  A  report  on  the 
FCC's  inquiry  has  been  submitted 
I  to  the  Senator,  he  said.  On  behalf 
of  WDSU,  Fred  Weber,  manager 
and  part  owner,  said  that  the  sta- 
tion management  had  "leaned  over 
backwards"  in  time  allotments  dur- 
ing the  campaign,  because  of  Mr. 
Stephens'  identity  with  the  New 
Orleans  station. 


"Sorry,  m'lad!  WFDF  Flint  says 
I  must  conserve." 


INSPECTION  of  the  far-flung 
Army  Air  Forces  communications 
installations  in  this  country  will 
be  undertaken  by  members  of  the 
FCC  and  department  heads  from 
Jan.  27  to  Feb.  6  under  the  auspices 
of  the  Air  Communications  Office 
of  the  Army  Air  Forces.  There 
will  be  no  regular  FCC  "decision 
days"  on  Jan.  30  and  Feb.  6  during 
the  air  inspection. 

Arranged  by  Brig.  Gen.  H.  M. 
McClelland,  Air  Communications 
Officer,  AAF,  and  his  special  assist- 
ant, Lt.  Col.  J.  Elroy  McCaw,  the 
inspection  will  cover  Air  Forces 
communications  bases  in  Florida, 
Texas,  the  Pacific  Coast  and  Wright 
Field,  Dayton.  The  inspection  is 
seen  as  evidence  of  the  marked 
change  in  attitude  between  the  FCC 
and  the  military  services,  strained 
somewhat  during  the  House  legis- 
lative inquiry  into  the  Commission's 
operations  last  session. 

All  Included 

All  six  members  of  the  FCC 
are  scheduled  to  make  the  trip 
plus  Chief  Engineer  George  P. 
Adair;  General  Counsel  Charles  R. 
Denny  Jr.;  George  Sterling,  chief 
of  the  Radio  Intelligence  Division; 


James  P.  Veatch,  International 
Division,  Engineering  Dept.;  Glen 
E.  Nielsen,  assistant  chief.  Safety 
and  Special  Services  Division,  En- 
gineering Department;  Charles  A. 
Ellert,  technical  supervisor,  Radio 
Intelligence  Division.  V.  Ford 
Greaves,  supervisor,  western  area. 
Radio  Intelligence  Division,  will 
pick  up  the  party  in  Los  Angeles 
on  Jan.  30  and  make  the  balance 
of  the  trip.  Col.  Frank  W.  Wozen- 
craft,  former  RCA  Communications 
general  counsel,  now  secretary 
of  the  combined  Communications 
Board  of  the  military  services,  also 
is  making  the  trip. 

The  tentative  itinerary  provides 
for  departure  from  Washington  by 
Army  plane  on  Jan.  27,  with  the 
first  stop  in  Florida,  where  AAF 
communications  installations  will 
be  inspected  through  Jan.  29.  The 
party  then  will  inspect  Texas  bases 
and  move  to  Los  Angeles,  to  remain 
there  Jan.  30  and  31  and  Feb.  1. 
Various  installations  in  California 
will  be  inspected  as  far  north  as 
San  Francisco.  The  party  then  will 
move  East  to  Wright  Field,  remain- 
ing at  that  post  until  Feb.  5  and 
returning  to  Washington  on  Feb.  6. 


THE  DRUM 


.  .  .  forerunner  of  the 
telegraph 

Probably  the  earliest  of  all  musical 
instruments,  the  drum  was  indis- 
pensable to  primitive  man.  Prehis- 
toric drums  have  been  found  on  all 
continents,  and  crude  forms  are  still 
used  extensively  by  all  uncivilized 
peoples,  including  our  own  little 
boys. 

Long  used  as  a  means  of  communi- 
cation, African  natives  still  depend 
upon  regularly  spaced  "drum  sta- 
tions" for  their  grapevine  telegraph 
system. 

For  men  only 

The  history  of  no  other  instrument 
is  so  steeped  in  superstition  as  that 
of  the  drum.  In  Oceania,  if  a  woman 
sees  a  drum  before  it  is  completed, 
the  drum  is  contaminated,  and  must 
be  discarded.  To  some  races,  the 
drum  is  sacred,  and  the  drum-yard 
where  the  instrument  is  made  serves 
as  a  sanctuary  for  criminals. 

Talking  Turkey 

You've  heard  of  Turkey  drumsticks, 
but  did  you  know  that  the  Turks  in- 
vented the  bass  drum  ?  Gluck  and 
Mozart  first  introduced  it  into  Euro- 
pean music,  mostly  for  its  comic 
effect. 

Speaking  of  the  drummer's  art, 
George  Hogarth  said:  "To  play  it 
well  is  no  easy  matter.  A  single 
stroke  of  the  drum  may  determine 
the  character  of  a  whole  movement; 
and  the  slightest  embarrassment, 
hesitation  or  misapprehension  of  the 
requisite  force,  may  ruin  the  design 
of  the  composer." 


The  snare  drum  alone  has  a  range 
from  70  to  15,000  c.p.s.  Only  the 
best  recordings  can  approach  repro- 
duction of  the  drum  beat  with  life' 
like  naturalness  of  sound.  And  the 
best  today  are: 

VERTICAL  CUT  RECORDINGS! 

Etectrkat  Research  Products 
Dimsiott 

Western  EkctrkCompany 

195  BROADWAY,  NEW  YORK.  N.  Y. 


ANOTHER  NEW  INDUSTRY- 

 'Het»^n«dueU 


ADD  TO 

WORCESTER'S  PRESTIGE 

•  Huge  aircraft  forgings  and  future  automobile  castings 
of  magnesium  and  aluminum  will  come  from  the  largest 
die  forge  press  ever  installed,  upon  the  opening  of  the 
Wyman-Gordon  Products  Company,  the  first  plant  to  pro- 
duce forgings  of  such  size  in  the  nation.  This  will  add  again 
to  Worcester's  high  wage  earning  employee  group.  Clustered 
here  in  Central  New  England  are  500  separate  industries 
whose  manpower  form  a  stable  eager-to-buy  market  — a 
close  knit  radio  audience.  These  responsive  Central  New 
Englanders  turn  their  dials  almost  exclusively  to  Worcester, 
and  from  long  preference  to  WTAG. 

PAUL   H.^RAYMER   CO.   Nodono/   Sa;et_Reprejenfo»ivef  /^t^^^^C^ 

V;J7^^@  SI «  »  «^':""  T  E  R 

O.WNED-AND_OPERATED_  BY_THE_W01tCESTER_TElEGRAM-GAZETTE  SOOOVfetl 


BROADCASTING    •    Broadcast  Advertising 


January  22,  1945    •    Page  61 


Final  Video  FM  Allocations 


(Continued  from  page  16) 


would  grant  the  CIO  more  than 
six  FM  stations.  It  was  pointed 
out  that  the  UAW-CIO  has  on  file 
applications  for  six  FM  stations. 
The  question  was:  Would  the  FCC 
hold  that  all  CIO  affiliated  unions 
are  part  of  the  parent  organiza- 
tion and  therefore  limit  the  CIO 
to  six  FM  stations  overall,  or 
would  the  FCC  conclude  that  each 
union  of  the  CIO  was  a  separate 
organization  and  license  six  sta- 
tions to  each  ? 

Mr.  Denny  interrupted  to  say 
that  the  question  was  one  of  legal 
interpretation  of  the  Commission's 
multiple  -  ownership  regulations, 
that  the  Law  Dept.  had  not  been 
called  upon  to  issue  an  interpreta- 
tion. Mr.  Jett  ruled  the  question 
out  of  order,  but  earlier  had  said 
that  a  noncommercial  educational 
organization,  as  defined  under 
Commission  rules,  "conceivably 
might  be  a  labor  organization". 

No  'Pig-Squeal'  Decision 
The  same  "legal  interpretation" 
applies  to  the  proposed  subscrip- 
tion radio,  inasmuch  as  the  Muzak 
subsidiary  service  would  require 
three  frequencies  in  each  city 
(see  story,  page  47).  Mr.  Jett 
said  the  FCC  has  made  no  decision 
with  reference  to  subscription 
radio,  but  that  should  it  be  per- 
mitted it  would  be  allocated  in  the 
FM  commercial  band. 


Neither  Mr.  Jett  nor  Mr,  Denny 
would  hazard  a  guess  as  to  when 
the .  proposed  allocations  below 
25  mc  would  be  announced,  al- 
though Chief  Engineer  Adair 
placed  the  time  at  "about  six 
weeks".  Mr.  Denny  said  the  pro- 
posals would  be  released  "as  soon 
as  they  are  ready".  If  work  is 
completed  before  the  final  alloca- 
tions above  25  mc  are  announced, 
the  proposals  below  25  mc  will  be 
made  public.  .  It  was  pointed  out, 
however,  that  inasmuch  as  the 
Commission  staff  will  be  busy  with 
exceptions  and  lining  up  oral 
arguments,  the  proposed  alloca- 
tions below  25  me  probably  won't 
be  ready  until  after  the  final  de- 
cision above  25  mc. 

Comdr.  Miles,  speaking  on  be- 
half of  IRAC,  said  that  Govern- 
ment services  were  allocated  less 
space  than  requested.  He  asserted 
that  in  peacetime  the  Government 
needs  will  be  much  less  than  in  war 
tim.e.  A  reporter  had  asked  whether 
the  Government  planned  to  in- 
crease its  radio  operations. 

Commissioner  Jett  said  the  pro- 
posed Citizens  Radiocommunica- 
tions  Service  offers  "unlimited 
possibilities,"  that  all  types  of 
emission  except  television  will  be 
permitted  and  that  the  service 
would  not  be  controlled  by  common 
carrier.  He  envisioned  widespread 
use  of  the  i  personalized  service. 


DE-GRUBBING   OPERATION  is 

performed  on  Gayle  V.  Grubb, 
manager  of  WKY  Oklahoma,  by 
Farm  Reporter  Edd  Lemons  upon 
completion  of  script  for  a  special 
program  announcing  the  WKY 
farm  department  project  to  stamp 
out  cattle  grubs  in  the  15,000  beef 
and  dairy  animals  in  northern 
Pottawatomie  County,  Okla.  WKY 
is  sponsoring  and  paying  for  the 
project  which  will  be  carried  out 
with  the  help  of  the  Future  Farm- 
ers of  America  and  4-H  Club 
members  in  that  area. 


Signal  Center  on  Air 

WORKINGS  of  the  War  Depart- 
ment Signal  Center  were  drama- 
tized in  last  Sunday's  Army  Hour 
on  NBC,  featuring  a  two-way  tel- 
ephone conversation  between  the 
center  and  Alaska,  said  to  be  the 
world's  longest  land  line.  In  a 
demonstration  of  transmission 
speed,  two  messages  were  dis- 
patched to  the  West  and  East  re- 
spectively in  a  race  to  show  which 
returned  first  to  the  starting  point. 
Speakers  included  Maj.  Gen.  Frank 
E.  Stoner,  chief,  Army  Communi- 
cations Service,  and  Maj.  Gen. 
Harry  C.  Ingles,  Chief  Signal  Offi- 
cer, U.  S.  Army. 


m  OF  ACCURACY, 
SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 

UNITED  PRESS 


Inaugural  Airing 
Held  Down  by  Nets 

Prepared  Scripts  Used;  Only 
Routine  Pickups  Planned 

NO  ELABO.RATE  broadcasts  were 
to  mark  the  fourth  term  inaugura- 
tion of  President  Roosevelt  Sat- 
urday— just  descriptions,  read  from 
scripts  prepared  in  advance,  plus 
the  brief  ceremonies  from  the  south 
portico  of  the  White  House,  which 
the  four  major  networks  were  to 
carry. 

Television  was  ruled  out  by  the 
various  television  broadcasters, 
when  it  became  apparent  that  dif- 
ficulty would  be  encountered  in  tak- 
ing sound  trucks  and  equipment 
into  the  White  House  grounds.  Spot 
television  from  hlms  was  made  im 
possible  because  the  White  House 
limited  the  movie  coverage  to  two 
companies  and  shots  were  to  be 
made  from  various  angles  and 
spots,  the  entire  film  to  be  edited, 
put  together  later  and  made  avail- 
able to  all  newsreel  distributors. 

Brief  Ceremony 

The  networks  were  to  begin 
broadcasting  at  11:45  a.m.  and  re- 
main on  the  air  until  the  ceremonies 
concluded.  Representing  the  Blue 
were  to  be  Earl  Godwin,  Ray  Henle 
and  Bryson  Rash. 

CBS  assigned  Bill  Henry,  Wash- 
ington newscaster,  and  Bob  Trout, 
New  York,  to  cover  the  inaugura- 
tion. 

For  Mutual,  Tom  Slater,  director 
of  special  features;  Walter  Comp- 
ton,  WOL  Washington  commenta- 
tor, and  Jack  Brickhouse,  Chicago, 
were  to  be  at  the  microphones. 

NBC  was  to  detail  Kenneth 
Banghart  and  Don  Fischer  to  the 
White  House  with  Hollis  Wright 
in  the  Washington  Monument  for 
a  brief  description  of  the  crowd. 
Jerry  Holland  of  the  NBC  New 
York  script  department  was  in 
Washington  a  week  preceding- the 
inauguration  to  write  all  scripts. 


Rath  in  Texas 

RATH  PACKING  Co.,  Waterloo, 
la.  (Black  Hawk  luncheon  meat), 
on  Jan.  22  starts  6  to  18  announce- 
ments weekly  on  the  following 
Texas  stations:  KNOW  KTBC 
KRIS  KRLD  WRR  KFJZ  KTRH 
KXYZ  KABC  KONO  KTSA 
KRGV.  Contract  for  52  weeks  was 
placed  by  Young  &  Rubicam,  Chi- 
cago. 
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Radio  Educators 
Workshop  Starts 

I /May  Be  Expanded  Nationally 
If  Successful  in  Washington 

;s  PREVIEW  of  the  Assn.  for  Edu- 
■  ■  cation  by  Radio  workshop  for  teach- 
ers, and  educators,  which  may  be 
1 ;  expanded  nationally  should  the  plan 
i;  prove  successful,  was  held  by  the 
ii  AER  Washington  (D.  C.)  Chapter 
li  Jan.  17  at  the  radio  studios  of  the 
I!  Dept.  of  Interior.  Featuring  a  dis- 
cussion of  listening  habits  by  a 
lijgroup  of  junior  high  school  stu- 
,  dents  and  a  subsequent  evaluation 
by  an  adult  panel,  the  meeting  was 
attended  by  more  than  130  Wash- 
ington teachers,  school  officials,  ad- 
|:ministrators  and  broadcasters. 

The  AER  has  scheduled  four 
isWednesday  evening  meetings  for 
February.  The  first  session  will  con- 
jsider  the  educational  application  of 
'radio  to  social  studies,  the  news 
broadcasts  for  schools,  literature 
■on  the  air  for  the  third  and  radio 
j'pioduction  for  the  fourth  meeting. 

I  Speakers  Selected 

[i  Speakers  for  the  successive  eve- 
[  nings  are  to  be  Lt.  Alvin  Chapman, 
former  director  of  the  U.  of  Texas 
bureau  of  research  in  education 
by  radio;  Florence  B.  Bird  of  the 
Canadian  Broadcasting  Co.,  Winni- 
peg; Capt.  Parker  Wheatley,  for- 
mer director  of  radio  for  North- 
western U.,  and  John  S.  Carlile, 
low  with  the  State  Dept.  as  chief 
'f  the  radio  section  of  the  Inter- 
lational  Information  Division  and 
former  CBS  production  director. 
Meetings  will  include  demonstra- 
:ions  and  discussions. 

Among  those  on  the  "curtain 
•aiser"  meeting  adult  panel  were 
Dr.  Franklin  Dunham  of  the  U.  S. 
Dffice  of  Education,  former  direc- 
or  of  NBC  public  service  programs, 
md  Frances  Wilder,  CBS  program 
consultant  on  daytime  serials, 
'hairman  of  that  panel  and  also 
■he  student  group  was  Lt.  Hazel 
I  Cenyon  Markel,  former  director  of 
jducation  for  KIRO  Seattle,  now 
iaison  officer,  for  the  Women's  Re- 
erve,  radio  section.  Navy  office  of 
'ublic  relations.  The  Interior  Dept. 
j  tudio  facilities  have  been  loaned 
jo  AER  for  the  project  which  is 
eing  conducted  with  the  advice  of 
ISOE. 


[  ^  -  5000  WATTS  1330  KC. 

4GUSH  •  JEWISH  •  ITALIAN 

ational  Advertisers  consider  WEVD 
"must"  to  cover  the  great  Metro- 
jliton  Nev/  York  Market. 

j    %tni  for  WHO'S  WHO  on  WEVO 
«£V0>  117  We»t  ««th  StreA  Mew  Hmk.  M.  Y. 


Reaction  Varies 

(Continued  from  page  16) 
FMBI  managing  director.  Dr.  R. 
R.  Lowdermilk,  of  the  U.  S.  Office 
of  Education,  also  sat  in. 

Radio  Manufacturers  Assn.  made 
no  formal  statement,  leaving  the 
manufacturing  industry  appraisal 
to  the  Radio  Technical  Planning 
Board,  which  submitted  proposed 
allocation  plans  to  the  FCC  after 
more  than  a  year  of  intensive  study 
W.  R.  G.  Baker,  RTPB  chairman 
and  vice-president  of  the  General 
Electric  Co.,  has  called  a  meeting 
of  the  RTPB  board  for  Jan.  24  at 
General  Electric  Co.  offices  in  New 
York  to  formulate  the  board's  argu- 
ments on  the  proposed  report  to  be 
presented  Feb.  14.  RMA  itself  does 
not  plan  an  appearance. 

RMA  President  R.  C.  Cosgrove 
and  Executive  Vice-President  Bond 
Geddes  met  in  Chicago  last  Wed- 
nesday at  an  informal  session  with 
a  group  of  its  members  to  discuss 
the  report. 

Manufacturing  industry  opinion, 
while  not  formally  expressed,  was 
divided  on  the  basic  television  and 
FM  proposals.  Not  all  manufactur- 
ers were  satisfied  with  the  televi- 
sion proposals  because  of  the  "split 
band"  aspect,  which  will  make  set 
manufacturing  more  difficult  and 
more  expensive  than  if  a  contigu- 
ous band  were  provided.  The  alloca- 
tions, however,  it  was  generally 
felt,  will  give  television  a  quick 
start  and  not  put  it  back  "four  or 
five  years",  which  some  manufac- 
turers contended  would  have  been 
the  effect  had  no  provision  been 
made  for  lower  frequencies. 

Those  manufacturers  who  pro- 
duced FM  prewar  receivers  were 
represented  as  feeling  "badly" 
about  the  move  up  the  band,  since 
they  must  retool.  Moreover,  change- 
over of  the  half-million  sets  already 
in  use,  regarded  as  a  factory  job, 
will  entail  an  average  cost  of  $50 
in  converting  each  FM  receiver. 
Kesten,  Trammell  Happy 
Paul  W.  Kesten,  CBS  executive 
vice-president,  applauded  the  re- 
port as  clearly  indicating  the  FCC's 
desire  to  move  the  video  art  into 
the  higher  frequencies  where  color 


w 

I 

N 
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transmission  would  be  possible.  He 
deprecated  the  "narrow  -  band, 
coarse-screen  commercial  televi- 
sion" in  the  lower  bands. 

While  RCA-NBC  made  no  for- 
mal statement,  Niles  Trammell, 
NBC  president,  expressed  satisfac- 
tion with  the  allocations.  His  com- 
pany, in  the  forefront  of  television 
development  until  the  war  freezes, 
will  be  in  a  position  to  proceed 
apace  as  soon  as  conditions  permit. 
T.  F.  Joyce,  television  sales  head 
of  RCA  Victor,  in  an  address  last 
week  in  Washington  the  day  the 
report  was  issued,  likewise  hailed 
the  action  as  giving  television  the 
green  light. 

Allen  B.  DuMont,  president  of 
DuMont  Labs,  felt  the  new  alloca- 
tions were  "reasonably  satisfac- 
tory," but  pointed  out  that  the  12 
channels  now  assigned  in  the  lower 
band  "may  prove  inadequate  for 
postwar  commercialized  telecast- 
ing", but  that  the  Government  might 
relinquish  certain  channels  it  is 
now  using  under  peacetime  condi- 
tions. 

There  was  some  discussion  about 
the  feasibility  of  manufacturing  re- 
ceivers which  would  tune  both  of 
the  six-channel  television  bands  in 
the  lower  frequencies.  The  cheapest 
set  would  be  one  covering  the  lower 
channels  (44-84  mc).  A  maximum 
of  four  stations  in  a  single  market 
can  operate  in  that  six-channel 
band. 

Indication  that  manufacturers 


ASCAP  Wins  Suit 

ASCAP  "does  not  constitute  an  un- 
lawful monopoly  or  combination  in 
restraint  of  trade  or  in  violation 
of  the  statute  of  the  state  of 
Florida  and  is  legally  entitled  to 
operate  within  the  state,"  Special 
Master  James  Messer  Jr.  of  the 
State  Circuit  Court,  Second  Ju- 
dicial Circuit,  stated  Jan.  17.  J.  Tom 
Watson,  attorney  general  of  Flor- 
ida, about  a  year  ago  sued  ASCAP, 
BMI  and  SESAC  for  violating  the 
state  copyright  statute.  ASCAP 
asked  for  a  separate  h.earing,  which 
was  held  in  New  York  last  summer. 
Suit  against  BMI  and  SESAC  has 
not  been  heard  and  both  organiza- 
tions have  continued  operations  in 
Florida  without  change  or  inter- 
ruption. 


generally  regarded  the  proposed  al- 
locations as  beneficial  was  seen  in 
the  stock  market  reaction  follow- 
ing the  announcement.  Leading  ra- 
dio and  electronics  shares  moved 
up  appreciably,  leading  all  other 
securities  that  day. 

In  the  nonbroadcast  services, 
there  was  some  complaint  on  alloca- 
tions for  rural  telephone,  mobile 
and  toll  service.  Generally,  how- 
ever, aviation  interests  expressed 
satisfaction. 


W.  L.  Pierson  Elected 

WARREN  LEE  PIERSON,  for  eight 
years  president  of  the  Export-Import 
Bank  of  Washington,  and  director  of 
I  T  &  T.  was  elected  president  of  Amer- 
ican Cable  &  Radio  Corp.  last  week. 
He  succeeds  Frank  W.  Phelan,  retired. 


This  is  a  badge 
of  honor  .  .  .  the  mark  of 
one  who  has  done  his 
great  share  in  our  fight 
and  is  now  entitled  to 
every  courtesy  from 
us  who  stayed  at  home. 

Think  about  it, 
won't  you?  And  when 
you  see  this  lapel  button, 
open  wide  the  door ! 


UlSfll 


A  MARSHALL  FIELD  STATION 


CINCINNATI  2,  OHIO 
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«NEiLTHE  GREAT  s,™^^ 

OF  THE  NATION 


Destroyer  Action  in  Pacific 
Is  Related  by  Jack  Howard 


LT.  JACK  R.  HOWARD,  USNR, 
president  of  Scripps-Howard  Radio 
Inc.,  has  for  several  months  been 
in  combat  work  aboard  a  destroyer, 
attached  to  Admiral  Kinkaid's 
Seventh  Fleet.  He  already  has  sev- 
eral D-days  to  his  credit  and  in 
recent  letters  to  his  office  associates 
indicates  that  since  their  partici- 
pation in  General  MacArthur's 
Leyte  landing  in  October  no  one 
aboard  has  been  suffering  from 
ennui. 

A  letter  from  him  describes  the 
thrill  experienced  watching  a  Jap 
Zero  being  brought  down  by  a  gun- 
ner on  his  ship. 

Out  of  the  Sun 

"It  was  interesting  to  watch  the 
facial  expressions  during  the  at- 
tack", he  wrote.  "First,  rather  a 
detached  interest  as  the  attacking 
plane  was  first  sighted,  then  con- 
centration as  it  started  its  dive. 
Then  some  anxiety  as  the  plane 
kept  coming  against  the  wall  of 
ack-ack.  All  this  changed  to  an 
expression  of  relief,  followed  by 
loud  cheering,  as  the  plane  crashed 
into  the  sea. 

"We  had  quite  a  thrill  when  a 
Jap  plane  dove  out  of  the  sun  into 
some  transports  about  200  yards 
from  us.  We  could  see  its  bombs 


drop  wide,  but  this  plane  escaped 
our  P-38  pursuers. 

"About  five  minutes  later,  while 
we  were  still  trying  to  follow  the 
Nip  with  our  glasses,  we  looked 
directly  overhead  and  saw  another 
Jap  coming  right  down  on  us, 
although  it  was  obvious  his  dive 
would  take  him  past  us.  Before  he 
finished  the  dive,  four  P-38's  (beau- 
tiful planes  to  watch)  were  on  his 
tail  and  even  In  a  dive,  gaining  on 
him. 

"This  Jap's  bombs  also  missed, 
although  they  were  closer  than  the 
first.  He  leveled  off  and  each  of  the 
P-38's  followed,  each  one  making  a 
pass  in  doing  so.  The  last  P-38 
scored  hits  on  the  Jap  plane  which 
burst  into  flames  but  kept  flying 
for  awhile  before  it  crashed  into  the 
sea  about  150  yards  off  our  star- 
board bow.  We  were  traveling  at 
such  a  speed  that  when  the  ship 
turned  left — away  from  the  falling 
plane — our  wake,  as  the  stern 
swung  around,  merged  with  the  oil 
slick  and  the  smooth  patch  of 
water  where  the  plane  had  disap- 
peared only  seconds  before. 

"In  the  afternoon  the  P-38's  got 
another  one  near  us  L.nd  over 
twenty  in  the  general  area.  We 
were  not  in  exactly  what  you  would 
call  a  quiet  spot."  (Jack's  destroyer 


WJLS 

BECKLEY,  WEST  VIRGINIA 

Expands  its  market  t.. 

*Dayliine  coverage  increases  1,390 
square  miles... with  110,741  additional 
potential  listeners  (FCC  survey). 

7560 


t^mts  on  the  dial 
—    CBS  NETWORK 

Y Represented  by  Burn-Smith 


Jack  and  Flak 

now  has  nine  small  and  two  large 
[for  ships  sunk]  Jap  flags  painted 
on  its  "record  board".) 

"You  have  read  of  the  'Tokyo 
Express  Down  the  Slot'  in  the  Solo- 
mon Island  days.  Well,  we  went|Qjf 
after  the  local  Tokyo  Express  the^j, 
other  night,  running  around  to^^)^^ 
Ormoc  Bay.  Our  built-up  tension  ^ 
burst  like  a  balloon  when  the  Tokyq^^jj 
Express  turned  out  to  be  a  localg|j 


and  didn't  show  until  we  retired 


"Maneuvering  in  the  dark  a^|.jjj 
high  speed  right  on  the  tail  of  th^^, 
ship  ahead  can  be  exciting.  Th^|,jjj 
slightest  hitch  in  the  formatior^p,^j 
would  have  resulted  in  a  mess, 

"We  reached  'the  scene  of  th^^jjj 
crime'  at  an  early  hour  and,  aidec  „ 
by  star  shells,  bombarded  shor<^^^^ 
positions  for  some  time.  Standinf'j^' 
on  the  bridge  in  the  flash  of  gun"^*^' 
and  gale  of  powder  smoke,  debri 
and  acid  smell,  it  suddenly  occurrec ! 
to  me  that  I  was  quite  a  long  waj[ 
from  my  desk  at  230  Park  Avenue.' 

Jack  writes  that  "Join  the  Nav^j'^' 
and  See  the  World"'  is  somethinj  ' 
more  than  a  slogan.  During  th( 
last  ten  months  he  has  been  ii  . 
Pearl  Harbor;  Darwin  and  Brisj^'''^ 
bane,  Australia;   Esperitu  Santo ^ 
New  Hebrides,  Los  Negros,  Admi*™ 
ralties.   Palmyra,   Guam,   Cantoi,  lij^.^ 
Island,  Eniwetok,  Pramballo,  Fui^^g. 
afuti,  the  Gilberts,  Manus,  HoUan  ^ 


dia,  Maftin  Bay,  Dutch  Ne\, 
Guinea,  Palau,  Carolinas,  Moratai 
the  Spice  Islands  and  a  few  spot 
in  the  Philippines  besides  Leyte. 


tr  rETiir  i  co.  inc 
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Construction  Frozen 

(Continued  from  page  I4.) 

policy  rather  than  risk  dismissal 
action.  Applicants  have  the  privi- 
lege of  v^ithdrawing  applications 
within  30  days  v/ithout  prejudice. 

Of  the  eight  applications  desig- 
nated for  hearing  at  the  Tuesday 
meeting,  four  are  for  construction 
permits  for  new  stations  in  areas 
now  receiving  primary  service  and 
involve  issues  relating  to  use  of 
critical  materials  and  manpower. 
Two  are  for  250  w  stations,  unlim- 
ited time,  filed  by  Central  Louisi- 
ana Broadcasting  Corp.,  Alexan- 
iria,  La.,  and  Dixie  Broadcasting 
3o.,  Montgomery,  Ala.  A  third  is 
for  1  kw,  250  w  night,  unlimited 
;ime,  filed  by  Independent  Broad- 
casting Co.,  Des  Moines,  Iowa.  The 
tourth  is  for  1  kw,  daytime  only, 
lied  by  the  Eagle-Gazette  Co.,  Lan- 
caster, Ohio. 

Others  Designated 
The  remaining  applications  des- 
^^gnated  for  hearing  include  change 
'  ■.if  frequency  and  increase  of  power 
Jo  25  kw  by  KOIN  Portland,  Ore.; 
>;hange  of  frequency,  increase  of 
'^iower,  installation  of  new  trans- 
y'Pnitter  and  removal  of  transmitter 
Tiite  to  Monterey  Park  by  KWKW 
^^'asadena,  Cal.;  installation  of  new 
'transmitter  and  increase  of  power 
®;.y  KJBS  San  Francisco;  and 
'hange  of  frequency,  increase  of 
»"")ower,  installation  of  new  trans- 
,nitter  and  change  of  transmitter 
location  by  KOVO  Provo,  Utah, 
i'  The  two  '  construction  permits 
J,:ranted  are  for  250  w  stations  in 
JjHeveland,  Tenn.,  and  Conway,  S. 

both  in  communities  having  no 
^^  rimary  service.  The  applications, 
led  by  Robert  W.  Rounsaville  and 
;;  >oys  Marsdon  Hawley,  respective- 
ly,  were  granted  under  the  proce- 
'•^me  outlined  in  the  new  Supple- 
^^^lental  Statement  of  Policy. 
,1:  Applications  granted  for  con- 
fitruction  permits  for  station  im- 
r  rovements  comprise  change  of  f re- 
I  iuency  by  KFFA  Helena,  Ark.;  in. 
"1  rease  of  power  and  change  in  type 
*f  transmitter  by  WATW  Ashland, 
""v'^is.;  and  increase  of  power  and 
""flanges  in  transmitting  equipment 
"y  WOMT  Manitowoc,  Wis.  Each 
f  the  applications  involves  ex- 
enditures  of  less  than  $500. 


MODIFIED  FREEZE  STATEMENT 


WKZO,  Kalamazoo,  Michigan 

.  .  .  have  heard  nothing  but  com- 
plimentary remarks  about 
AP  from  our  Program  De- 
partment. That's  outstanding 
these  days. 

John  E.  Fetzer 
President  and 
General  Manager 


TEXT  of  FCC's  supplemental 
statement  of  policy  concerning  ap- 
plications for  permits  to  construct 
new  stations  or  make  changes  in 
existing  radio  facilities  follows: 

The  Commission's  Statement  of  Pol- 
icy of  Jan.  26,  1944,  relating  to  tlie 
construction  of  new  radio  stations  and 
me  making  of  improvements  in  exist- 
ing radio  facilities,  is  to  be  inter- 
preted in  the  light  of  present  condi- 
tions, which  require  that  all  available 
manpower  and  critical  materials  be 
devoted  to  the  furtherance  of  the  war 
program. 

In  this  connection,  the  WPB  has 
advised  the  Commission  that : 

Installation  of  new  broadcasting  services 
will  be  reviewed  with  extreme  care.  All 
such  applications  received  and  showing  that 
the  required  equipment  was  on  hand  were 
approved  until  the  latter  part  of  December 
The  mcreasing  problem  of  finding  man- 
power for  war  industries  has  made  it  neces- 
sary to  consider  the  manpower  needed  to 
construct,  operate  and  provide  maintenance 
for  additional  stations. 

It  is  not  felt  that  the  general  premise 
that  "broadcasting  is  in  the  war  interest" 


will  longer  suffice  to  support  the  use  of 
manpower  and  maintenance  materials  for 
new  stations.  Applications  must  be  criti- 
cally reviewed  from  the  standpoint  of 
available  manpower  and  the  need  for  the 
service  to  contribute  to  the  war  effort.  The 
use  of  manpower  cannot  be  approved  un- 
less an  actual  contribution  is  to  be  made. 

In  view  of  all  this,  it  will  be  the 
Commission's  policy  to  designate  tor 
hearing  all  applications  involving  con- 
struction of  new  standard  broadcast 
stations  unless  the  applicant  estab- 
hshes:  (1)  that  the  construction  will 
result  in  making  service  available  to 
a  community  which  does  not  receive 
primary  service  from  any  existing 
broadcast  station  and  (2)  that  all 
requirements  of  the  Jan.  26,  1944, 
Statement  of  Policy  have  been  met. 

Applications  for  changes  in  existing 
standard  broadcast  facilities  will  be 
handled  in  the  same  manner  excerit 
where  the  change  does  not  involve  sub- 
stantial construction  work  and  costs 
less  than  $000. 

No  change  will  be  made  in  the  Com- 
mission's handling  of  commercial  FM 
and  television  applications  which  will 
be  kept  in  the  pending  file. 


Radiophoto  Ads 

GLOBAL  advertising  via  radio- 
photo  transmission  has  been  an- 
nounced by  W.  J.  Reilly,  advertis- 
ing manager  of  the  RCA  Victor  in- 
ternational department,  as  a  means 
of  releasing  advertising  copy  and 
layout  simultaneously  throughout 
the  world.  Practicability  of  the 
plan  was  demonstrated  during  ob- 
servance of  RCA's  25th  anniver- 
sary, when  an  advertisement  de- 
scribing the  company's  contribu- 
tions in  electronics  and  radio  was 
speeded  to  publications  in  Europe, 
Australia,  Africa,  India  and  the 
Middle  East.  Copy  was  prepared  by 
J.  Walter  Thompson  Co.,  New 
York. 


Midwest  Spots 

CHICK-BED  CO.,  Cedar  Rapids, 
la.  (poultry  litter)  started  a  six- 
weekly  one-minute  spot  campaign 
featuring  a  daily  comic-strip  con- 
tinuity in  midwest  markets  and 
Texas.  Campbell  Sanford  Co.,  Chi- 
cago placed  the  13-week  contract. 


Former  exponent  of  two-finger  piano 
style,  and  a  drummer  of  great  dexterity, 
Hampton  is  today  known  as  "King  of 
the  Vibraharp", 

Samples  of  Hampton's  various  talents 
are  available  on  the  numerous  records 
he  has  made,  among  them  FLYIN' 
HOME  with  the  Goodman  Sextet,  IDA 
with  the  Goodman  Quartet,  IN  THE 
BAG  with  his  own  orchestra,  all  featur- 
ing him  on  the  vibraphone.  JACK  THE 
BELLBOY  features  his  drum 


FLYIN'  HOME 

JACK  THE  BELLBOY 

CENTRAL  AVENUE  BREAKDOWN 

HOUSE  OF  MORGAN 
!'D  BE  LOST  WITHOUT  YOU 

FLYIN'  HOME 
IN  THE  BAG 

CHOP  CHOP 


Vic  26595 
Vic  26652 

Vic  26751 

Dec  18394 


Dec  18613 


These  are  but  eight  of  the  many  BMI- 
licensed  titles  recorded  by  Hampton.  See 
disc  data  for  complete  list. 
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PROFESSIONAL 
D  I  it  E  C  T  O  II  Y 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

NaUonal  Prew  BIdg,  Wa«h.,  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859  


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  AA.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Muntey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 

Cemmercial  Rodio  Equip.  Co. 

•  Internatioiul  Buildinc,  Wasliiiicton,  D.  C. 

•  321  E.  Greeory  Beule»»rd,  Kansas  Cltj,  Mo. 

•  Cress  Roads  ol  the  World,  Bollywood,  CalH. 

^  I 


FREOUenCY  MEASURING 
SERVICE 

Exact  Measurements  '  of  ony  time 

R.  C.  A.  COMMUNICATIONS.  INC. 
64  Broad  Street      New  York  4.  N.  Y. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Mnnsey  Bldg.  •  RepHblic  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Eorle  Buitding,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  CNOINEEt 
Fcom  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St..  N.W.,  Washinoton  3,  D.  C 


WOODWARD  &  KEEL 

CONSULTING  RADIO  B^GINEERS 
Earle  Bldg.      •      NAtional  6513 
Washington  4,  D.  C. 


PAUL  A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 
1 900  F  St.,  N.  W. — Washington,  D.  C 
Phone:  Metropolitan  0540 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Mwn.ey  Bldg.       •       District  8215 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
Shorcham  Bldg.         ME.  4477 
Washington,  D.  C. 


MAY,  BOND  &  BOTHBOCK 

CONSVLTIKC  RABIO  ENGINEERS 
AM  FM  TELEVISION  FACSIMILE 
Hmtimnal  Prm  Bldg.  Wath.  4.  D.  C. 

7362      •     Glmb*  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL  BLDG, 


1319  F  STREET  N.  W. 


WASH..  D.  C. 
DISTRICT  4127 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  m  TELEVISION  FACSIMILE 
riELD  OFFICE 
t91   BremI  St.,  Bridgeport,  Conn. 


BUY 
WAR  BONDS 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JANUARY  13  TO  JANUARY  19  INCLUSIVE  — 


Decisions  .  .  . 

ACTION  BY  COMMISSION 
JANUARY  16 
NEW-1340    kc    Robert    W.  Rounsaville, 
Cleveland,     Tenn. — Granted  conditionally 
application  for  CP  new  station  250  w  un- 
limited. 

NEW-1490  kc  Loys  Marsdon  Hawley, 
Conway,  S.  C. — Granted  conditionally  ap- 
plication for  CP  new  station  250  w  un- 
limited. 

NEW-880  kc  Eagle-Gazette  Co.,  Lancas- 
ter, O. — Designated  for  hearing  application 
for  CP  new  station  1  kw  D  upon  issues 
relating  to  critical  material  statements. 

NEW-1490  kc  Central  Louisiana  Broad- 
casting Corp.,  Alexandria,  La. — Designated 
for  hearing  application  for  CP  new  sta- 
tion 250  w  unlimited  upon  issues  relating 
to  critical   material  statement. 

NEW-940  kc  Independent  Broadcasting 
Co.,  Des  Moines — Designated  for  hearing 
application  for  CP  new  station  1  kw  D 
250  w  N  unlimited  upon  issues  relating  to 
critical  material  statements. 

NEW-800  kc  Dixie  Broadcasting  Co., 
Montgomery,  Ala. — Designated  for  hearing 
application  for  CP  new  station  250  w  _D 
upon  issues  relating  to  critical  material 
statements. 

660  kc  KOIN  Portland,  Ore. — Designated 
for  hearing  application  for  CP  change  970 
kc  to  660  kc,  increase  5  kw  to  25  kw,  in- 
stall new  equipment  and  make  changes 
DA-DN,  upon  issues  relating  to  Sec.  3.25 
and  relating  to  critical  material  state- 
ments. 

830  kc  KWKW  Pasadena,  Cal.— Desig- 
nated for  hearing  application  for  CP 
change  1430  kc  to  830  kc,  increase  1  kw 
to  5  kw,  install  new  trans,  and  move  trans, 
site  to  Monterey  Park.  Cal.,  upon  issues 
relating  to  critical  material  statements. 

1100  kc  KJBS  San  Francisco — Designated 
for  hearing  application  for  CP  install  new 
trans,  and  increase  500  w  limited  to  WTAM 
to  500  w  N  1  kw  D,  upon  issues  relating  to 
critical  material  statements. 

960  kc  KOVO  Prove,  Utah — Designated 
for  hearing  application  for  CP  change 
1240  kc  to  960  kc,  increase  250  w  to  1  kw, 
install  new  trans.,  DA-N,  change  trans, 
site,  upon  issues  relating  to  critical  ma- 
terial statements. 

1230  kc  KFFA  Helena,  Ark.— Granted  CP 
change  1490  kc  to  1230  kc ;  conditions. 

1400  kc  WATW  Ashland,  Wis.— Granted 
CP  increase  100  w  to  250  w  and  change 
type  trans.  ;  conditions. 

1240  kc  WOMT  Manitowoc,  Wis.— Grant- 
ed CP  increase  100  w  to  250  w,  changes  in 
trans.  ;  conditions. 

740  kc  KQW  San  Jose,  Cal.— Denied 
without  prejudice  petition  to  reinstate, 
amend,  reconsider  and  grant  application 
change  1010  kc  to  740  kc,  increase  5  kw  to 
50  kw,  install  trans,  equipment,  make 
changes  DA. 

740  kc  KSPO  San  Francisco — Denied 
without  prejudice  petition  in  answer  to 
KQW  petition  and  requesting  reinstatement 
of  its  own  application  change  560  to  740 
kc,  increase  1  kw  N  5  kw  D  to  50  kw  un- 
limited, install  new  trans,  equipment,  DA- 
DN,  change  trans,  site,  provided  KQW  pe- 
tition is  granted. 

950  kc  WSPA  Spartanburg,  S.  C— 
Granted  petition  for  30  days  extension  time 
to  comply  with  conditional  grant  of  CP  as 
mod. 

Following  stations  were  graiited  license 
renewals  for  period  .  ending  2-1-46 
KGFJ  KGHI  KODL  KVCV  WCED  WFAS 
(and  aux.)  WIL  WJOB  WMFR  WMPC. 

Following  stations  were  granted  license 
renewals  for  period  ending  11-1-47:  KFRO 
WAAB  WHEC. 

KRIS  Corpus  Christi — Granted  license 
renewal  for  period  ending  11-1-45. 

NEW  Philco  Radio  &  Television  Corp., 
Arlington,  Va.— Granted  CP  new  experi- 
mental television  broadcast  station ;  fre- 
quencies to  be  assigned  by  FCC  ;  station  to 
be  used  in  connection  with  Washington  end 
of   Washington-Philadelphia  relay  system. 

NEW  Allen  B.  DuMont  Labs,  Washington 
— Granted  CP  (reinstatement)  new  experi- 
mental television  broadcast  station ;  fre- 
quencies to  be  assigned  by  FCC. 

NEW  P.  R.  Mallory  &  Co.,  Indianapolis 
—Same. 

ACTIONS  ON  MOTIONS 
JANUARY  17 

WLIB  New  York— Passed  over  petition  to 
intervene  in  hearing  on  application  of  New 
Haven  Broadcasters,  Essex,  Conn. 

WBAX  Wilkes-Barre,  Pa.— Granted  peti- 
tion to  accept  appearance  filed  late  re 
WBAX  application  for  license  renewal,  and 
other  Wilkes-Barre  cases. 

Thompson  Broadcasting  Co.,  Altoona,  Fa. 
— Granted  petition  for  continuance  to 
2-21-45  date  for  consolidated  hearing  now 
set  1-31-45  re  applicant's  application  and 
that  of  Altoona  Broadcasting  Co. 


Centennial  Broadcasting  Co.,  Portland, 
Me.— Granted  petition  to  reopen  record  and 
accept  amendment  to  application  for  CP. 

Glens  Falls  Broadcasting  Corp.,  Glens 
Mills,  N.  Y.— Granted  petition  for  leave  to 
amend  application  for  CP.  application 
amended  removed  from  hearing  docket  set 
1-2-12-45. 


Tentative  Calendar  .  .  . 

JANUARY  22 
KPVD   Los  Angeles— License  renewal. 
KPAS  Pasadena,  Cal.— Same. 

Further  Hearing 
Calumet  Broadcasting  Corp.,  Hammond 
Ind.— CP  1520  kc  5  kw  D. 

JANUARY  24 
Consolidated  Hearing 
Georgia  Broadcasting  Co.,  Savannah,  Ga 
— CP  1230  kc  250  w  unlimited. 

A.  C.  Neff,  Savannah,  Ga.— CP  1400  ki 
250  w  unlimited. 

Chatham  Broadcasting  Co.,  Savannah,  Ga 
— CP  1400  kc  250  w  unlimited. 

JANUARY  25 
Further  Hearing 
WNLC  New  London,  Conn.— CP  changi 
1490  kc  to  1240  kc. 

Other  parties :   WOCB   Hyannis,  Mass. 
WGBB    Freeport.    N.  Y. 

JANUARY  27 
Further    Consolidated  Hearing 

Magic   City  Broadcasting  Co.,  Birming 
ham— CP  1490  kc  250  w  unlimited. 

Patterson  Broadcasting  Service,  BirmingjKir] 
ham — Same. 

Thomas   N.   Beach,   Birmingham — Sam 

Other    participants :    KGBX    Springfielc  'ti 
Mo.   (WFBM  petition  to  intervene  and  er  up 
large   issues    pending ;   petition   to   amen  ^ 
Patterson    application    filed ;    petition  fr 
leave  to  amend  and  remove  Courier  a 
plication  filed). 


Applications 


JANUARY  15 

NEW-Channel  17  WLIB  New  York— C 
new  commercial  television  station,  ESR 

1410  kc  KQV  Pittsburgh— Assgn.  licen: 
from  KQV  Broadcasting  Co.  to  AUeghe 
Broadcasting  Corp. 

NEW-1240  kc  Chemical  City  Broadcas 
ing  Co.,  Charleston,  W.  Va. — CP  new  stan 
ard  station  250  w  unlimited. 

NEW-43,500  kc  WHP  Harrisburg,  Pa 
CP  new  FM  station,  27,450  sq.  mi.,  $137,21 
estimated  cost. 

NEW-1450  kc  Escambia  Broadcasting  C< 
Pensacola,  Fla. — CP  new  standard  static 
250  w  unlimited. 

NEW-1390  kc  Frank  R.  Gibson,  La 
Charles,  La. — CP  new  standard  station 
kw  unlimited  DA-DN. 

NEW  Stephens  College,  Columbia,  Mo. 
CP  new  noncommercial  educational  sti 
tion,   42,100   to  42,900   kc,   1  kw,  A 
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NEW-49,100    kc    Times-Star  Pub. 
Alameda,  Cal.— CP  new  FM  station,  6,4 
sq.  mi.,  amended  to  request  1,014  sq. 

NEW  National  Broadcasting  Co.,  ne 
Dixon,  Cal. — License  to  cover  CP  authj 
izing  new  international  broadcast  stati 
(KNBI).  I 

NEW  National  Broadcasting  Co., 
Dixon,  Cal. — License  to  cover  CP  author 
ing    new    international    broadcast    stati  I  DO] 
(KNBX). 

640  kc  KTBS  Shreveport,  La.— CP  charfdl,, 
1480  kc  to  640  kc,  increase  1  kw  to  5  k  ' 
install  new  trans.,  DA-DN,  change  tra 
site. 

NEW-47,700  kc  WIOD  Miami,  Fla.- 

new    FM   station,    5,689   sq.    mi.,  $54,' 
estimated  cost. 

NEW-47,100  kc  WTMV  East  St.  Louis, 
—CP  new  FM  station,  10,737  sq.  mi., 
550  estimated  cost. 


JANUARY  17 


1240    kc    WBIR    Knoxville,  Tenn.- 

assgn.  license  from  American  BroadcastlWijK 
Co.  to  Radio  Station  WBIR  Inc. 

1280  kc  WGBF  Evansville,  Ind.— CP 
crease  1  kw  N  5  kw  D  to  5  kw  DN 
make  changes  DA-N. 

NEW-44,900  kc  Green  Bay  Newspa||ll|| 
Co.,  Green  Bay,  Wis.— CP  new  FM  sta  o, 
amended  to  request  44,900  kc,  6,790  sq, 
change  in  corporate  structure. 


.._           _  -  fct 

NEW-44,900    kc    Wilmington   Star-N  Jfj 
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First  to  File 

FIRST  application  for  news 
credentials  for  the  forthcom*- 
ing  United  Nations  Peace 
Conference  after  the  war,  has 
been  filed  with  the  State  Dept. 
by  Thomas  B.  Morgan,  news 
editor-commentator  of  WOV 
New  York,  it  was  learned  last 
week.  Although  Michael  J. 
McDermott.  State  Dept.  press 
relations  chief,  advised  Mr. 
Morgan  he  didn't  know  just 
when  he  could  honor  the  ap- 
plication, it  was  placed  on  file 
as  the  first  to  be  made  by  a 
news  correspondent. 

Mr.  Morgan,  as  an  AP  and 
UP  European  reporter  for 
20  years,  covered  every  major 
international  conclave.  He 
formerly  was  UP  bureau  chief 
in  Rome.  Mr.  Morgan  has 
established  a  Washington 
news  bureau  with  headquar- 
ters at  the  Mayflower  Hotel 
[Broadcasting,  Dec.  18].  He 
plans  to  commute  between 
New  York  and  Washington. 


Smith,  Cohen  Partners 

,,jIOGAN  &  HARTSON,  Washing- 
'  on  law  firm,  has  announced  that 
miarl  A.  Smith  and  Lester  Cohen, 
ijj.ommunications    attorneys,  have 
i#)een  taken  into  the  firm  as  part- 
etiers.  Mr.  Smith  and  Mr.  Cohen 
'^aave    been    practicing    with  the 
i^ilogan  &  Hartson  firm.  Other  part- 
lers  include:  Frank  J.  Hogan,  Wil- 
iam  H.  Donovan,  Edmund  L.  Jones, 
Jelson     T.     Hartson,    John  W. 
kiider  (on  leave  with  the  armed 
ervices),  Duke  M.  Patrick,  com- 
^  lunications    lawyer;    Ai'thur  J. 
.ji'helan,    James    C.    Rogers  and 
loward  Boyd. 


»f  Maj.  Wilson  Assigned 

P,j.,IAJ.    HERBERT    L.  WILSON, 
wiiDnsulting  radio  engineer,  has  been 
ssigned  to  the  Joint  Chiefs  of 
taff,  Washington,  for  duty  with 
'  16  Joint  Communications  Board. 
ijiliU  August  he  returned  from  the 
on  hina-Burma-India  Theatre  where 
e  was   an   officer   on   Gen.  Stil- 
ell's  staff.  He  also  has  been  sta- 
oned  at  the  Signal  Corps  Labs  at 
ort  Monmouth,  N.  J. 


Margarine  Renewal 

WIFT  &  CO.,  Chicago  (All-Sweet 
argarine)  has  renewed  its  par- 
ticipating announcement  campaign 
[jij  1  home  economics  programs  be- 
nning  Jan.  29.  Contract  for  17 
inrc  eeks  in  17  markets  was  placed  by 
»M  Walter  Thompson  Co.,  Chicago. 


I  FCC  Applications 

'  (Continued  from  page  66) 


JANUARY  19 
NEW-1450  kc   Glens  Falls  Broadcasting 
rp.,  Glens  Falls,  N.  Y.— CP  new  stand- 
i  station  1230  kc  250  w  unlimited  amend- 
to  request  1450  kc. 
rp  5W    Fetzcr    Broadcasting    Co.,  Grand 
I  pids,   Mich. — License  to  cover   CP  new 
-ndard   station  (WJEF). 
!340    kc    KPDN    Pampa,    Tex.— Assgn. 
,  ense  from  R.  C.  Hoiles  to  C.  H.  Hoiles, 
I  rry  Hoiles  and  Jane  Hoiles  Afb  Radio 
I  ition  KPDN. 
I,|/«EW-46,100  kc  KFH  Wichita— CP  nw  new 
I  station,  18,170  sq.  mi.,  $110,550  esti- 


col 

ROOM 


ART  HOLMES,  who  has  been  with  the  CBC 
Overseas  Unit  since  1939,  has  returned  to 
Canada  to  take  charge  of  the  CJBC  To- 
ronto transmitter.  JOE  BEAUREGARD  and 
F.  H.  WADSWORTH,  also  with  the  CBC 
Overseas  Unit,  have  returned  to  Canada 
to  resume  their  work  as  broadcast  operators 
at  Montreal  and  Ottawa  respectively. 

JACK  SMITH,  formerly  a  flying  officer  In 
the  RCAF,  has  joined  the  engineering 
staff  of  CBK  Watrous,  Sask. 

COL.  GEORGE  C.  HALE,  communications 
equipment  officer  of  the  Army  Air  Force 
since  1942.  has  joined  Emerson  Radio  & 
Phonograph  Corp.  as  director  of  the  special 
products  division,  and  will  handle  all  elec- 
tronics  products  other  than  home  radios. 

J.  C.  WARREN,  chief  engineer  of  KFFA 
Helena,  Ark.,  has  been  named  acting 
manager  of  the  station,  replacing  manager 
SAM  W.  ANDERSON,  on  leave  as  a  com- 
munications officer  (It.  j.g.)   in  the  Navy. 

WYLIE  A.  PAUL,  formerly  with  RCA 
and  Westinghouse  Mfg.  Co.,  has  joined 
KGO  San  Francisco  as  studio  field  engi- 
neer. 

C.  D.  (Tex)  CUMMINS  is  the  latest 
addition  to  the  engineering  staff  of  WIOD 
Miami. 

OWEN  DIETZ,  announcer  at  WAJR  Mor- 
gantown,  W.  Va.,  will  transfer  to  the  en- 
gineering staff  in  February.  He  formerly 
was  a  radio  technician  in  the  Army  Air 
Forces  Communications  Squadron. 

HARRY  W.  PANCHOT  of  the  engineering 
staff  of  KGVO  Missoula,  Mont.,  has  been 
appointed  a  i-adio  engineer  with  OWI.  He 
is  now  undergoing  indoctrination  in  San 
Francisco  for  service  in  the  Pacific  theatre. 
He  has  been  replaced  at  KGVO  by  ART 
BECK. 

ALBERT  NICOLAY,  NBC  Hollywood  en- 
gineer, has  joined  KTMS  Santa  Barbara  as 
chief  engineer. 

ROBERT  K.  FETTERMAN,  studio  engi- 
neer at  WIBG  Philadelphia,  has  been  pro- 
moted  to    supervisor    of  maintenance. 

JOHN  G.  LEITCH,  former  chief  technical 
director  of  WCAU  Philadelphia,  has  been 
promoted  to  commander  in  the  Naval  Bu- 
reau of   Operations,  Washington. 

D.  WOODS,  former  control  operator  of 
CKY  Winnipeg,  is  now  in  the  European 
Theatre  with  the  Canadian  Army. 


Sydney  Tucker 

SYDNEY  EATON  TUCKER,  47. 
of  West  Orange,  N.  J.,  treasurer  of 
Radio  Inventions  Inc.,  New  York, 
and  director  and  treasurer  of  Fax- 
imile  Inc.,  New  York,  a  holding 
company,  died  Jan.  15.  Mr.  Tucker 
was  a  pioneer  in  facsimile  commu- 
nications and  was  active  in  the 
organization  of  several  electronics 
research  and  development  compa- 
nies.- He  was  closely  associated  with 
John  V.  L.  Hogan  in  the  Interstate 
Broadcasting  System,  high-fidelity 
operator  of  WQXR  New  York.  Mr. 
Tucker  is  survived  by  his  wife,  a 
son,  and  his  mother. 


Chapman  Named 

ROBERT  W.  CHAPMAN,  former 
chief  engineer  of  the  U.  S.  Record- 
ing Co.,  Washington,  has  joined 
the  staff  of  the  Robert  L.  Kaufman 
Organization  in  the  same  city.  The 
Kaufman  Organization  confines  its 
activities  to  technical  and  opera- 
tional maintenance,  construction 
supervision  and  business  services 
and  does  not  enter  the  field  of  the 
consulting  engineer. 


cost. 


RCA  Names  Edsall 

HOWARD  LINN  EDSALL,  ad- 
vertising manager  of  Ajax  Metal 
Co.,  Philadelphia,  has  been  named 
advertising  and  sales  promotion 
manager  of  the  RCA  tube  and 
equipment  department,  with  head- 
quarters in  Camden. 


Stability  Counts 


NOW--AND  IN  THE 
POST-WAR  PERIOD 

rHE  rich  markets  of  Richmond  and  Vir- 
ginia, covered  by  Station  WRNL,  are 
stable  markets  ...  the  markets  you  will 
want  to  cultivate  for  present  and  post  war 
sales. 

For  first  choice,  then,  you'll  choose  the 
stable  Richmond  station.  As  proof  of 
WRNL's  constancy  we  present  the  follow- 
ing facts: 

•  70.8%    OF  THE   NATIONAL   ADVERTISERS  ON 
THIS  STATION  ARE  RENEWALS. 


WRNL 


%  OF  THE  LOCAL  ADVERTISERS  ON  THIS  STA- 
TION ARE  RENEWALS. 


Advertisers  don't  renew  contracts  unless 
the  medium  they  use  pays  ofF  in  results. 


NIGHT-°DAY9I0KC 


•EDWARD'  PETRY  St  CO..  INC.  NATIONAL  REPRESENT/^ 


SERVICE  DIRECTORY 


"GEARED  TO   AM-FM  EXPANSION" 
Radio    Engineering  ContuUoMU 

Commercial  Radio  Equip.  Co. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wosh.  5,  D.  C 
District  1640 
(Subj.  to  Gov't  Rec.) 


^  SOUND  EFFECT  RECORDS  ^ 

GENNETT-SPEEDY-Q 

Reduced  Bosie  Library  Offer  Contoining 
Over  200  Individual  Sound  Effects 

ffrile  For  Details 

CHARLES  miCHELSOIV 

67  W.  44th  St.  New  York,  N.  Y. 


^Advertising  ^Agencies 

Without  Canadian  Connections 

RECORDINGS  REG'D 

633  Dominion  Sq.  BIdg.,  Montreal,  Canada 
FOR  COMPLETE  PRODUCTION  AND  RECORDING 
FACILITIES      .    .      FRENCH  AND  ENGLISH 

Write  Us 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Boronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


Accurate      Concise  Dramatic 

LYI  JU 

and 

"A  Dispatch  from  Reuter't" 
WKAT  (BLUE)  4tli  YEAR 


The 

Robert  L.  Kaufman 

Organization 
Technical  Maintenance,  Construction 
Supervision    and   Business  Services 

for  Broadcast  Stations 
Munsey  BIdg.        Washington  4,  D.  C. 
District  2292 


BUY 
WAR  BONDS 
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A  full  page  of  them  in 
the  February  5th  issue 
of  BROADCASTING  on 
stations 

Scfi?  ike^oovruMjCf 
WohA  CotJl'Vecflonl 


RADIO  ADVERTISERS 

Ask  the  Commercial  Manager 
of  any  station  in  the  United  States 

To  Explain  to  You 
the  many  desirable  features  of  our 
unique 

SELF-PAYING 
Radio  Advertising  Plan 


ENABLES  you  to 
use  a  quarter-hour 
studio  program  at 
less  cost  to  you 
than  what  you  now 
pay  for  a  brief 
transcribed  an- 
t. 


A   cooperative,    money-rrKiking  plan, 
especially  developed  by  an  advertis- 
ing-minded music  publisher,  the 
LONGACRE  MUSIC  COMPANY 
to  help  you 

Increase  the  EflRciency  of 
YOUR  RADIO  ADVERTISING 


'TEN-SHUN! 

WHAT  OPPORTUNITY  AWAITS 
THE  DISCHARGED  MARINE? 

What  will  radio  offer  a  man  with 
seven  years  outstanding  success  an- 
nouncing, selling,  writing,  produc- 
ing, managing  and  operating?  Are 
you  looking  for  an  ambitious  family 
man  with  a  proven  record  of  local, 
national  and  network  sales  end 
promotion?  The  job  must  pay 
money  to  make  this  man  move  his 
home,  and  must  offer  a  real  future 
to  a  sincere  worker. 

BOX  151,  BROADCASTING 


Listening  Increase 
Indicated  for  1945 

Pulse  of  New  York  Reports 
High  Sets-In-Use  Index  for  '44 

LISTENING  in  1944  reached  an 
all-time  high  in  the  measurement 
records  of  The  Pulse  Inc.,  New 
York,  the  three-year-old  radio  sur- 
vey firm  reports  in  the  Jan,  15  is- 
sue of  The  Radio  Audience,  monthly 
newsletter.  Sets-in-use  index  per 
average  quarter-hour  for  1944  was 
21.2  compared  to  20.2  for- 1943  and 
17.9  for  1942,  out  of  a  total  of  12 
months  in  the  previous  year,  and 
out  of  a  total  of  12  months  in  1944, 
eight  had  more  listeners  than  sim- 
ilar months  in  the  previous  year, 
and  all  had  higher  audiences  than 
corresponding  months  in  1942,  ac- 
cording to  The  Pulse.  Last  fall  its 
coverage  was  extended  from  New 
York,  to  northern  New  Jersey  and 
Philadelphia.  The  prediction  is 
made  that  the  1944  record  will  be 
maintained  and  may  even  be  sur- 
passed in  1945. 

Total  listening  in  December  1944 
surpassed  total  listening  in  the 
same  month  in  1943  by  9.4%,  and 
of  December  1942  by  22.8%,  the 
report  shows.  Seasonal  rise  in  De- 
cember over  the  previous  month  was 
slightly  higher  this  year  than  last, 
it  is  stated. 

Continuing  its  study  of  the 
"wearing  quality"  of  long  programs, 
or  the  length  of  time  they  hold 
their  listeners,  The  Pulse  reports 
that  while  shows  of  more  than  two 
quarter-hours  tend  to  lose  listeners 
from  the  beginning  to  the  end  of 
the  performance,  most  half-hour 
evening  programs  keep  a  stable  au- 
dience. Of  245  half -hour  broadcasts 
covered  in  the  study,  45%  keep  the 
same  rating;  29%  gained  listeners 
and  26%  lost  listeners,  from  the 
first  to  the  second  quarter-hour. 

Dramatic  broadcasts  remain  most 
stable  and  even  gain  listeners  dur- 
ing the  second  half  of  half-hour 
shows.  The  second  half  of  quiz 
shows  usually  show  better  ratings 
than  the  first  quarter-hour.  Variety 
programs  on  the  whole  tend  to  gain 
listeners  rather  than  to  lose  them 
from  the  first  to  the  second  quarter- 
hour. 


Canada  Station  Group 
Reviews  Postwar  Plans 

DEVELOPMENT  of  more  live  pro- 
grams, increased  emphasis  on  pro- 
gram production,  current  attitude 
of  merchants  on  postwar  business 
plans,  sales  research  and  seasonal 
revenues  were  among  topics  dis- 
cussed at  the  first  annual  meeting 
of  the  production  and  sales  execu- 
tives of  the  Taylor-Pearson-Carson 
operated  stations  in  eastern  and 
western  Canada,  held  at  Calgary 
Jan.  8-10.  The  general  sessions 
were  held  under  the  chairmanship 
of  Waldo  Holden,  commercial  man- 
ager at  CKRC  Winnipeg.  Program 
and  production  sessions  were  led 
by  Stuart  MacKay,  program  man- 
ager of  CKWX  Vancouver,  and 
meetings  of  sales  representatives 
were  held  under  the  chairmanship 
of  R.  J.  Buss,  commercial  manager 
of  CKCK  Regina. 

Conference  was  welcomed  by 
Harold  R.  Carson,  CFAC  Calgary 
and  president  of  All-Canada  Radio 
Facilities  Ltd.  Attending  were: 

Lyman  Potts  and  Bill  Guild,  CROC 
Hamilton;  Waldo  Holdei,  Jack  Kemp,  Orin 
Botsford,  CKRC  Winnipeg;  Bruce  Pirie, 
Fred  Laight,  CKRM  Regina;  R.  J.  Buss, 
Ross  MacRae,  Wilf  Collier,  CKCK  Regina; 
Bob  Giles,  CHAB  Moose  Jaw,  Sask.;  Gerald 
Prest,  Jack  Coalstron,  CKBI  Prince  Albert; 
Rolfe  Barnes,  D.  Elton,  CJCA  Edmonton; 
Bert  Cairns,  Fred  Shaw,  Geoflf  Wadding- 
ton,  Jack  Stewart,  Bob  Charman,  CFAC 
Calgary;  Jack  Sayres,  C.  Perry,  CJOC 
Lethbridge;  Norman  Harrod,  CJAT  Trail, 
B.  C;  Hume  Lethbridge,  CKOV  Kelowna, 
B.  C.  Stuart  MacKay,  John  Hunt,  Rip 
Crotty,  Sam  Ross,  CKWX  Vancouver;  Les 
Halberg,  Dick  Batey,  CJVI  Victoria. 


FM  Workshop  Slated 

A  SIX-WEEK  educational  FM 
station  workshop,  sponsored  iointly 
bv  the  U.  S.  Office  of  Education, 
Ohio  State  U.,  Ohio  State  Dept.  of 
Education  and  Cleveland  Public 
Schools,  is  scheduled  for  Columbus 
and  Cleveland  June  19-July  27,  Dr. 
I.  Keith  Tyler,  radio  education  di- 
rector of  Ohio  State,  announced  last 
week.  A  fuUtime  faculty  will  in- 
clude six  to  eight  experts  in  the  FM 
field,  with  other  specialists  repre- 
senting commercial  radio,  Govern- 
TAcnt  and  school  systems.  First  five 
weeks  of  the  course  will  be  at  Ohio 
State  U.,  Columbus,  and  the  remain- 
ing week  at  WBOE  Cleveland,  FM 
station  operated  by  the  Cleveland 
Board  of  Education.  Registration 
fee  is  expected  to  be  between  $15- 
$25,  with  attendance  limited  to  100. 


STATION  MANAGER  WANTED 

e  Excellent  post-war  opportunity  for  competent,  re- 
liable station  manager  v/ho  wants  to  invest  in  a  new 
station  contemplated  for  expanding  southwestern  metro- 
politan market.  Prefer  southern  radio  man  experienced 
in  network  affiliate  operation.  Ample  finances  are  now 
available  for  the  construction  of  this  station,  but  I  should 
like  to  get  a  partner  capable  of  taking  over  the  man- 
agement. If  this  sounds  interesting,  please  let  me  hear 
from  you.  If  you're  in  the  armed  forces,  don't  let  it 
keep  you  from  writing. 

Box  141,  BROADCASTING 


ACCOUNTANT 

Operator  of  eastern  radio 
stations  has  excellent  open- 
ing for  general  accountant 
and  office  manager.  Oppor- 
tunity for  advancement  with 
expanding  organization. 

Box  152  Broadcasting 


WANTED  TO  PURCHASE 

Studio  and  transmitter  equip- 
ment for  250  watt  station. 
Give  full  details.  Will  pur-  j|  || 
chase  entire  equipment  or 
whatever  parts  are  avail- 
able. Want  standard  broad- 
cast equipment  —  nothing 
outlaw. 


Box  145,  BROADCASTING  - 


The 

ROBERT  L.  KAUFAAAN 
Organization 

Technical  Maintenance  Service  for 
Broadcast  Stations 

Our  service  will  help  you  if  you 
are  short  of  v/ell-trained  men  to 
keep  your  plant  operating  effi- 
ciently. 

Munsey  BIdg.  District  2292 

Washington  4,  D.  C. 


WANTED  TO  BUY 

1000  or  5000  transmitter. 
Must  be  FCC  approved. 

Also,  3  towers  and  associ- 
ated equipment. 

Box  132,  BROADCASTING 


•eiliatei 


74e  SCHOOL  'Vr 
RADIO  TECHNIQU 


( America's  Oldest  School  Devoted  Hit 
Exclusively    to    Radio    Broadcasting )  '  'kn 


SPRING  TERM 
FEB.  5 
Day  &  Evening  Courses 

Taught  by  Network  Profes- 
sionals, for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 
O  Newscasting  «  Acting 

•  Continuity  Writing  •  Diction 
«  Commentating                  «  Voice 

Co-ed.  Moderate  rates.  Inquire! 
Call  or  Write  for  Booklet  B. 


■unde 


Bill. 


R.K  O.  BUILDING  RAblO  CITY  N. 
CIRCLE  7-0193 
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Help  Wanted 


Copywriter — Young  man  with  several  years 
experience,  capable  of  writing  salable 
commercial  copy.  Good  paying,  perma- 
nent position  with  1000  watt  midwest 
regional  network  station.  Box  929. 
BROADCASTING. 


Operator-announcer.  First  class  radio-tele- 
phone license.  Must  be  capable  of  news 
and  commercial  announcing.  For  re- 
gional NBC  station  in  western  city  of 
25,000.  Good  post-war  future.  Box  932, 
BROADCASTING. 

Transmitter  operator— Upstate  New  York 
regional  station.  First  class  license  only. 
Permanent  position.  Send  all  qualifica- 
tions. Box  69,  BROADCASTING. 

Vanted  for  5000  watt  southwestern  network 
station.  Two  thoroughly  experienced, 
versatile,  male  continuity  writers,  capa- 
ble of  top-flight  production  in  both  com- 
mercial and  sustaining  shows  and  spot 
announcements.  Excellent  salaries  to  the 
right  people.  No  loafers,  habitual  drink- 
ers or  visionaries  wanted!  Permanent  po- 
sitions. Tell  all  in  first  letter:  age,  ex- 
perience, salary  expected.  Enclose  late 
photos.  Address  Box  92,  BROADCAST- 
ING. 

alesman— Wanted  by  thriving  California 
station.  Beautiful  location  on  coast. 
Family  man  preferred,  one  who  can  fit 
into  small  community  activities  as  sub- 
stantial citizen.  Must  be  good  salesman, 
not  high  pressure.  Excellent  guarantee, 
plus  commission.  No  house  accounts.  Re- 
CASTING  ^  or  aimail.  Box  112,  BROAD- 

elevision  maintenance  engineers.  Essen- 
tial industry.  Large  broadcasting  com- 
pany in  New  York  City.  Excellent  oppor- 
tunities. Secure  future.  Write  fuU  de- 
tails. Box  116,  BROADCASTING. 

ales  promotion  manager  of  major  New 
l^ork  City  independent  radio  station, 
young,  aggressive,  advertising  or  pro- 
motion man  to  head-up  one-man  depart- 
■  ment,  including  responsibility  for  every 
phase  of  station  promotion,  trade  adver- 
tising (copy  and  production),  sales  pres- 
entations, direct  mail  letters  and  broch- 
ures, original  research  and  general  pro- 
gram promotion.  Previous  radio  experi- 
ence not  essential  but  you  must  be  well- 
grounded  in  major  portion  of  above  and 
able  quickly  to  grasp  entire  operation. 
Write  complete  details  and  salary  re- 
tirements. 117,  BROADCASTING 


^FW,  Kearney,  Nebr.,  wants  first  class 
engineer,  minimum  announcing,  excel- 
ient  future  Also,  experienced  ambitious 
salesman.  Immediate  placement,  perma- 
nent. Send  details  immediately. 

anted—Chief  engineer  or  combination 
man  holding  first  class  license.  Good 
^alary,  good  working  conditions,  no 
boomtown,  WMJM,  Cordele,  Georgia. 

transmitter  engineer 
.or  station  30  miles  from  Pittsburgh, 
salary  $45.00  for  40  hour  week.  Write  or 
^ire  collect  WISR,  Butler,  Penna. 

.|.3CM,  Gulf  port,  Mississippi,  has  opening 
1  or  first,  second  or  third  class  operator. 


I  St  class  radio  engineers.  One  of  radio's 
,  nost  modern  stations.  Good  working  eon- 
litions,  p  easant  living,  standard  pay 
vith  excellent  possibilities  advancement 
ermanent  job  for  right  men.  Apply  iml 
mediately,  by  wire,  letter  or  in  person 
station  WBOC,  Salisbury,  Md. 

"l!*^  nfrl^'^P^^-  Helena,  Montana.  250 
7att,  NBC  affiliate;  one  announcer  who 
an  write  commercial  copy,  handle  sport 
hows  and  newscasts.  Also,  one  straight 
nnouneer  who  can  write  copy.  State 
xperiences,  references.  Restricted  per- 
'ilax^°*  necessary,  but  bring  additional 

'  , 

•DQ  Jacksonville,  with  5000  watts  that 
re  doing  things,  wants  an  announcer 
lat  can  keep  up  with  it.  Early  morning 
d  hb.  news.  Let's  hear  what  you  can  do. 
^Pnn  f"^,  ^"?I]'  Pr°Eram  Director, 
'PDQ,  Jacksonville,  Florida. 

lonunccr— Immediate  opening.  Perma- 
!,5nt  position.  Pleasant  working  condi- 
/ons.  Salary  $40.00  per  week.  WAML. 
^aurel,  Mississippi. 

I  •    experienced    transmitter    or  control 
1  om  engineers  needed  immediately.  $59.80 
I  'r  48  hour  week.  Wire  KFEL,  Denver, 
)lorado. 

voTk  station  wants  announcer  to  handle 
enmg  shift.  40  hour  week.  No  control 
irk.  Ideal  working  conditions  and  best 
ar  around  climate  in  U.  S.  Give  de- 
ils  in  first  letter  as  place  is  now  open, 
ation  KGBS,  Harlingen,  Texas. 


— Classified  Advertisements — 

PAYABLE  IN  ADVANCE— Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  mu^t  be  all 
light  face  or  _all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Wanted  to  Buy 


Help  Wanted  (Cont'd) 

Excellent  positions  open  for  electrical,  elec- 
tronic engineers,  first,  second,  third  class 
radio  engineers,  production  men,  junior, 
senior  announcers,  station  executives, 
news  editors,  time  salesmen,  radio  tele- 
phone, telegraph  operators.  Wilson  Em- 
ployment Service,  Inc.,  Union  Commerce 
Building,  Cleveland,  Ohio. 

What's  cooking?  If  you're  a  gradute  home 
economist,  if  you  have  broadcasting  ex- 
perience and  can  project  personality  over 
microphone,  if  you  can  do  selling  job  on 
and  off  air — "what's  cooking"  for  you  at 
KMBC  is  job  with  present  (participation 
in  earnings)  and  future  (station  operat- 
ing FM  and  planning  television).  You  can 
take  over  immediately  as  KMBC's  home 
economist  with  two  nationally  promoted 
(and  sponsored)  programs,  "The  Happy 
Kitchen"  and  "The  Food  Scout".  Rush 
full  details  including  experience,  educa- 
tion, religion,  marital  status,  age,  photo- 
graph, voice  transcription,  etc.  to-  Karl 
Koerper,  managing  director,  KMBC, 
Pickwick  Hotel,  Kansas  City. 

Salesman — Interested  in  making  $100.00  or 
more  a  week  with  local  station  in  Michi- 
gan. Give  complete  details  first  letter. 
Box  142,  BROADCASTING. 

A  new  station  whose  application  is  now 
pending  before  the  FCC,  will  need  engi- 
neers, announcers,  salesmen  and  program 
department  personnel.  If  you  are  now  em- 
ployed or  are  in  the  Armed  Forces  your 
replies  are  solicited  and  will  be  held  in 
strict  confidence.  Box  148,  BROAD- 
CASTING. 

Announcer  wanted  WGL,  Fort  Wayne,  In- 
diana, recently  acquired  by  Farnsworth 
Television  and  Radio  Corp.  Minimum 
three  years  broadcasting  (straight  or 
sports)  announcing  experience  essential. 
Want  ambitious  man  who  is  interested  in 
a  postwar  future,  AM,  FM,  and  televi- 
sion. Please  do  not  go  to  the  expense  of 
coming  to  Fort  Wayne  or  telephoning 
before  submitting  letter  of  application 
with  references  and  enclosed  photograph. 
State  draft  status.  Address  Paul  Roberts, 
WGL,  Fort  Wayne,  Indiana. 

Continuity  director  needed  WGL,  Fort 
Wayne,  Indiana,  recently  acquired  by 
Farnsworth  Television  and  Radio  Corp. 
Minimum  three  years  radio  writing  ex- 
perience essential.  Need  a  man  or  woman 
w.ho  is  interested  in  postwar  future;  AM, 
FM  and  television.  Please  do  not  go  to 
the  expense  of  coming  to  Fort  Wayne  or 
telephoning  before  submitting  letter  of 
application  with  references  and  enclosed 
photograph.  State  draft  status.  Address 
Paul  Roberts,  WGL,  Fort  Wayne,  In- 
diana. 


Position  open  for  experienced  announcer- 
salesman.  Prefer  western  man.  Excellent 
opportunity.  State  salary,  experience, 
etc.  Mutual  affiliate.  KBND,  Bend,  Ore- 


Situations  Wanted 

Station  manager  or  assistant.  Change  de- 
sired for  -  progress.  Here's  youthful  am- 
bition backed  by  radio  knowledge  and 
experience  gained  climbing  the  ladder. 
Stability,  ability,  draft  exempt.  Must 
hold  opportunity  and  permanence.  Box 
83,  BROADCASTING. 

Chief  engineer — Radio  broadcasting,  com- 
munications. Ten  years  engineering  ex- 
perience. Specialist  audio  facilities.  Ref- 
erences. Box  96,  BROADCASTING. 

Permanent  position  wanted.  Transmitter 
engineer  fully  experienced  operation, 
construction,  installation,  maintenance  5 
kw  stations.  Available  soon.  Kindly  state 
salai-y  and  work  week.  Box  98,  BROAD- 
CASTING. 

Announcer-newscaster.  Four  years  experi- 
ence, proven  record,  news ;  ad  lib, 
straight,  24  years  old,  draft  exempt,  per- 
manent. Interested  in  your  offer.  Box 
103.  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Salesman— Can  meet  and  sell  executives. 
Straight  commission.  Want  radio  experi- 
ence on  non-network  station  in  eastern 
city  only.  Box  115,  BROADCASTING. 

All  night  or  early  morning  man  wants  po- 
sition with  5  or  50  kw.  Two  years  ex- 
perience with  early  morning  shows.  Can 
do  news  and  straight  announcing.  Honor 
graduate  of  accredited  college.  Interested 
only  in  a  permanent  job  where  a  depend- 
able, hard  working  man  may  advance. 
Box  113,  BROADCASTING. 

Available  now.  Engineer,  draft  deferred,  9 
months  experience  top  flight  New  York 
City  station.  First  phone.  Experienced  in 
maintenance,  remotes,  recordings  and  all 
phases  of  studio  and  transmitter  work. 
C^^^do^announcing.  Box  120,  BROAD- 

Draft  exempt  announcer — Now  with  kilo- 
watt network  affiliate.  Desires  to  join 
larger  network  station.  Two  years  ex- 
perience. Special  training.  Midwest  pre- 
ferred. Disc  and  photograph  upon  re- 
quest. Box  121,  BROADCASTING. 


Writer-producer  available.  Now  employed 
50  kw  network  station  where  I  have  an 
excellent  record  for  originating,  writing 
and  producing  shows  that  satisfy  spon- 
sors and  boost  ratings.  All  types  of  con- 
tinuity :  dramatic,  variety,  comedy,  musi- 
cal. Good  commercials.  Qualified  to  head 
continuity  or  program  department.  Ex- 
cellent references  from  present  employer. 
Box  122,  BROADCASTING. 

Experienced     announcer  -  newscaster,  live 

shows,  controls,  33,  deferred,  college 
graduate,  executive  experience.  Wants 
opportunity  as  combination  program  di- 
rector-announcer, assistant  station  man- 
ager or  production  assistant.  Details  first 
letter.  Box  123,  BROADCASTING. 

Announcer-newscaster,  five  years  experi- 
ence. Capable,  reliable.  Box  124,  BROAD- 
CASTING. 

Announcer — Girl,  but  good,  young,  sober, 
can  write,  know  Spanish.  Prefer  south- 
west, salary  insignificant,  but  necessary. 
Box  125,  BROADCASTING. 


Ma 


i^ailable  as  program  director  or  com- 
mercial manager.  Honorably  discharged. 
14  years  experience.  Doubles  as  an- 
nouncer. Box  118,  BROADCASTING. 


Newscaster-announcer.  Program  production 
director  experience,  narrations,  special 
features,  M.  C.  dance  bands.  University 
education.  NBC  training.  Available  two 
weeks.  Accept  $65.00  with  excellent  op- 
portunities. Age  30,  permanently  de- 
ferred. Send  full  details.  Box  126, 
BROADCASTING. 

14  years  experience  as  announcer,  program 
director,  specialty  ad  lib  and  actor.  Pres- 
ent job  radio  producer  advertising  agency. 
Single,  4F,  college  graduate,  executive 
ability.  Want  better  connection.  Avail- 
able immediately  Box  127,  BROAD- 
CASTING 

Experienced  announcer,  production  -  script- 
writer. Interested  in  station  manage- 
ment. 28  years.  Recently  retired  Army 
officer.  Small  family.  Box  128,  BROAD- 
CASTING. 

Manager  or  sales  manager  available.  Ex- 
perience and  results  are  my  best  quali- 
fications. Draft  exempt.  Age  30.  Best  ref- 
erences. Box  130,  BROADCASTING. 

Army  dischargee.  Experienced  announcer 
major  stations,  including  50  kw.  News- 
caster for  regional  network.  New  York 
transcription  experience.  Wishes  connec- 
tion at  $60  minimum  weekly  base.  Es- 
pecially intere  ted  chief  announcer  spot 
with  small  station.  Box  131,  BROAD- 
CASTING. 

Production  assistant,  college  graduate,  34, 
draft  exempt.  Presently  in  radio.  11 
years  entertainment  field  experience.  Box 
133,  BROADCASTING. 

Experienced  announcer-writer.''  Production 
background.  Single,  4F,  college.  Seeks 
better  opportunity.  Box  134,  BROAD- 
CASTING. 

Announcer — Ex-serviceman  available.  9 
months  experience.  Excellent  staff,  news, 
commercial  man.  Reasonable  salary.  Box 
138,  BROADCASTING. 


Wanted — Modulation  and  frequency  mo'ni- 
tors,  RCA,  Gates  or  Western  Electric 
console  for  250  watt  station.  Box  68. 
BROADCASTING. 

In  market  for  any  broadcast  equipment  for 
1  kw  and  250  watt  stations.  Cash  for 
whatever  you  have  available.  Box  91, 
BROADCASTING. 

Cash-  or  deferred  payments  as  preferred  for 
1  kw  transmitter,  frequency  and  modula- 
tion monitors,  three  antenna  coupling 
unit=,  phasing  equipment  or  parts  to 
build  such  equipment.  Will  also  purchase 
any  avai'able  studio  equipment.  Box  93, 
BROADCASTING. 

Wanted — 1  kw  transmitter  with  all  avail- 
able associated  equipment.  Cash.  Furnish 
full  description.  Box  94,  BROADCAST- 
ING. 

Wanted  to  buy — 1000  watt  broadcasting 
equipment:  transmitter,  modulation  and 
frequency  monitors,  towers,  recorders, 
other  ftudio  accessories.  Give  details.  All 
cash  deal.  Box  95,  BROADCASTING. 

Wanted — 5  kw  transmitter,  three  300  foot 
towers,  phasing  equipment,  and  phase 
monitor.  Give  specifications  and  price  in 
reply.  Box  108,  BROADCASTING. 

Wanted  to  buy— 250  watt  broadcasting  sta- 
tion, now  in  operation.  State  location, 
price  and  details  of  sale.  Box  114, 
BROADCASTING. 

Wanted — 250  watt  broadcast  equipment, 
transmitter,  audio  input  and  measuring 
equipment,  also  tower  approximately  180 
feet  Box  129,  BROADCASTING. 

Wanted  to  buy— Your  auxiliary  5  kilowatt 
watt  transmitter,  also  frequency  moni- 
tor. Box  135,  BROADCASTING. 

Wanted— Type  44BX  RCA  microphones, 
any  condition.  Send  full  particulars  to 
Box  136,  BROADCASTING. 

Wanted  to  buy — 250  watt  transmitter, 
tower,  distortion  meter,  frequency  moni- 
tor, modulation  monitor,  frequency  devia- 
tion meter.  Give  full  details.  Box  137, 
BROADCASTING. 

Wanted  to  buy — 2  one-kilowatt  transmit- 
ters, 1  five-kilowatt  transmitter,  2  con- 
soles, modulation  monitor,  frequency 
monitor,  100,000  feet  of  No.  8  or  10  cop- 
per wire,  microphones,  turntables,  ampli- 
fiers, and  any  miscellaneous  equipment 
you  may  have  for  cash.  Box  140,  BROAD- 
CASTING. 

Complete  equipment  for  250  watt  installa- 
tion, including  tower  of  150'  or  more. 
Cash  available  immediately.  Write  giving 
particulars.  Radio  Station  WLAG.  La- 
Grange,  Georgia. 

Have  you  either  two  195  foot  towers  or  a 
frequency  monitor  or  both?  Will  pay- 
cash  upon  receipt  of  wire  or  letter  ad- 
dressed to  Box  147,  BROADCASTING. 

Wanted  to  buy — 25A  Gates  frequency  con- 
trol unit  or  equivalent.  Box  150,  BROAD- 
CASTING. 

Wanted  to  buy — All  or  part  interest  in  re- 
gional station,  network  or  non-network. 
Will  pay  cash  or  make  suitable  terms. 
Box  153,  BROADCASTING. 

For  Sale 

For  sale — New  250  watt  broadcast  trans- 
mitter. Complete  with  tubes  and  Bliley 
oven  xtal.  FCC  approval.  No  priority 
needed.  Immediate  delivery.  Contact  Mr. 
Beverly  B.  Ballard,  558  A  St..  Yuba  City, 
Calif. 

For  sale — Complete  transmitter  equipment 
for  250  watt  station.  RCA  transmitter 
converted  to  broadcasting,  never  used, 
and  complete  with  set  of  tubes.  Bliley 
Oven  and  crystal ;  Lehigh  200  ft.  self- 
supporting  insulated  tower  with  base 
terminating  equipment  and  complete 
lighting  equipment;  328  feet  of  V2  inch 
lead  sheath  coaxial  cable ;  7500  feet  of 
No.  10  copper  ground  wire ;  RCA  No. 
155  cathode  ray  oscillator.  Will  sell  all 
for  $8,900  cash  or  consider  sale  of 
separate  units.  Phone  Poughkeepsie, 
N.  Y.,  6211  J  or  wire  or  write  Box  889. 
Poughkeepsie,  N.  Y. 


Miscellaneous 
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Trade  Pennsylvania  farm  for  $3000  stock, 
small  broadcast  corp — become  station's 
licensed  engineer.  Experienced.  W. 
Crooks,  Box  94,  Kent,  Ohio. 

Wanted- 1000  watt  transmitter  or  1000 
watt  amplifier  for  310  B  Western  Elec- 
tric transmitter.  Box  149,  BROAD- 
CASTING. 
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Civil  Liberties  Group  Under  Fly  Urges 
Legislation  Like  White-Wheeler  Bill 


BUTTRESSED  by  the  addition  of 
former  FCC  Chairman  James  Law- 
rence Fly  to  its  membership,  the 
radio  committee  of  the  American 
Civil  Liberties  Union  last  week  an- 
nounced its  program  for  new  radio 
legislation  which  it  will  support 
before  the  new  Congress,  patterned 
largely  on  the  White-Wheeler  bill, 
which  died  with  the  last  session  be- 
cause all  sides  despaired  of  work- 
ing out  a  compromise. 

In  general  following  the  FCC 
viewpoint  as  reflected  in  the  past 
by  Mr.  Fly,  now  in  private  law 
practice  in  New  York,  the  ACLU 
committee  statement  frowned  upon 
any  provision  in  the  law  which 
would  cover  newspaper  ownership 
or  the  network  monopoly  regula- 
tions. It  took  no  action  on  a  pro- 
posal that  the  sale  of  stations  be 
conducted  solely  through  the  FCC 
but  said  further  consideration 
would  be  given  it. 

The  committee  is  seeking  a  con- 
ference with  the  NAB  on  its  pro- 
posals. Arrangements  have  not  been 
completed,  however,  pending  the 
return  to  Washington  of  NAB 
President  J.  Harold  Ryan,  now  on 
a  district  meeting  tour.  The  NAB 
Legislative  Committee  already  has 
drawn  up  tentative  proposals  on 
legislation. 

Free  Speech 
The  committee  voted  for  inclu- 
sion in  any  new  law  of  a  declara- 
tion of  policy  following  the  White- 
Wheeler  measure  designed  to  guar- 
antee "that  radio  broadcasting  shall 
be  an  effective  medium  of  free 
speech  and  contribute  its  fullest 
measure  to  the  protection  of  dem- 
ocratic rights."  This  declaration 
provided  for  fullest  discussion  of 
public  issues  on  a  sustaining  basis, 
with  all  sides  given  equivalent  time, 
and  proposed  that  radio  strive  to 
"elevate  the  tenor  of  commercial 
programs." 

Opposing  embodiment  in  the  law 
of  limitations  on  newspaper  owner- 
ship of  stations,  the  committee  said 
it  was  satisfied  with  the  present 
regulations  leaving  the  question  up 
to  the  FCC  to  judge  each  case  on 
its  merits,  and  barring  the  acquisi- 
tion by  a  single  owner  of  more  than 
one  regular  station,  one  FM  sta- 
tion and  one  television  station  in 
a  given  listening  area.  It  opposed 
any  changes  in  existing  regulations 
on  multiple  ownership  or  provisions 
to  bar  completely  the  sale  of  time 
on  controversial  issues.  It  proposed 
that  the  policy  of  keeping  contro- 
versy on  sustaining  time  be  adopt- 
ed as  a  matter  of  self-regulation 
by  the  broadcasting  companies. 

The  committee  also  approved  ex- 
isting FCC  regulations  on  political 
broadcasts,  and  the  identification  of 
sponsors,  as  well  as  the  chain 
monopoly  regulations,  but  held  they 
should  not  be  made  the  subject  of 
legislation.  It  discarded  as  unwork- 
able a  proposal  for  identification 
of  news  sources. 

Thomas  R.  Carskadon,  research 
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director,  20th  Century  Fund,  is 
chairman  of  the  committee.  Other 
members,  in  addition  to  Chairman 
Fly,  are  Ruth  Brindze,  author; 
Harwood  L.  Childs,  Public  Opinion 
Quarterly;  J.  G.  Gude  and  David 
Halperin,  radio  consultants;  Ben 
Herzberg,  attorney;  Quincy  Howe 
and  H.  V.  Kaltenborn,  commenta- 
tors; Robert  J.  Landry,  CBS  di- 
rector of  program  writing;  Dr. 
Paul  F.  Lazarsfeld,  Office  of  Radio 
Research ;  Morris  S.  Novik,  director 
of  WNYC  New  York;  Mrs.  Harriet 
Pilpel,  attorney;  Elmer  Rice,  play- 
wright; Thomas  L.  Stix,  radio  con- 
sultant; Norman  Thomas,  and  Carl 
M.  Watson,  radio  executive. 


Sweetheart  Changes 

MANHATTAN  Soap  Co.,  New 
York,  in  its  radio  promotion  for 
Sweetheart  Soap,  has  adopted  a 
plan  designed  to  achieve  greater 
flexibility,  to  allow  advertising  to 
keep  step  with  changing  sales  and 
distribution.  First  major  step  was 
to  drop  one  of  its  two  network  pro- 
grams, Scramby  Amby  on  177  Blue 
stations  Wed.  10:30-11  p.m.  Jan. 
17,  and  to  concentrate  on  the  CBS 
five-times  weekly  serial  Strange 
Romance  of  Evelyn  Winters.  Com- 
mercial network  for  the  latter  pro- 
gram was  expanded  the  first  of  the 
year  from  28  stations  to  the  full 
network.  Agency  is  Duane  Jones 
Co.,  New  York. 


Video  Quiz  Show 

RUTHRAUFF  &  RYAN,  New 
York,  has  taken  an  option  on  a 
video  quiz  program  owned  by  John 
Reed  King,  m.c,  for  submission  to 
various  clients  including  Lever 
Bros,  as  a  possible  regular  series, 
and  starts  a  trial  three-time  run 
Feb.  9  for  Rinso  in  the  first  half- 
hour  of  the  agency's  Tuesday  9-10 
p.m.  period  on  WABD  New  York. 

Selecting  names  of  know  video- 
set  owners  at  random,  Mr.  King 
telephones  them  to  pose  questions 
on  a  visual  quiz  which  they  may 
see  on  their  screen.  If  owner  is  at 
home  and  looking  at  the  set,  he  gets 
a  chance  to  answer  the  quiz,  and  if 
he  answers  correctly  may  select  a 
prize  from  general  merchandise 
displayed  on  the  screen.  If  home 
but  not  looking  at  the  set,  he  gets  a 
consolation  prize.  Agency  has  titled 
the  program  after  its  sign-off  cue. 
Thanks  for  Looking. 


Comdr.  Yoder 


General  Mills  Show 

GENERAL  MILLS,  Minneapolis, 
(Gold  Medal  Kitchen  Tested  Flour, 
Bisquick,  Softasilk)  will  sponsor 
Betty  Crocker  starting  Jan.  27, 
9-9:15  a.m.  (CWT)  for  52  weeks 
through  Dancer-Fitzgerald-Sample, 
Chicago  on  the  following  NBC  sta- 
tions: KVOO  WKY  WPAA  WBAP 
KGNC  KTBS  KARK  KPRC  WOAI 
KRIS  KRGV  KOB  KTSM. 


Yoder  to  be  Reassigned 
By  NBC;  Leaving  Navy 

REVERTING  to  inactive  status 
Feb.  1,  Lt.  Comdr  Lloyd  E.  Yoder, 
USNR,  public  relations  officer  of 
the  12th  Naval  district,  Denver, 
former  general 
manager  of  KOA 
Denver  and  vet- 
eran NBC  execu- 
tive, will  report 
to  NBC  New 
York  headquar- 
ters for  reassign- 
ment with  the 
network. 

Former  Ail- 
American  f  0  0  t- 
ball  star  and  cap- 
tain of  the  crack  1926  Carnegie 
Tech  team,  Comdr.  Yoder  entered 
radio  at  WCAE  Pittsburgh  while 
with  the  Pittsburgh  Press.  Later 
he  joined  the  NBC  San  Francisco 
staff  as  announcer  and  subsequent- 
ly became  NBC  western  division 
press  department  manager.  In  1937 
he  was  named  general  manager  of 
KPO-KGO  San  Francisco  and  in 
October  1939  he  became  general 
manager  of  KOA.  Comdr.  Yoder 
took  a  leave  in  1942  to  enter  active 
Navy  duty  and  had  headed  the  12th 
Naval  district  office  in  Denver  since 
1943.  For  a  year  he  has  been  selec- 
tive service  liaison  and  manpower 
officer  in  addition  to  his  regular 
duties.  James  McPherson  succeeded 
him  as  manager  of  KOA.  Lt.  Vin- 
cent Gates,  USNR,  former  Salinas, 
Cal.,  newspaperman,  takes  over  the 
Navy  public  relations  post  when 
Comdr.  Yoder  leaves. 


Senate  Unanimous 
In  Porter  Approval 

Craven  Vacancy  Still  Unfilled; 
Hyde  Leads  Possibilities 

PROCEEDING  without  a  hitch, 
the  Senate  last  Thursday  unani- 
mously confirmed  the  nomination 
of  Paul  A.  Porter  as  a  member  of 
the  FCC,  following  recommended  j 
approval  by  the  Senate  Interstate 
Commerce  Committee  the  preceding 
Monday. 

Mr.  Porter,  who  has  been  serv- 
ing as  chairman  under  recess  ap- 
pointment since  Dec.  21,  was  named 
to  fill  the  unexpired  term  of  James 
Lawrence  Fly,  which  runs  until 
June  30,  1949.  He  will  be  sworn  in 
as  a  Commission  member  for  the 
second  time  at  an  informal  office 
ceremony. 

Several  Mentioned  for  Post 
Mr.  Porter's  confirmation  still 
leaves  the  FCC  short  one  member — 
the  post  vacated  last  June  by  T.  A 
M.  Craven.  While  it  had  been  ex- 
pected that  the  nomination  would 
be  made  by  President  Roosevelt  for 
that  vacancy  promptly  after  the 
new  chairman's  confirmation,  there 
was  no  word  last  week  of  an  im- 
minent appointment. 

There  are  a  number  of  candidates! 
for  the  post — ^both  Republican  and 
Democratic — with  Rosel  H.  Hyde, 
assistant  general  counsel  in  charge 
of  broadcasting,  consistently  men 
tioned.  Several  other  Government 
officials,  not  directly  engaged  in 
radio  regulation,  also  are  under 
stood  to  have  backing  for  the  as- 
signment. 

Last  Thursday,  Mr.  Porter  and 
his  FCC  colleagues  and  department 
heads  appeared  before  the  House 
Appropriations  Subcommittee  on 
Independent  Offices  to  testify  in 
support  of  the  FCC  budget  for  the 
1945-46  fiscal  year,  which  begin; 
next  June.  President  Roosevelt  had 
recommended  an  appropriation  oi 
$5,207,000,  a  reduction  of  approxi 
mately  $1,105,000  under  the  194f 
appropriation  [Broadcasting,  Jan 
16]. 

Despite  rumblings  of  oppositioi 
to  Mr.  Porter  on  partisan  grounds 
the  Senate  Committee  reported  tb 
nomination  favorably  last  Mon 
day  after  he  had  testified  in  execu 
tive  session  for  about  an  houi 
Chairman  Wheeler  (D-Mont.)  re 
ported  the  nomination  the  same  da 
and  the  Senate  confirmed  it  at  th 
first  executive  session  foUowinj 
the  Committee  action  last  Thur 
day. 

Mr.  Porter's  nomination  was  \ 
have  been  considered  by  the  Corj 
mittee  on  Jan.  8  but  Sen.  Wheele 
postponed  action  pending  compl 
tion  of  the  Democratic  membersh 
to  fill  four  vacancies. 


PRESIDENT  Roosevelt's  microphol 
genius  can  offset  and  even  smoth 
local  newspaper  influence,  accordi 
to  an  article  by  Walter  Davenport 
the  Jan.  19  (Jolliers  on  "The  PresidOi 
for  Broadcasting  by  Sid  Hix        and  the  Press". 
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thereafter.  Sent  out  returns  of  State 
primary  election  Aug.  31,  1920."* 

That  same  year  of  1920  saw  Arthur 
B.  Church,  youthful  radio  enthusiast, 
coming  to  Kansas  City  in  June,  under- 
taking the  building  of  a  transmitter 
for  another  pioneer  station  —  widely 
known  today  as  KMBC  of  Kansas  City. 

It  is  not  surprising  that  broadcasting 
in  only  twenty-five  years  has  become 
such  a  vital  factor  in  our  way  of  life. 
The  wide-awake  management  of  WWJ 
and  such  other  pioneer  Detroit  broad- 
casters as  WJR  (1922) ;  WXYZ  (1925) ; 
WJLB  and  WJBK(1926)  have  through 


community  consciousness  and  an 
awareness  of  responsibility  given  to 
broadcasting  an  enviable  position  in 
the  everyday  life  of  that  automobile 
manufacturing  center  of  the  world. 

That  like  management  has  built  for 
KMBC  a  similar  position  in  the  Heart 
of  America  can  best  be  shown  by  the 
hearty  welcome  that  the  Arthur  B. 
Church  station  receives,  day  and  night, 
over  the  thresholds  into  the  homes  of 
its  inhabitants. 


^From  Broadcasting  Magazine' s.  Chronology  of 
the  Development  of  Radio  and  Broadcasting." 


KMBC 


OF  KANSAS  CITY 


Free  &.  Peters,  Inc. 
Of  Course — KMBC-FM — an  extra  service  at  no  extra  cost 

SINCE  1928— BASIC  CBS  AFFILIATE  FOR  MISSOURI  AND  KANSAS 
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Service  to 
Colorado's  Farmers  and 
Stockmen 

^~^NE  of  Colorado's  greatest  contributions  to  the  war  effort  has  been 
its  production  of  food  and  meat.  And  among  KLZ's  major  wartime 
services  has  been  its  effort  to  serve  the  people  who  are  producing 
Colorado's  record  quantities  of  food. 

Morning,  afternoon  and  night,  KLZ  has  been  helping  the  producers 
of  food;  offering  helpful  broadcasts,  finding  out  what  the  farmers  and 
stockmen  want  to  know:  informing,  entertaining,  challenging.  The  direct 
results  of  this  service  have  been  many  and  KLZ's  file:-  are  fat  with  the 
thank-you's  of  local,  state  and  federal  agricultural  officials. 

KLZ  does  everything  with  equal  thoroughness.  The  extra  enthusi- 
asm, the  extra  know-how  which  KLZ  puts  into  every  effort  results  in 
doing  a  better  job  of  serving  Colorado  listeners.  And  because  KLZ  does 
a  better  job  in  this  respect,  it  does  a  better  job  for  advertisers. 


HIGHEST  AWARD  in  the  Farm 
Service  program  classification  at 
the  Ohio  State  Institute  in  1944 
went  to  a  KLZ  program  entitled, 
"A  Is  for  Beans",  a  tribute  to  the 
farmers  of  Montezuma  county 
which  was  awarded  the  agriculture 
"A"  by  the  War  Food  Administra- 
tion for  record  pinto  bean  produc- 
tion in  1 


15  Million 

in  15  Years 


^liete  must  Le  dome  new  wa 
dvertldi 


aavertiiin^  people 
over  a  miiiion  iettetS  ag^ain 

"DUT  AFTER  ALL,  the  important  thing  really  is  that  again  in  1944, 
-L^  WIS  received  1,046,929  letters,  for  a  total  of  15,943,633  in 
the  fifteen  years  of  the  present  ownership.  For  it  tells  in  hard  figures 
what  advertisers  need  to  know :  In  the  broad  four-state  area  surround- 
ing (and  including)  Metropolitan  Chicago,  WLS  is  listened  to  and 
listeners  respond.  We  repeat:  WLS  is  a  half-time  station  doing  a 
full-time  job. 


io  tea 

tkat  WXS  recewea 


16  y>ear 


90  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


represented  by 
John  Blair  &  Company 


C  H  I  C AGO  7 


BuRRiDGE  D.  Butler 
President 


Glenn  Snyder 
Manager 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWEIL-DOUGUS 


on  WKY's  Television  Tour 

WKY's  New 
$250,000  Transmitter 


SHARING  the  spotlight  in  19  Okla- 
homa towns  during  WKY's  recent 
23-day  Television  tour  was  a  model  of  a 
new  WKY  transmitter  from  which  Okla- 
homans  will,  before  long,  be  hearing  a 
great  deal  more. 

No  model,  however,  could  visualize  ade- 
quately the  startling  heighth  of  WKY's 
915-foot  antenna,  the  sixth  highest  man- 
made  structure  in  the  Western  Hemi- 
sphere; nor  the  care  and  thought  behind 
the  construction  of  this  ultramodern 
transmission  plant. 

No  model  could  picture  to  the  layman 


X  MARKS  THE  SPOT  where  the 
scale  model  of  WKY's  new  trans- 
mitter was  placed  during  each  of 
the  Television  Shows  in  19  Okla- 
homa towns.  At  left,  WKY's  man- 
ager Gayle  Grubb  explains  details 
of  the  new  plant  to  interested 
spectators. 


what  this  new  transmiter  will  do  for 
him  in  operation.  He  will  discover  this 
for  himself  when,  one  day  soon,  he  be- 
comes conscious  of  a  new  clarity  and  fidel- 
ity in  WKY  program  reception. 

WKY  has  always  kept  itself  in  the 
forefront  of  listeners'  preference  in 
Oklahoma  by  keeping  itself  in  the  spot- 
light through  continuously  improving  its 
service  and  facilities  and  providing  the 
most  comprehensive  and  beneficial  radio 
service  in  the  state. 

This  is  particularly  apparent  in  the 
way  WKY  gets  results  for  advertisers. 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times  -  The  Farmer-Sfockmon 
KVOR,  Colorado  Springs  -  KLZ,  Denver  (Affiliated  Mgmt.) 
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EXECUTIVES  OF  LARGE  NASHVILLE  BAKERY 
SIGN  FOR  NINTH  YEAR  ADVERTISING  ON  WSIX 


Shown  from  left 


right  seated  are  F.  B.  Evers,  president;  H.  D.  Sparks,  sales  manager;  standing:   R.  L.  Pettigrew,  assistant  manager,  all  of  the  American  Bread 
Company  and  E.  S.  Tanner,  commercial  manager  of  WSIX. 


The  American  Bread  Company,  bakers  of  HOLSUM  BREAD  AND 
CAKES  for  the  ninth  consecutive  year,  signed  contracts  to  advertise 
these  products  over  WSIX. 

During  the  past  eight  years  and  including  the  coming  ninth,  its 
radio  activities  on  WSIX  include  the  sponsorship  of  Southern  League 
Base  Ball  Games,  High  School  and  Prep  School  Football  Games,  Co- 
operative Network  Programs,  News  and  various  Live  Talent  programs, 
plus  many  daily  announcements. 

On  signing  these  ninth  year  contracts  Mr.  Evers  said,  "WSIX  reaches 
our  entire  territory  and  produces  satisfactory  results  for  us.  The  type 
of  human  interest  programs  carried  and  the  co-operation  and  service 
of  the  WSIX  organization  deserve  our  continuous  support.  We  are 
glad  to  renew  our  contracts." 

Facts  to  back  up  the  judgment  of  shrewd  time  buyers  located  in 
Nashville  and  advertising  to  the  Nashville  Market,  are  available  for 
those  who  like  upward  sales  curves  and  downward  sales  cost. 


5000  WATTS     •     980  K.  C. 
BLUE  and  MUTUAL 
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Here  are  some  of  the  advertisers  who 
have  helped  to  make  1944  the  biggest 
year  in  the  history  of 

WAAT 


NATIONAL  &  REGIONAL 

American  Express 

A  85  P  Stores 

Bryl  Hair  Cream 

Bvdova  Watch  Co. 

Carter's  Little  Liver  Pills 

Colgate  Dental  Cream 

Crucible  Steel  Co. 

Curtiss-Wright  Corp. 

Cuticura 

Ex-Lax,  Inc. 

Federal  Shipbuilding  & 

Drydock  Co. 
J.  H.  Filbert,  Inc. 
Florida  Citrus  Fruits 
G  &  D  Vermouth 
General  Motors 
Hennafoam  Co. 


Kay  Preparations 
Kerr's  Butterscotch 
Walter  Kidde  Co. 
Longines-Wittnauer  Watch  Co. 
My-T-Fine  Co, 
National  Biscuit  Co. 
National  Union  &  Radio  Corp. 
New  Jersey  Bell  Telephone  Co. 
Pirrone  Winieries 
Ranger  Joe,  Inc. 
Republic  Pictures 
R.K.O. 

Royal  Crown  Cola 
Seeman  Bros. 
Super  Suds 

Venida  Hair  and  Leg  Lacquer 
Ward  Baking  Co. 
Wildroot  Co.,  Inc. 


RETAIL 

Abelson's  Inc.,  Jewelers 
Simon  Ackerman  Clothes 
A.  S.  Beck  Shoe  Co.,  Inc. 
Broadway  Hosiery  Shops 
Jack  Dempsey  Restaurant 
I.  J.  Fox,  Inc.,  Furs 
Hotel  St.  George,  Brooklyn 
Howard  Company,  Jewelers 
Janet  Shop 
Kresge  Dept.  Store 
Michaels  Dept.  Store 
Prentis  Clothes 
Schwarz  Drug  Stores 
Tappins,  Inc.,  Jewelers 
Albert  Turner  Factory 
Clothing  Co. 


INCREASE  '^^'^  impressive  increase  was  achieved  in 
spite  of  the  fact  that  27%  of  all  the  available 
time  on  WAAT  during  1944  was  gladly 
1943!     contributed  to  the  war  effort! 


OVER 


r 
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1$,  1 


WAAT  delivers 
more  listeners  per  dollar 
in  America's  4—  Largest  Market 
'  than  any  other  station  — 
including 
all  50,000  watters! 


*See  Latest  Surveys!  Check  Availabilities! 


SWARTgyy        ]      National  Representatives:  Radio  Advertising  Co. 

use' 


Do  you  realize  this  market  contains  over  SVi  million  people; 
more  than  these  14  cities  combined:— Kansas  City,  Indianapolis, 
Rochester,  Denver,  Atlanta,  Dallas,  Toledo,  Omaha,  Syracuse, 
Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 
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BROAQ^^TING 

The  WeeUly^^^ewsmogozine  of  Radio 

.  .   „  proadcast  Advertising 


Starting  at  5  a.m.  with  WWL's  Farm  Program 


Speed  up  at  7:30  with  WWL's  "Dawn  Busters" 


Folks  turn  first  to- 


NEW  ORLEANS 


A  DEPARTMENT  OF  LOYOLA  UNIVERSITV 

THE   GREATEST   SELLING   POWER   IN   THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    ★    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Inc. 
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In  ^a^^0ee^ foi 

Before  the  war,  RCA  engineers  had  designed  a  complete  line  of  equipment  for  FM 
broadcast  stations.  A  considerable  number  of  RCA-built,  FM  broadcast  transmitters 
were  installed  and  are  on  the  air  today.  In  the  important  (because  it  is  chiefly  used 
in  New  York,  Cliicago  and  other  metropolitan  centers)  lOKW  category,  for  instance, 
five  RCA  lOKW,  FM  transmitters  have  been  installed.  More  than  of  any  other  make. 
An  additional  quantity  of  these  transmitters  was  built  but  was  diverted  for  war 
purposes. 


H;GH  FIDEUTY  M/CROPHONES- The 

RCA  44-BX  Microphone  is  the  stand- 
ard of  the  industry.  After  the  war, 
RCA  will  have  even  better  microphones, 
insuring  maximum  FM  response  char- 
acteristics. 


STUDIO  C0N50LETTES  —  The  RCA 

76-B2  Consolette  is  well-suited  for 
small  and  medium-sized  FM  stations 
and  the  individual  studio  booths  of 
larger  stations.  Complete  facilities  for 
two  studios,  booth  announcements, 
turntables,  remotes,  etc. 


HIGH-QUALITY  AMPUFIERS-The  sev- 
eral types  of  standard,  RCA  studio  am- 
plifiers are  well-suited  for  FM  use.  All 
amplifiers  have  a  flat  frequency  re- 
sponse, which  may  be  compensated, 
when  desired,  for  particular  installa- 
tions. 


J  KW  FM  TRANSMITTER—  This  is  the 
RCA  FM-l-B  Transmitter,  built  before 
the  war,  a  number  of  which  were  in- 
stalled and  are  in  operation.  After  the 
war,  RCA  will  offer  a  complete  new 
line  of  FM  transmitters  of  all  powers. 


STUDIO  CONSOLES  —  RCA,  custom- 
built  studio  consoles  are  ideal  for  the 
high  -  quaUty  requirements  of  FM. 
Shown  here  is  the  control  console  of 
FM  Station  WBRL,  Baton  Rouge,  La. 


3  KW  FM  TRANSMITTER  —  This  is 
the  RCA  FM-3-B  Transmitter,  built 
and  sold  before  the  war.  The  same  ex- 
citer is  used  in  all  RCA  FM  Transmit- 
ters from  1  KW  to  50  KW. 


FM  FIELD-INTENSITY  METER  —  The 

RCA  301-B  Field  Intensity  Meter, 
which  has  a  frequency  range  of  20  to 
125  megacycles — and  a  built-in  dis- 
criminator circuit — is  the  only  com- 
mercially produced  unit  suitable  for 
FM  use. 


/4.  FM  MONITORS  —  RCA  FM  frequency 
monitors  and  FM  modulation  monitors 
are  the  finest  built  for  this  specific  pur- 
pose— are  fully  approved  by  the  FCC 
for  FM  station  use. 


MEASURING  EQUIPMENT—  For  mak- 
ing "proof-of-performance"  measure- 
ments of  AM  noise  level,  FM  noise  level, 
frequency  response  and  distortion,  the 
RCA  68-B  Oscillator  and  69-C  Distor- 
tion Meter  are  recommended. 


FM Broadcast  Stations 


RCA  FM  transmitters  were  designed  and  built  along  the  lines  of  the  exceedingly 
successful  RCA  AM  transmitters.  They  are  built  that  way  because  it  is  felt  that  station 
engineers  want  in  their  FM  transmitters  the  same  qualities  of  convenience,  reliability 
and  appearance  that  they  have  come  to  expect  in  AM  equipment. 

After  the  war,  RCA  will  offer  a  complete  new  FM  line  which  will  incorporate  the 
much  superior,  RCA-developed  locked-in  oscillator  circuit  and  other  improved  fea- 
tures which  have  become  available  through  RCA's  advanced  war  work. 


SrUDfO  EQUIPMENT  RACKS  —  RCA 

studio  assemblies  for  use  with  or  with- 
out custom-built  consoles  are  also  well- 
adapted  for  FM  —  can  be  built  to  in- 
corporate any  facilities  desired.  These 
are  the  studio  equipment  racks  at 
WBRL. 


RELAY  TRANSMITTER  —  RCA  has  built 
many  types  of  relay  transmitters,  in- 
cluding the  television  transmitter  shown 
here.  After  the  war,  RCA  will  have  a 
new,  simplified  relay  transmitter  espe- 
cially designed  for  FM  stations. 


RELAY  ANTENNAS  —  The;  dii-eclional 
or  beam  antenna,  such  as  that  shown 
here,  is  largely  based  on  RCA  research. 
After  the  war,  RCA  will  offer  a  special 
type  for  FM  relay  service. 


lOKW  FM  TRANSMITTER  — This  RCA 

FM-IO-A  Transmitter  at  NBC,  New 
York  is  one  of  five  In  this  power  size 
which  were  installed  before  the  war. 


50  KW  FM  TRANSMITTER  —  This  is 
the  RCA  FM-50-A  Transmitter  which 
was  under  construction  when  the  war 
began.  After  the  war,,  RCA  will  have  a 
new  50  KW  design  incorporating  many 
unique  features. 


FM  ANTENNAS  —  The  turnstile  an- 
tenna— symbol  of  FM  broadcasting — 
was  developed  by  Dr.  G.  H.  Brown  of 
the  RCA  Laboratories.  After  the  war, 
RCA  will  sell  directly  a  new  and  im^ 
proved  design — much  easier  to  install 
and  requiring  no  tuning  in  the  field. 


MONITORING  ASSEMBLIES  —  Trans- 
mitter audio  equipment  and  monitoring 
equipment  can  be  mounted  in  standard 
RCA  racks  to  match  other  RCA  units. 
Racks  shown  here  are  those  at  WBRL, 
Baton  Rouge. 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  •  CAMDEN,  N.  J, 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


FROM 

THIS 

STUDIO 


COME  THE 

PROGRAMS 

THAT  SPELL 
FOR 

ADVERTISERS 

In  Lincoln,  and  Its  Trade 
Territory,  the  Latest 
HOOPER,  Monday  through 
Friday,  from  8  a.  m.  to 
6  p.  m.  Shows: 

KFOR  46.25 

Station  "A". .  .29.4 
Station  "B".  .  .19.6 

That's  Why  Sales  Opportu- 
nities Galore  Await  You  in 
KFOR's  Beautiful  and 
Ultra-Modern  New  Studios 
in  Lincoln,  Nebraska. 

Represented  by  Edward  Pefry  Co..  Inc 


KFOR 


At  Deadline  .  .  . 

UNITED  DRUG  Co.,  Boston,  for  Rexall  products  signed  a  four-year 
contract  with  Joan  Davis  for  a  series  starting  in  the  fall  to  cost 
$4,000,000,  according  to  N.  W.  Ayer  &  Son.  A  record  advertising  and  ex- 
ploitation budget  is  planned.  Either  CBS  or  NBC  will  be  used,  de- 
pending on  availabilities.  Sealtest,  with  whom  Miss  Davis  has  a  contract 
until  July  1,  was  reportedly  unwilling  to  meet  higher  salary  demands 
C$17,500  is  mentioned),  but  will  continue  Village  Store  show  on  NBC. 

JOHN  K.  CHURCHILL,  CBS  director  of  research,  late  Friday  an- 
nounced creation  of  a  television  audience  research  institute  as  a  divi- 
sion of  the  CBS  research  department.  Dr.  Donald  Horton,  research 
psychologist  with  CBS  since  last  September,  will  be  in  charge.  The 
institute  will  study  the  television  audience;  evaluate  programs  and 
program  ideas  through  audience  reactions,  and  maintain  records  and 
program  data. 

BY  5  o'clock  last  Friday,  Bobby  Riggio,  10-year-old  infantile  paralysis 
victim,  had  received  from  listeners  a  total  of  $40,700  representing  dimes 
(about  four  to  a  letter)  plus  a  few  checks,  or  159,000  mailing  pieces, 
for  the  March  of  Dimes  campaign,  as  a  result  of  his  appearance  the 
previous  Saturday  on  P&G's  Truth  or  Consequences  on  NBC. 

NATIONAL  Labor  Relations  Board  denied  motion  of  American  Fed- 
eration of  Musicians  for  a  month's  postponement  of  hearing  on  NABET- 
network-Petrillo  platter-turning  case  but  gave  AFM  counsel  privilege 
of  asking  for  delay  of  one  week.  Hearing  is  set  for  Jan.  30  before  New 
York  regional  board. 

BRIEF  was  to  be  filed  Saturday  by  Local  802,  AFM,  in  reply  to  rec- 
ommendations of  Herbert  L.  Northrup,  War  Labor  Board  hearing  officer, 
reducing  musicians  quota  from  12  to  5  at  WOV  New  York. 

GUM  LABS.,  Inc.,  Clifton  Heights,  Pa.  on  March  18  for  52  weeks 
starts  Hello  Sweetheart  Hello  on  60  MBS  stations  Sun.  1:30-2  p.m. 
for  Ivoryne  chewing  gum.  Agency  is  McJunkin  Adv.,  Chicago. 


SELLERS 


COMPLICATED  rate  struc- 
tures are  the  perennial  head- 
ache of  timebuyers,  Bergli- 
ette  (Bergi)  Boe  of  MacFar- 
land-Aveyard  maintains,  and  the 
unnecessary  details  in  figuring  in- 
volved make  it  difficult  for  the  client 
and  agency  as  well.  Her  favorite 
business  gripe  and  topic  of  shop  talk 
is  proving  with  all  the  facts,  figures 
and  logic  at  her  com- 
mand after  years  in 
the  field,  that  stations 
could  gross  the  same 
amount  of  revenue 
with  uniform  rate 
structures. 

A  former  photo- 
graphic model,  Bergi 
is  a  gray-eyed  blonde 
with  a  poised,  quiet 
charm  and  subtle 
sense  of  humor.  Chi- 
cago born,  she  took 
a  two-year  liberal 
art  course  at  North- 
western U.  and  ac- 
quired  her  first 
agency  experience  in 
the  New  York  office  of  J.  Stirling 
Getchell  Inc. 

Returning  to  Chicago  sometime 
later,  she  joined  McCann-Erickson 
as  timebuyer  on  Pillsbury  Flour, 
Ford  Dealers,  Standard  Oil,  the 
National  Dairy  Council  and  other 


BERGI 


SnLES 


accounts.  H.  W.  Kastor  &  Sons 
Adv.  Co.,  Chicago,  was  Bergi's  next 
step  before  joining  MacFarland- 
Aveyard  in  that  city  two  years  ago. 

Last  summer  Bergi  transferred 
from  that  agency's  Chicago  office  to 
New  York.  Her  main  responsibility 
is  "keeping  posted"  on  the  complex- 
ities of  the  Saturday  Evening  Post's 
radio  time.  The  magazine  uses  an- 
nouncements 
on  about  70  stations 
and  a  quarter-hour 
four  -  times  -  weekly 
program  on  the  Blue, 
The  Listening  Post. 
She  also  buys  time 
for    the  National 
Board  of  Fire  Un- 
derwriters. 

Together  with  her 
interest  in  radio 
which  includes  all  its 
phases  besides  time- 
buying,  Bergi  has  an 
insatiable  fondness 
for  the  theatre  and 
music,  from  sym- 
phonies to  boogie- 
woogie.  To  facilitate  indulgence  in 
these  interests  she  lives  in  the 
Sutton  Place  area  of  Manhattan, 
a  matter  of  minutes  from  the  of- 
fice, the  theatre,  52nd  St.  Swing 
Row,  Carnegie  Hall  and  a 
plethora  of  similar  spots. 


IN  PENNSYLVANIA  THE 

TRI-PENN 

MARKET 


produces  sales 
for  you 

•  The  TrI-Penn  primary  area 
Is  a  rich  region  in  the  heart  of 
Pennsylvania  — which  is  not 
covered  by  any  other  station. 

Write  main  office— 8  West 
King  St.,  Lancaster,  Penna.,  or 
Sales  Representative 

RAYMEB 


r 

mk  ■ 

""Nebraska's 

Capital  City 

1  Nebraska^ 

Station"  v 

'fJlL 

Gordon  Gray,  General  Mgr. 
Melvin  Drake,  Station  Mgr. 

Blue  and  Mutual  Networks 
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The  memo  pad  of  a  Washington  newsman  is  solid  evi- 
dence that  today  Washington  is  the  news  capital  of  the  world. 

OL  newsmen  like  Fulton  Lewis, Jr.,*  Billy  Repaid  and  Walter 
Gompton  (all  originating  daily  for  Mutual  from  the  studios  of 
vVOL)  get  their  news  even  before  it's  put  on  the  teletypes  .  .  . 
?et  their  stories  personally  from  the  capital  conference  tables 
Adhere  significant  news  is  made.  These  men  broadcast  what 
hey  actually  see  and  hear.   They're  eye-witnesses  to  history. 

WOL's  daily  log — with  news  every  hour  on  the  hour,  with 
lames  like  Lewis  and  Compton  and  Repaid  (and  Heatter  and 


*  Heard  on  more  stations,  with  more 
sponsors,  than  any  other  news  reporter. 


Singiser  and  Cecil  Brown) — testifies  that  WOL  is  the  news 
station  in  the  news  capital  of  the  world. 

But  neither  deskpad  nor  log  shows  fully  all  the  authoritative 
sources  from  which  WOL  news  is  compiled.  Froiii  AP,  UP,  the 
Washington  news  wire,  and  the  front-line  correspondents  of  MBS 
and  Cowles  publications  comes  foreign  and  battle  news  to  sup- 
plement the  first-hand  reporting  of  WOL's  own  commentators. 

If  you'd  like  to  sponsor  a  news  program  that  may  well 
make  sales  history  for  you,  make  a  memo  to  call  WOL  or 
The  Katz  Agency  —  today. 

C^owied  Station 

WOL 

•THE  VOICE  OF  WASHINGTON" 

Represented  nationally  by  The  Katz  Agency,.  Inc, 


! 


Sorry,  dear,  but  Mr.  F&P  is  here 
with  those  availabilities!" 


Spot  broadcasting  waits  for  no  man — or  girl!  Spot  broad- 
casting demands  more  of  its  users  than  any  other  advertising 
technique — more  work,  more  thinking,  more  rapid  de- 
cisions, more  real  ability. 

The  only  compensation  is  that  it  gives  bigger  results  per 
dollar  expended.  So  when  your  agency  or  advertising  man- 
ager recommends  spot  broadcasting,  thank  the  Lord  for  his 
conscientiousness — and  say  "Okay!" 

FREE  &  PETERS,  INC. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  BEPKESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .    .    MINNEAPOLIS-ST.  PAUL 

WMBD  PEOBIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA  I 

WHO  DES  MOINES 

woe   DAVENPORT  I 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

KRIS  CORPUS  CHBISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIBO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Afrt^/«o«  .4t'^.     SAN  FRANCISCO:  iii  5z/#fr    HOLLYWOOD:  6351  Hoi/^-t^W  UllMlA:  322  Palmer  BUg.. 
Franklin  6375  .       Plaza  5-4130;  ::         Slitter  4353  Hollywood  2151  Main  5667  1 
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WPB  Program  May  Suspend  All  Projects 


FCC  Clarifies  Its 
Statement  of 
Policy 

Text  of  freeze  procedure  page  61 
PAST  ON  THE  heels  of  procedure 
adopted  by  the  FCC  to  protect  ap- 
plications for  broadcast  stations  un- 
der its  Jan.  16  freeze  order, 
Broadcasting  learned  last  Friday 
that  all  station  construction  now 
under  way  as  well  as  new  projects 
which  have  received  approval  may 
be  suspended  under  a  five-point 
program  to  be  put  into  effect  by 
the  War  Production  Board  to  con- 
serve manpower  for  war  produc- 
tion. 

Although  an  announcement  by 
J.  A.  Krug,  WPB  chairman,  stated 
simply  that  "restrictions  on  con- 
struction will  be  strengthened," 
with  details  to  be  worked  out,  it 
developed  that  within  the  next  two 
weeks  one  of  the  following  actions 
will  be  taken: 

1.  The  WPB  will  call  a  halt  to 
all  construction  underway  regard- 
less of  state  of  completion. 

2.  The  Board  will  review  all  out- 
standing authorizations,  permit- 
ting certain  critical  projects  to  be 
completed  but  revoking  those  not 
absolutely  essential  to  the  war. 

A  WPB  official  said  that  com- 
mercial radio  station  construction 
would  undoubtedly  be  stopped  un- 
der the  restrictions  to  be  applied. 
It  was  estimated  that  8  to  10  sta- 
tions are  now  being  built. 
Protective  Procedure 
The  WPB  action  was  taken 
simultaneously  with  establishment 
of  procedure  by  the  FCC  designed 
to  protect  fully  applications  for 


under  the  new  freeze  policy.  The 
procedure  was  interpreted  as  one 
plugging  up  possible  "leaks"  in  the 
freeze  to  avoid  unfair  or  prejudicial 
handling  of  applications  filed  be- 
fore the  new  policy  was  announced. 

Implicit  in  the  new  procedure 
was  the  determination  that  by  "pri- 
mary service"  the  FCC  means  lack 
of  acceptable  service  in  a  given 
community,  whether  from  a  station 
in  the  community  or  a  nearby  sta- 
tion. 

The  new  procedure,  permitting 
"pre-freeze"  applications  to  be  pre- 
served in  the  pending  file  as  against 
automatic  dismissal  or  denial  fol- 
lowing hearing  on  petition,  will 
result  in  economies  both  to  the  ap- 
plicants and  to  the  Government,  it 
was  pointed  out.  Once  the  freeze  is 
lifted,  applications  will  be  restored 
to  their  active  status  without  neces- 
sity of  reprocessing  or  rehearing. 

To  Prevent  Inequity 
A  hiatus  of  60  days,  following 
lifting  of  the  freezes  on  manpower 
and  materials,  is  provided  in  the 
new  procedure.  During  that  period 
new  applications  could  be  filed  for 


processing  prior  to  action  on  any 
cases  retained  in  the  pending  file 
during  the  freeze.  Provision  also 
would  be  made  for  the  bringing  up 
to  date  of  all  pending  applications. 

"These  procedures,  it  is  believed," 
said  the  Commission,  "will  prevent 
any  inequity  from  resulting  to  per- 
sons who  do  not  file  applications 
during  the  period  that  the  present 
policy  remains  in  force." 

Legal  and  engineering  observers 
in  Washington  accepted  the  pro- 
cedure as  a  vast  improvement  over 
that  effected  under  the  former 
freeze  order  issued  Jan.  26,  1944. 
The  old  order,  it  was  felt,  en- 
couraged something  tantamount  to 
"black  market"  dealings  by  pros- 
pective applicants  to  acquire  all  of 
the  necessary  equipment,  haywire 
and  otherwise,  to  qualify  under  the 
WPB-FCC  requirements  for  con- 
ditional grants. 

There  were  instances,  it  was 
pointed  out,  where  as  many  as  a 
half-dozen  different  composite  units 
had  been  assembled  by  competitive 
applicants  for  the  same  area,  re- 
sulting in  what  was  regarded  as  an 
unhealthy  condition,  tending  toward 


stripping  the  market  of  equipment 
needed  for  maintenance  and  repair 
of  existing  stations.  In  such  cases, 
where  one  applicant  proved  success- 
ful, the  balance  found  themselves 
with  equipment  on  their  hands 
which  probably  would  be  worthless 
when  the  freeze  is  lifted. 

265  Applications  Pend 
As  of  last  week,  the  Commission 
had  before  it  a  total  of  approxi- 
mately 265  applications  for  new 
standard  broadcast  stations  and  ex- 
pansion of  facilities.  There  were 
75  applications  for  new  stations 
wiiich  had  been  designated  for  j| 
hearing  and  95  in  which  no  action 
had  been  taken.  Applications  for 
additional  facilities  included  35 
designated  for  hearing  and  60  in 
which  there  had  been  no  action. 

As  of  Jan.  1,  1945,  there  were 
159  broadcast  applications  (includ- 
ing FM)  in  which  no  action  had 
been  taken.  These  included  89  which 
had  been  designated  for  hearing,  i 
12  in  which  hearings  had  begun  but 
in  which  the  record  was  not  com- 
pleted, and  63  in  which  hearings 
had  been  concluded. 


broadcast  facilities  filed  prior  to 
Jan.  26,  1945  which  have  not  yet 
been  acted  upon,  which  have  been 
designated  for  hearings,  which 
have  not  been  fully  heard,  and  in 
which  hearings  have  been  conclud- 
ed.  Provision  is  also  made  for  han- 
I  dling  applications  filed  subsequent 
1  to  Jan.  26,  1945. 

In  an  effort  to  clear  up  confusion 
resulting  from  the  Jan.  16  state- 
ment of  policy,  the  Commission  an- 
i  nounced  a  detailed  statement  of 
I  procedure  to  be  followed  in  the  han- 
i  dling  of  all  broadcast  applications 
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Approval  by  FCC  Will 
Be  Requested 
This  Week 

SALE  OF  WINS  New  York  by 
Hearst  Radio  Inc.  to  Crosley  Corp., 
licensee  of  WLW  Cincinnati,  for  a 
purported  price  of  $1,700,000,  was 
reported  last  week  subject  to  cus- 
tomary FCC  approval. 

While  formal  confirmation  was 
not  forthcoming  either  in  Cincin- 
nati or  New  York,  it  was  learned 
reliably  that  the  contract  had  been 
signed  in  New  York  last  Wednes- 
day by  principals  for  the  two  com- 
panies. Notice  of  intent  to  complete 
the  sale,  it  is  expected,  will  be  filed 
with  the  FCC  this  week. 

Holds  50  kw  CP 
James  D.  Shouse,  Crosley  vice- 
president  in  charge  of  broadcast 
operations,  was  in  New  York  last 
week  for  conferences  with  Hearst 
officials  and  members  of  the  Hearst 
Radio  Committee.  He  returned  to 
Cincinnati  last  Friday  but  declined 


to  comment  either  for  himself  or 
his  company. 

WINS  operates  on  1010  kc  with 
10,000  w,  but  the  station  holds  a 
construction  permit  for  50,000  w. 
It  would  have  been  using  that 
power  in  1942,  but  the  Government 
took  over  its  50,000  w  transmitter 
for  psychological  warfare,  and  it 
is  understood  to  be  in  service  in 
one  of  the  war  theatres. 

Powel  Crosley  Jr.,  president  of 
the  Crosley  Corp.,  long  has  been 
interested  in  a  New  York  outlet, 
not  only  from  the  standpoint  of 
operation  in  that  market  but  also 
to  function  as  a  New  York  pro- 
gramming and  talent  subsidiary  for 
WLW,  enabling  that  station  to  im- 
prove its  service.  Mr.  Shouse,  one 
of  radios  best-known  operators,  last 
year  detached  himself  from  active 
management  of  WLW  to  devote  his 
energies  to  expansion  of  Crosley 
operations  in  the  broadcast  field, 
including  its  extensive  interna- 
tional broadcast  service,  television 
and  FM. 


With  the  sale  of  WSAI  Cincin- 
nati by  Crosley  to  Marshall  Field, 
publisher  and  industrialist,  last 
August  for  $550,000,  under  the 
FCC's  duopoly  regulations,  it  was 
presumed  Crosley  would  seek  a 
replacement  station  in  another 
market.  The  WSAI  transaction,  by 
virtue  of  having  been  a  "forced 
sale"  under  the  multiple  ownership 
rule,  was  tax-free.  Mr,  Shouse  had 
investigated  a  number  of  stations 
before  reaching  the  agreement  on 
WINS. 

With  Robert  E.  Dunville,  vice- 
president  and  general  manager  of 
WLW,  directing  that  station.  Mr. 
Shouse,  it  is  presumed,  would  be 
free  to  reorganize  WINS  under 
FCC  approval.  Mr.  Dunville,  it  is 
expected,  also  would  assist  in  the 
direction  of  the  station  until  a 
permanent  organization  is  set. 

While  a  price  of  $1,700,000  would 
establish  a  new  high  for  an  indi- 
vidual station,  a  number  of  ti*ans- 
actions  in  recent  months  have 
(Continued  on  page  66) 
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WJZ  Bans  Transcribed  Shows 
In  8:30  a.m. -Midnight  Period 

Partial  Restriction  and  New  Higher  Standards  on 
Chainbreaks  to  Be  Effective  on  Same  Day 


TRANSCRIBED  programs  will  not 
be  accepted  for  broadcast  by  WJZ 
New  York  between  8:30  a.m.  and 
12  midnight,  effective  Feb.  1,  John 
R.  McNeil,  manager,  announced 
last  Wednesday,  marking  the  sta- 
tion's second  restrictive  move  with- 
in eight  weeks  on  the  type  of  ma- 
terial it  will  put  on  the  air. 

Feb.  1  is  also  the  effective  date 
for  the  station's  ban  on  chainbreak 
announcements  between  the  hours 
of  8  and  10  p.m.,  announced  last 
December  [Broadcasting,  Dec.  4] 
along  with  the  word  that  new  and 
higher  standards  would  be  applied 
in  the  acceptance  of  chainbreaks 
throughout  the  day. 

For  Program  Improvement 
The  first  of  the  month  also  vidll 
mark  the  beginning  of  Detroit  sta- 
tion WWJ's  edict  against  tran- 
scribed announcements,  which  was 
in  effect  the  opening  gun  of  what 
has  turned  out  to  be  an  industry 
"clean-up"  campaign  on  advertis- 
ing, although  several  stations,  such 
as  WABD  New  York  and  WQXR 
New  York,  had  already  placed 
limitations  on  acceptable  commer- 
cial Spots.  WJZ  spokesman  empha- 
sized that  the  station  has  no  objec- 
tions to  recorded  programs  as  nat- 
urally needed,  it  was  pointed  out. 

Mr.  McNeil  attributed  the  move 
to  a  desire  "to  improve  program 
structure".  New  policy  wiW  in  no 
way  affect  transcribed  announce- 
ments, nor  the  recorded  music  used 
in  a  live  studio  show.  Current  tran- 
scribed shows  will  be  allowed  to 
continue  until  their  contracts  ex- 
pire. 

Only  current  programs  affected 
are  two  commercial  five-minute  se- 
ries— Curtis  Publishing  Co.'s  Story 
Drama  heard  Wednesday,  Thurs- 
day and  Friday,  12:36-12:40  a.m., 
placed  through  MacFarland-Ave- 
yard  Co.,  New  York;  and  Piso 
Singers,  sponsored  Monday,  Tues- 
day and  Wednesday,  11:15-11:20 
p.m.,  through  Lake-Spiro-Shurman, 
Memphis,  for  the  Piso  Co.  Contract 
for  latter  expires  around  March 
1,  and  Curtis  contract  also  is 
scheduled  to  run  out  shortly.  Sta- 
tion also  carries  spot  announce- 
ments for  Curtis. 

There  are  no  delayed  broadcasts 
or  playbacks  of  Blue  Network 
shows  on  the  station  at  the  moment, 
but  they  would  be  used  if  the  occa- 
sion should  arise,  it  was  explained. 
Insofar  as  network  commercial 
programs  go,  for  example,  WJZ 
might  have  to  carry  a  transcription 
■of  a  newscast  which  the  network 
would  be  unable  to  broadcast  at  its 
regular  time  because  of  special  cir- 
•cumstance. 

The  policy  is  essentially  that  the 
station  will  not  sell  time  for  tran- 
scribed programs.  Discs  tied  in  with 
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the  war  effort,  such  as  those  sup- 
plied occasionally  by  the  War  Dept. 
will  continue  to  be  carried.  Use  of 
other  recorded  public  service  will, 
be  considered  on  the  basis  of  merit 
and  circumstances  in  each  case. 

Other  Stations 

K.  R.  Smith,  Muzak  Corp.,  New 
York,  transcription  division,  ex- 
pressing the  belief  that  other  sta- 
tions would  not  adopt  the  policy, 
said  outlets  dependent  on  network 
feeding  in  other  cities,  few  of  which 
can  match  New  York's  live  talent 
sources,  wouldn't  be  likely  to  knock 
the  transcriptions  off.  Bringing  up 
the  question  of  difference  in  re- 
ception quality  between  live  and 
transcribed  music,  he  pointed  out 
that  with  "high  quality  vertical 
recording  and  with  the  right  kind 
of  vertical  reproduction,  listeners 
are  never  able  to  tell  the  diffeyence" 
between  the  two  methods  of  presen- 
tation. Stations,  many  of  which 
might  not  have  fine-quality  tran- 
scriptions and  the  equipment  to  put 
on  fine  quality  programs  mechani- 
cally speaking  because  of  wartime 
circumstances,  might  find  live  shows 
preferable  however,  he  inferred. 
Egner  Comments 

C.  Lloyd  Egner,  NBC  radio  re- 
cording division,  ventured  that  the 
WJZ  policy  appeared  to  be  a  pro- 
gram matter  "governed  more  by 
what  is  in  the  program  than  wheth- 
er live  or  transcribed".  One 
"shouldn't  ban  a  program  just  be- 
cause it  is  transcribed — it  should 
be  judged  on  content  and  quality," 
not  on  the  mechanical  method  of 
presentation,  he  suggested. 

Robert  M.  Clarkson,  Columbia 


ISOBEL  CENTER  PLAN 
TO  HONOR  SARNOFF 

GEN.  DAVID  SARNOFF,  RCA 
president,  has  been  selected  to  re- 
ceive an  award  from  the  American 
Nobel  Center,  New  York,  for  hav- 
ing contributed  the  most  in  the 
radio  field  to  the  cause  of  peace 
and  understanding  between  nations. 

Award,  in  the  form  of  a  silver 
plaque  depicting  Marconi,  will  be 
conferred  by  Mrs.  Wendell  Willki^ 
at  a  "One  World  Dinner",  to  be 
given  Feb.  18  at  the  Hotel  Astor, 
New  York,  in  honor  of  the  birth- 
day anniversary  of  the  late  Mr. 
Willkie. 

Kent  Cooper,  AP  general  director, 
and  Darryl  F.  Zanuck,  vice-presi- 
dent. Twentieth  Century-Fox  Film 
Corp.  will  receive  similar  awards. 
The  three  awards  will  be  made  an- 
nually by  the  American  Nobel 
Center,  recently  formed  from  the 
American  Nobel  American  Anni- 
versary Dinner  Committee,  has  held 
dinners  for  the  past  four  years  in 
honor  of  former  Nobel  prize  win- 
ners. Jacques  Ferrand,  press  and 
radio  director.  Common  Council  for 
American  Unity,  is  executive  secre- 
tary of  the  Center. 


Recording  Corp.,  New  York,  when 
asked  to  comment  on  the  move  said, 
"We  will  probably  end  up  the  year 
with  half  a  dozen  stations  in  the 
country  adopting  a  similar  policy, 
including  one  or  two  in  New  York 
and  one  in  Chicago,"  but  saw  no 
cause  for  concern  over  reaction  to 
recorded  programs.  A  greater  cost 
to  both  station  and  advertiser  is 
involved,  and,  he  added  "A  really 
good  quarter-hour  transcription, 
costing  several  thousand  dollars 
vdll  still  give  better  entertainment 
that  one  (live)  guitar  player." 

Spokesman  for  Empire  Broad- 
casting Corp.,  New  York,  informed 
for  the  first  time  of  the  action, 
said  the  company  would  have  no 
comment  to  make. 


NBC  Clients,  Agencies  Learn 
Net  Is  Banning  Cross -Plugs 

STEPS  are  being  taken  by  NBC 
to  eliminate  "cross-plugging"  of 
programs  of  that  network's  spon- 
sors scheduled  on  other  networks, 
as  a  result  of  recommendations  by 
members  of  the  NBC  Stations  Plan- 
ning &  Advisory  Committee  at  the 
last  meeting  in  New  York  Jan. 
9-10.  The  topic  had  been  debated 
at  previous  Committee  sessions. 

While  no  formal  announcement 
has  been  forthcoming  from  the  net- 
work, clients  and  their  agencies 
are  being  notified  of  the  network's 
desire  to  eliminate  cross-references 
at  the  earliest  possible  time.  No 
effective  date  had  been  set  and  the 
matter  is  being  handled  informally 
and  through  direct  contact. 

It  is  understood  Niles  Trammell, 
NBC  president,  told  the  station 
group  that  the  network  had  been 
considering  the  elimination  of  the 


cross-references  for  some  time  and 
that  clients  would  be  notified 
promptly  of  the  desire  of  the  net- 
work and  its  affiliates.  It  is  pre- 
sumed the  cross-plugging  will  be 
eliminated  by  NBC  sponsors  as  ex- 
peditiously as  their  scheduling  per- 
mits. 

All  members  of  the  Planning  & 
Advisory  Committee  attended  the 
Jan.  9-10  sessions  with  the  NBC 
executive  staff.  G.  Richard  Shafto, 
WIS  Columbia,  S.  C,  was  elected 
chairman  [Broadcasting,  Jan.  16]. 
Other  members  are:  Clair  McCol- 
lough,  WGAL  Lancaster,  Pa.; 
Nathan  Lord,  WAVE  Louisville; 
Harold  Wheelahan,  WSMB  New 
Orleans;  Stanley  E.  Hubbard, 
KSTP  St.  Paul;  Gayle  Grubb,  rep- 
resenting Edgar  T.  Bell,  WKY 
Oklahoma  City;  Richard  Lewis, 
KTAR  Phoenix;  Arden  X.  Pang- 
born,  KGW  Portland,  Ore. 


WFBR  Will  Shift 
To  Blue  June  15 

Replaces  WCBM;  WITH  Also 
Eyes  Mutual  Affiliation 

IN  THE  LATEST  network  affilia- 
tion move,  WFBR  Baltimore,  5,000 
w  on  1300  kc  is  shifting  from  Mu- 
tual to  Blue  effective  June  15,  re- 
placing WCBM,  250  w  on  1400  kc, 
as  Blue  outlet  in  that  city.  The 
announcement,  made  last  week  in  a 
joint  statement  issued  by  Keith 
Kiggins,  Blue  vice-president  in 
charge  of  stations,  and  Hope  H. 
Barroll  Jr.,  executive  vice-presi- 
dent and  general  manager  of  Ra- 
dio Show  Inc.,  licensee  of  WFBR, 
follows  on  the  heels  of  the  Pitts- 
burgh switch  wherein  MBS  WCAE, 
5,000  kw  on  1250  kc,  and  Blue 
KQV,  1,000  w  on  1410  kc,  will  ex- 
change network  affiliations  on 
June  15. 

Kobak  Predictions 
Edgar  Kobak,  president  of  Mu- 
tual, at  a  news  conference  last 
Monday  predicted  the  Baltimore 
move,  adding  somewhat  cryptically 
that  he  believed  it  the  "Last  of  the 
Mohicans."  Mutual  previously  an- 
nounced that  WJHP  Jacksonville, 
250  w  on  1320,  will  join  MBS  June 
15  replacing  WPDQ,  5,000  w  on 
1270  which  becomes  the  Blue  out- 
let in  that  city  on  the  same  date 
[Broadcasting,  Dec.  18]. 

Both  John  Elmer,  president  of 
WCBM  Baltimore,  and  Thomas  G. 
Tinsley,  manager  of  WITH  New 
York  last  week  conferring  with 
Mr.  Kobak,  who  stated  that  MBS 
affiliation  with  one  of  these  two 
stations  would  be  announced  with- 
in the  next  few  days. 


Moore  on  Blue 

BENJAMIN  MOORE  &  Co.,  New 
York,  on  March  10 .  begins  Betty 
Moore,  women's  home  decorating 
commentator,  on  about  90  Blue  sta- 
tions, Saturday  11:30-11:45  a.m. 
Paint  firm,  a  seasonal  radio  adver- 
tiser, has  presented  Betty  Moore 
on  the  network  for  the  past  15 
years.  For  the  first  time  an  agency 
is  handling  the  account.  St.  Georges 
&  Keyes  Inc.,  New  York,  placed 
the  business. 


Capt.  Kennedy  Returns 

CAPT.  JOHN  A.  KENNEDY, 
USNR,  on  leave  as  president  of  the 
West  Virginia  Network,  last  Thurs- 
day returned  to  the  office  of  the 
Chief  of  Naval  Operations  in  Wash 
ington,  following  a  special  mission 
in  the  European  and  Mediterranean 
war  theatres.  He  left  in  mid-Oc- 
tober. 


'Prairie  Farmer'  Tests 

THE  Prairie  Farmer  magazine 
Chicago,  on  Jan.  31  began  sponsor- 
ship of  a  two-week  test  campaign, 
five-minute  spots,  on  nine  stations 
in  Wisconsin,  Indiana  and  Illinois 
Agency  is  Neal  Advertising  Agen- 
cy, Chicago. 
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Allocation  Argument  Now  Set  for  Feb.  28 


RTPB   to  Protest 
FCC  Proposal 
For  FM 

By  BILL  BAILEY 

ORAL  ARGUMENT  in  the  FCC 
proposed  allocations  above  25  mc 
last  week  was  postponed  to  Feb. 
28  on  request  of  the  Radio  Tech- 
nical Planning  Board.  The  Com- 
mission at  the  same  time  extended 
the  date  for  filing  briefs  from  Feb. 
9  to  Feb.  21,  but  left  the  deadline 
for  oral  argument  requests  at 
Jan.  29.  (See  IRE  story,  page  16). 

In  a  public  notice  Thursday  the 
FCC  precluded  from  oral  argu- 
ment any  persons  or  organizations 
not  participating  in  the  allocation 
hearings  (Sept.  28-Nov.  2)  "ex- 
cept that  upon  a  proper  showing, 
requests  for  oral  argument  will  be 
granted  in  special  cases"  (see 
text  page  64). 

Chairmen  to  Appear 

When  the  RTPB  requested  an 
extension  of  the  oral  argument 
date,  to  permit  its  members  to  pre- 
pare briefs  and  arguments,  the 
technical  group  also  aksed  per- 
mission for  every  panel  chairman 
and  every  committee  chairman  to 
file  a  brief  and  argue.  Although  it 
appeared  likely  that  some  of  the 
arguments  would  be  consolidated. 
Dr.  W.  R.  G.  Baker,  RTPB  chair- 
man, nevertheless  felt  that  inas- 
much as  the  advisory  board  repre- 
sents the  outstanding  technical  men 
in  the  industry,  they  should  be 
heard. 

Following  a  New  York  meeting 
on  Wednesday  the  RTPB  issued 
for  Saturday  release  a  statement 
setting  forth  a  resolution  which 
affirmed  that  its  members  include 
the  nation's  outstanding  engineers 
and  that  they  had  access  to  classi- 
fied propagation  data  before  the 
conclusions  of  Panel  2,  submitted 
to  the  FCC  on  the  closing  day  of 
hearings  [Broadcasting,  Nov.  6]. 
(Text  of  resolution  on  page  64). 

With  the  ¥M.  Broadcasters  Inc. 
on  record  as  opposed  to  the  Com- 
mission's proposed  allocation  of 
FM  to  the  84-102  mc  band,  as 
against  its  present  location  (42- 
50  mc),  and  the  RTPB  understood 
to  support  the  FMBI  contentions,  it 
appeared  last  week  that  the  FCC's 
proposed  allocations  with  refer- 
ence to  FM  and  television  may  be 
attacked  as  unsound. 

Dr.  Baker  declined  to  comment 
beyond  the  RTPB  statement  issued 
following  the  Wednesday  meeting, 
but  it  was  learned  that  the  RTPB, 
split  in  its  conclusion  to  the  FCC, 
now  is  ready  to  present  a  united 
front  in  its  recommendations.  Re- 
ports were  heard  in  technical  cir- 
cles that  the  conclusions  of  Dr. 
Kenneth  A.  Norton,  former  engi- 
neer in  the  FCC  technical  informa- 
tion section,  that  FM  should  be 
moved  above  120  mc  will  be  chal- 
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lenged  by  several  engineers  at  the 
oral  argument. 

Dr.  Norton  calculated  interfer- 
ence curves,  based  on  previously 
classified  propagation  data  below 
100  mc  and  testified  at  the  alloca- 
tion hearings  that  data  "clearly  in- 
dicate that  interference  would  be 
expected  for  a  negligible  percent- 
age of  time  on  frequencies  above 
120  mc"  [Broadcasting,  Nov.  6]. 
Dr.  Norton,  on  leave  from  the  FCC 
with  the  Army  Air  Forces,  also  in- 
dicated television  would  best  serve 
above  500  mc. 

Since  the  day  his  testimony 
threw  a  bombshell  into  the  alloca- 
tion hearings,  proponents  of  FM  in 
its  present  location  and  the  "down- 
stairs" television  advocates  have 
contended  that  Norton's  curves 
were  only  calculated  and  therefore 
could  not  be  accepted  as  final. 

Not  Unanimous 

When  Panel  2,  through  its  chair- 
man. Dr.  C.  B.  Jolliffe,  RCA  execu- 
tive and  former  FCC  chief  engi- 
neer, presented  its  recommenda- 
tions last  Nov.  2,  it  was  brought  out 
that  the  panel  was  not  unanimous 
in  its  conclusions.  The  FM  panel, 
headed  by  C.  M.  Jansky  Jr.,  agreed 
with  Panel  2,  however,  to  recom- 
mend that  FM  be  allocated  75  chan- 
nels 200  kc  wide  in  the  band  from 
43-58  mc,  including  15  channels  for 
noncommercial  educational  stations 
and  60  for  commercial  FM. 

The  Commission  proposes  that  90 
channels  be  set  aside  between  84- 
102  mc,  with  20  for  noncommercial 
educational    stations   and   70  for 


commercial  FM  [Broadcasting, 
Jan.  16]. 

FMBI  and  the  RTPB  contend,  it 
was  learned,  that  interference  in 
the  present  band  is  not  sufficient  to 
warrant  any  great  alarm,  in  spite 
of  recordings  made  in  Colorado  by 
FCC  engineers.  On  the  other  hand 
they  point  out  that  little,  if  any, 
experimental  work  has  been  car- 
ried on  in  the  upper  spectrum  above 
84  mc  and  to  permanently  allocate 
FM  in  that  location  might  mean 
the  future  ruination  of  the  service. 

'Room  to  Grow' 

Commissioner  E.  K.  Jett,  who  has 
supervised  the  FCC's  work  on  the 
proposed  allocations,  has  emphati- 
cally contended  that  the  proposed 
allocations  from  25-30,000  mc  are 
"proposals"  and  nothing  perma- 
nent. "If  the  RTPB  can  show  us 
that  we're  wrong,  we're  open  to 
suggestions,"  he  said. 

Lt.  Jett,  former  FCC  chief  engi- 
neer and  for  many  years  a  Naval 
Communications  officer,  said  he 
would  not  be  averse  to  allocating 
FM  to  its  present  location,  although 
it  would  necessarily  limit  the  num- 
ber of  channels,  and  giving  the  in- 
dustry an  opportunity  to  conduct 
experiments  on  a  wide  scale  in  the 
proposed  band,  84-102  mc.  Then,  if 
it  were  discovered  that  FM  can 
perform  a  better  service  in  the 
lower  portion  of  the  spectrum,  the 
Commission  could  act  accordingly. 

He  brought  out,  however,  that 
for  expansion,  broadcast  services 
must  necessarily  move  upwards, 
"where  there's  room  to  grow". 
Aside  from  Dr.  Norton's  calcula- 


tions, there  is  evidence  indicating 
that  at  40  mc  there  is  too  much  in- 
terference to  provide  a  satisfactory 
FM  nationwide  service,  according 
to  some  engineers  who  favor  the  j 
84-102  mc  proposal.  -1 

Among  those  favoring  the  FCC 
proposal  is  Philco  Corp.  In  a  letter 
to  the  Commission,  Larry  E.  Grubb,  ; 
chairman  of  the  board,  and  John  :t 
Ballantyne,  president,  said:   "We  ■'; 
believe     that     the  Commission's 
analysis  of  the  whole  allocations'  « 
problem  and  the  resulting  recom- 
medations  it  has  made  represent  a  jj',- 
public  service  of  great  importance.  ■'^ 
The  blueprint  that  the  Commission  'i^ 
has  given  us  should  make  possible 
the  development  of  all  those  serv-  'f,. 
ices  using  the  spectrum  to  a  higher  f'j: 
degree  of  perfection  and  general 
usefulness  than  ever  before."  ; 

FCC  Commended  t 

Commending    the    FCC    for    a  :.'< 
"splendid  overall  job"  the  Philco  ^. 
executives  wrote :  "While  we  should  ^: 
have  preferred  that  a  greater  num-  iji 
ber  of  channels  below  216  mc  be 
reserved  for  television,  we  believe  , 
that   the   Commission    adopted   a  \ 
sound,   forward-looking  policy   in  ', 
making  it  possible  to  give  a  high-  'l 
quality  television   service   to   the  : 
public  where  most  of  the  presently  ' 
available  engineering  and  operat-  ■'' 
ing  experience  lies,  while  at  the  > 
same   time   encouraging   research  | 
and  development  work  to  go  ahead  ] 
in  the  ultra-high  frequencies.  This  | 
action   of  the   Commission  offers 
great  encouragement  to  all  those  | 
who  have  pioneered  in  television."  ^ 

As  Broadcasting  went  to  press  | 
only  one  request,  aside  from  those  j 
of  the  RTPB,  had  been  filed  for  i 
oral  argument.  Pierson  &  Ball,  1 
Washington  counsel,  on  behalf  of  ) 
the  Yankee  Network,  filed  for  oral 
argument  and  permission  to  present  II 
briefs.  |i 

"It  now  appears  that  the  inter-  ;|' 
ests  of  the  Yankee  Network  may  be  '< 
diverse  from  the  interests  of  some  s 
of  the  other  members  of  the  FMBI,"  f; 
wrote  the  counsel,  opposing  the  pro-  ii 
posed  FM  allocation.  i 

Lester  Cohen  of  Hogan  &  Hart-  | 
son,  Washington  counsel,  on  behalf  j|: 
of  Walter  J.  Damm,  general  man-  '{f 
ager  of  WMFM   Milwaukee,  re-  tf(\ 
quested  permission  to  file  a  brief,  ffe, 

Following  are  RTPB  panel  chair-  js! 
men,  who  plan  to  take  part  in  the 
oral    argument:    Dr.    Alfred    N.  |; 
Goldsmith,  Panel  1,  Spectrum  Util- 
ization;  Dr.  C.  B.  Jolliffe,  Panel  2, 
Frequency  Allocation;  Howard  S.  ,^ 
Frazier,  Panel  4,  Standard  Broad-  (5? 
casting;  C.  M.  Jansky  Jr.,  Panel  5,  | 
FM;  D.  B.  Smith,  Panel  6,  Televi-  j;i 
sion;  John  V.  L.  Hogan,  Panel  7,  ]f' 
Facsimile;  Haraden  Pratt,  Panel  8, 
Radio  Communication;  E.  W.  Eng-  j;^ ; 
Strom,  Panel  9,  Relay  Systems;  D.  ' 
W.  Rentzel,  Panel  11,  Aeronautical  ;jv 
Radio ;    Dr.    Alexander    Senauke,  'l^  j 
Panel  12,  Industrial,  Scientific  &  ^ 
Medical  Equipment;  Prof.  D.  E. 
Noble,  Panel  13,  Portable,  Mobile  J'}  j 
&  Emergency  Service  Communica-  %  ' 
tions.  I  'i 
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Radio's  $11,250,000 
Again  Tops  List  of 

B  R  0  A  DCASTERS  contributed 
$11,250,000  worth  of  time,  talent 
and  facilities  to  the  much  over- 
subscribed $21,621,000,000  Sixth 
War  Loan  Campaign — again  near- 
ly matching  the  total  effort  of  all 
other  media  combined,  according 
to  the  report  issued  last  week  by 
the  Treasury  War  Finance  Divis- 
ion. Total  radio  contribution  is 
based  on  figures  supplied  by  the 
NAB  and  includes  OWI  allocations 
and  special  assignments  as  well  as 
the  independent  participation  of 
individal  stations  and  networks. 

Contribution  of  daily  and  week- 
ly newspapers  totaled  $7,709,603.44 
with  outdoor  advertising  computed 
at  $3,419,573.48,  general  magazines 
$1,661,965,  business  publications 
$835,788  and  farm  magazines 
$387,450. 

Total  Up 
Total  dollar  value  of  advertising 
for  the  Sixth  Loan  was  $25,264,- 
329.92  as  against  $24,981,670.55  in 
the  Fifth  Loan.  Radio's  Fifth  Loan 
figure  was  $11,000,000.  The  radio 
tabulation  was  based  on  the  War 
Adv.  Council  Standard  Evaluation 
Plan  adopted  before  the  Fifth  Loan. 

Broadcast  Advertising 


Sixth  Loan  Effort 
Advertising  Media 

No  general  breakdown  as  to  tal- 
ent involved,  program  type,  spon- 
sorship or  number  of  programs  and 
announcements  was  offered  in  the 
overall  NAB  figure.  The  OWI  had 
previously  presented  radio  activity 
reports  and  likewise  Treasury  a 
brief  survey  of  War  Finance  Divis- 
ion programs  and  announcements 
[Broadcasting,  Dec.  18,  1944]. 
Final  figures  show  that  OWI  dur- 
ing the  past  Loan  scheduled  614 
network  commercial  and  sustaining 
programs — 393  through  the  Net- 
work Allocation  Plan  and  221 
through  the  Special  Assignment 
Plan,  75,012  local  transcribed  an- 
nouncements and  203  programs 
through  National  Spot  and  Region- 
al Network  facilities  to  acquire  a 
total  number  of  estimated  listener 
impressions  of  1,675,297,000.  These 
messages  were  rated  by  OWI  well 
above  the  average  for  all  of  the 
various  OWI  schedules  during  that 
period.  Treasury  was  responsible 
for  the  creation  and  servicing  of 
some  450  network  shows  plus  hun- 
dreds of  live  local  programs  in  ad- 
dition to  the  recorded  series  pre- 
pared by  WFD  and  requested  by 
883  stations. 


IRE  Hears  Heated  Allocation  Debate 


Armstrong  Assails 
Conclusions 
By  Norton 

DEBATE  over  the  merits  of  the 
FCC's  proposed  shift  of  FM,  occur- 
ring at  the  Friday  afternoon  session 
of  the  annual  winter  technical  meet- 
ing of  the  Institute  of  Radio  Engi- 
neers, held  Jan.  24-27  at  the  Hotel 
Commodore,  New  York,  proved  to 
be  the  highlight  of  the  four-day 
meeting,  although  it  had  not  been 
included  in  the  convention  program. 

But  following  the  announcement 
at  the  Friday  morning  session  that 
Maj.  E.  H.  Armstrong,  inventor 
of  FM,  was  being  given  time  on 
the  afternoon  agenda  to  reply  to 
a  paper  prepared  by  K.  A.  Norton 
of  the  War  Dept.  and  F.  W.  Allen 
Jr.  of  the  FCC  and  presented  by 
Mr.  Allen  Thursday  morning,  the 
meeting  place  was  filled. 

Armstrong  Disputes  Norton 

Titled  "Very-High  Frequency  and 
Ultra-High  Frequency  Signal 
Ranges  as  Limited  by  Noise  and 
Co-channel  Interference,"  the  Nor- 
ton-Allen paper  compared  the  the- 
oretical service  ranges  of  FM  sta- 
tions of  equal  power  operating  at 
46  mc  and  105  mc. 

Terming  this  paper  the  most  im- 
portant one  of  the  IRE  meeting  in 
its  effect  on  the  future  of  the  in- 
dustry, Maj.  Armstrong  said  that 
practical  experience  did  not  back 
up  the  theoretical  conclusions  of 
that  paper.  Expressing  general 
agreement  with  the  conclusions  as 
to  Sporadic  E  interference,  which 
he  said  would  be  a  problem  only 
for  high-powered  stations,  he  said 
that  experience  shows  there  is  not 
much  F2  interference  above  50 
mc,  pointing  to  the  fact  that  during 
the  1936-37  sunspot  period  when 
NBC  was  experimentally  broad- 
casting FM  on  49.5  mc,  no  inter- 
ference was  experienced,  demon- 
strating that  highpowered  stations 
could  operate  without  trouble  in 
the  50-60  mc  region. 

Stating  that  their  conclusions 
were  based  not  on  actual  tests  dur- 
ing sunspot  activity  but  on  data 
from  the  Bureau  of  Standards 
whose  accuracy  had  been  proved 
over  and  over  again,  Mr.  Allen  cit- 
ed the  reception  of  English  televi- 
sion signals  on  Long  Island,  over 
the  "notoriously  low  frequency 
North  Atlantic  path,"  as  proof  that 
allocating  FM  on  50  mc  on  a  world- 
wide basis — and  he  said  any  allo- 
cation must  be  made  with  world 
service  in  mind — would  be  "dealing 
with  fire". 

Preceding  the  FM  exchange  at 
the  Friday  afternoon  session,  Capt. 
E.  M.  Webster,  USCG,  vice-chair- 
man, Interdepartment  Radio  Ad- 
visory Committee,  traced  the  his- 
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tory  of  IRAC,  which  he  said,  fore- 
saw the  need  to  prepare  for  post- 
war radio  allocations  early  in  1943, 
and  appointed  a  committee  to  study 
the  problem,  that  study  resulting 
in  the  proposals  made  by  IRAC 
last  June. 

Capt.  Webster  explained  IRAC 
made  recommendations  for  non- 
Government  services  because  the 
overall  allocations  are  interlocking. 
In  addition,  he  asserted,  knowledge 
of  many  parts  of  the  spectrum  is 
confined  largely  to  Government 
personnel  and  not  discussed  pub- 
licly. 

Postwar  Plan 

Dr.  A.  N.  Goldsmith,  vice-chair- 
man of  the  Radio  Technical  Plan- 
ning Board,  took  issue  with  Capt. 
Webster,  declaring  that  the  radio 
manufacturing  industry,  engaged 
almost  exclusively  in  war  produc- 
tion, naturally  knows  about  devel- 
opments, although  thiey  are  not  pub- 
licly discussed.  He  said  RTPB 
based  its  allocation  recommenda- 
tions on  general  knowledge,  includ- 
ing military  developments. 

Formation  of  an  Inter-American 
Telecommunications  Union,  "which 
would  accomplish  for  this  hemi- 
sphere what  has  been  done  on  a 
world  basis  by  the  International 
Telecommunications  Union  at 
Bern,"  was  revealed  as  one  of  the 
postwar  communications  plans  now 
under  consideration  by  the  Govern- 
ment, in  an  address  made  Thurs- 
day evening  by  Francis  Colt  de 
Wolf,  chief  of  the  Telecommunica- 
tions Division,  Dept.  of  State. 

Speaking  at  the  annual  IRE  ban- 
quiet,  Mr.  de  Wolf  said  that  the 
State  Dept.  has  invited  private  in- 
dustry as  well  as  other  Federal 
agencies  to  join  in  the  study  of 


SHIFTING  the  FM  band  from  its 
present  42-50  mc  band  to  84-102  mc, 
as  proposed  by  the  FCC,  would 
entail  a  loss  to  the  public  of  some 
75  million  dollars  in  sets,  a  special 
committee  of  the  FM  Broadcasters 
Inc.,  meeting  Friday  in  New  York, 
disclosed. 

A  survey  to  collect  economic  and 
engineering  data,  preparatory  to 
oral  argument  before  the  FCC  on 
Feb.  28  in  the  proposed  allocations 
above  25  mc,  is  being  conducted  by 
the  committee,  composed  of  John 
Shepard  3d  of  the  Yankee  Net- 
work, chairman;  Cecil  Mastin, 
WNBF  Binghamton;  T.  C.  Strei- 
bert,  WOR  New  York;  C.  M. 
Jansky  Jr.,  Washington;  Edward 
Brown,  Zenith  Radio  Co.,  Chicago. 
Ernst  &  Ernst,  New  York,  is  han- 
dling actual  collection  of  informa- 
tion, for  which  questionnaires  have 
gone  out. 


what  position  the  United  States 
should  take  at  forthcoming  inter- 
national communications  meetings, 
beginning  with  the  the  Third  Inter- 
American  Radio  Conference  to  be 
held  in  June  in  Rio  de  Janeiro.  A 
conference  with  representatives  of 
the  British  Commonwealth  of  Na- 
tions is  also  anticipated,  he  said. 

"We  have  in  mind  a  moderniza- 
tion of  our  existing  international 
telecommunications  bodies,  bring- 
ing them  more  in  line  with  the  ne- 
cessities of  present  day  radio,  par- 
ticularly in  the  field  of  radio  inter- 
ference and  radio  regulation,"  Mr. 
de  Wolf  explained.  "In  this  field  as 
in  other  fields,  we  must  determine 
whether  we  are  prepared  to  sur- 
render a  certain  modicum  of  sover- 
eignty to  ensure  a  more  efficient 
control  of  radio,  for  radio  knows 
no  national  boundaries." 

William  L.  Everitt,  1945  IRE 
president,  presented  the  Institute's 
medal  of  honor  to  H.  H.  Beverage, 
associate  director,  RCA  Labs.,  and 
the  Morris  Liebmann  Memorial 
Prize,  income  from  a  $10,000  fund, 
to  Dr.  W.  W.  Hansen  of  Stanford 
U.  Mr.  Beverage  received  the  medal 
in  recognition  "of  his  achievements 
in  radio  research  and  invention,  of 
his  practical  applications  of  engi- 
neering developments  that  greatly 
extended  and  increased  the  effici- 
ency of  domestic  and  worldwide 
radio  communications,  and  of  his 
devotion  to  the  aifairs  of  the  IRE." 
The  Liebmann  prize  was  awarded 
to  Dr.  Hansen  for  "application  of 
electromagnetic  theory  to  radia- 
tion, antennas,  resonators  and  elec- 
tron bunching,  and  for  the  develop- 
ment of  practical  equipment  and 
measurement  techniques  in  the  mi- 
crowave field," 

IRE  fellowships  were  awarded 


Total  value  of  FM  receivers  now 
in  the  nation's  homes  is  estimated 
at  75  million  dollars.  During  the 
FCC  allocation  hearings  last  fall 
Walter  J.  Damm,  past  president  of 
FMBI,  estimated  the  value  at  30 
million  dollars,  basing  the  cost  at 
$60  each  for  500,000  sets.  Philip 
G.  Loucks,  FMBI  Washington 
counsel,  attending  the  New  York 
meeting,  said  early  returns  from 
the  survey  indicate  the  30-million- 
dollar  figure  was  a  "gross  under- 
estimate". 

FMBI  is  preparing  to  oppose 
the  84-102  mc  allocation  at  the  oral 
argument.  It  was  expected,  also, 
that  the  noncommercial  education- 
al groups,  many  of  which  already 
have  invested  public  funds  in  FM 
in  the  present  band,  also  would 
join  FMBI  in  seeking  retention 
of  the  present  band. 


to  H.  H.  Buttner,  Federal  Tel.  & 
Radio;  0.  H.  Caldwell,  Caldwell- 
Clements  Co.;  W.  H.  Doherty,  Bell 
Labs.;  A.  W.  Hull,  GE;  A.  L. 
Loomis,  Loomis  Institute  for  Scien- 
tific Research;  A.  V.  Loughren, 
Hazeltine;  F.  X.  Rettenmeyer, 
RCA;  S.  A.  Schelkunoff,  Bell  Tel.; 
R.  L.  Smith-Rose,  English  National 
Physical  Labs.;  K.  S.  Van  Dyke, 
Wesleyan  U.;  E.  M.  Webster,  U. 
S.  Coast  Guard;  P.  D.  Zottu,  Gir- 
dler  Corp. 

Expansion  of  Services 

Retiring  President  Hubert  M. 
Turner  reported  that  the  IRE  now 
has  13,000  members,  vdth  a  mem- 
bership of  25,000  a  possibility  with- 
in a  few  years.  He  urged  the  mem- 
bership to  support  the  campaign  to 
raise  a  building  fund  of  $500,000, 
inaugurated  at  the  meeting  in  an- 
ticipation of  the  IRE's  postwar  ex- 
pansion of  its  services  to  the  elec- 
tronic and  communications  indus- 
tries. Dr.  B.  E.  Shackelford,  RCA, 
is  chairman  of  the  fund  committee 
and  I.  S.  Coggeshall,  Western 
Union  Telegraph  Co.,  vice-chair- 
man. 

Development  of  the  "disc-seal" 
tube  for  generating  high-frequency 
radio  waves  of  considerable  power 
provides  a  new  avenue  for  the  prog- 
ress of  electronics,  E.  D.  McArthijr, 
of  the  GE  Research  Labs.,  told  the 
meeting  on  vacuum  tubes.  The  im- 
portant wartime  role  already  played 
by  these  tubes  will  be  followed  by 
one  of  equal  importance  in  televi- 
sion, navigation  and  other  micro- 
wave peacetime  fields,  he  said. 

R.  L.  Kelly,  of  RCA  Victor  Tube 
&  Equipment  Dept.,  described  the 
development  of  miniature  tubes 
which  will  permit  the  manufacture 
of  home  radio  sets  and  combina- 
tion radio-television-record  player 
units  20%  to  40%  smaller  than  at 
present.  John  D.  Reid,  research 
manager,  Crosley  Corp.,  discussed 
the  design  of  a  double  superhetero- 
dyne receiver  tuned  solely  by  push 
buttons  and  with  no  dial  or  tuning 
knob,  reporting  the  performance  of 
an  experimental  receiver  of  this 
type  was  superior  to  that  of  the 
conventional  receiver,  receiving  in- 
terference-free signals  on  40  of  the 
106  broadcast  channels  in  tests 
conducted  in  suburban  Cincinnati. 

Need  of  Communications 

"Present  day  warfare  is  wholly 
dependent  upon  communications 
and  cannot  be  conducted  success- 
fully without  adequate  communica- 
tions which  provide  security,  ac- 
curacy and  speed  in  transmission," 
Col.  V.  B.  Bagnall,  chief,  Communi-' 
cations  Branch,  Signal  Corps,  USA,, 
said  at  the  presidential  luncheon^ 
Friday,  in  a  talk  describing  some 
of  the  problems  of  maintaining  mil- 
itary communications. 

Representatives  of  the  IRE's  35, 
sections    met    Wednesday.  That! 

{Continued  on  Page  66) 


BROADCASTING    •    Broadcast  Advertising 


FMBI  Says  Move  in  Spectrum 
Would  Cost  Public  75  Million 


anntuncers 

check  up  m  themselt^esl 

You  know  and  we  know  that  the  way  your  com- 
mercial is  read  has  a  lot  to  do  with  the  listeners' 
approval  of  your  program,  and  of  the  radio  sta- 
tion itself. 

Another  of  the  ways  in  which  WHO  acquired  (and 
keeps)  the  warm  friendship  of  its  enormous  audi- 
ence is  by  improving  the  quality  of  its  commercial 
announcements. 

Here  at  WHO  our  announcers  constantly  use  a 
clever  device  called  the  Mirrophone.  It  instantly 
records  their  rehearsals  of  your  commercials  and 
does  an  immediate  play-back,  for  self-checking 


and  self-criticism.  Result;  A  markedly  superior 
delivery  of  commercials. 

Every  week,  our  "Announcers'  Clinic"  reviews 
and  compares  the  recorded  samples  of  each  an- 
nouncer's work  with  "Radio  Salesmanship"  writ- 
ten by  B.  J.  Palmer,  as  a  guide. 
That's  just  one  thing  we  do  to  win  friends  and 
influence  people  in  Iowa.  But  WHO  takes  the  atti- 
tude that  the  sum  of  all  things  is  the  whole  thing. 
We  thought  you'd  be  interested. 

4-  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 
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Coast  Subscribers  Boost  BMB  to  131  "fJ^oMmEmmE 


Early  Rapid  Pace  Hits 
Conservative  West 
Slowdown 

SUNNY  CALIFORNIA,  long  the 
shady  side  of  the  street  for  pur- 
veyors of  industry-wide  projects 
such  as  the  NAB  Retail  Advertising 
plan  and  BMI,  last  week  displayed 
a  certain  reserve  toward  the  new 
Broadcast  Measurement  Bureau 
when  it  was  presented  at  NAB  dis- 
trict meetings  in  Los  Angeles  and 
San  Francisco  by  Hugh  Feltis, 
president. 

By  Friday,  68%  of  the  22  stations 
attending  the  16th  District  meet- 
ing in  Los  Angeles  on  Monday  and 
Tuesday  had  signed  for  participa- 
tion in  the  plan,  which  is  designed 
to  offer  a  standard  audience  meas- 
urement service.  In  San  Francisco, 
following  the  BMB  presentation 
but  before  the  15th  District  two-day 
parley  was  adjourned  on  Friday, 
only  seven  out  of  25  stations  rep- 
resented had  signed. 

Post-Meeting  Signers 

The  somewhat  cool  reception  giv- 
en the  proposal  on  the  West  Coast 
followed  the  enthusiastic  response 
(over  80%)  accorded  it  in  Memphis, 
at  the  Sixth  District  meeting,  and 
in  Dallas,  at  the  13th  District  meet- 
ing [Broadcasting,  Jan.  22]. 

Mr.  Feltis  said  that  most  of  the 
Los  Angeles  district  contracts  were 
received  after  the  meeting  had  been 
adjourned  and  that  he  expected  a 
similar  upsurge  in  the  percentage 
signed  following  the  San  Francisco 
adjournment. 

Meanwhile  signed  contracts  were 
received  from  12  other  stations 
throughout  the  nation,  three  of 
them  in  the  13th  District.  The  lat- 
ter included  KTEM  Temple;  KTRH 
Houston  and  KXOX  Sweetwater, 
all  in  Texas.  Others  signing  by 
mail:  WIBX  Utica;  WOC  Daven- 
port; WTAG  Worcester;  KFOR 
Lincoln;     WCAU  Philadelphia; 


NAB  DISTRICT 
MEETINGS 


DISTRICT  meetings  scheduled  by 
the  NAB  are  being  held  as  follows : 

First  Section 

District  17 — Portland,  Mon.,  Tues.,  Jan. 
29-30,  Benson  Hotel. 

District  14 — Salt  Lake  City,  Thurs.,  Fri.. 
Feb.  1-2,  Utah  Hotel. 

Districts  10-12 — Kansas  City,  Wed.. 
Thurs.,  Feb.  7-8,  Muehlebach  Hotel. 

District  11 — Minneapolis,  Men.,  Tues.. 
Feb.  12-13,  Nicollet  Hotel. 

District  3— Pittsburgh,  Thurs.,  Fri., 
Feb.  15-16.  William  Penn  Hotel. 

Second  Section 

District  1 — Boston,  Mon.,  Tues.,  March 
5-6,  Statler  Hotel. 

District  2— New  York,  Thurs.,  Fri.. 
March  8-9,  Roosevelt  Hotel. 

District  5 — Jacksonville,  Mon.,  Tues.. 
March  12-13. 

District  4 — Hot  Springs,  Fri.,  Sat., 
March  16-17,  Homestead  Hotel. 

District  7 — Cincinnati,  Men.,  Tues.. 
March  19-20,  Gibson  Hotel. 

Districts  8-9 — Chicago,  Wed.,  Thurs., 
March  21-22,  Palmer  House. 
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WICA  Ashtabula;  KOIL  Omaha; 
WSBT  South  Bend. 

Signing  in  Los  Angeles  were: 
Arizona— KOY  Phoenix;  KTUC 
Tucson;  California— KFOX  KGER 
Long  Beach;  KECA  KFAC  KFI 
KHJ  KMPC  KMTR  KNX  Los  An- 
geles; KPRO  Riverside;  KVOE 
Santa  Ana;  KTMS  Santa  Barbara; 
New  Mexico— KICA  Clovis. 

Stations  signing  in  San  Fran- 
cisco were:  KRE  Berkeley;  KIEM 
Eureka;  KLS  Oakland;  KSFO  KGO 
San  Francisco;  KQW  San  Jose. 

A  breakdown  of  the  Los  Angeles 
stations  subscribing  shows  seven 
250  w;  nine  1  kw;  six  5  kw;  one  10 
kw;  four  50  kw.  In  San  Francisco, 
one  250  w;  two  1  kw;  two  5  kw; 
one  7500  w. 

131  Now  Signed 

Total  number  of  stations  signed 
by  noon  Friday  was  131. 

Don  Belding,  chairman  of  the 
Board,  Foote,  Cone  &  Belding,  as- 
sisted Mr.  Feltis  in  making  the 
Los  Angeles  presentation.  Mr. 
Belding  represented  the  AAAA 
which,  with  the  ANA  and  the  NAB, 
co-sponsors  the  plan.  In  San  Fran- 
cisco Burt  Oliver,  manager,  Los 
Angeles  Office  of  Foote,  Cone  & 
Belding,  assisted  Mr.  Feltis. 

Luncheons  for  agency  repre- 
sentatives in  both  cities  were  held, 
with  23  attending  in  each  city. 

Agency  viewpoint  on  the  BMB 
plan  was  to  be  explained  at  the 
Portland  meeting  (Jan.  29)  and  the 
Salt  Lake  City  meeting  (Feb.  1) 
by  Miss  Frankie  Coykendall  of 
Botsford,  Constantine  &  Gardner. 
Mr.  Feltis  was  to  speak  before  the 
Seattle  Advertising  Club  Tuesday 
noon,  where  he  was  to  be  introduced 
by  C.  P.  Constantine,  president  of 
the  Washington  State  Chapter, 
AAAA. 

Asks  Cooperation 
Plea  for  better  and  closer  cooper- 
ation from  stations  to  help  solve  in- 
dustry labor  problems  was  made  by 
John  Morgan  Davis,  NAB  general 
counsel,  when  addressing  broad- 
casters during  the  Los  Angeles  ses- 
sion, Biltmore  Hotel  Jan.  22-23. 
He  told  what  NAB  is  doing  in 
Washington  for  radio  and  pointed 
out  that  the  only  way  these  efforts 
can  be  brought  to  a  successful  con- 
clusion is  for  stations  to  be  "open", 
giving  full  and  accurate  informa- 
tion to  the  association  when  seek- 
ing advice. 

He  urged  station  operators  to  be 
more  cooperative  in  answering 
questionnaires  sent  them.  William 

B.  Ryan,  general  manager  of  KFI 
Los  Angeles  and  director  of  the 
16th  NAB  District,  presided  over 
the  meeting.  J.  Harold  Ryan,  NAB 
president  at  opening  session  briefly 
reviewed  activities  and  objectives 
of  the  association. 

Summarizing  his  annual  report, 

C.  E.  Arney  Jr.,  secretary-treas- 
urer of  NAB,  pointed  out  that  two 
major  problems  confronting  the  ra- 
dio industry  today  are  critical  man- 
power shortage  and  platter  turner 


issue  [Broadcasting,  Jan.  22].  He 
warned  that  revised  Selective  Serv- 
ice demands  will  make  further  in- 
roads into  station  staffs  during  the 
next  few  months  and  urged  man- 
agers to  be  more  specific  and  accu- 
rate when  seeking  deferments.  He 
urged  immediate  inventory  of  staffs 
to  determine  essentiality  and  to  re- 
view same  with  local  draft  boards. 
He  reviewed  briefly  the  AFM  and 
NABET  controversy  on  right  to 
platter  turning. 

Anniversary  Plans 

W.  L.  Gleeson,  manager  of  KPRO 
Riverside,  Cal.,  during  his  program 
director's  report,  urged  a  world- 
wide free  radio  and  that  such  a 
plank  be  included  in  the  peace  con- 
ference. Patrick  W.  Campbell,  exec- 
utive assistant  to  the  vice-presi- 
dent of  Don  Lee  Broadcasting  Sys- 
tem, Hollywood,  giving  the  public 
relations  report,  stressed  greater 
emphasis  among  16th  District  sta- 
tions in  observing  radio's  25th  an- 
niversary for  the  entire  year. 

Small  market  stations  and  sales 
managers'  problems  were  discussed 
by  Lewis  H.  Avery,  director  of 
NAB  Department  of  Broadcast  Ad- 
vertising, with  Helen  A.  Cornelius, 
his  assistant,  collaborating. 

Resolutions 

Six  resolutions  were  adopted  at 
final  business  meeting.  One,  endors- 
ing the  BMB  plan,  suggested  that 
other  stations  in  the  industry  sup- 
port and  subscribe  to  same.  An- 
other expressed  appreciation  of 
Mr.  Ryan  as  NAB  president, 
with  regrets  that  he  would  not  be 
a  candidate  for  reappointment. 
This  resolution  further  urged  that 
immediate  consideration  be  given 
to  appointment  of  another  out- 
standing leader  to  that  post.  Other 
resolutions  advocated:  (1)  creation 
of  an  NAB  news  service  for  pur- 
pose of  disseminating  information 
to  general  public  with  importance 
of  radio  as  a  major  factor  per- 
petuating the  American  way  of  life ; 
(2)  opposition  to  the  principle  of 
duplicate  payment  for  single  serv- 
ice known  as  pay-within-pay,  as 
allocated  by  American  Federa- 
tion of  Radio  Artists;  (3)  con- 
demnation of  Petrillo's  platter- 
turner  demands;  (4)  continuation 
of  NAB  efforts  toward  training 
newcomers  for  broadcasting. 


REGISTRATION 


16th  District 

ARIZONA:  Burridge  D.  Butler,  Albert 
Johnson,  John  L.  Hogg,  KOY  Phoenix: 
Lee  Little,  KTUC  Tucson. 

CALIFORNIA:  L.  A.  Schamblin,  KPMC 
Bakersfield;  L.  W.  McDowell,  KFOX  Long 
Beach  ;  C.  Merwin  Dobyns,  Ronald  Oaklay, 
Lee  Wynne,  KGER  Long  Beach;  Ed  Bucka- 
lew.  Fox  Case,  Donald  W.  Thornburgh, 
Harry  W.  Witt,  Arch  Morton,  Les  Bow- 
man, CBS,  Hollywood;  Don  Searle,  Frank 
Samuels,  Jack  O'Mara,  Blue,  Hollywood : 
Amos  T.  Baron,  John  1.  Edwards,  KECA 
Los  Angeles;  Calvin  J.  Smith,  KFAC 
Los  Angeles;  Ben  S.  McGlashan,  Thelma 
Kirchner,  KGFJ  Los  Angeles;  "V^m.  B. 
Ryan,  H.  L.  Blatterman,  Curtis  W.  Mason. 
Hal  Carlock,  Don  McNamara,  J.  G.  Pal- 
tridge,  George  Whitney,  KFI  Los  Angeles; 


RADIO  LEGISLATION  satisfac- 
tory to  the  art  and  the  Government 
regulatory  body  is  sought  by  Rep. 
Clarence  F.  Lea  (D-Cal.),  chair- 
man of  the  House  Interstate  &  For- 
eign Commerce  Committee  who 
shortly  will  invite  the  FCC,  NAB 
and  others  interested  in  definitive 
legislation  to  get  together  on  rec- 
ommendations for  revision  of  the 
Communications  Act  of  1934. 

Rep.  Lea  announced  Friday,  fol- 
lowing a  conference  with  Paul  A. 
Porter,  FCC  chairman,  that  within 
a  short  time  he  will  address  letters 
to  the  Commission,  the  NAB,  the 
Federal  Communications  Bar 
Assn.,  FM  Broadcasters  Inc.,  Tele- 
vision Broadcasters  Assn.  "and 
otV.er  representatives  of  the  indus- 
try", asking  them  to  name  a  joint 
committee  to  study  the  Communi- 
cations Act,  the  need  for  new  legis- 
lation and  make  recommendations 
to  Congress.  "If  the  industry  and 
the  FCC  could  get  together,  it  would 
give  strength  to  their  recommenda- 
tions and  help  Congress  in  passing 
the  necessary  legislation,"  said 
Chairman  Lea. 

Promise  Cooperation 

Both  J.  Harold  Ryan,  NAB  pres- 
ident, and  Chairman  Porter  of  the 
FCC  have  assured  Rep.  Lea  of  their 
full  cooperation  in  his  plan,  he  said. 
Mr.  Porter,  along  with  other  Com- 
missioners, left  Washington  Fri- 
day on  a  10-day  tour  of  Army  bases 
to  inspect  communications.  Upon 
his  return  Feb.  6  Chairman  Lea 
plans  to  call  a  meeting  of  repre- 
sentatives of  the  Commission  and 
radio  to  present  his  ideas  formally 
and  to  ask  that  a  joint  legislative 
committee  be  set  up. 


Lewis  Allen  Weiss,  Sydney  Gaynor,  Pat 
Campbell,  Don  Lee  Broadcasting  System, 
Hollywood;  Robert  Reynolds,  Herb  Wix- 
son,  KMPC  Hollywood;  Kenneth  O.  Tlnk- 
ham.  Lyman  M.  Smith,  Jim  Strain,  KMTR 
Hollywood;  Ned  Connor,  KRKD  Los  An- 
geles; Paul  B.  Gale,  Jennings  Pierce,  Wm. 
J.  Andrews,  NBC  Hollywood;  Ruth  Arn- 
old, Ruth  Burdick,  C.  E.  Hooper  Inc.; 
Leonard  D.  Callahan,  War  Dept.,  Holly- 
wood; Owen  Callin,  INS,  Los  Angeles: 
Carleton  E.  Coveny,  John  Blair  &  Co.,  Los 
Angeles;  Phil  Curran,  UP,  Los  Angeles; 
C.  P.  MacGregor,  C.  P.  MacGregor  Co.. 
Los  Angeles;  Homer  Griffith,  Howard  Wil- 
son Co.,  Hollywood;  Oran  Nance  Jr.,  C. 
P.  MacGregor  Co.,  Los  Angeles;  J.  Leslie 
Fox,  Paul  H.  Raymer  Co.,  Los  Angeles; 
Chester  G.  Matson,  Edward  Petry  &  Co.. 
Los  Angeles;  Don  Tatum,  NBC  Hollywood 
(attorney);  E.  (Jack)  Frost,  RCA;  Hor- 
ace E.  Thomas,  KMYC  Marysville;  William 
J.  Beaton,  KWKW  Pasadena;  Maury  A. 
Vroman,  KFXM  San  Bernardino;  Jack  O. 
Gross,  KFMB  San  Diego;  M.  R.  Harris, 
KFSD  San  Diego;  Robert  Z.  Morrison. 
KPO-NBC  San  Francisco;  Russell  Clancy, 
AP,  San  Francisco;  Mai  Donnelley,  UP, 
Los  Angeles;  David  Sandeberg,  Paul  H. 
Raymer  Co.,  San  Francisco;  Ernest  L. 
Spencer,  Wallace  S.  Wiggins,  KVOE  Santa 
Ana;  James  S.  Blomfield,  KDB  Santa  Bar- 
bara; Louis  F.  Kroeck,  KTMS  Santa  Bar- 
bara. 

WASHINGTON,  D.  C.:  J.  Harold  Ryan, 
C.  E.  Arney  Jr.,  Lewis  H.  Avery,  Helen 
A.  Cornelius,  John  Morgan  Davis,  NAB. 

MISCELLANEOUS:  Herman  H.  Rath- 
kamp.  Finch  Telecommunications  Inc., 
Passaic,  N.  J.;  Glenn  Dolberg,  BMI  West- 
ern field  representative,  Hollywood;  Hugh 
Feltis,  BMB  president.  New  York;  How- 
ard   Lane,    CBS    New  York. 

Jane  Alvies,  OWI  Los  Angeles:  Lou  Kep- 
linger,  OWI,  San  Francisco;  T.  Cornwell 
Jackson,  OWI  Hollywood;  Lt.  John  Christ, 
Navy;  Lt.  (j.g.)  Patrick  Ford,  Comdr. 
Park  Parker,  Bernard  Linden,  FCC;  Maj. 
Purnell  Gould,  Maj.  Martin  A.  Work,  Lt. 
Pat  Weaver,  Lt.  Gerald  Tennebaum,  Lt. 
Chas.  D.  Spangler.  Capt.  Victor  Quan, 
Armed  Forces  Radio  Service,  Hollywood: 
Comdr.  Harold  Requa,  Lt.  Harry  Hayes, 
Mayor  Fletcher  Bowron,  of  Los  Angeles. 
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OWI  Increases  Japanese  Operations; 
Six  New  West  Coast  50  kw  Stations 


CARRYING  the  Voice  of  America 
stronger  and  farther  into  the 
Orient,  the  OWI  has  stepped 
up  its  radio  psychological  warfare 
operations  against  the  Japanese 
by  broadcasting  simultaneously 
from  six  new  50  kw  shortwave 
transmitters  on  the  West  Coast. 

New  transmitters  include  four 
operated  for  OWI  by  NBC  in  the 
Sacramento  Valley  at  Dixon 
(KNBA  KNBC  KNBI  KNBX) 
and  two  operated  by  CBS  in  the 
San  Joaquin  Valley  at  Delano 
(KCBF  KCBA).  Use  of  dual 
transmitters  permits  same  pro- 
grams to  be  broadcast  simultane- 
ously on  different  frequencies  to 
reach  different  parts  of  the  Far 
East. 

Other  Transmitters 
In  addition,  OWI  continues  to 
broadcast  from  four  shortwave 
stations  in  and  near  San  Fran- 
cisco: two  operated  by  General 
Electric  Co.  (KGEX  KGEI)  at 
Belmont  and  two  operated  by  As- 
sociated Broadcasters  (KWID 
KWIX)  in  South  San  Francisco. 

This  growing  network  of  facili- 
ties, OWI  said,  was  strengthened 
on  Dec.  26  by  a  new  100  kw  short- 
wave station  in  Honolulu  and  a  50 
kw  medium  wave  station  on  the 
island  of  Saipan  which  also  serves 
as  a  relay  system  for  the  West 
Coast  broadcasts.  The  two  island 
stations  were  subjected  to  jam- 
ming by  the  Japanese  within  30 


minutes  after  they  began  opera- 
tions but  only  the  medium  wave 
Saipan  station  was  affected  while 
the  shortwave  Honolulu  station 
went  through  without  interference, 
OWI  having  instituted  counter- 
measures  in  advance. 

With  the  new  transmitters,  OWI 
will  increase  Japanese  programs 
to  nine  hours  a  day  and  Chinese 
programs  to  six  hours  daily  during 
favorable  evening  listening  hours 
on  three  different  wave  lengths  and 
five  hours  daily  during  favorable 
morning  hours.  Ten  hours  of  pro- 
grams will  be  sent  to  the  Philip- 
pines instead  of  the  present  6% 
hours.  Service  also  will  be  con- 
tinued to  Australia,  East  Asia  and 
Indonesia. 

The  new  transmitters  will  in- 
crease operations  by  the  Office  of 
Coordinator  of  Inter-American  Af- 
fairs by  13  hours  daily  and  will 
provide  an  additional  3%  hours  a 
day  of  broadcasting  to  troops  by 
the  Armed  Forces  Radio  Service. 


"BUSY  KEEPING  UP  with  the 
tanks  and  taking  over  towns  and 
keeping  their  troubles  out  of  the 
way  of  the  rest  of  the  Army," 
writes  Lt.  Col.  Douglas  W.  Meser- 
vey,  shown  here  in  a  town  some- 
where in  France.  Col.  Meservey, 
former  deputy  director  of  the  OWI 
Radio  Branch,  is  now  commanding 
officer  of  a  Civil  Affairs  team  in 
charge  of  one  of  the  larger  French 
towns.  He  has  been  overseas  about 
16  months,  and  was  in  Italy  prior 
to  his  ETO  assignment. 


Don  Juan  Extends 

DON  JUAN  Lipstick  Co.,  New 
York,  in  February  extends  its  spot 
radio  campaign  for  Don  Juan  lip- 
stick to  Canada  with  a  series  of 
thrice- weekly  one-minute  t  r  a  n- 
scribed  and  live  one-minute  an- 
nouncements. Station  schedule  in- 
cludes CFRB  CKAC  CFCP  CKCO, 
with  possible  expansion  to  other 
outlets.  Agency  is  J.  M.  Korn  &  Co., 
Philadelphia. 


Army  Radio  Guide 

WAR  DEPT.  Bureau  of  Public  Re- 
lations has  issued  a  revised  "Radio 
Guide  for  Public  Relations  Offic- 
ers," superseding  the  guide  of  Jan. 
1,  1943.  Copies  have  been  sent 
to  public  relations  officers  m 
all  theatres  of  war,  to  agencies  and 
networks.  The  book  deals  with  ob- 
jectives, restrictions,  net  and  local 
broadcasts,  radio  branch  sei'vices 
available,  and  information  on  vari- 
ous other  problems  dealing  with 
Army  broadcasts  in  the  States  and 
overseas. 


Kellogg  Returns  Portion 
Of  Account  to  N.  W.  Ayer 

KELLOGG  Co.,  Battle  Creek,  Mich., 
cereal  manufacturer,  which  placed 
advertising  through  N.  W.  Ayer  & 
Son,  for  nearly  two  decades,  is  re- 
turning a  portion  of  its  account  to 
the  agency,  it  was  announced  last 
week.  Appointment  covers  new 
product  development  only,  Kenyon 
&  Eckhardt,  New  York  and  Chi- 
cago, continuing  as  agency  on  all 
established  product  domestic  adver- 
tising, and  J.  Walter  Thompson 
Co.,  New  York  as  agency  on  export 
and  a  portion  of  Canadian  promo- 
tion. 

Ayer's  work  for  the  account  will 
be  confined  for  the  immediate 
present  to  new  product  development, 
entailing  study  of  markets  and  op- 
erations. Agency  serviced  the  ac- 
count from  1921  to  1938  when,  with 
a  change  in  client  management,  ad- 
vertising was  distributed  to  Hays 
MacFarland  Co.,  J.  Walter  Thomp- 
son Co.  and  Kenyon  &  Eckhardt, 
named  to  handle  Gro-Pup  (U.  S. 
and  Canada),  1937;  All-Bran,  Can- 
ada, 1938;  Raisin-Bran  Flakes, 
1942;  Rice  Crispies,  Shredded 
Wheat,  Corn  Flakes,  Omaha  Feed, 
Crumbles  and  (Canada)  Hexite, 
1944. 


D-20  Mike 


PROMOTION  for  the  new  D-20 
microphone,  first  civilian  product  to 
be  manufactured  by  Universal  Micro- 
phone Co.,  Inglewood,  Cal.,  since  Pearl 
Harbor,  will  open  in  February.  Spaced 
at  intervals  of  a  month  releases  wOl 
feature  photographs  and  technical  de- 
tails of  the  new  broadcasting  station 
microphone. 


K^yrm  mill/ on  people  h£P€ 
hi  PEN  p  OH  THIS  visTRmrm 


SIOUX   FALLS,  SO.  DAKOTA 

1140  KG-  5000  WATTS 

National  Representatives 
.  HOWARD  H.  WILSON  CO. 
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Lonesome 

But 
Beautiful 


The  above  pictured  scene  is  one  of  the  many  beauti- 
ful spots  in  the  Smoky  Mountains  near  Knoxville, 
Tennessee.  You  will  want  to  visit  this  great  section 
when  the  Day  of  Victory  comes  and  travel  is  resumed. 
From  a  standpoint  of  listeners,  however,  it  is  ""lone- 
some", and  that  brings  up  the  fact  that  it  takes  people, 
not  acres,  to  make  a  market.  WBIR  reaches  the 
populous  part  of  the  Knoxville  market,  assuring  you 
of  adequate  coverage  at  a  minimum  cost.  Let  the 
John  E.  Pearson  offices  furnish  you  with  current 
availabilities. 


NUNN  STATIONS 

WBIR,  Knoxville,  Tenn. 
WCMI,  Ashland,  Ky. 

Huntinston,  W.  Va. 
WLAP,  Lexington.  Ky. 
KFDA  Amarilla.  Tex. 

Owned  and  operated 
by  Gllmore  N.  Nunn 
and  J.  Lindsay  Nunn. 


A  NUNN  STATION 
KNOXVILLE,  TENN. 

John  P.  Hart,  Manager 

—  Blue  Network  — 


REPRESENTED  BY  THE  JOHN  E.  PEARSON  CO. 


OWI  PACKET,  WEEK  FEB.  19 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast  during  the 
week  beginning  Feb.  19.  OWI  transcriptions  contain  six  50-second  announcements 
suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each  side  of  discs. 
Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of  these  important  war 
messages. 


WAR  MESSAGE 


NET- 
WORK 
PLAN 


.  STATION  ANNOUNCEMENTS 
Group  Group  NAT.  SPOT 

KW  OI  PLAN 

iSC.        Ind.        Aff.  Ind.  Live  Trat 


The  Job  Ahead — Japan  

Conserve  Cars,  Gas,  Tires — 

Join  a  Car  Pool  

Army  Nurses   X 

V-Mail   X 

Support  Rationing   X 


Continuity  Study 

A  PUBLIC  SURVEY  on  commer- 
cial radio  continuity  is  being  made 
in  principal  cities  of  Canada  by  the 
Canadian  Assn.  of  Broadcasters 
and  the  joint  committee  of  broad- 
casters and  advertisers  on  program 
continuity.  Survey  follows  a  ques- 
tionnaire to  station  managers  on 
improvement  of  commercial  con- 
tinuity and  is  being  made  by  Ca- 
nadian Facts  Reg'd,  Toronto,  to  be 
presented  at  the  annual  meeting  of 
the  CAB  at  Quebec  next  month  by 
committee  chairman  Robert  Jones, 
advertising  manager  of  General 
Foods  Ltd.,  Toronto.  Heading  sub- 
committees are  Lloyd  Moore, 
CFRB  Toronto;  Jack  Slatter,  Radio 
Representatives  Ltd.,  Toronto;  Ed- 
gar Stone,  CBC,  Toronto;  Phil 
Lalonde,  CKAC  Montreal;  James 
Shaw,  CFCF  Montreal;  and  Arthur 
Dupont,  CBC,  Montreal. 


Thrillers  Criticized 

IN  A  RESOLUTION  presented  to 
the  Canadian  Broadcasting  Corp., 
the  paediatrics  section  of  the  Ca- 
nadian Medical  Assn.  has  asked 
the  CBC  to  prohibit  the  broadcast- 
ing of  "thriller"  stories,  because 
in  the  "unanimous  opinion  of  this 
section,  it  is  decidedly  detrimental 
to  the  mental  and  physical  health 
of  our  Canadian  children".  The 
subject  of  this  type  of  program  is 
to  be  discussed  at  the  forthcoming 
meeting  of  the  CBC  Board  of  Gov- 
ernors at  Ottawa,  Jaii.  27-29.  The 
Toronto  Board  of  Education  has 
also  requested  that  the  CBC  take 
action  to  prevent  stations  from 
broadcasting  murder  dramas.  The 
Canadian  Assn.  of  Broadcasters  i? 
understood  to  be  investigating  the 
subject. 


New  Gas  Purifier 

BAKER  &  Co.,  refiner  of  precious 
metals,  Newark,  has  announced  de- 
velopment of  a  new  gas  purifier  de- 
scribed as  being  particularly  useful 
in  the  manufacture  of  radio  and 
radar  tubes.  Unit  is  produced  in 
two  sizes,  one,  standing  20  in.  high 
designed  for  laboratory  and  pro- 
duction use,  has  a  capacity  of  200 
cu.  ft.  of  gas  per  hour  and  is  being 
produced  to  sell  at  $225.  The  other, 
for  general  plant  operation,  meas- 
ures 40  in.  high,  is  constructed  for 
wall  mounting  and  will  sell  .for 
$475. 


CKTB  St.  Catherines,  Ont.,  is  repre- 
sented nationally  now  by  National 
Broadcast  Sales  Ltd.,  Toronto  and 
Montreal.  • 


WHOM  ISSUES  BOOK 
ON    POLICY,  PLANS 

CRAIG  LAWRENCE,  general 
manager,  WHOM  Jersey  City,  sets 
forth  station  policies  and  plans  as 
a  member  of  the  Cowles  group  in 
a  promotion  booklet  answering 
"Questions  Most  Frequently  Asked 
About  WHOM's  New  Ownership". 
Good  portion  of  the  copy  is  an 
analysis  df  the  effects  of  the  an- 
nounced policy  to  devote  only  one 
half  of  its  programs  to  foreign  lan- 
guage programs  for  the  duration 
and  eventually  to  broadcast  entire- 
ly in  English. 

Station  concludes  that  most  of  its 
listeners  understand  English,  as 
47%  of  16,613  responses  to  a  recent 
map  offer  were  written  in  Eng- 
lish, coupled  with  the  fact  that 
more  people  can  understand  Eng- 
lish than  write  it.  "What  is  WHOM 
doing  to  help  the  foreign  language 
advertiser  make  the  transition  to 
English?"  Station  points  to  a  "tri- 
lingual announcement  package"  of- 
fering English,  Italian  and  Polish 
spots,  one  each  a  day,  six  times 
weekly. 

The  booklet  cites  statement  by 
Comdr.  T.  A.  M.  Craven,  formerly 
FCC  commissioner,  now  a  Cowles 
Broadcasting  Co.  vice-president, 
that  in  1945  WHOM  will  be  operat- 
ing with  5  kw  for  which  it  has 
apj)lied  to  the  FCC.  Booklet  issued 
by  Katz  Agency,  New  York  also 
covers  data  on  coverage  rate  policy, 
advertisers,  and  programming. 


HAVING  changed  title  Jan.  15  from 
Breakfast  at  Sardi's  to  Breakfast  in 
Hollywood,  film  rights  to  the  Blue 
program,  in  deal  worked  out,  have 
been  acquired  by  Golden  Pictures. 
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Above  the  fog 


That's  the  snow-blanketed  volcano  on  Gareloi  Island 
in  the  Aleutians.  Almost  unknown  and  unseen  before 
Pearl  Harbor  ...  it  is  now  a  landmark  on  the  way  to 
Attn  for  some  2,500  Navy  Transport  pilots,  crews 
and  their  groundmen. 

There's  another  landmark  that  in  a  few  short  years 
has  become  the  safe  guide  for  smart  radio  time  buying. 
It's  in  the  city  of  Baltimore.  And  the  station  is 
W-I-T-H,  the  successful  independent. 

In  this   five -station   town   the   facts   show  that 

IROADCASTING    •    Broadcast  Advertising 


W-I-T-H  delivers  the  greatest  number  of  listeners  at  ^ 
the  lowest  cost.  |' 

I; 

Those  facts  are  as  obvious  as  that  volcano  peak  above 
the  fog.  We're  glad  to  show  them  to  anybody  with  a  ; 
sales  problem  in  this,  the  6th  largest  market. 


WITH 


Baltimore,  Md. 


Tom  Tinsley,  President    '    Represented  Nationally  by  Headley-Reed 
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Mrs  Jones  Bought  These  Groceries 
from  Mr.  Brown  — 


Lots  of  groceries  are  going  "over  the  counter" 
out  here  in  the  vast  KFAB  area.  Here's  what  Mrs. 
Jones... just  an  average  midwestern  housew^ife... 
purchased  last  week  from  Mr.  Brown,  her  grocer. 


If  you're  a  food  manufacturer  interested  in 
this  rich  200  county  area  and  its  340,808  listening 
families,  let  KFAB  help  to  keep  your  product 
moving  ofiF  the  shelves  and  "over  the  counter." 


-m  •  -w-k  ¥         O  1     "1"^  ^  hospital.  Van  Gaalen's  name  is 

Radio  Brussels  Saved  rrom  Germans  -eed  Belgium 


Mr.  Florez 


Belgian  Sacrifices  Life 
In  Foiling  Nazis^ 
Attempts 

By  JACK  LEVY 
THIS  IS  the  story  of  a  radio  sta- 
tion the  Nazis  were  unable  to  put 
into  operation  after  four  years  of 
trjing.  They  failed  because  of  the 
heroism  of  the 
Belgians  who 
prized  it,  particu- 
larly one  Belgian 
who  gave  his  life 
to  save  it  from 
German  destruc- 
tion. 

It  is  the  story 
of  Radio  Brussels, 
largest  station  in 
Belgium,  and  it 
was  told  to  Broad- 
casting last  week  by  Hermann 
Florez,  formerly  of  WOR  and  Mu- 
tual and  now  with  OWI,  who  re- 
turned to  the  States  for  a  brief  fur- 
lough after  completing  several  en- 
gineering assignments  in  England 
and  on  the  Continent. 

Covers  Country 
Radio  Brussels  occupies  the  im- 
posing modern  structure  known  as 
Broadcasting  House  and  sometimes 
called  Brussels  Radio  City.  The 
station  is  easily  heard  anywhere 
in  the  country  and  its  voice  over- 
flows into  France,  Holland,  Luxem- 
bourg and  Germany.  Prior  to  the 
war  it  was  powered  by  two  15  kw 
transmitters  located  at  Veltem,  12 
miles  from  Brussels.  One  of  these, 
originally  used  for  broadcasting  to 
the  Flemish  population,  has  appar- 
ently disappeared. 

Determined  the  Nazis  would  not 
use  the  station,  the  Belgian  gov- 
ernment started  preparations  to 
dismantle  the  transmitters  when 
England  declared  war  against  Ger- 
many in  September,  1939.  With 
appearance  of  German  planes  over 
Belgium  in  May  1940,  a  caravan 
of  30  trucks,  under  the  direction 
of  M.  Marteaux,  chief  engineer  of 
Radio  Brussels,  set  out  with  the 
equipment  and  the  technical  per- 
sonnel and  their  families — about  80 
persons  in  all. 

The  convoy  arrived  in  France 
May  14  and  separated  into  three 
groups,  one  headed  for  Toulouse, 
another  for  Rouen,  and  the  third 
for  Pointiers.  At  isolated  places, 
they  hid  the  components  and  re- 
turned to  Brussels  three  months  lat- 
er, leaving  a  few  of  their  members 
behind  to  guard  the  quarry. 

Some  of  the  technicians  were 
recalled  to  "assist"  the  Germans 
in  reestablishing  normal  operations 
of  the  station,  but  instead  carried 
on  delaying  sabotage.  The  Nazis 
made  limited  use  of  Radio  Brussels 
by  using  mobile  equipment  and  col- 
lopsible  masts  but  their  efforts  to 
operate  the  station  at  full  capacity 
were  always  frustrated. 

Three  years  later,  through  a  col- 
laborator, the  Germans  discovered 
the   approximate  whereabouts  of 


the  equipment  and  proceeded  to 
haul  it  back  from  France.  But  the 
effort  to  locate  the  components  and 
to  reassemble  them  piece-by-piece 
took  months  and  months.  The  Bel- 
gians saw  to  that. 

However,  by  the  midsummer  of 
1944  the  transmitter  formerly  used 
for  broadcasting  to  the  French- 
speaking  Belgians  was  about  ready 
for  operation  when  the  underground 
(White  Army)  raided  the  station, 
seized  strategic  components  and 
concealed  them  in  homes  of  the 
loyalists. 

In  the  meantime,  France  had  been 
invaded  and  the  armies  of  libera- 
tion approached  Brussels.  The  Ger- 
mans prepared  to  leave  Broadcast- 
ing House,  turning  on  the  elabo- 
rate sprinkler  system  and  hydrants 
to  flood  the  master  control  and  the 
dial  relay  and  switching  rooms  and 


the  air  conditioning  plant.  To  make 
doubly  sure  the  station  would  be 
stilled,  they  opened  the  oil  valves 
of  the  power  transformers  which 
supply  electricity  for  the  studios. 

Germans  Foiled 

They  might  have  succeeded  had 
it  not  been  for  Joseph  Van  Gaalen, 
a  technician,  who,  in  anticipation 
of  their  plans,  had  constructed  a 
trap  door  to  gain  entrance  from  the 
rear.  As  soon  as  the  last  German 
had  departed,  he  entered  the  build- 
ing, waded  through  three  feet  of 
water  to  shut  off  the  hydrants  and 
managed  to  stop  the  flow  of  oil  in 
time  to  avert  serious  damage.  On 
September  3,  the  day  of  the  libera- 
tion of  Brussels,  a  bullet  fired  by 
a  German  sniper  struck  him  while 
he  was  fulfilling  a  mission  for  the 
station  and  he  died  on  the  way  to 


When  British  troops  reached  Vel- 
tem, they  found  the  transmitter 
plant  seriously  damaged,  the  ex- 
citer and  low  power  stages  de- 
stroyed by  a  charge  of  TNT.  A 
PWb-SHAEF  team  composed  of 
Mr.  Florez  and  Capt.  Ed  Schacht 
and  Lt.  Felix  Bonvolouir  of  the 
S.  Signal  Corps  arrived  by  truck 
and  trailer  on  Sept.  15  from  Eng- 
land with  the  equipment  to  replace 
missing  units.  It  had  taken  them 
two  weeks  to  get  through  the  war 
ravaged  roads  of  France  and  Bel- 
gium and  the  delays  caused  by 
higher  priority  military  traffic. 

Returns  to  Air 

Radio  Brussels  returned  to  the 
air  under  Allied  control  on  Oct. 
21  vdth  2  kw  power  and  was  offi- 
cially dedicated  a  short  time  later 
by  M.  Rongvaux,  Belgian  Minister 
of  Communications,  when  it  began 
broadcasting  with  full  power  of  15 
(Continued  on  page  30) 


Pulling  Power 


In  Philodelphia 


Pulls  War  Bond  Money 
Up  12  Floors  to  the  tune  of  .  .  .  $1,280,000 


Fifteen-Minute  Program  on  Station  WDAS 
cited  by  the  U.  S.  Treasury  Department 
for  "Distinguished  Service." 

PHILADELPHIA  audience  carried 
more  than  a  miUion  dollars  in  cash 
to  the  executive  offices  of  the 
WDAS  Broadcasting  Company,  Inc., 
located  on  the  12th  floor 
at  1211  Chestnut  Street, 
to  purchase  $2  5,  $50  and  $100  Bonds 
during  the  Sixth  War  Loan. 


With  'Pulling  Power"  Like  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly. 


BROADCASTING    •    Broadcast  Advertising 


January  29,  1945    •     Page  25 


□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□□a 


HETAE  BPAAEO' 


AKE  HASTE  SLOWLY 


From  where  we  stand,  we're  aware  of  a  challenging  spot- 
light beamed  on  Mutual  from  all  of  Radio  Row.  The 
situation  seems  to  call  for  a  statement,  so  we  dip  into 
the  classics  to  give  you  ZFIEYAE  BPAAEOZ.  That's 
Greek  to  us,  too,  but  in  English  it  serves  this  network 
as  a  highly  suitable  text:  "make  haste  slowly. . ." 

In  any  field  of  endeavor,  to  make  haste  slowly  means  to 
make  no  premature  promises  of  brave  new  worlds  to 
come.  For  a  radio  network,  it  means  foui/cfing— soundly 
...firmly. ..solidly  — carefully  deliberating  every  move. 

Here  at  Mutual,  we  interpret  ZFIEYAE  BPAAEDZ  to 
mean  an  honest,  searching  inventory  of  all  we  have  to 
offer.  A  close  scrutiny  of  those  factors  which  are  good 
but  which  can  be  improved;  an  even  closer  scrutiny  of 
those  that  are  not-so-good  and  which  must  be  improved. 
And  a  frank  realization  that  both  exist  in  Mutual.  To 
make  haste  slowly  also  means  the  application  of  tested 
radio  and  advertising  judgment  to  the  practical  prob- 
lems of  programs  and  stations  and  clients  and  listeners. 

We  think  we've  made  a  start.  To  the  veteran  minds  at 
Mutual  have  lately  been  added  other  veteran  talents 
new  to  this  network.  Working  together  in  close  harmony, 
this  strengthened  manpower  is  striving  toward  full  and 
intelligent  cooperation  with  advertisers  .  .  .  agencies  .  .  . 
station  operators  . . .  radio  artists  . . .  program  producers. 
Always,  of  course,  in  the  interest  of  the  listening  public. 

We'll  keep  you  posted  on  our  progress  toward  these 
goals,  as  we  continue  meantime  to  ZHEYAE  B  P AAEQZ. 


MUTUAL 
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SYSTEM 


CAN'T  FOOL  USf 

Despite  the  plug  hat,  that's  an  Iowa  farmer.  Some  alleged 
"farm  stations"  might  think  he  carries  white  kid  gloves  to 
work,  judging  from  their  programs.  But  we  know  better ! 

In  fact  we  know  all  about  him.  We  know  what  his  income  was 
in  1943 — $7,672  was  the  farm  average  in  this  state — and  what 
he  made  in  1944 — about  20%  more.  We  know  he  doesn't  care 
for  jive  records  and  smart-alec  big-town  wisecracks,  but  prefers 
wholesome,  live-talent  entertaimnent.  We  know  what  he  wants 
in  farm  news  and  how  often — and  we  give  it  to  him  just  that 
way.  We  talk  to  him  in  his  own  Mid-American  language.  We 
employ  farm  editors  and  farm-market  men  who  know  actual 
farming  practice — ^because  an  Iowa  farmer  has  a  quick  ear  for 
phonies. 

And  the  confidence  he  gives  us  in  return  is  well  worth  our 
trouble.  For  he  and  his  kind  form  the  No.  1  Farm  Market  of 
America.  From  that  market  we  receive  twice  as  much  listener- 
mail  as  any  other  station  in  this  area,  and  we  figure  we  offer 
about  twice  as  good  a  chance  for  sales. 

If  planning  to  use  a  farm  station,  send  for  our  "Complete  Mail 
Study."  For  availabilities,  ask  Free  and  Peters. 

KMA 

BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 

Free  &  Peters,  11. 


Luxembourg  Shortwave  Radio 
Tribulations  Told  by  Mueller 


By  HELEN  HOUSE 

HOW  the  Army  Signal  Corps 
spent  2%  months  painstakingly 
rebuilding  the  Nazi-wrecked  short- 
wave station  in  Luxembourg,  com- 
panion station  to  Radio  Luxem- 
bourg, and  then  was  nearly  forced 
to  destroy  the  entire  installation 
when  threatened  by  the  German 
counter-offensive  in  December,  was 
told  last  week  by  Merrill  Mueller, 
NBC  war  correspondent. 

Mr.  Mueller,  who  v/ill  return 
overseas  early  in  March  for  the 
duration  of  European  hostilities, 
was  the  first  network  man  to  broad- 
cast to  the  U.  S.  from  the  station 
when  it  first  started  direct  regular 
transmission  Dec.  28. 

Demolition  Charges 

Broadcasts  from  the  permanent 
shortwave  station  probably  were 
closer  to  actual  battle  activity  than 
any  commercial  station  in  Europe 
heretofore  with  the  exception  of 
those  from  Paris  during  the  first 
days  of  its  fall  to  the  Allies,  Mr. 
Mueller  said.  Area  surrounding  the 
7%  kw  station  was  known  to  be 
the  first  objective  of  German  at- 
tacks, which  first  broke  through 
into  Luxembourg  around  Dec.  17. 
From  an  initial  test  Dec.  19,  the 
station  had  been  within  firing 
range  of  the  enemy  almost  continu- 
ously, according  to  Mr.  Mueller. 

With  the  Germans  only  four 
miles  from  the  transmitter  follow- 
ing the  initial  test,  the  station 
ceased  operation  until  Dec.  28.  All 
fragile  equipment  was  removed 
and  demolition  charges  were  laid. 
Radio  Luxembourg  also  went  off 
the  air  [Broadcasting,  Jan.  1].  At 
one  time,  after  the  Americans  had 
fallen  back  towards  the  transmit- 
ter, tanks  were  operating  on  the 
very  grounds  of  the  shortwave 
transmitter,  he  said.  One  night  be- 
fore the  station  went  on  the  air, 
a  German  patrol  killed  an  officer 
and  five  enlisted  men  assigned  as 
protection. 

The  Allies  captured  the  station 
in  September  with  the  same  ar- 
mored force  which  seized  Radio 
Luxembourg.  Although  the  Ger- 
mans had  left  the  panel  intact, 
tubes  had  been  broken  and  the  tow- 
ers blown  up.  Probable  explanation 
of  the  Germans'  failure  to  destroy 
the  longwave  station,  and  the 
havoc  they  wreaked  on  the  short- 
wave outlet  is  that  the  enemy  crew 
of  the  latter  station  was  more  effi- 
cient in  carrying  out  their  orders 
prior  to  retreat,  Mr.  Mueller  sug- 
gested. 

The  Signal  Corps  took  over  and 
started  rebuilding  with  parts  gath- 
ered from  the  two  Holland  plants 
of  Phillips  Co.,  Dutch  equipment 
manufacturer,  and  from  RCA's 
French  affiliate.  One  of  the  recon- 
structed antenna,  ten  feet  shorter 
than  the  three  others  because  of 
lack  of  material,  has  been  dubbed 
"the  cockeyed  beam".  Technical 
operation  is  under  the  supervision 
of  Maj.  Walter  R.  Brown,  former 


"NOTE  WORK-CLOTHES  of  the 

radio  executive  near  the  line," 
writes  Lt.  Col.  Samuel  R.  Rosen- 
baum.  Army  officer  in  charge  of 
Radio  Luxembourg.  The  former 
president  of  WFIL  Philadelphia, 
gave  this  picture  to  Hermann 
Florez,  OWI  engineer  who  returned 
to  this  country  on  furlough  a  few 
days  ago,  and  delivered  it  to  Broad- 
casting. It  was  made  in  November, 
shortly  after  Col.  Rosenbaum  took 
over  the  station  operation. 


NBC  engineer,  and  studio  opera- 
tion under  Lt.  Col.  Howard  Nuss- 
baum,  former  NBC  producer  in 
New  York,  now  with  the  press- 
radio  section  of  the  12th  Army 
group. 

One  of  three  Allied  stations 
reaching  the  U.  S.  direct  from 
Europe  (there  are  now  16  trans- 
mitters in  all  on  the  continent  in- 
cluding Army,  BBC,  and  commer- 
cial), the  shortwave  outlet  is  used 
by  networks,  with  A  priority;  for 
OWI  traffic,  B  priority;  and  for 
press-voice,  C  priority. 


Razor  Latin  Drive 

AMERICAN  SAFETY  RAZO^R 
Corp.,  New  York,  on  behalf  of  Star 
razor  blades,  is  conducting  a  cam- 
paign on  some  40  stations  in  26 
cities  of  six  Latin  American  coun- 
tries, using  one-minute  transcribed 
musical  announcements.  Campaign 
started  last  October,  and  will  be 
extended  gradually  to  additional 
stations.  Agency  is  Dorland  Inter- 
national-Pettingell  &  Fenton,  New 
York. 
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if  the  ball  doesn't  land  securely  into  the  hands 
of  the  end,  it's  an  incompleted  pass.  And  no  team 
can  move  forward  on  incompleted  passes. 

In  radio,  the  same  thought  applies.  Unless  the 
listener  is  in  position  to  catch  your  sales  story 
by  being  tuned  to  the  station  you're  using,  it's 
another  "incompleted  pass."  And  no  product 
can  move  under  those  Conditions. 

Your  program,  broadcast  over  WCBM  will 
score  a  touchdown.  Your  sales  message  will  be 
"caught"  by  your  market,  because  listening  to 
WCBM  has  become  a  habit  in  Baltimore. 


mm 


^Cuc  'Ttetef^  Ocitiet 

George  H.  Roeder 


John  Elmer 

Presideiit 


Free  &  Peters,  Inc. 

exclusive  National  Representatives 
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CITY 
IS 
A 

K 

O 

Z 
Y 

MARKET 


PORTER  BLDG. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD 
General  Manager 


ELIZABETH  WHITEHEAD 
Station  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


Ask  for  Rate  Card  3 


7  AM,  8  FM,  Tele 
CPs  Sought  of  FCC 

Pensacola  Station  Would  Use 
Former  Police  Equipment 

AMONG  nearly  a  score  of  new 
applications  filed  with  the  FCC 
during  the  past  two  weeks  are  re- 
quests for  seven  standard  stations, 
eight  FM  outlets,  a  noncommercial 
educational  station,  an  experimen- 
tal television  station  and  one — 
WLIB  New  York — for  a  commer- 
cial television  outlet. 

Ruth  Braden  Weber,  wife  of 
Fred  Weber,  manager  of  WDSU 
New  Orleans,  and  former  MBS 
general  manager,  is  the  principal 
partner  in  an  application  for  a  new 
station  at  Pensacola,  Fla.,  on  1450 
kc  with  250  w.  She  would  hold  half 
interest  with  four  other  individuals 
dividing  the  balance.  The  station, 
understood  to  be  ready  for  opera- 
tion, would  use  the  former  police 
radio  system  of  Pensacola,  with  the 
transmitter  reconverted. 

Construction  permit  for  a  new 
local  standard  station  on  1400  kc 
with  250  w  unlimited  time  at  Sa- 
vannah, Ga.,  is  sought  by  Atlantic 
Broadcasting  Co.  J.  W.  Woodruff 
Sr.  and  J.  W.  Woodruff  Jr.,  vice- 
president,  each  owners  of  67% 
shares  in  the  new  company,  are 
joint  operators  of  WGPC  Albany 
and  WRLB  Columbus,  Ga.,  with 
the  elder  Woodruff  also  sole  owner 
of  WATL  Atlanta.  G.  Phillip  Mor- 
gan, president,  holds  60  shares; 
S.  H.  Morgan,  160  shares;  estate  of 
W.  Morgan,  deceased,  60  shares; 
Charles  S.  Atwell,  50  shares.  The 
three  individuals  all  hold  local  busi- 
ness interests.  R.  Basil  Morris,  at- 
torney, is  secretary-treasurer. 

Idaho  CP  Sought 
Charlotte  Broadcasting  Corp., 
Charlotte,  N.  C,  requests  new 
standard  facilities  of  1,000  w  un- 
limited time  on  1600  kc  with  direc- 
tional. Company  is  composed  of 
Herbert  A.  More,  president,  major 
owner  and  president  of  Auto  Fi- 
nance Corp.,  Charlotte;  Hugh  A. 
Deadwyler,  vice-president  13%  (65 
shares),  owner  of  Charlotte  adver- 
tising agency  under  his  name  and 
ex-manager  of  WCOS  Columbia, 
WCSC  Charleston  and  WRDW 
Augusta;  Lucius  V.  Wells,  vice- 
president  13%,  executive  secretary 
of  Charlotte  Merchants  Assn.;  J. 
Murrey  Atkins,  secretary  13%, 
vice-president  of  R.  S.  Dickson  & 
Co.;  Hugh  A.  Cathey,  treasurer 
13%,  secretary-treasurer  of  Auto 
Finance  which  holds  48%  interest 
in  the  new  company. 

Other  standard  broadcast  appli- 
cations include:  Charleston,  W.  Va., 
1240  kc,  250  w  fulltime,  filed  by  Gus 
and  Penelope  Zaharis;  Lake 
Charles,  La.,  1390  kc,  1,000  w  full- 
time  directional,  by  Frank  R.  Gib- 
son; Flint,  Mich.,  1500  kc,  250  w 
daytime,  Methodist  Radio  Parish 
Inc.,  non-profit  corporation  of  Oak 
Park  Methodist  Church;  Idaho 
Falls,  Ida.,  1490  kc,  250  w  fulltime, 
in  name  of  Idaho  Radio  Corp. — 
David  Smith,  automobile  dealer, 
25%;  Joseph  E.  Williams,  livestock 
business,  18.33%;  Arch  L.  Madsen, 


Radio  Brussels 

(Continued  from  page  25) 

kw.  It  is  contemplated  that  equip- 
ment necessary  to  replace  the  orig- 
inal 15  kw  Flemish  transmitter  will 
be  provided  by  OWI  in  the  very 
near  future. 

The  station,  now  operated  by 
PWD-SHAEF  under  the  military 
supervision  of  Capt.  Schacht,  is 
being  used  intensively  for  propa- 
ganda warfare,  directing  programs 
to  Germany,  unoccupied  Belgium 
and  Holland.  PWD  operations  in 
Belgium  are  under  the  supervision 
of  Maj.  George  W.  Hargreaves,  in 
charge  of  press,  radio,  publications 
and  intelligence  operations  for  Gen. 
Erskine,  Commanding  Officer  for 
Belgium. 

Worked  in  ABSIE 

Prior  to  his  work  in  the  recon- 
struction of  Radio  Brussels,  Mr. 
Florez  had  been  assigned  by  Rich- 
ard Condon,  chief  engineer  for 
OWI  in  the  ETO,  to  work  on  the  de- 
sign and  construction  of  the  studios 
of  the  American  Broadcasting  Sta- 
tion in  Europe  (ABSIE)  in  Lon- 
don. He  also  undertook  assignments 
for  PWD  in  the  liberated  areas  of 
France  and  Luxembourg. 


assistant  manager,  KSL  Salt  Lake 
City,  1.66%,  and  Radio  Service 
Corp.  of  Utah,  operator  of  KSL, 
25%. 

The  Wm.  H.  Block  Co.,  Indian- 
apolis department  store,  is  appli- 
cant for  a  new  FM  station  on  43.7 
mc  with  9,316  square  miles  cover- 
age and  $59,000  estimated  cost. 

Other  FM  requests:  Harrisburg, 
Pa.,  WHP  Inc.,  14.3  mc  to  cover 
27,450  square  miles,  estimated  cost 
$137,250;  Wilmington  (N.  C.)  Star- 
News  Co.,  44.9  mc  to  cover  5,300 
square  miles,  estimated  cost  $53,- 
340;  Miami,  Fla.,  WIOD,  47.7  mc 
to  cover  5,689  square  miles,  esti- 
mated cost  $54,755 ;  East  St.  Louis, 
111.,  WTMV,  47.1  mc  to  cover  10,- 
737  square  miles,  estimated  cost 
$39,500;  Memphis,  Tenn.,  Herbert 
Herff,  automobile  dealer,  45.3  mc 
to  cover  15,400  square  miles,  esti- 
mated cost  $42,800;  Peoria,  111., 
WSOY,  48.1  mc  to  cover  14,130 
square  miles,  estimated  cost  $69,- 
050;  Athens,  0.,  Messenger  Pub. 
Co.,  49,  49.1  mc  to  cover  8,940 
square  miles,  estimated  cost  $26,500. 

Mrs.  Thackrey  Files 

WLIB,  owned  by  Mrs.  Dorothy 
Shiff  Thackrey,  publisher  of  the 
New  York  Post,  has  applied  for  a 
commercial  television  station  on 
channel  17. 

Sewenhaka  High  School,  Floral 
Park,  N.  Y.,  requests  a  noncommer- 
cial educational  station  to  operate 
with  20  w  and  special  emission 
for  FM. 

Sherron  Metallic  Corp.,  Brook- 
lyn, has  filed  for  a  new  experimen- 
tal television  station  to  operate 
with  10,000  w  on  any  or  all  chan- 
nels between  Channel  6  to  18. 


this 


famous 


news 


is  yours  on 


WJZ 

for  under  ^1100  a  week 

Now  you  can  buy  John  B.  Kennedy 
from  2:00  to  2:15  p.m.,  Monday, 
Wednesday  or  Friday,  as  your  own 
local  radio  program  on  WJZ — your 
voice  in  the  world's  richest  market! 
Other  WJZ  Co-operative  Programs  are 
(on  a  3-a-week  basis): 

CORRESPONDENTS 
AROUND  THE  WORLD 

SOLD  on  WJZ 

BAUKHAGE  TALKING 

Under  $1000  a  week 

KIERNAN'S  NEWS  CORNER 
SOLD  on  WJZ 

MARTIN  AGRONSKY 

Under  $750  a  week 

DICK  TRACY 

SOLD  on  WJZ 
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Now  You  Can 
Sponsor 

Radio's  Famous 
lOHN  B.  KENNEDY 
in  Local  Uve 
Broadcasts! 


TISEMENT  IN: 


Women's  Wear  Daily 
Men's  Wear 
Retailing  Home 
Furnishings 
The  Jewelers'  - 


Chain  Store  Age 
(Druggists) 
Chain  Store  Age 

(Grocers) 

Modern  Brewery 

Age 

Bakers'  Weekly 
Bakers'  Helper 
National 
Carbonator 
&  Bottler 
The  Milk  Dealer 

e  Cream  Review 
Radio  Daily 
Broadcasting 


fsxwOL  FACTS  ABOUT 

CO-OPERATIVE  PROGRAMS 
CORRESPONDENTSAROUND 
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"The  Network  Most  People 


NBC  Winners  in  Eightli  Annual  Poll 

Favorite  Commercial  Program  Information  Please 

Favorite  Entertainer  Bob  Hope 

Favorite  Male  Vocalist  (Classical)    .     .     .    John  Charles  Thomas 

Favorite  Male  Vocalist  (Popular)  Bing  Crosby 

Favorite  Feminine  Vocalist  (Popular)  ....  Dinah  Shore 
Favorite  Symphonic  Conductor        ....       Arturo  Toscanini 

Favorite  Comedian  Bob  Hope 

Favorite  News  Commentator   Lowell  Thomas 

Favorite  Dramatic  Serial   One  Man's  Family 

Favorite  Sports  Commentator  Bill  Stern 

Favorite  Quiz  Show  Information  Please 

Favorite  Announcer  Don  Wilson 

Favorite  Comedienne  Joan  Davis 

Star  of  Tomorrow  (Female)  Jo  Stafford 

Favorite  Comedy  Team  Fibber  McGee  &  Molly 


Highlights  of  Survey  Sidelights  (from  Radio  Da 

Bing  Crosby  .  .  .  with  the  largest  individual  vote  of 
any  artist  or  program . . .  piled  up  a  staggering  plurahty 

Joan  Davis  never  in  danger  as  favorite  comedienne 

Information  Please  received  many  votes  in  the  favorite 
educational  classification 

Lowell  Thomas  .  .  .  heading  the  commentators  .  .  . 


. . .  Dinah  Shore  outdistancing  her  competitors  . . . 
by  a  margin  leaving  no  doubt  as  to  her  popularity 

Toscanini  a  tower  of  strength 

Fibber  McGee  and  Molly  ran  strongly  ahead  as  a 
favorite  comedy  team  .  .  . 

...  Jo  Stafford  headed  the  gal  starlets  .  . . 


Listen  to  Most"  is 

Radio's  radio^too 


15  out  of  26  places  in  Radio  Daily 
Poll  go  to  NBC  stars  and  shows 


The  National  Broadcasting  Company 
wishes  to  express  its  appreciation 
to  the  nation's  radio  editors  and 
writers  who  again  this  year  cast 
their  votes  overwhelmingly  in  favor 
of  NBC  programs  and  stars  in  the 
poll  conducted  by  Radio  Daily. 

In  voting  NBC  15  out  of  26 
places,  radio  critics  gave  NBC  stars 


and  shows  three  times  as  many 
firsts  as  any  other  network. 

As  these  results  indicate,  "The 
Network  Most  People  Listen  to 
Most"  is  America's  No.  1  Network 
with  critics  and  reporters  as  well 
as  with  the  millions  of  Americans 
who  listen  solely  for  entertainment, 
education  and  information. 


11 


ational -roadcasting  ompany 


America's  No.  1  Network 


A  Service  of  Radio  [ 
Corporation  of  Americo  |' 


A  FAVOnm  SPOT 

on  Pittsburgh  dials 


since  1919 
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BBM  to  Highlight 
Canadian  Meeting 

Luncheon  Sessions  Cancelled 
By  the  CAB  at  Quebec 

COMMERCIAL  continuity,  post- 
war technical  planning  and  the 
first  year's  operations  of  the  Bu- 
reau of  Broadcast  Measurement 
(BBM)  will  be  highlights  of  the 
annual  meeting  of  Canadian  broad- 
casters at  Quebec,  Feb.  12-14.  There 
has  been  no  ban  on  conventions  as 
yet  in  Canada,  largely  because 
Canadian  trade  meetings  are  not 
as  large  as  those  of  the  U.  S.,  and 
railway  conditions  are  not  as  tight 
as  south  of  the  international  border. 
Canada  has  long  had  more  railway 
accommodation  per  capita  of  pop- 
ulation than  any  other  country,  a 
factor  which  has  been  of  importance 
in  the  more  than  five  years  that 
Canada  has  been  at  war. 

Full  Agenda 

The  proposed  agenda  of  the  an- 
nual meeting  of  the  Canadian  Assn. 
of  Broadcasters  shows  that  Cana- 
dian broadcasters  will  discuss  nu- 
merous industry  problems  includ- 
ing the  CAB  code  of  ethics,  pro- 
gramming, public  relations,  public 
service  activities,  performing  rights 
fees,  standardization  of  the  rate 
structure,  music  and  the  past 
year's  Parliamentary  Committee 
report  on  Canadian  broadcasting. 
In  addition  business  sessions  deal- 
ing with  the  association's  finances 
are  on  the  programs. 

Luncheon  meetings  with  speak- 
ers have  been  dispensed  with  this 
year,  and  there  will  be  only  one 
guest  speaker,  Peter  Stursberg, 
CBS  war  correspondent  who  is 
home  on  a  short  leave  from  the 
Mediterranean  front. 

Advance  registrations  show  that 
many  U.  S.  broadcasters  and  NAB 
officials  will  attend,  as  well  as  rep- 
resentatives of  all  phases  of  the 
equipment,  recording,  agency  and 
representative  sections  of  the  in- 
dustry. 


Canada  Listening  Up 

CANADIAN  sets-in-use  figures 
revealed  winter  weather  conditions 
during  the  first  week  of  January 
when  Elliott-Haynes  Ltd.,  Toronto 
research  firm,  made  its  January 
national  evening  rating  report,  is- 
sued Jan.  22.  Sets-in-use  reached 
52.9  for  Edgar  Bergen  &  Charlie 
McCarthy,  which  led  the  "First 
Fifteen"  with  a  41.6  rating,  fol- 
lowed by  Radio  Theatre  with  39, 
Fibber  McGee  &  Molly,  with  35.4; 
Bing  Crosby  Music  Hall,  25 A;  Al- 
bum of  Familiar  Music;  Bob  Hope, 
Treasure  Trail  (Canadian  quiz 
show),  N.  H.  L.  Hockey,  Waltz 
Time,  Aldrich  Family,  Blind  Date, 
John  &  Judy  (Canadian  program), 
Frank  Morgan,  Adventures  of  the 
Thin  Man  and  L  for  Lanky.  French 
language  evening  programs  were 
led  by  Secrets  of  Dr.  Morhanges 
with  34.5  followed  by  Ceux  qu'on 
Aime  with  34.3,  La  Mine  d'Or, 
Metropole  and  Le  Raillement  du 
Rire,  these  being  the  five  leading 
shows. 

BROADC 


RECORDING  radio  interview  for 
WLS  Chicago  in  Paris  are  WLS 
War  Correspondent  Ervin  Lewis 
(r)  and  French  Minister  of  Agri- 
culture Tangy  Prigent.  Broadcast  ;| 
was  shortwaved  to  Chicago  station,  ji 


SAM  O'NEAL  NAMED 
PORTER  SUCCESSOR 

SAM  A.  O'NEAL,  member  of  the 
Washington  Bureau  of  the  Chicago 
Sun  and  immediate  past  president 
of  the  National  Press  Club,  on 
Feb.  1  becomes  publicity  director 
of  the  Democratic  National  Com- 
mittee, succeeding  Paul  A.  Porter, 
now  FCC  chairman. 

Following  his  appointment  last 
week  by  the  Democratic  Executive 
Committee,  Mr.  O'Neal  declined  to 
comment  on  the  possibility  of  add-  , 
ing  a  radio  director  until  he  takes 
the  new  post.  He  added,  however, 
that  "radio  is  a  most  important  me-  ; 
dium  and  certainly  we're  not  going 
to  overlook  it".  During  the  1944 
campaign  J.  Leonard  Reinsch,  man-  i 
aging  director  of  the  James  M.  Cox 
stations  (WSB  WIOD  WHIO)  was  i| 
radio  director  of  the  Democratic  I 
National  Committee. 

A  native  of  Boonville,  Mo.,  Mr. 
O'Neal  was  a  reporter  on  the  St. 
Louis  Post-Dispatch  from  1922-27  ; 
and  on  the  Tulsa  Tribune  and  World  i 
the  next  two  years,  joining  the  St.  \ 
Louis  Star-Times  in  1928.  In  1936 
he  opened  the  Star-Times  Wash- 
ington bureau  and  headed  it  until 
August  1943,  when  he  became  a 
member  of  the  Chicago  Sun  Wash- 
ington bureau,  covering  the  Senate. 
He  covered  Gov.  Dewey's  Presiden-  i 
tial  Campaign  for  the  Sun  and  last  ' 
spring  received  the  Sigma  Delta 
Chi  award  for  outstanding  Wash- 
ington correspondence.  •  i 


Healthaids  Order 

CEASE  and  desist  order  was  is- 
sued last  week  by  the  Federal  Trade 
Commission  against  Healthaids 
Inc.,  Jersey  City,  N.  J.,  The  Jour- 
nal of  Living  Publishing  Corp.  and 
Victor  H.  Lindlahr,  editor  of  the 
Journal  of  Living  and  radio  lectur- 
er for  Healthaids,  prohibiting  mis- 
representations in  the  advertising 
of  Serutan.  The  Commission's  find- 
ings declare  that  through  Health- 
aids'  radio  programs  and  Lindlahr's 
broadcasts  and  writings  the  Cor- 
poration promotes  the  sale  of  its 
product  "in  as  indirect  and  appar- 
ently disinterested  guise  as  pos- 
sible". The  order  forbids  repre- 
sentations, directly  or  through  in- 
ference, that  Serutan  is  a  cure  or 
remedy  for  constipation  or  that  it 
will  strengthen  or  stimulate  the 
digestive  organs. 
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People  Are  Curious 

People's  curiosity  is  a  characteristic  which  makes  it  possible 
for  a  progressive  station,  such  as  WAGA,  to  do  more  than 
is  expected  of  it. 

Audience-building  promotion  —  creating  interest  by  mak- 
ing people  curious  about  programs,  through  24-sheet 
posters,  car  cards,  daily  and  weekly  newspaper  advertising 
and  publicity,  announcements,  dealer  tie-ins,  etc.  —  is  an 
important  part  of  WAGA's  operation,  because  we  believe 
our  business  is  not  just  broadcasting  —  but  producing  maxi- 
mum response. 


m  WAGA 

^<^SI^  ATLANTA 


5000  Warn  on  590  Kcs. 


Blue  Network    -   Represented  by  Headley-Reed 


CHOICE 

IN 

CHATTANOOGA 


GBS 

MOO  WATTS  DAY  AND  NIGHT 

NATIONAL  .REP  RESENT  AT  IVES 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


^  Roaring  Spring  ^ 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  Son  Francisco 


J 


WOMEN  DIRECTORS 
TO  MEET  FEB.  17 

ASSN.  of  Women  Directors  of  the 
National  Assn.  of  Broadcasters,  will 
open  its  second  annual  informational 
campaign,  keyed  this  year  to  the  theme 
"Women  of  the  United  Nations"  at  a 
conference  Feb.  17  at  the  Hotel  Roose- 
velt, New  York.  Members  will  attempt 
to  create  through  their  radio  programs 
an  international  outlook  among  women 
listeners.  Cooperating  in  the  project, 
mainly  through  supplying  material  for 
radio  messages,  will  be  the  United 
Nations  Information  Office,  and  the 
Inter-American  Commission  of  Wom- 
en, also  the  Canadian  Assn.  of  Broad- 
casters, the  Canadian  Broadcasting 
Corp.  and  a  group  of  18  civic  and  cul- 
tural groups. 

Speakers  at  the  morning  session  will 
include  Col.  Edward  M.  Kirby,  chief. 
Radio  Branch,  Bureau  of  Public  Re- 
lations, War  Dept. ;  Elizabeth  Long, 
director  of  women's  activities,  Cana- 
diaii  Broadcasting  Corp. ;  Mrs.  William 
Sporborg,  chairman,  international  af- 
fairs. General  Federation  of  Women's 
Clubs;  Mrs.  Minerva  Bernardine,  di- 
rector, Inter-American  Commission  of 
Women ;  and  Mrs.  Eleanor  Stevenson, 
author. 

A  panel  discussion  by  women  com- 
mentators will  follow.  Participating 
will  be  Mary  Margaret  McBride, 
WBAF;  New  York;  Alma  Kitchell, 
Blue;  Bessie  Beatty,  WOR  New 
York  ;  Ruth  Crane,  WMAL  Washing- 
ton ;  Mildred  Bailey,  WTAG  Wor- 
cester ;  Helen  Sioussat,  CBS ;  Jane 
Wagner,  NBC  ;  Hazel  Cowles.  WHAM 
Rochester.  Ruth  Chilton,  AWD  pres- 
ident, of  WCAU  Philadelphia  will 
preside  at  both  meetings. 

Dorothy  Lewis,  NAB  Coordinator  of 
Listener  Activity,  will  preside  at  a 
luncTieon  when  an  award  will  be  pre- 
sented to  Mrs.  Franklin  D.  Roosevelt, 
who  will  late:-  broadcast  from  the  meet- 
in,;  on  CBS.  Luncheon  speakers  will 
include  Herbert  Lehman,  director- 
general  United  Nations  Relief  &  Re- 
habilitation ;  Hon.  Emily  Taft  Doug- 
lass, of  Illinois,  and  Mrs.  Edgar  D. 
Hardy,  president,  Canadian  Council 
of  Women. 


Luft  Moves  to  Blue 

GEORGE  W.  LUFT  Co.,  New  York 
(cosmetics),  on  Feb,  23  shifts  the 
Sammy  Kaye  Tangee  Variety  Show 
from  MBS  to  the  Blue  Network,  Fri- 
day 10-10:30  p.m.  expanding  the 
program's  network  from  69  to  173 
stations.  Cosmetic  firm  continues  to 
sponsor  Sammy  Kaye's  Tangee 
Serenade  on  the  Blue,  Sunday  1:30- 
1:55  p.m.  According  to  the  agency, 
Warwick  &  Legler,  New  York, 
change  was  made  because  more  sta- 
tions and  better  time  were  avail- 
able on  the  Blue,  with  no  delayed 
broadcast.  Program  features  Mr. 
Kaye  and  his  orchestra,  Paul  Win- 
chell,  ventriloquist,  and  Jerry  Ma- 
honey,  dummy. 


WGBF  Transfer 

APPLICATIONS  were  filed  with 
the  FCC  last  week  requesting  vol- 
untary assignment  of  the  licenses 
of  WGBF  and  WMLL  Evansville, 
Ind.,  from  Evansville  on  the  Air 
Inc.  to  Curtis  Broadcasting  Corp., 
parent  company.  Also  included  is 
W9XEV,  developmental  station,  and 
relay  stations  WEQG  WAUY 
WAUT.  No  money  is  involved  in 
the  transfer  which  will  eliminate 
the  holding  company. 


NEW  TIME  has  been  scheduled  for 
Blue  Correspondents  Abroad,  the  Blue 
Network's  Monday  -  through  -  Friday 
presentation  of  war  news.  Starting 
Feb.  5  the  quarter-hour  program  will 
be  heard  Monday  through  Friday  at 
3  p.m. 


Spadea's  System 
Favored  for  Video 

Movie  Reel  Lengths  Adaptable 
To  Revised  Time  Schedule 
By  RALPH  B.  AUSTRIAN 

Executive  Vice-President 
RKO   Television  Corp. 

I  READ  the  article  by  Mr.  Joseph 
Spadea  entitled  "Shorter  Air  Time 
Periods  Suggested"  with  a  great 
deal  of  interest.  I  do  not  wish  to 
make  any  com- 
ment about  his 
plan  as  it  might 
affect  radio,  but 

^      ^  |f'       something"  when 
one  considers  tel- 
.        i/hk.  evision, 
-  '^^Y'     JH       "^^^  average 
mm  A  one-reel  movie 

short  runs  8V2 
minutes     or,  if 


it's  a  two-reeler, 


Mr.  Austrian 
about  18  minutes.  That 
plenty  of  time  for  the  necessary 
commercial.  Of  course  these  sub- 
jects could  be  made  longer.  The 
"new  standard"  reel  holds  2,000 
feet  of  35  mm.  film  which  is  a 
running  time  of  22  minutes.  But 
why  make  them  longer?  I  for  one 
feel  that  television  programs  can 
and  should  be  much  more  compact 
than  radio  programs.  Remember 
the  Chinese  proverb,  "A  picture  is 
worth  a  thousand  words". 

Sponsor  Benefits 

I  am  not  advocating  shorter  time 
periods  so  that  the  station  oper- 
ator can  make  more  money  by 
"stretching  the  clock".  Quite  the 
contrary.  I  am  interested  in  saving 
money  for  the  sponsor — the  man 
who  pays  all  the  bills ! 

We  all  know  it's  going  to  cost 
plenty  more  to  program  a  televi- 
sion station.  Transmission  time 
will  cost  more,  too.  How  much 
more?  No  one  knows  yet.  But 
whatever  the  cost  per  hour  is — if 
we  can  build  programs  which  will 
reduce  the  necessary  time  (and 
production  cost)  33%%,  we  are 
making  a  real  offset  against  the 
higher  per  hour  operating  costs. 


TPA  Hears  Halpin 

In  a  prewar  year,  according  to 
an  RCA  survey,  the  New  York  area 
had  3,441  sports  and  other  specta- 
tor events  which  might  have 
served  as  television  program  mate- 
rial, according  to  Dan  D.  Halpin, 
RCA  Victor  Division,  RCA,  who 
discussed  program  material  for 
television  at  a  meeting  of  the  Tele- 
vision Producers  Assn.  at  the 
Pennsylvania  Hotel,  New  York, 
Jan.  22.  Hoyland  Bettinger,  pro- 
gram manager  of  WRGB  Schenec- 
tady, GE  video  station,  told  of  tel- 
evision commercials,  emphasizing 
that  video  delivers  its  sales  mes- 
sage with  stronger  emotional  im- 
pact than  radio,  and  hence  respon- 
sibilities of  telecasters  are  pro- 
portionately heavier.  There  was  a 
showing  of  the  GE  Sightseeing  At 
Home,  which  followed  telecasting 
operation  from  studio  to  home. 
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THE  PACIFIC  COAST  HAS  MARKETS 


INSIDE  MARKET.  This  represents  counties  in  which  •  OUTSIDE  market.  This  represents  126  counties 

Los  Angeles,  San  Francisco,  San  Diego,  Oak-  i  outside  those  in  which  the  7  principal  Pacific 

land,  Portland,  Seattle  and  Spokane  are  located.  ■  Coast  cities  are  located. 

50%  OF  ALL  RETAIL  SALES  MADE  HERE  I  50%  OF  ALL  RETAIL  SALES  MADE  HERE 

! 


^  Regular  Hooper  reports  of  the  "inside"  market  reveal  that  during  the  past  year,  all 
of  the  shows  that  have  switched  from  any  of  the  other  3  networks  to  Don  Lee,  have  received  higher 
Hooper  ratings  within  13  weeks. 

A  special  Hooper  coincidental  telephone  survey  of  276,019  calls  (largest  ever  made  on  the 
Pacific  Coast)  showed  60  to  100%  of  listeners  in  the  "outside"  market  tuned  to  Don  Lee  stations. 
The  reason  is  most  cities  in  the  "outside"  market  are  surrounded  by  mountains,  and  long-range 
broadcasting  of  other  networks  won't  work. 

With  38  stations  completely  blanketing  the  16-billion-dollar  Pacific  Coast  market,  the  Don  Lee 
Network  has  more  than  9  out  of  every  10  radio  families  living  within  25  miles  of  one  of  its  stations. 


The  Nation's  Greatest  Regional  Network 


0ONLEE 


THOMAS  S.  LEE,  President 

LEWIS  ALLEN  WEISS,  Vice-Pres.  ir  Gen.  Mgr. 

5515  MELROSE  AVE.,  HOLLYWOOD  38,  CALIF. 

Represented  Nationally  by  John  Blair  &  Co. 


Washington 


PROGRAMS 


START  of  drive  to  place  8,700  peo- 
ple  in  Cleveland  area  war  plants 
was  a  roundtable  discussion  last 
Sunday  on  WJW  Cleveland  between 
Armed  Forces  officers  and  civilians  re- 
sponsible for  war  production.  Mayor 
Thomas  Burke  was  moderator  of  the 
program  which  included  Col.  E.  A. 
Lynn,  chief,  Cleveland  ordnance  dis- 
trict; Capt.  R.  T.  Hanson,  director  of 
inspection  of  Navy  materials ;  Lt.  Col. 
Wm.  Walter  Phelps,  Cleveland  area 
representative,  central  district  ATSC ; 
Robert  C.  Goodwin,  regional  director, 
WMC ;  John  Virden,  regional  director, 
WPB. 


WOAI  Recordings 

WOAI  San  Antonio  is  recording  a  half- 
hour  program  titled  Let's  Oo  to  Town, 
for  and  about  South  Texas  men  in  the 
service  overseas.  Format  of  the  show 
is  a  figurative  trip  through  San  An- 
tonio. News  from  the  home  front  is 
presented.  Distribution  of  the  record- 
ings is  through  facilities  of  the  Armed 
Forces  Radio  Service  and  is  presented 
by  WOAI  KTSA  KABO  KONO. 


Forum  Talks 

A  SERIES  of  weekly  talks.  Family 
Forum,  has  been  started  on  the  prairie 
networks  of  the  Canadian  Broadcast- 
ing Corp.  Talks  cover  medical,  house 
planning,  safety  and  parental  problems 
for  listeners  in  rural  as  well  as  urban 
communities,  with  authorities  from 
universities  and  provincial  govern- 
ments as  speakers. 


Hymn  Sing 

MILWAUKEE  County  Council  of 
Churches  for  the  second  consecutive 
year  in  cooperation  with  WTMJ- 
WMFM  Milwaukee  is  presenting  3'Ae 
Old  Fashioned  Hymn  Sing,  Sunda.v 
evening  series  of  religious  programs 
with  a  different  church  and  congrega- 
tion participating  each  week.  Program 
is  aired  immediately  by  WMFM,  FM 
outlet,  and  is  later  rebroadcast  over 
WTMJ  so  that  participants  may  hear 
their  own  performance. 

*  *  * 

Fan  Club 

QUARTER  hour  Crooner's  Fan  Clul, 
featuring  news  of  all  Chicago  fan  clubs 
and  interviews  with  one  guest  crooner 
weekly,  has  been  started  on  WJJD 
Chicago  Monday  through  Friday.  Al 
Hattis  and  Ed  Wiebe,  originators,  are 
conducting  the  program. 

*  *  * 

Penny  Quiz 

QUIZ  GAME  broadcast  titled  Penny 
for  Your  Thoughts  is  aired  by  WWDC 
Washington  from  the  main  recreation 
hall  at  Arlington  Farms,  Washington 
"government  girl"  community  in  Ar- 
lington, Va.,  preceding  the  weekly  Sat- 
urday evening  dance.  Each  participant 
is  given  a  bank  of  pennies  to  be  in- 
creased or  forfeited  during  the  game. 

*  *  * 

Religion  in  War 

WNBW  New  York  in  Pulpit  in  the 
Foxhole  dramatizes  the  role  of  reli- 
gion in  war,  the  first  broadcast  telling 
the  story  of  the  heroism  of  chaplains 
of  three  faiths  aboard  a  sinking  trans- 
port in  the  North  Atlantic. 


MBS  Bond  Series 

MEN  AND  WOMEN  over  70  ap- 
pear as  featured  guests  in  Never 
Too  Old,  weekly  half-hour  program 
presented  on  Mutual  in  coopera- 
tion the  Treasury  Department  and 
with  the  express  purpose  of  en- 
couraging buyers  of  War  Bonds  to 
save  for  their  late  years.  Each  old- 
ster reminisces  briefly  about  the 
past,  a  device  to  bring  in  historical 
facts.  They  participate  in  an  "ex- 
perience quiz"  competing  to  give 
the  best  answers  on  human  prob- 
lems and  concluding  with  a  word 
of  advice  on  a  question  of  human 
interest.  Prizes  are  awarded  on  the 
basis  of  audience  vote,  with  a  first 
prize  of  War  Bonds,  and  three  $10 
cash  awards.  Prizes  will  also  be 
awarded  to  those  giving  the  best 
account  of  their  native  state.  Tal- 
ent will  include  Art  Baker  as  m.c. 
and  a  quartette.  Series  originates 
in  Hollywood  and  starts  Jan.  29. 


WAC  Call 

A  NEW  call  to  action  was  sounded 
last  week  by  the  War  Advertising 
Council  in  a  dramatically  illustrated 
bulletin  urging  that  the  full  power 
of  advertising  be  continued  undi- 
minished in  support  of  war  themes 
"until  the  war  is  really  won". 
Written  by  one  of  advertising's 
leading  creative  men  following  a 
tour  of  the  battle  fronts,  the  bulle- 
tin warns  that  "there  will  be  no 
postwar  until  the  last  gun  is 
fired"  and  declares  that  "the  time 
has  not  yet  come  when  we  can 
safely  turn  all  of  our  advertising 
dollars  to  the  pursuit  of  sales". 


A  THIRD  star  for  continued  out- 
standing achievement  in  the  war  effort 
has  been  added  to  the  Army-Navy 
"E"  flag  won  in  1943  by  RCA  labora- 
tories at  Princeton,  N.  J. 


KPO-KGO  Cupid 

A  DOUBLE  marital  merger 
aff'ecting  staff  members  of 
KPO  and  KGO  San  Francisco 
has  been  announced.  Q<n  Jan. 
7  Darryl  Hutchins,  KPO  an- 
nouncer, married  Marian 
Twomey,  KGO  receptionist. 
The  second  wedding  will  take 
place  Feb.  4  when  Art  Mc- 
Dermott,  KPO  engineer,  mar- 
ries Virginia  Jeffries  of  the 
KGO  staff. 


Levy  to  WD  Post 

LT.  DAVID  LEVY  (jg),  USNR, 
former  producer  and  writer  for 
Young  &  Rubicam,  New  York,  has 
been  assigned  special  radio  con- 
sultant to  the  Treasury  War  Fi- 
nance Division,  it  was  announced 
last  week  by  Thomas  H.  Lane, 
WFD  director  of  radio,  press  and 
advertising.  The  special  assignment 
was  made  possible  by  Adm.  De- 
Witt  Ramsey,  head  of  the  Bureau  of 
Aeronautics.  At  Treasury  Lt.  Levy 
will  be  in  charge  of  programming 
WFD  shows  such  as  radio  appear- 
ances by  Secretary  Morgenthau 
and  similar  special  broadcasts  and 
he  will  handle  supervision  of  all 
transcriptions  and  other  material 
being  sent  to  stations.  In  addition 
he  will  be  available  to  work  with 
networks  and  other  groups  on  their 
War  Bond  programs.  While  with 
Young  &  Rubicam,  Lt.  Levy  di- 
rected We  the  People,  Manhattan 
at  Midnight  and  similar  programs. 
He  has  been  a  writer  with  the  Navy 
Training  Film  branch. 


LOYALTY 


LOYALTY 

Through  the 
years  we  have 
enjoyed  more 
customer  loyalty 
(evidenced  by 
Renewals  and 
Repeat  Renew- 
als). We  feel  our 
loyalty  to  these 
customer  friends 
is  the  reason 
W  H  B  9  has 
MORE  local  ac- 
counts than  any 
other  Memphis 
station. 


Mei;ipliis  is  the  South's  largest 
producer  of  mixed  feeds. 


SOUTH'S  24-Hour  Station 


Your  MUTUAL  Friend 


MEMPHIS.  TENNESSEE 


Represented  by  RAM BEA U 
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Maybe  you're  interested  in 
sponsoring  a  fifteen  minute  newscast 
—or  an  hour  long  musical.  Whichever 
it  is,  you'll  be  way  ahead  when  you 
buy  spot  programs  that  are  already 
well  established  on  the  air.  For  these 
programs  have  built  large  listening 
audiences  and  are  usually  headed  by 


well-known  personalities  who  have 
demonstrated  their  selling  ability. 

There  are  many  such  good  spot 
programs  available,  ready  to  go  to 
work  for  your  product  tomorrow.  A 
John  Blair  Man  can  tell  you  about  the 
best  of  them,  in  markets  that  interest 
you.  Call  him  in  today  —  he's  a  good 
man  to  know! 
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Jimmy  the  Weaver 


LITTLE  James  Caesar  Petrillo  for  many  years 
has  been  weaving  a  web  about  radio.  Though 
his  eif orts  have  been  challenged  often,  he  hasn't 
lost  a  contest  to  date.  An  indulgent  Adminis- 
tration, Congressional  obeisance  and  a  mystify- 
ing unwillingness  (or  fear)  of  all  elements  in 
radio  to  stick  together  have  made  his  task  easy. 

Some  have  predicted  that,  given  enough  time, 
Jimmy  would  become  ensnared  in  his  own  en- 
tanglements by  operating  on  too  many  fronts. 
One  of  the  first  indications  appeared  last  week. 

In  the  case  of  WOV  New  York,  which  had 
protested  the  requirement  of  AFM  Local  802 
(New  York)  that  it  maintain  a  staff  of  12 
musicians.  Dr.  Herbert  R.  Northrup,  senior 
hearing  officer  of  the  Regional  War  Labor 
Board,  recommends  that  the  station  quota  be 
reduced  to  five  men  [Broadcasting,  Jan.  22]. 
For  them  he  recommended  an  increase  in  pay, 
but  he  strongly  condemned  the  AFM  "feather- 
bedding"  practices  as  a  palpable  waste  of  man- 
power in  wartime.  He  points  to  the  AFM  con- 
quest of  the  recording  companies  wherein  roy- 
alties are  paid  direct  to  the  union  as  a  cushion 
against  unemployment,  and  concludes  that  to 
superimpose  upon  a  station  a  fixed  quota  ''•f 
musicians  would  amount  to  "double  taxation". 

We  believe  Dr.  Northrup  started  in  the  right 
direction  but,  somehow,  detoured.  If  he's  right 
on  the  "make-work"  or  "feather-bedding" 
premise  (and  we  think  he  is),  then  it  shouldn't 
be  a  case  of  reducing  the  musicians'  quota  for 
WOV,  but  of  eliminating  it  altogether.  We  don't 
concur  in  his  implication  that  the  recording  fee 
principle  is  just  or  justified. 

The  "fixed  quota"  requirements  of  AFM  have 
been  a  sham  and  a  fraud  since  stations  first 
were  forced  to  accept  them  under  duress  in 
1937.  Station  after  station  has  attested  that 
for  the  most  part  their  quota  musicians  are 
not  competent.  In  smaller  cities,  the  musicians 
have  other  primary  means  of  livelihood.  The 
"pinochle  room"  for  the  musicians  who  report 
but  don't  perform  is  an  old  wheeze. 

AFM  persists  in  demanding  its  tribute  from 
radio  on  the  phoney  unemployment  relief 
premise.  All  of  Jimmy's  demands — network 
deals,  staff  quotas,  transcription  and  recording 
royalties,  standbys,  and  platter-turners — have 
evolved  from  that  issue.  Even  now,  when  the 
gravest  labor  shortage  in  history  faces  us; 
when  work  or  fight  legislation  is  imminent; 
when  radio,  the  greatest  of  the  morale  build- 
ers, is  "frozen"  because  of  lack  of  manpower, 
Jimmy's  locals  carry  the  compulsory  employ- 
ment torch. 

Dr.  Northrup's  recommendations,  if  approved 
by  the  regional  NWLB,  will  probably  be  ap- 
pealed to  the  national  body  in  Washington. 

The  immediate  result  of  affirmation  of  Dr. 
Northrup's  recommendations,  even  as  they 
stand,  would  be  to  afford  many  broadcasters 
relief  from  AFM's  onerous  "fixed  quota"  re- 
quirements. Every  station  then  would  have  a 
basis  on  which  to  break  the  AFM  yoke.  But 
more  important,  it  would  bring  into  the  sun- 
light the  whole  fantastic  succession  of  Petrillo 
conquests  of  radio  built  upon  the  obsolete  and 
utterly  specious  unemployment  theory. 
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WHY,  we  are  often  asked,  are  radio's  chronic 
headache  boys — the  likes  of  Winchell  and 
Pearson — no  headache  to  the  newspapers  for 
which  they  write? 

To  give  a  categorical  answer  would  take  a 
volume  in  6  pt.  type.  But  there  are  self-evident 
reasons,  such  as  radio's  terrific  impact  upon 
the  public,  and  the  sharper  dramatic  incisive- 
ness  of  the  spoken  word  over  the  written  word. 

Add  to  these  the  factors  of  time.  A  syndi- 
cated column,  usually  distrilauted  for  advance 
release,  gets  the  attention  of  a  copy  desk,  or 
several  of  them.  There's  the  opportunity  to 
edit  fancy  flights  of  writing. 

And  perhaps  it's  true  that,  overnight,  these 
radio  pundits  become  celebrities,  by  dint  of  a 
200-station  network,  high  audience  ratings 
garnered  by  sharp  and  flamboyant  mouthings. 
All  too  often  these  reporters  riding  radio's 
crest  carry  on  their  own  political  and  personal 
vendettas,  upbraiding  those  they  don't  like, 
while  showering  glory  upon  their  favorites. 

The  problem  has  been  met  by  certain  net- 
works and  stations;  others  prefer  the  ratings, 
despite  the  wrath.  Radio,  as  a  whole,  should 
recognize  certain  minimum  standards  on  news 
reporting.  There  should  be  proper  safeguards 
voluntarily  invoked  by  radio  as  an  entity. 


Time  (to)  Change 

ADDING  confusion  to  the  already  muddled 
shape  of  things,  some  of  our  leading  legisla- 
tive tinkerers  are  messing  around  with  the 
clock  again.  From  California  comes  word  that  a 
movement  is  on  for  "double  daylight  savings 
time",  while  some  States  want  to  return  to 
Standard  Time  and  others  prefer  War  Time. 

The  California  report  has  ominous  implica- 
tions. What  California  does,  Florida  vsrill  want 
to  double.  Farmers  and  their  stock  live  and 
work  by  the  sun,  not  by  time  signals. 

All  these  efforts  to  speed  up  or  slow  down 
the  clock  have  some  plausible  bases  for  the 
particular  community  in  the  interest  of  speed- 
ing war  activity.  But  do  they  benefit  the  people? 

In  both  Houses  of  Congress  bills  have  been 
introduced  to  restore  Standard  Time.  Sen. 
Clyde  M.  Reed  (R-Kan.)  last  week  introduced  a 
bill  (S-355)  .to  amend  the  Daylight  Saving  law 
by  terminating  War  Time  "in  the  month  of 
February  1945".  Rep.  Joseph  P.  O'Hara 
(R-Minn.)  has  introduced  a  similar  bill 
(HR-1446)  to  abolish  War  Time  effective 
March  1.  Then  there's  the  proposal  by  Sen.  Taft 
(R-0.)  to  authorize  the  ICC  to  restore  Stand- 
ard Time  in  zones  where  Daylight  Saving  Time 
is  no  longer  necessary  for  the  war  effort.  Such 
a  plan  would  plunge  disorder  into  chaos. 

Aside  from  the  farmer,  the  munitions  maker 
and  the  baker,  consider  the  plight  of  the 
broadcaster.  The  war  worker — and  everybody 
is  affected — ^has  already  been  forced  into  a  sort 
of  topsy-turvy  schedule.  His  radio  is  his  pri- 
mary means  of  relaxation.  The  network  out- 
let's schedule  is  controlled  by  its  key  station, 
not  by  his  local  time.  It's  tough  enough  for  the 
listener  to  keep  up  with  his  radio  fare  because 
of  the  time-zone  jumps.  But  with  the  inter- 
larding of  a  half-dozen  different  methods  of 
keeping  time  he's  faced  with  panic. 

Whether  it  be  War  Time  or  Standard  Time, 
let's  have  it  universal  time,  with  the  same 
method  observed  by  everyone  in  the  nation. 


HAROLD  WAYNE  CASSILL 

LIKE  HIS  illustrious  neighbor,  President 
Franklin     Delano     Roosevelt,  Harold 
Wayne  (Dutch)  Cassill  might  easily  be 
dubbed  "the  sage  of  Dutchess  County," 
for  at  the  age  of  33  (last  Oct.  2)  he  is  en- 
joying a  business  career  befitting  a  man  many 
years  his  senior. 

Present  manager  of  two  Speidel  Newspaper 
properties,  WGNY  Newburgh,  1,000  w  inde- 
pendent, and  WKIP  Poughkeepsie,  250  w  Blue 
affiliate,  Mr.  Cassill  is  looking  forward  to  the 
time  when  his  organization  operates  both  FM 
and  television  stations  in  the  Mid-Hudson  Val- 
ley. At  present,  Speidel  Newspapers  Inc.  has 
an  application  on  file  with  the  FCC  for  an  FM 
station  atop  Mt.  Beacon  in  Dutchess  County  to 
cover  10,000  sq.  mi.,  and  plans  are  in  the  work- 
ing state  for  a  television  station  for  the  same 
area. 

Born  in  Greenfield,  la.,  Oct.  2,  1911,  Mr. 
Cassill  got  his  first  sniff  of  printer's  ink  as  a 
boy  working  on  his  hometown  weekly  as  a 
printer's  devil.  He  later  entered  the  U.  of  Iowa 
in  1931  and  followed  up  his  interest  in  journal- 
ism by  working  on  the  college  paper,  The  Daily 
lowan,  under  Harry  S.  Bunker,  still  his  boss 
as  general  manager  of  Speidel  Newspapers 
Inc. 

After  graduation  from  Iowa  in  1935,  "Dutch'? 
went  to  work  for  the  Des  Moines  Register  & 
Tribune,  where  he  endeavored  to  increase  the 
circulation  for  that  influertial  Iowa  daily. 
After  two  years  of  circulation  building  for  the 
Cowles  paper,  Cassill  put  out  his  own  shingle 
and  handled  all  circulation  for  North  Platte 
and  Fremont  (Neb.)  dailies.  He  was  later 
promoted  to  business  managsr  of  the  Fremont  j 
paper.  ^ 

In  September  1939  Mr.  Cassill  accepted  the  {)ff 
post  of  circulation  manager  of  the  Pough 
keepsie  Courier,  a  Speidel  paper,  and  the  fol-  Jtj 
lowing  June,  when  the  Speidel  organization  i 
purchased  WGNY  Newburgh  across  the  river  fji^ 
from  Poughkeepsie,  from  Peter  Goelet,  Mr. 
Cassill  was  named  manager  of  the  newly  ac- 
quired radio  property.  By  good  employment  of 
newspaper  techniques,  and  with  experienced 
radio  men  to  help  him,  "Dutch"  soon  trans- 
formed WGNY  from  a  losing  proposition  to  a 
black  ink  operation. 

Mr.  Cassill  started  earning  his  living  before 
graduating  from  high  school  by  peddling  pa- 
pers, and  he  likes  to  recall  that  he  was  still 
doing  this — as  circulation  manager  of  the 
Poughkeepsie  daily — ^whei  called  to  his  present 
radio  job. 

In  1939,  Mr.  Cassill  married  Margaret  Pascoe 
and  they  now  have  one  daughter,  Ann.  In  civic 
(Continued  cn  page  H) 
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he  Columbia  River  Gorge 
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The  mighty  Columbia  is  the  setting  for  some  of  the  most  dramatic  chapters  in  the 
history  of  America.  The  stories  of  this  river,  and  the  empire  it  has  mothered,  are 
broadcast  by  KOIN  in  the  most  authentic  radio  chronicle  of  Oregon  yet  produced  . . . 

"SONG  OF  THE  COLUMBIA 


5J 


fhe  series  is  in  its  fourth  month  as  an  exciting  adventure  among  the  sagas  of 
)regon's  yesterday.  How  portrayed?  In  breathless  dramatic  sketches  by  Robert 
)rmond  Case,  distinguished  Northwest  author . . .  and  in  the  brilliant  music  of 
'he  Duncan  Singers  (21  voices  you'll  hear  more  of)  and  the  KOIN  Orchestra 
. .  a  cast  of  over  50  in  all.  Each  episode  offers  a  contrast  with  the  present,  and 
trojects  the  challenge  of  tomorrow.  In  reliving  Oregon's  past,  "Song  of  the 
Columbia"  opens  the  door  on  Oregon's  expanding  future. 


mm 


PORTLAND 
OREGON 


Does  "Song  of  the  Columbia" 
contribute  to  a  better  under- 
standing of  the  Northwest  and 
its  resources? 

This  question  was  asked  in  a 
postcard  survey  among  repre- 
sentative listeners.  Of  all  replies 

98  plus  % 

answered  with  an  emphatic  Yes ! 


FREE  &  PETERS,  Inc. 
National 
Representatives 
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Peoriarea  Reconversion  Problems 
are  Only  Paint  Deep  .  .  . 

It  takes  exactly  the  same  kind  of  earth-moving  machinery  to  re- 
construct bombed  air  fields  as  it  does  to  build  new  ones  for  postwar. 
That's  why  Peoriarea's  reconversion  problems  consist  largely  of 
changing  the  paint  color  of  the  products  from  army  drab  to  com- 
mercial glow  .  .  .  nothing  more! 

This  means  that  reconversion  won't  throw  a  monkey-wrench  into 
Peoriarea's  prosperous  inner-workings.  You  can  depend  on  Peoriarea's 
potent  buying  population  of  over  600,000  to  continue  supplying 
the  material  from  which  sales  records 
are  made.  Advertisers  who  are  culti- 
vating this  hi-spot  market  today  are 
insuring  increased  sales  tomorrow. 
WMBD's  listening  audience  in  Peoriarea 
is  greater  than  all  other  stations 
combined. 


Peorians  Have  the 
WMBD  Habit! 


The  entire  PEORIAREA  of 
over  600,000  population  is 
dominated  by  WMBD,  as 
proved  by  Hooper  and  Con- 
Ian  listening  audience  sur- 
veys.  WMBD  dominates 
with  a  coverage  "tune-in" 
of  56.3%  (Conlan,  1944). 
You  can  capture  PEORI- 
AREA through  one  station. 


o 


ST,NGHOUSE  RADIO  STATIONS 


DR.  LEON  LEVY,  president  of  WCAU 
Philadelphia,  has  been  named  to  represent 
the  radio  industry  on  the  advisory  com- 
mittee of  the  Regional  War  Production 
Board  by  Director  J.  GriflSth  Boardman. 

HOWARD  K.  SMITH,  formerly  in  the  Fed- 
eral and  marine  divisions  of  the  apparatus 
dept..  General  Electric  Co.,  Schenectady, 
N.  Y.,  has  been  appointed  assistant  to  A. 
A.  BRANDT,  general  sales  manager  of  the 
GE  electronics  dept.,  Bridgeport,  Conn. 

STANLEY  YOUNG  and  HAL  LEVY  joined 
WINS  New  York  last  week  as  members 
of  the  sales  staff,  part  of  a  general  sales, 
promotion  and  program  expansion.  Mr. 
Young  was  formerly  Chicago  manager  of 
Spot  Sales  Inc.  Mr.  Levy  was  at  WFAS 
White  Plains,  N.  Y.,  as  sales  director. 
He  has  seen  service  with  the  Army  in  the 
South  Pacific,  and  handled  rebroadcasts  of 
the  1943  World  Series  games  for  service- 
men. 

EDWARD  A.  COLLIER,  assistant  director 
of  information  for  the  War  Manpower 
Commission  in  charge  of  campaigns  and 
field  operations,  has  joined  the  War  Ad- 
vertising Council  as  statf  manager  on 
sponsorship. 

HOWARD  KLARMAN,  sales  promotion 
manager  of  WMCA  New  York,  has  shifted 
to  the  station's  sales  staff.  Before  coming 
to  WMCA,  Mr.  Klarman  was  on  the  pro- 
motion staffs  of  MacFadden  and  Crowell- 
Collier  publications. 

R.  KENNETH  EVANS,  formerly  with  the 
Metropolitan  papers  in  Peoria,  Springfield 
and  Dayton,  O.,  has  been  appointed  to 
the  sales  staff  of  KQW  Portland,  Ore. 

PAUL  E.  MILLS  has  been  appointed  gen- 
eral manager  of  WOWO  Fort  Wayne,  Ind., 
a  Westinghouse  station.  HOWARD  D. 
LONGSWORTH  has  been  appointed  sales 
manager.  Mr.  Mills  was  commercial  man- 
ager of  WOWO-WGL  before  the  separation 
of  the  two  stations  under  the  duopoly  rul- 
ing. 

ROBERT  E.  COSTELLO,  formerly  on  the 
sales  staff  on  NBC  Spot  Sales,  has  joined 
the  sales  staff  of  the  Farm  Journal. 

BLANCHE  DE  EOMBAL,  manager  of 
station  CB66  Santiago,  Chile,  will  be  in 
New  Yoi-k  at  the  Barbizon-Plaza  Hotel 
until  Feb.  2.  Mrs.  De  Bombal,  who  is  va- 
cationing in  New  York,  explained  that  her 
station,  the  oldest  in  South  America,  is 
the  only  one  owned  by  American  interests, 
the  W.  L.  Grace  Co. 

DICK  GARVEY,  formerly  with  the  dis- 
play department  of  the  Kansas  City  Star, 
has  joined  the  sales  staff  of  KOIL  Omaha. 

LT.  ORRIN  KENDALL  BOICE,  USNE. 
son  of  HUGH  K.  BOICE,  WQXR  New  York 
vice-president  in  charge  of  sales,  has  been 
reported  missing  in  action,  accordng  to  a 
Navy  Dept.  notfication  dated  Jan.  23. 

WALTER  DANNER,  supervisor  in  the  CBS 
research  department,  has  been  named  of- 
fice manager  of  the  department,  reporting 
to  J.  K.  CHURCHILL,  director.  He  re- 
places ELIZABETH  IRISH,  who  has  resign- 
ed to  go  to  Houston,  Tex.  Prior  to  joining 
CBS  in  December,  Mr.  Danner  was  busi- 
ness manager  of  St.  Bartholomew's 
Committee  House  Club,  New  York.  Pre- 
viously he  was  office  manager  of  Harper 
Bros,  and  had  his  own  food  brokerage  firm. 


Our  Respects  to 

(Continued  from  page  4.2) 

affairs  "Dutch"  Cassill  is  chairman 
of  the  local  "War  Loan  Committee  in 
Newburgh,  a  member  of  the  Rotary 
Club,  City  Club,  University  Club, 
Chamber  of  Commerce,  Masonic 
Lodge  and  Presbyterian  Church, 
and  the  New  York  City  Radio  Exec- 
utives Club.  As  for  hobbies,  Mr. 
Cassill  is  an  old  Izaak  Walton  ad- 
dict, having  caught  many  a  Hudson 
River  catfish,  and  he  shoots  golf  in 
the  80's. 

Main  offices  of  WGNY-WKIP  are 
in  Poughkeepsie,  where  the  Cassills 
recently  purchased  a  home. 


OPERATIONAL  and  program! 
plans  were  under  heavy  discussion  j 
by  this  Mutual-Don  Lee  network  | 
trio  when  Edgar  Kobak  (center), 
Mutual  president,  conferred  with 
Don  Lee  executives  during  a  10-day 
Hollywood  visit  in  early  January. 
Pro  and  conning  (1  to  r)  are  Lewis'. 
Allen  Weiss,  vice-president  and  gen-  j 
eral  manager  of  Don  Lee  Network;'! 
Mr.  Kobak;  and  Willet  H.  Brown,  I 
network  vice-president  and  assist 
ant  general  manager. 


n 

JOHN  A.  TAPPIN,  former  director  of 
grocery  trade  relations  at  WLW  Cincin- 
nati, has  been  named  manager  of  the 
merchandising  and  research  department  of 
WBAL  Baltimore. 

C.  W.  DOEBLER  has  been  appointed  di- 
rector of  advertising  and  sales  promotion  i 
of  KMOX  St.  Louis. 

FORREST  W.  CLOUGH,  traffic  manager  of 
KFJZ  Ft.  Worth  and  the  Texas  State  | 
Network,  is  the  father  of  a  boy.  i  i 

JAY  STANWYCK,  former  service  man- 
ager and  member  of  the  editorial  board 
of  C.  E.  Hooper  Inc.,  New  York,  has  joined 
the  Cooperative  Analysis  of  Broadcasting 
as  editor  of  all  CAB  reports,  a  new  post. 

FLIGHT  LT.  W.  RONALD  JOHNSTON, 

RCAF  administrative  officer  for  two  years, 
has  been  placed  on  reserve  status  and 
has  returned  to  the  Canadian  Broadcasting 
Corp.  as  commercial  representative  at  To-, 
ronto. 

SANGSTON  (Sock)  HETTLER,  account* 
executive  of  CBS  Chicago,  is  the  father  or 
a  girl. 

JOHN  W.  ELWOOD,  manager  of  KPO- 
NBC  San  Francisco,  has  been  elected  first 
vice-president  of  the  San  Francisco  Down 
town  Assn. 

A.  N.  ARMSTRONG  Jr.,  general  manager 
of  WCOP  Boston,  is  serving  on  the  Radio 
Advisory  Board  of  the  1945  Red  Cross 
War  Fund  campaign  of  the  Boston  Metro- 
politan  Chapter  of  ARC. 

ROBERT  E.  HYLAND  Jr.,  released  froia 
the  Navy,  is  a  new  member  of  the  sales 
staff  of  KXOK  St.  Louis. 

GORDON  KINNEY,  acting  assistant  chief 
of  the  OWI  Domestic  Radio  Bureau  allo- 
cations division,  has  been  made  assistant 
chief.  He  formerly  was  with  West  Ybi 
ginia  Network.  j| 


E.  E.  Loucks  Named 

APPOINTMENT  of  E.  E.  Loucks, 
formerly  in  charge  of  radio  receiver 
sales  at  International  GE,  as  man- 
ager of  the  export  division  of 
Zenith  Radio  Corp  was  announced 
last  week  by  J.  J.  Nance,  Zenith 
vice-president.  Mr.  Loucks  will  deal 
with  American  Steel  Export  Co.  in 
handling  ^Zenith  sales,  inasmuch 
as  ASECO  was  appointed  exclu 
sive  export  sales  representative 
for  Zenith  in  the  summer  of  1943, 
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Thompson  to  MBS 

JESSE  THOMPSON,  formerly  pro-: 
duction  manager  of  the  cooperative 
program  division  of  the  Blue  net- 
work, now  with  Mutual,  is  as- 
signed  to  special  studies  and 
writing  on  Mutual's  policies  an' 
planning.  In  network  promotio: 
for  five  years,  Mr.  Thompson  has 
also  served  with  Kenyon  &  Ecfc 
hardt  Inc.  and  Emil  Brisache^ 
agencies. 
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Distinctive  Quality  Programs 
Keyed  to  the  Wants  and  Needs 
of  the  People  of  Wisconsin 
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NATIONAL  RCPRISENTATIVES 
THI  KATZ  AGENCY,  INC. 
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NED  CALMER,  CBS  correspondent,  re- 
turned to  this  country  last  Monday  from 
Europe,  which  he  has  covered  for  CBS 
since  last  August.  He  resumed  last  week- 
end his  former  spot  on  CBS  Sat.  and  Sun. 
8:55  p.m.  for  Parker  Pen.  BOB  TROUT. 
CBS  news  analyst  has  been  substituting. 

GEORGE  C.  FOSTER,  formerly  assistant  to 
RAYMOND  E.  NELSON,  vice-president  in 
charge  of  radio  and  television,  Charles  M. 
Storm  Co,  New  York,  has  joined  WNEW 
New  York  to  work  on  production  and  as- 
sist in  the  station's  television  program 
on  WABD  New  York,  DuMont  station. 
MILTON  B.  KAYE,  formerly  sound  effects 
technician,  NBC,  has  joined  WNEW  as 
producer. 

BARRY  GRAY,  WOR  New  York  announc- 
er and  producer,  last  week  replaced  STEVE 
ELLIS  on  WOR's  all-night  recorded  pro- 
gram Moonlight  Saving  Time.  Mr.  Ellis 
returns  this  Monday  to  WMCA  New  York, 
to  conduct  sports  news  and  interviews  as 
a  five-times  weekly  ten  minute  series, 
and  a  two-hour  morning  music  box  of 
recorded  music  Men.  thru  Sat. 

TOM  SLATER,  director  of  special  events 
and  sports  for  MBS,  has  completed  a  movie 
for  Newsreel  Distributors  Inc.,  New  York, 
in  which  he  acts  as  the  moderator  on  the 
question :  "Shall  We  Have  Compulsory 
Military  Training  After  the  War?" 

HAROLD  PETERS,  Blue  Network  war 
correspondent  and  commentator,  has  been 
transferred  from  Paris  to  the  network's 
London  news  office. 

ESTELLE  M.  STERNBERGER,  commen- 
tator on  WQXR  New  York,  on  Feb.  1 
shifts  to  WLIB  New  York  to  broadcast 
exclusively  a  five-weekly  ten-minute  dis- 
of   world  events. 


GEORGE  SANDERS,  formerly  with  WJBK 
Detroit  and  PRES  ROPER,  formerly  with 
WCED  Dubois,  Pa.  have  joined  the  an- 
nouncing staff  of  WKBN  Youngstown. 

JOSEPH  KRAMER,  formerly  with  KCMO 
Kansas  City,  has  joined  the  announcing 
staff  of  KLO  Ogden,  Utah. 

LELAND  STOWE,  Blue  war  correspond- 
ent now  broadcasting  from  Europe,  has 
been  awarded  Greece's  Military  Cross,  2d 
class.  by  Premier  Nicholas  Plastiras. 
During  the  campaigns  of  the  Ital- 
ian front,  the  citation  reads,  Mr.  Stowp 
showed  "bravery  and  contempt  for  hard- 
ship in  following  Greek  front  line  troops 
and  endangering  his  life  continually."  Mr. 
Stowe's  broadcasts  are  sponsored  by  Natl. 
Bd.  of  Fire  Underwriters 

RANNY  DALY,  former  special  events  di- 
rector of  WING  Dayton,  has  been  namfd 
production  manager.  CHARLES  REEDER, 
music  director,  has  assumed  duties  of  as- 
sistant production  manager. 

F.  EDWARD  (Dinny)  WHITMARSH,  news 
editor  of  WBZ-WBZA  Boston-Springfield,  is 
the  father  of  a  girl. 

S/SGT.  BEN  LIFSCHEN,  former  staff 
member  of  the  CBS  television  station 
WCBW  New  York,  has  received  the  Air 
Medal,  according  to  an  announcement  from 
the  2d  Bombardment  Division,  8th  Air 
Force  Liberator  Station,  in  England. 
S/Sgt.  Lefschen,  who  also  wears  the  Purple 
Heart,  has  been  serving  as  tail  gunner 
on  a  Liberator  bomber  in  the  Middle  East, 
Africa  and  from  bases  in  England. 

BURTON  PASSER,  former  reporter  on  the 
Mankato  Free  Press,  has  joined  KYSM 
Mankato,  Minn,  as  news  editor  replacing 
BOB  REDEEN.  New  staff  announcer  is 
BILL  WOBUS,  former  Chicago  copywriter. 
BOB  GARDNER,  released  by  the  Army  Air 
Corps,  has  been  named  program  director. 
KAY  McKENNA,  formerly  with  KABR 
Aberdeen,  S.  D.,  is  now  an  announcer  and 
member  of  the  promotion  department  of 
KYSM. 

MRS.  REES  DAUGHERTY,  director  of 
women's  activities,  WSRR  Stamford.  Conn., 
has  been  named  chairman  of  New  Eng- 
land for  the  NAB  Assn.  of  Women  Di- 
rectors. She  broadcasts  under  the  name 
ANN  DAVENPORT. 

LT.  DICK  ROSS,  former  night  supervisor 
and  announcer  of  KHJ  Hollywood  who  was 
reported  missing  in  action  and  now  is  a 
prisoner  of  war  in  Germany,  is  the  fa- 
ther  of  a   girl  bom   in  Los   Angeles  on 


ELEANOR  HOWARD,  director  of  women's 

activities  of  WOL  Washington,  was  struck 

and  seroiusly  injured  by  a  street  car 
Jan.  19. 


PAT  BELL,  formerly  in  the  production 
and  sales  department  of  CBS  and  more 
recently  secretary  to  G.  W.  (Johnny) 
JOHNSTONE,  Blue  director  of  news,  is 
a  new  member  of  the  news  sta  of  WCOP 
Boston. 

PFC.  JOHN  D.  STOOKEY,  son  of 
CHARLES  STOOKEY,  farm  editor  of 
KXOK  St.  Louis,  has  been  reported  missing 
in  action  in  Germany  Dec.  21,  1944. 

CANDACE  SYDOW,  formerly  with  WNBF 
Binghampton,  N.  Y.,  is  a  new  member 
of  the  continuity  staff  of  WIL  St.  Louis. 
RUTH  JOHNSON  replaces  MARGARET 
HANKEN,  resigned,  as  chief  of  WIL  con- 
tinuity Feb.  1. 

BOB  NEAL,  staff  announcer  of  WJIM 
Lansing,  Mich.,  has  returned  to  the  sta- 
tion following  recovery  from  an  operation 
at  St.  Lawrence  Hospital. 

BOB  INNES,  continuity  editor  of  WJIM 
Lansing,  Mich.,  was  feature  speaker  at 
the  state-wide  conference  on  adult  educa- 
tion held  at  Michigan  State  College. 

BERT  WHALEY,  former  New  York  free- 
lance singer  and  12  years  in  radio  dramatic 
and  musical  work,  has  joined  the  NBC 
central  division  as  a  director  of  music  pro- 
grams. He  replaced  HAROLD  BEAN,  who 
resigned  to  join  Roger  Beane  Adv.,  In- 
dianapolis. 

IAN  ROSS  MacFARLANE,  commentator 
of  WITH  Baltimore,  underwent  an  opera- 
tion last  week  for  the  removal  of  an  eye. 

IRA  BLUE,  formerly  of  KQW  San  Fran- 
cisco, now  is  sports  commentator  on  KGO 
San  Francisco. 

NORVELL  GILLESPIE,  NBC  San  Fran- 
cisco victory  garden  consultant,  is  the  fa- 
ther  of  a  boy. 

BOB  SHAW,  formerly  in  radio  in  New 
York,  is  now  a  member  of  the  announcing 
staff  of  WINN  Louisville. 

CHARLES  F.  McGRATH,  publicity  direc- 
tor of  WCKY  Cincinnati,  suffered  a  broken 
ankle  from  a  fall  on  the  ice. 

RUSS  WYLY,  former  announcer  with 
WBAP-KGKO  Ft.  Worth,  Tex.,  returns  to 
the  stations  as  production  director.  He 
was  with  WSM  and  WLAC  Nashville  for 
two  years.  EUGENE  HALL  is  a  new 
member  of  the  music  depar'tment  of 
WBAP-KGKO.  ROY  McKEE  has  been  add- 
ed to  the  announcing  staff.  At  one  time 
with  KGKO  and  recently  released  by  the 
Army,  he  returns  to  Ft.  Worth  from 
KVOO  Tulsa. 

T/SGT.  LEO  FREMONT,  former  publicity 
and  promotion  director  for  WEBC  and 
WDSM  Duluth,  is  now  with  Headquarters 
of  the  Sixth  Army  Group  somewhere  in 
France.  He  is  assigned  to  the  Special  Serv- 
ice Section. 

JOHN  CONRAD,  formerly  with  KTSM  El 
Paso  and  NBC  Chicago,  now  on  duty  at 
the  Norfolk  Navy  Yard,  is  the  father  of  a 
girl. 

MAX  BROWN,  program  director  of  KHAS 
Hasting,  Neb.,  has  resigned  upon  advice 
of  physicians  because  of  a  throat  ailment. 
He  is  succeeded  by  GEORGE  B.  YOUNG, 
veteran  of  the  Pacific  theatre  and  former 
program  director  of  KWJB  Globe  and 
KCRJ  Jerome,  Ariz. 

ESTON  PACE,  announcer  at  KTSA  San 
Antonio,  has  entered  the  Marines. 

TOM  HVESEY  has  left  the  announcing 
staff  of  KYW  Philadelphia  for  an  engi- 
neering post  at  Bendix  Aviation  Corp. 


RCA  Album  Campaign 

RCA  VICTOR  Division,  RCA,  Cam- 
den, N.  J.,  in  its  1945  advertising 
and  promotion  campaign,  will  con- 
centrate on  selling  specific  records 
or  albums,  in  contrast  to  last  year 
when,  as  a  result  of  the  AFM  ban 
on  discs,  radio  and  space  copy  was 
confined  largely  to  promoting  in- 
dividual artists.  Consumer  cam- 
paign starts  with  full-page  color 
ads  in  Life  Feb.  14  and  26.  Con- 
sumer space  advertising  will  be 
confined  largely  to  Life  and  Listen, 
supported  by  advertising  and  pro- 
motion in  trade  papers  and  spe- 
cial dealer  displays.  Each  record- 
ing will  be  promoted  on  RCA  Vic- 
tor's NBC  Music  America  Loves 
Best  and  on  Music  You  Want,  the 
local  program  of  RCA  Victor 
records  heard  on  55  stations 
throughout  the  country.  Agency  is 
J.  Walter  Thompson  Co.,  New  York. 


Passman  Joins  WTOP 

LeROY  PASSMAN,  recently  re- 
turned from  ABSIE,  the  OW'l  sta- 
tion in  London,  has  joined  WTOP 
Washington  as  director  of  station 
operations. 
He  served  as 
traffic  manager  of 
ABSIE.  Before 
taking  the  over- 
seas post,  he  was 
assistant  opera- 
t  i  o  n  s  executive 
with  CBS,  New 
York,  a  position 
he  had  held  for 
nine  years.  At 
WTOP  Mr.  Pass- 
man will  handle  the  liaison  work 
between  the  program  and  engineer- 
ing department  and  the  network, 
and  will  be  responsible  for  sched- 
uling and  for  production  assign- 
ments. 


Passman 


WTAM  Changes 

VERNON  H.  PRIBBLE,  divisional 
manager  of  WTAM  Cleveland,  has 
appointed  Vic  Liston,  former  Ca- 
nadian newspaperman,  press  rela- 
tions director,  and  has  announced 
changes  in  newsroom  personnel. 
Edward  Wallace,  NBC  reporter, 
has  been  appointed  news  editor  as- 
sisted by  Sanford  Markey  of  the 
Cleveland  New\s  and  Bill  Bailey, 
assistant  manager  of  the  United 
Press  Pittsburgh  bureau,  whose 
real  name  is  Clarence  Wagar.  The 
news  staff  members  are  replace- 
ments for  Bob  W.  Dailey,  now  with 
McCann-Erickson,  and  Al  Orrick, 
now  in  the  Navy. 


Harold  Sanford 

HAROLD  SANFORD,  65,  formerly 
conductor  of  NBC  orchestras  for  14 
years  and  previously  manager  and 
assistant  conductor  of  Victor  Her- 
bert's orchestra,  died  in  Spring- 
field, Mass.  Jan.  19.  Mr.  Sanford 
joined  NBC  in  1927  as  a  musical 
director  of  both  commercial  and 
sustaining  programs  until  his  re- 
tirement in  1940.  While  with  NBC 
he  was  associated  with  programs 
sponsored  by  the  Philco  Corp.; 
General  Food  Sales  Co.  (Maxwell 
House  Coffee)  ;  the  Wrigley  Co., 
and  the  Sun  Oil  Co.  Mr.  Sanford 
was  also  noted  as  a  composer.  His 
wife  survives. 


Gertrude  Lanza  Potts 

GERTRUDE  LANZA  POTTS,  36, 
formerly  publicity  director  of  the 
Yankee  Network  in  Boston  and  pre- 
viously advertising  manager  in 
New  York  of  the  Columbia  Broad- 
casting Artists  Bureau,  was  found 
dead  of  gas  poisoning  in  her  New 
York  apartment  Jan.  20.  Police 
listed  the  case  as  suicide.  Surviv- 
ing is  her  husband,  Capt.  William^ 
Brevoort  Potts  Jr. 


Rudolph  Vavpetich 
RUDOLPH  VAVPETICH,  6 
ant  director  of  the  concert  division  of 
the  National  Concert  &  Artists  Corp., 
New  York,  died  in  New  York  January 
19.  Prior  to  joining  NGAC  a  year  ago, 
Mr.  Vavpetich  vras  associated  with  Co- 
lumbia Concerts,  New  York,  and  prior 
to  that  was  with  the  NBC  Concert 
Bureau,  now  NCAO.  Surviving  are  his 
widow  and  son. 


JAY  STANWYCK,  former  service 
manager  of  C.  E.  Hooper  Inc.,  has 
been  appointed  editor  of  all  CAB  re- 
ports, a  new  post  at  Cooperative 
Analysis  of  Broadcasting. 
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Rep 


Back  in  the  thirties  when  radio  business  was 
hard  to  get,  the  GEORGE  P.  HOLLINGBERY 
organization  showed  consistent  increases  for 
WWJ,  year  after  year. 

Now  when  business  is  easy  to  get  but  hard 
to  place,  this  elite,  hard-hitting  outfit  continues 
to  meet  every  requirement  of  capable,  ethical 
station  representation. 

In  New  York,  it's  ED  SPENCER,  PAUL  SENFT, 
NOEL  BREAULT,  GEORGE  KLAYER,  DON  DONA- 
HUE* 

In  Chicago,  it's  GEORGE  HOLLINGBERY, 
FRANK  McCarthy,  CHARLEY  COMPTON,  FRED 
HAGUE* 

In  Los  Angeles,  it's  JIM  FISLER;  in  San  Fran- 
cisco, it's  RUSS  BIRCH,  and  in  Atlanta,  it's  "MP" 
MARTIN. 

*on  foreign  service  with  the  Armed 
Forces  of  the   United  States, 


UIUIJ 


ASSOCIATE  FM  STATION 
WENA 
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America's  Pioneer  Broadcasting  Station— First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

950  KILOCYCLES  — 5000  WATTS 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 

Notional  R e pr e s e nloli v e t 


NBC  BASIC 
NETWORK 
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...for  both  vertical 
and  lateral 
recordings 


Small  wonder  that  so  many  broadcast- 
ers demand  the  Western  Electric  9A 
Reproducer.  It  plays  both  vertical  and 
lateral  recordings  with  highest  fidelity. 
It  can  be  used  with  any  turntable  equip- 
ment. It  meets  the  most  exacting  qual- 
ity standards  of  transcription  broad- 
casting. 

Developed  by  Bell  Labs  — made  by 
Western  Electric  —  that's  the  story  of 
9A  quality  in  a  nutshell.  After  Victory, 
count  on  that  combination  for  continu- 
ing leadership! 


Buy  War  Bonds— and  hold  them! 

Western  Electric 


MAYFLOWER  ICE  CREAM  Co.,  New 
York,  has  appointed  Sterling  Adv.,  New 
York,  to  handle  advertising  for  Mayflower 
and  Hershey  ice  creams.  In  expanding  its 
distribution  and  advertising,  radio  was 
used  for  the  first  time  two  weeks  ago  with 
start  of  60  transcribed  30-second  spot  an- 
nouncements weekly  for  13  weeks  on  WHN 
New  York.  Records  were  cut  by  Basch  Radio 
Productions,  New  York.  Other  New  York 
City  area  stations  will  be  added  from  time 
to  time. 

COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City,  has  appointed  Grant  Adv.,  Cara- 
cas, Venezuela,  to  handle  advertising  in 
that  country  for  Colgate  toothpaste  and 
Palmolive  soap,  to  be  promoted  via  radio. 

20TH  CENTURY  Fox  Film  Corp..  New 
York,  in  increasing  the  number  of  station 
break  and  one-minute  spot  announcements 
under  long-term  contracts  for  promotion 
of  iilms  on  New  York  stations,  on  Jan. 
15  and  22  added  a  total  of  12  additional 
announcements  on  WJZ  New  York.  Agency 
is  Kayton-Spiero  Co.,  New  York. 

MILLER  BRASSIERE  Co.,  New  York, 
has  appointed  Moss  &  Arnold  Co.,  New 
York,  to  handle  advertising.  Radio  will  be 
used  in  the  latter  part  of  1945. 

LION  MFG.  Co.,  Chicago,  has  appointed 
W.  W.  Garrison  &  Co.,  Chicago  to  handle 
advertising.   Radio  is  considered. 

EX-LAX  MFG.  Co.,  Brooklyn  (Jests),  on 
Jan.  1  started  daily  spot  announcements 
on  KMPC  Hollywood.  Contract  is  for  ]3 
weeks.  Joseph  Katz  Co.,  Baltimore,  has 
account. 

20TH  CENTURY-FOX  FILM  Corp.,  Los 
Angeles,  to  promote  local  showing  of  the 
film  "Keys  of  the  Kingdom"  is  using  an 
average  of  150  transcribed  announcements 
on  KFWB  KFAC  KHJ  KFI  KECA  KNX. 
Quarter-hour  newscasts  and  transcribed 
musical  programs  are  sponsored  on  the 
four  last-named  stations.  Western  Adv. 
Agency,  Los  Angeles,  has  account. 

MENTHOLATUM  Co.,  Wilmington,  Del. 
(Mentholatum) ,  on  Jan.  1  started  five  spot 
announcements  weekly  on  KMPC  Hollywood. 
Contract  is  for  13  weeks.  Placement  is 
through  J.  Walter  Thompson  Co.,  New 
York. 

SWIFT  &  Co.,  Chicago  (All  Sweet  mar- 
garine) ,  on  Jan.  22  started  thrice-weekly 
participation  in  Home  Makers  Club  on 
KMPC  Hollywood.  Contract  is  for  26  weeks. 
J.  Walter  Thompson  Co.,  Chicago,  has  the 
account. 

BALABAN  &  KATZ  Corp.,  Chicago,  spon- 
sored for  the  week  beginning  Jan.  22  one- 
minute  spot  announcements  for  Our  Hearts 
Were  Young  &  Gay  on  WMAQ  WAIT 
WJJD  WIND,  all  Chicago.  Contract  was 
placed  by  M.  M.  Fisher  Assoc.,  Chicago. 

KELLOGG  Co.,  Battle  Creek,  Mich.  (Pep 
cereal),  on  Jan.  15  resumed  sponsorship 
of  Superman  on  full  Mutual  network  Mon. 
thru  Friday  5:15-5:30  p.m.  (CWT).  Con- 
tract for  26  weeks  was  placed  by  Kenyon 
&  Eckhardt,  Chicago. 

HELM'S  BAKERIES  Inc.,  Los  Angeles 
(home  delivery  service),  has  increased  its 
radio  appropriation  and  stepped  up 
schedule  with  an  approximate  total  of  30 
transcribed  singing  commercials  being  used 
weekly  on  KFI  KNX  KHJ  KFWB  KVOE. 
Agency  is  Dana  Jones  Co.,  Los  Angeles. 

HOFFMAN  RADIO  Corp.,  Los  Angeles 
(equipment),  has  appointed  Dana  Jones 
Co.,  Los  Angeles,  to  handle  its  advertising. 
Firm  is  considering  Pacific  Coast  radio. 

20TH  CENTURY-FOX  FILM  Corp.,  Los 
Angeles  (motion  pictures),  on  Jan.  15 
started  five-weekly  program  of  music  and 
commentary  on  KHJ  HoUywood.  Contract 
is  for  33  weeks.  Firm  also  sponsors  week- 
ly quarter-hour  newscast  on  KFI  Los  An- 
geles and  two  five-minute  news  periods 
daily  on  KMPC  Hollywood  as  well  as  three 
or  four  transcribed  spot  announcements 
daily  on  KHJ  KECA  KFI  KNX  KFWB. 
Western  Adv.,  Los  Angeles,  has  the  ac- 
count. 

CAPILLIS  Inc.,  New  York,  has  appointed 
Stuart  Bart  Adv.,  New  York,  to  handle 
advertising  for  hair  shampoos.  Radio  may 
be  used. 

NORCROSS,  New  York,  publishers  of  greet- 
ing cards  and  gift  dressings,  has  appoint- 
ed Abbott  Kimball  Co.,  New  York,  to 
handle  advertising.  Radio  will  be  used  dur- 
ing holiday  seasons. 


NEW  EXECUTIVE  STAFF  of  WCOP  Boston,  recently  purchased  by  the; 
Cowles  brothers  posed  for  this  picture.   Seated  is  A.  N.  (Bud) 
Armstrong  Jr.,  general  manager.  Standing  are:  (1  to  r)  Paul  Belaire, , 
commercial  manager;  Roland  C.  Hale,  chief  engineer;  Frank  J.  Brink- y( 
mann,  chief  accountant;  John  D.  Maloy,  program  manager;  Harry  D.f/ 
Goodwin,  promotion  and  merchandising  manager.  WCOP  will  become  the  U 
Boston  outlet  for  the  Blue  Network  on  June  15  this  year.  i!\ 


HAPPY  Tumbling  Blocks,  Osage,  la.,  has 
named  Northwest  Radio  Adv.  Co.,  _  Seattle, 
as  advertising  representative.  Radio  plans 
are  said  to  be  considered. 

MAYFLOWER  Mills  Inc.,  Ft.  Wayne,  Ind. 
(Snow  Goose  flour),  has  named  Clem  J. 
Steigmeyer  Adv.  Agency  as  representative. 
Plans  are  said  to  include  radio. 

TRIPLE  A  Tablets  Inc.,  Buffalo  (proprie- 
tary) ,  has  named  Baldwin  &  Strachan 
Inc.,  Buffalo,  as  advertising  counsel.  Radio 
may  be  used. 

HOOKER  GLASS  &  PAINT  Co.,  Chicago, 
starts  participation  sponsorship  of  Sunrise 
Salute  on  WBBM  Chicago  Jan.  29  for  17 
weeks.  Firm  is  celebrating  its  90th  year 
in  business.  Agency  is  Goodkind,  Joice  & 
Morgan,  Chicago. 

IOWA  SOAP  Co.,  Burlington,  la.,  has 
started  sponsorship  of  Modern  Romances 
thrice- weekly  9:15-9:30  a.m.  (CWT)  on 
WTAD  Quincy.  Contract  for  39  weeks 
was  placed  by  Goodkind,  Joice  &  Morgan, 
Chicago. 

GREAT  LAKES  Varnish  Works,  Chicago, 
has  appointed  Kalom  Adv.,  Chicago  to 
handle  advertising.  Radio  is  considered. 

BRICK  OVEN  Bakers,  New  York,  on  Jan. 
16  began  sponsorship  of  John  B.  Kennedy, 
news  commentator,  twice-weekly  2-2:15 
p.m.  for  bread  and  rolls  on  WJZ  New 
York.  Contract  is  for  52  weeks.  Business 
placed  direct. 

CIA.  INDUSTRIAL  de  Conservas  Delrio 
of  Brazil,  manufacturer  of  canned  foods 
and  a  radio  advertiser,  has  appointed 
Grant  Anuncios  S.  A.,  Rio  de  Janeiro  sub- 
sidiary of  Grant  Adv.,  New  York,  to 
handle  advertising. 

H.  GOODMAN  Inc.,  Cleveland  (mattresses), 
has  assumed  local  Monday  through  Fri- 
day sponsorship  on  WJW  Cleveland  of 
John  B.  Kennedy,  Blue  news  commentator. 

NEWELL  GUTRADT  Co.,  San  Francisco 
(soap  and  cleanser),  has  placed  its  ac- 
count with  Erwin,  Wasey  &  Co.,  San  Fran- 
cisco. Radio  plans  are  said  to  be  con- 
sidered. 

DOLLAR  &  Co.,  Napanee,  Ont.  (Tenz 
breath  tablets),  has  started  thrice-weekly 
spot  announcements  on  CKEY  Toronto. 
Account  was  placed  by  A.  J.  Denne  & 
Co.,  Toronto. 

MacDONALD  TOBACCO,  Montreal,  has 
started  five-minute  transcribed  program 
Big  Moments  in  Sports  thrice-weekly  on  10 
Canadian  stations.  Account  was  placed 
by  Harold  F.  Stanfield  Ltd.,  Montreal. 

GLENN  HOLDER,  formerly  advertising 
manager  of  Vitamins  Plus  division,  Vick 
Chemical  Co.,  New  York,  and  for  ten  years 
an  executivve  of  Morse  International,  New 
York  agency,  has  been  named  advertising 
and  sales  promotion  manager  of  Standard 
Labs.,  New  York.  Firm  has  been  formed 
by  William  R.  Warner  &  Co.,  New  York, 
to  handle  its  proprietary  drugs  and  toi- 
letries [Broadcasting,  Jan.  16]  and  rep- 
resents a  merger  of  14  leading  proprietai-y 
companies. 

LITE-GLO  Co.,  Topeka  (Lite-Glo  Kit), 
has  placed  its  account  with  Shaffer-Bren- 
nan-Margolies  Adv.,  St.  Louis.  Plans  are 
said  to  include  radio. 

MAURELLA  Products  Co.,  New  York 
(toilet  waters) ,  has  named  AW  Adv.  Inc., 
New  York,  as  agency.  Radio  is  said  to  be 
considered  for  part  of  approximate  $125,- 
000  appropriation. 


Time  Change  Action  By^j, 
Congress  Held  Unlikely! 

DESPITE  PRESSURE  from  vari-'l 
ous  farm  groups  to  return  the  na-' 
tion  to  Standard  Time,  there  ap- 
peared little  likelihood  last  week  i 
that  any  immediate  future  action 
would  be  taken  by  Congress  to  dis-  j 
turb  the  War  Time  setup  fostered 
by  various  war  agencies  and  the 
Administration.  Sen.  Taft  (R-0.) 
introduced  a  bill  to  authorize  the 
ICC  to  discontinue  War  Time  in 
zones  where  it  is  no  longer  neces- 
sary for  war  production.  Sen.  Reed 
(R-Kan.)  introduced  a  bill  (S-355) 
to  restore  Standard  Time  in  Febru- 
arv  1945,  rather  than  six  months 
after  the  war,  as  now  provided. 
In  the  House,  Rep.  O'Hara  (R- 
Mich.)  introduced  a  bill  (HR-1446)' 
to  restore  Standard  Time  March  1. 

Meantime  South  Dakota  broad- 
casters face  the  possibility  of  up- 
set schedules  following  passage 
by  a  71-2  vote  in  the  House  of  a  bill 
to  return  to  Standard  Time.  The 
bill,  now  pending  in  State  Senate, 
was  sponsored  by  farm  organiza- 
tions. During  the  last  Congress 
hearings  were  held  by  a  subcom- 
mittee of  the  House  Interstate  & 
Foreign  Commerce  Committee  on 
several  bills  and  resolutions  to  re- 
peal War  Time,  but  they  died  in 
Committee.  At  that  time  farm  or- 
ganizations urged  repeal  of  War 
Time,  while  Government  agencies; 
pleaded  for  retention  of  the  fast 
time  for  the  duration.  j 
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Little  Elmer  says:  ''You  don't  need  to  dig  very  deep  to 
find  out  why  WGN  leads  all  major  Chicago  stations 
in  volume  of  local  and  national  spot  business," 


CHICAGO  11  ILLINOIS 

50,000  WATTS  ^iPV^^   720  KILOCYCLES 


MUTUAL    BROADCASTING  SYSTEM 

EASTERN   SALES   OFFICE:   220  EAST   42nd   STREET,  NEW  YORK   17,  N.  Y. 
WEST   COAST:    EDWARD    S.    TOWNSEND   CO.,   RUSS    BUILDING,   SAN   FRANCISCO,  CALIF. 
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dees  It - 

THROUGH  STORM 
AND  NOISE 


with  clear  reception  that  will  build 
and  hold  greater  audiences 


Over  a  period  of  a  year,  more  radio  receivers  are  tiirned  off 
during  programs  because  of  man-made  and  natural  elec- 
trical disturbances  than  for  any  other  cause.  If  your  station 
serves  areas  where  electrical  devices  produce  high  noise- 
levels,  if  you  are  geographically  located  where  static  is  a 
problem,  consider  FM.  Frequency  Modulation  wiU  give 
your  listeners  vastly  improved  reception,  virtually  free 
from  noise  — and  do  it  with  less  transmitter  power  and 
reductions  in  operating  costs.  Or,  with  the  same  power  and 
the  same  cost,  it  will  enlarge  your  primary  service  area. 

In  order  to  provide  radio  reception  with  low  background 
noise  level,  the  signal  strength  of  an  AM  broadcast  station 
should  be  about  100  times  stronger  than  that  of  the  inter- 
fering noise  or  signal.  By  comparison,  an  FM  broadcast 
station  can  provide  reception  with  the  same  low  back- 
groimd  noise  level  but  with  a  signal  strength  only  about 
twice  that  of  the  noise  level  itself. 


Consider,  for  example,  the  case  of  the  1-kw  AM  station 
on  1200  kc.  With  a  400-ft  half- wave  antenna  overlooking 
flat  country  and  where  conditions  of  ground  conductivity 
are  average  (3  x  lO-i^  EMU)  this  station  can  generally 
provide  its  radio  audience  with  satisfactory  noise-free 
service  over  the  following  approximate  effective  areas: 
AM  Service  Range  Coverage 

Day  22  miles  1520  square  miles 

Night  10.5  miles  346  square  miles 

Compare  this  performance  with  the  virtually  interfer- 
ence-free reception  that  a  1-kw  FM  station  can  provide 
over  the  same  terrain,  using  a  2-bay  circular  antenna 
400  feet  high: 

FM  Service  Range  Coverage 

Day  oncf  Night  43  miles  5800  square  miles 

Performance  like  this  provides  better  service.  Service  like 
this  bmlds  larger  audience  and  greater  advertiser  interest. 


GENERAL  S  ELECTRIC 


Look  to  General  Electric  when  you  plan  your  FM  sta- 
tion. G.E.  is  the  one  radio  manufacturer  with  experience 
in  designing  and  building  complete  FM  systems— from 
transmitters  to  receivers.  G.E.  has  designed  and  built 
more  FM  broadcast  transmitters  than  any  other  manu- 
facturer. G.E.  built  the  first  FM  home  receivers  and  has 
furnished  a  large  percentage  of  today's  haLf-mUlion  now  in 
use.  Today,  the  six  studio-transmitter  FM  relay  links  now 
operating  in  the  340-megacycle  band  are  all  G.E.— with 
thousands  of  hotirs  of  regular  operation  to  their  record. 
G.E.  operates  its  own  FM  proving-ground,  station  WGFM, 
at  Schenectady.  For  information  on  General  Electric  FM 
broadcast  equipment,  write:  Electronics  Department, 
General  Electric,  Schenectady  5,  N.  Y. 

ESTABLISH  A  PRIORITY  ON  DELIVERY  OF  YOUR  FM  EQUIP- 
MENT. Write  for  your  copy  of  the  "G-E  Equipment  Reser- 
vation Plan"  which  tells  you  about  General  Electric's  plan 
to  help  you  obtain  early  delivery  of  transmitters  and  asso- 
ciated equipment. 


50  FM  BROADCAST  STATIONS  ON  THE  AIR 
OVER  300  APPLICATIONS  PENDING 

FM  DOES  IT  — 

FM  multiplies  your  effective  coverage  day  and  night. 

FM  gives  your  audience  programs  with  lower  background  noise. 

FM  minimizes  station  interference  on  your  frequency. 

FM  contributes  to  the  economy  of  your  broadcasting  system. 

General  Electric's  FM  equipment  will  include  revolu- 
tionary circuit  developments,  new  component  designs, 
and  improved  layout  features  that  wiU  contribute  directly 
to  the  quaUty  and  economy  of  your  broadcasting  system. 

Tune  in  General  Electric's  "The  World  Today"  and  hear  the  news 
from  the  men  who  see  it  happen,  every  evening  except  Sunday  at  6:45 
E.W.T.  over  CBS  network.  On  Sunday  evening  listen  to  the  G-E  "All 
Girl  Orchestra"  at  10  E.W.T.  over  NBC. 


FM  •  TELEVISION  •  AM  ^a^.^-^"^'' 


Sold 


in 

Cuba...? 

National 
Advertisers  know 
the  answer  .  .  . 

They  use  the 
proven  network"^ 

RHC  CADENA  AZUL 


^       *Cuba's  only 


network 
afi&liated  with 


CBS 


U.  S.  Representative 
HUMBERTO  D.  GONZALEZ 

220  West  42nd  St.,  New  York  City 
Wisconsin  7-1166 
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ABBOTT  KIMBALL,  president  of  Abbott 
Kimball  Co.,  New  York  agency,  is  in 
Los  Angeles  for  conferences  with  Blals- 
dell  Gates,  vice-president,  and  to  set  up  a 
West  Coast  radio  department.  Firm  serv- 
ices the  Colonial  Dames  Corp.,  Los  An- 
geles   (cosmetics)  account. 

McCANN-ERICKSON,  New  York,  has 
opened  an  office  in  Bogota,  Colombia,  un- 
der management  of  Reinaldo  D.  Verson. 
who  joined  the  agency's  foreign  depart- 
ment last  October. 

PAUL  PHILLIPS,  producer  for  Ted  Bates 
Inc.  on  NBC  Kay  Kyaer'a  College  of  Mn- 
sical  Knowledge,  has  been  appointed  the 
Hollywood  manager  of  the  agency  with 
temporary  headquarters  at  1637  N.  Vine 
St.  Ted  Bates,  agency  president,  has  re- 
turned to  New  York  headquarters.  William 
Stuhler,  agency  New  York  vice-president 
in  charge  of  radio  production,  returns  to 
New  York  in  early  February.  Colgate-Pal- 
molive-Peet  Co.  (Palmolive  soap,  dental 
cream)  sponsors  the  half -hour  quiz  series. 

ROLAND  HAUCK,  production  manager 
of  the  San  Francisco  office  of  J.  Walter 
Thompson  Co.,  New  York,  has  joined  the 
copy  department  in  the  New  York  office. 
Mr.  Hauck's  work  on  the  West  Coast  has 
been  taken  over  by  Harrison  T.  McClung, 
vice-president  and  assistant  Pacific  Coast 
manager. 

HAROLD  LEVINE,  released  from  the 
Army  and  formerly  with  Franklin  Bruek 
Co.,  New  York,  has  joined  Herbert  Chason 
Co.,  New  York,  in  an  executive  capacity. 
JOE  BALABER,  former  publicity  director, 

E.  B.  Marks  Music  Corp.,  New  York,  has 
joined  David  O.  Alber  Assoc.,  New  York, 
as  account  executive.  • 

F.  WILLIAMS  BURNSIDE,  former  execu- 
tive vice-president  of  Arthur  H.  Fulton 
Adv.,  has  joined  Norman  D.  Waters  & 
Assoc.,  New  York,  as  an  executive  upon 
his  return  from  three  years  service  with 
the  Royal  Air  Force. 

FRANK  FAGAN,  vice-president  and  con- 
tact supervisor  of  Young  &  Rubicam,  New 
York,  has  been  appointed  to  the  executive 
committee  and  to  the  administrative  staff 
of  the  agency. 

IRVING  MANSFIELD,  former  producer 
at  J.  Walter  Thompson  Co.,  New  York, 
has  joined  the  Blow  Co.,  New  York,  to 
work  on  the  Phil  Baker  and  Milton  Berle 
shows,  both  sponsored  by  Eversharp  Inc., 
Chicago,  on  CBS.  Mr.  Mansfield  also  has 
been  a  personal  press  agent  for  Fred 
AUen. 

IRVIN  GRAHAM,  formerly  on  the  copy 
writing  staff  of  Scott  &  Bowne  Mfg.  Co., 
New  York,  and  previously  on  the  adver- 
tising and  promotional  copy  writing  staff 
of  Schwab  &  Beatty,  New  York,  has 
joined  SESAC,  New  York,  in  charge  of 
advertising,  promotion  and  publicity,  a 
new  position.  Prior  to  his  association  with 
Schwab  &  Beatty,  Mr.  Graham  was  a 
partner,  account  executive  and  head  of 
the  copy  staff  of  Carver  &  Brown  Adv., 
New  York. 

MAXINE  KEITH,  former  radio  director 
of  Caples  Adv.,  New  York,  has  been  ap- 
pointed national  director  of  radio  for  the 
American  Women's  Voluntary  Services,  re- 
placing Stella  Unger,  resigned.  Miss  Keith 
continues  as  radio  consultant  to  the  agency. 

EDWARD  F.  THOMAS,  director  of  public 
relations,  Geyer,  Cornell  &  Newell,  New 
York,   has   been  elected  a  vice-president. 

ALLAN  MELTZER,  head  of  Allan  Meltzer 
Inc.,  New  York,  public  relations  agency, 
is  in  Hollywood  to  open  a  branch  office 
to  service  West  Coast  accounts. 

AUGUSTO  GODOY,  former  partner  and 
president  of  Mestre  &  Godoy,  Havana, 
Cuba,  and  Fermin  P.  Cross,  former  chief 
copywriter  of  the  same  agency,  have  opened 
a  new  agency,  Godoy  &  Cross  in  Havana 
at  Prado  51. 

LT.  COMDR.  LOUIS  W.  MUNRO,  USNR, 

released  from  active  duty,  has  rejoined 
Doreraus  &  Co.  as  an  executive  in  the  New 
York  office.  For  many  years  in  charge  of 
the  Boston  office,  Comdr.  Munro  was  given 
a  leave  of  absence  in  1942  to  accept  a 
commission  in  the  Navy. 

JOSEPH  L.  PALMER,  executive  vice-pres- 
ident of  Foreign  Adv.  &  Service  Bureau, 
New  York,  on  Feb.  2  leaves  on  a  three- 
month  trip  to  South  America  to  work 
on  client's  postwar  plans.  Latin  American 
accounts  using  radio  include  Radio  En- 
gineering Labs.,  New  York;  Admiral  Corp. 
and  Westinghouse  Electric  International 
Co.,  New  York.  Mr.  Palmer  is  expected 
to  return  to  New  York  sometime  in  May. 

L.  H.  GROSS  &  ASSOC.,  Chicago  agency, 
has  moved  to  185  N.  Wabash  Ave.,  Chicago, 
1.  Telephone  remains  Dearborn  6717. 


OPEN  HOUSE  was  held  at  the  Essex  House  in  New  York  recently  by 
T.  Frank  Smith  (1),  owner  of  KXYZ  Houston  and  KRIS  Corpus  Christi. 
Others  in  order  are:  Edgar  P.  Small,  Ted  Bates  Inc.;  Thomas  H.  Lynch,  . 
Donahue  &  Coe;  Marcia  Knapp,  MacFarland,  Aveyard  &  Co.;  Peterson'' 
Kurtzer,  Bulova  Watch  Co.;  Bergi  Boe,  MacFarland,  Aveyard  &  Co.; 
Oliver  Presbrey,  BBDO;  MacDonald  Dunbar,  Ted  Bates  Inc. 


SEIDEL  ADV.  Agency  will  reopen  Feb. 
5  with  offices  in  the  Times  Tower  Bldg., 
Times  Square,  New  York.  Robert  Seidel, 
president  of  the  agency,  has  been  on  special 
duty  with  the  U.  S.  Coast  Guard  aVoard 
his  craft  Penguin.  When  that  branch  of 
coastal  duty  was  abolised,  Mr.  Seidel  joined 
Billboard  Pub.  Co.,  New  York,  from  which 
he  will  resign  Feb.  2.  His  agency  had  for- 
merly been  in  Washington,  D.  C. 
MICHEL  S.  JAMBART,  associated  with 
Selim,  Jambart  &  Fils,  Aleppo,  Syria,  will 
give  an  overall  picture  of  trade  and  eco- 
nomic and  advertising  conditions  in  the 
Middle  East  at  a  luncheon  of  the  Export 
Adv.  Assn.,  at  the  Belmont-Plaza  Hotel, 
New  York,  Jan.  31. 

HAROLD  WARNER  Co.  advertising  agen- 
cy has  been  formed  by  Harold  J.  Warner 
at  432  M.  &  T.  Bldg.,  Buffalo,  to  serve  the 
same  accounts  Mr.  Warner  served  while 
associated  with  the  Lloyd  Mansfield  Co., 
Buffalo.  Ruth  Cockin  has  been  appointed 
production  manager  and  Vincent  Tartaro 
is  art  director. 

KENNETH  CRAIG,  former  program  di- 
rector and  supervisor  of  operations  of 
KQW  San  Francisco,  has  been  appointed 
radio  director  of  the  Chicago  office  of  Mc- 
Cann-Erickson  effective  Feb.  IB. 
MANUEL  BUSTILLO,  former  copy  writer 
at  McCann-Erickson,  New  York,  has  been 
appointed  to  an  executive  capacity  to  the 
Mexican  subsidiary  of  Grant  Adv.,  New 
York. 

FRED  ELDEAN  Org.,  New  York,  public 
relations  agency,  has  opened  a  Detroit 
branch  in  the  Penobscot  Bldg.  with  Keeton 
Arnett  as  manager  and  Harold  A.  Lyon 
as  assistant.  Mr.  Arnett  formerly  was  a 
freelance  writer;  Mr.  Lyon  was  publicity  di- 
rector for  the  National  Cash  Register  Co.. 
Dayton,  O. 

PAUL  R.  FERWERDA,  formerly  with 
Marschalk  &  Pratt  Co.,  New  York,  has 
joined  Neal  Reed  Andrews  Adv.,  New 
York,  as  executive  vice-president  in  charge, 
replacing  Richard  I.  Ide,  resigned. 
WILFRED  S.  (Bill)  KING,  vice-president 
in  charge  of  radio  and  motion  pictures 
for  J.  M.  Mathes  Inc.,  New  York,  has 
been  elected  a  director.  Head  of  the  divi- 
sion since  the  agency  was  founded  in 
1933,  Mr.  King,  was  previously  radio  di- 
rector of  H.  W.  Kastor  &  Son,  New  York, 
and  prior  to  that  was  on  the  trade  paper 
copy  staff  of  George  Batten  Co.,  New  York. 


MARTIN  WEINSTEIN,  timebuyer  of  The 
Mayers  Co.,  Los  Angeles  agency,  has  re- 
signed to  handle  advertising  and  sales  pro- 
motion for  Live  Pood  Products  Co.,  Bur- 
bank,  Cal.  (health  foods).  Gertrude  Stark, 
agency  radio  director,  in  addition  has  taken 
on  duties  of  timebuyer. 

KANE  CAMPBELL,  in  advertising  for 
20  years  and  formerly  with  Calkins  & 
Holden  and  BBDO  New  York,  has  been 
appointed  copy  chief  of  Grace  &  Bement, 
Detroit.  He  is  also  author  of  many  variety 
and  musical  programs  heard  over  the  major 
networks. 

GEORGE  L.  CELLARY,  former  assistant 
director  of  sales  promotion  of  the  Frank- 
lin Life  Insurance  Co.,  Springfield,  .111., 
has  joined  the  writing  staff  of  Howard 
H.  Monk  &  Assoc.,  Rockford,  111. 
HOMER  P.  METZGER,  for  seven  years 
with  the  Zonite  Corp.  as  sales  and  promo- 
tion manager  and  recently  chief  of  national 
fat  and  wastepaper  salvage  campaigns  for 
WPB  in  Washington,  has  joined  H.  W. 
Kastor  &  Sons,  Chicago,  as  an  account 
executive. 

WILLIAM  J.  BATTERBERRY,  formerly 
associated  with  Erwin,  Wasey  &  Co.,  New 
York,  joins  Dancer-Fitzgerald-Sample  as 
an  executive  with  headquarters  in  Chicago. 

ROBERT  H.  MARSHALL,  formerly  with 
William  Ewart  &  Son,  New  York,  has 
joined  Fuller  &  Smith  &  Ross  as  business 
manager,  a  new  title. 

LT.  BEN  MILLER,  former  Young  & 
Rubicam  writer-producer  recently  named 
chief  of  the  Research  Section,  Radio  Branch, 
Army  Service  Forces  Group,  War  Dept., 
last  week  was  promoted  to  1st  lieutenant. 


Carol  Irwin  Resigns 

CAROL  IRWIN,  manager  of  day- 
time radio  for  Young  &  Rubicam, 
New  York,  has  resigned  from  the 
agency,  effective  March  1.  She  is 
going  south  for  a  rest  but  beyond 
that  has  no  plans.  She  joined  Y  &  R 
in  1935  as  a  radio  copy-writer  and 
has  since  held  a  number  of  radio 
posts  at  the  agency. 


RADIO'S  LONGEST  LIST  OF  SATISFIED  SPONSORS: 

Rogers  Jewelry  WKBZ    Mountain  Fuel  Supply  KSL 

Allan  Furniture  WGAL    D.  O.  Summers  WHK 

Arrow  Furniture— WJAC    Chambers  Storage__KTAR 
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BROADCASTING    •    Broadcast  Advertising 


THE  BEST  IS  YET  TO  BE 


Already  the  wonder  child  of  our  age, 
radio  is  so  busy  with  its  future  that  it 
has  little  time  to  dwell  upon  an  exciting 
past. 

We  can  look  back  over  22  years  of  public 
service.  We  can  reminisce  with  many  of 
our  friends  over  the  way  programming 
and  adcasting  have  improved.  We  can 


recount  the  countless  success  stories  of 
our  clients,  and  talk  about  the  phenom- 
enal buying  power  through  the  years  of 
The  Hartford  Market. 


The  past  has  been  as  amazing,  as  big  and 
dynamic  as  America  itself.  But  we  prefer 
to  look  ahead  and  join  our  industry  in 
saying,  "TAe  best  is  yet  to  be." 


BASIC  CBS 
Connecticut's 

Pioneer 
Broadcaster 


MBS  Sales  Dept. 
Revises  Rate  Plan 

Kobak  Names  Buckham  East 
Sales  Head  for  Network 

CREATION  of  a  new  executive 
post  at  Mutual — eastern  sales 
manager — and  appointment  of 
Duncan  R.  Buckham,  who  has  held 
the  same  title  at 
the  Blue,  was 
announced 
last  Monday  by 
Edgar  Kobak, 
MBS  president 
and  general  man- 
ager, at  a  lunch- 
eon to  introduce 
network  execu- 
tives and  to  dis- 
Mr.  Buckham  cuss  MBS  plans 
and  policies  with 
with  the  trade  press  under  the  new 
management. 

Mr.  Buckham's  appointment 
brings  to  a  total  of  five  the  number 
of  former  Blue  colleagues  Mr. 
Kobak  has  brought  over  to  Mu- 
tual. In  addition  to  Robert  D. 
Swezey,  MBS  vice-president  and 
assistant  general  manager,  who  at- 
tended the  luncheon,  they  include 
Phillips  Carlin,  vice-president  in 
charge  of  programs;  Bert  Hauser, 
director  of  cooperative  programs; 
and  Jesse  Thompson  who,  Mr.  Ko- 
bak said  will  work  with  department 
heads  in  writing  up  Mutual  net- 
work policies. 

Indication  that  Mutual's  study 


of  its  own  network  operation,  as 
compared  to  that  of  the  other  net- 
works, may  be  pointing  to  a  re- 
vamping of  the  executive  organi- 
zation might  be  found  in  the  cre- 
ation of  the  new  sales  post  and  in 
Mr.  Kobak's  statement  that  the 
answers  to  the  question  of  Mutual's 
set  up  may  be  found  to  lie  "in  man- 
agement". Results  ^  of  the  current 
study  are  expected  to  be  made 
kiiown  is  a  month  or  six  weeks,  he 
said. 

Findings  of  a  study  on  rates  will 
also  be  completed  in  about  that 
time.  A  new  rate  system  the  net- 
work is  now  considering  "will  be 
the  complete  opposite  of  what  radio 
has  been  raised  on,"  and  may  rev- 
olutionize rates  and  the  methods 
by  which  advertisers  are  charged 
for  broadcasting,  he  said. 

On  the  subject  of  research  on 
coverage,  Mr.  Kobak  stated  em- 
phatically that  the  BMB  "is  a  great 
thing  for  all  of  us".  He  suggested 
the  possibility  of  giving  circula- 
tion by  states  rather  than  coun- 
ties, which  he  said  draw  too  fine  a 
line. 

New  Sales  Plan 
Mutual's  sales  policy  is  now  to 
sell  on  the  complete  network,  and 
four  or  five  accounts  have  been 
turned  down  during  the  past  month 
on  this  basis,  he  said.  Salesmen 
were  being  instructed  to  "ignore 
competition  of  other  media  in  other 
fields"  in  their  selling  and  to  con- 
centrate first  on  selling  the  idea  of 


This  is  milady's  ear 
. . .  WSAI's  share 
of  Cincinnati's 
buying  power  .  .  . 
and  the  reason  why 
local  department  stores 
buy  more  time  on 
WSAI  than  on  any 
other  Cincinnati  station. 


"THE  WORKS"  are  given  Lewis  Allen  Weiss  (third  from  left),  vice- 
president  of  Mutual  and  general  manager  and  vice-president  of  Don  Lee 
Broadcasting  System,  by  old  associates  on  the  Arizona  Republic  and 
Phoenix  Gazette  in  making  him  honorary  member  of  the  mythical  Royal 
Order  of  Sun  Worshippers.  Occasion  was  a  luncheon  of  the  Arizona  Club. 
L  to  r:  Paul  Gasser,  advertising  representative  of  the  Phoenix  papers; 
Publisher  W.  W.  Knorpp;  Mr.  Weiss;  Dick  Lewis,  formerly  with  the 
newspapers  and  now  general  manager  of  KTAR  Phoenix;  Jack  Lynch, 
managing  editor;   Fred  Myers,  advertising  manager  of  the  papers. 


advertising,  then  on  type  of  media 
and  then  the  network. 

A  change  is  being  effected  in 
Mutual's  commission  plan,  and  will 
be  announced  shortly,  as  soon  as  the 
U.  S.  Treasury  Department  has 
given  its  approval. 

The  Don  Lee  video  station  in  Los 
Angeles  can  now  be  said  to  be  a 
Mutual  station  as  well,  he  said, 
reporting  on  results  of  conferences 
while  on  the  West  Coast. 


WIDE  PROMOTION 
PLANNED  FOR  BOOK 

WILLIAM  B.  ZIFF's  book  The 
Gentlemen  Talk  of  Peace  is  slated 
to  receive  extensive  air  promotion, 
although  there  will  be  no  specific 
promotion  of  the  book  or  its  pub- 
lisher, in  a  contest  sponsored  by 
Ziff-Davis  Publishing  Co.,  Chicago, 
distributors. 

Contest  centers  around  a  one- 
time recorded  dramatization  based 
on  the  book,  and  offered  to  local 
stations  for  broadcast,  WNEW 
New  York  and  WAIT  Chicago  be- 
ing the  first  to  take  the  show.  Lis- 
teners are  invited  to  write  their 
own  peace  treaties,  Ziff-Davis 
offering  a  total  of  $10,000  in  War 
Bond  prizes  for  the  best  essay,  the 
awards  going  to  local  and  regional 
as  well  as    national  winners. 

Stations  vdll  receive  promotion 
through  radio  contest  display  ads 
purchased  by  Ziff-Davis  in  local 
papers.  For  ten  days  preceding  the 
broadcast,  they  will  be  supplied 
with  promotional  material  for  in- 
terested groups,  window  displays 
and  posters,  and  are  asked  to  carry 
spot  announcements  building  up  to 
the  program. 

Disc  was  produced  at  a  reported 
cost  of  $4,500  by  NBC  Recording 
Division.  To  be  known  as  "National 
Peace  Treaty  Contest,"  project  will 
be  launched  around  the  middle  of 
February. 


Airs  Experiences 

DICK  RICHMOND,  program  di- 
rector and  news  chief  of  WHP 
Harrisburg,  Pa.,  recently  returned 
from  a  tour  of  the  western  battle- 
fronts  of  Europe  as  an  accredited 
correspondent,  is  making  a  series 
of  v;eekly  broadcasts  on  his  observa- 
tions and  experiences. 


Donohue  Is  Appointed! 
As  Buckham's  Successor  j 

JOHN  DONOHUE,  Detroit  district; 
manager  of  the  Blue  Network,  sue-: 
ceeds  Duncan  R.  Buckham  as  east- 
ern sales  manager  of  the  Blue. 

District  manager 
for  over  four 
years,  with  head- 
quarters in  De- 
troit, Mr.  Dono- 
hue will  continue 
to  clear  Pitts- 
burgh and  De- 
troit accounts. 

Mr.  Donohue 
joined  the  Bluej 
as  a  salesman  inf 
1939,  the  execu- 
tive post  following  shortly  there- 
after. 

Mr.  Buckham,  who  joins  Mutual 
around  Feb.  1  as  eastern  sales 
manager,  is  a  veteran  radio  sales- 
man, his  experience  dating  back 
to  the  early  days  of  network  in 
1926  v/hen  he  joined  the  WEAF 
hookup  in  New  York.  One  of 
the  original  sales  members  of  the 
Blue  following  the  split,  he  was 
made  eastern  sales  manager  in 
February  1943.  He  will  report  to 
Z.  C.  Barnes,  MBS  vice-president 
in  charge  of  sales. 


Mr.  Donohue 


Snow  in  September.. 


down  South 


Cotton  is  the  16-county 
WSPA-Piedmont's  largest 
money  crop.  Over  27,500,000 
baled -pounds  each  year  are 
produced  in  Spartanburg 
County  alone. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 

5000  waHs  Day,  1000  watts  Night 

950  kilocycles.  Rep.  by  Hollingbery 


A  MARSHALL  FIELD  STATION 
CINCINNATI  2,  OHid. 
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For  Televi 


BACKGROUND  FOR 
LEADERSHIP  IN 
TELEVISION 


Back  in  1927,  Bell  Labs  and  Western  Electric 
transmitted  black  and  white  images  over  wire 
circuits  and  also  by  radio. 


. . .  count  00 

Western  Electric 

iquipment  to  lead  the  way! 

[ust  as  soon  as  final  Victory  opens  the  door  to  post-war  progress  in  television, 
W estern  Electric  plans  an  active  program  of  development  work  as  well  as  manu- 
I'acture  of  television  transmitters.  In  this  field,  as  in  sound  broadcasting,  you 
;an  be  sure  of  advanced  design  and  highest  quality  equipment  engineered  by 
3ell  Telephone  Laboratories  and  made  by  Western  Electric. 


In  1929,  the  first  public  demonstration  of  full- 
color  television  marked  another  advance  by 
Bell  Labs  and  Western  Electric. 


Here  is  a  fanned  out  section  of  the  latest  type 
of  Western  Electric  coaxial  cable— destined 
for  an  important  place  in  television  networks. 


Buy  all  the  War  Bonds  you  can . . .  and  keep  all  you  buy! 

ROADCASTING    •    Broadcast  Advertising 


Development  work  by  scientists  of  Bell  Labs 
will  lead  to  more  pioneering  advances  in 
television  for  tomorrow. 
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''Now,  if  we 
were  only 
staying 
at 

THE  ROOSEVELT 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk-; 
ing  range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bath  from  $4.50. 

_  HOTEL. 

Roosevelt 

WADISON  AVE.  AT  45th  ST.,  NEW  YORK 

>A  HILTON  HOTEL- 

ROBERT   P.    V^IILIFORD,   General  Manager 

Other  Hilton  Hotels  From  Coast  to  Coast: 

CALIFORNIA:  Long  Beach;  The  Town  House, 
Los  Angeles 
NEW  MEXICO:  Albuquerque 
OHIO:  Dayton-Biltmore  In  Dayton 
TEXAS:   Abilene,   El    Paso,  Longvlew, 
Lubbock,  Ploinview 
MEXICO:  The  Polacio  Hilton  in  Chihuahua 
C.   N.   Hilton,  President,   Hilton  Hotels. 


IN  ' 
MONTANA 


HOME  PRODUCTS  SALES  Corp.,  New 
York,  selling  organization  for  the  Taylor- 
Reed  Corp.  products — Tumbo  Puddings  and 
Cocoa  Marsh  Chocolate  Syrup — has  been 
appointed  to  handle  sales  and  distribution 
of  Bovril,  a  British  beef -extract,  in  the 
United  States.  Ruthraufl  &  Ryan,  New 
York,  agency  for  Taylor-Reed  Corp.,  has 
been  appointed  to  handle  Bovril  advertis- 
ing in  the  U.  S.  Radio  may  be  used. 

Certainty  Sponsors 

INLAND  MILLS  is  to  sponsor  a  series 
of  thrice-weekly  broadcasts  on  KRNT  Des 
Moines  to  advertise  Certainty  food  prod- 
ucts. "Certainty  Sue"  will  visit  house- 
wives with  cash  awards  for  those  with 
that  brand's  products  on  the  shelves.  Music 
will  be  provided  by  four  high  school  girl 
musicians.  Son  de  Regger  Agency,  Des 
Moines,  handles  the  account. 

Swinff  for  Fischer 

B.  FISCHER  &  Co.,  New  York,  through 
Tracy,  Kent  &  Co.,  New  York,  on  Jan. 
23  started  Raymond  Gram  Swing  on  WJZ 
New  York,  Tuesday  and  Thursday  7:15- 
7:30  p.m.  for  52  weeks.  Commentator  now 
broadcasts  on  the  Blue  as  a  local  coopera- 
tive feature.  Promotion  will  be  for  Astor 
coffee,  tea  and  spices.  Firm  also  sponsors 
a  news  commentator  thrice  weekly  on  WBT 
Charlotte,  North  Carolina. 

Video  Program 

AMERICAN  Central  Mfg.  Co.,  Connersville, 
Ind.  (kitchen  equipment),  on  Jan.  28 
presented  a  half-hour  dramatic-comedy  tele- 
vision program  on  the  DuMont  station, 
WABD  New  York,  featuring  commercials 
that  contained  a  complete  streamlined 
kitchen.  According  to  the  advertising  man- 
ager of  the  firm,  other  programs  will  prob- 
ably be  presented  from  time  to  time.  Show 
was  presented  in  cooperation  with  the 
DuMont  station. 

Help  Wanted  Spots 

MONTGOMERY  WARD  &  Co.,  Chicago, 
on  Jan.  15  began  a  help  wanted  campaign 
of  quarter-hour  shows  and  spot  announce- 
ments on  WCFL  WLS  WGN  and  spot  an- 
nouncements only  on  WJJD  WIND.,  all  of 
Chicago.  Contract  for  13  weeks  was  placed 
by  Foote,  Cone  &  Belding,  Chicago. 

Candy  Spots 

BRACK  CANDY,  Chicago  (2  times  Pete) 
started  sponsorship  Jan.  15  and  22  of  a 
spot  announcement  campaign  for  13  weeks. 
Contract  was  placed  by  Olian  Adv.,  Chi- 
cago, WISN  WTMJ  KUTA  KSL  KDYL 
KIRO  KJR  KOL  KMOX  KWK  KXOK 
WATR  WADC  WHKK  WGN  WHTD 
WDRC  KMBC  KCMO. 

ECA  Plans 

ELECTRONIC  CORP.  of  America  (ra- 
dios) has  announced  appointment  of  Ray- 
Hirch  Co.,  New  York  as  agency  effective 
immediately.  An  extensive  radio  campaign 
is  now  being  prepared  in  connection  with 
promotion  of  postwar  ECA  radios. 

Local  Sponsor  Expands  on  WINN 
SUTCLIFFE'S,  Louisville  (sporting  goods), 
has  started  sponsorship  on  WINN  Louis- 
ville of  Raymond  Gram  Swing,  Blue  com- 
mentator, for  13  weeks.  Firm  also  is  spon- 
soring sportscasts  by  Harry  McTigue  in 
addition  to  a  6  p.m.  newscast  by  Frederic 
G.  Bauer. 

Dry   Goods  Program 

JOHN  TAYLOR  Dry  Goods  Co.,  Kansas 
City  (department  store),  is  now  sponsor- 
ing Starlight  Rhapsody,  weekly  half-hour 
musical  and  narrative  show,  on  KMB(^ 
Kansas  City.  Agency  is  R.  J.  Potts-Calkins 
&  Holden,  Kansas  City. 

Perfume  Tie-in 

HENRI  MONET  Perfume  Salon,  Atlanta, 
has  started  sponsorship  of  weekly  quarter- 
hour  Love  in  Bloom  on  WGST  Atlanta. 
Heard  Saturday  9:30  p.m.  program  feai 
tures  music  and  poetry  tied  in  with  various 
perfumes  offered  by  the  firm. 

Hardt  Named  Squibb  V-P 

ROBERT  A.  HARDT,  director  of  advertis- 
ing and  sales  promotion  for  E.  R.  Squibb 
&  Sons,  New  York,  has  been  elected  a 
vice-president. 


THE  KudinadA  of 
BROADCASTING 


Women's  Retail  Study 

ASSN.  of  Women  Directors  of  the  NAB 
is  circularizing  among  its  members  a  ques- 
tionnaire to  determine  the  extent  to  which 
retailers  including  department  stores,  are 
advertising  through  the  programs  of  the 
AWD  members.  Results  which  will  appear 
in  The  Beam,  AWD  house  organ,  will  be 
turned  over  to  the  NAB's  department  of 
broadcast  advertising.  AWD  members  are 
queried  for  full  details  on  their  programs, 
including  names  of  advertisers,  program 
content,  and  method  of  presenting  com- 
mercial. On  department  store  advertising 
they  are  asked  to  furnish  information  on 
the  purpose  of  the  advertising;  whether 
buyers,  department  heads  or  manufacturers' 
repi-esentatives  were  interviewed  on  the 
air;  and  whether  the  store  considered  its 
use  of  the  program  successful. 

Video  Possibilities 

DR.  JAMES  ROWLAND  ANGELL,  NBC 
public  service  counselor,  discussed  edu- 
cational possibilities  for  television  Jan.  24 
on  WNBT  New  York,  NBC  video  station, 
addressing  students  of  NBC-Columbia  U. 
television  courses.  Dr.  Angell's  talk  was 
part  of  an  hour-long  telecast  on  public 
service  in  television.  Following  a  ques- 
tion-and-answer  period  with  the  students. 
Dr.  Angell  presented  "People  of  the  Con- 
go," a  film  made  for  classroom  use  by 
Encyclopedia  Britannica. 

Rainier  Replaces 

RAINIER  BREWING  Co.,  San  Francisco 
(beer),  on  Jan.  23  replaces  weekly  United 
Nation's  Forum  on  7  Blue  western  stations 
with  Murder  Will  Out,  audience  partici- 
pation program.  Ed  McDonald  and  Eddie 
Marr  as  Inspector  Burke  and  Detective 
Nolan  re-enact  crime-dramas  with  four 
amateur  detectives  eligible  for  $50,  $25 
and  two  $10  War  Bond  prizes.  Lew  X. 
Lansworth  is  writer-producer.  Buchanan 
&  Co.,  Los  Angeles,  has  the  account. 

KOTA  News  Rewards 

EMPLOYING  an  old  newspaper  trick. 
KOTA  Rapid  City,  S.  C.  is  currently  pay- 
ing $10  and  $5  for  the  best  and  next  best 
news  tip  submitted  by  listeners  each  month. 
KOTA  news  editor  Don  Wilson  states 
that  replies  to  the  announced  news  re- 
porter contest  are  coming  in  fast  enough 
to  indicate  that  some  rural  beats  can  be 
scored   for    his    morning  newscast. 

Muzak  Reprint 

SUBSCRIPTION  Radio  Inc.,  New  York, 
Muzak  enterprise  proposing  a  new  adver- 
tising-free radio  service,  has  reprinted  in 
booklet  form  the  statement  made  by  Joseph 
L.  Weiner,  counsel,  before  the  FCC  Oct. 
12  on  allocation  of  frequencies.  Included 
on  separate  sheets  are  two  reprints  from 
the  New  York  Times — a  letter  to  the  editor 
by  William  Benton,  chairman  of  the  board; 
and  an  article  "Pig  Whistle  Radio." 

KGVO  14th  Anniversary 

NOTING  the  14th  anniversary  of  KGVO 
Missoula,  Mont.,  the  Columbia  Pacific  Net- 
work paid  tribute  to  the  station's  birthday 
during  Meet  the  Missus,  audience  partic- 
ipation show,  in  which  Mrs.  Hugh  Bader, 
daughter  of  Art  Mosby,  general  manager 
of  KGVO  took  part. 

WLIB  News  Plans 
WLIB  New  York,  as  part  of  a  move  to 
expand  its  new  department  has  added  the 
services  of  Reuters  Ltd.  to  its  news  cov- 
erage, and  will  increase  its  news  staff  and 
introduce  several  new  programs  shortly. 
Present  schedule  includes  hourly  five-min- 
ute reports  and  a  daily  quarter-hour  com- 
mentary. 

Fifth  Bank  on  WHYN 
PEOPLE'S  Savings  Bank,  Holyoke,  Mass. 
has  signed  for  sponsorship  of  Tunes  Till 
Noon  on  WHYN  Holyoke,  bringing  to  five 
the  number  of  banks  sponsoring  programs 
on  that  station.  Copy  is  institutional. 

Quaker  Replaces 
QUAKER  OATS  Co.,  Chicago,  sponsors  of 
That  Brewster  Boy,  CBS  Friday  8:30-9 
(CWT),  wiU  drop  the  show  March  2  for 
a  new  format.  Agency  is  Ruthrauff  &  Ryan, 
Chicago. 


Committee  Carries  On 
FORMATION  of  the  Independent  Citizens* 
Committee  of  the  Arts,  Sciences  and  Pro- 
fessions, New  York,  has  been  announced, 
as  an  outgrovrth  of  the  former  Independent 
Voters  Committee  of  the  Arts  and  Sciences 
for  Roosevelt,  active  during  the  election 
period.  In  a  brochure  outlining  its  aims 
and  program  the  committee  afiSrms  its  con- 
tinued concern  in  political,  social  and 
international  affairs — proposes  to  clarify 
political  problems,  campaign  for  "good"' 
legislation  through  publicity  via  radio  and 
other  media.  Among  those  listed  as  "in- 
itiating sponsors"  are  Franklin  P.  Adams. 
Information  Please;  Eddie  Cantor,  NBC 
comedian;  Norman  Corwin,  CBS  writer- 
producer;  William  S.  Gailmor,  WJZ  New 
York  commentator;  Ben  Grauer,  NBC  an- 
nouncer; Dr.  Frank  Kingdon,  educator  and 
commentator  of  WMCA  New  York;  Peter 
Lyon,  president,  Radio  Writers  Guild;  Wil- 
liam Morris,  William  Morris  Agency;  and 
Orson  Welles. 

WAJR  Mobile  Unit 

VIA  the  station's  mobile  unit,  Norman 
Knight,  general  manager  of  WAJR  Mor- 
gantown,  W.  Va.,  Robert  Blagg,  engineer, 
and  John  McCutheon  of  the  station's  staff 
broadcast  the  first  basketball  game  of  the 
season  played  away  from  home  by  W. 
Va.  U.  at  Madison  Square  Garden,  New 
York.  The  WAJR  group  expect  to  take 
the  mobile  unit  to  Buffalo  to  air  the  next, 
game  from  there.  i 

Kaltenborn  Text  I 

FULL  TEXT  of  NBC  Commentator  H.  V.f 
Kaltenborn's  broadcasts  during  a  five-week 
trip  to  Europe  November-December  1944 
has  been  published  in  booklet  form  by  his 
sponsor.  Pure  Oil  Co.  Title  is  "Europe 
1945 — First-hand  Survey  of  the  War  and 
Peace  Problems  Facing  Europe  in  1945." 

Salesman  Contest 
WHBQ  Memphis  Announcer  Alfred  Kerr 
has  been  entered  as  "air  salesman"  in 
the  contest  sponsored  by  the  Salesmanagers' 
Club  of  the  Memphis  Chamber  of  Commerce 
to  determine  the  outstanding  salesmen  of 
various  firms.  Seven  announcers  were  tested 
for  the  entry. 

WSPA  Special  Service 

AS  A  special  service  to  the  members  of 
two  local  civic  clubs,  the  Kiwanis  and  the 
Lions,  WSPA  Spartanburg  is  now  present- 
ing five-minute  news  summaries  via  direct 
wire  from  the  WSPA  studios  to  the  Cleve- 
land Hotel  for  the  weekly  meetings  of  the 
two  clubs. 

WINX  Feature 

PROGRAM  from  the  traflSc  control  unit  of 
the  Office  of  the  Chief  of  Transportation, 
U.  S.  Array,  is  scheduled  by  WINX  Wash- 
ington Jan.  30,  8:15-8:30  p.m.  to  tell  thd 
story  of   "how  the  Army  moves  it".  | 

CFCY  to  5,000  w  I 

CFCY  Charlottetown,  P.  E.  I.,  has  been 
authorized  to  operate  on  5,000  w  daytime 
and  1,000  w  night,  according  to  the  Radio 
Branch,   Dept.   of   Transport,  Ottawa. 


NO  OTHER 
STATION  CLAIMS 
WBOC'S  FULL 
PRIMARY  AREA 


RADIO  PARK^ SALISBURY, Mf). 

^ROADCASTINO  SYSTLM 
m  COVERAGE  NETWOR*^ 
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FEDERAL  HAS  DEVELOPED 
THE  FIRST  NITROGEN  PURIFIER 


o  oxidation,  no  contamination, 
no  moisture! 

Another  Federal  First  adds  extra 
performance  guarantees  to  FTR 
vacuum  tubes. 

In  a  corner  of  the  new  FTR  tube 
plant  is  this  automatic  nitrogen 
purifier.  During  the  process  of 
sealing  the  anode  to  the  stern, 
thie  elements  of  every  FTR  tube 
ore  now  protected  from  oxid0tion, 
contamination  and  moisture  in  a 


scientificolly  controlled  atmos- 
phare  of  automatically  mixed  ni- 
trogen and  hydrogen. 

Here  is  another  reason  why  you 
get  higher  operating  efficiency 
and  still  longer  life  when  you  use 
FTR  tubes.  Another  evidence  of 
the  ability,  brains  and  technical 
undersianding  which  have  earned 
the  reputation  that  ''Federal  al- 
ways has  made  better  tubes." 

Now  is  the  time  to  know  Federal. 


Federal  Wephone  a0Mclio^rporation 


'JVPST  \H  THE  fUTURE  ~  BUY  WAR  BONDS 


Newark  1,  N.  J. 


BUFFALO'S  GREATEST 
REGIONAL  COVERAGE 


NETWORK 
STATION 

I  5000  WATTS  BY  DAY  I 

1000  watts  by  J 

Mk       NIGHT  M 


WBYN  Will  Not  Air 
Foreign  Racing  Results 

WBYN  Brooklyn  will  not  substitute 
racing  news  coverage  from  Havana 
and  Mexico  for  domestic  track  cover- 
age as  anticipated  when  the  racetrack 
ban  was  first  announced  [Broadcast- 
ing, Jan.  1].  Adopting  the  policy  to 
forego  all  racing  news  until  the  sport 
is  resumed  in  this  country,  station  has 
revamped  its  entire  afternoon  schedule, 
introducing  full-length  news,  music 
and  sports  programs,  with  special 
emphasis  on  the  latter  in  the  evening 
hours. 

Known  formerly  as  the  "Minute 
Station",  WBYN  broadcast  under 
sponsorship  of  Armstrong  Publications 
Inc.,  publishers  of  tip  sheets  and  track 
resumes  at  12  :S0  p.m.  and  5  :30  p.m., 
and  in  the  interim  broke  in  continu- 
ously with  racing  news  flashes,  inter- 
spersed with  one-minute  general  news 
flashes,  concluding  with  an  8:30  p.m. 
resume.  Individual  programs  as  well 
as  spot  announcements  are  now  offered 
to  regular  sponsors.  In  addition,  sta- 
tion plans  to  cover  a  local  sports  event 
every  night.  Ted  Lawrence,  until  re- 
cently on  Mutual's  announcing  staff, 
has  returned  to  the  Brooklyn  station 
to  direct  sports  broadcasts  and  an- 
nounce games. 


THESE  EXECUTIVES  met  to  discuss  details  of  the  new  program, 
America  United,  heard  Sunday  1:15-1:30  p.m.  on  NBC.  Seated 
are  (1  to  r).  Edward  A.  O'Neal,  president  of  the  American  Farm  Bureau 
Federation:  William  Green,  president  of  the  AFL;  Phillip  Murray,  pres- 
ident of  the  CIO ;  Albert  S.  Goss,  master  of  the  National  Grange.  Stand- 
ing are  (1  to  r)  :  Frank  E.  Mullen,  NBC  vice-president  and  general  man- 
ager; Eric  Johnston,  president  of  the  U.  S.  Chamber  of  Commerce:  Niles 
Trammell,  NBC  president;  Dr.  James  Rowland  Angell,  NBC  public  serv- 
ice counselor.  Series  will  be  available  to  representatives  of  these  groups. 


Sacher  Sponsored  by  Three 

PROGRAM  featuring  Dr.  A.  L. 
Sacher,  formerly  head  of  the  history 
department  of  Illinois  U.,  has  been 
secured  by  Blaine-Thompson  Co.,  New 
York,  and  will  be  placed  on  WOR  New 
York  beginning  Feb.  5  on  a  thrice- 
weekly  quarter-hour  basis  for  three 
advertisers.  Paramount  Theatre,  New 
York,  will  sponsor  the  commentaries 
Monday  night,  by  arrangement  with 
Buchanan  Co.,  Paramount  Agency ; 
Dolphin  Products,  manufacturers  of 
woolens,  Thursday  for  an  institutional 
campaign ;  and  Krasdale  Foods  Inc., 
Sunday  night.  Announcer  is  Frank 
Gallup. 


British  Plan  Film  Video 

BRITISH  film  interests  are  plan- 
ning a  large-scale  color  television 
development  to  be  carried  out  over 
a  10-year  period,  with  full  devel- 
opment of  color  film  within  the  first 
four  years,  trade  reports  reaching 
the  Dept.  of  Commerce  indicate. 
Commercial  high-definition  large- 
screen  television,  alon^  with  spe- 
cial events,  will  be  reached  in  about 
six  years,  with  large-screen  tele- 
vision in  color  developed  by  the 
eighth  year  and  a  practical  solu- 
tion of  stereoscopic  projection  ex- 
pected before  the  end  of  the  10- 
year  plan. 


Miles,  Carnation  Add  CBC 

TWO  NBC  originated  programs 
have  added  the  Dominion  Network 
of  Canadian  Broadcasting  Corp.  to 
their  list  of  outlets.  Miles  Labs., 
Elkhart,  Ind.,  sponsors  of  the 
National  Barn  Dance  through 
Wade  AdVy  Chicago,  and  Cock- 
field,  Brown  &  Co.,  Toronto,  added 
26  Dominion  Network  stations 
starting  Jan.  6.  Carnation  Co., 
Milwaukee,  sponsors  of  Carnation 
Contented  Hour  through  Baker 
Adv.,  Toronto,  added  28  Dominion 
stations  on  Jan.  8.  Both  contracts 
are  for  52  weeks. 


WHAT    FOLLOWS    A    BIG    BOOM  ? 


The  answer  is  often  .  .  .  silence.  But  it 
won't  be  that  way  in  Roanoke!  Southwest 
Virginia  (the  Roanoke  area)  is  busy  with 
war  work  .  .  .  yes.  But  we're  not  a  BOOM 
market.  Conditions  are  good  and  they'll 
stay  good. 

For  instance,  take  our  large  rayon  factory, 
now  largely  producing  strategic  materials. 
No  reconversion  problem  there,  nor  in  our 
U.  S.  Steel  subsidiary  plant,  nor  in  the 
Norfolk  and  Western  Railway,  with  head- 
quarters here.  Most  of  our  industries  expect 
to  continue  busy  and  prosperous. 

Only  one  station- — ^WDBJ — really  covers  all 
this  humming  market  with  its  118,921 
"tuned-in"  homes.  A  Class  B  quarter-hour 
(once)  costs  only  $30.  For  further  infor- 
mation, ask  Free  &  Peters. 


CBS 


5000  WATTS    •    960  KC 


Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 

FREE  &  PETERS,  Inc.,  Natl.  Representatives 


BUFFALO  Q 
BROADCASTING 
CORPORATION 

RAND  BUILDING,  BUFFALO,  NEW  YORK 
National  Representotive:  FREE  &  PITERS,  INC. 
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Yankee  Net  Starts 
i'ear  With  Backlog 

"few  England  Regional  Begins 
/^aried  Sponsors  in  1945 

JEW  BUSINESS,  renewals  and 
n  extensive  spot  schedule  will  con- 
ribute  to  making  1945  a  banner 
ear  for  the  Yankee  Network  and 
NNAC  Boston,  which  started  the 
lew  year  with  the  lai'gest  backlog- 
f  time  sales  in  its  history. 

Heading  the  month  of  January  in 
he  field  of  new  business  are: 

National  Biscuit  Co.  (Nabisco),  Nine 
r Clock  News  with  Nelson  Churchill  9  to 
:15  a.m.,  Mon.,  Wed.,  Fri.  in  a  Mon.-Sat. 
.trip  across  the  board  on  WNAC  WEAN 
Vice  WAAB  WLLH  WSAR  WLBZ 
Vtht  WNLC  WEIM  WLNH  WRDO 
"WCOU  WHAI  WSYB  WHYN  WHEB 
WGAN.  Agency  is  McCann-Erickson. 
■  M.  J.  Breitenbach  Co.  (Gude's  Pepto 
Siangan),  on  WNAC  Boston,  now  spon- 
sors Tello-Test,  quiz  show  with  Fred  Lang, 
.':15-7:30  p.m.,  Mon.,  Wed.,  and  Fri.  nights 
n  a  Mon.  through  Fri.  strip.  Agency : 
loche,  Williams  &  Cleary. 

Participations 

'  Shedd  Bartush  Foods  (Keyko  Margarine) , 
i;aking  one-minute  participations  in  the 
Yankee  Network  News  8  to  8:15  a.m.  edi- 
;ion  on  Tues.,  Thurs.,  and  Saturday  on 
WNAC  WEAN  WICC  WAAB  WLLH 
WHYN  WNLC  WCSH  WHTD  WEIM 
WLNH  WCOU  WHAI  WSYB  WRDO 
WHEB  WSAR  WATR  WFEA  WBRK 
WLBZ.  Agency  is  Fred  M.  RandaU  Co. 

Gilchrist  Co.  (department  store),  will 
sponsor  Arthur  Mitchell's  The  Answer 
Man,  a  quarter  hour  show  on  WNAC, 
Mon. -Fri.,  from  G:30  to  6:45  p.m.  Agency 
is  Chambers  &  Wiswell  Inc. 

Boston  Consolidated  Gas  Co.  starts  a  new 
radio  schedule  on  WNAC  in  Quizzing  the 
Wives,  featuring  Lester  Smith  as  quiz- 
master and  wives  from  women's  clubs  in 
the  Boston  area.  Agency  is  Alley  &  Rich- 
ards Co. 

William  Wise  &  Co.  sponsors  a  series  of 
fifteen-minute  transcribed  shows  called  Pic- 
torial History  every  Monday,  Tuesday,  and 
Wednesday  nights  from  10:30  to  10:45  p.m. 
Agency  is  Huber  Hoge  &  Sons. 

Many  Renewals 

Little  Crow  Milling  (Coco  Wheats),  re- 
newed their  Happy  Hank,  program  for 
children,  heard  every  Monday  through  Fri- 
j  day  from  7:30  to  7:45  a.m.  over  WNAC 
WEAN  WCSH.  Agency  is  Rogers  &  Smith 
Co. 


Shell  Oil  Co.  renews  its  sports  and  news 
stanza,  the  Shell  Digest  with  Nelson 
Churchill,  Thurs.,  Fri.,  and  Sat.  from  6:15 
p.m.  to  6:25  p.m.  over  WNAC  WEAN 
WICC  WAAB  WCSH  WFEA  WLBZ  WLNH 
WHTD. 

Martin  L.  Hall  Co.  (Victor  Coffee),  re- 
newed sponsorship  of  Fulton  Lewis  .ir. 
locally  on  WNAC,  Mondays  through  Fri- 
days from  7  to  7  :15  p.m.  Agency  is  John 
C.  Dowd  Inc.,  Boston. 

General  Tire  &  Rubber  Co.  has  renewed 
their  variety  show.  Thanks  to  America, 
heard  every  Sunday  afternoon  from  3  to 
3:30  p.m.  over  WNAC  WEAN  WICC 
WAAB  WLLH  WTHT  WHAI  WHEB 
WHYN  WNLC  WEIM  WLNH  WCOU 
WSYB. 

P.  Lorillard  Co.  (Old  Gold  Cigarettes), 
renewed  for  the  fouth  year  their  partici- 
pation in  the  6  p.m.  edition  of  the  Yankee 
Network  News  Mon.-Sat.  over  WNAC 
WEAN  WICC  WAAB  WCSH  WLBZ 
WFEA  WLLH  WSAR  WBRK  WNLC 
WLNH  WRDO  WCOU  WHAI  WSYB 
WHYN  WATR  WEIM  WHEB  WHTD. 
Agency  is  Lennen  &  Mitchell,  Inc. 

The  Dale  Carnegie  program  sponsored 
by  Frank  W.  Lee  Co.  10-10:15  p.m.  Wed- 
nesday night  on  WNAC  has  now  added 
WTHT  Hartford,  to  its  schedule. 

The  Allegheny  Ludlum  Steel  Co.,  sponsor 
of  the  Sunday  evening  musical  show,  Steel 
Horizons,  9-9:30  p.m.,  has  added  seven 
Yankee  stations  to  its  schedule,  effective  in 
January.  Complete  list  now  is:  WNAC 
WICC  WEAN  WAAB  WTHT  WHYN 
WNLC  WLLH  WBRK  WEIM  WHAI 
WSYB. 

Upton  Close,  News,  presented  by  the 
Lumbermen's  Mutual  Casualty  Co.,  over 
WNAC  and  Yankee  stations  every  Sunday 
evening  from  6:30  to  6:45  p.m.  has  added 
two  more  Yankee  outlets  WEIM  and 
WLNH,  making  the  complete  list:  WNAC 
WEAN  WICC  WAAB  WSAR  WTHT 
WBRK  WHYN  WNLC  WCOU  WHAT 
WEIM  WLNH  WELI  WHEB  WEIM 
WLNH. 

The  House  of  Herbs  and  Van  Camp's 
Tenderoni  have  renewed  their  series  of  one- 
minute  participations  on  Ken  and  Carolyn's 
Yankee  Kitchen  program  over  WNAC 
WEAN  WICC  WAAB  WTHT  WBRK 
WHYN  WSAR  WLLH  WFEA  WCOU 
heard  every  Monday  through  Friday  from 
2:15  to  2:45  p.m.,  while  Sell's  Liver  Pate 
is  starting  a  new  participation  series  on 
this  program. 

Sign  for  Spots 

Quaker  Instant  Oats,  Mon.-Sat.;  Plough 
Sales,  Mon.-Sat.;  Wassell  Organization 
Produc-trol,  Men.,  Wed.,  Fri.;  Mcllhenny 
Co.  (Tabasco),  Wed.  and  Fri.;  W.  K.  Kel- 
logg Co.  (Raisin  407o  Bran  Flakes),  Mon.- 
Fri.;  and  Maloney  Bros.  Nursery,  Mon., 
Wed.,  and  Fri. 

New  local  spot  announcements  are  House 
of  Old  Molineaux  Wines,  Sunday  through 
Saturday,  and  Hathaway  Bakeries,  Mon., 
Wed.,  Fri. 

Spot  Renewals 

Rockwood  Bits,  Wed.,  Thurs.,  Fri.; 
Penick  &  Ford  (My-T-ime),  Mon. -Fri.; 
Lumbermen's  Mutual  Casualty  Co.,  Tues., 


Cold  Heyne 

AT  A  party  given  by  his  wife 
for  friends  and  relatives. 
Norm  Heyne,  timebuyer  for 
RuthraufF  &  Ryan,  Chicago, 
was  asked  please  be  sure  to 
wear  a  coat  and  tie  for  the 
event.  When  the  first  guests 
arrived  Norm  greeted  them 
dressed  immaculately  in  a 
tuxedo  coat  and  white  tie.  But 
no  pants.  "My  wife  didn't 
specify  pants,"  exclaimed 
Heyne.  The  gag  backfired, 
however.  As  Mr.  and  Mrs. 
Heyne  were  bidding  farewell 
to  their  friends  on  the  porch, 
the  door  slammed,  shutting 
off  any  entrance  to  the  house. 
After  frantically  running 
around  looking  for  an  un- 
locked window,  pantsless  in  6 
below  zero  weather.  Norm 
kicked  in  the  coal  bin  window 
and  so  to  bed. 


COLUMBIA 
NETWORK 


New  ASF  Series 

TO  INSPIRE  more  production  of 
desperately  needed  war  materials, 
the  Army  Service  Forces  Radio 
Branch  Jan.  18  started  a  new 
series  on  CBS,  Weapons  for  Vic- 
tory. Designed  also  to  acquaint  the 
public  with  our  superior  weapons, 
the  first  program  featured  "the 
sweetest  gun  in  the  world",  the  90 
mm  antiaircraft  piece.  Pvt.  Arnoldr 
Perl,  former  freelance  radio  writer, 
is  author,  with  Jerry  Divine,  direc- 
tor of  Mr.  District  Attorney  and 
other  shows,  donating  his  services 
as  director.  Capt.  Robert  Weiss, 
Fort  Bliss  ordnance  expert,  is  tech- 
nical advisor.  Series  is  aired  5-5:30 
p.m.  Thursdays,  and  is  produced 
by  the  ASF  Group  Radio  Branch. 


Thurs.,  Sat.;  Colgate-Palraolive-Peet  (Su- 
persuds),  Mon.-Fri.;  Waitt  &  Bond  (Black- 
stone  Cigars),  Tues.,  Wed.,  Thurs.,  Fri.; 
and  National  Oil  Products  (Admiracion 
Shampoo),  Mon.,  Wed.,  Fri. 

Local  accounts  renewing  their  spots  are 
I.  J.  Fox,  Sunday  through  Saturday,  and 
Hood  Rubber  Co.,  eiery  Monday  through 
Friday. 


RIVERSIDE- 
SAN  BERNARDINO- 
Nat'l.  Rep.-J.  H.  McGillvra,  Inc. 

•  Send  lor  free  coverage  mag  j;t 
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You  Can  Buy  This  Amplifier  TODAY 


Under  a  recent  ruling  of  the  War  Production  Board 
radio  station  owners  may  buy  up  to  ^500.00  worth 
of  new  capital  equipment,  using  their  AA-1  MRO 
CMP-5  priority. 

Here  is  a  piece  of  equipment  that  will  make  a  vast 
improvement  in  the  quality  of  your  instantaneous 
records.  And  it  can  be  delivered  to  you  promptly. 

It  is  the  Presto  88-A  amplifier,  designed  especially 
for  use  with  Presto  1-C  and  similar  high  fidelity  cut- 
ting heads. 

Maximum  power  output  is  50  watts  with  4%  distor- 
tion, measured  by  the  inter-modulation  method.  Feed 
back  circuits  maintain  the  output  impedance  essen- 
tially constant  when  driving  a  cutting  head,  thus 
reducing  overall  distortion.  Three  frequency  response 
curves  are  available  on  a  selector  switch.  (1)  Flat 
response,  30  to  15,000  c.p.s.±  1  db.   (2)  "NBC 

Buy  Bonds.  Keep  on  Buying. 
Keep  'Em  Flying. 
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ORTHACOUSTIC"  recording  response.  (3) 
World-AMP  lateral  recording  response. 

Designed  for  relay  rack  mounting;  panel  height 
14";  input,  500  olims;  output,  optional,  15  ohms 
or  500  ohms;  gain,  maximum,  85  db.  Shipment 
4  to  5  weeks  after  receipt  of  order  placed  with 
your  electronic  distributor. 


PRESTO  RECORDING  CORPORATION 

242  WEST  55th  STREET,  NEW  YORK  19,  N.Y.,  U.S.A. 
Walfer  P.  Downs  Ltd.,  in  Canada 
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FCC  FREEZE  PROCEDURE 


TEXT  of  the  procedure  to  be  fol- 
lowed in  handling  standard  broad- 
cast applications  under  the  Jan.  16 
supplemental  statement  of  policy 
as  announced  last  week  by  the  FCC 
follows : 

1.  On  Jan.  16,  1945,  the  Commission 
issued  a  supplemental  statement  inter- 
preting its  policy  of  Jan.  26,  1944. 

2.  In  order  to  carry  out  the  policy, 
applications  for  new  standard  broad- 
east  stations  or  for  changes  in  facil- 
ities will  be  handled  in  the  following 
manner : 

(a)  Applications  filed  prior  to  Jan. 
26,  19Jf5,  upon  which  the  Commission 
has  taken  no  action. — All  applications 
in  this  category  will  be  held  in  status 
quo  unless: 

(1)  The  applicant  files  a  petition 
requesting  the  Commission  to  proceed 
with  the  processing  of  his  application 
for  a  decision  under  the  Supplemental 
Statement  of  Policy  of  Jan.  16,  1945. 
Upon  receipt  of  such  petition  the  ap- 
plication will  be  processed  and  if  the 
requirements  of  the  supplemental  state- 
ment of  policy  are  met  and  the  Com- 
mission finds  that  the  granting  of  the 
application  is  in  the  public  interest, 
a  conditional  grant  will  be  issued. 

If  the  Commission's  examination  in- 
dicates that  the  requirements  of  the 
supplemental  statement  of  policy  have 
not  been  met  the  application  will  be 
designated  for  hearing  and .  promptly 
heard  on  that  single  issue.  If  the  hear- 
ing establishes  inability  to  comply  with 
the  supplemental  statement  of  policy, 
the  application  will  be  denied.  Under 
Section  1.369,  FCC  Rules,  the  effect 
of  this  would  lie  to  prohibit  considera- 
tion of  a  similar  application  of  the 
same  applicant  for  facilities  to  serve 


the  same  area  in  whole  or  in  part  for 
a  period  of  one  year. 

(2)  The  Commission  on  its  own  mo- 
tion removes  an  application  from  the 
pending  file  and  designates  it  for  hear- 
ing for  the  purpose  of  determining  is- 
sues which  in  the  Commisson's  opinion 
would  require  a  hearing  even  if  no 
question  as  to  availability  of  materials 
and  manpower  were  presented.  If  aft- 
er a  hearing  it  appears  that  such  ap- 
plications could,  except  for  the  supple- 
mental statement  of  policy,  possibly 
be  granted,  they  will  be  returned  to 
the  pending  file.  On  the  other  hand, 
if  it  appears  that  the  record  made  on 
the  other  issues  requires  a  denial,  such 
action  will  be  taken. 

(b)  Applications  filed  prior  to  Jan. 
26,  19/f5  which  have  been  designated 
for  hearing  hut  no  hearing  has  been 
held. — All  applications  in  this  category 
will  be  retained  in  status  quo  and  the 
hearing  continued  until  further  no- 
tice unless : 

(1)  The  applicant  petitions  the 
Commission  to  proceed  with  the  hear- 
ing in  the  light  of  the  Supplemental 
Statement  of  Policy  adopted  Jan.  16, 
1945. 

(2)  The  Commission  on  its  own  mo- 
tion determines  that  the  hearing 
should  go  forward  for  the  purpose  of 
determining  issues  other  than  those 
pertaining  to  the  availability  of  man- 
power and  materials. 

After  hearing,  all  such  cases  will  be 
disposed  of  in  the  manner  set  forth  in 
paragraph  (a). 

(c)  Applications  filed  prior  to  Jan. 
26,  1945,  in  tvhich  a  hearing  has  begun 
but  the  record  has  not  yet  been  com- 
pleted.— In  cases  in  this  category, 
the  Commission  will  proceed  with  hear- 
ings for  the  purpose  of  completing  the 
record.  Upon  completion  of  the  record 


AD-FREE  TELEVISION 
NEEDED  NANCE  SAYS 

UNTIL  a  source  other  than  adver- 
tising revenue  can  be  found  tele- 
vision cannot  advance  on  a  large- 
scale  basis  even  though  it  has  been 
technically  acceptable  for  some 
time,  J.  J.  Nance,  vice-president  of 
Zenith  Radio  Corp.  stated  in  a 
speech  before  the  New  York  So- 
ciety of  Security  Analysis. 

Advertisers  cannot  use  television 
profitably  until  there  is  a  mass  au- 
dience, Mr.  Nance  said,  and  a  mass 
audience  is  not  possible  before  con- 
tinuous good  entertainment  is  as- 
sured. As  possible  solutions  he  sug- 
gested a  television  wire  entering 
the  home  and  being  billed  like  tele- 
phone service  or  a  scrambler  device 
which  would  necessitate  renting  un- 
scramblers  from  the  program  spon- 
sor. 


the  case  will  be  held  in  the  pending 
file  unless  it  appears  that  it  can  be 
granted  under  the  terms  of  the  sup- 
plemental statement  of  policy,  or  un- 
less the  applicant  petitions  for  a  deter- 
mination on  the  merits  in  the  light  of 
this  policy.  Consolidated  proceedings 
involving  applications  as  to  which 
hearings  have  begun  and  in  addition 
applications  as  to  which  hearings  have 
not  yet  begun  will  be  treated  under 
this  category. 

(d)  Applications  filed  prior  to  Jan. 
26,  1945  as  to  which  hearings  have 
been  concluded. — The  Commission  will 
announce  decisions  in  cases  which  have 
been  heard  where: 

(1)  A  grant  is  possible  under  the 
terms  of  the  Supplemental  Statement 
of  Policy  of  Jan.  16,  1945. 

(2)  A  denial  is  necessary  regardless 
of  the  availability  of  materials  or  man- 
power. 

No  action  will  be  taken  in  cases 
where  a  grant  would  be  possible  ex- 
cept for  the  supplemental  statement 
of  policy. 

(e)  Applications  filed  subsequent  to 
Jan.  26,  19^5. — All  such  applications 
will  be  processed  and  determined  in 
accordance  with  the  supplemental 
statement  of  policy.  If  the  application 
meets  the  conditions  of  this  policy  and 
is  otherwise  in  the  public  interest,  a 
conditional  grant  will  be  made.  If  the 
application  does  not  meet  the  require- 
ments of  the  supplemental  policy,  it 
will  be  designated  for  hearing  and 
promptly  heard  on  that  single  issue. 
If,  as  a  result  of  such  hearing,  it  is 
established  that  the  requirements  of 
this  policy  are  not  met  the  applica- 
tion will  be  denied.  (See  Section  1.369 
FCC  Rules). 

3.  When  manpower  and  materials 
again  become  available  and  conditions 
permit  the  resumption  of  normal  li- 
censing practices,  the  Commission  will 
make  an  appropriate  announcement 
and  will  provide  a  period  of  not  less 
than  60  days  for  the  filing  and  proc- 
essing of  new  applications  prior  to  tak- 
ing any  action  on  the  cases  retained 
in  the  pending  files  during  the  period 
that  the  statement  of  policy  of  Jan. 
26,  1944  as  supplemented  January  16, 
1945,  was  in  effect.  Provision  will  also 
be  made  for  the  bringing  up  to  date  of 
all  applications  retained  in  the  pend- 
ing files.  These  procedures,  it  is  be- 
lieved, will  prevent  any  inequity  from 
resulting  to  persons  who  do  not  file 
applications  during  the  period  that  the 
present  policy  remains  in  force. 


Philip  Morris  Extends 

PHILIP  MORRIS  &  Co.,  New  York 
will  continue  sponsorship  of  It  Pays 
To  Be  Ignorant,  on  CBS  Friday 
9-9:30  p.m.  for  about  four  weeks 
beyond  Jan.  26,  date  set  for  expira- 
tion of  current  series,  while  con- 
tinuing to  audition  for  a  replace- 
ment. Agency  is  Biow  Co.,  New 
York. 
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YOUR  MARKETS 
ARE  MOVING 

South  I 


We  sell  the  new  Savannah 
Seaboard  Market— at  the  low- 
est    per-person    cost     of  any 


UJSIIY 

SAVANNAH 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
OF  Canada 
should  make  sure  that  his 
schedule  includes 

CHNS 

Halifax,  Nova  Scotia 


JOE  WEED  6C  CO. 
350  Madison  Avenue,  New  York 
Representatives 


5000  WATTS  •  DAY  AND  NIGHT 


taprcMoMrf  NaUeiiallv  by  HEADIEY-«EED  CO. 

OHE^^THE  GREAT  « 

OF  THE  NATION 


DeMille   Off  ^Radio   Theatre'       Magazine  Radio  Plans 

After  Losinff  Court  Decision 


CECIL  B.  DE  MILLE,  director- 
producer-m.c.  of  CBS  Lux  Radio 
Theatre,  was  not  to  appear  on  the 
Jan.  29  broadcast,  having  lost  his 
fight  against  AFRA  suspension  for 
non-payment  of  a  one  dollar  assess- 
ment fee.  Los  Angeles  Superior 
Court  judge  Emmet  Wilson  in  a 
12-page  opinion  on  Jan.  24  denied 
petition  for  an  injunction  to  pre- 
vent the  union  suspension. 

Mr.  DeMille,  still  refusing  to  pay 
the  assessment,  announced  he  will 
carry  the  fight  to  the  Supreme 
Court.  Meanwhile  the  suspension 
order  stays  and  members  of  AFRA 
are  prohibited  from  working  with 
him  on  any  radio  show. 

As  Broadcasting  went  to  press, 
New  York  executives  of  J.  Walter 
Thompson  Co.,  agency  servicing  the 
Lever  account,  were  considering 
several  names  to  replace  DeMille 
on  the  Jan.  29  broadcast. 

Union  Within  Rights 

Judge  Wilson  in  his  findings  de- 
clared AFRA  had  the  right  under 
its  constitution  and  by-laws  to  levy 
a  $1  per  member  assessment  to  op- 
pose the  so-called  "right  to  work" 
proposition  on  last  November's  elec- 
tion ballot;  also  that  DeMille,  by 
becoming  a  member  of  the  union, 
had  made  a  contract  to  abide  by  its 
regulations.  Answering  DeMille's 
contention  that  AFRA  had  no  right 
to  levy  funds  to  fight  an  issue  a 
union  member  might  personally 
support,  the  court  found:  No  right 
of  suffrage  or  discussion  was  inter- 
fered with;  no  member  was  coerced 
in  his  voting  by  the  action  of  his 


organization;  he  could  have  voted 
one  way,  while  his  share  of  the  or- 
ganization's money  was  being  used 
to  support  the  opposite. 

Judge  Wilson  defended  AFRA's 
right  to  spend  the  money  to  fight 
"right  to  work"  proposition  by  say- 
ing, "I  have  been  unable  to  find  a 
sustainable  ground  on  which  it 
could  be  held  that  a  union  may  not 
expend  its  funds  for  the  purposes 
which  its  officers  consider  for  the 
betterment  of  conditions  of  its 
members,  as  long  as  it  is  not  used 
in  political  activities,  and  I  do  not 
regard  such  activities  as  including 
the  support  of  legislative  measures 
that  advance  their  lawful  aims,  or 
opposition  to  those  that  frustrate 
them."  He  decided  specifically  that 
use  of  the  assessment  funds  did  not 
violate  the  Federal  Corrupt  Prac- 
tices Act. 

Claude  McCue,  executive  secre- 
tary of  Los  Angeles  chapter  of 
AFRA,  said:  "In  accordance  with 
previous  action  of  the  board  of  di- 
rectors, Mr.  DeMille  is  still  sus- 
pended. AFRA's  contract  with  his 
employers  requires  that  all  per- 
formers on  the  radio  program  shall 
be  members  of  AFRA  in  good 
standing.  Until  he  has  been  rein- 
stated, AFRA  will  consider  any 
further  appearance  by  Mr.  DeMille 
in  radio  broadcasting  to  be  a  viola- 
tion of  that  contract." 

Suspension  was  originally  to  have 
been  effective  Dec.  11,  but  had  been 
held  up  because  of  a  temporary  or- 
der granted  by  Judge  Wilson  pend- 
ing outcome  of  the  suit. 


KSFO  Granted  License 

PETITION  of  KSFO  San  Fran- 
cisco requesting  cancellation  of 
hearing  on  its  application  for  li- 
cense renewal  was  granted  by  the 
FCC  last  week.  The  Commission  at 
the  same  action  granted  KSFO  li- 
cense on  a  regular  basis.  Hearing 
had  been  set  relative  to  the  duo- 
poly order  as  Wesley  I.  Dumm, 
president  and  major  owner  of 
KSFO,  also  held  controlling  interest 
in  KROW  Oakland.  Sale  of  his 
KROW  interest  to  Sheldon  F. 
Sackett,  Oregon  publisher  and  sta- 
tion owner,  and  Philip  G.  Lasky, 
KROW  general  manager,  was  au- 
thorized last  December  [Broad- 
casting, Dec.  25]. 


«Er>esENTEO  NAiioi 
IT  iewA«o  ttmr  i  C( 


AFRS  Contest 

SCRIPT-WRITING  contest,  open 
only  to  members  of  armed  forces 
stationed  outside  continental  United 
States,  was  announced  by  Col. 
Thomas  H.  A.  Lewis,  commanding 
officer  of  Armed  Forces  Radio 
Service,  Hollywood,  in  mid-Janu- 
ary. Three  best  half-hour  radio 
scripts  selected  from  the  combined 
Army-Navy  operation,  will  be  pro- 
duced, as  awards,  by  AFRS  with 
wi'iters  granting  only  one-time 
radio  performance  rights.  'It  is 
hoped  by  opening  this  competition 
that  we  stimulate  a  desire  to  do 
creative  writing  in  members  of  all 
branches  of  the  service,"  Col.  Lewis 
stated. 


KTRI  Transfer  Granted 

CONSENT  was  granted  by  the 
FCC  last  week  to  the  voluntary 
transfer  of  control  of  Sioux  City 
Broadcasting  Co.,  licensee  of  KTRI 
Sioux  City,  la.,  from  the  Tribune 
Co.  to  Eugene  H.  Kelly,  Eugene 
F.  Kelly  and  John  C.  Kelly  through 
purchase  of  125  shares  common 
stock  (50%)  for  $17,375.  Reason 
for  the  transfer  is  liquidation  of 
the  Tribune  Co.  of  which  John  C. 
Kelly  is  president,  Eugene  H.  Kelly, 
secretary-treasurer,  and  Eugene  F. 
Kelly,  vice-president.  Eugene  H. 
Kelly,  president  of  KTRI,  receives 
63  shares  while  John  C.  and  Eu- 
gene F.  Kelly,  both  vice-presidents 
of  the  Journal-Tribune  Co.,  pub- 
lisher of  the  Sioux  City  Tribune, 
each  receive  31  shares.  Other  half 
interest  in  the  station  is  held  by 
Dietrick  Dirks,  general  manager. 


Vitrophane  Expands 
VITROPHANE  Corp.,  New  York, 
having  completed  a  13-week  cycle  of 
advertising  for  decorative  papers  on 
one  station  in  each  of  14  cities,  is 
resuming  its  spot  radio  schedule  in 
February  on  an  expanded  list  of  20 
cities,  using  transcribed  anounce- 
ments  from  3  to  15  times  weekly.  Con- 
tinuing its  campaign  on  some  10  addi- 
tional Canadian  outlets,  Vitrophane 
early  in  January  resumed  sponsorship 
of  a  twice-weekly  transcribed  program 
on  CFRB  Toronto.  Agency  is  Rubin 
&  Lesser,  New  York. 


ASSN.  for  Promotion  of  Interna- 
tional Understanding,  New  York, 
on  Feb.  8  will  begin  a  series  of  one- 
minute  transcribed  spot  announce- 
ments at  varying  intervals  on  some 
12  stations  throughout  the  country 
to  promote  a  new  publication.  This 
Month,  scheduled  to  be  released 
about  Feb.  12.  Spot  campaign  will 
precede  publication  of  the  issue, 
running  for  about  five  days.  Or- 
ganization is  also  negotiating  a 
deal  to  sponsor  a  five-minute  daily 
news  commentator  on  a  New  York 
station  and  an  undetermined  quar- 
ter-hour program  on  MBS  shortly. 
Agency  is  H.  C.  Morris  &  Co.,  New 
York.  Richard  H.  Roffman,  for- 
merly radio  and  publicity  director 
of  Hillman  Periodicals  Inc.,  New 
York,  was  appointed  last  week  pub- 
lic relations,  promotion  and  radio 
director  of  the  magazine.  ■ 


Y  &  R  Changes 

LORIMER  B.  SLOCUM,  director 
of  the  foreign  offices  of  Young  & 
Rubicam,  New  York,  has  been  ap- 
pointed a  vice-president  and  J, 
Brooks  Emory,  a  member  of  the 
contact  staff  of  the  agency,  has 
been  appointed  vice-president  and 
account  supervisor.  Frank  Fagan, 
vice-president  and  contact  super- 
visor of  Y&R  in  addition  to  his  ap- 
pointment to  the  executive  commit- 
tee and  to  the  administrative  staff, 
has  also  become  a  member  of  the 
plans  board.  Ralph  Butler,  a  radio 
producer  of  Y&R  since  1938,  has 
been  appointed  daytime  production 
supervisor  in  the  radio  division  and 
will  also  handle  temporarily  the 
duties  of  Carol  Irwin,  manager  of 
daytime  radio,  following  her  resig- 
nation the  end  of  next  month. 


GE  Postwar  Outlets 

A  POSTWAR  distributing  organiza- 
tion has  been  completed  by  General 
Electric  Co.,  Bridgeport,  according  to 
C.  R.  Pritehard,  general  sales  manager 
of  the  GE  appliance  and  merchandise 
department,  who  announced  last  week 
that  the  revamped  organization  will 
have  about  60  wholesale  distributing 
outlets  for  GE  household  appliances. 
More  than  50%  of  the  distributing  out- 
lets will  be  independent  wholesalers, 
Mr.  Pritehard  said.  The  GE  Supply 
Corp.  will  continue  as  the  company's 
distributor  of  major  appliances  in 
about  the  same  number  of  markets  as 
before  the  war. 


CKCR  Kitchener,  Ont.,  is  now  repre^ 
sented  by  William  Wright,  Toronto. 


JL  ippins — 
edible  and  non-edible  va- 
rieties. The  one  from  3,500,- 
000  Apple  Trees  in  this  area 
is  one  of  over  200  crops 
grown  commercially  for  a 
$300,000,000  farm  income. 
Tlie  other  represents  an 
average  annual  buying  in- 
come of  $2,252  —  second 
highest  in  the  nation. 


A  ippins.  That 
adequately  describes  your 
Sales  Reports  when  KHQ 
does  your  selling  job.  The 
low  cost  of  a  single  medium, 
plus  the  complete  coverage 
it  gives,  does  the  job  eco- 
nomically; and  KHQ  is  the 
only  single  medium  com- 
bining complete  coverage 
with  one-medium  cost. 


E   ONLY   SINGLE  MEDIUM   COMPLETELY  COVERING  THE   INLAND  EMPIRE 


Owned  and  Operated  by 

LOUIS  WASMER,  Incorporated 

Radio  Central  Building  Spokane,  Wash. 


National  Representatives-  EDWARD  PETRY  &  CO.,  INC. 
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»  IN  PHILADELPHIA 


PfiiladelDhia's 
Most  Powerful  Independent 


A  full  page  of  them  in 
the  February  5th  issue 
of  BROADCASTING  on 


stations 
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"««r  new!- 


FCC  PROPOSED  RADIO-SPECTRUM  ALLOCATION 


VHF,  UHF,  SHF  (30-30,000  mc) 


VERY  HIGH  FREQUENCIES  (VHF) 


ULTRA  HIGH  FREQUENCIES  (UHF) 

 D  1     E  3  5 


SUPER  HIGH  FREQUENCIES  (SHF) 


EXPERIMEKTALR^P 
BROADCAST 


A — ^Channel  5  will  not  be  available  for  television  until  present  75  mc  aviation  markeri 
{! — -Not  assigned,  pending  later  determination  by  FCC. 

C: — Channels  10,  11  and  12  available  for  ST  link  if  no  interference  is  given  to  televisi 
D — Amateur  band  420-450  mc,  temporarily  shared  with  special  air  navigational  aids. 
E — 508-524  mc  to  be  used  temporarily  for  air  navigational  aids. 

F — UHF  television  channel  width  not  specified  by  FCC.  Numbers  shown  assume  16  m 
G — Low  frequency  television  channels  1,  2,  3,  4,  5,  9,  10,  11  and  12 
7  and  8  shared  with  Governmental  fixed  and  mobile  services. 


channels. 

hared  with  non-Governmental  fixed  and  mobile  services. 

[Chart  Prepared 


Channels 
by  CBS] 


RTPB  Resolution 
Explains  Its  View 

Panels  Had  Access  to  Vital 
Data  in  Spectrum  Study 

MEETING  in  New  York  last 
Wednesday  to  discuss  the  FCC  pro- 
posed allocations  above  25  mc,  the 
Radio  Technical  Planning  Board 
adopted  a  resolution  emphasizing 
that  its  members  include  engineers 
"among  the  most  experienced  in 
their  profession"  and  that  RTPB 
panels  had  access  to  classified  data, 
on  which  their  respective  recom- 
mendations were  based. 


Vary  From  Original 

The  proposed  allocations  varied 
considerably  from  recommendations 
of  Panel  2,  headed  by  Dr.  C.  B. 
Jolliffe  of  RCA,  particularly  with 
reference  to  FM.  The  RTPB  had 
recommended  that  FM  be  allocated 
in  the  43-58  mc  band,  while  the  FCC 
proposes  84-102  mc,  with  the  band 
from  102-108  mc  reserved  for  fu- 
ture allocation.  Following  is  the 
resolution  adopted  last  week  by  the 
RTPB: 

The  Panels  of  the  RTPB  include  engi- 
neering representation  from  all  interests  in 
the  radio  industry  which  can  contribute 
to  the  discussions  and  solutions  of  the 
problems  confronting  each  panel. 

These  engineers  are  fuUy  qualified  and 
among  the  most  experienced  in  their  pro- 
fession. It  is  natural,  therefore,  that  they 
are  among  those  who  have  been  called  upon 
to  carry  on  the  research  and  development 
necessary  to  the  conduct  of  the  war.  Broad- 
ly, therefore,  they  had  available  to  them 
the  classified  information  necessary  to  the 
deliberations  of  the  respective  panels  (even 
though  they  were  not  permitted  to  make 
direct  reference  to  such  information).  It 
is  the  opinion  of  the  RTPB  that  due 
weight  was  given  to  all  pertinent  classified 


HEARING 
PROCEDURE 


FOLLOWING  is  text  of  the  FCC 
Public  Notice,  outlining  procedure 
for  filing  of  briefs  and  oral  argu- 
ment in  the  Commission's  proposed 
allocations  above  25  mc: 

In  the  Matter  of  allocation  of  fre- 
quencies to  the  various  classes  of 
non-governmental  services  in  the  ra- 
dio spectrum  from  10  to  30,000,000 
kc,  Docket  No.  6651. 

The  Commission  has  received  nu- 
merous inquiries  concerning  who  will 
be  permitted  to  participate  in  the  oral 
argument  in  connection  with  its  pro- 
posed report  in  the  above  matter. 

Any  person  who  participated  in  the 
allocation  hearing  will  be  permitted  to 
file  a  brief  and  to  argue  orally.  The 
oral  argument  may  be  presented  either 
by  an  attorney  or  by  the  person  who 
participated  in  the  hearing,  whether 
an  attorney  or  not.  Persons  who  did 
not  participate  in  the  hearing  who  de- 
sire to  present  comments  on  the  Com- 
mission's proposed  report  may  file  a 
brief  in  accordance  with  the  Commis- 
sion's Order  of  Jan.  15,  1945.  Oral 
argument  by  such  persons  wiU  gener- 
ally not  be  permitted,  except  that 
upon  a  proper  showing,  requests 
for  oral  argument  will  be  granted  in 
special  cases. 

Persons  desiring  to  support  the  Com- 
mission's proposed  report  as  well  as 
those  who  desire  to  oppose  it  may 
file  briefs  and  participate  in  the  oral 
argument. 


Because  the  membership  of  the  panels 
was  drawn  from  widely  different  interests, 
individual  opinions  in  some  instances,  of 
necessity,  differ  from  the  broad  conclu- 
sions reached.  However,  the  weight  of  the 
panel's  recommendations  rests  upon  the 
fact  that  these  conclusions  are  the  result 
of  broad  experience  and  the  wide  repre- 
sentation of  its  panel  membership,  and 
have  the  support  of  large  majority  opin- 


WomenAdvertisers 
Told  of  Code  Plan 

Barton  Stresses  Postwar  Use 
Of  Medium  To  Secure  Peace 

PROPOSAL  that  media,  agencies 
and  advertisers  work  out  a  code  of 
practices  and  establish  an  appro- 
priate code  authority,  thus  obviat- 
ing any  possible  need  for  such  ac- 
tion by  the  Government  was  ad- 
vanced by  Charles  C.  Carr,  chair- 
man, Assn.  of  National  Advertisers, 
and  public  relations  director.  Alu- 
minum Co.  of  America,  last  Thurs- 
day at  the  semi-annual  meeting  of 
the  Advertising  Women  of  New 
York. 

First  speaker,  Bruce  Barton, 
BBDO  president,  proposed  two  new 
fields  for  advertising — research 
into  and  advertising  the  causes  of 
war  to  secure  world  peace,  and  ad- 
vertising about  health  and  health 
services.  "Health  is  the  most  pre- 
cious and  worst  merchandised  and 
distributed  thing  in  America,"  he 
said. 


LaMaur  Spots 

LaMAUR  Inc.,  Minneapolis  (Mo-, 
dart  Fluff  Shampoo),  is  consider- 
ing an  advertising  appropriation  of 
approximately  $25,000  for  1945, 
with  about  $10,000  in  radio  spot 
business  for  the  first  six  months. 
LaMur  sponsors  spots  on  WMIN 
Minneapolis  starting  Feb.  12  for  8 
weeks;  KRLD  Dallas  started  Jan. 
15  for  13  weeks;  WTCN  for  10 
weeks;  WDSM  Duluth  started  Jan. 
17  and  17  stations  of  the  North 
Central  Broadcasting  System  will 
also  be  used.  Firm  is  also  buying 
approximately  $1,000  in  spots  for 
the  Los  Angeles  area  beginning 
Feb.  15  for  8  weeks.  Agency  is 
McCann-Erickson,  Minneapolis. 
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"Lee  Carson,"  writes  an  editor,  "is  doing  one 
of  the  outstanding  reporting  jobs  of  this  war. 
From  the  battle  front,  essentially  a  man's  world, 
this  girl  is  filing  stories  that  do  credit  to  INS 
and  to  every  radio  station  and  newspaper  that 
uses  them." 

We  think  so,  too.  "This  girl,"  however,  de- 
spite her  years,  has  had  long  and  varied  expe- 
rience in  newspaper  reporting. 

Lee  Carson  has  covered  national  political  con- 
ventions. She's  had  experience  as  a  White  House 
correspondent,  at  the  busy  INS  cable  desk  in 
New  York,  with  the  INS  London  Bu- 
reau covering  important  assignments. 
Her  story  as  the  first  American  woman 
to  fly  over  the  battle  area  during  the 
terrific  bombardment  of  German  de- 
fenses at  Cherbourg  will  be  remem- 


bered as  a  high-water  mark  of  graphic  reporting. 

It  was  Lee  Carson  who  scored  a  resounding 
scoop  over  all  opposition  when  she  flashed  the 
capture  of  Lt.  Gen.  Carl  von  Schlieben,  Nazi 
commander  of  Cherbourg.  She  was  with  the 
U.  S.  First  Army  and  painted  a  vivid  word  pic- 
ture of  the  nearly-successful  German  counter- 
offensive  in  Belgium. 

Day  by  day  INS  steadily  gains  favor  with 
news -conscious  station  managers.  Lee  Carson 
and  Jim  Kilgallen,  Clark  Lee  and  Thurston 
Macauley,^Richard  Tregaskis  and  dozens  of 
her  INS  correspondents  overseas 
ave  sent  a  steady  flow  of  spot  news  and 
feature  stories  made  to  order  for  radio. 

In  speciklized  news  and  feature  writ- 
ing, INS  leads  in  local,  national  and 
world-wide  services. 


INTERNATIONAL  NEWS  SERVICE 

235  EAST  45TH  STREET,  NEW  YORK  17,  N.  Y. 
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" — /  wish  you'd  forget  about 
WFDF  Flint  just  this  once!" 


Rome.Georda 

HZIEE3XEX 
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DIAL—  1050 
50,000  WATTS 


★  SPORTS-MUSIC-NEWS 


IRE  Debate 

(Continued  from  page  16) 
evening  the  IRE  joined  in  a  meet- 
ing with  the  American  Institute  of 
Electrical  Engineers  at  which  the 
AIEE  Edison  Medal  was  presented 
to  Dr.  E.  F.  W.  Alexanderson,  Gen- 
eral Electric  Co.  consultant,  "for 
his  outstanding  inventions  and  de- 
velopments in  the  radio,  transpor- 
tation, marine  and  power  fields". 

In  receiving  the  award,  Mr.  Alex- 
anderson, who  invented  the  alter- 
nator that  made  possible  the  first 
broadcast,  predicted  that  the  post- 
war era  will  see  homes  heated  as 
well  as  cooled  by  electricity,  ships 
propelled  by  electric  motors  fed 
from  coal-burning  gas  turbines,  and 
all  railroads  electrified,  using  cur- 
rently undeveloped  sources  of  water 
power.  "Looking  beyond  this,"  he 
declared,  "we  may  hope  for  the  dis- 
covery of  entirely  new  sources  of 
energy  which  will  extend  the  use  of 
electric  power." 

Capt.  J.  B.  Dow,  chief,  electron- 
ics division.  Bureau  of  Ships,  USN, 
in  an  address  on  the  Navy  electron- 
ics program  before  the  joint  ses- 
sion, emphasized  the  necessity  for 
greater  standardization  of  com- 
ponent parts  of  electronic  appa- 
ratus, and  estimated  that  the  lack 
of  such  standardization  has  already 
cost  the  Navy  $100,000,000  in  this 
war. 

On  Thursday  morning  the  annual 
meeting  of  IRE  was  held,  followed 
by  reports  of  the  Institute's  techni- 
cal committees.  Afternoon  session 
and  those  on  Friday  and  Saturday 
were  devoted  to  the  presentation  of 
technical  papers. 


Delorain,  Labin  Describe  How 
Pulse  Time  Modulation  Is  Used 


TWIN  FALLS  •  IDAHO 


WINS  to  Crosley 

{Continued  from  page  13) 
eclipsed  all  previous  marks.  The 
old  record  was  the  $1,200,000  paid 
by  CBS  for  KNX  Los  Angeles  in 
1936.  Last  February,  the  New  York 
Times  purchased  WQXR  and  its 
FM  adjunct,  WQXQ,  for  approxi- 
mately $1,100,000,  while  WMCA 
New  York,  a  5,000  w  regional,  was 
sold  by  Edward  J.  Noble,  Blue  Net- 
work head,  to  Nathan  Straus  and 
his  associates  in  September  1943 
for  $1,255,000. 

In  October  1942,  the  FCC 
granted  WINS  an  extension  of  its 
construction  permit  for  a  50,000  w 
transmitter  because  of  circum- 
stances beyond  its  control.  The  sta- 
tion had  surrendered  its  50,000  w 
transmitter  to  the  Government  for 
"urgent  war  needs".  The  unprece- 
dented extension  was  in  recognition 
of  the  station's  cooperation  with  the 
Government,  since  it  surrendered 
the  transmitter  virtually  after  its 
installation  had  been  completed.  By 
virtue  of  this  action,  the  station 
was  assured  of  reinstatement  of  the 
50,000  w  power — maximum  permit- 
ted— as  soon  as  the  war  emergency 
is  over  and  equipment  is  available. 

Hearst  Radio,  in  addition  to 
WINS,  now  owns  or  operates 
WBAL  Baltimore,  WCAE  Pitts- 
burgh, and  WISN  Milwaukee. 


APPLICATIONS  of  the  new  system 
of  radio  transmission,  pulse  time 
modulation,  adapted  to  transmis- 
sion of  several  sound  programs  on 
the  same  frequency  from  the  same 
point  of  origin,  and  capable  of  com- 
bining full  color  or  black  and  white 
pictures  with  sound  in  the  same 
channel,  were  described  last  week 
in  a  statement  by  E.  M.  Delorain, 
director,  and  his  associate.  E.  La- 
bin,  of  Federal  Telephone  &  Radio 
Corp.,  affiliate  of  International 
Telephone  &  Telegraph  Corp.,  New 
York.  Federal  Telephone  engineers 
have  been  working  on  development 
of  the  system  for  the  past  nine 
years. 

Shift  toward  higher  radio  fre- 
quencies, just  announced  by  the 
FCC,  Mr.  Delorain  said,  "indicates 
clearly  that  new  forms  of  radio 
modulation  specially  adapted  for 
transmission  in  the  higher  frequen- 
cies will  find  their  place  in  radio 
systems  in  the  comparatively  near 
future." 

PTM  differs  essentially  from  con- 
ventional systems  in  that  it  trans- 
forms all  programs  into  one  se- 
ries of  signals  which  appear  to 
be  identical  and  in  the  form  of 
sharp  pulses  of  current.  Timing  of 
pulses  varies  just  enough  in  ac- 
cordance with  speech  or  music 
transmitted,  to  be  capable  of  re- 
producing a  station's  program  with 
the  highest  quality  through  a  re- 
ceiver with  new  devices  wjiich  are 
sensitive  to  the  timing  of  the  pulses 
and  not  their  strength. 

Contrary  to  the  old  system,  the 
statement  explains  "one  single  ra- 
dio station  can  transmit  at  the 
same  time.  .  .  Twelve  different  pro- 
grams interwoven  in  time  and  re- 
ceived in  the  radio  set  simultane- 
ously." Before  being  converted  into 
sound,  the  programs  are  reselect- 
ed,  without  retuning,  by  a  simple 
movement  of  a  multi-position  switch 
in  the  receiver. 

Concerning  future  applications 

Embassy  Surveys 

THE  STATE  Dept.  is  going  to  re- 
quest American  Embassies  in  all 
principal  foreign  countries  to  con- 
duct a  survey  of  all  forms  of  tele- 
communications facilities  including 
broadcasting  so  as  to  supply  in- 
formation to  interested  Govern- 
ment agencies,  primarily  the  State 
Dept.,  Army  and  Navy,  Commerce, 
FCC  and  CAA,  in  order  to  aid  them 
in  supervision  of  international  com- 
munications. The  information  also 
will  be  used  to  help  manufacturers 
on  proposed  equipment  installa- 
tions abroad.  The  State  Dept.  has 
had  several  inquiries  from  foreign 
governments  about  telephone  and 
radio  equipment  which,  although 
of  a  postwar  character,  are 
being  forwarded  to  manufacturers 
through  the  Commerce  Dept.  since 
it  is  thought  they  may  require  im- 
mediate attention  to  avoid  break- 
downs in  their  communications 
facilities. 


of  the  system,  the  statement  point- 
ed out  that  "many  towns  in  Amer- 
ica have  only  one  or  a  few  high 
buildings-  suitable  for  the  installa- 
tion of  antennae  broadcasting  on 
the  ultra-high  frequency  bands. 
The  new  system  provides  the  miss- 
ing link  to  solve  this  problem  in 
the  future  as  all  programs  can 
originate  from  the  most  satisfac- 
tory location." 

Projecting  uses  for  PTM  In  the 
ultra-high  frequencies  in  the  post- 
war era.  Federal  Radio  claims  that 
PTM  is  "essentially  adapted  to 
multi-channel  communication  over 
the  beamed  radio  links  with  re- 
peaters which  are  expected  to 
span  new  communication  channels 
around  the  world." 

New  system  was  described  pre- 
viously by  Mr.  Delorain  and  Mr. 
Labin  at  a  recent  scientific  meeting 
of  the  Institute  of  Radio  Engineers 
at  Rochester,  N.  Y.  and  is  described 
in  full  in  a  reprint  of  IT&T's  tech- 
nical journal,  Electrical  Communi- 
cation. 


Seek  Wilkes-Barre  CP  \ 

FIFTH  application  for  facilities  of' 
1240  kc  250  w  unlimited  time  at 
Wilkes-Barre,  Pa.  was  received  by 
FCC  last  week  from  Baron  Broad- 
casting Co.,  partnership  composed 
of  Lou  Poller  (25%),  treasurer 
and  49.6%  owner  of  WARM  Scran- 
ton;  George  E.  Miller  (25%),  for- 
mer CAA  attorney,  and  J.  Myron 
Honigman  (50%) ,  former  State  Se- 
curities Commission  attorney.  Mr. 
Poller,  released  by  the  Marines  last 
December,  was  formerly  sports 
commentator  over  WGBI  Scran- 
ton,  WHN  and  WNEW  New  York. 
Petition  of  Wilkes-Barre  Broad- 
casting Corp.  to  dismiss  its  appli- 
cation without  prejudice  for  same 
Wilkes-Barre  assignment  was 
granted  Friday  by  the  Commission. 
John  H.  Stenger  Jr.,  is  applicant  for 
regular  license  for  WBAX  which 
operates  with  100  w  unlimited  time 
on  1240  kc.  Further  consolidated 
hearing  has  been  ordered  on  the 
case  Jan.  31  in  light  of  the  FCC's 
supplemented  freeze  policy  of  Jan. 
16. 
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PUBLIC    SERVICE. ..AN    OBLIGATION,     A     PRIVILEGE,    AN  OPPORTUNITY 


Their  ^j'^iice^  ^€t/pfm  ^£cmie 
For  Christmas! 


We  couldn't  bring  them  home  in  per- 
son ...  so  we  did  the  next  best  thing  by  recording 
greetings  of  hundreds  of  Southern  California  serv- 
ice men  overseas.  In  this  way  many  families  had  the 
greatest  "surprise  package"  of  all  by  tuning  to  KFI 
on  Christmas  Day. 

Yes . . .  from  Europe . . .  from  the  South 
Pacific  . . .  from  Alaska  .  . .  from  South  America  .  .  . 
from  a  dozen  battle  stations  over  the  globe  Southern 
California  sons  and  daughters  were  sought  out  by 
KFI  representatives  to  send  a  Christmas  message  to 
their  folks  at  home. 

Such  local  programming  in  the  inter- 
est of  public  service  has  long  guided  KFI's  operation 
. . .  has  long  been  the  reason  for  KFI's  undisputed 
leadership  in  Los  Angeles. 

Note:  A  telephone  recall  survey  showed 
that  KFI's  audience  for  this  Christmas  Day  observance 
was  equal  to  that  of  all  other  fifteen  Los  Angeles  sta- 
tions combined . . .  was  four  times  that  of  the  second 
ranking  station. 


To  make  this  Public  Service  Pro- 
gram possible,  KFI  went  Christmas 
shopping  early.  For  many  weeks 
prior  to  Christmas  Day,  the  voices 
of  Southern  California  G.  I.  Joes 
and  Janes  went  into  recording 
"mikes"  throughout  the  various 
Theatres  of  War.  Many  of  these 
transcriptions  were  then  flown  to 
Los  Angeles  by  the  Air  Transport 
Command  ...  others  were  short- 
waved  to  KFI  and  recorded  for  re- 
broadcast. 

From  6  A.M.  until  midnight  on 
Christmas  Day,  KFI  cleared  time 
in  every  local  program  . . .  and  all 
commercial  station  breaks  were 
cancelled  ...  so  that  Southern  Cali- 
fornia  families  might  hear  these 
Christmas  messages  from  overseas. 
As  a  memento  of  the  occasion,  in- 
dividual recordings  were  sent  to  the 
family  of  each  boy  or  girl  whose 
"voice  came  home  for  Christmas." 


KFI 


NBC 


for  LOS  ANGELES 


50,000  WATTS  •  CIEAR  CHANNEL  •  640  KILOCYCLES 


EDWARD     PETRY    AND     COMPANY,    INC.,    NATIONAL  REPRESENTATIVES 
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COPIES 


24  HOUR  SERVICE 

—packaged  and  shipped 
from  Chicago. 

Aluminum  based  material 
available  for  broadcast  use. 


RECORDING  COMPANY 

2  21  N.  LA  SALLE  ST.    CHICAGO  1 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radto  Enginmartng  CmnttOtamU 

Commercial  Radio  Equip.  Co. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
Dlslriel  1640 
(Subj.  to  GoT-t  Reg.) 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

Write  for  eatatag 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


YOUR  CANADIAN  distribution 

is  assured  thru 

WALTER  P.  DOWNS  Lid. 

633  Dominion  Sq.  Bldg. ,  Montreal.  Can. 
Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


MORE  RF  KILOWAH  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMnriNG  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


Accurate  ConcUe  Dramatic 

LYN  PEL 

and 

"A  Ditpateh  from  Renter'*" 
WKAT  (BLUE)  4fh  YEAR 


The 

Robert  L.  Kaufman 
Organization 

Technical  Maintenance,  Construction 
Supervision   and   Business  Services 
for  Broadcast  Stations 


BUY 
WAR  BONDS 


JUST  AFTER  they  got  the  bird!  Guests  of  Hub  and  June  Jackson,  time- 
buyers,  Russel  M.  Seeds  Co.,  Chicago,  gather  with  their  host  and  hostess 
for  a  picture  after  tlie  second  annual  pheasant  dinner  given  Chicago's 
radio  station  i-epresentatives  on  Jan.  17  at  the  Illinois  Athletic  Club. 
Left  to  right:  Hub  Jackson,  Jim  McEdwards,  Bill  Reilly,  John  Blair, 
Mac  Ward,  Rudi  Neubauer,  Cape  Bradford,  Curley  Hayes,  Walter  Tenney, 
Mrs.  Jim  McEdwards,  George  Hollingbery,  Esther  Broderick,  George 
Hahn,  Mrs.  Walter  Tenney,  Dick  Kopf,  Mrs.  Mac  Ward,  Mrs.  Bill  Reilly, 
Mrs.  George  Hollingberry,  Mrs.  John  Blair,  June  Jackson,  Pearl  Van, 
Mrs.  Curley  Hayes,  Mrs.  Cape  Bradford. 


Daniels  May  Take 
Early's  Position 

AN  IMPORTANT  change  in  the 
White  House  secretariat,  which 
might  see  Stephen  T.  Early  return 
to  private  enterprise — possibly  in 
the  motion  picture  or  radio  fields — 
was  speculated  upon  last  week  as 
Jonathan  Daniels,  one  of  the  five 
administrative  assistants  to  the 
President,  temporarily  took  over 
Mr.  Early's  desk  as  press  and  radio 
secretary. 

Mr.  Early,  slated  for  a  trip  to 
the  European  theatre  to  counsel 
with  Gen.  Eisenhower's  public  rela- 
tions men  on  news  handling,  has 
been  mentioned  as  a  possible  candi- 
date as  paid  president  of  the  NAB. 
It  is  known  his  candidacy  is  being 
espoused  to  succeed  J.  Harold  Ryan, 
interim  president,  and  also  that  he 
has  received  a  number  of  offers 
in  other  fields.  He  was  with  Para- 
mount before  he  became  the  Pres- 
ident's secretary  at  the  beginning 
of  the  first  term.  Before  that  Mr. 
Early  was  a  top-flight  correspond- 
ent for  the  AP  in  Washington. 

Mr.  Daniels,  son  of  Josephus 
Daniels,  Charlotte  publisher,  is 
being  groomed  for  the  Early  post, 
it  is  reported,  in  the  event  the  lat- 
ter leaves.  Whether  the  President 
will  release  Mr.  Early  is  conjec- 
tural. It  is  doubted  whether  that 
would  occur  before  V-E  day,  in 
any  event. 

In  the  European  theatre,  Mr. 
Early  will  meet  with  his  long-time 
friend  Capt.  Harry  C.  Butcher, 
USNR,  former  CBS  Washington 
vice-president.  Capt.  Butcher  is  aide 
to  Gen.  Eisenhower  and  since  D-Day 
has  been  handling  special  public  re- 
lations and  radio  assignments  as 
added  duties. 

Reports  that  Mr.  Early  might  ac- 
cept the  existing  vacancy  on  the 
FCC  created  by  the  retirement  tf 
Comdr.  T.  A.  M.  Craven,  were  dis- 
counted. It  is  believed  if  he  leaves 
the  White  House  it  will  be  to  re- 
turn to  private  business. 


ELLIOTT  ROOSEVELT 
NOMINATED  GENERAL 

ELLIOTT  ROOSEVELT,  second 
son  of  the  President,  whose  nomi- 
nation for  promotion  from  colonel 
to  brigadier  general  was  sent  to 
the  Senate  last  week,  will  achieve 
the  highest  rank  held  by  a  military 
man  with  a  private  radio  back- 
ground, when  that  promotion  is  con- 
firmed. 

Col.  Roosevelt,  entering  the  Army 
on  his  30th  birthday  on  Sept.  23, 
1940,  had  been  president  of  the 
Texas  State  Network  and  had  held 
ownership  interests  in  KFJZ  Fort 
Worth  and  other  stations  of  the 
group.  Subsequently,  however,  he 
relinquished  those  holdings  to  his 
former  wife,  Ruth  Googins  Roose- 
velt Eidson. 

Nine  years  ago  Elliott — then  in 
his  20's  (he  is  34  now) — first  was 
vice-president  and  then  president  of 
Hearst  Radio.  He  also  served  a 
stint  as  a  Mutual  commentator.  He 
also  undertook  a  nationwide  net- 
work project  —  Transcontinental 
Broadcasting  System — which  vir- 
tually died  aborning. 

With  his  promotion.  Col.  Roose- 
velt will  attain  the  rank  achieved 
by  Brig.  Gen.  David  Sarnoff,  pres- 
ident of  RCA  and  chairman  of 
NBC,  now  on  inactive  duty.  Col. 
Roosevelt  has  been  in  the  war  the- 
atres as  a  photographic  reconnais- 
sance officer  and  has  been  awarded 
the  Distinguished  Flying  Cross  and 
in  May  1944  was  made  a  com- 
mander of  the  British  Empire  Or- 
der for  his  photographic  work. 


RCA  Worldwide  Plans 

RCA  VICTOR  Division  of  RCA 
will  represent  manufacturers  in  in- 
ternational distribution  of  non- 
competitive products  following  the 
war,  RCA  announced  last  week. 
Plans  to  expand  the  number  of  for- 
eign oflices  to  include  worldwide 
service  are  now  in  formation.  At 
present,  RCA  has  selling  offices  in 
Canada,  South  America,  England, 
India  and  Australia,  and  various 
branches  and  subsidiary  companies 
covering  120  countries  and  terri- 
tories. The  merchandise,  which  in- 
cludes household  appliances,  will 
not  be  sold  in  this  country. 
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Fly  in  WOW  Case 
As  Special  Counsel 

Former  FCC  Head  to  Argue 
Before  Supreme  Court 

PARTICIPATION  of  James  Law- 
rence Fly,  former  FCC  chairman, 
in  the  Supreme  Court  case  involv- 
ing WOW  Omaha  was  confirmed 
last  week  following  Mr.  Fly's  visit 
to  Omaha  to  gather  data  for  the 
preparation  of  a  brief.  It  is  expected 
Mr.  Fly  will  argue  the  case  on  be- 
half of  the  Woodmen  of  the  World 
Life  Insurance  Society,  as  well  as 
Radio  Station  WOW  Inc.,  probably 
to  come  before  the  court  next 
month. 

Writ  Granted 

The  Supreine  Court  last  Decem- 
ber granted  a  writ  of  certiorari 
to  review  the  proceedings  involving 
the  question  of  the  right  of  a  state 
court  to  set  aside  a  grant  of  the 
FCC  [Broadcasting,  Dec.  18].  In 
December  1942  the  FCC  had  ap- 
proved the  unusual  lease  arrange- 
ment whereby  Woodmen  of  the 
World  transferred  the  station  to 
John  J.  Gillin  Jr.,  manager  and 
president  of  the  new  operating 
company,  and  a  group  of  associates. 
Dr.  Homer  H.  Johnson,  of  Lincoln, 
Neb.,  a  Woodmen  member,  filed 
suit  to  enjoin  the  transfer,  which 
subsequently  was  upheld  by  the 
State  Supreme  Court. 

Mr.  Fly  left  the  Commission's 
chairmanship  on  Nov.  15  and  estab- 
lished law  offices  in  New  York.  He 
did  not  file  the  original  petition  for 
review,  however,  but  will  partic- 
ipate as  chief  counsel  on  the  So- 
ciety and  WOW  joint  brief,  as  well 
as  in  the  presentation  of  argu- 
ment. 

The  court,  in  granting  certiorari, 
requested  counsel  to  discuss  in  their 
briefs  and  oral  arguments  the  ques- 
tions: (1)  whether  the  judgment 
is  final  within  the  meaning  of  Sec- 
tion 237  (b)  of  the  Judicial  Code, 
and  (2)  whether  the  Federal  ques- 
tions raised  by  the  petition  for  cer- 
tiorari were  properly  presented  in 
the  record. 


Cocilana  Sues 


■    COCILANA  Inc.,  Brooklyn,  which 

•  claims  that  it  started  using  the 
i  I  trade  name  of  Cocilana  Cough-Nips 
i  before  1938,  in  a  petition  in  U.  S. 
-    District  Court  has  charged  Lud- 

•  ens  Inc.,  Reading,  Pa.  with  un- 
fair trade  practices  in  the  use  of 
the  name  "Cocillana"  for  a  Luden 
cough  drop,  introduced  in  1944. 
Both  firms  use  the  term  in  spot 
radio  campaigns  for  cough  drops. 
Cocilana  Inc.  schedule,  placed  by 

.    Al  Paul  Lefton  Co.,  New  York, 
!    runs  on  70  stations  at  its  peak. 
Luden's,     which     also  promotes 
Luden's  menthol  and  honey  licorice 
,    cough  drops,  started  last  Septem- 
'.    ber  on  140  stations  through  J.  M. 
Mathes  Inc.,  New  York. 


BLUE  PLANNING  &  Advisory  Committee  which  met  in  New  York  Jan. 
16-18  included:  (1  to  r,  back  row)  Robert  Kintner,  Blue  vice-presidentj 
Stanley  Florsheim,  manager  of  Blue  co-op  department;  Keith  Kiggins, 
Blue  vice-president;  W.  B.  Stuht,  KJR  commercial  manager;  John  Nor- 
ton, manager.  Blue  stations  department;  C.  P.  Jaeger,  Blue  general  sales 
manager;  Don  Searle,  general  manager  of  Blue  western  division;  Fred 
Smith,  Blue  director  of  advertising  and  promotion;  Harold  Hough,  gen- 
eral supervisor  of  KGKO;  E.  R.  Boroff,  vice-president.  Second  row,  stand- 
ing: C.  T.  Hagman,  manager  WTCN;  Paul  Mowxey,  manager  of  Blue 
television;  Hubbell  Robinson  Jr.,  Blue  vice-president.  Seated:  William 
A.  Riple,  manager,  WTRY;  W.  C.  Rochman,  manager^  WCOS;  Mark 
Woods,  Blue  president;  Henry  P.  Johnston,  manager,  WSGN;  H.  Allen 
Campbell,  chairman  of  the  committee  and  manager  of  WXYZ;  W.  D. 
Pyle,  manager  of  KVOD;  Edward  J.  Noble,  chairman  of  Blue  Network; 
Chester  J.  La  Roche,  vice-chairman. 


Radio's  Public  Service 
Aided   by  Sponsorship 

NILES  TRAMMELL,  NBC  pres- 
ident, outlined  new  horizons  of  ra- 
dio broadcasting  last  Friday  before 
the  Queen  City  Club  in  Cincinnati, 
taking  occasion  to  laud  two  of 
NBC's  clients  in  that  city— WLW, 
NBC  outlet,  and  its  owner,  Powel 
Crosley  Jr.,  president  of  the  Cros- 
ley  Corp.,  and  Procter  &  Gamble 
Co.  which  he  said  broadcasts  38 
shows  a  week  on  the  network. 
"P&G  may  mean  soap  to  most  peo- 
ple but  it  spells  bread  and  butter  to 
us  broadcasters,"  he  said. 

In  the  United  States  the  public 
is  indebted  to  the  advertisers  of  the 
nation  for  a  free  radio  and  for  the 
American  System  of  Broadcasting 
and,  he  added,  it  is  revenue  derived 
from  sponsored  programs  which  en- 
ables stations  and  networks  to 
present  many  thousands  of  non- 
commercial programs  as  a  public 
service,  two  points  that  have  been 
emphasized  frequently  in  his  past 
speeches,  and  by  NBC  in  institu- 
tional announcements  on  the  air. 


"The  sentimental  gentleman  of  swing," 
T.D.,  before  forming  his  own  famous 
band,  played  his  trombone  with  many 
top  orchestras,  including  22  major  ones 
in  one  twelve-month  period!  Dorsey  is 
often  called  the  "starmaker,"  for  from 
his  ranks  have  come  Frank  Sinatra,  Jo 
Stafford,  Sy  Oliver,  Ziggy  Elman,  and 
many  others. 


I  DREAM  OF  YOU 
EL  RANCS^O  GRANDE 
MARCH  ETA 

OH!  LOOK  AT  ME  NOW 

EVERYTHING  HAPPENS  TO  ME 
WAT'CHA  KNOW  JOE 

LET'S  GET  AWAY  FROM  IT  ALL 

THIS  LOVE  OF  MINE 


These  are  but  a  few  of  the  more  than  50 
BMI-licensed  titles  recorded  by  T.D.  See 
DISC  DATA  for  the  complete  listing 
from  which  to  build  all-Dorsey  programs. 
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KVOO  Public  Service 
TITLED  Inside  Radio,  KVOO  Tulsa, 
Okla.,  on  Jan.  13  began  the  first  in  a 
series  of  52  weekly  programs  designed 
to  acquaint  listeners  with  soire  of  the 
mysteries  of  broadcasting.  Program  is 
allied  with  radio's  25th  anniversary. 
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WJZ  Names  Hade  Chief 
Of  New  Program  Dept. 

A  NEW  program  department  has 
been  set  up  at  WJZ  New  York  un- 
der the  direction  of  John  Hade,  for- 
mer commercial  program  manager, 
it  was  announced  last  week  by  John 
H.  McNeil,  WJZ  manager.  New 
setup  represents  an  expansion  of 
WJZ's  programming  activities  to 
cover  development  of  new  programs 
for  presentation  to  prospective 
clients  as  well  as  handling  of  cur- 
rent local  shows.  Mr.  Hade's  duties 
are  expanded  to  include  develop- 
ment of  sustaining  shows  in  addi- 
tion to  commercial  program  super- 
vision, his  former  post  being  abol- 
ished. 

James  Whipple  has  joined  the 
program  department  staff  as  pro- 
ducer-writer, and  an  additional 
member,  yet  to  be  announced  will 
be  added  as  assistant  to  Mr.  Hade, 
with  the  title  of  program  super- 
visor. Mr.  Whipple  was  supervisor 
of  daytime  programs  of  Ruthrauff 
&  Ryan  Inc.,  New  York  until  sev- 
eral months  ago,  and  has  since  been 
replaced  by  Lee  Cooley,  also  R&R 
television  director. 


WWNC  Survey 

WWNC  Asheville,  N.  C,  will  soon 
release  detailed  results  of  a  study 
of  radio  listening  in  western  North 
Carolina,  according  to  Don  S.  Elias, 
executive  director  of  the  station. 
WWNC  is  purportedly  the  first  CBS 
affiliated  station  to  make  use  of  the 
listener  diary  technique.  The  study 
was  made  by  Industrial  Surveys 
during  the  week  of  Nov.  13-20. 


REGISTERING  100%  attendance,  top  executives  of  all  Boston  stations 
marked  the  opening  meeting  of  the  Radio  Advisory  Committee  of  the 
1945  Boston  Red  Cross  War  Fund  Campaign  at  an  informal  luncheon  at 
the  Harvard  Club  of  Boston  Jan.  22.  Seated  (1  to  r)  :  Raymond  Richmond, 
associate  campaign  director;  A.  N.  (Bud)  Armstrong  Jr.,  WCOP  general 
manager;  George  Lasker,  WORL  general  manager;  Harry  Goodwin, 
WCOP  sales  promotion  manager;  John  D.  Malloy,  WCOP  program  man- 
ager; Francis  Hart  Jr.,  director  of  radio.  Metropolitan  Boston  Chapter, 
Red  Cross;  Walter  Hackett,  OWI;  Phillips  Ketchum,  general  chairman, 
1945  Red  Cross  War  Fund  Campaign;  Francis  W.  Hatch,  chairman  of 
publicity  committee;  Fred  Garrigus,  WE  EI  program  director;  Lawrence 
Flynn,  WMEX  special  events;  George  Steffy,  vice-president,  Yankee  Net- 
work; Linus  Travers,  executive  vice-president,  Yankee  Network;  Earl 
Jeffrey,  War  Fund  campaign  director;  Russell  Oifhaus,  WHDH  program 
director.  Standing  in  the  rear  in  the  usual  order  are :  Gordon  Swan,  WBZ- 
WBZA  program  manager;  Charles  S.  Young,  WBZ-WBZA  general  man- 
ager; John  C.  Dowd,  chairman  of  the  Radio  Advisory  Committee;  Edgar 
Rust,  executive  vice-chairman.  War  Fund  Campaign;  Joseph  Kelly,  pub- 
lic relations  director.  Metropolitan  Boston  Chapter,  Red  Cross;  Gerard 
H.   Slattery,  John  C.  Dowd  Inc.  Preliminary  plans  were  discussed. 


HERMANN  B.  DEUTSCH,  associate 
editor  of  the  Tslew  Orleans  Item,  is  now 
heard  every  Friday  night  in  a  news 
commentary  and  analysis  on  WWL 
New  Orleans  for  the  American  Brew- 
ing Co. 


Experimental  CPs 

THREE  construction  permits  have 
been  granted  by  the  FCC  for 
new  experimental  television  sta- 
tions, all  to  use  frequencies  to  be 
assigned  by  the  Commission's  chief 
engineer.  Philco  Radio  &  Television 
Corp.  was  authorized  a  station  to 
be  located  in  Arlington,  Va.  and  to 
operate  in  connection  with  the 
Washington  end  of  the  Washing- 
ton-Philadelphia relay  system.  The 
second  station,  also  authorized  for 
Washington,  was  granted  Allen  B. 
DuMont  Labs.  Tlie  third  station 
goes  to  P.  R.  Mallory  &  Co.,  In- 
dianapolis. 


on  the  Dial 


^  WHERE  MOST  OF 

THE  PEOPLE  LISTEN 


WHERE  MORE 
SALES  ARE 


Reiter  Joins  BMI 
HY  REITER,  recently  discharged 
from  the  Army  and  formerly  publicity 
and  advertising  director  of  Edward  B. 
Marks  Music  Corp.,  New  York,  has 
been  qamed  to  a  similar  post  at  Broad- 
cast Music  Inc.,  New  York.  Mr.  Reiter 
succeeds  Tod  Williams,  who  has  been 
named  night  supervisor  of  WHN  New 
York.  Constance  Mendel  has  been 
shifted  from  BMI's  station  relations 
department  to  Mr.  Belter's  staff. 


CAB  APPEALS  CPRS 
COPYRIGHT  DEMAND 

BROADCASTERS  in  Canada  have 
almost  doubled  their  payments  for 
copyright  musical  performances 
since  1937,  Samuel  Rogers,  counsel 
for  the  Canadian  Assn.  of  Broad- 
casters told  the  Copyripht  Appeal 
Board  at  Ottawa  following  the  fil- 
ing of  higher  rates  for  1945  by 
the  Canadian  Perforndng  Rights 
Society  (Canada's  A5CAP).  In 
1937  at  the  rate  of  8  cents  per  li- 
censed receiver,  Canadian  broad- 
casters paid  CPRS  $10,000.  Last 
year,  based  on  the  same  rate,  the 
fee  was  $138,310. 


KVI  Takes  Doernbecker 
Suit   to    Higher  Court 

APPEAL  to  reverse  a  decree 
granted  Laura  M.  Doernbecker  in 
a  suit  started  by  KVI  Inc.  to  en- 
force a  contract  she  entered  to  sell 
the  stock  of  the  station  for  $125,000 
plus  the  net  quick  assets,  has  been 
filed  and  will  go  to  the  Supreme 
Court  of  the  State  of  Washington. 

Mrs.  Doernbecker  contends  the 
contract  is  not  enforceable  because 
a  limitation  of  time  was  not  agreed 
upon  for  the  Federal  Communica- 
tions Commission  to  grant  or  dis- 
approve the  transfer.  The  plaintiff 
contends  a  time  limitation  was  not 
necessary  and  asks  the  Supreme 
Court  to  compel  the  defendant  to 
submit  the  proposed  transfer  to  the 
FCC  for  approval  or  rejection. 


Chicago  Presentation 

APPROXIMATELY  400  sponsors 
and  advertising  agency  people  were 
the  guests  of  NBC  'at  a  presenta- 
tion of  the  company's  1944  Nation- 
wide Survey  of  Listening  Habits, 
last  Wednesday  at  the  Stevens 
Hotel,  Chicago.  Report  was  fol- 
lowed by  an  informal  cocktail 
party. 


Wright  Expands 

TO  PROCURE  manpower,  Wright 
Aeronautical  Corp.,  Paterson,  N. 
J.,  last  week  started  five  quarter- 
hours  of  programs  relating  to  the 
war  on  WNEW  New  York  each 
week.  Contract  for  26  weeks  covers 
These  Are  Our  Boys,  Combat  Cor- 
respondent and  Pacific  Newsreel, 
all  heard  7:45-8  p.  m.  on  different 
days.  Wright  also  uses  WPAT  to 
recruit  workers.  Agency  is  Burke, 
Dowling  Adams,  Montclair,  N.  J. 


HOLLISTEi! 
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January  Ratings 
I  Listed  by  Hooper 

:  ;  'When  a  Girl  Marries'  in  First 
i !;  Place  Among  Weekday  Shows 

'  [  LIST  OF  "Top  Ten"  weekly  pro- 
[    grams  in  the  January  report  is- 
.    sued  by  C.  E.  Hooper  Inc.,  starts 
rj'  off  with  When  a  Girl  Marries  in 
i':  first  place,  Ma  Perkins,  second  and 
1  I  Portia  Faces  Life,  third.  The  list 
■   continues    with    Pepper  Young's 
'  Family,  fourth,  followed  by  Ldfe 
,   Can    Be    Beautiful     (11  a.m.). 
Breakfast  at  Sardi's  (11:15  a.m.). 
Young  Widder  Brown,  Backstage 
Wife  and  Just  Plain  Bill.  Top-rank- 
ing  Saturday  dajrtime  shows,  not 
m  included  in  the  weekday  list  above 
are  Grand  Central  Station,  first; 
'!'■  and  Stars  Over  Hollywood,  second. 

Average  daytime  sets-in-use,  at 
ill  16.4  shows  a  rise  of  1.4  from  the 
)!|  last  report,  a  much  slighter  gain 
iii  than  the  comparable  figures  for  the 
'  evening  as  shown  in  the  Jan.  15 
•  Hooper  ratings  report,  which 
;  recorded  a  rise  of  3.2  over  the  pre- 
j  I  vious  release  [Broadcasting,  Jan. 
. .  22].  The  dajrtime  figure  is  up  0.1 
. .  from  last  year. 

J  Daytime  Audience  Up 

i  s  Average  daytime  audience  rat- 
)l«  ing  of  4.9  is  up  0.2  from  the  last 
!ji  report,  down  0.3  from  last  year; 
:  average  daytime  available  audience 

is  72.7,  up  1.4  from  the  previous 

report,  up  0.3  from  a  year  ago. 
Hymns  of  All  Churches  has  the 
||-  highest  sponsor  identification  in- 

dex — 7.63;  correct  product  identifi- 
Y  cation  accounting  for  9.5;  other 
\,  product  for  66.8;  misidentification 
i  for  5.4  and  18.3  for  those  unable 
.j.  to  name  a  sponsor. 
|i  Breakfast  Club  (Swift  &  Co.) 
j  had  the  greatest  number  of  women 

listeners  per  set  (1.39) ;  Tom  Mix 

the  most  men  listeners  (0.55)  and 
.,.  Terry  &  the  Pirates    (1.37)  the 

most  children  listeners  per  set. 
■•      The  top-ranking  programs  listed 

in  terms  of  the  number  of  listeners 
'J  per  listening  set  are  as  follows: 


Chil- 

Women 

Men 

dren 

Total 

Jack  Armstrong. 

0.85 

0.35 

1.36 

2.5G 

Tom  Mix  

1.02 

0.55 

0.99 

2.66 

Breakfast  Club 

(Swift)   

1:45 

0.30 

0.42 

2.17 

Let's  Pretend  

1.07 

0.23 

1.21 

2.51 

Terry     and  the 

Pirates   

0.81 

0.23 

1.37 

2.41 

Captain  Midnight 

0.72 

0.35 

1.27 

2.34 

Curt  Massey  

1.30 

0.51 

0.45 

2.26 

FROM  BEN  S.  FISHER  to  Eliot  C. 
Lovett  went  the  presidency  of  the 
Federal  Communications  Bar  Assn. 
at  the  annual  meeting  and  banquet 
in  Washington  Jan.  19.  Mr.  Lovett, 
an  expert  in  lifting  bell  weights 
as  well  as  in  tossing  about  Black- 
stone,  claims  he's  fit  for  the  arduous 
job  ahead  in  radio  jurisprudence. 


Fulton  Lewis  To  Leave 
For  European  Theatre 

FULTON  LEWIS  jr.,  Mutual 
Washington  correspondent,  will 
leave  shortly  for  the  European  war 
theatre,  going  first  to  France  and 
then  if  possible  to  London  and 
Rome  to  collect  first-hand  material 
for  his  overseas  analyses  of  the 
news. 

When  Mr.  Levds  is  unable  to  get 
through  on  shortwave  Fred  Morri- 
son, a  member  of  his  personal  staff, 
will  take  over  and  deliver  the  Lewis 
news  programs  which  are  heard 
weekdays,  7-7:15  p.m. 


Coast  Guard  Session 

PLANS  to  send  out  more  U.  S. 
Coast  Guard  combat  radio  corre- 
spondents to  record  battle  action, 
were  discussed  at  a  meeting  of 
radio  and  press  public  relations 
officers  of  the  USCG  from  all 
over  the  country.  Meeting  at  head- 
qilarters,  Washington,  Jan.  16-18, 
the  group  turned  the  discussion 
over  to  radio  for  the  session  of  the 
17th.  The  three  pending  Coast 
Guard  radio  campaigns  were 
planned  to  include  SPAR  recruit- 
ing, candidates  for  the  Coast  Guard 
Academy,  17-year-old  recruiting, 
all  under  OWI  allocations.  Closer 
integration  with  Navy  plans  were 
stressed.  Chairman  of  the  radio 
panel  was  Ens.  Jack  Egan,  former 
assistant  radio  director  of  Calkins 
&  Holden,  Kansas  City. 


IN  BUSY  MONTREAL 

Business  in  Quebec  Province  is 
good,  and  radio  advertising  can 
get  you  your  share,  if  you  will  key 
your  program  to  the  likes  and  dis- 
likes of  Quebec  listeners.  Adapt- 
ing a  program,  even  though  it  has 
been  successful  elsewhere  in 
Canada,  rarely  produces  results. 
Quebec  wants  its  own  programs, 
appealing  to  its  own  psychology 
and  sense  of  humor.  Our  business 
is  that  of  producing  programs — 
in  either  French  or  English — 
which  do  produce  results.  Let 
us  serve  YOU. 


House  Commerce  Body 
To  Have  28  Members 

INCREASED  by  three,  the  House 
Interstate  &  Foreign  Commerce 
Committee  for  the  79th  Congress 
will  be  composed  of  28  members 
with  16  Democrats,  11  Republicans 
and  one  American-Laborite.  Demo- 
cratic members  are:  Lea  (Cal.), 
chairman;  Grosser  (Ohio),  Bul- 
winkle  (N.  C),  Chapman  (Ky.), 
Boren  (Okla.),  Priest  (Tenn.), 
Harris  (Ark.),  Sadowski  (Mich.), 
Harless  (Ariz.),  all  holdovers; 
Beckworth  (Tex.),  Murphy  (Pa.), 
Kelly  (111.),  Patrick  (Ala.),  Sul- 
livan (Mo.),  Rogers  (Fla.),  Rabin 
(N.  Y.),  new  appointees.  Reps. 
Kelly,  Patrick  and  Sullivan  served 
on  the  Committee  in  the  77th 
Congress.  Rep.  Marcantonio  (N.Y.) 
is  the  American-Labor  Party  mem- 
ber. 

All  Republicans,  except  Rep. 
Scott  (Pa.),  who  did  not  return  to 
Congress,  were  named  last  week 
with  Rep.  Gillett  (Pa.)  succeed- 
ing Mr.  Scott.  Republican  members 


Fuson  Elected 

SAMUEL  FUSON,  vice-president  in 
charge  of  public  relations  of  Arthur 
Kudner  Inc.,  New  York,  was  elected 
president  of  the  National  Assn.  of 
Public  Relations  Counsels  at  the  an- 
nual meeting  in  New  York  Jan.  15. 
A.  Schaeffer  Jr.  was  elected  secretary 
and  Paul  Haase,  Controller  Institute 
of  America,  treasurer.  Other  elected 
officers  include:  George  W.  Sutton, 
Sutton  News  Service,  1st  vice-presi- 
dent;  Theodore  R.  Sills,  T.  R.  Sills 
Co.,  Chicago,  2nd  vice-president ;  Pen- 
dleton Dudley,  Pendleton  Dudley 
Assoc.,  3rd  vice-president;  Weston 
Smith,  Guther  Publications  Co.,  4th 
vice-president,  and  Henry  von  Mor- 
purgo.  West  Coast  public  relations 
counsel,  5th  vice-president. 


are:  Wolverton  (N.  J.),  Holmes 
(Mass.),  who  has  reintroduced 
his  radio  bill  [Broadcasting, 
Jan.  16];  Reece  (Tenn.),  Halleck 
(Ind.),  Winter  (Kan.),  Hinshaw 
(Cal.),  Brown  (Ohio),  Howell 
(111.),  Hall  (N.  Y,),  O'Hara 
(Minn.),  and  Gillette. 


RADIO   PROGRAMME  PRODUCERS 

MOMTH>EAL  CANADA 


BROADCASTING  • 


adcast  Advertising 


A  N 


FORI**"' 

for  Winning  Listeners 
IN  KANSAS  CITY... 


llOllill  5000  Watts 
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Here's  important  news  for  time-buyers  interested 
in  the  rich  Kansas  City  market — a  vigorous  pro- 
gram promotion  campaign  recently  launched  by 
KCMO  throughout  the  greater  Kansas  City  area: 

OUTDOOR  POSTER  SHOWINGS  in  Kansas 
City,  Missouri  and  in  Kansas  City,  Kansas  adver- 
tising  outstanding  KCMO-BLUE  programs  and 
reaching  an  audited  net  advertising  circulation  of 
3,555,405  people  every  week. 

SPOT  MOVIE  SHORTS  dramatizing  KCMO 
listener  attractions — each  shoiving  to  an  estimated 
audience  of  335,250  entertainment  seekers  in  lead- 
ing Kansas  City  theaters. 

These  powerful  promotions  are  given  further  im- 
petus by  KCMO  broadcast  contest  tie-in  and  news- 
paper advertising— a  combination  with  multiple 
value  for  every  KCMO  advertiser.  For  details  and 
availabilities,  get  in  touch  with  your  nearest  John 
E.  Pearson  Company  ofSce  today. 

Represented  by  JOHN  E.  PEARSON  COMPANY 
Chicago   -   New  York    -    Kansas  City 


GO  PLACES  IN  KANSAS  CITY 


E.  K.  (JOE)  HARTENBOWER  •  GEN'L.  MGR. 
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PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pren  Bldg^  Wtuh^  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
Notional  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


fRSQUEMCY  M€ASUHING 
SERVICE 

Exact  Measurements  '  of  any  fime 

R.  C.  A.  COMMUNICATIONS.  INC. 
64  Broad  Street       New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Eorle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.       •       District  8215 
Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSVLTING  RADIO  ENGINEERS 
AM  FM   TELEVISION  FACSIMILE 
National  Prett  Bldg.  Walk.  4,  D.  C. 
DUtrict   7362     •     Glebe  5880 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
991   Broad  St.,  Bridgeport,  Conn. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 

Cammercial  Radio  Equip.  Co. 

•  International  Bnildine,  Washinrton,  D.  C. 

•  321  E.  Gresory  Boulevard,  Kansas  Cltr,  Mo. 

•  Cross  Boads  of  the  World,  BollTweod.  Calif. 

^  I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Mnnsey  Bldg.  •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 
From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NAtional  6513 
Washington  4,  D.  C. 


PAUL   A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 
1900  F  St.,  N.  W.— Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 
Slioreham  Bldg.         ME.  4477 
Washington,  D.  C. 


WORTHINGTON  C.  LENT 

Consulting  Engineers 


NTERNATIONAU  BLDG. 
1319  F  STREETT  N.  W. 


WASH.,  D.  C 
DISTRICT  4127 


BUY 
WAR  BONDS 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JANUARY  20  TO  JANUARY  26  INCLUSIVE  


Decisions  .  .  . 

ACTIONS  ON  MOTIONS 
JANUARY  19 
Chatham  Broadcasting  Co.,  Savannah,  Ga. 

—Adopted  order  granting  petition  to  dis- 
miss without  prejudice  application  for  CP 
new  station. 

JANUARY  20 
Georgia  Broadcasting  Co.,  Savannah,  Ga. 

— Adopted  order  granting  in  part  mo- 
tion for  continuance  consolidated  hearing 
on  applications  of  Georgia  Broadcasting 
Co.  and  A.  C.  Neff  for  CP  new  station 
Savannah ;   hearing   continued   to  2-14-45. 

JANUARY  23 
Mississippi  Broadcasting  Co.,  Macon, 
Miss. — Granted  amended  motion  for  leave 
to  amend  application  for  CP  new  station 
and  removed  said  application  from  hearing 
docket. 

WNLC  New  London,  Conn. — Granted  mo- 
tion to  dismiss  without  prejudice  applica- 
tion for  CP. 

Wilkes-Barre  Broadcasting  Corp.,  Wilkes- 
Barre,  Pa. — Passed  over  petition  to  dismiss 
apnli'-ation  without  prejudice. 

WBAX  Wilkes-Barre,  Pa.— Passed  over 
petition  to  amend  hearing  issues  re  appli- 
cation of  WBAX  for  license  and  applica- 
tions of  others  for  new  station  Wilkes- 
Barre. 

JANUARY  24 

WLIB  Brooklyn— Granted  petition  to 
intervene  in  hearing  not  yet  scheduled  on 
application  of  New  Haven  Broadcasters. 
New  Haven,  for  new  station. 

Midstate  Radio  Corp.,  Utica,  N.  Y.— 
Granted  petition  to  intervene  in  consoli- 
dated hearing  set  Jan.  29  on  applications 
of  Utica  Broadcasting  Co.,  and  John  B. 
Woodvard  for  new  station  Utica. 

KRBC  Abilene,  Tex.— Granted  in  part 
motion  for  continuance  of  consolidated 
hearing  now  set  Feb.  1  and  continued 
same  to  March  1  re  applications  of  KRBC, 
San  Jacinto  Broadcasting  Co.,  and  Cal- 
casieu Broadcasting  Co. 

WTAW  College  Station,  Tex.— Denied  pe- 
tition for  consolidation  with  petitioner's  ap- 
plication, or  in  alternative  to  intervene 
and  enlarge  issues  re  applications  KRBC, 
KPLC  and  San  Jacinto  Broadcasting 
Co. 

WGBF  Evansville,  Ind.— Granted  petition 
for  continuance  to  March  19  hearing  now 
set  Feb.  5  re  license  renewal  application. 

JANUARY  26 
Wilkes-Barre  Broadcasting  Corp.,  Wilkes- 
Barre,    Pa. — Granted    petition    to  dismiss 
without  prejudice  application  for  CP  new 
station. 

WBAX  Wilkes-Barre,  Pa.— Granted  pe- 
tition to  amend  hearing  issues  re  applica- 
tions Central  Broadcasting  Co.,  Northeast- 
ern Pennsylvania  Broadcasters  Inc.  and 
Key  Broadcasters  Inc.  for  new  station 
Wilkes-Barre,  in  light  of  FCC  Supple- 
mental Statement  of  Policy  of  Jan.  16, 
1945. 


ACTIONS  BY  ADM.  BOARD 
JANUARY  22 

Western  Illinois  State  Teachers  College, 
Macomb,  111. — Placed  in  pending  file  ap- 
plication for  CP  new  commercial  educa- 
tional station. 

State  U.  of  Okla.,  Norman,  Okla.— Same. 

WLIB  New  York— Placed  in  pending  file 
application  for  CP  new  FM  station. 

KCMO  Texarkana— Same. 

Eagle  Pub.  Co.,  Pittsfield,  Mass.— Same. 

Farmers  &  Bankers  Broadcasting  Corp., 
Wichita — Same. 

ACTIONS  BY  COMMISSION 
JANUARY  25 
1450  kc  KTRI  Sioux  City,  la.— Granted 
vol.    assgn.   license  transfer   control  from 
Tribune  Co.  to  Eugene  H.  Kelly  for  $17,- 
375  for  50%  of  stock. 


1460  kc  WMPS  Memphis— Granted  30 
days  time  from  Jan.  26  within  which  to 
complete  transfer  of  control  heretofore 
approve  by  FCC. 

Columbia  Broadcasting  System  and  Mu- 
tual Broadcasting  System,  New  York — 
Granted  permission  to  omit  station  identi- 
fication during  one-hour  broadcast  of  Pres- 
ident's Birthday  Ball  program  Jan.  30. 

560  kc  KSFO  San  Francisco — Granted 
petition  requesting  cancellation  of  hearing 
on  application  for  renewal  of  license,  now 
set  Feb.  5 ;  granted  license  on  regular 
basis. 

950  kc  WAAF  Chicago— Granted  license 
renewal  for   period  ending  5-1-47. 

550  kc  KTSA  San  Antonio— Granted  li- 
cense renewal  for  period  ending  5-1-46. 

600  kc  WMT  Cedar  Rapids,  la. — Same. 

1350  kc  WORK  York,  Pa.— Granted  li- 
cense renewal  for  period  ending  11-1-45. 

Following  stations  were  granted  license 
renewal  for  period  ending  2-1-46:  KBTM 
KFDA  KFIO  KMLB  WCAT  WCOL 
WCPO  WDLP  WENY  WITH  WJRD 
KAST  KFXD  KHAS  KSUN  WBBZ  WTHT 
WMOB  KGEK  KOOS  KWG  KPHO 
WBOC  WESX  WHOP  WLOG. 

Following  stations  were  granted  license 
renewal  for  period  ending  11-1-47:  KWK 
WFBL  WFCI  WHBC  WHP  (and  aux.) 
WHOM  (and  aux.)  KPRO  KTYW  WSAR 
WFEA  (and  aux.). 

Licenses  for  following  stations  were  ex- 
tended upon  temp,  basis  only  pending  de- 
termination of  license  renewal  applications, 
for  period  ending  4-1-45:  KADA  KELO 
KFJB  KFMB  KFUN  KGDE  KHBC  KNOE 
KPOW  KRLH  KVEC  KVNU  KWNO 
KYSM  WABI  WAIM  WAJR  WAYX  WBLJ 
WCLO  WCBT  WIBX  WISE  WJBC  WKBO 
WLOF  WOLS  WRBL  WROX  WSKB 
WTOL  WDSM  WFTC  WHBY. 

Licenses  for  following  stations  were  fur- 
ther extended  upon  temp,  basis  only  pend- 
ing determination  of  license  renewal  appli- 
cations, for  period  ending  4-1-45 ;  KABR 
KDAL  KELA  KGCU  KGNC  KLO  KLPM 
KQV  KSWO  KTUL  WCAX  WCLE  WDEL 
WFIN  WIBG  WJAS  WJDX  WILM  WIRE 
WMBD  WMPS  WMRO  WNEW  (and  aux.) 
WOWO  WPAT  WPEN  (and  aux.)  WPRA 
WTAQ   WOV    (and  aux.). 

Following  stations  were  granted  license 
renewals  for  regular  period:  WGES  WBHP 
WBOVs?  WJNO  WLVA  KRGV. 

Following  Eitations  were  granted  li- 
cense renewal  for  period  ending  2-1-48 
WKLA   WTBO  WMOH. 

Georgia  School  of  Technology,  Atlanta 
— Granted  CP  new  developmental  broad- 
cast station  on  experimental  basis  only 
on  frequencies  to  be  assigned  by  FCC,  1  kw. 

Following  television  broadcast  stations 
were  granted  license  renewal  for  period 
ending  2-1-46:  WBKB  WCBW  WRGB 
WNBT  W9XBK  W9XBT  W9XPR  W9XBB 
W2XCB  W2XGB  W2XBT  W2XBU 
W9XZV  WABD  WIOXKT  W2XVT  W2XI 
W6XAO  W6XDU  WPTZ  W3XE  W3XP 
W3XPA  W3XPC  W3XPR  W6XYZ  W6XLA 
W2XWV  (Subject  to  changes  in  assign- 
ment which  may  result  from  Docket  6651). 

Licenses  of  following  television  broad- 
cast stations  were  extended  on  temp,  basis 
only,  pending  determination  license  re- 
newal applications  for  period  ending  4-1-45 : 
W3XAD  W3XEP  W9XUI  (Subject  to 
changes  in  assignment  which  may  result 
from   proceedings   in  Docket  6651). 

WOKO  Albany,  N.  Y.— Further  extend- 
ed on  temp,  basis  only  license  for  facsimile 
broadcast  station  (W2XWE)  for  period 
ending  4-1-45,  pending  determination  li- 
cense renewal  application. 

Tentative  Calendar  .  .  . 

JANUARY  29 
Consolidated  Hearing 
Utica  Broadcasting  Co.,  Utica,  N.  Y. — 

CP  1450  kc  250  w  unlimited. 

Ronald  B.  Woodyard,  Utica,  N.  Y.— Same, 

Intervenor:    Utica  Observer-Dispatch. 

{Continued  on  Page  73) 
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WIP  Contract  to  WLB 

NEW  WIP  Philadelphia  contract 
with  the  American  Communications 
Assn.  (CIO)  members  on  its  staif, 
which  has  gone  to  the  WLB  for  ap- 
proval, provides  a  five-day  week 
and  payment  for  announcers  on  all 
commercials. 


WHIG  Seeks  CP 

WHIO  Dayton,  0.  last  week  filed 
with  the  FCC  an  application  for  a 
new  developmental  broadcast  sta- 
tion to  operate  on  46,900  kc  with 
1,000  w  using  special  emission  for 
FM. 


Actions  of  the  FCC 

(Continued  from  page  72) 

JANUARY  31 
Further   Consolidated  Hearing 
Central  Broadcasting  Co.,  Wilkes-Barre, 
Pa.— CP  1240  kc  250  w  unlimited. 

Northeastern  Pennsylvania  Broadcasters, 
Wilkes-Barre,  Pa.— Same. 

Key  Broadcasters,  Wilkes-Barre,  Pa. — 
Same. 

WBAX  Wilkes-Barre,  Pa.— License  1240 
kc  100  w  unlimited. 


Applications 


JANUARY  23 

1280  kc  WGBF  Evansville,  Ind.— Vol. 
asogn.  license  from  Evansville  on  the  Air 
Inc.   to   Curtis   Radiocasting  Corp. 

WMLL    Evansville,    Ind.— Same. 

W9XEV   Evansville,    Ind.— Same. 

NEW-43,700  kc  Wm.  H.  Block  Co.,  In- 
dianapolis— CP  new  FM  station,  9,316  sq. 
mi.,  $59,000  estimated  cost. 

NEW-48,100  kc  WSOY  Peoria,  lU.— CP 
new  FM  station,  14,130  sq.  mi.,  $69,050 
estimated  cost. 

NEW-49,100  kc  Messenger  Pub.  Co., 
Athens,  O.— CP  new  FM  station,  8,940  sq. 
mi.,  $26,500  estimated  cost. 

JANUARY  24 
NEW   Board   of   Education,  Sewanhaka 
High  School,  Floral  Park,  N.  Y.— CP  new 

non-commercial  educational  station  250  w 
special  emission  for  FM. 

1240  kc  WBAX  Wilkes-Barre,  Pa.— CP 
increase  100  w  to  250  w. 

NEW-1340  kc  Dublin  Broadcasting  Co., 
Dublin,  Ga. — License  to  cover  CP  new 
standard  station  (WMLT). 

NEW-1600  kc  Charlotte  Broadcasting  Co., 
Charlotte,  N.  C. — CP  new  standard  station 
:i  kw  unlimited  DA-DN. 
I  NEW  Sherron  Metallic  Corp.,  Brooklyn, 
iN.  Y. — CP  new  experimental  television 
station  to  be  operated  on  any  or  all  chan- 
nels 6  to  18  not  allocated  previously  and 
with  10  kw. 

JANUARY  25 
i    590  kc  WGTM  Wilson,  N.  C— CP  change 

1340  kc  to  590  kc,  increase  250  w  to  5 
:kw,    install    new    trans.    DA-DN,  change 

trans,  site. 

!  NEW-45,500  kc  Beckley  Newspapers  Corp., 
Beckley,  W.  Va.— CP  new  FM  station, 
7,470  sq.  mi.  (Resubmitted). 

NEW-47,700  kc  WSAN  Allentown,  Pa.  - 

I  CP  new  FM  station,  14,550  sq.  mi.  $104,300 
■  estimated  cost. 


Five  Commissioners^  FCC  Executives 
Leave  on  Army  Communications  Tour 


FIVE  MEMBERS  of  the  FCC,  plus 
its  general  counsel,  chief  engineer 
and  engineering  supervisors,  left 
Washington  by  Army  plane  last 
Friday  for  an  inspection  tour  of 
Army  communications  bases  in  the 
South,  Southwest,  Pacific  Coast 
and  Midwest.  All  members  of  the 
Commission  save  C.  J.  Durr  left  on 
the  trip,  with  the  Alabaman  re- 
maining home  because  of  an  indis- 
position provoked  by  a  carbuncle. 

During  the  absence  of  the  Com- 
missioners, Mr.  Durr  will  be  act- 
ing chairman.  The  party  is  sched- 
uled to  return  to  Washington  on 
Feb.  6. 

Guests  of  Brig.  Gen.  H.  M.  Mc- 
Clelland, Army  Communications 
Officer,  AAF,  the  party  included 
Chairman  Paul  A.  Porter,  Commis- 
sioners Norman  S.  Case,  Paul  A. 
Walker,  Ray  C.  Wakefield,  E.  K. 
Jett,  Chief  Engineer  George  P. 
Adair,  General  Counsel  Charles  R. 
Denny;  George  Sterling,  chief  of 
the  Radio  Intelligence  Division; 
James  P.  Veatch,  International  Di- 
vision, Engineering  Dept.;  Glen 
E.  Nielsen,  assistant  chief,  Safety 
&  Special  Services  Division,  Engi- 
neering Dept.;  Charles  A.  Ellert, 
technical  supervisor,  Radio  Intelli- 
gence Division.  V.  Ford  Greaves, 
supervisor,  western  area,  RID,  will 
pick  up  the  party  in  Los  Angeles 
on  Jan.  30  and  make  the  balance  of 
the  trip. 

Also  on  the  plane  were  Lt.  Col. 
J.  Elroy  McCaw,  executive  assist- 
ant to  Gen.  McClelland,  and  Col. 
Frank  W.  Wozencraft,  former  RCA 
Communications  general  counsel. 


Vitapkis  Fined 

FINE  of  $500  was  imposed  last 
week  in  special  sessions  court.  New 
York,  on  Vitaplus  Inc.,  New  York, 
convicted  of  broadcasting  mislead- 
ing advertising  in  regard  to  a 
"Pep"  tablet  for  gasoline  [Broad- 
casting, Dec.  4].  Fine  will  be  a  lien 
against  corporation,  now  in  bank- 
ruptcy. Proceedings  against  Sylvan 
D.  Broder,  president  and  defendant, 
were  dropped  by  reason  of  his 
death  in  a  clipper  crash  Jan.  8. 
Case  against  Kalman  Greenberg, 
vice-president  and  third  defendant, 
was  withdrawn. 
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now  secretary  of  the  Joint  Com- 
munications Board. 

The  inspection  marked  a  new  re- 
lationship between  the  FCC  and  the 
military,  likely  to  be  followed  by 
other  coordinated  activities.  It  is 
presumed  that  Naval  communica- 
tions operations  later  will  be  in- 
spected. 


KEX  Appointments 

APPOINTMENT  of  R.  E.  Rudolph 
as  sales  manager  and  Harold  Brats- 
berg  as  continuity  director  of 
KEX  Portland,  new  Westinghouse 
station,  was  announced  last  week 
by  J.  B.  Conley,  manager.  Before 
his  recent  service  in  the  Army  Air 
Corps,  Mr.  Rudolph  was  account 
executive  of  KEX  and  KGW  Port- 
land. Mr.  Bratsberg  was  program 
manager  of  KALE  Portland. 


Wet  work  (Kccovnts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

CHARLES  E  HIRES  Co.,  Philadelphia 
(Hires  Root  Beer),  on  Jan.  24  started  Hires 
Icebox  Follies  on  183  Blue  stations  Wed. 
10-10:30  p.m.,  having  discontinued  Jan. 
15  Heidt  Time  for  Hires  on  136  Blue  sta- 
tions Mon.  7-7:30  p.m. 

STOKELY  Bros.  &  Co..  Indianapolis 
(food  products)  on  Jan.  29  starts  Talce 
It  Easy  Time  on  116  MBS  stations  (plus 
delayed  broadcasts  on  14  stations)  Tues. 
&  Thurs.  11:30-11:45  a.m.  Agency:  Cal- 
kins   &   Holden,   N.  Y. 


Renewal  Accounts 

E.  O.  ANDERSON  Co.,  Los  Angeles  (Shon- 
tex),  on  Jan.  20  for  52  weeks  renewed 
Dreamboat  on  7  Don  Lee  Pacific  stations 
Sat.  9:15-9:30  p.m.  (PWT).  Agency:  Bar- 
ton A.  Stebbins  Adv.,  Los  Angeles. 

Network  Changes 

MANHATTAN  SOAP  Co.,  New  York 
(Sweetheart  soap),  on  Jan.  17  discon- 
tinued Scramby  Amhy  on  177  Blue  sta- 
tions Wed.  10:30-11  p.m.  Agency:  Duane 
Jones  Co.,  N.  Y. 

COCA-COLA  Co.  of  Canada,  Toronto,  on 
Jan.  1  changed  Coca-Cola  Victory  Parade 
to  Coca-Cola  Music  Club  on  27  CBC  Trans- 
Canada  network  stations,  Mon.  8-8 :30 
p.m.  Agency:  D'Arcy  Adv.  Co.,  Toronto. 

EVERSHARP  Inc.,  Chicago,  on  Jan.  23 
discontinues  Hal  Mclntyre's  Orchestra  on 
15  Blue  stations  Tues.  10:30-11  p.m.  Agen- 
cy: Biow  Co.,  N.  Y. 

GEORGE  W.  LUFT  Co.,  New  York  (cos- 
metics) on  Feb.  23  shifts  Sammy  Kaye 
Tangee  Variety  Shotv  from  69  MBS  sta- 
tions Thurs.  8:30-9  p.m.  to  173  Blue  Net- 
work stations  Fri.  10-10:30  p.m.  Agency: 
Warwick  &  Legler,  N.  Y. 

KELLOGG  Co.,  Battle  Creek,  Mich.  (Pep), 
on  Jan.  15  resumed  Superman  on  175  MBS 
stations  Mon.  thru  Fri.  5:15-5:30  p.m. 
Agency:    Kenyon   &   Eckhardt,   N.  Y. 

STANDARD  BRANDS  Inc..  New  York 
(Yeast),  on  Feb.  4  replaces  One  Man's 
Family  on  132  NBC  stations  Sun.  8:30-9 
p.m.  with  the  Eddie  Bracken  show  and  on 
Jan.  30  starts  One  Man's  Family  on  about 
182  Blue  stations  Tues.  7:30-8  p.m.  (repeat 
10:30  p.m.)  for  Tenderleaf  Tea.  Agencies: 
Kenyon  &  Eckhardt,  N  Y.  (Yeast);  J. 
Walter  Thompson  Co.,  N.  Y.  (Tenderleaf 
Tea). 


CAPT.  WILLIAM  0.  EDDY,  USN, 
former  director  of  W9XBK,  Balaban 
&  Katz  television  station,  Chicago, 
and  electronics  expert,  has  been  pro- 
moted to  that  rank,  ac^jrding  to  the 
Navy  Dept.  He  now  is  commanding 
officer  of  the  Naval  Radio  School, 
Chicago, 
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downtown 


JournalismCoimcil 
Formed  in  Chicago 

A  COUNCIL  on  radio  journalism 
composed  of  five  educators  and 
five  broadcasters  was  formed  Jan. 
25  in  Chicago  at  a  meeting  at  the 
LaSalle  Hotel  following  the  NAB 
news  committee  meeting  held  the 
day  before  and  which  had  formu- 
lated recommendations  as  to  main- 
tenance of  the  high  status  of  radio 
news. 

F.  S.  Siebert,  University  of  Illi- 
nois, president  of  the  American 
Assn.  of  Schools  &  Department  of 
Journalism,  was  elected  chairman 
of  the  council,  Arthur  Stringer, 
NAB  director  of  promotion,  was 
elected  secretary,  with  three  com- 
mittees to  be  afppointeid  by  the 
chairman;  1)  to  draft  bylaws  and 
a  charter  and  to  incorporate  the  or- 
ganization; 2)  to  study  training  of 
teachers  of  radio  journalism  and, 
3)  to  draft  a  standard  for  uni- 
versity education  for  radio  jour- 
nalism. 

Representing  radio  on  the  coun- 
cil are: 

Karl  Koerper,  KMBC  and  chairman  of 
the  NAB  news  committee ;  William 
Brooks,  NBC,  New  York  (unable  to  be 
present)  ;  Bill  Ray,  NBC  Chicago,  rep- 
resenting Mr.  Brooks ;  E.  R.  Vadebon- 
coeur,  WSYR  Syracuse;  Arthur  Stringer, 
NAB  director  of  promotion ;  Paul  White, 
CBS  New  York  (unable  to  be  present)  ; 
Everett  Holies,  CBS  New  York,  repre- 
senting  Mr.  White. 

Members  representing  educators 
at  the  council  were: 

Floyd  Baskette,  Emory  U.,  Atlanta: 
Mitchell  Charnley,  U.  of  Minn.  ;  Wilbur 
Schramm,  State  U.  of  la.;  F.  S.  Siebert,  U. 
of  111.  ;  I.  Keith  Tyler,  Ohio  State  U. 

Next  meeting  of  the  council  is 
scheduled  for  May  in  New  York  at 
which  time  the  committee  to  study 
training  of  teachers,  headed  by  Mr. 
Charnley,  will  haye  the  statement 
of  standards,  which  was  printed  in 
the  December  issue  of  the  Journal- 
ism Quarterly,  ready  for  approval. 
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LONGSHOREMEN  AID 
BY  MBS  IS  PRAISED 

RADIO'S  role  in  combatting  holi- 
day absenteeism  among  longshore- 
men at  the  Philadelphia  cargo 
port  of  embarkation  during  Christ- 
mas week,  has  been  commended  by 
Col.  Alex.  B.  MacNabb,  Transpor- 
tation Corps,  port  commander,  in 
a  letter  to  Frank  Singiser,  Mutual 
commentator.  In  a  network  broad- 
cast from  WIP  Philadelphia,  Dec. 
30,  Mr.  Singiser  described  how  a 
battalion  of  troops  had  to  be  called 
out  to  load  the  ships.  He  presented 
Col.  MacNabb,  who  reminded  lis- 
teners that  "war  takes  no  holiday." 

Within  five  days  some  200  were 
reported  to  have  filed  applications 
for  work,  said  to  be  the  largest 
number  of  new  people  since  last 
April,  and  within  a  week  98%  of 
the  openings  for  civilians  were 
filled. 

Assistance  rendered  by  Mr.  Sing- 
iser and  Mutual  in  reporting  ac- 
curate, effective  facts  on  the  situa- 
tion "was  of  immeasurable  aid  in 
getting  absentee  longshoremen  back 
to  work,"  Col.  MacNabb  wrote  Jan. 
9.  When  the  facts  were  called  to 
their  attention  through  the  broad- 
cast "an  improvement  was  noted, 
and  the  situation  very  soon  return- 
ed to  normal"  he  stated. 


RAIRDEN  DESCRIBES 
LISTENING  ON  SHIP 

WITH  A  RECORD  for  lightning 
fast  promotions,  Lt.  Wally  Rair- 
den,  USN,  ex-radioman,  recently 
returned  from  the  Philippines 
where  the  ship  he  was  commanding 
went  down  in  the  invasion  of  Or- 
moc.  Lt.  Rairden  was  an  announcer- 
producer  with  KFAC  Los  Angeles, 
and  actor  -  writer  -  producer  with 
KFWB  KNX  KFI  KHJ,  all  of  Los 
Angeles,  before  joining  the  Navy. 

In  April  1941,  Wally  Rairden 
enlisted  as  an  apprentice  seaman. 
Step-by-step  he  was  promoted  to 
chief  quartermaster,  then  in  March 
1944  was  commissioned  an  ensign 
after  hospitalization  for  a  shoulder 
injury  received  when  his  ship  was 
torpedoed  near  New  Guinea.  In 
August,  he  was  spot-promoted  to 
full  lieutenant  upon  becoming  com- 
manding officer  of  an  LSM,  holding 
that  command  until  his  ship  was 
lost  Dec.  7  in  the  Philippines. 

He  related  in  a  recent  interview 
that  radio  listening  aboard  his 
ship  is  usually  arranged  by  means 
of  a  central  receiver  and  loud 
speaker  systems.  "Our  most  reli- 
able stations  were  the  Armed 
Forces  Radio  Service  shortwave 
stations  on  the  West  Coast,  beamed 
to  the  Pacific",  he  said.  "Though  at 
times,"  he  added,  "we  could  get 
Stateside  stations.  Through  a  freak 
wave,  we  got  KNX  very  clearly 
one  night  just  off  New  Guinea. 
When  the  ship  was  within  trans- 
mission range  of  the  AFRS  sta- 
tions on  the  islands  throughout  the 
Pacific,  we  listened  to  their  pro- 
grams and  really  enjoyed  them." 

Now  on  a  30-day  leave,  Lt.  Rair- 
den has  not  yet  received  orders  for 
his  next  assignment.  After  the  war, 
he  plans  to  go  back  to  radio,  spe- 
cializing in  television.  Just  be- 
fore enlisting,  he  was  in  films,  with 
Warner  Bros,  and  Paramount.  His 
last  position  at  Paramount  was 
assistant  to  Eugene  Zukor. 


Court  Dismisses  Claims 
For    Show  Ownership 

COURT  actions  filed  by  Verl  K. 
Thompson  KSOO-KELO  Sioux 
Falls,  S.  D.,  program  manager  and 
Harold  Gingrich,  former  time  sales- 
man there,  claiming  part  ownership 
of  the  idea  for  Blind  Date  will  prob- 
ably be  dismissed.  Circuit  Judge 
Lucius  J.  Wall  indicated  in  a  memo- 
randum. 

Formal  decision  on  the  case  which 
is  against  Joe  Floyd,  operator  of 
the  Hollywood  theatre  and  his  busi- 
ness associates,  Clifford  Gill  was  to 
be  announced  today.  An  appeal  may 
be  filed  with  the  state  supreme 
court. 


New  Type  Radar  Tower 

AMONG  the  new  types  of  masts  and 
towers  from  20  to  500  ft.  in  height 
which  the  Harco  Steel  Construction 
Co.,  Elizabeth,  N.  J.,  has  developed,  is 
the  "Bantam  King",  which  is  described 
as  particularly  adaptable  to  radar  and 
such  applications  as  may  require  500 
or  more  pounds  of  top  loading  on  an 
8x4  ft.  platform. 


FOR  the  14th  consecutive  year,  CBS 
will  cover  major  indoor  track  meets, 
starting  Feb.  3  with  the  Army-Navy 
relay  race  from  the  Millrose  games 
at  Madison  Square  Garden,  New  York. 
Ted  Husing  and  Jimmy  Dolan  will 
handle  the  meets. 


WANT 
TO  PURCHASE 

LOCAL  CHANNEL 
RADIO  STATION 
East  of  Mississippi 
and  in  the  North 
Letters  held  in  confidence 

Box  185,  Broadcasting 


WANTED  TO  PURCHASE 

Studio  and  transmitter  equip- 
ment for  250  watt  station. 
Give  full  details.  Will  pur- 
chase entire  equipment  or 
whatever  parts  are  avail- 
able. Want  standard  broad- 
cast equipment  —  nothing 
outlaw. 

Box  145,  BROADCASTING 


The 

ROBERT  L.  KAUFMAN 
Organization 

Technical  Maintenance  Service  for 
Broadcast  Stations 

Our  service  will  help  you  if  you 
are  short  of  v/ell-trained  men  fo 
Iceep  your  plant  operating  effi- 
ciently. 

Munsey  BIdg.  District  2292 

Washington  4,  D.  C. 


WANTED  TO  BUY 

1000  or  5000  transmitter. 
Must  be  FCC  approved. 

Also,  3  towers  and  associ- 
ated equipment. 

Box  132,  BROADCASTING 


7^  SCHOOL  V 
RAPIQ^TEGHNIQUi 


( America's  Oldest  School  Devoted 
Exclusively    to    Radio  Broadcasting) 

SPRING  TERM 
FEB.  5 
I  Day  &  Evening  Courses 

Taught  by  Netutork  Profes- 
sionals, for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 

•  Newscasting  •  Acting 

•  Continuity   Writing  •  Diction 

•  Commentating  •  Voice 

Co-ed.  Moderate  rates.  Inquire! 
Call  or  Write  for  Booklet  B. 

1  UETERANSrdT/G.Tllil""^" 


R.K.O  BUILDINaRADIO  CITY,  N 
CIRCLE  7-0193 


BROADCASTING    •    Broadcast  Advertisinl 


Help  Wanted 


Copywriter — Young  man  with  several  years 
experience,  capable  of  writing  salable 
commercial  copy.  Good  paying,  perma- 
nent position  with  1,000  watt  midwest 
regional  network  station.  Box  929, 
BROADCASTING. 


Operator-announcer.  First  class  radio-tele- 
phone license.  Must  be  capable  of  news 
and  commercial  announcing.  For  re- 
gional NBC  station  in  western  city  of 
25,000.  Good  post-war  future.  Box  932, 
BROADCASTING. 


Transmitter  operator — Upstate  New  York 
regional  station.  First  class  license  only. 
Permanent  position.  Send  all  qualifica- 
tions. Box  69,  BROADCASTING. 


Wanted  for  5000  watt  southwestern  network 
station.  Two  thoroughly  experienced, 
versatile,  male  continuity  writers,  capa- 
ble of  top-flight  production  in  both  com- 
mercial and  sustaining  shows  and  spot 
announcements.  Excellent  salaries  to  the 
right  people.  No  loafers,  habitual  drink- 
ers or  visionaries  wanted!  Permanent  po- 
sitions. Tell  all  in  first  letter:  age,  ex- 
perience, salary  expected.  Enclose  late 
photos.  Address  Box  92,  BROADCAST- 
ING. 


Television  maintenance  engineers.  Essen- 
tial industry.  Large  broadcasting  com- 
pany in  New  York  City.  Excellent  oppor- 
tunities. Secure  future.  Write  full  de- 
tails. Box  116,  BROADCASTING. 


Chief  engineer,  manager  or  combination. 
Experienced  and  reliable.  Family  man. 
Classified  4A.  Box  159,  BROADCASTING. 


Florida  eastcoast  station  has  opening.  First 
class  engineer  with  complete  knowledge 
of  maintenance.  One  experienced  staflE  an- 
nouncer. Ideal  working  conditions.  Box 
168,  BROADCASTING. 


Chief  engineer.  5  kw.  In  midwest  metro- 
politan market.  Network  affiliate.  Thor- 
oughly experienced,  all  phases  operation 
maintenance,  recording,  with  executive 
ability.  Position  in  $5,000  class.  Detail 
previous  experience,  draft  status,  age, 
references  and  salary  expected.  Enclose 
snap  shot.  All  replies  confidential.  Box 
171,  BROADCASTING. 


Transmitter  engineer.  Experienced,  de- 
ferred. 5000  watt  Ohio  station.  State  full 
particulars  about  yourself,  including  sal- 
ary desired.  Confidential.  Box  172, 
BROADCASTING. 


Announcer-program  director  —  250  watt 
NBC  afiiliate  in  south  has  opening  for 
top-notch  announcer  capable  of  develop- 
ing into  program  director  and  organizing 
smooth,  efficient  program  operation  after 
learning  station  setup.  Excellent  oppor- 
tunity and  good  earnings  for  an  above 
average  announcer  who  wants  a  perma- 
nent position  of  responsibility  with  fast 
growing  organization.  Outline  full  infor- 
mation background,  qualifications,  ex- 
pected earnings  and  references  in  first 
letter.   Box   186,  BROADCASTING. 


250  watt  Blue  Network  station  looking  for 
good  studio  announcer  available  about 
April  1st.  Family  man  preferred.  Lo- 
cated midwest.  Excellent  opportunity  for 
steady  employment.  A  first,  second  or 
restricted  license  would  help.  Send  de- 
tails to  Box  182,  BROADCASTING. 


Dependable  versatile  announcer  with  refer- 
ences needed  by  5  kw  NBC  affiliate. 
Southwestern  city  150,000.  News,  com- 
mercials, no  controls.  Ideal  working  con- 
ditions. Box  183,  BROADCASTING. 


jjContinuity  director  needed  WGL,  Fort 
Wayne,  Indiana,  recently  acquired  by 
Farnsworth  Television  and  Radio  Corp. 
Minimum  three  years  radio  writing  ex- 
perience essential.  Need  a  man  or  woman 
who  is  interested  in  postwar  future;  AM, 
FM  and  television.  Please  do  not  go  to 
the  expense  of  coming  to  Fort  Wayne  or 
telephoning  before  submitting  letter  of 
application  with  references  and  enclosed 
photograph.  State  draft  status.  Address 
Paul  Roberts,  WGL,  Fort  Wayne,  In- 
diana. 

I  Copywriter — If  you  are  a  good  radio  copy- 
writer, particularly  with  retail  experience 
and  want  a  permanent  position  with  a 
well  established  agency  where  there  is 
real  opportunity,  write,  outlining  your 
experience  and  qualifications.  Give  com- 
plete information  in  first  letter,  includ- 
ing age  and  salary  desired.  Send  samples 
of  copy.  Jessop  Advertising  Company, 
21st  Floor,  First  Central  Tower,  Akron 
8,  Ohio. 

Wanted — Experienced  network  type  an- 
■  nouncer  preferably  with  restricted  li- 
j  cense.  Must  be  good  announcer.  Start 
I  sixty  dollars  per  week.  Will  pay  moving 
I  expenses  for  permanent,  reliable  man. 
Station  WINC,  Winchester,  Virginia. 


— Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  cops  30c  per  word.  Ad  mi>it  be  all 
light  face  or  _all  bold  face  cops.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Wanted  to  Buy 


Help  Wanted  (Cont'd) 

We  have  openings  for  two  experienced  an- 
nouncers. Pleasant  working  conditions  in 
1000  watt  Mutual  affiliate.  40  hour  week, 
good  pay.  Permanent  positions  for  the 
right  parties.  Give  complete  story  first 
letter.  Age,  experience,  salary  expected 
and  late  _photo  if  possible.  Address  G.  P. 
Richards,  WHBL,  Sheboygan,  Wise. 

KFUN,  Las  Vegas,  wants  young  man  with 
first  class  ticket,  medical  discharge  or 
otherwise  draft-free,  who  wants  to  build 
all-round  experience.  You  can  get  per- 
spective with  this  250  watter,  one  of  the 
best,  located  in  high,  dry,  mild  climate 
of  colorful  New  Mexico. 

Announcer  wanted  WGL,  Fort  Wayne,  In- 
diana, recently  acquired  by  Farnsworth 
Television  and  Radio  Corp.  Minimum 
three  years  broadcasting  (straight  or 
sports)  announcing  experience  essential. 
Want  ambitious  man  who  is  interested  in 
a  postwar  future,  AM,  FM,  and  televi- 
sion. Please  do  not  go  to  the  expense  of 
coming  to  Fort  Wayne  or  telephoning 
before  submitting  letter  of  application 
with  references  and  enclosed  photograph. 
State  draft  status.  Address  Paul  Roberts, 
WGL,  Fort  Wayne,  Indiana. 

Excellent  positions  open  for  electrical,  elec- 
tronic engineers,  first,  second,  third  class 
radio  engineers,  production  men,  junior, 
senior  announcers,  station  executives, 
news  editors,  time  salesmen,  radio  tele- 
phone, telegraph  operators.  Wilson  Em- 
ployment Service,  Inc.,  Union  Commerce 
Building,  Cleveland,  Ohio. 

Network  station  wants  announcer  to  handle 
evening  shift.  40  hour  week.  No  control 
work.  Ideal  working  conditions  and  best 
year  around  climate  in  U.  S.  Give  de- 
tails in  first  letter  as  place  is  now  open. 
Station  KGBS,  Harlingen,  Texas. 

KGFW,  Kearney,  Nebr.,  wants  first  class 
engineer,  minimum  announcing,  excellent 
future.  Also  experienced  ambitious  sales- 
man. Immediate  placement,  permanent. 
Send  details  immediately. 

Wanted — First  class  transmitter  engineer 
for  station  30  miles  from  Pittsburgh. 
Salary  $45.00  for  40  hour  week.  Write  or 
wire  collect  WISR,  Butler,  Penna. 

Situations  Wanted 

Annonncer — woman.  5  years  staff  announc- 
ing experience  on  5  kw  network  affiliate. 
News,  music,  women's.  Box  56,  BROAD- 
CASTING^  

Chief  engineer — Radio  broadcasting,  com- 
munications. Ten  years  engineering  ex- 
perience. Specialist  audio  facilities.  Ref- 
erences. Box  96,  BROADCASTING. 

Capable,  experienced  program  production 
director,  writer,  also,  announcer,  news 
commentator,  console  operator,  seeks  new 
location.  Over  draft  age.  Steady.  Mar- 
ried. Box  154,  BROADCASTING. 

Program  director  and  capable  announcer 
looking  for  position.  Now  program  di- 
rector of  Chicago  regional.  Interested  in 
permanent  spot  with  good  local  or  re- 
gional statirfn.  Box  155,  BROADCAST- 
ING. 

Veteran — Ten  years  radio,  four  broadcast- 
ing and  commercial.  Desire  permanent 
position  transmitter.  Married,  first  class, 
prefer  midwest  or  west.  Make  offer.  Box 
156,  BROADCASTING. 

Announcer-newscaster  —  Young,  married, 
draft-deferred.  No  bad  habits,  not  a 
drifter.  Seven  years  valuable  experience. 
Former  chief  announcer,  now  news  edi- 
tor of  5  kw  Chicago  station.  Recently 
passed  audition  at  major  Chicago  station. 
No  duration  jobs,  must  be  permanent  in 
reputable  5  or  10  kw  station.  Box  157, 
BROADCASTING. 

PROGRAM-PRODUCTION  DIRECTOR,  14 
YEARS  OF  PROVEN  ABILITY.  ENER- 
GETIC, DEPENDABLE.  FAMILY  MAN. 
WILL  CONSIDER  ONLY  PERMANENT 
OFFER.  ALL  CORRESPONDENCE 
TREATED  CONFIDENTIAL.  BOX  164, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Station  manager — Considerable  experience 
with  full  knowledge  of  network  opera- 
tions, good  reference,  married,  three 
children.  Interview  at  owner's  conveni- 
ence. Box  160,  BROADCASTING. 

Salesman — commercial  manager.  15  years 
radio  selling-diplomatic,  high  sales  record. 
Looking  for  permanent  connection.  Could 
direct  station  and  handle  sales.  Box  161, 
BROADCASTING. 

Salesman — Proven  sales  record,  honest, 
bondaHe.  Over  38.  Family  man.  Seeks 
worthwhile  sales  position.  Give  complete 
information.  Box  162,  BROADCASTING. 

Announcer — Six  years'  experience  sports, 
news,  platters.  Want  all  night  record 
show,  news,  sports  job.  Veteran.  License. 
Box    163,  BROADCASING. 

Announcer  with  third  class  license.  Excel- 
lent pay.  Midwest  local.  Box  165, 
BROADCASTING. 

Announcer  with  3rd  class  radio  telephone 
license  desires  position,  preferably  south- 
east. Veteran.  21  years  of  age.  Ambitious, 
particulars  upon  request.  Box  166, 
BROADCASTING. 

Honorably  discharged  veteran  desires  per- 
manent connection  congenial  surround- 
ings as  combination  program  director- 
•  or  chief  announcer.  Finest  ref- 
167,  BROADCASTING. 


Feminine  commentator,  announcer,  actor. 
Sincere,  mellow,  persuasive  voice.  Fifty 
thousand  watt  network  outlet  references. 
Wish  big  city  only.  Have  plenty  of  pro- 
gram ideas.  Box  169,  BROADCASTING. 

Program-production  director.  38,  draft  ex- 
empt, married.  10  years  experience,  or- 
ganizer and  executive.  Original,  saleable 
ideas.  Midwest  or  east.  Box  170,  BROAD- 
CASTING. 

Writer — 5  years  experience  with  important 
stations.  Can  turn  out  volume  of  quality 
material  from  commercials  to  dramatic 
shows.  Excellent  references.  Draft  ex- 
empt. Box  173,  BROADCASTING. 

Program  manager  available.  Can  deliver 
sound  commercial  program  ideas  plus  the 
ability  to  write  and  produce  them.  Know 
music,  traffic,  can  handle  announcers. 
Fully  experienced.  Age  39.  Box  174, 
BROADCASTING. 

Newscaster  available.  If  you're  interested 
in  a  newscast  that's  just  different  enough 
to  command  attention  and  build  listeners, 
write  for  my  transcription.  Box  175, 
BROADCASTING. 

Essential  to  your  station.  A  good  feminine 
voice.  Radio  school  graduate.  Experi- 
enced on  independent  and  network.  All 
around  staff,  women's,  children's,  music 
commentary,  announcer-operator,  restrict- 
ed license.  Box  177,  BROADCASTING. 

Chief  engineer  or  operator.  Prefer  station 
vicinity  of  Washington  or  Baltimore. 
First  class  license  and  extensive  experi- 
ence. Box  178,  BROADCASTING. 

Two  announcers — Experience,  drafted  de- 
ferred. Pleasing  voices,  executive  ability, 
specializing  in  news,  sports,  commer- 
cials and  live  talent  shows.  Desire  sta- 
tion that  puts  production  first.  Box  179, 
BROADCASTING. 

Production  assistant,  11  years  entertain- 
ment field  experience,  presently  in  radio. 
Deferred,  university  graduate,  seeks  bet- 
ter opportunity.  Box  180,  BROADCAST- 
ING. 

Third  class  operator.  Woman  experienced 
in  announcing,  production  and  some  con- 
tinuity. Thoroughly  capable,  dependable 
and  sincerely  interested  in  radio.  Prefer 
small  station  at  modest  salary.  State  all 
first  letter.  Lucille  Gallion,  Box  402, 
Logan,  West  Virginia. 

Discharged  veteran.  First  telephone  licaise. 
Wants  permanent  job  salary  open.  Carl 
C.  Cook,  621  N.  Elm  St.,  582  W,  Carls- 
bad, New  Mexico. 


Cash  or  deferred  payments  as  preferred  for 
1  kw  transmitter,  frequency  and  modula- 
tion monitors,  three  antenna  coupling 
units,  phasing  equipment  or  parts  to 
build  such  equipment.  Will  also  purchase 
any  available  studio  equipment.  Box  93, 
BROADCASTING. 

Wanted — 1  kw  transmitter  with  all  avail- 
able associated  equipment.  Cash.  Furnish 
full  description.  Box  94,  BROADCAST- 
ING. 

Will  pay  cash  for  coils  and/or  condensers. 
State  rating  and  capacity  of  any  avail- 
able and  price  wanted.  Box  97,  BROAD- 
CASTING. 

Wanted — 5  kw  transmitter,  three  300  foot 
towers,  phasing  equipment,  and  phase 
monitors.  Give  specifications  and  price  in 
reply.  Box  108,  BROADCASTING. 

Wanted  to  bay — 250  watt  broadcasting  sta- 
tion, now  in  operation.  State  location, 
price  and  details  of  sale.  Box  114, 
BROADCASTING. 

Wanted — 250  watt  broadcast  '  equipment, 
transmitter,  audio  input  and  measuring 
equipment,  also  tower  approximately  180 
feet.  Box  129,  BROADCASTING. 

Wanted  to  buy — Your  auxiliary  5  kilowatt 
transmitter,  also  frequency  monitor.  Box 
135,  BROADCASTING. 

Wanted  to  buy — 2  one-kilowatt  transmit- 
ters, 1  five-kilowatt  transmitter,  2  con- 
soleSj  modulation  monitor,  frequency 
monitor,  100,000  feet  of  No.  8  or  10  cop- 
per wire,  microphones,  turntables,  ampli- 
fiers, and  any  miscellaneous  equipment 
you  may  have  for  cash.  Box  140,  BROAD- 
CASTING. 

Wanted  to  buy — 25A  Gates  frequency  con- 
trol unit  or  equivalent.  Box  150,  BROAD- 
CASTING. 

Wanted  to  buy — Party  fully  qualified,  finan- 
cially and  otherwise,  will  buy  going  1  to 
5  kilowatt  radio  station  in  a  field  of 
100,000  or  more  population.  Purchasers 
will  identify  themselves  to  responsible 
third  party.  Box  158,  BROADCASTING. 


For  Sale 


For  sale — New  250  watt  broadcast  trans- 
mitter. Complete  with  tubes  and  Bliley 
oven  xtal.  FCC  approval.  No  priority 
needed.  Immediate  delivery.  Contact  Mr. 
Beverly  B.  Ballard,  558  A  St.,  Yuba  City, 
Calif ^  

For  sale — General  radio  581-B  frequency 
meter  with  565-E  oscillator.  Maker  ad- 
vises FCC  may  permit  wartime  use. 
Lacks  two  milliammeters.  Offered  as  is. 
KALE,  Portland,  Ore. 


Miscellaneous 


Wanted— 1000  watt  transmitter  or  1000 
watt  amplifier  for  310  B  Western  Elec- 
tric transmitter.  Box  149.  BROAD- 
CASTING. 


STATION  MANAGER 

SEEKING 
NEW  AFFILIATION 

Thorough  background  in  all 
phases  station  and  regional 
networl<  organization  and 
operation.  7  years  as  suc- 
cessful station  manager. 
Now  assistant  to  Vice-Presi- 
dent-General Manager  of 
50,000  watt  station. 
Salary  minimum  $8,000  per 
year  or  %  of  earnings  ar- 
rangement. 

For  personal  interview  wire 
or  write 

BOX  176 

BROADCASTING 
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WFCI  Application  for  50  kw 
Unnecessary,  Says  Adm.  Horne 

Requests  FCC  to  Ignore  Previous  Statements  Made 
By  Capt.  Hullfish  in  Support  of  Request 


APPLICATION  of  1000  w  WFCI 
Pawtucket,  R.  I.  for  50,000  w  on  an 
existing  clear  channel,  which  had 
been  supported  by  the  commanding 
officer  at  the  Quonset  Point  U.  S. 
Naval  Air  Station  as  contributing 
to  the  war  effort,  was  torpedoed  last 
week  by  Vice-Admiral  F.  J.  Horne, 
Vice-Chief  of  Naval  Operations. 

WFCI,  now  operating  on  1420  kc, 
had  applied  for  50  kw  on  1200  kc, 
basing  its  application  mainly  on  a 
written  appeal  by  Capt.  W.  S.  Hull- 
fish,  USN,  supply  officer  at  the  Air 
Station,  that  approval  by  the  FCC 
be  "undelayed  and  favorable". 

Writing  to  T.  J.  Slowie,  secre- 
tary, FCC,  Nov.  24,  Capt.  Hullfish 
said:  '  Immediate  advantage  would 
be  realized  in  connection  with  air 
navigation,  operational  and  train- 
ing, and  in  the  acceleration  of  con- 
fidential research  of  high  military 
importance,  were  Radio  Station 
WFCI  enabled  to  install  new  equip- 
ment and  broadcast  at  the  indi- 
cated increased  power." 

Before  hearings  on  the  applica- 
tion could  be  held,  however,  the 
FCC  received  (Jan.  17)  a  letter 
from  Adm.  Horne,  which  stated 
in  part:  "The  Commission  is  here- 
by advised  that  the  Navy  Dept.  con- 
siders the  change  in  the  operation 
of  Radio  Station  WFCI  as  proposed 
in  (the)  application  will  not  ma- 
terially assist  in  the  conduct  of  the 
war.  The  Commission  is,  therefore, 
requested  to  give  no  weight  to 
statements  to  that  effect  made  by 
or  on  behalf  of  the  applicant  in 
connection  with  the  Commission's 
consideration  of  the  application." 

Filed  with  the  application,  as  an 
exhibit,  was  an  agreement,  drawn 
in  the  form  of  a  letter  from  Capt. 
Hullfish  to  Frank  F.  Crook,  treas- 
urer of  the  Pawtucket  Broadcast- 
ing Co.,  licensee  of  WFCI,  and 
countersigned  by  Mr.  Crook  and 
Howard  W.  Thornley,  president. 

Agreement 

The  agreement  specified  that,  for 
the  consideration  of  $1  to  be 
paid  the  Pawtucket  Broadcasting 
Co.  by  the  United  States  Govern- 
ment, the  principals  of  the  Com- 
pany would  agree  to: 

(1)  Increase  the  station's  power. 

(2)  Operate  the  transmitter  on  a 
fixed  beam. 

(3)  Install  aa  intermittent  signal- 
ling device  to  be  furnished  by  the  Gov- 
ernment and  to  be  operated  whenever 
regularly  scheduled  programs  were  not 
being  broadcast. 

(4)  Provide  competent  technicians. 

(5)  Grant  qualified  Navy  personnel 
access  to  the  equipment  at  all  times. 

Of  this  agreement,  the  Navy  De- 
partment in  Washington,  said: 
"The  agreement  .  .  .  had  not  been 
submitted  to  the  Navy  Dept.  prior 
to  its  execution,  and  was  not  in 
line  with  the  policy  of  the  depart- 


ment to  abstain  from  making  rec- 
ommendations to  other  govern- 
mental authorities  relating  to  the 
granting  of  licenses  and  prior- 
ities." 

According  to  a  notation  on  Capt. 
Hullfish's  letter  of  Nov.  24  to  Mr. 
Slowie,  a  copy  was  forwarded  to 
"Radio  Material  Liaison  Officer, 
1st  Naval  District — Attn:  Lt. 
Comdr.  W.  P.  Oury." 

Comdr.  Oury,  before  being  com- 
missioned in  the  Naval  Reserve  in 
June,  1942,  was  general  manager 
of  WFCI.  He,  with  Mr.  Thornley 
and  Mr.  Crook,  present  manager 
of  the  station,  were  original  appli- 
cants for  the  outlet.  Comdr.  Oury 
is  now  stationed  at  the  Quonset 
Point  Naval  Air  Station,  the  Navy 
Dept.  reports. 

The  WFCI  application  noted 
that,  if  granted,  its  50  kw  equip- 
ment would  be  designed  to  eliminate 
interference  with  WOAI  San  An- 
tonio, operating  now  with  50  kw 
on  1200  kc  as  a  Class  I-A  station. 
Only  station  entering  objection  to 
the  application,  however,  before  the 
Navy  Dept.  stepped  in  was  WLIB 
Brooklyn. 


GE  Appoints  Two 

L.  R.  O'BRIEN,  former  director  of 
sales  of  the  Ken-Rad  Tube  &  Lamp 
Corp.,  the  electronic  tube  division 
of  which  was  recently  acquired  by 
General  Electric  Co.,  has  been  ap- 
pointed sales  manager  of  equipment 
tubes  by  GE.  R.  W.  Metzner,  for- 
mer Ken-Rad  lamp  division  sales 
manager,  has  been  appointed  by 
GE  as  sales  manager  of  replace- 
ment receiver  tubes.  Both  will  be 
responsible  for  the  sales  of  Ken- 
Rad  and  GE  brand  tubes.  Mr. 
O'Brien  will  remain  in  Chicago 
while  Mr.  Metzner  will  now  head- 
quarter in  Schenectady. 


'Salutes'  Continue 

CONTINUATION  of  the  sponsor- 
able  Treasury  Salute  transcribed 
dramatic  series  on  a  three-a-week 
basis  until  the  Seventh  War  Loan 
Drive  expected  in  late  May  or  early 
June  has  been  announced  by  Thom- 
as H.  Lane,  director  of  radio,  press 
and  advertising  for  the  Treasury 
War  Finance  Division.  One  factor 
for  the  continuation,  according  to 
Mr.  Lane,  is  results  of  NAB  and 
Treasury  surveys  made  following 
the  Sixth  War  Loan  which  show 
that  756  stations  currently  are 
scheduling  the  programs  in  favor- 
able spots.  Another  factor  is  the 
large  number  of  unsolicited  requests 
for  continuation  of  the  Salutes. 


LAROCHE  EXPLAINS 
STAND  ON  GAILMOR 

THE  Blue  Network  last  Wednes- 
day brought  to  a  close  its  investiga- 
tion of  charges  brought  against 
William  Ga  imor's  commentary  on 
WJZ,  New  York  outlet  of  the  Blue, 
with  a  vindicating  statement  by 
Chester  J.  LaRoche,  Blue  vice-chair- 
man, that  evidence  did  not  warrant 
removal  of  the  program  from  the 
air.  Charges  were  brought  up  in 
a  series  of  press  attacks  launched 
by  columnist  Westbrook  Pegler  to 
the  effect  that  Mr.  Gailmor  was 
pro-Communist,  morally  unfit  to  be 
a  news  commentator  and  that  Elec- 
tronics Corp.  of  America,  New 
York,  the  sponsor,  was  purchasing 
radio  time  to  advance  the  political 
philosophy  of  its  president,  S.  J. 
Novick,  who  is  also  associated  with 
People's  Radio  Foundation,  new 
FM  project. 

Blue  announcement  was  followed 
by  an  expression  of  appreciation 
from  Mr.  Novick  for  the  Blue's 
comprehensive  action  on  the  inves- 
tigation which  "confirms  and  un- 
derscores the  sole  purpose  of  our 
program — advertising  the  company, 
building  goodwill  and  creating  a 
market  for  ECA  radios  in  the  post- 
war era." 

ECA  last  week  appointed  Ray- 
Hirsch  Co.,  New  York,  as  its  agen- 
cy and  is  considering  an  expansion 
of  its  radio  advertising  to  include 
additional  local  news  programs,  it 
was  learned.  Company  and  its  for- 
mer agency,  Shappe-Willkes,  New 
York,  parted  several  weeks  ago. 


SENATE  BILL  CURBS 
LISTENING  DEVICES 

THERE'LL  BE  no  promiscuous 
use  of  any  listening  device  by 
which  the  human  voice  may  be 
heard  at  distances  as  great  as  3% 
miles,  if  Sen.  William  Langer  (R- 
S.  D.)  has  his  way.  He  introduced 
a  bill  (S-376)  last  week  making  it 
unlawful  to  "own,  possess,  or  use 
within  the  United  States"  any  such 
device  unless  it  be  registered  with 
and  licensed  by  the  Attorney  Gen- 
eral. 

Sen,  Langer  told  BROADCASTING 
there  is  such  a  device  in  existence 
— one  by  which,  without  wires  or 
transmitter,  the  human  voice  may 
be  neard  some  distance,'  He  de- 
clined to  comment  further  but  as- 1 
serted:  "We're  going  to  bring  it  | 
all  out  at  hearings."  Sen.  Langer  [ 
said  he  would  press  for  public  j 
hearings  before  a  subcommittee  of  | 
the  Judiciary  Committee,  to  which 
the  bill  was  referred.  The  Judiciary 
Committee  hadn't  designated  the 
bill  for  hearing  when  Broadcast- 
ing went  to  press. 

Some  months  ago  Drew  Pearson, 
Blue  commentator  who  has  been 
under  attack  by  various  Senators 
and  Representatives  from  time  to 
time,  mentioned  the  existence  of 
such  a  device  in  his  syndicated 
newspaper  column.  FCC  engineers 
hadn't  heard  of  it.  Sen.  Langer's 
bill  provides  heavy  penalties  fori 
unlicensed  use  of  the  "listening  de- ' 
vice,"  with  the  fine  ranging  to  $50,- 1 
000  or  imprisonment  of  not  more 
than  20  years,  or  both.  Disclosure 
publicly  of  any  information  gath-  i 
ered  by  the  device  would  be  just' 
as  criminal,  under  the  Langer  bill, 
as  operating  one  without  a  license. ! 


KQW,KSFOBidsDenied 
By  FCC  in  Duel  for  740 

DENIAL  without  prejudice  was 
ordered  by  the  FCC  of  petitions : 
filed  by  KQW  San  Jose  and 
KSFO  San  Francisco  for  reinstate- 1 
ment  and  reconsideration  of  appli- 1 
cations  for  assignment  on  740  kc  I 
with  50,000  w.  Chairman  Porter  did 
not  participate.  i 

The  petitions  sought  considera-  ! 
tion  under  the  old  FCC-WPB  state- ' 
ment  of  policy  of  Jan.  26,  1944  on  I 
use  of  critical  materials  for  con- 
struction. Both  applications  pre-  i 
viously  had  been  denied  April  13,  1 
1943,  under  the  original  freeze  or-  i 
der  of  April  27,  1942.  I 

CBS  San  Francisco  key,  KQW 
has  been  regularly  licensed  on  "740 
kc  with  5,000  w  since  the  denial 
of  its  application  in  1943. 

In  February  1940  KSFO  applied 
for  assignment  of  50,000  w  on  740 
kc  and  in  November  of  that  year  ' 
KQW  filed  a  similar  application,  i 


KOA  Stock  Show  i 

COVERAGE  of  the  National 
Western  Stock  Show  Jan.  13 
through  21  by  KOA  Denver  in- 
cluded daily  programs  and  features 
direct  from  the  Stock  Yards  sta- 
dium in  addition  to  numerous  spe- 
cial studio  programs  devoted  spe- 
cifically to  the  show.  Interviews 
were  scheduled  with  4-H  club,  stock 
and  farm  leaders.  Resume  of  pre- 
ceding day's  events  was  presented 
daily  by  Hal  Renollet,  director  of 
the  KOA  agriculture  department, 
on  his  Mile-Hi  Farmer  program. 


Drawn   for  Broadcasting  by   Sid  Hix 
"Lufrednow,  the  Sponsor  Doesn't  Give  a  Damn  What  YOUR  Name  Spells 
Backwards!" 
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•  ADVERTISING    MUST    PACE  PROGRESS 


^  Coming  events 

cast  their 
shadows  before. 

,•  utter  listlessness. 

I    The  feeling  ^^^^o  be  alone,  or 
lack  of  e?^^gy;.fSng.  are  all  shad- 
'the  "don't  care   feeUng.  ^^.^^^ 


the  "  oon  t      -  ^       N  O  wor 

ows  of- coming  events. 

should  permit  t^^^^^^^^^^ 


Pinkhat. 
shadows. 


This  Advertiser  Helped 

Establish  the 
WOMAN'S  MARKET! 


TN  1879,  the  first  Lydia  E.  Pinkham  news- 
paper  advertisement  appeared.  That  was  the 
beginning  of  a  new  era  in  which,  for  the  first 
time,  advertising  was  aimed  directly  at  women 
as  a  distinct  buying  group.  Today,  more  than 
70%  of  all  advertising  is  directed  to  women, 
and  woman  has  become  the  recognized  "pur- 
chasing agent"  for  the  family. 


|nthe  DISTRmUTIOH  DECADE 

Advertising  Must  Establish  Many  New  Markets 


^ODAY,  America  is  in  the  Production  Era.  Our 
single  purpose  is  to  produce  more  goods  with 
which  to  win  the  war. 

Tomorrow,  after  Victory,  new  problems  will 
present  themselves.  Our  vast  reserve  of  manpower 
will  have  to  be  put  to  peacetime  work.  Our  huge 
reservoir  of  private  capital  will  have  to  be  tapped 
for  profitable  conversion.  Our  tremendous  facili- 
ties for  production  will  have  to  be  switched  over 
to  the  manufacture  of  consumer  goods. 

And  the  main  burden  of  this  gigantic  Peacetime 
task  will  fall  on  America's  Advertising  Man. 


For  the  coming  age  will  be  the  Distribution 
Decade.  To  pace  production  and  maintain  pros- 
perity, the  world's  highest  standard  of  living  must 
be  raised  to  even  higher  pinnacles. 

Alert  agency  men  are  intensively  applying  them- 
selves to  the  responsibilities  and  opportunities  that 
will  be  theirs  in  the  Distribution  Decade. 

So  is  The  Nation's  Station.  When  the  time 
comes,  we  will  be  ready  to  help  you  do  a  better 
post-war  job  for  your  clients  in  the  vast  four- 
State  market  that  is  WLW-land. 


WLlT) 

(ON  or  THE  CROStEV  COBPORATION 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D I  S  E  -  A  B  L  E  STATION 


to  destroy  'em  you  have  to  see  'em 


Microscopes  are  gunsights  in  Medicine's  tireless 
battle  against  bacteria. 

Optical  microscopes,  however,  were  not  powerful 
enough  to  "draw  an  accurate  bead"  on  the  deadly 
vii-us  that  caused  influenza. 

But  today,  medical  men  have  seen  what  no  opti- 
cal microscope  could  bring  into  focus— the  infinitesi- 
mal influenza  virus  that  had  formerly  lain  craftily 
camouflaged  among  larger  cells. 

This  revelation  came  about  through  the  Electron 
Microscope,  developed  by  scientists  at  RCA  Labora- 
tories. And  now,  having  been  seen,  the  scourge  of 
influenza  may  be  forced  to  unconditional  surrender, 


saving  the  lives  of  thousands  of  people  each  year. 

Here  is  but  one  facet  of  the  genius  shown  by  scien- 
tists behind  RCA  research  .  .  .  the  "ever-onward" 
research  that  saves  lives  or  creates  a  better  radio  with 
equal  skill .  .  .  the  "there-when-you-need-it"  research 
that  gave  super-secret  electronic  equipment  to  the 
United  Nations  .  .  .  the  "way-ahead"  research  that 
goes  into  everything  made  by  RCA. 

When  you  buy  an  RCA  radio  or  phonograph  or 
television  set  or  any  RCA  product,  you  get  a  great 
satisfaction  .  .  .  enjoy  a  unique  pride  of  ownership  in 
knowing  that  you  possess  the  finest  instrument  of  its 
kind  that  science  has  yet  achieved. 


They  saw  what  human  eyes 
had  never  seen  before! 


Drs.  Arthur  W.  Vance  and  James  Hillie 
scientists  at  RCA  Laboratories,  with  M 
E.  W.  Engstrom,  Research  Directo 
(standing),  examine  the  RCA  Electro 
Microscope  that  has  a  useful  magnifica 
tion  of  100,000  diameters  or  more,  thu 
revealing  hitherto  unseen  worlds. 


RAD  to  CORRORATtOM  af  AMERtCM 

PIONEERS    IN    PROGRESS  (f^f^^ 


PRICI  IS  «NT5 


The  WeeklM, 


roadc 


]y[arj/ia  knows 
^est 


ANYONE  WHO  listens  to  WOR's  Martha 
Deane  knows  what  one  great  woman's 
program  conductor  thinks  of  vital  pro- 
gramming and  how  to  handle  it  on  the  air. 

Nobody  is  more  acutely  aware  of  this 
than  the  approximately  500,000  women 
who  each  weekday  afternoon  at  3:00  dial 
her  diligently  and  listen  devotedly  to  what 
she  has  to  say. 

The  aliveness  of  the  WOR  Martha 
Deane  program  is  the  reflection  of  a  dis- 
tinct personality,  and  a  method  of  pro- 
gramming that  has  long  made  WOR  the 
provocative  and  action-arousing  station 
that  it  is.  Advertisers  who  use  the  Martha 
Deane  show  share  in  this  vitality  and  the 
results  they  obtain  are  accordingly  more 
effectual.* 


If  you're  an  agencyman  or  a  sponsor 
with  a  show  problem  on  j^our  mind,  wh}^ 
not  call  WOR  today?  Our  gifted  showmen, 
who  are  also  skilled  salesmen,  have  a 
proven  record  for  producing  the  kinds  of 
shows  that  make  advertising  on  WOR  more 
productive,  and  thus  reduce  a  low  first  cost. 


that  poiver-full 


WOR 


(It  1440  Broadway,  in  Neiv  York 


*We  can  supply  you  with  masses  of 
facts  to  prove  this. 
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THE  SCORE  IN  '44 

(Oa  a  half-time  station  doing  a  full-time  job) 
This  table  summarizes  service  to  the  causes  named  and 
does  not  include  the  hours  of  pure  entertainment  dedicated 
to  Midwest  America. 

FOR  THE  WAR 

Time  £70  hours 

Speakers  1.165 

Programs  1,574 

Announcements  3.826 

FOR  AGRICULTURE 

Time   662  hours 

Speakers   647 

Programs   2,171 

Announcements   322 

FOR  RELIGION 

Time  191  hours 

Programs  525 

FOR  EDUCATION 

Time  36  hours 

Programs  146 

FOR  THE  WOMEN 

Time   223  hours 

Speakers   200 

Programs   596 

OTHER  SERVICE 

Time  79  hours 

Speakers   .  .137 

Programs  310 

TOTAL  TIME  861  hours 

TOTAL  SPEAKERS  2,149 

TOTAL  ANNOUNCEMENTS  .  .  .  .4,148 
TOTAL  PROGRAMS  5,322 

PLUS  788  HOURS  OF  NEWS 


represented  by 
John  Blair  &  Company 


^    Ot  ^^^^  -^r<, 


CHICAGO  7 
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BuRRiDCE  D.  Butler 


Glenn  Snyder 
Manager 


MANAGEMENT  AFFIUATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS 


Under  the  ownership  and 
anagement  of  The 
Evening  Bulletin  (largest 
evening  newspaper  in 
America)  Station  WPEN 
is  being  developed  to 
serve  an  ever  increasing 
circle  of  listeners  through 
an  intimate  knowledge  of 
the  life,  habits  and  desires 
of  the  residents  of  the 
Philadelphia  area. 


In  Philadelphia  — 
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is  WBBM  showmanship? 


I 


Ask  radio  advertisers  if  WBBM 
showmanship  sells  merchandise: 
•  For  20  straight  years  they  have 
come  back  to  WBBM  with  most 
of  their  business.  •  No  Chicago 
station  has  equalled  WBBM  in 
total  sponsored  time  in  any  year 
since  1924.  WBBM  showmanship 
is  the  kind  that  sells! 


Represented  by  Radio  Sales, 

the  SPOT  Broadcasting  Division  of  CBS 


^  — ^ 
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The  WeeWy^^^ewsmagozino  of  Rodio 

Broadcast  AdvertisiDg 


RESULTS 
RESOtTS 

Mr.  Gordon  G-ray, 
General  Manager, 
Radio  Station  KOH 
Omha  National  Bank  Bldg 
Oma-ha,  2,  Nebraska 

Dear  Mr.  Gray: 

We  have  just  completed  our  conference  with  our 
Advertising  Agency,  as  well  as  the  General  Manager,  and 
in  our  "budget  we  have  recommended  a  continuance  of  news 
period  on  KOIL,  which  we  have  had  since  January  8,  1943, 

^YTe  feel  that  KOIL  has  done  a  grand in  filling 
our  requirements  and  we  are  sure  that  success  will 

I  Yours  very  truly,  jj 

Assistant  General  Manager, 
Metropolitan  Utilities  Dist. 


GORDON  GRAY, 
General  Manager 
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Copyright  19i5  by  Broadcasting  Publications  Inc. 
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WAAT  delivers 
more  listeners  per  dollar 
in  America's  4—  Largest  Market 
than  any  other  station  — 
including 
all  50,000  waiters! 


*Scc  Latest  Surveys!  Check  Availabilities! 
Boy        '      National  Representatives:  Radio  Advertising  Co. 

use' 


Do  you  realize  this  market  contains  over  3Vi  million  people; 
more  than  these  14  cities  combined: — Kansas  City,  Indianapolis, 
Rochester,  Denver,  Atlanta,  Dallas,  Toledo,  Omaha,  Syracuse, 
Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY' 
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THE  conservative,  substantial  "heart  of  New  Eng- 
land," where  America  has  its  roots,  is  best  reached 
by  station  WKNE,  Keene,  New  Hampshire.  Here  is 
a  solid  sound  market  of  100,000  radio  homes  (more  or 
less)  in  the  three  states  which  are  the  foundation  and 
balance  of  many  industries — where  severe  economic 
fluctuations  are  rarely  felt— where  customer  acceptance 
can  be  won  and,  once  won,  will  be  held. 

No  Other  Station  Like  This  One 

WKNE  stands  as  a  "freak"  among  stations 
— literally  in  a  class  by  itself.  Because  of  the 
scarcity  of  large  newspapers  in  its  region,  it 
has  of  necessity  become  a  regional  rather 
than  a  "city "  station ,  and  has  assumed  public 
obligation  usually  spread  over  many  media. 


□ 

A  SQUARE  DEAL  STATION 

UnctexL  Staiad 
\(BLUfWaA(BondA-k 


People  in  this  region  must  depend  on  radio,  for  news 
and  for  advertising,ito  an  extent  not  known  elsewhere 
in  Eastern  America.  One  advertiser  after  another  has 
made  this  discovery,  with  the  result  that  WKNE's 
national  spot  sales  have  increased  (believe  it  or  not) 
over  1000%. 

Under  these  exceptional  circumstances 
WKNE,  giving  a  perfect  and  efficient  re- 
gional service,  attracts  local  business  from 
30  separate  markets. 

WKNE  is  the  one  logical  medium  to  cover 
the  upper  Connecticut  River  Valley.  With- 
out WKNE  you  can't  cover  New  England 
completely.  It's  a  must. 


Representatives:  Headley-Reed  Company,  Boston  —  Bertha  Bannon 

Station  WKNE,  Keene,  N.  H.    •    Associated  with  wsyr,  wtry,  WEU 
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OVERNIGHT 

DISTRIBUTION 

inWashingt(in,D.C. 


I.  M.  Lippel  has  an  unusually 
fine  product  in  his  paste 
cleaner  called  PORCE.  He 
wanted  distribution  in  Wash- 
ington. 

In  one  day  he  had  distribu- 
tion in  the  kind  of  stores  he 
wanted.  The  only  advertising 
he  planned  was  on  WWDC. 

That  was  enough  for  stores 
like  Peoples  Hardware  Stores, 
Peoples  Drug  Stores,  S.  Kann 
&   Son    and    Palais  Royal. 

Yes  .  .  .  WWDC  is  the  sales- 
result  station.  Local  adver- 
tisers can  prove  it;  national 
advertisers  are  learning  it. 


WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 

Reprssented  nationally  by 
WEED  &  COMPANr 


At  Deadline 

MARCONI  Memorial  Awai'ds  for  distinguished  service  in  communica- 
tions will  be  presented  at  20th  Anniversary  dinner  of  Veteran  Wireless 
Operators  Assn.  to  Allen  B.  DuMont,  President,  DuMont  Labs.;  Orrin  E. 
Dunlap  Jr.,  RCA  Director  of  Advertising  and  Publicity;  William  J. 
McGonigle,  president.  New  York  Telep.  Co.;  R.  Morris  Pierce,  technical 
supervisor  of  WGAR-WJR-KMPC  and  former  OWI  chief  engineer.  Din- 
ner is  Feb.  17  at  Hotel  Astor,  New  York. 

BROADCAST  MUSIC  Inc.,  starting  April  1,  will  require  a  minimum 
license  fee  of  $40  from  ever  hotel  using  BMI  music.  Payment  will  be  made 
on  the  basis  of  1%  of  the  total  annual  payroll  costs  on  the  first  $40,000. 

ESQUIRE  Inc.,  Chicago,  has  extended  its  Coronet  Storyteller  6  times 
weekly  to  the  full  Blue  Network.  Agency  is  Schwimmer  &  Scott,  Chicago. 

WITH  the  resignation  of  Gen.  Charles  G.  Dawes  from  both  the  RCA 
and  NBC  Boards  of  Directors,  Niles  Trammell,  NBC  president,  was 
elected  to  the  former  post;  Frank  Folsom,  RCA  vice-president,  to  the 
latter. 

EARLY  action  on  the  Vandenberg  Bill  (S-63)  to  prohibit  Petrillo  inter- 
ference with  the  broadcast  of  noncommercial  cultural  or  educational 
programs  will  be  sought  in  the  House,  Rep.  Dondero  (R-Mich.)  an- 
nounced last  Friday.  The  bill  passed  the  Senate  last  Thursday. 


SELLERS 


EFFERVESCENT  Evelyn 
Ruth  Vanderploeg  is  one  of 
Chicago's  most  popular 
timebuyers,  buying  time  for 
Schwimmer  &  Scott,  advertising 
agency. 

Van,  as  Miss  Vanderploeg  is 
called  by  her  friends,  was  born 
in  South  Haven,  Michigan,  but 
reared  in  Chicago.  She  attended 
Northwestern  U.  at  Evanston,  111., 
where  she  majored  in  journalism. 

Her  first  job  was  secretary  to 
Jesse  F.  Matteson, 
president  of  Matte- 
son-Fogarty  Jordan 
Co.  (now  Fogarty 
&  Jordan)  advertis- 
ing agency  where 
she  did  research 
work,  helping  Har- 
old W  e  i  1  e  r,  the 
agency's  radio  di- 
rector. One  of  her 
first  assignments 
was  to  work  with  ^^j'^* 
him  on  the  Pabst 
Blue  Ribbon  Malt 
program  starring  the 
late  Ben  Bernie. 
She  helped  write  the  y 
beer  commercials  as 
well  as  the  script. 

Due  to  inter-office  changes.  Van 
was  transferred,  along  with  two- 
thirds  of  the  staff,  to  another  or- 
ganization called  Morris- Windmul- 
ler-Enzinger,  where  she  helped 
write  and  produce  the  Story  Be- 
hind the  Song. 

Two  years  later  Van  joined  L. 
D.  Wertheimer  Inc.,  where  her 
duties  varied  from  writing  pub- 
licity for  Roquefort  Cheese  to  mak- 
ing personal  appearances  with 
Irene  Castle,  a  client,  and  handling 
the  publicity  for  the  hats  Miss 
Castle  was  making.  Agency  was  ab- 


Page  10    •    February  5,  1945 


SRLES 


sorbed  by  Buchanan  &  Co. 

Late  in  1942  Van  left  Buchanan 
&  Co.  to  join  the  radio  department 
of  McCann-Erickson  in  Minneap- 
olis. Approximately  $750,000  in 
radio  advertising  was  placed  out 
of  that  office  under  the  Vander- 
ploeg banner.  In  January  1942  she 
was  transferred  to  the  Chicago 
office,  where  she  wrote  a  one-min- 
ute commercial  transcription  for 
Standard  Oil  and  assisted  in  the 
production  of  two 
quarter  -  hour  pro- 
grams. 

On  Aug.  1,  1944, 
Van  assumed  her 
present  position 
with  Schwimmer  & 
Scott.  Miss  Vander- 
ploeg is  responsible 
for  approximately 
$3,000,000  worth  of 
business.  She  han- 
dles the  following 
accounts :  Schutter 
^  Candy,  Coronet 

^  Magazine,     S  e  a  1  y 

Mattress,  Wurlitzer 
-j^  Co.,    Hirsch  Cloth- 

ing, Walgreen  Drugs 
and  Fox  DeLuxe. 

Blue-eyed  and  blond.  Van  avers 
that  people  are  her  hobby  because 
she  feels  that  she  can  learn  so 
much  from  others. 

Van  has  been  collecting  dolls  for 
the  past  15  years.  History  books 
comprise  her  favorite  reading 
matter.  She  is  an  excellent  golfer 
and  maintains  she  is  "good  enough 
so  that  men  will  play  golf  with  me." 

She  is  a  member  of  Phi  Mu, 
Alpha  Delta  Theta  and  the  Chicago 
Radio  Management  Club. 

BROADC 


WIIMINGTON 
DELAWARE 

im  ^  Basic  Station 

vUUU  day  and  night 

Represenfed  by 

SAYMER 
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^^Piease,  Miss  Love,  I'm  trying  to  l^eep  my 
mind  on  what  F&P  is  saying!'' 


9  Long  years  before  we  even  became  radio-station  representatives, 
we  used  to  hate  the  kind  of  ^'salesmen'^  whose  sales  approach  was 
Lookit,  youVe  in  the  Goat  World,  so  why  can't  you  use  the  Goat 
Herald,  too? 

Hence  to  this  day  we  try  to  have  something  to  say  when  you  give 
us  your  time.  If  we  ever  slip  up  on  that,  we  hope  you'll  have  some- 
thing to  say! 

FREE  &  PETERS,  inc. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLVSmC  BEFBCSKMTATnnSi 

WGR-WKBW  BOITAIiO 

WCKY  CINCIIfNAn 

KDAL  DULDTH 

WDAX  FAUO 

WISH  XNDUNAFOUt 

WKZO  KALAMAZOO 

KMBC  KANSAS  CITT 

WAVE  LOUISTIIXI 

WTCN    .    .   MINNEAPOLIS-ST.  PAUL 

WMBD  FEOBIA 

 ST.  LOOTS 

WFBL  SYBAODSE 

IOWA 

WHO  DE8  MOINES 

woe   DATENPOBT 

KMA  SHENANDOAH 

„   SOUTHEAST 

WCBM  BALTIMOBB 

WCSC  CHABLESTON 

WIS  COLUMBIA 

WPTF  BALEIGH 

WDBJ  BOANOKE 

„   SOUTHWEST 

f  OB  ALBUQUEBQUI 

5|fW  BBOWNSVaU 

 CX>BFUS  CHBIsn 

KXTZ  HOUSTON 

KOMA  .....  OKLAHOBIA  cSS 
KTUL  TULSA 

PACIFIO  COAST 
iSo  ■.*.'.■.•.•  •  •  '^^''^^i^ 
and'  WBIOBT-'sONOTdZ.  iniT 


CWCUGO:  1 80  N.  Mkh/ga7i     HEW  \0R[{:  444  Ma^/isou  Are.     SAN  FRANCISCO:  i// ^////er     WOlL\mOD:  6331  HoUywooc/     ATLANTA:  522  P^/wer  ZJ/<e  i 
Franklin  6373  Plaza  5-4130  Sutter  4353  Hollywood  2  1  5  1  Main  5667 
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NAB  Parleys  Continue;  Some  May  Be  Split 


Attendance  Is  Cut, 
Conforming  to 
U.  S.  Order 

DISTRICT  meetings  remaining  on 
the  NAB  itinerary  will  be  held,  but 
in  compliance  with  the  Jan.  5  order 
of  War  Mobilization  Director 
Byrnes  limiting  them  to  an  at- 
tendance of  50  persons,  J.  Harold 
Ryan,  president  of  the  association, 
announced  last  week.  Mr.  Byrnes' 
order  was  effective  Feb.  1. 

The  new  policy  was  announced 
as  the  sixth  in  the  first  series  of 
NAB  district  conferences  got  un- 
derway in  Salt  Lake  City  last 
Thursday.  Simultaneously,  Mr, 
Ryan  confirmed  his  earlier  opinion 
that  it  would  be  necessary  to  can- 
cel   the    NAB    1945  conference. 

The  Salt  Lake  City  parley  drew 
68  delegates  of  whom  40  were  from 
out  of  town  (see  page  72). 

Kansas  City  Change 

"Only  those  district  meetings  will 
be  held  which  conform  in  all  re- 
spects with  the  Government  re- 
quest," Mr.  Ryan  said  in  Salt  Lake 
City  last  week,  where  he  was 
attending  the  14th  District  meet- 

The  Government  request,  as  in- 
terpreted by  Col.  J.  Monroe  John- 
son, ODT  director  and  chairman 
of  the  War  Committee  on  Con- 
ventions, means  that  the  limit  to 
50  persons  applies  to  the  total  num- 
ber of  attendance,  irrespective  of 
how  many  or  how  few  actually 
make  use  of  intercity  transporta- 
tion or  hotel  accomodations. 

Action  of  the  NAB  president  can- 
eels  the  12th  District  meeting, 
which  was  to  be  held  jointly  with 
the  10th  District  in  Kansas  City 
Feb,  7-8,  William  B.  Way,  general 
manager,  KVOO  Tulsa  and  director 
of  the  12th  District,  notified  mem- 
ber stations  that  they  were  not  to 
send  representatives  to  the  Kansas 
City  meeting.  A  12th  District  ses- 
sion may  be  scheduled  later. 

Meanwhile,  Mr.  Ryan  asked  all 
district  directors  to  notify  their 
respective  member  stations  that 
only  one  representative  from  each 
outlet  should  be  sent  to  the  par- 
leys. John  J.  Gillin  Jr.,  general 
manager  of  WOW  Omaha  and  10th 
District  director,  wired  all  member 
stations  in  his  area  asking  their 
compliance. 

Advance  registration  by  tele- 
gram and  letter  will  be  attempted 


in  each  District,  Mr.  Ryan  said, 
with  controls  exercised  to  keep  the 
list  within  Mr.  Byrnes'  order. 

Meanwhile  there  appeared  to  be 
a  conflict  between  the  NAB's  inter- 
pretation of  the  order  and  the  un- 
derstanding held  by  Col.  Johnson. 
The  former,  in  its  current  weekly 
report  to  member  stations,  states: 

.  .  it  is  significant  that  a  study 
of  the  attendance  at  the  five  meet- 
ings thus  far  held  discloses  that 
not  as  many  as  50  from  outside  the 
community  in  which  the  meeting 
was  held  have  been  in  attendance." 
Col.  Johnson  states  clearly  that  it 
makes  no  difference  whether  dele- 
gates come  from  outside  the  com- 
munity or  within  it — the  limitation 
is  50. 

Mr.  Ryan's  program  drops  imme- 
diately from  the  list  of  those  qual- 
ified to  attend,  associate  members 
of  the  NAB  (representatives  of 
transcription  firms,  representatives, 
etc.),  all  non-members  of  the  asso- 
ciation and  representatives  of  Gov- 
ernment agencies.  Meanwhile, 
Helen  A.  Cornelius,  assistant  to 
Lewis  H.  Avery,  NAB's  director  of 
broadcast  advertising,  left  the  NAB 
entourage  at  Salt  Lake  City.  Fu- 
ture district  meetings  will  be  at- 
tended only  by  two  members  of  the 
NAB  Washington  office:  Mr.  Ryan 


Contracts  Made  by  75% 
At  Salt  Lake  City 
NAB  Meet 

SUBSCRIBERS  to  the  new  Broad- 
cast Measurement  Bureau  on  Feb. 
1,  midway  through  the  sixth  NAB 
district  meeting  in  Salt  Lake  City, 
numbered  191  with  stations  con- 
tinuing to  send  in  contracts  in  ad- 
vance of  their  district  meetings  to 
headquarters  in  Washington  and  to 
New  York. 

Twenty-four  stations  attended 
the  Salt  Lake  City-District  14  ses- 
sions and  18  or  75%  signed  con- 
tracts. District  Director  Hugh  Ter- 
ry, KLZ  Denver,  'had  wired  his 
commitment  previous  to  the  meet- 
ing and  Frank  Bishop,  KFEL  Den- 
ver; Ivor  Sharp,  KSL  Salt  Lake 
City;  and  Bill  Grove,  manager  of 
KFBC    Cheyenne,  all  handed  in 


or  C.  E.  Arney  Jr.,  secretary-treas- 
urer, and  Mr.  Avery.  Hugh  Feltis, 
president  of  the  Broadcast  Meas- 
urement Bureau,  will  continue 
with  the  group.  NAB  Washington 
representatives  dropped  from  the 
schedule  include  Robert  T.  Bartley 
and  John  Morgan  Davis,  general 
counsel. 

In  meetings  held  to  date,  NAB 
stations  represented  and  total  reg- 
istration has  been:  Memphis  (6th 
District)  35  stations,  83  regis- 
tered; Dallas  (13th  District)  45 
stations,  87  registered ;  Los  Angeles 
(16th  District)  22  stations,  94  reg- 
istered; San  Francisco  (15th  Dis- 
trict) 21  stations,  81  registered; 
Portland  (17th  District)  37  sta- 
tions, 150  registered. 

May  Split  Others 

In  districts  now  on  the  schedule 
which  have  an  NAB  station  mem- 
bership exceeding  50,  Mr.  Ryan 
suggested  that  meetings  might  be 
split  up  to  hold  down  registration 
and  reduce  the  distance  each  dele- 
gate will  be  required  to  travel. 
Mr.  Ryan's  statement  in  full: 
"In  compliance  with  the  ex- 
pressed wishes  of  the  Government 
to  limit  the  amount  of  travel,  and 
to  avoid  any  conventions  or  meet- 
ings which  would  bring  together 
from  outside  the  city  in  which  the 


their  contracts  before  the  meeting 
started. 

Other  District  14  stations  joining 
the  plan  were:  Colorado — KMYR 
Denver,  KIUP  Durango;  Idaho — 
KIDO  Boise,  KID  Idaho  Falls, 
KRLC  Lewiston,  KFXD  Nampa, 
KWAL  Wallace;  Montana— KFBB 
Great  Falls,  KGVO  Missoula;  Utah 
— KSUB  Cedar  City,  KVNU  Lo- 
gan ;  Wyoming — KPO  W  Powell, 
KWYO  Sheridan,  KDYL  Salt  Lake 
City. 

The  day  following  the  station 
meeting  a  group  of  local  advertis- 
ing agency  men  attended  a  lunch- 
eon at  which  details  of  the  plan 
and  a  progress  report  on  its  de- 
velopment were  given.  Evolving 
from  meetings  of  this  type  are 
many  suggestions  which  will  be 
used  to  develop  further  services  by 
BMB  to  local  and  national  agen- 
cies. 

Marshall  Pengra,  a  member  of 


meeting  is  scheduled  more  than  50 
persons,  the  National  Assn.  of 
Broadcasters  has  cancelled  its  an- 
nual convention,  which  would  nor- 
mally be  held  in  the  late  spring. 
The  NAB  convention  usually  has 
an  attendance  of  more  than  1,000. 

"In  the  matter  of  district  meet- 
ings, on  which  the  NAB  is  cur- 
rently engaged,  only  those  will  be 
held  which  conform  in  all  respects 
to  the  Government  request.  These, 
few  in  number,  and  bringing  only 
a  handful  of  broadcasters  from  out 
of  town,  will  be  scheduled  only 
because  in  the  opinion  of  the  NAB 
they  are  absolutely  essential  in 
helping  all  broadcasting  stations  to 
consider  and  execute  their  1945 
plans  for  the  furtherance  of  the 
war  effort  of  the  Government  and 
its  various  departments,  to  the  end 
that  the  war  may  be  brought  to  a 
speedy  and  victorious  conclusion. 
With  this  objective  in  mind,  this 
25th  anniversary  year  of  American 
broadcasting  is  dedicated  to  Vic- 
tory." 

Col.  Johnson,  clarifying  Byrnes' 
order,  said  that  thus  far  222  appli- 
cations for  conventions  in  excess  of 
50  had  been  considered  by  his  Com- 
mittee and  all  but  two  rejected. 
The  two  approved  were  for  a  Red 
(Continued  on  page  69) 


the  Small  Market  Stations  Com- 
mittee and  manager  of  KRNR 
Roseburg,  Ore.,  and  Mr.  Grove, 
chairman.  Sales  Manager  Commit- 
tee, District  14,  assisted  BMB 
President  Hugh  Feltis  at  the  meet- 
ing. Miss  Frankie  Cokendall,  vice- 
president  of  Botsford,  Constantine 
and  Gardner,  Portland  agency,  as- 
sisted Mr.  Feltis  in  hi^  presenta- 
tion at  both  the  Salt  LajEe  City  and 
earlier  Portland  meetings. 

District  17  meeting  in  Portland 
Jan.  29-30  drew  39  stations,  33  of 
which  joined  BMB.  For  the  first 
time,  one  broadcaster,  Saul  Haas, 
vice-president  of  KIRO  Seattle,  not 
only  signed  a  contract  but  paid  for 
one  year's  dues  in  advance  as  well. 
District  Director  Harry  Spence^ 
KXRO  Aberdeen,  and  Chuck  Mey- 
ers, KOIN  Portland,  both  had- 
wired  commitments  to  ?JAB-  Pipesi- 

(Continued  on  page  76) 


District  14  Signers  Boost  BMB  to  191 
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FIRST  STOP  on  the  FCC's  inspection  of  military  radio 
installations  on  its  transcontinental  tour  was  made 
Jan.  27  at  Orlando,  Fla.  The  air  trip  will  carry  the 
FCC  group  to  the  Pacific  Coast  with  the  return  to 
Washington  scheduled  Feb.  6.  Shown  here  at  the  AAF 
Tactical  Center,  Orlando,  are  (1  to  r)  :  Col.  Frank  W. 
Wozencraft,  communications  officer.  Joint  Chiefs  of 
Staff;  Commissioner  Norman  S.  Case;  Lt.  Col.  J.  El- 
roy  McCaw,  executive  assistant  to  Brig.  Gen.  H.  M. 
McClelland,  communications  officer,  AAF;  Commis- 


sioner Paul  A.  Walker;  Commissioner  E.  K.  Jett; 
Commissioner  Ray  C.  Wakefield;  Chairman  Paul  A. 
Porter;  Maj.  Gen.  Edwin  C.  House,  commanding  gen- 
eral, Tactical  Center;  General  Counsel  Charles  R. 
Denny;  Charles  A.  Ellert,  technical  supervisor,  FCC 
Radio  Intelligence  Division;  James  P,  Veatch,  Inter- 
national Division,  FCC  Engineering  Dept.;  George  P. 
Adair,  FCC  Chief  Engineer;  Glen  E.  Nielsen,  assistant 
chief.  Safety  &  Special  Services  Division,  FCC  Engi- 
neering Dept.;  George  Sterling,  chief,  Radio  Intelli- 
gence Division,  FCC;  and  Gen.  McClelland. 


Standard  Brands  Plans 
Several  Network  Shifts 

STANDARD  Brands,  New  York, 
may  discontinue  in  April,  Mary 
Marlin  on  CBS  Monday  through 
Friday  3-3:15  p.m.  with  S-B's  This 
Changing  World  now  off  CBS,  end- 
ing the  discount  allowed  sponsors 
with  several  shows  on  the  same 
network,  the  company  is  finding  the 
cost  of  maintaining  one  daytime 
program  on  CBS  too  great,  a 
spokesman  for  J.  Walter  Thompson 
Co.,  New  York,  said  in  explaining 
the  contemplated  move.  Products 
are  Tenderleaf  Tea  and  Fleisch- 
man's  Yeast. 

If  show  is  dropped  Standard 
Brands  would  be  out  oi  the  day- 
time serial  picture  entirely  with 
network  advertising  including  two 
NBC  programs,  Charlie  McCarthy- 
Edgar  Bergen,  Sunday  8-8:30  p.m., 
the  new  Eddie  Bracken  show  Sun- 
day, 8:80-9  p.m.  and  One  Man's 
Family,  moved  from  NBC  to  Tues- 
day, 7:30-8  p.m.  on  the  Blue.  JWT 
handles  all  shows  except  Eddie 
Bracken,  placed  through  Kenyon  & 
Eckhardt,  New  York. 


Paramount  on  350 

PARAMOUNT  PICTURES,  New 
York,  last  week  began  a  four- 
tnohth  "all  out"  radio  campaign 
in  connection  with  the  popular 
priced  return  engagement  of  "For 
Whom  the  Bells  Toll"  by  placing 
on  some  350  stations  carrying  an- 
nouncements placed  by  local  thea- 
tres, additional  live  and  trans- 
cribed chain-break  and  one-minute 
announcements.  Promotion  kits 
containing  ads,  publicity  stories 
and  exploitation  possibilities  are 
being  sent  to  theatre  managers. 
Show  will  be  dramatized  Feb.  12 
on  CBS  Lux  Radio  Theatre.  Para- 
mount plans  similar  radio  cam- 
paigns for  other  films  returning  at 
popular  prices.  Agency  is  Buchan- 
an &  Co.,  New  York. 


Minderman  Visiting 

EARL  MINDERMAN,  FCC  in- 
formation director,  is  visiting  sev- 
eral stations  throughout  the  coun- 
try to  become  "better  acquainted". 
On  Thursday  last  week  he  visited 
WJR  and  other  Detroit  stations, 
after  which  he  was  to  visit  Cleve- 
land stations,  then  head  East,  re- 
turning to  Washington  on  Feb.  6 
when  members  of  the  Commission 
are  scheduled  to  return  from  an 
inspection  tour  of  Army  Air  Forces 
communications.  [Broadcasting, 
Jan.  29]. 


INCREASING  21.2%  over  1943, 
revenues  from  the  sale  of  time  (be- 
fore agency  commissions)  by  the 
four  major  networks  reached  a  new 
high  of  $126,330,491  for  1944,  ac- 
cording to  preliminary  network  re- 
ports announced  last  Wednesday  by 
the  FCC. 

The  FCC's  preliminary  tabula- 
tions, based  on  questionnaires  sent 
to  the  networks,  indicated  that  to- 
tal major  network  time  sales  have 
more  than  doubled  in  the  five-year 
period  since  1939,  when  they  aggre- 
gated $62,000,000.  The  1943  total 
was  $104,243,322,  the  previous  rec- 
ord. 

Local  Sales  Up  28% 

Preliminary  financial  reports  sub- 
mitted by  569  standard  broadcast 
stations  showed  nonnetwork  time 
sales  (national  and  regional  spot) 
aggregating  $58,665,371  in  1944,  an 
increase  of  25.9%  over  1943,  ac- 


Smith  Named  V-P 

NED  C.  SMITH  has  been  appoint- 
ed vice-president  in  charge  of  all 
creative  activities  of  Raymond 
Spector  Co.,  New  York.  His  duties 
will  include  supervision  of  creative 
work  in  radio,  television  and  com- 
mercial films.  Mr.  Smith  joined  the 
agency  last  October  and  has  served 
as  director  of  clients  service.  He 
was  previously  senior  copywriter 
at  Kenyon  &  Eckhardt  Inc.,  New 
York.  Over-all  direction  of  radio 
continues  under  Harold  Winter, 
media  director. 


cording  to  the  FCC.  Local  time 
sales  of  the  stations  aggregated 
$61,990,623,  or  an  increase  of  28.3% 
over  1943,  the  Commission  report 
added. 

At  the  end  of  1944,  the  four  ma- 
jor networks  had  a  total  of  730  af- 
filiated stations  compared  with  661 
as  of  Dec.  31,  1943.  During  the  year 
Mutual  added  33  stations,  to  bring 
its  total  to  244;  Blue  added  20  affi- 
liates, for  a  total  of  194;  CBS 
added  9  stations,  to  bring  its  total 
to  143,  and  NBC  listed  7,  making  a 
total  of  149.  The  number  of  stations 
shown  as  affiliated  with  each  net- 
work includes  stations  on  two  or 
more  networks. 

Final  figures  on  network  time 
sales  will  be  released  sometime  af- 
ter April  1,  1945,  the  Commission 
said.  Also,  more  comprehensive  data 
on  revenue  and  income  of  standard 
stations  will  be  released  later. 


Network  Time  Sales  Revenue 
Tops  126  Million  for  Record 

Chains  Double  Business  Volume  in  Five  Years; 
Local  and  Spot  Income  Up,  FCC  Reports 


WMAL  Appeals 
AFRA  Fee  Rule 

Claims  WLB  Decision  Poses 
Fundamental  Problem 

HINTING  that  decisions  of  the 
National  War  Labor  Board  favor 
organized  labor  against  industry, 
the  Evening  Star  Broadcasting  Co., 
licensee  of  WMAL  Washington, 
last  week  filed  petition  with  the 
NWLB  seeking  reconsideration  of 
the  Board's  Dec.  28  decision  which 
reversed  an  earlier  order  in  the 
WMAL-AFRA  assigned  fee  dis- 
pute [Broadcasting,  Jan.  22]. 

In  reversing  itself  the  Board  held 
that  the  dispute  was  heard  by  an 
"arbitrator"  and  that  his  recom-  j 
mendations  in  favor  of  the  union,  j 
therefore,  should  be  considered  an  j 
award.  Earlier  the  "arbitrator"  had 
been  designated  as  "hearing  offi-  | 
cer,"  made  recommendations  fav-  | 
oring  the  assigned  fees  for  WMAL  ! 
announcers,  but  the  Board  reversed 
his    recommendations    and  found 
for  WMAL.  AFRA  filed  petition  I 
for  reconsideration  and  the  re-  | 
versed  decision  resulted.  J 

Cites  Precedent  .  j 

Hogan  &  Hartson,  Washington  1 
counsel  for  WMAL,  in  its  petition 
compared  the  WMAL  case  to  that 
of  the  J.  C.  Penney  Co.,  in  which  a  ij 
similar  "error"  was  admitted  by  || 
the  NWLB.  In  that  case,  the  "hear-  j 
ing  officer's"  recommendations  were  | 
filed  and  a  regional  Board  decided  | 
against  the  contention  of  the  com-, 'I 
pany.  When  the  company  filed  pe- 
tition to   reconsider,  the   NWLB  I 
held  that  the  union  was  not  bound  i 
by  its  arbitration  stipulation,  pe- 
tition sets  forth.  i 

In  the  WMAL  case,  the  Board, 
in  reversing  its  own  decision,  held- 
that  both  the  union  and  WMAL 
were  bound  by  their  stipulation! 
order  and  that  the  "hearing  offi-; 
cer's"  recommendations  were, 
fact,  an  "arbitrator's  award." 

"The  decision  of  this  Board  in 
the  Penney  case  and  the  last  deci- 
cion  in  the  instant  case  are  irrecon- 
cilable," said  the  petition.  "In  both, 
cases  the  Board  freely  admitted 
that  erroneous  procedure  resulted 
from  its  own  error.  In  both  cases 
the  error  persisted  throughout  the 
proceedings.  ...  ; 

"Since  the  union  was  entitled 
to  retain  the  benefit  of  its  favor^ 
able  Board  decision  on  the  merits 
of  the  Penney  case,  it  is  a  simple 
corollary  that  WMAL's  right 
should  be  measured  by  the  same 
yardstick  and  it  should  not  be  met 
with  the  pious  announcement  that 
it  should  'in  fairness  be  bound  by 
(the)  arbitration  agreement.  .  .'; 
which  in  the  Penney  case  the 
Board  saw  fit  to  ignore." 

Asserting  that  while  the  dispute 
concerns  only  "six  staff  announc- 
ers" employed  by  WMAL,  petition 
declared  "it  presents  a  problem  oi 
fundamental  importance." 
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RTPB,  FMBI  Propose  Counter  -  Allocation 


FM  Band  46-70  Mc 
Is  Suggested  By 
Zenith  Head 

By  BILL  BAILEY 

' '  MORE  THAN  a  clew  to  a  compro- 
mise to  the  FCC  allocation  pro- 
posals above  25  mc  was  offered  to- 
day  (Feb.  5)  by  Comdr.  Eugene  F. 
McDonald  Jr.,  president  of  Zenith 
Radio  Corp.,  Chicago,  who  sug- 
gested in  a  statement  to  Broad- 
I  CASTING  that  the  FM  band  be 
placed  at  46-70  mc. 

Following  a  meeting  Jan.  24  of 
\    the     Radio    Technical  Planning 
I    Board  in  New  York,  and  a  session 
Jan.  26  of  a  special  committee  of 
.    the  FM  Broadcasters  Inc.,  also  in 
New  York  [Broadcasting,  Jan.  29], 
I    it  was  learned  that  leading  mem- 
I    bers  of  both  organizations  had  ten- 
tatively agreed  on  a  compromise 
proposal  to  that  offered  by  the  FCC 
to  move  up  to  84-102  mc.  Although 
I     both  RTPB  and  FMBI  members 
were  reluctant  to  discuss  their  pro- 
1    posal,  it  was  reported  that  they  had 
/    discussed  it  informally  with  mem- 
J    bers  of  the  FCC. 
'  Now  United 

One  of  the  big  stumbling  blocks 
j-    in  the  way  of  a  unanimous  compro- 
mise  was  the  failure  of  various 
jo    RTPB  panels  to  get  together.  When 
Dr.  C.  B.  Joliffe,  chairman  of  Panel 
[,    2  on  Allocations,  made  a  final  re- 
5j    port  to  the  Commission  on  Nov.  2, 
last  day  of  the  allocation  hearings, 
he  made  it  plain  that  certain  differ- 
ences remained  to  be  worked  out. 
Panels  on  television,  FM  and 
1     amateurs  couldn't  agree,  although 
J     Panel  2  did  adopt,  with  only  one 
]     dissenting  vote,  a  recommendation 
]     that  FM  be  placed  in  the  43-58  mc 
I     band.  According  to  speculation  in 
,     Washington,     both     FMBI  and 
RTPB,  now  unanimous,  will  ask 
the  Commission,  when  oral  argu- 
'     ment  is  held  beginning  Feb.  28,  to 
'     make  the  following  allocations: 
I        FM— 46-70  mc. 
I        Television — 70-76  mc;  six  chan- 
nels  78-108  mc;  six  channels 
180-216  mc. 
Amateurs — 44-46  mc;  76-78  mc. 
■        Channel  No.  1  in  the  70-76  mc 
1     band,  would  be  earmarked  for  FM 
when  and  if  television  eventually 
!     moves  "upstairs". 

Meantime  the  Commission  has 
,  set  oral  argument  for  Feb.  28- 
March  2  in  Conference  Room  B  at 
the  Interdepartmental  Auditorium, 
Constitution  Ave.,  NW,  between 
12th  and  14th  Sts.,  Washington. 
Many  of  the  allocation  hearings 
were  held  in  the  auditorium,  al- 
though the  oral  argument  is  sched- 
uled for  the  Conference  room,  ad- 
joining the  auditorium. 

Argument  will  begin  at  10:30 
a.m.  and  close  at  5  p.m.  each  of 
these  days.  With  the  deadline  for 
oral  argument  filings  last  Monday, 
the  FCC  reported  that  requests  had 
been  submitted  by  some  25  organ- 
izations and  corporations,  in  addi- 


tion to  those  of  the  RTPB.  Dr.  W. 
R.  G.  Baker,  RTPB  chairman,  has 
requested  blanket  permission  for 
all  panel  chairmen  and  committee 
chairmen  to  appear,  although  many 
of  them  will  not  take  part  in  argu- 
ment, he  said. 

Harry  M.  Plotkin,  FCC  assistant 
general,  counsel  and  chief  of  the 
litigation  section  who  organized  the 
allocation  hearings,  emphasized 
last  week  that  although  the  dead- 
line for  filing  for  oral  argument 
had  expired,  all  interested  persons 
still  have  until  Feb.  21  to  file  briefs, 
of  which  25  copies  must  be  sup- 
plied. 

What  appeared  to  be  a  well-or- 
ganized battle  between  the  FMBI 
and  Television  Broadcasters  Assn. 
over  the  lower  part  of  the  spec- 
trum from  40  mc  up,  likely  will  be 
brought  into  the  open  in  the  oral 
argument.  The  FMBI  has  gone  on 


SHIFTING  FM  from  the  42-50 
mc  band  to  84-102  mc,  as  proposed 
by  the  FCC,  not  only  would  make 
useless  500,000  sets  costing  50  mil- 
lion dollars,  but  it  would  delay  ax- 
pansion  of  FM  so  much  that  it 
would  cost  thousands  of  workers 
their  jobs  and  be  a  severe  blow  to 
postwar  employment. 

That's  the  opinion  voiced  by 
Comdr.  Eugene  F.  McDonald  Jr., 
president  of  Zenith  Radio  Corp., 
Chicago,  licensee  of  WTZR,  tele- 
vision station,  and  WWZR,  FM 
outlet,  in  a  statement  today  (Feb. 
5)  to  Broadcasting.  Comdr.  Mc- 
Donald, a  pioneer  broadcaster  and 
first  president  of  the  NAB  when  it 
was  organized  in  1923,  suggested 
that  FM  be  allocated  from  46-70 
mc,  coinciding  with  the  expected 
recommendations  of  FM  Broad- 
casters Inc.  and  the  Radio  Techni- 
cal Planning  Board. 

FM  Ready  to  Go 

Following  are  highlights  of 
Comdr.  McDonald's  statement: 

The  FCC  has  not  made  a  drastic  or 
arbitrary  ruling.  They  have  allotted 
time  until  Feb.  28  for  engineers,  econ- 
omists and  the  public  to  be  heard  in 
Washington  before  making  the  final 
allocations. 

FM  is  the  one  new  development 
in  radio  that  is  truly  ready  to  go  and 
make  new  postwar  jobs.  There  is  no 
guesswork  about  this.  The  public  has 
been  enjoying  FM's  superior  tone 
quality  and  freedom  from  static  by 
the  genuine  Armstrong  system  on  its 
present  frequencies  for  the  past  four 
or  five  years,  and  definitely  wants  it. 

Manufacturers  are  ready  to  pro- 
duce it.  There  are  47  FM  stations 
broadcasting  today  and  about  250  ap- 
plications for  new  station  licenses 
pending.  Advertisers  are  ready  to 
sponsor  FM  as  soon  as  construction 
of  new  transmitters  and  new  receiv- 
ers can  begin.  The  basic  experimental 
work  is  done ;  FM  is  all  set  and  ready 
to  go. 

The  suggested  change  would  cancel 
out  most  of  the  radio  industry's  ex- 


record  as  opposing  the  FCC  pro- 
posed allocations,  declaring  that 
there  was  no  foundation  for  mov- 
ing FM  to  above  84  mc. 

On  the  other  hand  both  television 
interests — the  advocates  of  "down- 
stairs" video  and  proponents  of 
"upstairs"  sight-and-sound  broad- 
casting— have  commended  the  Com- 
mission's proposals,  much  to  the 
astonishment  of  observers  [Broad- 
casting, Jan.  22].  During  the 
alocation  hearings  both  interests 
made  it  plain  they  would  fight  to 
the  last  verbal  ditch  to  attain  their 
respective  goals. 

DuMont  Statement  Questioned 

Last  week,  however,  it  was  com- 
mon knowledge  in  Washington  that 
one  of  the  strong  opposition  points 
of  the  FMBI  in  the  forthcoming 
oral  argument  will  be  a  statement 
by  Allen  B.  DuMont,  president  of 


perience  in  FM,  wipe  out  the  already 
existing  nucleus  of  listeners  necessary 
for  commercial  broadcasting,  and  delay 
FM's  expansion  by  a  least  one  year, 
probably  longer. 

We  can  build  the  new  receivers  all 
right,  because  of  our  experience  in 
war  work,  but  the  industry  has  no 
transmitting  tubes  that  would  be  suit- 
able for  broadcasting  FM  on  the  pro- 
posed frequencies.  Consequently  we 
would  have  to  mark  time  on  the  new 
FM  sets  until  new  transmitters  were 
designed  and  constructed,  and  even 
then  we  would  be  starting  from 
scratch,  just  where  FM  stood  in  1940. 
This  would  mean  lost  jobs  for  thous- 
ands of  workers  who  otherwise  could 
shift  from  war  work  to  civilian  pro- 
duction with  little  or  no  loss  of  time. 
These  jobs  would  be  lost  just  at  the 
crucial  reconversion  period  when  they 
are  needed  most. 

RTPB  Recommendation 

When  the  present  frequencies  for 
FM  were  allocated  by  the  FCC  in 
1940  we  believed  that  they  were  per- 
manent and  the  public  bought  FM  re- 
ceivers in  good  faith.  Now  they  are 
in  danger  of  losing  their  investment. 
We  dofl't  want  to  see  that  happen, 
even  though  almost  all  of  them,  hav- 
ing experienced  FM,  would  be  custo- 
mers for  new  radios. 

In  the  fall  of  1948,  at  the  request 
of  the  FCC,  the  radio  industry  set  up 
an  organization  known  as  the  Radio 
Technical  Planning  Board  to  consider 
such  problems  as  postwar  frequency 
allocations  and  standards.  This  board 
represented  the  best  radio  engineering 
talent  in  the  U.  S.  It  carefully  con- 
sidered the  question  of  interference, 
and  recommended  in  1944,  by  a  vote 
of  24-1,  that  FM  be  permitted  to  re- 
main where  it  is. 

Maj.  E.  H.  Armstrong,  the  inven-' 
tor  of  FM,  has  told  us  that  the  pres- 
ent FM  range  is  satisfactory  from  an 
interference  standpoint.  If  we  felt 
that  there  was  any  serious  danger  of 
interference  in  the  present  frequencies, 
we  would  be  the  first  to  urge  that  FM 
and  television,  as  well,  be  moved  to 
the  higher  frequencies. 

The  only  argument  advanced  for 
moving  FM  is  that  if  left  in  the  pres- 
ent band  stations  might  be  subject  to 
and  cause  some  interference.  Yet  it 
is  proposed  that  television,  which  is 
far  more  subject  to  interference  than 


the  Allen  B.  DuMont  Labs,  and  i 
immediate  past-president  of  Tele-  j 
vision  Broadcasters  Assn.,  who  ^ 
said,  in  part: 

"Television  has  again  been  given  ] 
the  'green  light'  and  can  with  con-  j 
fidence  resume  its  progress  toward  ■ 
fullscale  postwar  commercializa-  ' 
tion.  The  channels  assigned  permit  > 
the  design  and  manufacture  of 
practical  television  receivers  which  ;) 
can  be  tuned  to  any  telecasting  sta-  ^ 
tion,  plus  the  FM  channel,  as  well,  ' 
for  day-round  entertainment."  j 

It  is  that  sentence — "which  can  l 
be  tuned  to  any  telecasting  station,  I 
plus  the  FM  channel,  as  well,"  on  f 
which  opponents  to  the  proposed  |, 
allocations  are  reported  ready  to  go  |; 
to  bat.  They  contend,  it  was  said,  'I 
that  the  television  interests,  sens-  f 
ing  the  delay  which  will  be  brought  |; 
about  in  FM  if  the  band  is  moved  li 
upwards,  as  proposed,  will  leave  jjl 
the  half-million  present  set-owners  | : 
without  adequate  FM  service.  | 

Meanwhile  with  the  No.  1  tele-  |! 
vision  channel  proposed  for  44-50  11 
mc,  opponents  say  that  television  J, 
operators  can  broadcast  all  but  two  j! 
or  three  hours  daily  on  sound  chan-  || 
nel  only  and  the  broadcasts  can  be  j  j 
received  on  regular  FM  sets.  In  j  j 
that  connection  it  was  learned  that  ]  j 
inquiries  have  been  made  at  the  ;  j 
FCC  with  reference  to  the  proposed  | 
operation  of  television  stations  for  S 
16  or  18  hours  daily  on  sound  chan-  | 
nels  alone,  and  two  hours  evenings  | 
with  pictures.  |] ; 

Inasmuch  as  the  FCC  has  indi-  i| 
cated  it  looks  upon  FM  and  televi-  /  j 
sion  as  two  distinct  services,  it  ap-  i 
peared  unlikely  that  the  Commis-  ,;  j 
sion  would  permit  a  television  i  \ 
station  to  operate  on  sound  only  :  i 
for  most  of  the  day  and  on  video  \ 
{Continued  on  page  66)  ,'  j 


FM,  be  left  in  this  portion  of  the  ; 
spectrum,  and  that  30  existing  FM  •'. 
channels  be  sacrificed  to  make  room 
for  just  one  additional  television  chan-  j, 
nel.  There  are  fewer  than  10,000  tele- 
vision  receivers  in  operation  in  the  j 
U.  S.  as  compared  with  the  500,000  i^; 
FM  receivers  owned  by  the  public  that  S 
would  be  made  obsolete  by  the  change.  | 

Suggests  46-70  Bond  | 

Why  not  start  FM  at  46  mc  and  ij 
extend  the  band  upward  to  70?  This  'i 
will  overlap  the  present  'o-iud  enough  % 
to  make  room  for  all  existing  FM  ?ta-  ; ' 
tions,  plus  a  considerable  number  to 
be  built  after  the  war,  and  will  pre-  i  ;j 
vent  complete  obsolescence  of  FM  re-  } 
ceivers  now  in  the  hands  of  the  public,  j 
It  will  also  give  FM  the  additional  |[ 
space  it  needs. 

Even  though  FM  has  superior  tone 
quality  and  freedom  from  static,  FM 
stations  can  be  put  up  by  newspapers 
and  others  and  operated  at  lower  cost 
than    standard     broadcast    stations.  , 
There  will  be  room  in  the  FM  fre-  \  \ 
quency   band   for  thousands   of  sta-  ,; 
tions,  as  compared  with  only  924  AM  (• 
broadcast  stations  now  in  service.  |, 

If  FM  is  not  stymied,  and  present  ( 
receivers  are  not  obsolesced,  the  im-  ' 
mediate  postwar  expansion  of  FM  • 
will  give  much  greater  public  service  , 
than  radio  now  renders.  I  am  confi-  j 
dent  that  the  FCC  will  give  full  con- 
sideration  to  the  public's  interest  af- 1 
ter  hearing  from  manufacturers,  en-  } 
gineers,  economists  and  the  public  be-  | 
fore  hearing  on  Feb.  28.  j 
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McDonald  Says  FCC  Proposal 
Would  Delay  FM  Expansion 

500,000  Sets  Would  Become  Obsolete,  He  Adds, 
And  Thousands  of  Workers  Would  Lose  Jobs 


Union  Act  Abridges  Liberty-DeMille 


Battle  Over  Assessment 
By  AFRA  Aired  By 
'March  of  Time' 

BROADENING  THE  issue  to  one 
of  basic  political  freedom,  Cecil  B 
DeMille  in  a  three-minute  cut-in 
from  Holljrwood  during  Feb,  1 
broadcast  of  Blue  program  March 
of  Time,  presented  his  reasons  for 
refusing  to  pay  the  controversial 
AFRA  $1  assessment  fee  which 
caused  his  suspension  by  the  Union. 

Mr.  DeMille  sought  relief  in  Los 
Angeles  Superior  Court,  with  Judge 
Emmet  Wilson,  however,  ruling  in 
favor  of  the  Union's  right  to  levy 
such  assessment  and  penalize  de- 
linquent members  [BROADCASTING, 
Jan.  29].  Thus  DeMille  was  de- 
prived of  his  lucrative  job  as  direc- 
tor-producer-m.c.  of  CBS  Lux  Rai- 
dio  Theatre  which  reportedly 
brought  him  $98,500  annually. 

Phrasing  the  controversial  ques- 
tion: "In  an  election  do  my  rights 
as  a  voter  belong  to  me  or  do  they 
belong  to  a  union"?  Mr.  DeMille 
pointed  out,  "I  am  a  union  man 
but  this  is  no  question  of  unionism 
or  non-unionism.  It  has  to  do  with 
the  abuse  of  power,  for  I  cannot 
concede  that  the  union  by-laws  take 
precedence  over  the  Constitution 
of  the  United  States  or  the  Con- 
stitution of  a  state". 

"Your  Fight,  Too" 

Starting  vdth  the  premise  that  a 
union  operating  a  closed  shop  be- 
comes a  monopoly  of  labor,  he  add- 
ed, "It  controls  the  lives,  fortunes, 
happiness  of  all  for  all  must  join 
it  in  order  to  work.  Therefore,  it 
has  a  responsibility  to  the  public 
just  as  a  water  company  which 
controls  all  the  water  in  a  com- 
munity." He  enlarged,  saying,  "The 
courts,  the  legislatures  and  the 
Congress  also  have  a  responsibility 
to  see  that  the  rights  and  freedom 
of  the  people  are  protected  as  well 
as  the  welfare  of  the  union." 

Stating  his  belief  that  "To  pre- 
serve our  freedom  we  must  fight 
for  it  and  our  weapon  is  the  bal- 
lot," he  urged,  "You  elected  the 
Legislature  and  the  Congress.  Ask 
them  to  protect  the  freedom  of  that 
ballot  and  so  guarantee  your  lib- 
erty". 

He  warned  his  audience:  "This  is 
not  only  my  fight — it  is  yours.  It 
is  your  liberty  here  in  the  United 
States  that  is  more  than  threatened. 
Much  of  it  is  gone.  A  power  has 
been  built  up  in  this  country  that 
is  antagonistic  to  individual  liberty 
and  Constitutional  Government. 
When  freedom  of  individual  choice 
in  an  election  is  taken  from  us — 
the  right  to  support  at  the  polls 
what  people  and  propositions  we 
choose  with  our  money  or  our  voice 
or  our  vote — when  that  is  taken 
from  us  because  of  our  convictions 
and  we  are  arbitrarily  denied  the 
right  to  work  and  make  a  living — 
then  the  cornerstone  of  government 
by  the  people  is  removed  and  the 


whole  structure  of  liberty  collapses." 

Mr.  DeMille  prefaced  his  re- 
marks with  the  familiar  salutation 
used  on  weekly  CBS  Lux  Radio 
Theatre:  "Greetings  from  Holly- 
wood, ladies  and  gentlemen." 

Blue  executives  pointed  out  that 
Mr,  DeMille's  appearance  on  the 
program  in  no  way  violates  its 
agreement  vdth  AFRA  inasmuch  as 
he  appears  as  a  private  citizen,  and 
not  an  actor,  AFRA  will  give  its 
side  of  the  controvery  during  Feb, 
8  broadcast  of  March  of  Time. 

Legislative  Step 

As  aftermath  of  the  DeMille 
Controversy,  Assemblyman  M. 
Philip  Davis  of  Los  Angeles  and 
Assemblyman  Harrison  W.  Call  of 
Redwood  City  introduced  a  bill  in 
California  State  Legislature  to  pro- 
tect union  members  in  the  matter 
of  contributions  to  political  cam- 
paigns. Bill  declares  it  shall  be  un- 
lawful for  a  labor  organization  to 
levy  an  assessment  upon  any  of 
its  members  to  raise  funds  to  par- 
ticipate in  a  political  campaign, 
or  to  suspend  or  discriminate 
against  such  members  for  refusal 
to  pay  such  assessment.  Bill  would 
not  prohibit  volunteer  contribu- 
tions. 

Meanwhile  Radio  Directors 
Guild  has  initiated  its  campaign  to 
demand  proper  designation  of  pro- 
ducer credit  on  Lux  Radio  Theatre 
by  making  formal  request  to  J. 
Walter  Thompson  Co.,  agency  ser- 
vicing Lever  Bros,  account.  De- 
Mille during  his  nine  years  appear- 
ance on  that  program  has  been 
credited  as  producer-director-m.c. 
although  others  have  actually  di- 
rected the  dramatics.  With  DeMille 
oif  the  show  and  Lionel  Barrymore 
temporarily  filling  in,  RDG  allowed 
time  was  opportune  to  get  credits 
straight. 


RADIO  PLAYED  humanitarian 
throughout  America  as  the  thrill- 
ing news  of  Bataan's  "glory  march- 
ers", delivered  from  a  Luzon  prison 
camp  by  intrepid  American  Rang- 
ers and  Filipino  guerillas,  was  an- 
nounced to  the  world  last  week  by 
Gen.  MacArthur. 

Names  of  the  rescued  moved  on 
regular  leased  wire  services  at 
9:34  a.m.  (EWT)  Thursday.  Radio 
wires  carried  them  later.  As  the 
lists  poured  into  station  newsrooms, 
they  were  read  on  the  air  —  and 
many  stations  asked  listeners  to 
"call  us  if  we  can  help  you  confirm 
relationship  to  any  of  the  men  who 
have  been  freed". 

Want  to  Stay 
Results  were  immediate.  In  a 
two-day  period  in  Washington,  for 
example,  WRC  assigned  six  people 
to  handle  over  1500  telephone  calls. 


Hollywood  Chapter  of  RDG  in 
a  telegram  to  J.  Walter  Thompson 
Co.  stated,  "We  hope  in  fairness 
you  will  consider  giving  air  credit 
to  the  director  of  Lux  Radio  The- 
atre, especially  if  you  continue  to 
give  the  title  of  producer  to  the 
host,  master  of  ceremonies  or  nar- 
rator." 

In  taking  over  as  guest  substi- 
tute on  the  Jan.  29  broadcast  Mr. 
Barrymore  said,  "In  the  absence 
of  C.  B.  DeMille  I  am  going  to  act 
as  your  producer  of  the  Lux  Radio 
Theatre."  No  other  mention  was 
made  of  DeMille  or  his  AFRA  con- 
troversy. Barrymore  is  scheduled 
to  appear  on  the  program  again 
tonight,  with  other  guest  produc- 
ers on  subsequent  broadcasts  until 
De  Mille's  appeal  of  a  Superior 
Court  decision  upholding  the  union 
assessment  is  settled.  De  Mille 
when  barred  from  the  air  stated 
he  would  carry  his-  fight  to  the 
Supreme  Court  if  necessary.  His 
next  appeal  will  be  to  the  Appel- 
late Court.  Union  assessment  was 
to  fight  the  right-to-work  propo- 
sition on  the  November  last  Cali- 
fornia State  ballot. 

Lawrence  Tibbett,  president  of 
AFRA,  said,  "AFRA  is  out  to  es- 
tablish the  principle  that  when  any 
protective  organization  is  threat- 
ened by  proposed  legislation  its 
members  have  the  right  to  assess 
themselves  by  majority  vote  for  the 
education  of  voters  as  to  what  is- 
sues are  involved," 

Charging  DeMille  with  distorting 
the  issue,  Mr,  Tibbett  pointed  out 
that  "all  of  AFRA's  contracts  in 
California,  assuring  fair  wages  and 
working  conditions  to  thousands  of 
radio  artists  working  in  that  State, 
were  threatened  by  the  proposed 
Proposition  12,  defeated  in  the  1944 
elections." 


Four  persons  were  told  the  good 
news  by  the  WRC  operators  that 
their  relatives  were  safe.  The  Cap- 
ital's NBC  outlet  started  soliciting 
appeals  from  listeners  at  7  a.m., 
two  hours  before  the  names  were 
moved.  All  networks  reported  simi- 
lar activity. 

One  prisoner  with  radio  connec- 
tions noted  among  those  delivered 
was  Lt.  Earl  Baumgardner  of  34 
Powell  Street,  Yonkers,  N.  Y,,  for- 
mer RCA  manager  in  Manila.  "I 
am  floating  on  clouds,"  he  told 
newsmen.  He  said  he  and  his  com- 
rades wanted  to  stay  vsith  the  lib- 
erating forces  until  they  entered 
Manila. 

Another  former  radio  man  among 
those  rescued  was  Lt.  W.  D.  Gibson, 
Stamford,  Conn.,  technical  engi- 
neer with  the  original  Voice  of 
Freedom  station  on  Corregidor.  He, 
(Continued  on  page  68) 


WJZ  Abandons 
24 -Hour  Schedule 

Fulltime  Operation  Proves 
Too  Wearing  on  Equipment 

WJZ  New  York,  beginning  Feb. 
18  wall  go  off  the  air  from  2  to  6 
a.m.,  abandoning  the  24-hour  op- 
erations put  into  effect  as  a  war 
emergency  measure  shortly  after 
Pearl  Harbor.  Station  had  contin- 
ued beyond  the  termination  date  of 
the  emergency  period  several 
months  ago,  but  has  found  round- 
the-clock  operations  worked  too 
great  hardship  due  to  wear  and 
tear  on  tubes  and  equipment,  and  \ 
lack  of  time  to  maintain  and  serv-  ^ 
ice  equipment,  it  was  said. 

Disc  Time  Limited 

Curtailment  of  WJZ's  operating 
hours  reduces  the  time  not  af- 
fected by  its  ban  on  transcribed 
programs,  [BROADCASTING,  Jan. 
29}  vdth  only  the  6-8:30  a.m. 
hours  of  the  new  broadcasting  day 
open  for  discs  after  Feb.  1.  Main 
reason  behind  the  ban,  according 
to  John  McNeil,  WJZ  manager,  is 
that  in  New  York,  being  the  heart 
of  the  talent  center,  there  is  not 
the  need  for  playing  a  program  on 
a  disc,  when  it  is  available  live. 

Early-morning  hours  are  occu- 
pied by  an  Allan  Kent- Austen  John- 
son all-night,  all-music  program 
introduced  in  February  1942,  and 
now  heard  1-6  a.m.  with  hourly 
news  flashes  the  only  spoken  word. 
Program  is  sponsored  on  a  package 
announcement  basis  by  Pepsi-Cola 
Co.,  Prince  George  Hotel  and  K. 
Arakelian  Co.  and  is  aimed  at  night 
audiences  created  by  wartime 
working  conditions. 

Included  in  the  audience  are  an 
estimated  25,000  workers  in  local 
plants  who  carry  the  program  on 
their  public  address  systems.  Sta- 
tion will  fill  the  1-2  a.m.  period 
with  record  session  by  Stan  Shaw. 


CAKE  TO  CELEBRATE  radio's 

25th  birthday  gets  cut  by  NAB 
President  J.  Harold  Ryan,  with 
Portland's  Mayor  Earl  Riley  lend- 
.ing  moral  support.  Along  with  150 
Northwest  broadcasters,  Mr.  Ryan 
was  attending  a  dinner  given  by 
KOIN  for  the  NAB  17th  District 
meeting  held  in  Portland. 


Radio  Brings  Gladness  to  U.S. 
With  Word  of  Bataan's  Heroes 
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Sea  Wall 


A  safety  zone  beyond  the  storm  ...  a  haven  from 
damage.  That's  the  buttress  they  call  a  sea  wall. 

There's  a  safety  zone  in  Baltimore  radio  time  .  .  .  safe 
against  the  howl  of  sales  chatter  .  .  .  safe  against  the 
deluge  of  high  pressure. 

That  safety  zone  is  W-I-T-H  ...  the  independent 
station.  That  safety  zone  is  built  on  solid  rock  facts. 

Facts  prove  that  W-I-T-H  produces  the  greatest 
number  of  listeners  at  the  lowest  costs.  If  you  have  a 
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sales  problem  in  this,  the  6th  largest  market,  it  will  pay 
you  to  get  the  Baltimore  facts  about  W-I-T-H  before 
any  budget  is  approved. 


W  I  T  H 


Baltimore,  Md. 


Tom  Tinsley,  Prestdent     '      Represented  Nationally  by  Headley-Reed 

February  5,  1945    •    Page  17. 


ANOTHER  ADVERTISER  BEGINS 
NINTH  YEAR  ON  W  S I X 


After  advertising  on  WSIX  for  eight  consecutive  years,  Mr.  Arch 
Trawick,  vice-president  of  Jersey  Farms  Milk  Service,  operators  of  one 
of  the  finest  pasteurization  plants  in  the  South,  made  the  following  state- 
ment: "OUR  EIGHT  YEARS  OF  CONSISTENT  ADVERTISING  ON 
WSIX  HAVE  PROVED  TO  BE  AN  ENTIRELY  SATISFACTORY 
INVESTMENT" — and  signed  another  annual  contract  for  six  quarter- 
hour  programs  weekly. 

Such  long  and  consistent  use  of  WSIX,  by  so  many  local  advertisers  who 
are  in  a  position  to  know  its  public  acceptance  and  ability  to  produce 
satisfactory  and  profitable  sales,  is  serving  as  a  helpful  guide  to  the  na- 
tional advertiser  who  has  something  to  sell  to  the  Nashville,  Middle 
Tennessee  and  Southern  Kentucky  Market.  For  more  information  write 
or  wire. 

THE  KATZ  AGENCY,  INC.,  National  Representatives 
Blue  and  Mutual  Networks 


NASHVIUE. 


SADLY  CELEBRATING  the  40th  birthday  milestone  is  Jack  Eathbun, 
WCOA  Pensacola  manager,  (aging  gentleman  with  blonde  on  lap),  con- 
soled by  staff  members  of  the  station.  Attending  the  wake  are  (1  to  r, 
back  row):  June  Watson,  Ruth  Fillingim,  Winston  Loyd,  Bessie  Reeve, 
Robert  A.  Stark,  Robert  Maurer,  Margaret  Dunaway.  Front  row,  Mr. 
Rathbun,  Barbara  Ansbaugh,  Lamar  Morgan.  Black  armbands  were  worn. 

WPB  Reverses  Its  Decisions 
On  Macon,  Salt  Lake  Stations 


OVERRULING  its  Radio  &  Radar 
Division,  the  War  Production  Board 
last  week  reversed  its  action  on 
two  applications  for  construction 
of  radio  stations  which  had  been 
denied  on  the  ground  that  they 
were  not  considered  essential  to 
the  war  effort.  The  applications  are 
for  a  regional  in  Salt  Lake  City 
and  a  local  in  Macon,  Ga. 

Both  stations  had  received  condi- 
tional construction  permits  from 
the  FCC,  certifying  to  possession 
of  necessary  equipment,  but  were 
refused  authorizations  last  month 
by  WPB  on  the  basis  of  general 
WPB  War  Manpower  Commission 
policy  which  vetoed  the  need  for 
the  additional  facilities  in  the  areas 
concerned  in  view  of  the  manpower 
situation.  However,  the  WPB  Con- 
struction Bureau,  which  reviews 
appeals,  held  that  the  stations 
will  offer  a  service  which  will 
contribute  to  the  war  effort.  It  was 
understood  also  that  in  view  of  the 
fact  that  the  applicants  are  al- 
ready in  possession  of  materials 
and  that  a  relatively  small  amount 
of  labor  is  needed  the  projects 
should  not  be  denied. 

John  C'reutz,  chief  of  the  Domes- 
tic &  Foreign  Branch,  Radio  & 
Radar  Division,  declared  that  the 
action  of  the  Board  involves  no 
change  in  policy  but  he  said  he 
would  be  surprised  if  additional 
appeals  are  not  filed,  in  view  of 
last  week's  overrrulings  by  the 
Construction  Bureau.  He  explained 
that  the  denials  were  concurred  in 
by  all  members  of  a  committee 
which  reviews  applications  for  all 
construction  projects  having  to  do 
with  radio,  manufacturing  and 
broadcasting. 

The  Board's  action  will  permit 
the  construction  of  the  Hinckley- 
Hatch  station  in  Salt  Lake,  a  full- 
time  1  kw  outlet  on  910  kc  [Broad- 


casting, Dec.  25,  Jan.  16]  and 
WNEX  Macon,  250w  on  1400  kc 
to  be  built  by  E.  M.  Lowe.  A  sec- 
ond Salt  Lake  facility  oAvned  by 
the  Granite  District  Radio  Broad- 
casting Co.,  also  was  denied  WPB 
authorization  but  proceeded  under 
the  $200  limitation  which  does  not 
require  approval.  The  station  is 
expected  to  begin  broadcasting  this 
week. 

Applications  for  construction  re- 
cently were  denied  for  two  stations 
in  Sacramento,  Cal.  and  for  sta- 
tions in  Petersburg,  Va.  and  Har- 
risburg.  Pa.  An  appeal  has  been 
filed  by  Lincoln  Dellar  for  one  of 
the  Sacramento  outlets. 

The  Division  has  denied  all  ap- 
plications for  new  stations  since 
the  middle  of  December  but  has  ap- 
proved two  applications  since  then 
for  construction  of  new  studios  for 
existing  stations.  These  were  for 
KFAB  Lincoln,  Neb.,  and  WGES 
Chicago.  However,  the  Construc- 
tion Bureau  refused  to  grant  the 
authorizations. 


f/.  S.  STEEL  PLANS 
SPRING  NET  SERIES 

U.  S.  STEEL  Corp.,  Pittsburgh, 
definitely  plans  to  sponsor  a  net- 
work program  early  this  spring  in 
cooperation  with  the  Theatre  Guild 
Inc.,  New  York,  although  unable 
to  secure  the  full  Sunday  10-11 
p.m.  period  originally  insisted  upon 
on  the  Blue  Network,  according  to 
a  company  spokesman. 

American  Meat  Institute,  Chi- 
cago, has  declined  to  move  its  Life 
of  Riley  from  the  10:30  p.m.  period 
to  free  the  full  hour  for  U.  S. 
Steel.  Latter  program  was  renewed 
for  52  weeks  Jan.  4,  and  the  net- 
work increased  from  163  to  190 
stations.  Agency  for  U.  S.  Steel  is 
BBDO,  New  York  and  for  the  In- 
stitute, Leo  Burnett  Co.,  Chicago. 
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/VmyO^^^as  AMRTW  SLOCK 

Gene  Emerald  is  the  sort  of  fellow  you  will  enjoy  knowing.  Listen- 
ers and  advertisers  alike,  agree  that  his  show  and  his  warm  person- 
ality have  brought  a  new  brand  of  radio  to  Des  Moines.  It's  3 :30  to 
5:00  each  afternoon. 

He  has  just  returned  from  18  months  overseas  with  the  U.S.O. 
lowans  feel  close  to  Gene  Emerald  because  he  knows  their  people  in 
the  armed  service  .  .  .  has  entertained  them,  talked  with  them, 
traveled  with  them.  Before  the  U.S.O.  it  was  Supper  Clubs  and  radio. 

With  the  aid  of  Patty  at  the  platter  table,  Dayse  Mae's  organ 
background  for  his  own  songs  and  Betty  Wells  to  give  news  on  the 
half  hour,  the  Gene  Emerald  Show  has  "taken  root"  in  Des  Moines. 

The  Gene  Emerald  Show  is  representative  of  the  intimate,  close- 
to-the-heart  programming  that  has  won  for  KENT  a  very  real  place 
in  the  lives  of  its  listeners.  Advertisers  in  metropolitan  markets 


learned  long  ago  that  similar  musical 
personality  shows  pay  off  in  a  big  way. 
Yes,   NEW   YORK   HAS  MARTIN 
BLOCK  .  .  .  WASHINGTON,  D.  C,  HAS 
ARTHUR  GODFREY.    NOW  .  .  .  DES 
MOINES  HAS  "GENE  EMERALD." 

Some  quarter-hours   and  announce- 
ments in  the  Gene  Emerald  Show  are 
still  available  .  .  .  but  you'd  better  hurry. 
Others  are  already  getting  the  same 
idea.     Call  your  nearest  Katz  Agency 
Office  right  away. 


I 


WHERE  SKILL 

SOLVES  MANY  A  MAZE 


Intricate  problems  in  electronic  munitions  making, 
requiring  advanced  radio  engineering,  find  ready  solution  at 
International  Detrola,  where  the  quick  questions  are:  how  well? 
— how  exacting? — how  swiftly  can  we  build  it?  Trainloads 
of  first-quality  equipment  sent  to  our  troops  afield 
echo  the  answers.  The  day  is  coming  when  these  war-tested 
talents  will  provide  the  very  finest  in  Detrola-built 
Radio  Receivers  .  .  Television  Receivers  .  .  Automatic 
Record  Changers,  and  other  electronic  instruments. 


BUY  MORE  WAR  BONDS 
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DIVISION  OF  INTERNATIONAL  DETROLA  CORPORATION  .  BEARD  AT  CHATFIELO,  DETROIT  9,  MICH. 

C.  RUSSELL  FELDMANN     ^  PRESIDENT 
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NORTH  CAROLINA 

IS  THE  SOUTH'S 

lUo  1  INDUSTRIAL 
STATE 


CANADIANS  UPHOLD  'THRILLERS' 

No  Complaints  on  Delinquency  Angle, 
—  Stations  Report  to  CBC  Board  


CANADIAN  stations  have  had  no 
specific  complaints  that  "horror" 
or  "thriller"  type  programs  have 
led  to  juvenile  delinquency,  the 
Board  of  Governors  of  the  CBC 
was  informed  at  Ottawa  on  Jan. 
29  by  Joseph  Sedgwick,  counsel  for 
the  C.madian  Association  of  Broad- 
casters. The  results  of  a  CAB  sur- 
vey of  member  stations  showed 
that  no  welfare  officer  or  juvenile 
court  judge  contacted  by  the  sta- 
tions throughout  Canada  attrib- 
uted juvenile  delinquency  to  these 
programs. 

The  CAB  brief  to  the  CBC  board 
was  presented  as  the  result  of  a 
CBC  release  to  Canadian  newspa- 
pers that  CBC  officials  were  plan- 
ning to  ban  horror  programs  and 
that  only  privately-owned  stations 
carried  such  programs.  The  CBC 
statement  came  after  a  number  of 
complaints  by  educational  and 
medical  bodies,  none  of  which  cited 
specific  programs  or  specific 
cases  of  such  programs  contribu- 
ting to  or  causing  juvenile  delin- 
quency [Broadcasting,  Dec.  25, 
1944]. 

Adult  Shows 

Early  last  year  the  Montreal 
Kiwanis  Club  singled  out  Dick 
Tracy,  Inspector  Hawke  &  Son, 
The  Shadow,  The  Weird  Circle, 
The  Green  Hornet,  and  since  then 
other  organizations  have  added 
Terry  and  the  Pirates,  and  Coun- 
ter-Spy. TTie  CAB  survey  showed 
that  few  of  these  programs  were 
carried  right  across  Canada,  that 
not  all  of  them  were  children's 
programs,  and  that  radio  stations 
could  not  be  expected  to  stop  chil- 
dren from  listening  to  adult 
"thriller"  shows.  Some  of  these  are 
carried  on  networks,  and  the  CAB 
brief  showed  that  the  CBC  net- 
work carries  The  Shadow,  as  well 
as  similar  network  shows  Big 
Town,  The  Thin  Man,  and  Ellery 
Queen.  Private  stations  on  the 
CBC  networks  have  to  carry  these 
programs,  CAB  counsel  Sedgwick 
pointed  out. 

Mr.  Sedgwick  referred  to  cur- 
rent books  and  moving  pictures,  to 
Othello,  MacBeth  and  Hamlet  as 
"thrillers",  then  went  on  to  say 
that  "radio  cannot,  by  its  own 
efforts,  create  or  control  public 
taste.  Generally  speaking  it  must 
cater  to  the  taste  of  the  time  if  it 
is  to  retain  audience,  and  as  there 
is  a  demand  for  this  kind  of  enter- 
tainment, radio  must  in  its  field 
meet  that  demand.  But  most  of 


BMB  Sessions 

MEETINGS  of  radio  advertising 
agency  and  sales  executives  were 
held  at  Toronto  Jan.  30,  and  at 
Montreal  Feb.  1,  to  learn  all  details 
of  the  operations  of  the  Bureau  of 
Broadcast  Measurement,  Toronto. 
A  full  discussion  of  the  basic  prin- 
ciples underlying  the  figures  of  the 
BMB  reports,  interpretations  of 
problems  which  have  come  up,  and 
general  discussion  on  the  reports 
were  on  the  agenda  of  the  meetings 
which  took  the  form  of  luncheons. 
Final  maps  and  tables,  daytime  and 
nighttime  for  49  member  stations, 
were  distributed  in  laJte  January. 


these  programs  are  not  intended 
for  children,  and  radio  stations 
cannot  be  expected  to  eliminate 
these  otherwise  objectionable  pro- 
grams merely  because  a  few  neu- 
rotic children  listen  to  them  and 
are  possibly  affected  thereby. 

"It  is  not  without  significance 
that  of  the  stations  reporting,  none 
have  had  any  complaints  from  pa- 
rents, or  from  those  having  the 
actual  care  of  children.  Also,  the 
resolutions  of  the  Canadian  Med- 
ical Assn.  and  the  Toronto 
Board  of  Education  are  both  gen- 
eral in  character,  and  do  not  name 
specific  programs  or  make  specific 
complaints  though  they  have  been 
asked  to  do  so."  He  urged  the  CBC 
board  to  stand  with  the  CAB  on 
the  question,  to  investigate  jointly 
and  to  demand  specific  cases  of 
harm  done  by  these  programs  from 
those  making  complaints. 


RADIO  'INANITIES' 
CITED  BY  AGENCY 

MUZAK  proposal  that  three  chan- 
nels of  the  FM  frequencies  be  set 
aside  for  subscription  radio,  with 
subscribers  paying  a  fee  to  get 
program  service  without  advertis- 
ing, is  cited  as  proof  of  growing 
resentment  of  "the  frivolities  and 
inanities  of  radio  commercials,"  in 
the  January  issue  of  Television 
Grey  Matter,  bulletin  issued  by 
Grey  Adv.  Agency,  New  York. 

Bulletin  continues:  "What  con- 
oection  does  this  have  with  tele- 
vision? Just  this:  The  public  will 
be  even  less  tolerant  of  blatant 
advertising  in  video  broadcasts 
than  it  is  with  radio.  Because  it 
will  be  somewhat  more  difficult  to 
escape  undesirable  television  com- 
mercials, public  reaction  will  be 
just  that  much  more  emphatic. 

"We  have  seen  video  commer- 
cials that  worry  us  because  they 
so  completely  abuse  the  privilege 
of  being  invited  into  the  American 
home.  If  advertisers,  and  the  televi- 
sion broadcasting  companies,  and 
advertising  agents,  do  not  get  to- 
gether to  prevent  video  commer- 
cials from  getting  out  of  hand, 
then  public  reaction  may  lead  to 
subscription  television,  in  whole  or 
in  part." 


Fly,  Austrian  Talks 

JAMES  LAWRENCE  FLY.  for- 
mer Chairman  of  the  FCC,  wHl 
speak  on  the  Commission's  alloca- 
tions proposals  Feb.  5  at  the 
monthly  luncheon  meeting  of  the 
Television  Press  Club  at  the  Sher- 
aton Hotel,  New  York.  Ralph  Aus- 
trian, executive  vice-president, 
RKO  Television  Corp.,  will  discuss 
television  receiver  merchandising. 


Ziv's  Kroger  Discs 

FREDERIC  W.  ZIV  Co.,  New 
York,  production  agency,  has  been 
appointed  by  Ralph  H.  Jones  Adv., 
Cincinnati,  to  packaga  and  pro- 
duce the  transcribed  daytime  se- 
rials Mary  Foster,  Editor's  Daugh- 
ter and  Hearts  in  Harmony,  both 
sponsored  on  some  80  stations  in 
the  Midwest  and  South  by  Kroger 
Grocery  &  Baking  Co.,  Cincinnati. 


NORTH  CAROLINA 


AVERAGE  or 
NINE  OTHER 
SOUTHERN  STATES 


%420.6 

f M/LJLfO/^sJ 


WPTF 


(CARRYING  N  B  C. 
WITH  5 0,0 OO  WATTS 
AT  680  KC  ) 

IS  NORTH  CAROLIN/V^ 
No  l  SALESMAN 

WPTF  •  RALEIGH 


fl  1\        PREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 
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There  can  be  no  question  that  both  AM  and  FM  are 
slated  for  important  jobs  in  the  world  of  tomorrow — 
in  broadcasting,  aviation,  mobile  and  marine  radio. 
And  Western  Electric  will  offer  you  the  finest  equip- 
ment of  each  type  — backed  by  76  years  of  leadership 
in  making  communications  apparatus  for  almost  every 
purpose. 


on  Western  Electric  to  lead  the  way !  B«J  «W  the  War  Bonds  you  can 

...  and  keep  all  you  buy! 


NOUGH  mail  to  make  any  Hollywood  star  envious  .  .  . 
503,916  pieces.  That's  Big  Aggie's  record  for  1944!  Nearly  20 
percent  over  the  best  previous  record.  It's  a  right  smart  batch 
of  mail,  even  for  a  station  whose  potent  signal  reaches  out  to 
nearly  five  million  folks  in  five  great  agricultural  states. 

Those  figures  constitute  more  than  merely  a  new  WNAX 
mail  record.  They  are  the  natural  result  of  the  keen  neighborly 
interest  in  WNAX  on  the  part  of  radio  listeners  in  Minnesota, 
Iowa,  Nebraska,  North  and  South  Dakota. 

They  accurately  reflect  the  extended  reach  of  America's 
Tallest  Radio  Tower  and  the  corresponding  increase  in  the  Big 
Aggie  station's  ability  to  serve  its  listeners  —  and  advertisers. 


for  WNAX  Schedule 

'-'"''''Jalt    anil  ra<iio 
coUtnns.  So 
_     touch  mth  ^^^;['Jn,,  recently 

lineup  of  ^^^I'/T^eekly  schedule^ 
families  ^r,te  /or  «  ^^^^ 

grants.  ^ 


SIOUX  CITY    •  YANKTON 
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Radio  Allocated  Penny  More  of  Retail 
Advertising  Dollar^  Survey  Discloses 


RADIO  WILL  get  a  penny  more  of 
the  retail  advertising  dollar  in 
1945  than  it  did  in  1944,  if  the 
budgets  of  the  160  retail  stores 
responding  to  an  advertising  sur- 
vey conducted  by  the  National  Re- 
tail Dry  Goods  Assn.  are  typical. 

A  breakdown  of  their  answers 
shows  that  8.1%  of  the  advertising 
went  for  radio  in  1944  and  that 
9.1%  will  go  for  radio  this  year. 
Newspaper  advertising  concur- 
rently slips  1.5%,  from  82.6%  last 
year  to  81.1%.  Direct  mail  will 
get  5%  of  the  retail  budget  in  1945 
as  compared  to  3.9%  last  year, 
while  other  forms  of  advertising 
drop  from  5%  to  4.3%. 

Of  the  160  stores,  42  will  in- 
crease the  percentage  of  their  ad- 
vertising devoted  to  radio;  8  will 
decrease  it;  56  will  keep  it  the 


same;  52  stores  did  not  use  radio 
last  year  and  do  not  plan  to  use  it 
this  year;  2  stores  did  not  report 
on  their  advertising  breakdown. 

Thirteen  stores  tried  radio  for 
the  first  time  in  1944.  Of  these,  six 
will  spend  more  for  radio  in  1945; 
three  the  same;  one  does  not  re- 
port on  its  plans  and  three  are  giv- 
ing up  radio  completely  after  the 
first  trial. 

Percentage  of  advertising  ap- 
propriation devoted  to  radio  varied 
from  0  to  93%  in  1944  and  will 
vary  from  0  to  90%,  according  to 
the  estimates  for  1945.  Newspaper 
expenditures  vary  from  0  to  100%, 
with  19  stores  reporting  no  adver- 
tising except  in  newspapers  and  one 
store  reporting  no  newspaper  ad- 
vertising. 


STOWE  TELLS  RADIO 
REPORTERS'  TRIALS 

"TREMENDOUS  respect"  for  the 
"very  tough  and  often  thankless 
job"  that  radio's  war  correspond- 
ents are  doing  was  expressed  last 
Wednesday  by  Leland  Stowe,  him- 
self just  back  from  12  weeks  in 
the  European  war  zone,  at  a  news 
luncheon  given  by  the  Blue  Net- 
work at  the  Waldorf-Astoria  Ho- 
tel, New  York. 

In  contrast  to  his  own  weekly 
trips  to  shortwave  his  programs, 
which  were  transcribed,  back  to 
the  Blue,  Mr.  Stowe  described  the 
lives  of  Blue  correspondents  George 
Hicks  and  Gordon  Eraser  who  were 
billeted  in  Belgium,  some  20  or  25 
miles  from  the  front,  and  who  ha 
to  travel  three  hours  or  more  over 
roads  packed  with  military  traffic 
to  get  to  military  headquarters  for 
briefing  at  10:30  or  11  each  morn- 
ing. Then  Eraser  had  to  travel  an- 
other 15  miles  or  so  to  the  trans- 
mitter, often  arriving  only  a  min- 
ute or  two  before  going  on  the  air 
at  1  p.m. 

This  process  was  frequently  re- 
peated in  the  evening,  Mr.  Stowe 
said,  following  which  the  corre- 
spondent would  travel  back  the  40 
miles  or  so  from  the  transmitter 
to  his  quarters,  reaching  them  late 
in  the  evening  to  snach  some  sleep 
before  starting  out  again  at  7  the 
'next  morning.  The  weather  was  bit- 
ter cold  and  the  transmitter  loea- 


CBS  'School'  Meeting 

ANNUAL  MEETING  of  the  Na- 
tional Board  of  Consultants  for 
CBS's  American  School  of  the  Air 
has  been  scheduled  Feb.  16  at  CBS 
headquarters  in  New  York.  Board 
will  review  the  current  season  of 
the  educational  series  and  discuss 
1945-46  plans.  A  number  of  meet- 
ings of  teachers,  librarians  and 
educators  are  scheduled  for  Feb- 
ruary in  connection  with  the  15th 
anniversary  of  the  American  School 
of  the  Air  on  Feb.  4. 


WLOL  Elects  Board 

BOARD  of  Directors  of  WLOL  Min- 
neapolis last  week  elected  the  follow- 
ing officers :  B.  S.  Mittendorf ,  presi- 
dent ;  Charles  J.  Winton  Jr.,  vice- 
president  ;  Fred  F.  Laws,  vice-presi- 
dent in  charge  of  Sales ;  Ralph  L. 
Atlass,  treasurer ;  Virginia  Mitten- 
dorf, secretary. 

tion  and  sections  of  the  road  were 
under  Gei'man  fire  much  of  the 
time,  Mr.  Stowe  said,  stating  that 
few  people  at  home  appreciate 
what  the  radio  reporters  abroad 
go  through  to  get  their  few  min 
utes  of  news  on  the  air.  Theirs  is 
a  much  tougher  job  than  that  of 
the  newspaper  correspondents,  he 
said.  Mr.  Stowe  broadcasts  on  the 
Blue  each  Saturday,  7:15-7:30  p.m., 
for  the  National  Board  of  Fire 
Underwriters  and  each  Sunday, 
1:55-2  p.m.,  for  Grove  Labs. 


FIRST  Primary  coverage  on 
the  Olympic  Peninsula — 

PORT  ANGELES, 

Washington 


KONP 

HEADQUARTERS,  OLYMPIC  NATIONAL  PARK 


250  watts 
1450  kc. 

Northwesternmost 
Station  In  the  U.  S. 


INTRIGUING! 


To  you  she  may  be  just  another  pretty  hill- 
billy, but  to  us  she  represents  one  of  several 
W  WV A  informal  and  homey  entertainers 
who  mix  it  with  grand  opera,  symphony,  Joe 
E.  Brown,  Don  McNeill,  Raymond  Gram  Swing, 
Dick  Tracy,  David  Harding,  Fred  Waring  and 
a  host  of  other  headline  folks,  in  a  manner 
that  gives  WWVA  an  atmosphere  of  hon- 
est-to-goodness  friendliness.  It's  a  friendly 
style  that  has  surely  caught  on,  as  this 
listener's  note  testifies: 

couple  of  summers 
ago  we  were  visiting 
friends  in  your  fair  city, 
and  while  there  visited 
your  studios.  We  were  so 
intrigued  by  the  infor- 
mality of  your  style,  we 
listen  regularly  to  your 
station." 

It's  intriguing  informality  that  makes  us 
One  of  the  World^s  Better  Radio  Stations. 


ASK  A  JOHN  BLAIR  MAN 
Basic  Blue  Network 
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In  these  days  when  really  good 
programs  are  few  and  far  between 
and  good  lime  is  hard  to  get  .  .  . 
be  sure  you  buy  a  show  that  will 
sell  your  client's  product.  Fulton 
Lewis,  jr.,  has  proved  this  for  over 
130  sponsors.  For  full  particulars, 
phone,  wire  or  write. 


William  B.  Dolph,  Barr  Building,  Washington,  D.  ICi' 

ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  u  ith  the  MUTUAL  BROADCASTING  SYSTEM 
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WSRR  Sold  to  Publisher 
By  Rintoul  for  $161,000 

A  TRANSACTION  whereby 
WSRR  Stamford,  Conn,  local, 
would  be  sold  by  Stephen  R.  Rin- 
toul, radio  sales  executive  of  the 
Katz  Agency,  station  representa- 
tives, to  a  newly-formed  corpora- 
tion in  which  Kingsley  Gillespie, 
publisher  of  the  Stamford  Advo- 
cate, is  the  majority  stockholder, 
was  completed  last  week  subject  to 
FCC  approval.  The  contracted  sales 
price  is  $161,000,  exclusive  of  quick 
assets,  covexing  cash  on  hand  and 
receivables  at  the  closing  date. 

Mr.  Gillespie  personally  would 
acquire  control  of  WSRR,  while 
his  newspaper  would  acquire  a 
minority  interest.  The  newspaper 
and  station  would  be  operated  as 
separate  entities. 

Mr.  Rintoul  began  operation  of 
WSRR  in  1941,  following  a  five 
year  effort  to  secure  a  new  outlpt 
in  Stamford.  The  station,  which 
operates  on  1400  kc  with  250  w,  is 
on  the  Blue  and  the  Connecticut 
Networks. 

Before  joining  Katz  in  1937,  he 
had  served  as  station  relations 
head  of  World  Broadcasting  Sys- 
tem vdth  which  he  had  been  since 
1930. 


N.  y.  AFRA  Meeting 
NEW  YORK  local  of  American  Feder- 
ation of  Radio  Artists  will  hold  its 
first  membership  meetinsr  of  194.^  on 
March  1  at  the  Hotel  Edison.  House 
Jameson,  recently  elected  president  of 
the  local,  will  preside.  Members  wish- 
ing to  present  resolutions  to  the  meet- 
ing must  submit  them  to  the  local's 
board  by  Feb.  15. 


WNEW  New  York  is  conducting  its 
second  annual  "American  Swing 
Festival". 


Miss  Bergi  Boe 

'MacFarland,  Aveyard  &  Company 
Chicago,  III. 
Dear  Bergi: 

Hello  Boe,  mhadda  yuh  know?  We  just 
ran  a  contest.  Here's  what  the  figures 
show  .  .  .  any- 
one who  wants 
to  reach  Z9 
counties  in 
West  Virginia, 
wants  to  reach 
WCHS.  Here's 
the  dope.  .  .  . 
Cap,  Andy 
and  Milt,  local 
entertainers  on 
WCHS,  spon- 
sored by  the 
Cohen  Drug 
Stores,  ran  a 
War  Bond  con- 
test for  one 
week  and  piled 
up  letters  from 
29  counties  in 
West  Virginia 
with  a  strong 
representation 
from  Ohio, 
Kentucky  and 
Virginia,  too. 
Just  thought 
you'd  like  to 
know. 

Yrs.. 
Algy 
P.S.: 

If  you  want  more  of  the  WCHS  cover- 
age story  .  .  .  see  a  Branham  man! 


WCHS 

Charleston,  W.  Va. 


Feb.  1.  .  .  . 

...  is  not  only  the  birthday 
of  Alex  Griffin,  commentator 
for  WIP  Philadelphia  and 
Mutual,  it  also  happens  to 
be  his  one-year  milestone  as 
star  WIP  commentator  and 
also  the  date  he  started  un- 
der the  new  sponsorship  of 
Griffin  (no  relative)  Mfg. 
Co.,  Brooklyn,  to  promote 
Griffin  shoe  polish. 


GALLUP  DESCRIBES 
REACTION  MACHINES 

TWO  instruments  used  by  Audi- 
ence Research  Inc.  in  protesting 
reaction  to  motion  pictures  and,  to 
a  lesser  degree,  to  radio  programs, 
were  shown  and  explained  to  the 
motion  picture  and  advertising 
press  last  Monday  by  George  Gal- 
lup, research  specialist  whose  op- 
erations includes  ARI. 

First  device,  which  ARI  has 
used  for  the  past  four  years,  is  the 
Hopkins  Electric  Tel  Voting  Sys- 
tem, by  which  representative 
groups  of  up  to  200  persons  can 
register  their  reactions,  favorable 
or  unfavorable,  to  what  they  see  or 
hear  by  turning  hand  dials.  The 
machine  averages  individual  reac- 
tions and  records  an  audience 
graph,  which,  when  matched  with 
the  script,  gives  a  minute-by  min- 
ute analysis  of  the  group's  response 
to  the  picture  or  radio  program. 
Combined  with  extensive  question- 
ing preceding  and  following  the 
preview,  this  graph  gives  the  pro- 
ducer a  good  indication  of  the 
overall  reaction  to  his  offering. 

Second  machine,  a  box  with  five 
raised  buttons  indicating  five  de- 
grees of  reaction  from  extreme 
like  to  extreme  dislike,  measures 
individual  reactions  and  is  called 
a  Unit  Ballot  Analyzer.  Newer 
than  the  group  voting  measure- 
ment machine,  it  is  adaptable  for 
home  use  by  individuals  under  nor- 
mal listening  conditions  and  may 
be  especially  good  for  qualitative 
radio  response  measurements.  Dr. 
Gallun  said. 

Most  of  ARI's  work  has  been  in 
the  motion  picture  field.  Dr.  Gal- 
lup reported,  radio  work  being 
largely  in  the  experimental  stage, 
although  it  has  been  used  to  find 
the  reaction  to  commercials,  songs 
and  other  individual  program 
items. 
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FULLER! 


No  Other  New  York  Station  or  Program  Reaches  So  Many 
Listeners,  So  Often,  For  So  Little .... 


FIVE  times  every  weekday  ...  at  8:25  a.m. 
and  hourly  from  6:25  to  9:25  p.m.,  "People 
Know  Everything"  holds  New  York's  radio 
spotlight.  For  each  period,  every  day,  a  ques- 
tion is  selected  from  the  thousands  submitted 
by  WOV  listeners.  The  announcer  audibly 
telephones  a  number  and  if  the  person  who 
answers  the  phone  knows  the  answer,  the 
money  on  deposit  is  shared  alike  by  ques- 


tionee  and  questioner.  If  the  question  is  not 
answered  the  money  accumulates  for  succeed- 
ing broadcasts.  "People  Know  Everything" 
has  been  deliberately  spotted  in  programs 
with  Hooper  and  Pulse  ratings  that  place  them 
at  the  top  in  listener  appeal  among  all  New 
York  Independents.  A  limited  number  of 
strips  are  still  available.  Write,  wire  or 
phone  for  details. 


Ralph  N.  Well,  General  Manager     •     John  E.  Pearson  Co.,  Nat'l  Rep. 


01 

New  Yoi 
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The  n  you  play  the 
same  course  week  after 
week  the  course  must 
be  good! 

When  advertisers  use  the 
same  station  to  sell  their 
merchandise  year  after  year, 
as  scores  of  WIP  advertisers 
do,  the  sales  "score  card" 
must  look  mighty  good! 

A  very  few  availabilities 
left .  .  .  better  tee  off  now! 

3"»  MARKET 

5000  WATT 

MUTUAL  AFFILIATE 


Represented  Nationally  by  GEO.  P.  HOLLINGBERY  CO. 


t/.  5.  SPONSORSHIP 
ACTIVE  IIS  ANZAC 

MORE  THAN  20%  of  commercial 
radio  programs  in  Australia  and 
New  Zealand  are  sponsored  by 
American  firms,  Frank  Goldberg, 
executive  director  of  Goldberg 
Adv.,  Sydney,  Australia,  revealed 
in  an  interview  with  Broadcasting. 
Colgate-Palmolive-Peet  Co.,  Lever 
Bros,  and  General  Motors  Corp., 
are  top  radio  advertisers,  he  said. 
Mr.  Goldberg  will  remain  in  the 
United  States  for  several  months 
confering  with  businessmen  on 
postwar  advertising  plans. 

Spot  announcements  have  caused 
no  controversy,  he  said,  since  all 
spots,  live  and  transcribed,  can  be 
used  only  at  designated  times  dur- 
ing the  day  and  are  limited  to  100 
words.  These  rules  are  prescribed 
by  the  Australian  Broadcasting 
Commission.  There  are  no  singing 
commercials  as  yet.  He  said  that 
two  organizations,  Anderson  Sur- 
vey and  McNair  Survey,  were  re- 
cently formed  to  conduct  surveys 
based  on  the  listening  habits  of  the 
Australian  radio  audience,  but  up 
to  last  month  had  issued  no  reports. 

Australia's  and  New  Zealand's 
200  radio  stations  are  divided  into 
two  classes,  Mr.  Goldberg  ex- 
plained. "A"  stations,  non-commer- 
cial and  government  owned,  are 
controlled  by  the  Australian  Broad- 
casting Commission.  The  Govern- 
ment collects  a  fee  on  all  radio  sets 
purchased  by  individuals  and  the 
revenue  is  used  by  the  ABC  to  pre- 
sent programs  on  its  own  stations. 
The  "B"  station,  which  is  privately 
owned,  presents  a  better  program 
and  has  a  larger  listening  audience 
than  the  "A"  station,  Mr.  Goldberg 
said.  The  majority  of  "B"  stations 
are  newspaper  owned.  He  said  that 
the  government  will  probably  al- 
ways control  a  number  of  Austra- 
lian and  New  Zealand  stations. 


Radio  Aids  Wounded 

MUTUAL'S  This  is  Halloran,  pub- 
lic service  program  devoted  to 
wounded  soldiers  at  Halloran  Gen- 
eral Hospital,  Staten  Island,  N.  Y., 
actually  has  a  therapeutic  effect 
on  the  patients,  according  to  Brig. 
Gen.  Ralph  G.  DeVoe,  command- 
ing general.  Speaking  on  a  first 
anniversary  program  Jan.  27,  Gen. 
DeVoe  said  that  the  wounded  vet- 
erans' participation  on  the  pro- 
gram "helps  to  reestablish  confi- 
dence in  themselves  and  proves  to 
them  that  we  at  home  are  interest- 
ed in  their  individual  war  story." 


Club  Cancels  Lunch 

RADIO  Executives  Club  of  New 
York  canceled  its  luncheon  of  last 
Thursday  when  Sen.  Burton  K. 
Wheeler  (D-Mont.),  scheduled 
speaker,  notified  REC  President 
Warren  Jennings  he  would  be  un- 
able to  appear.  This  is  the  second 
postponement  caused  by  Sen. 
Wheeler,  whose  attendance  at  the 
funeral  of  Rep.  J.  F.  O'Connor 
(D-Mont.)  prevented  his  address- 
ing: the  club  on  his  originally 
scheduled  date,  Jan.  18.  His  topic 
was  to  have  been  "What's  Wrong 
With  Radio." 


WHEN  a  shortage  of  natural  gas 
made  it  impossible  for  the  local  Wes- 
tinghouse  radio  tube  factory  to  work. 
WMMN  Fairmont,  W.  Va.,  aired  a 
special  bulletin  to  all  Westinghouse 
employes  to  stay  at  home  until  told 
to  return  to  work. 


RCA's  Audio  Chanalyst 
Is  Single  Testing  Unit 

NEW  and  advanced  RCA  audio  chan- 
alyst, which  provides  complete  sound 
system  testing  equipment  in  a  single 
unit  has  been  announced  by  RCA  Vic- 
tor Division,  RCA,  Camden,  N.  J.  Rep- 
resenting a  development  over  previous 
RCA  devices  of  its  kind  the  new  chan- 
alyst, (RCA  Type  170 A)  is  comprised 
of  several  self-contained  testing  sec- 
tions, and  can  be  used  to  test  any 
point  of  sound  system  from  microphone 
to  speaker.  In  emergencies  it  can  serve 
as  a  bridging  unit  to  substitute  for  the 
defective  section  of  an  inoperative  am- 
plifier, RCA  reports. 

Tester  contains  a  calibrated  high- 
gain  amplifier  useful  for  signal  tracing, 
tube  checking  and  gain  measurements 
and  supplies  its  own  test  signal  from 
a  built-in  beat  frequency  oscillator.  lu- 
itial  production  of  the  new  type  chan- 
alyst is  being  supplied  lai-gely  to  the 
armed  forces.  Equipment  for  civilian 
trade  is  governed  by  priority  ratings, 
according  to  L.  A.  Goodwin  Jr.,  man- 
ager of  RCA  Victor's  Test  &  Measur- 
ing Equipment  section. 


CBC  Overseas  Unit  I 

MEMBERS  of  the  overseas  unit  of 
the  Canadian  Broadcasting  Corp. 
play  an  important  part  in  the  Al- 
lied Expeditionary  Forces  Program 
(AEFP)  of  the  British  Broadcast- 
ing Corp.,  according  to  a  report  of 
John  Kannawin,  director  of  the 
CBC  Overseas  Unit  with  head- 
quarters in  London.  Canadian  pro- 
grams from  part  of  the  46  per  cent 
of  American  programs  fed  through 
the  BBC  transmitters.  AEFP  is  on 
the  air  17  hours  daily,  seven  dav 
a  week.  Canadian  program  contri- 
butions are  under  direction  of 
Gerry  Wilmot,  former  CBC  Mont- 
real program  producer  who  has 
been  in  England  for  the  CBC  since 
early  in  the  war. 


Canadian  Award  f 

TO  ENCOURAGE  artists  and  build' 
radio,  17  Canadian  artists  were 
presented  with  Beaver  Awards  for 
Distinguished  Service  to  Canadian 
Radio  in  1944,  by  Richard  G.  Lewis, 
editor  and  publisher  of  the  Cana- 
dian Broadcaster.  The  awards  are 
to  be  made  annually. 


BMI  Ships  Fete  Disc 

BROADCAST  MUSIC  Inc.,  New 
York,  has  prepared  a  record  con- 
taining seven  cuts  of  the  musical 
theme  of  radio's  25th  anniversary 
which  is  being  shipped  to  stations. 
NAB,  which  owns  the  copyright, 
has  assigned  public  performance 
rights  to  BMI. 


NBC 
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A  Clear  Channel  To  A  Bigger  Market 


\ 


OWNED  AND 
OPERATED  BY  THE 
INDIANAPOLIS  NEWS 


•  The  advertiser  who  wants  the  broadest  coverage  of  the  rich 
Central  Indiana  Market  will  unquestionably  select  radio  station 
WIBC  as  his  medium.  The  lower  frequency  of  this  station,  1070 
Kilocycles,  on  a  clear  channel,  and  with  5000  watts  power,  covers 
a  wider  radius  than  any  other  Indianapolis  station.  Write  or  wire 
for  information  about  the  intensive  merchandising  support  this 
station  offers  to  its  advertisers. 


John  Blair  &  Company,  National  Representatives 


A  Mutual 


INDIANAPOLIS, 


IND. 
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Activities  Reviewed 
By  Fort  Industry 

Forward  Steps  in  Handling 
.  Of  Commercials  Planned 

ADMINISTRATIVE  executives 
and  managing  directors  of  the 
Fort  Industry  Co.  met  in  a  two- 
day  session  at  the  Netherlands- 
Plaza  Hotel,  Cincinnati,  Feb.  27-28. 
The    meeting,    presided    over  by 

.  George  W.  Smith,  executive  vice- 
president    of    the    company  and 

,  managing  director  of  WWVA 
Wheeling,  W.  Va.,  reviewed  activ- 
ities for  1944  and  set  plans  for 

f  1945. 

Policies  Outlined 

Harry  A.  Steensen,  controller  of 
.  the  company,  reported  that  1944 

Fort  Industry  Co.  volume  would  in 
/;  all    probability    run  considerably 

ahead  of  the  national  average  for 


MBS  Chicago  Office 

TO  STRENGTHEN  Chicago  oper- 
ations, Mutual  network  will  organ- 
ize a  station  relations  department 
and  program  department  in  that 
city,  according  to  Ade  Hult,  west- 
ern sales  manager.  Heads  of  the 
department  have  not  yet  been 
named. 

the  broadcasting  industry  when 
that  figure  is  available. 

President  George  B.  Storer,  on 
leave  at  the  present,  time  serving 
as  a  commander  in  the  Navy,  at- 
tended the  meeting  and  set  forth 
programming  policies,  which  in- 
cluded forward  steps  in  the  han- 
dling of  commercials  in  line  with 
the  present  trend  in  advanced  ra- 
dio broadcasting  circles,  empha- 
sizing public  service.  Announce- 
ment of  plans  adopted  will  be  made 
shortly. 

E.  Y.  Flanigan,  managing  di- 
rector of  WSPD  Toledo,  headed  a 
discussion  on  sales,  and  Charles  A. 


Smithgall,  managing  director  of 
of  WAGA  Atlanta,  spearheaded  a 
discussion  on  audience  promotion 
plans.  Jean  McDonnell,  secretary 
of  the  meeting,  which  was  also 
attended  by  these  Fort  Industry 
Co.  managing  directors:  Stanton 
P.  Kettler,  WMMN  Fairmont,  W. 
Va.;  Ralph  G.  Elvin,  WLOK  Lima, 
0.;  Allen  Haid,  WHIZ  Zanesville, 
O.;  and  Robert  Venn,  WFTL 
Miami,  Fla. 


Kellogg  on  125 

KELLOGG  Co.,  Battle  Creek,  on 
Jan.  22  began  a  campaign  for  Kel- 
logg Raisin  Bran  on  about  125  sta- 
tions, using  transcribed  chain- 
break  and  one-minute  announce- 
ments. Campaign  will  continue  in- 
definitely. Agency  is  Kenyon  & 
Eckhardt,  New  York. 


HUGH  KNOWLTON,  former  partner 
and  present  associate  of  the  banking 
firm  of  Kuhn,  Loeb  &  Co.,  has  been 
named  a  director  of  International  Tele- 
phone &  Telegraph  Corp.,  New  York. 


AYLUR^  -  UWE-Sn^WDEN 


KADA— Ada,  Oklahoma 
KBIX— Muskogee,  Oklahoma 
KFDM— Beaumont,  Texas 
,    KFYO— Lubbock,  Texas 
.  KGFF — Shawnee,  Oklahoma 


GENERAL  OFFICES:  Amarillo, 
Texas,  Radio  Building;  Tele- 
phone: 4242;  General  Manager: 
Alex  Keese. 

NEW  YORK  18:  19  West  Forty- 
Fourth  Street;  Telephone:  Mur- 
ray Hill  2-2485;  Manager:  Jack 
Keasler. 


AFFILIATES 

KGNC— Amarillo,  Texas 
KRGV— Weslaco,  Texas 
KRMD — Shreveport,  Louisiana 
ROME— Tulsa,  Oklahoma 
KCRC— Enid,  Oklahoma 


•      OFFICES  -  • 

CHICAGO  1:  360  North  Michi- 
gan Avenue;  Telephone:  State 
5260;  Manager:  Tom  Peterson. 
DALLAS  1:  805  Tower  Petrol- 
eum Building;  Telephone:  River- 
side 5663;  Manager:  Clyde  Mel- 
ville. 


have  ^* 

yow 

heard 

what 

we're 

doing 

We're  helping  to  do  a  crack 
selling  job  in  the  richest,  most 
responsive  market  in  the  coun- 
try—the great  Middle  West 
and  Southwest.  Ours  is  an  or- 
ganization which  KNOWS  this 
market — its  people,  climate, 
productivit]',  industry,  peculi- 
arities, and  above  all,  its  broad- 
casting facilities  and  effective 
coverages.  So  call  on  us  when 
you  want  results. 


KTOK— Oklahoma  City,  Okla. 
KTSA— San  Antonio,  Texas 
KVSO— Ardmore,  Oklahoma 
LONE  STAR  CHAIN 
OKLAHOMA  NETWORK 


SAN  FRANCISCO:  681  Market 
Street;  Telephone:  Garfield  5512. 
SEATTLE:  2101  Smith  Tower; 
Telephone:  Elliott  7417. 
PORTLAND:  Studio  Building; 
Telephone:  Beacon  4107. 


COOPERATING  with  the  Cleve- 
land Police  Dept.,  WJW  conducted 
a  Lone  Ranger  safety  slogan  con- 
test and  had  the  famous  radio  char- 
acter appear  personally  at  the  stu- 
dio. Turning  the  tables,  the  two 
sons  of  Wm.  O'Neil  Jr.,  president 
of  the  Yankee  Network  and  Gen- 
eral Tire  &  Rubber  Co.;  William 
III  and  Bryan  (holding  revolver) 
got  the  drop  on  the  Lone  Ranger. 


Downey  Back  Feb.  26 

MORTON  DOWNEY,  recently  re- 
turned from  entertaining  service- 
men overseas,  will  postpone  appear- 
ance on  his  MBS  Coca-Cola  pro- 
gram until  Feb.  26  to  continue  en- 
tertaining servicemen  in  this  coun- 
try. Show  moves  from  the  Blue  to 
MBS,  Mondays  through  Fridays, 
12:15-12:30  p.m.,  Feb.  5,  with  guest 
stars  substituting  for  Mr.  Downey 
until  he  returns  to  the  show.  Songs 
from  Morton  Downey  is  sponsored 
by  the  Coca-Cola  Co.,  Atlanta, 
through  D'Arcy  Adv.,  New  York. 


Tibbett  for  Texaco 

TEXAS  Co.,  New  York,  will  replace 
James  Melton  with  Lawrence  Tib- 
bett as  m.c.  and  singing  star  of 
Texaco  Star  Theater  on  CBS  Sun- 
day 9:30-10  p.m.  for  five  broad- 
casts, beginning  March  4,  while  Mr. 
Melton  fulfills  out-of-town  concert 
commitments.  Mr.  Tibbett  is  also 
featured  singer  in  American  To- 
bacco Co.'s  Your  Hit  Parade  on 
CBS,  having  replaced  Frank  Sin- 
atra, and  continues  his  opera  work 
and  activities  as  AFRA  president. 
Agency  is  Buchanan  &  Co.,  New 
York. 


PETER  MUDIB  celebrated  her  tenth 
anniversary  as  conductor  of  KOIN 
Portland  Consumer  News  Jan.  20. 
Program  has  been  sponsored  during 
that  period  by  Fred  Meyer  Inc.,  food 
and  shopping  center  chain.  Celebra- 
tion party  broadcast  of  the  program 
at  7 :45  a.m.  was  attended  by  the 
Mayor  of  Portland,  station  officials 
and  others. 


HOLLYWOOD:  6362  Hollywood  Blvd.— Tel.:  Granite  6113 


^  Commiinitir  lit 

giPublic  Service! 

PORTLAND,  OREGON 

CBS  Affiliafe 


FREE  &  PETERS  •  Natinnal  Reoresentatives 
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VFomg  your 
way.  A  few  of  the  nearly 
15,000  persons  engaged  in 
the  Lumbering  Industry  in 
the  Inland  Empire  help  a 
log  on  its  way  towards  the 
production  of  3,303,451  M 
board  feet  of  Lumber  for 
the  first  10  months  of  this 
year  (104  of  nearly  400 
Lumber  Mills  reporting) . 


everything's 
"going  your  way,"  when 
KHQ  does  your  selling  job. 
It  completely  covers  this 
Trade  Area,  rich  in  Agri- 
cultural, Mineral,  Timber, 
Hydroelectrical,  and  Manu- 
facturing resources,  having 
Spokane  as  its  shopping 
center;  and  it  does  it  at  the 
cost  of  just  one  medium. 


ONLY   SINGLE  MEDIUM   COMPLETELY  COVERING   THE   INLAND  EMPIRE 


Owned  and  Operated  by 

LOUIS  WASMER,  Incorporated 

Radio  Central  Building    ,  Spokane,  Wash.. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 


BROADCASTING    •    Broadcast  Advertisin g 


February  5,  1945    •    Page  31 


Facsimile— A  New  Hope  for  the  Press? 


RADIO  is  going  to  move  into  so 
much  closer  competition  with  the 
press  after  the  war  that  previous 
problems  of  that  nature  will  seem 
insignificant — yet  this  same  poten- 
tial competition  can  become  a  new 
lease  on  life  for  the  press. 

This  paradoxical  situation  is 
one  more  aftermath  of  the  new 
radio  postwar  allocation  just  is- 
sued by  the  FCC.  It  stems  directly 
from  the  FM  phase  of  the  alloca- 
tion and  the  authorization  for  FM 
stations  to  send  out  facsimile  trans- 
missions as  well  as  sound  broad- 
casting. 

Ready  for  the  Home 

Facsimile  transmission  means 
that  copy  up  to  the  size  of  a  tab- 
loid newspaper  page  can  be  put 
in  a  master  recorder  at  an  FM 
transmitting  station,  sent  out  on 
the  air,  and  be  reproduced  in  ex- 
tremely good  detail  in  any  home 
equipped  with  a  facsimile  repro- 
ducer. The  machine  is  noiseless 
and  relatively  inexpensive. 

Facsimile  has  long  been  worked 
out  in  expensive  form  for  the  trans- 
mission of  news  photos,  now  so 
good  you  can  hardly  tell  them  from 
the  original  when  they  appear  in 
your  daily  newspaper.  But  con- 
sumer fascimile  had  to  do  about  as 
good  a  job  at  a  very  low  cost.  Much 
progress  was  made  just  before  the 
war  and  the  use  of  this  method 
for  wartime  communication  has  ex- 


Publishers^  Decision  on  New  Medium 
May  Seriously  Affect  Their  Future 

AMID  ALL  THE  doings  over  FM  and  television,  there  has 
been  the  tendency  to  slough  over  facsimile — record  transmission 
into  the  home  by  radio.  Despite  the  pleas  of  such  men  as  Hogan 
and  Finch,  pioneers  in  fax,  and  despite  the  developments  by 
RCA,  the  postwar  potentialities  of  this  visual  art  have  been  all 
but  ignored.  By  many,  facsimile  is  seen  as  the  "sleeper"  among 
the  postwar  services.  BROADCASTING  presents  here  the 
thoughts  of  a  news  executive  who  also  knows  his  radio.  His 
present  war  commitments  prevent  use  of  his  name.  BROAD- 
CASTING does  not  concur  in  all  of  the  conclusions  expressed. 
It  does  feel,  however,  that  the  arrival  of  facsimile  may  well 
resurrect  an  issue  as  challenging  and  as  controversial  as  the  old 
anti-radio  fight  by  the  press  of  the  early  30's. 


pedited  the  research.  As  a  result 
several  major  organizations  are 
ready  to  produce  tabloid  size  fac- 
simile home  reproducers  as  soon  as 
the  war  ends. 

The  problem  of  how  to  get  spe- 
cial radio  facilities  for  these  is 
solved  with  an  FM  station,  since 
because  of  the  simple  form  of  the 
facsimile  signal  it  can  be  carried 
simultaneously  with  a  voice  pro- 


WHDH 


BOSTON 

850k.c 
5000 
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gram.  In  other  words,  even  while 
you  are  listening  to  a  commentator 
or  a  musical  program,  from  along- 
side that  same  set  a  facsimile  re- 
producer will  be  giving  you  a 
printed  program,  notes  on  the  mu- 
sic, maps  to  illustrate  the  commen- 
tator's points,  new  fashions,  etc. 
along  with  choice  advertising  dis- 
plays. 

At  regular  intervals  a  newspaper 
of  tabloid  size  can  be  sent  along 
on  each  FM  station  carrier  in  the 
same  manner.  With  an  electric 
clock  switch  to  turn  on  your  set  in 
the  morning  you  will  wake  up  to 
find,  say,  a  16-page  tabloid  news- 
paper already  printed  and  merely 
awaiting  its  assembly  into  16  sheets 
for  you  to  sit  and  read  it  at  the 
breakfast  table. 

Now  the  question  for  the  press 
is  whether,  as  when  radio  first 
came  along,  newspapers  will  brand 
it  a  competitor  and  fight  a  losing 
battle  against  it,  or  realize  that  it 
is  the  answer  to  many  newspaper 
problems  and  utilize  it.  The  num- 
ber of  newspaper  applications  for 
FM  licenses  indicates  that  many 
forward  looking  members  of  the 
press  intend  to  embrace  it  by  FM 
ownership. 

History  May  Repeat 

If  the  newspapers  do  not  go 
hard  after  facsimile  then  the  ra- 
dio stations,  with  this  superb  fa- 
cility, will  by  the  very  nature  of 
things  have  to  go  into  tabloid 
newspaper  publishing  themselves. 
Thus  history  will  repeat  itself. 

It  was  only  ten  years  ago  that 
the  newspapers  were  fighting  the 
giving  of  news  to  radio  stations. 
Since  they  were  logical  distributors 
of  news,  as  is  now  generally  real- 
ized, the  radio  stations  and  net- 
v/orks  went  into  news  collecting  for 
themselves.  Finally  the  press  rec- 
ognized its  place.  But  by  that  time 
the  big  radio  organizations  had  set 


up  news  staffs  and  so  the  newspa- 
pers found  themselves  facing  com- 
petition in  news  gathering  as  well 
as  in  news  dissemination.  Yet  the 
radio  stations  had  long  hesitated 
to  enter  this  unknown  field  and 
v/ould  have  preferred  to  have  left 
it  to  the  newspapers. 

It's  important  to  clarify  the  rel- 
ative extent  of  radio  and  news- 
paper news  gathering  sources  in 
order  fully  to  appreciate  this  situ- 
ation. The  newspapers,  after  op- 
posing radio,  yielded  long  before 
radio  had  set  up  any  real  duplicate 
of  the  news  associations.  The  re- 
sult is  that  no  radio  organization 
today  can  compare  with  such  es- 
tablishments as  the  Associated 
Press  or  United  Press.  The  blanket 
coverage  of  American  and  foreign 
affairs  achieved  by  these  services 
is  in  a  class  by  itself. 

What  radio  did  do  in  the  time 
it  was  fighting  press  opposition, 
and  has  extended  since  then,  is  to 
build  what  might  be  termed  fea- 
ture staffs.  Thus  in  the  United 
States  the  networks  concentrate 
primarily  on  Washington  for  news 
gathering.  They  have  set  up  bu- 
reaus abroad.  Yet  in  most  instances 
you  will  find  situation  and  feature 
type  of  coverage  the  dominant  pre- 
occupation. 

Depend  on  Wire  Services 

For  the  fact  remains  that  the 
main  type  of  news  coverage  on  the 
American  radio  today  comes  from 
the  newspaper  press  associations. 
Every  radio  station  subscribes  to 
one  or  more  of  these  services  and 
the  networks  subscribe  to  all.  The 
majority  of  the  material  put  on 
the  radio  networks,  outside  the 
commentators,  comes  from  the 
press  association  wires.  And  even 


years  of 
profitable 
peach  fuzz 

Each  year  over  2  million  bushels... 
10%  of  all  the  peaches  produced  in 
the  whole  South ...  picked  in  Spar- 
tanburg County  alone! 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 

5000  watts  Day,  1000  watts  Night 

950  kilocycles.  Rep.  by  Hollingbery 
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Amarillo's  Main  Street  Is  One  Of 
America's  Best  Ligiited  Streets 

We  believe  that  the  above  picture  will  explode  the  myth,  if  one  existed,  that  there  is  a 
hitching-post  in  front  of  every  store.  On  the  contrary,  while  Amarillo  is  an  important 
beef  producing  center,  it  is  also  the  wholesale  capitol  of  the  Amarillo — ^Northwest  Texas 
market.  The  revenue  from  oil,  gas,  wheat,  and  many  commodities  and  products  combine 
in  making  Amarillo — one  of  the  best  cities  in  the  Southwest. 

KFDA'S  "VOICE"  IS  LISTENED  TO  IN  AMARILLO 

Blue  Network  programs,  outstanding  local  production  and  the  best  in  technical  facilities 
give  KFDA  a  "voice"  that  is  listened  to,  and  most  clearly  heard,  in  Amarillo — North- 
west Texas.  When  you  use  KFDA  you  reach  the  populous  part  of  the  Amarillo  market. 


#  NUNN  STATIONS 
KFDA,  Amarillo,  Tex. 
WLAP,  Lexington,  Ky. 
WBIR,  Knoxville,  Tenn. 
WCMI,  Ashland,  Ky  .-Huntington,  W.  Va. 

Owned  and  operated  by  Gilmore  N. 
Nunn  and  J.  Lindsay  Nunn. 


This  Is  The 
Blue  Network 


KFDA 


A    NUNN  STATION 


Howard  P.  Roberson,  Manager 
Amarillo,  Texas 


REPRESENTED  NATIONALLY  BY  THE  JOHN  E.  PEARSON  CO. 
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How  it  Feels  to  be  Making 
Progress 


SEE  Radio  Daily  last  Wednesday?  Has  pages 
and  pages  of  results  on  their  Certified  Poll  oi 
"1,051  editors  and  writers  of  the  critical  press  of 
America."  It  was  pleasant  reading. 

We  didn't  walk  away  with  the  show.  Did  any- 
body expect  us  to.**  We,  the  youngest  of  the  major 
networks.''  When  the  other  two  major  networks 
have  had  a  whole  string  of  years  in  which  to 
experiment  with  shows,  with  talent,  with  sched- 
ules? 

Well,  it  looks  as  though  we  came  out  of  the 
poll  better  than  anyone  anticipated  we  might. 

NBC  came  up  with  13  firsts.  That  is  a  great 
record.  2  firsts  in  the  daytime,  1 1  at  night. 

CBS  came  up  with  4  firsts — two  daytime  shows, 
2  nighttime. 

We — the  Blue — came  up  with  6  firsts.  That's 
right:  6.  One  in  the  daytime,  5  in  the  evening. 

This  Radio  Daily  poll  is  evidence  that,  at  least 
as  far  as  1,051  editors  are  concerned,  we  have 
two  and  one-half  times  as  many  top  favorites  in 
the  evening  as  CBS.  And  when  "One  Man's 
Family"  moves  to  the  Blue  next  month,  we  will 
have  six  of  the  top  raters,  to  NBC's  ten. 

So,  as  far  as  1,051  editors  are  concerned,  we 
must  be  the  No.  2  favorite  network. 

But  the  detail  about  this  which  is  most  pleasing 
is  that  five  of  our  firsts  are  in  the  evening. 

This  is  important  because  everyone  knows 


how  well  we  are  doing  in  the  daytime  . . . 

the  best  ratings  in  the  morning  of  any  network 
every  month  of  1 944;  the  only  mafor  network  to 
make  rating  gains  during  the  day  in  1944  ... 

that  we  might  get  to  be  like  an  actor  who  plays 
too  many  of  the  same  roles.  People  might  get  to 
saying:  "The  Blue  is  a  great  daytime  network." 
We  are,  but  we're  more. 

*         *  * 

A  lot  of  people  at  the  Blue  are  doing  a  lot  of 
work.  Night  work.  There  is  a  lot  of  enthusiasm 
over  here.  A  lot  of  determination  and  conviction 
that,  with  the  help  of  the  agencies  and  adver- 
tisers whose  competitive  efforts  to  sell  goods  at  low 
cost  have  made  a  nation  listen,  a  truly  great  net- 
work will  one  day  emerge  out  of  our  joint  efforts. 

These  evidences  of  progress  are  fuel  for  the  fires. 

And  speaking  of  evidences,  perhaps  the  most 
gratifying  of  all  are  those  hard-headed  radio  time 
buyers  wno  are  planning  to  get  franchises  on  our 
network.  They  are  looking  at  the  costs  of  the 
three  networks;  eyeing  their  budgets;  sensing  the 
increasing  need  to  reduce  the  cost  of  distribu- 
tion. And  that  $3,500  a  week  that  the  Blue  saves 
for  them  on  a  nighttime  half  hour  over  the  next 
less-expensive  network  is  a  vital  factor,  and 
deserves  the  greatest  consideration — particularly 
in  the  light  of  the  Blue's  progress — as  evidenced 
by  such  things  as  the  Radio  Daily  poll. 


THIS  IS  THE 


NETWORK 
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(Continued  from  page  32) 
the  commentators  completely  de- 
pend upon  these  wire  services  to 
give  them  the  information  on  which 
they  base  their  radio  commentary 
programs. 

In  facsimile  the  use  by  news- 
papers is  so  obvious  that  publishers 
of  the  printed  word  will  undoubted- 
ly seize  it  more  quickly  particular- 
ly after  their  previous  losing  bat- 
tle. But  by  the  same  token  some 
radio  stations  having  been  forced 
by  previous  newspaper  antagonism 
into  the  news  gathering  business 
and  having  tasted  the  profits  of 
news  distribution,  may  well  decide 
to  enter  the  facsimile  news  field 
also.  The  sum  total  result  could 
v/ell  be  several  additional  news- 
papers in  each  city. 

This  would  have  an  important 
effect  on  circulation  and  distribu- 
tion. With  facsimile  able  to  get 
the  paper  out  and  deliver  it  every- 
where in  20  minutes  flat,  the  com- 
peting newspaper  would  have  to 
tise  facsimile  for  distribution  in  or- 
der to  meet  the  new  competition. 
The  competition  for  the  advertis- 
er's dollar  would  greatly  increase. 

Income  Sources 

Then  comes  the  question  of  cir- 
culation income.  There  is  no  way 
you  can  collect  for  a  newspaper 
which  is  broadcast  by  facsimile. 
That  means  that  newspaper  in- 
come will  be  limited  entirely  to 
advertising,  as  is  radio  today.  Be- 
cause of  the  saving  in  printing, 
paper,  and  distribution  costs,  the 
books  may  show  about  the  same 
amount  of  profit  as  they  do  today 
with  a  selling  price  of  two  to  five 
cents  a  copy  for  a  newspaper. 

It  is  easy  to  see  why  the  news- 
papers therefore  face  their  great- 
est competition  and  yet  their  great- 
est opportunity,  depending  upon 
their  ability  to  think  ahead  and 
move  fast.  By  printing  their  paper 
facsimile  they  can  overcome  some 
of  the  lead  the  regular  radio  has 
today  in  getting  out  with  the  news 
first.  If  they  wish  to  avoid  com- 
peting with  radio  stations  as  fac- 
simile publishers  then  it  is  up  to 
them  to  move  in  now  and  arrange 
with  existing  stations  planning  FM 
operation  to  print  and  distribute 
their  papers  by  facsimile. 

A  station  which  can  hire  its  fa- 
cilities to  a  newspaper  probably 


RELAY  PINCHHITTER 

Shortwave  Used  by  KDYL 
 When  Lines  Break  


SHORTWAVE  equipment  of 
KDYL  Salt  Lake  City  came  to  the 
rescue  when  an  automobile  tore 
down  the  telephone  lines  feeding 
the  KDYL  programs  to  the  trans- 
mitter. With  the  wires  down,  the 
station  used  the  shortwave  for 
conne-'tions  from  the  studios  and 
service  was  interrupted  only  a  few 
minutes.  The  staff  set  up  a  port- 
able transmitter  in  front  of  the 
studios.  Programs  were  shortwaved 
from  there  and  lebroadcast  from 
the  transmitter  on  the  regular 
wavelength. 

When  the  improvised  shortwave 
system  restored  KDYL  to  the  air, 
the  technicians  "  ent  to  the  broken 
pole  and  strung  an  emergency 
line.  Normal  broadcasting  was  re- 
sumed in  an  hour  and  43  minutes. 
Nephi  Sorenson,  James  L.  McGraw 
and  Douglas  Eldredge  with  KDYL 
chief  engineer  C.  L.  Stockdale 
made  the  repairs,  aided  by  a 
Mountain  States  Telephone  &  Tel- 
egraph Co.  crew. 


Morgenthau  on  NBC,  CBS 

SECRETARY  of  the  Treasury 
Morgenthau  will  be  quizzed  on 
"Paying  for  the  War"  on  the  Feb. 
11  broadcast  of  America  United, 
NBC  feature  heard  Sunday  1:15- 
1:30  p.m.  Participating  on  the  pro- 
gram will  be  AFL  Economist  Boris 
Shishkin,  Dr.  Emerson  Schmidt, 
economist  for  the  U.  S.  Chamber 
of  Commerce,  and  Ed  O'Neal,  pres- 
ident of  the  American  Farm  Bu- 
reau Federation.  See.  Morgenthau 
on  Feb.  18  will  make  his  fourth 
appearance  on  We  the  People, 
sponsored  on  CBS  Sunday  10:30 
p.m.  by  Shell  Oil  Co.  Other  radio 
appearances  are  being  planned. 


Retirement  Plan 

PROFIT  -  SHARING  retirement 
program  for  officers  and  employ- 
es has  been  adopted  by  Arthur 
Kudner  Inc.,  New  York,  subject  to 
approval  of  the  Treasury  Dept. 
Covering  all  employes  after  two 
years  of  service,  program  calls  for 
contributions  by  the  agency  of 
20%  of  the  first  $300,000  of  net 
profits;  30%  on  earnings  between 
$300,000  and  $500,000  and  40%  on 
$500,000  and  over.  Retirement  age 
for  men  is  65;  60  for  women. 


will  not  be  tempted  to  go  into  fac- 
simile newspaper  publishing  of  its 
own,  particularly  since  that  calls 
for  going  into  the  expense  and 
problems  of  learning  the  printing 
field.  But  if  the  press  does  not  act 
quickly  in  this  way  then  radio,  as 
in  the  past,  will  go  out  and  learn 
the  printing  part  of  journalism  as 
it  did  the  news  gathering  part — 
and  the  press  will  find  its  competi- 
tion diflSeult  to  meet. 

Thus  we  see  how  far-reaching  is 
this  phase  of  the  new  FM  alloca- 
tions by  the  FCC — and  how  the 
newspapers  are  right  at  a  cross- 
roads in  their  evolution  in  which 
the  right  decision  must  be  made 
and  quickly.  Their  next  20  years 
of  operation  at  least  will  be  defi- 
nitely affected  by  that  decision. 


"YOl'l  AMERICA  THUS 


The  questions  facing  young  Americans  are 
freely  discussed  over  the  WJW  microphone  every 
Sunday  afternoon  from  1:30  to  2:00. 

"Young  America  Thinks"  is  an  open  forum 
discussion  presented  as  a  public  service  by  WJW 
in  co-operation  with  the  Greater  Cleveland  and 
Suburban  Boards  of  Education.  The  Forum  is 
conducted  in  the  high  school  auditoriums  with 
Dorothy  Fuldheim,  noted  lecturer  and  WJW 
news  analyst,  as  moderator,  with  outstanding  guest 
speakers,  and  students'  questions  presented  from 
the  floor  for  open  discussion. 

Giving  young  Clevelanders,  and  Mr.  and  Mrs. 
Clevelander,  a  broader  idea  of  the  economic  and 
political  forces  shaping  the  world  today  is  one 
of  the  many  public  services  provided  the  com- 
munity by  WJW. 

(Dorothy  Fuldheim  is  also  heard  nightly 
in  her  news  commentary  section  of 
WJW's  "Newspaper  Of  The  Air"— 
available  for  sponsorship.) 


CLEVELAND 

REPRESENTED   N  A  T  I  O  N  X  L  L  Y    B  Y    H  E D  L  E.Y^  R  E  E  D  COMPANY 
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Kyser  on  Tour 

KAY  KYSER  and  the  cast  of  his 
College  of  Musical  Knowledge 
sponsored  on  NBC  by  Colgate- 
Palmolive-Peet  Co.,  last  Wednes- 
day began  a  6,000-mile  tour  of 
service  hospitals  and  camps  ar- 
ranged through  the  offices  of  the 
Army  Special  Services  Division,  in 
cooperation  with  the  USO..  Jan.  31 
program  originated  from  the  naval 
station  at  Bainbridge,  Md.  Other 
broadcast  points  along  the  route, 
which  covers  the  South  and  Mid- 
west, will  include  Parris  Island, 
Camp  Shelby,  Mo.;  and  Camp 
Crowder,  Mo.  Agency  is  Ted 
Bates  Inc.,  New  York. 


Radio's  Payroll  Gained  16%  Last  Year 


130  for  Morton  Salt 

MORTON  SALT  Co.,  Chicago,  Feb. 
^  begins  a  four-week  campaign  on 
some  130  stations  using  live  chain- 
break  and  one-minute  announce- 
ments. Campaign  will  be  repeated 
three  additional  times  this  year  for 
four  weeks  once  per  season,  on  the 
same  number  of  stations.  Agency  is 
Kenyon  &  Eckhardt,  New  York. 


Average   Salary  Found 
To  Be  $60.52  in 
FCC  Figures 

See  table  on  page  38 
RADIO'S  WEEKLY  payroll  in- 
creased more  than  18%  in  1944 
over  1943,  to  reach  an  aggregate 
of  $1,615,126,  while  the  average 
broadcasting  salary  went  up  more 
than  8%  from  $55.75  in  1943  to 
$60.52  in  1944,  according  to  the 
annual  FCC  Employe  &  Compen- 
sation Report,  issued  last  week. 

Based  on  the  week  of  Oct.  15, 
1944,  the  FCC  document  shows  a 
total  of  26,688  fulltime  employes 
of  eight  networks  and  844  stations, 
as  compared  to  24,515  employed 
by  10  networks  and  815  stations 
in  October  1943.  Average  salary 
for  fulltime  employes,  exclusive  of 


executives,  was  $53.85  for  the 
combined  art,  and  $49.81  for  the 
nation's  834  stations  not  operated 
by  networks. 

The  average  compares  favorably 
with  other  industries,  except  the 
motion  picture  business  of  Cali- 
fornia, which  showed  an  average 
weekly  wage  in  November  1944  of 
$74.74,  exclusive  of  executives  and 
professionals  (stars).  In  the  same 
month  newspapers  and  periodicals 
reported  an  average  wage,  exclu- 
sive of  executives,  of  $49.96,  ac- 
cording to  the  Bureau  of  Labor 
Statistics.  Average  for  the  tele- 
phone industry  in  November  was 
$39;  for  telegraph,  $36.63,  and  for 
all  manufacturing  in  October, 
$46.94. 

Station  employes  in  executive 
capacities  earned  the  following  av- 
erages last  October,  according  to 


THE  BRANHAM  COMPANY 


f 


KTHS  Hot  Springs,  Ark. 

KWKH  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX    ....    Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KWBU    .    .    .   Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

WCHS  .  .  .  Charleston,  W.  Va. 
WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  .  .  .  Huntington,  W.  Va. 
V/PAR    .    .    .    Parkersburg,  V/.  Va. 


the  FCC  data:  general  managerial, 
$145.56;  technical,  $73.44;  pro- 
gram, $72.45;  commercial,  $110.61; 
publicity,  $72.42;  other,  $78.75. 
For  the  eight  networks  and  10  key 
network  stations  the  averages 
were:  general  managerial,  $415.18; 
technical,  $142.60 ;  program, 
$177.55;  commercial,  $164.86;  pub- 
licity, $146.48;  other,  $128, 

Nonexecutive  employes  of  the 
834  stations  reported  averaged 
salaries  as  follows:  Technical — 
research  and  development,  $62.83; 
operating,  $52.90;  other,  $37.69. 
Program — production,  $53;  iwrit- 
ers,  $40.14;  announcers,  $49.86; 
staff  musicians,  $58.75;  other  art- 
ists, $57.58.  Commercial — outside 
salesmen,  $95.92;  promotion  and 
merchandising,  $47.92. 

For  the  networks  and  10  key 
stations,  nonexecutives  averaged 
these  salaries :  Technical — research 
and  development,  $90.45;  operat- 
ing, $70.08;  other,  $39.35.  Pro- 
gram— production,  $68.50;  writers, 
$64.46;  announcers,  $72.03;  staff 
musicians,  $129.24;  other  artists, 
$78.94.  Commercial — outside  sales- 
men, $128.12;  promotion  and  mer- 
chandising, $52.28. 

The  Commission's  data  covers 
only  fulltime  employes.  A  report 
on  parttime  salaries  will  be  released 
in  the  next  few  weeks. 

Of  the  26,688  employes  listed  for 
October  last  year,  249  were  net- 
work and  network  key  station  exec- 
utives, 2,780  executives  of  the  834 
{Continued  on  page  38) 


Vet  Award  to  TBA 

VETERAN  Wireless  Operators 
Assn.  will  present  its  Marconi  Me- 
morial Plaque  to  Television  Broad- 
casters Assn.  at  the  VWOA  20th 
annual  dinner  to  be  held  Feb.  17 
at  the  Hotel  Astor,  New  York, 
William  J.  McGonigle,  VWOA  pres- 
ident, announced  last  week.  Award, 
which  will  be  received  by  J.  R. 
Poppele,  TBA  president,  is  being 
given  TBA  "for  the  initiative  it 
has  shown  in  banding  together  the 
television  interests  of  the  United 
States  in  order  to  insure  American 
pre-eminence  in  television,"  Mr. 
McGonigle  said. 


In  Southern  New  Eng- 
land People  are  in  the 
Habit  of  Listening 
to  WTIC 


^€4  J'Ul^^^^ 
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COUSINS 


There  are  no  more  country  cousins,  thanks  to  radio,  and  this  includes 

Mortimer  Snerd,  too. 

The  man  on  the  farm  and  his  family  in  rural  America  hear  the  same  fine  music,  the  same  great 
drama,  the  same  news  from  the  four  corners  of  the  earth  as  does  his  city  cousin. 
Today,  the  country  cousin  and  the  city  cousin  are  beginning  to  talk  the  same  language,  thanks  to 
clear  channel  broadcasting  assigned  by  the  Government  for  the  purpose  of  connecting  rural  and 
metropolitan  areas  by  radio. 

We  bring  a  dependable  radio  signal  into  a  rural  man's  parlor  or  barn,  with  weather  and  market 
reports  he  needs.  We  bring  him  music  which  no  farm  family  ever  before  heard,  this  side  of  Chicago 
or  New  York,  and  then  only  at  stiff  prices  and  in  uncomfortable  seats. 

We  bring  it  to  him  without  charge  or  compulsion.  He  is  free  to  tune  us  in  or  out,  as  he  and  his 
family  elect.  We  are  forced  to  serve  and  to  interest  him  and  his  family,  or  we  won't  stay  in  busi- 
ness as  a  broadcasting  station. 

That's  clear  channel  service  under  the  American  system  of  broadcasting. 

For  the  past  twenty  years  WSM  has  been  striving  to  maintain  and  to  develop  its  audience  through 
listener  service  and  interest.  We  are  old-fashioned  enough  to  believe  that  you  can't  just  kid  people 
into  the  belief  that  you  are  their  friends:  you  have  to  earn  their  friendship  and  their  loyalty  over  the 
years — even  in  radio. 

That's  the  only  way  we  know  how  to  get  several  million  people  to  tune  to 
WSM,  year  after  year:  to  make  them  v/ant  to  do  it  through  service  rendered. 
This  is  clear  channel  broadcasting. 

This  is  WSM. 


650  KILOCYCLES 
iBdwin  W.  Craig,  Pres. 


NBC  Affiliate 
Harry  Stone,  Gen.  Mgr. 


National  Representatives,  EDWARD  PETRY  &  Co. 
National  Life  and  Accident  Insurance  Co.   Nashville,  Tenn. 

BROADCASTING    •    Broadcast  Advertisin g 


February  5,  1945 


KANSAS 
I  CITY 
IS 
A 

K 

O 

Z 
Y 

MARKET 

PORTER  BLDG. 
KANSAS  CITY,  MO. 


|]  EVEREH  L.  DILLARD 

2  General  Manager 

I 

5  ELIZABETH  WHITEHEAD 

?t  Station  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


Ask  for  Rate  Card  3 


Fulltime  Employes  for  the  Week  Beginning  Oct.  15, 1944 


Compen- 

Class  of  employes  Number  sation  Average 
Executives: 

General  managerial   1,024  $162,808  $158.99 

Teclinical   589  44,639  75.79 

Program   559  44,915  80.35 

Commercial   450  53,354  118.56 

Publicity   139  12,510  90.00 

Other   268  22,927  85.55 

Total,  executives   3,029  $341,153  $112.63 

Employes  (other  than  executives): 
Technical: 

Research  and  development.  ..  .  104  7,750  74.52 

Operating   4,758  267,516  56.22 

Other   294  11,218  38.16 

Program: 

Production   1,114  65,890  59.15 

Writers   989  42,761  43.24 

Announcers   3,450  176,015  51.02 

Staff  musicians   2,226  169,619  76.20 

Other  artists   1,511  101,764  67.35 

Other   1,331  67,809  50.95 

Commercial: 

Outside  salesmen   1,332  132,179  99.23 

Pro.TOtion  and  merchandising.  734  37,250  50.75 

Other   574  23,671  41.24 

General  and  admin'strative: 

Accounting   1,065  42,632  40.03 

Clerical   1,199  34,207  28.53 

Stenographic   1,246  39,420  31.64 

Other   1,245  39,326  31.59 

Miscellaneous   487  14,946  30.69 

Total,  excluding  executives   23,659      $1,273,973  $53.85 

Total,  including  executives   26,688      SI, 615, 126  $60.52 


442 
126 
181 
551 


291 
279 
202 


47 
5,987 
6,236 


$21,174 
2,852 
7,457 
10,881 
4,834 
4,736 

$51. £ 


3,980 
64,544 
3,266 


13,037 
71,211 
54,545 
33,810 

17,553 
24,887 
16.051 

12,768 
8,640 
6,810 

21,917 
2,324 


,742 


$415.18 
142.60 
177.55 
164.86 
146.48 
128.00 

$208.57 


68.50 
64.46 
72.03 
129.24 
78.94 
63.79 

128.12 
52.28 
41.80 

43.88 
30.97 
33.71 
36.41 
49.45 

$65.77 


$141,634  $145.56 


,675 
801 


1,044 
643 
440 

17,672 

20,452 


41,787 
37,458 
42 , 473 
7,676 
18.191 


73.44 
72.45 
110.61 
72.42 
78.75 


$289,219  $104.04 


3,770 
202,972 
7,952 


162,978 
98,408 
47,219 


32,610 
17,409 
12,622 


Radio's  Payroll 

{Continued  from  page  36) 
standard  stations,  5,987  were  net- 
work employes  other  than  execu- 
tives,   and    17,672    were  station 
employes. 

That  the  wage  and  manpower 
freezes  generally  have  hit  radio 
is  indicated  in  the  FCC  data.  In 
October  1943  the  815  independent 
stations  employed  an  average  of 
25  persons,  while  in  October  1944 
the  844  stations  reported  an  aver- 
age of  24  employes. 
.  Overall,  radio  still  holds  its  own 
as  a  leader  in  salaries,  except  for 
the  motion  picture  industry,  but 
in  comparison  to  the  manufactur- 
ing industry,  broadcasting  is  lag- 
ging behind  in  comparable  salary 


Test  Video  Reaction 

TELEVISION  set  owners  in  the 
New  York  area  are  asked  to  indi- 
cate their  reactions  to  specific  pro- 
grams telecast  on  the  evening  of 
Jan.  28  in  a  questionnaire  mailed 
out  by  Ross  Federal  Research 
Corp.,  New  York.  The  mail  study  is 
being  conducted  for  NBC,  it  was 
learned.  Televiewers  are  asked  to 
rate  11  programs  they  saw  on 
WNBT,  NBC,  or  WABD,  DuMont 
outlet. 

increases.  Since  1939  the  average 
wage  of  all  manufacturing  has  in- 
creased more  than  96%  from 
$23.86  to  $46.94.  Radio's  average 
wage  in  1939  was  $52.48,  with  last 
year's  average  of  $60.52  an  in- 
crease of  only  15%. 


Blue  Promotes  Three 

THE  BLUE  Network,  in  a  further 
realignment  of  its  script  and  pro- 
gram staff,  has  named  John  Coburn 
Turner  as  manager  of  the  script 
department,  and  Stuart  Buchanan, 
who  formerly  held  that  post,  as  a 
program  supervisor.  Mr.  Turner's 
appointment  comes  shortly  after 
his  appointment  as  manager  of  the 
program  promotion  division, 
[Broadcasting,  Jan.  22].  He  will 
be  succeeded  by  Juliet  Glen,  who 
originally  was  to  join  the  new  divi- 
sion as  a  writer. 


SIR  ERNEST  FISK,  prominent  in 
establishing  Australian  radio  commu- 
nications, and  chairman  and  manag- 
ing director  of  Amalgamated  Wireless 
(Australasia),  has  now  taken  over 
the  post  of  managing  director  of  Elec- 
tric &  Musical  Industries  of  London. 


-This  /5  hha  stale  Of  OREGOn  " 
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/       212,670  "RQaio  F<imil  i«.s 
OReOOrV        V      '''^'^  .oiiL»-^jd.cH^<2.  ona 

•vicjjor /narkah- Horrland. 
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  I      covars  Oregon. 
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{JU  THAT  GETS  'EM  C 


What's  up  with  Santa  Claus  at  this  late  date?  Well,  our  poor  Santa 
just  got  around  to  counting  the  letters  he  received  from  WIZE  listen- 
ers in  1944  .  ,  .  and  what  a  delightful  surprise  .  .  .  from  1700  letters 
in  1942,  we  buzzed  up  to  2781  in  1943,  then  ZOOM !  In  1944,  our  30 
minute  Santa  Claus  program  rated  4,031  letters  .  .  .  and  that  over  a 
period  of  just  24  days  . ,  .  from  the  day  after  Thanksgiving  to  the  day 
before  Christmas.  .  .  .  That's  what  you  call  steady  progress! ! !  and 
that's  typical  of  WIZE  in  Springfield.  As  the  proof  of  the  pudding  is 
in  the  eating,  so  the  proof  of  the  station  is  in  the  mail  count  .  .  ,  and 
what  WIZE  does  for  Santa  Claus  year  after  year,  WIZE  is  doing  for 
all  its  advertisers  .  .  .  gaining  listenership  and  sales  through  top- 
notch  Blue  Network  programs  and  well-planned  local  shows.  WIZE 
is  growing  .  .  .  figures  prove  it  ...  so  include  WIZE  in  your  radio 
plans  .  . .  the  WIZE  way  is  the  wise  way. 


WEED  &  CO. 

NATIONAL  REPRESENTATIVES 


J 
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CBS  PROGRAMS   •  Fl 


"TY  GRAND  IN  POWER  : 


Midway  Discord 

OUT  IN  St.  Louis  The  Post  Dispatch  has 
launched  an  editorial  campaign  against  (1) 
middle  commercials  in  newscasts  and  (2) 
objectionable  sponsorship  of  news  broadcasts. 

Editors  of  the  newspaper  long  ago  raked  the 
leaves  in  its  own  backyard,  KSD,  before  looking 
over  the  fence  to  examine  the  clutter  behind 
its  neighbors'  houses.  KSD  carries  no  middle 
commercials  in  its  broadcast  news.  KSD  exer- 
cises critical  selectivity  in  accepting  sponsors 
for  its  news  productions. 

Other  stations  recently  have  announced  such 
policies.  In  Detroit,  WJR  has  eliminated  mid- 
dle commercials  in  news.  The  Assn.  of  Radio 
News  Analysts,  of  which  H.  V.  Kaltenborn  is 
president,  publicly  has  protested  against  such 
mid-journey  detours  through  commercial  copy. 

During  the  war  years,  radio's  stature  as  a 
news  distributing  agency  has  grown.  Radio  has 
won  distinction  for  reporting  the  news  intelli- 
gently and  swiftly,  but  the  strides  it  has  taken 
can  be  lost.  One  need  not  be  a  soothsayer  to 
anticipate  public  rebellion  against  all  broad- 
casting if  the  tremendously  significant  news 
yet  to  come  from  the  earth's  four  corners  is 
garnished  with  unharm.onious  advertising. 

There  are  those  who  will  protest  that  adver- 
tising need  not  be  out  of  harmony  with  the 
news — that,  indeed,  it  can  be  woven  into  the 
warp  and  woof  of  a  newscast  without  offense 
to  the  listener.  This  can  be  true,  but  instances 
of  such  ingenuity  are  difficult  to  recall. 

The  story  which  is  being  reported  by  radio 
today  doubtless  is  the  most  compelling  in  the 
time  of  man,  and  no  listener  will  forego  hear- 
ing it  even  at  the  expense  of  rude  and  ill-timed 
interruptions  on  behalf  of  the  sponsor.  But  will 
such  patience  persist?  Will  the  listener,  when 
his  greed  for  news  abates — no  longer  fed  by 
the  flames  of  war — show  such  forebearance  in 
the  face  of  distasteful  copy  and  mid-produc- 
tion commercial  recesses?  We  think  he  will  not. 

We  think  it  behooves  radio  now — ^not  tomor- 
row, nor  the  day  after  tomorrow — to  restudy 
its  whole  process  of  news  dissemination  in  the 
light  of  changing  times.  We  believe  the  char- 
acter of  the  news  is  such  today  that  its  telling 
will  bear  fruit  for  the  sponsor  if  he  is  content 
to  announce  himself  only  at  the  beginning  and 
closing  of  each  broadcast. 

We  believe  broadcasters — and  leadership  in 
such  matters  rests  squarely  upon  them,  not 
upon  the  advertisers  or  their  agencies — should 
face  with  courage  the  need  to  reject  sponsors 
whose  messages  ring  discordant  in  the  sweep- 
ing and  tragic  news  of  these  days. 


IT'S  FINALLY  on  the  official  records  that 
James  Caesar  Petrillo  makes  his  own  regu- 
lations, and  doesn't  bother  about  expres- 
sions from  the  President,  the  Congress, 
the  War  Labor  Board  or  the  National 
Labor  Relations  Board.  At  the  NWLB 
hearing  in  New  York  last  week,  NBC,  and 
Blue  executives  admitted  that  Jimmy's 
threat  to  pull  the  plug  on  them  if  they  ac- 
ceded to  the  NWLB  ruling  on  platter- 
turners,  caused  them  to  sit  tight.  They  con- 
fessed fear  of  Jimmy's  powers.  The  answer 
now,  as  always,  is  that  only  a  change  in 
the  statutes,  making  labor  unions  amena- 
ble to  anti-trust  laws,  can  check  Jimmy. 
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Hollywood  'No'  Man 

IT  WOULD  appear  that  Cecil  B.  DeMille  has 
read  the  Constitution.  At  least,  he  is  willing  to 
bet  $98,200  annually  that  he  has  read  it. 

That  is  the  sum  which  has  been  paid  the 
Hollywood  genius  for  directing  and  producing 
the  fabulous  Lux  Radio  Theater.  He  is  now  out 
of  a  radio  job  because  he  refused  to  pay  to  the 
American  Federation  of  Radio  Artists,  of  which 
he  is  a  member,  a  $1  assessment  for  a  fund  to 
be  employed  in  fighting  a  political  issue. 

The  political  issue  was  a  referendum  on  the 
California  ballot  last  November  which,  if 
adopted,  would  have  outlawed  the  closed  shop 
in  the  State.  Mr.  DeMille  favored  the  referen- 
dum. AFRA  opposed  it.  Mr.  DeMille  was  not 
present  at  the  AFRA  meeting  in  which  a  major- 
ity of  the  membership  voted  the  $1  assessment. 
He  had  not,  he  maintains,  been  notified  of  the 
meeting. 

Reviewing  the  matter  in  Los  Angeles  Supe- 
rior Court,  Judge  Emmet  Wilson  decided  that 
AFRA  legally  could  enforce  upon  a  member 
the  assessment  of  such  a  fee,  and  could  take 
whatever  punitive  action  which  be  indicated  if 
the  payment  was  not  made. 

AFRA,  apprised  of  the  decision,  immediately 
notified  CBS  that  AFRA  members  would  walk 
out  if  Mr.  DeMille  appeared  on  the  network. 
Thus,  last  Monday,  Mr.  DeMille — who  once 
had  been  carried  to  the  microphone  on  an 
ambulance  litter  for  his  weekly  broadcast — -was 
not  at  the  microphone.  In  his  place  was  Lionel 
Barrymore. 

Mr.  DeMille,  even  in  face  of  the  Superior 
Court  ruling,  has  refused  to  contribute  his 
dollar.  He  has  said  he  will  take  the  fight  to  the 
Supreme  Court,  and  he  should.  He  observes, 
and  it  is  difficult  to  conjure  arguments  against 
his  logic,  that  it's  a  free  country.  He  believes 
that  under  the  Bill  of  Rights  he  is  not  required 
to  contribute  funds  to  promote  a  fight  in  which 
his  sympathy  lies  with  the  other  side. 

Broadcasters,  who  with  increasing  frequency 
have  felt  the  lash  of  tyranny — more  notably  in 
the  Petrillo  matter — can  at  this  point  rise  and 
applaud.  Apparently  Mr.  DeMille,  who  is 
reputed  to  be  a  man  of  determination,  intends 
to  live  up  to  the  principles  in  which  he  believes. 
He  may  be  fighting  a  losing  battle,  but  he's 
buying  with  that  dollar  bill  something  more 
precious  to  him  than  he  can  purchase  for 
$98,200  a  year.  The  production  is  an  extrava- 
ganza in  the  best  DeMille  tradition,  and  we 
hope  it  will  have  a  happy  ending. 


Hail  Britannica 

WE  NOTE  that  Miller  McClintock,  former 
Mutual  president,  is  now  a  director  of  Ency- 
clopedia Britannica  Films  Inc.  William  B.  Ben- 
ton, former  advertising  agency  head,  is  chair- 
man of  Britannica,  president  of  Muzak  and  its 
newly-formed  Subscription  Radio  Inc.  subsid- 
iary, which  aspires  to  provide  non-commercial 
program  service  on  a  nickel-in-the-slot  basis — 
a  sort  of  multiple  address  or  narrowcasting 
system. 

James  Lawrence  Fly,  former  FCC  head,  is 
associated  with  Mr.  Benton.  Chester  Bowles, 
OPA  head,  is  slated  to  join  his  former  agency 
partner.  Robert  K.  Hutchins,  U.  of  Chicago 
president,  is  a  director. 

It  looks  like  a  reunion  of  the  clan. 


JOHN  SALT 

THERE  has  been  a  thorn  in  the  bony  side 
of  Nazi  Propaganda  Minister  Goebbels 
since  Britain  declared  war  on  Germany 
in  September,  1939.  That  thorn  is  John 
Salt,  erstwhile  head  of  the  BBC's  European 
Service,  the  department  that  plunged  into 
battle  with  the  Nazi  propaganda  machine 
and  emerged  winner  in  the  war  of  words. 

Since  last  May,  Mr.  Salt  has  been  in  BBC's 
top  North  American  post,  as  director  of  the 
BCC  in  this  country.  His  staff  of  more  than 
75  persons  in  Washington,  Chicago,  San  Fran- 
cisco and  Toronto,  are  all  working  with  him 
"toward  a  better  understanding  between  the 
people  of  the  United  States  and  Great  Bri- 
tain". In  Europe,  John  Salt's  messages  are 
sinking  deeper  into  the  hearts  and  minds  of 
people  still  under  Hitler's  rule. 

Reminiscing  about  the  blitz  days  of  '41, 
Salt  recalls  that  "one  of  the  principal  problems 
then  was  to  keep  the  show  going  when  your 
studios  were  being  bombed  and  your  lines  cut." 

Since  broadcasting  to  Europe  continued 
through  the  night,  there  was  always  a  dupli- 
cate staff  in  another  section  of  the  city  pre- 
pared to  carry  on  the  program  should  the 
studio  originating  the  broadcast  be  bombed. 
"This,"  explained  Mr.  Salt,  "could  be  done 
without  the  listener  being  aware  of  any 
change." 

Twice  it  was  necessary  to  leave  the  studios 
in  the  middle  of  the  night.  Mr.  Salt  and  his 
staff  drove  through  the  streets  of  London,  pro- 
tected from  the  flying  splinters  and  tons  of 
debris  only  by  mattresses  strapped  to  the 
roofs  of  the  cars  for  protection. 

To  find  out  if  their  programs  were  being 
heard,  BBC  had  its  own  kind  of  Crossley.  A 
good  gauge  was  the  number  of  Nazi  persecu- 
tions for  listening  to  the  BBC.  "Another  good 
barometer,"  says  Mr.  Salt,  "were  denials  of ' 
items  in  BBC  news  bulletins  by  the  Nazi  radio 
and  by  Goebbels  personally.  The  more  frequent 
and  forceful  the  denials,  the  larger  was  our  , 
audience,  we  knew." 

Soon  after  Pearl  Harbor,  John  Salt  came 
to  the  United  States  as  assistant  to  Lindsay 
Wellington,  then  BBC's  North  American  di- 
rector. He  describes  the  activities  of  the  BBC 
offices  in  Rockefeller  Center,  New  York,  in  two  | 
words — eastbound  and  westbound. 

The  westbound  operations  comprise  hun-[ 
dreds  of  programs  produced  in  London  for 
American  networks  and  independent  stations. 
Each  of  the  four  networks  has  at  least  one 
weekly  program,  in  addition  to  special  pro- 
grams bringing  the  voices  of  American  service- 
men to  their  home  towns.  : 

No    less    important    are   the    many  east- 
(Continued  on  page  4^) 
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WMFM,  like  other  leading  American  radio  stations,  is  doing 
a  double  job  ...  a  job  for  today,  a  job  for  tomorrow. 

Today,  WMFM  is  broadcasting  a  schedule  of  carefully 
planned  programs  that  is  distinctive,  sound,  progressive. 
This  programming  policy,  combined  with  the  miracle  of 
crystal-clear,  static-free  FM,  has  won  the  unparalleled  sup- 


port of  thousands  upon  thousands  of  Wisconsin  families. 
Tomorrow,  WMFM  shall  continue  to  expand  its  pioneering 
leadership,  its  genuine  service  to  Wisconsin. 

Today,  tomorrow,  whenever  you  make  radio  plans  for  Wis- 
consin, remember  the  call  letters  WMFM.  They  represent 
one  of  .America's  pace-setting  radio  stations. 


WMFM 

w  mmm  mmv  fin  sifliion 
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CHEERIO,  WILLIAM! 
ISN'T  RADIO 
JOLLY! 

Hold  on  Mister!  That's  not  Farmer 
Bill's  kind  of  lingo,  even  though 
he  may  be  willing  to  wear  a  top- 
hat,  gloves  and  cane — for  a  gag! 


If  you  want  to  talk  to  Iowa  farmers 
whose  average  income  in  1943  was 
$7,672  (and  is  estimated  to  have 
been  20%  higher  in  1944),  use  a 
station  which  speaks  their  lan- 
guage. That's  KMA! 

Farmers  listen  to  us  because  we 
listen  to  them.  They  send  us  twice 
as  much  listener-mail  as  any  other 
station  in  this  80%  rural  area. 
That's  because  we  give  them  what 
they  want  —  Iowa  -  flavored  farm 
programs  with  plenty  of  the  news 
and  information  vital  to  their 
business,  all  spoken  by  men  who 
know  farming  procedure  from 
spring  plowing  to  sausage-making. 
As  for  Times  Square  wit  and  jive 
records:  they're  OUT! 

Let  us  (or  Free  and  Peters)  tell 
you  the  story  of  KMA,  the  No.  1 
Farm  Station  in  this  No.  1  Farm 
Market. 


KMA 

Blue  Network 

The  No.  1  Farm  Station 
in  the  No.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  lA. 


Our  Respects  to 

{Continued  from  page  i2) 

bound  activities  of  the  BBC.  "Too 
many  people  think  only  of  BBC 
as  bringing  Britain  to  America," 
he  feels.  "Just  as  much  effort  }s 
expended  toward  bringing  to  Brit- 
ain an  understanding  of  what  the 
United  States  is  doing  and  think- 
ing." This  is  accomplished  through 
special  programs  beamed  to  Lon- 
don for  rebroadcast  on  BBC's 
Home  Service. 

John  Salt's  first  contact  with 
American  radio  was  when  Britain 
declared  war  on  Germany.  It  was 
his  job  at  Broadcasting  House, 
London,  to  arrange  for  American 
commentators'  broadcasts  back  to 
the  States.  In  the  underground 
studios,  so  built  that  broadcasting 
could  go  on  under  severe  bombings, 
Mr.  Salt  worked  with  Fred  Bate 
of  NBC,  Ed  Murrow  of  CBS,  and 
John  Steele  of  Mutual. 

Lover  of  Sports 

He's  a  great  sportsman,  a  crack 
shot,  a  skating  and  tennis  enthu- 
siast, and  was  riding  instructor  at 
Aldershot,  Britain's  West  Point. 

Mrs.  Salt  is  the  former  Olive 
Shapley,  credited  with  developing 
the  technique  of  using  a  recording 
truck  for  documentary  broadcast- 
ing in  the  same  way  documentary 
film  is  used.  She  produced  many 
such  programs  in  the  U.  S.  before 
giving  up  her  work  to  raise  a 
family.  The  Salts  have  a  young 
son,  Daniel,  16  months. 

John  Salt  served  nine  years  in 
the  British  Army,  specializing  in 
survey  work  in  Transjordania, 
Egypt,  and  in  European  countries, 
particularly  Germany.  He  joined 
the  Talks  Dept.  of  the  BBC  in  Lon- 
don, 1934,  beginning  his  interest- 
j  ing  radio  career. 

"Radio's  role  in  helping  to  create 
better  understanding  between  na- 
tions is  yet  in  a  rudimentary  and 
experimental  stage,"  says  Mr. 
Salt.  "A  start  has  been  made,  and 
the  BBC  is  glad  to  be  able  to  do  its 
share  in  this  pioneer  work.  But 
the  real  problems  lie  in  the  future, 
when  the  need  for  working  together 
will  be  just  as  great  but  the  stimu- 
lus of  war  will  have  been  removed. 

"What  radio  does  in  the  post- 
war world,"  he  sincerely  believes, 
"will  have  a  great  bearing  on 
whether  or  not  we  ever  have  a 
World  War  III." 


&  Peters,  i\c. 


Cline  Returns  to  WFD 

WILLIAM  R.  CLINE,  station  edi- 
tor and  assistant  to  Glenn  I.  Sny- 
der, general  manager  of  WLS  Chi- 
cago, has  been  granted  an  indefinite 
leave  of  absence  by  Burridge  D. 
Butler,  WLS  president,  to  return 
to  the  Radio  Section  of  the  Treas- 
ury War  Finance  Division.  Mr. 
Cline  was  loaned  to  Treasury  for 
six  weeks  by  Mr.  Butler  during  the 
Sixth  War  Loan  in  November  and 
December.  "Mr.  Cline  did  an  out- 
standing job  for  us  during  the 
Sixth  War  Loan"  Thomas  H.  Lane, 
WFD  director  of  radio,  press  and 
advertising,  stated,  commenting, 
"we  are  indeed  grateful  to  Mr.  But- 
ler for  letting  him  return." 


NOTES 


MILLER  McCLINTOCK,  former  president 
of  Mutual  Broadcasting  System,  has  been 
elected  a  director  of  Encyclopedia  Britan- 
nica  Films  Inc.,  of  which  WILLIAM  B. 
BENTON,  Muzak  and  Subscription  Radio 
Inc.  head,  is  chairman. 

DAVID  MARGOLIS,  formerly  on  the 
sales  staff  of  WBAL  Baltimore  and  re- 
cently released  from  the  armed  forces,  has 
joined  WOV  New  York  as  a  salesman. 
FRANK  O'CONNELL  has  been  appointed 
by  the  Blue  Network  to  head  a  newly 
created  cooperative  sales  office  in  Chi- 
cago, reporting  to  STANLEY  FLOR- 
SHEIM,  Blue  manager  of  co-op  sales. 
With  the  Blue's  national  and  spot  sales 
in  Chicago  since  1942,  Mr.  O'Connell  was 
previously  for  15  years  with  Newspaper 
Group  Inc. 

SCOTT  PARROTT,  released  from  the 
Marines,  has  joined  the  sales  staff  of 
WBZ-WBZA  Boston-Springfield  with  head- 
quarters in  Boston. 

TED-  OBERFELDER,  promotion  director 
of  WFIL  Philadelphia,  will  join  the  Blue 
Network  Feb.  12  as  coordinator  of  audi- 
ence promotion.  Post  until  recently  was 
held  by  BERT  HAUSER,  who  left  the 
Blue  to  join  Mutual  as  director  of  cooper- 
ative programs.  Prior  to  joining  WFIL, 
Mr.  Oberfelder  was  director  of  promotion 
of  WCAU  Philadelphia. 

JOHN  BRUNTON,  member  of  the  KQW- 
CBS  San  Francisco  sales  staff,  is  the 
father  of  a  girl. 

LT.  (j.  g.)  JOSEPH  I.  MILLER,  former 
NAB  labor  relations  director,  for  the  past 
fortnight  has  been  confined  to  the  National 
Naval  Medical  Center,  Bethesda,  Md.,  for 
treatment  of  bursitis,  which  the  patient 
describes  as  an  "occupational  disease  of 
baseball  pitchers  and  orchestra  leaders." 
CHARLES  H.  LAWRENCE  Jr.,  on  inac- 
tive duty  with  the  Army  Air  Forces,  has 
joined  the  commercial  staff  of  WEIM 
Fitchburg,  Mass.,  Mutual-Yankee  outlet. 
Prior  to  entering  the  sei-vice,  Lt.  Lawrence 
was  with  Vincent  Edwards  &  Co.,  Boston 
advertising  agency. 

WALTER  S.  LEMMON,  president  of 
World  Wide  Broadcasting  Foundation, 
stressed  the  important  role  of  radio,  par- 
ticularly shortwave  radio,  "in  promoting 
sound  international  understanding  and 
uniting  the  peoples  of  the  earth  into  one 
big  family,"  in  a  talk  on  freedom  of  com- 
munications broadcast  last  week  as  part 
of  the  Beyond  Victory  series.  Created  by 
the  Foundation  in  cooperation  with  the 
Carnegie  Endowment  for  International 
Peace,  programs  are  broadcast  weekly  by 
80  stations. 

DOROTHY  BEHRENS,  for  seven  years 
with  C.  E.  Hooper  Inc.  and  most  recently 
manager  of  the  "Network  Hooperatings" 
reports,  has  become  an  associate  of  DR. 
MATTHEW  N.  CHAPPELL,  consultant 
on  radio  measurement  and  media  effec- 
tiveness for  Hooper  and  other  clients. 
Miss  Behrens  will  work  on  the  Hooper 
account,  her  first  assignment  being  the 
preparation  of  a  handbook  on  "How  to 
Use  the  Network  Hooperatings  Service". 
JOHN  S.  PHILLIPS,  in  radio  since  1929, 
has  joined  WGKV  Charleston,  as  account 
executive. 

CAMPBELL  ARNOUX,  manager  of  WTAR 
Norfolk,  Va.,  has  been  named  new  pres- 
ident of  the  Virginia  Club,  Noi-folk  civic 
oi-ganizaton. 

JOAN  COSTELLO,  formerly  with  the 
Knollin  Adv.  Agency,  San  Francisco,  has 
joined  the  sales  promotion  staff  of  KQW 
San  Jose. 


Rudolph  Named 

R.  E.  RUDOLPH,  former  account- 
executive  of  KEX  and  KGVv"  Port- 
land, Ore.,  has  been  appointed  sales 
manager  of  KEX,  recently  acquired 
Westinghouse  station,  according  to 
J.  B.  Conley,  manager  of  KEX. 
Harold  Bratsberg,  active  in  West 
Coast  radio  for  14  years  and  for- 
mer program  manager  of  KALE 
Portland,  ?has  been  named  con- 
tinuity director  of  KEX. 


New  Offices 

NEW  offices  have  been  acquired  by  Tele- 
vision magazine  at  600  Madison  Ave., 
New  York.  New  telephone  number  is  Plaza 
3-9748. 


You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000  Jewish    speaking  persons 
1,523,000   Italian    speaking  persons 
1,235,000  German  speaking  persons 
660,000  Polish    speaking  persons 

• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  ossist  you  in 

the  translation  of  your  copy.. 


SOQO  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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AL 


SLIM 


IF.. 


YOU  WERE  BUYING  A  '*RADIO  ACT"  YOU  WOULD  WANT 
TO  ASK  PERTINENT  QUESTIONS 


To  save  your  time,  here  are  the  answers. 

Slim  Bryant  and  His  Wildcats  have  been  a  KDKA  Fea- 
ture for  more  than  five  years.  Some  call  their  act  "American 
Folk  Songs  and  Music".  .  some  shorten  it  to  just  plain 
hill-billy.  (You  may  take  your  choice.) 

Slim  and  His  Gang  have  made  more  than  800  personal 
appearances  throughout  the  KDKA  area  to  audiences  rang- 
ing from  200  to  30,000.  Total  persons  played  to  now  well 
over  a  million.  They  have  established  house  records  for 
stage  attractions  in  dozens  of  theaters. 


It  is  a  safe  bet  they  are  the  best  known  radio  act  in  the 
Tri-State  Area.  .  on  the  stage.  .  on  the  air!  Sale  of 
their  song  books  will  soon  reach  100,000  .  .  one  of  their 
phonograph  records  has  passed  120,000  and  is  still 
in  demand. 

All  of  the  above  demonstrates  wide  circulation  .  .  wide 
acceptance,  throughout  KDKA's  area  of  influence.  There 
are  many  other  details  but  our  space  is  running  short.  The 
complete  story  of  Slim  Biyant  and  His  Wildcats  can  be  had 
from  NBC  Spot  Sales. 


VGSTINGKOUSE  RADIO  STATIONS  Inc 


W  B  Z 


KEX    •    K YW     •  KDKA 


WBZA     •  WOWO 

REPRESENTED  NATIONAllY  BY  NBC  SPOT  SALES-EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMEC  CC, 
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'  ACTIVE 
SALT  LAKE 
MARKET 


Utah  has  one  of  the  highest 
per  capita  ratings  as  a 
radio   listening  market. 


National  Representative 
JOHN  BLAIR  &  CO. 
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ARCH  ROBB,  former  assistant  to  CLAR- 
ENCE L.  MENSER,  NBC  vice-president 
in  charge  of  programs,  has  been  named 
night  program  manager  in  charge  of  com- 
pany operations  in  New  York.  Mr.  Robb 
joined  NBC  in  1943  as  assistant  to  the 
eastern  program  manager  and  was  ap- 
pointed Mr.  Menser's  assistant  in  May 
1944. 

RICHARD  L.  TOBIN,  former  foreign  cor- 
respondent of  the  New  York  Herald  Trib- 
une and  for  some  time  in  charge  of  its 
FM  news  service,  has  joined  the  Blue  news 
and  special  features  staff  on  a  special 
feature  news  assignment.  While  overseas 
he  participated  in  several  broadcasts 
heard  on  WOR  New  York,  and  he  for- 
merly had  a  regular  newscast  for  the 
Tribune  on  that  station. 

LOU  SCOFIELD,  freelance  writer,  is  now 
with  WCFL  Chicago  as  a  labor  newswriter 
and  announcer. 

JACK  MAHON,  former  Pacific  correspond- 
ent for  International  News  Service,  has 
joined  Mutual's  staff  of  war  correspond- 
ents in  the  Pacific  area.  He  is  expected 
to  be  assigned  to  CINCPAC  at  Adm. 
Nimitz  headquarters. 

MARTY  GLICKMAN,  former  sports  di- 
rector of  WHN  New  York,  has  been  pro- 
moted to  first  lieutenant.  He  is  stationed 
with  a  unit  of  the  Ninth  Marine  Aircraft 
Wing  at  Marine  Corps  Air  Station,  Cherry 
Point,  N.  C. 

DICK  NESBITT,  member  of  the  sports 
and  announcing  staff  of  WKRC  Cincinnati, 
has  been  named  sports  director  of  the 
station. 


LESTER  SMITH,  Yankee  Network  news 
analyst,  starting  Feb.  5  will  replace 
CEDRIC  FOSTER,  Yankee  and  Mutual 
commentator,  who  is  taking  his  first  vaca- 
tion in  five  years. 

LT.  JIM  COCHRAN,  former  WSPD  To- 
ledo continuity  director,  is  home  on  leave 
after  18  months  overseas  as  a  bombardier 
with  the  21st  Bomber  Command.  Before 
reassignment  he  will  be  stationed  in  Miami 
for  a  rest  period. 

JOHN  FREDERICKS,  new  to  radio,  has 
joined  the  announcing  staff  of  WMAM 
Marinette,  Wis.,  replacing  PAT  KEHEE, 
who  has  entered  the  U.  of  Wis.  and  will 
serve    as    announcer    at    WIBU  Madison. 


LT.  NORMAN  BARRY,  NBC  central  di- 
vision staff  announcer  now  on  leave  as 
skipper  of  a  PT  boat,  has  been  in  Chicago 
on  a  30-day  leave  awaiting  reassignment 
after  15  months  duty  in  the  Pacific. 

S/SGT.  CARLTON  C.  IDE,  released  by 
the  Army  and  formerly  with  the  WBZ- 
WBZA  Boston  -  Springfield  announcing 
staff,  has  rejoined  the  stations. 


GEORGE  SLADE,  educational  director  of 
WBZ-WBZA  Boston-Springfield,  Jan.  26 
officially  opened  WBS,  Wellesley  College 
station  at  Welle  ley,  Mass.  The  Westing- 
house  sound  picture,  "On  the  Air"  was 
shown  to  Wellesley  students. 

HELEN  PARK  has  resigned  from  the  pub- 
licity staff  of  WCAU  Philadelphia  to  join 
the  Philadelphia  Record.  She  is  succeeded 
by  RUBY  BLOOM,  recently  released  from 
the  service. 

ALEX  GRIFFIN,  WIP  Philadelphia  and 
Mutual  news  commentator,  has  written  a 
new  book  for  publication.  Out  of  the  Car- 
nage, dealing  with  the  medical  heroes  of 
this  war. 

MARSHALL  ADAMS,  Washington  news- 
paperwoman, fashion  stylist  and  designer, 
will  conduct  Listen  Ladies  on  WOL  Wash- 
ington effective  Feb.  5  during  the  absence 
of  ELEANOR  HOWARD,  who  was  injured 
when  a  streetcar  struck  her  Jan.  19. 


EDYTH  RADOM,  fashion  editor  of  the 
Hartford  Courant,  has  started  a  three- 
weekly  fashion  program  on  WDRC  Hart- 
ford, becoming  the  third  Courant  writer 
to  have  a  WDRC  program. 

BEN  KAUFMAN,  former  managing  edi- 
tor of  Television  magazine,  New  York, 
has  been  appointed  the  eastern  radio  and 
television  editor  of  Hollywood  Reporter, 


CAROL  COLVIN  has  become  continuity 
editor  and  woman's  program  director  of 
WMAM.  DOROTHY  WANDEL,  recent 
graduate  of  Carroll  College,  is  serving  as 
traffic  manager   of  WMAM. 

ARTHUR  REILLY,  former  newscaster  of 
WLW  Cincinnati,  has  been  signed  by  RKO- 
Keith  Theatres  for  a  series  of  personal 
appearances,  which  will  highlight  Mr. 
Reilly's  15th  anniversary  in  radio. 

BILL  TRAVIS,  forced  to  leave  announcing 
temporarily  because  of  his  health,  recently 
resigned  from  KMOX  St.  Louis  to  join 
United  Press  Radio  in  Los  Angeles  and 
subsequently  was  transferred  to  Phoenix 
as  manager  of  the  Arizona  radio  news  wire 
of  UP. 

GIL  SWENSON,  WDAY  Fargo  sports 
editor,  Jan.  26  married  Vicki  Smith  of 
Hines,  Minn.  Mr.  Swenson  plans  to  enter 
the  Army  about  mid-February. 

IRENE  KUHN,  assistant  director  of  the 
NBC  depai-tment  of  information,  has  beei. 
named  to  the  board  of  directors  of  the 
National  Assn.  of  Public  Relations  Coun- 
sels Inc.  Mrs.  Kuhn,  who  has  been  with 
NBC  since  1940,  was  formerly  assistant 
to  the  vice-president  in  charge  of  press, 
coordinator  and  manager  of  program 
promotion. 

TERRENCE  O'DELL,  former  chief  an- 
nouncer of  CBO  Ottawa,  is  now  with  the 
Montreal  studios  of  the  CBC  following 
release  from  the  RCAF  where  he  served 
as  assistant  radio  liaison  officer.  He  was 
formerly  with  CFCO  Chatham,  Ont., 
CKLW  Windsor-Detroit,  and  WIBM  Jack- 
son, Mich. 

BYNG  WHITTEKER,  former  CBC  pro- 
ducer at  Toronto  who  has  been  with  the 
BBC  on  North  American  newscasts  since 
early  in  the  war,  is  on  leave  from  London 
at  his  home  in  Toronto. 

VINCENT  FRANCIS,  formerly  of  KROW 
Oakland,  has  joined  KGO  San  Francisco 
as  conductor  of  the  all-night  program. 

CHARLES  TEAS,  former  newscaster  of 
KOB  Albuquerque,  N.  M.,  has  joined 
KMPC  Hollywood. 

JIMMIE  McKIBBEN,  writer-producer  of 
KECA  Los  Angeles,  has  resigned  to  devote 
fulltime  to  freelance  writing.  ROLLO 
HUNTER,  former  writer-producer  of  KFI, 
has  taken  his  post. 

DOROTHY  ROE,  former  network  traffic 
manager  of  KFI  Los  Angeles,  has  joined 
KECA  Los  Angeles  as  secretary  to  CLYDE 
SCOTT,  station  general  manager. 

BOB  EVANS,  WTOP  Washington,  has 
been  named  correspondent  for  WFBL 
Syracuse. 

WILLIAM  C.  O'NEIL,  former  newscaster 
at  WHAI  Greenfield,  Mass.,  has  joined 
WTAG  Worcester  as  news  editor.  He  for- 
merly was  correspondent  for  the  Spring- 
field Union. 


ROBERT  DOUBLEDAY,  announcer  and 
agricultural  director  of  WFBL  Syracuse, 
has  been  named  assistant  instructor  of 
the  Radio  Workshop  of  Syracuse  U.  He 
will  teach  announcing  and  radio  produc- 
tion. 

BEN  BEZOFP,  news  editor  of  KMYR 
Denver  and  first  correspondent  of  a  Rocky 
Mountain  station  to  go  overseas,  has  re- 
turned to  the  U.  S.  after  six  weeks  in  the 
European  Theatre  of  Operations. 

REG  MERRIDEW  has  been  named  chief 
announcer  of  WGAR  Cleveland,  replacing 
WAYNE  MACK,  who  will  devote  more 
time  to  the  production  department  of 
which  he  is  head. 

BERNARD  HERRMAN,  musical  director 
of  CBS,  returns  to  New  York  Feb.  6,  hav- 
ing completed  musical  scoring  assign- 
ments on  the  film  "Hangover  Square"  for 
20th    Century-Fox    Film  Corp. 

HAROLD  LAMPEL,  director  of  radio  ac- 
tivities of  the  OPA  Los  Angeles  district, 
is  father  of  a  boy. 

RENE  BOZARTH,  musical  director-news 
commentator,  has  been  named  program 
director  of  KGFJ  Los  Angeles.  He  suc- 
ceeds CAROLYN  CARO,  who  resigned  to 
join   Allied   Adv.   Agencies,   Los  Angeles. 

RUTH  MILLER  has  been  appointed  sta- 
tion music  librarian  with  PATRICIA 
WALSH  in  charge  of  traffic.  BOB  SCHOP- 
FER,  with  Army  medical  dischax-ge,  has 
joined  KGFJ  as  announcer. 

R.  S.  LAMBERT,  supervisor  of  educational 
broadcasts  of  the  Canadian  Broadcasting 
Corp.,_  Toronto,  is  on  tour  of  western 
Canadian  provinces  to  attend  meetings  with 
provincial  educational  department,  teach- 
ers' association,  home  and  school  associa- 
tions, and  other  groups. 

BILL  CARPENTER,  former  announcer  of 
KYW  Philadelphia,  has  joined  WSNY 
Schenectady. 


Fleming  Appointed  Blue 
Go-op  Publicity  Manager 

GEORGE  FLEMING  of  the  Blue's 
publicity  department  has  been  ap- 
pointed to  the  newly-created  post 
of  publicity  manager  of  the  net- 
work's cooperative  program  depart- 
ment. Prior  to  joining  the  Blue 
three  months  ago,  Mr.  Fleming  had 
been  a  writer  for  Transradio  Press 
Service. 

Frank  O'Connell,  with  the  Blue's 
national  spot  sales  office  in  Chicago 
since  1942,  has  been  named  head  of 
the  co-op  sales  in  that  city.  These 
appointments  and  the  promotion  of 
Lyndell  Wilson,  with  the  depart- 
ment since  its  inception  in  1943,  to 
the  position  of  assistant  to  Stanley 
Florsheim,  manager  of  the  coope- 
rative program  department,  com- 
plete its  executive  line-up.  Harold 
Day  was  recently  named  promotion 
manager  and  Barney  Cragston 
placed  in  charge  of  New  York  sales. 
Department  personnel  now  numbers 
more  than  20.  Its  sponsor  list,  which 
started  two  years  ago  with  40 
names,  now  includes  nearly  800. 


JAMES  W.  MORGAN,  promotion  and  art 
director  of  WSPA  Spartanburg,  S.  C,  has 
been  accepted  as  a  member  of  the  Pine 
Arts  League  of  the  Carolinas. 

JOHN  (Tip)  SAGGAU,  released  from  the 
Army  Air  Force  Glider  Detachment,  is 
now  a  singer  and  announcer  with  KRNT 
Des  Moines. 


PHIL  JOHNSON,  former  program  direc- 
tor of  WCSH  Portland,  Me.  and  staff 
member  of  WHDH  Boston,  has  been 
appointed  production  manager  of  WHEB 
Portsmouth,  N.  H.  BOB  FULLER,  who 
was  with  WLAW  Lawrence,  Mass.,  is  now 
announcer-producer  with  WHEB. 

DAL  WYANT,  production  head  of  WHEB 
Portsmouth,  N.  H.,  is  now  director  of 
sales  promotion. 

BURT  LEIPER,  former  sportscaster  of 
KMJ  Fresno,  has  joined  the  KPO-NBC 
San  Francisco  news  staff. 

CHARLES  v.  HARRIS,  announcer,  is  now 
with  KGO  San  Francisco  transferring 
from  KFRS  San  Francisco.  He  formerly 
was  with  WIRE  Indianapolis. 

ED  WALLIS,  program  director  of  WIP 
Philadelphia,  who  left  last  week  to  enter 
the  Army,  has  been  rejected  for  medical 
reasons  and  returns  to  his  post  this  week. 

MERRILL  MUELLER,  NBC  war  corre- 
spondent who  recently  returned  from 
Europe,  will  embark  on  a  cross-country 
lecture  tour.  As  in  previous  years,  Mr. 
Mueller  will  turn  over  all  income  above 
expense  to  a  charity — this  year  the  Army 
Relief. 


Army  Disclaimer 

WAR  Dept.,  Radio  Branch,  Bureau 
of  Public  Relations  last  week  sent 
letters  to  all  commercial  and  non- 
commercial television  stations  in 
the  United  States  informing  them 
of  the  War  Dept.  policy  concern- 
ing use  of  Army  combat  film  on 
television  broadcasts.  If  the  film  is 
used  merely  as  illustration  of  the 
material  being  dramatized,  and  not 
the  actual  filming  of  the  story,  the 
War  Dept.  has  requested  that  a 
disclaimer  be  inserted  somewhere  in 
the  telecast.  The  disclaimer  states: 
"Combat  scenes  shown  on  this  pro- 
gram were  intended  to  be  illustra- 
tive only  and  were  not  presented  as 
actual  scenes  of  the  dramatization." 
First  use  of  the  disclaimer  was 
made  Jan.  21,  on  a  Mitchell  Field 
program  telecast  through  the  fa- 
cilities of  WNEW  New  York. 


TONY  WHEELER,  announcer  of  WFIL 
Philadelphia,  is  the  father  of  a  boy. 


WJW  Cleveland  broadcast  on  the 
scene  coverage  of  the  $50,000  Repub- 
lic Steel  Corp.  fire  Jan.  31,  staying 
on  the  air  until  4  a.m.  to  furnish 
listeners  with  the  late  bulletins. 
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...WMAQ  'at  6:15  AM 


WMAQ 

CHICA0Q 


Sears  Roebuck  and  Company,  world's  largest 
mail  order  house,  wanted  to  reach  the  urban  and 
outlying  families  in  the  great  Chicago  market. 
They  wanted  to  enter  the  homes  of  the  second 
richest  buying  center  in  the  United  States  where 
2,855,700  families  spend  over  $3,500,000,000  an- 
nually. 

Sears  Roebuck  and  Company,  being  astute 
advertisers,  carefully  surveyed  the  listening  hab- 
its of  the  early  rising  radio  audience  before 
making  their  choice.  The  result — a  long  term 
contract  favoring  WMAQ.  Sears  is  sponsoring 
Everett  Mitchell  on  "Town  and  Farm",  6:15  to 
6:45  in  the  morning,  six  days  a  week. 

WMAQ — morning,  noon  and  night — reaches 
the  people  who  listen  and  buy.  Information 
concerning  time  availabilities  fur- 
nished upon  request. 


The  Chicago  station  most  people  listen  to  most  ■ 

670  ON  YOUR  DIAL 


REPRESENTED    BY   NBC   SPOT  SALES 


A  Service  of  Radio 
Corporation  of  America 
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CH  I  C  AGO 

5000 WATTS  560KC 


Thomas  A.  Fdison 
First 

with  tlie  incandescent 
lamp  —  1879  ^ 


Was  the  First 
Memphis  Radio 
Station  to  establish 
an  auditoriunn 
studio. 

^  South's  24.Hour  Station 

WHBQ 

BOB  ALBURTY,  General  Mgr. 

Your  MUTUAL  Friend 

Memphis,  Tennessee 


CHICAGO  CUBS 
BASEBALL  FOR  1945 


National  Representative 
250  PARK  AVE.,  NEW  YORK 
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HAREY  ACKERMAN,  vice-president  in 
charge  of  program  operations  of  Young 
&  Rubicam,  New  York,  left  Jan.  29  on  a 
five-week  business  trip  to  the  West  Coast. 
William  B.  Lewis,  vice-president  and  radio 
director  of  Kenyon  &  Eckhardt,  New 
York,  is  in  Hollywood  to  attend  the -pre- 
miere of  Standard  Brand's  Eddie  Bracken 
program,  started  Feb.  4  on  NBC,  Sunday 
8:30  p.m. 

GREGORY  DICKSON,  former  director  of 
the  War  Information  Service,  New  York 
State  War  Council,  New  York,  has  been 
appointed  director  of  publicity  for  Foote, 
Cone  &  Belding,  New  York.  Previously  he 
had  been  publicity  director  for  Walt  Disney 
Productions,  Hollywood. 

KEN  TYSON,  former  account  executive 
of  BBDO,  Chicago,  has  joined  the  Chicago 
advertising  staff  of  McCall's  magazine. 
BURKE  HERRICK,  formerly  of  Leo  Bur- 
nett Co.  and  N.  W.  Ayer  &  Son,  Chicago, 
has  joined  the  Chicago  office  of  J.  Walter 
Thompson  Co.  as  Ford  account  executive. 
JOHN  F.  MARTIN,  having  resigned. 
Jaynes  &  Harshberger  Adv.  is  new  name 
of  Los  Angeles  agency  with  which  he  was 
formerly  associated.  Jack  Driscoll,  for- 
merly producer  of  Stromberg-Carlson  Ra- 
dio &  Television  Corp.,  New  York,  has 
joined  the  agency  as  production  manager. 
HAROLD  A.  THOMAS,  executive  in  the 
St.  Louis  office  of  Olian  Adv.  Co.,  has 
been  named  vice-president  in  charge  of 
merchandising  and  new  product  develop- 
ment. Mr.  Thomas  formerly  was  with  Shell 
Oil  Co.  as  manager  of  package  goods  sales. 
JOHN  T.  NOLAN  Jr.,  former  publicity 
director  of  Gruen  Watch  Co.,  Cincinnati, 
has  been  appointed  account  executive  of 
Strauchen  &  McKim,  Cincinnati. 
GORDON  E.  HYDE,  vice-president  and 
director  of  McCann-Erickson,  New  York, 
has  resigned.  Mr.  Hyde,  group  supervisor 
of  service  with  10  leading  accounts  under 
his  supervision,  has  been  with  the  agency 
six  years.  After  concluding  his  work  with 
McCann-Erickson  sometime  in  mid-Feb- 
ruary, Mr.  Hyde  plans  to  take  a  vacation. 
JOHN  E.  MCMILLAN,  vice-president  of 
Hutchins  Adv.  Co.,  Rochester,  has  i-esigned 
to  enter  business  for  himself. 
ROBERT  P.  HOWARD,  former  director 
of  advertising  for  the  Nion  Corp.,  Los 
Angeles,  has  joined  the  Dana  Jones  Co., 
Los  Angeles,  as  account  executive.  An- 
other newcomer  to  the  Dana  Jones  staff 
is  Paul  Terry,  formerly  with  Barnes- 
Chase  Co.,  San  Diego,  as  copy  chief  and 
radio  director. 

JANE  WORTHINGTON,  formerly  with 
McCann-Erickson,  has  joined  the  Leon 
Livingston  Agency,  San  Francisco,  as 
copywriter. 

LT.  ROBERT  G.  BEAUMONT,  former  ac- 
count executive  in  the  San  Francisco  of- 
fice of  Foote,  Cone  &  Belding,  is  now  ad- 
ministrative officer  of  the  Signal  Section, 
Sixth  Army  Group  headquarters.  Lt.  Beau- 
mont entered  the  Army  shortly  after 
Pearl  Harbor  and  has  been  overseas  two 
years. 

BILL  EDINGTON,  after  being  on  loan 
for  four  years  to  the  various  government 
finance  committees  at  Ottawa,  has  re- 
turned to  radio  as  a  partner  of  Dickson  & 
Edington,  Toronto  radio  producer,  for- 
merly Dickson  &  Ford. 

SPITZER  &  MILLS,  Toronto,  has  opened 
an  office  in  Vancouver  at  675  W.  Hastings 
St.,  with  Ken  Davidson  as  manager. 
STEWART-LOVICK,  Vancouver,  is  plan- 
ning to  open  offices  in  Toronto. 
JAMES  L.  DePAULI,  account  executive 
with  West-Marquis  Inc.,  has  been  appoint- 
ed manager  of  the  San  Francisco  office 
of  that  agency. 

DON  SHAW,  radio  executive  of  Geyer, 
Cornell  &  Newell,  has  returned  to  New 
York  after  two  months  in  Hollywood  where 
he  assembled  and  aided  start  of  the  weekly 
Andrew  Sisters  show  on  Blue  stations. 
Nash-Kelvinator  Corp.  is  sponsor. 
VIRGINIA  SCUSSEL,  for  two  years  with 
Compton  Adv.,  New  York,  has  joined  the 
copy  department  of  Doherty,  Clifford  & 
Shenfield,  New  York. 

JOHN  J.  MESSLER,  account  executive 
of  Foote,  Cone  &  Belding,  Los  Angeles, 
has  resigned  to  join  John  H.  Riordan  Co., 
which  has  changed  firm  name  to  Riordan 
&  Messier  Adv. 

JAMES  McCLEERY,  executive  of  Mc- 
Neill &  McCleei-y.  Los  Angeles  agency,  has 
joined  the  Navy  and  is  temporarily  sta- 
tioned in  San  Diego,  Cal. 
CLAUDE  CARTER,  former  directory  rep- 
resentative of  Southwestern  Bell  Telephone 
Co.,  and  E.  J.  Conlon,  former  radio 
and  radar  production  specialist  with  the 
AAF  Air  Technical  Service  Command,  have 
joined  the  Burton  Browne  Agency,  Chi- 
cago, as  account  executives. 


Fleming  Resigns 

ROBERT  M.  FLEMING  has  re- 
signed   as    program    director  of 
WCKY  Cincin- 
ju^'  n  a  t  i  effective 

Feb.  3  to  join 
A  Cincinnati  adver- 
J  -^^r  tising  agency, 
»3»  J  Stokes,  Palmer  & 
"tegSr*  Dinerman  as  ra- 
J^T^T  dio  director.  Mr. 
j^HHaHtokta  Fleming  has  been 
I^Hjjjjj^^H  with  WCKY  for 
IHE^mBBi  two  years  and 
previously  was 
vice-  president 
and  radio  director  of  Harry  M. 
Miller  Inc.,  Columbus  and  Cincin- 
nati agency.  He  teaches  radio  ad- 
vertising, business  correspondence 
and  public  relations  at  the  U.  of 
Cincinnati  Evening  College  and  is 
a  past  president  of  the  Advertis- 
ers' Club  of  that  city. 


Mr.  Fleming 


Becker  to  Agency 

FRED  BECKER,  Pacific  Coast 
manager  of  the  Blue  Network 
spot  sales  division,  has  been  ap- 
pointed radio  director  of  the  new 
Los  A  n  g  e  1  e  s 
office  of  Abbott 
Kimball  Co.,  New 
York.  Mr.  Kim- 
b  a  1 1,  president, 
who  has  been  in 
Los  Angeles  in 
connection  with 
the  opening  of 
the  new  branch, 
is  expected  back 
in  New  York  this 
week.  Blaisdell 
Gates,  also  on  the  West  Coast,  is 
expected  to  return  to  New  York 
where  he  serves  as  account  execu- 
tive. Additional  personnel  for  the 
Los  Angeles  office  are  still  to  be 
announced.  Besides  servicing  Cal- 
ifornia clients,  Mr.  Becker  will  also 
produce  Hollywood  originating 
shows  for  other  clients  of  the 
agency  serviced  through  Kansas 
City,  Chicago  and  New  York. 


Mr.  Becker 


Agency  Merger 

WALTER  K.  McCREERY,  recently 
resigned  vice-president  of  Allied 
Adv.  Agencies,  Los  Angeles,  has 
merged  his  interests  with  Smith 
&  Bull  Adv.,  Hollywood.  Under 
new  set-up  firm  name  has  been 
changed  to  Smith,  Bull  &  Mc- 
Creery,  with  headquarters  at  6642 
Sunset  Blvd.  Charles  B.  Ganz,  ac- 
count executive,  and  Mayfield  Kay- 
lor,  production  manager,  respec- 
tively of  Allied  Adv.  have  also 
joined  Smith,  Bull  &  McCreery  in 
similar  capacities.  Allen  McKee, 
producer,  is  another  staff  addition. 


EVELYN  ALLEN  and  James  C.  Kiper 
have  joined  the  public  relations  staff  of 
N.  W.  Ayer  &  Son,  Philadelphia. 

JEFF  WADE,  son  of  Walter  Wade,  owner 
of  Wade  Adv.,  Chicago  has  returned  from 
Cairo,  Egypt,  where  he  was  radio  produc- 
tion man  for  the  overseas  division  of  the 
OWI,  airing  Middle  East  news  to  America 
and  Great  Britain.  While  awaiting  new 
assignment  he  will  work  in  the  Chicago 
agency  during  his  32-day  leave. 

STEPHEN  SCHAFFER  has  joined  Ray- 
mond R.  Morgan  Co.,  Hollywood  agency, 
as  account  executive. 

BETTY  BUCKLER  JOHNSON,  for  five 
years  Hollywood  office  manager  of  Ben- 
ton &  Bowies,  has  resigned  to  join  her 
husband  in  Ardmore,  Okla.  Mary  Edith 
Stahl,  production  aide,  takes  over  as 
office  manager. 

{Continued  on  page  50) 
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in  War! 

Two  of  KGW's  ace  news  staff 
check  the  latest  teletype  news. 
First  station  in  the  Portland 
area  to  provide  complete  cov- 
erage from  ALL  THREE 
major  news  services — KGW 
is  still  the  only  Portland  sta- 
tion which  gives  listeners 
ALL  the  news. 


in  Peace 


When  President  Coolidge 
made  his  final  campaign 
speech  on  October  31,  1924, 
few  homes  had  radio  sets, 
KGW  carried  the  speech  and 
the  KGW  sound  truck  brought 
the  new  listening  magic  to 
Portland  citizens. 


in  Audience  Influence 

ONEOFlHEGREATSmiONSOFM 


In  1924  Portland  came  outdoors  to  listen 
to  KGW  broadcast.  That  is  no  longer  necessary. 
But  in  1945  KGW, pulls  its  audience  just  as  sure- 
ly, as  it  speeds  accurate,  complete  news  and 
comment  of  the  battle-front  to  the  vital  home- 
front  of  Portland's  great  war  effort.  KGW  is 
the  station  people  in  the  Portland  area  have 
preferred  for  23  years! 


KCW 

PORTLAND,  OREGON 


REPRESENTED  NATI 
BY    EDWARD    RETRY  & 


O  N  A  L  L  Y 
CO.  INC. 
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THE  DRUM 


.  .  .  forerunner  of  the 
telegraph 

Probably  the  earliest  of  all  musical 
instruments,  the  drum  was  indis- 
pensable to  primitive  man.  Prehis- 
toric drums  have  been  found  on  all 
continents,  and  crude  forms  are  still 
used  extensively  by  all  uncivilized 
peoples,  including  our  own  little 
boys. 

Long  used  as  a  means  oi  communi- 
cation, African  natives  still  depend 
upon  regularly  spaced  "drum  sta- 
tions" for  their  grapevine  telegraph 
system. 


For 


only 


The  history  of  no  other  instrument 
is  so  steeped  in  superstition  as  that 
of  the  drum.  In  Oceania,  if  a  woman 
sees  a  drum  before  it  is  completed, 
the  drum  is  contaminated,  and  must 
be  discarded.  To  some  races,  the 
drum  is  sacred,  and  the  drum-yard 
where  the  instrument  is  made  serves 
as  a  sanctuary  for  criminals. 

Talking  Turkey 

You've  heard  of  Turkey  drumsticks, 
but  did  you  know  that  the  Turks  in- 
vented the  bass  drum?  Gluck  and 
Mozart  first  introduced  it  into  Euro- 
pean music,  mostly  for  its  comic 
effect. 

Speaking  of  the  drummer's  art, 
George  Hogarth  said:  "To  play  it 
well  is  no  easy  matter.  A  single 
stroke  of  the  drum  may  determine 
the  character  of  a  whole  movement; 
and  the  slightest  embarrassment, 
hesitation  or  misapprehension  of  the 
requisite  force,  may  ruin  the  design 
of  the  composer." 


The  snare  drum  alone  has  a  range 
from  70  to  15,000  c.p.s.  Only  the 
best  recordings  can  approach  repro- 
duction of  the  drum  beat  with  life- 
like naturalness  of  sound.  And  the 
best  today  are: 

VERTICAL  CUT  RECORDINGS! 


Electrical  Research  Products 
D'wis'ton 

OF 

Westertt  Eliitnc  Company 

195  BROADWAY,  NEW  YORK,  N.  Y, 
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GREGORY  DICKSON,  formerly  with 
Paramount  Pictures  and  Walt  Disney  Pro- 
ductions, has  been  appointed  director  of 
publicity  for  Foote,  Cone  &  Belding,  New- 
York.  Prior  to  his  movie  affiliations  Mr. 
Dickson  was  director  of  the  Office  of  War 
Information,  New  York,  and  a  member  of 
the  publicity  staff  for  Gov.  T.  E.  Dewey 
during  the  past  Presidential  Campaign. 
MARGE  KERR,  talent  buyer  of  N.  W. 
Ayer  &  Son,  New  York,  left  last  week  on 
a  business  trip  to  Hollywood  where  she 
will  remain  several  weeks. 
KAL  ADV.  Inc.,  Washington,  D.  C. 
agency,  has  changed  its  firm  name  to  Kal, 
Ehrlich  &  Merrick  Adv.  Inc.  and  has  ac- 
quired enlarged  office  space  in  the  Star 
Bldg. 

RAYMOND  KNIGHT  and  Wes  McKee, 
program  directors  of  Young  &  Rubicam, 
New  York,  have  been  transferred  from  the 
production  dept.  to  the  television  staff. 
Both  will  continue  as  directors.  Mr. 
Knight  formerly  directed  the  Borden  Co. 
Happy  Island  program  with  Ed  Wynn  on 
the  Blue  and  Mr.  McKee  formerly  direct- 
ed My  Best  Girls,  sponsored  for  Energine 
by  Cummer  Products  also  on  the  Blue. 
Robert  Weenolsen,  who  recently  joined  the 
Y  &  R  production  staff,  has  been  shifted 
to  the  daytime  radio  department  to  pro- 
duce the  General  Foods  Hap  Harrigan 
show  on  the  Blue  and  will  work  on  local 
radio  operations  for  the  Celanese  Corp. 


ELGIN  National  Watch  Co.,  Elgin,  111., 
has  named  Gordon  Howard  as  advertising 
manager,  succeeding  Frank  R.  Brodsky, 
who  resigned  to  become  advertising  ma-n- 
ager  of  the  Pepsodent  Co.  Mr.  Howard 
started  with  Elgin  as  editor  of  the  com- 
pany's house  organ.  Watch  Word. 
CALIFORNIA  Aspoc.  Products  Co.,  Los 
Angeles  (Monterey  grape  juice  punch), 
has  appointed  Loekwood-Shackelford  Co.. 
Los  Angeles,  as  advertising  counsel.  Radio 
plans  are  said  to  be  considered. 
CONFECTIONS  Inc.,  Chicago  (snacks), 
has  named  Paul  Grant  Adv.,  Chicago,  as 
representative.  Radio  plans  are  said  to  be 
considered. 

CONSOLIDATED  Hair  Goods  Co.,  Chi- 
cago (Fij-Oil  shampoo),  has  appointed 
Malcolm-Howard  Adv.,  Chicago,  as  repre- 
sentative. Plans  are  said  to  include  radio. 
SHURE  Bros.,  Chicago  (microphones  and 
acoustic  devices),  has  appointed  Phil 
Gordon  Agency,  Chicago,  to  handle  its 
advertising.  Radio  may  be  used. 
STEWART-WARNER  Corp.,  Chicago, 
radio  division,  has  appointed  Henri,  Hurst 
&  McDonald,  Chicago,  to  handle  adver- 
tising. Plans  for  radio  are  being  considered. 
DR.  D.  H.  LeGEAR  of  the  Dr.  L.  D. 
LeGear  Medicine  Co.,  St.  Louis,  has  been 
appointed  director  of  rales  and  advertising. 
MONOGRAM  PICTURES  Corp.,  Los 
Angeles,  through  Weiss  &  Geller,  New 
York,  this  week  begins  a  series  of  tran- 
scribed one-minute  and  chain  break  an- 
nouncements on  five  New  York  City 
stations  on  behalf  of  "They  Shall  Have 
Faith"  and  "Dillinger",  to  be  released 
this  month.  Campaign  continues  through 
February.  * 
QUALITY  COSMETICS  Corp.,  New  York, 
has  appointed  Herbert  Chason  'Co.,  New 
York,  to  handle  advertising  for  Monique 
cosmetics.  Radio  will  probably  be  used 
this  summer. 

LOS  ANGELES  SOAP  Co.,  adding  to 
its  western  schedule,  on  Feb.  5  for  52 
weeks  starts  thrice-weekly  quarter-hour 
noon  newscast  on  KSL  Salt  Lake  City. 
Agency  is  Raymond  R.  Morgan  Co. 
Hollywood. 

FIRST  National  Stores,  New  England 
grocery  chain,  has  signed  for  sponsorship 
of  Alton  Hall  Blackington's  Yankee  Yarns 
Friday  7:30  p.m.  on  WBZ  Boston  arid 
WBZA  Springfield.  Agency  is  Badger  & 
Browning,  Boston. 

GRAPHITE  Bronze  Co.,  Cleveland,  is 
sponsoring  the  10  p.m.  news  program  on 
WJW  Cleveland  with  copy  directed  to- 
ward appealing  to  workers  to  enter  war 
work. 

HELZBERG  JEWELRY  Co.  of  Iowa 
will  sponsor  Raymond  Gram  Swing  co- 
operatively on  KRNT  Des  Moines  when 
that  station  switches  to  the  Blue  June  15. 
Agency  is  Carter-Owens,  Kansas  City. 
MAX  FACTOR  &  Co.,  Toronto  (cos- 
metics) ,  has  started  Frank  Sinatra  week- 
ly on  CFRB  Toronto.  Account  was  placed 
by  Ted  H.  Factor  Agency,  Los  Angeles. 
BOVRIL  (Canada)  Ltd.,  Montreal,  has 
started  Recipe  Tunes  on  a  number  of  Ca- 
nadian stations.  Account  was  placed  by 
Cockfield  Brown  &  Co.,  Montreal. 


SPECIAL  FOOD  Co.,  Chicago  (Jay's  Po- 
tato chips  and  popcorn),  began  sponsor- 
ship Jan.  26  of  14  announcements  weekly 
on  WJJD  WIND  WAAF  WCFL  WAIT 
WGES  WHFC  WJOB.  Contract  for  52 
weeks  was  placed  by  Atlas  Adv.  Agency, 
Chicago. 

GENERAL  MOTORS  Corp.,  Detroit,  on 
Feb.  4  renewed  sponsorship  of  Victory  Is 
Our  Business  quarter-hour  Sunday  pro- 
gram on  WGN  Chicago.  Contract  for  13 
weeks  was  placed  by  Campbell-Ewald  Co., 
Detroit. 

ALDENS  MAIL  ORDER  Co.,  Chicago, 
begins  sponsorship  of  quarter-hour  pro- 
gram School  Days  on  WCFL  Chicago  for 
13  weeks  effective  Feb.  5.  Agency  is  Craig 
Dennison  Co.,  Chicago. 

BURDINE'S  Dept.  Store,  Miami,  on  Feb. 
5  starts  sponsorship  on  WIOD  Miami  of 
Monday  through  Friday  quarter-hour  Sun- 
shine Time  program.  Contract  is  for  52 
weeks. 

SCHENLEY  DISTILLERS,  New  York 
(DuBonnet  wine)  through  BBDO  New 
York  has  signed  for  Songs  of  Good  Cheer, 
transcribed  series  produced  by  Frederick 
W.  Ziv  Co.,  Cincinnati,  on  WMAQ  Miami. 
Contract  is  for  26  weeks. 

COURTLAND  Baking  Co.,  Courtland,  N. 
Y.  (Cobakco  bread),  has  signed  for  spon- 
sorship on  WAGE  Syracuse  of  Korn  Kob- 
blers,  transcribed  series  produced  by  Fred- 
erick W.  Ziv  Co.,  Cincinnati.  Contract  was 
placed  direct. 

DELAWARE,  Lackawanna  &  Western 
Coal  Co.,  Montreal,  has  added  a  number 
of  eastern  Canadian  stations  to  its  Sunday 
afternoon  network  show  The  Shadow.  Ac- 
count was  placed  by  Vickers  &  Benson, 
Montreal. 

C.  B.  FULFORD  Ltd.,  Toronto  (Zambuk), 
has  started  thrice-weekly  spot  announce- 
ments on  45  Canadian  stations.  Account 
was  placed  by  F.  H.  Hayhurst  Co.,  To- 
ronto. 

ROBERT  E.  JONES  has  been  appointed 
advertising  manager  of  Colgate-Palmolive- 
Peet  Co.,  Toronto.  He  is  former  advertis- 
ing manager  of  General  Foods,  Toronto, 
and  is  past  president  of  the  Assn.  of  Ca- 
nadian Advertisers. 

ARIZONA  GRAPEFRUIT  Program  Com- 
mittee, Phoenix  &  California  Desert 
Grapefruit  Industry  Board,  Los  Angeles 
(cooperative),  in  a  Pacific  Coast  cam- 
paign on  Jan.  22  for  13  weeks  started 
ufing  daily  participation  in  combined 
Sunrise  Salute  and  Housewives  Protective 
League  on  KNX  Los  Angeles;  Hello  Again 
on  KALE  Portland,  Ore.;  Home-Keepers' 
Calendar  on  KOMO  Seattle;  This  Woman's 
World  on  KFPY  Spokane.  Agency  is  J. 
Walter  Thompson  Co.,  Los  Angeles. 

TIVOLI  BREWING  Co.,  Los  Angeles 
(Trivoli  beer),  new  to  radio,  on  Jan.  26 
started  using  18  transcribed  announce- 
ments weekly  on  KFI  Los  Angeles  and 
five-weekly  on  KFSD  San  Diego.  Agency 
is  Dana  Jones  Co.,  Los  Angeles. 
SILTON'S,  Los  Angeles  (jewelers),  in- 
creasing its  current  schedule  on  Feb.  6 
starts  sponsoring  total  of  76  transcribed 
spot  announcements  per  week  on  KMPC 
Hollywood.  Contract  is  for  52  weeks. 
Placement  is  through  N.  J.  Newman  Adv.. 
Los  Angeles. 

TODD'S  CLOTHES  Co.,  Los  Angeles 
(retail  chain),  on  Jan.  21  expanded  its 
weekly  Good  Neighbors  o/  South  America 
to  an  hour  and  a  half  program  of  record- 
ed music  on  KFAC  Los  Angeles.  Firm  in 
addition  sponsors  Harlem  Holiday,  weekly 
60-minute  program  of  recorded  music  on 
KFVD  Los  Angeles,  Soldiers  of  the  Press 
on  KECA  Los  Angeles,  five-weekly  Pam- 
A-Musicana  on  KFWB  Hollywood,  one 
newscast  per  week  on  KFAC  KECA  and 
a  daily  news  period  on  KFVD.  Spot  an- 
nouncement schedule  is  used  on  KECA 
KFVD  KHJ  KFMB  KGB  KFSD.  N.  J. 
Newman  Adv.,  Los  Angeles,  has  the  ac- 
count. 


Safeway  on  NBC 

SAFEWAY  STORES  Inc.,  Oak- 
land, Gal.  (food  products),  on  Feb. 
19  for  52  weeks  starts  the  daytime 
comedy-drama  Aunt  Mary  on  20 
NBC  Pacific  stations,  Monday 
through  Friday  3:45-4  p.m. 
(PWT).  Packaged  by  C  &  E  Ra- 
dio Productions,  Hollywood,  show 
also  will  be  released  via  transcrip- 
tions on  a  list  of  stations  in  east- 
ern centers  where  Safeway  stores 
are  located.  Ruthrauff  &  Ryan  Inc., 
J.  Walter  Thompson  Co.,  McCann- 
Erickson  and  Foote,  Cone  &  Beld- 
ing,  agencies  servicing  the  Safe- 
way account  at  various  periods  to 
be  determined  will  supervise  com- 
mercial credits  on  the  program. 
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B  EiT  BUYi 


AUDIENCE    TESTED    FOR    BUSY    TIME  BUYERS 


EAST 

WHN— New  York 

50,000  Watts 
GLOOM  DODGERS 
9:00  A.M.— 1:00  P.M. 
Mon.  thru  Sat. 

The  biggest  talent  program  on  the  big- 
gest independent  station  in  the  country. 
%  hr.  participation — $600.00  per  week. 

VVFCI — Providence-Pavvtucket 
1,000  Watts— Blue 
BETTY  GUNNING  SAYS 
1:15—1:30  P.M. 
Mon.  thru  Fri. 

An  attractive,  charming,   well  known 
personality    conducts    this  easy-to-buy 
participator. 
Spots — $10.00 

WNBH— New  Bedford,  Mass. 

250  Watts— Blue 

LOCAL  NEWS 

8:30  A.M.,  12:45  P.M. 

6:15  P.M.,  10:30  P.M. 

Fifteen  years  of  telling  the  local  folks 

what   happens    locally.   Participation — 

$4.00  day  time — f8.00  evening. 

WATR— Waterbury 
1,000  Watts— Blue 
SHOPPERS  GUIDE 
8:15—9:00  A.M. 
Mon.  thra  Sat. 

Helen  Morris  hai;  been  doing  this  one 
for  eight  years. 

Participation— $37.80  per  Wk. 
WJEJ— Hagerstown,  Md. 

250  Watts— Mutual 
SADDLE  PALS 

11:15-11:45  A.M.^2:16-2:30  P.M. 
Mon.  thru  Sat. 

That  old  time  i.ii'sic  show  that  gets 
mail  and  sells  merchandise. 
Participation — 

3  per  week— $15.98.  6  per  week — $30.24. 

WRAW— Reading,  Pa. 

250   Watts— NBC 
IT'S  IN  THE  BAG 
(Meaning  the  grocery  bag) 
10:00—11:00  A.M. 
Mon.  thru  Fri. 

Yessirl  this  one  rings  cash  registers 
in  grocery  stores. 
Participation— $25.00  per  Wk. 

WJAS— Pittsburgh 

5,000  Watts— CBS 
RHYTHM  SECTION 

8:45—9:00  A.M. 
Mon.  thru  Sat. 

Some  smooth  listenin'  for  the  busy 
housewife.  It's  recorded  and  participat- 
ing. 

One  minute — $22.i>0  base  rate. 


WNAB— Bridgeport 

250  Watts— Blue 
liSO  CLUB 
7:00—8:00  A.M. 
8:20—9:00  A.M. 
2:30—3:00  P.M. 
Mon.  thru  Sat. 

A  sparkling  M.C.  makes  this  one  more 
than  just  another  platter  program. 
Daily  participation — $32.40  Wk. 

WNHC— New  Haven 

250  Watts 

ALARM  KLOK  KLUB 
7:00-8:00  A.M. 
Mon.  thru  Sat. 

An   hour  of  breakfast  music  on  New 

Haven's  newest  station. 

Daily  participation— $20.00  Wk. 

WOCB— Cape  Cod,  Mass, 

250  Watts— Blue 
WORLD  NEWS 
7:30  A.M.,   12:30  P.M., 
6:00  P.M..  11:00  P.M. 
Mon.  thru  Sat. 

Hot    from    the    four    corners    of  the 
earth  by   Associated  Press  Wire. 
Spot  participation— $18.00  Wk. 

WJTN— Jamestown,  N.  Y. 

250  Watts— Blue 
MEMORY  MATINEE 
3:30—3:55  P.M. 
Mon.  thru  Sat. 

An  ideal  time  for  those  old  familiar 
melodies. 

Participation — $25.50  Wk. 

WEST 

K BUR— Burlington,  la. 

250  Watts— Blue 

THE  BURLINGTON  BUGGY  RIDE 
11:00—11:30  A.M. 
Mon.  thru  Sat. 

It's  homey,  and  the  home  folks  love  it. 
Participation— $35.00  Wk. 

WCLO— Janesville,  Wise. 

250  Watts— Mutual 
THE  HOMEMAKERS 
9:05—9:30  A.M. 
Mon.  thru  Sat. 

AUNT  EM  has  been  telling  'em  how 
to  keep  house  for  fourteen  years  and 
they  love  it. 

Participation— $27.00  Wk. 

WDGY— Minneapolis-St.  Paul 

5,000  Watts 

CULLUM'S  SPORTS  COLUMN 
5:45-6:00  P.M. 
Mon.  thru  Sat. 

The  Twin  Cities'  favorite  sports  editor 
on  the  air  as  well  as  in  print.  And  do 
they  like  it! 

Cost— *180.00  per  week  complete. 


KMYR— Denver 

250  Watts 

MARK  SCHREIBER— SPORTS 
5:45-6:00  P.M. 
Mon.  thru  Sat. 

Denver's  ace  sportscaster— he  really  is 
big  league!  Four  years  same  time,  same 
station — now  available. 
Cost — $100.00  per  week  complete. 


KBON— Omaha 

250  Watts — Mutual 
SUNRISE  SERENADE 
7:00—8:00  A.M. 
Mon.    Ihru  Sat. 

Don  Perazzo  M.C.'s  this  one  and  he's 
good.    News,    music,  and   free  theatre 
ticKets  win  a  lot  of  listeners. 
Daily    participation— $27.00  Wk. 


WIL— St.  Louis 

250  Watts 

THE  BRE^xKFAST  CLUB 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

Twenty    years    of    audience    build  up 
plus    an    easy-to-listen-to    M.C.  makes 
this  one  outstandi..g. 
Minutes  or       hours  at  Card  Rate. 


WDSM— Duluth-Superior 

250  Watts— Blue 
TWILIGHT  TIME 
5:15—5:30  P.M. 
Mon.  thru  Fri. 

Timely  tunes  for  Twin  Port  tea  time. 
Spot  Participation— Base  Rate  $4.00. 


KBIZ— Ottumwa,  la. 

250  Watts— Mutual 

FARM  &  HOME  PROGRAM 

11:30-12:00  Noon 

Mon.  thru  Sat. 

A  newsy  farm  progiam  in  the  State 
where  the  tall  corn  grows. 
Daily  participation— $19.20  Wk. 


KFUN— Las  Vegas,  N.  M. 
250  Watts 

THE  SPANISH  HOUR 
2:00-3:00  P.M. — 7:00-8:00  P.M. 
Mon.  thru  Sat. 

Two  whole  hours  of  New  Mexico's 
favorite  music 

Daily  participation — $16.20  Wk. 


PACIFIC  COAST 

KFWB— Los  Angeles 

5,000  Watts 

MAKE    BELIEVE  BALLROOM 
11:00  A.M.  to  2:30  P.M. 
Mon.    thru  Sat. 

Twelve    years — same  time — same  sta- 
tion— same  m.c.  Al  Jarvis,  master  of 
ceremonies — master    salesman  ! 
$50.00  per  %  hr;  50  wd  spots— $12.00. 

KJBS— San  Francisco 

500  Watts 

ALARM   KLOCK  KLUB 
6:30-8:00  A.M. 
Mon.  thru  Sat. 

Surveys  prove  its  the  best  dollar  buy 
in  the  Bay  area. 

Spot  participatic: — $0.50  base  rate. 

KFMB— San  Diego 

250  Watts— Blue 
MORNING  MELODIES 
8:00—8:15  A.M. 
Mon.  thru  Fri. 

A  good  time  to  catch  the  whole  family. 
Participation — Base  Rate  $9.00. 

KTKC— Fresno-Visalia 

5,000  Watts— Blue 

ALL  STAR  DANCE  PROGRAM 

2:45—3:30  P.M. 

Mon.  thru  Fri. 

Everybody  likes  a  dance  tune.  Here's 
forty-five  minutes  of  it.  Participation — 
Card  Rates. 

KEVR— Seattle 

250  Watts 

BREAKFAST  PLATTERS 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

If  they  want  music  with  breakfast 
(and  they  do)  this  is  where  they  get  it. 
Participations — $3.25  each. 

SOUTH 

WHBQ— Memphis 

250  Watts— Mutual 
JITTERBUG  HALL 
2  :00-2:30  P.M. 
Mon.  thru  Fri. 

Seven  years  at  the  same  time.  It's  lively 
— it's  musical — it's  hot — in  fact,  it's  the 
highlight  of  the  day  down  Memphis- 
way. 

Minute  participation — $7.50  each,  base. 

WTAW— College  Station,  Texas 

1,000  Watts— Blu.! 
FARM  FAIR 
12:30  to  12:45  P.M. 
Mon.  thru  Sat. 

The  Texas  Aggies  Station   with  farm 

news  for  Texas  Farmers. 

Spot  Participation — Bas-  Rate  $6.40 

WTSP— St.  Petersburg-Tampa 

1,000  Watts— Mutual 
WOMEN  IN  THE  NEWS 
10:30  to  10:45  A.M. 
Mon.   thru  Sat. 

Mostly  news  about  women,  of  especittl 

interest  to  women. 

Daily  participation — $21.00  Wk. 
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This  is  a  wolf-call . . .  and 
we  don't  mind  admitting 
that  our  own  call  letters 
have  been  likened  to  same. 
It  seems  we,  er,  uh,  have 
a  way  with  the  wimmin  . . . 
or  why  else  would  16,000 
ladies  of  Cincinnati  write 
in  to  become  active, 
partcipating  members  of 
our  afternoon  show, 
Petticoat  Partyline — 
without  diamond- 
bracelet-bait  ???????? 


Two  Religious  Groups  Plan  Expansion 
Of  Church  Programs  Via  Showmanship 


NEW  INTEREST  among  religious 
groups  in  radio,  with  indications  of 
a  general  trend  towards  its  in- 
creased use  and  towards  adopting 
the  technique  of  successful  enter- 
tainment on  the  air  for  religious 
messages,  is  found  in  expansion 
plans  announced  within  the  last 
few  weeks  by  two  major  bodies — 
the  National  Council  of  Protestant 
Episcopal  Churches  in  the  U.  S.  A. ; 
and  the  National  Lutheran  Coun- 
cil. 

Their  plans  and  interest  are 
along  the  same  lines  projected  re- 
cently by  the  newly  formed  inter- 
denominational religious  commit- 
tee [Broadcasting,  Jan.  1,  8]  al- 
though neither  is  as  yet  a  member. 
Plans  are  characterized  by  inter- 
est in  FM,  increased  use  of  re- 
corded programs,  more  emphasis 
on  showmanship,  less  on  straight 
sermons  and  church  service  pro- 
grams; and  a  definite  attempt  to 
steer  away  from  sectarianism. 

Representing  eight  Lutheran 
bodies,  the  Lutheran  Council,  at 
its  27th  annual  meeting  in  New 
York  Jan.  23-26,  created  and  subsi- 
dized a  new  division  of  public  rela- 
tions, which  includes  visual  aids 
and  publicity  units,  a  newly  created 
radio  department  under  the  direc- 
tion of  Alfred  R.  Naus,  in  charge  of 
Council  radio  for  the  past  year, 
for  12  years  a  church  commentator. 
First  step  is  to  expand  its  quarter- 
hour  program,  March  of  Faith  into 
a  national  series.  Discs  will  be  cut 
next  week  and  offered  free  to  a 
selected  group  of  stations  in 
Lutheran  areas.  Program  origi- 
nated on  the  Lutheran  station 
WCAL  Minneapolis  several  years 
ago  and  has  been  broadcast  exper- 
imentally on  other  midwest  sta- 
tions. Content  is  divided  between 
music  by  college  choirs  and  a  six- 
minute  feature  Voice  of  the  Church, 
speaking  on  the  general  subject  of 
Christianity,  with  special  intent  to 
avoid  "sermonizing,"  proselytizing, 
and  offending  listeners  of  other 
faiths.  Only  mention  of  the  word 
Lutheran  occurs  when  the  an- 
nouncer credits  the  Council  with 
the  presentation. 

Radio  committee  report,  pre- 
sented to  the  Council  also  stressed 
need  for  anticipating  new  radio 
facilities.  Council  will  embark  on 
a  survey  of  FM,  and  is  considering 
the  possibility  of  network  series, 
which  might  be  commercial,  it  was 
learned.  There  is  incidentally  no 
connection  between  the  Council  and 
Lutheran  Laymen's  League,  spon- 
sor of  Dr.  Walter  A.  Maier's 
Lutheran  Hour  on  MBS  and  local 
stations.  Council  participates  in 
the  Blue  public  service  program 


Episcopal  Council  has  announced 
its  first  regular  radio  project,  a 
series  of  six  quarter-hour  tran- 
scriptions The  Living  People,  fea- 
turing professional  radio  and  stage 
actors  in  dramas  based  on  "true- 
life"    situations    illustrating  the 


religious  spirit.  Programs  have 
been  offered  for  use  during  Lent 
or  at  other  times  and  have  been 
requested  so  far  by  some  150  out- 
lets. Only  mention  of  the  Episco- 
pal faith  occurs  at  the  end  of  each 
program  when  the  announcer 
states  that  the  program  is  pre- 
sented as  a  public  service  by  the 
laymen  of  the  Episcopal  Church 
and  the  presiding  Bishop's  Com- 
mittee on  Laymen's  work. 

Some  500  stations  now  have  a 
special  disc  prepared  by  the  Coun- 
cil for  broadcast  on  the  day  of 
European  victory,  including  choir 
music,  prayer  of  thanksgiving  and 
address  by  the  Bishop  of  Pennsyl- 


Postwar  Ad  Help 

A  NATIONWIDE  organization  of 
advertising  and  sales  personnel  to 
help  labor,  industry,  agriculture, 
and  consumers  to  understand  each 
other's  problems,  and  to  help  Amer- 
ican youth  to  understand  the  merits 
as  well  as  the  problems  of  our 
economic  system,  was  proposed 
Jan.  29  by  Charles  B.  Brown,  ad- 
vertising director  of  the  RCA  Vic- 
tor Division,  at  a  luncheon  of  the 
Philadelphia  Sales  Executive  Club, 
at  the  Bellevue-Stratford  Hotel. 
Mr.  Brown's  suggestion  was  part 
of  an  eight-point  program  to  help 
the  88,000,000  young  Americans 
who  have  knowm  only  depression, 
recession  and  war  to  build  for  per- 
manent peace,  security  and  a  pros- 
perous economy. 


WOR  Script  Course 

TO  HELP  ease  the  extreme  short- 
age of  trained  radio  writers,  WOR 
New  York  is  offering  a  course  of 
10  weekly  sessions  for  qualified  ap- 
plicants, who  will  be  given  assign- 
ments in  practical  radio  writing. 
Robert  A.  Simon,  WOR  director  of 
continuity,  will  supervise  the  in- 
struction. 


N.  Gertrude  Amey 

MRS.  N.  GERTRUDE  ARNEY, 
76,  mother  of  C.  E.  Arney  Jr., 
executive-treasurer  of  the  NAB, 
died  in  Los  Angeles  Jan.  26  fol- 
lowing an  abdominal  operation.  In- 
terment was  at  the  family  home  at 
Pocatello,  Ida. 


" — but  WFDF  Flint  didn't  say 
we  don't  need  Civilian  Defense!" 


A  MARSHALL  FIELD  STATION 
CINCINNATI  2,  OHIO 


this  is 


WOOD 

STATION 

IN 

Chattanooga 

CBS 

PAUL  H.  RA  YMER  COMPANY  nk v^^y SirlJ 

NATIONAL  REPRESENTATIVES 


Page  52    •    February  5,  1945 


BROADCASTING    •    Broadcast  Advertising 


Doyouknow 

about  this 
NEW  COMBINATION? 


WKZO 


AM  COUHTX 


The  Fetzer  Broadcasting  Company,  operator 
of  Station  WKZO  at  Kalamazoo,  is  now  also 
operating  a  brand-new  station  at  Grand 
Rapids — WJEF — and  time  can  be  bought  on 
both  stations  at  a  bargain  combination  rate. 

You  of  course  know  that  WKZO,  Kalamazoo, 
serves  eighteen  important  Western  Michigan 
counties  (daytime)  with  a  population  of 
630,792.  Now  WJEF  gives  you  a  quarter- 


million  people  in  Grand  Rapids  and  Kent 
County — is  CBS,  and  has  the  most  favorable 
frequency  in  the  market. 

Together,  WKZO  and  WJEF  are  more  than 
an  unbeatable  combination — they  are  the 
must  for  advertisers  who  even  hope  to  get 
optimum  radio  coverage  in  Michigan's  sec- 
ond area.  .  .  .  We'd  be  happy  to  send  you 
the  whole  story— or  just  ask  Free  &  Peters. 


Owned  and  operated  by  Fetzer  Broadcasting  Company 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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Halifax 
Nova  Scotia 
The  Busiest 
Commercial 
Radio  Station 

of  the  Maritimes 


TOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 


JM£. 
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;-,onol  end 
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U.  S.  METROPOLITAN  DIST. 

MOD  IT  USTENERS 
IflU  II  L    PER  DOLLAR 

Ask  HEADLEY-REED 


New  York,  Chicago, 
Detroit,  Atlanta 
San  Francisco 


Hunt  Bros.  Expands 
HUNT  BROS.  Packii.3  Co.,  Los  Angeles 
(canned  tomato  sauce),  having  substan- 
tially increased  its  radio  advertising  appro- 
priation, in  a  concentrated  campaign  has 
started  using  a  '■otal  of  approximately 
150  transcribed  20-second  announcements 
weekly  on  19  western  stations.  Contracts 
for  52  weeksc  started  in  January.  List 
includes  KNX  KPO  KQW  KOIN  KOY 
KIRO  KTAR  KHQ  KARM  KOL  KGA 
KJBS  KFI  KWJB  KGLU  KYCA  KYUM 
KYUM  KVOA.  Other  stations  are 
being  added.  Firm  also  sponsors  weekly 
half-hour  CBS  I  Was  There  and  15-minute 
news  commentary  by  Arthur  Gaeth  on  38 
Don  Lee  Pacific  stations.  Agency  is  The 
Biow  Co.,  Hollywood. 

Consider  Radio 

JAMES  A.  GREIG  &  ASSOC.,  Chicago,  has 
been  appointed  to  handle  advertising  for 
the  following  accounts;  Foote  &  Jenks, 
Jackson,  Mich,  (flavor  specialists);  Transit 
Fareguard  Corp.  (fareboxes).  Downers 
Grove,  111.;  and  Commercial  Plastics  Co., 
Tru-Tone  Laboratories  ( dentures ) ,  Ef en- 
gee  Electrical  Supply  Co.,  and  Burrell 
Belting  Co.,  all  of  Chicago.  Radio  is  con- 
sidered. Louise  E.  Brown,  formerly  of 
Protection  Products  Co.,  Chicago,  has 
joined  the  agency  as  spacebuyer. 

Todd  Sponsors  Swing 
TODD  SHIPYARDS  Corp.,  New  York, 
last  week  started  Raymond  Gram  Swing's 
Blue  Network  cooperative  program  on  WJZ 
New  York  on  a  thrice-weekly  quarter- 
hour  basis  as  part  of  a  radio  drive  to 
recruit  workers.  Contract  is  for  52  weeks. 
Radio  schedule  has  been  expanded  to 
include  quarter-hour  commentaries,  and 
entertainment  programs  of  varying  lengths 
on  WLIB  WINS  WMCA  WNEW.  Agency 
is  WendeU  P.  Colton  Co.,  New  York. 

Store  Promotion 
TO  MARK  the  redecorating  and  reorgan- 
ization of  its  record  salon,  McCallum's 
Department  Store,  Northampton,  Mass.,  in 
cooperation  with  Victor  records,  secured 
Vaughn  Monroe  to  appear  at  the  salon  to 
conduct  a  quarter-hour  broadcast  over 
WHYN  Holyoke.  Mr.  Monroe  was  inter- 
viewed on  the  program,  which  had  been 
promoted  previously  by  WHYN,  before  a 
capacity  crowd.  McCallum  commercials 
were  worked  into  the  interview. 

Irvine  Appoints  Chernow 
JOHN  IRVING  SHOE  Corp.,  Boston,  na- 
tional chain  shoe  store  firm,  has  appointed 
the  Chernow  Co.,  New  York,  to  handle 
advertising.  Sponsorship  of  weekly  quar- 
ter-hour transcribed  muncal  programs  will 
be  continued  on  WPEN  Philadelphia  and 
WWDC  Washington,  and  one-minute  tran- 
scribed spot  announcements  at  varying 
intervals  will  be  continued  on  WKAT 
WORC  WORL.  Other  stations  wiU  be 
added  shortly. 

Spare  Way  Campaign  Begins 
SPARE  WAY  FOOD  PRODUCTS,  Brrok- 
lyn,  manufacturers  of  condiments  and  Gold 
Crest  mayonnaise,  has  named  Hal  A.  Salz- 
man  Assoc.,  New  York,  to  handle  its  first 
consumer  advertising.  Space  campaign 
started  last  week  for  mayonnaise  and  will 
be  followed  by  spot  radio  as  soon  as  fuller 
national  distribution  is  achieved. 

WGN  'Peeve  Court* 

TITLED  Pet  Peeve  Court,  WGN  Chicago 
is  airing  a  program  under  sponsorship  of 
Esquire  Theatre,  Chicago,  every  Friday 
8:15-8:30  p.m.,  presenting  opinions  about 
the  little  things  which  bother  people  most. 
Show  is  conducted  by  Edith  Davis  and 
Harold  Isbell.  Contract  for  13  weeks  was 
placed  by  George  H.  Hartman  Co.,  Chicago. 

Radio  Talent  Firm 
JOSEPH  J.  ANTHONY  Radio  Produc- 
tions, new  unit  specializing  in  packaged 
live  and  transcribed  shows,  has  been  es- 
tablished at  6365  Selma  Ave.,  Hollywood. 
Telephone  is  Hillside  0105.  Firm  is  headed 
by  Joseph  J.  Anthony,  freelance  writer- 
producer. 

May  Consider  Spots 

RADIO  WIRE  TELEVISION  Inc.,  New 
York,  has  appointed  Diamond-Seidman  Co., 
New  York,  to  handle  advertising  for  post- 
war radios.  Spot  radio  may  be  used  in  the 
near  future. 

Names  Compton 
POCKET  BOOKS  Inc.,  New  York,  effec- 
tive Feb.  1  has  appointed  Compton  Adv. 
New  York,  to  handle  postwar  advertising. 
Radio  will  be  used. 


THE  /fuiineil  OF 
BROADCASTING 


Radio  Luncheon 
SALUTING  RADIO  and  building  its  lunch- 
eon meeting  program  around  the  industry's 
25th  anniversary,  Los  Angeles  Advertising 
Club  is  to  have  Col.  Thomas  H.  A.  Lewis, 
commanding  officer  of  Armed  Forces  Radio 
Service,  Hollywood,  as  guest  speaker  Feb. 
6  in  Los  Angeles  Biltmore  Hotel.  His  talk 
is  titled  "Victory  Through  Air  Power", 
William  B.  Ryan,  general  manager  of  KFI 
Los  Angeles  and  16th  NAB  District  direc- 
tor, will  be  chairman  of  the  day,  with 
Irvin  Borders,  club  chairman,  presiding. 

Tallest  Tower 
WNAX  Yankton,  S.  D.,  now  claims  the 
world's  tallest  tower  in  view  of  a  report 
from  Sid  Feder,  war  correspondent  for 
AP  in  Rome,  which  states  that  the  radio 
tower  at  Budapest,  the  only  such  struc- 
ture in  the  world  which  topped  the  WNAX 
tower,  is  no  longer  visible  in  allied  recon- 
naisance  photos.  Original  broadcasting 
buildings  of  the  stations  are  still  visible, 
however. 

WNAC  Wives  Quiz 

CONSOLIDATED  Gas  Co.,  Boston,  began 
sponsorship  Jan.  29  of  Monday  through 
Friday  Quiz  the  Wives  on  WNAC  Boston. 
Program  features  clubwomen  in  and 
around  Boston  who  are  awarded  War 
Stamps  for  their  club  charity  for  giving 
the  right  answers  to  quiz  master  and  m.c. 
Les  Smith.  Show  is  recorded  in  the  after- 
noon and  played  back  the  following  morn- 
ing. 


WFTL  War  Chest  Show 
CAMPAIGN  for  the  Community  War  Fund 
in  Miami  was  aided  by  a  broadcast  of 
WFTL  when  Louise  Richman,  WFTL  War 
Chest  chairman  and  member  of  the  sta- 
tion's engineering  Ftaff,  arranged  for  Lt. 
George  H.  Gay,  USNR,  holder  of  the 
Navy  Cross  and  Air  Medal  for  his  part  in 
the  Battles  of  Midway  and  Guadalcanal, 
to  tell  of  his  experiences.  Also  on  the 
program  was  James  I.  Keller,  president  of 
the  Dade  County  Community  War  Chest. 
WFTL  employes   subscribed  100%. 

BBC  Participation 
THE  BBC  was  to  participate  in  the  CIO's 
Blue  Network  serifes  Feb.  3,  when  dele- 
gates to  the  World  Trade  Union  Congress 
in  London  will  answer  questions  posed  by 
a  CIO  official  from  New  York,  and  on 
Feb.  17  when  CIO  delegates  will  present 
a  special  report  to  the  American  people. 

KRKO  Dedication 

KRKO  Everett,  Wash.,  on  Feb.  3  formally 
opened  and  dedicated  its  studios  with  RCA 
console  and  other  new  equipment  now 
housed  on  a  10y2-acre  site  at  the  northern 
city  limits.  Western  Electric  transmitter 
has  also  been  shifted  to  new  location. 

WADC  Listening  Post 
WADC  Akron  now  operates  its  own  short- 
wave listening  post  under  the  direction  of 
Ted  Hanna,  news  editor.  Items  from  for- 
eign sources  can  now  be  included  in  local- 
ly prepared  newscasts. 


in  Western  North  Carolina 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


HOW  THEY  LISTEN 

WHEN  BOTH  WESTERN  NORTH  CARO- 
LINA STATIONS  FEATURE  NEWSCASTS 
AT  THE  SAME  TIMES  SIX  WEEKDAY 


MORNINGS: 

'^^'^^  Station  Others 

8:00  am  NEWS 

Monday  thru  Saturday  20.4*  1.9  13.5 
9:00  am  NEWS 

Monday  thru  Saturday     17.2*  1.7  8.6 

WWNC  leads  10  to  1  over  2nd  station  and 
has  a  rating  higher  than  all  other  stations  com- 
bined— delivering  well  over  50%  of  the  West- 
ern North  Carolina  audience  for  each  period. 

HOW  THEY  LISTEN 
...  TO  WWNC! 

*  Percentage  of  radio  homes  in  area  tuned  to  WWNC, 


WW\ri^70K(:Ser,.,«as.er„ 
11  11  ii"^  vp  North  Carolina  from  ASHEViiLE 

Don  S.  Ellas,  Executive  Director     I       Represented  by  the  Kati  Agency 
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YEARS  AHEAD  OF  ITS  TIME 


rA  3 


Covers  old  ana  n 

hallicrafters  Model  S-36 

EXACTLY  five  years  ago  —  in  1940  —  Hallicrafters  introduced  a  very  high 
frequency  communications  receiver  with  a  range  of  27.8  to  143  Mc.  This 
model  was  clearly  five  years  ahead  of  its  time  in  its  anticipation  of  new  and 
exciting  possibilities  for  superior  performance  on  the  higher  frequencies. 
Today  Model  S-36  stands  by  itself  as  the  only  commercially  built  receiver  cov- 
ering this  range.  It  is  outstanding  for  sensitivity,  stability,  high  fidelity.  With  its 
extraordinary  VHF  versatility  it  is  ready  for  immediate  application  in  the  ever 
widening  fields  of  FM  and  higher  frequency  development  work.  Engineering 
imagination  at  Hallicrafters  is  reaching  out  beyond  the  next  five  years,  beyond 
the  present  known  limits  of  radio  technique  so  that  Hallicrafters  equipment  will 
continue  to  be  always  ahead  of  its  time,  above  and  beyond  your  best  expectations. 


H  II  ll^^  BUY  A  WAR  BOND  rODAYI 

hallicratters  radio 

THE  HALLICRAFTERS  COWSPANY,  MANUFACTURERS  OF  RADIO  AND  ELECTRONIC  EQUIPMENT,  CHICAGO  t6,  U.  S.  A. 
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Post  No 
Bills 

Sales  come  easier  when  you  use 
the  powerful  influence  of  WAIR. 
We  have  the  listeners  and  the  lis- 
teners have  money.  Don't  post 
bills.    "Post"  an  order  to — 

W  A  I  R 

Winston  -  Salem,  North  Carolina 
Representative:  The.  Walker  Company 


BLUE  NETWORK 


WEED  &  COMPANY 

NATIONAL  RIPHEflMTATIVEI 


^  -  5000  WATTS  1330  KC 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  AAetro- 
politan  New  York  Market. 

Send  /or  WHO'S  WHO  on  WCVO 
WEVD  - 117  West       StrMt  Mew  Yerfu  It  T. 


COLUMBIA  Pictures  Corp.,  New 
York,  is  securing  wide-spread  in- 
direct promotion  for  the  film  "A 
Song  to  Remember"  through  the 
George  Sand  Memorial  Talent  Search 
now  being  conducted  through  both 
radio  stations  and  newspapers.  Search 
is  named  in  honor  of  the  French  novel- 
ist who  with  the  composer  Chopin  are 
principle  characters  in  the  film.  CBS 
figures  prominently  in  the  contest, 
with  at  least  40-45  stations  committed 
to  promote  the  search  locally  over  the 
air ;  plans  to  have  the  winner  ap- 
pear on  Kate  Smith  Hour  and  receive 
an  audition  from  the  network ;  and 
with  Ted  Collins,  producer,  and  Mar- 
jory Morrow,  CBS  casting  director 
among  those  serving  on  the  board  of 
judges.  Several  other  network  and  in- 
dependent stations,  including  WHN 
New  York  are  participating  and  others 
may  join  in. 

Competition  is  run  in  conjunction 
with  local  showings.  Stations  invite 
contestants  to  try  for  the  title  of 
"best  amateur  dramatic  actress"  by 
reading  over  the  air  a  speech  "iven 
by  Merle  Oberon,  the  "George  Sand" 
of  the  film.  Local  winners'  presenta- 
tions are  recorded  and  sent  with  pic- 
ture to  New  York  for  final  judging. 
In  turn,  stations  figure  in  promotion 
and  advertising  placed  locally  for  the 
contest  by  theatres  via  trailers,  post- 
ers, newspaper  insertions,  and  hand- 
outs. Columbia  has  been  advertising 
the  film  over  the  air  for  the  past  month  • 
through  spot  announcements  and  spon- 
sorship of  programs,  usually  news 
commentaries  before  local  openings, 
in  key  markets  nationally.  Agency  is 
"Weiss  &  Geller,  New  York. 

KCMO  Contest 

THE  "Name  of  the  Sponsor"  contest 
which  KCMO  Kansas  City  has  been 
running  since  Jan.  7  has  awarded 
four  $25  bonds  to  four  weekly  win- 
ners to  date.  More  than  25  national 
and  local  programs  have  been  pictured 
on  billboards  and  posted  in  60  loca- 
tions throughout  greater  Kansas  City. 
Only  the  name  and  the  time  of  the 
program  are  shown  with  the  call  let- 
ters of  the  station,  and  "1480  On 
Your  Dial"  prominently  displayed.  To 
enter  the  contest  it  is  necessary  to 
name  any  one  of  the  billboard  pro- 
giams  as  well  as  the  sponsor  and 
then  complete  the  sentence,  "I  like 
KCMO  program  because  .  .  .  in  25 
words  or  less.  At  the  end  of  the  20 
week  contest,  a  $500  War  Bond  will 
be  awarded  to  one  of  the  20  weekly 
winners. 

WRC  Hat  Contest 

SPONSORED  in  conjunction  with 
the  movie  "Together  Again",  WRC 
Washington  on  Jan.  22  conducted  a 
hat  contest  to  find  the  woman  in 
Washington  who  had  the  most  "at- 
tractively-unusual" hat.  Contest  which 
was  conducted  by  Nancy  Osgood, 
whose  women's  program  is  heard  Mon- 
day through  Friday  1-1 :30  p.m.  on 
WRC,  reached  its  climax  on  the  mez- 
zanine of  the  Earle  Theatre  where  a 
$50  War  Bond  was  presented  to  the 
winner  with  the  two  runners-up  re- 
ceiving a  $25  Bond  each.  Recording 
was  made  for  playback  on  Miss  Os- 
good's show.  Judges  were  fashion  edi- 
tors of  two  Washington  papers,  and 
Gail,  well-known  New  York  fashion 
and  beauty  consultant. 

CHML  Contest 

CONTEST  is  being  conducted  by 
CHML  Hamilton,  Out.  to  choose  an 
Ontario  serviceman  to  be  sent  on  an 
all-expense  trip  to  New  York  for  guest 
appearance  on  Blind  Date,  sponsored 
Monday  evening  on  the  Blue  by  Lehn 
&  Fink.  Pamphlets,  newspapers,  win- 
dow cards  and  other  tie-in  promotion 
is  being  used. 

*  *  * 
KWK  Promotion 
PROMOTION  piece  "Big  Man  and 
Big  Results"  has  been  issued  by  KWK 
St.  Louis  on  the  station's  MJB  Show, 
record  program  featuring  the  nearly 
300  lb.  "Big  Man"  Ed  Wilson.  Twice 
daily  programs  are  cooperatively  spon- 
sored. 


]^ to  motion 


Metckan  dbin^ 

Talent  Search  Promotion — Contests 
Displays — Reports — Reprints 


WSGN  Displays 
SHELF  DISPLAYS  of  products  ad- 
vertised over  WSGN  Birmingham  are 
featured  by  the  Alabama  station  each 
week  in  the  studio  lobby.  Since  a 
ration  stamp  is  required  to  take  a 
pair  of  shoes  from  the  store,  a  shoe 
advertiser  who  wished  to  display  his 
product  solved  the  problem  by  using 
two  left  shoes  in  the  display.  Station 
also  is  using  window,  counter  and  floor 
displays  in  local  stores  tying-in  with 
WSGN  programs. 

*  *  !|: 

WKY  Tour  Report 

REPORT  on  the  success  and  effective- 
ness of  the  AVKY  Oklahoma  television 
tour  [Broadcasting,  Dec.  18,  1944] 
has  been  released  by  the  station  in  the 
form  of  a  promotion  folder  titled 
"  'Box  Office" — the  Tale  of  a  Tour". 
Brochure  states  that  63,545  persons 
witnessed  the  exhibit  in  19  Oklahoma 
cities  between  Nov.  11  and  Dec.  2, 
1944  which  drew  45,000  lines  of  news- 
paper comment.  Pictures  of  tour  are 
included. 


Ad  Reprints 

ACCORDION  -  FOLDED  promotion 
piece  "Any  Wav  You  Look  At  It" 
presents  six  reprints  of  NBC  western 
division  1944  trade  paper  advertise- 
ments emphasizing  audience  leadership. 
Data  is  based  on  Pacific  Coast  pro- 
gram Hooper  ratings. 


Promotion  Kit 

PROGRAM  promotion  kit  designed 
to  spotlight  one  NBC  program  is  be- 
ing sent  each  month  to  affiliated  Pa- 
cific stations  from  the  network's 
western  division  sales  promotion  de- 
partment. Working  materials  include 
press  stories,  background  material, 
spot  announcements,  photos,  mats, 
layouts,  direct  mail  and  display  ma- 
terial and  promotion  stunts.  Enclosed 
in  handy  envelop,  a  record  blank  and 
indexed  network-addressed  postage- 
paid  envelope  insure  return  of  results 
for  compilation  into  large  display 
serapbooks  for  client  consideration. 
*      *  * 

Calendar  Notebook 

CALENDAR  notebook  for  1945  dis- 
tributed by  RCA  contains,  in  addi- 
tion to  information  about  the  com- 
pany and  its  various  subsidiaries,  a 
directory  of  the  standard,  FM  and 
television  broadcasting  stations  in  the 
U.  S.,  a  map  of  the  proposed  televi- 
sion network  route  and  a  list  of 
NBC's  top  programs. 


WJW  Bowling  Prizes 

BOWLING  tournament  with  prizes 
totaling  $2,520  is  being  sponsored  by 
WJW  Cleveland  Feb.  5  to  March  17 
under  direction  of  Earl  Harper,  WJW 
sports  director,  who  will  conduct  a 
broadcast  each  week  from  the  Alham- 
bra  Alleys  in  Detroit.  Contest  is  open 
to  both  men  and  women  bowlers. 


plus 


38.5% 

.1  u,ma  ear*  are 


cUnea. 


Asc-HeraU  Stat.on 


WSGH 


REPRESENTED  BY  HEADLEY-REED 
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HE  EXTRAS  OF  SPECIAL 
USE  RESEARCH  FOR  FM 

Here  in  a  smartly -styled  package  is  a  basically  new 
approach  to  FM  transmitter  design  . . .  combined  with 
all  the  performance  extras  of  special  Westinghouse 
research  for  frequency  modulation. 

Built  in  1,  3,  10  and  50  kw  ratings,  this  new  design 
provides  direct  generation  of  the  modulated  carrier 
by  a  simple  and  straightforward  circuit.  Frequency 
corrections 'are  independent  of  critical  tuning.  Dis- 
tortion is  low.* 

Metal-plate  rectifiers — first  introduced  by  West- 
inghouse for  high-voltage,  high-current  AM  applica- 
tions— -virtually  eliminate  outages  caused  by  rectifier 
(tube)  failures.  Space  and  cooling  requirements  are 
reduced,  operating  costs  are  lowered. 

Your  nearest  Westinghouse  office  has  complete 
details  of  this  new  triumph  in  FM  transmitter 
design  in  booklet  B-3529.  Or  write  Westinghouse 
Electric  fi6  Manufacturing  Company,  Radio  Division, 
Baltimore,  Maryland.  j-08i03 

XXV-  RADIO'S  25TH  ANNIVERSARY  •  KDKA 


SPORTS 


Time  Stretcher  For  Television 
Is  Oflfered  by  David  W.  Dole 

Agency  Executive  Urges  Full  Quarter-hour  for 
Actual  Program  Itself  Without  Commercials 


EDITOR  Broadcasting: 

Joe  Spadea's  article  and  your 
editorial  comment  on  the  subject  of 
shorter  air-time  program  periods 
[Broadcasting,  Jan.  16]  has 
prompted  my  bringing  forth  a  sim- 
ilar suggestion  for  the  video  indus- 
try. The  question  of  a  "time-avail- 
ability stretcher"  for  today's  radio 
not  only  evokes  interest,  but  has 
been  long  overdue  as  succor  to  the 
timebuyers'  everlasting  headaches 
.  .  .  not  that  it  won't  eventually 
create  a  few  more! 

My  thoughts,  however,  have  of 
recent  date  been  focused  on  the 
commercialization  problems  of  tel- 
evision, and  Joe's  suggestion 
seemingly  seconds  a  motion  that 


HIGHEST  CONCENTRATED 
COVERAGE 


—AT  LOWEST  DOLLAR  COST! 

THAT,  SIR,  IS  WHAT  CKLW  OFFERS!  And  it's  a  fact 
— this  live-wire  station's  5,000  watts  at  800  kc.  is 
the  key  that  will  open  AMERICA'S  THIRD  MARKET 
to  your  product  and  assure  you  a  healthy  portion 
of  profit  that  is  yours  for  the  asking.  Let's  get  to- 
gether and  do  some  sure-fire  POST-WAR  planning 
without  delay.  Because — in  spite  of  jammed  sched- 
ules— we  may  be  able  to  do  something  for  you 
RIGHT  NOW! 

Union  Guardian  Bldg.,  Detroit  26 


Adam  J.  Young,  Inc. 
National  Representative 


5,000  WATTS 

DAY    and  NIGHT 


I  now  make  to  the  present  as  well 
as  future  television  broadcasting 
management. 

Wedlock  Possible 
The  current  NAB  ratio  of  audio- 
commercials-to-program  -  time  (3 
minutes  of  every  15,  daytime) ,  will 
be  too  large  for  television.  This  will 
become  increasingly  evident  as  tel- 
evision programming  develops  new 
techniques  for  both  audio  and 
video  commercials  and  the  ulti- 
mate wedlock  of  the  two.  At  the 
same  time,  and  not  in  any  respect 
speaking  in  the  guise  of  an  expert 
at  this  stage  of  the  game,  it  is  my 
thought  that  a  video  program  plot 
could  be  handled  more  naturally 
and  completely  if  granted  full  15 
minutes  for  'program.  As  second 
cousin  to  the  one-act  play  or  the 
Saturday-afternoon  kids'  serial-epi- 
sode, the  "soapers,"  for  instance, 
would  be  hard  pressed  before  the 
camera  to  present  a  worthwhile 
eleven  minute  "program"  format. 

A  Chance  to  Promote 

Speaking  of  programs  only, 
would  it  not  be  better  to  give  them 
.  .  .  let's  say,  17  minutes  each  .  .  . 
15  for  programs  and  a  maximum 
of  two  for  audio  commercials? 
Video  commercials  will  have  to 
be  regulated  by  other  qualifications 
than  that  of  time.  Three  of  these 
17-minute  programs  in  an  hour 
leaves  a  balance  of  nine  minutes. 
These  I  suggest  should  be  used  in 
three  segments,  each  consisting  of: 
(1)  a  10-second  station  identifica- 
tion, (2)  a  2%  minute  spot  an- 
nouncement, and  (3)  a  23-second 
station  "service"  spot. 

The  10-second  station  identifica- 
tion would  immediately  follow  the 
sign-off  of  the  sponsored  "pro- 
gram," thus  effectively  eliminating 
the  hitch-hike  effect  of  radio's  two- 
second  identification  brushed  aside 
by  "Blurt's  Belch  Remedy."  Ten 
seconds  of  air  time  also  would  give 
the  television  station  a  chance  foi' 


I    NEWSCAST  CLEANUP 
I  WCMI   Commercials  Devoted 
'  Solely  to  War  Effort   , 

ADDED  to  the  growing  list  of  i 
stations  which  are  either  display- 
ing new  interest  in  cleaning  up 
commercials  on  newscasts  or  have 
been  doing  so  for  some  time  is 
WCMI  Ashland,  Ky.  which  in- 
forms Broadcasting  it  has  been 
following  the  pattern  set  forth  in 
the  St.  Louis  Post-Dispatch  edi- 
torial [Broadcasting,  Jan.  22] 
for  some  time. 

On  the  Mutual  Fulton  Lewis  Jr. 
program,  the  local  WCMI  sponsor, 
Ashland  Dry  Goods  Co.,  which  is 
now  in  its  second  year  of  sponsor- 
ship, has  never  used  merchandise ' 
mention  or  sales  plugs.  The  time 
usually  allotted  to  commercials  is 
devoted  solely  to  promotion  of  the 
war  effort,  with  copy  boosting  cur- 
rent campaigns.  Only  the  opening 
and  closing  commercials  and  not 
the  middle  break  are  used  to  state 
that  the  program  is  presented  by 
the  Ashland  Dry  Goods  Co. 


NBC  Recording  Expands 

RADIO-RECORDING  division  of 
NBC  has  opened  offices  in  San 
Francisco.  Robert  Z.  Morrison, 
formerly  of  the  recording  division's 
sales  staff  in  New  York,  is  in 
charge,  assisted  by  Janet  Sligh 
who,  until  the  expansion,  handled 
the  division's  local  operations.  The 
San  Francisco  branch  will  make 
available  to  all  broadcasting  sta- 
tions, advertisers  and  agencies  in 
the  area  west  of  Denver,  all  of  the 
division's  recording  services. 

promotion  on  its  own  behalf. 

The  2%  minute  commercial  spot 
announcement  would  be  simply 
video's  version  of  today's  one-min- 
ute spot,  but  the  longer  time  plus 
video  policy  similar  to  the  NAB 
Code,  should  insure  entertainment 
programming  for  at  least  a  minute 
and  a  half  of  the  time.  The  thought 
is  that  such  entertainment  pro- 
gramming of  spot  announcements 
would  avoid  a  repetition  in  televi- 
sion of  today's  radio  row  over  the 
spots.  With  the  addition  of  "pic- 
ture," building  entertainment  into 
such  spots  has  unsealed  heights  of 
possibilities. 

Finally,  the  "service"  spot  in  the 
{Continued  on  page  60) 
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rOTJ'K/rPRTV  PAT3TMPP 

AND  PRESIDENT  OF 

AUGUSTO  GODOY 

HAVANA,  CUBA 

and 

FORMERLY 

FEnMIN   P  CROSS 

CHIEF  COPYWRITER 

OF  THE  SAME  FIRM 

announce 

the  formation,  on 

January  13,  1945,  of 

GODOY  &  CROSS 

with  offices  at 

Prado  51, 

Havana,  Cuba 

Telephones  Havana  JI-1941 

i 
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" — and  I  spose  yuh'd  like  t'  install 
a  radio — and  listen  tuh  WFDF 
Flint!" 


700  ON  YOUR  DIAL 


THE  NATION'S 
MOST 
MERCHANDISE-ABLE 
STATION 


ON  THE  WAR  PATH  FOR 
BIGGER  IDAHO  SALES? 


KSEI 

POCATELLO  •  IDAHO 


630  KILOCYCLES 
5000  WATTS  Full  Time^ 
BLUE  NETWORK  > 


(Continued  from  page  58) 

division  of  time  outlined  above 
would  give  the  facilities'  salesman 
a  second  sale  at  each  "break." 
The  20-second  "service"  spot 
would  include  time,  temperature, 
weather  forecast,  airplane  ceiling, 

P.M. 


overcast,  visibility  and  landing 
conditions,  and/or  news  items.  It 
would  close  with  a  quick  station 
identification  before  the  opening  of 
the  next  program. 

A  cross-section  of  an  hour  as 
suggested  in  the  aforementioned 
would  log  as  follows: 

Length 


Minutes 


1:17:00-1:17:10 
1:17:10-1:19:40 
1:19:40-1:20:00 
1:20:00-1:37:00 
1:37:00-1:37:10 
1:37:10-1:39:40 
1:39  :40-1:40:00 
1:40:00-1:57:00 
1:57:00-1  :57:10 
1:57:10-1:59:40 
1:59:40-2:00:00 

The  21/2 


"Life  in  a  Laundi-y"  Program 
Station  Identification 
"Sunshine  Spots,"  Announcement 
"Weather  by  Blatz" 
"Musically  Speaking"  Program 
Station  Identification 
"Red  Heai-t  Speaks,"  Announcement 
"Time  by  Blatz" 

"Dreier,  News  Analysis"  Program 
Station  Identification 
"Rinso  White,"  Announcement 
"Air  Reports  by  Blatz" 

minute  spot,  pro- 
grammed  and  produced  on  sound 
film  on  a  national  basis,  would  be 
a  boon  to  the  secondary  station  with 
limited  facilities.  It  would  supply 
an  entracte  to  the  programming, 
giving  the  station  with  limited  stu- 
dio facilities  a  chance  to  set  up  for 
their  next  program. 

The  over-all  result  of  the  plan 
commercially,  as  compared  with 
radio's  four  15-minute  segments 
per  hour,  would  be  10  minutes  of 
audio  commercials  per  hour  as 
compared  with  today's  13  to  16 
minutes  per  hour.   In  the  num- 


ber of  saleable  periods  for  the 
facilities'  salesman,  it  would  total 
nine  per  hour  as  compared  with 
today's  eight  (except  where  some- 
stations  are  selling  more  than  one 
break  programs). 

Personally,  I  think  Joe  Spadea 
"has  something  there"  in  his  sug- 
gestion for  radio  .  .  .  and  I'd  be 
interested  in  thoughts  of  both  radio 
and  television  management  on  my 
suggestion. 

David  W.  Dole, 
Associate  Radio  Director, 
Henri,  Hurst  &  McDonald,  Inc. 


BOB  HOPE,  radio  comedian,  is 
shown  reading  over  his  10-year  con- 
tract for  approximately  $10,000,- 
000  with  the  Pepsodent  division  of 
Lever  Bros.  Contract  was  signed 
by  Charles  Luckman,  president  of 
Pepsodent  (left  seated)  as  James 
A.  Barnett,  vice-president  of  Pepso- 
dent (left  standing)  and  Hugh 
Davis,  vice-president  of  Foote,  Cone 
&  Belding,  New  York,  approve. 
Mr.  Hope  is  heard  Tuesdays,  10- 
10:30  p.m.,  on  128  NBC  stations. 


New  Talent  Service 

GROUP  headed  by  James  L. 
Saphier,  Hollywood  radio  talent 
agent,  and  Tom  Fizdale  have 
taken  over  Myron  Selznick  &  Co., 
Beverly  Hills,  Cal.,  talent  service. 
Under  new  set-up  firm  will  be 
known  at  Myron  Selznick — James 
L.  Saphier  &  Co.,  with  personnel 
of  both  organizations  retained.  Mr. 
Fizdala  has  assumed  duties  of  gen- 
eral manager  of  the  combined  oper- 
ations, with  headquarters  at  9700 
Wilshire  Blvd.  Monica  McCall  con- 
tinues as  head  of  the  New  York 
office  with  Bruce  Powell,  manager 
of  the  radio  department  in  New 
York.  James  Doane,  associated 
with  Mr.  Saphier,  becomes  active 
in  the  new  set-up,  bringing  his 
network  package  Mayor  of  the 
Town  sponsored  on  CBS.  Although 
Myron  Selznick  &  Co.  Ltd.  of  Lon- 
don is  not  included  in  the  change 
of  ownership,  a  close  working 
agreement  is  being  concluded  for 
interchange  of  talent  representa- 
tion. 


FOUR  western  Canadian  stations  rep- 
resented in  eastern  Canada  by  Radio 
Representatives  Ltd.,  Toronto  and 
Montreal,  are  now  represented  in 
western  Canada  by  the  Winnipeg  of- 
fice of  H.  N.  Stovin  &  Co.  They  are 
CFCN  Calgary,  CFRN  Edmonton, 
CFQC  Saskatoon,  and  CKPR  Fort 
William. 


TBA  Committee  Heads 

J.  R.  POPPELE,  president  of 
Television  Broadcasters  Assn.,  has 
appointed  the  following  committee 
chairmen  for  1945:  Publicity,  Paul 
Raibourn,  Television  Productions, 
chairman;  Douglas  Day  Buchanan 
&  Co.,  co-chairman.  Membership 
Ralph  B.  Austrian,  RKO  Television 
Corp.  Engineering,  F.  J;  Bingley, 
Philco  Radio  &  Television  Corp.; 
Station  Operations,  Standards  & 
Personnel,  0.  B.  Hanson,  NBC. 


Pan  American  Video 

PAN  AMERICAN  AIRWAYS 
System,  New  York,  about  March 
12  will  sponsor  for  the  first  time 
a  series  of  weekly  half-hour  video 
film  shows  on  the  NBC  television 
station,  WNBT  New  York,  through 
J.  Walter  Thompson  Co.,  New 
York.  Travelogue  series,  to  run  52 
weeks,  will  promote  travel  in 
Latin  America  via  Clippers.  A  few 
live  shows  also  will  be  presented. 
Although  a  time  schedule  has  not 
been  completed,  show  will  prob- 
ably be  telecast  Mondays  at  8  p.m. 


WITH  no  hotel  rooms  available  iu 
Syracuse  and  traffic  at  a  standstill 
because  of  the  heavy  snowfall,  100 
inche.s  Id  date,  cols  were  .set  up  in 
the  studios  of  Wi'JiL  Syracuse  for 
engineers  and  announcers  one  night 
last  week,  thus  making  sure  the  sta- 
tion was  signed  on  at  (5  a.m. 


OKLAHOMA  CITY^ 


A  MUTUAL  Station 

Ask  the  Walker  Co: 
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Whether  Amplitude  Modulation  .  .  .  Frequency  Modu- 
lation ...  or  Television  —  dependability  is  a  must  for 
all  broadcast  equipment. 

Federal  broadcast  equipment  has  earned  a  reputa- 
tion for  that  dependability  because  it  stands  up. 

For  more  than  thirty-five  achievement-studded  years 
.  .  .  from  the  Poulsen  Arc  to  the  new  CBS  Television 
Station  .  .  .  Federal  has  served  the  broadcast  industry 
with  superior  equipment. 

Federal's  background  inclvides  such  milestones  of 
electronic  progress  as  the  1000  Kw  Bordeaux  Trans- 
mitter ;  Micro-ray,  the  forerunner  of  modern  television 
technique;  and  the  first  UHF  multi-channel  telephone 
and  telegraph  circuits,  part  of  a  world-wide  commimi- 
cations  system  .  .  . 

All  this,  plus  the  war-sharpened  techniques  that  are 
the  result  of  ability  and  experience,  combine  to  give 
you  craftsmanship  .  .  .  the  kind  of  craftsmanship  that 
builds  dependability  into  all  Federal  equipment. 

In  AM  .  .  .  FM  .  .  .  TV  .  .  . 

.  .  .  your  prime  need  in  broadcast  equipment  is 
dependability  —  look  to  Federal  for  it. 


Federal  Telephone  and  Rai 


Newark  \,  N.  i. 


Only  tamo? 


t  TMOUCHIT  IT 
WAS  CHICAGO/ 


Fargo  stores,  and  Fargo  businesses,  are  just  as  mod- 
ern and  as  big,  as  those  found  in  many  cities  of  much 
larger  size!  Why?  Because  Fargo  is  the  shopping 
center  of  the  entire  Red  River  Valley — one  of  the 
country's  richest  farming  sections — ^home  of  more 
than  one  million  properous  people. 

And  WDAY  in  Fargo,  is  the  ONLY  station  that's 
heard  throughout  the  whole  Red  River  Valley — the 
best  advertising  medium  between  Minneapolis  and 
the  coast!  May  we  tell  you  more? 

WDAY,  INC 

-z  


N.  B.  C. 


FARGO,  N.  D. 

Affiliated  ivith  the  Fargo  Forum 

970  KILOCYCLES    .    .    .    5000  WATTS 
FREE  &  PETERS,  INC.,  NATIONAL  REPRESENTATIVES 
62    •    February  5,  1945 


THEY  AGED  ANOTHER  20  YEARS— in  front  of  the  camera— when 
•James  R.  MacPherson,  KG  A  general  manager  (1)  reminded  these  staff 
members  of  their  20  years  with  the  Denver  station.  "Old  men"  had  a 
special  KOA  program  in  their  honor.  Adding  up  to  100  years  of  service 
are  the  scores  of:  Robert  H.  Owen  (flowing  beard),  assistant  manager 
and  chief  engineer;  Lt.  Comdr.  J.  A.  Slusser  (framed,  with  black  handle- 
bars) now  on  leave  with  the  Navy;  C.  A.  Peregrine  (with  fringe  on  top), 
chief  control  supervisor,  holding  up  the  picture.  Seated  characters  are: 
Walter  L.  Morrissey  (goatee  parted  in  middle),  assistant  control  super- 
visor; Francis  A.  Nelson  (beard  at  half  mast),  of  KOA's  transmitter 
staff.  NBCers  hanging  on  wall  include  (1  to  r)  :  John  H.  MacDonald,  vice- 
president  in  charge  of  finance;  William  S.  Hedges,  vice-president  in 
charge  of  stations;  Niles  Trammell,  president;  Frank  E.  Mullen,  vice- 
president  and  general  manager;  A.  L.  Ashby,  v-p  and  general  counsel. 


Chicago  Ad  Women  Give 
Details  of  Snapp  Award 

FOR  THE  ninth  consecutive  year 
the  Women's  Advertising  Club  of 
Chicago  will  sponsor  the  Josephine 
Snapp  Award  competition,  to  be 
made  in  June,  to  the  woman  whose 
work  in  advertising  represents  the 
most  outstanding  contribution  in 
that  field  during  1945.  Contest 
was  started  in  1937  as  a  memorial 
to  Josephine  Snapp,  former  presi- 
dent of  the  Women's  Ad  Club  of 
Chicago  and  vice-president  of  the 
Advertising  Federation  of  Amer- 
ica. 

National  in  scope,  the  contest  is 
open  to  all  women  in  advertising. 
Entries  must  be  received  by  April 
5  to  be  considered  for  the  award, 
a  silver  trophy,  which  will  be  pre- 
sented at  the  convention  of  the 
Advertising  Federation  of  Amer- 
ica. Applications  for  the  Josephine 
Snapp  Award  may  be  obtained 
from  the  chairman  of  the  commit- 
tee, C.  D.  Bertolet  &  Co.,  30  N. 
Dearborn  St.,  Chicago  2. 


WOL  Staff  Changes 

CHARLES  LEWIS,  formerly  pro- 
duction manager  of  WBEN  Buf- 
falo, has  joined  the  production 
staff  of  WOL  Washington  and  will 
work  with  George  Sutherland,  pro- 
duction manager.  Other  staff  ap- 
pointments include  Lillian  Rup- 
pert,  formerly  traffic  manager  of 
WOL  to  be  assistant  sales  manager 
and  Mae  Griffin,  former  continuity 
editor,  who  becomes  traffic  man- 
ager. John  Arnold,  assistant  to 
Miss  Griffin,  has  been  appointed 
continuity  editor  and  Priscilla 
Hall,  formerly  of  the  service  de- 
partment, has  transferred  to  the 
continuity  staff  as  Miss  Arnold's 
assistant. 


PAA  Cancels 

EXECUTIVE  Committee  of  the  Pro- 
prietary Assn.  of  America  has  can- 
celed the  organization's  1945  annual 
convention,  which  was  to  have  been 
helu  May  15-17  at  the  Biltmore  Hotel, 
New  York. 


Three  Join  MBS 

WHKK  Akron,  owned  and  operated 
by  United  Broadcasting  Co.  with 
1,000  w  on  640  kc  will  become  affi- 
liated with  Mutual  Feb.  25,  making 
a  total  of  249  MBS  affiliates.  Net- 
work has  acquired  two  250  w 
stations,  both  operating  with  on 
1340  kc— WFIG  Sumter,  S.  C, 
operated  by  Radio  Station  WFIG 
Inc.,  on  Jan.  6;  and  WMLT  Dub- 
lin, Ga.,  owned  and  operated  by 
A.  B.  Robinson,  on  Jan.  16. 


Mollne,  home  of  Deere  &  Co, 


Time  buyers  are  selecting  the  TRI-CITIES 
market  because  farm  machinery  produc- 
tion after  the  war  will  be  DOUBLE  thai 
of  the  best  prewar  years,  as  predicted 
by  the  U.  S.  Dept.  of  Commerce. 

TRI-CITIES  now  has  over  200,000  urban 
population  ...  a  BIG  market  today 
.  .  .  BIGGER  tomorrowl 

See  that  your  sales  keep  pace  with 
TRI-CITIES'  growth  .  .  .  count  on  this 
5,000  watt,  right-af-home  "salesman"  . .  . 


ROCK  ISLAND-M( 

LINE,  ILL.  DAVENPORT,  lA. 

1270  KG 

5000  WATTS 

BASIC  MU 

TUAL  NETWORK 

Affiliaie:  R 

jck  Island  ARGUS 

Howard  H.  Wilson  Co.,  Nof'l  Representatives 
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Offers  You 

This 
Choice  of 

SPEECH  INPUT 

CONSOLES 


> 


Model  30  Deluxe  Speech  Input 
Console  for  use  as  main  studio 
control  unit  for  s+s+!ons  up  to 
50,000  watts. 


Model  51  CS  Studioe+te  Speech 
Input  Console  for  snnaller  stations 
and  sub-studio  operation. 


9  Here  are  two  popular  examples  of  how  Gates  equipment  is 
engineered  for  efficiency  and  economy  to.  meet  the  requirements 
of  every  type  of  station.  These  two  popular  studio  control  units 
meet  every  demand  for  use  as  a  main  studio  control  unit,  as 

THE  MODEL  30  CONSOLE  is  streamline-designed  for  real 
showmanship  by  one  of  America's  leading  industrial  designers, 
and  carefully  engineered  to  combine  these  important  features: 

•k  FM  frequency  response 
•k  5  complete  pre-amplifiers 

■A  Dual  program  and  monitoring  amplifiers  instantly 

interchangeable 
*  All  circuits  controlled  by  keys  (no  push-buttons 

employed) 

Illuminated  VU  meter 
•k  Massive  modernistic  appearance 


sub-studio  control  equipment,  for  auditorium  pick-ups  and  for 
large  broadcasts  such  as  symphonies,  conventions,  etc.  You'll  find 
these  Gates  units  in  service  all  over  the  world  .  .  .  time-proven 
by  dependable  service  in  more  than  100  U.  S.  broadcasting  stations 
ranging  from  250  to  50,000  watts. 

THE  MODEL  51-CS  STUDIOETTE  is  a  junior  size  of  the  Model 
30,  substantially  lower  in  price  and  ideally  suited  for  the  mod- 
erate-size station,  where  quality  control  equipment  with  the  fol- 
lowing features  is  desired: 

•k  FM  frequency  response 

*  High  gain  and  low  distortion 

k  Accommodates  5  microphones,  of  which  any  3  may 

be  mixed  simultaneously 
■k  Has  6  remote  positions 

•k  Complete  cueing,  monitoring  and  muting  facilities 

*  Attractive  3-color  finish 

Wartime  restrictions  do  not  allow  the  sale  of  new  broadcasting  equipment 
without  priority,  therefore  this  equipment  is  presented  merely  to  acquaint  you 
with  Gates'  current  developments. 

Ask  About  Our  Priority  Plan  for  Prompt  De- 
livery When  Gates  Equipment  Is  Again  Available. 


RADIO  COMPANY,  Quincy,  Illinois,  U.  S.  A. 


MANUFACTURERS  OF  RADIO  BROADCAST  TRANSMIHERS,  SPEECH  EQUIPMENT,  RECORDING  APPARATUS  AND  ALLIED  EQUIPMENT  IN  THE  ELECTRONICS  FIELD 

BROADCAST  TRANSMITTERS   •  STUDIO  SPEECH  EQUIPMENT    •    ANTENNA  TUNING  AND  PHASER  UNITS 


AMPLIFIERS 


REMOTE  EQUIPMENT 


BROADCAST  STATION  AND  TRANSMITTER  ACCESSORIES 
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National  FM  Experiments  Under  Way 


FCC  Meeting  Discloses 
Probe  of  Spectrum 
By  Stations 

A  NATIONWIDE  experimental 
program  in  all  phases  of  FM  broad- 
casting is  under  way,  it  was  dis- 
closed last  week  following  an  all- 
day  conference  of  29  FCC  and  pri- 
vate engineers  at  Commission  head- 
quarters in  Washington. 

Cooperating  with  the  Commission 
Engineering  Dept.,  a  dozen  li- 
censees have  taken  on  specific  as- 
signments to  probe  the  present  FM 
spectrum  (42-50  mc)  and  the  pro- 
posed band  (84-102  mc)  in  an  ef- 
fort to  arrive  at  conclusions  based 
on  actual  knowledge  and  to  de- 
velop technical  FM  standards,  both 
for  educational  and  commercial 
broadcasting. 

The   experimental   program,  in 


line  with  the  Commission's  new 
policy  under  Chairman  Paul  A. 
Porter  of  closer  cooperation  with 
broadcasters,  is  being  carried  on  by 
a  few  stations,  while  others  still  are 
under  construction.  Latest  organi- 
zation to  be  added  to  the  list  of 
those  authorized  for  the  wide  de- 
velopmental work  is  that  of  the 
Georgia  School  of  Technology  (li- 
censee of  WGST  Atlanta),  which 
on  Jan.  25  was  granted  a  construc- 
tion permit  for  a  1  kw  development- 
al FM  station  in  Atlanta,  frequency 
and  call  letters  to  be  assigned  by 
the  Commission  Engineering  Dept. 

The  Journal  Co.  FM  stations, 
WMFM  and  W9XJC  Milwaukee, 
were  the  first  to  attempt  FM  boost- 
ers. Experiments  over  a  long  period 
of  time  have  convinced  station  ex- 
ecutives that  boosters  within  the 
service  area  have  worked  well,  ac- 
cording to  Phil  Laeser,  chief  engi- 


neer. Now  W9XCJ  is  moving  its 
boosters  to  the  edge  of  its  service 
area  and  will  report  results. 

New  Antennas  Tested 

KLZ  Denver,  which  had  no  rep- 
resentation at  the  Monday  confer- 
ence, proposes  to  reverse  the  Mil- 
waukee booster  procedure  and  place 
its  boosters  at  the  edge  of  the  serv- 
ice area  of  its  FM  experimental 
station,  W9XLA,  where  signal 
strength  is  low.  Because  of  the 
mountainous  region  around  Denver 
the  experiments  will  be  watched 
with  great  interest. 

New  types  of  antennas  are  to  be 
used  by  four  stations.  In  Boston 
the  Matheson  Radio  Co.,  licensee 
of  WHDH-WIXMR,  will  place  into 
use  a  biconical  horn  radiator,  de- 
veloped by  A.  Earl  Cullum  Jr.,  for- 
mer consulting  engineer  now  with 


Test  Your  Plans- PROFITABLY 


in  the  nation's 


NORFOLK*  IS  MADE  TO  ORDER 


Here's  a  metropolitan  unit,  650,000  buyers  —  compactj  busy, 
prosperous  —  ready  to  tell  you  wbat.and  how  you're  selling. 


HERE'S  SUSTAINED  ACTIVITY 


Norfolk*  buying  power  will  have  no  transition.  90%  of  indus- 
try here  will  make  for  peace  what  it  made  for  war. 


EASY  TO  SUPPLY  -  EASY  TO  CHECK 


Traffic  center  for  Mid-Seaboard,  with  foreign  and  coast-wise  /''^(^ 
commerce  ready  for  action.  ^^^■'^ 


TEST-COVERAGE  PROFITABLE 

WTAR  dominates  the  NORFOLK*  market,  reaching  more  list- 
eners than  all  other  stations  combined,  with  listening  to  out- 
side stations  practically  nil.  Details  on  Hooper  Reports  avail- 
able on  request.  - 


♦NORFOLK  METROPOLITAN  MARKET:  a 
market  unit  of  3  adjoining  cities:  Norfolk, 
Portsmouth  and  Newport  News,  Virginia.  ■.- 


NBC  NETWORK 

5,000  Watts  Day  and  Night 
National  Representatives: 
Edward  Retry  &  Co. 


NORFOLK  VIRGINIA 


the  Office  of  Scientific  Research  & 
Development.  WIXMR  has  been 
assigned  channels  at  49.9  mc  and 

99.8  mc  for  the  experiments. 
WSB  Atlanta,  operating  W4XAJ, 

is  working  on  a  vertically  polarized 
antenna.  The  station  already  has 
operated  on  43.7  and  49.9  frequen- 
cies and  is  ready  to  start  experi- 
ments on  99.8  mc.  A  fourth  chan- 
nel, 87.4  mc,  has  been  assigned  also. 

Evansville  On  the  Air  Inc.,  li- 
censee of  WEOA  and  WGBF 
Evansville,  Ind.,  and  of  W9XEV, 
is  using  another  new  type  of  an- 
tenna known  as  the  stacked  corner 
reflection  antenna.  W9XEV  also 
will  investigate  multipath  measure- 
ment by  pulse  modulation.  The  sta- 
tion has  been  assigned  channels  at 

49.9  and  99.8  mc. 

John  Barron,  Washington  con- 
sulting engineer,  has  developed  still 
another  new  type  of  antenna  which 
will  be  put  into  operation  by 
W4XCT  Chattanooga,  licensed  to 
the  Chattanooga  Broadcasting  Co., 
operator  of  WAPO.  W4XCT  also 
proposes  to  multiplex.  Frequencies 
of  43.7,  87.4  and  98.9  mc  have  been 
assigned  for  the  experiments. 

Maryland  Broadcasting  Co.,  li- 
censee of  WITH  Baltimore  and 
W3XMB,  will  operate  in  conjunc- 
tion with  the  Jansky  &  Bailey 
Washington  station,  W3X0,  and 
W3XL  and  W3XLA,  licensed  to 
Commercial  Radio  Equipment  Co., 
to  determine  the  extent  of  co-chan- 
nel and  adjacent  channel  interfer- 
ence. The  Baltimore  station  has 
been  assigned  43.2  mc,  same  as  the 
Jansky  &  Bailey  frequency,  and  j 
49.9,  same  channel  as  W3XL,  to 
broadcast  simultaneously  to  ascer- 
tain the  extent  of  co-channel  inter- 
ference. 

Other  frequencies  assigned  Mary- 
land Broadcasting  Co.,  of  which 
Thomas  Tinsley  is  president,  are: 
43.4,  99.8  86.4  mc.  Commercial 
Radio  Equipment  Co.,  operated  by 
Everett  L.  Dillard,  has  been  as- 
signed the  49.9  and  99.8  mc  chan- 
nels. 

Voice  of  Alabama  Inc.,  licensee 
of  WAPI  Birmingham,  W4XAP 
and  W4XFM,  proposes  to  operate 
two  transmitters  into  one  antenna 
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and  investigate  noise  levels  in  Bir- 
mingham. Outside  of  Pittsburgh, 
Birmingham  is  said  to  have  the 
highest  noise  level  of  any  city  in 
bhe  country.  Frequencies  assigned 
the  Birmingham  stations  are:  43.1, 
49.1,  86.2,  98.2. 

Little  Burst  Touble 

All  last  summex*  the  Courier- 
Journal  &  Louisville  Times  Co.,  li- 
censee of  W9XEK  Louisville,  ob- 
served bursts.  At  last  week's  con- 
ference, D,  C.  Summerford,  chief 
engineer,  reported  he  had  conclud- 
ed bursts  won't  be  a  major  bother 
to  FM  at  45.5  mc.  New  assignment 
for  W9XEK  under  the  develop- 
mental plan  is  to  conduct  compara- 
tive field  strength  survey  on  156, 
88.6  and  45.5  mc. 

Attending  last  Monday's  confer- 
ence were  the  following: 

A.  Earl  Cullum  Jr.,  WIXMR 
Boston,  Office  of  Scientific  Research 
&  Development;  D.  C.  Summerford, 
WHAS-W9XEK  Louisville;  Paul 
Dillon,  WMIT  Winston  Salem,  N. 
C;  Phil  Hedrick  WSJS-W4CGG 
Winston-Salem;  B.  B.  Barnes, 
WAP0-W4XCT  Chattanooga. 

Frank  H.  Mcintosh,  Washing- 
ton consulting  engineer;  Wilton 
Chiles,  WIOD  Miami;  C.  F.  Daugh- 
erty,  WSB-W4XAJ  Atlanta;  Er- 
nest L.  Adams,  WHIO  Dayton;  A. 
W.  Shropshire,  WSB,  all  represent- 
ing the  Gov.  James  M,  Cox  stations. 
'  Stuart  Bailey,  C.  M.  Jansky  Jr., 
D.  C.  Ports,  Oscar  Reed,  all  repre- 
senting Jansky  &  Bailey  and 
W3X0;  Phil  Laeser,  WMFM- 
W9XJC  Milwaukee;  G.  M.  Howard, 
WHDH-WXMR  Boston;  Jay  W. 
Wright  and  Ogden  Prestholdt,  CBS- 
WAPI-W4XAP-W4XFM  Birming- 
ham; John  Creutz,  chief,  Domestic 
&  Foreign  Branch,  Radio  &  Radar 
Division,  War  Production  Board; 
Everett  L.  Dillard,  W3XL-W3XLA 
Washington. 

Representing  the  FCC  were:  V. 
R.  Simpson,  assistant  chief  engi- 
neer; John  A.  Willoughy,  chief, 
and  C.  H.  Owen,  assistant  chief. 
Broadcast  Engineering  Division; 
;C.  M.  Braum,  chief;  C.  B.  Plum- 
mer,  assistant  chief,  and  H. 
'S.  Cowperthwait,  Nonstandard 
Broadcast  Service;  E.  W.  Allen  Jr., 
Technical  Information  Division. 


Forks  VJ 
Turn  First  to— 


NEW  ORLEANS 


50,000  Watts 
Clear  Channel 

CBS  Affilliate — Represented  Nationally 
by  The  Kotz  Agency,  Inc. 


Benton  &  Bowles  Named 
For  GE  Chemical  Ads 

GENERAL  ELECTRIC  Co.,  Sche- 
nectady, has  appointed  Benton  & 
Bowles,  New  York,  to  handle  ad- 
vertising of  the  newly  formed 
chemical  department,  it  was  an- 
nounced last  week  by  Robert  L. 
Gibson,  who  has  been  appointed 
advertising  and  sales  promotion 
manager  of  the  department. 

Department  incorporates  the 
plastics  division,  heretofore  han- 
dled by  Leighton  &  Nelson,  Sche- 
nectady, and  the  resin  and  insula- 
tion material  division,  previously 
part  of  appliance  and  merchandise 
department,  the  latter  now  handled 
by  Young  &  Rubicam,  New  York. 
Plans  for  national  advertising  of 
the  plastics  divisions  are  now  being 
formulated  and  will  be  announced 
in  the  near  future,  Mr.  Gibson  said. 
Production  of  plastics  is  confined 
to  raw  materials  and  products  ad- 
vertised to  the  trade. 


The 
San  Francisco 
Radio  Picture 

changed ! 


Lookup 

Blue's 

mo 

in  your  latest 
Hooper! 


It's  THf  Bay  »reo  Buy.' 


TO  EXCHANGE  IDEAS 


These  radio  organiza- 
tions presented  their 
own  stories  to  the  nearly 
16,000  Printers'  Ink 
readers  in  1944.  Here 
radio's  jirst  promotional 
effort  was  delivered  to 
the  largest  group  of  ad- 
vertising, marketing  and 
selling  people  in  the 
world. 


The  Blue  Network 
Columbia  Broadcasting  System 
Columbia  Pacific  Network 
Cowles  Broadcasting  Company 
Don  Lee  Broadcasting  System 
Mutual  Broadcasting  System 
National  Broadcasting  Co. 
NBC  Spot  Sales 


NBC  Western  Division 
New  England  Regional  Network 
North  Central  Broadcasting  System 
Pacific  Blue  Network 
Square  Deal  Stations 
Westinghouse  Radio  Stations,  Inc. 
Wisconsin  Network,  Inc. 
Yankee  Network 


KABC, 
KDKA, 
KDYL, 
KECA, 
KFEL, 
KFI, 
KGU, 
KMBC, 
KMOX, 
KNX, 
KOMO- 
KRIS, 
KRNT, 
KSJB, 
KSTP, 
KTUL, 
KXOK, 
KXYZ, 
KYW, 
WABC, 
WBBM, 
WBT, 
WBZ, 
WCAU, 
WCBM, 
WCCO, 
WDAY, 
WDBJ, 
WDRC, 
WDZ, 
WEAF, 
WEEI, 
WENR, 
WFIL, 
WFLA, 
WGAR, 


San  Antonio,  Texas 
Pittsburgh,  Pa. 
Salt  Lake  City,  Utah 
Los  Angeles,  Calif. 
Denver,  Colo. 
Los  Angeles,  Calif. 
Honolulu,  Hawaii 
Kansas  City,  Missouri 
St.  Louis,  Missouri 
Los  Angeles,  Calif. 
KJR,  Seattle,  Wash. 
Corpus  Christi,  Texas 
Des  Moines,  Iowa 
Jamestown,  N.  Dakota 
St.  Paul,  Minnesota 
Tulsa,  Oklahoma 
St.  Louis,  Missouri 
Houston,  Texas 
Philadelphia,  Pa. 
New  York,  N.  Y. 
Chicago,  III. 
Charlotte,  N.  C. 
Boston,  Mass. 
Philadelphia,  Pa. 
Baltimore,  Maryland 
,  St.  Paul,  Minn. 
Fargo,  North  Dakota 
Roanoke,  Virginia 
Hartford,  Conn. 
Tuscola,  III. 
New  York,  N.  Y. 
Boston,  Moss. 
Chicago,  III. 
Philadelphia,  Pa. 
Tampa,  Florida 
Cleveland,  Ohio 


WGAR-WJR-KMPC,Cleveland,0. 
WGBI,    Scranton,  Pa. 
WGN,     Chicago,  III. 
WGR,     Buffalo,  N.  Y. 
WHAM,  Rochester,  N.  Y. 
WHB,     Kansas  City,  Mo. 
WHBF,    Rock  Island,  III. 
WHK,     Cleveland,  Ohio 
WHKC,  Columbus,  Ohio 
WHO     Des  Moines,  Iowa 
WIOD,    Miami,  Florida 
WJZ,      New  York,  N.  Y. 
WKZO,  Kalamazoo,  Mich. 
WLAC,    Nashville,  Tenn. 
WLIB,     New  York,  N.  Y. 
WLS,      Chicago,  III. 
WMAQ,  Chicago,  III. 
WMBD,  Peoria,  III  . 
WMC,     Memphis,  Tenn. 
WMCA,  New  York,  N.  Y. 
WMT,     Cedar  Rapids,  Iowa 
WNAX,  Yankton,  So.  Dakota 
WNEW,  New  York,  N.  Y. 
woe,     Davenport,  Iowa 
WOW,   Omaha,  Nebraska 
WOWO,  Ft.  Wayne,  Indiana 
WPTF,    Raleigh,  No.  Carolina 
WRC,     Washington,  D.  C. 
WRNL,    Richmond,  Virginia 
WSYR,    Syracuse,  N.  Y. 
WTAG,  Worcester,  Mass. 
WTAM,  Cleveland,  Ohio 
WTAR,    Norfolk,  Virginia 
WTIC,     Hartford,  Conn. 
WTOP,   Washington,  D.  C. 
WWL,     New  Orleans,  La. 


Allan  B.  DuMont  Laboratories 


John  Blair  &  Co.  •  I.  Katz  •  Free  &  Peters,  Inc. 
W.  E.  Long  Company  •   World  Homemakers 
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RTPB-FMBI  Proposals 

(Continued  from  page  15) 


only  a  fraction  of  the  time,  al- 
though the  question  has  not  been 
put  formally  to  the  Commission. 

Under  the  Commission's  propo- 
sals, television  channels  would  be 
as  follows:  One  channel,  44-50  mc; 
five  channels,  54-84  mc;  six  chan- 
nels, 180-216  mc. 

ARRL  Approves  Proposal 

FM  would  be  84-102  mc,  with  the 
102-108-mc  band  unassigned  but 
later  determination  to  be  made  by 
the  Commission  regarding  the  allo- 
cation of  all  or  a  part  to  FM,  non- 
Government  emergency  services, 
facsimile  or  television.  Amateurs 
would  be  allocated,  under  the  pro- 
posal, a  4-mc  band  from  50-54  mc, 
separating  the  first  and  second  tel- 
evision channels. 

The  American  Radio  Relay 
League,  which  vigorously  protested 


the  RTPB  recommendations  that 
amateurs  be  allocated  only  a  58-60 
mc  band  in  that  portion  of  the 
spectrum,  has  advised  the  FCC  that 
its  board  of  directors  voted  to  ac- 
cept the  allocations  proposed  by 
the  FCC.  K.  B.  Warner,  managing 
secretary,  asked  permission  to  be 
heard  in  support  of  the  Commis- 
sion's recommendations. 

Whether  the  ARRL  would  accept 
the  compromise,  as  reportedly  sug- 
gested by  the  FMBI  and  RTPB, 
could  not  be  learned,  although  it 
was  pointed  out  that  the  amateurs 
still  would  have  four  mcs  instead 
of  two,  as  the  RTPB  originally 
proposed. 

Original  RTPB  recommendations 
were:  Television,  seven  channels, 
60-102  mc;  11  channels,  152-218 
mc,  making  a  total  of  18.  Under 


the  proposed  compromise,  the  six 
channels  in  the  180-216-mc  band  as 
suggested  by  the  FCC,  would  re- 
main, making  a  total  of  12  chan- 
nels for  "downstairs"  television. 

Coupled  with  the  reported  attack 
on  Mr.  DuMont's  statement  and 
the  proposed  compromise  allocation 
proposal,  proponents  of  present- 
band  FM  are  prepared,  it  was  reli- 
ably reported,  to  challenge  propa- 
gation data  calculated  by  Dr.  K.  A. 
Norton,  former  FCC  expert  on 
leave  to  the  War  Dept.,  in  which 
he  observed  FM  could  offer  better 
service  above  120  mc. 

IRE  Fight  Renewed 

The  fight  against  Dr.  Norton's 
conclusions,  which  flared  at  the 
annual  winter  conference  of  the 
Institute  of  Radio  Engineers  in 
New  York  on  Jan.  26  [Broadcast- 
ing, Jan.  29],  continued  in  a  special 
session,  Jan.  27,  after  last  week's 
Broadcasting  went  to  press. 


COWBOY  SERENADE  Col.  36244 

ALEXANDER  THE  SWOOSE  | 
WHY  CRY,  BABY  ( 


Col.  36040 


BY-U,  BY-O 
POPOCATEPETL 

WHO  WOULDN'T  LOVE  YOU 
HOW  DO  I  KNOW  IT'S  REAL 
ZOOT  SUIT 


Col.  36422 


Col.  36526 


Col.  36517 


For  the  complete  list  of  BMI- 
licensed  titles  recorded  by  Kyser 
see  your  BMI  DISC  DATA  or 
write  for  your  copy  of  this  spe- 
cial service. 


The  Professor,  who  introduced  the 
"Kollege  of  Musical  Knowledge" 
to  radio  listeners  hack  in  1951 ,  has 
rightly  earned  the  affection  of  mil- 
lions. His  popularity  on  records,  on 
the  air  and  in  pictures  goes  on  year 
after  year. 

One  alumna  of  Kyser  Kollege, 
Ginny  Simms,  has  gone  on  to 
great  success  of  her  own  .  .  .  but 
remaining  with  the  band  are  those 
perennial  favorites,  Ish  Kabbible, 
Sully  Mason  and  Harry  Babbitt. 


NEW  YORK      CHICAGO  HOLLYWOOD 


On  Saturday,  C.  M.  Jansky  Jr., 
of  Jansky  &  Bailey,  Washington 
consulting  engineers,  and  chairman 
of  RTPB  Panel  5  on  FM,  told  the 
IRE  that  the  proposed  FM  shift 
would  be  like  "falling  out  of  the 
frying  pan  into  the  fire".  He  made 
three  specific  charges  as  follows : 

(1)  Too  little  facts  and  too 
much  interpretation  of  facts 
have  been  submitted  as  reasons 
why  the  FM  change  should  be 
made. 

(2)  Confusion  of  thought  by 
many  between  what  actually  is 
engineering  fact  and  what  is 
pure  Interpretation. 

(3)  Attention  is  being  di- 
rected to  possible  detrimental 
effects  of  sporadic  skywave 
phenomena  that  might  harm  or 
mar  FM  on  its  present  band  of 
42-50  mc  and  too  little  upon 
actual  quantitative  evaluation 
of  what  goes  on  in  the  band 
84-102  mc,  to  which  it  is  pro- 
posed to  move  FM. 

Norton  Defends  Move 

Dr.  Norton,  who  did  not  attend 
the  Friday  meeting  but  who  wrote 
a  paper  which  was  read  by  E.  W. 
Allen  Jr.,  of  the  FCC  Technical  In- 
formation Division,  came  to  Mr. 
Allen's  aid  in  the  Saturday  session. 
He  told  the  IRE : 

"Part  of  the  industry  has  begun 
a  campaign  to  lead  the  public  to 
believe  their  FM  sets,  purchased 
before  the  war,  will  be  obsolete  if 
the  FCC  makes  this  shift.  Of  course 
they  will  become  obsolete.  What 
this  minority  in  the  radio  industry 
fails  to  add  is  that  these  receivers'! 
will  be  obsolete  after  the  war  re- 
gardless of  the  position  of  the  FM 
band  in  the  radio  spectrum." 

Mr.  Allen  repeated  his  assertioii 
of  Friday  that  if  FM  suffers  some 
now  from  long-distance  interfer- 
ence, it  will  find  more  trouble  when 
the  maximum  sunspot  cycle  is 
reached  again  about  1949-50.  "The 
present  FM  frequencies  will  have 
to  be  revised  upward  by  some  15% 
to  get  away  from  this  expected 
trouble,"  he  said. 

Mr.  DuMont  and  T.  T.  Goldsmith 
of  the  DuMont  Labs,  asked  if  they 
might  speak  in  behalf  of  television 
but  they  were  ruled  out  of  order 
at  the  special  Saturday  session. 
Dr.  Goldsmith  said,  however,  that 


WAHS  •  DAY  &  NIGHT 
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the  DuMont  television  station  had 
operated  its  audio  transmitter 
with  FM  at  84  mc  without  diffi- 
culty. 

While  the  greatest  opposition  to 
the  proposed  allocations  has  arisen 
in  the  FM  field,  several  individuals 
and  groups  have  commended  the 
Commission  for  its  proposals. 
Among  them  is  Metropolitan  Tele- 
vision Inc.,  licensee  of  WABF  New 
York,  FM  station,  and  W2XMT, 
experimental  television  station.  I. 
A.  Hirschmann,  vice-president, 
wrote  the  FCC  last  week  that  he 
was  "highly  pleased  with  the  Com- 
mission's decisions"  and  that  "we 
are  urging  that  the  recommenda- 
tions of  the  Commission  will  be 
adopted  as  the  final  report".  He 
enclosed  a  copy  of  a  letter  which 
he  addressed  to  Walter  J.  Damm, 
president  of  the  FMBI,  taking 
issue  with  the  FMBI  stand,  as  fol- 
lows : 

As  members  of  the  FMBI,  we  wish  to 
inform  you  that  we  have  studied  the  rec- 
ommendations of  the  Commission  relative 
to  frequency  modulation  and  are  in  com- 
plete accord  with  them.  It  is  our  inten- 
tion to  urge  their  final  adoption.  Will  you 
therefore  record  radio  station  WABF  as 
dissenting  in  any  proposal  to  register  a 
protest  against  the  new  allocations. 

Formal  notices  of  appearances 
have  been  filed  by  the  following 
RTPB  panels  and  committees: 

Panel  13,  D.  E.  Noble,  chairmau — 
Committee  7,  B.  O.  Klemetti,  chair- 
man ;  Subcommittee  8,  Milo  M.  Dean, 
chairman ;  Committee  5,  K.  M.  Hoo- 
ver, chairman  (will  appear  only  if 
proposed  transit  communications  chan- 
nels are  opposed). 

Panel  12,  C.  V.  Aggers,  chairman — ■ 
Industrial  Heating,  Dr.  Alexand^er 
Senauke  ;  Medical  Applications,  A.  W. 
Mathis. 

Requests  for  oral  argument  have 
been  filed  by  the  following.  (Where 
the  names  of  persons  scheduled  to 
appear  were  given,  they  are  listed)  : 

NAB,  J.  Harold  Ryan,  president. 

FM  Broadcasters  Inc.,  filed  by  Philip 
G.  Loucks,  general  counsel,  in  behalf  of 
the  following :  FMBI — Walter  J.  Damm, 
president;  John  Shepard  3d,  Mr.  Loucks, 
Stromberg-Carlson  Mfg.  Co. — Ray  H. 
Manson,  W.  F.  Cotter,  George  E.  Towne. 
General  Electric  Co. — W.  R.  David.  Zenith 
Radio  Corp.— Comdr.  E.  F.  McDonald  Jr., 

G.  E.  Gustafson,  J.  E.  Brown.  The  Jour- 
nal Co.,  Milwaukee,  licensee  of  WMFM — 
Mr.  Damm. 

Yankee  Network  Inc. 

Cowles  Broadcasting  Co. — T.  A.  M. 
Craven,  vice-president. 

Interstate  Broadcasting  Co.,  licensee  of 
WQXQ  New  York— John  V.  L.  Hogan. 

Television  Broadcasters  Assn. — W.  A. 
Roberts. 

Allen  B.  DuMont  Labs.— W.  A.  Roberts. 

CBS — Joseph  H.  Ream,  vice-president; 
Julius  F.  Brauner,  general  counsel;  Suth- 
erland G.  Taylor,  counsel. 

RCA  and  its  affiliates,  NBC,  RCAC, 
Radiomarine    Corp.    of  America — Thomas 

H.  Harris. 


If  you  use  radio 
in  IOWA,  you  need  the 

1944  IOWA  RADIO 
AUDIENCE  SURVEY 

.l<-l»il«-<l  analyses,  maps  slun 
;  coiinlics  wlu-re  vaeh  Iowa  slali<i 
'lisU  iicd-lo-mosl".  Tells  uliieli  si 


FM  STATICLESS  broadcasting  is 
the  theme  of  a  nationwide  educa- 
tional campaign  initiated  by  the 
Stromberg-Carlson  Co.,  Rochester, 
N.  Y.  Stanley  H.  Manson,  man- 
ager of  public  relations  for  the 
firm,  is  shown  with  campaign 
material — a  counter  display  with 
a  supply  of  free  booklets  for 
circulation  by  company  distributors 
and  dealers.  Agency  is  McCann- 
Erickson,  New  York. 


Subscription  Radio  Inc. — Joseph  L.  Wei- 
ner. 

American   Trucking  Assn. 
Assn.  of  American  Railroads. 
Chicago,  Hock  Island  &  Pacific  Railway 
Co. 

National  Assn.  of  Motor  Bus  Operators 
—Milo  M.  Dean. 
AT&T. 

U.  S.  Independent  Telep.  Assn.— Clyde 
S.  Bailey. 

Wabash  Telep.  Co.,  Bloomington,  111.: 
Tri-County  Telep.  Co.,  South  Haven, 
Mich.;  Union  Telep.  Co.,  Owosso,  Mich.; 
Texas  Telep  Co.,  Sherman,  Tex.;  Southern 
Continental  Telep  Co.,  Cookville,  Tenn. 

Eastern  States  Police  Radio  League — 
Sgt.  D.  J.  McFarlane,  president;  Lt.  Arthur 
H.  Vickerson,  secretary;  Sgt.  Edward  F. 
Tierney,  chairman,  League's  Frequency 
Allocations  Committee. 

Aireon  Mfg.  Co.,  New  York — Charles  N. 
Kimball,  vice-president  in  charge  of  engi- 
neering, electronics  division. 

Edison  Electric  Institute  and  Assn.  of 
Edison  Illuminating  Cos.,  Philip  H.  Chase. 

U.  S.  Office  of  Education,  Dr.  R.  R. 
Lowdermilk. 

Lorain   County  Radio  Corp. 

Concurrences  with  the  FCC  al- 
location proposals  were  filed  by  the 
following : 

Forestry  Conservation  Communications 
Assn. — Will  not  appear  but  reserve  right 
to  protest  any  objections  to  use  of  forestry 
frequencies. 

Philco  Corp.  [Broadcasting,  Jan.  29]. 

Aeronautical  Radio  Inc.— Satisfied  with 
proposed  allocations  but  if  opposition 
arises,  Gordon  A.  O'Reilly,  vice-president, 
seeks  right  to  appear. 

American  Radio  Relay  League,  K.  B. 
Warner.  Concurs  and  asks  permission  to 
appear. 

Metropolitan  Television  Inc.,  New  York. 

Permission  to  file  brief  only  was  sought 
by  Dr.  Alfred  N.  Goldsmitli,  consulting 
engineer. 


There  f I 

?  Wi 

Some  smart  sponsor  tapping  the 
rich  Portland  Market  by  means 
of  WGAN 


PORTLAND 

MAINE 
PAUL  RAYMER  COMPANY 
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Soule  Heads  Onondaga 

OSCAR  F.  SOULE,  vice-president 
of  Onondaga  Radio  Broadcasting 
Corp.,  operating  WFBL  Syracuse, 
last  week  was  elected  president 
of  the  corporation,  succeeding  the 
late  Samuel  H.  Cook.  Other  officers 
elected  are:  Robert  G.  Soule,  vice- 
president  and  treasurer;  Samuel 
Woodworth,  vice-president  and 
general  manager;  Charles  F.  Phil- 
lips, vice-president;  Charles  S. 
Estabrook,  secretary;  Marjorie  K. 
Hill,  assistant  treasurer  and  C.  H. 
Sanford,  assistant  secretary.  Di- 
rectors of  the  company  are  Oscar 
F.  and  Robert  G.  Soule,  Mr.  Wood- 
worth,  Mr.  Estabrook,  and  Jane 
Cook  Sanford. 


WGN  Rejects  Wallace 

ALTHOUGH  REFUSING  to 
broadcast  a  speech  by  Henry  A. 
Wallace  on  Jan.  29  on  the  grounds 
that  Mr.  Wallace  at  the  time  was 
not  a  Government  official  and  was 
discussing  political  and  controver- 
sial matters,  WGN  Chicago  agreed 
to  feed  the  program  to  WCFL, 
Chicago  AFL  station.  Mr.  Wallace 
spoke  at  a  dinner  given  by  the 
Union  of  Democratic  Action  in  co- 
operation with  the  New  Republic 
at  the  Hotel  Commodore,  New  York. 
Mutual  broadcast  the  speech  at 
9:30  p.m.  (CWT).  WGN  filled  the 
half -hour  with  a  remote  dance  band. 


Bataan 

{Continued  from  page  16) 
with  the  aid  of  Lt.  Frank  Burgess 
of  San  Diego,  Cal.,  built  a  small 
receiver  during  their  long  intern- 
ment in  Cabanatuan  prison  camp, 
filling  toothpaste  tubes  with  acid 
to  furnish  battery  power.  Through 
this  medium,  prisoners  were  kept 
informed  of  news  of  the  outside 
world. 

The  first  live  broadcast  from  Lu- 
zon on  the  daring  raid  was  put 
on  the  air  at  5  a.m.  Thursday  by 
George  Folster,  NBC  correspond- 
ent. Mr.  Folster  had  proceeded  10 
miles  into  the  Jap  territory  to  meet 
the  returning  rescue  party,  had 
interviewed  a  couple  of  the  liberat- 
ed Americans  and  returned  to  his 
base  for  the  broadcast. 

Word  Awaited  of  Silen,  Bell 

NBC,  it  appeared,  also  scored  a 
beat  in  direct  pickups  from  the 
area  to  which  the  delivered  pris- 
oners were  taken.  At  9  a.m.  Fri- 
day, NBC  Correspondent  Patrick 
Flaherty  interviewed  the  following 
Americans  who  had  been  held  by 
the  Japs:  Sgt.  J.  B.  Brown,  Madi- 
son, Fla.;  Cpl.  Carl  E.  Stuart, 
Omaha,  Nebr.;  Pfc.  Norman  J. 
Lez,  Chicago;  T/Sgt.  George  J. 
Gavin,  Dubuque,  Ja.;  Cpl.  Max 
Greenberg,  Brooklyn;  Pfc.  Frank 
Wilson,  Salinas,  Cal. 

News  that  Bert  Silen  and  Don 
Bell,  the  former  general  manager 
and  the  latter  news  and  special 
events  chief  of  KZRH  Manila  be- 
fore their  capture,  and  both  ex- 
NBC  correspondents,  were  among 
the  rescued  was  awaited  anxiously 
by  New  York  network  headquar- 
ters. Last  word  received  was  that 
both  are  held  in  a  civilian  camp 
near  the  U.  of  Manila.  NBC  New 
York  hears  that  both  are  alive  and 
are  responsible  for  organizing 
morale  building  programs  for  pris- 
oners in  the  area — Mr.  Bell  as  a 
correspondent  on  the  camp  news- 
paper and  Mr.  Silen  as  a  prisoner 
director,  elected  by  his  fellow-cap- 
tives. KZRH  is  owned  by  Brig. 
Gen.  Carlos  P.  Romulo,  resident 
commissioner  of  the  Philippines  and 
former  public  relations  aide  to  Gen. 
MacArthur. 

CBS  had  three  string  men,  not 
regular  correspondents,  on  the  air 
from  Manila  before  its  fall,  from 
whom  no  word  has  been  heard  since 


Bataan.  They  are  John  Bouwer, 
John  Wilkins  and  Tom  Wirthin. 
Royal  Arch  Gunnison,  captured  and 
imprisoned  by  the  Japs  after  Ma-  C 
nila  fell,  and  later  repatriated,  is  p 
with  American  forces  on  Luzon 
now,    representing    Collier's    and  ( 
MBS.  He  interviewed  12  men  and  1 
broadcast  messages  from  them  on  i 
MBS  at  11:15  p.m.  Thursday.      i  ( 
Art  Feldman,  Blue  Network  cor-  j  i 
respondent  on  Luzon,  was  unable,  '  i 
for  mechanical  reasons,  to  reach 
the   U.   S.  with  his  post-rescue  i 
broadcasts  as  late  as  noon  Friday.  ( 
He,  with  Maj.  A.  A.  Schechter,  i 
with  Gen.  MacArthur  as  public  re-  c 
lations  aide  now,  were  responsible  t 
originally  for  putting  Mr.  Silen  and  s 
Mr.  Bell  on  the  air.  At  that  time,  i 
Maj.  Schechter  was  News  and  Spe-  \ 
cial  Events  Director  for  NBC  and 
MBS.  He  interviewed  12  men  and 
broadcast  messages  from  them  on 
MBS  11:15  p.m.  Thursday. 


AGRICULTURE  NET 
AIRS  FARM  SERIES 

AGRICULTURAL  Network  of 
some  35  stations  in  Illinois,  Mich- 
igan, Indiana,  Iowa,  Missouri,  and 
Kansas,  in  addition  to  the  current 
stations  affiliated  with  North  Cen- 
tral Broadcasting  System,  has  been 
established  to  carry  a  new  series  of 
farm  programs  to  be  produced  by 
NCBS,  it  was  announced  last  week 
by  John  W.  Boler,  president  of 
the  system. 

Primary  purpose  of  programs  to 
be  originated  out  of  WLOL  Min- 
neapolis, key  station  to  network,  is 
for  dissemination  of  information  to 
farmers  engaged  in  the  raising  of 
grain,  poultry,  and  livestock.  Ar- 
rangements may  be  made  at  a  later 
date  to  originate  programs  out  of 
Chicago  and  to  install  special  cir- 
cuits to  Washington,  D.  C.  to  en- 
able members  of  the  Department 
of  Agriculture  to  participate  on 
broadcasts  intermittently,  and  to 
enable  members  of  agricultural 
committees  in  the  Senate  and  House 
of  Representatives  to  speak  direct 
to  the  farmers. 

Stations  which  have  to  date  ap- 
proved North  Central  Broadcasting 
System's  plan  to  establish  this  agri- 
cultural network  and  which  have 
offered  NCBS  use  of  facilities  are: 

KTTS  KWK  WHB  WDWS  WASK 
KWOC  WLDS  KBUR  WAOV  KTSW  KGGP 
KHMO  KBIZ  WEBQ  KVAK  KGFW 
KSOO  KWOS  WKBH  WMBH  WIRE  KSAL 
WTRC  WJBC  WLAV  WKBZ  WKLA 
WTCM  WELL  WIBM  WMAM  KORN 
WCLS. 


WANNA 
MAKE  A 

BIG 

SPLASH  IN 

FROG  EfiBB^'^y-^- 

—  ^  .  ^  .r^ 

i„       the  rest  ol 


H.B.C. 
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NAB  Parleys 

{ConfAnued  from  page  13) 
Cross  meeting  and  a  War  Fund 
parley. 

The  Byrnes'  request,  he  pointed 
out,  applies  to  all  trade  shows,  ex- 
hibits, conferences,  assemblies  and 
conventions,  including  those  of  in- 
dustrial, commercial,  labor  frater- 
nal, social,  professional,  religious, 
civic,  governmental  organizations. 

"However  necessary  or  essential 
to  the  work  of  an  organization  a 
conference  or  convention  might 
normally  be,"  he  said,  "it  is  diffi- 
cult to  think  of  any  assemblage 
that  could  not  be  put  olf  and  its 
activities  handled  by  temporary 
machinery  or  groups  of  less  than 
50  persons." 

Canada  Included 

Attendance  of  persons  using  in- 
tercity transportation  originating 
in  the  United  States  to  attend  a 
convention  held  at  a  nearby  point 
outside  the  United  States,  such  as 
Toronto,  Canada,  is  considered  as 
falling  within  the  ban.  Col.  John- 
son said.  This  may  affect  the  plans 
of  some  American  broadcasters  to 
attend  the  convention  of  the  Cana- 
dian Assn.  of  Broadcasters,  to  be 
held  in  Quebec  Feb.  12-14.  Canada 
has  instituted  no  ban. 

Col.  Johnson  concluded:  "The 
yardstick  used  to  measure  the  es- 
sentiality of  any  meeting  is  how 
the  winning  of  the  two  wars  we 
are  now  fighting  will  be  impeded 
if  the  meeting  in  question  were 
held  to  an  attendance  of  50  or  can- 
celed outright." 


Keep  It  Brief 

CLARITY  and  brevity  in 
newscasts  are  stressed  by 
George  Cushing,  WJR  De- 
troit news  editor,  in  a  poster 
on  the  newsroom  bulletin 
board.  Beneath  the  picture  of 
an  elderly  Chinese,  Mr.  Cush- 
ing printed:  "Old  Chinese 
newscaster  say  'Use  Small 
-  Words  to  Tell  Big  Story'." 


CLARE  BOOTHE  LUCE 
WONT  TAKE  TO  AIR 

REP.  CLARE  BOOTHE  LUCE 
(R-Conn.)  will  devote  her  full  time 
to  legislative  duties  and  will  not 
go  on  the  air,  her  office  announced 
last  week.  Negotiations  had  been 
in  progress  whereby  Mrs.  Luce 
would  have  begun  a  commentary  on 
Mutual,  10:15-10:30  p.m.  Sundays 
for  Textron  Inc.,  clothing  manu- 
facturer. 

"Pressure  of  legislative  duties 
prevented  Mrs.  Luce  from  accept- 
ing the  radio  offer,"  said  her  sec- 
retary, Al  Morano.  "She  might  re- 
consider at  a  later  date  but  the 
whole  thing's  off  at  the  present." 

The  Connecticut  Congresswoman 
had  planned  to  comment  on  war 
supporting  projects  and  was  to 
have  been  given  free  reign  in  her 
program,  according  to  Mr.  Morano. 
Mutual  confirmed  that  Mrs.  Luce 
would  go  on  the  air  starting  Feb. 
25,  but  a  few  hours  later  withdrew 
the  confirmation.  Agency  for  Tex- 
tron Inc.  is  J.  Walter  Thompson 
Co.,  New  York. 


Thorough  PITTSBURGH  Coverage 
. . .  plus  thorough  cooperation 


McDonald  Joins  Blue 

JOSEPH  A.  McDonald,  assist- 
ant general  counsel  of  NBC,  has 
resigned  to  join  the  American 
Broadcasting  Co.  (Blue  Network) 
Feb.  15  as  general  attorney.  A 
native  New  Yorker  and  a  graduate 
of  Fordham  and  New  York  U. 
law  schools,  Mr.  McDonald  began 
to  practice  law  with  the  firm  of 
Hunt,  Hill  &  Betts.  He  joined  NBC 
as  senior  attornev  in  1932,  went  to 
Chicago  in  1937  to  handle  NBC's 
legal  work  in  that  city,  and  re- 
turned to  New  York  as  assistant 
general  counsel  in  November,  1943. 
At  the  Blue  he  succeeds  Robert 
D.  Swezey,  who  last  December  be- 
came vice-president  and  assistant 
general  manager  of  Mutual. 


ESSO  NEWS  LEADS 
CAB  NIGHT  SURVEY 

THE  Esso  five-minute  nighttifne 
news  programs  sponsored  locally 
by  Esso  Marketers,  Standard  Oil 
Co.  of  N.  J.,  scored  a  rating  of  6.2, 
the  highest  rating  of  all  locally 
placed  national  "spot"  programs, 
according  to  the  Cooperative  An- 
alysis of  Broadcasting  which  last 
week  released  the  first  ratings  for 
new  service  included  in  the  CAB 
program  reports. 

Judy  &  Jane,  transcribed  quar- 
ter-hour serial  sponsored  by  Kroger 
Baking  Co.,  ranked  second  with  a 
5.9  rating  for  December,  and  Sym- 
phonette,  half-hour  disc  program 
sponsored  by  Longines  Wittnauer 
Watch  Co.,  third  with  4.9  rating. 


'^(M^  TV  Cutout  "He^/^  ^<n^  ScUe^^Mut 
REPORT  BY  CROSSLEY,  INC.,  FOR  ROCHESTER,  N.  Y. 

THE  RADIO  AUDIENCE  BY  STATIONS 
AUGUST  5— NOVEMBER  30 
TECHNIQUE  •  TELEPHONE  •  COINCIDENTAL 


8:00  A.M.— 12  NOON 
MONDAY-FRIDAY 

WHAM   50.1% 

Station  B   36.2% 

Station  C   9.9% 

Others   3.8% 

Affernoon 

12  NOON— 6:00  P.M. 
MONDAY-FRIDAY 

WHAM   33.7% 

Station  B   43.0% 

Station  C   17.2% 

Others   6.1% 

6:00  P.M.— 10:30  P.M. 
MONDAY-SUNDAY 

WHAM  43.0% 

Station  B  37.1% 

Station  C   15.2% 

Others   4.7% 

P/u$  Coverage  of  o//  of  We$/ern  New  Yorfc 

50,000  WoHt .  .  .  Clear  Channel  . . .  1180  On  The  Dial . . .  Boilc  NBC 
National  Repretenlalive:  GEORGE  P.  HOLIINGBERY  CO. 


ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 


ROADCASTING    •    Broadcast  Advertising 


February  5,  1945    •    Page  69 


GOD  AND  PRAYER 


"If  radio's  slim  fingers 
Can  pluck  a  melody 
From  night  and  toss  it  over 
A  continent  or  sea; 

If  the  petaled  notes 
Qf  a  violin 

Are  blown  across  a  mountain 
Or  a  city's  din ; 

If  songs  like  crimson  roses 
Are  culled  from  thin,  blue  air, 
Why  should  mortals  wonder 
If  God  hears  prayer?" 
Joseph  F.  Ryan, 

Elgin,  111. 


Kneebone  Opens  Agency 

JOHN  R.  KNEEBONE,  has  re- 
signed as  account  executive  with 
McJunkin  Adv.  Agency,  Chicago, 
to  open  his  own  agency,  the  John 
R.  Kneebone  Co.,  at  221  N.  La 
Salle  Street,  Suite  1407,  telephone. 
And.  4722.  Roy  L.  Moyer,  copy- 
writer with  McJunkin,  joins  the 
new  firm  as  head  of  copy.  New 
agency  will  handle  the  advertising 
schedule  of  the  Simoniz  Co.,  Chi- 
cago, which  was  formerly  with  the 
George  H.  Hartman  Co.,  Chicago. 
Moorman  Mfg.  Co.,  Quincy,  111.  and 
the  Brookfield  Lab.,  Brookfield,  111. 
both  former  McJunkin  Adv.  ac- 
counts, will  be  handled  by  the  new 
organization. 


3>0  1^04* 

RSAUY  N€e»  TWO  HfA9S? 

Maybe,  if  you  have  to  debate  with  yourself;. 
But  there's  no  debate  about  picking  Califor- 
nia's third  market.  It's  easy  to  see  that  this 
rich  'SetlCMC  area  composed  of  41  counties 
with  a  population  of*l,56l,254and  with  retail 
sales  of  *2H  billion  offers  the  best  road  to 
Central  California  and  Western  Nevada. 

WHAT  IS 

Not  a  regional  network 
but  a  group  of  long- 
established  key  stations, 
each  the  favorite  in  its 
community . . .  combined* 
OQ  a  new  basis  for  Na< 
tional  spot  business. 

Stt  McClatcby  StetUt  rale  Hit- 
'"S  fi'^''  under  California  in 
SUnrdard  Rale  and  Dala. 


Robert  A. 
STREET 
National  1 
Sales  Manager) 

Paul  H. 
RAYMER  CO. 
National 
Representative 


McCtatchy 
Bfoadcastifig 
Company 

Sacramento,  California 


\SAcuAmHio.mfi 

[STOCKTON,  mo 

rmsNo  ■  KMj 

BAKEkSPino  '  KERN 


DRINKING  A  TOAST  to  the  success  of  the  new  Coca-Cola  Songs  by 
Morton  Downey  series  which  switched  today  (Feb.  5)  to  Mutual  are 
(1  to  r) :  Edgar  Kobak,  MBS  president;  Morton  Downey,  star  of  the 
program  heard  Monday  through  Friday  12:15-12:30  p.m.,  and  Felix 
Coste,  vice-president  and  director  of  advertising  for  Coca-Cola  Co. 


Hooper  Criticizes  New  CAB  Figures, 
Reopening  Feud  Over  Survey  Methods 


FEUD  between  the  Cooperative 
Analysis  of  Broadcasting  and  C.  E. 
Hooper  Inc.,  quiescent  for  the  past 
year,  has  broken  out  again.  First 
volley  comes  from  the  Hooper  or- 
ganization in  response  to  the  re- 
cent CAB  announcement  that,  be- 
ginning this  month,  the  CAB  will 
issue  to  its  subscribers  six  reports 
a  year  showing  the  distribution  of 
audience  for  morning,  afternoon 
and  evening  among  stations  in  each 
of  the  81  cities  surveyed  by  the  CAB 
in  the  collection  of  data  for  its 
semi-monthly  national  program  rat- 
ings. 

Declaring  that  this  "would  once 
again  build  a  situation  of  giving 
to  buyers  and  sellers  reports  with- 
out comparability,  "the  Hooper  or- 
ganization is  announcing  that  its 
"Continuing  Measurement  of  Radio 
Listening"  reports  are  being  avail- 
able to  advertisers,  advertising 
agencies  and  networks.  Heretofore 
these  reports  have  been  distributed 
only  to  subscriber  stations  in  some 
60  cities  and  their  station  repre- 
sentatives. 

Will  Ease  Situation 

"This  availability,"  the  Hooper 
announcement  states,  "will  elim- 
inate a  situation  which  might  have 
brought  about  chaos  in  timebuying 
and  selling — a  chaos  comparable  to 
that  which  existed  prior  to  one  year 
ago  when  every  network  program 
found  itself  with  three  ratings, 
the  Hooper  rating  and  two  CAE's." 

The  Hooper  National  Reports,  in 
the  form  of  two  pocket  pieces  for 
evening  audiences  and  one  for  day- 
time audiences  each  month,  will 
also  be  distributed  to  the  453  sta- 
tions subscribing  to  the  local  audi- 
ence measurements,  the  announce- 
ment states,  adding  that  these  sta- 
tions will  also  receive  the  Hooper 
Sectional  Reports,  published  three 
times  annually.  Stations  will  re- 
ceive these  additional  reports  at  no 
extra  charge.  Sponsors,  agencies 
and  networks  can  get  the  local  re- 
ports at  rates  parallel  to  those  they 
now  pay  for  the  national  Hooper 
ratings  now. 

The  229  station  subscribers  lo- 
cated in  cities  of  over  100,000 
population  receive  local  audience 


ratings  by  quarter-hour  periods, 
comparable  with  the  national  and 
sectional  Hooper  ratings.  The  other 
224  stations,  in  cities  where  the 
35,000  call  base  cannot  be  secured 
without  undue  duplication  of  calls, 
receive  station  listening  index  re- 
ports, showing  the  distribution  of 
listening  among  stations  for  morn- 
ing, afternoon  and  evening  periods. 
Five-month  reports  are  issued,  cov- 
ering fall-winter,  winter-spring, 
and  summer.  Winter  reports  cover 
about  60  cities,  summer,  about  50. 


RCA  Names  Meola 

THOMAS  MEOLA,  manager  of 
RCA  Communications  Inc.,  Medi- 
terranean Theatre  since  October, 
1943,  has  been  appointed  to  the 
newly  created 
post  of  European 
manager,  in 
charge  of  all  ope- 
rations on  the 
c  o  n  t  i  nent  with 
headquarters  i  n 
Rome.  Mr.  Meola 
opened  the  RCA 
service  in  Naples 
more  than  a  year 
ago.  Main  station 
was  subsequently 
moved  to  Rome  and  new  units  estab- 
lished in  Naples,  Caserta  and  in 
Southern  France. 


Mr.  Meola 


IA(u6t  Contact 
SdiiUtij,  Aid, 
One  of  -^meticai 
*Tinet  Stations 


MUTUAL  BROADCASTING  SYSTEM 
MARYLAND  COVERAGE  NETWORK 
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Broadcast  Advertising 


.Wakefield  and 
jPost-Dispatch 

CHARGING  that  radio  listeners  are 
ombarded  with  a  "pill-barrage" 
overing  virtually  all  bodily  ills,  the 
t.  Louis  Post-Dispatch  last  Mon- 
ay  Jan.  29  added  another  editorial 
condemnation  of  alleged  bad  taste 
in  newscast  advertising.  The  Pul- 
itzer paper,  owned  by  the  same 
ompany  that  owns  KSD,  demanded 
How  much  longer  will  the  big  net- 
works scramble  the  news  with  plug- 
re  uglies?" 

le  "In  a  news  broadcast,"  the  edi- 
Si'torial  declared,  "an  objectionable 

plug  is  particularly  obnoxious."  It 
-  -was  also  pointed  out  that  KSD  had 

stopped  objectionable  sponsorship 
)  'of  its  news,  along  with  adopting  a 
,  .policy  of  not  interrupting  newscasts 
*  'by  middle  commercials. 
I  The  Dispatch  challenged  the  net- 
j  works  to  show  leadership  in  "clean- 
t  ling  up"  news  commercials,  adding 
;  (that  individual  stations  will  not 
1  jeliminate  popular  network  pro- 
,  grams  because  they  contain  adver- 
■  tising  that  is  in  bad  taste. 
I'    Since  starting  its  campaign,  the 

'Dispatch  has  printed  several  letters 


D'Arcy  Approve 
Newscast  Stand 

from  prominent  radiomen  stating 
their  stand. 

FCC  Commisioner  Ray  C.  Wake- 
field wrote,  "I  approve  heartily  .  .  . 
I  hope  you  are  effective  in  bringing 
about  a  change."  William  C. 
D'Arcy,  of  D'Arcy  Adv.  Agency, 
wrote  to  the  paper,  "Keep  up  what 
you  have  suggested.  Some  commer- 
cials intrude  and  kill  rather  than 
excite  a  selling  response." 

In  expressing  CBS's  policy  on 
distasteful  commercials,  Paul  W. 
White,  CBS  news  director  protested 
that  the  first  editorial  of  the  cam- 
paign showed  lack  of  knowledge  of 
CBS  policy.  (KSD  is  affiliated  with 
NBC.)  Mr.  White  stated  that  CBS 
had  not  permitted  sponsorship  by 
objectionable  advertisers.  He  said 
CBS  did  not  agree  that  middle  com- 
mercials "are,  per  se,  objection- 
able". 

"If  KSD  has  certain  policies  with 
regard  to  local  news  programs,"  he 
added,  "and  yet  permits  network- 
produced  programs  to  deviate  from 
its  standards,  then  it  seems  to  me 
arguable  that  a  chain  is  sometimes 
as  weak  as  its  strongest  link." 


Latest  Hooper  Rates  Bob  Hope  First 
In  Night  Shows;  Fibber  &  Molly  Second 


BOB  HOPE  heads  the  list  of  "first 
fifteen"  evening  programs,  released 
in  the  Jan.  30  evening  network 
Hooper  ratings  reports,  followed 
by  Fibber  McGee  &  Molly  in  sec- 
ond place,  and  Bing  Crosby  third. 
Walter  Winchell  places  fourth,  fol- 
lowed respectively  by  Mr.  District 
Attorney,  Radio  Theatre,  Charlie 
McCarthy,  Jack  Benny,  Joan  Davis 
with  Jack  Haley;  Screen  Guild 
Players,  Eddie  Cantor,  Abbott  & 
Costello,  Hildegarde,  Take  It  or 
Leave  It,  and  Kay  Kyser  (first 
half  hour). 

Jack  Benny,  with  1.61,  has  the 
largest  number  of  women  listeners 
per  listening  set;  the  Archer- 
Zanelli  boxing  bout,  with  1.19,  the 
most  men  listeners ;  and  Lone  Rang- 


er, with  1.16,  the  most  children 
listeners  per  set. 

Lux  Radio  Theatre  scored  a  spon- 
sor identification  index  of  91.4,  the 
highest  for  any  evening  program, 
with  91.3  giving  the  correct  prod- 
uct. 

Average  evening  audience  rating 
of  10.4,  up  0.1  from  the  last  re- 
port, showed  no  change  from  a  year 
ago.  Average  evening  sets-in-use 
dropped  0.3  from  the  last  report 
to  32.6,  a  rise  of  1.2  from  last  year's 
figure.  Average  evening  available 
audience  is  80.3,  0.3  above  the  last 
report  and  1.0  higher  than  last 
year. 

Top-ranking  programs  listed  in 
terms  of  the  number  of  listeners 
per  listening  set  are  as  follows: 


1.  Crime  Doctor   

2.  Jack  Benny   

3.  Blondie   

Tied  for  fourth  place 

Bandwagon  (Fitch) 

Kate  Smith   

5.  Quiz  Kids   


Women 

Men 

Children 

Total 

1.42 

1.06 

0.69 

3.17 

1.61 

1.00 

0.55 

3.16 

1.37 

0.88 

0.90 

3.15 

1.53 

1.00 

0.59 

3.12 

1.48 

0.92 

0.72 

3.12 

1.44 

1.04 

0.53 

3.01 

for 
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*  SPORTS. MUSIC-  NEWS 


Sealtest  Change 

SEALTEST  Inc.,  New  York, 
through  McKee  &  Albright  Inc., 
Philadelphia,  is  lining  up  another 
star  to  replace  Joan  Davis,  come- 
dian, who  is  scheduled  to  leave  the 
NBC  program  Thursday,  9:30-10 
p.m.  when  her  contract  expires  in 
July.  New  star  will  be  featured 
with  Jack  Haley,  comedian,  who 
is  being  retained  on  the  Sealtest 
show  along  with  the  rest  of  The 
Village  Store  cast.  Roy  J.  McKee, 
president  of  McKee  &  Albright,  is 
understood  to  be  on  his  way  to  Hol- 
lywood to  make  arrangements.  Miss 
Davis  will  begin  a  program  this 
fall  for  United  Drug  Co.  on  behalf 
of  Rexall  products  through  N.  W. 
Ayer  &  Son,  New  York  [Broad- 
casting, Jan.  29],  network  still  to 
be  selected. 


WTMJ  Limits  News  Plugs 

JOURNAL  Co.,  owner  and  operator 
of  WTMJ  and  WMFM  Milwaukee, 
effective  Feb.  18  will  limit  advertis- 
ing messages  in  connection  vnth  15- 
minute  news  broadcasts  to  the  open- 
ing and  closing  of  the  period.  This 
policy  has  for  several  years  already 
applied  to  five-minute  news  pro- 
grams. Action  was  taken  in  line 
with  the  growing  sentiment  that  ad- 
vertising messages  should  not  be 
imposed  upon  the  listener  in  the 
midst  of  news  of  such  momentous 
happenings  as  are  occurring  daily, 
many  of  which  remind  listeners  of 
some  personal  tragedy. 


H.  S.  (Cappie)  KENNY,  news  com- 
mentator of  WRVA  Richmond,  has 
written  a  book,  A  Year  of  the  War, 
which  is  scheduled  for  publication  in 
the  early  spring. 


Latin  Advertising 

AN  ESTIMATED  $16,000,000  was 
spent  by  U.  S.  advertisers  in  Latin 
America  last  year  and  appropria- 
tions are  continuing  to  mount,  ac- 
cording to  W.  A.  Anderson,  Direc- 
tor of  the  Advertising  Section, 
Office  of  the  Coordinator  of  Inter- 
American  Affairs,  in  an  article  in 
Foreign  Commerce  Weekly,  official 
publication  of  the  Dept.  of  Com- 
merce. Mr.  Anderson  believes  these 
expenditures  will  have  great  value 
in  postwar  trade  with  the  other 
Americas  and  warns  against  a  mis- 
taken notion  that  it  is  unnecessary 
to  advertise  in  this  market.  Short- 
ages occasioned  by  the  war,  he 
points  out,  "have  created  a  vacuum 
into  which  American  products  must 
pour  when  the  lid  is  lifted." 


NAB  Salt  Lake  Parley  Draws 
68  With  Travel  Ban  EfFective 

Radio  Shares  Responsibility  of  Future,  Says 
Bennion;  Delegates  See  Video  Demonstration 


THE  14TH  District  NAB  meet- 
ing, which  opened  on  Feb.  1,  ef- 
fective date  of  the  Byrnes'  order 
limiting  attendance  at  conventions 
to  50,  drew  68  delegates — 28  from 
Salt  Lake  City,  where  the  parley 
was  held,  and  40  from  outside  the 
city. 

The  figure  does  not  include  two 
from  NAB  national  headquarters, 
who  also  attended  the  first  district 
meeting  to  be  held  after  President 
J.  Harold  Ryan's  decision  to  con- 
tinue the  meetings  "in  conformance 
with  the  Government  request"  (see 
page  13). 

Delegates  were  told  by  Dr.  Adam 
S.  Bennion,  assistant  to  the  presi- 
dent of  the  Utah  Power  &  Light 


Co.,  that  upon  radio  and  the  press, 
the  schools  and  the  churches,  rests 
the  responsibility  for  shaping  the 
course  of  tomorrow's  world.  "Ra- 
dio's challenge,"  he  said,  "is  to  de- 
velop greater  public  discussion  of 
current  political  and  economic  is- 
sues." Radio  owners  and  operators 
from  six  states  attended  the  meet- 
ing. Hugh  B.  Terry,  general  man- 
ager of  KLZ  Denver,  and  14th  Dis- 
trict director,  presided. 

Video  Demonstration 

Delegates  witnessed  a  television 
demonstration  Thursday  night,  as 
the  guests  of  S.  S.  Fox,  president 
and  general  manager  of  KDYL 
Salt  Lake  City.  KDYL  is  the  onlv 


station  west  of  the  Mississippi 
which  is  licensed  to  construct  an 
experimental  television  station. 

The  150  northwest  broadcasters 
present  at  the  17th  District  meet- 
ing at  Portland,  Ore.,  Jan.  29-30, 
unanimously  re-elected  Harry 
Spence,  president  of  KXRO  Aber- 
deen, Wash,  to  head  the  district 
for  another  two-year  term.  NAB 
President  Ryan  keynoted  the  con- 
clave in  an  address  on  "NAB  Ac- 
tivities and  Objectives". 

In  welcoming  the  broadcasters 
to  Portland,  Mayor  Earl  Riley  told 
the  conference  that  he  hoped  the 
Government  in  the  future  wouid 
give  more  consideration  to  the 
broadcasting  industry  in  view  of 
radio's  record  in  war  service. 

In  the  other  highlight  of  the 
opening  session,  labor  matters,  as 
related  to  broadcasters,  were  dis- 
cussed by  John  Morgan  Davis, 
NAB  general  counsel. 

BMB  won  endorsement  of  the 
Resolutions  Committee  which,  un- 
der chairmanship  of  C.  0.  Chatter- 


ton,  KWLK  Longview,  recom- 
mended that  BMB  be  given  the 
solid  support  of  all  stations. 

Wallace  Brazeal,  Spokane,  spoke 
on  public  relations.  Homer  Welch, 
KGW  Portland,  stressed  that  the 
problems  of  program  directors 
were  "at  last  getting  recognized". 

A  luncheon  was  given  Monday 
by  KEX.  Steve  Conley  who  came 
from  WOWO-WGL  Ft.  Wayne  to 
assume  managership  of  KEX  Jan. 
1  was  host. 

Climax  of  the  opening  day's  ses- 
sion was  a  dinner  given  by  KOIN, 

Mississippi  Broadcasters 
Vote  BMB  Approval 

UNANIMOUS  approval  of  the: 
Broadcast  Measurement  Bureau 
plan  was  voted  by  12  stations  of  the 
Mississippi  Assn.  of  Broadcasters 
which  met  in  Jackson,  Miss.  Jan. 
27-28.  Hugh  0.  Jones,  owner-man- 
ager of  WGCM  Gulfport,  president 
of  MBA,  presided,  while  Wiley  Har- 
ris, director  of  WJDX  Jackson  and 
L.  M.  Sepaugh,  manager  of  WSLI 
Jackson,  were  hosts  to  the  repre- 
sentatives. 

At  the  meeting  the  stations 
agreed  to  furnish  facilities,  time 
and  pay  the  expenses  of  a  series  of 
220  quarter-hour  programs  to  ac- 
quaint returning  veterans  with  the 
Government's  rehabilitation  pro- 
gram. Series,  which  will  start  as 
soon  in  February  as  time  can  be 
cleared,  will  be  under  the  direction 
of  Col.  Lawrence  W.  Long,  Selec- 
tive Service  director  for  Missis- 
sippi, and  will  be  carried  on  an  all- 
state  network. 


NAB  DISTRICT 
MEETINGS 


DISTRICT  meetings  scheduled  by 
the  NAB  are  being  held  as  follows : 
First  Section 

District  10— Kansas  City,  Wed.,  Thurs., 
Feb.  7-8,  Muehlebaeh  Hotel. 

District  11 — IVlinneapolis,  Mon.,  Tues.. 
Feb.  12-13,  Nicollet  Hotel. 

District  3— Pittsburgh,  Thurs.,  Fri., 
Feb.  15-16,  William  Penn  Hotel. 

Second  Section 

District  1 — Boston,  Mon.,  Tues.,  March 
5-6,  Statler  Hotel. 

District  2— New  York,  Thurs.,  Fri., 
March  8-9,  Roosevelt  Hotel. 

District  5 — Jacksonville,  Mon.,  Tues., 
March  12-13. 

District  4 — Hot  Springs,  Fri.,  Sat., 
March  16-17,  Homestead  Hotel. 

District  7 — Cincinnati,  Mon.,  Tues.. 
March  19-20,  Gibson  Hotel. 

Districts  8-9 — Chicago,  Wed.,  Thurs., 
March  21-22,  Palmer  House. 


CoMBmrm 

tbGEORG/A 


WGST  ATLANTA. 


WMAZ  MACON 


AT 

COMBINATION 


KM  I  CO 

Georgia 

MAJOR  TDIA 
MARKET   I  rllU 
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. .  WHEN  YOU  GO 
WEST  OF  CHICAGO 


and  its  president,  C.  W.  (Chuck) 
Myers,  in  observance  of  radio's 
25th  anniversary.  More  than  150 
guests,  including  Gov.  Earl  Snell, 
Mayor  Riley  and  other  civic  nota- 
bles, were  entertained  by  a  55- 
minute  performance  of  KOIN  tal- 
ent starring  the  Duncan  singers, 
21  voices  directed  by  Chester  R. 
Duncan,  the  station's  director  of 
'  public  relations,  and  the  KOIN 
orchestra,  Owen  Dunning  conduct- 
ing. Other  KOIN  artists  included 
Red's    Gang,    bass-baritone  Bob 
McCoy,  vocalist  Melvann  Gray  and 
:  pianist  Mel  Hansen.  Johnny  Car- 
j  penter  was  mc  and  Ted  Cooke, 
!  producer.  Feature  of  the  dinner  was 
the  serving  of  a  three-layer  25th 
I  birthday  cake  with  NAB  President 
\  I  Ryan  cutting  the  first  slice.  Arthur 
•  Kirkham,    KOIN  vice-president, 
'was  chairman. 

A  feature  of  the  Tuesday  fore- 
noon session  was  a  talk  by  Leon- 
ard Callahan,  West  Coast  chief, 
I  radio  branch.  War  Dept.  Bureau 
of  Public  Relations.  Women  broad- 
casters of  this  area  discussed 
problems  of  disseminating  war  in- 
I  formation  in  a  panel  conducted  by 
'  Clare  Hays,  KOIN.  Marian  Saba- 
tini,  national  director  women's 
,  activities,  OWI,  told  how  her  office 
can  help  solve  these  perplexities, 
i  Tuesday  luncheon  was  given 
'with  the  compliments  of  KGW 
'  Portland.  Arden  X.  Pangborn,  man- 
ager, and  E.  P.  Hoyt,  publisher  of 
The  Oregonian,  were  co-hosts  on 
behalf  of  the  station. 
I  With  Chet  Wheeler,  KWIL  Al- 
I  bany,  Ore.,  as  chairman,  the  broad- 
I  casters  turned  to  a  discussion  of 
h  advertising  pointed  up  by  a  report 
j  by  Lew  Avery  of  NAB.  Retail  ra- 
dio advertising  was  spotlighted  by 
Helen  Cornelius,  also  of  NAB. 

The  Small  Markets  Committee 
reported  through  Frank  Loggan, 
,  KBND  Bend.  J.  D.  Kolesar,  KMO 
,  Tacoma,  conducted  the  session  on 
!  engineering.     Marshall  Pengra^ 


WCOP  Upheld  in 
ILGWU  Injunction 

AN  APPLICATION  for  a  prelim- 
inary injunction  to  prevent  the 
Mass.  Broadcasting  Corp.,  owners 
of  WCOP  Boston,  from  terminat- 
ing a  time  contract  with  the  Inter- 
national Ladies  Garment  Workers 
Union  was  denied  last  week  by 
Judge  Francis  J.  W.  Ford  of  the 
U.  S.  District  Court  in  Boston. 

Ford's  Ruling 

Judge  Ford  ruled  that  the  sta- 
tion's agreement  with  the  union 
was  terminated  in  accordance  with 
provisions  in  the  contract  requiring 
that  two  weeks  notice  be  given  by 
either  party.  The  Court  found  that 
although  the  station  agreed  to  fur- 
nish broadcasting  facilities  from 
Aug.  5,  1944  to  Dec.  29,  1945  the 
contract  included  the  following  pro- 
vision : 

If  the  station  terminates  the  agreement; 
either,  the  agency  and  the  station  will 
agree  on  a  satisfactory  substitute  day  or 
time  at  the  rates  in  effect  at  the  time  this 
agreement  was  made,  or  the  agency  will 
pay  the  station  according  to  the  rates 
specified  herein,  for  all  services  previously 
rendered  by  the  station :  That  is,  the  agen- 
cy shall  have  the  benefit  of  the  same  time 
discounts  which  the  agency  would  have 
earned  had  it  been  allowed  to  complete  the 
order.  In  the  event  of  such  termination. 


KRNR  Roseburg,  was  heard  as 
NAB  committeeman. 

Adjournment  was  followed  by  a 
party  given  by  the  Portland  Cham- 
ber of  Commerce. 

In  addition  to  recommending 
BMB  the  Resolutions  Committee 
expressed  the  District  meeting's 
gratitude  to  Mr.  Ryan  and  District 
Leader  Spence  for  their  work  in 
promoting  NAB.  The  committee 
also  thanked  Portland  stations 
KGW  KEX  and  KOIN  for  enter- 
tainment they  provided. 

[Complete  registration  of  Dis- 
trict Meetings  in  next  week's  issue.] 


KSD  Appoints  Col.  Coe 
Chief  Postwar  Engineer 

LT.  COL.  ROBERT  L.  COE,  who 
was  chief  engineer  of  KSD  St. 
Louis  before  entering  the  service, 
has  been  retired  from  active  Army 
duty,  and  is  re- 
turning to  KSD 
to  direct  postwar 
engineering  a  c  - 
tivities  of  KSD. 
Col.  Coe  has  been 
deputy  chief  of 
staff  of  the 
Army's  Troop 
Carrier  C  o  m  - 
mand. 

He  joined  KSD 
in  1924,  two 
years  after  the  station  went  on 
the  air.  He  became  chief  engineer 
in  1933,  and  directed  the  technical 
aspects  of  the  first  facsimile  expe- 
riments with  a  regular  daily  paper, 
the  St.  Louis  Post-Dispatch.  In  his 
new  post  with  KSD,  Col.  Coe  will 
be  in  charge  of  the  Pulitzer  Pub- 
lishing Co.'s  engineering  services  in 
television,  FM  and  facsimile. 


Col.  Coe 


neither  party  shall  be  liable  to  the  other 
party  otherwise  than  as  specified  in  this 
paragraph. 

The  controversy  arose  over  the 
establishment  of  a  policy  by  the  new 
owners  of  WCOP,  the  Iowa  Broad- 
casting Co.,  to  eliminate  foreign 
language  programs  on  the  station. 
Comdr.  T.  A.  M.  Craven,  vice-pres- 
ident of  the  company,  said  the 
change  was  made  to  enable  the  sta- 
tion to  fully  exercise  its  responsi- 
bilities to  the  FCC.  He  explained 
that  the  station  was  perfectly  will- 
ing to  continue  the  ILGWU  pro- 
grams in  English,  but  that  the  use 
of  foreign  languages  involved  too 
many  difficulties. 

Sale  of  WCOP  by  Arde  Bulova 
and  associates  to  the  Cowles  inter- 
ests was  approved  last  October  by 
the  FCC  [Broadcasting,  Oct.  16, 
1944]. 


IN  THE 

MORE  RETAIL  BUYERS 

than  in  any 
MARKET* 


Wataflfto 


CHtCAOO 


OilAO-CfTlBS  / 

The  latest  Hooper  listening  index 
(October -November,  1944)  shows 
woe  'way  out  in  front  for  ALL 
periods  .  .  .  morning,  afternoon  and 
evening.  WOC's  morning  audience 
exceeds  the  combined  audiences  of 
all  other  stations  heard,  with  51.9! 
Which  adds  up  to  this:  the  Quad- 
City  market  of 
over  200,000 
urban  people 
is  delivered 
ONLY  by. 


woe 
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Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

NaUonal  Pros  Bldg^  Woah^  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 


MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Muntey  BIdg.  Ditlrict  S456 

Wothinglon.  0.  C. 


F1l€QU€NCY  MEASURING 
SERVICE 

Exact  Measurements  '  at  any  time 

R.  C.  A.  COMMUNICATIONS.  INC. 
64  Broad  Street      New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engl 


Specializing  in  Broodcost  and 
Allocation  Engineering 
Eorle  Building,  Washington  4,  D.  C. 
Telephone  NAlional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Eorle  BIdg.      •      NAtional  6513 
Washington  4,  D.  C 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       e       District  8215 
Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSVLTING  RADIO  ENGINEERS 
AM  FM  TELEVISION  FACSIMILE 
National  Prett  BIdg.  WomK,  4,  D.  C. 
DUtrUt  7362      m     Glebe  S880 


HERBERT  I.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 

FIELD  OFFICE 
Nat'l  Press  BIdg.      Wash.  4,  D.  C. 
Room  892  NA.  7846 


McNARY  &  WRATHALl 
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Gemmerciol  Radio  Equip.  Co. 
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e  321  E.  Gregory  Bonlerard,  Kanwu  Cltj,  Mo. 
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RING  «  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
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RAYMOND  M.  WILMOHE 

CONSULTINO  RADIO  ENOINEBI 
From  FCC  Application  to  Com- 
plete Installation  of  Equipment 
1469  Church  St..  N.W.,  Waahinoton  3,  D.  C. 


PAUL   A.  deMARS 

Consulting  Electrical  Engineer 
"Pioneer  in  FM" 
1900  F  St.,  N.  W.— Washington,  D.  C. 
Phone:  Metropolitan  0540 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
Shorcham  BIdg-         ME.  4477 
Washington,  D.  C. 


WORTHINGTON  C.  LENT 

Consulting  Engineers 


INTERNATIONAL  BLDG. 
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WASH.,  D.  C. 
DISTRICT  4127 


Tel.  Bridgeport  7-2465 

(^ato  iV,  naif 

Communications  Engineering 
Consuftant 
Hilltop  Drive  Stratford,  Conn. 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 JANUARY  27  TO  FEBRUARY  2  INCLUSIVE  


Decisions  .  .  . 

JANUARY  29 
ACTIONS  BY  ADM.  BOARD 

910  kc  WABI  Bangor,  Me.— Granted 
license  to  cover  CP  authorizing  change  to 
910  kc,  increase  power  to  1  kw,  install 
new  trans.  DA-N :  conditions. 

World  Pub.  Co.,  Omaha — Placed  in  pend- 
ing file  application  for  new  commercial 
television  station. 

Capitol  Broadcasting  Corp.,  Indianap- 
olis— Same. 

WLIB  New  York— Same. 

WDEL  Wilmington,  Del. — Same. 

Asbury  Park  Press  Inc.,  Asbury  Park, 
N.  J. — Placed  in  pending  file  application 
for  new  FM  station. 

Allen  T.  Simmons,  Akron,  O. — Same. 

Buffalo  Broadcasting  Corp.,  Buffalo — 
Same. 

Pacific  Agricultural  Foundation,  San 
Francisco — Same. 

WHP  Harrisbnrg,  Pa.— Same. 

News-Journal  Corp.,  Daytona  Beach, 
Fla.— Same. 

Truth  Pub.   Co.,   Elkhardt,  Ind.— Same. 

Herbert  Herff,  Memphis — Same. 

Wisconsin  Radio  Inc.,  Milwaukee — Same. 

News-Examiner  Co.,  Connersville,  Ind. — 
Same. 

Central  States  Broadcasting  Co.,  Omaha 

—Same. 

ACTIONS  ON  MOTIONS 
FEBRUARY  1 
Utica  Broadcasting  Co.,  Utica,  N.  Y.— 

Granted  petition  for  leave  to  amend  ap- 
plication for  CP  to  substitute  names  in 
appliant  corporation. 

WLEU  Erie,  Pa.— Denied  petition  to  in- 
tervene and  enlarge  issues  in  hearing  now 
set  2-9-45   on  applications   of  WERC. 

WOKO  Albany,  N.  Y.— Granted  petition 
for  extension  time  to  file  exceptions  and 
request  for  oral  argument  re  license  re- 
newal application ;  time  extended  from 
2-5-45  to  2-15-45. 

KROW  Oakland,  Cal.— Commission  on 
its  own  motion  continued  hearing  now  set 
2-5-45  to  2-7-45,  re  license  renewal  appli- 
cation. 

Applications  ... 

JANUARY  29 

960  kc  WELI  New  Haven,  Conn.— Vol. 
assgn.  license  from  City  Broadcasting 
Corp.  to  Connecticut  Radio  Foundation. 

NEW  1240  kc  Baron  Broadcasting  Co., 
Wilkes-Barre,  Pa. — CP  new  standard  sta- 
tion 250  w  unlimited. 

NEW  46.9  mc.  WHIO  Dayton,  O.— CP 
new  developmental  station,  1  kw,  special 
emission  for  FM. 

NEW  1230  kc  Bimey  Imes  Jr.,  Corinth, 
Miss. — CP  new  standard  station  250  w 
unlimited. 

NEW  1400  kc  Mississippi  Broadcasting 
Co.,  Macon,  Miss. — CP  new  standard  sta- 
tion 1240  kc  250  w  unlimited,  amended  to 
request  1400  kc. 

1340  kc  WEMP  Milwaukee — Vol.  assgn. 
Icense  from  Glen  D.  Roberts,  Melva  F. 
Roberts,  Wellwood  Nesbit,  Robert  M.  LaFol- 
lette  Jr.,  Evalyn  H.  Dolph,  Hope  D. 
Pettey  and  Rachel  Young  LaFollette,  co- 
partners d/b  Milwaukee  Broadcasting  Co. 
to  Glenn  D.  Roberts,  Melva  F.  Roberts, 
Wellwood  Nesbit,  Robert  M.  LaFollette 
Jr.,  Evalyn  H.  Dolph,  Hope  D.  Pettey, 
Rachel  Young  LaFollette,  Genevieve  S. 
Nesbit,  John  Ernest  Roe  and  W.  Wade 
Boardman,  co-partners  d/b  Milwaukee 
Broadcasting  Co. 

1400  kc  KENO  Las  Vegas,  Nev.— Vol. 
assgn.  license  from  Nevada  Broadcasting 
Co.  to  Maxwell  Kelch  and  Laura  Belle 
Kelch  dyb  Nevada  Broadcasting  Co. 

1100  kc  KJBS  San  Francisco— CP  in- 
stall new  trans,  and  increase  500  w  D-N 
limited  time  to  1  kw  D  500  w  N  limited 
time   (petition  to  reinstate). 

JANUARY  31 
1450  kc  NEW-Copper  City  Broadcasting 
Corp.,  Rome,  N.  Y. — CP  new  stanlard  sta- 
tion 250  w  unlimited. 

•47.3  mc  NEW-Moultrie,  Ga.— CP  new 
FM  station,  10,100  sq.  mi.,  $35,000  esti- 
mated cost. 

45.3  mc  NEW-Burlington,  la— CP  new 
FM  station,  10.080  sq.  mi.,  $40,100  esti- 
mated cost. 

FEBRUARY  2 

NEW-44.5  mc  S.  E.  Adcock,  KnoxviUe— 
CP  new  FM  station,  12,440  sq.  mi.,  $60,000 
estimated  cost 

770  kc  WEW  St.  Louis— Special  service 
authorization  770  kc  1  kw  D  250  w  N 
unlimited  for  period  ending  3  a.m.  11-1-46. 

1240  kc  KICD  Spencer,  la.— Vol.  trans- 
fer control  from  L.  W.  Andrews  to  Ben 
B.  Sanders. 


NEW.46.1  mc  WIBC  Indianapolis— CP 
new  FM  station,  9,245  sq.  mi.,  $51,310 
estimated  cost. 

NEW-42.9  mc  Evangelical  Lutheran 
Synod  of  Missouri,  Ohio  and  other  states, 
Clayton,  Mo. — CP  new  noncommercial  edu- 
cational station,  250  w  unlimited,  special 
emisson  for  FM. 

NEW-46.7  mc  KMJ  Fresno,  Cal.— CP 
new  FM  staton,  14,500  sq.  mi.,  $61,000 
estimated  cost. 

NEW-47.1  mc  KPBK  Sacramento,  Cat.— 
CP  new  FM  station,  24,580  sq.  mi.,  $68,000 
estimated  cost. 

Tentative  Calendar  .  .  . 

FEBRUARY  5 
KROW  Oakland,  Cal.— License  renewal. 

Further  Hearing 
Calumet  Broadcasting  Corp.,  Hammond, 
Ind.— CP  1520  kc  5  kw  D. 

FEBRUARY  7 
WSOO  Saul  Ste.  Marie,  Mich.— License 
renewal. 


Kraft,  Dodge  Appointed 
To  NBC  Television  Dept. 

REYNOLD  R.  KRAFT  and  John 
H.  Dodge  have  been  appointed  sales 
manager  and  assistant  sales  man- 
ager, respectively  of  the  NBC  Tele- 
vision Dept.,  it 
was  announced 
last  week  by  John 
F.  Royal,  NBC 
vice-president  in 
charge  of  televi- 
sion. 

Mr.  Kraft  re- 
turns to  NBC  af- 
ter a  nine-months 
period  as  account 
executive  with 
Roy  S.  Durstine 
Inc.,  New  York.  He  served  as  net- 
work salesman  for  NBC  from  Jan. 
1937  to  April,  1944.  He  started  his 
advertising  career  with  Redbook 
and  Collier's  magazines.  Mr.  Dodge 
rejoins  NBC  after  two  year's  ab- 
sence while  he  served  as  a  lieuten- 
ant in  Naval  Intelligence.  He  was 
associated  with  NBC  Washington 
for  five  years  as  sales  manager, 
having  joined  the  staff  in  1934,  af- 
ter ten  years  as  a  newspaper  man. 


Mr.  Dodge 


Mennen  Resumes 

MENNEN  Co.,  Newark,  resumed 
regular  use  of  radio  for  shave  prod- 
ucts, Jan.  29  starting  off  a  spot 
campaign  with  NBC's  World  News 
Roundup  locally  on  WEAP  New 
York  Monday  through  Saturday, 
8-8:15  a.m.,  a  number  of  other  lo- 
cal programs  to  be  added  through- 
out the  country  at  a  later  date. 
Mennen's  last  major  radio  effort, 
Ed  Sullivan  Entertains,  was  dis- 
continued on  CBS  last  June.  Com- 
pany has  since  tested  spot  radio 
in  the  Mid- West.  Agency  is  Duane 
Jones  Co..  New  York. 


Warwick  Corp.  Cited 

MISREPRESENTATION  concern- 
ing tube  capacity,  prices,  and  tele- 
vision equipment  of  radio  sets 
manufactured  and  assembled  by  the 
Warwick  Mfg.  Co.,  Chicago,  is 
charged  in  a  complaint  issued  last 
week  by  the  FTC. 


LYMAN  BRYSON,  CBS  director  of 
education  last  week  was  congratu- 
lated by  John  W.  Studebaker,  U.  S. 
commissioner  of  education,  on  the 
15th  anniversary  of  the  American 
School  of  the  Air. 
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CHARLES  B.  REYNOLDS,  with  the  FCC 
four  years  and  RCA  11  years,  is  now  serv- 
ing as  chief  engineer  of  WINS  New  York. 
From  1940  to  1942  Mr.  Reynolds  was  act- 
ing inspector  in  charge  of  the  Philadelphia 
I  office  of  the  FCC.  For  two  years,  until  he 
1  joined  the  Hearst  station  early  in  Decern' 
ber,  he  was  the  New  York  examining  of- 
ficer of  the  FCC.  He  was  active  in  general 
engineering  work  at  RCA. 
J.  M.  LANG  has  been  appointed  assistant 
manager  of  the  Ken-Rad  division  of  the 
General  Electric  Co.  electronics  dept.,  with 
headquarters  at  Owensboro,  Ky.  Mr.  Lang 
has  been  with  GE  since  1928. 

EDWARD  C.  BONIA,  for  15  years  with 
Sparks-Withingrton  Co.,  Jackson,  Mich. 
iSparton  radios),  and  eastern  sales  man- 
ager of  the  firm  since  1940,  has  been 
appointed  general  sales  manager  of  the 
radio  and  appliance  division  of  the  com- 
pany. 

LT.  GODFREY  F.  HOHN,  formerly  in 
the  radio  tube  division  of  Westinghouse. 
Bloomfield,  N.  J.,  is  now  on  temporary 
duty  with  the  Signal  Corps  at  headquar- 
ters in  Washington. 

ELDRIDGE  HOOKER  has  joined  WHEB 
Portsmouth,  N.  H.,  as  engineer. 

PAUL  FRANKLIN,  formerly  with  WBAA 
LaFayette,  Ind.,  has  joined  the  NBC  cen- 
tral division  studio  engineer  staff. 

RALPH  BUEHLMAN,  WJJD  Chicago  en- 
gineer, has  been  appointed  supervisor  of 
engineers. 

FRED  ARCHER,  released  from  the  Navy 
following  active  service  in  the  Pacific,  has 
been  added  to  the  technical  staff  of  WCOP 
Boston. 

COL.  GEORGE  C.  HALE,  formerly  with 
Philco  Corp.,  Philadelphia,  more  recently 
communication  equipment  officer  with  the 
Army  Air  Forces,  has  been  named  director 
of  the  special  products  division  of  Emer- 
son Radio  &  Phonograph  Corp.,  New  York, 
to  handle  all  electronic  products  except 
home  receivers. 

J.  R.  MEAGHER  has  been  named  coordi- 
nator of  education  and  training  programs 
for  field  personnel  of  the  RCA  Service  Co., 
returning  to  RCA  after  nine  months  ov.er- 
seas  with  the  British  Branch  of  the  radia- 
tion laboratory  of  Massachusetts  Institute 
of  Technology  as  consultant  on  military 
applications  of  electronic  aircraft  equip- 
ment. 

WHITNEY  M.  BASTON,  former  NBC 
transmission  engineer,  has  been  named  to 
the  new  post  of  technical  training  direc- 
tor. He  will  guide  technical  training  in 
all  offices  of  the  engineering  department, 
reporting  directly  to  F.  A.  WANKEL, 
eastern  division  engineer. 

DONN  COLEE,  engineer  of  WOV  New 
York,  has  left  the  station  to  enter  the 
armed  forces. 

DON  BURRICHTER,  chief  engineer  of 
KRNT  Des  Moines,  is  the  father  of  a  girl. 

MELVIN  E.  WARD,  engineer  of  WOL 
Wasington,  is  engaged  to  Margaret  Naomi 
Cronk  of  Dunfries,  Va. 

J.  L.  FIELDS,  former  assistant  chief  of 
sales  and  operations  in  the  Hollywood 
plant  of  RCA  Victor  division,  has  been 
named  to  the  staff  of  '  RCA  Mexicana. 
S.  A.  as  technical  consultant  to  RCA  film 
sound  recording  licensees  in  Mexico,  with 
headquarters  in  Mexico  City. 

R.  B.  RENNAKER,  member  of  the  WGN 
Chicago  engineering  department  and  prior 
to  that  with  CBS  New  York,  has  resigned 
to  join  Federal  Telephone  &  Radio  Corp., 
Newark,  where  he  will  be  assigned  to 
the  broadcast  equipment  sales  division. 

J.  B.  SHELPMAN,  control  room  engineer, 
is  a  new  member  of  the  technical  staff  of 
WBAP-KGKO  Ft.  Worth,  Tex.  He  has 
been  doing  communications  work  with  the 
Civil  Aeronautics   Adm.   for  QV2  years. 

KENNETH  C.  SHIRK,  former  chief  engi- 
neer of  WIND  Chicago,  on  duty  with  the 
Navy  since  1941,  has  been  promoted  to 
commander  and  is  temiporarily  in  the  radio 
division.  Bureau  of  Ships,  Washington. 

JOSEPH  W.  CHAPLIN,  with  Press  Wire- 
less Inc.,  New  York,  for  15  years,  has  been 
named  director  of  communications.  He 
succeeds  D.  K.  deNEUF,  resigned.  At  one 
time  Mr.  Chaplin  was  world  champion 
telegrapher,  as  winner  of  a  contest  held  by 
the  Progress  Exposition  in  Chicago  in  1933. 


VIEWING  the  "salute"  advertise- 
ment presented  their  station  by 
KMBC  Kansas  City  are  Harry 
Bannister,  (1)  general  manager  of 
WWJ  Detroit,  one  of  the  country's 
pioneer  stations,  and  Edwin  K. 
Wheeler,  WWJ  assistant  general 
manager.  WWJ  Detroit  was  first 
to  be  "saluted"  in  the  KMBC 
advertising  campaign  honoring 
United  States  Broadcasters. 


He/mrA  (Kccovnh 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

LYON  VAN  &  STORAGE  Co..  Los  An- 
geles, on  Feb.  12  for  52  weeks  starts  tran- 
scribed Korn  Kobblers  on  8  Don  Lee  Pa- 
cific stations  Mon.-Wed.-Fri.  8:15-8:30 
a.m.  (PWT).  Agency:  BBDO  Los  Angeles. 

Renewal  Changes 

AMERICAN  MEAT  INSTITUTE,  Chi- 
cago (institutional),  on  Jan.  14  for  52 
weeks  renewed  The  Life  of  Riley  at  the 
same  time  adding  27  Blue  stations  making 
a  total  of  190  Blue  stations  Sun  10-10:30 
p.m.  Agency:  Leo  Burnett  Co.,  Chicago. 

WESSON  Oil  &  Snowdrift  Sales  Co.,  New 
Orleans,  on  Jan.  29  for  52  weeks  re- 
newed Irene  Beasley  on  55  CBS  stations 
Mon.  thru  Fri.  3:15-3:30  p.m.  Agencies: 
Kenyon  &  Eckhardt,  New  York,  and  Fitz- 
gerald Adv.,    New  Orleans. 

BAYUK  CIGAR  Co.,  Philadelphia,  on  Jan. 
31  for  52  weeks  renewed  Cecil  Brown's 
Sizing  up  the  News  on  72  MBS  stations 
Mon.-Wed.-Fri.  8-8:15  p.m.  Agency:  Ivey 
&  Ellington,  New  York. 

PILLSBURY  Flour  Mills  Co.,  Minneapolis 
(Best  Sno-Sheen  and  Pancake  Flour),  on 
March  3  renews  Grand  Central  Station  on 
120  CBS  stations  Sat.  1-1:25  p.m.  and  on 
June  2  adds  5  mins.  expanding  to  1-1 :30 
p.m.  Agency :  McCann-Erickson,  Minneap- 
olis. 

LADY  ESTHER  Ltd.,  New  York  (cos- 
metics), on  Feb.  12  renews  Screen  Guild 
Players  on  123  CBS  stations  Mon.  10- 
10:30  p.m.  Agency:  Blow  Co.,  N.  Y. 

PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  Feb.  2  renewed  Fri.  9-9:30 
p.m.  period  on  122  CBS  stations  (rebroad- 
cast  11:30  p.m.),  currently  occupied  by 
It  Pays  To  Be  Ignorant.  Agency:  Blow 
Co.,  N.  y. 

LEVER  BROS.,  Cambridge  (Lux  Toilet 
Soap ) ,  has  renewed  Lux  Radio  Theatre 
on  143  CBS  stations  Mon.  9-10  p.m.  Agen- 
cy: J.  Walter  Thompson  Co.,  N.  Y. 

Netwok  Changes 

INTERSTATE  BAKERIES  Corp.,  Los 
Angeles,  on  Feb.  21  renews  for  52  weeks 
Lone  Ranger  on  8  Southern  Cal.  Don  Lee 
stations  Mon.-Wed.-Fri.  7:30-8  p.m. 
(PWT).  Agency:  Dan  B.  Miner  Co.,  Los 
Angeles. 

FISHER  FLOURING  MILLS  Co.,  Seat- 
tle (flour),  on  Jan.  22  added  5  Blue  west- 
ern stations  to  Radio  Parade  Mon.  thru 
Fri.  1:15-1:30  p.m.  (PWT)  making  total 
of  20  Blue  stations.  Agency :  Pacific  Na- 
tional Adv.  Co.,  Seattle. 

BORDEN  Co.,  New  York  (milk  &  ice 
cream),  on  March  5.  replaces  Happy 
Island  on  185  Blue  stations  Mon.  9-9:30 
p.m.  with  musical  variety  show.  Agency : 
Young  &  Rubicam,  N.  Y. 


Wts  are  P^^^^-^of  station.' 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Enginmering  CantiUumU 

Commercial  Radio  Equip.  Co. 

Kansos  City,  Mo. 
Washington,  D.  C.  Hollywood,  Col. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 
(Subj.  to  GoT't  Keg.) 


The 

Robert  L.  Kaufman 
OrganUation 

Technical  Maintenance,  Constrnction 
Supervision   and   Business  Services 

for  Broadcast  Stations 
Munsey  Bklg.        Washington  4,  D.  C. 
District  2292 


^Advertising  jAgencies 

Without  Canadian  Connections 

RECORDINGS  REG'D 

633  Dominion  Sq.  BIdg.,  Montreal,  Canada 
FOR  COMPLETE  PRODUCTION  AND  RECORDING 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclosivoly 


Accurate  Coneite  Dramatic 

LYN  PEL 

and 

"A  Dispatch  from  Reuler't" 

WKAT  (BLUE)  4fh  YEAR 


WENT  Gloversville,  and  WMFF 
Plattsburg,  N.  Y.  are  now  represent- 
ed by  Spot  Sales  Inc.,  effective  Feb..l. 


SOUND  EFFECT  RECORDS  ^ 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Contolning 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  MICHELSON 

67  W.  44th  St.  New  York,  N.  Y. 


BUY 
WAR  BONDS 
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If  a  tree  falls 
and  no  one  Is  there  to  hear  It, 
does  it  make  a  sound?" 
"If  a  product  is  advertised  on 
the  air,  and  only  a  small  audience 
listens,  will  It  sell?" 
Your  sales  message  on  WCBM 
will  sell.  WCBM  Is  Baltimore's 
listening  habit. 

The  Blue  Network  Station 

mm 

BALTIMORE 

JOHN  ELMER  GEORGE  H.  ROEDER 
President  General  Manager 
FREE  &  PETERS,  Inc.,,  Natl.  Rep. 


BMB  RoUs  On 

(Continued  from  page  13) 
dent  J.  Harold  Ryan  several  days 
before  the  meeting. 

Others  signing  are:  Oregon — 
KWIL  Albany,  KBKR  Baker, 
KBND  Bend,  KODL  The  Dalles, 
KORE  Eugene,  KUIN  Grants  Pass, 
KLBM  LaGrande,  KOOS  Coos  Bay, 
KMED  Medford,  KWRC  Pendle- 
ton, KALE  KEX  KGW  Portland, 
KRNR  Roseburg,  KSLM  Salem; 
Washington  —  KELA  Centralia- 
Chepalis,  KTYW  KIT  Yakima, 
KRKO  Everett,  KWLK  Longview, 
KGY  Olympia,  KEVR  KOMO  KJR 
KRSC  Seattle,  KMO  KTBI  KVI 
Tacoma,  KVAN  Vancouver,  KUJ 
Walla  Walla. 

At  the  request  of  the  Seattle  Ad- 
vertising Club,  Mr.  Feltis  flew  to 
that  city  Jan.  30  to  outline  the  his- 
tory and  development  of  BMB.  Mr. 
Feltis  will  make  a  return  visit  to 
Kansas  City  for  the  District  10  con- 
clave Feb.  7-8.  He  addressed  the 
Advertising  Club  there  on  the  BMB 
plan  Dec.  4.  He  will  be  assisted  in 
the  meeting  and  in  the  agency 
luncheon  the  following  day  by  Har- 
low Roberts,  vice-president  of  Good- 
kind,  Joice  &  Morgan,  Chicago.  Mr. 
Roberts  also  is  president  of  the 
Chicago  Radio  Management  Club 
and  has  arranged  an  open  meeting 
in  Chicago  on  Feb.  14  with  radio 
station  representatives  and  the 
press. 

The  highest  district  yet  contract- 
ed is  No.  13,  which  is  93%  en- 
rolled. Since  the  meeting  of  44  sta- 
tions in  Dallas  Jan.  17-18  new 
subscriptions  have  brought  the  to- 
tal up  to  41  stations.  New  additions 
are  KGKO  Fort  Worth,  KEYS 
Corpus  Christi,  KPDN  Pampa  and 
KWFT  Wichita  Falls. 

No  new  questions  are  reported 
from  Los  Angeles,  where  22  sta- 
tions were  represented  at  District 


WeU?  Well! 

RADIO  captured  first  place 
in  newspaper  reader  interest 
in  the  most  recent  survey 
conducted  by  The  Advertis- 
ing Research  Foundation  in 
its  Continuing  Study  of 
Newspaper  Reading  Project. 
According  to  the  study,  an 
examination  of  the  Durham 
(N,  C.)  Sun,  the  story  on 
Page  1  which  attracted  most 
attention  of  readers  was 
headlined :  "President  Will 
Speak  Tonight  From  Cap- 
ital". Of  those  interviewed 
42%  of  the  men  and  33%  of 
the  women  read  it,  the  study 
reveals. 


Mr.  Hickok 


16  meeting  Jan.   22-23,   and  15 


Of  the  25  stations  attending  Dis- 
trict 15  meeting  in  San  Francisco 
Jan.  25-26,  to  date  nine  have 
signed  contracts  and  one,  KSAB, 
S.  H.  Patterson,  president,  sent  its 
contract  to  New  York.  Those  not 
listed  previously  are  KFRE  Fresno, 
KLX  Oakland,  KFRC  KSAN  KYA 
San  Francisco. 

Added  to  those  already  subscrib- 
ing to  BMB  by  wire,  letter  or 
phone  are:  WMAZ  Macon,  Ga.; 
WLBC  Muncie,  Ind.;  WOC  Daven- 
port; KANS  Wichita;  WIS  Colum- 
bia, S.  C. 


Wasden  Promoted 

APPOINTMENT  of  Leonard  Was- 
den, local  sales  manager  of  KID 
Idaho  Falls,  as  assistant  manager 
was  announced  last  week  by  Gen- 
eral Manager  Frank  Mclntyre  in  a 
staff  reorganization.  Harry  Woodle, 
former  production  manager,  is  the 
new  program  director,  with  Gene 
Ackerley,  former  chief  announcer, 
moving  in  as  production  manager. 
John  Sinclair,  formerly  of  KUTA 
Salt  Lake  City,  is  night  manager. 


Hickok  Is  Manager 
Of  Wright-Sonovox 

APPOINTMENT  of  Ward  R.  Hic- 
kok, Hollywood  manager,  as  gen- 
eral manager  of  Wright-Sonovox 
Inc.,  was  announced  last  week  by 
James  L.  Free, 
president  of  the 
organization  and 
chairman  of  the 
board  of  Free  & 
Peters  Inc.,  radio 
station  represent- 
atives. 

M  r .  Hickok's 
appointment  was 
announced  coin- 
cident vdth  en- 
largement of  the 
Hollywood  office,  in  the  light  of  ex- 
pansion of  the  country's  activities 
into  dramatic  and  artistic  uses  in 
motion  pictures.  Sonovox  already  is 
well  established  in  radio. 

Other  additions  to  the  Sonovox 
Hollywood  staff  are  Harold  Strotz, 
manager.  Motion  Picture  Division, 
and  Norman  Wright,  production  di- 
rector. Motion  Picture  Division, 
formerly  of  Walt  Disney. 

Sonovox  has  already  done  con- 
siderable motion  picture  work,  but 
now  is  embarking  upon  an  exten- 
sive expansion  program.  Such  talk- 
ing pictures  as  Walt  Disney's 
"Dumbo"  and  "Reluctant  Dragon" 
and  Kay  Kyser's  "You'll  Find  Out," 
among  others,  have  used  Sonovox 
talking  and  singing  sound.  Sonovox 
uses  vibration  of  air  through  the 
vocal  chords  to  produce  sound  in 
the  human  voice.  The  principle  en- 
ables the  operator  (called  an  "ar- 
ticulator") to  substitute  other 
sounds  for  his  voice,  which  can 
then  be  formed  into  words.  Radio 
examples  are  the  Lifebuoy  talking 
foghorn  and  Brcmo-Seltzer's  talk- 
ing train. 


1,000  Walls-  V  6. 
684,500  Primary.  | 
Area  Populalion,^ 
1940  Census 
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I — Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Minimum  $1.00.  Situation  Wanted  10c  per  word. 
All  others,  15c  per  word.  Bold  face  caps  30c  per  word.  Ad  mojt  be  all 
light  face  or  all  bold  face  caps.  Count  3  words  for  blind  box  number.  Dead- 
line Monday  preceding  Issue  date.  Send  box  replies  to  Broadcasting  Maga- 
zine, 870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


First  class  engineer  .wanted.  Capable  of  be- 
coming chief.  Good  pay,  reasonable  hours, 
excellent  living  conditions  in  non-defense 
area.  Permanent  job  with  post  war  sta- 
bility. Supply  full  details,  salary  require- 
ments, etc.  iirst  letter  to  KFNF,  Shenan- 
doah, Iowa. 


li  Operator-announcer.  First  class  radio-tele- 
I  phone  license.  Must  be  capable  of  news 
and  commercial  announcing.  For  re- 
,  gional  NBC  station  in  western  city  of 
25,000.  Good  post-war  future.  Box  932, 
.  BROADCASTING.  

'   Wanted  for  5000  watt  southwestern  network 
station.     Two    thoroughly  experienced, 
li     versatile,  male  continuity  writers,  capa- 
ii     ble  of  top-flight  production  in  both  com- 
'     mercial  and  sustaining  shows  and  spot 
j     announcements.  Excellent  salaries  to  the 
right  people.  No  loafers,  habitual  drink- 
ers    or    visionaries    wanted!  Permanent 
positions.   Tell  all   in   first   letter:  age, 
1     experience,  salary  expected.  Enclose  late 
;,     photos.  Address  Box  92,  BROADCAST- 

:|  _JNG.  

1  Will    have    opening    February    15th  for 
announcer-operator.     State    age,  draft 
I     status,  salary.  Stan  Mayer,  Mgr.,  WTAW. 

College    Station,  Texas.  

I  Chief  engineer.  5  kw.  In  midwest  metro- 

ipolitan  market.  Network  affiliate.  Thor- 
oughly experienced,  aU  phases  operation 
maintenance,  recording,  with  executive 
ability.  Position  in  $5,000  class.  Detail 
previous  experience,  draft  status,  age, 
ii  references  and  salary  expected.  Enclose 
I      snap  shot.  All  replies  confidential.  Box 

j     171,  BROADCASTING.  

Transmitter  engineer.  Experienced,  de- 
ferred. 5000  watt  Ohio  station.  State  full 
particulars  about  yourself,  including  sal- 
ary desired.  Confidential.  Box  172, 
BROADCASTING.  

250  watt  Blue  Network  station  looking  for 
good  studio  announcer  available  about 
April  1st.  Family  man  preferred.  Lo- 
cated midwest.  Excellent  opportunity  for 
steady  employment.  A  first,  second  or 
restricted  license  would  help.  Send  de- 
tails  to  Box  182,  BROADCASTING. 

Dependable  versatile  announcer  with  refer- 
ences   needed   by    5    kw    NBC  affiliate. 
Southwestern   city   150,000.   News,  com- 
j     mercials,  no  controls.  Ideal  working  con- 
1     ditions.  Box  183,  BROADCASTING. 

Lady    announcer,    experienced,    for  new 
1      station    in    small    southern    city.  State 
qualifications,   starting  salary.   Box  196, 
BROADCASTING.  

Production   manager   capable  of  originat- 
ing, writing  and  supervising  solid  com- 
I      mercial  shows.  Good  working  conditions 
1     with    future.    Box    202,  BROADCAST- 
j  ING.  

Continuity  director  needed  WGL,  Fort 
Wayne,  Indiana,  recently  acquired  by 
Farnsworth  Television  and  Radio  Corp. 
Minimum  three  years  radio  writing  ex- 
perience essential.  Need  a  man  or  woman 
who  is  interested  in  postwar  future;  AM, 
FM  and  television.  Please  do  not  go  to 
the  expense  of  coming  to  Fort  Wayne  cr 
telephoning  before  submitting  letter  of 
application  with  references  and  enclosed 
photograph.  State  draft  status.  Address 
Paul  Roberts,  WGL,  Fort  Wayne,  In- 
diana.  

Announcer  wanted  WGL,  Fort  Wayne,  In- 
diana, recently  acquired  by  Farnsworth 
Television  and  Radio  Corp.  Minimum 
three  years  broadcasting  (straight  cr 
sports)  announcing  experience  essential. 
Want  ambitious  man  who  is  interested  in 
a  postwar  future,  AM,  FM,  and  televi- 
sion. Please  do  not  go  to  the  expense  of 
coming  to  Fort  Wayne  or  telephoning 
before  submitting  letter  of  application 
with  references  and  enclosed  photograph. 
State  draft  status.  Address  Paul  Roberts, 
WGL,  Fort  Wayne,  Indiana. 

KFUN,  Las  Vegas,  wants  young  man  with 
first  class  ticket,  medical  discharge  or 
otherwise  draft-free,  who  wants  to  build 
all-round  experience.  You  can  get  per- 
spective with  this  250  watter,  one  of  the 
best,  located  in  high,  dry,  mild  climate 
of   colorful  New  Mexico.  

Continuity  writer  for  progressive  NBC 
affiliate.  Call  or  wire  collect,  WSAM. 
Saginaw,  Michigan. 


Help  Wanted  (Cont'd) 

Unusual  opportunity  for  experienced  pro- 
motion and  merchandising  man.  A 
southern  radio  station  with  assured  plans 
for  expansion  is  looking  for  a  man 
who  has  had  experience  in  layout,  pro- 
duction and  promotional  programs, 
planning  and  mailing  pieces,  working 
with  wholesalers  and  merchants  in  mer- 
chandising and  putting  into  effect  any 
other  unusual  promotional  methods.  If 
you  are  the  right  man  we  can  make  you 
a  good  deal.  Send  letter  of  application 
along  with  samples  of  your  work  to 
Box  213,  BROADCASTING. 

KGFW,  Kearney,  Nebr.,  wants  first  class 
engineer,  minimum  announcing,  excellent 
future.  Also  experienced  ambitious  sales- 
man. Immediate  placement,  permanent. 
Send  details  immediately. 

Wanted — First  class  transmitter  engineer 
for  station  30  miles  from  Pittsburgh. 
Salary  $45.00  for  40  hour  week.  Write 
or  wire  collect  WISR,  Butler,  Penna. 

We  have  openings  for  two  experienced  an- 
nouncers. Pleasant  working  conditions 
in  1000  watt  Mutual  affiliate.  40  hour 
week,  good  pay.  Permanent  positions  for 
the  right  parties.  Give  complete  story 
first  letter.  Age,  experience,  salary  ex- 
pected and  late  photo  if  possible. 
Address  G.  P.  Richards,  WHBL,  She- 
boygan, Wise. 

Newscaster  or  announcer  capable  of  devel- 
oping into  all  around  man.  Permanent 
position.  Base  salary  and  100%  talent 
fees  to  man  of  substantial  qualifications 
and  habits.  State  experience,  references, 
etc.  WTOL,  Toledo,  Ohio. 

Good  position  for  operator  announcer  who 
also  can  write  copy.  Permanent  place 
in  production  department  for  right  man. 
Wire  collect,  KFJI,  Klamath  Falls,  Ore- 


Situations  Wanted 

Chief  enerineer,  manager  or  combination. 
Experienced  and  reliable.  Family  man. 
Classified  4A.  Box  159,  BROADCASTING. 


Experienced  announcer  and  program  direc- 
tor, 4F,  desires  permanent  position  with 
progressive  southern  California  station, 
preferably  Los  Angeles  area.  Topnotch 
newscaster,  commercial  man,  M  C,  with 
musical  experience.  Excellent  references. 
Box  42,  BROADCASTING. 

Announcer-woman — 5  years  staff  announc- 
ing experience  on  5  kw  network  affiliate. 
News,  music,  women's.  Box  56,  BROAD- 
CASTING.  

PROGRAM-PRODUCTION  DIRECTOR,  14 
YEARS  OF  PROVEN  ABILITY,  ENER- 
GETIC, DEPENDABLE.  FAMILY  MAN. 
WILL  CONSIDER  ONLY  PERMANENT 
OFFER.  ALL  CORRESPONDENCE 
TREATED  CONFIDENTIAL.  BOX  164, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Chief  engineer — Radio  broadcasting,  com- 
munications. Ten  years  engineering  ex- 
perience. Specialist  audio  facilities.  Ref- 
erences. Box  96,  BROADCASTING. 

Announcer,  37,  news  and  commercial  ex- 
perience. Married,  dependable.  Prefer 
midwest  or  southern  station.  Available 
immediately.  Box  187,  BROADCASTING. 

Announcer — IVi  years  all  round  experence 
network  affiliate,  wants  permanent  con- 
nection congenial  surroundings  for  West. 
Box  188,  BROADCASTING. 

Two  competent  executives  available.  For- 
mer station  manager,  direct  sales,  pub- 
licity and  announcers.  Producer-director, 
supervise  sponsored  programs,  musical 
productions  for  profitable  promotion  of 
station  facilities.  (Can  make  joint  small 
investment.)  Box  198,  BROADCAST- 
ING. 

Do  you  need  a  good  salesman  ?  Family  man. 
draft  exempt.  Excellent  record.  Will 
accept  only  best  offer.  Box  199,  BROAD- 
CASTING. 

Chief  announcer — Available  at  once.  Mar- 
ried, reliable.  5  years  experience  at  all 
types  announcing.  4F  classification.  Draft 
deferred.  All  correspondence  will  be  con- 
sidered.   Box   201,  BROADCASTING. 

Sales  manager  draft  exempt,  thoroughly 
familiar  with  all  problems  of  local  and 
regional  station  operations,  wishes  sales 
managerial  job.  Background  includes  12 
successful  years  of  radio.  Box  216, 
BROADCASTING. 

Wanted  to  Buy 

In  market  for  any  broadcast  equipment  for 
1  kw  and  250  watt  stations.  Cash  for 
whatever  you  have  available.  Box  91, 
BROADCASTING. 

Cash  or  deferred  payments  as  preferred  for 
1  kw  transmitter,  frequency  and  modula- 
tion monitors,  three  antenna  coupling 
units,  phasing  equipment  or  parts  to  ■ 
build  such  equipment.  Will  also  purchase 
any  available  studio  equipment.  Box  93, 
BROADCASTING. 

For  Sale 


For  sale— 250  watt  RCA  transmitter. 
Commission  approved.  Wire  or  phone. 
Tingley,  4-4722,  Birmingham,  Ala. 


250  watt  broadcast  equipment,  $5,000. 
Complete  except  tower.  Meets  FCC  re- 
quirements ;  engineering  certificates  in- 
cluded. Box  197,  BROADCASTING. 

Have  on  hand  a  limited  number  of  CAA 
approved  flasher  beacons  and  tower  line. 
Box    214,  BROADCASTING. 

Miscellaneous 

Wanted — 1000  watt  transmitter  or  1000 
watt  amplifier  for  310  B  Western  Elec- 
tric transmitter.  Box  149,  BROADCAST- 
ING. 

Will  rent  General  Radio  modulation  mon- 
itor, Collins  12-H  console  (new),  RCA 
frequency  monitor  (no  crystal),  on 
monthly  basis  to  station  in  eastern  part 
of  country.  Make  offer.  J.  B.  Fuqua, 
WGAC,  Augusta,  Ga. 


ANNOUNCERS  -  WRITERS 
ENGINEERS-OFFICE  WORKERS 

ARE  YOU  LOOKING  FOR 
A  BETTER  JOB? 

Get  in  Touch  with  Radios' 
Original  Job  Placement 
Clearing  House 
We  Have  Jobs  Listed  From 
Stations  All  Over  America 
One  Letter  To  Us  Is  Enough 
For  Complete  Details  Write 
RADIO  PERSONNEL 

(Licensed  and  Bonded) 
136  N.  Delaware  St.  (Radio  Center) 
INDIANAPOLIS  4,  IND. 


STATION  MANAGERS 
DO  YOU  NEED  MORE 
PERSONNEL? 

Tell  Us  What  You  Want 
We  have  Announcers,  Writers 
Engineers,   PD's,  Actors,  etc., 
Available 
NO  CHARGE— NO  BOTHER 
One  Letter  to  Us  Will 
Solve  Your  Employment 
Problem 

RADIO  PERSONNEL 

(Licensed  and  Bonded) 
136  N.  Delaware  St.  (Radio  Center) 
INDIANAPOLIS  4,  IND. 


A  radio  station  in  a  large 
Southern  City  is  looking  for 
two  or  three  good  announc- 
ers. We  want  men  who  have 
had  at  least  two  years'  ex- 
perience, men  who  are  qual- 
ified to  do  everything  from 
ad  lib  through  news.  If  you 
are  good  in  any  special  clas- 
sification, tell  us  about  it.  Be 
sure  to  give  a  detailed  out- 
line of  your  past  experience, 
your  present  salary  wants, 
how  much  time  it  will  take 
you  to  make  a  move  and 
your  particular  interest  in  ra- 
dio. We  have  good  jobs  for 
the  right  men.  Address  Box 
215,  BROADCASTING. 


74e  SCHOOL 
RAPIO^JECHNiaUE 


(America't    Oldest  School 
Exclusively    to    Radio   Broadeiuting ) 
6  Weeks'  Day  Course 

MARCH  5 

8  Weeks'  Evening  Course 

MARCH  16 

Taught  by  Nettcork  Profes- 
sionals, for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 

•  NewscQsting  •  Acting 

•  Continuity   Writing  •  Diction 

•  Commentating  •  Voice 

Co-ed.  Moderate  rates,  inquirel 
Call  or  Write  for  Booltlet  B. 

accepted  if  quol 
under  G.  I.  Bill. 


.O.  BUILDING,RADIO  CITY,  N  Y. 
CIRCLE  7-0193 


The 

ROBERT  L.  KAUFMAN 
Organization 

Technical  Maintenance  Service  for 
Broadcast  Stations 

Our  service  will  help  you  If  you 
are  short  of  well-trained  men  to 
keep  your  plant  operating  effi- 
ciently. 

Munsey  BIdg.  District  2292 

Washington  4,  D.  C. 


WANTED  TO  BUY 

Experienced  manager  inter- 
ested in  buying  control  of 
regional  or  local  station. 

All  replies  confidential. 

Box  102,  BROADCASTING 
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Petrillo  Edict  Disclosed  Before  NLRB 


Platter  Turner  Issue  Is 
Described  by  Woods 
And  MacDonald 

PLATTER  TURNERS  or  no  music. 

This  was  the  substance  of  an 
edict  handed  down  by  James  C.  Pe- 
trillo, president  of  the  American 
Federation  of  Musicians,  to  the  ma- 
jor networks  early  in  1944,  John 
H.  MacDonald,  NBC  vice-president, 
and  Mark  Woods,  Blue  president, 
last  Tuesday  told  a  New  York  hear- 
ing of  the  National  Labor  Relations 
Board. 

It  was  this  demand,  insisted  up- 
on by  Mr.  Petrillo  regardless  of 
contractual  obligations  of  the  net- 
works with  the  National  Assn.  of 
Broadcast  Engineers  &  Technicians 
(NABET),  which  precipitated  the 
whole  platter  turning  controversy, 
the  officials  testified,  and  resulted 
in  the  unfair  labor  practice  charge 
filed  against  the  nets  by  NABET 
and  the  complaint  case  instituted  by 
the  Board. 

Testifying  before  Howard  Myers, 
NLRB  trial  examiner,  under  ques- 
tioning by  Alan  F.  Perl,  NLRB  re- 
gional attorney,  Mr.  MacDonald  re- 
lated that  Mr.  Petrillo  advised  NBC 
that  he  would  not  renew  the  musi- 
cians' contract  after  its  expiration 
on  Jan.  3,  1944  unless  he  were  given 
platter  turner  functions  at  all  the 
network  managed  and  operated  sta- 
tions. This  situation,  he  admitted, 
prompted  NBC  to  agree  in  writing 
to  meet  Mr.  Petrillo's  demand. 
NABET  Not  Notified 

In  answer  to  questioning  by  Mar- 
tin F.  O'Donoghue,  NABET  coun- 
sel, Mr.  MacDonald  further  admit- 
ted that  prior  to  making  this  agree- 
ment he  received  a  letter  from  Al- 
lan T.  Powley,  NABET  president, 
refusing  to  relinquish  the  platter 
turning  jurisdiction.  He  did  not 
notify  Mr.  Powley  of  this  agree- 
ment, dated  Jan.  28,  1944,  he  said, 
and  not  until  Mr.  Petrillo  reported 
on  it  in  the  April  issue  of  the  Inter- 
national Musician,  official  AFM 
journal,  it  was  brought  out,  did 
NABET  learn  of  it. 

"Why  did  you  make  an  agree- 
ment, in  the  face  of  your  contract 
with  NABET,  to  give  the  turntable 
operation  to  Petrillo?"  Mr.  O'Don- 
oghue asked. 

"We  thought  we  could  work  out  a 
satisfactory  division  of  the  opera- 
tion," Mr.  MacDonald  replied. 

"Isn't  it  a  fact  that  in  the  face 
of  your  contract  with  NABET  you 
agreed  to  give  Petrillo  the  jurisdic- 
tion because  if  you  did  not  you 
would  get  no  music?" 

"Yes." 

Under  cross  examination  by  Hen- 
ry Friedman,  AFM  counsel,  Mr. 
MacDonald  testified  that  following 
Mr.  Petrillo's  demand  he  discussed 
the  matter  with  Mr.  Powley  who 
regarded  it  as  a  "make-work"  prop- 
osition. However,  he  admitted,  NBC 
was  willing  to  meet  the  Petrillo  de- 
mand even  though  it  would  require 
the  hiring  of  extra  men. 

Certification  by  the  NLRB  on 


Nov.  24,  of  NABET's  jurisdiction 
over  turntable  operations  at  NBC 
and  Blue  owned  stations  outside  of 
Chicago  did  not  deter  Mr.  Petrillo 
from  pressing  his  demand  and  on 
Dec.  1  Phil  Harris,  orchestra  leader 
on  the  Jack  Benny  program,  was 
notified  by  the  Holljrwood  AFM 
local  that  the  musicians  would  not 
appear  for  the  broadcast  scheduled 
for  Dec.  3.  Mr.  MacDonald  testified 
that  he  was  present  when  Niles 
Trammell,  NBC  president,  tele- 
phoned Mr.  Petrillo  and  persuaded 
him  to  rescind  the  order. 

Pressed  by  Mr.  Friedman  for  de- 
tails of  Mr.  Trammell's  end  of  the 
conversation,  Mr.  MacDonald  said: 
"Mr.  Trammell  started  off  by  say- 
ing 'How  ya,  Big  Shot,'  which  is 
what  he  always  calls  him.  What's 
this  about  your  order  on  the  Benny 
show?" 

Forcing  the  Issue 

Mr.  MacDonald  testified  that  Mr. 
Trammell  then  arranged  to  meet 
Mr.  Petrillo  on  Dec.  5  at  which 
time  the  latter  said  he  could  not 
agree  with  the  NLRB  certification 
of  NABET  and  that  the  Benny  ac- 
tion was. his  way  of  "trying  to  force 
the  issue"  on  platter  turners. 

"What  did  Trammell  say  when 
Petrillo  asked  for  the  platter  turn- 
ers?" asked  Mr.  O'Donoghue. 

"He  told  him  we  were  bound  by 
the  NLRB  order,"  he  answered. 

Mr.  Woods,  identifying  himself 
as  "president  of  the  American 
Broadcasting  Co.,  merged  with  the 
Blue  network,"  testified  along  the 
same  line  regarding  Mr.  Petrillo's 
demands.  He  said  Mr.  Petrillo 
wanted  jurisdiction  over  turntables 
regardless  of  the  fact  that  the  ope- 
ration was  handled  by  the  engin- 
eers and  "wasn't  interested"  in 
what  stand  the  engineers  might 
take  if  his  demands  were  met* 

"Later,"  Mr.  Woods  related,  "we 
discussed  his  demands  with  NABET 
and  they  objected  strenuously.  They 
felt  Petrillo  was  trying  to  move  in 
on  the .  control  booths  and  that  if 


he  were  given  the  platter  turning 
he  would  eventually  take  over  the 
engineering  operations." 

Asked  by  Mr.  Perl  whether  he 
had  ascertained  from  Mr.  Petrillo 
whether  he  represented  all  the  AFM 
membership,  Mr.  Woods  replied: 

"Over  the  years  we  found  out  he 
does." 

Told  NABET 

Questioned  by  Franklin  Wood, 
Blue  counsel,  Mr.  Woods  said  he 
had  made  the  network's  position 
clear  to  NABET  before  the  Blue 
agreed  to  give  platter  turners  to 
Mr.  Petrillo. 

He  testified  that  following  the 
NLRB  certification  of  NABET  Mr. 
Petrillo  had  "threatened"  to  pull 
the  musicians  from  various  Blue 
programs  if  Blue  signed  with  NA- 
BET. He  said  that  Mr.  Petrillo 
mentioned  the  Philco  Hour  among 
other  shows  he  could  "work  on." 

When  Mr.  Friedman  objected  to 
the  word  "threatened,"  Mr.  Woods 
repeated  his  testimony  but  used  the 
word  "stated." 

Under  cross  examination  by  Mr. 
O'Donoghue,  Mr.  Woods  testified 
that  Mr.  Powley  had  served  notice 
on  Blue  last  May  that  NABET 
would  go  on  strike  June  1  if  the 
musicians  even  "touched  a  turn- 
table." 

"We  were  right  in  the  middle," 
he  said.  "Petrillo  was  hammering 
at  us  on  one  side  and  NABET  on 
the  other.  We  were  faced  with  a 
musicians'  strike  on  one  hand  and 
a  technicians'  strike  on  the  other." 

Under  further  questioning  by 
Mr.  O'Donoghue,  Mr.  Woods  testi- 
fied he  did  not  regard  Blue's  con- 
tract with  NABET  as  absolutely 
binding  as  far  as  platter  turners 
were  concerned.  "We  felt  we  were 
within  our  rights  in  negotiating 
with  Mr.  Petrillo,"  he  said.  "We 
regard  the  turntable  operation  by 
the  engineers  as  extra-curricular 
and  nontechnical  and  therefore  not 
covered  in  the  contract." 

Pressed  further,  he  admitted  that 


the  contract  with  NABET  included 
all  the  technical  equipment  in  the 
control  booth  and  that  the  turn- 
tables were  technical  equipment.  He 
contended,  however,  that  the  actual 
operation  of  the  turntables  was  not 
specified  in  the  contract. 

When  Mr.  O'Donoghue  asked  Mr. 
Woods  how  he  could  reconcile  his 
position  with  a  request  made  to 
NABET  by  the  Blue  four  years  ago 
to  grant  an  exception  in  its  con- 
tract to  permit  the  musicians  to 
operate  the  turntables  in  Chicago, 
AFM  counsel  objected  to  the  ques- 
tion and  was  upheld  by  the  trial 
examiner. 

Renewal  of  Contract 

Earlier  in  the  hearing,  Mr.  Pow- j 
ley  gave  testimony  regarding  nego- 
tiations between  the  NABET  bar- 
gaining committee  and  the  net- 
works for  renewal  of  contract  fol- 
lowing the  certification  of  NA- 
BET's jurisdiction  over  turntables 
by  NLRB.  Various  documents  in 
support  of  the  unfair  practice 
charge  filed  by  NABET  was  intro- 
duced as  evidence. 

At  the  outset  of  the  hearing,  Ro- 
bert Wilson,  AFM  counsel,  asked 
for  a  continuance  of  the  proceeding 
in  order  to  prove  a  charge  filed 
Jan.  27  by  AFM  under  Section  10 
(b)  of  the  National  Labor  Rela- 
tions Act,  accusing  the  NBC  and 
Blue  of  dominating  NABET  and 
conspiring  with  NABET  against 
the  musicians.  Mr.  Wilson  argued 
that  the  charge  was  an  essential 
part  of  the  case  and  that  Joseph  A. 
Padway,  chief  counsel  for  Mr.  Pe- 
trillo, had  not  been  given  sufficient 
time  to  prepare  his  case. 

After  objections  by  Mr.  Perl  and 
Mr.  O'Donoghue,  Mr.  Myers  denied 
the  motion  for  continuance. 

The  AFM  charge  set  forth  that 
the  nets  "dominated  and  interfered 
with  the  formation  of  NABET," 
that  the  technicians'  union  is  a  con- 
tinuation of  the  Assn.  of  Technical 
Employees  (predecessor  organiza- 
tion), that  NBC  and  Blue  "caused 
supervisory  and  managerial  employ- 
ees to  be  officers  of  and  exercise 
control  of  NABET"  and  that  NBC 
and  Blue  "caused  NABET  to  file 
charges  of  a  violation  of  Section 
8(5)  of  the  Act  for  the  purpose  of 
making  it  appear  that  the  said 
NABET  was  not  dominated  and 
formed"  by  the  NBC  and  Blue. 

Others  participating  in  the  pro- 
ceeding were  Joseph  A.  McDonald 
and  John  T.  Cahill,  NBC  counsel, 
and  Walter  Emerson,  Blue  counsel; 
Clair  Meeder  and  Henry  Steeper, 
assistants  to  the  president  of  AFM; 
and  Ed.  Stolzenberger,  editor,  and 
H.  E.  Hiller,  trustee,  of  the  Broad- 
cast Engineers  Journal,  official 
NABET  publication. 


New  Cosmetic  Spots 

PARK  &  TILFORD,  New  York, 
cosmetic  and  perfume  firm  and 
manufacturers  of  Tintex  dyes  and 
tints,  has  developed  a  new  cake 
makeup  which  will  be  promoted  on 
radio  and  in  publications  through 
Charles  M.  Storm  Co.,  New  York. 
Chain-break  and  one-minute  spot 
announcements  and  participating 
programs  will  be  used  on  a  number 
of  stations. 


Drawn   for  Broadcasting  by   Sid  Hix 

"Sure  I  Said  'Krispy  Kernals  Taste  Like  Sawdust',  and  I'm  Glad,  Glad 
I  Did  It!" 
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No  blare  of  trumpets  heralded  the 
meeting  of  four  men  whose  decision, 
"We  seem  to  be  of  one  opinion  re- 
garding the  feasibility  of  starting  a 
station,  and  so  we'll  do  it",  set  into 
motion  a  great  industry  which  is  this 
year  celebrating  its  25th  anniversary. 
The  meeting  was  held  in  the  East 
Pittsburgh  plant  of  Westinghouse,  and 
the  men  present  included  Harry  P. 
Davis,  vice  president,  Dr.  Frank  Con- 
rad, an  engineer,  M.  C.  Rypinski,  sales 
department  and  J.  C.  McQuiston,  pub- 
licity manager. 


This  is  one  of  the  first  in 
a  series  of  advertisements 
Dedicated  by  KMBC  in  Be- 
half of  American  Broad- 
easting  to  the  Home  and  to 
the  Community. 


That  these  men  had  foresight  is  quite 
evident,  but  certainly  no  one  at  the 
time  the  above  photograph  was  taken 
could  have  read  into  the  record  the 
full  significance  of  "1920  (Nov.  2)  — 
KDKA,  Pittsburgh  (Westinghouse 
Co.)  founded  by  Dr.  Frank  Conrad, 
begins  regular  schedule  of  broadcast- 
ing with  Harding -Cox  presidential 
election  returns."* 

One  has  only  to  consider  for  a  mo- 
ment modern  advancements  in  elec- 
tion coverage  to  illustrate  in  a  small 
way  the  progress  that  has  been  made 
by  broadcasting  in  its  first  25  years. 
From  the  modest  beginning  of  KDKA, 
the  techniqife  of  election  coverage  has 
come  of  age  with  literally  thousands 
of  persons  involved  in  making  possi- 
ble almost  instantaneous  reports. 

The  Columbia  Broadcasting  System 
is  one  of  the  best  examples  as  to  the 
magnitude  of  the  job  done.  In  the 
1944  presidential  election,  KMBC  of 


Kansas  City,  as  one  of  the  original 
sixteen  basic  CBS  affiliates,  supple- 
mented network  coverage  with  its  ex- 
pert staff  of  qualified  newsmen  and 
200  string  correspondents  throughout 
the  Heart  of  America. 

That  it  was  a  job  well  done  is  a 
compliment,  not  just  to  KMBC,  but  to 
the  broadcasting  industry  as  a  whole. 
In  a  like  sense— while  the  industry  has 
always  recognized  KDKA  for  its  pio- 
neering accomplishments,  it  is  the 
combined  efforts  of  all  stations  in 
Pittsburgh  that  give  to  radio  in  that 
area  its  high  prestige.  Pittsburgh  is 
the  cradle  of  many  pioneering  devel- 
opments in  the  field  of  broadcasting, 
and  this  city,  one  of  the  great  steel 
centers  of  the  world,  is  justly  proud 
of  the  call  letters  of  its  pioneer  radio 
stations -KDKA,  WJAS  (1921),  KQV 
and  WCAE  (1922)  and  WWSW  (1931). 


KMBC 


OF  KANSAS  CITY 

Free  &  Peters,  Inc. 


Of  Course — KMBC-FM — an  extra  service  at  no  extra  cost 
SINCE  1928 -BASIC  CBS  AFFILIATE  FOR  MISSOURI  AND  KANSAS 


65% 


WKY  covers 
OF  OKLAHOMA'S  FARM  INCOME 


IVF  0  other  station  covers  as  much  of 
'    Oklahoma's  farm   income  as  does 
WKY.  In  fact,  WKY  covers  almost  twice 
as  much  as  the  next  station. 

There  are  two  reasons  for  this.  First, 
WKY  is  located  geographically  in  the 
center  of  the  state  near  the  center  of 
Oklahoma's  richest  and  most  productive 
farming  areas.  Second,  WKY  covers 
more  of  Oklahoma  than  any  other  station. 

The  gross  farm  income  of  farmers  in 
WKY's  primary  morning  service  area  in 
1943,  for  instance,  was  $265,779,000,  or 
65%  of  the  gross  farm  income  of  the 
entire  state.  This  is  90.5%  more  than  is 
covered  by  the  state's  second  station. 


WKY 


WKY  Covers  90.5%  MORE  than 
Oklahoma's  Second  Station! 


Coverage  in  this  instance  is  based  on 
the  statewide  study  of  radio  listening 
made  by  Dr.  F.  L.  Whan;  farm  income 
figures  are  from  Sales  Management's 
1944  Survey  of  Buying  Power. 

WKY,  furthermore,  is  the  decisive 
favorite  of  farm  listeners  in  Oklahoma. 
This,  too,  was  the  conclusion  drawn  from 
the  1944  survey  of  radio  listening  in 
Oklahoma. 

With  such  authentic  and  conclusive 
facts  at  hand,  there  can  be  no  question — 
not  a  shadow  of  a  doubt — as  to  which 
station  in  Oklahoma  does  the  best  job 
for  advertisers  among  farmers. 
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LOCAL  PROGRAM  PRODUCTION 


AD  OF  THE  YEAR 
AWARD  by  the  Denver 
Advertising  Club  went  to 
a  KLZ  dramatic  produc- 
tion in  1944,  a  program  in 
the  series,  "Highlights  of 
the  Rockies". 


•  KLZ  creates  and  produces  75  or  more  local  live 
talent  shows  every  week  ranging  from  early  morning 
eye-openers  to  mid-evening  dramatic  shows  complete 
with  actors,  music  and  sound  effects. 

KLZ  for  many  years  has  deliberately  built  radio 
shows  that  match  local  interests.  KLZ  has  always 
concentrated  on  selling  programs  instead  of  time. 

As  a  result  of  this  policy,  KLZ  has  assembled  the 
finest  staff  of  writers,  actors,  musicians  and  producers 
in  the  Rocky  Mountain  West. 

The  significance  of  this  fact  is  that  KLZ  does  a 
better  job  of  local  program  production  because  it 
tries  and  succeeds  in  excelling  in  every  phase  of  radio 
service.  Recognition  of  this  fact  is  illustrated  quite 
emphatically  by  the  fact  that  more  advertisers — 
local  and  national  —  buy  more  time  on  KLZ  than  on 
any  other  Denver  station. 


ENTtS  NXriOKALlY  BY  THE  KATZ  AGENCY 


Editor  Ervin  Lewis  an  old 
friend,  too.  Erv  met  (and 
interviewed)  scores  of  his 
former  listeners  during  a 
recent  four  months  in  the 
European  Theater  of  Op- 
erations. His  current  series 
of  commentaries  is  based 
on  personal  observations 
abroad. 


Julian  Bentley,  WLS 
News  Editor,  made  his 
first  WLS  news  broad- 
cast in  7930.  Reared 
on  a  northern  Illinois 
farm,  Julian's  hobby  is 
the  study  of  languages 
—and  people.  He  long 
ago  lost  count  of  the 
number  of  important 
and  interesting  folks 
he  has  brought  in  per- 
son to  the  WLS  micro- 
phone. 


with  the  Confidence  long-time 
Friendships  give 


A  BOVE  and  beyoad  their  acceptance  as  reliable 
JLJL  newsmen  is  the  reception  accorded  Julian 
Bentley  (WLS  since  1930)  and  his  associate,  Ervin 
Lewis  (since  1938),  as  old  friends  in  the  listening 
homes  of  Midwest  America.  Listeners  remember 
them  through  the  years,  recall  countless  special 
services  and  interviews. 

So  it  is  all  day  long  on  WLS.  News  editors, 
announcers,  singers,  musicians— all  are  accepted  as 
friends.  Which  makes  WLS  itself  speak  to  Midwest 
America  as  The  Voice  of  a  Friend.  Friendship  rests 
on  mutual  confidence.  Confidence  generates  re- 
sponse.  Response  equals  results  for  the  advertisers 
who  use  WLS — ^The  Voice  of  a  Friend  in  Midwest 
America. 


MANAGEMENT  AFFIUATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS 


Quick  to  answer 


the  local  call 


When  the  fire  alarm  sounds,  "call 
men"  continue  to  respond  in 
many  New  England  cities  and  towns.  It's 
the  survival  of  the  old  time  community 
spirit  of  the  days  when  every  man  in 
town  had  to  turn  out  at  the  alarm  of  fire. 

Quick  neighborly  response  to  an  ap- 
peal is  a  New  England  characteristic. 

This  quickness  of  response  applies  also 
to  the  modern  appeal  of  the  local  radio 
station. 

Ask  your  New  England  hometowner. 


He'll  tell  you  his  local  station  is  his  fa- 
vorite station,  giving  him  through  its 
network  affiliations  the  best  in  radio  en- 
tertainment. 

Hometown  "habit  listening"  is  accept- 
ance in  its  most  influential  form.  There  is 
nothing  like  it  to  spark  quick  results. 
When  you  have  Yankee's  twenty-one 
hometown  stations  —  to  give  you  close- 
up  contact  with  listeners  in  every  area  — 
you  have  direct  all-over  coverage  of  the 
New  England  market. 


^CCefit€Utcc  6^  THE  YANKEE  NETWORK'S  'PocMdatc^M, 

t  THE  YANKEE  NETWORK,  inc 
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The  present  prosperity  of  "Beyond-Metropolitan"  America  will 
increase.  Distribution  Chief  Nelson  A.  Miller,  Dep't.  of  Commerce, 
says,  "In  the  post-war  market .  .  ,  the  small  town  and  rural 
market  must  be  brought  into  selling  programs  .  .  .  fully  in 
proportion  to  its  size  and  improved  quality." 

Join  the  leading  national  advertisers  now  extending  their  network 
programs  to  KBS  markets  ...  at  the  lowest  cost  per  octual 
listener  in  radio  history.  KEYSTONE  BROADCASTING  SYSTEM,  Inc., 


Jew  York  City  19,  Chicago  2,  Hollywood  28. 


KEYSTONE  NETWORK 


BROADCASTING 


New  Orleans  Bankers  or 


Yazoo  County  Farmers 

(with  money  in  the  bank )  *  *  , 


Folks  turn  first  to- 


NEW  ORLEANS 


A  DEPARTMENT  OF  LOYOLA  UNIVERSITy 

THE   GREATEST   SELLING   POWER   IN   THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    ★    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Ine. 
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Large  Nashville  furniture  Theater 
To  Contmue  On  WSIX  For  Sixth  Year 


John  M.  Wherry,  president  and  treasurer  of  Wherry 
Furniture  Company  signs  another  WSIX  Contract 


Yes,  Mr.  Wherry,  like  many  other  shrewd  time  buyers 
located  in  Nashville,  and  in  a  position  to  judge  a  medium 
at  close  range,  has  again  signed  with  WSIX  to  carry  the 
major  portion  of  Wherry  Furniture  Company's  radio  ad- 
vertising. ~ 

On  signing  this  sixth  consecutive  annual  contract,  Mr. 
Wherry  said:  "During  this  time  we  have  sponsored  on  WSIX 
nationally  famous  network  programs  as  well  as  several  types 
of  local,  patriotic,  educational,  religious  and  entertainment 


features.  Better  than  95%  of  our  radio  advertising  has  been 
done  on  WSIX.  Results  needless  to  say,  have  been  gratifying  at 
all  times,  and  co-operation  and  help  we  have  received  highly 
satisfactory.  We  are  looking  forward  to  many  more  years  of 
mutually  pleasant  and  profitable  dealings  with  your  company." 

There  are  many  good  reasons  why  so  many  local  adver- 
tisers continue  to  place  the  major  portion  of  their  radio 
advertising  on  WSIX  year  after  year.  The  principal  one  being 
RESULTS  AT  LOW  SALES  COST. 


5000 
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THE  KATZ  AGENCY,  INC.,  National  Representatives 
Blue  and  Mutual  Networks 


980 

KILOCYCLES 
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RCA  engineers  developed  the  modern  "all-electronic"  system  of  television  and  intro- 
duced  it  to  the  public  more  than  ten  years  ago.  PracticaUy  all  of  the  chief  components 
of  the  television  system  in  use  today  were  devised  by  RCA  engineers  and  first  demon- 
strated in  RCA  equipment. 

Before  the  war,  RCA  was  the  main  builder  of  commercial  television  transmitting 
equipment-including  cameras,  control  equipment,  film  scanners,  audio  and  video 
transmitters,  relay  transmitters,  antennas  and  field  pickup  equipment.  A  considerable 
number  of  these  equipments  are  in  use  today  in  stations  in  this  country  and  abroad. 


THE  FIELD  CAMERA  —  The  RCA  field 
pickup  camera  shown  here  is  the  first 
camera  to  use  the  "orthicon"  pickup 
tube— by  far  the  most  satisfactory  for 
"outside"  pickups. 


6.   REMOTE  PICKUP  EQUIPMENT  —  RCA 

.  engineers  built  the  first  television  equip- 
ment for  field  pickups — and  the  first 
such  equipment  (shown  here)  for  use 
with  the  "orthicon"  camera. 


THE  RELAY  TRANSMITTER  —  The  first 
transmitters  to  be  used  for  television 
relaying  were  built  by  RCA  engineers — 
the  one  shown  here  is  for  relaying  from 
a  remote  pickup  point. 


/I 

THE  SYNCHRONIZING  GENERATOR- 

Purnishes  the  signals  that  key  trans- 
mitter and  receiver  together.  This  type 
of  synchronizing,  now  almost  univer- 
sally used,  was  developed  by  RCA. 


t2.  THE  VIDEO  TRANSMITTER  —  The  first 
commercially  produced  video  transmit- 
ter, the  4  KW  model  shown  here,  was 
designed  and  manufactured  before  the 
war  by  RCA. 


1Z. 


THE  TELEVISION  ANTENNA— KCA  en- 
gineers have  designed  a  large  number 
of  antennas  for  television.  The  turnstile 
antenna,  shown  here,  was  developed  by 
Dr.  G.  H.  Brown  of  RCA  Laboratories. 


Television  Bnaimt Stations 


Moreover,  RCA  engineers,  having  had  actual  experience  in  designing  and  building 
commercial  television  transmitting  equipment,  have,  during  the  war,  been  adding  to 
their  experience  by  building  for  the  services  the  most  advanced  type  of  radio  and 
other  electronic  equipment. 

After  the  war,  as  before,  RCA  will  be  the  leader  in  building  television  transmit- 
ting equipment.  For  television  broadcast  stations,  RCA  will  offer  a  complete  new  line  of 
equipment— highly  efficient,  simple  to  operate,  and  requiring  minimum  maintenance. 


THE  KINESCOPE  —  The  reproducing 
tube  used  in  all  present-day  receivers. 
Developed  by  Dr.  V.  K.  Zworykin  of 
RCA  Laboratories  as  part  of  his  "all- 
electronic"  television  system. 


THE  "ORTHICON"  —  The  high-sensi- 
tivity pickup  tube,  which  requires  much 
less  light  and  hence  makes  outside  pick- 
ups practical.  Developed  by  Dr.  Rose 
and  Dr.  lams  of  RCA  Laboratories. 


THE  STUDIO  CAfAERA  —  Deluxe-type 
studio  cameras  shown  here  were  first 
designed  and  built  by  RCA.  Cameras 
of  generally  similar  design  are  now 
used  in  nearly  every  television  studio. 


BEAM  ANTENNAS  —  Beam  antennas 
such  as  the  one  shown  here,  which  may 
be  used  with  the  relay  transmitter 
shown  at  left,  are  largely  based  on 
original  RCA  research. 


THE  FILM  SCANNER  —  The  arrange- 
ment which  allows  standard  motion 
picture  films  (24  frames)  to  be  tele- 
vised over  a  30-frame,  interlaced  sys- 
tem was  devised  by  RCA  engineers. 


THE  MONITOR  EQUIPMENT -The  sys- 
tem of  monitoring  several  video  chan- 
nels by  means  of  a  picture  tube  and  an 
oscilloscope  for  each  channel  was  first 
used  by  RCA  engineers. 


"BIG  SCREEN"  RECEIVERS  —  RCA  engineers  designed  and  RCA 
factories  built  the  first  home  television  receivers.  Their  newest 
contribution,  shown  here,  is  the  home  receiver  with  a  built-in, 
large-size  screen  for  comfortable  viewing  from  any  point  in  an 
average-sized  living  room.  Picture  is  unretouched. 
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At  Deadline 

FOLLOWING  a  conference  Friday  with  FCC  Chairman  Paul  A.  Porter, 
Chairman  Lea  (D-Cal.)  of  the  House  Interstate  &  Foreign  Commerce 
Committee,  said  jJlans  are  "shaping  up"  for  a  joint  industry-Government 
committee  on  radio  legislation. 

WALTER  J.  DAMM,  vice-president  and  general  manager  of  broadcasting 
interests,  the  Journal  Co.,  Milwaukee  (WTMJ),  advised  J.  R.  Poppele, 
president  of  Television  Broadcasters  Assn.,  that  his  organization  opposed 
any  stand  by  TBA  favoring  television  below  100  mc.  Mr.  Damm,  also 
president  of  FMBI,  proposed  FM  at  46-64  mc,  the  64-70  mc  band  to  be 
unassigned,  with  the  first  television  channel  70-76  mc. 
QUEEN  WILMELMINA  of  the  Netherlands,  and  Mrs.  Franklin  D. 
Roosevelt  on  Feb.  17  will  participate  in  a  world  wide  CBS  broadcast  from 
the  "Women  of  the  United  Nations"  luncheon  of  the  NAB  Assn.  of  Women 
Directors  in  New  York,  3:30-3:45  P.M. 

KFI  Los  Angeles,  announced  last  Friday  that  it  will  cancel  sponsorship 
of  news  commentators  locally.  William  B.  Ryan,  manager,  said  the  policy 
will  not  affect  sponsorship  of  straight  news  broadcasts  or  those  fed  by 
NBC.  Local  commentaries  henceforth  will  be  carried  only  under  the  forum 
format. 

STANDARD  Oil  Co.  of  Ind.  is  considering  sponsorship  newscasts  of  Har- 
lan Eugene  Reed  throughout  stations  in  the  Midwest.  First  station  Stand- 
ard Oil  signed  was  WBBM  Chicago,  at  a  reported  $150,000.  Agency  is 
McCann-Erickson. 


In  Lincoln,  and  Its  Trade 
Territory,  the  Latest 
HOOPER,  Monday  through 
Friday,  from  8  a.  m.  to 
6  p.  m.  Shows: 

KFOR  46.25 

Station  "A".  .  .29.4 
Station  "B".  .  .19.6 

That's  Why  Sales  Opportu- 
nities Galore  Await  You  in 
KFOR's  Beautiful  and 
Ultra-Modern  New  Studios 
in  Lincoln,  Nebraska. 

Represented  by  Edward  Petry  Co.,  Inc. 


KFOR 
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k 
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Nebraska 

Station"  Jll 
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Gordon  Gray,  General  Mgr. 

Melvin  Drake, 
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ALTHOUGH  radio  director  of 
MacFarland,  Aveyard  &  Co., 
Chicago,  Evelyn  Stark  also 
buys  time  for  the  shows  she 
handles  and  in  addition  supplies 
program  ideas  and  takes  care  of 
casting  and  directing.  A  strong  in- 
dependent streak,  evidenced  by  her 
early  career,  probably  makes  this 
multiple  job,  which  she  has  held 
for  the  past  ten 
years,  possible. 

Born  in  the  envir- 
ons of  Nashville, 
Evelyn  was  christ- 
ened with  full  mili- 
tary honors.  Her 
father,  Lt.  Col.  J. 
R.  Stark,  USA,  is 
reported  to  have 
taught  her  to  shoot 
a  rifle  before  she 
could  walk.  This 
spartan  upbringing 
has  given  Evelyn  the 
reputation  of  being 
the  Annie  Oakley  of 
radio. 

Evelyn's  first  job 
as  office  manager  of  the  Home  Life 
Insurance  Co.  of  Nashville  was 
considered  by  her  to  be  of  a  slight- 
ly drab  nature.  She  had  early  in 
her  life  been  keenly  interested  in 
sports  and  this  led  to  her  taking 
a  revolutionary  step  for  a  young 
belle  of  the  Southland.  In  the  early 
'30s,  when  even  cigarette  smoking 
by  women  was  still  frowned  upon, 
she  accepted  a  position  with  the 
National  Bowling  Congress  to  pub- 
licize and  popularize  the  sport 
among  women  in  the  South. 

Later,  as  advertising  director 
for  a  large  Nashville  recreation 
center  and  supper   club,  Evelyn 


EVELYN 


came  into  contact  with  radio  by 
taking  care  of  the  broadcasting 
activities  of  the  business. 

In  1935  she  went  to  Chicago 
permanently  as  casting  director  of 
Stowe-A-Gram  productions  and 
provided  talent  for  The  Aladdin 
Hayloft  Theatre,  Modern  Cinderel- 
la, Ma  Perkins  and  others. 

The  following  year  Evelyn  joined 
MacFarland  -  Ave- 
yard (then  Hays 
MacFarland)  as  as- 
sistant radio  director 
and  in  1937  was  ap- 
pointed radio  direc- 
tor, and  in  1937  di- 
rector. She  now  is 
in  charge  of  the  Bur- 
ma-Vita Co.,  North- 
western Yeast  Co. 
(Maca  yeast),  Omar 
Inc.  (flour),  Curtis 
Publishing  Co.  (Sat- 
urday Evening  Post) 
and  the  United  Wall 
Paper  Co.  accounts. 
She  also  edits  an  in- 
ter-office n  e  w  s  p  a  - 
per.  Radio  News,  which  runs  a  con- 
densation of  trade  paper  news. 

A  former  members  of  the  na- 
tional board  of  directors  of  the 
YWCA  and  the  National  Rifle 
Assn.,  Evelyn's  main  interests  still 
lie  in  the  realm  of  athletics — riding, 
swimming,  tennis  and  shooting. 
Since,  she  claims,  Chicago  doesn't 
provide  sufficient  outlet  for  these 
activities,  Santa  Fe  is  the  spot  she 
plans  to  retire  to.  Evelyn's  dog 
Gremlin  also  shares  her  inclina- 
tion towards  cactus  and  is  included 
in  the  post-work  plans. 

Evelyn  also  is  a  member  of  the 
Chicago  Radio  Management  Club. 


WILMINGTON 
DELAWARE 

5000  day&  night 

IvDv  STATION 

Represented  by 

RAYMER 
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first  things  first 


Sometimes  the  hard  way  is  the  easiest— if  you 
go  at  it  right. 

Here  at  Mutual  we're  busy  building  a  better 
network.  For  a  solid  decade,  this  has  been  a 
good  network.  To  make  it  better— better  for 
listeners,  for  artists,  for  stations,  for  clients- 
is  a  large  order.  And  we  plan  to  do  it  sound- 
ly, concentrating  continuously  on  £rst  things 
£rst  in  all  our  operations. 

Foundations  come  first  in  any  structure,  and 
we  think  the  rockbottom  foundation  for  a 
radio  network  is  the  minds  and  skills  of  its  per- 
sonnel. Mutual  is  particularly  well-grounded 
in  this  respect.  Its  directorate  comprises  suc- 
cessful broadcasters  whose  radio-business  ex- 
perience covers  the  whole  span  of  broadcast- 
ing's quarter-century  ...  a  lineup  of  practical 
know-how  outstanding  in  all  radio. 

This  basis  of  first-hand  experience  has  lately 
been  strengthened  from  within  by  the  organi- 
zation of  a  complete  and  able  executive  staff, 


headquartered  in  New  York  and  buttressed 
at  key  points  elsewhere.  Into  capable  hands 
have  been  charged  the  various  problems  of 
general  management  as  well  as  programming, 
station  relations,  sales  and  all  other  phases  of 
efficient  network  operation.  Mutual  efforts 
toward  improvement  in  each  of  these  fields 
deliberately  follow  the  fundamental,  first- 
things-first  pattern  .  . .  with  the  listener— the 
family  on  the  receiving  end  of  radio— foremost 
in  our  planning  at  all  times.  ^ 

Shouting  from  the  housetop  has  no  place  on 
the  Mutual  schedule,  but  as  we  build  upon  this 
sturdy  foundation,  we  think  our  "hard-way" 
approach  may  prove  the  easiest  route  to  a 
better  network  after  all.  We'll  let  you  know. 


MUTUAL 

BROADCASTING  SYSTEM 


''Stand  behind  that  screen.  Miss  Love,  and 
take  down  everything  Mr.  F&P  says — we 
need  ideas!'^ 


#  If  you're  looking  for  ideas,  remember  this:  every  station  we 
represent  is  a  wide-awake  outfit  that  knows  its  market,  its  people, 
and  what  its  people  like.  Each  has  local  attractions  that  compare 
in  popularity  with  many  big  network  shows — yet  which  often 
can  be  bought  at  low  daytime  rates,  with  minimum  talent  costs. 

Did  we  hear  you  ask  for  specific  examples? 


FREE  &  PETEHS,  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLrSIVE  BEFBESENTATITE8: 

WGB-WKBW  nVFTALO 

WCKY  CINCINNATI 

KDAL  DOT-UTH 

WDAY  FABGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GBAND  RAFIDS- 

„  .„  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOCISVnXE 

WTCN    .    .    MINNEAPOUS-ST.  PAUL 

WMBD  PEOBIA 

f^Sn  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA  j 

WHO  DES  MOINES  I 

woe   DAVENPOET 

KMA   .    .  .   

SOT 

WCBM  BALTBWOEE 

WCSC  CHABLESTON 

Wi5„  COLUMBIA 

WPTF  EALEIGH 

WDBJ  EOANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

KRIS  CORPUS  CHRISTI 

KXTZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIO  COAST 

KOm  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  /So  N.  Michigan     NEW  YORK:  444  Madison  At 
Franklin  6373  .       Plaza  5-4130 
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$5.00  A  YEAR— 15c  A  COPY 


Net  Time  Sales  Were  $285,100,000  in  1944 


25%  Gain  Over  Previous  Year  Revealed; 
Gross  Time  Sales  $381,877,076 


IN  TEMPO  with  other  advertis- 
ing media,  broadcast  advertising  in 
1944  reached  a  new  all-time  high 
of  $285,100,000  in  net  time  sales— 
a  gain  of  25%  over  1943.  This  com- 
pared with  the  adjusted  figure  of 
$228,102,000  for  1943— a  19.6%  in- 
crease over  the  preceding  year. 

Gross  time  sales,  the  "quick  fig- 
ure" comparison  with  the  volume 
of  other  media,  reached  an  esti- 
mated $391,877,076  in  1944,  as  com- 
pared to  $307,191,000  the  preced- 
ing year,  an  increase  of  27.6%.  The 
gross  figure  represents  the  one-time 
rate  of  stations  and  networks  mul- 
tiplied by  the  number  of  times  the 
medium  was  used,  without  regard 
to  frequency  discounts  or  sales  ex- 
pense. 

Ahead  of  Other  Media 

These  compilations  are  based 
upon  estimates  made  by  Broad- 
casting to  be  released  in  its  1945 
Yearbook  number,  now  in  distribu- 
tion. Annual  estimates  have  been 
made  by  Broadcasting  since  1935, 
with  the  margin  of  error  averag- 
ing less  than  2%. 

Radio's  1944  increase  of  25% 
compared  with  an  estimated  7% 
increase  for  all  advertising  volume. 
Gross  billings  of  magazines  for  ad- 
vertising increased  approximately 
18%  despite  paper  quotas  75%  of 
1942  production.  Newspaper  lin- 
age declined  about  2.5%  during  the 
year,  attributable  to  paper  ration- 
ing. Farm  papers  were  reported 
approximately  20%  up,  while  out- 
door advertising  increased  about 
30%. 

The  $285,100,000  net  time  sales 
(gross  billings  less  frequency  and 
promotional  discounts)  represents 
the  gross  receipts  of  radio  from  the 
sale  of  time.  National  network  net 
time  sales  increased  an  estimated 
21.2%  to  a  figure  of  $121,300,000 
as  compared  to  a  19%  increase  dur- 
ing the  preceding  year.  Network 
estimates  are  derived  from  gross 
receipts  less  certain  duplications  in 
network  payments  to  stations. 

[The  FCC  reported  on  Jan.  30 
that  1944  revenues  of  the  four 
major  networks  aggregated  $126,- 
330,419.  The  yearly  final  figure  in- 

BRO ADC ASTING 


variably  carries  a  deduction  which 
represents  a  downward  adjustment 
to  take  care  of  payments  to  net- 
work key  stations  and  disburse- 
ment of  some  funds  to  Canadian 
stations,  which  does  not  figure  in 
United  States  revenue.  The  Broad- 
casting compilations  are  designed 
to  eliminate  duplications  in  net- 
work revenue.] 

National  and  regional  non-net- 
work (spot)  advertising  rose  26.3% 
during  1944  to  $75,000,000  as 
against  $59,352,170  the  preceding 
year. 

Local  business  increased  28.7% 
above  the  preceding  year's  level, 
aggregating  $82,600,000  as  against 
$64,104,309. 

Because  time  sales  account  for 
about  95%  of  radio's  total  income, 
the  Yearbook  analysis  states  it  is 
probable  that  the  total  receipts  of 
the  broadcasting  industry  during 
the  past  year  were  in  the  neigh- 
borhood of  $300,000,000.  If  the  ap- 
proximately $50,000,000  estimate  of 
advertisers'  expenditures  directly 
for  talent  are  added,  the  grand  to- 
tal of  expenditures  for  radio  ad- 
vertising in  1944  would  reach  about 
$350,000,000. 

Demand  for  Space 

Analysis  of  the  1944  business  was 
made  difficult  because  of  the  ab- 
normality of  general  economic  con- 
ditions. Thus,  a  comparison  of 
trends  among  the  major  classes 
of  media  is  of  little  or  no  signifi- 
cance. 

Paper  restrictions  completely  dis- 
torted magazine  and  newspaper 
volume.  The  pressure  of  demand 
for  advertising  space  and  time  upon 
the  more  desirable  units  of  the 
magazine,  newspaper  and  radio 
fields,  combined  with  the  prosperous 


conditions  of  most  industries,  forced 
an  expansion  of  advertising  in  the 
less  desirable  units,  which  may  or 
may  not  be  held  entirely  when  rea- 
sonably normal  competitive  condi- 
tions are  restored. 

Newsprint  limitations  and  in- 
creased retailer  interest  in  radio 
were  among  the  factors  underlying 
the  1944  increase  in  local  business. 
A  sample  survey  of  department 
stores  made  by  the  National  Retail 
Dry  Goods  Assn.  revealed  that  ra- 
dio accounted  for  8.1%  of  store  ad- 
vertising expenditures  in  1944  as 
compared  to  4.2%  in  1943,  while 
the  proportion  spent  for  newspaper 
advertising  dropped  from  85.9%  to 
82.6%  during  the  same  period. 

National  Net  Billings 

Of  the  estimated  gross  billings 
in  1944,  national  network  volume 
accounted  for  $190,677,076  of  the 
$391,877,076  total,  as  compared 
with  $151,791,000  in  1943.  National 
and  regional  non-network  (spot) 
business  totaled  $93,000,000  as  com- 
pared to  $73,500,000,  while  local 
business  accounted  for  $100,700,000 
as  against  $78,200,000  the  preced- 
ing year.  Regional  networks  did 
$7,500,000  in  estimated  gross  in 
1944  as  against  $3,700,000  in  1943. 

Despite  the  healthy  gain  in  time 
sales,  it  was  evident  that  net  earn- 
ings, after  taxes,  would  not  exceed 
those  of  1943.  Peak  tax  brackets, 
manpower  replacement  costs  and 
generally  increased  overhead  have 
combined  to  cut  earnings  appreci- 
ably, according  to  station  manage- 
ment reports.  Moreover,  expendi- 
tures have  been  made  in  substantial 
volume  by  stations  and  networks 
alike  in  planning  for  postwar  de- 
velopment of  new  services,  such  as 
FM,  television  and  facsimile. 

Shared  by  All  Classes 
So  far  as  can  be  detected  from 
preliminary  figures,  all  classes  of 
stations  shared  substantially  in  the 


RADIO  NET  TIME  SALES:  1943-1944 


Class  of  bnsiness  1943  ' 

National  network   $100,051,718 

Regional  network   4 , 593 , 967 

National  &  regional  non-network   59,352,170 

Local   64,104,309 


Total  net  time  sales   $228 , 102 , 164 


27.9 
100.0 


$121,300,000 
6,200,000 
75,000,000 
82,600,000 


$285,100,000  100.0 


42.2 
26;3 


BILLINGS  BY  YEARS 


ESTIMATED  gross  billings  for  the 
broadcasting  industry  as  a  whole 
since  its  inception  are  found  in  the 
table  below.  These  are  based  upon 
calculations  by  Paul  F.  Peter,  NAB 
director  of  research,  and  Dr.  Her- 
mon  S.  Hettinger  for  the  period 
1927-1941  and  BROADCASTING'S  esti- 
mate for  1942, 1943  and  1944. 

Estimated  Radio  Gross  Billings: 
1927-1944 

(COO'S  omitted) 


National 

Year  network 

1927   $3,833 

1928   10,227 

1929   19,196 

1930   27,694 

1931   37,502 

1932   39,107 

1933   31,516 

1934   42,659 

1935   49,315 

1936   59,671 


1989   83,114 

1940   96,456 

1941   106,900 

1942   118,200 

1943   151,791 

1944   190,677 


Others 

$987 
3,873 
7,604 
12,806 
18,498 
22,793 
25,484 
30,228 
38,209 
47,880 
75,314 
78,390 
88,000 
111,500 
130,700 
136,600 
155,400 
201,200 


Total 

$4,820 

14,100 

26,800 

40,500 

56,000 

61,900 

57,000 

72,887 

87,524 
107,551 
144,142 
150,118 

171 , 114  •; 

207,956 
237,600 
254,800 
307,191  K 
391,877 


1  Source  of  1943  statistics:  FCC  reports. 
Broadcast  Advertising 


rise  in  radio  advertising  volume 
last  year.  National  and  regional 
non-network  (spot)  advertising  ap- 
peared to  rise  between  15%  and 
17%  on  clear  channel  stations  of 
the  50  kw  class,  with  even  heavier 
gains  on  the  limited  number  of  5-20 
kw  stations. 

Regional  stations  (up  to  5  kw) 
probably  experienced  a  gain  of 
30%  in  spot  business,  while  volume 
on  local  stations  may  have  risen 
between  45%  and  ,50%.  These  rela- 
tive rates  of  increase,  with  local 
stations  showing  the  greatest  gains, 
reflect  the  approaching  saturation 
of  many  of  the  major  stations,  as 
well  as  the  rise  in  importance  of 
defense  centers  away  from  prewar 
markets.  Despite  this,  something 
more  than  75%  of  all  national  and 
regional  spot  volume  is  placed  on 
clear  channel  and  regional  stations, 
while  local  stations  account  for 
but  25%  of  the  total. 

Local  radio  advertising  rose  more 
or  less  uniformly  throughout  the 
various  station  classes,  although  lo- 
cal volume  on  clear  channel  sta- 
tions seems  to  have  increased  more 
than  30%.  However,  more  than 
three-fourths  of  all  local  volume  Is 

{Continued  on  -page  78) 
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Liberated  Manila  Returns  to  the  Air 


'My  Name  Is  Irving  Strobing  .  .  . 

PERHAPS  you  don't  remember  Irving  Strobing. 

He  was  a  name  in  the  news  on  May  5,  1942,  the  day  Corregidor 
fell  in  flames  to  the  Japs. 

As  restless  American  troops  in  Manila  turned  toward,  "The 
Rock,"  now  held  by  the  Japanese  and  flaming  again,  but  this  time 
under  American  bombs,  the  Army  decided  it  wanted  Irving  Strobing. 

Specifically,  he's  wanted  by  Col.  Ed  Kirby  of  Army  Public  Re- 
lations for  the  Army  Hour.  If  Col.  Kirby  is  lucky,  and  if  Irving 
has  been  lucky,  the  man  who  sent  the  last  message  out  of  the 
Philippines  will  broadcast  to  the  world.  He's  believed  to  be  some- 
where on  Corregidor. 

He  was  a  radio  operator.  He  was  sending  while  the  Japs  were 
giving.  He  kept  on  sending  until  Corregidor's  tunnels  were  piled 
high  with  American  dead  and  wounded.  Then,  May  5,  1942,  he  sent 
his  last  message: 

"My  name  is  Irving  Strobing.  Get  this  to  my  mother.  Mrs.  Minnie 
Strobing,  605  Barbey  St.,  Brooklyn,  N.  Y.  They  are  to  get  along  OK. 
Get  in  touch  with  them  as  soon  as  possible.  Message.  My  love  to 
Pa,  Ma,  Joe,  Sue,  Mac,  Gerry,  Joy  and  Paul.  Also  to  all  family 
and  friends.  God  bless  'em  all,  hope  they  be  there  when  I  come  home. 
Tell  Joe  wherever  he  is  to  give  'em  hell  for  us.  My  love  to  you  all. 
God  bless  you  and  keep  you.  Love.  Sign  my  name  and  tell  Mother 
you  heard  from  me." 


Network  Correspondents 
Freed   from  Jap 
Prison  Camp 

"HELLO,  NBC.  As  I  was  saying 
when  I  was  so  rudely  interrupted 
over  three  years  and  a  month 
ago.  .  .  ." 

That  was  Bert 
^j]^iigl^|ll  S  i  1  e  n  speaking 


pii^y^       '  r  eu.    i.   xae,  wibii 

thousands  of  oth- 
ers, had  just  been 
j  freed  from  Santo 

T  0  m  a  s  intern- 
i  ment    camp  by 

,    ^  MacArthur's  vic- 

\  Mr.  Silen  torious  forces. 
\  Thirty  -  seven 

'  months  before,  he  had  been  broad- 
casting from  Manila  to  NBC  on 
the  mainland  when  Japanese  bombs 
destroyed  the  Philippine  transmit- 
ter. 

Rescued  with  Mr.  Silen  were  Don 
]    Bell,    also   a   former   NBC  cor- 
respondent in  Manila.  He  was  spe- 
I    cial  events  director  of  KZRH,  Ma- 
nila station  owned  by  Brig.  Gen. 
^    Carlos  P.  Romulo.  Mr.  Silen  was 
manager    of    the    same  station, 
carrying  on  his  NBC  duties  as  a 
sideline. 

Liberation 

John  Adams  of  CBS,  accredited 
to  the  MacArthur  command,  re- 

;  ported  to  his  network  that  its  for- 
mer correspondents  in  Manila,  Tom 
Worthin  and  Ford  Wilkins,  were 
among  those  delivered  by  American 

j    soldiers  from  Santo  Tomas  intern- 

I  ment. 

;  Describing  the  night  of  Feb.  o, 
zero  hour  for  the  entrance  of 
American  troops  into  Manila,  Mr. 

,  Silen  said  it  was  a  "ghoulish  night- 
mare" as  internees  were  forced  to 
wait,  helpless,  as  their  Japanese 

;    jailers  sought  to  fight  off  the  res- 

f    cue-bent  invaders. 

"With  the  davm,"  he  said,  "we 
could  see  for  the  first  time  in  three 
years  the  color  of  American  tanks 
and  our  brave  American  soldiers. 

^  I  can't  begin  to  tell  you  what  that 
sight  meant  to  us,  because  only 

'    three  years  of  interment  could  give 

'[    you  the  full  appreciation  of  how 

\  '  we  felt  at  that  moment." 

I  '•■  Gunnison  First 

i  Among  other  radio  correspond- 
.'  ents  to  whom  the  return  to  Manila 
tad  special  significance  were  Royal 
Arch  Gunnison  of  Mutual  and  Wil- 
liam J.  Dunn  of  CBS.  Mr.  Gunni- 
son was  interned  in  Santo  Tomas 
camp  with  Mrs.  Gunnison.  He 
later  was  repatriated,  only  to  join 
,  MacArthur's  forces  on  the  long 
march  back. 

In  what  was  conceded  to  be  the 
first  eyewitness  report  recorded  by 
a  radio  correspondent  of  Manila's 
fall,  Mr.  Gunnison  spoke  from  a 
transmitter  behind  the  lines  after 


having  entered  the  city  with  the 
troops.  His  report,  however,  was 
not  aired  by  MBS,  but  recorded  at 
KFRC  San  Francisco  and  held  for 
release  until  6:54  p.m.,  nine  min- 
utes after  Pat  Flaherty  of  NBC 
had  related  directly  to  American 
audiences  an  "inside  Manila"  eye- 
witness statement  relayed  to  him 


ACQUISITION  of  WQAM  Miami 
by  the  Miami  Herald,  and  of 
WBYN  Brooklyn  by  the  Newark 
Evening  News,  were  in  final  stages 
of  negotiation  last  week. 

WQAM,  CBS  regional  outlet  on 
560  kc,  under  a  signed  agreement, 
would  be  acquired,  subject  to  FCC 
aproval,  by  the  John  S.  Knight 
newspaper  for  $500,000.  Sellers  are 
Fred  W.  Borton,  president  and  gen- 
eral manager,  and  W.  W.  Luce, 
Miami  businessman,  each  of  whom 
holds  50%.  Mr.  Borton,  however, 
would  remain  as  general  manager 
and  operating  head,  with  certain 
options. 

Mr.  Knight  is  also  president  of 
the  American  Society  of  Newspaper 
Editors  and  editor  and  publisher 
of  the  Akron  Beacon- Journal,  De- 
troit Free  Press  and  Chicago  Daily 
News. 

WBYN,  a  consolidation  of  the 
four  much-litigated  "Brooklyn  sta- 
tions," would  be  acquired  by  the 
Neivs  for  $300,000  for  100%  of  the 
preferred  stock  and  96%  of  the 
common  stock.  Holders  of  some 
70%  of  the  stock  approved  the  sale 
last  week  and  it  was  regarded  as 
likely  that  the  transaction  would 
be  completed. 

WBYN  operates  on  1430  kc  with 
1,000  w  local  sunset  and  500  w 
night  and  is  licensed  to  the  Unified 
Broadcasting  Corp.  Principal  stock- 
holders are  Rabbi  Aaron  Kronen- 
berg  and  Ray  Kronenberg,  holding 


by  his  colleague,  George  Folster. 
That  was  Feb.  4. 

On  Feb.  5,  Mr.  Gunnison  flew 
over  the  burning  city  in  an  Ameri- 
can reconnaissance  plane,  return- 
ing to  the  transmitter  base  to  tell, 
in  a  dramatic  recital,  of  Manila's 
delivery.  "As  my  plane  flew  over 
the  tiny  bamboo  huts  in  the  Santo 


25%  of  the  common  stock  between 
them;  Salvatore  D'Angelo,  with 
25%  of  the  common;  Peter  Testan 
and  Millie  Testan,  with  25%  be- 
tween them  and  Samuel  J.  Gellard 
and  Ruth  B,  Gellard,  with  25%  of 
the  common.  The  Gellards,  it  is  said, 
have  not  yet  agreed  to  the  transac- 
tion. Gellard  on  Feb.  6  was  found 
guilty  of  conspiracy  by  the  Court 
of  Special  Sessions  in  New  York. 
The  preferred  stock  is  held  by  the 
same  parties  in  slightly  different 
proportions,  and  with  the  firm  of 
Rubinton  &  Coleman  holding  2.5%. 

It  is  presumed  that  the  Evening 
News  Publishing  Co.  would  move 
WBYN  to  Newark  as  soon  as  the 
lifting  of  wartime  freezes  on  con- 
struction permit.  The  facilities 
technically  would  work  in  the  New- 
ark area. 

Mr.  Knight,  one  of  the  nation's 
most  prominent  publishers,  last 
year  returned  to  this  country  after 
having  served  as  assistant  director 
of  censorship  in  charge  of  the  Lon- 
don office.  He  has  evinced  an  in- 
terest in  all  aspects  of  radio.  The 
WQAM  transaction,  however, 
would  mark  his  first  active  duty 
into  the  field. 


PROTESTING  Fulton  Lewis  jr.'s 
Mutual  broadcast  on  Henry  Wallace 
Jan.  24,  Irving  Abramson,  president, 
N.  J.  Industrial  Union  Council  (010), 
has  asked  the  FCC  to  direct  Mutual 
to  grant  equal  time  to  offset  Mr.  Lewis' 
views. 


Tomas  concentration  camp  com- 
pound I  could  pick  out  the  tar-pa- 
per-roofed hut  which  I  built  for 
my  wife  when  we  were  interned 
there  by  the  Japanese.  I  could  see 
the  gardens  we  sweated  over.  I 
could  see  the  entrance  where  the 
Jap  soldiers  committed  such  horri- 
ble atrocities." 

Mr.  Gunnison  told  of  a  reunion 
he  celebrated  with  two  other  .cor- 
respondents, Russell  Brines  of  the 
Associated  Press,  and  Carl  Mydans, 
photographer  of  Time  and  Life, 
the  latter  two  also  repatriates. 
These  three,  with  their  wives,  were 
prisoners  together  at  Santo  Tomas. 
Dunn  Returned 

Mr.  Dunn  of  CBS,  who  made  the 
last  broadcast  from  Manila  at  8 
a.m.  Dec.  31,  1941,  and  who  has 
been  with  MacArthur  since  he  took 
command  in  Australia,  entered  the 
city  with  him,  moving  forward  with 
the  First  Cavalry  Division,  Mr. 
Dunn  escaped  the  Japanese  after 
the  fall  of  the  city  and  made  his 
way  to  the  Dutch  East  Indies, 
thence  to  Sydney. 

Logbooks  of  the  networks  show 
that  Mr.  Gtmnison's  last  broadcast 
to  MBS  from  Manila  before  it  fell 
to  the  Japanese  was  concluded  at 
10:30  p.m.  Dec.  28;  by  Mr.  Silen 
for  NBC  at  7:21  p.m.  Dec.  30.  The 
Blue  network,  at  that  time,  was 
affiliated  with  NBC. 

First  bulletins  that  American 
troops  had  entered  Manila  were 
heard,  as  logged  by  the  networks, 
in  this  order:  NBC,  6:02:20  p.m., 
Feb.  4;  CBS,  6:03:30  p.m.;  MBS, 
6:03:55  p.m.;  Blue,  6:06:30  p.m. 

First  pooled  broadcast  was  sched- 
uled for  6:30  p.m.  and  Art  Feldman 
of  the  Blue  won  the  toss  to  make 
it.  He  decided  however,  to  proceed 
into  Manila  with  the  troops  and 
not  return  to  the  transmitter  for 
the  broadcast.  The  official  commu- 
nique was  read  in  90  seconds  at 
that  time  by  an  unidentified  voice. 

All  networks  interrupted  com- 
mercials to  feed  bulletins. 
No  Word  on  Stations 

No  word  concerning  Manila's 
four  broadcast  stations  was  heard 
by  press  time.  The  stations,  it  was 
reported  [Broadcasting,  Jan.  5, 
1942],  were  dismantled  and  de- 
stroyed by  the  licensees  prior  to  the 
entrance  of  the  Japs  into  the  city. 

The  stations  were  KZRH,  operat- 
ing on  710  kc  with  10,000  w;  KZRM, 
620  kc  with  10,000  w;  KZRF, 
780  kc  with  1000  w,  and  KZIB,  900 
kc  with  1000  w.  Fifth  Philippines 
station  is  KZRC,  Cebu  City,  1200 
kc  with  1000  w. 

It  was  understood  at  the  time  the 
stations  were  dismantled  that  rep- 
arations would  be  made  to  the  li 
censees  through  the  War  Insurance  i 
Corp.,  created  by  the  RFC. 


Club  Meeting  on  Air 

VIRGINIA  Federation  of  Women's 
Clubs,  after  ODT  and  WMC  direc- 
tives canceled  all  conventions,  ar- 
ranged to  carry  its  38th  annual 
meeting  by  radio,  April  10-12, 
streamlined  to  90  minutes  (30  min- 
utes daily)  over  WRNL  Richmond. 
Gov.  Colgate  Darden  will  be  key 
speaker. 


Miami -Herald  Buys  WQAM; 
Newark  News  to  Get  WBYN 
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FCC  Has  Open  Mind  on  FM  and  Television 


Final  Allocations 
Ruling  Awaits 
Argument 

By  BILL  BAILEY 

DESPITE  controversy  within  the 
industry  over  the  FCC  proposed  al- 
locations above  25  mc,  both  FM 
and  television  assignments  are  re- 
garded at  the  Commission  as  an 
open  question  until  after  oral  argu- 
ment Feb.  28-March  2,  it  was  dis- 
closed last  v/eek. 

Commissioner  E.  K.  Jett,  in 
whom  his  fellow  Commissioners 
have  entrusted  the  job  of  chair- 
man "pro  tempore"  of  the  alloca- 
tions problem,  said  last  week  he 
fully  expected  some  changes  to  be 
made  following  oral  argument,  but 
he  didn't  specify  where.  "The  Com- 
mission's proposals  announced  on 
Jan.  16  should  not  be  taken  as  final 
in  any  sense,"  said  Mr.  Jett.  "We 
of  the  Commission  have  an  open 
mind  in  all  aspects  of  the  alloca- 
tions." 

Meanwhile  a  rift  between  the 
Television  Bi'oadcasters  Assn.  and 
FM  Broadcasters  Inc.  became  ap- 
parent with  the  FMBI  prepared 
to  present  testimony  at  the  oral 
argument  tending  to  show  the  folly 
of  moving  FM  to  the  84-102  mc 
band,  as  proposed  by  the  Commis- 
sion. On  the  other  hand  the  TEA 
is  understood  to  be  heartily  in  ac- 
cord with  the  Commission's  pro- 
posals and  ready  to  accept  the  tele- 
vision assignments  as  proposed. 

FM  on  Video 

First  application  under  the  pro- 
posed allocation  was  filed  last  week 
by  Raytheon  Mfg.  Co.  for  a  com- 
mercial television  station  in  New 
York  on  the  proposed  new  Channel 
No.  1  from  44-50  mc.  It  is  that 
channel  recommended  by  the  FCC 
for  television  which  has  caused 
furore  among  the  FMBI,  some 
members  of  which  have  charged 
that  television  interests  could 
broadcast  FM  programs  without 
sight  on  the  first  channel,  in  com- 
petition to  FM  broadcasters  (see 
DuMont  letter,  page  42). 

Walter  J.  Damm,  FMBI  pres- 
ident, last  week  called  upon  all 
members  of  his  organization  to 
vigorously  protest  the  Commission's 
proposed  allocations.  Joining  hands 
with  the  FMBI  is  the  U.  S.  Office  of 
Education,  whose  protests  will  be 
based  on  the  contention  that  al- 
ready several  educational  institu- 
tions have  invested  public  funds 
for  FM  stations  in  the  present 
band,  and  a  changeover  to  higher 
frequencies  would  entail  a  loss  of 
taxpayers'  money. 

Commissioner  Jett,  appearing  be- 
fore the  House  Appropriations  Sub- 
committee on  Independent  Offices 
on  Jan.  18,  was  questioned  closely 
about  the  expansion  of  radio  gen- 
erally and  the  proposed  allocation 
of  FM  in  the  84-102  mc  band.  At 


that  time  he  told  the  subcommittee, 
of  which  Rep.  Woodrum  (D-Va.) 
is  chairman,  that  the  Commission 
decided  the  existing  FM  band,  42- 
50  mc,  "is  not  the  best  spot  in  the 
spectrum  from  an  engineering 
standpoint  for  frequency  modula- 
tion broadcasting." 

He  listed  skywave  interference 
in  the  present  FM  band,  observed 
by  Commission  engineers  in  field 
monitoring  tests,  as  the  principal 
reason  for  recommending  move- 
ment of  FM.  "We  feel  that  if  hun- 
dreds of  stations  were  licensed  in 
the  existing  band  from  42-50  mc 
the  interference  would  be  intoler- 
able at  times,"  he  explained. 

Commissioner  Jett  told  the  sub- 
committee that  the  FCC  anticipates 
applications  involving  1,200  stand- 
ard stations,  including  new  facil- 
ities, changes,  etc.  during  the  first 
year  after  materials  and  manpower 
become  available;  1,200  for  com- 
mercial FM,  450  for  noncommercial 
educational  FM  facilities,  150  for 
television  and  30  for  facsimile 
broadcasting. 

"We  feel,  from  an  engineering 


standpoint  ,that  the  (FM)  band 
should  be  moved  up  in  the  spectrum 
where  skywave  interference  is  no 
longer  a  factor,"  Commissioner 
Jett  told  the  House  Committee. 
"Therefore  we  have  proposed  this 
change  from  42-50  mc  to  84-102 
mc.  I  think  you  will  find  that  dur- 
ing the  30  days  between  the  time 
the  report  was  released  and  the 
time  we  will  hold  oral  argument 
and  consider  briefs  there  will  be 
some  protests  on  the  part  of  some  of 
the  FM  people." 

May  Delay  Production 

He  explained  that  manufacturers 
are  tooled  up  and  have  designs  laid 
out  and  "they  are  ready  to  go  ahead 
and  produce  in  great  volume  on 
the  existing  band,  and  they  feel 
that  this  change  is  going  to  delay 
FM".  Conversations  with  manu- 
facturers have  led  the  Commission 
to  conclude  that  the  delay  may  be 
about  six  months,  he  added. 

"But  since  manpower  and  ma- 
terials are  not  available  today, 
we  feel  that  this  is  an  excellent 
opportunity  to  cause  this  change," 


Vandenberg  Bill  Would  Cover 
AFM  Blacklist  of  Interlochen 

Senator  Says  Plan  Includes  Such  Conspiracies;  Dr. 
Maddy  to  Fight  Latest  Petrillo  Action 

tion  or  evasion,  was  indicated  by 
Rep.  Lea  (D-Cal.),  Chairman  of 
the  House  Committee  on  Interstate 
&  Foreign  Commerce. 

Chairman  Lea  said  that  "con- 
siderable material"  on  the  need  for 
the  measure  is  on  his  desk  but  that 
the  press  of  railroad  retirement  leg- 
islation has  prevented  the  Commit- 
tee from  giving  it  consideration. 
He  expressed  the  opinion  that 
"something  should  be  done"  on  the 
Interlochen  situation. 

The  Vandenberg  bill  (S-63),  in 
its  present  form,  makes  it  unlawful 
to  interfere  with  the  broadcasting 
of  any  noncommercial  educational 
or  cultural  program  presented  by 
any  accredited  tax-exempt  institu- 
tion. It  is  the  outgrowth  of  testi- 
mony before  a  Senate  subcommit- 
tee concerning  the  AFM  ban 
against  NBC  broadcasts  of  sym- 
phony concerts  by  students  of  the 
Interlochen  school. 

Dr.  Joseph  E.  Maddy,  director  of 
the  National  Music  Camp  and  pro- 
fessor of  music  at  the  U.  of  Mich- 
igan, with  which  the  Camp  is  affi- 
liated, announced  he  would  fight 
Mr.  Petrillo's  "vengeance  decree  to 
punish  me  for  exercising  the  con- 
stitutional right  of  free  speech" 
and  "forcing  me  out  of  the  union 
after  36  years  membership."  He 
said  that  the  blacklisting  of  the 
Camp  by  the  AFM  "smacks  of  Hit- 
ler's tactics." 

Dr.  Maddy  expressed  the  opinion 
that  Mr.  Petrillo's  latest  action 
{Continued  on  page  82) 


ACTION  of  James  C.  Petrillo, 
president  of  the  American  Federa- 
tion of  Musicians,  in  blacklisting 
the  National  Music  Camp  at  Inter- 
lochen, Mich.,  apparently  because 
of  its  efforts  to  prevent  the  AFM 
from  interfering  with  broadcasts 
of  its  concerts,  will  be  covered  by 
the  Vandenberg  Bill  if  the  measure 
passes  the  House,  Sen.  Vandenberg 
(R-Mich.)  said  last  week. 

Characterizing  the  blacklisting 
of  the  Interlochen  school,  disclosed 
in  advices  to  all  four  major  net- 
works, as  "the  latest  episode  in 
Mr.  Petrillo's  battle  with  the  school 
children  of  America,"  Sen.  Vanden- 
berg declared  his  bill  "clearly 
reaches  any  conspiracy  to  defy  its 
mandate." 

Touches  Conspiracy 

Apprised  of  the  AFM  notice  to 
the  networks,  the  Senator  issued 
the  following  statement: 

I  know  nothing  about  the  details  of 
this  latest  episode  in  Mr.  Petrillo's 
battle  with  the  school  children  of 
America.  I  do  know,  however,  that  the 
U.  S.  Senate,  with  the  approval  of 
the  FCC,  has  twice  unanimously  said 
that  freedom  of  the  air  shall  not  be 
foreclosed  to  noncommercial  cultural 
programs  from  accredited  educational 
institutions. 

If  the  House  of  Representatives 
agrees,  I  expect  to  see  the  law  en- 
forced. It  clearly  reaches  any  conspir- 
acy to  defy  its  mandate. 

Early  action  in  the  House  on  the 
companion  measure  (HR-1648)  to 
the  Vandenberg  bill,  with  the  pos- 
sibility of  amendments  to  provide 
stringent  penalties  against  viola- 


Commissioner  Jett  testified.  "Six  j 
months'  delay  should  not  make  | 
much  difference  because  the  service  | 
cannot  go  ahead  anyway  at  this  I 
time."  h 

Present  licensees  in  the  FM  band  ; 
claim  they  have  invested  many 
thousands  of  dollars  that  may  be 
lost  if  the  change  is  made,  Mr.  Jett 
continued.  "On  the  other  hand,  the 
Commission  feels  that  this  is  prob- 
ably our  last  opportunity  from  the 
standpoint  of  the  future  to  give 
the  public  a  good,  clean,  interfer- 
ence-free broadcast  service  with  all 
the  advantages  of  frequency  modu- 
lation," he  said. 

"If  a  change  is  to  be  made  it  has 
got  to  be  made  now.  We  think,  too, 
that  it  would  be  dangerous  to  allow 
this  thing  to  grow  up  and  to  license 
thousands  of  stations,  only  to  find 
later  when  millions  of  sets  are  sold 
that  the  public  would  suffer  local 
interference  and  that  local  service 
would  be  destroyed  by  this  Sporadic 
E  layer  transmission  or  by  F-2 
transmission." 

Commissioner  Jett's  testimony, 
it  was  pointed  out,  was  given  only 
two  days  after  the  proposed  allo- 
cations were  announced  and  before 
the  filing  of  protests  of  the  parties 
in  interest  [Broadcasting,  Feb.  5]. 
Of  more  than  30  who  have  filed 
requests  for  oral  argument,  only 
four  concurred  in  the  Commission's 
proposals,  although  most  of  the 
petitions  did  not  specify  a  stand 
on  the  allocations.  Many  are  under- 
stood to  favor  the  proposal  but  will 
not  appear  for  oral  argument. 
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No  Briefs  Filed  ' 

Deadline  for  filing  briefs  is  Feb.  , 
21.  As  Broadcasting  went  to  press,  [ 
none  had  been  filed.  'i 

Commissioner  Jett,  commenting 
on  the  differences  of  opinion  as  to  I 
the  movement  of  FM,  said  last  '] 
Thursday  he  was  "only  too  glad  to  ' 
see  the  interest  now  being  shown 
in  allocations  for  FM." 

"I  only  regret  the  same  interest 
wasn't  shown  during  the  alloca- 
tion hearings,"  he  stated,  adding 
that  little  testimony  was  presented  j 
during  the  hearings  to  show  the  I 
Commission  why  FM  should  be  re- 
tained in  its  present  band,  whereas 
there  was  testimony  indicating  it 
could  better  serve  higher  in  the 
spectrum. 

"My  mind  is  open  until  after  the 
oral  argument,"  he  said.  "If  the 
FM  people  can  convince  me  that 
FM  should  stay  where  it  is,  fine. 
On  the  basis  of  the  record,  how- 
ever, I'm  pretty  well  sold  on  the 
move.  That  doesn't  mean  I've  made 
up  my  mind.  That  I  won't  do  until 
after  everybody  has  had  a  chance 
to  present  his  views.  I  have  kept  1; 
an  open  mind.  The  Commission  has  j" 
insisted  on  an  open-door  policy,  h 
We  won't  close  the  door  and  make  [i 
our  final  decision  until  after  every- 
one interested  has  a  chance  to  be 
heard." 
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NLRB  Examiner  Upholds  NABET 


Petrillo  Threat  Is  Held 
No  Defense  in  Nets' 
Failure  to  Act 

FINDING  that  threat  of  reprisals 
by  James  C.  Petrillo  is  no  defense 
to  charges  of  refusal  to  bargain, 
Howard  Myers,  trial  examiner  for 
the  National  Labor  Relations 
Board,  last  week  recommended  that 
a  Board  order  be  issued  requiring 
the  NBC  and  Blue  networks  to 
recognize  the  jurisdiction  of 
NABET  on  platter  turner  opera- 
tions. 

•  All  parties  to  the  case  were  given 
15  days  to  file  exceptions  to  the 
recommendations  and  present  oral 
arguments  before  the  Board.  Un- 
less such  action  is  taken,  the  Board 
will  issue  an  order  requiring  the 
networks  to  bargain  with  NABET. 

In  his  Intermediate  Report  on 
the  case,  the  examiner  found  that 
when  the  Board  certified  NABET 
as  the  bargaining  unit  for  turn- 
table operations  it  disposed  of  any 
questions  raised  by  the  letters  writ- 
ten a  year  ago  by  NBC  and  Blue 
advising  Mr.  Petrillo  they  would 
employ  AFM  members  as  platter 
turners. 

Fear  of  Strike 

As  to  the  nets  testimony  at  the 
Jan.  30  hearing  in  New  York  that 
refusal  to  meet  Mr.  Petrillo's  de- 
mands would  provoke  a  musicians' 
sti-ike,  the  examiner  declared: 

"Respondents'  defense  to  the 
charges  of  refusal  to  bargain  with 
NABET  is  bottomed  on  the  claim 
that  to  do  so  would  result  in  re- 
prisals from  the  AFM.  The  Board 
and  Courts  have  on  many  occasions 
denied  the  validity  of  similar  urged 
defenses  to  charges  of  unfair  labor 
practices.  The  paramount  and  plain 
duty  of  the  respondents  in  this  sit- 
uation was  to  obey  the  mandate  of 
the  Congress  as  expressed  in  the 
National  Labor  Relations  Act  and 
to  bargain  with  NABET." 

Upholding  the  unfair  labor  prac- 
tice charge  filed  by  NABET,  the 
examiner  found  that  on  Jan.  6, 
1945  and  since  that  time  the  net- 
works "refused  to  bargain  collec- 
tively with  NABET   as  the  ex- 


O'Daniel  Discs  Questioned 

CHARGES  that  the  W.  Lee  O'Dan- 
iel News  during  the  last  Presiden- 
tial campaign  paid  for  commercial 
broadcasts  of  political  nature  in 
violation  of  the  Corrupt  Practices 
Act  will  be  referred  to  Attorney 
General  Biddle  without  comment 
by  the  Senate  Campaign  Expendi- 
tures Committee,  Chairman  Green 
(D-R.  I.)  announced  last  Thursday 
following  an  executive  session. 
Committee  investigators  reported 
that  several  stations  accepting  the 
O'Daniel  transcriptions  charged 
political  rates  on  the  grounds  that 
the  programs  were  of  political  na- 
ture and  not  confined  to  soliciting 
subscriptions  to  the  publication  oi 
Sen.  W.  Lee  O'Daniel  (D-Tex.). 
Transcriptions  featured  talks  by 
Sen.  O'Daniel  and  hill-billy  music. 


elusive  representative  of  their  re- 
spective employes  in  appropriate 
units  with  respect  to  rates  of  pay, 
wages,  hours  of  employment,  and 
other  conditions  of  employment, 
and  by  such  refusal  interferred 
with,  restrained,  and  coerced  their 
respective  employes  in  the  exer- 
cise of  the  rights  guaranteed"  in 
the  Labor  Relations  Act. 

Upon  the  entire  record  in  the  dis- 
pute, the  examiner  concluded: 

1.  That  both  NABET  and  AFM 
are  labor  organizations  within  the 
meaning  of  the  Act. 

2.  That  NABET  is  the  appro- 
priate unit  for  bargaining  on  plat- 
ter turners  and  other  technical  op- 
erations at  NBC  and  Blue. 

3.  That  by  refusing  to  bargain 
with  NABET  the  networks  are  en- 
gaging in  unfair  labor  practices. 

Must  Post  Notices 
The  report  therefore  recom- 
mended that  the  networks  "cease 
and  desist"  from  refusing  to  bar- 
gain with  NABET  and  take  "af- 
firmative actions"  to  recognize  the 
certification  of  the  union  by  the 
Board.  It  was  further  recommended 
that  both  networks  post  in  their 
various  studios  for  60  days  notices 
furnished  by  the  Board  notifying 
their  employes  that  they  will  bar- 
gain collectively  with  NABET  as 
the  exclusive  representative  of  all 
employes  in  technical  operations 
"and  if  an  understanding  is 
reached,  embody  such  understand- 
ing in  a  signed  agreement". 
Meanwhile,  the  New  York  region- 


A  STOPPAGE  of  all  musical  tele- 
vision programs  has  been  put  into 
effect  by  James  C.  Petrillo,  pres- 
ident of  the  American  Federation 
of  Musicians,  which  last  week  sent 
notices  to  all  AFM  local  unions 
that,  effective  immediately,  no 
AFM  member  is  to  perform  for 
any  video  program.  Ban  will  con- 
tinue until  further  notice. 

No  notification  was  sent  to  man- 
agement of  New  York  stations. 
Officials  of  WABD,  DuMont  sta- 
tion, first  learned  of  the  edict  when 
they  were  notified  by  the  program 
department  of  WNEW  New  York 
that  the  musical  program  WNEW 
had  planned  to  present  via  WABD 
Feb.  11  had  been  canceled  after 
musicians  had  told  the  station  they 
could  not  appear.  WNEW  has  been 
presenting  programs  on  WABD 
to  gain  production  experience. 

Mr.  Petrillo  could  not  be  reached 
for  an  explanation.  It  is  understood, 
however,  that  the  union  intends  to 
investigate  television  employment 
and  that  the  ban  applies  until  com- 
pletion of  the  study,  AFM  members 
wishing  to  work  before  the  cameras 
meanwhile  may  do  so,  it  was  said. 


al  Board  proceeded  with  an  in- 
formal investigation  of  a  charge 
filed  Jan.  27  by  the  AFM  against 
the  networks  for  allegedly  domi- 
nating the  NABET  union.  Evi- 
dence obtained  will  determine 
whether  formal  hearings  on  the 
charge  will  be  held  or  whether  the 
charge  will  be  dismissed. 


McFarland  Names  3 

THREE  executive  appointments 
were  announced  last  week  by  Mac- 
Farland,  Aveyard  &  Co.  Lt.  Col. 
George  MacGovern,  who  before  his 
Army  service  was  sales  director 
of  Look  magazine,  has  been  ap- 
pointed vice-president  in  the  New 
York  office  of  MacFarland,  Ave- 
yard; Allen  B.  Dicus,  who  joined 
the  agency  in  1936  as  vice-president 
and  account  executive  has  been  pro- 
moted to  general  manager  of  the 
Chicago  office,  and  Ralph  E.  De- 
Castro,  formerly  senior  writer  on 
the  creative  staff  of  Ruthrauff  & 
Ryan,  New  York,  has  joined  the 
New  York  office  of  MacFarland, 
Aveyard  as  director  of  copy  and 
account  executive. 


Cities  Service  19th 

CITIES  SERVICE  Co.,  New  York, 
this  month  begins  the  19th  year  as 
sponsor  of  its  NBC  series  High- 
ways in  Melody,  Friday  8-8:30 
p.m.  NBC's  first  president,  Merlin 
H.  Aylesworth,  now  advisory  coun- 
sel in  public  relations  and  Cities 
Service  Co.  president,  W.  A.  Jones, 
will  speak  on  Feb.  16  broadcast. 
Foote,  Cone  &  Belding,  New  York, 
and  its  predecessor,  Lord  &  Thomas, 
have  handled  the  program. 


by  special  permission  from  the  na- 
tional office. 

Ban  will  have  -no  effect  at 
WCBW,  CBS  New  York  video  sta- 
tion. Musical  programs  on  WCBW 
were  discontinued  several  weeks 
ago  when  the  station  was  notified 
that  it  could  not  continue  to  use 
network  staff  musicians  on  its  vi- 
deo programs. 

WNBT,  NBC  video  station  in 
New  York,  has  used  musicians  only 
for  special  studio  programs  since 
an  AFM  ruling  on  onetime  engage- 
ment rates  went  into  effect.  When 
the  station  picks  up  sports  pro- 
grams from  outside  points,  such  as 
Madison  Square  Garden,  it  returns 
to  the  studio  when  the  band  at  the 
pickup  point  performs,  as  an  al- 
ternative to  paying  an  extra  $24 
to  each  musician  in  ithe  hall. 

WABD  musical  programs  are 
those  brought  in  by  outside  organ- 
izations, chiefly  advertising  agen- 
cies experimenting  with  video  pro- 
duction. These  will  be  eliminated 
by  the  ban,  unless  some  special  ar- 
rangement can  be  worked  out. 

WPTZ  Philadelphia,  Philco  video 
station,  has  no  studio  facilities  at 
this  time. 


WSA  Plan  Permits 
ETO  Assignments 

Atlass  of  CBS  First  Radio  Man 
To  Sail  on  Merchant  Convoy 

H.  LESLIE  ATLASS,  chief  of  the 
CBS  central  division  and  vice- 
president  of  WBBM  Chicago,  soon 
will  board  a  U.  S.  merchant  ship 
to  the  European  war  theatre  under 
terms  of  a  new  plan  announced  by 
the  War  Shipping  Administration. 

Plan  permits  large  radio  stations 
and  networks  to  assign  staff  mem- 
bers, accredited  to  the  U.  S.  Mari- 
time Service,  to  a  selected  convoy 
to  any  war  theatre  for  the  purpose 
of  making  recordings  aboard  ship. 
Recordings,  it  was  explained  by 
WSA,  can  be  made  of  interviews 
with  crew  members,  with  officers  or 
of  any  action  encountered  by  the 
ship  enroute,  all  subject  to  security 
regulations. 

Atlass  Is  First 

Mr.  Atlass,  first  of  the  appli- 
cants accepted,  will  leave  soon  for 
the  European  theatre.  It  is  ex- 
plained, however,  that  trips  caii  be 
made  also  to  the  Pacific  theatre. 
Convoy  time,  round  trip  including 
stopover,  to  the  European  theatre 
is  40  to  45  days,  and  to  the  Pacific 
about  110  to  125  days. 

Radio  representatives  will  hold 
officer  status.  When  a  convoy  docks, 
they  will  be  permitted  shore  leave 
during  the  period  of  the  stopover. 
Recording  equipment  cannot  be  em- 
ployed during  the  stopover,  in  the 
war  zone,  however,  unless  the  in- 
dividual is  accredited  to  the  Army 
or  Navy  command  in  charge  in  the 
area. 

An  effort  will  be  made  by  WSA 
to  assign  station  representatives  to 
ships  named  for  the  cities  in  which 
their  stations  are  located,  or 
manned  by  personnel  which  in- 
cludes some  men  from  the  listen- 
ing area.  WSA  suggests  also  that 
some  recorded  programs  could  be 
built  around  Merchant  Ship  ma- 
terials manufactured  in  the  area 
in  which  the  station  is  located. 

It  is  understood  that  application 
for  participation  in  the  plan  also 
has  been  made  by  WGAR  Cleve- 
land. For  further  information  on 
the  subject,  inquiries  should  be  ad- 
dressed to  Public  Relations,  WSA, 
Washington  25,  D.  C. 


Republic  Campaign 

REPUBLIC  Pictures  Corp.,  New 
York,  will  soon  begin  an  extensive 
radio  campaign,  following  expan- 
sion into  Latin  American  markets. 
Schedule  will  include  spot  an- 
nouncements and  five-minute  pro- 
grams, starting  with  the  current 
films  "Brazil"  and  "Lake  Placid 
Serenade."  Newspapers  and  maga- 
zines will  also  be  used.  Morris  Good- 
man, president.  Republic  Pictures 
International  Corp.,  recently  re- 
turned to  New  York  from  a  four- 
month  tour  of  Latin  American 
countries,  where  he  made  arrange- 
ments for  the  campaign.  Agency  is 
Donahue  &  Coe,  New  York. 


Petrillo  Places  Musician  Ban 
On  All  Television  Stations 
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WO  dees 

this  et/ertf  Saturdau  ni^ktf 


Every  Saturday  night,  people  from  every  part 
of  Iowa  jam-pack  our  4,000-seat  Auditorium 
to  see  and  hear  WHO's  "Iowa  Barn  Dance 
Frolic".  The  photo  above  is  typical. 

Since  1931,  the  Barn  Dance  Frolic  has  been 
by  long  odds  the  most  popular  theatrical 
event  in  the  State.  And  for  all  those  fourteen 
years,  the  show  has  been  composed  of  the 
same  talent  that  helps  make  our  station 
"click"  in  its  day-to-day  programming. 

The  Barn  Dance  Frolic  is  another  reason  why 
Iowa  people  prefer  WHO.  It  also  means  some- 
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thing  to  you  that  WHO  knows  enough  about 
showmanship  to  put  on  a  broadcast  which 
pulls  thousands  of  paid  admissions  every 
week  —  that  a  million  people  have  gladly 
paid  money  to  hear  the  sort  of  entertainment 
you  can  furnish  them  through  WHO.  Rating 
for  last  winter  was  13.3  for  the  first  hour  and 
19.8  for  the  second  hour  in  Des  Moines. 

On  the  stage  as  on  the  air,  WHO  is  Iowa's 
best  source  of  entertainment.  That's  true  be- 
cause we  have  always  been  willing  to  work 
enough,  and  plan  enough,  and  invest  enough 
to  do  the  job.  We  can  do  a  job  for  you,  too. 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 

B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 
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Kansas  City  Meeting  Signs  BMB  79% 


OF  THE  stations  represented  at 
NAB  District  10  meeting  in 
Kansas  City  last  week  79%  fol- 
lowed the  lead  of  John  J.  Gillin  Jr., 
director  and  general  manager  of 
WOW  Omaha  in  subscribing  to  the 
Broadcast  Measurement  Bureau. 

The  new  subscribers  bring  the 
total  to  234  stations.  Of  this  num- 
ber, 178  have  been  signed  during 
the  current  tour  of  the  regional 
NAB  meetings  by  Hugh  Feltis, 
BMB  president.  This  figure  repre- 
sents 80%  of  the  attendance  at  the 
seven  meetings  thus  far  held.  High- 
est percentage  of  signers,  93%,  is 
in  the  13th  District  (Texas).  Low- 
est percentage  recorded,  68%,  is  in 
the  16th  District  (Southern  Cal., 
Ariz.,  N.  M.).  Of  the  grand  total, 
56  have  been  signed  in  Districts  in 
which  meetings  have  not  been  held. 

District  10  stations  which  signed 
included:  Iowa— WHO  KENT  KSO 
Des  Moines,  WMT  Cedar  Rapids, 
KXEL  Waterloo,  KROS  Clinton, 
woe  Davenport,  KTRI  Sioux  City, 
KMA  Shenandoah;  Missouri — 
KTTS  KWTO  Springfield,  KHMO 
Hannibal,  KMOX  KSD  KXOK  St. 
Louis,  KFRU  Columbia,  KWOC 
Poplar  Bluff,  KVAK  Atchison, 
(Kan.),  WMBH  Joplin,  KWOS  Jef- 
ferson City,  KMBC  KCMO  Kansas 
City;  Nebraska— KODY  North 
Platte,  WOW  KOIL  Omaha,  KFOR 
KFAB  Lincoln,  WJAG  Norfolk. 

Meeting  Canceled 

The  District  12  NAB  conference, 
which  was  to  have  been  held  at 
Kansas  City  in  conjunction  with  the 
District  10  meeting,  was  canceled, 
in  order  that  attendance  at  the 
meeting  would  not  exceed  the  maxi- 
mum 50  established  by  the  War 
Committee  on  Conventions,  estab- 
lished by  order  of  Justice  Byrnes, 
War  Mobilization  director. 

Thirty-eight  stations  were  repre- 
sented at  the  meeting.  Among  the 
delegates  were  four  district  direc- 
tors: William  Way,  KVOO  Tulsa; 
Joe  Maland,  WHO  Des  Moines; 
Dietrich  Dirks,  KTRI  Sioux  City 
and  Mr.  Gillin.  This  was  the  first 
regional  conference  held  following 
NAB  President  J.  Harold  Ryan's 
request,  issued  in  Salt  Lake  City, 
that  future  parleys  be  attended  by 
only  one  representative  from  each 
outlet. 

Mr.  Way,  speaking  for  the  broad- 
casters of  the  12th  District  (Okla- 
homa-Kansas) endorsed  the  BMB 
plan.  He  handed  a  signed  contract 
for  his  own  station  to  Mr.  Feltis. 
Other  12th  District  contracts  were 
received  from  Edgar  Bell,  secre- 
tary-treasurer of  the  Oklahoma 
Publishing  Co.,  operators  of  WKY 
Oklahoma  City,  and  John  Esau, 
general  manager,  KTUL  Tulsa. 
First  12th  District  contract  signed 
was  by  Bob  Enoch  of  KTOK  Okla- 
homa City,  who  transmitted  it  to 
Mr.  Feltis  during  the  Dallas  meet- 
ing of  the  13th  District.  KLS  Oak- 
land previously  was  reported  in 
error  as  a  BMB  subscriber.  Station 
should  have  been  KLX  Oakland. 


Assisting  Mr.  Feltis  in  making 
his  presentation  were  Mr.  Dirks, 
representing  the  Board  subcommit- 
tee in  charge  of  sales  policy  for  the 
NAB,  and  Harlow  Roberts,  vice- 
president  of  Goodkind,  Joice  &  Mor- 
gan, Chicago,  a  member  of  the  ra- 
dio committee  of  the  central  divi- 
sion of  the  AAAA,  co-sponsors  of 
the  BMB  project. 

Mr.  Roberts  and  Mr.  Feltis  at- 
tended a  luncheon  of  Kansas  City 
agency  officials,  explaining  the 
BMB  plan.  Present  were:  Bruce  B. 
Brewer  Co.,  Bruce  B.  Brewer,  Quen- 
tin  V.  Brewer,  and  John  K.  Bar- 
ton; Compton  Adv.,  Merrell  Boyce, 
W.  B.  Hill;  Phillips,  Reick  &  Slo- 
necker,  John  Reick;  Potts,  Calkins 
&  Holden,  R.  J.  Potts,  J.  B.  Wood- 
bury, C.  C.  Tucker,  E.  A.  Warner, 
C.  L.  Robinson;  Potts-Turnbull 
Co.,  W.  J.  Krebs,  C.  R.  Lawson,  G. 
F.  MacGill,  E.  T.  Chester,  W.  B. 
Stone;  Frank  Whalen  Co.,  Frank 


FOLLOWING  the  pattern  of  the 
unique  WOW  Omaha  transaction, 
the  National  Life  &  Accident  In- 
surance Co.  of  Nashville,  licensee 
of  WSM,  last  week  filed  with  the 
FCC  an  application  for  voluntary 
assignment  of  the  license  of  the 
50,000  w  station  to  a  new  cor- 
poration— WSM  Inc. 

The  transaction  provides  for 
lease  of  the  station — one  of  the 
best-known  in  the  country — over 
a  15-year  period  and  would  com- 
pletely separate  the  station  from 
the  insurance  company.  Edwin  W. 
Craig,  president  of  Nafional  Life, 
also  is  president  of  the  new  cor- 
poration. Harry  Stone,  general 
manager  of  WSM  under  its  pres- 
ent ownership,  is  vice-president  and 
general  manager  of  WSM  Inc.  The 
station  organization  would  remain 
unchanged. 

The  new  company  has  5,000 
shares  of  common  stock  at  $100  per 
share.  Under  the  terms  of  the  lease, 
WSM  Inc.  would  pay  to  National 
$100,000  annually  in  12  monthly 
installments  and  in  addition  an  an- 
nual rental  of  $100,000,  a  percent- 
age of  the  net  profits  realized  from 
the  WSM  properties,  calculated  aft- 
er the  annual  rental  but  before 
Federal  taxes.  This  additional  rent- 
al based  on  net  profits  would  cover : 
on  the  first  $75,000,  no  rental;  on 
the  next  $50,000  or  part  thereof, 
50%;  on  the  next  $50,000  or  part 
thereof,  60%;  the  next  $50,000  or 
part  thereof,  70%;  the  next  $50,000 
or  part  thereof,  80%,  and  on  all 
additional  profits,  90%. 

At  the  end  of  the  15-year  term  of 
the  lease  (to  run  from  1945  until 
1960),  or  upon  its  earlier  termina- 
tion, WSM  Inc.  agrees  to  deliver 
and  surrender  the  property  to  Na- 
tional, in  good  order  and  condition 
except  for  reasonable  wear  and  tear 
or  damage  by  unavoidable  casualty. 
If  WSM  fails  to  perform  any  agree- 


Whalen ;  Abbott-Kimball  Co.,  David 
B.  Mindlin. 

President  Feltis  will  be  assisted 
in  the  Minneapolis  meeting  Feb. 

12  and  at  a  luncheon  meeting  Feb. 

13  by  Otto  Stadelman,  secretary- 
treasurer  of  Needham,  Louis  & 
Brorby,  Chicago. 

Mr.  Roberts  has  arranged  an 
open  meeting  of  the  Chicago  Radio 
Management  Club  Feb.  14  for  all 
national  representatives  with  of- 
fices in  Chicago  and  members  of 
the  press  in  addition  to  regular 
members  in  Chicago  on  Feb.  14. 

D.  E.  Robinson,  director  of  re- 
search. Pedlar  &  Ryan,  will  be  pres- 
ent in  Pittsburgh  for  the  meeting 
Feb.  15  and  for  the  luncheon  the 
following  day. 

During  regular  business  sessions 
of  the  conference,  stations  were 
urged  by  Phil  Hoffman,  general 
manager,  KRNT,  to  take  fuller  ad- 
vantage of  opportunities  to  develop 


ment  in  the  lease,  it  would  con- 
stitute default  and  after  30  days 
the  lease  would  be  terminated.  It 
would  be  cancellable  at  any  time 
by  consent  of  the  parties,  or  by 
either  party  without  the  consent  of 
the  other  upon  30  days'  notice. 

The  WOW  transaction,  whereby 
Woodmen  of  the  World  transferred 
the  5,000  w  regional  to  a  new  com- 
pany headed  by  John  J.  Gillin  Jr., 
was  approved  by  the  FCC.  It  con- 
tained no  reversionary  clause 
whereby  the  Woodmen,  also  a  life 
insurance  operation,  could  recap- 
ture the  station  in  event  of  default. 
The  same  general  pattern  is  fol- 
lowed in  the  National  Life-WSM 
Inc.  transaction.  Tbe  WOW  lease 
is  in  litigation  before  the  U.  S. 
Supreme  Court  because  of  a  stock- 
holders' suit. 

The  WSM  application  gives  as 
the  reason  for  the  assignment 
"simplification  of  corporate  opera- 
tions so  as  to  separate  radio  sta- 
tion from  the  insurance  company." 
The  grand  total  of  all  equipment 
arid  property  held  by  WSM  is  given 
as  approximately  $512,000,  of 
which  approximately  $295,500  is 
technical  equipment. 

The  analysis  of  income  and  ex- 
pense of  WSM  for  1944  showed  to- 
tal broadcast  revenues  of  $1,062,- 
421.85;  total  broadcast  expenses 
of  $537,609.33,  and  a  gain  of  $524,- 
812.52. 

Of  the  aggregate  income,  sale 
to  major  networks  (NBC)  brought 
approximately  $260,000 ;  national 
and  regional  time  sales,  $615,000, 
and  local  time  sales  $60,000,  for 
an  aggregate  of  approximately 
$933,000  before  commissions  to 
agencies  and  representatives.  Pro- 
gram expenses  aggregated  $377,- 
000,  of  which  more  than  $241,000 
was  for  talent.  National  Life  had 
total  assets  at  the  end  of  the  year 
of  $155,765,000. 


better  public  service  programs. 
Representing  the  Radio  Council  of 
Kansas  City,  the  Rev.  Roswell 
Williams,  treasurer  of  the  Council 
and  faculty  member  at  Rockhurst 
College,  spoke  in  support  of  the 
American  system  of  radio.  "I  be- 
lieve advertising  makes  radio  free 
from  controls  that  might  make  it 
primarily  a  propaganda  weapon  of 
the  party  in  power,"  he  said. 

Harold  Fair,  program  manager, 
WHO,  and  chairman  of  the  NAB 
Program  Managers  Executive  Com- 
mittee, stressed  the  need  for  pio- 
neering in  program  ideas.  He  said 
that  the  industry  is  facing  a  new 
period  of  development  program- 
wise. 

Honoring  Mr.  Ryan,  the  Kansas 
City  Chamber  of  Commerce  relin- 
quished its  regularly  scheduled  pub- 
lic affairs  luncheon  to  the  broad- 
casters. Mr.  Ryan  was  introduced 
to  the  group  by  Arthur  B.  Church, 
president,  KMBC,  and  his  remarks 
were  broadcast  over  the  Kansas 
State  Network.  Lewis  H.  Avery,  di- 
rector of  Broadcast  Advertising  for 
NAB,  addressed  the  Kansas  City 
Rotary  Club  at  its  Thursday  lunch- 
eon session  on  the  general  topic  of 
radio  broadcasting. 

Kansas  City  advertising  agency 
executive,  R.  J.  Potts  of  Calkins  & 
Holden,  was  host  at  a  cocktail 
party  for  the  delegates  the  closing 
night  of  the  conference. 

In  Washington,  C,  E,  Arney  Jr., 
secretary-treasurer  of  the  NAB, 
announced  the  following  Associa- 
tion board  and  committee  meetings, 
to  be  held  in  Washington:  Feb,  20, 
21— Public  Relations;  Feb,  22,  23 
—Code  Committee;  Feb,  27,  28— 
Board  Meeting;  Mar.  1,  2 — Re- 
search Executive  Committee, 


Fitzgeralds  Move 

ED  and  Pegeen  Fitzgerald,  whose 
morning  cooperative  programs  are 
broadcast  from  their  breakfast  ta- 
ble, will  move  from  WOR  New 
York,  to  WJZ  New  York  April  30, 
Team  will  be  given  a  25-minute 
daily  spot  before  9  a.m.  on  WJZ 
and  will  be  groomed  for  a  Blue 
Network  program. 


NAB  DISTRICT 
MEETINGS 


REVISED  schedule  of  NAB  dis- 
trict meetings  follows: 
First  Section 

District  11— Minneapolis,  Mon.  Tues., 
Feb.  12-13,  Nicollet  Hotel. 

District  3— Pittsburgh,   Thurs.,  Pri., 
Feb.  15-16,  WUllam  Penn  Hotel. 
Second  Section 

District  1— Boston— Monday,  Tuesday, 
March  5-6,  Statler. 

District  2— New  York— Thursday,  Fri- 
day, March  8-9,  Roosevelt. 

District  4 — D.  C,  Virginia,  West  Vir- 
ginia broadcasters,  Washington— Mon- 
day, Tuesday,  March  12-13,  Statler. 

District  4— N.  C,  S.  C.  broadcasters, 
Charlotte,  N.  C— Thursday,  Friday, 
March  15-16  (no  hotel  yet). 

District  5 — Ga.,  Ala.  broadcasters,  At- 
lanta— Monday,  Tuesday,  March  19-20 
(no  hotel  yet). 

District  5 — ^Fla.,  Puerto  Rico  broad- 
casters, Jacksonville — Thursday,  Friday, 
March  22-23  (probably  Hotel  MayflovJer). 

District  7  —  Cincinnati  —  Monday, 
Tuesday,  March  26-27  (probably  Hotel 
Gibson). 

District  9— Chicago— Thursday,  Fri- 
day, March  29-30,  Palmer  House. 

District  8 — ^Detroit— Monday,  Tues- 
day, April  2-3  (no  hotel  yet). 


WSM  Voluntary  Transfer  Asked  of  FCC 
Follows  Pattern  of  WOW  Transaction 
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/EBNON.  VIRGf 


VIEBIIU IDIIE  OF  mi\m  riBST  CITIZEI 


A  few  miles  from  the  nation's  capitol,  but  within  the  borders  of  historic  Virginia,  is  the  magnificent 

home  of  a  man  whose  name  is  First  in  American  honors.  Here,  at  Mount  Vernon,  lived  George  Washington  . . . 

an  exponent  of  genteel  Virgmia  livmg  .  .  .  the  awe-mspmng  beauty  of  Mount  Vernon  reflects 
that  devotion  to  the  good  way  of  life.  His  home  still  symbolizes  Virginia's  unique,  romantic  and  substantial 

contribution  to  the  legacy  of  America.  More  than  a  legacy,  it  is  a  living,  real  part  of  today's  South  .  .  . 

as  is  W  R  VA,  dedicated  ...  to  the  glories  of  the  past  .  .  .  needs  of  Today  .  .  .  and  Tomorrow. 


Our  association  witk  WRVA,  Rick  mond. 

extenJs  over  a  ten-year  period.  We  are  prouJ  to  kave  played 
a  part,  as  National  representatives,  in  tke  deserved  ^rowtk 
and  success  of  WRVA  wkick  today  is  one  of  the 
most  outstanding  and  effective 
stations  of  tke  Soutk. 


P  AU  L  H  .  r)^^ 

MER  COMPANY  •  RADIC 

1  STATION  REPRESENTATIVES 

NEW  YORK  -  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  -  LOS  ANGELES 


Sandage  Gives  Points  for  Radio  Users 


News,  Music,  Dominant 
Choice  of  Sponsors, 
Study  Shows 

A  NEW  BOOK  by  Prof.  C.  H. 
Sandage,  Radio  Advertising  for  Re- 
tailers, reporting  comprehensively 
on  the  extent  and  character  of  the 
use  of  radio  by 
local  firms,  was 
published  today 
(Feb.  12)  by  Har- 
vard U.  Press, 
4  Cambridge  ($4). 

The  study  was 
made  pursuant  to 
/    flH    the  release  of  the 
jm    NAB  Retail  Pro- 
motion  Plan, 
Prof.  Sandage     which    seeks  to 
give  department 
stores  a  clearer  understanding  of 
radio  as  an  advertising  medium. 
Prof.  Sandage,  Professor  of  Mar- 
keting at  Miami  U.,  Oxford,  O., 
conducted  the  study  while  a  visit- 
ing professor  at  the  Harvard  Busi- 
ness School  under  a  financial  grant 
to  the  school  by  CBS. 

Warns  Against  Brief  Use 

Prof.  Sandage's  book  reviews  in 
detail  the  experiences  of  American 
retail  advertisers  who  have  em- 
ployed radio  to  promote  the  sale  of 
their  merchandise.  It  explains  that, 
in  1942,  50,000  local  firms  pur- 
chased radio  time.  There  are.  Prof. 
Sandage  says,  about  775,000  retail 
stores  in  the  U.  S.  in  the  586  com- 
munities where  commercial  radio 
stations  are  located. 

Conclusions  offered  by  the  study 
include : 

That  real  success  from  radio 
should  not  be  expected  during  the 
first  six  months  of  use.  Most  firms, 
Prof.  Sandage  advises,  should  not 
use  radio  as  a  major  medium  unless 
they  are  prepared  to  employ  it  for 
at  least  six  months. 

Radio  can  be  used  as  successfully 
by  small  firms  in  small  communi- 
ties as  by  large  manufacturers  in 
large  cities. 

The  evidence,  Prof.  Sandage 
writes,  suggests  a  tentative  conclu- 
sion that  firms  with  annual  adver- 
tising expenditures  of  $50,000  or 
more  generally  should  expect  to 
spend  at  least  15%  of  their  total 
budget  on  radio  if  they  wish  high 
success;  and  that  smaller  firms 
should  expect  to  spend  about  20%. 

Prof.  Sandage  finds  that  the  fac- 
tor of  management  is  highly  im- 
portant to  success  in  radio  use. 
Such  things  as  selection  of  appro- 
priate items  for  radio  mention;  co- 
ordination of  radio  advertising 
with  the  entire  promotional  and 
merchandising  plan  of  the  store; 
and  assignment  of  responsibility  to 
a  single  head  may  determine  suc- 
cess or  failure. 

Primary  procedure  employed  by 
Prof.  Sandage  in  compiling  the 
30ok  was  personal  interview.  These 
interviews  were  supplemented  by 
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mail  questionnaires.  In  all,  382  per- 
sonal interviews  were  held,  the 
greater  part  with  retail  users,  206 
usable  questionnaires  were  returned 
by  broadcast  stations  and  1,011 
usable  questionnaires  were  received 
from  local  firms  using  radio  time. 
Supplement  with  Spots 
Prof.  Sandage  concludes,  after 
an  intensive  study  of  the  relative 
merits  of  announcement  and  pro- 
gram sponsorship,  that  good  results 
can  be  obtained  from  either. 
"Where  radio  is  used  as  an  impor- 
tant part  of  the  promotional  plan," 
he  writes,  "better  results  will  be 
obtained  if  program  time  consti- 
tutes the  foundation  of  the  radio 
undertaking  and  spot  announce- 
ments are  used  only  to  support  and 
supplement  program  sponsorship. 
Success  from  programs  naturally 
depends  largely  on  the  degree  to 
which  a  substantial  listening  audi- 
ence is  developed  from  groups  rep- 
resenting actual  or  potential  cus- 
tomers of  the  sponsor." 

In  1942,  Prof.  Sandage  reports, 
local  business  firms  contributed 
more  than  60%  of  the  revenue  re- 
ceived by  the  average  broadcast  sta- 
tion with  power  of  250  w  or  less. 
Some  stations,  answers  to  question- 
naires indicated,  depend  almost  en- 
tirely upon  local  business  to  sur- 
vive, he  reports. 

"It  is  estimated  that  in  1942," 
the  book  states,  "at  least  50,000  lo- 
cal business  firms  purchased  time 
from  one  or  more  broadcast  sta- 
tions. Approximately  40%  of  these 
firms  were  located  in  communities 
vdth  a  population  under  25,000  and 
another  40%  in  cities  with  popula- 
tions between  25,000  and  200,000. 
Types  of  users  were  varied,  includ- 
ing such  businesses  as  specialty 
clothing,  furniture,  department 
stores,  jewelry,  hardware,  furriers, 
shoes,  drugs,  laundries,  finance 
houses,  opticians,  funeral  parlors 
and  theatres." 

Drawing  averages  from  the  sta- 
tistics he  gathered,  Prof.  Sandage 
reveals  that  the  average  retailer 
who  used  radio  consistently 
throughout  the  year  spent  $4,100 
on  the  medium.  This  represented, 
he  writes,  about  11%  of  the  total 
amounts  such  firms  spent  for  all 
advertising.  Department  store  users 
spent,  on  an  average  in  1942,  only 
5.1%  of  their  advertising  dollars  in 


radio,  he  points  out.  He  finds  there 
was  wide  divergence  between  budg- 
ets appropriated  by  department 
stores  for  radio,  but  that  in  no  case 
did  he  note  a  figure  higher  than  one- 
third  the  entire  store  budget  di- 
verted to  the  medium.  He  discov- 
ered in  his  study  that  many  types 
of  retail  advertisers  spent  their  en- 
tire appropriations  on  the  air. 
Long  Term  Users 

"Many  retailers  have  been  long 
term  users  of  radio,"  he  says.  "Of 
those  who  used  radio  throughout 
1942,  one-half  had  used  it  for  five 
years,  and  20.5%  had  used  this  me- 
dium for  10  years.  The  percentage 
of  long  term  users  becomes  more 
significant  when  it  is  realized  that 
the  number  of  commercial  radio 
stations  increased  56%;  from  1934 
to  1942  and  hence  many  1942  ad- 
vertisers had  no  opportunity  to  use 
radio  in  1933." 

Finding  that  local  radio  adver- 
tising predominantly  was  announce- 
ment advertising,  the  author  com- 
ments, "Retailers  and  other  local 
firms  either  have  avoided  the  work 
involved  in  building  their  own  radio 
programs  or  have  been  influenced 
by  station  policies  and  personnel  to 
depend  largely  on  spot  announce- 
ments. In  1942,  local  business  firms 
spent  about  55%  of  their  radio 
time  dollars  for  spot  announce- 
ments. While  department  stores 
placed  less  relative  emphasis  on 
non-program  time  than  is  true  of 
any  other  type  of  retail  outlet, 
they  allotted,^  on  the  average,  44.3%, 
of  their  radio  budget  to  spot  an- 
nouncements. The  comparable  fig- 
ure for  shoe  "stores  was  80.4%." 

Retailers  sponsoring  radio  pro- 
grams in  the <year  the  study  cov- 
ered preferred  news  and  music 
above  all  other  types  of  programs, 
Prof.  Sandage  reveals.  "A,  number 
of  retailers  sponsored  more  than 
one  kind  of  program,"  he  discovers. 
"News  was  sponsored  by  44.2%  and 
music  by  43.6%  of  all  retailers 
sponsoring  programs.  Variety  pro- 
grams were  the  next  in  volume  of 
sponsorship,  but  this  type  was  used 
only  by  11.5%  of  all  retail  buyers 
of  program  time.  Sports  programs 
were  generally  low,  but  popular 
among  men's  wear  and  family  cloth- 
ing stores." 

Prof.  Sandage  concludes  that 
many  opportunities  for  developing 


C.  H.  SANDAGE,  professor  of  marketing  at  Miami  U., 
Oxford,  O.,  directed  the  first  study  of  radio  broadcast- 
ing by  the  U.  S.  Bureau  of  the  Census  in  1935  and  is  the 
author  of  Advertising  Theory  &  Practice  as  well  as  many 
articles  and  government  publications.  In  compiling 
material  for  radio  advertising  for  retailers,  he  was  coun- 
seled by  an  advisory  committee,  which  include :  Neil  H. 
Borden,  chairman;  Harry  R.  Tosdal,  Malcolm  P.  McNair 
and  Stanley  F.  Teele,  all  of  whom  are  members /of  the 
faculty  of  Harvard  U< 


Home  to  WOW 

ADVERSE  housing  condi- 
tions in  Chicago  so  disheart- 
ened Ray  Olson  after  four 
months  of  futile  searching 
for  a  suitable  place  for  his 
family  that  he  has  resigned 
as  announcer  for  NBC  Chi- 
cago and  returned  to  his  home 
station,  WOW  Omaha.  A 
Davis  Award  winner  and 
production  manager  of  WOW, 
Ray  said  "Stuff"y  hotel  rooms 
got  me"  and  he  "couldn't 
stand  being  fenced  in."  David 
Rodgers,  formerly  with 
WFBM  and  WIRE  Indianap- 
olis, replaces  him  at  NBC. 


programs  with  particular  local  ap- 
peal have  been  ignored  by  broad- 
cast stations  and  retailers.  He  says 
that  much  effort  has  been  devoted 
to  attempts  at  copying  network 
programs  and  not  a  great  deal  to 
developing  local  personalities  and 
building  shows  with  a  distinct  local 
setting  and  flavor. 

Attitude  of  Agencies 

Of  advertising  agencies,  Prof. 
Sandage  says:  "They  have  played 
a  distinctly  minor  role  in  the  field 
of  retail  radio  advertising.  Of  the 
total  number  of  retailers  co- 
operating in  this  research  inves- 
tigation, only  16.5%  made  use 
of  advertising  agencies  in  connec- 
tion with  their  1942  radio  efforts. 
The  advertising  agency  was  used 
extensively  only  by  retailers  lo- 
cated in  cities  with  populations 
exceeding  500,000.  In  the  case  of 
such  retailers,  53.8%  used  the 
services  of  agencies  to  some  extent 
in  1942." 

Prof.  Sandage  reports  that  atti- 
tude of  agencies  toward  retail  ac- 
counts tended  to  fall  into  three  cat- 
egories: (1)  lack  of  interest  in  busi- 
ness from  retailers;  (2)  interest 
limited  to  purchase  of  spot  an- 
nouncements and  to  giving  general 
counsel,  and  (3)  interest  in  build- 
ing local  programs  on  a  syndicated 
basis.  Retail  accounts,  he  said,  were 
used  by  many  agencies  only  as 
stepping  stones  to  "big  money". 

The  Sandage  book.  Radio  Adver- 
tising for  Retailers,  is  offered  in 
five  parts  and  13  chapters.  Novel  , 
presentation    in    the    book  finds 
chapter  II  entitled  "Summary  and 
Conclusions",  in  which  the  author 
recapitulates    his     findings  and 
warns  the  reader  that  he  should 
read  beyond  the  point  only  if  his 
interest  in  the  subject  is  something 
more    than    superficial.    Subjects  ' 
dealt  with  specifically  and  in  detail  ' 
include:  Extent  and  Character  of 
Radio  Use  by  Local  Business  Firms, 
Radio  as   a   Medium  for  Selling  | 
Specific  Merchandise,  Radio  as  a  i 
Builder    of    Goodwill    and    Store  J 
Traffic,  Factors  Making  for  Suc- 
cess or  Failure,  The  Radio  Audi-  \ 
ence.   The   Radio   Program,   Spot  i 
Announcements,    The   Commercial  ' 
Message,  The  Radio  Station,  Ad-  i 
vertising  Agencies  and  Other  Serv-   '  | 
ice    Organizations,   The   Regional  f 
Advertiser. 
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THE  HORN 
OF 


(MODERN  VERSION) 

Plenty  of  high  frequency  Sound  reproduction,  up  to 
15,000  cycles  plus  . . .  plenty  of  bass  response,  down 
to  60  cycles . .  .  plenty  of  horizontal  distribution,  60 
degrees . . .  plenty  of  vertical  distribution,  40  degrees 
. . .  plenty  of  quality  .  . .  plenty  of  EVERYTHING  a 
modern  post-war  America  wants  in  quality  sound 
reproduction.  You  enjoy  them  all  in  the 
Altec  Lansing  Duplex  Speaker. 

SEND    FOR  BULLETINS 


LANSING  CORPOtfATiON 


1210  TAFT  BLDG.  •  HOLLYWOOD  28,  CALIF. 
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SHORTWAVE  WAR  AGAINST  NAZIS 

RCA  Transmitters  Fight  Germany  and  Satellites 
 From  Installations  on  5  Continents  


WAR  BEING  waged  against  Nazi 
Germany  via  shortwave  from  five 
continents  will  increase  in  tempo 
as  additional  RCA  shortwave 
transmitters  go  into  action  within 
the  next  few  months,  it  was  re- 
vealed last  week  by  the  RCA  Victor 
Division  of  RCA.  The  company  has 
shipped  the  last  of  a  total  of  23 
transmitters  to  be  supplied  by  RCA. 
Three  additional  RCA  transmitters 
of  this  type  have  been  completed 
and  soon  will  be  shipped,  with  in- 
stallation of  the  rest  of  the  trans- 
mitters bringing  to  a  total  of  ten 
the  number  of  countries  and  terri- 
tories repi-esented. 

First  to  "invade"  the  Axis  and 
satellite  nations,  with  words  for 
weapons,  shortwave  transmitters 
helped  pave  the  way  for  the  physi- 
cal invasion  now  in  progress.  Keep- 
ing up  a  constant  bombardment  of 
news,  education  and  counter  prop- 
aganda that  is  heard  and  felt 
around  the  world,  they  are  helping 
now  to  consolidate  Allied  gains  and 
facilitate  further  Allied  victories. 

Among  the    RCA  transmitters 


OWI  Expands  Japanese 
West  Coast  Operations 

MOVING  its  Japanese  Division 
from  Denver  to  main  headquarters 
of  Pacific  operations  in  San  Fran- 
cisco, the  OWI  last  week  planned 
to  step  up  its  psychological  warfare 
against  Japan,  according  to  an  an- 
nouncement by  OWI  Director  El- 
mer Davis.  Recent  addition  of  six 
new  shortwave  transmitters  on  the 
Pacific  Coast,  plus  the  new  Hono- 
lulu shortwave  transmitter  and  the 
new  medium-wave  standard  station 
on  Saipan  has  more  than  doubled 
the  output  of  the  Voice  of  America 
to  Japan  and  the  Japanese  people, 
Mr.  Davis  said. 

Japanese  translators  and  an- 
nouncers are  now  being  moved  to 
San  Francisco  where  they  will  join 
the  present  staff  to  consolidate 
Japanese  programming  activities  on 
the  West  Coast  and  make  it  pos- 
sible to  carry  the  Voice  of  America 
to  Japan  nine  hours  daily.  Hereto- 
fore programs  have  been  written  in 
English  in  San  Francisco,  trans- 
mitted by  teletype  to  Denver, 
translated  and  voiced  in  Denver, 
ar.d  relayed  back  to  San  Francisco 
by  land  line.  Then  recordings  were 
broadcast  to  Japan  and  Japanese 
occupied  areas  in  the  Pacific. 


Borden  Replaces 

BORDON  Co.,  New  York,  on 
March  5  replaces  Ed  Wynn's  Hap- 
py Island  on  185  Blue  stations 
Monday  9-9:30  p.m.  with  a  new 
springtime  musical  variety  show. 
Wynn  show  is  being  discontinued 
Feb.  26  to  allow  Mr.  Wynn  to 
make  a  tour  of  the  '"Purple  Heart 
Circuit",  visiting  servicemen  hos- 
pitals in  the  U.  S.,  it  was  said. 
Full  details  of  the  new  show  have 
not  been  completed,  but  it  is  known 
that  Borden  will  retain  Mark  Wai-- 
now's  orchestra  and  Jerry  Wayne, 
singer,  both  featured  on  the  pres- 
ent show.  Agency  is  Young  &  Rubi- 
cam,  New  York. 


now  on  the  air  are  seven  operated 
for  the  OWI  including  five  on  the 
East  Coast  of  the  U.  S.,  one  on  the 
West  Coast,  and  one  in  North  Afri- 
ca. Three  of  the  East  Coast  sta- 
tions are  being  operated  for  OWI 
by  the  NBC,  a  subsidiary  of  RCA, 
and  the  other  two  by  CBS.  The 
West  Coast  station  is  being  operat- 
ed for  OWI  by  Associated  Broad- 
casters. First  of  the  list  of  23  to  be 
installed  was  a  transmitter  pur- 
chased by  the  Brazilian  govern- 
ment for  Radio  Nacional,  govern- 
ment operated  station  at  Rio  de 
Janeiro  which  went  on  the  air  dui-- 
ing  the  Avinter  of  1942-43.  The 
installation  was  supervised  by  John 
Dawson,  RCA  field  engineer. 

Radiodiffusion  Nationale  Beige 
(Voice  of  Free  Belgium)  was  next 
to  be  installed  at  Leopoldville,  Bel- 
gian Congo,  and  Radio  Brazzaville, 
operated  by  the  French  National 
Committee  for  Liberation,  Brazza- 
ville, French  Equatorial  Africa. 
These  transmitters  went  on  the  air 
in  the  spring  of  1943.  The  Leopold- 
ville installation  was  supervised  by 
Walden  Shaw,  and  Brazzaville  by 
Paul  C.  Brown,  both  RCA  field  engi- 
neers. Development  of  this  type  of 
transmitter  was  begun  by  RCA 
about  a  year  before  Pearl  Harbor, 
when  the  increasing  importance  of 
high-power  international  radio  be- 
came apparent. 

Rectifier,  audio  and  control  cir- 
cuits of  the  RCA  50-SW  are  much 
like  those  developed  for  the  RCA 
50-E  standard  broadcast  transmit- 
ter. The  radio  frequency  circuits, 
however,  are  quite  different,  since 
the  requirements  of  international 
broadcasting  present  problems  that 
are  not  ordinarily  encountered  in 
domestic  medium-frequency  trans- 
mitters. 


NEW  OPEN  -  FACED  acoustic 
booth  having  a  direct  wire  from 
the  Salt  Lake  Airport  to  KSL  Salt 
Lake  City  for  daily  weather  fore- 
casts cuts  out  the  roar  and  rever- 
beration of  airplane  motors  for- 
merly contended  with.  A.  B.  Car- 
penter, supervising  forecaster,  is 
delivering  the  noon-hour  report. 
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U.  S.  COAST  GUARD  OFFICIAL  PHOTO 


"Show  me  some  water!" 


That's  the  request  a  United  States  Coast  Guard  offi- 
cer makes  when  he  test-checks  a  fireboat  in  the  harbor. 

And  that's  the  same  kind  of  request  many  an  adver- 
tiser is  going  to  make  .  .  .  maybe  in  a  different  way. 

The  smart  advertiser  is  going  to  say,  "Show  me  some 
results!".  .  .when  the  postwar  race  for  sales  and  brand 
identification  starts  again. 

We've  made  a  habit  of  producing  the  largest  results 
at  the  lowest  cost  in  Baltimore. 

BROADCASTING    •    Broadcast  Advertising 


So  if  you  are  planning  to  go  after  this  market,  a  good  ^ 
bet  is  W-I-T-H,  the  successful  independent.  In  a  five- 
station  town... it  delivers  the  largest  listening  audience 
at  the  lowest  cost. 

(ferW  I  T  H 

^^^^0  Baltimore,  Md. 

Tom  Tinsley,  President   '    Rtpresenud  NaUonally  by  Headley-Reed  j 
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Neiv  Basic  Time  Period  Breakdown  Plan 
Advocated  by  Dick  Slater  of  W.  E.  Long 


ANOTHER  CLOCK 


Sees  No  Competition 

"RADIO  can  never  be  a  substitute 
or  serious  competitor  for  the  news- 
paper," Robert  McLean,  publisher 
of  the  Philadelphia  Evening  Bul- 
letin and  AP  president,  told  the 
annual  conference  of  the  Pennsyl- 
vania Newspaper  Publishers  Assn. 
in  Harrisburg.  "Radio  primarily 
is  an  entertainment  business,"  Mr. 
McLean  added.  "Newspapers  are 
concerned  primarily  with  dissem- 
ination of  news.  However,  news- 
papers at  last  are  awake  to  the 
fact  that  they  have  a  lusty  com- 
petitor." The  Bulletin  bought 
WPEN  Philadelphia  last  year 
[Broadcasting,  Dec.  11,  1944]. 


C  A  N  A  D  I  A  N  BROADCASTING 
Corp.  shortwave  transmitters  at  Sack- 
\ille,  N.  B..  which  began  operation.s 
Christmas  Day  with  programs  for 
Canadian  troops  overseas,  on  Feb.  11 
began  foreign  language  broadcasts 
in  French,  German,  Dutch,  Flemish 
and  Czech.  The  .50  kw  stations  are 
operated  by  the  CBC  for  the  Canadian 
( iovernment's  Dept.  of  External  Af- 
fairs. 


BASIC  TIME  period  breakdown, 
claimed  to  be  an  improvement  over 
the  system  offered  by  Joseph  ^■ 
Spadea  [Broadcasting,  Jan.  16] 
has  been  presented  by  Dick  Slater, 
program  supervisor  of  the,,  radio 
division  of  the  W.  E.  Long  Co., 
Chicago,  station  representative. 

The  Long  plan,  designed  partic- 
ularly for  the  morning  periods  and 
taken  from  the  firm's  "Morning 
Radio  Show  Production  Manual" 
rearranges  the  three  main  program 
elements — music,  information  and 
news — so  that  nev/s  periods  are 
contained  within  a  time  segment 
instead  of  in  a  lead,  or  separate 
position.  This  re-balancing  places 
news,  which  is  actually  third  in 
listener  popularity  according  to 
the  manual,  between  musical, 
commercial  and  service  announce- 


ment segments  of  the  total  period. 
Each  of  these  segments  then  be- 
comes a  separate  sponsorable  por- 
tion. 

As  seen  on  the  chart,  the  first 
quarter-hour  period  contains  a 
one-minute  spot,  two  sponsorable 
five-minute  music  segments,  a 
sponsorable  three-minute  news 
segment  and  a  sponsorable  one- 
minute  weather  report. 

"In  advocating  the  plan,"  the 
manual  states,  "special  stress  is 
placed  upon  making  all  program 
features  contained  in  the  period 
altogether  complementary  to  each 
other,  with  the  result  that  all  fea- 
tures will  be  equally  attractive  to 
advertisers  and  serve  listeners  ac- 
cording to  people's  prime  interests 
at  this  time  of  the  day." 

It  is  pointed  out  that  this  type 


of  scheduling  not  only  increases 
revenue  potential  but  also  raises 
program  standards  by  offering  a 
variety  of  interest-appeals  within 
a  given  period  often  saturated 
with  a  single  type  of  program- 
ming of  interest  only  to  part  of 
the  listeners.  In  the  morning  pe- 
riods few  people  have  time  or  take 
time  to  dial  for  suitable  programs 
when  stations  schedule  all  of  the 
same  type  of  program  fare  during 
an  extended  or  important  time 
segm.ent,  the  manual  brought  out. 


GILCHRIST  STORE 
SIG^S  WNAC  SERIES 

AN  INVESTMENT  of  $50,000  for 
Gilchrist's  Dept.  Store  of  Boston, 
Quincy,  Waltham  and  Brockton  is 
represented  in  store's  sponsoring  of 
The  Answer-  Man,  broadcast  on 
WNAC  Boston,  key  station  of 
Yankee.  The  fact-finding  series  is 
broadcast  every  night  except  Sun- 
day, 6:30-6:45  p.m.  Other  stations 
carry  the  same  show  with  store 
sponsors  of  the  area. 

Institutional  and  good-will  type 
advertising  is  to  be  used  for  the 
opening  weeks  of  the  series,  rather 
than  straight  merchandise  selling. 
According  to  Julian  Burnce,  Gil- 
christ's advertising  manager,  the 
store  is  conducting  a  wide  adver- 
tising campaign  in  connection  with 
the  program.  Top  strips  on  all  Gil- 
christ stores'  signs  call  attention  to 
The  Answer  Man,  and  the  four 
stores  feature  a  window  display  on 
the  series. 

Present  at  a  cocktail  and  dinner 
party  given  by  Yankee  Network  to 
celebrate  the  contract,  with  Linus 
Travers,  Yankee  executive  vice- 
president  as  host,  were,  among 
other:  George  Wiswell,  of  the 
Chambers  &  Wiswell  Advertising 
Agency,  handling  the  account; 
Charles  Curtin,  WNAC  producer; 
James  S.  Powers,  director  of  mer- 
chandising and  promotion;  Phyllis 
R.  Doherty,  publicity  director;  John 
Harrington,  New  York  representa- 
tive; N.  O.  Herman,  account  ex- 
ecutive; Madeline  Allen,  a  script- 
writer; Martha  Johnson,  sales  pro- 
motion staflf;  Edna  Youmans,  sec- 
retary; Bill  Hahn,  announcer,  and 
Charles  Forrester,  "The  Answer 
Man",  all  of  WNAC.  Mrs.  Suzanne 
S.  Graham,  director  of  sales  and 
merchandise  of  the  Gilchrist  Co. 
and  Julian  Burnce,  advertising 
manager  of  Gilchrist's  were  among 
those  representing  the  store. 


the  WORLD 


'\  . .  the  sort  of  thing 
that  would  just 
bout  banish  wars" 


Duplicating  this  WTAG-originated  project 
10,000  times  would  destroy  war  forever,  in 
the  editorial  opinion  of  the  Toronto  Financial 
Post.  Dozens  of  official  representatives  of  all 
fhe  United  Nations  have  or  will  come  to 
Worcester,  to  talk  to  civic  organizations, 
public  school  classes  etc.,  to  participate  in 
fhe  renowned  Clark  University  Forum,  and 
\o  broadcast  to  WTAG's  huge  Central  New 
England  audience.  The  OWI  week  after 
week  beams  these  activities  to  the  home 


lands  of  these  nations. 

Worcester  is  the  first  city,  as  WTAG  is 
the  first  station,  in  this  country  to  attempt  to 
solve  future  problems  of  United  Nations 
cooperation  upon  a  foundation  of  knowledge 
and  understanding.  Small  wonder  that  this 
kind  of  creative  force  is  acknowledged  by 
an  overwhelming  audience  preference  for 
WTAG  —  the  station  with  the  INSIDE  track, 
INSIDE  of  Central  New  England. 


PAUL    H.    RAYMER    CO.    National    Sales    R  e  pr  e  s  e  nt  a  t  i  v  e  $/^^^fjy^ 

Of 


WORCESTER 


580  KC 

OWNED    AND    OPERATED    BY    THE    WORCESTER    TELEGRAM-GAZETTE  5000WattS 
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ABBOTT  &  COSTELLO 


ALEX  DREIER 


AMERICAN  ALBUM  OF  FAMILIAR  MUSIC 


CAVALCADE  OF  AMERICA 


BACKSTAGE  WIFE     •     CARNATION  CONTENTED  PROGRAM 

CHESTERFIELD  SUPPER  CLUB     •     CAN  YOU  TOP  THIS 


EDGAR  BERGEN  &  CHARLIE  McCARTHY 


BOB  BURNS 


CARTON  OF  CHEER 


DINAH  SHORE'S  OPEN  HOUSE 


GENERAL  MOTORS  SYMPHONY  OF  THE  AIR  •  STARRING  CURT  MASSEY  • 
BETTY  CROCKER  •  BOB  HOPE  •  AMOS  N'  ANDY  >  DAVID  HARUM 
EVERYTHING  FOR  THE  BOYS     •      JOHNNIE  PRESENTS-GINNY  SIMMS 

DR.  I  Q  •  DUFFY'S  TAVERN  •  EDDIE  BRACKEN  SHOV/  •  BILL  STERN 
A  DATE  V/ITH  JUDY     •     COMEDY  THEATRE     •     WHEN  A  GIRL  MARRIES 

f 

FIBBER  McGEE  AND  MOLLY     •      WESTINGHOUSE  PROGRAM 
BENNIE  WALKER'S  TILLAMOOK  KITCHEN     •      STANDARD  SCHOOL  BROADCAST 
FITCH  BANDWAGON     •     FRONT  PAGE  FARRELL     •     GASLIGHT  GAYETIES 
GREAT  GILDERSLEEVE     •     THE  GUIDING  LIGHT     •      HOUR  OF  CHARM  • 
HIGHWAYS  IN  MELODY     •      INFORMATION  PLEASE 
JOAN  DAVIS  WITH  JACK  HALEY     •     JACK  BENNY 
KAY  KYSER'S  COLLEGE  OF  MUSICAL  KNOWLEDGE 
DR.  KATE     •     KALTENBORN  EDITS  THE  NEWS 
A  LAYMAN'S  VIEWS  OF  THE  NEWS 
ALBERS  HOMEMAKERS'  HOUR 


FURLOUGH  FUN 


ELMER  PETERSON 


These  are  thii 


GRAEME  FLETCHER     •     PEPPER  YOUNG'S  FAMILY 
EDDIE  CANTOR     •     THOSE  WE  LOVE 
GRAND  HOTEL     •      K-C  JAMBOREE  , 
HYMNS  OF  ALL  CHURCHES 

YOUNG  WIDDER  BROWN 
GRAND  OLE  'OPRY 


LITTLE  BETSY  ROSS  GIRL 
MAXWELL  HOUSE  COFFEE  TIME 
MANHATTAN  MERRY-GO-ROUND 
MOLLE  MYSTERY  THEATRE 
SMILIN'  ED  McCONNELL 
NATIONAL  BARN  DANCE 
MR.  AND  MRS.  NORTH 
ONE  MAN'S  FAMILY 
MR.  DISTRICT  ATTORNEY 
REVEILLE  ROUNDUP 
PORTIA  FACES  LIFE 
MUSIC  AMERICA  LOVES  BEST 
THESE  ARE  OUR  MEN 
THE  TELEPHONE  HOUR 
OPPORTUNITY  THEATRE 
STRADIVARI  ORCHESTRA 

TODAY'S  CHILDREN 
PEOPLE  ARE  FUNNY 
WOMAN  IN  WHITE 
JUST  PLAIN  BILL 
WORLD  PARADE 
SICK  S  STAR  FINAL 
RIGHT  TO  HAPPINESS 


MA  PERKINS  I 
ROSEMARY 

WALTZ  TIME 

I-  ■  ^  I 

m         '  JAMES  ABBE 

LORA  LAWTON: 

NIGHT  EDITOR 

STELLA  DALLAS 

ELLERY  QUEEN 

STAR  PLAYHOUSE 

PALMOLIVE  PARTY 

LOWELL  THOMAS 

ART  BAKER -NEWS 

LORENZO  JONES 

ROBERT  ST.  JOHN 

RICHFIELD  REPORTER 

KRAFT  MUSIC  HALL 

JOHN  W.  VANDERCOOK  : 

NEWS  OF  THE  WORLD 

ROAD  OF  LIFE     •      RUDY  VALLEE 

RALEIGH  ROOM  WITH  HILDEGARDE 

TRUTH  OR  CONSEQUENCES 

VOICE  OF  THE  DAIRY  FARMER 

NOAH  WEBSTER  SAYS     •      OKAY  FOR  RELEASE 

VOICE  OF  FIRESTONE     •     WORLD  FRONT 

WOMAN  OF  AMERICA     •     THE  GRAND  OLE  OPRV 

THE  STANDARD  HOUR     •     CHUCK  COLLINS 


FLEETWOOD  LAWTON 


AUNT  MARY 


SAM  HAYES 


that  make  the 

NBC  PARADE  OF  STARS 

radio's  greatest 

Program  Promotion  Campaign 


FOR  THI  FIRST  TIMtt- 

Every  NBC  commercial  program  participates 
in  the  campaign  —  111  day-  and  night-time  pro- 
grams in  all. 

Individualized  promotion  kits  tailored  for  each 
program,  at  no  cost  to  clients  or  agencies. 

Every  NBC  station  supports  the  campaign 
with  local  promotions  adapted  to  produce  the 
best  results  in  its  coverage  area. 

The  NBC  Parade  of  Stars  becomes  a  year- 
round  effort  consistently  building  more  audi- 
ence for  all  NBC  programs. 


Of  the  40  most  popular  programs  on 
all  four  networks,  25  are  heard  on 
NBC — America's  No.  1  Network. 
This  is  no  coincidence;  it  is  due  to  a 
combination  of  good  programs,  jjIus 
unexcelled  facilities,  supported  by 
radio's  most  effective  audience- 
building  effort,  the  NBC  Parade  of 
Stars. 

This  FIRST  REPORT  records  that  cam- 
paign in  terms  of  listener  impres- 
sions, created  by  the  teamwork  of 
NBC  and  its  independent,  affiliated 
stations  during  October,  November 
and  December,  1944. 


For  October,  November  and  December,  1944— NBC  Stations  used 


NUMBER 

MINUTES 

COST,  IF 
PURCHASED 

Station-Break  Announcements 

33,942 

11,314 

$261,397 

Recordings  Used 

18,137 

57,429* 

135,601*' 

Special  Network  Programs 

7 

17,685 

35,247 

TOTAL 

52,086 

86,428 

$432,245 

**toi«d  on  towtti  quarlor-hour  ttolion  relet. 


,„  ,^^«-^.p    ...,»^  '-wryi?''    j;w«"""»''^«5  c.„ 

  -V*  ^^-^^-^fir^.^'i. 

For  October,  November  and  December,  1944 -NBC  Stations  used:—  S  ^^Ss^^fe^*  *   >5e     -    ^^«n  T-Pt^ 
ADVERTISING                      PUBLICITY  " "    Jl'U^^  S^^-^^^^^^^^ 

  v,RO>.  Voted Mos'   .  ..   '"gp*!! .  .  ■  To-is"?'" 

~    ;  ~"      Daily  and  weekly  newspapers  , r-^^^^— P-Jl  M  tefcmi 

Numberofctt.es   343     use  thousands  of  line,  on  NBC  f^  &Mk         Ju  J^Tk..^^^^^^;.  ^il  ™ 

programs  and  stars  regularly  '^^    ll  Ul^^— —  -  - 
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For  October,  November  and  December,  1944— NBC  Stations  used:  — 


NUMBER 

CIRCULATION* 

Car  Cards 

18,465 

309,881,008  (monthly) 

Window  and  other  Displays 

408 

87,592,186 

Billboards 

459 

144,186,870  (monthly) 

THREE  MONTHS'  IMPRESSIONS  TOTAL  OVER  ONE  BILLION 

*Contervafivtly  estimaled. 


1 

NBC  supported  its  affiliates'  local  activities  with  an  eight- 
week  movie  trailer  campaign  (a  new  medium— never  be- 
fore used  on  a  national  scale  by  any  radio  network). 

Featuring  NBC  night-time  stars,  the  trailers  were  seen  ir 
726  theatres  by  over  28,000,000  people  in  1 1 1  station- 
cities  having  a  population  of  22,000,000. 


I 


1*1  iJ 


Cade  oip*^ci\.o^«  * 


1   BLU"-  ' 


Widely  diversified  direct-mail  campaigns  included  among  others:  r-i^» 
postcards,  house-to-house  broadsides,  station  magazines  distributed 
to  listeners,  program  schedules,  roto  sections  and  dealer  letters. 

For  October,  November  and  December,  1944— NBC  Stations  distributed:— 
Total  number  direct-mail  pieces  


Total  circulation    6,831,365 


-  'J)tul"'Z 


0  6-' 


A  FEW  TYPICAL  EXAMPLES:  ★  An  actual  star  parade  complete 
with  a  band,  high  school  students  carrying  blow-ups  of  NBC 
stars  and  an  on-the-spot  broadcast.  *  "Parade  of  Stars  Month" 
officially  proclaitned  by  the  city's  Mayor  and  given  widespread 
publicity.  News  broadcasts  from  a  promotionally  decorated 
window  of  a  down-town  department  store,  -k  Electric  moving 
signs  on  important  street  corners,  Others  were  exhibits  at  State 
and  County  Fairs,  personal  appearances  of  stars,  luncheon  club 


Year-'round  Parade 


Week  after  week,  NBC  stations  are  bringing  larger  audiences  to 
NBC  programs.  For  the  NBC  PARADE  OF  STARS  is  a  continu- 
ing program-promotion  campaign  ...  a  year-'round  promotional 
effort  that  pays  DIVIDENDS. 

New  ideas,  new  campaigns,  new  recordings,  new  promotional 
kits  are  constantly  on  their  way  to  stations  affiliated  with  the  net- 
work, ready  to  do  a  job  of  telling  their  listeners  and  potential 
listeners  about  the  superiority  of  NBC  programs — ready  to  build 
ever  larger  audiences  for  NBC  advertisers. 

On-the-air  programs  .  .  .  the  newspaper  ads  and  publicity  .  .  . 
the  billboards  and  car  cards  and  window  displays  .  .  .  the  program 
schedules  and  other  mailing  pieces  .  .  .  the  ideas  that  NBC-station 
promotion  men  place  behind  the  campaign  ...  all  these  will  con- 
tinue throughout  the  year  to  bring  more  listeners  to  ''The  Net- 
work Most  People  Listen  to  Most." 


over  these  NBC  Stations 


This  FIRST  REPORT  summarizes  merely  the  three-month  period  opening  the  cam- 
paign. Supplementary  reports  throughout  the  year  will  be  made  to  each  NBC  client 
and  agency,  including  scrapbooks  showing  actual  promotion  evidence. 


CBF  •            '    CBM    •    KANS    *    KARM        mm        KB  ■           "    '  \m 
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K.  ^    KSOO'  •    KSTP    ^    XIAR    •    i     i:  ♦    I    i  >  .r  ■    ^VO^'  W  t 
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iOK   •  WIW 


X  The  results  shown  here  would  not 
hove  been  possible  without  the  splen- 
,  did  and  whole-hearted  co-operation  of 
i  NBC  aflFiliated  stations.  To  them,  NBC 
^  expresses  its  sincere  thanks  for  the 
voluntary,  continuing  promotion  of  the 
programs  heard  over  their  stations 
which  comprise 
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Canadian  Radio  Men  Stress  Programs 


Large  U.  S.  Attendance 
Expected  at  Sixth 
War  Conference 

By  JAMES  MONTAGNES 

CANADIAN  broadcasters  will  hold 
their  sixth  wartime  convention 
Feb.  12-14  at  the  Chateau  Fron- 
tenac,  Quebec,  with  program  better- 
ment in  all  phases  a  major  subject. 
This  marks  the  11th  annual  con- 
vention of  the  Canadian  Assn. 
of  Broadcasters,  whose  mem- 
bership now  embraces  most  Ca- 
nadian privately-owned  stations. 

Commercial  continuity,  music 
copyright  fees,  Bureau  of  Broad- 
cast Measurement,  CAB  code  of 
ethics,  public  relations,  program 
improvement,  public  service  activi- 
ties, are  featured  on  the  convention 
agenda. 

Many  From  U.  S. 

While  conventions  have  been 
banned  in  the  U.  S.  because  of 
transportation  problems,  a  number 
of  American  broadcasters  and  rep- 
resentatives of  the  Government  and 
supply  industry  are  coming  to 
Quebec  from  South  of  the  border. 
Canadian  broadcasters  picked  Que- 
bec for  their  convention  since  it  is 
off  the  beaten  track  in  winter 
months,  has  no  heavy  traffic  or 
transportation  difficulties  as  have 
other  major  eastern  Canadian  cities 
where  conventions  are  usually  held. 
There  is  no  convention  ban  in 
Canada. 

That  some  new  plan  for  levying 
fees  for  broadcast  copyright  music 
is  in  the  offing  for  postwar  is  real- 
ized from  the  fact  that  advance 
registrations  show  a  number  of 
representatives  from  the  Canadian 
Performing  Rights  Society,  music 
publishers,  ASCAP  and  BMI  will 
attend  the  convention  for  the  first 
time.  Performing  rights  fees  are 
up  for  discusison  on  the  Wednesday 
morning  closed  session. 

Also  expected  this  year  in  larger 
numbers  than  previous  years  are 
representatives  of  Canadian  and 
American  advertising  agencies,  who 
will  see  managers  of  stations  with 
whom  they  usually  deal  by  mail  or 
through  representatives.  The  year- 
old  Bureau  of  Broadcast  Measure- 
ment meeting  on  Monday  afternoon 
also  is  a  factor  in  bringing  these 
advertising  agency  executives  to 
the  convention. 

The  Agenda 

A  number  of  agencies  are  looking 
to  postwar  radio  expansion  and  are 
attending  with  this  in  mind.  Of  in- 
terest also  is  a  luncheon  on  Tuesday 
by  Swift  Canadian  Co.  Ltd.,  To- 
ronto, to  Canadian  Broadcasting 
Corp.  Dominion  network  station 
executives  attending.  (Swift's  use 
Dominion  net  for  Breakfast  Club 
daily  program.) 

Agenda  calls  for  open  business 
meeting  with  appointments  of  com- 
mittees, hearing  of  legal,  engineer- 
ing and  commercial  continuity  com- 
mittee   reports    and  president's 

BROADCASTING   •   Broadcast  Advertising 


annual  adress  at  the  Monday  morn- 
ing opening  session.  Monday  after- 
noon is  devoted  to  BBM  with  open 
and  later  a  closed  meeting. 

Tuesday  morning  reports  on  the 
Canadian  Radio  Technical  Plan- 
ning Board,  CAB  code  of  ethics, 
programs,  public  relations,  and 
public  service  broadcasts  will  be 
heard  in  open  meeting.  Tuesday 
afternoon's  closed  session  wil  be 
devoted  to  financial  reports  and 
election  of  officers.  On  Tuesday 
evening  the  annual  dinner  will  be 
addressed  by  Peter  Stursberg,  Ca- 
nadian Broadcasting  Corp.  war 
correspondent. 

Wednesday  morning's  closed  ses- 
sion will  consider  performing 
rights  fees,  standardization  of  rate 
structure,  Parliamentary  Radio 
Committee  report  and  music  prob- 
lems. Closing  session  will  be 
Wednesday  afternoon  with  reports 
from  standing  committees  and  gen- 
eral business. 

Social  functions  at  the  conven- 
tion include  French-Canadian  din- 
ner by  CFRB  Toronto,  to  adver- 
tising agency  executives  attending, 
CAB  dinner  to  NAB  directors  and 


other  U.  S.  guests,  cocktail  party 
by  Canadian  National  and  Cana- 
dian Pacific  Telegraphs,  cocktail 
party  by  Canadian  Marconi  Co., 
and  dinner  by  All-Canada  Radio 
Facilities  for  stations  the  organi- 
zation represents  and  American  vis- 
itors. 

Other  Meetings 

Several  organizations  are  plan- 
ning meetings  in  conjunction  with 
the  CAB  convention.  Preceding  the 
annual  conference,  meetings  of 
member  stations  of  the  Canadian 
Broadcasting  Corp.  Trans-Canada 
and  Dominion  networks  were  held 
at  the  Ritz  Carlton  Hotel,  Montreal, 
last  Wednesday  and  Thursday. 
CBC  officials  met  with  managers 
and  executives  of  privately-owned 
stations  to  discuss  problems  con- 
fronting the  two  Canadian  net- 
works, both  of  which  are  controlled 
by  CBC  under  the  law. 

A  sales  conference  of  executives 
of  stations  represented  by  Horace 
N.  Stovin  &  Co.,  Toronto,  Montreal 
and  Winnipeg,  is  scheduled  for  Feb. 
16  at  the  Windsor  Hotel,  Montreal, 
following  the  CAB  convention. 


ADVANCE  CAB  REGISTRATION 


Akerberg,  H.  V.,  CBS  New  York. 
Alexander,  J.  L.,  Toronto. 
Allard,  James,  All-Canada  Radio  Facili- 
ties, Ottawa. 
Amyot,  Miss  L.,  CKCH  Hiill,  Que. 
Anderson  T.  L.,  Cockfield  Brown  &  Co., 
Toronto. 

Arbuthnot,    Lee,    Young  &  Rubicam, 
Toronto. 

Archibald,  E.  G.,  CHOV  Pembroke,  Ont. 
Armstrong,  W.  M.,  Canadian  National 

Rwy.  Montreal. 
Ashby,  A.  L.,  NBC,  New  York. 
Atkinson,  Northern  Elec.  Co.,  Montreal. 
Avery,  R.  J.,  Ronalds  Adv.  Agency,  To- 
ronto. 

Aylen,  E.  C,  CJAT  TraU,  B.  C. 


Backhouse,  W.  H.,  CKY  Winnipeg. 
Baldwin  J.  E.,  All-Canada  Radio  Facili- 
ties, Vancouver. 
Ball,  A.  C,  "Canadian  Advertising,"  To- 
ronto. 

Bannerman,  Glen,  CAB  Toronto. 
Barnes,  W.  B.,  NBC  New  York. 
Beardall,  J.,  CFCO  Chatham,  Ont. 
Beaudry,  Guy,  Press  News,  Montreal. 
Bendit,  R.,  CKCH  Hull,  Que. 
Bernard,  V.,  CHNC  New  Carlisle,  Que. 
Bernler,  Lucien,  CKCV  Quebec. 
Berry,  C.  W.,  CPGP  Grande  Prairie,  Alta. 
Berthon,  Geo.,  Young  &  Rubicam,  To- 
ronto. 

Besnar,  M.,  CHNC  New  Carlisle,  Que. 
Bewick,  L.  W.,  CHSJ  St.  John,  N.  B. 
Biondi,  F.,  CKAC  Montreal. 
Blackburn,  W.  J.,  CFPL  London,  Ont. 
Borrett,  Maj.  Wm.  C,  CHNS  Halifax. 
Botterill,  N.,  CJOC  Lethbrldge,  Alta. 
Bourgoyne,  Maj.  H.  B.,  CKTB  St.  Cath- 
erines, Ont. 
Bowden,  R.  F.,  H.  N.  Stovin  &  Co., 
Toronto. 

Brophy,  R.  M.,  Canadian  Marconi,  Mon- 
treal. 

Brown,  Margaret,  "Marketing,"  Toronto. 
Buchanan,  H.  C,  CHAB  Moose  Jaw,  Sask. 
Bushnell,  E.,  CBC  Toronto. 
Byles,  W.  D.,  Spltzer  &  MUls  Ltd.,  To- 
ronto. 


Caldwell,  Spence,  CJBC  Toronto. 
Cambridge,  John,  Montreal. 
Campbell,  W.,  "Marketing,"  Toronto. 
Campeau.  J.  E.,  CKLW  Windsor-Detroit. 
Caplan,  R.,  CBC  Montreal 
Carson,  H.  R.,  CPAC  Calgary. 
Carter,  W.  J.,  CKLW  Windsor-Detroit. 
Chandler,  Geo.,  CJOR  Vancouver. 
Chapman,  C.   S.,   CKNB  Campbellton, 
N.  B. 

Chappell,   M.   N.,   Elllott-Haynes  Ltd., 
Toronto. 

Charland,  W.  L.,  V?hitehall  Broadcasting, 

Montreal 
Chevrier,  H.  F.,  CBC  Montreal. 


Chitty,  Les.,  Cockfield  Brown  Se  Co., 

Toronto. 

Clark,  W.  S.,  Howard  Wilson  Co.,  New 

York. 
Cloutier,  N.  L., 

Colwell,  N.  P.,  Joseph  Hershey  McGillvra, 

Chicago. 
Cooke,  J.  K.,  CKEY  Toronto. 
Cornier,  Al,  Joseph  Hershey  McGillvra, 

Chicago. 

Cranston,  W.  T.,  CKOC  Hamilton,  Ont. 
Crittenden,   H.    A.,    CJOC  Lethbrldge, 
Alta. 

D 

Dales,  W.  A.,  CJAT  Trail,  B.  C. 
Dallin,  V.,  CPQC  Saskatoon. 
Dawson,  J.  L.,  CFCF  Montreal. 
Day,  C.  A.,  Press  News,  Toronto. 
Dlpple,  W.   C,   Radio  Representatives 

Ltd.,  Montreal. 
Doak,  F.  C,  CJBR  Rimouskl,  Que. 
Downes,   Walter,   Walter  Downs  Ltd., 

Montreal. 
Duffleld,  W.  A.,  CKY  Winnipeg. 
Dugan,  M.  D.,  Press  News,  Toronto. 
Dunlaney,  Miss  M.  H.,  Pedlar  &  Ryan, 

N.  Y. 

Dunlop,  Miss  D.,  Young  &  Rubicam, 

Toronto. 
Dupont,  J.  A.,  CBC  Montreal. 

E 

Edwards,  C,  Press  News,  Toronto. 
Egner,  C.  Lloyd,  NBC  New  York. 
Elliott,  E.  M.,  Canadian  Marconi,  Mon- 
treal. 

Elphicke,  F.  H.,  CKWX  Vancouver. 
Engsign,  W.  H.,  CBS  New  York. 
Evans,  T.  A.,  CAB  Toronto. 

F 

Ferguson,  G.  V.,  CKRC  Winnipeg. 
Fetzer,  J.  E.,  NAB  Washington. 
Plnlay,  J.  R.,  CBC  Winnipeg. 
Fltzpatrlck,  B.  S.,  Tucketts  Ltd.,  Hamil- 
ton, Ont. 

Foster,  Harry  E.,  Harry  E.  Foster  Agen- 
cies, Toronto. 
Frigon,  Dr.  A.,  CBC  Ottawa. 
Fulford,  R.  T.,  CHUM  Toronto. 

G 

Gaetz,  G.,  CKRC  Winnipeg. 

Gamble,  F.  R.,  AAAA,  New  York. 

Garside,  A.  L.,  CJGX  Yorkton,  Sask., 
and  CJRL  Kenora,  Ont. 

Gai^their.  A.,  CHLT  Sherbrooke,  Que. 

Gayner,  P.  H.,  All-Canada  Radio  Facili- 
ties, Winnipeg. 

Geary,  R.  H.,  Harold  F.  Stanfleld  Ltd., 
Montreal. 

Gillin  Jr.,  J.  J.,  WOW  Omaha. 

Godreault,  M.,  CBC  Montreal. 

Graydon,  John,  Canadian  Facts  Reg'd., 
Toronto. 

Grossart,  A.,  Southern  Music  Pub.,  To- 
ronto. 

H 

Hager,  Kolln,  WGY  Schenectady. 
Hall,  Burt.,  All-Canada  Radio  Faculties, 
Montreal. 


Hall,  F.  H.,  CFOS  Owen  Sound,  Ont. 
Halman,  Geo.,  Exclusive  Radio  Features,  ■ 

Toronto. 
Harding,  GUbert,  BBC  Toronto. 
Hardy,  J.  A.,  CHRC  Quebec. 
Havelin,  Carl,  MBS  New  York. 
Hawkins,  Wm.  N.,  CFOS  Owen  Sovind, 

Ont. 

Haynes,  Paul,  Elllott-Haynes  Ltd.,  Mon- 
treal. 

Head,  Adrian,  J.  Walter  Thompson  Ltd., 
Toronto. 

Headly,  L.  D.,  RCA  Victor,  Toronto. 
Hedges,  W.  S.,  NBC  New  York. 
Henry,  G.  S.,  CJCA  Edmonton,  Alta. 
Henshaw,  D.,  MacLaren  Adv.  Co.,  To- 
ronto. 

Herbert,  Guy  F.,  All-Canada  Radio  Fa- 
cilities, Toronto. 

Hill,  F/Lt.  J.  M.,  RCAF,  Ottawa. 

Hoey,  Edna,  Carter  Products,  New  York. 

Hoff,  R.,  National  Broadcast  Sales,  Mon- 
treal. 

Houde,  Dr.  Chas.,  CHNC  New  Carlisle, 
Que. 

Houle,  L.,  CBC  Montreal. 

Hulton,  L.  A.  B.,  Canadian  National 

Telegraphs,  Ottawa. 
Humphreys,  M.  H.,  CJCH  Halifax. 
I-J 

Inwood,  J.  M.,  Lyman  Agencies,  New 
York. 

Jamieson,  H.  T.,  Canadian  Performing 

Rights  Society,  Toronto. 
Jean,  EmUe,  CHLN  Three  Rivers,  Que. 
Joseph,  A.  H.,  RCA  Victor,  Montreal. 
K 

Keegan,  Anne,  Compton  Adv.,  New  York. 
Kemp,  F.,  Compton  Adv.,  New  York. 
Keyserlingk,  R.  W.,  British  United  Press, 

Montreal.  „,,_.. 
Kirby,  Col.  E.  M.,  AUS,  Washington. 
Knox,  J.,  H.  N.  Stovin  &  Co.,  Toronto. 
Kraemer,  E.,  Joseph  Hershey  McGillvra, 

Chicago.  ^ 

Lalonde,  PhU,  CKAC  Montreal. 

Landry,  Col.  R.,  CBC  Ottawa. 

L' Anglais,  Paul,  Radio  Programme  Pro- 
ducers, Montreal. 

LaRoque,  H.,  McKlms  Ltd.,  Montreal. 

LaugharAe.  O.  K.  S.,  British  Ministry  of 
Information,  New  York. 

Lavoie,  G.  F.  CJBR  Rimouskl,  Que. 

Leary,  Al.  E.,  CHUM  Toronto.  ^ 

LeBaron,  J.,  Joseph  Hershey  McGillvra, 

Chicago.  ,  ^ 

Lefebvre,  M.,  CHLP  Montreal. 

Legault,  John,  CHAD  Amos,  Que.,  and 
CKVD  Val  d'Or.  Que. 

LePage,  Henri,  CHRC  Quebec. 

Leprohon,  Louis,  CKAC  Montreal. 

Leslie,  R.  A.,  National  Broadcast  Sales, 

Lew^,°'R°  A.,  "Canadian  Broadcaster," 
Toronto. 

Llnd,  J.,  Chicago.  ,    ^  . 

Locke,  C,  Locke  Johnson  Ltd.,  Toronto. 

Low.^w!  S.',  Canadian  Performing  Rights 

Society,  Toronto. 
Lucas,  N.,  CBC  Winnipeg. 
Lynds,  F.,  CKCW  Moncton,  N.  B. 
M 

McCurdy,  D.  P.  CJCH  Halifax 
MacDonald,  D.,  Ted  Bates  Inc.,  New 

McDougall,  J.  E.,  J.  Walter  Thompson  ; 
Ltd.,  Montreal.  „ 

McGillvra,  J.  H.,  Joseph  Hershey  Mc- 
Gillvra, New  York.  „  .n, 

McGuire,  R.  E.,  All-Canada  Radio  Fa- 
cilities, Toronto. 

McGurk,  P.,  Weed  &  Co.,  Chicago. 

Macklnnon,  Keith,  Winnipeg. 

MacLaren,  J.  A.,  MacLaren  Adv.  Co., 
Toronto.  _  .  , 

McMUlan,  E.,  McCoU-Frontenac  OU  Ltd., 
Montreal.  „ 

McNeU,  J.,  Canadian  Press,  Toronto. 

McQuairrie,  A.,  AC  A  and  BBM,  Toronto. 

McQuUlin,  C.  W.,  Cockfield  Brown  &  Co., 
Toronto.  : 

Manson,  Donald.  CBC  Ottawa. 

Marett,  R.  H.  K.,  British  Ministry  Of 
Information,  New  York.  1 

Matheson,  C.  R.,  Toronto.  j 

Maxwell,  M.,  Associated  Broadcasting,  i 
Montreal.  „   .  ; 

Midgley,  C.  E.,  CBS  New  York.  : 

MofEatt,  Lloyd,  CKBI  Prince  Albert., 
Sask. 

Montagnes,  James,  BROADCASTING,  , 
Toronto. 

Moore,  Lloyd,  CFRB  Toronto. 

Morris,  Phil.,  CFPL  London,  Ont. 

Moseley,  D.,  British  United  Press,  Mon- 
treal. „    ,  ■ 

M\irpby.  A.  A.,  CFQC  Saskatoon,  Sask.  ' 

Murray,  R.  L.,  ASCAP,  New  York. 

Musnlk,  B.,  Procter  &  Gamble,  Cin- 
cinnati. ; 

Myers,  M.,  Montreal.  j 
N 

Nathanson,  N.,  CJCB  Sydney,  N.  S. 
Neill,  J.  S.,  CFNB  Fredricton,  N.  B. 
Neil,  W.  D.,  Canadian  Pacific  Railway,  i 
Montreal.  I 

Parker,  Ralph  H.,  CPPA  Port  Arthur, 
Ont. 

Parsons,  W.  B.,  NBC  New  York. 
Part,  John  H.,  CHUM  Toronto. 
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Passmore,  C.  M.,  MacLaren  Adv.  Co., 

Toronto. 
Pearson,  H.  E.,  CJCA  Edmonton. 
Peter,  Paul  F.,  NAB,  Washington. 
Peterson   Lt.    L.   B.,   Canadian  Aijr>y, 

Ottawa. 

Phare,  Alex,  R.  C.  Smith  &  Son,  To- 
ronto. 

Philpot,  A.,  Toronto. 

PoUett,  B.  D.,  Compton  Adv.,  New 
York. 

Powell,  W.  E.,  CBC  Toronto. 

Provost,     M.,     General  Brsadci&tiag, 

Montreal. 
Purcell,   G.,   Press  News,  Toronto. 
Q-R 

Quinney,  G.  B.,  CFAR  Flin  Flon,  Man. 
Radcliffe,  F.  W.,  RCA  Victor,  Toronto. 
Radford,  J.  R.,  CBC  Toronto. 
Rea,   Wm.,   CKNW   New  Westminster, 

Redmond,  G.  J.,  CHNS  Halifax 
ReUly,  W.  J.,  Weed  &  Co.,  Chicago. 
Reynolds,   E.   W.,   Reynolds   Adv.  Co., 
Toronto. 

Rice,  G.  R.  A.,  CFRN  Edmonton. 

Ritchie,  Wells,  CBC  Toronto. 

Rogers,  Col.  Keith,  CPCY  Charlotte- 
tovm,  P.  E.  I. 

Rogers,  L.,  British  United  Press,  Mon- 
treal. 

Rosenfeld,    M.,    MacLaren    Adv.  Co., 

Toronto. 
Rosher,  Dr.  CFQC  Saskatoon. 
Ryan,  J.  Harold,  NAB,  Washington. 


Savage,    A.,    Cockfield   Brown    &  Co., 

Toronto. 
Savlgnac,  F.   W.,   CBC  Ottawa. 
Scully,  J.  B.,  CKPR  Port  William,  Ont. 
Sedgwick,  Harry,  CFRB  Toronto. 
Sedgwick,  Joe,  CAB  Toronto. 
Segee,  V.  P.,  CBC  Montreal. 
Shaw  P.,  CFAC  Calgary. 
Shaw,  J.  A.,  CFCP  Montreal. 
Shearer,    Chas.,   Chief    Radio  Censor, 

Ottawa. 

Sherwood,  Alex.,  Standard  Radio,  New 
York. 

Sifton,  v.,  CKCK  Reglna. 

SUl,  J.,  MBS  New  York. 

Slatter,    Jack,    Radio  Representatives 

Ltd.,  Toronto. 
Slaybaugh,    C,    Morse  International, 

New  York. 
Smith,  H.  E.,  CFCF  Montreal. 
Smith,  Mrs.  S.,  CAB  Toronto. 
Soble,  Ken.,  CHML  Hamilton,  Ont. 
Spears,  W.,  CKRM  Regina. 
Stanton,  Frank,  CBS  New  York. 
Stephenson,    H.,    Canada    Starch  Co., 

Montreal. 

Stewart,  J.,  Joseph  Hershey  McGillvra, 

New  York. 
Stovin,  H.  N.,  Horace  N.  Stovln  &  Co., 

Toronto. 

X 

Tedman,   H.   M.,   J.   J.    Gibbons  Ltd., 

Toronto. 
Thivierge,  N.,  CHRC  Quebec. 
Thomas,    M.    H.,    Spot  Broadcasting, 

New  York. 
Thomson,    Roy    H.,    CKGB  Timmlns, 

CFCH    North    Bay,    CJKL  Kirkland 

Lake,  Ont. 


Tietelman,  J.,  General  Broadcasting, 
Montreal. 

Tobin,  B.,  British  United  Press,  Mon- 
treal. 

Tomkins,  Merritt,  BMI,  New  York. 

Tonkin,  G.,  CKFI  Fort  Frances,  Ont. 

Tregale,  J.,  All-Canada  Radio  Facili- 
ties, Toronto. 

Trapnier,  Leon,  CHLN  Three  Rivers. 
Que. 

U-V 

Usher,  A.,  RCA  Victor,  Montreal. 
Vale,    N.    K.,    Ronalds    Adv.  Agency, 
Montreal. 


Walker,  H.  G.,  CBC  Toronto. 
Walker,  H.  S.,  RCA  Victor,  Toronto. 
Weed,  J.  J.,  Weed  &  Co.,  New  York. 
Weed,  C.  C,  Weed  &  Co.,  Chicago. 
Weir,  E.  A.,  CBC  Toronto. 
White,  F.  W.,  CBS  New  York. 
White,  R.  E.,  CPJC  Kamloops,  B.  C. 
Wiggan,    A.    H.,    British  Broadcasting 

Corp.,   New  York. 
Wilks,  P/O.,  RCAF  Ottawa. 
Willis,  W.  A.,  Wartime  Prices  and  Trade 

Board,  Ottawa. 
Wright,  C.  W.,  Toronto. 
WoUey,  E.  C,  NBC  New  York. 


Young,  Adam,  A.  H.  Young  Inc.,  New 
York. 

Young,  George,  CBC  Halifax. 
Yuill,  J.  H.,  Medicine  Hat,  Alta. 


^''ListeUy  neighhorV^ 


"Listen,  neighbor,"  says  WIBW — 
and  throughout  Kansas  and  adjoin- 
ing states,  over  five  million  people 
DO  listen. 

Even  more  important . . .  they  ACT 
on  what  they  hear.  Why?  Simply 
because  they've  learned  that  they 
can  DEPEND  on  v/hat  WIBW  tells 
them.  They  look  on  us  as  a  next  door 


neighbor  whose  interests  are  iden- 
tical with  their's  .  .  .  and  that's  the 
way  we  talk  with  them. 

Our  time-tested,  over-the-fence 
method  of  selling  gets  results  that 
no  advertiser  in  this  rich,  agricul- 
tural market  can  afford  to  overlook. 
Let  us  prove  it  for  you  and  your 
product. 


Comdr.  deMars 


Paul  cleMars  Joins 
Ray  Wilmotte  Firm 

Firm  Planning  New  Consulting 
Engineer  Service  for  Radio 
ASSOCIATION  of  Lt.  Comdr.  Paul 
A.  deMars,  USNR,  former  vice- 
president  and  chief  engineer  of  the 
Yankee  Network,  with  the  consult- 
ing firm  of  Raymond  M.  Wilmotte, 
was  announced 
last  week  by  Mr. 
Wilmotte.  While 
on  active  duty, 
Comdr.  deMars 
will  give  the  firm 
counsel  and  ad- 
vice to  the  extent 
that  his  Navy 
duties  permit. 

A  pioneer  in 
FM,  Comdr,  de- 
Mars  was  one  of 
the  earliest  experimenters  in  the 
study  of  radio  propagation.  He 
formerly  was  professor  of  electri- 
cal engineering  of  Tufts  College, 
when  he  initiated  research  cover- 
ing ionosphere  studies,  field  intens- 
ity measurements  and  recordings. 
With  Yankee  he  designed  and  built 
the  FM  stations  at  Paxton,  Mass.' 
and  Mt.  Washington,  N.  H.,  and 
is  responsible  for  solving  numer- 
ous FM  problems. 

Active  in  FM 
Since  June  1936,  when  he  heard 
Maj.  Armstrong's  paper  paper  on 
FM  presented  before  the  Washing- 
ton section  of  IRE,  Comdr.  deMars 
has  participated  actively  in  FM  de 
velopment.  Comdr.  deMars'  associ- 
ation with  the  Wilmotte  firm  brings 
together  two  radio  pioneers.  Mr. 
Wilmotte  initiated  the  directional 
antenna  in  broadcasting  as  a  means 
of  providing  mutual  protection  of 
stations  from  interference  on  the 
same  frequency.  In  1931  he  built  the 
directional  at  WFLA  Tampa — the 
first  installation  of  that  character. 

Coincident  with  the  announce- 
ment, Mr.  Wilmotte  said  his  firm 
plans  to  offer  broadcasters  and  new 
organizations  entering  radio  a  new 
consulting  engineering  service  in- 
volving the  detailed  design  of  a 
broadcasting  system  from  studio  to 
antenna.  The  Wilmotte  firm  during 
the  war  has  been  carrying  out  ser- 
vice contracts  on  design  and  equip- 
ment and  communications  systems 
for  military  establishments. 


Toronto  Video  Planned 

TORONTO  plans  to  have  the  first 
television  station  in  Canada,  it  has 
been  announced  by  Dr.  A.  Frigon, 
general  manager  of  the  Canadian 
Broadcasting  Corp.,  Ottawa.  He 
stated  that  a  site  had  been  obtained 
by  the  CBC  for  a  television  station. 
Other  television  stations  would  be 
established  in  Canada  in  due  time. 
No  date  was  set  for  construction 
or  opening  of  the  Toronto  station 
and  no  change  was  announced  in 
CBC  policy  to  allow  privately- 
owned  television  stations  to  be 
built. 


PRODUCTION  rose  to  an  all-time 
high  mark  of  $54,000,000  for  Strom- 
berg-Carlson  Co.,  Rochester,  during 
1944,  exceeding  by  more  than  a  third 
the  record  for  the  previous  year. 


WW     JL  WW  COLUMBIA'S    OUTLET    FOR  KANSAS 

  BEN     LU  D  Y,   G.n    M,r  _——  

REPRESENTED  BY  CAPPER  P  U  B  LI  C  ATI  O  N  S,  I  N  C. 
NEW   YORK  CHICAGO  KANSAS'CITY  SAN  FRANCISCO 
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Station  KEX  (5,000  watts),  Blue  Network 
affiliate  in  Portland,  Oregon,  is  now  owned  and 
operated  by  Westinghouse  Radio  Stations  Inc. 

To  programs  out  of  the  "Blue"  will  be 
added  the  well-known  Westinghouse  skill  for 
producing  local  programs.  Programs  designed 
for  more  than  just  listening .  .  but  rather  to 
appeal  to  the  likes  of  the  community.  .  pro- 
grams that  stay  "in  tune"  with  the  people. 

Listener  and  sponsor  alike  stand  to  gain 


from  this  merger  of  KEX,  Portland,  with  the 
Westinghouse  stations  in  Ft.  Wayne,  Pitts- 
burgh, Boston,  Philadelphia,  and  Springfield. 
These  sister  stations  salute  the  West  Coast 
station,  KEX,  and  wish  it  success  as  it  is 
welcomed  into  the  Westinghouse  family. 

Program  availabilities  furnished,  at  your 
request,  by  KEX .  .  or,  you  may  call  on  Paul 
H.  Raymer  Co.,  National  Representatives, 
for  any  required  information. 


PORTLAMD  OREOON 

5,000  WATTS 


WESTINGHOUSE  RADIO  STATIONS  Inc 


K  Y  W 


K  D  K  A 


W  O  W  O 


W  B  Z 


W  B  Z  A     •  KEX 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES- EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY   PAUL   H.  RAYMER  CO. 


ODE  to  he  read  at 

a  treasurer's  meeting 


This  ad,  you  see, 
Is  done  in  verse. 

(Our  prose,  we  add, 
Is  even  worse.) 


BUT,  VERSE  OR  WORSE, 
WeM  like  to  say. 

Here's  something  you 
Should  read  today. 


Of  six  like  programs  in  New  York— 
We're  not  referring  now  to  Cork- 
Which  last  year  reached  more  homes  for  less, 
Five  were  ours,  we'll  now  confess. 


We  mean  such  things  as  Beatty,  Deane, 
Our  Al  McCann  and  gay  Pegeen; 
And  with  a  note  of  due  decorum, 
The  fifth,  of  course,  is  The  Food  Forum, 


They  reached  each 
1000  homes  or  such 

For  six ty- cents - 
Which  isn't  much. 

While  other  shows 

,    On  other  stations 

Ran  into  quite 

Involved  equations. 


THE  MORAL 

to  this  verse  is  diis- 
If  by  mere  chance 

we've  been  amiss- 


If  you  have  a  product  or  service  that  women  want,  or 
should  know  about,  you'll  reach  more  people  per-doUar 
on  WOR's  women's  shows  than  on  any  similar  shows  on 
any  other  major  station  in  Greater-New  York. 


Our  address  is 


WOR 


—  that  power-full  station 

at  1440  Broadway,  in  New  York 


member  of  the  mutual  broadcasting  system 


EVER  SHARP  FOR  A  GAG  is  Milton  Berle  (c),  comedian  m.c.  on 
Let  Yourself  Go,  now  heard  on  CBS  10:30-11  p.m.  Wednesdays,  as  he 
points  a  sharp  finger  at  Martin  L.  Straus,  president  of  Eversharp  Inc.,  his 
sponsor.  Impromptu  audience  is  composed  of  (1  to  r)  :  Hal  Block,  execu- 
tive producer  of  program;  Ann  Marlowe,  originator  of  show;  Mr.  Straus; 
Mr.  Berle;  William  C.  Gittinger,  CBS  vice-president  in  charge  of 
sales;  Frank  K.  White,  CBS  vice-president  and  treasurer;  Frank  Barton, 
business  manager,  radio  department,  the  Blow  Co.,  Eversharp  agency. 


More  Parker  News 

PARKER  WATCH  Co.,  New  York, 
iv^hich  sponsors  Johannes  Steel, 
commentator,  on  WHN  New  York, 
live  times  weekly  from  7:45-8  p.m., 
Dn  Feb.  5  added  a  6  p.m.  broadcast 
by  Mr.  Steel  piped  direct  to  WHDH 
Boston  by  Class  A  lines  from  WHN 
studios.  Plans  are  under  way  to 
pipe  Mr.  Steel's  broadcasts  fi'om 
WHN  to  stations  in  Philadelphia, 
Baltimore  and  Washington.  A  spe- 
cial newspaper  campaign  is  also 
Deing  conducted  drawing  atten- 
tion to  Mr.  Steel's  broadcasts  in 
New  York  and  Boston.  Agency  is 
Sterling  Adv.,  New  York. 


Classic  Transmission 

■•TRANSMISSION  of  "Trio",  latest 
^.  musical  score  of  Dmitri  Shostako- 
"  Vich  was  arranged  from  Moscow  to 
I  New  York  last  week  via  radio-photo 
I  5ver  the  circuit  of  RCA  Communi- 
'  cations  Inc.  Actual  transmission, 
which  was  heralded  by  RCA  as  the 
first  transmission  of  its  kind  in- 
volving a  major  musical  work,  took 
24  minutes  for  the  first  pages  of 
the  score  to  come  from  Moscow 
over    the    RCA    receiving  radio- 
photo  machine.  Samuel  Chotzinoff, 
I  manager  of  the  NBC  music  division, 
arranged  to  secure  the  composition. 


ANPA  Cancels 

AMERICAN  NEWSPAPER  Pub- 
lishers Assn.  has  canceled  its  an- 
nual convention,  normally  held  in 
April  in  New  York,  and  the 
ANPA's  Bureau  of  Advertising  has 
also  canceled  its  annual  dinner  and 
advertising  sessions  which  are 
usually  featured  at  the  meeting. 
Associated  Press,  whose  annual 
meeting  is  cusitomarily  held  the  day 
preceding  the  ANPA  sessions,  ex- 
pects to  hold  a  business  meeting 
but  has  canceled  the  annual  AP 
luncheon,  usually  attended  by  more 
than  1,000  members  and  guests. 


Film  Disc 

UNIVERSAL  PICTURES Co.,New 
York  has  prepared  a  full  half-hour 
transcribed  dramatization  of  "The 
Suspect,"  for  placement  on  stations 
in  conjunction  with  local  openings 
of  the  film.  Orson  Welles  takes  the 
lead  part  played  by  Charles  Laugh- 
ton  in  the  film.  Disc  was  sponsored 
commercially  on  six  New  York  sta- 
tions Jan.  29  and  Jan.  30— WEAF 
WJZ  WMCA  WNEW  WOR 
WQXR.  Records  were  cut  by  WOR 
Recording,  New  York.  Agency  is 
J.  Walter  Thompson  Co.,  New 
York. 


HOUSE  VOTE  SAVES 
FARM  RADIO  COUNT 

WITH  THE  PASSAGE  by  the 
House  last  week  of  the  Agricul- 
tural Census  Appropriation  bill 
(H.  J.  Res.  85),  providing  funds  to 
complete  the  quinquennial  census 
of  the  nation's  farms,  the  Bureau 
of  the  Census,  Department  of 
Commerce,  will  make  the  fullest 
use  of  radio  to  enlist  cooperation 
of  farmers  in  filling  out  enumer- 
ators' schedules.  Census  will  fur- 
nish, among  other  pertinent  data, 
the  number  of  farms  owning  ra- 
dios. 

Despite  strong  opposition  from 
Republican  members,  the  bill,  car- 
rying an  appropriation  of  $6,784,- 
000,  passed  the  House  Wednesday 
by  a  vote  of  198  to  171.  A  similar 
measure  had  passed  the  Senate 
last  session  but  failed  of  passage 
in  the  House.  The  Senate  is  ex- 
pected to  concur  in  the  House  ac- 
tion. 

Actual  enumeration  work  on  the 
census  began  Jan.  8  under  an  ap- 
propriation of  $7,250,000  previ- 
ously provided  for  preparatory 
work  of  planning  and  printing 
schedules,  hiring  and  training  of 
enumerators,  and  preliminary  tab- 
ulation. The  additional  funds  cover 
increased  rates  of  pay  to  enumer- 
ators and  publication  of  data  by 
counties,  states,  and  geographical 
regions. 

The  census  will  provide  the  first 
official  figures  on  farm  use  of  ra- 
dio since  the  last  agricultural  cen- 
sus in  1940  when  4,271,000  or  60% 
of  farm  homes  reported  radio  own- 
ership. It  is  expected  that  the  1945 
census  will  show  a  substantial  in- 
crease over  this  figure. 

In  addition  to  the  basic  radio 
data,  the  census  will  also  provide 
figures  on  electrically  operated  and 
battery  operated  sets.  This  infor- 
mation will  be  ascertainable  by  re- 
lating information  collected  on  use 
of  electricity  on  farms.  The  Bureau 
expects  to  release  county  totals  by 
late  summer. 


Radio  Conyention 

THEIR  annual  conference  canceled 
as  a  result  of  the  Office  of  De- 
fense Transportation  ban,  the 
Federation  of  Republican  Women's 
Clubs  of  New  York  State  on  Feb. 
2  broadcast  talks  by  three  key 
speakers  on  a  hookup  of  Blue  Net- 
work sitations  in  New  York  State, 
while  members  gathered  at  radio 
sets  in  their  communities. 


m 

TO  MAKE  SURE  of  get- 
ting the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

C  H  N  S 

Halifax,  Nova  Scotia 

JOS.  WEED  6C  CO. 
350  Madison  Avenue,  New  York 
Representatives 


Prestige  is  that  intangible  something  that  cannot  be 
bought  over  the  counter.  It  is  an  influence  that 
results  from  reputation  or  achievement. 
We  are  proud  of  our  slogan  here  at  WBIG.  We 
appreciate  the  trust  that  has  been  manifested  by  those 
who  live  and  listen  in  "The  Magic  Circle" ...  that  rich 
Urban  and  Rural  Market  that  is  dominated  by  WBIG. 


?age  38    •    February  12,  1945 


BROADCASTING  •  Broadcast  Advertising 


Governor  Jim  McCord  is  introduced  over  a 
statewide  network  by  F.  C.  Sowell,  radio  chairman. 


.--'fiASHV'llLe 


Radio  made 
it  possible  . . . 

for  Tennessee's  high  school  chil- 
dren to  hear  their  new  Governor 
open  the  state's  1945  Infantile 
Paralysis  campaign! 


WNOX. 

KNOXVILLE 


WOPl 

iyKPt..B-RiSTOL 


MEMPHIS 


sWDOD 

^^*'CHATTANOOOA 


THOUSANDS  of  BOYS  AND  GIRLS 
LISTENED,  AND  THEN  JOINED 

"THEDlNRCHofDIIllES" 


This  is  the  type  of  public  serv- 
ice that  Tennessee's  radio  sta- 
tions are  noted  for.  It's  their 
way  of  getting  a  big  job  done 
in  record  time.  WLAC  origi- 
nated and  fed  the  program  to 

WREC   WDOD  WNOX 
WKPT  and  WOPI 


i  ^ 

Children  heard  the  Governor's  March  of  Dimes  address  in  their  own  class  rooms  through 
their  schools'  public  address  systems.     On  the  preceding  day  they  were  asked  to 
urge  their  parents  to  listen  to  this  important  broadcast. 


"...  that  the  public  interest, 
convenience  and  necessity 
will  be  served  . . 


WLAC 

50.000  WATTS 
NASHVILLE,  TENNESSEE 


NOTE :  Contribution  from  Nashville  city  schools  more  than  triple  last  year's  figure. 

BROADCASTING   •   Broadcast  Advertising  February  12.  1945    •    Page  3 


CKSF  Opens  Feb.  15 

'CKSF  Cornwall,  Ont.,  which  was 
to  have  gone  on  the  air  on  Feb. 

is  now  definitely  scheduled  to  go 
on  the  air  Feb.  15,  with  a  special 
program  recorded  in  England  in  its 

Samesake  city,  Cornwall.  Arrange- 
lents  were  made  by  H.  Harrison 
Flint,  manager  of  CKSF,  and  S.  J. 
|de  Lotbiniere,  BBC  representative 
in  Canada.  CKSF  operates  with 
250  w  on  1230  kc.  Studios  have  been 
^designed  by  Donald  Mclnstry,  chief 
•architect  of  the  Canadian  Broad- 
casting Corp. 


Three  Sign  Harkness 

THREE  additional  sponsors  to  sign 
for  local  sponsorship  of  Harkness 
of  Washington,  NBC  five-times 
'weekly  quarter-hour  news  program, 

IJinclude  Lewis  Cigar  Mfg.  Co., 
'WEAF  New  York;  Montgomery 
Ward  Co.,  WCFL  Chicago,  and 
iPree  Service  Tire  Co.,  WROL 
'Knoxville,  Tenn.  Series  is  now 
Ispoiisored  in  33  cities. 


AFTER  A  HEARTY  breakfast  at  the  Andrew  Jackson  Hotel,  Nashville, 
Harry  Stone  (left,  at  head  of  table)  is  getting  ready  to  make  his  speech 
to  the  members  of  the  Tennessee  Press  Assn.  in  which  he  urged  coopera- 
tion of  press  and  radio.  On  Mr.  Stone's  left  is  Dean  R.  Upson,  commercial 
manager  of  WSM  Nashville,  and  on  his  right  is  Guy  Easterly,  TPA 
president.  Others  at  table  are  TPA  members.  Occasion  was  the  mid- 
winter meeting  of  the  Tennessee  Press  Assn.  WSM  has  conducted  an 
extensive  advertising  campaign  in  the  state  press  during  the  past  year 
promoting  interest  in  broadcasting  among  listeners. 


BEAUMONT  has  money  to  spend  NOW!  LATER! 


FRAME  this  market  on  your 
"Must"  advertising  calendar, 
because  it's  really  a  lulu. 
War  industries — shipbuild- 
ing, synthetic  rubber  plants, 
oil,  foundries,  are  steaming 
ahead.  Rice,  lumber,  tung 
oil,  cattle,  food  canneries, 
and  shipping  round  out  this 


Industry  WEEKLY  payroll  in  Beaumont, 
piled  by  *  C.E.D. 


I  ■ 


$206,000  week-  $864,000  war  $320,000  esti- 
ly  pre  -  war  peak  —  319%  mated  post 
high.  increase.  war  payroll. 


585  billion  dollar  effective 
buying  income  market. 
*  C.E.D.  Survey  shows  sta- 
ble KFDM  market  for  Post 
War.  Hooper-authenticated 
audience  proves  KFDM's 
standout  position  in  this  rich 
market. 


Senate  Committee 
Plans  Radio  Probe 

Small  Business  Group  Slates 
Monopoly  Investigation 

A  SWEEPING  Investigation  into 
all  channels  of  mass  communica- 
tion— ^the  motion  picture,  news- 
paper and  radio  fields — will  be  con- 
ducted by  the  Senate  Special  Com- 
mittee to  Study  &  Survey  Problems 
of  Small  Business  Enterprises,  it 
was  disclosed  on  Capitol  Hill  last 
week. 

Headed  by  Sen.  James  E.  Mur- 
ray (D-Mont.),  often  at  logger- 
heads politically  with  Sen.  Burton 
K.  Wheeler,  senior  Senator  from 
Montana  and  chairman  of  the  In- 
terstate Commerce  Committee,  the 
Committee  plans  to  delve  into  re- 
ported monopolistic  tendencies  in 
all  phases  of  mass  communication, 
according  to  Dewey  Anderson,  Com- 
mittee general  counsel. 

Free  Enterprise  vs  Monopoly 

"It's  the  old  story  of  free  enter- 
prise versus  monopoly,"  he  said. 
Plans  are  first  to  conduct  a  thor- 
ough probe  of  the  motion  picture 
industry  which,  the  Committee  has 
been  informed,  gradually  has  be- 
come difficult  for  the  "little  man" 
to  enter  while  monopolies  have  en- 
croached upon  the  field. 

No  effort  will  be  made  to  begin 
the  radio  study  until  after  the 
movie  question  has  been  disposed 
of,  according  to  Mr.  Anderson  who 
last  week  was  in  the  throes  of  find- 
ing new  office  space  in  the  Senate 
Office  building. 

Only  one  complaint  has  been 
lodged  with  the  Committee  with 
reference  to  radio,  he  said,  and  that 
from  a  broadcaster  who  owns  two 
small  independent  stations.  The 
Committee  plans  to  inquire  into 
sales  prices  of  stations,  particular- 
ly where  fabulous  sums  have  been 
paid  for  stations  by  large  corpora- 
tions. Another  phase  of  the  probe 
will  involve  complaints  that  the  net- 
works gradually  are  encroaching 
upon  the  independence  of  small  sta- 
tions. 

The  newspaper-radio  ovraership 
question  will  be  thoroughly  studied 
to  ascertain  whether  joint  owner- 
ship could  create  a  monopoly  of 
news  dissemination,  to  the  detri- 
ment of  the  "little  fellow".  In  the 
newspaper  field  the  Committee  vrill 
investigate  wire  services  and  the 
overall  handling  of  news. 

Mr.  Anderson  was  general  coun- 
sel of  the  Temporary  National  Eco- 
nomic Committee,  headed  by  Sen. 
O'Mahoney  (D-Wyo.),  a  few  years 
ago. 


Committee  for  Economic  Development. 


SERVING  THE 
*MAGNETIZeD 
SABINE  AREA 


.  drawing  pcepic  and  Induitiltt  from  ether  iKilenit 
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Lair  Elected  V-P 

JOHN  W.  LAIR  has  been  elected 
vice-president  and  controller  of 
the  American  Cable  &  Radio 
Corp.,  an  affiliate  of  AT&T,  with 
which  he  has  been  connected  for  14 
years.  Mr.  Lair  also  is  a  director 
of  Mackay  Radio  &  Tel.  Co.  and 
controller  of  All-America  Cables  & 
Radio,  Commercial  Cable  Co.,  and 
Cuban  All-America  Cables,  all 
IT&T  affiliates. 

BROADCASTING  •  Broadcast  Advertising 


'puA  Make  Poor  Customers! 


History  tells  us  that  Demosthenes  practiced 
speaking  with  a  mouthful  of  pebbles.  He 
would  walk  back  and  forth  along  the 
sands,  rpaking  his  speech  to  the  ocean. 

But  when  ready,  he 
delivered  his  famous 
orations  before  tremendous 
crowds,  and  thus  gave  to 
posterity  some  of  the  tru- 
est masterpieces  of  oratory 
the  world  has  ever  known. 


The  point  being  this  ...  if 
you  want  to  sway  people, 


have  a  sound  message  and  be  sure  they're 
listening. 

The  story  of  Demosthenes  is  the  story  of  radio. 
No  matter  how  excellent  your  program,  if  the 
public  isn't  tuned-in  to  the 
station  you're  using... you're 
broadcasting  to  the  ocean. 

Your  sales  message 
broadcast  over  W  C  B  M, 
will  go  directly  to  the  Balti- 
more market,  for  listening 
to  WCBM  has  become  a 
^<Uti*HOftc^  ^UtetuHf.  habit  in  Baltimore. 


7^  ^Ccec  'Hetc<Mn^  OeUCet 

UlCBin 


John  Elmer 

Free  &  Peters,  Inc. 

George  H.  Roeder 

Presichmt 

Exc/usive  Naiionai  Ritpresentatives 

General  Manager 
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,    Radio's  War  Service 

iPEAKING  over  the  Union  Pacific 
lailroad  Co.  program,  Your  Amer- 
m,  last  week  R.  C.  Cosgrove,  pres- 
fient  of  the  Radio  Mfrs.  Assn.  and 
:ice-president  and  general  man- 
iger,  manufacturing  division  of  the 
^rosley  Corp.,  Cincinnati,  declared 
,hat  the  radio  industry  has  pro- 
luced  more  than  $4,000,000,000 
ivorth  of  equipment  during  1944. 
,V[r.  Cosgrove  cited  (the  tremendous 
;ontributions  made  to  the  war  pro- 
gram by  American  radio,  and  point- 
id  out  that  the  U.  S.  alone  pro- 
luces  more  radio  and  radar  equip- 
nent  than  our  Allies  and  the  Axis 
ombined. 


OTHER 
FELLOW'S 
VIEWPOINT 


Milani  Places 

..OUIS  MILANI  FOODS,  Chicago, 
^)egan  sponsorship  Jan.  31  of  six 
■pot  announcements  weekly  on  WIL 
5t.  Louis,  and  on  Feb.  12  approxi- 
nately  20  spots  weekly  on  WSUN 
5t.  Petersburg;  WKAT  Miami 
3each ;  WMBR  Jacksonville; 
A^FOY  St.  Augustine.  Till  forbid 
contracts  were  placed  b/  Kalom 
\dv.,  Chicago. 


NON-LISTLESS  listeners,  Gregg 
Donovan  (center),  NBC  central 
division  announcer,  and  Bill  Kep- 
hart,  (r),  chief  of  announcers, 
NBC  Chicago,  hear  Lt.  Norman 
Barry,  former  NBC  Chicago  an- 
nouncer, tell  of  life  on  a  PT  boat 
on  his  return  after  15  months  in 
the  Pacific.  Lt.  Barry,  who  has 
been  awarded  the  Bronze  Star  and 
the  Presidential  Citation,  is  m 
Chicago  on  a  30-day  leave. 


DuMont  Clarifies 

EDITOR  Broadcasting: 

I  was  interested  in  reading  an 
article  by  Bill  Bailey  on  page  15 
of  the  Feb.  5  issue  of  Bkoadcast- 
ING.  In  this  article  he  quotes  a 
statement  by  me  commenting  on 
the  recent  proposed  allocations  of 
the  FCC  and  infers  that  the  tele- 
vision manufacturers  anticipate 
operating  their  sound  channel  only 
during  the  daytime  and  thereby 
supply  programs  to  the  present 
FM  set  owners,  giving  television 
a  jump  on  FM. 

I  believe  that  if  Mr.  Bailey  real- 
ized that  the  channels  previously 
assigned  to  FM  were  from  42  to  50 
mc  and  that  there  is  only  one  tele- 
vision channel  in  this  band  of  fre- 
quencies, namely,  the  channel  from 
44  to  50  mc,  it  would  be  only  pos- 
sible to  transmit  one  sound  pro- 


Pulling  Power 


in  Philadelphia! 


^^J^  [D  ^  S  War  Bond  Money 

Up  12  Floors  to  the  tune  of  .  .  .  $1,280,000 


Fifteen-Minute  Program  on  Station  WDAS 
cited  by  the  U.  S.  Treasury  Department 
for  "Distinguished  Service." 

PHILADELPHIA  audience  carried 
more  than  a  million  dollars  in  cash 
to  the  executive  ofl&ces  of  the 
WDAS  Broadcasting  Company,  Inc., 
located  on  the  12th  floor 
at  1211  Chestnut  Street, 
to  purchase  $25,  $50  and  $100  Bonds 
during  the  Sixth  War  Loan. 


With  'Tulling  Power"  like  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly. 


gram  which  would  be  available  to 
the  outstanding  FM  receivers.  Ob- 
viously this  would  be  of  no  particu- 
lar value  to  the  television  industry 
and  also  no  particular  advantage 
to  the  owners  of  the  present  FM 
receivers.  Incidentally,  there  is  no 
television  station  operating  at  the 
present  time  between  44  and  50  mc 
and  it  would  undoubtedly  take  a 
considerable  period  of  time  to  shift 
one  of  the  present  staiiions  on  that 
frequency. 

I  am  writing  this  letter  because 
we  have  enough  problems  in  con- 
nection with  allocations  which  are 
real  ones  and  should  be  considered, 
that  it  is  inadvisable  to  bring  up  a 
point  which  tends  to  confuse  the 
issue  and  and  has  no  real  sub- 
stance. 

Allen  B.  Du  Mont, 
Allen  B.  DuMont  Labs.  Inc. 
Feb.  5. 


They  Listen 

EDITOR  Broadcasting: 

Broadcasting  is  25  years  old.  We 
are  telling  everyone  about  it.  Yet 
our  own  continuity  writers  and 
news  commentaitors,  judging  from 
most  every  program  they  broadcast 
over  our  facilities,  seem  to  question 
whether  anyone  ever  listens  to  ra- 
dio. Yes,  that's  right. 

Throughout  the  day,  every  day 
and  on  any  and  all  stations,  you 
hear  them  saying,  "You  read  in 
your  paper  today,  etc."  or  "You 
must  have  seen  in  your  papers, 
etc."  or  "You'll  read  in  your  papers 
tomorrow,  etc.". 

These  copy  writers  and  newsmen 
never  figure  for  a  minute  people 
listen  to  the  radio  and  may  have 
heard  on  the  radio  the  item  re- 
ferred to.  Catch  what  I  mean? 

Yes,  fellow  broadcasters,  let's 
stop  this  condition  right  now  as  a 
25th  anniversary  industry-wide 
move.  Every  network  and  station 
manager  in  the  nation  should  issue 
orders  to  his  staff  hereafter  to 
assume  when  writing  copy  and 
comment,  that  everyone  listens  to 
radio  and  as  far  as  broadcasting 
knows,  no-one  reads. 

It's  time  we  grow  up  as  an  in- 
dustry, time  that  we  admit  over 
our  stations  that  people  hear. 

I'll  wager  you  never  read  in  any 
paper    an    announcement  saying, 
"You  hear  over  your  radio,  etc." 
So,  why  not  tear  this  article  out 
and  aittach  it  to  an  order  to  your 
staff  on  the  subject.  Tell  them  radio 
has  grown  up  ...  it  is  25  years 
old  and  people  listen  to  radio,  so 
hereafter  admit  it  in  everything 
they  write  and  broadcast. 
W.  L.  Gleeson, 
President,  KPRO, 
Riverside,  Cal. 


oNE^iHE  GREAT  » 

oFiHE  NATION 


»T  EOWAII» 
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FIBBER  McGEE 
and  MOLLY 


The  Squire  of  Wistful  Vista  may  be  at  the  "bottom" 
in  the  accompanying  illustration — but  his  position  is 
quite  the  contrary  in  the  ratings.  Fibber  McGee  and 
Molly  comprise  a  typical  example  of  combinations 
that  "click."  Another  example,  of  particular  interest 
to  advertisers  in  the  St.  Louis  market,  is  the  combina- 
tion of  KSD-NBC-AP. 

KSD  is  the  NBC  basic  station  for  St.  Louis;  it  is  225  miles  to 
the  nearest  other  NBC  basic  outlet  •  KSD  is  the  only 
broadcasting  station  in  St.  Louis  with  the  full  service  of  the 
Associated  Press  —  the  AP  news  wires-  plus  the  PA  radio 
wire  •  KSD  is  recognized  throughout  its  listening  area  for 
its  high  standard  of  programming  and  advertising  acceptance. 


KSD 

ST.LOUIS-550KC 

OwnecT  antf  Operofed.  by 

THE  ST.  LOUIS  POST-DISPATCH 

Nef/eno/fy  Represenfetf  by 

FREE  &  PETERS.  Inc. 
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NEW  DRAMATIC  series  America 
Unlimited,  stressing  wliat  Chicago 
^  can  do  to  save  the  lives  of  fight- 
ing men  and  speed  the  war's  end,  and 
jPmphasizing  the  parallel  between  sol- 
diers in  battle  and  workers  in  war 
^plants  started  on  WGN  Chicago  Feb. 
'5  under  a  unique  cooperative  arrange- 
iment.  Time  costs  for  the  Monday 
'3-9 :30  p.m.  program  are  assumed  by 
the  Tribune  Co.,  WGN  produces  the 
(show  and  the  following  companies  pay 
talent  costs :  Republic  Steel  Corp. ; 
Tressed  Steel  Car  Co. ;  Ingersoll  Steel 
Disc  Division,  Borg-Warner  Corp. ; 
(Aluminum  Co.  of  America ;  Eleetro- 
'JMotive  Division,  General  Motors  Co. ; 
■Western  Electric  Co.,  and  Buda  Co. 
^eries  was  promoted  by  a  full-page 
unulti-eolor  ad  in  the  Feb.  5  Daily 
Tribune. 


Youth  Town  Meeting 

|13P0NS0RED  by  the  San  Francisco 
iTleereation  Commission,  KYA  San 
'.jifrancisco  has  started  a  Sunday  eve- 

'  Tiing  'Teen  Age  Town  Meeting  program 
laimed  at  giving  youth  of  the  city  an 
^opportunity  to  express  its  views  on 
-modern  controversial  issues  coneern- 
'ing  youth — especiallv  such  as  are  often 
■fettled  without  preference  to  opinion 
of  the  younger  generation. 


r^M^  PROGRAMS 


Rehabilitation 

GRAPHIC  portrayal  of  the  Army 
Air  Force's  rehabilitation  program  for 
returned  fliers  shows  how  "Johnny 
Comes  Marching  Home"  in  a  quarter- 
hour  series  under  that  title  on  KFWB 
Hollywood.  Written  and  produced  by 
Capt.  John  Bogue,  Sgt.  Hal  Levy  and 
Pfc.  Ben  Norman,  series  is  presented 
by  Santa  Ana  (Cal.)  Army  Air 
Forces  Redistribution  Center,  using 
servicemen  from  that  base  as  well  as 
First  Motion  Picture  Unit. 


Recruiting 

NEW  SERIES  of  programs  entitled 
The  Girl  Behind  the  Gun,  designed 
to  recruit  women  as  civilian  employees 
for  departmental  service  with  the 
United  States  Army  Service  Forces 
in  Washington,  is  now  presented  on 
WNEW  New  York.  Featured  in  the 
weekly  half-hour  musical  program  at 
9  p.m.  will  be  an  all-soldier  orchestra 
and  a  weekly  guest  star. 


Navy  Series 

THE  NAVY  pays  tribute  to  the  ship- 
yards of  the  nation  in  The  Navy  Re- 
ports, weekly  half-hour  program  which 
started  on  WHN  New  York  Feb.  4, 
only  a  few  weeks  after  the  special 
Senate  committee  investigating  the 
war  program  brought  charges  that 
there  was  loafing  and  inefficiency  in 
certain  Navy  yards.  Well-known 
entertainers.  Navy  oflBcials,  service 
orchestra  and  detailed  account  of  how 
the  shipyards  are  doing  their  part  in 
the  war  effort  are  presented  on  the 
series. 

*      *  * 

Blue  Nurse  Aid 

TO  HELP  the  American  Red  Cross 
in  its  nurse-recruitment  campaign,  the 
Blue  Network  Feb.  9  broadcast  the 
first  in  a  series  of  half-hour  programs 
dramatizing  the  work  of  nurses  who 
have  served  overseas.  Plans  call  for 
direct  pick-ups  from  nurses  at  over- 
seas posts  towards  the  end  of  each  pro- 
gram. 


YOU  BUY 


-NOT  POWER 
WITH  KTOK 


KTOK's  audience  is  constantly  and 
rapidly  increasing.  Look  at  the  Listen- 
ing Index  shown  below.  Over  876  mil- 
lion dollars  effective  income  are  rep- 
resented in  this  market  of  895,801 
people  (44%  of  Oklahoma's  popula- 
tion). Our  industry  is  zooming,  and 
it's  here  to  stay.  KTOK  is  a  super 
buy,  and  at  a  small  expenditure. 


JOHN  B.  KENNEDY 
.  .  .  world-famous  com- 
mentator is  now  avail- 
able for  sponsorship  on 
KTOK,  1:00  to  1:15 
P.M.,  Mondays  through 
Fridays,  over  the  BLUE 
Network. 


LOOK  AT  THIS  LISTENING  INDEX 


TAyLD^jjoWE-SNOWDEli' 


"LISTENING  INDEX- 

KTOK 

STATION 
A 

STATION 
B 

STATION 
C 

MORNING  INDEX 

MON.  THRU  FRI. 
8  00  A.  M.  .  12  N. 

38.8 

39.6 

10.4 

11.2 

AFTERNOCN  INDEX 

MON  THRU  fRI. 

19.5 

52.9 

11.6 

14.0 

EVENING  INDEX 
SUN  THRU  SAT. 
6  P  M.  -  10  P  M. 

16.7 

50.7 

20.3 

11.2 

BLUE 
NETWORK 
STATION 


1400 

ON  YOUR  DIAL 


OKLAHOMA 
NETWORK 


WKY  Servicemen's  Aid 
A  SERIES  of  10  consecutive  broad- 
casts was  started  on  WKT  Okla- 
homa City  Jan.  29  titled  Women  Com- 
mandos under  the  sponsorship  of  the 
Oklahoma  Natural  Gas  Co.,  designed 
to  assist  the  woman  in  the  home  to 
learn  how  she  can  best  help  with  the 
adjustment  of  men  returning  to  civilian 
life.  Julie  Bennell,  producer  of  the 
series,  returned  recently  from  Wash- 
ington where  she  transcribed  inter- 
views with  leading  military  authori- 
ties on  rehabilitation.  At  the  end  of 
the  clinic  all  interviews  will  be  offered 
to  study  clubs  in  Oklahoma  on  pho- 
nograph records. 

*  *  * 

Jobs  for  Vets 
DESIGNED  to  find  positions  for  re- 
turned war  veterans,  new  weekly  pro- 
gram titled  Jobs  for  G.I.'s  has  been 
started  on  WJW  Cleveland  by  Kron- 
heim  Furniture  Mfg.  Co.  Three  dis- 
charged servicemen  each  week  tell  their 
stories  on  the  program,  heard  9 :30 
p.m.  Monday,  with  job  offers  tele- 
phoned in  during  the  broadcast  by  in- 
terested employers.  Series  is  conducted 
in  cooperation  with  the  War  Man- 
power Commission  and  the  U.  S.  Em- 
ployment Service.  Lustig  Adv.  handles 
the  Kronheim  account. 

*  *  * 

Wounded  on  WMCA 
WOUNDED  soldiers  who  have  just 
arrived  by  plane  from  the  European 
area  will  be  interviewed  from  the 
wards  of  the  hospital  at  Mitchell 
Field,  N.  Y.  in  Air  Evacuation  Hos- 
pital, weekly  quarter-hour  program 
starting  on  WMCA  New  York  Feb. 
19.  Series  will  be  produced  jointly  by 
the  Mitchell  Field  Army  Air  Base 
and  the  First  Airforce,  with  Pfc. 
Richa.  J  Pack,  who  formerly  handled 
publicity  at  WNYC  WOR  WNEW, 
conducting  the  interviews. 

Industrial  Relations 

TITLED  The  Outlook  for  White 
Collar  Workers,  the  initial  program 
of  an  industrial  relations  series  spon- 
sored Saturday  6:15  p.m.  by  the  In- 
dustrial Relations  Council  of  Metro- 
politan Boston,  was  started  Jan.  13 
on  WEEI  Boston.  Series  will  feature 
personnel  managers  of  various  plants 
around  Boston. 

*  *  * 

Safety 

CAMPAIGN  for  traffic  safety  has 
been  started  on  WMPS  Memphis 
with  the  program  The  Newspaper  of 
the  Air.  Special  transcribed  announce- 
ments also  feature  safety  in  traffic, 
and  several  special  programs  are 
planned  throughout  1945. 

*  *  * 

WHIG  GI  Show 

FEATURING  transcribed  interviews 
with  wounded  men  from  the  Miami 
Valley  area,  a  new  program  titled 
Miami  Valley  Personalities  in  the 
War  started  Feb.  9  on  WHIO  Day- 
ton as  a  weekly  quarter-hour  series. 
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V><ut  and  dried 

and  ready  for  the  cleanup. 
Hops,  one  of  the  200  im- 
portant crops  grown  com- 
mercially in  the  Inland 
Empire,  get  ready  to  help 
swell  Spokane  Bank  De- 
posits to  an  all  time  peak  of 
$247,686,563,  an  increase 
of  over  $25,000,000  since 
June  30,  1944. 


±  \  merica's  No. 
2  Market*,  too,  is  "cut  and 
dried  and  ready  for  the 
clean-up" — at  the  cost  of 
just  one  medium.  KHQ 
completely  blankets  the 
area,  giving  low  cost  cover- 
age supplied  by  no  other 
single  medium. 

*Per  Capita  Income,  $2,252— 
second  highest  in  the  nation. 


THE   ONLY   SINGLE  MEDIUM   COMPLETELY  COVERING   THE   INLAND   EMPIR  E 


Owned  and  Operated  by 

LOUIS  WASMER,Iiicorporated 

Radio  Central  Building  Spokane,  Wash. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 
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THE  Sudinai.±  of 
BROADCASTING 


I 

■;  Pabst  in  Puerto  Rico 

.'PABST  SALES  Co.,  Chicago  (Pabst  Blue 
.Kibbon  beer),  has  appomted  Irwin 
;viadlmir  &  Co.  of  Illinois  to  handle  Its 
■foreign  advertising.  Company  wUl  spon- 
.,sor  Casa  Cugat,  quarter-hour  tran- 
♦scribed  show  three  times  weekly,  on 
JWNEL  San  Juan,  Puerto  Rico,  effec- 
'tlve  around  Feb.  12.  Till  forbid  contract 

was    placed   by   the   newly  appomted 

agency. 

WINN   Local  Accounts 

-:NEW    LOCAL    ACCOUNTS    on  WINN 

IXouisvllle  Include  330  spots  for  Hull- 
•-Dobbs,  used  car  dealer;  series  of  13 
Sunday  Reverie  programs  for  Carl  E. 
.Herbold  Funeral  Home,  and  a  series  of 
19  weekly  half-hour  programs  for  the 
•Greater  Louisville  First  Federal  Savings 
i&  Loan  Assn. 


Hirsch  Renews 
HIRSCH  CLOTHING  Co.,  Chicago,  on 
Feb.  5  renewed  sponsorship  of  Tele- 
phone Quiz  Mondav  through  Saturday 
on  WGN  Chicago.  Contract  for  52  weeks 
was  placed  by  Schwimmer  &  Scott, 
Chicago. 

Grove  in  Mexico 
GROVE  LABS.,  St.  Louis,  has  appoint- 
ed the  Mexican  subsidiary  of  Grant 
Adv.,  S.A.,  to  handle  advertishig.  Radio 
will  be  used  for  Grove  products  on 
Mexican  stations  starting  this  spring. 

Wurlitzer  Program 
RUDOLPH  WURLITZER  Co.,  Chicago 
(Institutional),  on  Feb.  12  only,  spon- 
sors Abe  Lincoln's  Story  on  99  MBS 
stations  Mon.,  8:30-9  p.m.  Agency  Is 
Schwirmner  &  Scott  Adv.,  Chicago. 


Five  Years  Service 
DEPT.  of  Radio,  Drake  U.,  Des  Moines, 
marked  five  years  of  service  to  the  Des 
Moines  Community  and  War  Chest  last 
week.  Drake  radio  department  has  been 
responsible  for  writing  and  producing 
quarter-hour  programs  with  the  work  of 
the  Community  &  War  Chest  for  broad- 
cast over  a  local  station.  A  framed 
scroll  of  distinguished  service  to  the 
community  was  presented  to  Edwin  G. 
Barrett,  director  of  the  department. 

O'Cedar  Places 
O'CEDAR  Corp.,  Chicago  (floor  polish), 
effective  Feb.  12  will  begin  participa- 
tion Monday  and  Wednesday  on  Meet 
the  Missels  on  CBS  Mountain  and  Pa- 
cific network,  approximately  21  stations, 
and  spots  on  about  15  stations  In  that 
area.  Contract  for  52  weeks  was  placed 
by  Aubrey,  Moore  &  Wallace,  Chicago. 


Association  National  Advertisers 

For  recognizing  agriculture  as  the  "number  one"  potential  post-war 
market.  (*) 

Not  only  is  agriculture  the  "number  one"  market  for  post-war  years, 
but  ...  it  is  definitely  the  nation's  best  customer  for  all  major  products 
right  now  .  .  .  and  especially  here  in  the  Northwest ! 


For  the  second  successive  year 

NORTH  DAKOTA 

produced  more  than  a  half  billion  in  gross  income  from  its 
7L000  farms,  or  an  average  of. more  than  $7,250  each. 


NORTH  DAKOTA  ^produced  94%  of  the  Nation's  supply  of  durum!  More 
than  20%  of  the  barley!  One-third  of  the  entire  flax  crop!  Ranking 
first  in  flax  and  barley  production;  second  in  all  wheat;  third  in  potatoes  I 

KFYR  COVERS  THIS  RICH  AGRICULTURAL  MARKET  COMPLETELY. 

If  you  want  results . «  write  us  or  ask  any  John  Ela'ir  Mart 


(*)  See  November,  1944,  issue  of  Advertiser. 
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WOR  Youth  Policy 

WOR  New  York  is  taking  steps  to  elim- 
inate from  Its  juvenile  adventure  and 
mystery  programs  any  representation 
of  criminals  and  supernatural  char- 
acters as  physically  disfigured.  Move 
was  prompted  by  a  listener  who  wrote 
that  attempts  to  educate  his  children 
to  accept  and  respect  disfigurement  of 
returning  war  veterans  were  Impeded 
by  frequent  radio  portrayal  of  villains 
as  scarred  and  deformed.  Station  has 
memoed  all  staff  producers  and  scrlpters 
to  delete  further  reference  to  disfigured 
criminals,  and  is  writing  to  advertis- 
ing agencies  suggesting  that  they  make 
similar  adjustments  wherever  necessary 
in  their  programs  on  WOR.  Station  car- 
ries some  11  adventure  and  mystery 
shows  for  juveniles. 

Optician  Radio  Plans 
COMMUNITY  Opticians,  chain  of  op- 
tical service  stores  with  main  offices 
in  Boston  and  New  York,  has  placed 
advertising  in  New  York  and  New  Jer- 
sey with  the  newly-opened  New  York 
oflace  of  Ellis  Adv.,  Buffalo  and  Toronto. 
First  radio  contract  through  the  new 
agency,  effective  Feb.  4,  was  for  Samuel 
R.  Zack's  Labor  Arbitration,  weekly 
57-mlnute  program  devoted  to  settling 
employer-employe  dispates,  and  for  par- 
ticinations  in  Isabella  Beach's  "Through 
a  Kitchen  Window"  go  on  WMCA 
New  York.  Spot  radio  schedule  may  be 
expanded  to  other  stations  later.  Ad- 
vertising from  Commiinity's  Boston  of- 
fice Is  placed  through  Commonwealth 
Adv.,  house  agency. 

National  Biscuit  Meeting 
NATIONAL  BISCUIT  Co.,  New  York, 
held  a  series  of  sales  meeting  last  week 
for  their  salesmen  of  Hartford.  Conn, 
and  Cambridge.  Mass.  to  acquaint  them 
with  the  company's  Yankee  Network 
program  Nine  O'clock  News  Promo- 
tion plans  for  the  show  were  outlined 
by  Linus  Travers,  executive  vice-pres- 
ident of  Yankee.  Nelson  Churchill  Is 
the  news  commentator  for  the  program 
heard  Monday,  Wednesday  and  Friday 
mornings. 

AMP  Agreements 
ASSOCIATED  MUSIC  PUBLISHERS 
Inc.,  New  York  has  signed  new  licensing 
agreements  with  KFFA  KCMC  WGN 
WMRN  KWNO  and  has  received  re- 
newals fr'^^  KEUB  KMPC  KWFC  WABI 
WAIR  WBBB  WCAE  WDRC  W^^^TiM 
WHO  WIP  WKAQ  WNOE  WOC  WSBT 
WSOC  WTCN  WTOL. 

Plant  Maved 
FREDERICK  HART  &  Co..  New  York. 
330  W.  52d  St.  has  moved  the  offices 
and  plant  of  the  Recordgraph  Division, 
manufacturers  of  film  sound  recorders, 
to  the  company's  plant  at  Poughkeepsie, 
N.  Y.  Sales  and  service  offices  have 
been  established  at  350  Madison  Ave.. 
New  York. 

Tele  Quiz 
AMERICAN  TELEVISION  Society  con- 
ducted a  quiz  session  on  video  last 
Thursday  at  a  meeting  at  the  Audito- 
rium of  the  Museum  of  Modem  Art, 
New  York.  David  Hale  Halpem,  chair- 
man of  the  ATS  program  committee 
presided. 

KNX  Sierns  J&J 
JOHNSON  &  JOHNSON  Co.,  New  Bnms- 
wlck,  N.  J.  has  signed  a  52-week  con- 
tract with  KNX  Los  Angeles  for  one 
one-minute  announcement  and  four 
station  breaks  weekly.  Commercials  will 
be  for  baby  powder. 


Prove  It  FIRST:- 

EXCLUSIVE 

TEST  MARKET 
URBAN-RURAL 
99%  NATIVE  BORN  WHITE 

yo  other  Primary  Signal  it 
received  in  our  area. 

WSLB 

OGDENS8URG,  N.  Y. 
(MUTUAL) 
The  Walker  Co.,  Representatives 
❖ 

PROVE  IT  FIRST  VIA  WSLB 
AN    IDEAL     TEST  MARKET 
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DISTANCE  AND  DIRECTION! 


^^^^)perating  on  a  clear  channel,  at  a  lower  frequency  (1 070 
Kilocycles)  WIBC  sends  its  powerful  voice  farther,  covering 
a  larger  potential  audience,  than  any  other  Indianapolis 
station.  Its  programs  are  directed  at  the  every-day  interests 
of  the  people  in  its  area. 

All  of  this,  plus  a  well-planned  and  aggressive  merch- 
andising program  for  its  clients  make  time  on  this  station 
your  best  radio  investment  for  Indiana. 

Represented  Nationally  by  John  Blair  &  Co. 

WIBC 


Owned  and  Operated 
by  the  INDIANAPOLIS  NEWS 


A  MUTUAL  STATION 


INDIANAPOLIS 


THRIFTY  BALTIMOREANS  SUPPORT  MANY  BUILDING  AND  LOAN  ASSOCIATIO 


The  Building  and  Loan  Associations  of  Baltimore  are  depositories  for  savings  as  well  as  institutions  to 
help  folks  own  their  own  homes  on  easy  terms.  63  of  these  associations,  which  are  members  of  the  Federal 
Home  Loan  Bank  report  an  INCREASE  in  savings  accounts  of  $39,355,000  since  1940.  In  addition 
there  are  some  300  other  building  associations,  not  members  of  the  F.  H.  L.  B.,  all  of  which  act  as 
reservoirs  of  savings. 


.TIMORE  BANKROLLS 

>rtunity  To  Buy  Your  Product 
ngs  Accumulated  Since  1940 


Baltimoreans  look  toward  "reconversion" 
with  anticipation  -  -  not  apprehension! 
For,  not  only  are  there  116  different 
types  of  peace  time  industries  looking  for 
workers,  but  thrifty  Baltimoreans  have 
built  up  a  backlog  of  over  419,000,000 
dollars  in  savings  since  1940! 

Baltimore  is  a  great  and  growing  market  -  -  and  for  25  years 
its  growth  has  outstripped  other  Eastern  seaboard  cities. 

For  today  and  tomorrow  -  -  it's  a  great  place  to  invest  your 
advertising  dollars.  And,  of  course,  Baltimore's  great  adver- 
tising medium  is  WBAL. 

BASIC  NBC  NETWORK  ^ 


NATIONALLY  REPRESENTED  BY  EDWARD  PETRY  &  CO.,  Inc. 


I         In  Retrospect 

*  THE  RECORDS  will  show  1944  as  another 
;booni  year  for  advertising.  All  media  showed 
[an  increase  of  about  7%.  Radio  again  was  in 
the  forefront  with  a  25%  boost. 
'.  This  happened  in  the  face  of  paper  rationing 
■  and  restrictions  on  production  in  almost  all 
brand  lines.  But  the  demand  for  time  and 
space  exceeded  expectations. 

The  '43  figures,  published  in  this  issue,  can't 
''be  regarded  as  normal.  Much  of  the  institu- 
itional  business  will  stop  after  the  war.  In- 
trinsic return  to  the  advertiser  again  will 
:  govern.  Radio  stands  to  hold  most  of  its  gains 
because  a  considerable  amount  of  its  new 
business,  as  reflected  in  the  Broadcasting 
Ycnrhook  analysis,  was  virgin  business. 

In  this  issue  also  is  a  review  of  the  new 
book  Radio  Advertising  for  Retailers  by  Prof. 
C.  H.  Sandage.  Retail  advertising  has  been 
the  backbone  of  newspaper  volume.  It  repre- 
isented  less  than  10%  of  radio  gross  last  year. 
jProf.  Bandage's  research  shows  clearly  how 
this  volume  can  be  increased. 

The  job  now  is  still  that  of  winning  the  war 
and  selling  Democracy.  But  it  behooves  broad- 
casters to  plan  for  the  tougher  selling  ahead, 
.when  the  honeymoon  is  over.  The  printed  me- 
;dia  have  been  making  their  plans;  many  of 
■them  are  moving  into  radio. 

In  their  planning  broadcasters  shouldn't 
overlook  the  local  field.  Longtime  local  business 
shouldn't  be  kicked  around  for  the  more  glam- 
;orous  national  business.  In  past  depressed  pe- 
'.riods,  the  books  show  the  local  merchant  stuck 
,v,hen  almost  everything  else  went  to  pot. 


Seeing  Ahead 

PLANNING  in  wartime  for  normal  opera- 
,  tions  is  a  tough  problem  for  industry  generally. 
:It  is  particularly  difficult  in  a  field  as  dynamic 

and  susceptible  to  change  as  radio. 

Members  of  the  FCC  and  key  members  of 
;  its  staff  have  just  returned  from  an  inspection 
,3f  Army  Air  Forces  communications  opera- 

nons  from  Washington  to  Florida  and  across 

:o  the  Pacific  Coast.  Virtually  everything  they 

-aw  is  in  the  highly  restricted  category. 
The  FCC  now  is  in  the  midst  of  projecting 

;he  most  comprehensive  radio  allocations  since 
'•;he  art's  birth.  What  that  delegation  saw  and 

earned  about  propagation  in  the  higher  fre- 

■  juencies  should  prove  invaluable  in  plotting 

■  hose  allocations,  and  in  cutting  the  pattern 
"or  postwar  radio  services — broadcast  as  well 
IS  common  carrier. 

The  inspection  was  significant  from  another 
tandpoint.  There  was  the  rapprochement  with 
he  military,  with  which  the  FCC  had  been  at 
v.  Olds'  points  for  many  months  and  which 
hi  red  up  repeatedly  in  the  House  investigation 
,.f  the  Commission. 

In  these  times,  when  private  enterprise  of 
^lecessity  must  deal  in  the  dark,  it  seems  to  us 
■lighly  important  to  have  the  agency  of  Gov- 
.irnment  identified  with  private  communica- 
,;ions  regulation  conversant  with  the  secret 
nilitary  developments  in  their  field. 


'This  Is  Manila  . . 

YOU  HEARD  it  this  past  week  on  the  air. 

You  heard  it  from  Royal  Arch  Gunnison  of 
Mutual,  who  had  been  interned  by  the  Japa- 
nese at  Santo  Tomas,  later  to  be  repatriated 
and  join  the  Mac  Arthur  forces  entering  the 
city. 

You  heard  it  from  Bert  Silen,  former  man- 
ager of  Brig.  Gen.  Romulo's  Philippine  station, 
KZRH,  and  an  NBC  correspondent.  He  was 
liberated  by  American  forces. 

America's  indomitable  spirit  sang  in  the 
tongue-in-cheek  report  of  Mr.  Silen  from  the 
beleaguered  city.  Three  years  ago,  while  broad- 
casting to  the  United  States  from  Manila,  a 
Jap  attack  knocked  him  off  the  air.  Returning 
last  week  for  the  first  time  since  that  day  to 
NBC's  microphone,  he  began:  "As  I  was  say- 
ing when  I  was  so  rudely  interrupted  over 
three  years  ago,  every  Filipino  and  every 
American  living  on  these  islands  knew  that 
MacArthur  would  return  .  .  ." 

"This  is  Manila" — Feldman  of  the  Blue, 
Flaherty  of  NBC,  Folster  of  NBC,  Adams  of 
CBS,  Gunnison  of  MBS. 

Theirs  were  the  first  American  voices  to  be 
heard  from  Manila  since  8  a.m.  (EST)  Dec. 
30,  1941.  That  they  COULD  be  heard  with  such 
swiftness,  even  as  troops  were  clearing  the 
city  of  lingering  Japanese,  even  as  buildings 
ignited  by  the  enemy  continued  to  burn,  is  r 
credit  to  the  MacArthur  command. 

Here,  as  nowhere  this  side  of  Tokyo — not 
excepting  Berlin — was  America's  story.  This 
was  America's  city,  the  first  taken  by  an 
enemy  in  over  a  century.  This  was  a  city  in 
which  were  held,  under  cruel  domination, 
thousands  of  American  citizens.  These  were 
Americans  who  delivered  it. 

Gen.  MacArthur  permitted  news  of  Ameri- 
ca's triumph  to  be  told.  He  gets  no  medal  for 
that,  but  surely  he  has  won  his  nation's  grati- 
tude. 


'Little  Flower's'  Mike 

WE  SEE  in  the  daily  press  that  Mayor  La- 
Guardia  still  is  using  WNYC,  New  York's  mu- 
nicipally-owned station,  as  a  personal  mouth- 
piece and  a  party  line  to  the  pee-pul.  He  no 
longer  holds  news  conferences.  He  isn't  asked 
any  more,  he  just  tells. 

The  Mayor  broadcasts  his  regular  weekly 
report  on  Sundays  on  the  affairs  of  his  admin- 
istration. Usually  he  is  circumspect,  but  occa- 
sionally he  prances  nimbly  along  some  tight- 
rope of  controversy.  Are  his  opponents  getting 
equal  opportunity  on  the  air?  Is  he  functioning 
within  the  letter  and  the  spirit  of  the  Com- 
munications Act? 

The  law  doesn't  differentiate  between  com- 
mercial and  noncommercial  stations.  We  re- 
call that  the  stations  of  such  personages  as 
the  late  Dr.  John  R.  Brinkley,  of  goat-gland 
rejuvenation  fame,  Norman  T.  Baker,  and 
his  "cancer"  clinic,  and  the  fiery  Rev.  Robert 
P.  (Fighting  Bob)  Shuler,  were  deleted  by  the 
Federal  authorities.  They  used  the  stations  as 
their  personal  mouthpieces,  not  in  the  broad 
public  interest. 

Surely,  "Butch"  LaGuardia  can't  be  placed 
in  the  same  category  as  those  ill-starred  radio 
entrepreneurs.  But  there  may  be  some  question 
as  to  whether  the  same  regulatory  shoe  fits. 


GEORGE  RICHARD  AGAR  RICE 


TALLEST  Canadian  broadcaster  is  Dick 
Rice,  ovnier  and  operator  of  CFRN  Edmon- 
ton, president  of  the  Western  Assn.  of 
Broadcasters  and  vice-president  of  the  Ca- 
nadian Assn.  of  Broadcasters.  Modesty  goes 
with  his  6  ft.  3  in.,  for  Dick  is  the  last  one 
to  tell  you  about  his  work  for  Canadian  broad- 
casters. But  his  colleagues  expressed  their  ad- 
miration, for  him  in  unequivocal  language  when 
they  re-elected  him  president  of  the  Western 
Assn.  of  Broadcasters  for  the  third  time  at  the 
WAB  meeting  at  Banff  last  August. 

Born  in  1898  in  Teddington,  IVfiddlesex,  Eng- 
land, Dick  Rice  has  been  in  radio  his  entire 
business  life,  starting  in  at  the  age  of  15  with 
the  Marconi  Co.  in  England  in  the  offices  and 
later  at  the  factory  at  Chelmsford,  after  pub- 
lic and  private  education.  He  later  attended 
the  National  Physical  Laboratories  of  Great 
Britain  and  London  College.  Prior  to  World 
War  I  he  joined  the  Marconi  British  Admir- 
alty Wireless  Service,  and  served  throughout 
the  war  with  that  organization. 

He  first  came  to  Canada  in  1919  for  a  visit, 
liked  the  country  well  enough  to  return  the  fol- 
lowing year  and  start  in  radio  broadcasting  in 
his  adopted  land.  At  that  time  only  the  Ca- 
nadian Marconi  Company  operated  broadcast- 
ing stations  at  Toronto  and  Montreal,  But 
young,  enthusiastic,  radio-minded  Dick  Rice 
set  out  for  western  Canada,  with  all  his  knowl- 
edge of  radio  and  some  equipment.  In  1922 
he  opened  CJCA  Edmonton,  for  the  Edmonton 
Journal,  one  of  the  first  stations  to  go  on  the 
air  in  Canada.  For  12  years  he  operated  the 
station,  saw  radio  technique  grow,  saw  his  sta- 
tion come  up  from  the  first  in  that  part  of  the 
country,  to  one  of  many.  In  1934  Dick  decided 
that  he  would  own  his  own  station,  applied  for 
a  license  and  opened  up  CFRN  as  a  100  w 
station.  CFRN  has  grovirn,  is  now  powered  with 
1,000  w  and  has  been  given  permission  to  go 
to  5,000.  It  is  the  Edmonton  outlet  for  the 
Canadian  Broadcasting  Corp.,  Dominion  net- 
work. 

With  a  number  of  other  western  Canadian 
broadcasters  he  formed  in  1941  a  co-operative 
representative  organization  with  offices  at 
Toronto  and  Montreal,  Radio  Representatives 
Ltd.  As  president  of  the  WAB  he  has  played 
an  important  part  in  the  past  two  years  in 
obtaining  for  western  broadcasters  power  in- 
creases allowed  by  the  Havana  Treaty  on  their 
frequencies.  These  increases  were  announced 
last  autumn  as  a  result  of  representations  of 
the  WAB  and  the  CAB,  to  the  CBC  and  the 
Radio  Branch  of  the  Dept.  of  Transport. 

Dick  Rice  has  become  well-known  to  Amer- 
ican broadcasting  personalities  who  have  at- 
{Continued  on  page  64) 
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Time  To  Remember 


Now  is  a  good  time  to  remember  that  no  medium  moves  so 
fast  and  changes  so  much  as  radio.  This  is  particularly  true 
in  the  Atlanta  market,  where  the  radio  picture  has  been  so 
significantly  changed  by  WAGA's  timely  programming  and 
aggressive  promotion. 

Remembering  how  radio  changes,  now  is  a  good  time  to 
reevaluate  your  use  of  radio  in  this  important  market,  where, 
during  the  past  two  years,  WAGA  has  made  more  progress 
than  any  other  Atlanta  station. 


WAGA 


ATLANTA 

5000  Warn  on  590  Kts.    •    Blue  Network    •    Represented  by  Headley-Reed 


it's  k  g  1  o 

in  the  "Heartland" 


For  instance  the  Robert  S. 
Conlan  Survey  shows  50%  more 
"Heartland"  folks  tuned  to 
KGLO  for  the  noonday  news 
than  to  the  next  most  popular 
station.  What's  more  for  alt 
periods,  every  day  52.6%  of 
the  audience  is  tuned  to  1300 — 
KGLO.  That's  a  nice  slice  of 
potential  customers,  Mr.  Time 
Buyer,  when  you  remember  that 
there  are  293,080  radio  homes 
in  the  "Heartland." 

FREE — A  copy  of  this 
complete  "Study  of 
Listening  Habits  — 
Mason  City,  Iowa 
Area",  will  be  sent  on 
request.  Write  KGLO 
or  ask  any  Weed  & 
Company  man. 

TEST  POSTWAR  PLANS  ON  KGLO 


NOTES 


GEORGE  W.  BOLLING,  vice-president 
and  general  manager  of  John  Blair  & 
Co.,  Chicago  station  representative,  has 
been  elected  a  director.  He  has  been 
with  the  company  10  years. 

SAMUEL  WOODWORTH,  vice-president 
and  general  manager  of  WPBL  Syra- 
cuse, has  suffered  a  severe  hand  Injury. 
While  attending  his  furnace  his  hand 
caught  in  the  automatic  stoker. 

EDGAR  KOBAK,  MBS  president,  was 
guest  of  honor  at  a  Yankee  Network 
luncheon  held  at  the  Algonquin  Club, 
Boston,  last  Thursday.  He  gave  open- 
ing address  the  preceding  evening  at  a 
dinner  for  all  members  of  the  New 
York  staff  of  Mutual  at  the  Town  Hall 
Club  in  New  York. 

H.  G.  KRONENWETTER  has  been  pro- 
moted from  assistant  advertising  man- 
ager of  the  radio  division  of  Sylvanla 
Electric  Products  Inc.,  New  York,  to 
manager  of  advertising  production — ■ 
radio  products,  taking  over  most  of 
the  duties  of  TERRY  P.  CUNNINGHAM, 
former  advertising  manager,  now  with 
Sylvania's  subsidiary  Colonial  Radio 
Co.  in  a  merchandising  capacity.  Mr. 
Kronenwetter,  v/ho  divides  his  time  be- 
tween Emporium,  Pa.  and  New  York, 
has  been  with  Sylvanla  since  1928. 

MILLARD  BANKS  is  now  with  the 
Blue  Network  as  administrative  assist- 
ant to  FRED  SMITH,  Blue  director  of 
promotion  and  advertising.  For  six  years 
he  has  served  as  a  counsel  to  advertisers, 
agencies  and  publicity  firms  on  copy, 
layout,  planning  and  ideas.  He  was  at 
one  time  account  executive  of  BBDO 
New  York. 

GEORGE  JASPERT,  former  manager  of 
WLAW  Lawrence,  Mass.,  has  joined  the 
Boston  Herald-Traveler  as  executive 
in  charge  of  radio.  The  newspaper  is 
an  applicant  for  an  PM  station. 

PHILLIPS  CARLIN,  MBS  vice-president 
in  charge  of  programs,  returns  to  New 
York  this  Wednesday  from  a  three-week 
tour  to  gather  views  of  MBS  affiliates 
on   network  programming. 


LT.  JOSEPH  ZIAS,  USNR,  associated 
with  the  radio  law  firm  of  Loucks  & 
Scharfeld,  on  leave,  married  Barbara 
Herche  in  Washington  last  Thursday. 
Lt.  Zias  Is  stationed  in  the  Office  of 
the  Director  of  Naval  Communications, 
Washington. 

G.  F.  (Red)  BAUER,  sales  manager  of 
WINN  Louisville,  has  been  appointed 
publicity  chairman  of  the  Salesman- 
agers  Council  of  the  Louisville  Board 
of  Trade. 

R.  I.  P.  GROTTY  has  been  appointed 
national  sales  manager  of  CKWX  Van- 
couver. He  has  been  with  the  station 
for  three  years  as  sales  service  manager, 
coming  from  CKGB  Tlmmlns,  Ont., 
where  he  was  commercial  manager. 
PHILIP  D.  REED  has  been  renamed 
chairman  of  the  board  of  General  Elec- 
tric Co.  and  its  subsidiary.  Interna- 
tional General  Electric  Co.  Since  his 
resignation  from  that  post  in  Decem- 
ber 1942  Mr.  Reed  has  been  chief  of 
the  Mission  for  Economic  Affairs  in 
London  with  the  rank  of  minister. 
R.  A.  LESLIE,  manager  of  the  Toronto 
office  of  National  Broadcast  Sales,  is 
being  transferred  to  the  Montreal  office 
about  March  1,  and  will  be  replaced 
at  Toronto  by  R.  E.  McGUIRE,  formerly 
of  All-Canada  Radio  Facilities,  To- 
ronto. 

LT.  BARNEY  LAVIN,  general  manager 
of  WDAY  Fargo,  N.  D.  on  leave  In 
the  Marines,  arrived  in  Fargo  Feb.  2. 
He  will  report  to  Cherry  Point,  N. 
C.   Feb.  18. 

WALTER  R.  HUCHINS,  who  has  been 
hospitalized  for  18  months  from  wounds 
received  in  Sicily,  has  been  released  by 
the  Army  and  is  now  a  member  of 
the  sales  staff  of  KYW  Philadelphia. 
ROBERT  EWING,  assistant  supervisor 
of  the  Blue  central  division  research 
department,  has  been  appointed  super- 
visor succeeding  G.  A.  (Jerry)  VERNON, 
who  on  Feb.  15  joins  the  Blue  Chicago 
national  spot  and  local  sales  staff.  . 
CHARLES  F.  PHILLIPS,  program  and 
commercial  manager  of  WFBL  Syracuse, 
has  been  elected  a  vice-president  of 
Onondaga  Radio  Broadcasting  Corp., 
station  licensee.  He  has  been  with 
WPBL  for  more  than  20  years. 
E.  L.  BRAGDON,  trade  news  editor  of 
NBC,  has  joined  the  dept.  of  informa- 
tion of  RCA,  New  York.  Mr.  Bragdon 
previously  was  radio  editor  of  the  New 
York  Sun,  a  position  he  had  held  since 
1923. 

PATRICIA  ANN  FOLEY  of  the  New  York 
staff  of  BROADCASTING  magazine,  and 
JOHN  V.  RVDEN,  art  director,  Hill  Adv., 
New  York,  have  announced  their  en- 
gagement. 


'SVRE,  WE'RE  ALWAYS  AFTER  NEW 
BUSINESS-BVT  THIS  IS  RIDICULOVSr 


F.  C.  Eighmey,  Gen.  Mgr. 
CBS  AfFiiiate 


WEED  &  COMPANY,  Rep. 
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1140  K  G  —  5000  WATTS 
National  Repr  esenlat  ives 
HOWARD   H.   WILSON  CO. 


Mr.  Smith 


O.  L.  Smith  Promoted 
To  Director  of  WNOX 

0.  L.  SMITH,  formerly  commercial 
manager  of  WNOX  Knoxville, 
Tenn.  has  been  named  WNOX  sta- 
tion director,  according  to  Morti- 
mer C.  Watters,  vice-president  and 
general  manager 
of  Scripps-How- 
ard  Radio,  which 
owns  and  oper- 
ates WNOX.  Mr. 
Smith  came  to 
WNOX  from  the 
advertising  staff 
of  the  Knoxville 
Neios-Sentmel  in 
1936  and  served 
as  national  adver- 
tising manager 
and  assistant  station  director  be- 
fore becoming  commercial  manager. 
In  his  new  post  Mr.  Smith  will  be 
in  complete  charge  of  the  station 
locally. 

Mr.  Smithj  who  was  made  an 
honorary  colonel  on  the  staff  of 
former  Gov.  Prentice  Cooper,  is  a 
member  of  the  Kiwanis  and  Exec- 
utives Club,  the  Holston  Hills 
Country  Club  and  the  Broadway 
Baptist  Church.  Mr.  &  Mrs.  Smith 
and  their  two  children,  Bob,  17  and 
Nancy  Lynn,  12,  live  in  Holston 
Hills. 


DELL  CROSBY,  former  freelance  writer 
and  producer,  has  joined  the  sales  de- 
partment of  WLIB  Brooklyn.  Prior  to  his 
freelance  work  which  included  assign- 
ments from  the  War  Adv.  Council  for 
Army,  Navy  and  Red  Cross  programs, 
Mr.  Crosby  was  station  manager  of 
KPHO  Phoenix  and  WWL  New  Orleans. 
RUSSELL  BROOKS  RENNAKER  has 
been  named  sales  engineer  of  broadcast 
equipment  of  Federal  Telephone  &  Ra- 
dio Corp.,  Newark,  associate  of  Interna- 
tional Telephone  &  Telegraph  Corp.  Mr. 
Rennaker  joined.  CBS  Chicago  In  1939 
and  a  year  later  transferred  to  Wash- 
ington to  serve  on  the  network's  special, 
events  staff.  Returning  to  Chicago  in 
1942,  he  joined  Mutual  as  a  member 
of  the  WGN  Chicago  staff,  a  post  re- 
tained until  his  present  appointment 
to  Federal.  In  1940  Mr.  Rennaker  was 
national  president  of  the  Assn.  of 
Broadcast  Technicians 
SAMUEL  H.  CUFF,  general  manager  of 
WABD,  DuMont  New  York  television 
station,  is  conducting  a  course  at  New 
York  U.  on  the  "Technique  of  Televi- 
sion". Course  includes  both  laboratory 
and  lecture  work. 

G.  W.  N.  RIDDLE,  formerly  in  the  mar- 
ket research  department  of  GE  and 
prior  to  that  on  the  staff  of  the  chair- 
man of  the  board  of  GE  for  14  years, 
has  been  made  responsible  for  media 
in  the  advertising  of  GE's  apparatus 
department. 


Rome.Georda 
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IT'S 


BIRTHDAY... BUT 


GET  THE  PRESENTS 


WHIO  of  Dayton,  one  of  the  first  of  the  Cox  Radio  Stations,  is  ten  years  old  this  month.  Not 
a  long  period  of  time  in  some  fields  of  endeavor,  but  it  spans  almost  half  the  entire  history 
of  commercial  broadcasting.  Through  all  the  years  the  management  of  WHIO  has  held  fast 
to  the  ideals  of  service  which  characterized  the  station's  opening  in  February,  1935. 
We  invite  you  to  celebrate  whh  us  by  making  these  birthday  packages  yours: 


•  Dayton's  largest  listening  audience  for 
your  sales  message.  "In  Dayton,  it's 
WHIO." 


•  Business  getting  coverage  of  prosperous 
Dayton  &  Miami  Valley,  one  of  the  key 
production  centers  of  the  nation. 


•  Coverage  of  the  $100  Million  farm 
market  surrounding  and  supplementing 
the  Dayton  market. 


•  Programs  designed  to  keep  WHIO 
"Dayton's  Favorite  Station."  News:  UP, 
INS,  PA,  plus  CBS'  best. 


1290  on  your  dial 


WHIO 


G.  P.  Hollingbery  Company,  Representatives 

H.  S.  Cummings,  Southeastern  Representative 
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WITH  A  WOMAN'S 
PnOdRAM  THAT  HAS 
GENERAL  APrSAL... 


Good  cook  or  sportswoman  .  . 
young  mother  or  spinster  .  . 
Nancy's  daily  program  holds 
,  them   all.  And  even  men! 

BUT.  THIS  M-musm 

STORY  FOR  WRC 
SINCE  1923  


WRC 

REPRESENTED  BY  NBC  SPOT  SALES 


Washington 
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Mulbern  Joins  Blue 

NEIL  MULBERN,  for  eight  years 
account  executive  in  CBS  Detroit 
office  has  joined  the  Blue  Network 
as  its  Detroit  salesman,  following 
transfer  of  John  Donohue  from  De- 
troit district  manager  of  the  Blue 
to  eastern  sales  manager,  with 
headquarters  in  New  York  [Broad- 
casting, Jan.  29].  Operations  of 
the  Detroit  office  continue  under 
the  jurisdiction  of  Mr.  Donohue 
in  his  new  capacity.  Prior  to  join- 
ing CBS,  Mr.  Mulbern  served  on 
the  sales  staff  of  Liberty;  as  ac- 
count executive  of  Young  &  Rubi- 
cam  and  with  Reo  Motor  Co.  for 
seven  years  as  manager  at  Houston 
and  as  Detroit  manager.  Joseph  R. 
Spadea  is  now  CBS  sales  depart- 
ment representative  in  Detroit 
[Broadcasting,  Jan.  22]. 


Walter  F.  Cahir 

WALTER  F.  CAHIR,  55,  treas- 
urer and  assistaiit  secretary  of 
Federal  Telephone  &  Radio  Corp., 
Newark,  died  Feb.  1  in  Doctors 
Hospital,  New  York,  following  a 
long  illness.  Mr.  Cahir  was  born 
in  Cambridge,  Mass.  and  attended 
Cambridge  Latin  School.  He  re- 
ceived his  B.A.  degree  from  Har- 
vard in  1914  and  Ph.D.  degree  from 
Catholic  U.  in  1917.  In  1920  he 
joined  International  Telephone  & 
Telegraph  Co.  and  later  transferred 
to  Federal  Telephone  &  Radio  in 
1942  upon  the  formation  of  that 
associate  company.  He  is  survived 
by  a  brother  and  a  sister. 


Flynn  Promoted 

MAJ.  EDWARD  J.  FLYNN,  tech- 
nical information  officer.  Infor- 
mation &  Education  Division,  Army 
Service  Forces,  has  re"ently  been 
promoted  to  that  rank.  Before  en- 
tering the  service  Maj.  Flynn  was 
sales  representative  of  WEW  St. 
Louis,  news  editor  of  KOCY  Okla- 
homa City,  sales  representative 
for  E.  Katz  Agency,  New  York  and 
Detroit,  and  he  helped  set  up 
WCAR  Pontiac,  Mich.,  when  that 
station  began  operations.  He  han- 
dles technical  information  for  the 
Armed  Forces  Radio  Service,  Army 
Nev/s  Service,  Yank  and  Stars  & 
Stripes. 


Loraine  G.  Gainor 

LORAINE  G.  GAINOR,  commer- 
cial representative  of  WMMN 
Fairmont,  W.  Va.  since  the  station 
was  established  17  years  ago,  died 
of  a  heart  attack  Jan.  31.  In  his 
early  days  with  the  station.  Mr. 
Gainor  and  his  wife  sang  hymns 
as  a  sustainer  for  a  number  of 
years. 


Lt.  Harry  F.  Folsom 

LT.  (j.g.)  HARRY  F.  FOLSOM, 
vice-president  in  charge  of  the  RCA 
Victor  division,  Camden,  N.  J. 
scheduled  to  return  to  the  South 
Pacific  war  theatre,  recently  was 
killed  in  a  plane  crash  near  Jack- 
sonville, Fla. 


William  Sharpies 

WILLIAM  SHARPLES,  58,  one  of 
the  early  West  Coast  actor-pro- 
ducers, following  a  two-year  ill- 
ness, died  in  Los  Angeles  on  Jan. 
29.  He  was  best  known  for  program. 
Bill  Sharpies  and  His  Gang  on 
KNX  Hollywood.  Surviving  are 
his  widow,  Bertha  Sharpies,  and 
daughter,  Joan. 


BEHIND 


LOREN  L.  WATSON  Jr.,  radio  sports 
editor  of  United  Press,  is  the  father  of 
a  boy,  Loren  L.  Watson  m,  born  Feb. 
1  at  New  York  Hospital,  New  York,  mak- 
ing a  ^andfather  of  LOREN  L.  WAT- 
SON, president  of  Spot  Sales,  station 
representative  firm. 

PVT.  ROBERT  W.  ROBERTS,  former 
announcer  of  KYW  Philadelphia, 
known  on  the  air  as  Bob  Warren,  is 
now  a  news  announcer  with  the  Amer- 
ican Forces  Network  in  Britain. 
ART  LEWIS,  formerly  with  WOWO  Fort 
Wayne,  is  an  announcer  with  WHA, 
U.  of  Wisconsin  station,  while  work- 
ing for  degree  at  the  university. 
BILL  JOYCE,  member  of  the  NBC  pro- 
gram department,  will  ]oln  the  Blue 
Network  central  division  as  producer- 
director. 

LOUISE  LOPEN,  supervisor  of  the  Blue 
central  division  guest  relations  depart- 
ment, will  leave  for  Los  Angeles  to 
be  married  to  Bos'n  Mate  2/c  Maynard 
B.  Standley  of  the  Seabees  on  Feb.  15. 

TOMIWY  SCOTT  has  been  appointed 
musical  director  of  KARK  Little  Rock, 
Ark. 

TOM  CAFFERTY,  WGN  Chicago  staff 
announcer,  is  the  father  of  a  boy. 

NANCY  HUDSPETH  Of  the  WINN  Louis- 
ville continuity  department  and  DICK 
RUSSELL,  WINN  engineer,  have  an- 
nounced their  engagement. 
FRANK  LEE  has  been  promoted  from 
chief  announcer  to  program  director 
of  WMMN  Fairmont,  W.  Va.  He  will 
continue  as  sports  director  and  special 
events  anni^nnc°r  for  the  station. 
JAMES  LOWTHER,  formerly  with 
WJLS  Beckley,  W.  Va.,  is  a  new  mem- 
ber of  the  WMMN  announcing  staff. 

REX  DAVIS,  news  editor-in-chief  of 
WCKY  Cincinnati,  has  been  named 
chief  announcer  of  the  station. 

JACK  WILSON,  writer  of  comedy  shows 
for  WLW  Cincinnati,  resigned  Feb.  5 
to  join  the  script  division  of  NBC. 
JAMES  CLARK,  formerly  with  KSL 
Salt  Lake  City  and  KFPY  Spokane,  is 
now  a  member  of  the  annotmcing  staff 
of  KIRO  Seattle. 

HILLIARD  GATES,  sports  editor  of 
WOWO  Ft.  Wayne,  has  assumed  addi- 
tional duties  as  public  service  director 
of  the  station. 

LOUIS  KAISER,  released  from  the  Army 
with  the  rank  of  captain,  is  now  night 
supervisor  of  WFBL  Syracuse.  Prior  to 
entering  the  Army,  he  was  with  WBEN 
Buffalo. 

CARL  BAILEY,  announcer  of  KPAS 
Pasadena,  Cal.,  is  father  of  a  boy. 
BILL  HILL,  formerly  with  KFMB  San 
Diego,  has  joined  the  announcing  staff 
of  KARK  Little  Rock.  EARL  LEWIS 
Jr.,  formerly  with  WBYN  Brooklyn  and 
WHIT  New  Bern,  N.  C.  is  now  with 
KARK.  JOHN  ADAMS,  former  news- 
caster for  Mutual  and  NBC,  is  a  new 
member  of  the  KARK  news  department. 


Wismer  Honored 

HARRY  WISMER,  Blue  Network 
sports  director  and  commentator  in 
Chicago,  last  Saturday  received 
from  Esquire  magazine  an  award 
as  "Outstanding  Sportscaster  of 
1944"  on  his  weekly  sports  roundup 
program  on  the  Blue.  Selection 
was  based  on  an  Esquire  poll  of 
more  than  1,000  sports  editors  and 
sportseasters. 


LENN  CLTRLEY,  chief  announcer  of 
KYA  San  Francisco,  has  Joined  the  U. 
S.  Maritime  Service.  His  successor  Is 
VERNE  LAUDEN,  senior  member  of  the 
station's  announcing  staflf. 

ED  NELSON,  formerly  of  KWKH  and 
KTBS  Shreveport,  has  joined  KYA  San 
Francisco  as  announcer. 

NANCY  FLORSHEIM,  new  to  radio,  has 
joined  the  publicity  department  of 
WBBM  Chicago. 

MILLICENT   BROWER,    who  conducts 

several  programs  on  WGYN  New  York, 
the  Muzak  FM  station,  has  been  named 
assistant  program  director. 

MARGARET  GARDNER,  who  lately  has 

been  working  on  general  magazine  and 
syndicate  contacts  in  the  Mutual  press 
department,  has  assumed  full  respon- 
sibility for  this  service,  with  the  de- 
parture of  BLANCHE  WOLFF,  who 
leaves  to  marry  ALEX  LEVENTH;VL. 
Miss  Gardner  will  be  assisted  by  ELAINE 
NEWLIN.  She  continues  to  handle  some 
trade  press  contacts.  GIL  BABBIT,  for 
three  years  publicity  and  promotion 
director  of  WCAU  Philadelphia,  has 
joined  the  network's  press  department 
to  work  on  exploitation.  He  was  for- 
merly on  the  editorial  staffs  of  the 
Philadelphia  Record  and  the  Philadel- 
phia Inquirer. 

FOSTER  WILLIAMS  has  joined  WPAT 
Paterson,  N.  J.  as  announcer.  PETER 
ARNELL,  former  program  director  of 
V/J^S  Berkley.  W.  Va.,  and  WPEN 
Philadelphia,  also  has  joined  WPAT. 

ROBERT  NEVINS,  formerly  with  the 
department  of  public  speaking.  City 
College  of  New  York,  has  joined  the 
announcing  staff  of  WQXB  New  York. 

SHIRLEY  HORTON,  after  an  absence 
of  approximately  three  years,  has  re- 
joined the  publicity  department  of 
Don  Lee  Broadcasting  System,  Holly- 
wood, as  assistant  manager.  She  re- 
places PAULINE  SZANNE,  resigned. 

ALBERT  ULRICH,  head  of  NBC  western 
division  continuity  department,  has  re- 
signed that  post  to  return  to  the  net- 
work's production  staff.  DON  HONRATH, 
for  two  years  continuity  acceptance  as- 
sistant, will  assume  Mr.  Ulrich's  for- 
mer duties. 

WILLIAM  F.  BROOKS,  NBC  director  of 

news  and  special  events,  has  arrived 
in  Paris  on  the  first  part  of  a  tour  to 
lay  the  groundwork  for  postwar  news 
coverage  in  Europe. 


NEW  continuity  editor  of  WOL 
Washington  is  Jo  An  Arnold,  and  not 
.John  Arnold  as  incorrectly  reported 
in  Beoadcasting  Feb.  5.  Miss  Arnold 
was  formerly  assistant  to  Mae  GrifBn, 
who  was  named  traffic  manager. 


A  BLUE  NETWORK  AFFILIATE 

ZOOM 

^       GO  YOUR  SALES 

WHEN  ADVERTISED 

BY 

K 

M    M  J 

GRAND  ISLAND,  NEBRASKA 
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Alien  Ro 


American  musical  favorite  •  •  •  signs  new 
3-year  contract  with  ^  /^^^^^  •^^^^ 


It's  a  pleasure  to  us  .  .  .  and  welcome  news 
to  our  subscribers,  that  Allen  Roth  has  just 
signed  a  new  3 -year  contract  .  .  .  making 
this  superbly  versatile  musical  organization 
available  excZusiveZj  to  stations  subscribing  to 
NBC  Thesaurus. 

The  Allen  Roth  Symphony  of  Melody  has  long 
been  established  as  an  integral  part  of  Thesaurus. 
There's  hardly  a  subscriber  who  hasn't  expressed  the 
opinion  .  .  .  Allen  Roth  is  one  of  the  most  valuable 
program  assets  our  station  possesses.  And  as  further 
proof  of  this  our  records  show  that  The  Symphony 
of  Melody  has  been  sponsored  by  hundreds  of  local 
and  regional  advertisers  of  all  types. 
Tremendous  Musical  Scope  is  an  outstanding  char- 
acteristic of  Allen  Roth's  Symphony  of  Melody.  Roth 
plays  everything  from  boogie  woogie  to  opera,  but  it's 
all  put  into  the  distinctive  Roth  musical  framework. 


An  Air  of  Elegance  and  Finesse  surrounds  every 
Roth  arrangement.  Whether  it's  the  low-down  rhythm 
of  St.  Louis  Blues  or  the  polite  pizzicato  of  the  Minuet 
in  G,  tonal  color  is  skillfully  woven  through  the  musical 
fabric,  giving  each  selection  by  Allen  Roth  an  unmis- 
takable and  exclusive  personality. 
Over  300  Selections  by  the  Allen  Roth  program 
organization  include  rousing  production  numbers,  in- 
strumental novelties,  danceable  pop  arrangements,  the 
Roth  mixed  chorus,  male  chorus  and  soloists  ,  .  . 
evidence  of  the  Thesaurus  policy  of  "enough  selec- 
tions by  every  performer  to  make  programming  worth- 
while." Half-hour,  3-a-week  scripts  for  The  Symphony 
of  Melody  are  furnished  to  each  Thesaurus  subscriber 
to  allow  the  most  comprehensive  use  of  the  Roth 
program  material. 

We  will  be  glad  to  give  you  further  evidence  that 
Thesaurus  is  America's  Number  1  Musical  Pro- 
gram Service  .  .  .  recorded  especially  for  radio. 


RADIO-REl 


AMBRICA'S  NUMBERiil 


DING  DIVISION 

URCE  OF  RECORDED  PROGRAMS 


A  Service  of  Radio 
Corporation  of  America 


RCA  BIdg.,  Radio  City,  New  York,  N.Y  Merchandise  Mart,  Chicago,  III. 

Trans-Lux  BIdg.,  Washington,  D.C  Sunset  and  Vine,  Hollywood,  Calif. 
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Represfntetl  hy 

PEGGY  STONE,  IScn  Yt>rk 

GEORGE  ROESLER,  i  hicafu/ 

'  HOMER  GRIFFITH 
COMPANY 
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EARLL  W.  CLEMENTS,  Vice-president 
with  Campbell-Ewald,  Chicago,  on  Feb. 
1  Joined  Campbell-Mithun,  Chicago,  as 
a  vice-president. 

HUGH  KING  head  of  the  story  depart- 
ment of  Republic  Productions  Inc.  and 
former  associate  of  Myron  Selznlck  Inc., 
Hollywood  talent  service,  has  re-joined 
the  newly  merged  Selznlck-Saphier  & 
Co.  Erline  Tannen  has  been  named  his 
executive  assistant. 

MURRAY  KNIGHT,  radio  traffic  man- 
ager of  J.  Walter  Thompson  Co.,  Chi- 
cago, and  Robert  Carter,  freelance  an- 
nouncer, were  married  Jan.  26  in  the 
audition  room  of  WBBM  Chicago.  Ar- 
rangements were  made  by  Leslie  Atlass, 
owner  of  the  station. 
EDWARD  HUMPHREY,  former  news 
editor  of  WAIT  Chicago  and  at  one  time 
program  manager  of  WIND  and  WJJD 
Chicago,  has  joined  the  Sydney  S.  Lovett 
Co.,  Chicago,  as  radio  director. 
CARL  PITTELKOW,  formerly  with 
Campbell-Ewald  Co.,  and  McManus, 
John  &  Adams,  Detroit,  has  joined  J. 
M.  Mathes  Inc.,  New  York,  as  account 
executive. 

RICHARD  COMPTON,  president  of 
Compton  Adv.,  New  York,  again  has 
been  appointed  chairman  of  corporate 
gifts  of  advertising  agencies  for  the 
Red  Cross  War  Fund.  Sherman  K. 
Ellis,  president  and  treasurer  of  Sher- 
man K.  Ellis  &  Co.,  New  York,  Is  in 
charge  of  employes'  contributions  for 
the  agencies,  according  to  Thomas  L.  L. 
Ryan,  president  of  Pedlar  &  Ryan,  New 
York,  chairman  of  the  35  committees 
which  comprise  section  No.  5,  the 
Graphic  Arts  Committee  of  the  Red 
Cross. 

J.  C.  NICHOLS,  former  advertising 
manager  of  Henry  Morgan  &  Co.,  Mon- 
treal department  store,  has  joined  Harry 
E.  Foster  Agencies,  as  manager  of  the 
Montreal  office. 

DOUGLAS  R.  OLIVER,  former  director 
of  the  Ontario  Government  Travel  & 
Publicity  Bureau,  Toronto,  has  joined 
Spitzer  &  Mills,  Toronto. 
HAROLD  KAYE,  former  radio  director 
of  the  Joseph  Katz  Co.,  Baltimore,  has 
joined  Ollan  Adv.  Co.,  St.  Louis,  In 
the  same  capacity. 

RALPH  E.  DECASTRO,  former  account 
executive  of  Ruthrauff  &  Ryan,  New 
York,  has  joined  MacParland,  Aveyard 
&  Co.  as  copy  director  of  the  New  York 
office. 

ALLEY  &  RICHARDS  Co.,  Boston,  has 
taken  over  the  accounts  formerly  serv- 
iced by  Glaser  Adv.,  Boston,  and  the 
agency  has  been  dissolved.  Lt.  Col. 
Louis  Glaser,  president,  is  now  serving 
overseas. 

HAL  HACKETT,  head  of  the  radio  divi- 
sion of  Music  Corp.  of  America,  New 
York,  left  last  Friday  for  a  six-week 
stay  in  Hollywood.  Mr.  Hackett,  who 
divides  his  time  between  New  York 
and  the  West  Coast,  will  make  his  head- 
quarters in  Hollywood,  although  the 
radio  division  remains  in  New  York. 


STANLEY  G.  OPPENHEIM,  formerly 
with  the  WPB  and  the  WMC,  has  re- 
turned to  private  industry,  joining  John 
Falkner  Amdt  &  Co.,  Philadelphia 
agency.  Prior  to  his  Government  service, 
Mr.  Oppenhelm  was  with  McGraw-Hill 
Pub.  Co. 

HAROLD  A.  HIGGINS,  formerly  of 
BBDO  San  Francisco,  has  joined  Ruth- 
rauff &  Ryan,  San  Francisco,  as  pro- 
duction manager.  Ray  Mount  Rogers, 
formerly  of  Poote,  Cone  &  Beldlng,  has 
been  added  to  the  staff  as  account  ex- 
ecutive. 

ELLIOTT  BOGART,  formerly  of  Foote, 
Cone  &  Beldlng,  San  Francisco,  has 
joined  Brlsacher,  Van  Norden  &  Staff, 
Los  Angeles,  as  account  executive.  Pat 
Flynn,  formerly  on  the  promotion  and 
advertising  staff  of  Better  Homes  & 
Gardens,  has  Joined  the  Los  Angeles 
agency's  creative  staff. 

ARTHUR  MEYEROFP,  owner  of  Arthur 
Meyerhoff  Adv.  Agency,  Chicago,  on  Jan. 
27  married  Elaine  Kendel,  formerly 
with  the  agency. 

RAYMOND  F.  SMYTHE,  president  of 
Smythe-Carllsle  advertising  agency  un- 
til 1941  and  recently  returned  from  a 
civilian  public  relations  post  with  the 
Army,  has  joined  Bozell  ^  Jacobs,  Chi- 
cago, as  account  executive. 
LT.  JOHN  D.  ANDERSON,  USNR,  has 
rejoined  J.  M.  Mathes  Inc.,  New  York, 
as  account  executive. 


Mr.  Foote 


FOOTE  WOULD  CUT 
FEES  FOR  TALENT 

REDUCING  talent  cost  of  radio 
advertising  and  adapting  radio 
skills  to  the  new  medium  of  tele- 
vision are  the  two  foremost  post- 
war problems  in  the  advertising 
agency  business, 
declared  Emerson 
Foote,  president 
of  Foote,  Cone  & 
B  elding,  in  an  ad- 
dress before  the 
annual  meeting 

Ji^B  ^-jjg  Lake  Shore 
Club,  Chicago. 
Mr.  Foote 
pointed  out  that  talent  costs  have 
ballooned,  "because  neither  adver- 
tiser nor  agency  has  been  vigilant 
enough  to  keep  excessive  costs  from 
creeping  into  talent  expenditures. 
Talent  agencies  have  gotten  around 
to  charging  overall  commissions  on 
so-called  package  shows,  and  we 
come  along  and  put  a  commission 
on  top  of  that." 

He  explained  that  he  did  not 
blame  the  talent  agencies,  but  that 
agencies  have  "let  them  do  our  work 
and  in  other  cases  we  have  let  them 
get  payment  for  work  they  do  not 
do."  He  declared  that  if  the  exorbi- 
tant prices  paid  radio  stars  are 
not  curtailed,  total  cost  of  radio 
advertising  will  rise  to  such  an 
extent  that  radio  will  not  be  the 
low-cost,  profitable  medium  it  has 
been. 

In  discussing  television  he  said, 
"The  problem  of  converting  our  ra- 
dio talents  to  television  production 
is  one  we  must  all  be  at  work  on 
now,  and  increasingly  so  in  later 
years.  As  was  the  case  with  radio, 
great  rewards  will  come  to  the 
agencies  which  most  soundly  han- 
dle the  problems  and  opportunities 
presented  by  television." 


John  Young 

JOHN  YOUNG,  60,  formerly  head 
of  his  own  Los  Angeles  agency, 
died  Feb.  2  following  a  long  illness, 
at  his  home  in  Hollywood.  Mr. 
Young  retired  from  active  agency 
business  several  years  ago  as  re- 
sult of  a  heart  ailment.  Mrs.  Young 
is  on  the  daily  Norma,  Young's 
'Happy  Homes  on  KHJ  Hollywood. 


Cornish  Joins  MBS 

WILLIAM  A.  CORNISH,  former 
asistant  radio  director  of  J.  M. 
Mathes  Inc.,  New  York,  has  joined 
Mutual  as  assistant  commercial 
program  manager,  a  new  post. 
He  will  work  with  Bob  Novak,  who 
became  commercial  program  man- 
ager six  months  ago  when  the  of- 
fice was  created.  Mr.  Cornish,  be- 
fore joining  Mathes,  served  in  sales 
service  in  the  radio  department  of 
the  William  Morris  Agency,  New 
York. 


AAAA  Meet  Canceled 

ANNUAL  meeting  of  the  Ameri- 
can Assn.  of  Advertising  Agencies, 
scheduled  for  April  19,  has  been 
canceled  in  compliance  with  the 
ODT  ban  on  conventions.  This  is 
the  first  time  since  its  founding  in 
1917  that  the  association's  annual 
meeting  has  been  called  off.  Elec- 
tion of  officers  and  other  necessary 
business  will  be  conducted  by  mail. 


YOU  CAN 


STILL  BUY 

these  3  great 
cooperative 


JOHN  B.  KENNEDY 

Under  $1000  a  week 

(3-A-WEEK,  13  WEEK  BASIS) 

BAUKHAGE  TALKING 

Under  $1400  a  week 

(5-A-WEEK,  13  WEEK  BASIS) 

MARTIN  AGRONSKY 

Under  $1100  a  week 

(5-A-WEEK,  13  WEEK  BASIS) 
Pkia  INCIUDES  TIME  AND  TALENT 


ON 


WJZ 


BROADCASTING  •  Broadcast  Advertising 


HALF-A-MILLION  BUSINESSMEN  Will  READ  THIS 

BlUE  COOPERATIVE  PROGRAM  ADVERTISEMENT  IN: 


Women's  Wear  Daily 
Men's  Wear 
Retailing  Home 

Furnishings 
The  Jewelers' 
CircularrKeystone 
Chain  Store  Ag^ 

(Druggists) , 
Chain  Store  Age 
(Grocers) 
Modern  Brewery  Age 
Bakers'  Weekly 
Bakers'  Helper 
National  Carbonator 
&  Bottler 
The  Milk  Dealer 
Ice  Cream  Review 
Radio  Daily 
Broadcasting 
N.A.I.  Tire  Dealers 


NOW.  •  ♦You  can  sponsor 

RAYMOND  GRAM  SWING 

IN  LIVE  LOCAL 
BROADCASTS 


QUICK  rACTS  ABOUT 
OTHER  BLUE  NETWORK 
CO-OPERATIVE  PROGRAMS 

JOHN  B.  KENNEDY:  Famed 
writer,  editor,  newsreel  commen- 
tator and  radio  analyst,  broad- 
casting direct  from  New  York. 
Early  afternoon,  Monday  through 
Friday,  15  minutes. 

CORRESPONDENTS  AROUND 
THE  WORLD:  Direct  from  all  the 
history-making  hot  spots  of  the 
globe,  fourteen  Blue  Network 
correspondents  bring  the  news 
right  from  where  it's  happening! 
Available  mornings,  Sunday 
through  Friday,  1 5  minutes. 

BAUKHAGE  TALKING:  Direct 
from  Washington.  Baukhage  gets 
his  news  from  men  who  make  it 
—  the  White  House,  Cabinet 
Members,  Congressional  lead- 
ers. Midday,  Monday  through 
Friday,  15  minutes. 

MARTIN  AGRONSKY:  Direct 
from  Washington.  Famous  News 
Analyst,  who  has  broadcast  from 
all  over  the  world.  Early  morning, 
Monday  through  Saturday,  15 
minutes. 

KIERNAN'S  NEWS  CORNER: 

Direct  from  New  York.  One  of 
the  outstanding  human  interest 
reporters  of  our  time.  Monday 
through  Friday,  early  evening,  15 
minutes.  Available  East  only. 

THE  MYSTERY  CHEF:  Direct 
from  New  York.  Largest  audience 
of  any  cooking  expert.  Daytime, 
Monday — Friday,  15  minutes. 

DICK  TRACY:  Famous  juvenile 
adventure  series.  Late  afternoon. 
Monday  through  Friday,  15 


You  pay  only  for  your 
own  area  when  this 
world-famous  news 
analyst  broadcasts 
from  Washington! 


IONG  considered  by  millions  of  people  as  the  most  authoritative 
■  voice  on  the  air,  Raymond  Gram  Swing  has  again  been  seleaed 
by  600  radio  editors  as  Best  News  Commentator  of  the  year! 

This  world-famous  Blue  Network  news  analyst  is  now  moving  to  a 
popular  early-evening  period.  And  this  important  program— at  a  new 
and  better  time— five  nights  a  week— can  now  help  sell^o«r  products 
through  local  live  broadcasts  right  in  your  home  territory! 

Here's  how  it  works  . . .  Swing's  forthright,  challenging  commen- 
tary goes  out  over  the  network  from  Washington— and  your  own  local 
Blue  Station  announcer  gives  your  '-ommercials  during  the  broadcast, 
identifying  the  program  as  yours!  Think  of  the  added  prestige,  the 
greater  sales-appeal  of  your  message  when  it  is  linked  with  the  au- 
thoritative commentaty  of  Raymond  Gram  Swing!  Yet  the  cost  is  low, 
because  you  pay  only  for  your  own  ziQdL—your  own  share  of  this  Blue 
Network  Co-operative  Program! 

Here's  a  really  great  opportunity  to  sponsor  a  program  that  will 
sell  for  you!  Ask  any  Blue  Network  Station  for  all  informatioOj  or 
contact  the  Cooperative  Program  Division  of 

30  ROCKEFELLER  PLAZA,  NEW  YORK,  N.  Y. 


AMERICAN     BROADCASTING    COMPANY,  INC. 
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KANSAS 
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MARKET 


i  PORTER  BLDG. 

I      KANSAS  CITY,  MO. 

EVERETT  L.  DILLARD 
General  Manager 

ELIZABETH  WHITEHEAD 
Station  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 

Agk  for  Rate  Card  3 
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CELANESE  Corp.  of  America,  New  York, 
has  started  participation  In  the  com- 
bined Housewives  Protective  League 
and  Sunrl'^e  Salute  programs  on  KNX 
Los  Angeles.  Contract  calls  for  alter- 
nating weekday  participation  on  both 
shows  and  Saturday  participation  on 
Sunrise  Salute  only. 

SUN  SHIPBUILDING  Co.,  Chester,  Pa., 
one  of  the  largest  Industrial  users  of 
Philadelphia  radio,  on  Feb.  11  started 
sDonsorship  on  WFIL  of  This  Week  in 
Philadelphia,  weekly  half-hour  round- 
up and  review  news  program  heard 
Sunday  4  p.m.  Contract  Is  for  26  weeks. 
This  is  the  company's  fourth  program 
on  WFIL. 

JOSEPH  TBINER  CORP.,  Chicago  (Bit- 
ter wine  tonic),  will  begin  sponsorship 
Feb.  15  of  one-minute  spots  in  English 
and  foreign  languages.  Czech,  Polish, 
Slovak,  Serbian  and  Ukranian,  on  the 
following  stations :  WD  AS  WTEL  WWSW 
WADC  WMBS  WERE  WJPA  WARM 
WAZL  WG^S  WCT^D  WLEU  WJOB 
WHPC  WSBC  WEMP.  Contract  for  13 
weeks  was  placed  by  Bozell  &  Jacobs, 
Chicago. 

ATLANTIC  BREWING  Co.,  Chicago 
(Tavern  beer),  on  WMAQ  Chicago  Feb. 
^  renewed  Jnst  for  Fun  featuring 
Barbara  Marshall  and  the  Art  Van 
Damme  Quartet.  Contract  is  for  13 
weeks  placed  through  Campbell-Mithun, 
Chicago. 

WEATHER-SEAL  Inc.,  Cleveland  (com- 
bination storm  windows  and  doors),  has 
appointed  Meldrum  &  Pewsmith,  Cleve- 
land, as  agency.  Radio  plans  are  said  to 
be  considered. 

ORCHID-OF-HOLLYWOOD,  Hollywood 
(desserts),  has  appointed  Raymond  R. 
Morgan  Co.,  Hollywood,  to  handle  its 
advertising.  Radio  will  be  used  along 
with  other  media. 


JAMES  P.  PEDDER  and  Ellsworth  Gil- 
bert have  been  appointed  advertising 
manager  and  sales  promotion  manager 
respectively  of  the  Frigidaire  Division 
of  General  Motors  Corp.,  Dayton. 
The  new  departments  encompass  the 
functions  and  responsibilities  of  four 
former  departments  in  that  division. 
Mr.  Pedder  was  formerly  advertising 
and  promotion  manager  of  the  Frigi- 
daire appliance  division  and  Mr.  Gilbert 
was  formerly  sales  training  manager 
of  the  appliance  division. 
UNION  Pharmaceutical  Co.,  Bloomfleld, 
N.  J.  has  reappointed  Marschalk  & 
Pratt  Co.,  New  York,  Feb.  22  to  handle 
advertising  for  Saraka,  a  laxative.  Ra- 
dio was  used  some  years  ago  when 
M&P  originally  serviced  the  account, 
and  has  since  been  used  from  time  to 
time  through  other  agencies.  Media 
plans  have  not  been  made. 

PROCTER  &  GAMBLE  Co.,  Cincinnati, 
has  acquired  the  patents,  trademarks 
and  goodwill  of  Spic  &  Span  Products 
Co.,  Saginaw,  Mich.,  manufacturer  of 
cleaner  for  painted  walls  and  sur- 
faces. 

CALIFORNIA  Liquid  Fertilizer  Co., 
Pasadena,  Cal.,  has  started  twice-weekly 
participation  in  Norma  Young's  Happy 
Homes  on  KHJ  Hollywood.  Contract 
which  started  Jan.  22  is  for  13  weeks. 
Agency  is  Western  Adv.,  Los  Angeles. 

CASE-SWAYNE  PACKING  Co.,  Santa 
Ana,  Cal.  (C  «fe  S  products),  has  ap- 
pointed Garfield  &  Guild  Adv.,  Los 
Angeles,  to  handle  advertising.  Radio  is 
considered. 

MONTGOIVTEBY  WARD  &  Co.,  Chicago, 
started  sponsorship  Feb.  4  of  quarter 
hour  Music  by  Fulton  featuring 
favorite  ballads  sung  by  Jack  Fulton, 
Sunday  12:30-45  p.m.  on  WBBM  Chi- 
cago. Contract  for  10  weeks  was  placed 
by  Foote,  Cone  &  Belding,  Chicago. 

LOFTS  Inc.,  Long  Island  City  (candy 
manufacturer)  is  in  the  fifth  week  of  an 
employe-recruiting  campaign  of  ,  live 
announcements  on  WNEW  WINS  WWRL 
WLIB  New  York.  Agency  is  Al  Paul 
Lefton  Co.,  New  York. 

MONEAU  Corp.,  New  York,  perfume 
manufacturer,  on  Jan.  23  started  a  26- 
week  series  of  four-weekly  flve-mlnute 
news  programs  on  WQXB  New  York. 
Agency  is  Dorland  Internatlonal-Pet- 
tingell  &  Penton,  New  York. 


UJSRI 


This  is  our  new  address, 
thought  we,  when  Hooper 
hit  our  recipe  program 
with  a  lowly  1.7  rating. 
But  proof  of  putting  a 
message  across  is  not 
always  in  the  size  of  the 
audience,  for  this  same 
show  lures  500  women  a 
day,  in  'person,  to  the 
sponsor's  store,  to  ask  for 
reprints  of  the  recipes. 

Moral :  when  it  comes  to 
attracting  a  special- 
interest  group,  especially 
on  the  distaff  side, 
WSAI  cooks  with  the 
Blue  flame. 


A  MARSHALL  FIEtD  STATION 


CINCINNATI  2,  OHIO,.: 


Swing  Sponsor  on  WFIL 
Is    Philadelphia  Store 

ADDING  to  department  store  ra- 
dio advertising,  Gimbel  Bros.,  Phil- 
adelphia, owner  of  WIP,  Philadel- 
phia Mutual  outlet,  last  week 
signed  a  52  week  non-cancellable 
contract  for  Raymond  Swing  news 
commentaries  daily  over  WFIL 
Philadelphia.  Gimbel's  also  runs  a 
heavy  spot  announcement  schedule 
on  its  own  station.  Swing  is  spon- 
sored in  Washington  by  Hecht's 
department  store  on  WMAL. 

Promotion  campaign  for  the  pro- 
gram is  aimed  at  both  the  general 
public  and  store  employees.  Large 
photographs  of  Mr.  Swing  are  in 
the  windows  of  the  store  usually 
devoted  to  the  men's  department 
which  is  the  section  the  commenta- 
ries will  advertise.  Store  also  is 
using  newspaper  advertising,  coun- 
ter cards,  cards  in  elevators,  pack- 
age enclosures,  articles  in  its  house 
organ  and  employe  contacts. 


COMMONWEALTH  EDISON  Co..  Chi- 
cago, is  sponsoring  five-minute  five- 
weekly  Chicago  News  featuring  Paul 
Brentson,  for  52  weeks  on  WBBM  Chi- 
cago. Agency  is  Foote,  Cone  &  Belding, 
Chicago. 

NELSON  Bros.,  Chicago,  on  Feb.  7 
for  five  weeks  started  sponsorship  of 
Your  Income  Tax  featuring  Edmund 
Horgan,  chief  office  deputy.  Collector 
of  Internal  Revenue,  on  WBBM  Chicago. 
Program  Is  heard  Wednesday.  Agency 
is  George  H.  Hartman  Co.,  Chicago. 

FIXACO  Co.,  St.  Louis  (Pixaco  throat 
lozenges),  has  appointed  the  Anfenger 
Adv.  Agency,  St.  Louis,  to  handle  Its 
advertising  campaign. 

BELL  TELEPHONE  Co.  of  Canada,  Mon- 
treal (classified  section)  has  started  one 
minute  transcribed  spot  announcements 
15  times  weekly  on  17  Ontario  and  Que- 
bec stations.  Account  was  placed  by 
Spitzer  &  Mills,  Montreal. 

J.  B.  WILLIAMS  Co.  (Canada)  Montreal 
(Glider  shave  cream),  has  renewed  for 
one  year  Williams  One  Minute  Report- 
er five-times  weekly  on  14  Canadian 
stations.  Account  was  -^laced  by  J.  Wal- 
ter Thompson  Co.,  Montreal. 

PERFECT  CIRCLE  Co.,  Toronto  (piston 
rings),  on  March  19  starts  daily  news- 
casts on  CKEY  Toronto  and  daily  spot 
announcements  on  15  Canadian  sta- 
tions. Account  was  placed  by  McConnell, 
Eastman  Co.,  Toronto. 

LIBBY,  MCNEILL  &  LIBBY  of  Canada, 
Chatham,  Ont.  (canned  foods),  has  re- 
newed for  a  year  Pierre  et  Pierrete  on 
CKAC  Montreal,  and  CHRC  Quebec, 
4  times  weekly.  Account  was  placed  by 
McConnell,  Eastman  Co.,  Toronto. 

STAFFORD-MILLER  of  Canada,  To- 
ronto (AUenru),  has  started  test  early 
morning  newscasts  six  times  weekly  on 
CKEY  Toronto.  Account  was  placed  by 
McKim's  Ltd.,  Toronto. 

A.  J.  DUBOIS,  former  manager  of  the 
merchandising  department  of  Young  & 
Rubicam,  New  York,  has  been  appoint- 
ed vice-president  in  charge  of  sales  of 
the  Petri  Wine  Co.,  San  Francisco. 


No.  1  Station  iit 
0  No.  1  Market 

fiiN 


FREE  &  PETERS  •  National  Representatives^ 


BROADCASTING   •   Broadcast  Advertising^: 


rOU  MAY  BE  ABLE  TO  "TUC  OF  WAR" 
FOR  2  HRS.  41  MINS.*- 


BUT— YO"  CAN'T  PULL  "OUTSIDE"  PROGRAMS 
INTO  WESTERN  MICHIGAN! 


Blocking  any  such  efforts  is  something  that's 
always  present,  though  not  visible — a  wall 
not  raised  by  human  hands.  Fading.  Even 
50,000-watt  stations  in  nearby  Chicago  or 
Detroit  might  almost  as  well  be  in  Bombay, 
for  all  the  regular  listeners  they  get  here. 

So  if  you  want  the  rich  Western  Michigan 
market,  "inside-the-wall"  stations  are  defi- 
nitely indicated.  In  that  case,  use  the 
best-programmed  station  to  get  the  largest 
audience. 

In  Kalamazoo,  Battle  Creek  and  Greater 
Western  Michigan,  that  station  is  WKZO, 


serving  eighteen  counties  with  a  daytime 
population  of  630,762  people.  In  Grand 
Rapids  and  Kent  County,  it's  WJEF,  serving 
a  quarter-million  people  with  the  most  favor- 
able frequency  in  the  market  (1230KC). 
Both  WKZO  and  WJEF  are  CBS.  Both  are 
programmed  for  their  specific  areas.  Both 
are  owned  by  the  Fetzer  Broadcasting  Co., 
and  are  sold  in  combination  at  a  bargain  rate 
per  thousand  radio  homes.  Together  they 
offer  complete  coverage  of  Western  Michigan. 

Let  us  send  you  the  whole  story — or  just  ask 
Free  &  Peters! 


Tug-o'-tvar  between  two  British  Army  teams  in  India,  1889,  lasted  two  hours  41  minutes. 


I 

i 
1 


WKZO 


AHf>  KEUT  COUH-rf 


FREE 
iROADCASTING 


BOTH  OWNED  AND  OPERATED  BY  FETZER  BROADCASTING  COMPANY 

PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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Postivar  Video  May  Go  Above  500  mc 
Fly  Predicts  to  Television  Press  Club 


Betsy  Ross 
First  ■:. 
to  put  Liberty  and; 
Freedom  on  cloth  ■ 


0^ 


Was  the  First 


Memphis  Station 


to  schedule 


sport  Broadcasts, 
Regularly. 


South's  24-Hour  Station 


1 


Your  MUTUAL  Friem/ 


JAMES  LAWRENCE  PLY,  for- 
mer chairman  of  the  FCC,  in  an 
address  last  Tuesday  before  the 
Television  Press  Club  of  New  York, 
predicted  that  video  would  move 
"upstairs"  into  the  frequencies 
above  500  mc  "within  a  few  years." 
Under  prodding  from  the  audience 
he  amplified  by  hazarding  a  guess 
that  it  might  be  about  five  years 
after  the  end  of  the  war. 

Awaits  War's  End 

Improvements  already  made  in 
6  mc  transmission  and  reception 
are  sufficient  to  insure  an  effective 
video  system  immediately  after  the 
end  of  the  war,  he  said,  lauding 
the  FCC  for  its  proposed  television 
allocations  that  will  permit  televi- 
sion to  begin  its  public  service  in 
the  lower  frequencies  and  also  to 
carry  on  experiments  in  the  upper 
reaches  with  wider  bands,  permit- 
ting full  color  pictures.  Tubes  for 
broadcasting  on  these  frequencies 
are  rapidly  being  developed,  he 
said,  and  shortly  television  will  be 
able  to  move  to  these  frequencies 
permanently. 

The  wisdom  of  moving  FM  up- 
stairs from  its  present  location  is 
more  questionable,  he  said.  Mr.  Fly 
pointed  out  that  FM  has  had  "sub- 
stantial trouble"  in  the  40  mc  area 
where  propagation  characteristics 
raised  a  number  of  problems  and 
the  service  "is  something  less  than 
wholly  satisfactory."  Indications 
are  that  there  will  be  fewer  diffi- 
culties for  FM  in  the  90  mc  re- 
gion, he  said. 

However,  he  urged  anyone  with 
any  objections  to  moving  FM,  to 
present  them  to  the  Commission, 
which  he  praised  for  its  careful 
and  open  minded  consideration  of 
the  evidence  presented  by  the  231 
witnesses  during  the  25  days  of  the 
hearings  and  which  he  said  would 
give  similar  consideration  to  any 
new  evidence  that  may  be  submH> 
ted  now. 

Speaking  on  what  he  termed  his 
"pet  subject",  international  com- 
munications, which  he  said  are 
about  as  essential  as  any  other  sin- 
gle factor  in  building  the  postwar 
world,  Mr.  Fly  urged  his  audience 
to  give  real  study  to  the  subject, 
stating  that  "as  long  as  commu- 
nication facilities  are  inadequate 


KFAC  Suit  Dismissed 

DISMISSAL  of  libel  charges  filed 
by  Clifford  S.  Clinton,  political 
figure  on  March  23,  1939  against 
Los  Angeles  Broadcasting  Co., 
operators  of  KFAC,  was  granted 
Jan.  29  by  Los  Angeles  Superior 
Court  Judge  Alfred  E.  Paonessa. 
Demanding  $90,200  damages  Clin- 
ton had  charged  that  radio  broad- 
casts in  which  he  was  described  as 
"attempting  to  organize  a  Tam- 
many Hall  in  Los  Angeles"  had  de- 
famed his  character.  Dismissal  was 
granted  on  ground  that  legally 
alloted  time  in  which  to  press 
charges  had  elapsed. 


and  limited  by  Governmental  re- 
strictions, so  long  will  the  world 
situation  be  impaired." 

Ralph  B.  Austrian,  executive 
vice-president,  RKO  Television 
Corp.,  suggested  that  manufac- 
turers of  television  receivers  should 
help  their  dealers  sell  these  sets 
to  the  public  by  providing  good 
programs  for  broadcasting  over 
local  stations  which  the  dealers 
could  use  in  demonstrating  the 
sets  to  the  prospective  purchasers. 
He  proposed  that  the  programs  be 
produced  on  film,  stating  that  good 
short  comedies  or  variety  programs 
can  be  had  for  a  cost  of  $7,500 
each.  These  films  could  then  be 
given  to  the  dealer,  either  outright 
or  on  a  cost-sharing  basis,  Mr. 
Austrian  said,  adding  that  the 
manufacturer  should  also  share 
with  the  dealer  the  cost  of  time  on 
the  local  video  station. 


Military  Needs  to  Take 
Increased  Tube  Output 

RADIO  tube  manufacturers  must 
funther  reduce  civilian  production 
to  meet  military  demands,  which 
may  be  stepped  up  by  more  than 
3,000,000  a  month,  the  WPB  Radio 
&  Radar  Division  stated  last  week. 
Following  a  meeting  with  the  Re- 
ceiving Tube  Scheduling  Advisory 
Committee,  at  which  industry  prob- 
lems were  reviewed,  it  was  decided 
that  unfilled  orders  for  40  types 
of  tubes  will  be  frozen  at  the  fac- 
tories as  of  Feb.  1,  with  WPB  to 
direct  shipments  to  customers. 
Other  types  of  tubes  were  declared 
obsolete  for  the  duration. 

Requirements  for  military  type 
tubes  during  the  first  quarter  of 
1945  are  about  2,500,000  tubes  in 
excess  of  the  amount  produced  for 
the  military  during  the  last  quarter 
of  1944.  WPB  anticipates  that  in 
July  or  August,  after  the  industry 
has  comnleted  its  expansion  pro- 
gram and  has  scheduled  all  mili- 
tary production,  more  civilian  tubes 
may  be  available  than  at  present. 


Sculpta  Test 

SCULPTA  HOSIERY,  New  York, 
has  appointed  Blackstone  Co.,  New 
York  as  agency  for  a  test  campaign 
in  New  York.  A  trial  spot  radio 
drive,  sitarted  Jan.  22  on  WHN 
WMCA  WNEW,  consisting  of  par- 
ticipations on  variety  and  recorded 
music  programs  and  on  WOV  with 
announcements,  and  will  run  for 
four  weeks.  Special  stocking  offers 
are  being  made  to  check  the  radio 
pull,  including  a  mail  order  on 
"business  sheers."  Commercials  aim 
primarily  to  establish  the  "Sculpta" 
name  for  hosiery.  Firm  has  13 
shops_  in  New  York  and  distribu- 
tion in  five  additional  cities. 


SPEAKING  from  his  home,  the  Most 
Rev.  Joseph  F.  Rummel,  Archbishop 
of  rrew  Orleans,  officially  launched  the 
Youth  Progress  Program's  $2,050,000 
campaign  to  build  recreational  and 
educational  facilities.  Program  was 
originated  by  WWL  and  was  carried 
by  WSMB  WDSU  WNOE  WJBW 
New  Orleans  and  WJBO  Baton  Rouge. 


Hon.  Richard  Dunne 
Kenyan  &  Eckhart 
New  York  City 

Dear  Dick: 

S^, ^here's  something  you'll  be  glad 
to  know.  You've  heard  of  the  Sport 
Page  of  the 
Air,  top-notch 
program  epon- 
90  r  e  d  by 
F  ranken- 
bergers  Men's 
store  here.  .  .  . 
well,  the^  2Srd 
monthly  issue 
of  the  print- 
ed ^SJ-JiT^  A 
went  to  IS,- 
327^  West  Vir- 
ginia service- 
men all  ovtr 
the  world.  And 
do  those  fel- 
lows enjoy  this 
message^  from 
home!  You 
should  see , the 
letters  we  get. 
You  see,  they 
get  all  the 
sports  dope 
this  way  .  .  . 
local  stuff  as 
well  as  na- 
tional sport 
to  see  a  copy? 
Yrs., 


news.  How'd  you  like 


W  C  H  S 

Charleston,  W.  Va. 


W  a\ 


check  these 
answers  to 

your 
recording 
problems 


24  HOUR  SERVICE 
on  direct  cut  copies 
of    your  recordings 

AIR  CHECK 
SERVICE 
"as  others  hear  it" 

COMPLETE  FACIL- 
ITIES for  spot  an- 
nouncements, remote 
pickups,  service  on 
all  recording  prob- 
lems. For  further  in- 
formation, write  .  •  • 


M2[^  Vermont  Ave.     Washington  5,  D.  C. 
Joseph  Toit,  President 
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The  Fourth  Dimension 
in  Radio -Time 


The  Ether  of  Space  comprises  the  first 
three  dimensions  of  Radio — and  here 
WCAU  leads  all  other  Philadelphia  Sta- 
tions. Its  50,000  Watts  are  not  confined  to 
a  specific  pattern.  They  are  "Free  Watts" 
surging  out  in  a  great  Tidal  Wave  of  Power 
in  all  directions  over  a  clear  national  chan- 
nel— giving  "Umbrella  Coverage." 


Now  multiply  WCAU's  "Umbrella  Cover- 
age" by  Radio's  fourth  dimension — Time. 
Multiply  the  "extra  millions"  of  people 
under  the  WCAU  Umbrella  by  365  days 
and  nights  and  you  have  a  stupendous 
figure — just  about  what  either  Scientists 
or  Sinatra  Fans  would  call  "Solid  Radio." 
For  full  coverage  use  WCAU's  Umbrella. 


WCAU^ 


CBS  AFFILIATE 


ella 

Coverage" 


PHILADELPHIA'S   LEADIIVG   RADIO  IIVSTITUTIOIV 


DIVIDEND  of  87 Vs  cents  per  share 
has  been  declared  by  RCA.  on  the 
outstanding  shares  of  $3.50  cumula- 
tive first  preferred  stock  for  the  period 
from  Jan.  1  to  March  31,  1945  and 
payable  April  2  to  holders  of  record 
at  close  of  business  March  5. 


ASSOCIATED  Engineering  &  Re- 
search Co.'s  has  been  formed  at  150 
Broadway,  New  York,  as  an  engineer- 
ing and  research  organization  repre- 
senting the  services  of  inventors,  en- 
gineers, researchers  and  market  an- 
alysts. 


Meet  WHB's  Ed  Dennis- 

whose  present  '^client"  is  Uncle  Sam! 


At  WHB  we've  always  called  the 
sales  department  the  "Client  Service 
Department"— simply  because  that's 
the  purpose  of  our  salesmen:  to 
serve  our  advertisers. 

For  eleven  years,  Ed  Dennis  was  our 
top  producer.  He  graduated  from 
the  University  of  Kansas  one  cool 
June  evening— and  went  to  work  for 
WHB's  Don  Davis  the  next  morning. 
Never  had  any  other  job,  prior  to  en- 
listing in  the  Navy  in  1942  as  second 
class  yeoman. 

It's  typical  of  Ed  that  the  Navy  rec- 
ognized hismerits,too,andpromoted 
him  recently  to  Lieutenant  (j.g.).  Ed 
says  it's  awfully  good  to  get  back  in 
pants  with  pockets.  We  look  for- 
ward to  the  day  when  Victory  is  won, 
and  we  can  get  Ed  back  to  WHB! 

If  he  were  here,  instead  of  at  sea, 
he'd  probably  be  telling  you  enthu- 
siastically about  three  great  new 
shows  on  WHB  for  1945. 


"SONG  and  DANCE  PARADE"— with  RUSH 
HUGHES.  A  full  hour  of  popular  recordings, 
broadcast  Mondays  through  Saturdays  at  2 
p.ra.-with  popular  Rush  Hughes  of  KWK 
as  Master  of  Ceremonies.  This  program  took 
KWK  from  a  1.5  to  a  4.9  Hooperating  morn- 
ings in  St.  Louis— and  it  has  already  won  a 
4.2  in  Kansas  City  !  Quarter-hour  participa- 
tion sponsorships  available,  3  to  6  days  weekly. 

"THE  FIRST  FiyE"-v/ith  RUSH  HUGHES. 

Kansas  City's  "best  seller"  records,  as  re- 
ported daijy  by  leading  retailers— together 
with  their  "platter  mates",  some  fascinating 
and  rhythmic  "extras". ..  and  the  voice  of 
Rush  Hughes !  Forty-five  minutes  nightly, 
Mondays  through  Saturdays,  at6:15  p.m.  Ask 
Don  Davis  for  participation  availabilities. 

"MARY  JANE  ON   PETTICOAT  lANE" 

Daily  half-hour  shopping  program,  with  style 
news  and  music,  featuring  merchandise  of- 
fered by  stores  and  shops  on  Kansas  City's 
famous  "Petticoat  Lane".  Spots  available 
for  minute  transcriptions  about  products 
used  by  women.  Mondays  through  Fridays 
11:30  a.  m.  to  12  noon. 

If  you  want  to  sell  the  Kansas 
City  market,  WHB  is  your  happy 
medium! 


For  WHB  Availabilities,  'Phone  DON  DAVIS 

at  any  of  these  "SPOT  SALES"  oflfices: 

KANSAS  CITY  Scarritt  Building  HArrison  1161 

NEW  YORK  CITY  ...  400  Madison  Avenue  .  .  .  Eldorado  5-5040 

CHICAGO   360  North  Michigan  FRAnklin  8520 

HOLLYWOOD  .  .  Hollywood  Blvd.  of  Cosmo  .  .  Hollywood  8318 
SAN  FRANCISCO  5  Third  Street  EXbroolc  3558 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salina     •     Great  Bend     •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kansa 
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Waste  Paper  Drive 
Enlists   Air  Time 

Periodical  Pub.  Assn.  Seeks 
Increase  In  Wood  Pulp 

WITH  newspaper  trade  efforts  to 
increase  the  nation's  available  sup- 
ply of  paper  concentrated  on  space 
promotion,  Periodical  Publishers 
National  Committee,  Washington, 
is  utilizing  radio  to  round  out  cov- 
erage for  two  major  projects — 
waste  paper  salvage;  and  encour- 
agement of  farmers  to  cut  farm- 
lot  wood  to  add  to  the  pulpwood 
supply. 

Current  radio  schedule  for  the 
latter  drive,  introduced  last  July, 
continues,  -with  some  42  stations 
carrying  participations  in  farm 
programs  and  adjacent  spot  an- 
nouncements. Cycle  will  be  up  for 
renewal  the  end  of  March. 

Aimed  at  Housewives 

Committee's  newest  radio  cam- 
paign, designed  to  enlist  house- 
wives' cooperation  in  waste  paper 
salvage,  started  last  week  (Feb. 
5)  and  covers  67  stations  in  the 
area  stretching  from  Maine  to 
Maryland,  and  from  Minnesota, 
Iowa  and  Missouri  to  the  Atlantic 
coast,  with  greatest  concentration 
east  of  Pittsburgh.  Committee 
bought  participations  on  women's 
interest  programs  wherever  pos- 
sible, or  spot  announcements  on  a 
five-times-weekly  basis  as  a  second 
choice.  Women  listeners  are  told 
"Your  waste  paper  is  not  waste 
paper  unless  you  waste  it." 

Schedule,  placed  by  Alfred  Sid- 
ney Noble,  New  York  follows: 

WTIC  WDEL  WMAL  WBBM  WGN 
WLS  WIBZ  KRNT  WMT  WNAX  WBAL 
WTBO  WFMD  WWJ  WCCO  WDAS 
KXOK  Yankee  Network  WEEI  VPOKO 
WBEN  WNBP  WEHY  WHCU  WJTN 
WEAF  WJZ  WNEW  WOR  WHAM  WGY 
WAGE  WIBX  WWNY  WJW  WBNS 
WSAN  ViTPBG  WHP  WJAC  WGAN 
WGAL  WCAU  KWY  WPIL  WCAE 
WEEU  WLEU  WEST  WARM  WBAX 
WSBA  WWVA  WTMJ  WTOP. 


BECAUSE  of  wartime  travel  restric- 
tions, the  44th  annual  Farm  &  Home 
Week  at  the  U.  of  Illinois  was  canceled, 
major  portion  of  the  program  being 
broadcast  8  a.m.-4  p.m.  (CWT  Feb. 
6-9  on  the  U.  of  Illinois  station,  WILL 
Champaign 


5000  WATTS  •  DAY  AND  NIGHT 


CONGRATULATIONS  on  affilia- 
tion of  WFBL  Baltimore  with  the 
Blue  Network  is  extended  Hope 
BarroU  (1),  executive  vice-presi- 
dent of  the  station,  by  Mark  Woods 
(c),  Blue  president.  William  L. 
All,  WFBL  attorney  and  director, 
joins  in  conversation.  The  5,000  w 
outlet  joined  Blue  Jan.  15. 


CHURCHES  SELECT 
BEST   NET  SERIES 

JOINT  radio  committee  of  the 
Congregational  Christian,  Meth- 
odist and  Presbyterian  churches 
has  issued  a  list  of  recommended 
network  progranis  for  use  by 
church  members,  titled  "The  Best 
in  Radio  Listening".  Booklet  in- 
cludes 155  programs,  under  the  fol- 
lowing headings:  Religion,  16; 
News  &  Public  Affairs,  44;  Educa- 
tion, 22;  Drama,  19;  Music,  41; 
Quiz,  6,  Variety,  7. 

Each  program  is  described  in  a 
short  sentence  and  is  marked  to 
indicate  whether  it  is  suitable  for 
listening  by  the  entire  family,  ma- 
ture listeners,  young  people,  chil- 
dren. Dr.  James  Rowland  Angell 
and  Dwight  Herrick,  NBC;  Dr. 
Harry  Summers,  Blue;  Dr.  Lyman 
Bryson,  CBS;  James  O'Bryon, 
MBS,  assisted  in  the  preparation 
of  the  guide,  which  was  edited  by 
Rev.  Everett  C.  Parker,  director  of 
the  committee. 

Programs  listed  are  what  might 
be  expected,  plus  a  few  surprises, 
such  as  two  daytime  series.  Light 
of  the  World  and  Hymns  of  All 
Churches,  among  the  religious  pro- 
grams; The  Goldbergs  as  the  only 
daytime  serial  among  dramatic 
shows,  and  National  Barn  Dance 
among  musical  programs.  Most  ob- 
vious omissions  are  Bob  Hope,  Jack 
Benny  and  Kate  Smith  from  the  list 
of  recommended  variety  programs, 
v/hich  includes  Frank  Sinatra,  Bing 
Crosby,  Fibber  McGee  &  Molly,  and 
Truth  or  Consequences. 


" — and  to  think  you're  that  Blue 
Network  announcer  we  heard 
over  WFDF  Flint!" 


ted  Nationally  by  HEADLEY-REED  CO. 
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Our  Twenty-Fourth  Monthly  Issue 

5c  a  copy    *    25c  a  year 


LISTENER'S  GUIDE 

AND  PROGRAM  SCHEDULE 


*This  public  service  program  (5-6  p.m.  In  this  issue — 16  pages,  22  feature  articles,  34  pic- 
Mon.  through  Fri.)  is  symbolized  by  this  tures.  5000  circulation  includes  sales  at  19  news- 
February  Listener's  Guide  cover.  YMS  is  stands  in  primary  area.  There  is  a  complete  roster 
link  between  folks  at  home  and  their  men  of  all  regular  advertisers  plus  product  jndentifica- 
all  over  the  world.  ^  tion.  WKNE,  5000  watts— with  CBS  since  1937. 

Representotives:  Headley-Reed  Company,  Boston <v  Bertha  Bannon 

Station  WKNE,  Keene,  N.  H.  Associated  with  WSYR,  WTRY,  WELI 


UniUd.  Statea 
A  (Sui/WaAlSondt 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


J 


Cneck  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  March  5.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 

STATION  ANNOUNCXMENTS 


NET. 

Croup 

Cronp 

NAT.  SPOT 

WAR  MESSAGE 

WORK 

KW 

OI 

PLAN 

PLAN 

Aff. 

Ind. 

Aff.  I 

nd. 

Lire  Trans. 

Support  Rationing 

X 

The  Job  Ahead — Japan  

X 

V-MaU 

X 

"x 

Merchant  Marine  

X  II 

Victory  Gardens  

X 

Conserve  Cars,  Gas,  Tires 

— Join  a  Car  Pool  

X 

X 

X 

X 

Red  Cross  

X 

X 

X 

X 

X 

See  OWI  Schedule  of  War  Message  150  for  names  and  time  of  programs  carry- 
ing war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Our  Respects  to 

{Continued  from  page  50) 

tended  Canadian  conventions  as 
well  as  those  whose  wartime  activi- 
ties have  routed  them  to  or  through 
Edmonton,  which  has  been  an  im- 
portant base  of  the  Northwest  Pa- 
cific defense  system.  Radio  enter- 
tainers as  well  as  U.  S.  Army- 
personnel  have  passed  through  Ed- 
monton on  their  way  north  to  en- 
tertain troops  or  on  war  work. 
CFRN  and  its  facilities  have  been 
open  to  all  those  visiting  the  city, 
and  Dick  Rice  has  been  host  to 
some  of  the  top  radio  men  and 
women  who  have  traveled  the 
Alaska  Highway  in  their  wartime 
duties. 

Dick  Rice  has  been  one  of  the 
staunchest  champions  of  the  rights 
of  independent  broadcasters.  Re- 
ferring to  the  relationship  between 
privately-owned  stations  and  the 
government-owned  CBC,  he  stated 
recently  that,  "in  Canada  I  feel 
that  the  dual  system  of  privately- 
owned  and  government-owned  radio 
stations  will  eventually  create  a 
real  Canadian  broadcasting  system. 
The  competition  between  the  two 
systems  has  the  effect  of  humaniz- 
ing the  government's  broadcast  sys- 
tem." 

Formerly  an  ardent  golfer,  Dick 
now  has  time  only  for  his  broad- 
casting station  and  radio  interests, 
although  he  is  a  member  of  the 
Edmonton  Club.  When  he  is  not 
commuting  between  Ottawa  and 
Edmonton,  or  attending  meetings 
of  the  CAB  at  Toronto,  he  does 
manage  to  get  in  some  fishing,  (in 
the  summer). 

Mrs.  Rice  is  the  former  Justina 
Charlotte  Springer.  They  have  no 
children. 


WBBR  Fire 

A  BLAZE  which  raged  three  hours 
in  the  rear  of  the  transmitter  of 
WBBR  Staten  Island,  N.  Y.,  kept 
the  station  off  the  air  from  10:30 
a.m.  till  3:15  p.m.  Feb.  4.  The  tele- 
phone line  to  the  transmitter  was 
burned  out  by  the  blaze.  Fire  start 
ed  in  the  cellar  of  a  2%  story 
building  at  1111  Woodrow  Rd.,  in 
back  of  the  WBBR  transmitter  site 
and  the  flames  spread  before  the 
fire  could  be  brought  under  control. 


Gellard  Is  Found  Guilty 
In  Cigarette  Conspiracy 

SAMUEL  GELLARD,  part  owner 
and  former  secretary  of  WBYN 
Brooklyn,  New  York,  on  Feb.  6 
was  found  guilty  of  conspiracy  to 
obtain  money  for  alleged  charitable 
and  benevolent  purposes  by  false 
pretenses  after  a  four-week  trial  in 
Court  of  Special  Sessions,  New 
York.  Sentence  date  has  been  set 
for  Feb.  21.  At  the  time  of  his 
arrest  last  March,  Mr.  Gellard  was 
operating  the  Overseas  Cigarette 
Service,  an  organization  which  so- 
licited money  for  the  purpose  of 
purchasing  cigarettes  to  be  distrib- 
uted free  to  servicemen  overseas 
with  name  of  donor  affixed  to  each 
package. 

Price  charged  for  a  lot  of  1,000 
packages  by  Mr.  Gellard  was  al- 
leged to  be  considerably  higher  than 
the  market  value.  Project  was  also 
promoted  on  several  WBYN  pro- 
grams lasit  winter.  Salesmen  of 
Overseas  Cigarette  Service  had  re- 
ferred t*^  the  organization  as  OCS, 
initials  used  in  the  Army  for  Offi- 
cers Candidate  School.  No  charge 
was  made  against  WBYN. 


Blatchford  Campaign 

BLATCHFORD  CALF  MEAL  Co., 
Waukeegan,  (calf  vitamin  tablet) 
begins  a  spot  announcement  cam- 
paign February  19  through  Lloyd 
Larson  Co.,  Chicago  for  8  weeks 
on  the  following  stations:  WNAX 
KMA  KXEL  KYSM  KROC  KATE 
WDAY  WIBA  WEAU  WSAV 
WTAQ. 


HER  FRIENDLY  ADVICE, 
WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


.  CM"'"""*""' 
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History  of  Communications.  Number  Twelve  of  a  Series 

COMMUHICATION  BY  THE  BLINKER 


The  Blinker,  an  adaptation  of  the  HeHograph  with  its  own  source  of 
hght,  has  been  found  invaluable  for  night  and  day  Naval  Communica- 
tions. While  limited  by  "line-of-sight"  transmission  and  the  elements  of 
weather,  it  has  been  an  aid  to  our  cautious  convoys  during  "radio 
silence." 

When  Victory  is  ours  and  the  days  of  "radio  silences"  are  gone  forever, 
private  citizens  again  will  have  electronic  voice  communication  equip- 
ment for  their  yachts  and  other  pleasure  craft.  With  the  release  of 
civilian  radio  bands  Universal  will  again  offer  the  many  electronic  voice 
components  for  use  in  marine  craft. 

<  FREE— History  of  Communications  Picture 
Portfolio.  Contains  over  a  dozen  pictures  suit- 
able for  office,  den,  or  hobby  room.  Write  for 
your  "Portfolio"  today. 

UNIVERSAL  MICROPHONE  COMPANY  (UM 

INGLEWOOD,  CALIFORNIA 


rOREIGN  DIVISION:  301  CLAY  STREET,  SAN  FRANCISCO  11,  CALIFORNIA  ••  CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  1,  ONTARIO,  CANADA 
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BLAW 


\ 


pox  puts  through 
the  Call! 


There  are  a  hundred-and-one 
pieces  of  apparatus  necessary 
to  electronic  operation  but, 
finally  the  voice  or  picture  goes 
out  into  space  via  the  antenna. 

Whether  it's  FM,  Television  or 
VHF  you  can  be  sure  of  getting 
the  most  out  of  your  power  and 
equipment  by  "Putting  the  Call 
Through"  on  Blaw-Knox  Ver- 
tical Radiators. 

BLAW-KNOX  DIVISION 

of  Blaw-Knox  Company 


BLAW-KNOX  Vertical  RADIATORS 


First  3 -Year  Licenses  Under 
Extended  Period  Begin  May  1 


FIRST  GROUP  of  stations  to  go 
on  three-year  licenses  since  the 
FCC  extended  the  period  from  two 
to  three  years  more  than  a  year 
ago  will  come  u>  for  renewal  on 
May  1,  William  P.  Massing,  chief 
of  the  License  Division,  disclosed 
last  week  [Broadcasting,  Dec.  20, 
1943]. 

Although  the  Commission  adopt- 
ed an  amendment  to  Sec.  3.34, 
Normal  License  Period,  on  Dec. 
14,  1943,  the  operation  necessary  to 
make  the  transition  from  two-year 
to  three-year  licenses  involved  first 
a  series  of  license  periods  ranging 
from  one  year  to  two  years,  nine 
months  [Broadcasting,  Dec.  20, 
1943],  Under  the  interim  system, 
the  first  group  of  stations  to  bene- 
fit by  the  longer  license  periods  are 
those  whose  licenses  expire  May 
1.  The  second  group  comes  up  for 
renewal  on  Nov.  1.  The  transition 
will  be  completed  on  Aug.  8,  1948. 

A  foi-tnight  ago  the  Commission 
g-ranted  26  stations  license  re- 
newal to  Feb.  1,  1946.  Nine  others 
were  granted  licenses  to  Nov.  1, 
1947;  three  to  Feb.  1,  1948,  while 
62  were  placed  on  temporary  li- 
censes until  April  1,  1945.  In  mo.st 
of  the  instances  where  temporary 
licenses  were  granted,  either  the 
Commission  or  licensees  had  not 
completed  minor  details  in  connec- 
tion with  data  needed.  A  few  were 
placed  on  temporary  license  to  per- 
mit completion  of  negotiations 
under  the  FCC  duopoly  regulation 
(Sec.  3.35). 

License  periods  under  the  tran- 
sition setup,  together  with  the  for- 
mer expiration  dates,  follow: 

Group  A — .Formerly  expired  Feb.  1, 
1944;  transition  expiration  Aug.  1,  1946, 
at  which  time  three-year  licenses  will  be 
granted.  Stations  operating  on  these  fre- 
quencies: 640  650  660  670  680  690  700  710 
720  730  740  750  760  770  780  800  810  820 
830  840  850  860  870  880  890  900  940  kc. 

Group  B — Formerly  expired  April  1. 
1944;  transition  expiration  May  1,  1945, 
at  which  time  three-year  licenses  will  be 
granted.  Stations  operating  on  these  fre- 
quencies: 990  1000  1010  1020  1030  1040 
1050  1060  1070  1080  1090  1100  1110  1120 
1130  1140  1160  1170  1180  1190  1200  1210 
1220  1600  1510  1520  1530  1540  1550  1560 
1570  1580  kc. 

Group  C — iFormerly  e?;pired  June  1, 
1944;  transition  expiration  May  1,  1946, 
at  which  time  three-year  licenses  will  be- 
gin. Stations  operating  on  these  fre- 
quencies: 550  560  570  580  590  600  610 
620  630  790  kc. 

Group  D — Formerly  expired  Aug.  1. 
1944;  transition  expiration  May  1,  1947. 
Stations  operating  on  these  frequencies: 
910  920  930  950  960  970  980  1150  1250  kc. 

Group  E  —  Formerly  expired  Oct.  1, 
1944;  transition  expiration  Nov.  1,  1945, 
at  which  time  three-year  licenses  begin. 
Stations  operating  on  these  frequencies: 
1260  ,1270  1280  1290  1300  1310  1320 
1330  1350  1360  kc. 

Group  F — Formerly  expired  Dec.  1, 
1944;  transition  expiration  Nov.  1,  1947. 
Stations  operating  on  these  frequencies : 
1370  1380  1390  1410  1420  1430  1440  1460 
1470  1480   1590   1600  kc. 

Group  G — Expired  Feb.  1,  1945  ;  transi- 
tion expiration  Feb.  1,  1946,  at  which 
time  three-year  licenses  begin.  Stations 
operating  on  1230  kc. 

Group  H  —  Expires  April  1,  1945; 
under  transition  will  be  renewed  to  Aug. 
1,  1946,  at  which  time  three-year  licenses 
begin.    Stations   operating  on   1240  kc. 

Group  I — Expires  June  1,  1945;  under 
transition  will  be  renewed  to  Feb.  1,  1947, 
at  which  time  three-year  licenses  begin. 
Stations  operating  on  1340  kc. 

Group  J — Expires  Aug.  1,  1945;  under 
transition  will  be  renewed  to  Aug.  1,  1947, 


at  which  time  three-year  licenses  begins. 
Stations   operating  on    1400  kc. 

Group  K — Expires  Oct.  1,  1945;  under 
transition  will  be  renewed  to  Feb.  1,  1948, 
at  which  time  three-year  licenses  begin. 
Stations  operating  on  1450  kc. 

Group  L — Expires  Dec.  1,  1945;  under 
transition  will  be  renewed  to  Aug.  1,  1948, 
at  which  time  three-year  licenses  begin. 
Stations  operating  on  1490  kc. 


Ideas  Asked  for  Change 
Of  Communications  Act 

A  CALL  to  members  of  the  Federal 
Communications  Bar  Assn.  to  sub- 
mit suggestions  for  amendment  of 
the  procedural  provisions  of  the 
Communications  Act  or  of  the 
FCC's  rules  and  regulations  was 
issued  last  week  by  Eliot  C.  Lovett, 
who  took  office  a  fortnight  ago  as 
president  of  the  Association.  Dur- 
ing this  year,  Mr.  Lovett  pointed 
out,  renewed  legisaltive  efforts  are 
in  prospect,  aiming  toward  amend- 
ment of  the  law.  Regardless  of  the 
outcome,  he  added,  it  is  reasonable 
to  assume  that  the  rules  and  regu- 
lations of  the  FCC  will  continue  to 
be  amended  from  time  to  time  as 
need  arises. 

Suggestions  from  members  of  t 
bar  should  be  specific  and  support 
by  reasons.  Those  dealing  with  pr 
posed  amendments  to  the  rules, 
said,  should  serve  to  expedite  co 
sideration  of  matters  by  the  Co 
mission  and  to  eliminate  many  re- 
quirements which  experience 
shown  to  be  of  doubtful  necessity. 
All  suggestions  must  be  for  the  ulti- 
mate purpose  of  enabling  the  Com- 
mission or  the  court  more  rapidly 
and  effectively  to  render  decisions 
which  will  further  the  purposes  of 
the  Communications  Act,  he  said. 

Suggestions  should  be  mailed 
the  Associatipn's  headquarters  at 
729  -  15th  St.,  N.W.,  Washington  5, 
D.  C. 


CONSOLIDATED  ROYAL,  Chemical 
Corp.,  Chicago  (Kranks  Shave  Kreem) 
is  sponsoring  a  transcribed  5-ininute 
sports  commentary,  One  for  the  Booh. 
Featuring  Sam  Baiter,  the  program 
is  heard  Monday,  Thursday,  Saturday. 
11:15-11:20  p.m.  (OWT)  on  WMAQ 
Chicago.  Contract  for  16  weeks  was 
placed  by  Campbell-Bwald  Co.,  Chi 
cago. 


FOUR  TOP 
MARKETS! 

Central  Kentucky 
Amarillo 

I  KFDA  Amarillo,  Tex. 


The  Tri-State 

ilVlfll  J1u,ni„etnn. 


I  ■■VlfH  Huntington,  W.  Va. 

Knoxville 

I  W  B  I  R  Knoxville,  Tenn. 
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WHEN  AND  HOW 
>VtAN  TELEVISION 
//  TURN  A  PROFIT? 


Interest  in  television  is  assuming  flood  pro- 
portions. Within  1 8  months  after  Viaory 
there  is  every  indication  that  television  ser- 
vice will  be  available  to  30,000,000  people 
. .  .  and  their  enjoyment  limited  only  by  the 
plant  capacity  of  set  manufaaurers. 

Prospective  television  station  operators 
who  reserve  DuMont  telecasting  equipment 
now  will  be  prepared  to  ride  a  wave  of  un- 
precedented popular  enthusiasm  ...  to  ride 
the  swift  and  inevitable  commercial  expan- 
sion of  the  greatest  scientific  advance  of  our 


time.  Valuable  prestige  and  good-will  are 
natural  windfalls  of  the  early  bird. 

A  fortune  is  not  required  to  build  a  tele- 
vision station,  nor  years  to  "break  even." 
DuMont  designed  and  constructed  3  of  the 
9  television  stations  on  the  air  today.  The 
low  operating  cost  and  rugged  dependabili- 
ty of  DuMont  equipment  has  been  demon- 
strated week-in  and  week-out  for  4  years. 
When  and  how  television  can  turn  a  profit 
are  questions  to  which  DuMont  holds  fac- 
tual answers.  Would  you  like  to  hear  them.^ 


TEEilEVEtASH!  More  than  90  requests  for  permission  to  construct  and 
operate  commercial  television  stations  are  on  file  with  the  Federal  Communi- 
cations Commission.  As  only  a  few  channels  are  available  for  television,  the 
■number  of  stations  in  a  trading  area  is  limited.  In  consequence,  options  are 
already  being  sought  for  desirable  "time".  More  than  61  advertising  agencies 
have  installed  television  departments.  The  value  of  riding  with  public 
interest  is  attracting  more  and  more  advertisers  to  television  every  week. 
They  are  learning  to  contr'ol  the  terrific  sales  impact  of  this  wonderful  new 
medium.  Their  experiments  are  well  worth  watching! 


Copyright  1945.  Allen  B.  DuMont  Laboratories,  Inc. 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  PLANT,  2  MAIN  AVENUE,  PASSAIC, 
N.  J.  TELEVISION  STUDIOS  AND  STATION  WABD,  515  MADISON  AVENUE.  NEW  YORK  22,  NEW  YORK 
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Ship  by 

AIR  EXPRESS 

LOW  COST 
FOR  HIGH  SPSSD 


MORE  PLANES  are  being  put  into  airline  service. 
More  space  is  available  for  all  important  types  of 
traffic.  For  fastest  delivery  via  Air  Express,  ship  as 
early  in  the  day  as  possible — as  soon  as  shipment 
is  ready. 

LOW  COST:  25  lbs.,  for  instance,  travels  more  than 
500  miles  for  $4.38,  1,000  miles  for  $8.75.  Thou- 
sands of  shippers  are  finding  countless  ways  to 
employ  Air  Express  with  economy  and  profit. 

HIGH  SPEED:  Your  shipments  go  at  a  speed  of  3 
miles  a  minute — with  cost  including  special  pick- 
up and  delivery  in  all  U.  S.  cities  and  principal 
towns.  (Often  same-day  delivery  between  airport 
towns  and  cities.)  Direct  service  to  scores  of 
foreign  countries.  Shipments  to  23,000  off-airline 
points  in  the  United  States  are  handled  through 
rapid  air-rail  schedules. 

WRITE  TODAY  for  "Quizzical  Quizz",  a  booklet 
packed  with  facts  that  will  help  you  solve  many  a 
shipping  problem.  Railway  Express  Agency,  Air 
Express  Division,  230  Park  Avenue,  New  York  17. 
Or  ask  for  it  at  any  Airline  or  Express  office. 


RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  AIRLINES  of  the  United  Slates 


AT&T  Announces 
FM   Net  Systems 

Transmission  by  Wire,  Radio 
Relay  a  Future  Certainty 

FORESEEING  the  possibility  of 
separate  FM  networks,  AT&T  last 
Thursday  announced  the  Bell  Sys- 
tem can  provide  program  trans- 
mission channels  to  meet  the  pres- 
ent and  future  needs  of  FM  for 
high  fidelity  relay  by  wire  lines 
or  by  radio  relay. 

Releasing  a  12-page  brochure  on 
FM  program  transmission,  AT&T 
said  the  Bell  System  already  is 
furnishing  studio  transmitter  (ST) 
links  to  the  majority  of  FM  sta- 
tions now  in  operation.  These  per- 
mit a  frequency  band  of  15,000 
cycles  as  specified  by  the  FCC. 
Moreover,  it  said  that  present 
broadcast  band  carrier  telephone 
facilities  readily  can  be  adapated 
for  such  circuits  by  adding  special 
terminal  equipment. 

Blankets  Country 

These  telephone  circuits  have 
been  used  for  years  by  Bell  to  send 
multiple  telephone  and  telegraph 
messages  over  a  single  pair  of 
conductors.  The  service  blankets 
the  country.  This  entire  network 
already  is  capable  of  transmit- 
ting the  requisite  15,000-cycle 
quality,  while  thousands  of  miles 
of  intermediary  telephone  routes 
can  be  similarly  equipped. 

Alluding  to  ultimate  network 
service,  AT&T  said  that  whatever 
the  broadcasting  industry  decides 
about  grouping  FM  stations  and 
about  quality  of  channels  desired. 
Bell  will  be  to  furnish  intercity 
circuits.  If  means  other  than  vdre 
circuits  should  prove  better  or  more 
economical  for  FM,  Bell  will  use 
them,  the  statement  said,  citing  the 
AT&T's  projected  microwave  ra- 
dio relay  system  between  New  York 
and  Boston.  This  trial  installation, 
under  development  before  the  war, 
is  intended  to  test  broadcast  band 
transmission,  including  long-dis- 
tance telephone  and  television,  as 
well  as  broadcast  programs. 


Pouliot  Reappointed 

DEAN  ADRIAN  POULIOT  of 
Laval  U.,  Montreal,  has  been  re- 
appointed to  another  term  as  a 
member  of  the  board  pf  governors 
of  the  Canadian  Broadcasting  Corp. 
His  term  expired  last  November, 
and  the  re-appointment  was  an- 
nounced on  J^n.  27  in  time  for 
him  to  attend  the  first  1945  meet- 
ing of  the  board  at  Ottawa,  Jan. 
27-30. 


Five  Added  to  CAB 

COOPERATIVE  Analysis  of 
Broadcasting  last  week  announced 
that  five  more  firms  had  become 
members  of  the  CAB.  Included  are 
Henry  Souvaine  Inc.,  New  York; 
Spot  Sales,  New  York;  Chatham 
Mfg.  Co.,  Elkin,  N.  C;  Readers' 
Digest  Assn.,  Pleasantville,  N.  Y.; 
National  Distillers  Products  Corp., 
New  York. 


SPECIALLY  constructed,  this  car- 
rier of  100,000  w  transmitting 
tubes  has  been  built  by  engineers 
of  CBK  Watrous,  Sask.,  to  take 
the  tubes  from  storage  to  trans- 
mitter at  the  station.  A  similar 
cr-.rriage  has  been  built  to  house 
one  of  these  tubes  which  has 
passed  maximum  service  and  is 
now  on  permanent  exhibition  at 
the  Winnipeg  studios  of  the  CBC. 


Lockheed  Discontinues 

LOCKHEED  Aircraft  Corp.,  Bur- 
bank,  Cal.,  with  March  3  broadcast 
discontinues  The  Man  Called  X 
on  Blue  stations,  Saturday,  10:30- 
11p.m.  (EWT).  Aircraft  manufac- 
turing firm  reportedly  will  concen- 
trate its  advertising  appropriation 
on  visual  medium  in  preparation 
for  peace-time  production,  it  was 
said.  Series  starring  Herbert  Mar- 
shall will  have  completed  34  weeks 
on  the  March  withdrawal  date. 
Agency  is  Foote,  Cone  &  Belding, 
Los  Angeles. 


IN  ADDITION  to  its  self-initiated 
announcement  campaign  to  encourage 
listeners  to  take  war  jobs,  WOR  New 
York  has  started  a  series  to  keep  the 
public  aware  of  limited  transportation 
facilities  and  the  need  for  curtailing 
travel.  Spots  are  inserted  in  daily 
sustaining  shows. 


.  .  and  it  all  started  with  a 
broadcast   over   WFDF  Flint." 
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t  bringing  the  war  home  to  us . .  i 


Clark  Lee,  INS  correspondent,  knows  Japs— 
knows  them  better  than  any  reporter  in  the  field. 
He  was  the  last  American  newspaperman  to  leave 
Corregidor  before  Gen.  Wainwright's  surrender, 
but  not  before  he  had  written  his  memorable  ac- 
counts of  MacArthur's  valiant  stand  on  Bataan. 

Escaping  to  Australia,  he  was  in  the  thick  of 
major  Pacific  engagements.  Aboard  a  U.  S.  air- 
craft carrier,  he  witnessed  the  first  landing  on  the 
Solomon  Islands. 

Lee  reached  England  for  D-Day,  covered  the 
landing  in  Normandy. 
He  scored  a  24  hour 
beat  on  the  Allied 
capture  of  Monte- 
bourg,  German 
stronghold  on  the 
Cherbourg  peninsula, 
another  on  the  Allied 


offensives  on  both  ends  of  the  Normandy  battle 
front  last  July,  and  still  another  on  the  mortal 
wounding  of  Field  Marshall  Rommel. 

Back  in  the  Pacific,  he  was  aboard  a  B-29  and 
filed  colorful  eye-witness  accounts  of  the  bombing 
of  Tokyo.  After  several  weeks  on  Saipan,  he  cov- 
ered the  Leyte  campaign.  He  was  among  the  first 
to  land  on  the  Lingayen  Gulf.  He  is  now  in 
Manila  with  General  MacArthur. 

From  his  alma  mater,  Rutgers  University,  Lee 
received,  in  absentia,  a  gold  medal  of  honor  "for 
courage  and  skill  as  a  war  correspondent."  He's  a 
reporter's  reporter— one  of  the  many  INS  corre- 
spondents bringing  the  war  home  to  us* 

The  INS  wire  is  a  favorite  with  news  editors 
who  appreciate  the  value  of  a  news  service  writ- 
ten for  radio.  In  specialized  news  and  feature 
writing,  INS  leads  in  local,  national  and  world- 
wide services. 


Clark  Lee. 


INTERNATIONAL  NEWS  SERVICE 

235  EAST  45TH  STREET,  NEW  YORK  17,  N.Y. 


Number 


...IN  READERSHIP 

among  agencies  in  Chicago 

•  Of  the  general  advertising  publications  editorially  covering 
all  phases  of  advertising  and  marketing,  advertising  agencies  in 
Chicago  invariably  register  an  overv/helming  reader  preference 
for  Advertising  Age. 

The  latest  survey  shov/s  that  in  Chicago  more  than  4  times  as 
many  agency  men  prefer  Advertising  Age  as  "first  choice"  as 
the  combined  total  of  the  next  two  publications  in  its  field. 
Previous  surveys  during  the  past  several  years  consistently  show 
this  same  leadership  in  reader  preference.  (Tabulation  of  these 
surveys  upon  request — write  for  a  copy.) 

In  radio  advertising  .  .  .  Advertising  Age  regularly  carries 
more  broadcasting  station  advertising  than  any  other  general 
advertising  publication. 


Advertising  Age 

The  National  Newspaper  of  Marketiirgj 

100  E.  Ohio  St.,  Chicago  II  .  330  W.  42nd  St.,  New  York  1«V 
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Scophony  Foresees 
Subscription  Video 

Audience  of  1,000,000  Seen 
In  Postwar  Period 

SCOPHONY  Corp.  of  America  is 
planning  a  system  of  "subscrip- 
tion television,"  Arthur  Levey,  Sco- 
phony president,  said  last  week  in 
expressing  approval  of  the  sug- 
gestion advanced  by  J.  J.  Nance, 
vice-president  of  Zenith  Radio 
Corp.  that  a  non-advertising  sub- 
scription service  is  the  most  prac- 
ticable means  of  building  the  tele- 
vision audience  to  the  size  which 
would  interest  advertisers  [Broad- 
casting, Jan.  29]. 

Predicts  Big  Audience 

A  patented  "scrambling"  device 
developed  by  Dr.  A  .H.  Rosenthal, 
director  of  research  for  Scophony, 
would  enable  the  company  to  rent 
receivers  to  subscribers  and  to 
supply  a  program  service  which 
could  not  be  received  by  non-sub- 
scribers, Mr.  Levey  explained.  Pay- 
ment of  a  small  installation  charge, 
plus  a  weekly  fee  of  $2.25,  he  said, 
should  enable  subscribers  to  amor- 
tize the  cost  of  the  set  in  about 
two  years.  Receiver  would  be  the 
model  demonstrated  in  London  in 
1939,  showing  a  picture  24  x  20 
inches. 

"The  Scophony  subscription  tele- 
vision plan  envisages  an  audience 
of  at  least  1,000,000  within  a  few 
years  after  the  war  and  at  50 
cents  a  week,  a  subscriber  fee  of 
$500,000,  or  an  annual  revenue  of 
$26,000,000  for  the  program  serv- 
ice alone,"  Mr.  Levey  satted. 


Mennen  Additions 

MENNEN  Co.,  Newark,  as  part  of 
a  spot  radio  campaign  for  shave 
products  [Broadcasting,  Jan.  29] 
this  week  starts  thrice-weekly 
quarter-hour  newscasts  by  Bill 
Haworth  on  seven  CBS  Pacific 
Coast  network  stations  and  five- 
times  weekly  news  periods  on  WBZ 
Boston  and  WLW  Cincinnati. 
Thrice-weekly  quarter-hour  musi- 
cal series  will  be  added  Feb.  19  on 
WBBM  Chicago.  Agency  is  Duane 
Jones  Co.,  New  York. 


[wStts 


ABC  NETWORK 


STATION  TIME 

SPOT  ANNOUNCEMENTS 

CONTACT 

BniB-Smilh  Company,  Incotp. 


KFBK  PLAYS  BALL 

Airs  Pacific  Coast  Games 
 Unsponsored  


CANCELLING  several  sponsored 
hours  of  airtime  each  week  during 
the  baseball  season,  KFBK,  the 
McClatchy  Broadcasting  Co.'s  sta- 
tion in  Sacramento,  will  present — 
unsponsored— the  Pacific  Coast 
League  games  for  regular  listeners 
and  for  rebroadcast  to  the  men  in 
the  South  Pacific.  In  addition,  the 
Sacramento  Bee,  paper  with  which 
KFBK  is  affiliated,  will  pay  the  ball 
club  $5,000  for  broadcast  rights, 

Station  will  broadcast  all  home 
and  road  games,  using  usual  adver 
tising  time  to  plug  War  Bond 
drives  and  civic  projects.  Tony 
Koester,  KFBK  announcer,  and 
1939  trophy  winner  for  his  airings 
of  the  Pacific  Coast  games  of  that 
year,  will  give  the  play-by-play 
descriptions. 


WGN  Prize  Winners 

WINNERS  of  the  $5,000  first  prize 
in  the  WGN  Chicago  studio  the- 
atre design  contest  for  the  most 
beautiful  and  efficient  radio-tele 
vision  studio  are  Arthur  Frederick 
Adams  and  William  F.  Clark,  both 
of  Chicago.  Theatre,  seating  2,000 
persons  will  be  chief  feature  of  new 
building,  The  WGN  Chicago  The- 
atre of  the  Air,  to  be  constructed 
after  the  war  just  south  of  the 
Tribune  Tower  on  Michigan  ave 
nue.  Second  prize  of  $2,500,  third 
prize  of  $1,000  and  $100  prizes  were 
distributed  to  runners-up. 


Oregon  Ad  Club 

PORTLAND  Advertising  Federa- 
tion, Portland,  Ore.  has  been  ex- 
panded to  cover  the  state,  and  re- 
titled  Oregon  Advertising  Club,  ac- 
cording to  Arden  X.  Pangborn 
president  and  managing  director  of 
KGW  Portland.  Provision  was 
made  for  esitablishing  "community 
committees"  in  at  least  15  cities 
throughout  the  state.  Especial  pur- 
pose is  to  attract  postwar  tourists 
to  the  state. 


Disc  Newsletter 
WOB  New  York  is  experimenting  with 
a  recording  of  station  news  as  a  re- 
placement for  "WOR  Calling"  news- 
letter distributed  to  former  WOB  em- 
ployes now  in  service.  First  disc  fea- 
tures interviews  with  station  staff  by 
Dave  Drlscoll,  special  events  and  war 
services  director,  and  runs  a  half-hour. 
Later  disc,  if  carried  through,  will  run 
a  quarter-hour.  There  are  some  60  serv- 
icemen on  the  WOR  mailing  list  in 'all 
parts  of  the  world. 


BIGGER 

AND 

SSTTSk 

IN 

WAHO 


TWIN  FALLS  •  IDAHO 
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Hr.  "^Newspaper' 
-  Started  by  WHOM 

,jj|  Sunday  Program  May  Serve  as 
ngiForraat  for  Regular  Service 

J^WHOM  Jersey  City  last  Sunday 
.^introduced  a  five-hour  "Sunday 
istfNewspaper  of  the  Air",  which  may 
rsberve  later  as  the  basic  format  for 
ifithe  entire  broadcasting  day  of  the 
station.  Aim  is  to  incorporate  into 


continuous  listening  period  all 
'  the  features  found  in  the  average 
jj  newspaper,  including  news,  opinion, 
r..  criticisms  and  review  in  the  enter- 
ic tainment  field,  special  events  cov- 
ivj  erage,  discussion  and  public  serv- 
i'!  ice  features. 

Five-hour  block  starts  off  with 
an  hour-long  news  analysis  by  two 
commentators,  with  spot  news  in- 
troduction by  Alois  Havrilla.  Next 
half-hour  is  devoted  to  a  Columbia 
U.-Barnard  College  student  forum, 
^  Gateways  to  Lasting  Peace,  with 
j' guest  speakers  representing  differ- 
ent  members  of  the  United  Nations 
t  each  week.  In  Americans  by  Choice, 
li  !3:30-4  p.m.,  station  addresses  itself 
"  to  foreign  language  groups,  com- 
'  bining  English-language  dramati- 
j  zations  of  their  contributions  to 
America  with  native  music.  The  4-5 
.  !p.m.  period  is  filled  by  a  commercial 
1!  religious  program,  scheduled  to  go 
?"ofF  the  air  in  April  in  line  with  the 
WHOM  ban  on  sponsored  religious 
programs. 

Schedule 

•j.    Newspaper  critics  review  their 
■H  respective  entertainment  fields,  and 
t  offer  recommendations  of  the  week 
::from  5-6  p.m.  Radio  is  covered  by 
Ben   Gross,   N.  Y.  Daily  News; 
:' theatre,    Robert    Garland,  N.  Y. 
Journal  American;    films,  Eileen 
•  Crielman,  N.  Y.  Sun;  music.  Jack 
Gunther,     Look     Magazine,  the 
Cowles  publication;  sports,  Irving 
Marsh,  N.  Y.  Herald  Tribune;  and 
books,  Edith  H.  Walton,  N.  Y. 
r:  Times. 

■  Unusual  historical  points  in  New 
;York  are  highlighted  by  Dale  Mor- 
gan using  interviews  6-6:30  p.m. 
■with  newscast.  Final  half -hour  is 
['turned  over  to  various  religious 
IJfaiths  as  a  public  service. 


MBS  in  West  Virginia 

MUTUAL  acquires  its  first  West 
Virginia  outlet  Feb.  15  when  WAJR 
'Morgan town  joins  as  a  fulltime 
affiliate.  Station  is  licensed  ito  West 
Virginia  Radio  Corp,  and  operates 
with  250  w  on  1280  kc.  Chief  owner 
is  Col.  H.  C.  Greer,  president  and 
publisher  of  the  W.  Va.  Newspaper 
Publishing  Co.,  publishers  of  the 
Morgantovm  Post,  and  Dominion 
New^s, 


Broth  on  26 


ill 

III 


Hollender  on  Leave 

AL  HOLLENDER,  executive  of- 
ficer, radio  section.  Psychological 
Warfare  Division,  SHAEF-OWI, 
with  headquarters  in  Paris,  is  back 
in  New  York  for  a  vacation  after 
a  year  overseas  as  assistant  to 
William  S.  Paley,  CBS  president, 
on  leave  to  the  OWI  as  radio  chief, 
PWD-SHAEF.  Mr.  Hollender  had 
planned  to  remain  in  this  country 
for  several  months  but  may  return 
overseas  shortly,  he  said  last  week. 


CHRISTENED  the  "Goldfish  Bowl"  this  picture  of  Studio  E  of  FM  sta- 
tion WGFM  Schenectady  has  the  very  latest  equipment  in  modern  fashion 
and  design,  possibly  setting  a  trend  for  FM  stations.  Glass  wall  faces 
out  onto  the  lobby  of  the  WGY  building,  placing  those  before  the  micro- 
phone on  display  at  all  times,  thus  assuring  buttoned  collars  and  combed 
hair.  Young  lady  in  the  control  room  background  is  Ray  Forster, 


WNBT,  NBC's  New  York  video  sta- 
tion, is  presenting  a  series  of  four 
mystery  dramas  Sunday  evenings, 
started  Feb.  11,  as  live  studio  pro- 
grams. 


KSL  Salt  Lake  City  Music  From  the 
West  program  has  been  renewed  by 
the  59  CBS  stations  including  those 
in  Canada  and  the  Bahamas.  Program 
also  is  shortwaved  to  South  America. 


RTPB  Panel  to  Meet 

RADIO  Technical  Planning  Board, 
Panel  2  (allocations),  will  meet 
Feb.  14  at  10  a.m.  at  the  Hotel 
Biltmore,  New  York,  to  consider 
allocation  of  frequencies  below  25 
mc  and  to  discuss  the  advisability 
of  its  chairman.  Dr.  C.  B.  Jolliffe 
of  RCA,  appearing  in  connection 
with  the  oral  argument  to  be  held 
Feb.  28  on  the  FCC  allocations  re- 
port on  frequencies  above  25  mc. 


AMERICAN  Home  Foods,  Morris 
Plains,  N.  J.,  today  (Feb.  12)  be- 
gins a  13-week  campaign  for  Wash- 
ington Broth  on  about  26  stations 
throughout  the  country,  including 
22  stations  of  the  Yankee  Network, 
using  participating  women's  pro- 

I  grams.  Other  stations  are  expected 

|.  to  be  added  shortly.  Agency  is  Cecil 

j  &  Presbrey  Inc.,  New  York. 
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Wichita  »  »  »  KFH  I 


Here's  a  two-man  newscasting  team  that 
scores  with  listeners  for  notable  audience 
gains  for  KFH.  Besides,  these  two  are  our 
reporters,  who  cover  regional,  state  and  city 
news  at  its  source,  24-hour  AP  news  service, 
the  UP  night  wire,  and  all  the  world-wide  fa- 
cilities of  CBS,  to  bring  all  the  news,  up-to- 
the-minute,  on  KFHl 

Your  advertising  message  is  in  good  hands 
as  well  as  in  good  company  when  it  reaches 
the  entire*  Wichita  market  through  KFH  and 
KFH  News. 

*  Wichita  is  a  Hooperoted  City 
Get  the  Facts  from  Retry 


In  Kansas'  Biggest  and  Richest 
Market,  they  depend  for  the 
fads,  on. 


KFH 


WICHITA 


CBS      5000  WATTS  DAY  &  NITE      CALL  A  RETRY  OFFICE 

COPIES 


24  HOUR  SERVICE 

^packaged  and  shi_ 
from  Chicago. 

Aluminum  based  material 
available  for  broadcast  use. 
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L.S.TOOIIOOD 

RECORDING  COMPANY 

221  N.  LA  SALLE  ST.    CHICAGO  \ 


New  Quaker  Series 

QUAKER  OATS,  Chicago,  is  re- 
placing That  Brewster  Boy,  8:30- 
p.m.  (CWT)  on  CBS  after  a 
%-year  run,  with  a  new  family 
type  program.  Those  Wehsters, 
starting  March  9.  Les  Weinrott 
will  act  as  director  and  editor  of 
scripts  written  by  Al  Miller.  Pro- 
gram will  be  under  the  supervision 
of  Ros  Metzger,  vice-president  in 
charge  of  radio  for  Ruthrauif  & 
Ryan,  Chicago.  Plans  call  for  a 
live  audience  preview  of  the  pro- 
gram on  Thursdays  a  week  before 
it  will  be  aired. 


AFRA  HITS  DEMILLE 
ON  MARCH  OF  TIME' 

AFRA's  side  of  the  controversy 
precipitated  by  the  refusal  of  Cecil 
B.  DeMille  to  pay  an  assessment  of 
$1  levied  by  the  Los  Angeles  local 
of  AFRA  to  defeat  a  proposed 
open-shop  law  in  California  and  his 
subsequent  suspension  by  the  union, 
was  given  Feb.  8  by  Edward  Arnold, 
board  member  of  the  local,  and 
Capt.  Hal  Berger,  member  of 
AFRA's  national  board,  during 
the  March  of  Time  broadcast  on 
the  Blue.  Mr.  DeMille  had  expressed 
his  views  on  the  Feb.  1  March  of 
Time   [Broadcasting,  Feb.  5]. 

Stating  that  "Mr.  DeMille,  being 
a  responsible  citizen  and,  as  he  as- 
serts, a  responsible  union  man, 
somehow  never  got  around  to  at- 
tending a  meeting  of  his  union  in 
all  the  six  years  of  his  affiliation," 
Mr.  Arnold  continued,  "Last  week 
Mr.  DeMille  made  an  impassioned 
plea  for  democracy  but  his  words 
were  divorced  from  his  action.  Why 
was  the  voice  not  heard  when  the 
question  was  democratically  dis- 
cussed and  voted  upon?  Whv  this 
lip  service  to  democracy  all  the 
while  he  seeks  to  violate  one  of  its 
fundamental  precepts — abiding  by 
the  will  of  the  majority?" 

Berger's  Views 

Capt.  Berger,  veteran  of  both 
World  War  I  and  II,  recently  re- 
turned from  service  in  the  South 
Pacific,  when  asked  by  Mr.  Arnold 
what  his  son,  now  in  a  Japanese 
prison  camp,  would  think  of  the 
controversy,  said,  "I  am  sure  I 
can  speak  for  him  without  being 
presumptuous,  because  he  too  was 
a  member  of  AFRA.  When  he  comes 
back  I  want  him  to  have  a  decent 
job  at  a  decent  salary.  Most  of  us 
were  willing  to  pay  a  dollar  to  help 
make  that  possible.  What  our  men 
are  fighting  for  has  too  often  been 
said  for  them  in  t^n  easy  generality 
or  with  a  smug  cliche.  But  this  I 
know  they  regard  as  fundamental 
— the  right  to  a  job,  to  a  home, 
nutritious  food,  decent  clothing, 
recreation,  medical  care  and  educa- 
tion. And  it's  pretty  well  agreed 
that  our  unions  are  one  of  the 
most  effective  means  by  which  those 
rights  can  be  made  a  reality.  Mr. 
DeMille  could  afford  to  destroy  his 
union.  I  can't." 


Star  Parade  Led 
NBC  '44  Promotion 

Slide  Film,  Movie,  Show  Media 
Used  in  Extensive  Campaign 

GREATEST  promotion  campaign 
ever  undertaken  by  NBC  and  its 
affiliated  stations,  the  1944  Parade 
of  Stars  promotion  during  the  last 
three  months  of  1944  comprised 
on-the-air  promotion  amounting  to 
$432,245,  based  on  lowest  station 
rates;  nearly  1,500,000  lines  of  ad- 
vertising in  517  newspapers  in  343 
cities  with  a  combined  circulation 
exceeding  38,000,000;  more  than  a 
billion  impressions  made  by  local 
displays,  including  18,465  car  cards^' 
407  window  and  other  displays  and 
459  billboards ;  an  eight-week  movie 
trailer  campaign  featuring  network 
stars,  shown  to  more  than  28,000,- 
000  people  in  726  theatres  in  111 
station  cities;  407  direct  mail 
pieces  distributed  to  6,831,365  per-j 
sons. 

Film  Shown  \ 

These  statistics  were  revealed  in 
a  slide  film  and  motion  picture 
presentation  by  Charles  P.  Ham 
mond,  NBC  director  of  advertising 
and  promotion,  Thursday  at  an  ex 
hibit  and  luncheon  at  the  Waldorf 
Astoria,  New  York,  attended  by 
sponsors,  advertising  agency  ex- 
ecutives, NBC  executives  and  rep- 
resentatives of  the  press.  Roy  C 
Witmer,  NBC  vice-president  in 
charge  of  sales,  spoke  briefly  at 
the  luncheon. 

Pointing  out  that  the  1944  Pa-i' 
rade  of  Stars  was  designed  for 
flexibility,  Mr.  Hammond  said  that 
every  NBC  commercial  program  is 
covered  by  the  material  sent  the 
stations  and  can  be  used  through 
out  the  year  in  whatever  promo- 
tional circumstances  may  develop. 
Individual  station  promotions  have 
included  personal  appearances  of 
stars,  parades,  exhibits  at  state  and 
county  fairs  and  a  Parade  of  Stars 
month  officially  proclaimed  by  a 
city's  mayor,  he  reported. 

Exhibit  will  be  shown  Feb.  21 
at  the  Palmer  House,  Chicago,  and 
April  9  at  the  Beverly  Hills  Hotel 
Beverly  Hills,  Cal. 


m  PHIkAOiLPHIA 


Grove  Labs.  Test 

GROVE  LABS.,  St.  Louis,  has  ap- 
pointed William  H.  Weintraub  Co. 
to  handle  advertising  of  "Veds", 
a  new  multiple  vitamin  product, 
and  is  sponsoring  MBS  commenta- 
tor Fulton  Lewis  jr.  locally  on 
WOLF  Syracuse  as  part  of  a  test 
campaign  in  that  area. 


V  10. 


f  10,000  WATTS  . 
DAY  &  NIGHT 

Phlladelpliia's  Most  Powerful  Indepenilent 
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A  MICA  MINE 


War  shortages  crop  up  in  strange  ma- 
terials. Mica,  for  instance.  Once  seen 
principally  in  the  windows  of  stoves, 
and  in  small  boys'  pockets,  it  is  now 
used  extensively  as  electrical  insula- 
tion. In  some  war  products,  it  is  vir- 
tually indispensable:  capacitors  for 
radio,  spark-plugs  for  airplane  engines, 
insulators  in  electronic  tubes. 

With  demand  mounting,  manufac- 
turers were  desperate.    A  four-man 

B 


technical  mission  flew  to  London  to 
help  ration  the  world's  supply  between 
the  United  States  and  Great  Britain. 
The  shortage  was  serious. 

The  War  Production  Board,  con- 
vinced that  much  mica  was  classified 
too  low  when  judged  by  appearance 
alone,  asked  Bell  Telephone  Labora- 
tories to  develop  a  new  method  of  elec- 
trical tests.  The  Laboratories  were  able 
to  do  this  quickly  and  successfully 

LL  TELEPHONE  LABORATORI 


because  of  their  basic  knowledge  and 
experience  in  this  field. 

The  new  tests  were  made  available 
to  manufacturers  in  this  country  and 
abroad— the  supply  of  usable  mica  was 
increased  60%  —  and  a  difficult  situa- 
tion relieved. 

Skill  to  do  this  and  other  war  jobs 
is  at  hand  in  Bell  Laboratories  because, 
year  after  year,  the  Laboratories  have 
been  at  work  for  the  Bell  System. 


Exploring  and  invenfing,  devising  and  perfecting  for  our  Armed  Forces  at  war  and  for  continued  improvements  and  economies  in  ielepfione  service. 


PITTSBURGH- 

all  wrapped  up  for  you— 


ALLEGHENT  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 


WHDH 


5000  wAns 


NoKenol  Soles  Represenlofives  •  SPOT  SAIES,  IMC.  Ne*  York  •  Chkogo  •  Son  Frontisco 


Westinghouse  Extends 
Functions  of  Agency 

WESTINGHOUSE  Electric  &  Mfg. 
Co.,  Pittsburgh,  which  has  placed 
the  radio  phase  of  its  institutional 
advertising  through  McCann-Erick- 
son  Inc.,  New  York,  has  appointed 
the  agency  to  handle  virtually  _  all 
institutional  promotion.  Appoint- 
ment, effective  Feb.  1,  covers  news- 
paper, financial  and  technical  ad- 
vertising, youth  and  educational 
programs,  formerly  handled  by 
Ketchum,  MacLeod  &  Grove  Inc., 
Pittsburgh,  which  is  said  to  retain 
the  industrial  relations  portion  of 
the  account.  McCann-Erickson  ac- 
quired institutional  radio  in  Janu- 
ary 1944  after  Young  &  Rubicam 
Inc.  had  resigned  as  agency  for 
this  phase.  Fuller  &  Smith  &  Ross 
Inc.,  New  York,  continues  as  agency 
for  product  advertising,  which  in- 
cludes a  spot  camxjaign  for  Mazda 
lamps. 

Sponsor  of  two  institutional  pro- 
grams on  NBC  and  Blue,  Westing- 
house  last  Sunday  through  Mc- 
Cann-Erickson added  a  Sunday 
half-hour  on  WQXR  New  York, 
featuring  Mme.  Olga  SamarofF 
Stokowski,  music  authority  who 
discusses  the  classics  using  musical 
illustrations,  answers  listeners' 
questions  and  interviews  musical 
personalities.  Essentially  an  insti- 
tutional series  the  programs  will 
mention  radio  sets  and  other  West- 
inghouse  products. 

Fred  Fear  on  20 

FRED  FEAR  &  Co.,  Brooklyn, 
about  March  19  begins  its  annual 
campaign  for  Chick-Chick  and 
Presto  Easter  egg  dyes  through 
"Williams  Adv.,  New  York.  One- 
minute  live  spot  announcements  at 
varying  intervals  "will  be  used  on 
20  stations  throughout  the  country 
for  the  two-week  period  preceding 
Easter,  April  1.  Stations  include 
WOR  KNX  WCKY  WTOP  WGN 
WTAM  KSTP  WHAM  WJR 
KMOX  WBZ  KSL  WCAU  KOA 
WGY  WSB  KDKA  WWL  KIRO 
WHAS. 


Blue  News  Round-Up 
BOUND-UP  report  from  Blue  Network 
representatives  in  various  areas  abroad 
started  last  week  on  the  Blue  as  a  five- 
weekly  quarter-hour  program,  recorded 
on  receipt  and  rebroadcast  4:30-4:45 
p.m.  Vincent  Sheean,  author,  is  heard 
Monday  and  Wednesday  in  a  report  from 
Europe;  Janet  Planner,  New  Yorker 
magazine,  Tuesday,  and  Herbert  M. 
Clark,  war  correspondent  Thursday, 
both  reporting  from  Paris;  and  Harold 
Peters,  John  Bryson  and  Donald  Coe 
alternating  Friday  "from  abroad". 
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SLOAN  CUTS  RADIO 
BUDGET  FOR  1945 

MAJOR  PORTION  of  the  1945  ad-  ] 
vertising  budget  for  Sloan's  Lini-  j 
nient  will  go  into  newspaper  and  j 
magazine  space,  supplemented  by  } 
spot  radio  and  trade  papers,  it  was  | 
announced  last  week  through  Wes-  : 
ley  Assoc.,  New  York,  which  took  . 
over  the  account  last  month  from  i 
Warwick  &  Legler  Inc.,  New  York,  f 

Plan   represents   a  radical  de- 
parture from  the  company's  adver-  ; 
tisinsr  policy  for  the  past  12  years  [ 
to  concentrate  promotion  in  radio, 
it  was  pointed  out.  Dr.  Earl  Sloan  ; 
Inc.,  as  a  subsidiary  of  William  R,  [ 
Warner  Co.,  New  York  has  spon- 
sored a  sequence  of  network  pro-  [ 
grams  dealing  with  eiforts  to  com-.': 
bat  crime.  The  last,  GangbiLsters,  I  ' 
was  discontinued  on  91  Blue  sta- 
tions when  the  company  officially 
shifted  agencies  in  January. 

Network  radio  cannot  do  the  nec- 
essary job  for  Dr.  Sloan  promotion 
because  "it's  a  multiple-insertion  ;  , 
job,"  calling  for  frequent  small  ads,  i 
an   agency   spokesman   explained.  | 
Shifting  the  bulk  of  the  budget  to  ! 
space,  Sloan  has  scheduled  straight 
selling    copy   in   159    dailies,    35  r 
Negro  and  six  foreign  language  ,^ 
papers,  2,531  weeklies  and  25  na-  , 
tional  magazines,  "spiked"  by  a  se-  j 
ries  of  140-line  human  interest  ads  _ 
featuring    situations    which    fre-  y 
quently  result  in  muscular  aches  - 
and  pains.  Details  of  the  spot  ra- 
dio campaign  have  not  been  com- 
pleted.  Sloan's  has  been  merged  |  _ 
with  13  other  Warner  drug  and 
toiletry  companies  into  a  new  unit, 
Standard  Labs  Inc.  [Broadcasting,  ^ 
Jan.  16]. 

Action  recalls  the  statement  is- 
sued by  H.  J.  Heinz  Co.,  Pitts-, 
burgh,  in  announcing  last  fall  plans  ; 
for  a  localized  national  newspaper 
drive,  that  bulk  of  its  future  adver-  ! 
tising  would  go  to  nev;^spapers. 
Statement  followed  announcement ' 
that  Heinz  would  discontinue  In- 1 
formation  Please  on  NBC  Feb.  5.  A  j 
local  newspaper  campaign  was  said  | 
to  have  the  advantages  of  flexibil-  j 
ity,  allowing  wider  choice  of  mar- 
kets and  ability  to  adapt  adver- j 
tising  to  changing  economic  condi- 
tions and  different  preferences  in 
various  regions. 

Also  in  the  interests  of  greater^ 
flexibility  Manhattan  Soap  Co.r 
dropped  one  of  its  two  network  L 
programs  to  concentrate  on  one  -j 
show  and  on  new,  localized  drive  p  I 
which  would  easily  be  adapted  toi 
whatever  war  contingencies  should  | 
arise,  affecting  the  product. 
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IBEW  Proposal  to  Dispose  of  IS  ABET 
Would  Halt  Construction  by  the  Blue 
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A  PROPOSED  program  to  dispose 
of  the  National  Assn.  of  Broadcast 
Engineers  &  Technicians 
(NABET)  before  it  becomes, 
through  possible  affiliation  with  the 
CIO  or  another  labor  group,  a 
strong  rival  of  the  International 
Brotherhood  of  Electrical  Workers, 
was  revealed  last  week  in  the  Feb- 
ruary issue  of  the  Journal  of  Elec- 
trical Workers  &  Operators,  official 
publication  of  the  IBEW. 

In  recommendations  contained  in 
a  memorandum  prepared  by  the 
chairman  of  the  broadcast  advisory 
committee  of  the  IBEW,  during  a 
meeting  held  Dec.  19  in  Chicago, 
for  the  consideration  of  the  Inter- 
national Office,  the  membership  was 
told: 

You  have  all  seen  the  amount  of  pub- 
licity given  to  this  allegedly  "independent 
labor  organization"  by  the  trade  paper 
Broadcasting,  the  (perhaps  unofficial,  but 
nevertheless  articulate)  )  mouthpiece  of  the 
NAB.  This  is  readily  understandable  when 
one  considers  that  it  is  worth  a  cool  mil- 
lion per  year  to  NAB  to  keep  its  ill-whelped 
offspring  active  in  the  field  of  broadcast 
organization. 

The  threat  of  NABET,  as  a  labor  organi- 
zation, to  the  IBEW  in  the  broadcasting 
field  is  negligible.  The  possibility  of  its 
membership  being  used  as  an  entering 
wedge  by  some  other  labor  group,  such  as 
the  lATSE,  the  CIO,  or  (this  is  not  out- 
side the  realm  of  possibility)  the  AFM  is. 
however,  not  to  be  dismissed  without  serious 
thought  .  .  . 

The  memorandum  urges  a  three- 
point  program  calling  for  the  full 
organization  of  the  entire  radio 
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station  engineering  personnel  by 
the  IBEW  and  advocates  as  part 
of  the  plan  collaboration  with 
building  trades  unions  to  halt  con- 
struction of  additional  facilities  by 
the  Blue  Network,  which  the  union 
declares  will  be  required  by  the 
Blue.  "A  few  experiences  of  this 
sort,"  it  is  stated,  "would  indicate 
to  the  management  of  the  Blue 
Network  the  advisability  of  estab- 
lishing friendly  relations  with  the 
IBEW". 

Engineers  at  Blue  and  NBC  man- 
aged and  owned  stations  are  mem- 
bers of  NABET. 


WROX  to  Imes  Sr. 

CONSENT  was  granted  by  the 
FCC  last  week  to  voluntary  assign- 
ment of  license  of  WROX  Clarks- 
dale.  Miss,  from  Robin  Weaver  Sr. 
to  Birney  Imes  Sr.  Both  were  for- 
mer co-owners  of  a  newspaper  in 
Philadelphia,  Miss,  for  13  years 
and  applicants  for  new  station  at 
Murfreeboro,  Tenn.  The  latter  ap- 
plication was  withdrawn  in  October 
1943.  Mr.  Imes  at  one  time  oper- 
ated WCBI  Columbus,  Miss.,  now 
owned  by  his  son,  Birney  Jr.  who 
also  operates  several  other  local 
stations. 


KMYR  Transfer  Granted 

VOLUNTARY  assignment  of  li- 
cense of  KMYR  Denver  was 
granted  by  the  FCC  last  week  from 
P.  W.  Meyer,  sole  owner,  to  KMYR 
Broadcasting  Co.,  a  new  corporation 
of  which  Mr.  Meyer  is  president 
and  in  which  he  holds  majority 
interest  (250  shares).  Albert  G. 
Meyer,  station  manager,  has  sub- 
scribed to  247  shares  at  approxi- 
mately $100  per  share.  He  now  holds 
a  single  share.  Station  operates  on 
1340  kc  with  250  w. 


Valentine  Broadcast 

ST.  VALENTINE'S  Day  will  be  ob- 
served by  an  American  Expeditionary 
Station  of  tiie  Pacific  Ocean  Network 
through  an  all-day  program  dedicated 
to  all  Navy  men  there  whose  Fleet 
Post  Office  number  is  926.  Those  at 
home  can  V-Mail  music  requests  to  the 
station  care  of  Ar-erican  Expedition- 
ary Station,  Navy,  No.  926,  FPO  San 
Francisco. 


REACH  m./lcU(/C 
SALT  LAKE  MARKET 

H  ^  THROUGH 

UTAH  S  NBC  STftriON 


Utah  hat  one  of  the  highetl  per 


WLEU  Challenges 
Grant    to  WERC 

Charges  FCC  Action  Penalizes 
Petitioner  for  War  Effort 

WLEU  Broadcasting  Corp.,  licen- 
see of  WLEU  Erie,  Pa.,  last  week 
filed  petition  with  the  FCC,  asking 
the  Commission  to  set  aside  a  con- 
struction permit  granted  the 
Presque  Isle  Broadcasting  Co., 
licensee  of  WERC  Erie,  to  change 
frequency  from  1490  to  1230  kc. 

Through  Dow  &  Lohnes,  Wash- 
ington counsel,  WLEU  pointed  out 
that  on  Dec.  2,  1941,  it  filed  petition 
to  change  frequency  from  1450  kc 
to  1260  kc  and  to  increase  power 
from  250  w  to  5  kw  days  and  1  kw 
nights,  using  directional  antenna 
for  nighttime,  but  withdrew  the 
petition  without  prejudice  because 
of  construction  freezes. 

Petitioner  was  denied  a  request 
to  intervene  on  Feb.  1  by  Harry  M. 
Plotkin,  presiding  officer  at  the 
Motions  Docket.  WERC  filed  appli- 
cation last  June  7  and  was  granted 
a  construction  permit  Sept.  12. 
WLEU  asks  the  Commission  to  set 
aside  its  grant  and  reconsider  the 
WERC'  application,  contending  that 
the  Commission's  standards  of  good 
engineering  practice  do  not  permit 
allocation  of  stations  to  operate  in 
the  same  city  with  only  30  kc  sep- 
aration. If  the  grant  is  allowed  to 
stand  WLEU  contended  it  would  be 
precluded  from  ever  operating  on 
1260  kc  with  5  kw  power. 

In  withdrawing  its  application 
of  1941  WLEU  contended  it  had  in 
mind  refiling  after  materials  be- 
came available,  and  to  that  end 
expended  a  large  sum  in  legal  and 
engineering  fees  and  purchasing  a 
site  for  directional  antenna.  "It 
does  not  seem  in  the  public  interest 
that  petitioner  should  be  penalized 
for  its  efforts  to  forward  the  war 
effort,"  petition  recited.  The  WERC 
action  also  deprives  Erie  of  a 
regional  channel  facility  on  1260 
kc,  it  continued. 


WCBW,  CBS  television  station  in  New 
York,  will  move  its  program  sched- 
ule up  a  day  sometime  next  month, 
presenting  sight-and-sound  programs 
each  Wednesday  and  Thursday  in 
place  of  the  present  Thursday-Friday 
schedule. 
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■NEWSCAST  CLEANUP 
PUSHED  IN  ST,  LOUIS 

QUOTING  from  an  editorial  in 
iBROADCASTiNG,  the  St.  Louis  Post- 
Dispatch  on  Feb.  5  devoted  its  lead 
editorial,  titled  "The  Revolt 
Against  Radio  Plug-Uglies"  to  the 
^increasing  support  of  the  Pul- 
itzer paper's  suggestion  that  net- 
works should  lead  in  eliminating 
middle  commercials  and  objection- 
able sponsorship  in  newscasts. 

Below  the  Fitzpatrick  cartoon, 
the  Post-Dispatch  carried  letters 
from  John  W.  Vandercook,  presi- 
dent of  the  Assn.  of  Radio  News 
Analysts,  and  from  Raymond 
Swing,  Blue  commentator,  endors- 
ing the  paper's  forthright  stand. 
The  letters-to-the-editor  column 
also  contained  numerous  refer- 
™''ences  to  newscast  commercials  as 
a  "pet  peeve".  A  California  writer 
smentioned  "raw  advertising,"  while 
a  Washington  writer  referred  to 
"God-awful  tripe"  and  an  Illinois 
man  wrote,  "The  wireless  is  now 
of  age,  and  it  should  be  doing  bet- 
ter." 

'  The  Fitzpatrick  cartoon,  titled 
""The  Sublime  and  the  Ridiculous" 
^pictures  a  station  labelled  "Radio 
.!  Networks"  sending  out  flashes: 
;  "World  Crisis  news,  try  our  colic 
5 cure;  Americans  enter  Manila,  buy 
jOur  pills."  Front  page  of  the  Post- 
,  Dispatch  carried  a  box  calling  at- 
tention to  the  editorial  line-up. 


McAndrews  Shifted 

TRANSFERS  in  the  War  Dept., 
Army  Air  Forces  Group,  have  cre- 
ated new  positions  for  two  ex-radio- 
men now  in  the  Army.  Capt.  Robert 
J.  McAndrews  is 
now  radio  officer, 
AAF  Group,  re- 
placing Capt.  Ed- 
mund B.  Abbott, 
who  has  moved 
to  headquarters 
office.  Radio 
Branch,  Office  of 
Information  Serv- 
ice, AAF.  Both 
are  stationed  at 
Capt.  McAndrews  the    War  Dept. 

Before  entering 
the  service,  Capt.  McAndrews  was 
sales  promotion  director  for  NBC 
western  division,  with  headquar- 
ters in  Hollywood.  Prior  to  that  he 
was  with  KPO-KGO  San  Francisco 
as  script  writer  and  promotion  man- 
ager. Capt.  Abbott  was  formerly 
with  WCCO  Minneapolis,  WBBM 
Chicago,  and  assisted  in  the  or- 
ganization of  KSL  Salt  Lake  City. 


DISTINGUISHED  service  and  out- 
standing civic  contributions  to  Rich- 
mond wins  for  Irvin  G.  AbelofF, 
program  service  manager  of 
WRVA  Richmond,  a  Distinguished 
Service  Key  Award,  plus  designa- 
tion of  "Man  of  the  Year".  Rev. 
Churchill  J.  Gibson,  representing 
Richmond  Junior  Board  of  Trade 
presents  award  to  Mr.  Abelolf. 


STATIONS  NOT  WAR 
PLANTS,  AFM  HOLDS 

CONTENDING  that  radio  stations 
are  not  war  plants,  and  therefore 
are  in  the  same  category  as  Mont- 
gomery Ward  as  far  as  the  en- 
forcement powers  of  the  War  La- 
bor Board  are  concerned,  the 
American  Federation  of  Musicians 
last  week  asked  the  Board  to  re- 
consider the  Jan.  13  decision  of 
the  Sixth  Regional  WLB  denying 
the  union's  request  for  employ- 
ment of  musicians  as  platter  turn- 
ers at  WJJD  Chicago.  The  AFM 
appeal  cited  the  decision  of  the 
Chicago  Federal  Court  limiting 
the  seizure  power  of  the  WLB  to 
war  industries. 

The  Regional  WLB  directive  in 
the  dispute,  in  turning  down  the 
AFM  demand  for  a  special  staff 
for  platter  turning,  ordered  the 
station  to  continue  to  employ  a 
minimum  of  10  staff  musicians  un- 
der a  one-year  agreement  from  the 
expiration  of  the  last  contract. 

The  station  also  filed  a  petition 
for  review,  pointing  out  that  the 
quota  system  in  force  was  imposed 
upon  the  station  and  objecting  to 
the  one-year  provision  as  being  too 
short  a  term.  The  parties  had  pre- 
viously agreed  to  a  three-year  con- 
tract, the  petitions  set  forth. 
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Morris  H.  Siegel 

MORRIS  H.  SIEGEL,  44,  former 
New  York  insurance  counselor  who 
built  up  his  operations  by  exten- 
sive use  of  radio,  died  last  Monday 
at  his  home  in  Dallas,  Texas.  Mr. 
Siegel  had  been  in  Dallas  since 
last  September  with  an  organiza- 
tion checking  public  utility  rates. 
His  insurance  business  started  fail- 
ing after  a  court  suit  which  was 
later  reversed  in  his  favor.  Accord- 
ing to  the  trustee  in  bankruptcy 
for  his  firm,  the  Policyholders  Ad- 
visory Council,  Mr.  Siegel  was  re- 
fused time  on  stations  because  of 
unpaid  bills  and  x/ith  the  radio 
announcements  gone,  his  business 
collapsed. 


Walter  Stone 

WALTER  STONE,  52,  studio  di- 
rector of  KBUR  Burlington,  la. 
and  playwright  and  composer,  died 
at  Mercy  Hospital  Feb.  5  following 
an  illness  of  about  a  year.  Born 
in  Burlington  in  1892,  Mr.  Stone 
attended  the  school  of  music  of  the 
U.  of  Iowa.  He  has  written  and 
directed  a  number  of  plays  and 
songs.  More  than  250  of  his  pub- 
lished songs  are  now  being  used. 
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KDAL 


DULUTH 


Duluth  is  among  the  first  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  ^130,000,- 
000  annually.  You  figure  out  how 
many  carloads  of  soup  and  salad-oil 
that  means! 

Thanks  to  its  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
instance,  an  independent  coinciden- 


tal daytime  survey  made  in  Virgia- 
ia,  Minnesota  (60  miles  from  Do* 
luth,  and  with  an  NBC  station  of 
its  own)  showed  that  KDAL  had 
more  than  nine  times  the  audience 
of  the  other  Duluth  station,  with 
more  than  70%  as  large  an  audi- 
ence as  the  local  Virginia  NBC 
station! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.    Don't    take    our  ^ 
word  for  it.  Ask  your  local  distrib- 
utor.   He  knows  —  and  ten  to  one 
he'll  say  "KDAL"! 
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Time  Sales 

(Continued  from  page  13) 

placed  on  regional  and  local  sta- 
tions. 

In  the  magazine  group,  the  great- 
est gains  were  made  among  specials 
such  as  home,  travel,  sport  and 
similar  magazines  where  volume 
rose  34%  as  compared  with  the 
general  gain  of  18%,  according  to 
Publishers'  Information  Bureau  re- 
ports. The  18%  gain  in  weekly 
magazine  advertising  reflected  the 
paper  situation.  Advertising  in 
women's  and  in  general  magazines 
rose  26%  during  the  year. 

Paper  Shortage 

Newspaper  linage  was  condi^ 
tioned  by  paper  problems,  as  indi- 
cated by  Media  Records'  52-city  re- 
port. Of  the  2.5%  decline  in  news- 
paper linage,  retail  volume  dropped 
1.6%  and  department  store  linage 
tumbled  6.2%.  Automotive  volume 
declined  2.7%  and  total  display  ad- 
vertising 0.9%.  The  only  gains 
recorded  were  in  general  advertis- 
ing (product  advertising),  which 
rose  1.4%,  and  financial  advertis- 
ing, which  increased  3.4%. 

According  to  data  gathered  by 
Publishers'  Information  Bureau, 
increases  in  national  network  gross 
hillings  were  general  throughout 
the  different  product  classes.  There 
were  no  decreases,  although  sev- 
eral product  groups  registered  only 
small  gains  as  compared  to  the  pre- 
ceding year's  level.  Principal  among 
these  were  the  cigarette,  cigar  and 
tobacco  classifications,  which  in- 
creased only  1.6%  over  1943;  laun- 
dry soaps  and  household  supplies, 
which  rose  5.9%,  and  lubricants 
and  fuel,  which  increased  8.2%. 

On  the  other  hand,  the  trend  to- 
ward greater  diversification  of  net- 
work sponsorship,  particularly  no- 
ticeable during  the  past  two  years, 
gained  increased  momentum  in 
1944.  A  great  deal  of  this  diversifi- 
cation came  from  two  classes  of 
products:  (1)  luxury  items  and  (2) 
products  advertised  institutionally 
in  anticipation  of  postwar  bujdng. 

In  the  first  category,  jewelry  and 
silverware  advertising  nearly  dou- 
bled in  volume,  sporting  goods  vol- 
ume rose  55.1%,  travel  advertising 
increased  from  $8,424  in-  1943  to 
$339,631  in  1944,  amusement  adver- 
tising quadrupled,  and  wine  and 
beer  advertising  rose  20.5%.  Shoe 
advertising  tripled,  mainly  due  to 
increased  volume  in  women's  and 
children's  shoes. 

Anticipation  of  postwar  buying 
is  indicated  in  the  following  in- 
creased use  of  network  advertising 
by  specific  product  classes:  Auto- 
motive 30%,  mainly  in  the  tire  and 
accessory  groups;  building  ma- 
terial, 26%;  house  furnishings, 
especially  kitchen  equipment  and 
general  furnishings,  74.7%;  farm 
machinery,  a  more  than  tenfold  in- 
crease; paints  and  hardv/are,  espe- 
cially paints,  a  rise  from  $159,649 
in  1943  to  $1,083,148  in  1944,  and 
radios,  etc.,  52.2%. 

Clothing    advertising  increased 


ESTIMATED  NATIONAL  NETWORK  GROSS 
BILLINGS  BY  PRODUCT  GROUPS 


Gross  biliings  % 

Product  group  1943  Total 

Automobiles  &  accessories   $7 , 352 , 267  4.8 

.  Building  materials   2,465,464  1.6 

.  Cigars,  C'garettes  &  tobacco   19,075,006  12.6 

.  Clothing  &  drygoods   1,150,749  0.7 

.  Confectionery  &  soft  drinks   8,368,312  5.5 

.  Drugs  &  toilet  goods   43,706,407  28.7 

.  Financial  &  insurance   1,041,972  0.7 

.  Foods  &  food  beverages   33,559,787  22.1 

.  Garden  &  field  

.  Household  &  furnishings   1,365,556  0.9 

.  Jewelry  &  silverware   692 , 387  0 . 5 

.  Lubricants,  fuel,  etc   7,020,615  4.6 

Machinery,  farm  equipment,  etc   62,910  \  , 

.  Paints  &  hardware   159,649  / 

.  Radios,  phonographs,  etc   2,457,532  1.5 

-  Shoes  &  leather  goods   187,730  0.1 

.  Laundry  soaps  &  household  supplies.  .  11,572,812  7.6 

.  Sporting  goods   422,827  0.3 

Stationery  &  publishers   2 , 488 , 713  1.6 

Travel  &  hotels   8,424  1     ,  . 

.  Beer&wines   2,239,899  / 

.  Miscellaneous   7,245,269  4.7 

Total   $152,643,877  100.0 

*  Source:  Publishers'  Information  Bureau. 


$9,554,665 
3, lis, 404 
19,363,196 
1,342,202 
10,281,200 
53,236,498 
2,109,901 
42,567,410 
19,112 
2,391,824 
1,380,692 
7,652.746 
767 , 642 
1,083,148 
3,743,882 
515,916 
12,260,429 
656,040 
5,248,874 
339,631 
2,699,168 
10,347,496 


5.0 
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0.7 
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1.1 

22.4 


4.0 
0.4 
0.6 
1.9 
0.2 
6.4 
0.3 
2.7 
0.2 
1.4 
5.5 


$190,677,076  100.0 


13.5%,  confectionery  and  soft  drink 
volume,  22.7%;  drugs  and  cosmet- 
ics, 21.8%  and  food  products, 
26.8%. 

Featured  in  the  Yearbook  an- 
alysis is  a  10-year  breakdown  of 
broadcast  advertising  covering 
1935-1944— the  first  full  decade 
during  which  volume  has  been 
recorded. 

Big  Gain  in  Decade 

Broadcast  advertising  net  time 
sales  have  increased  approximately 
3%  times  since  1935 — from  $79,- 
617,543  in  1935  to  an  estimated 
$285,100,000  in  1944.  National  net- 
work volume  has  more  than  tripled, 
while  local  volume  has  experienced 
a  slightly  less  than  threefold  in- 
crease. Spot  advertising,  which  first 
gathered  momentum  in  1933  and 
1934,  rose  during  the  period  to  more 
than  five  times  its  1935  level — from 
approximately  $14,000,000  in  1935 
to  an  estimated  $75,000,000  in  1944. 
Until  recently,  local  advertising 
had  continued  to  be  the  laggard 
and  only  the  recent  war  years  have 
tended  to  reverse  that  trend. 

During  the  past  decade,  the  Year- 
hook  analysis  discloses,  broadcast 
advertising  has  experienced  only 
one  minor  recession.  This  was  in 
1938  when  generally  curtailed  busi- 


ness activity  was  reflected  in  a 
slight  decline  in  network  revenues 
and  in  a  drop  of  about  $3,000,000 
in  local  volume. 

The  10-year  analysis  published 
in  the  Yearbook  breaks  down 
broadcast  business  by  type  of  ad- 
vertising, commodity  groups,  ge- 
ographical volume,  and  the  pros- 
pective future  course.  The  Yearbook 
analysis  is  the  eleventh  produced 
by  Broadcasting  and  follows  the 
formula  originally  developed  in  col- 
laboration vdth  Herman  S.  Het- 
tinger, noted  economist  and  former 
associate  professor  of  marketing  of 
the  U.  of  Pennsylvania. 


Chrysler  Musical 

CHRYSLER  Corp.,  Highland  Park 
Mich.,  beginning  Feb.  8  is  present- 
ing: an  all-musical  series  on  its  CBS 
Thursday  9-9:30  p.m.  period  reg- 
ularly occupied  by  Major  Bowes  ~ 
Amateur  Hour.  Featuring  Morton 
Gould's  orchestra  and  guest  star 
"graduates"    from    the    Amateur  ST 
Hour  the  replacement  will  continue  Re 
until  the  Major  recovers  from  an  on 
illness.  Title  is  Major  Bowes'  Show-  -^i 
er  of  Stars.  Since  the  Major's  ill- sf 
ness,  recent  broadcasts  have  been  rit 
turned  over  to  the  March  of  Dimes,  m 
Army,  Navy  and  Red  Cross  shows,  on 
Agency  is  Ruthrauff  &  Ryan  Inc.,  ki 
New  York.  ffi 
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STATION  BROADCAST  REVENUES  BY  STATES; 
1935-1939-1943 


Revenues  (OOO's) 


1943 


$154,051 
10,543 

2,344 


1,5 


10,479 


State  and  area  1935 

nited  States   $52,325 

New  England   3,664 

Connecticut   592 

Maine.   250 

Massachusetts   2,184 

N.  H.- Vermont   143 

Rhode  Island   495 

Middle  Atlantic   11,423 

New  York   5,546 

New  Jersey   2,392 

Pennsylvania   3,485 

South  Atlantic   4,514 

Del-.-Maryland   874 

District  of  Columbia   740 

Florida   580 

Georgia   585 

N.  Carolina   666 

S.  Carolina   186 

Virginia   539 

West  Virginia   344 

East  North  Central   1 3 , 008 

Illinois   3,866 

Indiana   839 

Michigan   2,843 

Ohio   4,436 

Wisconsin   1,024 

•West  North  Central   5 , 690 

Iowa   1,172 

Kansas   382 

Minnesota   1,107 

Missouri   2,133 

Nebraska   510 

N.  &  S.  Dakota   386 

East  South  Central   2 , 140 

Alabama   355 

Kentucky   748 

Mississippi  ^   321 

Tennessee   901 

West  South  Central   3 , 684 

Arkansas   2 

Louisiana   493 

Oklahoma   785 

Texas   2,221 

Mountain   1,760 

Arizona   218 

Colorado   '  593 

Wyoming   68 

Idaho   127 

Montana   208 

Nevada-N.  Mexico   46 

Utah   500 

Pacific   6,442 

California   4,646 

Oregon   692 

Washington   1,104 

'  Shift  of  WOR  from  N.  J.  to  N.  Y.  makes  analysis  of  individual  states  impossible. 

2  Miss,  and  Art.  combined  in  FCC  Reports  of  early  years. 
'  Combined  with  Nevada. 


1939 

$89,991 
5,888 
1,258 

515 
3,203 

248 


1,352 
1,109 
1,357 


20,881 

6,672 
1,662 
4,102 
6,843 
1,511 

10,831 

1,952 
862 
2,336 
3,800 
1,191 
691 

4,357 
798 

1,100 
641 

1,818 

6,832 


1,326 


1,112 


259 
816 
10,060 
7,029 
1,161 
1,870 


2,791 


33,503 

6,750 
3,621 
7,139 
13,039 
2,954 

18,769 

3,625 
1,583 
3,812 
6,267 
2,097 


1,887 
2,153 
1,514 
4,279 
13,021 

2,864 
2,258 
7,899 
5,324 
774 
1,714 
205  » 
363 
535 
354 
1,379 
14,690 
9,455 
1,942 


194.5 
187.2 

290.7 
236.0 
158.1 
221.6 
144.8 

163.4 
120.1 
199.6 

351.8 
290.0 
249.2 
381.2 
374.4 
344.0 
586.0 
378.3 
463.3 

157.7 

73.1 
331.1 


229.3 

209.3 
314.4 
246.3 


375. 


373.2 
185.8 
255.8 
202.5 
250.4 
185.7 


154.7 

175.' 8 
128.1 
103.3 
177.8 
199.3 


71.1 
75.9 


77.2 
85.5 
84.2 

47.4 

35.0 
74.7 

125.9 
117.2 
130.7 
106.6 
152.2 
117.4 
248.7 
115.4 
138.3 

59.5 
71.8 
118.1 
74.1 


70.6 

85.9 
83.5 


64.7 
74.5 

125.5 
136.0 

95.7 
136.1 
135.1 

91.5 


69.0 
46.8 
35.0 


"    Stromberg  on  WQXR 

3TR0MBERG  -  CARLSON  Co., 
Rochester,  for  postwar  radio  sets 
)n  Feb.  5  began  a  thrice-weekly 
lalf-hour  musical  series.  Treasury 
)/  Music,  on  WQXR  New  York.  Se- 
iies  features  outstanding  young 
nusical  soloists,  accompanied  by  an 
)rchestra.  Program  will  also  be 
leard  on  WQXR's  FM  station, 
iVQWQ.  Agency  is  McCann-Erick- 
ion.  New  York. 


Bauer  &  Black  Spots 

BAUER  &  BLACK,  Chicago  (Blue 
Jay  corn  plasters  and  foot  prod- 
ucts), will  distribute  late  in  Febru- 
ary recordings  of  dramatized  one- 
minute  spots  to  local  dealers  to  be 
placed  on  the  programs  sponsored 
by  the  latter.  Present  indication 
shows  nationwide  cooperation  of 
dealers.  Production  of  spots  was 
handled  by  Henri,  Hurst  &  McDon- 
ald, Chicago. 


QUARTZ  OSCILLATORS  SINCE  1927 
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Radio's  New  Technique 

RADIO  WAR  correspondents  are 
developing  reporting  techniques 
quite  different  from  those  of  the 
newspaper  correspondents,  accord- 
ing to  Ned  Calmer,  CBS  reporter 
just  back  from  five  months  in 
Europe.  Handicapped  by  having  to 
compress  his  story  into  a  minute 
or  two  daily,  or  a  slightly  longer 
period  once  a  week,  and  having  to 
go  on  the  air  at  a  certain  time,  in 
contrast  with  the  newspaperman 
who  can  file  his  stories  as  fre- 
quently and  at  as  great  length  as 
the  news  warrants,  the  radio  man 
is  becoming  a  describer  or  inter- 
preter of  events  rather  than  a 
straight  reporter,  Mr.  Calmer  said, 
giving  his  listeners  the  kind  of 
informal  and  informative  report  he 
would  make  if  he  were  physically 
present  in  their  living  rooms. 


m  630  KILOCYCLES 
^?5000  WATTS  Full  Ti 
BLUE  NETWORK 


SOUTH  BEND 

Knows 

W  H  A  T    H  O  O  P  E  R? 


Shows 


HOOPER  STATION   LISTENING  INDEX 

May  fhrough  September,  1944 


The  man  on  the  ground,  the  local  merchant,  needs  no  "Hooper" 
to  show  him  what  he  already  knows!  Waiting  lists  for  local 
time  prove  that  only  WSBT  covers  the  South  Bend  market. 
More  than  100  network  and  national  advertisers  know  it,  too ! 
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PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 


NaUonal  Preu  Bldg^  Waah^  D.  C. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
Notional  Prett  BIdg.  Dl.  1205 

Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 


MO  2-7859 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VIOORY 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Mwnsey  Bldg.  District  8456 

Wosiiingion,  D.  C. 


Radio  Engineering  Consultant! 
Frequency  Monifofiri9 


Cemmercial  Radio  Equip.  Co, 

e  International  BoildinK,  Waahinrton,  D.  O. 
e  321  E.  Gregory  BoulcTard.  Kanaaa  Cltj,  Mo. 
e  Cross  Roads  of  the  World,  HaUjwaod,  0»Uf. 


PfteOUSNCY  MEASURING 
SERVICE 

Exact  Measurementt  '  of  any  time 

R.  C.  A.  COMMUNICATIONS,  INC. 
64  Broad  Street      New  York  4,  N.  Y. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Mnnsey  Bide.  •   Repoblie  2S47 


JOHN  BARRON 

ConsulMng  Radio  Engineers 

Specializing  in  Broodcast  and 
Allocation  Engineering 
Earle  Building,  Washington  4,  D.  C. 
Telephone  NAtienal  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NAtional  6513 
Washington  4,  D.  C 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 
Shorcham  Bldg.         ME.  4477 
Washington,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.       e       District  8215 
Washington  4,  D.  C. 


WORTHINGTON  C.  LENT 

Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH..  D.  C. 
DISTRICT  4127 


MAY,  BOND  &  ROTHROCK 

CONSVLTING  RADIO  ENGINEERS 
AMI  m  TELEVISION  FACSIMILE 
tlmUonal  Prett  Bldg.  Wtuh.  4,  D.  C. 
DUtrtcl  7362      •     GUba  5880 


Tel.  Bridgeport  7-2465 

(^ato  IV.  /2aif 

Communications  Engineering 
Consuffant 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Nafl  Press  Bldg.      Wash.  4,  D.  C. 
Room  892  NA.  7846 


BUY 
WAR  BONDS 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 FEBRUARY  3  TO  FEBRUARY  9  INCLUSIVE  " 


Decisions  .  .  . 

ACTIONS  ON  MOTIONS 
FEBRUARY  5 

WSOO    Sault    Ste.    Marie,  Mich.— 
Granted  In  part  motion  for  continu- 
ance of  hearing  on  license  renewal  set 
Feb.  7  and  continued  same  to  Feb.  12. 
FEBRUARY  7 

Bob  Jones  College  Inc.,  Cleveland, 
Tenn. — Granted  petition  for  dismissal 
without  prejudice  application  for  CP 
new  station. 

WJZ  New  York— Granted  petition  for 
substitution  of  name  American  Broad- 
casting Co.  Inc.  for  that  of  Blue  Net- 
work Company  In  all  pleadings  and 
other  documents  filed  with  FCC  re 
proceedings  on  application  of  KOB  for 
mod.  CP;  granted  petition  for  addi- 
tional time  to  and  Including  Feb.  19 
to  file  Proposed  Findings  of  Fact  and 
Conclusions. 

WKBZ  Muskegon,  Mich. — Denied  mo- 
tion to  amend  issue  In  Notice  of  Hear- 
ing re  application  for  CP;  exceptions 
noted  by  Counsel  for  petitioner. 

Midwest  Broadcasting  Co.,  Milwaukee 
—Passed  over  petition  for  leave  to  in- 
tervene and  for  enlargement  of  Issues 
re  WREN  application. 

KHQ  Spokane,  Wash.— Granted  In 
part  petition  for  continuance  hearing 
on  application  for  license  renewal  and 
hearing  now  set  Feb.  15  continued  to 
March  19. 

KGA  Spokane,  Wash.— Same. 
ACTIONS  BY  ADM.  BOARD 
FEBRUARY  7 

KELO  Sioux  Falls,  S.  D.— Granted  li- 
cense to  cover  CP  authorizing  instal- 
lation new  antenna.  Action  taken  with- 
out prejudice  to  determination  of  is- 
sues in  hearing  on  petition  and  appli- 
cation for  license  renewal,  pursuant  to 
Multiple  Ownership  Rule. 

KFH  Wichita,  Kan.— Placed  In  pend- 
ing file  application  for  CP  new  FM  sta- 
tion. 

Crosley  Corp.,  Columbus,  O.— Placed 
in  pending  file  application  for  CP  new 
commercial  television  station. 

Zenith  Radio  Corp.,  Chicago— Same. 

ACTIONS  BY  COMMISSION 
FEBRUARY  8 

1340  kc  KMYR  Denver— Granted  vol. 
assgn.  license  from  P.  W.  Meyer  to 
KMYR  Broadcasting  Co.,  new  corp.  in 
which  assignor  is  to  own  controlling 
stock. 

1450  kc  WROX  Clarksdale,  Miss.— 
Granted  vol.  assgn.  license  from  Robin 
Weaver  Sr.  to  Birney  Imes  Sr.  for  $25,- 
000. 

620  kc  KGW  Portland,  Ore.— Granted 
license  renewal  for  regular  period. 

1190  kc  KEX  Portland,  Ore.— Same. 

1320   kc   WJAS  Pittsburgh— Same. 

1410  kc  KQV  Pittsburgh— Same. 

1190  kc  WOWO  Fort  Wayne,  Ind.— 
Same. 

Following  stations  were  granted  li- 
cense renewal  for  period  ending  2-1-46: 
KPOW  KRLH  KVEC  KYSM  WKEO. 

"1450  kc  KNOE  Monroe,  La. — Granted 
license  renewal  for  period  ending 
2-1-48. 

1390  kc  KLPM  Minot,  N.  D.— Granted 
license  renewal  for  period  ending 
11-1-47. 

NEW-1230  kc  Fetzer  Broadcasting  Co., 
Grand  Rapids,  Mich. — Granted  license 
to  cover  CP  new  standard  station 
(WJEF)  250  w  unlimited.  At  same  time 
Commission  approved  letter  to  Coun- 
sel for  Ashbacker  Radio  Corp.,  Muske- 
gon, denying  request  that  Commission 
delay  final  action  on  Fetzer  applica- 
tion. 

WALB  Albany,  Ga. — Granted  petition 
to  dismiss  application  for  CP  change 
1590  kc  to  1550  kc  and  make  changes 
DA,  and  application  for  assgn.  license 
from  Herald  Pub.  Co. 

W9XUI  State  U.  of  Iowa,  Iowa  City- 
Granted  license  renewal  of  experimental 
television  station  for  period  ending 
2-1-46;  conditions. 


Tentative  Calendar  .  .  . 

FEBRUARY  16 
Further  Consolidated  Hearing 

Central  Broadcasting  Co.,  WUkes- 
Barre,  Pa.— CP  1240  kc  250  w  unlimited. 

Northeastern  Pennyslvania  Broadcast- 
ers Inc.,  Wilkes-Barre,  Pa.— Same. 

Key  Broadcasters  Inc.,  Wilkes-Barre, 
Pa. — Same. 

WBAX  Wilkes-Barre,  Pa.— License  for 
1240  kc  100  w  unlimited. 

Applications  .  .  . 

FEBRUARY  5 
NEW-45.7  mc  WNBH  New  Bedford, 

Mass. — CP  new  FM  station,  amended 
to  change  coverage  to  4,303  sq.  mi., 
change  type  of  trans,  and  antenna 
changes. 

NEW-1490  kc  Adelaide  Lillian  CarreU, 
Wichita,  Kan. — CP  new  standard  sta- 
tion, 250  w  unlimited. 

920  kc  KFNF  Shenandoah,  la.— Trans- 
fer control  from  Henry  Field  to  Mid- 
west Broadcasting  Co. 

NEW-1430  kc  Coeur  d'Alene  Broad- 
casting Co.,  Coeur  d'Alene,  Ida. — CP  new 
standard  station  on  960  kc  1  kw  un- 
limited, amended  to  request  1430  kc  and 
Install  DA-DN. 

NEW-1450  kc  Evening  News  Press,  Port 
Angeles,  Wash. — License  to  cover  CP  new 
standard  station  (KONP). 

680  kc  KPO  San  Francisco— CP  InstaU 
new  vertical  antenna  and  make  changes 
in  ground  system  (dismissed  at  request 
of  applicant). 

FEBRUARY  7 

1430  kc  WHEB  Portsmouth,  N.  H.— 
CP  change  750  kc  to  1430  kc,  change 
1  kw  unlimited  to  1  kw  D  250  w  N. 
unlimited. 

NEW-44.5  mc  The  Valley  Pub.  Co., 
Harlingen,-  Tex. — CP  new  FM  station, 
1,515  sq.  mi.,  $13,350  estimated  cost. 

NEW-46.5  mc  Brownsville  Herald  Pub. 
Co.,  Brownsville,  Tex.— CP  new  FM  sta- 
tion, 632  sq.  mi.,  $13,350  estimated  cost. 

NEW-48.5  mc  Valley  Evening  Monitor 
Inc.,  McAllen,  Tex.— CP  new  FM  station, 
908  sq.  mi.,  $13,350  estimated  cost. 
FEBRUARY  8 

NEW-44-50  mc  Raytheon  Mfg.  Co.,  New 
York — CP  new  commercial  television 
station  on  44-40  mc  (as  specified  in 
proposed   allocation)    ESR  7600. 

1340  kc  WBRW  Welch,  W.  Va.— Trans- 
fer of  control  from  J.  W.  Blakely, 
Gladys  H.  Blakely  and  J.  Read  Werness 
to  Joe  G.  Hunt,  W.  R.  Keyser,  Ellis 
Landreth,  Clarence  H.  Frey  and  Robert 
O.  Greever. 

NEW-1340  kc  The  Brockway  Co.,  South 
of  Massena,  N.  Y.— Petition  filed  for 
consideration  and  grant  under  FCC 
Policy  of  1-16-45  of  application  for  CP 
new  standard  station  250  w  unlimited. 

NEW-1340  kc  John  M.  Spottswood,  Key 
West,  Fla.— Same. 

910  kc  KVAN  Vancouver,  Wash.— Peti- 
tion filed  for  consideration  and  grant 
in  part  for  500  w  D  250  w  N  under  FCC 
Policy  of  1-16-45  of  application  for  CP 
change  910  kc  to  930  kc,  change  hours 
operation  from  D  to  unlimited  with  500 
w,  install  DA-DN  and  move  trans. 

FEBRUARY  9 

NEW-47.1  mc  Ohio  Broadcasting  Co., 
Marion,  O.— CP  new  FM  station,  2,882 
sq.  mi„  $24,250  estimated  cost. 

NEW-45.5  mc  WKBB  Dubuque,  la.— 
CP  new  FM  station,  7,900  sq.  ml.,  $21,- 
300  estimated  cost. 

NEW-46.3  mc  WING  Dayton,  O.— CP 
new  FM  station,  14,140  sq.  mi.,  $53,000 
estimated  cost. 

1470  kc  WTAW  College  Station,  Tex. 
—Petition  filed  for  consideration  and 
grant  under  FCC  Policy  of  1-16-45  of 
application  for  CP  change  1150  kc  to 
1470  kc  and  change  hours  operation 
from  D  to  unlimited. 

NEW-1230  kc  Bremerton  Broadcast 
Station,  Bremerton,  Wash.— Application 
for  CP  new  standard  station  250  w  un- 
limited returned  at  request  of  attorney. 
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Ruling  Reversed 

APPELLATE  Division  of  New- 
York  Supreme  Court  on  Friday  re- 
versed a  decision  denying  the  ex- 
amination of  Edward  J.  Noble, 
Chairman  of  the  Board  of  the  Blue 
Network,  before  the  trial  of  suit 
of  Donald  Flamm  against  Mr. 
Noble  now  pending  in  the  New 
York  Supreme  Court.  Action  is  for 
$2,925,000  damages,  based  on  Mr. 
Noble's  purchase  of  WMCA  ,New 
York  from  Mr.  Flamm.  Handelraan 
&  Ives,  attorneys  for  Mr.  Flamm, 
announced  they  will  examine  Mr. 
Noble  at  the  earliest  possible  date. 


Committee  Complete 

WITH  the  addition  of  Sen.  Hugh 
S.  Mitchell  (D-Wash.)  and  Sen. 
Frank  T.  Briggs  (D-Mo.)  member- 
ship in  the  New  Senate  Interstate 
Commerce  Committee  is  now  com- 
plete. Sen.  Mitchell  replaces  Sen. 
Bone  of  the  same  State  and  Sen. 
Briggs  is  in  Vice-President  Tru- 
man's former  place. 


Price  Thanks  Newsmen 

"THANKS  and  appreciation"  to 
the  news  broadcasters  and  editors 
of  America  were  offered  by  Direc- 
tor Byron  Price  of  the  Office  of 
Censorship  for  their  conduct  in  re- 
gard to  the  current  Big  Three  Con- 
ference. 


CONTROLS 
L  ROOM 


LT.  ROBERT  ALLER,  engineer  of  WFBL 
Syracuse  and  communications  officer  In 
the  New  York  State  Guard,  was  tem- 
porarily released  from  station  duties 
when  the  State  Guard  was  mobilized 
to  assist  In  the  regional  fuel  crisis. 
BOB  FRIEND  and  WILLIAM  MOATS 
have  joined  WWNC  Ashevllle,  N.  C.  as 
transmitter  engineers. 
PAUL  R.  DOUGHERTY,  former  techni- 
cian in  the  Army  Air  Forces.  Is  now  with 
the  engineering  department  of  KYW 
Philadelphia. 

VARVARA  YAKOUNCHIKOFF,  former- 
chief  engineer  of  WWRL  Woodslde, 
N.  Y.,  has  joined  the  engineering  de- 
partment of  WLIB  Brooklyn. 
ROBERT  STAAB,  released  from  the 
Army,  has  been  added  to  the  engineer- 
ing staff  of  WCKY  Cincinnati. 
FRANK  FIGGINS,  released  from  the 
Army,  has  resumed  his  former  post  as 
NBC  HoUjrwood  maintenance  super- 
visor. 

JOHN  W.  KIRSCHNER,  Cleveland  sales 
representative  for  the  RCA  tube  and 
equipment  division,  has  been  named 
sales  representative  for  the  East  and 
wUl  work  under  direction  of  L.  S. 
Thees,  manager  of  the  equipment  tube 
sales  section  at  the  RCA  plant  at  Har- 
rison, N.  J. 


Harlan  Starkey  Is  Named 
Chief,  NAB  News  Bureau 

NEWS  BUREAU  of  the  NAB  has 
been  restaffed  with  Harlan  (Bruce) 
Starkey  as  chief,  the  NAB  an- 
nounced last  week.  He  replaces 
Walt  Dennis  who  resigned  in  Oc- 
tober 1943.  The  Bureau  will  pro- 
vide broadcasters  with  general  in- 
formation, historical  data,  educa- 
tional and  promotion  material. 

Mr.  Starkey  started  in  radio  with 
WCHS  Charleston,  W.  Va.  in  1932 
as  commercial  manager.  For  the 
last  ten  years  he  has  been  a  free- 
lance writer  and  publicity  counsel 
in  Chicago.  Before  his  radio  affilia- 
tions, he  was  a  reporter  with  the 
Miami  Herald  and  the  Miami  Trib- 
une, was  associated  for  several 
years  with  West  Virginia  papers, 
while  maintaining  a  part-time  con- 
tact with  the  R.  M.  Ludwig  Adver- 
tising Agency  of  Wheeling,  W.  Va. 

Gum  Labs.  Plan 

GUM  LABS  Inc.,  Clifton  Heights, 
Pa.,  will  sponsor  a  new  half-nour 
show,  as  yet  not  titled,  beginning 
March  18  for  Ivoryne  chewing  gum, 
1:30-2  p.m.  on  64  Mutual  stations, 
and  wil  drop  Hello  Sweetheart, 
Hel'.o  from  the  Blue  March  10.  The 
story  in  the  Jan.  29  Broadcasting 
was  incorrect.  Program  will  origi- 
nate in  Chicago.  Agency  is  McJun- 
kin  Adv.,  Chicago.  Jim  O'Bryon, 
head  of  publicity  for  MBS  in  New 
York  is  now  arranging  a  contest 
to  have  radio  editors  choose  a  new 
name  for  the  show. 


Treasury  Names  Carr 

APPOINTMENT  of  Eugene  Carr, 
assistant  to  G.  A.  (Dick)  Richards, 
president  of  WJR  Detroit,  WGAR 
Cleveland,  and  KMPC  Hollywood,  to 
an  executive  post  in  the  Radio  Sec- 
tion of  the  Treasury  War  Finance 
Division,  was  slated  for  announce- 
ment this  past  weekend  by  Treas- 
ury. Mr.  Carr's  services  are  being 
loaned  to  WFD  by  the  Richards 
interests. 


LeBrun  to  WCKY 

HARRY  A.  LeBRUN,  until  re- 
cently commercial  manager  of 
WNOX  Knoxville,  has  been  ap- 
pointed national  sales  manager  of 
WCKY  Cincinnati,  Kenneth  W. 
Church,  executive  vice-president  of 
the  L.  B.  Wilson  station,  announced 
last  week.  After  graduating  from 
Syracuse  U.  in  1933,  Mr.  LeBrun 
joined  WHEC  Rochester  as  news- 
man and  announcer.  He  has  been 
in  radio  since  that  time. 


U.  S.  Court  Gets 
Fly's  WOW  Brief 

IN  HIS  first  case  since  returning 
to  private  life  from  chairmanship 
of  the  FCC,  James  Lawrence  Fly 
submitted  a  brief  to  the  U.  S.  Su- 
preme Court  Feb.  7  on  a  suit  in- 
volving the  transfer  of  WOW 
Omaha  to  Radio  Station  WOW 
Inc.  from  the  Woodmen  of  the 
World  Life  Insurance  Soc. 

The  case  is  scheduled  to  be  heard 
during  the  week  of  Feb.  26.  It  is 
before  the  Federal  court  on  certio- 
rari to  review  the  judgment  of  the 
Supreme  Court  of  Nebraska  revers- 
ing the  judgment  of  the  District 
Court  of  Douglas  County,  Neb.  Dr. 
Homer  H.  Johnson,  a  certificate 
holder  in  the  insurance  company, 
had  started  the  action  to  enjoin  the 
transfer. 

Mr.  Fly's  brief  submits  that  the 
judgment  should  not  stand  since 
it  invades  the  FCC's  jurisdiction 
and  annuls  its  order  contrary  to 
Section  402(a)  of  the  Act.  The 
decision,  he  contends,  rests  upon 
public  interest  questions  which  were 
either  directly  involved  in  the  ap- 
proval of  the  transfer  or  which  if 
presented  to  the  Commission  would 
have  been  passed  upon  as  relating: 
to  those  questions  then  pending 
before  that  body. 

On  the  basis  of  this,  the  brief 
contends,  the  suit  "could  not  be 
maintained  in  a  State  court,  for 
in  addition  to  nullifying  adminis- 
trative action  contrary  to  the  Fed- 
eral scheme  for  a  single,  unified 
control  of  broadcasting,  the  decree 
is  predicated  upon  the  decision  of 
public  questions  directly  at  odds 
with  that  of  the  administrative 
body  itself." 


''Now,  if  we 
were  only 
staying 
at 

THE  ROOSEYELr' 

When  you  stop  at  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  v/ithin  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  with  bcuh  from  $4.50. 

_  HOTEL 

Roosevelt 

MADISON  AVE.  AT  45th  ST.,  NEW  YORK 
-A  HIITON  HOTEl- 

ROBERT    P.    WILLIFORD,  General 


Other  Hilton  Hotels  From  Coast  to  Coast: 


CALIFORNIA:  Long  Beach;  The  Town  Hous< 
Los  Angeles 
NEW  MEXICO:  Albuquerque 
OHIO:  Dayton-Blltmore  in  Dayton 
TEXAS:   Abilene,    El    Paso,  Longview, 
Lubbock,  Plainview 
MEXICO:  The  Palocio  Hilton  in  Chihuahua 
C.    N.    Hilton,    President,    Hilton  Hotels. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  Cansnllmli 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 
(Sabj.  to  Govt  Sec) 


SOUND  EFFECT  RECORDS^ 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  Far  Details 

CHARLES  MICHELSON 

67  W.  44tb  St.  New  York,  N.  Y. 


YotJR  CANADIAN  distribution 

is  assured  thru 

WALTER  P.  DOWNS  Ltd. 

633  Dominion  Sq.  Bldg. ,  Montreal,  Can. 

Present  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AUDIO  DEVELOPMENT  CO. 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

Write   for  catalog 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialiied  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-X675 


LYN  PEL 

and 

"A  Dispatch  from  Reuter't" 
WKAT  (BLUE)  4th  YEAR 


The 

Robert  L.  Kaufman 
Organization 

Technical  Maintenance,  Construction 
Snpervision   and   Business  Services 
for  Broadcast  Stations 

g.        Washington  4,  0.  C. 
District  2292 


MORE  RF  KILOWAn  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  Nevy  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 
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DAILY  PROGRAMS  IN 


§9jP0  watts  directional  over  new  YORK 


KWB^ 


OVER  160,000 
RADIO  HOMES 
In   W  M  O  H 
.5  MV/M  Area 

The  SPOT  For 
Your  SPOTS  Is 

WMOH 

Hamilton,  Ohio 


Vandenberg  Bill 

{Continued  from  page  15) 

would  expedite  enactment  of  the 
Vandenberg  Bill  which  he  feels 
provides  a  guarantee  against  in- 
terference of  Interlochen  broad- 
casts. The  AFM  blacklisting  of 
the  school,  he  asserted,  is  merely  a 
"subterfuge". 

Despite  Mr.  Petrillo's  action,  Dr. 
Maddy  said,  the  National  Music 
Camp  will  carry  on.  He  said  that 
28  of  the  faculty  of  50  are  AFM 
members  and  will  be  affected  by  the 
blacklisting.  If  necessary,  he  ex- 
plained, the  school  will  engage  non- 
union musicians.  He  said  the  school 
had  650  f  ulltime  students  last  sum- 
mer, about  two-thirds  coming  from 
high  schools  and  one-third  from  the 
university. 

The  AFM  action  on  Interlochen 
was  regarded  in  some  quarters  as 
a  fortunate  development  •  in  that 
it  may  mobilize  sentiment  in  be- 
half of  legislation  to  control  labor 
union  monopolies.  Reflecting  this 
feeling,  the  New  York  Times  edi- 
torialized on  Thursday  that  "Con- 
gress will  never  do  anything  ef- 
fective to  curb  Mr.  Petrillo  until 
it  sees  him  as  a  symptom  of  a 
larger  situation  rather  than  as 
merely  an  obstreperous  individual. 
It  will  never  do  anything  effective 
against  Mr.  Petrillo's  policies  un- 
til it  has  the  courage  and  clarity 
of  view  to  deal  with  the  whole  situ- 
ation of  which  his  personal  dicta- 
torship is  merely  a  part." 

The  Times  continued: 

This  action  points  to  the  two-edged  power 
of  Mr.  Petrillo.  He  cannot  only  ruin  any 
radio  station  that  disobeys  any  of  his 
commands,  by  ordering  his  musicians  not 
to  work  for  it;  he  can  also  ruin  any  indi- 
vidual musician  by  suspending  him  from 
membership  and  making  it  impossible  for 
him  to  earn  a  living  at  his  profession. 
Thus  Mr.  Petrillo's  power  rests  not  merely 
on  his  ability  to  coerce  the  employer  but 
on  his  ability  to  force  virtually  every  musi- 


cian into  his  union  and  to  coerce  every 
musician.  As  long  as  existing  law  permits 
and  encourages  Mr.  Petrillo  and  other  la- 
bor leaders  to  coerce  the  individual  worker, 
the  essence  of  their  irresponsible  private 
power  will  remain.  Even  if  it  is  curbed 
in  one  minor  manifestation  it  will  continue 
to  operate  in  a  hundred  other  directions. 
What  is  required  to  curb  the  Petrillos  is 
not  a  bill  dealing  with  one  minor  abuse 
but  a  re-examination  of  the  whole  existing 
body  of  Federal  labor  law. 


AFRA,  WGN  Settle 

FOUR-YEAR  controversy  between 
WGN  Chicago  and  American  Fed- 
eration of  Radio  Artists  involving 
broadcasts  AFRA  claimed  were 
commercial  because  of  plugs  for 
the  Chicago  Tribune,  owner  of  the 
station,  was  settled  Feb.  8  by  Ray 
Jones,  secretary  of  AFRA  and 
Frank  Schrieber  and  Andrew  Ham- 
ilton, manager  and  attorney  re- 
spectively of  the  station  after  con- 
ciliating without  arbitration.  WGN 
agreed  to  pay  the  talent  fees  on 
seven  programs  out  of  the  dozen 
whose  commercial  status  was  at 
issue.  The  payment  is  retroactive 
to  from  six  months  to  two  years, 
depending  on  the  starting  date  of 
the  copy  on  the  seven  programs. 
Only  sustaining  fees  had  been  paid 
previously. 


HERE'S  AN 
OPPORTUNITY 

A  net-work-affiliated  radio  station,  rec- 
ognized as  one  of  the  leaders  in  the 
field  of  public  service,  wants  a  man 
with  newspaper  training  and  back- 
ground who  can  adapt  his  talents  and 
experience  to  the  requirements  of  radio. 
The  job  will  require  an  ability  to  create 
and  build  programs  around  current  civic 
and  community  problems— programs  de- 
signed to  stimulate  thought  ond  arouse 
public  interest.  The  objective  is  a  sin- 
cere desire  to  give  listeners  the  most 
complete  understanding  of  every  local 
situation  affecting  public  welfare.  This 
is  not  a  "crusade". 
Here's  an  opportunity  to  become  a  vital 
force  in  a  midwest  city  of  100,000  pop- 
ulation—a chance  to  win  prestige  and 
build  a  permanent  executive  iob. 

BOX  252,  BROADCASTING 


Big  Three  Bulletin 

BULLETIN  on  the  Roosevelt- 
Churchill-Stalin  meeting  issued  in 
Washington  for  release  at  4:30 
p.m.  Wednesday  was  broadcast  by 
the  four  nationwide  networks  at 
that  time,  with  NBC  taking  three 
minutes  from  the  Bayer  Aspirin 
program,  Lorenzo  Jones,  to  read 
the  text  to  its  listeners.  CBS  fol- 
lowed the  bulletin  by  switching  to 
Washington  for  a  report  on  the 
Capital  reaction  given  by  Bill  Hen- 
ry, and  then  to  London  where  Eric 
Sevareid  described  British  reac- 
tion, canceling  a  quarter-hour  sus- 
tainer  for  the  purpose.  Blue  also 
killed  its  scheduled  sustainet  to 
broadcast  comments  on  the  Big 
Three  meeting  by  Baukhage,  Earl 
Godwin;  Dave  Wills  and  Ray  Henle 
from  Washington. 


WANT 
TO  PURCHASE 

LOCAL  CHANNEL 
RADIO  STATION 
East  of  Mississippi 
and  in  the  North 

Letters  held  in  confidence 

Box  185,  Broadcasting 


The 

ROBERT  L.  KAUFAAAN 

Organization 

Technical  Maintenance  Service  for 

Broadcast  Stations 
Our  service  will  help  yoo  if  you 
are  short  of  well-trained  men  to 
keep    your    plant   operating  effi- 
ciently. 

Munsey  Bldg.  District  2292 

Washington  4,  D.  C. 
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—Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  Ail  others,  15c  per  word.  Bold  face  caps  30c 
per  word.  Ad  must  be  all  light  face  or  all  bold  face  caps.  Count  3  words  for 
blind  box  number.  Deadline  ten  days  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National   Press  BIdg.,  Washington   4,  D.  C. 


Situations  Wanted 


Help  Wanted 


Operator -announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing. 
For  regional  NBC  station  in  western 
city  of  25,000.  Good  post-war  future. 
Box  932,  BROADCASTING. 


If  you  are  a  good,  all-round  announcer 
and  familiar  with  RCA  equipment, 
we  can  use  you  immediately.  Excel- 
lent opportunity  and  good  salary  for 
the  right  man.  Forty-eight  hour 
week  with  time  and  a  half  over 
forty  hours.  This  Is  a  growing  organ- 
ization and  a  big  station.  If  you  are 
the  man  tell  us  about  your  experi- 
ence and  when  you  can  join  us. 
Address  Box  3,  BROADCASTING. 

250  watt  Blue  Network  station  looking 
for  good  studio  announcer  available 
about  April  1st.  Family  man  pre- 
ferred. Located  midwest.  Excellent 
opportunity  for  steady  employment. 
A  first,  second  or  restricted  license 
wotild  help.  Send  details  to  Box  182, 
BROADCASTING. 

Dependable  versatile  announcer  with 
references  needed  by  5  kw  NBC  af- 
filiate. Southwestern  city  150,000. 
News,  commercials,  no  controls.  Ideal 
working  conditions.  Box  183,  BROAD- 
CASTING. 

Chief  engineer,  local  western  station. 
Good  salary,  short  hours,  excellent 
working  conditions.  Position  available 
Immediately.  Box  217.  BROADCAST- 
ING^  

Good  combination  man  with  first  class 
license,  to  take  over  duties  as  chief 
engineer  for  progressive,  local  250 
watt  station.  Midwest.  Good  salary. 
Send  qualifications  to  Box  218, 
BROADCASTING. 

ANNOUNCERS:  WE  WANT  TO  HEAR 
FROM  SOUTHERN  ANNOUNCERS  TO 
WORK  IN  CONSERVATIVE  CBS  MET- 
ROPOLITAN STATION  GOOD  PAY. 
MODERN  AIR  CONDITIONED  STU- 
DIOS. SEND  US  AUDITION  TRAN- 
SCRIPTION OF  YOUR  VOICE,  FULL 
DETAILS  OF  YOUR  EXPERIENCE, 
STARTING  SALARY  EXPECTED, 
AND  PRESENT  DRAFT  STATUS. 
QUALIFIED  MEN  STAY  WITH  US 
FOR  A  LONG  TIME.  BOX  219, 
BROADCASTING. 

Engineer-announcer.  First  class  license 
chief  engineer.  250  watt  network  af- 
filiate midwest  station.  State  salary, 
experience,  draft  classification.  Wire 
collect.  KVAK,  Atchison,  Kansas. 

Dependable,  experienced  announcer  with 
good  references.  Send  all  qualifica- 
tions. KCMC,  Texarkana,  Texas. 


Help  Wanted  (Cont'd) 

Wanted — Radio  advertising  salesman, 
$50.00  week  or  more  to  right  man. 
Also  full  time  newscaster-announcer, 
$40  week  start.  Licensed  radio  engin- 
eer, $45  week  start.  Experience  and 
good  references  necessary.  Permanent. 
Advancement.  Apply  NBC  station 
KWBW,  Hutchinson,  Kansas. 

Announcer — Outstanding  local  network 
afaiiate  wants  all-around  announcer 
of  proved  ability  and  experience. 
Offer  $200.00  or  more  monthly  de- 
pending on  qualifications.  Tell  every- 
thing with  first  letter.  Box  243, 
BROADCASTING.  

Wanted — Reliable  man  with  average  an- 
nouncing ability  for  network  afiiliate. 
References  required.  Box  247,  BROAD- 
CASTING.  

Young  lady,  experienced  radio  advertis- 
ing selling.  Also  girl  announcer.  Re- 
stricted permit  helpful,  not  necessary. 
New  station  in  small,  pleasant  south- 
ern city.  Detail  qualifications,  salary 
expected.  Box  248,  BROADCASTING. 

Newscaster  or  announcer  capable  of  de- 
veloping into  all  around  man.  Per- 
manent position.  Base  salary  and 
100%  talent  fees  to  man  of  substan- 
tial qualifications  and  habits.  State 
experience,  references,  etc.  WTOL, 
Toledo,  Ohio.  

Good  position  for  operator  announcer 
who  also  can  write  copy.  Permanent 
place  in  production  department  for 
right  man.  Wire  collect,  KFJI. 
Klamath  Palls,  Oregon. 

Copywriter — If  you  are  a  gal  radio  copy- 
writer, with  commercial  copy  expe- 
rience and  want  a  permanent  posi- 
tion with  a  well-established  agency 
where  there  Is  real  opportunity,  write, 
outlining  your  experience  and  quali- 
fications. Give  complete  Information 
in  first  letter,  including  age  and  sal- 
ary desired.  Send  samples  of  copy. 
Jessop  Advertising  Company,  21st 
floor.  First  Central  Tower,  Akron  8, 
Ohio.  

WUl  have  opening  February  15th  for 
announcer-operator.  State  age,  draft 
status,  salary.  Stan  Mayer,  Mgr., 
WTAW,  College  Station,  Texas. 

First  class  engineer  wanted.  Capable 
of  becoming  chief.  Good  pay,  rea- 
sonable hours,  excellent  living  condi- 
tions in  non-defense  area.  Permanent 
job  with  postwar  stability.  Supply 
full  details,  salary  requirements,  etc. 
first  letter  to  KFNF,  Shenandoah, 
lowa^  

Columbia  station  has  opening  for  good 
announcer.  Write  or  wire  KGDM, 
Stockton,  Calif. 


WANTED 

CHIEF  ENGINEER 

Must  have  good  background,  be  capable  of  handling 
directional  array  plus  FM  after  war.  Not  interested  in  me- 
chanics or  operators,  but  must  be  engineer  in  strict  sense 
of  the  word.  Salary,  $300.00  per  month.  Give  ail  details 
first  letter  including  photo. 

WKPT,  KINGSPORT,  TENNESSEE. 


Experienced  announcer  and  program 
director,  4P,  desires  permanent  posi- 
tion with  progressive  southern  Cali- 
fornia station,  preferably  Los  Angeles 
area.  Topnotch  newscaster,  commer- 
cial man,  M  C,  with  musical  experi- 
ence. Excellent  references.  Box  42, 
BROADCASTING. 

Announcer — woman.  5  years  staff  an- 
nouncing experience  on  5  kw  net- 
work affiliate.  News,  music,  women's. 
Box   56,  BROADCASTING. 

Announcer — IV2  years  all-round  expe- 
rience network  affiliate,  wants  per- 
manent connection  congenial  sur- 
roundings for  west.  Box  188,  BROAD- 
CASTING. 

Program  director — Now  employed  with 
250-watt  station.  Experienced  news- 
man with  commercial  selling  plans. 
Background  of  experience  in  radio 
sales,  merchandising,  programming, 
production  and  announcing.  Married, 
4P.  Box  220,  BROADCASTING. 

Announcer-newscaster.  Age  25.  4F,  mar- 
ried, 2  years  experience  5  kilowatt 
station.  Desire  location  Los  Angeles 
or  southern  California.  Write  Box 
221,  BROADCASTING. 

EXPERIENCED  ANNOUNCER,  HONOR- 
ABLE DISCHARGE,  UNIVERSITY 
GRADUATE,  AD  LIB,  NEWS,  SPORTS, 
SPECIAL  EVENTS,  GENERAL  AN- 
NOUNCING, PROGRAMMING,  FAM- 
ILY MAN,  REFERENCES,  AGE  32, 
AVAILABLE  IMMEDIATELY.  BOX 
223,  BROADCASTING. 

Two  top  announcer-newscasters.  Five 
years  experience  all  phases  broadcast- 
ing. Draft  deferred,  dependable.  De- 
sire progressive  station.  Box  224, 
BROADCASTING. 

Experienced  announcer  -  newscaster, 
Hollywood  production  background. 
Personality,  brains,  college  graduate, 
4P.  Interested  all  offers  radio-televi- 
sion. Box  225,  BROADCASTING. 

Radio  gagman.  Combination  writer, 
mikeman,  technician.  Recordings  sent. 
Box  226,  BROADCASTING. 

A-1  idea  man,  writer-director  available 
to  broadcaster  or  agency.  Proved  out- 
standing ability  building  successful 
shows  and  "hyping"  current  ones. 
Former  program  executive  CBS  50  and 
NBC  5  kw.  Now  agency  radio  execu- 
tive. Showman  from  theatre  with 
grounding  in  television.  Fine  sales 
personality.  Stable  family  man,  42. 
Top  references.  Box  227,  BROAD- 
CASTING. 

Chief  engineer — Nine  years  experience, 
excellent  technical  background  plus 
ability  to  handle  all  types  announcing 
and  programming.  Desires  permanent 
connection  with  wide  awake  station 
planning  postwar  advancements. 
State  salary,  working  and  living  con- 
ditions. Box  228,  BROADCASTING. 

Radio  veteran  of  15  years,  including  5 
of  programming  and  10  of  manage- 
ment of  local  and  regional  stations, 
independent  and  network-affiliated, 
desires  managerial  position  with  pro- 
gressive station.  Draft  exempt.  Box 
250,  BROADCASTING. 

Experienced  program  director,  draft  ex- 
empt, seeks  connection  with  an  ag- 
gressive organization.  Background  in- 
cludes most  phases  of  local,  regional 
and  50  kw  programming.  Box  251, 
BROADCASTING. 

Third-class  operator.  Woman  experi- 
enced in  announcing,  production  and 
some  continuity.  Thoroughly  capa- 
ble, dependable  and  sincerely  inter- 
ested in  radio.  Prefer  small  station  at 
modest  salary.  State  all  first  letter. 
Lucille  Gallion,  Box  402,  Logan,  West 
Virginia. 

Announcer-newscaster — 17  years  experi- 
ence. Age  38,  draft  classification  4P. 
Wife  accountant,  typist.  Must  be  per- 
manent. Go  anywhere.  Box  229, 
BROADCASTING. 

Position  as  manager  or  commercial 
manager  by  returned  veteran  with 
sales,  writing  and  mike  experience. 
Write  Box  231,  BROADCASTING. 


Wanted  to  Buy 


Cash  or  deferred  payments  as  preferred 
for  1  kw  transmitter,  frequency  and 
modulation  monitors,  three  antenna 
coupling  units,  phasing  equipment  or 
parts  to  build  such  equipment.  WUl 
also  purchase  any  available  studio 
equipment.  Box  93,  BROADCASTING. 


Wanted  to  Buy  (Cont'd) 

Wanted— 1  kw  transmitter  with  -  all 
available  associated  equipment.  Cash. 
Furnish  full  description.  Box  94, 
BROADCASTING.  

Will  pay  cash  for  coils  and/or  condens- 
ers. State  rating  and  capacity  of  any 
available  and  price  wanted.  Box  97. 
BROADCASTING. 

Wanted— 5  kw  transmitter,  three  300- 
foot  towers,  phasing  equipment,  and 
phase  monitors.  Give  specifications 
and  price  in  reply.  Box  108,  BROAD- 
CASTING. 

Wanted — 250-watt  broadcast  equipment, 
transmitter,  audio  input  and  measur- 
ing equipment,  also  tower  approxi- 
mately 180  feet.  Box  129,  BROAD- 
CASTING. 

Wanted  to  buy — Your  auxiliary  5  kilo- 
watt transmitter,  also  frequency 
monitor.  Box  135,  BROADCASTING. 

Wanted  to  buy — 2  one-kUowatt  trans- 
mitters, 1  five-kilowatt  transmitter, 
2  consoles,  modulation  monitor,  fre- 
quency monitor,  100,000  feet  of  No.  8 
or  10  copper  wire,  microphones,  turn- 
tables, amplifiers,  and  any  miscel- 
laneous equipment  you  may  have  for 
cash.  Box  140,  BROADCASTING. 

Wanted  to  buy— Ground  wire  and  Bliley 
BC  46T  crystal  oven.  Box  150.  BROAD- 
CASTING. 

Wanted  to  buy— Party  fully  qualified, 
financially  and  otherwise,  wUl  buy 
going  1  to  5  kUowatt  radio  station  In 
a  field  of  100,000  or  more  population. 
Purchasers  will  identify  themselves  to 
responsible  third  party.  Box  158, 
BROADCASTING. 

Wanted — RCA  No.  250  FM  transmitter. 
No.  336-A  frequency  monitor.  No. 
322-A  modulation  monitor.  No.  311-AB 
frequency  monitor.  No.  66-D  modula- 
tion monitor.  No.  250K-AM  trans- 
mitter. Equivalent  equipment  con- 
sidered.  Box   232,  BROADCASTING. 

Small  local  station,  southwest  or  west, 
by  two  operators.  Box  233,  BROAD- 
CASTING. 

Wanted  to  buy — 250-watt  transmitter, 
tower  and  studio  equipment  com- 
plete, or  any  part  for  cash.  Box  234, 
BROADCASTING. 

Wanted — Any  power  transmitter  up  to 
kilowatt,  any  condition;  studio,  con- 
trol equipment;  separately  or  to- 
gether. Describe  fully.  Box  236. 
BROADCASTING. 

Wanted  to  purchase.  FCC  approved  fre- 
quency monitor,  modulation  monitor, 
WE  compression  amplifier,  type  llA 
or  1126A.  Advise  manufacturers  type. 
Box  242,  BROADCASTING. 

Want  to  buy,  regardless  of  condition. 
Western  Electric  "Dynamic"  618A 
type  microphones.  Radio  Station 
KPAB,  Engineering  Department,  Lin- 
coln, Nebraska. 

For  Sale 

For  sale — New  250  watt  transmitter, 
never  \ised,  FCC  approved.  $3,000. 
Box  253,  BROADCASTING. 

For  sale — Best  offer  takes  new  pair  of 
RCA  813,  803,  872-A.  WUl  guarantee. 
Box  240,  BROADCASTING. 


7^  SCHOOL  V 
RADIO^TECHNIQUE 


;     (America's    Olden    School  Devotmd 
Exclusively    to    Radio  BroadeasHng) 
6  Weeks'  Day  Course 

MARCH  5 

^  8  Weeks'  Evening  Course 

!:  MARCH  16 

Taught  by  Nettcork  Profes- 
sionals, for  Beginner  & 
Advanced  students,  include: 

•  Announcing  •  Station  Routine 

•  Newscasting  •  Acting 

•  Continuity   Writing  •  Diction 

•  Commentating  •  Voice 

Co-ed.  Moderate  rates.  Inquirel 
Call  or  Write  for  Booklet  B. 


R.K.O.  BUILDING,RADIO  CITY,  N. Yv 
CIRCLE  7-0193 
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Continued  Probe  of  FCC  Is  Demanded 
By  Wigglesivorth  in  Speech  to  House 


CHARGING  that  "trafficking  in 
Government  franchises  with  Com- 
mission approval  still  continues." 
Rep.  Richard  B.  Wigglesworth  (R- 
Mass.),  last  Wednesday,  renewed 
his  demand  for  continued  Congres- 
sional investigation  of  the  FCC  and 
for  new  radio  legislation. 

Referring  to  the  report  of  the 
House  Select  Committee  to  Investi- 
gate the  FCC,  of  which  he  was  a 
member  [Broadcasting,  Jan.  8], 
Rep.  Wigglesworth  asserted  on  the 
House  floor  that  the  investigation 
"made  clear  the  imperative  need 
for  immediate  improvement  in  stan- 
dards of  administration  and  for  re- 
medial legislation."  Both  are  "es- 
sential to  impartial  and  efficient 
regulation  and  to  equality  of  op- 
portunity and  freedom  of  speech 
over  the  radio,"  said  the  Congress- 
man who  dissented  from  the  Com- 
mittee's majority  report. 


station  costs  "do  not  agree  with  fig- 
ures furnished  by  the  Commission 
to  the  Select  Committee  investigat- 
ing the  Commission  only  a  few 
weeks  ago."  Calling  for  continued 
investigation  of  the  FCC,  Rep. 
Wigglesworth  asserted : 

"Many  important  matters,  in- 
cluding alleged  abuses  by  the  Com- 
mission of  its  licensing  powers  in 
respect  to  many  radio  stations  were 
not  considered.  An  abundance  of 
evidence  collected  by  the  Commit- 
tee's staff  was  not  heard.  Some  of 
it  is  sensational.  Only  by  continu- 
ing the  investigation  can  the  work 
undertaken  under  the  instructions 
from  the  last  Congress  be  carried 
to  a  proper  conclusion." 

Revocations  Recommended 

During  hearings  on  the  Appro- 
priations Bill  on  Jan.  18,  a  report 
of  which  was  released  last  Monday, 


Questions  Education  Office 

The  Select  Committee  investiga- 
tion "served  to  disclose,  and  I  hope, 
to  eliminate,  certain  abuses  of  the 
Commission's  licensing  powers,  con- 
donation of  illegality,  actions  based 
on  political  considerations,  misrep- 
resentation to  the  Congress,  unlaw- 
ful solicitation  of  support  for  ap- 
propriations, and  falsification  of 
records,"  declared  Rep.  Wiggles- 
worth. 

Referring  to  hearings  by  the  Aj>- 
propriations  Subcommittee  on  In- 
dependent Offices,  of  which  he  also 
is  a  member.  Rep.  Wigglesworth 
called  for  scrutiny  of  the  part  the 
U.  S.  Office  of  Education  plans  to 
play  in  FM,  as  disclosed  at  the 
hearings.  His  speech  was  in  con- 
nection with  the  Independent  Of- 
fices Appropriations  Bill  (HR- 
1984)  for  the  1946  fiscal  year. 

"The  record  indicates  further 
condonation  of  illegal  operations  by 
a  licensee  known  to  the  Commission 
for  from  two  to  three  years,"  said 
the  Congressman.  "The  record  in- 
dicates no  definite  action  in  respect 
to  concealed  ownership  reported  to 
the  Appropriations  Committee  by 
the  Commission  two  years  ago  in 
respect  to  Station  WOKO.  The  rec- 
ord indicates  postponement  until 
after  election  of  hearings  on  the 
recommended  revocation  of  licenses 
of  the  Kennedy  stations  in  West 
Virginia,  on  the  basis  of  false  state- 
ments and  concealed  ownership. 

"The  record  raises  the  question 
if  the  Commission  has  not  com- 
pletely ignored  both  tax  evasion 
and  false  statements  under  oath 
by  Commission  licensees.  Tables 
furnished  by  the  Commission  show 
that  the  transfer  of  stations  or  the 
control  of  stations  for  values  far 
in  excess  of  physical  values  and 
trafficking  in  Government  fran- 
chises with  Commission  approval 
still  continues." 

Rep.  Wigglesworth  charged  that 
figures  furnished  the  Appropria- 
tions Committee  by  the  FCC  as  to 
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Rep.  W  igglesworth  questioned  Com- 
missioners and  Commission  execu- 
tives at  length  regarding  WGST 
Atlanta,  WOKO  Albany,  N.  Y.,  the 
Capt.  John  A.  Kennedy  stations  in 
West  Virginia  and  the  Arde  Bulova 
stations,  all  involved  in  the  House 
investigation. 

Rep.  V/iggleswoi'th  asked  about 
taxes  and  wanted  to  know  if  the 
Commission  would  "worry"  about 
a  buyer  who  proposed  to  charge  the 
cost  of  "buying  a  business  to  ope- 
rating expense"  but  Assistant  Gen- 
eral Counsel  Rosel  H.  Hyde  re- 
plied the  FCC  "has  no  jurisdiction 
to  regulate  the  business  of  broad- 
casting stations  and,  accordingly, 
has  no  interest  in  what  way  they 
handle  their  accounts." 


RESOLUTION  authorizing  the  broad- 
cast of  Congressional  proceedings, 
similar  to  those  which  died  in  the  78th 
Congress  has  been  introduced  in  the 
House  by  Rep.  Coffee  (R-Wash.). 


G-F  Hits  Canada  Snag 

GENERAL  Foods  Corp.,  New 
York,  has  dropped  plans  to  place 
the  Kate  Smith  Show  in  Canada. 
Starting  date  for  the  program,  to 
have  been  on  the  CBC  Dominion 
Network,  was  postponed  numerous 
times,  until  the  case  came  up  be- 
fore the  CBC  Board  of  Governors 
at  Ottawa.  Cause  for  the  delay  was 
said  to  be  C'FRB  Toronto,  which 
did  not  want  ito  displace  a  long- 
standing church  service  program 
for  the  Smith  show.  CBC  met  with 
CFRB  officials  and  members  of  the 
National  Religious  Advisory  Coun- 
cil at  Ottawa,  and  decision  reached 
was  that  no  "Toronto  station  would 
carry  the  General  Foods  program 
and  religious  broadcastinpr  in  Tor- 
onto would  not  be  disturbed. 


Shadow  Expands 

ACME  White  Lead  &  Color  Works, 
Detroit,  which  sponsors  The  Sha- 
dow locally  on  35  Mutual  stations 
Sun.  5:30-6  p.m.  will  sponsor  the 
transcribed  edition  on  seven  addi- 
tional stations  (KFXJ  KTRI 
WMBH  WCMI  WGTC  WGBR 
WFNC).  Agency  is  Henri,  Hurst, 
McDonald  Inc.,  Chicago.  With  seven 
other  stations  taking  the  recorded 
series  for  clients,  including  Nehi 
Corp.  on  KALB,  the  program  will 
be  carried  commercially  in  live  or 
transcribed  form  on  232  stations, 
according  to  Charles  Michelson, 
New  York,  producer  and  distribu- 
tor. 


CBS  Net  Up 

CBS  consolidated  net  earnings  for 
1944  were  approximately  $4,678,- 
000  (equivalent  to  $2.72  per  share) 
Frank  K.  White,  vice-president  and 
treasurer,  reported  in  a  preliminary 
statement  to  stockholders  issued 
Feb.  7,  1944.  Earnings  compare 
Math  a  consolidated  net  of  $4,535,- 
900  (equivalent  to  $2.64  per  share) 
for  1943,  and  are  after  providing 
$8,250,000  for  estimated  Federal  in- 
come and  excess  profit  taxes.  CBS 
board,  meeting  Feb.  7,  declared  a 
cash  dividend  of  40  cents  a  share 
of  class  A  and  B  stock  of  $2.50 
par  value,  payable  March  2  to 
stockholders  of  record  Feb.  16. 


House  Holds  1946 
FCC  Budget  Down 

Appropriations  Group  Pares 
$201,600  From  Request  | 

SLASHING  the  FCC  budget  re- 
quest by  $201,600,  the  House  last' 
Thursday  passed  the  1946  fiscal' 
year  Independent  Offices  Appro- 
priations Bill  (HR-1984),  giving 
the  Commission  $5,005,400,  a  re- 
duction of  $1,306,943  under  the 
1945  fiscal  year  appropriation. 

Tightening  the  executive  branch's 
purse-strings,  the  House  lopped 
$76,281,221  from  the  overall  budget 
requested  by  President  Roosevelt  | 
for  the  Executive  Office  and  inde- 
pendent executive  bureaus,  boards, 
commissions  and  offices.  The  Pres-i 
ident  had  requested  $3,295,089,718.  , 
Defense  Request  Granted  j 

Contrary  to  last  year's  action,  I 
when  Congress  cut  deeply  into  the 
FCC  national  defense  activities  : 
(Foreign  Broadcast  Intelligence 
Service  and  Radio  Intelligence 
Division),  the  House  granted  the 
FCC  its  full  request  of  $2,430,000 
for  national  defense  activities.  That 
was  a  voluntary  cut  of  $1,761,143 
under  the  $4,191,143  granted  for  j 
the  1945  fiscal  year. 

The  FCC  for  the  next  fiscal  year 
sought  $2,756,000  for  normal  ac- 
tivities, an  increase  of  $651,500 
over  the  amount  appropriated  for 
the  1945  fiscal  year.  That  amount 
was  reduced  by  the  $201,600  to  $2,- 
554,400,  still  giving  the  Commis-. 
sion  $449,900  more  than  it  had  in  ; 
the  current  year  for  normal  ac-  ' 
tivities. 

The  Appropriations  Committee 
said  testimony  before  its  subcom-  ' 
mittee  on  Independent  Offices,  head- 
ed by  Rep.  Woodrum  (D-Va.),  "was 
to  the  effect  that  a  tremendous  in- 
crease in  standard  and  FM  broad- 
cast applications  is  anticipated; 
that  applications  for  new  television 
stations  are  increasing;  and  that 
facsimile  broadcasting,  interna- 
tional broadcasting,  and  experi- 
mental and  relay  broadcasting  are 
subjects  which  will  require  imme- 
diate consideration  at  the  conclu-  j 
sion  of  the  war." 

The  proposed  increase  in  funds  > 
for  "regular  activities"  will  enable 
the  Commission  to  utilize  a  consid-  ' 
erable  portion  of  the  trained  per- 
sonnel no  longer  required  under  ■ 
the  national  defense  appropriation,  ' 
the  Committee  reported.  )»■ 

There  was  little  debate  on  the  j 
bill,  which  was  reported  out  last  : 
Monday   and   taken   up   first  on 
Wednesday. 


WMAQ  Rate  Boost 

CITING  increased  operating  ex- 
penses and  increase  in  audience, 
WMAQ  Chicago  effective  March  1 
will  mcrease  its  base  daytime  rate 
from  $400  to  $450  an  hour  and 
evening  rate  from  $800  to  $900. 
Other  increases  will  be  in  propor- 
tion. Time  bought  before  March  1 


"The  New  Manager  Wants  Me  toReport  onOur  Sporadic  E  Interference!"     until  Feb.  28,  1946.       ^  ^ 
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Started  A  National 
Health  Habit! 

[  N  1  9 1  6,  the  California  Fruif  Growers  Ex- 
change began  advocating  what  since  has 
become  a  national  health  habit — drinking 
the  fresh  juice  of  ripe  oranges.  Today,  over 
75%  of  the  consumption  is  in  juice  form  and 
a  seasonal  market  has  been  extended 
throughout  the  year. 

More  significantly,  the  Sunkist  campaign 
which  began  in  1  907  showed  that  national 
advertising  of  a  farm  product  could  greatly 
benefit  thousands  of  farmers. 

Oranges  in  those  days  were  not  "ac- 
cepted" as  a  nutritious  food.  Out  of  the 
acceptance  developed  by  this  advertising 
grew  mass  distribution,  and  the  citrus  industry. 


Drink  an  Ormge  r:iirj 


.i'!?™'^  Seedless  Navel  Oranges 


In  the  DISTRIBU HON  DECADF 

ADVERTISING  must  start  many  new  habits! 


J.  HE  big  job  after  Victory  is  going  to  be  distribution  — 
moving  the  products  of  industry  into  the  hands  of  the 
consumer  quickly,  efficiently,  economically.  And  that  is  a 
job  for  Advertising! 

For  producing  will  present  no  problems.  The  manpower, 
money,  manufacturing  facilities  and  materials  will  be  on 
hand  in  profusion.  But  to  put  these  to  work  in  adequate 
quantities,  we,  as  a  nation,  will  have  to  consume  40%  more 
than  in  pre-war  years! 


That's  a  large  order,  even  for  the  Advertising  that  has 
worked  such  'miracles'  in  the  past.  New  national  habits 
and  desires  will  have  to  be  instituted;  new  uses  invented 
for  established  merchandise;  new  products  devised. 

Agency  men  with  an  eye  to  the  future  are  already  per- 
fecting their  plans  for  the  Distribution  Decade.  So  are 
we.  Here  at  the  Nation's  Station,  we're  uncovering  many 
facts  that  will  interest  you  about  the  great  4-State  Market 
that  is  WLW-land! 


(ON  OF  THE  CROSlEy  CORPORATION^^T 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D I  S  E  -  A  B  L  E  STATION 


m  BHTfR  BROAOCASrm 


^    Filament  Posts 

2  Exhaust-tube  ProfecJive  Cap 

3  Metal  Exhaust  Tube 

^  Filament  Lead  Seal  (metal-to- 
glass) 

5  Low-inductance  Grid  Terminal 

6  Entrant  Metal  Header 

7  Grid  Seal  (metal-to-glass) 

8  Corona  Ring 

9  Filament  Terminal  Blocks 
1  O  Filament  Support  Rods 

1  1   Hard-glass  Bulb 

12  Grid  Support  Rods 

13  Anode  Seal  (metal-to-glass) 

14  Filament  Heat  Shield  and  Rod 

Reinforcement 

1 5  Electrostatic  Shield 

16  Anode  Flange 

17  Anode  (V4-inch  thick  copper) 

18  Grid  Welded  to  Supports 

19  Tie  Wires  for  Self-Supporting 

Filament  Assembly 

20  Filament  Strands 

21  Common  Tie  of  Self-Support- 

ing Assembly 


THIS  IS  the  story  of  a  new  tube  design  that 
"rewrites  the  rule  book." 
The  tube  is  the  new  RCA  9C21,  a  high-power, 
water-cooled  triode  .  .  .  which,  together  with  its 
air-cooled  twin,  the  9C22,  offers  important  advan- 
tages to  broadcasters.  In  designing  these  tubes, 
RCA  engineers  have  established  new  concepts 
of  high-power,  high-frequency  tube  design. 
•  Their  goal  was  higher  frequency  performance 
for  tubes  of  high-power  design.  Drawing  upon 
their  years  of  experience  in  designing  and  build- 
ing tubes,  they  worked  out  unique  innovations 
that  produced  the  results  they  sought. 

For  example,  one  of  these  innovations  is  an 
entrant  metal  header  which  allows  short,  internal 
filament  leads,  and  a  short,  low-inductance  path 
to  the  grid  .  .  .  highly  important  factors  in  im- 
proving high-frequency  performance.  For  indus- 
trial oscillator  service  these  new  design  features, 
shown  here  in  an  "X-ray"'  view,  give  the  9C21  a 
50  kw  output  at  a  maximum  frequency  of  25  Mc, 
and  a  100  kw  output  at  5  Mc  or  below.  In  high- 
level  modulated  service  (at  5  Mc  or  below)  the 
9C22  provides  38  kw  maximum  output.  Thus  a 
pair  of  9C22  tubes  may  be  used  conservatively  as 
a  tube  complement  for  the  output  stage  of  a 
50  kw  transmitter. 

A  better  tube,  for  better  broadcasting  .  .  .  and 
another  example  of  the  engineering  leadership 
that  makes  RCA  transmitting  tubes  the  standard 
of  comparison  in  the  broadcasting  industry. 

THE  FOUNTAIN-HEAD  OF  MODERN  TUBE 
DEVELOPMENT  IS  RCA 


RADIO  CORPORATION  OF  AMERICA 


RCA  9C22,  air-cooled  twin  of 
9C21,  offers  high  perform- 
ance to  broadcasters. 


Phonogroph 


'mm- 
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PRICE  15  CENTS 


TING 


The  weekly,^^^/^  Newsmagazine  of  Radio 


More  people  were  attracted  to  WOR's 

Stylized  morning 
programming 


month  after  month  (kuing  1944,  than  were 
attracted  to  the  morning  programming  of 
any  other  New  \ork  station. 

In  fact,  more  people  listened  to  WOR's 
morning  programs  from  August  to 
December  1944,  than  listened  to  the  morning 
programs  of  any  other  New  York  station. 


—  that  power-full  station 


WOR 


*  Shows  skillfully  slanted  from  8:00  A.M.  to  12  noon  to  appeal  to  the  program 
tastes  of  the  majority  of  18,000,000  people  in  one 

of  the  greatest  listening  areas  on  the  Eastern  Seaboard. 


MEMBER  OF  THE  MUTI  AL  BROADCASTING  SYSTEM 


Chick  Hurt,  Jack 
Taylor,  Smokey 
Lohman,  Alan 
Crockett,  the  four 
Prairie  Ramblers. 
The  Ramblers 
started  on  WLS  in 
1931;  their  songs 
and  music  are  as 
familiar  as  they 
are  welcome 
throughout  our 
four  states. 


*'  "  ■  The 

VOICE  of  a  FRIEN 


lui'th  the  Confidence  long-time 
Friendships  gwe 


1929  marked  Hal  O'Halloran's 
first  announcing  with  WLS. 
Naturally,  he's  an  old  friend  to 
our  listeners  and  especially  to 
the  youngsters,  his  favorites. 


IN  ADDITION  to  the  pure  entertainment  value  of  Hal  O'HaU 
loran's  hearty  "Hello",  his  songs  and  friendly  Jokes;  and  the 
instrumental  genius,  vocalizing  and  comedy  of  the  Prairie  Ramblers 
is  the  plus  value  of  their  long  years  with  WLS  listeners;  their  hun- 
dreds and  hundreds  of  personal  appearances.  Midwest  Am^erica 
has  been  hearing  Hal  O'Halloran  since  1929,  the  Ramblers  since 
1931,  so  it's  only  natural  our  listeners  should  look  on  these  folks 
not  only  as  entertainers,  but  as  old  friends  as  well. 

That's  the  way  it  goes  all  day  and  every  day  on  WLS.  Announ- 
cers, comedians,  singers,  musicians,  newsmen — they're  all  accepted 
as  friends  in  the  Ibtening  homes  of  our  four-state  area.  Which 
makes  WLS  itself  The  Voice  of  a  friend.  Friendship  rests  on 
mutual  confidence.  Confidence  generates  response.  Response  equals 
results  for  the  advertisers  who  use  WLS  —  the  Voice  of  a  Friend 
in  Midwest  Amercia. 


8  9  0  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


represented  by 
John  Blair  &  Company 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  *  KSUN  BISBEE-LOWELL-DOUGLAS 


Yankee's  "Good  Neighbor"  Policy 
Creates  ACCEPTANCE 


A  nother  winter  —  more  time  at  home  for 
/»  Yankee  listeners. 

They  are  the  listeners  all  over  New  England  who 
dial  their  local  stations  for  more  listening  — hours 
of  music,  drama,  news  and  its  analysis,  sports  — 
the  infinite  variety  of  superior  Yankee  Network 
entertainment  which  those  hometown  stations  can 
give  them. 

There  is  neighborly  acceptance  of  the  local  sta- 
tion, a  friendly  response  that  only  a  local  enter- 
prise, serving  hometown  merchants  and  taking 


part  in  the  hometown  activities,  can  command. 

This  is  The  Yankee  Network's  "Good  Neighbor" 
policy  —  getting  close  to  the  people,  close  to  the 
audience  in  each  market,  linking  these  many 
community  audiences  and  markets  together  to 
make  New  England's  great  Yankee  audience  of 
2,055,010  radio  homes. 

There  are  twenty-one  of  these  "Good  Neigh- 
bor" stations.  They  give  closely  knit  primary  cover- 
age of  the  entire  area  —  the  closest  approxima- 
tion of  100%  coverage  you  can  buy. 


/tcce^t€Utce  U  THE  YANKEE  NETWORK'S  'Pou^tddtcOH 

THE  YANKEE  NETWORK,  inc. 

0  Member  of  fhe  Mutual  Broadcasting  System 

21  BROOKLINE  AVENUE,  BOSTON  15,  MASS.  Represented  Nationally  by  EDWARD  PETRY  &  CO.,  INC 
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JXT-DOOK  NEIGHBORS 

. . .  and  they're  all  friends  of  WCCO 


m*|^E  have  a  surprising  number  of  neighbors 
WW  -but  then  WCCO's  50,000  watts  reach 
out  across  139  counties  of  the  Northwest  and 
give  us  a  long  back  fence.  Despite  the  miles, 
these  Northwest  friends  seem  very  close  to  us 
—and  we  to  them,  judging  by  the  warm,  neigh- 
borly letters  they  write  . .  letters  built  of  inti- 
mate, human  facts  about  their  everyday  lives, 
problems  and  ambitions  . .  letters  that  take  us 
straight  into  their  homes  and  hearts. 

As  neighborly  as  their  invariable  greeting 
that  runs -"Dear  WCCO 

As  friendly  as  the  rough  brown  paper  on 
which  a  Fairbault,  Minn.,  farmer  wrote :  "Our 
radio  is  the  same  one  that  picked  up  Lincoln's 
Gettysburg  address,  but  it  works  good  and  it's 
usually  tuned  to  WCCO  because  that's  the  sta- 
tion we  like  best.  The  corn  crop  is  pretty  good 
and  the  hogs  are  coming  along  first  rate. 
Hoping  you  are  the  same,  I  remain  . . . ." 


REPRESENTED  BY  RADIO  SALES,  THE 


As  heart- warming  as  the  thank-you  from  a 
mother  in  Marshall,  Minn.,  when  WCCO  ar- 
ranged for  her  to  talk  with  an  American 
Ranger  (guest  of  a  CBS  program)  who  knew 
her  son,  had  seen  him  injured  in  combat,  and 
was  able  to  assure  her  of  his  safe  recovery. 

As  inspiring  as  the  V-mail  letter  from  a 
wounded  Air  Forces  man— and  former  WCCO 
listener— who  tuned  us  in  while  flying  over  the 
South  Pacific  in  a  hospital  plane  and  found  it 
"like  a  touch  from  home". 

As  grateful  as  the  letter  from  the  Biwabik, 
Minn.,  parents  we  notified  by  phone  to  let  them 
know  their  serviceman  son  would  be  heard 
that  same  day  on  a  CBS-WCCO  broadcast. 

These  are  little  letters,  simple  letters-yet 
WCCO  never  fails  to  acknowledge  them  all, 
fully  and  with  equal  friendliness,  offering  help 
and  information  when  we  can. 

It's  one  of  the  many  extra  services  that  have 
brought  us  closer  to  our  listeners,  and  made 
us  even  more  genuinely  a  "Good  Neighbor  to 
the  Northwest". 

''Good  Neighbor 
to  the  Northwest" 

SPOT  BROADCASTING  DIVISION  OF  CBS 


broaq^Mting 

The  WeeUly^^^ewsmogai.ne  of  Radio 

_  .prdadcast  Advertising 


Better  than  any  other  index  of  a  sta- 
tion's influence  is  its  record  of  results  for 
'Merchandise  by  Mail'  clients.  In  Omaha, 
direct  results  for  this  type  of  advertiser 
put  KOIL  in  the  spotlight.  KOIL  gets  re- 
sults in  Omaha. 


Represented  by  Edward  Petry  Co.,  Inc. 


GORDON  GRAY 
Generol  Manager 
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ANE)  COLUMBIA  TOO 


T 


HE  diversified  nature  of  CFRB's  far- 
flung  audiences  necessitates  an  unusually 
wide  variety  of  programs  designed  to 
please  the  greatest  number  of  people. 
Intelligent  handling  of  this  problem  has 
been  the  prime  factor  in  keeping  this 
station  at  the  top  of  the  list  in  listeners' 
hearts  and  minds. 

Broadcast  schedules  are  carefully  ar- 


ranged to  appeal  to  all  sorts  and  sizes 
of  listeners,  v\^ith  equal  stress  placed  on 
ALL  phases  of  broadcasting — nev/s,  serv- 
ice, time  and  weather  bulletins,  fine  local 
programs,  PLUS  the  wealth  of  entertain- 
ment and  enlightenment  of  the  Columbia 
Broadcasting  System. 
Your  spot  broadcast  is  in  good  company 
on  station  CFRB. 


10,000 


WATTS 


O  F 


SELLING 


POWER  — 


8  6  0 


K  C 


TORONTO 
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HOBBY 
THERAPY 


Photograph  Courtesy  Mcrc.'i     Co.,  Inc. 


roBBY  therapy"  is  probably  the  best  description  one 
can  give  to  the  fine  work  being  done  by  Mrs.  A. 
Sherman  Hitchcock  on  her  weekly  WTIC  broadcast, 
"How  To  Enter  Contests  And  Win."  Beginning  nearly 
five  years  ago,  the  program  was  designed  and  has  been 
very  successful  in  helping  WTIC  listeners  win  prizes  in 
national  contests.  The  war,  and  particularly  the  great 
increase  in  the  nimiber  of  hospitalized  veterans,  gave 
enterprising  Mrs.  Hitchcock  another  idea.  She  is  now  en- 
couraging her  listeners  to  interest  convalescing  service 
men  in  contesting  as  a  hobby  for  creating  mental  stimu- 
lation and  serenity  of  mind.  From  all  reports,  the  plan 
has  met  with  heartening  success,  and  has  inspired  some 
very  generous  praise  from  physicians. 

These  war  veterans  are  now  discovering  what  thou- 
sands of  Southern  New  Englanders  already  know— Mrs. 
Hitchcock's  "Contest  Club  Of  The  Air"  gets  them  in  on 
the  "pay-off."  Prizes  awarded  to  her  followers  range  from 
$25  War  Bonds  to  a  mink  coat,  airplane,  and  a  check  for 
$10,000.  Resxjlts  like  that  make  contest  activities  profit- 
able as  well  as  pleasurable. 

WTIC's  role  in  this  worth-while  imdertaking  is,  per- 
haps, an  unusual  one  for  a  radio  station  to  assume,  but 
we  believe  that  our  continuing  interest  in  the  health, 
happiness,  and  well-being  of  our  community  of  listeners 
is  more  than  reciprocated  by  their  loyalty  to  us — and  to 
you  who  use  our  facilities. 


DIRECT  ROUTE  TO 
SALES  IN 

The  Travelers  Broadcasting-Service  Corporation 

Member  of  NBC 
ond  New  England  Regional  Network 

Represented  by  WEED  8,  COMPANY, 
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Paul  Revere 
told  it  from 
horsehack 

.  .  .  and  his  coverage  was 
limited  by  the  range  of  his 
voice  and  the  choice  of  his 
medium. 

But  Radio  Station 

UIFL(f 

serving  tlie  Tampa- 
St.  PetersLur^  area, 

reaches  instantly  a  wealth 
of  buying  power,  day  and 
night — all  through  the 
Tampa-St.  Petersburg  area 
— a  rich,  abundant  market 
comprising  a  large  part  of 
Florida's  purchasing  power! 
You  can  "spot"  this  rich 
market  thoroughly  and 
economically  with  station 
WFLA-the  most-listened-to 
station  in  the  Tampa  trade 
area. 

5000  WATTS 
DAY  AND  NIGHT 


UIFLff 


At  Deadline 


MAXON  Inc.  has  been  selected  as  agency  for  the  Ford  Dealer's  Assn. 
of  the  company's  "A"  sales  region.  Agency  will  handle  all  radio,  outdoor, 
and  newspaper  advertising  for  Ford  dealers  in  Michigan,  Ohio,  Indiana, 
Kentucky  and  most  of  Tennessee  and  West  Virginia.  Work  will  be 
serviced  through  the  Ford  factory  in  Dearborn,  and  in  Cleveland,  Louis- 
ville, Indianapolis  and  Cincinnati. 

BLUE  Network  is  negotiating  a  deal  with  Orson  Welles  for  a  weekly 
quarter-hour  program  based  on  Mr.  Welles'  syndicated  newspaper  col-  |' 
umn,  "Orson  Welles  Almanac". 

THE  Wishing  Well,  program  sponsored  by  Carson  Pirie  Scott  department 
store  on  WBBM  and  WGN  Chicago,  featuring  Mary  Paxton,  will  be 
syndicated  to  stores  by  Associated  Radio  Artists,  Chicago. 

PUBLICATION  of  a  daily  radio  column  written  by  Larry  Wolters,  radio 
editor,  was  resumed  Feb.  17  by  the  Chicago  Tribune.  The  column  was 
dropped  about  a  year  ago. 

JOSEPH  A.  McDonald,  general  attorney  of  the  Blue  Network,  was 
elected  to  the  board  of  directors  of  BMI  as  representative  of  the  Blue 
at  the  regular  board  meeting  of  the  industry  music  organization  last 
Friday.  He  succeeds  Robert  Swezey,  former  Blue  counsel  now  vice- 
president  of  MBS. 

REVERSING  its  former  decision  to  drop  all-night  operation,  WJZ, 
Blue  Network  key  station  in  New  York,  on  Feb.  18  started  a  new  1-6 
a.m.  series  with  Stan  Shaw  as  m.c.  Monday  through  Friday  and  Tom 
Reddy  Saturday  and  Sunday. 


SELLERS 


IN  THE  CAPABLE  hands  of 
Kay  Brown,  attractive  brun- 
ette is  placement  of  $4,000,000 
worth  of  network  and  spot  ra- 
dio time.  Under  her  supervision 
is  the  timebuying  for  such  accounts 
as  General  Foods  Corp.  (Postum)  ; 
International  Silver  Co.;  Bristol- 
Myers;  Johnson  &  Johnson  and 
Cummer  Co.  division  of  Sterling 
Drug  (Energine). 

Young  &  Rubicarn,  alert  to  the 
sales  potential  in  television,  has 
also  delegated  to  her 
the  job  of  arranging 
television  station  fa- 
cilities for  some  of 
the  Y&R  clients.  Kay 
placed  the  Fashions 
— Coming  &  Becom- 
ing quarter-hour 
program  sponsored 
by  the  Sanforized 
division  of  Cluett, 
Peabody  &  Co.,  Troy, 
on  WABD  New  York 
every  other  week. 
Other  programs  of 
various  Y&R  clients 
are  expected  to  fol- 
low. 

A  major  in  eco- 
nomics at  Pembroke  U. — the  distaff 
side  of  Brown  U.,  Kay  joined 
the  statistical  and  research  staff 
of  Hearst  International  in  New 
York  following  her  graduation  in 
1936.  There  she  did  readership  and 
advertising  surveys  for  Hearst 
magazines. 

Comparatively  easy  was  the 
transition  from  the  media  side  of 


KAY 


SALES 


advertising  into  the  agency  field. 
In  1937  she  joined  Young  &  Rubi- 
carn as  secretary  to  Carlos  Franco, 
associate  radio  director  and  chief 
timebuyer,  doing  much  of  the  esti- 
mating work  on  timebuying.  As  the 
timebuying  activities  of  Y&R  ex- 
panded under  Mr.  Franco's  direc- 
tion, Miss  Brown  stepped  up  into 
the  ranks  as  a  full-fledged  time- 
buyer. 

Poised,  intelligently  alert,  with 
a  subdued  sense  of  humor,  Kay 
works  with  efficient 
ease.  During  her 
seven  years  with 
Y&R  the  medium 
has  developed  into 
maturity  in  the  eyes 
of  the  agency  execu- 
tives. The  disorgan- 
ized idea  men  of  the 
late  30s,  Kay  ob- 
serves, gradually 
found  their  radio 
metier  and  devel- 
oped successful  pro- 
gramming formulas. 
The  timebuying  be- 
c  a  m  e  streamlined 
and  scientific.  The 
radio  departments 
were  lifted  from  their  stepchild 
status  to  a  par  with  other  media. 
Radio,  from  the  agency  standpoint, 
has  indeed  become  of  age. 

A  native  of  Providence,  Kay  is  a 
confirmed  Manhattanite.  She  lives 
in  Greenwich  Village  with  her  five- 
year-old  son,  Peter.  On  the  musical 
side,  Kay  is  talented  on  the 
piano. 


Cross-section  of 
America 


that's  Washington,  D.C. 

Want  a  complete  picture 
of  America?  All  in  one  market? 
Then  you'll  take  another  look 
at  the  nation's  capital. 

Here  in  one  market  you  can 
get  a  nation-wide  reaction  to 
whatever  you  have  to  sell. 

If  a  sales  slant  will  sell 
goods  down  here  ...  it  will 
sell  in  San  Diego  .  .  .  Atlanta 
.  .  .  Boston  ...  St.  Louis  or 
Dallas,  Texas. 

If  you  want  to  test  an  idea 

 and  you  plan  to  use  radio 

...  we  offer  you  WWDC  .  .  . 
the  big  sales  result,  low  cost 
station  in  Washington,  D.  C. 
.  .  .  the  station  that  reaches 
the  cross-section  of  America. 


WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 

Represented  nationally  by 
WEED  &  COMPANY 
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PERFECT  BALANCE 

nwans  a  CONSTANT  AUDIENCE 


THE  daily  program  schedule  adhered  to  hy  WOV  results  in  balanced  broad- 
casting to  two  distinct  metropolitan  New  York  markets  .  .  .  two  markets 
that  combine,  in  their  respective  listening  hours,  to  give  this  important  station  a 
continuous  around-the-clock  audience,  night  and  day.  In  the  daytime  WOV 
overwhelmingly  dominates  metropolitan  New  York's  tremendous  Italian-speak- 
ing audience  of  520,000  radio  homes.  And  in  the  evening  between  the  Hooper 
Hours  of  7:30  and  10:00  p.m.,  WOV  delivers  the  largest  average  metropolitan 
audience  of  any  New  York  independent  station  ...  at  less  than  half  the 
cost  of  the  next  ranking  station. 

,  RALPH  N.  WEIL,  Generol  Monager 
JOHN  E.  PEARSON  CO.,  Not'l  Rep. 


,1"^  KEY 

New  York  IJgvo 


^^Thistlewaite,  you're  a  genius  — 
spotty  business  does  suggest 
spot  broadcasting!'' 

(excLvsim  befbbsentatitui 
wcky'^!'.  ',       '.  'cisSatm 
KDAL  Din.lITH 
WISH     .'                   ;  INDIANAPOLH 
WJEF-WKZO    .    .    GBAND  RAPIDS- 

tories  where  sales  are  booming.  kmbo  k5n&^'15t? 

"  WAVE  LOmSVILLE 

WTCN    .    .   SONNEAFOUS-ST.  PACT. 

WMBD  PEORIA 

KSD^  ST.  LOUIS 

Whatever  your  theory,  spot  broadcasting  is  certainly  the  •     •  •  .  stbaotsb 

„  ,  .         ,        ,  K^**  DES  MOINES 

perfect  medium  unless  your  national  sales  picture  is  one  ^  .'.*.•.■.■.•.  'sMNANrooAe 

sweet  dream  of  complete  uniformity!  wcbm  .  .  fT'^^^'BALxiMOEE 

WCSC  .  ".  '.  'CHARLESTON 

 COLUMBIA 

WPTP  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

   KOB  ALBUQUERQUE 

FREE  &  PETERS,  inc.    1  :• ^  ■  =^ 

^^^9^^^^^  '    * •    *  TULSA 

Pioneer  Radio  Station  Representatives  j^^^  iSS  °slI^S 

Since  May,  1932  wright-sonotox.  inc 


CHICAGO:  i8o  N.  Michigan     NEW  YORK:  444  Madison  At 
Franklin  6373  .       Plaza  5-4130 
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FCC  Ponders  New  Clear-Channel  Policy 


May  Act  Before 
Conference 
At  Rio 

A  REVISED  clear-channel  policy, 
Which  may  bring  new  allocations 
principles  affecting  all  standard 
broadcast  stations,  is  being  consid- 
ered by  the  FCC  prior  to  the  inter- 
American  radio  and  communica- 
tions conference  to  be  held  in  Rio 
de  Janeiro  June  1-2.  This  meeting 
is  to  be  held  in  preparation  for  the 
next  world  telecommunications  con- 
ference, which  is  expected  after 
V-E  day. 

The  mooted  question  of  Class  I-A 
clear  channels  and  whether  they 
should  be  duplicated  on  a  coastwise 
basis  or  "broken  down"  entirely  is 
inevitably  drawn  into  the  picture. 
With  10  applications  now  pending 
for  duplication  and  with  many 
others  in  process,  awaiting  only  the 
lifting  of  the  war-imposed  freeze 
orders,  the  FCC  is  understood  to 
be  desirous  of  determining  its  pol- 
icy before  considering  applications 
on  their  individual  merits. 

Hearing  Possible 

If  a  proceeding  is  decided  upon, 
it  will  be  with  relation  to  paragraph 
3.25  of  the  FCC's  Rules  and  Regu- 
lations covering  clear-channel  sta- 
tions. A  hearing  would  be  called,  it 
is  presumed,  on  amendment  of  the 
rule  to  determine  whether  there 
should  be  fulltime  duplication  on 
any  or  all  of  the  existing  24  Class 
[•-A  channels.  The  whole  subject  of 
I  clear-channel  duplication  has  been 
discussed  by  the  FCC  at  recent 
meetings.  Staff  proposals  on  pos- 
sible procedure  are  being  explored. 

If  a  hearing  is  held  (and  one  is 
^regarded  as  likely) ,  it  will  be  at  a 
f  reasonably  early  date,  allowing  suf- 
ficient time  to  determine  the  policy 
this  Government  will  support.  The 
question  of  extending  the  North 
American  Regional  Broadcast 
Agreement  (NARBA)  for  another 
two  years  in  its  present  form  al- 
ready has  arisen,  and  the  Rio  con- 
ference would  be  a  convenient  place 
i-o  clear  it. 

If  the  determination  is  to  alter 
the  NARBA  allocations  structure, 
which  became  effective  in  1941  for 
a  five-year  tenure,  then  notice  could 
be  given  and  the  question  discussed 
it  Rio.  Any  change  in  our  alloca- 
tions structure  would  affect  the 


NARBA  agreement  and  would  per- 
mit other  signatory  nations,  such 
as  Canada,  Mexico  and  Cuba,  to 
assign  Class  I-B  (duplicated  clear) 
and  Class  II  stations  on  any  clear 
channels  which  might  be  broken 
down. 

At  a  rules  hearing  such  as  that 
now  considered,  it  would  be  a  ques- 
tion of  reducing  the  issues  to  mat- 
ters that  would  bear  upon  future 
allocation  policy.  Testimony  would 
be  invited  on  tbe  desirability  of 
duplicating  channels.  The  Clear 
Channel  Broadcasting  Service, 
made  up  of  individually-owned 
clear-channel  stations,  as  in  the 
past  would  fight  any  duplication 
proposals  tooth  and  nail.  It  would 
stress  the  importance  of  rural  and 
remote  service,  not  now  available  to 
substantial  areas. 

The  primary  question  would  be, 
it  appears,  whether  there  is  a  need 
to  duplicate  channels  to  provide 
additional  service,  or  whether  that 


additional  service  would  go  only 
into  metropolitan  areas  now  ade- 
quately served.  Also  there  would  be 
the  question  whether  East  and  West 
Coast  duplication  could  be  accom- 
plished without  interference  of  a 
character  that  would  impair  sec- 
ondary service  to  outlying  areas. 

Effect  of  FM 

Perhaps  the  most  important 
transition  in  future  standard  broad- 
casting allocations  will  stem  from 
the  substantial  development  ex- 
pected in  FM.  With  upwards  of  325 
applications  now  pending  for  FM 
stations  and  with  an  estimated 
1,500  applications  expected  the  first 
year  following  the  war,  the  need 
for  duplicating  clear  channels  and 
for  providing  additional  standard 
facilities  obviously  would  be  greatly 
reduced. 

FM  proponents  predict  that  FM 
stations  in  due  course — perhaps 
five  years — will  take  over  a  sub- 


State  Dept,  Protests  to  Cuba 
Over  Clear  Channel  'Squatting' 


OPERATION  of  Cuban  stations  on 
clear  channels  assigned  to  stations 
in  this  country,  in  contravention 
of  the  Havana  Treaty  (North 
American  Regional  Broadcasting 
Agreement),  has  resulted  in  pro- 
tests from  the  State  Dept.  to  the 
Cuban  Government  and  a  sugges- 
tion by  Cuba  that  the  Treaty  pro- 
visions, which  became  effective  in 
1941,  be  revised. 

'Squatting'  on  Channels 
Two  Chicago  stations — WGN  of 
the  Chicago  Tribune  and  WMAQ  of 
NBC — for  several  months  have 
been  experiencing  interference 
during  certain  nighttime  hours  be- 
cause of  the  "squatting"  of  Cuban 
stations  on  their  channels.  CMKJ 
of  Holguin  has  been  operating  on 
the  WGN  clear  channel  of  720  kc, 
while  CMHQ  of  Santa  Clara  for 
several  months  has  broadcast  on 
WMAQ,  670  kc  clear  channel. 

Last  June  17.  it  was  learned,  the 
State  Dept.,  following  representa- 
tions from  the  FCC,  notified  the 
Inter- American  Radio  Ofiice  (OIR) 
in  Havana,  clearing  house  and  re- 
pository under  the  Havana  Treaty, 


that  the  terms  of  NARBA  were 
being  violated  through  operation  of 
Cuban  stations  on  Class  I-A  clear 
channels  in  this  country.  On  Nov. 
15,  following  complaints  from  the 
stations,  the  FC(5  again  brought 
the  matter  to  the  Department's  at- 
tention and  formal  proceedings 
were  instituted  by  the  Telecommu- 
nications Division  of  the  State 
Dept.  through  the  American  Em- 
bassy in  Havana. 

On  Jan.  16,  the  Embassy  notified 
the  State  Dept.  that  the  Cuban 
Coordinator  of  War  Communica- 
tions had  suggested  that  an  agree- 
ment be  entered  into  with  this  coun- 
try on  the  use  of  I-A  frequencies 
by  Cuban  stations.  That,  it  is 
understood,  is  the  present  status 
of  the  conversations.  The  request 
that  the  Cuban  stations  suspend 
nighttime  operation  has  not  been 
complied  with,  presumably  pending 
disposition  of  the  Cuban  suggestion 
for  an  "agreement". 

In  official  quarters  in  Washing- 
ton, such  a  proposal  is  regarded  as 
out  of  line,  since  the  Havana  Treaty 
already  specifies  that  there  shall  be 
{Continued  on  page  65) 
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stantial  portion  of  the  urban  cov- 
erage job.  If  that  ensued,  there 
would  be  ample  standard  facilities 
for  clear-channel  operation  by 
standard  stations.  FM  stations  are 
not  counted  upon  for  great  sec- 
ondary coverage.  Thus,  there  erven- 
tually  would  enter  the  prospect  of 
licensing  more  rather  than  fewer 
clear-channel  stations  with  sub- 
stantial power  to  provide  service  in 
non-FM  areas  sparsely  settled  tw 
otherwise  economically  unable  to 
support  stations  of  their  own. 

Rule  3.25  (a)  sets  forth  the  24 
clear  channels  in  the  I-A  category 
on  which  only  one  Class  .  I  station 
may  be  assigned  fulltime,  but  -with 
one  or  more  Class  11  stations  oper- 
ating limited  time  or  dajrtime  only. 
The  Class  I-A  stations  may  not 
operate  with  a  power  of  less  than 
50,000  w. 

Other  Applicants 

Originally,  there  were  25  Class 
I-A  channels  under  the  Havana 
Treaty  (NARBA),  but  the  850-ke 
channel  was  removed  from  the 
group  when  WHDH  Boston  was 
given  a  fuUtime  assignment  on  the 
frequency  with  5,000  w,  making 
KOA  Denver  a  Class  I-B  station. 
Consequently,  WJW  Cleveland  was 
given  a  fulltime  assignment  on  the 
frequency  with  5,000  w. 

On  the  770-kc  channd,  where 
WJZ  New  York,  Blue  Network  key, 
is  the  dominant  station,  KOB  Albu- 
querque now  operates  under  a  spe- 
cial service  authorization.  It  is 
applying  for  regular  assignment  on 
the  frequency,  however.  Also  apply- 
ing for  such  assignment  on  the 
same  frequency  are  KXA  Portland 
and  KECA  Hollywood,  Blue  Met- 
work-owned  station.  WEW  St. 
Louis  is  applying  for  a  special 
service  authorization  to  operate 
fulltime  on  the  frequency. 

KOB  originally  was  assigned  to 
1030  kc,  on  which  WBZ-WBZA  Bos- 
ton-Springfield are  the  dominant 
stations  on  a  synchronized  basis. 
That  channel,  however,  now  is  clear 
in  view  of  KOB's  shift  to  770  kc. 

Other  pending  applications  for 
duplication  on  clear  channel's  are 
those  of  KTBS  Shreveport  on  640 
kc;  KOIN  Portland  on  660  ke; 
WKAT  Miami  Beach  on  820  kc; 
KDYL  Salt  Lake  City  and  KGA 
Spokane  on  880  kc;  WFCI  Paw- 
tucket,  R.  I.  on  1200  kc,  and  KARM 
Fresno  on  1030  kc,  seeking  the 
former  assignment  of  KOB. 
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British  Article  Tells  Radar  Secrets 


Development,  Elements 
In  Its  Operation 
Revealed 

SHROUDS  of  censorship  which 
have  kept  from  public  gaze,  and 
the  enemy's,  the  full  truth  about 
the  new  wonder-weapon,  Radar, 
have  been  pulled  aside  by  the  Brit- 
ish  publication.   Wireless  World. 

In  its  February  issue,  the  jour- 
nal recounts  the  development  of 
radio  location  and  hitherto  secret 
elements  in  its  operation.  It  is  re- 
vealed that: 

1.  Radar  is  effective  to  at  least 
35  miles. 

2.  Size  of  the  object  under  ob- 
servation can  be  measured  to  some 
extent. 

3.  First  location  maneuvers  can 
be  made  by  rotating  the  receiving 
aerial  of  the  apparatus. 

4.  If  a  plane  is  under  observa- 
tion, its  approximate  elevation  can 
be  determined. 

5.  In  actual  observation,  a  "pic- 
ture" or  "graph"  appears  on 
a  cathode-ray  tube  installed  in  the 
receiving  equipment. 

6.  It  is  effective  in  observing  sta- 
tionary and  moving  targets. 

Measures  Transit  Time 
After  reviewing  the  history  of 
experimentation  in  the  field,  R.  L. 
Smith-Rose  of  the  National  Phys- 
ical Laboratory,  author  of  the  ar- 
ticle, states;  "A  complete  station 
consists  of  a  combination  of  a 
transmitter  and  receiver.  The 
transmitting  or  sending  portion 
emits  radiation  over  a  broad  arc  in 
the  approximate  direction  it  is  de- 
sired to  explore.  When  this  radia- 
tion strikes  an  object  having  an 
appreciable  conductivity  or  die- 
lectric constant,  some  of  the  energy 
is  reflected  or  scattered  back  to- 
wards the  receiver  which  is  in- 
stalled moderately  close  to  the 
transmitter. 

"If  the  latter  emits  the  radio 
waves  in  short  trains  or  pulses,  the 
time  of  transit  of  these  to  the  re- 
flecting target  and  back  to  the  re- 
ceiver can  be  measured,  by  display- 
ing the  received  signals  on  the 
screen  of  a  cathode  lay  tube." 

Six  charts  illustrating  Radar's 
application  acccompany  Mr.  Smith- 


Rose's  treatise.  One  purports  to 
show  the  type  of  reflection  seen  on 
a  cathod-ray  tube  screen  when  con- 
tact has  been  made  with  an  object 
under  observation.  It  is  stated  that 
an  experienced  observer  may  be 
able  to  guess  the  nature  of  the  tar- 
get from  the  echo  pulse  seen  on 
the  tube  screen. 

The  article  is  preceded  by  an  edi- 
tor's note  which  states,  in  part: 
"For  security  reasons.  Wireless 
World  has  hitherto  been  unable  to 
publish  the  essential  facts  of  RDF, 
Radiolocation  or  Radar — the  va- 
rious terms  applied  to  the  location 
of  distant  objects  (more  particular- 
ly, enemy  aircraft),  by  wireless 
methods.  It  is  now  possible  for  the 
first  time  to  describe  the  funda- 
mental principles  of  the  appara- 
tus. .  .  ." 

Wireless  World  offers  this  defini- 
tion of  the  medium:  "Radioloca- 
tion or  Radar  may  be  described  as 
the  art  of  using  radio  waves  for  the 
detection  and  location  of  an  object, 
fixed  or  moving,  by  the  aid  of  the 
difference  of  its  electrical  proper- 
ties from  those  of  the  medium  ad- 
jacent to  or  surrounding  it." 

It  was  reported  in  Washington 
that  the  War  and  Navy  Depts. 
shortly  would  issue  a  joint  re- 
lease, with  a  two-week  advance 
notice  to  all  publications,  possibly 
describing  features  of  Radar  con- 
tained in  the  British  journal  and, 
perhaps,  offering  further  details. 
No  confirmation  of  this  report  was 
forthcoming,  although  it  was  evi- 
dent in  inquiries  made  by  Broad- 
casting that  many  U.  S.  officers 
who  have  guarded  the  Radar  se- 
cret throughout  the  war  were  cha- 
grined that  British  censorship  had 
permitted  passage  of  the  World 
article.  Another  report  current  in 
the  Capital  suggested  that  a  new 
liberalization  in  the  broad  treat- 
ment of  the  whole  subject  of  radio 
location  was  planned  as  a  coopera- 
tive move  between  the  British  and 
Americans. 
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THE  USE  of  pulses  of  radio  waves 
P'-P',  emitted  at  regular  intervals 
to  determine  the  distance  of  the 
target  T  from  the  sending  and  re- 
ceiving aerials,  A,  A^  by  measuring 
the  time  of  travel  of  the  pulses 
along  the  path  A'  TA^ 


TYPE  OF  ECHO  display  seen  on 
screen  of  cathode-ray  tube.  The 
fluorescent  spot  sweeps  along  the 
time  base  OA  in  synchronism  with 
the  transmitted  pulses.  The  received 
echoes  from  two  targets  are  seen 
at  a  distance  from  0  corresponding 
to  the  time  taken  for  the  pulses  to 
travel  to  and  from  the  targets  T^ 
and  T^.  The  time-base  can  be  pro- 
vided with  a  range  scale  as  shown. 


KSTP  Capitulates 
To  Petrillo  Terms 

THE  SEVEN-MONTH  long  strike 
of  musicians  at  the  Minneapolis 
studios  of  KSTP  was  ended  last 
Friday  when  Stanley  Hubbard, 
owner  of  the  station,  capitulated  to 
Petrillo  demands  which  had  been 
denied  by  the  Sixth  Regional  War 
Labor  Board.  The  station  agreed 
to  the  $52.50  rate  for  a  22-hour 
week,  retention  of  a  quota  system 
calling  for  a  minimum  of  eight 
staff  musicians,  and  employment  of 
musicians  exclusively  for  platter 
turners. 

Mr.  Hubbard  announced  that  he 
had  no  alternative  but  to  surrender 
because  "it  has  been  made  quite 
clear  to  us  that  the  Government  is 
unable  to  assist  us".  He  declared 
that  "Petrillo  has  demonstrated  to 
the  world  that  he  has  more  power" 
than  all  of  the  government  agen- 
cies through  which  KSTP  had 
sought  recourse  to  arbitrate  the  dis- 
put.  "The  remedy,"  he  said,  "lies 
in  the  hands  of  the  legislative 
branch  of  our  Government  and  that 
is  where  immediate  relief  should 
be  worked  out". 

"As  long  as  matters  are  as  they 
are  at  present,"  he  explained,  "we 
have  no  alternative  but  to  at  least 
temporarily  accept  this  situation. 
We,  therefore,  have  capitulated  and 
accepted  Petrillo's  terms  .  .  .  acced- 
ing to  his  demands  that  we  employ 
men  under  contract  regardless  of 
whether  or  not  we  need  them.  If 
the  Petrillo  system  of  forcing  an 
employer  to  contract  for  men  he 
does  not  need  and  to  pay  royalties 
directly  to  the  union  because  union 
employes  are  employed  in  the  manu- 
facture of  his  commodity  is  adopted 
by  other  unions,  it  means  the  fin- 
ish of  American  business." 


ALBERT  E.  DALE,  director  of  in- 
formation of  NBC  New  York  since 
November  1941,  resigned  Feb.  15.  For 
20  years  before  going  to  NBC  he  was 
in  newspaper  and  public  relations 
work. 


deWOLF  SEES  GLOBE 
ALLOCATION  BOARD 

CREATION  of  an  international 
frequency  board  to  avoid  interfer- 
ence in  the  spectrum,  radio  relay 
stations  permitting  24-hour  serv- 
ice, newspapers  from  all  parts  of 
the  world  on  home  facsimile  re- 
ceivers and  a  U.  S.-Europe  coaxial 
cable  system  extending  from  New 
York  and  Washington  to  Alaska, 
the  Aleutions,  into  Russia  and 
western  Europe  were  visioned  by 
Francis  Colt  deWolf,  Chief,  Tele- 
communications Division,  State 
Dept.,  in  an  address  prepared  for 
delivery  Saturday  night  at  the  20th 
anniversary  dinner  of  the  Veteran 
Wireless  Operators  Assn.,  Hotel 
Astor,  New  York. 

The  Marconi  Memorial  Plaque 
was  to  be  awarded  the  Television 
Broadcasters  Assn.  and  special 
Marconi  Medals  were  to  be  award- 
ed William  J.  McGonigle,  VWOA 
president;  Allen  B.  DuMont,  pres- 
ident, Allen  B.  DuMont  Labs.;  R. 
Morris  Pierce,  engineering  super- 
visor, Richards-Fitzpatrick  stations 
and  former  OWI  chief  engineer  in 
Africa;  Orrin  E.  Dunlap,  RCA  di 
rector  of  advertising  and  publicity 

Speakers  included  Maj.  Harry 
C.  Ingles,  USA,  Chief  Signal  Offi- 
cer and  Brig.  Gen.  David  Sarnoflf; 
RCA  president. 


YALTA  CONFERENCE 
GIVES  RADIO  SCOOP 

RELEASE  of  the  first  announce- 
ment of  the  Crimea  conference  of 
the  Big  Three  at  4:30  p.m.,  Feb. 
12  gave  radio  almost  an  exclusive 
until  the  following  morning,  as 
afternoon  newspapers  in  many 
cities  were  not  published  because 
of  the  holiday.  Following  their 
broadcasts  of  the  announcement  at 
4:30,  NBC,  CBS  and  Blue  all  de- 
voted the  following  quarter-hour 
to  an  analysis  of  the  results  of  the 
Roosevelt-Churchill-Stalin  meeting 
by  their  commentators  in  Washing- 
ton and  London.  Mutual  did  not 
broadcast  the  announcement  on  the 
network,  but  WOR  New  York  and 
many  other  MBS  stations  put  it 
on  locally  at  the  time  of  release 
None  of  the  networks  broadcast 
other  special  programs,  nor  were 
any  commercials  canceled  except 
the  Bayer  aspirin  show,  Lorenzo 
Jones,  on  NBC,  4:30-45  p.m.  The 
major  portion  of  news  programs 
throughout  the  evening  was  devoted 
to  the  conference. 


Ask  Ad  Cooperation 

THE  WAR  will  not  be  over  on  V-E 
Day;  the  battle  of  Japan  will  be 
tougher  and  require  more  of  Amer 
ica's  productive  capacity  than  was 
formerly  anticipated;  civilian  bond 
buying,  fat  and  paper  salvaging 
and  other  home  front  activities! 
must  continue,  and  advertising; 
must  also  continue  to  do  its  part 
in  driving  home  to  the  public  the; 
necessity  for  its  wartime  coopera 
tion,  200  executives  of  national 
advertisers  and  their  advertising, 
agencies  were  told  last  Thursday  at 
a  meeting  in  New  York  sponsored 
jointly  by  the  Assn.  of  National 
Advertisers  and  the  War  Advertis- 
ing Council. 
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CAB  Meeting  Approves  Progress  of  BBM 


Better  Publicity, 
Church  Policy 
Favored 

By  JAMES  MONTAGNES 

APPROVAL  of  progress  made  by 
the  Bureau  of  Broadcast  Measure- 
ment, the  need  for  a  more  vigorous 
policy  of  telling  listeners  the  work 
of  the  privately-owned  broadcast- 
ing stations,  a  comprehensive  sur- 
vey of  the  entire  subject  of  re- 
ligious broadcasting  and  program- 
ming in  general,  highlighted  the 
11th  annual  meeting  of  the  Ca- 
nadian Assn.  of  Broadcasters  at 
the  Chateau  Frontenac,  Feb.  12-14. 

Close  to  300  persons  registered 
for  the  sessions,  the  sixth  held  since 
Canada  went  to  war,  making  it  one 
of  the  largest  attended  CAB  con- 
ventions. Though  all  phases  of  the 
United  States  industry  were  repre- 
sented in  the  delegation  which  came 
to  Quebec,  the  effect  of  the  conven- 
tion travel  ban  in  the  United  States 
was  noted  in  the  smaller  number  of 
U.  S.  broadcasters  present  this 
year. 

Religion 

Suggestions  for  three  Sunday 
religious  broadcasts  controlled  by 
the  stations  on  a  sustaining  basis, 
made  by  CAB  program  committee 
Chairman  Gerry  Gaetz,  CKRC  Win- 
nipeg, brought  a  volume  of  protests 
from  station  operators  all  over  Can- 
ada. The  plan  was  to  eliminate 
broadcasts  direct  from  the  church, 
and  instead  have  three  programs 
urging  people  to  attend  church  and 
children  to  attend  Sunday  school, 
with  a  devotional  service  suggested 
for  10-10:30  a.m.,  a  children's  serv- 
ice at  9  a.m.,  and  an  evening  serv- 
ice from  6-6:30  p.m.  A  showing  of 
hands  indicated  that  few  evening 
church  services  are  now  broadcast 
in  Canada,  but  many  morning  serv- 
ices are.  Facts  given  the  broadcast- 
ers included  surveys  made  by 
CHML  Hamilton  showing  that  70% 
of  the  rural  audience  listens  regu- 
larly or  occasionally  to  church 
broadcasts,   by   CFCY  Charlotte- 


town,  that  the  isolated  population 
relies  regularly  on  its  church  serv- 
ices, by  CFRB  Toronto,  that  eve- 
ning church  service  broadcasts 
(which  CFRB  airs)  are  listened  to 
by  only  a  small  audience. 

W.  S.  Hedges,  NBC  New  York, 
and  Kolin  Hagar,  WGY  Schenec- 
tady, told  Canadian  broadcasters  of 
U.  S.  decisions  to  leave  the  problem 
largely  up  to  local  ministerial  or- 
ganizations. Harry  Sedgwick, 
CFRB,  and  CAB  board  chairman, 
pointed  out  that  various  religious 
groups  in  Canada  have  been  mak- 
ing attempts  through  the  Canadian 
Broadcasting  Corp.  Board  of  Gover- 
nors to  have  all  commercial  pro- 
grams taken  off  Canadian  stations 
Sunday  evening  from  7-8  p.m.  local 
time,  and  some  have  advocated 
strongly  to  cancel  all  Sunday  com- 
mercial programs.  He  urged  broad- 
casters to  sit  down  and  endeavor  to 
solve  problems  locally  wherever  pos- 
sible, with  the  CAB  to  distribute 
plans  formulated  for  religious 
broadcasting  by  U.  S.  church  and 
network  groups. 

Publicity  Plans 

Canadian  broadcasters  unani- 
mously agreed  at  the  Tuesday 
morning  session  •  that  they  should 
publicize  their  public  service  and 
community  efforts  more.  It  is 
planned  to  develop  a  handbook  on 
the  work  of  privately-owned  broad- 
casting stations  for  public  and  serv- 
ice club  presentation,  to  establish  a 
standardized  form  for  reporting 
the  time  and  value  given  daily  in 
public  service  and  charitable  pro- 
motions on  the  air,  with  a  break- 
down showing  types  and  length  of 
programs,  these  to  be  sent  to  the 
CAB  at  Toronto  monthly.  It  was 
pointed  out  that  such  organizations 
as  the  National  War  Finance  Com- 
mittee of  the  Canadian  Government 
at  .Ottawa  did  not  have  a  complete 
record  of  time  given  by  Canadian 
stations  for  war  bond  drives,  be- 
cause a  large  number  of  Canadian 
stations  simply  neglected  to  com- 
pile such  statistics  though  they  gave 
the  time. 

A  resolution  is  being  sent  to  the 
Canadian  Government  by  the  CAB 


NEW  DIRECTORS  of  CAB  with  guests,  seated  (1  to  r)  Ken  Soble,  CHML 
Hamilton;  A.  A.  Murphy,  CFQC  Saskatoon;  Maj.  W.  C.  Borrett,  CHNS 
Halifax;  Gerry  Gaetz,  CKRC  Winnipeg;  Ted  Champeau,  CKLW  Windsor- 
Detroit;  Harry  Sedgwick,  CFRB  Toronto.  Standing,  J.  Harold  Ryan, 
NAB,  Washington;  Peter  Stursberg,  CBC  war  correspondent;  Lou  Phen- 
ner,  president  of  BBM,  Toronto;  G.  R.  A.  Rice,  CFRN  Edmonton;  Gilbert 
Harding,  BBC  Toronto;  A.  Gauthier,  CHLT  Sherbrooke,  Que.;  Phil  La- 
Londe,  CKAC  Montreal.  Absent  were  directors  F.  Lynds,  CKCW  Moncton 
and  F.  H.  Elphicke,  CKWX  Vancouver. 
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urging  the  Government  to  amend 
the  British  North  American  Act 
(Canada's  constitution)  to  guaran- 
tee freedom  of  press  and  radio  and 
the  distribution  of  news  gathered 
by  these  media,  and  to  join  with 
other  nations  in  the  campaign  for 
freedom  of  news  gathering. 

Reporting  on  the  establishment 
and  work  of  the  Canadian  Radio 
Technical  Planning  Board,  R.  M. 
Brophy,  Canadian  Marconi  Co., 
Montreal,  president  of  the  CRTPB, 
pointed  out  that  FCC  allocation 
plans  directly  affect  Canada,  and 
that  Canada  does  not  yet  know  what 
FM  space  it  is  to  have.  The  CAB  is 
represented  on  CRTPB  panels  on 
allocations,  on  FM  and  television, 
and  on  standard  broadcasts.  Glen 
Bannerman,  CAB  president  and 
general  manager,  explained. 

Panel  Members 

CAB  stations  supplying  engi- 
neers to  sit  on  these  panels  to  date 
are  W.  J.  Carter,  CKLW  Windsor- 
Detroit;  E.  Swan,  CKEY  Toronto; 
L.  Spencer,  CKAC  Montreal; 
George  McCurdy,  CKGB  Timmins, 
Ont.;  and  W.  A.  Duffield,  CKY 
Winnipeg.  Others  are  to  be  asked 
to  sit  on  panels  as  the  organization 
gets  under  way.  It  is  understood 
that  some  plans  are  being  formu- 
lated for  joint  experimental  work 
on  television  by  the  CBC  and  CAB 
member  stations. 

The  treasurer's  report  showed 
receipts  for  the  past  year  of  $50,- 
972  and  expenditures  of  $37,179. 

Guest  speaker  at  the  CAB  an- 
nual dinner  Tuesday  was  Canadian 
Broadcasting  Corp.  war  correspond- 
ent Peter  Stursberg  who  told  of  the 
job  of  gathering  news  of  battle 
from  his  experience  on  the  Italian 
and  western  European  war  the- 
atres. 

Greater  development  of  each  pri- 
vately-owned broadcasting  station 
as  a  community  station,  a  more 
thorough  search  for  local  talent, 
as  well  as  more  careful  scrutiny 
of  commercial  continuity  and 
broadcasting  regulations,  were 
urged  on  CAB  member  stations  in 
the  fourth  annual  report  of  presi- 
dent and  general  manager  Glen 
Bannerman  at  the  opening  session 
of  the  CAB  convention. 

"The  strength  and  continued  ex- 
istence of  the  privately-owned  sta- 
tion depends  upon  the  position  it 
holds  in  the  community,"  Mr.  Ban- 
nerman told  the  convention.  "Some 
stations  are  doing  a  grand  piece  of 
work  in  identifying  themselves 
with  the  community.  Yet  there  are 
stations  where  there  is  room  for 
improvement,  and  others  who  have 
not  discovered  this  great  opportun- 
ity to  plant  their  roots  firmly  and 
strongly." 

Insidious  Danger 

Speaking  of  the  fact  that  many 
of  the  privately-owned  stations  are 
now  members  of  the  two  national 
networks,  he  pointed  out  that 
"therein  lies  an  insidious  danger. 
It  is  easy  to  let  the  network  do  all 


CHIEF  radio  censors  of  the  two 
countries,  Chas.  Shearer  (1),  Ca- 
nadian, and  John  E.  Fetzer,  U.  S., 
discuss  their  mutual  problems  at 
the  recent  meeting  in  Quebec. 

the  work  and  to  let  the  network 
wire  be  your  program  director.  If 
you  do  this  and  fail  to  keep  a  prop- 
er balance  between  network  and 
the  local  community  interests  and 
locally  produced  programs,  another 
station  in  your  community  will  earn 
the  loyalty  of  the  people  there  and 
one  day  you  will  be  out  of  luck. 
You  may  even  have  to  fight  the  net- 
work to  prevent  it  from  encroach- 
ing on  time  that  should  and  must 
be  devoted  to  the  community.  Keep 
your  eyes  on  the  community  inter- 
est and  avoid  too  much  network 
time." 

Referring  to  a  survey  recently 
made  by  the  CAB  among  35  mem- 
ber stations  on  public  service  pro- 
grams, which  includes  community 
programs,  he  mentioned  that  an 
average  of  28%  of  the  total  weekly 
broadcasting  hours  of  these  sta- 
tions went  for  public  service  broad- 
casts. 

Over  dramatization  of  commer- 
cial continuity,  especially  where 
the  product  story  ties  up  with  a 
war  phase  or  pseudo  news,  should 
be  carefully  checked,  Mr.  Banner- 
man  said,  since  it  is  not  playing 
fair  to  the  listeners  with  loved  ones 
involved  in  the  struggle. 

Year's  Review 

Reviewing  the  year's  work,  Mr. 
Bannerman  pointed  to  the  big  step 
taken  towards  standardization  of 
rate  structure,  the  gaining  of  pow- 
er increases  to  5,000  watts  after 
many  years  of  petitioning,  the  co- 
operative work  of  all  in  the  broad- 
casting and  advertising  industries 
in  getting  the  government  to  alle- 
viate hardships  of  the  8%  sales 
tax  on  recordings  imposed  late  in 
1944,  the  presentation  against 
higher  music  copyright  fees  be- 
fore the  Copyright  Appeal  Board, 
the  public  service  broadcasts  from 
Ottowa,  Report  from  Parliament 
'Hill,  and  the  setting  up  of  the  Bu- 
reau of  Broadcast  Measurement 
(BBM).  He  also  stressed  the  clos-; 
er  co-operation  between  the  CBC 
management  and  the  CBC  board 
of  governors  and  the  CAB,  and 
urged  the  CBC  to  discuss  regula- 
tions applying  to  privately-owned 
stations  with  the  CAB  before  pro-, 
mulgating  them. 

Canadian  broadcasters  are  plow- 
{Continued  on  page  55) 
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FCC  to  Hear  Overton  WDSU  Charge 


Sen.  Overton 


Sec.  315  Airing  Sets 
Precedent ;  Weber 
Optimistic 

BY  UNANIMOUS  vote  the  FCC 
last  week  designated  for  hearing  on 
March  21  charges  by  Sen.  John  H. 
Overton  (D-La.)  that  WDSU  New 
Orleans  violated 
,Sec.  315  of  the 
Communica- 
tions  Act,  relating 
to  political  broad- 
casts, during  the 
last  political  cam- 
paign. 

Citations  were 
issued  for  E.  A. 
Stephens,  H,  G. 
Wall  and  Fred 
Weber,  co-pax-t- 
ners  doing  business  as  Stephens 
Broadcasting  Co.,  to  determine 
whether  they  have  violated  Sec. 
315  of  the  Communications  Act  as 
charged  by  Sen.  Overton.  Mr.  Ste- 
phens was  one  of  three  opponents 
of  Sen.  Overton  in  the  Louisiana 
Democratic  primaries  last  summer. 

First  action  of  its  kind  ever 
taken  by  the  Commission,  the  hear- 
ing was  ordered  following  four 
months  of  correspondence  with  Sen. 
Overton.  Commissioner  Norman  S. 
Case,  a  Republican,  was  desig- 
nated as  presiding  officer.  He  will 
act  upon  any  motions  or  petitions 
filed  in  connection  with  the  case 
prior  to  the  hearing,  which  has  been 
set  for  10:30  a.m.  on  March  21,  In 
view  of  its  significance  and  prece- 
dent-setting aspects,  the  hearing  is 
expected  to  draw  wide  attention. 

Three  Alternatives 

Under  the  Communications  Act 
Act  the  FCC  had  three  alternatives, 
based  on  Sen.  Overton's  complaint 
and  investigations.  One  was  revo- 
cation of  license  without  hearing; 
the  second  was  to  issue  an  order  to 
WDSU  t»  show  cause  why  its  li- 
cense should  not  be  revoked;  the 
third  was  the  avenue  pursued — des- 
ignating the  complaint  for  hearing, 
which  is  tantamount  to  a  public 
nquiry  into  the  charges. 

In  a  memorandum  to  the  WDSU 
staff  last  Wednesday,  Mr.  Weber, 
)art-owner  and  general  manager, 
laid  the  station  had  the  "sincerest 
•.onfidence  that  the  FCC  will  rec- 
)gnize  that  equal  time  opportunity 
vas  afforded  by  WDSU  to  its  ful- 
!st  capacity  to  all  candidates  and 
hat  the  contention  to  the  contrary 
)y  Sen.  Overton  will  be  proven 
alse." 

James  Lawrence  Fly,  former 
•'CC  chairman,  had  previously  ad- 
'ised  Sen.  Overton  that  "it  does  not 
.ppear  .  .  .  that  there  has  been  a 
iolation  of  the  Act."  More  letters 
rom  the  Louisiana  Senator  fol- 
3wed,  however,  and  last  week's  ac- 
ion  came  after  the  complainant 
rrote  Chairman  Paul  A.  Porter  a 
jngthy  letter  on  Jan.  19,  stating: 
In  my  opinion,  the  violations  and 
lisconduct  revealed  by  the  investi- 
ation  of  the  Commission  in  con- 


nection with  operation  of  WDSU 
during  the  Senatorial  primary  cam- 
paign of  last  summer  are  so  griev- 
ous that  for  the  Commission  to 
delay  action  .  .  .  would  constitute 
a  miscarriage  of  justice." 

Sen.  Overton  first  complained  to 
Mr.  Fly  last  Oct.  6  in  a  letter  charg- 
ing that  WDSU  refused  to  sell  him 
time  for  his  campaign.  That  com- 
munication said  the  Senator  had 
arranged  with  Joe  Oswald  of 
KWKH  Shreveport  to  arrange  for 
eight  weekly  broadcasts  on  a  state- 
wide hookup,  that  all  stations  had 
cleared  time  except  WDSU  and  that 
Mr.  Weber  advised  that  no  time 
was  available  between  4:30-10:35 
p.m.  Sundays  through  Fridays.  Mr. 
Oswald  is  commercial  manager  of 
the  Shreveport  station.  John  D. 
Ewing,  owner  and  Shreveport  pub- 
lisher, is  an  applicant  for  a  station 
in  New  Orleans. 

Asked  Log  Check 

His  next  letter,  dated  Nov.  6, 
after  Mr.  Fly  advised  there  was  no 
violation,  requested  the  Commission 
to  check  the  WDSU  log  from  July 
1-Sept.  12  to  ascertain  what,  if  any, 
political  addresses,  speeches  or 
statements  were  permitted  over 
WDSU  between  6-10  p.m.  On  Dec. 
19  E.  K.  Jett,  then  interim  chair- 
man, sent  an  analysis  of  the  log  to 
Sen.  Overton,  advising:  "The  facts 
disclosed  in  this  analysis  and  in  the 
program  logs  of  Station  WDSU  are 
being  brought  to  the  Commission's 
attention  for  appropriate  action." 

That  analysis  disclosed.  Sen. 
Overton  wrote  Chairman  Porter, 
that  "nine  broadcasts — all,  with  one 
exception,  being  approximately  15 
minutes  duration  —  were  delivered 
over  WDSU  by  Mr.  E.  A.  Stephens 
or,  possibly,  other  speakers  in  his 
behalf  between  the  hours  of  6  and 
10:35  p.m.  on  week  nights  of  Mon- 
day through  Friday;  and  two  on 
Sunday  evenings  within  the  time 
denied  all  other  candidates." 

"I  respectfully  submit  that  such 
conduct  on  the  part  of  the  station," 
wrote  Sen.  Overton,  "its  owner  and 
operator,  is  a  clear  violation  of  Sec. 
315  of  the  Commissions  Act  which 
Mr.  Fly  quoted  to  me  in  his  letter 
dated  Oct.  12,  1944." 


Sen.  Overton  challenged  the  Com- 
mission's grant  of  last  fall,  renew- 
ing the  WDSU  license  to  Nov.  21, 
1945,  "while  the  FCC  was  contin- 
uing its  investigations  as  to  the 
probable  political  favoritism  and 
other  misconduct  of  this  station. 
...  I  consider  that  the  subject  mat- 
ter brought  by  me  to  your  attention 
raises  serious  questions  as  to 
whetJier  the  continued  operation  of 
this  station  will  be  in  the  public 
interest  and  whether  the  owner  or 
owners  of  the  station  are  qualified 
to  continue  its  control  in  the  public 
interest." 

Mr.  Weber  had  no  comment, 
other  than  his  memorandum  to  the 
WDSU  staff,  text  of  which  follows: 

You  will  hear  It  stoted  that  a  hear- 
ing concerning  WDSU  has  been  set 
by  the  FCC  for  March  21,  1945.  This 
hearing  Is  the  result  of  a  complaint 
by  Sen.  Overton  that  equal  time  op- 
portunity on  WDSU  was  not  given 
last  summer  to  his  campaign  In  the 
Democratic  primary  In  Louisiana  for 
U.  S.  Senator.  Ovr  Information,  re- 
ported by  o\vr  Washington  attorney. 
Is  that  the  Commission  has  not  named 
this  a  hearing  for  the  renewal  or  re- 
vocation of  the  license  of  WDSU. 

It  Is  reported  that  the  FCC  has 
asked  for  a  hearing  so  that  any  fur- 
ther facts  may  be  presented  to  amplify 
the  report  furnished  by  WDSU  to  an- 
swer the  complaint  by  Sen.  Overton. 
WDSU  has  the  sincerest  confidence 
that  the  FCC  will  recognize  that  equal 
time  opportunity  was  afforded  by 
WDSU  to  Its  fullest  capacity  to  all 
candidates  and  that  the  contention 
to  the  contrary  by  Sen.  Overton  will 
be  proven  false. 


WBAX  Hearin!a;s  End 

HEARINGS  in  the  Wilkes-Barre. 
Pa.,  case,  involving  application  of 
John  H.  Stenger  Jr..  licensee  of 
WBAX.  for  regular  license,  and 
annlications  of  three  others  for 
WBAX  facilities  (1240  kc).  were 
to  be  concluded  Saturdav  (Feb.  17> 
before  Hugrh  B.  Hutchinson,  FCC 
examiner.  August  W.  Grebe,  office 
manager  of  WBAX  since  .July  1. 
1941,  testified  that  the  station  had 
paid  all  old  indebtedness,  showed 
a  net  operatine  profit  in  1944  of 
$36,604,  and  Mr.  Stenger's  net 
worth  was  $41,849.57.  WBAX  was 
placed  on  temporary  license  in  1941 
because  of  several  judgments 
against  the  station.  Other  appli- 
cants are  Northeastern  Pennsvl- 
vania  Broadcasters  Inc.,  Kev 
Broadcasters  Inc.  and  Central 
Broadcasting  Co. 
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RABBI  AARON  KRONENBERG, 
59,  president  of  WBYN  Brooklvn 
and  a  pioneer  of  racial  and  reli- 
gious programs,  died  Thursday  at 
his  home  in  Brooklyn.  He  had  been 
ill  since  1943. 

Rabbi  Kronenberg  made  his  first 
broadcast  from  the  old  WCNW 
Brooklyn  in  1926.  He  was  widely 
known  for  his  appeals  on  behalf  of 
welfare  organizations  of  all  de- 
nominations and  for  his  radio  ser- 
mons. Until  he  became  ill,  Rabbi 
Kronenberg  rarely  missed  a  daily 
broadcast  in  Yiddish  in  nearly  19 
years.  His  last  radio  talk  was  on 
Dec.  31,  1944. 

In  1941  Rabbi  Kronenberg  be- 


came president  of  WBYN  when 
four  stations,  WARD  WBBC 
WVFW  WLTH,  were  consolidated. 
He  formerly  operated  WARD.  A  na- 
tive of  Warsaw,  Rabbi  Kronenberg 
came  to  this  country  in  1905.  He 
was  a  member  of  the  Council  of 
Orthodox  Rabbis  of  America,  board 
of  directors  of  the  Hebrew  Home  & 
Hospital  for  the  Aged,  Brooklyn, 
and  was  active  in  the  Pride  of 
Judea  Children's  Home. 

Surviving,  besides  his  wife,  Mrs. 
Rae  Linden  Kronenberg,  are  two 
sons,  Capt.  Samuel  Kronenberg, 
AAF,  and  Oscar,  and  a  daughter, 
Mrs.  Jean  Berger. 


Sales  of  Spokane 
Stations  Expected 

Ed  Craney  and  Haas  Interests 
Reported  Buying  KFPY 

CHANGES  in  ownership  of  Spo- 
kane's top  stations — KHQ,  NBC 
outlet,  and  KFPY,  Columbia  offi- 
liate — are  expected  within  the  next 
fortnight. 

Control  of  KFPY  would  pass 
from  Mrs.  T.  W.  Symons  Jr.,  2/3 
owner,  and  Arthur  L.  Bright,  vice- 
president  and  general  manager  and 
1/3  owner,  to  Ed  Craney,  Montana 
and  Oregon  broadcaster,  and  the 
Queen  City  Broadcasting  Co., 
operating  KIRO  Seattle,  headed 
by  Saul  Haas,  under  a  transaction 
completed  last  week  and  subject 
to  FCC  approval.  While  no  formal 
announcement  has  been  made,  it 
is  understood  that  the  sale  involved 
in  the  neighborhood  of  $450,000. 

Wasmer  to  Keep  KGA 

KHQ,  owned  by  Maj.  Louis  Was- 
mer, is  expected  to  be  sold  shortly, 
in  compliance  with  the  FCC's  duo- 
poly regulation.  Maj.  Wasmer, 
who  is  about  to  go  on  inactive  duty 
after  some  two  years  in  the  Army 
Air  Forces,  will  retain  his  owner- 
ship of  KGA  Spokane,  Blue  outlet. 
It  is  understood  several  groups 
have  been  negotiating  for  KHQ 
and  the  FCC  last  week  approved 
a  temporary  extension  of  authoriza- 
tion to  permit  consummation  of  a 
deal. 

Informal  notice  of  the  KFPY 
transaction,  it  is  understood,  has 
reached  the  FCC,  though  the  pre- 
cise details  are  lacking.  One  report 
was  that  Mr.  Bright  had  sold  his 
1/3  interest  to  Mr.  Haas  and  his 
KIRO  associates  and  that  Mr. 
Craney  had  purchased  1/3  of  Mrs. 
Symons'  holdings,  with  the  remain- 
ing 1/3  to  be  disposed  of  (pre- 
sumably to  Mr.  Craney).  The  other 
report  was  that  Mr.  Craney  had 
acquired  all  of  Mrs.  Symons'  hold- 
ings in  the  station  and  that  the 
overall  price  was  "under  $500,000". 

Mrs.  Symons  also  is  half-ovmer 
of  KXL  Portland,  with  Mr.  Craney 
holding  the  other  half.  Whether 
that  station  is  in  any  wise  involv- 
ed in  the  transaction  was  not  re- 
vealed. Mr.  Craney  also  operates 
KGIR  Butte,  and  the  Z-Bar  Net- 
work. 

Mr.  Haas  has  enjoyed  meteoric 
success  in  radio,  having  acquired 
KIRO  as  a  250-watter  a  decade 
ago.  The  station  now  operates  with 
50,000  w  and  is  the  Seattle  CBS 
outlet.  A  prominent  New  Deal  fig- 
ure in  the  Pacific  Northwest,  he 
is  the  Collector  of  Customs  at  the 
port  of  Seattle  and  has  been  Demo- 
cratic campaign  manager  during 
the  Presidential  and  Congressional 
campaigns  in  the  Northwest  area. 


SENATE  Appropriations  Committee 
last  week  reported  favorably  an  ap- 
propriation measure  (HJ  Res-85)  to 
provide  funds  to  complete  the  quin- 
quennial Census  of  Agriculture.  The 
bill,  appropriating  $6,784,000,  passed 
the  House  Feb.  7. 
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.  .  .  but  you  can't  make  him  drink 


That  old  saw  about  the  horse  and  water  still  holds 
true  .  .  .  particularly  with  smart  time  buyers.  There  was 
once  a  time  when  you  could  show  him  a  radio  trough 
full  up  to  the  brim  with  glamour  call  letters,  power,  and 
"acceptance".  .  .  and  he'd  water  his  whole  budget. 

But  not  any  more! 

Maybe  that's  one  reason  W-I-T-H,  the  successful 
independent  in  Baltimore,  has  come  so  far,  so  fast.  For 
W-I-T-H  delivers  the  goods  at  the  lowest  cost  per 
dollar  spent  than  any  other  station  in  town.  If  you  want 
to  check  a  sound  sales  idea  .  .  .  use  Baltimore  as  your 

BROADCASTING    •    Broadcast  Advertising 


test  city.  And  to  make  sure  you  give  it  every  chance 
to  prove  out  .  .  .  use  W-I-T-H. 

There  are  a  lot  of  sales  performance  facts  to  prove 
our  W-I-T-H  point . . .  but  there's  nothing  so  satisfying 
as  seeing  it  work  for  your  own  product. 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President    '    Rtpresented  Nationally  hv  Headley-Reed 
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LOOKING 


FCC  Denies  KNAK  Rehearing  Petition 
On  Regional  Grant  to  Hinckley-Hatch 


SOUTH 


Most  marketing  experts  agree  that  the 
South  is  now  the  nation's  greatest  "area 
of  opportunity."  If  you  feel  that's  true  in 
your  industry,  we  suggest  you  consider 
South  Carolina  as  a  starting  point. 

South  Carolina  is  easy  to  cover.  One  sta- 
tion— WIS  at  Columbia — reaches  virtually 
the  entire  State,  daytime.  The  WIS  service 
area  has  74%  more  radio  homes  than 
New  Orleans,  185Vo  more  than  Atlanta, 
208%  more  than  Birmingham. 

We'd  welcome  an  opportunity  to  tell  you 
how  and  why  this  5000-watt  station,  at 
560  KC,  has  a  stronger  signal  (actually 
delivers  more  microvolts)  over  a  larger 
area  than  is  possible  even  to  many 
50,000-watt  stations.  Drop  us  a  line — or 
ask  Free  &  Peters. 


WIS 

COLUMBIA 
SOUTH  CAROLINA 

5000  WAHS         •         560  KC 

FREE  &  PETERS,  Inc.,  National  RepresentativeM 
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PETITION  alleging  violation  of 
the  FCC  network  regulations,  filed 
by  the  Granite  District  Radio 
Broadcasting  Co.,  licensee  of  the 
new  KNAK  Salt  Lake  City,  seek- 
ing rehearing  in  the  grant  of  a 
construction  permit  to  the  Salt  Lake 
City  Broadcasting  Co.  for  a  re- 
gional outlet  in  Salt  Lake  City  to 
operate  on  910  kc  with  1  kw  power, 
was  denied  last  week  by  the  Com- 
mission. 

KNAK,  which  began  operations 
Feb.  11  on  1400  kc  with  250  w  pow- 
er, unlimited  time,  complained  that 
the  Hinckley-Hatch  group  was 
granted  a  construction  permit  Oct. 
30,  1944,  "which  included  an  ar- 
rangement based  upon  a  violation 
of  the  Commission's  Rules,  par- 
ticularly Sec.  3.102."  Stockholders 
in  the  Salt  Lake  City  Broadcast- 
ing Co.  are  Abrelia  S.  Hinckley, 
wife  of  Robert  H.  Hinckley,  director 
of  the  Office  of  Contract  Settle- 
ment, former  Assistant  Secretary 
of  Commerce,  and  until  recently 
chairman  of  the  Civil  Aeronautics 
Authority;  and  George  C.  Hatch, 
former  manager  of  KLO  Ogden, 
Utah,  and  his  wife,  Wilda  Gene 
Hatch. 

Sees  no  Violation 

Petition  alleged  that  Wilda  Gene 
Hatch  is  the  daughter  of  A.  L. 
Glassman,  president  and  principal 
stockholder  of  KLO,  and  that 
KNAK  was  prevented  from  obtain- 
ing Mutual  service  because  of  an 
exclusive  contract  between  KLO 
and  Mutual  which  embraced  both 
Ogden  and  Salt  Lake  City.  KNAK 
contended  that  Salt  Lake  City  is 
not  within  the  primary  coverage 
area  of  KLO,  therefore  Sec.  3.102, 
relating  to  territorial  exclusivity 
of  network  contracts,  was  violated. 

In  a  memorandum  opinion  the 
Commission  held,  however,  that 
"KLO  does  render  a  primary  serv- 
ice to  Salt  Lake  City  within  the 
meaning  of  Regulation  3.102"  and 
that  there  was  no  violation.  Con- 
struction permit  was  granted  the 
Hinckley-Hatch  interests  without 
a  hearing  Oct.  30,  1944,  only  a  short 
time   after   application  was  filed 


[Broadcasting,  Nov.  6].  Applica- 
tion included  letters  from  both  the 
Mutual  and  Intermountain  net- 
works advising  the  petitioners  that 
should  the  FCC  grant  a  license,  the 
respective  networks  would  provide 
service. 

Both  the  Hinckley-Hatch  and 
KNAK  applications  were  denied  by 
the  Radio  &  Radar  Division  of  the 
War  Production  Board  on  the 
grounds  that  neither  station  would 
help  to  promote  the  war  effort.  The 
WPB  later  reversed  the  earlier  or- 
der with  reference  to  the  Hinck- 
ley-Hatch request  and  granted  con- 
struction [Broadcasting,  Feb.  5]. 
KNAK  went  ahead  with  its  work, 
however,  since  expenditures  for  new 
construction  were  within  the  $200 
limit  placed  by  WPB  and  therefore 
no  special  authorization  was  re- 
quired. 

In  a  special  three-hour  program 
beginning  at  7  p.m.  Feb.  11,  KNAK 
formally  went  on  the  air  without 
a  network  affiliation.  In  Salt  Lake 
City  the  Blue  outlet  is  KUTA; 
CBS  affiliate  is  KSL  and  the  NBC 
station  is  KDYL,  with  Mutual  at 
KLO. 

Effective  Feb.  12  KNAK  began 
operations  from  7  a.m.-lO  p.m. 
Howard  R.  Johnson  is  president, 
L.  M.  Johnson  vice-president; 
Francis  W.  Shaelling,  secretary- 
treasurer.  Stockholders  include  C. 
Nello  Westover,  Otto  Fisher,  Mrs. 
L.  A.  Miner,  Paul  Q.  Callister.  R. 
K.  Christensen,  formerly  of  Wash- 
ington, has  been  appointed  pro- 
gram director. 


Warners  in  Video 

TO  ERECT  a  television  and  FM 
transmitter,  Warner  Bros,  has  pur- 
chased 17  acres  near  Hollywood  at 
reported  price  of  $1,500,000.  Prop- 
erty includes  highest  elevation  in 
the  exclusive  Outpost  Hills  estate 
section.  Los  Angeles  Planning 
Board,  in  granting  a  zoning  vari- 
ance for  construction,  ruled  site 
must  be  for  transmitters  only,  and 
not  include  a  broadcasting  studio. 
Film  company  also  owns  and  op- 
erates KFWB  Hollywood. 


No  Grab 
Bag  Here! 

WAIR's  record  of  success  makes  it 
possible  for  you  to  plot  your  sales 
and  distribution  course  with  a 
remarkable  degree  of  accuracy. 
WAIR  is  a  "must"  in  this  great 
market. 

WAI  R 

Winston  -  Salem,  North  Carolina 
Representative:  The  Walker  Company 
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WEED  AND  COMPANY  ; 

RADIO  STATION  REPRESENTATIVES  S 

NEW  YORK   •   BOSTON   .   CHICAGO   •   DETROIT   •   SAN  FRANCISCO    •  HOLLYWOOD] 


10^ 


5000  WATTS 


DAY  AND  NIGHTi 


Weed  &  ea. 

National  Representfltiv 


OWI  French  Messages 
Drawing  60%  Response 

ABOUT  60%  of  the  personal  mes- 
ages  from  Fi-ench  citizens  here 
shortwaved  to  France  since  last 
October  on  OWI  radio  programs 
have  evoked  response  from  friends 
and  relatives  overseas,  according  to 
the  Overseas  Branch  of  the  OWI, 
which  recently  disclosed  the  serv- 
ice. Since  last  October  the  OWI  has 
made  available  four  minutes  of  a 
daily  half -hour  program  beamed  to 
France  for  50-word  messages  from 
French  citizens  who  have  lost  con- 
tact with  persons  close  to  them. 

Messages  must  be  passed  by  the 
French  Consulate  and  the  Office  of 
Censorship,  and  are  recorded  in 
person  and  broadcast,  or  read  by 
Nancy  Smith,  who  conducts  the 
prog-ram.  To  insure  coverage,  the 
personal  items  are  rebroadcast  by 
ABSIE  and  repeated  by  shortwave 
at  6:30  and  10:15  p.m.  French  time 
the  same  day.  Project  started  two 
years  ago  to  allow  men  on  French 
ships  in  New  York  harbor  to  com- 
municate with  their  families,  but 
was  dropped  and  resumed  on  a  reg- 
ular basis  only  last  October. 


New  Montreal  Station 

CJAD  are  call  letters  of  a  new 
1,000  w  station  on  800  kc  for  Mon- 
treal, issued  to  J.  Arthur  Dupont, 
until  recently  commercial  manager 
for  Quebec  for  the  CBC.  Mr.  Dupont 
is  a  veteran  of  Canadian  broadcast- 
ing, having  been  with  the  predeces- 
sor of  the  CBC,  the  Canadian  Ra- 
dio Broadcasting  Commission,  and 
before  that  with  the  chain  of  radio 
stations  of  the  Canadian  National 
Railways. 


Mi  tin  Jean  Lnwlor 
Comptoii  Adv.  Inc. 
New  York  Citv 

Dear  Jp.wn: 

Remember  Gene  KeUy  who  used  to  do 

sports    for    »s    here    at    WCHS.  Well. 

Gene's  doing 

pretty  much 

thing  now  for 
Uncle  Sam 
somewhere  in 
the  CBI  The- 
atre and  doing 
it  so  well  he 
recentlii  re- 


Bronze  Star. 
Pretty  sivell 
isn't  it?  Weil. 
Gene's  a  pret- 
ty  swell  guy. 


Let's  hope 
he'll  be  back 
soon,  available 
for  sponsor- 
3  h  i  p  on 
WCHS. 


Yrs.. 

Algv 

By  the  ivay,  do  you  know  the  TmwIot 
irho  used  to  live  in  Pittsburph? 

WCHS 

Charleston,  W.  Va. 


R.  L,  MURRAY  DIES 
ON   CANADIAN  TRIP 

ROBERT  L.  MURRAY,  55,  direc- 
tor of  public  relations  of  ASCAP, 
died  suddenly  Feb.  10  of  a  heart  at- 
tack in  Montreal,  while  on  his  way 
to  the  CAB  convention. 

A  native  Minnesotan,  he  began 
his  newspaper  career  on  the  Min- 
necupolis  Tribune,  becoming  sports 
editor  in  1910  and  subsequently 
switching  to  the  same  position  on 
the  Duluth  News-Tribune. 

After  working  in  Winnipeg,  he 
joined  Hearst,  spending  11  years 
on  various  Hearst  papers.  While 
on  the  Boston  'Herald  Mr.  Murray 
inaugurated  the  first  picture  tabloid 
page,  forerunner  of  today's  tabloid 
newspapers.  Leaving  Boston  he  be- 
came editor  of  the  New  York 
Americcm.  His  final  newspaper  post 
was  managing  editor  of  the  New- 
ark Ledger. 

After  handling  publicity  and  pro- 
motion for  Ely  Culbertson,  bridge 
expert,  Mr.  Murray  was  advertis- 
ing manager  of  Auto-Bridge  before 
joining  ASCAP  Nov.  1,  1940.  He 
was  a  veteran  of  the  first  world 
war,  serving  as  a  first  lieutenant. 
He  is  survived  by  his  wife,  Mrs. 
Hermine  Murray,  and  two  stepsons, 
Pfc.  Philip  Welch  and  Lt.  Paul  E. 
Welch. 


Guy  Byam  Missing  After 
Berlin   Fortress  Attack 

GUY  BYAM,  27,  BBC  war  report- 
er, has  been  missing  in  action  since 
a  Flying  Fortress  attack  on  Ber- 
lin Feb.  3,  U.  S.  Eighth  Air  Force 
headquarters  in  London  announced 
Feb.  10.  The  plane  in  which  he  was 
flying  was  hit  by  flak  and  two  en- 
gines were  knocked  out,  according 
to  the  announcement. 

Wounded  and  "invalided"  out  of 
Combined  Operations,  which  he 
joined  in  1941  after  service  in  the 
British  Navy  since  1939,  Mr.  Byam 
entered  the  BBC  French  Service  as 
subeditor,  then  transferred  to 
European  Productions  as  writer- 
producer.  He  then  became  war  cor- 
respondent for  the  European  serv- 
ice, and  in  April  1944  was  shifted 
to  the  BBC  War  Reporting  Unit. 
A  trained  paratrooper,  Mr.  Byam 
participated  in  more  than  eight 
jumps.   

ALLEN  B.  DiiMONT  Labs,  has  de- 
veloped new  type  oscillograph  (Du- 
Mont  Type  208B),  designed  to  stand 
up  longer  in  rugged  field  service. 


en. pi 
COUNTIES 
4  STATES  in 
2  NATIONS. 


R-ODEiRI  Cl<s 
VAL  LAWaENCt 


Ml^pID 

the  inftiiontial  station  in 
Et  Paso  covers  it  ALL. 


/-  IN  T*IE  EL  PASO 

SoufhH^est  use  KROD 
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Patterned  for 

OKLAHOMA  WOMEN 


^     MISTLETOE  EXPRESS  ★ 

An  Oklahoma  mother  sends  her  Fort  Sill  soldier  a  cake. 
She  invariably  calls  Mistletoe  Express  Service.  An  Okla- 
homa A.  &  M.  College  girl  ships  her  mother  a  box  of 
flowers  for  an  anniversary.  Mistletoe  again  gets  the  call. 
Its  1944  cargo  totaled  more  than  80,000,000  pounds. 


@ 


® 


Edyth  Thomas  Wallace  is  one  of  the  most  widely  quoted 
writers  of  counsel  to  parents  in  the  country.  She  is  a  staff 
writer  of  The  Oklahoman  and  Times.  Her  syndicated 
feature,  "Poii>ts  for  Parents",  is  read  by  millions  of  mothers. 
Her  column,  "Our  Homes",  is  a  Southwestern  favorite. 

Equally  at  home  before  a  farm  woman's  club  or  at  her  of- 
fice typewriter,  Lola  Clark  Pearson  has  been  woman's  de- 
partment editor  of  The  Farmer-Stockman  for  twenty  years.  No 
other  Oklahoma  personality  exerts  as  much  influence  on 
the  rural  housewife  in  Oklahoma  and  Texas  as  Mrs.  Pear- 
son. No  other  farm  counselor  enjoys  such  a  widespread 
popularity. 

Through  a  six-day-a-week  quarter  hour  series  over  WKY, 
Helen  Barr  brings  to  Oklahoma  women  their  favorite  high- 
lights of  home-making.  This  early  morning  program,  origi- 
nating in  WKY's  studios  at  8:45  a.m.,  is  one  of  the  big 
reasons  why  women  in  this  area  look  upon  WKY  as  their 
preferred  station. 


★    FARMER-STOCKMAN  * 


All  along  the  Oklahoma  Publishing  Company's 
four  lane  approach  to  merchandising  In  Oklahoma 
are  to  be  found  guideposts  to  the  woman.  Coordi- 
nated into  a  sales  barrage,  The  Oklahoman  and 
Times,  The  Farmer-Stockman,  radio  station  WKY 
and  Mistletoe  Express  Service  muster  a  potent  punch 
:tmong  feminine  readers,  listeners  and  buyers  that 
rings  the  bell  on  dealers'  cash  registers.  You  can  do 
a  good  job  in  the  Oklahoma  market  with  any  one. 
You  can  do  a  better  job  with  all  four. 

OL  OKLAHOMA 
PUBLISHING 
COMPANY 

THE  DAILY  OKLAHOMAN  OKLAHOMA  CITY  TIMES 
THE  FARMER-STOCKMAN  MISTLETOE  EXPRESS 

WKY,  OKLAHOMA  CITY  KVOR,  COLORADO  SPRINGS 
KLZ,   DENVER  (Under   Affiliated  Management) 

REPRESENTED  BY  THE  KATZ  AGENCY 


Fulton  Lewis  jr.,  "America's 
Most  Listened  To"  News  Re- 
porter, currently  sponsored  oh 
1 30  stations  from  coast-to-coasf 
is  now  available  for  your  client 
in  one  or  all  of  60  different 
markets. 

Today  when  good  time  is  tough 
"to  buy — and  good  programs 
even  tougher . . .  DON'T  OVER- 
LOOK THIS  BUY  .  .  .  Fulton 
Lewis  jr.  has  both  ...  a  pro- 
gram they  listen  to  at  a  time 
when  they  listen. 


For  Further  Details  —  Phone,  Wire 
or  Write  WILLIAM  B.  DOLPH, 
Barr  Building,  Washington,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 
Affiliated  with  the   MUTUAL  BROADCASTING  SYSTEM 


WLEV  LOSES  FINAL 
APPEAL  BEFORE  FCC 

SUSTAINING  its  presiding  mo- 
tions officer  (Harry  M.  Plotkin,  as- 
sistant general  counsel  and  chief  of 
litigation),  the  FCC  last  week  de- 
nied petition  of  WLEU  Erie,  Pa., 
for  authority  to  intervene  and  en- 
large the  issues  in  the  grant  of  a 
construction  permit  to  WERC  Erie 
to  change  frequency  from  1490  to 
1230  kc  [Broadcasting,  Feb.  12]. 

On  motion  of  WJTN  Jamestown, 
N.  Y.,  and  WCED  DuBois,  Pa., 
however,  the  Commission  set  aside 
its  grant  and  designated  the  WERC 
application  for  hearing,  making 
WJTN  and  WCED  parties.  WJTN 
later  withdrew.  The  case  is  still 
pending,  with  WCED  an  inter- 
venor. 

WLEU  contended  the  wartime 
freezes  caused  voluntary  with- 
drawal of  its  petition  filed  Dec.  2, 
1941,  to  change  frequency  from 
1450  to  1260  kc  and  to  increase 
power  from  250  w  to  5  kw  days  and 
1  kw  nights,  although  there  was 
never  any  intention  of  abandoning 
the  application.  An  earlier  petition 
of  WLEU  to  set  aside  the  WERC 
grant  and  reconsider,  filed  last  Oc- 
tober, had  been  denied. 

In  the  petition  denied  last  week 
WLEU  contended  that  the  grant  to 
WERC  "under  the  circumstances  is 
equivalent  to  taking  property  with- 
out due  process  of  law,"  inasmuch 
as  WLEU  had  invested  a  consider- 
able sum  in  planning  the  change 
from  local  to  regional  and  had 
withdrawn  its  application  in  fur- 
therance of  the  war. 


CONGRATULATORY  conversation 
is  held  as  Glenn  U.  Snyder  (1) ,  vice- 
president  and  general  manager  of 
WLS  Chicago  and  Bill  Cline  (r), 
station  editor,  wish  America's  lead- 
ing ace,  Maj.  Richard  Bong,  the 
very  best  of  luck  in  his  marriage 
to  the  former  Marjorie  Vatten- 
dahl,  of  Superior,  Wisconsin. 


WBRW  Transfer  Asked 

APPLICATION  has  been  filed 
with  the  FCC  requesting  consent 
to  transfer  control  of  WBRW 
Welch,  W.  Va.,  250  w  outlet  on  1340 
kc,  to  Clarence  H.  Frey  and  Robert 
0.  Greever,  owners  of  WLOG 
Logan,  W.  Va.,  and  three  other  in- 
dividuals. Present  owners,  J.  W. 
and  Gladys  Blakley  and  J.  Reed 
Werness,  wish  to  retire  from  broad- 
casting and  propose  to  sell  for 
$67,239  all  150  outstanding  shares 
in  McDowell  Service  Corp.,  WBRW 
license  corporation,  to  Messrs.  Frey 
and  Greever  (25  sh  each) ;  Joe  G. 
Hunt  (50  sh),  editor  of  the  Welch 
Daily  Newis  and  general  manager 
and  treasurer  of  the  Welch  Pub. 
Co.,  and  Ellis  Landreth  (25  sh), 
business  manager  of  Welch  Pub. 
Co.  Mr.  G.  Frey  is  also  publisher  of 
the  Logan  Banner. 
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Wildroot  Expansion 

WILDROOT  Inc.,  Buffalo,  in  step- 
ping up  its  use  of  radio  advertis- 
ing for  hair  tonic  has  appropriated 
more  than  $1,000,000  for  1945  with 
about  $500,000  to  be  used  for  other 
media.  Firm  which  has  tripled  its 
station  list  during  the  past  six 
months,  is  currently  using  live  and 
transcribed  chain-break  and  spot 
announcements  at  varying  inter- 
vals, five-minute  and  quarter-hour 
musical  and  news  programs  on 
some  150  stations  throughout  the 
country.  Other  stations  will  gradu- 
ally be  added  to  the  list.  Some  eight 
stations  have  already  been  added 
since  Jan.  1.  Agency  is  BBDO,  New 
York. 


IOWA 
PREFERS 

WHO 

Ask  Free  &  Peters  for 
the  Proof.' 

50,000  WAITS  •  DES  MOINES 


BROADCASTING    •    Broadcast  Adverliting 


Picture  of  a  team  about  to  warm 
up  for  the  Battle  of  the  Century 


SOME  day  the  war  is  going  to  be  over.  Then: 
reconversion. 

You've  heard  a  lot  about  reconversion.  But 
most  of  the  worry-in-print  has  been  about  the 
business  of  turning  bicycle  plants  back  into 
bicycle-making. 

But  there  is  another  side  to  the  reconversion 
picture.  That's  the  problem  of  getting  peace-time 
goods  distributed  so  cheaply  that  manufacturers 
can  keep  prices  down  and  sell  so  much  that  our 
economy  won't  fall  apart.  Because  if  it  should  fall 
apart,  we  would  have  a  lot  of  unemployment,  and 
if  we  have  a  lot  of  unemployment  nobody  will 
buy  anything,  and  .  .  .  well,  we  have  been  to  that 
party! 

Cutting  distribution  costs  is  where  we  come 
into  this  picture— the  sponsors  and  the  agencies 
and  ourselves. 

All  three  of  us  are  going  to  have  to  roll  up  our 
sleeves  and  fight  a  vital  battle  for  industry  and  the 
public  on  the  post-war's  most  important  eco-' 
nomic  front. 

Our  objective  is  clear.  Radio  must  be  made 
more  efficient,  more  economical,  than  ever  before 
—and  we're  not  overlooking  the  fact  that  the 
wise  use  of  radio  has  always  been  the  rfiost  eco- 
nomical way  to  sell  goods. 

How  are  we  going  to  improve  radio? 

First,  let  us  recognize  that  the  advertisers  and 
agencies  have  done  a  remarkable  job.  By  com- 
peting for  audience  they  have  helped  to  make 
radio  a  national  habit  and  their  joint  efforts  and 
ours  have  raised  radio  ownership  from  10,2  50,- 
000  homes  in  1929  to  33,100,000 homes  in  1945. 


THE  SHOWS  PRODUCED  BY  ONE  AGENCY  ALONE 
REACH  AS  MANY  PEOPLE  IN  A  YEAR  AS  ALL  THE 
FILMS  OF  ALL  THE  STUDIOS  IN  HOLLYWOOD. 

Our  own  first  job  is  to  provide  maximum  phys- 
ical facilities  to  reach  these  millions.  Today  the 
Blue  reaches  over  21,000,000  homes.  The  num- 
ber is  increasing.  Recently  we  announced  the 
addition  of  six  important  stations.  As  we  prepare 
this  advertisement,  two  more  great  stations  nave 
joined  the  Parade  to  the  Blue:  WCAE,  which  has 
established  the  biggest  local  audience  in  Pitts- 
burgh, and  WFBR,  which  covers  the  Baltimore 
market  like  a  blanket. 

The  second  job  is  to  help  where  help  is  sought 
in  building  Blue  commercial  programs. 

Take  the  problem  of  talent.  By  using  sustaining 
time  to  develop  shows  the  Blue's  new  program 
department  is  uncovering  low-cost  talent  that 
promises  to  deliver  large  audiences.  Winners 
must  be  developed  from  the  beginners.  It  is  also 
pre-testing  new  programs  on  our  own  time  to 
remove  a  percentage  of  the  risk  that's  always  in- 
volved when  a  new  show  goes  on  the  air.  Thafs 
service  to  both  agencies  and  advertisers. 

After  the  war,  the  radio  networks  will  be  one 
of  the  greatest  forces  in  the  nation  in  helping  us 
all  land  on  our  feet. 

Our  post-war  eye,  while  it  is  on  our  competi- 
tive position,  is  more  particularly  on  our  poten- 
tial ability  to  help  the  tJ.  S.  industry  to  new  levels 
of  prosperity  and  a  common  agreement  that  if  we 
will  only  continue  to  improve  our  way  of  life,  it 
cannot  be  matched  anywhere  in  the  world. 

You  can  write  that  one  down. 


THIS  IS  THE 


NETWORK 


Blue  Names  Jaeger^  Smithy  Rynd  V-Ps; 
Kintner  to  Head  Washington  Operation 


C.  p.  JAEGER,  general  sales  man- 
ager of  the  Blue  Network;  Fred 
Smith,  director  of  promotion,  pub- 
1  i  c  i  t  y  and  ad- 
vertising;  and 
Charles  E.  Rynd, 
formerly  t  r  e  a  s- 
urer,  were  elected 
vice-presidents  of 
the  network  at  a 
meeting  Feb.  I'l 
of  the  board  of  di- 
rectors of  Ameri- 
can Broadcasting 
Co.,  owner  of  the 
Blue.  Board  also 
created  a  new  department,  news 
and  news  features,  to  be  respon- 
sible for  all  news  and  news  fea- 
tures broadcast  on  the  network  and 


Mr.  Jaeger 


for  national  and  international  news 
coverage.  Robert  E.  Kintner,  vice- 
president,  will  have  charge  of  this 
department,  with  G.  W.  (Johnny) 
Johnstone  continuing  as  director  of 
news  and  news  features. 

Mr.  Kintner  will  also  be  in 
charge  of  the  Blue's  Washington 
office,  which  the  board  voted  to 
reorganize  and  expand.  He  will 
maintain  his  headquarters  in  New 
York,  spending  only  a  few  days  a 
month  in  Washington.  The  pub- 
licity department,  with  Earl  Mul- 
lin  continuing  as  manager,  will 
henceforth  report  to  Mr.  Smith  in- 
stead of  to  Mr.  Kintner  as  for- 
merly. 

Mr.  Rynd  in  his  new  position  will 
act  as  coordinator  of  the  intra- 


Mr.  Rynd 


Mr.  Smith 


departmental  operation  of  the  Blue. 
In  addition,  the  sales  service,  office 
management,  recording  and  pur- 
chasina:  departments  will  continue 
to  report  to  him.  C.  Nicholas 
Priaulx,  vice-president  in  charge  of 
finance,  was  elected  treasurer,  suc- 
ceeding Mr.  Rynd. 

Mr.  Jaeger,  who  joined  the 
Blue's  commercial  program  depart- 
ment in  1942,  subsequently  trans- 
ferring to  sales,  was  previously 
vice-president    of  Transamerican 


24  HOURS  A  DAY 

KCKN  is  the  only  Kan- 
sas City  station  broad- 
casting day  and  night 
ALL  night. 


'THIS  IS  MUTUAL' 

At  6  P.  M.  KCKN  be- 
comes a  BASIC  station 
of  the  Mutual  Broad- 
casting System. 


No  sir!  KCKN  picked  her  "man"  a  long  time 
ago  and  has  stuck  with  him  .  .  .  and  him  only 
.  .  .  ever  since, 

KCKN  has  always  believed  that  Greater  Kansas  City 
—  and  Greater  Kansas  City  alone  —  is  worthy  of 
exclusive  attention.  KCKN  is  the  only  Kansas  City 
station  that  programs  specifically  and  exclusively  for 
city  listener  tastes.  And  so,  leaving  the  surrounding 
thinly-spread  farm  and  small  town  market  to  others, 
KCKN  offers  you  a  substantial  share  of  Greater 
Kansas  City's  nine  hundred  million  dollar  buying 
power  without  the  rate  penalty  of  out-state  coverage. 
• 

Wire  or  Phone  Your  Nearest  Capper  Office  for  Avaiiabilities 


BEN   LUDY,  GENERAL  MANAGER,  KCKN,  KANSAS  CITY.  .  .  WIBW,  TOPEKA 

ELLIS  ATTEBERRy,  manager,  kckn,  kansas  city 
CAPPBR  PUBLICATIONS,  Inc. 


NEW  YORK  17; 
SAN  FRANCISCO  4; 


LEXINGTON  AVENUE 
1207  RUSS  BUILDING 


•  3280 
DOUGLAS  S220 


CHICAGO  1:  ISO  NORTH  MICHIGAN  AVENUE  CENTRAL  S977 
KANSAS  CITY  6:      300  WALTOWER  BUILDING      VICTOR  386^ 


Blue  Changeover 

BEGINNING  Feb.  18  the 
Blue's  station  breaks  identi- 
fy the  network  as  "The  Blue 
Network  of  the  American 
Broadcasting  Co.,"  signaling 
formal  change  of  name  which 
became  official  last  Decem- 
ber when  the  FCC  approved 
assignment  of  licenses  of 
Blue  owned  stations  to 
American  Broadcasting  Co. 
[Broadcasting,  Dec.  25]. 
Cliange-over  for  listeners  is 
being  effected  gradually.  New 
identification  has  been  used 
since  Jan.  22  at  the  opening 
and  closing  of  the  Blue  broad- 
cast day  only. 


Broadcasting  &  Television  Corp. 
Mr.  Smith,  formerly  an  assistant 
to  the  Secretary  of  the  Treasury, 
has  a  varied  advertising  and  pro- 
motion background.  Before  forming 
his  own  public  relations  firm.  Smith 
&  Selvage,  he  was  with  BBDO.  Mr. 
Rynd  joined  NBC  in  1935  as  assist- 
ant sales  traffic  manager.  In  1942, 
when  the  Blue  was  organized  as  a 
separate  company,  he  became  man- 
ager of  its  sales  service  depart- 
ment and  was  subsequently  named 
treasurer. 


Woolfoam  Spots 

WOOL  NOVELTY  Co.,  New  York, 
plans  to  expand  its  spot  radio  cam- 
paign for  Woolfoam,  a  powder  for 
cleaning  woolens  to  eight  or  ten 
stations  by  the  end  of  February. 
Now  running  on  WBEN  Buffalo 
and  WJR  Detroit,  the  drive  will 
be  resumed  on  KSTP  Minneapolis 
and  on  stations  in  Boston  and  Prov- 
idence and  will  move  into  several 
new  markets  in  various  parts  of 
the  country  via  radio,  with  musi- 
cal jingles,  participations  and  pro- 
grams of  all  types.  New  campaign 
calls  for  the  use  of  local  papers  in 
100  cities.  Agency  is  Redfield-John- 
stone.  New  York. 


BEST  record  show  m.es.  in  Great 
Britain  are  two  American  Forces  Net- 
work men,  Sgt.  Johnny  Kerr  and  Cpl. 
George  Monaghan,  according  to  a  poll 
of  the  British  music  magazine,  Melody 
Maker  and  Rhythm.  Sgt.  Kerr  was 
formerly  with  ROY  Phoenix,  WICA 
Ashtabula,  O.,  and  WPIC  Sharon,  Pa. 
Cpl.  Monaghan  is  an  ex-program  di- 
rector of  WTHT  Hartford. 
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WESTINCHOUSE  RADIO  STATIONS  Inc 


WBZ    •    WBZA    •    WOWO    •    KEX    •    KYW    •  KDKA 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES-EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 


Manhattan  Soap  Tests 

MANHATTAN  SOAP  Co.,  New 
York,  network  and  spot  radio  ad- 
vertiser for  Sweetheart  soap,  is 
conducting  a  test  campaign  in  the 
midwest  for  a  new  flake  blueing, 
Blu-White.  Newscasts  are  used 
thrice-weekly  on  WGN  Chicago  and 
six-weekly  on  WTMJ  Milwaukee. 
Newspapers  supplement  the  radio 
drive.  Campaign  is  forerunner  to 
expanding  distribution  of  product 
in  that  area.  Agency  is  Duane  Jones 
Co.,  New  York. 


RCA  Adds  Space 

ADDITIONAL  space  in  the  3-story 
Protex  Bldg.,  61-71  Bishop  St.,  Jer- 
sey City  has  been  leased  to  RCA  by 
the  Defense  Supplies  Corp.,  for  use 
in  the  production  of  war  goods. 
RCA  now  occupies  108,000  sq.  ft.  in 
the  United  Wallpaper  plant  in  Jer- 
sey City.  J.  I.  Kislak  Inc.  was  the 
broker  in  the  transaction.  The  build- 
ing is  owned  by  Doris  Anschelewitz 
of  Allenhurst,  N.  J. 


SANDBAGS  PROTECT  Press  Wireless  station  PZ  on  Leyte  so  there  can 
be  continuous  operation  despite  Jap  raids.  Station  sent  out  the  first  direct 
voice  transmission  for  the  networks  immediately  after  our  invasion  of  the 
Philippines.  Joseph  Petta  (1),  of  Brooklyn,  N.  Y.,  and  George  Luckey, 
Baldwin  Park,  Cal.,  inspect  the  new  Philippine  installations. 


7^ 
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Tobin  and  Stowe 
Criticize  Censors 

Army  Using  'Inexperienced' 
Boys,  Commentators  Claim 

CENSORSHIP  of  news,  both  in 
military  theatres  and  within  the 
United  States,  was  assailed  by  two 
prominent  news  commentators  dur- 
ing the  past  week. 

Richard  L.  Tobin,  Blue  commen- 
tator and  associate  professor  in 
the  Columbia  U.  Graduate  School 
of  Journalism,  charged  that  cen; 
sorship  in  the  ETO,  which  he  cov- 
ered as  a  correspondent  for  the 
'New  York  Herald  Tribune,  "was  in 
the  hands  of  inexperienced  boys." 

William  L.  Shirer,  in  "Propa- 
ganda Front",  a  syndicated  col- 
umn which  appears  regularly  in 
the  Sunday  Herald  Tribune,  la- 
mented the  alleged  slovmess  of  the 
Army  Review  Branch,  Washing- 
ton, in  passing  on  copy  submitted 
by  accredited  correspondents  re- 
turned from  operational  theatres 
to  the  United  States. 

•Enemy  Agent' 

Mr.  Tobin,  speaking  at  a  lunch- 
eon held  Feb.  13  at  the  Men's 
Faculty  Club,  Columbia  U.,  praised 
senior  censors  in  the  ETO  but  said 
there  were  too  few  of  them. 
■•Their  assistants,"  he  said, 
"seemed,  however,  to  regard  the 
average  American  correspondent 
as  an  enemy  agent  who  was  out  to 
trick  them,  hurt  their  own  profes- 
sional standing  in  the  United 
States  and  give  away  military 
secrets  whenever  possible." 

In  his  Sunday  column  Mr. 
Shirer  related  that  his  colleague, 
Leland  Stowe,  had  waited  five  days 
for  review  officers  in  the  Pentagon 
Building  to  release  a  script  he  had 
written  for  broadcast  about  the 
Greek  controversy.  Mr.  Shirer  took 
issue  with  the  alleged  circumstance 
v/hich  found  a  British  officer  call- 
ing on  Mr.  Stowe  a  few  days  after 
his  script  had  been  submitted  and 
urging  him  not  to  broadcast  it.  As 
finally  released,  he  said,  it  con- 
tained few  deletions. 


Conference  Discussion 

FOUR  network  commentators — Ray- 
mond Swing,  Blue ;  William  L.  Shirer 
and  Quincy  Howe,  CBS,  and  H.  V. 
Kaltenborn,  NBC,  discussed  the  re- 
sults of  the  Big  Three  Conference 
in  the  Crimea  on  the  Feb.  15  broad- 
cast of  Town  Meeting  of  the  Air, 
sponsored  on  the  Blue  by  Reader's 
Digest  Assn. 
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MAN  OF  THE  HOUR 


CROSSLEY,  PULSE 
AND  HOOPER 
FOR  SIX 
DIFFERENT  SPONSORS 

..increased  number  of  applicants 
is  highly  gratifying,  indeed 
surprising. -LAVENSON  BUREAU 

..producing  sales  at  a  lower  cost 
than  anywhere  in  the  Eastern 
District.— AMERICAN  SCHOOL 

..one  of  the  best  in  Atlantic's 
nine  years  of  football 
broadcasting. -N.  W.  AYER  &  SON 

..the  most  important  factor 
enabling  us  to  get  workers. 

-INTERNATIONAL  RESISTANCE  CO. 

..the  work  you  have  done  on  our 
behalf  has  materially  aided  us. 
-WILLIAM  GRETZ  BREWING  CO. 


REPRESENTED  BV 
(\n    New    Vorfc)    JOSEPH  IA.HG 
(Nationally)    SPOT    SALES  INC. 
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to  the  recurrent  CBS  winners  in  Radio 


America's  leading  radio  editors  and  critics  awarded  first  place  in  5  classifications  to  regular 
CBS  network  programs  during  1944,  in  Radio  Daily's  Eighth  Annual  Certified  Poll. 


They  awarded  second  place  in  11  classifications  to  regular  CBS  network  programs. 

THE  FIVE  CBS  WINNERS  WERE: 


Daily's  national  program  poll 


Thus  Lux  Radio  Theatre  wins  first  place  for  the  eighth  consecutive  year— ever  since  Radio  Daily 
inaugurated  its  poll.  The  New  York  Philharmonic-Symphony  Orchestra  has  won  every  year 
except  1938.  Harry  James  wins  a  first  for  the  third  straight  year.  So  does  Dinah  Shore  — oti 
CBS  all  of  1942  and  1943  and  65%  of  1944.  Let's  Pretend  was  elected  America's  favorite 
children's  program  in  1939,  tied  for  first  place  in  1943,  and  won  again  in  1944. 

AND  IN  ADDITION  TO  TOSE  OiS  "FIRSTS": 


Frank  Sinatra  Ted  Husing  (so  far,  3  Sammy  Kaye 

(so  far,  2  "seconds")  "firsts"  5  "seconds")  (so  far,  3  "seconds") 


Kate  Smith 
( so  far,  2  "firsts" 
5"  seconds") 


Gladys  Swarthout 
( so  far,  1  "first" 
4"  seconds") 


Gracie  Allen 
( so  far,  1  "second") 


Take  It  or  Leave  It 
(so  far,  4" seconds") 


Burns  and  Allen 

( so  far,  1  "second") 


The  Aldrich  Family 
( so  far,  1  "first" 
3  "seconds") 


Shostakovich 
8th  Symphony 
( so  far,  1  "second") 


For  their  discerning  recognition  of  these  superior  programs  CBS  offers  America's 
radio  critics  and  editors  its  sincere  appreciation.  To  the  artists,  our  heartiest  congratulations. 


This  is  C6S...tiie  Columbia  Broadcasting  System 


Radio  Campaign  Is  Credited 
With  Manning  Merchant  Fleet 

War  Shipping  Official  States  Task  Would  Have  Been 
Impossible  Without  OWI  and  Station  Help 


RADIO  stations  throughout  the 
U.  S.  and  the  OWI  Domestic  Radio 
Bureau  did  an  outstanding  job  in 
1944  in  urging  experienced  seamen 
and  officers  to  return  to  the  sea,  ac- 
cording to  H.  Chase  Stone,  assistant 
deputy  administrator  for  recruit- 
ment and  manning,  War  Shipping 
Administration.  In  a  letter  to  the 
OWr,  Mr.  Stone  stated  it  would 
have  been  impossible  to  keep  the 
nearly  4,000  U.  S.  merchant  ships 
sailing  without  radio's  assistance. 

Addressed  to  Willett  Kempton, 
assistant  chief  of  station  relations, 
OWI,  the  letter  credits  radio's  drive 
with  netting  approximately  10,000 
officers  and  men,  or  enough  to  man 


200  ships.  Radio,  Mr.  Stone  said, 
largely  averted  the  delay  of  even 
a  single  ship  during  the  Christmas 
holidays. 

Text  of  the  letter  follows : 
I  want  to  take  this  opportunity  to 
thank  all  radio  stations  in  the  United 
States  and  the  Domestic  Radio  Bureau 
of  the  Office  of  War  Information  for 
the  outstanding  job  accomplished  dur- 
ing 1944  in  urging  experienced  seamen 
and  officers  to  return  to  sea. 

We  are  fully  aware  of  the  excep- 
tional demands  made  for  radio  time  in 
behalf  of  the  war  effort.  The  treat- 
ment accorded  the  Recruitment  and 
Manning  Organization,  in  view  of 
time  limitations,  makes  us  doubly 
grateful  and  appreciative.  Without  the 
assistance  of  the  hundreds  of  radio 


stations  and  the  Radio  Bureau  of 
OWI  we  simply  could  not  have  kept 
nearly  4,000  American  merchant  ships 
sailing  to  all  combat  areas. 

For  your  information,  as  well  as 
for  all  radio  stations,  the  recruitment 
appeals  and  other  Merchant  Marine 
radio  time  netted  us  approximately 
10,000  ofBcers  and  seamen  during  1944. 
In  other  words,  this  number  of  officers 
and  seamen  was  sufficient  to  operate 
a  total  of  200  ships  capable  of  carry- 
ing about  2,000,000 -tons  of  supplies 
to  the  baftlefronts. 

During  the  recent  Christmas  holi- 
day season  we  experienced  not  one 
single  ship  delay  for  lack  of  qualified 
men  to  operate  the  ships.  We  attribute 
this  outstanding  record  largely  to  the 
appeals  made  in  our  behalf  by  OWI 
Domestic  Radio  Bureau  and  the  co- 
operating radio  stations. 

Again,  I  want  to  say  thanks  for  a 
job  well  done,  and  I  hope  we  may 
anticipate  the  same  kind  of  excellent 
cooperation  during  this  year. 


REINSTATING  a  policy  which  was 
dropped  just  recently  after  being  in 
effect  for  many  years,  WFBL  Syra- 
cuse is  prohibiting  the  broadcasting 
of  phonograph  records.  This  is  being 
done  in  the  interests  of  better  quality 
music  broadcasts,  it  was  explained. 


YOU  CAN  SEE  A 
L-O-N-G  WAY... 

Yes,  you  can  see  a  long  way — in  any  di- 
rection from  atop  the  Sante  Fe  Building  in 
Amarillo — but  KGNC  penetrates  way  be- 
yond the  horizon  in  these  parts. 
KGNC  is  your  N.B.C.  outlet  for  Amarillo 
and  the  great  Panhandle  area.  Situated 
as  it  is,  Amarillo  and  its  trading  area  Is  a 
market  all  to  itself,  practically  undisturbed 
by  any  other  city  or  outside  stations.  For 
the  440,600  people  living  within  the  43 
counties  served  by  KGNC,  this  station  has 
made  staunch  friends  by  good  program- 
ming and  splendid  service. 


WPB  FREEZE  POLICY 
REMAmS  THE  SAME 

ALTHOUGH  it  has  reversed  itself 
on  two  applications  for  new  sta- 
tion construction,  War  Production 
Board  has  made  no  formal  change 
in  the  policy  it  adopted  last  month 
which  virtually  freezes  authoriza- 
tions for  new  broadcast  facilities 
in  primary  service  areas.  An  offi- 
cial of  the  Construction  Bureau 
said  that  in  overruling  previous 
WPD  denial  of  applications  for 
stations  in  Salt  Lake  City  and 
Macon,  Ga.  [Broadcasting,  Feb.  5], 
there  were  "mitigating  circum- 
stances" involved. 

The  Board's  action,  however, 
has  encouraged  applicants  who  had 
received  conditional  construction 
permits  from  the  FC'C  prior  to  the 
Jan.  16,  1945  freeze  order  but  had 
been  denied  authorization  by  the 
WPB.  All  of  these  applicants  have 
requested  reconsideration  of  their 
cases  or  are  expected  to  appeal. 
They  include  two  stations  for  Sac- 
ramento and  others  for  Harrisburg, 
Pa.,  and  Petersburg,  Va.  Two  ap- 
plicants for  studios  for  existing 
stations  (KFAB  Lincoln  and 
WGES  Chicago),  previously  de- 
nied, also  have  appealed. 

In  conformity  with  its  policy  of 
favoring  new  stations  in  commun- 
ities having  no  primary  service 
and  where  manpower  conditions 
permit,  the  Board  granted  author- 
ization for  the  construction  of  a 
250-w  outlet  in  Henderson,  N.  C. 
Applications  from  Cleveland,  Tenn., 
and  Conway,  S.  C.,  which  have  re- 
ceived conditional  permits  from 
the  FCC,  are  likely  to  be  approved 
on  the  same  basis. 

Meanwhile,  several  applications 
for  new  stations  have  been  received 
by  the  FCC  for  consideration  under 
its  new  freeze  policy.  These  include 
local  outlets  requested  by  the  Brock- 
way  Co.,  South  of  Massena,  N.  Y.; 
and  by  John  M.  Spottswood,  Key 
West,  Fla. 


E.  JOSEPH  BABKES,  formerly  in 
charge  of  scheduling  distribution  of 
radio  test  equipment  for  the  War 
Production  Board,  has  been  named 
radio  purchasing  agent  for  Lear  Inc., 
with  headquarters  at  Grand  Rapids, 
Mich.,  where  production  of  Learadio 
for  airci-aft  is  now  centralized.  Prior 
to  his  three  years  with  the  WPB,  Mr. 
Babkes  was  a  radio  engineer  with  the 
Army  Signal  Corps  at  Fort  Monmouth, 
N.  J.,  and  previously  served  with  Fada, 
merson  and  ROA. 


7-s.s-a.a-5-a-s-s-s-s-S.s-s.r-»    FACTS  ABOUT  KGNC 
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The  Family  Station 
ill  the  Great  Panhandle 

mmmt  mm 


KGNC's  per  capita  income  is  $900,  or 
$3,420  per  family  ...  the  total  effec- 
tive buying  income  being  over  $397,- 
000,000.  Wheat,  oil,  cattle,  cotton, 
potatoes,  onions,  and  v/or  industry 
sv/ell  the  purses  of  this  above-the- 
average  -  v/ealth  com- 
munity. See  our  National 
Representative  for  addi- 
tional up-to-the-minute 
market  facts. 


AYLUR-HOWE  -O  N^DE  N 


National  Broadcasting  Co.  Affiliate 
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LOOK  AND  LISTEN 


As  an  old-timer  in  radio,  WSM  goes  back 
to  the  days  of  the  battle  of  sight  versus 
sound,  the  printed  word  versus  the  spoken 
word,  the  daily  newspaper  versus  the  radio 
station. 

Yes,  there  was  a  time  when  both  newspapers 
and  radio  stations  made  faces  at  each  other. 
Some  papers  wouldn't  print  the  daily  sta- 
tion program  log.  And  some  stations  set  up 
their  own  independent  sources  of  news. 
These  were  great  days — for  the  promotion 
departments.  There  were  those  to  prove  that 
human  beings  received  ideas  only  through 
the  eyes.  And  there  were  those  wired  for 
sound  able  to  demonstrate  that  human  beings 
acted  only  upon  what  they  heard.  Then  one 
day  Munich  came.  That  was  in  1938.  There  was 
more  press  coverage  and  more  radio  coverage 
of  this  event  than  was  ever  given  a  single 
event  in  history,  up  until  that  time.  And  with 
what  result? 

The  records  show  there  were  more  newspapers 


650  KILOCYCLES 
Edwin  W.  Craig,  Pres. 


sold  that  day  than  ever  before,  and  there 
was  more  listening  to  radio  than  ever  he- 
fore  as  well! 

These  hard  figures  from  the  circulation  de- 
partment simply  confirmed  a  conviction  long 
held  by  WSM:  that  the  American  listener  is 
neither  deaf  nor  blind — nor  dumb. 

He  knows  a  good  thing  when  he  sees  it.  He 
knows  a  good  proposition  when  he  hears  it. 
His  eyes  and  ears  are  wide  open,  more  so 
today  than  ever  before.  He  both  looks  and 
listens. 

And  nearly  five  million  people  in  the  broad 
area  served  by  our  clear  channel  look  upon 
WSM  as  their  most  re- 
liable   source   of  good 
listening. 

Things  worth  hearing. 
This  is  WSM. 


NBC  AffiUaie 
Harry  Stone,  Gen.  Mgr. 


National  Representatives,  EDWARD  PETRY  &  Co. 
National  Life  and  Accident  Insurance  Co.   Nashville,  Tenn. 


THE  Su6.inQ.A6.  OF 
BROADCASTING 


WTOP  Junior  Board 
TITLED  Junior  Board,  a  new  program 
sponsored  by  the  Palais  Royal,  women's 
department  store,  Is  now  heard  on 
WTOP  Washington  Saturday  9:45-10 
a.m.  Program  appeals  to  teen-agers  and 
features  11  girls  from  Washington  high 
schools  as  fashion  consultants  under  the 
chairmanship  of  Betty  Norton  of  the 
Palais  Royal.  In  addition  to  a  report 
of  fashions,  school  news  and  topics  of 
Importance  to  their  classmates  are  dis- 
cussed. A  boy  guest  is  invited  to  par- 
ticipate in  a  panel  discussion  each 
week. 

Radiator  Brochure 
JOHN  E.  LINGO  &  Son,  Camden,  N.  J., 
has  issued  a  brochure  dealing  with  ver- 
tical radiators  for  broadcasting  stations. 
Antenna  supporting  poles  for  other 
types  of  service  also  are  illustrated. 
Brochure  includes  information  on 
ground  systems  and  FCC  minimum  ra- 
diator heights  for  all  class  stations. 


Spot  Campaign 
CALIFORNIA  ASSOCIATED  PRODUCTS 
Co.,  Los  Angeles  (Monterey  Concord 
grape  Juice  punch)  in  a  2V2-week  cam- 
paign on  Feb.  12  started  using  daily 
schedule  of  spot  announcements  on 
KIEV  KFAC  KRKD  KFVD.  With  cam- 
paign extended  to  other  areas,  addi- 
tional stations  will  be  added  to  list. 
Agency  is  Lockwood-Shackelford  Adv.. 
Los  Angeles. 

Signed  for  Victor  Red  Seal 

THE  DETROIT  Symphony,  now  spon- 
sored on  Mutual  by  Reichold  Chemicals 
Co.,  has  been  signed  to  record  exclusive- 
ly for  the  Victor  Red  Seal  label  of 
RCA  Victor  Division,  RCA. 

Nunn  Stations  Ads 

THE  NUNN  stations  (WBIR  WLAP 
WCMI  KFDA)  during  1945  will  use  over 
112,000  lines  of  advertising  in  daily 
papers  as  well  as  minimum  of  80  trade 
journal   display  ads. 


Sierra  Adds  Three 
SIERRA  CANDY  Co.,  San  Francisco,  has 
extended  its  Musical  Sweets  program  to 
three  Blue  stations  in  the  Pacific  North- 
west, KEX  Portland,  KGA  Spokane, 
KJR  Seattle.  Show  is  heard  11:45-12 
noon  Sunday.  March  11  is  date  of  start 
on  KJR.  Robert  B.  Young  Adv.  Agency, 
San  Francisco,  handles  the  account. 

Now  on  WBZ-WBZA 

SPONSORED  by  the  Jordan  Marsh  Co., 
New  England  department  store,  a  new 
weekly  half-hour  series  featuring  a 
16-piece  orchestra,  an  all-girl  choir  and 
Dick  Preston,  baritone,  started  Feb.  18 
over  WBZ  Boston  and  WBZA  Spring- 
field, Mass. 

KOMA  Renovation 
STUDIOS  of  KOMA  Oklahoma  City  have 
been  redecorated  in  "CBS  Blue"  with 
new  desks  and  drapes  for  staff  i-ooms. 
Additional  office  space  also  has  been 
provided. 


MUSIC  has  power- 

WDAS  IS  the  only  Philadelphia 
radio  station  featuring  three  hours 
of  classical  music  every  day 

...  In  addition  to 
the  usual  musical  programs, 
Philadelphia's  outstanding 
full-time  independent  station 
features  classical  music 
every  morning 
from  10:45  to  12  Noon, 
and  again  in  the  evening 
from  10  to  11x45  P.M. 


With  "MUSIC"  like  this, 
it's  no  wonder  WDAS  audiences  have  been  loyal 
for  more  than  twenty  years. 


WTAG  Public  Service 

WHEN  the  Feb.  8  blizzard,  worst  In  25 
years,  hit  the  central  New  England  area, 
WTAG  Worcester  opened  an  emergency 
service  for  victims  of  the  storm  and  un- 
der direction  of  E.  E.  Hill,  managing 
director,  acted  as  a  clearing  house  for 
hundreds  of  messages.  Persons  stranded 
in  town,  unable  to  communicate  with 
their  families,  called  the  station  which 
broadcast  word  of  their  safety  to  anxious 
relatives. 

WWDC  Bowling 

A  DUCKPIN  bowling  tournament  is  to 
be  sponsored  in  March  by  WWDC 
Washington  with  $1,000  in  prize  money 
already  in  the  pot.  Entry  fees  are  25c 
per  bowler  and  it  is  expected  that 
virtually  all  of  Washington's  60,000 
duckpin  fans  will  be  attracted  to  the 
contest.  Ten  percent  of  the  prize  pool 
will  go  to  the  Bowlers  Victory  Legion 
for  purchase  of  sports  and  recreational 
equipment  for  Army  personnel  overseas. 

Sen.  Hart  on  WTIC 

IN  A  FEW  hours  after  Connecticut's 
new  U.  S.  Senator,  Rear  Admr.  Thomas 
C.  Hart,  received  his  certificate  of  ap- 
pointment on  Feb.  13,  he  went  on  the 
air  on  WTIC  Hartford.  Earlier  that  day, 
WTIC  broadcast  the  first  announcement 
that  Admr.  Hart  would  be  the  Repub- 
lican Senator  from  the  state,  succeeding 
Sen.  Francis  T.  Maloney  who  died  in 
office. 

Teen-Age  Series 

HIGH  SCHOOL  teen-agers  of  New  Jer- 
sey who  formed  their  own  radio  com- 
pany as  a  unit  of  Junior  Achievement 
Inc.,  national  teen-age  organization,  on 
Feb.  10  presented  their  first  series  of 
weekly  programs  titled  The  High  School 
Reporter  on  WPAT  Paterson,  N.  J. 
Group  has  sold  the  show  as  a  package 
deal  to  a  local  bank  for  sponsorship 
on  WPAT. 

Cage  Series  on  KRNT 

KRNT  Des  Moines  is  canceling  all  com- 
mercial commitments  for  the  evenings 
of  March  22-24  to  enable  listeners  to 
hear  the  Boys  State  Basketball  Tourna- 
ment. Games  will  be  covered  by  Jon 
Hackett,  newly  appointed  sports  direc- 
tor. Standard  Oil  Co.  is  sponsoring  air 
version  of  games.  McCann-Ericfcson  is 
agency. 

CFCY  to  5.000  w 

CFCY  Charlottetown,  P.  E.  I.,  Inaugu- 
rated its  5,000  w  transmitter  Jan.  23. 
Station  is  the  second  of  the  privately- 
owned  broadcasting  stations  to  Increase 
power  from  1  kw  to  5  kw  since  the 
increases  were  permitted  last  summer. 
CFCY  is  now  licensed  for  5  kw  daytime 
and  1  kw  nighttime. 

Party  Broadcast 

TO  CELEBRATE  the  1500th  consecutive 
broadcast  of  Dalryleisure  Time,  spon- 
sored on  WFBL  Syracuse  by  Onondaga 
Milk  Producers  Assn.,  a  special  break- 
fast broadcast  party  was  held  Feb.  17 
in  the  main  ballroom  of  the  Hotel  Onon- 
daga. Prizes  were  awarded  guests  at- 
tending the  "open  house". 

KFAR  V.  S.  Office 

KFAR  Fairbanks,  Alaska,  has  reopened 
its  Seattle  office,  with  Gilbert  A.  Wel- 
lington, released  by  the  Navy,  In  charge. 
New  offices  are  at  1011  American  Bldg., 
Seattle  4.  Phone  is  Elliott  3933.  Mr. 
Wellington  will  act  as  advertising  repre- 
sentative for  KFAR  throughout  the  U.  S. 


A  full  page  of  them  in 
the    March    5  issue 
of  BROADCASTING  on 
stations 
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Wmr  *    .  DAKOTA 


Yes,  the  great  inland  empire 
served  by  the  Mid-States  Group, 
includes  16  wholesale  centers 
(pop.  over  25,000)  and  80  retail 
centers  (pop.  over  5,000). 

Here,  more  than  6,000,000  peo- 
ple are  spending  the  income 
earned  through  outstanding  wai'- 


0  W  A  •  • 

production 
records,  both  farm  and 
factory.  What  a  market! 

Yours  in  one  package  through 
the  Mid-States  Group — at  group- 
rates  as  low  as  $72  for  a  day- 
time quarter-hour  on  three  great 
radio  stations.  What  a  buy!! 


WNAXKRNTIWMT 


SIOUX  CITY 
YANKTON 


DES  MOINES 


CEDAR  RAPIDS 
J^ATERLOO. 
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Use  WSIX  Targets 
For  High  Scores 


©T© 


NO  WASTE  COVERAGE 


LOW  UNIT  COST 


Shoot  the  full  load  in  a  concentrated  pattern. 
Don't  scatter  your  shot  into  the  far-distant  lesser 
populated  sections.  WSIX  with  its  5,000  Watts 
on  980  kc.  has  plenty  of  power  to  cover  the  well- 
to-do,  active  Nashville,  Middle  Tennessee  and 
Southern  Kentucky  market.  This  coverage  dished 
out  with  choice  programs  from  both  the  Blue  and 
Mutual  Networks,  has  resulted  in  securing  for 
WSIX  the  largest  all-day  listening  audience  in 
Nashville — plus  satisfactory  sales  response — 
plus  low  unit  sales  cost  for  its  many  loyal  adver- 
tisers. For  more  information  write  or  wire 

The  Katz  Agency,  Inc.,  National  Representatives 
The  Blue  Network  and  Mutual  Broadcasting  System 


5000  ^^^^^^BB^^^^ 

WATTS  ^ 


NASWVIUE. 


Boy  Scout  Drive 

WITH  spot  announcements,  special 
features  and  mention  on  regular 
programs  of  the  drive  to  raise 
$750,000  for  the  Greater  New  York 
Council  of  the  Boy  Scouts  of  Amer- 
ica, and  special  emphasis  on  ap- 
peal for  $150,000  to  equip  the  Al- 
pine, N.  J.  camp,  New  York  sta- 
tions have  gone  all-out  in  their 
support  of  the  campaign,  as  pledged 
at  a  meeting  of  the  Radio  Execu- 
tives Club,  whose  president.  War- 
ren Jennings,  is  also  radio  chair- 
man of  the  scout  campaign.  Radio 
material  supplied  by  the  Boy  Scouts 
includes  transcribed  spots  made 
without  cost  by  NBC. 


PHILIP  D.  REED,  until  recently 
chief  of  the  American  Mission  for 
Economic  Affairs  in  London,  has  been 
reelected  a  director  and  chairman  of 
General  Electric.  He  resigned  from 
that  position  in  January  1943  to  go 
with  the  American  Mission.  In  addi- 
tion, Mr.  Reed  was  elected  chairman 
of  the  board  of  International  GE. 


The 
San  Francisco 
Radio  Picture 

changed! 


lookup 

Blue's 

mo 

in  your  latest 
Hooper! 


COOP  REP  FIRM 
BEGUN  IN  CANADA 

A  COOPERATIVE  representative 
firm  is  to  be  established  by  the 
broadcasting  stations  of  Quebec 
province,  it  was  decided  at  the  an- 
nual meeting  of  the  Quebec  Broad- 
casters Assn.  held  at  the  Chateau 
Frontenac,  Quebec,  on  Feb.  10.  Of- 
fices will  be  set  up  at  Toronto  and 
Montreal  to  handle  specifically  the 
representative  and  promotion  prob- 
lems of  French-language  stations 
outside  those  in  the  cities  of  Mon- 
treal and  Quebec. 

Transcription  services,  operat- 
ing and  program  problems  of 
the  French-language  stations  were 
also  discussed  at  the  meeting.  A. 
Gauthier,  CHLT  Sherbrooke,  was 
elected  president,  succeeding  Phil 
Lalonde  CKAC  Montreal.  Narcisse 
Thivierge,  CHRC  Quebec,  was  elect- 
ed vice-president;  Paul  LePage, 
CKCV  Quebec,  treasurer;  Joachim 
Grenier,  K.  C,  secretary.  Directors 
elected  were  Roland  Beaudry, 
CKRN  Rouyn;  Mr.  Lalonde;  Dr. 
Chas.  Houde,  CHNC  New  Carlisle. 

Others  attending  were  Marcel  Le- 
febvre,  CHLP  Montreal;  L.  Tre- 
panier,  CHLN  Three  Rivers;  G.  A. 
Lavoie,  CJBR  Rimouski;  G.  T.  Des- 
jardins,  CHGB  Ste.  Anne  de  la 
Pocatiere;  R.  Legault,  CKVD  Val 
d'Or;  Jean  Legault,  CHAD  Amos, 
and  H.  Gendron,  CJSO  Sorel. 


George  Bailey  Elected 
IRE  Executive  Secretary 

GEORGE  W.  BAILEY,  chief  of 
the  Scientific  Personnel  Office  of 
the  Office  of  Scientific  Research  & 
Development  and  president  of  both 
the  American  Radio  Relay  League 
and  the  International  Amateur  Ra- 
dio Union,  has  been  elected  execu- 
tive secretary  of  the  Institute  of 
Radio  Engineers. 

Mr.  Bailey  will  assume  his  new 
duties  gradually  while  continuing 
at  his  present  post  until  the  end 
of  the  war.  He  also  is  slated  to  re- 
main as  president  of  ARRL.  A 
retired  industrialist  and  operator 
of  amateur  station  WIKH,  he  vol- 
unteered for  war  service  in  Wash- 
ington in  1941. 


JAMES  S.  ADAMS,  president  of 
Standard  Brands,  New  York,  has  been 
appointed  temporary  consultant  on 
public  relations  to  the  War  Produc- 
tion Board  and  the  War  Manpower 
Commission. 


"/  can  even  remember  when  auto- 
mobiles were  advertised  over 
WFDF  Flint." 
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in  War! 


Day  Foster,  KGW  war  pro- 
gram director,  with  group  of 
G.I.'s,  preparing  the  "Army 
Variety  Show,"  a  series  of  re- 
cruiting programs.  Launched 
two  years  ago,  program  was 
another  local  FIRST  for  KGW. 


in  Peace! 

KGW  cooperated  with  the  Army  in 
peace-time,  too.  These  are  pictures 
taken  at  the  dedication  of  the  Army 
airfield  at  Vancouver,  Wash.,  Sept.  16, 
1925.  KGW's  coverage  of  the  event 
included  a  broadcast  by  Dick  Haller 
from  a  plane.  A  FIRST,  in  its  day. 


f  ot 
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ONE  OF  THE  GREAT  STATIONS 


OEM  NATION 


KQW 

P  O  R  TLA  N  D,     O  R  E  G  O  N 


REPRESENTED 


BY    EDWARD  PC 
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O  N  A  L  L  Y 
CO.  INC. 
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One  World,  One  Voice 

ANY  DAY  now,  we  may  awaken  to  find  the 
European  phase  of  World  War  II  at  an  end. 
There  will  be  unbridled  hell-raising — and  with 
ample  basis.  But  radio's  job  in  the  European 
theatre  won't  be  finished. 

Allied  forces  won't  withdraw  overnight.  As 
long  as  our  men  are  in  the  field,  they  will  be 
provided  radio  service.  That's  part  of  the 
modern  military  operation.  There  will  be  the 
task,  too,  of  conditioning  the  home  front,  for 
every  parent,  relative  and  sweetheart  will  ex- 
pect his  dear  ones  home  on  the  next  boat. 

Then  there  will  be  the  concentration  of  ope- 
rations in  the  Pacific,  already  well  under  way. 
In  the  field  of  international  diplomacy,  radio 
also  becomes  a  vital  factor,  for  freedom  of 
radio  communications  is  part  and  parcel  of 
the  fight  for  freedom  of  news.  Radio  thus  will 
be  at  the  peace  table  in  a  dual  role — a  working 
news  medium  to  convey  the  deliberations  to  a 
waiting  world,  and  as  a  topic  on  the  agenda 
along  with  the  press. 

In  its  role  as  an  intelligence  medium,  radio's 
job  in  occupied  Europe — when  that  happy 
day  dawns — may  be  less  spectacular,  but  just 
as  important  as  a  morale  builder.  Require- 
ments as  to  censorship  and  free  flow  of  intel- 
ligence will  (or  should  be)  liberalized.  There 
should  be  more  programs  originating  from 
Europe,  and  more  of  them  going  over.  More 
individual  radio  correspondents  should  be  ac- 
credited for  direct  or  delayed  reporting  of 
local  or  regional  interest. 

Today  there  are  some  400  "home  town"  re- 
corded interviews  a  week  from  the  European 
theatre  broadcast  over  our  stations.  In  the 
Pacific  theatre,  where  recording  equipment  and 
personnel  is  limited,  there  are  some  60  such 
interviews  a  week.  These  activities  will  be 
stepped  up. 

What  radio  has  vvrrought  in  this  war  is  be- 
ing told  with  every  move  of  our  military  forces. 
The  map  has  shrunk  to  a  day's  hop  from  al- 
most anywhere.  And  the  voice  of  radio  from 
anywhere  is  instantaneous.  Inevitably,  after 
the  peace  is  written,  it  will  be  the  radio  voice 
that  must  hold  together  this  new  One  World. 


Seventh  Man 

RADIO'S  most  persistent  Congressional  critic 
for  about  a  decade  has  been  Rep.  Richard  B. 
Wigglesworth  (R-Mass.).  He  sits  on  the  House 
Appropriations  Subcommittee  which  handles 
the  FCC  budgets.  He  was  a  minority  member 
of  the  House  Select  Committee  to  investigate 
the  FCC.  He's  a  hard  worker  and  a  bitter  oppo- 
nent. 

There  has  been  little  objectivity  to  Wiggles- 
worth's  radio  crusading.  Thus,  it  came  as  some- 
thing of  a  surprise  the  other  day  when  he  told 
the  House  during  a  discussion  on  the  FCC's 
1946  budget  that  former  Commissioner  T.  A. 
M.  Craven  was  "the  ablest  member  of  the  Com- 
mission as  formerly  constituted." 

There  was  never  any  reason  to  believe  that 
Mr.  Wigglesworth  felt  anybody  on  the  Com- 
mission was  worth  his  salt  or  that  it  ever  had 
done  anything  worthwhile. 
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Mr.  Wigglesworth's  remarks,  however,  do 
focus  attention  on  the  existing  vacancy  on  the 
FCC.  The  last  two  appointments — Paul  A. 
Porter  as  chairman  and  E.  K.  Jett  as  a  mem- 
ber— were  applauded,  and  properly  so.  Each 
had  had  prior  radio  experience  and  each  had 
seen  other  Government  service. 

The  existing  vacancy  is  for  the  post  left  by 
Comdr.  Craven  last  July  when  he  joined  the 
Cowles  Broadcasting  Co.  as  operating  head. 
Another  merit  appointment —  a  promotion  from 
the  FCC  ranks  more  particularly — would  surely 
win  favor  in  Congress  and  on  the  FCC  itself. 
Appointment  of  a  lame  duck  or  a  political  hack 
in  these  turbulent  times  would  be  little  short 
of  mischievous. 


Jimmy — ^No.  1  Hate 

LIKE  THE  Caesar  of  his  ancestors,  James 
Caesar  Petrillo  has  a  lust  for  power.  In  his 
bruising,  blustering,  dictatorial  way,  he  has 
achieved  what  he  must  regard  as  the  pinnacle 
of  labor  success.  He  has  allowed  nothing  to 
stand  in  his  way  and  holds  unquestioned  title 
to  having  defied  more  Governmental  orders 
than  any  labor  leader. 

Now  Jimmy  leads  in  another  hit  parade.  In 
a  recent  poll  conducted  among  GI's  in  the 
European  War  Theatre,  the  AFM  president 
displaced  John  L.  Lewis  as  the  No.  1  labor  hate. 
We  wonder  how  proud  and  arrogant  Jimmy 
feels  about  that? 

It's  the  same  Jimmy  who  has  told  Congress 
and  the  President  that  he  bowed  to  none  when 
it  came  to  prosecution  of  the  war.  That  was 
his  answer  when  public  officials  asked  him  to 
lift  the  recording  ban  so  that  records  and  tran- 
scriptions could  go  overseas.  That  ban,  however, 
wasn't  lifted  until  all  recording  companies  un- 
der duress  capitulated  to  his  private  unem- 
ployment pool  which  he  figures  will  bring  $4,- 
000,000  a  year  to  his  union  to  do  with  as  Czar 
Jimmy  sees  fit. 

It's  the  same  Jimmy  who  has  blacklisted  the 
National  Music  Camp  at  Interlochen  because 
he  doesn't  want  school  children  to  perform 
sustaining  programs  in  competition  with  the 
AFM  closed  corporation;  the  dictator  who 
forces  stand-bys  for  performances  by  travelling 
radio  units  at  military  bases;  who  bans  musi- 
cians on  all  television  programs  without  ex- 
planation ;  who  threatens  networks  and  stations 
with  death-knell  reprisals  if  they  hire  NABET 
platter-turners  as  instructed  by  NLRB.  The 
same  Petrillo  who  has  been  denounced  by  other 
labor  union  leaders  as  employing  tactics  that 
are  "antisocial  and  despotic"  and  as  giving  all 
labor  a  black  eye. 

Rep.  Monroney  (D-Okla.),  who  ranks  high 
in  Congressional  councils  because  he  gets 
things  done,  has  introduced  a  bill  which  would 
make  labor  unions  subject  to  the  same  anti- 
trust statutes  that  govern  business.  The  meas- 
ure, we  predict,  will  have  more  support  than 
when  he  introduced  it  in  the  77th  Congress. 

Chapter  and  verse,  the  Monroney  measure 
would  rectify  those  inequities  foisted  upon 
radio  and  other  pursuits  by  the  Petrillo  on- 
slaughts. It  would  bring  an  end  to  "make- 
work",  private  WPA's  and  his  other  inventions. 

The  temper  of  Congress  appears  in  favor 
of  corrective  legislation.  The  sins  of  Petrillo 
may  be  visited  upon  all  labor.  The  Monroney 
measure  deserves  support,  not  only  of  industry, 
but  of  those  labor  unions  which  have  sought 
to  maintain  a  reasonable  and  practicable  em- 
ploye-employer relationship. 


KENNETH  WILLIAM  CHURCH 


[nr^HE  sooner  the  better"  is  the  philoso- 
I   phy  of  Ken  Church,  new  executive 
-I-  vice-president  of  WCKY  Cincinnati. 
His  open  war  on  procrastination  led 
him  into  a  rapid  succession  of  advancing  jobs, 
until  he  reached  his  present  position  with 
WCKY  this  past  Dec.  1. 

While  working  on  the  St.  Louis  Post  Dis- 
patch he  became  associated  with  Thomas  Pat- 
rick Convey  who  was  doing  promotion  for  the 
first  radio  show  in  St.  Louis.  The  show  led  to 
the  establishment  of  KMOX.  Ken  was  in  on 
the  original  conferences  which  gave  birth  to 
KMOX.  In  1932,  after  CBS  acquired  full  con- 
trol of  the  station.  Jack  Van  Valkenburg,  then 
manager,  hired  him  to  take  over  the  sales  de- 
partment. 

Later,  he  was  made  assistant  general  man- 
ager and  commercial  manager,  posts  he  held 
until  October  1941,  when  he  joined  WKRC 
Cincinnati.  He  was  with  WKRC  until  this  De- 
cember when  accepted  his  present  post  with 
the  50,000  w  L.  B.  Wilson  station. 

Ken  is  the  chief  claim  to  fame  of  Rocky 
River,  Ohio,  where  he  was  born  March  2,  41 
years  ago.  The  family  later  moved  to  Indianap- 
olis where  he  attended  Shortridge  High  School, 
then  on  to  the  U.  of  Indiana. 

He  was  studying  medicine  at  the  university 
when  he  suddenly  found  himself  looking  at  the 
wrong  end  of  a  surgeon's  knife.  He  was  under 
it.  Without  warning  his  appendix  had  acted 
up,  and  to  such  an  extent  that  the  doctor  told 
him  he  would  be  all  right  only  if  he  rested 
for  a  year. 

After  90  days  of  doing  nothing  he  decided 
it  was  high  time  to  ignore  the  doctor's  order. 
He  got  himself  a  job  on  the  St.  Louis  Globe 
Democrat.  His  family  had  moved  to  St.  Louis 
from  Indianapolis  in  the  meantime. 

The  pay  was  $11  a  week  plus  commission 
for  selling  room  and  board  classified  ads  by 
the  door  bell  method.  By  covering  his  territory 
like  a  mailman,  Ken  made  $28  the  first  week. 
After  a  few  months,  the  paper  transferred  him 
to  the  automobile  department. 

One  successful  coup  there  brought  him  to 
the  attention  of  the  competing  Post  Dispatch,  i 
He  accepted  their  offer  of  a  better  job,  and 
it  was  while  there  that  he  got  in  on  the  be- 
ginnings of  KMOX. 

Despite  a  nasty  accident  several  years  ago 
when  a  horse  threw  him  and  "drop  kicked" 
him  on  the  way  down.  Ken  still  takes  to  the 
bridal  paths  when  time  allows.  Next  to  the 
subject  of  horses.  Ken  likes  to  talk  about  his 
gun  collection  and  his  own  rare  animal,  a  long- 
haired Dachshund.  He  picked  up  the  gun  in- 
terest while  a  captain  in  the  Missouri  and  Ohio 
(Continued  on  page  iO) 
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These  Spartans 
wear  pants . . 


Way,  way  back  in  August,  480  B.C.,  a  band  of 
tough,  hardy  soldiers  from  Sparta  gave  Xerxes  and  his 
Persians  the  battle  of  their  lives  at  a  pass  around  Mt. 
Oeta  known  as  Thermopylae.  The  Spartans  wore  chitons 
under  their  armor. 

22  centuries  later,  in  January,  1781,  a  group  of  tough, 
hardy  South  Carolinians  from  the  rich,  rolling  Piedmont 
tableland,  beat  the  British  at  the  battle  of  Cowpens.The 
Spartan  Regiment,  as  they  were  called,  wore  a  mixture 
of  mufti  and  18th  century  G.I. 

Today,  citizens  of  Spartanburg  County  are  still  called 
Spartans.  These  Spartans  wear  pants . .  .with  pockets  that 
bulge  with  the  fruitful  rewards  of  aflGluent  agriculture, 
cotton  textiles,  plastics,  and  wood  industries.  Spartans 
and  their  neighbors  in  the  16  county  WSPA  Primary 
Area  have  an  effective  buying  income  of  over  half  a 
billion  dollars*! 

But  then,  as  we've  been  telling  you,  the  16  county 
WSPA  Primary  Area  is  "one  of  the  best-balanced  sec- 
tions in  the  entire  country" ! 

And  WSPA  swings  the  balance  your  way. 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croff 
5000  watts  Day,  1000  watts  Night,  950  kilocycles 

Represented  by  HoUingbery 


r  Sales  Management 


productive  farming  district 
combined  with  busy  manufactur 
ing  and  industrial  plants  have 
pushed  retail  sales  well  over 
$212,000,000 

AND 

WTAD  dominates  the  Quincy 
Market  with  more  listeners  than 
all  other  stations  in  the  area  com- 
bined, according  to  the  Hooper 
Station  Listing,  Fall,  1944. 


Use  WTAD  and  KGLO 

Mason  City,  Iowa 
A  Natural  Combination 


930  K.C.        1,000  Wafts 


CBS  Affiliate 
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RICHARD  E.  O'DEA,  part  owner  of  sta- 
tions WNEW  and  WOV  New  York,  has 
been  named  Democratic  member  of  the 
New  Jersey  Racing  Commission.  Mr. 
O'Dea,  long  in  radio,  has  also  served  as 
Democratic  County  Committeeman  and 
as  Commissioner  of  Education  and  Com- 
missioner of  Finance  for  the  City  of 
Paterson. 

ROBERT  M.  HOLT,  general  manager, 
director  and  secretary-treasurer  of 
WCLS  Joliet,  111.,  has  resigned.  ROBERT 
L.  BOWLES  is  now  WCLS  general  man- 
ager. Before  resuming  his  radio  ac- 
tivities Mr.  Holt  is  visiting  relatives  In 
El  Dorado,  Ark. 

DR.  MAX  JORDAN,  NBC  director  of  re- 
ligious broadcasts  and  author  of  a  re- 
cently published  book  "Beyond  All 
Fronts"  has  had  his  book  chosen  as  the 
January  selection  of  "the  Catholic  Book 
Club.  Previously,  It  had  been  selected 
for  December  by  the  Catholic  Literary 
Foundation. 

E.  K.  CARGILL,  former  president  of 
WMAZ  Macon,  who  last  year  went  on 
inactive  duty  after  a  tour  as  a  Naval 
Reserve  officer,  has  joined  the  Macon 
Telegraph  and  News  as  promotion  man- 
ager. He  Is  handling  radio  activities  of 
the  newspapers  in  connection  with 
pending  station  applications  before  the 
FCC. 

JOSEPH  H.  REAM,  vice-president  and 
secretary  of  CBS,  has  been  appointed 
chairman  of  the  radio  division  of  the 
committee  of  the  Legal  Aid  Society  1945 
Appeal. 

LT.  ROBERT  SARNOFF,  son  of  DAVID 
SARiVOFF,  president  of  RCA,  has  been 
assigned  to  Los  Angeles  Navy  public 
relations  staff. 

FRANK  O'LEARY,  released  from  the 
Navy,  has  returned  to  the  NBC  central 
division  sales  department  after  a  21/2 
years'  leave  of  absence. 

HAROLD  HIGGINS,  sales  manager  for 
WING  Dayton,  is  the  father  of  a  girl. 
C.  M.  (Buck)  LEWIS,  manager  of  broad- 
cast transmitter  sales  of  RCA  Victor 
Division,  Camden,  has  married  NOLA 
G.  PUGLIESE,  former  assistant  editor 
of  Broadcast  News,  RCA  engineering 
publication. 

HENRY  C.  PUTNAM,  former  commer- 
cial manager  of  KGMB  Honolulu,  has 
been  promoted  to  major.  Military  In- 
telligence, and  is  radio  officer  of  the 
public  relations  section,  U.  S.  Army 
Air  Forces,   Pacific  Ocean  Area. 

CHARLES  MORIN,  CBS  Hollywood  sales 
manager,  Is  the  father  of  a  girl. 

JOHN  T.  CAHILL,  chief  counsel  for  RCA 
and  attorney  for  the  Associated  Press 
In  the  pending  anti-trust  litigation  be- 
fore the  Supreme  Court,  Is  the  head  of 
the  reorganized  law  firm  of  Cahill, 
Gordon.  Zachry  &  Relndel,  of  New 
York.  The  firm  formerly  was  known  as 
Wright,  Gordon,  Zachry,  Parlln  &  Cahill. 
JACK  DAVIDSON,  manager  of  CKWS 
Kingston,  Ont.,  has  been  appointed 
supervisor  of  stations  operated  by 
Northern  Broadcasting  &  Publishing 
Ltd.,  and  affiliated  companies,  with 
headquarters  at  Toronto.  He  Is  succeed- 
ed at  CKWS  by  ROY  HOFF,  Montreal 
manager  of  National  Broadcast  Sales, 
representative  firm  for  the  organization 
BOB  SMITH,  formerly  of  WNAX  Yank- 
ton, S.  D.,  has  joined  the  sales  staff 
of  WCCO  Minneapolis. 
BEN  WOLFF  has  returned  as  time  sales- 
man on  WEMP  Milwaukee,  following 
an  operation  at  the  Mayo  Clinic,  Roch- 
ester, Minn.  At  77  he  is  believed  radio's 
oldest  seller  of  time. 

FRANK  S.  LANE,  general  manager  of 
WDEF  Chattanooga,  celebrated  his  20th 
anniversary  in  radio  last  week.  He  start- 
ed as  announcer  on  KFRU  when  It  was 
in  Brlstow,  Okla.,  on  Feb.  13,  1925  and 
the  following  September  was  voted  sixth 
most  popular  announcer  in  the  U.  S. 
in  a  nation-wide  Radio  Digest  poll. 
A.  E.  JOSCELYN,  manager  of  WCCO 
Mlnneapolls-St.  Paul,  has  been  elected 
to  the  executive  committee  of  the  board 
of  directors  of  the  War  Chest  of  Min- 
neapolis and  Hennepin  County. 


Our  Respects  to 

(Continued  from  page  S8) 

State  Guard.  Ken  belongs  to  Ma- 
ketewah  Country  Club,  Cincinnati 
Club  and  Buckeye  Club,  and  he  is 
on  the  Board  of  Directors  of  the 
Advertisers  Club  of  Cincinnati. 

In  1926  Ken  married  a  Missouri 
girl,  the  former  Dorothy  Becht. 
When  a  daughter  was  born  to  them 
in  1930,  for  probably  the  first  time 
in  his  life,  Ken  couldn't  make  a 
quick  decision — he  couldn't  decide 
on  a  name  for  her.  At  the  age  of 
three  months  the  baby  was  finally 
given  a  name — by  Mrs.  Church. 
She's  14  now  and  her  name  is  Jere. 


Rothensies  Heads  WSBA 

WALTER  J.  ROTHENSIES,  for- 
mer collector  of  internal  revenue  at 
Philadelphia,  has  been  elected  exec- 
utive vice-president  of  the  Susque- 
hanna Broadcasting  Co.,  licensee  of 
WSBA  York,  Pa.  Mr.  Rothensies 
also  becomes  station  general  man- 
ager, with  offices  at  47  East  Market 
St.  WSBA,  a  Blue  outlet,  operates 
on  900  kc  with  1,000  w  daytime. 


Correction 

LT.  (j.g.)  HARRY  P.  FOLSOM, 
son  of  Frank  M.  Folsom,  vice-pres- 
ident in  charge  of  the  RCA  Victor 
division,  Camden,  N.  J.,  scheduled 
to  return  to  the  South  Pacific  war 
theatre,  recently  was  killed  in  a 
plane  crash  near  Jacksonville,  Fla. 
In  the  Feb.  12  Broadcasting,  Lt. 
Folsom  was  improperly  identified. 
Brdadoasting  regrets  the  error. 


LEON  GOLDSTEIN,  vice-president  in 
charge  of  publicity,  news  and  special 
features  of  WMCA  New  York,  has  ap- 
plied to  the  War  Dept.  for  accreditation 
as  WMCA  war  correspondent  in  the 
European  area.  If  approval  comes 
through,  Mr.  Goldstein  will  leave  as 
soon  as  possible  with  plans  to  record 
on-the-scene  descriptions  for  rebroad- 
cast. 

RALPH  J.  CORDINER,  for  the  past  year 
and  a  half  assistant  to  the  president 
of  General  Electric  Co.,  has  been  elect- 
ed a  vice-president  of  the  company  with 
general  administrative  duties  designated 
by  the  president.  Mr.  Cordiner  was  for- 
merly vice-chairman  of  the  WPB  until 
he  resigned  to  return  to  his  company. 
CARL  W.  LEE,  for  two  years  in  the  cost 
account  department  of  the  Ft.  V/ayne 
division  of  the  Farnsworth  Television 
&  Radio  Corp.,  and  JOSIAH  W.  AUTEN- 
RIETH  Jr..,  formerly  manager  of  the  Ft. 
Wayne  branch  of  the  Columbus  Mutual 
Life  Insurance  Co.,  have  been  named 
account  executives  of  WGL  Ft.  Wayne, 
Farnsworth  station. 

DR.  LEON  LEVY,  president  of  WCAU 
Philadelphia,  has  been  elected  to  the 
board  of  directors  of  Robin  Hood  Dell 
Concerts,  outdoor  summer  concert  se- 
ries in  Philadelphia.  A  member  of  the 
CBS  board  of  directors.  Dr.  Levy  is 
also  consultant  to  the  Radio  Bureau  of 
the  OWI. 

NATHAN  STRAUS,  president  of  WMCA 
New  York  and  former  U.  S.  Housing 
Administrator,  is  being  suggested  as  a 
candidate  for  Mayor  of  New  York  by 
leaders  of  the  new  Liberal  Party. 

PAUL  B.  MOWREY,  manager  of  televi- 
sion for  the  Blue  Network,  on  Feb.  20 
is  to  address  the  Women's  Advertising 
Club  of  Toledo  on  "What  Is  Television 
and  What  It  Means  to  You." 

GEORGE  K.  PERKINS,  former  field  rep- 
resentative for  Ekholm  Assoc.,  Boston, 
management  consultants,  and  previous- 
ly In  sales  and  advertising  at  Borden 
Co.,  New  York,  has  joined  the  sales 
staff  of  WJZ  New  York. 

ALAN  SCHROEDER,  salesman  of  Paul 
Raymer  Co.,  Chicago,  wUl  join  the  Chi- 
cago office  of  WOR  New  York  March  1. 

BROADC 


WHERE 
TO? 

SURE!  The  chap  is  on  his  way  to 
school.  You  don't  have  to  see  the 
schoolhouse  to  know  that.  It's  in 
the  beat  of  his  feet! 
And  that's  about  the  way  it  is  at 
WMMN — you  don't  have  to  see 
the  people  to  know  that  One  of 
America's  Greatest  Direct  Response 
Audiences  is  at  the  other  end  of 
the  line.  It's  in  the  ring  of  the  cash 
register,  that  beats  out  record  re- 
sults for  many  a  happy  advertiser 
of  ours. 

You  always  know  you're  headed  in 
the  right  direction  at  WMMN! 

ASK  A 
JOHN  BLAIR  MAN 


Columbia  Network 


fnmMDNTWYfli 
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HE  SAT  IN  THE  FRONT  ROW 


Your  product  will  be  in  the  ''front  row"  when  it's  advertised 
over  WSPD. 

Planned  local  programs,  top  NBC  shows  and  a  power  of  5,000 
watts  assure  you  the  attention  of  over  a  million-and-a-half  pros- 
perous prospects  in  the  Northwest  Ohio-Southern  Michigan  area. 


(Regardless  what  you  think 
looks  happy,  doesn't  he?) 


it  is  well  placed.  Granddad 


Just  Ask 
Katz 


1 


IF  ITS  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 
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SOMEONE 
IS  ALWAYS 


BEHIND 


HARRY  J.  FEENEY  Jr.,  formerly  with 
the  CBS  press  Information  department, 
has  been  awarded  the  Purple  Heart 
for  battle  wounds  received  during  Jan- 
uary in  Belgium. 

TONY  WHEELER,  announcer  of  WFIL 
Philadelphia,  is  ill  with  pneumonia  in 
Bryn  Mawr  Hospital. 

BILL  TROTTER,  former  announcer  and 
later  production  manager  for  WBEC 
Memphis,  has  been  named  production 
manager  of  WHBQ  Memphis. 

BOB  CHASE,  former  WJJD  Chicago  staff 
announcer,  has  joined  WOR  New  York. 

ELLIOTT  ROBERTSON,  former  director 
and  actor  of  J.  J.  Shubert  Theatrical 
Co.,  has  joined  the  NBC  central  divi- 
sion press  department  as  writer. 

VIRGINIA  A.  (Conner)  STREET,  for- 
merly in  the  program  department  of 
KYW  Philadelphia,  has  been  promoted 
to  a  first  lieutenant  at  the  AAF  Con- 
valescent Hospital,  Plattsburgh,  N.  Y. 

H.  B.  KENNY,  news  commentator  of 
WBVA  Richmond,  Va.,  is  author  of  "A 
Year  of  War"  scheduled  for  release  In 
early  spring. 

EDWARD  TOMLINSON,  Blue  authority 
on  Latin-American  affairs,  has  been  as- 
signed to  cover  the  Conference  of  Amer- 
ican Republics  to  be  held  in  Mexico 
City,  beginning  Feb.  25. 

LT.    WILL    DOUGLAS  DOUGHERTY, 

assistant  PRO,  Miami  Air  Tech.  Service 
Command,  has  announced  his  engage- 
ment to  JOYCE  TUGGLE,  Miami.  Un- 
der name  WILL  DOUGLAS  he  was  an- 
nouncer at  WMBO  Auburn,  N.  Y.: 
WRBL  Columbus,  Ga.;  WTBO  Cumber- 
land, Md.;  WCPO  Cincinnati,  WKBN 
Youngstown. 

BOB  BRADBURY,  formerly  of  KWKH 
Shreveport,  has  been  appointed  farm 
news  editor-announcer  of  WOAI  San 
Antonio,  succeeding  BILL  SHOMETTE, 
now  in  the  Army.  Other  WOAI  changes: 
MILDRED  CLARKE  new  continuity 
chief;  JEAN  MAY,  scriptwriter. 

FRED  RUEGG,  production  supervisor  of 
KQW  San  Francisco,  has  been  promoted 
to  program  director,  succeeding  KEN 
CRAIG,  who  leaves  to  join  McCann- 
Erickson,  Chicago. 

EDDIE  RAASCH  of  Indianapolis,  new  to 
radio,  has  been  named  announcer  of 
WAOV  Vincennes,  Ind. 

SUE  FLANAGAN  of  Boston;  LEE 
WHYTE,  released  by  the  Army,  and 
MEL  FEIN,  former  announcer  at  WKIP 
Poughkeepsie,  N.  Y.,  have  been  added 
to  the  announcing  staff  of  WMFF  Platts- 
burg,  N.  Y. 

CECIL  SEAVEY,  announcer  of  KOA  Den- 
ver, has  been  named  station  director 
of  news  and  special  events.  MARY 
ELIZABETH  MELLOR  has  joined  the 
newsroom  staff  succeeding  CARL  MAHL, 
now  with  Continental  Air  Lines  Modi- 
fication Center,  Denver. 

ROY  QUEEMAN,  who  conducted  the 
Swing  Shift  program  on  WEMP  Mil- 
waukee under  name  of  VAN  PHILLIPS, 
has  reported  for  induction. 

CLINTON  H.  SHERWOOD,  formerly  with 
WEEI  Boston  and  more  recently  in  the 
Merchant  Marine,  has  been  named  pro- 
gram director  of  KLX  Oakland,  Cal. 
DAN  HOSMER  has  been  named  head  of 
the  continuity  department  of  KRNT 
Des  Moines,  succeeding  VIRGINIA  MEL- 
TON, resigned.  He  formerly  was  a  writer- 
producer  at  WLS  Chicago, 
STAN  THOMPSON,  formerly  of  CBS 
Chicago  and  more  recently  program 
director  of  KDAL  Duluth,  has  joined 
the  production  department  of  WCCO 
Minneapolis.  HELEN  COSTELLO,  for- 
merly of  KFPY  Spokane,  has  joined 
the  WCCO  news  staff  as  writer.  BECKY 
STEWART,  formerly  of  WOWO  Ft. 
Wayne,  has  joined  the  WCCO  promo- 
tion staff. 

HERMAN  O.  WILSON,  formerly  of  KUTA 
Salt  Lake  City,  Is  now  an  announcer 
with  KSRO  Santa  Rosa,  Cal.  He  also 
has  been  with  KFEL  Denver  and  KFOX 
Long  Beach.  He  wUl  specialize  in  news- 
casting  and  farm  news  for  KSRO. 


WAYNE  CREW,  new  production  man- 
ager of  KRNT  Des  Moines,  is  to  start 
a  series  of  adult  education  classes  at 
KRNT  studios,  teaching  radio  produc- 
tion, writing  and  microphone  technique. 
He  has  been  with  the  Des  Moines  Reg- 
ister &  Tribune  radio  promotion  de- 
partment. 

WILLIAM  RILEY  of  the  KRNT  Des 
Moines  newsroom  has  married  Ann  Han- 
son, Des  Moines. 

CPL.  RAY  OWENS  KRISE,  former  news- 
caster-announcer-orchestra leader  of 
WFBL  Syracuse,  now  stationed  In 
Assam,  India,  with  the  Special  Services 
Office,  ATC,  is  producing  three  weekly 
programs  in  addition  to  doing  arrange- 
ments for  a  GI  orchestra. 

HARRY  J.  FRANK,  new  to  radio,  and 
HARRY  J.  PARRY,  graduate  of  Emer- 
son School  of  Radio,  Boston,  are  an- 
nouncers at  WHAT  Greenfield,  Mass. 
ROGER  S.  BOWM.\N,  NBC  staff  an- 
nouncer, and  VIRGINIA  MOMAND,  ra- 
dio assistant  to  H.  V.  KALTENBORN. 
NBC  commentator,  were  married  in 
New  York  Feb.  5. 

GEORGE  HICKS,  chief  European  war 
correspondent  of  the  Blue  Network,  who 
has  been  in  this  country  on  a  brief  visit, 
has  returned  overseas.  He  continues 
his  regular  broadcasts  for  Scrlpto 
Mfg.  Co. 


WALTER  A.  BOWMAN,  is  now  han- 
dling continuity  and  publicity  for 
WMMN,  Fort  Industry  station  In  Fair- 
mont, W.  Va.,  replacing  JANE  SHULTZ, 
now  with  WWSW  Pittsburgh. 

NORMAN  KRAEFT,  Blue  Network  cen- 
tral division  staff  annoimcer,  is  the 
father  of  a  girl. 

SID  RICHARDS  and  JACK  ANTHONY 

have  joined  the  announcing  staff  of 
CKWX  Vancouver. 

SGT.  WILF  DAVIDSON,  former  an- 
nouncer of  CKY  Winnipeg,  is  now  with 
the  Canadian  Army  broadcasting  unit 
in  Great  Britain. 

MARGARET  FIELDER,  formerly  of  the 
traffic  department  of  CBR  Vancouver, 
is  now  with  the  Women's  Royal  Cana- 
dian Naval  Service  in  eastern  Canada. 

F/O  WALLY  PETERS,  former  program 
director  of  CJOR  Vancouver,  has  re- 
turned to  Vancouver  after  three  years 
with  the  RCAF. 

BOB  HOLMES,  former  anno\mcer  at 
WHAI  Greenfield,  Mass.,  is  now  with 
WHTD  Hartford,  Conn. 

JACK  HOINS,  with  CBS  since  Jan.  1939 
as  a  member  of  the  publicity  staff,  has 
been  named  script  editor  of  programs 
of  WABC,  CBS  New  York  outlet,  replac- 
ing ARNOLD  MICHAELIS,  who  has 
joined  Air  Features,  New  York,  as  di- 
rector of  Amanda  of  Honeymoon  Hill, 
serial  for  Phillips  Products.  Mr.  Holns, 
in  addition  to  handling  program 
publicity,  is  editor  of  MaUbag,  CBS 
news  bulletin  for  servicemen. 

FRANK  DUNNE,  former  announcer  of 
WTAG  Worcester,  has  been  signed  to 
a  long-term  contract  by  20th  Century- 
Fox  FUm  studios.  He  will  act  in  the 
picture  "Junior  Miss"  in  the  role  of 
Uncle  Willis. 

ANN  GINN  has  been  appointed  women's 
director  of  WKMO  Kokomo,  Ind. 
EDGAR  E.  FERREY,  chief  of  the  WHAS 
Louisville  newsroom,  is  serving  as  ex- 
tension lecturer  in  journalism  at  the 
Indiana  U.  Center,  JeffersonvlUe,  Ind. 
HERB  LANDON,  who  came  to  the  CBS 
press  Information  department  last  No- 
vember from  the  American  Red  Cross, 
has  rejoined  that  organization  as  an 
overseas  field  director.  He  was  previous- 
ly publicity  director  of  WOV  New 
York. 

TROY  MALLORY,  announcer,  formerly 
with  George  Gale  Productions  and 
WBYN  Brooklyn,  has  joined  WLIB 
Brooklyn. 

J.  CLINTON  STANLEY,  former  mem- 
ber of  the  Blue  central  division  pro- 
duction department  and  released  after 
26  months  in  the  Naval  Reserve,  has 
returned  to  the  network  as  production 
supervisor. 

MARVIN  JAMES  MOORE,  most  recently 
on  the  announcing  staffs  of  Fort  Worth 
stations  WBAP  and  KGKO,  and  STUART 
METZ,  most  recently  freelancer,  have 
joined  the  CBS  announcing  staff.  Mr. 
Metz  served  on  the  NBC  announcing 
staff  five  years  ago,  before  his  free- 
lance work,  and  has  announced  for 
WKBW  and  WGR  Buffalo. 


PRESENTING  a  crest  taken  off  a 
stand  at  Nazi  party  headquarters 
in  Aachen  is  Ned  Calmer  (r)  CBS 
war  correspondent  just  back  from 
the  western  front,  who  gives  the 
Nazi  emblem  to  Paul  White,  CBS- 
director  of  public  affairs  and  news. 


Roberts  to  Rome 

CLETE  ROBERTS,  Blue  war  cor- 
respondent, has  fully  recovered 
from  after-effects  of  wounds  sus- 
tained in  the  Leyte  invasion  and 
is  to  leave  shortly  for  assignment 
in  the  Mediterranean  theatre,  with 
headquarters  in  Rome.  He  arrived 
in  New  York  ten  days  ago  from 
his  home  in  Beverly  Hills,  Cal., 
where  he  had  been  convalescing 
since  last  November.  During  his 
coverage  of  the  Philippines  Mr. 
Roberts  contracted  malaria,  pre- 
venting his  return  to  the  Pacific 
theatre. 


John  Prince 


JOHN  PRINCE,  KLZ  continuity 
writer,  died  Feb.  12  at  St.  Luke's 
Hospital,  Denver,  following  a  pro- 
tracted illness. 


HAROLD  ROSEMONT  and  PHILLIP 
DOELKER  have  been  named  assistant 
directors  in  CBS  network  operations. 
Recently  production  manager  and  chief 
announcer  of  WCOL  Columbus,  Mr. 
Doelker  was  previously  assistant  pro- 
duction manager  of  WING  Dayton,  and 
producer-announcer  of  WTAM  Cleve- 
land and  WOSU  Columbus.  Mr.  Rose- 
mont  comes  to  CBS  from  WGYN  and 
WABP,  New  York  FM  stations,  where 
he  handled  script  and  announcing 
chores. 

CLIFFORD  HENDRIX,  who  left  KGHP 
Pueblo,  Colo,  in  1941  to  become  news 
editor  of  KXEL  Waterloo,  la.  and  who 
since  has  been  with  KBUR  Bvirllngton 
and  WMT  Cedar  Rapids,  has  ret\irned 
to  KGHF. 

BETTY  MUNRO,  Sister  of  Ross  M\inro, 
Canadian  Press  war  correspondent,  has 
been  appointed  war  correspondent  for 
CKGB  Timmins,  CJKL  Kirkland  Lake 
and  CPCH  North  Bay,  Ont.  Miss  Mimro 
will  make  her  headquarters  in  London 
and  will  cover  western  European  cap- 
itals. 


"Stand  still.  Cookie  —  or  yuh 
won't  ever  be  in  the  news  over 
WFDF  Flint!" 


Page  42    •    February  19,  1945 


BROADCASTING    •    Broadcast  Advertising 


*  VICF  pprcnr      *  NELSON  ROCKEFELLER 

^'^t  PRESIDENT  mm 

*  i.  EOGAR  HOOVER 


1'  S.  r/f|/A<4v 


INTERVIEWED  AND  ANALYZED  BY  FAMED  WASHINGTON 
^    k         CORRESPONDENT   BARNET  MOVER 

Vi'''^". . — ,  


"UJashinyton  Vieuus  and  Intervieuis" 

NOW  AVAILABLE  VIA  TRANSCRIPTION  FOR  LOCAL  AND  REGIONAL  SPONSORSHIP! 


3k 

NOVER    INTERVIEWING    DONALD    NELSON  NOVER  INTERVIEWING  ERiC  JOHNSTON  NOVER   INTERVIEWING    LORD  HALIFAX 


WHAT  THEY  SAY  ABOUT 
BARNET  NOVER: 

"Uniformly  interesting  and  provo- 
cative." 

—  James  Forrestal 
Secretary  of  the  Navy 

"I  don't  know  of  anybody  who  is  a 
better  authority." 

—  Raymond  Clapper 

"One  of  the  ablest  in  his  field." 

—  Sir  Wilmott  Lewis 
The  London  Times 

"Farand  away  the  best  in  America." 

— John  Gunther 


"Washington  Views  &  Inter- 
views" transcriptions  are  air- 
mailed weekly  to  exclusive 
sponsors  and  stations—!  to  a 
city. 

WRITE,  WIRE  OR  PHONE 

FREDERIC  W. 

ZIV 

COMPANY 

2436  READING  ROAD,  CINCINNATI,  O. 
NEW  YORK  HOLLYWOOD. 


i 
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WHAT  SPONSORS  SAY  OF 
"WASHINGTON  VIEWS 
&  INTERVIEWS" 

"We  would  notwantto  miss  a  single 
Noverfranscription.They  are  good." 

—  Jack  Pitluck  Agency 
San  Antonio,  Texas 

"We  consider  our  program  fran- 
chise valuable  and  are  sold  on  and 
proud  of  the  program." 

—  Blach's  Men's  Store 
Birmingham,  Alabama 

"Top-flight  reporting  in  tempo  with 
the  times." 

—  Palmer  Hoyt 
Portland  Oregonian 
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CHICAGO 

SOOOwATTS  560KC 


THE  ONLY 
CHICAGO 
STATION 
WITH  24 

HOUR  NEWS 
SERVICE 

UP— PA— INS 


THOMAS  NAMED  V-P 
OF  PEDLAR  &  RYAN 

HAROLD  B.  THOMAS,  chairman 
of  the  War  Advertising  Council, 
has  resigned  from  Sterling  Drug 
Inc.,  New  York,  to  join  Thomas 
L.  I.  Ryan  as  a  partner  in  Pedlar 
&  Ryan,  New  York,  it  was  an- 
nounced last  week  by  James  Hill 
Jr.,  Sterling  president.  In  the  drug 
industry  for  the  past  20  years,  Mr. 
Thomas  has  served  for  14  years 
with  Sterling  Drug,  where  he  is 
now  in  charge  of  the  Centaur  and 
Cummer  divisions.  His  resignation 
is  effective  March  1. 

Mr.  Thomas  has  been  identified 
with  the  WAC  for  three  years,  first 
as  vice-chairman  and  then  as  chair- 
man. He  has  also  served  as  chair- 
man of  the  board  of  the  Assn.  of 
National  Advertisers  and  the  Ad- 
vertising Research  Foundation.  He 
remains  a  trustee  of  the  latter.  Mr. 
Thomas  recently  returned  from  a 
two  months'  mission  to  England, 
France  and  Italy  as  advisor  for  the 
Treasury  and  War  Dept. 


Mitchell  to  WTOP 

MAURICE  B.  MITCHELL,  recent- 
ly released  from  the  Army,  has 
been  appointed  sales  promotion  and 
publicity  manager  of  WTOP,  CBS 
outlet  in  Wash- 
ington, succeed- 
ing Howard  Stan- 
ley. Mr.  Stanley 
is  now  assistant 
to  Dick  Dorrance, 
sales  promotion 
manager  for  Co- 
lumbia-owned sta- 
tions. Mr.  Mitch- 
ell has  been  affili- 
ated with  the 
Gannett  n  e  w  s  - 
papers  and  was  national  advertis- 
ing and  promotion  manager  of  the 
Albany  Knickerbocker  News  before 
entering  the  service.  He  was  also 
business  and  promotion  manager 
of  CFCL  Prescott,  Ont.,  where  he 
did  a  daily  newscast  in  addition  to 
his  business  duties. 


Mr.  Mitchell 


Katherine  Seymour 

KATHERINE  SEYMOUR,  43,  pi- 
oneer radio  writer  and  one  of  the 
founders  of  the  Radio  Writers 
Guild,  New  York,  died  Feb.  11  at 
her  home  after  a  long  illness.  A 
freelance  writer  since  1936,  she 
and  her  sister  Adele  were  authors 
of  Light  of  the  World,  sponsored 
by  General  Mills  Inc.  on  CBS  since 
June  1944  and  previously  on  NBC. 
She  also  wrote  for  Cavalcade  of 
America  from  1938  to  1944.  With 
John  T.  W.  Martin,  to  whom  she 
was  married  in  1930,  Miss  Sey- 
mour wrote  How  to  Write  for  Ra- 
dio, 1931,  and  Practical  Radio 
Writing,  1938,  both  published  by 
Longman's  Green  Co.,  New  York. 
A  former  vice-president  of  the  Ra- 
dio Writers  Guild,  Eastern  Region, 
Miss  Seymour  was  secretary  of  the 
Authors  League  of  America,  and 
a  member  of  the  Writers  War 
Board. 


NEARLY  2,000,000  guests  watched 
broadcasts  at  NIJC's  New  York  stu- 
dios during  1944,  according  to  Lathrop 
Mack,  manager  of  the  guest  relations 
department.  August  drew  the  heaviest 
and  January  the  lightest  attendance  for 
1944. 


MORGAN  RYAN,  who  was  radio  director 
of  Sherman  &  Marcjuette,  New  York, 
and  account  executive  on  the  Colgate- 
Palmolive-Peet  Co.,  has  joined  the  New 
York  office  of  Grant  Adv.  He  is  account 
executive  on  Reichold  Chemicals  Co., 
sponsor  of  the  Detroit  Symphony  on 
Mutual,  and  on  the  Plymouth  Division 
of  Chrysler  Corp.,  which  the  agency 
now  shares  with  N.  W.  Ayer  &  Son. 
Mr.  Ryan,  who  left  8  &  M  last  Decem- 
ber, was  formerly  with  the  H.  M.  Kiese- 
wetter  Adv.,  New  York,  and  with  Pedlar 
&  Ryan  as  an  executive  on  Procter  & 
Gamble  advertising. 

LESTER  GOTTLIEB,  radio  publicity 
chief  of  Young  &  Rubicam,  New  York, 
has  been  named  a  member  of  the  agen- 
cy's radio  plans  board,  composed  of 
creative  members  of  the  radio  division. 
LOUIS  DEAN  last  week  resigned  from 
the  radio  staff  of  WUliam  Morris 
Agency,  New  York.  Mr.  Dean  previously 
for  seven  years  was  radio  director  of 
Campbell-Ewald  Co.,  New  York,  and 
prior  to  that  was  in  the  radio  depart- 
ment of  Arthur  Kudner  Inc.,  New  York, 
for  two  years.  Martin  Goodman,  also  of 
the  William  Morris  Agency  radio  staff, 
has  been  commissioned  a  captain  in 
the  New  York  State  Guard.  He  will 
assist  Maj.  Paul  C.  Raborg,  in  charge  of 
radio  and  public  relations  for  Lt.  Gen. 
Hugh  A.  Drum,  USA,  retired. 
ROBINSON  MURRAY,  assistant  execu- 
tive secretary  of  the  American  Assn. 
of  Advertising  Agencies,  New  York,  last 
Friday  joined  Irwin  Vladimir  &  Co., 
New  York,  as  a  vice-president.  Mr. 
Murray  for  seven  years  was  in  charge 
of  the  Paris  and  London  offices  of  Mc- 
Cann-Erickson,  New  York.  He  probably 
will  take  part  in  the  agency's  plans  for 
export  advertising  in  postwar  Europe. 
HUBERT  L.  MIHIC,  account  executive 
with  Frank  Kiernan  &  Co.,  New  York, 
has  joined  William  von  Zehle  &  Co., 
New  York. 

LT.  COMDR.  J.  CLEMENT  BOYD, 
USNR,  formerly  of  Frank  Presbrey 
Agency  and  Tracy-Kent  &  Co.,  New 
York,  and  his  own  advertising  agency, 
has  joined  Ronalds  Adv.  Agency,  Mon- 
treal, as  a  supervising  account  execu- 
tive. Recently  released  from  the  Navy, 
he  was  commanding  officer  of  the  U. 
S.  Naval  Air  Station  at  Belem,  Brazil. 
ROY  A.  SHANNON,  former  advertising 
manager  of  Griesedieck  Bros.  Brewery, 
St.  Louis,  has  been  appointed  director 
of  staff  of  Maurice  Lionel  Hirsch  Co., 
St.  Louis.  Succeeding  Mr.  Shannon  at 
Griesedieck  is  Harold  N.  Neusitz,  sales 
manager  of  the  bottled  beer  sales  force. 
JAMES  B.  KEITHLEY,  formerly  of 
Foote,  Cone  &  Belding  and  Montgom- 
ery Ward  &  Co.,  is  a  new  addition  to 
copy  department  of  J.  Walter  Thomp- 
son  Co.,  Chicago. 

ARTHUR  C.  VON  STEIN,  formerly  With 
the  National  Industrial  Information 
Committee  of  the  National  Assn.  of 
Mfrs,,  has  been  appointed  public  rela- 
tions director  of  S.  Duane  Lyons  Inc., 
New  York. 

A.  HARRIS  HORTON,  who  formerly  op- 
erated his  own  agency  specializing  in 
the  advertising  and  merchandising  of 
men's  wear,  and  more  recently  execu- 
tive of  the  Bowater  Paper  Co.,  on  Feb. 

5  joined  the  contact  staff  of  Lennen 

6  Mitchell.  New  York. 

ROBERT  V.  POLLOCK,  former  televi- 
sion research  man  with  the  New  York 
News,  will  join  J.  Walter  Thompson  Co., 
New  York,  late  this  month  to  write 
copy  on  the  Pan  American  Airways 
account. 

LOUISE  VAN  NUYS,  former  copy  chief 
and  New  York  representative  for 
Glasser-Gailey  Co.,  Los  Angeles  agency, 
is  now  with  Garfield  &  Guild,  Los  An- 
geles, as  account  executive. 
DON  MARTIN,  Who  recently  resigned 
as  resident  manager  of  Allied  Adv. 
Agencies,  Los  Angeles,  has  been  appoint- 
ed business  representative  of  Press  As- 
sociation for  the  Rocky  Mountain  area 
with  headquarters  in  Denver. 
EUGENE  DOHERTY,  former  assistant 
advertising  and  promotion  manager  of 
Sears  Roebuck  &  Co.,  Los  Angeles,  has 
Joined  Bayard  &  Eccleston  Adv.  as  pro- 
duction manager. 

J.  GAY  STEVENS,  former  account  ex- 
ecutive of  Glasser-Gailey  &  Co.,  Los 
Angeles,  has  joined  Garfield  &  Guild 
Adv.,  as  Los  Angeles  office  service  di- 
rector. 


FOR  1 5  YEARS  we've 
been  serving  the  folks 
down  here  in  North 
Carolina's  rich  "Heart 
of  the  Piedmont"  .  .  . 
They've  come  to  de- 
pend on  us  for  con- 
sistently good  radio 
listening.  .  .  .  And  our 
aim  is  to  keep  on  giv- 
ing them  that  kind  of 
listening  for  many 
more  years  to  come. 

WSJS 


5000  Watts 

600  on  the  Dial 


Represented  by 

HEADLEY  -REED  COMPANY 


CHICAGO  CUBS 
BASEBALL  FOR  1945 


National  Represenfotive 
250  PARK  AVE.,  NBW  YORK 
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Where  do  most  town  folks  shop?  On  the  main  street,  of 
course.  And  where  do  most  western  folks  "shop"  for  their 
radio  entertainment?  On  the  main  street  of  western  listening 
. . .  the  NBC  Western  Division. 

Just  as  the  leading  stores  are  located  on  Main  street,  so  the 
outstanding  radio  programs  are  found  on  NBC.  Summer  and 
-winter  this  Network  has  more  top-ranking  shows  than  any 
other,  presenting  for  entertainment  the  best  in  variety,  com- 


edy, music,  drama,  news  coverage,  education. .  .reason,  indeed, 
that  NBC  has  most  of  the  listeners  most  of  the  time  here  in  the 
West— just  as  it  does  in  other  parts  of  the  nation. 

The  Western  Division  of  NBC  has  helped  widen  this  main 
street  of  western  listening,  contributing  a  long  list  of  stellar 
programs  which  originate  here  in  the  West.  Is  it  any  wonder 
the  NBC  Western  Division  offers  time  buyers  an  advertising 
media  that  is  hard  to  equal? 


WESTERN  DIVISION 

HOLLYWOOD  Sunset  andVine  *  Sf<H  FRANCISCO  Taylor  and  O'Farrell 


of  the  NATIONAL 
BROADCASTING 

COMPANY,  INC 

★  ★ 

f     A    SERVICE   OF  THE  RADIO 
CORPORATION  OF  AMERICA 
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. . .  once  used  to  frighten 
evil  spirits 

Primitive  forms  of  the  trumpet  have 
been  found  in  prehistoric  excava- 
tions, and  African  natives  still  use 
similar  instruments  carved  from  an- 
telope horns  or  elephant  tusks  to 
frighten  evil  spirits.  The  Egyptians, 
familiar  vi^ith  the  trumpet  as  early 
as  1415  B.C.,  attributed  its  inven- 
tion to  the  god  Osiris. 

Start  of  the  "brass  section" 

The  Romans  were  the  first  to  make 
the  trumpet  a  "brass"  instrument. 
Used  mainly  as  a  bugle  by  the  Ro- 
man army,  the  trumpet  was  fash- 
ioned entirely  of  brass,  had  a  coni- 
cal bore,  and  was  about  4  feet  long. 

By  1500,  the  trumpet  had  assumed 
the  shape  we  know  today.  About  the 
same  time,  composers  were  writing 
parts  for  the  trumpet  in  chamber 
music,  and  one  score,  dated  1607, 
calls  for  a  muted  trumpet. 

Early  "hot  lick"  artists 

Early  artists  did  not  utilize  the  en- 
tire range  of  the  trumpet  —  some 
specialized  in  flourishes,  others  in 
high  notes.  A  trumpet  score  with 
both  high  and  low  notes  called  for 
two  trumpeters,  since  "high"  trum- 
peters found  that  playing  low  notes 
impaired  their  ability  to  reach  the 
unusually  high  notes  called  for  in 
the  music  of  the  Bach  era. 

Valves  were  introduced  about  1820, 
and  five  years  later  Prussian  bands 
began  using  E  flat  horns.  It  is  the 
E  flat,  or  soprano  trumpet  that  is 
most  widely  used  today,  since  mod- 
ern composers  favor  the  highest 
registers  of  the  instrument. 


The  modern  trumpet  ranges  from 
200  to  almost  10,000  c.p.g.  You  will 
find  the  bell-like  qualities  and  true 
tonal  perspective  of  the  trumpet 
most  nearly  captured  by: 

VERTICAL  CUT  RECORDINGS! 


Etectrica!  Research  Products 
DiPision 

OF 

Western  Electric  ComfMtiy 

1*5  ItOADWAY,  NEW  YORK,  N.  V. 


FRANK  G.  CLANCY,  vice-president  and 
general  manager  of  Miles  Labs,  Elk- 
hardt,  Ind.,  was  presented  with  an  hon- 
orary "Arkansas  Traveler"  certificate  by 
Arkansas  Secretary  of  State  C.  G.  Hall. 
Both  men  are  close  personal  friends  of 
Lum  &  Abner,  native  Arkansans  who 
are  sponsored  by  Miles  Labs  on  Blue, 
Monday  through  Thursday  8:15  p.m. 
Certificate  was  the  first  given  by  Gov. 
Ben  Laney  of  Arkansas  since  his  In- 
auguration. 

FAUSTIN  J.  SOLON  Jr.,  assistant  to 
the  vice-president  and  general  manager 
of  the  Anacin  Co.  and  the  Lamed  Corp., 
New  York,  subsidiaries  of  the  American 
Home  Products  Corp.,  New  York,  has 
been  appointed  general  manager  of  the 
western  division  of  Whitehall  Pharmacal 
Co.,  San  Francisco,  also  an  American 
Home  Products  subsidiary.  He  will  di- 
rect administrative,  sales  and  advertis- 
ing activities  for  Whitehall  in  10  west- 
ern states.  Prior  to  his  association  with 
American  Home  Products  In  1941,  Mr. 
Solon  was  a  news  commentator  on 
WFIL  Philadelphia  and  WSPD  Toledo. 

LYMAN  AGENCIES  Ltd.,  Toronto  (Tin- 
tex),  has  started  one-minute  spot  an- 
nouncements at  varying  weekly  fre- 
quencies on  17  Canadian  stations.  Ac- 
count was  placed  by  Ronalds  Adv. 
Agency,  Toronto. 

CANADA  STARCH  Co.,  Montreal  (corn 
syrup),  has  started  weekly  half -hour 
drama  program.  The  Greatest  of  These, 
on  CFRB  Toronto  and  CFCP  Montreal. 
Account  was  placed  by  Vickers  &  Ben- 
son, Montreal. 

DON  JUAN  LIPSTICK  Co.,  New  York, 
has  started  thrice  weekly  transcribed 
one-minute  announcements  on  four  Ca- 
nadian stations.  Account  was  placed  by 
J.  M.  Korn  &  Co.,  Philadelphia. 
WELLMAN,  PECK  &  Co.,  San  Francisco 
(canned  foods),  on  Jan.  29  started  Mon.- 
Wed.-Frl.  4:45-5  p.m.  transcriptions  of 
H.  V.  Kaltenborn's  news  commentary 
on  KPO  San  Francisco.  Agency  is  Bots- 
ford,  Constantine  &  Gardner,  San 
Francisco. 

SWELLDOM'S,  Beverly  Hills,  Cal.  (wom- 
en's apparel  shop),  on  Feb.  19  starts 
55-mlnute  program  of  recorded  music. 
Dinner  Concert,  five  times  weekly  on 
KMPC  Hollywood.  Contract  is  for  52 
weeks.  Firm  in  addition  sponsors  a 
five-weekly  newscast  on  that  station  as 
well  as  nightly  15-minute  dispatch  from 
Reuters  on  KFWB.  Velma  Cloward  Adv., 
Los  Angeles,  has  the  account. 

ELITE  THEATRE,  Beverly  Hills,  Cal., 
to  promote  showing  of  the  Paramount 
film,  Going  My  Way,  on  Feb.  20  starts 
from  one-to-five  spot  daily  on  KPI  KNX 
KHJ  KECA.  Contract  is  for  duration 
of  film  showing.  Agency  is  Dean  Sim- 
mons Adv.,  Hollywood. 
W.  &  J.  SLOANE,  Beverly  Hills,  Cal. 
(furniture),  Feb.  19  starts  sponsoring 
nightly  series  of  Xavier  Cugat  record- 
ings on  KFAC  Los  Angeles.  Contract 
is  for  52  weeks.  William  John  Adv., 
Beverly   Hills,    Cal.,    has  account. 


Arrid  Telecasts 

CARTER  PRODUCTS  Inc.,  New 
York,  has  started  for  Arrid  a  se- 
ries of  13  experimental  telecasts 
on  WABD  New  York,  Allen  B.  Du- 
Mont  station,  with  Buchanan  &  Co., 
New  York,  producing  the  programs 
for  the  Arrid  agency.  Small  &  Seif- 
fer.  New  York.  Series  is  under  the 
direction  of  John  Hertz  Jr.  board 
chairman  of  Buchanan.  First  pro- 
gram Feb.  11,  a  half-hour  mystery 
The  Thirteenth  Chime  will  be  fol- 
lowed on  alternate  Sundays  at  8 
p.m.  for  a  few  weeks  and  later 
every  Sunday  with  different  types 
of  programs.  For  the  commercial, 
an  announcer  appeared  with  two 
models,  one  of  them  masked.  Copy 
emphasized  that  Arrid  deodorant 
will  not  stain  clothes. 


INTERSTATE  BAKERIES  Corp.,  Los 
Angeles  (bread),  on  Feb.  26  renews  for 
52  weeks  The  Lone  Ranger  on  8  Don 
Lee  California  stations  (KHJ  KGB  KDB 
KFXM  KPMC  KVEC  KVOE  KXO), 
Mon.-Wed.-Prl.  7:30-8  a.m.  (PWT). 
Agency  Is  Dan  B.  Miner  Co.,  Los  An- 
geles. 

DOUGLAS  AIRCRAFT  Co.,  Santa  Mon- 
ica, Cal.  (employment),  adding  to  its 
heavy  local  schedule  on  Feb.  11  started 
weekly  quarter-hour  program  of  music 
on  KECA  Los  Angeles.  Contract  Is  for 
13  weeks.  Esslg  Co.,  Los  Angeles,  has 
the  account. 

WOULP  &  URY,  Oakland,  Cal.  (jewel- 
ers), placing  direct,  has  started  schedule 
of  dally  flve-mlnute  newscasts  on 
KROW  Oakland. 

LEWIS  DOG  FOOD  Co.,  Los  Angeles 
(dog  food),  In  addition  to  a  five-weekly 
five-minute  newscast  on  KMPC  Holly- 
wood, Is  using  a  daily  schedule  of  spot 
announcements  on  six  Southern  Cal. 
stations.  Agency  Is  Elwood  J.  Robinson 
Adv.,  Los  Angeles. 

MORRIS  ROSENBERG  Co.,  Los  Angeles 
(Rose  peanut  butter),  on  March  3 
starts  weekly  quarter-hour  transcribed 
musical  program  on  KECA  Los  An- 
geles. Contract  is  for  13  weeks.  Agency 
is  Gerth-Pacific  Adv.,  Los  Angeles. 

FOREST  LAWN  Life  Insurance  Co., 
Glendale,  Cal.  (insurance),  on  Feb.  11 
started  weekly  transcribed  series, 
Strange  As  It  Seems  on  KGB  San  Diego. 
Contract  is  for  52  weeks.  Firm  also  spon- 
sors weekly  quarter-hour  of  recorded 
music  on  KECA  Los  Angeles.  Dan  B. 
Miner  Co.,  Los  Angeles,  has  the  ac- 
count. 

DR.  SALTZMAN,  Los  Angeles  (op- 
tometrist), Feb.  12  started  weekly  par- 
ticipation in  Floretta's  Musical  Scrap- 
book  on  KFAC  Los  Angeles.  Contract 
is  for  8  weeks.  Placement  is  through 
Paul  Wlnans  Adv.,  Los  Angeles. 

PACIFIC  AVIATION  Inc.,  Los  Angeles 
(defense  plant),  In  a  campaign  to  re- 
cruit skilled  and  unskilled  help,  has 
started  thrice-weekly  participation  in 
Eleven  O'clock  News  on  KNX  Holly- 
wood. Agency  is  Dean  Simmons  Adv., 
Hollywood. 


5000  WATTS 


You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000  Jewish    speaking  persons 

1,523,000   Italian    speaking  persons 

1,235,000   German  speaking  persons 

660,000   Polisti    speaking  persons 

e 

STRENGTHEN  your  presenf 
New  York  schedules  wifh 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy., 


NBC  IN  RICHMDND,VA. 
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J he  "Big 
Stick"  swings  into  place. 
Powerful  cranes  and  rail- 
roads supplement  trucks 
and  rivers  in  transporting 
logs  to  the  area's  nearly 
400  sawmills.  Lumbering 
is  big  business  here,  as- 
suring a  never-failing  source 
of  wealth  and  payrolls  for 
post-war  years. 


Ihe  "Big 
Stick"  of  selling  —  creating 
"Consumer  Acceptance"  — 
can  be  done  effectively, 
economically,  and  speedily 
— when  KHQ  is  your  med- 
ium. Its  complete  coverage 
of  this  area  assures  all  three 
— at  the  cost  of  just  one 
medium.  It's  a  "First"  in 
any  Advertising  Budget. 


THE   ONLY   SINGLE  MEDIUM   COMPLETELY  COVERING   THE   INLAND  EMPIRE 


Owned  and  Operated  by 

LOnS  WASMER,Incorporated 

Radio  Central  Building  Spokane,  Wash. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 
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CHOICE 

IN 

CHATTANOOGA 


WDOD 


CBS 

5,000  WATTS  DAY  AND  NIGHT 


PAUL  H.  RAYMER  CO. 

NATIONAL  REPRESENTATIVES 


IN  (ii  AUDIENCE,  (2)  PUBLIC  SERVICE,  (3)  RESULTS 


IN  PITTSBURGH^ 

considering  cost— then  coverage- 

YOU'LL  8UY  KQV 


•Sff5l?()l?6H 


ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 
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Radio  to  Promote 
Red   Cross  Drive 

Army,  Navy  Offer  Material 
For   Use   of  Stations 

RED  CROSS  Radio  Day  Feb.  28 
will  open  the  $200,000,000  War 
Fund  Drive  incorporating  both  net- 
work and  individual  station  partic- 
ipation. The  Drive  will  continue 
through  March. 

The  four  major  networks  plan 
to  devote  some  portion  of  each  com- 
mercial or  sustaining  program  on 
the  opening  day  to  the  Red  Cross 
drive.  In  addition,  OWI  has  sched- 
uled 16  network  programs.  CBS  will 
climax  its  day's  activities  with  a 
half-hour  dramatic  program  11:30- 
12  midnight  by  William  M.  Robson. 

Net  Coordinators 

Similar  to  techniques  followed 
during  War  Bond  drives,  the  net- 
works have  appointed  coordinators 
to  work  with  the  National  Red 
Cross  Radio  Section.  Network  co- 
ordinators are:  CBS,  Roy  Lang- 
ham;  NBC,  Dwight  Herrick;  Blue, 
Tom  Velotta;  Mutual,  Tom  Slater. 
Red  Cross  representatives  are: 
Maurice  Robinson,  assigned  to 
work  with  CBS;  Julie  Dickinson, 
formerly  with  OWI  and  Lord  & 
Thomas,  NBC;  Max  Ehrlich,  for- 
mer New  York  freelancer,  Blue; 
Loretto  Larson,  formerly  with  Ar- 
thur Myerhoff  &  Co.,  Chicago, 
Mutual. 

Radio  activities  for  ARC  are  su- 
pervised by  F.  Bourne  Ruthrauff, 
vice-president  and  partner  of  Ruth- 
rauff &  Ryan,  on  leave  to  the  Red 
Cross  as  executive  director  of  pub- 
licity in  charge  of  media,  and  by 
James  Hart,  chief  of  the  Radio  Sec- 
tion. All  radio  plans  have  been 
formed  in  cooperation  with  OWI. 

Martin  Codel,  former  part-owner 
and  publisher  of  BROADCASTING, 
has  been  appointed  volunteer  direc- 
tor of  radio  for  the  campaign  in 
the  North  Atlantic  Area  Office  of 
ARC,  working  under  Herb  Carman, 
director  of  public  relations. 

Since  the  bulk  of  Red  Cross  funds 
is  directed  toward  the  comfort,  wel- 
fare and  recreation  of  the  armed 
forces,  the  public  relations  offices 
of  the  Army  and  Navy  in  all  parts 
of  the  world  have  been  instructed 
to  supply  directly  promotion  mate- 
rial to  local  stations  and  Red  Cross 
chapters.  In  cooperation  with  Red 
Cross  personnel  in  the  various  the- 
atres of  war,  both  services  are  pre- 
paring live  programs  and  front-line 
recordings  to  tell  the  Red  Cross  bat- 
tlefront  story.  Some  programs  will 
be  relayed  by  shortwave  for  re- 
broadcast  while  others  will  be  re- 
corded and  flown  to  the  U.  S. 

Col.  Edward  M.  Kirby,  Chief, 
Radio  Branch,  Bureau  of  Public 
Relations,  War  Dept.,  and  Lt. 
Comdr.  Charles  Dillon,  Officer-in- 
Charge,  Radio  Section,  Office  of 
Public  Relations,  Navy  Dept.,  are 
directing  the  worldwide  efforts  of 
their  respective  services  in  behalf 
of  ARC. 

Available  for  local  sponsorship, 
a  series  of  14  transcribed  quarter- 
hour    dramatic    programs,  titled 


50  kw  Diathermy 

BACK  in  New  York  last  week 
en  route  to  the  Pacific  area, 
Paul  von  Kunitz,  formerly 
chief  engineer  of  WINS  New 
York,  now  with  the  OWI,  told 
how  he  used  the  OWI's  50,000 
w  transmitter  in  Algiers 
to  give  himself  and  two  U. 
S..  Army  men  diathermy 
treatment  to  hasten  recovery 
from  internal  injuries  re- 
ceived a  year  ago  during  con- 
struction of  another  station 
in  Africa.  Mr.  Kunitz  wired 
two  tin  plates,  attached  to 
plywood  panels,  to  the  end 
of  the  rhomboid  antenna  used 
for  the  station.  "Each  plate 
was  held  to  my  chest  and  bacR 
by  an  Italian  prisoner  of 
war,"  he  explained,  "and 
during  each  treatment  I 
could  hear  clearly  the  OWI 
psychological  warfare  pro- 
grams beamed  to  Germany 
and  Italy  going  out  over  the 
transmitter." 


Unfinished  Business,  featuring  top 
radio  talent,  has  been  produced  by 
ARC  national  headquarters,  to  be 
distributed  to  local  stations  through 
Red  Cross  chapters.  First  program 
features  messages  by  Bob  Hope, 
Jack  Benny,  Bing  Crosby  and 
Dinah  Shore.  Full  AFRA  and  mu- 
sic clearance  has  been  obtained. 

OWI  messages  will  commence 
Feb.  26  and  continue  through 
March  25.  Starting  Feb.  19  and 
continuing  until  start  of  actual 
allocations,  OWI  special  assign- 
ment division  is  placing  predrive 
messages  on  several  network  pro- 
grams. Local  coverage  will  be  han- 
dled through  cooperation  of  local 
chapter  radio  chairmen  and  OWI 
regional  representatives  with  indi- 
vidual stations.  Front-line  record- 
ings and  similar  material  will  be 
made  available. 

Part  of  considerable  promotion 
planned  by  Doughnut  Corp.  of 
America  for  the  ARC  campaign 
consists  of  a  series  of  12  five-min- 
ute transcribed  dramas  relating 
true  stories  of  Red  Cross  girls  in 
the  battle  areas.  Discs  are  being 
distributed  nationally  to  bakers  for 
placement  on  local  stations  or  for 
inclusion  with  regular  programs. 


WITH 


REX  DAVIS 

4  TIMES  DAILT 


BROADCASTING    •    Broadcast  Advertising 


WKZO  gives  you 

ALMOST  ALL 

of  Western  Miehigan. 


WJEF  gives  you 
THE  REST! 


When  you  buy  WKZO  in  Kalamazoo,  you 
get  top  coverage  of  everything  in  eighteen 
Western  Michigan  counties  —  except  a 
really  "local  station"  following  in  Grand 
Rapids.  Grand  Rapids  is  big  enough  to 
want,  and  to  deserve,  full-time  local  pro- 
gramming. That's  the  why  of  WJEF  — a 
brand-new  CBS  station  in  Grand  Rapids, 
owned  and  operated  by  the  Fetzer  Broad- 
casting Co.  —  and  sold  at  a  bargain  rate  in 


combination  with  our  WKZO! 
WKZO  covers  630,762  (daytime)  in 
Western  Michigan.  WJEF  gives  you  a  quar- 
ter-million people  in  and  near  Grand 
Rapids.  Local  merchandisers  who  know 
whafs  what  are  flocking  to  the  new  com- 
bination. That's  the  proof  it's  a  needed 
service.  May  we  tell  you  the  whole  story 
—  or  would  you  prefer  to  ask  Free  & 
Peters? 


WKZO  1 


Owned  and  operated  by  Fetzer  Broadcasting  Company 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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PILLSBURT  MILLS  Inc.,  Min- 
neapolis, will  promote  its  com- 
plete line  of  food  products  with  a 
spring  seed  offer  of  $1.75  worth  of 
flower  and  vegetable  garden  seeds  for 
25  cents  plus  the  word  Pillsbury 
clipped  from  any  package,  in  its  ad- 
vertising program  for  February  and 
March.  Radio  will  be  used  to  announce 
offer.  Commercials  will  be  presented 
on  Pillsbury's  Grand  Central  Station, 
CBS  network  half-hour  weekly  show, 
and  on  three  weeks  of  spot  radio  be- 
ginning Feb.  19  on  125  stations.  Agen- 
cy is  McCann-Erickson,  Minneapolis. 


Chesebrough  Contest 

FOURTH  annual  contest  for  the  best 
radio  scripts,  for  production  on  Chese- 
brough Mfg.  Co.'s  Dr.  Christian  pro- 
gram on  CBS,  open  through  March  31, 
this  year  offers  a  $1,000  award  to  the 
second  prize  winner  in  addition  to  the 
grand  prize  of  $2,000.  Writers  of  other 
scripts  selected  for  use  on  the  program 
will  receive  from  $150  to  $350  in  cash 
prizes.  Agency  for  the  Chesebrough 
Mfg.  Co.  account  is  McCann-Erickson 
Inc.,  New  York. 


Pillsbury  Offer — Personalized  Letterhead 
Musical  Menu— WCAP  Talent  Search 


Slogan  Contest 
WAR  BOND  award  contest  to  find 
a  new  slogan  for  Maxwell  House  Cof- 
fee was  announced  i<  eb.  1  by  General 
Foods  Corp.  on  Maxwell  House  Coffee 
Time,  NBC  Thursday  8-8:30  p.m.  A 
$5,000  Bond  will  be  awarded  to  the 
winner  submitting  the  "12  words  or 
less"  winning  slogan.  Contest  which 
runs  from  Feb.  1  to  Feb.  23  is  being 
promoted  on  the  NBC  program  and 
"teaser  ads"  drawing  attention  to 
the  show  were  scheduled  to  run  Feb. 
8,  15  and  22  in  91  newspapers  in  87 
cities.  Agency  is  Benton  &  Bowles, 
New  York. 

*       *  • 

Service  Letters 

TO  PROMOTE  public  service  and 
other  special  feature  programs,  KRNT 
Des  Moines  is  sending  letters  on  the 
events  to  civic  leaders  and  other  im- 
portant persons  in  the  community. 


WCKY  Casualty 

NEWS-O-GRAPH  operated  by  WCKY 
Cincinnati  since  June  1940  over  the 
Queen  City's  historic  Fountain  Square 
was  turned  off  at  midnight  Feb.  1 
in  compliance  with  the  WPB  order  to 
conserve  electricity.  The  board  has 
been  flashing  news  bulletins  by  means 
of  hundreds  of  electric  lights  for  34,- 
000  hours  and  during  the  period  was 
observed  by  more  than  130,000  per- 
sons daily. 

*      *  * 
Personalized  Letterhead 

PUBLICITY  releases  from  WCAE 
Pittsburgh  instead  of  being  headed 
with  station  letterhead  now  feature  a 
personalized  cartoon  or  something 
similar  having  to  do  with  the  recipient 
of  the  release.  Mitch  DeGroot,  WCAE 
promotion  manager  originated  the  idea 
and  Vernon  Lind  prepared  the  cari- 
catures used. 


WEBR 


SELLS  YOUR 
PRODUCT  TO  THE  RICH 
BUFFALO  AND  WESTERN 
NEW  YORK  MARKET 
AND  DOES  IT  AT 

LOWEST  COST 


No  need  to  pay  fancy  prices  to  tell  your 
story  to  the  Western  New  York  Market! 
657o  of  the  population  and  70%  of  the 
total  retail  sales  of  the  eight  county  area 
in  Western  New  York  are  CONCENTRATED 
in  METROPOLITAN  BUFFALO  ...  well 
within    WEBR'S    primary    service  area 


Nationally  Represented  by 
WEED  &  CO. 


i 


BUFFALO  CJouricr- Express  STATION 


WEBR 


r 


MUTUAL  NETWORK 


Musical  'Menu' 

PIRRONE  WINERIES,  Garfield,  N. 
J.,  i)romotes  Mitsic  a  la  Mood,  re- 
corded music  program  on  WPAT 
Paterson,  through  distribution  each 
month  of  a  double-folder  listing  each 
selection  to  be  played.  Decorated  with 
colored  illustrations  of  wine,  and  din- 
ner menu,  promotion  piece,  is  being 
distributed  to  dealers  in  the  New  York 
metropolitan  area  and  to  listeners  upon 
request.  Company  recently  renewed  for 
52  weeks  the  sis  weekly  2o-minute  pro- 
gram and  added  a  full  hour  Sunday. 
Folder  also  mentions  Pirrone  spon- 
sorship of  Band  Revue  on  WA  AT 
Newark.  Agency  is  Lloyd,  Chester  & 
Dillingham,  New  York. 

WCAU  Campaign 
TO  SPOTLIGHT  its  local  programs 
and  commentators,  WCAU  Philadel- 
phia is  starting  a  threefold  promotion 
plan.  Station  has  entered  into  a  12- 
month  posting  contract  on  Railway 
Express  trucks,  with  posters  changed 
monthly  on  trucks  in  the  Philadelphia 
area,  12  Pennsylvania  and  two  New 
Jersey  communities.  Programs  pro- 
moted on  the  posters  also  will  be  fea- 
tured in  ads  in  Pennsylvania  and  New 
Jersey  newspapers.  Katherine  Clark, 
WCAU  commentator  will  send  a  news- 
letter to  65  schools  of  the  area,  deal- 
ing with  the  subject  of  subsequent 
broadcasts  of  the  School  of  the  Air. 
*      *  * 

WCAP  Talent  Search 

TO  FIND  the  potential  voices  of  to- 
morrow, WCAP  Asbury  Park,  N.  J.  is 
conducting  a  talent  search  in  the  Mon- 
mouth County  high  schools  to  discover 
the  best  male  and  female  vocalists 
among  the  students.  Each  school  is 
holding  a  series  of  contests  to  select  the 
most  talented  voices,  with  the  winner 
of  each  group  entering  the  final  com- 
petition starting  April  4  on  a  series  of 
special  programs  over  WCAP.  Young 
man  and  lady  adjudged  best  will  be 
awarded  a  contract  to  appear  regular- 
ly on  the  station,  as  well  as  a  War 
Bond  or  its  cash  equivalent. 

*  «  • 

WLS  Brochure 

TO  SHOW  how  the  "Lincoln  Land 
Market"  (Illinois,  Indiana,  parts  of 
Wisconsin  and  Michigan)  is  covered, 
and  how  productive  the  market  is, 
WLS  Chicago  has  issued  a  96-page 
brochure  showing  retail  trading  areas, 
buying  income,  population  and  other 
statistics.  Brochure  is  illustrated. 

*  *  • 

Music  Contest 
WHN  NEW  YORK,  in  cooperation 
with  Mills  Music  Inc.,  New  York, 
publisher,  is  conducting  an  "Unknown 
Songwriters  Competition"  on  Wish- 
hone  Party,  weekly  half-hour  program. 
Each  week's  winner  will  have  chance 
to  compete  in  finals  held  every  13 
weeks,  with  winning  song  to  be  pub- 
lished by  Mills  Music  each  time. 

*  *  » 

KGHF  Tour 

ARRANGEMENTS  were  made  last 
week  for  the  entire  sales  staff  of 
Crews-Beggs  Dry  Goods  Co.,  large 
Pueblo  department  store,  to  visit  the 
studios  of  KGHF,  local  station.  Week- 
ly tours  are  being  conducted,  with 
each  buyer  heading  his  own  group. 
Store  sponsors  John  B.  Kennedy,  Blue 
commentator,  on  KGHF. 

*  *  * 

Promotion  Highlights 

WOR  NEW  YORK  has  released  a 
brochure  highlighting  various  presen- 
tations and  promotion  booklets  issued 
by  the  station  from  1935  to  1944. 
Review  of  the  1944  brochure  "This  Is 
WOR"  points  out  that  the  WOR  staff 
since  1935  has  grown  from  about  165 
to  more  than  300. 

*  *  * 

KGER  Map 
KGER   Long  Beach,   Cal.  coverage 

map  with  market  statistics  comprises 
double-fold  mailer  illustrated  in  red, 
black  and  white.  Per  capita  incomes, 
effective  buying  incomes,  retail  sales, 
radio  homes  total  as  well  as  station 
field  measurements  are  cited. 
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Little  Elmer  says:**  You  don't  have  to  be  a  quiz  expert  to 
know  that  WGN's  the  one  answer  to  leadership  in  local 
and  national  spot  business  on  major  stations  in  Chicago' ' 


MUTUAL    BROADCASTING  SYSTEM 

lk^l^9.H   SALES   OFFICE:   220  EAST  42nd   STREET,  NEW  YORK   17,  N.  Y. 
WEST  COAST:   EDWARD   S.    TOWNSEND   CO.,   RUSS    BUILDING,   SAN   FRANCISCO,  CALIF. 
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NORTH  CAROLINA 

IS  THE  SOUTH'S 

Rlo.l  AGRICtlLTURAl 
STATE 


GASH  INCOME      60VT.  PAYMENTS 

Source:   —    Department   of   Agriculture,   1 9  ^  o 


WPTF 

(CARRYING  N.  B.C. 
WITH  50,000  WATTS 
AT  680  KC) 

IS  NORTH  CAROUN^VS 
No.  1  SALESMAN 


WPTF  •  RALEIGH 


FREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 


OWI  PACKET,  WEEK  MARCH  12 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  March  12.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN         Aff.        Ind.        A£f.  Ind.  Live  Trai 


Food  Prices    X 

Merchant  Marine  

Army  Nurses    X 

Red  Cross   X 


See  OWI  Schedule  of  War  Message  151  for  names  and  time  of  programs  carry- 
ing war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Epperson  Joins  RCA 

J.  B.  EPPERSON,  until  recently 
with  the  Operational  Research 
Branch  of  the  Office  of  the  Chief 
Signal  Officer,  has  joined  the  Broad- 
cast Transmitter  Section  of  RCA. 
The  author  of  several  technical 
papers  on  radio,  Mr.  Epperson 
joined  the  engineering  staff  of 
WNOX  Knoxville  while  attending 
the  U.  of  Tennessee  in  1928.  From 
1931-38  he  was  chief  engineer  of 
the  station  until  he  became  chief 
engineer  for  Scripps-Howard  Radio 
Inc.,  which  operated  WNOX, 
WMPC  Lapeer,  Mich,  and  WCPO 
Cincinnati.  During  this  time,  he 
supervised  the  building  and  instal- 
lation of  new  equipment  for  WMPS 
Memphis  and  WNOX.  He  was  at- 
tached to  the  office  of  Maj.  Gen. 
H.  C.  Ingles,  Chief  Signal  Officer, 
in  1942. 


Majestic  Disc  Firm 

MAJESTIC  Records  Inc.  is  a  new 
company  formed  in  New  York  for 
the  recording,  manufacturing  and 
selling  of  phonograph  recordings, 
with  James  J.  Walker,  former  New 
York  mayor,  as  president.  Eugene 
A.  Tracy,  president  of  Majestic  Ra- 
dio &  Television  Corp.,  Chicago, 
owner  of  the  new  company,  made 
the  announcement.  Firm  was 
formed  by  a  merger  of  three  con- 
cerns in  the  recording  field:  Tran- 
scriptions Inc.,  New  York;  Classic 
Record  Co.,  New  York;  and  New 
Jersey  Plastics  Inc.  Eli  E.  Ober- 
stein  is  executive  vice-president; 
Parker  H.  Ericksen,  vice-president; 
C.  E.  Underwood,  treasurer;  Cur- 
tis Franklin,  secretary. 


Folks  ^ 
Turn  First  to— 


NEW  ORLEANS 


50,000  Watts 
Clear  Channel 


SPECIAL  OWI  SPOTS 
AID  COAL  SHORTAGE 

A  29-YEAR-OLD  production  rec- 
ord in  the  two  big  Appalachian 
mining  areas  was  broken,  the 
Solids  Fuels  Administration  for 
War  revealed,  as  a  result  of  OWI 
appeals  to  workers  living  in  scat- 
tered sections  throughout  the  fields, 
broadcast  on  12  stations  blanketing 
the  areas. 

Emergency  spot  announcements 
were  telephoned  by  the  OWI  Fri- 
day, Jan.  26,  to  the  stations  urging 
all  workers  to  report  over  the  week- 
end for  an  extra-long  ,  work 
week.  The  heavy  turnout  of  work- 
ers, despite  bad  weather  which 
made  travelling  difficult,  eased 
considerably  the  tight  fuel  situa- 
tion which  threatened  stoppage  of 
important  war  plants. 

Stations  airing  the  special  mes- 
sages were:  West  Virginia — WJLS 
Beckley,  WCHS  WGKV  Charles- 
ton, WSAZ  Huntington,  WLOG 
Logan,  WBRW  Welch;  Kentucky 
— WCMI  Ashland,  WHLN  Harlan, 
WLAP  Lexington;  Tennessee — 
WBIR  WNOX  WROL  Knoxville. 


On  Security  Board 

RESEARCH  Board  for  National 
Security  has  been  established  by 
the  National  Academy  of  Sciences, 
with  the  purpose  of  continuing  the 
close  cooperation  between  civilian 
scientists  and  the  armed  services 
that  has  existed  during  the  war. 
Among  those  serving  on  the  Board 
are  Mai.  Gen.  Harry  C.  Ingles, 
Chief  Signal  Officer,  U.  S.  Army; 
Oliver  E.  Buckley,  president.  Bell 
Telephone  Labs. ;  Zay  Jeffries,  vice- 
president,  GE. 


lit  rresiige^- " 
First  in  Audience!; 
First  for  Advertisers!:<^ 


PORTLAND,  OR|GO 

[         CBS  AmVmt^ 
FREE  ft  PETERS 
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The  Great  Manhattan  Farmyard 


BELIEVE  IT  OR  NOT- 
more  people  are  engaged  in 
farming -in  the  WEAF 
Primary  Area  alone-than  In 
the  entire  state  of  Nebraska. 


•  These  people  are  enjoying  a  great  prosperity — with  farm 
mortgages  and  debts  at  a  28 -year  low  and  farm  income  at  an 
all-time  high. 

WEAF  caters  to  these  prosperous  people  ivith  a  program 
constructed  especially  for  them — Mert  Emmert,  "^The  Modem 
Farmer,''''  broadcast  each  weekday  from  6:30  to  7:00  A.M. 

Mert  is  a  farmer  himself.  He  talks  the  farmer's  language. 
From  Massachusetts  to  Maryland,  he  has  become  the  close 
friend  and  trusted  counsellor  of  thousands  who  know  that  he 
understands  their  needs  and  problems — for  he  has  visited 
many  of  them  personally,  and  has  broadcast  direct  from  their 
fields,  their  barns,  their  dairies,  their  popltry  houses,  and 
their  fairs  and  stock  shows. 


NOW  THIS  PROGRAM— of  information  and  entertainment— is  ready 
for  sale— along  with  its  established  and  loyal  audience  in  Man- 
hattan's busy  farmyard  extending  from  Cape  Cod  to  the  Potomac. 

With  farmers  eager  and  waiting  to  buy  hundreds  of  new  devices 
for  the  farm  and  home,  clothing,  processed  foods,  machinery, 
radios,  automobiles,  trucks,  gasoline,  tires  and  countless  other 
articles,  you'll  find  it  worth-while  to  learn  more  about  Mert 
Emmert,  "The  Modern  Farmer."  Contact  NBC  Spot  Sales  now. 
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^NBC's  Key  Station  •  New  Yorlr 


50,000  watts  ■  660  kc. 

Represented  by  NBC  SPOT  SALES 
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Kd?^>?  WASHINGTON  MAN 

JAMES  G.  (jIM)  CROWLEY 


The   Perfect   Once-A-Week  Transcribed  Quarter  Hour 
Custom  -  Built  For  Local  Sponsorship! 


Here's  a  sponsor-tested,  time-proven  15  Minute  Show,  piottered  in  Washington  for 
special  air-shipment  to  you  every  Thursday,  featuring  a  top-flight  commentator  in 
the  person  of  James  G.  Crowley. 

JIM  CROWLEY  KNOWS  WASHINGTON.  His  weei<ly  commentary  on  world  wide 
events  as  Washington  sees  them,  is  definitely  unique — fresh,  sparlding,  and  authori- 
tative. His  occasional  guests  include  the  capital's  biggest  names.  Crowley's  micro- 
phone performance  stamps  him  as  a  radio  "natural"  with  universal  audience  appeal. 

"YOUR  WASHINGTON  MAN"  is  individualized  for  every  sponsor!  Direct  tie-ins  by 
Crowley  on  each  broadcast,  with  sponsor's  name  and  product  mentioned  preceding 
cue  to  local  announcer  for  live  commercials. 


COST:  40%  of  rate  card,  less  10%  agency  or  sales  commission.  Minimum 
charge,  $25  per  program.  All  recordings  aluminum  base,  cut  to  N.A.B.  standards. 
Write,  wire  or  phone  for  additional  information.  Exclusive  coverage  guoronteed. 
Sample  transcription  available. 


FAaS  ABOUT  JIM  CROWLEY 

Former  Mutual  Network 
"White  House  Reporter." 

Now  rounding  out  full  year 
for  single  sponsor  on  WJR 
and  WWJ. 

Former  Contributing  Editor 
of  TIME  Magazine. 

^  Now  Associate  Editor  Whal- 
ey-Eaton  Service,  "Stand- 
ard Washington  Authority 
for  25  Years." 


NEFF  RADIO  PRODUCTIONS 

1803  STROH  BLDG.— PHONE  RANDOLPH  3006— DETROIT  (26)  MICH. 
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REPRESENTATIVES  of  U.  S.  and  Canadian  networks  at  the  CAB  con- 
vention, seated  (1  to  r)  J.  Sills,  Mutual;  Ralph  White,  CBS;  Wm.  Hedges, 
NBC;  Dr.  A.  Frigon,  CBC.  Standing,  H.  G.  Walker,  CBC  Dominion;  E. 
A.  Weir,  CBC;  Omer  Renaud,  CBC  French;  N.  J.  Ostby,  Blue. 

CAB  Meeting  Approves  BBM 

{Continued  from  page  15) 

cover  negligence  beyond  the  sta- 
tion's responsibilities. 

Sincere,  factual  statements  in 
commercials  are  preferred  by  Ca- 
nadian listeners,  according  to  the 
pilot  door-to-door  survey  in  the 
principal  cities  of  Canada,  E.  W. 
Reynolds,  vice-chairman  of  the 
Joint  Committee  on  Commercial 
Continuities,  reported.  Dramatized 
commercials  came  next  in  popular- 
ity, then  jingles,  and  testimonials 
were  the  least  liked  as  they  were 
not  considered  sincere. 

The  survey  was  made  by  Cana- 
dian Facts  Reg'd,  Toronto,  as  an 
undertaking  of  the  committee  which 
is  made  up  of  CAB  members,  ad- 
vertisers and  agency  executives.  It 
followed  a  survey  made  among  sta- 
tion managers  earlier,  and  asked 
the  same  questions  that  managers 
had  been  asked.  The  CAB  mem- 
bership decided  to  continue  to  sup- 
port the  committee  and  its  work, 
suggested  other  angles  for  it  to 
probe  in  the  furtherance  of  better 
commercials,  and  voted  $2,000  to 
pay  expenses  of  more  surveys 
among  listeners  for  1945. 

BBM  Meeting 

More  publicity  on  the  CAB  Code 
of  Ethics  was  voted  unanimously 
by  the  convention.  It  was  decided 
to  print  the  code  so  that  it  may  be 
displayed  prominently  at  all  mem- 
ber stations.  As  the  result  of  a 
suggestion  by  Ben  Pollett  of 
Compton  Adv.,  New  York,  the 
code  will  be  summarized  for  broad- 
casting by  member  stations  from 
time  to  time  to  further  publicize 
the  fact  that  private  broadcasters 
are  regulating  themselves. 

Annual  meeting  of  the  Bureau 
of  Broadcast  Measurement  (  Cana- 
dian BMB)  was  held  Monday  aft- 
ernoon, preceded  by  an  open  meet- 
ing to  present  the  BBM  report  to 
all  those  attending.  How  well  the 
BBM  idea  is  going  over  in  Canada, 
where  it  started  a  year  ago,  is 
shown  by  the  fact  that  more  than 
half  the  Canadian  stations,  or  49 
in  number,  are  members  of  BBM 
and  already  have  had  their  first 
reports  printed  on  the  controlled 
mail  ballot  method.  Practically  all 
Canadian  advertising  agencies,  43 
in  number,  are  members  of  BBM, 
along  with  40  advertisers  and  7 


ing  back  into  the  stations  more 
money  than  is  being  paid  in  inter- 
est on  capital  invested,  Mr.  Ban- 
nerman  said,  and  "that's  the  way 
it  should  be,  for  only  by  giving  the 
best  service  possible  to  its  listeners 
can  any  broadcasting  station  hope 
to  continue  and  develop  with  the 
growing  art." 

He  urged  broadcasters  to  guard 
"against  one-sidedness  from  special 
interests  and  pressure  groups,  no 
matter  from  what  strata  of  our 
social  world  they  may  come.  .  .  . 
Today  is  a  testing  time  for  both 
publicly-owned  and  privately-owned 
broadcasting  systems.  If  either  or 
both  lose  touch  with  the  funda- 
mental requirements  of  the  listen- 
ing public,  then  radio  will  fail  to 
play  its  rightful  part  in  the  life  of 
the  nation." 

A  standardized  radio  libel  and 
slander  act  has  been  prepared  and 
submitted  to  the  various  provinces 
of  Canada,  Jos.  Sedgwick,  CAB 
counsel,  told  the  meeting  in  his  re- 
port. Himself  a  member  of  the  com- 
mittee which  prepared  the  draft 
law  in  which  radio  will  be  men- 
tioned, he  said  radio  was  being 
treated  in  the  same  way  as  news- 
papers and  that  stations  would  be 
absolutely  liable  for  defamation. 
The  draft  law  has  been  submitted 
to  the  stations  for  their  comments, 
and  suggestions  are  being  made  to 
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CBC  MOVES  TO  NEW  ADDRESS 


On  February  12di  CBC  Toronto  Offices  moved  from  dieir 
former  quarters  at  55  York  Street  to  newer  and  larger 
premises.  The  new  address  of 

NATIONAL  PROGRAM  OFFICE 
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STATION  RELATIONS  DIVISION 

TRAFFIC  DEPARTMENT 

PRESS   AND  INFORMATION  SERVICE 


354  JARVIS  STREET 

TORONTO,  CANADA 

Telephone  Midway  5481 

CBC  Toronto  Studios,  CBL  and  CJBC,  will  remain  for  the 
present  at  805  Davenport  Road,  Toronto — KEnwood  9411. 
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HOW  MANY 
CAN  YOU 
NAME? 


 MICROPHONE. 

First  successful  com- 
mercial mike.  Became 
early  symbol  of  broad- 
casting. 


2. 


 MICROPHONE. 

One  of  first  mikes  that  could 
be  used  on  movable  boom 
mounting. 


3. 


•  •  MICROPHONE. 

First  Dynamic.  Rugged,  noise- 
less, compact, needed  no  polar- 
izing energy.    Still  popular. 


 MICROPHONE, 

Small,  spherical,  responded 
equally  to  sound  from  any 
direction.  Lots  in  use  today. 


5. 


 MICROPHONE. 

Directional  with  slide-on  baf- 
e,  non-directional  without  it. 
Low  cost.  Extended  frequency 
range.  Ideal  for  remotes  or 
Studios.  In  popular  demand 
today. 


6. 


 MICROPHONE. 

The  famous  mike  with  six  different  pick- 
up patterns  at  the  turn  of  a  switch. 
Shown  below. 


Every  one  is  a  Western  Electric.  Every 
one  marked  a  step  ahead  in  better 
broadcasting.  For  post-war  mikes, 
broadcast  transmitters,  speech  in- 
puts, components— count  on  Western 
Electric  to  lead  the  way! 

Buy  War  Bonds  — and  hold  them! 

Western  Electric 


ANSWERS 

J.  Carbon  Button  4.  The  8-Ball 

2,  Condenser        5.  Salt  Shaker 

3.  The  618  6.  Cardioid 


Canadian  radio  station  representa- 
tives, Lou  Phenner,  president  of 
BBM  reported. 

A  detailed  history  of  BBM,  the 
reasons  for  its  establishment  and 
a  summary  on  the  meaning  of  its 
report  were  given  by  Adrian  Head 
of  J.  Walter  Thompson  Ltd.,  To- 
ronto, followed  by  a  description  of 
the  mechanics  of  obtaining  the  data 
by  Walter  Elliott,  research  coun- 
sel of  BBM.  More  than  one  hour 
and  a  half  of  questions  were  leveled 
at  the  BBM  board  of  directors  by 
the  audience. 

It  was  pointed  out  by  BBM  board 
members  that  the  first  year's  work 
has  not  brought  a  finished  product. 
Many  individual  situations  require 
study,  such  as  population  and  ge- 
ographical conditions  affecting  re- 
ception as  in  the  Montreal  district 
and  in  British  Columbia. 

Walter  Elliott  in  explaining  the 
mechanics  of  obtaining  data  report- 
ed that  400  ballots  had  been  sent 
on  a  population  proportionate  basis 
to  each  of  the  216  counties  and 
census  divisions  in  Canada,  and 
that  75%  of  the  ballots  had  been 
answered  after  three  follow-up  let- 
ters within  a  month.  From  the 
figures,  primary,  secondary  and 
tertiary  coverage  maps  have  been 
assembled. 

J.  Harold  Ryan,  NAB  president, 
told  Canadian  broadcasters  and  in- 
dustry members  what  had  been  ac- 
complished by  BMB  to  date  as  a 
result  of  the  current  district  meet- 
ings. He  and  Fred  Gamble,  AAAA; 
Barry  Rumple,  NBC;  Paul  Peters, 
NAB;  Dr.  F.  Stanton,  CBS,  sat 
with  BBM  board  members  and  an- 
swered questions  of  Canadian  in- 
dustry members. 

At  the  closed  business  meeting 
of  BBM,  a  new  board  was  elected, 
consisting  of  Lou  Phenner,  Cana- 
dian Cellucotton,  Hamilton,  Ont. ; 
A.  Usher,  RCA-Victor,  Montreal; 
C.  Vint,  Colgate-Palmolive-Peet, 
Toronto;  A.  Head,  J.  Walter 
Thompson  Ltd.,  Toronto;  H.  M. 
Tedman,  J.  J.  Gibbons  Ltd.,  To- 
ronto; J.  A.  MacLaren,  MacLaren 
Adv.  Co.,  Toronto;  H.  N.  Stovin, 
Stovin  &  Co.,  Toronto;  W.  T.  Cran- 
ston, CKOC  Hamilton;  E.  A.  Weir, 
Canadian  Broadcasting  Corp.,  To- 
ronto. 

With  a  general  Canadian  election 


INFORMED  SPONSORS 


ARE  BUYING 


KFNF 


The  fr'miitUy  f'nriner  Slalion' 


SHENANDOAH,  IOWA 
1000    w.  920  k.c. 


Frank  Stubbs.  Mfir 


CAB  BOARD 


THE  1945  Board  of  Directors  of 
the  CAB  follows:  Harry  Sedgwick 
CFRB  Toronto,  chairman;  G.  R.  A. 
Rice  CFRN  Edmonton,  vice-chair- 
man; Wm.  C.  Borrett  CHNS  Hali- 
fax; Fred  Lynds  CKCW  Moncton, 
N.  B.;  Phil  LaLonde  CKAC  Mont- 
real; A.  Gauthier  CHLT  Sher- 
brooke.  Que. ;  Ted  Campeau  CKLW 
Windsor-Detroit;  Ken  Soble  CHML 
Hamilton;  F.  H.  Elphicke  CKWX 
Vancouver;  Gerry  Gaetz  CKRC 
Winnipeg;  A.  A.  Murphy  CFQC 
Saskatoon.  Glen  Bannerman  was 
reappointed  president  and  general 
manager,  Jos.  Sedgwick,  counsel, 
and  T.  A.  Evans,  sec-treas. 


WAKEFIELD  LEAVES 
SOON  FOR  LONDON 

FIRST  MEMBER  of  the  FCC  to 
go  to  a  war  theatre  will  be  Commis- 
sioner Ray  C.  Wakefield,  who  leaves 
shortly  for  London  with  an  Ameri- 
can delegation  to  negotiate  Gov- 
ernment cable  rates  with  the  Brit- 
ish communications  authorities. 
The  assignment  is  expected  to  take 
several  weeks  and  may  carry  the 
delegation  to  other  points. 

Arranged  by  the  State  Dept.,  the 
conference  will  have  no  immediate 
radio  aspects,  since  no  problems 
have  arisen  regarding  radioteleg- 
raphy  or  broadcast  pickup  accom- 
modations or  rates. 

Others  in  the  delegation  will  in- 
clude Harvey  B.  Otterman,  assist- 
ant chief.  Dept.  of  State  Telecom- 
munications Division;  Marion  H. 
Woodward,  chief  of  the  FCC's  In- 
ternational Division;  Lt.  Col.  Orla 
St.  Clair,  Signal  Corps,  and  John 
R.  Hyland,  Western  Union.  A  rep- 
resentative of  commercial  cables 
now  in  London  will  be  assigned  to 
the  delegation. 

expected  at  an  early  date,  the  CAB 
went  on  record  that  its  member  sta- 
tions confine  political  broadcasts  to 
a  minimum  of  a  half -hour  at  a  time, 
preferably  15  minutes,  and  that 
there  must  be  at  least  a  half-hour 
between  all  political  broadcasts  on 
any  station,  whether  those  broad- 
casts are  for  local  or  national  po- 
litical groups,  whether  carried 
locally  or  through  any  of  the  Ca- 
nadian networks. 

A  luncheon  was  tendered  on 
Wednesday  by  the  Quebec  Broad- 
casting Assn. 


ON  THE  LOOK-OUT  FOR 
MORE  IDAHO  SALES! 


KSEI 

POCATELLO  •  IDAHO 


Dnrhain 


North  Carolina's  third  largest  city. 
City  and  county  are  compact  and 
easily  sold  as  one  unit.  Durham 
County,  1940  U.  S.  Census— 80,244. 


Tobacco 


Big  chunk  of  Durham's  $23  million 
industrial  payroll  goes  to  tobacco 
workers.  Durham  makes  25%  of  all 
the  cigarettes  made  in  U.  S.  It's 
truly  the  tobacco. 


Center 


Of  the  world.  And  what  an  inexpen- 
sive market  to  reach.  You  can  domi- 
nate at  250  watt  rates.  Don't  cuss 
the  cigarette  shortage.  Cash  in  by 
scheduling 


Represented  by  Howard  H.Wilson  Co. 
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STATIONS     IN      THE  Nat/qn 


^'^N     EQUAL     KOA'S  POMIHA**"^^ 


-m 


KOA  LEADS  THE  WAY 
IN  LISTENER  LOYALTY! 

In  NBC's  1944  Nationwide  Survey  of  Lis- 
tening Habits,  radio  families  in  seven  of 
Colorado's  largest  cities,  named  KOA  as 
the  station  "listened  to  most"  at  night  by 
59%  to  79%. 

In  Denver  alone,  KOA  leads  the  "Net- 
work B"  station  in  "listened  to  most"  by 


150% — and  all  network  stations  in  Den- 
ver combined  by  62%. 

Radio  families  in  Wyoming's  four  largest 
cities  named  KOA  as  the  station  "listened 
to  most"  by  74%  to  91%. 

Frankly,  we're  quite  proud  of  this  record, 
and  KOA's  advertisers  are  happy,  too. 
They're  using  KOA  and  firing  away  with 
this  sure  fire  sales-weapon. 


IN  DENVER-KOA  GIVES  YOil 
MORE  THAN  THE  OTHER  FOUR 

POWER  50,000  Watts 

PROGRAMS  Top  NBC  Shows 

COVERAGE  Denver  and  the  Mountain 

and  Plains  States  Region 

LISTENER  lOYAlTY*      59%  to  79%  in  seven 
of  Colorado's  Largest  Cities 

DEALER  PREFERENCE**  68% 

•NBC  Survey  "1077  Cities"     *  •Ross-Federal  Survey 


FIRST    IN  DENVER 

mA 


50,000  WATTS     850  KC 


^^tPRESENTED  NATlONAlt 


NBC      SPOT  SALE^ 


ACTIVE 
SALT  LAKE 
MARKET 


Utah  has  one  of  the  highest 
per  capita  ratings  as  a 
radio   listening  market. 


National  Representative 
JOHN  BLAIR  &  CO. 
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New  Labor  Bill  by  Monroney 
Would  Block  Petrillo  Tactics 


REFLECTING  strong  sentiment 
in  favor  of  legislation  to  tackle 
the  Petrillo  problem  on  a  broad 
front,  Rep.  Monroney  (D-Okla.) 
last  week  introduced  a  bill  (HR- 
2121)  "to  confer  jurisdiction  in  the 
U.  S.  courts  in  cases  involving  work 
stoppage  for  illegitimate  and  non- 
labor  purposes".  The  measure,  orig- 
inally introduced  before  the  77th 
Congress,  would  amend  the  Anti- 
trust Act  to  restrict  monopolistic 
practices  on  the  part  of  labor  as 
well  as  management. 
Rep.  Monroney  told  Broadcast- 


ing his  bill  would  cover  the  various 
AFM  demands  upon  radio  which 
have  been  brought  before  the  War 
Labor  Board  and  National  Labor 
Relations  Board  for  determination 
but  that  his  overall  objective  is  to 
curb  monopolistic  or  coercive  tactics 
by  any  labor  organization.  He  said 
that  when  he  previously  offered  the 
bill  he  was  more  concerned  with 
problems  in  other  industries.  Mr. 
Petrillo's  activities,  he  thought, 
would  no  doubt  stimulate  interest 
in  the  measure  which  has  been  re- 


J. 


Recent  nighttime  power  increase  from  1000  to  5000 
watts,  gives  KCMO  a  strong,  extended  signal  through 
the  entire  20-hour  broadcasting  schedule  .  .  .  assures 
a  tremendous  increase  in  KCMO's  already  large  eve- 
ning audience  .  .  .  makes  KCMO  the  best  time  buy  in 
Kansas  City. 

For  this  increased  power  is  a  bonus  to  KCMO  adver- 
tisers .  .  .  there  has  been  no  increase  in  KCMO  rates. 
With  power,  programming,  and  promotion  now  second 
to  none  in  Kansas  City,  KCMO  delivers  more  listeners 
per  dollar  than  ever  before. 

Don  t  miss  your  chance  at  choice  KCMO  availabilities. 
Take  advantage  of  this  outstanding  bonus  opportunity 
by  getting  in  touch  with  your  nearest  John  E.  Pearson 
oflSce  today. 

Represented  by  John  E.  Pearson  Company 
New  York    •    Chicago    •    Kansas  City 


GO  PLACES  IN  KANSAS  CITY 


E.  K.  (JOE)  HARTENBOWER  •  GEN'L.  MGR. 


ferred  to  the  House  Judiciary  Com- 
mittee. 

Specifically,  the  bill  would  pre- 
vent the  current  dispute  now  before 
the  NLRB  involving  platter  turner 
jurisdiction  at  the  NBC  and  Blue 
Networks.  A  provision  in  the  bill 
prohibits  any  organization  from 
inducing  or  requiring  an  employer 
"to  deal  with,  to  recognize  or  to 
employ  members  of  one  labor  or- 
ganization instead  of  members  of 
another  labor  organization  when 
the  latter  has  been  designated  ex- 
clusive representative  of  the  appro- 
priate labor  unit  for  the  purpose 
of  collective  bargaining  pursuant 
to  the  National  Labor  Relations 
Act  and  provided  such  latter  union 
is  free  from  domination  or  inter- 
ference in  its  formation  or  admin- 
istration by  the  employer.  .  . 
Thus,  the  bill  strikes  at  the  AFM 
defiance  of  the  NLRB  certifica- 
tion of  NABET  as  the  bargaining 
unit  for  turntable  operations. 

Another  provision  hits  directly 
at  make-work,  featherbedding, 
minimum  quota,  and  standby  prac- 
tices of  the  AFM.  This  section  of 
the  bill  makes  it  unlawful  "to  in- 
duce or  require  any  employer  to 
employ,  or  to  pay  any  wages,  sal- 
ary, or  other  compensation  to  any 
person  when  such  person  is  in 
fact  in  excess  of  the  number  of  per- 
sons reasonably  required  to  per- 
form the  work  in  which  the  employ- 
er is  engaged". 

A  third  provision  is  apparently 
aimed  at  efforts  of  unions  to  fore- 


T/ie  B/ue  Nefworfe  Sfafion 

ujCBm 

BALTIMORE 

JOHN  ELMER  GEORGE  H.  ROEDER 
President  General  Manager 
FREE*  PETERS,  Inc.,  Natl.  Rep. 
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stall  technical  progress  in  order 
to  safeguard  employment.  It  pro- 
hibits activities  by  organizations 
to  require  an  employer  to  impose 
"unreasonable  restrictions  upon  the 
use  of  any  materials,  machines  or 
equipment"  but  permits  restrictions 
related  to  the  welfare  of  employes 
"if  they  are  required  in  good  faith 
as  part  of  a  temporary  program 
to  retard  technological  unemploy- 
ment by  providing  an  orderly 
change  in  the  methods  of  produc- 
tion or  distribution  or  to  forestall 
the  imposition  by  the  employer 
of  a  speedup  system". 

Effective  Handling 

Rep.  Monroney's  bill  was  re- 
garded in  many  quarters  as  a  more 
effective  handling  of  Petrillo  prac- 
tices than  the  Vandenberg  bill 
(S-63),  vsrhich  recently  passed  the 
Senate,  and  similar  measures  vsrhich 
are  confined  to  narrow  fields  of 
AFM  activity.  The  New  York  Times 
compliments  Mr.  Monroney  for 
having  "the  courage  and  clear- 
sightedness to  introduce  a  bill  that 
seeks  not  merely  to  curb  Mr.  Pe- 
trillo personally  but  to  curb  some 
of  the  antisocial  practices  in  which 
the  latter  has  been  one  of  the  chief 
offenders.  .  .  . 

"Here  at  last",  concludes  the 
Times,  "is  a  measure  that  would 
strike  at  the  evil  of  make-work 
practices  which  are  still  tolerated 
in  spite  of  a  national  labor  short- 
age, and  at  a  time  when  '  every 
misuse  or  waste  of  labor  postpones 
the  day  of  victory  in  war." 

Meanwhile,  the  House  scheduled 
hearings  for  Feb.  22  and  23 
on  the  Vandenberg  bill  before  the 


1  OUT  OF  6  AOULTS 
DIES  OF 

CANCER 

fOU  MAY  BE  THE  OHE 


GIVEif 


Eminent  scientists  lack  funds  for 
experiment .  .  .  cancer  clinics  are 
starved  for  equipment .  .  .  money 
is  needed  to  care  for  advanced 
cases. 

Five  million  dollars  a  year  might 
cut  the  deaths  from  cancer.  Might 
save  you,  one  dear  to  you.  Yet 
Americans  give  less  than  one 
million  dollars.  Do  your  part ! 
Send  us  anything  from  10^  to 
$1,000.  Every  bit  helps! 

AMERICAN  CANCER  SOCIETY 

350  Fifth  Avenue 
New  York  1,  N.Y. 


Film  Video  Plan 

STARTING  with  his  next  motion 
picture,  Andrew  Stone,  United 
Artists  producer,  will  televise  all 
future  productions,  plans  having 
been  completed  whereby  he  will 
record  each  scene  of  his  forthcom- 
ing film  by  both  motion  picture 
and  Telecine  camera.  Patrick 
Michael  Cunning,  Hollywood,  will 
be  associated  with  Mr.  Stone.  Only 
close-ups  will  be  recorded. 

full  Committee  on  Interstate  & 
Foreign  Commerce  of  which  Rep. 
Lea  (D-Cal.)  is  chairman.  It 
could  not  be  learned  whether  any 
witnesses  would  appear  in  opposi- 
tion to  the  measure  but  it  was  ex- 


pected that  Dr.  Joseph  E.  Maddy, 
director  of  the  National  Music 
Camp,  Interlochen,  Mich.,  which 
was  recently  blacklisted  by  the 
AFM,  would  testify  in  support  of 
the  bill. 

Acting  with  dispatch,  the  NLRB 
also  scheduled  oral  arguments  on 
the  NABET-network-Petrillo  plat- 
ter turner  dispute  for  March  6  be- 
fore the  full  Board  in  Washing- 
ton. The  hearing  will  provide  the 
AFM  its  last  opportunity  to  con- 
test the  recommendation  of  How- 
ard Meyers,  trial  examiner,  that 
the  Board  issue  an  order  requiring 
the  networks  to  confer  platter 
turner  jurisdiction  on  NABET  re- 
gardless of  AFM  strike  threats. 


...another  of  the 
Nation's  Leaders  Using 
The    BLUE  Neiwork! 

A  Giant  of  die  Cereal  World, 
Kellogg  serves  the  homes  of 
America  two  and-a-half  hours 
weekly  of  crisp  entertainment 
over  the  BLUE.  The  fillip  is  die 
nation's  top  daydme  show, 
"Breakfast-at-Sardi's,"  which 
Kellogg  carefully  pre-tested  on 
the  big  audience,  low-cost 
Pacific  BLUE  Network  to  as- 
sure T.  C.  success. 

You  can  use  KELLOGG'S 
^Tre-Test"  FORMULA 
on  the  PACIFIC  BLUE 
to  Success,  Tool 

As  with  the  phenomenal 
"Sardi's,"  Kellogg  is  pre-testing 
a  new  show  "Tom  Breneman's 
Highlights,"  Friday  nights  on 
the  Pacific  Blue;  already  this 
daring  daytime  format  shows 
promise  of  capturing  a  night- 
time Hooper  as  well.  You  will 
find  good  times  open  and  many 
fresh,  virile  package-programs 
at  the  BLUE  which  can  follow 
the  Kellogg  formula  and  lead 
you  to  success.  See  us  now  in... 

New  York  •  Chicago  •  Hollywood 
San  Francisco  •  Detroit  •  Pittsburgh 


PACIFIC  BLUE  NETWORK 
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Sees  Video  in  Color 

TELEVISION  with  natural  color 
within  two  years  after  the  war  was 
forecast  last  week  by  Clyde  M. 
Hunt,  chief  engineer  of  WTOP 
Washington,  speaking  before  the 
Washington  Chapter  of  the  DAR. 
Mr.  Hunt  praised  the  FCC  for  its 
efforts  in  urging  manufacturers  to 
seek  a  higher  standard  of  perform- 
ance before  releasing  television  re- 
ceivers for  household  use.  The  story 
of  television  transmission  and  re- 
ception in  non-technical  terms  was 
a  feature  of  Mr.  Hunt's  address. 
Mr.  Hunt  is  secretary  of  the  RTPB 
Committee  on  Allocation,  Panel  4 — 
(Broadcasting)  and  is  a  member  of 
the  Institute  of  Radio  Engineers. 
He  has  been  chief  engineer  of 
WTOP  since  1936. 


WE'VE  HAD  OUR  OWN 
''RADAR"  FOR  YEARS 

When,  our  signals  bounce  oflF  the  nearest  mountain 
walls  that  surround  the  rich  agricultural  valley 
region  of  California  —  we  know  we  are  reaching 
all  our  regular  listeners  —  that  we  have  done  our 
job  . . .  for  the  ^eetCnc  brings  this  *great  area  radio 
reception  they  could  not  otherwise  enjoy. 

•Population  l,56l,254-2V2  billion  annual  retail  sales. 

W»A7  IS 

Not  a  regional  network  but  a 
group  of  long-estabjished  key 
stations,  each  the  favorite  in 
its  community  .  .  .  combined' 
on  a  new  basis  for  National 
spot  business. 

•5Vf  SUOalchy  "SeU^^tt  nile  Ihl- 
hig  first  under  California  in 
SlaiiJarJ  Rxle  aucl  Data. 


1 


Robert  A. 
STREET 
National 
Sales  Manager) 

Paul  H. 
RAYMER  CO. 
National 
Rfpre^e/itative 


Broadcasting 
Company 

Sacramento,  California 


Rival  Musicians  Union 
Is  Proposed  by  NABET 

CHARGING  that  James  C.  Petrillo, 
president  of  the  American  Federa- 
tion of  Musicians,  is  attempting  to 
"Hitlerize"  the  broadcasting  indus- 
try following  his  successful  appli- 
cation of  Hitler's  divide-and-con- 
quer  theory  in  the  recording  field, 
the  February  issue  of  Broadcast 
Engineers'  Journal,  publication  of 
the  National  Assn.  of  Broadcast 
Engineers  &  Technicians,  urges 
broadcasters  to  deal  with  the  AFM 
as  they  did  with  ASCAP  a  few 
years  ago. 

"It  should  have  occurred  to 
many,"  NABET  suggests,  "that 
there  is  an  urgent  need  for  a  com- 
peting musician's  union.  The  public 
was  forced  to  pay  for  the  antics 
of  ASCAP  until  the  industry  de- 
veloped and  gave  us  the  BMI,  which 
provided  the  healthy  competition 
in  the  field  of  copyright  music." 

Terming  the  networks'  agreement 
to  give  the  record-playing  rights 
to  the  AFM  as  a  deal  "almost  crim- 
inal in  nature"  in  which  the  "net- 
work laviryers  sold  something  they 
never  morally  owned  and  never  had 
the  right  to  sell,"  the  article  states 
that  "Petrillo's  title  to  NABET's 
record-plaving  is  as  phoney  as  the 
dozens  of  deeds  to  the  Brooklyn 
Bridge." 


BUYING  the  new  Raymond  Swing 
cooperative  is  Lee  L.  Lanier  (left) 
manager  of  the  Lanier  Restaurants 
of  Columbia,  S.  C.  from  Bill  Boch- 
man,  general  manager  of  WC'OS. 


London  Radio  Poll 

RESULTS  of  a  poll  conducted 
in  London  by  the  Daily  Express 
recently  indicated  that  48%  of 
those  answering  the  questionnaire 
favored  sponsored  radio.  On  the  di- 
rect question  of  approval  of  spon- 
sored radi»  47%  were  against  it 
and  5%  expressed  no  opinion. 
Asked  to  indicate  whether  they 
would  pay  one  pound  instead  of 
ten  shillings  to  get  better  and  fuller 
BBC  service,  43%  said  they  would, 
51%  said  they  wouldn't,  and  6% 
had  no  opinion  on  the  subject. 


TO  HONOR  their  production  records, 
the  Philadelphia  plants  of  Philco  Corp. 
and  the  Simplex  Radio  Division  of 
Philco,  Sandusky,  O.,  have  received 
the  17th  and  18th  Arniy-Navy  E 
Awards  to  the  company. 


Bout  on  WNEW 

TOURNAMENT  of  Champions,  one 
of  a  series  of  amateur  boxing  bouts 
presented  under  the  auspices  of  the 
l^euo  York  Daily  News,  will  be  car- 
ried March  14  from  9  p.m.  to  conclu- 
sion by  WNEW  New  York,  and  will 
be  recorded  for  broadcast  overseas 
by  the  Armed  Forces  Radio  Service. 
A  recording  will  be  airmailed  to  the 
Ohina-Burma-India  theatre. 


KOCY 

OKLAHOMA  CITY 


BAKiKSFIiLD  -  KIRH 
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A  MUTUAL  Station 

Ask  the  Walker  (o. 
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WCBM  BECOMES  MBS 
AFFILIATE   JUNE  15 

WCBM  BALTIMORE.  250  w  Blue 
outlet  on  1400  kc,  will  join 
Mutual  June  15,  Carl  Haverlin, 
vice-president  in  charge  of  station 
relations,  announced  last  week.  This 
completes  the  shift  that  began  last 
month  when  the  Blue  announced 
that  the  current  Mutual  outlet  in 
Baltimore,  WFBR,  5,000  w  outlet 
on  1300  kc,  will  become  the  Blue 
station  in  that  city  on  June  15 
[Broadcasting,  Jan.  29]. 

A  "substantial  increase  in  pow- 
er" is  expected  for  WCBM  as  soon 
as  materials  are  available,  the  Mu- 
tual announcement  said.  Station  is 
owned  by  Baltimore  Broadcasting 
Corp.,  whose  president,  John  Elmer, 
was  president  of  the  NAB  1937-38. 

In  announcing  the  affiliation,  Mr. 
Haverlin  said :  "WCBM  has  gained 
the  confidence  of  listeners  in  the 
Baltimore  area  as  a  result  of  both 
its  public  service  and  a  strong  and 
continuing  local  promotion." 

Four  other  stations  joined  Mu- 
tual Feb.  15.  These  are  WKST 
New  Castle  and  WJPA  Washing- 
ton, Pa.,  WAJR  Morgantown,  W. 
Va.  and  KFXD  Nampa,  Ida.      '  1 


$52,000  for  Broadcasts 
Approved  by  Methodists 

THE  BOARD  of  Evangelism  of  the 
Methodist  Church,  in  session  at 
Nashville  last  week,  appropriated 
$52,000  to  establish  a  radio  depart- 
ment for  evangelistic  broadcasts. 
Department  headquarters  will  be  in 
Nashville. 

Plan,  sponsored  by  the  Board's 
devotional  publication,  the  "Upper 
Room",  calls  for  production  of  five- 
minute  transcriptions  for  some  100 
stations.  Members  of  the  Radio 
Committee  which  recommended  the 
action  are:  Bishop  Ralph  S.  Cush- 
man,  St,  Paul,  chairman;  Nazen 
G.  Werner,  Dayton;  J.  Manning 
Potts,  Chicago  and  Richmond;  E. 
C.  Myers,  Williamsport,  Pa. ;  and 
Mrs.  E.  V.  Moorman,  Quincy,  111. 


CBC's  New  Offices 

OFFICES  of  the  Canadian  Broad- 
casting Corp.  at  Toronto  were 
moved  Feb.  12,  the  national  pro- 
gram oflBce,  commercial  division, 
station  relations  department,  traf- 
fic division,  press  and  information 
services  going  from  55  York  St.  to 
354  Jarvis  St. 


GATEWAY 
TOTHE 
RICH 

TENNESSEE 
VALLEY 


CBS 

AFFiUATE 


PAUL  H 
RAYMER  CO 


WO  WO  Promotions 

TWO  men  have  just  received  pro- 
motions with  the  Westinghouse 
station,  WOWO  Fort  Wayne.  They 
are  Howard  D.  Longsworth,  named 
^  sales  manager, 

and  Carl  Vanda- 
grift,  appointed 
program  director. 
Mr.  Longsworth 
has  been  with 
WOWO  since 
1936  when  he 
joined  the  pro- 
gram department, 
later  going  to  the 
sales  staff.  Be- 
Mr.  Longsworth  fore  going  to  the 
station,  he  was  production  ex- 
peditor  with  GE  in  Fort  Wayne. 
Mr.  Vandagrift  has  been  with  the 
news,  continuity  and  publicity  de- 
partments since  1935.  In  1941  he 
was  made  production  director  of 
WOWO-WGL. 


Heads  Church  Group 

INTERNATIONAL  COUNCIL  of 
Religious  Education,  Chicago,  at  a 
meeting  of  the  board  of  trustees  last 
week  appointed  Pearl  Rosser,  of 
Philadelphia,  director  of  the  de- 
partment of  radio  education,  ac- 
cording to  Dr.  Roy  G.  Ross,  general 
secretary.  She  will  assume  her  post 
in  Chicago  March  8.  Dr.  Ross  said 
the  new  department  was  formed 
to  develop  programs  for  the  40 
denominations  of  the  council,  as 
well  as  for  the  183  state,  provincial, 
and  city  religious  education  coun- 
cils of  North  America. 


NBC  Names  Connelly 
RICHARD  CONNELLY,  formerly 
publicity  director  of  WEAF  New  York 
has  been  named  NBC  trade  news  edi- 
tor. Allan  Kalmus,  who  recently  suc- 
ceeded Everett  Bragdon  in  the  post, 
has  been  appointed  to  the  newly  cre- 
ated position  of  television  editor  of 
press  information  at  NBC. 


2Sth 

U.  S.  METROPOLITAN  DIST.' 

LISTENERS 
PER  DOLLAR 


MORE 


Ask  HEADLEY-REED 

New  York,  Chicago, 
Detroit,  Atlotrto 
Son  Francisco 


AAAGIC  IS  THE  MOONLIGHT) 
I  DREAM  OF  YOU  j 

I'M  IN  LOVE  WITH  SOME-  1 
ONE  I 

WHAT  A  DIFFERENCE  A  DAYj 
MADE  j 

WHERE  THE  MOUNTAIN 
MEETS  THE  SKY 


Hit  7110 
Hit  7090 

Bl.  30-0803 
Bl.  10-990 


ALEXANDER  THE  SWOOSE 
WHERE'S  THE  CAPTAIN'S  HAT  Bl.  11-133 
ANGELINA  Bl.  11-356 

Consult  your  BMI-DISC  DATA  for 
complete  listings  of  BMI-licensed  titles 
recorded  by  Kassel  and  other  noted 
bandleaders. 


"Kassels  in  the  Air,"  identify iig 
Art  Kassel's  music,  came  into  be- 
ing shortly  after  World,  War  I. 
Art,  a  hero  of  the  AEF,  organised 
his  first  band  then  and  has  since 
achieved  one  of  the  longest  and 
best  records  in  music  circles. 
Musician,  composer  and  band 
leader,  Art  recently  completed  his 
20th  engagement  in  11  consecu- 
tive years  at  the  Bismarck  Hotel, 
Chicago.  Benny  Goodman  once 
played  the  clarinet  for  Kassel. 


WLAC 


BMI 

NEW  YORK      CHICAGO  HOLLYWOOD 


Third  District  Assumes  Lead 
In  Percentage  Joining  BMB 


WHKC 


COLUMBUS 
★ 

Full  Time  Day  &  Night 
The  News  Voice  of 

Central  Ohio 
Central  Ohio's  Only 
Mutual  Station 

610  KC. 
★ 

DOUBLE  POWER  &  NEWS 
EVERY  HOUR  ON  THE  HOUR 
★ 

NATIONAL  REPRPSENTATIVE 

RADIO  ADVERTISING  CO. 

521  5th  Ave..  New  York  City 
333  N.  Michigan  Ave.,  Chicago,  III. 


CLOSE  COMPETITION  marked 
the  NAB  district  meetings  last 
week,  when  at  the  last  moment  Dis- 
trict 3  meeting  in  Pittsburgh  be- 
came the  leader  among  stations  sub- 
scribing to  BMB  at  one  meeting, 
with  88%  of  those  present  signing. 
This  just  nosed  out  the  86% 
achieved  at  the  District  11  Min- 
neapolis meeting. 

The  Pittsburgh  meeting,  led  by 
Director  Roy  F.  Thompson,  WFBG 
Altoona,  with  the  assistance  of 
Roger  Clipp,  WFIL  Philadelphia 
president  and  BMB  secretary-treas- 
urer, and  John  Tully,  WJAC  Johns- 
town, a  member  of  the  NAB  re- 
search committee,  elected  George 
Coleman,  general  manager,  WGBI 
Scranton,  district  director.  D.  E. 
Robinson,  vice-president  in  charge 
of  research,  Pedlar  &  Ryan,  New 
York,  and  a  member  of  the  BMB 
board,  gave  agency  support  of  the 
plan,  drawing  upon  his  background 
as  one  of  the  original  members  of 
the  Joint  Committee  on  Radio  Re- 
search formed  by  the  ANA,  AAAA 
and  NAB  in  1934. 


KNOW"  HOW  Shows  how 
in  Western  North  Caroh'na 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


NOW  AVIALABLE 

ASSOCIATED  PRESS  NEWS 

7:00-7:15  a.m.  Monday  thru  Saturday 
with  an  average  daily  rating  of 


11.7 


2nd  Station  —  1.0 
3rd  Station  —  2.2 

Call  the  Katz  Agency,  or  Jimmy 
Hagan  at  WWNC,  Asheville  5500 


mm 


^  570  KC  Serving  Western 
J  19  North  Carolina  from  asheville 


Mr.  Clipp,  Dr.  Leon  Levy, 
WCAU,  Roy  Thompson,  WFBG, 
and  Mr.  Tully  had  committed  them- 
selves to  the  BMB  plan  before  the 
meeting.  Complete  list  of  District 
3  subscribers  includes:  Delaware — 
WDEL  Wilmington;  Maryland — 
WCAO  WFBR  Baltimore,  WTBO 
Cumberland,  WFMD  Frederick, 
WJEJ  Hagerstown;  Pennsylvania 
—WFBG  Altoona,  WISR  Butler, 
WHJB  Greensburg,  WKBO  Harris- 
burg,  WJAC  Johnstown,  WMRF 
Lewistown,  WKPA  New  Kensing- 
ton, KYW  WIBG  WCAU  WFIL 
WIP  Philadelphia,  KDKA  KQV 
WJAS  WWSW  Pittsburgh,  WRAW 
Reading,  WMBS  Uniontown,  WJPA 
Washington,  WBRE  Wilkes-Barre, 
WRAK  Williamsport,  WSBA  York. 

John  Laux,  managing  director  of 
the  four  stations  in  the  Friendly 
Group,  Steubenville,  0.,  attended 
the  meeting  although  outside  of  his 
district  and  signed  for  all  his  sta- 
tions which  include  already  men- 
tioned WJPA  plus  WSTU  Steu- 
benville, Ohio;  WKNY  Kingston, 
N.  Y.  and  WFPG  Atlantic  City. 

As  in  other  cities.  President  Fel- 
tis  and  Mr.  Robinson  were  hosts  to 
local  advertising  agency  men  the 
following  day.  Considerable  inter- 
est was  displayed  at  the  lecture  ex- 
plaining the  plan. 

Hayek  Elected 

Despite  his  protest  that  he  was 
not  a  candidate  for  re-election,  Ed 
L.  Hayek  of  KATE  Albert  Lea  was 
drafted  unanimously  at  the  Min- 
neapolis meeting  to  serve  another 
two-year  term  as  director  of  Dis- 
trict 11. 

In  the  absence  of  J.  Harold  Ryan, 
NAB  president,  who  is  attending 
the  convention  of  the  Canadian 
Assn.  of  Broadcasters  in  Quebec, 
C.  E.  Arney  Jr.,  NAB  secretary- 
treasurer,  reported  on  the  activities 
of  the  association,  including  labor, 
legislative  and  music  problems.  At 
the  opening  session,  C.  T.  Hagman 
of  WTCN,  district  chairman  of  the 
public  relations  committee,  reported 
for  that  group,  while  Dick  Day  of 
WDGY,  district  chairman  of  the 
program  managers  committee,  pre- 


NAB  DISTRICT 
MEETINGS 


REVISED  schedule  of  NAB  dis- 
trict meetings  follows: 
Second  Section 

District  1 — Boston — Monday,  Tuesday, 
March  5-6,  Statler. 

District  2— New  York— Thursday,  Fri- 
day, March  8-9,  Roosevelt. 

District  4— D.  C,  Virginia,  West  Vir- 
ginia broadcasters,  Washington— Mon- 
day, Tuesday,  March  12-13,  Statler. 

District  4— N.  C,  S.  C.  broadcasters, 
Charlotte,  N.  C— Thiirsday,  Friday, 
March   15-16    (Hotel  Charlotte). 

District  5 — Ga.,  Ala.  broadcasters,  At- 
lanta— Monday,  Tuesday,  March  19-20 
(Henry  Grady  Hotel). 

District  5 — Fla.,  Puerto  Rico  broad- 
casters, Jacksonville — Thursday,  Friday, 
March  22-23  (probably  Hotel  Mayflower). 

District  7  —  Cincinnati  —  Monday, 
Tuesday,  March  26-27  (probably  Hotel 
Gibson). 

District  9 — Chicago — Thursday,  Fri- 
day, March  29-30,  Palmer  House. 

District  8 — ^Detroit— Monday,  Tues- 
day, April  2-3  (Book-Cadillac). 

sented  a  new  angle  on  programming 
during  wartime. 

Minneapolis  scored  the  second 
highest  percentage  of  stations  to 
subscribe  to  BMB  at  one  meeting. 
Of  the  28  stations  attending,  24 
or  86%  joined  the  bureau.  Com- 
mitments from  several  other  sta- 
tions are  expected  within  the  week. 

District  11  stations  subscribing 
were:  Michigan — ^WJMS  Ironwood; 
Minnesota —  KATE  Albert  Lea, 
KGDE  Fergus  Falls,  KYSM  Man- 
kato,  WCCO  WDGY  WLOL  WTCN 
Minneapolis,  KVOX  Moorhead, 
KROC  Rochester,  KFAM  St.  Cloud, 
KWNO  Winona;  North  Dakota— 
KFYR  Bismarck,  KDLR  Devils 
Lake,  WDAY  Fargo,  KILO  Grand 
Forks,  KSJB  Jamestown,  KGCU 
Mandan,  KLPM  Minot;  South  Da- 
kota—KABR  Aberdeen,  KELO 
KSOO  Sioux  Falls;  Wisconsin — 
WATW  Ashland,  WKBH  La 
Crosse. 

At  the  invitation  of  Mr.  Feltis, 
president  of  BMB,  Mr.  Clipp  at- 
tended the  meeting  and  partici- 
pated in  the  presentation  of  the  bu- 
reau plan.  The  second  day  opened 
with  the  small  market  stations  pan- 
el, at  which  Jerry  Wing  of  KROC, 
member  of  the  small  market  sta- 
tions committee,  presided.  During 
the  session,  John  F.  Meagher  of 
KYSM  was  introduced  as  the  newly 
appointed  district  chairman  of  this 
group. 

Ray  Jenkins  of  KSTP  presided  at 


ed  by  the  Katz  Agency 


WLAW 

LAWRENCE,  MASS.-5000  WATTS  680  K  C     ;  > 


[    NATIONAL  REPRESENTATIVES;  THE  KATZ  AGENCY,  INC.  [ 
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the  sales  managers  clinic  during 
which  Lewis  H.  Avery  and  Helen 
A.  Cornelius  of  the  NAB  depart- 
ment of  broadcasting  advertising 
spoke. 

Recently  returned  from  confer- 
ences in  Washington,  Hayle  Kavan 
of  OWI  emphasized  the  seriousness 
of  the  war  with  Japan  and  urged 
the  broadcasters  to  inform  the  pub- 
lic of  the  probable  length  and  bru- 
tal nature  of  the  war  that  remains 
to  be  fought  in  the  Pacific. 

Meanwhile,  additional  contracts 
were  still  being  mailed  into  NAB 
headquarters  in  Washington.  Those 

i  received  in  the  past  week  are: 
WKBN  Youngstown,  sent  by  War- 
ren P.  Williamson  Jr.;  WTMJ 
WMFM  Wilwauke'e,  by  Walter  J. 
Damm;  KSEI  Pocatello,  Idaho,  by 

j  Henry  Fletcher;  KTFI  Twin  Falls, 
Idaho,  by  Florence  Gardner;  KXA 
Seattle,  by  Florence  Wallace; 
KBTM  Jonesboro,  Arkansas,  by 
iMrs.  J.  P.  Beard;  KFEQ  St.  Joseph, 
Mo.,  by  Barton  Pitts;  KOVO  Provo, 
Utah,  by  C.  A.  Tolboe;  KWTO 
Springfield,  Mo.,  by  Leslie  Kennon ; 
XCRC  Enid,  Okla.,  by  L.  B.  Lind- 
sey;  KRMD  Shreveport  and  KPLC 
Lake  Charles,  La.,  by  T.  B.  Lan- 
ford. 


Feltis  Reports  on  BMB 
Success  to  Chicago  Club 

A.PPROXIMATELY  200  station 
representatives,  members  of  the 
press  and  regular  members  of  the 
Chicago  Radio  Management  Club 
ittended  an  open  luncheon  Feb.  14 
It  the  Continental  Hotel  in  Chicago 
;o  hear  Hugh  Feltis,  Broadcast 
Vleasurement  Bureau  president,  ex- 

j  )lain  and  report  the  progress  of 

'  he  BMB  plan. 

Melvin  Brorby,  vice-president  of 
sTeedham,  Louis  &  Brorby  Inc.  and 
I  member  of  the  BMB  board  of  di- 
ectors,  explained  to  the  Chicago 
:roup  that  "more  and  more  agency 
usiness  must  be  based  upon  facts" 
.nd  pointed  out  that  station  owners 
,s  well  as  people  in  media  are  all 
ut  to  do  a  successful  job  for  the 
dvertiser  and  that  facts  are  es- 
ential  in  media  and  radio. 


'Life'  Relates  Trip 

LIFE  MAGAZINE,  current 
Feb.  19  issue,  relates  story 
of  all-expense  trip  to  Wash- 
ington awarded  by  Cowles 
Broadcasting  Co.  to  Anton 
Ettesvold  as  winner  of  the 
WNAX  Yankton  "Typical 
Midwest  Farmer"  contest  re- 
ported  in  Broadcasting, 
Jan.  22. 


BOB  HOPE  AGAIN 
LEADS    FIRST  15' 

BOB  HOPE  again  leadis  the  list 
of  "first  15"  in  the  Feb.  15  report 
of  C.  E.  Hooper  Inc.,  New  York, 
with  Fihler  McGee  &  Molly  second, 
and  Radio  Theatre  third.  They  are 
followed  by  Bing  Grosby,  Mr.  Dis- 
trict Attorney,  Charlie  McCarthy, 
Walter  WincheU,  Jack  Benny,  Screen 
Guild  Players,  Joan  Davis  with  Jack 
Haley,  Eddie  Cantor,  Abbott  &  Cos- 
tell,  Aldrich  Family,  Kay  Kyser 
(first  half  hour)  and  Frank  Morgan. 

Program  with  the  highest  sponsor 
indentification  index  is  Radio  Theatre, 
with  89.0 ;  correct  product  88.9 ;  other 
0.1 ;  misidentification  0.5 ;  those  who 
didn't  know  sponsor  totaled  10.5. 

Sammy  Kaye  (Sunday),  with  1.68, 
has  the  largest  number  of  women 
listeners  per  listening  set ;  The  Boxing 
Bout  (J.  Greco  vs.  B.  Ruffin),  with 
1.14,  the  most  men  listeners ;  and 
Lone  Ranger,  with  1.21,  the  most 
children  listeners  per  set. 

Report  shows  an  average  evening 
audience  rating  of  10.8,  up  0.4  from 
last  report,  down  0.2  from  a  year  ago. 
Average  evening  sets-in-use  of  34.1, 
up  1.5  from  last  report,  up  2.0  from 
a  year  ago.  Average  evening  available 
audience  is  80.3,  no  change  from  last 
report,  up  1.1  from  a  year  ago. 


Safeway  on  Coast 
SAFEWAY  STORES  Inc.,  Oakland, 
Cal.  (Nu-INIade  mayonnaise),  on  Feb. 
26  starts  Something  New,  half-hour 
musical-variety  program  featuring 
Hoagy  Carmichael  on  7  NBO  Pacific 
stations,  Monday,  6-6  :30  p.m.  (PWT). 
Talent  line-up  also  includes  Sweeney 
and  March,  comedy  team,  and  weekly 
guest  stars.  Jimmy  Hixon  is  musical 
director  for  The  Teen-Agers  band. 
Jack  Meakin  has  been  assigned  pro- 
ducer for  Foote,  Cone  &  Belding, 
Hollywood,  agency  servicing  account. 
Weekly  series  is  in  addition  to  the 
daily  comedy-drama,  Aunt  Mary,  cur- 
rently sponsored  on  NBO  Pacific  sta- 
tions by  the  food  products  firm. 


LARGE  DEPARTMENT  STORES... 

...  where  $63,575,000  change  hands  across  the  counters  in  a 
single  year.  That's  the  kind  of  department  store  business  you  find 
in  the  WGY  COMMUNITY*— that  prosperous  and  busy  section 
of  central  and  eastern  New  York  and  western  New  England. 

— And  WGY  is  the  ONLY  way  you  can  combine  this  valuable 
market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  over  18  cities 
of  over  25,000  population;  39  cities  of  over  10,000  population  and 
40  incorporated  towns  and  villages  of  over  5000  population. 

WGY 

Schenectady,  N.  Y. 

50,000  watts— NBC  — 23  years  of  service 
Represented  nationally  by  NBC  Spot  Sales 

GENERAL  A  ELECTRIC 


CLEVELAND 

BASIC  BLUE  NETWORK 
850  KC      5000  WATTS 


„;.DtEV-«.BO  COMPANY 


ROCKFORD.  ILLIISOIS 
IMETROPOUTAIS  POPULATION  NOW  111.000 
V  CHECK  WITH  HEADLEY-REED 
1000  Watts  BLUE  Network 
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MASON  CI 


owa. 


The  293,080  radio  homes  in  the 
"Heartland"  area  (Northern  Iowa 
and  Southern  Minnesota)  are  al- 
most equally  divided  between  ur- 
ban and  rural  listeners.  KGLO's 
capable  merchandising  staff,  a  co- 
operative newspaper,  and  a  greater 
share  of  the  listening  audience 
provide  an  excellent  spot  for  test- 
ing your  Post- War  plans  NOW. 


Use  KGLO  and  WTAD 

QutHcy,  Illinois 
A  Natural  Combination 


kglo 

MASON  C\lt-4- 

'^^y  owa 

1300  K.C.     5,000  WaHs 

CBS  Affiliate 


Brotherhood  Week  AwardsCit  e 
They  Call  Me  Joe'  and  WMCA 


TO  HONOR  the  men,  women  and 
programs  in  radio  that  have  made 
outstanding  contributions  to  human 
relations  and  the  concept  of  har- 
monious collaboration  among  Amer- 
icans of  all  faiths,  the  annual 
Brotherhood  Week  Awards  of  Dis- 
tinguished Merit  were  announced 
last  week  by  Dr.  Everett  R.  Clin- 
chy,  president  of  the  National  Con- 
ference of  Christians  and  Jews. 
Awards  are  granted  in  accordance 
with  the  objectives  of  the  National 
Conference  to  promote  justice, 
amity,  understanding  and  coopera- 
tion among  Protestants,  Catholics 
and  Jews  in  the  U.  S. 

Many  Citations 

For  the  oustanding  national  net- 
work program  series  the  award 
went  to  They  Call  Me  Joe  present- 
ed by  NBC  on  the  University  of  the 
Air  as  a  program  in  cooperation 
with  the  Armed  Forces  Radio  Serv- 
ice. Citation  to  They  Call  Me  Joe 
declared  that  the  program  "has 
made  a  significant  contribution  to 
the  maintenance  of  wholesome  re- 
lations because  it  dramatized 
among  Americans  of  all  creeds  and 
origins  a  spirit  of  Brotherhood." 

The  award  for  the  outstanding 


single  broadcast  went  to  the  dra- 
matization Untitled  by  Norman 
Corwin,  and  presented  by  CBS; 
for  the  outstanding  network  religi- 
ous program,  the  citation  went  to 
Hymns  of  All  Churches,  presented 
by  General  Mills  over  NBC;_  for 
outstanding  work  by  an  individual 
station,  WMCA  New  York  was 
cited,  "because  of  its  contributions 
to  national  unity  in  such  programs 
as  New  World  A' Coming,  Adven- 
tures into  the  Mind,  and  other  ef- 
forts consciously  fostered  to  en- 
courage understanding  and  har- 
mony among  all  groups  of  the 
American  people." 

For  the  individual  in  radio  con- 
tributing to  the  ideal  of  better  un- 
derstanding, the  judges  cited  Kate 
Smith,  "because  -her  radio  pro- 
grams throughout  1944  embodied 
the  message  of  understanding  and 
goodwill  among  all  Americans." 

Judges  for  the  awards  were  the 
officers  of  the  National  Conference 
including  Dr.  Clinchy,  Roger  Wil- 
liams Straus  and  Arthur  H.  Comp- 
ton,  co-chairmen  of  the  Conference ; 
Willard  Johnson,  assistant  to  the 
president,  and  Robert  A.  Ashworth, 
director  of  Brotherhood  Week, 
Feb.  18-25. 


WAR  TIME  REPEAL 
WAITS  GERMAN  FALL 

WAR  TIME  repeal  has  been  dealt 
a  death  blow  for  the  present  in 
South  Dakota,  while  in  Nebraska 
there's  a  move  afoot  to  restore 
standard  time.  In  Washington, 
however,  there  appeared  little  likeli- 
hood that  either  House  of  Congress 
would  look  with  favor  on  restoring 
standard  time  until  after  VE-Day. 

In  South  Dakota,  a  House-passed 
bill  to  repeal  war  time,  died  in  the 
Senate  State  Affairs  Committee.  A 
similar  bill  is  pending  in  Nebraska. 

Network  affiliated  stations  in  Ne- 
braska reserve  the  12  noon-1  p.m. 
period  for  local  programs,  designed 
particularly  for  farm  audiences. 
Should  Nebraska  revert  to  standard 
time,  the  stations  would  lose  con- 
siderable revenue  and  deprive  their 
audiences  of  local  broadcasts. 

On  Thursday  Sen.  Wherry  (R- 
Neb.)  introduced  a  bill  (S-557)  to 
restore  standard  time.  He  also  pre- 
sented a  concurrent  resolution 
(S.Con.Res-9)  to  designate  a  defi- 
nite date  terminating  war  time. 
Both  measures  were  referred  to  the 
Interstate  Commerce  Committee. 

Another  bill  was  introduced  last 
week  to  repeal  war  time  (HR- 
2151),  presented  by  Rep.  Norrell 
(D-Ark.),  and  referred  to  the  In- 
terstate &  Foreign  Commerce 
Committee.  Rep.  Lea  (D-Cal.), 
Committee  chairman,  said  however, 
that  his  group  likely  would  not 
consider  such  legislation  "at  least 
until  after  Germany  falls". 


Smith  Lauds  Air  Role 
[n  War  Bond  Campaigns 

RADIO'S  success  as  an  advertising 
medium  in  promoting  Bond  sales 
has  attracted  attention  in  every 
city  and  hamlet  in  the  country," 
Broadcasting  was  told  last  week 
by  Robert  J.  Smith,  whose  resigna- 
tion as  chief  of  the  War  Finance 
Division,  Radio  Section,  has  been 
announced  by  the  Treasury.  His 
successor  is  Eugene  Carr,  assistant 
to  G.  A.  (Dick)  Richards,  president 
of  WJR  WGAR  KMPC.  Mr.  Carr 
has  been  given  several  months' 
leave  to  handle  radio  for  the  forth- 
coming Seventh  War  Loan. 

New  Techniques 

"War  Finance  Committees,  in- 
cluding the  most  prominent  busi- 
nessmen in  every  community,"  Mr. 
Smith  said,  "have  had  dramatic 
demonstration  of  its  power.  Radio 
artists  and  enterprisers  have  been 
stimulated  to  create  new  techniques 
and  patterns  of  operation  and  new 
investors  encouraged  to  participate 
in  the  industry."  He  also  pointed 
out  that  in  performing  a  social  and 
patriotic  obligation,  radio  has  un- 
consciously strengthened  its  pros- 
pects for  postwar  expansion  and 
jobs  for  veterans. 

"The  job  is  still  unfinished,"  Mr. 
Smith  said,  "and  Gene  Carr  .  .  . 
will  need  the  continued  cooperation 
of  the  industry." 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 

There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 

CHNS  •  BROADCASTING 
HOUSE,  Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


5000  WAHS  1330  KC 


ENGLISH  •  JEWISH  •  ITALIAN 

Notional  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politon  New  York  Market. 

Sencf  for  WHO'S  MWO  ©n  WeVO 
worn- m  West  46*  Street  New  Vw*.  N. 
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PRESENTING  two  scholarships  to 
the  newly  formed  radio  course  at 
the  U.  of  Pennsylvania  is  Bene- 
dict Gimbel  Jr.  (1),  president  of 
WIP  Philadelphia  and  member 
of  the  MBS  board  of  directors. 
Recipients  of  the  awards  are  Vic- 
toria Smith,  science  and  social 
studies  teacher,  Morrison  School, 
and  Marcus  Konick,  English  teacher 
at  Gillespie  Junior  High  School.  The 
two  were  selected  out  of  more  than 
100  teachers  around  Philadelphia 
who  are  interested  in  the  use  of 
'/adio  as  an  educational  medium. 


WMPS  ALSO  ADOPTS 
NEWSCAST  POLICY 

WMPS  Memphis  has  notified  all 
sponsors  of  news  programs  broad- 
cast over  its  facilities  that  effec- 
tive Feb.  19  such  productions  will 
carry  no  middle  commercials,  un- 
less the  message  is  purely  a  patri- 
otic one  in  the  direct  interest  of  the 
war  effort. 

The  plan  applies  to  network  co- 
operative shows  as  well  as  to  local- 
ly originated  programs.  WMPS  is 
a  Blue  affiliate. 

The  policy  was  announced  in  let- 
ters forwarded  by  H.  R.  Krelstein, 
vice-president  and  general  manager 
of  the  station  which  is  operating 
now  under  the  new  ownership  of 
Plo.ugh  Inc.  Station  was  purchased 
from  Scripps-Howard  Radio  Inc. 
under  FCC  duopoly  order. 

Action  of  the  Memphis  station 
pursues  that  taken  by  WJR  Detroit 
and  KSD  St.  Louis.  Meanwhile,  the 
St.  Louis  Post  Dispatch,  aflSliated 
with  the  latter  station,  is  continu- 
ing its  editorial  campaign  urging 
all  networks  to  eliminate  middle 
commercials  from  news  broadcasts 
and  commentaries. 

Announcing  the  new  policy,  Mr. 
Krelstein  stated:  "News  is  more 
than  just  a  commodity  being  served 
up  to  the  listeners.  News  influences, 
informs  and  enlightens  the  public. 
Thus,  news  should  be  treated  with 
dignity  and  solemnity." 


CAMPUS  CHRISTIANS 


427  WEST  5th  STREET 
LOS  ANGELES  13,  CALIFORNIA 


Clear  Channel 

(Continued  from  page  IS) 
no  operation  on  Class  I-A  channels 
of  one  nation  by  any  other  nation 
party  to  the  Havana  Treaty  unless 
specified  mileage  separation  and 
technical  considerations  are  met. 

The  suggestion  was  advanced 
that  directional  antenna  designs, 
material  and  priorities  be  provided 
so  the  Cuban  stations  can  suppress 
their  signals  to  this  country.  This 
proposal,  however,  was  seen  as 
entirely  unacceptable,  since  there 
is  no  provision  under  the  Treaty 
for  the  proposed  operation. 

In  the  case  of  WGN,  it  is  re- 
ported that  there  have  been  com- 
plaints to  the  station  from  out- 
lying listeners  who  have  surmised 


that  the  interference  was  willful 
"sabotage". 

In  past  years,  and  more  particu- 
larly prior  to  the  Havana  Treaty, 
interference  from  stations  below 
the  border  which  "squatted"  on 
American  wavelengths  was  not 
unusual.  In  recent  months,  how- 
ever, there  has  been  practically  no 
diflSculty  with  stations  in  Mexico 
and  that  Government  has  been  de- 
scribed as  most  co-operative  in  its 
radio  administration.  The  new  Cu- 
ban operations  appear  to  be  caus- 
ing more  interference  than  at  any 
other  time. 

Francis  Colt  De  Wolf,  chief  of 
the  State  Dept.  Telecommunications 
Division,  and  Harvey  B.  Otterman, 
assistant  chief,  have  been  handling 
the  exchanges  with  the  OIR  and 
Cuban  officials  via  the  embassy. 


LiSSEN  TO  WHAT 
THE  BWTANWICA 
,  POTTER  f 


According  to  the  Encyclopedia  Britannica,  "the  Red 
River  Valley  ...  is  covered  by  rich,  silty  lake  deposits, 
colored  black  by  decayed  vegetation,  which  make  it 
one  of  the  most  fertile  tracts  of  the  continent .  .  .  one 
of  the  most  famous  grain-producing  regions  of  the 
United  States." 

THAT'S  why  WDAY's  million  Red  River  Valley  lis- 
teners constitute  one  of  the  most  productive  markets 
in  the  U.  S.  .  .  .  May  we  send  you  all  the  facts? 


—  m 


z 


N.  B.  C. 
FARGO,  N.  D. 

Affiliated  with  the  Fargo  Forun 
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PROFESSIOIVAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

NaUonal  Pren  Bldg^  Wa«l>^  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.  Dl.  1209 

Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Rodio  Engineer 

BIdg.  District  8456 


Washington,  D.  C. 


fREQUSNCY  MEASURING 
SERVICE 

Exact  Measurements  '  o»  any  time 

R.  C.  A.  COMMUNICATIONS,  INC. 
64  Broad  Street       New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Earie  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       District  8215 
Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

eONSVLTINC  RADIO  ENGINEERS 
AM  TM  TELEVISION  FACSIMIIB 
NmUonal  Prett  BIdg.  Wash.  4,  D.  C. 
BUtrtct  7362     •     CUba  5880 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Consultants 
Frequency  Ivlonitoring 

Cemmercial  Radio  Equip.  Co. 

•  International  Bnildinr.  Wasblncton,  D.  O. 

•  321  E.  Gregorr  Bonlerard,  Kansaa  Citr,  He. 

•  Cross  Roads  of  the  World,  Hollnrood,  OsIU. 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.       •       NAtional  6513 
Washington  4,  D.  C 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Not'l  Press  BIdg.      Wash.  4,  D.  C. 
Room  892  NA.  7846 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Mnnsey  BIdg.  •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 
Decatur  1234 


franJ^  H.  Mcintosh 
Consulting  Radio  Engineers 
Shoreham  Bids-         ME.  4477 
WasHington,  D.  C. 


WORTHINGTON  C.  LENT 

Consulting  Engineers 


INTERNATIONAL  BLDG. 
T319  F  STREET  N.  W. 


WASH..  D.  C. 
DISTRICT  4127 


Tel.  Bridgeport  7-2465 

(^ato  IV. 

Communications  Engineering 
Consultant 
Hilltop  Drive  Stratford,  Conn. 


BUY 
WAR  BONDS 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 FEBRUARY  10  TO  FEBRUARY  16  INCLUSIVE  


Decisions  .  .  . 


ACTIONS  BY  ADM.  BOARD 
FEBRUARY  12 

1480  kc  KCMO  Kansas  City— Granted 
license  to  cover  CP  authorizing  increase 
power  to  5  kw;  conditions. 

NEW-1340  kc  Dublin  Broadcasting  Co., 
Dublin,  Ga.— Granted  license  to  cover 
CP  new  station  250  w  unlimited.  Li- 
censee granted  waiver  Sees.  3.55(b)  and 
3.60;  conditions. 

Advocate  Printing  Co.,  Newark,  C— 
Placed  in  pending  file  application  for 
CP  new  FM  station. 

Burlington  Broadcasting  Co.,  Burling- 
ton, la. — Same. 

The  Messenger  Publishing  Co.,  Athens, 
O. — Same. 

Mississippi  Valley  Broadcasting  Co., 
East  St.  Louis,  111.— Same. 

The  William  H.  Block  Co.,  Indianapolis 
— Same. 

Isle  of  Dreams  Broadcasting  Corp., 
Miami — Same. 

Commodore  Broadcasting  Inc.,  Peoria, 
111. — Same. 

Board  of  Education,  Sewanhaka  High 
School,  Floral  Park,  N.  Y. — Placed  in 
pending  file  application  for  CP  new  non- 
commercial educational  station. 

Stephens  College,  Columbia,  Mo. — 
Same. 

FEBRUARY  13 
1240  kc  WMIS  Natchez,  Miss.— 
Granted  mod.  CP  authorizing  change 
frequency  for  extension  completion 
date  to  5-8-45  subject  to  condition 
that  no  operation  take  place  under 
this  authorization  until  KALB  com- 
mences on  580  kc. 

ACTIONS  BY  COMMISSION 
FEBRUARY  13 

1240  kc  KXOX  Sweetwater,  Tex.— 
Granted  acquisition  of  control  by  J.  S. 
McBeath  and  Mittie  Agnes  McBeath  by 
transfer  50%  outstanding  stock  from 
Wendell  Mayes. 

1400  kc  KTNM  Tucumcari,  N.  M.— 
Granted  vol.  assgn.  license  from  Krasin 
&  Krutzner  Broadcasting  Co.  to  Tucum- 
cari Broadcasting  Co. 

1450  kc  WILM  Wilmington,  Del.— 
Granted  license  renewal  for  regular  pe- 
riod. 

1150  kc  WDEL  Wilmington,  Del.— 
Same. 


960  kc  KROW  Oakland— Same. 

1270  kc  KGCU  Mandan,  N.  D.— Same. 

950  kc  WPEN  Philadelphia— Same. 

1230  kc  WAIM  Anderson,  S.  C— Grant- 
ed license  renewal  for  period  ending 
2-1-46. 

1230  kc  WRBL  Columbus,  Ga. — Same. 

1420  kc  KABR  Aberdeen,  S.  D.— 
Granted  license  renewal  for  period  end- 
ing 11-1-47. 

1440  kc  KGNC  Amarillo,  Tex. — Same. 

1430  kc  KLO  Ogden,  Utah — Granted 
license  renewal. 

850  kc  WEEU  Reading,  Pa.— Adopted 
order  granting  petition  requesting  can- 
cellation of  hearing  on  license  renewal 
application  now  set  2-19-45;  granted  re- 
newal on  regular  basis. 

1450  kc  WLEU  Erie,  Pa.— Adopted  or- 
der sustaining  action  taken  by  presid- 
ing officer  of  Motions  Docket  2-1-45 
denying  petition  of  WLEU  for  authority 
to  intervene  and  enlarge  issues  re 
WERC  application  for  CP. 

Granite  District  Radio  Broadcasting 
Co.,  Salt  Lake  City,  Utah— Denied  peti- 
tion for  rehearing,  directed  against  ac- 
tion of  FCC  on  10-30-44  granting  with- 
out hearing  application  of  Salt  Lake 
City  Broadcasting  Co.  for  CP  new  stand- 
ard station  910  kc  1  kw  unlimited  DA, 
and  granted  CP  to  Salt  Lake  City  Broad- 
casting Co.  pursuant  to  FCC  action  of 
10-30-44. 

WDSU  New  Orleans— Adopted  order 
designating  Commissioner  Case  to  pre- 
side at  hearing  set  3-21-45,  to  determine 
whether  E.  A.  Stephens,  Fred  Weber 
and  H.  G.  Wall  d/b  Stephens  Broad- 
casting Co.  (WDSU)  have  violated  Sec. 
315  of  Communications  Act;  further  au- 
thorized said  Commissioner  to  change 
time  and  place  heretofore  fixed  for  hear- 
ing, and  to  hear,  consider,  determine 
and  act  upon  any  and  all  petitions,  mo- 
tions and  other  preliminary  matters  re 
proceedings  which  may  arise  prior  to 
hearing. 

ACTIONS  ON  MOTIONS 

FEBRUARY  14 

790  kc  WMC  Memphis— Granted  mo- 
tion for  continuance  of  hearing  on  li- 
cense renewal  application  now  set 
2-19-45  and  continued  same  to  3t21-45 


HARVEY 


distributor  of  fine  radio 
and  electronic  equipment 


CAN  DELIVER 


The  "Royal  Family"  of  pickups . . .  cutters . . .  jewel  points 


Fine  Instruments  are  needed  to  make  fine  sound  recordings. 
That's  why  AUDAX  Pickups,  Cutters  and  Jewel  Points  have 
come  to  be  the  first  choice  of  top-flight  engineers.  AUDAX 
Pickups  feature  the  exclusive  "reloyed-flux"  principle  which  is 
so  largely  responsible  for  the  sharp,  clean-cut  facsimile  repro- 
duction of  MIcrodyne.  Into  these  Pickups,  as  well  as  the  Cutters 
and  Jewel  Points,  has  gone  the  precision  craftsmanship  that 
makes  AUDAX  truly  the  "Royal  Family"  of  recording  accessories. 


'Pnccf  \ 


PICK-UP  FACTSI  Write  today  for  this  val- 
uable booklet  which  contains  the  answers  to  most 
questions  in  the  field  of  sound  reproduction,  written 
by  Maximilian  Weil,  leading  authority  on  the  subject. 


Upon  receipt  of  suitable  prioritu,  HARVEY  can  promvte 
you  reanonahln  prom  lit  deliveries  of  all  AUDAX  products. 


HARVEY  RADIO  COMPANY 

103  WEST  43rd  STREET  .  NEW  YORK  18.  N.  Y. 
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Nashville  Radio  Corp.,  Tennessee 
Broadcasters,  J.  W.  Birdwell  and  Capitol 
Broadcasting    Co.,    Nashville,  Tenn.— 

Granted  joint  petition  for  extension 
time  within  which  to  file  proposed  find- 
ings re  applications  for  new  station: 
time  extended  to  3-7-45. 

Binghamton  Press  Co.  and  Southern 
Tier  Radio  Service,  Binghamton,  N.  Y. 
— Granted  motion  for  extension  time 
within  which  to  file  proposed  findings 
of  fact  and  conclusions  re  applications 
for  new  station;  time  extended  to 
2-24-45. 

Tentative  Calendar  .  .  . 

MARCH  21 
WMC  Memphis— License  renewal  for 
main  and  aux.  trans. 


Applications 


FEBRUARY  12 
NEW-Channel  17  WEVD  New  York- 
CP  new  commercial  television  station, 
ESR  7400. 

1230  kc  KGHI  Little  Rock,  Ark.— Vol. 
assgn.  license  from  A.  L.  Chilton  and 
Leonore  H.  ChUton  d/b  KGHI  Broad- 
casting Service  to  A.  L.  Chilton,  Leonore 
H.  ChUton  and  S.  C.  Vinsonhaler  d/b 
KGHI  Broadcasting  Service. 

NEW-43.3  mc  Sacramento  Valley 
Broadcasters,  Marysville,  Cal. — CP  new 
FM  station,  19,800  sq.  mi.,  $70,800  esti- 
mated cost. 

1230  kc  WACO  Waco,  Tex.— Petition 
for  consideration  and  grant  under  FCC 
Policy  of  1-16-45  of  application  for  CP 
change  1450  kc  to  1230  kc. 

1450  kc  KDNT  Denton,  Tex.— Petition 
for  consideration  and  grant  under  FCC 
Policy  of  1-16-45  of  application  for  CP 
Increase  100  w  to  250  w. 

NEW-49.1  mc  Ohio  Broadcasting  Co., 
East  Liverpool,  O. — CP  new  FM  station, 
3,057  sq.  mi.,  $43,350  estimated  cost. 

FEBRUARY  13 

NEW-46.7  mc  WENY  Elmira,  N.  Y.— 
CP  new  FM  station,  19,600  sq.  mi.,  $60,- 
000  estimated  cost. 

590  kc  KSUB  Cedar  City,  Utah— CP 
change  1340  kc  to  590  kc,  increase  250 
w  DN  to  1  kw  D  250  w  N  and  install  new 
trans. 

1490  kc  WGKV  Charleston,  W.  Va.— 
Petition  for  consideration  and  grant  un- 
der FCC  Policy  of  1-16-45  of  application 
for  CP  increase  100  w  to  250  w. 

1240  kc  WCHV  Charlottesville,  Va.— 
License  to  cover  CP  change  frequency. 

NEW-47.7  mc  KOCY  Oklahoma  City— 
.  CP  new  FM  station  with  coverage  of 
15,394  sq.  mi.  amended  to  specify  47.7 
mc,  26,250  sq.  mi.,  change  trans,  site 
and  equipment. 

NEW  College  of  the  Pacific,  Stockton, 
Cal. — CP  new  noncommercial  educa- 
tional station,  1  kw,  FM  emission. 

NEW-46.5  mc  Knoxville  Publishing 
Co.,  Knoxville,  Tenn. — CP  new  FM  sta- 
tion, 13,200  sq.  mi.,  $100,000  estimated 
cost. 

FEBRUARY  15 

1400  kc  WSRR  Stamford,  Conn.— Vol. 
assgn.  license  from  Stephen  R.  Rintoul 
to  Western  Connecticut  Broadcast- 
ing Co. 

NEW-1420  kc  Radio  Station  WKEU 
Thomaston,  Ga. — Petition  for  consid- 
eration and  grant  under  FCC  Policy  of 
1-16-45  of  application  for  new  station 
250  w  unlimited. 


Porter  Tells  Radio  to  Improve 
Or  Face  Cleanup  by  Congress 


A  WARNING  that  networks  and 
radio  as  a  whole  must  "clean  up", 
particularly  with  reference  to  news 
broadcasts,  or  Congress  will  do  it 
in  the  form  of  restrictive  legisla- 
tion was  sounded  by  FCC  Chair- 
man Paul  A.  Porter  in  an  interview 
published  last  Wednesday  in  the 
St.  Louis  Post-Dispatch,  owner  of 
KSD  St.  Louis. 

Interviewed  by  Edward  A.  Har- 
ris of  the  Post-Dispatch  Washing- 
ton bureau,  Mr.  Porter  commended 
the  lead  of  the  St.  Louis  publication 
in  advocating  freeing  newscasts  of 
interruping  commercial  plugs  and 
objectionable  sponsors.  He  termed 
significant  the  fact  that  the  Post- 
Dispatch  stand  has  been  endorsed 
by  Broadcasting,  which  the  Pulit- 
zer paper  termed  "the  recognized 
spokesman  for  the  radio  industry." 
■  Mr.  Porter  emphasized  that  the 
Commission  lacks  authority  to  ex- 
ercise control  over  program  con- 
tent, except  to  bar  the  use  of  ob- 
scene language  and  lotteries,  but 
he  warned  that  unless  voluntary 
controls  are  exercised  by  radio  it- 
self. Congress  may  take  action  to 
insure  good  taste  in  news  dissemi- 
nation on  the  air. 

Overall  Question 

Heralding  the  Post-Dispatch 
stand  as  reflecting  the  views  of  the 
people.  Chairman  Porter  said  lead- 
ing broadcasters  had  expressed  con- 
cern over  "excessive  commercial- 
ism" on  the  air.  "This  leads  direct- 
ly to  the  overall  question  of  whether 
broadcasting  will  develop  primarily 
into  an  exclusively  entertainment 
and  advertising  medium  or  wheth- 
er, in  addition,  it  will  go  into  the 
education  and  public  service  field 
for  which  stations  are  licensed," 
said  the  FCC  chairman. 

Broadcasters,  he  added,  have  de- 
veloped a  "kind  of  new  dimension 
in  the  reporting  of  news".  He 
pointed  out  that  in  rural  areas  a 
large  segment  of  the  population  de- 
pends primarily  on  radio  for  its 
news. 

"The  issue  is  whether  radio  sta- 
tions will  cry  out  advertising  wares 
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PRESS 
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indiscriminately  in  news  broadcasts 
or  temper  them  in  good  taste,"  said 
Chairman  Porter.  "Listeners,  as 
our  mail  shows,  are  becoming  dis- 
turbed by  the  increasing  trend  to 
the  former  practice.  If  public  senti- 
ment mediums  like  the  Post-Dis- 
patch are  successful  in  getting  the 
radio  industry  to  impose  voluntary 
standards  in  the  broadcasting  field, 
then  these  mediums  will  have  per- 
formed a  fine  service  to  listeners 
and  broadcasters  alike." 

Because  of  the  high  level  of  eco- 
nomic activity,  radio  is  enjoying  its 
greatest  era  of  prosperity,  the 
chairman  continued,  but  he  warned 
that  radio  must  think,  also,  in  terms 
of  public  service  as  well  as  commer- 
cial enterprise.  "The  Post-Dispatch 
is  calling  broadcasters  to  account," 
he  said.  "In  effect  it  is  reminding 
the  industry  that  announcers  are 
guests  in  the  homes  of  the  listeners 
and  that  they  should  respect  that 
hospitality." 


Trimouiit  Plans 

TRIMOUNT  CLOTHING  Co.,  Bos- 
ton, sponsor  of  Dorothy  Thompson 
on  the  Blue  every  other  13  weeks 
since  March  1942,  in  resuming  her 
commentaries  for  another  cycle 
March  4,  is  understood  to  be  shift- 
ing to  a  Sunday  night  spot  on  MBS, 
possibly  9:45-10  p.m.  Period  is  now 
occupied  by  the  Jerry  Cooper  Show 
for  Miss  Swank,  New  York,  which 
may  shift  to  another  time,  accord- 
ing to  the  agency,  William  H.  Wein- 
traub  &  Co.,  New  York.  Miss 
Thompson  is  now  heard  sustaining 
on  the  Blue,  8:15-8:30  p.m.  Shift 
was  not  confirmed  by  networks  or 
Emil  Mogul  Co.,  New  York,  agen- 
cy for  Trimount,  Clipper  Craft 
Clothes. 


N.  Y.  Libel  BiU 

IRWIN  STEINGUT  (Kings  coun- 
ty), minority  leader  in  the  New 
York  Assembly,  on  Feb.  9  intro- 
duced a  bill  to  extend  the  provisions 
of  the  libel  section  of  the  State 
penal  law  to  include  broadcasting 
as  well  as  publications.  A  similar 
bill  died  in  committee  last  year. 


WJNO  Open  House 

NEW  STUDIOS  of  WJNO  West 
Palm  Beach,  Fla.,  will  be  dedicated 
Friday  (Feb.  23)  with  a  special 
program,  7:30-8  p.m.,  presenting 
city  and  county  officials  and  prom- 
inent visitors  at  West  Palm  Beach. 
This  week  (Feb.  18-24)  is  "open 
house"  at  the  new  studios,  1500  N. 
Flagler  Dr.  WJNO  moved  its  trans- 
mitter from  Okeechobee  Rd.  to  the 
new  Flagler  Dr.  site  at  the  re- 
quest of  Army  Air  Forces  to  elim- 
inate a  hazard  caused  by  the  sta- 
tion's tower,  which  formerly  ad- 
joined Morrison  Field.  New  site 
combines  studios,  offices  and  trans- 
mitter. WJNO,  ovmed  by  Lt.  Mar- 
shall Heminway,  now  on  active 
Navy  duty;  his  brother,  Lt.  John 
H.  Heminway,  oh  duty  with  the 
Army,  and  Stephen  P.  Willis,  gen- 
eral manager,  is  a  CBS  outlet,  op- 
erating on  1230  kc  with  250  w 
pov/er. 


SERVICE  DIRECTORY 


'GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  C»i 


Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wath.  5,  D.  C 
DIsHct  1640 
(Subj.  to  Govt  B«s.) 


MORE  RF  KILOWAH  HOURS 
PER  DOLLAR  WITH 

F&O  TRANSMITTING  TUBES 

Freeland  &  Olsclmer  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High  Power  Tube  Specialists  E^ulusiyely 


/Advertising  iAgencies 

Without  Canadian  Connections 

RECORDINGS  REG'D 

633  Dominion  Sq.  BIdg.,  Montreal,  Canada 
FOR  COMPLETE  PRODUCTION  AND  RECORDING  j 
FACILITIES      •    •      FRENCH  AND  ENGLISH 

Write  Us 


^ SOUND  EFFECT  RECORDS  ^ 

GENNETT'SPEEDY-Q 

Reduced  Bosie  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  mCHELSON 

67  W.  44111  St.  New  York,  N.  Y. 


LYN  PEL 


"A  DiMpattk  from 
WKAT  (BLUE) 


4th  rf  At 


NEW  1945  RADIO  OUTLINE  MAP 

NOW  AVAILABLE 

40c  per  map    •    30c  each  in  quantities  of  25  or  more 
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NAB  WOMEN  START 
WORLDWIDE  PLAN 

TO  INAUGURATE  its  1945  cam- 
paign, "Women  of  the  United  Na- 
tions", the  Assn.  of  Women  Di- 
rectors of  the  NAB  held  a  meeting 
at  the  Hotel  Roosevelt,  New  York 
on  Feb.  17.  Dorothy  Lewis,  NAB 
coordinator  of  listener  activity, 
presided  over  the  afternoon  ses- 
sion. Following  the  luncheon  at  3 : 30 
p.m.,  Mrs.  Roosevelt  broadcast  on 
CBS,  and  Queen  Wilhelmina  of  the 
Netherlands  was  expected  to  go  on 
the  air. 

With  the  cooperation  of  the  45 
United  Nations,  Inter-American 
Commission  of  Women,  the  CIAA, 
and  25  major  national  organiza- 
tions, a  project  of  national  scope 
was  started.  Each  United  Nation 
is  supplying  a  series  of  spot  an- 
nouncements for  700  women  broad- 
casters and  the  25  national  organi- 
zations will  submit  three  spots,  to 
be  assembled  and  released  by  NAB. 

Ruth  Chilton,  president,  AWD, 
and  commentator  of  WCAU  Phil- 
adelphia, presiding  over  the  morn- 
ing session,  which  began  at  10:30 
a.m.,  lead  a  panel  discussion  in- 
cluding leading  women  commenta- 
tors. Guest  speakers  for  the  meet- 
ing were  Col.  E.  M.  Kirby,  chief. 
Radio  Branch,  War  Dept.  Bureau 
of  Public  Relations;  Elizabeth 
Loiig,  director  of  Women's  Activ- 
ities, CBC ;  and  others.  Miss  Chilton 
presented  Mrs.  Roosevelt  with  an 
AWD  award.  Herbert  Lehmann, 
UNRRA  director  and  Rep.  Emily 
Taft  Douglas,  of  111.  also  were 
scheduled  to  address  the  meeting. 


FAMED  FIGHTING  FIRST  Marine  Division  stepped  out  of  the  mood  of 
battle  to  write  Valentine  greetings — in  verse — to  those  back  home.  This 
Battle  Broadcast  team  recorded  the  Leathernecks'  poems  in  a  tent  sound 
proofed  with  blankets,  and  had  the  wire  recordings  flown  to  USMC  Pub 
lie  Relations  Headquarters  for  station  distribution.  Correspondents  are 
(1  to  r) :  Pfc.  David  Piel,  former  manager  of  Yale  U.  station,  WOCD; 
S/Sgt.  Thomas  P.  Carson,  formerly  with  GE;  Pfc.  Roger  L.  Roberts 
who  was  an  announcer-technician  for  KLS  Oakland;  2nd  Lt.  Edward 
J.  Burman,  former  announcer  with  KQW  San  Francisco;  Corpl.  Alvin 
G.  Flanagan,  who  recorded  Peleliu  invasion,  and  was  at  WOR  New 
York,  KDKA  Pittsburgh,  WSB  Atlanta  before  entering  the  service. 
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PORTER  BLDG. 
KANSAS  CITY,  MO. 
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Gum  Co.  Plans 

CLARK  Bros.  Chewing  Gum  Co., 
Pittsburgh,  is  understood  to  have 
appointed  Duane  Jones  Co.,  New 
York,  to  handle  advertising.  Agen- 
cy is  reported  to  be  lining  up  a 
network  program  for  the  company 
which  formerly  sponsored  John  J. 
Anthony's  Good-will  Hour  on  MBS. 


JAMES  KOPF,  38,  of  the  sales  de- 
partment of  KTSM  El  Paso,  died 
last  week  after  a  long  illness.  Mr. 
Kopf's  brothers,  Harry  C.  Kopf, 
vice-president  and  general  manager 
of  NBC  Central  division,  and  Rich- 
ard Kopf,  Chicago  manager  of  Paul 
Raymer  Co.,  went  to  Texas  for  the 
funeral.  He  is  survived  by  his  wife, 
a  daughter  and  sister. 


REPRESENTATIVES  of  BBDO's  11 
offices  will  meet  Feb.  23  at  the  Wal- 
dorf-Astoria in  New  York  for  an  all- 
day  session  to  review  the  year's  ac- 
tivities and  discuss  future  plans.  The 
meeting  is  an  annual  affair. 


Law  Behind  Technique 
In  Radio,  Says  Otterman 

"LEGALLY,  radio  has  not  kept 
pace  with  radio  from  the  technical 
aspect,"  Harvey  Otterman,  assist 
ant  chief  of  the  Telecommunica- 
tions Division  of  the  State  Dept. 
stated  last  week  before  the  Inter 
American  Defense  Board  and  went 
on  to  say  that  perhaps  it  doesn't 
need  more  regulation  domestically 
but  it  "could  certainly  be  benefited 
by  clarification  of  the  law  in  some 
respects." 

'Touching  on  postwar  planning, 
Mr.  Otterman  stated  "reasonable 
internationalization"  is  being 
thought  about  in  the  administra- 
tion of  radio. 


— Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wonted  10c  per  word.  All  others,  15c  per  word.  Bold  face  caps  30c 
per  word.  Ad  must  be  ciM^  light  face  or  all  bold  face  caps.  Count  3  words  for 
blind  box  number.  Deadline  ten  days  preceding  issue  dote.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing. 
For  regional  NBC  station  In  western 
city  of  25,000.  Good  post-war  future. 
Box  932,  BROADCASTING. 


If  you  are  a  good,  all-round  announcer 

3 and  familiar  with  RCA  equipment, 
we  can  use  you  immediately.  Excel- 
lent opportimlty  and  good  salary 
•l  for  the  right  man.  Forty-eight  hour 
J '  week  with  time  and  a  half  over  forty 
i-t:  hours.  This  Is  a  growing  organlza- 
'5.1  tion  and  a  big  station.  If  you  are 
A.  the  man  tell  us  about  your  experi- 
:  1  ence  and  when  you  can  Join  us.  Ad- 
J      dress  Box  3.  BROADCASTING. 

/  250  watt  Blue  Network  station  looking 
for  good  studio  announcer  available 
X:     about  April  1st.  Family  man  pre- 
jir    ferred.    Located    midwest.  Excellent 
1    opportunity  for  steady  employment. 
A  first,  second  or  restricted  license 
wovdd  help.  Send  details  to  Box  182, 
I  BROADCASTING. 

iC^Dependable  versatile  announcer  with 
I     references  needed  by  5  kw  NBC  af- 

ntl  filiate.  Southwestern  city  150,000. 
i     News,  commercials,  no  controls.  Ideal 

n-l  working  conditions.  Box  183,  BROAD- 
CASTING. 

i.  Good  combination  man  with  first  class 
license,  to  take  over  duties  as  chief 
engineer  for  progressive,  local  250 
watt  station.  Midwest.  Good  salary. 
Send     qualifications    to    Box  218, 

;  BROADCASTING. 

!  \nnouncer — Outstanding  local  network 
affiliate  wants  all-around  announcer 

'  of  proved  ability  and  experience. 
Offer  $200.00  or  more  monthly  de- 

;  pending  on  qualifications.  Tell  every- 
thing with  first  letter.  Box  243, 
BROADCASTING. 

[ftj  Slanted — Reliable  man  with  average  an- 
.1  nouncing  ability  for  network  affiliate, 
ffe  References  required.  Box  247,  BROAD- 
if  CASTING. 

i  knnouncers,  first  and  third  class  11- 
(    censes.  Excellent  pay.  Midwest  local. 
Box  254,  BROADCASTING. 


•romotion-continuity  man  wanted.  We 
can  use  a  man  with  ideas  to  spend 
part  of  his  time  doing  station  pro- 
motion and  some  of  his  time  in 
writing  continuity.  Let  us  know 
what  salary  you  expect,  what  your 
experience  has  been,  and  let  us  see 
samples  of  promotion  you  have  done 
on  other  stations.  48  hour  week  with 
time  and  a  half  over  40  hours.  Box 
265,  BROADCASTING. 

Wanted  —  Sound  effects  technicians, 
television  maintenance  engineers, 
transmitter  engineers.  Experienced. 
Essential.  Major  New  York  City  net- 
work. Write  detaUs.  Box  268,  BROAD- 
CASTING. 

nnouncer  —  Progressive  mldwestem 
station  located  in  a  prosperous  com- 
munity wants  announcer-producer 
or  announcer-newscaster.  Top  salary 
paid  to  right  man.  Applicant  must 
be  prepared  to  submit  voice  audition 
on  request.  Will  pay  expenses  for  final 
Interview  or  share  expenses  for  mov- 
ing this  territory.  Write  Box  277, 
BROADCASTING. 

Wanted — Announcer  with  some  experi- 
ence.   1000    watt    network  station, 
lovely  Georgia  city.  Not  a  wartime 
Job.  Operator's  ticket  not  essential, 
but  desirable  so  he  would  be  avail- 
able for  one  relief  operating  shift 
each  week.  For  a  permanent  connec- 
,  tion  with  a  future,  advise  us  all  de- 
1  tails  and  salary  requirements  for  48 
[  hour  week.  Box  281,  BROADCAST- 
ING. 


Help  Wanted  (Cont'd) 

Wanted— Chief  engineer  for  250  watt 
basic  Blue  station.  State  age,  quali- 
fications and  other  necessary  details 
Contact  G.  B.  McDermott,  ICBUR 
Burlington,  Iowa. 

Newscaster  wanted.  Send  qualifications, 
references  and  expected  salary  in  first 
letter.  Also  transcription.  KGNC, 
Amarillo,  Texas. 

Operator-announcer.  First  class  license. 
Must  be  capable  of  commercial  an- 
nouncing. Permanent  position,  good 
salary.  Can  supervise  city  police  ra- 
dio station  on  side.  Mutual  affiliate. 
Wanted  by  February  20.  Wire  if  in- 
terested, send  voice  recording.  KBND, 
Bend,  Oregon. 

Opportunity  for  all-ro\ind  man  with 
resonant  voice  and  exceptional  writ- 
ing ability.  Send  photo,  transcrip- 
tion, scripts.  State  salary  expected. 
William  F.  Holland  Agency,  Hotel  Sin- 
ton,  Cincinnati,  Ohio. 

Permanent  position  operator-announcer 
with  general  experience.  Progressive 
three  station  organization.  RCA 
equipment.  Wire  collect,  draft  status, 
salary,  availability.  Mall  voice  cut- 
tings. The  Western  Radio  Corpora- 
tion, The  Dalles,  Oregon. 

North  Carolina  1000  watt  daytime  sta- 
tion needs  announcer.  No  night  work 
or  before  8:00  a.m.  Forty  hours.  Good 
starting  salary  with  opportunity  to 
advance.  Prefer  draft  exempt  or  re- 
turned veteran.  Pleasant  working 
conditions  and  in  fine  town.  State  all 
first  letter  to  WBBB,  Burlington,  N.  C. 

Situations  Wanted 

Two  competent  executives  available.  For- 
mer station  manager,  direct  sales, 
publicity  and  announcers.  Producer- 
director,  supervise  sponsored  pro- 
grams, musical  productions  for  profit- 
able promotion  of  station  facilities. 
(Can  make  joint  small  investment.) 
Box  198,  BROADCASTING. 

Chief  engineer— Nine  years  experience, 
excellent  technical  background  plus 
ability  to  handle  all  types  announc- 
ing and  programming.  Desires  perma- 
nent connection  with  wide  awake 
station  planning  postwar  advance- 
ments. State  salary,  working  and  liv- 
ing conditions.  Box  228,  BROAD- 
CASTING. 

Top  flight  midwest  newscaster  and 
rewrite  man,  33  and  4F,  available 
March  1st.  Present  Hooper  5.6  solid 
(8  yrs.)  experience  makes  this  man 
equally  capable  as  editor  or  special 
events  director.  Upr>er  bracket  sal- 
ary. Box  257,  BROADCASTING. 


Help  Wanted  (Cont'd) 

Good  position  for  operator  announcer 
who  also  can  write  copy.  Permanent 
place  in  production  department  for 
right  man.  Wire  collect,  KFJI, 
Klamath  Falls,  Oregon. 

Dependable,  experienced  announcer  with 
good  references.  Send  all  qualifica- 
tions. KCMC,  Texarkana,  Texas. 

Wanted — Combination  man  by  basic 
Blue  network  250  watt  station.  Con- 
tact G.  B.  McDermott,  KBUR,  Burl- 
ington, Iowa. 

Situations  Wanted  (Cont'd) 

Manager— Program  man  with  8  years 
announcing,  production,  sales,  will 
manage  small  station.  Let's  talk  it 
over.  Box  258,  BROADCASTING. 

Engineer  with  experience  in  all  phases 
of  broadcasting,  recently  discharged 
from  army,  desires  management  of 
local  station  or  would  consider  any 
sound,  well-paying  proposition.  Box 
259,  BROADCASTING. 

News  editor-announcer  seeks  permanent 
position  with  news  department  of 
progressive  station  (5  kw  or  better). 
Four  years  experience  editing  and 
presenting  news  in  metropolis  of 
600,000  through  NBC  outlet.  U  your 
offer  sounds  interesting  will  furnish 
references,  photo,  and  transcription. 
WUl  consider  permanent  position  as 
newsman  or  program  director  with 
growing  250-watter  If  permitted  to 
buy  small  interest  in  station.  Box  256, 
BROADCASTING. 

Here  is  a  program  manager  in  true 
sense  of  the  word.  8  successful  years 
in  programming  field  with  top  sta- 
tions. Now  with  5kw  outlet,  in  direc- 
tive production  capacity.  Desires  pro- 
gram or  production  position  offering 
plenty  of  work  to  be  done.  Excellent 
references  and  logical  reason  for  seek- 
ing new  affiliation.  Box  255,  BROAD- 
CASTING. 

Assistant  manager  or  program  director. 
Experienced  in  network  affiliate  op- 
eration. Interested  in  returning  to 
smaller  community.  Draft  exempt. 
Prefer  east  or  midwest.  Box  260, 
BROADCASTING. 

Experienced  baseball  announcer— Play- 
'oy-play  and  rebroadcast,  also  basket- 
ball, football,  boxing.  Straight  sports- 
cast,  ad  lib  interviews,  plvis  5  years 
staff  announcing  experience.  Married, 
4F.  State  salary.  Box  261,  BROAD- 
CASTING. 

Announcer-newscaster — 2  years  experi- 
ence. Know  German.  Prefer  south. 
Box  262,  BROADCASTING. 

Salesman— Young,  holder  of  third-class 
license,  4F,  excellent  references,  pre- 
ferably south  or  southwest.  Box  263, 
BROADCASTING. 

Station  manager  desires  to  make  change, 
successful  sales  record,  well  known 
in  industry.  Desires  opportunity  to 
secure  interest  in  station.  $7500  mini- 
mum drawing.  Interview  can  be  ar- 
ranged. Box  264,  BROADCASTING. 

1st  class  engineer,  as  chief  or  transmit- 
ter engineer.  Available  at  once,  draft 
4A,  16  years  of  engineering.  Box  266, 
BROADCASTING.  

Chief  engineer— Electrical  engineering 
degree.  Six  years  experience  all  phases 
of  radio.  Box  274,  BROADCASTING. 


Wanted  to  Buy 


xst  class  operators  NBC  affiliate.  City 
of  125,000.  40  hour  week.  Possibility 
of  overtime.  Permanent  connection. 
No  stragglers.  Box  285,  BROADCAST- 
ING. 


CHIEF  ENGINEER 

5000  watt  NBC  station  with  pending  application  for  FM,  desires  experi- 
enced chief  engineer  whose  practical  knowledge  and  executive  ability  is 
based  on  sound  engineering  education.  Normally,  he  will  stand  no 
studio  or  transmitter  watch,  and  will  have  charge  of  all  technical  per- 
sonnel and  equipment.  Pending  post-war  construction  at  WIS,  the  right 
man  can  handsomely  supplement  his  earnings  by  15  hours  weekly 
schedule  of  teaching  radio  theory  at  University  of  South  Carolina.  Next 
semester  begins  March  first  and  prompt  action  is  necessary.  Position  at 
WIS  is  permanent,  teaching  is  temporary.  Write  fullest  details  past 
experience,  salary  expected,  and  submit  small  photo.  All  responses 
confidential.  G.  Richard  Shafto 

Station  WIS 

Columbia,  South  Carolina 


Wanted  to  buy— Your  auxiliary  5  kilo- 
watt transmitter,  also  frequency 
monitor.  Box  135,  BROADCASTING. 

Wanted  to  buy— 2  one-kUowatt  trans- 
mitters, 1  five-kilowatt  transmitter. 
2  consoles,  modulation  monitor,  fre- 
quency monitor,  100,000  feet  of  No.  8 
or  10  copper  wire,  microphones,  turn- 
tables, amplifiers  and  any  miscel- 
laneous equipment  you  may  have  for 
cash.  Box  140,  BROADCASTING. 

Wanted  to  buy — Ground  wire  and  Bliley 
BC  46T  crystal  oven.  Box  150, 
BROADCASTING. 

Wanted  to  buy— Party  fully  qualified, 
financially  and  otherwise,  will  buy 
going  1  to  5  kilowatt  radio  station  in 
a  field  of  100,000  or  more  population. 
Purchasers  wUl  Identify  themselves  to 
responsible  third  party.  Box  158, 
BROADCASTING. 

Wanted  to  purchase.  FCC  approved  fre- 
quency monitor,  modulation  monitor, 
WE  compression  amplifier,  type  11 A 
or  1126A.  Advise  manufacturers  type. 
Box  242,  BROADCASTING. 

Wanted  to  buy— Any  good  tower  150 
feet  or  more,  preferably  Wincharger, 
ground  wire,  Cannon  plugs.  Also,  can 
use  good  salesman  and  announcers. 
Address  replies  to  Box  289,  BROAD- 
CASTING. 

Want  to  buy,  regardless  of  condition. 
Western  Electric  "Dynamic"  618A 
type  microphones.  Radio  Station 
KFAB,  Engineering  Department,  Lin- 
coln, Nebraska. 

Wanted  —  Recording  equipment  and 
playback  in  good  condition.  WUliam 
F.  Holland  Agency,  Hotel  Sinton,  Cin- 
cinnati, Ohio. 


Miscellaneous 


Free  lance  writers.  Team,  excellent  ra- 
dio and  advertising  background,  pre- 
pares commercial  announcements, 
dramas,  variety,  documentary  or  nov- 
elty programs,  tailor-made  to  merch- 
andise your  product.  Box  267, 
BROADCASTING. 

Successful  commercial  radio  broadcast- 
er, station  manager  and  producer  of 
over  7,500  programs  offers  complete 
study  in  retail  radio  broadcasting  for 
only  $1.00.  Box  3519,  Rincon  Annex, 
San  Francisco. 


COMPETENT 
NON-COMBATANT 

Veteran — WAC  Captain 
READY  TO  RE-ENTER  RADIO 

4  years  radio  experience: 

Copy  and  script  writing 
Broadcasting 

Station  Advertising  Manager 
3  years  newspaper  work 

BOX  290,  BROADCASTING 
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7<^.  SCHOOL^ 
RADIO  TECHNIQUE 


Exdutivdy    fa    Radio  BroatUoMtlttg ) 
( America'!    Oldtt    School  Dnotod 
6  Weeks'  Day  Course 

MARCH  5 

8  Weeks'  Evening  Course 

AAARCH  16 

Taught  by  Network  FrofBM- 
fionalt,  jor  Beginner  & 
Advanced  ttudentM,  includes 

•  Announcing  •  Station  Routine 

•  Newscosting  •  Acting 

•  Continuity  Writing  •  Diction 
a  Commentating                  •  Voica 

Co-ed.  Moderate  rate*.  Inquirel 
Call  or  Write  for  Booklet  B. 

accepted  if  quali 
under  6.  I.  Bill. 


R.K.O.  BUILDING,RADIO  CITY,N.Y. 
CIRCLE  7-0193 
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Additional  Allocations  Data 
Invited  by  FCC  Announcement 

Video,  FM  Interests  to  Submit  New  Information; 
RTPB  Works  on  Recommendations  Below  25  Mc 


IN  LINE  with  its  open-mind  policy 
regarding  allocations  above  25  mc, 
the  FCC  last  week  announced  that 
persons  appearing  at  oral  argument 
Feb.  28  may  submit  "any  additional 
relevant  material  that  has  been  de- 
veloped" since  the  allocation  hear- 
ings closed  Nov.  2. 

That  announcement  came  after 
television  and  FM  interests  in- 
formally advised  the  Commission 
they  had  unearthed  information 
which  might  have  some  bearing  on 
future  allocations.  Customarily  oral 
argument  would  be  confined  to  the 
record,  but  in  the  case  of  alloca- 
tions— a  major  policy  step — the 
Commission  will  keep  an  open  mind 
until  after  all  available  evidence 
has  been  submitted  [Broadcasting, 
Feb.  121. 

Although  deadline  for  filing 
briefs  is  Feb.  21,  none  had  been 
received  as  Broadcasting  went  to 
press  and  Commission  legal  and 
engineering  departments  were  pre- 
pared for  a  last-minute  rush.  Com- 
missioner E.  K.  Jett,  who  has  been 
serving  as  unofficial  chairman  pro 
tern  of  the  allocations  proceedings, 
at  the  behest  of  his  fellow-Commis- 
sioners, had  urged  that  briefs  be 
filed  early  [Broadcasting,  Jan.  16]. 

Charles  R.  Denny  Jr.,  Commis- 
sion general  counsel,  said  last  week 
the  Commission  hoped  to  announce 
the  order  of  appearances  in  the 
oral  argument  late  this  week.  Ar- 
gument opens  Feb.  28  and  continues 
through  March  2.  Mr.  Denny  sug- 
gested that  all  those  who  have  filed 
for  appearances  plan  to  be  in 
Washington  for  the  three-day  ses- 
sion. 

Several  additional  requests  for 
oral  argument  have  been  filed  since 
the  original  list  was  published  in 
the  Feb.  5  Broadcasting.  These 
include:  Leonard  L.  Asch,  Capitol 
Broadcasting  Co.,  licensee  of 
WBCA  Schenectady,  who  opposes 
the  proposed  allocation  of  FM  to 
the  84-102  mc  band;  Maj.  Edwin  H. 
Armstrong,  inventor  of  FM;  J.  E. 
Brown,  Zenith  Radio  Corp.;  So- 


Babson  Bros,  on  8 

FIVE  MORE  stations  have  been 
added  to  the  upstate  New  York 
farm  network  program  conducted 
by  Rym  Berry  for  Babson  Bros., 
Chicago,  makers  of  dairy  farm 
equipment.  The  n£w  additions  are: 
WWNY  Watertown,  N.  Y.,  WOSH 
Oshkosh;  WSAU  Wausau,  WKBH 
LaCrosse,  and  WIBA  Madison, 
Wis.,  bringing  to  a  total  of  eight 
stations  which  now  carry  Rym 
Berry's  chats  "across  the  barnyard 
gate"  to  farm  listeners.  Selection 
of  a  New  England  station  has  been 
proposed  for  future  expansion  of 
the  dairy  farm  coverage  in  the 
East.  Rym  Berry  has  been  on 
WHCU  Ithaca,  WGY  Schenectady 
and  WSYR  Syracuse. 
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ciety  of  Plastics  Industry,  William 
T.  Cruse,  execvitive  vice-president. 

RTPB  Panel  2,  meeting  in  New 
York  last  Wednesday,  voted  not  to 
submit  briefs  or  to  appear  for  oral 
argument,  inasmuch  as  the  in- 
dividual panels  in  disagreement 
with  the  FCC  proposals  will  act. 

Dr.  Jolliffe  turned  the  meeting 
over  to  F.  M.  Ryan,  vice-chairman, 
for  a  discussion  of  allocations  be- 
low 25  mc.  Panel  2  agreed  to  con- 
sider such  allocations  on  a  world- 
wide basis  rather  than  confine  its 
work  to  a  national  basis.  Each  panel 
affected  will  be  asked  to  collect  data 
on  the  overall  requirements  of  each 
radio  service,  to  provide  Panel  2 
with  information  of  value  for  in- 
ternational consideration. 

William  J.  Halligan,  president  of 
Hallicrafters  Co.,  Chicago,  last 
week  commended  the  FCC  on  its 
proposal  to  move  FM  to  the  84-102 
mc  band.  Police  and  amateur  ex- 
periences in  the  30-60  mc  area  show 
long-distance  interference,  he  said. 
FM  above  80  mc  will  assure  the 
public  a  high  fidelity  service  free 
from  static  and  man-made  distur- 
bance, and  from  any  danger  of  in- 
terference from  a  distant  FM 
transmitter  on  the  same  frequency, 
he  asserted. 

Mr.  Halligan  discounted  the  eco- 
nomic phase  as  "not  too  serious", 
contending  only  a  comparatively 
few  transmitters  operate  in  the 
42-50  mc  band.  Sets  normally  be- 
come obsolete,  he  added.  Those  still 
in  operation  could  be  converted  at 
a  small  cost.  Cyrus  T.  Read,  Halli- 
crafters sales  engineering  director, 
disclosed  that  his  firm  for  five 
years  has  been  building  sets  to 
receive  AM,  FM  and  radiotelegraph 
signals  on  any  frequency  from 
27.8-143  mc. 


NEWS  SPONSORSHIP 
REVISED  BY  KFI 

WITH  KFI  Los  Angeles  having  is- 
sued a  ukase  against  expression  of 
private  opinion  on  locally  sponsor- 
ed news  commentary  programs, 
William  B.  Ryan,  KFI  general  man- 
ager, has  advised  clients  that  com- 
mentators may  embrace  the  status 
of  news  analysts  if  their  qualifica- 
tions justify  such  an  appellation. 
Station  recently  shattered  all 
precedent  when  agencies  and  spon- 
sors were  notified  that  after  March 
1  local  commentators  expressing 
personal  opinions  and  interpreta- 
tions would  be  personae  non  gratae. 
[Broadcasting,  Feb.  12].  State- 
ment of  policy  as  issued  by  Mr. 
Ryan  reads  in  part  as  follows: 

"Effective  March  1,  KFI  Los 
Angeles  will  inaugurate  a  new  pol- 
icy in  the  broadcasting  of  spon- 
sored news  programs.  ^Direct  wire 
reports,  commonly  known  as  'spot 
news'  will  be  supplemented  by  pro- 
grams featuring  news  analysis. 
Commentators  expressing  personal 
opinions  and  interpretations  will  be 
discontinued." 

The  news  editors  of  the  station, 
it  was  announced,  will  concentrate 
on  analysis  of  all  news  material 
to  the  end  that  the  listening  pub- 
lic may  be  fully  informed  about 
important  events  of  the  day.  Fur- 
thermore, newscasters  and  news 
analysts  must  be  KFI  employes. 

For  the  present  KFI  will  look  to 
NBC,  with  which  it  is  affiliated,  to 
furnish  its  listeners  with  a  suffi- 
cient number  of  qualified  com- 
mentators. In  announcing  this  pol- 
icy, the  KFI  management  stated 
that  it  was  the  result  of  long  and 
careful  analysis  of  news  program- 
ming. 


WORK  of  the  010  Political  Action 
Committee  in  educating  labor  in  the 
use  of  radio  and  the  action  of  the 
United  Automobile  Workers  Union, 
CIO,  against  WHKC  Columbus,  O., 
are  credited  with  a  changed  radio 
policy  towards  labor  that  has  resulted 
in  union  programs  on  NBC,  CBS  and 
the  Blue,  according  to  an  article,  "Is 
Radio  Going  Liberal?"  in  the  New 
Republic  for  Feb.  12.  Authors  are  Emil 
Gorwin,  former  PAG  radio  director, 
and  Alan  Reitman,  chief  of  the  PAG 
labor  desk. 


KXA-WJZ  Accord 
Is  Declared  Invalid 

Simultaneous  Operation  at 
Night  Not  Authorized 

OPERATION  of  KXA  Seattle  aft- 
er local  sunset,  even  by  permission 
of  WJZ  New  York,  dominant  sta- 
tion on  the  770-kc  clear  channel 
on  which  KXA  is  a  secondary  sta- 
tion, would  be  a  violation  of  Sec. 
3.23(b)  of  the  FCC  Rules  &  Reg- 
ulations, the  Commission  last  week 
advised  American  Radio  Telep.  Co., 
licensee  of  the  Seattle  station. 

KXA  late  last  month  filed  with 
the  Commission  a  proposed  sched- 
ule of  operation,  to  become  effec- 
tive Feb.  1  for  one  year.  Attached 
was  an  agreement  signed  by  Keith 
Kiggins,  vice-president  of  the 
American  Broadcasting  Co.,  li- 
censee of  WJZ,  stipulating  that 
WJZ  had  no  objections  to  the  sched- 
ule which  called  for  operation  of 
KXA  from  10  p.m.  to  midnight 
(PWT)  Monday;  10  p.m.-3  a.m. 
Tuesday  through  Saturday,  and  10 
p.m.-3  a.m.  Sunday,  in  addition  to 
the  station's  regular  hours  of  6 
a.m.  to  local  sunset.  The  Commis- 
sion wrote  KXA  as  follows: 

Under  the  provisions  of  Sec. 
3.23(b)  of  the  Commission's  Rules  & 
Regulations,  Station  KXA  is  licensed 
to  operate  during  daytime  hours  until 
local  sunset,  and  in  addition,  during 
those  nighttime  hours  when  Station 
WJZ  is  off  the  air. 

It  appears  from  the  schedule  which 
you  have  filed  that  after  signing  off 
at  sunset,  you  intend  to  resume  broad- 
casting each  evening  at  10  p.m.  and 
continue  until  12  midnight,  PWT.  by 
virtue  of  an  agreement  with  W.TZ. 
Any  simultaneous  operation  of  KXA 
and  WJZ  during  nighttime  hours  would 
not  be  consistent  with  the  nrovisions 
of  Sec.  3.23  (b)  and  would  not  be 
within  the  scope  of  your  existing  li- 
cense. 

Since  an  extension  of  your  operating 
rights  can  only  be  permitted  by  Com- 
mission action,  and  not  by  contract 
with  other  licensees,  vou  are  advised 
that  this  operating  schedule  is  invalid 
insofar  as  it  purports  to  authorize 
KXA  to  operate  after  local  sunset 
simultaneously  with  WJZ. 

KXA,  now  operating  with  1  kw, 
has  an  application  pending  for  full- 
time  on  770  kc,  with  10  kw  power. 


Alexanderson  Cited 

DR.  E.  F.  W.  ALEXANDERSON, 
General  Electric  consulting  engi- 
neer, was  awarded  the  Cedergren 
gold  medal  by  the  Royal  Technical 
Institute  of  Sweden  as  a  tribute  to 
his  work  as  a  scientist  and  as  a 
creator  of  good  will  and  closer  con- 
tact between  Sweden  and  the  U.  S. 
Dr.  Alexanderson  is  the  inventor 
of  an  alternator  for  a  frequency  of 
100,000  cycles  per  second,  perfected 
in  1906.  He  has  300  GE  patents 
taken  out  in  his  name,  covering  a 
large  part  of  electrical  engineering. 


Tmi^sioN  DEPT.  l| 


Drawn  for  Broadcasting  by  Sid  Hix 
'It's  Called  the  Winchell-Vision  Model!" 


Manpower  Spots 

WAR  MANPOWER  Emergency 
Committee,  Chicago,  on  Feb.  13  be- 
gan approximately  18  spot  a 
nouncements  weekly  on  the  follow- 
ing stations  in  and  around  Chicago : 
WENR  WIND  WJJD  WGES 
WAIT  WAAF  WCFL  WGN 
WHFC  WEDC  WCRW  WSBC 
WLS.  Contract  for  one  to  two  weeks 
was  placed  by  Foote,  Cone  &  Bald- 
ing, Chicago. 
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•ADVERTISING    MUST    PACE  PROGRESS 


This  Campaign  Put 


Into  FOOD  SALES! 


When  the  Sun-Maid  Raisin  Growers  of  Cali- 
fornia commenced,  back  in  1921,  the  adver- 
tising theme  "Had  Your  Iron  Today?"  they 
helped  start  a  trend  that  has  vitalized  food 
sales  ever  since.  Today,  scores  of  every-day 
foods  are  profiting  from  Sun-Maid's  pioneer- 
ing by  promoting  their  therapeutic  values. 


In  the  DISTRIBUTION  DECADE 

Advertising  Must  Give  New  VITALITY  To  Sales! 


SELLING  is  going  to  have  to  be  stepped  up 
beyond  anything  we  have  yet  known,  if  we 
are  to  avoid  disastrous  economic  dislocation 
in  the  Distribution  Decade  after  Victory!  For 
to  maintain  a  safe  employment  level,  we  as  a 
Nation  will  have  to  consume  40%  more  in- 
dustrial production  than  in  our  greatest  pre- 
war year. 

There  will  be  manpower,  manufacturing 
facilities,  money  and  materials  aplenty  to  pro- 


duce goods.  The  problem  will  be  to  distribute 
these  goods  efficiently,  economically  and  speed- 
ily. That  means  accelerated  sales — and  a  new 
opportunity  and  responsibility  for  Advertising. 

The  alert  advertising  men  who  are  perfect- 
ing plans  for  the  Distribution  Decade  will  find 
that  we  at  The  Nation's  Station  have  not  been 
idle,  either.  When  the  time  comes,  we  will 
have  much  to  tell  you  about  the  great  4-State 
Market  that  is  WLW-land! 


WLWj 

ION  OF  THE  CBOStCr  COBPORAT/ON^^^T 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D I S  E  -  A  B  L  E  STATION 


WKY  Covers  45%  MORE  than 
Oklahoma's  Second  Station! 


I 


T  IS  not  enough  to  say  that  WKY 
covers  the  largest  radio  audience  in 
Oklahoma. 

WKY  covers  the  largest  drug  market, 
the  largest  food  market,  and  the  biggest 
and  best-buying  market  for  any  product 
in  Oklahoma. 

Sixty-one  percent  of  the  $28,523,000 
spent  in  Oklahoma's  drug  stores  in  1943 
was  spent  in  WKY's  primary  coverage 
area  (morning).  Forty-two  percent  of 
this  amount  was  spent  in  the  primary 
coverage  area  of  Oklahoma's  second  sta- 
tion. 

Furthermore,  per  capita  drug  sales  in 
the  WKY  area  were  $26.42,  compared 
Avith  $21.55  in  the  second  station's  area. 

WKY,  therefore,  covers  an  area  in 


which  sellers  of  drug  and  toiletry  items 
should  be  especially  interested,  an  area 
which  no  other  station  in  Oklahoma  but 
WKY  can  deliver. 

That  WKY  delivers  this  area,  with 
only  slight  variations,  morning,  after- 
noon and  night,  is  a  fact  proved  by  the 
statewide  study  of  Oklahoma  listening 
conducted  by  Dr.  F.  L.  Whan,  University 
of  Wichita,  on  whose  impartial  findings 
the  coverage  areas  referred  to  above 
were  also  based. 

Most  important  of  all,  WKY  can  back 
up  these  statements  by  the  experience  of 
past  and  present  advertisers  who  know 
that  WKY  delivers  sales  across  the 
counter  in  greater  number  and  at  lower 
cost  than  does  any  other  Oklahoma 
station. 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times  -  The  Farmer-Slockmon 
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REPRESENTED    NATIONALLY    BY    THE    KATZ    AGENCY,  SMC. 
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The  Weekly,^^^  Newsmagazine  of  Radio 


WHO 

Jkntu/s  u/here  Herb  isf 


Some  radio  farm  editors  (good  ones,  too)  are  desk 
men  primarily.  WHO  and  our  top-notch  Farm 
Editor,  Herb  Plambeck,  have  a  different  conception 
of  the  job. 

For  instance,  let's  take  a  one  year  period  as  an 
example  of  Herb's  comings,  goings  and  doings. 

Last  year  Herb  travelled  22,640  miles  (including  a 
trip  to  England  as  an  accredited  Correspondent, 
to  report  on  British  farmers'  wartime  methods, 
etc.),  attended  224  meetings,  made  130  personal 
appearance  talks  to  34,553  listeners,  sent  3,020  let- 
ters, received  595  official  callers  and  made  249 
calls.  At  the  studio  his  department  took  care  of 
2,610  listeners'  letters.  In  addition  he  prepared  and 
presented  most  of  the  Farm  News  broadcasts,  noon- 


day markets  and  the  30-minute  Corn  Belt  Farm 
Hour.  He  also  supervised  such  outside  events  as 
the  Radio  Corn  Festival,  Master  Port  Producers 
Project  and  the  Volunteer  Crop  Corps  Honor  Roll. 

To  what  purpose  all  this  bustle?  WHO  has  the 
theory  that  after  winning  the  preference  of  a  whole 
State  you  keep  it  by  doing  something  better  than 
wearing  out  the  seat  of  your  pants  in  a  swivel  chair. 
Herb  agrees  with  us,  and  proves  the  point  with 
results!  For  one  result — Iowa  Prefers  WHO! 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  WatU 

B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  ^alionml  Representatne* 


DUG-OUT  INTERVIEWS  -  7  Quarter -Hours  W\ly.  -  24  W\s. 

SCOREBOARD  -  7  Quarter -Hours  WUy.  -  24  W\s  

BEFORE  and  AFTER 

WHITE  SOX  BASEBALL  BROADCASTS 


WJJD 


20,000  WATTS 

^lilca^o  5  JlcLi^Qit  Undcpandeni  Station 

WALGREEN    DRUG   CO.   again  sponsors  games  for  7th  consecutive  year. 
OLD   GOLD   again  co-sponsors  games  for  the  2nd  consecutive  year. 


WJJD  Inc.,  PAUL  H.  RAYMER, 

230  N.  Michigan  Ave.,  366  Madison  Ave., 

Chicago  1,  Illinois.  New  York  City 

STATE  5466  MURRAY  HILL  2-8689 


flA      LeJjL  ^/  dlsL 


STATION 


IMg  Packing  Plant  To  Continutj 
On  WSIX  For  Seventh  Year 


D.  M.  McBride,  Sales  Manager,  Neuhoff  Pack- 
ing Company  signs  another  WSIX  contract. 

Another  time  buyer,  in  a  position  to  judge  the  merits  of  an  advertising  medium 
at  close  range,  continues  to  place  the  major  portion  of  his  company's  advertising 
over  WSIX  year  after  year. 

Join  the  long  list  of  representative  advertisers  who  have  learned,  by  many  years 
of  actual  advertising  experience,  that  WSIX  produces  SATISFACTORY  RESULTS 
AT  LOW  SALES  COST. 


THE  KATZ  AGENCY,  INC.,  ISational  Representatives 


Published  every  Monday,  53rd  issue   (Year  Book  Number)   published  in  February  by  Broadcasting   Publications,  Inc.,   870   National   Press   Building,   Washington   4,   D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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New  Orleans  Bankers  or 


•  •  • 


Yazoo  County  Farmers 

(with  money  in  the  bank)  .  .  . 


Folks  turn  first  to- 


NEW  ORLEANS 


A  DEPARTMENT  OF  LOYOLA  UNIUERSITy 

THE   GREATEST   SELLING   POWER   IN   THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    ★    CBS  Affiliate 

Represented  Nationally  by  The  Kalz  Agency,  Inc. 
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Let^s  look  at  the  Record 


WCHS  LISTENEES  HAVE  PRODUCED  FOR  THE  WAR  EFFORT  


All  of  the  nylon. 
All  of  the  poly-etheylene  resins. 
All  of  the  "Vinyllte"  resins. 
All  of  the  lucite. 

One-sixth  of  the  nation's  synthetic  rubber  production. 


More  than  half  of  all  the  armor  plate  for  the  mighty  U.  S.  Navy. 
The  greater  part  of  all  the  tracer  bullet  material  (strontium  peroxide). 
More  than  one  million  gun  barrels  for  Uncle  Sam's  World-Wide  Navy. 
Thousands  of  Air  Flasks  for  Torpedo  Tubes. 
Thousands  of  tons  of  ammonia  for  explosives. 

Millions  of  gallons  of  methanol,  ethanol,  other  alcohols,  and  chemicals  vital  to 
war  production. 

Millions  of  gallons  of  Prestone,  Zerone,  and  other  anti-freezes. 
Thousands  of  tons  of  chlorine. 

The  ferro  alloys  required  to  service  one-fourth  the  entire  steel  industry  in  manu- 
facture of  ordinary  as  v/ell  as  finer  grade  steels.  Some  of  these  alloys  are  manufac- 
tured exclusively  in  the  Kanav/ha  Valley. 

One-seventh  of  the  state's  bituminous  coal  production.  (First  in  the  Union.) 
Nearly  one-fourth  of  the  entire  natural  gas  production  of  Eastern  United  States. 
Tv/o-thirds  of  West  Virginia's  petroleum  production.  Three  of  the  state's  four  oil 
refineries  are  in  Kanawha  County.  Kanawha  County  is  one  of  the  nation's  largest 
producers  of  natural  gasoline. 

Scores  of  minor  production  items  of  vital  importance  such  as  bayonets,  bolos,  shell 
cases,  bow  doors  for  amphibious  craft,  anti-aircraft  recoil  chambers,  tents,  glass 
and  table  accoutrements. 

Chemical  warfare  installations,  ready  for  instant  use  if  and  when  the  Axis  powers 
had  resorted  to  combat  use  of  gases. 


YOU  CAN  REACH  THESE  WORKERS  THRU  THEIR  STATION 


CHARLESTON,  W.  VA. 
5000  on  S80  •  CBS 


JOHN  A.  KENNEDY,  Pres. 

(on  leave  U.  S.  Navy ) 


HOWARD  L  CHERNOFF 

Managing  Director 


Represented  by  the  Branham  Co. 
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'Sometimes  I  wish  she'd  listen 
to  something  besides  WCSH.' 


'Sometimes  I  wish  she'd  listen 
to  something  besides  WJAR/ 


'Sometimes  I  wish  she'd  listen 
to  something  besides  WBZ." 


"Sometimes  I  wish  she'd  listen 
to  something  besid«?s  WLBZ.' 


'Sometimes  I  wish  she'd  listen 
to  something  besides  WTIC 


'Sometimes  I  wish  slie^d  listen  to  something  besides  NERN.'^ 


People  pay  attention  to  NERN  stations, 
because  every  NKRN  station  is  an  NBC 
affiliate,  carrying  the  nation's  top- 
raled  shows  plus  keenly  developed  local 
programs.  The  number  of  people  pay- 
ing attention  to  NERN  totals  8,298,472 
because  the  primary  coverage  of  NERN 
reaches  96.5%  of  New  England's  fami- 


lies. And  New  England  is  that  compact 
area  (2%  of  U.  S.  total  area)  which  has 
11%  of  the  nation's  industrial  workers. 
NERN  influences  them  without  line 
charges,  with  free  studio  facilities  in 
Boston,  Hartford  and  New  York,  for  only 
$312  per  daytime  quarter-hour.  When 
you  buy  NERN,  you  buy  a  network. 


Sometimes  I  wish  she'd  listen 
to  something  besides  WFEA. 


HARTFORD,  CONNECTICUT 
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"Sometimes  I  wish  she'd  listen 
to  something  l>esides  WRDO 
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An  "ice-cream  bender"  back  in  the  old 

home  town  was  planned  in  Prance  by 
Major  Don  A.  Pomeroy,  Jr.,  command 
pilot  of  the  8th  Air  Porce,  and  WGAR's 
War  Correspondent  Dave  Baylor, 
scheduled  for  "if  and  when  we  get 
back".  They  did.  Pomeroy  is  one  of 
the  many  Cleveland  lads  whose  voices 
have  "come  home"  over  WGAR's  war 
programs,  direct  from  the  battle  fronts. 


From  China,  Cleveland's  "friendly  sta- 
tion" brings  to  Ohio  families  news  of 
their  boys.  Every  week,  the  station 
features  from  Chungking  broadcasts 
of  Mike  Peng,  who  interviews  our 
boys  in  the  ancient,  celestial  empire. 


At  Crile  Hospital,  wounded  Ohio 

service  men  originate  pro- 
grams over  WGAR  every 
week,  programs  that  take 
familiar  voices  back  to  home 
firesides. 


KFOR's 

RECEPTION 

ROOM  IS 
OUTSTANDING 


KFOR's 
HOOPER] 

IS 

OUTSTANDING 


In  Lincoln,  and  Its  Trade 
Territory,  the  Latest 
HOOPER,  Monday  through 
Friday,  from  8  a.  m.  to 
6  p.  m.  Shows: 

KFOR  46.25 

Station  "A".  .  .29.4 
Station  "B".  .  .19.6 

That's  Why  Sales  Opportu- 
nities Galore  Await  You  in 
KFOR's  Beautiful  and 
l/ltra-Modern  New  Studios 
in  Lincoln,  Nebraska. 

Represented  by  Edward  Petry  Co.,  Inc. 


KFOll 


At  Deadline 

CARTER  PRODUCTS  Inc.  has  reopened  negotiations  with  MBS  for  a 
suitable  time  for  a  program  featuring-  John  J.  Anthony  and  his  Good 
Will  Court,  and  advertising  Carter's  Little  Liver  Pills,  following  the 
rejection  by  Edgar  Kobak,  MBS  president,  of  a  contract  for  the  9:15-9:30 
p.m.  period,  Monday  through  Friday,  a  deal  that  would  have  netted  ap- 
proximately $1,000,000  a  year.  Rejection  followed  a  conference  of  Mr. 
Kobak  and  H.  H.  Hoyt,  president  of  Carter's,  and  executives  of  Ted  Bates 
Inc.,  Carter's  agency.  Combination  of  product,  program  and  mid-evening 
time  across  the  board  would  be  bad  radio,  it  was  decided. 


ARMOUR  SOAP  WORKS,  Chicago,  March  7  will  renew  sponsorship 
of  three  spots  weekly  on  WMAQ  Chicago  and  participation  shows  on 
WOR  New  York,  WABC  New  York,  WBBM  Chicago.  Foote,  Cone  & 
Belding,  Chicago,  placed  13-week  contracts. 

AMERICAN  TOBACCO  Co.,  New  York,  has  set  Wayne  King's  band  as 
summer  replacement  for  Jack  Benny  on  NBC  Sunday  7-7:30  p.m.,  be- 
ginning June  3,  duration  to  be  determined  by  length  of  Benny's  projected 
overseas  trip.  Agency  is  Ruthrauff  &  Ryan,  New  York. 


CONSOLIDATED  casualty  lists  of  the  armed  services  will  be  distrib- 
uted to  radio  stations  and  newspapers  by  the  OWI  starting  not  later  than 
March  15.  Each  station  will  receive  lists  covering  states  in  which  it  is 
interested. 


C.  E.  HOOPER  Inc.  has  announced  plans  to  extend  its  89-city  report, 
covering  cities  of  25,000  population  or  more,  with  samplings  of  audiences 
in  localities  of  2,500  to  25,000,  showing  program  preferences  of  approxi- 
mately 75,000,000  persons. 


E.  R.  SQUIBB  &  Sons,  New  York  will  start  Jimmy  Carroll,  singer,  Ted 
Dale's  orchestra  and  Ken  Christie  chorus,  on  131  CBS  stations  Mon., 
Wed.,  and  Fri.  6:15-6:30  p.m.,  replacing  Lynn  Murray  orchestra  and 
chorus  in  To  Your  Good  Health,  March  26,  when  handling  of  program 
shifts  from  BBDO,  New  York,  to  Geyer,  Cornell  &  Newell,  New  York. 


SELLERS 


Gordon  Gray,  General  Mgr. 
Melvin  Drake,  Station  Mgr. 

Blue  and  Mutoaf  Nietworlcs'-' 


KEEN,    resourceful  Annette 
Carroll  Kennelly  has  been 
associated  with  the  Arthur 
Meyerhoff  Agency,  Chicago, 
for  the  past  nine  years.  Her  official 
title  is  that  of  "spot  time  buyer". 

Kay,  as  she  is  known  to  all  her 
business  associates,  was  born  in 
Chicago.  She  attended  the  Chicago 
Normal  College  be- 
cause her  father 
wanted  her  to  be  a 
school-mar'm.  After 
two  years,  however, 
Kay  transferred  to 
De  Paul  U.  where 
she  majored  in  ad- 
vertising. 

Her  first  job  was 
that  of  secretary  to 
Art  Barnett,  vice- 
president  of  Weston- 
Barnett  Adv.  Agen- 
cy. Mr.  Barnett,  Kay 
maintains,  taught 
her  the  rudiments 
of  media  buying.  ^ 

Four  and  a  half 
years  later  Kay  left  the  agency  to 
edit  the  Chicago  Tableau,  an  en- 
tertainment newspaper,  printed 
during  the  Chicago  World's  Fair. 
She  also  wrote  a  column  for  a  local 
neighborhood  newspaper.  North 
Loop  News,  under  the  pen  name 
of  Kay  Carroll.  When  the  Fair 
terminated,  Kay  joined  the  Civil 
Works  Administration  for  a  year 


as  secretary  to  the  coordinater  of 
the  legal  division. 

In  1936  Kay  became  affiliated 
with  the  Meyerhoff  Agency  as  sec- 
retary to  Frank  Avery  who  then 
was  media  director.  She  took  over 
much  of  Mr.  Avery's  duties  while 
he  traveled  for  the  agency.  Early  in 
1944  she  was  assigned  the  spot, 
timebuying  position. 
She  is  responsible 
for  the  spot  adver- 
tising campaigns  of 
the  following  ac- 
counts: Cubs  Base- 
ball Club;  Whiz  Can- 
dy Bar,  Chicago; 
Kitchen  Kleanser 
and  the  Milwaukee 
Clipper. 

Kay's  favorite 
reading  matter  is 
biography  and  books 
about  current  events. 
Thoroughly  f  e  m  i  - 
nine,  Kay  sews  for 
^  relaxation.  In  fact, 

she  sews  a  wicked 
seam  on  those  blouses  she  wears. 
Not  an  outdoor  girl,  Kay  insists 
that  sun  bathing  is  her  most  ac- 
tive sport.  She  maintains  her  girl- 
ish figure,  nevertheless. 

Kay  belongs  to  the  Chicago 
Radio  Management  Club  and  has 
held  the  position  of  program 
chairman  for  the  last  five 
months. 


Wilmington 
Delaware 


NBC 


Bask  Sfation 


5000  WAns 

DAY  and  NIGHT 

Represented  by 

RAYMER 
■■■■■■■■■■I 
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•  ig  Opera- 
tions in  the  Inland  Empire. 
Pea  viners  at  work  on  the 
crop  of  over  5,000,000  bush- 
els grown  in  this  area  last 
year — 85%  of  all  grown  in 
the  United  States.  From 
this  yield,  farmers  received 
a  net  of  nearly  $20,000,000. 
That's  a  lot  of  Pea  Soup  in 
any  language. 


•  ig  Opera- 
tions in  Advertising  require 
Intensive  Coverage.  It's 
"Pea  Soup"  when  KHQ  is 
your  medium.  KHQ  de- 
livers complete  coverage  of 
an  Empire  rich  in  agri- 
cultural, forest,  mineral,  hy- 
droelectric, and  industrial 
resources — at  the  cost  of 
just  one  medium. 


E   ONLY   SINGLE  MEDIUM   COMPLETELY  COVERING   THE   INLAND  EMPIRE 


Owned  and  Operated  by 

LOUIS  WASMER,  Incorporated 

Radio  Central  Building  Spokane,  Wash. 

National  Representatives;  EDWARD  PETRY  &  CO.,  INC- 
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"Now,  hang  it.  Thistlewaite  —  will 
yon  remember  spot  broadcasting?'' 


%  No  matter  how  many  stations  any  agency  or  advertiser 
is  using  in  any  spot-broadcasting  campaign,  there's 
usually  room  for  a  few  more  if  a  sure-fire  opportunity 
comes  along. 

Why  don't  you  give  us  a  "future  list"  of  markets  in 
which  such  opportunities  might  be  considered — and 
let  us  do  your  remembering  for  you? 


FREE  &  PETERS,  mc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE 
WGR-WKBW 

WCKY  CINCINNATI 

KDAL  DIILCTH 

WDAr  FABOO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  RAPIDS- 
KALAMAZOO 

KMBC  KANSAS  CITT 

WAVE  LOUISVILLE 

WTCN    .    .    MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA  I 

WHO  DES  MOINES  I 

woe   DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

KRIS  CORPUS  CHBISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITT 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


CHICAW):  i8o  N.  Michigaft 

NEW  ^QWky444  MaclisotiAve. 

SAN  FRANCISCO:  iii  Sutter 

HOLLYWOOD:  6 

331  HoUyw 

oocl    ATLANTA:  322  Palmer  Bldg. 

Franklin  6373 

.       Plaza  5-4130 

Sutter  4353 

Holly^v 

ood  2151 

Main  5667 
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FM  Allocation  to  Feature  FCC  Hearing 


Few  Objections  on 
Proposals  for 
Television 

By  BILL  BAILEY 

BATTLE  LINES  are  drawn  and 
the  verbal  slugging  begins  Wed- 
nesday over  the  future  spectrum 
home  of  FM  broadcasting,  with  the 
FCC  as  referee  and  judge. 

Because  of  the  widespread  inter- 
est in  the  oral  argument  and  the 
number  of  witnesses  expected,  the 
FCC  on  Friday  made  a  hurried 
change  in  locale.  The  National  Mu- 
seum Auditorium,  10th  St.  and  Con- 
stitution Ave.,  where  many  of  the 
allocation  hearings  were  conducted, 
will  house  the  arguments. 

May  Take  10  Days 

Although  oral  argument  was 
originally  scheduled  for  three  days 
—Feb.  28,  March  1-2— Commission 
olBcials  late  last  week  estimated 
that  the  proceedings  might  continue 
perhaps  up  to  10  days.  In  such 
event  hearings  will  be  held  next 
week,  beginning  Monday,  and  con- 
tinuing until  all  witnesses  have 
been  heard.  The  regular  Tuesday 
meeting  of  the  FCC  will  be  post- 
poned until  after  oral  argument. 

Chairman  Paul  A.  Porter,  who 
has  taken  no  part  in  the  allocations 
because  the  proceedings  occurred 
before  his  appointment,  will  pre- 
side at  the  oral  argument.  Commis- 
sioner E.  K.  Jett,  who  served  as  in- 
terim chairman  pending  Mr.  Port- 
er's nomination  by  President  Roose- 
velt last  December,  has  been  acting 
chairman  -pro  tern  of  the  allocations 
proceedings  at  the  behest  of  his  fel- 
low-Commissioners. 

Order  of  services  to  be  taken  up 
will  follow  much  the  same  pattern 
,  of  the  allocation  hearings  last  Sept. 
28-Nov.  2.  The  Commission  hopes 
to  conclude  the  first  portion  by 
Thursday,  starting  amateur  and 
standard  broadcast  services  then, 
i  Appearances  of  witnesses  will  be 
posted  at  the  auditorium  Wednes- 
day morning,  according  to  Charles 
R.  Denny,  FCC  general  counsel  who 
will  conduct  the  examinations. 

Briefs  filed  last  week  in  the 
Commission's  proposed  allocations 
from  25-30,000  mc  gave  indication 
that  the  big  decision  facing  the  six 
men  who  regulate  radio  under  the 
Communications  Act  will  be  the  lo- 
cation of  FM,  and  not  television  as 
testimony  during  allocation  hear- 


ings last  fall  had  presaged.  The 
television  broadcasters  —  both  ad- 
vocates of  present-band  video  and 
proponents  of  high-definition  visual 
service — apparently  had  no  objec- 
tions to  the  FCC's  proposals. 

Opposition  on  FM 

But  the  FM  location  drew  all  the 
fire,  with  Panel  5  of  the  Radio 
Technical  Planning  Board  lined  up 
with  the  FM  Broadcasters  Inc.  and 
Maj.  Edwin  H.  Armstrong,  FM 
inventor,  in  bitter  opposition  to  the 
Commission's  proposal  to  move  FM 
from  the  42-50  mc  band  to  84-102 
mc. 

On  the  other  side  of  the  fence, 
supporting  the  Commission's  pro- 
posed findings,  are  three  major  net- 
works and  the  Cowles  Broadcast- 
ing Co.  CBS,  the  Blue  and  NBC 
found  no  fault  with  the  proposed 
FM  allocations.  Neither  did  Cowles. 
NBC  did  object  to  the  Commission 
setting  aside  the  102-108  mc  band 
without  assignment  pending-  de- 
velopment of  services.  NBC  thinks 
television  is  ready  to  go  and  FM, 
by  being  moved  up,  isn't.  There- 
fore the  FCC  should  give  the  102- 
108  mc  band  to  television,  if  FM 
gets  84-102  mc. 

Despite  its  concurrence  in  the 
Commission's  proposal  to  move  FM, 
NBC  in  its  brief  said:  "We  still 
consider  the  RTPB  recommenda- 
tions sound,  in  the  light  both  of 


Summaries  of  briefs  on  pages 
60,  61,  62.  FCC  Order,  pg.  62. 


the  information  available  prior  to 
the  hearing,  which  was  extensively 
reviewed  by  RTPB,  and  of  all  of 
the  testimony  presented  during  the 
hearing."  The  RTPB  had  recom- 
mended that  FM  be  allocated  in  the 
band,  43-58  mc. 

A  counter  proposal  was  submit- 
ted, however,  by  NBC.  The  RCA 
subsidiary  suggested  the  Commis- 
sion allocate  television  in  the  band 
44-50  and  54-84  mc,  setting  aside 
84-90  mc  for  future  assignment, 
then  giving  FM  90-108  mc. 

Counter-proposals  were  offered, 
too,  by  FM  broadcasters.  Walter  J. 
Damm,  vice-president  of  the  Jour- 
nal Co.,  licensee  of  WTMJ  and 
WMFM,  suggested  that  amateurs 
be  given  44-46  mc  and  76-78  mc, 
FM  be  allocated  46-64  mc,  the  64-70 
mc  band  be  unassigned  and  televi- 
sion be  given  78-108  mc.  Mr.  Damm, 
president  of  FMBI,  was  joined  by 
WENA,  Detroit  News  FM  station, 
and  the  Michigan  Radio  Education 
Committee,  which  submitted  simi- 
lar proposals. 

WQXQ  New  York,  FM  outlet 
owned  by  the  New  York  Times,  op- 
posed the  FCC  proposals  and  con- 
curred in  the  brief  filed  by  FMBI. 

Chief  target  for  criticism  of  the 
Commission's  proposal  is  Dr.  K.  A. 


Norton  of  the  FCC  technical  in- 
formation section,  on  leave  to  the 
Army  Air  Forces.  On  the  last  day 
of  allocation  hearings,  Dr.  Norton 
testified  that  FM  could  perform 
a  better  sei-vice  above  120  mc 
[Broadcasting,  Nov.  6].  He  intro- 
duced a  chart  of  curves  tending  to 
illustrate  his  views  that  skywave 
interference  in  the  40-mc  region 
would  be  intolerable  for  FM  as  a 
nationwide  service,  whereas  it 
would  be  much  less  around  100  mc. 
Blue  Proposes  FM,  Video 

RTPB    Panel    5,   FMBI,  Maj. 
Armstrong  and  a  committee  of  out- 
standing engineers,  including  Dr. 
H.  H.  Beverage,  director  of  re- 
search, RCA  Labs.,  in  their  re- 
spective briefs  challenged  Norton's 
curves  as  inaccurate.  With  Drs. 
Beverage    and    Armstrong,  four 
other  engineers.  Dr.  G.  W.  Pickard, 
Dr.  H.  T.  Stetson,  Dr.  C.  R.  Bur- 
rows and  Stuart  Bailey,  conducted 
a   study   of  skywave  and  tropo- 
spheric  transmission.  In  a  lengthy  ^ 
memorandum,     Drs.     Armstrong,  | 
Beverage   and   Burrows  told  the  I' 
Commission  that  Dr.  Norton  erred  i 
in  his  calculations.  i 

On  the  other  hand  the  CBS  brief  \ 
tended   to   support   Dr.   Norton's  i 
claims,  holding  that  FM  should  be 
moved  upward.  j 

Holding  that  the  FCC  allocations  | 
proposals  "represent  the  best  pos- 
sible overall  arrangement  to  per-  1 
mit  both  services  (FM  and  televi- 
sion) to  progress  rapidly  toward  a 
nationwide  service,"  the  Blue  ad-  | 
mitted  a  "certain  amount  of  equip-  | 
ment  and  receivers"  would  become  | 
obsolete  if  FM  is  moved,  but  "it  is  I 
felt  this   is   inevitable  since   the  | 
mere  extension  of  the  present  FM  '; 
band  would  bring  about  the  same  ; 
result".  ; 

The  Blue  Network  proposes  to  r 
"utilize  the  new  allocations  to  their 
fullest  extent  by  establishing  new  j 
FM  and  television  stations  as  con-  j,i 
ditions  permit".  A  "comprehensive  | 
development  program"  will  be  car-  ;- 
ried  on  in  television  to  "determine 
the  most  suitable  use  of  the  high-  |, 
frequency  channels  for  higher  defi-  ; 
nition  and  color".  I 

Briefs  on  behalf  of  Television  | 
Broadcasters  Assn.  and  Allen  B.  Si 
DuMont  Labs.,  which  were  ex- 
pected  to  support  the  Commission's  >, 
proposals  in  view  of  Dr.  Dumont's  f. 
statement  approving  the  FCC  re-  f 
port  [Broadcasting,  Jan.  22],  had  j 
not  been  filed  as  Broadcasting 
went  to  press.  ■ 
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FREEDOM 

"NOR  DOES  the  responsibility  of  the  press  end  at  the  door  of  the 
print  shop.  All  of  our  liberties  are  interdependent;  just  as  the  free 
press  is  necessary  to  sustain  other  freedoms,  so  must  other  freedoms 
be  sustained  against  attack  if  the  press  itself  is 
to  remain  free.  For  speech  is  bracketed  directly 
with  a  free  press  both  in  the  Bill  of  Rights  and 
in  the  State  Constitutions,  and  under  that  heading 
there  is  much  to  be  pondered.  The  radio,  a  tre- 
mendous instrument  of  public  expression,  was  un- 
dreamed of  by  those  who  wrote  the  first  amend- 
ment. Yet  radio  must  rely  for  its  freedom  on  that 
very  principle  of  liberty  which  was  penned  in  1789. 

"If  a  free  radio  should  find  its  very  existence 
threatened,  should  not  such  a  threat  become  the 
instant  and  commanding  concern  of  a  free  press? 
And  how  could  the  press  hope  to  remain  free  if 
any  other  modern  agency  of  communication,  such  as  the  motion 
picture,  were  to  fall  into  slavery?" 


Mr.  Price 


— Taken  from  an  address  by  Byron  Price,  Director  of  Censorship, 
last  Wednesday  at  a  ceremony  installing  an  original  copy  of  the 
Bill  of  Rights  in  the  Library  of  Congress.  Mr.  Price,  on  leave  as 
executive  editor  of  the  Associated  Press,  used  as  his  theme  the 
responsibilities  of  the  press  in  wartime. 
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Commercial  Policies  Revised 
To  Attract  Listeners  for  NBC 

President  Trammell  Outlines  Steps  Taken  to  Build 
Audience  for  All  Shows  Through  Good  Programs 


NILES  TRAMMELL,  NBC  presi- 
dent, last  week  outlined  to  sponsors 
and  agencies  a  revision  of  NBC's 
commercial  program  policies  based 
on  the  philosophy  that  since  a  good 
program  "acquires  listeners  not 
only  for  itself  but  indirectly  for 
other  programs  on  the  same  net- 
woi'k.  ...  it  is  our  responsibility 
as  a  network  organization  to  at- 
tract, develop  and  retain  the  finest 
programs  that  we  possibly  can.*' 
^  First  step  was  made  a  year-and- 
a-half  ago,  when  NBC  announced 
that  its  abeyance  list  would  be  dis- 
continued and  that  time  periods 
becoming  open  "will  be  filled  by 
pirograms  which  we  consider  most 
likely  to  meet  the  needs  and  wishes 
Of  the  radio  audience,  regardless 
of  seniority  of  date  of  application 
for  time  by  the  sponsor." 

New  Replacement  Policy 

;  Second  step  is  the  extension  of 
this  policy  to  replacement  pro- 
grams. "When  an  advertiser  dis- 
continues one  program  and  wishes 
to  replace  it  with  another  in  the 
same  period,"  the  announcement 
states,  "the  new  program,  as  cur- 
rently provided  in  our  facilities 
contract,  shall  be  subject  to  the  ap- 
proval of  NBC.  In  the  absence  of 
such  approval,  we  will  continue  to 
reserve  the  right  to  make  the  pe- 
riod available  for  a  more  ac- 
ceptable program  submitted  by  an- 
other advertiser." 

In  connection  with  this  pro- 
cedure, NBC  last  fall  terminated 
its  31  automatic-renewal  contracts 
and  is  not  accepting  any  more  con- 
tracts of  this  type.  In  applying  this 
rule,  NBC  disclaims  the  intention 
of  reclaiming  a  period  because  of 
changes  "resulting  from  unreason- 
able demands  by  talent,  or  program 
complications  over  which  the  ad- 
vertiser has  no  control." 

Third  procedure  is  that  "in  the 
future,  no  artist  or  commercial  pro- 
gram representative  will  be  given 
special  privileges  or  control  over  a 
particular  period  of  time."  NBC 
points  out  that  there  has  been  only 
one  exception  to  the  rule  in  the 
past,  but  does  not  identify  it  as 
Jack  Benny's  control  of  his  Sun- 
day evening  spot.  "The  circum- 
stances which  warranted  this  ar- 
rangement at  the  time  were  un- 
precedented and  their  recurrence  is 
altogether  improbable,"  the  an- 
nouncement states. 

Fourth  and  final  move  is  the  elim- 
ination of  cross-references.  "Ef- 
fective May  1,  1945,  no  reference 
shall  be  made  on  any  NBC  network 
program  to  a  program  broadcast 
oyer  another  network.  This  does 
not  exclude  suitable  identification 
of  guest  artists  with  the  sponsors 
of  their  regular  programs  on  other 
networks." 

Explaining  this  rule,  NBC  says: 
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"It  has  been  argued  that  because 
advertisers  using  more  than  one 
network  make  similar  announce- 
ments back  and  forth  on  all  their 
programs,  the  whole  arrangement 
is  reciprocal  and  a  fair  exchange. 
This  might  be  true  if  all  advertisers 
used  more  than  one  network,  which 
of  course  is  not  the  case.  It  is  ob- 
vious that  if  reference  to  a  pro- 
gram on  another  network  attracts 
some  portion  of  the  NBC  audience 
to  it,  that  portion  is  taken  away 
from  the  NBC  advertiser  whose 
program  is  opposite  the  one  thus 
advertised." 

Announcement  concludes :  "We 
feel  sure  that  all  NBC  clients  will 
recognize  in  the  principles  outlined 
and  procedure  announced  herein  a 
reasonable  effort  on  our  part  to 
fulfill  our  obligations  to  the  public, 
and  to  our  many  customers  who 
serve  the  public  well  by  maintain- 
ing the  highest  possible  level  of 
program  quality." 


Light  Music  Preferred 
In  Daytime,  Study  Shows 

TWENTY -NINE  percent  of  the 
daytime  listeners  in  the  Cleveland 
area  prefer  light  classical  music 
according  to  an  informal  survey 
conducted  by  Cleveland  Plain  Deal- 
er Radio  Editor  Robert  S.  Stephan. 
Replies  came  from  63  Ohio  locali- 
ties and  from  scattered  points  in 
neighboring  states. 

Other  preferences  in  order  of 
popularity  by  percentages  were: 
Classical  music,  20;  news,  16; 
comedy-variety,  14;  popular  music, 
7;  daytime  serials,  7;  straight 
drama,  6;  women's  interests  1. 


W  X  1.  1) 


The     American     Expeditionary  Station 
SAIPAN 

CORDIALLY    INVITES  VOU 
TO    ATTEND    THP  DEDICATION 
OF    ITS    NEW  STUDIOS 
AND  TRANSMITTER 

1  March  1945 
1000  Watts        £60  kc 


Armed  Forces  Rodio  Service 


RSVP 


PUCKISH  American  soldiers  in  the 
Pacific  war  zone  have  mailed  these 
invitations  to  land-bound  broad- 
casters in  the  United  States. 
WXLD,  AFRS  station  which  beams 
entertainment  to  our  fighting  men, 
operates  on  a  clear  channel — the 
same  one,  in  fact,  assigned  here  in 
the  U.  S.  to  WEAF  New  York. 


TOPFLIGHT  LIBERAL 
TO  GET  FCC  POST 

A  TOPFLIGHT  lawyer,  of  liberal 
viewpoint,  but  not  necessarily  a 
Democrat,  probably  will  be  named 
to  the  existing  vacancy  on  the  FCC. 

Chairman  Paul  A.  Porter  has 
urged  filling  the  vacancy  at  the 
earliest  possible  time,  because  of 
the  heavy  load  ahead  for  the  Com- 
mission, which  has  functioned  with- 
out full  strength  for  nearly  a 
year.  It  is  presumed  that  the  nom- 
ination will  go  to  the  Senate  upon 
the  President's  return  to  the  White 
House. 

It  became  known  last  week  that 
Assistant  Secretary  of  the  Treas- 
ury Herbert  E.  Gaston,  charter 
member  and  secretary  of  the  Board 
of  War  Communications,  had  been 
considered  for  the  vacancy  but  had 
withdrawn  his  name  because  of  the 
pressures  of  Treasury  wartime  ac- 
tivities. Mr.  Gaston  initially  sought 
the  post  but  was  prevailed  upon 
by  his  associates  to  retain  his 
Treasury  billet. 

A  number  of  names  are  under 
consideration  for  the  vacancy,  cre- 
ated when  Comdr.  T.  A.  M.  Craven 
retired  voluntarily  last  July  to  be- 
come executive  operating  head  of 
the  Cowles  Broadcasting  Co. 


DuMont  Ratings 

DuMONT  Labs.,  Passaic,  N.  J., 
has  just  issued  program  ratings 
for  DuMont  television  programs, 
based  on  listener  program  rating 
sheet  results.  With  10  as  perfect 
score.  Thrills  and  Chills  placed 
first  with  7.8  acceptance.  Buchanan 
is  agency.  Second  place  went  to 
Anderson,  Davis  &  Platte  agency 
show  Magic  Carpet  with  7.7.  Third 
place,  7.4,  is  tied  by  WOR's  Night 
Stars  Over  Broadway  and  Ruth- 
rauff  &  Ryan's  Wednesday's  at 
Nine. 


Wherry  Named  V-P 

LAWRENCE  A.  WHERRY,  with 
Sherman  &  Marquette,  Chicago, 
for  three  years  as  account  execu- 
tive and  writer,  has  been  elected 
a  vice-president.  From  1927  until 
he  joined  S  &  M,  Mr.  Wherry  was 
an  executive  in  the  advertising 
department  of  Purina  Mills,  St. 
Louis.  Since  late  1943  he  has  been 
on  leave  as  vice-chairman  of  the 
Feed  Industry  Council,  which  has 
been  working  in  cooperation  v/ith 
the  War  Food  Adm.  Mr.  Wherry 
will  continue  in  that  post. 


Video  Audience 

A.yERAGE  home  audience  for  tele- 
vision programs  is  5.6  persons,  com- 
prising 4.3  adults  and  1.3  children 
under  18,  according  to  a  survey 
made  by  Ross  Federal  Research 
Corp.  on  Sunday,  Jan.  28.  In  public 
places,  there  was  an  average  of 
37.3  viewers,  36  adults,  1.3  children. 
That  evening,  when  WABD,  Du- 
mont  station,  and  WNBT,  NBC  sta- 
tion, were  both  on  the  air  in  New 
York,  an  NBC  live  production. 
Heartbreak,  attracted  the  largest 
audience. 


Dubonnet  to  Resume 

SCHENLEY  DISTILLERS  Corp., 
New  York,  will  resume  network 
promotion  of  Dubonnet  wines  with 
a  musical  series,  network  and  time 
still  to  be  determined.  Agency  is 
BBDO,  New  York. 


4  Net  Executives 
Elected    by  CAB 

Kobak,  LaRoche,  Mullen  and 
Stanton  Named  To  Board 

EDGAR  KOBAK,  president,  MBS; 
Chester  J.  LaRoche,  vice-chairman 
of  the  board  of  directors.  Blue  Net- 
work; Frank  E.  Mullen,  vice-presi- 
dent and  general  manager,  NBC; 
and  Frank  Stanton,  vice-president, 
CBS,  have  been  nominated  to  the 
board  of  governors  of  the  Coopera- 
tive Analysis  of  Broadcasting,  it 
was  announced  last  week  by  Dr. 
D.  P.  Smelser,  chairman  of  the 
board. 

Move,  which  will  for  the  first 
time  place  broadcasters  on  the  CAB 
board  as  well  as  representatives 
of  advertisers  and  advertising 
agencies,  was  made  Feb.  15  at  a 
board  meeting  which  also  voted  to 
increase  the  number  of  advertiser 
and  agency  members  from  three 
to  four,  raising  the  total  number 
of  governors  from  6  to  12.  Terms 
of  governors  and  officers  will  be 
on  a  two-year  rotating  plan. 

Postwar  Expansion 

Present  board  members  are:  Dr. 
Smelser,  Procter  &  Gamble  Co., 
chairman;  John  L.  Bogert,  Stand- 
ard Brands;  Robert  B.  Brown, 
Bristol-Myers  Co.;  Bernard  C. 
Duffy,  BBDO;  George  H.  Gallup, 
Young  &  Rubicam;  L.  D.  H.  Weld, 
McCann-Erickson. 

Dr.  Smelser  said  the  significance 
of  this  step  "cannot  be  overestimat- 
ed for  it  is  a  definite  indication 
that  the  radio  industry,  its  adver- 
tisers and  agencies  are  cooperating 
in  their  efforts  to  prepare  for  large- 
scale  postwar  developments." 

A.  W.  Lehman,  CAB  president, 
queried  by  Broadcasting,  said  the 
American  Assn.  of  Advertising 
Agencies,  the  Assn.  of  National 
Advertisers  and  the  NAB  were 
consulted  before  the  four  network 
executives  were  appointed  to  the 
CAB  board.  Asked  why  individual 
stations  were  not  represented,  he 
replied  that  the  CAB  would  be  de- 
lighted to  have  them  represented. 


Heller  Spots 

HELLER  BROS  Co.,  New  York, 
through  its  newly-appointed  agency, 
Hill  Adv.,  New  York,  will  use  spot 
radio  in  a  yeai'-round  campaign 
for  vegetables  and  fruits,  being  in- 
troduced for  the  first  time  under 
Heller's  new  trade  name  "Juicy 
Gem".  Schedule  starts  March  12 
with  participations  in  Martha  Dean 
on  WOR  New  York  and  will  be 
expanded  later  to  include  spots  in 
New  Haven,  Poughkeepsie,  White 
Plains,  Paterson  and  Long  Island. 
Oranges  will  be  promoted  for  10 
weeks,  to  be  followed  by  other  pro- 
ducts according  to  the  season. 


Welles  for  Cresta  j 

ORSON  WELLES  will  be  regular  t 

featured  star  on  Cresta  Blanca  Co.  ij 

This  Is  My  Best  on  CBS,  serving  [j 

as  host  and  playing  lead  roles  op-  L 
posite  guest  stars,  beginning  March 
15.  Agency  is  BBDO,  New  York. 
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House  Group  Would  Clip  Petrillo's  Power 


Interlochen  Ban 
Blasted  by 
Porter 

AN  ANGRY  membership  of  the 
House  Committee  on  Interstate  & 
Foreign  Commerce,  hearing  testi- 
mony last  week  on  the  Vandenberg 

j  Bill  (S-63)  to  prevent  interference 
to  broadcasts  of  cultural  programs, 
declared  its  intentions  of  writing 
legislation  to  restrict  the  powers 
,of  James  C.  Petrillo  in  various 
fields  of  musical  activity. 

I  At  the  conclusion  of  the  hearings, 
Chairman  Lea  (D-Cal.)  said  that 
judging  from  the  temper  of  the 
members  the  Committee  would  in 
all  probability  report  out  a  broad- 
er measure  than  that  passed  by  the 
Senate,  with  amendments  which 
would  strengthen  and  clarify  the 
bill. 

'Asked  for  It' 

Told  by  Paul  A.  Porter,  chair- 
man of  the  FCC,  that  the  AFM 
ban  on  broadcasts  of  the  National 
Music  Camp  at  Interlochen,  Mich., 
j  "results  in  a  severe  restriction 
I  upon  what  may  be  broadcast  over 
the  air"  and  has  an  evil  effect  on 
small  stations,  members  of  the 
Committee  advocated  the  bill  be 
broadened  to  protect  broadcasters 
and  the  freedom  of  radio. 

A  ranking  member  of  the  Com- 
,mittee.  Rep.  Wolverton  (R-N.J.), 
declared  that  Mr.  Porter  had  set 
forth  "basic  principles"  which  the 
Committee  should  work  out. 

Another  member.  Rep.  Brown 
(R-Ohio),  viewing  the  failure  of 
Mr.  Petrillo  or  any  of  his  organi- 
zation to  appear  at  the  hearing  as 


ANNOUNCEMENT  that  the 
American  forces  had  invaded  Iwo 
Jima  was  aired  from  Guam  as  a 
pool  broadcast  at  11:15  p.m.  Sun- 
day, Feb.  18,  and  was  carried  by 
the  networks  on  the  Pacific  Coast, 
but  was  not  sent  East  as  the  net- 
works had  closed  down;  Blue,  CBS 
and  NBC  around  1  and  Mutual  at 
2  a.m.  EWT. 

At  8  a.m.  EWT,  Don  Pryor,  CBS 
reporter  on  the  flagship  off  Guam, 
made  a  pool  broadcast  which  CBS 
did  not  consider  of  sufficient  quality 
to  feed  to  the  network  from  San 
Francisco.  Blue  and  NBC  picked 
up  a  couple  of  minutes  of  the 
Pryor  report  before  dropping  it  be- 
cause of  the  bad  signal. 

During  the  8-8:15  a.m.  World 
News  Roundup,  CBS  carried  a  re- 
cording made  by  Webley  Edwards, 
another  CBS  correspondent,  follow- 
ing a  flight  over  Iwo  shortly  after 
the  invasion  began,  and  later  in  the 
quarter-hour  picked  Mr.  Edwards 
up  direct  from  Guam.  He  was  also 
on  CBS  during  the  9-9:15  a.m. 
news  period,  picked  up  direct  from 
Guam. 


a  defiance  of  the  House,  remarked: 
"Mr.  Petrillo  has  asked  for  it  and 
its  about  time  Congress  let  him 
have  it."  Previously,  Rep.  Wolver- 
ton had  asked  if  any  representa- 
tives of  the  AFM  were  present. 
When  there  was  no  response  he  ob- 
served: "In  my  18  years  of  service 
in  Congress  this  is  my  first  knowl- 
edge of  an  organization  affected 
by  legislation  having  no  representa- 
tives present." 

Rep.  Dondero  (R-Mich.),  testi- 
fying in  behalf  of  a  companion  bill 
(HR-1648)  he  introduced  in  the 
House,  told  the  Committee  he  was 
protesting  against  "an  intolerable 
condition"  and  wanted  legislation 
"to  correct  a  condition  whereby 
one  man  can  keep  an  institution 
such  as  Interlochen  off  the  air". 

When  Rep.  Dondero  said  his  in- 
terest in  Mr.  Petrillo's  activities 
grew  out  of  an  experience  in  Royal 
Oak,  Mich.,  in  which  a  Navy  band 
could  not  participate  at  a  patriotic 
ceremony  commemorating  a  tablet 
containing  the  names  of  local  men 
in  the  armed  services  because  of 
AFM  restrictions.  Reps.  Bulwinkle 
(D-N.  C.)  and  Priest  (D-Tenn.) 
advocated  that  the  bill  be  broadened 
to  cover  such  incidents. 

Desirable  Objective 
Rep.  Wolverton  proposed  the  bill 
be  further  amended  to  deal  with 
the  recent  blacklisting  by  the  AFM 
of  Interlochen  school.  He  suggested 
that  even  the  Quiz  Kids  might  be 
prevented  from  broadcasting  and 
thought  the  bill  should  include  pro- 
visions to  prevent  by-passing  Con- 
gress by  union  decrees.  He  said  he 
realized  it  is  difficult  to  handle  the 
problem  by  legislation. 

Mr.  Porter  testified  that  insofar 


Larry  Tighe,  Blue  correspondent, 
broadcast  from  Guam  during  the 
8:30-8:45  a.m.  World  News  Round- 
up on  that  network  and  was 
picked  up  from  Guam  on  successive 
Blue  world  roundups  at  7  and  8 
p.m.  He  was  also  heard  on  the 
Tuesday  world  roundups  on  the 
Blue.  MBS  reporter  Arthur  Primm 
broadcast  eye-witnesses  accounts  of 
the  Iwo  invasion  on  that  network 
at  10  a.m.  Monday  and  again  at 
the  same  time  Tuesday  morning. 
Robert  McCormick  of  NBC,  at- 
tached to  the  advanced  Navy  head- 
quarters at  Guam,  reported  from 
there  to  his  network  at  7:15  p.m. 
Monday  and  12:30  p.m.  Tuesday. 

Bud  Foster,  NBC  reporter,  at  8 
a.m.  Tuesday  described  his  night 
ashore  with  the  invasion  forces  at 
Iwo,  first  report  from  a  correspond- 
ent who  had  been  ashore  there. 
Broadcast,  made  from  the  flagship, 
was  a  pool  affair  carried  by  Blue 
and  CBS  as  well  as  NBC.  CBS  also 
picked  up  a  report  from  Mr.  Ed- 
wards at  Guam  during  the  8-8:15 
a.m.  period  and  again  at  9  a.m. 


as  the  Vandenburg  Bill  is  designed 
to  prevent  recurrences  of  such  in- 
cidents as  the  ban  on  Interlochen 
broadcasts  "it  represents  a  desir- 
able objective  and  merits  approval 
by  your  Committee".  The  bill 
passed  the  Senate  early  in  the 
present  session  by  voice  vote. 

The  Interlochen  ban  has  a  two- 
fold evil,  he  explained.  "In  the  first 
place,  this  action  of  the  AFM  re- 
sults in  a  severe  restriction  upon 
what  may  be  broadcast  over  the 
air.  Under  the  American  system  of 
broadcasting,  as  you  know,  the 
Government  is  expressly  forbidden 
to  dictate  to  broadcasters  what 
shall  not  be  broadcast.  This  is  in 
order  to  guarantee  a  free  radio. 

Hits  Small  Stations 

"But  more  than  this  is  necessary 
if  radio  is  really  to  be  free.  We 
must  make  sure  that  no  arbitrary 
restrictions  are  imposed  by  private 
groups  concerning  material  which 
shall  be  broadcast.  ...  If  an  or- 
ganization can  prevent  radio  sta- 
tions from  broadcasting  a  concert 
by  high  school  students,  a  prece- 
dent is  established  whereby  broad- 
casts of  speeches,  forums,  conven- 
tions, etc.,  will  be  prevented.  Such 
a  precedent  should  not  be  permitted 
to  be  established. 

"The  second  evil  is  found  in  the 
effect  of  the  AFM  action  on  small 
stations.  We  all  are  familiar  with 
the  fact  that  most  professional 
talent  is  concentrated  in  the  large 
cities.  For  the  small  station  this 
means  that  it  must  to  a  great  ex- 
tent rely  on  amateur  talent  which 
it  can  find  or  develop  in  the  com- 
munity. Many  of  these  communi- 
ties have  a  good  deal  of  latent 
talent  that  can  be  developed  to  the 
benefit  both  of  the  talent  and  the 
community;  this  is  particularly 
true  of  communities  which  have 
universities  located  nearby. 

"However,  the  action  of  the  AFM 
prevents  radio  stations  from  using 
musical  talent  of  this  kind.  And  if 
the  AFM  can  prevent  the  use  of 
musical  talent,  other  groups  will 
direct  this  activity  at  dramatic 
groups,  singers,  etc.  This  forces 
small  stations  either  to  broadcast 
network  programs  all  day  or  to 
use  records  and  transcriptions  in- 
stead of  developing  their  own  in- 
dividuality and  contributing  to  the 
growth  of  the  community." 

Might  Bar  Movies 

Informed  by  Mr.  Porter  that  Mr. 
Petrillo  has  exacted  fee  payments 
from  record  manufacturers  and  a 
musicians'  quota  system  from  sta- 
tions, Rep.  Halleck  (R-Ind.)  won- 
dered how  far  union  leaders  might 
go.  He  suggested  the  possibility 
that  movies  might  be  barred  and 
the  public  permitted  to  witness 
only  live  stage  shows. 

When  Rep.  O'Hara  (R-Minn.) 
observed  that  broadcasters  had 
their  hands  full  with  Petrillo  on 
one  side  and  the  FCC  on  the  other, 
Mr.    Porter    smilingly  remarked 


that  the  broadcasters  "seem  to  ex- 
ist in  spite  of  us". 

Concluding  his  testimony,  he  ex- 
pressed the  hope  that  the  Commit- 
tee would  develop  legislation  to 
cover  the  labor  problem  in  the  field 
of  broadcasting. 

During  discussion  of  amend- 
ments to  the  bill.  Chairman  Lea 
(D-Cal.)  affirmed  that  the  Vanden- 
berg bill  had  been  submitted  to 
the  Attorney  General  and  that  cer- 
tain changes  were  suggested.  One 
of  these  involved  the  deletion  of 
the  penalty  provisions  which  are 
covered  in  the  Communications  Act 
of  1934  of  which  the  bill  would  be 
a  part. 

Dr.  Joseph  E.  Maddy,  president 
of  the  Interlochen  school  and  pro- 
fessor of  music  at  the  U.  of  Michi- 
gan, told  the  Committee  that  the 
bill  does  not  in  any  way  involve 
employment  opportunities  of  union 
musicians.  "The  only  issue,"  he 
said,  "is  the  controversy  between 
an  arrogant  labor  leader  and  the 
school  children  of  the  U.  S.  who 
play  musical  instruments.  This  con- 
troversy was  recently  intensified 
by  repugnant  acts  of  reprisal  that 
exceed  all  legal  and  humanitarian 
bounds." 

Channels  Assigned 
Dr.  Maddy  pointed  out  that  since 
he  first  appealed  for  legislation 
granting  music  education  the  right 
to  broadcast  without  interference, 
the  FCC  has  assigned  20  channels 
in  the  new  FM  band  for  exclusive 
use  by  educational  institutions  al- 
though there  are  no  wave  lengths 
reserved  for  education  in  the  pres- 
ent standard  band. 

Dr.  Maddy  said  that  when  he 
first  joined  the  AFM  in  1909  it  was 
a  democratic  organization  but  that 
in  recent  years  it  has  become  a 
"despotic  dictatorship'.  He  said 
that  AFM  members  "are  afraid  of 
his  (Mr.  Petrillo's)  vengeance  for 
he  has  the  power  to  expel  any  mem- 
ber of  any  local  without  reason  or 
trial." 

He  declared  that  by  blacklisting 
the  National  Music  Camp,  pro- 
hibiting AFM  members  from  teach- 
ing at  the  institution,  Mr.  Petrillo 
"is  for  the  first  time  extending  his 
autocratic  control  into  the  field  of 
(Continued  on  page  59) 


Not  Carried  Ovit 

DURING  the  hearing  Thurs- 
day before  the  House  Com- 
mittee on  Interstate  &  For- 
eign Commerce  on  the  Van- 
denberg bill.  Rep.  O'Hara 
(R-Minn.)  asked  Paul  A.  Por- 
ter, FCC  chairman,  whether 
Mr.  Petrillo  had  not  refused 
the  President's  request  that 
he  call  off  the  recording  ban. 
"Yes,  he  was  adamant,"  Mr. 
Porter  replied.  "Did  you  say 
'adamant'?".  Rep.  O'Hara 
queried.  "He  didn't  budge," 
Mr.  Porter  said.  "But  they 
didn't  carry  him  out",  ob- 
served Rep.  O'Hara. 


Landings  of  Troops  on  Iwo  Provided 
Radio  With  Another  'Exclusive^  Beat 
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FCC  Orders  Clear-Channel  Hearing  May  9 


Coverage  of  Dead 
Areas  to  Be 
Decided 

{Text  of  hearing  order  page  63) 

PUBLIC  HEARING  to  determine 
what  changes,  if  any,  should  be 
made  in  policies  affecting  clear- 
channel  broadcasting  was  ordered 
for  May  9  by  the  FCC  at  its  regu- 
lar meeting  last  week. 

In  a  news  release  accompanying 
the  order  designating  the  clear- 
channel  question  for  hearing,  the 
Commission  said  a  reexamination 
of  present  clear-channel  allocations 
"is  necessary  since  the  Commission 
studies  reveal  there  are  still  large 
areas  within  the  United  States 
which  receive  no  radio  service  at 
all  during  the  daytime  hours  and 
no  primary  radio  service  at  night." 

Moreover  the  FCC  has  received 
"many  applications  for  authority 
to  operate  additional  stations  on 
these  clear  channels"  as  well  as  ap- 
plications for  power  in  excess  of  50 
kw,  the  maximum  now  permitted. 

Wheeler  Advocates  Breakdown 

Sen.  Burton  K.  Wheeler  (D- 
Mont.),  chairman  of  the  Interstate 
Commerce  Committee,  an  outspoken 
foe  of  super-power  and  undupli- 
cated  clear  channels,  commended 
the  FCC  action  in  a  statement 
Wednesday.  By  breaking  them 
down,  the  Senator  said,  "clear 
channels  now  assigned  to  the  big 
cities  in  the  East  could  be  shared 
by  stations  in  the  Middle  West  and 
Far  West".  He  asserted  that  clear- 
channel  stations  now  are  located 
principally  in  large  cities  and 
therefore  they  serve  the  urban 
population  "instead  of  reaching  the 
rural  areas  as  originally  intended". 
(See  text  of  statement,  page  63.) 

Any  individuals,  organizations  or 
corporations  interested  in  clear- 
channel  broadcasting  may  appear 
at  the  hearings  which  will  be  held 
before  the  Commission  en  banc  at 
Commission  headquarters  in  Wash- 
ington, beginning  at  10:30  a.m. 
Wednesday,  May  9.  Intentions  to 
testify,  together  with  names  of  all 
witnesses,  their  respective  topics 
and  approximate  time  of  discus- 
sions must  be  filed  by  April  2. 

Because  of  the  wide  scope  of  the 
hearings,  early  indications  were 
that  a  postponement  might  be 
asked  to  permit  the  various  inter- 
ests to  prepare  their  respective 
cases.  No  formal  comment  was 
issued  by  the  Clear  Channel  Broad- 
cast Service,  although  it  was  ex- 
pected that  Chairman  Edwin  W. 
Craig  of  WSM  Nashville  would 
call  the  executive  committee  into 
conference  in  Washington  shortly 
to  map  the  CCBS  plans.  On  the 
committee  with  Mr.  Craig  are  J.  O. 
Maland,  WHO  Des  Moines,  vice- 
chairman;  Mark  Ethridge,  WHAS 
Louisville;  Harold  Hough,  WBAP 
Fort   Worth;    James   D.  Shouse, 


WLW  Cincinnati.  Louis  G.  Cald- 
well, Washington,  is  general  coun- 
sel. 

Decision  to  place  the  clear-chan- 
nel topic  on  Tuesday's  agenda  was 
reached  late  Monday,  it  was  re- 
ported, following  a  series  of  con- 
ferences into  all  phases  of  the 
clear-channel  question,  as  an- 
nounced exclusively  in  the  Feb.  19 
Broadcasting.  When  announce- 
ment was  made  Tuesday  afternoon, 
the  Commission  also  released  fig- 
ures disclosing  that  50-kw  stations 
(operating  of  necessity  on  clear 
channels)  in  1944  grossed  $58,604,- 
000  in  net  time  sales  (see  page  21). 

Purpose  is  11-Fold 

Purpose  of  the  May  9  hearing  is 
11-fold,  the  FCC  revealed.  In  the 
picture  is  the  forthcoming  inter- 
American  radio  and  communica- 
tions conference  scheduled  for 
June  1-2  in  Rio  de  Janeiro. 
With  the  North  American  Re- 
gional Broadcasting  Agreement 
(NARBA)  of  Dec.  13,  1937  expir- 
ing March  29,  1946,  and  with  clear- 
channel  operations  and  higher  pow- 
er an  international  problem,  the 
public  hearing  is  expected  to  give 
the  FCC  bases  on  which  to  make 
recommendations  to  the  State  Dept. 

In  its  news  release  the  Commis- 
sion said  that  since  NARBA  ex- 
pires next  year  "it  is  desirable  to 
determine  what  if  any  changes  are 
necessary  in  present  clear-channel 
assignments  and  what  recommen- 
dation should  be  made  to  the  Dept. 


Million  Low-Priced  Sets 
Also  Proposed  by 
Azcarraga 

ESTABLISHMENT  of  a  1,000,000 
w  station  in  Mexico,  to  provide 
practically  national  service  in  the 
Republic  and  in  contiguous  Latin- 
American  areas,  is  proposed  by 
Emilio  Azcarraga,  president  of 
XEW  Mexico  City,  and  both  NBC 
and  CBS  concessionaire  in  the 
country. 

In  this  country  for  a  month  in 
connection  with  Mexican  radio 
affairs,  Mr.  Azcarraga  told  BROAD- 
CASTING last  week  that  he  already 
had  contacted  leading  equipment 
manufacturing  companies  on  build- 
ing of  the  transmitter,  which  would 
be  the  highest  powered  in  North 
America  and  possibly  in  the  world. 
He  said  he  expected  cost  specifica- 
tions and  estimates  within  three 
weeks. 

Presumably  the  station  would 
operate  either  on  900  kc,  the  pres- 
ent XEW  facility,  or  on  730  kc, 
used  by  XEQ  Mexico  City,  which 
Mr.  Azcarraga  also  operates.  XEW 
would  use  the  1,000,000  w  output, 
with  XEQ  taking  over  the  present 


of  State  prior  to  renegotiation  of 
the  Treaty." 

Under  the  present  setup  there 
are  24  Class  I-A  channels  and  22 
Class  I-B  channels. 

In  addition  to  recommendations 
to  be  made  by  the  FCC  to  the  State 
Dept.,  the  hearing  was  designated 
to  determine: 

1.  Whether  the  number  of  clear 
channels  should  be  Increased  or  de- 
creased and  what  frequencies  shall  be 
designated  as  I-A  and  I-B  channels. 

2.  What  minimum  and  maximum 
power  should  be  required. 

3.  Whether  power  in  excess  of  50 
kw  would  unfavorably  affect  the  eco- 
nomic ability  of  other  stations  to  oper- 
ate  in   the  public  interest. 

4.  Whether  geographical  redistribu- 
tion of  clear-channel  stations  is  neces- 
sary to  attain  the  optimum  distribu- 
tion as  provided  for  in  Sec.  307(b)  of 
the  Communications  Act. 

5.  Whether  it  is  economically  feas- 
ible to  relocate  clear-channel  stations 
to  serve  areas  not  now  receiving  service. 

6.  What  new  rules  or  regulations  are 
needed  to  govern  power  or  hours  of 
operation  of  Class  II  stations. 

7.  What  changes  the  FCC  should 
order  with  respect  to  geographical  lo- 
cation, frequency,  authorized  power  or 
hours  of  operation  of  any  presently  li- 
censed clear-channel  station. 

8.  Whether  clear  -  channel  stations 
give  program  service  particularly  suited 
to  the  needs  of  listeners  in  rural 
areas. 

9.  Whether  service  areas  overlap  and 
whether  such  overlapping  involves  a 
duplication   of  program  service. 

10.  What  recommendation  the  Com- 
mission should  make  to  Congress  for 
additional  legislation  covering  clear- 
channel  broadcasting. 

Panel  4  Recommendations 

For  some  months  the  Commission 
has  conferred  intermittently  on  the 
ever-growing  clear-channel  prob- 
lem. With  the  advent  of  FM  broad- 
casting on  a  nationwide  scale  at 


250,000  w  transmitter  of  its  sister 
station. 

Because  of  wartime  restrictions 
XEW  now  is  operating  with  100,- 
000  w  and  XEQ  with  50,000  w. 
Emphasizing  the  desirability  of 
high  power  in  Mexico,  Mr.  Azcar- 
raga pointed  out  that  high-quality 
telephone  lines  are  not  available 
for  remote  network  service.  XEW 
already  holds  a  construction  per- 
mit for  a  half-million  w  and  he 
expressed  no  concern  about  devel- 
oping that  output  upon  procure- 
ment of  the  transmitter. 

Sees  Post- War  Expansion 

Predicting  great  expansion  in  all 
Latin-American  and  South  Ameri- 
can radio  following  the  war,  Mr 
Azcarraga  said  steps  are  being 
taken  to  expand  network  service 
as  soon  as  lines  become  available. 
The  1,000,000  w  transmitter,  he 
estimated,  would  cover  a  very  sub- 
stantial part  of  Mexico,  most  of 
Central  America  and  portions  of 
Cuba.  It  would  be  a  Spanish  lan- 
guage operation  and  would  devote 
its  programming  to  educational  and 
cultural  broadcasting,  along  with 
commercials,  but  with  no  politics 
or  religion.  Present  regulations  do 
not  permit  the  latter,  he  said. 

Development  of  new  tubes,  with 


the  conclusion  of  hostilities,  the 
clear-channel  question  becomes  one 
of  major  importance. 

Pending  before  the  Commission 
are  recommendations  by  Panel  4  |j 
of  the  Radio  Technical  Planning  I 
Board  that  the  standard  broadcast 
band  be  extended  to  include  10 
channels  between  200-400  kc  to  be 
allocated  to  higher-power,  clear- 
channel  stations  for  rural  cover- 
age. 

Although  Sen.  Wheeler  avoided  I 
any  mention  of  super-power  in  his  \ 
statement    on    the    clear-channel  ' 
hearing,  he  has  been  on  record  for 
several  years  against  any  station  : 
of  greater  than  50  kw.  He  contends  \ 
that  a  network  of  a  dozen  super- 
power, clear-channel  stations  could 
blanket  the  country  and  thus  cre- 
ate a  monopoly  that  would  spell  1 
doom  to  the  broadcasting  industry 
as  it  is  known  today. 

Multiple  Ownership  j 

Advocates  of  high-power  point  ! 
out,  however,  that  the  solution  to  | 
rural  coverage  lies  in  a  series  of  ! 
strategically-placed  transmitters  of  j 
500  kw  or  more.  To  avoid    any  i 
threat  of  monopoly,  it  was  pointed  i 
out,  the  FCC  could  draft  multiple- 
ownership  regulations,  similar  to  j 
those  governing  FM  and  television.  L 
The  Commission  has  under  consid- 
eration  regulations   limiting  the 
number  of  standard  stations  one 
licensee  may  own.  , 

Twelve  applications  for  power 
of  500  kw,  pending  when  war  broke 
{Continued  on  page  63) 


replaceable  filaments,  of  250  or  500 
kw  output  would  make  possible  the 
proposed  1,000,000  w  transmitter, 
he  said. 

Another  mission  which  brought 
the  Mexican  radio  entrepreneur  to 
the  United  States  was  placement 
of  an  order  for  1,000,000  two-tube! 
or  "people's"  radio  receivers,  whichj 
could  be  sold  at  corner  stores  at  a 
very  low  price — $4  to  $6  retail. 
Such  receivers,  he  said,  would  be 
advertised  over  all  Mexican  sta- 
tions on  possibly  a  10%  markup 
basis.  Thus  far,  he  declared,  he  had 
been  unable  to  get  bids  within  a 
price  range  which  would  permit 
mass  sale  of  receivers  to  workers, 
peons,  Indians  and  others  of  low 
earning  power.  The  proposed  set, 
he  said,  would  have  a  replaceable! 
chassis  procurable  at  almost  all 
stores  which  would  eliminate  the 
servicing  aspect.  If  sucfi^  a  set  is 
developed,  it  probably  could  be  dis- 
tributed on  a  mass  basis  in  such 
areas  as  China,  India  and  Africa. 
These  sets  also  miight  be  used  as 
second  and  third  receivers  by  fam- 
ilies of  greater  means. 

With  Don  Emilio  are  his  wife 
and  three  children  and  his  brother, 
Rogerio,  an  RCA  distributor  in 
Mexico.  i 


1,000-kw  Station  Planned  for  Mexico 
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Sign  of  a  radio  station 


That's  an  antenna.  And  that's  a  prize-winning 
I  picture  of  the  high  sign  of  a  radio  station. 


The  pay-off  is  how  many  people  Hsten  to  the  programs 
tifh  that  antenna  sprays  out  over  a  market. 


But  that's  not  the  answer  to  radio. 


Five  different  antennas  pierce  the  Bahimore  city  sky. 

One  of  them  belongs  to  an  independent  Baltimore 
station  .  .  .  the  successful  independent  .  .  .  W-I-T-H. 


The  W-I-T-H  antenna  delivers  more  listeners  per 

iBROADCASTING    •    Broadcast  Advertising 


dollar  spent  than  any  other  station  in  this  five-station 
city. 

Facts  to  prove  this  are  available.  Glad  to  let  you  see 
them  any  time. 


kW  I  T  H 

Baltimore,  Md. 


Tom  Tinsley,  President 


RepresenUd  Nationally  by  Headley-Reed 
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Wozencraft 
Own  Law 


Opens 
Office 


Former  RCA  General  Counsel 
Served  In  Both  Wars 

COL.  FRANK  W.  WOZENCRAFT, 
former  general  solicitor  of  RCA, 
placed  on  inactive  duty  at  his  re- 
quest after  three  years  of  active 
Army  duty,  last 
week  announced 
opening  of  law 
offices  in  the  Ed- 
m  o  n  d  s  B  1  d  g., 
Washington,  to 
engage  in  com- 
munications and 
administr  a- 
tive  practice. 
Col.  Wozencraft  Col.  Wozencraft 
sei-ved  on  the  general  staff  and  in 
executive  and  administrative  ca- 
pacities related  to  communications. 
He  went  overseas  on  three  special 
missions  and  in  1943  represented 
headquarters.  North  African  the- 
atre of  the  Army,  in  negotiations 
vnth  the  French  in  Algiers  for  the 
establishment  of  radiotelegraph 
station  service  there.  He  was  on  the 
secretariat  of  the  Joint  Chiefs  of 
Staff  from  May  1942  until  his  re- 
lease from  active  duty,  successive- 
ly as  Army  secretary  of  the  Wash- 
ington Communications  Board,  ex- 
ecutive officer  of  the  Joint  Com- 
munications Board  and  communica- 
tions secretary  of  the  Joint  Chiefs 
of  Staff. 

Reported  in  1942 

Mr.  Wozencraft  reported  for  ac- 
tive duty  in  February  1942,  begin- 
ning service  in  his  second  war.  He 
had  entered  the  military  service 
immediately  after  the  declaration 
of  war  in  1917  and  was  discharged 
in  February  1919  as  an  infantry 
captain.  He  was  a  reserve  officer 
from  1919  until  1934  and  reentered 
the  reserve  in  1940. 

One  of  the  youngest  men  to  serve 
as  mayor  of  a  big  city,  Mr.  Wozen- 
craft was  elected  to  that  post  in 
his  native  Dallas  in  1919,  at  the 
age  of  27.  He  declined  renomina- 
tion  two  years  later.  He  was  presi- 
dent of  the  Texas  League  of  Munic- 
ipalities in  1920  and  was  elected 
honoi'ary  life  president  upon  expi- 
ration of  his  term. 

A  graduate  of  the  U.  of  Texas 
in  1913  (B.A.)  and  1914  (L.L.B.), 
Mr.  Wozencraft  practiced  law  in 
Dallas  from  1914  until  1917.  He 
was  a  Presidential  Elector  in  1917. 

Following  his  term  as  mayor,  he 
reentered  law  practice  in  Dallas 
and  served  as  a  delegate-at-large 
to  the  Democratic  convention  in 
1924.  He  was  with  RCA  from  1931 
until  1942,  successively  as  assistant 
general  attorney  and  general  solic- 
itor of  RCA,  and  vice-president  and 
general  counsel  of  RCA  Communi- 
cations. He  handled  the  1939  tele- 
vision and  FM  hearings  before  the 
FCC  for  RCA  and  NBC— the  first 
public  proceedings  on  those  de- 
velopments. 

Upon  his  appointment  as  com- 
munications secretary  of  the  Joint 
Chiefs  of  Staff  in  March  1943,  Col. 
Wozencraft    permanently  severed 
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MOST  DECORATED  ANNOUNCER 

WSAV  Youth,  Known  as  'Voice  of  Savannah' 
 On  Armed  Forces  Net  Wins  Award  


PVT.  CLIFFORD  M.  CLARKE, 
19,  known  as  "The  Voice  of  Savan- 
nah" over  the  Armed  Forces  Net- 
work and  former  staff  announcer 
of  WSAV  Savannah,  is  said  to 
have  become  the  most  decorated 
radio  announcer  in  ETO,  according 
to  an  AP  report  from  London. 

He  landed  on  Normandy  Beach 
D-Day  with  the  second  wave  of 
troops  to  wade  ashore  and  only 
two  days  later,  near  Sunain,  he 
won  his  first  award,  the  Bronze 
Star  for  gallantry.  With  two  others 
he  had  conducted  a  bayonet  charge 
against  a  Nazi  machinegun  nest 
and  silenced  it.  One  of  his  com- 
panions was  killed  in  that  action. 

The  following  day  he  was  wound- 
ed in  a  hand-to-hand  battle  with 
a  German.  He  had  unexpectedly 
run  into  the  enemy  soldier  and  the 
other  brandished  a  knife  before  he 
was  able   to  reach  his  gun.  He 


grabbed  the  knife  blade  after  sev- 
eral minutes  of  struggle  and  then 
was  saved  by  two  other  Americans 
who  happened  to  come  along. 

On  June  25  he  won  the  Silver  Star 
for  heroism  by  knocking  out  sin- 
gle-handedly at  Caymount  a  Ger- 
man Tiger  tank  which  was  attack- 
ing and  threatening  the  position  of 
a  U.  S.  infantry  flank.  He  worked 
his  way  to  the  rear  of  the  tank, 
ran  after  it  and  jumped  on  top  of 
the  vehicle.  He  quickly  grabbed  two 
grenades  from  his  battle  jacket 
and  dropped  them  through  the  tur- 
ret of  the  tank.  The  resulting  ex- 
plosions not  only  killed  the  entire 
crew  but  also  wrecked  vital  internal 
ma'^hinery.  Pvt.  Clarke  also  was 
awarded  the  Oak  Leaf  Cluster  to 
his  Purple  Heart  for  wounds  re- 
ceived just  two  days  before  the 
capture  of  Coutances.  He  also 
wears  two  battle  stars  on  his  ETO 
ribbon. 


MEETim,  EXHIBIT 
CANCELLED  BY  RMA 

FOLLOWING  the  lead  of  the  NAB 
and  other  trade  groups,  the  Radio 
Manufacturers  Assn.  last  Friday 
announced  cancellation  of  its  an- 
nual "War  Production  Conference,' 
as  well  as  its  Parts  Trade  Show, 
scheduled  for  Chicago  next  June, 
in  compliance  with  the  Government 
policy  established  by  the  Office  of 
Defense  Transportation.  Instead, 
RMA  President  R.  C.  Cosgrove  an- 
nounced, the  manufacturers  group 
will  hold  a  "convention  by  mail" 
through  proxies  and  the  only  meet- 
ings next  June  at  the  Stevens  Hotel 
will  be  of  the  board  of  directors 
and  the  executive  committees  of 
its  five  divisions,  with  new  direc- 
tors elected  by  mail  proxies. 

The  RMA  board,  at  a  meeting 
Feb.  21  in  New  York,  also  ap- 
proved a  program  for  further  co- 
operation with  the  NAB  in  the 
observance  this  year  of  the  25th 
anniversary  of  broadcasting.  Some 
appropriate  national  event  will  be 
scheduled,  with  tangible  recogni- 
tion to  the  service  and  contribu- 
tion of  broadcasting,  according  to 
Bond  Geddes,  executive  vice-presi- 
dent and   general  manager. 

Establishment  jointly  by  RMA 
and  the  National  Electrical  Manu- 
facturers Assn.  of  a  new  agency, 
the  Joint  Electronic  Tube  Engineer- 
ing Council  (JETEC)  for  the 
standardization  of  tubes,  was  ap- 
proved by  the  RMA  board.  The 
NEMA  board  previously  had  ap- 
proved the  agency.  Present  tube 
standards  will  not  be  changed. 


James  D.  Secrest  Named 
To  RMA  Publicity  Post 

APPOINTMENT  of  James  D.  Se- 
crest, former  radio  writer,  as  di- 
rector of  publications  of  the  Radio 
Manufacturers  Assn.,  was  an- 
nounced last  week  by  Bond  Geddes, 
executive  vice-president.  He  suc- 
ceeds James  W.  Douthat,  who  re- 
signed to  join  the  Washinojton  staff 
of  the  National  Assn.  of  Manu- 
facturers. 

Mr.  Secrest  for  the  past  two 
years  has  been  with  the  Pulpwood 
Consuming  Industries  in  New 
York.  He  was  former  radio  editor 
of  the  Washington  Post  and  also 
served  on  the  editorial  staff  of 
Broadcasting.  Until  two  years  ago 
he  was  with  the  OWI  in  charge  of 
field  operations. 

THE  Blue  network  has  signed  an  op- 
tion for  the  services  of  Constance  Ben- 
net  for  a  projected  series  which  would 
start  as  a  sustainer,  later  become  a 
co-op  show,  possibly  replacing  Mystery 
Chef,  which  goes  off  May  11.  Latter 
program  has  over  80  local  sponsors. 


Coumont  at  Vallejo 

KSRO  Santa  Rosa  has  named 
Frank  Coumont  manager  of  its 
Vallejo  studios.  Mr.  Coumont  goes 
to  Vallejo  from  KVAN  Vancouver 
sales  department.  Before  that  he 
was  at  KWJJ  Portland. 

his  relationship  with  RCA,  deem- 
ing it  inconsistent  with  his  mili- 
tary duties. 

The  Wozencrafts  have  two  sons 
— Frank  M.,  a  first  lieutenant  with 
the  9th  Army  in  Holland,  and  John 
M.,  a  West  Point  cadet. 


PRESIDING  at  the  send-off  lunch- 
eon Feb.  17  at  the  Hotel  Roosevelt, 
New  York,  of  the  Assn.  of  Women 
Directors'  "Women  of  the  United 
Nations"  campaign,  is  Dorothy 
Lewis,  NAB  coordinator  of  listener 
activities.  At  the  luncheon  Ruth 
Chilton,  AWD  director  and  presi- 
dent of  WCAU  Philadelphia 
(seated  behind  Mrs.  Lewis)  pre- 
sented an  AWD  award  to  Mrs. 
Franklin  D.  Roosevelt  (1)  for  her 
thoughtful  consideration  of  and 
inspiration  to  women  broadcasters. 
(See  story  on  page  68). 


PORTER  TO  SPEAK 
AT  NAB  MEETING 

FCC  CHAIRMAN  Paul  A.  Porter 
will  be  the  principal  speaker  at 
the  District  4  (Virginia,  West 
Virginia,  D.  C.)  NAB  meeting  in 
Washington  March  12-13,  with 
members  of  the  Senate  and  House 
Interstate  Commerce  Committees 
and  other  dignitaries  as  invited 
guests.  Mr.  Porter,  who  will  speak 
at  the  dinner  Monday  night  (March 
12),  has  selected  as  his  topic, 
"Broadcasting  of  Tomorrow.' 

Guests  from  outside  Washing- 
ton are  limited  strictly  to  those 
who  have  pre-registered,  NAB 
stated,  in  compliance  with  the  ODT 
policy  limiting  outside  attendance 
to  less  than  50. 

In  addition  to  the  Congressional 
committees  invitations  have  been 
extended  to  Vice-President  Tru- 
man, Speaker  Rayburn,  the  major- 
ity and  minority  leaders  of  the 
Senate  and  House,  and  top  admin- 
istrative personnel  of  the  FCC.  The 
dinner  will  be  under  the  auspices 
of  District  4  and  of  the  Washing- 
ton stations.  Campbell  Arnoux, 
NAB  4th  district  director,  vnll  pre- 
side, with  NAB  President  J.  Har- 
old Ryan  as  toastmaster. 


WJJD  Petition  Claims 
Error  in  Court  Decision 

QUESTION  of  authority  of  the 
War  Labor  Board  to  enforce  a  di- 
rective order  is  confused  with  the 
power  to  issue  an  order  in  the  pe- 
tition for  review  filed  by  the  Amer- 
ican Federation  of  Musicians,  ac- 
cording to  an  answer  submitted  to 
the  Board  last  week  by  WJJD  Chi- 
cago. The  AFM  had  cited  the  Chi- 
cago Federal  Court  decision  in 
the  Montgomery  Ward  case  limit- 
ing the  Government  power  of  seiz- 
ure in  support  of  its  argument  that 
WLB  has  no  jurisdiction  in  the 
WJJD  dispute  [Broadcasting, 
Feb.  12]. 

The  station  contends  the  union 
is  in  error  in  stating  that  the  ques- 
tion of  wage  stabilization  is  not 
involved,  pointing  out  that  WJJD 
employs  more  musicians  than  it 
needs  and  that  a  majority  work 
only  a  small  portion  of  the  estab- 
lished 25-hour  work  week.  To  re- 
quire employment  of  musicians  ex- 
clusively as  platter  turners  in  ad- 
dition to  the  imposition  of  a  quota 
system  would  result  in  a  situation 
in  which  the  present  staff  would 
be  working  an  even  less  number 
of  hours  than  normal,  although 
their  weekly  salary  would  remain 
the  same.  This  would  be  tanta- 
mount to  an  increase  in  compensa- 
tion and  would  constitute  a  wage 
stabilization  problem,  according  to 
the  answer. 


BROADCASTING 


WHKC-WHKK  Increases 

WHKC  Columbus  and  WHKK 
Akron  (formerly  WCLE  Cleve- 
land), which  were  authorized  by 
the  FCC  to  shift  channels  and  in- 
crease power  to  1,000  w  [Broad- 
casting, May  25,  1944]  have  now 
changed  to  their  new  frequencies 
under  the  increased  power  with 
test  programs  conducted  on  Feb. 
25.  WHKC,  a  Mutual  outlet,  will 
operate  from  6  a.m.  to  1  a.m.  and 
in  event  of  emergencies  will  oper- 
ate on  a  full  24-hour  schedule,  ac- 
cording to  Carl  Everson,  WHKC 
general  manager.  Changeover  ne- 
cessitated change  in  wavelength  to 
610  kc  from  640.  WHKK  will  now 
operate  on  640  kc,  limited  time. 

Broadcast  Advertising 


A  Pj 
Of  1 

On  this  Timely  iH^uOject  tor  Women  Liisteners 


IN  ever  increasing  numbers,  women  on 
the  home  front  are  meeting  the  prob- 
lem of  the  returned  serviceman. 

Sensing  the  need  for  advice  and  infor- 
mation on  this  matter  by  Oklahoma 
vi^omen  in  order  that  they  may  be  pre- 
pared to  help  these  men  make  necessary 
adjustments,  Miss  Julie  Benell,  producer 
of  "Women  Commandos",  initiated  and 
conducted  a  10-day  clinic  over  WKY  on 
the  subject  from  January  29  to  Febru- 
ary 9. 

Each  of  10  programs  featured  an  inter- 
ViQVi  with  authorities  on  the  subject  in 
both  military  and  civilian  circles.  Inter- 
views were  conducted  and  recorded  in 
Washington  with  such  high-ranking  army 
officers  as  Lt.  General  W.  D.  Styer,  Chief 
of  Staff,  ASF;  Major  General  Norman 
T.  Kirk,  Surgeon  General,  USA;  Major 


General  Joe  N.  Dalton,  Chief  of  Person- 
nel, ASF;  and  others. 

Civilian  authorities  interviewed  were 
Governor  Robert  S.  Kerr,  of  Oklahoma; 
Dr.  G.  L.  Cross,  president  of  the  Univer- 
sity of  Oklahoma;  Mrs.  Edyth  Wallace, 
home  counsellor;  and  others. 

The  day  following  the  close  of  the  clinic, 
3,096  requests  had  already  been  received 
for  digests  of  the  series  and  copies  of 
individual  broadcasts. 

Said  General  Kirk,  "I  think  this  is  the 
most  forward-thinking  idea  that  has  been 
put  into  effect  on  this  vital  subject." 

Anticipating  the  needs  of  its  listeners 
and  supplying  these  needs  promptly  is 
characteristic  of  WKY's  longtime  service 
to  Oklahoma  .  .  .  and  the  reason  why 
WKY  is  foremost  in  the  favor  and  esteem 
of  Oklahoma  listeners. 


5  in- 
meU, 
Sona- 
rs a 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times  -  The  Farmer-Stockman 
KVOR,  Colorado  Springs  -  KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED    NATIONALLY    BY    THE    KATZ    AGENCY,  INC. 


j^Ln  "Amperextra"  greatly  responsibk  for  the  high 
efficiency  of  Arrvperex  tubes  are  our  si)ecially  de- 
signed filaments.  These  filaments  are  correctly  propor- 
tioned to  take  advantage  of  the  full  projected  filament 
area.  As  a  precaution  against  strain  in  processing, 
each  filament  is  pre-formed  and  cleaned  in  vacuum 
before  being  mounted.  This  "Amperextra"  is  only  one 
of  many  Amperex  develoimients  which,  in  total,  make 
for  longer  operating  Kfe  and  greater  economy. 


NOTEI  There  are  more  than  100  different  types 
of  Amperex  tubes  for  broadcasting,  industrial 
and  electro-medical  applications.  Many  of  our 
standard  types  are  now  available  through  lead- 
ing radio  equipment  distributors. 


imPEREx  EunRonii  coRroRimon 


n  WASHINGTON  STREET  

export  Division:  13  E.  40th  St..  New  Yorii  16. 


BROOKLYN  I.  M.  Y. 
I.  Y..  Cables:  "Artab" 


HELP  KEEP  THE  CASUALTY  LISTS  DOWN  ...  DON  ATE  BLOOD  TO  THE  RED  CROSS 
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50-kw  Stations  Gross  Over 
58  Million  Dollars  in  1944 

FCC  Report  Shows  Net  Time  Sales  Up  19.85%; 
Increases  of  53  Outlets  Range  to  $973,000 

A  50-KW  broadcasting  station  last 
year  was  good  for  better  than  a 
$1,000,000  gross  business,  accord- 
ing to  a  report  issued  last  week 
by  the  FCC,  based  on  operations 
of  these  stations  using  highest  per- 
missible power.  At  the  same  time 
the  Commission  announced  a  public 
hearing  for  May  9  to  determine 
what  changes  should  be  made  in 
allocation  policies  with  reference  to 
clear-channel  stations. 

The  53  standard  stations  operat- 
ing with  50  kw  reported  net  time 
sales  (after  deducting  agency  com- 
missions) of  $58,624,000.  This  was 
an  increase  of  $9,708,000  (includ- 
ing $117,000  for  a  newly  added 
station),  or  19.85%  more  than  the 
amount  reported  by  the  52  stations 
then  operating  with  the  power  in 
1943.  The  1943  increase  over  1942 
was  16.39%. 


Increase  to  $973,000 
The  reported  increases  in  net 
time  sales,  said  the  Commission, 
ranged  from  $64,000  to  $973,000 
for  the  53  stations.  They  were 
grouped  as  follows :  16  stations  with 
increases  between  $64,000  and 
$100,000;  22  stations  (including 
new  one)  with  increases  between 
$100,000  and  $200,000;  11  stations 
with  increases  between  $200,000 
and  $500,000,  and  four  stations 
with  increases  between  $500,000 
and  $973,000. 

The  50  kw  stations  are  located 
in  25  states  and  the  District  of 


BBC  Video  Inquiry 

AN  INQUIRY  into  all  the  as- 
pects of  postwar  television  has 
just  been  completed  by  the  British 
Broadcasting  Corp.,  Sir  Allan  Pow- 
ell, BBC's  chairman  of  the  Board 
of  Governors,  revealed  in  a  speech 
before  delegates  to  the  Common- 
wealth Broadcasting  Conference  in 
London.  Sir  Allan  stated  in  his 
view  "in  quite  a  few  years  we  shall 
by  some  means  or  another  have 
television  available  in  most  of  our 


Prove  It  FIRST:- 

EXCLUSIVE 

TEST  MARKET 
URBAN-RURAL 
99%  NATIVE  BORN  WHITE 


No  other  Primary  Signal  is 
received  in  our  area. 


WSLB 

OGDENSBURG,  N.  Y. 
(MUTUAL) 


The  Wcjlker  Co.,  Represenlativet 
❖ 

PROVE  IT  FIRST  VIA  WSLB 
AN    IDEAL     TEST  MARKET 


Columbia  as  follows:  One  in  each 
of  these  14  states:  Washington, 
Missouri,  Colorado,  New  Mexico, 
Utah,  Oklahoma,  Maryland,  Massa- 
chusetts, Kentucky,  Michigan,  Vir- 
ginia, Georgia,  Connecticut,  West 
Virginia;  two  in  each  of  these 
states:  Iowa,  Louisiana,  Minnesota, 
North  Carolina,  Tennessee;  three 
in  each  of  these  states:  California, 
Ohio,  Pennsylvania;  five  in  Illinois; 
six  in  Texas;  eight  in  New  York; 
one  in  District  of  Columbia. 

High  Price 

Fourteen  are  owned  and  operated 
by  three  of  the  major  networks  as 
follows:  CBS  7,  NBC  5,  Blue  2. 
Principal  owners  of  29  stations 
have  other  interests,  including 
seven  manufacturing,  11  publish- 
ing, three  insurance,  two  theatres, 
two  educational,  one  automobile 
distributor,  one  oil  company  and 
one  department  store.  The  remain- 
ing 10  licensees  have  no  business 
other  than  broadcasting. 

The  new  station  is  KWBU  Cor- 
pus Christi,  Tex.  and  there  is  one 
outstanding  construction  permit 
for  50  kw,  that  of  WINS  New 
York,  sold  last  month  by  the  Hearst 
interests  to  the  Crosley  Corp.,  Cin- 
cinnati, licensee  of  WLW,  pending 
FCC  approval  [Broadcasting,  Jan. 
29].  The  price  has  been  reported 
as  $1,700,000,  highest  ever  paid  for 
an  independent  station. 

Only  one  of  the  53  stations  re- 
ported is  not  affiliated  with  any  of 
the  major  networks.  That  is  WHN 
New  York  which  does  have  inter- 
mittent network  connections  for 
special  broadcasts,  the  FCC  re- 
ported. Stations  and  their  affilia- 
tions follows: 

NBC  (24  stations)— KOA  Denver,  KPO 
San  Francisco,  WEAP  New  York,  WMAQ 
Chicago,  WTAM  Cleveland,  all  owned 
and  operated  by  NBC;  KDKA  Pitts- 
burgh, KFI  Los  Angeles,  KOB  Albu- 
querque, KSTP  St.  Paul-Minneapolis; 
KVOO  Tulsa,  KYW  PhUadelphia,  WBAL 
Baltimore,  WBZ  Boston,  WGY  Schenec- 
tady, WHAM  Rochester,  WHO  Des 
Moines,  WLW  Cincinnati,  WOAI  San 
Antonio,  WPTP  Raleigh,  WSB  Atlanta, 
WSM  Nashville,  WTIC  Hartford,  WBAP 
Fort  Worth,  WPAA  Dallas. 

CBS  (20  stations)— KMOX  St.  Louis, 
KNX  Los  Angeles,  WABC  New  York, 
WBBM  Chicago,  WBT  Charlotte,  WCCO 
Minneapolis,  WTOP  Washington,  all 
network  owned  and  operated;  KIRO 
Seattle,  KRLD  Dallas,  KSL  Salt  Lake 
City,  KTRH  Houston,  KWKH  Shreve- 
port,  WCAU  Philadelphia,  all  network 
owned  and  operated;  KIRO  Seattle, 
KRLD  Dallas,  KSL  Salt  Lake  City, 
KTRH  Houston,  KWKH  Shreveport, 
WCAU  PhUadelphia,  WHAS  Louisville, 
WJR  Detroit,  WKBW  Buffalo,  WLAC 
Nashville,  WRVA  Richmond,  WWL  New 
Orleans,  WCKY  Cincinnati  fCBS  re- 
turns to  WKRC  Cincinnati  in  Jime 
when  its  present  contract  with  WCKY 
expires! . 

BLUE  (6  stations) — WJZ  New  York, 
WENR  Chicago  network,  owned  and 
operated;  KWBU  Corpus  Christi;  KXEL 
Waterloo,  la.,  WWVA  Wheeling,  W.  Va.; 
WLS  Chicago. 

MUTUAL  (2  stations)— WON  Chica- 
go; WOR  New  York. 


How  do  you  rate 

LOCAL  PROGRAM 
QUALITY? 

No  one  attaches  that  disparaging  little  phrase,  "just 
another  sustainer,"  to  KFI's  Public  Service  programs. 
And  for  two  very  good  reasons:  Firstly,  these  features 
are  intelligently  planned  always  to  reflect  the  local 
flavor  of  the  community  ...  its  institutions  . . .  and  its 
worthy  war-effort  agencies.  Secondly,  the  quality  of 
showmanship  and  production  is  of  "network  calibre." 

For  instance,  KFI's  own  Christmas  Day  programming 
was  heard  by  61.2%  of  all  radio  families  in  Southern 
California  ...  an  audience  that  was  four  times  greater 
than  the  second  most  popular  station. 

And  this  station's  Los  Angeles  Philharmonic  Young 
Artists'  Competition  —  the  finest  locally  produced  sym- 
phonic program  heard  in  Southern  California  —  built 
an  audience  of  4.8  in  its  first  six  broadcasts. 

A  survey  of  three  other  KFI  evening  Public  Service 
Programs  disclosed  that  two  of  the  three  lead  all  other 
features  on  the  air  in  the  same  time  period  with  the 
third  rated  a  close  second. 

So,  if  you  are  an  analytical  time  buyer  aware  of  the 
value  of  a  station's  local  program  power,  there's  a 
"warmed  up"  audience  of  receptive  and  responsive 
listeners  awaiting  you  on  KFI! 


KFI 


NBC  for  LOS  ANGELES 

50,000  WATTS  •  CLEAR  CHANNEL  •  640  KILOCYCLES 

tDWARD  C.  PETRY  AND  COMPANY,  INC.,  NATIONAL  REPRESENTATIVES 


INTERNATIONAL  SHOE  Co.,  St.  Louis, 
for  its  Red  Goose  Shoe  division  on  Feb. 
18  presented  a  film  "Circus  Folks"  on 
WABD  New  York,  the  -Allen  B.  DuMont 
video  station.  Movie  was  made  by  Foto- 
sound  Studios. 
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I  Rogow  Opposes  Tost'  Crusade 
Against  Middle  Commercials 


•EDITOR  Broadcasting: 
f  I  read  Broadcasting's  story — 
]'St.  Louis-Post  Dispatch  Urges 
Clean-up  of  Newscasts  by  Nets" — 
in  the  Jan.  22  issue — and  I  just 
-finished  your  editorial,  "Midway 
Discord"  in  the  issue  of  Feb.  5. 
Here's  something  that  I  can't  let 
pass,  without  uttering-  a  long,  loud 
yelp  of  disapproval.  Because  the 
Post-Dispatch  editorial  strikes  me 
as  a  crusade  that  not  only  unjusti- 
fiably smears  the  swell  job  so  many 
stations  are  doing  with  the  broad- 
casting of  news — but  a  crusade  that 
joins  two  separate  and  distinct  is- 
sues—both of  which  are  based  on 
false  premises.  The  Post-Dispatcit 
calls  on  the  four  networks  to:  (1) 
quit  interrupting  news  broadcasts 
with  commercial  plugs  and  (2)  to 


quit  permitting  these  broadcasts  to 
be  sponsored  by  objectionable  ad- 
vertisers. 

I'm  not  going  to  spend  much  time 
on  No.  2.  If  the  Post-Dispatch  has 
some  specific  charges  of  "false, 
fraudulent,  unworthy  and  disgust- 
ing advertising"  by  the  sponsors 
of  news  programs  on  any  of  the 
four  networks,  and  really  has  the 
interests  of  radio  at  heart,  there's 
an  easy,  quiet  way  to  get  some 
quick  action.  But  then,  the  circula- 
tion of  the  paper  wouldn't  have  a 
chance  to  "see  what  a  great  guy  the 
Post  is"! 

I  hold  no  brief  for  the  indiscrim- 
inate sale  of  news  programs  to  any 
advertiser  that  comes  along.  Prod- 
uct and  copy  should  always  have 
been  scrutinized  carefully  by  any 


radio  station  worthy  of  the  name. 
Bad  judgment  has  been  evident  in 
some  cases — but  when  you  really 
get  down  to  those  cases,  you'll  find 
that  most  of  them  fall  in  the  cate- 
gory of  local  news  programs,  cre- 
ated, produced  and  sold  by  stations 
affiliated  with  the  four  networks, 
or  independents.  So  much  for  that. 

Now,  let's  have  a  good  look  at 
that  point  No.  1 — "quit  interrupt- 
ing news  broadcasts  with  commer- 
cial plugs".  Why?  Well,  the  edi- 
torial contends  that  "the  public 
should  not  be  compelled  to  listen  to 
commercial  plugs  in  the  midst  of 
news  like  this,"  (war  news).  And 
to  bolster  that  opinion,  the  Post 
quotes  Leo  Fitzpatrick's  opinion  at 
length — it  looks  like  the  complete 
announcement  that  was  made  ex- 
plaining WJR's  ban  on  middle  com- 
mercials. Notice,  I  used  the  word 
"opinion"  twice.  Mr.  Fitzpatrick 
said  that  "the  public  today  listens 
to  radio  news  with  reverence  and 
solemnity."  I  call  on  Mr.  Fitzpat- 
rick and  the  Post  to  prove  that  flat 


Approximately  $864,000  is 
paid  out  WEEKLY  in  Beau- 
mont to  industrial  workers 
alone.  Yes,  they  are  spend- 
ing some  of  it  now,  and 
they're  saving  some  of  it  to 
spend  LATER.  Shipbuilding, 
oil,  and  synthetic  rubber 
plants  are  topping  activity  in 
this  phenominal  market 
now.  And  there's  plenty  of 


Industry  WEEKLY  payroll  In  Beaumont,  com- 
piled by  •  C.E.D. 


■  ■ 


$206,000  week-  $864,000  war  $320,000  esti- 
ly  pre  -  war  peak  —  319%  mated  post 
high.  increase.  war  payroll. 


evidence  to  show  this  is  a 
stabilized  market  for  post 

war — (Ask  for  copy  of 
*  C.E.D.  Survey  on  Beau- 
mont) . 

KFDM  is  your  Standout 
major  network  station  which 
gives  you  full  coverage  and 
penetration  of  the  rich  Sa- 
bine area. 


Committee  for  Economic  Development. 


AYLDR-HOWEONOWDEN 


CHATTING  IN  CORNER  at  recent 
1944  NBC  party  in  Chicago  were 
Frank  Reed,  timebuyer  of  Hill 
Blackett  Adv.,  Chicago,  and  Phil 
Stewart,  radio  director  of  Roche, 
Williams  &  Cleary,  Chicago  agency. 


statement.  Radio  has  suffered  con- 
siderably in  the  past,  from  careless 
utterances  of  well  known  figures — 
which  are  based  on  guesswork,  in- 
stead of  facts'.  WJR  may  think  the 
public  is  listening  to  war  news  with 
a  different  ear  in  1945  than  in 
1940.  But  is  that  really  so?  Has 
anyone  gone  to  the  trouble  and  ex- 
pense of  finding  out?  I  have  never 
seen  or  heard  of  such  a  study  being 
undertaken. 

On  the  other  hand,  there  is  con- 
siderable evidence  that  good  news 
programs  —  sponsored  by  decent 
firms — using  well  written  middle 
commercials — have  increa^sed  their 
popularity  during  the  war.  Don't 
take  my  word  for  that — check  the 
numerous  data  on  radio  listening 
since  Pearl  Harbor.  You'll  find 
ample  confirmation.  But  beyond 
that,  it  has  been  my  lot  to  have  a 
finger  on  the  daily  pulse  of  some 
news  programs  since  the  late  1920's. 
Half  of  those  years,  watching  audi- 
ence reactions  through  a  radio  sta- 
tion's eyes — the  past  nine  years 
from  the  agency  side  of  the  fence. 
I  mention  that  only  to  support  the 
contention  that  this  isn't  a  lopsided, 
prejudiced  squawk.  As  a  result  of 
that  long,  mixed  experience,  I  can't 
help  but  be  as  mindful  of  the  obli- 
gations of  a  radio  station  to  its 
listeners — as  I  am  of  a  station's 
obligations  to  its  clients — and  of 
our  obligations  to  our  clients. 

Several  of  our  clients  have  been 
sponsoring  quite  a  number  of  news 
programs  for  five  or  six  consecutive 
years.  That  goes  back  before  Pearl 
Harbor  by  more  than  two  years. 
Had  there  been  any  noteworthy  ad- 
verse change  in  the  attitude  of  lis- 
teners to  the  middle  commercials 
during  these  programs,  after  war 
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we 

return  you 
now 

to  Manila 


Customary  closing  for  overseas  broad- 
casts is:  ".  .  .  we  return  you  now  to  the 
United  States."  This  was  reversed  in 
effect  when  Mutual  presented  the  first 
eyewitness  description  of  U.  S.  re-entry 
into  Manila,  on  Sunday,  Feb.  4,  1945. 

Mutual's  man  in  Manila  that  day  was 
Royal  Arch  Gunnison.  It  is  good  that  he 
could  have  seen,  and  reported  to  Amer- 
ica, the  actual  liberation.  Gunnifson  re- 
mained at  his  Mutual  post  in  Manila  until 
all  communications  were  cut  off  when 
the  Japs  moved  in,  three  years  ago.  He 
was  the  first  radio  correspondent  to  enter 
the  freed  city  and  proceed  to  a  trans- 


mitter when  MacArthur  and  his  men 
came  back,  three  weeks  ago.  Three  times 
in  that  one  night,  the  Mutual  News 
Division  brought  home  his  deeply  mov- 
ing word -pictures  .  .  .  firsthand  reports 
which  news  services  and  newspapers  saw 
fit  to  quote  verbatim. 

Mutual  shares  the  nation's  pride  in 
General  MacArthur' s  promised  triumph ; 
we're  proud,  too,  that  we  enabled  Ameri- 
can listeners  to  return  to  the  Philippine 
capital  in  its  hour  of  delivery,  through 
the  eyes  of  Royal  Arch  Gunnison. 

And  it  was  personally  gratifying— to  us 
and  to  the  Mutual  audience— to  have 
rendered  this  stirring  service  a  scant 
week  after  our  exclusive  delivery  of  the 
voice  of  Chiang  Kai-shek,  direct  from 
Chungking,  on  the  occasion  of  the  open- 
ing of  the  Stilwell  Road. 

This...is  MUTUAL 


vas  declared,  isn't  it  reasonable  to 
issume  that  some  sizeable  expres- 
sion of  resentment  would  have 
sropped  up,  through — 

(a)  Complaints  to  the  station? 

(b)  Complaints    to   the  adver- 
tiser? 

(c)  Dwindling  of  audience? 
Well,  what  happened?  Sure,  we 

•eceived  complaints  about  the  ad- 
'^ertising —  not  middle  announce- 
nents,  mind  you — just  advertising. 
During  all  these  years — pre-war 
md  war  years  combined — there  was 
I  huge  total  of  twelve  or  fifteen 
etters  of  complaint  received  by 
ihe  more  than  thirty  stations  in- 
volved— and  most  of  these  arrived 
it  the  outset  of  the  campaign,  right 
ifter  the  programs  went  from  sus- 
;aining  to  commercials!  Against 
;hat,  our  clients  have  but  to  dig 
nto  their  files  to  show  you  several 
lundred  letters  praising  the  com- 
nercials  on  these  very  same  pro- 
grams!  And  the  most  recent  audi- 
ince  studies  show  practically  all 
;hese  programs  at  or  near  their 
ill-time  high  peak  of  listener  in- 
;erest!  And  better  yet — they  are 
:ontinuing  to  produce  unmistakable 
ividence  of  satisfactorily  perform- 
ng  the  advertising  chore,  for  which 
;hey  were  purchased ! 
I  can't  seem  to  forget  that  under 


Herzog  Appointed 

E.  F.  HERZOG  has  been  appointed 
designing  engineer  of  the  transmit- 
ter division  of  the  General  Electric 
Co.  electronics  department,  J.  J. 
Farrell,  chief  engineer  of  the  divi- 
sion announced.  Mr.  Herzog  first 
joined  the  company  in  1929  and 
has  been  assistant  to  the  chief  en- 
gineer since  July  1944.  He  will  now 
be  responsible  for  the  design  of  all 
products  of  the  division,  with  head- 
quarters in  Schenectady. 

our  system  of  broadcasting — Amer- 
ican radio  stations  are  able  to  bring 
to  the  communities  they  serve  the 
finest  broadcasting  service  in  the 
world — through  revenue  received 
from  advertising.  And  I  think  it's 
nothing  short  of  a  crime  to  see  a 
policy  creep  into  the  picture  which 
has  oiever  been  proved  to  yield  bet- 
ter or  more  desirable  service  to 
listeners — but  very  definitely  in- 
creases the  cost  and  decreases  the 
eff'ectiveness — for  the  advertisers 
who  foot  the  bill ! 

Perhaps  I'd  feel  less  critical 
about  the  suggested  elimination  of 
middle  commercials  in  news  pro- 
grams if  WJR  had  cut  the  cost  of 
their  quarter-hour  news  packages 
40  or  50%,  when  they  decided  to 


TWIN  CITIES  radio  women  met  to  discuss  the  NAB  District  meeting 
held  in  Minneapolis  Feb.  12-13.  The  group  elected  Darragh  Aldrich  of 
WCCO  Minneapolis-St.  Paul  as  director  of  women's  activities  in  the  NAB 
11th  District.  Front  row  (1  to  r)  :  Kenena  MacKenzie,  WCCO;  Bee  Bax- 
ter, KSTP;  Dorothy  Spicer,  KSTP;  Miss  Aldrich,  WCCO;  Ruth  Sher- 
man, WDGY;  Ruth  Swanson,  WLB.  Back  row:  Arlene  Haeberle,  WTCN; 
Jeanne  Kimbal,  WLOL;  Judy  Bryson,  WTCN;  Irma  Coffman,  WDGY; 
Ellen  Boltz,  WTCN;  Irene  Brant,  WMIN;  Karin  Elf  strand,  WLOL. 


ban  the  most  important  message 
of  three — and  if  the  radio  station 
owned  and  operated  by  the  crusad- 
ing St.  Louis  Post-Dispatch  had 
demonstrated  that  it  really  knew 
how  to  "build  a  better  mouthtrap" 
by  having  the  most  popular  news 
programs  in  St.  Louis!  Unfortu- 


They  were  his  magic  words  to  open  doors.  We  doubt  if 
they  would  work  today ...  but  we  do  know  a  formula 
that  will  open  the  door  to  "The  Magic  Circle".  It's 
WBIG.  Here  is  an  area  that  leads  in  Agriculture  and 
Industry  . .  it's  The  Richest  Spot  in  the  South  and  WBIG 
is  the  favorite  Spot  with  a  million  loyal  listeners. 


EDNEY    RIDGE.  DIRECTOR 


nately,  the  records  show  that  isn't 
the  case! 

Getting  right  down  to  funda- 
mentals, if  you  were  to  put  the 
question  to  the  public,  whether  they 
preferred  all  radio  programs  with 
or  without  advertising — you  know 
what  the  answer  would  be,  a  land- 
slide for  no  advertising.  But  you 
also  have  good  reason  to  know,  by 
what  has  taken  place  in  other  coun- 
tries— how  fast  a  change  from  the 
present  system  of  radio  supported 
by  advertising — would  bring  about 
deterioration  of  programs  —  pro- 
grams which  are  recognized  and 
envied  as  the  finest  in  the  world.  If 
you  encourage  the  dropping  of  mid- 
dle commercials  now — without  ade- 
quate study  of  just  what  that  means 
to  an  advertiser's  dollar — what's  to 
prevent  another  brilliant  suggestion 
next  year  to  drop  the  opening  com- 
mercial— and  the  following  year, 
with  all  ears  focused  on  only  one 
offender — get  rid  of  the  closing  an- 
nouncement, too! 

Telegraph  Tale 

Do  you  remember  that  old  gag 
about  the  fellow  who  wrote  out  a 
telegram — then  started,  with  an 
eye  to  economy,  to  cut  out  super- 
fluous words?  One  by  one,  he  found 
each  word  non-essential  and  wound 
up  by  having  nothing  left  at  all! 

William  Rogow,  vice-president, 

Neff-Rogow  Inc. 

New  York  City 
Feb.  7 


DAILY  PROGRAMS  IN 


.6^ 


SOOO  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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wow  lays  down  a  2^4  millivolt  sig- 
nal within  a  100-mile  (or  more)  radius  of 
Omaha.  That  is  because  WOW  uses  5000 
watts  power  on  a  nearly  ideal  frequency  of 
590  kilocycles.  The  chart  below,  based  on 
computations  by  competent  radio  engineers, 
illustrates  how  much  more  power  is  needed  to 
lay  down  a  millivolt  signal  100  miles  at 
higher  frequencies. 


WOW 

AT  590kC 

AT  "llOO  KC 
AtMSOO  KC 
AT  iSOO  KC 


POWER    IN  WATTS 

200,000  300,000 


NEEDS    ONLY   5.000    WATTS    TO    DELIVER    A   2'4    MILLIVOLT   SIGNAL    100  MILES 


90,000  WATTS  '  WOULD    BE    NEEDED    TO    DELIVER    THE    SAME    SIGNAL    100  MILES 


190,000  WATTS    WOULD    BE  NEE 


DED  TO   DELIVER   THE    SAME    SIGNAL    100  MILES 


420,000  WATTS   WOULD    BE    NEEDED  TO   DELIVER    THE  SAME   SIGNAL  100 


IT'S  A  FACT  -  -  - 

wow  is  easily  heard  anywhere  within  a  100-mile 
radius  of  its  transmitter — because  WOW  puts  5000 
watts  power  on  a  590-kc  frequency. 
WOW  is  listened  to  because  of  its  21 -year  record  of 
providing  the  best  in  radio,  including  basic  NBC 
programs  since  1927. 

Those  are  two  sound  reasons  why  WOW  can  do  your 
radio  advertising  job  within  a  hundred  miles  PLUS 
'  of  Omaha  .  .  .  ALONE! 

*These  are  the  approximate  {requenciet  of  other  full-time 
stations  in  this  area. 


RADIO  STATION 


IMC. 

OMAHA,  NEBRASKA 

590  KC    .    NBC   •   5000  WATTS 

Owner  and  Operator  of 

KODY  •  NBC  IN  NORTH  PIATTE 


! 
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FARM  noSLEM? 

No.  Top  hats,  white  gloves,  and  canes  are  not  part  of  the 
work  clothes  in  Iowa — even  though  some  self-styled  "farm 
stations"  apparently  think  so,  from  their  big-city-type  programs. 
But  no  matter  what  our  farmers  wear,  their  average  farm 
income  in  1943  was  $7,672,  with  a  probable  20%  increase 
in  '44! 

To  reach  these  prosperous  farmers  your  best  bet  is  KMA, 
the  No.  1  Farm  Station  of  the  No.  1  Farm  Market.  Because 
our  area  is  practically  all  rural,  we  cater  full-time  to  farm 
listeners.  No  half-hour  "farm  programs"  interspersed  with 
jive-records  are  on  our  schedule!  No  elocution-school  products 
give  our  market  reports  and  USDA  requirements.  KMA  speaks 
in  good,  neighborly,  Iowa  plain-talk!  And  our  talent  staff  isn't 
of  the  v/ise-cracking  night-club  variety;  they're  more  home- 
spun and  wholesome. 

The  result?  More  than  twice  as  much  listener-mail  as  any 
other  station  in  this  area  receives.  That  should  mean,  for  you, 
more  than  twice  the  chance  of  making  sales. 

Some  availabilities  are  still  open!  For  information,  call  us  or 
write  Free  and  Peters. 


KMA 


BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  ISo.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


ROYSTER  DEFENDS 
MIDDLE  COMMERCIAL 

EDITOR  Broadcasting: 

I  have  been  following  with  a 
great  deal  of  interest  the  state- 
ments of  several  stations  concern- 
ing the  carrying  of  middle  commer- 
cials in  newscasts.  Having  served 
a  number  of  years  as  editor  and 
publisher  for  weekly  and  semi- 
weekly  magazines  and  papers,  and 
for  the  past  10  years  exclusively 
in  radio,  I  beg  to  take  issue  on 
this  subject. 

Like  motion  pictures,  the  radio 
station  who  doesn't  cater  to  the 
tastes  of  the  general  public  or 
listeners,  will  quite  naturally  be 
eliminated  as  a  medium  of  enter- 
tainment. You  can't  censor,  or  reg- 
ulate morals  or  plans  for  the  peo- 
ple. Just  why  isn't  it  permissible 
to  carry  a  commercial  in  the  center 
of  a  newscast,  when  a  daily  paper 
carries  a  commercial  in  between 
certain  stories  or  news  items  in 
their  columns?  You  start  a  news 
story  on  page  1  of  your  paper,  and 
find  it  continued  on  page  8.  In  be- 
tween those  pages  are  pyramided 
several  advertisements  and  many 
times  you  find  an  advertisement 
sandwiched  in  between  a  story  on 
one  page. 

Our  American  radio  is  the  finest 
in  the  world,  and  I'm  for  making 
it  still  better,  but  in  most  of  the 
towns  having  radio  stations,  the 
majority  of  the  concerns  who  spon- 
sor newscasts  find  it  impossible  to 
properly  present  his  story  of  the 
store  and  its  sale  or  goods  in  the 
forty  or  fifty  words  of  the  commer- 


cial announcement  at  the  begin- 
ning and  end  of  the  newscast.  I 
recently  tuned  in  22  stations  in  va- 
rious parts  of  the  United  States 
and  listened  to  their  newscasts, 
and  even  the  one  selling  patent 
medicines  failed  to  kill  my  desire 
to  hear  the  late  news.  It  would  be 
fine  of  course,  if  all  stations  could 
eliminate  commercials,  but  just  how 
would  we  pay  salaries  and  a  divi- 
dend on  our  investments?  The  mil- 
lenium  hasn't  arrived  yet,  and  I 
think  if  more  large  and  small  sta- 
tions would  try  to  run  a  first  class 
standard  station  and  not  be  so 
WTought  up  with  FM  and  television 
which  is  from  4  to  15  years  away, 
the  stations  and  their  listeners 
would  be  much  better  off. 

N.  L.  EOYSTER, 

Manager, 

WOLS  Florence,  S.  C. 


To  Acquire  KGHI  10% 

S.  C.  VINSONHALER,  general 
manager  of  KGHI  and  former 
minor  stockholder  in  KLRA  prior 
to  the  duopoly  severance  of  the  two 
Little  Rock  stations,  is  to  acquire 
10%  interest  in  KGHI  for  $12,000 
according  to  an  application  filed 
with  the  FCC.  Assignment  of 
license  is  requested  from  A.  L. 
Chilton  and  Leonore  H.  Chil- 
ton (each  half  interest),  doing 
business  as  KGHI  Broadcasting 
Service,  to  the  new  partnership: 
A.  L.  Chilton  45%,  L.  H.  Chilton 
45%  and  Mr.  Vinsonhaler  10%. 
The  Chiltons  at  one  time  had  op- 
erated both  KLRA  and  KGHI. 


OWI  PACKET,  WEEK  MARCH  19 


Cneck  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  March  19.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  TeU  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 

STATION  ANNOUNCEMENTS 
NET.  eronp  Croap  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  Ol  PLAN 

PLAN         Aff.        Ind.        Aff.  Ind.  Live  Trans. 

Hold  Prices  Down   X 

Merchant  Marine   X 

The  Job  Ahead— Japan   X  X  X  X  __ 

Red  Cross    X  X  X  X  X         __  __ 

Victory  Garden   __  x  X 

Planned  Saving   __  X  X 

See  OWI  Schedule  of  War  Message  152  for  names  and  time  of  programs  carry- 
ing war  messages  under  National  Spot  and  Network  Allocation  Plans. 


TWIN  FALLS  •  IDAHO 


CoMBimm 

tiyGEORG/A 


WGST  ATLANTA 


WMAZ  MACON 


AVAILABLE 
AT 

COMBINATION 
KATES 


Georgia 

MAJOR  TDIA 
MARKET   I  tllU 

 Kepresenfed  by 
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D^E  MM  IS 

A  POOR  AUDIENCE! 

Niccolo  Paganini,  greatest  of  all  violin  vir- 
tuosos, languished  in  a  Genovese  jail  for  breach 
of  promise.  To  while  away  the  hours,  he  played 
his  favorite  composition,  Beethoven's  Quartet 
in  F. 

Such  magnificence  of  tone — such  perfection 
of  technique.  But  Paganini's  audience  consisted 
of  one  man— the  jailer,  v/ho  listened  outside  his 
cell,  spellbound  with  admiration. 

Fortunately  for  Paganini  and  the  world  at 
large,  he  was  soon  released  from  jail,  and 
played  before  audiences  of  thousands. 

A  program  broadcast  over  a  radio  station 
which  the  public  does  not  tune-in,  is  like  a  vir- 
tuoso in  jail — without  an  audience. 

Your  product,  advertised  over  WCBM,  will 
"play  to  thousands,"  for  listening  to  WCBM 
has  become  a  habit  in  Baltimore. 

mm 

^Cuc  'TUUwn^  Outlet 


John  Elmer 

Pre»'oh»nf 


Free  &  Peters,  Inc. 

Cxelvsive  National  ftepresecitatives 


George  H.  Roeder 

General  Manager 


Labor  Problems  Confront  Television 


Many   Unions  Entering 
Art;  Jurisdictional 
Contests  Likely 

By  BRUCE  ROBERTSON 

JAMES  C.  PETRILLO's  order  to 
musicians  not  to  work  on  televi- 
sion programs  until  further  notice 
is  a  forcible  reminder  that  there 
are  other  problems  on  the  video 
horizon  besides  those  of  allocations 
and  technical  developments.  Unlike 
sound  broadcasting,  which  had  its 
operation  pattern  pretty  well  de- 
veloped before  it  was  confronted  by 
demands  of  organized  labor,  televi- 
sion from  the  outset  must  deal  with 
musicians,  actors  and  singers,  engi- 
neers, scene  shifters  and  a  number 
of    others    belonging    to  unions 


strongly  established  in  the  theater, 
movies  and  radio. 

The  American  Federation  of  Mu- 
sicians was  one  of  the  first  unions 
to  establish  standards  for  televi- 
sion. Three  or  four  years  ago  the 
New  York  local  of  AFM  notified 
the  pioneer  television  broadcasters 
in  that  city  that  they  must  pay 
musicians  $18  for  video  perform- 
ances of  an  hour  or  less,  plus  a  $6 
rehearsal  fee.  Use  of  network  staif 
musicians  on  affiliated  television 
stations  was  banned  when  the  union 
discovered  it. 

Brought  Silent  Video 

Attempts  of  New  York  telecast- 
ers  to  secure  from  the  local  union 
rates  more  in  keeping  with  their 
present  limited  audiences  met  vdth 


no  success,  and  the  situation  has 
not  improved  since  Mr.  Petrillo 
notified  his  organization  that  tele- 
vision is  a  matter  to  be  handled 
only  by  the  International  Execu- 
tive Board. 

One  result  of  the  excessively 
high  scale  for  musicians,  which 
also  applies  to  remote  pickups,  has 
been  several  highly  ridiculous  silent 
telecasts  of  musical  shows.  An- 
other, and  one  which  might  well 
give  the  AFM  pause,  is  the  amaz- 
ing variety  of  non-musical  video 
programs  which  have  been  pro- 
duced, and  the  success  with  which 
musical  backgrounds  have  been 
supplied  through  recordings. 

Potential  dynamite,  although  not 
so  pressing  as  the  musicians  at  the 
moment,  is  the  technician  union 


situation.  At  NBC's  video  station, 
WNBT,  the  technicians  are  mem- 
bers of  the  National  Assn.  of 
Broadcast  Engineers  and  Tech- 
nicians, whose  contract  with  NBC 
gives  the  union  control  over  all 
technical  equipment.  The  definition 
of  that  phrase,  and  whether  it  in- 
cludes cameras,  lights  and  other 
television  apparatus,  may  lead  to  a 
dispute  over  union  jurisdiction  as 
bitter  as  the  present  NABET-APM 
fight  over  platter  turning. 

Unions  Making  Bids 
The  International  Alliance  of 
Theatrical  and  Stage  Employes 
(lATSE)  and  Moving  Picture  Ma- 
chine Operators  of  the  United 
States  and  Canada,  which  will  un- 
doubtedly supply  the  projectionists 
for  video  programs  on  film  as  it 
does  for  theater  movies,  also  has 
its  eyes  on  other  technical  opera- 
tions of  television.  At  WCBW,  the 
CBS  video  station,  where  the  tech- 
nicians are  members  of  the  Inter- 
national Brotherhood  of  Electrical 
Workers,  the  jurisdictional  ques- 
tion may  possibly  be  settled  by  a 
ruling  from  the  AFL  national  of- 
fice, as  both  lATSE  and  IBEW  are 
AFL  unions. 

American  Communications  Assn., 
CIO  union  with  jurisdiction  over 
broadcast  engineers,  is  also  likely 
to  enter  the  video  picture  and  make 
its  bid  for  the  right  to  give  its 
members  the  many  jobs  that  opera- 
tion of  television  cameras  and 
lights  is  certain  to  produce. 

Wage  Problem  Looms 

In  'the  field  of  performers,  apart 
from  musicians,  AFRA,  Actors' 
Equity  and  Screen  Actors  Guild 
several  years  ago  set  up  a  joint 
television  committee  to  watch  de- 
velopment of  this  new  field  of  em- 
ployment for  their  members.  So  far 
these  unions  have  limited  their  de- 
mands on  television  to  requiring 
their  members  to  report  details  of 
video  employment,  including  hours 
worked  and  pay  received.  They 
have  established  no  minimum 
scales,  adopting  the  theory  that 
if  one  of  their  members  wants  to 
gain  experience  before  the  cam- 
eras at  a  low  fee  it  is  all  right  for 
him  to  do  so  as  long  as  the  televi- 
sion broadcasting  company  does 
not  exploit  him  for  its  own  profit. 

Undoubtedly  these  talent  unions 
will  present  their  demands  on  tele- 


REACH  m./JcU0 
SALT  LAKE  MARKET 

KDVL 

UTAHS  NBC  STATION 


Utah  hat  on«  of  the  highest  per  capita 
ratings    as    a    radio    iistening  market. 

JOHN  P?_«iR  &  CO.  National  Representative 


Just  lift  your 

Receiver 

for  information  on 
markets  and  radio 
in  the  great 


Middlewest  and  Soutliwest 


It's  easy  to  obtain  accurate,  up-to- 
the-minute  information  from  any 
Taylor-Howe-Snowden  representa- 
tive. Test  it — see  for  yourself.  Ours 
is  a  service  which  is  extra  helpful 
in  many  extra  ways! 


Taylor-  -  uwe-Snuwden 


affiliates 

OKLAHOMA  STATIONS         TEXAS  STATIONS 
AND  OKLAHOMA 


NETWORK 

KADA— Ada 
KBIX— Muskogee 
KCRC— Enid 
KGFF — Shawnee 
KOME— Tuba 
KTOK— Oklahoma  City 
KVSO — Ardmore 

LOUISIANA  STATION 
KRMD — Shreveport 


KFDM — Beaumont 
KFYO— Lubbock 
KGNC— Amarillo 
KRGV— Weslaco 
KTSA — San  Antonio 

LONE  STAR  CHAIN 
KFYO — Lubbock,  Texas 
KGKO— Ft.  Worth,  Dal- 
las, Texas 
KGNC — Amarillo,  Texas 
KRGV — Weslaco,  Texas 
KTSA — San  Antonio, 
Texas 

KXYZ — Houston,  Texas 


sales  offices 


General  Offices:  Amarillo,  Tex- 
as, Radio  Building;  Telephone: 
4242;    General   Manager:  Alex 


Neu)  York  18:  19  West  Forty. 
Fourth  Street;  Telephone: 
Murray  Hill  2-2485;  Manager: 
Jack  Keasler. 

Chicago  1:  360  North  Michi- 
gan Avenue;  Telephone:  State 
5260;  Manager:  Tom  Peterson. 

Dallas  1:  805  Tower  Petroleum 


Building;  Telephone:  Riversid. 
5663;  Manager:  Clyde  Melville 


Hollywood 
Granite 


Hollywood:  6362 
Blvd. ;  Telephone 
6113. 


Salt  Francisco:  681  Market 
Street;  Telephone:  Garfield 
5512. 


Seattle: 
Telepho 


2101  Smith  Towe 
e:  ElUott  7417. 


Portland:  Studio  Building; 
Telephone:  Beacon  4107. 
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HVt.0ST0H.*HKSl«»k»WB5, 

Viiisiness  men,   mis 


disbursing  of  the  funds  -^^^  you,  not  announce 

Here  is  what  they  bought ..  pr  g 
„,ents  or  station-breaks: 
BANK 


BANK 

THE  PROVIDENT 
INSTITUTION  FOR 
SAVINGS 
THE  SOUTH'BOSTON 

^"savings  bank 

THE  FIRST 
NATIONAL  BANK 
OF  BOSTON 

NORTHEAST 
FEDERAL  SAVINGS 

LEAGUE 


p  R  O  G  R 

"Dress  Parade."  A  re- 
corded show,  emceed 


corded  show, , 
Malcolm  McCormack 

"News,"  with 
Carl  Caruso 

"Sunday  at  4:30,"  with 
ArSTur  Fiedler.  45-p.ece 

orchestra. 

"Yankee  Yarns  "  with 
Alton  HallBlackmgton 

"Frontline  Headlines," 
with  John  Barry 


Monday,  Wednesday 
and  Friday 
7,05  -  7:25  A.  M. 

Sunday, 

1..00-1:15P-M- 
Sunday, 

4.30-5.00  P.M. 


Friday, 

7.30  .  7:45  P.  M. 

Monday,  Wednesday 
and  Friday 
7.45  -  8:00  P.  M- 


THE  NATIONAL 

cHAWMUTBANK  w.^-j- 

'"of  boston  include  more  banks 

It  is  sigr^ificant  indeed  that  WBZ  sho  ^^^^^^ 

in  ts  Foster  of  ^P-^   ?  t  to  wLk,  what  agenctes  and 

:-a":r:t— ^^^^ 

andWBZA. 


?TON  -  SPB1NCFI6L0 


WESTINfiHOUSE  RADIO  STATIONS  Inc 

O     •     KEX     •     KYW     •     KDKA     •  WBZ 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES-EXCEPT 


WBZ     •     W  B  Z  A 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES-EXCEPT  KEX 
KEX   REPRESENTED    NATIONALLY   BY   PAUL   H.  RAYMER  CO. 
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AN  AUTHENTIC  SURVET  OF 

IN  THE  SYRACUSE 

At  Last!  The  1945  factual,  C.P.A.  Certified 


THE  city  of  Syracuse,  where  205,967  people  live  in  55,452 
radio  homes,  is  the  center  of  a  40-mile  retail  area  where 
live  395,437  more  people  in  98,320  additional  radio  homes. 
Thus  there  is  a  total  of  601,134  people,  153,772  radio  homes 
in  the  40-mile  radius  of  station  WSYR. 
This  is  only  a  part  of  WSYR's  more-than-a-million  pop- 
ulation primary  coverage  within  its  own  market,  but  it 
is  a  concentrated  market  of  extreme  importance.  For  that 
very  reason  we  determined  to  take  the  guesswork  out  of 
radio  listening  habits.  We  wanted  an  authentic  poll  on 
which  we  could  place  reliance. 

So  WSYR  took  the  most  logical  step  to  obtain  an  unim- 
peachable survey  of  station  leadership  in  this  area.  We 


turned  the  problem  over  to  two  reputable  Syracuse  firms, 
specifying  only  that  we  wanted  a  conclusive  mail  study 
made  and  we  authorized  them  to  make  such  a  study  on  a 
scientific  basis.  These  firms  were:  The  Syracuse  Letter 
Company,  and  the  accounting  firm  of  Stover,  Butler  and 
Murphy. 

The  results  were  truly  amazing!  Replies  were  received 
from  1  out  oi  every  28  radio  homes  in  the  Syraeuse  retail 
area.  A  total  of  5,493  were  tabulated  and  certified. 

The  charts  below  carry  the  story.  Here  is  the  final  answer 
to  an  authentic  survey  of  the  question  of  which  station  has 
leadership  in  one  of  the  nation's  richest  markets. 


Question:  TO  WHAT  STATION  DO  YOU  LISTEN  MOST  AT  NIGHT? 

WSYR  STATION  B 

Answer:      ■■■  station_c     station  d 


OTHERS 


Question:  TO  WHICH  STATION  DO  YOU  LISTEN  MOST  DAYTim? 

WSYR 


Answer: 


STATION  B 


STATION  C 


STATION  D 


OTHERS 


Conclusion:  TOTAL  AVERAGE  DAY-PLUS-NIGHT  LISTENERS! 

WSYR 

STATION  C   


STATION  B 


OTHERS 


IJSow  WSYR,  Syracuse  ^srocro 


RADIO  STATION  IHDEBSHIP 
TRADING  AREA ! 

Study  of  Radio  SMion  Leadership 


(In  Syracuse  city  limits  only) 

Question:  TO  WHICH  STATION  DO  YOU  LISTEN  MOST  AT  NIGHT? 

STATION  B  ^ 

STATION  D 


WSYR 


Answer: 


*Bob  Hope 
*Jack  Benny 


Who  ]s  Your  Favorite  Radio  Comedian? 

^^McGee  &  Molly       =^Joan  Davis  ^^Abbott  &  Costello    *Bob  Burns 

*Eddie  Cantor  *Charlie  McCarthy     *Gildersleeve  Burns  &  Alien 


Listed  in  order  of  preference  as  sliown  by  ffii's  study.  ^Indicates  tteard  over  WSYR 


Who  is  Your  Favorite  Radio  Singer? 


<°Bing  Crosby 
Kate  Smith 


^Frank  Munn 
Frank  Sinatra 


Nelson  Eddy  *Richard  Crooks 

''J.  Charles  Thomas    "^Dinah  Shore 


*Ginny  Simms 
*Dick  Haymes 


Listed  in  order  of  preference  as  sAown  by  this  study.  *  Indicates  heard  over  WSYR 


Who  is  Your  Favorite  Radio  Commentator? 


^Thomas 
Heater 


''Vadeboncoeur 
Winchell 


Lewis 
^Ekins 


Williams 
'Kaltenborn 


Swing 
St.  John 


Listed  in  order  of  preference  as  shown  by  this  study.  *  Indicates  heard  over  WSYR 


LEADERSHIP  IS  GAINED  BY  QUALITY  PROGRAMS  BACKED  BY  CAPABLE,  SINCERE  STATION 
MANAGEMENT.  WSYR  HAS  THOSE  FACTORS  AND,  MAKE,  NO  MISTAKE,  WSYR  HAS  LEADERSHIP 


OP  THE 
WORLD'S 
BETTER 
RADIO 


STATIONS 


REPRESENTED  BY  JOHN  BIAIR  I  CO. 


WWYA 

WHEELING^W.VA. 


YDU  CAN  BANK  DN  US/ 


vision  when  sets  are  on  sale  and 
the  art  begins  big  time  operation 
to  develop  audiences  salable  to 
sponsors.  An  inter-union  dispute 
over  jurisdiction  is  possible  here, 
as  none  of  the  three  organizations 
has  relinquished  its  claim  to  con- 
trol of  this  new  field,  but  it  is  con- 
sidered unliliely  on  the  basis  of  the 
past  history  of  these  unions,  which 
are  all  branches  of  the  Associated 
Actors  and  Artistes  of  America, 
parent  AFL  theatrical  union. 

It  has  been  pointed  out  that 
while  television  is  somewhat  like 
sound  broadcasting  and  somewhat 
like  motion  pictures  it  is  actually 
neither  of  them,  but  a  new  medium 
of  communication  that  is  just  start- 
ing to  develop.  It  requires  of  its 
backers  a  heavy  capital  investment 
and  a  willingness  to  operate  for  a 
considerable  period  of  time  with 
little  or  no  income.  Excessive  de- 
mands from  organized  labor  might 
well  retard  television's  growth  for 
many  years;  might  possibly  kill  it 
altogether.  Television  broadcasters, 
on  their  part,  must  offer  to  labor 
reasonable  wages  for  the  sake  of 
art  at  the  beginning  and  ample  op- 
portunities for  advancement  as  it 
develops  if  they  are  to  attract  the 
skilled  workers  they  need  from 
other  fields. 


KONP  Makes  Debut 

KONP,  new  local  in  Port  Angeles, 
Wash.,  operating  on  1450  kc  with 
250  w,  went  on  the  air  this  month 
with  an  informal  three-hour  open- 
house  program  which  attracted 
more  than  800  guests  who  inspected 
the  station.  A  half-hour  program, 
featuring  the  Port  Angeles  Concert 
Orchestra,  was  broadcast  from  the 
Elks'  Temple.  The  following  day 
KONP  presented  more  opening  pro- 
grams including  more  than  20 
transcribed  salutes  to  KONP  from 
other  stations  in  the  Northwest. 
KONP  is  owned  and  operated  by 
Evening  News  Press  Inc.,  local 
printing  firm.  H.  J.  McAllister,  for- 
merly of  KVI  Tacoma  and  KHQ- 
KGA  Spokane,  is  general  manager; 
J.  P.  Ernst,  formerly  of  KVOS 
Bellingham  and  KTBI  Tacoma,  is 
chief  engineer;  Mrs.  Mildred  Ernst, 
lately  of  KPOW  Powell,  Wyo.,  is 
saleswoman  and  announcer;  Mrs. 
Allen  Munro,  new  to  radio,  is  traf- 
fic manager;  and  Stan  Parker,  also 
new  to  radio,  is  operator-announc- 
er. Studios  are  located  at  313  W. 
First  St.,  Port  Angeles. 


BROADCASTING  butchers  prepar- 
ing brew  for  1,800  servicemen  who 
were  provided  with  food  and  enter- 
tainment at  the  Chicago  USO  when 
WBBM  Chicago  took  the  service 
club  over  are  (1  to  r)  :  J.  Kelley 
Smith,  station  general  sales  man- 
ager; Ben  Orloff,  purchasing 
agent;  Jack  Van  Valkenburg,  as- 
sistant general  manager. 


MacGregor  Royalty 

SETTING  A  PRICE  on  "know 
how",  C.  P.  MacGregor  Co.,  Los 
Angeles  transcription  service,  has 
announced  that  firms  using  its  re- 
cording facilities  will  pay  a  royal- 
ty of  one  cent  per  side  on  all  pho- 
nograph recordings  in  addition  to 
mechanical  cost  of  original  master. 
Commenting  on  the  new  fee,  C  P. 
MacGregor,  head  of  firm,  said: 
"For  fifteen  years  we  have  been 
building  an  experience  of  'know 
how'  in  the  recording  business.  We 
feel  that  we  have  much  more  to 
offer  than  the  mere  process  of  elec- 
trically recording  and  that  we  are 
entitled  to  participate  in  the  suc- 
cess of  any  records  we  make  along 
with  the  composers,  publishers, 
artists  and  musicians  union." 


Favor  Congress  on  Air 

BROADCASTS  of  Congress  are 
favored  by  almost  half  the  persons 
polled  on  that  question  in  De- 
cember by  the  WOR-Crossley  Con- 
tinuing Study  of  Radio  Listening 
in  the  New  York  area.  Men  favored 
the  proposition  slightly  more  than 
women,  with  52.3%  of  the  789  men 
interviewed  voting  "yes",  while  only 
46.7%  of  the  2,706  women  polled 
voted  affirmatively.  Congressional 
broadcasts  would  be  authorized  by 
a  joint  resolution  introduced  in  the 
House  by  Rep.  Coffee  (R-Wash.) 
[Broadcasting,  Feb.  12]. 


SPORTS 


"After  listening  to  WFDF  Flint, 
the  President  bought  an  extra 
E-Bond" 
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DAIRY'S  GUARANTEED  FORMULA 

Good  Response  Obtained  from  Program  Dedicated 
— :  To  Employes  in  the  Service  


ROMPT  and  enthusiastic  audi- 
ice  cooperation  is  practically 
uaranteed  by  a  simple  and  inex- 
ensive  hook  in  the  Pevely  Dairy 
,  •  o.  program  Easy  Listening,  9-9:40 
'.m.,  Monday  through  Friday  on 
;WK  St.  Louis. 

Written  and  produced  by  Huif- 
lan  Adv.  Agency,  the  program  is 
'  ,edicated  to  the  236  Pevely  men 
f  kid  women  now  in  uniform. 

i  f,  Four  Parts 

'  It  consists  of  four  parts:  (1)  the 
itroduction,  explaining  the  pur- 
ose,  (2)  reminder  to  listeners  to 
'rite  friends  and  relatives  in  the 
srvices,  and  a  tie-in  with  the  vari- 

,  us  war  drives,  (8)  the  highlight 
f  the  show — a  letter  from,  or  a 
ersonal  interview  with  a  Pevely 
inployee  now  in  uniform,  (4)  the 

I  jhly  commercial   "selling"  Pevely 


products — a  brief  closing  announce- 
ment. The  program  is  interspersed 
with  music  and  news  of  other  Peve- 
1 ,'  employes  in  service. 

The  hook  in  the  promotion  is  a 
plain  mimeographed  card,  deliv- 
ered, with  the  milk,  daily,  to  all 
customers  formerly  served  by  the 
Route  Salesman  who  is  to  be  inter- 
viewed or  whose  letter  is  to  be  read 


forthcoming 
irecedes  that 
by  a  day  or 


who  as  Rout'' 


over   the    air   on  a 
broadcast.  The  card 
particular  program 
two. 

It  reads: 

Remember  Bill  Jones 
Salesman  in  your  district  was  proud 
to  ser-e  you  with  Pevely  Irradiated 
Milk  and  other  Super-Test  Dairy 
Products  and  who  joined  up  with 
Uncle  Sam?  We  have  heard  from  him 
and  you  will  l)e  glad  to  know  he  is 
doing  well. 

The    EdKi/    Lisfeniny    program  at 


Lt.  Randolph  H.  Ogg 

LT.  RANDOLPH  H.  OGG,  USMC, 
and  former  member  of  the  engi- 
neering staff  of  KGVO  Missoula, 
Mont.,  was  drowned  in  the  South 
Pacific  Feb.  4.  Lt.  Ogg  was  a  radar 
specialist,  in  charge  of  a  radio 
station  on  Johnson  Island,  700  mi. 
southwest  of  Pearl  Harbor  at  the 
time  of  his  death.  His  wife,  two 
children  and  his  parents  survive. 


9 :00  a.  m.  Feb.  15  over  KWK  is 
dedicated  to  him,  and  a  letter  will  be 
read  telling  of  some  of  his  wartime 
experiences.  If  you  care  to  write  to 
him,  send  a  letter  to  us  and  we  shall 
be  glad  to  forward  it  (etc.). 

There  is  a  flood  of  letters,  'phone 
calls  and  inquiries  following  each 
broadcast.  A  recording  of  the  in- 
terview or  letter-reading  portion 
of  the  program  is  made  during  the 
broadcast  by  the  Technisonic  Re- 
cording Labs.  This  is  pressed  at  70 
revs,  for  home  phonograph  repro- 
duction and  is  given,  by  the  dairy, 
to  the  serviceman  or  woman  or  to 
his  family. 


27  MIL 


DOLLAR  MEAT  MARK?! 


ONE  OF  MANY 
SOURCES  OF  RICH 
SPENDING  POWER 
FOR 

LUBBOCK 


27  million  dollars  worth 
of  meat  can't  leave  o 
market  without  money 
turning  over.  Couple  this 
juicy  income  with  all  the 
other  activities  we  have 
out  here  and  you  have 
a  fancy  147  million  dol- 
lar effective  income  at 
which  to  smack.  Wanfa' 
know  the  best  way  to  do 
the  job,  and  at  the  low- 
est cost?  Why,  throu^gh 
KFYO,  of  course! 


GRIM  BACK  IN  U.  S. 

'Voice  of  China'  Returns 
— For  Speaking  Tour  


GEORGE  GRIM,  known  as  the 
"Voice  of  China"  on  XGOY,  and 
former  Minneapolis  Star  Journal 
&  Tribune  radio  promotion  direc- 
tor, is  back  in  this  country  after 
a  year  and  a  half  as  radio  advisor 
to  the  Chinese  Government.  Mr. 
Grim  will  speak  to  an  estimated 
50,000  Minnesotans  on  the  politi- 
cal, economic  and  social  picture  in- 
side China. 

Leaving  his  radio  post  with  the 
Minneapolis  papers  in  March, 
1942,  Mr.  Grim  became  a  private 
in  the  Army,  later  earning  a  com- 
mission, and  in  1943  the  State 
Dept.  borrowed  him  from  the  Army 
and  loaned  him  to  the  Chinese  Gov- 
ernment which  summoned  him  to 
Chungking.  While  there  he  worked 
with  high  officials  of  the  Chinese 
Government  and  traveled  through- 
out Free  China. 

Mr.  Grim  has  been  averaging 
three  to  five  speeches  daily  before 
civic,  professional  and  business 
groups  on  his  current  speaking 
tour  which  will  end  March  1. 


N.  Y.  OWI  Session 

MORE  than  half  of  the  60-odd  sta- 
tions in  New  York  State  and  north- 
ern New  Jersey  have  already  ac- 
cepted an  invitation  to  meet  in  New 
York  March  7  to  discuss  with  OWI 
officials  the  best  means  in  which 
they  can  support  the  war  eifort. 
Date  is  the  day  before  the 
NAB  district  meeting  in  New  York, 
March  8-9.  David  Frederick,  OWI 
director  of  war  programs,  and 
George  Ludlum,  radio  director  of 
the  OWI's  domestic  branch,  will 
meet  with  the  broadcasters  for  an 
informal  discussion  of  any  problems 
now  bothering  the  station  men 
about  the  handling  of  war  mes- 
sages. 


'Cafe  Tropics'  Shift 
WITH  purchase  of  half  interest  in 
Cafe  Tropics  by  Tom  Breneman, 
m.c.  of  daily  Blue  program,  Breakfast 
ill  Hollywood,  and  his  partners  in 
the  show,  series  shifts  originating 
point  to  that  restaurant  on  March 
26.  Associated  with  Breneman  in  deal 
are  Raymond  R.  Morgan,  head  of 
Raymond  R.  Morgan  Co.,  Hollywood 
advertising  agency ;  Chet  Mittendorf, 
KFWB  Hollywood  account  executive, 
and  John  Masterson,  program  man- 


BLUE  NETWORK  AFFILIATE 
MEMBER  OF  LONE  STAR  CHAIN 

1340  ON  YOUR  DIAL 

T..    w  ■       X  XL    o    XL  n.  •       XT        \uBd^OCK,  TEXAS 

The  Voice  of  the  South  Plains  of  Texas / 


CAMPUS  CHRISTIANS 

427  WEST  5th  STREET 
LOS.  ANGELES  13,  CALIFORNIA 
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THi  OUTSIDE*  IS  MIGHTY 
IMPORTANT 

on  the  Pacific  Coast,  too! 


*Half  the  retail  sales  on  the  Pacific  Coast  are  made  OUTSIDE  the  counties  in  which  Los  Angeles, 
San  Francisco,  San  Diego,  Oakland,  Portland,  Seattle  and  Spokane  are  located. 


All, 


.  4  networks  cover  the"inside  market'  of 
the  Pacific  Coast,  but  only  Don  Lee  completely  covers 
the"outside  market"  (where  half  the  retail  sales  are  made). 

How  come?  Because  most  markets  on  the  Pacific  Coast 
are  surrounded  by  mountains  5,000  to  15,000  feet  high 
and  the  long-range  broadcasting  of  the  other  networks 
doesn't  work. 

Don  Lee  is  the  only  network  with  enough  stations  (38) 
to  do  the  job.  A  special  Hooper  coincidental  telephone 
survey  of  276,019  calls  (largest  ever  made  on  the  Pacific 


Coast)  showed  60  to  100%  of  listeners  in  the  "outside 
market"tuned  to  Don  Lee  stations. 

Coverage  of  the  "inside  half?"  Don  Lee  has  that,  too. 
Regular  Hooper  reports  of  the"inside  market"reveal  that 
during  1944  all  of  the  shows  that  switched  from  any  of 
the  other  3  networks  to  Don  Lee  received  higher  Hooper 
ratings  within  13  weeks! 

All  of  which  goes  to  prove  that  a  good  radio  show  on 
Don  Lee  has  more  listeners  than  the  same  show  on  any 
other  network  on  the  Pacific  Coast. 


The  CNations  Qreatest  Regional  J^etwork 


DON  LEE 


THOMAS  S.  LEE,  PrcsiJctIt 

LEWIS  ALLEN  WEISS,  Vicc-Prcs.&  Gen.Mgr. 

5515  MELROSE  AVE., HOLLYWOOD  38,CAL. 

Represented  Narionally  by  John  Blair  8f  Co. 
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Graduate  Home  economists  conduct  both  "The  Food 
Scout,"  informing  listeners  daily  on  best  buys  in 
produce  by  remote  wire  from  the  Kansas  City  food 
terminal,  and  "The  Happy  Kitchen,"  cookery  clinic 
to  aid  housewives  with  their  wartime  problems. 


Homespun  philosophy  has  made  Caroline 
Ellis  a  network  personality.  Her  "Happy 
Home"  is  widely  recognized  for  the  im- 
portant wartime  service  it  providss  home- 
makers  throughout  the  Heart  of  America. 


!|  Phil  Evans 
fj!  Director  of 
li   Farm  Service 


By  remote  wire  from  KMBC 
Service  Farms,  20  miles  south 
of  Kansas  City,  down-to-earth 
farm  chats  are  broadcast  three 
times  daily.  Modern  farming 
methods  are  put  into  practical 
application,  and  listeners 
share  in  the  findings. 


Twenty-five  years  of  radio  have  witnessed 
the  growth  of  a  great  institution  in  the 
Heart  of  America  known  as  KMBC  of 
Kansas  City  —  a  basic  CBS  affiUate.  In 
June,  1920,  Arthur  B.  Church  came  to 
Kansas  City  to  begin  the  buikling  of  what 
is  today  —  KMBC.  Under  his  pioneering 
guidance,  KMBC  has  become  more  than 
just  a  radio  station.  Today  it  stands  as  a 
vital  factor  in  the  community  Hfe  of  almost 
two  niilHon  middlewesterners. 


For  the  sixth  consecutive  year  KMBC  was 
granted  by  the  Kansas  City  livestock  interests, 
including  the  stock  yards  company,  livestock 
exchange  and  the  traders  exchange  the  exclu- 
sive right  to  broadcast  official  reports  direct 
from  America's  largest  livestock  building. 


Sam  H.  Bennett 

Vice  President 
and  Sales  Director 


KMBC  is  nationally  known  for  the  contribu- 
tions of  its  executive  staff  to  the  progress  o£ 
the  broadcasting  industry.  In  physical  prop- 
erties KMBC  marks  radio's  25th  anniversary 
with  newly  remodeled  and  expanded  offices, 
row  on  both  tlie  10th  and  11th  floors  of  the 
Pickwick  Hotel  in  Kansas  City. 


KM8C 


After  leadership  since  1941  in 
the  field  of  experimental 
high  frequency  transmission, 
KMBC-FM  went  on  the  air 
commercially  in  1944  with 
perhaps  the  greatest  schedule 
of  any  FM  station.  Here  is 
another  Arthur  B.  Church  for- 
ward step  in  ever  broadening 
horizons — an  extra  service  at 
no  extra  cost! 


John  Cameron 

SWAYZE 


Henry  Goodman 


X 


"  Widely  recognized  for  its  department  of  full- 
time,  expertly  qualified  newsmen,  KMBC  is 
first  with  the  news  from  both  Associated  Press 
and  United  Press  wire  services. 


KMBC 


OF  KANSAS  CITY 

Free  &  Peters,  Inc. 


Of  Course — KMBC-FM — an  extra  service  at  no  extra  cost 
SINCE  1928 -BASIC  CBS  AFFILIATE  FOR  MISSOURI  AND  KANSAS 


Promotion  has  long  played  a 
prominent  role  in  the  successful 
operation  of  KMBC.  "Practicing 
what  it  preaches,"  a  generous 
budget  is  set  aside  each  year  for 
furthering  the  sales  and  prestige 
of  KMBC's  advertising  clients. 


E.  P.  J.  Shurick 

Director  of  Promotion, 

Press  Relations  and  Merchandising 


KMBC's  sports  coverage  includes  play-by-play 
accounts  of  important  events  plus  twice  nightly 
summaries  from  the  field  of  sports.  The  "Three 
Ring  Sports  Circus"  is  one  of  radio's  most 
unique  program  ideas. 


All's  Unclear  Ahead 

WITH  EACH  passing  day,  the  complexities  of 
the  business  of  broadcasting  step  up.  Plans  for 
postwar  spectrumwide  allocations  are  in  the 
making,  with  oral  arguments  on  the  proposed 
new  assignments  scheduled  next  week.  Now 
the  FCC  has  called  for  May  9  a  hearing  to 
reappraise  clear-channel  service  and  assign- 
ments. Inevitably  draAvn  into  it  is  the  burning 
issue  of  higher  power. 

An  order  of  broad  scope  has  been  issued  by 
the  Commission.  Conceivably,  the  FCC  under 
it  could  consider  (and  possibly  invoke)  a  full- 
scale  realignment  of  standard  broadcast  serv- 
ice. It  could  make  all  channels  clear,  leaving 
to  FM  the  urban  service  obligation  of  the 
future.  Or  it  could  make  all  channels  non- 
clear,  and  relocate  stations  to  provide  equiva- 
lent service  and  signal  strength  throughout 
the  country. 

In  calling  the  hearing — the  first  on  clear 
channels  since  1938 — the  Commission  appears 
to  be  pursuing  a  properly  indicated  course. 
There  are  a  half-dozen  clear-channel  duplica- 
tion applications  pending,  as  well  as  clear- 
channel  station  petitions  for  vastly  increased 
power.  The  Commission  must  determine  a  pol- 
icy before  it  can  consider  these  applications. 
There's  no  chance,  under  existing  wartime 
freezes,  of  doing  anything  about  those  applica- 
tions. But  when  the  war  ends,  both  Govern- 
ment and  industry  should  be  set  to  go. 

It  is  evident  the  Commission  wants  to  get 
into  all  the  facts.  The  order  itself  is  enough 
to  cause  broadcasters  to  wince,  for  the  topics 
run  the  gauntlet  of  social  and  economic  as 
well  as  technical  principles.  Implicit  in  the 
order  is  the  desire  to  determine  whether  there 
should  be  a  general  relocation  of  clear-channel 
stations,  so  optimum  service  could  be  pro- 
vided. Then  comes  the  question  of  whether  a 
station  perfectly  located  in  the  middle  of  the 
Great  American  Desert  (from  the  technical 
standpoint)  could  survive  economically.  It 
couldn't. 

The  Commission  doubtless  will  take  into 
account  the  view^  of  other  nations  on  the  hemi- 
sphere on  clear  channels.  There's  the  an- 
nouncement in  this  issue,  for  example,  of 
Emilio  Azcarraga,  owner  of  XEW  Mexico 
City,  that  he's  shopping  for  a  1,000,000  w 
transmitter  for  installation  when  war  condi- 
tions permit.  That's  twice  the  power  ever  used 
in  the  United  States.  The  present  maximum  is 
.50,000  w.  Other  South  American  nations  are 
talking  power  above  1,000,000  w. 

Will  we  be  content  here,  the  cradle  of  radio, 
to  have  our  neighbors  blasting  in  with  direct 
broadcast  sei-vice? 

We  think  the  Commission  should  get  the 
facts.  First,  however,  we  feel  broadcasters, 
present  and  prospective,  should  be  advised 
whether  they  will  be  permitted  to  operate  FM 
and  AM  stations  in  the  same  market  (and 
television  too),  and  whether  FM  stations  will 
be  allowed  to  carry  AM  programs.  All  radio 
progress  will  be  retarded,  it  is  evident,  if  such 
dual  ownership  is  not  permitted  and  if  dual 
program  service  is  in  any  way  blocked. 


Slave  Radio  or  Free  Press 

CAN  THE  press  remain  free  if  radio  is  half- 
slave?  Can  the  press  stand  by  when  the  liber- 
ties of  any  medium  are  threatened? 
Heed  these  words: 

Free  speech  is  bracketed  directly  with  a 
free  press  both  in  the  Bill  of  Rights  and  iu  the 
State  Constitutions,  and  under  that  heading 
there  is  much  to  be  pondered.  .  .  .  radio  must 
rely  for  its  freedom  on  that  very  principle  of 
liberty  which  was  penned  in  1789.  ...  If  a 
free  radio  should  find  its  very  existence  threat- 
ened, should  not  such  a  threat  become  the 
instant  and  commanding  concern  of  a  free 
press  ? 

Those  are  not  the  words  of  a  broadcaster 
or  a  legislator.  They  were  spoken  by  Byron 
Price,  on  leave  as  executive  editor  of  the  As- 
sociated Press  to  serve  as  wartime  Director 
of  Censorship.  The  occasion  was  an  address 
last  week  (page  13)  on  the  installation  of 
an  original  copy  of  the  Bill  of  Rights  in  the 
Library  of  Congress. 

Those  challenging  words  demonstrate  why 
Byron  Price  is  one  of  the  great  journalists  of 
our  time  and  why  he  has  won  such  high  stat- 
ure as  a  wartime  official. 


Beating  the  Bandwagon 

WAS  IT  NOT  that  esteemed  journal  of  the 
Fourth  Estate,  Editor  &  Publisher,  which 
stated  editorially  that  the  Broadcast  Meastire- 
ment  Bureau  plan  for  determining  size  of  lis- 
tening audience  was  inadequate? 

If  the  gentlemen  of  the  press  will  be  seated 
for  a  moment,  we  will  quote-unquote  from  a 
news  story  appearing  on  Page  23  of  the  Jan. 
28  issue  of  the  New  York  Herald  Tribune, 
a  newspaper  distinguished  for  its  reportorial 
integrity  and  perhaps  for  the  fact  that  it  owns 
no  broadcasting  station. 

QUOTE  A  growing  practice  of  overcharging 
for  radio  repairs  here  was  blamed  yesterday  by 
leading  radio  distributors  on  a  flourishing  black 
market  in  scarce  parts  and  materials  and  the 
apparent  willingness  of  many  radio  owners  to 
pay  almost  any  price  in  order  to  get  ailing  sets 
into  working  condition  again.  UNQUOTE 

Any  practice  which  encourages  a  black  mar- 
ket is  regrettable.  We  do  not  condone  it.  But 
it  is  interesting,  is  it  not,  that  people  will  pay 
any  price  to  get  their  radio  receivers  in  work- 
ing order? 

Springing  lightly  from  this  premise,  one 
can  only  suggest  that  if  Editor  &  Publisher 
does  not  choose  to  believe  the  evidence  which 
will  be  forthcoming  when  BMB  gets  under- 
way, it  might  turn  to  the  columns  of  the  dis- 
tinguished periodicals  which  it  represents  as 
a  trade  journal. 

Meanwhile  it  behooves  broadcasters  to  move 
with  all  determination  toward  making  effective 
the  proposed  plan  for  establishing  standard 
measurements  of  radio  audiences.  Broadcasters 
no  longer  should  expect  national  advertisers  to 
accept  heterogeneous  standards,  some  good  and 
some  bad,  in  allocating  their  radio  budgets. 
The  enthusiastic  support  given  to  the  BMB  by 
the  AAAA  and  the  ANA  is  in  itself  evidence 
that  a  standard  plan  is  desirable. 

The  BMB,  which  is  attracting  supporters  as 
the  Bureau's  president,  Hugh  Feltis,  tours  the 
NAB  regional  conferences,  may  not  fulfill  all 
requirements.  Neither  does  the  ABC  for  news- 
papers. But  the  BMB  is  a  step  in  the  right 
direction,  a  step  that  can  become  a  measured 
stride  if  broadcasters  throughout  the  nation 
will  join  up  now  and  not  wait  until  the  band- 
wagon is  moving  along  under  full  throttle. 


LT.  COL.  JOHN  S.  HAYES 

HIS  is  the  American  Forces  Net 
work  with  the  AEF  on  the  road  to 
Berlin!" 

That  phrase,  uttered  a  hundred 
times  a  day,  is  the  banner  cry  of  American 
radio  sending  American  programs  to  a  G.  I 
audience  ploughing  democracy  into  soil  of 
Europe. 

The  man  principally  responsible  for  that 
welcome  salutation  is  a  young,  curly-haired 
lieutenant  colonel  whose  identity  card  reads 
"John  S.  Hayes".  (The  "S"  stands  fornothing.) 
Radio  remembers  Johnny  Hayes  as  the  hard- 
hitting young  Mutual  exec  for  whom  everyone 
predicted  big  things. 

Hayes  joined  the  American  Forces  Network 
at  its  inception  on  July  4,  1943,  as  captain. 
The  network  then  consisted  of  five  50  w  trans- 
mitters pumping  out  four  hours  of  programs  a 
day,  with  a  programming  staff  of  nine. 

Several  months  later,  in  February  of  '44,' 
he  achieved  his  majority,  and  shortly  there 
after  attained  to  the  complete  management  of 
the  operation. 

Under  his  banner,  the  net  expanded.  The 
primary  job  entrusted  to  the  colonel  by  the 
High  Command  was  the  planning  of  the  trans- 
mitter set-up  peculiar  to  the  needs  of  a  sub- 
stantial but  scattered  audience  spread  through- 
out the  breadth  of  the  United  Kingdom. 

He  had  soon  secured  for  the  network  with 
the  aid  of  the  BBC  and  a  crack  engineering 
staff,  personally  gleaned  from  the  rolls  of  for- 
mer radiomen  in  the  States,  a  unique  trans- 
mitter set-up  insuring  a  maximum  of  spot 
coverage  erected  in  a  minimum  of  time  with 
an  enviably  slight  expenditure  of  personnel 
and  equipment. 

As  the  network  grew  physically,  it  became 
imperative  that  the  programming  aspects^ 
keep  pace.  Hayes  combed  the  war  theater  forijj 
high  grade  broadcasting  personnel  with  sta- 
tion or  network  experience.  Before  he  had  con; 
eluded,  his  staff  comprised  a  cross  section  ,ofj 
American  radio  transplanted  to  the  soil  of  the 
United  Kingdom.  The  backgrounds  of  his  men,| 
incidentally,  read  like  a  station  listing  in  <■ 
Broadcasting  Yearbook. 

Represented,  among  many  others,  were  an 
nouncers  from  WMAL  Washington,  WCCOj 
Minneapolis,  NBC  New  York,  WLS  Chicago 
KYW  Philadelphia,  KMOX  St.  Louis.  Con- 
tinuity and  production  men  sprung  from  WLW| 
Cincinnati,  CBS  New  York,  WIP  Philadelphia; 
WBBM  Chicago.  Backgrounds  of  the  engineers] 
were  equally  widespread. 

In  short,  by  D-Day,  Hayes  had  weaned  thel 
organization  from  its  original  staff  of  nine] 
{Continued  on  page  ^9) 
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It  takes  an  INFORMED  Community... to  do  a  Community's  iobi 


Vrom  GEORGE  H.  BUCKLER,  Chairman 
Multnomah  County  March  of  Dimes: 
"Our  drive  has  gone  over  the  top.  Needless  to 
say,  we  feel  that  KOIN  did  more  than  its  part  in 
helping  us  reach  our  goal. . . .  The  broadcast 
(Footprints  in  the  Mile  of  Dimes) — interviewing 
victims  aided  by  our  funds — helped  a  great  deal 
in  telling  the  public  just  where  the  money  goes, 
and  what  good  it  does." 


No  preachers,  but  practical  doers,  RED'S  GANG 
"'P'of  KOIN  passed  around  a  March  of  Dimes  milk 

bottle  on  each  day's  broadcast  until  they  had 

filled  it  with  their  own  money.  Listeners  said 

"Count  me  in!"  with  hundreds  of  contributions. 

Another  job  for  Red's  Gang:  whipping  out  their 

Western  music  for  crowds  at  March  of  Dimes 
jj  jsidewalk  booth, 
te-: 
ofii 

\t 
W 

,U(  This  year  the  Polio  Fund  quota  of  Portland  and  Multnomah  County  was  $100,000.  And  the  com- 

''^  munity  did  its  job  by  oversubscribing  ...  to  the  tune  of  $150,000.  Sympathetic  understanding 

by  the  community  of  the  job  to  be  done  started  with  KOIN'S  traditional  Christmas  broadcasts 
from  Shriner's  Hospital  for  Crippled  Children  . . .  culminating  during  drive  with  broadcasts 
ranging  from  shiplaunching  that  opened  the  campaign  ...  to  FOOTPRINTS  IN  THE  MILE  OF 
DIMES,  a  compelling  visit  to  polio  victims  in  iron  lungs,  swim  pools,  hospitals  and  scattered 
homes.  One  of  the  most  successful  Public  Service  programs  ever  entered  in  KOIN's  log. 


wOIN's  Johnny  Carpenter  went  directly 
0  polio  victims.  His  broadcast  tour  in- 
luded  this  pool-side  chat  at  Portland's 
ewish  Community  Center. 


mm 


PORTLANDM  OREGON 


Kept  alive  by  iron-lung,  this  young  mother 
gave  impressive  climax  to  Johnny's  "Foot- 
prints in  the  Mile  of  Dimes"  broadcast. 


w8h 


FREE  &  PETERS  JilC. 


Nan  Representatives 


sales 


Washington 


NOTES 


HOKTON  HEATH  has  been  apppointed 
director  of  Information  of  NBC,  suc- 
ceeding ALBERT  E.  DALE,  Who  resigned 
Feb.  15.  Associated  with  RCA  interests 
since  1936,  Mr.  Heath  joined  NBC 
in  January  of  last  year  as  assistant 
to  FRANK  E.  MULLEN,  vice-president 
and  general  manager.  Joining  RCA  as 
assistant  manager  of  the  information 
department,  Mr.  Heath  was  promoted 
to  manager  In  1939,  and  became  di- 
rector of  advertising  and  publicity  in 
1940. 

HARRY  D.  HENSHEL,  former  president 
and  general  manager  of  WOV  New 
York,  has  been  promoted  from  major 
to  lieutenant  colonel.  He  Is  attached 
to  headquarters,  12th  U.  S.  Army 
Group,  in  France. 

MILTON  A.  ROMNEY,  with  RCA  Vic- 
tor Division  two  years  as  sales  repre- 
sentative in  the  Chicago  regional  office, 
has  been  appointed  sales  manager  for 
RCA  16  mm  equipment  in  the  Cleve- 
land area,  covering  Ohio,  Michigan, 
West  Virginia,  Kentucky  and  western 
Pennsylvania. 

MARK  WOODS,  Blue  president,  and 
WILLIAM  FEINBERG,  APM  Local  802 
president,  have  been  named  chairman 
and  vice-chairman  respectively  of  a 
joint  labor-management  committee  to 
cover  the  entertainment  industry  in 
New  York  In  war  fund  drives.  ROBERT 
SWEZEY,  MBS  vice-president,  Is  chair- 
man of  the  radio  division. 

H.  A.  JOHNSON,  national  advertising 
manager  of  the  Capital  Times,  Madi- 
son, Wis.,  since  1929  and  both  the  Cap- 
ital Times  and  Wisconsin  State  Jour- 
nal since  1939,  has  been  appointed 
business  manager  of  WIBA  Madison, 
effective  March  1.  L.  E.  HEINDEL,  ad- 
vertising director,  is  assuming  supervi- 
sion of  the  papers'  national  advertising 
department. 

MAJ.   GEORGE   O.   GILLINGHAM,  for 

two  years  on  leave  from  his  post  as 
chief,  information  section,  FCC,  last 
week  was  appointed  chief  of  the  infor- 
mation branch  in  the  office  of  the  Chief 
of  the  Chemical  Warfare  Service.  He 
headquarters  in  Washington. 
BRIG.  GEN.  DAVID  SARNOFF,  RCA 
president  on  leave,  delivered  an  address 
Feb.  18  at  the  Hotel  Astor,  New  York, 
before  800  guests  attending  a  "One 
World"  dinner  honoring  the  late  Wen- 
dell Willkie.  Gen.  Sarnolf  accepted  from 
Mrs.  Willkie  a  silver  plaque  and  scroll 
citing  the  General  for  his  "contribution 
to  international  understandhig". 
WILLIAM  PABST,  manager  of  KFRC 
San  Francisco,  has  been  designated  by 
the  networks  to  coordinate  radio  prep- 
arations for  the  World  Charter  Con- 
ference to  be  held  in  that  city  In  April. 
WALTER  HOLOHAN,  former  member  of 
the  advertising  department  of  the  Chi- 
cago Dally  News,  has  Joined  the  Blue 
local  and  spot  sales  office  in  Chicago. 
HERBERT  SONNENBURG,  former  sales 
promotion  director  of  WEBC  Duluth, 
Minn.,  has  been  appointed  to  a  similar 
post  by  Don  Lee  Broadcasting  System, 
Hollywood.  He  was  at  one  time  account 
executive  of  Stewart-Taylor  Adv.,  Du- 
luth. 

ALEX  COE,  new  to  radio,  has  become 
.  a  member  of  the  sales  staff  of  KMAC 
San  Antonio. 

HOWARD  CHASE,  chairman  of  the 
board  of  governors  of  the  Canadian 
Broadcasting  Corp.,  flew  to  England 
to  attend  the  conference  of  British 
Commonwealth  broadcasters  at  London, 
which  opened  Feb.  15.  Accompanying 
him  were  E.  L.  BUSHNELL,  CBC  direc- 
tor-general of  programs,  and  GORDON 
OLIVE,  CBC  chief  engineer.  They  are 
expected  to  be  at  the  conference  for 
some  weeks  and  then  to  tour  the  war 
fronts  where  the  CBC  has  Its  war  cor- 
respondents and  recording  units. 
MAJ.  I.  E.  LAMBERT,  who  has  been 
doing  special  work  for  A.  L.  ASHBY. 
vice-president  and  general  counsel  of 
NBC,  at  present  Is  handling  the  work 
formerly  supervised  by  J.  A.  McDONALD, 
assistant  general  counsel,  now  general 
attorney  for  the  Blue. 
CAPT.  JOHN  A.  KENNEDY,  president 
of  the  West  Virginia  Network  on  leave 
in  the  Naval  Reserve,  is  in  Florida  for 
several  weeks.  He  recently  returned 
from  an  overseas  mission  visiting  Na- 
val bases  In  both  the  Mediterranean  and 
European  theatres.  The  temporary 
leave  is  upon  advice  of  Navy  doctors. 


BRYAN  IS  LIBERATED 
FROM  PRISON  CAMP 

WRIGHT  BRYAN,  special  corre- 
spondent for  WSB  Atlanta  and  the 
Atlanta  Journal,  captured  by  the 
Germans  last  fall,  has  been  liber- 
ated, according 
to  word  received 
by  Mrs.  Bryan 
from  AP  Corre- 
spondent Eddy 
Gilmore  in  Mos- 


cow. 

There  are  no 
details  on  Bry- 
an '  s  liberation, 
but  Gilmore  said 
that  he  is  "free, 
Mr.  Bryan  well  and  safe". 
Bryan  is  known  to  have  been  at 
Oflag  64,  near  Szubin,  Poland,  as 
late  as  Dec.  10.  Oflag  64  is  one  of 
the  prisoner  of  war  camps  liber- 
ated by  advancing  Red  Army 
troops.  Bryan  was  captured  near 
Chamuont,  Prance,  Sept.  12,  1944. 
He  was  slightly  wounded.  He  was 
the  first  to  return  from  the  Nor- 
mandy beaches  with  an  eyewitness 
account  of  the  landings,  reciting 
the  details  of  his  flight  to  the  coast 
of  France  with  the  first  squadron 
to  deliver  Allied  troops.  Managing 
editor  of  the  Journal  and  a  WSB 
commentator,  he  went  to  England 
in  the  fall  of  1943. 


Westinghouse  Changes 
Names  of  Two  Divisions 

TO  DESCRIBE  more  accurately 
the  functions  of  the  Radio  Divi- 
sion and  the  Radio  Receiver  Divi- 
sion of  the  Westinghouse  Electric 
&  Mfg.  Co.  their  names  have  been 
changed  to  the  Industrial  Electron- 
ics Division  and  the  Home  Radio 
Division  respectively,  Walter 
Evans,  vice-president  in  charge  of 
all  radio,  radar  and  electronics  ac- 
tivities, announced  last  week. 

In  keeping  with  plans  made  last 
year  under  which  all  postwar  pro- 
duction of  radio  and  television  re- 
ceivers will  be  coordinated  in  one 
plant,  the  Home  Radio  Division 
has  moved  from  temporary  quar- 
ters in  Baltimore  to  a  permanent 
location  in  Sunbury,  Pa. 


Correction 

A.  GAUTHIER  of  CHLT  Sherbrooke, 
Que.,  and  president  of  the  Quebec 
Broadcasters  Assn.,  was  elected  vice- 
chairman  of  the  board  of  directors  of 
the  Canadian  Assn.  of  Broadcasters  at 
Quebec.  G.  R.  A.  Rice,  president  of 
the  Western  Assn.  of  Broadcasters, 
had  been  incorrectly  reported  new 
vice-chairman  of  the  CAB  board 
[Beoadoasting,  Feb  19]. 


NORMAN  J.  DICKENS,  formerly  of 
WTAM  Cleveland  and  WFLA  Tampa, 
has  been  named  commercial  manager 
of  WBAP-KGKO  Fort  Worth. 

SIDNEY  J.  FLAMM,  vice-president  and 
general  manager  of  WPAT  Paterson,  N. 
J.,  has  been  appointed  director  of  ra- 
dio publicity  for  the  American  Red 
Cross  War  Fund  Drive  in  North  Jersey. 

JOHN  E.  ROYAL,  NBC  vice-president 
in  charge  of  television,  is  at  NBC's 
West  Coast  headquarters  for  three  weeks 
to  discuss  video  plans  for  Hollywood. 
He  plans  to  address  the  Advertising 
Club  of  San  Francisco  on  television. 

J.  B.  FUQUA,  vice-president  and  gen- 
eral manager  of  WGAC  Augusta,  Ga., 
on  Feb.  10  married  DOROTHY  CHAP- 
MAN, formerly  with  the  Augusta  Con- 
cert Bureau.  Wedding  was  recorded  by 
WGAC  engineers. 
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REL  IN  PHILADELPHIA 
FM  STATION  WFIL-FM 

Frequency:  45.3  megacycles  • 
Input  to  final  amplifier:  11.3  KW 
Antenna  Output:  10  KW 
Total  hours  operation  to  date:  Over  4,500 
Type  of  Transmitter:  REL  No.  520  DL 


WFIL-FM  has  been  functioning  successfully 
since  November  10,  1941.  High  above  the  city 
of  Philadelphia,  this  station's  huge  tov/er  is 
a  monument  to  REL's  pioneering  in  staticless, 
high-fidelity  Frequency  Modulation,  utilizing 
the  Armstrong  Direct  Crystal  Controlled  Phase 
Shift  System  of  Modulation. 


MICHIGAN 
M.  N.  Duffy  &  Co.,  Inc. 
2040  Grand  River  Ave.,  W. 
Detroit,  Mich. 


Sales  Representatives 

MIDWEST 
REL  Equipment  Sales,  Inc. 
612  N,  Michigan  Blvd. 
Chicago,  111. 


PACIFIC  COAST 
N.  B.  Neeley 
5334  Hollywood  Blvd. 
Hollywood,  Cal. 


PIONEER   MANUFACTURERS   OF  FM   TRANSMITTERS   EMPLOYING  ARMSTRONG  PHASE-SHIFT  MODULATION 


RADIO  ENGINEERING  LABS.,  INC. 


RALPH  HOWARD  PETERSON,  recently 
returned  from  11  months  In  the  Medi- 
terranean theatre  where  he  covered  the 
Sicilian  and  Italian  campaigns,  has  been 
assigned  night  director  of  news  at 
WRC  Washington.  LEONARD  SCHLEI- 
OER,  returning  to  Washington  after  a 
brief  period  at  the  NBC  newsroom  in 
New  York,  wUl  cover  the  Army  and 
Navy. 

MARTIN  BLACK,  formerly  with  NBC, 
is  now  on  the  announcing  staff  of 
WGKV  Charleston,  W.  Va. 

ROBERT  WAGNER,  a  senior  in  the 
arts  college  at  Ohio  State  U.  and  for- 
mer announcer  at  WJHL  Johnson  City, 
Tenn.  and  WLOK  Lima,  O.,  has  Joined 
the  announcing  staff  of  WBNS  Colum- 
bus, O. 

BILL  BRYAN,  former  news  director, 
has  been  appointed  director  of  pro- 
grams and  news;  PAUL  BUENNING, 
formerly  in  charge  of  programs,  has 
been  named  production  manager,  and 
JERRY  MARX  is  now  news  editor  in  a 
general  reorganization  of  the  program 
department  of  KOMA  Oklahoma  City. 

CHARLES  T.  LYNCH,  program  director 
of  WBRY  Waterbury,  Conn.,  is  the 
father  of  a  boy. 

WILLIAM  P.  WHITE  and  ROY  MUR- 
RAY SCHWARTZ,  both  new  to  radio, 
have  joined  the  announcing  staff  of 
WBRY  Waterbury,  Conn. 

HERB  HUNTER,  formerly  of  KDAL  and 
WDSM  Duluth,  is  now  sports  editor 
and  KEN  SANDAHL  is  new  assistant  in 
the  news  room  at  WDAY  Fargo. 

DICK  BRAY,  veteran  Cincinnati  sports- 
caster  formerly  of  WKRC  and  WSAI, 
on  Feb.  19  joined  WCKY  Cincinnati. 


ALEX  ROBB,  manager  of  NBC  package 
sales  division,  Hollywood,  has  taken  on 
additional  duties  as  assistant  to  LEW 
FROST,  western  division  program  man- 
ager. 

PIERRE  ANDRE,  Blue  staff  announcer, 
is  in  the  Highland  Park  Hospital,  Chi- 
cago, recuperating  from  pneumonia. 

JOE  PECK  KILGORE,  program  director 
of  KVAK  Atchison,  Kan.,  and  DOTTIE 
TAYLOR,  traffic  manager,  have  been 
married.  Both  bride  and  groom  have 
been  employed  at  KVAK  for  five  years. 

NANCY  HUSPETH,  member  of  the  con- 
tinuity staff  of  WINN  Louisville,  and 
DICK  RUSSELL  of  the  station's  engi- 
neering staff,  have  been  married. 

JACK  FOSTER,  m.c.  of  "Home  Folks 
Frolic"  on  WHBL  Sheboygan,  Wis.,  is 
the  father  of  a  girl. 

CLIFFORD  EVANS,  former  newspaper- 
man and  news  commentator  of  WLIB" 
New  York,  has  been  named  news  and 
special  events  director. 

PETER  CAVALLO  Jr.  will  leave  the 
Chicago  NBC  production  staff  Feb.  28 
to  free-lance. 

SAM  WOODALL  Jr.,  released  from  the 
Army  Air  Corps,  has  joined  the  an- 
nouncing staff  of  WKBW-WGR  Buffalo. 
Prior  to  his  enlistment  in  the  Army 
he  was  a  staff  announcer  at  WRVA 
Richmond. 

MRS.  MARION  RINGLER  ALLEN,  for- 
merly in  the  continuity  department  of 
WBAP-KGKO  Ft.  Worth,  has  been 
named  assistant  production  director. 
LYNN  TRAMMELL,  formerly  assistant 
,  to  JAMES  BYRON,  WBAP-KGKO  news 
editor,  has  been  named  head  of  the 
transcription  department.  KATHERINE 
BARNES,  graduate  of  the  New  York  U. 
Radio  Institute  Workshop,  is  new  as- 
sistant in  the  continuity  department. 

ERNIE  SAUNDERS,  formerly  with 
NBC  New  York,  has  joined  WCHS 
Charleston,  W.  Va.  as  sports  editor  and 
special  events  announcer. 

BOB  ZELENS,  former  staff  announcer 
of  WGES  Chicago,  has  joined  WJJD 
Chicago. 

GEORGE  HENRY,  released  from  the 
Coast  Guard,  has  joined  KYA  San 
Francisco  as  announcer. 

CPL.  FRED  BARR,  former  program  di- 
rector of  WWRL  Woodside,  N.  Y.,  is 
now  serving  with  an  anti-aircraft  unit 
in  the  Philippines  as  radio  operator. 


CAPITAL  COVERAGE  for  WBOW  Terre  Haute,  WGBF  Evansville,  and 
WAOV  Vincennes  is  performed  by  Jean  Ferris,  (1)  Washington  cor- 
respondent for  the  Indiana  stations,  who  interviews  Rep.  Noble  J.  Johnson 
(R-Ind.).  George  Jackson  (r)  is  WBOW  general  manager. 


CAROL  PIGGOTT  has  joined  WHIT 
New  Bern,  N.  C.  as  copywriter,  and  BILL 
GIVENS,  formerly  of  WENY  Elmlra, 
N.  Y.,  has  joined  the  WHIT  announc- 
ing staff. 

J.  RICHARD  ANDERSEN,  continuity 
writer  of  KSL  Salt  Lake  City,  has  mar- 
ried Margery  Sperry,  Salt  Lake  City. 

FRED  W.  BRIGGS,  veteran  West  Coast 
and  Honolulu  announcer,  actor  and 
program  director,  is  now  a  member 
of  the  announcing  staff  of  WJW  Cleve- 
land. 

LEONARD  VALENTA,  announcer  of 
WTTM  Trenton,  N.  J.,  has  shifted  to 
KGFJ  Los  Angeles. 

FRANCIS  X.  ZUZULO,  with  the  Mu- 
tual press  department  since  last  Sep- 
tember, has  been  named  MBS  trade 
news  editor,  succeeding  MARGARET 
GARDNER,  now  in  charge  of  maga- 
zine and  syndicate  contracts. 

MILDRED  BAILEY,  director  of  women's 
activities  of  WTAG  Worcester,  will  join 
WCOP  Boston  as  home  economist 
March  5. 

ROGER  (BOB)  CHASE,  former  an- 
nouncer and  producer  with  WIL  WJJD 
WBKB  has  joined  WOR  New  York  as 
announcer. 

LAWRENCE  TIGHE,  who  was  senior 
news  writer  on  Blue's  San  Francisco 
staff,  is  now  attached  to  Adm.  Nlmitz' 
staff.  Pacific  Fleet  Headquarters,  as  a 
Blue  Network  war  correspondent. 

BETTY  CAPE,  formerly  in  the  radio 
sales  division  of  CBS  in  New  York,  last 
week  joined  Yankee  Network  to  take 
charge  of  presentations. 

BILL  CONWAY,  formerly  with  WSAN 
Allentown,  WHLD  Niagara  Falls  and 
WILM  Wilmington,  has  joined  WTBO 

Cumberland,  Md.,  as  announcer  and 
sportscaster. 

ROBERT  MCCORMICK,  NBC  war  re- 
porter who  returned  to  this  country 
last  October  after  a  year  in  the  Pacific, 
has  returned  to  that  area. 

SYDNEY  MOSELEY,  commentator  on 
WOR  New  York,  is  completing  a  book 
on  radio  "From  Fleet  St.  to  Times 
Square"  to  be  published  in  the  fall  by 
Longman's  Green  &  Co.  Volume  cov- 
ers Mr.  Moseley's  observations  as 
writer  and  commentator  in  this  coun- 
try and  England. 

LOU  J.  CONTERNO,  news  and  feature 
writer  in  the  New  York  office  of  the 
OWI  Overseas  Branch,  has  joined  the 
press  department  of  MBS. 

GENE  FILIP,  WGN  Chicago  news-edi- 
tor, on  Feb.  10  married  LT.  (i.  g.)  DOR- 
OTHY G.  McKINLYE,  Navy  nurse,  whom 
he  met  when  on  leave  in  Sidney,  Aus- 
tralia, In  September  1943  while  serving 
overseas  as  AAF  bombardier. 

TED  MURPHY   and   JIM  MATTHEWS, 

both  recently  discharged  from  the 
armed  service,  have  joined  CKEY 
Toronto  as  newscaster  and  publicity 
manager,  respectively.  Mr.  Murphy  was 
with  CKCO  Ottawa  before  going  into 
the  Army. 

BOB  HALL,  writer-reporter  of  Blue 
western  division  publicity  department, 
has  been  appointed  photo  editor.  GOR- 
DON WILLIAMS,  released  from  the 
Army  and  formerly  with  the  Kansas 
City  Star,  has  assumed  Mr.  Hall's  for- 
mer duties. 

JOHN  ZOLLER,  NBC  Hollywood  produc- 
er of  "Cavalcade  of  America",  with  Feb. 
19  broadcast  assumed  full  production 
duties. 

DICK  VASSY,  traffic  manager  of  WGAC 
Augusta,  Ga.,  is  the  father  of  a  boy. 


William  H.  Parmalee 

SGT.  WILLIAM  H.  PARMELEE, 
21,  formerly  in  the  transcription 
department  of  KHJ  Hollywood,  was 
killed  in  action  in  Germany  Jan. 
25  according  to  information  re- 
ceived. He  was  attached  to  the  First 
Army.  Surviving  are  his  parents 
and  a  brother.  Jack,  Merchant  Ma- 
rine ensign  and  former  sound  ef- 
fects man  at  KHJ. 


NBC  Revamps,  Expands 
Press  Department  Staff 

IN  a  reorganization  of  the  NBC  press 
department  and  expansion  of  the  staff 
to  fill  all  vacancies,  Marian  Chap- 
man, who  has  been  writing  publicity 
for  network  programs,  has  been 
named  publicity  director  of  WEAF 
New  York,  succeeding  Richard  Con- 
nelly. Mr.  Connelly  last  week  became 
NBC  trade  news  editor,  replacing 
Alan  Kalmus,  now  NBC  television 
editor. 

Gerald  Quisenberry,  of  Transradio 
News  Features,  has  been  named  mag- 
azine editor,  post  formerly  held  by 
Walter  Schneider.  Frederica  Mont- 
gomery, formerly  in  Harper  Bros, 
literary  department,  has  been  named 
his  assistant.  Leo  Hershdorfer,  named 
news  editor  on  the  press  staff,  is  a 
former  New  Jersey  newspaper  man. 

Four  new  members  of  the  writing 
staff  include  Milton  Marshall,  George 
Wolf,  Helen  Leaf  and  Marney  Glavin. 
Mrs.  Glavin  has  conducted  a  program 
on  WMFF  Plattsburg  and  served  with 
the  OWI  overseas  branch  1942-43. 
Miss  Leaf  is  former  assistant  to  Irene 
Kuhn,  NBC  assistant  director  of  in- 
formation. 


FROM  airwaves  to  screen  is  the  plan 
for  a  radio  series.  The  Callahans. 
Columbia  Pictures  has  bought  screen 
rights  to  the  program  tested  last  sum- 
mer on  WMCA  New  Tork.  Fritz 
Blocki  wrote  and  directed  the  series 
which  is  expected  to  return  to  the  air 
soon.  William  Morris  Agency,  New 
York,  is  negotiating  for  a  sponsor. 
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You  Get 


Flasfif  Latest  Hooperating] 
KSO  1-2  in  Des  Moines' 
Daytime  Coverage. 


More  Sales  Contacts 
at  No  Extra  Cost 
 Over  KSO! 


KSO's  Concentrated  Coverage.. 
Lower  Rate  Helps  You  Hit  Your 
Listeners  oftener  with 

Extra  Sales  Messages  

 at  i\^o  Extra  Cost! 

You  get  more  effective  coverage  of  the  rich  Des  Moines  and  Central  Iowa 
Market  at  less  cost  over  KSO.  Your  budget  goes  farther,  hits  listeners 
oftener  with  added  sales  messages — at  no  extra  cost  to  you. 

KSO  really  goes  to  work  for  you.  It  has  the  kind  of  programs,  staff  that 
builds  listening  audiences  .  .  .  audiences  for  your  sales  stories.  And  backs 
up  your  advertising  with  the  kind  of  aggressive  merchandising  that  sells 
.  .  .  sells  .  .  .  SELLS!. 

KSO  is  selling  merchandise  for  General  Mills,  Eversharp,  Westinghouse, 
Dr.  Pepper,  Bristol  Myers,  Woodbury's,  and  many  others.  Get  this  KSO 
sales  action  for  yourself,  now.  Write  for  KSO's  sales-minded  proposition 
today. 


BLUE   and  MUTUAL 
'TIL     JUNE  16 
.  .  ,  Then  .  . . 
KSO  Goes  Basic 
COLUMBIA/ 


DES  MOINES 
IOWA 


5000  WATTS 
DAY  &  NIGHT 


OWNED  AND  OPERATED  BY  KINGSLEY  H.  MURPHY 
GEO.  J.  HIGGINS,  GENERAL  MANAGER 

HEADLEY'RELD  CO.,  National  Representatives 
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THE  SudinaM  OF 
BROADCASTING 


Successful  Campaign 
WESTERN  CARTRIDGE  Co.,  division 
of  Olin  Industries  Inc.,  East  Alton,  111., 
made  profitable  use  of  radio  in  its  re- 
cent campaign  to  recruit  urgently 
needed  workers.  Company  sponsored 
three  live  half-hovir  programs  on  KSD 
St.  Louis,  wliicli  carried  additional  ap- 
peals for  workers  in  the  St.  Louis 
Ordnance  Plant,  also  operated  by  Olin 
Industries.  Newspaper  advertising  was 
used  along  with  radio  and  thousands  of 
workers  were  secured. 

Opens  Chicago  Branch 
SCHOOL  of  Radio  Technique,  New 
York,  will  open  a  branch  in  Chicago 
March  1  under  the  direction  of  Franklin 
Hauser  and  John  F.  Gilbert.  The  school 
specializes  in  business,  promotional  and 
production  activities  of  radio.  There 
are  also  courses  in  broadcasting  tech- 
nique for  teachers  of  the  city  schools. 
New  York  address  is  RKO  Bldg.,  Radio 
City.  Chicago  location  is  228  S.  Wabash 
Ave. 


Enlarges  Schedule 

ALEXANDERS,  New  York  department 
store  located  in  the  Bronx,  which  has 
signed  a  52-week  contract  for  a  half- 
hour  audience  participation  program 
on  WMCA  New  York,  is  continuing  to 
enlarge  its  radio  budget  as  a  result  of 
success  achieved  through  its  current 
schedule  on  io\u-  New  York  stations. 
New  program  on  WMCA  titled  Hello 
Neighbor  originates  in  the  store  itself 
and  features  interviews  with  shoppers 
and  news  about  personalities  and  places 
in  the  Bronx.  Various  public  service  or- 
ganizations are  invited  to  participate. 
Joe  O'Brien,  m.c,  also  conducts  on 
WMCA  for  Alexander,  Quizdom  Class, 
weekly  half-hour  quiz  contest  for  high 
school  seniors,  offering  $1,000  college  tui- 
tion award  to  the  final  winner.  Store 
also  sponsors  thrice-weekly  quarter- 
hour  musical  on  WMCA  and  has  run 
spot  announcements  for  the  past  year 
on  WHN  WBNX  New  York  and  WFAS 
White  Plains.  Business  placed  direct. 


Waltham  Names  Ayer 
WALTHAM  Watch  Co.,  Boston,  has  ap- 
pointed the  New  York  Office  of  N.  W. 
Ayer  &  Son  to  handle  its  advertising. 
E.  R.  Dunning,  vice-president  in  charge 
of  new  business  at  Ayer  was  in  Boston 
last  week  discussing  future  media  plans. 
Firm  sponsored  Sumner  Welles  on  Mu- 
tual for  13  weeks  ending  Jan.  31,  the 
cancelation  attributed  at  that  time  to 
Government  restrictions  on  watch  pro- 
duction for  civilian  use. 

Meier  Appoints  Vanguard 

B.  MEIER  &  SON,  New  York  food 
distributor,  has  appointed  Vanguard 
Adv.,  New  York,  to  handle  advertising 
of  Golden  Center  Toasted  Wheat  Germ, 
promoted  on  WHN  New  York.  Radio  is 
being  considered  in  media  plans  for 
next  fall,  as  the  product  is  primarily 
a  "cold  weather"  consumer  item.  Use  of 
radio  will  depend  on  the  progress  of 
distribution,  now  limited  largely  to  the 
East  and  Midwest. 


Pulling  Power 


n  Philadelphia 


Pulls  War  Bond  Money 
Up  12  Floors  to  the  tune  of  .  .  .  $1,280,000 


Fifteen-Minute  Program  on  Station  WDAS 
cited  by  the  U.  S,  Treasury  Department 
for  "Distinguished  Service." 

PHILADELPHIA  audience  carried 
more  than  a  million  dollars  in  cash 
to  the  executive  offices  of  the 
WDAS  Broadcasting  Company,  Inc., 
located  on  the  12th  floor 
at  1211  Chestnut  Street, 
to  purchase  $2  5,  $50  and  $100  Bonds 
during  the  Sixth  War  Loan. 


Michelson  Survey 
ANNUAL  survey  conducted  by  Charles 
Michelson  Radio  Transcriptions,  New 
York,  shows  a  greater  increase  in  the 
use  of  transcribed  programs  during 
1944  than  in  any  previous  year  since 
1938.  Of  advertisers  questioned,  76% 
used  transcription  campaigns  during  the 
past  year  in  one  or  more  instances.  Of 
those  who  participated,  46%  favored  the 
use  of  transcribed  quarter-hour  shows. 
34%  liked  spot  announcements  and  20% 
favored  local  live  shows. 

WEEI  Dinner 

A  DINNER  was  given  by  WEEI  Boston 
last  week  for  a  group  of  about  150  ad- 
vertising agency  executives  and  clients 
at  which  Harold  E.  Fellows,  .WEEI  gen- 
eral manager;  Howard  Melghan,  eastern 
sales  manager  for  Radio  Sales  Inc..  and 
Paul  HoUister,  CBS  vice-president  in 
charge  of  sales  promotion,  explained 
various  survey  techniques  used  to  meas- 
ure radio  efficacy.  Mr.  Melghan's  talk 
was  illustrated  by  slides,  outlining  the 
Hooper,  CAB  and  BMB  survey  methods. 

Feb.  1  on  Feb.  2 

KSL  Salt  Lake  City  has  received  a  letter 
from  Lt.  Harvey  T.  Helm  In  the  Solo- 
mons stating  that  on  Feb.  2  at  12:15 
midnight  he  heard  a  program  aired 
by  KSL  at  7:15  a.m.  Feb.  1  on  the  reg- 
ular broadcast  frequency.  Program  was 
received  on  an  obsolete  aircraft  set  with 
a  10-ft.  aerial,  located  on  Tulagl,  ap- 
proximately 7,000  ml.  from  Salt  Lake. 
Reception  was  clear. 

Firm  Merger 
LARRY  STEVENS'  New  York  publicity 

firm  will  be  merged  March  1  with  Hope 
Assoc.  Corp.,  New  York,  agents  special- 
izing in  musical  and  commercial  pub- 
licity. Mr.  Stevens  becomes  vice-presi- 
dent In  charge  of  sales  with  E.  P.  Wins- 
ton as  general  manager  and  M.  R. 
Francis  as  chief  account  executive. 

Milani  in  So.  Cal. 
MILANI  FOOD  PRODUCTS  Co.,  Chicago 
(French  dressing),  has  extended  its 
campaign  in  southern  California  with 
a  schedule  of  chain  breaks  and  a  daily 
quarter-hour  program  over  KECA  Los 
Angeles.  Station  breaks  over  KPMB  San 
Diego  are  included  in  new  schedule. 
Agency  Is  Garfield  &  Guild,  Los  Angeles. 

Oven  Bakers  Name  Kent 
OVEN  BAKERS  Inc.,  Port  Chester,  N. 
Y.,  has  named  Tracy  Kent  &  Co.,  New 
York,  to  handle  advertising  of  Arnold 
bread  and  rolls.  With  distribution  ex- 
tending from  Boston  to  Washington, 
firm  now  sponsors  John  B.  Kennedy  on 
WJZ  New  York  and  may  expand  radio 
schedule. 

M-G-M  Adds  WOR 

METRO-GOLDWYN-MAYER,  New  York, 
has  added  thrice-weekly  sponsorship  of 
Sydney  Moseley  on  WOR  New  York 
to  an  expanding  list  of  stations  signed 
to  carry  M-G-M  picture  promotion  on 
long-term  contracts.  Agency  is  Dona- 
hue &  Coe,  New  York. 

'Chick  Carter'  Co-Op 
MBS  has  now  made  arrangements  to 
make  "Chick  Carter,  Boy  Detective"  a 
Charles  Michelson  transcribed  Juvenile 
program,  available  for  local  sponsorship 
under  the  network's  new  cooperative 
program  department  plan. 


Ross  Is  Correspondent 

SAM  ROSS,  news  editor  of  CKWX 
Vancouver,  has  been  appointed  war 
correspondent  for  the  30  stations 
represented  by  All-Canada  Radio 
Facilities  Ltd.,  Calgary,  Winnipeg, 
Toronto  and  Montreal,  and  vdll 
shortly  go  overseas  according  to  H. 
R.  Carson,  president  of  All-Canada 
Radio  Facilities.  He  will  be  the 
second  war  correspondent  from  pri- 
vately-owned Canadian  stations  to 
be  sent  overseas.  Before  joining 
CKWX  about  a  year  ago,  Mr;  Ross 
was  general  manager  of  Press 
News  Ltd.,  radio  news  subsidiary 
of  Canadian  Press  (Canada's  AP). 


With  'Tulling  Power"  like  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly. 
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FAN  ehib  known  as  the  "Old  Oaken 
Bucket  Brigade"  has  been  formed  b,y 
listeners  of  an  hour  and  a  half  all- 
request    show,    Old    Oaken  Bucket, 
heard  nightly  on  the  Italian  fighting 
m        front  over  the  American  Expedition- 
ary  Radio  Station  which  travels  on 
wheels  with  the  Fifth  Army.  Mem- 
w:::        bers  in  the  club  are  issued  cards  cer- 
^  ^  tifying  them  as  official  "drips".  Lt. 
 — '      Vern  Carstensen  is  station  manager. 
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Kilocycles  on 
A  CLEAR  CHANNEL 

and 

5  0  00  WATTS 


Advertisers  using  this  station  are  enthusiastic  about 
the  fine  reception  accorded  their  products  in  India- 
napolis and  surrounding  territory  .  .  .  The  fact  that 
W  I  B  C  is  owned  and  operated  by  The  Indianapolis 
News — one  of  the  nation's  greatest  newspapers — 
builds  confidence  and  consumer  acceptance,  which  have 
a  definite  result  in  increasing  sales'. 

Represented  Nationally  by  John  Blair  &  Co. 


A  MUTUAL  STATION 


W  I  B  C 


INDIANAPOLIS 


lAf^Gf  DEPARTMENT  STORES... 

.  .  .  where  $63,575,000  change  hands  across  the  counters  in  a 
single  year.  That's  the  kind  of  department  store  business  you  find 
in  the  WGY  COMMUNITY*— that  prosperous  and  busy  section 
of  central  and  eastern  New  York  and  western  New  England. 

— And  WGY  is  the  ONLY  way  you  can  combine  this  valuable 
market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  over  18  cities 
of  over  25,000  population;  39  cities  of  over  10,000  population  and 
40  incorporated  towns  and  villages  of  over  5000  population. 

WGY 

Schenectady,  N.  Y. 

50,000  watts— NBC  — 23  years  of  service 
Represented  nationally  by  NBC  Spot  Sales 

GENERAL  ®  ELECTRIC 
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Chattanooga 

CBS 


5,000  WATTS 
DAY  AND  NIGHT 


CATHERINE  V.  PARKER,  for  17  years 
In  charge  of  media  for  Lennen  & 
Mitchell,  New  York,  has  been  appointed 
a  vice-president. 

WILLIAM  J.  WALKER,  formerly  of 
Kenyon  &  Eclchardt,  New  York,  is  now 
in  the  media  department  of  Grant  Adv. 
New  York. 

TED  HUSTON,  formerly  with  WRGB 
Schenectady,  N.  Y.,  General  Electric  Co. 
television  station,  as  director-producer, 
more  recently  with  CBS  as  radio  pro- 
ducer, has  Joined  Ruthrauff  &  Ryan, 
New  York,  as  program  director  with 
both  vdieo  and  radio  assignments. 
VICTOR  CONTESSA,  formerly  in  sales 
promotion  and  advertising  work  at 
Freed  Radio  Corp.,  New  York,  has 
Joined  Moss  Assoc.,  New  York,  as 
account  executive. 

WARD  BYRON,  radio  writer-producer, 

has  been  appointed  head  of  the  radio 
department  of  Gale  Agency,  New  York, 
replacing  Dan  Kampel.  Mr.  Byron  re- 
cently left  the  Fitch  Bandwagon  on 
NBC,  a  program  which  he  originated 
and  directed.  He  Joined  WEAP  New 
York  in  1926  and  later  was  producer 
with  KPO  San  Francisco. 

MERVIN  A.  HASSELMANN,  formerly  of 
Parson  &  Huff,  Louisville,  has  Joined 
the  copy  staff  of  Buchen  Co.,  Chicago. 
VICKI  JAQUES,  former  media  director 
and  contact  woman  of  Goldman  & 
Gross,  Chicago,  has  Joined  Jones 
Frankel  Co.,  Chicago,  as  account  ex- 
ecutive. 

CATHERINE  M.  STIVERS,  formerly 
with  Kal  Adv.  Agency  and  the  Wash- 
ington Evening  Star,  has  Joined  the 
Henry  J.  Kaufman  Adv.  Agency,  Wash- 
ington. Douglas  McCann,  formerly  with 
The  Standard  Press,  also  has  Joined  the 
agency  as  production  manager. 
ALLAN  L.  THOMPSON  has  been  ap- 
pointed a  vice-president  of  James 
Fisher  Co.,  Montreal  and  Toronto 
agency. 

PERRY  GITHENS,  in  charge  of  public 
relations  and  publicity  for  J.  M.  Mathes 
Inc.,  New  York,  has  been  elected  a 
vice-president. 

NORETTA  A.  BROWN,  formerly  in  the 
sales  promotion  department  of  WABC 
New  York,  last  week  Joined  Sterling 
Adv.,  New  York,  as  assistant  radio  direc- 


MAX  RIOS  RIOS,  former  copy  chief  of 
t"^,?""^  department  of  Sharp  &  Dohme, 
Philadelphia,  has  joined  the  copywrit- 
Y(frk  °*  Export  Adv.,  New 

VERNON  D.  DAVIS  and  Jack  D.  Hood 
formerly  associated  with  Pacific  Adv 
bervlce,  Los  Angeles,  have  formed  their 
own  agency  under  name  of  Davis-Hood 
&  Assoc.  at  618  S.  Western  Ave.  Tele- 
phone is  Drexel  3219. 

J.  H.  (Jack)  HORNELL,  previously  with 
Arthur  Kudner  Inc.,  as  a  correspondent 
has  Joined  the  San  Francisco  office 
of  the  agency. 

AL  SHEAHAN,  for  14  years  production 
manager  of  The  May  Co.,  Los  Angeles 
^^^fJ^T^A  has  Joined  Glalser- 

Gailey  &  Co.,  Los  Angeles,  In  a  similar 
capacity. 

BOB  WEISS,  former  copy  chief  for 
r«r^f^^^^°¥^  u^V  Ch'^^^eo.  has  Joined 
Garfield  &  Guild's  San  Francisco  of- 
fice as  account  executive. 

H.  B  HUMPHREY  Co.,  Boston,  has 
moved  its  New  York  office  from  424 
Madison  Ave.  to  1507  Graybar  Bldg.. 
420  Lexington  Ave.,  New  York  17  Tele- 
phone is  Murray  HUl  5-0993. 

MARTIN  F.  MUSKET,  former  continuity 
director  of  WEEU  Reading,  Pa,  has 
i°v,n'^^  the  copy  staff  of  Gray  &  Rogers, 
Philadelphia  agency. 

DELPHA  HEYWARD,  former  production 
manager  of  Stubbs  &  Montgomery,  Chi- 
cago, has  Joined  the  Jones  Frankel  Co 
Chicago,  In  the  same  capacity. 

JAMES  B.  KEITHLEY,  formerly  of  the 
copy    department   of   Foote,    Cone  & 
Beldlng,  Chicago,  has  Joined  the  same 
department  of  J.  Walter  Thompson  Co 
Chicago. 

LUCIANNE  HOWELL,  former  divisional 
advertising  manager  at  Carson,  Plrie 
Scott  &  Co.,  Chicago,  has  Joined  the 
Chicago  office  of  Olian  Adv.  Co  St 
Louis,  as  account  executive  and  copy- 
writer on  fashion  accounts. 


SMILES,  NOT  SWOONS  regis- 
tered success  of  new  CBS  Frank 
Sinatra  Show,  which  is  heard 
under  sponsorship  of  Max  Factor 
&  Co.  (cosmetics),  Wednesday, 
9-9:30  p.m.  (EWT).  Gathered 
backstage  after  initial  broadcast 
are  (1  to  r)  A.  R.  Pearson,  account 
executive  of  Smith  &  Drum,  Los 
Angeles  agency  servicing  account; 
Frank  Sinatra,  star;  Max  Factor 
Jr.,  president  of  Max  Factor  &  Co. 


Delegation  of  Farmers 
Attend  WEEI  Luncheon 

SEVENTY  delegates  representing 
30,000  farmers  from  12  agricul- 
tural counties  of  Massachusetts 
were  guests  at  a  luncheon  given  by 
Jesse  H.  Buffum,  CBS  director  of 
agriculture  in  New  England  and 
conductor  of  the  WEEI  Boston 
Farmer's  Almanac  of  the  Air.  Part 
of  a  project  to  be  of  constructive 
service  to  farmers,  the  luncheon 
was  featured  by  the  first  message 
of  newly-elected  Gov.  Maurice  J. 
Tobin  to  Massachusetts  agricul- 
turalists. 

The  meeting  was  an  outgrowth 
of  WEEI's  1944  Victory  Garden 
project,  fostered  by  Mr.  Buffam. 


Allied  Realignment 

IN  A  REALIGNMENT  of  person- 
nel and  reorganization  of  Allied 
Adv.  Agencies,  Los  Angeles,  A.  H. 
Esary,  recently  released  from  ac- 
tive duty  with  the  U.  S.  Maritime 
Service,  has  resumed  his  position 
of  vice-president  and  treasurer  of 
the  firm,  W.  F.  Gardner,  president, 
announced.  John  T.  Bradley  has 
been  made  Los  Angeles  office  man- 
ager, with  Bill  Welsh  general  pro- 
duction manager.  Shirley  Peron  is 
space  and  timebuyer  with  Bill  Kel- 
so and  Carolyn  Caro  new  to  the 
production  staff.  Dick  Bartlett,  Lou 
Sterling  and  Carl  Reid  are  account 
executives.  Pete  Hindley  continues 
as  manager  of  the  agency's  San 
Francisco  office,  with  Victor  Ur- 
berroth  named  assistant  manager. 
Lowell  Smith  is  production  man- 
ager and  Barbara  Timmons  space 
and  timebuyer.  Grant  Merrill,  pro- 
duction manager,  will  be  temporar- 
ily in  charge  of  the  agency's  Seat- 
tle office  until  a  resident  manager" 
is  appointed.  Florence  HofF  is  space 
and  timebuyer  for  that  office. 


Choate  Named 

BOTSFORD,  Constantine  &  Gard- 
ner, San  Francisco  agency,  has 
named  Stuart  Choate,  formerly 
with  Newell-Emmett,  as  timebuyer 
for  the  San  Francisco  office.  Na- 
tional Biscuit  Co.,  New  York,  has 
signed  for  sponsorship  of  Rex  Mil- 
ler, Newis,  on  37  Don  Lee  stations, 
five  days  a  week,  4:15-4:30  p.m. 
Contract  is  for  52  weeks.  Wellman- 
Peck,  San  Francisco,  (Famous 
Flavor  foods)  has  signed  for  spon- 
sorship of  H.  V.  Kaltenborn,  4:45- 
5  p.m.  three  days  a  week  on  KPO 
San  Francisco.  Contract  is  for  13 
weeks.  Agency  for  both  firms  is 
Botsford.  Constantine  &  Gardner. 
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"The  following  is  electrically  transcribed.." 


on  PRESTO  discs! 


Pepsi-Cola's  bouncy  little  ditty  seems  likely  to  become 
an  American  folksong.  It  has  been  played  on  the  air  more 
than  a  million  times  since  1939.  You've  heard  it  in  swing- 
time  and  in  "classical"  versions  for  the  intelligentsia.  It 
has  made  Pepsi -Cola  a  buy- word  in  homes  throughout 
the  nation. 

Pepsi-Cola  "spots"  are  cut  on  PRESTO  discs.  Most 
WHY  BROADCASTING  STUDIOS  USE  MORE 


important  transcriptions  are.  For  recording  engi- 
neers know  that  PRESTO  discs  give  finer  results  with 
less  margin  for  error— acfua//y  perform  better  than 
most  of  the  recording  equipment  on  which  they 
are  used.  That's  why  you'll  find,  in  most  large  broad- 
casting stations,  recording  studios  and  research  labora- 
tories, the  standard  recording  disc  is  a  PRESTO. 

PRESTO  DISCS  THAN  ANY  OTHER  BRAND 


Less  Surface  Noise 


No  Distortion 


WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 
AND  DISCS 


Easier  on  Cutting  Needle      No  Fussy  Needle  Adjustments 

PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 
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BASIC  BlUE  NETWORK 


850 


5000  WATTS 


nop.ENTED    NATIONALIY  BY 


Stability  Counts 


NOW.--AND  IN  THE 
POST-WAR  PERIOD 

rHE  rich  markets  of  Richmond  and  Vir- 
ginia, covered  by  Station  WRNL,  are 
stable  markets  .  .  .  the  markets  you  will 
want  to  cultivate  for  present  and  post  war 
sales. 

For  first  choice,  then,  you'll  choose  the 
stable  Richmond  station.  As  proof  of 
WRNL's  constancy  we  present  the  follow- 
ing facts: 

•  70.8%    OF  THE   NATIONAL  ADVERTISERS  ON 
THIS  STATION  ARE  RENEWALS. 

•  88%  OF  THE  LOCAL  ADVERTISERS  ON  THIS  STA- 
TION ARE  RENEWALS. 


p.  STODDARD  DRAKE,  formerly  in 
the  advertising  and  sales  department  of 
Procter  &  Gamble  Co.,  Cincinnati,  has 
been  named  advertising  and  sales  pro- 
motion manager  of  Home  Products  Sales 
Corp.,  New  York,  selling  agents  for 
Taylor-Reed  Corp.,  spot  radio  advertiser 
for  Tumbo  Puddings  and  Coca  Marsh. 

AMERICAN  INSTITUTE  of  Food  Prod- 
ucts on  April  9  will  begin  sponsoring 
"Dr.  Eddy's  Food  &  Home  Forum"  9:30- 
10  a.m.  Monday  through  Friday  on  the 
Yankee  Network  in  New  England  and 
WGAN  Portland,  Me.  Program,  featur- 
ing Dr.  Walter  H.  Eddy,  nutritionist 
and  authority  on  vitamins,  and  Ella 
Mason,  home  economics  expert,  began, 
Feb.  19  as  a  sustainer,  originating  at 
WNAC  Boston. 

WILL  A.  MORGAN,  released  from  the 
Navy,  has  returned  to  Continental  Oil 
Co.,  Ponca  City,  Okla.,  as  superintend- 
ent of  the  advertising  department.  Fred 
L.  Hanks,  former  assistant  sales  man- 
ager who  was  acting  advertising  head 
during  Mr.  Morgan's  absence,  has  been 
appointed  superintendent  of  marketing 
analysis. 

ROSAL  Ltd.,  Philadelphia  (perfume), 
has  named  Seberhagen  Inc.,  Philadel- 
phia agency,  to  handle  its  advertising. 
Radio  is  said  to  be  considered. 

IMPERIAL  PRODUCTS  Co.,  Cincinnati 
(reversible  window  shades),  has  named 
Keelor  &  Stites,  Cincinnati  agency,  to 
handle  its  advertising.  Radio  is  said 
to  be  considered. 

MILLER  &  RHOADS,  Richmond  (de- 
partment store),  has  appointed  Douglas 
D.  Simon  Inc.,  New  York,  to  handle  its 
advertising.  Plans  are  said  to  include 
radio. 

S.  &  G.  GUMP  Co.,  San  Francisco  (an- 
tlqiies,  objects  of  art),  is  currently 
sponsoring  Deane  Dickason's  "Closeups 
of  Our  Fighting  Fronts"  on  KQW  San 
Jose,  Cal.,  Sunday  9:30  p.m.  Agency  is 
Knollin  Adv.  Agency,  San  Francisco. 

PURPLE  BLADE  Co.,  San  Francisco 
(rassor  blades)  on  Feb.  15  started 
sponsorship  of  Ernie  Smith's  sports- 
casts,  quarter-hour  show  heard  Thurs- 
day 10:45-11  p.m.  on  KQW  San  Fran- 
cisco. Contract  is  for  13  weeks.  Account 
was  placed  by  Garfield  &  GuUd,  San 
Francisco. 

RADIO  TRAINING  ASSN.  of  America, 
Beverlj  Hills,  Cal.  (correspondence 
course),  has  started  sponsoring  a  twice- 
weekly  lii/e  hillbilly  program  on  KECA 
Los  Angeles.  Contract  for  26  weeks 
started  Feb.  12.  Agency  is  Davis-Hood 
&  Assoc.,  Los  Angeles. 

BARRY  BUCHANAN,  for  two  years  spe- 
cial coordinator  for  the  Treasury  Dept. 
for  the  motion  picture  industry,  has 
been  made  advertising  and  publicity 
director  of  United  Artists  Corp.,  New 
York,  succeeding  Louis  Pollock,  who 
resigned  last  December. 

K.  ARAKELIAN  Inc.,  San  Francisco 
(Maderia  wines),  adding  to  its  West 
Coast  schedule  on  Feb.  15  started  using 
five  spot  announcements  weekly  on 
KMPC  Hollywood.  Contract  is  for  52 
weeks.  Norman  Kelso  Adv.,  San  Fran- 
cisco, has  account. 

PETROL  CORP.,  Los  Angeles,  In  its  cur- 
rent campaign  is  using  daily  spot  an- 
nouncements on  11  Southern  California 
stations.  Agency  is  McNeil  &  McCleery, 
Los  Angeles. 

BULLOCK'S  Inc.,  Los  Angeles  (depart- 
ment store),  has  started  a  five-weekly 
quarter-hour  chatter  program  "Holly- 
wood Fan  Magazine  of  the  Air"  on 
KFI  Los  Angeles.  Contract  is  for  52 
weeks.  Firm  also  sponsors  weekly  half- 
hour  drama  series  "Downstage  Center" 
on  that  station.  Agency  is  Dana  Jones 
Co.,  Los  Angeles. 

DOWNTOWN  TABERNACLE,  Portland, 
Ore.  (religious),  is  sponsoring  weekly 
half-hour  transcribed  "Wings  of  Heal- 
ing" on  WGES  KVI  KGER  KMTR. 
Other  stations  are  being  added.  Agency 
is  Tom  Westwood  Adv.,  Los  Angeles. 

MACDONALD  Tobacco  Co.,  Montreal, 
has  started  a  five-minute  transcribed 
sport  program  on  10  Canadian  stations. 
Account  was  placed  by  Harold  F.  Stan- 
field  Ltd.,  Montreal. 


SUCCESS  SHINES  from  the  faces 
of  Helen  Fiege,  radio  director  of 
Kroger  Grocery  &  Baking  Co.,  Cin- 
cinnati, and  Basil  O'Connor,  Na- 
tional Red  Cross  director,  as  they 
congratulate  each  other  on  getting 
thousands  of  playing  cards  for 
servicemen  in  the  front  lines  and 
in  hospitals.  One  mention  of  the 
fighting  men's  need  on  the  Kroger 
show,  Linda's  First  Love,  brought 
on  the  flood  of  cards  from  listeners. 
The  Red  Cross  distributed  them. 
Ralph  H.  Jones  Co.,  Cincinnati, 
handles  Kroger  account. 


Bendix  Names  Three 

EARL  L.  HADLEY,  former  adver- 
tising and  promotion  manager  of 
the  Grigsby-Grunow  Co.,  manufac- 
turers of  Majestic  Radios,  has  been 
appointed  director  of  advertising 
and  sales  promotion  of  the  Bendix 
Radio  division  of  Bendix  Aviation 
Corp.,  it  was  announced  by  Leonard 
C.  Truesdell,  general  sales  manager 
for  Bendix  home  radio.  Mr.  Hadley 
will  handle  promotion  and  advertis- 
ing for  the  forthcoming  line  of 
Bendix  AM  and  FM  radios  and  ra- 
dio-phonograph combinations.  At 
the  same  time  Mr.  Truesdell  ap- 
pointed Horace  W.  Royer,  former 
quality  control  engineer  for  GE  as 
product  manager  for  the  Bendix 
home  radio  line.  Mr.  Truesdell  also 
named  William  R.  Albright,  for- 
merly a  district  representative  for 
Philco  Corp.,  to  the  post  of  western 
merchandise  manager  for  Bendix 
Radio. 


Raytheon  Merger 

TENTATIVE  negotiations  are  un- 
der way  to  combine  Raytheon  Mfg. 
Co.,  Newton,  Mass.,  and  Belmont 
Radio  Corp.,  Chicago,  it  was  an- 
nounced this  week  by  Lavn-ence 
Marshall,  Raytheon  president,  and 
Parnell  Billings,  head  of  Belmont. 
Move  to  unite  the  firms  would  com- 
bine their  research  departments  for 
development  of  radios  and  tubes, 
and  would  add  the  Belmont  sales 
organization  to  Raytheon's  distri- 
bution facilities. 
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Our  Respects  to 

{Continued  from  page  38) 

program  men  working  parttime,  to 
a  smoothly  integrated  professional 
unit  consisting  of  105  men  and 
over  51  transmitters  operating  17 
hours  a  day.  The  APN  built  GI- 
slanted  shows  for  millions  of  Amer- 
can  soldiers  in  the  European  The- 
atre of  Operations;  feeds  specially 
conceived  programs  to  China- 
Burma  and  India;  dramatizes 
orientation  lectures;  launches  con- 
servation campaigns;  and,  in  gen- 
eral, "sells"  the  Army  to  a  sensi- 
tive audience  of  sales-resisting  sol- 
diers. 

Probably  the  high  spot  of  Hayes' 
achievement  is  the  assembling  of 
a  high-powered  news  department 
generating  the  latest  war  infor- 
mation to  a  news-hungry  audience 
of  GIs.  Staffed  by  an  alert  corps 
of  trained  newsmen,  the  AFN 
newsroom  [Broadcasting,  Nov.  13] 
is  capable  of  comparison  with  any 
similar  full-scale  civilian  operation 
in  the  States. 

With  the  departure  of  Col.  Ed 
Kirby,  upon  the  completion  of  the 
latter's  tour  of  duty,  Hayes — then 
a  major — was  elevated  to  the  post 
of  Associate  Director  of  Troop 
Broadcasting  Services,  SHAEF, 
entrusted  with  the  job  of  balancing 
American,  British  and  Canadian 
broadcasting  activities  to  the 
troops,  through  the  medium  of  the 
Allied  Expeditionary  Forces  Pro- 
gram. 

On  December  1,  of  this  year, 
Eisenhower's  Headqua  rters 
announced  his  promotion  to  the 
rank  of  lieutenant  colonel. 

Born  in  Philadelphia  34  years 
ago  last  August  21st,  John  Hayes 
attended  the  local  public  schools 
until  he  entered  U.  of  Pennsylva- 
nia in  1931.  After  graduation,  he 
took  his  first  radio  job  at  WIP 
Philadelphia.  In  1936,  he  left  the 
station  as  program  director  to 
move  on  to  his  post  in  the  execu- 
tive department  at  WOR-Mutual, 
from  where,  in  1941,  he  departed 
for  the  wars.  Married  to  the  former 
Evelyn  Herrmann  of  New  York, 
he  is  the  father  of  a  son,  Jonathan, 
aged  5.  He  is  author  of  the  radio 
text  book  Both  Sides  of  the  Micro- 
phone. 

In  commenting  on  his  attain- 
ments, Hayes,  said:  "It  isn't  by 
any  means  a  personal  success.  Let 
us  be  sure  to  pay  a  well  deserved 
tribute  to  the  BBC.  They  have  been 
magnificently  helpful  and  without 
them  we  could  have  in  no  way  done 
the  job.  But  most  of  the  tributes 
should  really  go  to  America's  sys- 
tem of  commercial  radio.  That's 
the  system  which  has  supplied  us 
not  only  with  so  many  of  our  pro- 
grams, but  which  has  groomed  our 
men  so  well  and  so  thoroughly 
that  they  were  able  to  step  into 
their  jobs  over  here  with  hardly 
an  extra  day's  training  from  us. 
We  are  over  3,000  miles  away  from 
home  and  yet  95%  of  our  staff  was 
drawn  from  the  ranks  of  profes- 
sional broadcasters.  Whatever  suc- 
cess we  have  is  a  testimonial  to 
American  radio." 
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It  looks  like  a  bright  future 
for  the  San  Francisco  Bay  Area 


Business  went  up ' 
12.57%  in  the  first  11  months 
of  1944.  Payrolls  and 
retail  sales  soared 


1945  looks  even  better 
Insure 

'  ^^^^^^^ 
bright  future  -ii^  by 

using    n  KPO 


your  part  in  this 


KPO's  the  only  50,000  watter  west  of 
Salt  Lake,  north  of  Los  Angeles,  south  of 
Seattle  and  east  of  Moscow. 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Represented  by  NBC  SPOT  SALES 
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PORTER  BLDG. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD 
General  Manager 

ELIZABETH  WHITEHEAD 
Station  Director  ' 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


UtHui 

CONTROL^ 
ROOM 


EDWARD  HISSACK,  formerly  with 
Link  Radio  Corp.,  New  York,  has 
joined  the  engineering  staff  of  WOV 
New  York.  Recently  released  from  the 
Army,   he  saw  action  in  the  Pacific. 

BETTY  LEE,  formerly  with  the  BBC 
in  New  York,  joins  WOV  March  2. 

KEN  Mckenzie  and  wally  Peter- 
son have  joined  the  technical  stail  of 
CJOR  Vancouver. 

GORDON  BENNETT,  formerly  of  CJAT 
Trail,  B.  C,  has  joined  the  engineering 
staff  of  CBR  Vancouver. 

FRANK  E.  KNAACK,  former  chief  en- 
gineer of  WMCA  New  York,  will  join 
WLIB  New  York  as  technical  director 
in  March. 

EARL  L.  HADLEY,  formerly  with  the 
Cable  Co.,  Chicago,  has  been  named 
director  of  advertising  and  sales  pro- 
motion for  AM  and  FM  radio  and  radio- 
phonograph  combinations  to  be  pro- 
duced by  the  Bendix  Radio  division  of 
Bendix  Aviation  Corp. 

BILL  MONTGOMERY  is  a  new  member 
of  the  control  staff  at  WBIG  Greens- 
boro, N.  C,  replacing  ELAINE  LYON 
who  has  joined  the  XJ.  S.  Weather 
Bureau  at  Knoxville. 

RUSS  McCLAIN,  former  engineer  of 
WPEN  Philadelphia  now  with  the 
Army  in  Italy,  has  been  promoted  to 
captain. 

M.  DALE  REDLINGSHAFER,  formerly 
of  KFEL  Denver,  has  joined  the  engi- 
neering staff  of  KGHF  Pueblo,  Col. 

STEVE  TYSON,  broadcast  operator  of 
CBL  Toronto,  is  the  father  of  a  girl. 

VICTOR  ROWE,  formerly  of  CBK  Wa- 
trous,  and  RUSS  WALSH  of  CBM  Mon- 
treal, have  joined  the  transmitter  staff 
of  CBA  SackvUle. 


HAROLD  (Red)  STEIN,  engineer  of  KLZ 
Denver,  has  been  commissioned  an  en- 
sign In  the  U.  S.  Maritime  Service  and 
will  be  assigned  as  radio  operator 
aboard  a  merchant  ship. 

HERBERT  B.  WYERS,  studio  field  en- 
gineer of  WLS  Chicago  for  12  years, 
has  joined  the  Blue  central  division. 
JOHN  GIBSON,  new  to  radio,  has  joined 
CKY  Winnipeg  as  control  operator. 
DIBBS  WOODS,  former  control  operator 
of  CKY  Winnipeg,  is  now  with  the  Ca- 
nadian Army  in  Holland.  GORDON 
THOMPSON,  also  a  former  CKY  con- 
trol operator,  is  now  a  corporal  wire- 
less operator  and  gunner  with  the 
RCAF  coastal  command. 

PAUL  JOHNSON,  engineer  of  the  CBS 
Overseas  Unit,  has  returned  to  Canada 
after  serving  on  all  western  European 
war  fronts.  He  will  remain  in  Canada 
as  assistant  to  R.  D.  CAHOON,  chief  en- 
gineer of  the  CBS's  international  short- 
wave service. 

BILL  THOMAS,  control  room  engineer 
of  WWSW  Pittsburgh,  on  Feb.  28  wUl 
marry    Janet    Darby,  Pittsburgh. 

CHARLES  A.  QUICK,  former  control 
room  engineer  of  WFBL  Syracuse,  now 
with  the  Coast  Guard,  is  stationed  at 
Groton,  Conn,  as  instructor  of  radio 
technicians  at  the  Coast  Guard  Radio 
Maintenance  School. 

BOB  WALLENDER,  engineer  of.WCCO 
Minneapolis-St.  Paul,  is  the  father  of  a 
boy. 

STAFF  SGT.  OLIN  W.  JOHNSON,  for- 
mer chief  engineer  of  WICA  Clovis. 
N.  M.,  was  among  stirvivors  of  Bataan 
and  Corregidor  rescued  on  Jan.  30  from 
Cabanatuan,  Japanese  prison  camp  on 
Luzon,  according  to  report  received  In 
Southern  California. 

CECIL  L.  SLY,  vice-president  and  sales 
manager  of  Universal  Microphone  Co.. 
Inglewood,  Cal.,  has  been  named  director 
of  sales,  a  new  post.  DEE  BREEN,  for- 
mer western  division  sales  manager  of 
Littlefuse  Inc.,  El  Monte,  Cal.,  has 
joined  Universal  as  sales  manager.  ROB- 
ERT RAMSEY,  formerly  in  charge  of 
receiving  department,  has  been  placed 
in  charge  of  service  division. 


FACTUAL  FISH  story  is  displayed 
by  fisherman  (1  to  r) :  John  E. 
Pearson,  owner  of  John  E.  Pearson 
Co.,  Chicago,  station  representa- 
tives; Bucky  Harris,  radio  director 
(foreign  and  domestic)  of  Grant 
Adv.;  Ralph  D.  Foster,  president 
and  general  manager  of  KWTO 
Springfield,  Mo.  Fish  were  caught 
recently  at  Acapulco,  Mexico. 


Fownes  Bros.  Project 

FOWNES  BROS.  &  Co.,  New 
York,  glove  manufacturer,  last 
week  started  spot  announcements 
in  three  evening  periods  on  WOR 
New  York,  its  first  radio  venture 
Plans  call  for  expansion  into  a 
national  spot  campaign  in  other 
primary  areas,  according  to  Ster- 
ling Adv.,  New  York. 


RECONVERSION?  WHAT'S  THAT? 


Everybody  knows  that  many  a  war-boom 
market  is  in  for  a  terrific  jolt  when  peace 
comes.  Here  in  the  Roanoke  section  of 
Southwest  Virginia  we're  sitting  pretty. 

Wheels  are  humming  in  these  parts — but 
they're  wheels  in  factories  whose  peace-time 
products  will  be  snapped  up  by  eager  pur- 
chasers. Our  U.  S.  Steel  subsidiary  plant, 
for  instance  .  .  .  our  big  rayon  works  .  .  . 
the  Norfolk  and  Western  Railway,  with 
headquarters  here.  Reconversion  isn't  their 
worry ! 

Advertise  to  people  whose  prosperity  will 
continue!  Only  one  local  station — WDBJ — 
goes  satisfactorily  into  all  their  118,921 
listening  homes.  Ask  us,  or  Free  &  Peters, 
about  availabilities! 


CBS    •    5000  WATTS    •    960  KC 

Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 


FREE  &  PETERS,  Inc.,  Natl.  Representatives 
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jWell-Equipped  Sylvania  Plant  Makes  Own  Small  Parts 

to  Assure  Top  Quality  in  Radio  Tubes 

To  insure  that  all  Sylvania-made  radio  tubes  used  hy  broad- 
casting stations  will  be  of  the  very  best  quality,  the  well 
equipped  tube  plant  in  Emporium,  Pennsylvania,  provides 
extensive  facilities  for  making  over  8500  of  the  delicate 
small  parts  that  go  into  Sylvania  tubes. 

Each  month  over  600  million  small  parts  are  turned  out. 
In  making  these  intricate  parts,  Sylvania  craftsmen  work 
with  a  variety  of  metals  such  as  tungsten,  steel,  copper, 
phosphor  bronze,  beryllium  copper  and  tantalum. 

The  Emporium  staff  includes  highly  skilled  production 
engineers,  tool  and  design  men,  and  expert  tube  makers. 


Tiny  tube  parts  are  magnified  and  iheir  outlines  superimposed  on  seale 
drawings  to  insure  meeting  the  extremely  close  tolerances  retjuired. 


By  a  sampling  method,  watchful  Sylvania  inspectors  care- 
fully study  each  batch  of  small  parts  for  detailed  perfection. 


SYLVANIA  ELECTRIC 

SYLVANIA  ELECTRIC  PRODUCTS  INC.,  Emporium  Pa. 

MAKERS  OF  RADIO  TUBES;  CATHODE  RAY  TUBES;  ELECTRONIC  DEVICES;  FLUORESCENT  LAMPS,  FIXTURES,  ACCESSORIES,  INCANDESCENT  LAMPS 
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JEANNE  STRONGIN,  21,  said  to 
be  the  youngest  member  of  the 
NAB's  Assn.  of  Women  Directors, 
is  member  of  the  organization  by  vir- 
tue of  a  war-plant  show  she  conducts 
weekly  via  walkie  talkie  in  the  yards 
of  the  Electric  Boat  Co.,  Groton, 
Conn.  Miss  Strongin  takes  the  portable 
mike  to  a  different  department  of  the 
plant  each  week  and  interviews  vari- 
ous sub  workers  while  the  plant  lis- 
tens over  the  public  address  system. 
Feature  is  part  of  the  company's  pro- 
gram to  draw  employes  closer  together 
and  as  a  means  of  maintaining  sta- 
bility in  manpower  lists. 


School  Programs 

TWO  programs  directed  to  high 
school  students  and  parents  have 
started  their  second  season  on  WBRY 
Waterbury,  Conn.  The  High  School 
Highlights  program,  written  and  pro- 
duced by  students,  features  news  of 
social,  scholastic  and  sports  activities 
in  western  Connecticut  schools.  Other 
show.  The  High  School  Victory 
Theatre,  broadcasts  quarter  -  hour 
plays  with  wartime  themes  enacted 
by  students  from  local  schools. 


WEBR  Mail  Call 

TITLED  Armed  Forces  Mail  Call, 
program  on  WEBR  Buffalo  is  being 
aired  Monday  through  Saturday  8  :15-9 
a.m.  with  songs  dedicated  by  service- 
men overseas  and  in  U.  S.  camps  to 
civilian  friends  in  Buffalo.  Station  sent 
out  request  cards  to  business  firms  as 
well  as  listeners  for  them  to  send  to 
lioys  in  service. 


y^M4  PROGRAMS 


WLW  'Washington  Front' 

FROM  the  Nation's  Capital  WLW 
Cincinnati  is  airing  a  new  weekly  pro- 
gram each  Saturday  afternoon  5:30- 
5:4.5  (CWT)  titled  Washington  Front 
with  Gordon  Graham,  manager  of  the 
Crosley  station's  Washington  bureau, 
as  moderator.  First  program  featured 
Andrew  May  of  Kentucky,  author  of 
the  "work  or  fight"  bill,  who  gave 
reasons  for  the  measure,  and  Rep.  For- 
est A.  Harness  (R-Ind.),  who  pre- 
sented reasons  for  opposition  to  the 
bill.  On  another  program  Sen.  Harold 
H.  Burton  (R-0.),  member  of  the 
Senate  Commerce  Committee  was 
guest.  Sen.  Burton  discussed  recent 
action  in  connection  with  the  Wallace 
nomination  and  the  George  Bill. 


Record  Auditions 

TO  GIVE  the  public  an  insight  into 
how  audiences  react  to  new  popular 
records,  and  thus  help  them  in  select- 
ing discs,  WOV  New  York  has  in- 
troduced Audition  Hall  of  the  Air 
as  a  bi-weekly  2% -hour  feature  of 
Alan  Courtney's  1280  Clul  of  recorded 
music.  Four  different  listeners  appear 
on  the  program  each  time  to  vote  on  the 
records.  Informal  discussion  is  includ- 
ed. For  the  benefit  of  those  who  don't 
hear  the  program,  including  men  in 
service,  a  brief  summary  of  the  results 
will  be  mailed  gratis  upon  request. 


There  are  money-give-away  programs  in 
Worcester,  but  not  on  WTAG. 


—WTAG  ratings  do  not  need  artificial 
hypoing.* 

— WTAG  believes  that:  audiences  are 
earned  —  not  bought. 

— Money-getting  audiences  look  for 
something  for  nothing.  They  are  not 
interested  in  the  sponsor  or  his 
product. 

*  Program  ratings  on  WTAG  are  from  two  to  four  times 
national  average. 

PAUL    H.    RAYMER    CO.    Nolionol    So/ej    Repr  ejenloliv* 


WORCESTER 

OWNED    AND    OPERATED    BY    THE    WORCESTER  TELEGRAM-GAZETTE 


Classical  Talent 

WNEW  New  York  is  giving  young 
classical  talent  an  opportunity  to 
broadcast  on  Behind  the  Curtain,  week- 
ly half-hour  series  started  Feb.  25. 
Board  of  judges  composed  of  Dean 
Dickson,  Negro  conductor,  as  a  per- 
manent member,  and  two  guest  mu- 
sicians. ■  audition  the  artists  and 
then  comment  on  performances.  Cur- 
tain will  hide  talent  from  judges  to 
avoid  possible  prejudice  by  personal 
appearance  and  stage  fright. 

*  *  * 

Medical  Series 

CHEMOTHERAPY,  new  branch  of 
medical  science,  is  featured  in  a  series 
of  half-hour  dramatized  broadcasts  on 
CJBC  Toronto  and  the  CBC  Do- 
minion network.  Titled  War  Without 
End  series  will  tell  of  the  discovery 
of  the  theory  of  chemotherapy,  the 
experiments  which  led  to  the  discovery 
of  salvarsan,  the  remedy  for  syphilis, 
the  various  experiments  which  brought 
about  the  sulfa  drugs  and  penicillin. 

Farm  Discussions 
HIGH  SCHOOL  agricultural  teach- 
ers are  in  charge  of  a  series  of 
weekly  educational  programs  started 
on  WHIO  Dayton.  Students  and 
program  chairmen  participate  in 
the  broadcasts  which  include  such  sub- 
jects as :  Getting  a  Start  in  Farming, 
Producing  Hybrid  Corn  for  Miami 
County  Farmers,  and  Our  Adult  Eve- 
ning Program. 

*  *  * 

Share-the-Tackle 

IN  VIEW  of  the  dearth  of  outdoor 
sports  equipment  because  of  the  war, 
Pat  Patterson,  sponsored  on  WJW 
Cleveland  at  9:15  p.m.  Tuesday  by 
the  Chrisholm  Boot  Co.,  has  turned 
his  sportcast  into  a  public  service 
feature  for  fishermen  and  hunters, 
with  a  "Share-the-Tackle"  movement. 

*  «  * 

Church  Topics 

TOPICS  of  the  Sunday  morning  ser- 
mons of  churches  of  the  WSPA  Spar- 
tanburg, S.  C.  area,  are  now  broad- 
cast each  Saturday.  Your  Church 
Bulletin  Board  is  a  half-hour  feature 
and  includes  news  of  the  churches  as 
well  as  religious  organ  music. 

*  *  * 

Negro  Series 
OUTSTANDING  NEGRO  personali- 
ties are  featured  in  a  Sunday  half- 
hour  series  Open  House  in  Harlem 
on  WHN  New  York,  with  Bob  How- 
ard, WHN  pianist,  as  m.c. 


INFORMED  SPONSORS 
ARE  BUYING 


KFNF 


The  frliiiuHy   Farmer  Siation' 


SHENANDOAH,  IOWA: 
10  00    w.  92  0  li.c. 


Frank  Smhb$.  Mer 


BROADCASTING    •    Broadcast  Advertising 


Veteran  Radio  Vessel,  'Apache^,  Relays 
Radio  and  Press  Copy  from  Luzon  Area 


FAMED  radio  ship,  the  Apache, 
moved  in  with  the  invaders  on  the 
Luzon  operations,  relaying  network 
broadcasts  and  more  than  a  half 
million  words  of  press  copy  back  to 
the  United  States,  according  to 
word  just  received  from  Maj.  A.  A. 
Schechter,  public  relations  officer 
attached  to  Gen.  MacArthur's  staff 
and  former  director  of  special 
events  for  NBG. 

A  399  mobile  broadcasting  unit 
was  mounted  on  a  2% -ton  truck 
which  drove  onto  the  beach,  so  that 
broadcasts  could  be  made  from  the 
scene  of  action,  and  relayed  back 
to  the  Apache.  In  addition,  radio- 
men set  up  an  advance  radio  unit 
farther  up  in  the  fighting  area. 
Within  a  few  hours,  they  had 
strung  land  lines  to  further  msure 
fast  communication  to  the  ship. 
Also  in  operation  was  a  very  high- 
frequency  shortwave  unit. 

Net  Pool 
Four  network  correspondents, 
Arthur  Feldman  of  Blue,  George 
Folster  of  NBC,  Royal  Arch  Gunni- 
son of  MutuaL  and  William  J. 
Dunn  of  CBS,  drew  lots  for  rota- 
tion order  on  a  pooled  broadcast, 
on  which  each  took  three  minutes 
describing  the  invasion.  As  troops 
pushed  further  inland,  correspond- 
ents accompanied  them  and  were 
among  the  first  to  reach  Manila 
when  that  city  was  liberated 
[Broadcasting,  Feb.  12].  Milton 
Chase,  WLW  Cincinnati  war  re- 
porter, has  now  joined  the  radio- 


WLAW 


LAWRENCE,  MASS. 
5000  WATTS-680  KC 


SERVING  NEW  ENGLAND'S 

3RD  LARGEST 
CONCENTRATED 
RADIO  AUDIENCE 


men  on  Luzon,  according  to  Maj. 
Schechter.  Several  Australian 
broadcasters  also  have  arrived. 

As  a  special  salute  to  Manila, 
WIP  Philadelphia  presented  a  pro- 
gram Feb.  10  at  9:30  p.m.  The 
Claudio  Post  of  Philadelphia's  Inde- 
pendence Hall,  comprised  of  Fili- 
pino veterans,  staged  the  show, 
which  was  transcribed  by  WIP. 
Mayor  Bernard  Samuel,  Judge  Vin- 
cent A.  Carroll,  and  Benedict  Gim- 
bel  Jr.,  WIP  president,  added  mes- 
sages of  congratulations.  Program 
was  sent  to  Gen.  MacArthur,  Adm. 
Nimitz  and  Philippine  President 
Osmena. 


WMCA  Wins  Citation 

FOR  DISTINGUISHED  service  in 
the  field  of  racial  amity,  WMCA 
New  York  has  received  a  cita- 
tion from  the  Schomburg  col- 
lection of  the  New  York  Public 
Library.  Station  received  award 
for  its  weekly  half-hour  Negro  life 
and  race  program,  New  World 
A-Coming.  Organization  annually 
conducts  a  nation-wide  poll  to  de- 
termine the  12  Negro  and  6  white 
persons  or  org;mizations  who  have 
done  most  for  the  improvement  of 
race  relations  in  terms  of  democra- 
cy. Award  also  was  conferred  on 
Sachs  Quality  Furniture  Co.,  New 
York,  for  an  extensive  newspaper 
campaign  urging  religious  and  ra- 
cial tolerance  which  also  serve  as 
a  basis  for  Sach's  We  Hold  These 
Truths  series  on  WMCA. 


COLUMBIA 
NETWORK 


When  the  Axis  Sees  Red 
We'll  Change  the  Color 

One  of  these  days,  the  Axis  will  see  red  and  toss  in  the  sponge.  That's 
when  reconversion  slumps  will  hit  many  marlcets  with  a  BANG.  But 
not  likely  Peoria.  We'll  merely  change  the  color  of  the  paint  and 
continue. 

You  see,  most  of  Peoria's  peacetime  products  are  being  used  as  is 
for  the  war.  Dob  on  the  regular  commercial  paint  instead  of  the  army 
drab  and  PRESTO,  our  reconversion  will  be  virtually  completed. 
Then  Peoria's  earth-moving  equipment  will  immediately  begin  to  level 
off  the  mountain  of  accumulated  orders 
.  .  a  many  years'  job! 


Peorians  Hove  the 
WMBD  HabitI 

Not  just  the  city  of  Peoria, 
but  the  entire  PEORIAREA 
of  over  600,000  popula- 
tion is  dominated  by 
WMBD,  as  proved  by  Hoop- 
er and  Con  Ian  listener 
surveys.  WMBD  is  for  out 
in  front  with  a  coverage 
"tune-in"  of  56.3%  (Con- 
Ian,  1944).  WMBD's  au- 
dience in  PEORIAREA  is 
greater  than  all  other  sta- 
tions combined! 


There'll  be  no  reconversion  sales  slump 
in  Peoriarea  ...  no  downward  market 
trend.  You  can  count  on  Peoriarea 
for  high  sales  results,  NOW  and 
LATER. 
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esota 


r**^  A  CADM  mah 


YOU  JVOHT  REACH 
A  FARM  MARKET  OF 


O^E  NETWORK 
to  reach 
Oi\E  FARM  AVDIEXCE 

NCBS  is  now  ready  to  offer  you  a  farm 
network  exclusive  of  anything  that  has  pre- 
viously been  available  in  the  way  of  a  rural 
audience.  Thru  the  combination  of  Missis- 
sippi Valley  Network,  which  is  operated  by 
North  Central  Broadcasting  System,  Inc.,  you 
have  an  agricultural  coverage  of  1,598,762 
farm  radios.  Potential  customers  for  all  farm 
products.  Programs  presented  will  be  creat- 
ed exclusively  for  the  farm  population  eager 
for  your  advertising  message. 

THE  Mississippi  Valley  Network  will  give 
blanket  coverage  of  the  principal  sections  in 
the  United  States  which  produce  more  than 
three-fourths  of  the  agricultural  products, 
grain  and  livestock  each  year.  North  Central 
Broadcasting  System  presents  a  maximum 
rural  coverage  over  this  exclusive  agricul- 
tural network. 


OPERATfD  BY 


NwTH  Ceniru  BmiuicAsnw  Sv$ieii,inc. 


for  further  information   ,  ^0^*4 1  J.tJr..* 

write  to   Lexington  3-6B92 


JOHN  W.  BOltR,Pr»sid»nt 
St.  Paul,  Minnesota  Chicago/  llllnoit 

First  National  Bank  BIdg.       360  North  Michigan  Avon 
Cedar  8579  State  0361 


CHICAGO  AGENCIES 
CUTTING  PERSONNEL 

CHICAGO  advertising  agencies, 
which  are  among  those  businesses 
with  unessential  ratings  requested 
last  week  by  the  local  War  Man- 
power Commission  chief,  Lester 
Brown,  to  employ  10%  fewer  male 
employes  than  as  of  March  1  last 
year,  are  reducing  personnel  in  line 
with  the  directive. 

Some  few  agencies  such  as  Grant 
Adv.  are  not  touched  because  their 
male  staff  is  already  more  than 
10%  under  their  regular  employ- 
ment ceiling  due  to  inroads  by  the 
armed  forces.  Others  such  as  Ruth- 
rauff  &  Ryan,  BBDO  and  Need- 
ham,  Louis  &  Brorby  will  have  to 
operate  with  reduced  personnel. 

The  directive  for  the  procedure 
was  issued  to  regional  offices  by 
WMC  Director  Byrnes  in  July 
1944.  It  is  a  voluntary  one  but 
teethed,  nevertheless,  with  possible 
application  of  WPB  sanctions 
withholding  priorities  on  repairs  or 
alterations.  There  have  been  other 
applications  of  the  directive  in 
places  such  as  Allen  town,  Pa.,  and 
Newark,  N.  J.,  but  the  Chicago 
instance  is  apparently  the  first  in 
a  principal  city  where  agencies 
might  be  touched. 

It  is  at  the  discretion  of  local 
area  chiefs  that  the  program  is 
put  into  effect  and  only  after  study 
of  needs  and  the  possibility  of  fill- 
ing them  from  available  man- 
power. Only  men  qualified  for  es- 
sential jobs  are  wanted  and  refusal 
to  accept  a  job  if  qualified,  black- 
lists the  employe  in  his  old  posi- 
tion, forcing  him  eventually  to  ac- 
cept an  essential  post. 


FCC  Admits  Sirica 

JOHN  J.  SIRICA,  Washington  at- 
torney and  former  general  counsel 
of  the  House  Select  Committee  to 
Investigate  the  FCC,  last  week  was 
admitted  to  practice  before  the 
Commission.  Other  lawyers  admit- 
ted last  week  are  Orville  H.  Wal- 
burn,  Washington;  William  J. 
Friedman,  Maurice  Rosenfield, 
Charles  K.  Schwartz,  Chicago; 
Bernard  B.  Smith,  New  York. 


Griesedieck  on  12 

GRIESEDIECK  Bros.  Brewery, 
St.  Louis,  started  using  chain 
breaks  and  spot  announcements 
for  8  week  contract  through  Ruth- 
rauff  &  Ryan,  Chicago,  on  the  fol- 
lowing stations:  WTAD  KFRU 
WMBH  KTTS  KWOS  WC'BS 
WTAX  WSOY  WJPF  KFVS 
KWOC  KDRO. 


Bert  Silen  Joins  OWl, 
Resuming  Govt.  Career 

BERT  SILEN,  former  NBC  cor- 
respondent in  the  Philippines,  last 
week  resumed  a  Government  career 
which  was  interrupted  three  years 
ago  by  the  fall  of  Manila  by  join- 
ing the  Overseas  Branch  of  the 
OWL  Mr.  Silen  had  been  an  em- 
ploye of  the  old  Coordinator  of  In- 
formation for  18  days  prior  to  his 
internment  at  Santo  Tomas  prison 
from  which  he  was  rescued  early  in 
the  month  [Broadcasting,  Feb. 
12].  The  Coordinator's  office  was 
a  predecessor  agency  to  OWL 

Before  Manila  fell,  Mr.  Silen  put 
on  broadcasts  over  especially  estab- 
lished networks  in  the  Philippines 
in  addition  to  other  information  ac- 
tivities. He  continued  his  informa- 
tion work  among  the  internees  in 
the  prison  camp.  Pat  Flaherty  and 
George  Folster  now  cover  Manila 
for  NBC. 


Listening  in  East  Hits 
New  High  in  January 

RADIO  listening  in  the  New  York- 
Northern  New  Jersey-Philadelphiii 
area  hit  a  new  high  in  January,  top- 
ping even  the  Pearl  Harbor  week 
audience,  according  to  the  Radio  Audi- 
ence, monthly  newsletter  of  The  Pulse 
Inc.  January  194.5  listening  was  9% 
higher  than  in  January  1944,  22.5% 
over  January  1943,  and  13.8%  over 
January  1942. 

Reporting  on  a  study  of  five-a-week 
evening  programs,  the  newsletter  says 
such  programs  do  not  necessarily  draw 
as  stable  and  faithful  an  audience  as 
morning  shows.  "The  study  shows 
that  the  audience  to  the  five-times-a- 
week  series  on  the  five  evenings  fluc- 
tuates just  as  strongly  as  the  audiences 
listening  to  a  competing  station  for 
five  different  broadcasts  at  the  same 
quarter-hour.  In  other  words,  the  lis- 
teners prefer  to  tune  in  for  more 
attractive  once-weekly  shows  when 
they  are  broadcast  and  tune  back  to 
their  serials  when  the  competition  of 
other  shows  is  not  strong  enough  ■  ■  • 
The  habit-forming  quality  of  evening 
serials  seem  very  weak." 


New  WCOP  Tower  Site 

NEGOTIATIONS  are  underway 
at  WCOP  Boston,  Cowles  station, 
for  acquisition  of  a  transmitter  site 
in  Lexington,  Mass.  Beginning  June 
15  WCOP  will  be  a  Blue  outlet, 
and  the  present  transmitter,  now 
located  on  the  speedway  in  Allston, 
with  a  three-tower  antenna  system 
directing  the  signal  to  Boston,  is 
deemed  inadequate  for  WCOP's 
plans  for  future  expansion.  Pro- 
posed new  transmitter  site  will 
allow  for  future  increase  in  power 
for  better  coverage  of  Metropoli- 
tan Boston. 


Joseloff  to  Biow 

STANLEY  S.  JOSELOFF  has  re- 
signed as  national  director  of  tal- 
ent and  program  development  of 
the  Blue  network  to  join  Biow  Co., 
New  York,  March  15  as  radio  direc- 
tor, with  over-all  supervision  of 
radio  program  production.  Biow  ra- 
dio setup  remains  the  same  with 
Frank  Barton,  business  manager; 
Maria  J.  White,  timebuyer;  Walter 
Lurie,  Eastern  program  manager; 
H.  Calvin  Kughl,  West  Coast  pro- 
gram manager.  Mr.  Joseloff  went 
to  the  Blue  last  November  from 
Young  &  Rubicam. 


The  news  is  going  wound- 
Buy  KQV  in  P'lttsburgh! 


Allegheny  Broadcasting  Corp. 

National  Representatives:  SPOT  SALES,  INC. 


WHDH 


50OO  WATTS 


NoKonal  Sole;  Representatives  •  SPOT  SALES,  INC.,  New  York  ■  Chicago  -  Son  Frondsto 


IN  LESS 
THAN  FOUR 
MONTHS  .  .  . 


In  less  than  four  months  CKEY 
has  climbed  into  first  place  in 
Toronto. 

Elliott-Haynes  Listening  Index  for  De- 
cember (daytime)  provides  convincing, 
in  fact  conclusive  evidence  of  CKEY's 
superiority. 

Stn.  Stn.  S»n.  Stn. 
CKEY  BCD 

29.5  19.7    22.5  9.4 

23.6  32.1  24.2  6.3 
34.8     19.7     20.8  5.2 


9  a.m. —  1  2  noon 
12  noon —  3  p.m. 

3  p.m.—  6  p.m. 
TOTAL  DAY 

9  a.m. —  6  p.m. 


29.3     23.8     22.5  7.0 


As  further  proof  that  CKEY  is  going  places 
we  list  the  "number  of  programs  first  in  popu- 
larity" as  shown  in  the  December  survey: 

CKEY  20 

STATION  B  13 

STATION  C  13 

STATION  D  0 

See  what  we  mean  about  CKEY  going  places? 
The  foregoing  evidence  of  outstanding  prog- 
ress is  causing  widespread  comment.  Thousands 
of  people  are  talking  about  CKEY  .  .  . 

Leading  magazines  are  talking  about  us  too. 
See  BUSINESS  WEEK  (December  16)  .  .  . 
TIDE  (January  1)  .  .  .  BROADCASTING 
(January  1)  .  .  .  TIME  (January  22). 

AND,  in  addition  to  all  this,  on  JANUARY 
14TH,  CKEY  BECAME  ONE  OF  THE  MOST 
POWERFUL  PRIVATE  RADIO  STATIONS  IN 
CANADA— 5000  WATTS. 

There's  the  story  gentlemen,  of  CKEY's  rising 
value  in  the  radio  market — and  the  cost  re- 
mains the  same.  Remember,  CKEY  has  more 
daytime  listeners  than  any  other  Toronto  sta- 


P.S.— 

And  the  January  1945 
Elliott  -  Haynes  daytime 
ratings  are  even  better 
than  December. 


DIAL  580 


TORONTO 


80%  of  Stations  Attending  NAB 
Meetings  Sign  BMB  Contracts 


AN  AVERAGE  of  80%  of  stations 
represented  at  NAB  district  con- 
ferences signed  contracts  with  the 
Broadcast  Measurement  Bureau,  it 
has  been  announced  by  the  Bureau's 
president,  Hugh  Feltis. 

Total  signing  to  date  is  285,  Mr. 
Feltis  said.  Of  this  number,  236 
accepted  at  nine  district  confer- 
ences comprising  the  first  half  of 
the  series  of  meetings  scheduled  by 
the  NAB. 

In  making  the  announcement, 
Mr.  Feltis  reported  also  an  execu- 
tive committee  meeting  of  the  BMB 
held  in  New  York  and  attended  by 
Paul  West,  president  of  ANA; 
Frederic  Gamble,  president  of 
AAAA;  J.  Harold  Ryan,  president 
of  NAB ;  Roger  Clipp,  president  of 
WFIL  Philadelphia,  and  Mr.  Fel- 
tis. Decision  vi^as  made  to  establish 
four  committees:  Advertising  and 
Industry  Relations,  Research,  Fi- 
nance and  Bylavi^s,  Rules  and  Pro- 
cedure. Membership  is  to  be  named 
this  week. 


The  NAB  District  meeting  in 
Boston,  to  be  held  March  5-6,  -will 
be  attended  by  Linnea  Nelson, 
chief  timebuyer,  J.  Walter  Thomp- 
son Co.,  and  Robert  F.  Elder,  man- 
ager of  market  research,  Lever 
Bros.,  who  will  assist  Mr.  Feltis  in 
presenting  the  BMB  plan. 

A  chart  showing  results  of  BMB 
sales  activity  at  the  district  meet- 
ings held  thus  far  shows  the  fol- 
lowing results: 


Dig- 

trict 

Memphis   6 

Dallas   13 

Los  Angeles  16 

San  Francisco-  15 

Portland   17 

Salt  Lake  City_  14 

Kansas  City  10 

Minneapolis  11 

Pittsburgh   3 


Sta- 
tions at- 
tends Now 
ing  Signed, 
35  31 


45 


Per- 
cent- 
age 


40% 
90% 

92% 
76% 
86% 


The  above  tabulation  does  not  in- 
clude 21  stations  which  submitted 
contracts  voluntarily  and  whose 
District  meeting  may  have  not  yet 
been  held. 


NAB  DISTRICT 
MEETINGS 


REVISED  schedule  of  NAB  dis- 
trict meetings  follows: 
Second  District 

District  1— Boston— Monday,  Tuesday, 
-  March  5-6,  Statler. 

District  2— New  York— Thursday,  Fri- 
day, March  8-9,  Roosevelt. 

District  4— D.  C,  Virginia,  West  Vir- 
ginia broadcasters,  Washington — ^Mon- 
day, Tuesday,  March  12-13,  Statler. 

District  4— N.  C,  S.  C.  broadcasters, 
Charlotte,  N.  C— Thursday,  Friday, 
March  15-16  (Hotel  Charlotte). 

District  5 — Ga.,  Ala.  broadcasters,  At- 
lanta— Monday,  Tuesday,  March  19-20 
(Henry  Grady  Hotel). 

District  5— Pla.,  Puerto  Rico  broad- 
casters, Jacksonville — Thursday,  Friday, 
March  22-23  (probably  Hotel  Mayflower). 

District  7  —  Cincinnati  —  Monday, 
Tuesday,  March  26-27  (probably  Hotel 
Gibson). 

District  9— Chicago— Thursday,  Fri- 
day, March  29-30,  Palmer  Hoiise. 

District  8 — Detroit — ^Monday,  Tues- 
day, April  2-3  (Book-Cadillac). 


Trimount  on  MBS 

TRIMOUNT  CLOTHING  Co.,  Bos- 
ton, for  Clipper  Craft  Clothes,  will 
sponsor  Topics  of  Today,  with  Dor- 
othy Thompson  on  60  Mutual  sta- 
tions Sunday  9:45-10  p.m.,  begin- 
ning March  26.  Now  heard  sus- 
taining on  the  Blue  Sunday  8:15- 
8:30  p.m.,  Miss  Thompson  has  been 
sponsored  on  that  network  for 
alternating  13-week  runs  for  the 
past  several  years.  If  Miss  Thomp- 
son's plans  for  an  overseas  trip  ma- 
terialize, broadcasts  would  continue 
by  shortwave  pickup.  Agency  is 
Emil  Mogul  Co.,  New  York. 


Gellard  Gets  3  Years 

SAMUEL  GELLARD,  minority 
stockholder,  and  former  secretary 
of  WBYN  Brooklyn,  was  sentenced 
last  Wednesday  in  the  Court  of 
Special  Sessions,  New  York,  to 
serve  an  indeterminate  peniten- 
tiary sentence,  not  to  exceed  three 
years,  the  maximum  sentence  which 
this  court  can  impose  for  a  misde- 
meanor. Mr.  Gellard  was  found 
guilty  Feb.  6  of  conspiracy  to  ob- 
tain money  for  alleged  charitable 
purposes  by  false  pretenses  through 
operating  the  Overseas  Cigarette 
Service.  Project,  promoted  on  sev- 
eral WBYN  programs,  solicited 
money  for  the  purchase  of  cigar- 
ettes for  servicemen  at  prices  al- 
legedly higher  than  market  value. 
[Broadcasting,  Feb.  12].  Attorney 
for  Mr.  Gellard  and  Samuel  Kess- 
ler,  his  chief  salesman  also  sen- 
tenced, said  last  week  that  sentence 
would  be  appealed. 


Aquatogs  Project 

AQUATOGS,  New  York,  is  mak- 
ing plans  for  a  spot  announcement 
campaign  in  about  50  cities  for  its 
line  of  rainwear  for  women,  misses 
and  children.  In  its  first  regular 
use  of  the  medium,  firm  started  a 
52-week  series  twice-weekly  quar- 
ter-hour Operatic  Scrap  Book  on 
WQXR  New  York.  Each  week  a 
different  store  is  mentioned  and  a 
different  type  of  coat  promoted. 
Agency  is  Glicksman  Adv.,  New 
York. 


"Just  turn  on  WFDF  Flint, 
George — and  please  excuse  my 
back." 


CONVENTON  PERMIT 
REGULATION  EASED 

A  NEW  INTERPRETATION  of 
the  travel  ban  on  conventions, 
dropping  requirement  of  permits 
on  meetings  with  an  out-of-town 
attendance  of  -50  or  less  in  addition 
to  the  local  attendance,  announced 
bv  the  Office  of  Defense  Transpor- 
tation, will  mean  the  continuance 
of  NAB  district  meetings. 

The  change  in  policy  was  caused 
by  the  "burdensome"  overflow  of 
applications  to  the  War  Committee 
on  Conventions,  but  Col.  J.  Monroe 
Johnson,  committee  chairman,  em- 
phasized that  the  action  does  not 
constitute  approval  of  such  meet- 
ings. He  urged  that  the  gatherings 
"be  cancelled  or  at  least  postponed 
until  such  time  as  the '  situation 
becomes  less  critical  than  it  is 
now." 

The  convention  ban,  the  ODT 
said,  is  a  temporary  one  pending 
the  easing  of  the  railroad  problem. 
However,  it  was  explained,  despite 
such  attempts  at  alleviation  the 
situation  is  expected  to  change  for 
the  worse  if  at  all  during  the  rest 
of  1945. 

President  J.  Harold  Ryan  of  the 
NAB  announced  that  the  associa- 
tion meetings  will  proceed,  staying 
within  the  50  out-of-tovm  regis- 
trants allowed. 


BBDO  Business  Session 
Is  Held  in  New  York 

BBDO  held  its  annual  business 
meeting  at  the  Hotel  Ambassador 
in  New  York  last  week,  drawing 
over  30  representatives  from  the 
agency's  branch  offices.  Stockhold- 
ers' meeting  Thursday  was  fol- 
lowed Friday  by  an  all-day  con- 
ference, with  department  heads  as 
the  principal  speakers,  and  B.  C. 
Duffy,  executive  vice-president  in 
charge  of  eastern  offices,  presid- 
ing. Branch  offices  were  to  be  rep- 
resented as  follows: 

Minneapolis— H.  H.  Haput,  vice-pres- 
ident in  charge;  Jack  Bridge,  Harry 
Tliorne,  Ed  Cashin,  Alan  Shearer, 
Roger  Verran,  Carl  Hensel,  Al  Clague. 
Pittsburgh — Leon  Hansen,  vice-presi- 
dent in  charge;  Jim  Holding,  Harry 
Vieth,  Paris  Feland,  Ted  Rigness,  Pepi 
Fox,  Eric  Mantle.  Cleveland— Clarence 
L.  Davis,  vice-president  in  charge;  Nor- 
man Hendershot.  San  Francisco — Charles 
H.  Ferguson,  vice-president  in  charge, 
Andy  Neally,  Tom  Dillon,  Bob  Mangan, 
Charles  McDougall.  Chicago — Robert  B. 
Barton,  vice-president  in  charge;  Ken 
Ellis.  Boston— Francis  Hatch,  vice-pres- 
ident; George  Mattheson,  Laurence 
Pratt,  Arthur  Wolfum,  Francis  Bald- 
win. Los  Angeles— W.  B.  Geissinger, 
vice-president  in  charge;  Ernie  Turner, 
Ed  Clark.  Hollywood— Wayne  Tiss,  vice- 
president  in  charge  and  associate  radio 
director.  BuiTalo— Stanley  P.  Irvin. 

Ben  Duffy,  executive  vice-presi- 
dent for  the  East,  was  elected  a 
vice-president  and  general  manager 
by  the  board  of  directors.  He  suc- 
ceeds Alex  Osborn,  who  becomes 
chairman  of  the  board,  post  vacant 
since  the  death  last  April  of  Wil- 
liam H.  Johns.  Mr.  Duffy  has  been 
with  the  agency  25  years.  John  C. 
Cornelius,  executive  vice-president, 
of  Minneapolis,  was  re-elected 
executive  vice-president  for  the 
West,  covering  Chicago,  Minne- 
apolis, San  Francisco  and  Los  An- 
geles. Hollywood  branch,  headed  by 
Wayne  Tiss,  vice-president,  now 
handles  radio  activities  and  movie 
tie-ups  only.  John  Johns  vice-presi- 
dent and  account  executive,  was 
elected  to  the  Board  of  Directors. 


How  to  pull  mail... 


172,000  Christmas  cards  in  re- 
sponse to  two  appeals  on  Beulah 
Karney's  afternoon  program !  And 
all  Beulah  had  said  was,  what  a 
good  idea  it  would  be  for  people  to 
send  old  Christmas  cards  to 
wounded  veterans  for  making 
lampshades,  baskets  and  other 
gifts! 

Two  brief  announcements — 
172,000  cards!  That's  a  record  to 
Contact  Blue  Spot  Sales 


shoot  at — and  any  Blue  Spot 
salesman  will  be  happy  to  let  you 
know  all  the  details  about  you 
doing  the  loading,  aiming  and 
firing!  You  won't  be  after  old 
Christmas  cards,  of  course,  but 
case  after  case  like  this  has  proved 
over  and  over  again  that  WENR 
can  get  your  response,  sell  your 
goods,  in  this  great  Mid-Western 
market ! 

or  the  Sales  Department  of 


Chicago's  Basic  Blue  Network  Sfafion 
890  kc— 50,000  wafts— clear  channel 
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Score  of  Petitions 
Seek  New  Stations 

3  AM,  17  FM,  2  Tele  CPs 
Are  Requested  of  FCC 

AMONG  more  than  a  score  of  new 
applications  filed  with  the  FCC  and 
not  heretofore  reported  are  re- 
quests for  construction  permits  for 
three  new  standard  stations,  two 
commercial  television  outlets  and 
17  FM  stations. 

Birney  Imes  Jr.,  licensee  of 
WCBI  Columbus  and  WELO  Tu- 
pelo, Miss.,  and  applicant  for  a 
new  standard  station  at  Meridian, 
files  for  1230  kc,  250  w  and  unlim- 
ited hours  of  operation  for  a  pro- 
posed outlet  at  Corinth,  Miss. 

Rome  Outlet  Sought 

Facilities  of  1450  kc  with  250 
w  and  unlimited  time  at  Rome,  N. 
Y.  are  sought  by  Copper  City 
Broadcasting  Corp.,  principally 
owned  by  Myron  J.  Kallet,  248 
shares  (99.8%),  president,  major 
interest  holder  in  Kallet  Theatres 
Inc.,  regional  chain.  Others  in  the 
company  are  Joseph  S.  Kallet  (1 
sh),  secretary,  and  William  T. 
MacNeilly  (1  sh),  vice-president 
and  treasurer,  both  of  whom  also 
are  affiliated  with  the  movie  chain. 

Assignment  of  1490  kc  with  250 
w  and  unlimited  time  at  Wichita, 
Kan.  is  sought  in  application  filed 
by  Adelaide  Lillian  Carrell,  licensee 
of  WBBZ  Ponca  City,  Okla. 

Debs  Memorial  Radio  Fund  Inc., 


COPIES 


24  HOUR  SERVICE 

—packaged  and  shipped 
from  Chicago. 

Aluminum  based  material 
available  for  broadcast  use. 


L.  S.  TOOCOOD 

RECORDING  COMPANY 

221  N.  LA  SALLE  ST.    CHICAGO  1 


77TH  BIRTHDAY  was  spent  Feb. 
5  by  Burridge  D.  Butler,  princi- 
pal owner  of  KOY  Phoenix,  WLS 
Chicago  and  the  Prairie  Farmer, 
at  the  Phoenix  station.  Picture 
proves  popularity  of  Owner  Butler 
among  station  personnel. 

licensee  of  WEVD  New  York,  is  ap- 
plicant for  commercial  television 
facilities  on  Channel  17,  282-288  mc. 

A  new  commercial  television  sta- 
tion to  be  located  in  Chicago  and 
to  operate  on  44-50  mc,  frequency 
specified  in  proposed  allocations,  is 
sought  in  application  filed  by  Ray- 
theon Manufacturing  Co.,  which 
also  has  requested  television  facil- 
ities in  New  York  and  Waltham, 
Mass. 

Seek  FM  Stations 
Applicants  for  new  FM  stations 
and  facilities  requested  are: 

Ohio  Broadcasting  Co.,  Marion, 
O.,  for  47.1  mc,  2,882  sq.  mi.  cov- 
erage and  $24,250  estimated  cost; 
East  Liverpool,  O.,  for  49.1  mc, 
3,057  sq.  mi.  coverage  and  $43,350 
estimated  cost. 

WING  Dayton,  O.,  for  46.3  mc, 
14,140  sq.  mi.  coverage  and  $53,- 
000  estimated  cost. 

WKBB  Dubuque,  la.,  for  45.5 
mc,  7,900  sq.  mi.,  and  $21,300  esti- 
mated cost. 

WENY  Elmira,  N.  Y.,  for  46.7 
mc,  19,600  sq.  mi.  coverage  and 
$60,000  estimated  cost. 

Sacramento  Valley  Broadcast- 
ers, Marysville,  Gal.,  for  43.3  mc, 
19,800  sq.  mi.  coverage  and  $70,- 
800  estimated  cost. 

KFBK  Sacramento,  Gal.  for 
41.7  mc,  24,580  sq.  mi.  coverage 
and  $68,000  estimated  cost. 

KMJ  Fresn>,  Gal.  for  46.7  mc, 
14,500  sq.  mi.  coverage  and  $61,000 
estimated  cost. 

WMGA  Moultrie,  Ga.  for  47.3 
mc,  10,100  sq.  mi.  coverage  and 
$35,000  estimated  cost. 

KBUR  Burlington,  la.  for  45.3 
mc,  10,080  sq.  mi.  coverage  and 
$40,100  estimated  cost. 

WIBC  Indianapolis  for  46.1  mc. 


9,245  sq.  mi.  coverage  and  $51,310 
estimated  cost. 

WROL  Knoxville  for  44.5  mc, 
12,400  sq.  mi.  coverage,  and  $60,- 
000  estimated  cost. 

Valley  Pub.  Go.,  Harlingen, 
Tex.,  for  44.5  mc,  1.515  sq.  mi. 
coverage  and  $13,350  estimated 
cost. 

Brownsville  Herald  Pub.  Go., 
Brownsville,  Tex.,  for  46.5  mc, 
632  sq.  mi.  coverage  and  $13,350 
estimated  cost. 

Valley  Evening  Monitor  Inc., 
McAllen,  Tex.,  for  48.5  mc,  908 
sq.  mi.  coverage  and  $13,350  esti- 
mated cost. 

Raytheon  Manufacturing  Go., 
Chicago,  for  44.9  mc,  10,100  sq. 
mi.  coverage  and  $60,000-$75,000 
estimated  cost. 

Knoxville  Publishing  Go.,  Knox- 
ville, Tenn.,  for  46.5  mc,  13,200 
sq.  mi.  coverage  and  $100,000  es- 
timated cost. 

McClatchy  Broadcasting  Co., 
KFBK  and  KMJ  licensee,  has  al- 
ready acquired  sites  for  the  trans- 
mitters of  the  proposed  FM  sta- 
tions, according  to  announcement 
by  Eleanor  McClatchy,  president. 
The  KFBK  FM  transmitter  site  is 
on  Mt.  Vaca,  2,870  ft.  high,  located 
near  Vacaville,  36  miles  from  Sac- 
ramento. FM  transmitter  site  for 
KMJ  is  on  Mt.  Campbell  with  1,700 
ft.  elevation  and  located  20  miles 
from  Fresno.  Secondary  signal  area 
(50  microvolt)  of  the  Sacramento 
station  would  cover  2,412,433  per- 
sons while  for  the  Fresno  outlet 
422,945  persons  would  receive 
service. 

L.  E.  Owens,  at  one  time  affil- 
iated with  WTCN  Minneapolis,  is 
president  of  Valley  Pub.  Co.,  in 
which  he  holds  64%  interest;  and 
also  is  president  and  54%  owner 
of  Brownsville  Herald  Pub.  Co.  and 
Valley  Evening  Monitor  Inc.,  all 
three  of  which  publish  daily  pa- 
pers in  their  respective  cities.  Prior 
to  1939  Mr.  Owens  was  president 
and  10%  owner  of  Northwest  Pub- 
lications Inc.,  St.  Paul,  which  held 
half  of  the  common  stock  of  WTCN, 
Mr.  Owens  was  director  of  WTCN. 

Ohio  Broadcasting  Co.,  licensee 
of  WHBC  Canton,  0.,  has  previ- 
ously applied  for  a  new  FM  station 
to  be  located  in  Canton. 

Sacramento  Broadcasters  is  a 
new  partnership  composed  of  three 
local  businessmen.  Warren  N.  Shin- 
gle, president  of  the  Marysville 
Chamber  of  Commerce;  Lester  L. 
Rice,  general  contractor,  and  Bev- 
erly B.  Ballard,  mail  route  con- 
tractor. 


WBNS  , 

REACHES  home/ 
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House  Would  Clip  AFM  Power 


(Continued  frt 
education".  If  he  succeeds  in  en- 
forcing this  mandate,  he  said,  he 
will  be  able  to  control  all  music 
teaching  in  the  U.  S. 

At  the  commencement  of  the 
hearings,  which  began  on  Thurs- 
day, the  Committee  witnessed  a 
technicolor  sound  picture  produced 
by  the  U.  of  Michigan  portraying 
the  teaching  methods  employed  at 
the  Interlochen  school. 

Petrillo's  Power 

Continuing  his  testimony  at  the 
Friday  hearing.  Dr.  Maddy  said  he 
had  talked  with  many  members  of 
the  AFM  and  that  none  of  them 
favored  the  ban  on  Interlochen  but 
were  afraid  to  express  their  views 
to  the  union  leadership.  Reading 
from  a  section  of  the  AFM  consti- 
tution, he  testified  that  Mr.  Petril- 
lo  had  absolute  power  to  expel  any 
member  or  to  change  the  constitu- 
tion. He  said  the  members  are  not 
permitted  to  see  the  constitution 
and  that  he  had  obtained  his  copy 
by  "circuitous  methods". 

Questioned  by  Chairman  Lea,  he 
said  that  the  Interlochen  school 
operates  only  in  the  summer  and 
charges  a  tuition  of  $300  for  eight 
weeks.  He  added  that  80%  of  the 
students  come  from  outside  the 
state.  Salaries  paid  last  summer  to 
a  faculty  of  50,  including  28  mem- 
bers of  the  AFM,  totaled  $75,000. 
He  said  the  Camp  owns  500  acres 
300  miles  north  of  Ann  Arbor  and 
receives  some  appropriations  from 
the  state. 

He  said  that  the  school  broad- 
casts four  hours  a  week  over 
WKAR  East  Lansing,  an  educa- 
tional station  operated  by  Michi- 
gan State  College. 

The  Committee  also  heard  testi- 
mony from  Army  and  Navy  offi- 
cials regarding  policies  governing 
appearances  of  service  bands  at 
various  functions  and  protests  by 
the  AFM  against  certain  perform- 
ances. 

Col.  Ed  Kirby,  chief  of  the  Radio 
Branch,  Bureau  of  Public  Rela- 
tions, War  Dept.,  testified  that  the 
Army  has  had  little  difficulty  with 
the  AFM  regarding  the  activities 
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of  its  service  bands.  He  said  the 
Army  does  not  consult  with  the 
union  on  whether  the  bands  should 
appear  at  any  particular  function. 

Capt.  William  F.  Loventhal,  in 
charge  of  the  U.  S.  Navy  band  in 
Washington,  said  the  Navy  is  con- 
fronted with  many  requests  for  ap- 
pearances of  the  band  and  has  a 
general  policy  prohibiting  perform- 
ances which  compete  with  employ- 
ment of  civilian  musicians.  How- 
ever, he  said  there  were  occasional 
borderline  requests  and  in  such 
cases  he  has  asked  the  requesting 
party  to  obtain  permission  of  the 
AFM  local. 

He  said  the  U.  S.  Navy  band 
broadcasts  four  times  a  week  over 
the  major  networks  and  has  a  lis- 
tening audience  of  about  20  mil- 
lion. He  said  the  broadcasts  pro- 
mote recruiting  for  the  various 
services  and  other  Government 
campaigns  and  are  noncommercial. 

Capt.  L.  J.  Bernard,  Coast  Guard, 
said  that  Coast  Guard  bands  have 
appeared  in  theatres  in  support  of 
recruiting  drives  but  that  approval 
of  the  performances  was  arranged 
between  the  theatres  and  the  union. 

Lt.  Col.  John  H.  Masters,  U.  S. 
Marine  Corps,  testified  the  Corps 
had  received  a  protest  from  the 
AFM  concerning  the  appearance  of 
a  Marine  Band  in  connection  with 
the  dedication  of  station  KFMB 
San  Diego,  Cal.,  in  1941.  The  Navy 
informed  the  union  that  the  cere- 
monies for  the  occasion  were  of  a 
patriotic  nature  and  that  the  ap- 
pearance of  the  band  was  within 
Navy  regulations. 

Capt.  Frank  Gary,  Office  of  Chief 
of  Naval  Operations,  Navy  Dept., 
testified  that  requests  for  appear- 
ances in  the  various  naval  districts 
are  left  to  the  determination  of  the 
commanding  officer,  with  the  gen- 
eral policy  restricting  perfomances, 
broadcast  or  otherwise,  which  do  not 
compete  with  civilian  employment. 


SCREEN  version  of  Blue  program, 
Tom  Breneman's  Breakfast  in  Holly- 
loood,  will  be  produced  by  Producers 
Releasing  Corp.,  under  title,  "Break- 
fast at  Sardi's." 


HOLLISTER  ^ 


wm  CO 


WOW  Case  Beyond  FCC 
Province,  Says  Johnson 

CHALLENGING  the  contention 
cited  by  James  Lawrence  Fly,  for- 
mer FCC  chairman,  for  his  client, 
Radio  Station  WOW  Inc.,  that  the 
judgment  of  the  Supreme  Court  of 
Nebraska  should  not  stand  in  en- 
joining the  station's  transfer  since 
it  invades  the  FCC's  jurisdiction 
under  Section  402  (a)  of  the  Com- 
munications Act  [Broadcasting, 
Feb.  12],  a  brief  submitted  to  the 
U.  S.  Supreme  Court  last  week  by 
the  respondent.  Dr.  Homer  J.  John- 
son, claims  the  Act  should  not  be 
construed  as  giving  the  Commis- 
sion exclusive  jurisdiction. 

First,  the  brief  contends  in  argu- 
ing against  the  FCC's  jurisdiction, 
the  primary  purpose  of  the  orig- 
inal action  was  to  void  a  "fraudu- 
lent lease"  of  the  station  and  the 
license  to  operate  the  station  was 
only  incidentally  involved;  thus  the 
state  court  should  have  power  to 
act.  Question  of  listening  public 
interest  being  involved  is  dismissed 
on  the  contention  that  the  Society 
had  been  operating  the  station 
well.  The  brief  also  charges  the 
question  of  jurisdiction  was  not 
raised  until  after  the  lower  court's 
decision.  A  number  of  "inaccurate 
statements"  are  credited  to  the 
petitioners'  brief  which  the  re- 
spondent allows  are  probably  due 
to  Mr.  Fly's  recent  appearance  in 
the  case.  Hearing  before  the  Su- 
preme Court  is  set  for  Wednesday. 


PUBLIC  school  children  in  Washing- 
ton will  get  their  lessons  via  radio 
broadcasts,  if  future  plans  of  the  Dis- 
trict of  Columbia  School  Board  go 
through. 


bOWNTOWN  ST.  LOUIS 
AT  YOUR  DOORSTEP 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


V  Windber 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
fOR  NETWORK  AND  SPOT 


QUARTZ  OSCILLATORS  SINCE  1927 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  Son  Francisco 


J 
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Snow  in  September. 


down  South.. 


Cotton  is  the  16-county 
WSPA-Piedmont's  largest 
money  crop.  Over  27,500,000 
baled -pounds  each  year  are 
produced  in  Spartanburg 
County  alone. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Comp  Croft 


950  kilocycles.  Rep.  by  Hollingbery 


NEW  OIL  WELLS 

FOR 
MISSISSIPPI 


"Within  the  last  year,  Mississippi's 
'proven  oil  reserves'  hove  increas- 
ed nearly  six  times  from  38,872,- 
000  on  Jan.  1,  1944,  to  216,270,- 
000  on  January  1 ,  1  945. 

"More  than  500  oil  wells  in 
proven  Mississippi  fields  will  be 
drilled  during  1945,  at  a  cost  of 
approximately  $25,000,000,  and 
anywhere  from  170  fo  200  'wild- 
cat' wells,  whose  total  cost  will 
run  nearly  as  high,  according  to 
best  estimates  of  oil  experfs."  * 

Oil  is  adding  new  wealth  to 
Mississippi.  Prospects  in  the  heart 
of  the  deep  soulh  were  never 
brighter.  Agriculture,  industry  and 
oil — all  three  provide  a  growing, 
stable  market  the  year  'round. 

And  WJDX — "the  Voice  of  Mis- 
sissippi"— continues  to  DOMINATE 
this  profitable  market.  If  you  hove 
a  message  for  Mississippians, 
WJDX  will  put  it  across. 
-  Jackson  (Miss.)  Daily  News 

Feb.  5,  1945. 


LAMAR 
LIFE  INSURANCE 
COMPANY 

MCKSON,  MISSISSIPPI 
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FM  Broadcasters  Inc. 

OPPOSES  FCC  proposals,  contending 
shift  of  FM  to  84-102  mc  would  cause 
two-year  delay  and  that  "would  para- 
lyze this  new  industry".  Also  charges 
Commission  "rested  its  proposal"  for 
shift  "almost  entirely  upon  the  testi- 
mony of  Dr.  K.  A.  Norton"  and  "rejected 
the  testimony  of  such  widely  experi- 
enced propagation  experts  as  Dr.  J.  H. 
Dellinger,  Dr.  H.  H.  Beverage  and  Ma]. 
E.  H.  Armstrong." 

Attacks  Dr.  Norton's  calculations  as 
possibly  Inaccurate,  submitting  opin- 
ions of  other  engineers  tending  to  show 
the  FCC  expert,  now  on  leave  to  the 
Army,  erred.  Also  claims  not  sufficient 
knowledge  of  phenomena  at  100  mc 
is  available  to  ascertain  whether  FM 
would  serve  better  in  that  portion  of 
spectrum,  that  Dr.  Norton's  conclusions 
are  based  on  "interpretations"  and  not 
facts.  "Since  Dr.  Norton's  conclusions 
are  at  variance  with  those  of  the  other 
experts,  it  is  important  that  his  meth- 
ods and  assumptions  be  clearly  under- 
stood," says  FMBI  brief. 

Shifting  spectrum  location  would  en- 
tail cost  to  public  of  "many  millions 
of  dollars",  present  allocation  prob- 
lems "similar  to  those  in  the  standard 
broadcast  band",  cost  FM  pioneers  their 
Investments  to  date  as  well  as  their 
audiences.  It  is  "highly  probable  that 
any  advantages  thought  to  be  gained 
by  shifting  FM  to  the  higher  frequen- 
cies will  be  more  than  offset  by  the 
prevalence  of  'shadows'  and  other  phe- 
nomena about  which  the  record  is  now 
silent."  brief  continues. 

FMBI  promises  to  present  at  oral 
argument  statistics  on  actual  number 
of  FM  sets  manufactured  and  in  hands 
of  public,  together  with  other  pertinent 
data. 

FMBI  concurs  in  200-kc  channel 
width  and  provision  for  ultimate  ex- 
pansion of  the  art  to  30  mc.  Also  in 
accord  with  recommendations  relating 
to  relay  stations  S-T  links,  satellite 
control,  developmental  stations  and 
experimental  high-frequency  stations. 


Cowles  Broadcasting  Co. 

SUPPORTS  the  FCC's  proposed  alloca- 
tions and  submits  "constructive  sugges- 
tions" dealing  with  possible  licensing 
policies. 

Among  differences  of  opinion  about 
FM's  place  in  the  spectrum,  some  seem 
to  be  influenced  by  economic  factors, 
says  the  Cowles  brief,  while  others 
based  on  ignorance  of  co-channel  inter- 
ference, fear  of  unknown  factors  in 
the  new  band  and  belief  that  Commis- 
sion engineers  have  insufficient  data, 
are  unsound. 

Regarding  television,  Cowles  brief 
states  the  allocation  below  216  mc  is 
not  ideal  but  .iustified  because  of  neces- 
sity for  providing  channels  for  aviation 
and  Government  services  between  108- 
180  mc.  Therefore,  regardless  of  FM,  it 
is  impossible  to  provide  better  televi- 
sion facilities. 

Cowles  welcomes  setting  aside  chan- 
nels for  newcomers  and  providing  com- 
petition, expressing  fears,  however, 
that  the  proposed  licensing  policy  wil! 
rather  impede  competition  since  rivalry 
between  AM  and  FM  is  not  commer- 
cially nor  financially  feasible.  Counter- 
proposal is  to  permit  the  simultaneous 
broadcast  of  identical  programs  over 
both  types  of  stations,  encouraging  AM 
licensees  to  operate  FM  stations  and 
thus  expanding  FM  on  a  sound  eco- 
basis. 


NAB 

PRAISES  FCC  proposed  allocation  as 
dealing  justly  with  broadcasting  in  view 
of  total  spectrum  space  available  and 
as  offering  opportunity  to  develop  and 
expand  into  new  fields.  Neither  endorses 
nor  opposes  FM  allocation  and  asks 
FCC  to  give  additional  attention  to 
data. 

Calls  facsimile  proposal  just  and 
reasonable.  Approves  television  alloca- 
tion above  400  mc,  but  criticizes  alloca- 
tion below  300  mc.  Opposes  FCC  lan- 
guage giving  preference  to  "newcomers" 
by  reserving  20  of  70  FM  channels  allo- 
cated to  commercial  broadcasting  for 
later  applicants,  points  out  that  some 
of  existing  broadcasters  may  be  denied 
an  FM  channel  merely  because  of  appar- 
ent FCC  preference  for  "newcomers". 

Has  no  objection  to  allocation  to 
subscription  radio  service  if  it  doesn't 
handicap  expansion  or  development  of 
FM  but  points  out  that  presence  of 
"squeal"  among  FM  channels  would 
confuse  public  and  lower  its  estimate 
of  high-fidelity  FM.  Urges  separate 
portion  of  spectrum  be  selected,  if  allo- 
cation is  made.  Holds  that  allocation 
of  22  shared  channels  between  25  and 
28  mc  for  relay  broadcasting  is  inade- 
quate, and  asks  FCC  to  review  alloca- 
tion of  only  four  channels  in  the  156- 
162  mc  band,  valuable  for  walkie-talkie 
use. 

WCBA  Schenectady 

OBJECTS  to  Commission  proposal  to 
move  FM  in  view  of  "apparent  disre- 
gard of  the  recommendations  of  the 
industry".  Brief  cites  allocation  hearing 
record  to  substantiate  allegation  FCC 
asked  for  industry  recommendations, 
then  Ignored  them.  Recommended  FM 
be  retained  in  its  present  band. 


NBC-RCA-RCAC 

RCA  and  affiliated  companies  term 
FCC  proposals  generally  sound,  but 
offer  compromise  allocation  involving 
FM  and  television.  Temporary  alloca- 
tion of  FM  42-44  mc,  as  proposed  pend- 
ing transition  to  84-102  mc,  held  unde- 
sirable. RCA  and  NBC  counter  with 
this  proposal:  Television  44-50  mc  and 
54-84  mc;  FM  90-108  mc,  with  band 
84-90  mc  unassigned  for  possible  video 
or  FM  use  later. 

Suggested  that  if  84-102  mc  proposal 
becomes  permanent,  FM  be  given  tem- 
porary haven  42-50  mc,  since  no  present 
television  operators  would  have  use  for 
44-50  mc  channel.  By  time  television  is 
ready  for  proposed  Channel  1  "it  will 
be  feasible  for  the  FM  station  to  move 
directly  to  its  permanent  frequency 
assignment  in  the  84-102  mc  band". 

On  television  RCA-NBC  comment 
"immediate  needs  of  television  should 
have  priority  over  possible  future  needs 
of  FM",  therefore  it's  unwise  for  FCC 
to  designate  102-108  mc  for  allocation 
later;  it  should  be  given  television 
immediately. 

RCAC  on  fixed  public  services,  offers 
several  recommendations  for  allocation 
of  frequencies  proposed  by  FCC. 

NBC  objects  to  Commission's  pro- 
posal for  relay  broadcast  services  to 
share  channels  between  25-28  mc,  rec- 
ommends exclusive  channels  be  set 
aside  since  networks  use  relays  for  such 
events  as  Presidential  inaugurations, 
political  conventions,  disasters,  etc.,  and 
need  exclusive  frequencies.  Recom- 
mends 20  channels  40  kc  wide  between 
25-28  mc,  providing  relays  for  networks 


Maj.   E.  H.  Armstrong 

THE  INVENTOR  of  FM  opposes  the  FCC 
proposed  findings,  recommends  that  the 
44-108  mc  band  be  allocated  in  this 
order:  Amateurs  at  lower  end,  FM  in 
center,  television  at  upper  end,  with 
FM  starting  at  some  point  within  its 
present  band  and  expanding  upward 
into  a  prospective  30  mc.  From  a  prop- 
agation standpoint  this  would  be  the 
logical  allocation,  providing  a  better 
FM  service  than  above  84  mc,  he  con- 
tends. 

Maj.  Armstrong  challenged  Dr.  K.  A. 
Norton's  calculations  on  propagation, 
supported  his  challenge  with  a  memo- 
randum by  himself,  Dr.  H.  H.  Beverage 
of  RCA  Labs,  and  Charles  R.  Burrows, 
based  on  studies  made  by  those  three 
in  collaboration  with  Dr.  G.  W.  Pick- 
ard.  Dr.  H.  T.  Stetson,  and  Stuart 
Bailey,  all  widely-known  engineers. 

Memorandum  charges  Dr.  Norton 
made  a  fundamental  error  in  his  cal- 
culations, provides  findings  of  the 
study  disproving  Norton's  claims  and 
points  to  alleged  discrepancies  in  his 
testimony  at  allocation  hearings. 


Montreal's  great  Aldred  Skyscraper 
symbolizes  the  volume  of  business  in 
Quebec  Province. 

RADIO  PLANNING  PAYS  .  .  . 

Montreal's  great  skyscrapers  are  a  constant  reminder 
of  the  business  activity  of  Quebec  Province.  3  3^2 
million  people  form  a  large  and  specialized  audience 
for  your  radio  message — they  will  respond  when  the 
program  is  designed  especially  for  Quebec. 
^  We  specialize  in  designing  programs,  in  both 

English  and  French,  for  the  whole  of  Canada. 
May  we  prove  to  you,  as  we  have  done  for 
many  National  advertisers,  that  R.P.P. 
Radio  Planning  Pays? 


and  independents.  NBC  also  suggests 
20  channels  in  the  156-162  band  for 
walkie-talkie  use,  a  band  of  50  mc 
allocated  in  the  3000-mc  region  for 
relay  broadcasting,  exclusively. 

WMFM  Milwaukee 

EXPRESSES  grave  doubt  that  skywave  | 
interference  in  present  FM  band  and 
upper  portion  of  spectrum  is  of  such 
character  as  to  injure  good  FM  service, 
contends  evidence  in  that  respect  too 
meager,  therefore  urges  FCC  to  retain 
FM  in  its  present  band  or  adopt  this 
alternate  plan:  44-46  mc,  amateurs; 
46-64  mc,  FM;  64-70  mc,  unassigned; 
76-78  mc,  amateurs;  78-108  mc,  televi- 
sion. 

WMFM,  owned  by  The  Journal  Co., 
headed  by  Walter  J.  Damm,  vice-presl-  | 
dent  in  charge  of  Journal's  radio  Inter-  i 
ests,  and  president  of  FMBI,  urges  Com-  | 
mission  not  to  permit  engineering  con- 
siderations to  be  sole  factor  in  moving 
FM.    "If,    from  an   engineering  view- 
point," argues  WMFM,   "the  move  of 
FM  is  indispensable  to  the  rendition  of 
acceptable      interference-free  service, 
then  we  concede  that  it  is  unimportant 
for  the  Commission  to  concern  Itself 
with  such  economics  and  social  results 
as  will  ensue  from  the  transition. 

"If  there's  the  slightest  doubt,  then 
the  Commission's  attitude  shoiild  be 
focused  with  great  emphasis  on  non- 
engtneerlng,  but  otherwise  critical,  fac- 
tors that  are  involved."  Factors  are 
listed  as  impact  of  the  change  on  (1) 
listeners  and  their  receivers,  (2)  FM 
broadcasters.  Brief  cites  that  500,000  FM 
sets  are  In  hands  of  public;  one  manu- 
facturer sold  58,000  sets  which  had 
resale  value  of  $17,600,000.  WMFM  con- 
tends shift  of  FM  would  entail  delay 
made  necessary  by  field  tests,  etc.,  and 
manufacturers  would  be  delayed  an- 
other six  months  tooling  up  to  produce 
new  type  sets. 

CBS 

TELEVISION  should  be  moved  to 
higher  frequencies,  the  network  argues, 
to  obtain  wider  bands.  This  would  per- 
mit better  black-and-white  pictures 
with  more  elements,  as  well  as  color 
television.  Technical  difficulties  of  cur- 
rent video,  tending  to  preclude  nation- 
wide, competitive  service,  will  be 
avoided  and  larger  service  areas  will 
result.  Larger  service  area  is  possible, 
the  network  claims.  Multipath  effects, 
or  ghosts,  in  lower  frequencies  may  be 
solved  by  use  of  sharply  directional 
receiving  antennas  in  higher  bands. 

Cost  of  receivers  would  be  no  higher 
and  the  Improved  service  would  result 
under  high-definition  standards.  Dual 
operation  would  be  a  mistake,  CBS 
argues,  doubling  costs  and  penalizing 
pioneers  in  favor  of  newcomers  with 
no  investment  or  experience  in  televi- 
sion. The  public  should  be  kept  fully 
informed  on  television. 

Within  a  year  after  manpower  and 
materials  are  fully  available,  and  pos- 
sibly before  the  end  of  1945,  the  net- 
work promises  to  demonstrate  wide- 
band television  transmission  and  recep- 
tion. 

FCC  proposal  that  FM  be  moved  to 
higher  frequencies  was  supported,  hi 
order  to  avoid  interference  diflacultles 
which  may  be  serious  in  years  of  In- 
creased sunspot  activity.  More  FM  chan- 
nels were  favored.  CBS  recommended 
that  no  frequencies  be  assigned  to  the- 
ater television  and  subscription  radio 
services  on  the  ground  they  would 
be  available  to  the  public  only  on  pay- 
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ment  of  a  lee  and  could  utilize  wire 
lines  rather  than  radio  frequencies.  If 
subscription  radio  is  allocated  frequen- 
cies they  should  be  In  the  point-to- 
point  band. 

AT&T 

FINDS  the  FCC's  proposal  inadequate 
in  a  number  of  respects,  in  general 
advocating  adequate  channels  for  the 
following  common  carrier  services:  (1) 
fixed  public  services  channels  to  be 
shared  only  with  other  common  car- 
riers and  broadcast  services  such  as 
television;  (2)  coastal  and  ship  service 
In  the  102-108  mc  and  156-162  mc 
range,  possibly  sharing  with  urban 
mobUe  service;  (3)  special  emergency 
service  In  frequencies  for  exclusive  use 
1  by  communication  carriers;  (4)  general 
I  mobile  service  in  exclusive  channels  for 
j  common  carrier  use  not  designated  ex- 
I  perimental;  (5)  urban  service  in  102- 
108  mc  range  and  20  channels,  appar- 
ently unallocated,  In  156-162  mc  range; 
(6)  highway  service  channels  for  land 
j  stations  Immediately  above  42  mc  and 
for  mobile  stations  above  38  mc  with 
separate  distress  frequency  not  neces- 
sary; (7)  relay  systems  ultimately  ,in 
exclusive  channels  for  common  carrier 
use. 


Yankee  Network 

OPPOSES  proposed  FM  allocations, 
contending  Commission's  plan  "not 
justified  by  the  record"  and  would 
work  great  Injury  upon  the  public  and! 
existing  FM  licensees.  Proposed  proce- 
dure for  shifting  to  new  frequencies 
would  "unnecessarily  inflict  injury  and 
impose  a  disadvantage"  on  FM  pioneers, 
and  would  give  "benefit  and  advantage 
to  late-comers". 


U.  S.  Office  of  Education 

APPROVES  200-kc  channel  width,  num- 
ber of  educational  FM  channels,  con- 
tiguity of  educational  and  commercial 
FM  bands,  provisions  for  facsimile, 
relay  and  S-T  links,  television  and  cit- 
izens' radiocommunlcations  service,  but 
expresses  confusion  as  to  location  of 
FM.  Leaves  it  entirely  to  FCC. 

Michigan  Radio  Education 
Commission 

OPPOSES  FCC  proposals  and  recom- 
mends PM  be  allocated  in  the  band 
46-64  mc,  with  46-50  mc  set  aside  for 
noncommercial  educational  stations. 

•  *  • 

WENA  Detroit 

OPPOSES  FCC  proposals,  recommends 
FM  be  allocated  in  the  band  46-64  mc. 
with  64-70  mc  earmarked  for  future  FM 
expansion.  Contends  21,000  receivers  in 
WENA  area  would  be  obsoleted  by 
shift;  converting  transmitter  wovild 
cost  $20,000-$25.000. 

•  *  * 

WELD  Columbus,  O. 

OPPOSES  FCC  proposals,  recommends 
assignment  of  as  many  stations  as  pos- 
i  sible  on  one  frequency  to  determine 
whether  co-channel  Interference  is  as 
serious  as  some  experts  have  testified. 
Urges  either  presently  assigned  fre- 
quencies be  further  Investigated  or  re- 
tained, or  a  reasonable  portion  be 
Included  in  any  new  allocation  for  FM. 


RTPB  BRIEFS 


Panel  4 

GENERALLY  agrees  with  the  Commis- 
sion's proposals  except  for  those  on 
relay  broadcasting  which  it  urges  be 
reconsidered  to  provide  exclusive  as- 
signment of  20  channels  between  25  and 
28  mc  to  prevent  interference  from 
competitive  services  plus  another  20 
channels  in  the  156-162  mc  band. 

Panel  5  (FM) 

OPPOSING  Commission's  proposal  for 
FM,  Panel  5,  headed  by  C.  M.  Jansky 
Jr.,  chairman,  and  W.  R.  David,  vice- 
chairman,  contends  position  of  FM  "is 
the  most  important"  issue  In  the  entire 
allocation  proceeding.  Propagation 
characteristics  are  broken  down  as  (1) 
skywave  phenomena,  (2)  tropospheric 
phenomena,  (3)  shadows,  (4)  multipath 
and  distortion.  "Commission's  proposal," 
comments  Panel  5,  "apparently  con- 
cludes that  only  skywave  phenomena 
are  truly  Important." 

Proposal  to  move  FM  above  84  mc 
"is  based  largely  upon  K.  A.  Norton's 
interpretations"  of  propagation  exhib- 
its introduced  at  allocation  hearings 
by  Dr.  Lynde  P.  Wheeler  of  FCC  techni- 
cal information  section,  says  Panel  5, 
and  points  out  "the  testimony  of  noted 
propagation  authorities,  particularly 
Dr.  H.  H.  Beverage  and  Dr.  J.  H.  Del- 


linger,  is  not  In  agreement  with  that 
of  Norton" 

RTPB  recommendations  are  in  ac- 
cord with  Drs.  Dellinger  and  Beverage 
to  effect  that  FM  should  remain  where 
it  is,  brief  points  out,  charging  the 
Commission's  proposed  findings  do  not 
give  "due  consideration"  to  Panel  5's 
study  and  recommendations.  Panel  5 
charges  the  two  propagation  exhibits 
on  which  Dr.  Norton  based  his  conclu- 
sions are  not  "entirely  factual"  but 
involve  "interpretations  and  conclu- 
sions" and  do  not  show  "basic  data  but 
interpretations  of  such  data". 

Dr.  Norton's  calculations  are  chal- 
lenged as  Inaccurate  and  testimony  of 
Dr.  Beverage  is  cited  to  disprove  Nor- 
ton's theory.  Panel  5  contending  "the 
Commission's  choice,  insofar  as  it  is 
infiuenced  by  propagation  phenomena 
is  primarily  between  the  conclusions 
of  Norton  on  the  one  hand  and  those 
of  Dellinger  and  Beverage  on  the  other." 

Panel  5  is  In  agreement  with  the 
FCC  proposed  findings  regarding  chan- 
nel width  and  the  number  of  channels 
for  FM. 


Panel  8 

HOLDS  proposals  inadequate;  recom- 
mends, (1)  eight  block  channel,  27,335- 
28,000  kc  for  international  fixed  public 
point-to-point  service;  (2)  continued 
operation  of  existing  fixed  services  in 
bands  116-119,  156-162  and  401-450  mc 


with  temporary  primary  right  of  occu- 
pancy for  at  least  five  years  in  940-960 
mc  or  higher  frequency  bands  and  new 
coastal  station  control  circuits  from 
156-162  mc  until  940-960  mc  band  proves 
practicable;  (3)  specific  frequencies,  50- 
mc  for  common  carrier,  short  toll  tele- 
phone and  rural  subscribed  services 
which  might  be  shared  with  additional 
frequencies  being  requested  for  com- 
mon carrier  general  mobile  service  by 
Committee  8,  Panel  13.  Press  Wireless 
Inc.  concurs. 


Panel  12 

APPEAL  Committee  on  Medical  &  Sur- 
gical Applications  serving  for  the  Phys- 
ical Therapy  Mfrs.  Group  of  the  Amer- 
ican Surgical  Trade  Assn.  opposes  the 
Commission's  suggestion  of  three  bands 
having  a  center  frequency  of  13.66  mc, 
27.32  mc  and  40.98  mc  with  a  band 
width  of  plus  or  minus  0.05%;  recom- 
mend a  portion  of  the  spectrum  between 
10-50  mc. 


Panel  13 

COMMITTEE  1  on  Police  Radio  Services 
voices  no  objections  to  proposed  alloca- 
tions but  recommends  alterations 
within  proposal  framework. 

COMMITTEE  2,  the  International  Mu- 
nicipal Signal  Assn.  and  International 
Fire  Chiefs  concurred  in  the  FCC  pro- 
posals. 


COMMITTEE  3  on  Forestry  Conserva- 
tion Services  requests  2  additional 
channels,  each  100  kc  wide,  for  auto- 
matic relays  in  band  102-108  mc. 

COMMITTEE  4  on  Power  Utilities  Ra- 
dio Communications  Systems  endorses 
principles  proposed  by  FCC  and  reser- 
vation of  frequencies  for  experimental 
use  by  all  services.  Comments  that 
above  300  mc  proposed  experimental 
allocations  are  expected  to  provide 
immediate  postwar  requirements  of 
power  utilities;  between  25-300  mc. 
however,  proposed  allocations  are  inad- 
equate; sharing  with  television  must 
be  determined  by  experience. 

COMMITTEE  7  and  Assn.  of  American 
Railroads  object  to  sharing  channels 
with  other  services  and  recommend 
cleared  channels  in  the  unasslgned  por- 
tions of  the  156-162  mc  and  102-108  mc 
bands. 

CHICAGO,  ROCK  ISLAND  &  Pacific  i 
Railway  Co.  (filing  separate  brief),  rec- 
ommends one  channel  for  experimental 
work  in  vicinity  of  2600-2700  mc,  change 
of  60  kc  band  width  to  at  least  100  kc 
for  channel  assignments  between  100  and 
200  mc  and  channels  156-162  mc,  now  as- 
signed for  road  operation  be  modified  to 
include  terminal  and  yard  operation. 

COMMITTEE  8,  the  National  Assn.  of 
Taxicab  Owners  and  Cab  Research 
Bureau  feel  the  report  generally  satis- 
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factory  but  since  the  requirements  of 
the  Industry  are  not  met  in  entirety, 
appearance  before  the  Commission 
again  may  be  necessary.  Committee  8 
opposes  B'CC  proposals  for  seven  fre- 
quencies for  urban  mobile  service  as 
Inadequate  and  proposes  more  frequen- 
cies in  50-200  mc  region. 

AERONAUTICAL  RADIO  Inc.  supports 
the  Commission's  recommendations  in 
the  25-30,000  mc  band. 

EASTERN  STATES  Police  Radio  League 
requests  more  frequencies  than  pro- 
posed in  the  30-40  mc  band  and  pos- 
sible assignments  in  the  42-44  mc,  102- 
108  mc  and  156-162  mc  bands. 

Independent  Telephone  Groups 

V.  S.  INDEPENDENT  Telephone  Assn. 
objects  mainly  to  the  sharing  of  fre- 
quencies for  some  services.  Proposed 
allocations  of  the  FCC  "do  offer  encour- 
agement" for  certain  types  of  telephone 
service,  but  Commission  is  urged  to 
reconsider  its  allocations  in  favor  of 
those  suggested  by  the  association. 

WABASH,  Tri-County,  Union,  Texas, 
and  Southern  Continental  Telephone 
Cos.  contend  Commission  has  allocated 
the  barest  minimum  of  frequencies 
needed,  request  additional  frequencies 
and,  if  possible,  elimination  of  sharing. 

American  Broadcasting  Co.  (Blue) 

Supports  FCC  proposal,  points  out  that 
since  the  Blue  owns  no  FM  or  televi- 
sion stations  at  present  it  is  in  the 
"unique  position  of  being  well  qualified 
to  judge  the  adequacy  of  the  overall 
fairness  of  the  proposed  allocations  for 
these  services".  Believes  Commission 
proposal  represents  "best  possible  over- 
all arrangement  to  permit  both  services 
to  progress  rapidly  toward  a  nationwide 
service  with  a  maximum  benefit  in  the 
public  interest". 

Subscription  Radio  Inc. 

BELIEVES  addition  of  subscription  ra- 
dio will  "encourage  the  larger  and  more 
effective  use  of  radio  in  the  public  in- 
terest"; proposes  the  Commission  make 
"additional  evidence"  (results  of  survey 
conducted  in  New  York)  part  of  the 


permanent  allocation  hearing  record; 
contends  wire  lines  not  practicable  for 
the  proposed  service,  therefore  it's  a  ra- 
dio function. 

WQXQ  New  York 


Dr.  Alfred  N.  Goldsmith 

URGES  FCC  to  "modify"  its  original 
proposal  and  include  a  200-mc  band  be- 
tween 2500-5000  mc  for  experimental 
centercasting.  In  its  report  Commission 
held  not  sufficient  evidence  was  pro- 
duced to  show  centercasting  to  be  of 
general  service. 


RTPB  Panel  13 

DANIEL  E.  NOBLE,  panel  chairman,  in 
separate  brief,  suggested  102-108  mc  is 
"ideally  suited"  for  mobile  communica- 
tions requirements  and  should  be  so  as- 
signed. 

COMMITTEE  5,  transit  utilities,  asks 
further  consideration  of  its  requests; 
believes  sharing  with  television  as  pro- 
posed not  feasible. 

RTPB  Panel  7 

FACSIMILE  panel  accepts  and  endorses 
greater  part  of  FCC  recommendations; 
excepts  to  proposals  that  "might  limit 
development  of  facsimile"  (1)  as  a  serv- 
ice independent  of  sound  to  channels 
as  high  in  the  frequencies  as  470-480 
mc,  and  (2)  which  would  prevent  use 
of  facsimile  on  television  sound  or  pic- 
ture channel  when  not  in  use  for  tele- 
vision broadcasting.  Requests  102-108 
mc  band  to  be  allocated  to  independent 
facsimile  stations  or  to  licensees  in 
same  area  who  also  operate  sound 
broadcasting  stations  in  AM  or  FM 
band;  suggests  new  rule  to  permit  sin- 
gle licensee  to  operate  two  FM  trans- 
mitters in  a  single  area,  one  for  sound, 
the  other  for  facsimile. 

RTPB  Panel  12 

COMMITTEE  1  (Committee  on  Indus- 
trial &  Heating  Applications)  in  brief 
by  Alexander  Senauke  urged  reconsid- 
erations for  industrial  and  medical  serv- 
ices. 


your  best  move 
for  direct  cut  copies  of 
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Aireon  Mfg.  Co. 

SUPPORTS  allocations  for  railroad  ra- 
dio, but  asks  FCC  to  change  language 
of  report  to  disapprove  of  carrier  cur- 
rent systems  and  favor  space  radio  for 
railroad  communications. 

Amer.  Trucking  Assn. 

SEEKS  additional  channels  in  the  30- 
44  mc  range  for  general  mobile  services; 
asks  consideration  in  the  102-108  mc 
band. 

Lorain  County  Corp. 

BEQUESTS  additional  eight  channels  in 
the  40-44  mc  band  for  ship-to-ship  and 
ship-to-shore  service. 


ARGUMENT 
NOTICE 


IN  THE  MATTER  of  alloeation  of 
frequencies  to  the  various  classes  of 
non-governmental  services  in  the  radio 
spectrum  from  10  kc  to  30,000,000  kc 
(Docket  No.  6651)  : 

Oral  argument  in  the  above  matter 
will  commence  on  Wednesday,  Feb. 
28,  1945,  at  10:30  a.m.  It  will  be 
held  at  the  National  Mu.seum  on 
Constitution  Avenue  at  the  foot  of 
10th  St.  The  Commission  will  sit 
daily  and  hopes  to  conclude  no  later 
than  Saturday,  March  3,  1915.  If  the 
argument  is  not  concluded  by  then  the 
Commission  will  sit  on  Monday,  Tues- 
day, and  Wednesday,  March  5,  6 
and  7. 

Oral  argument  or  additional  testi- 
mony as  to  any  of  the  services  or 
group  of  services  will  be  received  in 
the  following  order : 
Fixed  Public  Services  (other  than  Alas- 
ka) 

Coastal,    Marine    Relay,    Ship,  Mobile 

Press,  and  Fixed  Public  Service  in 

Alaska 
Aviation  Radio  Services 
International  Broadcasting 
Amateur  Radio  Service 
Standard  Broadcast  Service  and  Other 

Broadcast  Services 
FM  Broadcast  Service 
Non-Commercial  Educational  Broadcast 

Service 
Police  Radio  Services 
Fire  Radio  Service 

Forestry  and  Conservation  Radio  Service 

Special  Services 

Miscellaneous  Radio  Services 

Facsimile  Broadcast  Service 

New  Radio  Services 

Railroad  Radio  Service 
General  Mobile  Radio  Service 
Citizens  Radiocommunication  Serv- 
ice 

Theatre  Television 
Rural  Telephone  Service 
Centercasting 

Limited  Private  Radiotelephone 
Service 


TO  UTILIZE  manpower  more  effi- 
ciently, KSRO  Santa  Rosa,  Cal.,  has 
completely  remodeled  its  transmitter 
building,  installing  sound  proofing  and 
separate  ventilating  systems  for  the 
operating  room  and  the  transmitter 
proper. 


BLUE  NET  TESTING 
VIDEO  ECONOMICS 

BLUE  NETWORK,  which  Feb.  25 
presented  the  first  of  a  Sunday  eve- 
ning series  of  television  programs 
it  will  produce  on  WRGB  Schenec- 
tady, GE  video  station,  is  approach- 
ing this  new  field  "from  the  eco- 
nomic side",  according  to  Chester 
J.  LaRcche,  Blue  vice-chairman. 
"Television  shows  will  succeed  in 
relation  to  their  ability  to  sell 
goods  at  low  cost,"  he  stated.  "Now, 
we  believe,  is  no  time  to  underwrite 
the  huge  expense  of  evolving  a  nev/ 
and  different  art  form  for  televi- 
sion. It's  wiser  to  try  to  adapt  what 
we  know  about  listening  habits  to 
what  we  will  discover  about  eye 
habits." 

For  its  Sunday  programs  on 
WRGB,  the  Blue  is  presenting  a 
video  adaptation  of  its  afternoon 
network  series  Ladies  Be  Seated. 
Tomorrow  (Feb.  27)  the  Blue  will 
start  a  Tuesday  evening  television 
series  of  another  of  its  network 
programs.  On  Stage  Everybody,  on 
WABD,  DuMont  television  station 
in  New  York. 


Textron  on  MBS 

TEXTRON  Inc.,  New  York,  fabric 
manufacturer,  beginning  Feb.  25 
will  sponsor  This  Is  Helen  'Hayes 
in  a  Mutual  series  devoted  largely 
to  recruiting  Army  and  Navy 
nurses.  Miss  Hayes,  to  be  featured 
in  original  dramas  on  190  MBS 
stations  Sunday  10:15-10:30  p.m., 
will  urge  enlistment,  and  sponsor 
announcements  will  be  devoted  pri- 
marily to  the  drive,  with  minimum 
mention  of  the  advertiser,  accord- 
ing to  J.  Walter  Thompson  Co., 
New  York,  agency  in  charge.  Lis- 
teners will  be  told  of  the  American 
Red  Cross  recruitment  booths  being 
set  up  in  5,000  department  stores. 
Story  of  Maj.  Flora  Fellmeth,  last 
nurse  to  leave  Manila  before  the 
Japanese  invasion,  will  be  drama- 
tized on  the  premier  broadcast 
from  WGN  Chicago.  Now  on  tour 
with  the  play  "Harriet",  Miss 
Hayes  will  broadcast  from  points 
on  the  road.  Neal  Hopkins,  JWT, 
will  write  and  produce.  Rep.  Clare 
Boothe  Luce  was  originally  con- 
sidered for  the  series  [Broadcast- 
ing, Feb.  5]. 


ROBERT  R.  SOMERVILLE  has  re- 
signed as  assistant  sales  manager  of 
Mutual,  a  post  he  has  held  since  last 
April.  He  came  to  Mutual  from  CBS 
where  he  had  served  in  network  sales 
from  1938-  He  wiis  tnidecided  as  to 
future  plans  last  week- 


EDDIE  KOHN,  genial  manager  of 
WFPG,  New  Jersey's  ONLY  Blue  Network  Outlet  - 
be  glad  to  give  you  a  friendly  tip  on  the  voluminous  amount  of 
ALL  YEAR   AROUND   business   to   be   obtained  from  the 
Seaboard  Area. 

For  furfher  defoi/s  on  WFPG— wrife  EDDIE  KOHN,  ATLANTIC  CITY,  N.  J. 
For  further  details  on  other  friendly  Group  Stations,  write 

JOHN   LAUX.   Managing  DIrecfor 
■THE  FRIENDLY  GROUP",  STEUBENVILLE,  OHIO 

WSTV  WFP<5  WJ  iPA  WKmM 


STEUeEt-IVILLE,  O,  AT 


J,.  WASHINGTO^J,  PA.,  KINGSTON. 
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Clear  Channel  Hearing  Ordered 


(Continued  from  page  16) 


CLEAR  CHANNEL  HEARING  ORDER 


out,  were  dismissed  without  prej- 
udice since  adoption  of  freeze  poli- 
cies. Six  applications  had  been  dis- 
missed without  prejudice  prior  to 
the  freezes.  Those  dismissed  be- 
cause of  the  freeze  are: 

KFI  Los  Angeles,  640  kc,  filed  June 
23,  1936;  dismissed  June  16,  1942. 

WSM  Nashville,  650  kc,  filed  June  26, 
1936;  dismissed  June  16,  1942. 

WLW  Cincinnati,  700  kc,  filed  June 
19,  1941,  for  650  kw,  amended  Sept.  1, 
1942,  for  50  kw  nights,  500  kw  days;  dis- 
missed April  7,  1943. 

WOR  New  York,  710  kc,  filed  July  3, 
1936;  dismissed  June  16,  1942. 

WGN  Chicago,  720  kc,  filed  April  25, 
1936;  dismissed  June  16,  1942. 

WSB  Atlanta,  740  kc,  filed  Dec.  29, 
1936;  dismissed  June  16,  1942. 

WJR  Detroit,  750  kc,  filed  June  13, 
1936;  dismissed  June  16,  1942. 

WJZ  New  York,  760  kc,  filed  April  14, 
1936;  dismissed  June  16,  1942. 

WGY  Schenectady,  790  kc,  filed  Sept. 
25,  1936;  dismissed  June  16,  1942. 

WHO  Des  Moines,  1000  kc,  filed  July 
8,  1938;  dismissed  June  16,  1942. 

KSL  Salt  Lake  City,  1130  kc,  filed 
Oct.   3,   1936;   dismissed  Aug.   12,  1942. 

WOAI  San  Antonio,  1190  kc,  filed 
July  10,  1936;  dismissed  June  3,  1942. 

Six  applications  dismissed  with- 


WHEELER'S  VIEWS 


FOLLOWING  is  text  of  the  state- 
ment issued  last  week  by  Chair- 
man Burton  K.  Wheeler  (D-Mont.) 
of  the  Senate  Interstate  Commerce 
Committee  with  respect  to  the  FCC 
hearing  on  clear  channels,  set  for 
May  9: 

I  am  very  pleased  that  the  FCC  is 
going  to  hold  hearings  on  this  matter. 
After  all,  as  the  Commission  has  pointed 
out  in  its  order,  the  so-called  clear 
channels  were  originally  set  aside  for 
the  purpose  of  rendering  service  over 
large  areas  and  to  bring  service  to  the 
rural  population  of  the  United  States. 
According  to  the  Commission  there  are 
still  large  areas  within  the  United 
States  which  receive  no  radio  service 
at  all  during  the  daytime  hours  and 
no  primary  service  at  night. 

At  the  present  time  the  clear-channel 
stations  are  located  chiefly  in  the  large 
cities  where  their  principal  function 
is  serving  the  urban  populations  in- 
stead of  reaching  the  rural  areas  as 
originally  intended.  It  seems  to  me 
that  the  Commission  ought  to  reexam- 
ine the  whole  matter  and  look  into  the 
question  of  whether  or  not  these  clear 
channels  should  be  opened  to  additional 
stations. 

During  the  hearings  held  by  the  In- 
terstate Commerce  Committee  in  the 
last  Congress  on  radio  legislation,  James 
L.  Fly,  then  chairman  of  the  FCC, 
stated  that  from  an  engineering 
standpoint  clear  channels  now  assigned 
to  stations  in  the  big  cities  in  the  East 
could  be  shared  by  stations  located 
in  the  Middle  West  and  Far  West  with- 
out electrical  interference,  thus  giving 
better  service  to  the  interior  and  the 
West  Coast. 


out  prejudice  before  the  freeze  fol-, 
low: 

WLW  Cincinnati,  700  kc,  filed  Jan. 
1,  1935;  dismissed  July  10,  1941. 

WHAS  Louisville,  820  kc,  filed  May 
15,  1936;  dismissed  Oct.  15,  1941. 

KDKA  Pittsburgh,  980  kc,  filed  June 
26,  1936;  dismissed  April  26,  1938. 

KNX  Los  Angeles,  1050  kc,  filed  July 
5,  1925;  dismissed  May  10,  1938. 

WHO  Des  Moines,  1000  kc,  filed 
March  20,  1936;  dismissed  May  17,  1938. 

WBZ  Boston,  990  kc,  filed  Jan.  25. 
1937;  returned  at  request  of  attorney 
March  31,  1938. 

Applications  Dismissed 

Applications  involving  a  break- 
down of  Class  I-A  channels  were 
dismissed  without  prejudice  since 
adoption  of  freeze  policies,  as  fol- 
lows: 

640  kc— WBIG  Greensboro,  N.  C: 
WCBM  Baltimore;  WCHS  Charleston, 
W.  Va.;  WHCU  Ithaca,  N.  Y.;  WJHP 
Jacksonville,  Fla.;  WKRC  Cincinnati; 
WOKO  Albany,  N.  Y. 

660  kc— KOWH  Omaha;  KVNU  Lo- 
gan, Utah. 

750  kc— WHEB  Portsmouth,  N.  H. 

770  kc— WDAE  Tampa,  Fla. 

830  kc— WNYC  New  York,  on  Oct. 
20,  1942  was  denied  application  for 
modification  to  change  operation  hours 
from  daytime  to  specified  hours,  6  a.m.- 
11  p.m. 


FCC  Asked  to  Condition 
Sales  on  Public  Service 

SUGGESTION  that  in  passing  on 
the  sale  of  stations  airing  for- 
eign language  programs,  the  FCC 
"might  well  wish  to  make  it  a  con- 
dition of  the  sale  that  the  proposed 
new  owners  agree  to  continue  this 
very  valuable  public  service"  is 
made  by  the  radio  committee  of  the 
American  Civil  Liberties  Union  in 
a  letter  written  Feb.  15  by  the 
committee's  chairman,  Thomas  R. 
Carskadon,  to  Paul  A.  Porter,  FCC 
Chairman.  Letter  states  that  too 
little  public  attention  has  been 
given  to  "the  fact  that  a  distinct 
loss  in  public  service  often  occurs 
when  a  well-financed  new  owner, 
after  buying  a  relatively  small  or 
obscure  station  at  a  fancy  price, 
proceeds  to  overturn  completely 
the  established  program  policv  of 
that  station.  This  is  particularly 
true  of  stations  that  have  been  car- 
rying foreign  language  programs." 

Letter  cites  several  recent  in- 
stances of  "stations  in  the  New 
York  and  Boston  areas  and  in 
other  cities  being  sold  to  new  own- 
ers who  abruptly  cancel  foreign- 
language  programs,  both  sponsored 
and  sustaining." 


In  the  Matter  of  Clear  Channel  Broadcasting  in  the  Standard  Broadcast  Band 
Docket  No.  6741 

ORDER 

WHEREAS,  this  Commission  and  its  predecessor,  the  Federal  Radio  Commission, 
have  since  Nov.  11,  1928  designated  certain  channels  in  the  standard  broadcast 
band  as  "clear  channels",  the  purpose  of  which  is  to  render  service  over  large 
areas  and  to  bring  service  to  the  rural  population  of  the  United  States;  and 

WHEREAS,  there  are  still  large  areas  of  the  continental  United  States  which 
have  no  radio  service  during  the  day  and  no  primary  radio  service  at  night;  and 

WHEREAS,  the  Commission  has  received  many  applications  requesting  authori- 
zation for  the  operation  of  additional  stations  and  for  the  use  of  higher  power  on 
the  clear  channel  frequencies;  and 

WHEREAS,  these  applications  raise  issues  which  can  more  appropriately  be  con- 
sidered in  a  general  hearing  than  in  a  hearing  limited  to  particular  applications;  and 

WHEREAS,  the  North  American  Regional  Broadcasting  Agreement  expires  March 
29,  1946,  and  it  is  desirable  to  determine  what,  if  any,  changes  are  necessary  in 
connection  with  clear  channel  assignments  prior  to  a  renegotiation  of  the  treaty; 

NOW,  THEREFORE,  IT  IS  ORDERED,  this  20th  day  of  February  1945  that  a 
hearing  be  held  before  the  Commission  en  banc  commencing  at  10:30  a.m.  on 
May  9,  1945,  at  the  offices  of  the  Commission  In  Washington,  D.  C,  for  the  purpose 
of  determining: 

1.  What  recommendation  concerning  the  matters  covered  by  this  order  the 
Commission  should  make  to  the  Dept.  of  State  for  changes  in  provisions  of 
the  North  American  Regional  Broadcasting  Agreement. 

2.  Whether  the  number  of  clear  channels  should  be  increased  or  decreased 
and  what  frequencies  in  the  standard  broadcast  band  shall  be  designated  as 
1-A  channels  and  as  1-B  channels. 

3.  What  minimum  power  and  what  maximum  power  should  be  required  or 
authorized  for  operation  on  clear  channels. 

4.  Whether  and  to  what  extent  the  authorization  of  power  for  clear  channel 
stations  in  excess  of  50,000  w  would  unfavorably  affect  the  economic  ability  of 
other  stations  to  operate  in  the  public  interest. 

5.  Whether  the  present  geographical  distribution  of  clear  channel  stations 
and  the  areas  they  serve  represent  an  optimum  distribution  of  radio  service 
or  whether  the  fair,  eflicient,  and  equitable  distribution  of  radio  service  among 
the  several  states  and  communities  specified  in  Sec.  307(b)  of  the  Communi- 
cations Act  requires  a  geographical  redistribution  at  this  time. 

6.  Virtiether  it  is  economically  feasible  to  relocate  clear  channel  stations 
so  as  to  serve  those  areas  which  do  not  presently  receive  service. 

7.  What  new  rules  or  regulations,  if  any,  should  be  promulgated  to  govern 
the  power  or  hours  of  operation  of  Class  II  stations  operating  on  clear  channels. 

8.  What  changes  the  Commission  should  order  with  respect  to  geographical 
location,  frequency,  authorized  power  or  hours  of  operation  of  any  presently 
licensed  clear  channel  station. 

9.  Whether  and  to  what  extent  the  clear  channel  stations  render  a  program 
service  particularly  suited  to  the  needs  of  listeners  in  rural  areas. 

10.  The  extent  to  which  the  service  areas  of  clear  channel  stations  overlap 
and  the  extent  to  which  this  Involves  a  duplication  of  program  service. 

11.  What  recommendation,  if  any,  the  Commission  should  make  to  the 
Congress  for  the  enactment  of  additional  legislation  on  the  matters  covered 
by  this  order. 

IT  IS  FURTHER  ORDERED,  that  persons  or  organizations  desiring  to  appear 
and  testify  shall  notify  the  Commission  of  such  Intention  on  or  before  April  2, 
1945,  stating  the  names  of  all  witnesses  who  will  appear,  the  topic  each  will  discuss 
and  the  time  expected  to  be  required  for  the  testimony. 
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LIKE  WIS 
IN  CHICAGO 


GETS  RESULTS 
IN  PHOENIX 


c 

Key  Stat 

on.  The  Arizona  Network, 

KTUC,  Tucson; 

D 

KSUN, 

Bisbee-Lowell-Douglas. 
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JOHN 

BLAIR  &  COMPANY 

were  only 
staying 
at 

THE  ROOSiVEir' 

When  you  stop  ot  The  Roosevelt 
you  don't  risk  getting  marooned 
like  this.  For  you'll  be  within  walk- 
ing range  of  Manhattan's  Mid- 
town  activities.  Direct  passage- 
way from  Grand  Central  Terminal 
to  hotel  lobby.  A  reservation  at 
The  Roosevelt  liquidates  a  lot  of 
bother. 

Rooms  udth  bath  from  $4.50. 

HOTEL 

Roosevelt 

MADISON  AVE.  AT  45th  ST.,  NEV/  YORK 
-A  HIITON  HOTEl- 

ROBERT    P.    WILLI  FORD,  General 


Other  Hilton  Hotels  From  Coast  to  Coast: 

CALIFORNIA:  Long  Beach;  The  Town  House, 
Los  Angeles 
NEW  MEXICO:  Albuquerque 
OHIO:  Dayton-Biltmore  in  Dayton 
TEXAS:   Abilene,   El    Paso,  Longview, 
Lubbock,  Plainvlew 
MEXICO:  The  Palacio  Hilton  in  Chihuahua 
C.    N.    Hilton,    President,    Hilton  Hotels. 


BBC  Stages  First 
Wartime  Telecast 

Noncommercial  Broadcasting 
Virtually  Assured  in  England 

FOR  THE  first  time  since  the 
war,  the  BBC  put  on  a  television 
program  last  week.  It  was  shown 
only  to  delegates  and  guests  of  the 
British  Commonwealth  Broadcast- 
ing Conference,  meeting  in  London 
Feb.  15-March  9.  Announcing  the 
demonstration,  in  welcoming  the 
assembly,  Sir  Allan  Powell,  chair- 
man of  BBC's  board  of  gover- 
nors, expressed  the  hope  that  the 
BBC's  regular  television  service, 
in  operation  for  three  years  before 
the  war,  would  soon  begin  again, 
with  wider  scope. 

Although  Sir  Allan  did  not 
touch  on  the  subject  of  commercial 
radio  plans  for  Britain,  Larry 
Leseur  broadcasting  on  CBS  from 
London,  said  that  "It's  reported 
that  the  Government  has  decided 
that  the  semi-government-run  BBC 
will  be  run  the  same  way  after 
the  war.  That  means  that  commer- 
cial radio  with  sponsored  programs 
will  not  be  permitted  in  Britain. 

"The  British  public,"  he  added, 
"will  pay  to  listen  to  their  govern- 
ment radio  through  increased  an- 
nual license  fees  for  each  radio 
set.  These  government  decisions 
are  likely  to  be  brought  out  in  the 
open  in  a  House  of  Commons  de- 
bate soon  after  Easter." 

Debates  will  probably  continue 
throughout  this  year,  as  the  pres- 
ent BBC  charter  does  not  expire 
until  Jan.  1,  1947.  Parliament  will 
announce  its  decision  by  Jan.  1, 
1946. 

W.  J.  Haley,  director  general  of 
the  BBC,  last  December  told  the 
Radio  Industries  Club  at  a  London 
meeting  [Broadcasting,  Dec.  4, 
1944]  that  the  British  felt  that 
broadcasting  was  not  "something 
to  be  exploited,  something  to  make 
money  out  of.  In  Britain,"  he 
said,  "broadcasting  is  a  non-com- 
mercial service  ...  in  which  every 
listener  .  .  .  has  an  equal  right  with 
every  other  listener  to  the  best 
service  that  can  be  given,"  thus  vir- 
tually announcing  the  continuance 
of  noncommercial  broadcasting. 


Transfer  of  Control 
Granted  KTNM,  KXOX 

CONSENT  has  been  granted  by 
the  FCC  to  voluntary  assign- 
ment of  license  of  KTNM  Tucum- 
cari,  N.  M.  from  Lester  Q.  Krasin 
and  Otto  A.  Krutzner  to  Tucum- 
cari  Broadcasting  Co.,  a  new  part- 
nership, for  $20,000.  Equal  partners 
in  the  new  company  are  Hoyt 
Houck,  Robert  D.  Houck,  Walter 
G.  Russell,  local  businessmen,  and 
Lonnie  J.  Preston,  station  repre- 
sentative of  KGNC  Amarillo,  Tex. 

At  the  same  action  the  Commis- 
sion granted  J.  S.  McBeath  and 
Mittie  Agnes  McBeath  full  control 
of  KXOX  Sweetwater,  Tex.  through 
purchase  of  75  shares  (50%)  out- 
standing stock  for  $8,754.42  from 
Wendell  Mayes,  part  owner  and 
general  manager  of  KBWD  Brown- 
wood,  Tex. 


NATIONAL  UNITY  promotion  won 
for  WMCA  New  York  the  Brother- 
hood Week  radio  award  of  distin- 
guished merit.  Nathan  Straus 
(right),  president,  receives  the 
award  from  Dr.  Edward  R.  Clinchy, 
president  of  the  National  Confer- 
ence of  Christians  and  Jews,  dur- 
ing WMCA's  New  World  A-Com- 
ing  broadcast  Feb.  18.  WMCA  was 
the  only  station  in  the  country 
honored  by  the  national  conference. 


HEARS  HUSBAND 
Voice    of    Major  Douglas 
 Heard  by  Wife  


VOICE  of  her  husband,  Maj.  Mel- 
vyn  Douglas,  was  heard  for  the 
first  time  in  17  months  by  Rep. 
Helen  Gahagan  Douglas  (D-Cal.) 
on  MBS  Your  Army  Service  Forces 
Feb.  21.  Mrs.  Douglas,  guest  on 
the  program,  heard  a  special  tran- 
scription rushed  from  the  CBI  the- 
atre where  Maj.  Douglas  is  sta- 
tioned with  the  Armed  Forces  Ra- 
dio Services. 

Mrs.  Douglas  spoke  from  WOL 
Washington  while  the  rest  of  the 
show  originated  in  New  York.  She 
was  presented  a  transcription  of 
the  program. 


WEMP,  KOMA  Granted 
Transfers  in  FCC  Action 

VOLUNTARY  assignment  of  li- 
cense of  WEMP  Milwaukee  was 
granted  by  the  FCC  last  week  from 
Glenn  D.  Roberts  and  six  other 
individuals  doing  business  as  Mil- 
waukee Broadcasting  Co.  to  a  newly 
formed  partnership  composed  of 
these  members  with  addition  of 
James  Ernest  Roe,  now  counsel 
with  Alien  Property  Custodian; 
W.  Wade  Boardman,  affiliated  in 
law  with  Mr.  Roberts,  and  Gene- 
vieve S.  Nesbit. 

Mr.  Roberts,  who  owns  three- 
eighths  interest,  sells  a  third  of 
his  holding  each  to  Mssrs.  Roe  and 
Boardman  for  cash  consideration 
of  $25,000.  Wellwood  Nesbitt,  who 
holds  an  eighth  interest  in  the  as- 
signor partnership,  transfers  half 
of  that  holding  to  his  wife  as  a 
gift.  Other  partners  are:  Melva  F. 
Roberts  (Vs);  Sen.  LaFollette  (P- 
Wis.)  (i/s);  Rachel  Young  LaFol- 
lette (i/g)  ;  Hope  D.  Pettey  (1/16), 
Herbert  L.  Pettey,  director  of  WHN 
New  York,  and  Evalyn  H.  Dolph 
(1/16),  wife  of  William  B.  Dolph, 
vice-president  of  WMT  Cedar 
Rapids. 

At  the  same  action  the  Commis- 
sion granted  involuntary  transfer 
of  control  of  KOMA  Oklahoma 
City  from  J.  T.  GriflSn,  deceased, 
to  John  Toole  Griffin  and  Marjorie 
Griffin  Leake,  executors  under  the 
will  of  the  late  Mr.  Griffin.  No 
money  is  involved  in  the  transfer. 


COISTROL  TRANSFER 
OF  KFNF  IS  SOUGHT 

KFNF  Shenandoah,  la.,  has  filed 
with  the  FCC  an  application 
for  transfer  of  control  from  Henry 
Field  to  Midwest  Broadcasting  Co. 
through  transfer  of  201.31  shares 
(50.33%)  in  exchange  for  400 
shares  non-voting  stock  in  Midwest 
Broadcasting.  Value  is  given  as 
$40,000.  Mr.  Field,  president  of 
the  KFNF  licensee  corporation,  is 
now  73  and  desires  to  relinquish 
responsibility  of  control,  applica- 
tion states. 

John  W.  Nicholson,  former 
KFNF  station  manager  and  vice- 
president  and  director  of  KFNF 
Inc.,  is  president-treasurer  of  Mid- 
west Broadcasting  and  holder  of 
150  shares  (75%)  Class  B  common 
voting  stock.  Elbert  A.  Reed,  also 
a  vice-president  and  director  of 
KFNF  Inc.,  is  vice-president  and 
secretary  of  Midwest  Broadcast- 
ing, in  which  he  holds  the  remain- 
ino^  outstanding  50  shares  Class  B 
stock  and  the  100  shares  (100%) 
outstanding  Class  A  common  non- 
voting stock.  Both  are  affiliated 
with  Mr.  Field  in  other  business 
interests. 

Of  the  remaining  stock  in  KFNF 
195  shares  or  48.75%,  is  held  by 
Iowa  Broadcasting  Co.,  now  Cowles 
Broadcasting  Co.  According  to  the 
application  it  is  proposed  that 
KFNF  Inc.  will  sell  600  shares 
common  stock  ($100  par)  to  either 
Cowles  Broadcasting  or  Midwest 
Broadcasting  or  both.  Articles  of 
incorporation  have  been  amended 
to  authorize  the  new  stock.  Plans 
for  new  equipment  and  other  im- 
provements are  contemplated. 


WJPR  Sale  Filed 

BECAUSE  he  is  serving  overseas 
with  the  Navy  and  is  unable  to 
devote  proper  attention  to  station 
operation,  John  R.  Pepper,  sole 
owner  of  WJPR  Greenville,  Miss., 
last  week  filed  with  the  FCC  an 
application  for  voluntary  assign- 
ment of  license  to  Emmet  Holmes 
McMurry  Jr.,  WJPR  general  man- 
ager, and  Frank  Wilson  Baldwin, 
sales  manager,  each  to  hold  one- 
third  interest;  and  to  Thomas 
Henry  Golding  Sr.,  planter,  and 
Thomas  Henry  Golding  Jr.,  farmer 
and  contractor,  each  to  hold  one- 
sixth  interest.  Price  is  $75,000. 


FOUR  TOP 
MARKETS! 

Central  Kentucky 

\  }HLhfUxiugton,  Ky. 

Amarillo 

KFDA 

Amarillo,  Tex. 

TheTri-State 

I  WCMl^-'lrli^^^^ 


I  WVmi  Huntiugloii.  W.  V 

Knoxville 

IWBiR 

Knoxville,  Tenn. 
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DESIGNED  TO  HOUSE  all  three  types  of  broadcast 
service — AM,  FM  and  television — this  plan  for  the 
postwar  "Radio  City"  of  Stromberg-Carlson  Co.  and 
WHAM-WHFM  Rochester  calls  for  five  regular  stu- 
dios, a  television  studio  and  a  studio  auditorium  with 
a  seating  capacity  for  350.  To  be  constructed  just 
west  of  the  Stromberg-Carlson  plant  on  Humbolt  St. 


in  Rochester,  estimated  cost  for  the  project  is  $1,200,- 
000.  A  one-story  building  except  for  the  two-story 
auditorium,  structure  also  will  contain  all  technical 
facilities  including  transmitters,  offices,  work  rooms, 
storage  space  and  other  facilities.  All  of  the  studios 
will  be  suspended  on  floating  floors  to  eliminate  out- 
side noises.  Landscaping  will  be  started  immediately. 


WSM  Files  Transfer 

FORMAL  applications  were  filed 
with  the  FCC  last  week  requesting 
voluntary  assignment  of  licenses  of 
WSM  Nashville,  FM  outlet  WSM- 
FM  and  relay  stations  WNRB 
WEOF  WBPA  WADQ  WADP 
from  The  National  Life  &  Accident 
Insurance  Co.  to  WSM  Inc.,  new 
corporation  owned  wholly  by  the 
insurance  firm  [Broadcasting,  Feb. 
12]. 


IRK  OF  ACCURACY, 
SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 

UNITED  PRESS 


Crews'  New  Book  Helps 
In  Production  Directing 

A  NEW  BOOK,  titled  Radio  Pro- 
duction, [Houghton  Mifflin  Co., 
Boston,  $2]  by  Albert  B.  Crews, 
NBC  central  division  production 
director,  is  a  welcome  addition  to 
the  publishers'  broadcasting  series, 
which  includes  two  other  volumes 
by  Mr.  Crews,  Professional  Radio 
Writing  and  Radio  Announcing. 
Mr.  Crews,  prior  to  his  NBC  affili- 
ation, was  assistant  professor  of 
speach  and  chairman  of  the  radio 
department  at  Northwestern  U, 

Aside  from  the  technical  aspect 
of  the  book,  which  treats  of  the 
"tools"  of  radio  production  direct- 
ing and  will  appeal  therefore  to 
the  technician.  Radio  Production 
Directing  will  be  of  interest  to  the 
laymaa  and  to  the  student  who 
would  enter  radio.  Mr.  Crews  takes 
the  reader  behind  the  mike  on  the 
production  end  of  such  shows  as 
dramatic  programs,  variety  hours, 
news  dramatizations  like  the  March 
of  Time  and  what  are  termed 
"talks"  programs,  e.g.,  a  round- 
table  disc.ussion,  an  interview  or  a 
quiz  show. 

Mr.  Crews'  550-page  volume 
should  prove  a  valuable  reference 
book  to  anyone  desiring  informa- 
tion on  the  production  aspect  of 
the  industry. 


Spot  Sales  Adds 

SPOT  Sales  last  week  announced 
the  addition  of  two  men  to  its 
staff,  Edgar  H.  Twamley,  general 
manager  of  the  Chicago  office,  and 
Griffith  Thompson,  who  will  spe- 
cialize in  an  expansion  of  Spot 
Sales  operations  in  New  York.  Mr. 
Twamley  entered  radio  with  WHO 
Des  Moines.  He  since  has  been  with 
woe  Devenport,  la.,  WBEN  Buf- 
falo, and  NBC  station  relations  de- 
partments in  New  York  and  Chi- 
cago. Before  joining  Spot  Sales,  he 
was  in  the  Army.  Mr.  Thompson, 
recently  a  captain  in  the  Army, 
assigned  to  Armed  Forces  Radio 
Service,  has  been  in  the  sales  de- 
partment of  Blue  and  the  former 
NBC-Red  Network,  general  sales 
manager  of  Westinghouse  Stations, 
and  general  manager  of  WBYN 
Brooklyn. 


The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 
350  Madison  Ave. 
New  York 


Ad  Bibliography 

BIBLIOGRAPHY  of  100  books  on 
advertising  has  been  prepared  by 
E.  K.  Johnston,  associate  professor 
of  advertising,  and  issued  as  a  U. 
of  Missouri  Bulletin  (Vol.  46,  No. 
8.  The  bulletin  lists  books  on  adver- 
tising and  immediately  related  sub- 
jects "found  helpful  to  the  anno- 
tator  in  the  teaching  of  advertis- 
ing." 


oM^TKE  GREAT  ["TioNs 

OF  THE  NATION 
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l*ICOFE«<iSIOIVAL 
D  I  It  E  C  T  t>  It  Y 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

NaUonal  PreM  Bldg^  Waah.,  O.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


Wathington,  D.  C. 


JOHN  BARRON 

ConsutHng  Radio  Engineers 

Specializing  In  Broadcast  and 
Allocation  Engineering 
Eorle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       e       District  82  T  5 
Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 
4U  FM  TELEVISION  FACSIMILE 
NmtUmal  Prett  Bldg.  Wamh.  4,  D.  C. 
BUtrict  7362      •     Glebm  5880 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 

FIELD  OFFICE 
NofI  Press  Bldg.      Wash.  4,  D.  C. 
Room  892  NA.  7846 


GEORGE    C.  DAVIS 


Consulting  Radio  Engineer 

Ig.  District  8456 


Fn€QU€MCY  MEASUKING 

Exact  Meoswrtmtnts  '  at  any  lime 

R.  C.  A.  COMMUNICATIONS.  INC. 
S4  Broad  Strest      New  rork  4,  N.  Y. 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Eorle  Bldg.       e       NAtional  6513 
Washington  4,  D.  C. 


McNARY  &  WRATHALl 
CONSULTING  RADIO  ENGINEERS 

National  Press  Bldg.  Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

I.  R.  SKIFTER     DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Rddio  Engineering  Consultants 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Go. 

e  International  BaildinK,  Waabinrten,  D.  O. 
e  321  E.  Gregonr  Boulerard,  Kaniaa  City,  M*. 
e  Cross  Roads  of  the  World,  HoUjwood,  Calif. 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON.  D.  C. 
Munsey  Bids.  •   Repablic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5.  D.  C. 
Decatur  1234 


Fran  I:  H  Mcintosh 
Consulting  Radio  Engineers 
Shoreham  Bldg.         ME.  4477 
Washington,  D.  C. 


WORTHINGTON  C.  LENT 

Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH..  D.  C. 
DISTRICT  4127 


Tel.  Bridgeport  7-2465 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4400 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 FEBRUARY  17  TO  FEBRUARY  23  INCLUSIVE 


Decisions  . 


ACTIONS  BY  COMMISSION 
FEBRUARY  20 

1340  kc  WEMP  Milwaukee— Granted 
vol.  assgn.  license  from  partnership 
composed  of  7  members  to  new  partner- 
ship including  these  members  plus 
James  Ernest  Roe,  W.  Wade  Boardman 
and  Genevieve  S.  Nesbit. 

1520  kc  KOMA  Oklahoma  City- 
Granted  involuntary  transfer  of  con- 
trol from  J.  T.  Griffin,  deceased,  to  his 
executors,  John  Toole  Griffin  and  Mar- 
jorie  Griffin  Leake. 

NEW  Lincoln  Deller,  Sacramento — 
Granted  extension  of  30  days  to  com- 
ply virith  conditional  grant  for  nevsr 
station. 

NEW  Adelaide  Lillian  Carrell,  Wich- 
ita— Adopted  order  designating  for 
hearing  in  accordance  with  Public 
Notice  1-25-45,  application  for  new  sta- 
tion; hearing  set  3-28-45  to  determine 
conformity  with  FCC  Policy  1-16-45. 

NEW  Harrisburg  Broadcasting  Co., 
Harrisburg,  Pa.— Granted  additional  30 
days  to  comply  with  conditional  grant 
for  new  station. 

NEW  Central  Valleys  Broadcasting 
Co.,   Sacramento — Same. 

1230  kc  KVNU  Logan,  Utah— Granted 
license  renewal  for  period  ending 
2-1-46. 

1430  kc  WIRE  Indianapolis— Granted 
license  renewal  for  main  and  aux.  trans, 
for  period  ending  11-1-47. 

W9XWT  Courier-Journal  &  Louisville 
Times  Co.,  Louisville— Granted  renewal 
of  facsimile  broadcast  station  license 
for  period  ending  3-1-46  subject  to 
changes  in  assignment  which  may 
result  from  Docket  6651  proceedings. 

W8XUM  WBNS  Inc.,  Columbus,  O.— 
Same. 

ACTIONS   BY   ADM.  BOARD 
FEBRUARY  19 
560    kc    KPQ    Wenatchee,  Wash.— 
Granted  license  to  cover  CP  authoriz- 
ing change  assignment  and  Install  new 
trans. 

Frank  R.  Pidcock  Sr.,  Near  Moultrie. 
Ga.— Placed  in  pending  file  application 
for  CP  new  FM  station. 

Indian  Broadcasting  Co.,  Indianapo- 
lis— Same. 


Applications  .  .  . 

FEBRUARY  19 

1340  kc  WJPR  Greenville,  Miss.— Vol. 
assgn.  license  from  John  R.  Pepper  to 
Thomas  Henry  Golding  Sr.,  Thomas 
Henry  Golding  Jr.,  Emmet  Holmes 
McMurry  Jr.  and  Prank  Wilson  Baldwin, 
a  partnership  d/b  Radio  Services  Co. 

650  kc  WSM  Nashville— Vol.  assgn. 
license  from  The  National  Life  &  Acci- 
dent Insurance  Co.  to  WSM  Inc. 

WSM-FM  Nashville— Same. 

FEBRUARY  21 

1370  kc  WFEA  Manchester,  N.  H.— 
Vol.  assgn.  license  from  New  Hampshire 
Broadcasting  Co.  to  H.  M.  Bitner. 

NEW  S.  E.  Adcock,  Knoxville— CP 
new  developmental  station  to  be  oper- 
ated on  12,862.5  kc,  ■  6,425  kc  or  other 
frequency  as  FCC  may  assign,  200  w, 
A3  emission. 


KGFF,  Shawnee,  Oklahoma 

.  .  "We  are  finding  your  Tele- 
script,  'Washington  Today,' 
very  fine  Indeed." 

Maxine  Eddy, 
General  Manager 


available  through  - 

PRESS  ASSOCIATION,iNC: 

50  tleckofelUr  Plata 


NEW-44.9  mc  Raytheon  Manufactur- 
ing Co.,  Chicago— CP  new  FM  station. 
10,100  sq.  ml.,  $60,000-$75,000  estimated 
cost. 

NEW-44-50  mc  Raytheon  Manufac- 
turing Co.,  Chicago — CP  new  commer- 
cial television  station,  44-50  mc  (as 
specified  in  proposed  allocation),  ESR 
6360. 

FEBRUARY  23 

1480  kc  WHOM  Jersey  City- Mod.  li- 
cense to  change  corporate  name  from 
New  Jersey  Broadcasting  Corp.  to  At- 
lantic Broadcasting  Co. 

610  kc  WHKC  Columbus,  O.— License 
to  cover  CP  authorizing  change  assign- 
ment. ! 

640  kc  WHKK  Akron,  O.— License  to  \ 
cover  CP  authorizing  change  assignment  1 
and  move  trans,  and  studio.  ( 

1340  kc  WDAK  Columbus,  Ga.— Vol. 
assign,  license  from  L.  J.  Duncan,  LeUa 
A.  Duncan,  Josephine  A.  Bawls  and  Ef- 
fle  H.  Allen  d/b  Valley  Broadcasting  Co. 
to  L.  J.  Duncan,  Leila  A.  Duncan,  Jose- 
phine A.  Rawls,  Effie  H.  Allen,  Allen  M. 
Woodall  and  Margaret  A.  Pill  d/b  Val- 
ley Broadcasting  Co. 

1490  kc  WRLD  West  Point,  Ga.— Same. 

580  kc  KALB  Alexandria,  La. — License 
to  cover  CP  as  mod.  authorizing  change 
assignment  and  move  trans,  and  studio. 

1240  kc  WOMT  Manitowoc,  Wis.— Li- 
cense to  cover  CP  authorizing  increase 
power. 


Senators  Visit  RCA 

MEMBERS  of  the  Senate  Inter- 
state Commerce  Committee,  charged 
with  origination  of  radio  legisla- 
tion, and  FCC  Chairman  Paul  A. 
Porter  visited  the  RCA  Labs,  at 
Princeton  last  Saturday  to  observe 
latest  developments  in.  the  radio 
and  electronic  arts.  Prior  to  Mr. 
Porter's  assumption  of  the  FCC 
chairmanship  last  December,  the 
FCC  made  the  laboratories  tour. 
Hosts  to  the  group  were  to  be 
Brig.  Gen.  David  Sarnolf,  RCA 
president,  and  Dr.  C.  B.  Jolliffe, 
chief  engineer  of  the  laboratory. 
Co-hosts  were  Frank  Folsom,  Otto 
Shairer  and  Edward  F.  McGrady, 
RCA  vice-presidents;  Frank  E. 
Mullen,  NBC  vice-president  and 
general  manager;  Frank  M.  Rus- 
sell, NBC  Washington  vice-presi- 
dent. 

Chairman  Porter  accompanied  the 
delegation  at  the  invitation  of  the 
Committee.  Making  the  trip  were 
Chairman  Wheeler  (D-Mont.), 
McFarland  (D-Ariz.),  Hoey  (D- 
N.  C),  Johnston  (D-S.  C),  Myers 
(D-Pa.),  McMahon  (D-Conn.), 
White  (R-Me.),  Shipstead  (R- 
Minn.),  Tobey  (R-N.  H.),  Gurney 
(R-S.  D.),  Capehart  (R-Ind.),  Lt. 
Ed  Cooper,  USNR,  on  leave  as  ad- 
visor to  the  subcommittee  on  inter- 
national communications,  and  Ed- 
ward Jarrett,  acting  clerk  of  the 
standing  committee. 
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Academy  Discussed 

DRAFT  OF  the  proposed  "Acad- 
emy of  Radio  Arts  and  Sciences" 
[Broadcasting,  Oct.  2]  and  results 
of  an  industry-wide  survey  to  de- 
termine its  potential  value  and  re- 
actions to  the  projected  merit  sys- 
tem awards,  have  been  under  dis- 
cussion for  the  past  two  weeks  in 
New  York.  A  series  of  conferences 
has  been  held  between  special  in- 
dustry groups  and  representatives 
of  firms  retained  to  draw  up  plans 
- — Lee  &  Losh,  Los  Angeles,  and 
Hill  &  Knowlton,  New  York.  Simi- 
lar discussions  started  in  Washing- 
ton last  week.  Conferences  got  un- 
der way  following  arrival  of  E.  T. 
(Buck)  Harris  of  Lee  &  Losh,  from 
the  West  Coast.  The  draft  pro- 
vides for  participation  by  all  broad- 
casting industry  factors,  including 
talent,  technical  and  management 
groups. 


Blue  Video  Tests 

BECAUSE  the  major  part  of  to- 
day's video  productions  "have  been 
far  too  complicated  for  the  new 
medium"  the  Blue  Network  is 
starting  its  television  experiment- 
ing by  taking  "radio  shows  and 
endeavoring  to  keep  them  as  much 
in  their  original  format  as  pos- 
sible," Paul  B.  Mowrey,  Blue  super- 
visor of  television,  said  Feb.  20  in 
a  talk  to  the  women's  advertising 
group  and  department  store  execu- 
tives in  Toledo.  "This  should 
achieve  one  major  point,"  he  stated. 
"We  know  from  the  sound  stand- 
point the  program  should  have  been 
good  entertainment;  otherwise,  we 
assume  it  would  not  have  been  on 
radio.  From  the  sight  standpoint,  if 
presented  near  to  its  original  form, 
it  should  prove  interesting." 


WFEA  Transfer  Asked 

APPLICATION  was  filed  with  the 
FCC  last  week  requesting  volun- 
tary assignment  of  license  of 
WFEA  Manchester,  N.  H.,  from 
New  Hampshire  Broadcasting  Co. 
to  H.  M.  Bitner,  president  and  sole 
owner.  No  money  is  involved.  Mr. 
Bitner  is  also  president  and  30% 
owner  of  WFBM  Indianapolis. 


CBS  Holding  Television 
Course  for  Technicians 

A  60-WEEK  course  in  the  opera- 
tion of  television  studio  and  trans- 
mitter equipment  opened  Feb.  12 
in  the  penthouse  atop  the  CBS 
headquarters  building  in  New  York, 
with  175  of  the  network's  technical 
employes  as  students.  Divided  into 
three,  sections  of  20  weeks  each, 
the  course  is  being  given  by  the  di- 
vision of  general  education  and  col- 
lege of  engineering.  New  York  U., 
under  direction  of  Dr.  Peter  Gold- 
mark,  CBS  director  of  engineering- 
research  and  development,  and 
Robert  Serrell,  member  of  the  net- 
work's television  engineering  op- 
erations staff,  assisted  by  Mason 
Escher,  staff  technician  represent- 
in-  the  IBEW. 

Part  1  of  the  course,  running- 
through  June,  is  a  review  of  mathe- 
matics and  electrical  theory,  titled 
"Electrical  Circuit  Theory  for  Tele- 
vision." It  will  be  given  by  Dr. 
Irving  F.  Ritter,  professor  of 
mathematics  at  the  College  of  En- 
gineering. Part  2,  Sept.  1945-Jan- 
uary  1946,  covers  "Vacuum  Tube 
and  Communications  Network  The- 
ory." Part  3,  Feb.-June  1946,  deals 
with  "Television  Theory  and  Prac- 
tice. 

Students  have  a  choice  of  four 
sessions  to  attend:  Monday,  Tues- 
day or  Wednesday,  7-9  p.m.  or 
Thursday,  1-3  p.m. 

Network  iKccovnts 

All  time  Eastern  Wartime  unless  indicabed 

New  Business 

TRIMOUNT  Clothing  Co.,  Boston  (Clip- 
per Craft  clothes)  on  March  25  for  13 
weeks  starts  Topics  of  Today  with  Dor- 
othy Thompson  on  60  MBS  stations 
Sun.  9:45-10  p.m.  Agency:  Emll  Mogul 
Co.,  N.  Y. 

TEXTRON  Inc.,  New  York  (institu- 
tional), on  Feb.  25  starts  This  Is  Helen 
Hayes  on  190  MBS  stations  Sun.  10:15- 
10:30  p.m.  Agency:  J.  W^alter  Thompson 
Co.,  N.  Y. 

SOUTHERN  CAL.  Independent  Hard- 
ware Dealers,  Los  Angeles  (cooperative), 
on  Feb.  19  for  52  weeks  starts  Gracious 
Living  on  6  Cal.  Don  Lee  stations,  Mon.- 
Wed.-Fri.  12:45-1  p.m.  (PWT).  Agency 
is  Dean  Simmons  Adv.,  Hollywood. 


SOCONY-VACUUM  OIL  Co.  of  Canada. 
Toronto  (Moblloil),  on  Feb.  12  started 
Information  Please  on  26  CBC  Dominion 
network  stations  Mon.  9:30-10  p.m. 
Agency:  Cockfield  Brown  &  Co.,  Toronto. 

PROCTER  &  GAMBLE  Co.,  Toronto 
(Drene  shampoo  and  Ivory  flakes),  on 
Feb.  15  started  Rudy  Vallee  on  19  CBC 
Dominion  network  stations  Thurs. 
10:30-11  p.m.  Agency:  H.  W.  Kastor  & 
Sons  Adv.  Co.,  Chicago. 

MENNEN  Co.,  Newark,  N.  J.  (toiletries), 
on  Feb.  13  started  News  With  Bill 
Haworth  on  seven  CBS  Pacific  stations 
Tues.-Thurs.-Sat.  7:30-7:45  a.m.  (PWT). 
Agency:  Duane  Jones  Co.,  N.  Y. 

Renewal  Accounts 

WM.  WRIGLEY  JR.  Ltd..  Toronto 
(chewing  gum)  on  Feb.  13  renewed 
Treasure  Trail  on  9  CBC  Dominion 
prairie  region  network  stations,  Tues. 
10:30-11  p.m.  Agency:  Jack  Murray  Ltd.. 
Toronto. 

GULF  OIL  Corp.,  Pittsburgh  (motor 
oils,  gasoline),  on  Feb.  11  renewed  for 
52  weeks  We  the  People  on  104  CBS 
stations  Sun.  10:30-11  p.m.  Agency: 
Young  &  Rubicam,  N.  Y. 

ROMA  WINE  Co.,  Fresno,  Cal.  (Roma 
Wines),  on  March  1  renews  for  52  weeks 
Suspense  on  66  CBS  stations  Thurs. 
8-8:30  p.m.  (rebroadcast  on  16  Moun- 
tain and  Pacific  Coast  stations  12  mid- 
night). Agency:  Blow  Co.,  N.  Y. 

SOUTHERN  COTTON  Oil  Co.,  New  Or- 
leans (Wesson  Oil  and  Snowdrift)  on 
Feb.  26  renews  for  52  weeks  Irene  Beas- 
ley  on  55  CBS  stations  Mon.  thru  Fri. 
3:15-3:30  p.m.  Agency:  Kenyon  &  Eck- 
hardt,  N.  Y. 

Net  Changes 

p.  BALLANTINE  &  SONS,  Newark,  on 
Feb.  19  replaced  Johnny  Morgan  with 
Barney  Grant,  CBS  Monday  10:30-11 
p.m.  Agency  is  J.  Walter  Thompson  Co., 
N.  Y. 

B.  T.  BABBITT  Inc.,  New  York  (soup 
mix,  Bab-O),  on  Feb.  26  shifts  Lora 
Lawton  from  38  NBC  stations  Mon. 
thru  Fri.  10-10:15  a.m.  to  39  NBC  sta- 
tions Mon.  thru  Fri.  10:15-10:30  a.m. 
Agency:  Duane  Jones  Co.,  N.  Y. 

GUM  LABS.  Inc.,  Clifton  Heights,  Pa. 
(Ivoryne  chewing  gum)  on  March  18 
for  52  weeks  starts  Hello  Sweetheart 
Hello  on  69  MBS  stations  Sun.  1:30-2 
p.m.  having  discontinued  Hello  Sweet- 
heart on  171  Blue  stations  Sat.  5:45-6 
p.m.  Agency:  McJunkln  Adv.,  Chicago. 

SOILOFF  MFG.  Co.,  Glendale,  Cal. 
(paint  cleaner),  on  Feb.  5  added  6  Blue 
Mountain  stations  to  Buddy  Twiss  pro- 
gram on  15  Blue  Western  stations  Mon.- 
Fri.  1:45-1:50  p.m.  (PWT),  making  total 
of  21  Blue  stations.  Agency:  McCann- 
Erickson,  Los  Angeles. 
42  PRODUCTS  Inc.,  Los  Angeles  (hair 
oil,  shampoo),  on  Feb.  22  shifted  Bull- 
dog Drummond  on  38  Don  Lee  Pacific 
stations  from  Wed.  8:30-9  p.m.  (PWT), 
to  Thurs.  8-8:30  p.m.  (PWT).  Agency: 
Hillman-Shane-Breyer,    Los  Angeles. 
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7^  SCHOOL  ^ 
RADIO  TECHNIQUE 


£seIiuiWr    <«    Radio  BroadentHng) 
(America' I    Old—t    Sthool  Dwtmd 
6  Weeks'  Day  Course 

MARCH  5 

8  Weeks'  Evening  Course 

MARCH  16 

Taught  hy  Heftmrlt  Pro/e*. 
(tonolj,  for  Beglnnar  & 
Advaneed  tttuUnU,  inMuda: 

•  Announcing  •  Statien  Routine 

•  Newscaiting  •  Acting 

•  Continuity  Writing  •  Diction 

•  Commentating  •  Voice 

Co-ed.  Moderate  rates.  Inquire! 
Call  or  Write  for  Bookie*  B. 

E  UETERANS:  "b'S!''"' 


R.K.O.  BUILDINCRADIO  CITY,  N.Y. 
CIRCLE  7-0193 


xouNcsrovv^^, 

U.  S.  METROPOLITAN  DIST. 
ilAHF  LISTENERS 
mUllL    PER  DOLLAR 

Ask  HEADLEY-REED 


ew  Yoric,  Cliicago, 
Detroit,  Atlanta 
San  Francisco 


WAR  ASSIGISMEISTS 
OPEN,  SAYS  KIRBY 

POINTING  out  that  only  six  in- 
dependent stations  had  applied  for 
the  12  war  correspondents'  cre- 
dentials available  to  them,  Col.  E. 
M.  Kirby,  chief  of  the  Radio 
Branch,  War  Dept.  Bureau  of  Pub- 
lic Relations,  suggested  to  women 
attending  the  NAB's  Assn.  of 
Women  Directors  meeting  in  New 
York  that  they  lose  no  time  in 
securing  assignments  to  foreign 
countries.  Dorothy  Lewis,  direc- 
tor of  NAB  Listener  Activities, 
presided  at  the  meeting,  held 
Feb.  17. 

Guests  attending  the  all-day 
NAB  session  [Broadcasting,  Feb. 
19]  also  heard  Mrs.  Eleanor  Roose- 
velt say  that  "had  it  not  been  for 
the  fact  that  women  broadcasters 
had  a  great  opportunity  and  used 
it,  radio  would  not  have  become 
the  important  thing  it  is  for  women 
today."  AWD  president  Ruth  Chil- 
ton, WCAU  Philadelphia,  pre- 
sented the  First  Lady  with  an 
award  for  "thoughtful  considera- 
tion and  inspiration"  to  women 
broadcasters. 

Broadcast  material  for  the 
"Women  of  the  United  Nations" 
campaign,  started  by  the  New 
York  session,  has  been  assembled 
in  a  booklet  including  proposed 
spot  announcements  dealing  with 
countries  all  over  the  world,  lists 
of  foreign  music  recordings,  re- 
prints of  magazine  articles,  and 
other  information  on  foreign  coun- 
tries to  be  used  by  women  broad- 
casters throughout  the  U.  S.  dur- 
ing the  campaign. 


Victor  C.  Rankin 

DEATH  of  Victor  C.  Rankin,  for- 
mer West  Coast  playwright,  radio 
writer  and  advertising  man,  was 
announced  last  week  by  the  OWL 
He  had  been  in  charge  of  a  psycho- 
logical warfare  team  in  Asia  and 
was  last  heard  from  on  May  25, 
1944  when  the  plane  on  which  he 
was  flying  over  Burma  crashed. 
The  pilot,  who  was  uninjured,  man- 
aged to  reach  friendly  natives 
eight  days  later  in  an  effort  to 
bring  help  to  Rankin  and  the  co- 
pilot, both  of  whom  were  injured. 
Efforts  since  then  to  locate  the  men 
or  the  scene  of  the  wreck  have 
failed  and  hope  has  been  aban- 
doned. 


A  full  page  of  them  in 
the    March     5  issue 
of  BROADCASTING  on 
stations 


Would  Bar  Liquor  Ads 

EXCLUSION  of  liquor  advertising 
from  the  air  would  be  effected  un- 
der terms  of  a  bill  introduced  last 
week  by  Sen.  Capper  (R-Kan.), 
who  seeks  to  prohibit  transporta- 
tion in  interstate  commerce  of  al- 
coholic beverage  advertisements. 
Newspapers  also  would  be  adverse- 
ly affected.  Sen.  Capper  said  he 
wanted  to  protect  children  from 
advertising  which  tells  them  "alco- 
hol is  healthy,  harmless  and  so- 
cially compulsory". 


Pearson,  Bell  Syndicate 
File  Suits  Against  Pegler 

FOR  ALLEGED  defamation  of 
character,  columnist  and  Blue  Net- 
work commentator  Drew  Pearson 
and  the  Bell  Syndicate,  which  dis- 
tributes his  column,  have  filed  a 
joint  suit  against  Westbrook  Peg- 
ler in  the  Supreme  Court  of  New 
York,  asking  for  damages  of  $25.- 
000  each.  Suit  charged  that  Peg- 
ler, writing  in  his  column  of  Jan. 
30  of  "the  dangerous  attitude  of  the 
Blue  Network  .  .  .  toward  miscalled 
news  broadcasters  specializing  in 
excitement  and  falsehood,"  related 
an  allegedly  false  story  Pearson 
had  reported  in  a  Blue  broadcast 
the  night  after  election,  involving 
Pegler  and  Frank  Sinatra. 

"It  occurred  to  me,"  Pegler 
wrote,  "that  the  Blue  Network  had 
some  responsibility  .  .  .  Instead  of 
offering  any  redress,  however, 
Mark  Woods  suggested  that  I  write 
a  piece  about  it."  Mr.  Pegler  then 
went  to  Chester  LaRoche,  vice- 
chairman  of  the  board  of  Blue, 
and  Edward  Noble,  chairman,  and 
stated  both  had  said  "Pearson  was 
a  headache  to  them  .  .  .  but  (they) 
couldn't  get  rid  of  him"  because  "he 
had  acquired  a  large  popular  fol- 
lowing." 


EMERSON  MARKHAM,  manager  of 
television  with  GE,  Schenectady,  has 
been  named  a  director  of  Television 
Uroadcasters  Assn.,  replacing  Robert 
L.  (Jil)son,  resigned.  Mr.  Gibson,  for- 
merly GE  television  manager,  now 
lieads  the  chemical  department. 


WANTED 

•  A  newspaperman 
who  has  had  radio  ex- 
perience or  a  radioman 
who  has  had  newspa- 
per  experience. 

FOR  A  CAREER  IN 
THE  EDITORIAL 
DEPARTMENT 
OF 

BROADCASTING 
• 

Write  to  EDITOR, 
BRO  ADCAST  ING 

NatH  Press  Bldg. 

Washington,  D.  C. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
Radio   Engineering  ConmltimU 

Commercial  Radio  Etfuip.  Co. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wofh.  5,  D.  C 
District  1640 
(Subj.  to  GoT't  Ree.) 


SOUND  EFFECT  RECORDS^ 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Contoining 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  mCHELSOX 


67  W.  44th  St. 


New  York,  N.  Y. 


YOUR  CANADIAN  distribution 

is  assured  thru 

WALTER  p.  DOWNS  Ltd. 

633  Dominion  Sq.  Bldg. ,  Montreal.  Can. 
Vresfnt  Lines: 
PRESTO  RECORDING  CORP. 
FONDA  CORP.         AMPEREX  TUBES 
AtJDIO  DEVELOPMENT  CO. 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

Write  for  catalog 

THOMAS  J.  VALENTINO  INC. 

Tranicriptioni— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4«75 


LYN  PEL 


"A  Dispatch  from  JtauMr'*" 
WKAT  (BLUE)  4tk  YEAH 


The 

Robert  L.  Kaufman 
Organization 

Technical  Maintenance,  Construction 
Supervision   and    Business  Services 

for  Broadcast  Stations 
Munsoy  Bldg.        Washington  4,  D.  C. 
District  2292 


MORE  RF  KILOWAH  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Dlschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusivaly 


5th  YEAR 

FOR  lOHNNY  AND  MACK  AUTO  PARTS 

IN  MIAMI 

THE  SHADOW 


Available  locally  on  transcription— see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C 
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—Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Checks  and  money  ordert  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Bold  face  cops  30c 
per  word.  Ad  must  be  all  light  face  or  all  bold  face  caps.  Count  3  words  for 
blind  box  number.  Deadline  ten  days  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 


A  radio  station  in  a  large 
Southern  City  is  looking  for 
two  or  three  good  announc- 
ers. We  want  men  who  have 
had  at  least  two  years'  ex- 
perience, men  who  are  qual- 
ified to  do  everything  from 
ad  lib  through  news.  If  you 
are  good  in  any  special  clas- 
sification, tell  us  about  it.  Be 
sure  to  give  a  detailed  out- 
line of  your  past  experience, 
your  present  salary  wants, 
how  much  time  it  will  take 
you  to  make  a  move  and 
your  particular  interest  in  ra- 
dio. We  have  good  jobs  for 
the  right  men.  Address  Box 
215,  BROADCASTING. 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing. 
For  regional  NBC  station  In  western 
city  of  25,000.  Good  post-war  future. 
Box  932,  BROADCASTING. 


250  watt  Blue  Network  station  looking 
for  good  studio  announcer  available 
about  April  1st.  Family  man  pre- 
ferred. Located  midwest.  Excellent 
opportunity  for  steady  employment. 
A  first,  second  or  restricted  license 
would  help.  Send  detaUs  to  Box  182, 
BROADCASTING. 


Dependable  versatile  announcer  with 
references  needed  by  5  kw  NBC  af- 
filiate. Southwestern  city  150,000. 
News,  commercials,  no  controls.  Ideal 
working  conditions.  Box  183,  BROAD- 
CASTING. 


Good  combination  man  with  first  class 
license,  to  take  over  duties  as  chief 
engineer  for  progressive,  local  250 
watt  station.  Midwest.  Good  salary. 
Send  qualifications  to  Box  218, 
BROADCASTING. 


Wanted— Reliable  man  with  average  an- 
nouncing ability  for  network  afiillate. 
References  required.  Box  247,  BROAD- 
CASTING. 


Wanted  —  Sound  effects  technicians, 
television  maintenance  engineers, 
transmitter  engineers.  Experienced. 
Essential.  Major  New  York  City  net- 

I     work.  Write  detaUs.  Box  268,  BROAD- 

I  CASTING. 

Announcer  —  Progressive  mldwestern 
station  located  In  a  prosperous  com- 
munity wants  announcer-producer 
or  announcer-newscaster.  Top  salary 
paid  to  right  man.  Applicant  must 
be  prepared  to  submit  voice  audition 
on  request.  WUl  pay  expenses  for  final 
interview  or  share  expenses  for  mov- 
ing this  territory.  Write  Box  277, 
BROADCASTING. 


Wanted — Announcer  with  some  experi- 
ence. 1000  watt  network  station, 
lovely  Georgia  city.  Not  a  wartime 
job.  Operator's  ticket  not  essential, 
but  desirable  so  he  would  be  avail- 
able for  one  relief  operating  shift 
each  week.  For  a  permanent  connec- 
tion with  a  future,  advise  us  all  de- 
tails and  salary  requirements  for  48 
hour  week.  Box  281,  BROADCAST- 
ING. 


North  Carolina  1000  watt  daytime  sta- 
tion needs  announcer.  No  night  work 
or  before  8:00  a.m.  Forty  hours.  Good 
starting  salary  with  opportunity  to 
advance.  Prefer  draft  exempt  or  re- 
turned veteran.  Pleasant  working 
conditions  and  In  fine  town.  State  all 
first  letter  to  WBBB,  Burlington,  N.  C. 


^fetwork  offers  top-notch  opportunity 
with  unlimited  horizon  for  two  self- 
starters;  one  qualified  to  head  pro- 
motion operations  of  sales  organiza- 
tion— the  other  to  put  effective  ideas 
to  work,  as  an  accomplished  copy- 
writer. For  details,  see  Network  Op- 
portunity. 


Program  Director 


•  •  •  of  5,000  watt 
basic  Mutual  affiliate  offers 
10  years  sound,  practical 
experience.  Desires  position 
with  station  seeking  an  ex- 
ecutive, not  a  yes  man. 


BOX  312,  BROADCASTING 


Help  Wanted  (Cont'd) 


Man  for  local  sales  eastern  CBS  station. 
Excellent  salary.  Must  be  able  to  serv- 
ice and  write  copy.  Permanent.  Give 
all  details  first  letter.  Box  309, 
BROADCASTING. 


Leg  man  for  complete  local  news  cover- 
age. If  you  can  handle  program  on 
air  okay,  but  not  essential.  Give  all 
detaUs  first  letter.  Box  310,  BROAD- 
CASTING. 


Good  position  for  operator  announcer 
who  also  can  write  copy.  Permanent 
place  In  production  department  for 
right  man.  Wire  collect,  KFJI, 
Klamath  Falls,  Oregon. 


Copywriter— If  you  are  a  gal  radio  copy- 
writer, with  commercial  copy  expe- 
rience and  want  a  permanent  agency 
where  there  is  real  opportunity,  write, 
outlining  your  experience  and  quali- 
fications. Give  complete  Information 
in  first  letter,  including  age  and  sal- 
ary desired.  Send  samples  of  copy. 
Jessop  Advertising  Company.  21st 
fioor.  First  Central  Tower,  Akron  8, 
Ohio.   


Opportunity  for  all-round  man  with 
resonant  voice  and  exceptional  writ- 
ing ability.  Send  photo,  transcrip- 
tion, scripts.  State  salary  expected. 
William  P.  Holland  Agency,  Hotel 
Sinton,  Cincinnati,  Ohio. 


Permanent  position  operator-announcer 
with  general  experience.  Progressive 
three  station  organization.  RCA 
equipment.  Wire  collect,  draft  status, 
salary,  availability.  Mail  voice  cut- 
tings. The  Western  Radio  Corpora- 
tion, The  Dalles,  Oregon. 


Newscaster  wanted.  Send  qualifications, 
references  and  expected  salary  in  first 
letter.  Also  transcription.  KGNC, 
Amarillo,  Texas. 


Situations  Wanted 


Newscaster  -  commentator  -  announcer. 

Now  doing  several  major  news  pro- 
grams dally.  Wishes  to  make  change. 
Background  includes,  announcing  and 
production  on  dramatic  shows,  music, 
sports,  emceeing  audience  participat- 
ing. Married.  Army  dischargee.  Prefer 
midwest.  WUl  consider  good  offer 
elsewhere.  Box  292,  BROADCASTING. 


Experienced  announcer-newscaster.  Rec- 
ord shows,  continuity,  MC.  Excellent 
background.  Married,  draft  deferred. 
Willing  to  travel.  Available  February 
15.  Box  297,  BROADCASTING. 


Newscaster,  producer,  announcer,  now 
with  OWI.  AvaUable  February  15. 
Good  news  man,  attention-holding 
speaker,  excellent  sales  abUity.  For- 
mer sales  manager.  J.  E.  Paul,  121 
Jewel  Court,  San  Rafael,  Calif. 


ANNOUNCERS  -  WRITERS 
ENGINEERS-OFFICE  WORKERS 

ARE  YOU  LOOKING  FOR 
A  BETTER  JOB? 

Get  in  Touch  with  Radios' 
Original  Job  Placement 
Clearing  House 
We  Have  Jobs  Listed  From 
Stations  All  Over  America 
One  Letter  To  Lis  Is  Enough 
For  Complete  Details  Write 
RADIO  PERSONNEL 

(Licensed  and  Bonded) 
136  N.  Delaware  St.  (Radio  Center) 
INDIANAPOLIS  4,  IND. 


Situationa  Wanted  (Cont'd) 


Combination  engineer-announcer.  Good 
voice.  Experienced  as  chief  engineer. 
Box  300,  BROADCASTING. 


Musical  director-assistant  producer.  15 
years  radio.  Post  war  security.  Phil- 
lips, 616  Bryan,  Peoria,  111. 


Higlily  experienced  young  veteran  at 
present  manager  eastern  station  de- 
sires management  southwestern  lo- 
cal. Box  291,  BROADCASTING. 


Manager — assistant.  Desire  opportunity 
better  self— help  your  station  go 
places.  Seven  years  general  experi- 
ence. Completely  reliable,  draft  ex- 
empt. Box  301,  BROADCASTING. 


Would  like  to  enter  the  field  of  radio 
as  an  announcer.  Frank  Cody,  Box 
12,  Corinth,  Mississippi. 


Wanted  to  Buy 


This  sounds  crazy,  but  I  think  there's 
at  least  one  broadcaster  in  this  wide 
USA  who  for  some  reason  or  other 
has  a  spare  complete  RCA  1  kw 
transmitter  around  that  he  doesn't 
want  to  sell,  but  might  be  wUling  to 
lease  to  new  applicants  untU  equip- 
ment Is  defrosted.  Naturally,  if  he 
can  make  up  his  mind  to  sell  it  to 
some  people  who'll  treasure  it  as  a 
new-born  babe,  we'll  sincerely,  ap- 
preciate his  contacting  Box  314, 
BROADCASTING. 


Wanted  to  buy — Ground  wire  and  BlUey 
BC  46T  crystal  oven.  Box  150, 
BROADCASTING. 


Wanted  to  buy— Any  good  tower  150 
feet  or  more,  preferably  Wlncharger, 
ground  wire.  Cannon  plugs.  Also,  can 
use  good  salesman  and  announcers. 
Address  replies  to  Box  289,  BROAD- 
CASTING. 


Want  to  buy,  regardless  of  condition,  ■ 
Western    Electric    "Dynamic"  618A 
type    microphones.    Radio  Station 
KFAB,  Engineering  Department,  Lin- 
coln, Nebraska. 


Wanted  —  Recording  equipment  and 
playback  in  good  condition.  William 
F.  Holland  Agency,  Hotel  Sinton,  Cin- 
cinnati, Ohio. 


For  Sale 


New  Cannon  plugs  complete.  Box  306, 
BROADCASTING. 


One  Universal  16  inch  portable  re- 
corder, amplifier,  microphone.  Com- 
plete $350.00.  Refer  to  Box  308, 
BROADCASTING. 


One  Presto  6D  recorder,  complete  with 
1  C  cutting  head,  automatic  equal- 
izer, mounted  in  cabinet.  $600.00.  Re- 
fer to  Box  307,  BROADCASTING. 


For  sale — Two  Western  Electric  2A, 
33  1/3  turntables  each  equipped  with 
WE  D  93306  vertical  reproducers  and 
RCA  MI  4856  lateral  reproducers.  Also 
WE  D  94255  fader  and  control  cabi- 
net. Complete,  in  excellent  condition 
ready  for  Immediate  use.  Said  only 
as  unit,  $400,  FOB.  Station  WIS,  Co- 
lumbia, S.  C. 


STATION  MANAGERS 
DO  YOU  NEED  MORE 
PERSONNEL? 

Tell  Us  What  You  Want 
We  have  Announcers,  Writers 
Engineers,   PD's,  Actors,  etc.. 
Available 
NO  CHARGE— NO  BOTHER 
One  Letter  to  LJs  Will 
Solve  Your  Employment 
Problem 

RADIO  PERSONNEL 

(Licensed  and  Bonded) 
136  N.  Delaware  St.  (Radio  Center) 
INDIANAPOLIS  4,  INO. 


Network  Opportunity 


BOX  313,  BROADCASTING 


WANT 
TO  PURCHASE 

LOCAL  CHANNEL 
RADIO  STATION 
East  of  Mississippi 
and  in  the  North 

Letters  held  in  confidence 
Box  185,  Broadcasting 


"ON  YOUR  OWN" 

Seeking  combination  newscaster- 
writer  for  well-established  commer- 
cial newscasts  in  Ohio.  Want  name 
and  experience  that  can  be  ex- 
tensively merchandised.  High  sal- 
ary for  man  who  appreciates 
chance  fo  work  "on  his  own".  Give 
full  particulars  including  experi- 
ence, references  and  draft  status. 

Box  3X1,  Broadcasting 


^  New  York  headquarters  of  a  na- 
tionwide  network  needs  two  staff 
members.  One  will  supply  the 
tools  necessary  in  the  promotion 
of  a  large  sales  organization.  He 
must  be  able  to  make  effective 
use  of  all  selling  aids.  The  other 
person  we  are  seeking  must  be 
an  experienced  copywriter  with 
effective  ideas  and  the  self-drive 
to  lead  them  to  successful  con- 
clusions. 

Both  positions  offer  unlimited 
opportunity  for  serious-minded 
hard-workers.  Tell  us  which  job  is 
yours  and  write  a  complete  letter 
of  application  to  prove  it.  Sam- 
^  pies  of  your  work  will  be  wel- 
•  come.  All  replies  confidential. 
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Curfew  Inapplicable  to  Radio; 
May  Hit  Few  Late  Dance  Shows 


WHILE  the  amusement  curfew  or- 
der of  War  Mobilization  Director 
James  F.  Byrnes,  eifective  today 
(Feb.  26),  does  not  apply  in  any 
way  to  broadcast  stations,  readjust- 
ment of  after  midnight  network 
and  station  schedules  was  entailed 
because  of  the  unavailability  of 
dance  band  remotes. 

Replying  to  an  inquiry  from 
Broadcasting,  the  Office  of  War 
Mobilization  &  Reconversion  stated 
last  Wednesday,  "This  request  does 
not  apply  to  broadcasting  stations 
in  any  way." 

Many  stations  had  been  queried 
last  week  by  newspapers  as  to 
whether  they  would  close  down  at 
midnight  in  supposed  compliance 
with  the  night  club  and  entertain- 
ment mandate.  What  prompted 
these  inquiries  could  not  be  ascer- 
tained Wednesday,  it  was  indicated 
in  official  circles,  since  broadcast 
stations  could  not  be  placed  in  the 
pure  entertainment  category  by  any 
stretch  of  imagination. 

On  most  independent  stations,  it 
was  thought,  emphasis  will  be 
placed  upon  the  news  and  music 
formula. 

Repeats  Involved 

In  New  York,  CBS  recalled 
tickets  for  repeat  broadcasts  of  the 
programs  with  studio  audiences: 
The  Philip  Morris  program.  It  Pays 
To  Be  Ignorant,  Friday,  11:30 
p.m.-midnight;  General  Food 
Corp.'s  Aldrich  Family,  midnight- 
12:30  a.m.  Saturday;  Lucky 
Strike's  Your  Hit  Parade,  mid- 
night-12:45  a.m.  Sunday.  Network's 
remote  dance  band  pickups  will  be 
moved  westward  an  hour  earlier 
to  avoid  conflict  with  the  midnight 
closing  rule  across  the  country. 

NBC  has  canceled  the  audience 
for  the  repeat  of  this  Monday's 
Telephone    Hour,    midnight-12 :30 


Broadcast  Day  to  End 
At  1  a.  m.  for  Mutual 

MUTUAL  will  end  its  daily  opera- 
tions at  1  a.m.  beginning  Feb.  26, 
Phillips  Carlin,  vice-president  in 
charge  of  programs  announced  last 
week  shortly  after  his  return  from 
a  survey  tour  to  discuss  network 
programming  with  MBS  affiliates. 
"We  have  been  contemplating  this 
move  for  a  long  time,  since  few 
stations  were  taking  service  after 
one  in  the  morning,"  he  explained. 

Now  broadcasting  until  2  a.m., 
and  coming  back  on  the  air 
at  10  a.m.,  MBS  will  end  the  broad- 
cast day  at  approximately  the  same 
time  as  the  other  networks  under 
the  new  plan.  CBS  goes  off  at  1.05 
a.m.  after  a  five-minute  news 
period;  the  Blue  at  1  a.m.  and  NBC 
at  1  a.m.  The  1-2  a.m.  period  to  be 
discontinued  on  Mutual  is  pro- 
grammed entirely  by  remote  dance- 
band  sustainer  pick-ups  from  ho- 
tels via  MBS  affiliates  WON  Chi- 
cago; KWK  St.  Louis;  KFRC  San 
Francisco  and  WOR  New  York. 


a.m.  Tuesday,  pending  a  clarifica- 
tion of  the  ruling  concerning  audi- 
ences in  radio  studios.  The  only 
remote  band  pickup  made  by  NBC, 
The  Three  Suns,  will  be  dropped 
for  the  duration  of  the  post-mid- 
night ban. 

Blue  has  withdrawn  the  audience 
for  Johnny  Olsen's  Rumpus  Room, 
broadcast  midnight-12: 30  a.m., 
Tuesday,  Thursday  and  Saturday. 
WOR,  MBS  key  station  in  New 
York,  has  reduced  the  number  of 
remote  band  pickups  from  22  to 
8  a  week,  broadcasting  two  quar- 
ter-hour pickups,  11 :30-midnight, 
each  evening.  Station  will  broad- 
cast MBS  band  pickups  from  across 
the  country  between  midnight  and 
1  a.m.  and  will  start  its  Moonlight 
Saving  Time  all-night  program  of 
recorded  music  at  1  instead  of  2 
a.m.  as  formerly. 

Beginning  today  (Feb.  26) 
WBBM  Chicago  will  extend  its 
closing  hour  until  2  a.m.  (CWT)  in- 
stead of  1:30  a.m.  according  to 
George  Case,  assistant  program 
manager.  CBS  will  pick  up  remote 
bands  from  the  West  Coast  after 
12  midnight  and  WBBM  will  feed 
network  remote  bands  from  11-12 
;  midnight.  WENR  Chicago  will  not 
"cancel  its  11-11:30  p.m.  remote 
band. 


New  WMAQ  Policy 

WMAQ  Chicago  has  issued  a  state- 
ment that  henceforth  news  pro- 
grams and  news  commentaries  car- 
ried locally  will  be  handled  exclu- 
sively by  news  men  or  announcers 
who  are  members  of  the  WMAQ 
staff.  Current  commitments  with 
advertisers  sponsoring  programs  of 
news  or  news  commentaries  em- 
ploying other  than  WMAQ  staff 
men  may  be  continued  for  a  period 
of  one  year  or  until  termination  of 
their  current  talent  commitments, 
whichever  first  occurs. 


New  Type  Receiver 

A  NEW  type  radio  receiver,  de- 
veloped by  the  Army  Signal  Corps, 
and  known  as  R-IOO/URR  has  been 
announced,  to  provide  reception  of 
medium  and  shortwave  broadcasts. 
New  unit  operates  from  self-con- 
tained batteries  or  from  alternating 
or  direct  current.  Distribution  of 
the  new  receiver  set  to  overseas 
troops,  for  morale  and  recreational 
purposes,  has  already  been  started, 
it  was  announced. 


McFARLAND  URGES 
SOVEREIGNTY  OF  AIR 

ALTHOUGH  full  consideration 
must  be  given  to  other  nations  in 
allocating  frequencies  for  free  com- 
munication and  exchange  of  news 
in  the  "already  overcrowded"  radio 
spectrum.  Sen.  McFarland  (D- 
Ariz.)  stated  before  Congress  last 
Thursday  that  American  communi- 
cations "must  be  as  sovereign  as  it 
is  possible  to  make  them  in  this 
world".  Sen.  McFarland  just  two 
days  before  was  appointed  by  ICC 
Chairman  Wheeler  to  take  charge 
of  preliminary  study  and  documen- 
tation tasks  of  the  ICC  subcommit- 
tee preparatory  for  hearings  and 
continued  executive  conferences. 

Sen.  McFarland  declared  the  real 
basis  for  a  world-wide  free  press 
lies  in  low  and  equal  transmission 
rates  for  news  all  over  the  world. 
American  companies,  he  said,  are 
forced  to  bid  against  each  other 
and  the  United  States  is  a  third 
rate  power  in  communications 
whereas  foreign  communications 
systems  are  either  government 
owned  or  dominated,  providing  un- 
fair competition.  The  Senator  was 
sure,  however,  some  "liberal,  high- 
minded  souls"  in  all  countries  will 
see  the  value  of  "publishing,  by 
press  or  radio,  free,  uncensored  and 
untrammeled  news". 

Many  important  facts  have  been 
adduced  in  the  current  study  of  in- 
ternational communications.  Sen. 
McFarland  concluded,  "we  shall 
soon  be  able  to  move  forward  ac- 
tively with  legislative  proposals 
which  will  give  us  an  adequate 
postwar  communications  system." 


NAB  BOARD  TO  GET 
CODE  CHANGE  PLAN 

AN  INTERIM  report  will  be  made 
to  the  NAB  Board,  meeting  in 
Washington  Feb.  28,  by  the  Code 
Committee's  chairman,  Lee  B. 
Wailes,  general  manager.  Westing- 
house  Radio  Stations  Inc. 

The  report  was  written  after  a 
two-day  session  of  the  Code  Com- 
mittee at  Washington's  Hotel  Stat- 
ler  last  Thursday  and  Friday.  It 
was  understood  that  the  interim 
report  would  contain  recommenda- 
tions for  important  revisions  in 
the  Code. 

At  a  special  luncheon  session 
held  Friday,  the  Committee  enter- 
tained as  guests  Byron  Price,  Di- 
rector of  Censorship,  and  Eugene 
Meyer,  publisher  of  The  Washing- 
ton Post  and  owner  of  WINX 
Washington. 

All  members  of  the  Code  Com- 
mittee excepting  Felix  Hinkle,  gen- 
eral manager,  WHBC  Canton,  at- 
tended the  meeting.  Membership 
includes,  in  addition  to  Mr.  Hinkle 
and  Mr.  Wailes,  Edgar  L.  Bill. 
WMBD  Peoria;  William  S.  Hedges, 
NBC  New  York;  Herbert  Hollis- 
ter,  KANS  Wichita;  Richard  H. 
Mason,  WPTF  Raleigh;  Eugene  P. 
O'Fallon,  KFEL  Denver;  William 
B.  Quarton,  WMT  Cedar  Rapids; 
Jan  Schimek,  CBS  New  York. 


FOOD  INDUSTRY  MEN 
ATTEND  WLS  DINNER 

MORE  THAN  900  representatives 
of  the  U.  S.  food  industry,  in- 
cluding manufacturers,  distribu- 
tors, wholesalers,  retailers  and 
their  advertising  agencies  will  at- 
tend the  tenth  anniversary  dinner 
of  the  WLS  Chicago  Feature  Foods 
Division  to  be  held  at  the  Stevens 
Hotel  Chicago,  Tuesday  Feb.  27. 

Daily  foods  broadcast,  on  WLS 
11-11:30  a.m.,  Monday  through  Sat- 
urday has  been  conducted  by  Mar- 
tha Crane  and  Helen  Joyce  since 
its  origination  ten  years  ago.  Pro- 
gram is  a  combination  radio  broad- 
cast and  laboratory  system  for  food 
merchandising,  as  an  aid  to  adver- 
tisers, their  agencies,  food  stores. 

Harold  Safford,  WLS  program  di- 
rector, will  act  as  toastmaster. 
Glenn  Z.  Snyder,  vice-president  and 
general  manager  of  WLS  and  Anna 
Kiefer  president  of  National  Asso- 
ciation of  Retail  Grocers  will  ex- 
tend best  wishes  to  the  dinner 
guests. 


Drawn  for  BROADCASTING  by  Sid  Hix 

Sori-y  You  Misunderstood,  Mr.  Klunkw^U — But  When  We  Said  60 
Second  Commercials,  We  Meant  60  Seconds  LONG  Not  60 
Seconds  APART!" 


Equitable  on  Blue 

EQUITABLE  LIFE  ASSURANCE 
Society  of  U.  S.,  New  York,  last 
Friday  announced  plans  to  start 
April  6  This  Is  Your  FBI  on  the 
full  Blue  Friday  8:30-9  p.m.  War- 
wick &  Legler  New  York,  is 
agency.  Series  will  dramatize  cases 
from  FBI  files,  with  Jerry  Devine 
as  writer-producer.  J.  Edgar 
Hoover,  FBI  chief,  will  open  the 
series.  Society's  announcements 
will  be  primarily  institutional. 

Wrigley  in  100  Markets 

WM.  WRIGLEY  Jr.  Co.,  Chicago, 
is  sponsoring  one-minute  spots  in 
100  markets  explaining  discontinu- 
ance of  three  popular  brands.  Wrig- 
ley's  wartime  product  will  replace 
these  brands  in  overseas  shipments 
and  civilian  trade.  Agency  is  Ruth- 
rauff  &  Ryan,  Chicago.  Length  of 
contract  is  four  weeks. 
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This  Advertisement 

Helped 
More  Americans  to 


THIS  is  the  first  in  the  now-famous  Metropohtan  series 
of  educational  ads  that  has  appeared  without  interruption 
since  August,  1922.  During  this  time,  the  health  and  lon- 
gevity of  Americans  have  increased  greatly.  While  many 
other  factors  have  contributed.  The  Metropolitan  Life 
Insurance  Company's  pioneering  in  this  type  of  education 
has  been  a  material  factor  in  America's  unprecedented 
achievements  in  the  field  of  public  health. 


The  Land  of  Unborn  Babies 


/N  Maeterlinck's 
'The  Blue  Bird," 


?lay— 

you  see  the  exquisice  Land  — 
e  countless  babies  are  waicin 


And  thousands  of  physically  unfit  men  and  womsn 
occupy  back  seats  in  life,  are  counted  failures — ail 
because  of  the  thousands  and  thousands  of  babies 
who  have  been  denied  the  birthright  of  a  sarutar^ 


As  each  one's  hour  comes.  Father  Time  swings  wide 
the  big  gate.  Out  flies  the  stork  with  a  tiny  bundle 
addressed  to  Earth. 

The  baby  cries  lustily  at  leaving  its  nest  of  soft,  fleecy 
clouds — not  knowing  what  kind  ofan  eanhly"ne5t" 


cannot  find  awaiting  it  a  dainty,  hygienic  nursery, 
rivalling  in  beauty  the  misty  cloud-Und. 
But  it  is  every  child's  nghtful  heritage  to  be  born 
into  a  clean,  healthful  home  where  the  Blue  Bird  of 
Happiness  dwells. 

As  each  child  is  so  born — 

the  community,  the  nation,  and  the  home  are  richer. 
For  just  as  the  safety  ofa  building  depends  upon  its 
foundation  of  rock  or  concrete  so  does  the  safety  of 
the  race  depend  upon  its  foundation — the  baby. 
And  just  as  there  is  no  use  in  repairing  a  building 
above,  if  its  foundation  be  neak.  there  is  no  use  in 
hoping  to  build  a  strong  civilization  except  through 
healthy,  happy  babies. 

Thousands  of  babies^ 

die  needlessly  every  year.  Thousands  of  nckety  little 
feet  falter  along  Life's  Highway.  Thousands  of  im- 


S9  that  wherever  c 


ooks  —  the  need  for  better 


homes  is  apparent.  And  wherever  one  listens  car-, 
be  heard  the  call  for  such  homes  from  the  Land  of 
Unborn  Babi.-s. 

The  call  is  being  heard — 

by  the  schools  and  colleges  that  are  establishing  class- 
es inhomemakingand  motherhood;  by  public  nurses 


of  those  who  need  help  and  ; 
hospitals  that  are  holding  Baby  Clinics. 
By  towns  and  cities  that  are  holding  Baby  Vi'eeks 

By  Gangress  that  has  passed  the  Mothers  and  Babies 
Act,  under  which  health  boards  in  every  State  will  be 


railed  u 


nd  them.    Thousands  of  c 


rightful  heritage  —An  Even 


unity  helps  to  make  better  hoi 
ich  to  welcomt  VLSitore  from 
of  Unborn  Babiei. 
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In  the  DISTRIBUTION  DECADE 

Advertising  Must  Perform  Many  Public  Services! 


4  DVERTISING'S  opportunities  in  the 
XVpostwar  world  will  lie  in  public 
service — in  educating  America  to  a 
fuller,  happier  way  of  life.  And  Adver- 
tising's responsibilities  can  be  defined 
with  equal  clarity. 

For  the  postwar  decade  will  be  the 
Distribution  Decade.  We,  as  a  Nation, 
will  have  to  consume  40%  more  indus- 
trial production  annually  than  ever 


before,  if  we  are  to  maintain  a  ''safe" 
employment  level. 

Production  itself  will  present  no 
problems.  Money,  manpower,  manu- 
facturing facilities  and  materials  will 
be  plentiful.  But  a  faster,  more  efficient 
and  economical  system  of  Distribution 
will  have  to  be  developed  to  facilitate 
the  flow  of  goods  to  consumers.  And 
that  is  largely  a  job  for  Advertising. 


Alert  agency  men  are  today  studying 
not  only  the  responsibilities  but  the 
opportunities  Advertising  will  face  in 
the  Distribution  Decade — and  they're 
doing  something  about  them!  So  are  we. 
Here  at  The  Nation's  Station,  we  will 
have  much  to  tell  you,  when  the  time 
comes,  about  the  great  4-State  market 
that  is  WLW-land! 


WLW) 

ION  OF  THE  CKOSIEY  CORPORATION 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 


How  Television  Got  Its  Electronic'Eyes' 


As  revolutionary  as  airplanes  without  propel- 
lers—that's how  much  electronic  television  differs 
from  the  earlier  mechanical  television! 

Whirling  discs  and  motors  required  for  me- 
chanical television  were  not  desirable  for  home 
receivers.  Pictures  blurred  and  flickered. 

But  now,  thanks  to  RCA  research,  you  will  en- 
joy all-electronic  television,  free  from  all  mechani- 
cal restrictions— "movie-clear"  television  with  the 
same  simplicity  and  efficiency  of  operation  as  your 
home  radio  receiver. 

Such  "let's  make  it  better"  research  goes  into 
everything  produced  by  RCA.  Scientists  and  en- 


gineers at  RCA  Laboratories  are  constantly  seek- 
ing new  and  better  ways  of  harnessing  the  un- 
believable forces  of  nature  .  .  .  for  mankind's 
greater  benefit  and  enjoyment. 

Electronic  television  is  but  one  example  of  the 
great  forward  strides  made  possible  by  RCA  re- 
search—opening the  way  for  who  knows  what 
new  miracles  of  tomorrow? 

When  you  buy  an  RCA  radio  or  phonograph 
or  television  set  or  any  RCA  product,  you  get  a 
great  satisfaction  .  .  .  enjoy  a  unique  pride  of 
ownership  in  possessing  the  finest  instrument  of 
its  kind  that  science  has  yet  achieved. 


Dr.  V.  K.  Zworykin,  Associate  Re- 
search Director,  and  E.  W.  Eng- 

strom,  Director  of  Research  at  RCA 
Laboratories,  examining  the  Icono- 
scope or  television  "eye"— devel- 
oped in  RCA  Laboratories  for  the 
all-electronic  television  system. 


RADIO  CORPORATION  af  AMERiCA 


PIONEERS    IN  PROGRESS 


The  Weakiy,^^^ Newsmagazine  of  Radio 


During  the  year  1944,  WOR  carried  24%  of  all  spot  accounts  placed  on 
all  New  York  stations. 

More  specifically,  WOR  carried  more  than  twice  as 
many  spot  accounts  as  were  listed  for  any  other  station  in  New  York.* 


WOR 


that  power -full  station 

at  1440  Broadway,  in  New  York 


'k  According  to  National  Radio  Records,  whose  reports  on  spot 
advertising  come  from  94  advertising  agencies 

whose  spot  business  represents  70%  of  the  total  dollar  volume. 


MEMBER  OF  THE  MUTUAL  BROADCASTING  SYSTEM 


When  WLS  Farm  Pro- 
-^'^^^^         gram  Director  Art  Page  talks,  many 

of  his  listeners  remember  his  voice  from  as 
far  back  as  1923;  still  more  recall  his  first  days  as 
conductor  of  the  Dinnerbell  in  1929;  and  there  are 
thousands  in  his  Midwest  American  audience  who  have 
met  him  personally  at  farm  meetings,  state  and  county  fairs 
in  these  four  states.  (Dinnerbell  was  broadcast  from  remote 
locations  53  times  during  1944  alone;  37  of  these  broadcasts 
originated  outside  Chicago  and  16  from  points  within  the  city.) 

Naturally,  these  listeners  regard  Arthur  C.  Page  as  an  old 
friend;  his  messages  are  more  than  just  broadcasts;  they  are  the 
words  of  a  friend  who  has  stopped  in  for  another  visit. 

So  it  goes  on  WLS.  Farm  editors,  announcers,  singers, 
newsmen,  musicians — ^all  are  accepted  as  friends.  Which 
makes  WLS  itself  speak  to  Midwest  America  as  The 
Voice  of  a  Friend.  Friendship  rests  on  mutual  con- 
fidence. Confidence  generates  response.  Re- 
sponse equals  results  for  the  advertisers 
who  use  WLS  —  The  Voice  of  a 
Friend  in  Midwest  America. 
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Published  every  Monday 


desk  wishes  to  correspond 
with  handsome  sponsor... 

(oBj:  profitable  alliance) 


So  YOU  were  a  newspaper  man  once 
yourself?  Good.  Born  reporter? 
Fine.  That  makes  it  unanimous. 

For  apparently  the  million-and-a- 
quarter  well-to-do  people  in  WTOP's 
50,000-watt  area  are  a  lot  like  you. 
That's  why  WTOP  decided  to  give  them 
a  chance  to  play  reporter. 

We  made  a  program  called  City 
Desk.  A  program  of  local  news,  as 
accurate  and  swift  and  sharp  as  our 
national  and  foreign  news.  We  recruit 
our  reporters  from  the  audience.  For 
every  item  used  on  the  air,  out  goes  one 
dollar  to  the  reporter,  with  a  certificate 
of  excellence.  What's  more,  the  reporter 
of  the  best  story  of  each  week  gets  City 
Desk's  special  award  of  five  bucks. 


A  veteran  network  newsman,  Cliff 
Allen,  sits  in  the  slot  of  City  Desk  — 
processes  the  stories— broadcasts  them 
daily  (5:35-5:45  p.m.  EWT)  Monday 
through  Friday— ten  minutes  of  first- 
rate  hometown  news. 

New  twist?  Yes.  Sounds  good?  Is. 
Why  didn't  somebody  think  of  that 
before?  Because  ifs  WTOP's  business 
to  think  'em  up  first,  as  witness  Janice 
Gray,  The  Factfinder,  Stump  Us,  Arthur 
Godfrey's  Sundial,  Arch  McDonald's 
6:30  Show,  and  Battle  of  the  Bureaus. 

All  City  Desk  needs  now  is  a  smart 
sponsor.  All  a  smart  sponsor  needs  now 
is  City  Desk  working  for  him. 

So  call  us  — or  call  Radio  Sales  — 
but  call.  Quick. 

^^--fiy-f^'^rm^'i"^'  — — ^  


Represented  by  Radio  Sales, 
the  SPOT  Broadcasting  Division  of  CBS 


BROAI»STlNG 

The  Weekly/^^Newsmagozine  of  Radio 

'         pfdad.cast  Advertising 


KOIL  shines  on  National  ''Spot"  Schedules. 
Whether  "spot"  programs  or  announcements, 
they  reach  a  big  and  friendly  audience.  Smart 
programming  helps  listener  reception.  In 
Omaha,  let  KOIL  build  sales  for  you  with ''spot" 
programming. 


m 


Represented  by  Edward  Pefry  Co.,  Inc. 


GORDON  GRAY, 
General  Manager 
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Bot^^  ooii  8  a.m.  and  6  rji. 

W4AT  delivers 

more  listeners  per  dollar 

in  America's  4™  Largest  Market 

than  any  other  station  - 

including  all  50,000  watters!* 


See  Latest  Surveys!  Check  Availabilities! 
National  Representatives:  Radio  Advertising  Co. 


Do  you  realize  this  inorkel  coiiloiiis  over  .'iVi  uiillion  people;  more  than  these  14 
cities  comftined: — Kansas  City,  Indianapolis,  RocJiesten  Denver,  Atlanta,  Dallas, 
Toledo,  Omaha,  Syracuse,  Richmond.  Hartford,  Des  Moines,  Spokane,  Fort  W^ayne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY' 
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Star  talent!  Top  notch  writers, 


directors,  producers! 


Yes,  each  of  these  new  World  Features  is  "A 
Show  for  Your  Money"— each  one  is  priced  to  fit 
even  the  most  moderate  budgets.  Yet  each  Fea- 
ture bears  the  unmistakable  imprint  of  World's 
experience  and  "know-how"  in  creating  top  flight 
radio  shows. 

Here  is  showmanship  in  its  finest  sense — the 
imagination  to  engage  the  best  talent,  the  fore- 
most writers,  directors  and  producers  and  the 
ability  to  bring  to  the  creating  of  each  show  the 
accumulated  knowledge  of  what  the  listening  pub- 
lic really  wants  to  hear. 

Listen  to  one  of  these  new  World  Features- 


notice  how  smoothly,  how  skillfully  the  expert 
scripts  are  wedded  to  the  music— with  what  show- 
manship these  World  Features  are  created. 

There  are  two  types  of  Features  available — open 
end  and  World's  flexible  new  form— "Audi-Flex," 
a  combination  of  top  ranking  scripts  with  music 
on  bands.  If  you  are  an  advertiser  or  agency  ask 
your  local  station  about  the  unusually  moderate 
prices  of  these  Features  and  let  them  audition  the 
shows  for  you.  If  the  local  station  does  not  have 
World  Features  write  us  direct.  Address  World 
Broadcasting  System,  Inc.,  711  Fifth  Avenue, 
New  York  22,  N.  Y. 


Transcription  Headquarters 

WORLD  BROADCASTING  SYSTEM,  INC. 


New  York 


A  Subsidiary  of  Decca  Records,  Inc. 
Chicago  VV^^B^^^  Hollywood 


Washington 


ONCE  UPON  A  TIME  5  min. 

.  .  .  26  programs.  Actress 
Maureen  O'SuUivan  tells  the 
favorite  children's  stories. 


STRANGE  AS  IT  SEEMS 

15  min  13  programs.  Hix 

tells  of  oddities  that  have 
fascinated  miUions  in  his 
newspaper  columns. 


FOOTPRINTS  ON  THE 
SANDS  OF  TIME  5  nun  

104  programs.  Little  known 
facts  of  well-known  celebri- 
ties—told by  Art  Baker. 


FIRESIDE  TALES  5  min  

26programs.  Frank  Graham, 
"one-man  theatre"  drama- 
tizes well  known  stories. 


Now  it's 
GREAT  SCOTT 


7 

on  the 
YAWN  PATROL! 


He's  on  all  night  in  Washingtonf 
D.  C.  That  delightful  master  of 
quick  wit  that's  comical  without 
being  irritating.  (And  if  you've 
heard  the  tired  cracks  of  some  of 
the  all-night  boys  you'll  know  exact- 
ly what  we  mean!) 

Great  Scott  was  a  natural  for 
the  spot  when  WWDC  went  on  the 
air  around-the-clock  .  .  .  only  station 
in  town,  by  the  way,  that  operates 
24  hours.  He  goes  on  at  1  A.M.  and 
comes  off  at  6  A.M. 

It's  a  good  spot  for  any  adver* 
tiser  who  has  something  to  sell  to 
the  people  of  the  nation's  capital 
.  .  .  the  cross-section  of  America. 


WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 

Represented  nationally  by 
WEED  &  COMPANY 
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At  Deadline 

SEVEN  UP  Inc.,  St.  Louis  (soft  drink),  on  March  28  will  begin  sponsor- 
ship of  a  half -hour  variety  show  on  Mutual,  7 :30-8  p.m.  (CWT),  originat- 
ing in  New  York  with  rebroadcast  for  the  West  Coast.  Contract  for  52 
weeks  was  placed  by  J.  Walter  Thompson  Co.,  Chicago. 

NEW  APPLICATIONS  filed  with  the  FCC:  Voluntary  assignment  of 
license  of  KTBC  Austin,  Tex.  from  State  Capital  Broadcasting  Assn.  to 
Claudia  T.  Johnson,  majority  owner,  and  wife  of  Rep.  Johnson  (D-Tex.) ; 
New  standard  station,  1490  kc  100  w  unlimited  time  at  Bloomington, 
Ind.  sought  by  Fred  O.  Grimwood,  radio  engineer  and  former  licensee 
of  KLCN  Blythesville,  Ark. 

P.  BALLANTINE  &  Sons  starts  Cameron  Andrews  as  featured  comedian 
on  CBS  Monday,  10:30-11  p.m.  Formerly  featured  Johnny  Morgan. 
Agency  is  J.  Walter  Thompson  Co.,  New  York. 

JOSEPH  D.  BOHAN  has  been  elected  vice-president  of  Sterling  Drug 
Inc.,  New  York,  in  charge  of  the  Centaur  Co.  division,  succeeding  Harold 
B.  Thomas,  resigned  to  become  partner  in  Pedlar  &  Ryan,  New  York. 
Formerly  divisional  vice-president  of  Centaur,  Mr.  Bohan  has  been  with 
the  company  13  years.  He  is  chairman,  national  relations  committee.  Pro- 
prietary Assn.  of  America. 

EFFECTIVE  March  18  three  CBS  programs  will  be  available  for  local 
sponsorship.  They  include  Morning  News  Roundup,  Monday-Saturday, 
8-8:15  a.m.;  Morning  News,  Monday-Friday,  9-9:15  a.m.;  a  ten-minute 
news  program,  five  minutes  of  straight  news,  five  minutes  of  analysis, 
11-11:15  p.m.,  all  EWT. 

S.  C.  JOHNSON  &  SON,  Racine,  Wis.,  has  renewed  Fibber  McGee  & 
Molly  Tuesday  9:30-10  p.m.  on  full  NBC  network  for  52  weeks  effective 
April  3.  Agency  is  Needham,  Louis  &  Brorby,  Chicago. 


SELLERS 


s 


TYPIFYING  the  American 
saga,  from  office  boy  to  suc- 
cessful executive  is  the  story 
of  Frank  Miller  Reed,  direc- 
tor of  media  for  Hill  Blackett  Ad- 
vertising Agency  in  Chicago. 

Frank  was  born  Dec.  16,  1902,  in 
Fort  Wayne,  Ind.  He  attended  the 
Western  Military  Academy,  Alton, 
111.  and  studied  at 
the  University  of 
Illinois  for  two 
years. 

In  1923  Frank 
came  to  Chicago 
to  join  the  Stack  Ad- 
vertising Agency 
(later  known  as 
Stack-Goble)  as  an 
office  boy.  For  nine- 
teen years  he  was 
associated  with  the 
agency.  He  was 
space  buyer  until 
1942  when  the  agen- 
cy dissolved.  He  was 
with  WIND  Chicago 
as  time  salesman  for 
six  months  and  then 
with  Wm.  Rambeau 
Co.,  station  repre- 
sentatives for  10  months. 

In  1943  he  became  Director  of 
Media  for  Hill  Blackett  where  he 
buys  time  for  the  following  ac- 
counts: Wander  Co.,  (Ovaltine), 
Chicago;  Staley  Mfg.  Co.,  Decatur 
111.,  and  E.  J.  Brach  Co.,  Chicago. 


FRANK  MILLER  REED 


Frank  maintains  that  his  back- 
ground as  a  station  representative 
helps  him  to  understand  their  prob- 
lems and  in  some  cases  simplifies 
his  own.  He  says  on  occasion  he 
will  call  up  a  station  representative 
and  preface  his  requests  with  the 
remark,  "I'd  like  to  be  so  and  so 
today  .  .  ." 

Frank  married  his 
school  sweetheart, 
Frederica  McClellan. 
They  have  two  chil- 
d  r  e  n,  Phyllis,  17, 
and  Nancy,  13.  The 
Reeds  reside  in  their 
own  home  in  Bever- 
ly Hills,  Chicago. 

When  queried  as 
to  hobbies  Frank  in- 
sisted that  he  is  "the 
finest  grass  cutter  in 
the  world"  and  that 
working  around  the 
house  is  his  hobby. 
He  used  to  play  golf 
but  because  of  the 
shortage  of  time  he 
no  longer  can  in- 
dulge in  this  game. 
Playing  poker  and 
seeing  plays  are  his  favorite 
methods  of  relaxation.  Best  of  all 
all  Frank  avers  he  likes  to 
watch  radio  productions.  He  is  a 
great  studio  fan  and  says  "I  get 
a  kick  out  of  watching  radio  broad- 
casts." 


REACH 
THESE  2 
PROFITABLE 
MARKETS.. 


EAST  ON 

PENNSYLVANIA 

PhillipAurg,  New  Jersey 


HAZLETON 

PENNSYLVANIA 


Represenfed  by 

RADIO 
ADVERTISING 
COMPANY 


BROADCASTING 


Broadcast  Advertising 


^^Yon^re  wrong  again — spot  broadcasting 
can  do  any  l^ind  of  advertising  job''! 


#  Shoes  or  ships  or  sealing  wax,  or  cabbages  or  king- 
size  cigarets — ^yes,  spot  broadcasting  can  and  has  sold 
practically  everything  you  can  think  of,  and  can  do 
it  again! 

What's  your  advertising  problem?  Whatever  it  is, 
we'd  like  an  opportunity  to  do  some  thinking  for 
you,  and  perhaps  to  come  up  with  something  helpful. 


FREE  &  PETERS*  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCiTTSmE  BEFBESENTATITE8: 

WGB-WKBW  BUVTAUI 

WCKY  CmCINXATI 

SE!*^^,  DULUTH 

,  WDAT  FABGO 

'  S?JS   INDIANAPOUS 

WJEF-WKZO  .  .  GB&ND  BAPIDS- 
_„„  KALAMAZOO 

 KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .    .    anNNEAPOLIS-ST.  PAUL 

 FEOBIA 

^IS,  ST.  LOUIS 

WFBL  SYBACUSE 

WHO    ....  ^?^^.    DES  MOINES 

woe   DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

^g»M  BALTIMORE 

ILVI^  CHARLESTON 

 COLUMBU 

 RALEIGH 

""BJ  BOANOKE 

SOUTHWEST 
I?™  •••••••  ALBUQUERQUE 

Hf  J'  BROWNSVILLE 

5f  ^8  CORPUS  CHRISTI 

5^^^  HOUSTON 

 OKLAHOMA  CITT 

 TULSA 

KOIV         P^CmO  COAST 

 PORTLAND 

*tIBO     ,    .    ,    .  SEATTLE 
ma  WBIOHT-SONOTOX,  Ino. 


1 


CHiCAGO:  i8o  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO 

Franklin  6373  .        Plaza  5-4130  Sutter^ 
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Military  to  Confide  Secret  Data  to  Radio 


AS  CHAIRMAN  PAUL  A.  PORTER  of  the  FCC  rapped  (with  bare 
knuckles),  calling  to  order  the  momentous  oral  argument  in  proposed 
allocations  above  25  mc  at  the  National  Museum  Auditorium,  Washington, 
last  Wednesday.  Commissioners  are  (1  to  r)  :  Clifford  J.  Durr,  Paul  A. 
Walker,  Chairman  Porter,  Norman  S.  Case,  E.  K.  Jett.  Commissioner  Ray 
C.  Wakefield  is  on  an  overseas  assignment. 


Basis   for  Norton 
Curves  Will  Be 
Revealed 

By  BILL  BAILEY 
WHAT  PART  classified  military 
data  on  F2  layer  transmission 
played  in  the  FCC  proposed  alloca- 
tions to  FM  and  television  will  be 
disclosed  at  a  secret  session  Mon- 
day morning  (March  12)  with 
Army  and  Navy  communications 
officers  at  FCC  headquarters. 

Decision  to  let  the  industry  in 
on  the  highly-guarded  data  on 
which  Dr.  K.  A.  Norton  based  his 
controversial  curves  was  reached 
last  Thursday  during  oral  argu- 
ment on  the  future  location  of  FM. 
All  of  the  FM,  television  and  stand- 
ard broadcast  testimony  had  been 
concluded  by  noon  Friday,  with 
testimony  to  be  heard  on  facsimile 
and  non-broadcast  services. 

Economics  of  Interest 

Argument  opened  Wednesday 
morning  before  the  full  Commis- 
sion, with  Commissioner  Ray  C. 
Wakefield  absent  on  an  overseas 
assignment.  Chairman  Paul  A. 
Porter  presided  except  for  brief 
periods  Thursday  and  Friday 
when  Commissioner  Paul  A. 
Walker  acted  as  chairman.  Com- 
missioners Clifford  J.  Durr,  Nor- 
man S.  Case  and  E.  K.  Jett  shared 
in  cross-examination  of  witnesses, 
with  Commissioner  Jett  carrying 
the  bulk  on  technical  phases,  and 
Commissioners  Durr  and  Walker 
evincing  unusual  interest  in  the 
economic  aspects  of  broadcasting. 
The  record  will  be  kept  open  until 
after  the  secret  session  Monday. 

Developments  in  the  oral  argu- 
ment last  week  included  these: 

Dr.  T.  T.  Goldsmith  Jr.,  research 
director  of  the  Allen  B.  DuMont 
Labs.,  Passaic,  N.  J.,  literally 
rocked  the  FM  broadcasters  on 
their  respective  heels  with  the  as- 
sertion that  "adequate  6-mc  televi- 
sion" allocations  will  be  provided 
"if  eventually  television  occupies 
the  entire  spectrum  between  44  and 
216  mc"  (see  story  this  page). 

Col.  W.  A.  Roberts,  counsel  for 
Television  Broadcasters  Assn.,  sub- 
mitted a  plan  of  assignment  of  the 
proposed  12  channels  below  300 
mc,  whereby  398  stations  would  be 
provided  in  the  nation's  first  140 


markets,  with  112  cities  assured  of 
at  least  one  outlet. 

Industry  engineers  were  divided 
in  their  opinions  of  Dr.  Norton's 
curves,  with  some  challenging  the 
accuracy  of  his  conclusions  and 
others,  including  T.  A.  M.  Craven, 
vice-president  of  the  Cowles  Broad- 
casting Co.,  and  former  Commis- 
sioner, lauding  Dr.  Norton  as  one 
of  the  world's  foremost  propaga- 
tion experts. 

FM  interests  were  equally  divid- 
ed as  to  economics.  Manufacturers 
couldn't  agree  on  the  comparable 
costs  to  the  public  of  FM  sets  in 


EXPANSION  of  the  6-mc  televi- 
sion band  to  include  all  the  area 
between  44  and  216  mc,  thus  elim- 
inating FM  unless  that  service 
eventually  moves  still  higher,  was 
proposed  last  Friday  at  the  FCC 
oral  argument  on  spectrum  pro- 
posals between  25-30,000  mc  by 
Dr.  T.  T.  Goldsmith.  Jr.,  research 
director  of  the  Allen  B.  DuMont 
Labs.,  Passaic,  N.  J. 

Dr.  Goldsmith,  on  behalf  of  the 
DuMont  Labs.,  approved  the  FCC 
proposals,  but  requested  that  the 
102-108  mc  channel  be  assigned  now 
to  television.  The  Commission  pro- 
poses to  reserve  that  band  for  fu- 
ture assignment  to  television,  FM, 
facsimile,  or  other  services,  de- 
pendent upon  future  needs. 

"While  12  channels  will  provide 


the  present  band  (42-50  mc)  and 
receivers  for  the  proposed  band 
(84-102  mc). 

Television  interests  did  not  op- 
pose the  Commission's  proposals, 
but  all  asked  for  assignment  of  the 
102-108  mc  band,  now  pegged  as 
unassigned.  They  were  divided, 
however,  over  interpretation  of  the 
allocations  below  300  mc.  Advocates 
of  high-definition  video  urged  the 
Commission  to  make  the  lower  al- 
locations on  a  "temporary"  basis; 
proponents  of  present-day  stand- 
ards called  for  "permanent"  as- 
signment below  300  mc. 


for  a  limited  competitive  commer- 
cial service,  the  addition  of  the 
13th  channel  will  be  of  further  as- 
sistance," said  Dr.  Goldsmith  in  a 
statement  prepared  by  the  Allen  B. 
DuMont  Labs.  "Furthermoi-e,  it 
will  insure  that  the  receiver  de- 
signs will  be  developed  along  lines 
probably  capable  of  including  all 
of  these  13  channels,  and  assure 
ready  adaptation  to  include  other 
channels  between  84  and  180  mc." 

Additional  Channels 

Dr.  Goldsmith  urged  the  Com- 
mission to  "take  such  steps  as  are 
practical  to  earmark  additional 
6-mc  channels  in  the  region  between 
84  and  180  mc",  to  be  released  by 
other  services  when  no  longer  re- 
(Continued  on  page  78) 


Testifying  in  support  of  his  cal- 
culations of  early  last  November 
[Broadcasting,  Nov.  6],  which  in- 
dicated that  FM  would  be  compara- 
tively free  of  F2  layer  transmis- 
sion in  the  higher  frequencies,  Dr. 
Norton  said  the  military  would 
agree  to  a  conference  with  industry 
propagation  experts  to  make  known 
to  a  select  group  of  engineers  rea- 
sons for  his  conclusions. 

Chairman  Porter  accepted  the 
invitation  and  designated  the  hear- 
ing for  Monday  to  accommodate 
Maj.  Edwin  H.  Armstrong,  FM  in- 
ventor and  opponent  of  Dr.  Nor- 
ton's contentions.  The  conference 
originally  was  proposed  for  Friday  } 
of  this  week  but  Maj.  Armstrong  ' 
advised  Chairman  Porter  he  would 
not  be  available. 

Rejects  Norton  Curves 

Throughout  the  oral  argument, 
Maj.  Armstrong  steadfastly  re- 
fused to  accept  Dr.  Norton's  curves 
as  conclusive  proof  that  F2  layer 
transmission  in  the  40-mc  region 
would  be  detrimental  to  a  nation- 
wide FM  service. 

A  committee  of  the  TBA  sub- 
mitted a  complete  assignment  plan 
based  on  the  12  channels  below  300 
mc  proposed  by  the  FCC  whereby 
New  York,  Chicago,  and  Los  An- 
geles would  have  seven  Class  A 
stations  each;  San  Francisco,  six; 
Boston,  Detroit,  Pittsburgh,  St. 
Louis,  Buffalo,  and  Cincinnati  each 
five;  Cleveland,  Washington  and 
Columbus  each  four;  Baltimore,  Al- 
bany-Schenectady-Ti'oy  and  Roch- 
ester, three;  and  Youngstown, 
Akron  and  Toledo  each  one. 

On  the  committee  which  drew  up 
the  proposal  were:  F.  J.  Bingley 
of  the  Philco  Corp.,  chairman;  Dr. 
Goldsmith,  DuMont  Labs.;  David 
B.  Smith,  Philco;  O.  B.  Hanson, 
and  Robert  Shelby,  NBC;  George 
Lewis,  Federal  Telephone  &  Radio 
Corp.;  E.  A.  Hayes,  Hughes  Pro- 
ductions; Harry  Lubcke,  Don  Lee 
Broadcasting  System;  H.  L.  Blat- 
terman,  Earle  C.  Anthony  Inc.;  W. 
J.  Purcell,  General  Electric  Co. 

Proceeding  rapidly  on  Wednes- 
day morning,  the  Commission  took 
up  Fixed  Public  Service  (other  than 
Alaska).  Haraden  Pratt,  chairman 
of  Panel  8,  read  from  his  brief 
although  Chairman  Porter  later  re- 
iterated the  request  that  only  new 
(Continued  on  page  6i) 


DuMont  Would  Give  44-216  mc 
To  Television,  Eliminating  FM 
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Radio  May  Lose  Older  Men  to  Service 


Draft  Boards  Expected 
To   Call  30-33 
Age  Groups 

By  JACK  LEVY 
BARRING  military  developments 
which  may  reduce  the  needs  of  the 
armed  services,  broadcasters  may 
be  called  upon  by  local  draft  boards 
to  give  up  a  substantial  portion  of 
their  physically  qualified  regis- 
trants in  the  30-33  age  group  be- 
ginning about  April  1,  acording  to 
a  spot  check  of  Selective  Service 
boards  and  station  personnel  direc- 
tors by  Broadcasting  last  week. 

While  the  boards  were  unable  to 
estimate  how  many  30-33  men 
would  be  called,  it  was  indicated 
that  the  prospects  for  filling  quo- 
tas from  the  18  through  29  groups 
are  exceedingly  poor.  Should  the 
need  for  replacements  contiaue  at 
the  present  rate,  it  appeared,  it 
would  become  necessary  to  make 
progressively  greater  demands  on 
the  older  groups. 

Must  Be  'Necessary' 

Under  new  procedures  announced 
Feb.  25  by  National  Headquarters 
of  Selective  Service,  registrants  in 
the  30-33  group  to  be  eligible  for 
deferment  must  be  "necessary  to 
and  regularly  engaged  in"  essen- 
tial activities.  Previously,  it  was 
only  required  that  registrants  30 
years  of  age  or  over  be  "regulai'ly 
engaged  in"  essential  activities  to 
be  eligible  for  deferment.  The  stat- 
us of  registrants  in  the  34-37  group 
is  not  affected. 

Forms  42  or  42A  should  be  used 
by  employers  in  requesting  occu- 
pational deferment  of  registrants 
over  29.  A  spokesman  for  Selective 
Service  said  that  boards  can  be 
expected  to  give  careful  considera- 
tion to  key  employes  and  that  tech- 
nical men  especially  will  likely  be 
granted  deferment.  Determination 
in  all  cases  will  be  left  to  the  boards. 

Whether  the  boards  will  allow 
present  deferments  to  continue  un- 
til date  of  expiration  before  calling 
up  men  for  induction  would  depend 
on  local  conditions.  In  some  areas, 
those  who  have  had  preinduction 
physical  examinations  will  be  the 


WOPI  DESTROYED 
BY  MIDMGHT  FIRE 

FIRE  which  began  in  an  adjoin- 
ing store  destroyed  the  building 
Saturday,  Feb.  24  in  which  WOPI 
Bristol  had  studios  on  the  second 
floor.  The  fire  was  reported  by  an 
announcer  as  he  signed  off  at  12:05 
a.m.  All  station  equipment  was  de- 
stroyed except  typewriters  and  of- 
fice furniture  which  were  removed 
before  the  blaze  reached  them.  Cur- 
rent records  were  damaged. 

■Offices  of  the  station  have  been 
moved  temporarily  to  the  building 
floor  of  the  Union  Trust  building 
half  a  block  east  of  the  former  lo- 
cation at  410  State  street.  The  blaze 
destroyed  a  grocery  store,  real  es- 
tate office  and  doctor's  and  lavsryers' 
offices  in  two  three-story  buildings. 
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first  to  be  called  and  deferments 
will  be  permitted  to  stand.  In  other 
areas  it  may  be  necessary  to  re- 
view all  deferments  to  furnish  the 
necessary  men  to  meet  quotas. 

For  registrants  under  30,  the 
regulations  call  for  filing  a  new 
form,  42A  (Special  Revised),  for 
obtaining  occupational  deferment 
and  for  certification  by  designated 
agencies  in  the  Government  respon- 
sible for  procurement  and  produc- 
tion of  war  materials  and  those 
responsible  for  the  maintenance  of 
essential  services.  This  procedure 
is  to  assist  local  boards  in  deter- 
mining which  registrants,  in  the 
interest  of  the  war  effort,  should 
be  given  serious  consideration. 
FCC  Not  Included 

Although  the  FCC  is  not  includ- 
ed in  the  list  of  15  recommending 
agencies  designated  for  the  18-29 
group,  Selective  Service  emphasized 
that  employers  may  file  the  new 
form  with  the  local  boards  even 
though  certification  has  been  de- 
nied by  the  Government  agency 
having  jurisdiction  or  if  the  em- 
ployer does  not  come  within  the 
jurisdiction  of  any  Federal  agency. 
The  local  board  is  empowered  to 
grant  or  deny  deferment  as  its 
judgment  dictates  but  are  instruct- 
ed to  give  certified  requests  the 
most  serious  consideration. 

At  the  office  of  Col.  Arthur  V. 
McDermott,  Director  of  Selective 
Service  for  the  New  York  City 
area,  it  was  predicted  that  "quite 
a  few"  men  would  be  needed  from 
the  30-33  age  group  to  meet  the  de- 
mands of  the  military  services,  as 
the  supply  of  26-29-year-olds  is  lim- 
ited. Spokesmen  refused  even  to 
hint  at  the  number  of  men  in  the 
30-33  group  who  would  be  required 


Carter  Test 

STARTING  off  with  a  ten-city  test, 
Carter  products.  New  York,  will 
sponsor  John  J.  Anthony's  Goodwill 
Hour  on  Mutual  Monday  through 
Friday,  1:45-2  p.m.,  probably  start- 
ing April  2.  Period  was  the  one 
originally  planned,  the  network  de- 
clining a  later  proposal  for  a  9:15 
p.m.  across-the-board  spot  on  the 
grounds  that  combination  of  the 
product,  liver  pills,  the  night  hour 
and  program  would  not  make  good 
radio  [Broadcasting,  Feb.  26]. 
To  be  expanded  to  a  larger  network 
if  the  test  is  successful,  series  is 
scheduled  for  WOR  WGN  KHJ 
KFRC  WIP  WNAC  WEBR  WHK 
KWK  WOL.  Ted  Bates  Inc.,  New 
York,  is  agency.  Carter  sponsors 
Jimmie  Fidler  on  the  Blue,  for 
Arrid,  placed  by  Small  &  Seiffer, 
New  York.  Mr.  Anthony's  last  com- 
mercial series  was  on  Mutual  for 
D.  L.  Clark  Co.,  Pittsburgh. 


Murine  Buys  Spots 

MURINE  Co.,  Chicago,  on  March 
5  begins  sponsorship  for  52  weeks 
of  transcribed  spot  announcements 
on  stations  KGB  WCPO  KVOD 
WHO  KFOR  WOW  KOY  KVOO 
KANS  WDEL  WMBG  KWBU. 
Agency  is  BBDO  Chicago. 


from  the  city,  stating  only  that 
this  will  depend  entirely  on  the 
needs  of  the  armed  forces. 

A  quick  check  of  a  representative 
sample  of  New  York  stations  re- 
vealed that  while  many  station  em- 
ployes are  in  the  30-33  group,  the 
industry  will  not  be  hard  hit  by 
the  draft  unless  its  present  "essen- 
tial" classification  is  withdrawn 
and  unless  there  is  to  be  a  general 
reclassification  of  individuals  now 
deferred  for  physical  disability. 
Most  stations  reported  that  either 
they  had  been  granted  or  had  re- 
quested occupational  deferment  for 
all  key  employes.  If  selective  serv- 
ice does  move  in  on  radio,  the  an- 
nouncing, sales  and  technical  staffs 
seem  likely  to  be  hit  hardest,  the 
reports  indicated. 

The  proportion  of  men  in  the  30- 
33  group  to  total  registrants  varied 
widely  with  stations.  One  key  net- 
work outlet  reported  31  registrants 
in  this  group  classified  as  2A.  An 
independent  station  had  none  who 
would  be  affected.  Another  had 
60%  of  its  operating  staff  in  the 
30-33  group. 

In  Chicago,  one  key  network  sta- 
tion reported  10%  of  its  operating- 
personnel  in  the  30-33  group  while 
another  had  less  than  5%  and  a 
third  about  8%.  One  independent 
had  14%  and  another  7%  in  the 
30-33  group. 

In  Washington,  one  key  station 
reported  22%  of  its  registrants  in 
the  30-33  group  classified  as  2A 
while  another  said  that  all  of  its 
30-33  men  were  2A(F).  Another 
major  station  reported  about  30% 
in  the  30-33  group.  Generally,  en- 
gineers constituted  about  half  of 
the  total  registrants  in  the  30-33 
group. 


GE  Net  Up 

NET  INCOME  of  General  Electric 
Co.  available  for  dividends  for  1944 
totaled  $50,846,000,  or  $1.76  per 
common  share,  compared  with  $44,- 
923,000,  or  $1.56  per  share  in  1943, 
GE  president  Charles  E.  Wilson 
announced  last  Friday.  These 
amounts  were  after  setting  aside 
$7,123,000  for  postwar  adjustments 
and  $5,323,000  for  contingencies. 


IT'S  A  LONG-TERM  affiliation  for 
Walt  Lochman  (r)  as  KCMO  Kan- 
sas City  director  of  sports  and  spe- 
cial events,  effective  March  20.  E. 
K.  Hartenbower,  KCMO  general 
manager,  smiles  approval.  Coming 
from  WIND  Chicago,  Mr.  Lochman 
in  1940  ranked  first  on  the  national 
Sporting  News  poll. 


Blue  Names  Huber 
To  Top  Ad  Post 

Appointed  Kenway  Successor; 
Murray  Grabhorn  Promoted 

E.  J.  (Mike)  HUBER,  formerly 
sales  promotion  manager  of  the 
Blue  Network  centrr.l  division  in 
Chicago,  has  been  appointed  ad- 
vertising manager  of  the  network, 
Fred  Smith,  vice-president  in 
charge  of  advertising,  promotion 
and  publicity,  announced  last  week. 
Mr.  Huber  will  supervise  the  ad- 
vertising and  promotion  of  Blue  co- 
operative programs,  station  promo- 
tion and  business  development  as 
well  as  for  the  network  itself,  Mr. 
Smith  said. 

Kenway  Named 

Ivor  Kenway,  whom  Mr.  Huber 
succeeds  as  Blue  advertising  man- 
ager, has  been  placed  in  charge  of 
advertising  and  promotion  for  the 
network's  owned  and  managed  sta- 
tions. He  will  also  supervise  pub- 
licity and  public  relations,  research 
and  business  development  for  the 
Blue's  own  stations. 

Mr.  Smith  also  announced  the  ap- 
pointment of  BBDO,  New  York,  as 
advertising  agency  for  the  network, 
replacing  Geyer,  Cornell  &  Newell. 
Leonard  Erikson,  who  recently 
joined  the  agency  after  some  15 
years  at  CBS,  where  he  was  net- 
work sales  manager,  will  be  ac- 
count executive  on  the  Blue  ac- 
count. 

Murray  Grabhorn,  assistant  sales 
manager  of  the  Blue  Network,  has 
been  placed  in  charge  of  the  sales 
and  promotion  activities  for  pro- 
grams built  by  the  Blue  program 
department.  He  has  been  tem- 
porarily relieved  of  his  adminis- 
trative duties,  to  concentrate  on 
this  special  assignment.  Mary  Bal- 
dinger  of  the  network's  promotion 
department  has  been  assigned  to  as- 
sist Mr.  Grabhorn  in  the  prepara- 
tion of  special  promotion  for  these 
programs. 

Florsheim  Named 

STANLEY  FLORSHEIM,  former- 
ly manager  of  cooperative  program 
sales  for  the  Blue  Network,  has 
been  made  director  of  cooperative 
programs,  Mark  Woods,  president,, 
American  Broadcasting  Co.,  owner 
of  the  Blue,  announced  last  week. 
Ludwig  Simmel,  formerly  Blue 
sales  service  manager,  has  been' 
named  administrative  assistant  to 
Mr.  Florsheim;  George  Schrier  of 
the  Blue  publicity  staff  has  been 
made  publicity  manager  of  the  de- 
partment, and  Lydell  Wilson,  with 
the  department  since  its  inception 
two  years  ago,  becomes  business; 
development  manager  for  co-op 
shows. 

Robert  Saudek,  just  returned 
from  service  overseas  for  the  OWI 
as  manager  of  ABSIE,  has  re- 
joined the  Blue  as  sales  service 
manager,  succeeding  Mr.  Simmel. 
Prior  to  leaving  the  Blue  last 
spring,  Mr.  Saudek  had  been  as- 
sistant to  the  executive  vice-pres- 
ident. 
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NAB  Urges  ^ Hitch -Hikers'  Be  Abolished 


May  Revise  Code; 
Presidency 
Studied 

CALLED  UPON  to  dispose  of  a 
welter  of  problems  due  to  cancela- 
tion of  the  membership  meeting  this 
year  in  keeping  with  wartime  re- 
strictions, the  NAB  Board  of  Di- 
i-ectors  at  a  two-day  session  in 
Washington  last  Tuesday  and 
Wednesday  polished  off  a  weighty 
interim  agenda  which  it  hopes  will 
hold  radio  on  even  keel  until  the 
next  regular  board  session  sched- 
uled for  Omaha  in  May. 

Highlighting  the  board's  actions 
were: 

(1)  Enlargement  of  the  com- 
mittee to  select  a  president  to 
succeed  J.  Harold  Ryan  by  add- 
ing Don  S.  Elias,  WWNC  Ashe- 
ville;  Paul  W.  Morency,  WTIC 
Hartford,  and  John  J.  Gillin  Jr., 
WOW  Omaha,  to  supplement  the 
original  committee  of  Messrs. 
Ryan,  James  D.  Shouse,  WLW 
Cincinnati  and  G.  Richard  Shaf- 
to,  WIS  Columbia,  S.  C.  Mr. 
Shafto  was  named  temporary 
chairman,  succeeding  Mr.  Ryan. 

(2)  Adoption  of  a  resolution 
proposed  by  its  Sales  Managers 
Executive  Committee  calling 
upon  the  networks  to  eliminate 
"cow-catcher",  "hitch-hike"  and 
cross-reference  announcements 
"at  the  earliest  possible  date". 
Code  Report  Considered 

(3)  Consideration  of  interim 
report  of  the  NAB  Code  Com- 
mittee, exploring  possible  revi- 
sions in  the  self-regulation  code 
and  augmenting  the  board's  code 
liaison  committee  to  work  out 
proposed  amendments  probably 
to  be  considered  at  the  next  an- 
nual meeting. 

(4)  Authorization  of  associate 
membership  liaison  with  NAB 
standing  committees  and  as  first 
step  naming  three  radio  station 
representatives  to  consult  with 
the  Sales  Manager  Executive 
Committee.  They  are  John  Blair, 
John  Blair  &  Co.;  William  Kno- 
del,  Free  &  Peters  Inc.,  and 
Henry  I.  Christal,  vice-president, 
Edward  Petry  &  Co.  Inc. 

(5)  Authorization  of  steps  to 
strengthen  employe-employer  re- 
lations in  radio  through  expan- 
sion of  labor  relations  activities 
upon  recommendations  of  John 
Morgan  Davis,  general  counsel. 

(6)  Endorsement  of  recom- 
mendations of  its  news  commit- 
tee on  handling  of  sponsored 
news  programs  and  authoriza- 
tion that  the  recommendations  be 
sent  to  all  stations  for  edifica- 
tion and  guidance. 

(7)  Referral  to  public  rela- 
tions committee  of  a  proposal 
prepared  by  Losh  &  Lee,  Los  An- 
geles public  relations  firm,  for 
creation  of  a  proposed  Academy 


of  Radio  Arts  &  Sciences,  to 
award  "Oscars"  for  outstanding 
radio  performance  and  for  other 
public  relations  purposes. 
Without  mentioning  names.  Pres- 
ident Ryan  reported  to  the  board 
on  the  search  for  a  new  president, 
who  would  take  office  on  July  1 — 
the  deadline  set  by  Mr.  Ryan  for 
his  return  to  his  regular  duties  as 
vice-president  and  directing  head 
of  the  Fort  Industry  Co.  stations. 
More  than  a  dozen  names  originally 
were  considered  by  the  three-man 
committee  and  the  list  was  nar- 
rowed down  to  three  or  four.  The 
committee,  however,  requested  the 
board  to  give  it  further  instructions 
on  such  matters  as  tenure,  salary, 
type  of  man  preferred  and  author- 
ity to  make  a  definite  commitment 
within  prescribed  limitations. 

Action  at  Omaha? 

The  enlarged  committee  will  meet 
in  New  York  March  21  for  its  first 
full  session.  It  will  deliver  an  in- 
terim report  at  the  Omaha  meeting. 


That  session  will  be  held  between 
May  1  and  15,  at  the  invitation  of 
Director  Gillin.  Mr.  Ryan  had  as- 
sumed the  NAB  presidency  on  an 
interim  basis  in  April  1944,  with 
the  understanding  that  •  he  would 
not  be  required  to  serve  beyond 
next  July  1.  He  took  over  the  presi- 
dency from  Neville  Miller,  first  paid 
executive  of  the  NAB  and  now  with 
UNRRA  in  the  European  war  the- 
atre. Mr.  Miller's  stipend  was  $35,- 
000  per  year,  plus  $5,000  in  allow- 
ances. 

Unanimously  adopted  were  the 
recommended  resolutions  proposed 
by  the  Sales  Managers  Committee 
against  parasitic  station-break  an- 
nouncements. Both  NBC  and  CBS 
had  made  commitments  for  their 
elimination  and  these,  it  was  re- 
ported, were  renewed  at  the  board 
meeting.  Arthur  Church,  KMBC 
Kansas  City,  had  petitioned  the 
board  to  renew  the  plea  for  their 
prompt  elimination,  having  called 
attention  to  the  previous  CBS  dead- 
line of  Oct.  1,  1944,  which  report- 


edly was  not  invoked  because  of 
the  failure  of  other  networks  to 
follow  through  on  commitments. 

The  resolutions  as  adopted  by  the 
board  follow: 

WHEREAS  the  use  of  so-called  "cow- 
catcher" and  "hitch-hike"  announce- 
ments militates  against  the  interests  of 
radio  listeners  generally  by  tending  to 
create  annoyance,  confusion  and  mis- 
understanding in  the  minds  of  such 
listeners, 

BE  IT  RESOLVED  that  the  Sales 
Managers  Executive  Committee  respect- 
fully requests  the  NAB  Board  of  Di- 
rectors to  urge  all  broadcasters  to  elim- 
inate so-called  "cow-catcher"  and 
"hitch-hike"  announcements  from  net- 
work, national  spot  and  local  programs 
at  the  earliest  possible  date. 

WHEREAS  it  should  be  the  constant 
aim  of  radio  station  management  to 
present  programs  of  varied  interest,  and 
to  promote  such  programs  to  the  end 
that  the  number  of  sets  in  use  shall 
increase,  and 

WHEREAS  the  present  practice  of 
network,  non-network  and  local  adver- 
tisers of  calling  attention  to  their  pro- 
grams on  competing  stations  or  net- 
works tends  only  to  divide  the  existing 
audience,  now,  therefore, 

BE  IT  RESOLVED  that  the  Sales 
Managers  Executive  Committee  urges 
the  broadcasting  industry  to  discour- 
age and  ultimately  to  deny  to  network, 
non-network  and  local  advertisers  the 
privilege  of  calling  attention  on  one 
program  to  another  program  on  a  com- 
peting station  or  network. 

Study  Authorized 

Following  a  lengthy  discussion 
of  the  NAB  code  as  adopted  in  1939 
and  a  report  on  the  code  commit- 
tee's meeting  in  Washington  the 
preceding  week  from  Code  Commit- 
tee Chairman  Lee  B.  Wailes,  man- 
ager of  Westinghouse  Radio  Sta- 
tions Inc.,  the  board  authorized  a 
continuing  study  looking  toward 
possible  revisions  at  the  next  an- 
nual convention.  The  board  liaison 
code  committee  was  enlarged  to  in- 
clude two  additional  members,  with 
Campbell  Arnoux,  WTAR  Norfolk, 
and  Paul  W.  Morency,  WTIC  Hart- 
ford, added  to  the  original  commit- 
tee of  Kolin  Hager,  WGY  Schenec- 
tady; F.  M.  Russell,  NBC  Wash- 
ington vice-president,  and  Don  S. 
Elias,  WWNC  Asheville.  The  Code 
Committee  has  called  a  tentative 
meeting  in  New  York  for  March 
21-22. 

The  code,  it  was  emphasized,  is 
part  of  a  continuing  effort  and  is 
"a  living  and  virile  document".  Con- 
troversy engendered  over  CIO- 
WHKC  proceedings  before  the  FCC 
was  reviewed  and  there  was  dis- 
cussion as  to  whether  stations 
should  sell  time  to  labor  unions  and 
cooperatives.  One  view  was  that 
{Continued  on  page  63) 


691  NAB  Members 

NAB  MEMBERSHIP  has  reached 
an  all-time  high  of  691,  of  which 
635  are  standard  stations,  16  FM 
stations,  one  television  station,  two 
networlvs,  and  37  associate  mem- 
bers. Since  the  last  NAB  Board 
meeting  in  November,  30  additional 
active  members  have  been  enrolled, 
along  with  two  associates.  Among 
the  newcomers  is  Comdr.  E.  F.  Mc- 
Donald, president  of  Zenith  Radio 
Corp.,  which  operates  WWZR,  FM 
outlet.  Comdr.  McDonald  was  first 
president  of  the  NAB,  having 
served  in  1923-25  when  he  owned 
WJAZ  Chicago. 


Nominations  Made 
Six  Posts  as  NAB 

FORCED  TO  conduct  its  annual 
election  of  directors-at-large  by 
mail  ballot  because  of  the  cancella- 
tion of  the  1945  annual  meeting  in 
compliance  with  Government  re- 
quirements, the  17  district  directors 
of  the  NAB  last  week  nominated 
18  broadcasters  for  the  six  at-large 
posts,  to  take  office  July  1.  The 
procedure  is  in  compliance  with  re- 
vised by-laws  adopted  by  the  con- 
vention last  year. 

Nominated  for  the  two  large  sta- 
tion (50  kc  clear  channel)  director- 
ships, were:  Joseph  0.  Maland, 
WHO  Des  Moines;  (incumbent), 
Paul  W.  Morency,  WTIC  Hartford 
(now  district  director) ;  W.  H. 
Summerville,  WWL  New  Orleans; 
J.  Leonard  Reinsch,  WSB  Atlanta 
(incumbent)  ;  Lee  B.  Wailes,  West- 
inghouse Radio  Stations  Inc. 

Medium  station  nominations:  T. 
A.  M.  Craven,  Cowles  Broadcasting 
Co.  (incumbent)  ;  F.  M.  Doolittle, 
WDRC  Hartford;  Bob  Priebe, 
KRSC  Seattle;  C.  T.  Hagman, 
WTCN  Minneapolis;  G.  Richard 
Shafto,  WIS  Columbia,  S.  C;  E.  E. 
Hill,  WTAG,  Worcester;  George 
M.  Burbach,  KSD  St.  Louis.  Don  S. 
Elias,  WWNC  Asheville,  a  veteran 
of  a  decade  on  the  board,  declined 
nomination. 

Small  station  nominations:  Clair 
R.  McCoUough,  Mason-Dixon  sta- 
tions in  Pennsylvania  and  Dela- 
ware; Frank  King,  WMBR  Jack- 
sonville (incumbent)  ;  Dietrich 
Dirks,  KTRI  Sioux  City  (incum- 
bent) ;  Marshall  Pengra,  KRNR 
Roseburg,  Ore.;  Dale  Taylor, 
WENY  Elmira,  N.  Y.;  Matthew  H. 
Bonebrake,  KOCY  Oklahoma  City. 

Network  directors  at  large  are 
F.  M.  Russell  for  NBC  and  Dr. 
Frank  Stanton,  CBS.  Blue  and  Mu- 


for  Election  to  Fill 
Director  s-at-Large 

tual  are  not  NAB  members.  The 
networks  designate  their  own  di- 
rectors. 

Hugh  A.  L.  HalfF,  WOAI  San 
Antonio,  district  director  from 
Texas,  tendered  his  resignation  ef- 
fective March  15,  for  health  rea- 
sons. Martin  Campbell,  WFAA, 
WBAP-KGKO  Dallas-Fort  Worth, 
recently  elected  to  succeed  Mr. 
Halff  on  July  1,  will  assume  the 
post  March  15. 

Under  the  wartime  procedure, 
the  NAB  membership  must  be  noti- 
fied of  the  at-large  nominations 
by  about  May  15.  Within  15  days 
new  nominations  may  be  made  by 
a  minimum  of  10  station  members, 
but  these  need  not  be  by  petition 
carrying  that  number  of  signatures. 
If  a  minimum  of  10  members  write 
in  the  same  name  for  a  broadcaster 
for  any  director  class,  the  name 
will  appear  on  the  final  ballots  to 
go  out  by  June  1,  returnable  in  15 
days  to  the  election  committee. 

The  board  also  authorized  a  ref- 
erendum ballot  on  the  election  of  a 
new  director  for  the  fifth  district, 
to  be  conducted  by  Ernst  &  Ernst, 
in  view  of  the  split  meeting  neces- 
sitated by  the  ODT  restrictions  on 
more  than  50  attendees.  Georgia 
and  Alabama  broadcasters  of  Dis- 
trict 5  meet  March  19-20  in  At- 
lanta, while  Florida  and  Puerto 
Rico  broadcasters  meet  in  Jackson- 
ville March  22-23.  The  incumbent 
district  director  is  John  C.  Bell, 
WBRC  Birmingham.  Two  other  dis- 
tricts, the  first,  which  meets  in 
Boston  March  5-6,  and  the  ninth, 
which  meets  in  Chicago  March  29- 
30,  will  elect  directors  for  two-year 
terms.  The  incumbents  are  Mr. 
Morency  for  District  1  and  Leslie 
C.  Johnson,  WHBF  Rock  Island. 
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Denny,  Hyde,  Bartlett  Figure 
In  FCC  Promotion  Speculation 


General  Counsel  Is  Mentioned  as  Successor 
Craven;  Veteran  Assistant  May  Move  up 


to 


AN  FCC  "merit  parlay"  which 
would  see  General  Counsel  Charles 
R.  Denny  move  up  to  a  commis- 
sionership,  Rosel  H.  Hyde  stepped 
up  a  notch  as  Mr.  Denny's  suc- 
cessor, and  Col.  Theodore  L.  Bart- 
lett, recently  returned  from  the 
Mediterranean  theatre,  succeed  to 
an  assistant  general  counselship, 
was  being  speculated  upon  last 
week.  All  three  have  been  mentioned 
for  the  existing  FCC  vacancy, 
created  when  Comdr.  T.  A.  M. 
Craven  retired  to  the  broadcasting 
field  last  July. 

Mr.  Denny  has  not  been  a  candi- 
date, but  is  said  to  have  the  en- 
dorsement of  Chairman  Paul  A. 
Porter.  With  the  President's  return 
to  Washington  last  week  from  the 
Yalta  war  conference,  it  is  expected 
a  nomination  will  be  sent  the  Sen- 
ate any  day.  The  32-year-old  gen- 
eral counsel  is  a  Democrat  and 
Washingtonian.  He  has  won  the  con- 
fidence of  the  Commission  and  of 
members  of  Congress  identified  with 
radio  during  his  tenure  as  the 
FCC's  chief  lawyer  which  began  in 
1942,  after  having  served  a  year  as 
assistant  general  counsel. 

Hyde  Gets  Support 

Mr.  Hyde,  veteran  assistant  gen- 
eral counsel  in  charge  of  broadcast- 
ing, has  been  supported  strongly 
for  the  Craven  vacancy.  An  Idaho 
Republican,  he  was  with  the  for- 
mer Federal  Radio  Commission  in 
1928 — shortly  after  its  creation, 
has  served  continuously  with  it  and 
the  FCC.  If  Mr.  Denny  receives 
the  FCC  appointment,  Mr.  Hyde's 
elevation  to  the  general  counselship 
is  regarded  almost  as  a  certainty. 

Col.  Bartlett,  likewise  a  veteran 
FCC  attorney,  was  in  charge  of 
the  Law  Department's  administra- 
tive activities  before  going  on  ac- 
tive Army  duty  three  years  ago.  He 
was  air  communications  officer  in 
the  Mediterranean  theatre  until 
his  return  to  this  country  a  few 
weeks  ago.  It  was  thought  likely 
that  Col.  Bartlett,  if  not  named 
to  the  Commission  vacancy,  would 
be  preferred  an  assistant  general 
counselship — probably  in  connection 
with    the    important  allocations 


School  Sold 

STOCK  of  Midland  Radio  &  Tele- 
vision Schools  Inc.,  all  owned  by 
KMBC  Kansas  City,  has  been  ac- 
quired by  G.  L.  Taylor,  president 
and  active  head  of  the  schools,  ac- 
cording to  Arthur  B.  Church, 
KMBC  president.  Mr.  Taylor  has 
resigned  as  KMBC  vice-president 
in  charge  of  technical  development. 
Robin  D.  Compton,  formerly  of 
RCA  and  NBC,  and  active  in  tele- 
vision, has  been  named  technical 
director  of  Midland  Broadcasting 
Co.  A.  R.  Moler,  chief  engineer, 
and  A.  K.  Krahl,  studio  director, 
continue  their  KMBC  posts. 
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phases  upon  which  so  much  em- 
phasis is  being  placed  in  view  of 
prospective  postwar  operations. 

Should  the  "merit"  promotions 
ensue,  it  is  thought  the  FCC  will 
seek  Congressional  authorization 
for  an  increase  in  the  number  of 
assistant  general  counselships  from 
the  present  three  to  possibly  five 
or  six.  Fanney  Neyman  Litvin  and 
Leonard  Marks,  both  senior  at- 
torneys on  the  broadcast  staff  under 
Mr.  Hyde,  logically  would  be  in  line 
for  assistant  general  counselships; 

Chairman  Porter  is  expected  to 
confer  with  the  President  on  the 
FCC  vacancy  any  day.  He  is  known 
to  be  anxious  to  have  the  Commis- 
sion brought  to  its  full  strength 
promptly,  because  of  the  heavy 
schedule  of  work  ahead. 


$1,000,000  LIBEL 
CHARGED  BY  NOBLE 

EDWARD  J.  NOBLE,  chairman  of 
the  board  of  American  Broadcast- 
ing Co.  (Blue),  Thursday  filed  a 
motion  in  the  New  York  Supreme 
Court  asking  permission  to  file  a 
counterclaim  for  libel  for  $1,000,- 
000  in  the  $2,925,000  damage  suit 
of  Donald  Flamm  against  Mr. 
Noble  in  the  sale  of  WMCA  New 
York  by  Mr.  Flamm  to  Mr.  Noble 
for  $850,000.  Justice  William  C. 
Hect  Jr.  reserved  decision. 

Mr.  Noble's  action  is  based  on 
statements  said  to  be  contained  in 
press  releases  issued  on  Mr. 
Flamm's  behalf  in  connection  with 
his  suit,  which  charges  Mr.  Noble 
with  coercion  and  illegal  conspiracy 
with  Mr.  Flamm's  employes  to 
force  Mr.  Flamm  to  sell  WMCA  to 
Mr.  Noble.  Mr.  Flamm's  action  to 
have  the  sale  rescinded  and  the 
station  restored  to  him  was  altered 
to  a  suit  for  damages  following 
the  sale  of  WMCA  by  Mr.  Noble 
to  a  group  headed  by  Nathan 
Straus,  now  president. 


Shepard,  Damm,  Craney  Seek 
To  Revive  Regional  Stations 


FOLLOWING  practically  the  iden- 
tical pattern  of  previous  alloca- 
tion proceedings  involving  clear 
channels,  moves  were  initiated  last 
week  to  revive  an  organization  of 
regional  broadcast  stations  to  pre- 
sent the  medium-station  case  before 
the  FCC  clear  channel  hearings 
scheduled  to  begin  May  9  in  Wash- 
ington. 

John  Shepard  3d.,  chairman  of 
the  Yankee  Network  and  former 
president  of  the  National  Assn.  of 
Regional  Broadcast  Stations, 
formed  in  1938;  Walter  J.  Damm, 
vice-president  of  the  Milwaukee 
Journal  stations,  and  president  of 
FM  Broadcasters  Inc.;  and  Ed 
Craney,  KGIR  Butte,  last  Monday 
sent  telegrams  to  some  20  former 
directors  of  NARBS  proposing  re- 
activation of  the  regional  group.  A 
majority  of  those  contacted,  Mr. 
Shepard  said  last  week,  supported 
the  move  and  a  letter  will  go  out 
forthwith  to  all  regional  or  non- 
clear-channel  stations  inviting  them 
to  participate  in  the  organization. 

Steering  Group 

Mr.  Shepard  said  it  was  not  cer- 
tain whether  the  organization,  if 
created,  would  follow  the  pattern  of 
NARBS  or  whether  it  would  simply 
become  a  committee  operation  sim- 
ilar to  the  Newspaper-Radio  Com- 
mittee created  several  years  ago  to 
block  moves  looking  toward  di- 
vorcement of  newspapers  from  sta- 
tion ownership.  In  any  event,  he 
said,  the  plan  was  to  create  a  steer- 
ing committee  or  executive  commit- 
tee which  would  function  for  the 
organization. 

In  its  letter  to  regional  stations, 
the  organizing  committee  will  rec- 
ommend an  informal  organization, 
probably  to  be  known  as  the  "Re- 


gional Group".  It  was  suggested 
that  the  executive  committee  in- 
clude the  same  membership  as  the 
last  board  of  NARBS  but  with  two 
changes.  In  addition  to  Messrs. 
Shepard  and  Craney,  the  old  board 
included  Hoyt  B.  Wooten,  WREC 
Memphis ;  Campbell  Arnoux, 
WTAR  Norfolk;  Edgar  L.  Bill, 
WMBD  Peoria;  Lewis  Allen  Weiss, 
Don  Lee,  and  Edgar  H.  Twamley, 
then  of  WBEN  Buffalo.  Mr.  Twam- 
ley, now  with  Spot  Sales  in  New 
York,  no  longer  is  in  the  station 
field,  while  Mr.  Weiss  declined  to 
serve.  The  suggestion  was  made 
that  Mr.  Damm  and  T.  A.  M.  Crav- 
en, former  FCC  commissioner  and 
executive  vice-president  of  Cowles 
Broadcasting  Co.,  be  substituted 
for  them.  All  mentioned  have 
agreed  to  serve,  with  the  exception 
of  Mr.  Bill,  who  could  not  be 
reached. 

The  plan,  according  to  Mr.  Shep- 
ard, would  be  to  present  testimony 
at  the  May  9  hearings,  opposing 
any  encroachment  on  service  or  op- 
eration of  regional  stations.  This 
presumably  would  include  opposi- 
tion to  any  increases  in  power  for 
clear-channel  stations  and  would  be 
.in  favor  of  the  breaking  down  of 
the  existing  two  dozen  clear  chan- 
nels to  I-B  (duplicated)  status. 
NARBS  originally  was  formed  on 
a  provisional  basis  in  1936,  prior  to 
the  engineering  allocations  hear- 
ings that  were  dealing  with  stand- 
ard broadcasting.  It  was  made  a 
permanent  organization  in  1938, 
preparatory  to  the  last  clear-chan- 
nel hearings,  which  preceded  the 
original  North  American  Regional 
Broadcasting  Agreement  which  ex- 
pires next  year. 

It  is  expected  both  legal  and  en- 


Clear  Group  Plans 
Hearing  Procedure 

Craig  Presides  at  Meeting  of 
CCBS  Executive  Committee 

INFORMAL  conferences  with  the 
FCC  engineering  and  legal  staff, 
to  determine  the  scope  and  magni- 
tude of  data  to  be  developed  for 
the  clear-channel  allocation  pro- 
ceedings scheduled  for  May  9,  were 
arranged  last  week  by  the  Clear 
Channel  Broadcasting  Service,  fol- 
lowing a  two-day  session  in  Wash- 
ington and  an  informal  discussion 
with  FCC  Chairman  Paul  A.  Por- 
ter. 

Whether  postponement  of  the 
May  9  date  will  be  sought  by  the 
clear-channel  stations  will  depend 
largely  upon  the  outcome  of  the 
staff  discussions,  it  was  believed. 
At  the  informal  sessions,  efforts 
will  be  made  to  clarify  the  issues 
and  to  determine  what  technical 
data  will  be  developed  by  the  FCC 
and  what  portion  the  clear-channel 
group  should  supply.  It  was 
thought  the  group  will  seek  post- 
ponement until  fall,  in  any  event. 

Craig  Presides 

Edwin  W.  Craig,  WSM  Nash- 
ville, chairman  of  CCBS,  presided 
over  a  meeting  of  the  executive 
committee  of  the  group  in  Wash- 
ington last  Thursday  and  Friday. 
Attending  the  sessions  were  a  num- 
ber of  clear-channel  station  repre- 
sentatives not  on  the  committee. 

Those  present  included:  J.  Leon- 
ard Reinsch,  WSB  Atlanta;  B,  J. 
Palmer,  J.  0,  Maland,  Paul  Loyet 
and  Ralph  Evans,  WHO  Des 
Moines;  Frank  Scott,  WHO  attor- 
ney; Mark  Ethridge  and  W.  Lee 
Coulson,  WHAS  Louisville;  Wil- 
liam B.  Ryan  and  H.  L.  Blatter- 
man,  KFI  Los  Angeles;  James  D. 
Shouse  and  James  Rockwell,  WLW  1 
Cincinnati;  Hugh  A.  L.  Halff, 
WOAI  San  Antonio;  W.  H.  Sum- 
merville,  WWL  New  Orleans.  Louis 
G.  Caldwell,  general  counsel  of 
CCBS,  and  Andrew  D.  Ring,  en- 
gineering consultant,  also  partici- 
pated. Messrs.  Craig,  Ethridge, 
Maland,  Caldwell  and  Ring  con- 
ferred with  Chairman  Porter  last 
Friday  regarding  the  staff  confer- 
ences on  issues  and  procedure. 


gineering  counsel  would  be  retained 
by  the  regional  organization.  Paul 
D.  P.  Spearman,  former  counsel 
for  NARBS,  is  regarded  as  the  like- 
ly selection  as  counsel.  The  former 
engineering  counsel  was  Dr.  Green- 
leaf  Whittier  Pickard,  of  Boston. 

Because  of  the  ODT  ban  on  con- 
ventions of  more  than  50  out-of- 
town  people,  it  is  doubted  whether 
the  regional  group  will  call  a  gen- 
eral meeting.  Mr.  Shepard  said 
that  the  membership  could  be  kept 
posted  by  mail. 


FIRST  public  speech  of  Gen.  Joseph 
W.  Stillwell  since  his  recall  from  i 
China  was  presented  Friday  as  an  ex- 
clusive from  Cleveland  by  WJW.  Gen.  i 
Stillwell  spoke  before  the  Cleveland:, 
post  of  the  Army  Ordnance  Assn.  at| 
the  Hotel  Statler.  j 
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Cut  yourself  a 


piece  of  cake! 


It's  another  W-I-T-H  birthday  we're  inviting 
you  to  share  in.  This  is  our  fourth.  And  the 
traditional  W-I-T-H  birthday  cake  for  agency 
time  buyers  and  advertisers,  has  been  delivered 
or  will  arrive  this  week. 

It's  just  a  friendly  way  to  express  our  appre- 
ciation to  all  of  you  who  have  helped  our 
station  to  become  one  of  the  most  successful 
independent  stations  in  the  country. 
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Many  happy  returns  to  your  clients  and 
yourselves,  from  the  station  that  produces  the 
largest  number  of  listeners  in  the  6th  largest 
market  .  .  .  for  the  lowest  cost. 


WITH 


Tom  Tinsley,  President 


Baltimore,  Md. 

Represented  Nationally  by  Headley-Reed 
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wow  Case  Heard 
By  Supreme  Court 

Invasion  of  FCC  Domain  by 
State  Court  Is  Argued 

WHETHER  the  physical  proper- 
ties of  a  station  can  be  considered 
apart  from  its  license  became  the 
major  contention  in  the  case  be- 
tween Radio  Station  WOW  Inc.  and 
Dr.  Homer  J.  Johnson,  stockholder 
of  the  Woodmen  of  The  World  Life 
Insurance  Co.,  which  was  argued 
before  the  Supreme  Court  last 
Thursday  by  James  Lawrence  Fly, 
WOW  attorney,  and  Don  W.  Stew- 
art, acting  for  Mr.  Johnson.  It  was 
Mr.  Fly's  first  court  appearance 
since  leaving  the  FCC  last  fall. 

Two  major  questions  to  be  de- 
cided, both  hinging  on  the  separa- 
tion were:  (1)  if,  as  Mr.  Johnson 
contends,  the  only  issue  is  "con- 
structive fraud"  in  granting  a 
lease  for  the  station  for  an  alleged- 
ly insufficient  rental  and  inade- 
quate protection,  and  (2),  if  as  the 
lessee  holds,  the  decision  of  the 
Nebraska  Supreme  Court  setting 
aside  the  lease  and  transfer  of  li- 
cense invades  the  jurisdiction  of 
the  FCC.  The  question  of  public 
interest  also  figured  in  the  argu- 
ment. 

Amount  of  Rental 

The  stockholder  claimed  in  the 
original  suit  which  was  lost  in  the 
lower  Nebraska  court  and  then  re- 
versed by  the  State  Supreme  Court 
that  the  station  was  rented  to  its 
manager  and  a  group  of  associates 
by  their  friend,  the  president  of  the 
insurance  company,  at  a  rental 
only  about  a  quarter  of  its  income 
and  inconsistent  with  its  value.  Mr. 
Fly  stated  that  on  this  issue,  which 
is  not  the  direct  one  to  be  decided 
by  the  court,  it  is  the  license  which 
enhances  the  value  of  the  station 
and  without  it  the  equipment  would 
be  surplus  material.  Furthermore, 
he  said,  the  figures  given  were  not 
relevant  since  the  insurance  com- 
pany is  tax  exempt  whereas  that  is 
not  the  case  with  WOW  Inc. 

The  Nebraska  high  court,  accord- 
ing to  the  argument,  first  ruled  that 
the  station  and  license  be  returned 
and  in  a  motion  to  dismiss  the  rul- 
ing adhered  to  its  original  judg- 
ment but  interpreted  the  license 
as  being  incidental  to  the  return. 
The  claim  of  violation  of  Sec.  402 
(a)  of  the  Communications  Act 
brought  debate  of  whether  a  state 
court  or  the  Commission  should  de- 
cide in  cases  of  "constructive 
fraud".  If  as  in  normal  legal  pro- 
cedure, the  state  court  rules  how 
the  matter  of  the  license  be  handled 
or  if  the  Commission's  licensing 
nowers  instead  cover  the  matter  of 
•iroper  contract  and  fitness  to  run 
a  station,  were  the  questions  put 
before  the  highest  tribunal. 

Mr.  Fly  asked  why  the  com- 
plainants didn't  come  before  the 
■  Commission  while  the  transfer  was 
being  weighed  and  his  opponent 
argued  belief  that  it  was  a  state 
matter  and  said  the  case  was  start- 


Nets  Plan  San  Francisco  Conference 
Coverage;  BBC  Also  to  Air  Meetings 


WITH  the  major  networks  plan- 
ning coverage  of  the  United  Na- 
tions Conference  in  San  Francisco, 
opening  April  25,  the  Radio  Cor- 
respondents Assn.  last  week  was 
detailed  by  the  State  Dept.  to  pass 
on  all  radio  news  applicants  plan- 
ning to  report  the  meeting. 

Applications  should  be  filed  im- 
mediately with  Michael  J.  McDer- 
mott,  special  assistant  to  the  Sec- 
retary of  State  for  Press  Relations. 
Mr.  McDermott's  office  in  turn  re- 
fers all  applications  to  Earl  God- 
win, president  of  the  Radio  Corre- 
spondents Assn.  Although  plans 
vere  not  completed  by  the  associ- 
ation, it  appeared  likely  that  D. 
Harold  McGrath,  superintendent  of 
the  Senate  Radio  Gallery,  probably 
would  be  in  San  Francisco  to  han- 
dle radio  personnel. 

CBS  Group 

CBS  announced  that  a  contingent 
of  four  newsmen  from  New  York 
and  one  from  Washington  will  be 
sent  to  San  Francisco  to  work  with 
CBS  West  Coast  newsmen.  Heading 
the  group  will  be  Everett  Holies, 
assistant  director  of  news  broad- 
casts. From  New  York  will  go  these 
commentators:  William  L.  Shirer, 
Bob  Trout,  Maj.  George  Fielding 
Elliot.  Bill  Henry  of  the  Washing- 
ton staff  also  will  attend. 

Members  of  the  KQW  San  Fran- 
cisco staff  assigned  to  the  confer- 
ence include  William  Filers,  Don 
Mozley  and  Grant  Holcombe,  who 
will  function  under  the  direction 
of  Philip  Woodyatt,  West  Coast 
assistant  news  director.  From  KNX 
Los  Angeles,  Fox  Case,  director  of 
news  and  special  features,  will  head 
a  group  of  commentators  and  re- 
porters including  Harry  Flannery, 
Chet  Huntley,  Nelson  Pringle  and 
Wallace  Sterling.  Two  KNX  tech- 
nicians, Les  Bowman  and  John 
Quinn,  also  have  been  asigned. 

To  give  British  listeners  full  cov- 
erage of  the  San  Francisco  confer- 
ence, BBC  will  have  a  broadcast- 
ing booth.  Louise  Ryerson,  in 
charge  of  facilities  at  the  North 
American  branch  of  the  BBC  in 

ed  in  court  at  that  time.  Mr.  Stew- 
art also  contends  the  question  of 
jurisdiction  was  never  brought  up 
until  the  decision  was  reversed. 

Disagreeing  with  the  no-public- 
interest  contention,  Mr.  Fly  stated 
that  if  the  physical  properties  of 
the  station  are  returned  it  will  still 
be  the  FCC's  job  to  issue  another 
license  to  the  Woodmen  or  not,  as 
it  sees  fit.  This  might  cause  inter- 
ruption of  a  vital  service  during 
wai-time,  he  said.  It  would  be  leav- 
ing the  Commission  "on  the  horns" 
in  a  touchy  situation,  said  the  for- 
mer FCC  chairman. 

Parenthetically,  Mr.  Fly  told  the 
court  he  "thinks  it  is  a  serious  ques- 
tion if  the  FCC  will  ever  again  give 
a  license  to  an  insurance  company 
or  a  bank." 


New  York,  left  Feb.  26  for  San 
Francisco  to  make  arrangements. 
Alistaire  Cooke  and  Anthony  Wig- 
gan,  BBC  newsmen,  are  expected 
to  handle  most  of  the  broadcasts. 
Chris  Cross,  BBC  publicity  direc- 
tor, also  expects  to  attend  the  con- 
ference at  the  conclusion  of  a  tour 
of  the  West  and  Midwest,  contact- 
ing stations,  radio  editors  and  oth- 
ers in  connection  with  BBC  activ- 
ities in  the  U.  S. 


Marlin  Expands  Its  Spot 
Coverage  to  59  Stations 

MARLIN  FIREARMS  Co.,  New 
Haven,  has  expanded  to  59  the 
number  of  stations  carrying  spot 
announcements  for  Marlin  razor 
blades  and  shave  cream — the  larg- 
est schedule  in  the  company's  his- 
tory. Transcribed  jingles  composed 
and  performed  by  Lanny  and 
Ginger  Grey  are  aired  about  thrice- 
weekly  on  stations  in  selected  mar- 
kets. Latest  additions  to  run  for 
the  first  half  of  1945  include 
WNOX  WHBF  WIBC.  Included  is 
a  daily  morning  newscast  by  Clyde 
Kitell  on  WEAF  New  York.  Agency 
is  Craven  &  Hedrick,  New  York. 
Other  stations  are: 

WHKK  KGNC  WGST  WFBR  WEEI 
WICC  WKBW  WBT  WAAP  WCFL  WJJD 
WLW  WGAR  KSKY  KOA  KENT  KPRC 
KFAB  KFOR  KARK  KNX  WHAS  WMPS 
WIOD  WKAT  WTMJ  WCCO  W^SIX 
WDSU  WJZ  WOR  WTAR  KOIL  KYW 
KOY  KDKA  KGW  WGAN  WEAN 
WRNL  WHEC  KXOK  KDYL  VPOAI  KGO 
KQW  WGY  KOL  KOMO  KFPY  WAGE 
WTOL  KVOO  WRC  KFH. 


Long  Opens  Rep.  Firm 

DEWEY  H.  LONG,  former  man- 
ager of  WELI  New  Haven  and 
WSAI  Cincinnati,  on  March  15  will 
open  his  own  southeastern  repre- 
sentative firm 
with  headquar- 
ters in  Atlanta. 
The  firm  will  be 
located  in  the 
William  Oliver 
building.  A  vet- 
eran in  radio 
sales  and  man- 
a  g  e  m  e  n  t,  Mr. 
Long  was  for- 
merly southeast- 
ern representa- 
tive for  CBS  radio  sales  and  com- 
mercial manager  of  WBT  Charlotte 
and  WAPI  Birmingham.  In  addi- 
tion to  representing  stations  in  the 
southeast,  he  will  act  as  consultant 
to  stations  in  that  area. 


Long 


Blue  Meeting 

REPRESENTATIVES  of  the  eight 
stations  which  will  become  affiliates 
of  the  American  Broadcasting  Co. 
(Blue  Network)  on  June  15  will 
meet  in  New  York  the  end  of  this 
month  to  discuss  plans  for  promot- 
ing the  new  affiliations  to  their  lis- 
teners and  clients.  Meeting,  called 
by  Oscar  (Pete)  Schloss  of  the 
Blue  stations  department,  will  be 
attended  by  executives  of  WCAE 
Pittsburgh  (currently  MBS) ; 
WFBR  Baltimore  (MBS) ;  KRNT 
Des  Moines  (CBS)  ;  WNAX  Yank- 
ton (CBS)  ;  WPDQ  Jacksonville, 
Fla.  (MBS);  WFTL  Miami 
(MBS);  WCOP  Boston  (Blue); 
WLAW  Lawrence  (CBS). 


WPB  Reconsiders 
Four  Applications 

New  Stations  Authorized 
After  Once  Being  Refused 

AGAIN  reversing  itself,  the  War 
Production  Board  last  week  ap- 
proved four  applications  for  con- 
struction of  new  stations  which  had 
been  previously  denied  authoriza- 
tion on  the  ground  the  additional 
facilities  were  not  essential  to  the 
war  effort.  The  action  permits  con- 
struction of  two  new  stations  in 
Sacramento,  Cal.,  an  additional 
outlet  in  Harrisburg,  Pa.,  and  a 
station  in  Petersburg,  Va.,  which 
has  no  primary  service.  ^ 

Action  Consistent 

The  Board's  reversals  were  con- 
aistent  with  overrulings  by  the 
WPB  Construction  Bureau  early  in 
February  of  denial  of  two  applica- 
tions by  the  Radio  &  Radar  Divi- 
sion under  a  policy  instituted  last 
December  of  refusing  authoriza- 
tions for  new  stations  on  the  basis 
of  essentiality  during  wartime.  Fol- 
lowing the  turnabout  on  these  ap- 
plications, all  other  applicants  who 
had  been  denied  authorization  filed 
appeals  and,  it  is  understood,  the 
Division  recommended  approval  in 
the  interest  of  consistency. 

The  Board  also  reversed  its  pre- 
vious policy  regarding  applications 
for  construction  of  new  studios  for 
existing  stations.  Two  such  appli- 
cations by  KFAB  Lincoln  and 
WGES  Chicago  had  been  originally 
refused  authorizations  by  the  WPB 
Construction  Bureau  although  the 
Radio  &  Radar  Division  had  rec- 
ommended approval.  Last  week,  the 
Bureau,  on  appeal,  approved 
KFAB's  application. 

Action  on  WGES  is  being  with- 
held pending  a  report  from  the 
War  Manpower  Commission  on' 
availability  of  labor  in  Chicago,  a 
critical  labor  area. 

The  new  station  applications  ap- 
proved for  construction  are  for 
KXOA  Sacramento,  250  w  on  1490 
kc,  filed  by  Lincoln  Dellar,  vice- 
president  of  KSFO  San  Francisco, 
KCRA  Sacramento,  250  w  on  1340 
kc,  filed  by  Central  Valleys  Broad- 
casting Co.;  WHGB  Harrisburg, 
Pa.,  250  w  on  1400  kc,  filed  by  Her- 
bert Kendrick  and  G.  L.  Hash;  and 
WBHD  Petersburg,  Va.,  250  w  on 
1240  kc,  headed  by  Jonas  Weiland, 
owner  of  WFTC  Kinston,  N.  C. 
All  of  the  applicants  had  been 
granted  conditional  construction 
permits  by  the  FCC  prior  to  its 
Jan.  16  freeze  order. 

The  Board  also  approved  the  ap- 
plication of  Robert  W.  Rounsaville 
for  a  new  station  (WBAC)  at 
Cleveland,  Tenn.  A  conditional  con- 
struction permit  had  been  granted 
for  this  station  by  the  FCC  under 
the  Jan.  16  policy  following  new  fa- 
cilities in  areas  lacking  primary 
service.  Authorization  is  also  likely 
for  WLAT  Conway,  S.  C.  which 
received  an  FCC  conditional  under 
the  freeze  provisions. 
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KFAB    Opens    the    Gate    to  a 
1%    Billion    Dollar  Market* 


Beyond  this  gate...for  hundreds  of  miles  over 
rich  rolling  farmlands  and  into  wide  fertile 
valleys.. .stretches  the  vast  200  county  area  served 
by  the  BIG  FARMER  STATION. 

Throughout  this  entire  KFAB  territory,  folks 
enjoy  a  total  annual  eflfective  buying  income  of 
11/^  billion  dollars.  Consider,  too,  Mr.  Time- 


buyer,  that  this  purchasing  power  is  based  on 
such  solid  sources  of  income  as  cattle,  sheep, 
hogs,  poultry,  grains,  along  with  payrolls  from 
many  large  industrial  plants. 

Let  KFAB  "Open  the  Gate"  to  this  13^  Billion 
Dollar  Market  for  you.  Cash  in  NOW  on  this 
tremendous  buying  power. 


■k Sales  Management,  1944,  and  CBS  Listening  Ar 


,  Series  6,  1943. 


1110  KC-10,000  WATTS   m—^^   BASIC  COLUMBIA 

RaprMMMd  hy  PAUL  H.  RAYMtK  COMPANY 


WJW's  MR.  NEMO 


Everything  that  happens  in  Cleveland  hap- 
pens to  Mr,  Nemo.  At  least,  that's  the  way  he 
feels  about  it.  He's  the  only  guy  we  know  who 
is  completely  happy  when  he  says,  "Everything 
happens  to  me." 

At  the  drop  of  a  fire  alarm  or  a  hockey  puck. 
Nemo's  off  with  a  flash,  with  an  announcer  and 
microphone  in  tow.  Nothing  ever  happens  in 
Cleveland  too  big  for  WJW's  Mr.  Nemo  to 
handle  smoothly  and  professionally,  and  noth- 
ing too  small  to  escape  Nemo's  attention.  His 
head  practically  spins  on  his  shoulders  looking 
in  all  directions  for  any  event  that  will  interest 
Clevelanders. 

We  saw  him  at  a  prize  fight  the  other  night, 
and  remarked,  "Big  crowd  tonight." 

He  scoffed,  "If  you  think  this  is  a  big  crowd, 
you  ought  to  see  all  the  people  I  got  on  the 
other  end  of  this  wire!" 


Tom  Joyce  Quits 
RCA -Victor  Post 

Television  Authority  Will 
Announce  Plans  April  1 

TOM  JOYCE,  general  manager  of 
the  Radio,  Phonograph  and  Televi- 
sion Department  of  the  RCA  Victor 
Division  of  the  Radio  Corporation 
of  America,  at  Camden,  N.  J.,  an- 
nounced his  resignation  from  the 
company  this  week  after  23  years 
of  service.  Mr.  Joyce  will  announce 
his  future  plans  about  April  1.  He 
will  remain  in  television. 

Successful  Campaigns 

Mr.  Joyce  is  well  known  as  an 
authority  on  postwar  commercial 
development  of  both  home  and  the- 
atre television.  At  29  he  was  man- 
ager of  advertising  and  sales  pro- 
motion of  all  RCA  products.  Four 
years  later  he  was  made  vice-pres- 
ident of  the  RCA  Mfg.  Co.,  pre- 
decessor to  RCA  Victor  Division. 

He  patented  the  sealed  radio  tube 
carton  which  was  the  basis  for  a 
sales  and  advertising  campaign 
credited  with  stamping  out  the 
"racket"  of  selling  used  radio  tubes 
as  new  tubes.  Under  his  direction 
were  carried  out  the  advertising 
and  sales  campaigns  built  around 
the  "Magic  Brain",  "Magic  Eye", 
"Magic  Voice"  and  other  success- 
ful exploitatons. 

Mr.  Joyce  was  one  of  the  first 
to  foresee  the  come-back  of  re- 
corded music.  At  the  beginning  of 
World  War  11  he  was  given  re- 
sponsibility for  RCA  Victor's  em- 
ploye morale  program.  Out  of  that 
assignment  came  the  company's 
"Beat  the  Promise"  campaign  on 
war  production  that  has  served  as 
a  model  for  industrial  plants  all 
over  the  U.  S.  Exhibits  at  the  Chi- 
cago fair  in  1933-34  and  at  the 
New  York  fair  in  1940  were  under 
his  direction.  He  has  been  active  in 
civic  affairs,  was  one  of  the  found- 
ers of  the  Camden  County  War 
Savings  Committee,  chairman  of  a 
Camden  County  Labor-Management 
"Production  for  Victory"  commit- 
tee and  a  leader  in  other  community 
affairs. 


Transfer  Sought 

VOLUNTARY  assignment  of  li- 
cense of  WDAK  Columbus  and 
WRLD  West  Point,  Ga.  from  the 
present  licensee  partnership  to  a 
new  partnership  composed  of  pres- 
ent owners  and  two  new  indi- 
viduals is  sought  in  applica- 
tions filed  with  the  FCC.  Allen  M. 
Woodall,  general  manager  of 
WDAK  and  sales  manager  of 
WRLD,  would  acquire  10%  interest 
and  Margaret  A.  Pill,  housewife 
and  women's  civic  leader,  would  ac- 
quire 8%  interest.  Amount  involved 
is  $15,300.  L.  J.  Duncan,  who  now 
is  51%  owner,  would  hold  40% 
after  transfer;  Leila  A.  Duncan, 
now  25%,  20%;  Josephine  A. 
Rawls,  now  14%,  12%.  Efiie  H. 
Allen  retains  10%  interest.  It  is 
proposed,  according  to  applications, 
Mrs.  Pill  would  counsel  stations  on 
women's  civic  and  public  service 
programs. 


MR.  JOYCE 


PAC  NEWS  SURVEY 

Charges  Commentators 
 Are  Anti  -  Laboi 


/EY  I 

itors  I 
r  » 


MONITORING  survey  conducted 
by  the  PAC  over  a  7-week  period 
preceding  the  presidential  election, 
covering  212  news  items  about  la- 
bor broadcast  by  23  network  com- 
mentators, rates  21%  of  the  items 
as  being  factual  in  content  while 
79%  were  comprised  of  the  com- 
mentators' and  others  opinions,  ac- 
cording to  last  week's  issue  of  the 
CIO  News. 

Declaring  that  "labor  took  a 
beating"  from  the  commentators, 
the  News  said:  "Of  the  five  pro- 
grams which  gave  the  most  atten- 
tion to  labor — Fulton  Lewis  jr.  on 
Mutual,  Morgan  Beatty  on  NBC, 
Henry  Taylor,  Baukhage  and  Ray 
Henly  on  Blue — every  one  had  a 
heavily  unfavorable- to-labor  score.' 
Mr.  Beatty  was  singled  out  as 
"rarely"  expressing  his  own  views 
but  quoting  anti-labor  as  opposed 
to  pro-labor  opinion  in  a  ratio  of 
about  12  items  to  one. 

"The  survey  shows,"  the  News 
concludes,  "that  if  major  commen- 
tators are  not  to  be  accused  of  a 
sort  of  mass  neurosis  that  finds 
them  out  of  step  with  the  demo- 
cratic temper  of  the  times,  they  had 
better  be  more  careful  whom  they 
quote  when  discussing  labor  topics." 

Lee  Hat  Plans 

FRANK  H.  LEE  HAT  Co.,  Dan- 
bury,  Conn.,  has  named  William  H. 
Weintraub  &  Co.,  New  York  to  han- 
dle advertising,  public  relations 
and  merchandising.  Plans  are  un- 
derstood to  call  for  continuation  for 
the  present  program.  Dale  Carne- 
gie's Little  Known  Facts  About 
Well-Known  People  on  Mutual 
Wed.,  10-10:15  p.m.,  originally 
placed  by  Bermingham,  Castelman 
&  Pierce,  New  York. 


Stern  Given  Bust 

BILL  STERN,  NBO  sports  director, 
guest  of  honor  at  a  dinner  given  last 
Monday  at  Toots  Shors  in  New  York 
by  the  NBC  press  department,  was 
presented  with  a  bust  of  himself  by 
Robert  Healy,  advertising  manager, 
Colgate  -  Palmolive  -  Peet  Co.  C-P-P, 
which  sponsors  Mr.  Stern's  Colgate 
Sports  Newsreel  on  NBC,  commis- 
sioned Betty  Seaver  to  do  the  sculp- 
ture. Agency  is  Sherman  &  Marquette, 
New  York. 
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MANCHESTER,  N.  H. 
5000  WATTS  DAYS 
1000  WATTS  NIGHTS 
610  Kilocycles 


"Covering 


effective  March  1,  1945 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK   -   BOSTON   •   CHICAGO   •   DETROIT   •    SAN  FRANCISCO   •  HOLLYWOOD 


LAWRENCE,  MASS. 
5  0  0  0  WATTS 
FULL  TIME 
680  Kilocycles 


e  Merrimac  Valley" 


RCA  1944  Earnings  Show  Gain 
\  Over  Previous  Year's  Report 

\  Net  of  $10,263,291  Allows  for  51.2  Cents 
I         Per  Common  Share;  Tax  Share  Large 


NET  PROFIT  of  the  Radio  Corp. 
of  America  in  1944  was  $10,263,291 
compared  with  $10,192,452  in  1943, 
the  25th  annual  report  of  the  com- 
pany, released  Tuesday  by  Brig. 
Gen.  David  Sarnoff,  president,  re- 
vealed. 

The  earnings  are  subject  to  re- 
negotiation but  specific  provisions 
on  a  basis  similar  to  1943  have 
been  made.  After  payment  of  pre- 
ferred dividends,  earnings  on  com- 
mon stock  were  51.2  cents  per  share, 
compared  with  50.5  cents  in  1943. 

Taxes  Large 

Representing  74.5%  of  income, 
provision  for  Federal  income  taxes 
amounted  to  $29,947,900,  or  14.6% 
more  than  last  year.  The  tax  pro- 
vision was  equivalent  to  $2.16  per 
share  on  outstanding  common  stock 
in  1944;  $1.88  in  1943. 

The  year-end  financial  statement 
also  shows  total  current  assets  as 
ammounting  to  $190,629,493  against 
$189,312,778  in  1943;  liabilities,  in- 
cluding borrowings  under  V-Loan 
credit,  $133,251,944  in  1944  com- 
pared with  $138,977,334  at  the  end 
of  the  previous  year.  Working  cap- 
ital amounted  to  $57,377,549  com- 


pared with  $50,335,444  in  1943.  V- 
Loan  credits  decreased  $10,000,000 
during  the  year  to  $55,000,000.  On 
Feb.  15, 1945  an  additional  $20,000,- 
000  was  repaid,  reducing  V-Loan 
credit  to  $35,000,000.  After  provid- 
ing for  dividends  and  adjustments, 
the  total  earned  surplus  was  $43,- 
645,087,  and  increase  of  $2,039,436 
over  last  year.  A  chart  showing  the 
company's  growth  in  the  past  ten 
years  reveals  gross  income  in- 
creased from  $89,228,898  in  1935 
to  $326,421,913  in  1944. 

Report  breaks  down  gross  income 
by  source  for  1944  and  1943,  show- 
ing that  the  manufacturing  divi- 
sion's gross  of  $244,245,587  is 
15.5%  above  the  1943  total;  the 
communications  companies'  gross 
of  $22,715,125  is  21.1%  ahead  of 
1943;  miscellaneous  minus  inter- 
company transactions  totaled  $2,- 
467,126  in  1944,  a  decrease  of 
30.2%  from  the  previous  year,  and 
RCA's  revenue  from  broadcasting, 
$56,994,065  in  1944,  also  decreased 
6.3%  from  1943.  However,  the  1943 
broadcasting  total  included  the  in- 
come from  nine  months  operation 
of  the  Blue,  before  its  sale  to  the 
American    Broadcasting    Co.,  so 


Airline  Spots 

MID  -  CONTINENT  AIRLINES, 
Kansas  City,  on  March  1  began 
three  to  seven  spots  weekly  on 
KMOX  KSD  KXOK  KROC  WTCN 
KSO.  Till  forbid  contracts  were 
placed  by  Goodkind,  Joice  &  Mor- 
gan, Chicago. 

when  that  is  deducted  the  figures 
show  that  NBC's  gross  rose  from 
$48,51'2,335  in  1943  to  $56,994,065 
in  1944,  an  increase  of  17.5%. 

New  production  peaks  in  radio- 
electronic  equipment  used  in  the 
war  effort,  new  records  in  radio 
communications  and  completion  of 
more  than  100  research  projects 
for  the  armed  services,  are  claimed 
in  the  annual  report. 

War  products  delivered  by  the 
RCA  Victor  division  during  1944 
set  an  all-time  record,  exceeding 
1943  deliveries  by  16%.  More  than 
a  thousand  engineers  have  been  en- 
gaged in  research,  development  and 
production  of  radio  and  electronic 
equipment  for  the  war  effort,  re- 
sulting in  the  building  of  more  than 
200  new  types  of  electron  tubes  and 
more  than  350  types  of  apparatus 
not  manufactured  by  anyone  prior 
to  the  war. 

For  security  reasons  many  devel- 
opments cannot  be  revealed  but  it 
was  disclosed  RCA  Victor  designed 
and  produced  many  radio  altime- 
ters allowing  more  effective  night 
operations  through  fog  and  other 
bad  flying  conditions  and  for  other 
aviation  purposes. 

One  of  the  major  achievements 


in  the  field  of  electron  tubes  was 
the  development  of  additional  min- 
iature tubes  and  other  types  to 
perform  new  functions.  Many  post- 
war radio  products  will  be  consid- 
erably smaller  because  of  these  mi- 
niature tubes  and  they  make  pos- 
sible greater  designing  flexibility. 

Special  electron  tubes  have  en- 
abled construction  of  a  television 
transmitter  operating  at  frequen- 
cies up  to  300  mc,  a  wavelength  of 
one  meter.  This  is  the  first  time  a 
transmitter  with  a  power  output  of 
5,000  w  has  been  devised  for  video 
broadcasting  on  a  frequency  so  high 
in  the  spectrum.  A  highly  efficient 
optical  system  for  projecting  tele- 
vision pictures  has  been  designed 
which  will,  in  home  application, 
produce  brighter  pictures  as  large 
as  18  to  24  inches. 

During  1944,  NBC  broadcast  2,- 
173  programs  originating  in  foreign 
countries,  more  than  400  over  those 
broadcasts  in  1943.  The  foreign 
staff  numbered  58.  It  was  86  last 
year.  RCA  communications  handled 
150,000,000  words  of  radio  traffic, 
largely  related  to  the  war.  New  di- 
rect circuits  were  established  with 
India  and  Gambia,  British  West 
Africa.  Direct  service  with  Paris 
also  was  resumed.  At  the  request 
of  military  authorities  stations  were 
established  and  operated  in  Naples 
and  Southern  France. 

Stockholders  at  their  annual 
meeting  May  1,  will  be  asked  to 
approve  the  RCA  retirement  plan, 
adopted  by  the  board  of  directors 
and  effective  since  Dec.  1,  1944. 


PREFERRED! 


KSOO 


SIOUX   FALLS,  so.  DAKOTA 

1140  K  C  -  5000  WATTS 

National  Representatives 
HOWARD  H.  WILSON  CO. 
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Little  Elmer  says:  "There's  no  need  exploring  the  major 
Chicago  station  market  when  WGN's  leadership  in 
local  and  national  spot  business  is  already  known." 


MUTUAL    BROADCASTING  SYSTEM 


EASTERN   SALES    OFFICE:    220  EAST   42nd   STREET,   NEW   YORK   77,   N.  /.  * 
WEST  COAST:   EDWARD   S.    TOWNSEND   CO.,   RUSS    BUILDING,   SAN   FRANCISCO,  CALIF. 
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29%  of  Station  Personnel  in  Services 


7,918  Men  and  Women 
From   900  Outlets 
Now  in  Uniform 

BROADCASTING  stations  have 
given  more  than  29.69%  of  their 
personnel  to  the  armed  services, 
the  annual  survey  conducted  by 
Broadcasting  Yearbook  disclosed. 
This  does  not  include  employes  of 
networks.  Neither  does  it  take  in 
the  hundreds  serving  the  Govern- 
ment in  civilian  capacity. 

On  the  basis  of  statistics  com- 
piled from  questionnaires,  7,918 
men  and  women,  representing  more 
than  900  stations,  are  wearing  uni- 
forms of  the  services.  Only  six  sta- 
tions reported  no  personnel  in  the 
(fighting  forces. 

Including  the  several  hundred 
with  OWI,  WPB,  OPA  and  in  civil- 


ian capacities  with  the  Army, 
Navy,  Marine  Corps,  Coast  Guard 
and  Maritime  Service,  it  is  con- 
servatively estimated  that  radio's 
wartime  contribution  in  manpower 
exceeds  40%. 

A  year  ago  slightly  more  than 
23%  of  radio's  personnel  was  in 
uniform  [Broadcasting,  Jan.  31, 
1944].  Only  5,813  were  listed  in  the 
1944  Yearbook.  Although  the  1945 
Yearbook,  now  in  distribution,  does 
not  list  radio  personnel  in  service, 
the  survey  was  conducted  in  con- 
junction with  Yearbook  informa- 
tion. 

Casualties  Double  1943 

Casualties  have  increased  more 
than  100%  in  the  last  year.  Where- 
as the  1944  Yearbook  listed  28  uni- 
formed former  employes  killed  in 
action  or  dead  as  a  result  of  ac- 
cidents, the  1945  Yearbook  lists  57 


dead,  and  29  missing,  as  against 
only  seven  reported  missing  a  year 
ago. 

Three  radio  correspondents  have 
met  death  in  battle  zones.  They 
were  Raymond  Clapper  and  Frank 
Cuhel  of  Mutual  and  Tom  Treanor 
of  NBC. 

Scores  of  radio  men  have  been 
decorated  or  cited  for  bravery  and 
activities  beyond  the  line  of  duty. 
Heading  many  of  the  key  depart- 
ments of  Army  and  Navy  are  radio 
men  who  left  their  civilian  jobs 
to  don  the  uniform  of  the  fighting 
forces. 

Of  the  stations  reporting  per- 
sonnel in  the  armed  services,  KNX 
Los  Angeles  leads  with  137.  Sec- 
ond is  WLW  Cincinnati,  reporting 
92  in  uniform.  WGN  Chicago  ranks 
third,  with  73  of  its  former  em- 
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KTHS  Hot  Springs,  Ark. 

KWKH  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX  ....  Knoxvilie,  Tenn. 
WMC   ......   Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KWBU    .    .    .    Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

WCHS  .  .  .  Charleston,  W.  Va. 
WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  .  .  .  Huntington,  W.  Va. 
V/PAR    .    .    .    Parkersburg,  V/.  Va. 


ployes  in  the  armed  services.  Next 
is  WOiR  New  York,  reporting  44. 
WMCA  New  York  is  fifth,  with  40. 
Other  stations  listing  25  or  more 
in  the  armed  services  follow: 

KFI  Los  Angeles,  38;  KOA  Den- 
ver, WNAC  Boston,  each  37; 
WRUF  Gainesville,  Fla.,  WCAU 
Philadelphia,  36;  WRC  Washing- 
ton, WHK  Cleveland,  33;  WTOP 
Washington,  WCCO  Minneapolis, 
30;  KDKA  Pittsburgh,  WF'AA  Dal- 
las, 29;  WEEI  Boston,  WFBC 
Greenville,  S.  C,  KJR  Seattle, 
KXOK  St.  Louis,  WFBL  Syracuse, 
28;  KRNT  Des  Moines,  KFH 
Wichita,  Kan.,  WPTF  Raleigh,  N. 
C,  27;  WHO  Des  Moines,  WCAE 
Pittsburgh,  26. 

Average  8.45 

Average  per  station  is  8.45  per- 
sons in  the  armed  services. 

The  radio  manufacturing  indus- 
try has  given  more  than  one-third 
of  its  employes  to  the  uniformed 
services,  according  to  a  survey  con- 
ducted by  the  Radio  Manufacturers 
Assn.  Oi  86,173  employed  .in  radio 
manufacturing  in  1940,  the  RMA 
reported  36,374  are  with  the  fight- 
ing forces.  Of  that  number  34,446 
are  men  and  1,928  women. 

Broadcasting  statistics  do  not 
include  the  thousands  from  adver- 
tising agencies,  production,  tran- 
scription, talent  and  kindred  allied 
services  who  are  serving  the  armed 
forces. 


Rationing  Complexities 
Explained  on  NBC  Show 

COMPLEXITIES  of  the  rationing 
system,  and  problems  relating  to 
food  conservation  and  nutrition  are 
explained  in  Nation's  Rations, 
thrice-weekly  quarter-hour  public 
service  program  which  started  on 
NBC  Feb.  26,  with  the  network 
contributing  the  time,  and  General 
Mills  Inc.  furnishing  "Betty  Crock- 
er", its  home  economist,  as  speaker, 
and  scripts  by  GM's  Marjory  Hust- 
ed.  Government  representatives  ex- 
plain point  rationing  and  new  de- 
velopments in  the  food  situation. 
Program  originates  from  Chicago 
with  pickups  from  W ashington,  and 
New  York. 

While  there  are  no  commercials 
for  General  Mills,  program  offers 
indirect  promotional  value  as  Betty 
Crocker  is  associated  with  General 
Mills  for  her  Friday  afternoon  pro- 
grams for  Softasilk  Cake  Flour, 
and  a  Saturday  morning  show,  both 
on  NBC.  Name  is  used  for  GM 
products,  such  as  Betty  Crocker 
soup. 


WMPS  News  Policy 

IN  ADDITION  to  its  recent  deci- 
sion to  remove  middle  commercials 
[Broadcasting,  Feb.  19]  WMPS 
Memphis  has  announced  adoption 
of  a  new  policy  to  make  news  pro- 
grams more  interesting.  In  an  ef- 
fort to  change  the  set  format  of 
news  periods,  the  8:15  a.m.  news 
will  henceforth  be  titled  Over  the 
Coffee  Cups,  with  Bob  Neal  and 
Bob  Greer  of  the  WMPS  staff  giv- 
ing the  news  informally,  as  though 
it  were  being  discussed  by  a  couple 
at  breakfast.  Stories  will  pass  from 
one  to  the  other,  at  all  times  fol- 
lowing copy  of  the  news  dispatches. 
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INCH  late  November,  KYW  listeners  have 
been  welcomed  to  "Harmony  Hall"  every 
Wednesday  evening,  at  7: 30.  Strawbridge  and 
Clothier,  one  of  America's  great  department 
stores,  sponsors  thirty  minutes  of  delightful 
music  by  a  2  5 -piece  orchestra,  a  mixed  chorus 
of  sixteen  voices,  and  guest  soloists. 

"Harmony  Hall"  is  the  first  program  of 
its  kind  to  be  sponsored  by  a  Philadelphia  de- 
partment store.  KYW  was  the  natural  choice 
for  this  production,  offering  as  it  does  the 


usual  Westinghouse  combination  of  fine  facili- 
ties., equipment,  talent,  producers,  an- 
nouncers, and  engineers.,  for  major  program- 
ming. These  concerts  are  notable  additions 
to  other  distinguished  local  programs,  as  well 
as  NBC  productions,  on  KYW. 

The  living-room  chair  is  now  a  front-row 
seat  for  "Harmony  Hall"  every  Wednesday 
evening  at  7:30,  in  the  thousands  of  homes  in 
Philadelphia  and  its  environs  served  by 
Strawbridge  &  Clothier  and  KYW. 


WESTINGHOUSE  RADIO  STATIONS  Inc 
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REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES-EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 
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Look  at  the  coverag 
WMT  gives  you  with 
5,000  watts  at  600  kc. 


WMT  covers  126,500  square  miles  .  .  .  reaches 
3,500,000  people  ...  an  area  whose  population  repre- 
sents the  bulk  of  Iowa's  $1,500,000,000  yearly  income. 


You  reach  the  listeners  attracted  by  the  powerful 
Columbia  Network  programs,  plus  the  ingenious,  per- 
sonalized programming  designed  to  appeal  to  the  folks 
of  this  area. 


You  reach  more  of  the  important  markets  in  Iowa 
.  .  .  because  WMT  is  located  approximately  in  the  cen- 
ter of  their  concentration,  covering  an  area  320  miles  in 
diameter  .  .  .  touching  5  states. 


The  rates?  They're  the  lowest  in  Iowa  per  radio 
family ! 

WMT . . .  "The  Buckle  on  the  Corn  Belt" ...  the 
simplest,  least  expensive,  most  effective  way  to  reach 
the  rich  "G>rn  Country  Folks  of  Iowa." 


epresented  by  the  Katz  Agency 


Small  Market  Group  Selling 
Advantages  Cited  by  Keystone 

Report  Confirms  NAB  Panel  Findings  on  Rates, 
Programming,  Market  Data,  Salesmanship 


ANALYZING  the  small  station 
picture,  the  work  of  the  NAB  Small 
Market  Stations  Panel  was  praised 
this  week  in  a  special  report  issued 
March  5  by  the  Keystone  Broad- 
casting System.  The  report  reviews 
parallel  findings  and  similar  con- 
clusions on  small  market  stations 
as  a  result  of  individual  studies 
made  by  the  NAB  Panel  and  KBS, 
and  follows  by  a  few  days  publica- 
tion of  the  NAB  recommendations 
of  the  Small  Market  Stations  Panel, 
of  which  Marshall  Pengra,  general 
manager  of  KRNR  Roseburg,  Ore., 
is  chairman. 

The  KBS  brochure  issued  on  the 
study,  titled  "With  a  Bow  to  the 
NAB  Small  Market  Stations  Pan- 
el," corroborates  the  NAB  Small 
Market  Panel  on  the  questions  of: 
1)  group  selling;  2)  rates;  3)  pro- 
gramming; 4)  market  data;  5)  sell- 
ing. 

Timebuyers'  Difficulty 

On  the  subject  of  group  selling, 
the  KBS  report  states  that  "one 
sore  thumb  to  the  buyers  of  time 
has  always  been  the  difficulty  in 
dealing  individually  with  small 
markets.  As  compared  with  major 
metropolitan  outlets,  the  time  pur- 
chased in  beyond-metropolitan  mar- 
kets is  much  smaller.  In  the  making 
of  smaller  contracts  individually," 
the  KBS  report  continues,  "the 
bookkeeping  and  headaches  and  ad- 
ministrative expense  have  been  out 
of  proportion  to  the  billing  involved. 
The  advantage  is  obvious.  Instead 
of  many  separate  matters  with 
many  discussions  involving  many 
contracts,  the  timebuyer  may  re- 
duce the  business  to  a  single  opera- 
tion under  the  group  selling  plan. 
The  group  selling  plan  is  the  base 
of  the  Keystone  operation."  KBS 
report  states  the  group  selling 
method  for  small  market  stations 
is  the  solution  of  Levds  Avery, 
NAB  director  of  broadcast  adver- 
tising. 

Regarding  rates,  the  KBS  report 
again  parallels  the  NAB  Panel, 
pointing  out  that  the  aim  of  KBS 
has  been  to  establish  a  reliable 
standard  and  equitable  rate  scale, 
enabling  the  advertiser  to  purchase 
coverage  of  small  towns  and  rural 
areas  at  costs  comparable  with 
those  in  larger  cities. 

NAB  and  KBS  reports  on  pro- 
gramming are  strikingly  similar, 
both  emphasizing  the  importance 
of  local  programming  and  the  ad- 
vantage of  the  local  station  in  com- 
prehending the  catering  to  the  lo- 
cal audience. 

More  and  better  market  informa- 
tion data  is  advised  both  by  the 
NAB  Panel  and  KBS,  the  latter 
pointing  out  in  its  report  that  for 
the  past  four  years  it  has  provided 
agencies   with    data  scientifically 


compiled  on  the  small  market  pic- 
ture generally,  and  specifically  on 
the  208  KBS  affiliates. 

On  the  topic  of  selling,  the  KBS 
analysis  agrees  with  the  NAB  sales 
suggestions,  adding  that  the  modern 
methods  instituted  by  KBS  and  its 
affiliates,  on  presenting  facts  and 
presentations,  has  met  with  highly 
favorable  response  among  agencies 
and  timebuyers. 

In  conclusion,  the  KBS  report 
states  that:  "If  there  is  any  Back 
Seat  in  the  national  radio  advertis- 
ing picture,  it  need  not,  it  ■will  not 
be  reserved  for  Small  Market  Sta- 
tions!" 


Harrison  to  Capital 

APPOINTMENT  of  Al  F.  Harri- 
son as  special  representative  with 
headquarters  in  Washington  was 
announced  last  week  by  Hugh 
Baillie,  president  of  United  Press. 
Mr.  Harrison,  who  arrived 
Washington  Wednesday,  has  estab- 
lished offices  in  the  National  Press 
Bldg.  He  will  deal  with  both  radio 
and  newspaper  activities.  For  the 
last  10  years  Mr.  Harrison  has 
been  manager  of  radio  sales,  with 
headquarters  In  New  York.  He 
created  the  UP  radio  wire  in  1935 
and  built  it  into  a  nationwide  serv- 
ice, covering  all  48  states  and  the 
District  of  Columbia. 


Canceled  by  Canada 

AT  LEAST  three  Canadian  net- 
work shows  are  being  canceled 
earlier  than  the  expiration  of  their 
contract,  on  the  ground  of  budget 
controls  and  expenditure  of  more 
advertising  appropriation  than  al- 
lowed under  Canadian  regulations. 
The  shows  affected  are  Quaker 
Oats'  Brewster  Boy  which  termi- 
nates on  April  13,  Lehn  &  Finks 
Hind's  Creams  Blind  Date  which 
terminates  on  March  26,  and 
Fruitatives'  Double  or  Nothing 
which  terminates  on  March  31. 


$139,553.50 

PROCTER  &  GAMBLE  Co, 
show  Truth  or  Consequences 
on  NBC  last  Saturday  cele- 
brated its  fifth  birthday. 
Since  it  went  on  the  air 
March  3,  1940,  under  the  di- 
rection of  Ralph  Edwards, 
the  program  has  several 
times  demonstrated  radio's 
puUing-power  in  the  human 
interest  field.  An  appeal  for 
contributions  to  the  March  of 
Dimes  campaign  has  to  date 
drawn  a  total  of  256,506  mail- 
ing pieces  representing  gifts 
totaling  $139,553.50— said  to 
be  the  largest  single  contri- 
bution to  the  fund.  Show  will 
broadcast  beginning  March 
17,  while  being  filmed  for  a 
movie.  Agency  is  Compton 
Adv.,  New  York. 
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MASTER  CONTROL 


— where  and  when  it  counts 


1^  'Wi. 


As  a  clear  channel  station,  our  job  is  to  be  heard  where  no  other  sta- 
tion is  heard,  to  reach  people  in  rural  America  heretofore  reached  only  by  their  county  weekly  newspaper. 

This  means  signal  strength  and  programs  with  a  purpose. 

Our  audience  needs  weather  reports  as  quickly  as  we  can  get  them. 

They  want  market  reports,  stock  and  grain  prices,  news  from  the  government,  as  well  as  news  from  the  war 
fronts  where  their  stalwart  sons  fight  alongside  other  stalwart  sons  from  the  great  cities  of  America. 

Thousands  upon  thousands  of  farmers  set  their  clocks,  come  and  go  to  and  from  the  fields  in  relation  to  the 
service  programs  WSM  brings  them.  They've  come  to  expect  WSM  service  as  confidently  as  they  expect  their  next 
meal.  This  is  the  result  of  twenty  years  of  broadcasting  to  rural  America.  This  is,  we 
believe,  another  demonstration  of  the  need  and  purpose  of  clear  channel  broad- 
casting. This  is  WSM. 


National  Life  and  Accident  Insurance  Co. 

Nashville,  Tenn. 
650  KILOCYCLES  NBC  Affiliate 

Edwin  W.  Craig,  Pres.         Harry  Stone,  Gen.  Mgr. 


National  Representatives,  EDWARD  PETRY  &  Co. 
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Worldwide  Audience  Hears  Mac  Arthur 
Turn  Over  Government  of  Philippines 


Fulton  Lewis  jr.  has  proved  for 
1 30  sponsors  that  he  can  do  an 
all-around  job  for  their  product 
.  .  .  whether  it's  bakery  or  bank. 

Today  when  good  programs  are 
tough  "to  buy — and  good  time 
even  tougher,  we  are  able  to 
offer  a  program  that  has  both 
— a  program  formula  that  is 
proved,  plus,  a  ready-made 
audience  at  a  time  when  they 
listen. 


For  Further  Details  —  Phone,  Wire 
or  Write  WILLIAM  B.  DOLPH, 
Barr  Building,  Washington,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 
Affiliated  with  the    MUTUAL  BROADCASTING  SYSTEM 
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A  WORLDWIDE  audience  listened 
Feb.  26,  10  p.m.  (EWT)  as  Gen. 
Douglas  MacArthur  turned  the  civ- 
il government  of  the  Philippines 
over  to  their  President,  Sergio  Os- 
mena.  All  four 
networks  broad- 
cast MacArthur's 
address  and  a 
portion  of  the  ce- 
remony. 0  W  I 
shortwaved  the 
broadcast  around 
the  world.  CIAA 
beamed  it  to  Lat- 
in America. 

For  24  hours  CoL  Schechter 
preceeding  the  ce- 
remonies, troops  guarded  land  lines 
running  150  miles  from  Lingayen 
Gulf  to  Manila  as  a  precaution 
against  Japanese  cutting  the  wires. 
As  an  added  safety  measure,  very 
high  frequency  shortwave  was  used 
from  the  palace  to  the  radio  ship 
Apache  lying  off  Luzon.  [Broad- 
CATING,  Feb.  26].  To  lessen  the  pos- 
sibility of  Japanese  jamming  the 
airwaves,  networks  were  alerted 
for  the  broadcast,  but  were  re- 
strained from  using  any  pre-an- 
nouncements  or  teasers  until  9:30 
p.m. 

Beamed  to  U.  S. 

A  Signal  Corps  mobile  unit  also 
was  in  operation,  shortwaving  di- 
rectly from  the  scene  of  the  cere- 
monies to  the  Apache.  Press  Wire- 
less used  its  transmitter  for  voice. 
Broadcast  was  beamed  both  to 
Press  Wireless  in  Los  Angeles  and 
to  RCA  in  San  Francisco  for  a 
choice  of  the  better  circuit. 

Lt.  Col.  A.  A.  Schechter,  ex- 
NBC  news  and  special  events  direc- 
tor, now  radio  public  relations  of- 
ficer attached  to  Gen.  MacArthur's 
staff,  handled  radio  details  from  the 
Philippine  capital.  He  has  just  been 
promoted  to  that  rank.  Col.  E.  M. 
Kirby,  former  NAB  public  rela- 
tions director,  now  chief  of  the  ra- 
dio branch,  Bureau  of  Public  Rela- 
tions, War  Dept.,  contacted  net- 
v/orks,  individual  stations  and  other 
radio  facilities  from  Washington. 

Arthur  Feldman,  Blue  correspon- 
dent, introduced  the  General  on  the 
air,  standing  in  for  Clete  Roberts, 
Blue  representative  wounded  on 
Leyte  [Broadcasting,  Nov.  6].  Ro- 
berts had  been  urging  Gen.  Mac- 
Arthur  to  broadcast  on  Blue,  but 
MacArthur  pointed  out  that  War 
Dept.  forbade  exclusive  broadcasts. 
However,  the  General  promised  Ro- 
berts that  when  he  made  his  next 
broadcast,  Roberts  could  present 
him.  As  Clete  Roberts  is  still  in- 
valided from  his  wounds,  Feldman 
did  the  honors. 

To  carry  the  broadcast,  Blue 
canceled  the  first  18  minutes  of  the 
Guy  Lombardo  program  sponsored 
by  Chelsea  cigarettes,  picking  up 
the  final  12  minutes  of  the  half- 
hour  show.  MBS  also  aired  the 
Philippines  ceremony  for  18  min- 
utes, killing  the  quarter-hour  sus- 


tainer,  Anita  Ellis  Sings,  and  cut- 
ting the  opening  three  minutes 
from  Paul  Schubert's  newscast,  a 
Mutual  coperative  program. 

CBS  and  NBC  each  took  15  min- 
utes of  the  MacArthur  program, 
the  latter  canceling  the  half-hour 
Carnation  Milk  Contented  Hour. 

Instead  of  canceling  its  commer- 
cials, CBS  moved  them  back  a  quar- 
ter-hour, broadcasting  Lady  Esth- 
ers' Screen  Actors  Guild  10:15- 
10:45  p.m.  instead  of  the  usual  10- 
10:30,  and  airing  the  Johnny  Mor- 
gan show  for  Ballantine  10:45- 
11:15  p.m.  The  11  p.m.  news  pro- 
gram was  moved  back  to  1:15  for 
which  CBS  dropped  the  repeat  of 
Armour's  Hedda  Hopper  program. 


Standard  Radio  Speeds 
Current    Disc  Releases 

UNDER  new  stepped-up  schedule, 
Standard  Radio  Inc.,  national  tran- 
scription library  service,  will  pro- 
vide almost  immediate  delivery  of 
current  popular  releases  to  its  ra- 
dio station  subscribers.  In  making 
announcement,  Jerry  King  and 
Milt  Blank,  co-owners,  pointed  out, 
"This  means  that  new  tunes  in- 
cluded in  the  80  numbers  Standard 
Radio  Inc.  sends  out  every  month 
will  get  to  our  400-odd  subscribing 
stations  before  their  listeners  even 
have  a  chance  to  request  them." 

All  recording  of  other  types  of 
music  will  be  done  to  cover  a  period 
of  from  six  months  to  a  year  from 
date  of  actual  recording,  thus  al- 
lowing processors,  who  are  loaded 
with  Army  work,  more  time  to  get 
firm's  releases  out.  Standard  Radio 
Inc.  is  also  starting  policy  of  re- 
cording full  libraries  of  orchestras 
at  one  time,  then  holding  releases 
until  they  are  needed.  Move  is  in 
direct  opposition  to  regular  tran- 
scription policy  which  has  been  to 
avoid  tying  up  large  amounts  of 
talent  money  over  an  extended 
period  of  time. 


Squibb  Reappoints  Agency 

E.  R.  SQUIBB  &  Sons  New  York, 
has  reappointed  Geyer,  Cornell  & 
Newell,  New  York,  as  agency  for 
radio  advertising,  the  appointment 
involving  for  the  present  handling 
of  Squibb's  CBS  program,  which 
is  being  replaced  with  a  new  show, 
Jimmy  Carroll  Sings  [BROADCAST- 
ING, Feb.  26].  BBDO  New  York, 
which  has  handled  the  CBS  period 
continues  to  handle  institutional 
copy  in  magazines  and  a  new  cam- 
paign on  the  Angle  tooth  brush, 
launched  in  magazines  and  news- 
papers. 


CBS  School  Plan 

PLANS  to  portray  North  American 
history  and  life  on  a  program  tenta- 
tively titled  The  American  Story 
were  outlined  at  a  recent  meeting 
of  the  National  Board  of  Con- 
sultants of  CBS'  American  School 
of  the  Air,  to  discuss  1945-46  plans 
for  the  educational  series.  Teach- 
ers' Manual,  the  program's  guide 
book,  has  reached  a  distribution  of 
200,000  copies. 
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Now  in  its  third  year  over  WWJ,  the  Detroit  Orchestra 
completed  its  125th  consecutive  broadcast  on  February  25th. 

Each  Sunday,  from  6  to  7  P.  M.,  this  magnificent  organization 
has  been  setting  a  widely  copied  standard  in  sponsored  public 
service  broadcasting.  (^Hooper  rating  8.4)  ^  ^     w  , 

The  regular  conductor  is  Karl  Krueger;  augmenting  his 
work,  many  of  America's  leading  conductors  have  made  guest 
appearances.  The  1945  Season  brings  to  WWJ's  podium  .  .  . 


Leonard  Bernstein 
Vladimir  Golschmann 
George  Szell 
Reginald  Stewart 
Milton  Forstat 


William  Steinberg 
Erich  Leinsdorf 
Eugene  Goossens 
Desire  Defauw 
Efrem  Kurtz 


Sir  Ernest  MacMillan 


America's  Pioneer  Broadcasting  Station — First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

950  KILOCYCLES-5000  WATTS 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 

National  Representatives 


NOW 
APPROACHING 

THE  25™ 
BIRTHDAY 


Basic  Red  Network 


Associcle  FM  Station  WENA 
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SESAC  Offerin 
Library  Service 

Selections  of  Affiliated  Music 
Publishers  To  Be  Included 

ENTRANCE  of  SESAC  into  the 
transcription  libarary  field  was  an- 
nounced last  week  by  Paul  Hein- 
ecke,  president  of  SESAC,  which 
has  more  than  900  station  licensees 
for  the  use  of  its  music.  Comprising 
American  folk  music,  western,  hill- 
billy and  cowboy  songs,  hymns, 
gospel  music  and  light  concert  mus- 
ic, the  new  library  will  be  made  up 
of  selections  from  the  catalogs  of 
music  publishers  affiliated  with 
SESAC,  most  of  them  not  avail- 
able in  the  other  library  services. 

Vocalists  and  musicians  perform- 
ing for  the  SESAC  Transcription 
Library  include :  Charlie  Magnante, 
accordianist;  Eddie  Smith,  singing 
cowboy ;  Avenir  de  Monf  red,  organ- 
ist and  composer;  Frank  Novak, 
master  of  more  than  30  instruments 


known  as  the  "Stokowski  of  Corn"; 
Bert  Hirsch,  concertmaster  and 
first  violinist  of  many  radio  orches- 
tras; Rosalie  Allen,  vocalist  and 
yodeler. 

"The  use  of  such  talent  on  trans- 
scriptions,"  Mr.  Heinecke  said,  "af- 
fords tlie  smallest  station  the  op- 
portunity to  build  programs  com- 
paring favorably  with  live  talent". 

A  low  price  has  been  set  for  the 
library  service,  he  said,  to  make  it 
available  to  all  stations.  Transcrip- 
tions are  being  recorded  by  Colum- 
bia Recording  Corp. 


Casite's  Big  List 

CASITE  Corp.,  Hastings,  Mich.,  on 
March  14  begins  an  announcement 
campaign  of  10  to  14  spots  weekly, 
using  160  to  175  stations.  Account 
is  placed  through  Keeling  &  Co., 
Indianapolis. 


SURROUNDED  by  flood  waters  of 
the  Tombigbee  River  for  the  sec- 
ond time  within  a  year,  the  anten- 
na tower  and  runway  for  the  trans- 
mission line  of  WCBI  Columbus, 
Miss,  are  visible.  Base  of  WCBI 
tower  is  on  a  concrete  founda- 
tion 15  feet  above  ground.  WCBI 
engineers  used  boats  to  read  anten- 
na meters,  visible  above  the  water. 


WIP  Philadelphia  is  canceling  all 
singinj^  commercials  opening,  occur- 
ring during,  or  following  its  news- 
casts. 


PIGGLY  VSfiggly  Stores,  San  Antonio 
(local  grocery  chain),  has  arranged  for 
sponsorship  of  H.  V.  Kaltenborn  on 
WOAI  San  Antonio.  Contract  is  for  26 
weeks. 


MUSIC  has  power- 

WDAS  IS  the  only  Philadelphia 
radio  station  featuring  three  hours 
of  classical  music  every  day 

...  In  addition  to 
the  usual  musical  programs, 
Philadelphia's  outstanding 
full-time  independent  station 
features  classical  music 
every  morning 
from  /0:45  to  12  Noon, 
and  again  in  the  evening 
from  I0tollt45  PM. 


With  "MUSIC"  like  this, 
it's  no  wonder  WDAS  audiences  have  been  loyal 
for  more  than  twenty  years. 


OWI  CONTRADICTS 
TABEWS  CHARGES 

A  STATEMENT  explanatory  of 
the  OWI's  formation  and  procedure 
and  calmly  contradictory  of  the  fla- 
grant charges  made  by  Rep.  Taber 
(R-N.Y.)  on  the  House  floor  Tues- 
day, was  issued  by  Neil  Dalton, 
director  of  the  Domestic  Branch  of 
OWI. 

Rep.  Taber  charged  that  NBC 
and  CBS  are  "under  the  absolute 
domination  and  control  of  the  New 
Deal  administration"  and  that  Mu- 
tual "is  just  hanging  on".  The  three 
networks,  he  said,  are  closed  to 
administration  critics.  The  OWI 
was  declared  to  be  "attempting  to 
destroy  freedom  of  the  press"  and 
to  be  preventing  the  press  from 
obtaining  information  about  the 
Government.  He  also  declared  FCC 
pressure  has  nearly  destroyed  the 
freedom  of  radio.  A  letter  from  El- 
mer Davis,  OWI  director,  to  OWM 
Director  Byrnes  which  Rep.  Taber 
introduced,  precipitated  the  out- 
burst. 

Mr.  Dalton  pointed  out  that  OWI 
was  created  at  the  insistent  demand 
by  press  and  radio  for  better  co- 
ordinated government  information 
and  that  after  long  dealing  with 
OWI  they  know  it  is  not  engaged 
in  censorship.  The  letter  referred 
to,  Mr.  Dalton  said,  was  written 
to  make  procedures  clear  to  all 
Agencies  "to  insure  accuracy 
of  the  greatest  possible  degree  and 
to  avoid  confusion  as  far  as  pos- 
sible. Referring  to  James  R.  Brack- 
ett,  deputy  director  of  OWI,  whom 
the  representative  said  wrote  the 
letter  for  Mr.  Davis  and  whom  he 
said  was  inexperienced,  the  OWI 
answered  it  "knows  Mr.  Taber  is 
mistaken". 


LENGTHEN  BREAKS 
FOR  NBC  CHIMES 

EFFECTIVE  April  2,  all  NBC  sta- 
tions will  utilize  the  NBC  chimes 
at  their  station  breaks.  On  the 
same  date  the  interval  between 
NBC's  network  programs  will  be 
increased  from  20  to  30  seconds. 
Changes  are  results  of  a  discovery 
by  Niles  Trammell,  NBC  nresident, 
at  an  affiliates'  meeting  that  about 
30%  of  the  network's  stations  did 
not  use  the  chimes  at  all  and  most 
of  the  others  only  some  of  the  time, 
because  the  20-second  interval  did 
not  leave  sufficient  time  for  a  local 
chain-break  announcements.  Mr. 
Trammell  acted;  told  the  stations; 
they  reacted.  Now  the  network's 
audible  trademark  will  be  sounded 
from  coast  to  coast. 
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College  Conference 

I  J.  HAROLD  RYAN,  president  of 

|;  the  NAB;  Augustin  Frigon,  gen- 

I  eral  manager,  CBC,  and  Frederic 

II  R.  Gamble,  president,  AAAA,  are 
11  among  the  members  of  the  advisory 
i|  committee  of  a  Conference  of  Radio 
11  and  Business  sponsored  by  the 
I  School  of  Business,  College  of  the 

City  of  New  York,  it  has  been  an- 
il nounced  by  Harry  Noble  Wright, 
I  president  of  CCNY  and  chairman 

I  of  the  committee.  Conference,  to 

II  be  held  in  April,  will  feature  dis- 
ll  cussions  of  radio-business  topics.  A 
llj  series  of  awards  will  be  presented 
II  for  "skill  and  craftsmanship  in  the 
||  effective  creation  of  a  radio  pro- 
i  gram  or  promotion  plan."  Dr.  Rob- 
i  ert  A.  Love  is  director  of  the  con- 
*>  ference;  Dr.  John  Grey  Peatman 

^  J-        .  A<  is  chairman  of  the  awards  group. 
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War! 


From  the  newsroom  of  KGW,  by  special 
direct  wire  to  the  thousands  of  war-workers 
in  the  Portland  area,  comes  lunch-hour 
news.  This  morale  booster,  presented  by 
KGW  in  cooperation  with  the  Industrial 
Incentive  Division  of  the  U.S.  Navy,  is 
another  FIRST  for  KGW. 


in  Peace! 


In  July  of  1937  KGW  pioneered  what 
was  at  that  time  a  sensational  new 
technical  development  —  a  portable 
short-wave  transmitter  bringing  on- 
the-spot  coverage  to  KGW's  Pacific 
Northwest  audience.  A  forerunner  of 
the  "Walkie-Talkie"  carried  by  our 
G.I.  Joes  on  the  battlefields  today,  this 
transmitter  brought  the  man-on-the- 
street  into  every  KGW  home. 


..2  Audience  Influence! 


Twenty-three  years  of  diligent  effort  to  bring'  the 
Northwest  audience  in  ever  closer  contact  with 
the  medium  of  radio  has  labeled  KGW  as  one  of 
the  truly  great  radio  stations  of  America.  KGW 
reaches  its  public  at  work,  on  the  street  and  in  the 
home.  KGW's  FIRSTS  in  war  and  its  FIRSTS  in 
peace  keep  it  always  FIRST  in  the  minds  of  the 
Pacific  Northwest  radio  audience. 


oneoftheGREATSTATIONSofmNAIN 
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i  Want 

j  Keturns 

I  ISiow — and 

I  Tomorrow? 


Whether  you  want  to  increase  sales 
today  or  build  for  the  future,  both  are 
yours  for  the  price  of  one  when  you 
cover  the  Nashville  market  via  WSIX. 

Right  now,  returns  to  WSIX  advertis- 
ers are  the  greatest  in  the  station's 
history. 

And  tomorrow  —  because  Nashville's 
prosperity  is  founded  on  ^permanent 
agriculture  and  ^permanent  industries 
— there's  another  big  dividend  for  those 
investing  their  advertising  dollars  in 
this  area. 

The  Katz  Agency,  Inc.,  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


wSIX 


Microwave  Tests 
Are  Held  by  AT&T 

Annual  Report  Speculates 
On  Postwar  PossibUities 

CONSTANT  trend  of  radio  toward 
shorter  waves  as  techniques  of  gen- 
eration and  detection  are  devised  is 
noted  in  the  American  Telephone  & 
Telegraph  Co.  annual  report. 

These  microwaves  can  be  formed 
into  beams  like  searchlight  beams 
and  penetrate  darkness,  fog,  dust 
and  rain,  the  report  continues.  Re- 
lay stations  make  possible  trans- 
mission along  the  earth's  surface 
beyond  the  horizon. 

Relay  Tests 

Communications  possibilities  of 
microwaves  appear  promising  and 
their  use  is  being  explored  as  a  sup- 
plement or  alternative  to  wires  and 
cables  for  telephone  and  television 
transmission,  the  report  says.  Bell 
has  obtained  experimental  licenses 
to  test  a  radio  relay  system  between 
New  York  and  Boston. 

Western  Electric  Co.,  manufac- 
turing branch  of  the  system,  last 
year  made  more  than  a  million  air- 
plane radio  transmitters  and  re- 
ceivers as  well  as  vast  numbers  of 
pieces  of  war  communications  and 
electronic  equipment. 

Bell  System  operating  revenues 
were  $1,769,705,000,  an  increase  of 
$121,628,000  or  7.4%  over  1943. 
Net  income  was  $8.54  per  share 
compared  with  $9  in  1943. 


Swing's  114  Sponsors 

IN  HIS  FIRST  month  as  a  Blue 
cooperative  program,  Raymond 
Swing  has  been  sold  to  114  spon- 
sors on  105  stations.  Sponsors 
include  21  department  stores,  17 
grocery  concerns,  11  breweries,  7 
tire  companies,  5  automobile  dis- 
tributors, 5  drug  stores,  4  beverage 
concerns,  4  men's  clothing  stores, 
4  dairy  products  companies,  3  fur- 
niture houses,  3  jewelry  stores,  2 
newspapers,  2  shoe  companies,  2 
candy  stores  and  14  miscellaneous 
concerns. 


Tintex  on  160 

PARK  &  TILFORD,  New  York,  re- 
suming promotion  of  all-fabric  Tin- 
tex tints  and  dyes  after  the  usual 
mid-winter  hiatus,  last  week  start- 
ed the  first  schedules  in  a  spot  radio 
campaign  to  cover  some  160  stations 
in  33  States.  The  last  drive,  con- 
cluded in  mid-December,  included 
125  stations.  All  types  of  time  have 
been  purchased  with  special  empha- 
sis on  established  local  program 
features.  Newspapers,  home  eco- 
nomics magazines  and  trade  publi- 
cations are  also  used.  Agency  is 
Charles  M.  Storm  Co.,  New  York. 


NASHVILLE,  TENN, 


KGW  Backs  Bond  Sales 
THE  TANKER  "Sully's  Hill"  was  chris- 
tened at  Kaiser's  Swan  Island  yard 
by  Barbara  Nelson,  first  grade  teacher 
in  Portland's  Alameda  school,  repre- 
senting pupils  of  the  school  who 
bought  $78,000  worth  of  Bonds  In  the 
Sixth  War  Loan  Drive.  KGW  Portland 
sponsored  the  contest  over  its  weekly 
Schools  at  War  program  in  conjunc- 
tion with  the  Oregon  War  Finance 
Committee.  Launching  was  recorded 
and  rebroadcast. 


CHURCHES  PROTEST 
NEW   WPEN  POLICY 

WPEN  Philadelphia,  in  a  move  to 
give  greater  public  service  and  to 
permit  the  equitable  apportionment 
of  time  among  all  church  groups, 
has  canceled  all  contracts  for  re- 
ligious broadcasts  effective  Easter 
Sunday,  April  1.  Religious  broad- 
casters have  organized  in  open  pro- 
test to  the  new  policy  claiming  it 
is  an  abridgement  of  free  speech 
and  religion.  New  policy  means  loss 
of  approximately  $150,000  a  year 
in  revenue. 

Entire  broadcast  time  on  Sun- 
day 7:30  a.m.-ll  p.m.  now  is  oc- 
cupied by  religious  broadcasts, 
most  of  them  on  a  commercial  basis 
and  with  comparatively  few  re- 
ligious organizations  represented. 
Under  the  new  policy  time  for  a 
substantial  schedule  of  religious 
programs  by  all  faiths  will  be  made 
available  without  cost.  The  church 
people  themselves,  including  some 
of  those  now  on  the  station,  will 
decide  what  programs  and  which 
types  shall  be  presented. 

Objections  to  the  new  policy  have 
been  voiced  by  representatives  of 
16  radio  gospel  hours  who  charged 
that  cancelation  by  WPEN  of 
their  contracts  constitutes  a  threat 
to  freedom  of  speech  and  religion. 
Meeting  at  the  Benjamin  Frank- 
lin Hotel  Feb.  26,  the  ministers 
formed  the  Assn.  of  PhiladelpTiia 
Gospel  Broadcasters  and  announced 
plans  for  a  mass  protest  meeting 
at  Convention  Hall  March  15. 

"We  do  not  want  the  Govern- 
ment to  control  religion  or  to  con- 
trol radio,"  the  new  association 
declared  in  resolution,  "and  for  the 
same  reasons  we  do  not  want  pri- 
vate concerns  to  exercise  any  con- 
trol whatsoever.  'Free  time'  is  a 
joke,  because  the  stations  are  not 
going  to  give  the  best  spots  to  re- 
ligion. The  heart  of  Sunday  night 
can  be  had  only  by  buying." 


Ralph  Weinbaum 

RALPH  WEINBAUM,  40,  vice- 
president  and  account  executive  of 
Grey  Adv.,  New  York,  died  Feb.  23 
in  a  New  York  hotel.  He  had  been 
with  the  agency  14  years.  He  leaves 
his  wife,  son,  mother,  and  brother. 


Pulse  Moves 
PULSE  Inc.,  New  York,  market  research 
firm  specializing  in  radio  audience 
measurement,  has  moved  from  500  Fifth 
Ave.  to  larger  quarters  at  110  Fulton  St. 
Telephone  is  REctor  2-6863. 


Gratitude 

EXPRESSION  of  gratitude, 
in  the  form  of  a  resolution 
adopted  concurrently  by  the 
Senate  and  House  of  Repre- 
sentatives of  Oregon,  came  to 
the  KGW  Portland  staff  on 
the  occasion  of  Lincoln's 
Birthday,  when  the  station's 
staff  journeyed  to  Salem  to 
take  part  in  the  traditional 
Lincoln  Day  celebration  at 
the  State  House  producing 
a  half-hour  live  show.  On 
Feb.  20  those  on  the  program 
received  copies  of  the  joint 
resolution  thanking  the  KGW 
participants  for  their  time 
and  effort. 
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In  FM  Broadcasting 
Western  Electric 

equipment  leads  the  way 


It's  the  Western  Electric  Synchronizer — an- 
nounced in  1940  as  a  real  contribution  to  FM 
—  now  proved  outstandingly  successful  in 
years  of  operation. 

In  Western  Electric  Synchronized  FM 
Transmitters,  the  mean  carrier  frequency  is 
maintained  continuously  and  precisely  by  a 
single  low  temperature  coefl&cient  crystal. 

The  Synchronizer  compensates  immediateZy 


FM 


Sunchumked 

\  '       Western  0  Electric , 


..and  here's  one  good  reason  why! 


and  automatically  for  a  change  in  the  mean 
frequency  of  the  modulated  oscillator  arising 
from  any  cause.  It  is  uncannily  accurate  in 
keeping  stations  on  frequency. 

Developed  by  Bell  Telephone  Laboratories, 
the  Synchronizer  is  a  good  example  of  the 
advanced  design  —  and  the  leadership  —  you 
can  count  on  in  all  equipment  manufactured 
by  Western  Electric. 


Buy  all  the  War  Bonds  you 
can... and  keep  all  you  buy! 


Meeting  Attacks  on  Radio  Advertising 


Duane  Jones  Executive 
Points  to  Benefits 
Of  Air  Medium 

TO  COMBAT  attacks  which 
threaten  the  welfare  of  radio, 
Ralph  Smith,  general  manager  of 
Duane  Janes  Co.,  one  of  the  five 
most  important  timebuying  adver- 
tising agencies,  suggests  that  steps 
be  taken  immediately  to  give  the 
industry  an  official  voice,  not  only 
to  speak  authoritatively  in  its  own 
behalf  but  to  promote  the  best  in- 
terests of  radio  as  an  advertising 
medium. 

The  crusade  against  middle  com- 
mercials launched  by  the  St.  Louis 
Post-Dispatch   and   ardently  sup- 

•         •         •        •  • 


ported  by  many  other  leading  dail- 
ies is  a  case  in  point,  Mr.  Smith 
states. 

As  quarterback  on  the  team  of 
specialists  that  make  up  the  Duane 
Jones  Co.,  65%  of  whose  advertis- 
ing is  now  placed  on  the  air,  Mr. 
Smith  is  responsible  for  more  than 
2,000  commercials  that  are  broad- 
cast each  week,  18%  of  them  mid- 
dle commercials.  Clients  of  the 
agency  sell  approximately  $75,000,- 
000  worth  of  goods  annually  with 
these  commercials  as  the  spearhead 
of  their  selling  effort.  In  fact,  66% 
of  the  agency's  current  billing,  ac- 
cording to  Mr.  Smith,  has  resulted 
from  earned  sales  increases  gained 
primarily  by  radio  broadcasts  for 
the  55  products  its  advertises. 

•       9       •       •  • 


^  "Although  a  code  of  fair  practice 
exists  in  radio,"  he  said,  "it  has 
never  been  implemented  by  the  ap- 
pointment of  either  a  spokesman 
or  governing  body  with  authority 
to  meet  current  problems  as  they 
arise.  Self-regulation,  to  be  effec- 
tive, must  be  backed  by  authority — 
especially  authority  to  combat  cam- 
paigns or  movements  calculated  to 
turn  public  opinion  against  radio 
as  a  forerunner  to  onerous  legisla- 
tion which  if  passed  might  com- 
pletely destroy  the  value  of  air  ad- 
vertising through  arbitrary  rules 
governing  commercials. 

"I  wonder,"  he  asked,  "if  the 
papers  conducting  this  campaign 
could  be  as  interested  in  eliminat- 
ing bad  taste  in  commercials  as  they 

•         •         •         •  • 


Esso  Campaign 

ESSO  Marketers  (Standard  Oil  Co. 
of  N.  J.),  has  begun  a  campaign 
on  Esso  Reporter  news  programs 
on  38  stations,  and  in  other  media, 
warning  motorists  that  neglect  will 
speed  automobiles  to  the  scrap 
heap,  underscoring  the  advertising 
theme  for  the  past  three  years 
"Care  Saves  Wear."  Copy  empha- 
sizes "Save  That  Car."  Agency  is 
Marschalk  &  Pratt,  New  York. 


are  in  preparing  for  postwar  liqui- 
dation of  radio  as  an  advertising 
competitor?" 

A  statement  issued  regarding 
this  controversy  by  Paul  Porter, 
FCC  Chairman,  was  interpreted  in 
some  trade  papers  as  implying  that 
if  radio  itself  did  not  enforce  good 
taste  in  advertising,  Congress 
might,  since  the  FCC  lacks  author- 
ity to  prescribe  program  content. 

"So  far,"  said  Mr.  Smith,  "not 
a  single  voice  has  been  lifted  in  be- 
half of  radio  in  this  present  cam- 
paign, despite  the  code  and  strict 
network  and  station  control  of  com- 
mercials. Although  politically  in- 
spired censorship  of  radio  adver- 
tising would  be  a  direct  threat  to 
the  source  of  revenue  that  insures 
radio's  very  existence,  nevertheless 
not  one  network  or  major  execu- 
tive has  spoken  affirmatively  for  ad- 
vertising in  this  controversy.  And 
for  that  reason  it  seems  imperative 
that  an  authority  be  set  up  which 
can  defend  the  industry  when  un- 
fairly attacked  as  well  as  under- 
take its  wise  promotion  as  an  ad- 
vertising outlet. 

Attacks  Sporadic 

"Considering  that  attacks  against 
the  industry  are  sporadic,"  he  said, 
"the  main  function  of  an  industry 
policy-forming  organization  would 
be  to  advance  radio's  value  as  a 
public  service  medium,  in  the  ad- 
vertising field  as  well  as  those  of 
entertainment,  information  and 
education.  In  this  respect,  the  press 
has  wisely  set  up  operating  ma- 
chinery, and  as  a  result  there 
reaches  the  business  world  a  con- 
stant flow  of  well  organized,  sell- 
ing copy,  setting  forth  the  advan- 
tages of  newspaper  advertising  over 
other  media.  The  time  has  come 
when  radio  should  be  doing  the 
same  thing.  Time  should  be  pur- 
chased on  the  air  and  proselyting 
for  postwar  radio  advertising 
should  begin  now,  possibly  with  15- 
minute  programs,  the  commercials 
of  which  would  tell  how  radio  is 
helping  to  solve  the  world's  mer- 
chandising problems. 

"Neither  censorship  nor  legisla- 
tion is  needed  to  make  middle  com- 
mercials and  other  forms  of  air 
advertising  complaint-free.  All  that 
is  required  is  closer  attention  to  lo- 
cal programing.  No  one  likes,  of 
course,  to  hear  a  Chopin  concerto 
interrupted  by  a  middle  commercial 
of  hillbilly  music.  If,  therefore, 
agencies  and  advertisers  would 
work  with  stations  to  get  specific 
information  regarding  the  content 
of  programs,  commercials  could  be 
tailored  to  fit  into  these  programs 


i(UJm4>yi  has  money  to  spend  NOW!  LATER! 


Another  permanent  industry  !s  be- 
ing added  to  KFDM's  already  rich 
585  billion  dollar  effective  buying 
income  market  with  the  construc- 
tion of  Dupont  Chemical  Company's 
22  million  dollar  nylon  salt  plant 
near  Orange,  Texas.  And  to  what 
station  do  these  above-the-average 
income  folks  listen?  Mostly  to 
KFDM,  say  listening  surveys. 


Industry  WEEKLY  payroll  in  Beaumont, 
piled  by  »  C.E.D. 


■  ■ 


$206,000  week-  $864,000  war  $320,000  esti- 
ly  pre  -  war  peak  —  319%  mated  post 
high.  increase.  war  payroll. 
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NORTH  CAROLINA 


IS  THE  SOUTH'S 
No.  1  STATE  .  .  . 


IN  Agriculture 


IN  Industr^^ 


WPTF 

IS  NORTH  CAROLINA'S 


No.  1  SALESMAN 


{ 5  0,000  WATTS  ! 
AT  680  KC  I 
N.  B.  c. y 


WPTF-  RALEIGH 

^7  ^^^^^    'jfC^^  FREE  &  PETERS,  TNC,  national  representatives 
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LINGO 


VERTICAL 


/ 


RADIATORS 


^  AVAILABLE  NOW  ONLY  TO 
THOSE  WITH  PROPER  PRIOR- 
ITY-READY FOR  QUICK 
SHIPMENT  TO  ALL,  THE 
MOMENT  PRIORITY  RESTRIC- 
TION ARE  LIFTED.  .  . 

There's  a  Lingo  Radiator  and 
supporting  pole  for  every  need 
and  purpose  in  standard  heights 
—100  to  500  feet— for  AM, 
FM,  Television  and  other  UHF 
uses.  Immediate  shipment  to 
those  with  necessary  priority. 
We  invite  your  inquiries, 
whether  your  installation  is 
large  or  small  —  for  today  or 
tomorrow. 


so  that  listener  resistance  would  be 
nil.  The  real  evil,  then,  is  not  bad 
commercials  so  much  as  it  is  con- 
flict between  commercials  and  pro- 
gram content.  In  the  Duane  Jones 
Co.,  we  conduct  program  surveys 
to  make  certain  our  commercials 
fit  into  the  shows." 

Spots  Everywhere 

Specializing  in  the  packaged 
goods  field  with  radio  campaigns 
that  deal  in  the  arithmetic  of  ad- 
vertising, Mr.  Smith  says  the  agen- 
cy places  for  its  client,  the  Man- 
hattan Soap  Co.,  more  than  1,000 
commercials  per  week  in  75  news- 
casts which  that  company  is  cur- 
rently using.  For  Mueller's  maca- 
roni products  the  agency  places 
close  to  200  commercials  per  week 
on  news  broadcasts  conducted  in 
18  important  cities  east  of  the  Mis- 
sissippi by  Mueller's  staff  of  12  top 
newscasters. 

Another  client,  Pierce's  Proprie- 
taries, is  among  the  large  users  of 
one-minute  spots,  of  which  the 
agency  places  approximately  1,000 
per  week.  The  advertising  value  of 
these  broadcasts,  both  news  and 
spots,  is  not  only  indicated  by  sales 


MR.  SMITH 

rises  for  the  products,  Mr.  Smith 
states,  but  also  in  the  constant  flow 
of  favorable  fan  mail  about  them. 


RADIO'S  FORGOTTEN  MAN 

THE  FOLLOWING  is  suggested  by  Mr.  Smith  as  the  type  of 
commercial  that  might  be  used  on  sustaining  or  specially  purchased 
time  by  the  radio  industry  to  sell  its  value  as  an  advertising  medium. 

ANNOUNCER — Friends,  just  take  a  moment  and  look  around  your  home 
for  the  various  Items  that  have  made  your  life  easier,  happier,  and  really 
fulfilled  your  daily  needs.  Take  a  look  at  your  medicine  chest.  Take  a 
look  at  the  groceries  in  the  pantry.  Take  a  look  at  the  furniture  in  your 
horne. 

Dozens  and  dozens  of  these  things,  you'll  find,  were  recommended  to 
you  over  your  radio.  That's  where  you  heard  about  them.  And  you're 
glad  you  did. 

So  you  see,  In  addition  to  bringing  you  fine  music,  pleasant  entertain- 
ment, latest  news  and  valuable  educational  features,  radio  brings  you 
another  thing  of  value — actual  radio  advertising  in  commercials  that 
tell  valuable  news  about  the  developments  of  American  industry  for 
the  American  home — and  radio  advertising  explains  just  how  they  can 
benefit  you. 

So  today,  let's  tip  our  hats  to  radio's  forgotten  man— the  radio  ad- 
vertiser. He  not  only  sponsors  radio's  finest  programs  but  the  products 
he  manufactures  can  make  life  pleasanter  for  you. 


Malone  Back  at  Home 

WILLIAM  E.  MALONE  Jr.,  re- 
cently discharged  from  the  Army, 
has  returned  to  American  Home 
Products  Corp.,  in  a  new  position — 
advertising  and 
sales  promotion 
manager  of  Affili- 
a  t  e  d  Products 
Inc.,  the  cosmetic 
unit.  Before  en- 
tering  the  service 
Ml-.  Malone  was 
W^^SjjM     assistant   to  the 
A.  j.mBm     vice-president  of 
^■*mmmm  Kolynos 
Mr.  Malone       Division,  and  had 
previously  served 
as  assistant  advertising  manager 
of  the  Kelvinator  Division,  Nash- 
Kelvinator  Corp. 


Philippine  Service 

PRESS  WIRELESS  on  Feb.  25  re- 
sumed its  Manila  circuit,  which  had 
been  discontinued  Dec.  31,  1941, 
when  the  Japs  invaded  the  Philip- 
pines. Station  will  handle  all  forms 
of  radio  communications,  includ- 
ing radiotelegraph,  radiotelephone 
and  radiophoto,  Joseph  W.  Chap- 
lin, director  of  communications,  an- 
nounced. 


Join  Marlin  List 

WNOX  Knoxville,  WHBF  Rock 
Island  and  WIBC  Indianapolis  have 
been  added  to  the  list  of  stations 
carrying  the  spot  singing  an- 
nouncements for  Marlin  Firearms 
Co.,  New  Haven,  for  razor  blades 
and  shaving  cream.  Contracts  were 
placed  through  Craven  &  Hedrick, 
New  York. 


Ellis  On  Loan 

GENERAL  Motors  Corp.  has  "loan- 
ed" Ray  C.  Ellis,  former  director 
of  the  Radio  &  Radar  Division  of 
WPB,  to  the  Johns  Hopkins  Ap- 
plied Physics  Lab.,  Silver  Spring, 
Md.,  Washington  suburb,  for  a  spe- 
cial assignment  in  highly  secret 
and  specialized  electronics  research. 


Proprietary  Office 

PROPRIETARY  ASSN.  of  America 
has  established  an  Office  of  Pharmaeal 
Information  under  the  supervision  of 
Dr.  Frederick  J.  CuUen,  executive 
vice-president  of  the  PAA.  OPI,  with 
headquarters  in  New  Tork  and  Wash- 
ington, will  provide  information  on 
the  packaged  medicine  field  to  phy- 
sicians, health  commissioners,  health 
groups,  teachers,  drug  associations 
and  to  all  media  of  information. 
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Mind  if  We  Salute  a  Couple 
of  Great  Pioneers? 


COME  of  us  here  at  the  Blue,  while  old  hands  at  radio, 
^  are  new  to  certain  phases  of  this  network  business. 

Not  exactly  Johnny-Come-Lately's,  though.  The  New 
Blood  at  the  Blue  spent  many  a  year  in  the  trenches,  so  to 
speak,  at  the  agency  end  of  radio.  We  played  a  part  in 
helping  advertisers  build  some  of  the  present  top-rating 
shows. 

But  now  we're  in  the  saddle  of  a  network  trying  to  make 
it  more  useful  to  more  people  and,  at  the  same  time,  trying 
to  build  in  values  that  will  make  it  possible  for  advertisers 
and  agencies  to  sell  more  goods  at  kss  cost. 

And  the  deeper  we  dig  in,  the  more  we  realize  how  for- 
tunate we  are  that  our  predecessors  had  level  heads. 

Broad  Vision  Avoided  Traps 

Ever  think  how  sour  radio  might  have  gone  with  the  wrong 
handling?  We  figured  out  the  other  day,  for  example,  that 
the  amount  of  listening  in  a  single  week  to  Blue  Network 
shows  is  the  equivalent  of  47.5  million  people. 

And  that's  only  one  week  on  one  network.  Ours.  Our 
predecessors,  who  have  been  in  the  business  longer,  have 
even  larger  audiences,  so  the  sum  total  of  the  three  major 
networks  will  probably  run  into  a  billion  and  a  half  or  two 
billion.  That  is  a  lot  of  listening.  A  lot  of  opportunities  through 
the  years  to  make  very  had  mistakes  from  which  no  end  of 
criticism  would  have  arisen  and  about  which  the  Government 
might  have  had  to  take  violent  action. 

But  the  vision  of  the  Paleys  and  Kestens  and  Sarnoffs 
and  Trammells  kept  radio  from  falling  into  that  trap. 

Now  comes  a  new  era.  During  the  war  radio  has  become 
a  vital  instrument  of  communication,  a  greater  personal 
friend  to  John  Q.  Public  than  ever  before.  And  the  job  of 


serving  an  economy  on-the-mend  after  the  war  is  going  to 
force  radio  into  being  a  still  better  selling  medium.  So, 
armed  with  a  radio  system  that's  earned  a  brand  new  pedi- 
gree and  with  new  jobs  to  do,  we,  at  the  Blue,  are  setting 
out  to  match  our  ideas  against  the  old  timers,  and  benefit 
by  their  experience. 

We  feel  that  we  are  making  progress— a  lot  of  progress. 

We  have  put  together  what  is  generally  regarded  as 
the  ablest  program  department  in  the  network  busi- 
ness. 

We  have  added  8  new  powerful,  well-managed 
stations. 

We  have  permitted  broad  freedom  of  expression  to 
our  news  commentators,  believing  that  in  this  way 
the  Blue  can  make  "freedom  of  the  air"  a  reality. 

We  can  point  to  the  biggest  ratings  of  any  network  on 
weekday  mornings— di  record  that  has  been  maintained 
every  month  for  over  a  year. 

All  this  progress  helps  build  confidence  and  reputation 
and,  in  turn,  these  two  ingredients  help  our'  advertisers 
sell  more  goods. 

Now  There  Are  Three  Great  Networks 

Yes,  the  radio  "picture"  is  changing — perhaps  by  as  much 
as  33V3  per  cent  —  for  many  feel  that  where  once  there 
were  only  two  great  networks,  now  there  are  three.  Shrewd 
Time  Buyers  are  becoming  increasingly  aware  of  this  and 
many  now  consider  it  sound  postwar  planning  to  have  a 
good  time  period  on  the  Blue  tucked  away. 

Yep— we're  building  on  the  sound  and  firm  foundation 
laid  by  the  pioneers.  God  bless  'em. 


THIS  IS  THE 


NETWORK 


iQ^  ANDREW  SOLUTION 


ANTENNA  PROBLEM 


Faced  with  a  difficult  antenna  problem, 
E.  H.  Andresen,  Chief  Engineer  of  Chi- 
cago's Board  of  Education  Station  WBEZ,  called 
on  Andrew  engineers  for  a  solution.  The  prob- 
lem was  that  of  coupling  a  70-ohm  unbalanced 
coaxial  transmission  line  to  the  much  smaller 
balanced  impedance  of  the  antenna.  Uncer- 
tainty of  the  exact  value  of  the  antenna  impe- 
dance made  the  problem  difficult,  and  called 
for  some  kind  of  an  adjustable  coupling  device. 

Andrew  solved  the  problem  by  constructing  a 
quarter  wave  impedance  transforming  section 
with  a  concentric  "bazooka"  for  the  balance  con- 
version. Adjustments  were  made  by  varying  the 
average  dielectric  constant  in  resonant  section. 

This  problem  is  but  one  of  many  that  the  expe- 
rienced staff  of  Andrew  engineers  are  called 
upon  to  solve.  As  qualified  experts  in  the  field 
of  FM,  radio  and  television  antenna  equipment 
Andrew  engineers  have  solved  many  problems 
tor  military  and  broadcast  engineers. 

FOR  THE  SOLUTION  OF  YOUR  ANTENNA  PROBLEMS 
,  .  .  FOR  THE  DESIGNING,  ENGINEERING,  AND  BUILD- 
ING OF  ANTENNA  EQUIPMENT  .  .  .  CONSULT  ANDREW 


•  Curve  shows  standing  waves 
determined  by  probing  electro- 
static field  in  "piccolo"  (section 
of  transmission  line  with  holes 
drilled  in  outer  conductor).  Wavy 
curve  represents  initial  condi- 
tions before  adjustment;  straight 
line  shows  the  final  result  after 
adjustment  of  matching  unit. 


ANDREW  CO. 

363  East  75th  Street,  Chicago  19,  Illinois 


•  Twm- barreled  dehydrat- 
ing unit  especially  designed 
for  WBEZ  bv  ANDREW  engi- 
neers. Design  permits  leav- 
ing one  cartridge  in  service 
while  the  other  cartridge  in 
being  recharged. 


WEST  DESCRIBES 
AD  ROLE  IN  WAR 

PAUL  B.  WEST,  president  of  the 
Assn.  of  National  Advertisers, 
speaking  before  the  Advertising 
Club  of  Washington  at  the  Hotel 
Statler  last  week,  urged  the  use 
of  the  advertising  medium  as  an 
aid  to  peace  in  bringing  the  facts 
before  the  public.  Mr.  West  stated 
that  the  program  to  provide  reem- 
ployment of  veterans  and  problem 
of  their  rehabilitation  will  require 
the  help  of  advertisers.  As  chair- 
man of  the  War  Advertising  Coun- 
cil, Mr.  West  reviewed  advertisers' 
help  in  selling  more  than  $800,- 
000,000  in  War  Bonds,  calling  it 
the  "greatest  sales  job  in  all  his- 
tory." Mr.  West  pointed  out  that  a 
public  opinion  poll  conducted  for 
the  Assn.  of  National  Advertisers 
has  revealed  that  more  than  85% 
of  the  people  interviewed  are 
aware  that  private  business  is 
using  much  of  its  advertieing  to 
tell  people  how  they  can  help  in 
the  war  effort. 

Plea  for  Seamen 

Citing  as  an  example  of  radio's 
wartime  roll  last  December's  ship- 
ping crisis,  Mr.  West  recalled  the 
plea  for  sufficient  numbers  of  mer- 
chant seamen  to  man  the  convoys. 
At  one  Atlantic  port,  Mr.  West 
said,  155  first  mates  were  needed, 
and  only  14  were  on  hand.  To  help 
alleviate  the  Merchant  Marine 
manpower  problem,  the  War  Ad- 
vertising Council  sprang  into  ac- 
tion, Mr.  West  said,  and  as  a  result 
all  the  December  and  January  con- 
voys sailed  on  time. 

The  Council,  Mr.  West  said,  in- 
tends to  continue  the  volunteer 
organization  "after  the  shooting 
stops,"  dedicating  the  forces  of 
advertising  which  it  represents  to 
the  public  service. 


Hodgson,  Marshall  Join 
Ivey  &  Ellington,  N.  Y. 

HYLAND  L.  HODGSON,  and 
Charles  R.  Marshal},  vice-presi- 
dents and  directors  of  J.  M.  Mathes 
Inc.,  New  York,  have  resigned  to 
join  Ivey  &  Ellington,  New  York. 
Now  a  vice-president  and  member 
of  the  board  of  directors  at  I&E 
Mr.  Hodgson  was  one  of  the  orig- 
inal group  which  organized  the 
Mathes  Agency.  As  vice-president 
in  charge  of  service,  his  accounts 
included  Ludens  Inc.  spot  radio  ad- 
vertiser for  Luden's  cough  products. 
Mr.  Marshall  who  had  been  with 
Mathes  since  1933  becomes  a  vice- 
president  at  I&E.  Both  will  service 
accounts.  A  third  Mathes  execu- 
tive, Charles  S.  O'Donnell  vice- 
president  in  charge  of  marketing, 
who  left  the  agency  in  January,  will 
shortly  open  a  public  relations  firm 
in  New  York,  specializing  in  Latin 
American  accounts. 

Following  the  resignations  by 
Messrs.  Hodgson  and  Marshall, 
Mathes  announced  the  election  of 
Hurley  G.  Hust,  account  executive, 
to  the  vice-presidency;  and  two 
new  account  executives — J.  Edson 
Poler,  and  Clay  W.  Stephenson  Jr. 
Mr.  Stephenson  was  at  one  time  ad- 
vertising director  of  Duncan  Cof- 
fee Co.,  Houston,  and  president  of 
Steele  Adv.,  in  that  city.  Mr.  Poler 
was  advertising  and  sales  promo- 
tion head  of  Esquire  Publishing 
Co.,  and  recently  held  a  similar  post 
at  Samter  Bros.,  Scranton,  Pa. 
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Its  <^rfai  in  a  Vbrar/ido! 


THE  POINT  we're  making  here  is — variety,  combined 
with  quality.  A  mighty  important  consideration  in 
the  life  of  a  program  director  .  .  .  and  a  station's 
balance  sheet. 

For  the  number  of  listeners  and  clients  you'll  attract 
is  in  pretty  direct  ratio  to  how  well  you  vary  your 
shows,  and  stilt  keep  them  appealing. 

That's  where  associated  is  your  best  bet! 

From  hillbilly  to  grand  opera,  from  jive  to  popular 


concert,  from  sacred  music  to  modern  dance  .  .  . 
ASSOCIATED  brings  you  all  this  and  showmanship,  too. 
Not  just  a  few  peaks  and  a  lot  of  fillers,  but  topnotch 
entertainment  value  throughout. 

The  word  is  getting  around  fast:  associated  offers 
most  hours  of  the  best  radio  music!  An  endless  stream 
of  big-time,  big-name,  big-audience  music . . .  designed 
for  maximum  use,  variety  and  sales  power! 

Get  the  facts  without  obligation.  Write  today  for 
the  associated  library  booklet! 


Assoelski  Plrocfram  Service 

25  West  45th  Street,  New  York  19,  N.  Y, 


MOST  Hours  of  the  Best  RADIO  Music  .  .  .  Represented  by  Loren  Watson,  400  Madison  Ave,,  N.  Y.  C. 


Delivered,  via  Radio 

EVERY  DAY,  almost  every  hour  of  this  war, 
history  is  made.  Precedents  topple  like  duck- 
pins.  Even  at  that  swift  pace,  radio  is  adding 
to  its  laurels. 

Last  Monday,  as  a  whole  world  listened,  Gen. 
Douglas  MacArthur  delivered  to  President 
Osmena  the  liberated  capital  of  the  Philip- 
pines. It  was  a  stirring  event.  After  three  years 
of  Japanese  occupation  Manila  was  free  and 
MacArthur  had  fulfilled  his  promise. 

All  American  networks,  in  a  pooled  broad- 
cast, carried  the  epoch-making  ceremony.  OWI 
relayed  it  over  American  shortwave  stations 
and  CIAA  facilities  carried  it  to  the  Latin- 
American  nations. 

Lt.  Col.  Abe  Schechter,  radio  officer  on  Mac- 
Arthur's  staff,  ai'ranged  the  broadcast,  just  as 
he  had  aligned  hundreds  of  international  pick- 
ups while  director  of  news  and  special  events 
at  NBC.  Acting  for  the  combined  networks  was 
Art  Feldman,  youthful  Blue  war  reporter,  who 
had  been  at  Abe  Schechter's  elbow  during  those 
years  at  NBC. 

That  broadcast  is  a  harbinger  of  the  job 
ahead  for  radio  in  the  mopping-up  phases  of 
the  war — and  the  writing  of  the  peace.  As  na- 
tions are  liberated,  the  world  will  eavesdrop. 
And  when  the  map  of  the  world  is  redrawn, 
radio  will  be  there. 

After  the  peace  is  written,  it  will  become 
free  radio's  big  function  to  help  maintain  the 
peace  by  keeping  the  world  informed,  and  by 
overtaking  the  lies  or  half-truths  of  upstart 
aggressors. 


Stop,  Look — They  Listen 

THINGS  ARE  happening  at  a  giddy  pace  over 
radio  commercials.  They  may  be  getting  out  of 
hand.  There's  a  lot  of  yipping  about  things 
that  aren't  germane. 

Let's  get  the  record  straight.  Some  months 
ago  WJR  Detroit  announced  it  would  ban  mid- 
dle commercials  in  news  programs.  Even  be- 
fore that,  the  networks,  goaded  by  their  affili- 
ates, had  agreed  to  eliminate  such  ill-contrived 
devices  as  cow-catcher  and  hitch-hiker  an- 
nouncements (but  they  haven't  to  date).  WW  J 
Detroit  later  threw  out  singing  and  transcribed 
spots.  Then  the  Post-Dispatch  in  St.  Louis 
loosed  a  haymaker  against  middle-commercials 
and  objectionable  sponsors  of  news  programs. 
Behind  the  powerful  editorial  prodding  of  that 
newspaper  the  crusade  has  snow-balled. 

All  these  efforts  in  the  interest  of  better  ra- 
dio are  fine. 

But  let's  not  go  overboard.  Some  folk,  in 
getting  aboard  the  bandwagon,  are  overdoing 
it.  One  newspaper  chain,  itself  in  radio  owner- 
ship, objects  to  radio  saying  "brought  to  you 
by"  in  its  news  broadcasts.  That's  getting  to 
the  below-the-belt  region.  Certainly  no  one 
properly  can  claim  radio  doesn't  label  news  as 
to  its  source.  Even  the  press  associations  and 
major  newspapers  now  credit  the  networks  for 
war  news  gathered  by  radio  correspondents — 
top-flight  newsmen  in  their  own  right.  Sta- 
tions credit  their  press  associations  (which 


they  pay  handsomely)  with  appropriate  "by- 
lines", not  only  because  it's  a  good  practice, 
but  because  it  has  prestige  value. 

The  fact  is  that  American  radio  is  the  best 
and  the  most  progressive  in  the  world.  Radio 
advertising  and  copy  techniques  are  better  to- 
day than  they  were  five  years  or  five  months 
ago.  They'll  be  better  five  months  from  now. 

Measure  newspapers  and  magazines  by  the 
same  standards  and  you'll  get  results  by-and- 
large,  that  are  no  better,  if  as  good.  There  are 
many  accounts  on  the  best  of  the  printed  pages 
that  can't  get  on  the  air.  Mutual,  newest  of 
the  networks,  has  just  turned  down  a  million- 
dollar  contract  from  a  national  proprietary 
account.  The  money  probably  will  be  spent  in 
newspapers  and  magazines. 

Let's  improve  radio  service.  But  let's  do  it 
on  the  basis  that  the  great  job  now  being  done 
can  be  done  a  little  better.  Let's  not  be  stam- 
peded by  zealots  who  don't  know  or  don't  care 
where  to  stop. 


Write-of-Way 

LELAND  STOWE,  the  distinguished  war  ob- 
server, reports  that  a  script  he  prepared  for 
broadcast  and  submitted  to  the  Army  Review 
Branch  in  accordance  with  his  commitments 
as  an  accredited  correspondent  was  held  up 
five  days  before  release. 

This  in  itself  is  lamentable,  but  possibly 
can  be  understood  if  one  concedes  that  a  mili- 
tary reviewer's  task  is  a  difficult  one  in  the 
face  of  that  inexorable  "chain  of  command." 
But  Mr.  Stowe  states  also  that  during  the 
period  he  was  awaiting  action  on  his  piece, 
he  was  visited  by  a  British  army  officer  who 
asked  him  not  to  use  the  material. 

The  script  was  Mr.  Stowe's  comment  on  the 
Greek  civil  strife,  an  account  predicated  on 
his  personal  observations  in  the  beleaguered 
land.  It  did  not  deal  gently  with  the  British 
position  in  the  matter. 

It  is  apparent  from  this  circumstantial  evi- 
dence that  our  respected  Ally  was  intent  upon 
a  project  of  political  censorship.  The  practice 
does  not  become  Great  Britain  or  any  other 
nation  which  is  in  this  war  to  unshackle  the 
peoples  of  the  world.  This  is  not  an  isolated 
instance,  nor  does  the  cloak  hang  only  on  the 
shoulders  of  Great  Britain.  American  officers 
heretofore  have  taken  liberties  in  the  name 
of  military  security. 

Censorship,  as  we  see  it,  is  a  two-edged 
weapon  of  war.  It  can  supply  information  to 
assist  our  armed  forces  in  prosecuting  our 
cause;  it  can  delete  material  which  harms 
that  effort  by  aiding  the  enemy.  This  is  the 
line  which  has  been  followed  by  Byron  Price, 
Director  of  Censorship,  and  it  is  granted  gen- 
erally that  his  administration  of  the  difficult 
task  has  been  an  intelligent  and  informed  one. 

This  policy  merits  study  because  the  prece- 
dents established  now  may  have  far-reaching 
and  serious  effects  on  the  availability  of  news 
at  the  peace  conference.  It  must  be,  most  agree, 
an  open  conference,  with  free  discussion  of  the 
issues.  The  purpose  of  censorship  in  wartime 
is  a  noble  one.  It  saves  lives.  It  saves  materials. 
But  intolerable  and  misdirected  censorship 
cannot  save  the  world.  Let's  look  now,  as  there 
is  ample  evidence  that  our  leaders  are  looking, 
toward  the  time  when  the  victors  will  fore- 
gather in  an  attempt  to  chart  a  better  world. 

Let's  look  and  remember  that  a  lasting  peace 
cannot  be  written  with  a  censor's  blue  pencil. 


CLYDE  MORTON  JOICE 

WITH  20  years  in  advertising  work  but 
no  radio  experience,  Clyde  Morton  Joice 
in  the  beginning  of  1940  left  the  agency 
he  was  connected  with  to  form  Good- 
kind,  Joice  &  Morgan.  He  immediately  became 
immersed  in  the  firm's  radio  activities  and  by 
the  end  of  the  same  year  the  agency  received 
an  award  from  the  Chicago  Federated  Adver- 
tising Club  for  producing  the  best  local  pro- 
gram in  Chicago. 

Today,  Clyde  supervises  the  creative  radio 
efforts  of  the  agency  originated  in  1938  by  Lew 
Goodkind  who  had  previously  handled  radio  for 
Lord  &  Thomas  for  nearly  a  decade.  Clyde 
had  left  Mitchell-Faust  after  20  years  to  go 
into  business  for  himself.  Raymond  R.  Morgan, 
operating  his  own  company  in  Hollywood, 
completed  the  new  triumverate,  managing  its 
operations  on  the  coast. 

Born  in  Wells,  Minn.,  Dec.  23,  1889,  Clyde 
was  graduated  from  Hyde  Park  high  school  in 
Chicago  and  then  spent  a  year  and  a  half  han- 
dling inquiries  for  a  correspondence  school.  His 
earnings  enabled  him  to  enroll  at  the  U.  of 
Chicago  where  among  his  fellow-students  were 
Paul  Hoffman  of  Studebaker,  Ralph  Rosen- 
thal of  Arthur  Meyerhoff  and  Hilmar  Bauk- 
hage. 

After  graduation  from  the  University,  Clyde 
entered  law  school  but  before  finishing  the  so- 
called  "Wilson  depression"  forced  him  to  return 
to  work.  He  entered  merchandising — and 
stayed,  first  selling  typewriters  and  then,  in  the 
spring  of  1915,  joining  the  advertising  depart- 
ment of  The  Fair,  Chicago  department  store. 

Within  a  few  months  he  was  producing  the 
greater  part  of  the  store's  newspaper  and  di- 
rect mail  advertising.  Some  two  years  later, 
he  was  made  advertising  manager,  responsi- 
ble for  an  annual  budget  of  close  to  $500,000. 

Clyde  entered  the  Mitchell-Faust  Adv.  Agen- 
cy in  1920,  soon  becoming  associate  copy  chief. 
In  1927,  he  was  made  copy  chief,  supervising 
such  accounts  as  Armour  &  Co.,  General  Mo- 
tors Truck,  Ward  Baking  Co.  and  Dr.  West's 
Tooth  Brush.  He  was  named  vice-president  in 
1933. 

As  president  of  Goodkind,  Joice  &  Morgan, 
Clyde  supervises  an  assortment  of  accounts  in- 
cluding Planters  Peanuts,  Goldenrod  Ice  Cream, 
Hooker  Glass  &  Paint,  Iowa  Soap  Co.  and  Jewel 
Tea  Co.  The  agency's  success  in  radio  after  its 
first  year  has  acted  as  a  spur  on  its  activities. 
Each  of  the  partners  has  gone  after  business, 
travelling  nearly  50,000  miles  in  a  year,  visiting 
radio  stations,  working  with  sales  crews,  mak- 
ing radio  expenditures  pay. 

Clyde  is  the  father  of  two  children.  His  son, 
Lt.  John  Alden  Joice,  is  with  the  Army  Air 
{Continued  on  page 
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Two'down  in  front ". . .  for  History! 


NOVEMBER  19th,  1919—10:30  p.m.  The  Senate  galleries 
were  jammed  by  tense  crowds.  Hundreds  overflowed 
into  the  corridors  outside,  unable  to  get  into  the  Senate 
Chamber, 

Four  months  of  fiery  debate  on  the  League  Covenant  and 
the  Versailles  "Treaty.  Millions  sat  at  home— wondering  what 
their  representatives  had  to  say. 

Today,  the  very  same  legislative  body  faces  the  very  same 
momentous  task.  But  today,  in  the  Metropolitan  area  alone, 
hundreds  of  thousands  of  people  have,  in  effect,  front-row 
seats  for  the  drama  of  democracy  as  it  unfolds  in  the  halls  of 
Congress. 

Because,  through  stirring  re-enactment  each  Sunday  from 
3:30  to  4:00  p.m.,  WMCA  takes  its  listeners— for  the  first 
time  in  radio— into  those  chambers  where  today's  and  to- 
morrow's history  is  created. 

WMCA's  "Halls  of  Comgress"  is  based  directly  upon 
the  Congressional  Record.  With  "chaff"  removed  by  skillful 
editing,  with  human  interest  supplied  by  a  special  reporter 
sitting  in  on  each  session  and  with  roles  of  legislators  per- 


formed by  professional  actors  ...  the  pages  of  the  Record 
spring  to  life. 

No  radio  play  can  surpass,  in  vividness  and  meaning,  these 
dramatizations  of  the  week's  debates  in  Congress  ...  no 
"documentary"  program  can  perform  a  greater  service  for 
Americans. 

"Halls  of  Congress"  is  available  for  sponsorship.  Avail- 
able to  an  advertiser  who  wants  to  be  identified  with  a  pro- 
gram that  already  occupies  a  unique  place  in  radio  .  .  .  and 

in  the  minds  of  its  listeners. 


wmca 

FIRST  ON  NEW  YORK'S  DIAL  ...  570 


REPRESENTED  BY  WEED  AND  COMPANT 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
HaUfax,  Nova  Scotia,  to  tell 
the  time. 

— • — 

Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping  Up  the  Old  Traditions! 

Traditions,    However,    Don't  Get 
Much  Business. 

CHNS  DOES— Try  It. 


W§7S 


e  IIEADLEY  -  REED  CO. 


/  630  KILOCYCLES 
5000  WATTS  Full  Time 
BLUE  NETWORK 


NOTES 


EDGAR  KOBAK,  MBS  president,  was  to 
leave  New  York  last  Sunday  for  a  week 
business  trip  to  the  Midwest.  He  ar- 
rives in  Chicago  Monday  and  proceeds 
from  there  to  Omaha  accompanied  by 
ADOLPH  HULT,  Midwest  sales  manager 
of  Mutual,  and  DAN  ORTH,  MBS  sales- 
man, both  of  WGN,  Mutual's  Chicago 
station.  Mr.  Kotaak  will  address  the 
Omaha  Adv.  Club  Tuesday  evening.  He 
will  be  back  In  Chicago  Wednesday 
through  Friday,  returning  to  New  York 
Saturday. 

HUBBELL  ROBINSON  Jr.,  vice-president 
in  charge  of  programs  and  production 
for  the  Blue  Network,  left  Feb.  25  for 
a  month  trip  to  the  West  Coast,  stop- 
ping off  in  Chicago  en  route. 
ARTHUR  WEILL,  former  daytime  op- 
erations manager  of  WHN  New  York,  has 
been  appointed  comptroller.  He  suc- 
ceeds JACQUES  VAN  STRATEN,  who 
has  been  elected  assistant  treasurer  of 
MGM  International  Films  Corp.,  sub- 
sidiary of  Loews  Inc.,  WHN  owner. 
WAYNE  HUTCHINSON,  former  an- 
nouncer with  KSO  and  KRNT  Des 
Moines,  replaces  Mr.  Weill  as  daytime 
operations  manager. 

NAOMI  FINE  has  Joined  WMCA  New 
York  as  sales  promotion  manager,  re- 
placing HOWARD  KLARMAN,  Who  has 
been  made  account  executive.  Miss 
Fine  goes  to  WMCA  from  CBS  radio 
sales,  working  on  promotion  of  CBS- 
owned  stations.  Previously  she  was  as- 
sistant promotion  manager  of  CBS  New 
York  afaiiate,  WABC. 
B.  MARSCHNER  has  been  transferred 
from  MBS  sales  department  to  take 
charge  of  personnel,  replacing  GLADYS 
HARDING,  resigned. 

HERBERT  E.  TAYLOR  Jr.,  former  as- 
sistant director  of  sales  of  Allen  B. 
DuMont  Labs.,  Passaic,  N.  J.,  has  been 
appointed  director  of  transmitter  equip- 
ment sales. 

RICHARD  F.  FROHLICH,  former  assist- 
ant to  the  late  ROBERT  L.  MURRAY, 
public  relations  director  of  ASCAP,  has 
been  placed  in  charge  of  the  depart- 
ment. VIRGINIA  SHEA  has  been  named 
editor  of  ASCAP's  radio  program  serv- 
ice. 

HARRY  A.  COOPER,  former  West  Vir- 
ginia newspaper  man  and  more  recent- 
ly with  the  sales  department  of  WBLK 
Clarksburg,  W.  Va.,  has  joined  the  com- 
mercial staff  of  WMMN  Fairmont, 
W.  Va. 

DAN  SHERIDAN  has  been  named  man- 
ager of  CKMO  Vancouver,  replacing 
ROY  WRIGHT.  Mr.  Sheridan  is  a  for- 
mer sportscaster  on  U.  S.  West  Coast 
stations. 

SPENCE  CALDWELL,  manager  of  CJBC 
Toronto,  has  resigned  effective  March 
15  to  become  director  of  the  transcrip- 
tion division  of  All-Canada  Radio  Fa- 
cilities with  headquarters  at  Toronto. 
Before  Joining  CJBC  he  was  manager 
of  CKWX  Vancouver.  His  new  post 
returns  him  to  the  Taylor-Pearson - 
Carson  organization  with  which  he 
had  been  connected  for  15  years  prior 
to  Joining  CJBC. 

JEAN  ELDRIDGE  of  the  Chlcaeo  office  of 
Broadcasting  and  FRED  KLEIN,  time- 
buyer  at  Dancer  -  Fitzgerald  -  Sample, 
Chicago,  have  announce^  their  engage- 
ment. 

GERALD  N.  IRWIN,  formerly  with  Jo- 
seph Katz  Agency  and  Newell-Emmett. 
New  York,  has  joined  the  sales  de- 
partment of  WSGN  Birmingham. 

ROBERT  MENAUGH,  superintendent 
of  the  House  radio  gallery  of  Con- 
gress, on  leave  as  executive  officer  of 
the  War  Intelligence  Division,  Bureau 
of  Public  Relations,  War  Dept.,  has 
been  promoted  from  captain  to  major. 


Our  Respects  to 

(Continued  from  page  i2) 
Corps  flying  the  Hump  in  India, 
and  his  daughter  Priscilla  is  a 
sophomore  at  his  old  Alma  Mater. 
Clyde's  hobbies  are  golf  and  swim- 
ming and  he  takes  an  active  part 
in  church  and  civic  affairs  in  Evan- 
ston,  where  he  resides. 


Comdr.  Yoder 

serve.  James  R. 


COMDR.  YODER  BACK 

AS    KOA  MANAGER 

LT.  COMDR.  Lloyd  E.  Yoder  has 
resumed  his  post  as  general  man- 
ager of  NBC's  Denver  station  KOA, 
Frank  E.  Mullen,  NBC  vice-pres- 
ident and  general 
manager  an- 
n  o  u  n  c  e  d  last 
week.  Mr.  Yoder, 
who  took  up  his 
former  duties  at 
KOA  last  Thurs- 
day, relinquished 
the  post  over  two 
and  a  half  years 
ago  to  assume  ac- 
tive service  in  the 
U.  S.  naval  re- 
MacPherson,  who 
has  been  in  charge  of  management 
in  the  interim,  has  been  named  as- 
sistant manager,  in  charge  of  all 
commercial  activities.  Robert  H. 
Owen  continues  as  assistant  man- 
ager in  charge  of  engineering. 

Welcoming  Mr.  Yoder  back  to 
the  company,  Mr.  Mullen  said,  "It 
will  be  a  great  pleasure  indeed 
when  hostilities  cease  that  we  are 
able  to  bring  back  into  the  service 
of  the  company  so  many  men  and 
women  now  in  the  armed  forces." 

A  graduate  of  Carnegie  Tech, 
and  a  member  of  its  football  team, 
Mr.  Yoder  served  successively  as 
radio  editor  of  a  Pittsburgh  news- 
paper; announcer  of  WCAE  Pitts- 
burgh; NBC  staff  announcer;  chief 
of  NBC's  West  Coast  press  depart- 
ment, becoming  KOA  general  man- 
ager in  October  1939. 


William  J.  Cord 

WILLIAM  J.  CORD,  28,  son  of  Er- 
rett  L.  Cord,  owner  of  KFAC  Los 
Angeles  and  former  automobile 
manufacturer,  died  last  Monday 
after  an  accidental  fall  from  a  pent- 
house balcony.  Police  said  the 
young  man  called  to  friends,  "see 
how  strong  I  am,"  attempted  a 
hand  stand  on  the  balcony  railing 
and  fell  28  feet  to  the  marble 
floor. 


SGT.  RICHARD  B.  WESTERGAARD,  on 

leave  as  vice-president  of  Scripps-How- 
ard  Radio  Inc.  and  general  manager  of 
WNOX  Knoxville,  is  now  "somewhere 
in  Prance,"  attached  to  an  engineering 
combat  battalion. 


KEITH  KIGGINS,  Blue  vice-president 
in  charge  of  station  relations.  New 
York,  is  in  Hollywood  for  conferences 
with  DON  SEARLE,  western  division 
general  manager  of  that  network. 

ARTHUR  H.  CROGHAN,  vice-president 
and  sales  manager  of  WJBK  Detroit,  has 
resigned  from  the  station,  retaining  his 
interest  as  minority  stockholder.  He 
plans  to  spend  a  month  in  Mexico,  ar- 
riving in  Los  Angeles  around  the  first 
of  May. 

DON  NORMAN,  manager  of  NBC  west- 
ern division  spot  sales,  has  been  trans- 
ferred to  New  York. 

JAMES  A.  KENNEDY,  general  attorney 
of  All  America  Cables  and  Radio  Inc.. 
affiliate  of  International  Telephone  & 
Telegraph  Corp.,  has  been  elected  a 
vice-president.  Mr.  Kennedy  was  with 
the  FCC  from  1934-1941,  serving  the 
last  four  years  as  assistant  general 
counsel. 

MAJ.  EDNEY  RIDGE,  general  manager 
and  owner  of  WBIG  Greensboro,  N.  C, 
has  been  named  commander  of  the 
North  Carolina  division  of  the  Sons 
of  Confederate  Veterans. 

HENRY  P.  JOHNSTON,  vice-president 
and  general  manager  of  WSGN  Birm- 
ingham, has  been  reelected  to  the 
board  of  directors  of  the  Planters  & 
Merchants  Bank  of  Unlontown,  Ala.  Mr. 
Johnston  also  has  been  appointed  class 
agent  for  the  1929  class  of  Washington 
&  Lee  U.,  Lexington,  Va. 


You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000  Jewish    speaking  persons 

1,523,000   Italian    speaking  persons 

1,235,000   German  speaking  persons 

660,000   Polisli    speaking  persons 

e 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy., 


SOOO  WATTS  DIRECTIONAL  OVER  NEW  YORK 
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A  ride  of  the 
West.  Solid  timbers  up  to 
136  feet  long  for  Navy  boat 
keels  help  speed  the  eclipse 
of  the  Rising  Sun.  After  the 
war,  thin  boards  from  the 
v/orld's  largest  stand  of 
White  Pine  will  be  glued 
into  giant  beams  to  extend 
prosperity  into  the  post- 
war era. 


iride  of  the 
West — truly  descriptive  of 
KHQ.  Its  828-foot  tower, 
a  landmark  in  this  area;  its 
ideal  wave  length ;  its  power- 
ful signal;  its  high  Listener 
Rating;  its  complete  cover- 
age; its  one-medium  cost; 
all  these  make  it  a  "must" 
in  every  well-planned  sales 
campaign. 


rHE    ONLY    SINGLE    MEDIUM    COMPLETELY    COVERING    THE    INLAND  EMPIRE 


Owned  and  Operated  by 

LOUIS  WASMER,Ineorporated 

Radio  Central  Building  Spokane,  Wash. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC 
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NORTHERN  FLORIDA'S 
BEST  RADIO  "BUY" 
•  Send  for  Details  • 


Today  and 
Tomorrow 


In  war  or  peace,  business  booms 
in  Winston-Salem.  Great  indu'stries, 
thriving  agriculture,  INCOME!  Give 
your  product  a  chance  by  using  a 
station  that's  famous  for  its  sale- 
ability! 

WAIR 

Winston-Safem,  North  Carolina 
Representative:  The  Walker  Company 
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Reinsch  Is  Named  NAB 
Large   Station  Director 

J.  LEONARD  REINSCH,  manag- 
ing director  of  the  Gov.  James  E. 
Cox  radio  stations — WSB  Atlanta, 
WHIO  Dayton,  and  WIOD  Miami- 
last  week  was 
elected  director- 
at-large  of  the 
NAB  for  large 
stations.  He  will 
complete  the  un- 
expired p  o  r  t  - 
tion  of  the  term 
of  Hugh  Feltis, 
who  resigned  fol- 
lowing his  elec- 
tion to  the  pres- 
idency of  Broad- 
cast Measurement  Bureau  in  Janu- 
ary. 

A  veteran  of  20  years  in  radio 
at  36,  Mr.  Reinsch  was  radio  di- 
rector of  the  Democratic  National 
Committee  during  the  last  Pres- 
idential campaign.  He  has  served 
on  the  NAB  legislative  committee. 

Mr.  Reinsch  was  named  large 
station  director  by  the  board,  be- 
cause of  his  identity  with  WSB,  a 
50,000  w  clear  channel  station.  He 
makes  his  home  in  Atlanta. 


Mr.  Reinsch 


Mahoney  to  Chicago 

JAMES  MAHONEY  last  week 
became  head  of  Mutual's  new  sta- 
tion relations  department  in  Chi- 
cago, established  in  keeping  with 
the  network's 
policy  of  expan- 
sion and  service 
to  alRliates.  Mr. 
Mahoney  has 
been  headquar- 
t  e  r  e  d  in  New 
York  as  manager 
of  the  western  di- 
vision station  re- 
lations. Plans  for 
the  Chicago  office 
were  announced 
last  month  by  Adolph  N.  Hult, 
western  sales  manager  [Broad- 
casting, Feb.  5].  Mr.  Mahoney's 
offices  are  at  441  N.  Michigan  Ave. 
Carl  Haverlin  is  vice-president  in 
charge  of  station  relations. 


Mr.  Mahoney 


Roemer  Appointed 

H.  C.  ROEMER,  former  vice-pres- 
ident in  charge  of  the  Federal 
Telephone  &  Radio  Corp.,  has  been 
appointed  executive  vice-president 
of  the  company,  an  IT&T  affiliate. 
T.  M.  Douglas  has  been  placed  in 
charge  of  operations  in  the  radio, 
telephone  and  general  manufactur- 
ing divisions.  E.  N.  Wendell,  vice- 
president,  assumes  direction  of  the 
radio  division  while  R.  E.  Smith, 
vice-president,  continues  to  head 
the  telephone  division.  Directing 
the  general  manufacturing  division 
is  C.  E.  Freid. 


Hays  OPA  Consultant 

HERMAN  S.  HAYS,  manager  of 
field  service  engineering,  Philco 
Radio  &  Television  Corp.,  Phila- 
delphia, has  been  appointed  a  con- 
sultant to  the  Service  Trades  Price 
Branch  of  OPA.  Mr.  Hays  will 
advise  OPA's  national  office  chiefly 
on  matters  relating  to  radio  and 
household  appliance  repairs. 


LISTENING  post  to  receive  foreign 
l)roadeiists  has  been  constructed  by 
the  engineering  department  of  KRNT 
Des  Moines.  Special  programs,  ana- 
lyzing foreign  broadcasts,  are  to  be 
presented. 


BEHIND 
ISiIKE 


CAROL  IRWIN,  Who  has  been  In  charge 
of  daytime  radio  for  Young  &  Rubicam, 
New  York,  has  joined  the  Blue  Network 
as  a  member  of  the  talent  and  program 
development  division,  program  depart- 
ment. Miss  Irwin  primarily  will  be  con- 
cerned with  daytime  programming 
problems  at  the  Blue. 
ROY  PORTER,  NBC  war  correspondent, 
has  recovered  from  the  effects  of  a 
tropical  disease  contracted  while  cov- 
ering for  NBC  in  the  China-Burma- 
India  area,  and  is  expected  to  leave  mo- 
mentarily for  the  European  area.  Mr. 
Porter  returned  to  this  country  five 
months  ago  from  Chungking. 
W.  W.  BLAIR,  night  traffic  manager  of 
the  Blue  Network  central  division  and 
chief  engineer  of  United  Broadcasting 
Recording  Studios,  Chicago,  has  re- 
signed both  positions  to  become  pro- 
gram and  production  manager  of 
WHGB  Harrisburg,  Pa.  Replacing  him 
as  night  traffic  manager  of  the  Blue 
is  CLARENCE  HEIDER,  NBC  Chicago 
studio  engineer. 

DAN  CAVITT,  formerly  announcer  at 
WTMJ  Milwaukee,  has  joined  WCFL 
Chicago. 

HARRY  CHRISTIAN,  formerly  in  ama- 
teur theatrical  work,  has  Joined  the 
announcing  staff  of  WCFL  Chicago. 
ALEX  DREIER,  NBC  commentator,  is 
the  father  of  a  girl. 
JACK  STODELLE,  formerly  with  KFXM 
San  Bernardino  and  released  from  the 
Marines,  has  joined  KOY  Phoenix  as 
announcer-operator.  NADA  MATANO- 
VICH,  new  to  radio,  has  joined  the 
KOY  continuity  department. 
HUNTER  L.  SCOTT,  former  advertis- 
ing and  sales  promotion  manager  for 
Sun-Maid  Raisin  Growers,  Fresno,  Cal., 
has  been  appointed  manager  of  the 
news  and  special  events  department 
of  KPO  San  Francisco,  succeeding 
CHARLES  COONEY,  resigned. 
RICHARD  OLDS  of  Cleveland  has  joined 
the  announcing  staff  of  WMAN  Mans- 
field, O. 

WILLIAM  E.  CLOSE  Jr.,  formerly  with 
WCOL  Columbus,  O.,  Is  now  a  mem- 
ber of  the  announcing  staff  of  WWVA 
Wheeling,  W.  Va. 

JACK  WILSON  has  been  added  to 
CFRN  Edmonton  as  staff  announcer 
after  serving  41/2  years  in  the  RCNVR. 
He  was  aboard  the  HMCS  Ottawa  when 
it  was  torpedoed.  He  suffered  a  leg 
injury. 

JAMES  J.  McNEAR,  former  WFBL  Syr- 
acuse announcer,  has  been  commis- 
sioned an  ensign  in  the  Navy  after 
completing  his  V-12  training.  He  is 
stationed  at  the  Landing  Craft  School, 
Coronada,  Cal. 

ELINOR  LEE,  women's  director  of 
WTOP  Washington,  has  been  reelected 
for  a  second  term  as  radio  represen- 
tative to  the  standing  committee  of 
Mrs.  Roosevelt's  Press  Conference  Assn. 
TOM  ALBRECHT  of  Milwaukee  is  a 
new  member  of  the  announcing  staff 
of  V7TMC  Ocala,  Fla. 
LT.  JOHN  GAULT,  former  Washington 
and  Kansas  City  radio  producer  now 
assigned  to  Armed  Forces  Radio  Serv- 
ice, Hollywood,  on  Feb.  25  married 
Virginia  Drake  of  San  Francisco. 
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Heads  Service  Programs 

MRS.  HARRIET  PRESSLY  is  new 
director  of  public  service  programs 
atWPTF  Raleigh,  Manager  Richard 
H.  Mason  has  announced.  She  will 
maintain  and  strengthen  station 
relations  with  public  service  groups 
including  all  branches  of  the  Armed 
Forces.  Mrs.  Pressly  is  a  graduate 
of  Goucher  College;  Baltimore,  and 
came  to  Raleigh  in  1919  as  faculty 
member  of  the  science  department 
of  Peace  Junior  College.  She  mar- 
I'ied  Dr.  W.  C.  Pressly,  president 
of  Peace,  in  1921.  She  is  the  mother 
of  five  children,  made  her  radio 
debut  in  1939  doing  a  15-minute 
women's  and  children's  broadcast 
once  a  week.  She  now  writes  and 
produces  We  the  Women. 


ROBERT  T.  PRICE,  writer  on  NBC  Bob 
Hope  Show,  is  the  father  of  a  girl. 

FORDYCE  W.  COWING,  assistant  ex- 
ecutive officer  of  Armed  Forces  Radio 
Service,  Hollywood,  has  been  promoted 
to  captain.  Prior  to  his  entry  into  the 
Army,  Capt.  Cowing  was  announcer  of 
WHEC  Rochester,  N.  Y. 
ROBERT  B.  MacDOUGALL,  president  of 
Region  1  of  the  Assn.  for  Education  by 
Radio,  has  joined  WAAT  Newark  as 
director  of  educational  activities.  Now 
radio  lecturer  at  Newark  State  Teach- 
ers' College,  Mr.  MacDougall  Is  first  vice- 
president  of  the  Radio  Council  of  N. 
J.  Other  staff  additions  are  ED  COSS- 
MAN,  new  to  radio,  as  director  of  war 
activities;  and  ED  LAUX,  as  night 
news  editor.  Mr.  Laux  recently  returned 
from  service  with  the  Army,  was  for- 
merly announcer  at  WAAT. 

DAVE  MOORE,  formerly  on  the  editorial 
staff  of  Billboard,  on  March  5  becomes 
publicity  director  of  KMOX  St.  Louis. 
On  Jan.  27  Mr.  Moore  married  SHIRLEY 
McKINNEY,  formerly  of  the  guest  re- 
lations department  of  the  Blue,  Chicago. 

BOBETTE  RYAN  has  been  named  Mu- 
tual traffic  manager  of  WIP  Philadel- 
phia. Succeeding  her  as  program  con- 
tinuity coordinator  is  ALICE  HYAM, 
shortwave  monitor. 

JOAN  KESSLER  of  the  program  de- 
partment of  WFIL  Philadelphia  on  Feb. 
24  was  married  to  Coast  Guard  SP  .2/c 
Howard  Holler  in  Hatboro,  N.  J. 

JACK  GULLER,  formerly  at  WBTM 
Danville,  Va.  has  joined  WBOC  Salis- 
bury, Md.  as  announcer. 

OTT  ROUSH  of  Jackson,  Tenn.,  has 
replaced  JACK  WOLEVER  as  program 
director  of  WSIX  Nashville  and  JACK 
ORTON  has  joined  the  WSIX  announc- 
ing staff. 

BILL  TALBOT,  formerly  of  KSLM  Sa- 
lem, Ore.,  Is  now  morning  newscaster 
on  KOIL  Omaha. 

GENE  THOMAS,  formerly  of  WJR  De- 
troit, has  joined  the  announcing  staff 
of  WWDC  Washington,  D.  C. 

LT.    COL.    TRUE    E.    BOARDMAN  of 

Armed  Forces  Radio  Service,  Hollywood, 
has  returned  from  survey  of  AFRS  in- 
stallations in  Great  Britain,  Prance  and 
Italy  and  will  soon  resume  duties  as 
officer  In  charge  of  troop  information. 


KSEI 

POCATELLO  •  IDAHO 
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Here's  Power  That  is  Making 
A  GREATER  INDUSTRIAL  KNOXVILLEI 


WBIR 


covers  more 
than  75% 
of  the  populous, 
concentrated 
Knoxville  Market 
.  .  .  most  efficiently! 
Ask  a  John  E.  Pearson 
man  about  us. 


This  is  but  one  of  the  many  TVA  dams  and  electric  plants 
at  Knoxville's  "back  door"  that  is  furnishing  industrial  Knoxville 
with  power— POWER  THAT  IS  MAKING  KNOXVILLE  ONE  OF 
AMERICA'S  FASTEST  GROWING  INDUSTRIAL  MARKETS.  Knox- 
ville has  set  nation-wide  records  in  sales  increases  during  the 
past  few  months.  It  is  also  a  great  distribution  center  for  East 
Tennessee.  The  population  of  greater  Knoxville  is  now  over 
201,000  people.  Let  WBIR  supply  you  with  up-to-the-minute 
data  on  this  important  market. 

•    KNOXVILLE  IS  THE  HOME  OF  TVA  • 


Blue 


WBIR 


A  NUNN  STATION 


KNOXVILLE,  TENN. 

JOHN  P.  HART,  MGR. 


Network 


onlne'ffou/i' 


FEmnt  OF 


WHKC 

COLUMBUS 

Goes  Full  Time  Day  £r  N/ght 
★ 

Double  Power 
News  Every  Hour  On  the  Hour 
New  Wove  Lensth  — 610  KC. 
Central  Ohio's  Only  Mutual  Station 


NATIONAL  REPRESENTATIVE 
RADIO  ADVERTISING  CO. 

521  5th  Ave.  New  York  City 
333  N.  Michigan  Ave.,  Chicago,  III. 


years  of 
profitable 
peach  fuzz 

Each  year  over  2  million  bushels... 
10%  of  all  the  peaches  produced  in 
the  whole  South. . .picked  in  Spar- 
tanburg County  alone! 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Hom»  of  Comp  Crof 

5000  watts  Doy,  1000  watts  Night 
950  kilocycles.  Rep.  b/  HolNngber/ 
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MRS.  DOROTHY  HELM,  formerly  of 
WDLP  Panama  City,  Pla.,  has  joined 
the  continuity  staff  of  WSGN  Birming- 
ham, Ala.  DAVID  GOODMAN,  formerly 
of  KFEL  Denver,  is  a  new  WSGN  an- 
nouncer. JACK  SHACKLETT,  formerly 
on  the  WSGN  sales  staff,  has  been 
named  program-production  manager. 
LARRY  KEITH,  announcer  at  WSGN 
Birmingham,  and  Mary  Elizabeth  Brow- 
der  have  been  married. 
RICHARD  HUBBELL,  broadcasting  pro- 
duction manager  of  Crosley  Corp.,  Cin- 
cinnati, is  author  of  a  new  book  "Tele- 
vision: Programming  and  Production" 
which  will  be  published  this  spring  by 
Murray  HUl  Books  Inc.,  technical  divi- 
sion of  Farrar  &  Rhinehart,  New  York. 
He  also  wrote  "4000  Years  of  Televi- 
sion." 

DOUGLAS  W.  OLIVER,  formerly  with 
WLAW  Lawrence,  Mass.,  has  joined  the 
announcing  staff  of  WJHP  Jacksonville. 
Fla. 

RAY  HERBERT  GUNCKEL  Jr.,  recently 
promoted  from  announcer-news  editor 
to  production  manager  of  WJHP  Jack- 
sonville, Fla.,  on  March  3  was  mar- 
ried to  Blanche  Jones. 
SCOTT  DAVIS,  formerly  of  WXYZ  De- 
troit, and  PAUL  CRAWFORD,  previous- 
ly of  KWKH  Shreveport,  La.,  are  new 
mernbers  of  the  announcing  staff  of 
KNOE  Monroe,  La.  JUDITH  LAWTON, 
formerly  of  WDSU  and  WNOE  New 
Orleans,  has  been  appointed  program 
director. 

HARLEY  WEST,  formerly  with  WMRN 
Marion,  O.,  is  a  new  addition  to  the 
WSPD  Toledo  announcing  staff. 
TONY  PARRISH,  formerly  with  WTAB 
Norfolk,  has  joined  WTOP  Washington 
as  announcer. 

JOHANNES  STEEL,  commentator  on 
WHN  New  York,  has  been  appointed 
associate  editor  of  Bead  and  Facts 
magazines. 

JANE  DUNBAR,  former  scriptwriter  at 
WICA  Ashtabula,  O,  during  her  summer 
vacations,  has  joined  WMRN  Marion. 

O.  as  music  director.  _^   ^ 

MAXINE  KEITH,~radio  and  television 
consultant  and  conductor  of  From  Me 
to  You  on  Mutual,  has  joined  the 
American  Women's  Voluntary  Services 
as  head  of  the  national  radio  depart- 
ment. 

GORDON  HEATH,  announcer,  heard  on 
several  WMCA  New  York  programs  and 
who  has  been  associated  with  WLIB  and 
WNYC  New  York,  has  joined  the  an- 
nouncing staff  of  WMCA. 
BILL  CORUM,  who  has  been  handling 
the  color  work  on  the  Gillette  Safety 
Razor  Corp.  Friday  night  boxing  bouts 
on  Mutual,  has  been  replaced  by  STEVE 
ELLIS,  who  in  addition  to  a  sports 
and  record  program  on  WMCA  New 
York  covers  fights  on  WNBT,  NBC  tele- 
vision station.  DON  DUNPHY  continues 
to  handle  play-by-play  coverage  of  the 
Gillette  fights. 

PAT    BRENNAN    and    ALICE  FELLER 

have  joined  the  promotion-publicity 
staff  of  WOL  Washington  as  assistants 
to  TOM  MEANS,  director  of  promotion 
and  publicity. 

ROSALIE  GRAINER  has  been  named 
head  of  KFI  Los  Angeles  commercial 
transcription  department. 
VIOLET  HELGREN,  head  of  the  KNX 
Hollywood  script  department,  and 
James  O'Keefe  of  Los  Angeles  were 
married  In  Las  Vegas  Feb.  19. 
LEON  BLUM,  former  assistant  director 
of  serious  music  at  CBS,  is  now  serv- 
ing as  producer-director  on  Dr.  A.  L. 
Sachar,  Blalne-Thompson  Co.  package 
program  presented  for  several  spon- 
sors on  WOR  New  York. 
BOB  KELLEY,  sports  editor  of  WGAR 
Cleveland,  has  been  inducted  and  as- 
signed to  the  Navy. 

BALDWIN  SULLIVAN,  NBC  Hollywood 
photo  editor,  has  been  named  head 
of  the  new  network  western  division 
photographic  department. 


KALE  Names  Osborne 

CLAY  OSBORNE,  formerly  chief 
of  the  Japanese  section,  overseas 
division  of  OWI,  has  been  named 
program  director  of  KALE  Port- 
land, Ore.  Prior  to  his  OWI  affilia- 
tion Mr.  Osborne  was  with  KFI 
Los  Angeles  as  production  manager 
and  later  became  West  Coast  man- 
ager of  Russel  M.  Seeds  Co.,  Holly- 
wood. 


STERLING  ADV.,  New  York,  has 
been  appointed  to  handle  WHDH  Bos- 
ton. I{)mmiinuel  Levine  is  account  ex- 
ccutive. 


HERE  IS  the  famed  "Voice  of 
Savannah",  Pvt.  CliflFord  M.  Clarke, 
of  the  American  Forces  Network, 
reputedly  the  most  decorated  an- 
nouncer in  the  European  Theatre 
[Broadcasting,  Feb.  26].  The  for- 
mer WSAV  Savannah  announcer 
has  been  awarded  the  Silver  Star, 
the  Bronze  Star,  and  the  Purple 
Heart  with  Oak  Leaf  Cluster. 


V-D  Program  Survey 

INDICATING  an  enlightened  stand 
on  formerly  taboo  health  problems, 
approximately  40  stations  when 
queried  by  the  OWI  Domestic  Ra- 
dio Bureau  about  carrying  a  pro- 
gram on  venereal  diseases  with  very 
few  exceptions  agreed  they  would 
if  the  program  were  in  good  taste 
presenting  well-known  experts  and 
not  in  dramatized  form.  The  query 
was  a  sampling  to  gauge  the  over- 
all reaction.  At  the  request  of  the 
Public  Health  Service  a  15-minute 
disc  has  been  prepared  using  one 
authority  each  from  the  Army, 
Navy  and  Public  Health  Service. 
It  will  be  distributed  to  a  large  list 
of  stations  throughout  the  country. 


Kaplan  Now  Major 

PROMOTION  of  Ben  Z.  Kaplan  to 
the  rank  of  major  has  been  an- 
nounced by  Mediterranean  Allied 
Air  Forces  headquarters.  Chief  of 
the  hometown  section  of  MAAF 
public  relations,  Maj.  Kaplan,  26, 
was  formerly  on  WOAI  San  An- 
tonio as  a  news  reporter. 


AFFILIATED  WITH  THE 


WTMV  PURCHASED 
BY  JOHISS  FAMILY 

PURCHASE  of  WTMV  East  St. 
Louis,  111.,  by  the  Johns  family  of 
St.  Paul  and  Chicago  for  $105*000, 
from  C'arlin  S.  French,  owner  and 
general  manager,  was  announced 
last  week,  subject  to  FCC  approval. 
The  station  operates  on  1490  kc 
with  250  w  and  provides  service  in 
the  St.  Louis  market. 

Under  the  agreement,  Mrs.  Pen- 
rose H.  Johns  would  acquire  60%; 
Myles  H.  Johns  20%;  Lt.  William 
F.  Johns  Jr.  10%.  Myles  Johns 
would  be  executive  director  and 
Michael  Henry,  formerly  assistant 
manager  of  WTMV,  would  be  sta- 
tion manager.  St.  Louis  is  the  home 
town  of  Mrs.  Penrose  Johns. 

The  transaction  covers  the  pend- 
ing 10  kw  FM  application  of  WTMV 
as  well  as  all  other  assets.  Myles 
Johns  controls  WOSH  Oshkosh. 
holding  55%  interest  and  William 
F.  and  William  F.  Jr.  are  identified 
with  the  ownership.  William  F. 
Johns  Sr.  is  vice-president  of 
WTCN  St.  Paul  and  is  president 
of  the  Ridder-Johns  Co.,  Chicago 
newspaper  representatives.  William 
F.  Jr.  is  in  the  Army  Air  Corps. 


Butler  Acquires  Control 
Of  KTUC  Tucson,  Ariz. 

ACQUISITION  of  control  of 
KTUC  Tucson,  Ariz.,  by  Burridge 
D.  Butler,  president  and  director, 
through  purchase  of  23  shares  of 
treasury  stock  for  $2,300,  was 
granted  by  the  FCC  last  week  to 
Tucson  Broadcasting  Co.,  licensee. 
Mr.  Butler,  president  of  WLS  Chi- 
cago and  also  major  owner  of  KOY 
Phoenix,  already  owns  138  shares 
(49.8%)  of  the  KTUC  stock. 

Consent  also  was  granted  by  the 
Commission  to  voluntary  assign- 
ment of  license  of  KPDN  Pampa, 
Tex.  from  R.  C.  Holies,  sole  owner, 
to  his  three  children,  Harry,  Jane 
and  C.  H.  Hoiles,  doing  business  as 
Radio  Station  KPDN,  an  equal 
partnership.  Monetary  considera- 
tion was  $1.  Mr.  Hoiles  stated  that 
he  no  longer  was  able  to  care  for 
the  station. 

At  the  same  action  the  FCC 
granted  assignment  of  license  of 
KQV  Pittsburgh  from  KQV  Broad- 
casting Co.  to  Allegheny  Broadcast- 
ing Corp.,  owner  of  all  stock  of 
assignor.  No  money  was  involved. 
Allegheny  Broadcasting,  composed 
of  a  group  from  Pittsburgh  pre- 
viously had  purchased  the  station 
from  Hugh  J.  Brennen  [Broad- 
casting, Aug.  21,  1944]. 
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BEiT  BUYi 


AUDIENCE    TESTED    FOR     BUSY    TIME  BUYERS 


EAST 

WHN— New  York 

50,000  Watts 

SIDNEY  WALTON,  COMMENTATOR 
10:45—11:00  P.M. 
Mon.  thru  Fri. 

Sincei-e!  Factual !  Experienced  !  14  yearj 
in  radio!  Can  deliver  his  loyal  follow- 
ing in  this  great  market. 
Complete  $650.00  per  week. 


WNBH— New  Bedford,  Mass. 

250  Watts— Bine 

LOCAL  NEWS 

8:30  A.M.,  12:45  P.M. 

6:15  P.M.,  10:30  P.M. 

Fifteen  years  of  telling  the  local  folks 

what   happens    locally.   Participation — 

$4.00  day  time — ZS.OO  evening. 


WATR— Waterbury 

1,000  Watts— Blue 
SHOPPERS  GUIDE 
8:15—9:00  A.M. 
Mon.  thra  Sat. 

Helen  Morris  has  been  doing  this  one 
for  eight  years. 

Participation— $37.80  per  Wk. 


WJEJ— Hagerstown,  Md. 

250  Watts— Mutual 
SADDLE  PALS 

11:15-11:45  A.M.— 2:15-2:30  P.M. 
Mon.  thru  Sat. 

That  old  time  ij^sic  show  that  gets 
mail  and  sells  merchandise. 
Participation — 

3  per  week— $15.98.  6  per  week— $30.24. 


WRAW— Reading,  Pa. 
2B0  Watts— NBC 

irS  IN  THE  BAG 
(Meaning  the  grocery  bag) 

10:00—11:00  A.M. 
Mon.  thru  Fri. 

Yessir  1  this  one  rings  cash  registers 
in  grocery  stores. 
Participation — $25.00  per  Wk. 


WJAS— Pittsburgh 

5,000  Watts 

LEE  KELTON'S  ORCHESTRA 
5:30—6:00  P.M. 
Mon.  thru  Fri. 

A  half-hour  of  appetizing,  easy-to-listen 
to  music  by  one  of  Pittsburgh's  leading 
orchestras. 
Participation- — 

One  minute — $22.50  base  rate. 


WNAB— Bridgeport 

250  Watts— Blue 
l.',oO  CLVB 
7:00^-8:00  A.M. 
Mon.  thru  Sat.  . 

Bridgeport's  best  bet  for  bi-oakfast. 
Daily  participation — $32.40   per  week. 

WNHC— New  Haven 

250  Watts 

ALARM  KLOK  KLUB 

7:00-8:00  A.M. 
Mon.  thru  Sat. 

An  hour  of  breakfast  music  on  New 

Haven's  newest  station. 

Daily  participation— $20.00  Wk. 

WOCB— Cape  Cod,  Mass. 
250  Watts— Blue 
WORLD  NEWS 

7:30  A.M.,  12:30  P.M.. 
6:00  P.M.,  11:00  P.M. 
Mon.  thru  Sat. 

Hot    from    the    four    corners    of  the 
earth  by  Associated  Press  Wire. 
Spot  participation — $18.00  Wk. 

WJTN— Jamestown,  N.  Y. 

250  Watts— Blue 

MEMORY  MATINEE 

3:30—3:55  P.M. 
Mon.  thru  Sat. 

An  ideal  time  for  those  old  familiar 
melodies. 

Participation — $25.50  Wk. 

WEST 

KBUR— Burlington,  la. 

250  Watts— Blue 

THE  BURLINGTON  BUGGY  RIDE 

11:00—11:30  A.M. 
Mon.  thru  Sat. 

It's  homey,  and  the  home  folks  love  it. 
Participation— $35.00  Wk. 

WCLO— Janesville,  Wise. 

250  Watts- Mutual 

THE  HOMEMAKERS 

9:05—9:30  A.M. 
Mon.  thru  Sat. 

AUNT  EM  has  been  telling  'em  how 
to  keep  house  for  fourteen  years  and 
they  love  it. 

Participation — $27.00  Wk. 

WDGY— Minneapolis-St.  Paul 

5,000  Watts 

VILLAGE  RAMBLERS 

11:1.5—11:30  A.M. 
Mon.  thru  Fri. 

Old  time  music  at  its  best,  on  the 
leather-jacket  station  of  the  great 
Northwest. 

S  i  GO. 00   per  week,  complete. 


KMYR— Denver 

250  Watts 
BEN  BEZOFF 
6:00  to  6:15  P.M. 
Mon.  thru  Fri. 

Denver's  most  popular  commentator. 
Just  returned  from  a  tour  of  France 
and  England. 

Complete  at  $200  per  week. 


WIL— St.  Louis 

250  Watts 

THE  BREAKFAST  CLUB 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

Twenty    years    of    audience   build  up 
plus    an    easy-to-listen-to   M.C.  makes 
this  one  outstandi'ig. 
Minutes  or  %  hours  at  Card  Rate. 


WDSM— Duluth-Superior 

250  Watts— Blue 
TWILIGHT  TIME 
5:15—5:30  P.M. 
Mon.  thru  Fri. 

Timely  tunes  for  Twin  Port  tea  time. 
Spot  Participation — Base  Rate  $4.00. 


KBIZ— Ottumwa,  la. 

250  Watts— Mutual 

FARM  &  HOME  PROGRAM 

11:30-12:00  Noon 

Mon.  thru  Sat. 

A  newsy  farm  prog.-m  in  the  State 
where  the  tail  corn  grows. 
Daily  participation — $19.20  Wk. 


KFUN— Las  Vegas,  N.  M. 

250  Watts 

THE  SPANISH  HOUR 
2:00-3:00  P.M.— 7:00-8:00  P.M. 
Mon.  thru  Sat. 

Two  whole  hours  of  New  Mexico's 
favorite  music 

Daily  participation— $16.20  Wk. 


KFBC— Cheyenne,  Wyo. 

250  Watts — Blue 
PIE  &  COFFEE  TIME 
2:30  to  2:45  P.M. 
Mon,  thru  Fri. 

A  smart  emcee  and  the  customers 
popular  Shy  . 
irkling  quartei 
.00  per  week  complete. 


PACIFIC  COAST 

KFWB— Los  Angeles 

5,000  Watts 

MAKE  BELIEVE  BALLROOM 
11:00  A.M.  to  2:30  P.M. 
Lowest  cost  per  listener  in  Los  Angele, 
according  to 
audience  study! 
$50.00  per  %  hi 


agency 


word  spots— $12.00. 


KJBS— San  Francisco 

500  Watts 

ALARM  KLOCK  KLUB 
6:30-8:00  A.M. 
IVIon.  thru  Sat. 

Surveys  prove  its  the  best  dollar  buy 
in  the  Bay  area. 

Spot  participaticr — 90.50  base  rate. 

KFMB — San  Diego 
250  Watts— Blue 
MORNING  MELODIES 
8:00—8:15  A.M. 
Mon.  thru  Fri. 

A  good  time  to  eateh  the  whole  family. 
.Participation— Base  Rate  $9.00. 

KTKC— Fresno-Visalia 

5.000  Watts — Blue 

ALL  STAR  DANCE  PROGRAM 

2:45—3:30  P.M. 

Mon.  thru  Fri. 

Everybody  likes  a  dance  tune.  Here's 
forty-five  minutes  of  it.  Participation — 
Card  Rates. 

KEVR— Seattle 

250  Watts 

BREAKFAST  PLATTERS 
7:00—8:00  A.M. 
Mon.  thru  Sat 

If  they  want  music  with  breakfast 
(and  they  do)  this  is  where  they  get  it. 
Participations — $3.25  each. 

SOUTH 

WHBQ— Memphis 

250  Watts — Mutual 
JITTERBUG  HALL 
2  :00-2:30  P.M. 
Mon.  thru  Fri. 

Seven  years  at  the  same  time.  It's  lively 
— it's  musical — it's  hot — in  fact,  it's  the 
highlight  of  the  day  down  Memphis- 
way. 

Minute  participation — $7.50  each,  base. 

WTAW— College  Station,  Texas 

1,000  Watts— Blue 
FARM  FAIR 
12:30  to  12:45  P.M. 
Mon.  thru  Sat. 

The  Texas  Aggies  Station  with  farm 

news  for  Texas  Farmers. 

Spot  Participation — Basj  Rate  $6.40 

WTSP— St.  Petersburg-Tampa 

1,000  Watts— Mutual 
WOMEN  IN  THE  NEWS 
10:30  to  10:45  A.M. 
Mon.  thru  Sat, 

Mostly  news  about  women,  of  especial 

interest  to  women. 

Daily  participation— $21.00  Wk. 


REPRESENTED  BYRAMBEAU 


YORK 


HOLLYWOOD 


WILLIAM  F.  ADLER,  formerly  in  the 
business  development  department  of 
Chase  National  Bank,  New  York,  has 
joined  Albert  Frank-Guenther  Law,  New 
York,  as  vice-president  in  charge  of 
the  new  midtown  office  at  475  Fifth 
Ave. 

JACK  LOUCKS  has  been  promoted  from 
assistant  media  director  of  Federal  Adv., 
New  York,  to  media  chief.  He  came  to 
Federal  over  a  year  ago  from  Warwick 
&  Legler,  New  York,  where  he  had 
charge  of  media.  Leonard  Albert,  for- 
merly of  WLIB  New  York  has  joined 
the  agency  as  writer. 
SIDNEY  FIELD,  former  copy  group  head 
of  McCann-Erickson,  New  York,  pre- 
viously with  N.  W.  Ayer  &  Son,  New 
York,  has  joined  Geyer,  Cornell  & 
Newell  as  an  associate  copy  director. 
CLIFF  LEWIS,  assistant  to  the  MGM 
studio  advertising  manager  and  former 
advertising  and  publicity  director  of 
Paramount  Pictures  Co.,  has  joined 
Ruthrauff  &  Ryan,  Hollywood.  Frede- 
rick Kopp,  former  advertising  art  direc- 
tor in  charge  of  press  books  for  Uni- 
versal Pictures  Co.,  also  has  been  added 
to  the  staff. 

SYDNEY  RUBIN,  former  president  of 
Rubin  &  Lesser,  New  York,  has  joined 
Emil  Mogul  Co.,  New  York,  as  vice- 
president  and  account  executive.  Agency 
has  been  dissolved  and  accounts  and 
personnel  transferred  to  Mogul,  with 
Mr.  Rubin  handling  all  former  R&L 
clients,  including  Vitrophane  Corp., 
Brooklyn,  spot  radio  advertiser.  Mr. 
Rubin  has  relinquished  his  duties  as 
radio  director  of  Lester  Harrison  & 
Assoc.  of  which  R&L  was  a  part.  Mr. 
Harrison  will  handle  his  agency's  radio 
activities. 


ROBERT  BELLIN,  producer  of  Ruth- 
rauff &  Ryan  on  the  weekly  NBC  Jack 
Genny  Show,  and  Mary  McLean,  sec 
retary  to  Nate  Tufts,  Hollywood  vice- 
president  of  that  agency,  were  married 
in  Denver  Feb.  23. 

DUFFY  MERRICK,  former  radio  pub- 
licity director  of  Campbell-Ewald  Adv., 
New  York,  has  joined  David  O.  Alber 
Assoc.,  New  York  publicity  firm,  as 
account  executive. 

STANDARD  Adv.  Agency,  Chicago,  which 
has  been  under  the  management  of 
George  J.  O'Leary,  president,  since  its 
inception  in  1943,  effective  March  1  has 
changed  its  name  to  O'Leary  Adv. 
Agency.  Elizabeth  Beckman,  formerly 
of  Theis  &  Simpson  Co.,  newspaper  rep- 
resentative, has  joined  the  agency  as 
media  director. 

STEWART-LOVICK  Ltd.,  Vancouver,  has 
opened  a  Toronto  ofRce  at  33  Scott  St. 
with  Thomas  E.  Rackstraw,  former  ra- 
dia  director  of  James  Fisher  Co.,  as 
manager.  Telephone  of  Toronto  office 
is  Elgin  4814. 

NORA  A.  PITTS,  former  assistant  re- 
search director  of  Dancer,  Fitzgerald, 
Sample,  New  York,  has  joined  Doherty, 
Clifford  &  Shenfield,  New  York  as  a  re- 
search associate. 

BOB  PENDERGAST,  for  seven  years  as- 
sociated with  Campbell  Mithun,  Inc., 
Chicago  and  Minneapolis,  as  media  di- 
rector has  opened  his  own  advertising 
agency,  located  in  the  First  National 
Bank  Bldg.,  St.  Paul.  Telephone  is  Ce- 
dar 6331. 

HUMPHREY  BOURNE,  formerly  vice- 
president  of  Dan  B.  Miner  Co.,  Los  Ang- 
eles, has  joined  Culbreth  Sudler  Co., 
Los  Angeles,  in  a  similar  capacity.  Cliff 
Munro,  for  many  years  associated  with 
the  latter  agency,  has  been  made  a 
vice-president. 

FRANCES  KEITH,  former  advertising 
and  promotion  manager  of  Donnelly 
Co.,  Kansas  City,  has  joined  Abbott 
Kimball  Co.,  Los  Angeles,  as  account 
executive. 


in  Western  North  Carolina 


shows  how 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


YOUR  ESSO  REPORTER 

Broadcast  26  times  weekly,  is  on 
WWNC  for  the  9th  consecutive  year.  It 
has  an  average  rating  per  broadcast  of 

16.9 


...  a  tribute  to  the  consistent  and  ef- 
fective radio  advertising  of  the  Stand- 
ard Oil  Company  of  New  Jersey  so 
expertly  handled  by  Marschalk  &  Pratt. 


570  Kc 


Grove  Must  Pay  Kastor 
$15,000  in  $75,000  Suit 

U.  S.  DISTRICT  Judge  Rubey  M. 
Hulen  on  Feb.  22  awarded  H.  W. 
Kastor  &  Sons  Adv.  Co.,  $15,000 
for  services  rendered  Grove  Labs, 
during  the  period  from  April  2  to 
July  20,  1943.  Damages  of  $75,000 
were  denied.  Through  the  winter 
of  1943  the  Grove  firm  spent  $1,- 
414,000  advertising  the  new  Pour 
Way  Cold  Tablets.  On  April  2,  1943 
the  agency  testified  it  solicited  a 
$500,000  advertising  budget  for  the 
1943-44  season.  Kastor  charged  that 
although  it  was  authorized  to  pro- 
ceed, on  July  20  Grove  ended  the 
agreement  and  notified  Kastor  that 
another  advertising  firm  had  been 
engaged.  By  that  time  95%  of  its 
work  on  the  advertising  campaign 
had  been  done,  the  plaintiff  de- 
clared. The  court  ruled  that  the 
agency  had  not  completed  a  third 
of  its  services. 


THOMAS  A.  CRABBE  has  resigned  as 
copy  and  contact  executive  of  Mac- 
Farland,  Aveyard  &  Co.,  New  York,  to 
join  Roy  S.  Durstine  Inc.,  New  York, 
specializing  on  package  products.  He 
came  to  MacFarland  from  Colgate- 
Palmolive-Peet  Co.,  where  he  had  served 
as  assistant  advertising  manager.  Ralph. 
E.  DeCastro  is  now  copy  director  and 
account  executive  at  MacFarland  Ave- 
yard. 

MELVIN  W.  HUBBARD  Jr.,  copy  writer, 
formerly  with  J.  Walter  Thompson  Co. 
and  Campbell-Ewald  Co.,  has  joined 
Arthur  Kudner  Inc.,  New  York. 

EARL  C.  DONEGAN,  group  head  In  the 
service  department  of  McCann-Erlck- 
son.  New  York,  has  been  appointed  a 
vice-president. 

WILLIAM  BOLTON  Jr.,  for  15  years  with 
McCann-Erlckson,  has  joined  the  Phil- 
adelphia office  of  N.  W.  Ayer  &  Son,  as 
account  executive.  J.  Edward  Ford, 
formerly  with  the  Chilton  Co.,  joined 
Ayer  copy  department. 

R.  H.  L.  BECKER,  who  recently  resigned 
as  director  of  advertising  for  the  Na- 
tional Cash  Register  Co.,  Dayton,  O., 
has  become  a  partner  in  Hugo  Wagen- 
seil  &  Assoc.,  Dayton  agency. 


I  ti  ni  lit  Serving  Westerni 
I  North  Carolina  from  ASHEVitU? 

f       Represented  by  the  Kati  Agency  ' 


Grant  Forms  Firm 

GENE  GRANT,  for  many  years 
account  executive  of  NBC  San 
Francisco  and  more  recently  of  the 
Blue  Network,  has  opened  station 
representative  offices  at  1651  Cos- 
mo St.,  Hollywood.  Telephone  is 
Hillside  7874.  Firm  will  operate 
under  name  of  Gene  Grant  &  Co. 
Mr.  Grant  has  been  in  radio  since 
1929,  having  started  with  KFI  Los 
Angeles,  and  later  going  to  NBC 
San  Franciscor.  Upon  separation 
of  the  Blue  from  NBC,  he  continued 
with  the  former  network,  trans- 
ferring to  Hollywood  last  August. 


WPDQ,  Jacksonville,  Florida 

"That  Telescript,  'Washington 
Today'  is  a  good  broadcast  .  .  . 
already  sold." 

Robert  R.  Feagin, 
General  Manager. 


available  through 
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^  TOP  RATINGS  ( 
TOP  SALES  ( 


MAN  OF  THE  HOUR 

(  and  a  half ) 


CROSSLEY,  PULSE 
AND  HOOPER 
FOR  SIX 
DIFFERENT  SPONSORS 


increased  number  of  applicants 
is  highly  gratifying,  indeed 
surprising. -lAVENSON  BUREAU 


..producing  sales  at  a  lower  cost 
than  anywhere  in  the  Eastern 
District.— AMERICAN  SCHOOl 

..one  of  the  best  in  Atlantic's 
nine  years  of  football 
broadcasting. -N.  W.  AVER  &  SON 

..the  most  important  factor 
enabling  us  to  get  workers. 

-INTERNATIONAL  RESISTANCE  CO. 

..the  work  you  have  done  on  our 
behalf  has  materially  aided  us. 
-WILLIAM  GRETZ  BREWING  CO. 


REPReSCNTED  BY 
(/n    New    York)    JOSEPH  LANG 
(Nationally)    SPOT    SALES  INC. 
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^THnnRlNET 


.  ,  .  were  the  Egyptians 
"hep  cats?'' 

Although  it  is  not  known  when  the 
first  clarinet  was  made,  ancient 
Egyptians  used  a  simple  clarinet 
made  from  a  hollow  cane,  with  part 
of  the  cane  forming  the  reed.  To- 
day, low-caste  Egyptians  play  a 
double  clarinet,  similar  to  the  ear- 
lier instrument,  but  fashioned  of  two 
canes  glued  together.  This  same 
insti-ument,  without  any  changes, 
dates  back  at  least  5,000  years. 

Learning  "by  ear" 

The  triple  clarinet,  a  later  variant 
of  the  Egyptian  instrument,  is  still 
used  in  Sardinia.  A  constant  flow 
of  air  is  necessary  to  play  the  Sar- 
dinian Clarinet,  and  instructors  have 
devised  a  unique  method  to  teach 
breathing.  The  prospective  virtuoso 
blows  through  a  straw  into  a  glass 
of  water.  If  the  bubbling  stops  while 
the  pupil  inhales,  his  master  boxes 
his  ears. 

Enter  the  "licorice  stick" 

The  modem  clarinet  was  developed 
from  the  French  chabemeaux,  a 
short,  cylindrical  wind  instrument, 
in  the  late  17th  century.  Shaped  like 
a  jointed  oboe  with  a  bell  and  two 
keys,  it  was  never  played  at  the 
same  time  as  the  oboe — for  the  sim- 
ple reason  that  both  were  played  by 
the  same  artist. 

In  1836,  Adolphe  Sax  straightened 
out  this  offshoot  of  the  oboe,  and 
introduced  the  present  day  "licorice 
stick." 


The  brilliant  tone  patterns  of  the 
clarinet  range  from  less  than  200  to 
10,000  c.p.s.  The  true  tonal  quality 
of  the  instrument  is  best  featured  by: 

VERTICAL  CUT  RECORDINCS! 


Ekctricat  Research  Products 
Dimsion 

Of 

Western  EtectrkCotnpany 

195  BROADWAY,  NEW  YORK,  N.  Y, 


AMERICAN  HOME  POODS  Inc.,  here- 
tofore a  management  unit,  has  become 
an  operating  company,  producing  and 
distributinsf  all  food  productions  of 
American  Home  Products  Corp..  parent 
organization.  Newlj'  elected  officers  of 
AHP  Include  Alvln  G,  Brush,  chairman; 
H.  W.  Roden.  vice-president;  W.  P.  Sil- 
taersack  and  E.  H.  Selby,  vice-presidents 
in  charge  of  sales. 

DR.  W.  B.  CALDWELL  Inc.,  Monticello, 
111.,  renews  sponsorship  effective  March 
5  of  Morning  Musical,  9;30-40  a.m. 
Monday  through  Friday,  on  WGN  Chi- 
cago. Contract  for  52  weeks  v;as  placed 
by  Sherman  &  Marquette,  Chicago. 
WILBERT  Products  Co.,  New  York,  for 
No-Rub  floor  wax  and  polish,  v/ill  spon- 
sor Prescott  Robinson's  news  program 
thrice-weekly  on  WOR  New  York  be- 
ginning March  5.  Agency  is  Duane 
Jones  Co.,  New  York. 
COWLES  Magazines  Inc.,  New  York 
(Cook  Magazine),  has  signed  to  sponsor 
Dale  Morgan's  Inquiring  Microphone 
five  weekly  quarter-hour  program  for 
52  weeks  on  WHOM  Jersey  City,  the 
Cowles  station.  Deal  was  placed  direct 
as  a  regular  business  contract.  Maga- 
zine's various  features  will  be  high- 
lighted in  commercials  as  in  promotion 
on  WOR  New  York,  through  a  thrice- 
weekly  news  program  placed  by  Regger 
&_  Brown  Adv.,  Des  Moines. 
ASAM  BROS.,  Philadelphia  (wallpaper), 
has  named  Stewart-Jordan  Co.,  Phila- 
delphia, as  agency  to  handle  its  adver- 
tising. Radio  is  said  to  be  considered. 
INA  DE  CRIS,  New  York,  (perfumes), 
has  named  Donahue  &  Coe,  New  York, 
as  agency.  Radio  may  be  used. 
ELMER  CANDY  Co.,  New  Orleans  (can- 
dy), has  appointed  Walker  Saussey  Adv., 
New  Orleans,  as  advertising  counsel. 
Radio  is  said  to  be  considered. 

LA  MAUR  PRODUCTS,  Mumeapolis, 
(shampoo),  has  named  McCann-Erick- 
son,  Minneapolis,  as  agency.  Plans  are 
said  to  include  radio. 

GROLIER  SOCIETY,  New  York,  has 
appointed  Grey  Adv..  New  York,  to 
handle  advertising  for  Book  of  Knowl- 
edge. Media  plans  will  not  be  set  for 
several  months. 

RAY  C.  BABCOCK,  member  of  the  ad- 
vertising staff  of  Graybar  Electric  Co.. 
New  York,  distributors,  has  been  named 
an  assistant  advertising  and  sales  pro- 
motion manager,  concentrating  on  the 
merchandising  of  electrical  appliances 
and  promotion  of  electrical  communi- 
cation equipment.  K.  B.  Hopkins  is  sales 
promotion  and  advertising  manager 
for  Graybar. 

MAIER  BREWING  Co.,  Los  Angeles,  has 
appointed  Milton  Weinberg  Adv.,  Los 
Angeles,  to  handle  its  advertising.  Radio 
may  be  used. 


WALTER  M.  BOYSEN  Co.,  Oakland, 
Cal.  (paints),  on  March  3  started  spon- 
sorship of  Fulton  Lewis  jr,  (transcribed) 
8-8  ;30  p.m.  (PWT)  on  KFRC  San  Fran- 
cisco, using  excerpts  from  Mr.  Lewis' 
daily  commentaries.  Contract  is  for  52 
weeks.  Agency  is  Emil  Reinhardt  Adv.. 
Oakland. 

ROSEN  AU  BROS.,  Philadelphia  and 
New  York  (Cinderella  dresses),  has 
placed  its  advertising  account  with 
Franklin  Bruck  Adv.,  New  York. 

L^:af  gum  Co.,  Chicago,  effective  Feb. 
27  renews  sponsorship  of  one  spot 
weekly  on  WMAQ  Chicago,  for  52  weeks. 
Company  also  has  renewed  Baukhage 
Talking,  quarter-hour  cooperative  show 
on  WCFL  Chicago,  and  spots  on  WENR 
Chicago.  Contracts  are  for  13  weeks. 
Agency  is  Bozell  &  Jacobs,  Chicago. 

W.  F.  Mclaughlin  &  Co.,  Chicago, 
begins  sponsorship  March  5  of  6  spots 
weekly  on  WBBM  Chicago.  Contract  for 
52  weeks  was  placed  by  Sherman  K. 
Ellis  &  Co.,  Chicago. 

CENTRAL  REPUBLIC  Co.,  Chicago,  (in- 
vestment bankers),  started  sponsorship 
Feb.  25  on  WENR  Chicago  of  a  half- 
hour  series  based  on  American  music 
called  Worth  Rembering  9;30-10  p.m. 
(CWT)  Sunday  for  52  weeks.  Agency  is 
Wallace-Ferry-Hanly,  Chicago. 

N.  C.  VALIQUETTE  Ltd.,  Montreal  (fur- 
niture), has  started  daily  five-minute 
news  commentaries  in  French  on  CKAC 
Montreal.  Account  was  placed  direct. 

MILES  LABS.,  Toronto  (Alka-Seltzer, 
One-A-Day  vitamin  tablets),  has  start- 
ed quarter-hour  Did  I  Say  That?,  French 
program,  on  CHRC  Quebec,  three  times 
weekly.  Account  was  placed  by  Cock- 
field  Brown  &  Co.,  Toronto. 

CEE  BEE  Chemical  Co.,  Los  Angeles 
(Durite  cleaner),  has  started  dally  par- 
ticipation in  combined  Sunrise  Salute 
and  Housewives  Protective  League  on 
KNX  Hollywood.  Contract  is  for  52 
weeks.  Robert  F.  Dennis  Inc.,  Los  Ang- 
eles, has  account. 

SUNNY  SALLY  Co.,  Los  Angeles  (pack- 
aged fresh  spinach),  has  started  spon- 
soring thrice-weekly  station  breaks  on 
KNX  Hollywood.  Contract  is  for  8  weeks. 
Tyler  Sm.ith  Adv.,  Los  Angeles,  has  ac- 
count. 

PARAMOUNT  PICTURES,  Hollywood, 
to  promote  local  theatres  as  well  as  cur- 
rent films,  on  Feb.  26  started  sponsor- 
ing thrice-weekly  quarter-hour  program 
of  recorded  music,  with  motion  picture 
star  guests,  on  KMPC  Hollywood.  Firm 
also  sponsors  quarter-hour  participa- 
tion, six  weekly  in  Make  Believe  Ball- 
room on  KFWB  Los  Angeles.  Contracts 
are  for  52  weeks.  Scholts  Adv.  Service, 
Los  Angeles,  has  account. 

20th  CENTURY-FOX  Film  Studios,  Los 
Angeles,  to  promote  local  showing  of 
three  new  films,  "Tree  Grows  in  Brook- 
lyn", "Hangover  Square"  and  "Thun- 
derhead.  Son  of  Flicka,"  in  a  30-day 
campaign  is  using  a  heavy  daily  sched- 
ule of  spot  announcements  and  news- 
casts on  seven  stations.  List  includes 
KFI  KNX  KECA  KHJ  KFWB  KFAC 
KMPC.  Western  Adv.  Agency,  Los  Ang- 
eles, has  account. 


CONFECTIONS  Inc.,  Chicago  (Snacks), 
started  sponsorship  March  1  of  2  spots 
weekly  on  'WBBM  Chicago  for  52  weeks, 
and  starts  14  spots  weekly  on  WJJD 
Chicago  effective  April  12  continuing 
through  the  baseball  season.  Increased 
schedule  will  be  released  soon.  Agency 
is  Paul  Grant  Adv.,  Chicago. 

G.  W^ASHINGTON  Coffee  Refining  Co., 
Morris  Plains,  N.  J,  on  Feb.  12  start- 
ed daily  participation  in  combined 
Sunrise  Salute  and  Housewives  Pro- 
tective League  on  KNX  Hollywood. 
Contract  is  for  13  weeks.  Agency  is 
Cecil  &  Presbrey,  New  York. 

HELENA  RUBINSTEIN,  Toronto  (cos- 
metics), has  started  spot  announce- 
ments on  a  number  of  Canadian  sta- 
tions. Account  was  placed  by  Mac- 
Laren  Adv.  Co.,  Toronto. 

J.  W.  LAWRENCE  has  been  appointed 
director  of  advertising  and  sales  co- 
ordination of  the  Borden  Co.,  Toronto 
for  all  Borden  operations  in  Canada. 
He  has  been  advertising  and  sales  di- 
rector of  all  Borden  ice  cream  and  milk 
divisions  in  Canada. 

RICHARD  HUDNUT  Sales  Co.,  New 
York,  promotes  the  Hudnut-DuBarry 
Success  School  in  Success  Magazine  of 
the  Air  on  WOR  New  York.  Designed  to 
acquaint  women  with  men's  views  about 
clothes,  grooming  and  other  matters  of 
feminine  appearance,  the  weekly  morn- 
ing half-hour  prograna  features  inter- 
views with  prominent  men  by  Ann  Dela- 
field,  director  of  the  school,  and  a  guest 
editor.  Series  started  Feb.  22.  Agency 
is  G.  Lynn  Sumner  Co.,  New  York.  Hud- 
nut  sponsors  a  spot  radio  campaign 
for  Three-Flowers  cosmetics  through 
Kenyon  &  Eckhardt,  New  York. 
CONFORMAL  FOOTWEAR  Co.,  St. 
Louis  division  of  International  Shoe 
Co.,  St.  Louis,  on  March  6  begins  five- 
weekly  sponsorship  of  Bessie  Beatty's 
program  10:15-11  a.m.  (EWT)  on  WOR 
New  York.  Guilford  Adv.  Agency,  New 
York,  handles  account.  Contract  is  for 
52  weeks. 

NUTREX  Co.,  Jersey  City,  Feb.  26  start- 
ed 9  a.m.  ten-minute  news  program 
Mon.-Wed.-Pri.  over  KYW  Philadelphia. 
Contract  'for  52  weeks  was  placed 
through  Raymond  Spector  Agency,  New 
York. 

KERR  GLASS  Mfg.  Corp.  Los  Angeles 
(Mason  jars),  on  March  19  starts  thrice- 
weekly  participation  in  Art  Baker's 
Notebook  on  KFI  Los  Angeles.  Contract 
is  for  27  weeks.  Firm  on  May  15  for  18 
weeks  starts  sponsoring  Graeme  Fletch- 
er, news  commentator,  on  7  NBC  Pacific 
stations,  Mon.-Wed.-Pri.  7-7  ;15  a.m. 
(PWT).  Other  seasonal  radio  will  be 
used  in  selected  markets  nationally. 
Agency  is  Raymond  R.  Morgan  Co.. 
Hollywood. 

TONI  Inc.,  St.  Paul  (Ton!  cold  wave), 
on  March  1  began  sponsorship  of  42 
spot  announcements  weekly  on  KFEL 
Denver.  Contract  for  13  weeks  was 
placed  by  Jones  Frankel  Co.,  Chicago. 

SOL  LENZER  Corp.,  Buffalo  (foods  and 
beverages),  has  placed  its  advertising 
account  with  Bowman  &  Block,  Buf- 
falo. Radio  is  said  to  be  considered. 
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Have  you 
''GOT  THE 
COMBINATION"? 


1 


WKZO 


Turn  right  to  yoin*  StandaVd  Rate  &  Data 
listing  for  WKZO,  Kalamazoo.  Look  at  the 
rates.  Then  turn  back  to  WJEF,  Grand 
Rapids — and  look  at  the  rates  "in  com- 
bination with  WKZO". 

Gents,  that  IS  a  combination! 


Battle  Creek — 630,762  people,  daytime. 
.  . .  WJEF  gives  you  a  quarter-million  Grand 
Rapids  people  (with  the  best  frequency  in 

the  market,  AND  CBS )  Together,  they 

do  an  unbeatable  coverage  job  in  Western 
Michigan,  and  at  an  unapproachably  low- 
cost! 


WKZO  gives  you  eighteen  Western  Michi- 
gan counties   including  Kalamazoo  and 


May  we  send  you  all  the  facts- 
ask  Free  &  Peters? 


►r  will  you 


Owned  and  operated  by  Fetzer  Broadcasting  Company 
FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


•  •  •  •  •  •  •  •  • 


AND  NOW 

TO  THE 

NIGHT  CLUB! 

Of  course  that's  not  Farmer  Bill's 
destination,  but  don't  think  he 
couldn't  afford  any  entertainment 
he  wants.  The  average  Iowa  farmer 
made  $7,672  in  1943.  In  1944,  it 
was  up  about  20%  more. 


And  while  we  at  KMA  know  he 
doesn't  wear  a  top  hat  and  white 
gloves,  perhaps  some  of  the  alleged 
"farm  stations"  aren't  aware  of  the 
fact.  Else  they  wouldn't  offer  him 
hot-spot  jive  recordings,  Broadway 
wisecracks,  and  suave  big-city  an- 
nouncers reading  meager  farm- 
news  bulletins. 

We  say  a  farm  station  should  be  a 
farm  station.  Announcers  and  news 
editors  should  know  the  farming 
business.  Market  reports  should  be 
not  only  read  but  interpreted.  En- 
tertainment should  be  of  the  homey 
sort  that  farmers  enjoy.  And  the 
proof  that  we're  right  lies  in  the 
fact  that  we  get  more  than  twice 
as  much  listener-mail  as  any  other 
station  in  this  80%  rural  area. 

Let  us — or  Free  and  Peters — tell 
you  more  about  the  amazing  re- 
sults which  are  rewarding  our 
policy.  Write! 


KMA 

Blue  Network 

The  I\o.  1  Farm  Station 
in  the  No.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  lA. 


Plans  Expansion 
THE  NEW  YORK  World  Telegram  plans 
to  expand  its  spot  radio  circulation 
drive  with  sponsorship  of  the  quarter- 
hour  Warm-Up  period  on  WNH  New 
York  before  all  baseball  games  of  the 
Brooklyn  Dodgers.  Series  is  not  assured 
however  until  government  officials  give 
official  go-ahead  for  the  games  and 
station  schedule  can  be  arranged..  Com- 
mercials will  follow  same  pattern  used 
for  thrice-weekly  participations  on 
Breakfast  with  the  Pitzgeralds  on  WOR 
New  York,  started  by  the  Telegram  last 
December  on  a  52-week  basis.  Agency  is 
L.  E.  McGivena  Inc.,  New  York. 

New  Production  Firm 
ALL-AMERICAN  Radio  Productions  has 
been  established  in  New  York  by  Basil 
Loughrane,  independent  producer,  and 
three  associates.  New  firm  will  produce 
package  programs  for  both  video  and 
radio. 


The 
San  Francisco 
Radio  Picture 

changed! 


Free  &  Peters,  i\c. 


Look  up 

Blue's 

m 

in  your  latest 
Hooper! 


If 's  THE  Bay  Area  Buy! 


THE  Su±inaA±  of 
BROADCASTING 


Forum  Anniversary 

SEVENTEENTH  anniversary  broadcast 
of  Theodore  Granik's  American  Forum 
of  the  Air  on  Mutual,  Tuesday  9:30- 
10:15  p.m.,  was  heralded  In  Washington 
Feb.  27  by  a  congratulatory  letter  from 
Vice-President  Harry  Truman  comment- 
ing that  the  program  has  been  out- 
standing in  its  field,  presenting  "to  the 
American  people  discussions  of  vital 
concern  to  them  in  the  finest  American 
tradition  of  freedom  of  speech."  He 
stated  that  the  "radio  industry  can  be 
proud  of  this  pioneer  in  the  field  of 
public  service  programs." 

The  Forum  broadcast  Feb.  27  centered 
on  the  Dumbarton  Oaks  question  and 
was  attended  by  Senate  and  House 
leaders,  various  Government  officials  and 
members  of  the  diplomatic  corps.  Par- 
ticipating on  the  broadcast  were  Sen. 
Pepper  (D-Fla.),  Sen.  Thomas  (D-Utah), 
Sen.  Langer  (R-N.D.),  William  B.  Ziff, 
publisher,  and  Mr.  Granik,  moderator 
and  originator  of  the  Forum.  Program 
will  originate  from  San  Francisco  dur- 
ing the  United  Nations  Conference 
opening  April  25. 

Guittard  Places 
GUITTARD  CHOCOLATE  Cp.,  San 
Francisco  (chocolates),  on  March  5 
starts  sponsorship  of  Hawthorne 
House  on  KECA  Los  Angeles,  expand- 
ing on  April  30  to  the  California-Blue 
chain  including  KGO  KFBK  KHUB 
KWG  KTMS  KFMB.  Originating  at 
KGO  San  Francisco,  program  will  be 
piped  to  KECA.  Program  was  a  fea- 
ture on  NBC  for  nine  years  under 
sponsorship  of  Wesson  Oil  &  Snow- 
drift Co.  Agency  is  Garfield  &  Giuld. 
San  Francisco.  New  series  will  start 
with  same  cast  as  previously. 

Antique  Show  Spots 
FIRST  NATIONAL  Antique  Show  to 
be  held  at  Madison  Square  Garden 
March  12-18  under  sponsorship  of  Sey- 
mour Halpern  Assoc.,  New  York,  will  be 
supported  by  radio  advertising.  To  in- 
terest general  public  in  a  subject  usu- 
ally appealing  to  a  special  limited  group 
and  beginning  four  days  prior  to  open- 
ing and  continuing  during  exhibit,  Hal- 
pern  will  sponsor  a  total  of  100  tran- 
scribed spots  on  WJZ  WOR  WMCA 
WQXR  and  a  ten-minute  pick-up  from 
the  Garden,  Mon.  through  Sat.  on  WHN. 

Sponsors  Health  Talks 
AL  WILLIAMS  Health  Systems,  Los  An- 
geles (physical  culture),  on  Feb.  27 
for  13  weeks  started  Health  Talk  on 
a  per-occasion  network  consisting  of 
KMTR  KPMC  KVEC  KVOE,  Tues.  8:30- 
8:45  a.m.  (PWT)  with  transcribed  ver- 
sion on  KTKC  KPRO  KFSD.  More  sta- 
tions will  be  added.  Western  Adv.  Agen- 
cy, Los  Angeles,  has  account. 

Places  in  Kansas  City 
MONTGOMERY  WARD  &  Co.,  Chicago, 
on  March  1  started  sponsorship  of  10 
spots  weekly  on  WHB  KCKN  KCMO  in 
Kansas  City.  Contract  for  13  weeks  was 
placed  by  Foote,  Cone  &  Belding,  Chi- 
cago. 


Journalism  Awards 

HIGH  SCHOOL  journalists  may  inter- 
view celebrities  in  mass  interviews 
staged  by  WNEW  New  York  In  a  weekly 
quarter-hour  program  press  conference 
to  start  March  10.  Station  will  award 
a  weekly  $10  prize  for  the  best  story 
on  material  obtained  during  the  Inter- 
view, a  semi-annual  WNEW  Journalism 
Award,  $100  War  Bond  and  plaque  for 
the  interviewer's  school  for  the  best 
interview  of  the  semester.  Newspaper- 
men will  serve  as  judges. 

Soil-Ofl  Expands 

SOIL-OFF  MFG.  Co.,  Glendale,  Cal. 
(paint  cleaner),  on  March  5  starts  dai- 
ly participation  in  combined  Sunrise 
Salute  and  Housewives  Protective 
League  programs  on  WBBM  Chicago. 
Contract  is  for  52  weeks.  Firm  is  heavy 
user  of  daily  local  newscasts  and  re- 
gional network  time  in  eleven  western 
states  and  is  now  expanding  to  other 
areas.  Agency  is  McCann-Erickson,  Los 
Angeles. 

New  Mlchelson  Series 

NEW  quarter-hour  recorded  program 
series  titled  A  Date  With  Music  has 
been  prepared  by  Charles  Mlchelson. 
featuring  Phil  Brlto,  singer;  Sammy 
Liner,  pianist  of  the  Andre  Kostelanetz 
orchestra;  Doc  Whipple,  composer  and 
organist,  and  AUyn  Edwards,  network 
announcer.  William  Stoess,  former  mu- 
sic director  of  WLW  Cincinnati,  di- 
rected the  new  series. 

Luncheon  Exhibit 
APPROXIMATELY  225  agency  execu- 
tives, sponsors  and  representatives  of 
the  press  attended  NBC  Parade  of  Stars 
exhibit  and  luncheon  Feb.  21  at  the 
Palmer  House  in  Chicago.  Guests  were 
presented  the  first  report  summarizing 
the  three-month  period  opening  the 
NBC  Parade  of  Stars  campaign. 

Shell  Signs  WBBM 
SHELL  OIL  Co.,  New  York,  has  signed 
a  contract  with  WBBM  Chicago  for 
sponsorship  of  the  college  football 
broadcasts  which  will  begin  sometime 
next  September.  Games  will  be  an- 
nounced by  John  Harrington.  Contract 
for  series  of  11  games  was  placed 
through  J.  Walter  Thompson  Co.,  New 
York. 

WSPA  Farm  Awards 
CLIFF  (Farmer)  Gray,  WSPA  Spantan- 
burg,  S.  C.  farm  service  director  and 
conducter  of  the  Piedmont  Farm  Hour, 
has  presented  the  first  Piedmont  Farm 
Hour  Award  for  meritorious  service  on 
the  farm  and  production  front  to  C.  L. 
Cooper,  of  Lyman,  S.  C.  Mr.  Cooper 
received  the  award  in  his  modern 
chicken  house  during  a  broadcast. 

Three  Join  Keystone 
THREE  more  stations  have  become  af- 
filiated with  the  Keystone  Broadcast- 
ing System;  they  are  KODY  North 
Platte,  Neb.,  WMLT  Dublin,  Ga.  and 
WKLA  Ludington,  Mich. 


5000  WATTS 


NBC  IN  RICHMOND,VA. 
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Hen  Hitler's  first  interview 


It  was  in  1933  that  Pierre  J.  Huss,  INS  cor- 
respondent, tracked  Adolf  Hitler  to  Berchtes- 
gaden.  He  got  his  interview, — the  first  granted 
to  a  foreign  newspaperman  after  Hitler's  rise  to 
power.  But  "Pete"  Huss'  journalistic  career  is 
marked  by  a  long  string  of  beats. 

Born  in  Luxembourg,  speaking  several  lan- 
guages fluently,  Europe  is  a  familiar  stamping 
ground  to  Huss.  For  nearly  two  decades,  he  has 
represented  INS — in  MexicOj  London,  Madrid, 
Paris,  Berlin  and  elsewhere  on  the  continent. 
He  is  an  authority  on  central  European  affairs. 

After  eight  years  as  INS  Berlin  bureau  chief, 
Huss  returned  to  the  United  States.  In  this  inter- 
lude, he  wrote  the  best  seller,  "The  Foe  We 
Face" — a  lucid  account  of  the  rise  of  Hitlerism. 
The  outbreak  of  war,  shortly  thereafter,  again 
took  him  abroad. 

Huss  covered  the  campaign  of  our  forces  in 
Africa  and  the  Mediterranean  theaters.  He  re- 
ported the  Roosevelt-Churchill  conference  in 


Cairo.  He  was  with  the  American  forces  during 
their  training  for  D-Day,  covered  the  invasion 
of  Normandy  from  the  bridge  of  H.M.S.  Scylla, 
landed  in  France  with  the  Allied  forces.  At  the 
invitation  of  the  chief  of  staff,  Pete  joined  Gen- 
eral Patton's  famous  U.  S.  Third  Army,  graph- 
ically describing  its  drive  up  to  the  Saar  Valley. 
From  the  20th  U.  S.  Army  Corps,  he  received 
a  citation  for  his  "fearless  activity"  in  covering 
American  army  movements  across  Europe. 

Like  those  of  other  INS  reporters,  Huss'  eye- 
witness accounts  from  spots  where  the  fighting 
is  hottest  have  consistently  made  front  pages 
in  the  nation's  newspapers.  Radio  news  editors 
have  found  these  stories  admirably  suited  for 
news  broadcasts. 

The  INS  wire,  day  in  and  day  out,  remains  in 
the  forefront  with  lead  stories  and  top  headline 
stories.  In  specialized  news  and  feature  writing, 
too,  INS  leads  in  local,  national  and  world-wide 


INTERNATIONAL  NEWS  SERVICE 

235  EAST  45TH  STREET,  NEW  YORK  17,  N.  Y. 


.  .  WHEN  YOU  GO 
WEST  OF  CHICAGO 


More  Retail  Burm 
Than  in  m^MAMif 

OHiOAGO  and  OI^AKA 
ilNNEAPOOS  and  STIOIIIS 


The  Quad-City  market  (Daven- 
port -  Bettendorf,  Rock  Island, 
Moline  and  East  Moline-Silvis) 
includes  the  largest  (218,000) 
concentration  of  retail  buyers 
between  Chicago  and  Omaha, 
and  between  Minneapolis -St. 
Paul  and  St.  Louis,  according  to 
Hooper   '43   and  '44  surveys. 


LETTER  in  answer  to  ticket  re- 
quests for  Glamour  Manor,  myth- 
ical hotel  program  on  Blue.  Mon- 
day through  Friday,  features  a  letter- 
head picture  of  GlifE  Arquette,  pro- 
prieter,  and  the  32-room,  2  bath  hotel. 
Letter  is  typed  on  lined  paper  and 
written  in  the  style  of  the  program. 
"Postively  every  room  equipped  with 
(."risco  &  Ivory  Snow''  is  legend  at 
bottom  of  page.  Program  is  sponsored 
liy  Procter  &  Gamble  Co.,  Cincinnati. 


Talent  Contest 

UNCLE  DON,  who  conducts  a  chil- 
dren's program  on  WOR  New  Tork, 
is  presenting  his  fifth  annual  "Uncle 
Don  Child  Talent  Contest"  to  pick 
the  most  gifted  boy  and  girl  in  the 
Bast.  Final  winners,  to  be  selected 
May  2,  will  be  interviewed  by  film 
talent  scouts  and  will  receive  a  spe- 
cial clothes  outfit,  visit  Governor 
Dewey  and  attend  theatre  and  radio 
broadcasts.  There  are  over  5,000 
entries. 

DuMont  Brochure 

"TIME,  Tubes  and  Television"  is  the 
title  of  a  brochure  issued  by  DuMont 
Labs,  Passaic,  N.  .7.,  which  traces  the 
development  of  electronics  from  the 
dawn  of  history  to  the  present  day. 
Pictures  of  the  DuMont  Labs.,  the 
television  station  WARD  New  Tork, 
and  key  personnel  in  the  DuMont 
organization  are  shown. 


KMBC  Folder 

IN  FURTHER  recognition  of  the 
2.^th  anniversary  of  radio,  KMBC 
Kansas  City  is  distributing  a  mail 
piece  relating  the  progress  of  KMBC. 
Piece  is  illustrated  with  photos  of 
key  personnel  of  the  station  and  is 
beaded  "This  Institution  Called 
KMBC  of  Kansas  City." 


M^teliandhin^  &  1^ to  motion 

Talent  Contest — ^Fellowship — ^Prospectus 
Slide  Rule — Cook  Book 


NBC  Fellowship 

NBC  for  the  second  year  is  offering 
fellowships  to  ministers  and  religious 
educators,  especially  those  with  radio 
experience.  The  seven  selected  will 
study  at  one  of  the  three  NBC  sum- 
mer institutes  at  Chicago,  Los  Ange- 
les or  San  Francisco.  Applicants  must 
now  be  working  on  religious  radio 
programs.  Federal  Council  of  the 
Churches  of  Christ  in  America  is  in 
charge  of  applications  which  close 
March  1.5.  ^ 

WBNS  Brochure 

"FROM  mush  and  milk  to  mink  and 
sables"  is  title  of  promotion  brochure 
issued  by  WBNS  Columbus,  O.  to 
promote  the  program  of  Fern  Sharp, 
director  of  women's  activities  for 
WBNS.  Copy  states  that  Miss  Sharp 
is  available  to  her  listeners  "around 
the  clock"  and  is  not  content  to  serve 
her  listeners  with  broadcasts  alone. 
A  copy  of  a  charcoal  sketch  of  Miss 
Sharp  is  attached  to  the  brochure. 

KGO  Prospectus 

KGO-Blue  San  Francisco  has  issued 
a  four  page  prospectus  with  an  inside 
double  page  spread  as  the  first  of  a 
series  of  promotion  pieces  titled  "You 
Should  Know".  Idea  is  to  acquaint 
the  trade  with  the  station's  announc- 
ers, what  they  are  doing  and  why 
they  are  worth  consideration  when 
selecting  announcers  for  transcribed 
spots,  etc.  Inside  spread  and  back 
page  gives  advance  program  schedule. 


WE'RE  SELLBNG 
POST-WAR  PROFIT 
INSURANCE.  .  . 


There'll  be  profits  flying  high,  wide  and  handsome 
in  Annerica's  Third  Market  after  the  war.  And  if 
you  are  interested  in  earmarking  a  healthy  portion 
for  yourself  now  is  the  time  to  begin.  CKLW's  5000 
watts  at  800  kc.  gives  you  the  largest  concentrated 
coverage  of  this  rich  area.  It's  the  profit  policy  you 
need  to  assure  a  prosperous  future,  and  the  un- 
usually low  premiums  will  surprise  you.  True, 
schedules  are  jammed  at  present  but  let's  get 
together  and  we'll  do  our  best  to  squeeze  you  in 
right  now! 


Union  Guardian 
Adam  ].  Young,  Jr.,  Inc. 
National  Representative 


.,  Detroit  26 


5,000  WATTS 


Lear  Booklet 

LEAR  Inc.,  Piqua,  O.,  manufacturer 
of  aircraft  radio  equipment,  electric 
and  mechanical  controls  for  aircraft^ 
which  has  recently  announced  plans 
to  enter  the  home  radio  field  after 
the  war,  has  is.sued  a  22-page  book- 
let describing  its  contributions  to  ra- 
dio development  and  its  current  manu- 
facturing activities.  Booklet  is  illus- 
trated with  pictures  of  plant  facilities 
and  products.  Agency  is  Arthur  Kud- 
ner  Inc.,  New  York. 

*  *  * 
Slide  Rule 

AS  A  PROMOTION  piece  and  serv- 
ice, KROW  Oakland  is  sending  agency 
men  a  slide  rule  together  with  a  bro- 
chure explaining  how  to  use  the  de- 
vice. The  front  cover  of  the  brochure, 
celebrating  the  station's  20th  year, 
mentions  that  it  doesn't  take  any  fig- 
uring to  prove  that  KROW  pays  and 
the  back  cover  explains  that  the  slide 
rule  is  a  time  saver  for  everyone  using 
figures. 

Tall  Tales  Told 

KATE  SMITH  is  offering  $250  weekly 
for  the  best  tall  tale  written  by  a 
serviceman  in  an  Army  or  Navy  hos- 
pital. Winning  stories  also  will  be  read 
on  her  Sunday  program  on  CBS,  7 
p.m.  (EWT).  There  are  10  additional 
awards  of  $10  each.  On  the  past  pro- 
gram of  her  present  series,  June  10, 
the  "tallest  tall  tale"  will  be  read  and 
$1,000  presented  to  the  writer. 

*  *  * 
WKBN  Success  Story 

A  NEW  green,  black  and  white  card- 
board promotion  brochure  has  been 
issued  by  WKBN  Yo.ungstown  with 
a  reprint  of  a  letter  from  the  Squire 
Shop  in  Youngstown,  attributing  in- 
crease in  sales  to  the  sponsorship  of 
11  p.m.  Neios  of  the  World  on  the 
station. 

>:-•      «  * 
WFBL  Cook  Book 

LISTENERS  upon  request  will  re- 
ceive from  WFBL  Syracuse  copies  of 
the  1945  edition  of  the  "WFBL  Cook 
Book  of  the  Stars",  a  64-page  book 
containing  112  photos  of  the  artists 
who  are  heard  over  WFBL,  a  story 
about  each  and  his  favorite  recipe. 

*  *  * 

CFAR  Film 

CFAR  Flin  Flon,  Man.,  one  of  Can- 
ada's more  isolated  stations,  is  dem- 
onstrating the  growth  of  the  north- 
ern mining  community  in  a  color  film 
made  by  G.  B.  Quinney,  manager. 


MUTUAL  BROADCASTING  SYSTEM 
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"My  wife  wants  to  know — can  we 
exchange  this  for  one  of  those 
baby  carriages  you're  advertising 
oyer  WFDF  Flint?" 

BROADCASTING    •    Broadcast  Advertising 


The  Most  Powerful 
High-Frequency  Tube 

200  Kilowatts— developed  especially  for  high-power, 
high-frequency  broadcast  and  industrial  applications. 

Into  this  development  has  gone  all  the  knowledge 
and  experience  of  the  tube-building  art  that  make 
the  name  Federal  stand  for  dependability  —  a  repu- 
tation earned  by  more  than  35  years  of  service  in 
the  electronics  field. 

Federal  tubes  are  built  for  long  life  .  .  .  produced 
with  all  the  care  and  precision  of  fine  craftsmanship. 

Federal  always  has  made  better  tubes. 


Federal 


me  and 


WpordftM 


SOMEONE 
IS  ALWAYS 


Sir  Isaac  Newton 
First  : 
to  expound  the  - 
"Law  of  Gravir\" 


was  +he  first 
(and  only)  Memphis 
radio  station  to 
operate  on  a 
continuous  24  hour 
basis  —  since 
March  15.  1944. 


South's  24-Hour  Station 

WHBQ 

BOB  ALBURTY,  General  Mgr. 

Your  MUTUAL  Friend 

Memphis,  Tennessee 
f       Represented  by  RAMBEAU 


OWI  PACKET,  WEEK  MARCH  26 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  March  26.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  Important  war  messages. 

STATION  ANNOUNCEMENTS 


NET- 

Cronp 

NAT.  SPOT 

WAR  MESSAGE 

V(  ORK 

OI 

PLAN 

PLAN 

Aff. 

Ind. 

Aff.  Ind. 

Live  Trans, 

V-MaU 

X 

Medical  Wac 

-  X 

The  Job  Ahead — Japan  

X 

X 

X~  X 

Car  Pooling 

X 

X 

X  X 

Paper  Salvage 

X 

Planned  Saving  ■ 

X 

"± 

X  X 

See  OWI  Schedule  of  War  Message  153  for  names  and  time  of  programs  carry- 
ing war  messages  under  National  Spot  and  Network  Allocation  Plans. 


WeIL  ffARVEST 
T«IS  CROP 
TOMORROW .' 


A  slight  exaggeration,  yes — but  all  fooling  aside,  the 
crops  up  here  in  the  Red  River  Valley  are  gigantic. 
It's  a  cinch  to  raise  almost  anything  in  this  fertile 
valley  .  .  .  including  sales  quotas!  For  our  busy  hay- 
seeds make  plenty  of  money — and  spend  it  (an  aver- 
age of  more  than  S7250  each,  during  1944)  ! 

WDAY  is  the  only  chain  station  that  covers  all  the 
Red  River  Valley.  It's  one  of  the  most  productive 
smaller  stations  in  the  entire  U.S.A.  If  you  want  the 
PROOF,  just  wTite  us.  We've  got  some  facts  to  show 
you! 

WDAY,  INC 

Z  


HARDY  STRESSES  USE 
OF  LOCAL  PROGRAMS 

INSTEAD  of  stations  "trying  to 
'out-network'  the  networks,"  Ralph 
W.   Hardv,  program  director  of 
KSL  Salt  Lake  City,  said  at  the 
NAB    14th  Dis- 
trict  meeting  in 
,  „  ' '    that  city,  [Broad- 

.\  CASTING,  Feb.  5] 

B  "it  would  be  wiser 

m.       p  fMkA    ^°  augment  net- 
'^j^Jtei    work  program 
g^rfl^HnU    services  with  fea- 
"^^T^m/m    t  u  r  e  s  conceived 
4  wBm    ^"'^  handled 
I^MI' m  throughout  from 

a  local  point  of 
Mr.  Hardy      view  and  thus  do 
a  job  the  networks  are  not  in  a 
position  to  do." 

Another  point  Mr.  Hardy  brought 
out,  with  the  program  department 
especially  in  mind,  is  that  "we  en- 
courage our  public  service  units  to 
use  small  segments  of  time  and  to 
use  them  well,  particularly  where 
we  are  appealing  to  only  a  small 
section  of  our  audience."  He  also 
suggested  a  more  frequent  review- 
ing of  the  total  weekly  broadcast- 
ing schedule,  with  special  focus  on 
programs  that  have  been  running 
"year  after  year  without  any  par- 
ticular direction  or  analysis  as  to 
their  aims  or  achievements." 

"May  we  rededicate  ourselves," 
he  said  in  closing,  "to  providing 
more  excellent  program  facilities 
for  the  public,  and  may  we  discrim- 
inate the  difference  between  serving 
the  public's  convenience  and  that  of 
serving  interest  and  necessity." 


Ad  Club  Award 

THE  WOMAN'S  Advertising  Club 
of  St.  Louis  is  sponsoring  the  Erma 
Proetz  award  in  memory  of  a 
member  who  died  Aug.  1,  1944.  The 
award  will  be  in  recognition  of  the 
oustanding  creative  advertising 
work  done  by  a  woman  during  the 
period  from  March  1, 1944  to  March 
1,  1945.  The  contest  is  open  to  any 
woman  in  the  advertising  profes- 
sion. Four  $100  bonds  will  be 
awarded,  one  each  for  advertising 
copy,  advertising  art  work,  adver- 
tising photography,  and  creative 
radio  virriting  which  advertises 
specific  produce  or  service.  The 
award  will  be  made  at  a  dinner  in 
St.  Louis  May  21,  1945.  Mrs.  Nor- 
rie  Passino,  7850  Stanford  Ave.. 
University  City  14,  Mo.,  will  sup- 
ply detailed  contest  rules. 
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N.  B.  C 
FARGO,  N.  D. 

AfSiliated  -with  the  Fargo  Forum 

970  KILOCYCLES  .  .  .  5000  WATTS 
FREE  Cr  PETERS,  INC.,  NATIONAL  REPRESENTATIVES 

BROADCASTING 


INCREASE,  MISSISSIPPI? 

This  is  a  splendid  village  in  Lau- 
derdale County,  but  as  an  advertiser, 
you  are  interes'ed  in  INCREASING 
your  advertising  results.  Concentrate 
on  JACKSON-metropolitan  center  of 
Mississippi's  450  MILLION  DOLLAR 
agricultural  market. 

WSLI-the  "Double-Return"  station 
offers  you  maximum  coverage  of  this 
market— at   less  costi 


i^BlUE  NETWORK ■! 


WEED  &  COMPANY 

NATIONAL  RlPniXEffTATIVES 


•    Broadcast  Advertising 


KTSA  was  designed  and  built  to  serve  this  64- 
county  sales  area.  Every  recognized  standard 
of  measurement  and  survey  proves  that  it 
DOES  THE  JOB!  Get  the  complete  KTSA  story 
of  the  specific  job  it  is  doing  for  sales  now  and 
in  the  postwar  era.. 


Represented  NationaUy  by:  TAYLOR  .  HOWE  .  SNOWDEN  RADIO  SALES  .  DaUas  .  New  York..  Chicago  .  Los  Angeles  .  Son  Francisco  .  Seattle 
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KMPC  News  Policy 

LIVE  commercials  only  will  be 
used  for  newscasts  on  KMPC  Holly- 
wood, effective  March  19,  according- 
to  Robert  0.  Reynolds,  station  man- 
ager. Opening  news  program  com- 
mercials will  be  limited  to  15  words 
maximum.  Policy  is  in  line  with 
improved  programming  and  better 
handling  of  newscast  commercals, 
it  was  said. 


Vigoro  in  Four  Markets 

SWIFT  &  Co.,  Chicago  (Vigoro), 
on  March  1  will  begin  sponsorship 
of  spot  announcement  campaign  for 
four  weeks,  six  to  nine  spots  weekly, 
in  four  markets.  Agency  is  J.  Wal- 
ter Thompson  Co.,  Chicago. 


CBC'sShortwave 
Station  Takes  Air 

By  JAMES  MONTAGNES 
CANADA'S  FIRST  government- 
owned  shortwave  transmitter  went 
on  the  air  officially  February  25 
with  a  one-hour  feature  program 
to  Canadian  troops  in  Great  Brit- 
ain and  western  Europe.  Prime 
Minister  Mackenzie  King  and  Jus- 
tice Minister  Louis  St.  Laurent 
spoke  during  the  dedication  cere- 
monies, and  programs  from  all 
parts  of  the  Dominion  were  broad- 
cast. 

The  transmitter  has  been  two 
years  in  the  building,  at  Sackville, 
N.  B.,  by  Canadian  Broadcasting 


HCY, 

HEADIW  FER 


Fact  IS, 


.  a,  a  real  Kentucky  tovm-  ^. 


Corp.  engineers,  at  a  cost  of  about 
$1,000,000.  Two  RCA  50  kw  trans- 
mitters are  housed  in  the  short- 
wave transmitter  section  of  the 
modernistic  building,  which  also 
houses  the  broadcast  band  trans- 
mitter of  CBA  Sackville,  N.  B. 
Canada  started  late  in  the  short- 
wave field,  but  its  transmitter  has 
been  in  use  now  since  Christmas 
Day  with  broadcasts  in  English 
and  French  to  Canadian  troops 
and  in  German  with  war  news  to 
Germany.  Now  Dutch,  Czech,  and 
Flemish  language  broadcasts  are 
to  be  added,  with  Spanish  and  Por- 
tuguese programs  for  Latin-Amer- 
ica to  follow  later  this  year. 

Three  antenna  arrays  are  used 
to  feed  programs  to  the  various 
zones.  One  beam  now  in  use  is  di- 
rected at  Great  Britain,  western 
Europe  and  a  part  of  Soviet  Rus- 
sia. In  reverse  it  will  be  used  to 
send  programs  to  Mexico,  Central 
America  and  New  Zealand.  A  sec- 
ond beam  will  be  directed  to  South 
America,  and  in  reverse  to  eastern 
Asia.  The  third  beam  goes  to  Africa 
and  Australia  in  reverse. 

CBC  is  operating  the  transmit- 
ter for  the  Canadian  government, 
with  a  committee  from  the  De- 
partment of  External  Affairs 
working  with  CBC  on  program 
policy.  Later  it  is  expected  the  De- 
partment of  Trade  and  Commerce 
will  have  a  voice  in  program  pol- 
icy as  the  station  becomes  a  Ca- 
nadian trade  envoy.  CBC  has 
formed  an  international  service 
division  with  offices  at  Montreal, 
where  programs  will  be  built  and 
produced.  Offices  are  located  at 
1236  Crescent  Street,  Montreal. 
Peter  Aylen,  formerly  liaison  of- 
ficer at  Ottawa,  is  in  charge  of 
the  international  service  division. 
CBC  international  service  is  work- 
ing with  OWI  in  programming. 

Shoi-twave  broadcasts  will  be 
carried  eventually  on  11  frequen- 
cies. One  transmitter  will  use  6.09 
mc  with  call  letters  CKOB,  9.63 
mc  with  CKLO,  11.705  mc  with 
CKXA,  15.19  mc  with  CKCX,  and 
17.82  with  CKNC.  The  other  trans- 
mitter will  be  heard  as  CHAC  on 
6.16  mc,  CHLS  on  9.61  mc,  CHMD 
on  9.64  mc,  CHOL  on  11.72  mc, 
CHTA  on  15.22  mc,  and  CHLA  on 
21.71  mc. 


b>1loiiiinaffn9lts 
f  Commuiiity  in 
Public  Service 


PORTLAND,  OREGON  ' 

CBS  Affiliate  i 

FREE  &  PETERS  •  Natifloal  Reorescntatnesl 
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FOR  THE   RADIO  OF  TOMORROW 


War-trained  hands  .  .  .  fingers  educated  in 
accuracy  and  speed  .  .  guided  by  new  facts 
wrested  from  the  widening  frontiers  of  elec- 
tronics research  .  .  .  hands  that  will  create 
unsurpassed  values  in  "Detrola -built" 
Radio  Receivers  .  .  .  Television  Receivers 
.  .  .  Automatic  Record  Changers,  and 
other  electronic  instruments. 

KEEP    YOUR    EYE     ON  DETROLA 

DEIROIfl  RADIO 

DIVISION  OF 

INTERNATIONAL  DETROLA  CORPORATION 

BEARD  AT  CHATFIELD  •  DETROIT  S.  MICH. 


'When  a  Girl  Marries^  Tops  Day  timers 
With  'Breakfast  in  Hollywood^  Second 


LEADER  in  the  list  of  "Top  Ten" 
week-day  programs  reported  by  C. 
E.  Hooper  Inc.,  in  the  February 
Network  Hooperatings  on  daytim- 
ers,  is  Wheyi  A  Girl  Marries.  Sec- 
ond place  goes  to  Breakfast  in 
Hollywood  (11:15  a.m.)  and  third 
place  to  Ma  Perkins  (CBS),  fol- 
lowed respectively  by  Portia  Faces 
Life,  Kate  Smith  S?Jea/cs,  Our  Gal 
Szinday,  Backstage  Wife,  Big  Sister, 
Pepper  Yoimg's  Family,  Lorenzo 
Jones.  Top-ranking  Saturday  day- 
time shows  are  Theatre  of  Today, 
first;  and  Stars  Over  Hollywood, 
second. 

Aunt    Jenny    has    the  highest 


1.  Jack  Armstrong   

2.  Let's  Pretend   

3.  Tom  Mix       

Captain  Midnight   (tied  for  Sd  place). 

4.  Terry  and  the  Pirates   

5.  Hop  Harrigan   

Joyce  Jordan  McM.D.  had  the 
largest  number  of  women  listeners 
per  set  (1.35)  ;  Metropolitan  Opera, 


sponsor  identification  index — 73.8. 
Some  5.6 7o  gave  the  wrong  identifi- 
cation of  the  sponsor,  and  20.6 
couldn't  name  the  sponsor. 

Average  daytime  audience  rat- 
ing is  5.2,  up  0.3  from  the  last  re- 
port, down  0.1  from  a  year  ago; 
average  daytime  sets-in-use  is  16.8, 
up  0.4  from  last  report,  down  0.1 
from  a  year  ago;  average  daytime 
available  audience  is  72.0,  down  0.7 
from  last  report,  down  1.2  from 
last  year. 

The  five  top  ranking  programs 
listed  in  terms  of  the  number  of 
listeners  per  listening  set  are  as 


follows : 

Women 

Men 

Children 

Total 

0.89 

0.42 

1.44 

2.75 

1.09 

0.24 

1.22 

2.55 

1.02 

0.42 

1.05 

2.49 

0.75 

0.35 

1.39 

2.49 

0.84 

0.29 

1.31 

2.44 

0.85 

0.27 

1.09 

2.21 

the  most  men  listeners  (0.53) ;  and 
Jack  Armstrong  the  most  child  lis- 
tenei^  per  set. 


INCREASING  it.s  broadcast  day  by  a 
half-hour,  KSRO  Santa  Rosa,  Cal.  on 
Feb.  26  started  operations  at  G  a.m. 
instead  of  6 :30.  New  broadcast  day 
starts  with  a  program  titled  Ranch 
<£•  Home  Hour,  designed  to  give  more 
complete  and  comprehensive  service 
to  farmers,  dairymen  and  poultrymen 
in  the  area.  New  feature  is  under  di- 
rection of  Bill  Frost. 


TWO  Mutual-WGN  educational  pro- 
grams, The  Human  Adventure,  Wed- 
nesday 7:30-8  p.m.  and  Aorthwestern 
University  Reviewing  Stand,  Sunday 
10:30-11  a.m.,  are  presented  each 
week  via  transcription  over  the  Law- 
son  General  Hospital's  public  address 
system  as  a  part  of  the  recondi- 
tioning program  for  more  than  2,000 
overseas  casualties. 


^^^^ 


One  thing  on  which  there  is  no  ceiling 
novradayt  is  WSGN  listener-interest.  The 
steady  gains  of  the  past  four  years  go  on.  .  .  . 
take  a  look  at  these  last  Hooper  findings!  .  . 


HOOPER  ALL  DAY  AVERAGE  SEPT.-OCT.  1944  AND  1943 

STATION 

A 

B 

WSGN 

CHANGE 

-.6% 

-16.4% 

+38.5% 

coverage  of  any  station  in  the  state 
makes  WSGN  "Alabama's  Best  BUY  Far." 


ITPICANS 


FORMATION  of  a  new  society, 
known  as  the  ITPICANS,  designed 
to  improve  upon  any  improvements 
suggested  for  radio  by  their  elders, 
has  been  announced  by  Miss  Gale 
(Scoop)  Russell,  president  (cent- 
er). 

Miss  Russell  is  surrounded  by 
her  ITPICANS  Board  of  Gover- 
nors (1  to  r),  ring-around-the- 
rosy-wise;  Judith  Lee  (Duchess) 
Glascock;  Craig  Smith,  Jerry  Fish- 
er, Mahlon  B.  (Duke)  Glascock 
and  Adeline  Roberta  Terrell. 

Occasion  for  formation  of  the  so- 
ciety was  the  first  birthday  anni- 
versary of  Miss  Russell,  daughter 
of  Frank  M.  Russell,  NBC  Wash- 
ington vice-president.  Board  mem- 
bers are  the  children  of  these  WRC 
Washington  dignitaries:  Mahlon  B. 
Glascock,  commercial  manager ; 
Carleton  D.  Smith,  general  man- 
ager; Donald  Fisher,  announcer, 
and  Robert  Terrell,  operations  su- 
pervisor. 

ITPICAN,  Miss  Russell  ex- 
plained, is  a  contraction  of  the 
term  "In  the  Public  Interest,  Con- 
venience and  Necessity"  which,  she 
said,  was  a  popular  dinner-table 
topic  in  her  home. 


KFRE  News  Policy 

FALLING  in  line  with  other  sta- 
tions nationally,  KFRE  Fresno, 
Cal.  has  started  eliminating  middle 
commercials  from  newscasts,  ac- 
cording to  Paul  Bartlett,  station 
manager.  Mr.  Bartlett  said,  "All 
KFRE  news  sponsors  have  enthu- 
siastically endorsed  this  new  policy, 
which  we  and  they  believe 'to  be 
a  real  step  forward  in  the  present- 
ing of  news  broadcasts.  News  pro- 
grams originated  by  the  network 
(MBS)  will  continue  as  before, 
pending  adoption  of  a  similar  policy 
by  the  network  companies."  Gen- 
eral adoption  of  such  a  policy  by 
the  industry  has  been  urged  by  the 
St.  Louis  Post  Dispatch,  owner  of 
KSD.  Other  stations  to  join  the 
move  are  WJR  Detroit  and  WTMJ 
Milwaukee.  KMPC  Hollywood  ef- 
fective March  19  will  use  only  live 
commercials  on  newscasts  with 
opening  announcement  limited  to  a 
15-word  maximum. 


Moley  on  Blue 

RAYMOND  MOLEY,  newsweek 
associate  and  author  of  the  News- 
week feature  "Perspective",  will  be 
heard  on  the  Blue  Sunday,  8:15- 
8:30  p.m.  beginning  March  11.  Pro- 
gram will  not  be  available  for  spon- 
sorship for  the  present  according 
to  the  Blue.  Sunday  period  has  been 
occupied  by  Dorothy  Thompson, 
who  moves  over  to  Mutual  for  Tri- 
mount  Clothing  Co.  beginning 
March  25. 


Five  American  Programs 
Lead  on  Canadian  Nets 

FIVE  AMERICAN  network  pro- 
grams led  the  February  national 
evening  program  popularity  rat- 
ings on  Canadian  networks,  accord- 
ing to  the  latest  survey  released  by 
Elliott  -  Haynes  Ltd.,  Toronto. 
Charlie  McCarthy  led  with  a  popu- 
larity rating  of  41.6,  followed  by 
Fibber  McGee  and  Molly  with  a 
rating  of  38.  Third  place  went  to 
Radio  Theatre,  fourth  to  Bing  Cros- 
by Music  Hall  and  fifth  to  Bob 
Hope.  Treasure  Trail  v/ith  a  rating 
of  23.4  was  the  first  Canadian  pro- 
gram in  popularity.  Others  of  the 
leading  15  Canadian  network  shows 
were  in  order.  Album  of  Familiar 
Music,  NHL  Hockey  (Canadian 
origination),  Waltztime,  Aldrich 
Family,  Green  Hornet  (Canadian 
origination),  Frank  Morgan,  L  for 
Lanky  (Canadian  origination), 
Blind  Date,  and  John  &  Judy  (Ca- 
nadian origination). 

On  French  programs  the  leading 
five  evening  shows  were  Ceux  qu'on 
Aime  with  a  rating  of  34,  Secrets 
du  Dr.  Morhanges  with  a  rating  of 
33.4,  Le  Raillement  du  Rire,  Le 
Course  au  Tresor  and  Metropole. 

Eighteen  American  network  pro- 
grams, 14  Canadian  English  lan- 
guage programs,  and  19  Canadian 
French  language  programs  are 
listed  in  the  monthly  evening  time 
survey. 


TBA  Committee 

FORMATION  .  of  an  engineering 
committee  of  the  Television  Broad- 
casters Assn.,  was  announced  last 
week  by  F.  J.  Bingley,  TBA  direc- 
tor and  chief  television  engineer  of 
Philco  Radio  &  Television  Corp. 
Members  of  the  committee  are:  W. 
J.  Purcell,  General  Electric  Co., 
Schenectady;  Dr.  Thomas  T.  Gold- 
smith Jr.;  Allen  B.  DuMont  Labs., 
Passaic,  N.  J.;  David  B.  Smith, 
Philco;  O.  B.  Hanson,  NBC,  New 
York;  Robert  Shelby,  NBC  (alter- 
nate) ;  E.  A.  Hayes,  Hughes  Pro- 
ductions, Los  Angeles;  George 
Lewis  Federal  Telephone  &  Radio 
Corp.,  Newark;  Harry  Lubcke,  Don 
Lee  Broadcasting  System,  Holly- 
wood; H.  L.  Blatterman,  Earle  C. 
Anthony  Inc.,  Los  Angeles. 


THE  JOHN  WANAMAKER  organ 
in  the  firm's  Philadelphia  store,  was  to 
be  featured  in  a  program  over  WIBG 
Philadelphia  10:05-10:30  a.m.  begin- 
ning March  5  (today).  Contract  was 
placed  direct. 
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Strong  Bill  Sought 
To   Curb  Petrillo 

Chairman  Lea  Wants  Broader 
Measure  Than  S-63 

PROBABILITY  of  further  hear- 
ings before  the  House  Committee 
on  Interstate  &  Foreign  Commerce 
to  provide  the  basis  for  legislation 
to  prevent  interference  with  free- 
dom of  the  air  vs^as  seen  last  week 
by  Rep.  Clarence  F.  Lea  (D-Cal.), 
chairman  of  the  Committee.  Chair- 
man Lea  told  Broadcasting  that 
testimony  heard  Feb.  22-23  on  the 
Vandenberg  bill  (S-63),  passed  by 
the  Senate,  which  is  confined  to 
broadcasting  of  noncommercial  cul- 
tural programs,  demionstrates  the 
need  for  a  broader  measure. 

Chairman  Lea  revealed  that  he 
has  sent  out  letters  to  interested 
organizations  for  suggestions  for 
dealing  with  the  problem  precipi- 
tated by  James  C.  Petrillo's  de- 
mands on  broadcasters,  insofar  as 
they  concern  freedom  of  communi- 
cations. He  said  that  Chairman 
Paul  A.  Porter  of  the  FCC  had  laid 
down  broad  principles  for  action  in 
the  matter  [Broadcasting,  Feb. 
26]  and  "we  feel  the  necessity  for 
j  getting  more  complete  facts". 

Cites  Petrillo  Ban 

Referring  to  the  Petrillo  ban 
against  broadcasts  of  the  National 
Music  Camp  at  Interlochen,  Mich., 
on  which  the  Committee  heard  tes- 
timony. Chairman  Lea  said:  "In 
principle,  it  applies  to  the  right  to 
restrict  communications  over  the 
air.  That's  quite  a  fundamental 
I  principle  there.  The  airwaves  be- 
long to  the  public  and  no  one  has 
a  right  to  interfere." 

Chairman  Lea  said  the  Commit- 
tee may  forego  its  current  con- 
!  sideration  of  railroad  retirement 
legislation  long  enough  to  devote 
:  another  day  to  the  Vandenberg  bill, 
i;  A  broader  measure  would  in  all 
I  probability  be  worked  out  in  ex- 
ecutive session,  he  said. 

Meanwhile,  the  first  major  reper- 
cussion to  the  royalty  system  ex- 
acted by  Mr.  Petrillo  from  the  re- 
cording  industry   developed  with 
the  demand  by  John  L.  Lewis,  pres- 
t  ident  of  the  United  Mine  Workers, 
j  for  a  10c  per  ton  payment  to  the 
j  UMW  on  all  coal  produced  in  the 
j  bituminous  industry.  Like  the  re- 
cording agreement,  which  requires 
I  that  the  fees  are  to  be  used  for 
I  m  "employment  fund",  the  Lewis 
proposal  provides  for  a  "partici- 
pating royalty"  which  would  be 
'anti-inflationary"    and  which 
'seeks  only  to  promote  the  physical 
welfare  of  the  miners,  thereby  in- 
I  creasing  their  productivity".  The 
[  plan,  Mr.  Lewis  points  out,  "would 
apt  violate  the  Government's  sta- 
bilization policy,  or  any  wage  for- 
•nula." 

When  the  recording  dispute  was 
oefore  the  WLB  the  royalty  fee 
5ystem  was  held  as  not  opposed  to 
vage  stabilization  policy. 
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Latham  Joins  OWI 

JOHN  R.  LATHAM,  vice-president 
and  director  of  Roy  S.  Durstine 


Inc.,  New  York 
agency,  last 
week  joined  the 
OWI  Domestic 
Branch,  W  a  s  h- 
ington,  as  pro- 
g  r  a  m  manager 
mainly  in  charge 
of  OPA  liaison. 
Mr.  Latham  for- 
merly was  presi- 


dent of  the  Amer-      Mr.  Latham 
ican  Cigarette  & 
Cigar  Co.,  a  subsidiary  of  American 
Tobacco  Co.;  in  the  radio  depart- 
ment of  Young  &  Rubicam,  and 
assistant  sales  manager  of  Mutual. 


Many  Foreign  Language 
Shows  on  Air  in  1943 

DURING  LAST  year,  146  of  the 
country's  912  radio  stations  broad- 
cast about  364  foreign  language 
programs  a  week  in  some  25  lan- 
guages, according  to  a  survey  by 
the  Common  Council  of  American 
Unity,  as  reported  by  Jacques  E. 
Ferrand,  chief  of  the  council's  for- 
eign language  radio  division.  The 
report  will  appear  in  an  early  issue 
of  Interpreter  Release,  bulletin 
isued  by  the  council. 

The  council  estimates  there  were 
about  1200  hours  of  foreign  lan- 
guage programs  on  the  air  per 
week  in  1944,  the  average  having 
four  hours  of  air  time  weekly  and 
the  time  given  such  broadcasts 
varying  from  15  minutes  to  60 
hours  a  week.  Polish  is  the  most 
frequently  broadcast  language  with 
64  programs.  Others  are:  Italian, 
54  programs ;  Spanish,  46 ;  German, 
22;  Greek,  21;  Yiddish,  19;  Hun- 
garian, 16.  "An  estimated  95% 
of  the  programs  are  commer- 
cial and  nearly  all  are  broadcast 
on  local  stations",  Mr.  Ferrand 
writes.  Most  of  the  non-English 
programs  are  aired  in  the  daytime, 
set  within  a  framework  of  spot 
announcements. 


Official  Coast  Guard  Photo 
COVERING  amphibious  operations 
at  Lingayen  Gulf  in  the  Philip- 
pines, Chief  Specialist  Jack  Cole, 
of  the  Coast  Guard,  was  wounded 
in  the  hand  by  a  piece  of  shrapnel. 
He  was  on  the  production  sta^  of 
Vox  Pop  before  entering  the  serv- 
ice in  1942.  The  Philippine  inva- 
sion is  one  of  a  number  of  Pacific 
operations  Cole  has  covered  as  a 
U.  S.  Coast  Guard  correspondent. 

•t  Advertising 


QUEBEC  PONDERS 
RADIO  AUTHORITY 

PROVINCIAL  control  of  broad- 
casting is  envisaged  in  a  bill 
tabled  in  the  Quebec  Parliament  at 
Quebec  City  Feb.  27.  The  bill  calls 
for  creation  of  a  provincial  broad- 
casting service  with  expenditures 
for  land,  buildings  and  radio  sta- 
tions limited  to  $5,000,000.  It  would 
be  headed  by  a  manager  drawing 
$9,000  annually.  Receipts  from  op- 
eration would  go  to  pay  salaries, 
operating  costs,  interest  and  amorti- 
zation of  loans  with  any  surplus 
going  to  the  provincial  treasury. 

The  service  would  be  called 
Radio-Quebec  and  come  under  the 
jurisdiction  of  the  provincial  pre- 
mier. It  would  prepare  programs 
and  engage  artists,  gather  and 
broadcast  news,  carry  commercial 
as  well  as  sustaining  programs  and 
feed  its  programs  to  other  stations. 


HOOPER  RATINGS 
PUT  HOPE  FIRST 

BOB  HOPE  heads  the  list  of  "first 
fifteen"  programs  in  the  Feb.  28 
evening  network  report  released  by 
C.  E.  Hooper  Inc.  Fibber  McGee  & 
Molly  places  second  followed  by 
Joan  Davis  with  Jack  Haley  (sub- 
stitute). Radio  Theatre,  Charlie 
McCarthy,  Screen  Guild  Players, 
Bing  Crosby,  Walter  Winchell,  Mr. 
District  Attorney,  Jack  Benny,  Ab- 
bott &  Costello,  Take  It  or  Leave  It, 
Kay  Kyser  (1st  half -hour).  Your 
Hit  Parade,  Eddie  Cantor.  Average 
evening  figures  are  as  follows: 
Rating,  10.5;  sets-in-use,  32.8; 
available  audience,  80.1.  Radio  The- 
atre has  the  top  sponsor  identifica- 
tion index. 


Josephy  Award 

BRONZE  STAR  Medal  has  been 
awarded  S/Sgt.  Alvin  M.  Josephy, 
Marine  Corps  combat  correspond- 
ent, who  was  chief  of  special  events 
with  the  Radio  Bureau  of  the  OWI 
and  prior  to  that  assistant  director 
of  news  and  special  events  with 
WOR-Mutual  New  York.  Now  cov- 
ering the  operations  on  Iwo  Jima, 
Sgt.  Josephy  received  the  award  for 
his  courageous  work  at  Guam  in 
recording  the  action  there  [Broad- 
casting, Aug.  14,  1944].  "With 
complete  disregard  for  his  personal 
safety,"  the  citation  states,  "he 
made  a  recording  of  the  historical 
significance  which  when  rebroad- 
cast  in  the  United  States,  vividly 
brought  home  the  essence  of  Pa- 
cific amphibious  warfare." 


WHBC  Names  Hershey 

RETIREMENT  of  Felix  Hinkle, 
manager  of  WHBC  Canton,  0.  and 
appointment  of  William  I.  Hershey, 
of  the  executive  offices  of  Brush 
Moore  Newspapers  Inc.,  Canton,  as 
temporary  manager  were  an- 
nounced by  the  station  last  week. 
Mr.  Hinkle  was  formerly  business 
manager  of  the  Canton  Daily  News 
until  its  suspension  in  1930.  Mem- 
bers of  the  WHBC  staff  tendered  a 
farewell  dinner  in  Mr.  Hinkle's 
honor  at  the  Hotel  Onesto. 


TOM  LALLEY,  formerly  account  ex- 
ecutive and  copy  chief  of  Doremus  & 
Co.  and  previously  in  a  similar  ca- 
pacity with  Weiss  &  Geller,  has  joined 
the  Blue  Network  as  sales  promotion 
manager. 


NAB  Board 

(Continued  from  page  15) 
such  matters  should  be  left  to  the 
judgment  of  individual  station 
management.  In  any  event,  it  was 
concluded  that  the  code  itself  re- 
quires membership,  rather  than 
board  action  and  that  nothing  con- 
crete in  the  way  of  industry-wide 
sentiment  can  be  tapped  until  there 
is  another  annual  meeting  possibly 
18  months  hence. 

The  board  heard  a  report  from 
Hugh  Feltis,  president  of  the 
Broadcast  Measurement  Bureau,  on 
the  current  campaign  to  enroll  sta- 
tions in  the  project.  An  average  of 
about  80%  of  stations  represented 
at  NAB  district  meetings  thus  far 
held  has  signed  contracts,  with  the 
aggregate  in  the  neighborhood  of 
300.  Mr.  Feltis  had  resigned  from 
the  board  by  virtue  of  his  resigna- 
tion as  general  manager  of  KFAB 
Lincoln  to  accept  the  BMB  post.  J. 
Leonard  Reinsch,  WSB  Atlanta, 
was  elected  his  successor  by  the 
board  as  a  director-at-large  for 
large  stations. 

Progress  Reports 

Following  a  report  from  Mr. 
Davis  on  labor  relations,  the  board 
recommended  expansion  of  labor 
activities,  particularly  in  the  light 
of  postwar  employment  prospects. 
The  labor  executive  committee  has 
scheduled  a  meeting  in  New  York 
for  March  6-7  to  pursue  Mr.  Davis' 
recommendations. 

The  board  heard  progress  reports 
on  legislation  and  the  Petrillo 
platter-turner  issue,  among  others. 
It  adopted  a  resolution  proposed  by 
the  public  relations  committee  com- 
mending the  Assn.  of  Women  Di- 
rectors of  NAB  and  Mrs.  Dorothy 
Lewis,  NAB  coordinator  of  listener 
activity,  on  its  work  and  more  par- 
ticularly its  campaign  entitled 
"Women  of  the  United  Nations". 
This  campaign  was  launched  Feb. 
17  at  a  conference  and  luncheon  in 
New  York  attended  by  representa- 
tives of  many  nations  and  includ- 
ing Mrs.  Franklin  D.  Roosevelt. 

All  members  of  the  board  were 
present  except  for  William  B.  Way, 
KVOO  Tulsa,  who  had  a  previous 
commitment.  Those  present  were 
Mr.  Moi-ency;  Mr.  Hager,  Roy  F. 
Thompson,  WFBG  Altoona;  Mr. 
Arnoux;  John  C.  Bell,  WBRC 
Birmingham;  Hoyt  B.  Wooten, 
WREC  Memphis;  Nathan  Lord, 
WAVE  Louisville;  John  E.  Fetzer, 
WKZO  Kalamazoo;  Leslie  C.  John- 
son, WHBF  Rock  Island,  111.;  Mr. 
Gillin;  E.  L.  Hayek,  KATE  Albert 
Lea,  Minn.;  Hugh  A.  L.  Halff, 
WOAI  San  Antonio;  Hugh  B.  Ter- 
rj,  KLZ  Denver;  Arthur  Westlund, 
KRE  Berkeley,  Cal.;  William  B. 
Ryan,  KFI  Los  Angeles;  J.  0.  Ma- 
land,  WHO  Des  Moines;  T.  A.  M. 
Craven,  WOL  Washington,  D.  C; 
Mr.  Elias;  Dietrich  Dirks,  KTRI 
Sioux  City;  Frank  King,  WMBR 
Jacksonville;  Frank  Stanton,  CBS 
New  York;  Mr.  Russell;  Harry  R. 
Spence,  KXRO  Aberdeen,  Wash. 
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FCC  Allocation  Hearing 
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evidence  be  submitted.  Mr.  Price 
of  AT&T,  complained  of  the  lack 
of  certainty  as  to  the  number  of 
frequencies  which  would  be  as- 
signed and  requested  a  "reason- 
able" number  for  common  carrier 
service  exclusively.  He  also  asked 
if  the  company's  three  existing  ra- 
dio services  must  be  moved  that  five 
years  be  given  for  the  adjustment. 
Others  scheduled  on  the  subject  de- 
clined to  testify. 

Also  testifying  on  Coastal,  Ma- 
rine Relay,  Ship,  Mobile  Press  and 
Fixed  Public  Service  in  Alaska, 
Mr.  Pratt  suggested  higher  fre- 
quency ranges  (above  1000  mc)  for 
obstacle  detection  for  ships  at  sea. 
Frank  Dunbar  Jr.,  appearing  for 
the  Lorain  County  Radio  Corp. 
which  operates  a  ship  service  on 
the  Great  Lakes,  specified  that  the 
bands  assigned  be  adjacent  and  that 
they  be  moved  up  slightly  from  the 
30-40  mc  range  to  40-44  mc. 

Smythe  Describes 
Production  of  FM 

Dallas  W.  Smythe,  chief  of  the 
Economics  Division,  FCC  Account- 
ing Dept.,  opening  the  FM  phase 
of  the  argument,  testified  that  in 
a  survey  of  101  manufacturing 
plants  conducted  by  the  Commis- 
sion, it  was  learned  that  395,755 


FM  units  have  been  made  in  this 
country.  Of  that  number  365,648 
were  combination  FM-AM  receiv- 
ers, 13,388  were  exclusively  FM  and 
16,719  were  FM  adaptors. 

He  estimated  total  retail  value 
of  the  395,755  sets  at  $76,083,063, 
divided  as  follows:  Combination 
sets,  $71,908,878;  FM  exclusively, 
$3,366,981;  FM  adaptors,  $807,- 
204.  Mr.  Smythe  cited  figures  sub- 
mitted by  the  Philco  Corp.,  Phila- 
delphia, which  he  said  manufac- 
tured 46%  of  the  total  combined 
FM-AM  sets.  Philco  estimated  the 
aggregate  retail  value  of  the  171,- 
994  units  sold  at  $19,791,812. 

Of  those  sets,  however,  Philco 
estimated  that  the  retail  value  of 
the  FM  band  in  combination  sets 
averaged  $12.50  per  set,  making 
the  overall  public  investment  in 
Philco  sets  $2,149,925.  Arbitrarily 
doubling  that  figure  for  the  re- 
mainder, Mr.  Smythe  arrived  at  the 
figure  of  $4,841,350,  for  an  aggre- 
gate of  $6,991,275  for  the  FM  units 
in  combination  sets.  Including  ex- 
clusive FM  sets  and  adaptors,  the 
total  public  investment  in  FM  is 
$11,165,460,  Mr.  Smythe  estimated. 
In  an  alternative  computation, 
based  on  Philco's  estimate  of  $12.50 
for  unit  in  combination  sets  and 
$48.28  per  unit  in  all  others,  Mr. 
Smythe   submitted   the  estimated 
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DISCUSSING  FM  allocations  was 
this  trio  of  RTPB  Panel  5  execu- 
tives at  the  FCC  oral  argument 
last  Wednesday.  Conferees  are  (1 
to  r)  :  W.  R.  David  of  General  El- 
ectric, vice-chairman  of  Panel  5 
and  chairman  of  the  transmitter 
committee;  Dr.  Ray  H.  Manson, 
vice-president  of  Stromberg-Carl- 
son  Co.,  chairman  of  the  Panel  5 
receiver  committee;  C.  M.  Jansky 
Jr.,  Washington  consulting  engin- 
eer, chairman  of  Panel  5.  AH  three 
testified  in  favor  of  retaining  FM 
in  its  present  band. 


public  investment  of  $15,675,725. 

As  for  depreciation,  under  the 
first  method  of  estimation,  the  de- 
preciated retail  value  in  1945  at- 
tributable to  FM  would  be:  5-year 
life,  $4,466,184;  7-year  life,  $6,875,- 
477;  10-year  life,  $7,815,823.  De- 
preciated retail  value  in  1947  (on 
the  assumption  that  it  will  be  two 
years  before  FM  gets  into  mass 
production)  :  5-year  life,  scrap 
value  only;  7-year  life,  $3,182,156; 
10-year  life,  $5,582,731. 

Under  the  alternative  method  of 
computation  Mr.  Smythe  listed  de- 
preciated values  as  follows:  1945 
—5-year  life,  $6,269,490;  7-year 
life,  $8,949,696;  10-year  life,  $10,- 
971,608;  1947 — 5-year  life,  scrap 
value  only;  7-year  life,  $4,467,012; 
10-year  life  $7,836,863. 

FM  Stations  Licensed 
By  FCC  Reviewed 

Mr.  Smythe  estimated  that  the 
original  cost  of  total  technical 
broadcast  property  involving  FM 
was  $1,923,337  and  the  depreciated 
value,  $1,334,756.  His  estimates 
were  based  on  financial  reports  to 
the  Commission  for  48  licensees 
and  construction  permit  holders  as 
of  Dec.  31,  1943,  which  gave  an 
average  cost  per  station  of  $40,070. 

Investments  by  power  were  given 
as  follows:  1  kw  or  less,  $357,081 
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Fenced  in?  Far  from  it- 


they're  now  a  feature  of  Mesaums 


■  It's  a  pleasure  to  announce  that  Slim  Bryant 
and  his  Wildcats  are  now  available  to  NBC 
Thesaurus  subscribers  for  local  sponsorship. 

Slim  and  his  gang  are  specialists  in  every  field  of 
cowboy  and  hillbilly  entertainment— ballads  of  the 
old  Wild  West,  hoe-downs,  novelties,  square  dances, 
close  harmony,  popular  songs,  originals  and  comedy 
skits.  Not  only  specialists,  but  they're  skilled  enter- 
tainers—and they're  good.  People  take  them  to  heart 
—respond  to  their  warmth,  sincerity  and  whimsy. 

In  the  past  five  years  in  which  they  have  ranked 
as  a  top  presentation  on  America's  pioneer  station 
KDKA,  Pittsburgh— won  friends  by  the  thousands 
in  KDlCA's  broadcast  area  —  they  have  fulfilled 


demands  for  800  personal  appearances,  regretfully 
declined  many  more. 

Slim  and  his  likable  colleagues  are  available  now 
on  Thesaurus  to  fill  a  wide  variety  of  sponsorship 
requirements.  Soon  they  will  be  featured  in  a  well- 
tailored  script  series  designed  to  lend  favorable  and 
distinctive  product  or  institutional  identity. 

The  versatile  entertainment  of  Slim  Bryant  and 
his  Wildcats  is  another  step  in  the  NBC  Thesaurus 
new  five-point  plan  for  more  well-rounded  pro- 
grams ...  a  service  especially  designed  for  radio, 
music  exclusive  to  the  subscriber  .  .  .  enough  selec- 
tions by  every  performer  to  make  programming 
worth-while  .  .  .  plus  "network  quality." 
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for  18  stations;  1.1/3  kw,  $288,781 
for  12  stations ;  10  kw,  $546,827  for 
11  stations;  10.1  kw  and  over,  $730,- 
648  for  7  stations. 

C.  M.  Braum,  chief  of  the  Non- 
standard Broadcast  Application 
Section,  Broadcast  Division,  FCC 
Engineering  Dept.,  testified  that  as 
of  Feb.  20,  1945,  there  were  46  FM 
stations  licensed,  seven  for  which 
construction  permits  _are  outstand- 
ing, and  two  of  the  seven  under 
active  construction.  Considering  48 
stations,  he  said  four  are  operating 
under  wartime  experimental  or  de- 
velopmental licenses,  leaving  44 
whose  requirements  and  coverage 
have  been  determined. 

Of  the  44  stations,  33  have  in- 
stalled full  transmitter  power  and 
two  have  installed  the  antenna  sys- 
tem authorized.  Only  10  FM  sta- 
tions have  completed  full  construc- 
tion and  testing,  he  added,  while 
32  of  the  stations  are  authorized  on 
a  wartime  basis  to  operate  without 
their  regular  transmitter  power  or 
with  temporary  antenna  systems  or 
both;  six  other  stations  are  com- 
plete except  for  minor  items. 

Should  FM  be  moved  upward,  he 
said,  one  licensee  of  a  50-kw  sta- 
tion estimated  the  transition  cost 
would  be  from  $20,000-$25,000  or 
about  one-third  of  the  list  price  of 
the  transmitter,  which  cost  $67,- 
000.  Using  the  one-third  as  a  fac- 
tor, Mr.  Braum  estimated  the  ag- 
gregate cost  to  broadcasters  of 
modifying  transmitters  would  be 
around  $300,000.  He  didn't  hazard 
a  guess  as  to  cost  of  changing  an- 


Borden  Replacement 

BORDEN  Co.'s  replacement  for 
the  Ed  Wynn  Show,  on  the  Blue 
features  Jerry  Wayne,  singer,  with 
Jeff  Alexander's  orchestra  and 
chorus  and  guest  stars,  Jane  Fro- 
man  to  appear  on  the  second  of  the 
series.  Program  shifts  from  Mon- 
day 9-9:30  p.m.  to  Sunday  8:30-9 
p.m.  beginning  March  25.  Producer 
is  Bob  Weenolsen,  and  Dan  Sey- 
mour, announcer.  Agency  is  Young 
&  Rubicam,  New  York. 

tennas,  since  little  information  was 
available. 

Jett  Asks  Estimates 
Of  Potential  Losses 

Commissioner  "Jett  asked  that 
witnesses  supply  estimates  of  the 
potential  losses  if  transmitters  are 
modified.  Chairman  Porter  sug- 
gested that  industry  witnesses 
"bear  in  mind  Mr.  Jett's  sugges- 
tion." He  made  it  plain  the  Com- 
mission wants  all  the  facts  possible 
to  guide  it  in  its  decision. 

Mr.  Jansky  told  the  Commission 
that  on  Tuesday  Panel  5  met  in 
Washington  and  voted  21-1  to  re- 
affirm its  original  stand  at  the 
hearings  last  fall  and  to  support 
the  brief  submitted  by  the  chair- 
man and  vice-chairman  of  Panel  5 
[Broadcasting,  Feb.  26].  Dr.  T. 
T.  Goldsmith,  representing  the 
Allen  B.  DuMont  Labs.,  he  said, 
cast  the  only  dissenting  vote,  while 
five  members  did  not  vote. 

He  submitted  a  memorandum  by 
Maj.  Armstrong,  Dr.  H.  H.  Bever- 
age of  RCA  Labs,  and  Dr.  Chai'les 


PiTTSBURGH  AVVgRTISeRS  KNOW 
THS  LOCAL  SCORE 

That's  why  it  means  something  that  7  of  Pittsburgh's 
8  leading  department  stores  used  KQV  last  year. 


R.  Burrows,  based  on  propagation 
studies  conducted  by  the  three  in 
collaboration  with  Dr.  G.  W.  Pick- 
ard,  Dr.  H.  T.  Stetson  and  Stuart 
Bailey.  Challenging  conclusions  by 
Dr.  Norton,  submitted  in  the  clos- 
ing days  of  the  fall  hearings,  Mr. 
Jansky  said: 

"The  basic  data  available  to  Mr. 
Norton — and  it  was  available  also 
to  our  members — does  not  justify 
such  wide  conclusions  as  he  has 
drawn.  .  .  .  The  most  important 
issue  is  one  dealing  with  propaga- 
tion. Men  can  overcome  whatever 
temporary  obstacles  may  exist  .  .  . 
That  memorandum  concludes  that 
the  evidence  on  which  you  based 
your  opinion  was  unsound." 

Mr.  Jansky  admonished  the  Com- 
mission they  must  "believe  Norton 
and  the  errors  he  has  made"  or 
"Dellinger,  Beverage  and  Arm- 
strong". Questioned  by  Mr.  Denny 
as  to  quantitative  data  showing  in- 
terference in  the  maximum  sunspot 
cycle,  Mr.  Janksy  said  such  data 
means  little  at  50  mc  unless  in  con- 
trast equally  quantitative  data  is 
available  in  other  frequencies. 

Manson  Says  Costs 
Based  on  Moving  Band 

Dr.  Ray  H.  Manson,  vice-presi- 
dent of  the  Stromberg-Carlson  Co. 
and  chairman  of  the  Panel  5  re- 
ceiver committee,  testified  that  his 
committee,  composed  of  manufac- 
turers, agreed  that  receivers  could 
be  built  for  the  84-102  mc  band,  but 
such  a  change  "imposes  important 
technical  difficulties,  such  as  re- 
ceiver drift  and  the  attainment  of 
the  requisite  sensitivity  and  selec- 
tivity, which  will  have  a  bearing 
upon  the  quality  of  service  to  be 
rendered  to  the  public." 

The  committee  agreed  also  that 
at  least  six  months  additional  en- 
gineering time  will  be  required  to 
prepare  for  receivers  at  84-102  mc, 
that  the  increased  cost  involved  to 
the  consumer  would  range  from 
$4-$32  per  set,  with  the  majority 
opinion  tending  toward  $32. 

Adequate  filed  testing  and  design 
revisions  for  the  84-102  mc  band 
would  entail  an  additional  three 
months.  The  committee  recommend- 
ed that  a  firm  allocation  commit- 
ment be  made  by  the  FCC  so  "un- 
necessary delay  and  increased  cost 
to  the  public  can  be  avoided". 

Dr.   Manaon  testified  that  the 
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,   "I'LL  BE  RUINED  if  FM  moves 
'  up,"  Leonard  L.  Asch  (1),  presi- 
dent of  the  Capitol  Broadcasting 
Co.,  Schenectady,  licensee  of  ihe 

■  nation's  only  independent  FM  sta- 

■  tion,  WBCA,  told  Dr.  W.  R.  G. 
!  Baker  of  General  Electric  Co.  and 
1  chairman  of  the  Radio  Technical 
.  .  Planning  Board,  during  a  recess  at 
.  the  allocation  oral  argument  be- 
'  fore  the  FCC  last  week.  Mr.  Asch 

testified  that  if  FM  is  moved  up, 
his  business  would  be  a  "washout". 
He  operates  the  country's  only  FM 
station  in  competition  with  AM. 


increased  cost  estimate  was  based 
solely  on  moving  the  FM  band  and 
not  on  other  factors. 

W.  R.  David  of  GE,  chairman 
of  the  transmitter  committee,  said 
his  group,  meeting  Feb.  24  in  New 
York,  agreed  that  transmitters 
could  be  built  for  78-102  mc  opera- 
tion, but  the  change  imposes  "very 
important  technical  difficulties  par- 
ticularly in  the  matter  of  high  fre- 
quency tubes,  transmitter  circuits, 
antennas  and  transmission  lines". 

Considerable  engineering  time 
will  be  required,  up  to  six  months 
for  lower  powers  and  1-3  years  for 
higher  powers,  he  said.  It  was  the 
opinion  of  a  majority  of  his  com- 
mittee that  transmitters  for  the 
higher  frequency  band  will  cost 
more,  particularly  the  higher  power 
ratings,  he  added. 

Mr.  David  submitted  a  letter 
from  the  Radio  Manufacturers 
Assn.  transmitter  tube  engineer- 
ing committee  on  tube  availability 
as  follows:  All  tubes,  250  w-50  kw 
power  level  available  for  FM  in  the 
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band  42-50  mc;  tubes  of  250  and 
1,000  w  available  in  the  84-102  mc 
band,  but  those  of  3  kw  power  level 
and  higher  would  not  be  available 
for  periods  ranging  from  6  months 
to  2  years. 

Maj.  Armstrong  submitted  cor- 
respondence kept  by  an  amateur 
broadcaster  in  Phoenix,  Ariz.,  who 
reported  receiving  F2  layer  recep- 
tion durng  the  maximum  of  the  last 
sunspot  cycle,  dating  from  October 
1936  to  March  1938.  He  heard  Maj. 
Armstrong's  station,  once  picked 
up  the  NBC  television  sound  chan- 
nel, picked  up  stations  in  South 
America  and  a  few  others,  but  the 
NBC  sound  channel,  operating  on 
49.75  mc,  was  the  only  one  above 
43  mc  which  he  received. 

On  the  other  hand  another  sta- 
tion, five  miles  away  and  equipped 
with  better  facilties  than  the 
Phoenix  station,  experienced  none 
of  the  F2  layer  transmission,  Maj. 
Armstrong  explained. 

Sunspot  Interference 
Called  Unpredictable 

Maj.  Armstrong  told  the  Com- 
mission that  if  FM  moves  up,  as 
proposed  by  the  FCC,  it  would  be 
delayed  at  least  a  year.  To  offset 
any  ideas  that  he  might  be  inter- 
ested financially  in  keeping  FM  in 
its  present  locataion,  the  inventor 
told  the  Commission  that  if  it  re- 
tains FM  in  its  present  band,  he 
will  turn  over  all  his  royalties  for 
one  year  to  a  board  to  be  appoint- 
ed, the  money  to  be  expended  as 
the  board  sees  fit. 

He  asserted  "we  can't  predict 
sunspot    interference"    and  drew 


a  comparison  between  "actual  ex- 
perience' and  "theory",  declaring 
that  the  Commission  should  base 
its  conclusions  on  "the  years  of 
experience  of  those  in  the  FM 
field"  rather  than  theory.  Maj. 
Armstrong  said  he  wasn't  worried 
as  to  the  ability  of  the  manufactur- 
ing industry  to  expand  with  FM. 
As  the  art  progresses  new  designs 
will  be  created  and  the  transmitter 
and  receiver  manufacturers  will 
keep  pace.  He  pointed  out  that  it 
would  be  some  time  before  a  maxi- 
mum number  of  transmitters  could 
be  in  operation  and  by  that  time 
the  receiver  manufacturers  would 
be  ready  to  expand. 

Maj.  Armstrong  questioned  Dr. 
Norton's  calculations,  saying  his 
predictions  based  on  frequencies 
twice  as  high  as  those  on  which 
standards  were  made  and  the  rec- 
ommendatiaons  of  those  "who  have 
had  actual  experience"  were  so  dif- 
ferent "it  seems  something  must  be 
left  out . . .  some  errors  were  made". 

The  Commission's  staff  was  con- 
fused in  two  places  and  "misunder- 
stood testimony  of  three  witnesses," 
said  the  inventor.  He  listed  the 
three  main  sources  of  interference 
as  F2  layer,  Sporadic  E  and  Trop- 
ospheric.  He  dwelt  at  length  on  F2 
layer,  explained  its  characteristics 
and  told  the  Commission  that  dur- 
ing the  last  sunspot  peak  amateurs 
operating  on  56-58  mc  attempted 
to  establish  coast-to-coast  trans- 
mission on  F2  layer,  but  didn't  suc- 
ceed. He  concluded  that  "Norton's 
predictions  were  based  on  assump- 
tions, not  facts". 

"I  think  our  vast  experience  dur- 
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FARM  MACHINERY  will  be  the  biggett  item 
in  farmers'  postwar  expenditures,  recent  gov- 
ernment surveys  show.  There  is  already  a 
2  to  3  BILLION  dollar  backlog  of  demand 
for  new  farm  machinery  ...  an  average  of 
$400  per  farm.  Translated  in  terms  of  TRI- 
CITIES,  this  means  more  postwar  |obs  .  .  . 
larger  payrolls  .  .  .  more  goods  bought  and 
sold  .  .  .  opportunities  for  advertisers! 
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Howard  H.  Wilson  Co.,  NatH  Representatives 


ing  the  sunspot  cycle  and  Dr.  Bel- 
linger's predictions  which  I'm  sure 
were  based  on  the  hop,  probably 
will  be  our  best  guide  through  the 
next  sunspot  cycle". 

Maj.  Armstrong  discussed  Spo- 
radic E,  disagreed  with  some  of 
Dr.  Norton's  conclusions  and 
touched  briefly  on  the  tropospheric 
wave.  He  offered  the  following  pro- 
posed allocations  in  the  band  44- 
108  mc;  amateurs  44-48  mc;  FM 
48-66  mc;  first  television  channel 
69-75  mc;  five  television  channels 
78-108  mc. 

He  would  leave  the  two  3-mc 
bands  unassigned,  the  space  ul- 
timately either  going  to  FM  or  tele- 
vision, depending  on  which  service 
demonstrates  the  greater  need.  He 
suggested  it  could  go  to  television 
by  moving  the  No.  1  band  down  to 
66  mc  or  it  could  go  to  FM.  Maj. 
Armstrong  suggested  that  a  tem- 
porary deviation  from  his  ar- 
rangement could  be  adopted  pend- 
ing adjustments  in  all  the  services. 

Cyrus  T.  Read,  director  of  sales 
engineering  of  Hallicrafters  Co., 
Chicago,  concluded  the  first  day's 
testimony  by  supporting  the  pro- 
posed allocations.  He  estimated  the 
cost  of  converting  present-day  FM 
sets  to  higher  frequencies  would  be 
$10-$15. 

Thursday's  session  opened  with 
Commissioner  Walker  acting  chair- 
man in  the  brief  absence  of  Chair- 
man Porter,  who  was  called  to  ap- 
pear before  the  Senate  Appropria- 
tions Committee.  John  Shepard  3d, 
chairman  of  the  board  and  general 
manager  of  the  Yankee  Network, 
recommended  that  FM  be  allocated 
either  44-62  mc  or  46-64  mc  and 
that  high-powered  stations  be  as- 
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signed  to  the  upper  portion  of  the 
band. 

He  listed  these  three  factors  lead- 
ing to  Yankee's  opposition  to  the 
FCC  proposals:  (1)  delay  in  pro- 
viding FM  service;  (2)  loss  of 
incentive  by  pioneer  FM  broad- 
casters; (3)  obsolescence  of  receiv- 
ing sets  and  loss  of  investment 
made  by  broadcasters  to  date. 

Mr.  Shepard  said  information 
from  transmitter  manufacturers  in- 
dicated it  would  take  from  two  to 
three  years  before  a  transmitter 
of  25-50  kw  could  be  delivered  com- 
plete. Therefore,  a  period  of  three 
to  four  years  would  elapse  before 
full  production  of  FM  receivers 
could  be  attained.  He  estimated  the 
average  life  of  receivers  now  on 
hand  to  be  seven  years,  basing  his 
assumption  on  Dept.  of  Commerce 
statistics. 

"I  am  convinced  that  FM  recep- 
tion by  the  great  majority  of  the 
public  would  be  delayed  for  ap- 
proximately five  years  based  on  the 
facts  I  have  just  outlined,"  said 
Mr.  Shepard.  "This  would  be  in 
addition  to  the  delays  which  FM 
has  already  encountered,  due  in 
part  to  unavoidable  circumstances. 

Fears  FM  Will  Be 
Adversely  Affected 

"Our  conclusion,  therefore,  is 
that,  if  the  assignments  proposed 
by  the  Commission  are  put  into  ef- 
fect, FM  as  a  broadcasting  service 
will  be  put  back  to  where  it  was 
in  1936;  and  it  will  be  very  sick 
for  a  period  of  many  years,  prob- 
ably on  its  death  bed."  Mr.  Shepard 
cited  statistics  gathered  by  Ernst 
&  Ernst,  New  York,  showing  that 
373,675  FM  receivers  were  manu- 
factured at  an  aggregate  cost  to 
the  public  of  $68,188,619.  [The 
Ernst  &  Ernst  survey  was  not  as 
extensive  as  that  conducted  by  the 
FCC  and  introduced  on  Wednes- 
day]. 

Mr.  Shepard  made  these  recom- 
mendations: (1)  That  FM  be  as- 
signed to  the  lower  part  of  the  44- 
108  mc  band;  (2)  that  present  op- 
erators be  given  permanent  new  as- 
signments immediately;  (3)  tjiat 
the  matter  of  operating  on'  both 
the  old  or  the  new  frequency  be  left 
to  the  discretion  of  the  licensee  until 
such  time  as  there  are  a  sufficient 
number  of  sets  in  the  hands  of  the 
public  to  justify  operation  on  the 
new  frequency  exclusively  or  until 
the  educational  interest  requires  the 
use  of  these  frequencies  in  any  giv- 
en locality;  that  the  Commission 
take  cognizance  of  the  millions  of 
dolalrs  which  have  been  invested 
in  the  development  of  an  FM  broad- 
casting system. 

On  the  basis  of  another  survey 
Mr.  Shepard  said  the  total  FM  in- 
vestment on  the  part  of  broadcast- 
ers is  $5,961,872,  of  which  he  placed 
the  cost  of  transmitters,  transmis- 
sion lines  and  antenna  at  $1,431,- 
642.  Under  cross-examination  by 
Commissioner  Jett,  Mr.  Shepard 
said  if  from  an  engineering  stand- 
point the  Commission  finds  FM 
should  be  located  above  50  mc  and 
that  such  a  move  would  "improve 
it  rightly",  he  would  agree  that 
FM  should  be  moved.  He  agreed 
with  Mr.  Jett  that  economics  should 
not  outweigh  engineering  factors 
but  added  that  economics  should 
be  considered  along  with  other 
phases. 

Commissioner  Jett  said  it  was 
his  understanding  that  50  kw  FM 
equipment  has  been  developed  and 
is  ready  to  start  the  minute  freezes 


AT  BLUE  Network's  television 
kickoff  Feb.  25  at  General  Elec- 
tric's  video  station,  WRGB  Sche- 
nectady, Mark  Woods,  (1)  presi- 
dent of  the  American  Broadcasting 
Co.,  and  Robert  Peare  (r),  vice- 
president  of  GE  in  charge  of  ad- 
vertising, flank  Johnny  Olson,  m.c. 
of  the  Ladies  Be  Seated  telecast. 


are  lifted,  though  he  added  it  might 
take  two  or  three  years  to  produce 
the  equipment. 

Mr.  Shepard,  under  cross-exam- 
ination by  Mr.  Denny,  said  the 
FMBI  brief  which  opposed  the  Com- 
mission's proposals  was  concurred 
in  by  the  six  members  who  signed 
it.  They  were,  besides  Mr.  Shepard, 
Theodore  Streibert,  Cecil  D.  Mas- 
tin,  C.  M.  Jansky  Jr.,  J.  E.  Brown, 
comprising  a  committee  on  brief 
and  oral  argument,  and  Walter  J. 
Damm,  FMBI  president.  He  added 
that  the  FMBI  was  not  unanimous 
in  its  views. 

Craven  Supports 

FM  Move  Upward 

T.  A.  M.  Craven,  vice-president 
of  the  Cowles  Broadcasting  Co.  and 
former  Commissioner,  said  Cowles 
would  stand  on  its  brief  supporting 
the  Commission's  allocations.  He 
expressed  the  view  that  F2  layer 
and  Sporadic  E  interference  would 
be  such  that  FM  in  the  42-44  mc 
portion  could  not  perform  a  good 
service. 

Comdr.  Craven  said  "The  people 
on  FM  made  no  quantitative  study" 
of  skywave  interference.  He  agreed 
with  the  views  of  Drs.  Wheeler  and 
Norton  whom  he  lauded  as  two  of 
the  foremost  propagation  experts 
in  the  field  and  told  the  Commis- 
sion, "I  see  no  reason  whatsoever 
in  doubting  their  judgment". 

Supporting  his  contention  that 
FM  should  be  moved  upward,  the 
veteran  engineer  said  the  FCC  must 
protect  the  outer  regions  of  serv- 
ice areas  to  afford  service  to  those 
living  outside  of  cities.  "I  think  it's 
the  duty  of  the  Commission  to  take 
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any  step  whatsoever  to  protect  serv- 
ice in  all  areas,"  declared  Comdr. 
Craven.  On  the  predicted  delay,  if 
FM  is  moved  up,  the  Cow^les  execu- 
tive said  he  thought  manufacturers 
are  ready  now  to  turn  out  50  kw 
equipment  for  the  higher  frequen- 
cies. "If  we  manufacture  with  the 
speed  of  war,  it  won't  take  very 
long,"  he  said.  "If  television  trans- 
mission in  sound  can  be  produced 
in  the  108-mc  band,  so  can  FM. 
There's  no  mystery  about  it.  .  .  . 
I've  been  impressed  that  the  at- 
titude of  industry  is  negative.  If 
industry  took  that  attitude  in  war 
we  wouldn't  get  anywhere.  We 
must  take  positive  attitude." 

Comdr.  Craven  said  he  thought 
co-channel  interference  was  more 
important  than  shadows  or  tropo- 
spheric  interference.  He  urged  the 
Commission  to  think  in  interna- 
tional terms  in  allocating  and 
pointed  out  that  if  skywave  inter- 
ference follows  Dr.  Wheeler's  fore- 
cast at  the  next  sunspot  cycle  peak, 
FM  should  not  be  allocated  in  the 
40-mc  region  because  there  would 
be  untold  interference  not  only  from 
stations  in  this  country  but  other 
countries.  He  called  on  the  Commis- 
sion to  "give  paramount  weight  to 
technical  data"  and  consider  all 
other  factors  as  secondary.  "I  think 
it's  in  the  interest  of  the  future  of 
FM  for  the  Commission  to  consider 
co-channel  interference,"  he  as- 
serted. "I  have  recommended  and 
I  recommend  again  that  the  Com- 
mission's proposal  be  adopted." 

Crosley  Ready  to  Build  Sets 

For  Higher  Frequencies 

John  D.  Reid,  manager  of  re- 
search, Crosley  Corp,  Cincinnati, 
testifying  on  cost  of  building  new 
receivers,  said  Crosley  plans  to  turn 
out  an  FM  set  for  higher  frequen- 
cies which  would  cost  the  consumer 
an  additional  $3  or  $4.  Mr.  Reid 
said  the  biggest  factor  in  redesign- 
ing would  be  expansion  of  the  band 
rather  than  position  in  the  spec- 
trum. 

Mr.  Reid  declared  that  Crosley 
feels  the  FCC  proposed  allocations 
are  sound  and  it  is  desirable  to  shift 
the  FM  band  to  84-102  mc. 

C.  R.  Miner,  design  engineer,  re- 
ceiving division,  electronics  depart- 
ment, GE,  said  the  majority  of 
manufacturers  believed  that  the 
cost  to  consumers  for  the  higher 
frequency  sets  would  range  from 
$15  to  $30  more  than  at  40  mc.  He 
said  the  cost  of  expanding  the  band 
would  not  be  appreciable  but  listed 
the  increase  as  due  principally  to  a 


Dr.  Jolliffe 


JolKffe  Is  Elected  V-P 
In  Charge  of  RCA  Labs. 

DR.  C.  B.  JOLLIFFE,  chief  engi- 
neer of  the  RCA  Victor  Division, 
was  elected  vice-president  of  RCA 
in  charge  of  RCA  Labs.,  Brig.  Gen. 

David  Sarnolf , 
president,  an- 
nounced Friday 
following  a  meet- 
ing of  the  board 
of  directors.  Dr. 
J olliff e  will  suc- 
c  e  e  d  0  1 1  0  S. 
-^ss^ma  Schairer,  who 
"^^'''^  elected  staff 
HlH^  mT^K  vice-president  of 
RCA.  Mr,  Schair- 
er  will  be  con- 
sultant and  advisor  on  matters  per- 
taining to  research,  development, 
patents,  trademarks  and  license. 

The  board  authorized  Ewen  C. 
Anderson,  commercial  manager  of 
RCA  Labs.,  to  execute  license 
agreements  under  domestic  patent 
rights  and  to  coordinate  the  com- 
mercial activities  of  RCA  Labs, 
with  those  of  the  RCA  Victor  Di- 


change  in  the  operating  frequency. 
GE  estimates  its  cost  of  manufac- 
turing sets  in  the  higher  frequen- 
cies would  be  $24-$30  more  per  unit 
to  the  consumer.  He  said  the  in- 
creased cost  was  due  mainly  to  the 
use  of  expensive  materials  and  de- 
clared "it  will  be  everybody's  en- 
deavor to  pull  cost  down  in  the  fu- 
ture". He  said  GE  estimates  were 
based  on  receivers  sold  in  1940  for 
$69.95. 

Lodge  Describes 
Interference  Factors 

William  B.  Lodge,  CBS  director 
of  general  engineering,  said  he  had 
studied  Dr.  Norton's  testimony  and 
failed  to  find  any  discrepancies.  He 
referred  to  an  article  he  wrote  for 
Broadcasting,  Aug.  14,  1944,  as 
setting  forth  his  views  and  asserted 
that  he  had  not  changed  his  opin- 
ion. He  said  some  of  the  apparent 
discrepancies  in  propagation  opin- 
ions were  caused  by  "different  ob- 
jectives." 

He  said  Dr.  Norton  was  a  highly 
qualified  expert  in  the  field  of  pro- 
pagation and  that  he  agreed  with 
Dr.  Norton  that  long-distance  in- 
terference in  frequencies  below  50 
mc  made  it  necessary  to  move  FM 
to  higher  frequencies  if  a  general 
service  is  to  be  provided.  Mr.  Lodge 
doubted  there  would  be  any  delay 
in  broadcasting  with  power  up  to 
10  kw  and  declared  that  when  a 
broadcaster  goes  to  a  manufacturer 
with  a  definite  order  "he  can  gen- 
erally get  a  better  delivery  date 
than  he  reports  to  committees." 

Frank  Marx,  technical  advisor, 
engineering  department,  American 
Broadcasting  Co.  (Blue)  restated 
the  Blue's  position  as  set  forth  in 
its  brief,  that  the  network  believes 
the  Commission's  proposal  should 
be  adopted. 

Leonard  L.  Asch,  president  of 
the  Capitol  Broadcasting  Co.,  li- 
cense of  WBCA  Schenectady,  only 
independent  FM  station  in  the  coun- 
try, opposed  the  allocation  move 
on  the  grounds  that  it  likely  would 
force  his  organization  out  of  busi- 
ness. He  said  WBCA  has  been  on 
the  air  commercially  since  July  17, 
1941,  operating  16  hours  daily,  and 
although  gross  time  sales  have  been 


$35,000  the  company  has  operated 
at  a  loss  of  $70,000.  Nevertheless 
his  firm  believes  the  investment  was 
good,  inasmuch  as  it  looks  forward 
to  wide  service  in  the  present  band. 

Mr.  Asch  attempted  to  insert  in 
the  record  a  letter  from  a  listener 
threatening  complaint  to  Congress 
if  the  Commission  moves  the  FM 
band  but  Chairman  Porter,  who  ar- 
rived shortly  before  noon  recess, 
overruled  the  letter  as  irrelevant. 
Mr.  Asch  also  attempted  to  insert 
in  the  record  a  telegram  from  CBS 
which  he  said  refused  him  network 
service  because  his  was  an  FM  sta- 
tion but  the  Chairman  also  refused 
to  admit  it  on  the  grounds  that  it 
had  nothing  to  do  with  allocations. 

Dr.  Manson,  recalled  to  the  stand, 
said  he  did  not  believe  the  Com- 
mission should  decide  allocations 
on  the  problem  of  receivers.  "All 
other  factors  being  equal,  however," 
he  said,  "the  Commission  should 
consider  receivers  in  the  hands  of 
the  public."  He  said  that  while  it 
would  cost  more  to  manufacture 
sets  for  higher  frequencies  he  had 
no  doubt  that  all  manufacturers 
would  build  receivers  regardless  of 
where  the  FM  band  is  finally  lo- 
cated. 

"At  the  present  moment  postwar 
is  out,"  he  said.  "We  are  fighting 
a  war  and  everything  else  is  secon- 
dary. When  we  get  engineers  we 
can  make  the  sets.  Cost  is  no  ob- 
ject. We  must  get  results,  but  we 
must  make  sets  that  the  public  can 
buy."  He  said  WHFM,  the  Strom- 
berg-Carlson  FM  station  in  Roch- 
ester, N.  Y.  had  received  no  reports 
of  interference. 

David  B.  Smith,  director  of  re- 
search, Philco  Corp.,  said  that  Phil- 


Hon.  otto  Goes 

O'Neil,  Larson  &  McMahon 

Chicago,  Illinois, 

Dear  Otto: 

Folks  around  here  are  sure  gain'  wacky! 
Not  the  way  wacky's  usually  meant  .  .  . 

but  Uncle 
Sam's  WAC-y. 
Seems  the 
Army  needs  a 
lot  of  gals  for 
Medical 
technicians . .  . 
weU,  the  boys 
got  together 
with  the  Gov- 
ernor and  with 
the  Recruiting 
office  and  set 
up  a  real  drive. 
We  even  made 
extra  tran- 
scriptions and 
sent  them 
around  to 
other  stations 
in  the  state. 
Y  e  8  8  i  r,  our 
boys  are  reatty 
goin'  out  after 
the  girls  ,  .  . 
to  get  them 
to  join  the 
W  AC  a.  of 
c.  o  jt  r  8  e  / 
H  ow'v  e  you 
been  anyhow. 
Otto?  Haven't 
seen  a  letter 
from  you  on 
anyone's  desk 
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take  care  of  yourself — drop  us  a  line 
when  you  get  a  chance.  If  there's  any- 
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CO,  largest  manufacturer  of  FM  re- 
ceivers for  the  home,  is  in  agree- 
ment in  general  with  the  Commis- 
sion's proposals  for  FM  and  tele- 
vision. Considering  the  magnitude 
of  the  problem,  he  testified,  the 
Commission  has  done  "a  splendid 
overall  job"  in  reconciling  the 
claims  of  the  various  services. 

Mr.  Smith  supported  the  Com- 
mission's predictions  that  the  pres- 
ent band  vs^ould  cause  interference 
which  he  said  "would  seriously  im- 
pair the  value  of  FM  broadcasting 
and  reception."  He  said  the  pri- 
mary purpose  of  FM  "would  be  de- 
feated if  any  substantial  amount 
of  interference  develops  due  to  vag- 
aries in  transmission." 

He  testified  that  a  shift  to  the 
proposed  FM  band  would  not  im- 
pair the  usefulness  of  the  170,000 


WHLN  Joins  MBS 

WHLN  Harlan,  Kentucky,  250  w 
on  1560  kc,  starts  operation  as  a 
Mutual  outlet  March  19.  Affiliation 
was  announced  last  October  as  the 
sixth  Kentucky  station  for  Mu- 
tual. Network  now  has  253  affili- 
ates. 


combination  sets  sold  by  Philco  for 
standard  broadcast  and  shortwave 
reception  although  it  "will  have  the 
effect  of  obsoleting  the  FM  band  of 
most  FM  sets  now  in  the  hands  of 
the  public." 

He  estimated  a  shift  of  frequen- 
cies from  50  mc  to  the  region  of 
90  mc  will  add  from  $2.50  to  $5  to 
the  list  price  of  receivers  and  a  sim- 
ilar increase  in  cost  if  the  band 
width  is  increased  from  90  to  150 
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channels.  With  experience  the  cost 
differential  will  tend  to  disappear, 
he  added. 

He  asserted  that  "if  it  is  neces- 
sary to  pay  a  bit  more  in  the  form 
of  increased  receiver  cost  for  the 
higher  frequencies  in  order  to  ob- 
tain interference-free  service,  then 
the  cost  should  be  incurred.  On  the 
other  hand,  the  shift  should  not  be 
made  unless  it  seems  that  there  will 
be  substantial  interference  in  the 
lower  frequencies  where  FM  now 
is." 

Daniel  E.  Noble,  appearing  as  an 
engineer  interested  in  the  FCC  pro- 
posals, said  that  if  the  FM  engin- 
eer "would  sit  tight  for  a  while, 
the  television  engineer  would  solve 
his  problems  for  him."  Supporting 
the  84-102  mc  recommendation,  he 
testified  that  a  poll  he  conducted 
among  engineers  showed  a  substan- 
tial majority  jfavoring  the  higher 
band. 

Engineers  Testify  on 
Interference  Studies 

Archer  Taylor,  representative  of 
the  Paul  Godley  Co.,  Montclair,  N. 
J.,  consulting  engineer,  submitted 
data  based  on  studies  he  conducted 
while  at  the  Bureau  of  Standards 
which  supported  the  contention  re- 
garding interference  in  the  pres- 
ent band. 

Ralph  J.  Renton,  chief.  Equip- 
ment &  Projects  Section,  Field  Di- 
vision, FCC  Engineering  Dept.,  tes- 
tified regarding  field  strength  sur- 
veys made  near  Louisville,  Ky.,  over 
different  terrain  at  both  45^/^  and 
91  mc  which,  he  said,  demonstrated 
that  shadows  over  this  area  do  not 
appear  to  be  noticeably  different  at 
either  frequency. 

E.  W.  Allen  Jr.,  chief.  Technical 
Analysis  Section,  Technical  Infor- 
mation Service,  FCC  Engineering 
Dept.,  testified  regarding  correc- 
tion factors  applied  to  Mr.  Ren- 
ton's  surveys  for  making  the  data 
applicable  to  a  broadcast  service 
and  for  comparing  the  data  with 
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$1,000  CHECK  for  prizes  in  WWDC 
Washington's  bowling  tournament 
is  handed  to  Arville  Ebersole,  chair- 
man of  the  National  Bowling  Con- 
gress, by  Tony  Wakeman  on  whose 
All  Sports  Parade  program  resiilts 
will  be  given.  The  contest  gets  un- 
der way  March  1  in  31  Washington 
duckpin  establishments.  Ten  per- 
cent of  the  grand  prize  pool  will  go 
to  the  Bowlers  Victory  Legion  to 
buy  sports  and  recreational  equip- 
ment for  servicemen  overseas. 


the  distance  ranges  predicted  by  the 
signal  range  curves  of  the  FCC 
standards  of  good  engineering.  Mr. 
Allen  supported  Mr.  Renton's  in- 
terpretations. 

Dr.  Norton  gave  a  resume  of  his 
studies  on  propagation  character- 
istics which  provided  the  basis  for 
his  determination  that  excessive  in- 
terference would  develop  in  the 
present  FM  band  and  that  there 
would  be  relatively  low  interfer- 
ence in  the  84-102  mc  band.  Since 
these  studies  were  carried  on  in 
conjunction  with  military  opera- 
tions. Chairman  Porter  ruled  that 
in  the  interest  of  security  a  closed 
session  would  be  held  at  which  tech- 
nical witnesses  would  be  permitted 
to  cross-examine  Dr.  Norton. 

Sees  Increase  in 

Primary  Service  Area 

Dr.  Norton  said  the  studies  made 
by  Mr.  Renton  and  Mr.  Allen  fur- 
ther substantiated  his  conclusion 
that  FM  will  have  larger  primary 
service  areas  at  the  higher  fre- 
quencies. He  pointed  out  that  if 
shadows  were  relatively  more  im- 
portant at  the  higher  band  this 
would  have  been  encountered  in 
Mr.  Renton's  analysis.  He  noted 
also  that  the  expected  increase  in 
primary  service  area  will  be  real- 
ized even  if  the  protected  contours 
are  kept  the  same  as  in  the  present 
standards  applicable  to  the  present 
band. 

He  asserted  that  if  the  Commis- 
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,  sion  recognizes  that  the  external 
j  noise  is  considerably  lower  in  the 
I  higher  band  and  undertakes  to  pro- 
ftect  a  lower  field  intensity  contour 
'from    interference,    the  primary 
service  areas  of  stations  in  the 
new  band  "will  be  very  much  larger 
than  in  the  old  band  and  it  will  be 
possible  to  supply  a  very  much 
larger  rural  audience  a  truly  in- 
terference free  broadcast  service." 

He  testified  his  conclusions  re- 
garding greater  range  of  FM  sta- 
tions in  the  higher  band  were  based 
partly  on  extensive  tests  in  which 
,,he  participated  and  further  tests 
"  since  he  has  been  with  the  War 
'  Dept.  He  said  that  in  connection 
"  with  his  earlier  tests  he  drove  over 
hundreds  of  miles  of  roads  in  the 
eastern  part  of  the  country,  simul- 
^  taneously  observing  field  intensi- 
"  ties  of  FM  signals  and  listening  to 
"  the  signal  to  noise  ratio  in  level, 
"  hilly  and  mountainous  terrain.  It 
was  during  this  study,  he  said,  that 
"  '  "I  came  to  realize  that  this  pro- 
'■  posed  new  broadcast  facility  would 
make  possible  for  the  first  time  a 
■  ■  really  fine,  interference  free  broad- 
e  <  cast  service  to  the  American  pub- 
lic." 

Subscription  Radio 
Asks  Channels 

Later,  he  said,  after  digesting 
Dr.  Wheeler's  data  on  sporadic  E 
skywave  field  intensities  he  realized 
that  this  interference  would  sub- 
stantially reduce  the  service  areas 
of  stations  in  the  present  band  "for 
what  I  consider  to  be  significantly 
large  percentages  of  the  time  and 
that  this  sporadic  E  layer  inter- 
ference alone  would  produce  a  de- 
gradation in  the  new  FM  service 
comparable  in  some  respects  to 
the  interference  problem  we  now 
have  in  the  standard  broadcast 
band." 

Commissioner  Jett  said  for  the 
record  that  Dr.  Norton  is  probably 
the  world's  outstanding  expert  on 
wave  propagation.  Chairman  Por- 
ter commented  that  the  statement, 
coming  from  the  only  technical 
member  on  the  Commission,  merited 

:  considerable  importance. 

'  Joseph  L.  Weiner,  appearing  for 
Subscription  Radio  Inc.,  urged  the 

■  Commission  to  provide  as  many  FM 
:  channels  as  possible  "so  there  won't 

be  so  many  objections"  to  his  pro- 
'  posed  service.  He  presented  results 
of  a  survey  conducted,  which,  he 

■  said,  indicated  the  majority  of  those 
questioned  are  willing  to  pay  for 
subscriber  radio. 

He  challenged  the  NAB's  brief, 
which  did  not  object  to  subscriber 


Be  Seated 

THERE'S  a  return  to  nor- 
malcy in  one  respect  at  the 
FCC.  For  the  first  time  since 
1939,  the  unwritten  "stand 
up"  rule  enforced  by  former 
Chairman  James  Lawrence 
Fly  is  out  of  vogue.  When 
Mr.  Fly  assumed  the  chair- 
manship, he  required  all  pres- 
ent to  remain  standing  until 
the  Commission  membership 
filed  in.  Then  he  rapped  the 
gavel.  At  the  oral  arguments 
on  allocations  which  began 
last  Wednesday,  Chairman 
Paul  A.  Porter  presided  at 
his  first  public  hearing.  He 
eschewed  the  "stand  up"  prac- 
tice. He  doesn't  require  it  of 
the  Commission  staff  at  meet- 
ings either.  He  also  permits 
smoking  by  the  staff  at  Com- 
mission meetings. 


radio  but  recommended  that  it  be 
treated  as  a  multiple-address  serv- 
ice and  be  allocated  in  the  band 
elsewhere  than  channels  reserved 
for  broadcasting  services.  The  ex- 
pected opposition  from  the  NAB  did 
not  materialize  but  the  suggestion 
in  its  brief  is  more  damaging,"  he 
said. 

Mr.  Weiner  challenged  the  CBS 
brief  which  opposed  subscription 
radio  as  not  in  accordance  with 
broadcasting  as  specified  in  the 
Communications  Act,  and  asserted 
that  the  people  want  interference- 
free  radio  and  "interference-free 
from  advertising".  He  said  under 
the  present  system  of  broadcasting 
the  listener  has  no  choice  whether 


If  a  tree  fails 
and  no  one  is  there  to  hear  it, 
does  it  make  a  sound?" 
"if  a  product  is  advertised  on 
the  air,  and  only  a  small  audience 
listens,  will  it  sell?" 
Your  sales  message  on  WCBM 
will  sell.  WCBM  is  Baltimore's 
listening  habit. 

The  Bhe  Network  Station 

(UCBIT) 

BALTIMORE 

JOHN  ELMER  GEORGE  H.  ROEDER 
President  General  Manager 
FREE  &  PETERS,  Inc.,.  Natl.  Rep. 


he  prefers  to  "listen  to  advertising 
matter"  or  "pay  in  another  way" 
for  his  entertainment. 

Questioned  by  Chairman  Porter 
as  to  whether  rivalry  would  be  per- 
mitted in  the  same  areas,  Mr.  Wein- 
er said  he  believed  interest  in  sub- 
scription radio  would  lie  in  new 
fields  rather  than  competition  in 
established  fields. 

Dr.  R.  R.  Lowdermilk  of  the  U.  S. 
Office  of  Education,  said  his  depart- 
ment could  take  no  position  in  al- 
locations, but  left  it  entirely  to  the 
FCC.  Confusion  among  educational 
broadcasters  resulted,  he  explained, 
from  "educators  seeing  two  groups 
of  people  in  whom  they  have  confi- 
dence, in  disagreement."  Some 
schools  recommended  that  FM  re- 
main where  it  is  and  others  sup- 
ported the  FCC  proposal,  he  said, 


but  the  majority  opinion  was  ad- 
vanced in  a  possible  compromise. 

David  B.  Smith,  appearing-  as 
chairman  of  RTPB  Panel  6,  en- 
dorsed the  Commission's  proposals. 
Then  he  assumed  the  role  of  direc- 
tor of  research,  speaking  for  Phil- 
co  Corp.  Again  he  endorsed  the  pro- 
posals on  behalf  of  his  company  and 
said  Philco  feels  that  the  proposed 
12  channels  below  300  mc  will  pro- 
vide for  several  hundred  stations, 
while  proposed  allocation  of  experi- 
mental frequencies  above  400  mc 
will  make  possible  developmental 
work  in  that  region.  Mr.  Smith  add- 
ed, however,  some  years  would  be 
required  to  develop  television  at 
the  higher  frequencies.  He  ex- 
pressed the  belief  that  television 
in  the  upper  frequencies  would  sup- 
plement that  of  the  lower  area  and 
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that  there  would  be  no  conflict  be- 
tween the  two. 

Thomas  E.  Harris,  appearing  for 
NBC,  said  his  organization  would 
rest  on  its  brief,  which  supported 
the  FCC  proposals.  0.  B.  Hanson, 
NBC  vice-president  and  chief  en- 
gineer, said  NBC  had  made  inqui- 
ries to  the  Commission  regarding 
a  station  on  the  proposed  Channel 
4,  66-72  mc,  because  the  network 
wanted  to  be  "in  the  middle  of  the 
band"  rather  than  in  the  end  since 
the  extremes  are  "vulnerable." 

Pressed  by  Commissioner  Jett 
and  Mr.  Denny  as  to  whether  pos- 
sible skywave  interference  on  the 
44-50  mc  channel  influenced  NBC's 
decision  to  ask  for  Channel  4,  Mr. 
Hanson  said:  "I  don't  think  so." 
Later  he  said,  in  answer  to  a  direct 
question,  that  if  the  FCC  gave 


NBC  the  first  channel  "we'd  take 
it." 

Joseph  H.  Ream,  CBS  vice-presi- 
dent, supporting  that  network's 
brief,  which  concurred  in  the  pro- 
posed allocations,  said  technical 
considerations  make  it  clear  that 
it's  necessary  to  establish,  "as  soon 
as  possible  postwar,  wideband  tele- 
vision in  the  ultra-high  frequen- 
cies." He  said  "there  seems  to  be 
no  longer  any  question  that  better 
service  can  be  provided  in  higher 
frequencies." 

The  question  as  to  when  new  tele- 
vision can  be  proved  still  is  unan- 
swered, he  continued,  but  surmised 
that  if  manpower  and  materials  are 
available  within  a  rea,sonable  time 
CBS  could  give  demonstration  "be- 
fore the  year  is  out."  He  urged  that 
the  12  channels  proposed  below  300 
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Mahon  Joins  MBS 

JACK  MAHON  has  joined  Mu- 
tual's  stalf  of  war  correspondents, 
assigned  to  the  Pacific  area.  For- 
mer feature  writer  and  sports  col- 
umnist for  King  Features  and  In- 
ternational News  Service,  Mr. 
Mahon  returned  to  New  York  last 
September  from  the  Pacific. 

mc  be  tagged  as  "temporary"  and 
Commissioner  Jett  interjected  to 
clear  a  statement  he  had  Jan.  15 
at  a  news  conference  prior  to  re- 
lease of  the  proposals. 

The  Commissioner  said  his  ref- 
erence to  "temporary"  allocation 
below  300  mc  did  not  specify  any 
time,  or  even  months.  "It  might  be 
years,"  he  added.  "I  don't  want  any- 
one to  take  that  phrase  'temporary' 
too  seriously." 

"We  believe  a  freezing  of  stan- 
dards as  proposed  by  Col.  Roberts 
(W.  A.  Roberts,  counsel  for  TBA) 
is  as  good  a  way  as  any  of  post- 
poning the  day  when  high-defini- 
tion television  is  proven,"  said  Mr. 
Ream.  "We  suggest  the  Commission 
in  its  final  report  allocate  the  6-mc 
channels  temporarily,  two,  make 
wide  channels  in  the  ultra-high  fre- 
quencies permanent,  and  three,  en- 
courage the  efforts  of  the  industry 
to  develop  high-definition  televi- 
sion." 

Armstrong  Details 
FM  Operations 

As  Friday's  session  opened  it 
was  announced  that  the  secret  ses- 
sion with  military  experts  next 
Monday  would  be  confined  to  F2 
layer  transmission,  inasmuch  as  en- 
gineers generally  were  agreed  on 
other  phenomena.  Mr.  Allen  was 
recalled  to  the  stand  to  elaborate 
on  his  testimony  of  Thursday. 

Maj.  Armstrong,  again  taking  the 
stand,  corrected  his  testimony  of 
Wednesday  and  gave  detailed  in- 
formation regarding  operations  of 
FM  stations  on  frequencies  of  110 
and  117  mc.  "From  the  Alpine 
transmitter  we  were  always  able 
to  get  a  better  signal  at  42  mc  than 
from  the  Yonkers  transmitter  at 
117  mc,"  he  said. 

Ben  Adler,  facilities  engineer  of 
the  American  Broadcasting  Co., 
operator  of  the  Blue  Network,  sup- 
ported the  Commission's  television 
proposals  and  said  "it  is  felt  that 
the  lack  of  sufficient  low  frequency 
channels  to  establish  a  nationwide 
television  service  will  provide  impe- 
tus to  the  immediate  development 
of  commercial  wideband  television 
in  the  high  frequency  experimen- 
tal bands." 

Comdr.  Craven,  returning  to  the 
stand  to  testify  for  television,. said 
the  Cowles  Broadcasting  Co.  in- 
tends to  start  high-definition  video 
in  Washington  at  the  earliest  pos- 
sible moment  and  that  he  had  been 
assured  by  Westinghouse  officials 
that  delivery  could  be  made  on  a 
high-definition  transmitter  within 
"six  months  of  some  date  in  the 
future". 

"Within  a  reasonably  short  time 
after  VE  Day  I  think  we  can  give 
Washington  a  demonstration  of 
high-definition  television,"  he  as- 
serted. "Cowles  is  willing  and  anx- 
ious to  demonstra1;e  the  new  tele- 
vision as  quickly  as  possible  after 
the  war."  Comdr.  Craven  said 
Zenith  felt  it  could  manufacture 
receivers  "to  meet  our  specifica- 
tions in  a  reasonably  short  period." 

Col.  Roberts,  who  didn't  submit 
the  TBA  brief  and  DuMont  state- 
ment until  last  week  because  he 


was  out  of  Washington,  said  that 
TBA  urged  prompt  adoption  of  a 
nationwide  television  frequency  as- 
signment plan,  such  as  he  outlined. 
The  proposed  12  channels  below 
300  mc  will  permit  a  widespread 
and  "satisfactory"  service  but  at 
least  six  additional  channels  are 
needed  for  "complete  competitive 
service,"  the  TBA  brief  suggested. 

Points  to  Plans  for 

Color  Television 

TBA  called  for  immediate  allo- 
cation of  the  102-108  mc  band  to 
television  and  pointed  out  "it  is! 
possible  to  allocate  a  14th  channel 
immediately  below  102  mc  to  tele- 
vision for  a  temporary  period  of 
five  years".  Channel  sharing  with 
other  services  must  be  "closely,  , 
controlled  and  subordinate  to  all 
television  use,"  the  brief  continued. 

Col.  Roberts  said  "every  member 
of  the  association  plans  to  go  into 
color  television  in  the  wide  band' 
and  perhaps  very  much  higher  fre 
quencies"  than  proposed  by  the 
FCC,  but  he  added  it  would  be  some 
time  before  high-definition  video 
can  be  accomplished.  He  called  on 
the  Commission  to  allocate  the  tele- 
vision channels  below  300  mc  on  £ 
"permanent"  basis  to  insure  "secur 
ity"  to  manufacturers,  broadcast- 
ers and  the  public. 

Allen  B.  DuMont,  head  of  the! 
laboratories  bearing  his  name  anc 
first  president  of  TBA,  introducec 
letters  from  several  listeners  tend-i 
ing  to  show  that  the  DuMont  tele- 
vision service  had  gotten  wide  re- 
ception. In  the  case  of  complaintS; 
investigation  disclosed  that  receiv- 
er antennas  had  been  improperly 
installed  and  when  changes  wert 
made  the  complaints  stopped. 

Paul  J.  Larsen,  of  Johns  Hop 
kins  U.,  representing  the  Societj 
of  Motion  Picture  Engineers,  pro 
tested  the  CBS  brief  attacking  the 
atre  television.  He  contended  thai 
theatre  television  is  not  a  broad 
casting  service,  that  it  could  no1 
utilize  wire  lines  such  as  Muzak 
that  the  service  should  be  clas- 
sified as  private  communications  tc 
differentiate  it  from  broadcasting 
SMPE  asked  the  Commission  tc 
"reaffirm  the  experimental  alloca 
tion  of  frequencies  for  the  service 
of  theatre  television"  in  the  banc 
from  1900-30,000  mc. 

Paul  M.  Segal,  counsel  for  th< 
American  Radio  Relay  League 
said  the  proposed  allocations  ar< 
"entirely  acceptable"  to  the  ARRL 
K.  B.  Warner,  ARRL  secretary 
said  the  amateurs  would  prefei 
their  present  assignment  56-60  mij 
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over  50-54  as  proposed,  but  would 
i:  take  the  FCC  assignment.  He 
u  termed  the  56-60  mc  band  as 
•  "uniquely  erratic"  where  anything 
.  can  and  does  happen". 

George  Milne  of  the  Blue  net- 
i  work,    appearing    as  allocations 
■  chairman  of  RTPB  Panel  4,  urged 
-the  Commission  to  reconsider  its 
i  proposal  and  allocate  more  chan- 
nels for  relays.  Mr.  Harris  said 
NBC  concurs  in  the  RTPB  recom- 
mendations. 

Broadcast  services,  except  fac- 
simile, were  concluded  at  12:30 
'  p.m.  Friday  and  the  Commission 
'  went  immediately  into  police  radio 
~  services.  Dr.  Daniel  E.  Noble,  chair- 
;  man  of  RTPB  Panel  13,  urged  the 
C  FCC  to  reserve  additional  channels 
"  for  the  postwar  use  of  mobile  serv- 
ices,  to  insure  expected  expansion 
j  of  essential  emergency  services, 
j  Testifying  then  as  a  member  of 
,;;'Committee  8  and  not  panel  chair- 
:^,man,  Dr.  Noble  suggested  a  chan- 
|i:';nel  between  30-40  mc  for  portable 
j^^equipment  and  walkie-talkies.  These 
services  are  impractical  in  the  high- 
i^|er  bands,  he  said,  because  of  bat- 
ji^ltery  difficulties. 

Jjj,  During  Friday's  closing  session, 
{..the  Commission  introduced  into 
j^' testimony  letters  written  by  A.  W. 
j.Mathis,  vice-president  of  H.  G. 
(.Fisher  Co.,  diathermy  manufac- 
turers, to  150  surgical  supply  deal- 
jj^ers  and  30,000  physicians  urging 
jgjthat  they  communicate  with  U.  S. 
jl'Senators  to  "use  their  influence 
ji[with  the  FCC"  to  grant  a  "suffi- 
[(^.eiently  wide  band"  for  diathermy 
fjsquipment. 

When  Mr.  Mathis,  who  is  chair- 
v^man  of  the  Appeal  Committee  of 
1  •  the  Committee  on  Medical  and  Sur- 
?ical  Applications,  RTPB  Panel  12, 
completed  reading  the  letters,  Mr. 
,p.,  Denny  assured  him  that  the  oral 
.pr  arguments  before  the  Commission 
[(J.' are  not  a  "futile  procedure",  as  im- 
je-iplied  in  the  company's  letters, 
u:;:  Witnesses  for  rural  telephone 
ijjfservice,  industrial,  medical  and 
jjyjcientific  services,  and  general 
jtji  emergency  services  such  as  fire, 
jS4j:orestry,  police,  etc.;  railroads  and 
tdifjeneral  mobile  were  heard.  The 
[,g,;Dommission  hoped  to  complete  the 
t^)ral  argument  on  Saturday. 


E.  ROBINSON  has  resigned  as 
Wilireetor  of  research  of  Pedlar  &  Ryan 
I  .0  join  Sherman  K.  Ellis  &  Co.,  New 
tliii?ork,  as  vice-president  in  charge  of 
^fj: 'eseareh.  Research  director  of  Federal 
'jjaiA.dv.  for  14  years,  Mr.  Robinson  is  a 
pi^nember  of  the  Board  of  Broadcast 
*  tvleasurement  Bureau,  of  the  AAA  A 
'"'■•esearch  committee  and  other  research 
roups. 
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DuMont  Plan 

(Continued  from  page  13) 
quired  and  to  "then  be  assigned  to 
television  service  as  the  commercial 
television  service  demands  further 
expansion." 

"Adequate  6-mc  television  broad- 
cast allocations  will  be  provided  if 
eventually  television  occupies  the 
entire  spectrum  between  44  and  216 
mc,  but  this  entire  spectrum  can 
be  assigned  as  needed  by  normal 
expansion  of  the  service  having  be- 
gun with  the  present  12  proposed 
channels,"  Dr.  Goldsmith  continued. 

"As  to  frequency  modulation 
broadcasting,  the  range  from  84  to 
102  mc  can  probably  be  incorporat- 
ed in  television  receiver  designs  to 
provide  both  television  reception 
and  frequency  modulation  sound 
broadcast  reception.  Then  as  tele- 
vision   commercial    operation  ex- 


pands it  can,  if  necessary,  absorb 
these  frequency  modulation  sound 
broadcast  channels  if  that  service 
no  longer  receives  public  demand  in 
view  of  the  superior  television  serv- 
ice providing  both  sight  and 
sound." 

The  DuMont  Labs,  would  solve 
the  congested  FM  band  problem  by 
restricting  the  channels  to  40  kc, 
rather  than  200  kc,  as  proposed 
by  the  FCC,  contending  that  under 
its  proposal  "450  clear  channels 
will  be  provided."  From  its  experi- 
ence in  AM  and  FM  transmission 
at  83.75  mc,  the  corporation  is 
"thoroughly  convinced  that  the  nar- 
rower band  amplitude  modulation 
can  provide  an  excellent  broadcast- 
ing service." 

Division  of  Channels 

If  the  FCC  proposal  should  prove 
inadequate  to  accommodate  all 
qualified  stations  applicants,  then 


DuMont  suggested  "it  would  be 
wise"  to  plan  a  division  of  the  chan- 
nels so  as  to  accommodate  both  FM 
and  AM  in  this  region  of  the  spec- 
trum between  84  mc  and  102  mc. 

Television  in  the  region  from  44- 
84  mc  is  "more  sound  technically 
than  FM"  in  the  same  area,  the 
statement  continued.  DuMont  op- 
posed earmarking  the  480-920  mc 
region,  now  proposed  for  experi- 
mental television,  for  commercial 
use,  contending  "there  is  no  indi- 
cation at  the  present  time"  that 
the  high-definition  service  will 
prove  feasible  commercially. 

Allocation  of  the  proposed  12 
channels  below  300  mc  should  be  on 
a  "permanent"  basis,  the  DuMont 
statement  admonished  and  that  the 
FCC  should  issue  an  "official  state- 
ment" to  the  effect  that  they  would 
"remain  "assigned  for  this  purpose 
over  a  period  of  at  least  ten  years". 


The  Marines'  new  marching  song  .  .  . 
composed  under  shell-fire  on  Hill  660 
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ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Cemmercial  Radio  Equip.  Co. 

•  International  Bnildlnr,  Waahlncton,  D.  O. 
e  321  E.  Gregory  Bonlerard,  Kaniai  City,  H*. 
e  Cross  Roads  of  the  World,  Hollrweod,  OftlU. 
I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Hnnsey  BIdg.  •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 
Decatur  1234 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Eorle  BIdg.      •      NAtional  6513 
Washington  4,  D.  C 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
ShorcHam  BIdg-        ME.  4477 
Washington,  D.  C. 


WORTHINGTON  C.  LENT 

Consulting  Engineers 

INTERNATIONAL  BLDG.  WASH.,  D.  C. 
J 31 9  F  STREET  N.  W.        DISTRICT  4127 


Tel.  Bridgeport  7-2465 
Consulting  Radio  Engineer 


Hilltop  Drive 


Stratford,  Conn. 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4400 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


-FEBRUARY  24  TO  MARCH  2  INCLUSIVE" 


Decisions  .  .  , 

ACTIONS  BY  COMMISSION 
FEBRUARY  27 

1340  kc  KPDN  Pampa,  Tex.— Granted 
vol.  assgn.  license  from  B.  C.  Holies  to 
Harry,  Jane  and  C.  H.  Hoiles  d/b  Radio 
Station  KPDN. 

1410  kc  KQV  Pittsburgh— Granted 
assgn.  license  from  KQV  Broadcasting 
Co.    to   Allegheny    Broadcasting  Corp. 

1400  kc  KTUC  Tucson,  Ariz.— Granted 
acquisition  of  control  from  present 
stockholders  collectively  by  Burridge  D. 
Butler  through  purchase  23  sh  treasury 
stock  for  $2,300. 

NEW-14.50  kc  Copper  City  Broadcast- 
ing Corp.,  Rome,  N.  Y.— Designated  for 
hearing  application  for  CP  nev7  standard 
station  250  w  unlimited;  hearing  on 
issues  FCC  Policy  1-16-45. 

1230  kc  KFFA  Helena,  Ark.— Adopted 
order  granting  petition  for  rehearing 
filed  by  KGHI  directed  against  FCC 
grant  without  hearing  1-16-45  of  appli- 
cation of  KFFA  for  CP  change  1490  kc 
to  1230  kc;  set  aside  said  grant  and  des- 
ignated  application   for  hearing. 

1490  kc  WKBZ  Muskegon,  Mich.— 
Adopted  order  denying  petition  for  re- 
view by  quorum  of  Commission  on  rul- 
ing 2-7-45  by  presiding  officer  of  Motions 
Docket  denying  WKBZ  motion  for 
amendment  of  a  hearing  issue  re  ap- 
plication for  CP. 

1230  kc  WJEF  Grand  Rapids,  Mich.— 
Adopted  decision  and  order  denying 
petition  filed  by  WKBZ  for  hearing,  re- 
hearing and  other  relief  directed  against 
FCC  action  2-8-45  granting  without 
hearing  application  of  WJEF  for  li- 
cense. 

1110  kc  WBT  Charlotte,  N.  C— Grant- 
ed further  extension  of  license  on 
temp,  basis  only  pending  determina- 
tion license  renewal  application,  in  no 
event  later  than  5-1-45. 

ACTIONS  ON  MOTIONS 
FEBRUARY  28 

WCHS  Charleston,  W.  Va.— Granted 
motion  for  continuance  hearing  on  li- 
cense renewal  application  now  set  3-5- 
45,  to  4-9-45. 

The  Press  Co.  Inc. — Granted  request 
to  participate  in  oral  argument  on  li- 
cense renewal  application  of  WOKO 
now  set  3-28-45. 

Magic  City  Broadcasting  Service,  Pat- 
terson Broadcasting  Service  and  Thomas 
N.  Beach,  Birmingham,  Ala. — Granted 
joint  petition  for  30  days  extension  from 
3-5-45  to  file  proposed  findings  re  ap- 
plications for  new  station. 

ACTIONS  BY  ADM.  BOARD 
FEBRUARY  26 

Ohio  Broadcasting  Co.,  Marlon,  O. — 
Placed  in  pending  file  application  for 
CP   new   PM  station. 

S.    E.    Adcock,    Knoxville — Same. 

Elmira  Star-Gazette  Inc.,  Elmlra,  N. 
Y.— Same. 

Lehigh  Valley  Broadcasting  Co.,  Allen- 
town,  Pa.-^ame. 

Brownsville  Herald  Publishing  Co., 
Brownsville,  Tex. — Same. 

Valley  Evening  Monitor  Inc.,  McAllen, 
Tex. — Same. 


Beckley  Newspapers  Corp.,  Beckley, 
Vt!.  Va. — Same. 

The  Valley  Publishing  Co.,  Harlirigen, 
Tex.— Same. 

Great  Trails  Broadcasting  Corp.,  Day- 
ton— Same. 

Dubuque  Broadcasting  Co.,  Dubuque, 
la. — Same. 

Raytheon  Mfg.  Co.,  New  York— Placed 
iia  pending  file  application  for  CP  new 
commercial   television  station. 

Debs  Memorial  Radio  Fund,  New 
York — Same. 

College  of  the  Pacific,  Stockton,  Cal. 
— Placed  in  pending  file  application  for 
CP  new  noncomm.erclal  educational  sta- 


Applications  .  ,  . 

FEBRUARY  26 
1400  kc  WATW  Ashland,  Wis.— License 
to   cover   CP   authorizing   increase  in 
power. 

FEBRUARY  27 
1240  kc  KVSO  Ardmore,  Okla.— Mod. 
license  to  increase  power  N  to  250  w. 

FEBRUARY  28 

1340  kc  WNBH  New  Bedford,  Mass.— 
Vol.  assgn.  license  from  E.  Anthony  & 
Sons  Inc.  to  Bristol  Broadcasting  Co. 

1240  kc  WOCB  Near  Hyannis,  Mass. — 
Same. 

W8XFM  Crosley  Corp.,  Cincinnati- 
Mod,  license  change  class  service  from 
Temp.  Class  2  exp.  hf  broadcast  statloa 
to  developmental  broadcast  station. 

Hugh  G.  Shurtliff,  Charles  A.  Shurt- 
liff,  Mareby  Cardella  Shurtliff  and  Cleo 
Agnes  Center,  Santa  Maria,  Cal. — Peti- 
tion for  consideration  and  grant  under 
FCC  Policy  1-16-45  of  application  for 
CP  new  standard  station  1450  kc  250  w 
unlimited. 

MARCH  2 

590  kc  KTBC  Austin,  Tex.— Vol.  assgn. 
license  from  State  Capital  Broadcast- 
ing Assn.  to  Claudia  T.  Johnson. 

NEW-1490  kc  Fred  O.  Grimwood, 
Bloomington,  Ind. — CP  new  standard 
station  100  w  unlimited. 

NEW-1240  kc  Baron  Broadcasting  Co.. 
Wilkes-Barre,  Pa. — Petition  for  immedi- 
ate hearing  under  FCC  Policy  1-16-45 
of  application  for  CP  new  station  250 
w  unlimited. 

Tentative  Calendar  .  .  . 

APRIL  9 

WCHS  Charleston,  W.  Va.— License  re- 
newal. 


KAND  Quits  MBS 

AFFILIATION  between  KAND 
Corsicana,  Tex.,  and  Mutual  will 
end  March  31  of  this  year  at  the 
close  of  current  business.  Station 
is  operated  by  Navarro  Broadcast- 
ing- Assn.  with  250  w  on  1340  kc, 
and  owned  by  the  makers  of  Wolf- 
Brand  Chile  and  Tamales.  No  word 
of  a  new  network  affiliation  had 
been  received  late  last  week  accord- 
ing to  Hal  Holman,  New  York,  sta- 
tion representative. 


1945  RADIO  OUTLINE  MAP 

NEW    •    COMPLETE    •  UP-TO-DATE 

•  Showing  station  locations  in  the  U.  S.,  Possessions  and 
Canada.  40c  per  map.  30c  each  in  quantities  of  25  or 
more  maps. 

SEND  FOR  YOUR  SUPPLY  TODAY 
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Cohama  Disc 

PROMOTING  Cohama  fabrics, 
Cohn-Hall-Marx  Co.,  New  York, 
the  manufacturers,  in  conjunction 
with  150  department  stores,  will 
sponsor  a  five-minute  romantic  disc 
on  as  many  stations,  beginning 
April  1,  packaged  by  Mildred  Fen- 
ton  Productions.  Program,  Love 
Notes,  features  Ben  Grauer,  NBC 
announcer,  reading  famous  love 
letters  of  the  past,  and  Barry  Wood 
singing  appropriate  songs.  There 
are  39  features  set  for  a  13-week 
run,  the  stores  securing  the  time 
locally.  Cohama  agency  is  Borland, 
International,  Pettingell  &  Fenton, 
New  York. 


WJXN  Debut  Delayed 

WJXN  Jackson,  Miss.,  was  pre- 
vented by  floods  from  going  on  the 
air  as  scheduled  March  1,  and  in- 
stead will  make  its  air  debut  as  a 
Mutual  affiliate  March  11,  accord- 
ing to  the  network.  New  station  is 
located  on  the  Pearl  River,  which 
reached  a  height  of  eight  feet,  and 
transmitter,  which  is  located  in  a 
swamp,  was  flooded,  according  to 
reports. 


ICONTROli 

li^Wii 


i  PIERRE  C.  VERSEPUT,  transmitter  su- 
pervisor of  WMCA  New  York,  has  been 
named  chief  engineer,  replacing  FRANK 
KNAACK,  who  resigned  to  take  a  simi- 
lar post  at  WLIB  New  York. 
JAMES  BELOUNGY,  chief  engineer  of 
the  CBS  central  division,  is  at  home 
recuperating  from  chicken  pox. 
HERSCHEL  STARK,  transmitter  engi- 
neer of  WOL  Washington,  Is  the  father 

i  of  a  hoy. 
MAJ.  CHARLES  COLMAN,  former  engi- 
neer of  WPIL  Philadelphia,  has  been 
decorated  with  the  Bronze  Star  for 
meritorious  duty  in  North  Africa  and 
Sicily,  the  Air  Medal  for  combat  duty 
in  Holland,  and  the  Presidential  Cita- 
tion in  the  present  Western  Front  ac- 
tion. 

ROBERT  MORRISON,  chief  engineer  at 
WMRN  Marion,  O.  is  a  now  first  class 
seaman  in  the  Navy.  FRANCIS  J. 
PETERS  succeeds  him  at  WMRN. 
KEITH  LYNCH,  formerly  with  WAJB 
Morgantown,  W.  Va.,  has  joined  the 
engineering  staff  of  WMMN  Fairmont. 
!,  W.  Va. 

li  DAVID  SEAR  has  joined  the  KSL  Salt 
Lake  City  engineering  staff  replacing 
LEE  TAYLOR,  who  left  the  station  to 
devote  full  time  to  his  law  practice. 
•JAMES  DAUGHERTY,  engineer,  has 
been  transferred  from  the  Blue  eastern 
division  to  the  central  division. 
BERNARD  WOULFE,  control  engineer 
3f  WFBL  Syracuse,  has  resigned  to 
iccept  a  position  with  the  New  York 
Telephone  Co. 

BOB  GREVENBERG,  control  room  en- 
gineer of  WWL  New  Orleans,  is  the 
rather  of  twin  girls. 

OON  RICHARDSON,  formerly  of  WFOY 
at.  Augustine,  Fla.,  is  new  chief  en- 
gineer of  WTMC  Ocala,  Fla.  ROSA- 
LIND CALKINS,  new  to  radio,  is  an 
iddltion  to  the  control  room. 


50,000  WATT 
MID-WEST  STATION 

.  .  .  wants  experienced  continuity 
writer  who  can  write  selling  copy. 
Permanent  position  for  qualified 
man  or  woman.  Include  in  your 
letter  full  background,  references, 
and  required  starting  salary. 

Box  374,  BROADCASTING 


Named  to  CBS  Board 

P.  C.  EIGHMEY,  WTAD  Quincy, 
111.  and  KGLO  Mason  City,  la.,  has 
been  elected  1945  representative  of 
District  6  on  the  CBS  Affiliates 
Advisory  Board  and  Edward  E. 
Hill,  WTAG  Worcester,  was  elect- 
ed to  represent  the  first  district  for 
the  coming  year  in  elections  held 
by  CBS  stations  in  each  of  nine 
geographical  divisions  of  the  coun- 
try. Other  board  members  for 
1945,  who  were  reelected,  are:  Ar- 
thur B.  Church,  KMBC  Kansas 
City;  Clyde  Coombs,  KARM  Fres- 
no; I.  R.  Lounsberry,  WKBW  Buf- 
falo; C.  T.  Lucy,  WRVA  Richmond; 
Clyde  W.  Rembert,  KRLD  Dallas; 
John  M.  Rivers,  WCSC  Charleston; 
W.  H.  Summerville,  WWL  New 
Orleans. 


Processing  Unit  Plan 

THE  NAVY  has  just  completed 
plans  for  a  special  processing  unit 
to  be  set  up  in  the  Navy  Public 
Relations  Office,  Radio  Section, 
Washington,  to  handle  "hometown" 
recordings  of  Naval  personnel.  Pub- 
lic relations  officers  aboard  ships 
and  at  advanced  bases  will  inter- 
view officers  and  enlisted  men,  and 
record  the  interviews  on  Amertype 
films  recorders.  Films  will  be  for- 
warded to  Washington  headquar- 
ters where  they  will  be  transferred 
to  discs  and  distributed  to  stations 
nearest  the  home  of  the  men  inter- 
viewed. 


ROYAL  ARCH  GUNNISON,  MBS 
war  correspondent,  first  to  give  an 
eyewitness  account  of  Manila's  fall, 
returned  to  New  York  last  Friday, 
where  he  was  guest  of  honor  at  a 
press  cocktail  party,  given  by  Mutual. 


He/mrA  iKccovnk 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

EQUITABLE  Life  Assurance  Society  of 
U,  S.,  New  York,  on  April  6  starts  This 
Is  Your  FBI  on  about  180  Blue  stations 
Fri.  8 :30-9  p.m.  Agency :  Warwick  &  Leg- 
ler,  N.  Y. 

Renewal  Accounts 

CAMPBELL  SOUP  Co.,  Camden,  N.  J. 
(soup),  on  Feb.  28  renewed  for  52  weeks 
Jack  Carson  Show  on  123  CBS  stations 
Wed.  8-8:30  p.m.  with  West  Coast  re- 
peat 9:9:30  p.m.  (PWT).  Agency:  Foote, 
Cone  &  Belding,  N.  Y. 
CRESTA  BLANCA  WINE  Co.,  Los  Ang- 
eles (wines),  on  March  6  renews  for  52 
weeks  This  Is  My  Best  on  73  CBS  sta- 
tions Tues.  9:30-10  p.m.  Agency:  BBDO, 
N.  Y. 

MILES  LABS.,  Elkhardt,  Ind.  (Alka- 
Seltzer,  vitamins),  March  26  renews 
Robert  St.  John  Mon.  thru  Fri.  9-9:15 
a.m.  (CWT)  on  40  NBC  stations.  Effec- 
tive same  date  firm  also  renews  News 
of  the  World,  on  full  NBC  Mon.-Wed.- 
Fri.  and  31  NBC  stations  Tues.  and 
Thurs.  Agency:  Wade  Adv.,  Chicago. 
MARS  Inc.,  Chicago,  on  April  2  renews 
Mon.  9:30-10  p.m.  (CWT)  on  full  NBC. 
Agency:  Grant  Adv.,  Chicago. 

Net  Changes 

BORDEN  Co.,  New  York  (milk,  ice 
cream),  replacing  on  March  5  Ed 
Wynn  Show  with  Jerry  Wayne  Show 
on  185  Blue  stations,  Mon.  9-9:30  p.m., 
March  26  shifts  to  Sun.  8:30-9  p.m.  on 
about  185  Blue  stations.  Agency:  Young 
&  Rutaicam,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Lava  soap),  has  added  8  CBS  Florida 
stations  to  The  FBI  in  Peace  and 
War,  making  a  total  of  86  CBS  sta- 
tions Sat.  8:30-8:55  p.m.  Agency:  Blow 
Co.,  N.  Y. 

PRINCE  MATCHABELLI  Inc.,  New  York 
(perfumes),  on  April  15  shifts  Stradavari 
Orchestra  from  50  NBC  stations  Sun. 
12:30-1  p.m.  to  about  123  CBS  stations 
Sun.  2-2:30  p.m.  replacing  Vick  Chem- 
ical Co.  Matinee  Theatre  (Vick  Prod- 
ucts). Agency:  Morse  International, 
N.  Y. 


SERVICE  DIRECTORY 


"6EARED  TO  AM-FM  EXPANSION" 
Sodl*  Enfinccrtoc  C»nni»mm*a 

Commercial  Radio  Equip.  Co. 

Waihingte 


Custom-Built 
Speech  Input  EquipnMitt 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wa»h.  5,  D.  C 
District  1640 
(Snbj.  to  GoT't  S«c.) 


MORE  RF  KILOWAn  HOURS 
PER  DOUAR  WITH 

F&O  TRANSMITTING  TUBES 

Freeland  &  Olsclmer  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


I^DVERTISING  ^GENCIES 
Without  Canadian  Connections 

RECORDINGS  REG'D 

633  Dominion  Sq.  BIdg.,  Montreal,  Canada 
FOR  COMPLETE  PRODUCTION  AND  RECORDING  i 
FACILITIES      .    .      FRENCH  AND  ENGLISH 
Write  Us 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Construction 
Sapervision  and  Business  Services 
for  Broadcast  Stations 

g.        Washington  4,  D.  C 
District  2292 


LYN  PEL 

out 

"A  DUpatek  from  JTrnMr**^ 
WKAT  (BLUE)  4th  YEM 


SOUND  EFFECT  RECORDS 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  MICHELSOIV 

67  W.  44th  St.  New  York,  N.  Y. 


BUY 
WAR  BONDS 


s 


h/advertists 
results 
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I — Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issu«  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  post-war  future.  Box  932, 
BROADCASTING. 

250  watt  Blue  Network  station  looking 
for  good  studio  announcer  available 
about  April  1st.  Family  man  preferred. 
Located  midwest.  Excellent  opportunity 
for  steady  employment.  A  first,  second 
or  restricted  license  would  help.  Send 
details  to  Box  182,  BROADCASTING. 
Good  combination  man  with  first  class 
license,  to  take  over  duties  as  chief  en- 
gineer for  progressive,  local  250  watt  sta- 
tion. Midwest.  Good  salary.  Send  quali- 
fications to  Box  218,  BROADCASTING. 
Wanted — Reliable  man  with  average  an- 
nouncing ability  for  network  aflBliate. 
References  required.  Box  247,  BROAD- 
CASTING. 

Wanted — Sound  effects  technicians,  tele- 
vision maintenance  engineers,  transmit- 
ter engineers.  Experienced.  Essential. 
Major  New  York  City  network.  Write 
details.  Box  268,  BROADCASTING. 
.Announcer — Progressive  midwestern  sta- 
tion located  in  a  prosperous  community 
wants  announcer-producer  or  announc- 
er-newscaster. Top  salary  paid  to  right 
man.  Applicant  must  be  prepared  to 
submit  voice  audition  on  request.  Will 
pay  expenses  for  final  interview  or  share 
expenses  for  moving  this  territory.  Write 
Box  277,  BROADCASTING. 
Man  for  local  sales  Eastern  CBS  station. 
Excellent  salary.  Must  be  able  to  service 
and  write  copy.  Permanent.  Give  all  de- 
tails first  letter.  Box  309,  BROADCAST- 
ING. 

Leg  man  for  complete  local  news  cover- 
age. If  you  can  handle  program  on  air 
okay,  but  not  essential.  Give  all  details 
first  letter.  Box  310,  BROADCASTING. 
Experienced  announcer  with  good  sell- 
ing voice.  Good  permanent  position 
for  the  right  man  with  local  Virginia 
Blue  Network  station.  Congenial  organi- 
zation good  salary.  Box  328,  BROAD- 
CASTING. 

First  class  engineer  and  one  announcer 
for  southeastern  Blue  Network  station. 
Engineer  must  be  good  malntenence 
man.  Announcer  must  be  able  to  handle 
all  types  programs.  State  salary  ex- 
pected. Box  332,  BROADCASTING. 
Wanted — Lady  or  man  restricted  license 
holder  who  can  also  type  and  write 
copy.  Position  open  immediately  for 
right  person,  Virginia  Network  station. 
Box  337,  BROADCASTING. 
Chief  engineer  by  southern  Blue  Net- 
r  work  station.  Excellent  salary  and  new 
home  furnished  right  man.  Box  338, 
BROADCASTING. 

Commercial  manager  or  salesman  by 
southern  Blue  Network  station.  Want 
experienced  man  who  can  service  ac- 
counts, supervise  continuity  department, 
and  make  friends.  No  high  pressure 
salesman  needed,  because  we  are  sold 
out.  Permanent  postwar  position  open 
for  good  man.  Box  339,  BROADCASTING. 
NEED  ANNOUNCERS  AND  NEWSMEN 
OF  NETWORK  CALIBER  AND  EXPERI- 
ENCED IN  ALL  PHASES  OF  COMMER- 
CIAL ANNOUNCING,  AD  LIB  AND 
WITH  GOOD  SELLING  VOICE.  STATE 
PAST  EXPERIENCE,  DRAFT  STATUS, 
SALARY  DESIRED  IN  FIRST  LETTER. 
ADDRESS  BOX  340,  BROADCASTING. 
Operator-announcer.  First  class  license. 
Must  be  capable  of  commercial  an- 
nouncing. Permanent  position,  good  sal- 
ary. Can  supervise  city  police  radio  sta- 

;  tion  on  side.  Mutual  affiliate.  Wanted 
by  February  20.  Wire  if  Interested,  send 
voice  recording  KBND,  Bend,  Oregon. 
WJPR,  Mutual  affiliate,  Greenville,  Miss, 
has  opening  for  experienced  announcer. 
40  hour  week,  good  pay.  Also,  can  use 
combination  man  holding  restricted  U- 

•  '  cense.  Write  Emmet  H.  McMurry,  Man- 
ager. 

Wanted — Experienced  announcer  who  is 
.     draft  exempt.  Permanent  position,  good 

salary.  Send  photo,  audition  disc  and 
■    references.  Intermountain  Broadcasting 

Corporation,  KDYL,  Salt  Lake  City. 
.,  Utah. 

Announcer  —  Some  experience  news, 
commercials,  transcribed  programs. 
Chief  announcer  opportunity  for  de- 
pendable man.  Good  salary,  40-hour 
week,  no  nights,  no  overtime.  Splendid 
"  siimmers  in  cool,  scenic  west.  Around 
i     April  first.  KIUP,  Durango,  Colorado. 
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Help  Wanted  (Cont'd) 

There  must  be  a  first  class  engineer  who 
wants  a  lifetime  Job  with  a  250-watt  sta- 
tion in  the  south.  One  who  will  take 
care  of  the  best  equipment  and  who 
can  do  a  little  announcing  for  which 
he  will  be  paid  extra.  One  who  wants  to 
settle  in  a  grand  community  and  be- 
come a  part  of  a  good  organization 
who'll  expand  when  the  time  comes. 
Just  drop  a  line  to  us  and  we'll  contact 
you.  Answer  Box  366.  BROADCASTING. 
Male  announcer.  General  studio  routine 
including  news  at  modern  southeast 
regional.  $37.50  for  40  hours.  Oppor- 
tunity for  increase.  Qualifications  and 
when  available,  please.  Box  342,  BROAD- 
CASTING. 

Wanted — Two  radio  operators  and  re- 
pairmen or  two  radio  operators.  If  re- 
pairmen are  not  available,  with  at  least 
second  class  radio  telephone  operator's 
license  issued  by  the  Federal  Commu- 
nications Commission  to  work  in  the 
Fire  and  Police  Signal  Bureau,  City 
of  Jacksonville,  Florida.  Salary:  $184.16 
to  start,  periodical  service  raises.  Apply 
by  letter  City  Civil  Service  Board,  34 
South  Laura  Street,  Jacksonville,  Flor- 
ida. 

Announcer — Proficient  in  ad  llbbing, 
newscasting,  and  play  by  play  sports. 
Permanent  position  excellent  prospects 
for  right  person.  Write  details.  State 
salary  requirement.  Box  345.  BROAD- 
CASTING. 

Experienced  station  manager  for  net- 
work affiliate.  Give  full  details  first 
letter  on  background,  marital  status, 
salary  expected.  Reply  Box  351.  BROAD- 
CASTING. 

Operators — Two,  with  first  or  second 
class  radio  telephone  license.  Fine  mid- 
west city,  250-watt  NBC  affiliate.  Could 
possibly  arrange  for  men  to  attend 
University  and  draw  full  pay.  Positions 
available  immediately.  No  announcing. 
Fine  working  conditions.  Agreeable  co- 
operative staff.  Wire  KANS.  Wichita. 
Kansas. 

ANNOUNCERS:  WE  WANT  TO  HEAR 
FROM  SOUTHERN  ANNOUNCERS  TO 
WORK  IN  CONSERVATIVE  CBS  MET- 
ROPOLITAN STATION.  GOOD  PAY. 
MODERN  AIR  CONDITIONED  STU- 
DIOS. SEND  US  FULL  DETAILS  OF 
YOUR  EXPERIENCE,  AND  PRESENT 
DRAFT  STATUS.  QUALIFIED  MEN 
STAY  WITH  US  FOR  A  LONG  TIME. 
BOX  219.  BROADCASTING. 
We  need  an  MC  who  can  produce.  Han- 
dle morning  show  exclusively,  no  other 
duties.  Swell  job  for  the  right  man,  but 
don't  waste  your  time  unless  you  al- 
ready have  an  excellent  record  and  are 
looking  for  advancement.  Give  station, 
name  and  time  of  your  present  program. 
Prominent  station  in  prominent  east- 
ern city.  All  correspondence  in  con- 
fidence, of  course.  Box  353.  BROAD- 
CASTING. 

Wanted— Sober,  hard  working  man  or 
woman  to  sell  advertising  for  firmly 
established  Blue  Network  affiliated  sta- 
tion. Good  salary  and  chance  to  increase 
salary  by  proving  your  ability.  Can  also 
use  announcer  and  continuity  man  or 
woman.  Write  or  wire  station  WOLS. 
Florence.  S.  C. 

COMBINATION  LICENSED  OPERATOR- 
ANNOUNCER,  $55,  FORTY  HOUR, 
FIVE-DAY  WEEK.  TIME  AND  ONE- 
HALF  OVERTIME.  AIR  MAIL  AUDITION 
RECORD  PLUS  PERSONAL  DATA  TO 
PENDLETON,  KJBS.  SAN  FRANCISCO. 
Wanted— Chief  engineer  for  5  kw  W.  E. 
station  in  Florida.  Must  have  had  ex- 
perience as  chief  and  sufficient  tech- 
nical education  to  be  able  to  design  and 
construct  equipment  such  as  speech 
amplifiers,  dummy  antennas,  etc.  Box 
359.  BROADCASTING. 
Technician — Draft  exempt,  at  least  2nd 
class  licensed,  wanted,  permanent  posi- 
tion, Pacific  Northwest  1000-watt  net- 
work station.  KUJ  Walla  Walla.  Wash., 
I.  B.  E.  W.  scale. 

Announcer  wanted  by  network  station 
in  southwestern  city.  Ideal  working  con- 
ditions. Base  pay  $35.00  weekly  for  40 
hours.  Time  and  half  over  40.  Box  375, 
BROADCASTING. 

Wanted— Transmitter  engineer  for  five 
kilowatt  regional.  Excellent  opportunity 
for  right  man.  No  one  without  experi- 
ence need  apply.  Write  giving  full  de- 
tails to  Chief  Engineer,  WSPA,  Spar- 
tanburg, S.  C. 

Indiana  250-watt  station  wants  an- 
nouncer, also  operator-engineer.  First 
class  license  not  essential.  Box  389. 
BROADCASTING. 


Help  Wanted  (Cont'd) 

Sales  production  manager  with  program 
and  sales  experience  desired  by  Cali- 
fornia regional  network  station.  Give 
complete  qualifications,  personal  his- 
tory and  salary  desired.  Answer  Box 
387.  BROADCASTING. 

Wanted— Two  experienced  announcers. 
No  "boom-town",  thirty  miles  from 
Pittsburgh.  $40  for  38  hours,  talent  fees 
immediately.  Audition  disc  necessary. 
WISR,  Butler,  Pennsylvania. 

Wanted — Man  to  serve  as  salesman- 
announcer  by  west  coast  regional  net- 
work station.  Previous  radio  experience 
unnecessary  If  education,  voice  and 
common-sense  okay.  Prefer  World  War 
2  veteran.  Answer  Box  388,  BROAD- 
CASTING. 

Situations  Wanted 

Chief  engineer,  manager  or  combination. 
Experienced  and  reliable.  Family  man. 
Classified  4A.  Box  159,  BROADCASTING. 

Highly  experienced  young  veteran  at 
present  manager  eastern  station  desires 
management  southwestern  local.  Box 
291.  BROADCASTING. 
Combination  engineer-announcer.  Good 
voice.  Experienced  as  chief  engineer. 
Box  300.  BROADCASTING. 

Manager — assistant.  Desire  opportunity 
better  self — help  your  station  go  places. 
Seven  years  general  experience.  Com- 
pletely reliable,  draft  exempt.  Box  301. 
BROADCASTING. 

Announcer.  Experienced,  4F,  married, 
versatile,  dependable  all  around  man. 
Seeks  better  opportunity.  Box  315. 
BROADCASTING. 

Chief  engineer.  10  years  experience  in 
broadcast  engineering.  Know  recording, 
studio,  AM  to  50  kw  and  FM,  all  through 
practice.  Now  employed  50  kw  station 
midwest.  Must  be  given  complete  charge 
of  engineering  department.  Best  of  ref- 
erences. Box  316,  BROADCASTING. 
Experienced  announcer-newscaster,  per- 
sonality shows  and  special  events.  4P, 
married.  Prefer  to  locate  in  New  York, 
Chicago,  Cleveland,  Cincinnati,  Detroit 
or  St.  Louis.  Interested  only  if  you  pay 
talent  fees.  For  complete  details  or 
transcription  write  Box  317,  BROAD- 
CASTING. 

Announcer  -  producer.  Local,  regional, 
network  experience.  University  gradu- 
ate. Versatile,  reliable.  Desires  profitable, 
permanent  situation.  Age  25,  4F.  Box 
318.  BROADCASTING. 

Manager  or  sales  manager  wants  perma- 
nent connection  with  progressive  sta- 
tion. Any  location.  Draft  exempt.  Proven 
record  of  success.  Excellent  references. 
Box  319,  BROADCASTING. 
Station  manager  or  commercial  man- 
ager with  proven  ability  in  all  fields  of 
radio  desires  change.  If  you  are  prepared 
to  pay  for  a  real  producer  write  Box  303, 
BROADCASTING.  Will  furnish  details 
upon  inquiry. 

Unusual  offer?  Copywriter,  announcer 
offers  youth,  sound  ideas,  willingness  to 
sweat.  Swap  for  rounded  program  and 
promotion  training,  opportunity  first 
rate  station.  Employed  network  outlet. 
Sober,  industrious,  26,  veteran.  Three 
years  script,  publicity,  advertising.  In- 
vestigate! Box  321,  BROADCASTING. 
Available  to  take  over  station  operation. 
Two  men,  young,  energetic,  experienced. 
Chief  engineer,  extensive  background 
radio  field,  studio  control,  transmitter 
supervision,  all  tickets,  mechanical 
background.  Program  director,  idea  man, 
experienced  broadcasting  field,  person- 
nel management,  recognized  announc- 
ing and  production  field,  traffic,  conti- 
nuity public  relations.  A  team  of  men 
equipped  to  take  over  rural  station  and 
make  it  pay.  Both  draft  exempt.  New 
York  City  trained  and  experienced.  Any 
area  considered.  All  replies  confidential. 
Reply  Box  322,  BROADCASTING. 
First  class  radio  engineer  is  desirous  of 
position  with  and  buying  part  interest 
in  a  local  or  regional  station  with  good 
future  possibilities.  Please  write  Box 
325,  BROADCASTING  for  particulars. 
Capable  engineer — 35,  draft  exempt,  re- 
jected, three  years  experienced  includ- 
ing 50  kw,  first  class  license,  sober,  and 
not  a  drifter.  Interested  In  permanent 
position  only.  Full  particulars  in  first 
letter  please.  Two  weeks  notice  required. 
Box  326,  BROADCASTING. 
Engineer — First  class  license,  available 
at  once,  draft  free,  experienced,  sober 
and  industrious.  Prefer  transmitter  job. 
Box  327,  BROADCASTING. 
Experienced  program  and  personnel  di- 
rector with  15  years  experience  on  mike 
specializing  in  special  events,  sports 
play  by  play  and  record  ad  lib.  Salary 
now  $85.00.  Wants  to  make  change. 
Box  329,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

station  executives.  Good  experienced 
time  salesman  available  Immediately. 
Excellent  reference  present  employer. 
Permanent  connection  only  with  good 
accounts.  38,  married,  three  children. 
No  boozer  or  floater.  Can  also  handle 
early  morning  platter  show.  Some  op- 
erating and  announcing.  If  you  want 
dependability,  loyalty,,  reliability  and 
permanency  wire  or  phone  M.  E.  Pal- 
mer, 33171,  Knoxville,  Tennessee. 
Producer,  program  director.  Honorably 
discharged  veteran.  Experience:  The- 
atre, eight  years;  radio  production,  five 
years;  acting,  announcing,  writing.  Box 

343.  BROADCASTING. 

Mature  young  woman,  seeks  oppor- 
tunity with  progressive  station.  Experi- 
enced writing  continuity,  preparing  mu- 
sic log,  solid  musical  background.  Box 

344,  BROADCASTING. 

Salesman— Can  sell  and  meet  people 
with  new  ideas  on  merchandising  and 
sales  promotion.  Experience  with  large 
radio  station.  Box  347,  BROADCASTING. 

Chief  engineer.  Fifteen  years'  experience 
with  network  stations  in  design,  con- 
struction and  operations.  Now  employed 
as  design  engineer  on  V.  H.  F.  and  FM 
equipment  by  large  eastern  manufactur- 
er. Interested  in  station  which  has  plans 
for  expansion  and  can  use  advanced 
engineering  ideas,  capable  of  taking 
complete  charge  of  all  engineering  op- 
erations. Married,  two  children,  36  years  i 
old,  2A,  available  on  approximately  sixty 
days  notice.  Box  348.  BROADCASTING. 

Experienced  operator-announcer.  Col- 
ored, reliable,  family,  25.  Draft  exempt, 
union  musician,  news.  Wants  perma- 
nent connections,  excellent  references, 
thoroughly  educated,  continuity  writ- 
er. Box  349,  BROADCASTING. 

Announcer — woman.  5  years  staff  an- 
nouncing experience  on  5  kw  network 
affiliate.  News,  music,  women's.  Box  56. 
BROADCASTING. 

Chief  engineer  of  AM  and  FM  stations. 
Married.  4F  classification.  Will  consider 
only  permanent  offer.  Can  fill  combina-  , 
tion  as  manager.  Box  350.  BROADCAST- 
ING. 

Chief  engineer:  Thoroughly  experienced 
in  all  phases,  operation  maintenance, 
recording,  field  strength  measurement, 
directional  antenna.  Draft  status,  4AH. 
All  correspondence  confidential.  Refer- 
ences. Box  352.  BROADCASTING. 

Woman  with  15  years  radio  experience 
announcing,  acting,  writing,  producing 
and  program  direction  would  like  situ- 
ation in  Chicago,  New  York,  or  Holly- 
wood. Have  written  commercial  copy, 
continuity  and  service  features  and  will 
submit  scripts  of  any  type  for  inspec- 
tion. Interested  in  production  or  writ- 
ing. Box  354.  BROADCASTING. 

"Seasoned"  enough!  Want  to  make  ma- 
jor move.   Abilities:   as  manager  two 
small  stations  southwest,  raised  revenue 
over  100%  each;  as  sportscaster,  action- 
account  baseball,  football,,  boxing  plus 
sportscasts;  as  newscaster,  commercial 
announcer  and  production  man,   one  , 
year  east,  six  years  southwest  experi- 
ence. Married,  children,  age  29,  4F,  ready 
to  do  lA  job.  No  hurry  to  leave  present 
good  paying  managerial   position  but  I 
ready  for  major  forward  step.  Box  355.  I 
BROADCASTING.  j 
Continuity    supervisor-writer:    Young  j 
woman  capable  of  salable  copy  and  varl-  ! 
ous   type   scripts,    desires   change  for 
greater  opportunity.  Intensive  radio  ex- 
perience, also  complete  business  train- 
ing, secretarial  ability,  and  public  rela- 
tions. Single,  settled,  steady.  Excellent 
references.  Box  356,  BROADCASTING. 

Excellent-voiced  announcer.  Metropoli- 
tan background.  Lucrative  position  on 
news  staff  or  commercial  announcing,  or 
position  in  smaller  station  offering  "free 
hand"  for  mutual  development.  Box 
380.  BROADCASTING. 

Station  general  manager  ready  to  take 
over  any  station  regardless  whether  its 
profitable  operation  or  not.  Will  Increase  j 
sales  of  any  local  100%  or  any  regional 
station  50%  in  less  than  12  months. 
"Can  sell  ice  to  Eskimos."  However,  pre- 
fer sunny  south.  Increased  sales  of  pres- 
ent station  in  range  100  to  250%.  Done  , 
likewise  manager  other  stations.  13  years  ; 
experience  in  every  department  of  radio 
with  plenty  of  enthusiasm  and  "know 
how."  Age  35.  Family  man.  Interested 
only  in  commission  or  salary-and-bonus  I 
plan  that  pays  $8,000  on  your  present  I 
billings.  Know  how  to  make  public  serv- 
ice  and  public  relations  broadcasts  sue-  ' 
cessful  commercial  shows.  General  man-  i 
ager,  salesmanager,  production  and  pro-  I 
gram  manager,  promotion,  engineering, 
skilled  public  relations  director  and  "la-  } 
borer"  all  rolled  into  one  man.  No  i 
wonder  boy.  but  just  another  American  , 
kid  on  the  way  up !  Capital  here's  your 
management !  Box  390,  BROADCASTING. 
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Situations  Wanted  (Cont'd) 


Situations  Wanted  (Cont'd) 


For  Sale  (Cont'd) 


Chief  engineer.  Four  years  broadcast 
experience,  all  phases  operation,  main- 
tenance and  executive  duties.  Now  an 
asistant  supervisor  at  50  kilowatt.  Best 
of  references.  Box  330,  BROADCASTING. 
Versatile  program-production  director, 
orchestral  conductor  with  extensive 
background  in  dramatics,  literature, 
languages,  research,  promotion,  adver- 
tising. Box  331,  BROADCASTING. 
Now  employed,  experienced  control  room 
operator,  third  class.  Age  26.  Want  per- 
manent employment.  Prefer  west.  Box 
333,  BROADCASTING. 
Woman,  3  years  secretarial  and  produc- 
tion experience  5000  watt  station.  NYU 
workshop  grad,  Vassar  A.B.  '41.  Knowl- 
edge French,  German.  Available  im- 
mediately. Box  334,  BROADCASTING. 
Woman,  promotion  director,  2  years 
midwest  regional,  formerly  secretary 
sales  and  general  managers  same  sta- 
tion. Experienced  control  panel  and 
announcing,  continuity.  Third  class  en- 
gineer. Prefer  large  station  or  net,  north- 
east. Box  335,  BROADCASTING. 
Commercial  manager  interested  in 
change,  with  earnings  commensurate 
with  production.  Good  references  and 
record  as  planner  and  producer.  Will 
go  with  any  reliable  station  or  agency 
presenting  opportunities  for  betterment. 
Write  Box  336,  BROADCASTING. 
Station  executives:  Do  you  want  to  build 
a  hillbilly  audience?  Capable,  experi- 
enced man  available  who  can  build  and 
manage  complete  staff,  including  em- 
ceeing  air  shows,  and  establishment  of 
Artists  Bureau.  Can  give  close  and  effec- 
tive cooperation  with  station  promotion 
department.  No  floater  or  boozer.  Mar- 
ried with  three  children.  Draft  status 
4A.  Excellent  references  from  present 
employer.  Also  experienced  announcer, 
salesman  and  continuity  writer.  Not  the 
best  voice  in  the  world,  but  I  can  sell 
listeners.  Present  job  completed.  Write 
or  wire  P.  O.  Box  272,  Red  Springs, 
North  Carolina. 

ANNOUNCER— THOROUGHLY  EXPERI- 
ENCED NEWS-SPORTS-AD  LIBS,  COM- 
MERCIALS, RECENTLY  HONORABLY 
DISCHARGED  WANTS  PERMANENT 
CONNECTION.  PLEASE  STATE  ALL 
FACTS  FIRST  LETTER.  AVAILABLE 
TWO  WEEKS.  BOX  357,  BROADCAST- 
ING. 

Continuity  writer — girl.  Excellent  radio 
background.  Commercial  copy  and  script 
writing  experience.  Interested  in  mak- 
ing change  for  better  opportunity.  Box 
360,  BROADCASTING. 
Announcer-operator.  Thoroughly  experi- 
enced, licensed,  seeking  connection  Vir- 
ginia, North  Carolina.  Single  announc- 
ing Job  or  combination.  Please  state  sal- 
ary, details.  Family  man.  Box  361, 
BROADCASTING. 

There's  no  substitute  for  experience — 
fifteen  years  of  it!  Announcing,  news, 
special  events,  programs,  continuity, 
controls,  supervision,  responsibility,  and 
restricted  license.  Now  managing  local 
station.  Good  reasons  for  desiring 
change.  If  your  deal  is  really  good, 
might  invest  one  to  four  thousand  dol- 
lars. Prefer  west  or  nothwest.  Age  32, 
married,  family,  draft  unlikely,  not  a 
floater.  References.  If  you  need  a  man- 
ager or  assistant,  or  top  announcer,  let's 
talk  it  over  thoroughly.  Write  Box  368. 
BROADCASTING. 

Nation's  top  mail  pull  announcer— now 
available.  Pulled  over  300,000  orders  and 
leads  on  metropolitan  station  last  year. 
Can  bring  your  station  up  to  $1,000.00 
per  week  in  this  type  of  business.  Box 
373,  BROADCASTING. 


Program  director  —  with  fifteen  years 
radio  experience  available.  Has  success- 
fully programed  three  major  stations. 
Recently  resigned  from  Chicago  station. 
Also  excellent  announcer  and  produc- 
tion man  capable  of  developing  inex- 
perienced staff.  Wants  dependable  po- 
sition. Box  370,  BROADCASTING. 

Staff  announcer  —  With  ten  years  ex- 
perience now  available.  Excellent  com- 
mercial announcer,  capable  newscaster. 
Experienced  in  special  events.  Has 
worked  leading  metropolitan  stations  as 
well  as  network  programs.  Will  not  con- 
sider less  than  $85.00  per  week.  B6x 
371,  BROADCASTING. 

Top  sports  announcer — with  big  league 
baseball  announcing  experience,  avail- 
able for  coming  season.  Box  372,  BROAD- 
CASTING. 

Announcer — Three  years  experience,  who 
can  handle  news,  edit  it,  announcer, 
commercials  —  handle  control  board, 
write  own  continuity,  desires  job  in 
small  250  watt  station.  Will  go  anywhere. 
What  is  your  offer?  Box  362,  BROAD- 
CASTING. 

Program  director-announcer  8  years  ra- 
dio —  married  —  4P  programming  all 
phases  .  .  .  talented.  Prefer  regional  or 
local  station.  References.  Have  3rd  phone 
ticket.  Any  offers?  Box  364.  BROAD- 
CASTING. 


THOROUGHLY  EXPERIENCED  SALES 
EXECUTIVE  AVAILABLE.  AGE  39,  FAM- 
ILY, DRAFT  EXEMPT.  PRESENTLY 
DOING  OUTSTANDING  JOB  AS  GEN- 
ERAL SALESMANAGER  FOR  SUCCESS- 
FUL REGIONAL  OPERATION.  WIDE 
ACQUAINTANCE  WITH  NATIONAL 
AGENCIES  AND  TIME  BUYERS.  PRE- 
FER WEST  COAST.  WILL  CONSIDER 
RADIO  REP.  PROPOSITION.  BOX  365, 
BROADCASTING. 

Wife  overseas  infantryman  establishing 
permanent  residence  California.  Desires 
further  career  radio  producing,  writing, 
acting.  Job  application  abstract,  photo- 
graph, audition  transcript  and  half-hour 
recording  of  program  written  and  pro- 
duced by  applicant  available.  Husband's 
return  won't  terminate  career.  We  mu- 
tually share  radio  profession.  If  on  West 
Coast  and  have  spot  for  me,  I  can  be  of 
beneficial  service  to  your  station.  Box 
367.  BROADCASTING. 

Operator — 14  years  radio,  5  years  broad- 
casting, including  super  power.  Experi- 
enced all  phases.  Partial  college  educa- 
tion. Want  chief's  job  In  1  kw  or  larger. 
Family  man.  Draft  status,  2B.  Box  376. 
BROADCASTING. 

Competent  young  woman  continuity  di- 
rector seeks  permanent  position  in  east 
coast  area:  Boston-Washington,  D.  C. 
Address  Box  377,  BROADCASTING. 

Radio  station  manager  or  commercial 
manager  with  10  years  experience  sell- 
ing, managing,  announcing,  program- 
ming. Draft  exempt,  family  man,  if 
interested,  wire  105  Selden  Street,  Eliza- 
beth City,  N.  C,  Call  402 W. 

Announcer — Congenial  all-round  an- 
nouncer soon  available  for  suitable 
southern  station.  Box  378,  BROADCAST- 
ING. 

Batter  up — Need  a  good  play-by-play 
baseball  announcer  for  this  coming  sea- 
son? For  details  contact  Box  379. 
BROADCASTING. 


Chief  engineer — Ohio  or  Indiana,  any 
power.  Eighteen  years.  All  phases  radio 
including  frequency  modulation.  Excel- 
lent references,  executive  ability,  col- 
lege education.  Applicant  not  a  floater, 
really  possesses  technical  background. 
Would  consider  financial  Interest.  If 
qualifications  interest  you  write  or  wire 
Box  381,  BROADCASTING. 

Box  131,  Haskell,  Texas.  First  class  op- 
erator, 8  years  experience.  Married,  army 
discharge,  4  years  as  chief  engineer  250 
watt.  Salary  open. 


Wanted  to  Buy 


Wanted — FCC  approved  frequency  and 
modulation  monitor.  Also,  tower  and 
other  equipment  for  250-watt  station. 
Cash.  Box  382,  BROADCASTING. 
Wanted — Controlling  interest  in  local 
or  regional  station.  Box  383,  BROAD- 
CASTING. 

Wanted  to  buy — Ground  wire  and  WE 
300A  tubes.  Box  150,  BROADCASTING. 

Hey!  you  gentlemen  with  those  extra 
turntables  and  speech  input  stuff — yes, 
even  frequency  and  modulation  moni- 
tors and  consolettes  you  bought  a  couple 
of  years  ago  when  all  of  us  figured  the 
war  was  going  to  last  10  years!  With 
the  way  Berlin  and  Tokyo  look  now,  and 
with  Manila  back,  how  about  renting, — 
or  selling, — some  of  that  material  to  a 
lad  who  really  needs  it  to  get  on  the 
air?  C'mon,  give  us  an  honest  break! 
Box  323,  BROADCASTING. 

Require  two  270-foot  insulated  towers, 
preferably  uniform  cross  section,  guyed 
but  will  consider  other  types.  Box  324, 
BROADCASTING. 


Wanted — Federal  or  Presto  portable  re- 
corder, or  just  motor,  turntable,  cutting- 
gears  and  head.  Box  346,  BROADCAST- 
ING. 


Experienced  manager,  15  years  in  radio, 
wants  opportunity  to  buy  into  progres- 
sive station  in  competitive  market. 
High  sales  record  strictly  clean.  Know 
how  to  build  Hooper.  Prefer  independent 
station  in  south,  midwest  or  southwest. 
Will  consider  all  proposals  in  confidence. 
Box  358,  BROADCASTING. 


Wanted — One  approved  frequency  mon- 
itor and  one  broadcasting  monitor.  J.  E. 
Eaton,  559  Mulberry  Street,  Macon, 
Georgia. 

Transcription  Machine  —  Complete,  new 
or  used.  Box  363,  BROADCASTING. 

Wanted  to  buy — Local  radio  station. 
Box  384,  BROADCASTING. 

Wanted — FCC  approved  frequency  moni- 
tor. Send  complete  information.  Box 
386,  BROADCASTING. 

Wanted  to  buy — 250-watt  equipment, 
including  tower.  Box  385,  BROADCAST- 
ING. 


For  Sale 


Commercial  radio  broadcasting  station 
for  sale,  located  in  Mexico  City,  with 
operating  license  and  now  in  service. 
Leaves  a  wide  margin  of  profit  for  more 
details  write  to  Mr.  G.  Robles,  Called 
Joaquin  Argaez  14.  Tacubaya,  D.  P. 
Mexico. 

Fairchild  F-26-2  portable  recorder  play- 
back. Dual  speed  I7V4"  turntable.  Per- 
fect condition.  Fitch  Building,  96  Bid- 
well  Pkwy,  Buffalo,  New  York. 

RCA  diamond  offset  head  transcription 
pickups  complete  with  filters,  cables  and 
switch  assemblies.  Good  used  condition, 
two  for  $165.00.  Jensen  Imperial  finest 
dual  PM  speaker  units,  ebony  cabinet, 
cost  $250.00,  perfect  $125.00.  Jensen  SH 
directional  horns  for  any  12"  speaker. 
Pine  reproduction.  1  perfect,  1  slightly 
damaged,  2  for  $35.00.  One  B  24-cell 
broadcast  microphone  fine  quality,  low 
level.  A  rare  bargain,  $75.00.  Four  813 
tubes,  $4.50  each.  One  Webster  hi-fidel- 
ity  hi-imp.  magnetic  pickup  head,  only 
$4.50.  Damon  Laboratory,  1221  Baltimore. 
Kansas  City,  Missouri. 

250-watt  composite  transmitter,  just  re- 
built, fine  condition,  ready  for  FCC  ap- 
proval, $2,900.00.  Regional  Radio  Sales. 
231  W.  Wisconsin  Ave.,  Milwaukee  3. 
Wisconsin. 


1  kw  composite  transmitter  excellent  for 
police  or  broadcast.  Similar  to  Collins 
200A  or  20c,  $950.  Robert  Stuart,  5207 
N.  Illinois,  Indianapolis  8,  Indiana. 

250-watt  composite  transmitter,  suitable 
for  FCC  approval,  $2,600.00.  Regional 
Radio  Sales,  231  W.  Wisconsin  Ave.,  Mil- 
waukee 3,  Wise. 

For  sale — Best  offer  takes  new  pair  of 
RCA  813,  803,  872-A.  Will  guarantee. 
Box  240,  BROADCASTING. 

100-watt  composite  transmitter,  suit- 
able for  FCC  approval,  $2,000.00.  Re- 
gional Radio  Sales,  231  W.  Wisconsin 
Avenue,  Milwaukee  3,  Wisconsin. 

New  high  frequency  broadcasting  tubes. 
No.  829,  $14.50  each.  The  Adams  Com- 
pany, 1210  Farnam  Street,  Omaha  2, 
Nebraska. 

250  watt  RCA  transmitter.  Commission 
approved.  Wire  or  phone.  Tingley,  4-4722, 
Birmingham,  Alabama. 

For  Sale  —  RCA  recorder.  78RPM.  Ex- 
cellent condition.  Two  microphones.  No 
priority  needed.  Write  Jack  Murray, 
Waycross,  Georgia. 

Have  on  hand  a  limited  number  of  CAA 
approved  flasher  beacons  and  tower 
lights.  Box  369,  BROADCASTING. 


-7^  SCHOOL  4  ^ 
RADIO  TECHNIQUE 


\  Exelutitmlr   to   Radio  BroadeatHng ) 

•  (America't    OU—t    Sthool  Dewolod 

i  I  6-Week  Day  Course 

AAARCH  5 

;  8-Week  Evening  Course 

1 1  AAARCH  6 

■  Taught  by  NelaorU  Profet- 
I  tioiudt,  for  Beginnor  A 
I           Advaiteed  Mtudont;  tndudoi 

\  •  Announcing  •  Station  Reistine 

I  •  Newscasting  •  Acting 

■  •  Continuity  Writing  •  Diction 
I  •  Commentating                  •  Voico 

\  Co-ed.  Moderate  rates.  Inquiral 
' ,  Coll  or  Write  for  Booklet  B. 

ii  VETERANS:  S'Il^b^:"" 


R.K.O.  BUILDINCRADIO  CITY,  N.Y. 
CIRCLE  7-0193 


STATION  MANAGER  WANTED 

^  Excellent  post-war  opportunity  for  competent,  re- 
liable station  manager  who  wants  to  invest  in  a  new 
station  contemplated  for  expanding  southeastern  metro- 
politan marl<et.  Prefer  southern  radio  man  experienced 
in  networic  affiliate  operation.  Ample  finances  are  now 
available  for  the  construction  of  this  station,  but  I  should 
like  to  get  a  partner  capable  of  taking  over  the  man- 
agement. If  this  sounds  interesting,  please  let  me  hear 
from  you.  If  you're  in  the  armed  forces,  don't  let  it 
keep  you  from  writing. 

Box  141,  BROADCASTING 


RADIO  CONSULTANT 
for  a 

LEADING  NETWORK 
SPONSOR 

The  man  chosen  for  this  assign- 
ment shodd  be  capable  of  re- 
search in  radio  program  technique. 
He  will  find  use  for  a  knowledge 
covering 

Program  Creation 
Talent  Selection 
Program  Promotion 
Local  and  Network 

Audiences 
Station  and  Network 
Rates 

This  can  be  a  worthwhile  step 
forward  for  a  man  with  analyti- 
cal and  executive  ability  now 
serving  in  a  minor  capacity. 

BOX  341,  BROADCASTING 
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NAB  Blasts  WNEW's  Claim 
That  BMB  Needs  Safeguards 

Research  Committee  Answers  Six  Points  Raised  by 
New  York  Station  for  Independents 


FOLLOWING  a  two-day  meeting 
of  its  Research  Committee  in  Wash- 
ington, the  NAB  last  week  blasted 
the  exploratory  study  of  WNEW 
New  York  which  had  proposed  spe- 
cial safeguards  for  independent 
stations  in  "problem  markets"  as 
a  basic  part  of  the  industry-wide 
audience  measurement  plan. 

In  its  exploratory  study,  results 
of  which  were  announced  last 
month,  WNEW  employed  procedure 
recommended  in  the  original  NAB 
coverage  plan,  forerunner  of 
the  BMB.  The  Research  Committee, 
in  its  response,  challenged  the 
conclusions. 

In  a  letter  dated  Jan,  25,  1944, 
Miss  Alberta  Curtis,  research  direc- 
tor of  the  New  York  independent, 
asked  that  the  findings  in  the  study 
be  considered  in  two  different  ways : 
"As  shortcomings  which  jeopardize 
the  chances  of  the  BMB  to  satisfy 
some  prospective  members,  or  as 
difficulties  which  might  be  ironed 
out."  The  letter  was  addressed  to 
Paul  F.  Peter,  NAB  Director  of 
Research  and  secretary  of  the  Re- 
search Committee. 

Six  Points  for  Study 
Miss  Curtis'  letter,  briefing  a  50- 
page  report  of  the  WNEW  survey, 
listed  six  points  which,  she  recom- 
mended, merited  further  considera- 
tion by  the  Committee.  The  Report 
was  studied  by  the  committee  and 
the  six  points  were  answered  in  a 
letter  signed  by  Mr.  Peter  and 
Roger  W.  Clipp,  president,  WFIL 
Philadelphia  and  chairman  of  the 
Committee. 

Miss  Curtis'  six  points,  para- 
phrased (in  italics)  and  the  NAB 
replies : 

(1)  Since  there  are  certain  tveak- 
nesses  in  the  BMB  Plan  which  are 
-pertinent  only  to  the  independent  sta- 
tions and  small  stations,  there  might 
be  a  permanent  sub-committee  of  the 
BMB's  research  committee  set  up  to 
represent  them. 

In  order  to  insure  operation  in  the 
best  interests  of  all  parties,  the  BMB 
has  created  a  committee  of  the  Board 
of  Research  consisting  of  Robert  F. 
Elder  of  ANA,  D.  E.  Robinson  of 
AAAA  and  Frank  Stanton  of  NAB, 
each  of  whom  represents  one  of  the 
three  cooperating  organizations  and 
all  of  whom  are  qualified  research 
people.  In  addition  it  has  been  recom- 
mended that  a  research  committee  be 
appointed  having  equal  representation 
from  each  of  the  three  assoriations  .  .  . 
With  this  structure,  the  interi'sts  of 
the  independent  and  small  stations 
are  protected. 

(2)  This  station  (WNEW)  loould 
like  to  have  a  clear-cut  statement  by 
the  BMB  of  inliat  the  Bureau  is  meas- 
uring, and  of  the  relations  between 
this  and  other  audience  measures. 

The  BMB  will  measure  the  total 
number  of  radio  families  who  listen  to 
stations  and  where  those  families  re- 
side. BMB  circulatiDn.  engineering 
contours  and  program  ratings  are 
each  different  measurements  for  dif- 
ferent purposes. 

(3)  The  specific  provisions  in  the 
BMB  Plan  for  the  even  representation 
of  different  economic  groups  are  of 
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interest  to  us  {WNEW).  It  is  a  ques- 
tion whether  it  is  enough  to  set  a 
minimum  figure  of  50%  to  be  obtained 
from  all  levels  since  there  could  still 
be  over-representation  of  high  income 
groups.  If  the  highest  income  group 
returns  80%  and  the  lowest  50%, 
there  is  still  a  definite  bias. 

In  its  (WNEW)  study  a  50%  re- 
turn was  not  attained  .  .  .  The  BMB 
specifications  state  that  a  minimum 
return  of  50%  from  any  county  (or 
city)  must  be  secured  before  results 
can  be  tabulated.  In  actual  operation 
the  ballot  method  employs  the  same 
procedure  in  follow-up  in  all  three 
economic  classifications  to  bring  the 
total  return  up  to  50%  or  better. 
Such  wide  separations  as  the  hypo- 
thetical case  cited  .  .  .  have  not  been 
encountered  in  actual  practice. 

(4)  This  study  disclosed  that  .  .  . 
a  considerable  proportion  of  the  low 
income  group  still  finds  it  too  compli- 
cated .  .  .  we  felt  that  still  further 
tests  should  be  done  to  come  to  the 
simplest  form  possible. 

The  BMB  will  pre-test  all  question- 
naire copy  and  instructions  before  they 
are  put  into  actual  use.  .  .  .  Experience 
with  the  BMB  technique  has  not  in- 
dicated that  any  great  difficulty  of  re- 
spondent understanding  has  been  en- 
countered. 

(5)  The  inconsistencies  in  station 
call  letters  listed  by  the  same  families 
on  two  different  occasions  (original 
ballot  and  follow-up)  .  .  .  could  prob- 
ably be  overcome  in  part  by  enclosing 
with  the  ballot  a  list  of  stations  and 
dial  positions  in  counties  where  the 
number  of  stations  with  inside  cover- 
age exceeds  ten.  .  .  . 

Inconsistencies  Not  Borne  Out 

The  significance  of  inconsistencies  of 
station  call  letters  listed  by  the  same 
family  is  not  supported  in  the  survey 
work  performed  by  WNEW.  .  .  .  The 
suggestion  that  a  list  of  stations  be 
included  with  the  ballot  is  not  work- 
able because  the  project  itself  is  the 
only  means  which  could  properly  de- 
termine what  stations  should  be  includ- 
ed in  such  a  roster.  .  .  . 

(6')  The  data  on  program  listening 
in  this  study  suggests  that  the  audience 
of  certain  programs  exceeds  the  total 
circulation  for  the  station.  The  BMB 
could  consider  procedures  for  establish- 
ing correction  factors.  .  .  . 


The  conclusions  .  .  .  are  not  war- 
ranted from  the  material  submitted. 
The  report  reaches  conclusions  through 
answers  obtained  by  personal  inter- 
view with  an  "atypical  sample",  using 
the  question,  "Do  you  listen  fairly  reg- 
ularly to  any  of  these  programs?"  In 
order  to  reach  a  comparison  there 
would  have  to  be  established  a  definite 
correlation  between  once-a-week  and 
"fairly  regular"  listening.  Technically, 
the  BMB  measurement  properly  ap- 
plied to  any  station  will  always  show 
BMB  circulation  higher  than  the  ac- 
tual audience  to  any  one  program  in  a 
station's  normal  schedule. 

Concluding  her  letter  to  Mr.  Peter, 
Miss  Curtis  stated :  "I  hope  that  this 
study  will  contribute  in  some  measure 
to  the  development  of  the  BMB's  op- 
erations. Our  own  understanding  of 
the  plan  has  been  clarified,  and  that 
was  our  purpose  in  trying  to  get  the 
picture  for  ourselves." 

Mr.  Clipp,  in  presenting  the 
NAB's  views  on  the  WNEW  sur- 
vey, invited  WNEW  to  present  any 
further  suggestions  it  might  de- 
velop as  a  result  of  the  study.  Miss 
Curtis  had  presented  her  views  in 
person  to  the  Technical  Sub-Com- 
mittee of  the  NAB  Research  Com- 
mittee Feb.  20. 

Miss  Bernice  Judis,  manager  of 
WNEW,  announced  in  New  York 
that  the  full  50-page  report  on  her 
station's  exploratory  survey  would 
be  released  this  week. 

All  Texas  Stations  Sign 

Simultaneous  with  release  of  the 
NAB  comment  on  the  WNEW 
study,  it  was  announced  by  Hugh 
Feltis,  BMB  president,  that  all 
Texas  stations  attending  the  NAB 
meeting  in  Dallas  (District  13) 
now  had  signed  with  the  Bureau, 
first  area  to  subscribe  100%. 

Mr.  Feltis  last  week  appointed 
the  following  committees  of  the 
BMB: 

Advertising  Industry  Relations:  Linnea 
Nelson  (J.  Walter  Thompson),  chairman; 
Carlos  Franco  (Young  &  Rubicam),  Frank 
M.  Russell,  vice-president,  NBC;  J.  O. 
Maland,  general  manager,  WHO  Des 
Moines;  Donald  B.  Stetler  (Standard 
Brands  Inc.)  and  J.  A.  Miller  (Standard 
Oil  Co.  of  N.  J.). 

Research:  D.  E.  Robinson  (Pedlar  & 
Ryan),  chairman;  Frank  Stanton,  vice- 
president,  CBS;  Robert  F.  Elder  (Lever 
Bros.  Co.). 

Finance:  Mr.  Clipp,  chairman;  Leonard 
T.  Bush  (Compton  Advertising  Inc.).  A 
third  to  be  named. 

By-Lavps  and  Rules  Procedure :  Joseph 
M.  Allen  (Bristol-Myers  Co.),  chairman; 
Melvin  Brorby  (Needham,  Louis  &  Brorby 
Inc. ) ;  Robert  T.  Mason,  general  manager, 
WMRN  Marion. 

Mr.  Feltis  said  that  Miss  Nelson, 
Mr.  Elder  and  Frank  Silvernail,  of 


YOUNG  GILLETT  IS 
KILLED  IN  ACTION 

ANNOUNCEMENT  was  made  last 
week  that  Pvt.  David  Lester  Gil- 
lett,  son  of  Glenn  D.  Gillett,  con- 
sulting engineer  now  in  war  service, 
was  killed  in  ac- 
tion last  fall  in 
Italy. 

Young  Gillett 
went  into  active 
combat  in  Italy 
last  surnmer  and 
was  killed  by  ma- 
chine gun  fire  on 
Sept.  16  while 
leading  his  squad 
in  an  attack  on  a 
Pvt.  Gillett  hill  position.  He 
was  born  July  8,  1924  and  was  a 
student  at  Norwich  U.  in  1942, 
when  he  entered  the  Army.  His 
older  brother,  Robert,  is  on  active 
duty  with  the  Army  in  a  communi- 
cations company  of  an  Air  Forces 
wing  stationed  in  Belgium.  His 
younger  brother,  Richard,  is  in  the 
Navy  serving  in  a  catapult  group 
aboard  a  carrier. 

The  elder  Gillett,  well-known  con- 
sulting engineer  in  Washington,  for 
the  past  three  years,  has  been  a 
development  supervisor  at  the  Co- 
lumbia U.  Division  of  War  Re- 
search at  the  Navy  Underwater 
Sound  Laboratory  in  New  London. 
He  recently  joined  the  Operation 
Analysis  Group  of  the  20th  Air 
Force  in  communications  work  and 
after  an  orientation  period  in  this 
country,  he  will  be  attached  to  the 
staff  of  one  of  the  bomber  groups 
based  in  the  mid-Pacific. 


the  BBDO  Radio  Department,  were 
to  attend  the  NAB  district  meeting 
in  Boston,  which  opened  today. 

Present  BMB  subscriptions  from 
NAB  districts  where  Mr.  Feltis  has 
appeared  are  as  follows: 
stations  Now 


Attending  Signed 

35  33 

45.  45 

22  15 

25  10 

39  35 

24  22 


Percentage 
94% 
100% 
68% 
40% 
90% 
92% 
76% 
86% 
91% 


Adams  Named 

JACK  ADAMS,  radio  producer 
and  director  has  been  appointed 
executive  assistant  in  charge  of 
the  concert  and  radio  division  of 
W.  Colston  Leigh  Inc.,  New  York, 
lecture  and  concert  bureau.  Mr. 
Adams  has  been  with  Colston 
Leigh  as  radio  division  head  since 
1943,  presenting  Lawrence  Tibbett 
on  Your  Hit  Parade.  A  pioneer  in 
radio,  Mr.  Adams  created  and  sold 
the  first  network  radio  program 
The  Ativater  Kent  Hour  on  NBC, 
later  establishing  a  bureau  to  man- 
age radio  artists  and  create  com- 
mercial programs.  Business  was 
merged  in  1928  with  Concert  Man- 
agement headed  by  Arthur  Judson. 


WNBH,  WOCB  Transfer 

VOLUNTARY  assignment  of  the 
licenses  of  WNBH  New  Bedford 
and  WOCB  West  Yarmouth,  Mass. 
from  E.  Anthony  &  Sons  Inc.  to 
Bristol  Broadcasting  Co.,  a  holding 
Drawn  for  Broadcasting  by  Sid  Hix  company  solely  Owned  by  the  news- 
paper publisher,  is  requested  in  ap- 

'I  Just  Said,  'Resh,  Tell  Us  a  Little  About  Your  Business,' — How  Did     plications  filed  with  the  FCC  last 
I  Know  He  Was  an  Insurance  Agent?"  week. 
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By  The  Company 
They  Keep,  So  Shall 
We  Know  Them- 

"The  company,"  to  which  we  refer, 
can  be  this  encircling  list  of  topflight 
advertisers  and  radio  stations  —  all 
subscribers  to 

'The  Texas  Rangers" 

— America's  finest  transcribed  library 
of  western  tunes. 

ARTHUR  B.  CHURCH 
PRODUCTIONS 

George  E.  Halley,  Pickwick  Hotel 
Kansas  City  6,  Mo. 


HLZ  D0E5  n  BjlTfi? 


EIGHTY  YEARS  OF  NEWS  EX- 
PERIENCE are  represented  in  the 
scene  above  taken  during  the  busy 
period  preceding  a  scheduled  news- 
cast. In  addition  to  this  staff, 
Henry  Outland,  distinguished  jour- 
nalist and  commentator  and  win- 
ner of  an  Ohio  State  award,  speaks 
five  nights  a  week.  KLZ  also  oper- 
ates one  of  the  finest  mobile  trans- 
mitters in  the  west,  covering  all 
major  news  events  on  the  spot. 


FIRST  AWARD 


KLZ  Gives  the  Denver  Region 
Unequalled  News  Service! 

"JVTEWS,  as  KLZ  gathers,  edits  and  broadcasts  it,  is  a  majc 

service  feature  of  the  station  operated  by  a  full-time 
staff  of  men  trained  and  experienced  in  the  profession. 

KLZ  gets  coverage  of  the  news  fronts  all  over  the  world 
through  INS;  covers  Colorado  through  its  own  string  of  cor- 
respondents; and  maintains  its  own  reporters  for  city  cover- 
age. Before  each  broadcast,  the  news  from  all  these  sources 
is  carefully  edited  to  appeal  to  the  interest  of  the  maximum 
number  of  listeners  in  the  Denver  region. 

The  news-minded  management  of  KLZ  has  concentrated 
relentlessly  on  this  phase  of  service  and,  as  a  result,  has 
made  an  inimitable  record  of  scoops  and  beats  to  establish 
KLZ  firmly  in  the  consciousness  of  listeners  as  the  most 
reliable,  thorough,  and  complete  news  source  in  the  Denver 
region. 

KLZ  puts  extra  effort,  extra  know-how,  extra  enthusiasm 
in  every  phase  of  its  operation  to  do  the  best  possible  job 
of  serving  Colorado  listeners.  In  doing  this  kind  of  a  job 
for  listeners,  it  does  the  best  possible  job  for  advertisers. 


None 


So  Sensitive 


Broadcasting  at  its  Best 
W  W  V  A 

50,000  Wafts  and  Blue  at  Wheeling,  West.  Va. 

WFTL 

10,000  Watts  and  Mutual  at  Miami,  Florida. 

WS  PD 

5,000  Watts  and  N.B.C.  at  Toledo,  Ohio. 

WAG  A 

5,000  Waffs  and  Blue  at  Atlanta,  Georgia. 

WMMN 

5,000  Woffs  and  Columbia  at  rairmont,  W.  Va. 

W  LOK 

250  Woffs  and  N.B.C.  at  Lima.  Ohio. 

WHIZ 

250  Waffs  and  N.B.C.   at   Zanesville.  Ohio. 


During  this  greatest  of  all  eras  for  precision  instruments, 
none  is  quite  so  sensitive  as  the  American  ear.  A  fast-moving 
war  tempo,  spurred  by  changing  economic  and  social  think- 
ing, excites  a  ringing  that  at  times  seems  to  reach  the  peak 
of  bursting  drums.  But  it  doesn't. 

We  who  operate  Fort  Industry  Company  radio  stations  like 
to  feel  that  by  supporting  broadcasting  at  its  best,  we  are 
performing  a  duty  that  eases  that  bursting  pitch. 

To  us,  the  wartime  needs  of  millions  of  sensitive  American 
radio  ears  demand  all  the  experience  that  our  17  years  of 
service  to  so  many  of  our  nation's  radio  homes  has  given  us. 

THE  FORT  INDUSTRY  COMPANY 


IF    IT'S    A    FORT    INDUSTRY    STATION    YOU    CAN    BANK    ON  IT! 


People  You  Should  Know . . . 


Compare  the  Washington  phone  book  with  the  telephone 
directories  of  such  top  radio  markets  as  St.  Louis,  Cleveland, 
San  Francisco  and  Baltimore.  Washington's  is  30%  thicker 
than  any  of  them. 

This  book  is  a  gilt-edged  directory  of  some  of  the  highest- 
income  people  in  the  world.  In  1944,  payrolls  for  the  Wash- 
ington metropolitan  area  totaled  a  billion,  ^4$  million  dollars. 
Bank  clearings  for  the  first  11  months  of  the  year  amounted  to 
more  than  a  billion,  8gy  million  dollars. 


Retail  merchants  who  expect  prompt  returns  for  their  adver- 
tising investments  use  WOL  to  reach  the  1,250,000  potential 
customers  in  the  Washington  area.  There  are  yo  local  adver- 
tisers using  WOL  today.  Fourteen  are  on  five-to-ten-year 
renewals. 

Take  a  tip  from  the  phone  book  and  from  satisfied  local 
sponsors.  For  a  share  of  present  and  postwar  business  in  one 
of  the  country's  major  markets,  look  up  WOL's  number  and 
call  us — or  The  Katz  Agency— today. 


A  BASIC  MUTUAL  STATION 


«^  C^owied  Station 

WOL 

'THE  VOICE  OF  WASHINGTON' 


Represented  nationally  by  The 
Katz  Agency,  Inc. 


Stranger  in  town? 


A UNIFORM  is  an  introduction  any- 
^  where  in  New  England,  for  New 
England  is  ever  loyal  to  a  cause  and  gra- 
cious to  the  stranger  who  is  properly  in- 
troduced. 

In  a  commercial  sense  New  England  is 
just  as  loyal  to  its  local  enterprises  and 
institutions  as  to  its  sons  and  daughters 
in  the  service,  ft  is  equally  hospitable  to 
the  stranger  who  comes  to  town  with 
good  merchandise  to  sell  —  if  the  mer- 
chandise is  well  presented. 

Consider,  then,  the  local  pride  —  the 
loyalty  to  hometown  enterprise  —  in  re- 


lation to  your  selling.  A  friendly  introduc- 
tion can  be  very  important. 

Every  Yankee  Network  station  is  a 
hometown  enterprise,  locally  managed, 
used  successfully  by  hometown  mer- 
chants. It  touches  the  whole  life  of  the 
community,  reaches  into  the  hearts  and 
homes  of  New  England  with  a  directness 
and  force  unmatched  by  distant  radio 
appeals. 

Know  these  home  folks  well.  You  can 
get  acquainted  faster,  win  their  confi- 
dence best,  through  Yankee's  21  friendly 
hometown  stations. 


/4cc€^it€Utce      THE  YANKEE  NETWORK'S  'ptMndeitco^t 

THE  YANKEE  NETWORK,  inc. 

Member  of  fhe  Mutual  Broadcasting  System 
21  BROOKLINE  AVENUE,  BOSTON  15,  MASS.  Represented  Nationally  by  EDWARD  RETRY  &  CO.,  INC. 


ublished  every  Monday,  53rd  issue   (Year  Book  Number)   published  in  February  by  Uroadcastino  PUBLICATIONS,  Inc.,   870  National  Press  Building,  Washington  4,  D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


Page  4    •    March  12,  1945 


BROADCASTING    •    Broadcast  Advertis 


imm\  mxi 


A  non-partisan  program  .  .  .  an  informative  pub/;c  feature,  CONGRESSIONAL  RECORD— ON  THE  AIR 
presents  leading  Senators  and  Representatives  dynamically  expressing  individual  viewpoints  on  phases  of 
government  that  directly  and  indirectly  affect  each  of  us. 

This  series  is  transmitted  overseas  by  the  OWI.  These  programs  have  become  matters  of  national  record  : 
and  have  been  printed  in  the  official  Congressional  Record  of  the  ^^^^ 
United  States  Congress.  ^^^^^^^^^^ 

Tested  as  an  exclusive  WHN  feature  for  more  than  100  vs^eeks,  and  ^V^PVW^V^ 

recognized  nationally  as  one  of  the  finest  institutional  programs  of  f  #  i  >  t 

the  air,  CONGRESSIONAL  RECORD-ON  THE  AIR  is  now  available  M  A  A      I  k  ^ 

to  stations  in  this  country  and  Canada  as  a  fifteen  minute  transcribed  ^^B^P^lHVI^B^V 

presentation  on  an  exclusive  basis.  ^ ^^^HL2££LSl^r 

Wire  or  write  Herbert  L  Pettey/  executive  director,  WHN,  1540  ^^^^^^^^^ 

50,000      ^^^Hl^^^^    REPRESENTED  BY 

Broadway^  New  York  19,  N.  Y.,  for  prices  and  further  information.       watts  rambeau  1 


In  the  newest  suburb  of  New  Orleans 


In  the  stately  homes  along  the  Mississippi 

(for  hundreds  of  miles ) 


Folks  turn 
first  to  - 


NEW  ORLEANS 

A   DEPARTMENT   OF   LOYOLA  UNIVERSITY 


THE   GREATEST   SELLING   POWER   IN   THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    ★    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Inc. 


Published  Weekly  by  Broadcatting  Publications,  In*. 
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Circulation  Offices:  870  National  Press  BIdg. 
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Men's  Clothing  Store  Continues 
On  WSIX  For  Eighth  Year 


iillllllllllillliiillllilllllllliilllllllll^ 


Paul  C.  Mills,  Advertising  Manager  of  GilherVs,  signs 
another  WSIX  contract 


Gilbert's,  operators  of  two  of  Nashville's  outstanding 
clothing  stores  for  men  and  boys,  will  soon  round  out 
their  eighth  consecutive  year  of  continuous  advertising 
on  WSIX. 

And  here  is  what  Mr.  Mills  had  to  say  when  he  signed 
this  contract  for  six  quarter-hour  news  programs  week- 
ly: "I  am  happy  to  state  at  this  time  that  I  believe  the 
WSIX  audience,  which  we  enjoy  today,  to  be  the  larg- 
est yet.  THERE  HAVE  BEEN  MORE  COMMENTS 


FROM  OUR  CUSTOMERS  PRAISING  THESE 
NEWS  CASTS  THAN  ANY  OTHER  MEDIUM  WE 
HAVE  EVER  USED.  Such  results  are  very  gratifying 
and  I  sincerely  hope  that  the  years  ahead  will  afford 
us  as  many  pleasant  relations  as  we  have  enjoyed  in 
the  past." 

Another  advertiser  continues  to  place  his  advertising 
with  WSIX  year  after  year,  because  he  gets  satisfactory 
results. 


THE  KATZ  AGENCY,  INC.,  National  Representatives 


5000 

Watts 


Mutual 


980 

KILOCYCLES 


NASHVIUE, 
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KOA  LEADS  THE  WAY  IN  LISTENER  LOYALTY! 

By  an  overwhelming  margin,  between  59%  and  79%  of  the  radio  families  in  seven  of  Co/o- 
rado's  largest  cities  named  KOA  as  the  station  "listened  to  most"  at  night. 

Between  74%  and  91%  of  the  radio  families  in  Wyoming's  four  largest  cities  named  KOA  as 
the  station  "listened  to  most"  at  night. 

In  6  Colorado  and  Wyoming  cities  KOA  leads  all  other  competing  network  stations. 

Is  it  any  wonder  that  KOA  advertisers  are  often  amazed  at  the  sales  results  for  their  prod- 
uct or  service  by  radio  listeners  in  vast  and  wealthy  KOA-Land?  You  should  see  for  yourself. 


IN  DENVER-KOA  GIVES  YOU 
MORE  THAN  THE  OTHER  FOUR 

POWER  50,000  Watts 

PROGRAMS  Top  NBC  Shows 

COVERAGE  Denver  and  the  Mountain 

and  Plains  Stqtes  Region 

LISTENER  LOYAITY*      59%  to  79%  in  seven 
of  Colorado's  Largest  Cities 

DEALER  PREFERENCE**  68.8% 

•  NBC  Sur\-ey  ••1077  CUics"     «  »aoss-Fcderal  ,Sur\-cy 


FIRST  in  DENVER 

KOA@ 


50,000  watts  850  KC 


PRESENT  ED  NAT.ONAtt 


NBC 


SPOT 


S  A  ^ 


e  s 


Little  Elmer  says:  "Among  Chicago's  major 
radio  stations  WGN  leads  the  field  in  local 
and  national  spot  advertising  business," 


MUTUAL    BROADCASTING  SYSTEM 


EASlERi'i   SALES    OFFICE:    220  EAST    42nd   STREET,   NEW   YORK   17,  N.  Y. 
WEST   COAST:    EDWARD    S.    TOWNSEND    CO.,    RUSS    BUILDING,    SAN   FRANCISCO,  CALIF. 
BROADCASTING    •    Broadcast  Advertising  March  12,  1945    •    Page  9 


IN  PENNSYLVANIA  THE 

TRI-PENN 

MARKET 


IN  THIS 
AUDITION 

ROOM 
aims  BUY 

I 


LINCOLN'S 

TOP 
PROGRAMS 


-  In'Lincoln,  and  Its  Trade 
Territory,  the  Latest 
HOOPER,  Monday  through 
Friday,  from  8  a.  m.  to 
6  p.  m.  Shows: 

KFOR  46.25 

Station  "A".  .  .29.4 
Station  "B".  .  .19.6 

That's  Why  Sales  Opportu- 
nities Galore  Await  You  in 
KFOR's  Beautiful  and 
Ultra-Modern  New  Studios 
in  Lincoln,  Nebraska. 

Represented  by  Edward  Petry  Co.,  Inc. 


At  Deadline 

UNITED  DRUG  Co.,  Boston,  on  April  29,  May  1,  3  and  5  will  place  a 
recorded  quarter-hour  Hollyivood  Rexall  Revue  on  more  than  200  stations 
to  promote  semi-annual  one-cent  sale  of  Rexall  drug  products.  Company, 
which  goes  into  network  radio  this  fall  with  an  option  on  Joan  Davis, 
is  awaiting  time  availabilities  from  CBS  and  NBC.  Agency  is  N.  W. 
Ayer  &  Son,  New  York. 

PASSAGES  assuring  the  early  reestablishment  and  continuance  of  a 
free  radio  in  both  transmission  and  gathering  of  news  were  recommended 
at  the  Inter-American  conference  in  Mexico  City.  The  Act  of  Chapultepec 
also  recommends  the  breaking  of  radio-telephonic  communications  as  one 
of  the  sanctions  to  be  applied  to  future  aggressors. 

R.  J.  REYNOLDS  TOBACCO  Co.  (Camel  cigarettes)  on  four  weeks 
notice  discontinues  Moore  &  Durante  March  30.  Reduced  civilian  cigar- 
ette production  has  caused  cut  in  advertising  budget.  William  Esty  &  Co. 
handles  the  account.  Other  sponsors  are  said  to  be  interested. 

ROBERT  W.  BUCKLEY,  assistant  western  sales  manager  of  CBS 
Chicago,  effective  April  1  will  head  media  operation  in  both  the  radio 
and  magazine  fields  for  Dancer-Pitzgerald-Sample,  New  York.  Mr.  Buck- 
ley joined  CBS  sales  department  in  1938  and  was  formerly  with  William 
G.  Rambeau  Co.  as  account  executive  and  New  York  office  manager. 

JAMES  W.  YOUNG,  senior  consultant  for  J.  Walter  Thompson  Co., 
was  elected  chairman  of  the  War  Advertising  Council,  succeeding  Harold 
B.  Thomas  who  resigned  to  join  Pedlar  &  Ryan.  All  other  officers  were 
reelected  at  a  meeting  Friday. 


SELLERS 


LILLIAN  SELB,  timebuyer  of 
Foote,  Cone  &  Belding,  has 
that  rare  and  practical  ex- 
perience of  having  viewed 
radio  from  both  sides  of  the  time- 
buyer's  desk.  As  former  manager 
of  the  New  York  office  of  the 
Foreman  Co.,  station  representa- 
tives, and  later  with  John  E.  Pear- 
son Co.,  which  ab- 
sorbed the  former, 
she  was  one  of  the 
few  women  success- 
fully engaged  in  that 
predominantly  mas- 
culine occupation  of 
selling  radio  time. 
At  the  same  time, 
Lillian  has  a  solid 
decade  of  agency 
background. 

But   Lillian's  ex- 
perience doesn't 
stop  there  by  a  long 
shot.  She  broke  into 
radio   in   the  sales 
service  department 
of   NBC   when  the 
medium  was  a  fledg- 
ling  back  in  1929.  In  hlL] 
1932      she  joined 
Blackett-Sample-Humniert      ( now 
Dancer-Fitzgerald-Sample) ,  and 
was  manager  of  the  continuity  de- 
partment, a  time  buyer,  and  assist- 
ant to  George  Tormey,  vice  presi- 
dent and  account  executive.  From 
B-S-H,    Lillian   went  to   J.  Stir- 
ling Getchell  Inc.  as  secretary  to 
Tom    Dougherty,   who   was  vice- 
president  and  general  manager  of 
the  agency.  At  that  time,  Emerson 
Foote,   now   president   of  Foote, 


SRLES 


Cone  &  Belding,  was  a  Getchell 
executive. 

After  three  and  a  half  years  in 
the  sales  end  of  radio,  Lillian  re- 
turned to  the  agency  fold  last  fall 
when  she  joined  FC&B  as  time- 
buyer. 

"While  there  is  no  formula  or 
slide  rule  for  buying  radio  time," 
Lillian  observes, 
"the  cost-per-listen- 
er-reached  should  be 
just    as  important 
a  factor  in  buying 
spot     radio    as  it 
is    in    network  ra- 
dio.   Many  times  a 
dominant  station  in 
a  market  will  be  the 
f       best  buy  on  a  cost- 
per-listener  basis, 
and  at  other  times,  a 
secondary  station  or 
a  spot  adjacent  to  a 
lower    rated  show 
'~3     will   be  an  equally 
good  purchase."  She 
^3      does,  in  fact,  look 
'""  'em    all    over  and 

^■j^j  "calls    'em    as  she 

sees  'em." 
Lillian   buys   time   for  Ameri- 
can  Tobacco   Co.,   Bourjois  Inc., 
RKO    Radio    Pictures,  Campbell 
Soup  Co.,  Cities  Service. 

Her  hobbies:  sewing,  carpentry, 
commuting  four  hours  a  day  to 
and  from  her  one  acre  place  in 
Rockland  County,  Upstate  New 
York,  giving  her  claim  to  the  dis- 
tinction of  being  the  best-read 
commuter  on  the  West  Shore 
RR  Co. 


produces  sales 
for  you 


•  The  Tri-Penn  primary  area 
is  a  rich  region  in  the  heart  of 
Pennsylvania  — which  is  not 
covered  by  any  other  station. 

Write  main  office— 8  West 
King  St.,  Lancaster,  Penna.,  or 

Sales  Representative 

RAYMER 


KFOR 


r 

llir' 

""Nebraska's 

Capital  City 

1  Nebraska 

Station" 

'f]|L 

Gordon  Gray,  General  Mgr. 
Melvin  Drake,  Station  Mgr. 

Blue  and.  Mutual  Networks 
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in  War! 


Each  Saturday  night,  in  cooperation  with 
the  recreation  division  of  the  Parks  Bureau 
and  the  North  Portland  Teen  Age  Gi'oup, 
KGW  has  been  broadcasting  a  show 
direct  from  the  Paragon,  a  night  club  for 
the  youngsters.  With  all  the  atmosphei'e 
of  any  night  club — bar,  drinks  (non- 
alcoholic of  course),  dance  floor  and 
band,  the  Paragon  has  experienced 
a  growing  popularity.  Its  mem- 
bership has  doubled  in  less  than  8  months.  By 
telling  the  radio  audience  of  the  Paragon, 
KGW  has  made  yet  another  wartime  con- 
ribution  to  the  Portland  community. 


in  Peace! 

Baseball  fans  of  the  1920's  listened  to  the 
world  series  broadcast  from  KGW  ampli- 
fiers erected  on  a  downtown  Portland 
street.  The  station  carried  the  entire 
series  to  the  people  of  Portland,  laid 
the  gi-oundwork  for  sports  broad- 
casting as  we  know  it  today. 


^\    in  Audience 


first 


ted 


to 


to 

type 


at' 


ONEOFiHEGeTSTATIQNSoFMiTIQN 


P  O  R  T  LAN  D,  OREGON 


REPRESENTED  NATIONALLY 
Br    EDWARD     PETRY    &    CO.  tNC. 


'^Be  virile^  Harold — ^it's  yonr  voice 
that  niHSt  sell  Dynamite  Vitamins!'' 


•  You  know  and  we  know  that  some  stations  can  sell 
like  mad,  and  that  some  can't.  It's  another  proof  of 
our  phrase  to  the  effect  that  "good  management 
makes  a  good  station" — because  good  management 
realizes  that  radio  must  sell  goods. 

We  won't  belabor  the  point — except  to  add  that  all 
the  stations  at  the  right  are  well-managed  stations — 
and  can  sell. 


FREE  &  PETERS,  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLrSIVE  REPBESENTATITE8: 

WGE-WKBW  BUTFALO 

WCKY  CINCnnfAll 

KDAL  DDLDTH 

WBAY  FABOO 

„.   INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  RAPIDS- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .    .    MINNEAPOLIS-ST.  PADL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

woe   DAVENPORT 

KMA  SHENANDOAH 

  SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

 ALBUQUERQUE 

K|EW  BROWNSVILLE 

KKIS  CORPUS  CURISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIO  COAST 

KOJN  PORTLAND 

KIRO  SEATTLE 

»nd  WRIGHT-SONOVOX,  Ino. 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  iii  Sutter    HOLLYWOOD:  6331  HoUywood    ATLANTA:  322  Palmer  Bldg. 
Franklin  6373  .       Plaza  5-4130  Sutter  4353  HoUywood  2151  Main  5667 
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duPont  Awards  to  WJR,  WTAG,  Kaltenborn 


Merit  Recognized 
By  Placques  And 
$1,000  Prizes 

WINNERS  OF  the  third  annual 
duPont  awards  for  achievement  in 
broadcasting  are  WJR  Detroit, 
WTAG  Worcester  and  H.  V.  Kal- 
tenboi:n,  NBC  news  commentator. 

The  three  winners  were  present- 
ed awards  of  $1,000  each,  accompa- 
nied by  embossed  recognition 
placques,  at  a  dinner  given  by  the 
Alfred  I.  duPont  Radio  Awards 
Foundation  at  the  St.  Regis  Hotel, 
New  York,  Saturday  night. 

Although  the  awards  are  based 
on  general  considerations  of  com- 
munity service,  without  specific 
mention  of  special  programming,  it 
was  recalled  that  WJR  had  made 
an  outstanding  contribution  to 
broadcasting  in  1944  through  its 
Americanism  productions,  p  r  o  - 
grams  devoted  to  promoting  the 
American  way  of  life.  WTAG  Wor- 
cester, under  leadership  of  its  pro- 
gram manager,  David  H.  Harris, 
had  fostered  the  community-wide 
series,  "Worcester  and  the  World", 
which  won  wide  acclaim  for  weld- 
ing together  the  community  inter- 
ests of  America  and  her  allies  in 
the  United  Nations. 

News  Action 

WJR  also  attracted  wide  notice 
in  1944  when,  on  July  7,  Leo  J.  Fitz- 
patrick,  the  station's  general  man- 
ager, ordered  all  middle  commer- 
cials stricken  from  news  broadcasts. 

The  awards  were  received  Sat- 
urday from  Dr.  Francis  P.  Gaines, 
president,  Washington  &  Lee  U. 
and  chairman  of  the  selection  com- 
mittee, by  Mr.  Fitzpatrick,  Mr. 
Harris  and  Mr.  Kaltenborn. 

The  three  annual  awards  are 
presented  under  a  special  irrevoc- 
able and  perpetual  trust  fund,  es- 
tablished by  the  widow  of  Mr.  du- 
Pont in  his  memory  "to  perpetuate 
his  profound  interest  in  science  and 
industry,  and  his  unwavering  de- 
votion to  the  welfare  of  his  country 
and  of  humanity". 

The  station  awards  are  made  "for 
outstanding  and  meritorious  service 
in  encouraging,  fostering,  promot- 
ing and  developing  American  ideals 
of  freedom  and  for  loyal  and  de- 
voted service  to  the  nation  and  to 
the  communities  served  by  these 
stations  respectively." 

The  commentator  receiving  the 
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HERE  ARE  the  winners  of  the  du- 
Pont awards.  Left,  above,  G.  A. 
Richards,  president,  and  Leo  J. 
Fitzpatrick,  vice-president  and  gen- 
eral manager,  of  WJR  Detroit,  win- 
ner of  station  award  in  higher 
power  category.  Upper  right,  H.  V. 
Kaltenborn,  NBC,  voted  top  com- 
mentator. Lower  left,  David  H. 
Harris,  program  manager,  and  E. 
E.  (Ted)  Hill,  managing  director, 
WTAG  Worcester,  winner  of  sta- 
tion award  in  lower  power  cate- 
gory, pointing  at  globe  which  sym- 
bolizes their  program  theme. 


award  must  be  a  United  States  citi- 
zen, and  receives  the  accolade  "in 
recognition  of  distinguished  and 
meritorious  performance  of  public 
service  by  aggressive,  consistently 
excellent  and   accurate  gathering 


and  reporting  of  news  by  radio  and 
the  presentation  of  expert,  in- 
formed and  reliable  interpretation 
of  news  and  opinion  for  the  pur- 
pose of  encouraging  initiative,  in- 
tegrity and  independence  and  pub- 


lic service  through  the  medium  of 
radio." 

Station  awards  are  made  to  o»ic 
outlet  in  a  power  category  above 
5000  w,  and  to  one  of  power  ranu- 
iag  from  5000  w  down. 

Besides  Dr.  Gaines,  serving  on 
the  selection  committee  are  Dr. 
Kathryn  McHale,  general  director, 
American  Assn.  of  University 
Women;  M.  H.  Aylesworth,  first 
president  of  NBC;  the  Rt.  Rev. 
Henry  St.  George  Tucker,  presiding 
bishop  of  the  Episcopal  Church; 
and  Mrs.  duPont. 

Among  cne  programs  undertaken 
by  WJR  during  1944  which,  ob- 
servers believe,  attracted  the  at- 
tention of  the  distinguished  award 
committee  were  Victory  F.  0-  B. 
and  In  Our  Opinion. 

Free  Discussion 

Victory  F.  O.  B.,  which  was  pre- 
sented each  Saturday  afternoon 
throughout  most  of  the  yeai', 
brought  to  the  microphone  scores 
of  outstanding  American  personal- 
ities— among  them  Eric  Johnston, 
William  Green,  Walt  Disney,  J.  Ed- 
gar Hoover,  James  A.  Farley — who 
gave  listeners  their  reasons  for 
faith  in  the  democratic  system  of 
government. 

In  Our  Opinion,  currently  a  Sun- 
{Co7itinued  on  page  7i) 


60  kw  Unit  Ready  to  Roll  Into  Berlin 


Station   on   17  Trucks 
Set  to  Make  First 
U.  S.  Broadcast 

By  ROBERT  K.  RICHARDS 

A  60,000  w  transmitter,  mounted 
in  sections  on  17  Army  trucks,  is 
reported  to  be  in  the  vanguard  of 
American  troops  driving  toward 
Berlin. 

Over  this  transmitter,  it  is  under- 
stood, first  on-location  broadcasts 
from  the  German  city  will  be 
beamed  to  pickup  points  in  Amer- 
ica. 

A  land  version  of  the  sea-going 
Signal  Corps  radio  ship  which  stood 
off  Leyte  to  flash  news  of  Mac- 
Arthur's  return  to  the  Philippines, 
the  radio  echelon  is  said'  to  have 
undergone  rigorous  tests  months 
ago  preparatory  to  the  march  on 
Berlin. 


Whose  voice  will  be  heard  first 
from  the  German  capital  city  is 
problematical,  but  past  experience 
would  indicate  that  early  broadcasts 
from  the  bomb-shattered  metropolis 
would  be  pooled. 

Pooled  Broadcast 

With  forward  elements  of  the 
battling  American  armies  now  are 
these  network  correspondents : 
BLUE — George  Hicks,  Gordon 
Eraser  (1st  Army),  John  Bryson 
(3rd  Army),  Donald  Coe  (7th 
Army),  Robert  Massell  (9th 
Army)  ;  CBS— Howard  K.  Smith 
(9th  Army),  Bill  Downs  (1st 
Army)  ;  MBS — John  Thompson 
(9th  Army),  Sigrid  Schultz  (1st 
Army),  Paul  Manning  (Shuttling 
from  SHAEF),  Seymour  Korman 
(7th  Army,  Southern  Sector)  ;  NBC 
— David   Anderson    (9th  Army), 


John  MacVane  (1st  Army),  Edwin 
Haaker  (6th  Army). 

If  Americans  reach  Berlin  before 
the  Russians,  our  Signal  Corps  will 
have  facilities  operating  from  the 
city,  through  relay  points  at 
Rheims  and  Paris,  within  48  hours, 
Army  spokesmen  said  in  Wash- 
ington. 

Actual  operations  in  the  city, 
however,  will  be  directed  by  tlic 
Theatre  communications  officer. 

It  was  generally  conceded  that 
an  American  voice  speaking  from 
Berlin  would  not  mean  necessarily 
that  the  Nazis  had  met  Allied  de- 
mands for  unconditional  surrendei- 
High  officials  of  the  enemy  govern- 
ment could  have  escaped,  even  liv 
this  time,  to  German-held  terri- 
tory to  the  south  of  the  capiUH, 

Plans  to  establish  immediate  ra- 
(Contiimed  on  page  78) 
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March  15  Set  as  Deadline  for  Listing 
Of  Personnel  to  Cover  Peace  Meeting 


FOLLOWING  a  meeting  last  week 
with  State  Dept.  oiRcials  and  repre- 
sentatives of  the  four  major  net- 
works, the  Radio  Correspondents 
Assn.  sent  to  all  stations  and  net- 
works notification  that  names  of 
news  personnel  to  be  assigned  to 
cover  the  forthcoming  United  Na- 
tions conference  in  San  Francisco 
must  be  received  in  Washington  by 
midnight  Thursday  (March  15). 

Richard  Harkness,  NBC  commen- 
tator, newly-elected  president  of 
the  association  which  governs  the 
Congressional  radio  galleries  (see 
page  60),  on  Thursday  addressed 
letters  to  all  network  news  man- 
agers and  station  managers,  asking 
cooperation.  The  early  deadline  was 
necessary  because  of  limited  facili- 
ties. 

Information  which  must  be  sub- 
mitted to  the  Radio  Corespondents 
Assn.,  Senate  Radio  Gallery,  Capi- 
tol Bldg.,  Washington,  includes  the 
following:  Names  of  staff  members 
to  be  assigned  to  cover  the  confer- 
ence, beginning  April  25;  hotel 
rooms  needed  (  whether  single  or 
double)  ;  time  of  arrival  in  San 
Francisco  of  staff  members;  wheth- 
er correspondents  will  handle  o^vn 
travel  reservations  or  whether  they 
desire  accommodations  on  special 
trains  from  Washington  to  San 
Francisco. 

Liaison  Group 

Stations  as  well  as  networks  are 
cautioned  to  hold  their  staffs  to  the 
minimum  and  make  application  only 
for  working  news  personnel. 

The  following  subcommittee  is 
expected  to  be  named  this  week  to 
coordinate  activities  and  serve  as 
liaison  with  the  State  Dept.:  Bry- 
son  Rash,  director  of  special  events, 
WMAL  Washington,  representing 
the  Blue;  Robert  S.  Wood,  CBS 
Washington  director  of  news;  Wil- 
liam R.  McAndrew,  NBC  Washing- 
ton news  director;  Charter  Heslep, 
MBS  Washington  director;  Mr. 
Harkness,  representing  the  associ- 
ation; Annette  Ebsen,  British 
Broadcasting  Corp.;  Dan  MacAr- 
thur,  Canadian  Broadcasting  Corp. 

Meanwhile  the  West  Coast  net- 
work news  bureaus  named  William 
Pabst  manager  of  KFRC  San  Fran- 


cisco, to  serve  as  coordinator  in 
helping  the  Washington  commit- 
tee to  make  arrangements. 

Attending  a  meeting  last  Wed- 
nesday with  Lincoln  White,  assis- 
tant to  Michael  J.  McDermott,  spe- 
cial assistant  to  the  Secretary  of 
State  in  charge  of  press  relations, 
were  the  following : 

Blue — George  O.  Milne,  director  of 
technical  operations,  New  York;  Mr. 
Rash;  CBS— Mr.  Wood;  Mutual— Mr. 
Heslep;  John  Whitmore,  news  division 
manager,  New  York;  NBC — Carleton 
Smith,  WRC  Washington  general  man- 
ager; Adolph  Schneider,  acting  manager 
of  operations,  news  and  special  events 
department.  New  York;  Mr.  McAndrew; 
George  McElrath,  operating  engineer; 
Mr.  Harkness,  who  also  represented  the 
Radio  Correspondents  Assn. 

Staff  Assignments 

A  staff  of  approximately  50  com- 
mentators, reporters  and  techni- 
cians from  the  Blue's  New  York, 
Washington  and  San  Francisco  of- 
fices will  be  assigned  to  handle  the 
network's  coverage.  Mr.  Johnstone 
will  be  assisted  at  the  conference 
by  Mr.  Rash.  Mr.  Milne  will  handle 
the  engineering  details  and  head 
the  staff  of  engineers  from  various 
Blue  division  points. 

The  news  corps  will  be  headed  by 
Raymond  Swing,  Edward  Tomlin- 
son,  H.  R.  Baukhage,  James  Abbe, 
Ray  Henle  and  David  Wills,  with 
additional  assignments  still  to  be 
announced.  Town  Hall  Meeting  of 
the  Air  will  originate  from  San 
Francisco  April  26,  and  possibly 
May  3,  with  speakers  still  to  be  de- 
cided. 

Five  commentators  have  been  as- 
signed by  Mutual  to  go  to  the 
Coast  from  eastern  and  midwest 
stations,  and  others  will  be  named 
later.  Group  now  includes  Upton 
Close,  WGN  Chicago;  Gabriel  Heat- 
ter,  Leo  Cherne,  WOR  New  York; 
Alex  Griffin,  WIP  Philadelphia; 
Arthur  Gaeth,  KLO  Salt  Lake  City. 

Beginning  Tuesday,  Theodoi-e 
Granik's  American  Forum  of  the 
Air  will  be  devoted  entirely  to  sub- 
jects tying  in  with  the  conference, 
with  Members  of  Congress  as  guest 
debaters  each  week.  Highlight 
broadcast  will  come  from  San  Fran- 
cisco Press  Club  April  24,  when  a 
"dress  rehearsal"  of  the  confer- 
ence will  be  staged — the  speakers 


To  Televise  Meeting 

TELEVISION  will  pictorially  re- 
cord events  of  the  historic  United 
Nations  Peace  Conference  in  San 
Francisco  next  month,  John  F.  Roy- 
al, NBC  vice-president  in  charge  of 
that  branch  told  members  of  the 
San  Francisco  Advertising  Club  at 
it  March  7  luncheon  meeting  at  the 
Palace  Hotel.  "Television  set  own- 
ers will  see  what  happens  at  the 
conference  within  24  hour  of  the 
sessions  in  San  Francisco,"  Mr. 
Royal  said.  "Special  television  films 
will  be  made  and  flown  to  New 
York  for  television  broadcasts  there 
by  NBC." 


to  include  Sen.  Tom  Connally,  (D- 
Tex.),  chairman.  Senate  Foreign 
Relations  Committee;  Rep.  Sol 
Bloom,  (D-N.Y.)  chairman,  House 
Foreign  Affairs  Committee;  Comdr. 
Harold  E.  Stassen,  Sen.  Arthur  H. 
Vandenburg  (R-Mich.)  and  possibly 
Secretary  of  State  Stettinius. 

NBC  had  not  completed  its  cov- 
erage lineup  as  Broadcasting  went 
to  press.  CBS  plans  were  announced 
in  the  March  5  Broadcasting. 

Statement  Text 
Following  is  text  of  the  state- 
ment from  the  association  execu- 
tive committee,  addressed  to  net- 
work news  managers  and  station 
managers : 

The  Radio  Correspondents'  Gallery  of 
Washington  has  been  designated  by  the 
Dept.  of  State  to  accredit  commentators, 
correspondents  and  working  radio  re- 
porters covering  the  United  Nations  Se- 
curity conference  at  San  Francisco. 

So  please  submit,  not  later  than  mid- 
night, March  15,  the  following  infor- 
mation to  Radio  Correspondent's  Assn.. 
Radio  Gallery,  U.  S.  Senate,  Capitol 
Building,  Washington,  D.  C: 

1.  Names  of  staff  members  to  be  as- 
signed to  cover  United  Nations  Confer- 
ence to  convene  at  San  Francisco  April 
25.  (Please  confine  your  requests  to  ac- 
tual working  members  of  your  staff.) 

2.  Hotel  Rooms  needed  for  your  stafif 
members.  (Be  specific — single  or  double 
room  requirements.)  All  space  in  San 
Francisco  will  be  extremely  limited. 
Keep  your  requirements  to  absolute 
minimum. 

3.  Indicate  when  your  stafif  members 
will  arrive  in  San  Francisco  and  whether 
or  not  they  will  remain  for  the  duration 
of  the  conference. 

4.  Will  your  stafit  members  take  care 
of  their  own  travel  requirements  or  will 
they  desire  accommodation  on  special 
trains  from  Washington  to  San  Fran- 
cisco? (Dates  of  latter  have  not  yet 
been  determined.) 

5.  No  requests  received  after  midnight 
March  15  can  be  considered,  due  to  lim- 
itation of  space  and  necessity  of  com- 
pleting arrangements  well  m  advance  of 
conference  opening. 


WESTINGHOVSE  NET 
INCOME  IS  VP  22% 

WESTINGHOUSE  Electric  &  Mfg. 
Co.,  Pittsburgh,  achieved  a  net  in- 
come of  $26,019,097  for  1944,  a  22% 
increase  over  1943,  when  the  total 
was  $21,401,568,  according  to  a  pre- 
liminary summary  of  a  full  finan- 
cial report  for  the  year,  to  be 
mailed  to  stockholders  this  week. 
Sales  billed  amounted  to  $835,737,- 
004  for  1944,  18%  more  than  1943, 
when  the  total  was  $709,342,717. 
Board  of  directors  in  January  de- 
clared a  dividend  of  $1  per  share  on 
the  common  stock  and  $1  per  share 
on  the  preferred  stock,  payable 
Feb.  28  to  stockholders  of  record 
on  Feb.  13,  1945. 

The  coming  market  for  FM  sets 
is  emphasized  in  Westinghouse 
Stockholder's  Quarterly,  a  house  or- 
gan, which  states  that  there  are 
nearly  60,000,000  radio  sets  in 
American  homes  not  equipped  to  re- 
ceive FM,  and  that  to  replace  these 
60,000,000  sets  represents  six  years 
of  prosperous  peacetime  business. 
Westinghouse  will  build  all  but  the 
lowest  price  sets  to  receive  FM  as 
well  as  AM  and  international  short- 
wave broadcasts,  according  to  the 
report. 

Outlining  factors  which  point  to 
an  unprecedented  opportunity  for 
Westinghouse  in  the  home  radio 
business,  the  booklet  predicts  that 
FM  radio  will  hasten  total  replace- 
ment by  outmoding  practically  all 
sets  now  in  use;  the  demand  for 
radio-phonographs  will  increase  the 
size  of  the  market  by  increasing 
the  average  sale;  returning  service- 
men establishing  new  homes  will 
represent  a  new  market;  there  will 
be  a  demand  for  extra  sets  in 
homes;  home  television  will  grow 
steadily. 


Tube  Prospects  Poor 

CIVILIAN  tube  supply  is  expected 
to  remain  at  approximately  1,500,- 
000  a  month  for  some  time,  or  about 
one-half  the  supply  available  for 
replacements  before  the  war,  WPB 
said  last  week.  Although  certain 
military  requirements  may  fall  off 
following  the  end  of  the  war  in 
Europe,  it  is  expected  that  military 
demands  will  continue  to  tax  manu- 
facturing capacity.  Much  of  the 
equipment  used  in  the  European 
theatre,  it  was  explained,  will  either 
have  to  be  "tropicalized"  or  re- 
placed by  new  equipment  for  use 
in  the  Pacific  theatre. 


Employ  Service  Women 

A  SERIES  of  spot  announcements 
is  being  carried  by  WBBM  Chi- 
cago inviting  discharged  service 
women  to  make  application  for  em- 
ployment at  its  own  WBBM-CBS 
offices,  410  N.  Michigan  Ave.,  Chi- 
cago. Discharged  service  women  are 
to  be  shown  preference  in  filling  of 
available  clerical  and  stenographic 
positions. 


Shainberg  on  Air 

SHAINBERG  DRY  GOODS  Co.. 
Memphis  (Black  and  White  stores), 
effective  about  April  15  will  be- 
gin sponsorship  of  transcribed 
dramatized  spots  and  jingles  on  the 
following  stations:  WREC  WHBQ 
WTJS  WMC  WELO  WCBI  WSLI 
WJDX.  Till  forbid  contracts  were 
placed  by  Kuttner  &  Kuttner,  Chi- 
cago. 


RADIO  EXECUTIVES  attending  the  Westinghouse 
Radio  Stations  luncheon  which  preceded  the  annual 
dinner  dance  of  the  Philadelphia  Club  of  Advertising 
Women  recently  included  (1  to  r):  James  W.  Gantz, 
KYW  Philadelphia  publicity  director;  William  Y.  E. 
Rambo,  KYW  promotion  manager;  Oliver  Morton, 
NBC  spot  sales  manager  in  Chicago;  D.  A.  Myer, 
WRS  technical  supervisor;  I.  N.  Eney,  KYW  chief 
engineer;  R.  A.  Bates,  KYW  auditor;  Gordon  Haw- 
kins, WRS  program  and  education  supervisor;  Leslie 
Joy,  KYW  general  manager;  W.  C.  Roux,  NBC  spot 


sales;  J.  S.  deRussy,  NBC  spot  sales;  Walter  Huckins, 
KYW  spot  sales;  W.  T.  Hamilton,  NBC  spot  sales; 
William  0.  Tilenius,  NBC  spot  sales;  F.  P.  Nelson, 
WRS  shortwave  and  television  manager;  Harvey  Mc- 
Call  Jr.,  KYW  sales  manager;  B.  A.  McDonald,  WRS 
salesmanager;  F.  A.  Logue,  WRS  auditor;  W.  B.  Mc- 
Gill,  WRS  advertising  and  publicity  manager;  Harold 
S.  Lamb,  KYW  sales;  Harry  Dangerfield,  KYW  sales; 
Lyn  Morrow,  WRS  assistant  advertising  manager; 
William  C.  Galleher,  KYW  educational  director; 
James  P.  Begley,  KYW  program  manager. 
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All  Allocations  by  May  1  Is  FCC  Goal 


Informal  Session 
Called  by  Adair 
On  Clears 

By  BILL  BAILEY 

DRIVING  toward  establishment  of 
allocation  standards  for  all  broad- 
cast services  with  minimum  delay 
— spurred  by  the  optimistic  war 
outlook — the  FCC  late  last  week 
called  an  informal  engineering  con- 
ference for  Friday  (March  16)  to 
lay  the  foundation  for  the  compre- 
hensive clear  channel  hearings 
scheduled  to  begin  May  9. 

Simultaneously  it  became  evident 
that  the  Commission  proposed  to 
perfect  its  allocations  for  the  entire 
radio  spectrum,  including  the  con- 
troverted FM  assignments,  by  May 
1.  This  move  also  appeared  to  be 
geared  toward  completing  paper 
work  preparatory  to  the  forthcom- 
ing international  conversations  and 
conferences  on  worldwide  alloca- 
tions. 

Broad  Scope 

In  its  public  notice  last  Friday 
calling  the  informal  engineering 
conference,  the  Commission  for  the 
first  time  made  it  evident  that 
v/hile  the  forthcoming  hearings  will 
deal  principally  with  clear-channel 
broadcasting,  actually  all  standard 
broadcast  assignments  are  aflPected 
because  certain  determinations  re- 
lating to  clear  channels  are  "closely 
allied  with,  if  not  inseparable  from, 
regional  and  local  channel  stud- 
ies". The  public  notice  was  issued 
by  George  P.  Adair,  chief  engineer, 
and  set  the  conference  time  as  10 
a.m.  March  16,  at  the  FCC  ofiices. 
(See  text  of  public  notice  here- 
with.) 

On  the  outcome  of  today's  secret 
conference  between  military  and 
industry  engineers,  at  which  the 
battle  of  F2  layer  was  to  be  fought 
to  the  finish,  will  depend  the  future 
spectrum  home  of  FM.  On  the  as- 
signment of  FM  hinges  the  major 
part  of  allocating  above  25  mc. 
Day-to-Day  Charts 

Plans  now  under  way  contem- 
plate (1)  final  allocation  of  the 
spectrum  above  25  mc  next  month; 
(2)  proposed  allocations  below  25 
mc  early  next  month — perhaps  in 
the  next  three  weeks;  (3)  alloca- 
tion of  all  Government  services  by 
May  1;  (4)  recommendations  to 
the  State  Dept.  prior  to  the  June  1 
Pan-American  telecommunications 
conference  in  Rio  de  Janeiro; 
(5)  start  of  clear-channel  hearings 
on  May  9. 

In  a  last-minute  statement  and 
exhibit,  placed  in  the  oral  argu- 
ment record  on  March  3  as  the 
hearings  recessed,  H.  L.  Blatter- 
man,  chief  engineer  of  Earle  C. 
Anthony  Inc.,  licensee  of  KFI  Los 
Angeles,  told  of  experiments  con- 
ducted in  August,  September  and 
October  1944  to  determine  the  best 
location  for  both  FM  and  television 


transmitters  to  adequately  serve 
the  southern  portion  of  Southern 
California. 

Mr.  Blatterman  submitted  day-to- 
day charts  based  on  spot  checks 
made  by  mobile  field  strength  meas- 
uring devices.  He  gave  complete 
data  regarding  the  types  of  equip- 
ment used  both  in  transmission 
and  reception.  Tests  were  made  on 
two  frequencies,  43.7  mc  and  100 
mc,  with  two  transmitters  each 
atop  Mt.  Wilson  and  Mt.  Harvard. 
FCC  engineers  said  they  tenr^ed  to 
support  the  contentions  of  Dr.  K. 
A.  Norton,  Army  propagation'  ex- 
pert on  leave  from  FCC  technical 
information  section,  that  FM  can 
better  serve  in  the  higher  frequen- 
cies. 

It  was  reported  that  while  the 
military  had  agreed  to  the  secret 
conference,  neither  Army  nor  Navy 
officials  would  participate  except 
as  advisors.  Dr.  Norton  was  ex- 
pected to  disclose  the  source  of  his 
data  upon  which  he  based  his  con- 
troversial curves. 

Leading  the  opposition  was  to  be 
Maj.  Edwin  H.  Armstrong,  FM 
inventor,  and  engineers  of  the 
fiadio  Technical  Planning  Board 
who  recommended  that  FM  be  allo- 
cs ted  in  the  spectrum  43-58  mc.  A 
few  executives,  representing  manu- 
facturers and  broadcasters  who 
have  participated  in  the  allocation 
proceedings  were  to  attend  as  spec- 
tators. All  were  to  be  sworn  to 
secrecy. 

Outcome  Speculative 

The  military  will  impound  all 
records  made  at  the  secret  confer- 
ence until  after  the  war.  There 
was  considerable  speculation  in  ra- 
dio circles  as  to  the  outcome  of  the 
meeting.  In  some  quarters  it  was 
felt  that  Dr.  Norton  was  confident 
of  backing  up  his  opinions  with 
propagation  data  now  classified; 
otherwise  there  would  have  been 
no  secret  meeting. 


On  the  other  hand  many  members 
of  the  RTPB,  themselves  engaged 
in  designing  and  supervising  man- 
ufacture of  military  communica- 
tions equipment,  say  they  were 
acquainted  with  all  pertinent 
propagation  data  and  that  such  in- 
formation was  considered  in  the 
RTPB  recommendations. 

FM  Allocations  Problem 

Regardless  of  what  is  presented 
at  the  closed  session,  the  FCC  is 
faced  with  allocating  FM  in  the 
vicinity  of  its  present  region,  42- 
50  mc;  placing  it  higher,  84-102 
mc,  or  adopting  a  compromise  be- 
tween the  two.  Government  experts 
say  FM  cannot  perform  a  public 
service  interference-free  on  a  na- 
tionwide basis  in  its  present  loca- 
tion because  of  F2  layer  transmis- 
sion, therefore  it  must  move  up. 

Proponents  of  present-band  FM 
vigorously  contend,  however,  that 
there's  no  data  to  prove  that  FM 
could  better  serve  in  the  higher 
band,  whereas  there  has  been  con- 
siderable experience  in  the  lower 
regions  and  that  experience  does 
not  bear  out  Dr.  Norton's  opinions. 

That  the  public  as  a  whole  is 
looking  forward  eagerly  to  FM 
service  was  indicated  during  the 
oral  argument  by  John  Shepard  3d, 
chairman  of  the  Yankee  Network 
and  member  of  the  FMBI,  who  tes- 
tified that  a  Sylvania  continuing 
survey  disclosed  that  91.3%  of  the 
people  canvassed  in  a  recent  drive 
said  they  wanted  FM. 

"Only  one  in  14  didn't  want  FM," 
said  Mr.  Shepard  who  gave  these 
additional  statistics:  16.5%  are  will- 
ing to  pay  $30  additional  for  FM 
sets;  25.15%  will  pay  $15  more; 
48.3%  will  pay  $10  additional; 
70.1%  want  to  pay  only  $5  addi- 
tional. 

Aside  from  the  allocations  above 
25  mc  the  FCC  must  determine  the 
future  home  of  services  from  10- 
25,000  kc,  which  embraces  stand- 


TEXT  OF  CLEAR  CHANNEL  CALL 


FOLLOWING  is  text  of  the  public 
notice,  signed  by  George  P.  Adair, 
FCC  chief  engineer,  calling  the 
informal  conference  for  Friday 
(March  16)  of  engineers  to  discuss 
the  forthcoming  clear  channel  hear- 
ings: 

Preliminary  studies  In  preparation 
for  tlie  hearing  entitled  "In  the  Matter 
of  Clear  Channel  Broadcasting  in  the 
Standard  Broadcast  Band,"  Docket  No. 
6741,  indicate  that  among  other  things: 

1.  Certain  determinations  with  respect 
to  Clear  Channels  are  closely  allied 
with,  if  not  inseparable  from,  regional 
and  local  channel  studies. 

2.  Duplication  of  much  of  the  prepa- 
ratory work  can  be  eliminated  by^  agree- 
ment between  the  Commission's  and 
industry  engineers  as  to  who  will  do 
what  work. 

3.  Advance  agreement  insofar  as  pos- 
sible on  all  standards  to  be  employed 
will  not  only  greatly  facilitate  the  work, 
but  will  materially  shorten  the  hearing. 

4.  Much  more  satisfactory  standards 
can  be  obtained  through  informal  rather 
than  formal  proceedings,  at  least  in  the 
early  stages. 

In  view  of  the  above,  an  Informal 
engineering  conference  Is  scheduled  to 
be  held  at  10  a.m.,  Friday,  March  16, 


1945,  in  the  Commission's  meeting  room, 
6121  New  Post  Office  Bldg.,  12th  St.  & 
Pennsylvania  Ave.,  N.W. 

It  is  urged  that  all  engineers  who  are 
expecting  to  participate  in  the  clear 
channel  hearing,  or  who  are  interested 
in  possible  changes  in  the  allocation 
standards  for  standard  broadcast  sta- 
tions, be  present. 

The  tentative  main  subjects  of  the 
agenda  are  as  follows: 

A.  What  constitutes  a  satisfactory 
signal. 

B.  What  constitutes  objectionable 
Interference. 

C.  Distances  at  which,  and  areas 
over  which,  various  signal 
strengths  are  delivered. 

D.  Who  will  do  what  work  In  de- 
termining the  above. 

E.  Appointment  of  an  Industry 
group  or  representative  to  work 
with  the  Engineering  Dept.  of 
the  Commission  on  matters  of 
general  interest. 

F.  Appointment  of  groups  or  rep- 
resentatives of  particular  inter- 
ests to  work  with  the  Engineer- 
ing Dept.  of  the  Commission. 

G.  What  assistance  can  be  given 
the  Engineering  Dept.  of  the 
Commission  on  work  which  It 

is  to  do. 
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ard  broadcasting,  international 
shortwave,  considerable  aviation, 
police  and  other  emergency  services. 

The  Commission  has  held  one 
session  with  the  Interdepartment 
Radio  Advisory  Committee  which 
allocates  Government  services,  and 
several  more  conferences  are  sched- 
uled for  later  this  month.  It  was 
reasonably  certain  that  the  Com- 
mission would  issue  a  proposed 
finding  either  late  this  month  or 
early  next.  There  was  some  talk 
that  the  FCC  might  make  its  origi- 
nal proposal  the  final  decision,  but 
Commissioners  were  inclined  to  dis- 
credit that  theory.  They  feel  the 
industry  should  have  an  opportuni- 
ty to  be  heard  again  before  any  al- 
locations are  made  final. 

Panel  2  of  the  RTPB  so  far  has 
been  unable  to  agree  on  all  de- 
mands for  the  spectrum  below  2^> 
mc  and  Chairman  C.  B.  Jolliffe, 
RCA  vice-president,  plans  furthei' 
conferences  in  an  effort  to  iron  out 
the  difl'erences  between  service 
panels  before  the  final  RTPB  rec- 
ommendations are  made. 

Hearings  Could  Be  Continued 

A  general  feeling  existed  at  the 
Commission  that  the  clear-chan- 
nel hearings  should  begin  on  May 
9,  as  announced  by  the  FCC  [Broad- 
casting, Feb.  26].  Deadline  for  fil- 
ing appearances  is  April  2.  Al- 
though the  May  9  date  may  be  too 
little  notice  to  give  interested  par- 
ties time  to  prepare,  the  Commis- 
sion feels  that  postponement  would 
only  delay  the  proceedings.  The 
hearings  could  get  under  way  May 
9-  and  if  additional  time  is  needed 
could  be  continued  to  a  later  date. 

The  Clear  Channel  Broadcasting 
Service  and  segments  of  the  old 
National  Assn.  of  Regional  Broad- 
casting Stations,  led  by  John  Shep- 
ard 3d,  Yankee  Network  chairman; 
Ed  Craney  of  KGIR  Butte  Mont., 
and  Walter  J.  Damm,  vice-president 
of  the  Journal  Co.  Milwaukee  and 
general  manager  of  WTMJ- 
WMFM,  were  girding  to  present 
their  respective  views  regarding 
clear  channels  [Broadcasting, 
March  5]. 

Although  certain  Commission 
personnel  has  been  assigned  to  the 
clear-channel  work,  until  after  al- 
locations are  completed,  the  spec- 
trum is  expected  to  occupy  the 
Commission's  primary  attention. 
Analyses  of  the  oral  argument  and 
information  resulting  from  the  mil- 
itary conference  will  be  analyzed 
by  the  Commission  engineers  and 
the  legal  department,  then  sub- 
mitted to  the  Commissioners  for 
final  action. 

Expediting  the  hearings,  the 
Commission  wound  up  oral  argu- 
ment early  afternoon  March  3. 

In  the  late  sessions  Kelly  Grif- 
fiths, representing  the  Yellow  Cab 
Co.,  Cleveland  and  former  Sen.  D. 
Worth  Clark,  appearing  for  Rich- 
ard Robey,  operator  of  700  trucks 
and  200  passenger  cars  and  presi- 
(Continued  on  page  72) 
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Over  $400,000  of  BMB  Goal  Is  Pledged 


Sign-ups   at  NAB 
Meets  -Set  New 
High  and  Low 

OVER  $400,000  of  the  $1,000,000 
BMB  goal  has  been  pledged  by  sub- 
scribing broadcasters,  Hugh  Feltis, 
Bureau  president,  announced  in 
New  York  at  the  conclusion  of  the 
NAB  Second  District  meeting. 

Mr.  Feltis  said  that  an  exact  fig- 
ure could  not  be  released  inasmuch 
as  some  stations  did  not  fill  out 
contract  brackets  provided  for  sta- 
tion income,  upon  which  subscrip- 
tion rates  are  based.  His  estimate 
of  nearly  a  half  million  dollars 
pledged  is  based  on  actual  compila- 
tions thus  far  made  and  covers 
those  districts  visited  on  the  first 
half  of  the  NAB  tour,  he  said. 

Starts  in  1946 

Speaking  Friday  before  100  ad- 
vertising agency  executives  in  New 
York,  Mr.  Feltis  said  ballots  of 
BMB's  first  nationwide  survey  will 
be  ma-led  in  March  1946.  Linnea 
Nelson,  J.  Walter  Thompson  Co.; 
Frank  Silvernail,  BBDO,  and  Leon- 
ard Bush,  Compton  Adv.,  urged 
agency  people  to  do  their  best  to 
get  stations  with  whom  they  deal 
to  subscribe  to  BMB.  Other  speak- 
ers were  Frederic  Gamble,  presi- 
dent, AAAA;  Paul  West,  president, 
ANA;  J.  Harold  Ryan,  president, 
NAB.  Robert  L.  Lusk,  Benton  & 
Bowles,  vice-chairman.  New  York 
AAAA  Council,  presided. 

BMB  last  week  started  on  the  sec- 
ond lap  of  NAB  district  meetings 
by  entering  two  new  records  on  its 
score  card.  In  Boston,  March  5-6, 
the  District  1  meeting  set  a  new 
high  by  producing  signed  contracts 
from  43  of  the  46  stations  repre- 
sented, largest  total  number  of  con- 
tracts received  at  any  district  meet- 
ing to  date,  for  a  score  of  91  per- 
cent. In  New  York,  two  days  later 
at  the  District  2  meeting,  an  all- 
time  low  of  33  percent  was  sustain- 
ed, with  only  12  of  the  36  stations 
attending  pledging  support  of  BMB 
in  written  form. 

Failure  of  New  York  broadcast- 
ers to  accept  the  BMB  plan  as  en- 
thusiastically as  those  in  other 
parts  of  the  country  was  based  on 
the  feeling  that  the  New  York 
metropolitan  area  presents  a  num- 
ber of  unique  problems  which  are 
not  adequately  met  by  the  BMB. 
Much  of  this  argument  stemmed 
from  the  survey  made  by  WNEW, 
whose  commercial  manager,  Walter 
Duncan,  charged  the  NAB  with  giv- 
ing this  survey  a  "brush-off"  and 
with  trying  to  stop  the  station  from 
publishing  its  results. 

John  Hymes  and  Herman  Bess 
of  WNEW,  assured  Hugh  Feltis, 
BMB  president,  of  the  station's  sup- 
port of  the  basic  idea  of  a  standard 
system  of  coverage  measurement. 

Craig  Lavn-ence,  manager  of 
WHOM,  suggested  the  large  for- 
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eign  speaking  population  of  New 
York  calls  for  special  handling  by 
BMB.  He  expressed  dissatisfaction 
with  BMB's  proposed  method  for 
dealing  with  groups.  He  asked  if  a 
committee  of  New  York  City  broad- 
casters could  meet  with  a  research 
committee  of  BMB  to  discuss  their 
particular  problems. 

Research  Committee  Planned 

Mr.  Feltis  announced  the  BMB 
had  already  decided  to  appoint  a 
working  research  committee  for  the 
express  purpose  of  dealing  with 
broadcasters  with  unusual  prob- 
lems. This  committee,  he  said,  will 
be  named  at  the  conclusion  of  the 
NAB  district  meetings  and  will 
consist  of  nine  members,  three  rep- 
resenting advertisers,  three  repre- 
senting agencies  and  three  repre- 
senting broadcasters.  None  of  the 
members  of  this  committee  will  be 
a  BMB  board  member,  he  said. 

Fears  that  distant  stations,  heard 
at  night  by  skywave,  might  show 
strong  coverage  in  his  one-station 
city  under  the  BMB  circulation 
rating  plan,  were  expressed  by 
Harold  Frank,  program  director, 
WSLB  Ogdensburg.  Jaye  Mason 
of  WJTN  Jamestown,  said  that  one 
daytime  program  of  an  outside  sta- 
tion is  very  popular  in  his  com- 
munity and  that  it  might  rate  as 
high  as  WJTN  under  the  BMB 
plan. 

Michael  M.  Sillerman,  president. 


Keystone  Broadcasting  System,  re- 
vealed that  his  company  had  given 
the  BMB  sui-vey  several  preview 
tests,  usin'?  the  BMB  questions  with 
some  additions.  In  one  Texas  town, 
he  reported,  three  of  four  stations 
were  shown  to  have  more  than 
50%  regular  listening,  but  when 
the  families  responding  were  ask- 
ed what  stations  they  could  hear 
throughout  the  year  without  inter- 
ference, only  the  one  local  station 
was  mentioned. 

Another  extra  question  asking 
why  they  listened  to  the  stations 
they  reported  hearing  regularly, 
Mr.  Sillerman  said  that  57% 
answered  because  of  clearer  signal, 
46%  said  because  of  better  pro- 
grams and  26%  for  newscasts.  He 
suggested  that  a  "Why"  column 
be  added  to  the  present  BMB  form. 
Silvernail  Praises  BMB 

Following  the  presentation  of  the 
BMB  plan  by  Mr.  Feltis,  Frank 
Silvernail,  chief  timebuyer,  BBDO., 
representing  the  AAAA,  described 
the  great  assistance  a  standard  cir- 
culation plan  would  give  to  time- 
buyers  and  urged  the  adoption  of 
BMB  as  the  only  one  of  many  plans 
presented  that  the  AAAA  timebuy- 
ers  committee  had  found  acceptable. 
Robert  T.  Mason,  head  of  WMRN 
Marion,  0.,  and  chairman  of  the 
NAB  small  market  stations  com- 
mittee, stressed  the  value  of  BMB 
to  low-powered  stations  in  small 


Crosley's  $1,700,000  Plus 
Oflfer  for  WINS  Before  FCC 


FORMAL  application  for  sale  of 
WINS  New  York  by  Hearst  Radio 
Inc.  to  the  Crosley  Corp.,  Cincin- 
nati [Broadcasting,  Jan.  22],  was 
filed  late  last  week  with  the  FCC. 
Consideration  is  $1,700,000  cash, 
plus  $400,000  in  time  for  Hearst 
on  WINS  under  a  10-year  "co- 
operative agreement". 

Ownership  of  a  New  York  outlet 
would  "enable  assignee  to  improve 
broadcasting  services  in  Cincinnati 
and  in  the  part  of  the  country 
served  by  WLW",  according  to  the 
Crosley  petition,  filed  by  Dempsey 
&  Koplovitz,  Washington  law  firm. 
Crosley  plans  to  exchange  programs 
between  WINS  and  WLW,  thereby 
afl'ording  wider  variety  of  enter- 
tainment to  both  the  New  York  and 
Cincinnati  areas,  petition  recited. 

FM,  Video  Plans 

Crosley  has  on  file  applications 
for  FM  and  television  stations  in 
Cincinnati,  Columbus  and  Dayton 
and  it  is  expected  similar  outlets 
in  New  York  will  be  sought  offer 
the  FCC  approves  the  WINS  trans- 
fer. 

Hearst  Radio  gave  as  reasons  for 
selling  WINS  its  desire  to  accumu- 
late additional  capital  for  future 
expansion  in  FM  and  television. 
Its   petition  was   filed  by  Segal, 


Smith  &  Hennessey,  also  of  Wash- 
ington. 

The  "cooperative  agreement," 
filed  with  the  FCC,  provides  that 
for  a  period  of  10  years  Crosley 
will  make  available  to  the  Hearst 
organization  a  minimum  of  $400,- 
000  in  time  on  WINS.  In  return 
Hearst  agrees  to  "actively  furnish 
local  news  cooperation,  goodwill 
and  any  services  incidental  there- 
to." 

Physical  assets  of  WINS  were 
approximated  at  $160,000  and  al- 
though the  station  grossed  approxi- 
mately $450,000  in  1944,  it  showed 
a  net  loss  of  $9,000. 

Included  in  the  transfer  agree- 
ment is  the  stipulation  that  Hearst 
assigns  its  rights  under  its  li- 
cense to  operate  WINS  on  10  kw 
unlimited,  and  "under  its  construc- 
tion permit  herein".  Hearst  was 
granted  a  construction  permit  for 
a  50  kw  transmitter,  but  upon  its 
completion  in  1942  the  transmitter 
was  taken  over  by  the  Government 
for  psychological  warfare.  Subse- 
quently the  FCC  granted  Hearst 
an  extension  of  its  construction 
permit  with  the  assurance  that  as 
soon  as  war  conditions  permit,  it 
will  be  reinstated.  The  station  op- 
erates on  1010  kc. 


markets.  Milton  Rosenberg,  adver- 
tising director,  Hearn  Department 
Stores,  told  how  BMB  would  aid 
local  as  well  as  national  advertisers 
in  buying  time. 

Harry  Sedgwick,  operator  of 
CFRB  Toronto,  a  visitor  at  the 
meeting,  when  called  on  by  Mr. 
Feltis,  said  that  BBM,  the  Canadian 
equivalent  of  BMB,  a  year  ago 
went  through  all  the  complaints  and 
criticisms  that  now  face  BMB  and 
after  a  year's  operation  has  just  j 
been  reaffirmed  by  Canadian  broad- 
casters. Carl  Haverlin,  MBS  vice- 
president,  hailed  BMB  as  the  fourth 
milestone  in  the  progress  of  Amer- 
ican broadcasting,  citing  as  the 
other  three  the  formation  of  NAB 
in  1923,  of  the  first  network  in 
1925  and  of  BMI  in  1940. 

At  the  Boston  meeting,  Linnea 
Nelson,  chief  timebuyer  of  J.  Wal- 
ter Thompson  Co.,  New  York,  rep- 
resented the  AAAA,  and  Robert 
Elder,  manager  of  market  research 
for  Lever  Bros.,  the  ANA.  Paul 
Morency,  general  manager,  WTIC 
Hartford,  was  chairman  of  the 
meeting,  which  had  the  largest  per- 
centage of  stations  in  the  district 
attending  of  any  meeting  this  year. 

Yankee  Signs  Seven 

John  Shepard  3d,  president, 
Yankee  Network,  signed  BMB  con- 
tracts for  seven  stations,  five  AM — 
WICC  Bridgeport,  WHTD  Hart- 
ford, WNAC  Boston,  WAAB  Wor- 
cester, WEAN  Pl-ovidence— and 
two  FM— WGTR  and  WMTW  Bos- 
ton. Other  District  1  stations  sign- 
ing with  BMB  include: 

Connecticut— WNAB  Bridgeport, 
WTIC  WTIC-FM  Hartford,  WELI 
WHNC  New  Haven,  WATR 
WBRY  Waterbury.  Maine— WABI 
WLBZ  Bangor,  WCSH  WGAN 
Portland.  Massachusetts  —  WBZ 
WCOP  WEEI  WMEX  WORL  Bos- 
ton, WSAR  Fall  River,  WEIM 
Fitchburg,  WHAI  Greenfield, 
WHYN  Holyoke,  WLAW  Law- 
rence, WLLH  Lowell,  WBRK  Pitts- 
field,  WBZA  WMAS  WSPR 
Springfield,  WORC  WTAG  Wor- 
cester. New  Hampshire — WKNE 
Keene,  WLNH  Laconia,  WMUR 
Manchester,  WHEB  Portsmouth. 
Rhode  Island— WFCI  Pawtucket, 
WJAR  WPRO  Providence.  Ver- 
mont— WCAX  Burlington. 

At  the  New  York  meeting,  chair- 
manned  by  Kolin  Hager,  general 
manager,  WGY  Schenectady,  the 
following  District  2  stations  were 
announced  as  signed  for  BMB. 
New  Jersey— WFPG  Atlantic  City. 
New  York— WBNY  Buffalo,  also 
Buffalo  Broadcasting  Corp.  for 
whichever  one  of  its  stations  is  re- 
tained, WENY  Elmira,  WKNY 
Kingston,  WALL  Middletown, 
WGNY  Newburg,  WABC  WJZ 
New  York,  WKIP  Poughkeepsie, 
WHEC  Rochester,  WIBX  Utica. 

WNEW's  study  of  the  NAB  cir- 
culation plan,  (forerunner  of  the 
BMB  plan)  summarized  in  a  50- 
(Continued  on  pa-je  S2) 
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Evasive 


action 


You've  seen  that  phrase  many  times  since  the  war. 
It's  the  action  a  ship  or  a  plane  takes  when  it  tries  to 
get  out  of  the  Hue  of  fire. 

This  is  something  we've  never  tried  at  W-I-T-H  .  .  . 
the  successful  independent  radio  station  in  Baltimore, 
Maryland. 

We've  stuck  to  our  programming  course  .  .  .  and 
today  W-I-T-H  in  this  five-station  town  delivers  more 
listeners  per  dollar  than  any  other  station  in  town. 

Using  the  facts  as  compiled  by  methods  available  to 
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every  station  to  determine  the  best  buy  .  .  ,  W-I-T-H 
has  consistently  been  placed  at  the  top  of  budget  lists 
by  smart  time  buyers  everywhere. 

Those  facts  are  available  to  you,  with  pleasure. 


WITH 

Baltimore,  Md. 

"om  Tinsley,  President    '    Represented  Nationally  by  Headley-Reed 
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Radio  Aids  Relief  Work  in  Flood  Areas  SJwSS 


Lives,    Property  Being 
Saved  by  Timely 
Advice 

By  L.  C.  CHRISTOPHER 

STARTING  early  last  week,  and 
inci'easing  in  momentum  as  flood 
ivaters  of  the  Mississippi  and  Ohio 
rose  toward  crest,  river  valley 
broadcasting  stations  threw  their 
resources  into  the  battle  to  save 
lives  and  property  in  a  manner  re- 
miniscent of  the  emergency  of  1937. 

Throughout  distressed  areas,  sta- 
tions were  broadcasting  pleas  for 
supplies,  volunteer  relief  and  rescue 
workers  and  related  emergency  as- 
sistance urgently  needed  by  the 
American  Red  Cross  disaster  units. 
Coast  Guard  and  Army  Engineer- 
ing Corps.  Mobile  broadcasting 
units  spotted  throughout  critical 
areas  augmented  standard  facilities. 

Protective  Measures 

With  only  slight  precipitation  ex- 
pected for  a  short  period  and  lower 
temperatures  forecast  in  the  upper 
river  regions,  flood  crests  were 
reached  or  expected  to  be  reached 
in  these  areas  by  late  last  week, 
according  to  the  U.  S.  Weather  Bu- 
reau. Flood  crests  in  the  lower 
Ohio  and  Mississippi  Valleys  will 
be  reached  between  March  15  and 
31  if  no  drastic  weather  changes 
occur.  The  upper  northera  regions 
of  the  rivers  and  their  tributaries 
continue  ice-bound  and  the  cold 
weather  is  expected  to  hold.  Central 
and  northern  New  England  and 
northeast  New  York  will  suffer 
overflows  in  certain  areas  should 
the  large  stores  of  ice  and  snow 
suddenly  melt  or  excessive  rains 
fall,  it  was  reported. 

Dr.  Francis  W.  Reichelderfer, 
chief  of  U.  S.  Weather  Bureau, 
urged  all  stations  in  the  flood  re- 
gions which  have  not  already  done 
so,  to  take  measures  protecting 
their  facilities  as  these  stations  are 
relied  upon  to  maintain  communica- 
tions when  normal  channels  are  dis- 
rupted; establish  working  contact 
with  nearest  bureau  division  offices, 
and  obtain  verification  for  local  ap- 
plication of  forecasts  from  respec- 
tive Weather  Bureau  river  district 
centers.  He  asked  radio's  aid  in 
suppressing  rumors. 

Relief  Services 

Colin  Herrle,  acting  adminis- 
trator of  Red  Cross  disaster  re- 
lief and  civilian  war  aid,  commend- 
ed the  part  radio  is  taking  in  t\ie 
emergency.  Mr.  Herrle  pointed  to 
important  post-flood  service  in  ex- 
plaining rehabilitation  operations 
and  policies. 

WWVA  Wheeling  reported  that 
format  for  handling  of  present 
flood,  which  has  knocked  out  nu- 
merous war  industries  from  Pitts- 
burgh to  Louisville,  followed  op- 
erations of  the  all-high  1936-37 
flood.  Through  cooperation  with 
Weather  Bureau,  U.  S.  Engineers, 
lockmasters  and  river  departments 
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of  large  steel  corporations  factual 
information  and  reliable  predictions 
were  broadcast,  eliminating  hys- 
teria marking  early  flood  days  of 
the  past.  WWVA  newsmen  also  ar- 
ranged special  flood  news  programs 
and  schedules.  Large  alarm  bell 
which  always  has  been  used  during 
high  water  to  announce  broadcast 
of  an  emergency  bulletin  was  em- 
ployed as  usual.  No  serious  pro- 
longed interruption  in  the  normal 
business  life  of  the  Wheeling  area 
was  forseen. 

With  Huntington,  W.  Va.  safe 
behind  its  72-ft.  flood  wall,  WSAZ 
concentrated  on  airing  of  bulletins 
concerning  surrounding  hard-hit 
areas.  Information  for  war  work- 
ers, traffic  detours,  special  train 
schedules  were  broadcast  along 
with  programs  on  scene  from  both 
boat  and  airplane. 

With  thousands  homeless  in  the 
Cincinnati  area  and  a  number  of 
industries  disi'upted,  stations  of  the 
Queen  City  offered  around-the-clock 
service  and  coverage.  WLW  on 
March  6  aired  a  half-hour  roundup 
picture  of  the  situation  with  pick- 
ups from  W  C  H  S  Charleston, 
WPAY  Portsmouth  and  WHAS 
Louisville.  WKRC  featured  on-the- 
hour  surveys.  WCKY  offered  spot 


pickups  and  loaned  station's  "stu- 
dio plane"  mobile  unit  to  Red  Cross 
for  shortwave  contacts.  WSAI  be- 
gan bulletins  March  8  and  followed 
through  with  airplane  and  on- 
scene  coverage.  WCPO  fed  pro- 
grams to  WING  Dayton,  WMOH 
Hamilton  and  WIZE  Springfield 
and  used  mobile  unit  of  WING  for 
spot  work  when  its  unit  broke  down. 
Work  instructions  for  war  plants 
also  were  aired.  Crest  was  only 
10-ft  below  '37  all  time  high. 

Louisville  Coordination 

Under  appointment  of  Mayor 
Wilson  W.  Wyatt,  Warwick  M.  An- 
derson, partner  in  Doe-Anderson 
Adv.,  Louisville,  arranged  coordi- 
nation of  commercial  radio  facil- 
ities to  assist  in  that  area.  WAVE 
WINN  WHAS  WGRC  combined  ef- 
forts for  complete  coverage  and 
service.  WAVE  and  WGRC  also 
commented  that  pre-organization 
and  preparation  avoided  hysteria 
prevalent  in  past  floods.  The  mayor 
spoke  over  the  stations  to  give 
assurance  and  information.  Crest 
of  about  18  ft  above  flood  stage 
was  to  be  reached  last  Friday. 

The  Ohio  River  was  being  held 
from  topping  the  new  62-ft.  flood 
{Continued  on  page  76) 


New  York  AFM  Local  May 
Ban  Hollywood  Arrangements 


THE  NEW  YORK  local  (802)  of 
the  American  Federation  of  Musi- 
cians may  demand  that  all  music 
performed  on  the  air  in  the  city 
must  be  arranged  by  members  of 
802,  it  was  learned  last  week.  Such 
a  move  would  prevent  a  network, 
for  example,  from  using  an  arrange- 
ment purchased  in  Hollywood  for  a 
program  originating  in  New  York, 
even  though  the  arranger  be  a 
member  in  good  standing  of  the 
Hollywood  local  of  the  AFM. 

Move  is  said  to  be  a  follow-up 
to  a  similar  ruling  instituted  by 
the  musicians  union  in  Cincinnati 
where  Oscar  Hild,  president  of  the 
local,  in  a  test  case  in  connection 
with  a  program  on  WLW  succeeded 
in  eliminating  arrangements  made 
in  New  York  so  that  all  music  on 
the  program  is  now  arranged  by 
members  of  the  Cincinnati  local. 

Local  Noncommittal 

Queried  about  Local  802's  plans 
on  arrangements,  William  Fein- 
berg,  secretary  of  the  local,  declined 
to  discuss  the  subject,  saying  only 
...  "I  have  nothing  to  say  on  it." 
James  C.  Petrillo,  AFM  president, 
was  reported  out  of  town  by 
the  union's  national  headquarters, 
where  it  was  said  the  subject  of 
arrangements  had  not  come  up.  It 
was  explained  that  any  agreement 
made  by  the  Cincinnati  local  with 
a  station  in  that  city  would  not  be 
upset  by  the  national  AFM  unless 
it  violated  the  union's  policy. 


Questioned  about  New  York,  the 
union  spokesman  said  that  as  long 
as  no  move  in  New  York  had  been 
made  there  was  nothing  to  discuss. 
He  said  that  no  phase  of  the  sub- 
ject had  been  referred  to  the  na- 
tional union  to  date,  and  that  if 
such  referral  did  occur  the  matter 
would  be  handled  by  the  union's 
international  executive  board. 

Flagrant  Featherbedding 

If  policy  is  followed  nationally  it 
will  substantially,  although  need- 
lessly, increase  the  work  of  arrang- 
er members  of  the  AFM,  as  most 
arrangements  now  are  made  either 
in  New  York  or  Hollywood.  While 
denouncing  it  as  the  most  flagrant 
kind  of  featherbedding,  industry 
spokesmen  admitted  the  move  would 
be  in  line  with  practices  of  cer- 
tain other  unions. 

They  cited  the  case  of  the  New 
York  local  (3)  of  IBEW,  which 
ruled  that  all  connections  on  switch- 
board panels  installed  in  New  York 
must  be  made  by  members  of  the 
local  and  that  panels  imported  with 
connections  already  inade  could  not 
be  installed,  even  though  the  work 
had  been  done  by  IBEW  members 
at  the  place  of  manufacture.  The 
legality  of  this  ruling  is  now  be- 
fore the  U.  S.  Supreme  Court,  aft- 
er having  been  upheld  in  the  lower 
courts  as  within  the  legitimate 
means  a  union  may  employ  to  pro- 
tect its  members. 


Ralph  Will  Take  Over  Post 
As  Communications  Officer 

REPORTS  reached  Washington 
last  week  that  Capt.  Harry  C. 
Butcher,  USNR,  Naval  aide  to  Gen. 
Dwight  D.  Eisenhower,  had  been 
named  chief  of  the  Planning 
Branch,  SHAEF  Public  Relations 
Office,  functioning  for  Supreme 
Headquarters.  Capt.  Butcher,  it  is 
understood,  retains  his  status  as 
Naval  aide  to  the  Supreme  Com- 
mander. 

Since  last  midsummer,  Capt. 
Butcher  had  been  SHAEF  public 
relations  communications  officer, 
with  headquarters  both  in  Paris 
and  London.  With  his  elevation  to 
the  planning  post,  his  communica- 
tions duties  have  been  taken  over 
by  Lt.  Col.  Martin  N.  Ralph  of  the 
Signal  Corps. 

Capt.  Butcher  is  former  Wash- 
ington vice-president  of  CBS.  In 
June  1942  he  was  called  to  active 
duty  as  a  lieutenant  commander, 
was  promoted  to  commander  in 
May  1943  while  abroad  with  Gen. 
Eisenhower,  and  received  his  pro- 
motion to  four  stripes  last  October. 

Also  in  the  European  theatre,  at- 
tached to  SHAEF,  is  Capt.  Butch- 
er's former  chief,  William  S.  Paley, 
on  leave  as  president  of  CBS.  Mr. 
Paley,  chief  of  Psychological  War- 
fare, OWI,  sits  in  on  SHAEF  coun- 
cils and  likewise  headquarters  both 
in  London  and  on  the  Continent. 

Stephen  T.  Early,  press  and  ra- 
dio secretary  to  the  President  and 
a  close  personal  friend  of  Capt. 
Butcher,  also  is  temporarily  on  duty 
in  Europe.  He  is  on  special  as- 
signment to  advise  SHAEF  on  news 
relations.  He  had  attended  the  Yal- 
ta conference.  Mr.  Early  still  holds 
an  Army  reserve  commission  as  a 
lieutenant  colonel  but  is  in  the  Eu- 
ropean theatre  as  a  civilian. 

Oversews  address  for  Mr.  Paley 
and  Capt.  Butcher  is  APO  757,  c/o 
Postmaster,  New  York  City. 


ENGINEERITSG  DEPT. 
REVAMPED  BY  BLUE 

PREPARING  for  the  postwar  era, 
when  the  American  Broadcasting 
Co.  (Blue  Network)  plans  to  erect 
new  buildings  in  New  York  and 
Hollywood  and  new  studios  in  Chi- 
cago, and  to  install  new  equipment 
for  FM  and  television  as  well 
as  standard  broadcasting,  Mark 
Woods,  president,  has  announced  a 
reorganization  of  the  network's  en- 
neering  department. 

Frank  Marx,  formerly  technical 
advisor,  has  been  made  director  of 
general  engineering,  in  charge  of 
the  Blue's  plans  for  postwar  de- 
velopments. Ben  Adler,  facilities 
engineer,  Rene  Brugnoni,  archi- 
tect, and  Dr.  Frank  G.  Kear,  con- 
sulting electronic  development  en- 
gineer, will  report  to  Mr.  Marx. 

George  Milne,  former  chief  en- 
gineer of  the  Blue,  becomes  direc- 
tor of  technical  operations,  with  all 
studio  and  broadcasting  engineers 
reporting  to  him.  Mr.  Milne  and 
Mr.  Marx  report  to  Mr.  Woods. 
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HKY  Covers 


SECOND  THIRD 
STATION  STATION 


WKY  Covers  29.3%  MORE  Than 
Oklahoma's  Second  Station 


•  WKY  covers  more  people  in  Oklahoma 
with  a  greater  combined  buying  power 
than  any  other  station.  The  primary 
service  area  of  WKY  is  the  biggest  food 
market,  the  biggest  drug  market,  the 
biggest  market  in  Oklahoma  for  any 
product.  In  this  same  area  are  the  biggest 
farm  incomes  in  the  state  which,  added 
together,  represent  65.2%  of  the  state's 
total  gross  farm  income. 

WKY  covers  this  area  as  no  other 
station  can.  This  has  been  proved  many 
;imes  over,  but  most  recently  by  the 
mpartial  statewide  study  conducted  by 
ROADCASTING    •    Broadcast  Advertis, 


Dr.  F.  L.  Whan  of  the  University  of 
Wichita. 

This  study,  furthermore,  proved  that 
WKY  not  only  covers  the  biggest  part 
of  Oklahoma,  but  delivers  it,  too.  WKY, 
in  this  area,  is  by  far  the  most  listened- 
to  station  in  the  state. 

Advertising  on  WKY  reaches  more 
people  in  Oklahoma  with  more  buying 
power  more  of  the  time  and  makes  more 
sales  than  on  any  other  station.  Adver- 
tising on  WKY  is  doing  this  every  day; 
has  been  doing  it  for  a  long,  long  time; 
and  win  continue  to  do  it  in  the  future. 
ng 
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wow,  due  to  its  nearly  ideal  frequency  of 
590  kilocycles,  used  with  5,000  watts, 
CAN  be  HEARD  clearly  within  a  one 
hundred  mile  radius*  of  its  transmitter. 
WOW  is  LISTENED  to  because  it  is  a 
basic  NBC  station,  furnishing  the  top  ra- 
dio entertainment  of  the  day,  supported 
by  first-class  local  features  and  NEWS. 
These  are  reasons  why  WOW  gives  you 
the  BIGGEST  AUDIENCE  an  advertis- 
ing dollar  will  buy  in  the  Omaha  trade 
territory. 


The  chart  above,  based  on  computations  by  compe- 
tent radio  engineers,  shows  how  much  MORE  power 
is  needed  to  lay  down  a  2^*  millivolt  signal  100 
miles  at  frequencies  higher  than  590  kilocycles.  The 
frequencies  shown  are  approximately  those  of  other 
full-time  stations  in  the  Omaha  area. 

*WOW's  l^-millivolt  contour  actually  reaches  out  nearly  200  miles! 


IBZB  (Btav^t  Mmv^  JPagn?  1945 


GEORGE  HENRY  PAYNE,  whose 
nine-year  tenure  on  the  FCC  was 
fraught  with  controversy,  died 
March  3  in  New  York  of  a  heart 
^^^^^^^^  aihnent.  He  was 
.  ^^^!S|^H  68  and  for  the  last 
^^^^^M      year    had  been 

61  conimunica- 
B       1  tions  Inc.  as  vice- 

K  ,;ii^yH  pi'esident  and  a 
BL' '^^■Hl  director. 
Wm^gK^M  ^1'-  P^yne  died 
^I^J^^^  at  the  home  of  his 
Mr  Pavne  daughter,  Mrs. 
xvir.  rayne  Virginia  Payne 
Ahrens,  in  Hollis,  Queens.  Besides 
his  daughter,  he  leaves  two  grand- 
children, Richard,  12,  and  Marion 
Ahrens,  5.  Funeral  services  were 
held  Tuesday  in  a  chapel  of  New 
York's  Cathedral  of  St.  John  the 
Divine.  Interment  was  at  Islip, 
Long  Island,  where  Mr.  Payne 
maintained  his  home. 

Fifty  friends  and  relatives  at- 
tended the  services,  conducted  by 
the  Rev.  James  Green,  Canon  Pre- 
centor of  the  Cathedral.  Among 
those  at  the  service  were  former 
Postmaster  Gen.  James  A.  Farley; 
James  Cromwell,  Arthur  Batchel- 
ler,  representing  the  commissioners 
of  the  FCC;  Dr.  James  L.  Brad- 
ford, president  of  Finch  Telecom- 
munications Inc.;  George  LeBrun, 
secretary  of  the  Chief  Medical  Ex- 
aminer's Office  when  Mr.  Payne 
was  Tax  Commissioner;  William  A. 
Orr,  who  was  secretary  to  former 
Gov.  Charles  S.  Whitman;  Archi- 
bald R.  Watson,  New  York  County 
Clerk,  and  Paul  Bailey,  publisher 
of  the  Long  Island  Forum. 

Appointed  to  the  original  FCC 
in  July  1934,  upon  its  creation,  Mr. 
Payne  was  a  storm  center  virtually 
during  his  entire  stewardship. 
When  his  last  term  expired  in  June 
]943,  President  Roosevelt  renom- 
inated him  for  another  seven-year 
term.  Within  24  hours,  however,  the 
President,  without  explanation, 
withdrew  the  nomination.  It  has  re- 
mained a  mystery  since. 

A  native  New  Yorker,  Mrf  Payne 
had  been  active  in  progressive  Re- 
publican politics.  He  was  a  City 
Tax  Commissioner  in  New  York 
City  from  1916  until  1933.  He  be- 
came active  in  politics  in  1906  and 
in  1908  unsuccessfully  ran  for  the 
State  Assembly.  In  1912  he  was 
one  of  the  New  York  managers  for 
the  Theodore  Roosevelt  presiden- 
tial campaign  and  was  floor  man- 
ager for  Gen.  Leonard  Wood  at  the 
Republican  convention  in  1920.  In 
that  year  he  opposed  James  W. 
Wadsworth  for  the  Republican 
nomination  for  U.  S.  Senator,  but 
was  defeated. 

George  Henry  Payne  was  born 
in  New  York  on  Aug.  13,  1876  and 
attended  City  College  for  three 
years,  later  studying  at  the  College 
of  Pharmacy.  He  was  a  special  stu- 
dent at  New  York  Law  University. 
His  first  adventure  in  journalism 
was  in  1893,  with  the  Long  Beach 
(N.  J.)  Summer  Season.  In  1895- 
'■Hi  he  was  with  the  Gofharnite  and 
from  1896  to  1899  he  was  associate 
'■Hitor  of  the  Criterion  Magazine. 
'I'he  next  year  he  was  with  the  Com- 
ntercial  Advertiser  and  from  1903 
until  1907  was  music  and  drama 
I'l'itic  of  the  New  York  Eveninq 
Telegram.  From  1909  until  1912  he 
was  a  political  reporter  for  the  New 
York  Evening  Post. 


Mr.  Payne  left  the  Evening  Post 
in  1912,  after  writing  "The  Birth 
of  the  New  Party,"  a  study  of  the 
origins  of  the  progressive  move- 
ment of  that  period.  Other  books 
bearing  his  name  were  "England — 
Her  Treatment  of  America";  "A 
History  of  Journalism  in  America" 
and  "A  History  of  the  Child  in 
Human  Progress." 

When  Mr.  Payne  was  appointed 
to  the  original  FCC,  it  was  divided 
into  divisions.  He  became  a  mem- 
ber of  the  Telegraph  Division  but 
aroused  considerable  controversy  by 
commenting  on  broadcasting  mat- 
ters. 


Promotion  Award  Goes 
To    Elizabeth  Giles 

FIRST  PRIZE  of  $250  in  cash  has 
been  given  to  Elizabeth  Giles,  di- 
rector of  publicity  and  promotion 
KTOK  Oklahoma  City  in  the  El- 
gin National  Watch  Co.'s  recent 
station  promotion  contest  with 
Freling  Foster,  on  the  Blue  Net- 
work. 

Eleven  prizes  were  awarded.  Sec- 
ond prize-winner  was  R.  E.  Baus- 
man,  business  manager,  WISH  In- 
dianapolis. Ralph  Kanna,  manager 
WHTD  Hartford,  Conn.,  won  third 
prize.  Other  prize-winners  were 
Glenn  Horton,  director  of  publicity 
and  promotion,  KXYZ  Houston, 
Tex.;  Ted  Oberf elder,  director  of 
publicity  and  promotion,  WFIL 
Philadelphia;  Ewald  Kockritz,  di- 
rector of  publicity  and  promotion. 
WAGA  Atlanta,  Ga.;  Polly  Daffron, 
director  of  publicity  and  promotion. 
WRNL  Richmond,  Va.;  Jean  Har- 
raday,  director  of  publicity  and  pro- 
motion, KSCJ  Sioux  City,  la.: 
Elizabeth  Gahre,  director  of  pub- 
licity and  promotion,  KXEL  Water- 
loo, la.;  Irene  Ginther,  director  of 
publicity  and  promotion,  WJIM 
Lansing,  Mich.,  and  Jimmy  Law- 
rence, director  of  publicity  and  pro- 
motion, KUTA  Salt  Lake  City 


Radio  Successful 

RADIO  has  been  used  increasingly 
by  Elgin  National  Watch  Co.  to  do 
a  wartime  advertising  job,  accord- 
ing to  Gordon  Howard,  advertis- 
ing manager.  "We  are  continuing 
consumer  magazine  schedules  on  a 
somewhat  diminished  scale  due  to 
the  shortage  of  Elgin,"  Mr.  How- 
ard said. 

Continuing,  the  advertising  man 
explained  that  radio  has  proved 
well-suited  to  tell  Elgin's  part  in 
the  war  production  drive.  He  point- 
ed to  the  two-hour  holiday  shows 
over  CBS  on  Thanksgiving  and 
Christmas  saying  that  the  firm  be- 
lieves they  have  created  "the  sort 
of  goodwill  for  Elgin  that  endures". 

Currently  Elgin  presents  Keep 
Up  With  the  World  with  Freling 
Foster  on  the  Blue  Network. 


lodent  Names  Jones 

lODENT  CHEMICAL  Co.,  Detroit 
(dentifrices,  Liqwid  Center  Cough 
Drops)  has  appointed  Duane  Jones 
Co.,  New  York  as  agency.  Company 
has  used  spot  radio  in  the  past, 
and  the  medium  is  being  considered 
along  with  newspapers,  magazines 
and  car  cards,  for  future  plans. 


That  Extra  Touch! 

Without,  it's  just  another  uninteresting 
sandwich;  With,  it's  a  famous  American 
institution — the  "Hotdog!" 

We  refer  to  the  mustard! 

And  that's  exactly  the  way  It  is  with 
our  business  that  has  to  do  with  public 
interest,  convenience  and  necessity.  With- 
out the  highly  specialized  skill  that  gets 
TO  rather  than  AT  people,  it's  just  broad- 
casting; with  that  extra  touch,  it's  live, 
warm,  human  service  to  the  people  of 
America  that's  "hotdog"  all  the  way. 

It's  that  extra  know-how  touch  at 
WWVA  that  made  this  advertiser's  com- 
ment possible: 

"'ft  would  be  unbelievable  to 
the  average  layman,  and  even 
to  many  experienced  advertis- 
ing men,  that  one  station  could 
secure  88,837  customers  for 
one  firm.'''' 

Ifs  the  Extra  WWVA  Touch! 


ASK  A  JOHN  BLAIR  MAN 
Basic  Blue  Network 


.50,000  _^___^,^o. 
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When  you  stop  at  the 
same  hotel  year  after 
year  the  accomodations 
must  he  good ! 

When  scores  of  smart  advertisers 
use  the  same  station  to  sell  their 
merchandise  year  after  year — 
as  scores  of  WIP  advertisers  do 
—the  "register"  must  ring  at  a 
merry  clip! 

Yes— there  are  a  few  availabili- 
ties but  they're  being  snapped 
up  quickly.  Better  register  now ! 

3rd  MARKET 

5000  WATT 
MUTUAL  AFFILIATE 

Represented  Nationallij  by  GEO.  P.  HOLLINGBERY  CO. 
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Radio  Sabotage 
By  Germans  Told 

French  Video  Experts  Report 
On  Radio  in  France  Today 

THE  RETREATING  German  army 
sabotaged  all  French  broadcasting 
stations  except  the  one  at  Limoges 
and  a  few  small  ones,  reducing  the 
overall  power  of  the  French  net- 
work from  about  3,000  kw  the  be- 
ginning of  last  August  to  about  115 
kw,  or  4%,  Pierre  Schaeffer  and 
Pierre  Garrigues  of  RadiodifFusion 
Francaise  told  a  press  conference 
in  New  York  last  Monday. 

When  the  German  retreat  began, 
the  French  radio  system  comprised 
11  stations  of  more  than  100  kw 
power,  12  stations  between  20  and 
100  kw,  and  13  low-powered  sta- 
tions. Before  it  ended  the  100  kw 
station  at  Limoge  and  a  few  small 
ones  were  all  that  were  left. 

Now  300  kw 

Improvised  installations  have 
raised  the  total  broadcasting  power 
to  about  300  kw,  but  lack  of  ma- 
terial and  of  transportation  makes 
rapid  restoration  of  French  broad- 
casting impossible  today,  according 
to  the  presentatives  of  the  French 
Government  broadcasting  opera- 
tion, which  today  controls  all  broad- 
casting in  France. 

Coming  to  the  United  States  to 
survey  American  radio  and  tele- 
vision, M.  Schaeffer,  in  charge  of 
French  broadcasting  services  since 
the  Liberation,  and  M.  Garrigues, 
chief  of  the  special  program  bu- 
reau for  French  television,  also  aim 
to  explore  all  means  for  establish- 
ing a  program  exchange  between 
this  country  and  France.  They 
brought  with  them  about  16  hours 
of  recordings,  including  documen- 
tary reports  of  the  liberation  of 
Paris,  some  unpublished  contem- 
porary French  music  and  a  number 
of  experimental  radio  montages. 
They  hope  to  record  a  number  of 
programs  during  their  stay  to  give 
the  French  public  an  idea  of  Ameri- 
can life  as  reported  by  Americans. 

Regarding  French  television,  M. 
Gai-rigues  reported  that  the  image 
of  the  1050-line  television,  as 
shown  in  laboratory  demonstra- 
tions, is  "beautiful,  just  like 
a  photograph".  Telecasts  from 
France's  only  video  station  at  the 
Eiffel  Tower  are  still  on  the  old 
450-line  standard,  he  said. 


WTAM  Realignment 

REALIGNMENT  of  the  promotion 
and  public  relations  departments 
of  WTAM  Cleveland  for  postwar 
expansion,  has  been  ordered  by  Ver- 
non H.  Pribble,  NBC  divisional 
manager.  Howard  Barton,  formerly 
of  the  advertising  firms,  McCann- 
Erickson,  New  York,  and  Fuller 
&  Smith  &  Ross,  Cleveland,  will 
be  in  charge  of  expansion  of  the 
public  relations  department.  At  the 
same  time  promotion  was  an- 
nounced of  two  veteran  WTAM 
employes;  H.  L.  Gallagher  to  the 
position  of  sales  manager  and  R. 
G.  Carter  as  assistant  sales  man- 
ager. 


DANIEL  W.  GELLERUP,  who  has 

been  with  the  Bureau  of  Ships,  U. 
S.  Navy,  since  August  1943,  will 
return  to  WTMJ-WMFM  Milwau- 
kee on  March  15  as  broadcast 
technical  supervisor.  He  will  be 
responsible  for  audio  operations, 
equipment  and  personnel  at  Radio 
City.  Phillip  B.  Laeser  will  con- 
tinue responsible  for  FM  and  tele- 
vision transmitters  and  develop- 
ment operations  as  FM-television 
engineering  supervisor.  William 
Hebel  will  continue  as  WTMJ 
transmitter  supervisor. 


Presto  Identification 
Response  Is  Favorable 

PRESTO  Recording  Corp.,  New 
York,  has  received  favorable  re- 
sponse from  four  out  of  every  five 
stations  to  its  proposal  that  Presto 
transcriptions  be  credited  as  such 
on  the  air.  Responding  to  a  letter 
sent  to  all  stations  of  5,000  w  or 
more,  300-400  outlets  to  date  have 
indicated  acceptance. 

The  plan  would  not  be  put  into 
operation  on  a  national  basis  until 
normal  production  has  been  re- 
sumed. In  the  meantime.  Presto 
plans  to  introduce  the  credits  in 
several  of  the  major  markets,  in- 
cluding Chicago,  Detroit,  Holly- 
wood, San  Francisco  and  Washing- 
ton. In  New  York,  the  credits  have 
been  on  the  air  for  the  last 
four  weeks  on  WHN,  under  a  con- 
tract calling  for  12  mentions  daily. 
Presto  is  considering  the  possibility 
of  arranging  dealer  tie-ins,  vnih. 
dealers  co-sponsoring  the  credits, 
including  mention  of  their  own 
stores.  Agency  is  M.  H.  Hackett  & 
Co. 


TO  UTILIZE  manpower  more  effi- 
ciently, KSRO  Santa  Rosa,  Cal.,  has 
completely  remodeled  its  transmitter 
building,  installiug  sound-proofing  and 
separate  ventilating  systems  for  the 
operating  room  and  transmitter. 


DOING  A  (^^"~N 

DOUBLE 

JOB  (J^teo 


■(4441 


TWIN  FALLS  •  IDAHO 
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LARGEST  METROPOLITAN  EVENING  AUDIENCE  OF  ANY 
NEW  YORK  INDEPENDENT  STATION  . .  . 

BETWEEN  the  Hooper  Hours  of  7:30  and  10:00  p.m.,  Monday  through  Saturday, 
Alan  Courtney's  fast  moving,  recorded  "1280  Club"  program  delivers  the 
largest  average  audience  listening  to  any  New  York  Independent  station  .  .  .  and 
at  the  lowest  cost  per  listener.  The  Big  Town's  popular  disc  jockey  has  developed 
a  diversified,  musical  show,  packed  with  special  features  and  with  extraordinary  listener 
appeal  ...  an  appeal  that  resulted  in  a  25%  audience  increase  in  1944  over  the  previous 
year.  A  limited  number  of  participating  periods  are  available,  three  or  six  nights  a  week. 

Ralph  N.  Well,  General  Manager  *  John  E.  Pearson  Co.,  Nat'l  Rep. 


NewYorkj^wol 

NAB  Recommendations  for  Handling  News 


IN  THE  LIGHT  of  the  industry's 
obligation  to  the  public  is  every 
type  of  business  acceptable  for 
sponsoring  the  news  ? 

It  is  our  belief,  that  to  a  greatei- 
extent  than  is  the  case  with  any 
other  type  of  radio  program,  the 
type  of  sponsorship  must  be  given 
careful  consideration.  What  might 
be  acceptable  sponsorship  for  one 
type  of  program  might  very  well 
be  questionable  sponsorship  for  a 
news  pi'ogram. 

It  is  suggested  in  all  sincerity 
that  the  type  of  sponsorship  of 
news  programs  be  determined  with 
the  same  judgment  of  good  taste 
and  seriousness  which  governs  the 
prepai-ation  and  presentation  of 
the  news  itself. 

Copy,  and  Length  of  Commercials 

It  is  felt  that  better  overall  serv- 
ice would  result  if  commercial  copy 
of  news  programs  would  "flow" 
like  news  copy,  itself.  It  should  be 
prepared  in  a  simple,  clear,  con- 
cise and  straightforward  manner 
to  match  good  news  writing.  The 


Committee  Proposes  Standard  Policies 
For  Dealing  With  Sponsored  Programs 

PRINTED  HEREWITH,  in  full,  are  the  recommendations  of  the  NAB 
News  Committee  for  the  handling  of  sponsored  news  programs.  The  rec- 
ommendations have  been  presented  to  the  NAB  Board  of  Directors  for 
adoption.  They  were  prepared  by  the  following  members  of  the  Com- 
mittee: Karl  Koerper,  KMBC,  chairman;  William  Brooks,  NBC  New 
York;  H.  K.  Carpenter,  WHK  Cleveland;  Rex  G.  Howell,  KFXJ  Grand 
Junction;  L.  Spencer  Mitchell,  WDAE  Tampa;  E.  R.  Vadebonoeur, 
WSYR  Syracuse;  Paul  White,  CBS  New  York. 

In  a  letter  accompanying  the  recommendations,  Mr.  Koerper  said 
in  part:  "The  statement  ...  is  admittedly  one  which  fails  to  go  to 
the  roots  of  the  matter.  The  'roots'  are  whether  it  is  in  the  public  interest 
to  deny  broadcast  facilities  to  all  sellers  and/or  manufacturers  of  patent 
medicines,  to  the  most  obnoxious  or  to  none  at  all.  ...  Of  this  we  are 
certain:  If  the  industry  fails  to  judge  the  type  of  sponsorship  of  news 
programs  with  the  same  considerations  of  good  taste  and  seriousness 
which  govern  the  preparation  and  presentation  of  the  news,  the  public 
in  due  course,  will  take  matters  in  its  own  hands." 


commercial  message  should  be  live 
copy;  the  use  of  the  transcribed 
musical  jingle  and  other  novelty 
types  should  be  discouraged  with 
the  idea  of  ultimate  elimination. 
Length  of  the  commercial  in  news 


programs  should  be  severely  lim- 
ited with  particular  attention  given 
to  shortening  the  opening.  After 
specifying  limitations  in  the  NAB 
Code  (April  28,  1943),  the  Code 
Committee  recommended  "further 


Power  is  a  mighty  force  . . .  pro- 
vided it  is  applied  in  the  right 
direction.  The  right  direction  is  "The  Magic  Circle" 
-a  radius  of  50  miles  from  Greensboro  that  includes 
more  people,  payroll  and  produce  than  any  other  similar 
area  in  the  South.  We  offer  you  this  POWER...  5000 
Watts  for  really  magical  results  from  this  "Magic  Circle". 


EDNEY    RIDGE.  DIRECTOR 


WBIG 


GREENS 


restrictions  by  individual  stations" 
so  far  as  five-minute  news  pro- 
grams were  concerned.  This  policy 
is  endorsed  by  the  News  Commit- 
tee with  "further  restrictions"  ap- 
plying to  news  programs  of  five, 
10  and  15  minutes  in  length.  Short 
commercials  build  good  will  for  both 
sponsor  and  station. 

Simply  as  a  guide  it  is  suggested 
that  stations  think  in  terms  of  a 
maximum  of  150  and  250  words  of 
commercial,  respectively,  for  five 
and  10-minute  news  programs, 
these  figures  to  include  open  and 
close. 

Stations  which  may  sell  three 
one-minute  commercials  to  three 
different  sponsors,  in  an  "unspon- 
sored"  five-minute  news  program, 
are  violating  the  NAB  Code  as 
amended  April  28,  1943.  Such  prac- 
tice is  also  inconsistent  with  News 
Committee  recommendations.  On 
five-minute  shows  a  short  open  and 
close  is  an  ideal  arrangement. 

Sponsor's  Message 

Commercial  sponsor  identifica- 
tion and  the  commercial  message 
should  in  no  way  be  made  an  in- 
tegral part  of  the  news.  Sponsor 
message  should  not  use  tie-ins  with 
news  copy  or  other  artificial  devices 
to  attract  listeners'  attention. 

The  use  of  a  separate  announcer 
is  helpful  when  commercials  are 
given.  This  is  not  considered  man- 
datory as  long  as  a  clear-cut  iden- 
tification of  the  commercial  seg- 
ment of  the  broadcast  is  given. 

Commercials  in  News  Programs 

In  common  practice  there  are 
variations,  predicated  on  local  con- 
ditions, as  to  whether  news  com- 
mercials are  given  before,  after  or 
within  newscasts.  The  manner  in 
which  the  commercial  is  placed  is 
more  important  than  mere  mech- 
anical arrangement.  The  position 
of  a  commercial  with  respect  to 
its  proximity  to  certain  subject 
matter  of  the  news  is  of  utmost 
importance,  particularly  in  war- 
time. 

When  placed  within  the  news- 
cast, the  commercial  may  be  de- 
livered at  the  conclusion  of  any 
item,  but  there  should  always  be  a 
clean  cut  line  of  demarcation  be- 
tween the  news  and  commercial 
copy.  An  individual  news  story 
should  never  be  interrupted  for  the 
sponsor's  message.  It  is  equally  im- 
portant to  guard  against  improper 
placement  from  the  standpoint  of 
the  nature  of  the  news  immediately 
preceding  the  commercial.  For  ex- 
ample: the  commercial  should  not 
immediately  follow  reports  of 
casualties,  ship  sinkings,  domestic 
disasters,  etc. 

The  number  of  stations  reporting 
elimination  of  middle  commercials 
is  increasing.  A  station  which  em- 
barked on  such  a  policy  reports  that 
its  news  sponsors  are  now  adhering 
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On  time  with  the  right  time — in  the 
offices  of  time  buyers  from  coast- 
to-coast — that^s  one  reason  Weed  & 
Company  keeps  a  steady  flow  of 
signed  contracts  in  the  mail  of 
Weed-represented  stations. 


With  time  as  its  full-time  business. 
Weed  &  Company  loses  no  time  in 
keeping  "Nationally  Represented 
by  Weed  &  Company"  a  letterhead 
that  means  "time  will  sell"— when 
handled  through  Weed. 


WEED  AND  COMPANY  ' 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK   .   BOSTON   •   CHICAGO   -   DETROIT   -    SAN  FRANCISCO   •  HOLLYWOOD^ 
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to  this  plan  and  are  finding  it  com- 
pletely successful. 

Commentators,  News  Analysts 

Describing  staff  announcers  and 
other  personnel  as  "commentators" 
or  "news  analysts",  unless  such  an- 
nouncers or  other  personnel  are,  in 
fact,  qualified  to  write  and  deliver 
legitimate  news  commentaries  or 
analyses,  should  be  eliminated.  Long 
continued,  such  practice  would  tend 
to  break  down  the  public's  con- 
fidence in  the  integrity  of  news 
broadcasts. 

It  is  urged  that  all  prepared 
commentaries,  analyses  or  other 
news  features,  furnished  by  news 
wires  or  other  sources,  be  unmistak- 
ably identified  as  to  source,  as  a 
simple  matter  of  honesty  and  infor- 
mation. For  example:  "Here  is  John 
Smith  with  a  news  commentary  by 
Global  News."  The  News  Com- 
mittee urges  credits  so  full  and 
frank  that  there  can  be  no  doubt 
as  to  whether  a  commentary  or 
analysis  is  actually  written  by  the 
speaker,  or  whether  it  is  prepared 
by  some  other  plainly  identified 
source  and  merely  delivered  by  him. 
Identification  of  Sources 

In  peace  or  war  it  is  indispensa- 
ble to  accuracy  and  clarity  to  iden- 
tify fully  the  source  of  all  news 
(particularly  unconfirmed  reports) 
even  at  the  expense  of  a  few  extra 
v\rords.  For  example:  "The  Russian 
armies  today  reached  a  point  150 
miles  from  Berlin,  the  Berlin  Ra- 
dio announced  this  afternoon  in  a 
broadcast  which  has  not  been  con- 
firmed by  Moscow." 

Identification  should  always  be 
specific  and  complete  since  this  very 
identification  of  the  source  may  be 
a  major  factor  in  evaluating  the 
news  it  gives  out.  (Although  most 
stations  and  the  networks  already 
follow  the  above  principles,  there 
are  some  stations  which  in  the  past 
have  not  exercised  care  in  these  re- 
spects, and  it  is  to  them  that  these 
recommendations  are  directed.) 

News  Editor  Sole  Judge 

The  NAB  News  Committee  re- 
affirms the  principle  of  presenting 
as  completely  as  possible,  within 
the  time  limitations  of  news  broad- 
casts, an  unbiased  and  factual  ac- 
count of  events  as  they  occur  in  the 
world,  in  the  nation  and  in  the  lo- 
cality of  the  station  originating 
the  news  program.  In  order  to  in- 
sure an  accurate  and  impartial 
presentation  of  news,  station  man- 
agement must  exercise  unusual  care 
in  the  selection  of  a  radio  news 
editor.  He  must  be  competent  and 
capable  of  accepting  full  respon- 
sibility for  the  content  of  all  news 
programs  and  such  content  must 
continue  to  be  based  entirely  on 
his  judgment,  without  interference 
by  sponsor  or  any  outside  agent. 
Continued  vigilance  against  any  re- 
laxation of  this  policy  is  urged. 
Expansion  of  News  Service 

From  the  standpoint  of  local  news 
reporting,  it  is  recommended  that 
stations  study  the  possibility  of 
their  coverage  in  this  field.  Un- 
doubtedly local  material  will  form 


Air  Sales 

TRANSPORTATION  trials 
and  tribulations  are  not 
troublesome  for  Charlie 
Compton,  salesman  of  George 
P.  Hollingbery  Co.,  Chicago 
rep.,  who  trial-fiew  his  own 
plane  to  call  on  an  Indianap- 
olis agency  last  week.  Trip 
proved  so  successful  that 
Charlie  plans  to  make  all  his 
future  business  jaunts  by 
flying  his  personal  plane. 


Battle  Area  Service 

PRESS  WIRELESS  Inc.,  is  now 
transmitting  radiophotos  from  the 
European  battle  area  over  one  of 
its  400  w  mobile  transmitters, 
which  also  carries  radio  telegraph 
and  radiotelephone  service,  it  was 
announced  last  week.  According  to 
Press  Wireless,  this  is  the  first 
time  trans-Atlantic  radiophotoserv- 
ice  has  been  available  from  a  battle 
area  over  a"  commercial  400-watt 
transmitter. 


Coffee  Campaign 

PAN-AMERICAN  COFFEE  BU- 
REAU, New  York,  has  resumed 
spot  radio,  in  its  institutional  cam- 
paign for  coffee,  with  45  stations. 
Continuing  promotion  of  "coffee  as 
the  ail-American  drink"  with  edu- 
cational theme  based  on  coffee- 
making  methods,  schedule  is  com- 
prised mainly  of  participations  on 
home  economics  programs.  Drive 
started  Feb.  19  for  13  vsreeks,  and 
is  expected  to  continue  through 
the  summer. 


AP  for  India 

RADIO  stations  and  newspapers  in 
India  will  be  served  by  the  Asso- 
ciated Press  it  has  been  announced 
by  AP  New  York  offices.  The  serv- 
ice will  be  wirelessed  from  London 
to  Bombay  where  it  will  be  dis- 
tributed by  Indian  telegraph.  The 
report  averages  4,000  words  dail:? 
and  vvill  be  expanded  as  required. 
Preston  Grover  is  chief  of  bureau 
for  India  and  China. 


SCREEN  VERSION  of  NBC  People 
Are  Funny,  will  be  produced  by  Pine- 
Thomas  Production. 

an  ever-increasing  part  of  news 
broadcasts  after  the  war.  Oppori 
tunities  for  added  public  service 
are  manifold  in  this  phase  of  news 
reporting. 


CARRYING  ALL  CBS  MAJOR  PROGRAMS 
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...WMAQ  at  11:00  PM 

The  Bond  Clothes  Company,  manufacturers  and 
retailers  of  popular  priced  clothes,  wanted  to 
reach  the  vast  Chicagoland  market  with  a  mes- 
sage about  the  value  and  quality  of  their  wearing 
apparel.  They  wanted  to  reach  the  2,855,700  fam- 
ilies in  this  area  who  spend  over  $3,500,000,000 
annually. 

Bond  Clothes,  being  astute  advertisers,  checked 
the  listening  habits  of  the  late  evening  radio 
audience  to  discover  what  station  would  give 
them  the  largest  possible  audience.  The  result — 
WMAQ — the  Chicago  station  most  people  listen 
to  most.  Bond  sponsors  Don  Elder  with  up-to- 
the-minute  news  from  11:00  to  11:15  at  night, 
Monday  tlu*ough  Sunday. 

WMAQ — morning,  noon  and  night — reaches 
the  people  who  listen  and  buy.  Information  con- 
cerning time  availabilities  furnished  upon  request. 


The  Chicago  sfofion  most  people  listen  to  most 


670  ON  YOUR  DIAL 


Uncertainty  over  the  postwar  course  of  Television 
has  been  swept  away  by  the  recent  decision  of  the 
Federal  Communications  Commission.  A  great  new 
merchandising  medium  now  waits  only  for  the 
green  light  of  Viaory. 

Alert  advertisers  and  advertising  agencies  are  ex- 
ploring Television's  mass  sales  potential  now 
through  experimental  commercial  programs  ...  are 
acquiring  skill,  subtlety  and  showmanship  in  the 
use  of  visual  appeals  to  small  home  groups. 

ALIEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  PLANT, 
2  MAIN  AVENUE,  PASSAIC,  NEW  JERSEY.  TELEVISION  STUDIOS  AND 
STATION  WABD,  515  MADISON  AVENUE,  NEW  YORK  22,  NEW  YORK 


For  the  past  two  years,  DuMont's  pioneer  television 
station,  WABD  New  York,  has  shared  its  facilities 
and  experience  without  charge.  Experimentation 
today,  in  consequence,  is  inexpensive.  After  the  war, 
rate  cards  as  well  as  charges  for  rehearsal  periods 
will  be  the  usual  thing.  While  Television  marks 
time,  you  have  a  once-in-a-lifetime  opportunity. 

A  visit  to  Station  WABD  is  an  excellent  way  to 
begin.  Why  not  telephone  our  Guest  Relations 
Department  for  an  appointment. 

 Copyright  1945,  Allen  B.  DuMont  laborgtories.  Inc. 


TELEVISION 

S  T  A  T  I  Q  ,N..*  W  A  R  D 
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Brooks  Hopes  for  Peace  Meet  Coverage 
Like  That  on  ^44  Political  Conventions 


"I  HOPE  that  NBC  can  cover  the 
peace  conference,  when  it  occurs, 
in  much  the  same  way  as  we  cov- 
ered the  1944  political  conventions," 
William  F.  Brooks,  NBC's  director 
of  news  and  special  events,  said 
last  week  upon  his  return  from  a 
five-week  tour  of  the  Western 
Front. 

First  network  news  chief  to  visit 
the  European  as  well  as  the  Pa- 
cific battle  area,  Mr.  Brooks  lauded 
the  tremendous  job  the  U.  S.  Army 
and  commercial  radio  interests  have 
done.  "I  found  deep  appreciation 
on  the  part  of  every  Army  officer  to 
whom  I  talked,"  he  said. 

Talked  to  Generals 

Visiting  most  of  the  fighting 
fronts  of  France  and  Belgium  as 
well  as  London  and  Paris,  Mr. 
Brooks  conferred  on  radio  prob- 
lems with  Generals  George  Patton, 
Omar  N.  Bradley,  Jacob  N.  Devers, 
Carl  Spaatz,  Tristram  Tupper  and 
Frank  U.  Allen;  also  with  Navy 
Captain  Harry  Butcher,  former 
CBS  vice-president  who  is  now  aide 
to  General  Dwight  D.  Eisenhower. 

Mr.  Brooks'  escort  was  Lt.  Col. 
Howard  Nussbaum,  former  mem- 
ber of  NBC's  production  staff.  At 
Radio  Luxembourg,  where  he  cut 
his  broadcast  to  NBC  a  minute 
short  when  bombs  began  falling 
around  the  studio,  he  met  William 
Burke  (Skeets)  Miller,  formerly 
manager  of  NBC's  public  service 
department,  now  in  charge  of  for- 
eign language  propaganda  broad- 
casts to  Germany  and  Austria  for 
Radio  Luxembourg. 

Meets  Radio  People 

Other  radio  people  he  met  in- 
cluded Capt.  Robert  Hibbard,  for- 
merly of  WGN  Chicago,  now  in 
charge  of  the  military  transmitter 
of  the  Third  Army  Group,  and 
Maj.  James  T.  Quirk,  previously 
of  WFIL  Philadelphia  and  cur- 
rently public  relations  radio  officer 
of  the  Third  Army  Group. 

While  in  London,  Mr.  Brooks 
conferred  with  Brendan  Bracken, 
British  Minister  of  Information, 
and  W.  J.  Haley,  director  general 
of  the  BBC. 

NBC's  London  office,  headed  by 
Stanley  Richardson,  is  moving  into 
a  building  recently  leased  by  RCA 
at  43  Berkeley  Square,  Mr.  Brooks 
reported.  Chester  Morrison,  who 
has  been  in  Paris,  has  been  trans- 
ferred   to    London    and  Edwin 


Cupid  Gets  Break 

TRANSFER  of  NBC  Cor- 
respondent Chester  Morrison 
from  Paris  to  London  re- 
unites him  with  his  English 
bride  for  the  first  time  since 
their  wedding  day,  about  a 
year  ago  in  Cairo.  A  few 
hours  after  the  ceremony 
Morrison  received  instruc- 
tions to  go  immediately  to  Al- 
giers and  the  couple  has  been 
separated  ever  since. 


Haaker  from  London  to  the  Sixth 
Army. 

Other  changes  in  the  European 
Theatre  include  transfer  of  Paul 
Archinard  from  Bern,  Switzerland, 
to  head  the  network's  Paris  office 
in  the  Hotel  Scribe,  and  the  ap- 
pointment of  Tom  Hawkins,  for- 
merly of  AP,  to  succeed  him  in 
Bern.  Roy  Porter,  former  NBC  cor- 
respondent in  Chungking,  will  join 
the  Paris  staff,  where  John  Mor- 
risey,  NBC  engineer,  is  also  sta- 
tioned. John  MacVane  will  be  with 
the  U.  S.  First  Army  and  David 
Anderson  continues  to  cover  the 
Ninth  Army.  Bjorn  Bjornson  also 
continues  to  broadcast  for  NBC 
from  Stockholm. 

George  Thomas  Folster,  who  cov- 
ered the  Luzon  campaign  for  NBC, 
is  returning  home  and  Merrill 
Mueller,  who  covered  SHAEF  for 
NBC,  is  going  into  the  Pacific  area. 


Kraft  Advertising  Plan 
Will   Emphasize  Radio 

RADIO  commercials  will  be  closely 


^^^^ 


integrated  with  magazine  and  news- 
paper copy  for  maximum  advertis- 
ing impact  in  Kraft  Cheese  Com- 
pany's plans  for 
its  25th  consecu- 
tive year  of  na- 
t  i  o  n  a  1  adver- 
tising, it  was  an- 
nounced last  week 
by  John  H.  Piatt, 
Kraft  director  of 
advertising  and 
public  relations. 

Advertising  for 
Kraft's  food  prod- 
ucts will  have  a 
threefold  purpose:  to  continue  sale 
of  available  products  to  civilian  con- 
sumers, to  hold  company's  valued 
trade  and  consumer  franchise,  and 
to  cooperate  with  the  government 
in  war  drives.  Additional  radio  pro- 
motion is  planned  later  in  the  year 
for  Kraft  Mustards,  featured  re- 
cently in  "tag  spots"  on  Kraft  Mu- 
sic Hall  and  The  Great  Gildersleeve 
programs.  J.  Walter  Thompson  Co. 
and  Needham,  Louis  and  Brorby, 
Chicago,  are  agencies  for  Kraft. 


Mr.  Piatt 


Provincial  Plan 

PROVINCIAL  government  of  Que- 
bec, through  a  bill  introduced  by 
Premier  M.  Duplessis,  plans  to  cre- 
ate a  provincial  broadcasting  sys- 
tem, it  was  learned  last  week.  It  is 
understood  that  the  proposed  move 
results  from  a  complaint  by  Pre- 
mier Duplessis  that  the  CBC  would 
not  allow  him  to  broadcast.  A  simi- 
lar attempt  to  set  up  a  provincial 
broadcasting  system,  outside  Otta- 
wa's jurisdiction,  was  tried  many 
years  ago  by  the  government  of 
former  Premier  L.  A.  Tashereau, 
but  was  ruled  ultra-vires  of  pro- 
vincial jurisdiction  by  the  Privy 
Council  at  London,  England. 


AN  INVITATION  to  hold  the  1946 
convention  of  the  Canadian  Assn. 
of  Broadcasters  at  Winnipeg,  was 
made  to  the  CAB  board  of  directors 
following  the  Quebec  convention,  by 
Gerry  Gaetz,  manager  of  CKRC  Win- 
nipeg. 


There's  a  bright  side  to  today's  prices  for  ham,  bacon 
and  chops.  It's  creating  a  whale  of  an  eager  market  for 
your  product  in  the  WIBW  area.  Predominantly  agricul- 
tural, our  listeners  are  raising  and  selling  hogs  by  the  train- 
load. 

WIBW  BRINGS  HOME  THE  BACON 

Whether  that  "bacon"  be  sales,  distribution,  mail  response, 
or  product  preference,  WIBW  can  be  counted  on  to  bring 
it  home  for  its  advertisers — just  like  it  has  been  doing  for 
almost  two  decades.  Here's  why!  WIBW  is  the  dominating 
mass-circulation  medium  for  Kansas  and  adjoining  states. 


!         WW     *  "   WW                ^^^^                  COLUMBUS  OUT 

LET    FOR  KANSAS 

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW   rORK             CHICAGO              KANSAS  CITY              SAN  FH 
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on  NBC 


the  Beg\n« 


SEPTEMBER  27,  1938 

Pepsodent  launched  a  new  program 
on  55  NBC  stations,  coast  to  coast. 
The  star  was  Bob  Hope,  a  personable 
young  entertainer  with  a  solid  background 
of  stage  and  radio  experience. 

OCTOBER  II,  1938 

The  new  Bob  Hope  Show  received 

an  opening  Hooper  Rating  of  13.3— 

not  bad  for  a  new  star  in  a  new  program. 

AUDIENCE— 1938 

During  his  first  season  on  the  air. 
Bob  Hope  reached  an  estimated  weekly 
audience  of  3,000,000  families. 


►  The  moral  of  these  figures  is  that  Hope 
grew  up  on  NBC.  In  six  short  years- 
all  under  the  astute  sponsorship  of  the 
Pepsodent  Company— Hope  grew  from  a 
moderately  well-known  performer  to  one 


of  the  world's  greatest  entertainers  and 
favorite  personality  of  millions.  Here 
is  striking  proof  that  good  programs 
have  a  better  chance  of  catching  on  and 
becoming  great  programs  when  they  are 


{The  Story  of  Bob  Hope)  no.  1  OF  A  SERIES 


Bob  Hope  is  heard  on  126  NBC  stations, 
coast  to  coast,  Maine  to  Mexico,  and  short- 
waved  to  American  troops  all  over  the  world, 

FEBRUARY  19,  1944 

The  Bob  Hope  Program  hit  an  all-time 
peak  Hooper  rating  of  40.9— the 
highest  Hooper  rating  ever  earned 
by  a  half-hour  program. 

OCTOBER,  1944— JANUARY,  1945 

Bob  Hope  earned  an  average  rating 
of  31.0— the  highest  Hooper-rated 
program  on  the  air. 

AUDIENCE— 1945 

Today,  Bob  Hope  reaches  an  estimated 
weekly  audience  of  11,000,000  families. 


heard  on  NBC.  A  man  is  known  by  the 
company  he  keeps.  NBC  gives  its  pro- 
grams the  best  in  radio:  the  finest  net- 
work facilities— identification  with  the 
greatest  shows  on  the  air— and  the 


greatest  Hstening  audience  in  the  world. 

It  stands  to  reason  that  a  good  show, 
given  these  NBC  facilities  and  associa- 
tion, has  every  chance  to  grow  into  a 
great  show— an  NBC  show. 


National  Broadcasting  Company 


America's  Number  1  Network 


AFM  Taking  NABET  Fight  to  Courts 


Net    Letters  Constitute 
Contracts,  Declares 
Petrillo  Counsel 

THE  AMERICAN  Federation  of 
Musicians,  through  its  counsel,  Jo- 
seph A.  Padway,  told  the  National 
Labor  Relations  Board  last  week 
that  it  will  exhaust  every  remedy 
it  can  find  through  the  courts  to 
•'upset  the  certification  of  NABET" 
as  the  bargaining  unit  for  platter- 
turners  regardless  of  any  order  the 
Board  may  issue. 

During  brief  but  at  times  heated 
oral  arguments  on  the  complaint 
case  instituted  by  the  Board 
against  the  NBC  and  Blue  Net- 
works for  refusal  to  bargain  with 
NABET,  Mr.  Padway  insisted  the 
networks  had  given  contracts  for 
platter-turning  functions  to  AFM 
and  that  letters  agreeing  to  the 


AFM  demand  for  this  work  have 
the  legal  status  of  contracts. 

An  emphatic  position  on  pres- 
sures applied  by  James  C.  Petrillo, 
AFM  president,  against  the  net- 
works to  prevent  them  from  recog- 
nizing the  NLRB  certification  of 
NABET  was  taken  by  Franklin 
Wood,  who  appeared  as  counsel  for 
the  Blue.  Mr.  Wood  advised  the 
Board  that  unless  the  NLRB  deter; 
mination  of  jurisdiction  is  made  to 
stick  the  networks  would  be  subject 
to  "the  undiluted  economic  force  of 
one  of  the  parties." 

Clash  Over  Commitments 

Answering  the  charge  made  by 
AFM  that  NABET  is  a  company- 
dominated  union,  which  is  being  in- 
vestigated by  the  NLRB  regional 
office  in  New  York,  Mr.  Wood  said: 
"We  see  no  basis  for  the  contention 
that  NABET  is  company-dominat- 


ed". In  reply  to  a  question  by  Dr. 
Harry  A.  Millis,  chairman  of  the 
Board,  as  to  whether  threats  had 
bean  made  against  the  Blue,  he 
declared :  "An  open  threat  has  been 
made  and  at  least  one  overt  threat 
made  against  NBC  which  indicated 
the  procedure  which  would  be  used 
against  the  Blue".  Mr.  Wood  was 
referring  to  a  threat  made  Dec.  1 
by  the  Hollywood  AFM  local  to 
withdraw  musicians  from  the  Jack 
Benny  program  following  the  cer- 
tification by  the  NLRB  of  NABET 
as  the  bargaining  unit  for  platter- 
turners  [Broadcasting,  Dec.  11, 
Feb.  5]. 

A  clash  over  commitments  made 
by  Mr.  Padway  when  proceedings 
were  held  last  year  before  the 
Board  to  determine  whether  the 
technicians  or  musicians  should 
have  jurisdiction  over  platter-turn- 
ers developed  during  the  hearing. 


Coverage 
I 


in  Philadelphia 


Pattern  broadcasting 


OVER 

covers  the  Philadelphia 
market  at  lowest  cost 


WDAS  covers  the  largest 
cross-section  of  the  buying  public  in  the 
Philadelphia  area  ...of  lowest  cost. 
Ask  Philadelphia's  Outstanding 
Full-Time  Independent  Station 
about  a  package  of  spots 
that  will  cover 
your  market. 


With  "Coverage    like  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly. 


Ike's  Loves 

H.  V.  KALTENBORN'S 
Spanish  almost  created  an  in- 
ternational upset  during  a  re- 
cent broadcast  from  Mexico 
City,  where  the  Inter-Ameri- 
can Conference  was  being- 
held.  The  NBC'  commentator 
meant  to  say,  in  Spanish, 
"Eisenhower  loves  the  French 
people,"  but  he  said  instead — 
"Eisenhower  loves  the  French 
girls." 


Martin  F.  O'Donoghue,  NABET 
counsel,  reminded  the  Board  that 
Mr.  Padway  had  pledged  compli- 
ance with  whatever  decision  was 
made  and  that  AFM  would  not 
strike. 

"The  very  issue  in  this  proceed- 
ing has  been  decided  by  the  courts 
in  the  Star  Publishing  Co.  case", 
he  said,  "in  which  the  court  de- 
clared that  'the  uncontrollable 
power  of  a  labor  union'  could  not 
be  used  to  set  aside  an  order  of 
the  Board  or  of  the  courts".  He  con- 
tended also  that  the  letters  which 
Mr.  Padway  regarded  as  contracts 
were  not  introduced  into  the  cer- 
tification hearings  as  evidence  and 
that  Mr.  Padway  had  entered  into 
a  stipulation  with  the  networks 
that  NABET  could  be  certified  as 
the  bargaining  agent  if  the  Board 
agreed  the  platter-turner  unit 
should  be  set  up  on  a  network 
basis. 

Calls  Letters  Contracts 

He  denied  that  the  letters  were 
ever  regarded  as  contracts  in  the 
certification  case.  "The  only  issue 
in  the  case",  he  said,  "is  the  un- 
lawful threat  of  economic  reprisal 
by  the  musicians  against  the  net- 
works to  justify  the  refusal  to  bar- 
gain." 

Mr.  Padway  vehemently  denied 
he  had  ever  told  the  Board  his 
client  would  abide  by  the  deter- 
minations of  the  Board  and  de- 
clared that  all  through  the  pro- 
ceedings it  had  been  in  his  mind 
to  attempt  to  win  his  case  before 
the  Board  but  to  appeal  to  the 
courts  if  the  Board  ruled  against 
him. 

"All  we  ask  is  that  the  Board 
perform  its  functions",  he  said. 
"If  we  win  we  shall  be  happy;  if 
we  lose  we  shall  go  to  the  courts". 

Mr.  Padway  asserted  he  had 
never  admitted  the  letters  were  not 
contracts.  "These  contracts  are  as 
binding  and  as  conclusive  as  any 
contracts  which  are  bound  and 
sealed",  he  said.  "Our  whole  case 
was  based  on  the  letters.  We  chal- 
lenged the  unit  on  the  basis  of  these 
letters. 

"Let's  not  make  light  of  those 
contracts",  he  continued.  "They 
were  contracts.  They  constitute  the 
primary  fact  upon  which  we  claim 
the  work.  If  the  Board  finds  other- 
wise, I  say  the  Board  is  in  error". 

Mr.  O'Donoghue  immediately 
arose  to  challenge  Mr.  Padway. 
"I  repeat",  he  said,  "Mr.  Padway 
did  not  introduce  the  letters  as  con- 
tracts in  the  certification  proceed- 
ings. Further,  throughout  the  hear- 
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ing  it  was  brought  out  that  the  net- 
works had  never  bargained  with 
the  musicians  on  a  nationwide  scale. 
The  letters  were  introduced  to  sup- 
port the  demand  for  network  units. 

"And  as  for  Mr.  Padway's  claim 
that  he  had  never  told  the  Board 
he  would  abide  by  its  decision,  let 
me  quote  from  pages  45,  46  of  the 
transcript  of  the  oral  argument  in 
the  certification  case.  .  .  ."  Mr. 
O'Donoghue  then  read  from  Mr. 
Padway's  testimony  Nov.  9,  1944  as 
follows : 

"Mr.  Padway  (replying  to  ques- 
tion by  John  M.  Houston,  member 
of  the  Board) :  We  haven't  threat- 
ened any  strike  to  management  at 
all.  I  don't  know  what  would  have 
happened.  They  [NABET]  threat- 
ened to  strike  and  the  moment  they 
threatened  to  strike  the  WLB  said: 
'We  don't  want  any  strike'.  We 
didn't  intend  to  and  we  were  not 
threatening  one.  And  we  wouldn't 
strike.  And  regardless  of  how  this 
case  comes  out  we  wouldn't  strike, 
not  at  least  while  our  pledge  is  in 
force  and  effect.  Mr.  Petrillo 
wouldn't  do  it  and  it  won't  be  done. 
That  is  the  situation.  .  .  ." 

Didn't  Mention  Issues 

At  the  outset  of  the  hearing,  Mr. 
Padway  asked  that  the  Board  delay 
its  decision  on  the  unfair  labor 
practice  charge  against  the  net- 
works until  the  Board  has  ruled 
on  the  8(2)  charge  (company  dom- 
ination) which  the  AFM  filed  with 
the  regional  NLRB.  It  is  under- 
stood that  the  AFM  charge  against 
NABET  is  based  largely  on  the  fact 
that  the  union  is  an  outgrowth  of 
the  Assn.  of  Technical  Employes, 
its  predecessor  organization,  which 
is  alleged  to  have  been  a  company 
union. 

The  Board  was  told  by  Joseph 
A.  McDonald,  formerly  counsel  for 
NBC  and  now  with  the  Blue,  that 
the  agreement  of  Jan.  24,  1944 
granting  NBC  platter-turner  func- 
tions to  the  AFM  made  no  mention 
of  the  jurisdictional  issues  involved 
but  he  asserted  "it  was  implied" 
that  the  granting  of  the  demand 
was  subject  to  determination  of 
jurisdiction  by  the  NLRB. 

C.  F.  Detmar  Jr.,  of  the  RCA 
law   department,   said   NBC  was 
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HER  FRIENDLY  ADVICE, 
WIT  AND  HUMOR,  KEEP 
WOMEN  TUNED  TO.... 

WC  K  Y 


INCENTIVE  FUND 
WFIL  Urges  Program  Idea 
Creation  by  Employes — 


TO  EXPLOIT  the  source  and  talent 
for  program  ideas  often  lying  dor- 
mant within  a  station's  various 
departments,  WFIL  Philadelphia 
has  created  a  special  "incentive 
fund"  for  the  purpose  of  buying 
program  ideas  from  staff  members. 

Under  the  plan  a  complete  show 
is  prepared  for  audition  and  placed 
in  the  hands  of  the  sales  depart- 
ment. The  originator  of  the  idea 
may  further  work  in  merchandis- 
ing the  program  among  agencies 
or  following  any  lead  of  which  he 
knows.  If  he  completes  a  sale  he 
receives  a  special  commission  in 
addition  to  the  compensation  for 
the  idea.  The  "incentive  fund"  does 
not  increase  program  costs  to  the 
prospective  sponsor. 


British  Radio  Council 

THE  Radio  Industry  Council,  a 
new  central  organization  for  the 
British  radio  industry  has  been 
formed  by  the  federation  of  four 
independent  units  in  the  radio  and 
electronics  field.  The  four  organiza- 
tions which  now  form  the  Council 
are :  Radio  Communications  &  Elec- 
tronic Engineering  Assn.,  the  Ra- 
dio Component  Mfrs.  Assn.,  the 
British  Radio  Valve  Mfrs.  Assn., 
and  the  British  Radio  Equipment 
Mfrs.  Assn.  The  four  will  now  co- 
ordinate their  activities. 


willing  to  abide  by  the  decision  of 
the  Board. 

It  is  expected  the  Boai'd  will 
issue  an  order  within  a  few  weeks 
directing  the  networks  to  bargain 
with  NABET  in  conformity  with 
its  certification  of  the  technicians 
as  the  appropriate  unit  for  platter- 
turning.  Under  established  proce- 
dure, the  parties  are  given  10  days 
to  comply.  Inasmuch  as  the  net- 
works have  already  asserted  the 
courts  should  decide  the  issue,  it 
is  almost  certain  that  at  the  ex- 
piration of  the  10-day  period  the 
Board  will  go  to  the  Second  Cir- 
cuit Court  of  Appeals  in  New  York 
to  request  a  decree  to  enforce  its 
order.  As  indicated  by  Mr.  Pad- 
way's  testimony,  the  AFM  would 
then  intervene  in  an  effort  to  pre- 
vent the  decree  from  being  granted. 


KOIN 

Our  Thought,  Effort 
and  Facilities... 

Pledged  to  Victoryl 
PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  inc.,  Naf  I  Rep. 
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K  F  DA  Se//5  .. 

Promotes  ••  Merchandises 


KFDA 


A   NUNN  STATION 


ROADC ASTING 


Broadcast  Adverlisinn 
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Wine  Radio  Plans 
WINE  SHIPPERS  IMPORT  Corp.  is  in- 
troducing a  new  domestic  brand  of 
Cointreau  Liqueur  on  the  air.  Sponsor- 
ship of  the  Cointreau  Record  Album 
thrice  weekly  for  25  minutes  started  on 
WQXR  New  York  March  1  for  a  52- 
week  schedule.  In  addition,  beginning- 
March  12  Wine  Shippers  will  sponsor 
a  series  of  four  quarter-hour  Monday 
song  concerts  The  Faure  Centennial  Se- 
ries, to  be  succeeded  by  twice-weekly 
half-hour  Cointreau  Concerts  for  War 
Bonds,  tying  in  with  the  Seventh  War 
Loan  Drive.  Wine  Shippers'  agency  for 
Cointreau  is  Dorland  International- 
Pettlngell  &  Fenton,  New  York.  Red- 
field-Johnstone.  New  York,  continues  as 
agency  for  Colcombet  and  other  wines. 

CKCO  Appoints  Young 
ADAM  J.  YOUNG  Jr..  New  York,  wUl 
serve  as  exclusive  national  representa- 
tive In  the  V.  S.  for  CKCO  Ottawa  ef- 
fective April  1. 


Boxing  Poll 

NBC  has  distributed  to  television  set- 
owners  in  the  New  York  area  a  ques- 
tionnaire asking  their  opinions  of 
the  boxing  bouts  telecast  on  WNBT 
New  York,  with  particular  emphasis  on 
the  blow-by-blow  and  between-rounds 
commentary.  Viewers  also  are  asked  to 
name  sponsor  and  to  give  opinion  of 
commercials. 

Ceda  Signs  WQXR  Spot 
CEDA  DISTRIBUTING  Co.,  Rochester. 
N.  Y.,  in  its  first  radio  venture,  has 
signed  a  52-week  contract  for  a  weekly 
55-minute  program  of  classical  records 
on  WQXR  New  York.  Effective  Feb.  24, 
contract  was  placed  through  Glicksman 
Adv.,   New  York. 

Considers  Spot  Radio 
STADLER  Shoes,  New  York,  has  ap- 
pointed Bobley  Co.,  New  York,  as  agen- 
cy for  the  chain  of  men's  shoe  stores  in 
the  New  York  metropolitan  area.  Spot 
radio  is  being  considered. 


AMP  Contracts 
ASSOCIATED  MUSIC  Publishers  Inc. 
has  signed  new  agreements  with  KRBC 
WCOP  KBST  KGKL  KFMB  WBOC 
WHKK  KATE.  Stations  renewing  con- 
tracts include:  KARM  KFBK  KGMB 
KHBC  KQW  KRNT  KSO  KWIL  WBRY 
WELL  WHLS  WLAY  WMAZ  WMRC 
WSOO  WTCM. 

New  Public  Relations  Firm 

GEORGE  J.  VOGEL,  formerly  with  the 
Institute  of  Public  Relations,  New  York, 
has  established  George  Vogel  Assoc.,  a 
radio  public  relations  firm,  specializing 
in  radio  activities  for  public  relations 
organizations.  Office  is  at  130  W.  42d 
St.,  New  York. 

Considers  Radio 
AIME  Co.,  New  York,  has  appointed 
Modern  Merchandising  Bureau  to  han- 
dle national  advertising  of  Alme  sham- 
poos and  hair-coloring  pencils.  Radio 
is  being  considered. 


Nyal  Plan 

RETAIL  DRUG  Stores,  allowed  to  spend 
10%  of  all  increased  purchase  of  Nyal 
drug  products  over  the  previous  year 
in  any  of  15  advertising  forms,  over 
a  four-year  period  spent  50%  of  their 
incentive  appropriation  in  calendars; 
25%  in  local  newspaper  advertising; 
10%  in  spot  announcements  and  the 
balance  in  other  forms.  Plan  was  in- 
troduced in  1941  by  Nyal  Co.,  Detroit, 
a  subsidiary  of  Frederick  Stearns  Co., 
now  a  division  of  Sterling  Drug  Inc. 
Plan  is  administered  by  Edwin  C,  Kldd, 
Nyal  vice-president  and  advertising  di- 
rector, who  prepares  all  copy,  including 
about  300  100-word  announcements  a 
year,  not  placed  through  agencies. 

Dinah  Shore  Wins  Award 
DINAH  SHORE,  singing  star  of  Gen- 
eral Foods  Open  House  on  NBC,  has 
been  awarded  the  Citizenship  Medal 
of  the  Veterans  of  Foreign  Wars,  the 
first  entertamer  in  America  to  receive 
the  award  this  year,  Commander-in- 
Chief  Jean  A.  Brunner  announced  last 
week.  Presentation  will  be  made  this 
spring  on  one  of  her  broadcasts.  Award 
is  made  in  recognition  of  her  "morale- 
building  services"  for  servicemen. 

Bendix  Tests 
CONTINUOUS  tests  being  conducted 
by  Bendix  Radio  division  of  Bendix 
Aviation  Corp.  are  helping  to  point  the 
way  to  new  postwar  improvements  In 
radio  receiver  tone  quality.  Conducted 
with  carefully  selected  groups,  tests  In- 
dicate all  types  of  radio  listeners  rec- 
ognize difi^erences  between  new  wider 
range  musical  reproduction  and  the 
former  limited  range  radio  reception, 
according  to  Leonard  C.  Truesdell,  gen- 
eral sales  manager  for  home  radio. 

Keystone  Rate  Card 
NEW  RATE  CARD,  No.  53  has  been 
issued  by  Keystone  Network  effective 
March  1,  1945,  showing  increased  rates, 
necessitated,  according  to  Michael  M. 
Sillerman,  KBS  president,  by  expanded 
faculties  and  increased  operation  costs 
of  affiliated  stations.  Simplified  tables, 
showing  exact  time  cost  per  broadcast 
for  every  combination  of  time  period, 
frequency  and  number  of  stations,  is 
a  feature  of  the  new  card. 

KVOR  Puts  Drive  Across 
OVER  THE  TOP  at  the  end  of  seven 
hours  was  the  record  of  the  Colorado 
Springs  Red  Cross  which  credited  the 
speed  of  the  successful  drive  in  part  to 
KVOR  originating  programs  from  Bed  1 
Cross  headquarters  throughout  the  day. 
With  the  campaign  lagging  at  noon  the 
station  broadcast  messages  from  impor- 
tant townspeople,  convalescents  at  Camp 
Carson  and  others  to  pep  up  solicitors 
and  givers. 

WHA  Commended 

RESOLUTION  of  the  Wisconsin  State 
legislature  has  commended  WHA  on  the 
U.  of  Wis.  campus  for  "its  record  of 
service  to  the  state  and  its  position  of 
leadership  in  radio  education  in  the 
nation."  Occasion  was  WHA's  26th  an- 
niversary. Legislature  also  congratulat- 
ed the  station  for  its  22  program  awards 
and  among  other  honors,  winning  the 
George  Foster  Peabody  award  for  edu- 
cational program  excellence  in  1943. 

Rehabilitation 
NEWSREEL  Theatres  Inc.,  New  York,  is 
distributing  to  theatres  In  some  26 
cities,  a  film  version  of  Alma  Kitchell's 
recent  broadcast  on  WJZ  New  York  in 
which  she  discussed  rehabilitation  of 
servicemen  with  Roland  Darling,  di- 
rector of  job  counseling  service.  Vet- 
eran's Information  and  Reception  Cen- 
ter, Boston.  YMCA  has  requested  per- 
mission to  distribute  copies  of  the  film 
for  display  at  YMCA  service  centers. 

Cowles  Invitation 
COWLES  BROADCASTING  Co.  will 
show  a  new  27-mlnute  sound  film  "Why 
a  Radio  Station  in  Yankton,  S.  D." 
March  21  at  the  Waldorf-Astoria  Hotel 
in  New  York.  Industry  and  press  have 
been  invited  to  have  "cocktails  with 
WHOM"  and  "Ixincheon  with  WNAX", 
the  two  Cowles  stations.  Katz  Agency 
is  station  representative. 

Window  Newscast 
KAY  JEWELRY  Co.,  sponsor  of  The 
Dally  Journal  of  the  Air,  quarter-hour 
news  show  on  WJHP  Jacksonville,  Fla., 
originates  the  program  from  the  front 
show  window  of  the  store.  A  loudspeak- 
er carries  the  newscast  to  the  street. 

CKOC  Signs  PN 
CKOC   Hamilton,   Ont.,  has   signed  a 
contract  for  Press  News  wire  service, 
bringing  the  total  of  stations  taking 
PN  service  in  Canada  to  48. 


A  great  rhythm  outfit,  the  Monroe 
band  presents  the  sweetest  of  ro- 
mantic dance  music  enhanced  fur- 
ther by  Vaughn's  pleasant  baritone 
voice. 


\/au^hn  MontOQ 

One  of  the  most  talked  of  bandleaders  in  America, 
the  handsome  singing  maestro  is  a  veteran  mu- 
sician although  he's  only  30  years  old.  Born  in 
Ohio,  Vaughn  was  tooting  a  trumpet  in  a  school 
hand  at  the  age  of  eleven. 


THERE,  I'VE  SAID  IT  AGAIN 

Vic.  20-1637 

HAWAIIAN  SUNSET 

ONE,  TWO,  THREE  O'LAIRY 

1 «- 

11283 

COMMODORE  CLIPPER  ( 
MY  LITTLE  COUSIN  ( 

Bl. 

11488 

DADDY 

Bl. 

11189 

HIGH  ON  A  WINDY  HILL 

Bl. 

10976 

For  the  complete  list  of  BMI-licensed 
titles  recorded  by  Monroe  sec  your 
BMI  DISC  DATA. 


BMI 

NEW  YORK      CHICAGO  HOLLYWOOD 
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"POURS  IT  ON"  AND 
"DISHES  IT  OUT" 

to  Cleveland's  Club  Women 
and  Housewives ... 

Jean  Colbert's  Woman's  Club  of  the  Air  is  a  five 
day  a  week,  five  star  example  of  WTAM's  outstanding 
daily  service  to  Cleveland  women.  What  about  our  men 
in  service?  What  about  OP  A  prices?  What  about  our 
children?  What  about  war  jobs?  Jean  is  in  there 
pitching  the  answers,  in  the  studio  and  out ...  at  social 
club  meetings,  educational  conferences 
and  welfare  councils ...  all  over 
Cleveland.  One  more  reason 
why  WTAM  is  first  in 
listening  audience,  day  and 
night.  In  fact,  at  night,  *73% 
of  Cleveland  homes 
listen  most  to  WTAM. 

*  NBC  1077  City  Survey  1944 


ST  in  CLEVELAND 


JEAN  COLBERT,  Director  WTAM's  Woman's  Club  of  the  Air.  Home 
economist,  fashion  commentator,  consummate  actress,  brilliant  writer, 
(Below)  Crowd  listening  to  WTAM  ensemble,  in  person,  at  Lakeside,  Ohio. 


50,000  watts 


Represented  by  NBC  SPOT  SALES 
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From  Your  Specifications 

BLAW-KNOX 

WILL  DESIGN,  FABRICATE 
AND  ERECT 

The  Latest  Development  in 

VERTICAL  RADIATORS 

and  Towers  for 

FM  and  TELEVISION 
ANTENKAE 


hvo  Recordings  Telling  Vivid  Story 
Of  Invasion  Brought  Back  by  Lt.  Hurlhut 


Station  Engineers  take  a  load 
ofif  their  shoulders  when  their 
antenna  problem  is  turned  over 
to  Blaw-Knox.  Specifications 
are  completed  under  one  re- 
sponsibility. The  job  is  not 
done  until  the  tower  is  up, 
tested  and  approved. 

BLAW-KNOX  DIVISION 


BRINGING  up-to-the-minute  re- 
cordings of  the  Marine  invasion  of 
Iwo  Jima  from  D-Day  through  D 
plus  five,  Lt.  James  Hurlbut, 
USMC  radio  public  relations  officer, 
has  returned  to  headquarters  after 
a  three-month  tour  throughout  the 
Pacific,  coordinating  Marine  Corps 
radio  activities.  Lt.  Hurlbut  was 
the  fiist  correspondent  on  Guadal- 
canal, landing  with  the  First  Ma- 
rine Division  in  the  fall  of  1942. 
Before  entering  the  service  he  was 
publicity  director  of  WTOP  Wash- 
ington, then  WJSV. 

Many  of  the  recordings  are  for 
local  stations.  According  to  Lt. 
Hurlbut,  "We  try  to  augment  the 
network  coverage  of  battle  action, 
not  compete  with  it.  As  no  inde- 
pendent stations  have  representa- 
tives in  the  Pacific,  these  transcrip- 
tions are  designed  to  fill  their 
needs." 

Among  the  outstanding  Iwo  re- 
cordings were  those  made  by  Sgt. 
Richard  E.  Mawson,  Marine  Corps 
radio  correspondent,  former  pro- 
duction manager  and  director  of 
special  events  with  WBAX  Wilkes 
Barre,  Pa.,  and  Sgt.  Harvey  Wil- 
liams, his  engineer,  who  was  an  an- 
nouncer with  KROC  Rochester, 
Minn. 

Landing  on  Iwo  with  "B"  Com- 
pany tanks  of  the  Fourth  Marine 
Division,  the  correspondents  took 
with  them  an  Amertype  film  re- 
corder, batteries  and  power  con- 
verter, loaded  on  a  specially  built 
ammunition  cart.  From  the  front 
lines,  the  team  went  into  action, 
recording  a  complete  description  of 
the  fighting  with  a  constant  back- 
ground of  rocket  fire,  strafing  and 
mortar  bursts  going  on  around 
them. 

Most  spectacular  transcription 
was  one  which  caught  a  two-way 
inter-com  conversation  between  a 
disabled  tank  in  a  shell  hole  about 
100  yards  off  the  Motoyama  Air- 
field No.  1,  and  another  Marine  at- 
tempting to  direct  a  retriever  tank 
to  its  rescue.  One  of  the  tank's 
treads  was  off,  its  75  mm  gun  out 
of  operation,  and  the  crew  was 
"getting  a  helluva  lot  of  artillery 
fire,"  according  to  the  Marine  in- 


side the  tank.  Sgt.  Mawson  picked 
up  the  conversation  on  a  signal  jeep 
radio  aboard  an  LSM  heading  onto 
the  beach  on  D-Day. 

The  four  networks  all  used  the 
recordings  as  soon  as  they  were 
processed  and  schedules  permitted. 
Blue  broadcast  them  on  Friday, 
March  3,  the  day  they  arrived,  at  7 
and  10:45  p.m.,  WJZ  New  York 
used  them  11:15  p.m.  NBC  aired 
portions  on  WRC  Washington  at 
7 :45  p.m.  MBS  used  them  in  a  half- 
hour  program  11:30-12  p.m.  and 
9:30  a.m.  and  5:30-6  p.m.  Satur- 
day, March  4.  Recordings  were  on 
Columbia  4:15  p.m.  Saturday.  Sev- 
eral other  stations  rebroadcast 
them  throughout  the  week. 

Used  by  MOM 

For  the  first  time  recordings  of 
battle  action  have  been  used  in 
newsreels,  MGM  is  using  sections 
of  the  Mawson  material  in  its 
News  of  the  Day,  released  Wednes- 
day, March  7.  The  transcriptions 
were  rushed  to  Guam  on  the  de- 
stroyer returning  Secretary  For- 
restal  from  Iwo  Jima,  then  flown 
to  the  States  by  Lt.  Hurlbut. 

Other  recordings  just  arrived 
made  on  Iwo  by  Sgt.  Alvin  Josephy, 
USMC  combat  correspondent,  ex- 
chief  of  special  events  with  OWI 
Radio  Bureau  and  assistant  direc- 
tor of  WOR-Mutual  New  York  spe- 
cial events,  are  now  being  processed, 
with  several  airings  scheduled  as 
soon  as  they  are  made  available. 
One  of  an  attack  on  Motoyama  was 
used  by  Blue  Wednesday,  March  7, 
7  p.m.,  vnth  remarks  by  the  Com- 
mandant of  the  Marine  Corps,  Gen. 
A.  A.  Vandegrift. 

Lt.  Hurlbut  took  with  him  on  his 
trip  3,000  lbs.  of  recording  equip- 
ment, including  film,  wire  and 
Presto  units  and  power  sources. 
These  were  distributed  to  approxi- 
mately eight  Marine  radio  combat 
correspondent  teams  in  the  Pacific 
and  to  those  working  independently 
with  aviation  units.  The  corre- 
spondents record  not  only  battle  ac- 
tion but  also  special  events,  per- 
sonal interviews,  native  music  and 
music  written  by  Marines  in  the 
field,  such  as  the  Marine  song,  "Get 
Your  Gear  On",  first  introduced  by 
Marine  recordings. 


Piiiladelphia's 
Most  Powerful  Independent 


IOWA 
PREFERS 

WHO 

Ask  Free  &  Peters  for 
the  Proof! 

50,000  WATTS  •  DES  MOINES 
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(^ofnlundtivns 


(Left  to  Right) 

HARRY  HERSHFIELD 
SENATOR  FORD 
JOE  LAURIE  JR. 


Three  is  not  always  a  crowd.  The  three  stars  of 
"Can  You  Top  This?"  are  very  good  compony/ — and 
a  typical  exannple  of  combinations  that  "click." 
Another  example,  of  particular  interest  to  advertisers 
in  the  St.  Louis  market,  is  the  combination  of 
KSD-NBC-AP. 

KSD  is  the  NBC  basic  station  for  St.  Louis;  it  is  225  miles  to 
the  nearest  other  NBC  basic  outlet  •  KSD  is  the  only 
broadcasting  station  in  St.  Louis  with  the  full  service  of  the 
Associated  Press  —  the  AP  news  wires  plus  the  PA  radio 
wire  •  KSD  is  recognized  throughout  its  listening  area  for 
its  high  standard  of  programnning  and  advertising  acceptanc». 


KSD 

ST.LOUIS-550KC 

Owned  and  Operofed  by 

THE  ST.  LOUIS  POST-DISPATCH 

Naffona//y  Represenfed  by 

FREE  &  PETERS.  Inc. 


N 
N 


LOUISVILLE 


Represvated  by 

PEGGY  STONE,  /V^k    \ orU 

GEORGE  ROESLER,  (.hivnf:o 

HOMER  GRIFFITH 
COMPANY 


License  Hearing 
For  WOKO  Reset 

Oral  Argumenl  Dale  Advanced 
From  March  28  to  March  14 

ORAL  ARGUMENT  in  the  FCC's 
proposed  refusal  to  renew  the  li- 
cense of  WOKO  Albany,  N.  Y.,  be- 
cause of  alleged  "hidden  ownership" 
involving  Sam  Pickard,  former 
Commissioner  and  onetime  CBS 
vice-president,  has  been  advanced 
from  March  28  to  March  14  on  pe- 
tition of  WOKO  Inc.,  licensee  cor- 
poration, filed  by  George  Sutton, 
Washington  counsel  for  the  st^.tion. 

Commissioner  Norman  S.  Case, 
sitting  as  motions  chairman,  last 
Wednesday  granted  Mr.  Sutton's 
petition  to  accommodate  Morris 
Ernst,  New  York  attorney  who  will 
argue  the  case.  The  FCC  last  No- 
vember issued  a  proposed  finding 
in  the  license  renewal  of  WOKO 
"that  a  grant  of  the  application  for 
renewal  of  license  for  the  operation 
of  WOKO  by  the  applicant  cor- 
poration would  not  serve  public  in- 
terest, convenience  or  necessity  and 
therefore  should  be  denied"  [Broad- 
casting, Nov.  13]. 

For  months  the  WOKO  case  has 
been  pending  and  it  has  been  the 
subject  of  criticism  on  the  part  of 
Rep.  Richard  B.  Wigglesworth 
(R-Mass.),  member  of  the  House 
Appropriations  Committee  and  for- 
mer member  of  the  Select  Commit- 
tee to  investigate  the  FCC.  As  re- 
cently as  last  month  Rep.  Wiggles- 
worth,  in  a  blistering  speech  on  the 
floor  in  connection  with  the  1946 
fiscal  year  appropriations  for  the 
FCC,  demanded  that  the  Commis- 
sion take  action  in  the  WOKO  case 
[Broadcasting,  Feb.  12]. 

In  July  1943  the  WOKO  case 
went  before  the  FCC  in  formal 
hearings,  when  Harold  E.  Smith, 
general  manager  and  25V2%  owner, 
testified  regarding  Mr.  Pickard's 
ownership  through  the  latter's 
brother-in-law,  R.  K.  Phelps  of 
Kansas  City.  Mr.  Pickard  testified 
the  stock  was  presented  to  Mr. 
Phelps  as  a  gift  but  that  dividends 
were  divided  by  Mrs.  Pickard  and 
himself.  Later  Mr.  Pickard  an- 
nounced sale  of  his  24%  interest  in 
WOKO  to  Monroe  M.  Redden  of 
Hendersonville,  N.  C,  for  $75,000, 
subject  to  FCC  approval  of  the  li- 
cense renewal. 

The  Albany  Knickerbocker  News 
owns  25%  of  the  station  and  Ray- 
mond B.  Curtis,  Garrison,  N.  Y., 
attorney,  25%%. 


HIT  PARADE  REPEAT 
SHIFTED  BY  CURFEW 

COMPLYING  with  the  midnight 
curfew  order  which  applies  to  stu- 
dio audiences,  American  Tobacco 
Co.,  New  York,  has  cancelled  the 
12  midnight-12:45  a.m.  West  Coast 
repeat  of  Your  Hit  Parade  on  CBS 
but  has  arranged  to  clear  the  6-6:45 
p.m.  (PWT)  time,  so  that  the  show 
can  now  come  straight  through  to 
the  West  at  its  regular  time  Sat., 
9-9:45  p.m.  (EWT). 

To  accomplish  this  42  Products' 
This  Is  Mv  Story  has  been  shifted 
from  8  CBS  West  Coast  stations 
6-6:30  p.m.  (PWT)  to  9-9:30  p.m. 
(PWT)  and  Wilshire  0,il  Co.'s 
That's  A  Good  Idea  has  been  moved 
from  6:30-6:45  p.m.  (PWT)  to 
9:30-9:45  p.m.  (PWT).  The  change 
went  into  effect  last  Saturday  after 
the  program  was  not  heard  on  the 
Coast  the  first  Saturday  of  the 
curfew. 

Rebroadcast  of  Lever's  Burns 
and  Allen  show  on  CBS,  11:30- 
11:55  p.m.  (EWT)  also  has  been 
cancelled.  Beginning  Monday, 
March  12  the  13  stations  which 
carried  the  repeat  will  pick  up  the 
first  broadcast  8:30-8:55  p.m. 
(EWT)  by  special  lines,  record  it, 
and  broadcast  it  at  the  regular  re- 
peat time  11 : 30-11 : 55  p.m.  (EWT). 


HARRY  McTIGUE 
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Liquor  Ban  Proposed 

A  BILL  to  prohibit  the  advertising 
of  all  alcoholic  beverages  by  radio 
has  been  introduced  by  Sen.  John- 
son (D-Col.),  following  a  similar 
measure  by  Sen.  Capper  (R-Kan.) 
which  would  prohibit  the  "trans- 
portation in  interstate  commerce" 
of  liquor  adverti.sing.  Sen.  John- 
son's bill  (S-623)  would  make  it 
unlawful  for  broadcasters  to  ac- 
cept advertising  for  "alcoholic  bev- 
erages" and  likewise  illegal  to  pay 
for  radio  time  for  such  advertising. 
The  FCC  would  be  empowered  to 
revoke  licenses  of  any  station  violat- 
ing the  proposed  act. 


CBS  Official  to  Hold 
Clinics   on   Video,  FM 

HOWARD  LANE,  CBS  director  of 
station  relations,  and  William  B. 
Lodge,  CBS  director  of  general  en- 
gineering, will  leave  New  York 
March  20  on  a  trip  to  CBS  affili- 
ates. Mr.  Lodge  will  give  television 
and  FM  clinics  as  he  did  on  a  simi- 
lar trip  last  year.  Discussions  will 
cover  FCC  proposed  allocations  and 
stations'  plans  in  video  and  FM. 

Mr.  Lane  and  Mr.  Lodge  will 
make  their  first  stop  in  Boston, 
proceeding  to  the  West  Coast.  From 
San  Francisco  they  will  go  to  Dal- 
las, Kansas  City  and  Memphis,  bal- 
ance of  the  southern  itinerary  still 
to  be  announced.  They  return  to 
New  York  April  18. 

KOMO,  KJR  Delay 

PENDING  decision  of  the  FCC  in 
the  application  of  Fisher's  Blend 
Station  Inc.,  Seattle,  whereby  Fish- 
er's Blend  Station  would  acquire 
KOMO  Seattle  and  Birt  F.  Fisher 
would  take  over  KJR,  the  Commis- 
sion on  its  own  motion  last  week 
ordered  that  hearing  on  the  appli- 
cations for  renewal  of  license  for 
the  two  stations  be  continued  from 
March  15  to  April  16.  One  of  the 
remaining  duopoly  transfers  made 
necessary  by  the  FCC  ban  on  mul- 
tiple ownership,  the  KOMO-KJR 
transaction  proposal,  which  in- 
volves no  monetary  consideration, 
was  filed  last  December  [Broad- 
casting, Dec.  11]. 


Blood  Donor  Drive 

TED  MALONE,  Blue  commentator, 
arrived  from  France  last  week  on  what 
was  described  as  a  "Red  Cross  mercy 
mission"  to  dramatize,  with  the  help 
of  radio,  the  continuing  need  for  blood 
donations.  Trip  is  built  around  "Ted 
Malone  Blood  Donor  Day",  March  14. 
On  his  Mon.  through  Wed.  broadcasts 
for  Westinghouse  Electric  &  Mfg.  Co., 
and  in  appearances  on  other  nctwoi-k 
programs,  Mr.  Malone  is  asking  lis- 
loners  to  register  at  Manhattan  blood 
donor  center,  and  other  centers.  He 
will  fly  back  to  Europe  this  week  with 
blood  collected,  broadcasting  descrip- 
tions on  individual  donations. 


Ethel 
and 
Albert 

GO  COMMERCIAL  ON 

WJZ 

APRIL  2! 

Still  Available — Tuesdays  and  Thursdays 

2:15  to  2:30  P.  M. 

Each  15-minute  program  tells  a  com- 
plete story  in  the  private  lives  of 
ETHEL  and  ALBERT!  They  can  sell 
for  you  in  the  rich  New  York  mar- 
ket for  less  than 

$650  A  WEEK! 

(Twice  a  week,  on  a  13-week  basis, 
including  time,  talent  and  announcer.) 

MONDAY  SOLD! 
TUESDAY  AVAILABLE! 
WEDNESDAY  SOLD! 
THURSDAY  AVAILABLE! 
FRIDAY  SOLD! 
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HALF-A-MILLION  BUSINESSMEN  WILL  READ  THIS 

BLUE  COOPERATIVE  PROGRAM  ADVERTISEMENT  IN: 


Women's  Wear  Daily 

Men's  Wear 
„  Retailing  Home 
Furnishings 
The  Jewelers' 
Circular-Keystone 
Chain  Store  Age' 

(Druggists) 
Chain  Store  Age 
(Grocers) 
Modern  Brewery  Age 
Bakers'  Weekly 
Bakers'  Helper 
National  Carbonator 
&  Bottler 
The  Milk  Dealer 
Ice  Cream  Review 
Radio  Daily 
Broadcasting 
N.  A.I.  Tire  Dealers 


Want  this  great  Network  Show 
to  Sell  for  you  Locally? 


Ethel  and  Albert  are  a  young 
couple—who  live  like  the  rest 
of  us — only  funnier!  On  the  air 
daytime  Mondays  through 
Fridays— each  gay  episode  is 
'^mplete  in  itsdf. 


QUICK  FACTS  ABOUT  OTHER 

BLUE  NETWORK 
CO-OPERATIVE  PROGRAMS 

RAYMOND  GRAM  SWING:  Se- 
lected by  600  editors  as  Best  News 
Commentator  of  the  year;  broadcast- 
ing direct  from  Washington.  Early 
evening,  Mon.-Fri.,  1 5  minutes. 

JOHN  B.  KENNEDY:  Famed  writer, 
newsreel  commentator  and  radio 
analyst,  broadcasting  direct  from 
New  York.  Early  afternoon,  Mon.- 
Fri.,  15  minutes. 

CORRESPONDENTS  AROUND  THE 
WORLD:  Direct  from  all  the  history- 
making  hot  spots  of  the  globe,  14 
Blue  Network  correspondents  bring 
the  news  right  from  where  it's  hap- 
pening! Mornings,  Sun.-Fri.,l 5  min- 
utes. 

BAUKHAGE  TALKING:  Direct 
£rom  Washington.  Baukhage  gets 
his  news  from  men  who  make  it— 
the  White  House,  Cabinet  Members, 
Congressional  leaders.  Midday, 
Mon.-  Fri.,  15  minutes. 

MARTIN  AGRONSKY:  Direct  from 
Washington.  Famous  news  analyst, 
who  has  broadcast  from  all  over 
the  world.  Early  morning,  Mon.. 
Sat.,  15  minutes. 

KIERNAN'S  NEWS  CORNER: 

Walter  Kiernan  direct  from  New 
York.  One  of  the  outstanding  human 
interest  reporters  of  our  time. 
Mon.-Fri.,  early  evening,  1 5  min- 
utes. Available  East  only. 

DICK  TRACY:  Famous  juvenile 
adventure  series.  Late  afternoon. 
Monday  through  Friday,  15 
minutes. 


YOU  can  sponsor  "The  Private 
Lives  of  ETHEL  and  ALBERT''  as 
broadcast  live  from  New  York... 
and  pay  only  for  your  own  area! 

Now  you  can  cash  in  on  the  proven  audience  appeal  of  Ethel  and 
Albert— that  delightful  young  twosome  whose  intimate,  true-to- 
life  comedy  show  on  the  Blue  is  fast  making  them  America's  favorite 
married  couple! 

This  outstanding  Blue  Network  program  is  made  available  live  for 
local  sponsorship  through  the  Blue's  Co-operative  Program  set-up 
 an  ideal  set-up  for  you  to  sell  your  produas  right  in  your  own  terri- 
tory! Here's  how  this  works  . . . 

Ethel  and  Albert  will  originate  in  the  Blue's  studios  in  New  York  at 
a  popular  daytime  period.  The  program  then  goes  out  live  over  the  net- 
work—and your  local  Blue  station  announcer  gives  your  commercials 
during  the  broadcast,  identifies  this  swell  show  as  yours!  Think  of  the 
prestige  and  appeal  your  sales  message  will  carry  when  it's  linked  in 
listeners'  minds  with  this  big-time  network  program!  And  think  of 
the  show's  low  cost— for  remember,  you  pay  only  your  own  share  for 
your  own  area!. , .  Ask  any  Blue  Network  Station  for  all  information, 
or  contact  the  Co-operative  Program  Division  of 
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OWI,  Station  Men 
Discuss  Program 

Specific  Announcement  Time 
Rejected  by  Both  Groups 

A  SUGGESTION  that  the  OWI 
insure  proper  distribution  of  Gov- 
ernment announcements  by  speci- 
fying the  times  that  they  should  be 
broadcast  was  almost  unanimously 
rejected  by  a  group  of  about  60 
representatives  of  stations  in  New 
York  and  Northern  New  Jersey, 
who  met  last  Wednesday  in  New 
York  to  discuss  the  handling  of 
war  campaigns  with  OWI  officials. 

Meeting,  called  by  Arthur  Hull 
Hayes,  manager  of  WABC  New 
York  and  regional  consultant  to 
the  OWI  Domestic  Radio  Bureau, 
was  addressed  by  David  Fred- 
erick, director  of  war  programs, 
who  outlined  the  work  of  his  de- 
partment in  determining  what 
Government  campaigns  should  be 
given  priority,  and  George  P.  Lud- 
1am,  chief  of  the  bureau,  who  de- 
scribed the  way  these  campaigns 
are  allocated  for  networlc  and  sta- 
tion broadcasts.  Willett  Kempton, 
chief  of  the  Bureau's  stations  re- 
lations division,  and  Harry  Levin, 
regional  station  relations  chief, 
participated  in  the  discussion  that 
followed  the  talks. 

A  proposal  that  OWI  supply  sta- 
tions with  a  "clock  chart"  as  well 
as  with  transcribed  and  live  an- 
nouncements was  advanced  by 
Morris  Novik,  manager  of  WNYC 
New  York,  who  said  that  many 
Government  announcements  were 
being  broadcast  in  the  late  evening 
or  early  morning  hours  when  time 
was  less  desirable  commercially. 
The  OWI  officials  joined  with  the 
broadcasters  in  rejecting  the  pro- 
posal, stating  that  they  had  no  de- 
sire to  police  the  stations  and  that 
the  results  obtained  from  radio  in- 
dicated that  the  broadcasters  are 
doing  their  part. 

Asked  by  Mr.  Ludlam  if  they 


SERVICE  MOTIF  dominates  the  new  Shopper's  Lane  program  starting 

March  5  on  WINX  Vvasnington  unaer  sponsorsnip  oi  Goiuenberg's,  Capi- 
tal City  independent  department  store.  Alice  Lane,  conducting  the  six- 
weekly  morning  half-hour,  spends  full  time  at  the  store  meeting  those 
asking  for  help.  Program  includes  civic  notes,  rationing  items  and  other 
facts  for  housewives,  along  with  shopping  and  swapping  service.  Taking 
part  in  dotted-line  ceremony  are:  Front  (1  to  r),  Leo  Baum,  Golden- 
Berg  treasurer,  and  Sol  Greenberg,  store  vice-president.  Standing  (1  to 
r)  :  Norman  We'll,  WINX  commercial  manager;  Miss  Lane;  Edward 
Leib,  Goldenberg's  advertising  director. 


liked  Government  agencies  going 
directly  to  sponsors,  the  broadcast- 
ers voiced  unanimous  disapproval. 
E.  Ray  McCloskey,  WNBF  Bing- 
hamton,  mentioned  being  approach- 
ed by  a  fraternal  organization  to 
cooperate  in  a  nurse  recruiting 
plan  that  got  in  two  plugs  for  the 
fraternity  to  every  one  for  the 
nurses.  Mr.  Ludlam  said  that  some 
Government  officials  who  want 
more  time  than  OWI  allocates  to 
them  have  learned  that  while  OWI 
can  turn  them  down,  it  has  no 
authority  over  civilian  organiza- 
tions which  front  for  war  agencies. 
He  advised  stations  to  suggest  to 
groups  requesting  time  for  war 
campaigns  that  the  OWI  handles 
these  campaigns  adequately. 

Emphasizing  that  in  carrying  the 
six   national   and   three  regional 


spots  a  day  scheduled  for  network 
stations,  or  the  nine  national  and 
three  regional  spots  for  non-net- 
work stations,  the  broadcasters  are 
doing  all  that  the  Government  asks 
of  them  and  that  whether  they  do 
anything  more  is  up  to  their  in- 
dividual decisions,  Mr.  Ludlam 
asked  whether  they  would  prefer 
additional  optional  material  sub- 
mitted as  announcements  or  as 
five-minute  or  quarter-hour  pro- 
grams. Most  of  the  broadcasters 
said  they  would  prefer  announce- 
ments. 

Summarizing  the  radio  circula- 
tion of  Government  campaigns  for 
the  first  eight  weeks  of  1945,  Mr. 
Ludlam  reported  5,855,171,000  lis- 
tener-impressions as  the  OWI  esti- 
mate for  that  period.  For  1944,  the 
estimated  total  was  33,352,031,000. 


<nm^  THIS  RICH  SUBSTANTIAL 
MARKET  WITH  A  SINGLE  MEDIUM 
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WCSC  thinks 
CBS  is  tops. ..BUT! 


Good  as  CBS  sports  coverage  is  (and  we  think  it's 
tops)  we  know  we  need  more  than  the  best  in  network 
programs  to  click  with  Charleston  sports  fans.  We 
need  locally  planned,  locally  produced  programs. 
Programs  that  reach  the  heart,  the  civic  pride  of 
Charleston.  We  think  we  have  them. 

Programs  like  our  "Sports  Reporter",  sponsored 
six  days  a  week  at  6:05  p.m.  since  1938  by  Royal 
Crown  Cola.  Our  sports  reporter,  Johnny  Ostrom 
(he  used  to  teach  English  at  the  Citadel)  isn't  content 
to  read  the  national  sports  news  right  off  the  wire. 
He  interviews  visiting  and  local  sports  celebrities. 
He's  a  part  of  the  Coastal  Carolina's  local  sports: 
basketball,  baseball,  boating,  golf,  track,  tennis  and 
swimming;  the  high  school,  semi-pro  and  service 
teams;  and  he  ties  his  listeners  in  with  his  predic- 
tions of  the  results  of  games  from  big-league  baseball 


to  the  middle-aged  teams  of  local  business  firms. 
Johnny  Ostrom  is  Charleston  s  "Sports  Reporter!' 

The  "Sports  Reporter"  is  another  of  the  pro- 
grams that  have  made  WCSC  a  Coastal  Carolina  in- 
stitution. Another  example  of  WCSC  planned,  pro- 
duced, successful  programs.  These  programs  sell 
products,  too.  Just  ask  Royal  Crown  Cola ! 


WCSC 

CHARLESTON,  SOUTH  CAROLINA 

john  M.  Rivers,  Owner 
Represented  Nationally  by  Free  &  Peters 
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newest  hit-mag! 
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THE  WBAL  STAR  PARADE 

.  .  AN  8  PAGE  GRAVURE 
MAGAZINE  NOW  BEING  READ 
IN  125,000  HOMES  IN  THE 
BALTIMORE  AREA 


H  O  L 


''No     IT'S  RE'^" 


50,000  WATTS  -  -  -  BASIC  NBC  NETWORK 
ONE  OF  AMERICA'S  GREAT  RADIO  STATIONS 


Lest  We  Forget 

THE  DAY  may  soon  be  here.  The  day  and  the 
hour  and  the  minute  and  the  second  when 
an  American  voice  will  speak  from  Berlin. 
What  that  message  may  portend,  none  can 
foretell  with  certainty.  There  will  be  rejoicing 
surely.  There  will  be  tears.  There  will  be 
prayM-. 

It  has  been  traditional  since  the  days  of  the 
Pilgrims  for  Americans  to  join  together  in  wor- 
ship at  times  of  great  triumph  and  great  sad- 
ness. These  have  been  "home-town"  gatherings, 
finding  their  strength  in  the  common  bonds 
wtich  make  our  land  a  nation  of  neighbors. 

If  radio  stations  can  bring  to  their  listeners 
the  familiar  voices  of  their  own  ecclesiastic 
leaders  on  the  day  the  world  awaits,  the  action 
will  reaffirm  the  indomitable  principles  of  faith 
and  frie»dship  which  were  born  in  Plymouth. 


'For  They  Have  Sown' 

Memorandum 

To:  War  Labor  Board 

Re:  Petrillo,  Lewis,  et  seq. 

From:  Broadcasters  (who  told  you  so) 

LAST  June  16,  you  may  recall,  your  esteemed 
board  rendered  its  decision  in  the  two-year-old 
"recording  strike"  case  precipitated  by  AFM 
President  James  Caesar  Petrillo.  By  a  split 
vote,  your  board  called  upon  AFM  to  with- 
draw its  ban  on  recordings,  but  at  the  same 
time  ordered  that  the  recording  companies 
negotiate  a  "method  of  distributing  a  fund 
to  be  set  up  through  payments  by  the  com- 
panies". That's  what  we  of  radio  chose  to  call 
Jimmy's  private  WPA  which,  we  felt,  would 
establish  a  dangerous  precedent  in  employe- 
employer  relations  and  one  that  would  be 
picked  up  by  other  ambitious  labor  leaders. 

We  see  by  the  papers  where  John  L.  Lewis 
now  erupts  with  a  demand  for  royalty  payments 
to  miners  of  10  cents  per  ton— something  like 
$60,000,000  a  year.  He  uses  the  Petrillo  pat- 
tern which  your  distinguished  board  saw  fit  to 
bless.  Of  course,  that  $60,000,000  is  lots  more 
than  the  mere  $4,000,000  a  year  Jimmy  Pe- 
trillo estimates  he'll  get  (a  few  pennies  at  a 
time)  from  the  recording  and  transcription 
companies.  But  Jimmy  is  the  fellow  who  in- 
vented the  plan  and,  thanks  to  the  "plague  on 
both  their  houses"  ruling  of  your  board,  he's 
gotten  away  with  it. 

We  imagine  the  line  now  forms  on  the  right, 
for  other  unions  will  follow  Petrillo  and  Lewis 
in  setting  up  their  own  cozy  little  WPA's. 

Let's  look  at  that  decision  of  last  June  16. 
You  issued  what  you  called  a  "directive  order" 
in  which  you  held  (1)  that  the  payments  to 
be  made  by  the  companies  to  the  union  under 
the  AFM  plan  did  not  require  the  approval  of 
WLB  since  they  were  not  wage  adjustments 
within  the  meaning  of  the  wage  stabilization 
program  and  (2)  that  the  AFM  ban  on  re- 
cordings "shall  promptly  be  withdrawn". 

What  happened?  Mr.  Petrillo  gleefully 
grabbed  point  1;  defiantly  protested  and  then 
ignored  point  2.  The  President  himself  made  a 
personal  appeal  to  Jimmy  to  comply  with  your 
directive.  Mr.  P.  rejected  that,  too.  The  Presi- 
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dent  then  asked  the  Department  of  Justice  to 
determine  what  action  might  be  taken  against 
the  likes  of  Jimmy.  But  things  had  gone  too 
far.  Nothing  could  be  done  under  the  existing 
statutes. 

So  it  came  to  pass,  appropriately  enough, 
that  on  Armistice  Day  1944  RCA-NBC  and 
Columbia  Recording  Corp.  surrendered  to  Jim- 
my, having  despaired  of  Government  relief. 

Thus,  your  directive  has  meant  exactly  noth- 
ing, except  humiliation  to  your  board.  Jimmy 
has  had  his  way  on  all  counts.  He  has  estab- 
lished the  new  fashion  of  "private  taxation 
by  labor  unions".  The  Government  gets  no 
taxes  from  labor  unions.  But  the  Government 
will  lose,  in  direct  proportion,  the  taxes  from 
employers,  for  your  board  has  held  that  the 
royalty  payraents  are  not  wage  adjustments. 
The  public,  of  course,  will  pay  in  the  long 
run  in  increased  consumer  costs.  You  figure 
out  whether  this  is  double  taxation,  in  the 
light  of  unemployment  taxes,  social  security 
and  other  commendable  social  reforms. 

The  problem  now  transcends  Petrillo  vs. 
Everybody.  John  L.  Lewis  is  in  on  the  fight,  too. 
.A.nd  the  others  will  follow. 

It's  going  to  take  an  act  of  Congress,  and 
a  stiff  one,  to  rectify  things.  We  would  judge 
the  tem^per  of  Congress  is  such  that  it  can 
happen  at  this  session.  But  watch  out  for  some 
cuffing  about,  because  there's  going  to  be  a 
whipping  boy.  Under  such  circumstances,  you 
can't  claim  that  you  were  half-right. 

Remember  the  Bible's:  "For  they  have  sown 
the  wind  and  they  shall  reap  the  whirlwind." 


News  Nonsense 

CONSIDER  the  case  of  the  Washington  Times- 
'Herald,  published  by  Eleanor  Patterson,  of 
the  famed  McC'ormick-Patterson  family.  The 
newspaper  runs  a  daily  radio  log — but  the 
Blue  network  programs  don't  appear.  There's 
no  listing  for  WMAL,  the  Blue  outlet,  which 
is  owned  by  the  Washington  Star,  top  Wash- 
ington daily. 

Why?  It  seems  that  Mrs.  Patterson  early  in 
the  year  took  umbrage  because  Drew  Pearson, 
who  shouts  shrill  news,  fiction  and  opinion  lines 
on  the  Blue  Sunday  nights,  made  some  unkind 
reference  to  her  newspaper.  Pearson  is  Mrs. 
Patterson's  ex-son-in-law  and  has  been  em- 
broiled in  litigation  with  her.  Moreover,  the 
Pearson  news  column  had  shifted  from  the 
Times-Herald  to  the  Washington  Post,  the 
fast-moving  competitor  in  the  morning  field. 

So  the  Blue-WMAL  listing  was  dropped. 
The  fact  that  this  is  a  disservice  to  readers 
evidently  doesn't  matter  to  Mrs.  Patterson. 

We've  commented  before  on  the  ostrich-like 
policy  of  newspapers  that  don't  publish  pro- 
gram logs.  That  doesn't  mean  stripped  logs 
which  label  news  as  "studio"  programs  or  spon- 
sored features  as  "comedy"  or  "music".  News- 
papers have  a  public  service  function.  They 
publish  amusement,  sports,  home  economics 
and  other  features  because  their  readers  want 
them.  Can  they  doubt  that  readers  want  ade- 
quate and  complete  radio  listings? 

Mrs.  Patterson  evidently  publishes  her  paper 
to  suit  herself.  One  would  judge  she  doesn't 
like  radio.  But  that  couldn't  be  so  because  she 
buys  spot  announcements  on  certain  Washing- 
ton stations  to  promote  readership  and  circu- 
lation. She's  an  applicant  for  both  an  FM  and 
a  television  station  in  Washington.  And  she 
has  gone  to  great  lengths  to  buy  an  exist- 
ing standard  station  without  avail. 


ALFRED  FRANCIS  HARRISON 

TIS  SAID  of  Al  Harrison  that  no  man 
is  better  known  to  broadcasters  and  pub- 
lishers. That's  why  President  Hugh  Bail- 
lie  of  United  Press  Assns.,  casting  about 
the  organization  for  a  special  Washington  rep- 
resentative, chose  the  "daddy"  of  the  UP  radto 
wire. 

As  radio  sales  manager  of  UP  the  last  dec- 
ade, Al  Harrison  visited  virtually  every  station 
in  the  country,  came  to  know  scores  of  broad- 
casters intimately  and  built  the  UP  radio  wire 
from  a  40-word,  16-hour  service  for  a  handful 
of  clients  in  1935  to  a  24-hour  60-word  wire 
serving  560  stations  in  all  48  states  and  the 
District  of  Columbia. 

To  Al  Harrison  goes  credit  for  the  special 
radio  news  wire,  as  it  is  today. 

Broadcasting  was  an  unknown  quantity  in 
the  days  when  Al  attended  public  schools  and 
St.  Bridget's  Academy  in  his  native  Indianap- 
olis. Its  communications  forerunner — teleg-, 
raphy— attracted  young  Al.  His  first  job  was| 
that  of  messenger  for  Postal  Teleg.  Co.  He  I 
learned  telegraphy  and  for  several  years 
pounded  the  brass  on  every  conceivable  type 
of  wire — Western  Union,  Postal,  brokerage  and 
press  associations.  While  handling  the  AP  wire| 
in  Indianapolis  Al  decided  gathering  and  writ-j 
ing  news  was  more  colorful  than  sendingj 
and  copying  it,  so  they  made  him  a  cub  re-j 
porter.  | 
Then  followed  the  usual  journalistic  routinei 
of  those  days — a  turn  on  newspapers  in  SoutW 
Bend,  a  sojourn  on  the  Waterloo  (la.)  Times- 
Tribune,  later  back  to  his  home  town  and  the 
Indianapolis  Sun  and  Neivs,  thence  to  Pitts- 
burgh and  the  Chronicle-Telegraph. 

In  1914  Al  joined  the  UP  in  Pittsburgh. 
Four  years  later  they  made  him  a  salesman 
with  headquarters  in  Indianapolis.  He  did  such 
a  good  job  of  organizing  the  Great  Lakes  ter- 
ritory, installing  UP  service  throughout  Mich- 
igan and  adjoining  states  that  UP  promoted 
him  to  central  division  sales  manager  with 
offices  in  Chicago.  - 
Al  installed  the  first  printers  west  of  New- 
York  in  his  territory,  which  comprised  every- 
thing from  Canada  to  Mexico  between  Denver 
and  Pittsburgh.  He  put  in  a  printer  circuit  m 
1920-21  from  St.  Paul  into  North  Dakota.  He 
printerized  the  Michigan  state  circuit  after 
engineers  said  it  couldn't  be  done. 

In  recognition,  Al  Harrison  was  transferred 
to  New  York  as  general  sales  manager  of  UP. 
He  developed  the  UP  financial  wire,  then  struck 
out  for  what  he  thought  might  be  broader  fields. 
Al  joined  the  John  H.  Perry  interests,  pub- 
lishing weeklies  in  New  York  in  1924,  then  be- 
came affiliated  with  David  Lawrence  as  east- 
ern superintendent  of  Consolidated  Press  Assn. 
(Contimied  on  page  6i) 
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Maybe  you're  interested  in 
sponsoring  a  fifteen  minute  newscast 
—or  an  hour  long  musical.  Whichever 
it  is,  you'll  he  way  ahead  when  you 
buy  spot  programs  that  are  already 
well  established  on  the  air.  For  these 
programs  have  built  large  listening 
audiences  and  are  usually  headed  by 


well-known  personalities  who  have 
demonstrated  their  selling  ability. 

There  are  many  such  good  spot 
programs  available,  ready  to  go  to 
work  for  your  product  tomorrow.  A 
John  Blair  Man  can  tell  you  about  the 
best  of  them,  in  markets  that  interest 
you.  Call  him  in  today  — he's  a  good 
man  to  know! 
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NOTES 


MERLE  S.  JONES,  vice-president  ol  the 
Cowles  Broadcasting  Co.  and  general 
manager  of  WOL  Waslilngton,  Is  chair- 
man of  the  radio  station  division  of 
the  1945  Red  Cross  War  Fund  Drive 
in  Washington  metropolitan  area. 
ROGER  VV.  CLIPP,  president  of  WFIL 
Philadelphia,  has  been  elected  a  mem- 
ber of  the  executive  committee  of  the 
convention  and  tourist  bureau  of  the 
Philadelphia  Chamber  of  Commerce  and 
Board  of  Trade.  I.  D.  LEVY,  chairman 
of  the  board  of  WCAU  Philadelphia, 
and  Mr.  Clipp  have  been  elected  to 
the  board  of  directors  of  the  Bellevue- 
Stratford  Hotel,  Philadelphia. 
KENNETH  F.  SCHMITT,  former  promo- 
tion and  program  manager  of  WIBA 
Madison,  Wis.,  has  been  appointed  sta- 
tion manager.  HOWARD  A.  JOHNSON, 
national  advertising  manager  of  Capital 
Times  and  Wisconsin  State  Journal, 
Madison,  has  Joined  the  station  as  busi- 
ness manager.  Both  are  new  titles. 
ARTHUR  L.  PHELPS,  professor  of  Eng- 
lish at  U.  of  Manitoba,  Winnipeg,  joins 
the  international  service  of  Canadian 
Broadcasting  Corp.  early  in  May,  as 
director  of  United  Kingdom  and  Com- 
monwealth broadcasts,  with  headquar- 
ters at  Montreal. 

BILL  TRADER  has  resigned  as  account 
executive  of  KPAS  Pasadena,  Cal. 
PETER  MILLAR  succeeds  JOHN  E. 
LOWRY  as  commissioner  of  the  provin- 
clally  owned  Manitoba  Telephone  Sys- 
tem, owner  of  CKY  Winnipeg  and  CKX 
Brandon.  Mr.  Millar  Is  a  director  of  the 
two  stations,  has  been  comptroller  of 
the  system  for  four  years  and  is  pres- 
ident and  general  manager  of  Canadian 
government-owned  Defense  Communica- 
tions. 

WATSON  LEE,  CBS  account  representa- 
tive, has  been  given  a  three-month 
leave  to  serve  as  a  "war  theme"  sales- 
man for  the  War  Adv.  Council,  selling 
advertisers  and  agencies  on  promoting 
war  messages  in  their  advertising  copy. 
WILLIAM  E.  RAMBO,  advertising  man- 
ager of  KYW  Philadelphia,  has  been 
placed  In  charge  of  the  recently  con- 
solidated traffic  and  sales  promotion 
departments. 

KARL  SUTPHIN,  assistant  sales  promo- 
tion manager  of  the  Blue  network  cen- 
tral division,  in  Chicago,  succeeds  E.  J. 
(Mike)  Huber,  now  advertising  manager 
of  the  network  [Broadcasting,  March  5] 
as  sales  promotion  manager  of  the  Chi- 
cago office. 

EMANUEL  SACKS,  in  charge  of  popular 
artists  and  repertoire  for  Columbia 
Recording  Corp.,  has  been  elected  a 
vice-president.  Before  Joining  CRC  In 
1940,  Mr.  Sacks  was  In  charge  of  record- 
ing for  Music  Corp.  of  America  and 
previously  was  head  of  the  artists  bu- 
reau and  public  relations  at  WCAU 
Philadelphia. 

CHARLES  RIKER  has  joined  the  sales 
staff  of  WQXR  New  York.  Released  from 
the  Army,  Mr.  Riker  goes  to  WQXR 
from  Volitant  Pub.  Co.,  where  he  served 
as  representative. 

ROBERT  PRIGMORE,  from  the  sales 
departments  of  KALE  KOIN  and  KGW 
Portland,  Ore.,  and  TED  KOOREMAN, 
15  years  in  radio  selling  with  KALE, 
have  joined  KEX  Portland  as  account 
executives. 


638  KILOCYCLES 
'iOeO  WATTS  Full  Time' 
BLUE  NETWORK 

Represented  Nationally  by  0;y' 
John  BLAIR  &  CO.  /i|p 


Radio's  Role  in  Wartime 
Is  Lauded  by  Col.  Kirby 

SPEAKING  before  the  Washing- 
ton Board  of  Trade  March  5.  Col. 
E.  M.  Kirby,  chief  of  the  Radio 
Branch,  Army  Bureau  of  Public 
Relations,  told  members  that  "lis- 
teners demand  .  .  .  more  and  more 
coverage  of  the  war  at  home  and  at 
the  front.  To  provide  this,"  he  con- 
tinued," is  the  vs^ar  mission  of  ra- 
dio, the  joint  responsibility  of  the 
Army,  the  American  broadcaster, 
and  the  advertiser." 

In  reviewing  radio  coverage  of 
Normandy  D-Day  operations,  Col. 
Kirby  said  commercial  facilities 
could  carry  only  300,000  words 
daily,  but  through  additional  Sig- 
nal Corps  facilities,  a  record  460,- 
000  words  were  delivered  on  D-Day. 
Signal  Corps  erected  its  own  trans- 
mitter and  on  June  6  sent  67  still 
pictures  at  the  rate  of  seven  pic- 
tures a  minute. 

As  "an  outstanding  example  of 
wartime  cooperation,"  Col.  Kirby, 
a  former  public  relations  director 
of  the  NAB,  cited  NBC's  public 
service  work  in  presenting  the 
Army  Hour,  underwriting  the  cost 
for  lines,  facilities,  overseas  cir- 
cuits, orchestra  and  chorus.  Also 
taking  part  in  the  Board  of  Trade 
radio  night  were  NBC  commenta- 
tors Morgan  Beatty,  Richard  Hark- 
ness  and  Leif  Eid. 


Davis  Succeds  Vinson 
As  Economic  Stabilizer 

WILLIAM  H.  DAVIS,  chairman 
of  the  War  Labor  Board,  was 
named  last  week  to  succeed  Fred 
M.  Vinson  as  director  of  the  Office 
of  Economic  Stabilization.  Mr.  Vin- 
son has  been  appointed  Federal 
Loan  Administrator,  the  position 
formerly  held  by  Ex-Secretary  of 
Commerce  Jesse  Jones. 

Named  to  head  the  WLB  was  Dr. 
George  W.  Taylor,  formerly  vice- 
chairman  of  the  Board.  Dr.  Taylor 
has  been  an  active  participant  in 
several  cases  before  the  Board  in- 
volving the  American  Federation  of 
Musicians  and  on  occasion  has  se- 
verely reprimanded  the  musicians' 
union  for  defiance  of  the  Board's 
directives.  In  his  new  post,  Mr. 
Davis  will  be  responsible  directly 
to  James  F.  Byrnes,  director  of 
the  Office  of  War  Mobilization  & 
Conversion. 


New  WOR  Co-Op 

TO  REPLACE  Breakfast  With 
the  Fitzgeralds,  which  moves  to 
WJZ  New  York  next  month,  WOR 
New  York  has  signed  Dorothy  Kil- 
gallen,  columnist,  and  her  husband, 
Dick  KoUmar,  theatrical  producer. 
Program  will  be  titled  Breakfast 
With  Dorothy  &  Dick,  will  orig- 
inate from  the  Kollmar's  home, 
with  two  children  participating. 
Starting  April  14,  it  will  be  heard 
Mon.  through  Saturday,  8:15-8:55 
p.m.  and  on  Sunday  as  Brunch  With 
Dorothy  and  Dick,  11:30-12  noon. 
The  Fitzgerald  show  now  on  WOR 
has  a  total  of  13  sponsors  with  an 
average  of  five  participations  a 
day. 
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WCAM  Trouble 

POLICE  had  to  be  called  to  main- 
tain order  at  municipally-owned 
WCAM  Camden,  N.  J.  when  more 
than  150  followers  in  the  studio 
audience  of  Rev.  Charles  V.  Gil- 
more  protested  vehemently  because 
the  reverend's  weekly  program, 
Old  Fashioned  Gospel  Hour,  was 
cut  off  the  air  for  the  second  time 
for  deviation  from  the  submitted 
script.  The  station  substituted 
recorded  religious  music  instead  of 
the  regular  program  but  was  un- 
able to  make  its  station  identifica- 
tion announcements  from  the  stu- 
dio, necessitating  the  sending  of  an 
announcer  to  another  microphone 
in  Camden  Convention  Hall.  Ac- 
cording to  station  manager  William 
H.  Markwood,  Rev.  Gilmore  was 
refused  permission  directly  before 
broadcast  time  to  include  a  speech 
by  a  colleague  not  mentioned  in  the 
approved  script.  After  the  program 
was  on  for  six  minutes  he  proceed- 
ed to  introduce  the  guest  speaker 
and  the  studio  engineer  intervened. 
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he  commercial  that  blooms  for  a  day 


Success  in  advertising  is  more  a  matter 
of  repetition  than  perfection.  The  "one 
perfect  announcement",  heard  once, 
obviously  will  not  produce  the  volume 
of  sales  provided  by  a  workmanlike 
consistent  schedule. 

With  this  in  mind,  WDRC's  rate  pol- 
icy has  been  and  is  to  encourage  con- 
sistent and  successful  advertising  in 
The  Hartford  Market. 

There  is  only  one  rate  on  WDRC. 

It's  the  same  rate  for  national,  regional 


and  local  advertisers.  It's  a  low  rate  for 
coverage  of  the  entire  Hartford  Trad- 
ing Area. 

It's  a  rate  purposely  made  still  more 
attractive  by  worthwhile  discounts  for 
frequency. 


WDRC  invites  inquiries  from  the  ad- 
vertiser who  knows  that  frequent,  con- 
sistent advertising  will  make  his  mes- 
sage  stick  and  merchandise  move. 

Write  Wm.  Malo,  Commercial  Man- 
ager, WDRC,  Hartford  4,  Connecticut. 


MM. 

^  WDRC-FM 


BASIC  CBS 
Connecticut's 

Pioneer 
Broadcttster 


Miss  Kay  Brown 
Young  &  Rubicam,  Inc. 
New  York  City,  N.  Y. 

Dear  Kay: 

Goin'  thru  Miss  580's  waste 
basket  today  .  .  .  she's  the  gal 
who  does  our  Women's  580 
Club  show  .  .  .  I  saw  where 
she  offered  a  free  booklet  on 
the  "A  B  C's  of  Bread  Bak- 
ing" to  her  listeners  and  got 
over  500  requests  for  it  right 
away.  Must  be  a  pretty  good 
booklet  if  she's  offering  it  and 
I  thought  maybe  you'd  like  a 
copy,  would  you?  You  see,  this 
Miss  580  really  investigates 
everything  and  makes  sure  it's 
O.K.  before  she  offers  it  to 
her  listeners.  I  guess  that's 
why  they  have  so  much  confi- 
dence in  her.  She  got  a  letter 
just  today  from  a  listener 
asking  Miss  580  to  buy  her  a 
layette  for  the  baby  she's  ex- 
pecting. Yep,  we  give  all  kinds 
of  service  to  our  listeners. 
Let  me  know  if  you  want  that 
baking  booklet,  will  you? 
Yrs, 
Algy 

PS:  We  give  service  to  our 
advertisers,  too.  Ask  any 
Branham  man  about  that! 

WCHS 

Charleston,  W.  Va. 


BEHIND 


WYN  SHELDON  has  replaced  LEW 
CLAWSON  as  program  director  WWVA 
Wheeling,  W.  Va.  Mr.  Sheldon,  since 
1943  WWVA  announcer,  was  formerly 
with  WLBZ  Bangor,  Me.  Mr.  Clawson 
has  been  inducted  into  the  Army. 
JAMES  W.  MORGAN,  art  and  promotion 
director  of  WSPA  Spartanburg,  S.  C, 
is  the  painter  of  a  mural  of  the  Spar- 
tanburg Municipal  Airport  executed  for 
the  Chamber  of  Commerce.  STERLING 
WRIGHT,  the  station's  director  of  spe- 
cial events,  entered  the  Merchant  Ma- 
rine March  5. 

JOHN  ALEXANDER,  recently  with 
WLAV  Grand  Rapids,  and  HAL  BARKUS, 
are  now  on  the  announcing  staff  of 
WJNO  West  Palm  Beach.  Mr.  Barkus 
previously  had  left  V/JNO  to  join  WCAU 
Philadelphia. 

ENS.  BARRON  W.  CHANDLER,  former 
NBC  guide,  for  three  years  a  prisoner 
of  the  Japanese,  was  freed  when  Gen. 
MacArthur's  forces  captured  Manila. 
Suffering  from  machine-gun  wounds  in 
both  legs.  Ens.  Chandler  was  in  a  hos- 
pital on  Corregldor  when  it  fell  to 
the  Japs. 

LOUIS  AIKEN  has  resigned  as  an- 
nouncer at  WJNO  West  Palm  Beach 
to  join  WIS  Columbia,  S.  C. 
JOHN  KELLY  has  resigned  as  publicity 
director  of  WIP  Philadelphia.  RALPH 
H.  MINTON,  promotion  director,  takes 
over  the  post. 

JESSE  H.  BUFFAM,  agricultural  di- 
rector of  WEEI  Boston,  has  been  ap- 
pointed State  Coordinator  of  Emer- 
gency Farm  Labor  by  Gov.  Maurice  J. 
Tobin  of  Massachusetts.  Post  Is  in  rec- 
ognition of  his  leadership  of  farmers 
through  his  program.  Farmers'  Almanac 
of  the  Air. 

KEN  FINLEY,  until  recently  a  B-24  pilot 
and  previously  with  KFPY  Spokane,  and 
BARNEY  KEEP,  formerly  of  KGW  Port- 
land, Ore.,  are  now  announcers  with 
KEX  Portland. 

DON  DARCY,  Broadway  manager,  has 
joined  the  production  staff  of  the  NBC 
television  department. 
ADELE  SABBAGH  has  joined  WCOP 
Boston  as  continuity  writer.  She  was 
formerly  with  NBC  New  York  news  and 
special  events. 

CPL.  BOB  ROBERTS,  former  announcer 
of  WPEN  Philadelphia,  now  doing  radio 
work  in  the  Army,  is  the  father  of  a 
bov.  Mrs.  Roberts  is  the  former  MARI- 
LYN  HUDOME,   at   one   time   of  the 
WPEN  program  department. 
JOHN  RALEIGH,  news  analyst  of  WCCO 
Minneapolis,  is  the  father  of  a  girl. 
JAMES   DOOLITTLE,   former  freelance 
producer,  has  joined  Neblett  Radio  Pro- 
ductions as  Midwest  sales  manager. 
BOB  TERRY  Is  new  publicity  director 
for  KXOK  St.  Louis.  He  has  been  a 
staff  announcer. 

PAUL  HODGES.  WKRC  Cincinnati  m.c. 
for  Arriving  or  Leaving  and  Kwestion- 
ite,  on  Feb.  15  married  Thelma  Stein 
of  Cincinnati. 

GIL  KRIEGEL,  formerly  with  WNYC 
New  York,  has  joined  WQXR  New  York 
as  announcer. 

TED  MAILLIE,  producer,  formerly  with 
WMCA  New  York,  has  joined  Frederic 
W.  Ziv  Inc.,  New  York,  radio  produc- 
tion firm. 

JACK  SLATTERY,  chief  announcer  of 
KNX  Hollywood,  has  resigned  to  free- 
lance. 

NELSON  KING,  WKRC  Cincinnati  sales 
promotion  manager,  has  been  made  pro- 
duction manager.  EDWARD  E.  HALE, 
former  director  of  field  operations,  mer- 
chandising and  research  division  at 
WLW  Cincinnati,  succeeds  Mr.  King  as 
sales  promotion  manager. 
LT.  ROBERT  G.  HARNACK,  former 
writer-producer  with  WFMJ  Youngs- 
town,  Is  in  the  Philippines  as  a  com- 
munications officer. 

GEORGE  DINNICK,  former  continuity 
v/rlter  and  announcer  at  WRUF  Gaines- 
ville, Fla.,  has  joined  the  announcinj; 
staff  of  V/SAV  Savannah,  Ga.  Mr.  Din- 
nick  recently  returned  from  overseas 
duty  as  civilian  aircraft  technical  rep- 
resentative of  Douglas  Aircraft  Cor  i. 
BILL  DONEGAN  is  another  addition  tj 
the   WSAV  announcing  staff. 


WHO  Newsmen  Shift 

WAR  correspondents  of  WHO  Des 
Moines  received  shifts  in  assign- 
ment last  week.  Jack  Shelley,  man- 
ager of  the  news  department,  re- 
turned from  five  months  in  the 
European  Theatre  March  6.  He  is 
booked  for  a  speaking  tour  of  Iowa. 
Minnesota  and  Nebraska.  Herb 
Plambeck,  on  his  second  trip 
abroad,  arrived  in  Paris  last  week 
and  started  cable  reports  and  reg- 
ular broadcasts  on  arrival.  Maj. 
Frank  F.  Miles,  on  the  Italian  front 
since  last  September,  has  been 
transferred  to  the  western  front 
in  Germany.  WHO  carries  a  daily 
schedule  of  several  direct  rebroad- 
casts  or  transcribed  interviews  by 
its  own  staff  from  the  various 
fronts. 


OTIS  PARKER,  former  vocational  agri- 
culture teacher  in  Oklahoma,  has  been 
named  associate  farm  reporter  of  WKY 
Oklahoma  City,  assisting  EDD  LEMONS. 
HARRINGTON  E.  CRISSEY,  program 
manager  of  WGFM,  General  Electric  PM 
station  in  Schenectady,  Is  the  father  of 
a  boy. 

ANDREW  COWAN,  CBC  war  correspond- 
ent, has  resumed  his  duties  at  the  CBC 
Toronto  ofnces,  and  will  coordinate 
rehabilitation  programs.  He  has  been 
overseas  since  1942. 

FRED  BRIGGS,  announcer  with  vr.TW 
Cleveland,  Feb.  24  married  BETSY 
O'CROTTY,  formerly  in  production  and 
publicity  at  CBS  Hollywood,  and  now 
in  the  SPARS. 

CAREY  SMITH  has  joined  WCOS  Co- 
lumbia, S.  C.  as  assistant  continuity 
writer.  HARRY  SNOOK  is  now  with  the 
program  department. 

BOB  GREER  has  joined  WMPS  Memphis 
as  production  assistant  to  ROBERT 
HOBGOOD  after  four  years  with  WREC 
Memphis.  M.  J.  VOSSE,  former  adver- 
tising director  for  Sears,  Roebuck  & 
Co.  Memphis  store,  is  new  WMPS  pro- 
motion director. 

JAMES  CONNELLY,  of  the  Blue  Net- 
work station  relations  department,  New 
York,  has  been  appointed  manager  of 
station  relations  in  Blue  central  divi- 
sion. 

JAMES  SHELTON,  WROK  Rockford, 
m.,  announcer,  is  the  first  of  the  sta- 
tion's men  back  from  the  service.  He 
was  three  years  in  the  Army  Medical 
Corps. 

DAVID  M.  SMALKIN,  formerly  with 
U.P.  and  released  from  the  Navy,  has 
joined  the  Blue  Hollywood  news  staff. 
BILL  ERIN,  former  sports  commentator 
and  program  director  of  WIZE  Spring- 
field, C,  has  joined  KGO  San  Francisco 
as  announcer.  JAMES  MOSER,  formerly 
with  the  San  Francisco  Examiner,  and 
HUGH  ELLIOTT,  released  from  the 
Army,  have  been  added  to  the  KGO 
news  writing  staff. 


RCA  Communications  Inc.,  New  York 
has  reestablished  direct  radiotelegraph 
service  during  the  last  ten  days  with 
Brussels,  and  with  the  NetherlandR. 
Circuit  to  the  Belgian  capital  resumed 
operation  March  4,  offering  government 
and  press  message  service  for  the  first 
time   since    the   German  occupation. 


VOICE  of  "Voice  of  the  Cotton- 
tails," GI  radio  station  in  Italy,  is 
S/Sgt.  John  J.  Stranahan,  who  as 
a  civilian,  was  an  announcer  with 
WICA  Ashtabula,  0.  The  sergeant 
wears  the  Air  Medal  with  four 
clusters  and  the  Purple  Heart,  and 
the  latest  report  was  that  he  had 
but  one  mission  to  fly  to  complete 
his  tour.  "Cottontail"  station  was 
built  out  of  salvaged  radio  and  air- 
plane parts  [BROADCASTING,  Jan.  8]. 


UP  Sport  Service 

UNITED  PRESS  is  giving  special 
attention  to  sports  events  news  for 
its  radio  clients  with  the  introduc- 
tion of  a  new  plan  providing  for 
coverage  by  special  "radio  cor- 
respondents". Plan  will  be  confined 
for  the  present  to  the  Madison 
Square  Garden  fights,  and  ma.ior 
track  and  basketball  meets  in  New 
York  and  Chicago,  but  after  the 
war  the  system  will  be  set  up  on  a 
national  basis.  These  events,  here- 
tofore covered  by  regular  UP  news- 
men, and  the  copy  rewritten  and 
slanted  for  radio  service  at  the 
desk,  are  now  being  covered  by 
radio  reporters,  who  select  snecial 
features  appropriate  for  broadcast- 
ing, and  file  their  stories  by  tele- 
graph wires  from  the  event,  using 
radio  style  and  language. 

Race  Relations 

RADIO'S  record  in  the  field  of  race 
relations  is  not  good  but  is  better 
than  that  of  the  movies,  according 
to  Dr.  Lawrence  D.  Reddick,  cu 
rator  of  the  Schomburg  Collection 
of  Negro  Literature  of  the  New 
York  Public  Library.  In  a  state 
ment  issued  in  connection  with  the 
presentation  of  an  award  to  Nathan 
Straus,  president,  WMCA  New 
York  for  New  World  A-Coming, 
Negro  series,  Dr.  Reddick  noted  a 
trend  towards  improvement  in  the 
attitude  towards  the  Negro  and 
notably  fewer  instances  of  deroga 
tory  treatment. 


RADIO'S  LONGEST  LIST  OF  SATISFIED  SPONSORS: 

Nolde's  Bread  WGH 

Hudepohl  Beer  WSOC 

Frankel   Clothes   WHIO 

Arkansas  Radio  Co  KARK 

Chevrolet  WEEU 

jbel's  Bread  WCPO 

(TO  BE  CONTINUED) 


4/V 


OHIO 
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DUG-OUT  INTERVIEWS  -  7  Quarter -Hours  WUy.  -  24  Whs. 
SCOREBOARD  -  7  Quarter -Hours  WUy.  -  24  Wks  

BEFORE  and  AFTER 

WHITE  SOX  BASEBALL  BROADCASTS 


WJJD 


20,000  WATTS 

(?hica^o'5  JldLt^Q6t  Undependeni  Station 

WALGREEN    DRUG  CO.   again  sponsors  games  for  7th  consecutive  year. 
OLD  GOLD  again  co-sponsors  games  for  the  2nd  consecutive  year. 


WJJD  Inc.,  PAUL  H.  RAYMER, 

230  N.  Michigan  Ave.,  366  Madison  Ave., 

Chicago  1,  Illinois.  New  York  City 

STATE  5466  MURRAY  HILL  2-8689 


STATION 
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TIME -SALES  TIP! 


THIS  letter  from  a  Northwest  broad- 
casting station  is  typical  of  the  mail 
we  get — day  after  day. 

No  wonder  it's  enthusiastic!  The  3900 
selections  in  the  World  Library  give 
stations  material  to  cover  every  program 
requirement!  Then  World  continues  to 
send  them  up-to-the-minute  entertain- 
ment— big-name  artists  and  orchestras, 
latest  hits,  the  kind  of  programs  that 
attract  and  hold  radio  audiences. 

World  presents  this  high-quality  talent 
at  its  very  best.  World's  famous  Vertical- 
Cut  Wide  Range  Transcriptions,  devel- 


oped by  the  Bell  Laboratories  and  West- 
ern Electric,  are  famous  for  fidelity. 

Notice  that  last  sentence  in  the  letter 
above.''  It  shows  the  profitable  use  stations 
are  making  of  World's  Continuity  Service. 
This  gives  them  seventy- eight  expertly- 
written  shows  each  week — ready  to  go 
on  the  air  as  sustaining  or  sponsored 
programs. 

If  you'd  like  to  know  more  about  the 
help  World  is  giving  to  over  three 
hundred  leading  stations,  just  drop  us  a 
line.  World  Broadcasting  System,  Inc., 
711  Fifth  Ave.,  New  York  22,  N.  Y. 


Transcription  Headquarters 

WORLD  BROADCASTING 

SYSTEM,  INC« 

A  subsidiary  of  Decca  Records^  Inc. 

NEW    YORK    •    CHICAGO  /V^^^^  HOLLYWOOD     •  WASHINGTON 
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No  one  ever  saw  a  broadcast  trans- 
mitter  built  like  this  until 
\\  estern  Electric  introduced  its  now 
^^id.■|y  used  IKW  in  1939. 

For  the  first  time,  all  electrical 
apparatus — with   the   exception  of 

'  three  door  switches — was  assembled 
on  a  central  structure.  IVovidin<j 

;'  accessibility  never  before  attaineil. 
this  revolutionary  idea  made  an  itn- 

•  mediate  hit  with  broadcast  engineers. 

'  The  kind  of  thinking  by  Bell  Labs 
men  that  led  to  tliis  outstanding  ini- 

;'  provement — and  to  many  otiier  inno- 
vations which  have  become  almost 
standard  practice  in  the  industry — is 
your  assurance  of  still  finer  Western 
Electric  equipment  alter  the  war. 


Buy  War  Bonds  — aiid  hold  them! 

Ai^stem  Electric 
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LAWRENCE  HUBBARD,  research  di- 
rector of  Duane  Jones  Co.,  New  York, 
has  been  appointed  chairman  of  the 
monthly  Radio  in  Wartime  luncheons 
of  the  New  York  chapter  of  the  Amer- 
ican Marketing  Assn.,  succeeding  George 
Allen,  manager  of  the  Cooperative  An- 
alysis of  Broadcasting. 
THOMAS  P.  BRENNAN  and  Alfred 
Elchler,  copywriters  at  Ruthrauff  & 
Ryan,  New  York,  have  been  appointed 
associate  copy  directors. 
HARRY  DODSWORTH,  copywriter,  for- 
merly with  Kenyon  &  Eckhardt.  New 
York,  has  joined  Arthur  Kudner  Inc.. 
New  York. 

E.  L.  DOSCH,  formerly  in  new  prod- 
uct development,  merchandising  and 
research  division  of  Vlck  Chemical  Co.. 
has  joined  the  plans-merchandising  de- 
partment of  N.  W.  Ayer  &  Son,  Philadel- 
phia. 

J.  P.  McKINNEY  &  SON,  station  repre- 
sentative, have  moved  their  Holly- 
wood offices  to  1651  Cosmo  St. 
LYLE  JOHNSON  has  joined  Lewis  & 
Oilman.  Philadelphia  agency,  as  account 
executive. 

LOUIS  DEAN,  former  radio  director  of 
Arthur  Kudner  Inc.,  New  York,  has 
returned  to  the  agency  In  an  executive 
capacity  and  will  work  on  the  General 
Motors  account.  Mr.  Dean  left  the 
agency  in  1941  to  help  establish  the 
domestic  radio  set-up  for  the  Coordi- 
nator of  Inter-American  Affairs,  with 
Don  Francisco,  radio  head.  A  year  later 
he  joined  the  William  Morris  Agency, 
.  New  York,  as  an  executive  in  the  radio 
department. 

FREDERIC  KAMMANN,  manager  of  the 
Cincinnati  office  of  Roy  S.  Durstine  Inc., 
New  York,  and  WlUlam  E.  Dempster, 
creative  head  of  the  New  York  office, 
have  been  elected  vice-presidents. 
JANE  GLENN,  formerly  of  the  CBS 
Hollywood  press  Information  staff,  has 
joined  N.  W.  Ayer  &  Son  as  assistant 
to  Jean  McFarland,  West  Coast  radio 
publicity  director. 

BUCHANAN  &  Co.,  to  service  film  com- 
pany accounts,  will  establish  Hollywood 
offices  with  Arthvir  Menken,  former  war 
currpspondent,  as  manager. 


LUNCHEON  AND  LIVE  DISCUSSION  went  hand  in  hand  when  Gar- 
field &  Guild,  San  Francisco  agency,  staged  a  recent  get-together  of 
all  media  representatives  to  promote  better  understanding  of  the  firm's 
principles  underlying  current  campaigns.  Representing  radio  comer 
are  (1  to  r)  :  Ken  Craig  and  Dave  Green,  production  manager  and  spot 
sales  account  executive  respectively  of  KQW;  Dave  Sandeburg,  North- 
ern California  manager  of  Paul  Raymer  Co.;  Dave  McKay,  spot  sales 
account  executive  of  KJBS;  Frank  Samuels,  Blue  western  division  sales 
manager;  Morton  Sidely,  commercial  sales  manager  of  KSFO. 


FRANK  B.  McELMOYL  resigns  March 
15  as  assistant  manager  of  the  sales 
promotion  and  merchandising  depart- 
ment of  McCann-Erlckson,  New  York, 
to  join  F.  J.  Low  Co.,  New  York,  as 
vice-president  in  charge  of  merchandis- 
ing, sales  promotion  and  public  rela- 
tions. Mr.  McElmoyl  was  associated  at 
one  time  with  RCA  Mfg.  Co.,  Camden, 
where  he  created  sales  promotion  and 
merchandising  Ideas  for  radio  sets  and 
electronic  devices. 

ESSIG  Co.,  Los  Angeles  and  Chicago, 
Is  setting  up  a  department  to  service 
baking  industry  accounts  under  man- 
agement of  J.  Franklin  Dorsey,  and  Is 
opening  a.  New  York  office,  temporarily 
located  at  122  E.  42nd  St.  Mr.  Dorsey, 
now  In  New  York  to  set  up  the  new 
branch,  goes  to  Esslg  from  Mllprlnt 
Inc.,  where  he  has  directed  baking  In- 
dustry activities. 

JENNISON  PARKER,  former  copy  chief 
and  account  executive  of  Glasser-Galley 
&  Co.,  Los  Angeles,  has  joined  the 
Mayers  Co.,  Los  Angeles  agency. 
GEORGE  IRWIN,  wrlter-produ-^er-an- 
nouncer  of  Smith,  Bull  &  McCreery 
Adv.,  Hollywood  agency,  has  resigned  to 
freelance. 


CHOICE 


CHATTANOOGA 


WDOD 


CBS 

5,000  WATTS  DAY  AND  NioHT 


PAUL  H.  RAYMER  CQ,i 

NATIONAL    REPRESENtATi  VES' 


IN  (1)  AUDIENCE,  (2)  PUBLIC  SERVICE,  (3)  RESULTS 


LUCIANNE  HOWELL,  former  division 
manager  of  Carson  Plrle  Scott  Co., 
Chicago,  has  joined  Ollan  Adv.  Co.,  Chi- 
cago, as  account  executive  and  copy- 
writer. 

BOB  SIMPSON,  formerly  of  Rai  Purdy 
Productions  Ltd.,  Toronto,  has  Joined 
Young  &  Rublcam,  Toronto,  as  radio 
director. 


Canadian  Loan  Drive 

PLANS  are  nearing  completion  for 
radio  publicity  for  the  Eighth  Vic- 
tory Loan  campaign  in  Canada 
which  starts  April  23  for  a  three- 
week  period  to  raise  $1,500,000,000. 
The  National  Radio  Committee  of 
the  Advertising  Agencies  of  Can- 
ada, has  planned  5  one-hour  Victory 
Star  Shows,  with  leading  screen, 
stage  and  radio  stars,  war  cor- 
respondents and  other  overseas  per- 
sonnel. These  start  April  18  and 
will  be  carried  on  all  Canadian  sta- 
tions for  four  Wednesday  evenings 
and  one  Sunday  evening.  Five  half- 
hour  evening  programs  will  be  car- 
ried on  all  stations.  There  will  be 
about  25  five-minute  recorded  pro- 
grams. These  will  be  spotted  at 
various  times  of  the  day  on  all  sta- 
t'ons. 


Battle  Area  Service 

PRESS  WIRELESS  Inc.  is  now 

transmitting  radiophotos  from  the 
European  battle  area  over  one  of 
its  400  mobile  transmitters,  which 
also  carries  radio  telegraph  and 
radiotelephone  service,  it  was  an- 
nounced last  week.  According  to 
Press  Wireless,  this  is  the  first  time 
transatlantic  radiophoto  service  has 
been  available  from  a  battle  area 
over  a  commercial  400  w  trans- 
mitter. 


A  full  page  of  them  in 
the  April  2  issue 
of  BROADCASTING  on 


stations 
jjjJJjlUILij,ldMj...-.l;l 
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1070  Kilocycles 
A  CLEAR  CHANNEL 
5000  WATTS 


^  The  confidence  of  the  public  in  WIBC,  and  in  advertising  offerings 
over  this  station,  is  shown  everyday  in  the  week  by  the  high  quality  and 
generous  quantitj'  of  listener  response.  Engendered  principally  by  the 
strict  censorship  which  the  station  exercises  over  advertisers  and  products 
for  the  protection  of  its  listeners,  this  confidence  is  further  supported 
by  the  close  affiliation  of  the  station  with  The  Indianapolis  News — In- 
diana's leading  newspaper.  WIBC  has  the  coverage,  and  the  influence, 
to  do  a  complete  merchandising  job  in  Central  Indiana,  Eastern  Illinois 
and  Western  Ohio. 

Represented  Nationally  by,  John  Blair  &  Co. 


M  Ut  U  a  I  STATIOI\^ 


WIBC 
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AFRA  Fundfest  held  Feb.  17  to  raise 
funds  for  returning  service  men  to 
supplement  provisions  of  the  GI  bill 
brought  in  ,|5,000  to  the  Washington, 
D.  C,  local  of  the  union,  Gunnar  Back, 


CBS  announcer  and  president  of  the 
local,  announced  last  week.  The  fund 
will  be  made  available  to  all  Wash- 
ington AFRA  members  upon  their  re- 
t\irn  from  the  service: 


Meef  WHB's  John  Wahlstedt- 

"^Ihe  Cook  Tenor"... and  our  Program  Director 


to  sing  daily  on  WHB  for  Cook's., 
but  he's  proud  to  sing  in  WHB's 
praise  as  the  result  of  a  Kansas  City 
radio- station  program  -  survey  just 
completed  by  the  Merchants' Associ- 
ation. Tabulated,  here  are  the  facts: 


Do  not  mistake  this  stern-visaged 
gent  for  a  Federal  Judge  or  a  mem- 
ber of  the  U.  S.  Senate.  He's  237 
pounds  of  Swedish  tenor  who  has 
been  a  fixture  at  WHB  since  1932. 
He  began,  and  continues,  as  "The 
Cook  Tenor",  and  in  more  than  a 
decade  has  appeared  on  some  6080 
half-hour  programs  sponsored  by 
the  Cook  Paint  &  Varnish  Company. 
In  1942,  when  Dick  Smith  became 
WHB's  War  Program  Manager  for 
the  duration,  John  took  over  Dick's 
former  duties  as  Program  Director. 

As  background,  he  has  a  Bache- 
lor's degree  in  engineering  from  the 
University  of  Kansas;  a  Master's  de- 
gree in  education;  and  fifteen  years' 
teaching  experience.  He  left  his  po- 
sition as  Vice-Principal  of  Kansas 
City's  East  High  School  to  devote 
his  full  time  to  WHB.  He's  a  Shriner; 
a  Jester;"the  worst  golfer  in  the  state" 
(his  claim);  and  he  loves  to  hunt  and 
fish,  and  fish  and  hunt. 

Meanwhile,  he  not  only  continues 

For  WHB  Availabilities,  'Phone  DON  DAVIS 
at  any  of  these  "SPOT  SALES"  offices: 

KANSAS  CITY  Scarriff  Building  HArrison  1161 

NEW  YORK  CITY  ...  400  Madison  Avenue  .  .  .  Eldorado  5-5040 

CHICAGO   360  North  Michigan  FRAnklin  8520 

HOLLYWOOD  .  .  Hollywood  Blvd.  at  Cosmo  .  .  Hollywood  8313 
SAN  FRANCISCO  5  Third  Street  EXbrook  3553 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Salino     •     Great  Bend     •  Emporia 
Missouri  Kansas         Kansas  Kansas  Kansos 
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RETAIL  RADIO  SURVEY 
Kansas  City  Merchants  Association 

Tabulating  600  replies  to  1,775  question- 
naires sent  by  the  Association  to 
home-Tnakers  in  this  area. 
Question:  "Which  radio  station  in  Kan- 
sas City  do  you  most  prefer  for  Shopping 
Programs?" 

Answers:  WHB  364  votes  60% 

Station  B   87  votes  14% 

Station  C   47  votes   .078% 

Station  D  17  votes   .028% 

Station  E    5  votes   .008% 

Question:  "Do  you  listen  regularly  to 

any  of  the  Shopping  Programs  which 

are  now  on  the  air?" 

Answers:  Of  the  600  replies,  the  follow- 
ing mentions  were  made: 
WHB— "Mary  Jane  on  Petticoat  Lane" 

228  mentions    38^ 

WHB— "Sandra  Lea"  The  Plaza  Shopper 

174  mentions   ___.29% 

Station  B  —  Downtown  Store  Program 

139  mentions   23% 


BOOK-OF-THE-MONTH  CLUB,  New 
York,  which  previously  went  off  the  air 
at  the  conclusion  of  sponsorship  of 
New  Friends  of  Music  Concerts  on 
WQXR  New  York,  will  continue  on 
the  air  this  season  with  a  weekly  55- 
mlnute  program  presenting  the  Buda- 
pest String  Quartet.  Series  started 
March  11  and  will  run  13  weeks.  Club 
last  month  started  Author  Meets  Critic 
on  WHN  New  York.  Agency  Is  Schwab 
&  Beatty,  New  York. 
MILANI  FOOD  PRODUCTS  Co.,  Chi- 
cago (1890  French  dressing),  expanding 
its  southern  California  campaign  on 
March  S  for  52  weeks  started  sponsor- 
ing locally  the  five-weekly  Blue  pro- 
gram. Private  Lives  of  Ethel  &  Albert, 
on  KECA  Los  Angeles.  Agency  is  Gar- 
field &  Guild  Adv.,  Los  Angeles. 
D.  L.  &  W.  COAL  Co.,  Buffalo  (Blue 
coal),  on  March  25  renews  to  April  15 
The  Shadow  on  17  CBC  Dominion  net- 
work stations  Sun.  5:30-6  p.m.  Agency: 
Vickers  &  Benson,  Toronto. 
S.  C.  JOHNSON  &  SON,  Brantford,  Ont. 
(floor  polish),  on  April  3  renews  for  one 
year  Fibber  McGee  &  Molly  on  24  CBC 
Trans-Canada  network  stations.  Agen- 
cy: Needham,  Louis  &  Brorby,  Chicago. 
SPERRY  FLOUR  Co.,  San  Francisco 
(flour,  cereals),  on  March  19  replaces 
Dr.  Kate  with  One  Woman's  Secret  on 
9  NBC  Pacific  stations,  Monday  through 
Friday  4-4:15  p.m.  (PWT).  Agency: 
Knox  Reeves  Adv.,  San  Francisco. 

HUDSON  BAY  Co.,  Winnipeg  (depart- 
ment stores),  on  March  12  started 
Rhythm  and  Romance  on  10  western 
CBC  Trans-Canada  stations  Men.  8:45- 
9  p.m.  Agency:  Cockfleld  Brown  &  Co., 
Winnipeg. 

HASS  BARUCH  &  Co.,  Los  Angeles 
(grocery  products),  using  daily  spot  an- 
nouncements on  KNX  Los  Angeles,  on 
March  1  started  a  similar  schedule  on 
KFI  Los  Angeles.  Contracts  are  for 
52  weeks.  Robert  Smith  Adv.,  Los  An- 
geles,  has  account. 

SOUTHERN  PACIFIC  Co.,  San  Francisco 
(railroad),  in  a  campaign  to  recruit  new 
employes,  on  March  1  started  a  schedule 
of  15  spot  announcements  weekly  on 
KMPC  Hollywood.  Contract  is  for  52 
weeks.  Agency  is  Poote,  Cone  &  Belding, 
San  Francisco. 

AMERICAN  HOME  PRODUCTS  Corp., 
New  York,  effective  March  6  will  begin 
sponsorship  of  a  quarter  hour  news 
show  on  WMAQ  Chicago,  Sat. -Sun.  10 
p.m.  Tues.-Thtirs.  10:15  p.m.  (CWT). 
Contract  for  52  weeks  was  placed  by 
Dancer-Fitzgerald-Sample,  Chicago. 

CONSOLIDATED  Royal  Chemical  Corp., 
Chicago  (Krank's  Shave  Kreem),  has 
appointed  Russel  M.  Seeds  Co.,  Chicago, 
to  handle  its  advertising.  Account  was 
formerly  handled  by  Campbell-Ewald 
Co.,  Chicago. 

STERLING  Drug  Inc.,  New  York,  has 
leased  a  43-story  building  at  1450 
Broadway  to  house  offices  now  at  170 
Varick  St.,  divisions  and  subsidiaries 
located  in  other  parts  of  the  city.  Some 
divisions  will  move  in  immediately. 


CAMPUS  CHRISTIANS 

427  WEST  5th  STREET 
LOS  ANGELES  13,  CALIFORNLA 


THRIFTY  DRUG  Co.,  Los  Angeles 
(Southern  Cal.  chain),  complying  with 
new  policy  instituted  by  KKt  Los  An- 
geles March  I  replaced  five-weekly  quar- 
ter-hour commentary  team  of  Jose 
Rodriguez  and  Sidney  Sutherland  with 
Carveth  Wells,  news  analyst.  Firm  also 
sponsors  five-weekly  quarter-hour  Hol- 
lywood Spotlight  and  Baukhage  Talk- 
ing as  well  as  The  Green  Hornet  and 
Theatre  of  the  Air,  once  per  week  on 
KECA  Los  Angeles.  Agency  is  Hlllman- 
Shane-Breyer,  Los  Angeles. 

KENU  PRODUCTS  Co.,  Los  Angeles 
(cleanser),  in  a  30-day  campaign  is  spon- 
soring a  schedule  of  transcribed  one- 
minute  announcements  and  chain 
breaks  on  7  San  Francisco  and  Portland 
stations  throughout  March.  List  in- 
cludes KPO  KQW  KGO  KPRC  KJBS 
KOIN  KGW.  Firm  on  March  25  starts 
weekly  quarter-hour  program,  Fighting 
Front  Facts,  on  KPO  San  Francisco 
to  last  52  weeks.  Little  &  Co.,  Los 
Angeles,  has  account. 

PALM  DAIRIES  Ltd.,  Calgary,  has  start- 
ed spot  announcements  on  6  western 
Canadian  stations.  Account  was  placed 
by  J.  J.  Gibbons  Ltd.,  Vancouver. 

BROWN'S  BREAD  Ltd.,  Toronto  has 
started  daily  transcribed  spot  announce- 
ments on  CKEY  and  CFRB  Toronto  and 
CHML  Hamilton.  Account  was  placed 
by  McConnell,  Eastman  &  Co.,  Toronto. 

CROWN  BRAND  PAINT  Co.,  Toronto, 
has  started  spot  announcements  on  a 
•  number  of  Toronto  stations.  Account 
was  placed  by  McConnell,  Eastman  & 
Co.,  Toronto. 

B.  C.  TREE  FRUITS  Ltd.,  Vancouver 
(apples)  has  started  3  daily  spot  an- 
nouncements' on  CKEY  Toronto.  Ac- 
count was  placed  by  Canadian  AdT. 
Agency,  Montreal. 

NONSUCH  Ltd.,  Toronto  (cleanser),  has 
started  quarter  hour  programs  weekly 
on  a  number  of  Ontario  stations.  Ac- 
count was  placed  by  Ellis  Adv.  Co., 
Toronto. 

EX-LAX  Ltd.,  Montreal  (laxative)  has 
■started  10  transcribed  announcements 
weekly  on  a  number  of  Canadian  sta- 
tions. Account  was  placed  by  Cockfleld 
Brown  &  Co.,  Montreal. 

MACT  JEWELRY  Co.,  Hollywood,  on 

March  5  started  five-weekly  quarter- 
hour  of  recorded  music,  Floretta's  Mu- 
sical Jewel  Box  on  KFAC  Los  Angeles. 
Contract  is  for  26  weeks.  Adolph  Wend- 
land  Adv.,  Los  Angeles,  has  account. 

PETER  DOELGER  Malt  Products  Corp., 
Harrison,  N.  J.  is  adding  participation 
on  WOR  New  York  Martha  Deane  pro- 
gram for  its  new  chocolate  syrup,  Bla- 
cow.  Product  currently  also  is  adver- 
tised on  WAAT  Jersey  City.  J.  M.  Mathes 
Inc.,  New  York,  is  agency. 

REPUBLIC  PICTURES  Corp.,  New  York, 
to  promote  "Utah"  which  opened  in 
New  York  March  10,  is  using  spot  an- 
nouncements on  WJZ  WOR  WOV 
WHOM  wnSTEW  WINS  WHN  WLIB.  Ad- 
vertising budget  is  $15,000  for  all  media 
for  the  New  York  showing.  Agency  is 
Donahue  &  Coe,  New  York. 

SUNSET  OIL  Co.,  Pacific  Coast  inde- 
pendent petroleum  company,  after  a 
long  advertising  lull,  is  now  using  news- 
papers extensively  and  is  making  plans 
for  use  of  radio  on  the  West  Coast.  Agen- 
cy is  Brisacher,  Van  Norden  &  Staff, 
Los  Angeles. 
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a     Q  a  a  s 


Here's  one  of  the  secrets  of  the  higher  fideUty  in 
Westinghouse  5  and  lOkw  transmitters:  it's  called 
equcilized  audio  feedback  (see  drawing)  and  it's  an 
outstanding  contribution  to  higher  signal  fideUty. 

Equalized  audio  feedback  strengthens  the  already 
high  fideUty  of  the  audio  and  modulation  circuits  in 
Westinghouse  transmitters,  and  reduces  audio  dis- 
tortion to  even  lower  Hmits.  The  system  is  independent 
of  any  variation  in  rectified  antenna  output. 

Control-simplicity,  economy  and  high  fideUty  are 
natural  partners  of  the  soUd  dependabiUty  you  find  in 
the  complete  Une  of  Westinghouse  transmitters  ...  5, 
10  and  50kw  AM  and  1,  3,  10  and  50kw  FM.  Your 
nearest  Westinghouse  office  has  aU  the  facts  on  these 
newest  achievements  in  faithful  transmitter  operation 
designed  by  Westinghouse  .  .  .  the  oldest  name  in 
broadcasting.  Westinghouse  Electric  &  Manufacturing 
Company,  P.  O.  Box  868,  Pittsburgh  30,  Pa.  j-osno 
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Easy  operation  is  another  keynote  of  the  smartly-styled 
Westinghouse  5kw  transmitter  .  .  .  one  master  switch  puts 
the  transmitter  on  the  air  and  cuts  off  power  at  close  of 
broadcast  day.  Controls  reset  automatically  whenever  over- 
loads occur  in  any  circuit  for  any  reason. 
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J  KFH--A^ew:^  I 

MEMO: 


Gow,  Editor  of  KFH  News  Bureau, 
come  to  KFH  with  a  powerful  background  of 
newscasting  with  network  personalities  in 
Washington,  D.  C,  and  Cincinnati.  At  KFH 
he  fills  a  big  job  in  top-flight  manner— with 
notable  listener  gains  for  KFH  News. 
That's  why  KFH  advertisers  are  in  good 
hands  as  well  as  in  good  company  when 
they  reach  the  entire  Wichita  market  through 
KFH  and  KFH  news. 


Wichita  is  a  Hooperoted  City 
Get  the  facts  from  Pefry 


In  Kansas'  Biggest  and  Richest 
Market,  they  depend  for  the 
facts,  on. 


KFH 


WICHITA 


CBS      5000  WATTS  DAY  S  NITE      CALL  A  PETRY  OFFICE 


WHDH 


5000  WATTS 


NettoMi  Sales  Repr«sentotives  •  SPOT  SAIES,  INC.,  New  York  ■  Chicogo  -  Son  Froncisco 


Other  Fellow's 
VIEWPOINT 


Wrong  Impression 

EDITOR  Broadcasting: 

In  your  issue  of  March  5,  in  re- 
porting the  proceedings  before  the 
Commission  concerning  FM  alloca- 
tions, on  "page  72  you  make  this 
statement : 

"Maj.  Armstrong,  again  taking 
the  stand,  corrected  his  testi- 
mony of  Wednesday  *  *  *" 

This  statement,  as  you  phrase  it, 
gives  the  impression  that  there  was 
something  wrong  with  my  testi- 
mony which  had  to  be  modified. 
The  fa'-t  is  that  the  corrections 
which  were  made  by  me  dealt  with 
the  correction  of  stenographic  ex-- 
rors  in  the  recording  of  my  previous 
testimony,  and  I  so  stated  before 
taking  the  stand. 

The  reason  it  was  necessary  to 
make  those  corrections  immediately 
and  on  the  stand,  instead  of  mak- 
ing them  in  the  usual  informal 
way,  was  that  the  corrections  were 
necessary  as  a  foundation  for  sub- 
sequent testimony. 

The  only  statement  of  mine  which 
was  questioned,  and  which  I  felt 
called  upon  to  modify,  was  the  fol- 
lowing. Mr.  Allen  questioned  my 
testimony  that  a  certain  area,  un- 
der certain  conditions  of  interfer- 
ence, would  be  served  perfectly 
100%  of  the  time.  Mr.  Allen  was 
quite  right  and  I  admitted  the 
error.  It  would  be  only  99  and 
99/100%  perfect,  and  I  stated  that 
I  did  not  know  how  to  figure  these 
matters  any  more  accurately  than 
that. 

I  trust  you  will  give  this  matter 
equal  prominence  to  that  of  the 
article  calling  attention  to  the  cor- 
rections. 

Maj.  Edwin  H.  Armstrong 


News  From  Home 

EDITOR  Broadcasting: 

After  being  here  in  France  some 
little  time,  an  issue  of  Broadcast- 
ing caught  up  with  me  and  I  wish 
to  express  my  appreciation  for  it. 
News  from  home  is  always  wonder- 
ful and  news  of  the  industry  is  no 
less  enjoyed. 

Thank  heavens  the  industry  is 
going  ahead  with  its  plans  for  PM, 
television,  facsimile,  etc.  It  will  be 
an  even  greater  game  to  come  back 
to.  Like  all  other  free-thinking 
Americans,  I  am  incensed  over  the 
actions  of  Petrillo — men  in  service 
do  not  like  people  who  act  and  think 
along  his  lines.  We  are  trusting 
those  still  at  home  to  keep  the 
house  in  order  for  our  return. 

I'd  like  to  put  in  my  word  for 
the  grand  job  done  by  all  overseas 
units  representing  American  radio, 
the  shortwave  stuff  and  the  cooper- 
ation of  the  BBC.  Their  work  is 
held  in  great  respect  by  all  men 
overseas.  Just  the  other  day  we 


Minnesota  Poll 

A  STATEWIDE  survey  of 
the  Minnesota  Poll,  conducted 
by  the  Minneapolis  Star-Jour- 
nal &  Tribune  found  61%  in 
favor  of  "the  idea  that  all 
Congressional  debates  in 
Washington  on  national  is- 
sues be  broadcast  by  radio." 
Opposed  were  24%;  unde- 
cided, 15%.  The  poll  then 
asked  those  in  favor  how 
much  they  would  listen  to 
such  broadcasts.  Two  out  of 
five  said  .  they  would  listen 
much  of  the  time,  one  out  of 
three  some  of  the  time  and 
others  said  it  would  depend 
on  the  time  of  day  the  broad- 
casts were  made.  More  men 
than  women  were  interested 
and  the  upper  economic  levels 
were  more  interested  than  the 
middle  and  lower. 


managed  to  buy  a  German-made 
radio  for  five  times  its  value.  Even 
so,  we're  like  kids  on  Christmas 
morn  with  it  and  it  will  go  con- 
stantly until  worn  out  like  every- 
thing else  German, 

After  three  years  with  WSKB, 
KXOX  and  WSLI,  I  now  have 
about  two  years  in  the  Merchant 
Marine,  Army  Transport  Service 
and  the  Army  and  am  in  a  Trans- 
portation Corps  unit  taking  the 
stuff  off  the  Libertys  and  sending 
it  along  to  the  boys  at  the  front.  I 
am  really  proud  of  our  work  but 
am  working  like  hell  to  speed  the 
(lay  when  I  can  return  to  radio,  the 
work  I  actually  have  a  love  for. 

Every  best  wish  for  continued 
success  and  free  American  radio. 

Roy  Weinedel 
2d  Lt.  TC 

Somewhere  in  France 


We  'Get  Around' 

EDITOR  Broadcasting: 

Today's  mail  brought  me  three 
copies  of  August  editions  of  Broad- 
casting— sent  to  me  by  a  Mr.  Phil 
Wood,  sales  manager  at  WFMJ 
Youngstown. 

As  I  was  formerly  a  writer-pro- 
ducer at  WFMJ,  I  naturally  was 
most  happy  to  obtain  Broadcast- 
ing— even  though  they  did  take 
seven  months  to  reach  me. 

So  for  60  minutes  I  was  out  of 
Army  life — back  into  radio  life. 
Reading  the  familiar  pages  of  your 
magazine  helped  to  make  the  day  a 
bit  brighter.  Some  of  the  old  names 
are  still  there — yet  there  were 
many  new  ones  which  I  did  not  rec- 
ognize. I  imagine  three  years  is  apt 
to  do  just  that,  however. 

There  isn't  any  specific  reason 
for  my  writing,  but  I  did  want  you 
to  know  that  Broadcasting  really 
gets  around! 

At  present  I'm  a  communications 
oflacer — the  procedure  is  different 
but  the  idea  is  the  same! 

Robert  C.  Harnack 
Lt.  Infantry 
The  Philippines 
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"ORDERING  104  MORE  SHOWS" 

advises  Fred  Cannon— ALL-CANADA  RADIO  LTD. 

THE  SHADOW 

Available  locally  on  transcription— see  C.  MICHELSON  67  W.  44  St..  N.Y.C. 
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Tomorrow,  as 
it  does  today,  will  find  KHQ 
abreast  of  the  times — -add- 
ing improvements  as  they 
develop  to  further  extend 
its  service  and  add  even 
greater  value  to  its  present 
complete  coverage  of  Amer- 
ica's Number  2  market.* 

*Per  Capita  Income  $2,252 — 
second  highest  in  the  nation. 


L  odern  as  to- 
morrow. Gone  are  the  "Pick 
and  Shovel"  Days  in  Inland 
Empire  mines.  Modern  ma- 
chines and  equipment  like 
this  sprinkler  on  rails,  which 
keeps  down  coal  dust,  sup- 
plant them.  This  modern 
trend  insures  healthful,  pros- 
perous conditions  extending 
into  the  post-war  era. 


PHE    ONLY    SINGLE    MEDIUM    COMPLETELY    COVERING    THE    INLAND  EMPIRE 


Owned  and  Operated  by 

LOUIS  WASMER,  Incorporated 


Radio  Central  Building 


Spokane,  Wash. 


National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 
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'PING,  PING,  PING  WENT  THE  BELL 

In  one  week  recently,  KQV  strengthened  its  staff  with 
PIE  TRAYNOR,  Sports;  JANE  GIBSON,  Home  Economies; 
MAURICE  SPITALNY,  Music.  KQVs  going  p/aces  in  Pittsburgh! 


ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 


CLEVELAND 

eAS.C  BLUE  NETWORK 
350  KC      5000  WATTS 


Harkness  Elected 
By  Radio  Gallery 

Amendment  Would  Provide 
Voice  for  Independents 

RICHARD  HARKNESS,  NBC 
Washington  commentator,  last  week 
was  unanimously  elected  president 
of  the  Radio  Correspondents  Assn. 

at  the  annual 
meeting  at  NBC 
studios  in  Wash- 
ington. He  has 
«S  been  vice-pres- 
'#1  ident     the  last 

JXW-     'm';..  Hardness 

^'x%^^  succeeds  Earl 
^■u^'l^  Godwin,  Blue 
Network  comen- 
Mr.  Harkness  tator,  who  became 
ex  officio  member 
of  the  executive  committee.  Other 
officers  chosen  are:  Rex  Goad, 
Washington  bureau  manager  of 
Transradio  Press,  vice-president ; 
William  Costello,  CBS  Washington 
commentator,  secretary ;  Walter 
Compton,  WOL-Mutual  commenta- 
tor, treasurer. 

Protest  to  White  House 

Immediately  after  election  the 
executive  committee  was  instructed 
by  the  membership  to  file  a  protest 
with  the  White  House  because  ra- 
dio correspondents  were  barred 
from  the  recent  Big  Three  confer- 
ence at  Yalta.  Representatives  of 
the  AP,  INS  and  UP  were  per- 
mitted to  join  the  President  at  the 
conference,  but  no  provision  was 
made  for  radio. 

The  association  executive  com- 
mittee plans  to  await  the  return  to 
this  country  of  Stephen  T.  Early, 
Presidential  secretary,  before  mak- 
ing representations,  inasmuch  as 
Mr.  Early  was  charged  with  han- 
dling news  representatives. 

The  executive  committee  was  au- 
thorized to  draft  a  proposed  amend- 
ment to  the  association's  constitu- 
tion to  give  representation  on  the 
committee  to  independent  stations. 
Mr.  Harkness  pointed  out  that  un- 
der the  original  setup  only  the  net- 
works and  Transradio  had  radio 
correspondents  in  Washington  and 
consequently  no  provision  was  made 
for  independent  stations  or  region- 
al networks.  He  suggested  the 
amendment. 

Five  Years'  Growth 

In  his  president's  address,  Mr. 
Godwin  reported  that  the  associa- 
tion, which  started  five  years  ago 
with  a  membership  of  20  represent- 
ing the  major  networks  and  Trans- 
radio, has  grown  to  embrace  21  or- 


Australian  Video 

FRANK  GOLDBERG,  founder  and 
governing  director  of  Goldberg  Ad- 
vertising Ltd.,  Australian  adver- 
tising agency,  has  signed  a  priority 
contract  with  the  Allen  B.  DuMont 
Laboratories  for  the  first  television 
transmitter  to  be  installed  in  Aus- 
tralia, Herbert  E.  Taylor,  director 
of  transmitter  equipment  sales  for 
DuMont.  announced  last  week. 


I      SHOW  FOR  VETS  I 

I  Mississippi  Broadcasters  I 
'  Donate  Time,  Services  ■ 


ON  BEHALF  of  veterans  and  their 
dependents  the  Mississippi  Broad- 
casters Assn.,  composed  of  14  sta- 
tions in  that  state,  is  donating  the 
time  and  expenses  for  statewide 
network  broadcasts  of  a  series  of 
public  service  programs  prepared 
under  the  auspices  of  the  Missis- 
sippi War  Council. 

Each  agency  in  the  Council  which 
is  composed  of  all  State  and  Federal 
agencies  dealing  with  the  subject, 
is  given  an  individual  program  to 
make  its  particular  services  and  as- 
sistance known  to  the  veteran.  The 
former  fighting  men  also  may  sub- 
mit questions  which  are  answered 
by  the  agency  concerned  either  by 
letter  or  over  the  air.  Gov.  Thomas 
L.  Bailey  gave  the  initial  broad- 
cast. 


AFRS  Programs 

MORE  THAN  960  hours  of  Armed 
Forces  Radio  Service  programs  are 
now  being  sent  to  troops  overseas, 
the  Army  announced  last  week. 
This  represents  an  increase  of  50% 
over  last  year's  figures.  Total 
weekly  operating  period  at  the  end 
of  1944  was  over  600  hours,  using 
17  transmitters.  The  OWI  has  ac- 
tivated new  transmitters  on  both 
the  East  and  West  Coast,  which 
makes  additional  broadcast  hours 
possible.  News  programs  account 
for  the  greater  nart  of  the  in- 
creased operations.  AFRS  is  a  sec- 
tion of  the  Army  Information 
Branch,  Information  &  Education 
Division,  ASF. 


ganizations,  including  regional  net- 
works and  independent  stations,  in- 
cluding 81  active  members.  More 
than  100  associate  members  have 
been  taken  into  the  organization. 

Organizations  holding  active 
memberships  in  the  association, 
which  governs  the  radio  galleries 
of  Congress,  are :  Ask  Washington ; 
Associated  Press  Radio;  Baukhage 
Radio  Associates;  CBS;  Earl  God- 
win Associates;  NBC;  Radio  News 
Assn.;  the  Blue  Network;  Time 
Views  the  News;  Transradio  Press; 
United  Press  Radio;  WAAB  Wor- 
cester, Mass.;  WAOV  Vincennes, 
Ind.;  WBOW  Terre  Haute,  Ind. 


KALE,  Portland,  Oregon 

".  .  .  convinced  AP  should  be 
an  integral  part  of  every  leading 
radio  station  .  .  .  features  spicy 
and  timely  .  .  .  dispatches  from 
every  corner  of  the  globe  are  con- 
cise, highly  readable  and  alv/oys 
early." 

Tom  Decker 
Nev/s  Director 


avolloble  through 

PRESS  ASSOCIATION,iNc 

SO&o<k«f»ll.r  Plai* 

NpwVork.N.Y. 
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Thanks  from  the  Boys 


Drew  Pearson 

Gloria  Jean 

Three  Suns 

Paul  Brenner 

Mills  Brothers 

Phil  Brito 

Anita  Ellis 

Tommy  Dorsey 

The  Sentimentalists 

Bill  Darnell 

The  Modernaires 

Johnny  Morgan 

Monica  Boyar 

Louis  Prima  and  Orchestra 

Lily  Ann  Carroll 

Justine  DuVal 

Fred  Sayles 

Elton  Britt 

Gus  Steck  and  Orchestra 
Steck's  Bad  Boys 


f^TT  WAS  A  GREAT  SHOW  FOR  A  GREAT  CAUSE!  We  feel  pretty  sure^ 
JL  that  every  service  man  and  gal  would  thank  you  entertainers 
for  appearing  in  person  on  WAAT's  hig  two  hour  Red  Cross 
broadcast  on  February  28th  (8-10  PM).  You  sure  did  your  part 
toward  helping  the  1945  Red  Cross  War  Fund  Drive  get  off  to  a 
grand  start.  Your  efforts — and  those  of  niany,  many  others  in  the 
entertainment  world — will  mean  vitally  important  comfort  to  plenty 
^of  fighting  men  and  their  families  when  they  need  the  Red  Cross.  ^ 


Army  Dramatization  by 

Members  of  Army  Air  Force 

Red  Cross  Women 

North  Jersey  G.  I.'s  from 

European  Theatre  of  Operations 

Nat  Brusiloff  and  his  Orchestra 

Earl  Wilson 

Jerry  Roberts 


And  not  forgetting  .  .  . 

William  N.  Robson  and  Bourne  Ruth- 
rauff  of  the  American  Red  Cross;  A.  A. 
Adams,  B.B.C. ;  and  Local  802  Ameri- 
can Federation  of  Musicians.  Plus 
extra  special  thanks  to  Frank  Dailey. 
Show  written  and  produced  by  Lee 
Stewart  of  WAAT. 


Give  more  .  .  .  Give  now  ,  .  ,  to  your  Red  Cross  ! 


NEW     JERSEY'S     FIRST     RADIO  STATION 
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KANSAS 


CITY 


K 
O 

z 
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MARKET 


PORTER  BLDG. 
KANSAS  CITY,  MO. 

EVERETT  L.  DILLARD 
Gpneral.  Manager 

ELIZABETH  WHITEHEAD 
Slalion  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


A»k  for  Rate  Card  3 
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TWO  now  iirosrams  have  been 
iuUled  by  WIOIL  Pliil;uleli)lii;i  to 
its  Studio  8choolhouse  serios, 
placing  the  educational  feature  on 
a  Monday  through  Friday  schedule. 
One  of  the  new  programs,  Radio- 
lit  ml  Express,  at  the  request  of 
scliool  authorities  is  planned  for  kin- 
dergarten, first  and  second  grade  lis- 
teners and  is  patterned  somewhat  after 
a  children's  story  book.  Second  addi- 
tion to  the  educational  series  is  Quaker 
Cilj/  Scrappers,  a  citizenship-training 
feature  consisting  of  an  exemplary 
story  and  a  short  dramatization  by 
children  from  various  schools.  Topics 
for  the  program  are  supplied  by  the 
Radio  Committee  of  the  Board  of  Edu- 
cation. All  programs  are  designed  for 
elementary  school  children  and  are 
listened  to  in  classrooms  throughout 
the  Philadelphia  area. 


Canadian  Culture 

TO  BRING  the  culture  of  new  Cana- 
dians to  local  listeners,  CJCA  Edmon- 
ton, Alta.  is  starting  a  weekly  half- 
hour  pi-ogram  Promotion  of  Canadian- 
ism.  Groups  of  Canadians  of  foreign 
extraction  in  Alberta  province  have 
been  contacted  for  the  program  to  give 
musical,  dramatic,  folklore  and  other 
broadcasts  in  the  series,  with  a  studio 
orchestra  available.  Short  talks,  inter- 
views, demonstrations  or  dramatics 
will  be  used  between  to  develop  theme 
of  series,  the  improvement  of  Cana- 
dian culture. 


Reading  Plugged 

DESIGNED  to  encourage  children  to 
read  better  books,  the  new  feature 
Books  Bring  Adventure  has  started 
on  WOWO  Fort  Wayne,  Ind.  Classes 
in  area  schools  listen  to  the  program, 
sponsored  by  the  Junior  League,  and 
then  obtain  books  in  school  and  pub 
lie  libraries. 


r^^PROGI^AMS 


Bank  Program  Idea 

SEEKING  methods  of  departing 
from  the  regular  type  of  spot  adver- 
tising, an  article  in  Bulletin,  official 
publication  of  the  Financial  Adver- 
tisers Assn.,  points  as  an  example  to 
the  quarter-hour  program  developed 
some  time  ago  by  J.  H.  Newberger, 
vice-president  of  the  Seattle  First  Na- 
tional Bank.  Program  presented  in 
dramatized  form  tells  inside  stories  of 
how  missing  depositors  were  traced 
and  found.  It  tried  to  present  a  human 
side  of  banking  and  while  actually  the 
entii'e  program  was  a  form  of  commer- 
cial building  confidence  in  the  bank  it 
was  still  entertaining.  Regular  com- 
mercials in  addition  told  of  the  bank's 
services. 

High  School  Series 

HALF-HOUR  period  each  Saturday 
morning  on  WIOD  Miami  has  been 
designated  for  the  high  schools  of  the 
community  to  promote  the  activities 
of  the  respective  schools.  The  lo-week 
series  Our  High  Schools,  produced  by 
Robert  Fidlar,  WIOD  program  direc- 
tor, has  been  approved  by  the  county 
school  supervisor. 

*       *  * 
Preview 

WWNG  Asheville,  N.  G.  has  started 
new  weekly  series.  Admission  Free, 
Saturday  6 :15-6 :30  p.m.,  featuring 
previews  of  the  next  weeks'  guest  stars, 
a  review  of  contests  and  offers  and  a 
round-up  of  coming  attractions.  Mimeo- 
graphed copies  of  scripts  are  being  sent 
to  clients  and  agencies. 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


V  Windber 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


J 


English  Replacements 

NEW  station  policy  ofWGES  Chi- 
cago effects  the  following  program 
changes  to  bring  interesting  features 
of  the  day  in  the  English  language 
to  the  station's  foreign  listening  audi- 
ence:  Pana  Anna,  Polish  program 
4:30-5  p.m.  (CWT)  Mou.  through 
Fri.  is  replaced  by  Today's  American 
Hero,  4:30-4:45  and  Places  in  the 
Neivs,  4:45-5;  Polish  Swing  Ses- 
sion, 5-5  :30  p.m.  Tues.  and  Fri..  will 
be  replaced  by  Names  in  the  Netvs,  5- 
5 :15  p.m.  and  Women  in  the  News, 
5:15-5:30  p.m.  Station's  full  hour 
Italian  Community  Hour  will  be  cut 
to  a  half  hour  show.  The  Woman's 
Career  will  fill  rest  of  period. 

*  *  * 
Health  Series 

NATIONAL  TUBERCULOSIS  Assn., 
New  York,  is  preparing  a  health  edu- 
cation series  to  be  distributed  to  some 
of  its  2,000  local  units  for  placement 
on  stations.  To  be  produced  by  Hu 
Chain  Assoc.  Inc.,  New  York,  as  a 
13-week  quarter-hour  transcribed  se- 
ries, program  will  dramatize  different 
phases  of  tuberculosis.  Subjects  will 
include  dangers  of  tuberculosis  and 
measures  for  control  in  industry, 
schools,  cities,  and  research  activities. 
Program  is  expected  to  be  ready  for 
distribution  in  June.  HBC  Radio  Re- 
cording Division  will  make  the  records. 

*  *  * 
Auto  Problems 

AVINX  WASHINGTON  and  the  AAA 
present  a  new  idea  in  public  service 
programs  in  Auto  Answers  aired  at 
S  :15  p.m.  Tuesdays.  The  "AAA  Panel 
of  Experts",  Director  W.  A.  Van 
Duzer,  Dept.  of  Vehicles  and  Traffic; 
Dr.  H.  C.  Dickinson,  head  of  the  Bu- 
reau of  Standards  heat  and  power  sec- 
tion, and  Charles  Davies,  of  OPA,  an- 
swer automobile  questions.  If  they 
can't  answer  a  query  in  20  seconds 
questioner  gets  a  gift  of  war  stamps. 
Johnny  Waters  is  AAA  professor. 

*  *  * 
News  By  Cassidy 

RELATING  first  hand  experiences  of 
his  six-month  assignment  on  the  west- 
ern front,  James  Cassidy,  WLW  Cin- 
cinnati war  correspondent,  is  heard 
Monday  through  Saturday  on  a  five- 
minute  morning  Cassidy  Reports  pro- 
gram . 


KRNT  Farm  Aid 

FACILITIES  of  KRNT  Des  Moines 
have  been  extended  to  the  Farm  Bu- 
reau, Triple  A  and  Iowa  State  Col- 
lege Extension  Service  for  special 
l)roadcasts  in  conjunction  with  Farm 
Food  Alert  Week. 


GATEWAY 
TO  THE 
RICH 

TENNESSEE 
VALLEY 


5  0,0  00  WATTS 
NASHVILLE       /j  j 
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YOU  MAY  BE  ABLE  TO  HIGH  JUMP 
6  FEET  11  INCHES 


m 


YOU  CAN'T  GET  OVER  THAT  WALL  OF 
"FADING"  INTO  WESTERN  MICHIGAN! 


Those  harnessed-lightning  50,000-watter8  in  Chi- 
cago or  Detroit  should  leach  Western  Michigan 
very  easily,  sure !  But  they  don't.  A  queer  local  con- 
dition fades-out  their  signals.  To  reach  this  area 
adequately  broadcasts  must  come  from  inside-the- 
wall. 

So  listeners  here  very  naturally  tune  to  near-by 
stations — and,  as  in  all  other  markets,  the  best- 
programmed  stations  get  the  audience. 

In  Kalamazoo,  Battle  Creek  and  Greater  Western 
Michigan,  that  station  is  WKZO,  serving  eighteen 

*  Record  set  by  Lester  Sleers  in  U.S.A.,  June  17,  1941. 


counties  with  a  daytime  population  of  630,762 
people.  In  Grand  Rapids  and  Kent  County,  it's 
WJEF,  serving  a  quarter-mi.lion  people  with  the 
most  favorable  frequency  in  the  market  (1230 
KC).  Both  WKZO  and  WJEF  are  CBS.  Both  are 
programmed  for  their  specific  areas.  Both  are 
owned  by  the  Fetzer  Broadcasting  Co.,  and  are 
sold  in  combination  at  a  bargain  rate  per  thousand 
radio  homes.  Together  they  offer  complete  cover- 
age of  Western  Michigan. 


Let  us  send  you  the  whole  story  ■ 
Free  &  Peters! 


'  or  just  ask 


i 


WKZO 

CBS-FOBKAlAMArO^^^^^ 
CREEK.AHP  WeSTERH  »• 


CBS-VO«  OUAHO  RAWS 
AHO  KEUT  COUHTY 


BOTH  OWNED  AND  OPERATED  BY  FETZER  BROADCASTING  COMPANY 

FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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ANOTHER  "FRIENDLY  GROUP"  ACHIEVEMENT 


Our  Respects  to 


(Continued  from  page  i6) 
headquartering    in    New  York. 

v  r-— He  was  transferred  to  Washing- 

\  m  m  U    ■  A  /  /       m  I  ^^"^      business  manager  and  secre- 

1^        m  AM    I  D  aw  // /      /-  /     ^  tary  of  CPA.  He  converted  the  en- 

^  lliV    I  r  mm       ///////J/////    ^^^^^^^^     tire  circuit  from  Morse  wires  to 

VWw    I  //infw^wXW^         '111      printers.  After  the  market  collapse 

in  1929  CPA's  specialized  financial 
service  hit  the  downgrade. 

Mr.  Lawrence  had  been  broad- 
casting and  he  saw  a  new  field  for  a 
news  wire  in  radio,  so  Al  Harrisoii 
took  the  ball  once  more.  In  1930 
he  pointed  with  pride  to  14  radio 

lifmB   ■  m.  5^5«««  clients  for  the  CPA  wire  including 

"JrA/ WW  aSninglOnf  jra«  joins  the   Westinghouse  stations,  WBZ 

Mutual  Broadcasting  System         S.;  ila^of kst?  sf 

_            .         ■«jr»T™TT«T     T.                           1  Minneapolis;  Harry  Stone  of  WSM 

Presenting    MUTUAL    Programs    to    the  Nashville;   Carl  Haverin,  then  of 

100,600    radio    homes    in    its    Western  KFI  Los  Angeles,  and  Gene  O'Fal- 

T»           1        •  '      ri  ■              n  Ion  of  KFEL  Denver  were  among 

Pennsylvania  s   Primary   Area.      jgp^  ai's  first  clients,  he  recalled. 

y^j                                   if^^i    ^^S^  "Nobody  could  see  news  on  the 

/~           \A/    L-    i      Lj  J.  I    \A/    L-    i       D    ImmJBS^^n  radio  in  those  days,"  remarked  the 

George  Washington  Hotel,  Washington,   Pa.  BnEaKBilEI  ,                         •  <<ttt 

^    ,  ,     ,         .  i             r^•     ,                H'^^W^'H  veteran  press  association  man.  "We 

John  Laux.  Managing  Director             ^        ^  struggled  along  but  we  had  to  bow 

Johnny  Croft,  Manager                   ^^W?^^  *°        inevitable,  after  a  start." 

^*S^^  In  1933  Hugh  Baillie,  then  execu- 
tive vice-president  of  UP,  and  Karl 

•  •  •  •  •  •  •  •  •  ••••••••••••••  •  •  •  •  ••••••••••  A.  Bickel,  president,  called  Al  Har- 

IVfTTSRTl   STEUBENVILLE,  0.    !hM||  J.IJI  ATLANTIC  CITY,  N.  J.  ,  rison  back  as  sales  manager  of 

» M  l  Kb  m  l  JOHN  LAUX,  MGR.                              EDDIE  KOHN,  MGR.   ,  United  Features.  Al  could  vision 

MUTUAL        tm^MM^^  BLUE  NETWORK  •  new  business,  so  with  the  title  of 

!•••••••••••••••••••••••••••••«••••••  assistant  to  the  president,  he  went 

:«l(H»ll    WASHINGTON,  PA.    IgflllHUl     KINGSTON,  N.  Y,    :  to  Washington  and  established  the 

•■'.'■I           JOHNNY  CROFT,  MGR.,  M'.'l.lvlB  LOU  STEKETEE,  MGR.  ,  Washington  City  News  Service,  a 

*AiAiJW       MUTUAL                                      MUTUAL       ,  teletype  tip  wire  for  Government 

•  ••••••••••••••••••••••••••••••••••••  agencies,  radio  and  newspaper  cor- 

^   respondents. 

A  Small  Start 

WCNS  started  with  five  clients, 
among  them  the  late  Secretary  of 
the  Navy  Frank  Knox,  publisher  of 
the  Chicago  Daily  News,  for  his 
Washington  bureau.  Paul  Wooten, 
head  of  McGraw-Hill  Publications 
and  the  New  Orleans  Times- 
Picayune  Washington  office  also 
subscribed.  Today  WCNS  serves 
108  clients  and  if  facilities  were 
available  could  more  than  double 
that  figure,  according  to  Al. 

In  May  1935  United  Press- 
prodded  by  the  far-sighted  Al  Har- 
rison— opened  its  service  to  radio 
and  on  July  1  that  year  the  UP 
radio  wire  was  born. 

Al's  ambition  was  to  install  the 
radio  wire  in  every  state  of  the 
Union.  That  was  accomplished  not 
long  ago  when  Arizona  stations 
came  into  the  fold.  Once  more  his 
ledger  read:  "Mission  accom- 
plished." 

Early  this  year  President  Baillie 
called  Al  into  his  office,  suggested 
that  UP  needed  a  man  "in  the 
know"  as  special  representative  in 
Washington.  Would  Al  be  inter- 
ested? His  smile  spoke  volumes. 
Here  was  another  opportunity  to 
help  UP  expand  into  the  postwar 
world  and  Washington  would  be 
the  hub  of  activity  for  years  to 
come.  Besides  Washington  was 
"home"  to  Al  Harrison. 

On  March  1  he  set  up  offices  in 
the  National  Press  building  as  spe- 
cial representative  of  UP.  He'll 
handle  radio,  newspapers  and  other 


FOR  OUTSTANDING  work  in  ra- 
dio engineering  at  Teheran,  Maj. 
Glenn  G.  Boundy,  WWVA  chief  en- 
gineer on  leave,  has  been  awarded 
the  Legion  of  Merit.  He  has  super- 
vised radio  engineering  and  con- 
struction for  the  Army  in  Teheran 
for  three  years,  and  v/as  responsi- 
ble for  the  radio  setup  for  the 
Big  Three  conferences  held  there. 


affairs.  Al  has  a  couple  of  ideas 
up  his  sleeve,  too,  but  he  declined 
to  show  his  hand.  "I'm  here  to  keep 
in  touch  with  new  developments," 
he  remarked,  a  twinkle  in  his  eye. 

Al  is  married,  has  two  daughters 
and  four  grandsons.  His  hobbies  are 
professional  sports  and  he  seldom 
misses  a  baseball  or  football  game. 
That  stems  from  his  early  news- 
paper days  when  he  covered  sports, 
he  says. 

His  most  serious  problem — in 
fact  Al  says  it's  the  toughest  one 
of  his  career — is  finding  a  home 
in  the  nation's  crowded  capital. 
Until  then  he's  commuting  to  New 
York. 


Dubonnet  Adding 

DUBONNET  Corp.,  New  York,  has 
added  KQW  WJW  WCAE  WDSU 
WLIB  to  its  spot  schedule  for  Du- 
bonnet Wines;  also  participations 
on  the  Yankee  Kitchen  on  Yankee 
Network  stations.  WIND  will  be 
added  next  week.  Schedule  initiated 
last  October  already  includes 
WQXR  WILD  WWDC  WINX. 
News  and  record  shows  are  used 
from  three  to  five-times  weekly  with 
both  live  spots,  and  a  transcribed  I, 
singing  Jingle.  Agency  is  BBDO,  j 
New  York.  | 
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^'My  Make-Believe  Ballroom 
Needs  Transcription  Equipment 
That's  Really  Rugged! 


That's  why  our  installation  is  PRESTO ' 


"Our  PRESTO  transcription  turntables  get  a  real 
workout  here  at  WNEW,"  says  Martin  Block,  popular 
announcer  and  director  of  the  Make-Believe  Ball- 
room program.  "We  keep  them  running  almost  con- 
tinuously throughout  the  day.  And  they're  giving 
the  same  fine,  clear  reproduction  today  that  they 
gave  when  we  installed  them  years  ago.  As  an  an- 
nouncer, that  means  a  lot  to  me.  It's  a  nice  feeling 
to  know  that  my  transcribed  show  is  getting  out 
'in  good  voice  !"* 

WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 
AND  DISCS 


From  users  of  PRESTO  equipment  all  over  the  countryj 
comes  the  same  story:  "It's  rugged,  it's  dependable,  it 
stands  the  gaff!"  The  increased  use  of  transcribed 
material  in  wartime  broadcasting  has  placed  a  heavy 
burden  on  all  recording  and  playback  equipment. 
PRESTO  users— including  many  of  the  major  broad- 
casting stations— have  found  that  their  equipment  is 
handling  the  job  with  ease.  That's  because  PRESTO 
devices  are  products  of  integrity — built  to  do  more 
than  will  ever  be  expected  of  them. 


RECORDING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 


DAYS  AND  DOLLARS!  Save  both  by  Air  Express. 
Hundreds  of  companies  are  constantly  saving 
thousands  of  dollars  by  gaining  days  en  route  for 
emergency  shipments.  True,  war  traffic  comes  first, 
but  with  more  planes  being  put  into  Airline  serv- 
ice, more  space  is  available  for  important  goods. 

SHIP  EARLY  IN  DAY  for  fastest  delivery.  Same-day 
delivery  between  many  airport  towns  and  cities. 
Overnight  from  coast-to-coast.  Direct  service  to 
scores  of  foreign  countries.  Rapid  air-rail  sched- 
ules to  23,000  off-airlines  points  in  the  U.  S. 

FOR  3-MILE -A- MINUTE  speed,  cost  of  Air  Express 
is  low,  indeed.  25  lbs.,  for  instance,  goes  more 
than  500  miles  for  $4.38,  more  than  1,000  miles 
for  $8.75  —  with  cost  including  special  pick-up 
and  delivery  in  major  U.  S.  towns  and  cities. 

WRITE  TODAY  for  "Quizzical  Quizz,"  a  booklet 
packed  with  facts  that  will  help  you  solve  many  a 
shipping  problem.  Railway  Express  Agency,  Air 
Express  Division,  230  Park  Avenue,  New  York  17. 
Or  ask  for  it  at  any  local  office. 


RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  A  i  R  L I N  E  S  of  the  United  States 


AFRS  REORGANIZES 
PROGRAM  SCHOOL 

REDESIGNATION  of  the  pro- 
gram and  broadcast  school  as 
Ai'med  Forces  Radio  Service  School, 
has  been  announced  by  Col.  Thomas 
H.  A.  Lewis,  commanding  officer, 
AFRS,  Hollywood.  Setup  was  es- 
tablished last  spring  charged  with 
familiarizing  professional  radio 
men,  both  program  and  technical, 
with  methods  of  operating  Armed 
Forces  Radio  Stations  overseas. 
Change  in  the  designation  was 
made  to  streamline  operation. 

At  the  same  time,  it  was  an- 
nounced that  AFRS,  Hollywood, 
working  in  cooperation  with  hos- 
pitals handling  overseas  casualties, 
is  blue-printing  a  service  to  bring 
round-the-clock  entertainment  to 
hospitalized  veterans.  This  will  ex- 
tend into  postwar  era  of  veteran 
rehabilitation.  Plan  calls  for  ear- 
phones available  for  each  bed. 

Programs  will  be  piped  from  a 
central  control,  with  the  patient 
able  to  tune  in  as  he  chooses.  Com- 
mand Performance,  Mail  Call,  and 
Personal  Album  will  be  included  in 
the  special  transcribed  units.  De- 
commercialized  versions  of  network 
shows,  now  shipped  overseas,  will 
not  be  utilized.  Instead  full  pro- 
grams will  be  taken  from  nearest 
network  stations  and  piped  to  the 
wards.  Besides  entertainment  value, 
doctors  say  radio  shows  will  aid  in 
hastening  recovery  of  wounded. 


Dunn  of  CBS  Receives 
Praise  For  Manila  Work 

WILLIAM  J.  DUNN,  CBS  corre- 
spondent in  the  Philippines,  was 
one  of  15  correspondents  to  be 
commended  for  coverage  of  the 
"flying  wedge"  into  Manila  by 
Maj.  Gen.  Verne  A,  D.  Mudge, 
commanding  general,  U.  S.  First 
Cavalry  Division,  which  entered 
the  capital  Feb.  4.  Mr.  Dunn  was 
the  only  radio  correspondent  in  the 
group  according  to  a  UP  dispatch. 

Stating  that  the  presence  of  the 
reporters  in  actual  combat  action 
was  in  itself  a  high  morale  factor, 
Gen.  Mudge  said  in  part:  "By 
undertaking  this  hazardous  mis- 
sion, during  which  you  were  ex- 
posed to  enemy  fire  and  on  sev- 
eral occasions  actually  engaged  in 
fights  with  the  enemy,  you  were 
able  to  gather  material  for  the 
press  and  radio  that  gave  the  Allied 
public  a  true,  living  picture  of  ac- 
tual warfare  in  the  Philippines.' 


To  Reach  the  People  of 

JACKSONVILLE 
Quickly — 

Effectively 

USE 

WJHP 


GOLD  RECORD  is  given  to  Martin 
Block  (right)  for  his  contribution 
to  the  recording  industry  by  Wes- 
ley Edson,  sales  promotion  man- 
ager of  World  Broadcasting  Sys- 
tem. Presentation  was  part  of  10th  , 
anniversary  celebration  of  Make  Be- 
lieve Ballroom,  WNEW  New  York. 


Army  Praise  for  KSL 

OGDEN  Technical  Air  Service 
Command's  production,  Twenty- 
Eight  Candles  for  Captain  Alley 
has  been  awarded  a  special  War 
Dept.  commendation  as  performing 
"a  sound  public  relations  mission." 
Program  was  broadcast  over  KSL 
Salt  Lake  City,  as  part  of  the  KSL 
series.  Armed  Forces  Hour,  twice 
commended  by  the  War  Dept.  in 
recent  weeks.  Written  and  pro- 
duced by  personnel  of  the  OTASC 
at  Hill  Field,  Utah,  the  production 
was  based  on  the  life  of  Capt. 
John  Alley,  pilot  of  a  B-29,  who 
was  killed  while  flying  the  "Hump" 
to  China. 


OWI  Acclaims  Radio 

CHICAGO  office  of  the  Domestic 
Radio  Bureau,  OWI,  last  week  ac- 
claimed radio  as  aiding  successful 
results  of  war  campaigns,  and  cited 
the  7-week  period  from  Jan.  1  to 
Feb.  18  when  the  OWI  Regional 
office  requested  the  104  stations  in 
Illinois,  Wisconsin,  Indiana  and 
Iowa,  to  schedule  4,061  spot  an- 
nouncements urging  young  women 
to  join  the  U.  S.  Public  Health 
Service's  Cadet  Nurse  Corps.  Open- 
ings in  hospitals  were  reduced  con- 
siderably. 


Hicks  in  Europe 

GEORGE  HICKS,  Blue  war  eoi-re- 
spondent,  has  returned  to  the  Euro- 
pean Theatre  after  a  brief  visit  in 
this  country,  and  is  with  the  First 
Army  in  Belgium.  He  will  continue  to 
be  heard  regularly  Sunday  1:15-1:30 
p.m.  although  his  last  commercial 
broadcast  for  Scripto  Mfg.  Co.,  Atlan- 
ta, was  March  5.  Agency  is  Tucker 
Wayne  &  Co.,  Atlanta. 


REACH  m/lcU^ 
SALT  LAKE  MARKET 

mmmm  THROUGH 

UTAN^  NBC  STATION 


hat  on*      Mm  klgliMt 


JOHN  H.  PERRY  ASSOCIATES 


BLAIR  &  CO.  National  ReprescnteMw 
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SELF  SYNCHRONIZING 


inch  facsimile 


DELIVERS  PICTURES  AND  TEXT  BY  RADIO  OR  WIRE 


FINCH    TELECOMMUNICATIONS,   INC.  •    PASSAIC,    N.  I. 
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..IN  READERSHIP 

among  manufacturers 


#  Manufacturers  whose  market- 
ing plans  include  the  use  of  na- 
tional advertising  are  regular 
readers  of  Advertising  Age.  Of 
all  general  advertising  publica- 
tions which  editorially  cover  all 
phases  of  advertising  and  mar- 
keting, Advertising  Age  is  "first 
choice"  in  readership  with  44.4% 
of  all  manufacturers  ...  as  shown 
by  the  latest  independent  survey 
of  reader  preference. 

In  readership  it  leads  the  2nd 
pubUcation  in  its  held  by  42.8% — 
the  3rd  publication  by  200%.  Pre- 
vious surveys  during  the  past 
several  years  have  consistently 
shown  corresponding  reader  pref- 
erence among  manufacturers. 
Copies  of  these  surveys  upon 
request. 

Because  of  its  exclusive  na- 
tional news  coverage  and  influ- 
ence  among  national  advertisers 
■H  more  broadcasting   stations  use 

HE  more  advertising  in  Advertising 

w/m  Age  than  in  any  other  general 

BH  advertising  publication. 

■ 


Auditory  Characteristics  of  Personnel 
Important^  Gates  KSL  Survey  Finds 


HEARING  ability  varies  so  greatly 
even  among  normal  people  that  an 
accurate  knowledge  of  the  auditory 
characteristics  of  radio  personnel 
is  invaluable  in  the  broadcasting 
business,  according  to  results  of  a 
study  recently  completed  by  Frank- 
lin Y.  Gates,  accoustical  consul- 
tant of  KSL  Salt  Lake  City. 

Using  a  standard  6B  Western 
Electric  audiometer,  Mr.  Gates 
studied  the  hearing  characteristics 
of  44  members  of  KSL's  production 
and  engineering  staff,  recording 
the  variations  from  normal  as  an 
audiogram. 

Startling  Facts 

The  results  were  startling.  Of 
the  44  tested,  only  23  had  normal 
hearing  in  both  ears.  Six  were  sub- 
normal in  both  ears;  six  were  sub- 
normal in  one  ear.  Eight  were  ab- 
normal (in  the  sense  of  having 
more  acute  hearing  than  average) 
in  one  ear;  and  one  was  abnormal 
in  both  ears.  This  was  based  on  an 
acuity  not  in  excess  of  20  decibels 
from  normal  average. 

These  differences  in  hearing  have 
a  direct  and  marked  effect  in  radio 
production.  The  person  whose  hear- 
ing was  abnormal  in  both  ears,  for 
example,  was  a  stenographer,  noted 
for  friendly  but  persistent  "beef- 
ing" about  the  station's  sound  ef- 
fects. They  didn't  sound  "real"  to 


24  HOUR  SERVICE 
on  direct  cut  copies 
of    your  recordings 

AIR  CHECK 
SERVICE 
"as  others  hear  it" 

COMPLETE  FACIL. 
ITIES  for  spot  an- 
nouncements, remote 
pickups,  service  on 
all  recording  prob- 
lems. For  further  in- 
forvintion,  write  .  .  , 


her,  she  maintained.  Her  audio- 
gram showed  that  her  acuity  was 
unusually  high,  making  her  a  natu- 
ral for  a  technician.  Today  she 
works  in  KSL's  sound  effects  de- 
partment, doing  a  bang-up  job  be- 
cause she  has  much  keener  ears 
than  the  average  person. 

One  of  the  station's  producers 
frequently  clashed  with  a  control 
operator  over  the  placement  of  mi- 
crophones in  regard  to  the  violin 
section  of  the  orchestra.  Their 
audiograms  showed  that  the  pro- 
ducer was  subnormal  in  hearing  in 
the  higher  frequencies,  whereas  the 
operator's  hearing  was  abnormal 
in  the  higher  frequencies.  Thus, 
when  the  E  string  of  the  violin  was 
barely  audible  to  the  producer,  it 
was  unbearably  harsh  to  the  oper- 
ator. Shown  their  audiograms,  the 
pair  were  able  to  adjust  to  their 
known  strengths  and  weaknesses  in 
hearing. 

Another  producer  was  shown  to 
have  decidedly  subnormal  hearing 
in  certain  frequencies.  Knowing 
this  helps  him  do  better  work — he 
now  defers  to  an  assistant  in 
achieving  microphone  balance. 

All  in  all,  two  members  of  the 
KSL  staff  were  transferred  to  en- 
tirely new  duties  as  a  result  of  Mr. 
Gates'  study,  while  five  key  men 
improved  their  work  by  learning  to 
compensate  for  auditory  irregulari- 
ties. 

It's  how  you  hear  that  counts 
around  a  radio  station,  Mr.  Gates 
concludes. 


Cosmetic  Test 

RAYMOND  LABS.,  St.  Paul,  to 
promote  Rayve  Creme  shampoo, 
will  use  radio  along  with  other 
media  in  an  extensive  90-day  Pa- 
cific Coast  test  campaign.  Agency 
is  Milton  Weinberg  Adv.  Co.,  Los 
Angeles. 


I  121  Vermont  AvT.     W^nqton  5.  D.  C. 

Joseph  Toit,  President 


4,955,144 
spindles 
spinning 
VICTORY 

...daily  producing  cotton 
cloth  to  wrap  around  the 
world.  Produced  from  "picker 
to  bolt"  in  the  16-county 
WSPA  Primary  Area. 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 


Advertising  Age  i 

m       The  National  Newspaper  of  Marketing  1 
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FROM  COMPONENT... TO  COMPLETE  STATION 


m 


A  vital  link  in  a  long  chain  of  equipment  .  .  .  from  microphone 
to  antenna  .  .  .  the  lead-in  cable  plays  an  important  part  in  de- 
pendability of  operation. 

Federal's  Intelin  Cables  are  dependable.  They've  proved  that  in 
broadcast  and  military  installations  all  over  the  world  . .  .  standing 
up  under  severe  operating  conditions  ...  in  all  kinds  of  climate. 

And  that's  typical  of  all  Federal  broadcast  equipment.  From 
lead-in  cable  to  complete  station,  it  has  earned  a  reputation  for 
performance  because  it's  built  to  stay  on  the  air. 

Amplitude  Modulation,  Frequency  Modulation,  and  Television 
.  .  .  for  quality,  efficiency,  dependability  .  .  .  look  to  Federal  for 
the  finest  in  broadcast  equipment. 


feafera/  Telephone  and RadiaCorporation 


o^^J>^  Newark  1,  N.  J. 


IT  IS  BETTER 


THAN  TO  RECEIVE 

To  GIVE  a  beautiful  reproduction  of  high  quality 
sound  from  a  low  bass  response  of  40  cycles  up  to 
a  high  frequency  range  of  15,000  cycles  plus,  will 
pay  broadcasters  and  manufacturers  of  home  radio, 
FM  and  Television  receiving  sets.  The  American 
public  is  willing  to  give  in  proportion  to  what  it 
RECEIVES.  That's  why  the  Duplex,  the  SPEAKER  that 
REVOLUTIONIZES  the  methods  of  sound  REPRO- 
DUCTION, was  perfected. 


SEND    FOR  BULLETINS 


LANSING  CORPORATiON 


1210  TAFT  BLDG.  •  HOLLYWOOD  28,  CALIF. 


OWI  PACKET,  WEEK  APRIL  2 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  AprU  2.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  Important  war  messages. 

STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN        Aff.        Ind.       Aff.        Ind.      Live  Trans. 

Army  Nurses    X 

War  Bonds    X  _  — 

The  Job  Ahead — Japan         X 

Support     Rationing  and 

CeUing  Prices    —  X         X  X  X  __ 

Paper  Salvage    X  __         X  X  — 

Merchant  Marine  Recruit- 
ing   __  XX  X  X         -  _- 

Conserve  Cars             X 

See  OWI  Schedule  of  War  Message  154  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Cancer  Drive  on  Air 

RADIO  will  play  a  major  role  in 
enlisting  public  support  for  the  $5,- 
000,000  campaign  of  the  American 
Cancer  Society  to  be  conducted  in 
April,  according  to  Robert  Berger, 
public  relations  counsel  for  the  So- 
ciety. Eric  Johnston,  president,  U. 
S.  Chamber  of  Commerce,  is  chair- 
man. Transcriptions  featuring  well- 
known  artists,  spot  announcements 
and  other  material  will  be  supplied 
to  stations.  Norman  Winter,  for- 
merly radio  director,  Lynn  Baker 
Co.,  and  radio  writer  and  director 
for  CIAA  is  producer.  Columbia 
Recording  Corp.  is  recording  tran- 
scriptions. 


Oboler's  New  Series 

ARCH  OBOLER,  who  abandoned 
radio  several  years  ago  to  concen- 
trate on  film  work,  will  be  back  on 
the  air  beginning  April  5  as  writer- 
producer  of  a  26-week  series  on 
Mutual,  Thursday  10-10:30  p.m., 
Phillips  H.  Carlin,  MBS  pro<rram 
chief,  announced  last  week.  Titled 
Arch  Oboler's  Plays,  program  will 
originate  from  WOR  New  York  for 
the  first  four  broadcasts;  from 
WON  Chicago  for  two,  the  balance 
coming  from  Hollywood.  One  of  his 
mutual  plays,  "Mr.  Ten  Per  Cent", 
scheduled  for  May  24,  will  be  based 
on  his  observations  of  the  film 
colony. 


SEEING  HOW  MUCH  more  life  is 
left,  James  Schultz,  chief  engineer ! 
of  WCAE  Pittsburch,  uses  a  doc- 
tor's stethoscope  to  "test"  the  RCA 
cathode  ray  tube  which  is  still 
functioning  normallv  after  estab- 
lishing a  record  of  more  than  50,000 
hours  in  program  monitoring. 


MEMBERS  of  the  radio,  film  and 
theatre  industry  will  have  a  special 
section  in  the  1945  edition  of  Bio- 
graphical Encyclopedia  of  the  World, 
scheduled  for  publication  in  the  late 
summer  [Institute  for  Research 
Biography,  New  York.  $25]. 


Big  Warner  Drive 

WARNER  BROS.  PICTURES  Inc., 
New  York,  is  building  up  to  local 
premiers  of  "Hotel  Berlin,"  with 
two  to  three  one-minute  spot  an- 
nouncement drives,  the  overall 
schedule  to  cover  about  200  sta- 
tions. Leading  up  to  New  York 
opening  last  week,  campaign  of  120 
spots  per  week  ran  for  two  weeks 
on  WEAF  WOR  WMCA  WINS 
WHN  WOV  WQXR  WLIB  WNEW, 
the  drive  to  continue  for  the  next 
month  or  so  in  New  York  at  the  rate 
of  30  spots  a  week.  Discs  were  cut 
by  Columbia  Recording  Corp. 
Agency  is  Blaine-Thompson  Co., 
New  York. 


UNIVERSAL  MICROPHONE  Co., 
Inglewood,  Cal.,  has  published  catalog 
bulletin  on  its  new  D-20  series  of 
dynamic  microphones  to  be  made  with 
50  to  8000  cycles  and  in  50,  200,  500 
and  40,000 


Manila  Broadcast 

ROYAL  ARCH  GUNNISON'S  first 
eyewitness  reports  of  the  liberation 
of  Manila  on  Feb.  4,  as  broadcast 
by  MBS,  have  been  published  in 
booklet  form.  A  note  from  MBS 
President  Edgar  Kobak  says,  "We 
think  it  makes  noteworthy  comment 
on  an  event  all  America  will  be 
everlastingly  proud  of." 


"It  seems  queer  to  me.  Honey, 
that  WFDE  Flint  has  never  men- 
tioned your  Brigadier  General 
Smith." 
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A  FAMOUS  PAIR 


^  THE  GATES  3  CHANNEl 
PORTABIE  REMOTE  AMPLI- 
FIER  FOR  ALTERNATING  CUR- 
RENT OR  BATTERIES. 


THE  GATES  REMOTE  CONDI- 
TIONER  FOR  SINGLE  MICRO- 
PHONE REMOTE  PICK  UPS, 
A.C.  OPERATED. 


Remote  Pick- Up  Amplifiers 

This  famous  pair  are  truly  "Jacks  of  all  trades"  ...  for  they  have  been 
"Aces"  in  doing  an  outstanding  job  of  remote  broadcasting  from  Maine 
to.  Pango  Pango — from  Macy's  windows  to  Montana's  mountains — from 
Sandlot  ball  games  to  World  Series — from  Presidents  to  Prime  Ministers. 
For  more  than  a  decade  Gates  Remote  Amplifiers  have  served  broad- 
casters for  every  need  and  purpose.  From  year  to  year  they  have  been 
modernized,  but  in  efficient  performance  they  still  remain  the  same  in 
name,  type  number  and  service. 


Uere^s   what    one  faroadcas 

ter   writes    about    his    Gates  DYNAMOTE: 

.  .  My  Gates  Dynamote 

is  so  much  superior  to  my  studio  speech 

system  quality,  that  I  have 

discarded  my  studio  equipment  until  new 

equipment   can  be  obtained.'* 

Another  wrote:  "...  I  am 

using  my  Gates  Dynamote  as  standard  for 

cy  response  for  the 


transmitting  plant. 


This,  plus  the  fact  that  Gates  Remote  Conditioners  are  used  in  nearly 
every  U.  S.  broadcast  station  for  single  mike  pick-ups,  is  proof  that  this 
famous  pair  has  been  engineered  for  efficiency  and  economy.  This  is 
why  Gates  Remote  Amplifiers  are  now  in  use  in  every  theatre  of  war, 
bringing  to  America's  loud  speakers  the  war  events  from  the  place 
where  history's  biggest  news  is  taking  place! 


Ask  About  Our  Priority  Plan  for  Prompt  Delivery 
When    Gates    Equipment   Is    Again  Available. 


RADIO  COMPANY,  Quincy,  Illinois,  U.  S.  A. 


BROADCAST  TRANSMITTERS  .  STUDIO  SPEECH  EQUIPMENT  .  TUNING  AND  CONTROL  UNITS 
AMPLIFIERS     •     REMOTE  EQUIPMENT     •     BROADCAST   STATION   AND   TRANSMITTER  ACCESSORIES 
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May  1  Allocations  Goal 

(Continued  from  page  15) 


FM  IN  CHINA  was  the  topic  of 
these  three  experts  at  the  FCC  al- 
locations oral  argument.  Exchang- 
ing ideas  are  (1  to  r)  :  Neal  Mc- 
Naughton  of  the  International 
Division,  Engineering  Dept.,  FCC, 
host  to  a  group  of  Chinese  radio 
experts  attending  the  argument; 
S.  H.  Kung,  Chungking,  China, 
engineer  specializing  in  FM  and 
VHF  operations,  representing  the 
Chinese  Government;  Walter  J. 
Damm,  vice-president  of  the  Jour- 
nal Co.,  Milwaukee,  and  general 
manager  of  WTMJ-WMFM,  pres- 
ident of  FM  Broadcasters  Inc. 


dent  of  the  Drive  Yourself  Assn., 
opposed  the  FCC  proposals  for  mo- 
bile services  as  inadequate  to  care 
for  anticipated  needs.  Peter  Beard- 
sley,  arguing  for  the  American 
Truckim;  Assn.,  likewise  asked  for 
reconsideration  of  frequencies  for 
trucking  firms. 

T.  Brookeman  Price  and  F.  M. 
Ryan,  appearing  for  the  AT&T, 
urged  a  single  6-mc  band  be  allo- 
cated for  common  carriers  to  help 
provide  for  rural  radiotelephone 
service. 

Diathermy  Request 

Howard  A.  Carter,  secretary  of 
the  Council  on  Physical  Medicine, 
American  Medical  Assn.,  said  that 
while  the  Council  would  not  oppose 
the  FCC  proposals,  it  felt  that 
three    channels    instead    of  one 


should  be  allocated  to  diathermy. 
A  wide  band  would  encourage  man- 
ufacture of  home  diathermy  appa- 
ratus, he  said,  and  estimated  that 
56%  of  the  medical  profession  em- 
ploys diathermy. 

When  Saturday  hearings  opened, 
A.  W.  Mathis,  vice-president  of  the 
H.  G.  Fisher  Co.,  diathermy  manu- 
facturers, opposed  the  FCC  pro- 
posals as  totally  inadequate.  He 
said  the  industry  wanted  nine  times 
the  space  the  Commission  proposes, 
asserted  that  manufacturers  are 
taking  steps  to  help  the  FCC  and 
public  by  eliminating  interference 
where  possible. 

Mr.  Carter,  returning  to  the 
stand,  asked  the  Commission  to  set 
a  time  limit  for  discarding  or  re- 
placing present  diathermy  in  favor 
of  equipment  which  will  not  inter- 


China,  Canada,  England,  Russia,  India, 
South  Africa,  South  America  and  Australia 
have  participated  in  WTAG's  "Worcester  and 
the  World",  with  special  short  wave  broad- 
casts beamed  directly  to  the  Central  New 
England  audience.  In  fact  world  attention 
focuses  on  this  celebrated  series  of  broadcasts, 
highlighted  by  United  Nations  representatives 
in  attendance,  week  after  week,  at  the  famous 
Clark    University   Forum  —  by   OWI  rebroad- 


casts  of  the  many  activities  this  program  has 
developed  in  Worcester  —  by  countless  nation- 
wide editorials  and  press  releases  —  by  printed 
and  spoken  acknowledgments  that  a  deep  un- 
derstanding of  future  United  Nations  co-oper- 
ation has  been  created  by  WTAG. 

Central  New  England  recognizes  this  radio 
station  leadership,  within  its  own  boundaries, 
with  an  overwhelming  listening  preference 
for  WTAG. 


PAUL    H-    RAYMER    CO.    National    Sales    R  e  p  r  e  s  e  nt  at  i  v  e  s/^^^^^jy^ 


WORCESTER 


580  KC 


fere  with  communications  services. 

Dr.  William  H.  Schmidt,  associ- 
ate professor  of  physical  medicine, 
Jefferson  Medical  College,  Philadel- 
phia, took  issue  with  the  Council  on 
Physical  Medicine  and  said  its 
views  did  not  represent  the  ma- 
jority of  practicing  physicians  who 
use  diathermy.  He  advocated  at 
least  three  bands. 

Dr.  Alexander  Senauke,  profes- 
sor of  electrical  engineering.  New 
York  U.  and  executive  of  Amperex 
Electronics  Productions,  testified 
that  in  his  opinion  a  plus  or  minus 
band  width  of  .5%  would  be  suffi-; 
cient  for  diathermy,  but  suggested 
that  the  27-mc  band  would  be  ideal,, 
with  a  band  width  of  plus  or  minus 
1%.  He  testified  as  an  engineer. 
Wide  Bands  Needed 

Then  he  appeared  as  chairman 
of  the  industrial  heating  committee 
of  RTPB  Panel  12,  and  said  the 
objection  to  shielding  equipment,  as 
the  Commission  had  proposed,  was 
not  economic  but  that  shielding  was 
not  likely  to  prove  permanently  ef- 
fective. Experience  proves  the  need 
for  wide  bands,  he  said.  It  was 
brought  out  that  tests  made  by  the 
Commission  with  so-called  "non 
radiating"  machines  showed  radia- 
tions from  great  distances. 

Paul  D.  Zottu,  of  the  Girdler 
Corp.,  speaking  for  the  plastics  in- 
dustry, opposed  the  proposed  allo- 
cation for  industrial  services  as 
falling  short  of  the  needs  of  the 
plastics  manufacturers.  He  told  the 
Commission  that  high  frequency 
heating  has  assumed  tremendous 
importance  and  will  continue  to  ex- 
pand postwar. 

Mr.  Zottu  declared  that  radio  fre- 
quencies are  not  "the  special  pre- 
serve of  communications  which 
happened  to  have  developed  earlier" 
and  urged  that  the  needs  of  in- 
dustry be  given  greater  considera- 
tion than  in  the  past. 

Mr.  Zottu  disagreed  with  Dr. 
Senauke's  belief  that  a  .5%  band 
width  would  be  adequate  and  sug- 
gested that  the  Commission  appoint 
an  engineer  to  conduct  a  study  in 
cooperation  with  industry.  He 
urged  that  additional  channels  be 
allocated  for  the  industry  and  that 
a  band  at  least  27  mc  wide  be  set 
aside. 

Would  Like  Freedom 

Although  admitting  the  "ideal" 
allocation  would  be  "ridiculous", 
he  said  the  industry  would  like 
complete  freedom  "including  the, 
broadcast  band". 

William  Cruze,  executive  vice- 
president.  Society  of  the  Plastics 
Industry,  New  York,  reaflnirmed  Mr. 
Zottu's  testimony,  declaring  the  in- 
dustry is  only  beginning  to  explore 
the  possibilities  of  plastics  molding.; 
He  estimated  that  600  to  700  com- 
panies are  potential  users  of  high' 
frequencies  for  pre-heating  and] 
said  that  60  to  70  companies  now, 
employ  radio  for  industrial  pur- 
poses. 

Maj.  Armstrong  returned  to  the 
stand  to  say  that  he  and  Commis- 
sion experts  are  in  agreement  with 
regard  to  Sporadic  E  and  that  the 
data  presented  is  as  near  to  the 
facts  as  he  can  reach.  , 
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A  MODERN  SYLLOGISM 


MAJOR  PREMISE: 

Bell  Telephone  System  serves  the  American  Public. 


MINOR  PREMISE: 

Bell  Telephone  Laboratories  develop  the  facilities  of 
the  Bell  System. 


CONCLUSION: 

Therefore,  Bell  Laboratories  serve  the  American  Fubiie. 


And  that  is  the  raison  d'etre  of  the  Laboratories. 
For  the  Bell  Telephone  System,  the  Laboratories 
carry  on  research  studies  in  all  the  sciences  and 
development  work  in  all  the  engineering  arts  that 
relate  to  electrical  communication. 

For  the  Western  Electric  Company,  the  manufac- 
turing unit  of  the  System,  the  Laboratories  develop 


equipment,  prepare  specifications  for  its  construc- 
tion, and  engage  in  various  engineering  activities. 

For  the  Armed  Forces  of  the  United  States,  under 
contracts  of  the  Western  Electric,  the  Laboratories 
have  undertaken  more  than  a  thousand  develop- 
ment projects  —  many  v/ith  spectacular  effect  upon 
our  enemies. 


BELL  TELEPHONE  LABORATORIES  explore  and  invent,  devise  and  perfect  for  our  Armed 
Forces  at  war  and  for  continued  improvements  and  economies  in  telephone  service,. 


duPont  Awards 

{Continued  from  page  13) 
day  afternoon  feature  of  the  De- 
troit CBS  affiliate,  presents  in 
round-table  form  the  nation's  lead- 
ers in  free  discussion  of  world  and 
domestic  affairs. 

Worccsier  and  the  World,  the 
WTAG  program  which  has  been 
mentioned  prominently  as  a  con- 
tender for  the  Peabody  Program 
Awards,  has  been  presented  by  the 
Worcester  station  each  Thursday 
at  8:30  p.m.  during  the  last  year. 
Station,  owned  by  the  Worcester 
Telegram  and  Evening  Gazette, 
canceled  a  half-hour  network  offer- 
ing in  order  to  obtain  a  choice  time 
for  the  production. 

Worcester  and  the  World  salutes 


an  allied  nation  each  week,  draws 
into  its  educational  plans  the  co- 
operation of  civic  and  governmental 
groups  in  the  city  and  picks  up 
broadcasts  directly  from  the  nations 
honored.  In  addition,  through  co- 
operation of  Worcester's  Mayor 
William  A.  Bennett  and  Dr.  Wallace 
W.  Atwood,  president  of  Clark  Uni- 
versity and  moderator  of  the  pro- 
duction, top  leaders  of  allied  na- 
tions visit  Worcester  to  meet  her 
citizens,  participate  in  the  broad- 
casts and  lecture  before  commu- 
nity groups  on  the  culture  of  their 
respective  countries.  The  program 
was  conceived  by  Mr.  Harris  and 
it  has  been  mainly  through  his 
efforts,  combined  with  those  of  E. 
E.   (Ted)   Hill,  general  manager, 


23,020  MINUTES 

21  SOLID  BROADCAST  DAYS! 

That's  the  amount  of  prograiri  time  used  by  South 
Bend  department  stores  alone  on  WSBT  in  1944— 
PLUS  8,138  spot  announcements.  Yes,  indeed. 
South  Bend  KNOWS  what  Hooper*  SHOWS ! 

*The  December-January  Hooper  Station 
Listening  Index  again  shows  South 
Bend's  overwhelming  preference  for 
WSBT.  Figures  on  request. They're  terrific! 


Seek  FM  Outlets 

SUBSCRIPTION  RADIO  Inc.New 
York,  and  Chicago  Subscription 
Radio  Inc.,  Chicago,  will  file  appli- 
cations for  three  FM  channels  in 
each  city  in  the  near  future,  Joseph 
L.  Weiner,  attorney  for  the  com- 
panies, said  last  week.  No  partic- 
ular frequencies  will  be  requested 
pending  spectrum  allocation  deci- 
sion by  the  FCC.  Companies  were 
formed  by  William  B.  Benton,  for- 
mer partner  in  Benton  &  Bowles, 
advertising  agency,  who  is  now 
vice-president  of  the  University  of 
Chicago  and  president  of  Muzak 
Corp.,  with  which  the  new  compan- 
ies are  affiliated. 

that  the  program  has  attained  na- 
tional recognition. 

Explaining  the  procedure  for 
making  the  awards,  William  Har- 
din Goodman,  secretary  of  the 
Foundation,  said  that  the  commit- 
tee of  five,  by  stipulation,  must  be 
selected  so  that  there  will  be  serv- 
ing a  representative  of  a  national 
women's  organization  (Dr.  Mc- 
Hale),  a  non-commercial,  non-po- 
litical affiliate  of  radio  and  the 
broadcasting  industry  (Mr.  Ayles- 
worth),  a  nationally  prominent 
educator  (Dr.  Gaines),  a  nationally 
important  expert  on  public  opinion 
and  national  affairs  (Bishop  Tuck- 
er) and  a  representative  of  the  Al- 
fred I.  duPont  Estate  (Mrs.  du- 
Pont) . 

Each  member  votes  for  five  can- 
didates in  each  class,  Mr.  Goodman 
explained,  with  his  votes  weighted 
from  five  for  the  first  place  to  one 
for  the  fifth  place.  Each  member  ex- 
amines entries  separately  and  sub- 
mits his  vote  to  the  secretary.  High- 
est total  in  each  class  wins. 

Previous  winners  have  been: 
1943,  WLW  Cincinnati;  WMAZ 
Macon;  Raymond  Swing,  1942, 
KGEI  San  Francisco  (shortwave 
station  then  operated  by  GE)  ;  Ful- 
ton Lewis. 


Leberman  Lauded 
For  War  Job  Done 

Forrestal  Commends  KRSC 
President  for  Production 

OFFICIAL  commendation  of 
Comdr.  Palmer  K.  Leberman, 
USNR,  president  and  principal 
owner  of  KRSC  Seattle,  for  his  ac- 
_  complishments  in 
providing  the 
Navy  with  essen- 
tial quantities  of 
critical  radar, 
radio  and  other 
electronics  equip- 
ment, was  a  n  - 
nounced  by  Sec- 
r  e  t  a  r  y  of  the 
Navy  Forrestal 
Comdr.  Leberman  last  week. 

The  commenda- 
tion was  presented  by  Rear  Adm. 
E.  L.  Cochran,  chief  of  the  Bureau 
of  Ships,  in  the  name  of  Secretary 
Forrestal.  Equipment  running  in 
the  hundreds  of  millions  of  dollars 
was  delivered  to  the  Navy  under 
Comdr.  Leberman's  direction,  as  of- 
ficer in  charge  of  the  Equipment 
Branch,  Bureau  of  Ships  Elec- 
tronics Division,  from  March  1942 
to  the  present.  Comdr.  Leberman  is 
a  graduate  of  the  Naval  Academy, 
class  of  1922,  and,  in  addition  to 
his  presidency  and  majority  own^ 
ership  of  KRSC,  also  v/as  an  exec 
utive  vice-president  of  Family 
Circle  Magazine,  promotional  pub 
lication  distributed  through  food 
stores. 

Along  with  Robert  E.  Priebe, 
general  manager,  he  founded  KRSC 
in  1927.  From  1930  to  1936,  how- 
ever, he  was  employed  in  the  San 
P'rancisco  offices  of  NBC. 


Unions  Buy  Time 

CONFERENCE  of  Studio  Unions, 
Hollywood  (film  labor  unions 
and  guilds),  on  March  5  started 
sponsoring  a  nightly  15-minute 
news  commentary  by  Sam  Bai- 
ter on  KFWB.  Contract  is  for 
52  weeks.  Conference  reportedly  is 
paying  KFWB  $26,000  for  the  12- 
month  contract.  Clarence  B.  Juneau 
Agencies  Inc.,  Los  Angeles,  has  ac- 
count. 


Col.  Lewis  Heads  APRS 

COL.  THOMAS  H.  A.  LEWIS  has 

been  named  commandant  of  Armed 
Forces  Radio  Service  by  the  War 
Dept.  with  concurrence  of  the  Navy. 
Title  is  in  recognition  of  his  post  of 
command  over  a  combined  operation 
utilizing  Army,  Navy,  Marine 
Corps  and  Coast  Guard  personnel. 
Command  authority  remains  vested 
in  the  Army.  Before  entering  AFRS 
Col.  Lewis  was  vice-president  in 
charge  of  radio  for  Young  &  Ru- 
bicam. 


PAUL  H.  RAYMER   &  CO 
National  Keprasentati 
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960  Kc.  •  1000  WATTS 
COLUMBIA  NETWORK 


A  BLUE  NETWORK  AFFILIATE 

HEY!  BETTER  LOOK 

AT  OUR  RECORD 

^  BEFORE  YOU  PLACE 

YOUR  NEXT  SCHEDULE 

K 

M    M  J 

GRAND  ISLAND,  NEBRASKA 

HEADLEY-REED  COMPANY    •  REPRESENTATIVES 
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PLMED  TO  MEN  ONLY! 


In  Shakespeare's  day,  women  were  not  allowed 
to  attend  the  theatre.  Thus  his  dramas  played  to 
audiences  consisting  of  men  only. 

As  a  result,  for  many  years  Shakespeare  was 
looked  upon  as  a  hack  writer  of  popular  plays. 
But,  as  time  passed  and  customs  changed,  women 
began  attending  the  theatre  and  Shakespeare 
was  soon  regarded  as  the  master  writer  of  them  all. 

Which  indicates  that  it  takes  a  complete 
audience  to  pass  sound  judgment. 

In  radio  this  same  rule  applies.  If  you're  adver- 
tising your  product  over  the  air,  you  need  a 


complete  audience  to  pass  judgment  in  terms  of 
increased  sales.  WCBM  can  offer  you  this  advan- 
tage, because  listening  to  WCBM  is  a  habit 
in  Baltimore. 

mm 


John  Elmer 

Free  &  Peters,  Inc. 

George  H.  Roeder 

Bxclvsive  National  Repre*cnt0tiyes 

Qeneral  Manager 
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MILITARY  HOmR 
AWARDED  PIERCE 

ROBERT  MORRIS  PIERCE  was 
named  last  week  as  one  of  six 
civilians  assigned  by  the  OWI  to 
the  Psychological  Warfare  Branch 
of  the  12th  Army  Group  who  have 
won  military  commendations  for 
their  work  on  the  Continent  since 
D-Day.  The  commendation  for  Mr. 
Pierce,  who  has  returned  to  his  old 
post  as  chief  engineer  for  the  Rich- 
ards-Fitzpatrick  stations  (WGAR 
WJR  KMPC),  was  endorsed  by 
Gen.  Robert  A.  McClure,  chief  of 
Psychological  Warfare  for  Gen. 
Eisenhower. 

Morrie's  outstanding  feat  on  the 


Continent  was  the  capture  of  Radio 
Luxembourg's  powerful  transmit- 
ter at  Junglinster  last  September 
shortly  after  the  American  forces 
reached  the  city  of  Luxembourg, 
where  the  station's  studios  are  lo- 
cated. For  his  ingenuity  in  getting 
the  station  intact  for  the  Allies  he 
had  been  commended  by  Col.  C.  R. 
Powell  of  the  12th  Army  Group  for 
"efficient,  prompt  and  vigorous  ac- 
tion" and  "foresight  in  procuring 
adequate  armed  assistance  .  .  .  for 
the  capture  and  protection  of  this 
very  important  station"  [Broad- 
casting, Oct.  23]. 

Earlier,  Morrie  had  distinguished 
himself  while  in  charge  of  engi- 
neering operations  for  OWI  in  the 
Mediterranean  Theatre. 


Speak  to  the  Dollars 

IN  PROSPEROUS  DAYTON  AND 
MIAMI  VALLEY  tKrough 


5000  Watts  ^  1290  on  the  dial 

BASIC  C.  p.  Hollingbery  Co.,  Representatives 

CBS       Harry  S.  Cummings,  Southeastern  Representative 


Radio  Flood  Aid       Information  Asked 
bags  On  AFM  Practices 


(Continued  from  jm-ge  18) 
wall  at  Portsmouth  by  sand 
with  a  crest  of  65  feet  expected. 

WPAY  went  on  24-hour  schedule 
to  present  reports  and  service  bul- 
letins as  the  emergency  developed. 
Station  had  been  airing  announce- 
ments and  programs  since  March  2 
when  heavy  rains  poured  into  the 
already  swollen  river. 

With  its  city  well  protected  by 
a  system  of  levees,  WKRO  Cairo, 
111.  is  presenting  information  talks 
and  programs  for  surrounding 
farm  areas,  large  portions  of  which 
are  under  water.  Crest  of  54  ft., 
only  5V2  ft.  under  1937  high,  is  pre- 
dicted March  15.  Business  and  in- 
dustry would  not  be  affected,  ac- 
cording to  reports. 

Net  Coverage 

Direct  pickups  from  Cincinnati, 
Louisville  and  other  Midwest  and 
Southern  cities  were  included  in 
the  networks'  scheduled  news 
periods  last  week  to  bring  listeners 
first-hand  accounts  of  the  flood.  In 
response  to  queries  to  eight  affiliates 
in  the  stricken  areas  CBS  received 
reports  of  continued  normal  opera- 
tions, WPAR  Parkersburg  report- 
ing that  it  was  acting  as  clearing 
house  for  evacuation  work.  Early 
stages  of  flood  postponed  air  debut 
of  WJXN  Jackson,  Miss,  as  a 
Mutual  affiliate  from  March  1  to 
March  11. 

CBS  put  on  a  report  by  Rex 
Davis,  chief  announcer,  of  WCKY, 
6:45  p.m.  Tuesday,  and  on  Wednes- 
day devoted  its  feature  story  pro- 
gram to  pickups  from  Mr.  Davis, 
Peter  Flench  of  WHAS  and  Fred 
Rollinson,  WE  OA  Evansville,  and 
from  WREC  Memphis. 

Howard  Chamberlain  of  WLW 
was  on  NBC  Wednesday  at  12:02 
p.m.  with  eyewitness  description  of 
scene  at  Portsmouth.  He  broad- 
cast direct  from  the  town  at  7:15 
p.m. 

The  present  mayor  of  Cincinnati 
compared  notes  with  the  mayor  in 
office  during  1937  flood  in  a  special 
pickup  from  WKRC  on  Mutual,  11 
p.m.  Tuesday.  Reports  from  WKRC 
WGRC  WCAE  were  carried 
Wednesday  7:45-8  p.m. 

Austin  Williams  reported  from 
WSAI  on  the  Blue  Tuesday  7  p.m. 


ADVISED  by  Chairman  Clarence 
F.  Lea  (D-C'al.)  of  the  House  Com- 
mittee on  Interstate  &  Foreign 
Commerce  that  further  hearingsi 
will  be  held  to  consider  legislation! 
to  curb  Petrillo  practices  affecting! 
broadcasting,  the  NAB  last  weekj 
called  upon  all  stations  to  sub- 
mit information  on  their  relations 
with  AFM  to  assist  the  Committee 
in  writing  a  bill  to  protect  the  free- 
dom of  the  air. 

In  a  special  bulletin  to  stations 
NAB  reproduced  a  letter  sent  by 
Chairman  Lea  to  about  30  organi- 
zations, agencies  and  broadcasters 
declaring  that  the  Committee  is  in 
terested  in  broadening  the  scope  of 
the  Vandenberg  Bill  (S-63)  and  its 
House  counterpart,  the  Dondero 
Bill  (HR-1648),  which  are  con- 
fined to  prohibiting  interference  by 
the  AFM  with  broadcasting  of  non- 
commercial cultural  and  educa- 
tional programs. 

Other  Aspects 

Chairman  Lea's  letter  points  out 
that  during  the  course  of  hearings 
Feb.  22,  23  on  these  bills  testimony 
was  presented  which  showed  the 
need  for  taking  up  other  aspects 
of  the  problem  affecting  broadcast- 
ing. "Some  of  the  practices  which 
have  come  to  our  attention,"  the 
Chairman  wrote,  "include  the  ban 
which  was  recently  in  effect  upon 
the  making  of  records  and  tran- 
scriptions, the  quota  system  for  thfl 
employment  of  musicians,  the  em 
ployment  of  'standby'  musicians, 
restrictions  on  the  appearance  ol 
members  of  the  AFM  on  television 
broadcasts,  restrictions  on  the  use 
of  service  bands  on  the  air,  and 
the  dispute  between  AFM  and 
NABET  concerning  platter  turn- 
ers." 


and  Wednesday  3  p.m.,  and  Harry 
McTigue  from  Louisville  8:^0  a.m, 
Wednesday. 

Through  the  local  chapters  of 
the  American  Red  Cross,  special 
scripts  and  information  for  pro- 
grams on  disaster  preparedness  and 
operation  can  be  obtained.  Script 
numbers  are  350-352.  The  ARC 
Service  Unlimited  series  now  car- 
ried by  more  than  200  stations  fea- 
tures quarter-hour  disaster  pro- 
grams the  weeks  of  March  4-11, 
April  1-8  and  8-15.  Programs  may 
be  ordered  through  local  chapters. 


EDDIE  KOHN,  genial  manager  of 
WFPG,  New  Jersey's  ONLY  Blue  Network  Ou+lef 
be  glad  to  give  you  a  friendly  fip  on  the  voluminous  amount  of 
ALL  YEAR  AROUND  business  to  be  obtained  from  the 
Seaboard  Area. 

For  further  defaih  on  WFPG— write  EDDIE  KOHN,  ATLANTIC  CITY,  N.  J 
For  further  details  on  other  Friendly  Group  Stations  write 

JOHN  LAUX.  Managing  Director 
"THE  FRIENDLY  GROUP",  STEUBENVILLE,  OHIO 

WSTV  WFPG  WiPA  WKNy 


STEUBENVILLE.  O.,  ATLANTIC  CITY.  N.  J..  WASHINGTON.  PA.. 


KINGSTON, 
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SOUIVD  EQUIPMENT  —  j»#*cci«fo«*xe#f  —  mecliaiiicalIy  and  electronically  — /or  finer  performance 


No.  541  Magnetl 
Cutterhead 


Freedom  from 
Distortion . . . 


Portahle  Recorder 


less  than  1%  at  400  eycies 


Laboratory  tests  measure  a  distortion  freedom  of  less  than  1  % 
when  a  400-cycle  note  is  recorded  .  . .  with  a  Fairchild  No.  541 
Magnetic  Cutterhead  ...  at  a  level  of  +  18db  (reference  .006 
watts)  to  produce  a  stylus  velocity  of  2.5  inches  per  second. 

Exceptional  design  and  precision  skill  has  produced  a  mag- 
netic cutterhead  that  successfully  damps  the  moving  armature 
—  through  the  use  of  unusually  long  cushion  blocks  and  a 
positive  means  of  adjusting  and  maintaining  the  armature  in 
correct  balance. 

The  result  is  the  long  sought  correct  bass  response  that  re- 
mains free  from  distortion  while  producing  the  finest  possible 
full  volume  recordings  up  to  8,000  cycles. 

When  mounted  in  a  Fairchild  adapter,  the  No.  541  Magnetic 


Cutterhead  also  provides  a  sapphire  advance  ball  on  a  swivel 
mount  that  permits  instant  change  from  "in-out"  to  "out-in"  cut 
direction  ...  a  micrometer-threaded  screw  control  of  cut  depth 
.  .  .  and  an  easily  accessible  screw  adjustment  of  the  cutting 
stylus  angle. 

Standard  with  the  No.  539  Fairchild  Recorder,  the  outstand- 
ing performance  and  operating  qualities  of  the  No.  541  Mag- 
netic Cutterhead  are  now  available  to  all  owners  of  earlier 
Fairchild  portable  models  and  many  other  types  of  recorders. 

Descriptive  and  priority  data  are  available.  Address  New 
York  Office:  475  -  10th  Avenue,  New  York  18;  Plant:  88-06 
Van  Wyck  Boulevard,  Jamaica  1,  N.  Y. 
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60  kw  Poised  to  Enter  Berlin 


{Continued  from  page  13) 


dio  contact  with  America  pursue 
the  policy  established  by  SHAEF 
during  the  invasion  of  France. 
Then,  it  will  be  recalled,  a  400 
w  transmitter,  employed  for  voice 
and  code  relay,  was  set  up  on  the 
beachhead  within  range  of  enemy 
shellfire.  As  soon  as  signal  contact 
was  made  broadcasts  directly  to 
American  pickup  points  were 
launched. 

Hundreds  Died  Needlessly 

It  is  not  unlikely  that  the  60,- 
000  w  mobile  transmitter— more 
powerful  than  any  standard  broad- 
casting station  operating  in  this 
nation — will  carry  to  American 
audiences  the  voice  of  Gen.  Eisen- 
hower, supreme  commander  of  the 
ETO.  His  present  headquarters  are 
in  Paris.  An  air  flight  from  Paris 
to  Berlin  takes  less  than  an  hour. 

The  part  radio  will  play  in  the 
broadcast  of  Armistice  news  has 
been  reported  previously  [Broad- 
casting, Sept.  18].  At  5  a.m.  in 
1918  the  Armistice  was  signed  in 


Paris.  Six  hours  were  allowed  for 
word  to  reach  the  men  in  the  field. 
In  those  tragic  hours,  hundreds  died 
and  were  wounded  needlessly. 

In  this  conflict.  War  Dept. 
spokesmen  believe,  front  line  sol- 
diers slugging  their  way  forward 
will  know  of  Armistice  within  min- 
utes after  terms  are  met.  Radio 
will  carry  word  to  the  rest  of  the 
world  as  rapidly  as  correspondents 
can  reach  established  studio  loca- 
tions with  communiques. 

It  is  believed  that  Gen.  Eisen- 
hower will  employ  radio  to  an- 
nounce any  cessation  of  hostilities 
to  our  troops  first,  even  before  re- 
porting to  the  War  Dept.  in  Wash- 
ington. The  powerful  Luxembourg- 
station  operated  by  SHAEF  and  by 
ABSIE,  the  OWI  outlet  in  Eng- 
land, can  be  employed  for  this 
purpose  and  to  inform  German 
soldiers  that  they  should  lay  dovm 
their  arms.  There  is  adequate  evi- 
dence that  both  of  these  trans- 
mitters are  monitored  constantly 
by  the  Germans. 
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KDAL 


P&G  RESHUFFLim 
NETWORK  SCHEDULE 

PROCTER  &  GAMBLE  CO.,  Cin- 
cinnati, is  engaged  in  a  reshuffling 
of  its  network  schedule  affecting 
three  daytime  serials,  with  Rose- 
mary definitely  set  to  move  from 
NBC  to  CBS,  and  a  new  time 
sought  for  Road  of  Life  and  Star 
Playhouse  on  NBC. 

Trend  is  toward  securing  an 
earlier  period  on  NBC  than  the  cur- 
rent 45-minute  block  now  occupied 
by  P&G  11-11:45  a.m.  across  the 
board.  First  step  is  shift  of  Rose- 
mary from  82  NBC  stations  11:15- 
11:30  a.m.  to  75  CBS  stations  2:15- 
2:30  p.m.  Serial  will  begin  on  CBS 
March  26  but  will  continue  in  dup- 
licate on  NBC  through  March  30. 
The  2:15  p.m.  spot  now  occupied  by 
General  Foods  Two  on  a  Clue,  will 
be  vacated  when  G-F  through 
Young  &  Rubicam  shifts  the  mys- 
tery to  2-2:15.  p.m.  on  123  CBS  sta- 
tions March  26,  replacing  Joyce 
Jordan,  which  goes  off  the  air. 

Procter  &  Gamble  is  dropping  the 
last  quarter-hour  segment  of  its 
11-11:45  p.m.  sequence  on  NBC, 
filled  by  Star  Playhouse  for  Crisco 
and  Dreft.  Plan  is  to  move  this 
serial  and  Road  of  Life  (Duz)  11- 
11:15  a.m.,  into  an  earlier  half- 
hour  block,  if  West  Coast  stations 
can  be  cleared.  Alternative  will  be 
to  place  Star  Playhouse  after  Road 
of  Life,  giving  P&G  the  11-11:30 
a.m.  sequence. 

Agencies  for  Rosemary  are  Ben- 
ton &  Bowles  (White  Laundry 
Soap),  Compton  Adv.  (Ivory 
Flakes),  and  Pedlar  &  Ryan 
(Dash).  Compton  Adv.  handles 
Road  of  Life,  and  shares  Star  Play- 
house, for  Crisco,  with  Dancer- 
Fitzgerald-Sample  ( Dreft) . 


DULUTH 


Duluth  is  among  the  first  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  ^130,000,- 
000  annually.  You  figure  out  how 
much  toothpaste  and  Tanglefoot  that 
means! 

Thanks  to  its  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
an  independent  coinciden- 


tal daytime  survey  made  in  Virgin- 
ia, Minnesota  (60  miles  from  Du- 
luth, and  with  an  NBC  station  of 
its  own)  showed  that  KDAL  had 
more  than  nine  times  the  audience 
of  the  other  Duluth  station,  with 
more  than  70%  as  large  an  audi- 
ence as  the  local  Virginia  NBC 
station ! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.  Don't  take  our 
word  for  it.  Ask  your  local  distrib- 
utor. He  knows  —  and  ten  to  one 
he'll  say  "KDAL"! 


1000  WATTS   .    610  KC   .  CBS 

FREE  &  PETERS,  INC.,  Exclusive  Representatives 


Blue  Names  Lalley 

BLUE  Network,  which  has  been 
reorganizing  the  executive  setup 
for  its  advertising  and  sales  pro- 
motion activities,  has  appointed 
Thomas  L.  Lalley  as  promotion 
manager.  Announcement  was  made 
last  week  by  Fred  Smith,  vice-pres- 
ident in  charge  of  advertising,  sales 
promotion  and  publicity.  E.  J. 
(Mike)  Huber,  whose  appointment 
as  advertising  manager  was  an- 
nounced the  preceding  week, 
[Broadcasting,  March  5J,  will  bear 
the  title  of  coordinator  of  advertis- 
ing and  sales  promotion.  Ivor  Ken- 
way  handles  advertising  and  pro- 
motion for  M  and  0  stations  and 
Murray  Grabhorn,  assistant  sales 
manager,  handles  Blue  programs. 
Mr.  Lalley  comes  from  Army  serv- 
ice. 


VICTOR  H.  HANSON,  widely 
known  newspaper  publisher  and 
owner  of  WSGN  Birmingham,  who 
died  March  7  in  Birmingham  fol- 
lowing a  short  ill- 
ness, in  the  early 
twenties  gave  to 
Alabama  P  o  1  y  - 
technic  Institute, 
Auburn,  Ala.,  Ra- 
dio Station  WAPI 
■Jl        •  '  n^h'i         promote  educa- 

HBl  ^fmUk  At  that  time 
HBk  mKmk  the  station  was 
„  located    at  Au- 

Mr.  Hanson  burn.  In  1927  it 
was  moved  to  Birmingham.  In  1936, 
Mr.  Hanson  obtained  control  of 
WSGN  which  was  a  100-250  w 
station.  In  1937,  Henry  J.  John- 
ston, Mr.  Hanson's  nephew-in-law, 
was  put  in  charge  of  the  station. 
He  is  still  its  directing  head. 

WSGN,  operating  on  610  kc,  has 
been  stepped  up  to  1,000  w  night 
and  5,000  w  day.  In  keeping  with 
Mr.  Hanson's  desire  to  render  the 
best  possible  radio  service  to  the 
state,  application  for  FM  was  filed 
with  the  FCC  in  1944,  and  is 
pending. 

Mr.  Hanson  was  owner  of  The 
Huntsville  Times,  Huntsville,  Ala., 
which  in  1944  filed  application  for 
an  FM  station  for  Huntsville. 

Mr.  Hanson's  title  was  chairman 
of  the  board  of  The  Birmingham 
News  Co.  which  operates  WSGN. 


AAF  Readies  Show 

ARMY  AIR  Forces  will  produce  a 
new  program.  Fighting  AAF,  on 
the  Blue  Network,  1:30-2  p.m.  Sat- 
urdays, starting  in  late  March  or 
early  April  and  featuring  pickups 
from  combat  correspondents  plus 
AAF  band,  a  high-ranking  officer 
and  wire  recordings  of  air  bomb- 
ings. Contract  for  sponsorship  is 
expected  momentarily.  Blue  report- 
ed, with  provisions  for  standby 
fees  for  both  musicians  and  actors. 
Program,  to  be  coordinated  by  Maj. 
Fred  Brisson,  will  be  produced  by 
Capt.  Perry  Lafferty  and  written 
by  Sgt.  Warren  Lewis. 


Cosmetic  Spots 

SPRNG  and  summer  spot  radio  for 
Elizabeth  Ardeu's  Velva  leg  film  has 
started  in  the  South,  with  over-all 
nation  schedule  to  include  five-times 
weekly  chainbreaks  for  8  or  13  weeks 
ill  37  cities.  Blaker  Adv.  is  agency. 
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It  Wi  tL 


lltlle  5  l/Udtet' 


The  "Old  Jumpin'  Jenny  Wren"  is  again  at  the  controls  of 
Station  E-Z-R-A,  down  in  Rosedale!  Uncle  Ezra  has  an- 
swered the  call  of  his  many,  many  friends  with  his  infec- 
tious chuckle,  his  philosophy,  his  thought  "fer  the  day"  and 
his,  "HOWDY  EVVEBUDDY!" 

In  this  new  series  of  transcribed  five-minute  broadcasts  all 
programs  have  been  planned  to  permit — 

ONE  MINUTE  AND  THIRTY  SECONDS 
FOR  LIVE  COMMERCIALS 

Exclusive  to  one  Station  in  each  City! 
WRITE — WIRE    or  telephone  for  audition  transcription. 

CO-OPERATIVE  BROADCASTING  SERVICE 


CARD  OF  TRADE  BUILDING, 

ROADCASTING    •    Broadcast  Advertising 


Thomas  Albert  Gannon,  Director 

CHICAGO  4,  ILLINOIS 


TELEPHONE  WABASH  6243 
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IN  EASTERN  NORTH  CAROLINA 
COMPLETELY  COVERS  THIS 

HUNDRED  MILLION  DOLLAR  MARKET..^ 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 MARCH  3  TO  MARCH  9  INCLUSIVE  


Over  600,000  Population 
67,144  RADIO  HOMES 
6,188  Retail  Outlets 

Annual  RETAIL  SALES 
Over  $100,000,000 

Write  Us  Today  for  Our 
New  Informative  Folder 


TARHEEL 

BROADCASTING  SYSTEM,  INC. 
WASHINGTON,  NORTH  CAROLINA 

Naliona  I  Ra  dio  fiepresen  ta  tive 

FORJOE  &  CO. 
New  york«Chicasa«Philadelphi 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
OF  Canada 
should  make  sure  that  his 
schedule  includes 

CHNS 

Halifax,  Nova  Scotia 
JOE  WEED  8c  CO. 
350  Madison  Avenue,  New  York 
Representatives 


Decisions 


ACTIONS  BY  COMMISSION 
MARCH  6 
1400  kc-KENO  Las  Vegas,  Nev.— Grant- 
ed vol.  assgn.  license  from  Nevada 
Broadcasting  Co.  to  Maxwell  Kelch  and 
Laura  Bell  Kelch  d/b  Nevada  Broadcast- 
ing Co. 

1340   kc-WMFF   Plattsburgh,   N.  Y.— 

Granted  transfer  control  from  Edward 
H.  Bragg  and  Leslie  F.  Bragg  to  George 
F.  Bissell  through  purchase  169  sh 
(51.9%)  for  $24,000. 

NEW-1340  kc  The  Brockway  Co.,  Mas- 
sena,  N.  Y. — Designated  for  hearing  ap- 
plication for  CP  new  standard  station 
250  w  unlimited. 

NEW-1230  kc  Birney  Imes  Jr.,  Corinth, 
Miss. — Designated  for  hearing  applica- 
tion for  CP  new  standard  station  250 
w  unlimited. 

Adelaide  Lillian  Carrell,  Wichita,  Kan. 
— Adopted  order  granting  petition  to 
dismiss  without  prejudics  application 
for  CP   new  standard  station. 

1160  kc-WJJD  Chicago— Granted  trans- 
fer of  control  from  Marshall  Field  to 
Field    Enterprises  Inc. 

1360  kc-WSAI  Cincinnati— Granted  as- 
signment of  license  from  Marshall  Field 
to  Buckeye  Broadcasting  Co. 

NEVV-1340  kc  Robert  W.  Rounsaville, 
Cleveland,  Tenn. — Adopted  memoran- 
dum opinion  ordering  issuance  of  CP 
pursuant  to  FCC  Policy  1-16-45;  granted 
application  for  new  station  250  w  un- 
limited. 

NEW-Harvey  Radio  Labs.,  Cambridge, 
Mass. — Granted  CP  new  developmental 
broadcast  station;  frequencies  to  be 
assigned  by  FCC;  AO  A4  and  special 
PM  emission. 

ACTIONS   ON  MOTIONS 
MARCH  7 
KOMO  KJR  Seattle— On  Commission's 
own  motion  ordered  that  hearing  on 
license  renewal  applications  (main  and 


aux.)  be  continued  from  3-15-45  to 
4-16-45. 

WOKO  Albany — Granted  request  for 
advancement  of  oral  argument  re  license 
renewal  now  set  3-28-45  and  advanced 
same  to  3-14-45. 

ACTIONS  BY  ADM.  BOARD 
MARCH  5 
1340  kc-WCHV   CharlottesvUle,  Va.— 
Granted  license  to  cover  CP  change  fre- 
quency to  1240  kc. 

NEW-42.9  me  U.  of  Kentucky,  Lexing- 
ton— Granted  license  to  cover  CP  new 
noncommercial  educational  station 
(WBKY). 

Bernard  Fein,  New  York — Placed  in 
pending  file  application  for  CP  new 
FM  station. 

Sacramento  Valley  Broadcasters, 
Marysville,  Cal. — Same. 


MARCH  9 
NEW-Raytheon  .Manufacturing  -Co., 
New  York — CP  new  development  broad- 
cast station  47-47.2  mc  5  kw  special 
emission. 

1240  kc-WFVA  Fredericksburg,  Va.- 

License  to  cover  CP  change  frequency 
to  1240  kc 

1240  kc-WMIS  Natchez,  Miss.— License 
to  cover  CP  change  frequency  to 
1240  kc. 

1240    kc-KFOR    Lincoln,  Neb.— VoL 

transfer  control  from  Charles  T.  Stuart 
and  James  Stuart  to  Stuart  Invest- 
ment Co. 

1290   kc-KOIL   Omaha— Same. 

NEW-42.3  mc  Sacramento  Unified 
School  District,  Sacramento,  Cal. — CP 
new  noncommercial  educational  station. 
250  w  A3  emission. 

Tentative  Calendar  .  . 

MARCH  14 
Oral  Argument 
WOKO  Albany — License  renewal. 
Otner  participant:  The  Press  Co.  Inc. 


Applications 


MARCH  7 

NEW-Channel  4  The  Crosley  Corp., 
Dayton,  O. — CP  new  commercial  tsle- 
vision  station,  ESR  1920. 

NEW-45.7  mc  WKMO  Kokomo,  In;!. 
— CP  new  FM  station,  6,900  sq.  mi., 
$25,000  estimated  cost. 

MARCH  8 

NEW-Channel  9  Philadelphia  Daily 
News,  Philadelphia — CP  new  commercial 
television  station,  ESR  770.7. 

NEW-Channel  3  Iowa  State  College 
of  Agriculture  &  Mechanic  Arts,  Ames — 
CP  new  commercial  television  station, 
ESR  1227,  1062. 

750  kc-KXL  Portland,  Ore.— Mod.  li- 
cense change  hours  operation  from  lim- 
ited to  unlimited. 

NEW-44.3  mc  KTMS  Santa  Barbara, 
Cal.— CP  new  PM  station,  17,273  sq.  mi., 
$55,385  estimated  cost. 

NEW-1240  kc  Midwestern  Broadcast- 
ing Co.,  Cadillac,  Mich.— Petition  for 
consideration  and  grant  under  FCC 
Policy  1-16-45  of  application  for  CP 
new  standard  station  250  w  unlimited. 


J.  WILLIAM  WUNDERLICH,  formei 
WFBL  Syracuse  control  room  engineer 
is  now  in  Italy  with  the  Psychologica' 
Warfare  Branch,  radio  section. 
T/4  PAUL  R.  KALBFLEISCH,  forme) 
CBS  engineer  in  Chicago,  has  beer 
serving  in  a  base  supply  depot  in  south 
western  China. 
LAWRENCE  B.  SMITH,  KGVO  Missoula 
Mont,  engineer,  is  the  father  of  a  boy 
CORP.  J.  R.  MARLETTE,  stationed 
Bowman  Field,  is  acting  as  parttim 
engineer  for  WINN  Louisville. 
EDWARD  J.  CONTURE,  former  enginee 
of  WEEI  Boston,  has  joined  Blue  Holly 
wood  staff  as  studio-field  engineer, 
LT.  COL.  PAUL  CLARK,  former  NBC 
central  division  engineer,  on  leave  witl 
the  Air  Transport  Command,  is  the  fa 
ther  of  a  girl. 


IfKE  WIS  IN  CHICAGO      All  time  Eastern  Wartime  unless  Mcabed 


He/ii^orA  Kccovnts  C  PIES 


CBS.  Affiliated  with  The  Arizona 
Network  — KOY,  Phoenix, 
KSUN,  Bisbee-Lowell-Dousias. 


JOHN  BLAIR  &  COMPANY 


OVER  160,000 
RADIO  HOMES 
In  W  M  O  H 
.5  MV/M  Area 

The  SPOT  For 
Your  SPOTS  Is 

WMOH 

Hamilton,  Ohio 


New  Business 

CARTER  PRODUCTS,  New  York  (liver 
pills),  on  April  2  starts  John  J.  An- 
thony's Goodwill  Hour  on  10  MBS  sta- 
tions Mon.  thru  Fri.  1:45-2  p.m.  Agen- 
cy: Ted  Bates  Inc.,  N.  Y. 

Renewal  Accounts 

B.  F.  GOODRICH  Co.,  Akron  (rubber 
goods),  on  March  12  renews  Joseph  C. 
Harsch — Meaning  of  the  News  on  132 
CBS  stations  Mon.  thru  Fri.  6:55-7  p.m. 
Agency:  BBDO,  N.  Y. 

S.  C.  JOHNSON  &  SON,  Racine,  Wis. 
(wax,  other  products),  on  April  3  for 
52  weeks  renews  Fibber  McGee  &  Molly 
on  139  NBC  stations  Tues.  9:30-10  p.m. 
Agency:  Needham,  Louis  &  Brorby, 
Chicago. 

NOXZEMA  CHEMICAL  Co.,  Baltimore 
(skin  cream),  on  March  10  renewed 
The  Mayor  of  the  Town  on  61  CBS  sta- 
tions Sat.  7-7:30  p.m.  (rebroadcast 
10:15  p.m.).  Agency:  Ruthrauff  &  Ryan, 
N.  y. 

Net  Changes 

GENERAL  Foods  Corp.,  New  York,  on 
March  26  shifts  Two  on  a  Clue  (La- 
France,  Satina,  Postum,  Post's  Raisin 
Bran)  from  123  CBS  stations  Mon.  thru 
Fri.  2:15-2:30  p.m.  to  123  CBS  stations 
Mon.  thru  Fri.  2-2:15  p.m.,  replacing 
Joyce  Jordan  (Grapenuts  &  Grape- 
nuts  Wheatmeal).  Agency:  Young  & 
Rubicam,  N.  Y. 

E.  R.  SQUIBB  &  Sons,  New  York,  on 
March  26  replaces  To  Your  Good  Health 
with  Jimmy  Carroll  Sings  on  131  CBS 
stations,  Mon.  6:15-6:30  p.m.  Agency: 
Geyer,  Cornell  &  Newell,  N.  Y. 
FRANK  H.  LEE  Co.,  Danbury,  Conn, 
(men's  hats),  on  March  25  shifts  Little 
Known  Facts  About  Well  Known  Peo- 
ple from  Wed.  10-10:15  p.m.  to  Sun. 
2:45-3  p.m.,  at  same  time  adding  139 
MBS  stations  making  a  total  of  175 
MBS  stations.  Agency:  William  H.  Wein- 
traub  &  Co.,  N.  Y. 


BY  DIRECT  CUTTING 
OF  YOUR  RECORDINGS 


Z4  HOUR  SERVICE 

—packaged  and  shipped 
from  Chicago. 

Aluminum  based  material 
available  for  broadcast  use. 
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\bur  Coming  New  Zenith  will  be 
the  Woridb  Finest  Radio  because 

j/l// Zenifh^s  Snyfneerin^  Power  h  Coitcenfrerfe€/ an 

"RADION  ICS 
EXCLUSIVELY 
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THE  VAST  new  science  of  radionics 
is  a  jealous  wife.  She  demands  un- 
divided devotion  from  him  who  would 
share  her  secrets  and  master  their  appli- 
cation. Many  of  these  secrets  are  still  so 
sensational  that  they  cannot  even  be 
made  public! 

It  is  only  natural  that  you  can  expect 
the  world's  foremost  radio  values  in  the 
coming  new  Zenith  Radionic  models. 
For  Zenith  does  not  divide  its  engineer- 
ing  and  manufacturing  power  among  un- 
related fields  like  refrigerators,  washing 
machines,  electric  irons,  cooking  ranges 
and  vacuum  cleaners.  Zenith  has  no  in- 
tention of  competing  with  lifelong 
specialists  in  those  fields. 

RADIONICS  demands  a  degree  of  im- 
agination in  engineering  and  precision 
manufacture  unknown  in  other  mass  pro- 


duction fields.  That's  why  every  Zenith 
woiker  has  always  been,  always  will  be, 
a  highly  trained  specialist  in  "RADIONICS 
EXCLUSIVELY." 

Before  the  war,  this  policy  made 
Zenith  one  of  the  largest  radio  manufac- 
turers in  the  world  .  .  .  with  an  unrivaled 
record  of  top  performance  in  millions  of 
sets,  at  lower  service  expense  to  owners 
than  any  other  make! 

In  the  war,  "RADIONICS  EXCLUSIVELY" 
has  made  Zenith  Radionic  military 
equipment  famous  in  every  branch  of  our 
armed  forces!  This  has  meant  a  wider, 
more  intensive  development  by  Zenith 
in  High  Frequency,  the  basis  for  all  FM, 
Television  and  ShortWave  advancements. 
It  is  a  matter  of  record  that  years  ago 
short  wave  communication  was  intro- 
duced into  the  U.  S.  Navy  by  Zenith! 


No  wonder  Zenith— and  only  Zenith 
—is  able  to  launch  a  RADIONIC  REVO- 
LUTION! 

Yes,  your  coming  new  Zenith  Radionic 
Radios,  Global  Portables  and  Radio- 
Phonographs  will  bring  miraculous  tone 
of  such  clarity,  brilliance  and  beauty  as 
you've  never  heard  before!  They  will 
combine  advanced  engineering,  preci- 
sion quality  and  low  cost  as  never  com- 
bined before! 

The  ZENITH  RADIONIC  REVOLUTION  is 

on  the  way!  Watch  for  it!  Don't  risk 
your  radio  dollars— put  them  on  a  name 
you  know  will  be  a  proven  winner.  Keep 
your  eye  on  Zenith  for  the  best  in  radio, 
and  see  Zenith  first ! 


Zenith  Radio  Corporation,  Chicago  39,  III. 
All  Proditction  Now  for  War  or  Rehabilitation 


COPYBISHT  1944,  ZENITH  RADIO  CORP. 


fotfhe  Besf/n  Radiol 


RADIONIC  PRODUCTS  EXCLUSIVELY- 
WORLD'S  LEADING  MANUFACTURER 


RADIO  *  FM  TELEVISION  *  RADAR  *  SHORT  WAVE  *  RADIO-PHONOGRAPHS   HEARING  AIDS 


DAILY  PROGRAMS  IN 


0  WATTS  DIRECTIONAL  OVER  NEW  YORK 


KMPC 
BUILDS 
GOODWILL 
THROUGH 
PARTICIPATION 
IN  COMMUNITY 
ACTIVITIES 


AV.-ZOOOO  '^K^X*? 


$400,000  Is  Pledged  to  BMB 

{Continued  from  page  16) 


page  report,  was  released  last  v/eek 
by  the  New  York  independent.  The 
study  was  undertaken,  according  to 
WNEW's  management,  to  analyze 
actual  methods  to  be  employed  by 
BMB  in  surveying  radio  audiences. 

Main  questions  which  the  study 
sought  to  answer  were:  Who  an- 
swers the  ballot?  How  well  does 
the  question  asked  cover  all  sta- 
tion listening? 

The  study  Covered  1400  homes 
in  Manhattan.  Of  these,  200  were 
upper  income;  400  were  average 
income;  400  were  below  average 
income;  400  were  Italian  homes. 
The  ballot  was  mailed  and  followed 
by  a  postcard  reminder  two  days 
later.  The  ballot  carried  an  induce- 
ment to  answer  in  the  form  of  a 
promise  to  pay  10  cents  to  the  Red 
Cross  for  each  completed  return. 
After  replies  from  the  ballot  and 
the  foUowup  postcard  were  tabu- 
lated, personal  interviews  were 
held  with  equal  numbers  of  families 
in  each  of  the  three  income  groups. 
A  total  of  300  personal  interviews 
were  conducted,  half  with  families 
who  had  answered  the  ballot,  half 
with  families  who  had  not. 

Main  findings  were  these: 

(1)  The  economic  level  played  a  def- 
inite role  In  determining  who  answered 
the  mailed  ballot.  The  higher  the  level 
of  the  group,  the  greater  the  percent- 
age of  replies.  The  foreign  language 
group  was  especially  low  in  its  replies. 

(2)  Economic  level  was  related  to  the 
stations  mentioned  by  the  respondents. 
Some  stations  were  shown  to  have 
marked  appeal  for  high  income  groups. 
Others  were  favored  by  low  income 
groups. 

(3)  The  families  who  did  not  answer 
the  ballot  were  less  radio-minded  than 
those  who  did,  the  study  showed.  They 
listen  fewer  hours  per  day,  according  to 
the  study,  and  it  is  consequently  con- 
cluded that  the  method  of  balloting  in- 
flates station  circulation. 

(4)  Reasons  for  not  answering  dif- 
fered markedly.  High  income  group  rep- 
resentatives who  did  not  answer  said 
they  were  indifferent  to  questionnaires. 
Low  income  individuals  not  answering 
said  they  did  not  understand  tlie  ballot. 

(5)  Network  stations  are  sufficiently 
well  identified  by  call  letters,  the  study 
reveals,  to  be  listed  consistently  in  both 
the  mailed  ballots  and  again  in  the  fol- 
lowup  interviews.  Knowledge  of  inde- 
pendent stations,  it  is  concluded,  is 
much  less  certain  and  reliable. 

(6)  When  a  checklist  of  programs  was 
given  to  the  respondents,  it  was  discov- 
ered, many  mentions  of  programs  heard 
regularly  were  noted  which  did  not 
correspond  with  stations  mentioned  on 
original  ballot. 

(7)  There  was  a  longer  list  of  stations 


NAB  DISTRICT 
MEETINGS 


REVISED  schedule  of  NAB  dis- 
trict meetings  follows: 

Second  District 

District  4— D.  C,  Virginia,  West  Vir- 
ginia broadcasters,  Washington — ^Mon- 
day, Tuesday,  March  12-13,  Statler. 

District  4— N.  C,  S.  C.  broadcasters, 
Charlotte,  N.  C— Thursday,  Friday, 
March  15-16  (Hotel  Charlotte). 

District  5 — Ga.,  Ala.  broadcasters,  At- 
lanta—Monday, Tuesday,  March  19-20 
(Henry  Grady  Hotel). 

District  5— Fla.,  Puerto  Rico  broad- 
casters, Jacksonville— Thm-sday,  Friday, 
March  22-23  (probably  Hotel  Mayflower). 

District  7  —  Cincinnati  —  Monday, 
Tuesday,  March  26-27  (probably  Hotel 
Gibson). 

District  9— Chicago — Thursday,  Fri- 
day, March  29-30,  Palmer  Home. 

District  8 — Detroit — Monday,  Tues- 
day, AprU  2-3  (Book-Cadlllac). 


heard  by  respondents  who  said  they 
had  checked  station  lists  In  newspapers 
when  replying  to  the  ballot  than  by 
those  who  had  not  checked.  The  ballot 
seemed  also  to  have  been  answered  in 
most  cases  after  family  consultation, 
the  report  states. 

It  is  noted  [BROADCASTING,  Feb. 
26]  that  less  than  50%  of  these  so- 
licited replied  to  the  ballots.  The 
BMB  plan  calls  for  a  percentage 
return  that  high  before  the  ballot 
can  become  an  official  gauge  of  sta- 
tion circulation.  Percentage  reply- 
ing, by  income  group:  high — 55%; 
medium — 41.596  ;  below  average — 
36.5%;   foreign  language— 31.8%. 

The  study  points  out  that  only 
5.6%  of  the  ballots  did  not  reach 
addressees.  Of  those  not  replying 
who  were  interviewed  subsequent 
to  the  study,  25%  said  they  had 
not  seen  the  ballot.  One  of  every 
five  of  those  who  did  not  answer 
the  ballot  said  they  did  not  under- 
stand it.  Most  of  these  were  in  the 
low  income  bracket. 

Survey  Table 

Distribution  of  station  mentions 
by  income  group  plus  one  Italian 
group  —  on  Mailed  Ballot*  —  N- 
— Night,  D— Day: 


High 

'Medium 

Low 

luce 

Income 

Inc 

Hal 

% 

% 

% 

N 

D 

N 

D 

N 

D 

N 

D 

WABC 

83 

62 

85 

63 

81 

57 

79 

56 

WEAF 

86 

59 

86 

81 

60 

73 

50 

WJZ 

81 

51 

74 

54 

80 

50 

75 

46 

WOB 

81 

55 

79 

60 

87 

66 

72 

49 

WNEW 

27 

27 

32 

31 

31 

32 

55 

45 

WMCA 

34 

27 

26 

29 

29 

24 

31 

19 

VVQXB 

44 

28 

16 

13 

10 

7 

8 

7 

WHN 

28 

25 

32 

30 

33 

30 

19 

WINS 

7 

14 

18 

16 

12 

10 

WNYC 

15 

13 

12 

15 

5 

17 

18 

WOV 

6 

4 

5 

5 

21 

19 

WBNX 

12 

6 

8 

9 

2 

7 

2 

WLIB 

2 

6 

3 

5 

2 

2 

3 

3 

WAAT 

2 

3 

9 

14 

14 

WEVD 

3 

2 

3 

2 

WHOM 

2 

2 

3 

2 

2 

3 

23 

13 

WBYN 

2 

2 

WPAT 

1 

WWRL 

1 

Number  of 

Ca.ses:* 

94 

128 

109 

95 

"The  figures  in  this  table  are  the  per- 
centages checking  stations  listened  to 
one  or  more  times  a  week. 

**These  numbers  are  the  usable  re- 
turns, shown  as  percentages  in  the  table 
above. 


W^ICX  New  York  has  suhscrilied  to 
I'.Mr>.  Xalhiui  Straus,  station  jires- 
idciil,  was  I,,  aunoniH'O  :\Iarc-li  12, 
HrsI  ndU-iiclwork  station  in  Xow  York 


Dsci 


BLUE  COMMENTATOR 
POLICY  IS  ADOPTED 

RAYMOND  MOLEY,  who  started 
a  weekly  commentary  on  the  Blue 
last  Sunday,  was  selected  as  a 
"conservative"  in  line  with  the  net-! 
work's  new  plan  to  establish  a 
greater  political  balance  in  its  over- 
all news  commentary  schedule, 
Robert  E.  Kintner,  vice-president 
of  the  Blue  in  charge  of  news  and 
news  features,  explained  last 
Thursday  at  a  press  luncheon  for 
Mr.  Moley  at  the  Waldorf-Astoria 
Hotel,  New  York 

Walter  Winchell  and  Drew  Pear- 
son, by  virtue  of  their  predominant 
audience  appeal,  have  weighted  the 
Blue  scales  a  bit  more  on  the  "New 
Deal"  side,  Mr  Kintner  explained, 
continuing  "the  public  is  entitled  to 
an  interpretation  of  the  news  which 
may  be  slightly  different  in  politi- 
cal thinking  from  the  so-called 
New  Dealers." 


NAB  Program  Session 

STATION  and  network  pi-ogram 
men  will  come  to  Washington  for 
a  three-day  meeting  March  14-16, 
the  NAB  announced  last  Wednes- 
day. Chairmen  of  programming  ac- 
tivities from  all  17  NAB  districts 
will  meet  with  the  executive  com- 
mittee on  industry  programming 
and  government  officials  for  the  ses- 
sion. 

Treasury  officials  will  advise  the 
group  on  plans  for  the  Seventh  War 
Loan  Drive  on  the  second  day  of 
the  meeting.  Officials  of  both  Cen- 
sorship and  the  OWI  also  will  ad- 
dress the  group  which  will  concern 
itself  with  all  phases  of  radio's  war 
activities. 


NAB  Labor  Plan 

A  BUDGET  of  approximately 
$60,000  to  expand  NAB  labor  rela- 
tions activities  was  urged  by  the 
Labor  Executive  Committee  at  a' 
meeting  in  New  York  March  6-7. 
Part  of  a  four-point  plan,  the  rec- 
ommendation will  be  sent  to  mem- 
bers of  the  full  labor  committee  for 
comment  and  vote.  Action  came  fol- 
lowing presentation  of  the  expan- 
sion plan  by  John  Morgan  Davis, 
labor  counsel.  Present  at  the  meet- 
ing, in  addition  to  President  J.  Har- 
old Ryan  and  Secretary-Treasurer 
C.  E.  Arney  Jr.,  were  Chairman 
Harrv  LePoidevin,  WRJN  Racine; 
Frank  K.  White,  CBS  New  York; 
Calvin  J.  Smith,  KFAC  Los  An- 
geles; William  E.  Hutchinson, 
WAAF  Chicago;  Campbell  Arnoux, 
WTAR  Norfolk;  Stephen  R.  Rin- 
toul,  WSRR  Stamford. 


HOLIISTEI! 


CRYSTM  CO. 


QUARTZ  OSCILLATORS  SINCE  1927 


OK  time 


before  your  eyes..? 


In  a  tight  spot  because  radio  spots  are  so  tight? 
And  the  network  shows  are  sold  solid? 
Mr.  —  we  can  get  you  out  of  tliat  dilemma! 
You'll  see  eye  to  eye  with  us  on  this  solution. 
Because  the  people  know  a  good  thing  when  they  see  one. 

The  show  of  shows  today  is  motion  pictures. 
Yes,  motion  picture  advertising  is  the  soundest  answer  to  your 
promotion  problem  right  now!  Just  think,  you 
can  buy  up  to  11,000  theaters. 
That's  tops  for  licking  the  scarcity  of  space 
that  currently  exists  in  other  media. 
It  all  happens  in  one  minute  —  but  it  opens  the  door  to  more 
new  business  than  you  ever  dreamed  of  seeing  in  one  spot. 

For  there's  nothing  quite  like  this  unique 
medium  to  reach  all  the  audience  and  deliver  all 
your  sales  message.  These  one  minute  films  dominate  the 
area  you  wish  to  cover  because  they  are  shown  in 
neighborhood  theaters  to  folks  in  their  very  own  community. 

So  how  can  y'ou  miss  with  such  an  unusually 
powerful  advertising  program? 
Movies  are  so  easy  to  see,  so  easy  to  hear.  Always 
with  human  appeal,  these  films  soften  people's 
hearts,  open  their  purses.  No  other  medium  brings 
the  story  you  have  to  tell  closer  home. 
No  other  medium  sells  like  moving  pictures! 
You'd  expect  an  advertising  effort  of  this  calibre  to  be  expensive ! 
Not  on  your  life !  Actually  it  costs  less  than  ordinary  advertising. 

Motion  Picture  Advertising  Service  and  United  Film 
Service  handle  all  production,  distribution  and  billing. 
Get  full  facts  NOW  —  they'll  pay  you  big  dividends! 


United  Film 

Motion  Picture  Advertising 

Service, Inc. 

Service  Co.,  Inc. 

2449  Charlotte  St. 

70  E.  45th  St.,  Nev/  York,  N.  Y. 

Kansas  City,  Mo. 

1032  Carondelet  St.,  Nev/  Orleans,  La. 

333  N.  Michigan  Ave.  i 

^    141  Walton  St.,  Atlanta,  Ga. 

Chicago,  III. 

82  Madison  Ave.,  Memphis,  Tenn. 

4736  17th  Ave.  So. 

418  Watts  BIdg.,  Birmingham,  Ala. 

Minneapolis,  Minn. 

923  15th  St.,  N.  W.,  Washington,  D.  C. 

1 1  McLean  Ave. 

3  Langdon  Sq.,  Cambridge,  Mass. 

Detroit,  Mich. 

2339  Bryn  Mawr  Ave.,  Philadelphia,  Pa. 
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— Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  dote.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  post-war  future.  Box.  932, 
BROADCASTING. 

Good  combination  man  with  first  class 
license,  to  take  over  duties  as  chief  en- 
gineer for  progressive,  local  250-watt  sta- 
tion. Midwest.  Good  salary.  Send  quali- 
fications to  Box  218,  BROADCASTING. 
.4nnouncer  wanted  by  network  station 
in  southwestern  city.  Ideal  working  con- 
ditions. Base  pay  $35.00  weekly  for  40 
hours.  Time  and  half  over  40.  Box  375, 
BROADCASTING. 

Sales  production  manager  with  program 
and  sales  experience  desired  by  Cali- 
fornia regional  network  station.  Give 
complete  qualifications,  personal  his- 
tory and  salary  desired.  Answer  Box 
387^  BROADCASTING. 
Wanted— Man  to  serve  as  salesman- 
announcer  by  west  coast  regional  net- 
work station.  Previous  radio  experience 
unnecessary  if  education,  voice  and 
common-sense  okay.  Prefer  World  War 
2  veteran.  Answer  Box  388,  BROAD- 
CASTING. 

Indiana  250-watt  station  wants  an- 
nouncer, also  operator-engineer.  First 
class  license  not  essential.  Box  389, 
BROADCASTING. 

Immediate  and  future  openings  for  dis- 
charged servicemen  in  announcing,  pro- 
duction and  program  departments.  We 
are  looking  for  men  who  desire 
to  build  for  postwar  period.  5000-watt 
Mutual  affiliate  and  key  station  for  ex- 
panding regional  network.  Box  394, 
BROADCASTING. 

Discharged  servicemen  wanted  as  radio 
salesmen.  Exceptional  opportunity.  Ex- 
cellent drawing  account  and  commis- 
sion. Also,  opening  for  engineer.  5000- 
watt  Rocky  Mountain  station.  Box  395, 
BROADCASTING. 

Planning  staff  for  new  station  in  south- 
east. Independent  in  major  market. 
Opportunities  for  all  branches  radio  per- 
sonnel with  no  threat  postwar  replace- 
ment. Men,  women,  give  full  informa- 
tion on  training,  experience,  or  both. 
Good  salaries.  Box  396,  BROADCAST- 
ING. 

First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent job  for  right  man.  State  full  par- 
ticulars and  salary  expected  in  first 
letter.  Box  399,  BROADCASTING. 
Manager  for  Kadio  Center— 250-watt 
southern  station  wants  good  showman 
to  plan  and  direct  barn  dances  and 
.other  radio  and  program  features.  Want 
steady,  experienced  radio-amusement 
man,  good  background  and  education. 
May  consider  part  interest  to  right  man. 
Give  full  personal  history,  experiences, 
qualifications,  references  in  first  letter. 
Box  400,  BROADCASTING. 
Operator— One  kilowatt  Blue  Network 
station  requires  operator  with  first 
class  license.  Fifty  hours  with  time  and 
half  over  forty  hours.  Box  405,  BROAD- 
CASTING. 

Announcer  —  Versatile  announcer  re- 
quired by  one  kilowatt  Blue  Network 
station.  Box  406,  BROADCASTING. 
\  NEWSPAPER  OWNED  BASIC  BLUE 
OUTLET  IN  MAJOR  EASTERN  MAR- 
KET NEEDS  ASSISTANT  MANAGER. 
MUST  BE  EXPERIENCED  IN  RADIO 
SALES;  UNDERSTAND  WORKING 
WITH  DEPARTMENT  HEADS  AND  EM- 
PLOYES IN  DEVELOPING  SALES,  PRO- 
GRAMS, SENSING  PUBLIC  SERVICE 
VND  SUPERVISING  SPECIAL  EVENTS. 
GOOD  VOICE  ESSENTIAL,  CLEAR 
THINKING  A  NECESSITY.  POSTWAR 
EXPANSION  PLANS  OPEN  THIS  OP- 
PORTUNITY. OVER  300,000  PEOPLE  IN 
HALF  MVM  DAY  ZONE,  ONLY  STA- 
TION, SEND  FULL  DETAILS,  PICTURE, 
INTERVIEW  NECESSARY,  SALARY  AT- 
TRACTIVE FOR  RIGHT  MAN.  BOX 
412,  BROADCASTING. 
Copywriter— If  you  are  a  gal  radio  copy- 
writer, with  commercial  copy  experi- 
ence and  want  a  permanent  agency 
where  there  is  real  opportunity,  write, 
outlining  your  experience  and  quali- 
fications. Give  complete  Information  in 
first  letter.  Including  age  and  salary 
desired.  Send  samples  of  copy.  Jessop 
Advertising  Company,  21st  floor.  First 
Central  Tower,  Akron  8,  Ohio. 
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Help  Wanted  (Cont'd) 

Wanted — Two  radio  operators  and  re- 
pairmen or  two  radio  operators.  If  re- 
pairmen are  not  available,  with  at  least 
second  class  radio  telephone  operator's 
license  issued  by  the  Federal  Commu- 
nications Commission  to  work  in  the 
Fire  and  Police  Signal  Bureau,  City 
of  Jacksonville,  Florida.  Salary:  $184.16 
to  start,  periodical  service  raises.  Apply 
by  letter  City  Civil  Service  Board,  34 
South  Laura  Street,  Jacksonville,  Flor- 
ida. 

Technician — Draft  exempt,  at  least  2nd 
class  licensed,  wanted,  permanent  posi- 
tion. Pacific  Northwest  1000-watt  net- 
work station,  KUJ,  Walla  Walla,  Wash., 
I.  B.  E.  W.  scale. 

Announcer  —  Some  experience  news, 
commercials,  transcribed  programs. 
Chief  announcer  opportunity  for  de- 
pendable man.  Good  salary,  40-hour 
week,  no  nights,  no  overtime.  Splendid 
summers  in  cool,  scenic  west.  Around 
April  first.  KIUP  Durango,  Colorado. 
Operators— Two,  with  first  or  second 
class  radio  telephone  license.  Fine  mid- 
west city,  250-watt  NBC  affiliate.  Could 
possibly  arrange  for  men  to  attend 
University  and  draw  full  pay.  Positions 
available  Immediately.  No  announcing. 
Fine  working  conditions.  Agreeable  co- 
operative staff.  Wire  KANS,  Wichita, 
Kansas. 

Salesman— Steady,  experienced  for  pro- 
gressive southern  station.  Good  salary 
and  commission,  real  opportunity.  Can 
also  use  good  announcer.  Write  P.  O. 
Box  111,  McComb,  Miss. 
Transmitter  engineer— Wanted  at  once. 
First  class  license.  Experience  and  draft 
exempt  not  essential  but  desirable.  Must 
be  reliable.  State  experience,  references, 
and  complete  details  in  first  letter.  In- 
clude phone  number.  This  is  permanent 
for  qualified  man.  5  kw  transmitter. 
Address  WTOC  Savannah,  Ga. 
Wanted— Transmitter  engineer  for  five 
kilowatt  regional.  Excellent  opportunity 
for  right  man.  No  one  without  experi- 
ence need  apply.  Write  giving  full  de- 
tails to  Chief  Enghieer,  WSPA,  Spar- 
tanburg, S.  C. 

Announcer— Newscasting  experience,  for 
gospel  broadcasting  station.  Prefer  dis- 
charged serviceman  or  person  not  sub- 
ject to  draft.  WMBI,  153  Institute  Place. 
Chicago  10. 

Wanted— Man  or  woman.  Commercial 
continuity  writer  for  NBC  afBllate.  Air 
mail  sample  specimen  of  work  pliis 
salary  expected  and  picture  to  WSAM. 
Saginaw,  Michigan. 

Topnotch  announcer  to  share  117-hour 
week  with  two  other  announcers.  $60.00 
weekly.  Send  transcription.  Copy  ref- 
erences. Experience  and  photo  at  once 
KMLB,  Monroe,  La. 

Wanted— New  1000-watt  Mutual  station 
in  Pennsylvania  has  opening  for  one 
announcer.  Evening  hours.  Applicant 
must  have  right  qualifications.  Forward 
voice  audition  stating  all  details  and 
salary  requirements  to  WKST.  New 
Castle,  Penna. 

Wanted  quick— Modern  hillbilly  and 
western  singer  for  organized  group  now 
working.  Must  have  high  lead  voice 
and  play  guitar,  clarinet  or  fiddle.  Out- 
standing proposition  to  right  man.  Send 
transcription,  photo  and  information 
to  Pete  Fall.  WOWO,  Ft.  Wayne.  In- 
diana. 

Announcer — Experienced,  versatile,  gen- 
eral routine,  news,  deferred.  5  kw  net- 
work affiliate,  major  midwest  market. 
The  man  we  want  must  be  worth  $65.00 
or  more  per  week  to  start  and  must  be 
looking  for  a  permanent  position.  For 
personal  interview  call  Bernard  Berk 
at  Hotel  Drake,  New  York  between 
March  12  and  15. 

Midwestern  Blue  Network  outlet  desires 
services  all-round  announcer.  Must  be 
acquainted  with  transcription  library 
operation.  Starting  salary  50-hour  week 
in  excess  of  $225.00  per  month.  Applicant 
must  be  prepared  to  submit  voice  tran- 
scription and  photo  on  request.  Box 
277,  BROADCASTING. 
Operator-announcer.  First  class  license. 
Must  be  capable  of  commercial  an- 
nouncing. Permanent  position,  good  sal- 
ary. Can  supervise  city  police  radio  sta- 
tion on  side.  Mutual  affiliate.  Wanted 
by  March  15.  Wire  if  interested,  send 
voice  recording  KBND,  Bend,  Oregon. 


Help  Wanted  (Cont'd) 

Writer  who  loves  ocean  bathing,  trout 
fishing  and  fond  of  writing  solid,  in- 
telligent commercial  copy.  You'll  join 
the  friendly,  congenial  staff  of  a  popu- 
lar kw  network  outlet  in  central  New 
England.  Are  you  listening,  Ed,  Walter 
or  Jane?  All  replies  confidential.  Write 
your  story  briefly  with  salary  require- 
ments to  Box  418,  BROADCASTING. 
Studio  recording  and  transmitter  engi- 
neers for  regional  NBC  affiliate.  NABET 
scale.  Reply  Box  420,  BROADCASTING. 
First  class  engineer.  Mid-Atlantic  re- 
gional station.  $225  month  plus  ten 
percent  annual  bonus.  Write  Box  422, 
BROADCASTING. 

COMBINATION  LICENSED  OPERATOR- 
ANNOUNCER,  $55,  FORTY  HOUR, 
FIVE-DAY  WEEK.  TIME  AND  ONE- 
HALF  OVERTIME.  AIR  MAIL  AUDITION 
RECORD  PLUS  PERSONAL  DATA  TO 
PENDLETON,  KJBS,  SAN  FRANCISCO. 
Salesman  wanted — ^Man  familiar  with 
small  market  station  operation  and  real 
understanding  of  radio  sales.  Send 
record  of  experience,  references  and 
photo  first  letter.  Network  station  In 
center  of  richest  farm  area  in  west. 
Write  Box  423,  BROADCASTING. 


Situations  Wanted 


There's  no  substitute  for  experience- 
fifteen  years  of  it!  Announcing,  news, 
special  events,  programs,  continuity, 
controls,  supervision,  responsibility,  and 
restricted  license.  Now  managing  local 
station.  Good  reasons  for  desiring 
change.  If  your  deal  is  really  good, 
might  invest  one  to  four  thousand  dol- 
lars. Prefer  west  or  northwest.  Age  32, 
married,  family,  draft  unlikely,  not  a 
floater.  References.  If  you  need  a  man- 
ager or  assistant,  or  top  announcer,  let's 
talk  it  over  thoroughly.  Write  Box  368. 
BROADCASTING. 

Operator— 14  years  radio,  5  years  broad- 
casting, including  super  power.  Experi- 
enced all  phases.  Partial  college  educa- 
tion. Want  chief's  job  in  1  kw  or  larger. 
Family  man.  Draft  status,  2B.  Box  376. 
BROADCASTING. 

Trained  newsman  seeking  editor's  job 
with  news-conscious  progressive  sta- 
tion. Young,  draft-free  veteran,  capable 
of  expert  coverage  of  local  news  and 
professional,  individual  handling  of 
wire  copy.  Five  years  dally  newspaper, 
two  years  major  wire  service  .(includ- 
ing radio  wire),  three  years  public  re- 
lations. What's  offered?  Box  391, 
BROADCASTING. 

Young.  Single.  Army  discharge.  College 
training.  Can  handle  board,  write  some 
commercial  copy.  Seeking  staff  job. 
Box  392.  BROADCASTING. 
Experienced  announcer  —  newscaster, 
general  staff,  commercial,  and  ad  lib 
record  shows.  Available  Immediately. 
Box  393.  BROADCASTING. 
Manager — Seeking  better  opportunity 
with  local  or  regional.  12-year  back- 
ground Includes  announcing,  program 
and  production,  sales  and  management. 
Convincing  figures  on  request.  Box  397, 
BROADCASTING. 

Sports  announcer  offering  seven  years' 
experience  in  every  phase  of  sports, 
news,  and  special  events  announcing 
to  progressive,  sports-minded  station, 
if  possible  one  planning  baseball  cov- 
erage. Major  league  baseball  background, 
play  by  play  all  sports,  including  foot- 
ball, basketball,  championship  boxing. 
Reputation  built  on  topnotch  Hoopers 
and  satisfied  sponsors.  Box  398,  BROAD- 
CASTING. 

Network  producer.  With  all-round  sta- 
tion experience  Interested  In  position 
with  future.  Box  401,  BROADCASTING. 
Baseball  announcer — Play  by  play  and 
rebroadcast.  Sportscastlng,  Interviews, 
plus  four  years  staff  announcing,  dra- 
matics, newscasting.  Medical  dischargee. 
Box  402,  BROADCASTING. 
Manager,  salesmanager  or  salesman. 
Resuming  work  after  Illness.  Eight  years' 
experience.  Last  year  In  radio,  person- 
ally sold  over  one  hundred  thousand 
dollars  of  time.  Box  403,  BROADCAST- 
ING. 

Newscaster,  announcer,  two  years*  expe- 
rience, Interested  in  production.  Sober, 
reliable.  East  or  midwest.  Box  404, 
BROADCASTING. 

Secretary,  who  for  $200  month  can  save 
a  busy  executive  thousands  of  dollars. 
Experienced  in  radio,  advertising,  mo- 
tion pictures.  New  York  City.  Box  407, 
BROADCASTING. 

First  class  engineer  with  5  kw  experi- 
ence in  all  phases.  Thoroughly  capable 
of  handling  chief's  position  in  small 
station.  Box  408,  BROADCASTING.  ' 


Situations  Wanted  (Cont'd) 

Announcer — woinan.  Two  years'  experi- 
ence. Can  run  control  panel,  write,  pre- 
sent news,  produce  and  emcee.  Prefer 
midwest.  Box  409,  BROADCASTING. 
Engineer  first  class  telephone,  second 
class  telegraph  license.  Past  draft  age, 
experienced  transmitter  test,  mainte- 
nance and  trouble  shooting.  Desires 
position.  Box  410,  BROADCASTING. 
Announcer— Some  experience.  Years  in 
radio  in  other  lines.  Box  411,  BROAD- 
CASTING. 

Third  class  operator— Experienced  trans- 
mitter and  control  operator.  War  vet- 
eran. Permanent  only.  Box  413,  BROAD- 
CASTING. 

Discharged  serviceman — second  class  ra- 
dio telephone  license,  no  experience. 
Box  417,  BROADCASTING. 
Chief  announcer:  Wisconsin  man  desires 
position  in  or  near  state.  Six  years  ex- 
perience. Draft  deferred.  Now  available. 
Box  419,  BROADCASTING. 
Experienced  editorial  newspaper  execu- 
tive, five  years  as  daily  newscaster,  gen 
eral  knowledge  of  radio,  exceptional 
writing  ability,  wishes  to  make  change 
from  west  to  east.  Now  employed.  Box 
416,  BROADCASTING. 
Announcer — News,  commercials.  25  years 
old.  2  years  experience.  Honorably  dls 
charged.  Advise  approximate  salary, 
hours.  Box  424,  BROADCASTING. 
Announcer — woman.  5  years  staff  an 
nounclng  experience  on  5  kw  network 
affiliate.  News,  music,  women's.  Box  56 
BROADCASTING. 

Commercial  manager  Interested  in 
change,  with  earnings  commensurate 
with  production.  Good  references  and 
record  as  planner  and  producer.  WUl 
go  with  any  reliable  station  or  agency 
presenting  opportunities  for  betterment. 
Write  Box  336,  BROADCASTING. 
ANNOUNCER— THOROUGHLY  EXPERI- 
ENCED NEWS-SPORTS-AD  LIBS,  COM- 
MERCIALS, RECENTLY  HONORABLY 
DISCHARGED  WANTS  PERMANENT 
CONNECTION.  PLEASE  STATE  ALL 
FACTS  FIRST  LETTER,  AVAILABLE 
TWO  WEEKS.  BOX  357,  BROADCAST- 
ING. 

Network  announcer — Smooth  style,  rich 
voice,  handled  network  shows.  I  am  cur 
rently  doing  free  lance  commercial 
transcription  work.  Seeking  position 
with  television  or  independent  radio 
station  in  New  York  and  surrounding 
areas.  Box  426,  BROADCASTING. 
Announcer-newscaster.  Deferred  in  draft. 
Will  accept  position  anywhere,  immedi- 
ately, any  locality.  All  offers.  Single,  no 
attachments.  Will  send  transcription  at 
request.  Box  427,  BROADCASTING. 


Wanted  to  Buy 


Wanted  to  buy — Ground  wire  and  WE 
300A  tubes.  Box.  150,  BROADCASTING. 
Wanted — Recording  equipment  and  play- 
back. Bush  Mumpower,  Box  26,  Fairfield 
Ala. 


SUCCESSFUL  STATION 
MANAGER 

AVAILABLE  MAY  1 

Veteran  radio  manager,  thoroughly 
experienced  all  phases  of  radio  sta- 
tion operation,  network  and  local, 
will  be  available  for  managerial  po- 
sition with  major  market  station. 
Widely  known  in  national  agency 
and  advertiser  radio  circles.  Excellent 
operating  record. 

Write  or  wire 
BOX  421,  BROADCASTING 


NEWS  RE-WRITE 
MAN 

•  •  •  looking  for  opportunity  to 
grow  with  new  50,000  watt  station, 
is  needed  immediately,  let's  have 
experience,  draft  status,  age  and 
picture  in  first  letter.  Midwesterner 
preferred. 

BOX  414,  BROADCASTING 
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Wanted  to  Buy  (Cont'd) 


Wanted — FCC  approved  frequency  and 
--nodulation  monitor.  Also,  tower  and 
Dther  equipment  for  250-watt  station, 
i:;ash.  Box  382,  BROADCASTING. 
Wanted — Controlling  interest  in  local 
or  regional  station.  Box  383,  BROAD- 
CASTING. 

Wanted  to  buy — Local  radio  station. 
3ox  384,  BROADCASTING. 
iVanted — FCC  approved  frequency  monl- 
;or.  Send  complete  information.  Box 
S86,  BROADCASTING. 
Wanted  to  buy — One,  or  two  Universal 
'ull-frequency  cutting  heads.  Radio 
Station  KFAB,  Engineering  Depart- 
nent,  Lincoln,  Nebraska, 
ileward!  $100  War  Bond,  to  the  guy  or 
sal  whose  information  regarding  avail- 
ibility  of  recent  model  RCA  1  kw  trans- 
nitter  leads  to  our  purchase.  (Has  any- 
body hers  seen  a  good  consolette  or 
ilCA  dual  speed  turntable?)  Box  415, 
■BROADCASTING. 

:  For  Sale 

:;oO-watt  composite  transmitter,  Just  re- 
Duilt,  fine  condition,  ready  for  FCC  ap- 
proval, $2,900.00.  Regional  Radio  Sales, 
iSl  W.  Wisconsin  Ave.,  Milwaukee  3, 
Wisconsin. 

;50-watt  composite  transmitter,  suitable 
.  or  FCC  approval,  $2,600.00.  Regional 
;S,adio  Sales,  231  W.  Wisconsin  Ave.,  Mil- 
vaukee  3,  Wise. 

lOO-watt  composite  transmitter,  suit- 
ible  for  FCC  approval,  $2,000.00  Re- 
gional Radio  Sales,  231  W.  Wisconsin 
Avenue,  Milwaukee  3,  Wisconsin. 
;50-watt  FCC  approved  transmitter, 
orand  new,  $3000.  Box  425,  BROADCAST- 
ING. 


Bentley  to  Front 

rULIAN  BENTLEY,  news  editor 
md  war  correspondent  of  WLS 
Chicago,  Prairie  Farmer  station, 
vill  leave  soon  for  his  second  over- 
;eas  assignment  for  the  station  and 
'arm  paper.  He  is  accredited  by  the 
^avy.  For  security  reasons,  neither 
;he  nature  of  his  trip  nor  his  des- 
ination  can  be  revealed  now. 


Doyle  Promoted 

r.  E.  (Dinty)  Doyle,  manager  of  press 
nformation  of  WABC  New  York  for 
he  past  two  years,  has  been  named 
lirector  of  special  events  for  the  sta- 
ion,  a  new  position  in  which  he  will 
levote  his  full  time  to  war  activities, 
ncluding  bond  drives,  WAVE  and 
WAG  recruiting,  gifts  for  service  men, 
(tc. 


BBC  ISN'T  LIKELY 
TO  GO  COMMERCIAL 

UNLESS  PRESENT  indications 
are  completely  wrong  British  radio 
will  not  go  commercial  after  the 
war,  John  Salt,  North  American 
director  of  the  BBC,  said  last 
week  on  his  return  from  a  inonth 
in  London.  The  decision  is  to  be 
m.ade  by  Parliament,  not  by  the 
BBC.  Mr.  Salt  said  there  seems  to 
be  no  great  pressure  for  commer- 
cial radio  operation. 

The  BBC  charter  expires  in  1946, 
he  said,  and  its  renewal  will  be  de- 
bated in  Parliament,  probably 
within  the  next  six  months.  The 
appointment  of  a  special  Parlia- 
mentary commission  to  hold  public 
hearings  on  it  is  likely,  he  said, 
although  it  is  possible  for  a  pro- 
posal to  be  introduced  as  a  bill  and 
debated  without  investigation. 

If  the  non-commercial  operation 
continues,  the  BBC  will  need  addi- 
tional revenue  to  carry  on  ex- 
panded home  program  service,  and 
to  support  the  resumption  of  tele- 
vision broadcasting,  Mr.  Salt  stat- 
ed. This  might  come  through  an 
increased  tax  on  radio  homes — or 
through  a  special  tax  on  television 
receivers. 

After  the  end  of  the  war  ir 
Europe,  BBC's  plans  for  an  ex- 
panded home  program  service  in- 
clude more  programs  from  Ameri- 
ca, he  stated.  Asked  if  hearing 
American  programs  has  had  any 
effect  on  English  listening  habits, 
Mr.  Salt  said  that  the  BBC  broad- 
casts four  American  programs  each 
week — Jack  Benny,  Charlie  Mc- 
Carthy, Command  Performance  and 
Mail  Call — with  Jack  Benny  the 
most  popular  with  a  rating  of  18, 
compared  with  a  rating  of  46  for 
the  top  BBC  "entertainment"  pro- 
gram. 


APPOINTMENT  of  James  W.  Le- 
Baron  as  general  manager  of  the  Chi- 
cago office  of  .Joseph  Hershey  McGill- 
vra  Inc.,  station  representative,  was 
announced  last  week.  Mr.  LeBaron  has 
been  a  sales  executive  in  the  New  York 
office  four  years.  He  succeeds  Jack 
Stewart,  who  resigned  recently. 


"GEARED  TO  AM-FM  EXPANSION" 
Rndio   Engineering  Consultanta 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  HoUywood,  Ca\. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 
(Subj.  to  Gotr't  Reg.) 


PROFESSIOBfAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

NaUonal  Press  Bldg.,  Wash.,  D.  C 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.  Dl.  1205 

Washington,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VIOORY 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


Radio  Engineering  Consultants 
Frequency  Monitoring 

Cemmereiol  Radio  Equip.  Co. 

•  International  Balldine,  Wasblneton,  D.  O. 

•  321  E.  Gregory  Bonlerard,  Kansas  Cltj,  Me. 

•  Cross  Roads  of  the  World,  HoUrwood.  C»Uf. 


FKS0USNCY  MWASUniNG 

Exact  Measurements  •■  at  any  lime 

R.  C.  A.  COMMUNICATIONS.  INC. 
64  Broad  Street      New  York  4,  N.  Y. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •   Repoblie  2347 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 
Eorle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Eorle  Bldg.       •       NAtional  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
Shorcham  Bldg-         ME.  4477 
Washington,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.       •       District  8215 
Washington  4,  D.  C. 


WORTHINGTON  C.  LENT 

Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH..  D.  C. 
DISTRICT  4127 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Boronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High    Power   Tube   Specialists  Exclusively 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

Write   for  catalug 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specie  Died  Recordings 
1600  Broadwoy  N.Y,  19,  Circle  6-4675 


ABcaruf  Cmmeise  DrnmrntU 

LYN  PEL 

and 

"A  Ditpateh  from  Reutm-'t" 
WKAT  4th  YEAH 


The 

Robert  L.  Kaufman 

Organization 
Technical  Maintenance,  Construction 
Supervision    and    Business  Services 

for  Broadcast  Stations 
Munsey  Bldg.         Washington  4,  D.  C 
District  2292 


MAY,  BOND  &  ROTHROCK 

CONSVLTING  RADIO  ENCiyEERS 
AM  rU  TELEVISION  FACSIMILE 
Kmtlonal  Pref  Bldg.  WaMh.  4,  D.  C. 
DittrUt  7362      •     Glebe  5880 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Not'l  Press  Bldg.      Wash.  4,  D.  C. 
Room  892  NA.  7846 


Tel.  Bridgeport  7-2465 

(^ato  IV.  ^ay 

Consulling  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn, 



ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4400 
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Reece  Bill  Would  Curb  Power  of  FTC 
To  Require  Warnings  in  Commercials 


A  PROPOSAL  to  amend  the  Fed- 
eral Trade  Commission  Act  to  de- 
fine more  clearly  the  Commission's 
jurisdiction  over  false  advertising, 
restricting  the  power  of  FTC  to 
require  the  use  of  warnings  in  ra- 
dio commercials  and  other  media 
advertising,  has  been  introduced  in 
the  House  by  Rep.  B.  Carroll  Reece 
(R-Tenn.)  and  referred  to  the  Com- 
mittee on  Interstate  and  Foreign 
Commerce. 

In  an  explanation  of  his  bill  (HR- 
2390)  in  the  Congressional  Record 
last  Tuesday  Mr.  Reece  lists  three 
general  purposes  as  follows:  (1)  to 
permit  "effective  judicial  review" 
of  cease  and  desist  orders  issued  on 
charges  of  misrepresentation  in  ad- 
vertising (2)  to  limit  "aggregate" 
penalties  which  may  be  imposed 
for  a  "single"  violation  (3)  to 
clarify  the  Commission's  jurisdic- 
tion as  to  food,  drugs,  devices  and 
cosmetics. 

Limitations  imposed  by  Mr. 
Reece's  bill  on  penalties  for  vio- 
lations of  Commission  orders  would 
apparently  apply  to  radio  stations 
as  well  as  newspapers. 

Advertising  Clause 

Concerning  the  question  of  juris- 
diction, Mr.  Reece  attempts  to  re- 
solve conflicts  between  the  Federal 
Food,  Drug,  and  Cosmetics  Act, 
which  applies  to  composition,  label- 
ing, and  distribution  of  food,  drugs, 
cosmetics,  and  therapeutic  devices, 
and  the  FTC  Act,  which  is  designed 
to  prevent  false  advertising  of  sim- 
ilar products. 

Mr.  Reece  declares  that  conflict 
has  developed  largely  over  the  ad- 
ministration of  section  15  (a)  of 
the  FTC  Act  which  expressly  ex- 
cludes "labeling"  from  the  defini- 
tion of  the  term  "false  advertis- 
ment".  However,  he  finds  the  FTC 
Act  does  not  define  the  word  "label- 
ing" and  he  proposes  that  the  defi- 
nition in  the  Food  and  Drug  Act 
be  incorporated  in  the  FTC  Act. 

Confusion  has  also  developed, 
he  declares,  over  provisions  regard- 
ing failure  of  advertisements  to 
include  warnings.  "Those  provi- 
sions," he  points  out,  "were  to 
reach  advertisements  which  al- 
though not  false  by  express  state- 
ment, were  misleading  by  indirec- 
tion, implication  and  ambiguity. 
They  were  not  requirements  for  ad- 
vertisements to  contain  directions 
for  using  the  various  warnings 
with  respect  to  contraindications — 
which  matters  are  expressly  dealt 
with  in  the  Federal  Food,  Drug  and 
Cosmetic  Act  as  to  labeling — unless 
the  affirmative  and  express  portions 
of  the  advertisements  were  such  as 
to  make  some  disclosure  of  direc- 
tions or  warnings  necessary  to 
avoid  an  otherwise  misleading  rep- 
resentation. 

"Likewise,  those  provisions  were 
not  to  require  in  advertisements 
warnings  against  use  of  a  product 
for  purposes  and  in  ways  not  pre- 


scribed in  the  advertisement  or  not 
customai-y  or  usual." 

Mr.  Reece  declares  that  the  Com- 
mission has  invoked  these  provi- 
sions in  its  proceedings  "to  order 
inclusion  in  advertisements  of  war- 
nings of  various  kinds,  including 
warnings  against  excessive  and  un- 
recommended  uses  and  use  in  cases 
involving  idiosyncrasies  or  allergic 
conditions.  It  has  also  been  utilized 
by  the  Commission  upon  occasion 
to  accomplish  what  seemingly 
amounts  to  indirect  control  of  la- 
beling." 

Mr  Reece  would  overcome  this 
confusion  by  inserting  language  in 
the  Act  which  more  nearly  expres- 
ses what  was  intended  in  the  Wheel- 
er-Lea Act  of  1937. 


PATTERSON  SCOOP 

WJR  Exclusive  Came  Just 
— Before  Strike's  End — 


UNDERSECRETARY  OF  WAR 
Robert  P.  Patterson's  direct  appeal 
to  striking  workers  over  WJR  De- 
troit came  only  a  few  hours  before 
2,000  UAW-CIO  strikers  voted  to 
accept  the  directive  of  the  National 
War  Labor  Board  and  return  to 
work. 

George  Cushing,  WJR  news  edi- 
tor, invited  Patterson  to  appear  on 
the  station's  public  service  program 
hi  Our  Opinion  Sunday,  March  4, 
and  he  was  picked  up  from  WTOP 
studios  in  Washington. 

Feature  of  the  exclusive  broad- 
cast was  Patterson's  revelation  of 
a  new  45-ton  tank,  the  most  power- 
ful ever  built,  being  made  in  De- 
troit. Most  news  stories  reporting 
the  talk  locally  and  nationally  cred- 
ited WJR  with  the  broadcast. 

Previously  scheduled  appearance 
of  Senators  Homer  Ferguson  and 
James  M.  Mead  on  the  program 
was  canceled  for  the  pickup. 


BLUE  Network  signed  Don  McNeil, 
master  of  ceremonies  of  the  Blue's 
Breulifast  Ghih,  on  March  3  to  a  new 
five-year  contract  effective  Jan.  1,  1946, 
which  calls  for  a  basic  sjuarantee  of 
SI, 000  a  week. 


Max  Jordan  in  Europe 
On  Assignment  for  NBC 

DR.  MAX  JORDAN,  NBC  director 
of  religious  broadcasts,  who  at  one 
time  was  NBC  Continental-Euro- 
pean manager,  has  arrived  in  Paris, 
where  he  will  act  as  contact  man 
for  the  NBC  news  and  special 
events  department.  He  will  report  to 
NBC's  news  chief,  William  F. 
Brooks,  who  returned  to  New  York 
earlier  in  the  week  from  a  tour  of 
the  European  battlefronts  (see 
page  29) . 

Mr.  Jordan,  who  retains  his  pres- 
ent title  as  religious  director,  is 
expected  to  remain  overseas  five  to 
six  weeks,  depending  on  the  prog- 
ress of  his  special  assignment.  Main 
task  will  be  to  lay  the  groundwork 
for  future  broadcasting  and  rees- 
tablish former  NBC  contacts  in 
foreign  countries  liberated  from 
Nazi  domination. 


FIELD  TRANSFERS 
GET  FCC  APPROVAL 

CONSENT  was  granted  by  the 
FCC  last  week  for  voluntary  as- 
signment of  license  of  WSAI  Cin- 
cinnati from  Marshall  Field  to 
Buckeye  Broadcasting  Co.,  owned 
by  Field  Enterprises  Inc.,  along 
with  voluntary  transfer  of  WJJD 
Inc.,  licensee  of  WJJD  Chicago, 
from  Mr.  Field  to  Field  Enter- 
prises Inc. 

The  WSAI  transaction  involves 
issuance  to  Mr.  Field  of  5,834 
shares  6%  non-cumulative  pre- 
ferred stock  (par  value  $583,400) 
of  Field  Enterprises  for  all  author- 
ized capital  stock  (1,000  shares 
common)  of  Buckeye.  In  the  WJJD 
transaction  Mr.  Field  is  issued 
6,926  shares  of  the  same  preferred 
stock  in  Field  Enterprises,  for  the 
15,000  shares  (100%)  no  par  com- 
mon stock  of  WJJD  Inc. 

At  the  same  action  the  Commis- 
sion consented  to  transfer  of  con- 
trol of  Plattsburg  Broadcasting 
Corp.,  licensee  of  WMFF  Platts- 
burg, from  Edward  H.  Bragg  and 
Leslie  F.  Bragg  to  George  F.  Bis- 
sell,  president  and  manager, 
through  sale  of  169  shares  (52%) 
to  Mr.  Bissell  for  $24,000.  Mr. 
Bissell  is  also  president  and  95'/< 
owner  of  WENT  Gloversville,  N.  Y. 

KENO  Las  Vegas,  Nev.,  was 
granted  shift  from  a  corporate  to 
partnership  status  under  same  own- 
ers. No  money  was  involved. 


cmmsoN  GIVES 

MBS  COMMENTARY 

ROYAL  ARCH  GUNNISON.  MBS 
correspondent,  who  returned  tc 
New  York  10  days  ago  from  Manila 
starts  a  regular  commentary  on 
Mutual  March  12,  Monday  through 
Friday,  1-1:15  p.m.,  replacing  Ray 
Dady,  who  broadcasts  at  the  timt 
from  KWK  St.  Louis. 

Don  Bell,  former  NBC  cor- 
respondent, who  with  Bert  Silen. 
also  NBC,  were  rescued  from  the 
Santo  Tomas  internment  camp 
[Broadcasting,  Feb.  12],  has  been 
signed  up  as  a  Mutual  correspond- 
ent. His  first  MBS  broadcast  camel 
through  March  2,  when  he  described^ 
our  attack  on  Palawan  Island. 

Since  Mr.  Bell  disappeared  wit); 
the  fall  of  Manila  to  the  Japs  threej 
years  ago,  he  had  been  variously 
reported  as  dead,  escaped,  or  living 
in  the  camp  under  an  assumed 
name.  The  facts  have  been  close- 
ly guarded  from  the  Japs  by  his 
fellow-prisoners,  including  M  r , 
Gunnison,  who  knew  the  story  when 
he  returned  to  America  two  years 
ago  on  the  repatriate  ship  after  a 
year  in  Jap  prison  camps. 

Imprisoned  in  Santo  Tomas, 
Don  Bell  dropped  his  "radio  name" 
and  made  himself  known  by  his  real 
name — Norman  Beliel,  advertising 
director  of  Heacock's  Dept.  Store 
in  Manila.  As  Don  Bell,  he  was 
known  and  hated  by  the  Japs  for 
vitriolic  attacks  over  KZRH  Ma- 
nila. 

Lt.  Col.  A.  A.  Schecter  should 
get  much  of  the  credit  for  the  news 
reports  from  the  Philippines,  Mr. 
Gunnison  said.  Col.  Schecter  went 
to  the  Philippines  as  radio  public 
relations  officer  at  Gen.  MacAr- 
thur's  headquarters  and  later  took 
over  as  communications  officer. 
"Only  because  he  did,  did  we  get 
anything  through,"  Mr.  Gunnison 
stated. 


KXL  AppUes  to  FCC 
To  Share  750  Channel 

FIRST  OF  the  applications  for 
East-West  Coast  duplication  on 
clear  channels  since  the  FCC's  call 
for  the  May  9  clear-channel  allo- 
cations hearing  was  filed  last 
Thursday  by  KXL  Portland,  Ore., 
owned  by  Ed  Craney  and  Mrs- 
Frances  Symons.  The  application 
is  for  fulltime  on  the  750  kc  clear 
channel,  on  which  WSB  Atlanta  is 
the  dominant  I-A  station.  KXL  now 
operates  on  the  frequency  limited 
time  with  10,000  w. 

Mr.  Craney  operates  KGIR  Butte 
and  the  Z-Bar  Network  in  Montana, 
and  recently  acquired  an  interest 
in  KFPY  Spokane,  from  Mrs.  Sy- 
mons. This  transaction,  however, 
not  yet  finally  negotiated,  is  sub- 
ject to  FCC  approval  [Broadcast- 
ing, Feb.  19]. 

Mr.  Craney  long  has  been  an 
advocate  of  clear-channel  duplica- 
tion and  is  a  member  of  the  group 
seeking  to  revitalize  an  organiza- 
tion of  regional  stations  (probably 
to  be  known  as  the  Regional  Group) 
to  oppose  clear  channels  and  higher 
power  at  the  scheduled  May  9  pro- 
ceedings [Broadcasting,  March  5]. 


Drawn  for  Broadcasting  by  Sid  Hix 
'Here  Are  Six  More  Letters  Complaining  About  the  Young  Mother  On 
Our  Television  Serial — She's  Not  Wearing  Any  Wedding  Ring!" 


LT.  COL.  JOHN  VASSOS,  Army 
Engineers,  now  on  inactive  status  after 
2V2  years  in  the  European,  African 
and  Middle  East  Theatres,  has  re- 
turned to  his  post  of  consultant  engi- 
neer with  ROA  Victor  Division,  RCA. 
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BROADCASTING    •    Broadcast  Advertising 


ADVERTISING    MUST    PACE  PROGRESS 


In  1922 
a  NEW  MEDIUM 
sold  a  NEW  IDEA 
and  made  history! 

In  August,  1922,  the  late  Mr.  E.  A.  MacDougall,  president 
of  The  Queensboro  Corporation  of  New  York,  ''sold"  a 
new  idea — the  cooperatively-owned  apartment  building — 
in  a  new  subdivision,  Jackson  Heights,  Long  Island.  For 
$100,  he  bought  10  minutes  of  sponsored  selling  talk  for 
Jackson  Heights  over  WEAF,  New  York.  Thus  was  born  a 
new  medium  for  selling — Radio — today's  greatest  molder 
of  public  opinion  and  most  effective  developer  of  Sales! 


In  the  DISTRIBUTION  DECADE 

Advertising  Must  Again  Find  New  Ways  to  Sell 


iDVERTISING'S  job  in  the  Distribution  Decade  after 
-LA-Victory  will  be  no  routine  chore.  For  to  avoid  dis- 
astrous unemployment,  we  as  a  nation  will  have  to  con- 
sume at  least  40%  more  than  in  pre-war  years! 

That  means  the  product  of  industry  will  have  to  be  moved 
more  quickly,  more  efficiently  and  more  economically  — 
from  manufacturer  to  consumer..  Advertising  will  have 
to  make  new  markets;  "sell"  new 
ideas;    speed    up  consumption! 
For  production  itself  will  be  no 


problem.  We  will  have  the  manpower,  the  materials,  the 
machinery  and  the  money  to  produce  beyond  anything  the 
world  has  ever  known.  But  we  are  going  to  need  ideas  to 
put  this  vast  industrial  might  to  work! 

Smart,  far-seeing  advertising  men  are  planning  to  meet 
the  Distribution  Decade  challenge — now.  Here  at  the 
Nation's  Station,  we  are,  too.  When  the  time  comes,  we'll 
have  many  interesting  facts  to 
give  you  about  the  great  4-State 
market  that  is  WLW-land. 


WLfj 

ON  Of  THE  CftOSLEY  COBPORAT/ON^^^T 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 


*  For  many  years  just  one  detail  prevented  the  designing 
of  successful  5-  to  50-kw  air-cooled  transmitters  —  an 
effective  means  of  air-cooling  the  tubes. 

In  the  middle  1930"s  RCA  engineers  pioneered  in  design- 
ing an  efficient  radiator  for  large  air-cooled  tubes.  The 
famous  5D  series  of  RCA  air-cooled  transmitters  utilized 
tubes  with  these  new  radiators.  They  set  a  new  standard 
of  performance  for  the  broadcast  industry,  eliminating  th» 
necessity  for  complicated  water-cooling  systems  and  attend- 
ant maintenance  problems. 

Air-cooling  features  of  these  RCA  transmitters  have  since 
beH'ii  adopted  by  every  American  transmitter  manufacturer. 
All  of  the  modern  50,000-watt  transmitters  are  now  com- 
pletely air-cooled — for  air-cooled  transmitters  are  cheaper, 
easier  to  install,  surprisingly  easy  to  operate  and  maintain. 
Come  postwar,  stations  now  using  water-cooled  equipment 
will  be  able  to  replace  it  with  air-cooled  equipment. 

RCA  tube  designers  have  only  one  job  —  creating  and 
building  better  tubes.  In  air-cooled  tubes  for  broadcast 
transmitters,  RCA  offers  such  outstanding  types  as  the 
RCA-827R,  891R,  892R,  893AR,  and  9C22. 

When  you  need  repla(;ement  tubes  for  your  transmitter, 
specify  RCA.  There  is  an  RCA  broadcast  specialist  avail- 
able at  need  to  give  you  quick,  efficient  service. 


THE  FOUNTAINHEAD  OF  MODERN  TUBE  DEVELOPMENT  15  RCA 


RADIO  CORPORATION 
.OF  AMERICA 


in  December  and  January,  more  people  listened  to 
WOR  during  80%  more  periods  of  the  day  than  listened 
to  the  next  highest  ranking  major  New  York  station. 

In  fact,  during  75%  of  the  time  between 
8:00  A,  M.  and  6:00  P.  M,  every  WOR  progr  am  stood 
either  first  or  second  in  audience  popularity. 


—that  power-full  station, 
at  1440  Broadway,  in  New  York 


NOTE:  The  figures  above 
are  a  satisfying  reflection 
of  that  peculiar  vitality 
which  WOR's  skilled 
showmen,  who  are  also 
skilled  salesmen,  inject  into 
all  WOR  programming. 
And,  may  we  add  .  .  . 
advertising  time  on  WOR  is 
remarkably  reasonable 
in  price,  by  every  plain 
and  fancy  measure. 


MEMBER  OF  THE  MUTUAL  BROADCASTING  SYSTEM 


VOICE  of  a  FRIEND 


Welcomed  with  Confidence  in 
Midwest  American  Homes 


WHEN  Howard  Black  talks  to  Midwest  America  about 
your  product:  when  Jennie  Lou  Carson  sings  her 
own  ballads  and  chats  with  her  listeners;  when  Ted  Morse 
as  "Otto"  or  "Little  Genevieve"  amuses  children  from 
5  to  95 — it's  all  on  a  friendly  basis,  because  these  folks 
are  old  friends  of  their  audience.  Ted  Morse  has  been 
making  fun  for  the  WLS  audience  on  the  air  and  on  the 
stage  since  1931;  Howard  Black  and  Jennie  Lou  Carson 
have  both  been  "One  of  the  Family  in  Midwest  America" 
since  1932.  It  is  quite  natural  that  people  should  listen  a 
little  more  attentively — ^should  respond  a  little  more  quickly 
to  these  air-neighbors  than  to  strangers. 

Practically  all  WLS  personalities — ^newsmen,  announcers, 
singers,  comedians — are  accepted  as  friends.  So  WLS 
itself  becomes  The  Voice  of  a  Friend.  Friendship  rests  on 
mutal  confidence.  Confidence  generates  response. 
Response  equals  results  for  advertisers  who  use  WLS — 
The  Voice  of  a  Friend  in  Midwest  America. 


HOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  *  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELUDOUGIA 


a  tamihar  voice  since  Ifil,  when  he 
joined  WLS  as  one  of  the  Hoosier 
Sodbusters.  Ted  Morse  (composite 
picture)  in  two  of  the  characters  be- 
loved of  the  WLS  audience  — Otto 
and  Little  Genevieve.  Ted,  an  ace 
trumpeter,  too,  joined  WLS  in  1931. 
Jennie  Lou  Carson  (bottom)  was  one 
of  the  original  Three  Little  Maids  of 
WLS  National  Barn  Dance  fame  woy 
back  in  1932.  Now  she's  known  as 
"Radio's  Chin-up  Girl". 


e  are  proud  to  receive 
the  duPont  Award 
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Closed  Circuit 


THE  WAR 

WILLIAM  S.  PALEY,  CBS  president,  on  leave 
now  as  top  man  in  OWI's  Psychological  War- 
fare Branch  attached  to  SHAEF,  may  don  an 
Army  uniform.  Officers  returning  from  over- 
seas i?eport  that  he  has  bien  offered  a  com- 
mission— a  colonelcy  or  brigadier  generalship — 
to  handle  psychological  warfare  on  the  Eisen- 
hower staff  after  Allied  occupation  of  Ger- 
many. David  Sarnoff,  RCA  president,  it  will  be 
recalled,  served  his  term  overseas  as  an  Army 
colonel,  but  became  a  brigadier  general  before 
assuming  inactive  status. 

Lt.  Col.  Jack  Harris,  who  has  just  returned 
from  a  three-month  tour  of  Pacific  theatre  ra- 
dio installations,  is  expected  to  set  up  a  new 
Army  radio  public  relations  organization  in 
San  Francisco.  The  move  is  designed  to  step  up 
broadcast  activity  there  in  concert  with  the 
accelerated  action  against  Japan. 

It  has  been  reported  reliably,  by  the  way. 
that  the  War  Dept.  is  calling  in  Pacific  Theatre 
pro's  for  briefing  in  the  near  future,  antici- 
pating increase  in  news  breaks  from  that  front. 
Radio  looms  big  in  coverage  plans. 

Neairly  all  Army  hospitals  and  convalescent 
homes!  soon  may  be  equipped  with  closed-circuit 
broadcast  units.  Some  percentage  of  circuit 
traffic  may  be  tailored  to  speed  convalescence; 
much  'probably  wU  be  drawn  from  the  air  or 
from  AFRS  reservoirs.  Some  such  stations 
have  been  operated  with  great  success  already. 


THE  GOVERNMENT 

WHILE  THE  FCC  is  thinking  in  terms  of 
merit  promotions  under  the  chairmanship  of 
Paul  A.  Porter  (Charlie  Denny  moves  up  to  a 
Commissionership) ,  it  may  have  in  mind  also 
staff  transfers  to  bolster  its  organization  for 
the  hectic  days  ahead. 

Assuming  that  Asst.  Gen.  Counsel  Rosel  H. 
Hyde  moves  into  the  general  counselship,  it 
would  not  be  a  surprise  to  see  Benedict  P. 
(Benny)  Cottone  switched  from  the  common 
carrier  assistant  general  counselship  to  the 
Hyde  post.  Other  promotions  are  indicated. 

Engineers  sitting  in  on  a  secret  allocations 
session  with  the  military  last  week  were  re- 
ported preparing  to  petition  the  Commission, 
Army  and  Navy  to  make  the  allocations  record 
public.  They  say  nothing  was  presented  which 
would  give  aid  to  the  enemy,  but  that  much 
was  said  to  substantiate  RTPB  recommenda- 
tions that  FM  remain  put  and  much  to  discredit 
K.  A.  Norton,  the  Army  expert.  Failing  in  this 
approach,  they  may  appeal  to  Congress. 

The  battery  of  mikes  facing  President  Roose- 
velt may  be  no  more.  The  White  House  looks 
favorably  upon  a  single  mike  to  be  tied  onto 
all  networks  and  stations  which  pick  up  Presi- 
dential broadcasts.  There  also  may  be  a  single 
mike  for  the  newsreels. 

The  multi-mike  pickup,  while  it  pleases  the 
networks  and  stations,  is  said  to  disturb  uni- 
formity of  quality.  This  may  revise  plan  of  one 
{Continued  on  page  86) 
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Late  Bulletins 

WHEELER'S  SON  IN  KFPY? 

JOHN  WHEELER,  Los  Angeles  attorney  and 
eldest  son  of  the  Senator  from  Montana,  long 
identified  with  legislative  end  of  radio,  may 
go  into  the  broadcasting  business.  Sen.  Wheel- 
er said  last  Friday  that  his  son  was  contem- 
plating acquiring  a  one-third  interest  in 
KFPY  Spokane  CBS  outlet,  and  that  he  prob- 
ably would  lend  him  some  of  the  money. 

Equal  shareholders,  it  is  reported,  would 
be  Ed  Craney,  operator  of  KGIR  Butte  and 
half-owner  of  KXL  Portland,  who  purchased 
a  one-third  interest  from  Mrs.  T.  W.  Symons; 
Mr.  Wheeler,  who  would  purchase  another 
one-third  interest  from  Mrs.  Symons,  and 
Saul  Haas,  president  and  principal  stockholder, 
KIRO  Seattle,  who  is  said  to  have  acquired 
remaining  one-third  from  Arthur  L.  Bright, 
former  vice-president  and  general  manager. 

Mr.  Craney  is  close  fiend  and  confidant  of 
Sen.  Wheeler  and  partner  with  Mrs.  Symons 
in  KXL.  Transaction,  which  would  be  subject 
to  FCC  approval,  is  said  to  involve  $450,000 
for  all  of  stock.  [See  earlier  story  Broadcast- 
ing, Feb.  19.] 

WPB  TO  CERTIFY  DEFERMENTS 

WAR  PRODUCTION  Board  has  been  design- 
nated  as  the  certifying  agency  for  the  entire 
communications  industry  on  deferment  re- 
quests, including  domestic  and  international 
broadcasting. 

Under  plan,  domestic  station  is  virtually 
classified  as  smaller  war  plant.  Percentage  of 
deferments  for  men  under  30  will  be  granted 
under  the  cei-tification  plan  in  specified  areas 
throughout  the  country.  It  is  understood  that 
this  figure  will  be  30%.  Possibility  is,  of  course, 
that  entire  percentage  will  be  absorbed  in  man- 
ufacturing plants,  with  radio  getting  none.  On 
the  other  hand,  it  may  be  possible  for  each  sta- 
tion to  retain  under  deferment  one  man  under 
30  if  his  essentiality  to  the  war  effort  can  be 
sustained.  Meanwhile,  it  is  understood,  reclassi- 
fication of  men  in  30-33  age  group  is  going 
forward. 

CROSLEY  SEEKS  FM  IN  D.C. 

CROSLEY  Corp.,  licensee  of  WLW  Cincin- 
nati, has  filed  application  for  a  new  FM  sta- 
tion in  Washington,  D.  C,  to  operate  on  45. i 
mc  with  coverage  of  10,800  sq.  mi.  Estimated 
cost:  $175,000-8200,000. 


Business  Briefs 

TWO  SIGN  FOR  BASEBALL 

p.  LORILLARD  Co.,  New  York,  and  Gillette 
Safety  Razor  Corp.,  Boston — regular  sponsors 
of  baseball  broadcasts — are  set  to  return  to 
the  air  with  the  coming  season's  games  on  both 
New  York  and  Chicago  stations. 

For  fourth  consecutive  year  Lorillard,  for 
Old  Golds,  has  signed  for  the  entire  day  and 
night  schedule  of  the  Brooklyn  Dodgers  on 
WHN  New  York.  Agency:  Lennen  &  Mitchell, 
New  York. 

Gillette  contract  calls  for  sponsorship  on 
WINS  New  York  of  all  home  games  of  the 
New  York  Yankees  and  Giants,  with  season 
opening  April  16.  Agency:  Maxon  Inc.,  New 
York. 

BASKET— BUT  NO  EGGS 

M.  LOUIS  PRODUCTS,  New  York,  is  ready 
to  go  on  a  national  spot  campaign  in  60-70 
markets,  provided  sufficient  plastic  material 
can  be  obtained  for  the  egg-shaped  container 
for  Egg-Nogg  Shampoo.  Agency:  Hirshon- 
Garfield,  New  York. 

'SWEETHEART  TIME' 

GUM  LABS,  new  Mutual  show  for  Ivoryne 
Gum  m.ade  its  debut  Sunday  as  Sweetheart 
Time,  winning  title  suggested  by  Bill  Juengst, 
radio  editor  of  the  Brooklyn  Eagle. 

HOPE  SPRINGS  ETERNAL 

BOB  HOPE  still  is  favorite  program  of  Amer- 
ican listeners,  with  Fibber  McGee  &  Molly 
second  and  Lux  Radio  Theatre  third,  according 
to  the  Hooper  evening  network  rating  report 
for  March  15.  Average  evening  audience  rat- 
ing: 10,  down  one-half  point  from  last  report. 
Average  evening  sets  in  use:  31.6,  down  1.2. 
Average  evening  available  audience,  79.3 ;  down 
8.9.  Other  toppers,  in  order  of  rating,  follow- 
ing first  three:  Bing  Crosby,  Walter  Winchell, 
Joan  Davis  and  Jack  Haley,  Screen  Guild  Play- 
ers, Charlie  McCarthy,  Abbott  and  Costello, 
Mr.  District  Attorney,  Jack  Benny,  Aldrich 
Family,  Kay  Kyser  (first  half  hour),  Truth 
or  Consequences,  Eddie  Cantor. 

ATLANTIC  BASEBALL  PLANS 

PLANS  for  Atlantic  Refining  Co.'s  annual 
sponsorship  of  baseball  games,  now  being 
shaped  at  N.  W.  Ayer  &  Son,  New  York,  in- 
clude to  date  broadcasts  of  the  home  games  of 
the  Philadelphia  Athltetics  and  Phillies  on! 
WIBG  and  a  special  Eastern  Pennsylvania 
network ;  home  games  of  the  Pittsburgh  Pirates 
on  WWSW  Pittsburgh  and  a  regional  network; 
home  games  of  the  Boston  Braves,  the  Red 
Sox  on  Yankee;  home  and  away  games  of  the 
Baltimore  Orioles  on  WITH  Baltimore. 

CBS  SEEKS  BUYER  FOR  WBT 

FORMAL  notification  was  given  the  FCC  lasti 
week  by  CBS  that  it  would  sell  its  50,000  v.\ 
WBT  Charlotte,  as  soon  as  an  acceptable  buyer 
develops,  thereby  complying  with  the  FCC  net-| 
work  monopoly  regulations  which  did  mor 
than  frown  upon  network  ownership  of  a  sta-| 
tion  in  a  market  which  it  dominated. 
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CRYSTAL  1 
ANKIVERSARY 

15TH  YEAR  ON  - 

KOIL 


N 


,5  YEARS  Of 

rto  Green- 

lor  customers. 


Mr.  Gordon  Gray, 
Radio  Station  KOIL, 
Omaha/  Nebr. 

Dear  Mr.  Gray: 

This  year  of  1945  marks  the  Crystal  Anni- 
versary of  our  association  with  your  radio 
fetation.  Fifteen  years  ago  we  placed  our 
first  radio  schedule  on  KOIL. 

KOIL  produced  from  the  start  and  our 
schedule  with  your  station  has  been  con- 
tinuous ever  since.  Our  business  has  grown 
and  prospered  during  those  years  and  to- 
day we  do  a  very  fine  optical  business. 

We  intend  to  continue  our  schedule  of 
thirty-two  announcements  per  week  on 
KOIL  indefinitely,  because  we  know  that 
your  listeners  are  our  customers. 

Sincerely  yours, 
GREENBERG  OPTICAL  CO. 

Dr.  N.  H.  Greenberg,  O.  D. 


Represented  by  Edward  Petry  Co.,  Inc. 


GORDON  GRAY, 
General  Monager 
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're  on  the  network  how  J 


TAKE  the  best  of  a  big  station's  finest 
talent . . .  talent  that,  year  after  year, 
has  been  building  jumbo-sized  audiences 
and  performing  masterful  selling  feats  for 
its  sponsors . . .  bind  it  all  up  in  a  fast-step- 
ping half  hour . . .  fling  it  coast-to-coast  on 
the  CBS  network— and  you  have  WBT's 
Carolina  Hay  ride. 

Here's  50,000-watt  entertainment  from 
out  of  the  South . . .  big  names  from  the 
roster  of  Southern  radio . . .  rating-building, 
mail-pulling  names  like: 

The  Briarhoppers,  git-tar  and  a-cor-deen 
specialists  who've  had  the  same  smiling  spon- 
sor over  WBT  for  the  past  11  years. 

Larry  Walker  and  the  Rangers  Quartet 

favored  by  31.6%  of  all  radio  homes  in  the 
WBT  area  ( CBS  Listener  Diary  studies ) . 

The  Johnson  Family,  whose  six  mellow 
voices  sing  the  South's  fine  spirituals  and 


hymns— and  captivate  (so  says  the  Diary) 
27.8%  of  those  same  families  every  week. 

The  Tennessee  Ramblers,  vocalists  with  a 
following  of  45.0%  each  week  (the  CBS  Lis- 
tener Diary,  again). 

The  Southland  Jubilee  Singers —new- 
comers to  WBT  and  one  of  the  most  prom- 
ising negro  vocal  groups  you've  ever  heard. 

This  is  talent  that  spot  time-buyers  can 
tell  you  about.  They  know  that  locally  each 
of  these  groups  packs  a  selling  wallop 
echoing  far  beyond  the  borders  of  WBT's 
107  primary  counties— a  wallop  that  will 
sell  network  audiences  just  as  surely  as  it 
does  Southern  listeners.  Mail,  already 
coming  in  from  Utah,  Texas,  Maine,  Ohio 
and  other  places  where  CBS  stations  pre- 
sent Carolina  Hayride,  is  sure-proof  that 
this  lively  show  from  out  of  the  South  is  on 
its  way  to  nationwide  popularity. 

Catch  this  something-new-on-CBS  pro- 
gram next  Saturday  afternoon  at  2:30, 
EWT.  Listen  to  the  style  of  showmanship 
that  has  made  WBT  "The  South's  Best 
Salesman"  for  25  years.  It's  the  kind  of 
hay- wagon  any  advertiser  could  most  prof- 
itably travel  places  on. 


Represented  bij  Radio  Sales, 

the  SPOT  Broadcasting  Division  of  CBS 


In  Egypt; 
the  Message 
was  Mute 

.  .  .  in  hieroglyphics  carved 
on  stone  —  intelligible  to 
only  a  few.  .  . 

Bid  Radio  Siation 


serving  tkc  Tainpa- 
St.  PctcrsLurg  area, 

puts  your  advertising  mes- 
sage across  where  you  can 
be  sure  of  a  great  and  un- 
derstanding market.  .  . 

Yes,  there's  plenty  of  punch 
in  the  purchasing  power 
that  listens  to  radio  station 
WFLA  these  days — and 
nights!  And  there's  nothing 
transient  about  it,  either. 
The  growth  of  the  Tampa- 
St.  Petersburg  trade  area  is 
steady,  permanent.  If  you 
want  to  sell  your  product  in 
this  rich  market  tomorrow — 
establish  it  today  through 
radio  station  WFLA. 

5000  WATTS 
DAY  AND  NIGHT 


UIFLA 


Feature  of  the  Week 


THE  FOLLOWING,  we  are  told, 
needs  no  introductory  explanation 
to  any  engineer  on  a  broadcasting 
station  in  the  United  States.  It  is 
the  sign  which  hangs  on  the  door 
of  the  Transcription  Department  at 
WOW  Omaha. 

DUBBING  DEPARTMENT  — 
Dubbing  done  at  all  hours — day  or 
night — by  cheerful  recording  oper- 
ators, at  your  convenience. 

TAKE  EXTRA  COPIES  TO 
ALL  RELATIVES— Never  mind 
the  Expense— WOW  will  pay  for 
the  blanks.  Think  nothing  of  it; 
forget  the  thanks;  WOW  maintains 
these  operators  for  your  benefit.  If 
you  aren't  satisfied,  we'll  pay  you. 

Don't  bother  to  come  at  12:45  for 
the  program,  come  at  12:51  and 
we'll  record  the  show.  Why  not  do 
it  at  78  rpm?  We'll  record  it  any 


SELLERS 


to  match  your  turntable—If 
your  turntable  doesn't  work,  bring 
that  in,  we  might  as  well  fix  that 
for  you,  too.  (We'll  furnish  an  op- 
erator to  wind  your  old  phonograph 
for  you.) 

If  it  is  inconvenient,  come  some 
other  time.  Don't  get  up  early  for 
that  talent  show,  have  us  tran- 
scribe it— no  cost.  There's  never 
any  charge  here. 

Pay  no  attention  to  our  quota- 
tions of  prices!  See  the  front  office 
and  get  a  reduced  price.  If  you 
know  the  right  people,  you  can  get 
the  plant.  Also  radios  serviced  free. 

Never  mind  about  tubes  and 
parts,  we  furnish  them. 

After  we  have  cut  a  record,  why 
not  let  us  play  it  back  for  you?  We 
have  nothing  but  time. 


390 
15  MINUTE] 
PROGRAMS! 
ON  WWDC 


MOST  PEOPLE  know  Frank 
Palmer  as  the  bright  dy- 
namic 26-year-old  business 
manager  of  the  radio  de- 
partment of  Kenyon  &  Eckhardt, 
New  York,  one  of  the  nation's  top 
agencies  in  radio.  Few  persons 
know  of  him  as  the  son  of  Walter 
Palmer,  vice-president  and  copy 
executive  of  BBDO  New  York.  The 
denouement  of  Palmer  fils  en- 
shrouded in  the  hereditary  mantle 
of  the  advertising  muse,  was  to 
strike  out  for  him- 
self early  in  life.  To- 
day, with  a  backlog 
of  experience  which 
includes  military 
service,  Frank  is 
tabbed  among  the 
radio  and  advertis- 
ing spheres  as  a 
young  man  to  watch. 

Frank's  first  job 
was  in  the  metal- 
lurgical field  —  he 
was  hired  as  chief 
clerk  in  the  adver- 
tising department  of 
Whitehead  Metal 
products,  a  subsidi- 
ary of  International 
Nickel.  After  a 
stint  in  the  adver- 
tising and  promo- 
tion department  of  the  New  York 
World's  Fair  in  1939,  Frank  ac- 
cepted his  first  agency  position 
with  Benton  &  Bowles  as  a  time- 
buyer's  assistant.  He  was  advanced 
to  a  timebuyer's  post  and  pur- 
chased spot  as  well  as  network 
time.  At  B&B  Frank  acquired  what 
could  be  called  a  "major-league" 
timebuying  background,  coming  in 
contact  with  such  major  accounts 
as  Dr.  Pepper,  General  Foods,  Pru- 
dential Insurance,  Procter  &  Gam- 


SRLES 


ble  and  Best  Foods. 

In  1942  Frank  enlisted  in  the 
Coast  Guard  and  served  in  the  Anti- 
submarine patrols  off  the  Atlantic 
Seaboard.  Following  an  injury  he 
was  medically  discharged  and  re- 
turned to  Benton  &  Bowles  to  re- 
sume his  former  duties. 

In  early  1944  he  joined  Kenyon 
&  Eckhardt.  Under  Frank's  direc- 
tion at  Kenyon  &  Eckhardt  is  the 
purchasing  of  time  for  some  of  the 
largest  accounts  in  radio.  These  in- 
clude Kellogg,  Stand- 
ard Brands,  Richard 
Hudnut,  Morton's 
Salt,  Borden.  Spear- 
headed by  Palmer, 
the  Kenyon  &  Eck- 
h  a  r  d  t  timebuying 
staff  with  Helen  Gill, 
Sally  Reynolds  and 
Kathryn  M  c  C  a  n  n 
makes  up  one  of  the 
hardest  working  ra- 
dio quadrumvirates 
in  advertising. 

Frank  takes  rec- 
ord collecting  seri- 
ously. A  library  of 
nearly  1000  record- 
ings includes  mostly 
serious  stuff,  but 
there's  the  original 
Nora  Bayes  —  Jack 
Mandy",  some  assorted 
solos  with  Swiss  bells  and  tuba,  and 
a  couple  of  Spike  Jones  master- 
pieces on  the  bottom  shelf.  Good 
for  quick  relief  from  timebuying 
headaches,  Frank  says,  if  not  ex- 
actly soothing.  And  speaking  of 
hobbies,  the  unattached  and  unfet- 
tered Frank  is  probably  the  most 
eligible  timebuyer  in  the  business 
— the  lines  forms  to  the  right, 
gals. 


FRANK 

Norworth 
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A  year  and  a  half  ago  The  Kretol 
Company,  Inc.  had  no  retail  busi- 
ness. It  was  a  tiny  hole  in  the  wall, 
one-man  operation.  Then  they 
decided  to  get  some  retail  business 
via  radio  and  WWDC. 

Since  that  time  Kretol  has  used 
some  390 — 15-minute  programs  and 
almost  countless  spots  and  station- 
breaks  on  WWDC  exclusively. 

Today  Kretol  is  housed  in  a  new 
and  modem  plant.  They  maintain  a 
big  sales  force.  Today  they  sell 
through  drug  stores,  hardware,  de- 
partment stores,  independent  gro- 
ceries and  super-markets.  Today 
they  are  moving  into  new  markets 
Our  only  point  is  this:  Radio  ad- 
vertising was  at  stake  for  a  new  ad- 
vertiser and  WWDC  delivered  the 
goods,  handsomely. 

When  the  big  fight  starts  for  post 
war  markets,  keep  WWDC  in  your 
mind.  Availabilities  now,  sent  on 
request. 

WWDC 

the  big  sales  result 
station  in  Washington,  D.  ( 

Represented  nationally  by 
WEED  &  COMPANY 
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Takes  Both  To  Carry  The  Load . 


THE  great  metropolitan  New  York  markets  that  listen  to  WOV,  complement 
and  support  each  other  to  give  this  important  station  a  "double  capacity" 
and  an  around-the-clock  audience  that  means  satisfied  sponsors  anytime  of  the 
night  or  day.  In  the  daytime,  WOV  overwhelmingly  dominates  metropolitan 
New  York's  tremendous  Italian-speaking  audience  of  520,000  radio  homes. 
And,  in  the  evening,  between  the  Hooper  hours  of  7:30  and  10:00  p.m.,  WOV 
delivers  the  largest  average  metropolitan  audience  of  any  New  York  independent 
station  ...  at  less  than  half  the  cost  of  the  next  ranking  station. 

RALPH  N.  WEIL,  General  Manager 
JOHN  E.  PEARSON  CO.,  Nafl  Rep. 


MAKING  TRANSCRIPTION 


It's  radio's  grandest  musical  show!  A  galaxy  of  Stars  supported 
by  the  brilliant  arrangements  of  Irving  Miller  and  his  great  re- 
cording orchestra,  emceed  by  Jimmy  Wallington.  78  thrilling 
quarter  hours  transcribed  and  now  available  for  local  and  re- 
gional sponsorship. 


PiedericW 


★  THE  MODERNAIRES 
AND   PAULA  KELLY 

TOP  FLIGHT  SINGERS  OF  HIT  SONGS 
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2436  READING  ROAD  •  CINCINNATI,  OHIO 
NEW  YORK 


HOLLYWOOD 
BROADCASTING    •  Broadcast 
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Copyright  1945  Esquire,  Inc. 


^'^Sh-hl  Things  are  going  pretty  bad  for  your 
mother  in  the  '^soap  operas^  this  morning,'' 


OPEN  LETTER  TO  THE  SOB  SISTER  IN  ESQUIRE: 

Those  tears  would  be  cheers  .  .  .  you'd  be  in  the  mood  to  buy,  not  to  cry,  if  the  dial  were 
turned  to  1360. 


Mornings  are  cheerful  on  the  Blue  Network  and 


wm 


A  MARSHALL   FIELD  STATION 
CINCINNATI,  2 
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^^Bless  his  heart^he's  still 
pioneering  in  spot  broadcasting!'' 


•  It's  naturally  a  source  of  pride  to  us  that  we  were  old- 
timers  in  this  business  long  before  most  other  station 
representatives  had  ever  even  thought  of  it. 

But  principally  we're  proud  that,  as  station-repre- 
sentation becomes  more  and  more  a  real  profession, 
F&P  still  sets  the  standard  of  service  and  the  pace  of 
performance. 

FREE  &  PETERS,  inc. 

Pioneer  Radio  Station  Representatives 


Since  May,  1932 


EXCLUSIVE  BEFKESENTAnTES: 

WGB-WKBW  BUFFALO 

WCKT  dNCINNATI 

KDAL  DULCTH 

WDAT  FABGO 

I  INDUNAFOUS 

C-WKZO    .    .    GBAND  BAPIDS- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .    .    MINNEAPOLIS-ST.  PAUL 

WMBD  PEORLA 

KSD  ST.  LOUIS 

WFBL  STBACUSE 

IOWA 

WHO  DES  MOINES  I 

woe   DAVENPORT 

KMA  SHENANDOAH  ^ 

SOUTHEAST  * 

WCBM  BALTBtfOEE 

WCSC  CHARLESTON 

WIS  COLUMBIA 
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Denny  Nominated  for  Craven  Post  on  FCC 

Hyde  Is  Expected 

To  Be  General 
I  Counsel 


CONFIRMATION  of  Charles  R. 
Denny  Jr.  as  a  member  of  the  FCC 
— expected  before  Congress  recesses 
for  the  Easter  holidays — will  give 
the  Commission  its  full  strength 
for  the  first  time  in  nearly  a  year 
to  enable  it  to  tackle  the  most  ar- 
duous and  important  work  load  ever 
to  confront  it. 

After  confirmation  of  the  32-year 
old  FCC  general  counsel  (he'll  be 
33  April  11),  the  Commission  is  ex- 
pected to  elevate  Rosel  H.  Hyde, 
seasoned  assistant  general  counsel 
for  broadcasting,  to  the  Denny  va- 
cancy. Mr.  Hyde,  a  Republican,  was 
strongly  endorsed  for  the  commis- 
sionership  but  his  political  faith 
probably  balanced  the  scales  in  Mr. 
Denny's  favor. 

Events  Move  Swiftly 
FCC  events  moved  swiftly  last 
week.  The  President,  only  recently 
returned  from  his  epoch-making 
Yalta  conferences,  had  Paul  A. 
Porter,  FCC  chairman,  in  for  a.  con- 


ference last  Tuesday.  The  Denny 
nomination  went  to  the  Senate  on 
Wednesday  and  Chairman  Wheeler 
of  the  Senate  Interstate  Commerce 
Committee  promptly  announced  a 
Friday  confirmation  hearing.  This 
was  postponed  a  week,  however,  on 
request  of  Sen.  White  (R-Me.), 
Minority  Leader. 

While  Chairman  Porter  made  no 
commitments,  it  was  obvious  that 
he  supported  Mr.  Denny's  nomina- 
tion as  against  a  number  of  others, 
on  strictly  a  merit  basis. 

It  likewise  was  evident  that  Mr. 
Porter  moved  to  have  confirmation 
expedited,  so  the  Commission  can 
whip  into  the  ponderous  accumula- 
tion of  work  ahead,  tied  into  spec- 
trumwide  allocations,  the  standard 
broadcast  realignment  which  may 
well  follow  the  clear  channel  allo- 
cation proceedings  scheduled  to 
begin  in  May,  the  international 
merger  in  the  common  carrier  field 
and  the  drafting  of  rules  and  regu- 
lations to  cover  such  new  opera- 
tions as  FM,  television  and  fac- 
simile. Mr.  Porter  wants  the  FCC's 
topside  fully  organized.  He  has  al- 
ready formulated  plans  to  seek  sup- 
plemental appropriations  from  Con- 


gress to  enlarge  substantially  the 
FCC's  staff. 

Mr.  Denny,  youngest  man  ever 
to  sit  on  the  Commission,  gives 
that  agency  its  sixth  lawyer.  It  was 
generally  felt,  however,  that  the 
Commission  membership  repre- 
sents the  best  balance  in  its  tor- 
tuous history.  The  130-lb.,  5  ft.  8 
Denny  is  just  nine  years  out  of  law 
school.  He  graduated  from  Am- 
herst in  1933  and  from  Harvard 
in  1936.  He  has  served  as  general 
counsel  since  October  1942,  having 
joitoed  the  Commission  in  February 
of  the  same  year  as  assistant  gen- 
eral counsel. 

Hyde  Successor  Uncertain 

Who  will  succeed  Mr.  Hyde  as 
assistant  general  counsel — assum- 
ing his  prompt  elevation  to  the  gen- 
eral counselship — is  uncertain.  It 
is  known  that  Mr.  Porter,  in  his 
efforts  to  bolster  the  Commission 
staff,  also  has  been  thinking  about 
enlargement  of  the  legal  depart- 
ment, now  comprising  about  60  at- 
torneys. Presumably  there  would 
be  additional  assistant  general 
counselships,  to  supplement  the 
present  three,  but  that  would  re- 
quire statutory  authority. 

That  President  Roosevelt  is  plac- 


MR.  DENNY 

ing  emphasis  on  youth  in  his  fourth 
term  administration  is  reflected  in 
recent  FCC  appointments.  Mr. 
Porter,  at  40,  is  the  youngest  chair- 
man the  Commission  has  ever  had. 
Prior  to  Mr.  Denny's  naming,  the 
youngest  man  to  serve  on  the  FCC 
since  its  creation  in  1934  was  Dr. 
Irvin  Stewart,  an  original  mem- 
{Continued  on  page  78) 


l*lane  to  Drop  Bill  Downs  for  Berlin  Broadcast 


By  ROBERT  K.  RICHARDS 

!['  The  following  article  has  been  reviewed  by  the  Office  of  Censorship.  Copyright  19^5,  Broadcasting  Publications  Inc. 

;  BILL  DOWNS  OF  CBS  will  parachute  into  Berlin 
\  svhen  the  city  is  occupied  by  the  Allies  to  make  the  first 
I;  American  broadcast. 

!  The  broadcast  will  be  pooled,  with  all  networks 
j  carrying  Mr.  Downs'  voice  to  waiting  millions  through- 
'put  the  world. 


Following  Mr.  Downs  into  the  city  will  be  one  repre- 
?entative  each  of  NBC,  Mutual  and  the  Blue.  They  will 
De  flown  into  Berlin  by  an  American  bomber  which 
vill  take  off  in  Paris. 

Mr.  Downs  will  make  his  bomber-to-Berlin  leap 
vhether  the  Russians  or  the  Americans  march  first 
nto  the  city. 

If  German  transmitters  still  are  intact,  they  will  be 
jmployed  by  Mr.  Downs  and  other  network  correspond- 
ints  to  beam  their  early  messages  to  U.S.  pickup  points. 

A  60-kw  transmitter  mounted  on  a  convoy  of  17  trucks,  now  en 
•oute  to  Berlin  with  advancing  troops,  will  be  employed  if  it  is  set 
ip  by  the  time  Mr.  Downs  arrives  in  the  city.  [Broadcasting,  March 
12.]  _ 

This  is  the  schedule  for  covering  the  march  into  Berlin,  it  has 
)een  learned  by  Broadcasting.  Mr.  Downs  and  other  representatives 


MR.  DOWNS 
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of  the  networks  drew  lots  in  Paris  to  decide  who  would 
parachute  into  the  conquered  enemy  capital.  Mr,  Downs 
won. 

It  can  be  assumed  that  these  early  broadcasts  will  be 
heard  by  those  of  our  troops  in  the  field  who  can 
listen,  as  well  as  by  Allied  audiences  throughout  the 
world.  It  is  conceivable,  for  example,  that  Mr.  Downs' 
broadcast  could  be  picked  up  by  the  powerful  OWI 
station  in  England  (ABSIE)  or  by  the  SHAEF  trans- 
mitter (at  Luxembourg)  and  re-beamed  to  field  points. 

Mr.  Downs  currently  is  with  the  1st  Army,  but  shut- 
tling back  and  forth  between  Paris  and  the  front.  What 
other  correspondents  will  follow  him  into  Berlin  by 
plane  is  not  known,  but  this  is  the  lineup  of  those  who 
might  be  available:  BLUE — George  Hicks,  Gordon 
Eraser,  John  Bryson,  Donald  Coe,  Robert  Massell; 
Paul  Manning,  Seymour  Korman;  NBC — David  Anderson,  John 
MacVane,  Edwin  Haaker. 

Best  guess  would  be  that  senior  correspondents  of  the  networks 
would  take  on  the  Berlin  assignment.  This  would  mean,  probably, 
Mr.  MacVane  for  NBC,  Mr.  Manning  for  MBS  and  Mr.  Hicks  for 
the  Blue. 
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Middle  Commercial  Is  Ordered 
Deleted  from  jNBC  Newscasts 

Sponsors  Must  Confine  Messages  to  Opening  Two 
And  Closing  Three  Minutes  of  Quarter-Hour 

after  the  important  news  has  been 
presented,  reiterated  its  stand  in  a 
statement  issued  by  Paul  Kesten, 
executive  vice-president,  the  same 
day  the  NBC  announcement  was 
made.  All  opening  plugs  were  elimi- 
nated from  the  CBS  newcasts  at  the 
outbreak  of  the  war.  Mr.  Kesten 
said  that  it  would  be  unfortunate  to 
endanger  good  taste  in  favor  of 
strict  rules  on  the  placement  of 
commercials  "particularly  if  lis- 
teners should  feel  that  they  are 
being  'put  off'  from  the  news  by 
longer  opening  commercials." 

Edgar  Kobak,  MBS  president, 
asked  to  comment  on  the  move,  is- 
sued the  following  statement:  "We 
are  still  studying  the  program  poli- 
cies of  the  network.  We  are  working 
on  these  plans  and  should  be  ready 
for  a  release  in  aljout  a  month. 
News  programs  and  their  structure 
are  a  part  of  the  plans  now  under 
consideration." 

Spearheaded  in  St.  Louis 
Drive  to  improve  newscasts, 
spearheaded  by  George  M.  Burbach, 
general  manager  of  KSD  St.  Louis, 
was  stepped  up  last  January  by 
an  editorial  in  the  St.  Louis  Post- 
Dispatch,  KSD  owner.  [Broadcast- 
ing, Jan.  22]  Editorial  appealed  to 
the  four  networks  to  clean  up  news- 
casts by  eliminating  the  middle  an- 
nouncements, and  to  exert  special 
care  in  the  selection  of  news  spon- 
sors, in  the  interests  of  good  taste. 
KSD  banned  middle  commercials 
a  year  ago — WJR  Detroit  took  a 
similar  stand  some  months  ago, 
and  the  drive  has  since  been  gain- 
ing momentum  with  various  sta- 
tions falling  in  line,  among  them 
WMPS  Memphis  [Broadcasting, 
Feb.  19]. 

The  National  Assn.  of  Broad- 


ELIMINATION  of  all  middle  com- 
mercials from  news  programs  orig- 
inated by  NBC  and  its  owned  and 
operated  stations  was  announced 
last  Thursday  by  Niles  Trammell, 
NBC  president.  NBC  is  the  first 
of  the  four  major  networks  to  ban 
placement  of  announcements  in 
other  than  the  opening  or  closing 
portions  of  news  broadcasts. 

All  news  sponsors  have  been 
asked  to  cooperate  in  making  the 
revision  immediately,  confining 
their  commercials  to  the  opening 
two-minutes  and  the  closing  three- 
minutes  of  all  quarter-hour  news 
programs. 

Greater  Public  Service 

The  move  is  made  in  order  "to 
render  a  greater  public  service  by 
moi'e  rapid  presentation  of  vital 
news,"  Mr.  Trammell  explained, 
and  is  in  line  with  the  network's 
already  established  policy  to  elimi- 
nate middle  commercials,  and  in 
some  cases  all  commercials,  in  news 
programs  reporting  events  of  su- 
preme interest.  "During  the  past 
three  years,  great  care  has  been 
exercised  in  both  the  wording  and 
placing  of  commercial  announce- 
ments which  occur  during  news 
broadcasts  so  that  there  might  be 
no  interference  with  the  main  por- 
tion of  news,  with  proper  emphasis 
always  given  to  the  principal  news 
events,"  he  explained.  The  net- 
work's latest  step  is  taken  to  im- 
prove news  representation  "in  the 
vital  days  to  come." 

A  major  change  in  the  maxi- 
mum time  allowed  for  commer- 
cials on  5,  10  and  15  minute 
news  programs  on  the  NBC  net- 
work and  NBC  M  and  0  stations 
goes  into  effect  at  the  same  time, 
it  was  disclosed.  Daytime  allow- 
ance was  heretofore  more  liberal 
than  nighttime  allotment  for  all 
three  program  lengths.  Nighttime 
limit  has  now  been  applied  to  day- 
time broadcasts,  giving  a  uniform 
length  for  commercials  on  news  pro- 
grams as  follows:  5-minute  pro- 
grams— 1-minute,  20  seconds;  10- 
min.  programs — 1  min.  45  sec;  15- 
min.  programs — 2  min.  15  seconds. 

Time  Cut 

Since  NBC  has  no  5  or  10-minute 
sponsored  news  programs  on  net- 
work, only  commercial  affected  on 
the  current  network  news  schedule 
are  those  on  the  daytime  quarter- 
hour  broadcasts  which  have  been  al- 
lowed a  total  of  three  minutes,  los- 
ing 45  seconds.  Commercials  on 
daytime  5-minute  programs  drop  to 
1  minute  20  seconds  from  1  minute 
35  seconds;  on  daytime  10-minute 
programs  to  1  minute  45  seconds 
from  2  minutes  15  seconds. 

CBS,  which  has  supported  view 
that  commercials  on  war  news  pro- 
grams  should   be   withheld  until 
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casters  News  Committee  in  recom- 
mendations for  the  handling  of 
sponsored  news  programs  [Broad- 
casting, March  12]  while  taking 
no  stand  against  middle  commer- 
cials as  such,  cited  the  increasing 
number  of  stations  which  have 
adopted  the  policy. 

Two  network  news  programs 
affected  by  the  ban  on  middle  com- 
mercials, according  to  NBC  are 
Miles  Labs'  News  of  the  World  with 
Robert  St.  John,  Mon.  through  Fri., 
10-10:15  a.m.,  and  Morgan  Beatty, 
Mon.  through  Fri.,  1:45-2  p.m., 
presented  as  a  local  cooperative 
series.  Miles  Labs'  News  of  the 
World  with  John  Vandercook,  Mon. 
through  Fri.,  7:15-7:30  P.M.,  by 
reason  of  its  format,  may  have  to 
make  some  adjustment  to  keep  com- 
mercials within  the  first  two  min- 
utes and  last  three  minutes  of  the 
quarter-hour  period.  Program  leads 
off  with  news  before  the  first  com- 
mercial and  inserts  news  commen- 
tary between  the  last  plug  and  end 
of  the  program. 

Local  Periods  Affected 
Virtually  all  of  the  local  news 
periods  on  WEAF,  NBC's  New 
York  0  and  0  stations  are  affected, 
totaling  over  30  periods. 

John  W.  Vandercook,  NBC  news 
analyst  and  retiring  president  of 
the  Assn.  of  Radio  News  Analysts, 
commented  on  NBC's  move:  "We 
are  thoroughly  well  pleased  with 
it  and  only  hope  that  the  other 
networks  will  follow  suit." 

ARNA's  code  of  ethics,  adopted 
last  year,  contains  a  declaration 
against  middle  commercials.  Ana- 
lysists  are  not  barred  from  member- 
ship for  permitting  such  anounce- 
ments  on  their  programs,  as  they 
are,  for  example,  for  delivering  the 
commercials  themselves.  According 
to  H.  V.  Kaltenborn,  chairman  of 
the  ARNA  executive  committee, 
and  veteran  NBC  commentator, 
several  ARNA  members  already 
have  persuaded  their  sponsors  to 
abandon  the  practice. 


MBS  to  Overhau 
Rate   Card  Setuj 

Kobak's    Letter  Outline 
Network  Study  of  Problem 

MUTUAL  rate  structure  is  du 
for  an  overhauling,  Edgar  Kobal- 
MBS  president,  states  in  a  fiv€ 
page  letter  sent  last  week  to 
vertisers,  agencies  and  stations  ^ 
a  '  quarterly  report  on  operations'!  1; 

"We're  looking  into  the  who),  jo 
subject  of  rates  very  closely,"  M 
Kobak  writes.  "We  believe  there 
a  new  way  of  approaching  th 
question  so  as  to  make  time-buyin: 
easier.  We're  working  on  th 
thoroughly  .  .  .  with  an  open  min 
.  .  .  and  plenty  of  questions  an 
soul-searching.  We  think  we're  o 
the  track  of  something  substantia 
ly  better  than  current  method 
We'll  give  you  the  whole  story  £ 
soon  as  we  have  our  plans  worke 
out  and  checked  and  tested.  Inc 
dentally  (and  we  think  it's  muc 
more  significant  than  incidental! 
would  indicate)  stations  are  sho\ 
ing  themselves  very  cooperative  : 
agreeing  to  downward  rate  rev 
sions  before  the  expiration  of  pre! 
ent  contracts." 

In  a  detailed  report  of  the  ne 
work,  department  by  departmer 
Mr.  Kobak  points  to  developmen 
that  have  occurred  since  he  b 
came  president  and  discusses  plai 
for  the  future.  These  include  e' 
pansion  on  every  front.  A  ne 
sales  office  in  Detroit  and  may 
in  other  cities,  enlargement  of  pi^ 
gram  production  facilities  and  pe 
sonnel  and  concentration  on  pr 
gram  quality,  citing  Poirot  and  tl 
new  Oboler  series  as  examph 
more  personnel  for  station  rel 
tions  work,  to  "be  missionary  me 
selling  the  idea  and  the  progre 
of  the  'new'  Mutual  to 


Reviewing  Policies 

"We  are  reviewing  all  our  po 
cies  in  the  light  of  the  'new'  M 
tual  we're  trying  to  build,"  M 
Kobak  states.  "Old  policies  whi 
cannot  be  reconciled  to  our  m 
plans  will  be  discarded,  others  w 
be  revised,  where  needed,  new  on 
will  be  established.  These  polici 
will  cover  all  our  operations.  A 
we're  going  to  put  them  down 
paper  for-  all  to  see.  Our  aim  is 
have  a  sound  body  of  standards 
programs,  sales  and  station  re' 
tions — open  to  public  inspectior. 

A  score  sheet  of  programs  addi 
or  lost  by  MBS,  December  19 
through  February  1945,  append 
to  the  letter,  shows  a  plus  of 
new  programs  totaling  8%  hou 
a  week  and  a  loss  of  five  prograi] 
totaling  3%  hours  a  week,  for 
net  gain  of  4%  hours  weekly. 


Drawn  for  Broadcasting  by 


'Put  Smith  On  Something  Else— He's  Been  Writing  That  Dog  Food  Show 
TOO  Long!" 


Field  in  Video 

MARSHALL  FIELD  &  Co.,  CI 
cago,  begins  sponsorship  of  quarte 
hour  television  program  on  WBK 
Chicago  every  other  Wednesdi 
3:15-3:30  p.m.  (CWT),  for  13  weel) 
effective  March  21.  Account  placfj 
direct. 
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Porter  Hints  Closer  Check  on  Programs 


FCC  Head  Favors  Pioneers  Developing 
New  Fields;  Decries  Speculation 

(Text  of  Porter  Speech  Herewith) 
I  HINTING  that  the  FCC  is  preparing  to  "strengthen  renewal  pro- 
i;;edures"  by  viewing  program  operations  much  closer  in  the  future, 
[Chairman  Paul  A.  Porter  last  week  asserted  "there  seems  to  be  a 
"  ^rowing  body  of  responsible  opinion  that  believes  that  the  public 
''functions  of  broadcasting  may  become  submerged  by  commercial- 
lism", 

j  Addressing  the  West  Virginia,  Virginia  and  District  of  Colum- 
'|"Dia  segment  of  NAB  District  4  at  the  Statler  Hotel,  Washington, 

ijjMr.    Porter    embraced  virtually   

j,jvery  topic  of  fundamental  interest 
r;o  broadcasters  in  his  talk  titled 
['Broadcasting  of  Tomorrow". 

ji)  Looks  to  Pioneers 

3  He  went  on  record  for  a  "sound 
siicensing  policy"  which  would  wel- 
):ome  and  encourage  "the  true 
iiiomesteader"  in  FM  and  television 
liields.  He  opposed  "Wall  Street" 
'^peculation  in  any  phase  of  broad- 
I  ;asting  and  declared:  "I  am  look- 
■/ng  to  broadcasters — the  proven 
ji  )ioneers — as  the  ones  who  will  take 
he  lead  in  the  great  developments 
■l^  hat  lie  ahead". 

,ti   Chairman  Porter  touched  on  the 

orthcoming  clear  channel  hear- 
ings, called  for  all  available  con- 
il;tructive  information  from  all 
,,,)arties    concerned    and    told  the 

iroadcasters  the  Commission  "faces 
,  he  clear-channel  problem  with  no 
,j  idvance  conclusions". 

He  called  on  Congress  for  a 
'  much  larger  appropriation"  and 
l  uggested  that  broadcasters  could 
[jielp  in  that  respect.  Mr.  Porter 
iJ  aid  the  FCC  goal  in  handling  ap- 

ilications  is  30  days  without  hear- 

ng  and  90  days  where  a  hearing  is 

lecessary.   With   the   present  re- 

tricted   staff   of   engineers — only 

hree  in  the  non-broadcast  section 

-such  a  goal  cannot  be  attained. 

le  visioned  expert  technical  pex'- 

onnel  returning  from  Army  and 

lavy  service  as  potential  FCC  em- 

loyes,   but  he  told  broadcasters 

hey  wouldn't  get  30  to  90-day  ac- 

ion  "unless  the  Commission  has 

he  opportunity  to  expand  its  fa- 

ilities  and  personnel  to  give  this 

ervice". 

In  a  final  note  of  caution  he  said : 
Speed  of  service  is  only  one  aspect 
f  the  problem  in  which  broadcast- 
rs  should  be  interested.  There  is 
Iso  the  question  of  quality  of  serv- 
;e". 

NAB  President  J.  Harold  Ryan 
itroduced  Chairman  Porter  as  a 
brilliant  lawyer  and  outstanding 
overnment  administrator". 

Text  of  Chamnan  Porter's  ad- 
ress  March  12  follows: 

I  first  want  to  assure  both  broad- 
isters  and  their  guests  that  I  am 
)mpletely  aware  of  the  obvious 
let  that  appointment  to  important 
ublic  office  does  not  of  itself  con- 
•ibute  to  the  wisdom  of  the  ap- 
lintee.  To  the  contrary  some  of 
)u  no  doubt  believe — and  I  have 
id  some  expression  of  that  point 
'  view — that  the   acceptance  of 
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this  particular  job  at  this  particu- 
lar time,  far  from  constituting  any 
evidence  of  infallability  or  compe- 
tent judgment,  is  proof  positive  of 
the  exact  opposite.  Three  months' 
tenure  would  incline  me  to  support 
that  view  and,  I  am  assured  day  by 
day,  that  the  worst  is  yet  to  come. 

Now  these  preliminary  observa- 
tions are  made  solely  for  the  pur- 
pose of  seeming  to  avoid  creating 
the  impression  that  I  think  I  know 
the  answers.  I  haven't  yet  caught 
up  with  the  questions.  One  thing  I 
wish  to  emphasize :  in  spite  of  some 
pretty  general  doubts  as  to  the 
sanity  of  anybody  assuming  these 
duties,  I  have  attempted  to  bring  to 
this  job  a  sense  of  public  responsi- 
bility, a  deep  feeling  as  to  the  im- 
portance and  scope  of  the  problems 
ahead  and  some  understanding  of 
the  life  and  habits  of  broadcasters. 
Freedom  From  Suspicion 

I  am  deeply  appreciative  of  the 
many  expressions  of  confidence  and 
good  will  that  I  have  received  from 
broadcasters.  I  hope  to  deserve 
your  continuing  confidence  and  fur- 
ther, I  hope  relationships  between 
the  Commission  and  the  industry 
always  will  be  based  upon  the  solid 


ground  of  mutual  understanding 
that  will  permit  the  Commission  to 
discharge  its  functions  competent- 
ly and  honestly  and  the  industry  to 
perform  its  important  public  re- 
sponsibilities, .  in  an  atmosphere 
free  from  suspicion  or  mistrust 
either  on  the  part  of  the  regulatory 
agency  or  on  the  part  of  those  af- 
fected by  its  rules  and  regulations. 

Should  Express  Views 

Now  I  do  not  want  to  give  the 
impression  that  I  am  predicting  an 
era  of  tranquility  or  the  dawn  of  a 
new  age  of  sweetness  and  light. 
There  just  aren't  enough  frequen- 
cies to  go  around  for  that — or  may- 
be in  the  not  too  distant  future 
there  will  be  too  many  frequencies. 
What  I  am  trying  to  say  is  this — 
that  the  Commission  and  its  mem- 
bers should  feel  free  as  public  offi- 
cials to  express  frankly  and  openly 
their  views  and  opinions  upon  prob- 
lems of  mutual  concern  without  be- 
ing subject  to  the  charge  of  at- 
tempting to  preach,  reform  or  to 
abolish  the  American  system  of 
broadcasting.  There  are  a  number 
of  problems,  of  which  we  are  all 
conscious,  that  can  only  be  met  ra- 
tionally by  free  and  open  discussion 
and  for  my  part  I  propose  to  do 
just  that  when  I  conceive  it  to  be 
my  responsibility  to  express  an 
opinion  or  to  advocate  some  policy, 
although  it  is  my  aim  to  do  as  little 
talking  as  possible.  Tonight  seems 
an  appropriate  occasion  for  us  to 
discuss  candidly  a  few  of  the  prob- 
lems we  face  together. 

Again,  in  all  humility,  I  empha- 
size that  my  views  insofar  as  they 
may  have  matured  upon  the  ques- 
tions I  propose  to  discuss  are  worth 
listening  to  only  because  I  happen 
to  occupy  this  position  at  a  time 
when  the  communications  industry 
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I  HAVE  never  thought  there  was  any  back-door  to  the  Commission. 
But  if  there  ever  was  *  *  *  that  door  is  locked  and  the  key  thrown  away. 

*  *  *  many  influential  broadcasters  have  expressed  to  me  deep  con- 
cern over  what  they  themselves  describe  as  an  alarming  trend  toward 
"excessive  commercialism."  *  *  I  want  broadcasters  themselves  to 
provide  the  answer. 

*  *  *  there  is  pending  before  the  Commission  staff  proposals  which 
are  designed  to  strengthen  renewal  procedures  and  give  the  Commission 
a  more  definite  picture  of  the  station's  overall  operation  when  licenses 
come  up  for  renewal. 

I  would  view  with  great  reluctance  attempts  to  legislate  more  detailed 
standards  in  the  field  of  public  service  obligations  of  broadcasting. 

*  *  *  sound  public  policy  would  *  *  *  oppose  large  sums  of  Wall  Street 
money  or  any  other  funds  coming  into  broadcasting  as  a  purely  specu- 
lative venture.  *  *  *  A  sound  licensing  policy  will  welcome  the  true 
homesteader  and  should  offer  grants  only  to  those  who  want  to  take  up 
permanent  residence  in  this  new  empire,  cultivate  it  and  improve  it  and 
generally  operate  it  in  the  public  interest.  *  *  *  I  am  looking  to  broad- 
casters— the  proven  pioneers — as  the  ones  who  will  take  the  lead  in  the 
great  developments  that  lie  ahead  [FM,  television,  etc.]. 

The  Commission  faces  the  clear-channel  problem  with  no  advance  con- 
clusions or  commitments.  *  *  *  we  are  completely  open-minded. 

*  *  *  it's  still  too  early  to  determine  the  effect  of  FM  on  AM  broad- 
casting. In  the  highly  unlikely  event  that  FM  supplants  AM  altogether 
in  the  next  few  years,  of  course,  the  problem  solves  itself. 

Our  goal  in  broadcast  matters  is  *  *  *  a  30-day  speed  of  service  on  all 
applications  which  can  be  granted  without  hearing  and  a  90-day  speed 
of  service  where  a  hearing  is  necessary. 
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is  on  the  threshhold  of  such  vast 
and  significant  developments. 

I  have  tried  and  will  continue  to 
strive,  insofar  as  my  own  respon- 
sibilities are  concerned,  to  main- 
tain an  open  mind,  to  decide  ques- 
tions or  policies,  insofar  as  I  can 
influence  them,  only  after  accumu- 
lating all  the  facts  I  can  absorb 
and  to  act  on  specific  matters  only 
in  concert  with  my  colleagues  on 
the  Commission  whose  public  re- 
sponsibilities, are  identical  to  mine. 
No  Back-Door 

I  have  never  thought  there  was 
any  back-door  to  this  Commission. 
But  if  there  ever  was  I  want  to  as- 
sert that  as  far  as  I  am  concerned 
that  door  is  locked  and  the  key 
thrown  away.  The  front  door  is 
wide  open  to  all  who  have  business 
before  the  agency  and  your  views 
and  advice  are  solicited  and  wel- 
comed in  assisting  us  in  the  dis- 
charge of  our  duties. 

I  consented  tonight  to  talk  about 
"Broadcasting  of  Tomorrow".  The 
topic  is  not  a  limited  one  even  if 
I  felt  competent  to  discuss  it.  It  in- 
volves prophecy  of  the  sort  that  I 
would  not  like  to  undertake.  It's 
dangerous  business  as  well.  There 
is  the  stern  voice  of  experience  to 
prove  just  how  far  wrong  can  be 
those  who  essay  to  stake  out  the 
future.  For  example,  not  too  many 
years  ago,  as  time  is  measured,  one 
oracle  spoke  thus  about  the  future 
of  broadcasting,  and  he  said  this: 

It  is  inconceivable  that  we 
should  allow  so  great  a  possibility 
for  service,  for  news,  for  enter- 
tainment, for  education  and  for 
vital  commercial  purposes  to  be 
drowned    in   advertising  chatter. 


These  were  not  the  words  of  an 
irresponsible  crack-pot  or  reckless 
reformer.  This  was  an  utterance  of 
Herbert  Hoover  at  the  first  radio 
conference  in  1922.  Two  years  later 

{Continued  on  page  22) 
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Shifting  of  FM  Upward  in  Spectrum  Seen 


FCC  Gadget  Easily 
Converts  Sets 
To  Band 

By  BILL  BAILEY 

FM  will  move  upward  in  the  spec- 
trum if  surprise  developments, 
disclosed  last  week  by  the  FCC, 
are  any  criterion. 

Commission  engineers  built  a 
converter  for  $8.85,  whereby  pres- 
ent FM  sets  may  be  tuned  to  the 
proposed  84-108  mc  band.  And  on 
Wednesday  the  FCC  called  in 
Washington  reporters  to  give  a 
demonstration  after  a  similar  ex- 
hibit had  been  presented  in  a  last- 
minute  public  hearing  late  Mon- 
day. 

At  the  open  session  called  at 
5:20  p.m.  Monday  following  an  all- 
day  secret  meeting  of  industry  en- 
gineers with  military  experts,  an- 
other startling  development  was 
placed  in  the  record.  G.  Grammar 
of  the  American  Radio  Relay 
League  read  into  the  record  a  por- 
tion of  a  letter  from  Edward  P. 
Tilton,  nonresident  VHF  editor  of 
QST,  in  which  he  advocated  mov- 
ing FM  upward  to  avoid  Sporadic 
E  interference.  Mr.  Tilton  was 
identified  as  radar  field  engineer 
for  the  Submarine  Signal  Co.,  on 
duty  in  Hawaii. 


Really  a 

"As  for  FM's  plight,  I  feel  that 
moving  FM  out  of  the  range  of 
prevalence  of  Sporadic  E  skip  is 
the  best  thing  that  could  happen 
to  FM  broadcasting,"  Mr.  Gram- 
mar read.  "Service  area  coverage 


will  be  fully  as  good  at  the  new 
frequencies  and  intersectional  in- 
terference will  be  practically  non- 
existent. And  though  it  does  mean 
obsolescence  of  some  equipment, 
perhaps  that,  too,  is  a  blessing  in 
disguise.  Nothing  but  good  can 
come  to  FM  from  junking  present 
equipment,  particularly  if  manu- 
facturers can  be  held  strictly  to 
the  quality  line  after  the  war." 

Then  came  the  "surprise"  for 
the  Commission.  General  Counsel 
Charles  R.  Denny  presented  George 
Turner,  chief  of  the  FCC  field  di- 
vision, engineering  department, 
who  testified  that  his  department 
purchased  for  $8.85  "over  the 
counter"  at  retail  stores  materials 
to  build  a  converter.  He  demon- 
strated the  home-made  converter  on 
a  Stromberg-Carlson  FM  receiver, 
first  tuning  in  the  Jansky  &  Bailey 
FM  experimental  station,  W3X0 
Washington,  which  operates  on 
43.2  mc. 

Cost  of  Materials 

Then  he  turned  on  the  convert- 
er and  tuned  in  a  transmitter  in 
another  part  of  the  building,  oper- 
ating on  approximately  97  mc. 
The  transmitter,  he  explained,  was 
low-powered  and  built  by  FCC  en- 
gineers. Mr.  Turner  submitted  a 
letter  dated  March  10  from  the 
Hallicrafters  Co.,  explaining  that 
materials  for  building  converters 
would  cost  manufacturers  about 
$5.43  for  a  three-tube,  power-in- 
cluded device,  or  about  $4.26  with- 
out power. 

In  a  later  telegram  to  the  Com- 
mission, Hallicrafters  said  it  could 
furnish  in  "reasonably  large  quan- 
tities" a  tunable  three-tube  con- 


MANY  STATIONS  are  represented  in  the  engineering  staff  of  American 
Broadcasting  Station  in  Europe,  photographed  informally  here  in  one 
of  ABSIE's  studios.  Engineers  are  frequently  drawn  from  this  group 
for  radio  operations  on  the  continent.  Engineers,  identified  by  numerals 
in  the  photo,  are  as  follows:  ,     ^   .  ,  ^ 

1  Malvin  West,  CBS  New  York;  2,  Robert  Curan  War  Dept.  Signal  Corps; 
3  Jack  Stone.  WRVA  Richmond;  4.  Wilbur  Nungessor,  WLW  Cincinnati;  5  James 
Hicks  KQEI  Tulsa;  6,  Robert  Ellis,  Civilian  Technical  Corps  of  England;  7  Frances 
A  Hlgf-lnT  KOY  Phoenix;  8,  Thomas  B.  Hedges,  Ohio  State  Patrol,  WPHT  WPGA; 
g'wuf  Woodill  CKSO  Sudbury,  Ont.;  10,  Fred  Edwards,  WTIC  Hartford;  11,  George 
l\inkey(5^SIE  Chief)  CKLW  Windsor;  12,  Robert  E.  Pantelle,  KYW  Philadelphia; 
13  Franklin  L  Killer,  WGAR  Cleveland;  14,  John  Hall,  WRUL  Boston;  15,  Shields 
Dlerkes  WJ  Detroit;  16,  P.  T.  Kiefer,  WHAS  LoulsvUle;  17.  R.  W.  Macintosh. 
WAGM  Presque  Isle?  Me.  (FCC  Boston);  18,  Gerard  J.  Larsen.  U.  S.  Maritime  Serv- 
ice; 19,  Harold  Kinney,  WGR  Buffalo. 
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verter  at  $11  each  or  a  single-tube, 
fixed  wide  band  converter  at  $5.60. 
The  latter  would  be  without  power 
supply. 

Commissioner  E.  K.  Jett  evinced 
considerable  interest  in  the  kind  of 
selectivity  and  stability  of  the  pro- 
posed converter.  Mr.  Turner  first 
surmised  there  might  be  "some  dif- 
ficulty" but  a  serviceman  probably 
could  make  necessary  adjustments. 
Prevents  Obsolescence 

"You  understand  we  have  in 
mind  we  may  assign  every  other 
channel  within  the  same  city?" 
asked  Commissioner  Jett.  "The  con- 
verter has  got  to  be  good  enough 
to  give  interference-free  service  on 
that  basis  of  operation."  Mr.  Turn- 
er replied  he  didn't  believe  there 
would  be  any  difficulty  in  that  re- 
gard. 

At  the  demonstration  for  news 
personnel  Wednesday,  presided 
over  by  Mr.  Turner  and  attended 
also  by  George  P.  Adair,  FCC  chief 
engineer,  a  transmitter  in  one 
room,  operating  on  47  mc,  was 
tuned  in  on  the  Stromberg-Carlson 
set.  Then  the  frequency  was  boosted 
to  between  94-95  mc.  He  used  both 
the  FCC  hand-made  converter  and 
a  model  turned  out  by  Hallicrafters 
(the  $11  variety). 

"This  device  is  proposed  to  pre- 
vent obsolescense  of  present  receiv- 
ers," said  Mr.  Turner.  He  explained 
that  the  Commission  felt  FM  broad- 
casters would  be  interested  in  pro- 
viding the  converters  to  listeners 
at  cost  so  that  FM  could  be  enjoyed 
on  both  the  "standard  band"  and 
the  "new  one".  He  explained  he 
meant  the  42-50  mc  band  when  he 
referred  to  "standard". 

"If  the  Commission  should  act 
on  the  proposal  that  FM  should  be 
shifted,"  said  the  chief  field  en- 
gineer, "popular  radio  magazines 
would  publish  instructions  on  how 
to  build  converters.  I  further  feel 
that  manufacturers  would  have 
available  converters. 

"If  FM  broadcasters  continue  in 
the  present  band  while  they're  get- 
ting ready  to  operate  in  the  pro- 
posed band,  with  converters  avail- 
able they  can  serve  listeners  in  the 
standard  band  until  they  are  ready 
to  operate  in  the  new  band." 

Norton  Data  Expanded 
Meanwhile  the  chief  topic  of  con- 
versation in  Washington  engineer- 
ing circles  was  the  two-day  secret 
session.  The  military  clamped  a 
strict  censorship  on  the  proceed- 
ings, impounded  the  records  and 
declined  all  comment.  Commission- 
ers and  Commission  staff  alike 
were  noncommital.  Even  a  list  of 
witnesses  was  not  obtainable. 

It  is  knowTi,  however,  that  the 
industry's  top  engineers  pitted 
their  scientific  knowledge  and  opin- 
ions against  Government  experts. 
The  secret  conferences  were  held 
to  permit  Dr.  K.  A.  Norton,  former 
FCC  technical  information  division 
expert  now  on  duty  with  the  Army 
Air  Forces,  to  expand  on  his  theory 


that  FM  can  serve  better  in  the 
higher  frequencies. 

Reports  were  that  such  outstand- 
ing propagation  experts  as  Maj 
Edwin  H.  Armstrong,  FM  inven- 
tor; Dr.  H.  H.  Beverage,  associate 
director  of  the  RCA  Labs.;  Dr.  G, 
W.  Pickard,  widely-recognized  au- 
thority in  electrical  engineering; 
Dr.  H.  T.  Stetson,  astronomer,  geo- 
physicist  and  sunspot  authority; 
Dr.  C.  R.  Burrows;  Stuart  Bailey 
and  Dr.  J.  H.  Dellinger,  chief  of 
the  radio  division,  Bureau 
Standards,  were  in  agreement  with 
proposals  of  the  Radio  Technical 
{Continued  on  page  79) 


FM  Transmitters 
Approved  by  WPB 

Five  Authorizations  Provide 
For  Experimental  Work 

IMPETUS  to  experimental  work  in 
FM  broadcasting  was  given  lasi 
week  with  disclosure  by  the  WPB 
Radio  &  Radar  Division  that  au 
thorization  has  been  approved  foi 
purchase  of  five  FM  transmitters 
as  part  of  the  FCC's  overall  prepa-l 
rations  for  FM  development.  Twcj 
additional  transmitters  will  soon  bej 
released  under  the  experimental! 
program,  accounting  for  seven  1  kw! 
Western  Electric  units  which  hacj 
been  built  prior  to  the  war  bu1| 
could  not  be  sold  because  of  WPB 
restrictions. 

The  authorizations  were  grantee 
to  licensees  in  various  parts  of  th( 
country  who  have  agreed  to  coop 
erate  with  the  FCC  in  testing  FM 
transmission  at  frequencies  in  the 
present  and  the  proposed  band  un- 
der different  topographical  condi- 
tions and  with  new  types  of  an- 
tennae [Broadcasting,  Feb.  5].  As 
signed  the  five  transmiters  were : 

WAPI  Birmingham  which  has  beei 
assigned  two  frequencies  each  In  th( 
present  and  proposed  bands.  The  li- 
censee will  be  In  a  position  to  test  FK 
under  conditions  of  high  noise  level. 

KLZ  Denver  which  will  conduct  ex 
periments  with  boosters  placed  at  th( 
edge  of  the  service  area  of  Its  FM  ex  . 
perimental  station.  W9XIiA.  Nature  o: 
the  terrain  In  the  area  will  lend  con- 
siderable Interest  to  the  tests. 

WHDH  Boston  which  has  been  as- 
signed frequencies  In  the  present  anc 
proposed  bands  for  its  FM  experimenta 
station,  WIXMR.  The  licensee  wUl  tesi 
out  a  biconical  horn  radiator  antennt 
developed  by  A.  Earl  Culliim  Jr.  of  thi 
Office  of  Scientific  Research  and  De- 
velopment. 

WITH  Baltimore  which  wUl  broadcas' 
simultaneously  on  W3XMB  with  thi 
Jansky  &  Bailey  station,  W3XO,  ii 
Washington  to  determine  co-channel  to- 
terference. 

WGST  Atlanta,  operated  by  the  Geor- 
gia School  of  Technology,  which  re- 
ceived a  construction  permit  for  a  oe' 
velopmental  FM  station. 

The  remaining  transmitters  wil 
be  assigned  to  Evansville  on  th( 
Air  Inc.,  licensee  of  W9XEV  Evan-| 
ston,  111.,  which  has  been  assignedj 
frequencies  in  both  bands  and  whiclj 
will  study  multipath  measurement 
ment  by  pulse  modulation,  and  th( 
Cowles  Broadcasting  Co.,  which 
will  be  given  a  construction  permi' 
for  an  experimental  FM  station  ii 
New  York.  . 
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WHO 

helfis  ifroiv 
tall  cern/ 


WHEN  Don  Radda  of  Iowa  nursed  along 
a  stalk  of  com  until  it  measured  26 
feet  10  inches,  he  naturally  entered  it  in  the 
Tall  Corn  Sweepstakes  conducted  by  station 
WHO. 

This  vegetable  skyscraper  illustrates  the  man- 
ner in  which  WHO  both  reports  and  makes 
farm  news.  The  Tall  Corn  Sweepstakes  is  a 
big  event  in  Iowa.  It's  one  of  the  popular  fea- 
tures of  the  Iowa  State  Fair.  Even  midwest- 
emers  accustomed  to  the  sight  of  tall  corn 
stand  before  the  display  in  gaping  wonder. 

26-foot  corn  is  unusual — even  in  the  Tall 
Com  State.  Raising  it  is  a  novelty  stunt  that 
interests  Iowa  farmers  who  produce  one-fifth 
of  all  the  corn  in  the  U.  S.  A.  So  why  do  Iowa 


farmers  compete  for  the  Tall  Corn  Cham- 
pionship? 

WHO  is  largely  responsible.  WHO  has  fos- 
tered their  sense  of  pride  in  their  rich,  black 
earth,  has  stressed  the  importance  of  their 
place  in  the  national  economy,  has  shown 
them  the  need  of  publicizing  themselves  and 
their  abilities.  WHO  has  helped  the  farmers 
of  Iowa  attain  their  present  prosperous, 
modernized  condition. 

That's  another  reason  why  Iowa  prefers 
WHO.  If  you  want  the  actual  statistics  on  this 
preference,  among  city  and  town  people  as 
well  as  farmers,  we'll  be  happy  to  furnish 
details.  Or  ask  Free  &  Peters. 


+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 
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Postwar  Television  Shown  by  RCA 


New   Projection  Model 
Reveals  Improved 
Quality 

A  GLIMPSE  of  postwar  television 
reception  was  given  last  Thursday 
when  a  video  program  produced  by 
NBC  was  received  on  an  RCA  lab- 
oratory demonstration  model  of  a 
projection-type  receiver.  The  pic- 
ture was  received  by  a  5-inch  tube 
and  produced  an  image  filling  a 
screen  16  x  21  1/3  inches,  com- 
pared to  the  largest  RCA  prewar 
set  which  produced  an  image  of 
approximately  7  x  11  inches,  from 
a  12-inch  tube.  Image  on  the  pro- 
jection model  was  of  greatly  im- 
proved quality  over  that  of  prewar 
sets. 

Program  was  viewed  by  New 
York  radio  editors.  It  featured  Rus- 
sell Patterson  sketching  Conover 
models,  Bill  Robinson  in  one  of 
his  dance  routines,  a  dram- 
atic playlet  and  Signal  Corps  mo- 
tion pictures  of  the  battle  of  Cor- 
regidor.  The  frequently  heard  state- 
ment that  television  programs  must 
be  filmed  because  viewers  are  ac- 
customed to  the  perfection  of  the 
movies  which  cannot  be  attained  in 
a  live  studio  show  was  to  some  ex- 
tent answered  at  the  demonstra- 
tion, when  one  spectator  asked  if 
the  playlet  was  a  motion  picture 
and  several  other  members  of  the 
audience  admitted  they  had  also 
been  fooled,  so  good  was  the  quali- 
ty of  production. 

Ready  Year  After  War 

Questions  about  production  tech- 
nique were  answered  by  John  F. 
Royal,  NBC  vice-president  in  charge 
of  television. 

Dr.  C.  B.  Jolliffe,  vice-president 
in  charge  of  RCA  laboratories,  said 
that  the  improvements  were  pri- 
marily due  to  prewar  developments 
of  RCA  engineers  and  scientists. 
Some  were  demonstrated  in  1941, 
when  RCA  showed  a  large-screen 
theatre  television  unit  at  the  New 
Yorker  Theater,  New  York,  Dr. 
Jolliffe  said,  but  the  entry  of  the 
United  States  into  the  war  blocked 
their  commercial  development  in 
home  receivers. 

Frank  M.  Folsom,  vice-president 
in  charge  of  the  RCA  Victor  Divi- 
sion, has  previously  announced  that 
RCA  expects  to  have  large-screen 
home  receivers  on  the  market  about 
a  year  after  the  resumption  of 
civilian  production.  Console  models, 
including  both  AM  and  FM  re- 
ceivers as  well  as  the  projection- 
type  video,  will  retail  for  approxi- 
mately $395,  he  said,  with  the  RCA 
line  also  including  direct-viewing 
models,  with  at  least  one  table 
model  priced  at  about  $150. 

The  four  main  technical  develop- 
ments embodied  in  the  large-screen 
receiver.  Dr.  Jolliffe  said,  are  a 
special  high-voltage  type  of  cathode 
ray  tube,  producing  a  much  bright- 
er image  than  could  be  obtained 
from  lower  voltages  formerly  used; 
a  translucent  plastic  viewing  screen 
designed  to  provide  even  distribu- 


LARGE-SCREEN  television  for 
the  home  providing  high-definition 
pictures  16  by  21  1/3  inches  was 
demonstrated  for  the  first  time  by 
RCA  Victor  Division  of  the  Radio 
Corporation  of  America  in  NBC 
studios  last  week.  This  receiver 
projects  the  image  on  a  built-in 
screen  through  a  lens  projection 
system  with  molded  plastic  lenses. 
An  automatic  control  virtually 
eliminates  picture  distortion. 

At  left  the  ingenious  optical  sys- 
tem developed  by  RCA  Laboratories 
is  illustrated.  Broken  lines  indicate 
the  path  of  light  beams  from  a 
single  picture  element  on  the  face 
of  the  cathode  ray  receiving  tube 
to  a  corresponding  point  on  the 
sci'een.  A  plastic  lens  is  used  to 
bring  these  light  beams  to  a  sharp 
focus  on  the  screen.  The  combina- 
tion of  spherical  mirror  and  cor- 
recting lens  delivers  to  the  screen 
about  six  times  as  much  light  as 
could  be  obtained  if  a  conventional 
F  .2  movie  projection  lens  were 
used.  The  company  expects  to  mar- 
ket the  set  for  about  $395. 


tion  of  light  over  the  image  and 
proper  distribution  of  transmitted 
light  within  the  normal  viewing 
angle;  an  automatic  frequency 
control  designed  to  eliminate  dis- 
tortion caused  by  "noise"  interfer- 
ence and  a  special  optical  system 
which  is  really  the  basis  of  the 
large-size  reproduction. 

Bowl-Shaped  Mirror 

This  optical  system.  Dr.  Jolliffe 
said,  is  made  up  of  a  bowl-shaped 
mirror  and  specially  designed  mold- 
ed plastic  lens  which  delivers  to  the 
back  of  the  viewing  screen  about 
six  times  as  much  light  as  could  be 
secured  from  a  conventional  F.2 
motion  picture  projection  lens. 
System  was  developed  by  a  group 
of  scientists  under  the  supervision 
of  loury  G.  Maloff  of  the  RCA  Vic- 
tor Division  and  David  W.  Epstein 
of  RCA  laboratories. 

The  cathode  Ray  receiving  tube 
in  the  demonstration  model  was 
mounted  face  downward  at  the  bot- 
tom of  the  cabinet.  The  bowl-shaped 
mirror,  below  the  tube  and  facing 
upward,  reflected  light  from  the 
face  of  the  tube  up  through  the 
plastic  lens  to  a  flat-inclined  mir- 
ror near  the  top  of  the  set,  whence 
it  was  thrown  onto  the  back  of  the 
viewing  screen. 


Surrey  Sponsor 

JOHN  SURREY  Ltd.,  New  York, 
March  18  started  promotion  of 
Snow  Apple  Smoke  Tobacco  as 
sponsor  of  The  Sealed  Book,  a  mys- 
tery, on  WOR  New  York,  Sundav 
10:30-11  p.m.  Firm  may  embark 
on  a  national  spot  campaign  later 
through  Lester  Harrison  Assoc., 
New  York,  newly  appointed  agency. 
Surrey  also  manufactures  Melody 
cigarettes. 


Bates  With  Mathes 

JOHN  BATES  has  been  appointed 
radio  director  of  J.  M.  Mathes  Inc., 
New  York,  acording  to  Wilfred  S. 
King,  vice-president  in  charge  of 
radio  and  films.  Mr.  Bates  goes  to 
Mathes  from  Ruthrauff  &  Ryan, 
New  York,  where  he  has  served  for 
the  past  four  and  a  half  years  as 
radio  supervisor,  and  more  recently 
as  account  executive. 


Odorono  Plans 

NORTHAM  WARREN  Corp., 
Stamford,  Conn.,  through  its  new- 
ly-appointed agency,  Abbott  Kim- 
ball Co.,  New  York,  in  April  will 
start  spot  radio  promotion  of  Odo- 
rono cream  deodorants.  Initial 
schedule  will  be  confined  to  one  re- 
gion— may  expand  nationally  later. 
Agency  also  handles  Odorono  liquid. 


Wide  BBC  Video 
System  Is  Planned 

News    and  Entertainment 
Pooling  Scheme  Drafted 

COMMONWEALTH  Broadcasting 
Conference,  concluded  in  London  j 
March  9,  drafted  the  rough  out- 
lines for  postwar  pooling  of  news 
and  entertainment  program  and 
other  facilities  between  the  com- 
ponents of  the  Empire,  as  an  out- 
growth of  the  benefits  of  coopera- 
tion demonstrated  during  the  war. 

A  television  system  linking  the 
Empire  was  envisioned  by  Sir  Allen 
Powell,  chairman  of  the  BBC,  indi- 
cating that  broadcasting  and  tele- 
vision will  be  regarded  as  a  Com- 
monwealth unit  rather  than  as  a 
purely  British  development. 

To  ensure  the  flow  of  news  and 
information  throughout  the  Com- 
monwealth, the  widest  possible 
measures  have  been  taken  by  the 
conference,  William  J.  Haley,  BBC 
director  general  stated.  This  will 
be  accomplished  without  supplant- 
ing regular  news  agencies,  he  said. 
Dealing  with  the  problems  of  fair- 
ness and  international  courtesy  in 
broadcasting,  the  conference  felt 
that  by  establishing  "true  stand- 
ards of  objectivity"  a  greater  meas- 
ure of  international  understanding 
and  good  will  can  be  promoted. 

Technical  Studies 

The  technical  subcommittee,  Mr. 
Haley  reported,  has  done  valuable 
work  in  studying  the  problems  of 
improved  coverage  and  transmis- 
sion particularly  on  short  wave- 
lengths, sound  recording  and  repro- 
duction, the  use  of  ionosphere,  stu- 
dio acoustics,  frequency,  modulated 
transmission  and  other  matters. 

Delegates  are  to  report  to  their 
respective  authorities  the  decisions 
and  recommendations  of  the  con- 
ference which  does  not  override  the 
authority  of  the  organizations  rep-  i 
resented.  Hope  was  expressed  that 
another  meeting  may  be  arranged, 
possibly  in  1947. 

Sir  Allen,  speaking  at  a  dinner 
for  guests  and  delegates,  referred 
to  the  television  inquiry  conducted 
by  Lord  Hanky  and  stressed  that 
the  Government  will  decide  what  is 
to  be  done  with  television  but  "from 
our  point  of  view  they  cannot  say 
it  too  soon."  He  mentioned  the 
BBC's  enthusiasm  for  television 
and  displayed  similar  sentiments,  u 
even  envisioning  a  cable  linking 
the  entire  Empire.  Technicians,  he 
said,  deluge  him  with  explanations 
why  it  will  be  necessary  to  wait  a 
long  time  for  television  but  never- 
theless he  expressed  optimism. 

The  Television  Committee,  ap- 
pointed in  1943  to  prepare  plans 
for  reinstatement  and  development 
of  television  after  the  war,  a  fort- 
night ago  made  its  report,  which 
arrived  here  last  week.  Among  its 
conclusions  and  recommendations 
on  the  administrative  side  are  that 
the  Minister  for  Broadcasting 
should  also  function  for  video;  that 
(Continued  on  page  70) 
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i  Identification,  please 

0 

v 

5  You  don't  board  a  ship  in  the  harbor  these  days  .  .  . 
unless  you  belong  on  it !  The  United  States  Coast  Guard 

%% 

In '  sees  to  that. 

,'  And  the  day  is  coming  when  a  radio  station  won't  go 
on  a  list  .  .  .  unless  it  can  sell  goods  at  a  low  cost.  Smart 

■j  advertisers  will  see  to  that. 

lit 

We're  looking  forward  to  that  day. 

*  ■ 

M     W-I-T-H  didn't  become  the  successful  independent 
'3  m  a  five-station  town  because  it  had  glamour  identi- 
fication letters. 


W-I-T-H  was  founded  when  a  station  was  judged  by 
its  results.  You'll  find  it  true  again  tomorrow  that 
W-I-T-H  is  the  big  buy  in  Baltimore,  when  the  race 
to  sell  goods  in  this  sixth  largest  market  really  gets 
under  way. 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President    '    Represented  Nationally  by  Headley-Reed 


Porter  Hints  Closer  Program  Check 


FCC  Head  in  Favor 
Of  Pioneering 
New  Fields 

(Continued  from  page  17) 
at  the  conference  In  1924,  the  disting- 
uished Secretary  of  Commerce  and  fu- 
ture President  had  another  try  at  pre- 
dicting the  future  of  this  dynamic 
industry  when  he  said: 

I  believe  the  quickest  way  to  kill 
broadcasting  would  be  to  use  it  for 
direct  advertising. 

Please  don't  misunderstand  me.  The 
only  point  I  am  trying  to  make  is  that 
prophecy  is  really  a  dangerovis  under- 
taking. But  Mr.  Hoover,  as  is  well 
known,  is  a  very  persistent  individual. 
Again  in  1925  he  had  his  final  fling  at 
this  pastime  when  he  said; 

.  .  .  Advertising  in  the  intrusive 
sense  will  dull  the  interest  of  the 
listener  and  will  thus  defeat  the 
industry.  Furthermore  it  can  bring 
disaster  to  the  very  purpose  of  ad- 
vertising if  it  creates  resentment 
to  the  advertiser. 

And   this    particular    prophecy  was 


made,  mind  you,  before  the  days  of 
the  singing  commercial. 

Now  I  sincerely  hope  X  do  not  subject 
myself  to  the  charge  that  I  have  made 
an  attack  on  advertising,  free  enter- 
prise or  private  initiative,  because  I 
have  quoted  Herbert  Hoover.  His  early 
forecasts  on  the  future  pattern  of  broad- 
casting as  he  saw  it  20  years  ago  have 
not  come  to  pass. 

Today,  however,  many  influential  and 
responsible  broadcasters  have  expressed 
to  me  deep  concern  over  what  they 
themselves  describe  as  an  alarming 
trend  toward  "excessive  commercial- 
ism". They  see,  as  do  many  of  us  who 
have  studied  the  great  progress  of  this 
industry,  developments  which  unless 
checked  may  lead  to  real  difficulty  in 
the  future.  I  have  been  told,  as  I  am 
sure  many  of  you  have,  that  somehow 
there  must  be  a  determination  as  to 
whether  broadcasting  is  simply  going 
to  operate  as  an  advertising  and  enter- 
tainment media  or  v/hether  it  will  con- 
tinue to  perform  in  increasing  measure 
public  service  functions  in  addition,  .'is 
far  8CS  I'm  concerned  I  want  broadcast- 
ers themselves  to  provide  the  answer  to 
that  question.  It  seems  to  me  the  cloud 
on  the  horizon  is  bigger  than  a  man's 
hand  and  I  know  that  responsible 
broadcasters  see  it  and  are  concerned 
about  it. 


Naturally  you  are  asking  yourselves 
the  question  as  to  what  extent  the 
Commission  may  propose  to  inject  it- 
self into  this  particular  field.  I  wish  I 
could  tell  you  the  answer  to  that  one 
but  I  can't  because  I  don't  know.  I  am 
familiar  with  all  the  arguments  about 
the  government  keeping  its  rude,  bu- 
reaucratic hands  off  of  anything  that 
smacks  of  program  control  and  I  am  m 
agreement  with  most  of  those  argu- 
ments. I  am  likewise  conscious  of  the 
limitations  Imposed  by  Congress  in  the 
statute  with  respect  to  matters  involv- 
ing censorship  and  am  fully  aware  of 
the  dangers  of  any  government  agency, 
legislative  or  administrative,  toying  with 
standards  of  program  content. 

But  under  present  circumstances  one 
of  the  issues  involved  has  taken  a  dif- 
ferent form  and  it  has  been  laid  right 
on  the  Commission's  door-step.  Briefly 
the  facts  are  these:  an  applicant  seeks 
a  construction  permit  for  a  new  station 
and  in  his  application  makes  the  usual 
representations  as  to  the  type  of  serv- 
ice he  proposes.  These  representations 
include  specific  pledges  that  time  will 
be  made  available  for  civic,  educational, 
agricultural  and  other  public  service 
programs.  The  station  is  constructed 
and  begins  operations.  Subsequently  the 
licensee  asks  for  a  three-year  renewal 
and  the  record  clearly  shows  that  he 


BMI  Names  Marlin 

ALBERT  W.  MARLIN  has  been 
named  midwest  field  representative  ^ 
of  Broadcast  Music  Inc.,  New  York, 
replacing  Don  Mathers,  who  has 
joined  KDAL  Duluth  as  program 
director.  Mr.  Marlin  was  formerly  I 
program  director  of  WHAS  Louis-  jt 
ville,  and  for  10  years  served  as  i 
general  manager  of  WMAS  Spring- 
field, Mass.  With  headquarters  in  i 
Kansas  City,  Mr.  Marlin  will  serve 
stations  in  Ohio,  Illinois,  Indiana,  \. 
Minnesota,    Michigan,    Kentucky,  i? 
Tennessee,  Missouri,  Iowa. 


has  not  fulfilled  the  promises  made  to  |.L 
the  Commission  when  he  received  the  ,„ 
original  grant.  The  Commission  in  the  -J 
past  has,  for  a  variety  of  reasons,  in- 
cluding limitations  of  staff,  automati- 
cally renewed  these  licenses  even  in  Ji 
cases  where  there  is  a  vast  disparity  be-  | 
tween  promises  and  performance.  ^ 
We  have  under  consideration  at  the  /' 
present    time,    however,    a    procedure  j' 
whereby    promises    will    be  compared 
with  performances.  I  think  the  Indus-  V 
try  is  entitled  to  know  of  our  concern  | 
in  this  matter  and  should  be  informed  5 
that  there  is  pending  before  the  Com- 
mission  staff  proposals  which  are  de- 
signed  to  strengthen  renewal  procedures 
and  give  the  Commission  a  more  defi- 
nite   picture   of   the   station's   overall  , 
operation  when  licenses  come  up  for 
renewal. 

New  Public  Service  Methods 

I  have  no  present  views  as  to  what  ! 
further  steps  should  be  taken  when  it 
appears  from  the  record  in  a  specific 
case  that  an  applicant  has  completely 
disregarded  the  representations  upon 
which  he  obtained  his  original  grant. 
Obviously  no  one  would  advocate  that 
the  representations  made  in  the  origi- 
nal application  constitute  a  rigid  blue- 
print for  the  future.  Experience  will 
dictate  new  and  superior  methods  of 
performing  public  service.  But  in  cases 
where  commercial  opportunities  cause  a 
complete  abandonment  of  other  services 
which  he  has  agreed  to  perform  a  dif- 
ferent question  is  raised.  I  am  not 
charging  obviously  that  broadcasting  ,i 
generally  has  tossed  public  service  out 
the  window.  We  all  know  that  is  not 
true.  What  I  am  saying  is  that  there 
seems  to  be  a  growing  body  of  respon- 
sible opinion  that  believes  that  the 
public  functions  of  broadcasting  may 
become  submerged  by  commercialism. 

Under  these  conditions,  I  submit  to 
you  that  in  a  case  such  as  I  have  de- 1 
scribed,  the  Commission  is  confronted 
with  a  real  problem.  Are  we  of  the  Com- 
mission to  assume  that  the  statutory,! 
standard  of  public  interest  becomes  ai 
mere  negative  presumption  and  that  so 
long  as  the  licensee  violates  none  of 
the  specific  prohibitions  against  ob- 
scenity, lotteries  and  the  like,  the  regu- 
latory authority  is  not  to  inquire  fur- 
ther into  the  licensee's  general  perform- 
ance? I  do  not  believe  Congress  so  in-, 
tended— or  at  least  some  individualii 
members  of  the  present  Congress  arel 
looking  to  the  Commission  for  somel 
clarification  of  policy  in  this  respect.  I 
We  all  recognize  the  important  parti 
played  by  broadcasting  in  the  war  pro- 
gram. None  should  seek  to  detract  from!; 
vast  contributions  which  have  been 
made  by  the  networks  and  a  great  ma-y 
jority  of  the  individual  stations.  Per- 
haps I  have  become  sensitive  to  what 
seems  to  be  an  increasingly  critical  at- 
mosphere because  I  have  only  recently 
become  exposed  to  it  but,  believing  as 
I  do  in  the  great  potentials  of  this  in- 
dustry, it  is  my  personal  view  that 
broadcasting  can  never  be  content  to 
become  merely  adequate.  It  can  and 
must  continue  to  seek  new  and  more 
engaging  methods  to  win  and  maintain 
public  approval.  And  in  evaluating  pub- 
lic approval,  it  seems  to  me,  the  tastes 
and  interests  of  minorities  must  be 
taken  into  account. 

Above  all,  it  seems  to  me  that  it  does 
no  good  to  merely  resent  criticism.  The 
nature  of  broadcasting  is  such  that  most 
listeners  feel  a  proprietary  interest  in 
its  operations  and,  I  recognize  too,  that 
it  is  often  true  that  the  sins  of  a  i&f, 
are  charged  against  the  industry  as  ? 
whole.  But  the  obvious  course  is  tc 
seek  to  remove  the  cause  of  justifiablf 
criticism. 

That  is  my  personal  position,  as  : 
have  indicated,  that  it  is  far  bettei 
for  broadcasters  themselves  to  tak! 
whatever  actions  may  be  necessary  tC 
eliminate  the  causes  of  general  public! 
dissatisfaction.  I  would  view  with  greai 
reluctance  attempts  to  legislate  morii 
detailed  standards  in  the  field  of  th( 
public  service  obligations  of  broadcast 
ing.  I  have  grave  doubts  not  only  fs  : 


32  Million  Dollar 


One  of  SAany  Sources  of  R\ch 
Spending  Power  for 

LUBBOCK 

the  beautiful  green  fields  of  winter 
to  be  another  bumper 
crop-an  important  segment  of  KFYO's  147  million 
dollar  effective  income.  And  if  you  don't  already  know, 
KFYO  has  a  corner  on  this  market— it's  the  only  station 
dominating  this   area   with  a  consistent   clear  signal. 

AMERICAN 
BROADCASTING 
COMPANY,  INC. 

Member  of 
LONE  STAR  CHAIN 

1340 

on   your  dial 


The   '\Coice    of   fhe   South    Plains    of  Texas 
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OF  A  GREATER 
FAST-GROWING  SOUTHERN  MARKET 


10,000 -FOOT  PARALLEL  RUNWAYS 
TO  HANDLE  180  COMPLETE  TAKEOFFS 
AND  LANDINGS  EVERY  HOUR  

A  terminal  building  3,500  feet  long  .  .  . 
with  30  plane  stations!  Such  is  the  size 
of  this  huge  proposed  airport,  much  of 
which  is  already  completed.  It  will  help 
make  Nashville  a  hub  in  the  nation's 
great  airlanes  and  a  cross-roads  for 
international  air  systems. 


This  airport  .  .  .  even  now  one  of  America's  finest  .  .  .  will,  when 
completed,  be  one  of  the  largest  and  most  magnificent  ever  plan- 
ned .  .  .  further  indication  of  the  continuous  expansion  of  the  pro- 
fitable market  served  by  WLAC. 

Tell  your  story  to  the  hundreds  of  thousands  of  industrious  families 
whose  prosperity  today  is  but  a  forerunner  of  tomorrow's  greatly 
inceased  buying  power. 

Take  a  tip  . . .  follow  the  air- 
lanes  to  the  ever-growing 
Nashville  market  area. 


50,000  WATTS 

REPRESENTED    BY  THE 

PAUL  H.  RAYMER  CO. 


NASHVILLE: 


''Qcdemu^  J/i>.         ike  (lick  VmneMee  VaUed^ 


ROADCASTING    •     Broadcast  Adveriiung 


March  19,  1945    •     Page  23 


to  the  propriety  but  as  to  the  prac- 
ticabilitj'  of  spelling  out  by  mathemati- 
cal formula  or  some  other  device  the 
general  methods  which  broadcasters 
should  follow  in  discharging  their  pub- 
lic service  functions. 

■N^'ant  Free  Broadcasting 

The  question  of  freedom  of  broadcast- 
ing is  involved  and  those  of  us  who 
feel  deeply  about  this  subject  want 
broadcasting  to  remain  free  because  it 
deserves  to  and  not  simply  because  it 
may  under  our  system  be  entitled  to 
claim  some  kind  of  special  immunity 
from  enforced  standards  of  conduct. 

What  I  have  said  lacks  specificity. 
And  I  have  been  general  on  purpose. 
But  I  think  responsible  broadcasters 
are  aware  of  the  nature  of  the  prob- 
lems to  which  I  have  alluded.  I  have 
attempted  to  call  attention  to  con- 
siderations which  I  know  are  of  con- 
cern to  you,  to  increasing  segments  of 
public  opinion,  to  the  Congress  and  the 
Commission.  I  have  no  suggestions  as 
to  any  general  remedy.  I  think  the  an- 
swer rests  primarily  with  the  broadcast- 
ing industry  and  it  is  my  hope  that 
there  will  be  honest  public  discussion 
on  basic  questions  of  policies  and  pro- 
cedures and  that  action  will  follow 
which  will  make  it  apparent  to  all  that 
broadcasting  can  and  will  perform  those 
functions  which  Congress  intended  it 
to  perform  and  which  its  licenses  re- 
quire of  it. 

I  do  not  believe  that  there  is  a  broad- 
caster in  the  sound  of  my  voice  who 
does  not  agree  that  if  public  clamor 


against  certain  practices  continues, 
there  is  a  very  real  danger  that  the  so- 
lutions which  might  be  proposed  would 
be  more  severe  than  the  realities  of  the 
situation  require.  Broadcasting  of  the 
past  has  been  a  great  and  growing 
force  in  America;  broadcasting  of  to- 
day is  making  notable  contributions  to 
public  welfare;  broadcasting  of  tomor- 
row— my  formal  subject  this  evening — 
will  be  what  you  as  individual  broad- 
casters make  of  it. 

Other  Problems  Ahead 

There  are  a  few  other  problems  which 
I  would  like  to  mention  that  lie  down 
the  road  not  too  distant.  The  Commis- 
sion will  soon  be  required  to  consider 
definite  licensing  policies  with  respect 
to  television.  FM  and  other  new  serv- 
ices. Certain,  contours  of  these  policies 
have  already  been  developed,  with  par- 
ticular emphasis  on  avoidance  of  mo- 
nopoly or  centralization  of  control  or 
whatever  term  you  may  wish  to  apply. 
With  these  principles  I  am  in  complete 
accord  and  I  think  you  are,  too. 

There  is  one  basic  conception  I  would 
like  to  emphasize.  Broadcasting  has 
come  of  age.  I  think  you  gentlemen  as 
leaders  of  the  industry  know  that  it 
can  stand  on  its  own  feet  now  and  need 
not  rely  upon  heavy  aggregations  of 
outside  capital  for  future  development. 
Those  of  you  now  in  this  field,  plus 
independent  newcomers  who  propose  to 
bring  to  broadcasting  their  skills  and 
talents  rather  than  merely  their  ac- 
cumulated funds,  can  I  think  carry 
broadcasting  to  the  new  heights  which 


Nominations  Are  Sought 
For  Bernays  Radio  Prize 

NOMINATING  blanks  for  naming 
programs  to  be  considered  for  the 
$1,000  Edward  L.  Bernays  Radio 
Award  went  to  350  radio  editors 
throughout  the  nation  this  week. 
Under  sponsorship  of  the  Ohio 
State  University  Institute  for  Edu- 
cation by  Radio  the  award  will  be 
made  in  May. 

Editors  are  asked  to  name  the 
individual  they  believe  responsible 
for  the  program  or  series  doing  the 
most  to  further  democracy  in 
America  during  the  year  ending 
March  1,  1945.  . 

Judges  are  Norman  Corwm,  H. 
V.  Kaltenborn  and  Raymond  Swing. 


the  engineers  and  technicians  have 
mapped  out. 

To  be  more  specific,  sound  public 
policy  would,  In  my  judgment,  oppose 
large  sums  of  Wall  Street  money  or  any 
other  funds  coming  into  broadcasting 
as  a  purely  speculative  venture.  A  new 
empire  of  the  ether— the  spectrum  space 
for  FM  and  Television — is  about  to 
open  up.  The  way  applicants  are  lin- 
ing up  at  the  barrier  waiting  to  go 
is  somewhat  reminiscent  of  the  Okla- 
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homa  Territory  at  noon  April  12,  1889. 
I  do  not  know  when  the  signal  gun  will 
be  fired.  It  will  be  soon,  I  hope.  But 
for  the  proper  development  of  this 
valuable  new  empire,  I  think  we  want 
to  exclude  the  speculators,  the  high 
pressure  promoters  and  others  who  are 
looking  merely  for  a  quick  turnover.  A 
sound  licensing  policy  will  welcome  the 
true  homesteader  and  should  offer 
grants  only  to  those  who  want  to  take 
up  permanent  residence  in  this  new  em- 
pire, cultivate  it  and  Improve  it  and 
generally  operate  it  in  the  public  in- 
terest. And  as  far  as  I  am  concerned, 
I  am  looking  to  broadcasters — the 
proven  pioneers— as  the  ones  who  will 
take  the  lead  in  the  great  developments 
that  lie  ahead.  And  I  conceive  it  to  be 
the  duty  of  the  Commission  to  pro- 
vide every  encouragement  to  that  end. 

Protection  Against  Monoply 

The  reasons  of  public  policy  against 
purelv  speculative  raids  on  broadcast- 
ing from  any  source  are  clear.  Congress 
when  it  wrote  the  Communications  Act 
of  1934,  was  concerned  with  diversifica- 
tion of  control  over  a  great  new  instru- 
ment for  moulding  the  thoughts  and 
habits  of  the  nation.  Congress  didiit 
want  control  In  the  hands  of  any  fed- 
eral agency,  and  it  didn't  want  control 
concentrated  in  the  hands  of  any  pri- 
vate monopoly.  So  it  wrote  anti-monop- 
oly provisions  throughout  the  Act  and 
those  provisions  are  still  in  force  and 
effect.  You  are  familiar  with  the  present 
requirements  as  to  multiple  ownership 
of  FM  and  Television  stations,  and  of 
the  past  efforts  of  the  Commission  to 
create  competitive  conditions  In  a  field 
limited  by  physical  facts  of  allocation. 
This  protection  against  monopoly.  It 
seems  to  me,  while  primarily  for  the 
benefit  of  the  public,  also  protects  the 
independent  broadcast  station  operators 
who  compose  the  chief  membership  of 
this  association  and  who  have  con- 
tributed so  much  to  the  development 
of  standard  broadcasting  as  we  know  it 
today.  There  is  a  corresponding  respon- 
sibility, accordingly,  on  the  present 
broadcasters,  to  move  forward  with  the 
advance  of  the  art  and  to  bring  to  the 
public  the  fullest  possible  service  on  the 
new  bands  which  will  soon  be  opened 
up  for  FM,  television,  facsimile,  and 
the  other  new  services. 

I  don't  mean  to  suggest,  of  course, 
that  existing  broadcasters  are  to  be  pro- 
tected against  all  newcomers  in  FM  tele- 
vision, or  other  new  fields,  and  I  don't 
think  broadcasters  want  any  such  pro- 
tection. The  proposal  of  the  FM  Broad- 
casters that  the  FM  band  be  widened 
to  80  or  100  channels  and  that  educa- 
tional broadcasting  be  provided  for  is 
a  clear  indication  that  the  basic  philoso- 
phy of  the  free  competitive  field  in 
broadcasting  is  not  only  the  policy  of 
Congress  and  of  the  Commission,  but 
of  forward-looking  broadcasters  as  well. 

The  basic  principles  of  diversification 
of  control  and  individual-licensee  re- 
sponsibility are  now  so  well  understood 
and  widely  accepted  that  we  have  the  f 
opportunity  to  build  FM  and  television 
soundly  from  the  beginning  if  we  have 
the  wisdom  to  profit  by  experience. 

In  the  early  days  of  standard  broad- 
casting, these  principles  ■were  not  as 
well  understood;  and  so  various  concen- 
trations of  control  arose  which,  as  you 
know,  have  been  eliminated  only  with 
some  difficulty.  Unscrambling  that  situ- 
ation has  been — and  is — no  easy  mat- 
ter, as  the  industry,  the  Commission, 
the  Congress  and  the  Supreme  Court 
know. 

Better  Informed  Congress 
Fortunately,  both  for  the  Commission 
and  for  the  industry  and  for  the  public, 
we  have  today  a  Congress  which  is  per- 
haps better  informed  with  respect  to 
broadcasting  than  its  predecessors  were. 
A  long  succession  of  hearings,  first  on 
the  White  Resolution  and  then  on  the 
Sanders  Bill  and  then  on  the  Wheeler- 
White  Bill  and  then  the  Select  Com- 
mittee to  investigate  the  FCC,  inter- 
spersed with  annual  hearings  before  the 
House  and  Senate  Appropriations  Com- 
mittees and  of  course  the  perennial  Pe- 
trillo  hearings— these  sessions  have  cer- 
tainly made  the  Congress  expert  in  the 
problems  which  we  face  together.  It  is 
accordingly  not  too  much  to  hope  that, 
during  the  critical  period  of  planning 
ahead,  the  industry,  the  Commission 
and  the  Congress  can  each  in  its  own 
sphere  work  towards  a  sound  broadcast- 
ing structure  for  the  future. 

I  mentioned  how  much  harder  it 
to  undo  the  mistakes  of  the  past  than 
to  build  right  from  the  beginning, 
example  is  the  hearings  which  the  Com 
mission  has  announced  on  the  cleat 
channels  for  May  of  this  year.  The  nee 
for  this  hearing  can  be  clearly  sta 
According  to  the  best  data  current! 
available  to  the  Commission,  approxi 
mately  38.5  percent  of  the  area  of  the 
continental  United  States  lies  outside 
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ACHIEVEMENT 

1.  For  the  past  two  years  (and  in  three  out  of  the  past  six 
years) 'Oklahoma  Pubhshing  Company  owned  Mistletoe  Ex- 
press Service  has  been  awarded  the  National  Safety 
Council  award  for  fleets,  a  record  unapproached  by  any 
other  fleet  operator. 

2.  When  WKY  set  up  its  farm  service  department,  Claude 
H.  Wickard,  Secretary  of  Agriculture,  wrote,  "I  don't  see 
how  you  could  improve  it."  This  is  but'  one  of  the  hun- 
dreds of  similar  expressions  that  come  to  WKY  each  year 
for  its  outstanding  service  to  Southwestern  listeners. 

3.  No  plaque, '  no  award,  hov/ever  elaborate,  can  measure 
up  -  to  the  constant  flow  of  pencil-scrawled  letters  which 
pile  high  on  the  desks  of  ■  Farmer-Stockman  editors  fromi 
fariri  men  and  women  who  say:"  "The  Farmer-Stcckman  is 
the  best  friend  we  farmers  have." 

4.  Recognition  for  The  Oklahoman  and  Times  over  the  56 
years  of  their  history  has  come  many  times.  Typical  of 
these  honors  is  the  election  of  their  publisher  to  the 
directorate  of  the  AP  for  the  fifth  consecutive  year  and 
his  more  than  12  years  of  service  as  director  of  the  Southern 
Kj'wspaper  Publishers  Association, 


^  MISTLETOE  EXPRESS  * 


For  a  complete  coordination  of  selling  effort  in 
the  Oklahoma  City  market,  the  four  lane  approach 
of  The  Oklahoma  Publishing  Company  delivers  a 
punch  unparalleled  in  modern  merchandising  history. 
Each  a  powerful  factor  for  moving  goods  in  its  own 
right,  the  combined  weight  of  The  Oklahoman  and 
Times,  The  Farmer-Stockman,  radio  station  WKY 
and  Mistletoe  Express  gives  any  campaign  a  follow 
through  that  sells  and  sells  and  sells. 
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THE  DAILY  OKLAHOMAN  -k  OKLAHOMA  CITY  TIMES 
THE  FARMER-STOCKMAN  tAt  MISTLETOE  EXPRESS 
WKY,  OKLAHOMA  CITY  if  KVOR,  COLORADO  SPRINGS 
KLZ,  DENVER  (Under  Affiliated  Management) 
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the  daytime  service  area  of  any  stand- 
ard broadcast  station;  in  this  area  live 
more  than  10,000,000  people  who  are 
thus  without  daytime  radio  service.  At 
night  nearly  57  percent  of  the  area  of 
the  country  lies  outside  the  primary 
service  area  of  any  standard  broadcast 
station;  and  hence  the  21,000,000  people 
residing  in  these  regions  must  rely  on  a 
relatively  inferior  secondary  service. 
This  is  an  intolerable  situation  for  a 
country  with  our  great  resources  and 
technical  capacity.  The  condition  is 
particularly  aggravated  when  you  con- 
sider that  the  millions  who  have  no 
service  or  only  inferior  service  are  pre- 
cisely those  isolated  rural  families 
which  of  necessity  must  rely  the  most 
on  radio  for  their  contact  with  the  out- 
side world.  I  want  to  emphasize  that 
the  decision  to  reopen  the  clear-chan- 
nel issues,  with  special  attention  to  the 
Congressional  mandate  to  insure  a  na- 
tionwide radio  service  was  a  unanimous 
decision.  I  know  of  no  one  in  the  Com- 
mission who  does  not  recognize  the 
need  for  a  reappraisal  of  this  problem. 

If  we  were  starting  from  the  begin- 
ning in  standard  broadcasting,  as  we 
are  in  television,  for  example,  the  Com- 
mission's engineers  and  the  industry 
engineers  could  sit  down  and  draw  a 
master  plan  of  allocation  which  would 
theoretically  meet  the  service  require- 
ments of  the  entire  country,  both  rural 
and  urban.  But  of  course  we  all  recog- 
nize the  difference  between  starting 
de  novo  and  doing  the  best  we  can 
within  the  limits  set  by  the  existing 
situation.  Just  because  an  engineer's 
chart  might  show  that  wider  coverage 
could  be  obtained  by  moving  a  clear 
channel  station  located  on  the  coast  to 
an  inland  site,  does  not  mean  that  all 
things  considered  public  Interest  would 
require  such  a  shift.  But  I  hope  we  will 
have  the  opportunity  to  look  at  many 
possibilities  and  I  want  to  assure  you 
that  the  Commission  is  determined  to 
consider  all  relevant  factors — social,  eco- 
nomic, day  and  night  coverage,  rural 
and  urban  coverage,  considerations  of 
an  eauitable  distribution  of  facilities 
and  similar  considerations  even  before 
it  reaches  tentative  conclusions. 

No  Advance  Commitments 

What  I  am  asking  is  full  and  com- 
plete cooperation  of  all  interested  ele- 
ment"? in  buildins;  a  record  from  which 
sound  conclusions  can  be  drawn.  The 
allocation  hearings  just  closed  were  a 
magnificant  example  of  the  way  in 
whii^h  industry  and  government  can 
pull  together  in  reaching  an  agreement 
at  least  on  the  facts  upon  which  con- 
clusions may  be  based.  There  were,  of 
course,  some  exceptions  in  the  alloca- 
tions hearings— a  few  problems  too 
tough  to  achieve  agreement  even  on  the 
facts.  But.  in  reviewing  the  spectrum 
from  10  kilocycles  to  30,000.000  kilo- 
cycles, the  amount  of  agreement  reached 
is  amazing — thanks  principally  to  In- 
dustrv  cooperation  in  building  the 
record.  NBC  and  CBS  for  example  both 
nnnlai'd^d  the  television  allocation.  So 
the  dav  of  miracles  is  not  past.  I  am 
hnneful  that  similar  cooperative  efforts 
will  characterize  the  clear-channel  hear- 
in  ss  and  from  the  way  we  are  started  I 
think  they  will. 

I  want  to  say  to  you  further  and  with 
all  earnestness  that  the  Commission 
faces  the  clear  channel  problem  with  no 
advance  conclusions  or  commitments. 
So  far  as  I  know,  we  are  completely 
open-minded.  We  want  first  of  all  to 
determine  what  the  nation-wide  service 
picture  really  is.  The  latest  survey  on 
that  subject  is  already  seven  years  old 
and  was  challenged  as  inadequate  even 
when  it  was  made.  We  want  a  picture 
of  what  is  technically  possible  from  an 
engineering  point  of  view.  And  we  want 
all  the  other  facts  in  addition  to  engi- 
neering data  which  bear  upon  the  sub- 
ject. With  such  a  record,  it  should  be 
possible  for  the  Commission  to  reach 
conclusions  which  would  bring  service 
to  the  underserved  millions  without  do- 
ing violence  to  the  American  system  of 
broadcasting  or  the  legitimate  interests 
of  any  particular  broadcaster. 

FM  Eflfeet  Uncertain 

The  clear-channel  group  of  broad- 
casters, the  four  networks  and  all  other 
interested  parties  who  have  something 
to  contribute  can  be  of  genuine  help 
by  coming  in  with  really  constructive 
proposals  for  improving  the  present  sit- 
uation. Such  proposals  might  involve 
the  relocating  of  some  facilities,  changes 
in  power  upward  or  downward,  dupli- 
cate operation  on  clear  channels, 
changes  in  antenna  design  or  any  other 
proposals  directed  toward  the  objective 
of  obtaining  a  really  nationwide  serv- 
ice. It  is  my  belief  that  we'll  come  out 
with  a  much  sounder  solution  if  we 
have  constructive  proposals  from  the 
industry  to  consider,  rather  than  hav- 
ing a  record  filled  with  attempts  to  ex- 
plain why  so  many  of  the  channels 
which  were  cleared  with  such  great  dlf- 


GENTLEMEN 

—Be  Seated!— 


WHEN  FCC  CHAIRMAN  Paul  A. 
Porter  was  given  a  rising  ovation 
following  his  introduction  to  the 
NAB  audience  in  Washington  last 
Tuesday  night,  he  quickly  waved 
the  standees  down,  and  commented: 
"I  thought  that  rule  was  abolished." 
Just  about  his  first  official  act, 
after  taking  over  the  Chairmanship 
three  months  ago,  was  to  drop  the 
"stand  up"  rule  when  the  FCC  en- 
tered —  whether  at  Commission 
meetings  or  at  hearings. 

At  the  head-table  were  Com- 
missioners E.  K.  Jett  and  Paul 
A.  Walker;  Eliot  Lovett,  president 
Federal  Communications  Bar 
Assn.;  Senator  Reed  (R-Kans.) ; 
Senator  Tunnell  (D-Del.) ;  NAB 
President  J.  Harold  Ryan;  Camp- 
bell Arnoux,  WTAR  Norfolk, 
Fourth  District  director;  Chairman 
Porter;  Speaker  Sam  Rayburn; 
Rep.  Lea  (D-Cal.),  chairman  of 
the  House  Interstate  &  Foreign 
Commerce  Committee;  Commission- 
ers Norman  S.  Case  and  C.  J.  Durr. 
More  than  a  score  of  members  of 
the  Senate  and  House  Interstate 
Commerce  Committees  were  dinner 
guests. 


ficulty  in  the  late  1920's  are  now  ren- 
dering their  primary  service  to  the  resi- 
dents of  fully-served  urban  centers. 

I've  been  asked  why  there  was  no  FM 
issue  written  into  our  clear-channel 
order.  The  answer,  in  part  at  least,  is 
that  it's  still  too  early  to  determine  the 
effect  of  FM  on  AM  broadcasting.  In 
the  highly  unlikely  event  that  FM  sup- 
plants AM  altogether  in  the  next  few 
years,  of  course,  the  problem  solves  it- 
self I  don't  think  anyone  seriously  be- 
lieves that's  what  will  happen— certain- 
ly not  the  people  who  have  been  buying 
standard  broadcast  stations  lately.  In 
the  somewhat  more  likely  event  that 
after  a  period  of  years  enough  city 
broadcasters  have  established  them- 
selves so  firmly  in  FM  that  they  just 
don't  seek  renewal  of  their  standard] 
broadcast  licenses,  it  may  be  possible 
to  solve  the  clear-channel  problem  by 
creating  some  more  clear  channels  in 
the  holes  that  are  thus  left  open.  But 
even  that  solution  is  conjectural  and 
lies  in  the  indefinite  future.  Its  little 
comfort  to  the  underserved  millions  to- 
day to  tell  them  that  some  day  FM  may 
solve  all  the  problems  of  standard] 
broadcasting.  That's  why  we're  opening, 
the  clear-channel  problem  now,  ana| 
leaving  the  effect  of  FM  on  clear  chan- 
nels to  the  future.  I  need  not  remind 
this  group  that,  under  the  legislation 
which  Congress  enacted  in  1927  and  re- 
enacted  in  1934,  a  radio  channel  is  pub- 
lic domain,  and  not  private  property. 
Congress  could  hardly  have  stated  that 
fact  more  explicitly  when  it  provided— 
and  I  quote  the  Congressional  lan- 
guage—for "the  use  of  channels,  but 
not  the  ownership  thereof,  by  persons 
for  limited  periods  of  time,  under  licen- 
ses granted  by  Federal  authority,  and 
no  such  license  shall  be  construed  to 
create  any  right  beyond  the  terms,  con- 
ditions, and  periods  of  the  license. 
The  Commission,  in  setting  the  terms 
and  conditions,  must  under  the  law 
seek  to  establish  a  satisfactory  service 
for  the  entire  country,  and  that  is  our 
basic  aim  in  the  clear-channel  hearing. 

In  conclusion,  I  have  only  one  final 
point.  -The  opportunity  presented  by 
presence  of  members  of  Congress  is  too 
tempting  to  refrain  from  a  little  lobby- 
ing. I  want  to  lobby  quite  openly  and 
quite  frankly  for  a  bigger  and  better 
FCC  appropriation.  And  I  am  optimis- 
tic enough  to  hope  that  the  broadcast-' 
ing  industry,  which  is  alleged  to  have 
had  some  limited  experience  in  this  ac 
tivity,  might  offer  some  assistance.  Be^ 
cause  I  think  I  can  prove  to  you  that, 
it  is  to  our  mutual  advantage  that  the 
licensing  facilities  of  the  Commissioi^] 
be  expanded  and  improved. 

Would  Do  Better  Job 

Mr.  Speaker,  I  hasten  to  point  out  to 
the  gentlemen  of  Congress  that  I  have 
read  Section  201   of  Title  18  of  the 
•  United  States  Code  which  makes  It  a 
penal  offense  to  use  appropriations 
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In  KGW's  unique  "Now  Take  My  Case" 
program  the  public  gets  the  answers  to 
wartime  problems  direct  from  repre- 
sentatives of  government  agencies  in- 
volved. A  lady,  stumped  by  her  income 
tax,  gets  help  from  an  Internal  Revenue 
expert.  A  war  worker  calls  on  the  WHA 
man  for  help  in  finding  a  home  and  so 
on  .  .  .  another  fine  example  of  public 
service  ...  a  national  FIRST  for  KGW! 


^  in  Peace! 


Back  in  1925  KGW  broadcast  a  debate 
.  .  .  set  the  pattern  for  the  radio  forums 
of  today.  An  Oregon  team  argued  the 
affirmative  from  the  KGW  studios,  a 
Stanford  team  gave  the  negative  from 
an  Oakland,  California  station.  It  was 
the  first  broadcast  of  a  debate,  first 
program  on  the  coast  to  originate  from 
widely  separated  stations.  Thus  KGW 
blazed  the  trail  for  a  better  understand- 
ing of  the  problems  of  government  by 
the  American  people.   . 


^  1^(3  W^'s  lead- 

case  can  be  cUed  _o  ^  -^^  .^.^  gy^y|Qf^^  „p  ^„^f  J|[)|^ 


KQW 

P  6  R  T  L  A  N  0/    O  R  r  C  6  N 


,  ^JorlUNvesl.  loyalty- 1"  '^'^ 

I  \ected  by  *e  people. 


REPRESENTED  NATION 
BY    E»WARD     PETRY    8.  CO. 


I  L  Y 

I  N  C. 
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pay  for  personal  services  to  Influence 
members  of  Congress  to  favor  or  op- 
pose legislation  and  I  have  a  legal  opin- 
ion that  since  I  am  doing  this  on  NAB 
time  and  at  their  expense,  the  statute 
does  not  apply. 

My  purposes  in  seeking  a  larger  ap- 
propriation for  regular  activities — not 
just  a  slightly  larger  appropriation  but 
a  much  larger  appropriation — do  not 
arise  from  the  pride  of  a  bureaucrat 
who  wants  a  bigger  staff  or  more  lux- 
urious assistance,  but  stems  from  an 
honest  conviction  that  the  better  the 
Job  the  Commission  does,  the  better  not 
,only  the  public  but  the  Industries 
which  the  Commission  regulates  will  be 
served.  Let's  take  a  few  examples. 

The  Commission  urgently  needs  more 
personnel  to  process  broadcasting  appli- 
cations. On  the  very  day  the  War  Pro- 
duction Board  gives  the  green  light  for 
civilian  station  construction,  the  Com- 
mission will  be  besieged  for  prompt  ac- 
tion on  some  500  applications  for  new 
FM  stations  (more  than  350  of  these 
are  now  on  file),  almost  100  television 
applications  now  on  file  and  many, 
many  more  to  come  in  these  and  other 
services.  We  estimate  that  when  man- 
power and  materials  become  available 
our  licensing  work  will  be  increased  10- 
fold  over  the  rate  that  prevailed  before 
the  war. 

Even  if  procedures  are  drastically  re- 
vised and  every  effort  made  to  simplify 
and  stream-line,  the  mere  administra- 
tive burden  of  discharging  our  statutory 
functions  in  determining  the  legal, 
technical,  financial  and  other  quallfi- 


IRE  Seeks  Funds 

BROADCASTERS  are  being-  asked 
to  contribute  in  accordance  with 
the  power  of  their  stations  to  the 
$500,000  building  fund  of  the  In- 
stitute of  Radio  Engineers.  J.  R. 
Poppele,  chief  engineer,  WOR  New 
York,  chairman  of  the  broadcast 
division  of  the  initial  gifts  commit- 
tee of  the  fund,  has  written  all  sta- 
tions regarding  the  campaign,  ask- 
ing stations  with  power  of  less  than 
750  w  to  contribute  10  cents  a  watt, 
and  stations  of  more  than  750  w  to 
contribute  five  cents  a  watt. 


cations  of  applicants  will  be  enormous- 
ly increased. 

Many  of  you  broadcasters  here  have 
applications  pending.  Perhaps  you  have 
been  consulting  with  Members  of  Con- 
gress with  a  view  of  expediting  them. 
I  hope  you  have.  There  are  many  others 
in  the  industry  who  have  been  waiting 
for  a  termination  of  the  war  in  order 
to  improve  existing  facilities  or  build 
new  stations.  Considerable  sums  have 
been  invested  In  preliminary  engineer- 
ing and  legal  work,  money  has  been  ex- 
pended on  sites  and  other  preparatory 
and  development  expenses  have  been  in- 
curred. After  months  of  waiting  and 
planning  you   and  other  broadcasters 


win  want  and  expect  and  deserve 
prompt  service  from  the  Commission. 

Frankly,  you  are  not  going  to  get  it 
unless  the  Commission  has  the  oppor- 
tunity to  expand  its  facilities  and  per- 
sonnel to  give  this  service.  All  of  you 
are  familiar  with  the  amount  of  work 
necessary  to  bring  even  an  uncontested 
application  to  final  decision.  This  is 
not  the  place  to  debate  whether  all  the 
procedures  in  effect  are  essential  but  I 
think  there  will  be  agreement  at  least 
on  the  necessity  of  the  Commission 
making  an  adequate  review  of  the  pro- 
posals it  receives.  Then  think  about  the 
350  FM  and  100  television  applications, 
with  many  more  to  come  when  the 
green  light  flashes.  Then  I  will  ask  you 
to  make  a  mental  estimate  of  the  num- 
ber of  engineers  we  now  have  on  hand 
to  process  them.  The  Non-Standard 
Broadcast  Section  of  our  Engineering 
Department  is  responsible  for  process- 
ing these  applications.  But,  in  addition 
to  television  and  FM,  this  section  also 
has  responsibility  for  international 
broadcasting,  facsimile,  studio-trans- 
mitter link  and  other  miscellaneous 
categories.  And  the  section  which  has 
all  these  duties  is  composed  at  present 
of  precisely  three  engineers. 

We  are  reviewing  our  work-load,  pres- 
ent and  anticipated,  with  a  view  of 
asking  Congress  for  a  supplemental  ap- 
propriation in  order  that  those  who 
have  post-war  plans  about  communica- 
tions, including  broadcasting,  will  not 
be  held  up  by  the  Commission.  Our 
goal  in  broadcast  matters  is  to  give  the 
industry  and  the  public  a  30-day  speed 
of  service  on  all  applications  which  can 
be  granted  without  a  hearing  and  a 


REUNION  in  France  was  a  happy 
affair  for  (1  to  r):  William  F. 
Brooks,  NBC  director  of  news  and 
special  events;  Lt.  Col.  Howard  L. 
Nussbaum,  PRO  for  radio  12th 
Army  Group  and  former  NBC  pro-  j 
ducer;  John  W.  Morrissey,  NBC  j 
engineer  who  was  sent  abroad  for 
D-Day  and  is  now  attached  to 
NBC's  Paris  headquarters.  Mr. 
Brooks  met  "Cousin  Omar" — Lt. 
Gen.  Omar  N.  Bradley,  commander, 
U.  S.  12th  Army  Group — whom 
Bill's  mother  told  him  to  be  sure  to 
look  up  when  he  got  to  Europe. 


90-day  speed  of  service  where  a  hearing 
is  necessary.  If  we  achieve  this  goal, 
the  development  of  post-war  broadcast- 
ing will  be  expedited,  employment  op- 
portunities created  for  returning  vet- 
erans and  others  and  when  final  vic- 
tory over  our  enemies  is  achieved  we 
should  be  ready  to  move  forward  with- 
out undue  delay. 

It  is  a  source  of  embarrassment  to 
those  of  us  at  the  Commission  to  have 
to  explain  to  members  of  Congress  and 
applicants  why  the  matters  in  which 
they  are  interested  have  been  pending 
for  months  without  action.  Frankly,  we 
all  have  gotten  a  little  weary  of  having 
to  apologize.  We  are  now  going  to  esti- 
mate our  work  as  accurately  as  we  can 
and  submit  a  plan  to  the  Budget  Bu- 
reau and  Congress  which  will  be  de- 
signed to  achieve  the  goals  we  have  set 
for  outselves.  And  I  have  every  confi- 
dence that  Congress  will  view  our  re- 
quirements sympathetically. 

Quality  of  Service 

Speed  of  service  is  only  one  aspect 
of  the  problem  in  which  broadcasters 
should  be  interested.  There  is  also  the 
question  of  quality  of  service.  FM,  for 
example,  is  being  widely  advertised  to 
the  public  as  an  interference-free  serv- 
ice. It  is  also  being  urged  as  the  final 
solution  to  all  the  ills  of  broadcasting, 
all  the  way  from  the  need  for  more 
free  speech  to  the  question  of  what  to 
do  about  clear  channels.  I  hope  it  ful- 
fills these  expectations  and  I  believe  it 
has  a  real  chance  to  do  it.  But  the 
achieving  of  these  or  any  other  ends 
will  depend  in  good  measure  upon 
soundness  of  the  Commission's  FM 
rules,  its  Standards  of  Good  Engineer- 
ing Practice  and  the  proper  application 
of  these  technical  rules  and  standards 
in  particular  cases.  The  standard  broad- 
cast band  today  is  an  eloquent  example 
of  how  badly  such  problems  were  han- 
dled 20  years  ago.  An  effort  must  be 
made  to  get  the  technical  rules  and 
standards  as  near  right  as  possible  the 
first  time  rather  than  to  try  to  xon-, 
scramble  the  omelet  at  some  future' 
date. 

Accordingly,  as  soon  as  the  alloca- 
tions are  out  of  the  way,  the  Commis- 
sion's technical  staff  will  get  into  the 
job  of  developing  the  soundest  possible 
technical  rules  and  standards  to  matcli. 
Of  course,  we  want  to  do  the  best  pos- 
sible job.  That  means  more  engineers-, 
and  the  best  engineers  to  be  had.  B 
means  also  a  strengthening  of  the  legal 
and  accounting  departments. 

When  we  submit  revised  estimates  for, 
these  important  purposes  we  may  tryi 
to  get  a  little  more  money  for  research. 
I  am  not  talking  about  the  kind  of  re- 
search that  is  performed  in  the  great 
laboratories  of  this  Industry.  But  rather; 
a  suflicient  staff  of  competent  experts 
to  coordinate  the  results  of  private  re- 
search wherever  it  is  important  for  the 
industry  as  a  whole  and  applicable  to| 
the  functions  of  the  regulatory  agency. 
Those  of  you  who  sat  through  the  allo- 
cations hearings  know  how  frequently 
an  important  issue  turned  upon  the 
answer  to  a  particular  question — and; 
nobody  knew  the  answer.  As  Major 
Armstrong  put  it  at  one  point,  the 
Commission  was  in  a  position  of  hav- 
ing to  predict  or  guess  what  was  going; 
to  happen  at  the  height  of  the  next  11- 
year  sunspot  cycle.  There  were  many 
other  examples  where  intelligent  re- 
search would  have  been  vastly  superior 
to  argument  in  answering  difficult  ques- 
tions. 

In  the  Technical  Information  Dlvi- 


The  27%  BIGGER  VOICE 


Yes,  in  San  Antonio,  WOAI's  nighttime 
voice  is  heard  by  27.1%  more  listeners 
than  the  average  for  NBC  stations  in  1077 
cities,  as  esfablished  by  NBC's  1944 
Nationwide  Survey  of  Listening  Hab'ts! 

Contrasted  wi;h  WOAI's  immense  popu- 
larity among  hometown  listeners,  ail  other 
San  Antonio  network  stations  fell  far  below 


their  own  network  nighttime  averages  for 
{he  same  1077  cities. 

This  outstanding  listener  preference 
helps  explain  why  —  year  in  and  year 
out — WOAI  sells  more  merchandise  to 
more  people  in  Central  and  South  Texas 
than  any  other  station — at  a  lower  cost 
per  sale! 


OAI 

Represented  Nationally  by 
EDWARD  RETRY  &  CO. 


50,000  WATTS 
CLEAR  CHANNEL 
NBC  AFFILIATE 
MEMBER  TON 


THE  POWERFUL  ADVERTISING    INFLUENCE   OF   THE  SOUTHWEST 
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"Neither  snow,  nor  rain,  nor  heat,  nor  gloom 
of  night  shall  stay  these  couriers  from  the 
swift  completion  of  their  appointed  rounds." 


f ^SWlfT,  HERODOTUS? 


You  remember  Roddy,  surely.  New  York  remembered  him 
for  his  tribute  to  the  runners  Marathon,  Thermopylae, 
and  Salamis,  circa  430  B.  C,  by  graving  it  upon  the  arch- 
itrave of  the  mid-city  post  office. 

"Sw^ift  completion  of  their  appointed  rounds,"  eh  ?  That 
may  have  been  fast  in  the  fifth  century  B.  C,  but  radio 
now  makes  the  rounds  of  the  earth  in  one-seventh  of  a 
second.  In  less  time,  in  fact,  than  it  took  a  courier  to  lace 
the  latchets  on  his  sandals.  Instantaneous! 

Radio  is  the  fastest  means  of  putting  messages  before 
vast  numbers  of  the  population.  Messages  from  the  world's 


battle-fronts.  Messages  about  the  need  for  buying  war 
bonds  and  more  bonds.  Messages  from  advertisers  about 
the  goods  and  sei-vices  they  have  to  offer.  Radio  advertis- 
ing is  so  flexible  that  its  messages  can  be  made  to  conform, 
where  need  be,  even  with  the  changing  weather! 

"Vast  numbers  of  the  population"  is  no  exaggeration. 
In  the  primary  areas  of  the  stations  of  Westinghouse  alone, 
there  are  18,000,000  folks  with  fat  purses,  and  the  normal, 
human  impulse  to  open  them  . .  with  jjroper  urging.  Con- 
sult our  National  Representatives,  listed  below,  for  availa- 
bilities or  other  information  you  may  wish. 


WESTIN6H0DSE  RADIO  STATIONS  Inc 

WBZ    •    WBZA   •    WOWO    •    KEX    •    KYW    •  KDKA 

REPRESENTED   NATIONALLY   BY   NBC   SPOT  SALES-EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 
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^here 
to  make 
Sales 

at  a  Profit 

On  the  basis  of  sales-per-dollar,  WSIX 
is  prepared  to  do  a  job  that  will  open 
your  eyes  even  in  today's  new  apprecia- 
tion of  radio  advertising. 


Advertisers  and  agencies  who  check  re- 
turns have  consistently  found  WSIX 
a  highly  profitable  medium  for  cover- 
ing the  Nashville  market. 

Because  WSIX  has  the  listeners  .  .  . 
and  the  listeners  have  the  money  to 
spend  for  the  things  they  want. 

The  Katz  Agency,  Inc.,  National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 


5,000  ^^^^^^"^"^^^ 
WATTS  ^^^^^^  V 


NASHVILLE,  TEHM, 


sion  of  the  Commission,  where  research 
of  this  general  character  is  centered, 
we  find  again  only  three  engineers. 

There  are  other  important  fields  of 
non-technical  research  that  could  be 
explored  with  profit.  Questions  of  social 
and  economic  policy  are  too  often  based 
upon  the  predilections  of  the  individual 
rather  than  upon  facts.  (My  earlier 
remarks  this  evening  may  be  cited  by 
some  as  an  evidence  of  that  conclusion.) 
But  back  in  1938,  Senator  Wheeler  in- 
troduced a  bill  to  establish  a  Director 
of  Research  within  the  Commission  and 
so  I  take  no  credit  for  the  idea.  How- 
ever, I  am  of  the  firm  opinion  that 
every  dollar  spent  upon  the  proper  kind 
of  research  in  communications  will  be 
returned  many  times  in  terms  of  better 
service  to  the  public,  a  more  Informed 
attitude  by  the  regulatory  authority 
and  perhaps  result  in  a  more  stable 
foundation  for  the  industries  involved. 

Finally,  an  increased  appropriation  is 
only  one  phase  of  getting  ready  to  do 
our  job  properly  and  promptly;  finding 
the  right  men  to  fill  the  jobs  is  an- 
other. Today,  of  course,  all  the  money 
in  the  world  wouldn't  get  us  the  engi- 
neering talent  we  need.  Radio  engineers 
are  largely  in  the  armed  forces  or  en- 
gaged In  vital  war  communications 
work.  But  as  these  men  are  released  the 
Commission  will  want  and  need  the 
services  of  some  of  them.  I  am  hopeful, 
indeed,  that  the  Commission  at  the 
proper  time  can  sit  down  with  the 
Army  Signal  Corps  and  the  Office  of 
Naval  Communications  and  work  out  an 
arrangement  whereby  our  employment 
needs  will  be  geared  into  their  demobil- 
ization policies.  In  that  way  a  qualified 
veteran  could  walk  Into  the  Commis- 
sion the  day  he  was  discharged  from 
the  armed  forces  and  find  a  desk  ready 
and  his  work  laid  out. 

Time  does  not  permit  discussion  or 
exploration  of  many  other  problems 
which  lie  ahead.  I  can  only  say  that 
we  have  our  work  cut  out  for  us  In 
addition  to  winding  up  the  frequency 
allocations  above  25,000  kilocycles  and 
S'J'-ii.l''^^  ^  proposed  report  below 

25,000  kilocycles,  and  devising  rules  and 
standards  of  good  engineering  practice 
for  the  new  services  Involved,  we  also 
have  the  clear  channel  hearing  in  pros- 
pect Moreover  there  is  the  complex 
question  of  international  communica- 
tions and  the  proposals  for  a  consolida- 
tion or  merger  of  these  carriers.  If  that 
completed  the  agenda  for  the  immedi- 
ate future,  it  would  be  enough.  But 
there  s  the  question  of  what  to  do  about 
international  broadcasting  when  OWI 
"'iS^I  ^"  ^'^^  fl^l^  and  we  must 
consider  that.  Added  to  that  is  the  ques- 
H^^L^t"^  communications  legis- 
lation should  be  recommended  to  Con- 
gress. And,  of  course  meantime,  we 
must  help  prepare  for  the  Inter- Ameri- 
^n'^Tnn^'".  Conference  at  Rio  de  Janeiro 
m^n^n^fi^^'''^  perhaps  a  world  telecom- 
munications conference  thereafter.  And 
fZ^^~^}^^^^  "S^t  ahead  of  us  are 
h'^^f^'^'^'r^"^  perhaps  thousands 
—of  broadcast  applications  staring  us 
th.*f attention  Ihen 


the  freeze  is  thawed 

It  indeed  looks  like 
ahead! 


busy  spring 


Cine-Television  Labs 

CINE-TELEVISION  Studios  Inc 
has  completed  its  television  pro- 
r?.n  ,'r°'^i''*i°^  laboratories  in  the 
Grand  Central  Terminal  Bldg.,  New 
5fork,  and  has  moved  its  offices  to 
permanent  space  adjoining  the 
studio,  Fred  H.  Fidler,  president 
announced  last  week.  Company  has 
been  retained  by  several  advertis- 
ers for  video  experimentation.  Its 
distribution  division,  Motion  Pic- 
ture Networks,  is  expanding;  its 
screen  advertising  activities  to  in- 
clude minute  movies  in  12,000 
theatres  and  non-theatrical  distri- 
bution of  longer  sponsored  films, 
Yasha  Frank,  co-founder,  has  been 
elected  vice-president  in  charge  of 
production.  Robert  A.  Jenkins, 
former  executive  vice-president,' 
Council  for  Democracy,  is  vice-pres- 
ident and  general  manager.  V. 
Henry  Rothschild  2d  is  secretary. 
Fred  Waller,  president,  Vitarama 
Corp.,  will  act  as  consultant  on 
technical  and  production  matters. 
Doris  Leroy  continues  as  consult- 
ant in  the  educational  film  field. 


REAL  TEAMWORK  is  exemplified  j 
here,  as  four  networks  are  rep-  I 
resented  on  an  Army  broadcast, 
using  Navy  facilities.  Interviewee 
on  the  CBS-Admtrai  World  News 
Today  was  Sgt.  James  R.  Krantz 
who  was  blown  out  of  a  Superfort- 
ress over  Japan  and  lived  to  tell 
about  it  over  the  air.  Aiding  in  the 
broadcast  are  (1  to  r)  :  Lt.  Comdr. 
Robert  (Don)  Thompson,  officer  in 
charge,  radio  section,  Navy  PRO, 
formerly  special  events  director  of 
KPO-NBC  San  Francisco;  Walter 
(Tim)  Leimert,  CBS  commentator 
attached  to  Pacific  Fleet;  Lt.  Bruce 
Dennis,  program  officer,  who  was 
special  events  director  of  WGN- 
MBS  Chicago;  Capt.  Ward  D.  In- 
grim,  AAF  public  relations  officer, 
formerly  of  Don  Lee  and  Blue ;  Sgt. 
Krantz.  Engineer  (not  shown)  was 
Clark  (Red)  Sanders,  Blue  Net- 
work. Program  was  broadcast  from 
Navy's  Pearl  Harbor  studios. 


Copyright  Music  Costs 
In  Canada  $159,381 

CANADIAN  RADIO  STATIONS 
will  pay  $159,381  in  1945  for  use 
of  copyrighted  music,  according  to 
a  ruling  at  Ottawa,  March  12,  by 
the  Canadian  Copyright  Appeal 
Board.  This  is  an  increase  of  nearly 
$4,000  over  last  year.  Fees  are 
based  on  8  cents  per  licensed  set  to 
Canadian  Performing  Rights  So- 
ciety (Canadian  ASCAP)  and  1 
cent  per  licensed  set  to  BMI  (Can- 
ada) . 

CPRS  this  year  will  receive 
$141,672  as  against  $138,810  in 
1944,  and  BMI  (Canada)  will  re- 
ceive $17,709  as  against  $17,288 
last  year.  CPRS  had  filed  a  sche- 
dule asking  for  $247,926,  based  on 
14  cents  per  set,  but  the  wartime 
rate  was  upheld  by  the  Copyright 
Appeal  Board  following  presenta- 
tions of  Canadian  Assooiation  of 
Broadcasters  and  Canadian  Broad- 
casting Corp.,  before  the  board  in 
January  [Broadcasting,  Jan.  29]. 


Blue  Outgrows  Space 

FOUR  BLUE  network  departments 
have  been  moved  from  the  RCA 
Bldg.  in  New  York  to  the  Aeolian 
Bldg.  33  W.  42d  St.,  original  home 
23  years  ago  of  WJZ,  the  Blue's 
New  York  outlet.  Move  is  attribut- 
ed to  expanding  personnel  and  ac- 
tivities at  the  Blue.  Departments 
and  their  chiefs,  now  installed  with 
their  staffs  at  the  new  address  are 
cooperative  program  department, 
Stanley  Florsheim;  spot  sales, 
Ralph  Dennis;  television,  Paul 
Mowrey;  and  comptroller's  office, 
A.  D.  Nicol.  Telephone  is  Wis- 
consin 7-1737. 


MORiE  agencies  and  advertisers  joined 
the  'Cooperative  Analysis  of  Broad- 
easting  in  January  than  in  any  pre- 
vious month  in  CAB  history,  A.  W- 
Lehman,  president,  has  announced. 
Present  membership  totals  144,  he 
said,  of  whom  74  joined  within  the 
last  10  months. 
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THREE  MONTHS... 

An  interim  report  on  some  of  the  first  things 
being  done  by  the  network  that  hastens  slowly 


For  the  past  three  months,  Mutual's  use  of 
white  space  in  the  trade  press  has  been  de- 
voted mostly  to  a  plain  exposition  of  new 
operating  policies.  We  bragged  not;  neither 
did  we  promise  miracles.  We  ventured  to 
interpret  nary  a  single  rating  trend.  Except 
for  noting  a  couple  of  rather  spectacular 
newsbeats  from  the  warfronts,  our  ads 
spoke  simply  of  the  easy,  deliberate  pace 
to  which  we've  geared  our  progress. 

Comes  now,  we  believe,  a  proper  time  to 
report  the  state  of  the  network  and  how  it 
has  changed  during  these  three  months. 
Some  top  advertisers  and  agencies  have 
moved  their  business  to  Mutual.  A  few 
have  departed.  And  some  exceptional  new 
program  material  has  been  signed. 

1,042  NEW  STATION-HOURS* 

Look  at  the  ledger  first.  Nine  commercial 
programs  were  added,  December  through 
February,  putting  1,042  more  station- 
hours  to  work  every  week.  Five  sponsored 
shows,  occupying  223  station-hours  a  week, 
were  dropped  during  that  period.  And 
within  the  past  few  days  we've  signed  133 
more  station-hours  a  week  in  new  business 
scheduled  to  start  on  Mutual  soon. 

Among  Mutual's  new  (or  returning) 
sponsors  since  December  1  are  Carter 
Products,  Chesapeake  85  Ohio,  Coca-Cola, 
Kellogg,  Textron,  Seven-Up.  Former  shows 


have  been  lately  replaced  here  by  General 
Cigar,  Semler,  Van  Camp.  The  agencies  in 
charge  of  this  expanded  activity  include 
Ted  Bates;  Calkins  8e  Holden;  D'Arcy; 
Erwin,  Wasey;  Kenyon  85  Eckhardt;  J. 
Walter  Thompson. 

AGATHA,  ARCH  &  COMPANY 

Program  talent  coups  comparable  to  the 
newsbeats  mentioned  above  have  been 
scored  by  Mutual's  newly  strengthened 
Program  Department.  Agatha  Christie's 
best-selling  mystery  fiction  came  to  life, 
exclusively  on  these  airlanes  February  22, 
in  the  person  of  Hercule  Poirot.  Mutual 
also  acquired  the  script  and  direction  skills 
of  that  master  craftsman.  Arch  Oboler, 
whose  original  dramas  for  radio  will  tingle 
spines  and  tickle  funnybones  when  his  new 
series  begins  April  5.  Add,  also,  to  the  popu- 
lar music  sky  Mutual's  two  new  singing 
stars,  Curt  Massey  and  Anita  Ellis. 

>f      >f  >f 

Don't  let  our  recent  reticence  fool  you;  this 
network  is  on  its  way . . .  UP.  And,  as  we 
promised  three  months  ago,  we'll  keep  you 
posted  from  time  to  time  on  our  progress. 

This...is  MUTUAL 


*  By  station-hours,  we  mean  60  minutes  of  commercial  time  per  station. 


1945 


Inc. 


Dear  Hutch:  ^o^.^^^ls'^^'^^^'^b^S'^^^''"''' 
U  program  of ^t^^^      «ere  comp  sWUJ. 


\ 
\ 


inclosed  are  a 


SONGS  OF  PRAISE 

...  15  min.  .  .  .  156  programs. 
Devotional  music  by  the  famous 
Hamilton  Quartet,  George  Broad- 
bent  at  the  organ. 


HERE'S  WHAT  WGN  SAYS  ABOUT 
THIS  NEW  WORLD  FEATURE . . . 


''we  had  "been 


this  type  for 


looking  for  a  program  of 
alDOut  two  years. 


1 1 


THIS  letter  is  typical  of  the  reports  we're 
getting  on  the  new  WORLD  FEATURES. 
No  wonder  they're  enthusiastic!  These 
radio  shows  are  right  out  of  the  top  drawer — 
star  talent,  top  notch  writers,  directors,  pro- 
ducers. Above  all,  WORLD  FEATURES  bear 
the  stamp  of  great  showmanship — the  skill 
and  imagination  that  know  how  to  create 
shows  that  listening  audiences  want  to  hear! 

The  cost?  These  Features  are  priced  to  fit 
even  the  limited  budget — each  one  is  truly  "a 
show  for  your  money!" 

WORLD  FEATURES  are  available  in  two 
types:  Open  end  and  "Audi-Flex" — World's 
flexible  new  form  that  combines  expertly- 
written  scripts  with  music  recorded  on  bands 


on  each  disc. 

Eleven  WORLD  FEATURES  are  ready  now. 
The  shows  include,  in  addition  to  "Songs  of 
Praise"  :Casa  Cugat,  Jam  Session,  Mandrake 
the  Magician,  Rhythm  Range,  Ireene  Wicker 
—The  Singing  Lady,  Strange  as  It  Seems, 
Sagebrush  Serenade...  alll  5  minute  programs. 
Also  these  5  minute  programs:  Footprints 
on  the  Sands  of  Time,  Fireside  Tales  and 
Once  Upon  a  Time  (Maureen  O'Sullivan). 

Local  stations  will  be  glad  to  quote  prices 
and  audition  these  shows  for  advertisers  and 
agencies.  If  your  local  station  doesn't  have 
WORLD  FEATURES,  write  direct  to:  World 
Broadcasting  System,  Inc.,  711  Fifth  Avenue, 
New  York  22,  N.  Y. 


Transcription  Headquarters 


WORLD  BROADCASTING  SYSTEM,  INC, 


A  Subsidiary  of  Decca  Records,  Inc. 
New  York  •  Chicago  Hollywood 


Washington 


Sale  of  Sam  Pickard  Interest 
In  WOKO  Proposed  by  Ernst 

Station  Counsel  Offers  Plan  as  'Punishment' 
For  Alleged  Concealment   of  Ownership 


PROPOSAL  that  Sam  Pickard, 
former  FCC  Commissioner  and 
onetime  CBS  vice-president  in 
charge  of  station  relations,  be  per- 
mitted to  withdraw  from  owner- 
ship of  WOKO  Albany,  and  that 
he  be  required  to  sell  his  24%  in- 
terest for  20%  over  depreciation 
as  "punishment",  was  submitted  to 
the  Commission  last  week  by  Mor- 
ris L.  Ernst,  New  York  attorney 
representing  WOKO  Inc.  He  also 
is  counsel  for  the  American  Civil 


Liberties  Union.  Mr.  Ernst  ap- 
peared at  oral  arguments  before 
the  FCC  en  banc  on  the  proposed 
decision  of  the  FCC  to  delete 
WOKO  because  of  the  "hidden 
ownership"  aspect  [Broadcasting, 
Nov.  13,  March  12]. 

Suggests  Net  Study 

At  the  same  time  the  Press  Co., 
publishers  of  the  Albany  Knicker- 
bocker News,  and  25%  owner  of 
WOKO  Inc.,  proposed  to  sell  its 


interests  to  other  WOKO  owners 
and  in  turn  purchase  their  inter- 
ests in  WABY  Albany  as  a  means 
of  solving  the  duopoly  problem  in- 
volving the  two  stations. 

Mr.  Ernst  admitted  failure  to 
disclose  Mr.  Pickard's  interest  in 
the  station.  He  alleged  that  Wil- 
liam S.  Paley,  CBS  president,  cau- 
tioned Mr.  Pickard  in  1929  not  to 
reveal  that  he  owned  an  interest  in 
a  station.  "Networks  of  that  day  in 
general  were  not  desirous  of  hav- 
ing known  the  interrelationship  of 
network  officials  with  affiliates,"  he 
said. 

He  suggested  the  Commission 
might  look  into  networks  today  to 
ascertain  whether  any  interests  are 
held  by  employes,  directors  or  offi- 
cials in  any  station. 

Mr.   Ernst  deplored  newspaper 


Duane  Jones  for  Clark 

CLARK  BROS.  Chewing  Gum  Co.. 
Pittsburgh,  makers  of  Teaberry 
and  Tendermint  Gum,  has  appoint- 
ed Duane  Jones  Co.,  New  York  as 
agency.  Major  portion  of  produc- 
tion is  going  to  the  armed  forces 
but  there  is  a  limited  civilian  sup- 
ply available.  Promotion  plans  call 
for  radio,  newspapers  and  maga- 
zines. Network  promotion  is  being 
considered.  Firm  sponsored  John 
J.  Anthony's  Goodwill  Hour  on  Mu- 
tual through  its  former  agency 
Walker  &  Downing,  Pittsburgh. 


ownership  of  radio  as  "monopolist- 
ic" and  declared:  "I  believe  sooner 
or  later  we  must  divorce  ownership 
of  press  and  radio  in  this  country." 
He  hastened  to  point  out,  however, 
that  in  its  years  of  affiliation  with 
WOKO  the  Knickerbocker  News 
exercised  no  control  over  programs; 
nor  has  it  attempted  to  dictate  to 
the  station. 

With  the  "full  knowledge"  of  Mr. 
Pickard,  Mr.  Ernst  said,  "In  this 
instance  Pickard  was  the  originator 
of  the  causes  which  caused  failure 
to  disclose"  his  ownership  in  the 
station.  Commissioner  Case  inter- 
posed, however,  that  Harold  E. 
Smith,  station  general  manager 
and  25%%  owner,  "were  respons- 
ible" also. 

Chairman  Porter  commented  that 
under  Mr.  Ernst's  proposal  that 
Mr.  Pickard  sell  his  interests  to 
Mr.  Smith  for  20%  above  deprecia- 
tion, "Mr.  Smith  would  be  reward- 
ed by  getting  Pickard's  interests 
under  market  price."  The  attorney 
had  estimated  his  figure  would  be 
about  half  market  price. 

Available  to  All 

Mr.  Ernst  pleaded  that  WOKO 
had  made  its  facilities  available  to 
all  comers,  including  the  CIO,  AFL, 
the  Communist  Party  and  he  re- 
marked: "'I  know  they  had  the 
same  disdain  for  Communists  that 
I  have."  He  contended  that  no  com- 
plaint had  been  made  about  the 
station's  operations  and  that  it 
should  be  continued  with  Mr.  Pick- 
ard and  the  Knickerbocker  News 
out  of  the  picture. 

"It  seems  to  me  the  sanction  of 
decapitation  is  too  cruel,"  he  de- 
clared. 

On  behalf  of  the  Press  Co.  Louis 
G.  Caldwell  and  Reed  T.  Rollo, 
Washington  attorneys,  filed  a  let- 
ter in  which  their  client  agreed, 
contingent  upon  license  renewal  of 
WOKO,  to  sell  its  25%  interest  in 
WOKO  to  Messrs.  Smith  and  Cur- 
tis for  $75,000.  In  turn  Smith  and 
Curtis  would  sell  their  interests  in 
WABY  for  $52,500.  The  Press  Co. 
owns  157c  of  WABY. 


Savarin  Coffee  on  WJZ 

S.  A.  SCHONBRUNN  &  Co.,  New 
York,  for  Savarin  Coffee  has  signed 
a  52-week  contract  effective  April 
2  for  thrice-weekly  sponsorship  on 
WJZ  New  York  of  Etheil  and  Al- 
bert, Blue  cooperative  program. 
Firm  continues  transcribed  spots 
on  four  New  York  stations.  Agency 
is  Roy  S.  Durstine  Inc.,  New  York. 


another  $22,000,0^^ 


KFDM-'.  credit 


Beaumont 


has  money  to  spend 
NOW!-LATER! 


DuPont  Chemical  Company's  22  million  dollar 
nylon  salt  plant  to  be  constructed  near  Orange, 
Texas,  adds  another  important  segment  to  KFDM's 
rich  585  billion  dollar  elective  buying  income 
market.  And  to  what  station  do  these  above-the- 
average  income  folks  listen?  Why,  KFDM,  of 
course ! 


Committee  for  Economic  Development. 


AyLOR-HoWE-bNOWDEN 
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Pictured  here  is  the  Westbound  Receiving  Yard  at  the  Chesapeake  and  Ohio  Railway's  Russell  Yard  in  Kentucky. 
This  is  one  of  the  largest  singly  owned  and  operated  railroad  yards  in  ths  nation. 

These  Railway  Yards  Are  Only  4  Miles 
FROM   ASHLAND,  KENTUCKY 


An  installation  of  this  kind  necessitates  the 
maintenance  of  a  large  personnel,  thereby 
creating  vast  industrial  payrolls.  Many  Chesapeake 
and  Ohio  employees  reside  in  Ashland,  making 
this  railv/ay  an  outstanding  contributor  to  the  city's 
industrial  growth.  The  Chesapeake  and  Ohio  Rail- 
way, American  Rolling  Mills,  and  scores  of  other 


important  industries  make  Ashland  and  the  Tri- 
State  Area  a  top-ranking  industrial  market. 

Ashland,  Kentucky;  HunHngton,  West  Virginia  and 
Ironfon,  Ohio  are  three  busy  cities  that  constitute 
ths  heart  of  the  Tri-State  region.  All  are  within 
WCMI's  primary  coverage. 


*  Let  WCMI  be  your  medium  in  reaching  the  sales 
Responsive  Audience   in  this  rich  market. 


CTI  imr\C  ASHLAND,  KENTUCKY, 
dIUUIUd:  HUNTINGTON,  W.  VA. 


A  MUTUAL  AFFILIATE 


—  REPRESENTED  NATIONALLY  BY  THE  JOHN  E. 


WCMI 


A  NUNN  STATION 


L.  D.  ISeivman,  Mgr. 

PEARSON  CO.  — 


BROADCASTING    •     Broadcast  Advertising 


March  19,  1945     •  Page 


MARKET 


Local  Advertisers  Know. 

The  $200,000,000  steel  plant  ot  Geneva,  Utah,  40  miles  from 
Salt  Lake  City,  drawing  oil  its  iron  ore,  coal  and  limestone  from 
Utah,  has  created  thousands  of  new  jobs  and  drawn  ottention  of 
Industry  to  this  state.  With  annual  capacity  of  1,283,000  tons  if  is 
the  largest  integrated  steel  mill  in  the  west,  ond  another  reason  why 
business  is  good  in  Utah! 


When  it  comes  to  selling,  local  and  national  advertisers  know 
by  experience  that  KDYL  brings  re- 
sults. For  instance,  one  notional 
n  renewing  his  contract,  said, 
"We  want  you  to  know  how  pleased 
we  ore  with  the  fine  results  your 
station  has  given  us.  Our  sales  in 
your    territory    have    almost  tripled." 


PACIFIC  NETWORK 
LISTEMNG  IS  VP 

"PACIFIC"  Network  Hooper  ratings 
for  January-February  released  by  C. 
E.  Hooper  Inc.,  show  that  in  general 
listening  increased  for  both  daytime 
and  nighttime  hours  over  the  previous 
report,  and  last  year's  record. 

Average  Evening  Audience  Rating 
of  10.3  is  up  0.6  from  the  last  report, 
up  0.1  from  last  year,  while  the  night- 
time rating  is  4.2,  up  0.1  from  the 
last  report,  down  0.1  from  a  year  ago, 
the  only  decrease  in  the  January-Feb- 
ruary report. 

Average  evening  sets-in-use,  at  35.9 
showed  an  increase  of  1.3  over  the 
previous  report,  and  over  last  year. 
The  comparable  daytime  figure  is  15.7, 
up  0.9  from  last  report,  up  0.8  from  a 
year  ago.  An  increase  of  0.1  from  the 
last  report,  and  of  0.5  from  a  year  ago 
is  reported  for  average  evening  avail- 
able audience,  bringing  the  figure  to 
78.3.  The  increase  is  greater  for  the 
available  daytime  audience  of  68.3,  up 
0.9  from  the  last  report,  up  1.0  from 
a  year  ago. 

Bob  Hope,  Fibber  McGee  and  Molly 
and  Charlie  McCarthy  lead  in  that 
order  in  the  list  of  "First  Fifteen," 
followed  by  Screen  Guild  Players, 
Hildegarde,  Fannie  Briee,  Abbott  and 
Costello,  Can  You  Top  This?  Great 
Gildersleeve,  People  Are  Funny,  Ra- 
dio Theater,  Kay  Kyser,  Take  it  or 
I^eave  It,  Walter  Winchell,  and  Bing 
Crosby. 


Cleric  Cancelled 

WILLIAM  H.  MARKWARD,  man- 
aging director  of  WCAM,  Camden, 
N.  J.  municipal  station,  has  an- 
nounced that  the  Sunday  afternoon 
Gospel  program  of  the  Rev.  Charles 
Gilmore  has  been  cancelled.  In  a 
letter  to  Aaron  Heine,  president  of 
Mack  Radio  Sales,  Camden,  Mr. 
Markward  said  the  action  had  been 
taken  because  of  Gilmore's  violation 
of  the  Code  of  Wartime  Practices 
for  American  Broadcasters.  Mr. 
Heine  has  a  contract  for  25  hours 
weekly  time  on  the  station.  Rev. 
Gilmore,  president  of  the  Glenloch 
Park  Camp  Meeting  Assn,  Glen- 
loch, N.  J.,  is  one  of  his  clients.  Mr. 
Markward  recalled  that  on  March 
5  it  was  necessary  to  cut  Rev.  Gil- 
more from  the  air  after  six  min- 
utes of  broadcasting  because  he  re- 
fused to  follow  script,  inciting  a 
near-riot. 


Interchemical  Test 

INTERCHEMICAL  Corp.,  New 
York,  has  appointed  Fuller  &  Smith 
&  Ross,  New  York,  as  agency  for 
all  divisions  except  Trade  Sales, 
manufacturers  of  Set-Fast  and  Mil- 
Du-Rid.  Test  spot  campaign  is  now 
being  conducted  for  latter  product 
through  Sherman  K.  Ellis  &  Co., 
New  York.  Interchemical  comprises 
various  divisions  manufacturing 
paints,  dyes,  and  oil  cloths.  Future 
advertising  plans  are  being  formu- 
lated, and  may  include  consumer 
campaigns  for  Standard  Coated 
Products,  and  Murphy  Finishes 
Corp. 


Adm.  Hooper  Gets 
Cressen  Citation 

Naval  Radio  Pioneer  Given 
Honor  for  Discoveries 

ELLIOTT  CRESSON  Gold  Medals 
in  1945  go  to  Stanford  Caldwell 
Hooper,  Rear  Admiral  USN  (re- 
tired) and  Lewis  F.  Moody,  of 
Princeton  U.,  Dr.  Henry  Butler 
Allen,  secretary  and  director  of 
The  Franklin  Institute,  Philadel- 
phia, has  announced. 

Adm.  Hooper  receives  the  award 
"in  consideration  of  his  pioneering 
leadership  and 
practical  utiliza- 
tion of  discovery 
in  the  field  of  ra- 
dio for  the  Navy." 

The  medals, 
which  are  award- 
ed for  "discovery 
or    original  re- 
search, adding  to 
the  sum  of  human 
Adm.  Hooper     knowledge,  irre- 
spective of  com- 
mercial value,"  will  be  presented 
April  18  at  the  Franklin  Institute. 

Born  in  Colton,  Cal.,  in  1884, 
Adm.  Hooper  was  graduated  from 
Annapolis  in  1905  and  spent  five 
years  on  sea  duty,  then  became  an 
instructor  at  Annapolis  so  that  he 
could  keep  in  touch  with  "wireless" 
by  working  at  the  Labor  Bureau 
of  Standards  on  week-ends. 

With  Former  FRO 

He  was  appointed  fleet  radio 
officer  in  1912  and  in  1915  was 
made  head  of  the  Radio  Division 
of  the  Bureau  of  Ships.  He  com- 
manded a  destroyer  in  1918  but 
returned  to  the  radio  division  post 
where  he  served  several  tours  of 
duty  until  1928. 

In  1925  he  was  fleet  radio 
officer  again  and  on  the  cruise  to 
Australia  carried  out  the  Navy's 
pioneer  tests  with  high  frequency 
waves.  In  1927-28  he  was  chief 
engineer  of  the  Federal  Radio 
Commission,  now  FCC.  In  1928  he 
became  Director  of  Naval  Commu- 
nications and  in  1934  chairman, 
Naval  Research  Committee  and 
director,  Technical  Division,  Naval 
Operations.  Since  1940  until  his 
recent  retirement  he  has  been  di- 
rector of  the  Radio  Liaison  Divi- 
sion. 


National  Representafive:  John  Blair  &  Co. 
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Falstaff  Discs 

FALSTAFF  BREWING  Corp.,  St. 
Louis,  in  mid-April  begins  sponsor- 
ship of  a  quarter-hour  transcribed 
series,  Louise  Massey  &  the  West- 
rrners,  produced  and  packaged  by 
Neblett  Radio  Productions,  Chica- 
go, thrice-weekly  for  52  weeks, 
placed  through  Dancer-Fitzgerald- 
Sample,  Chicago,  on  the  follow- 
ing stations:  KTSA  KTRH  KELO 
WDSU  KWKH  KSO  WREC 
KOMA  KTUL  KARK  KSD  KOIL. 


Coast  Transfer 

CANCELLED  off  Don  Lee  Califor- 
nia stations  before  actual  starting 
date  because  it  did  not  conform  to 
that  regional  network's  program 
policy,  Chemicals  Inc.,  Oakland, 
Cal.  (Vano),  on  March  14  shifted 
its  weekly  quarter-hour  radio  com- 
mentary with  Evelyn  Bigsby  to  16 
Blue  California  stations,  Wednes- 
day 9-9:15  p.m.  (PWT).  Contract 
is  for  52  weeks.  Objection  was  rais- 
ed to  mention  of  other  networks' 
talent  on  program.  Under  present 
set-up  with  Blue,  Miss  Bigsby  will 
be  given  free  rein  to  discuss  op- 
position shows  and  interview  their 
stars.  Agency  is  Garfield  &  Guild 
Adv.,  San  Francisco. 
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Vast  Postwar  Receiver  Market  Shown 

65%   of  Radio  Families  000,000  radios  within  the  first  five  radios  including  automobile  sets." 

or  six  years  after  total  victory,  the  Mr.  Mansfield  said  that  for  a  pe- 

Wlll  Buy  New  Sets,  survey   concludes — preferably   ra-  riod  of  over  four  months  interview- 

Svlvania  Finds  dio-phonograph  models.  Mr.  Mans-  ers  travelled  to  homes  of  all  eco- 

^  field  explains  this  figure  by  stating,  nomic  groups  in  large  cities,  small 

A  VAST  RADIO  receiver  market  "Thirty-six  million   families  now  cities,  country  towns  and  farms 

in  which  65  9f  of  the  present  radio  populate  the  United  States.  Eighty  from  Maine  to  California, 

families  in  America  will  buy  new  three  percent  have  home  radios. 

sets,  will  open  up  after  the  war,  it  The  number  of  families  will  in-  ^Se  Classifications 

is  revealed  in  a  study  conducted  crease  at  the  rate  of  about  1,000,-  Of  the  total  number  of  sets  now 

by  an  independent  research  firm,  000  a  year  for  the  first  five  or  six  in  the  United  States  (48,298,000), 

Stewart,  BrowTi  &  Assoc.,  for  the  years  following  the  war.  Returning  the  study   showed  that  receivers 

Sylvania  Electric  Products  Inc.  veterans  will  marry  and  set  up  fell  into  these  age-classifications  as 

Announcing  results  at  a  special  new  homes  while  others,  already  of  October,  1944: 

conference  in  New  York  Thursday,  married  but  living  with  their  fam-        Two  years   old  8.7% 

Frank  Mansfield,  Sylvania's  Direc-  ilies,  will  set  up  housekeeping  for        Three  Years  old  12.3% 

tor  of  Sales  Research  said  that  the  themselves.  All  of  them  will  want        Four  Years  old  18.0% 

study  was  part  of  the  Sylvania  radios.  Add  this  to  the  steady  in-        5  to  7  Years  old  31.8% 

Continuing  Surveys;  that  neither  crease  in  home  radio  ownership  ap-        8  to  11  Years  old  16.8% 

the  researchers  nor  the  people  in-  parent  before  the  war  and  the  aver-        11  or  More  Years  old  12.4% 

terviewed  knew  who  was  financing  age  turnover  rate  of  seven  years.  Of  those  interviewed  in  the  sur- 

the  study.  Simple  arithmetic  gives  the  seem-  vey,  Mr.  Mansfield  said,  77.5%  said 

American  families  will  buy  100,-  ingly  stai'tling  total  of  100,000,000  "tone"   and   "reception"   on  their 


product,  =         ,50.000  peopl  , 

'ffoRfOVK-  -ft,;  v,s*en-..9       !  ;  ^va.UW.  on  re, 
»•  ns  comb'"*'''.,    „.  Hooper  repo  ..t  ? 

..o«  o„a,U  on  "  ,  ^..WT:  .^-;;•;„.,v•,^■ 
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sets  were  "good"  and  "clear". 
Nevertheless,  it  was  discovered  that 
91.3%  stated  that  they  would  want 
FM  on  their  sets  after  the  war. 
Only  7.3%  said  they  did  not  want 
FM. 

To  obtain  FM,  70.1%  of  those 
wanting  the  service  indicated  their 
willingness  to  pay  $5.00  extra  per 
set  to  get  it;  48.3%  said  they  would 
pay  $10.00  extra;  27.5%  will  pay 
$15  and  16.5%  are  willing  to  pay 
$30  extra. 

Asked  their  opinions  on  televi- 
sion, 49.5%  said  they  want  it  and 
will  pay  extra  for  it;  29.3%  said 
they  do  not  want  television;  21.2% 
were  undecided.  Asked  what  extra 
amount  they  would  pay  for  video, 
respondents  said:  49.5%  will  pay 
$75  extra;  20.4%— $125;  7.2%— 
$200;  3.2%— $300. 

These  figures  were  broken  down 
by  Stewart,  Brown  and  Assoc.  to 
the  following  results: 

At  $300  over  usual  set  cost, 
1,000,000  sets  can  be  sold;  at  $200 
over  usual  set  cost,  2,200,000  sets 
can  be  sold;  at  $125  over  usual  set 
cost,  6,100,000  can  be  sold;  at  $75 
over  usual  set  cost,  15,000,000  can 
be  sold.  This  with  the  proviso  that 
telecasting  stations  are  within 
range  and  program  quality  is  ac- 
ceptable. 

83%  Have  Radios 

Further  figures  released  coin- 
cidentally : 

There  are  36,000,000  families  in 
the  United  States.  Of  these,  31,000,- 
000,  or  83.3%,  have  home  radios. 

Of  these  families,  58.5%  or  18,- 
135,000  have  one  set  accounting  for 
18,135,000  sets;  31.7%  or  9,827,000 
have  two  sets  (total:  19,654,000); 
6.9%  or  2,139,000  have  three  sets 
(total:  6,417,000) ;  2.1%  or  651,000 
have  four  sets  (total:  2,604,000); 
.8%  or  248,000  have  five  or  more 
sets  (total:  1,488,000). 

These  figures,  it  was  pointed  out, 
do  not  include  8,000,000  auto  radio 
receivers  or  those  in  restaurants 
and  public  and  commercial  loca- 
tions of  that  nature. 

Here,  according  to  the  survey, 
are  the  types  of  set  models  now  in 
use: 

Table  models:  42.2%;  Consoles: 
34.9%;  Midgets:  10.6%;  Combina- 
tion-Consoles: 5.4%;  Combination- 
Table  Models:  1.7%.  Unclassified 
were  5.2%.  (These  figures  do  not 
include  auto  radios.) 

Deciding  factors  in  the  purchase 
of  sets  most  recently  acquired,  sur- 
veyors discovered,  were  these: 

Better  tone:  25%  ;  Better  recep- 
tion: 24%;  Better  Looking:  21.5%; 
Short  Wave  Band:  17%;  Push  But- 
ton Tuning:  15%;  Record  Player 
Attachment:  12%;  Smaller  (Por- 
table) Model:  10%;  Larger  Model: 
7.5%;  More  Tubes:  59^;  Miscella- 
neous: 33%.  Total  adds  to  more 
than  100%,  because  most  of  inter- 
viewees gave  more  than  one  an- 
swer. • 

What  Set-Owners  Think 
Here  is  what  set  owners  think 
about  "features"  of  home  radio,  ac- 
cording to  the  study:  52%  have 
shortwave;  48%  do  not  .have.  Of 
those  who  have  shortwsive,  9.9% 
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JTOWER  isn't 
everything;  it's  what  it  pro- 
duces that  counts.  Here,  in 
the  Inland  Empire,  huge 
dams  like  this  175  footer 
produce  cheap  power  to  keep 
effective  Buying  Income  at 
double  the  national  average 
of  $1,031;  and  Farm  Income 
73%  above  the  U.  S. 
Average. 


r  OWER  isn't 
everything.  5,000  watts  of 
power,  together  with  an  ideal 
wave  length  (590kc),  Com- 
pletely blankets  the  Spokane 
Trade  Area.  That's  why 
KHQ  is  the  only  single 
medium  that  gives  complete 
coverage  of  this  rich  area 
at  the  cost  of  just  one 
medium. 


THE    ONLY    SINGLE    MEDIUM    COMPLETELY    COVERING    THE    INLAND  EM 


Owned  and  Operated  by 

%    LOUIS  WASMER,  Incorporated 

Radio  Central  Building  Spokane,  Wash. 

 ^ — ^ — \  :  

^      National  Representatives;  EDWARD  PETRY  &  CO.,  INC. 


ise  it  frequently;  16.9%  use  it  oc- 
^:asionally;  73.2%  seldom  or  never 
ise  it.  Only  about  5%  of  U.  S.  fam- 
lies  listen  to  shortwave  regularly, 
t  is  deduced. 

Of  push  button  tuning,  it  was 
earned:  31%  have  it;  69%  don't 
lave  it.  Of  those  having  it,  78% 
•eported  it  worked  satisfactorily; 
i2%  said  it  did  not. 

Surveyors  reported  that  those 
nterviewed  noted  these  as  their 
)bjections  to  present  receivers: 
Static,  too  noisy  —  21.5%;  model 
sn't  right  (ugly,  too  big,  too  small) 
— 20.8%;  tone  or  reception  not 
-ilear — 15.5% ;  some  part  of  it  does 
•lot  work  well  (record  changer, 
short  wave,  etc.) — 12.6%;  range 
("Can't  get  distant  stations")  — 
11.6%;  volume  ("Not  powerful 
enough  —  not  constant")  — 8.8%  ; 
features  missing  —  8.2%.  Other 
complaints  accounted  for  24.1%. 

It  was  pointed  out  that  even 
when  listeners  were  urged  by  ques- 


tioners to  think  of  complaints,  only 
47%  could  think  of  ANYTHING 
wrong  with  their  present  sets. 

Here,  the  survey  shows,  is  what 
radio  set  owners  like  about  their 
receivers:  tone  and  reception  good 
— 77.5%';  model  and  style  good — 
51%.;  like  features— 27.1% ;  tunes 
easily — 8.5%;  good  distant  recep- 
tion— 8%;  well  made — 6.4%;  good 
volume  —  5.8%;  no  static  —  4.5%; 
like  particular  brand  or  manufac- 
turer— 3%-;  other  reasons — 19.6%. 

Of  all  those  interviewed,  it  was 
stated,  75%  have  no  criticism  of 
their  latest  set;  20%  said  latest  set 
performed  fairly  well;  5%  ex- 
pressed real  dissatisfaction. 

The  postwar  market,  model-wise, 
for  new  sets  will  break  down  in 
this  fashion  according  to  the  sur- 
vey: 36.5%  will  want  Radio-Pho- 
nograph  Consoles;  27%  will  want 
consoles;  20.7%,  table  models;  8.7% 
Radio-Phonograph  table  models; 
4.1%,  midgets;  3.4%  miscellaneous. 


Peak  Family  Listening 
Found  to  Be  6-6 : 15  p.m. 

PEAK  period  of  family  listening 
is  6-6:15  p.m.  (EWT)  IMonday 
through  Friday,  when  there  are  28 
listeners  in  every  ten  listening 
homes,  according  to  a  report  of 
audience  composition  released  last 
week  by  the  Cooperative  Analysis 
of  Broadcasting.  Highest  over-all 
level  of  family  listening  occurs  on 
weekends  (Saturday  and  Sunday, 
with  the  peak  at  9-9:30  p.m. 
(EWT),  when  there  are  27  listen- 
ers in  every  ten  homes.  Report,  a 
43-page  book  issued  four  times  a 
year,  is  based  on  CAB  surveys  of 
listening  in  81  cities  and  shows  the 
composition  of  the  family  audience 
for  quarter-hour  periods  through- 
out the  dav  and  evening,  with  the 
adult  audience  divided  by  age 
groups. 


RADIOMARINE  Corp.  of  Amenea 
has  been  awarded  a  fourth  star  for  its 
Array-Navy  E  flag  for  continued  ex- 
cellence in  production. 


24  HOURS  A  DAY 

KCKN  Is  the  only  Kansas 
City  station  broadcasting 
day  and  night— o//  night. 

'THIS  IS  MUTUAL' 

At  6  P.  M.  KCKN  be- 
comes a  BASIC  station  of 
the  Mutual  Broadcasting 
System. 


NEW  YORK  17:  420  Lexington  avenue  mohawk  a-3zbo 
SAN  FRANCISCO  4:     1207  Russ  building     Douglas  s220 


HERE'S  nothing  fickle  about  KCKN.  A  one-market 
station  from  the  beginning,  KCKN  consistently  di- 
rects its  attention  to  city  listener  tastes.  KCKN  is  the  only 
Kansas  City  station  which  programs  exclusively  and 
specifically  for  Greater  Kansas  City.  Result  is  that  Kansas 
Citians  look  to  KCKN  for  the  kind  of  radio  entertain- 
ment they  like— day  and  night,  all  night.  Thus,  through 
KCKN,  you  may  sell  a  substantial  share  of  Greater 
Kansas  City's  nine  hundred  million  dollar  buying  power 
without  the  rate  penalty  of  outstate  coverage. 

Contact  Your  Nearest  CAPPER  Office. 

MUSIC  BY  DAY       •        MUTUAL  AT  NIGHT 


BEN  LUDY,  GENERAL  (MANAGER,  KCKN,  KANSAS  CITY.' .  ,  WIBW,  TOPEKA 

ELLIS  ATTEBERRY,  manager,  kckn,  kansas  city 


CAPPER  PUBLICATIONS,  Inc. 

CHICAGO  1:  180  NORTH  MICHIGAN  AVENUE  CENTRAL  S377 
KANSAS  CITY  6:      300  WALTOWER  BUILDING      VICTOR  3864 


CORRIDOR  CONFAB  on  Seventh 
War  Loan  radio  plans  following 
preliminary  meeting  at  Treasury  of 
War  Finance  officials  and  media, 
representatives  includes  (1  to  r) : 
Thomas  H.  Lane,  WFD  director  of 
radio,  press  and  advertising;  Lewis 
H.  Avery,  NAB  director  of  broad- 
cast advertising,  and  Eugene  Carr, 
on  loan  from  the  G.  A.  (Dick) 
Richards  stations  to  Treasury  as 
chief  of  the  WFD  Radio  Section. 


WANAMAKER  STORE 
BUYS  TIME  ON  WIBG 

JOHN  WANAMAKER  store  is  go- 
ing on  the  air  10:05-10:30  Monday 
through  Saturday  over  WIBG 
Philadelphia  featuring  the  John 
Wanamaker  Great  Organ,  repu- 
tedly the  largest  in  the  world. 

The  istore,  early  operators  of 
WOO  Philadelphia  which  was  one 
of  the  country's  pioneer  noncom- 
mercial stations,  has  not  used  radio 
as  an  advertising  medium  in  spite 
of  constant  solicitations  from  every 
station  in  the  area. 

A  sizable  spot  -  announcement 
schedule  supplements  the  25-minute 
program  which  will  be  broadcast 
from  the  grand  court  of  the  store. 

Built  under  the  supervision  of 
the  late  Rodman  Wanamaker,  son 
of  the  founder,  the  great  console 
has  been  played  by  world  famous 
organists  on  many  occasions.  It  is 
noted  for  clarity  and  fullness  of 
tone  and  accuracy  of  sound  repro- 
ductions. 


Cross  Sponsor  Referral 
Is   Forbidden   by  CBS 

SPONSORS  of  CBS  programs  are 
being  notified  that  as  of  May  1 
they  will  not  be  permitted  to  refer 
to  programs  on  other  networks 
during  their  CBS  broadcasts.  Noti- 
fication is  being  done  informally 
and  by  phone  or  personal  call,  not 
by  written  announcements  as  in 
the  case  of  NBC,  which  some  weeks 
ago  [.Broadcasting,  Feb.  26]  an- 
nounced the  abolition  of  cross-net- 
work references  as  part  of  a  revi- 
sion of  commercial  program  noli- 
cies.  CBS  admits  that  once  NBC 
had  taken  this  step  it  had  no  choice 
but  to  follow  suit. 

Blue  network  has  no  cross  ref- 
erences on  at  present,  but  it  has 
no  blanket  rule  against  them,  it 
was  said,  and  any  request  from  an 
advertiser  will  be  considered  as  an 
individual  case  on  its  own  merits. 
Mutual  is  contemplating  no  change 
in  its  policy,  which  permits  cross-' 
references. 


Griffin  on  68 

GRIFFIN  Mfg.  Co.,  Brooklyn,  is 
promoting  its  shoe  polishes  on  a 
68-station  schedule,  using  recorded 
music,  news  programs,  spots,  and 
participations.  Agency  is  Berming- 
ham,  Castleman  &  Pierce  Inc.,  New 
York. 
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The  village  church  spire,  towering  over  the 
green;  small  boys  poking  small  toes  into  green 
lawns  fronting  spacious  homes;  hydro-electric 
powered  factories  humming  tunes  of  merchandise- 
in-the-making ;  farmers,  drawing  almost  leisurely 
furrows ;  philosophers  in  the  village  square.  That's 


New  England 
with  a 

Southern  Accent 


Spartanburg  in  the  Piedmont  area  of  South  Caro- 
lina .  .  .  New  England  with  a  Southern  accent. 

Rich  in  history,  industry,  agriculture,  the 
Piedmont  is  "one  of  the  best-balanced  sections  in 
the  entire  country!' 

WSPA  swings  the  balance  your  way. 


WSPA 


SPARTANBURG,  SOUTH  CAROLINA 

Home  of  Camp  Croft 
5000  watts  Day,  1000  watts  Night,  950  kilocycles  •  Represented  by  Hollingbery 


Teheran  Wedding 

AEF  RADIO  personnel  played 
prominent  parts  recently  in  the 
wedding  of  Technical  Sergeant 
Frank  P.  McDonald,  of  Lowell, 
and  Boston,  Mass.,  and  Miss 
Astrik  Abadjian,  of  Teheran. 
The  wedding  took  place  in  a 
French  Mission  Church  at  Te- 
heran. Sgt.  McDonald  is  chief 
announcer  at  AES  Teheran, 
where  programs  are  broadcast 
daily  to  U.  S.  troops.  Before  the 
war  he  was  employed  by  WORL 
Boston  andWLLH  Lowell.  Tech. 
Fifth  Grade  Edwin  (Larry) 
Brown,  Forest  Hills,  N.  Y.  and 
also  connected  with  the  station, 
was  best  man.  Miss  Abadjian  is 
a  native  of  Aleppo,  Lebanon 
(Syria).  She  was  enducated  at 
Teheran  French  Mission  School. 


Scripps  Plans  FM, 
^^ideo  Operations 

I  istimaled  Investment  in  New 
Meltls  is  $850,000 

W.   SCRIPPS  Co.  newspaper- 
,atlio  interests,  through  its  subsid- 
■ary,   Scripps-Howard  Radio  Inc., 
hnd  affiliated  operations,  proposes 
^■-0  invest  more  than   $850,000  in 
••^'M  and  television  stations  with  fil- 
ng-  at  the  FCC  last  week  of  new 
ipplications  requesting  construc- 
ion  permits  for  commercial  FM 
ind  TV   (television)   facilities  in 
,  Cleveland. 

Applications  already  are  pend- 
ng  at  the  FCC  for  FM  stations  in 
Cincinnati,  Indianapolis  and  Mem- 
)his   and   for  video   facilities  in 
/  V  ashington. 

The  Cleveland  FM  station  would 
perate  on  46.3  mc  with  coverage 


proximately  $100,000.  Television 
facilities  sought  are  assignment  on 
Channel  2  (60-66  mc)  with  1720 
effective  signal  radiation.  Cost  is 
$175,000. 

Licensee  of  WCPO  Cincinnati 
and  WNOX  Knoxville  and  operator 
of  WMC  Memphis,  Scripps-Howard 
estimates  to  date  an  FM  invest- 
ment of  more  than  $500,000  and 
TV  expenditures  of  $350,000.  These 
new  services  also  may  be  sought 
in  Pittsburgh  and  other  locations, 
but  plans  are  incomplete. 

Channel  1  (50-56  mc)  assign- 
ment and  ESR  of  1650  is  asked  for 
the  Washington  video  outlet,  also 
to  cost  an  approximate  $175,000. 

Other  FM  assignments  asked 
are:  Cincinnati— 47.9  mc,  13,700 
sq.  mi.  coverage,  $200,000  estimated 
cost;  Indianapolis — 46.9  mc,  8,400 
sq.  mi.  coverage,  $100,000  estimated 
cost;  Memphis— 48.1  mc,  19,640 
sq.  mi.,  $117,500  estimated  cost. 


Changes  at  WSAR 

WSAR  Fall  River,  Mass.,  has  a 
new  staff  under  the  newly  formed 
Fall  River  Broadcasting  Co.,  suc- 
cessors to  Doughty  and  Welch  Elec- 
tric Co.  Melvin  Lahr,  formerly 
manager  of  WKOK  Sunbury,  Pa., 
heads  ithe  sales  and  commercial  de- 
partment; Clif  Holman,  formerly 
with  WEEI  Boston,  is  program 
manager  while  John  T.  Crowley 
continues  to  head  publicity  and 
John  F.  Lyons  production.  Conti- 
nuity is  headed  by  Linwood  Miller 
and  Josephine  Panariello,  formerly 
with  WEEI  Boston,  is  in  charge  of 
traffic.  New  announcers  are  Lee 
Vincent  from  WWJ  Detroit,  Jack 
Kleber  from  CBS  Boston.  Betty 
Blair,  newcomer,  will  have  charge 
of  women's  features.  Philomena 
Mauretti  continues  as  bookkeeper, 
Edith  Gauthier  is  clerk  while  Eddie 
Burke,  veteran  WSAR  figure,  and 
Frank  Keavy,  announcer,  remain 
with  the  new  organization.  Angus 
Bailey  continues  as  news  editor. 


Doubts  Heard,  Answered 
Of  Video's  Use  by  Stores 

DOUBTS  THAT  department  stores 
will  rush  into  television  as  the 
solution  to  postwar  advertising 
problems  are  expressed  by  B.  Lewis 
Posen,  publicity  and  sales  director, 
Hochschild,  Kohn  &  Co.,  Baltimore, 
in  an  article  in  the  March  issue  of 
Promotion  Exchange,  issued  by  the 
National  Retail  Dry  Goods  Assn, 

"I  have  just  seen  a  motion  pic- 
ture on  television,"  Mr.  Posen 
writes,  "and  that's  what  raises  the 
doubts  in  my  mind." 

Citing  the  "complicated  control- 
boards,"  the  "several  cameras,"  the 
"Hollywoodian  dollies,"  the  "make- 
up men  and  engineers  and  several 
sets  of  'two  other  guys'  busily  and 
dizzily  running  in  and  out,"  and 
the  writers,  directors  and  scenarists 
and  sets  and  rehearsals,  Mr.  Posen 
states:  "From  my  limited  knowl- 
edge of  retail  stores,  I  simply  can't 
see  the  average  store  paying  for 
all  that  talent  and  equipment  for 
a  broadcast  of  any  kind,  even 
video!" 

A  partial  answer  is  supplied  by 
Dan  D.  Halpin,  assistant  to  the 
vice-president,  RCA  Victor  Divi- 
sion, RCA,  who  in  the  same  issue 
cites  steps  Bloomingdales,  Macy's 
and  other  stores  have  taken  to 
prepare  for  reaching  video  set 
owners  with  their  sales  story.  He 
states  that  ten  years  after  the  pro- 
duction of  television  receivers  is 
resumed  the  video  public  should 
include  about  10,000,000  people,  or 
82%  of  the  nation's  buying  power. 


Jones  With  Buchanan 

MARTIN  JONES  has  been  named 
radio  director  of  Buchanan  &  Co., 
New  York,  succeeding  Jack  Wyatt, 
now  on  leave  of  absence  with  the 
Merchant  Marine.  Mr.  Jones  served 
until  recently  with  the  American 
Red  Cross  as  chief  of  the  enter- 
tainment activities  in  southern 
Europe,  and  before  joining  the  Red 
Cross  \yas  with  NBC  first  as  pro- 
ducer-director of  video  programs, 
later  transferring  to  network  pub- 
lic service  shows.  He  is  a  well- 
known  producer,  and  owns  the  Van- 
derbilt  Theater,  now  leased  by  the 
Blue  Network,  as  a  studio. 


JACK  DOOR  STUFF 

Dec. 

18594 

/VATCHAKNOW  JOE 

Col. 

25625 

^  UNCEFORD  SPECIAL 

Voc 

5326 

JRICTLY  INSTRUMENTAL 

Dec. 

18463 

VVELL,  ALL  RIGHT  THEN 

Voc 

4887 

■AST  STREET 

Dec. 

18534 

JATTLE  AXE 

Dec 

3807 

For  the  complete  list  of  BMI-licen- 
sed  titles  recorded  by  Lunceford  see 
your  BMI  DISC  DATA  or  write  for 
your  copy  of  this  special  service. 


Twenty-one  years  of  music  are  be- 
hind Lunceford's  professional  ca- 
reer. He  studied  music  in  Denver 
under  the  late  Wilherforce  T. 
Whiteman,  bandleader  Paul's 
father,  and  then  went  on  to  Fiske 
University  and  City  College  of 
New  York,  where  he  continued  in 
musical  pursuits. 

As  a  bandleader  he's  been  success- 
ful from  the  very  start .  .  .  organ- 
ized his  first  band  in  Memphis, 
1927  .  .  .  has  recorded  under  many 
labels  and  enjoys  huge  popularity 
in  Europe. 


TO  ATTAIN  more  rapid  transmission 
of  world  news  to  the  midwest,  WGN 
Chicago  has  added  Reuters  service  to 
its  news  facilities.  Service  supplements 
AP,  UP,  PA,  and  the  Chicago  Trib- 
une Press  Service. 


BMI 

NEW  YORK      CHICAGO  HOLLYWOOD 
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A  City  with  a  Main  Street  65  Miles  Long! 


LO\yE33^^        The  Magic  Empire  of  the  Rio  Grande 
is  One  Big  City  dominated  by  KRGV  .  .  . 

/"  V   ^     

The  "VALLEY,"  Mr.  Time  Buyer,  is  that  rich,  highly  productive  area  down  near  the 
border  where  much  of  the  nation's  finest  citrus  fruits  and  fresh  vegetables  are  produced.  The 

"VALLEY"  is  65  miles  long;  each  community  blending  into  the  other.  The  income  per  capita  is  over 
$650.00,  totaling  165  million  dollars  effective  buying  mcome  in  KRGV's  primary  area.  This  is 
a  PERMANENT  MARKET  — one  of  the  top  ringers  in  America!  ^^nK 
How  can  you  attract  those  magic  dollars  to  your  client?  Why,  through  KRGV  —  the  only       -^O^^^  .  *  a  11  KET?J,^^^B^^^ 

network  station  heard  at  all  times  throughout  the  "VALLEY 

AffiHated  with 

N.  B.  C. 

and  the 
LONE  STAR  CHAIN 
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Sometimes  it  would  be  much  easier  to  help  a  young  man  along  and  give  him 
an  opportunity  to  try  his  hand,  but  there  is  no  place  here  for  beginners.  There 
is  no  chance  for  a  young  man  to  "make  good."  He  must  be  already  good. 

We  have  always  considered  this  representative  business  "post  graduate."  It  is 
an  advanced  responsibility  for  the  skilled  and  experienced  only. 

When  a  man  comes  here  for  a  job  it  has  been  our  consistent  practice  to  require 
a  minimum  of  ten  years'  previous  successful  experience  in  advertising  and 
selling,  and  in  most  cases  all  of  this  experience  has  been  in  the  market  where 
he  is  to  be  employed.  This  policy  may  seem  pretty  stiff  but  it  has  resulled  not 
only  in  more  business  but  in  better  business  for  the  stations  we  represent.  Their 
welfare  and  the  orders  we  get  for  them  are  far  too  important  to  be  left  in  youthful 
hands —  however  ambitious.  .  ■  ^ 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 


Blueprint,  by  Porter        Q^^^  ?Qe5f2ect5  To'^ 


Bewitching  Hour 

WHEN  THE  midnight  curfew  tolled  three 
weeks  ago,  there  were  horrendous  tales  about 
how  it  would  affect  radio — even  reports  that 
stations  would  black  out  at  the  bewitching 
hour  by  order  of  Uncle  Sam. 

Just  the  opposite  has  occurred.  While  some 
revamping  of  schedules  has  been  entailed,  audi- 
ences obviously  have  skyrocketed.  Sloughing  off 
of  motion  picture  and  night  club  attendance  has 
tended  to  increase  after-midnight  listening. 
Late  time  therefore  becomes  more  salable. 

Radio  certainly  doesn't  gloat  over  this.  It's 
one  of  the  breaks  of  an  unpredictable  wartime 
economy.  It  also  has  its  compensating  factors. 
It  means  that  stations  must  gear  up  their 
lobster  shifts;  that  program  standards  should 
be  reappraised  and  probably  altered. 


7th  Man:  A  Natural 

PRESIDENT  Roosevelt's  nomination  of 
Charles  R.  Denny  Jr.  to  fill  the  remaining 
vacancy  on  the  FCC  sets  up  the  ablest  and  best- 
balanced  membership  since  the  Commission 
was  created  more  than  a  decade  ago. 

For  some  time  it  has  been  evident  that  Chair- 
man Paul  A.  Porter  wanted  the  young  general 
counsel  because  of  a  genuine  wish  to  use  his 
demonstrated  talents.  It  was  Mr.  Porter  who 
sold  the  President  on  the  nomination  on  a  merit 
basis.  Wise  beyond  his  33  years,  he  has  tre- 
mendous capacity  for  work,  amply  displayed 
during  his  three  years  with  the  Commission — 
first  as  assistant  general  counsel  and  since 
October  1942  as  general  counsel. 

Charlie  Denny  piloted  the  Commission 
through  the  House  Select  Committee  investiga- 
tion. The  fact  that  the  inquiry  fizzled  is  largely 
ascribable  to  his  diligence  and  courage.  His 
performances  during  the  allocations  proceeding 
added  new  laurels. 

Under  the  former  FCC  chairmanship,  he  was 
a  vigorous  advocate  of  the  reforms  decreed 
from  the  front  office.  As  legal  spokesman,  he 
had  advocated  restraints  which  have  not  hewed 
to  the  legislative  line.  His  support  of  a  uniform 
system  of  accounting  for  broadcasting,  which 
would  be  the  opening  wedge  for  rate  regula- 
tion, is  a  shining  example.  That  is  repugnant 
to  the  law  and  to  broadcasters  because  it  fol- 
lows the  common  carrier  concept.  Was  Mr. 
Denny  pleading  only  the  views  of  the  then 
FCC  majority — or  his  own?  As  a  Commissioner 
he  will  sit  as  a  judge,  not  an  advocate.  In  that 
capacity,  the  question  soon  should  be  answered. 

It  is  logical  to  expect  elevation  of  Rosel  H. 
Hyde,  assistant  general  counsel  in  charge  of 
broadcasting,  to  the  general  counselship.  Him- 
self strongly  supported  and  well-qualified  for 
the  FCC  vacancy,  Mr.  Hyde,  by  training,  expe- 
rience and  background  is  ideally  equipped  for 
the  Denny  successorship.  It  likewise  would  be 
a  source  of  encouragement  to  the  FCC  staff.  In 
a  field  as  specialized  and  sensitive  as  radio,  the 
men  and  women  who  have  served  their  stew- 
ardship in  the  ranks  are  deserving  of  merit 
promotions.  Charlie  Denny  is  of  these. 


AFTER  THREE  months'  exposure  to  radio 
as  chairman  of  the  FCC — a  new  side  to  him — 
Paul  A.  Porter  last  week  unburdened  himself. 
It  was  a  diagnosis  and  a  prognosis.  It  covered 
the  turbulent  past,  the  sensitive  present  and 
the  unpredictable  future.  To  the  160  delegates 
and  Congressional  guests  at  the  NAB  district 
meeting  in  Washington  it  was  the  most  candid 
and  forthright  appraisal  of  radio  they  had 
yet  heard.  We  publish  it  in  full  text  (despite 
paper  rationing)  as  must  reading. 

It  wasn't  the  sort  of  speech  broadcasters 
particularly  wanted  to  hear.  But  after  they 
heard  it,  they  got  a  new  perspective.  Some 
of  their  conceptions  were  confirmed ;  others  dis- 
pelled. No  one  got  the  notion  that  there's  a 
complete  change  in  regulatory  philosophy  and 
that  it's  all  going  to  be  different  from  here  on. 

Mr.  Porter  knows  the  business  side  of  radio, 
because  he  was  on  it  before  Uncle  Sam  beck- 
oned just  prior  to  Pearl  Harbor.  He  practiced 
before  the  Commission.  Last  week  he  demon- 
strated, too,  that  he  knows  the  regulatory 
side;  that  he  wants  art  and  Government  to 
work  harmoniously,  but  that  there  isn't  going 
to  be  any  trifling  or  favoritism  in  the  process. 
Big  things  are  ahead  in  radio,  and  he  wants 
to  see  them  accomplished  "without  doing  vio- 
lence to  the  American  system  of  broadcasting." 

Mr.  Porter  covered  a  lot  of  ground  in  his 
maiden  speech.  He  diagnosed  the  ills,  but  didn't 
attempt  to  prescribe  all  the  cures.  He  wants 
radio  to  do  that  and  by  self -regulation. 

There's  the  current  talk  of  "excessive  com- 
mercialism," which  now  has  reached  crusade 
proportions.  It's  not  our  contention  that  it's  a 
synthetic  issue,  although  we  feel  much  of  it 
is  being  fed  by  those  who  would  put  commer- 
cial radio  in  a  strait- jacket. 

On  that  score,  we  think  the  records  will 
show  that  commercialism  is  just  as  rampant  in 
other  advertising.  Magazines  and  newspapers 
certainly  are  running  a  far  greater  proportion 
of  advertising  space  in  ratio  to  editorial  con- 
tent than  ever  before.  More  time  and  space 
are  being  bought. 

Paul  Porter's  pointed  comments  will  excite 
swifter  action.  We  liked  his  conrmients  because 
he  had  no  veiled  threats  and  he  didn't  talk 
down  to  broadcasters. 

It  can  be  expected  that  some  stations  will 
be  cited  on  renewal  under  the  revised  FCC 
procedure.  When  the  FCC  gets  more  man- 
power, scrutiny  of  past  operations  will  be  closer. 
All  this  depends  on  how  the  FCC  proposes  to 
enforce  renewal  procedures,  and  whether  it 
will  deign  to  go  into  programs  per  se. 

Mr.  Porter  shed  considerable  light  on  the 
clear  channel  proceedings  coming  up.  He  wants 
more  appropriations  to  expedite  handling  of 
applications  in  the  new  fields,  once  the  freeze 
is  thawed.  This  looks  toward  30-day  processing 
of  uncontested  applications  and  90  days  for 
those  going  to  hearing.  That  sounds  like  the 
millennium.  We  hope  he  achieves  it.  And  there's 
no  gainsaying  that  more  engineers  are  sorely 
needed  on  the  FCC. 

On  one  additional  count,  Mr.  Porter  deserves 
praise.  Nothing  could  undermine  future  broad- 
cast services  as  swiftly  as  a  Wall  Street  or 
speculative  invasion.  He  said  he  looked  to 
broadcasters — the  homesteaders— to  take  the 
lead  in  these  new  radio  arts. 

Some  things  had  to  be  said.  The  FCC  Chair- 
man said  them  intelligently  and  honestly. 


THOMAS  JAMES  SLOWIE 

IF  RADIO  had  such  a  personage  as  a  "Great 
Privy  Seal",  that  man  would  be  Thomas 
J.  Slowie.  As  secretary  of  the  FCC,  his 
bold  Spencerian  appears  on  literally  hun- 
dreds of  thousands  of  documents,  because  every 
official  action  of  the  Commission — from  public 
notice  to  license — must  bear  his  signature.  To 
countless  hundreds  in  radio  he  is  a  sort  of 
great  unknown,  as  far  as  physical  features  are 
concerned.  He's  like  Jimmy  Durante's  "Um- 
briago"  of  radio  renown,  or  Frank  Fay's  in- 
visible "Harvey". 

Tact  is  Tom  Slowie's  stock  in  trade;  a  sort 
of  intuitive  understanding  of  political  vagaries 
his  college  degree. 

Since  his  appointment  as  secretary  of  the 
FCC  in  April  1937,  Tom  Slowie  has  built  for 
himself  a  reputation  of  being  a  square-shooting 
Government  official — one  who  has  won  the  re- 
spect of  industry  and  Government  alike. 

He  took  the  job  nearly  eight  years  ago  with 
the  proverbial  two  strikes  on  him.  It  was 
shortly  after  the  1936  election.  The  Com- 
mission secretariat  had  been  vacant  for  some 
months.  Robert  I.  Berger,  radio  director  of  the 
1936  Democratic  campaign,  was  mentioned  as 
the  new  secretary.  He  was  understood  to  have 
the  backing  of  James  A.  Farley,  then  Demo- 
cratic National  Chairman. 

Up  popped  the  name  of  Thomas  J.  Slowie, 
who  had  served  as  secretary  to  an  Iowa  Rep- 
resentative. There  was  political  bickering. 
Berger  had  the  backing  of  New  Deal  stalwarts. 
Slowie's  supporters  were  old-line  Democrats. 

Consequently,  when  he  was  elected  by  the 
Commission,  he  was  eyed  furtively  in  some 
quarters  on  Capitol  Hill.  But  it  didn't  take 
long  for  Tom  to  convince  the  opposition  that 
he  meant  to  do  a  job,  regardless  of  political, 
lines;  that  he  took  his  oath  of  office  seriously. 

Tom's  political  career  began  in  1920  when 
his  home  town  of  Clinton,  la.  elected  him  city 
auditor-clerk.  He  was  born  in  Lyons  (now  a 
part  of  Clinton)  Sept.  24,  1898,  and  attended 
Parochial  schools  as  a  boy. 

At  the  outbreak  of  the  first  World  War 
Tommy  enlisted  as  a  buck  private,  was  assigned 
to  a  transport  corps  and  promoted  to  sergeant. 
He  never  got  overseas,  but  he  spent  many  a 
long  hour  helping  thousands  of  other  soldiers 
get  on  the  move. 

After  the  war  he  returned  to  Clinton,  tossed 
his  youthful  hat  into  the  political  ring  and 
came  out  city  auditor,  a  job  which  carried  with 
it  the  honor  of  being  city  clerk.  Following  his 
two-year  term  Tom  went  into  the  insurance 
and  bond  business.  He  remained  in  that  field 
until  1929,  but  through  it  all  the  political 
winds  blew  across  his  brow.  As  a  good 
{Continued  on  page  4-8) 
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AMERICAN  UNREACHABLES(?) 


Hobody  wants  anyone  in  the  United  States  to  be  unreached 
by  radio.  Nobody  cares  to  accept  the  responsibility  for  depriving  anyone 
of  the  opportunity  to  listen.  Yet,  82%  of  the  area  of  the  United  States 
is  outside  the  range  of  urban  broadcast  stations. 

The  only  way  these  people  can  hear  a  reliable  day  and  night  radio  service 
is  through  clear  channel  broadcasting. 

This  is  the  purpose  of  clear  channel  broadcasting. 

Without  such  a  service,  our  farmers  would  have  to  go  back  to  the  horse 
and  buggy  days  of  getting  their  news  through  the  weekly  county  paper ; 
of  getting  weather  reports  from  a  look  at  the  sky  and  the  feel  of  their 
bones;  of  getting  stock  and  grain  reports  only  after  long  trips  to  market. 
There  would  be  no  news,  no  diversion  to  fill  up  the  long  afternoons  and 
evenings,  without  clear  channel  broadcasting.  Our  farmers  would  be  the 
new  American  unreachables. 

That  is  why  we  have  programmed  our  station  so  carefully  for  the  past 
twenty  years.  To  help  bring  this  area  of  82%  in 
reach  of  the  news  and  service  they  need. 

Over  5,000,000  in  rural  and  small-town  America  IjZ, 
go  to  bed  each  night  confident  that  TF^^ikf's  strong 
signal  will  be  there  to  wake  and  serve  them  on 
the  morrow.    This  is  WSM. 

650  KILOCYCLES  NBC  Affiliate 

Edwin  W.  Craig,  Pres.         Harry  Stone,  Gen.  Mgr. 

National  Representatives,  EDWARD  PETRY  &  Co. 

I  National  Life  and  Accident  Insurance  Co.  Nashville,  Tenn. 


Sales  Grow 

When  you  use 

KPRO 

Blue  Network  Station 

for  the  rich 
"Valley  of  Paradise" 

•  Population  over  600,000 

•  Income  54%  above  average 


ISationally  famous 

Commentators 
ISow  available  for 
Sponsorship 

1.  Baukhage  Talking 

11  to  11:15  a.m. 
Monday  through  Friday 

2.  Raymond  Gram  Swing 

4:15  to  4:30  p.  m. 
Monday  through  Friday 


For  full  details 
Write,  phone  or  wire 

KPRO 


1000  Watts 
The  Blue  Network 

Studios  in  Riverside 
and  San  Bernardino, 
California 
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GLENN  R.  SNYDER,  vice-president  and 
general  manager  of  WLS  Chicago,  and 
GEORGE  COOK,  treasurer,  are  In  Phoe- 
nix to  confer  with  BURRIDGE  D.  BUT- 
LER, owner  of  WLS. 

EDWIN  M.  SPENCE,  former  manager  of 
WFPG  Atlantic  City,  later  manager  of 
WBAL  Baltimore  and  then  part-owner 
of  WWDC  Washington,  and  Mrs.  Adele 
Toppln  Hinkle  were  married  March  9 
in  Miami  Beach. 

JOHN  COWLES  and  GARDNER  COWLES 

Jr.  are  to  be  in  Boston  March  20  to 
address  the  Boston  Ad  Club  luncheon 
on  both  newspapers  and  radio.  The 
Cowles  interests  operate  WCOP  Boston. 
Other  Cowles  executives  to  attend  will 
be:  CRAIG  LAWRENCE  and  JAMES 
MILLOY,  vice-presidents;  TED  ENNS, 
general  sales  manager,  and  A.  N.  ARM- 
STRONG ^r.,  general  manager  of  WCOP. 
PAUL  S.  DIXON,  former  vice-president 
of  the  Equity  Conservation  Corp.,  New 
York,  has  been  appointed  comptroller 
of  the  Radio  Service  Corp.  of  Utah, 
operator  of  KSL  Salt  Lake  City. 

REGINALD  M.  BROPHY,  former  NBC 
vice-president  and  of  late  general  man- 
ager of  Canadian  Marconi  Co.,  Montreal, 
has  resigned  to  become  president  and 
director  of  Rogers  Majestic  Ltd.,  Rogers 
Electronic  Tubes  Ltd.,  Toronto,  and 
subsidiary  companies.  He  is  also  presi- 
dent of  the  Radio  Mfrs.  Assn.  of  Can- 
ada, Canadian  Radio  Patents  Ltd.,  Ca- 
nadian Radio  Technical  Planning 
Board,  and  Sealandair  Patents  Ltd.,  and 
is  a  director  of  Thermionics  Ltd.,  all 
with  head  offices  at  Toronto. 

HUMBERTO  D.  GONZALES,  U.  S.  rep- 
resentative of  R.  H.  C.  Cadena  Azul, 
Cuban  Network,  has  returned  from  a 
four-week  trip  to  Havana  where  he  con- 
ferred with  network  officials.  He  left 
New  York  last  week  for  a  three-week 
business  trip  to  the  West  Coast. 

J.  M.  REID,  owner  of  CKFI  Port 
Frances,  Ont.,  has  taken  over  active 
management  of  the  station  succeeding 
JERRY  TONKIN,  Who  resigned  to  go 
into  business  for  himself. 


CommERCIflL^; 


JOSEPH  CREAMER,  promotion  direc- 
tor of  WOR  New  York,  and  BILL 
HOFFMAN,  the  station's  former  sound 
effects  director,  are  co-authors  or  "How 
to  Create  Sound  Effects,"  scheduled  for 
fall  publication  by  Ziff  Davis  Pub.  Co. 

RALPH  W.  HARKER,  west  coast  pub- 
lishing and  advertising  executive,  has 
joined  the  Los  Angeles  office  of  Key- 
stone Broadcasting  System  as  account 
executive.  Former  advertising  director 
of  the  Seattle  Times,  Mr.  Barker  also 
served  for  a  number  of  years  with 
O'Mara  &  Ormsbee,  newspaper  repre- 
sentative. 

THOMAS  ABBOTT,  on  the  advertising 
staff  of  the  New  York  Sun,  has  joined 
the  sales  staff  of  Headley  Read  Co.,  New 
York  station  representative. 

CHARLES  GODWIN,  assistant  director 
of  station  relations  at  Mutual,  left  New 
York  last  week  for  a  three-week  busi- 
ness trip  to  the  MBS  southern  affiliates. 

DAVID  M.  SIMMONS,  salesman  of  KPO 
San  Francisco,  has  entered  the  armed 
forces. 

MARY  COATES,  former  member  of  the 
traffic  department  of  WPBL  Syracuse, 
is  now  with  the  OWI  in  San  Francisco. 


Porteoiis  Promoted 

APPOINTMENT  of  Roy  C.  Por- 
teous  as  assistant  manager  of  the 
package  sales  division  of  NBC's 
program  department  was  announc- 
ed last  week  by  Clarence  L.  Men- 
ser,  NBC  vice-president  in  charge 
of  programs.  Mr.  Porteous  has  been 
assistant  promotion  manager  of 
WEAF,  NBC's  New  York  outlet. 
His  new  assignment  entails  contact 
work  between  the  program,  network 
and  local  sales  departments.  He  will 
report  to  Bertha  Brainard,  NBC 
manager  of  program  sales. 


Our  Respects  to 

(Continued  from  page  i.6) 

Democrat  belonging  to  the  old 
school,  and  a  convincing  speaker, 
Tom  Slowie  was  chosen  as  cam- 
paign manager  by  the  late  D.  M. 
Jacobsen  of  Clinton,  who  ran  for 
Congress  on  the  Democratic  ticket. 
With  a  successful  campaign  behind 
him,  Tom  Slowie  went  to  Washing- 
ton to  serve  the  new  Representative 
from  Iowa  as  secretary.  That  was 
in  1930. 

In  1936,  following  his  nomination 
for  the  fourth  time.  Rep.  Jacobsen 
died.  The  Democratic  bosses  of 
Iowa  wanted  Tom  Slowie  to  run.  He 
was  virtually  assured  of  election, 
but  Tom  declined  in  favor  of  young 
William  S.  Jacobsen,  son  of  the 
late  Congressman. 

Once  more  Tom  Slowie  managed 
the  campaign  and  won.  He  returned 
to  Washington  as  secretary  to 
young  Rep.  Jacobsen.  Then  came 
the  FCC  appointment.  Tom  resign- 
ed in  May  1937  to  enter  the  new 
field. 

Letters  Bear  His  Signature 

All  FCC  correspondence  is  routed 
through  his  office.  Tom  hasn't  kept 
a  check,  but  thousands  of  pieces  of 
mail  are  handled  daily.  Applica- 
tions go  first  to  the  secretary's  of- 
fice, then  are  routed  to  their  proper 
places.  The  name  "T.  J.  Slowie" 
is  appended  to  the  majority  of  let- 
ters going  from  the  Commission. 
All  public  notices,  with  rare  ex- 
ceptions, bear  his  signature.  In 
other  words,  he's  the  official  letter- 
writer  and  spokesman  for  the  FCC. 

Of  all  his  duties,  however,  Tom 
relishes  one — that  of  liaison  be- 
tween the  Commission  and  Capitol 
Hill.  Almost  daily  he  has  occasion 
to  call  on  various  Congressmen. 
And  he  looks  forward  to  those  trips, 
because  in  the  years  he  has  been  in 
Washington,  he  thinks  of  Capitol 
Hill  as  "home". 

When  the  House  Select  Commit- 
tee to  Investigate  the  FCC  was 
created  two  years  ago,  Tom  Slowie 
was  appointed  liaison  between  the 
FCC  and  Committee.  He  maintain- 
ed an  even  tenor  through  two  chair- 
men and  four  general  counsels.  He 
was  consulted  both  by  Commission- 
ers and  Congressmen. 

Tom  is  married,  lives  in  McLean 
Gardens,  Washington,' and  has  two 
daughters,  Joanne,  now  a  member 
of  the  Cadet  Nurse  Corps  in  train- 
ing at  Mt.  Carmel,  Columbus,  O., 
and  Lois,  student  at  Pennsylvania 
State  College. 

He  swears  he  has  no  hobbies  as 
such,  but  he'll  tell  you  about  a  host 
of  friends — how  he  enjoys  talking 
to  them,  listening  to  their  views 
on  current  trends.  Of  all  his  pos- 
sessions Tom  prizes  most  highly  a 
little  statue  of  the  three  famous 
monkeys,  one  covering  its  eyes,  the 
other  its  mouth  and  the  third  its 
ears  signifying:  "See  no  evil,  speak 
no  evil  and  hear  no  evil."  It  was 
presented  to  him  in  1940  by  fellow 
employes  of  the  FCC  at  a  Christ- 
mas party. 


Durham 


North  Carolina's  third  larg 
est  city  (1940  U.  S.  d 
sus).  City  and  county  ar 
compact  and  easily  sold 
one  unit.  Present  estimate 
Durham  County  popuh 
tion  is  .  .  . 


1 


busy,  high  earning  peopl« 
For  example,  famed  Dukp 
University  is  in  Durhar; 
Also,  Durham  makes  25  9i 
of  the  nation's  entire  cigai 
ettes.  Best  of  all  this  . 


market 


can  be  air-dominated 
250   watt  rates  over  th 
station  which  surveys  r( 
peatedly  prove  has  moi 
listeners  in  the  area  tl 
all    other    stations  conn 
bined.  i  || 
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'In  May.  1944,  Sears  Roebuck  &  Com- 
^  pony's  Scm  Antonio  store  enloorged  their 
special  Catalog  Order  Department  where 
customers  select  merchandise  direct  from 
catalogs.  The  increased  space  and  en- 
larged staff  necessitated  an  aggressive 
and  extensive  advertising  program.  To 
I  avoid  confusion  it  was  decided  to  divorce 
(I!  this  department's  advertising  from  that  of 
the  rest  of  the  store.  Radio  advertising  was 
chosen  to  promote  the  department,  backed 
by  the  distribution  of  mail  order  circulars 
mailed  once-a-month  direct  to  a  list  of 
"active"  customers. 


Radio  advertising  consisted  of  15  minutes 
each  weekday  at  8:45  A.  M.  KTSA  was 
chosen'  to  carry  this  quarter  hour  program 
because  of  its  ability  to  deliver  in  this 
64-county  sales  area.  Here  is  23.11%  of 
Texas'  effective  buying  income;  22.06%  of 
Texas'  retail  sales;  and  24.35%  of  Texas' 
population.  How  well  KTSA  reached  the 
people  the  station  was  designed  and  built 
to  serve  is  best  shown  by  the  results  in 
terms  of  Sears'  Catalog  Department  soles. 


May,  1944  Soles 

Jvme 

July 

August 

September 

October 

November  " 

December  " 

January,  1945  " 


Up  160%  over  1943 


Up  25% 
Up  23% 
Up  88% 
Up  65% 
Up  216% 
Up  162% 
Up  266% 
Up  200% 


1943 
1943 
1943 
1943 
1943 
1943 
1943 
1944 


Affiliated  with 


In  October  this  department  won  first  prize 
for  lorgest  percentage  of  increase  in  store. 
And  wos  third  in  the  Sears'  system  in 
Catalog  Order  business  among  imattached 
"A"  stores. 

KTSA  can  write  a  success  story  for  you, 
too.  Let  us  send  yon  complete  facts  about 
specific  job  it  is  doing  for  soles  NOW  and 
in  the  postwar  era. 
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LT.  JOSEPH  BRECHNER,  radio  officer 
of  the  Western  District  Air  Forces  Tech- 
nical Service  Command,  Los  Angeles, 
has  been  transferred  to  the  Second  Ra- 
dio Unit,  New  York.  Prior  to  his  induc- 
tion Lt.  Brechner  was  chief  of  the  script 
department,  Radio  Branch,  Bureau  of 
Public  Relations,  War  Dept.,  Washing- 
ton. He  formerly  was  with  the  radio  di- 
vision of  the  Dept.  of  Agriculture. 
MRS.  FLORENCE  TONJES  has  joined 
KWK  St.  Louis  as  continuity  and  copy 
writer.  She  was  formerly  continuity  di- 
rector of  BBDO  New  York. 

WALT  WALRATH,  program  director  of 
WICA  Ashtabula,  O.,  is  the  father  of  a 
boy. 

JIM  HARNETT,  new  to  radio,  is  a  mem- 
ber of  the  announcing  staff  of  WICA 
Ashtabula,  O. 

ED  PALEN,  WJW  Cleveland  program  di- 
rector, will  serve  as  a  member-at-large 
of  the  executive  committee  of  the  sixth 
annual  Green  Cross  Campaign  for  indi- 
vidual associate  membership  in  the 
Greater  Cleveland  Safety  Council,  cam- 
paign to  run  through  May. 

JESSE  H.  BUFFUM,  agricultural  direc- 
tor of  WEEI  Boston,  is  to  give  a  series 
of  lectures  on  adventure  before  the 
Senior  Explorers  Club  of  the  Boston 
Natural  History  Museum.  His  subjects 
will  be  his  own  travels  and  explorations. 

LOUIS  RIGGSBEE,  former  program  di- 
rector and  production  manager  of 
WCAX  Burlington,  N.  C,  is  now  an  an- 
nouncer at  WBIG  Greensboro. 

HELEN  TROY,  formerly  active  in  the 
newspaper  and  advertising  fields,  has 
been  named  director  of  women's  activi- 
ties of  WAYS  Charlotte,  N.  C. 

JOHN  GAMBLING,  who  celebrated  his 
20th  anniversary  on  WOR  New  York 
March  8,  has  been  made  a  member  of 
the  Twenty  Year  Club. 
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HERBERT  WIDMARK,  formerly  with 
WIBC  Indianapolis,  has  joined  the  an- 
nouncing staff  of  WMBD  Peoria,  111. 
NORMAN  RUNIONS,  production  direc- 
tor of  KIRO  Seattle,  has  been  named 
program  director.  BOB  SPENCE  is  now 
program  supervisor  and  special  events 
director;  EVELYN  MARBLE,  continuity 
director;  BRUCE  CALHOUN,  production 
manager;  FRANCES  BRAID,  operations 
manager. 

JOHN  CORY,  graduate  of  the  American 
Radio  Academy,  Indianapolis,  has  joined 
WJPP  Herrin,  111.,  as  announcer. 
BOB  LAWS,  promotion  and  publicity 
manager  of  KGO  San  Francisco,  is  the 
father  of  a  boy. 

BARBARA  CLAUSEN,  former  classifica- 
tion analyst  with  the  War  Dept.,  has 
joined  the  continuity  staff  of  KGO  San 
Francisco. 

LUTHER  NEWBY,  former  announcer  of 
KFAC  Los  Angeles,  has  shifted  to 
KWKW  Pasadena,  Cal. 
BARBARA  HOLT,  new  to  radio  and  for- 
merly in  the  SPARS,  has  joined  KECA 
Los  Angeles  as  assistant  to  VIRGINIA 
WEST,  publicity  director. 
LARRY  SMITH  NBC  San  Francisco  Far 
East  commentator,  has  helped  provide 
American  prisoners  now  in  Japanese 
hands  with  more  than  800  boxes  of  food 
and  supplies  through  two  appearances 
before  Billings,  Mont.,  service  clubs. 
Through  series  of  fines  against  his  audi- 
ences, he  raised  over  $400  for  the  Ameri- 
can Red  Cross  prisoners  war  fund. 
BERT  CULLEN,  formerly  with  CHEX 
Peterboro,  is  now  a  member  of  the  an- 
nouncing staff  of  CKSF  Cornwall,  Ont. 
BERNARD  FILLIOL,  new  to  radio,  has 
joined  the  CKSF  French  announcing 
staff. 

LEN  DAWSON,  announcer,  is  now  with 
WINN  Louisville. 

ELAINE  KLEINE,  former  assistant  to 
the  vice-president  in  charge  of  adver- 
tising for  the  7-Up  Co.,  St.  Louis,  has 
joined  KIRO  Seattle  as  writer.  GEORGE 
ROUTH  has  left  the  KIRO  sales  depart- 
ment to  become  a  director  in  the  mo- 
tion picture  department  of  Boeing  Air- 
craft Co. 

BEN  PARKS  has  resigned  from  the  an- 
nouncing staff  of  KYW  Philadelphia. 
HAL  FIMBERG  Is  now  producer  of  the 
NBC  "Comedy  Theatre".  He  also  con- 
tinues as  writer  of  the  weekly  CBS 
"Which  is  Which". 

SHARON  PARKINSON,  formerly  of 
KLS  Berkeley,  Cal.,  has  joined  KYA  San 
Francisco  as  continuity  writer. 
LT.  ROBERT  FRANKLIN,  with  KQW, 
KFRC  and  KJBS  San  Francisco  prior  to 
entering  the  service,  is  now  with  the 
Army's  psychological  warfare  branch  in 
London. 

DALE  SMITH,  formerly  of  KOMO  Seat- 
tle, has  joined  KYA  San  Francisco  as 
announcer. 

TOM  SWAFFORD,  production  manager 
of  KGW  Portland,  Ore.,  and  MILDRED 
LESTER,  former  traffic  manager  of 
KGW  and  KEX  Portland,  have  been 
married.  ELLA  PERALA  is  new  traffic 
director. 


ED  PEIRSON,  MBS  staff  announcer,  and 
ESTELLE  SEVIGNY,  traffic  manager  of 
WFCI  Providence,  have  announced  their 
engagement.  Wedding  will  be  in  May. 
MITCHELL  GRAYSON,  Who  produces 
"New  World  A-Coming"  on  WMCA  New 
York,  has  taken  on  additional  duties  as 
a  member  of  the  Blue  production  staff. 
HENRY  SYLVERN  is  leaying  WINS  New 
York  as  musical  director. 
JACK  GOLDSTONE  has  joined  Associ- 
ated Radio-Television  Productions,  New 
York,  as  radio  copy  chief.  He  has  been 
associated  with  Theodore  A.  Newhoff 
Adv.  and  Edw.  Prager  Adv.,  both  In 
Baltimore. 

MICHAEL  J.  BOSCIA,  formerly  on  the 
CBS  press  information  department,  has 
been  assigned  to  supervise  publicity  of 
WABC  New  York. 

MARGO  PHILLIPS  has  been  named 
play  reader  in  the  script  department  of 
NBC,  replacing  JEAN  HARDY,  who  has 
joined  Town  Hall  Inc.  to  work  on  'Town 
Meeting  of  the  Air",  Blue  program.  Miss 
Phillips  has  had  acting  and  directing 
experience  with  WCSC  Charleston,  S.  C. 
TOM  SLATER,  director  of  special  fea- 
tures and  sports  of  MBS,  and  his 
brother  Bill  Slater,  sportscaster  since 
1930  who  was  discharged  from  the  Army 
last  year  with  the  rank  of  lieutenant 
colonel,  are  co-starred  on  a  video  sports 
series  telecast  Tuesday  evening 
WABD  New  York,  DuMont  television 
station. 

RICHARD  BARBER,  formerly  with  KID 
Idaho  Falls,  has  joined  KDYL  Salt  Lake 
City.  KAY  W.  RICHINS  has  added 
duties  of  chief  announcer  to  his  posi 
tion'as  assistant  program  director. 
CHARLES  S.  MONROE,  an  editor  In  the 
CBS  program  writing  division,  is  the 
father  of  a  girl. 
WAYNE  KING,  band  leader,  and  CARL 
WESTER  of  Carl  Wester  &  Co.,  Chicago, 
are  organizing  a  production  firm  to  be 
known  as  the  King-Wester  Enterprises 
which  will  package  evening  shows  to 
originate  in  Chicago.  New  firm  will  be 
located  at  360  N.  Michigan.  Half  hour 
show  titled  "Meet  My  Mother"  is  now 
available.  Present  activities  of  both  men 
will  continue. 
JOE  FROMM,  Chicago  freelance  radio 
writer,  has  received  his  commission  as 
a  captain  in  the  India  Army.  Mr.  Fromm 
is  scheduled  to  be  stationed  in  New 
Delhi  as  director  of  public  relations  for 
U.  S. 

ROBERT  GRAHAM,  NBC  central  divi- 
sion sound  effects  man,  has  been  in 
ducted  into  the  Army. 
GENE  HERNDON,  former  staff  an 
nouncer  of  KQW  San  Jose,  has  joined 
WAIT  Chicago. 
PAULINE  HOPKINS  and  OWEN  VIN- 
SON, writer  and  producer  respectively 
of  "That  Brewster  Boy",  formerly  spon 
sored  by  Quaker  Oats  on  CBS,  left  Chi 
cago  March  17  to  headquarter  in  Los 
Angeles. 

SUE  MYLROIE,  formerly  with  'WMAL 
Washington,  is  now  music  librarian  o' 
WOL  Washington. 

HELEN  JOYCE,  co-conductor  of  "Pea 
ture  Foods",  Monday  through  Saturday 
on  WLS  Chicago,  is  confined  to  her 
home  recuperating  from  a  tonsillectomy 

BOB  BALLIN,  producer  of  the  Jack 
Benny  Show,  married  MARY  W.  MC- 
LEAN of  Hollywood,  secretary  of  Ruth 
rauff  &  Ryan,  agency  for  American  To 
bacco  Co.,  Feb.  23  in  Den-ver,  Ceremony 
was  performed  in  the  chambers  of 
Colorado  Gov.  John  C.  Vivian. 
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Smashing  frozen  barriers,  the  United 

States  Coast  Guard  icebreaker 
"Mackinaw"  opened  Great  Lakes 
waters  for  passage  of  vital  new 
lakes-built  minesweepers  and  cargo 
vessels,  on  their  way  to  combat 
zones.  WGAR's  audience  went 
along  with  Commander  Edwin  J. 
Roland  and  Announcer  Arthur 
Hannes  via  a  special  broadcast, 
heard  another  timely,  exclusive  and 
inspiring  WGAR  wartime  service 
program. 


"Morrie"  Pierce,  popular  chief  en- 
gineer of  WGAR,  was  awarded  the 
Marconi  Medal  for  his  aid  in  the 
surrender  of  the  Italian  fleet  and 
capture  of  Radio  Luxembourg. 


Homes  for  veterans  were  encouraged 
by  C.  W.  Grove,  President,  Second 
Federal  Savings  &  Loan  Ass'n.  and 
Brig.  Gen.  W.  L.  Marlin  in  a  WGAR 
program  sponsored  by  Second 
Federal. 


flGEnCIES 


HILDRED  (Hilly)  SANDERS,  radio  di- 
rector of  Mitchell  Faust  Adv.,  Chicago, 
has  been  named  vice-president  in  charge 
of  radio.  Miss  Sanders  has  been  with 
the  agency  for  three  years.  LT.  COMDR. 
HOLMAN  FAUST,  soon  to  be  released 
from  the  Navy  on  inactive  duty,  will 
return  to  the  agency  as  vice-president 
and  member  of  the  executive  board. 

WILLIAM  BROOKINGS,  radio  director 
of  J.  Walter  Thompson  Co.,  San  Fran- 
cisco, Is  in  Denver  to  establish  offices 
for  the  agency  and  develop  radio  serv- 


W.  J.  (Bill)  TRADER,  former  account 
executive  of  KPAS  Pasadena,  has  joined 
Scholts  Adv.  Service,  IjOS  Angeles,  in  a 
similar  capacity. 

ELEANOR  (Mickey)  MULLIGAN,  ac- 
count executive  of  Garfield  &  Guild, 
San  Francisco,  has  joined  the  American 
Red  Cross  as  staff  assistant  in  the  rec- 
reational division  for  overseas  duty.  LU 
BLINDBURY,  formerly  with  Garfield 
&  Guild,  has  returned  to  the  agency 
to  take  over  Miss  Mulligan's  accounts. 

CRAIG  E.  DENNISON  ADV.  AGENCY, 
Chicago,  has  opened  a  Buffalo  office  with 
WILLIAM  B.  TANNER,  general  manager, 
and  JOHN  J.  FOY,  account  executive. 

ELLIOTT  W.  BOGERT,  who  has  been 
account  executive  with  Poote,  Cone  <te 
Beldlng,  San  Francisco,  has  joined 
Brlsacher,  Van  Norden  &  Staff,  Los 
Angeles,  as  staff  executive. 


LENNEN  &  MITCHELL,  New  York,  has 
adopted  a  retirement  pension  plan  for 
all  employes  within  the  eligible  limits. 
Plan  provides  pension  benefits  of  one- 
third  of  the  employes  salary  at  retire- 
ment, in  addition  to  life  insurance 
ranging  from  $1,000  to  $25,000. 
GRANT  ADV.  last  week  moved  its  New 
York  office,  including  the  agency's  in- 
ternational division,  from  the  RCA  Bldg. 
at  Rockefeller  Plaza  to  the  Empire  State 
Bldg.,  350  Fifth  Ave.  New  Telephone 
number  is  BRyant  9-6100. 
TED  ESTABROOK  left  Geyer,  Cornell  & 
Newell,  New  York,  as  television  director 
last  week  to  establish  for  the  American 
Film  Center,  New  York,  the  .American 
Film  Center  Previews,  project  to  enable 
professional  film  people  to  views  at  reg- 
ular showings  of  the  latest  16  mm  docu- 
mentary, educational  and  commercial 
films.  Mr.  Esterbrook  will  also  do  free- 
lance television  production,  with  offices 
at  11  W.  44th  St.,  New  York. 
RONALD  T.  JACKSON,  in  advertising 
work  in  Vancouver,  Los  Angeles  and 
London,  has  joined  Stewart-Lovick  Ltd., 
Vancouver,  as  vice-president. 
E.  G.  WEAVER,  released  from  the 
RCAF,  has  joined  the  Toronto  office  of 
Walsh  Adv.  Co.  Before  joining  the 
RCAF  he  had  been  with  McKlm  Adv., 
Toronto. 

JOHN  LECHNER,  director  of  media  for 
outdoor  and  car  card  advertising  for 
Foote,  Cone  &  Belding,  has  been  elect- 
ed a  vice-president.  Mr.  Lechner  head- 
quarters in  Chicago. 


Ki\()W-H()Wsh.w 

in  Western  North  Carolina 


shows  how 


The  first  exhaustive  sur< 
vey  of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


ON  TOP  WITH  136 

Throughout  the  week  WWNC  has 
136  quarter  hour  periods  with  ratings 
higher  than  the  top  rating  produced  by 
any  other  station  with  any  fraction  of 

the  Western  North  Carolina  listening 
audience. 

More  Western  North  Carolina  listen- 
ers are  yours  at  less  cost  per  thousand 
on  WWNC. 


Butcher  Heads  Drive 

JESSE  BUTCHER,  radio  director 
of  the  National  War  Fund  and 
USO,  has  been  appointed  national 
radio  director  of  the  United  Na- 
tions National  Clothing  Collection, 
working  with  Lawrence  Beller,  pub- 
lic relations  chief.  Robert  Masson, 
formerly  of  WHN  New  York  and 
the  Red  Cross,  will  handle  network 
contacts  and  Joan  MacDonald  will 
serve  as  New  York  radio  director. 
Julius  Berens,  public  relations  coun- 
sel, is  consultant  on  the  national 
drive  and  public  relations  director 
for  New  York.  Campaign  has  been 
given  a  special  OWI  assignment 
under  the  allocation  plan  for  five 
weeks,  beginning  March  26.  Plans 
call  for  two  major  projects — per- 
sonal appearance  of  Henry  J.  Kai- 
ser, chairman,  on  network  pro- 
grams, and  overseas  pickups  from 
network  correspondents  giving  de- 
scriptions of  clothing  needs  in 
stricken  countries.  Mr.  Kaiser  will 
participate  on  We  the  People,  CBS 
March  25,  in  a  special  NBC  broad- 
cast 10:45-11  p.m.  March  30  and 
on  Report  to  the  Nation,  CBS 
March  31.  The  four  network  heads 
have  pledged  full  cooperation. 


WICK  CRYDER,  publicity  chief  of  J. 
Walter  Thompson  Co.,  New  York,  left 
New  York  last  week  for  Hollywood  to 
line  up  promotion  for  Textron's  Helen 
Hayes  show  on  Mutual. 
HAL  WINTER,  secretary  and  media  di- 
rector of  Raymond  Spector  Co.,  New 
York,  has  left  the  agency. 
KARL  REID,  formerly  of  KMTR  Holly- 
wood, has  joined  Allied  Adv.  Agen- 
cies, Los  Angeles,  as  account  execu- 
tive. 

LOUIS  QUINN,  former  Hollywood  writer 
on  the  Grade  Fields  Show  on  Blue  r.ta- 
tions,  has  rejoined  J.  Walter  Thomp- 
son Co.,  New  York,  as  writer  under 
supervision  of  JOE  BIGELOW. 
MARION  HARPER,  1933-1938  owner  and 
partner  of  Compton  Adv.,  New  York, 
is  operating  a  research  organization  un- 
der the  name  of  Marion  Harper  Assoc. 
at  247  Madison  Ave.,  New  York.  Firm 
specializes  in  general  marketing  work 
for  manufacturers.  MARION  HARPER 
Jr.  is  manager  of  copy  and  radio  re- 
search at  McCann-Erlckson,  New  York. 
EDWARD  MAZZUCCHI  Of  Export  Adv. 
Agency,  New  York,  has  been  appointed 
president  of  the  Assn.  of  Spanish-Amer- 
ican copy  writers,  a  group  of  New  York 
export  copywriters.  LUIS  G.  NUNEZ  of 
Westinghouse  Electric  International  was 
appointed  vice-president  and  FULGEN- 
CIO  GARCIA  RUIZ,  Of  LaHacienda,  sec- 
retary. 


Frank  Kiernan 

FRANK  KIERNAN,  75,  directing 
head  of  Frank  Kiernan  Adv.,  New 
York,  died  March  9  in  Brooklyn. 
He  had  been  associated  with  the 
agency  since  the  turn  of  the  cen- 
tury. Firm  was  founded  by  his 
father,  the  late  John  J.  Kiernan, 
New  York  State  Senator.  A  son 
and  two  sisters  survive. 


"/  keep  abreast  of  the  news  over 
WFDF  Flint  Michigan." 


CHICAGO  CUBS 
BASEBALL  FOR  1945 


lilfVrf  570  KCser,i„,  western 
11  If  il  \^       North  Carolina  from  ashevule 

Don  S.  Elias,  Executive  Director  Represented  by  the  Kati  Agency 

! 
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Everyone  has 
for  news 


an  ear 


What's  the  latest  news?  In  Europe?  In  the  Pacific? 

What's  doing  in  Washington? 

How  did  the  Red  Sox  make  out? 

These  are  but  a  few  of  the  scores  of  questions 
people  asl<  every  day  — for  everyone  has  an  ear 
for  news. 

And  in  Boston,  you'll  find  attentive  ears  for  the  vital 
newscasts  carried  by  WCOP* 

WCOP  broadcasts  21  newscasts  per  day. 

138  per  week. 

It's  complete,  authentic  and  accurate  news,  edited 
from  AP,  UP  and  INS.  What's  more,  WCOP  is  the 
only  radio  station  in  Boston  using  all  three 
of  these  major  news  services. 

If  you  are  looking  for  ways  to  bring  Boston  news 
about  your  company,  why  not  reach  for  your  buzzer 
and  dictate  a  letter  to  get  the  facts  about  the 
people  who  reach  for  their  radio  dials,  and  lend 
an  ear  to  the  news  from  WCOP. 

7  newscasts  per  day  are  still  available  . . »  but  they 
won't  be  for  long.  Sponsors  are  bound  to  hop 
aboard  this  bandwagon  ...  but  FAST. 

Why  don't  you  get  there  first? 
NEW  TO  THE  bIUE  JUNE  15th 


A  COWLES  STATION 

Represented  nationally  by  the  Katz  Agency 


SponsoRSi^ 


TEN  YEARS  BEHIND 
the  industry  in  age 
...  but  OUT  IN  FRONT 
when  it  comes  to  per- 
formance and  popu- 
larity! Consult  any 
survey  you  prefer  and 
the  answer's  the  same 
— down  here  in  our 
neck  of  the  woods  the 
station  "MOST  peo- 
ple listen  to  MOST" 


WSJS 


WINSTON-SALEM 


5000  Walts 

600  on  the  Dial 


Represented  by 

HEADIEY-REED  COMPANY 


THE  OBOE 


ADAM  SCHEIDT  BREWING  Co.,  Nor- 
ristown,  Pa.,  for  fourth  year  has  re- 
newed sponsorship  of  six-weekly  half- 
hour  "Valley  Forge  Caravan"  on  KYW 
Philadelphia.  Other  new  and  renewal 
KYW  business:  Benrus  Watch  Co., 
New  York,  six  weekly  station  breaks  for 
52  weeks  through  Young  &  Rubicam, 
New  York;  E.  Fougera  &  Co.,  New 
York  (Don  Juan  lipstick),  5  one-minute 
spots  weekly  for  52  weeks  through  J.  M. 
Korn  Agency,  Philadelphia;  Lyons 
Finance  Co.,  Philadelphia,  six  spots 
per  week  for  52  weeks  through  J.  M. 
Korn  Agency;  Nevin's  Drug  Co.,  Phila- 
delphia. 8  one-minute  spots  through 
Philip  Klein  Agency,  Philadelphia;  Para- 
mount Pictures  Inc.,  New  York,  two 
station  breaks  weekly  for  52  weeks 
through  Buchanan  6z  Co.,  New  York; 
Philadelphia  Electric  Co.,  three-weekly 
quarter-hour  "Ruth  Welles  at  Home" 
for  26  weeks  through  Al  Paul  Lefton  Co., 
Philadelphia.  Phillips  Packing  Co.,  Cam- 
bridge (soups),  three  station  breaks 
weekly  for  52  weeks  through  Aitkin 
Kynett  Co.,  Philadelphia;  Griffin  Mfg. 
Co.,  Brooklyn,  six-weekly  quarter-hour 
"Time  to  Shine"  for  52  weeks  through 
Birmingham,  Castleman  &  Pierce,  New 
York. 

MASSACHUSETTS  MOHAIR  PLUSH  . 

Boston  (upholstery  fabrics),  has  placed 
its  advertising  account  with  William 
Hart  Adler  Inc.,  Chicago. 

BOWMAN  DAIRY  Co.,  Chicago,  effec- 
tive March  19  will  sponsor  "Musical 
Milkwagon",  half-hour  show  heard  Mon- 
day through  Friday,  11:30-12  noon  on 
WMAQ  Chicago.  Contract  for  52  weeks 
was  placed  by  J.  Walter  Thompson  Co., 
Chicago. 

CONSOLIDATED  BISCUIT  Co.,  Louis- 
ville, has  renewd  sponsorship  of  sp^ts 
on  WMAQ  WGN  V/BBM  WC'n'I.  "'IRO 
WAIT  WENR  WJJD  WLS,  all  Chicago 
stations.  Contract  for  eiaht  we'^  ■"  whs 
placed  by  RuthraulT  &  Ryan,  Chicago. 

CASITE  Corp.,  Hasting,  Mich.  (Casite 
motor  break-in  oil),  March  19  will  start 
sponsorship  of  three  station  break  an- 
nouncements weekly  for  eight  weeks  on 
WBBM  Chicago.  Agency  is  Keelink  & 
Co.,  Indianapolis. 

RUBSAM  &  HORRMAN  BREWING  Co., 

Staten  Island,  N.  Y.,  starting  April  11 
will  sponsor  on  WOR  New  York,  Wed- 
nesday 10-10:30  p.m.,  "Boston  Blackie", 
detective  series  produced  by  Fred- 
erick W.  Ziv  Co.,  New  York.  Series 
which  ran  as  a  Lever  Bros,  replacement 
on  CBS  last  summer  was  bought  for 
R  &  H  by  Paris  &  Peart,  New  York 
agency  which  now  handles  "Charlie 
Chan"  on  WJZ  New  York  f^r  the  same 
account.  Latter  show  will  terminate 
April  5,  with  negotiations  in  process 
for  network  presentation,  according  to 
Chick  Vincent  Co.,  producer.  P  &  P 
shares  account  with  Samuel  C.  Croot 
Co.,  New  York. 

CHICAGO  TIRE  MARKET  has  increased 
the  contract  of  the  "Way  Back  When" 
series  on  WGN  Chicago  to  include 
broadcasts  on  Thursday  as  well  as  Tues- 
day 8:15-8:30  p.m.  Agency  is  Robert 
Kahn  &  Assoc.,  Chicago. 

R.  M.  GRAY,  advertising  and  sales  pro- 
motion manger  of  Standard  Oil  Co. 
of  N.  J.,  has  been  elected  a  director  and 
vice-president  of  Esso  Inc.  affiliated 
company,  and  a  spot  radio  advertiser. 

EMBASSY  DAIRY,  Washington,  has 
signed  for  the  9-9:30  a.m.  Monday 
through  Saturday  period  on  WOL  Wash- 
ington. Program  will  consist  of  five 
minutes  of  news  by  Jay  Caldwell 
and  musical  show  featuring  Art  Brown, 
organist.  Agency  is  Belmont  ver  Stan- 
dig,  Washington. 

SCHULZE  &  BURCH  BISCUIT  Co.,  Chi- 
cago, on  March  11  started  sponsoring  a 
station  break  announcement  weekly  on 
WBBM  Chicago  for  13  weeks.  Agency  Is 
McJunkin  Adv.,  Chicago. 

MAX  COOK  SPORTING  GOODS  Co., 
Denver,  will  sponsor  on  KOA  Denver 
coverage  of  the  11th  annual  National 
AAU  Basketball  Tournament  at  Denver 
March  22-24.  Bill  Stern,  NBC  director 
of  sports,  win  handle  the  games.  Agency 
is  Edward  M.  Hunter  Agency,  Denver. 

RAYMOND  J.  CABRER  resigns  April  1 
from  Carter  Products,  New  York,  as  ad- 
vertising manager  for  Arrid  and  Carter's 
Little  Liver  Pills. 


LEWIS  Ltd.,  Truro,  N.  S.,  has  appoint- 
ed Bermingham,  Castleman  &  Pierce, 
New  York,  to  handle  all  Canadian  ad- 
vertising for  men's  hats,  woolens  and 
fingering  yarn.  Spot  radio  campaign  is 
scheduled  to  start  in  the  fall  in  six 
markets. 

CIA.  RON  CARIBE,  S.A.  has  named 
Grant  Adv.,  Havana,  Cuba,  to  handle 
advertising  In  the  Cuban  capital  for 
Rey  De  Copas,  imported  Spanish  brandy. 
Radio  may  be  used. 

RED   STAR  YEAST  &  PRODUCTS  Co., 

Milwaukee,  has  appointed  Campbell- 
Mithun,  Chicago,  to  handle  its  adver- 
tising effective  April  1. 
REPUBLIC  PICTURES  Corp.,  New  York, 
is  supporting  opening  of  "Earl  Carroll 
Vanities"  in  St.  Louis  March  13  with 
spot  announcements  on  KWK  KXOK 
WEW  WIL  WTMV  KMOX  KSD  and  has 
lined  up  similar  campaigns  for  openings 
in  Denver  March  15,  Charlotte,  N.  C. 
April  8;  Omaha  April  12  and  Cincinnati 
April  13.  Agency  is  Donahue  &  Coe,  New 
York. 

NATIONAL  SMALL  BUSINESS  MEN'S 
Assn.,  Akron,  is  sponsoring  Fulton 
Lewis  jr.  on  WHKK  Akron,  Monday 
through  Friday  6:15-6:30  p.m.  (CWT) 
Expansion  to  other  stations  is  consid- 
ered. 

ELARS  PRODUCTS  Inc.,  Richmond, 
Va.  (cough  medicines),  has  placed  its 
advertising  account  with  Ralph  L.  Dom- 
brower  Co.,  Richmond.  Plans  are  said  to 
include  radio. 

INDUSTRIAL  LABS,  Baltimore  (chem- 
ist), has  named  Joseph  Katz  Co.,  Balti- 
more, as  agency.  Radio  budget  is  said 
to  be  $10,000. 

ERNST  KERN  Co.  Will  sponsor  Tony 
Weltzel,  Detroit  News  columnist,  over 
WWJ  Detroit  6-6:45  p.m.  Agency  is 
Simons-Mlchelson  Co.,  Detroit. 
BEN  SNYDER  DEPT.  STORE,  Loulsville, 
has  signed  for  39  five-minute  programs 
on  WINN  Louisville.  Western  Electric 
Audiophone  Co.  has  signed  for  39  spots 
on  WINN. 

HARRIS  &  FRANK,  Los  Angeles  (men's 
and  women's  apparel  shops),  on  March 
20  starts  using  thrice-weekly  partici- 
pation in  "Rise  &  Shine"  on  KHJ  Hol- 
lywood. Contract  for  52  weeks  placed 
through  Robert  F.  Dennis  Inc.,  Los 
Angeles. 

JOHN  B.  KENNEDY,  Blue  commentator, 
sold  on  a  cooperative  basis  Monday 
through  Friday  2-2:15  p.m.,  now  has  a 
total  of  70  sponsors,  "Martin  Agronsky's 
Commentaries",  Monday  through  Fri- 
day 8-8:15  a.m.,  another  Blue  co-op 
series,  has  83  sponsors. 
ESTHER  LATZKE,  director  of  consumer 
service  of  Armour  &  Co.,  Chicago,  has 
been  named  chairman  of  p.  women's 
committee  formed  by  the  Grocery  Mfrs 
of  America.  First  project  of  the  com- 
mittee, composed  of  economists  of  vari- 
ous food  manufacturers,  will  be  to  carry 
to  the  consumer  the  GMA's  campaign 
for  good  descriptive  labelling. 
PARKER  HERBEX  Corp.,  New  York, 
has  Jiamed  Charles  W.  Hoyt  Co.,  New 
York,  as  agency  for  hair  preparations 
and  has  started  station  breaks  on 
WBAL  Baltimore. 

GORDON  BAKING  Co.,  Detroit,  makers 
of  Silvercup  Bread,  which  last  Decem- 
ber shifted  advertising  from  C.  L.  Miller 
Co.,  New  York,  to  United  .Adv.,  Newark, 
is  testing  on  WAAT  Newark  with  a 
money  give-away  series  "Dialing  for 
Silver",  a  five-weekly  quarter-hour 
show. 

KINDELL  SERVICE  STORE,  Carlsbad, 
N.  M.,  has  signed  for  52  week  sponsor- 
ship on  KAVE  of  "The  Shadow", 
Charles  Michelson  Agency  feature 
Lord's  Jewelry  Store,  Rock  Island,  111., 
has  signed  for  series  on  WHBF  and 
Greensboro  Autos  Corp.,  Greensboro, 
N.  C,  is  sponsoring  show  on  WBIG. 

EVANS  FUR  Co.,  Chicago,  extends  spon- 
sorship on  WGN  Chicago  of  two  pro- 
grams for  nine  weeks  etfective  April  2: 
"Salute  to  the  Service"  10-10:15  a.m. 
Sunday  and  "Dr.  Preston  Bradley's 
Comments"  6-6:15  p.m.  Monday  through 
Friday.  Agency  is  State  Adv.,  Chicago. 
MURPHY  PRODUCTS  Co.,  Burlington, 
Wis.  (farm  feeds),  has  renewed  sponsor- 
ship of  the  "National  Barn  Dance"  Sat- 
urday 9-9:30  p.m.  (CWT)  on  WLS  Chi- 
cago. Contract  for  52  weeks  launches 
feed  company's  fifteenth  year  as  sponsor 
of  a  portion  of  the  "Barn  Dance". 
Agency  is  Wade  Adv.,  Chicago. 


.,,in  800  B.C,  they 
called  it  the  'Hmbubu'^ 

Early  cane  oboes  were  used  in  He- 
brew ceremonial  music  over  3,000 
years  ago,  and  similar  instruments 
formed  part  of  the  orchestra  of  King 
Nebuchadnezzar.  First  referred  to 
as  halpallatu  or  halil,  and  later  as 
the  imbubu  or  ebubu,  oboes  were 
fashioned  of  metal  as  early  as  800 
B.C.  To  the  Mongols,  the  oboe  is  a 
sacred  instrument,  which  they  be- 
lieve imitates  the  voice  of  the  Indian 
bird,  galatingga. 

It  was  a  loud  wood  to 

the  French 

The  earliest  European  form  of  the 
modern  oboe  made  its  appearance 
in  France  in  the  last  half  of  the  17th 
century.  The  French  called  it  the 
"hautbois,"  which  means  high  or 
loud  wood.  It  was  from  the  pronun- 
ciation of  this  word  that  the  Italians 
derived  the  current  name  "oboe." 

The  "cor  anglais,"  or  English 
horn,  was  developed  by  adding  a 
pear  shaped  bell  to  the  oboe  in  1720 

Small,  but  no  weakling 

The  tone  of  the  oboe  has  at  least  12 
overtones  or  partials.  The  pitch  of 
the  instrument  is  high  and  the  over- 
tones which  form  harmonics  with 
the  pitch  are  louder  than  the  funda- 
mentals themselves.  It  is  this  char- 
acteristic of  the  oboe  which  gives  it 
its  peculiarly  piercing  quality. 


The  loud,  shrill  formant  of  tlie  oboe, 
coupled  with  its  wide  frequency 
range,  makes  it  a  difficult  instrument 
to  record.  It  can  be  recorded  with 
greatest  fidelity  by: 

VERTICAL  CUT  RECORDINGS! 


Etectricat  Research  Products 
D'wision 

Western  Electric  Company 

195  BROADWAY,  NEW  YORK,  N.  Y. 
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FOR  THE  FIRST  TIME... 


Labor,  Agriculture, 
Business — 


talk  war  and  the  waging  of  peace  on  the 
new  NBC  program  "AMERICA  UNITED" 


•  For  the  first  time  in  history,  the  facili- 
ties of  a  national  radio  network  have  been 
made  available  at  a  regular  period  each 
week  to  major  labor,  agricultural  and 
business  organizations  for  co-operative 
programs— discussions  of  important  objec- 
tives under  the  war  and  post-war 
economy. 

Result:  throughout  1945,  leaders  repre- 
senting the  Big  Three  of  the  home-fi-ont 
participate  in  a  significant  NBC  public 
service  program,  America  United. 

Leaders  of  the  American  Federation  of 
Labor,  the  Congress  of  Industrial  Organ- 
izations, the  American  Farm  Bureau  Fed- 
eration, the  National  Grange  and  the 
United  States  Chamber  of  Commerce 
choose  subjects  and  programs  broadcast 
every  week. 

Each  of  these  groups  carries  tremendous 
responsibility  for  supplying  the  war  effort. 
Each  sponsors  vital  economic  plans  and 


philosophies.  Once  again  NBC  pioneers  in  ser- 
vice to  its  listeners. 

America  United  is  a  distinguished  addition 
to  the  long  list  of  outstanding  public  service 
programs  which  help  to  make  NBC  The  Net- 
work Most  People  Listen  to  Most. 


SUPERVISORS  AND  ADVISORY  COMMIHEE  OF  "AMERICA  UNITED" 

Seafed,  left  to  right:  Edward  A.  O'Neal,  President,  American  Farm  Bu- 
reau Federation;  William  Green,  President,  A.  F.  of  L.;  Phillip  Murray, 
President,  C.  I.  O.;  Albert  S.  Goss,  Master  of  National  Grange.  Stond- 
ing:  Frank  E.  Mullen,  Vice  President  and  General  Manager,  NBC;  Eric 
Johnston,  President,  U.  S.  Chamber  of  Commerce;  Niles  Trammell,  Presi- 
dent, NBC;  Dr.  James  Rowland  Angell,  Public  Service  Counsellor,  NBC. 


National  Broadcasting  Company 


America's  Number  1  Network 


A  Service  of  Radio 
Corporation  of  America 
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1945— Radio's  25th  Anniversary— Pledged  to  Victory! 
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OWI  PACKET,  WEEK  APRIL  9 


Have  you  been  asleep  to  +he  fact  that 

Fulton  Lewif Jr. 


3Z  mnRKETS 


10  BETTER 


Fulton  Lewis,  jr.  —  "America's 
Most  Listened  To"  News  Re- 
porter—  is  currently  heard  on 
240  stations  from  coast-to-coast 
with  more  than  130  sponsors. 
His  program  formula  is  proved 
.  .  .  boasting  an  audience  that 
rates  him  10  or  better  in  each 
of  the  50  markets  available  at 
this  time. 

In  these  days  with  good  pro- 
grams at  good  times  hard  to 
find  .  .  .  DON'T  OVERLOOK 
THIS  BUY!  .  .  .  Remember, 
Fulton  Lewis,  jr.,  is  heard  on 
more  stations  by  more  people 
with  more  sponsors  than  any 
other  News  Reporter. 

For  Further  Details  —  Phone,  Wire 
or  Write  WILLIAM  B.  DOLPH, 
Barr  Building,  Washington,  D.  C. 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  April  9.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 

STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN        Aff.        Ind.       Aff.        Ind.      Live  Trans. 

Hold  Prices  Down   X 

War  Bonds   X 

Ceiling  Prices    —  —         —  —  —  X 

Planned  Saving    —  X         X  X  X 

V-Mail    XX  X  X 

Merchant  Marine  Recruit- 
ing   X  __  X  —  X  — 

Ceiling  Prices  &  Rationing   —         —  —  —         —  X 

See  OWI  Schedule  of  War  Message  155  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


rGiVB  IISAVGURATES 
NEW  PROGRAM  PLAIS 

A  NEW  plan  of  operation  stress- 
ing "live"  broadcasts  and  serious 
musical  programs,  v/ent  into  effect 
Sunday  on  FM  station  WGNB  Chi- 
cago, with  a  special  broadcast  of 
The  Chicago  Theatre  of  the  Air. 

Simultaneously  the  WGNB  staff 
under  the  direction  of  Marion 
Claire  moved  to  its  new  offices  on 
the  11th  floor  of  Tribune  Tower, 
adjacent  to  the  new  studio  designed 
specifically  for  FM  broadcasts. 
Staff  members  under  Miss  Claire 
are  Lewis  James,  who  will  super- 
vise production;  Estelle  Barnes, 
program  manager;  Eloise  Keeler, 
script  editor;  John  Barclay  and 
Richard  Loughrin,  producer-writ- 
ers. 

Among  the  live  programs  to  be 
presented  on  WGNB  regularly  are: 
a  weekly  book  review  series  by 
Preston  Bradley;  a  children's  sym- 
phony program  with  Claudia  Cas- 
sidy,  music  critic  of  the  Chicago 
Tribune,  as  the  narrator;  a  pro- 
gram of  poetry  read  by  John  Bar- 
clay; Fulton  Lewis  jr.,  news  com- 
mentator, featured  nightly  in 
broadcasts  direct  from  the  Mutual 
Network. 

Other  Mutual  programs  to  be 
carried  by  electrical  transcription 
are  The  Human  Adventure,  Mys- 
terious Traveller,  Agatha  Christie's 
Poirot,  and  Northwestern  U.  Re- 
viewing Stand. 

WGNB  broadcasts  on  45.9  mc 
daily  from  5-11  p.m.  CWT  and  from 
2-10  p.m.  CWT  on  Sundays. 


I   ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

j    Affiliated  with  the    MUTUAL  BROADCASTING  SYSTEM  g 
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CBC  Meeting 

SPONSORSHIP  of  five-minute 
newscasts  and  local  programming 
facilities  for  network  stations  will 
te  discussed  by  privately-owned 
Canadian  broadcasters  at  the  April 
8-9  meeting  of  the  board  of  gov- 
ernors of  the  CBC  at  Ottawa.  As  a 
result  of  resolutions  passed  at  the 
recent  annual  meeting  of  the  Ca- 
nadian Assn.  of  Broadcasters,  at 
Quebec,  the  CAB  will  present  rea- 
sons for  a  change  in  present  CBC 
legulations  to  allow  in  addition  to 
quarter-hour  and  10-miHute  news- 
casts, the  sponsorship  of  five  min- 
ute newscasts,  requested  by  a  num- 
ber of  stations.  The  private  stations 
also  will  ask  for  local  autonomy  in 
legard  to  network  sustainers,  to 
allow  them  to  air  locally  developed 
sustaining  or  sponsored  programs 
'n  lieu  of  network  sustaining  pro- 
rams  if  desired. 


Harco  Steel  Co.  Designs 
Tower  for  Fast  Erection 

ENGINEERED  for  speedy  erection 
through  the  use  of  light  weight  in- 
dividual parts,  a  new  triangular 
radio  or  structural  tower  has  been 
designed  by  the  Harco  Steel  Con- 
struction Co. 

A  four-man  crew  of  unskilled  la- 
borers is  sufficient  to  erect  the  tow- 
ers, named  "Blizzard  Kings"  which 
vary  in  height  from  90  to  425  feet. 
Required  building  time,  depending 
on  size,  is  from  10  to  50  hours.  The 
average  weight  of  component  parts 
is  5.3  pounds  and  the  heaviest  sec- 
tion is  only  8  pounds.  Bolt  and 
sleeve  construction  are  employed. 


Shields  Cut  Radiations 

TESTS  RECENTLY  completed  by 
RCA  Victor  Division,  Camden, 
N.  J.,  have  shown  that  separate 
shielding  of  proper  design  for  elec- 
tronic power  generators,  work  as- 
semblies and  transmission  lines  will 
reduce  the  field  strength  of  radia- 
tions which  might  interfere  with 
home  radio  reception  by  a  factor  of 
45,000  to  1.  Results  of  the  experi- 
ments, conducted  one  mile  from  the 
generator,  were  described  by  G.  H. 
Williams,  RCA  Victor  development 
engineer,  March  5  at  a  meeting  of 
the  Philadelphia  section  of  the 
American  Institute  of  Electrical 
Engineers. 


WARREN  MARSHALL  of  the 
orchestra  of  WMBD  Peoria  is  the 
father  of  triplets.  Lever  Bros,  sent  him 
a  case  of  Swan  soap  which  was  pre- 
sented on  his  early  morning  show 
"Brook's  Breakfast  Party". 


1  HOWGSToy^^ 


28th 

U.  S.  METROPOLITAN  DIST 
II  Apr  LISTENERS 
IflUllll      PER  DOLLAI 


Ask  HEADLEY-REED 


New  York,  Chicago, 
Detroit,  Atlanta 
San 
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With  singular  pride,  Station  WIBG  welcomes 
JOHN  WANAMAKER  to  its  familj  of  sponsors.  The  selection 
of  WIBG  by  this  world  famous  business  institution  serves  to 
demonstrate  again  how  highly  regarded  this  station  is  among 
businessmen  who  are  on  the  Philadelphia  Scene  —  and  can 
adequately  judge  the  reputation  of  WIBG  with  its  listeners. 

As  the  majestic  tones  of  The  Wanamaker  Great  Organ  go  out 
over  the  airlanes  and  into  the  homes  of  the  great  Philadelphia 
audience,  they  carry  with  them  the  real  significance  of  this  im- 
portant "success  story,"  that  is  added  to  the  many  others  being 
told  every  day  by  Philadelphia's  Largest  Independent  Sta- 
tion —  WIBG. 


This  is  the  Wanamaker  Great  Organ,  re- 
l>uted  to  be  the  largest  in  the  world.  It  is 
heard  Monday  through  Saturday  on  WIBG, 
from  lOM  to  10:30  A.  M.  Situated  in  the 
lamed  Grand  Court  of  The  Wanamaker 
Store,  this  majestic  organ  is  noted  for 
beauty  of  tone  and  artistic  perfection. 


Phila.'s  Largest  Independent 

WIBG 

10,000  WATTS  •  990  K.  C. 
FULL  TIME 


.  .  ANOTHER  OF  THE 
NATION'S 
LEADERS 

USING  THE 

BLUE  NETWORK 

"Frightened?"  queried  Elmer, 
the  bull. 

"Frightened?  No!  Why  should 
I  be?"  answered  Elsie,  the  Bor- 
den Dairy  Queen. 

"Oh,"  said  Elmer,  •''being  in  the 
big  time  on  the  BLUE  with  so 
many  great  stars.  First,  with  Ed 
Wynn.  Now  with  the  NEW 
Borden  Show." 

"Silly,  of  course  not,"  grinned 
Elsie.  "I  may  be  a  country  cow, 
but  I'm  a  Borden,  and  a  Borden's 
.l;o?  to  be  good.  So,  I  just  natur- 
ally feel  right  at  home  on  the 
BLUE." 

.  .  .  AND,  LIKE  THE 
BLUE  NATIONALLY, 

PACIFIC  BLUE 
IS  BETTER  BALANCED 

Time  buyers  agree  popularity  alone 
is  not  enough.  Look  at  all  three — 
cost,  popularity  and  time  clearance 
in  relation  to  each  other,  and  we 
believe  you  will  agree,  too  .  .  .  the 
Pacific  BLUE  is  BETTER  BALANCED. 
There  are  still  availabilities  if  you 
■will  call  us  in  .  .  . 
New  York  •  Chicago  •  Hollywood 
San  Francisco    •    Detroit   •  Pittsburgh 


PACIFIC  BLUE 
NETWORK 
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JACK  FREUND  has  resigned  from  the 
information  division  of  the  Petroleum 
Adm.  for  War  to  join  the  NBC  news 
desk  in  New  York.  He  was  formerly  with 
the  Washington  Times-Herald  and  the 
New  York  Daily  News. 
HUNTER  L.  SCOTT  has  been  named 
manager  of  news  and  special  events  de- 
partment of  KPO  San  Francisco.  GRACE 
FOOTE,  formerly  of  WRC  Washington, 
has  been  added  to  that  department. 
GIL  SAUNDERS,  formerly  of  WKZO 
Kalamazoo,  is  with  the  news  depart- 
ment of  WOWO  Fort  Wayne. 
PVT.  BRUCE  MacDONALD,  former 
WJW  Cleveland  news  editor,  is  now  sta- 
tioned with  the  Signal  Service  Battalion 
in  Kunming,  China. 

JACK  SHELLY,  manager  of  the  WHO 
Des  Moines  news  department  and  war 
correspondent,  has  returned  to  the  U.  S. 
after  five  months  in  ETO  with  the  First 
and  Ninth  Armies.  He  will  make  a  speak- 
ing tour  of  Iowa,  Minnesota  and  Mis- 
souri. 

LEIGH  MATTESON,  formerly  with  INS 
New  York  and  Washington,  has  joined 
the  NBC  Hollywood  news  bureau.  He  re- 
places VINCE  ELLIOTT,  resigned. 
LYNN  THOMAS,  CBS  Hollywood  news 
bureau  writer,  has  been  appointed  net- 
work war  correspondent  in  the  Pacific 
naval  area. 

PAUL  MORTON,  Canadian  war  corre- 
spondent, has  returned  to  Canada  and 
has  been  on  a  number  of  Canadian  net- 
work programs  to  relate  his  experiences, 
including  a  series  of  dramatizations  on 
his  unofficial  observer  role  in  the  gue- 
rilla territory  of  northern  Italy  where, 
he  landed  by  parachute. 
RAYMOND  ARTHUR  DAVIES,  Canadian 
war  correspondent  for  the  CBC  and  Mu- 
tual, has  returned  to  Russia  via  Cairo, 
after  several  months  leave  in  Canada. 


CKCO  Ottawa  has  appointed  Adam 
Young  Jr.  Inc.,  New  York,  as  exclusive 
U.  S.  representative  effective  April  1. 


WAR  mWS  REPORT 
BY  COL.  WARNER 

FOR  A  BETTER  understanding  of 
the  war  and  events  in  Washington 
relating  to  the  war's  progress,  the 
War  Dept.  is  now 
broadcasting  to 
troops  overseas  a 
weekly  War  De-  . 
partment  Report, 
based   on  Secre- 
tary Stimson's 
weekly  review." 
The  15-minute  re- 
port comprises  a 
factual  account  of 
the  action  in  the 
war  theatres  to- 
military  interpreta- 
tion of  events  during  the  week. 

Col.  Albert  L.  Warner,  former 
CBS  news  analyst  and  head  of  the 
CBS  Washington  news  bureau,  now 
chief  of  the  War  Intelligence  Di- 
vision, delivers  the  report,  which  is 
sent  out  to  every  theatre  except 
India  where  reception  is  poor.  Col. 
Warner  also  gives  the  War  Dept.'s 
official  war  news  summary  of  the 
week  on  the  Army  Hour. 

Going  over  20  shortwave  facili- 
ties provided  by  the  OWI  and  re- 
broadcast  by  50  Army  overseas  sta- 
tions, and  aired  also  in  South  and 
Central  America,  the  war  review 
is  under  the  auspices  of  the  Infor- 
mation &  Education  Division, 
Army  Service  Forces.  It  is  broad- 
cast every  Thursday,  timevl  to 
break  after  the  Secretary  has  held 
his  weekly  news  conference. 


4  BLUE  NETWORK 
DEPARTMENTS 
MOVE  TO  NEW 
ADDRESS 


Because  of  the  increased  operations  of  the  BLUE 
Network  and  the  expansion  of  the  staff,  the  Spot 
Sales,  Television  and  Co-operative  Program  De- 
partments, and  the  office  of  A.  D.  Nicol,  con- 
troller, have  moved  to  the  4th  floor,  Aeolian 
Building,  33  West  42nd  Street. 

The  new  offices  have  a  separate  switchboard  and 
telephone  number,  Wisconsin  7-1737.  (It  will  be 
impossible  to  reach  the  four  departments  by 
calling  the  BLUE  Network.) 


JAMES  F.  KYLER  has  joined  SESAC 
station  relations  staff  as  midwest  rep- 
resentative, taking  over  territory  for- 
merly covered  by  BURT  SQUIRE,  who 
now  handles  all  states  west  of  the 
Rocky  Mountains.  Mr.  Kyler  goes  to 
SESAC  from  WMBD  Peoria,  111.,  where 
he  was  merchandising  and  promotion 
manager. 

WALLACE  C.  JOHNSON,  midwest  re- 
gional manager  of  Admiral  Corp.,  Chi- 
cago, has  been  appointed  manager  of 
field  activities  for  the  U.  S.  on  all  Ad- 
miral products.  JOSEPH  E.  DEMPSEY, 
partner  of  Dempsey  &  Co.,  investment 
bankers,  has  been  elected  a  member  of 
the  Admiral  board  of  directors.  He  suc- 
ceeds J.  H.  CLIPPINGER,  resigned. 
N.  F.  SHOFSTALL,  acting  designing  en- 
gineer of  the  West  Lynn,  Mass.  branch 
of  GE's  electronics  department,  has  been 
appointed  designing  engineer  of  the  re- 
ceiver division  of  GE's  electronics  de- 
partment. 

FRANKLIN  O.  PEASE  has  joined  Reu- 
ben H.  Donnelley  Corp.,  Philadel- 
phia, as  work  co-ordinator  for  Signal 
Corp.  Div.  He  was  formerly  general 
manager  of  Video  &  Sound  Enterprises 
Omaha  and  Kansas  City,  and  more  re- 
cently national  supervisor  with  Ross 
Federal  Service,  New  York. 
BROADCAST  SALES,  Chicago,  radio 
representative,  on  April  1  will  move  to 
larger  quarters  at  360  North  Michigan 
Ave. 

JOHN  V.  BRACH,  with  International 
Telephone  &  Telegraph  Corp.  16  years, 
has  been  named  marine  sales  manager 
of  Mackay  Radio  &  Telegraph  Corp., 
IT&T  affiliate. 


Circus  Radio  Plans 

RINGLING  BROS,  and  Barnum  & 
Bailey  Combined  Shows  Inc.,  Sara- 
sota, Fla.,  has  appointed  Seidel 
Adv.,  New  York,  to  place  its  radio 
advertising.  Building  up  to  New 
York  opening  April  4  in  Madison 
Square  Garden,  the  circus  will 
sponsor  spot  announcements,  sta- 
tion breaks  and  programs  on  vir- 
tually all  New  York  stations  be- 
ginning March  19  and  continuing 
probably  through  May  10.  National 
plans  are  tentative,  pending  out- 
come of  trials  in  connection  with 
the  last  year's  Hartford  fire,  and 
which  might  curtail  road  tour. 
Seidel  agency,  formerly  located  in 
Washington,  moved  to  New  York 
last  February  and  is  now  located 
in  the  Times  Bldg.  Mr.  Seidel  sold 
out  the  Washington  agency  and 
accounts  and  is  building  a  new 
business. 


Si  Feldstein 


SI  FELDSTEIN,  57,  director  of 
Jewish  programs  at  WDAS  Phila- 
delphia for  nine  years,  died  March 
4  at  his  home  in  that  city. 


Whatta 
Personality! 

After  all,  radio  Is  a  very  personal 
medium,  and  when  almost  every 
listener  puts  an  OKEY  on  every 
program  and  product,  there  must 
be  character  down  under  and  per- 
sonality on  top.  Ready  to  share 
wit!i  you  this  profitable  asset  Is — 

W  A  I  R 

Winston  -  Salem,    North  Carolina 

Representative:  The  Walker  Company 
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DIRECT  ROUTE  TO 
SALES  IN 

The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC 
and  New  England  Regional  Network  . 

Represented,  by  WEED  &  COMPANY,  ;-  ■  ,  .  ,. 
,      •  Hew  York,  Boslori,  Chicogo, 

Detroit,  San  FrantiHO  ond  Hollywood 


Connecticufs 
Happiest  Boy 
of  1945 


You  would  be  happy  too  if  you  were  Francis 
McGrath  shown  here  leaving  the  hospital  re- 
stored to  health.  Francis  is  one  of  42  victims  out  of 
the  70  new  cases  of  Poliomyelitis  reported  during 
1944  in  Hartford  County  already  sent  home  without 
any  apparent  trace  of  residual  paralysis. 

Since  1941  WTIC  and  the  Hartford  Courant  have 
conducted  an  annual  MUe  O'  Dimes  campaign  for 
the  benefit  of  Polio  sufferers.  Each  year  this  joint 
promotional  drive  for  funds  has  resulted  in  the 
highest  per  capita  response  of  any  section  of  the 
country. 

The  recently  completed  1945  Mile  O'  Dimes  cam- 
paign topped  all  records.  More  than  seven  mUes  of 
dimes  totalling  over  $63,000  were  given  by  a  gen- 
erous citizenry  to  help  others  like  Francis  McGrath 
on  the  road  to  happiness  when  they  fall  victims  of 
this  dread  disease. 

We  at  WTIC  are  proud  of  our  five-year  record  in 
promoting  this  important  work,  one  of  the  many  in 
the  public  interest  to  which  the  station  dedicates 
itself.  But  the  liberal  response  with  which  the  people 
answered  our  appeal  is  cause  for  even  greater  pride. 


Cummer  Switches 
From  Y&R  to  DFS 

1  Appointment  Covers  Energine 
i  Products;  Radio  Resumed 

CUMMER  Co.,  Brattleboro,  Vt.,  di- 
vision of  Sterling  Drug  Inc.,  New 
York,  has  shifted  its  advertising 
from  Young  &  Rubicam,  New 
York,  to  Dancer-Fitzgerald-Sam- 
ple, New  York,  the  appointment 
covering  all  Energine  products,  in- 
cluding cleaning  and  lighter  fluids 
and  shoe  white.  Radio  was  resumed 
immediately  last  Monday  on  sev- 
eral network  serials  handled  for 
'  Sterling  divisions  by  D-F-S,  which 
described  the  move  as  a  "starter," 
indicating  that  further  radio  plans 
might  be  in  the  works. 

Backstage  Wife,  sponsored  by 
R.  L.  Watkins  Co.  on  NBC,  with 
primary  promotion  for  Dr.  Lyons 
Toothpowder  Monday  through  Fri- 
day, now  features  Energine  prod- 


ucts instead,  Thursday  and  Friday, 
Five  trailers  have  been  added  on 
other  Sterling-NBC  shows.  Cum- 
mer products  are  featured  Wednes- 
day on  Amanda  of  Honeymoon  Hill 
on  CBS  with  Phillips  Tablets  and 
Toothpaste  continuing  the  other 
four  days. 

Other  Accounts 

Cummer's  last  network  show  My 
Best  Girls  went  off  the  Blue  last 
January.  Y&R,  which  has  handled 
the  account  since  1940,  continues 
as  agency  for  Fletcher's  Castoria, 
Molle  Brushless  Shaving  Cream  and 
Kling  (all  Centaur  Co.) .  D-F-S  han- 
dies  radio  only  for  other  Sterling 
accounts — R.  L.  Watkins  Co.,  Chas. 
H.  Phillips  Chemical  Co.,  Bayer 
Co.  and  Sterling  Products  Divi- 
sion. Pedler  &  Ryan,  New  York,  is 
the  agency  for  Z.B.T.  powder,  and 
Ironized  Yeast,  and  Sherman  & 
Marquette,  Chicago,  for  Dr.  W.  B. 
Caldwell  Division  of  Sterling  Drug. 


Canadian  Show  Ratings 

CANADIAN  and  American  day- 
time programs  hold  equal  place 
in  popularity  for  February,  accord- 
ing to  the  latest  Elliott-Haynes 
national  radio  ratings  report.  Sol- 
dier's Wife,  Canadian  originating 
program,  leads  with  a  21.5  rating 
followed  by  Big  Sister  with  19. 
Third  place  is  held  by  Canadian 
program  Happy  Gang,  and  the  re- 
mainder of  the  ten  leading  day- 
time programs  are  in  order  Road 
of  Life,  Ma  Perkins,  Claire  Wallace 
(Canadian  program),  Lucy  Linton 
( Canadian  program) ,  Pepper 
Young's  Family,  Woman  of  Amer- 
ica and  Right  to  Happiness. 


GAMBARELLI  &  DAVITTO,  New 
York,  March  4  started  sponsorship  of 
a  six-weekly  five-minute  news  report 
on  WLIB  New  York.  Contract  for  52 
weeks,  placed  through  Jackson  &  Co., 
New  York,  both  for  G&D  Vermouth, 
Italian  and  Swiss  Colony  Wines.  Com- 
pany concluded  last  January  use  of 
a  half-hour  disc  Vineyard  Melody  on 
11  eastern  stations. 


CROSLEY'S  PROFIT 
$6.04  PER  SHARE 

CROSLEY  Corp.  made  a  net  profit 
after  taxes  of  $3,299,541  on  total 
sales  of  $98,168,438  according  to 
the  annual  statement  just  sent  to 
stockholders. 

In  1943  total  sales  were  $80,447,- 
762  and  net  profit  was  $2,694,159. 
With  545,800  shares  of  common 
stock  outstanding  net  profit  was 
$6.04  a  share  in  1944  compared 
with  $4.93  a  share  in  1943. 

The  1944  total  amounted  to 
$17,000,000  more  than  1943  but  the 
actual  increase  in  production  was 
much  greater  because  the  company 
made  substantial  reduction  in  costs 
and  consequent  reduction  in  price, 
the  statement  pointed  out. 

Sales  of  the  company's  broad- 
casting division  increased  but  the 
major  increase  was  in  war  produc- 
tion by  the  manufacturing  division. 
A  total  of  $10,914,729  was  provided 
in  1944  for  payment  of  federal  in- 
come and  excess  profits  taxes  as 
compared  with  $8,436,562  in  1943. 
Earned  surplus  on  Dec.  31  amount- 
ed to  $9,063,153  in  1944  while  in 
1943  it  was  $6,303,621.  War  pro- 
duction orders  on  the  company's 
books  total  more  than  $80,000,000. 

During  the  year  the  company 
sold  WSAI  Cincinnati  to  comply 
with  FCC  regulations  and  the 
money  will  be  applied  on  the  pur- 
chase of  WINS  New  York  City  if 
this  is  given  FCC  approval. 

"The  broadcasting  division  is 
maintaining  its  policy  of  keeping 
abreast  of  technical  developments 
and  proper  steps  have  been  taken 
to  protect  its  position  in  the  fields 
of  frequency  modulation  and  televi- 
sion," the  statement  says. 


Hooper  in  Chicago 

PLAN  to  open  new  offices  in  Chi- 
cago March  16  was  announced  by 
C.  E.  Hooper,  of  C.  E.  Hooper  Inc., 
at  the  Radio  Management  Club  last 
Wednesday.  Janet  Widner,  of  the 
New  York  office,  will  be  office  man- 
ager and  Harriet  Clemenson,  for- 
merly personnel  director  and  secre- 
tary to  Mr.  Hooper  will  transfer  to 
the  Chicago  office  as  assistant  man- 
ager. 


JACK  GAVBR,  Broadway  columnist, 
and  Dave  Stanley,  press  agent,  have 
compiled  a  number  of  radio's  top 
comedy  scripts,  representing  some  of 
Ihe  best  broadcasts  of  Fred  Allen, 
Jack  Benny,  Bob  Hope,  Edgar  Ber- 
gen, Fibber  McGee  &  MoUy  and  other 
programs  into  a  volume  titled  There's 
Laughter  in  the  Air  (Greenberg,  New 
York,  $2). 


Notional  Solo.  Ropresonto.i,.  .  Pool  H.  Roymor  Comporiy 
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n  the  production  of  Amperex  tubes  evei-y 
construction  step  is  carefully  watched  to  in- 
sure greater  operating  efficiency  and  lower 
operating  costs.  Welding,  for  instance,  is  done 
in  an  inert  or  reducing  atmosphere  in  specially 
designed  apparatus.  This  "Amperextra"  means 
that  there  is  no  oxidation  of  metal  parts.  As  a 
consequence,  there  is  much  less  liberation  of 
gas  later  on  in  the  life  of  the  tube,  and  a  more 
consistent  hard  vacuum  is  maintained. 

More  than  70%  of  all  electro-medical  apparatus 
in  this  country  is  equipped  with  Amperex  tubes. 
More  than  40%  of  the  nation's  broadcasting 
stations  also  specify  our  products  as  standard 
components.  There's  an  Amperex  type  for  every 
application  in  every  field  using  transmitting 
and  rectifying  tubes.  Your  inquiries,  for  pres- 
ent or  peacetime  assignments,  receive  prompt 
attentioa 


NOTE:  Many  of  our  standard  tube  types  are  now  avail- 
able through  leading  radio  equipynent  distributors. 
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NOW  IS  THE  TIME  WHEN  YOUR  DOLLARS  COUNT 


PLEASE  SUPPORT  THE  RED  CROSS  WAR  FUND 


O^Daniel  Case  Sent  to  Justice  Dept,; 
Taft  Cleared  by  Expenditures  Report 


POLITICAL  USE  of  radio  by  the 
W.  Lee  0' Daniel  News  in  the  last 
campaign  and  alleged  attempts  of 
Sen.  Robert  A.  Taft  (R-Ohio)  to 
keep  cei-tain  Ohio  CIO  transcrip- 
tions off  the  air  were  included  in 
the  Senate  Campaign  Expenditures 
Committee  report,  presented  last 
Thursday  to  the  Senate  by  Chair- 
man Green  (D-R.  I.). 

The  Committee  voted  unanimous- 
ly to  refer  its  record  on  the  O'Dan- 
iel  investigation  to  the  Dept.  of 
Justice  [Broadcasting,  Feb.  12] 
and  decided  to  close  the  case  on 
Sen.  Taft  although  it  found  that  he 
had  "raised  many  difficulties". 


The  Justice  Dept.  was  asked  to 
examine  the  facts  disclosed  on  Sen. 
0 'Daniel  in  relation  to  the  sections 
of  the  Corrupt  Practices  Act  pro- 
hibiting contributions  made  by  cor- 
porations; defining  the  term  politi- 
cal committee  and  requiring  filing 
accounts  of  receipts  and  expendi- 
tures. 

Oi-ganized  by  friends  of  Sen. 
O'Daniel  ostensibly  to  distribute 
copies  of  his  radio  addresses,  the 
Common  Citizens  Radio  Committee 
was  declared  to  have  transferred  to 
the  W.  Lee  O'Daniel  News  Inc. 
large  sums  of  money  including  one 
check  from  Marrs  McLean,  finance 


THEY'KS  Al-i. 
MAIN' 


ST9ANGEK? 

Without  batting  an  eye,  we'll  tell  you  candidly  that 
Fargo  boasts  only  a  population  of  about  35,000 
souls!  Why,  then,  is  Fargo  such  a  "big-business"  city 
— one  of  the  best  and  busiest  of  its  size  in  the  na- 
tion? The  answer  is  that  Fargo  is  the  shopping  center 
of  over  a  million  other  prosperous  people  who  live 
throughout  this  ferti'e  Red  River  Valley!  .  .  .  And 
WDAY,  by  the  way,  is  the  ONLY  station  that  covers 
the  Valley!  For  the  proof,  write  WDAY! 

WDAY,  INC 


—  D 
N.  B.  C. 


FARGO,  N.  D. 

Altiliated  with  the  Fargo  Forum 


chairman  of  the  Texas  Republican 
State  executive  committee,  plainly 
marked  "political".  The  newspaper, 
it  was  found,  sponsored  and  paid 
for  a  radio  campaign  on  more  than 
100  stations  in  44  states.  A  sep- 
arate part  of  the  investigation  de- 
voted to  the  citizens  committee  di- 
rected further  attention  to  the  por- 
tion concerning  Sen.  O'Daniel  since 
the  two  "were  inextricably  inter- 
woven". 

The  investigating  group  conclud- 
ed that  the  activities  of  the  news- 
paper were  "directed  toward  in- 
fluencing the  election  of  President- 
ial and  Vice-Presidential  candi- 
dates in  1944.  The  radio  broadcasts 
were  palpably  political.  AH  con- 
tracts for  them  ended  on  election 
day  or  shortly  prior  thereto.  Po- 
litical rates  were  paid  in  some  in- 
stances. To  arrive  at  any  other 
conclusion  would  be  to  contradict 
the  statement  made  by  Sen.  O'Dan- 
iel, 'With  enough  people  back  of 
the  W.  Lee  O'Daniel  News  and  our 
radio  broadcasts,  we  can  whip  the 
New  Deal  nationally  just  the  same 
as  we  whipped  the  New  Deal  in 
Texas'." 

Complaint  against  Sen.  Taft  al- 
leging attempted  use  of  his  posi- 
tion as  Senator  to  deny  access  to 
broadcasting  facilities  was  made 
by  the  Ohio  CIO  Council  in  answer 
to  charges  originally  made  against 
it  by  the  Senator.  Sen.  Taft  had 
sent  telegrams  to  Ohio  stations 
stating  that  other  stations  ruled 
not  to  accept  dramatized  CIO  discs 
and  ended  with  the  "request  that 
you  refuse  to  accept  the  transcrip- 
tion." 

Investigation  by  the  Senate 
group  disclosed  that  no  station  to 
whom  the  recording  was  offered 
refused  to  accept.  Despite  the  ap- 
parently falsified  telegram  the  com- 
mittee ruled  that  "While  the  tele- 
graphic request  of  Sen.  Taft  may 
have  raised  many  difficulties,  it 
did  not  exclude  the  Ohio  CIO  Coun- 
cil from  radio  broadcasting  facili- 
ties." However,  no  substantiation 
was  found  as  to  alleged  improper 
or  excessive  expenditures  by  Sen. 
Taft. 


WERC  to  NBC 

WERC  Erie,  Pa.,  will  join  NBC 
June  15.  Station,  250  w  on  1490  kc, 
is  currently,  a  CBS  affiliate. 


HUNTING  FOR  MORE 
BUSINESS  IN  IDAHO? 
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970  KILOCYCLES  .  .  .  5000  WATTS 
FREE  &  PETERS,  INC.,  NATIONAL  REPRESENTATIVES 

BROADCAST 
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UMBRELLA  i^OVERAGE' 


"Our  family  tunes  in  all  Philadelphia 
Radio  Stations  at  times,  but  most  of  the 
time  we  tune  in  WCAU.  Why?  Well, 
tuning  in  WCAU  has  been  a  Philadelphia 
Tradition  ever  since  we  owned  a  crystal 
set.  You  see,  WCAU  has  always  had 
wonderful  programs.  I  remember  when 
WCAU  brought  us  the  first  Columbia 
Network  program  ever  broadcast.  Then 
too,  WCAU  has  always  been  Philadel- 
phia's 'strongest'  station.  It  was  our  first 
50,000  Watt  station,  and  though  there 


Mr. 

mm 

nmm 


are  other  high-powered  stations  in  Phila- 
delphia now,  I  notice  WCAU  comes  in 
clearest  and  strongest." 

Mr.  Girard  Franklin  Pennmore  is 
typical  of  millions  of  long-established 
Philadelphians  whose  roots  go  deep  in 
Philadelphia  Traditions.  As  Survey  Ex- 
perts know,  WCAU  leads  in  total  listen- 
ing audience  in  Philadelphia,  but  even 
more  important  is  the  fact  that  WCAU 
has  always  been  Philadelphia's  Prestige 
Station. 


wcAur. 


CBS  AFFILIATE 


Coverage" 


50,000  "FREE  WATTS' 
DIRECTIONS,  GIVING 


SURGING  OUT  IN  A  GREAT  TIDAL  WAVE  OF  POWER  IN  ALL 
'UMBRELLA   COVERAGE"   OVER   A  CLEAR  NATIONAL  CHANNEL 


PHILADELPHIA'S    L  E  A  D  I  IV  G    RADIO    I  IV  S  T  I  T  U  T  I  0  \ 
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MAGIC! 


In  effect,  W  M  M  N 
results  might  well  arise 
from  the  boiling  of 
some  magic  radio  po- 
tion. But  in  reality  they 
spring  from  solid,  fun- 
damental broadcasting 
practice  with  a  strong 
personal  touch. 

That's  why  we  are 
able  to  deliver  to  ad- 
vertisers one  of  Amer- 
ica's Greatest  Direct 
Response  Audiences. 

ASK  A  BLAIR  MAN 

Columbia  Network 


Servicemen  News 
PERSONAL  NEWS  about  New  York  City 
servicemen  is  featured  in  "New  Yorkers 
at  War",  thrice-weekly  quarter-hour 
program  heard  on  WMCA  New  York. 
Presented  in  cooperation  with  the  news 
services  of  the  armed  forces,  material 
includes  battle  stories,  hospital  records, 
assignments  and  promotions  in  all  the- 
atres of  .  war.  Interviews  recorded  in 
frontline  areas  are  featured.  Program  is 
directed  by  Leon  Goldstein,  vice-presi- 
dent in  charge  of  news  and  special  fea- 
tures, who  is  awaiting  accreditation 
from  the  War  Dept.  to  go  overseas, 
where  he  will  collect  material  for  the 
series. 

WCKY  Service  Voices 
CINCINNATI  families  which  have  had 
to  be  satisfied  with  letters  from  their 
fighting  men  overseas  now  are  given  the 
opportunity  to  hear  the  voices  of  their 
sons,  brothers,  and  husband  on  "Cin- 
cinnati Service  Record",  new  program 
on  WCKY  Cincinnati  Tuesday  9:45  p.m. 
Program  uses  transcriptions  sent  by  the 
6th  Army  Group  Press  Camp  in  western 
Europe.  WCKY  sends  records  to  the 
families  of  the  men  after  they  are 
played. 

Salutes 

SALUTING  a  fighting  man  from  Los 
Angeles  area  who  lost  his  life  in  the 
war,  Los  Angeles  Times  is  presenting 
a  nightly  tribute  on  KMPC  Hollywood. 
Approximate  five-minute  broadcast  pre- 
cedes station  sign-off  at  12:05  a.m. 
Names  are  selected  from  '  newspaper 
casualty  lists.  Tribute  includes  a  letter 
from  the  Times  to  war  hero's  relatives 
in  advance  of  broadcast  and  transcrip- 
tion of  the  salute. 

Health  Series 
PROBLEMS  of  the  individual's  health 
and  his  responsibility  to  others  in  his 
community  are  worked  out  in  a  new 
weekly  Canadian  Broadcasting  Corp. 
Trans-Canada  network  program  "Here's 
Your  Health".  Program  is  produced  in 
cooperation  with  the  U.  of  Toronto 
School  of  Hygiene. 


Navy  Program 
DESIGNED  to  acquaint  the  public  with 
the  Navy's  varied  activities  on  Treasure 
Island  in  San  Francisco  Bay  and  to  ex- 
pedite recruitment  of  civilian  employes, 
KGO  San  Francisco  has  started  a  13- 
week  series  of  weekly  transcribed  broad- 
casts titled  "Treasure  Island  Navy". 
Scripts  are  written  by  the  Navy  public 
relations  office,  with  music  by  the  Treas- 
ure Island  Band. 


Citation  on  WNEW 
LOCAL  Navy  men  who  have  distin- 
guished themselves  in  service  receive 
citations  in  "Now  Hear  This",  weekly 
half-hour  program  on  WNEW  New  York 
dedicated  to  the  Navy.  With  orchestra 
and  vocalists  supplied  by  Navy  per- 
sonnel, program  includes  "profiles"  of 
leaders  in  the  service. 


Mystery  Series 
NEW  MYSTERY  detective  series,  "The 
Thinking  Machine",  adapted  from  the 
writings  of  the  late  Jacques  Futrelle, 
was  started  March  12  on  WBBM  Chi- 
cago 11:05-11:30  p.m.  Weekly  series  re- 
volves around  a  detective  who  solves 
crimes  for  the  fun  of  the  mental  exer- 


Battle  Weather 
WEATHER  conditions  on  the  Western 
Front  are  now  covered  in  the  nightly 
11:25-11:30  p.m.  weather  news  reports  on 
WOR  New  York.  Overseas  reports  come 
in  by  cable  each  day  from  correspond- 
ents of  Mutual,  parent  network,  with 
the  station  paying  the  cost. 


Variety  Quiz 
DIFFERENT  type  of  quiz  is  presented 
each  day  on  "Idea  Parade",  novelty 
feature  introduced  on  WINS  New  York 
with  Maurice  C.  Dreicer  as  originator 
and  m.c.  Contest  to  translate  various 
foreign  language  phrases  is  regular  fea- 
ture on  one  day. 


"/  OUGHT  TO  KNOW  BETTER 
THAN  TO  LEAVE  MY  BONE 
IN  THE  KSOO  MAIL  ROOMr 


KOIL,KFOR  Transfers 

APPLICATIONS  have  been  filed 
with  the  FCC  requesting  transfer 
of  control  of  KOIL  Omaha  and 
KFOR  Lincoln,  Neb.  from  Charles 
T.  Stuart  and  Capt.  James  Stuart 
to  Stuart  Investment  Co.,  family 
holding  company  of  which  the  two 
transferees  are  major  stock  hold- 
ers. Transaction  involves  issuance 
of  new  common  stock  totaling  2350 
shares  by  Stuart  Investment  to  the 
Stuart  brothers. 


Hunt  Buys  Fontana 

AS  THE  initial  step  in  its  program 
to  broaden  its  operations  into  the 
general  food  line,  Hunt  Brothers 
Packing  Co.,  San  Francisco,  has 
acquired  Fontana  Food  Products 
Co.  Radio  will  be  used  for  Fontana, 
according  to  Norton  Simon,  chair- 
man of  the  Hunt  board.  Garfield 
&  Guild,  San  Francisco,  handles 
the  account. 


BROADCAST  MUSIC  Inc.,  New 
York,  has  completed  an  agreement 
with  Sylvester  L.  Cross  for  the  per- 
formance rights  of  American  Music 
Inc.,  specializing  in  American  folk 
music.  Catalogue  includes  American 
Music,  Cross  &  Winge,  and  Westmore 
Music  Corp. 


HALLICRAFTERS  Co.  Chicago,  pro- 
ducers of  high  frequency  radio  war 
equipment  filed  for  registration  with 
the  Securities  &  Exchange  Commission 
225,000  shares  of  common  stock. 


A  full  page  of  them  in 
the     April     2  issue 
of  BROADCASTING  on 
stations 


Legislative  Personalities 
LEGISLATIVE  personalities  are  featured 
on  a  new  quarter-hour  show  on  KSTP 
Minneapolls-St.  Paul  during  the  re- 
mainder of  the  current  Minnesota  legis- 
lative session.  Speaker  of  the  House  of 
Representatives  Lawrence  M.  Hall  di- 
rects legislative  leaders  in  a  roundtable 
discussion  of  current  bills. 

Farm  Feature 
VARIETY  program  featuring  farm  news, 
music  and  interviews  with  farm  au- 
thorities is  now  heard  weekly  on  WJR 
Detroit.  Titled  "Farming  Marches  on", 
half-hour  program  originates  at  WKAR 
East  Lansing,  Michigan  State  College 
station. 

Chaplains  on  WSAV 
TO  ILLUSTRATE  the  chaplain's  work  in 
the  Army,  "Your  U.  S.  Army  Chaplain 
on  the  Air"  is  heard  weekly  on  WSAV 
Savannah.  Programs  are  op?n  to  all  de-  j 


KMOX  Service  Show 
MISSOURI  State  Headquarters  of  Se- 
lective Service  is  sponsoring  a  series  on 
KMOX  St.  Louis  Saturday  5:30  p.m. 
featuring  information  cn  re-orientation 
of  discharged  veterans  and  problems  of 
rehabilitation. 

Victory  Gardens 
WPBL  SYRACUSE  is  presenting  for  the 
third  year  Victory  Garden  talks  each 
Saturday  by  representatives  of  the  Syra- 
cse  Garden  Club. 


n 


SIOUX  FALLS.  SO.  DAKOTA 
1140  K  C  —  5000  WATTS 
National  Representatives 
HOWARD    H.    WILSON  CO. 


m 
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YES.  WE  TRAVEL  FAR 


That  compelling  force 
—the  demand  for  qual> 
it}'— has  spurred  Audlo> 
discs  to  ever  greater 
production.  Each  month 
we  manufacture  a 
larger  number  of  these 
superior  recording 
hlanks,  hut  most  of  this 
increase  must  he  de- 
voted  to  radio  pro- 
grams for  the  armed 
forces.  YeSf  we  travel 
far  to  aid  the  war 
effort  — and  we  have 
traveled  far  in  quality 
that  means  hetter  re- 
cordings hoth  now  and 
in  the  years  to  come. 

AUDIO  DEVICES,  IIVC.,444 
Madison  Ave.,  IVew  York 


Mrs.  June  Rollinson  Jackson 
:i     Rnssel  M.  Seeds  Company 
i     Chicago,  Illinois 

Dear  June: 

Here  I  am  leanin'  on  my  broom 

■'■  again.  Leanin'  and  Peelin'. 
Not  really  loafing,  you  under- 
stand, but — well,  it's  a  long 
story.  The  kind  of  weather  we 

,t  had  here  this  winter  I  kept 
dreamin'  of  warm  sun  and 
sand  and  pretty  little  things 
in  pretty  little  bathin'  suits, 

,';  and  I  told  the  Missus  I  had  a 
yen  for  Florida.  Well,  Junie, 

t    she  really  fixed  me.  "Florida", 

''  she  says.  "Sun",  she  says. 
"Hmph",  she  says.  And  what 
does  she  do,  but  get  me  a  sun 
la7np  for  Christmas.  That's 
tvhy  I'm  peelin'.  I'd  lay  under 
that  sun  lamp  and  look  at  that 

':(  Christmas  card  you  and  Hub 
Nent  me,  and  I  kept  dreamin'. 
Well,  (/  told  you  it  was  a  long 
story)  we  had  a  fellow  out  to 
the  house  last  week-end.  A 

■1  Army  fellow.  And  don't  you 
know  he  took  that  card  of 
yours  with  all  those  pretty 

,  :    little  things  back  to  camp  with 

him.  Now  all  I  can  do  is  lean 

on  my  broom  and  dream.  Lean, 

and  peel,  that  is. 

Yrs, 
Algy 

WCHS 

Charleston,  W.  Va. 


Department  Store  Displays 
HECHT  Co.,  Washington,  D.  C.  depart- 
ment store  v/ith  extensive  local  radio 
schedules,  is  devoting  an  entire  bank 
of  store  display  windows  to  promote 
the  store's  various  radio  programs: 
WMAL — "History  on  the  March"  with 
Raymond  Swing,  Wednesday  7:15  p.m.; 
WRC— "World  News  Roundup",  8  a.m. 
weekdays,  and  "Parents  Magazine  on 
the  Air",  Wednesday  1:30  p.m.;  WMAL 
—"Calling  All  Girls",  Saturday  9:45 
a.m.;  WTOP— "Today  in  History"  with 
Elmer  Louis  Kayser,  dean  of  George 
Washington  U.  Windows  are  decorated 
with  photos,  posters,  program  and  sta- 
tion  information  and   other  material. 

CBS  Art  Entries 
CBS  will  be  represented  by  12  art  pieces 
in  the  National  Annual  24th  Exhibit  of 
Advertising  Art,  to  be  held  April  10-28 
at  630  Fifth  Ave.,  New  York,  by  the  Art 
Directors  Club.  There  will  be  300  adver- 
tising art  presentations  in  the  exhibit 
which  later  will  go  on  a  road  tour.  CBS 
promotion  pieces  include  "Palstaff  Open- 
shaw's  Poems,"  Al  Hirschfeld's  poster 
for  Big  Town  and  eight  pieces  prepared 
by  the  network  for  CBS-owned  stations 
including  "Zlotnick  and  the  Polar 
Bear."  for  WTOP  Washington  and  "How 
to  Make  a  Success  in  the  South"  for 
WBT  Charlotte. 

WJBC  Farm  Service 
WJBC  Bloomington,  111.  has  issued  a 
market  folder  promoting  its  service  pro- 
grams "Rural  Free  Delivery",  "Local 
Farm  Front",  and  several  market  re- 
ports of  interest  to  farmers.  Folder  car- 
ries a  picture  and  short  biography  of 
Church  Mabry,  farm  service  director. 

Doughnut  Holes 

TO  PROVE  that  "there  is  something  in 
the  hole  of  a  doughnut",  WNAX  Yank- 
tion,  S.  D.  has  issued  a  promotion  piece 
in  the  shape  of  a  doughnut  with  a  pic- 
ture of  "Jolly  Joe"  in  the  middle.  On 
other  side  from  picture  is  his  broadcast 
time  over  WNAX. 


Diamond  Rings  Offered 

A  DIAMOND  RING  is  offered  each 
week  to  a  studio  contestant  attending 
"Glamour  Manor",  the  Procter  & 
Gamble  Co.  program  on  the  Blue.  J.  R. 
Wood  &  Sons  Inc.,  New  York,  jewelry 
makers,  contribute  the  rings  valued 
from  $175  up  and  receive  credit  on  the 
show  through  arrangements  made  be- 
tween N.  W.  Ayer  &  Son,  Wood  agency, 
and  Benton  &  Bowles,  agency  for 
"Glamour  Manor".  Plan  went  into  ef- 
fect March  1  and  will  continue  for  39 
weeks  or  more. 

WTAR  Contributions 

A  COMPILATION  of  its  public  service 
and  war  effort  contributions  in  1944  has 
been  issued  by  WTAR  Norfolk  showing 
specifically  how  it  devoted  7,726  an- 
nouncements, 1,741  programs  and  653 
hours  of  broadcast  time  to  these  causes. 
Of  the  total,  6,728  announcements,  774 
programs  and  357  hours  of  broadcast 
time  were  alloted  to  the  war  effort  and 
998  announcements,  967  programs  and 
296  hours  of  broadcast  time  went  to  gen- 
eral public  service. 

WFBL  6  to  7  Promotion 
TITLED  "6  to  7  p.m.— A  Great  Hour  on 
WFBL",  the  Syracuse  station  has  mailed 
20,000  double-fold  brochures  to  homes 
in  the  WFBL  area.  Brochure  describes 
the  various  features— news,  commenta- 
tors, music,  variety,  comedy,  public 
events  and  educational  programs — that 
are  heard  during  the  hour.  Inside  of  the 
folder  are  pictured  those  persons  on  the 
air  during  the  6-7  p.m.  period. 

WHBQ  Folders 

PROMOTION  folders  have  been  distri- 
buted by  WHBQ  Memphis  on  the  Hoop- 
er 1944  May  through  September  re- 
sults in  that  area  and  announcing 
Cedric  Poster,  commentator,  available 
March  30  in  the  Monday  through  Fri- 
day 1  p.m.  period.  The  Hooper  fact 
piece  uses  theme  of  "Make  hay  while 
the  siin  shines." 


WARTIME  CULTIVATION 
for    PEACETIME  SALES 


Coverage  of  stable  markets  for 
present  and  post  war  sales  is  a 
wise  sales  promotion  investment. 

The  rich  markets  of  Richmond  and 
Virginia,  covered  by  Station  WRNL 
are  stable  markets. 


The  facts  on  the  right 
results. 


proof  of 


70.8%     OF    THE  NA- 
TIONAL ADVERTISERS 
ON      THIS  STATION 
ARE  RENEWALS. 
88%    OF    THE  LOCAL 
ADVERTISERS  ON  THIS 
STATION      ARE  RE- 
NEWALS. 
Advertisers  don't 
renew  contracts 
unless  the  medium 
they  use  pays  off 
in  results. 


Chick  Carter  Promotion 
LATEST  Mutual  program  for  local  co- 
operative sponsorship — "Chick  Carter" — 
is  backed  by  material  designed  to  sell 
the  series  locally,  as  well  as  to  buUd 
larger  audiences  before  the  program 
goes  cooperative  March  26.  The  "Junior 
Mystery",  which  is  also  the  subject  of 
comic  strips  in  Street  &  Smith  Publish- 
ers Shadow  Comic  Magazine,  is"  heard 
five-weekly  5-5:15  p.  m.  Promotion 
material  includes  script  of  closed-cir- 
cuit sales  presentation  on  Mutual;  in- 
formation on  the  effectiveness  of  chil- 
dren's programs;  copies  of  letters  to  be 
sent  to  special  lists  for  sponsor;  news- 
paper mat;  display  sheet  showing  the 
covers  of  15  S&S  magazines  which  pro- 
mote "Chick  Carter". 

New  Series  Folder 
NBC  is  distributing  300,000  copies  of  a 
promotion  piece  on  the  new  State  Dept. 
series  "Our  Foreign  Policy".  Including 
a  list  of  program  topics  and  statements 
by  Niles  Trammell,  NBC  president,  the 
folded  sheet  is  being  sent  to  NBC  sta- 
tions, the  Commission  to  Study  the  Or- 
ganization of  Peace,  the  20th  Century 
Fund  and  the  Foreign  Policy  Ass'n  for 
distribution.  Copies  of  the  announce- 
ment bearing  endorsement  of  major 
Protestant  groups,  are  being  circulated 
to  47,000  minsters  of  the  Presbyterian, 
USA,  Congregationalist,  Baptist  and 
Methodist  Churches. 

Promotion  Inserts 
BOOK  -  OF  -  THE  -  MONTH  -  CLUB,  New 

York,  to  promote  its  sponsorship  of 
"Author  Meets  the  Critics"  on  WHN 
New  York,  is  distributing  to  subscrib- 
ers in  the  New  York  metropolitan  area 
more  than  50,000  multi-colored  four- 
page  inserts,  carrying  pictures  of  par- 
ticipants and  quoting  their  recommen- 
dations of  the  series.  Agency  is  Schwab 
&  Beatty,  New  York. 

G-E  Diary 
VARIETY  of  information  about  General 
Electric  Co.,  Schenectady,  and  about 
electricity  in  general  is  included  In  a 
1945  "G-E"  diary  being  distributed  by 
Young  &  Rubicam,  New  York,  as  a  pub- 
licity stunt  for  G-E  Houseparty  on 
CBS.  Booklet  goes  to  CBS  station  man- 
agers as  well  as  to  radio  editors. 

WTOP  Bubbles 

QUERY  of  "Ever  See  a  Square  Bubble?" 
is  extended  to  advertisers  and  agencies 
by  WTOP  Washington  in  a  brochure  re- 
lating the  merits  of  station's  "Fact- 
finder" program,  a  WTOP  tailor-made 
series.  Brochure  suggests  advertisers  con- 
sider similar  aid  from  the  station  in 
building  a  program. 

Restaurant  Coverage 
TO  PROMOTE  its  news  programs,  WOV 
New  York  is  distributing  a  one-page 
mimeographed  news  bulletin  at  lunch- 
time  to  Childs  and  other  restaurants  in 
the  midtown  area.  Footnote  calls  atten- 
tion to  WOV  commentators.  Monday 
through  Friday  distribution  is  planned. 

Letter  Labels 
ONE  MILLION  gummed  labels  promot- 
ing the  news  programs  of  Johannes 
Steel  on  WHN  New  York  have  been  pre- 
pared for  distribution  to  100  different 
organizations  in  the  Metropolitan  area, 
for  use  on  out-going  mall. 

Farm  Forum 
FIFTY-NINE  counties  participated  in 
the  KXEL  Waterloo  second  farm  forum 
with  200  farm  leaders  and  press  repre- 
sentatives attending.  Program  included 
talks  by  state  farm  authorities. 
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Halifax 
Nova  Scotia 
The  Busiest 
Commercial 
Radio  Station 
of  the  Maritimes 


JOS.  WEED  6C  CO. 
350  Madison  Avenue,  New  York 
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Associated  has  more 


Subscribers  tfian  aii^  other  tibraryj 


FM  calls  for  not  only  the  finest  in  music  but  the  finest 
in  reproduction  of  that  music. 

On  both  scores  associated  ranks  first  among  all 
libraries!  That's  why  it  leads  all  libraries  in  FM 
subscribers. 

It  takes  associated's  wider  range,  vertically-cut  tran- 
scriptions to  do  full  justice  to  FM  equipment.  And 
every  test  proves  it — proves  that  nowhere  can  you  find 
transcriptions  with  more  freedom  from  surface  noise 


lower  distortion 


more  natural,  lifelike  tone. 


In  quality  of  reproduction  as  well  as  programming 
material,  associated  is  the  library  that  gives  you 
most  hours  of  the  best  radio  music! 

No  wonder  so  many  of  America's  successful  stations 
are  discovering  that  ASSOCIATED  is  a  plus  for  AM,  a 
must  for  FM. 

Want  the  facts,  without  obligation?  Write  today  for 

the  ASSOCIATED  LIBRARY  booklet. 


25  West  45th  Street,  New  York  19,  N.  Y. 


MOST  Hours  of  the  Best  RADIO  Music  .  .  ,  Represented  by  Loren  Watson,  400  Madison  Ave.,  N,  Y,  C, 
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License  Fee  for  Broadcasters 
Is  Proposed  by  Sen.  McKellar 

Acting  Chairman  of  Appropriation  Committee 
Revives  Plan;  Porter  Voices  Opposition 


A  LICENSE  fee  to  be  paid  by 
broadcasters  was  advocated  by 
Sen.  McKellar  (D-Tenn.),  acting- 
chairman  of  the  Senate  Appropri- 
ations Committee,  during-  hearings 
on  the  Independent  Offices  Appro- 
priations Bill  for  the  1946  fiscal 
year  (HR-1984),  it  was  disclosed 
last  week  upon  reporting  of  the 
measure.  FCC  Chairman  Paul  A. 
Porter,  opposed  the  idea. 

The  Senate  by  voice  vote  cut  a 
mere  $4,000  from  the  budget  re- 
quest which  had  been  asked  for 
the  purchase  of  five  new  cars.  Oth- 
erwise the  House-passed  measure 
as  it  aflfects  the  FCC  was  un- 
changed, with  the  Senate  voting  the 
Commission  $5,001,400  as  follows: 


For  regular  activities,  $2,550,400 
(reduction  of  $4,000)  ;  for  printing 
and  binding,  $21,000;  for  national 
defense,  $2,430,000. 

Monopoly  Fears 

Declaring  that  radio  is  "an  en- 
ormously profitable  business,"  Sen. 
McKellar  requested  of  Chairman 
Porter  that  the  Commission  con- 
sider a  license  fee  project  to  help 
the  Government  pay  its  300  bil- 
lion dollar  debt.  Sen.  McKellar  said 
it  appeared  to  him  that  "three- 
quarters"  of  radio  time  is  devoted 
"not  to  news  and  educational  pro- 
posals, but  to  advertising"  and  ad- 
ded: "It  does  seem  to  me  instead 
of  it  [radio]  being  an  art  that  we 


have  just  turned  this  great  adver- 
tising- agency  over  to  the  people 
who  are  advertising  this  way.  I 
hope  the  Commission  will  take  the 
lead  in  undertaking  and  issuing 
licenses  and  provide  that  the  Gov- 
ernment not  only  reimburse  itself 
for  its  gift  to  this  marvelous  ad- 
vertising agency  to  the  nation  but 
that  it  receive  some  benefit  from 
it." 

Sen.  McKellar  also  objected  to 
newspaper  ownership  of  stations, 
cautioning  Chairman  Porter  about 
issuing  licenses  "too  rapidly"  after 
the  war.  "I  have  some  doubts  about 
whether  the  competitive  news  serv- 
ice and  also  the  service  of  broad- 
casting stations — if  you  put  them 
together,  that  tends  to  a  monopoly 
in  one  of  the  greatest  services  that 
the  Government  has  put  forth," 
he  said. 

"For  instance,  you  take  a  great 
newspaper  and  let  it  broadcast  in 
that  city  or  locality,  and  it  seems 
to  me  that  leads  to  monopoly  very 


Listening  Habits 


in  Philadelphia 


>N  DAS  •J™""™" 

0      ■  ■ 


That's  why  most 
Philadelphians  have 
formed  the  habit 
of  dialing 
1400  regularly. 


With  ^'Listening  Habits"  like  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly.  1 


Warner  Appointed 

SAM  BASS  WARNER,  formerly 
head  attorney  for  compliance  of 
the  War  Production  Board  and 
Harvard  Law  School  professor  of 
law,  has  been  appointed  Register  of 
Copyrights  of  the  United  States, 
Luther  H.  Evans,  Acting  Librarian 
of  Congress  has  announced.  Mr. 
Warner  replaces  the  late  Col.  Cle- 
ment L.  Bouve. 


rapidly."  Chairman  Porter  assured 
him  the  Commission's  continued 
emphasis  would  be  on  the  "widest 
possible  diversification". 

Chairman  Porter,  who  appeared 
before  the  Senate  subcommittee  on 
appropriations  on  March  1,  opposed 
a  license  fee  system,  contending 
that  radio  already  pays  more  Fed- 
eral taxes  than  other  industries  by 
comparison;  that  of  the  two-billion- 
dollar  advertising  expenditures  ra- 
dio gets  200  or  250  million;  that  a 
license  fee  would  stifle  competition. 

Sen.  Wallace  H.  White  Jr.  (R- 
Me.),  member  of  the  Interstate 
Commerce  Committee,  also  opposed 
a  licensing  fee.  Earlier  Sen.  White 
said:  "I  have  been  out  of  sorts 
with  the  FCC  in  the  past  year  or  so, 
but  I  am  in  sympathy  with  them 
now." 

Sen.  McKellar  proposed  that  the 
FCC  take  an  arbitrary  cut  of  10% 
from  its  national  defense  budget,  in 
addition  to  the  reductions  made  by 
the  Budget  Bureau  and  $201,600 
by  the  House.  In  a  subsequent  let- 
ter, after  taking  it  up  with  the 
Commission,  Chairman  Porter 
wrote  that  to  reduce  the  national 
defense  appropriation  by  10%  more 
would  mean  abolition  of  necessary 
monitoring  and  other  services  now 
being  performed  in  the  war  in- 
terest. 

He  pointed  out,  however,  that 
monitoring  of  European  and  South 
American  stations  will  cease  as  of 
Dec.  31  this  year.  The  FCC  pro- 
posed to  the  Budget  Bureau  that 
the  "state  of  war  permitting,  we 
would  discontinue  intercepting  and 
recording  radiotelegraphic  traffic  to 
and  from  Germany,  as  of  July  1, 
1945,  at  a  saving  of  $99,650,"  Mr. 
Porter  wrote  Sen.  McKellar. 
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IM4  coiw^cre*!  wliii  1943  shows 
a  d&ffime  ittetms^  fn  W$fen«r$  fo 
KXOK  ®#  almost  30%,   41/  offier  nef- 
wos-k'affUI&fed  sfaVions  in  Sh  Louh  showed 
an  average  audteuce  loss   in  fhe  daytime, 

KXOK  advarfisers,  on  tfte  average,  enjoysd  a 
oifs  tisidience  of  29.7%  at  no  incr^se  in  cost. 

r-oi  the  40  quarter  hour  periods  between  8:Q0  A.  M,  and 
6:00  P,  M.— a  iotai  of  200  Hooper  checked  periods  Monday 
throwg'h  Friday — KXOK  increased  its  average  audience  almost 
30%  for  the  year  1944  compared  with  1943.    This  over-all 
measurement  is  the  first  annual  composite  station  listening  index 
Gvpr  produced  by  C-  E.  Hooper,  inc. 

Tirs  spectacular  daytime  increase  in  listener  audience,  without 
any  increase  in  rates,  means  that  KXOK  advertisers 
-received  «n  average  bonus  measured  in  extra  homes  ■ 
reached  per  dollar  invested  of  almost  30"/^- 

It  is  profitable  to  place  your  busiriess  on  a  station  zoom- 
ing to  the  top.   It  is  satisfying  to  be  among  the 
many  alert  advertisers  now  enjoying  a  plus 
audience.   No  wonder  KXOK's  adver- 
tising volume  has  grown  apace  with  i  i> 
the  station's  listening  audience. 


KXOK 


0^      SAINT  LOUIS  (1),  MISSOURI 


630  KiloeypS  •  5000  Watts  •  Full  Time  •  Basic  Blue  Network 

Owned  and  Operated  by  the  St.  Louis  Star-Times 


AfFILIATED  WITH  KFRU,  COLUMBIA.  Ml! 


OFFICES  IN  NEW  YORK 


ST.  LOUIS     •     LOS  ANGELES 


SAN  FRANCISCO 
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SOUTHERN 
MINNESOTA 

rrlQWA 


kglo 


MASON  CI 


owa 


And  planting  time  is  BUYING 
time.  "Heartland"  farm  folks 
are  now  buying  workclothes, 
fence  posts,  chick  feed,  bam 
paint  and  all  the  hundred  and 
one  other  items  they  need  to 
make  1945  their  greatest  year 
in  agriculture. 

Tell  them  about  the  advantages 
of  your  products  over  their 
"home"  station  .  .  .  KGLO, 
Mason  City,  Iowa.  Write  or 
wire  for  availabilities. 


Use  KGLO  and  WTAD 

Quincy,  Illinois 
A  Natural  Combination 


kglo 

MASOM  CITY^ 

^^^_y  owa 

1300  K.C.    5.000  WoHs 

CBS  Affiliate 

Weed  &  Company,  Rep. 


British  Video 

{Continued  from  page  20) 

the  BBC  should  operate  the  service; 
that  an  advisory  committee  should 
be  appointed. 

It  is  the  opinion  of  the  Commit- 
tee that  television  should  not  be 
delayed  but  should  be  opened  in 
London  immediately  after  the  war 
using  the  old  405-line  definition 
with  future  plans  providing  for  ex- 
tension to  the  six  most  populous 
provincial  centers  and  program  re- 
lay to  those  provincial  centers.  The 
aim  should  be  toward  improved 
service,  the  report  continues,  with 
definition  approaching  that  of  the 
cinema  and  perhaps  color  and  ste- 
reoscopic effects.  The  system,  how- 
ever, should  not  embody  any  pat- 
ented devices  "prejudicial  to  the 
general  interests  of  British  manu- 
facturers." Pooled  patents  are  en- 
couraged with  an  eye  toward  ex- 
port. 

Agreement  Suggested 

International  standardization,  it 
is  stated,  is  desirable  but  the  British 
should  not  change  immediately  to 
the  American  525-line  definition. 
An  international  agreement  on  fre- 
quency bands  is  suggested  at  the 
earliest  possible  moment. 

The  immediate  arrangements  for 
financing  television  must  depend  on 
the  BBC's  arrangements  for  finan- 
cing sound  broadcasting  after  the 
war,  the  report  states,  but  the  for- 
mer service  should  be  made  self- 
supporting  as  soon  as  possible.  This 
will  be  impossible  in  the  early 
stages,  however,  as  a  starting 
point,  the  committee  recommends 
a  special  receiving  set  license  at 
the  rate  of  one  pound  a  year  in  ad- 
dition to  the  present  10  shillings 
for  radio  listeners.  A  special  ci- 
nema video  also  was  suggested  but 
details  on  the  amount  and  incep- 
tion date  of  the  tax  were  left  for 
later  consideration. 

Extension  of  service  to  the  large 
centers  outside  London  is  expected 
to  greatly  increase  the  demand  for 
receivers  thus  solving  the  problem 
of  high  price  which  should  decrease 
when  mass  production  is  achieved. 

It  is  estimated  that  405-line  oper- 
ation can  be  resumed  within  nine 
to  12  months  after  release  of  the 
necessary  staff  from  war  duties. 


K 


mm 


WPIC  Curtailed 

FOLLOWING  petition  by  WTAR 
Norfolk,  Va.  objecting  to  interfer- 
ence from  WPIC  Sharon,  Pa.,  the 
FCC  last  week  notified  WPIC  to 
discontinue  operation  prior  to  lo- 
cal sunrise  in  accord  with  Sec.  3.87 
of  the  Commission's  Rules  and  Reg- 
ulations. Station  is  licensed  to  op- 
erate on  790  kc  with  1,000  w  day- 
time only,  but  under  the  regula- 
tion has  operated  between  hours  of 
4  a.m.  and  local  sunrise  subject  to 
the  proviso  that  such  operation 
would  be  ceased  upon  notice  of  un- 
due interference  to  another  station. 
WPIC  vnW  have  to  refrain  from 
such  operation  until  further  notice 
from  the  Commission.  WTAR  ope- 
rates unlimited  time  on  790  kc  with 
5,000  w. 


WKBZ  Starts  Suit 
On   Fetzer  Grant 

Contests  Right  to  Frequency 
On  Public  Service  Issue 

GOING  before  the  U.  S.  Court  of 
Appeals  in  Washington  for  the 
second  time  in  contesting  the  FCC's 
actions  regarding  the  operation  of 
a  station  at  Grand  Rapids,  Mich, 
by  John  E.  and  Rhea  Y.  Fetzer, 
the  Ashbacker  Radio  Corp.  has 
filed  an  appeal  from  the  grant  of 
a  license  to  the  Fetzers.  Mr.  Fetzer 
now  is  serving  as  Assistant  Direc- 
tor of  Censorship  for  radio. 

The  dispute  arises  from  the  de- 
sire of  both  parties  for  assignment 
on  1230  kc,  which  it  is  claimed  is 
the  only  one  available  for  use  in 
the  area.  Ashbacker  at  present 
operates  WKBZ  Muskegon,  Mich, 
which  is  less  than  50  miles  from 
Grand  Rapids,  on  1490  kc  and 
wants  to  switch  frequencies  be- 
cause of  the  alleged  poor  propa- 
gation qualities  of  its  assignment 
which  make  it  impossible  to  reach 
the  larger  area  due  it  as  the  only 
station  in  Muskegon  neighborhood. 

Granted  Permit 

In  June  1944  the  FCC  granted 
a  construction  permit,  filed  March 
1944,  to  the  Fetzers  without  hear- 
ing and  designated  for  hearing  a 
similar  application  filed  April  1944 
by  the  appellant.  At  that  time  Ash- 
backer protested  to  the  Commis- 
sion and  later  "sought  relief"  in  the 
Court  of  Appeals.  The  contention, 
then  as  now,  was  that  the  proxi- 
mity of  the  stations  excludes  mu- 
tual use  of  the  same  facilities  and 
grant  to  the  Fetzers  of  the  con- 
struction permit  then,  and  license 
now,  is  tantamount  to  refusal  of 
the  Ashbacker  application  without 
hearing.  A  separate  hearing,  such 
as  designated  by  the  Commission, 
is  declined  by  the  appellant  and  a 
comparative  hearing  with  the  Fetz- 
ers is  asked  of  the  court  in  addi- 
tion to  the  setting  aside  of  the 
Fetzers'  license. 

Violation  Claimed 

At  such  a  hearing  Ashbacker 
would  attempt  to  prove  that  its  ap- 
plication is,  in  the  public  interest, 
superior.  WKBZ  makes  the  conten- 
tion that  there  is  already  adequate 
service  in  Grand  Rapids  from  two 
existing  stations.  In  addition  it  is 
pointed  out  the  Fetzer-owned  sta- 
tion WKZO  Kalamazoo  maintained 
studios  at  Grand  Rapids  and 
claimed  coverage  of  that  com- 
munity. 

It  is  argued  that  the  grant  thus 
violates  Section  3.24  of  the  Rules 
and  Regulations  of  the  Commis- 
sion by  providing  additional  serv- 
ice where  not  needed  at  the  ex- 
pense of  listeners  in  the  Muskegon 
vicinity  who  do  not  now  have  a 
single  primary  service.  Also 
brought  up  is  a  claimed  violation 
of  Section  3.35,  in  that  the  grant 
results  in  common  ownership  of 
two  overlapping  stations. 


You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000  Jewish   speaking  persons 
1,523,000   Italian    speaking  persons 
1,235,000   German  speaking  persons 
660,000  Polish    speaking  persons 
• 

STRENGTHEN  your  present 
Nev/  York  schedules  with 
WBNX.  Our  program  de- 
parfment  will  assist  you  in 

the  translation  of  your  copy.. 
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Frank  Conniff,  INS  correspondent,  earned 
the  soubriquet  "One-Man  Beachhead"  in 
as  stirring  an  experience  as  any  newspaper  man 
wants  to  encounter.  When  Conniff  was  as- 
signed to  cover  the  operation  against  the  island 
of  Elba,  he  thought  INS  was  handing  him  a 
vacation.  He  was  soon  to  know  better.  Elba 
now  has  become  legendary  among  newspaper 
men  as  the  roughest,  toughest  landing  in  the 
Mediterranean  theater. 

With  a  landing  party,  Conniff  started  toward 
the  historic  island.  From  prepared  positions  in 
the  hills,  the  Nazis  opened  a  withering  fire  and 
Conniff  was  thrown  into  the  water  in  the  dark- 
ness. For  three  hours  he  struggled  in  the  surf 
and  finally,  at  dawn,  was  washed  up  on  shore, 
alone.  The  intense  German  resistance  having 
made  the  beach  impassable,  the  Allied  com- 
mand had  diverted  the  landing  to  an  alternative 
beach.  Thus,  Conniff  had  become  a  one-man 
beachhead. 

After  the  Elba  invasion,  Conniff  returned  to 
Rome,  but  soon  took  part  in  the  invasion  of  the 
French  Riviera,  covering  the  U.  S.  Seventh 
Army  on  its  drive  northward.  Later,  he  was 
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assigned  to  the  U.  S.  Ninth  Army,  now  moving  \ 

deep  into  Germany.  | 

Conniff's  vivid,  eye-witness  accounts  of  the  1 
fighting  in  Belgium  and  Germany  have  been 
conspicuous  for  their  excellence.  His  dramatic 

story,  last  December,  of  Yank  courage  at  La  j 

Gleize,  Belgium,  long  will  be  remembered  by  ed-  j 

itors  as  one  of  the  best  to  come  out  of  this  war.  j 

Frank  Conniff's  reporting  is  typically  INS  in  | 

quality.  It  is  accurate,  graphic,  and  replete  with  | 

human  interest.  More  and  more,  newspaper  1 

editors  and  news-conscious  radio  station  man-  | 

agers  are  turning  to  INS.  < 

From  every  sector  in  this  global  war,  INS  j 

correspondents  are  distinguishing  themselves  j 

by  their  capable  and  thorough  coverage  of  our  I 

relentless  march  toward  victory.  In  local  and  | 

national  news,  too,  INS  continues  to  make  | 

front-page  headlines.  I 

INTERNATIONAL 

NEWS  SERVICE 

235  EAST  45"<  STREET,  NEW  YORK  17/  N.  Y. 

March  19,  1945    •  Page  71 


nSAO  RIGHT  OOWN 
THS  AGENCY  LIST 

For  Pittsburgh  coverage,  all  of  the  .nation's 
largest  advertising  agencies  placed  national 
spot  business  on  KQV  in  1 944. 


ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 


WHKC 

COLUMBUS 

GOES  FULL  TIME 
DAY  AND  NIGHT! 


Double  Power  With  News 
Every  Hour  On  The  Hour.' 

Hew  Wave  Lengt/i.  610  KC. 
★ 

Central  Ofiio'i  On/y  Mutual  Station 
★ 

NATIONAL  REPRESENTATIVE 

RADIO  ADVERTISING  CO. 

521  5th  Ave..  New  York  City 
333  N.  Michigan  Ave.,  Chicago,  III. 


Raytheon  Applies 
For  Mountain  Top 

SUPPLEMENTING  earlier  pro- 
posals filed  last  January,  the  Ray- 
theon Mfg.  Co.,  Waltham,  Mass., 
filed  application  last  Thursday 
with  the  FCC  for  a  Class  2  experi- 
mental portable  relay  station  to 
conduct  tests  in  the  30-mc  band 
from  the  top  of  eight  high  moun- 
tains in  the  West  in  connection 
with  Raytheon's  proposed  nation- 
wide relay  network  [Broadcast- 
ing, Nov.  6,  Jan.  22]. 

Last  week's  application,  filed  by 
Louis  G.  Caldwell  and  Reed  T. 
Rollo,  Washington  counsel  for  Ray- 
theon, said  the  company  plans  ex- 
periments  consisting  of  field 
strength  measurements  and  deter- 
mination of  propagation  data  from 
the  mountain  tops  under  various 
conditions  "with  a  view  to  the  es- 
tablishment of  certain  commercial 
services". 

Public  Services 

Those  public  services  would  in- 
clude an  airways  beacon  system  for 
guiding  aircraft  safely  over  some 
of  the  country's  most  mountainous 
terrain;  television  and  FM  broad- 
casting over  large  areas  of  the  Pa- 
cific Coast  and  Western  states; 
television  and  FM  broadcast  inter- 
station  relays;  television  and  FM 
relay  pickup  service;  forestry  and 
conservation  radio  service;  state 
police  services;  weather  bureau  ob- 
servations, autoniatically  or  manu- 
ally relayed  to  information  col- 
lecting points. 

Raytheon  requested  authority  to 
operate  on  30,660  and  39,540  kc, 
pointing  out  that  it  now  has  avail- 
able portable  FM  equipment  for 
conducting  tests  on  those  frequen- 
cies "which  will  afford  immediate 
investigation  of  that  portion  of  the 
spectrum  approximating  the  Com- 
mission's present  assignments  to 
FM  and  various  other  services 
such  as  police." 

Later,  applicant  proposes  to  re- 
quest authority  to  experiment  with 
frequencies  ranging  from  90  to 
26,000  mc  as  soon  as  equipment 
can  be  constructed.  Raytheon  de- 
sires to  investigate  propagation 
and  service  area  characteristics  of 
the  90,  200,  400  and  900  mc  fre- 
quencies "with  a  view  towards  FM 
and  television  operation  on  the 
higher  frequencies  as  proposed  by 
the  Commission."  Experiments 
also  are  planned  for  frequencies 
of  1900,  4000,  6000,  10,000  and 
16,000  mc  "in  the  same  operation" 
as  well  as  for  general  relay  serv- 
ices. 

Raytheon  is  willing  to  undertake 
at  once  the  experiments  proposed 
and  will  supply  the  FCC  with  all 
information  and  data  gained  by 
such  tests,  the  application  cited. 
Matters  relating  to  mountain-top 
operation  of  stations,  such  as 
power,  transportation,  servicing 
and  construction  have  been  under 
investigation  for  some  time  and 
consultations  have  been  held  with 
the  Poorest  Service,  Dept.  of  Agri- 
culture. 


For  Relay  Station 
Test  of  SO-mc  Band 

"The  applicant's  research  and 
development  have  passed  the  stage 
of  transmission  and  reception  in 
the  laboratory  for  military  use  and 
authority  for  transmission  research 
and  development  separate  from 
that  now  being  carried  on  is  the 
desire  of  the  applicant,"  said  a 
supplementary  statement  filed  with 
the  application.  Raytheon  pointed 
out  that  the  program  of  research 
and  experimentation  will  be  con- 
ducted by  a  staff  of  engineers  and 
administrators  with  many  years  of 
experience  in  electronics  and  super- 
high frequency  transmission  and  in 
domestic  and  international  radio 
communications. 

Experimental  test  transmissions 
are  proposed  from  and  between  the 
tops  of  Mt.  Adams,  Washington, 
12,307  feet;  Mt.  Shasta,  16,161 
feet;  Mt.  Tamalpais,  2,600  feet; 
Mt.  Whitney,  14,496  feet;  Mt.  San 
Gorgonio,  11,485  feet,  all  in  Cali- 
fornia; Wheeler  Peak,  Nev.,  18,058 
feet;  King's  Peak,  Utah,  13,498 
feet;  Gray's  Peak,  Colo.,  14,340 
feet. 

As  for  television  and  FM  broad- 
cast inter-station  relays,  Raytheon 
believes  a  satisfactory  network  can 
be  developed  extending  from  Seat- 
tle through  San  Francisco  to  Los 
Angeles,  with  a  branch  eastward 
via  Wheeler  Peak,  which  will  reach 
King's  Peak  and  thence  to  Gray's 
Peak,  for  serving  the  Salt  Lake 
City  and  Denver  areas. 

Applications  for  experimental 
relay  stations  above  1900  mc  in 
Boston  and  New  York,  as  part  of 
the  eastern  nationwide  network, 
were  filed  by  Raytheon  last  Jan- 
uary. 


Santa  Fe  Gets  Stations 

SANTA  FE  RAILWAY'S  applica- 
tion for  two  new  portable  radio 
stations  for  experiments  in  con- 
struction of  efficient  antenna  sys- 
tems, control  units  and  similar  de- 
vices for  railroad  right-of-way  and 
rolling  stock  was  granted  last  week 
by  the  FCC.  Stations  are  to  be  used 
between  Chicago  and  Galveston  and 
Chicago  and  the  West  Coast. 


ScB?  tIte'Boomiwo 
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'^Stay  where  you  ar 


•  do  not  break  the  stillness  of  this  moment 
this  is  a  time  of  mystery  ...  this  is  .  •  • 


In  response  to  demands  for  "MYSTERY  AT  ITS  BEST" 

FROM  the  moment  this  program  opens  ...  as  the  clock 
strikes  and  footsteps  echo  . . .  and  a  voice  speaks  the 
words  quoted  above  .  .  .  this  is  "Mystery  At  Its  Best." 

THE  HAUNTING  HOUR  presents  original  psychological 
mysteries,  "whodunnit"  thrillers,  crime  crusade  themes  and 
weaves  exciting  horror  stories.  It  creates  true-to-life  characters, 
unrolls  probable  and  possible  situations,  spots  solution  clues 
and  ties-up  a  complete  story  in  each  half-hour  dramatization. 
Mood  music  and  skillful  sound  eflfect  set  the  scene.  Top-flight 
writers  furnish  imaginative  scripts  which  offer  the  fullest  op- 
portunity to  cast  of  network  stars.  The  unmatched  facilities 
of  NBC  Radio-Recording,  coupled  with  expert  direction  and 
production,  mark  each  program  with  the  stamp  of  master 
showmanship. 

Offering  sociological  and  psychological  problems,  THE 
HAUNTING  HOUR  gives  listeners'  imaginations  free  play 
. . .  makes  them  part  of  the  human  drama  enacted  .  .  .  provides 
an  appeal  equal  to  the  finest  network  show. 

Capitalize  on  the  outstanding  features  of  THE  HAUNTING 
HOUR.  The  popularity  of  this  series  stimulates  regular  listener- 
interest.  The  reality  of  the  program  leaves  your  audience 
attentive  .  .  .  receptive  to  a  sponsor's  message.  THE  HAUNT- 
ING HOUR  is  an  excellent  vehicle  for  any  advertiser  interested 
in  building  increased  sales,  good-will  and  prestige. 

26  Half -Hour  Programs  for  1-a-week  Broadcast 
Time  Allowance  for  Commercials  3:00 
COMPLETE  PUBLICITY  AND  PROMOTION  AIDS 


TOP  NETWORK  TALENT, 
WRITING  AND  PRODUCTION 

A  prominent  cast  includes  Berry 
Kroeger,  Elspeth  Eric,  Eddie 
Nugent,  Jean  Gillespie;  brings 
the  biggest  names  of  radio  and 
stage  to  THE  HAUNTING 
HOUR.  Original  stories  are  writ- 
ten by  radio's  top  writers  to  in- 
troduce atmosphere  and  variety 
to  each  show. 

Bert  Wood,  Staff  Direaor  NBC 
Radio-Recording,  producer. 


1945 — Radio's  25th  Anniversary — Pledged  to  Victory! 
ROADCASTING    •    Broadcast  Advertising 


ING  DIVISION 

Cf   Of  KICOUDCD  PKOegAMi 


March  19,  1945     •     Page  73 


lO 

WA 

MISSO 

The  salesman  with  an  "inside 
track"  gets  there  first .  . .  then 
sells  more  successfully. 

In  busy  Quincy,  Hannibal, 
Keokuk  and  the  40  rich  farm 
counties  surrounding,  WTAD 
holds  the  important  "inside 
track"  with  the  majority  of 
radio  listeners.  Here's  the  sta- 
tion to  sell  your  products  suc- 
cessfully. Some  good  program 
and  spot  time  still  available. 
Write  or  wire  for  details. 

Vse  WTAD  and  KGLO 

Mason  City,  Iowa 
A  Natural  Combination 


INCY-U//. 

til 


9UI 


iinois 

930  K.C.    1.000  Watts 

CBS  Affiliate 

The  Kats  Agency,  Rep. 


manager,  WTAR  Norfolk,  district 
director. 

Mr.  Ryan,  in  the  opening  ses- 
sion Monday,  greeted  delegates  and 
presented  a  report  on  NAB  objec- 
tives. Robert  T.  Bartley,  in  the  ab- 
sence of  Don  S.  Elias,  general  man- 
ager, WWNC  Asheville,  chairman 
of  the  NAB  Legislative  Commit- 
tee, reported  on  problems  affecting 
new  legislation  for  broadcasting. 
Willard  Eglof,  Director  of  Public 
Relations,  NAB,  also  addressed 
this  group. 

In  a  meeting  over  which  James 
H.  Moore,  WSLS  Roanoke,  mem- 
ber of  the  NAB  Public  Relations 


WORD  Names  Rambeau 

WORD  Spartanburg,  S.  C,  will 
be  represented  by  Wm,  Rambeau  & 
Co.,  effective  Feb.  15.  Station  oper- 
ates  with  250  w  on  1400  kc. 


Committee,  presided.  Dr.  Harrison 
B.  Summers,  director  of  public 
service  of  the  Blue  network,  urged 
delegates  to  solicit  the  aid  of  pub- 
lic spirited  civic  groups  in  schedul- 
ing community  programs. 

Robert  L.  Kennett,  manager  of 
the  program  relations  division  of 
CBS,  spoke  before  the  program 
meeting,  which  was  presided  over 
by  Irvin  Abeloff. 


OniNKiNG  SONG 

Good  wine  has  probably  inspired  more  lyrical 
outbursts  throughout  the  ages  than  any  other 
beverage.  Good  wine  and  the  grapes  from 
which  it  comes,  produces  another  kind  of 
well-being  for  the  California  farmer  . . .  whose 
table  wine  grapes  brought  him  an  all  time 
high  of  $125  per  ton  last  year  .  .  .  whose  av- 
erage gross  farm  income  was  slightly  over 
$11,000  in  1944.* 


WHAT  IS 

Sedate 

Not  a  regional  network, 
but  a  group  of  long- ' 
established  key  stations, 
each  the  favorite  in  its 
community ...  combined* 
on  a  new  basis  for  Na« 
tional  spot  business. 


'Based  on  figures  obtained 
from  State  Statistician. 


rate  list-  ^ 


*See  McClatchy 

ing  first  under  California  /i 
Standard  Rate  and  Data. 


Robert  A 
STREET 
National 
Sales  Manager! 

Paul  H. 
RAYMER  CO. 
National 
Representative 


McClotchy 
Bnattcasting 
Company 

Sacramento,  Colifornid 


\SACRAmH10.\ILm 
STOCKTON -Km 

ritiSNO-Km 

BAKimUD  -  KERN 


COLLEGE  MAY  ADD 
RADIO  INSTITUTE 

WESTERN  RESERVE  University 
has  given  the  green  light  to  a  gen- 
eral mulling  over  a  plan  which 
would  eventually  bring  to  its  cam- 
pus a  communications  institute  of 
arts  and  sciences  where  studies 
would  be  made  in  television,  radio, 
motion  pictures,  facsimile  and 
radar. 

Currently  the  plan  is  in  the  in- 
vestigation stage  for  no  money  has 
been  appropriated  for  the  ambitious 
postwar  project. 

Plans,  however,  would  call  for  a 
$2,000,000  three-story  building  with 
$3,000,000  more  needed  for  the 
operation  and  the  endowment  of  the 
venture,  a  round  sharing  budget 
of  $5,000,000. 

Austin  Company,  Cleveland  en- 
gineers and  builders,  is  said  to  be 
at  work  on  a  model  of  the  pro- 
posed building  which  would  include 
two  large  research  studios  with 
provisions  for  televising  both  in- 
door and  outdoor  scenes. 

Barclay  Leatham,  professor  of 
dramatic  art  at  Western  Reserve, 
who  has  been  doing  some  progres- 
sive research  in  television  program- 
ming, said  today  that  if  the  plans 
materialize,  the  new  communica- 
tions institute  would  make  Cleve- 
land the  leading  city  in  the  country 
in  this  field. 


ROBERT  W.  BROWN,  day  news  su- 
pervisor of  NBC's  news  and  special 
events  department,  resigns  in  April 
to  become  executive  news  editor  of  INS 
Morning  Newspaper  Service.  He  will 
be  replaced  by  Arthur  H.  Wakelee, 
NBG  newswriter  for  two  years. 


Score  a  touchdown  with  your 
program.  Use  WCBM,  Baltimore', 
listening  habit. 

The  Blue  Network  Station 

mm 

BALTIMORE 

JOHN  ELMER  GEORGE  H.  ROEDER 
President  General  Manager 
FREE  &  PETERS,  Inc.,  Nqtl.  Rep.  ■ 
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"ir  Engineers  at  HalHcrafters  are  continually  striv- 
ing for  new  heights  of  perfection  in  high  frequency 
development  work. The  Model  S-37  is  one  example 
of  the  progress  they  have  made.  This  is  the  first 
and  only  set  of  its  kind  —  covering  both  AM  and 
FM  and  operating  in  the  range  of  130  to  210  Mc. 
Two  r.f ,  stages  are  used  and  in  conjunaion  with  an 
intermediate  frequency  of  18  Mc,  assure  an  amaz- 
ingly high  ratio  of  image  rejection.  It  is  becoming 
a  valuable  instrument  in  the  hands  of  all  explor- 
ing the  upper  reaches  of  the  high  frequency  ranges. 


hflllicrafters 


RADIO 


Buy  a  War  Bond  Today) 


THE  HALHCRAFTERS  CO.,  MANUFACTURERS  OF  RADIO  AND  ELECTRONIC  EQUIPMENT,  CHICAGO  16,  U.  S.  A. 
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5000  WATTS 


Notional  Soles  RepresentoKves  •  SPOT  SALES,  INC.,  New  York  ■  Chicogov-  Son  Froncisco 


HARVEY 


distributor  of  fine  radio 
and  electronic  equipment 


CAN  DELIVER 


EQUIPMENT 

The  "Royal  Family"  of  pickups . . .  cutters . . .  |ewe!  points 

Fine  instruments  are  needed  to  make  fine  sound  recordings. 
That's  why  AUDAX  Pickups,  Cutters  and  Jewel  Points  have 
come  to  be  the  first  choice  of  top-flight  engineers.  AUDAX 
Pickups  feature  the  exclusive  "relayed-flux"  principle  which  is 
so  largely  responsible  for  the  sharp,  clean-cut  facsimile  repro- 
duction of  MIcrodyne.  Into  these  Pickups,  as  well  as  the  Cutters 
end  Jewel  Points,  has  gone  the  precision  craftsmanship  that 
makes  AUDAX  truly  the  "Royal  Family"  of  recording  accessories. 

/^■ree/ PICK-UP  FACTSI  Wrlte  today  for  this  vol- 
uoble  booklet  which  contains  the  answers  to  most 
questions  in  the  field  of  sound  reproduction,  written 
by  Maximilian  Weil,  leading  authority  on  the  subject. 

Vi>on  receipt  of  suitable  priority,  HARVEY  can  proniine 
PP  J  you  reasanabhi  prompt  deliveries  of  all  AUDAX  products. 


HARVEY  RADIO  COMPANY 


103  WfST  43rd  STREET 


NEW  YORK  18.  N.  Y. 


More  Than  30  Stations  File 
To  Cover  Allied  Conference 

Several  Plan  Direct  Pickups;  Others  to  Cut 
Records;  NBC  to  Telecast  Proceedings 


APPLICATIONS  fr9m  more  than 
30  stations,  exclusive  of  the  major 
networks,  indicated  last  week  that 
radio's  coverage  of  the  forthcom- 
ing United  Nations  Conference  in 
San  Francisco  will  be  one  of  the 
most  complete  jobs  since  the  na- 
tional political  conventions. 

Final  c'etermination  of  policy  on 
radio,  press  and  motion  picture  cov- 
erage will  be  made  by  the  Confer- 
ence itself,  Secretary  of  State  Stet- 
tinius  announced  last  week.  Tlie 
American  government, -he  said,  will 
propose  that  proceedings  "be  con- 
ducted with  the  greatest  possible 
consideration  for  the  widespread 
interest  of  the  world  in  its  delibera- 
tions", and  that  plenary  sessions 
and  meetings  of  the  principal  com- 
missions of  the  Conference  be  open 
to  press  and  radio  correspondents. 

Many  of  the  stations,  particular- 
ly those  on  the  West  Coast,  indicat- 
ed they  plan  direct  pickups  from  the 
conference.  Others  will  make  trans- 
criptions and  still  others  will  cover 
by  overhead. 

Televis'on  Coverage 

Television  coverage  for  New 
York  has  been  promised  by  WNBT, 
the  NBC  television  station.  Plans 
are  to  telecast  the  conference 
through  films  specially  made  for 
video  and  flown  to  New  York  for 
immediate  airing.  John  F.  Royal, 
NBC  vice-president  in  charge  of 
television,  told  the  San  Francisco 
Advertising  Club  last  week  that  set- 
owners  in  New  York  will  watch 
conference  sessions  through  televi- 
sion within  24  hours  of  each  day's 
event. 

Following  are  stations  and  or- 
ganizations which  had  filed  at  dead- 
line Thursday  application  for  ac- 
creditation to  cover  the  conference, 
together  with  proposed  personnel: 

WITH  Baltimore— Ian  Ross  MacFar- 
lane. 

KGBS  San  Francisco— Charles  Pendle- 
ton, George  Knsign. 

,„^E^^  Hollywood  —  Harry  Maizlish, 
William  Ray,  Sam  Baiter,  John  B 
Hughes,  Harry  Myers,  Mrs.  Eleanor  Wil- 
son McAdoo  (daughter  of  the  late  Pres- 
ident Wilson),  Mrs.  Theodore  Sanders 
(all  from  West  Coast);  David  Kprr 
Washington. 

WDRC  Hartford,  Conn.— George  B 
Arnistead. 

KUOA  Siloam  Springs — Storm  Whaley 
(also  representing  several  other  "^ta- 
tions). 

KPMC  Bakerfield,  Cal.— Art  Mason 

KROD  El  Paso,  Tex.— Val  Lawrence 

WOW  Omaha— Ray  Clark. 

KMA  Shenandoah,  la.  —  Earl  May 
Owen  Saddler. 

Richfield  Reporter,  Los  Angeles— Rich- 
ard Hixon,  John  Wald,  Don  Forbes 
Wayne  Miller,  Collette  Burns. 

KSD  St.  Louis— Dr.  Roland  G.  Usher 

KGER  Long  Beach,  Cal.— Mervin  Doo- 
yns. 

KIRO  Seattle— Paul  Appleby. 
West  Virginia  Network— Mrs.  Marian 
Henle. 

Ask    Washington — Hugh  Grauel 
WMBG  Richmond,  Va.— Floyd  Mihlll 
WLS  Chicago— John  Strohm,  Harold 
Safford. 

KSTP  St.  Paul-Minneapolis— (unde- 
termined). 

KGVO  Missoula,  Mont.— A.  J.  Mosby. 

KRE  Berkeley,  Cal.— Arthur  Westlund, 
Don  Handley. 


KMTR  Los  Angeles — K.  Louis  Latau, 
Jim  Strain,  Lyman  Smith,  Eddie  Upp?. 

KMYR  Denver— Ben  E(  zoff. 

WKMO  Kokomo,  Ind.— WUUam  Ran- 
dolph. 

KFRE  Fresno,  Cal.  —  Paul  Richard 
Bartlett,  Robert  V.  Clar9. 

KSAN  San  Francisco  —  Leo  Glroux, 
Mary   Collins,   S.   K.   Patterson,  Jerry 

WBBB  Burlington,  N.  C— MaJ.  E.  Z. 
Jones. 

KFH  Wichita,  Kan.— George  J.  Gow, 
Leona  M.  Gow  (plans  direct  pickups). 

KROW  Oakland,  Cal.— John  K.  Chapel, 
Wallace  F.  Elliott,  Philip  G.  Lasky. 

KLX  Oakland,  Cal.— Harlan  Freder- 
ick:;. 

KQW  San  Francisco — Grant  Holcomb, 
Fred  Ruegg,  Ralph  R.  Brunton,  C.  L. 
McCarthy,  Oscar  Baan,  Walfred  Johnson. 

KTMS  Santa  Barbara,  Cal.— Louis  F. 
Kroeck,  Frank  B.  Weltmer,  Kenneth 
Peters. 

KRNT  Des  Moines— Stanley  Dixon. 

NAB  Washington— Dorothy  Lewis,  co- 
ordinator of  Listener  Activity. 

Transradio  Press— William  H.  Pickens, 
Washington;  Wilfred  Brown,  Frederick 
K.  Gregory,  Rosalie  Brown,  Lawrence 
Hart,  Julia  Gregory,  Jean  McGahay,  Lelb 
Shapiro,  Catherine  Peaby,  San  Francisco 
Bureau. 

British  Broadcasting  Corp.— John  Salt, 
Anthony  Wigan,  Alistair  Cooke,  William 
Newton,  Thomas  Gale,  Christopher 
Cross,  Gerald  Cooke,  Louise  Ryerson. 

CBS— Paul  White,  Ned  Calmer,  MaJ. 
George  Fielding  Eliot,  William  L.  Shirer, 
Bob  Trout,  Helen  Sioussat,  New  York; 
Blil  Henry,  Washington;  Fox  Case,  Harry 
Flannery,  Chet  Huntley,  Nelson  Pringle, 
Wallace  Sterling,  KNX  Los  Angeles; 
William  Eilers,  Grant  Holcomb,  Don 
Mozley,  Phil  Woodyatt,  KQW  San  Fran- 
cisco. Technicians:  Les  Bowman,  John 
Quinn,  KNX;  Joseph  Enos,  Paul  E. 
Smith,  Roland  L.  Smith,  Herbert  Lewis, 
Kenneth  Bowen,  KQW.  Office  manager: 
Hildegarde  Gauss,  New  York. 


Tilden  Appointed 

LOU  TILDEN,  account  executive 
of  NBC  central  division  local  and 
spot  sales  department,  succeeds 
John  McCormick  effective  March 
15  as  network  salesman.  Mr.  Mc- 
Cormick resigned  to  head  the  radio 
department  of  the  Republican  Na- 
tional Committee.  Mr.  Tilden  joined 
NBC  in  January  1941  as  Chicago 
representative  of  the  international 
sales  division  and  assumed  his  pres- 
ent position  in  Sept.  1942.  No  suc- 
cessor to  Mr.  Tilden  has  been 
named. 


EWBLL  K.  JETT,  FCC  commissioner, 
will  be  interviewed  March  31  on  post- 
war uses  for  the  walkie-talkie,  on  Wat- 
son Davis'  Adventures  in  Science  on 
CBS. 


CAMPUS  CHRISTIANS 

427  WEST  5th  STREET 
LOS  ANGELES  13,  CALIFORNIA 
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UNIVERSAL'S    NEW   D-20  MICROPHONE 


The  stage  was  set  for  something  new  and  here  it  is.  Universal's  new  D-20 
Microphone . . .  soon  on  your  radio  parts  jobbers'  shelves  to  fill  your  essen- 
tial requirements . . .  uses  Universal's  "Dynoid"  construction ...  A  dynamic 
microphone  of  conventional  characteristics  built  to  fill  the  utility  require- 
ments of  war  time  plus  advance  styling  of  the  many  modem  things  to 
come.  Orders  placed  now  with  your  Radio  Parts  Jobbers  will  assure  early 
delivery  when  priority  regulations  are  relaxed. 
Write  for  Bulletin  145S  covering  this  new  microphone. 

<  FREE  -  History  of  Communications  Picture  Portfolio.  Contains 
over  a  dozen  11"  x  14"  pictures  suitable  for  office,  den  or  hobby 
room.  Write  factory  for  your  Portfolio  today. 


UNIVERSAL  MICROPHONE  COMPANY 

INGLEWOOD,  CALIFORNIA 


FOREIGN  DIVISION: 


CLAY  STREUT,  SAN  FRANCISCO  11,  CALIFORNIA"  CANADIAN  DIVISION:  560  KING  STREET  WEST,  TORONTO  I.  ONTARIO,  CANADA 
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Denny  Nominated  to  FCC 

{Continued  from  page  15) 

ber  of  the  Commission,-  who  was  35. 
Dr.  Stewart  resigned  in  1937  to 
return  to  executive  educational 
pursuits  and  is  now  executive  secre- 
tary of  the  office  of  Research  and 
Scientific  Developments. 

Mr.  Denny  was  not  a  candidate 
for  the  commissionership  and  was 
disposed  to  support  Mr.  Hyde.  The 
hard-hitting  young  general  coun- 
sel, however,  had  won  the  respect 
not  only  of  members  of  the  FCC 
but  of  responsible  personages  in 
Congress. 

A  Democrat  and  a  Washington- 
ian,  he  is  regarded  as  a  New  Dealer. 
During  the  tenure  of  James  Lawr- 
ence Fly  as  chairman,  Mr.  Denny 
operated  on  all  legal  and  legisla- 
tive fronts  and  demonstrated 
marked  ability  in  his  defense  of  the 
Commission  during  the  rigorous 
two  years  of  proceedings  before 
the  House  Select  Committee  to  In- 
vestigate the  FCC.  His  grasp  of 
technical  aspects  of  radio  in  con- 
nection with  the  network  regula- 
tions, the  spectrumwide  allocation 
hearings  and  run-of-the-mill  FCC 
activity  likewise  won  the  esteem 
of  FCC  members  and  particularly 
Chairman  Porter. 

Replaces  Craven 

Mr.  Denny  will  replace  Comdr. 
T.  A.  M.  Craven,  who  was  not  a 
candidate  for  reappointment  when 
his  term  expired  last  June  30.  Even 
before  that,  however,  the  FCC  had 
not  functioned  with  its  full 
strength.  The  vacancy  created  by 
the  President's  failure  to  renomi- 
nate the  late  George  Henry  Payne 
in  June  1943  remained  open  until 
E.  K.  Jett,  chief  engineer,  was  con- 
firmed the  following  February. 

Mr.  Jett  is  the  only  engineering 
member  of  the  FCC.  Chairman 
Porter,  while  an  attorney,  also  has 
a  newspaper  background  and  was 
a  Government  wartime  official  be- 
fore being  called  to  the  FCC  chair- 
manship. He  had  acquired  an  in- 
timate knowledge  of  radio,  how- 
ever, by  virtue  of  having  served  for 
some  five  years  as  Washington 
counsel  for  CBS. 

Other  lawyer  members  of  the 
Commission  are  Paul  A.  Walker, 
formerly  with  the  Oklahoma  Pub- 
lic Service  Commission;  Norman 
S.  Case,  former  governor  of  Rhode 
Island;  Ray  C.  Wakefield,  former 
president  of  the  California  Railroad 
Commission,  and  Clifford  J.  Durr, 
who  was  general  counsel  and  head 
of  the  Defense  Plant  Corp.  before 
coming  to  the  Commission  in  1941. 

Charles  Ruthven  Denny  Jr.  was 
born  April  11,  1912,  in  Baltimore, 
although  his  family  at  the  time 
was  living  in  Washington,  where 
his  father  was  in  the  wholesale  wall- 
paper business.  Grandfather  Denny 
was  in  the  same  business  in  Bal- 
timore. Reared  in  Washington,  he 
attended  public  schools,  sold  news- 
papers and  graduated  from  West- 
ern High  in  1929.  After  three 
years  at  Amherst,  where  he  re- 
ceived an  AB  degree  in  1933,  he 


MR.  HYDE 

still  hadn't  decided  whether  to  be- 
come a  geologist  or  a  lawyer.  Law 
won  out  and  he  entered  Harvard 
Law  School,  graduating  in  1936, 

Less  than  a  year  with  the  Wash- 
ington law  firm  of  Covington,  Bur- 
ling, Rublee,  Acheson  &  Shorb,  plus 
a  little  more  than  four  years  in  the 
Lands  Division  of  the  Dept.  of  Jus- 
tice and  a  year  as  assistant  gen- 
eral counsel  of  the  FCC,  were  Mr, 
Denny's  seasoning  before  he  was 
rewarded  with  the  top  FCC  legal 
post  in  October  1942.  He  joined  the 
Dept.  of  Justice  as  a  junior  at- 
torney and  in  two  years  was  pro- 
moted to  assistant  chief  of  the 
Appellate  Section.  He  became  chief 
of  that  section  in  August  1940.  It 
called  for  a  lot  of  traveling  and 
argument  before  the  various  cir- 
cuit courts.  It  also  called  for  Su- 
preme Court  practice. 

Denny's  Record 
When  he  joined  the  FCC  in  Feb 
ruary  1941,  Charlie  Denny  imme 
diately  pitched  into  the  network 
monopoly  litigation.  He  worked  on 
the  Supreme  Court  brief.  He  is  re 
garded  as  both  an  able  lawyer  and 
a  good  administrator,  who  knows 
how  to  delegate  authority.  During 
the  House  Select  Committee  inves- 
tigation of  the  FCC,  Charlie  Denny 
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was  a  sort  of  jack-in-the-box.  He 
would  bob  up  any  time  he  felt  the 
urge  and  on  more  than  one  occa- 
sion was  threatened  with  ejection 
from  the  hearing  room.  He  dis- 
played a  rare  coolness  under  lire. 

On  Committees 

As  general  counsel,  Mr,  Denny 
served  as  chairman  of  the  Law 
Committee  of  the  Board  of  War 
Communications  and  also  sat  on  a 
number  of  interdepartmental  com- 
mittees identified  with  legal  aspects 
of  communications.  In  1937  he  mar- 
ried Elizabeth  Woolsey,  of  New 
York,  a  graduate  of  Smith  College. 
They  have  two  children,  Alison 
Byrd,  5,  and  Christine,  2.  He  is  an 
Episcopalian. 

Rosel  Herschel  Hyde,  the  pros- 
pective general  counsel,  has  been 
with  the  Commission  since  the  old 
Radio  Commission  days  in  1928. 
He  was  named  assistant  general 
counsel  in  October  1942,  after  hav- 
ing served  as  staff  attorney,  attor- 
ney examiner  and  senior  attorney. 
Mr.  Hyde  was  born  in  Idaho  in  1900 
and  educated  in  its  public  schools, 
Utah  Agricultural  College  and 
George  Washington  Law  School, 
the  latter  while  on  the  FCC  admin- 
istrative staff.  He  is  married  and 
has  three  children. 


STEEL  CO.  SERIES 
SCHEDULES  MclSUTT 

PAUL  V.  McNUTT,  War  Man- 
power Commission  chairman,  Sun- 
day made  the  first  of  his  regularly 
scheduled  appearances  on  the  Alle- 
gheny-Ludlum  Steel  Co.'s  weekly 
public  service  program,  Steel  Hori- 
zons, Mutual,  9-9:30  p.m.  He  out- 
lined the  general  manpower  prob- 
lem, its  causes  and  effect. 

Arranged  through  the  agency  of 
the  OWI  Domestic  Radio  Bureau, 
Mr.  McNutt's  talks  are  to  be  for- 
approximately  four  and  a  half  min- 
utes and  henceforth  probably  will 
be  confined  to  one  particular  man- 
power problem.  When  travelling  or 
otherwise  engaged  a  deputy  may 
take  over  for  him  or  pickups  may 
be  used.  An  up-to-the-minute  job 
highlight  follows  the  WMC  chief, 
informing  of  areas  in  which  critical 
shortages  exist. 


FM  Shift  Seen 

{Continued  from  page  18) 

Planning  Board  that  FM  be  allo- 
cated in  its  present  location. 

Still  insisting  that  it  should  be 
moved  upward,  it  is  said,  was  Dr. 
Norton.  His  opinions  have  been  at- 
tacked as  "theory"  not  based  on 
fact  but  on  his  predictions  of  what 
the  next  sunspot  cycle  maximum 
will  be. 

Four  Factors 

In  a  public  statement  last  week. 
Dr.  Ray  H.  Manson,  vice-president 
and  general  manager  of  Stromberg- 
Carlson  Co.,  called  upon  the  Com- 
mission to  apply  its  "public  inter- 
est, convenince  and  necessity"  yard- 
stick to  the  controversy  regarding 
FM's  location.  He  cited  four  im- 
portant factors  which,  he  said,  must 
be  considered  in  making  the  final 
decision,  as: 

(1)  A  preponderance  of  evidence 
that  FM  operation  in  the  higher 
spectrum  will  give  marked  improve- 
ments to  the  public;  (2)  that  the 
increased  cost  to  the  public  of  re- 
ceivers to  operate  on  the  higher  fre- 
quencies will  be  justified  by  suffi- 
cient improvement  in  quality  of  per- 
formance; (3)  that  this  improve- 
ment in  performance  will  be  of 
sufficient  value  so  that  present  own- 
ers of  FM  sets  can  afford  and  be 
willing  to  scrap  their  remaining  de- 
preciated investment  of  over  $50,- 
000,000  in  FM  receivers;  (4)  that 
the  improvement  in  performance 
in  the  higher  frequencies  also  will 
be  sufficient  to  warrant  the  delays  in 
design  and  production  of  receivers 
and  other  FM  equipment  of  equiva- 
lent quality  to  prewar  designs. 

Unless  the  preponderance  of 
"factual  evidence"  presented  at  the 
secret  meeting  last  Monday  and 
Tuesday  "gives  marked  improve- 
ments in  FM  operation"  in  the  100- 
mc  region,  "from  the  listeners 
standpoint,  then  the  allocations 
should  continue  in  the  present  place 
in  the  spectrum  or  in  some  compro- 
mise location  overlapping  the  pres- 
ent FM  channels,"  said  Dr.  Man- 
son's  statement. 


REX  DAVIS 

4  TIMES  DAILY 


Transfer  KTUL  Control 
Granted  by  Commission 

CONSENT  WAS  granted  by  the 
FCC  last  week  to  involuntary  trans- 
fer of  control  of  KTUL  Tulsa  from 
J.  T.  Griffin,  deceased,  to  John  Toole 
Griffin  and  Marjorie  Griffin  Leake, 
executors  under  the  will  of  the  late 
Mr.  Griffin.  No  money  is  involved 
in  the  action. 

The  Commission  granted  consent 
to  involuntary  transfer  of  control 
of  WIAC  San  Juan,  P.  R.  from  En- 
rique Abarca  Sanfeliz,  deceased,  to 
his  wife  as  executrix  of  the  estate. 
No  monetary  consideration  is  in- 
volved. 

Voluntary  assignment  of  the  li- 
cense of  WBIR  Knoxville,  Tenn. 
was  granted  from  American  Broad- 
casting Co.,  a  Kentucky  corpora- 
tion, to  Radio  Station  WBIR  Inc., 
a  new  Tennessee  firm  under  the 
same  management  and  ownership. 
J.  Lindsay  Nunn  and  his  son,  Capt. 
Gilmore  N.  Nunn,  on  foreign  duty 
with  the  Air  Transport  Command, 
are  owners  of  the  station. 


for  direct  cut  copies  of 
your  recordings  is  to 
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For  full  air  check  service,  remote  pick- 
ups, service  on  all  recording  problems. 
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BMB  Signs  89%  of  Stations 
Attending  4th  District  Meet 


RECOVERING  its  momentum, 
after  a  rabbit-punch  from  New 
York  independents,  BMB  signed  up 
89%  of  the  stations  attending  the 
NAB  4th  District  Conference  in 
Washington.  All  West  Virginia 
stations  represented  signed,  the 
second  state  delegation  to  go  100%  . 

First  station  to  pledge  its  sup- 
port of  the  audience  index  plan  at 
the  Statler  Hotel  meeting  in  Wash- 
ington Monday  was  WWVA  Wheel- 
ing. George  Smith,  managing  di- 
rector of  the  Fort  Industry  Co. 
outlet  and  vice-president  of  the 
parent  corporation,  asked  the  sta- 
tion's pledge  be  recorded  as  a  trib- 
ute to  J.  H.  Ryan,  president  of 
NAB,  on  leave  as  vice-president 
and  general  manager  of  Fort  In- 
dustry. 

Stations  Supporting 

Others  pledging  their  support  of 
BMB  were: 

District  of  Columbia— WMAL, 
WOL,  WWDC;  Virginia— WBTM 
Danville;  WL VA  Lynchburg ; 
WMVA  Martinsville;  WGH  New- 
port News;  WSAP  Portsmouth; 
WMBG  Richmond;  WSLS  Roa- 
noke; WINC  Winchester;  West 
Virginia— WJLS  Beckley;  WHIS 
Bluefield;  WCHS  Charleston; 
WBLK  Clarksburg;  WMMN  Fair- 


mont; WSAZ  Huntington;  WAJR 
Morgantown ;  WPAR  Parkers- 
burg;  WKWK  Wheeling;  WWVA 
Wheeling;  WBTH  Williamson. 

Other  stations  in  the  4th  Dis- 
trict, which  had  signed  before  the 
meeting,  included  WTAR  Norfolk; 
WRNL  Richmond  and  WDBJ  Roa- 
noke. Texas  is  the  only  state,  be- 
sides West  Virginia,  whose  dele- 
gates to  the  NAB  district  meeting 
have  subscribed  100%  to  BMB. 

Support  of  the  plan,  at  the  rate 
of  89%  of  those  present,  in  the 
District  meeting,  followed  on  the 
heels  of  the  New  York  (1st  Dis- 
trict) meeting,  in  which  only  33% 
pledged  their  support. 

Asked  to  explain  the  cool  recep- 
tion given  the  plan  in  New  York, 
Hugh  Feltis,  BMB  president,  told 
his  audience  that  he  ascribed  it  to 
the  WNEW  New  York  report  on 
a  "test"  audience  survey  made  last 
fall.  Result  of  the  survey  by  the 
New  York  independent,  released 
prior  to  the  New  York  meeting 
[Broadcasting,  March  12],  led 
other  independents  in  the  New  York 
market  to  believe  that  they  would 
not  receive  equitable  treatment  un- 
der the  terms  of  such  a  plan  in  a 
metropolitan  area  as  large  as  Man- 
hattan. 

Mr.  Feltis  denied  this,  stating 
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HARDWARE  STORES... 

.  where  $63,575,000  change  hands  across  the  counters  in  a 
single  year.  That's  the  kind  of  department  store  business  you  find 
in  the  WGY  COMMUNITY*— that  prosperous  and  busy  section 
of  central  and  eastern  New  York  and  western  New  England. 

—And  WGY  is  the  ONLY  way  you  can  combine  this  valuable 
market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  over  18  cities 
of  over  25,000  population;  39  cities  of  over  10,000  population  and 
40  incorporated  towns  and  villages  of  over  5000  population. 

WGY 

Schenectady,  N.  Y. 

50,000  watts— NBC— 23  years  of  service 
Represented  nationally  by  NBC  Spot  Sales 

GENERAL  #  ELECTRIC 


Johnston  Promoted 

HENRY  P.  JOHNSTON,  general 
manager  of  WSGN  Birmingham 
for  eight  years  and  vice-president 
of  The  Birmingham  News  for  nine, 
has  been  elected  executive  vice-pres- 
ident of  The  Birmingham  News 
Company,  owner  of  the  station. 
Other  officers  elected  include:  Ruth 
Lawson  Hanson,  chairman  of  the 
board;  James  E.  Chappell,  presi- 
dent and  general  manager;  Clar- 
ence B.  Hanson  Jr.,  publisher  and 
vice-president,  and  John  C.  Clark, 
secretary  and  treasurer.  Mr.  John- 
ston will  continue  as  director  in 
charge  of  WSGN. 

that  the  rebuttal  to  the  WNEW 
report,  released  by  the  NAB  Re- 
search Committee  [Broadcasting, 
March  5],  underlined  "fallacies"  in 
the  WNEW  procedure  for  testing 
the  plan.  He  said,  for  example, 
that  the  New  York  station  failed 
to  receive  50%  return  of  ballots, 
which  the  BMB  plan  requires  as 
a  floor  before  results  can  be  offi- 
cial. He  and  Paul  P.  Peter,  Direc- 
tor of  Research,  NAB,  thanked  the 
management  of  the  New  York  sta- 
tion for  making  the  survey  and 
said  that  it  would  contribute  to 
"the  store  of  knowledge  required 
to  make  BMB  successful." 

Mr.  Feltis  emphasized  also  that 
one  large  New  York  independent, 
WMCA,  had  subscribed  to  the 
plan.  Frank  Silvernail,  chief  time 
buyer,  BBDO'  New  York,  repre- 
senting the  AAAA,  co-sponsors  of 
the  BMB  plan  with  the  ANA  and 
NAB,  presented  the  agency  rea- 
sons for  wanting  BMB  to  become 
a  reality. 

Mr.  Feltis  reminded  delegates 
that  all  stations,  whether  or  not 
they  belonged  to  NAB,  were  eligible 
for  participation  in  the  BMB.  He 
said  that  between  15%  and  20%  of 
those  now  pledged  were  not  mem- 
bers of  the  NAB. 

District  Meetings 

The  two-day  NAB  meeting 
brought  representatives  of  28  sta- 
tions from  the  northern  section  of 
the  4th  District  to  Washingt.on 
Monday  and  Tuesday.  Southemi 
section  (N.  and  S.  Carolina)  met 
in  Charlotte  Thursday  and  Friday. 
The  Washington  meeting  was  head- 
ed by  Campbell  Arnoux,  general 


•  MORE  PEOPLE 

LISTEN 

•  MORE  PEOPLE 

BUY 

CRRC 

.WINNIPEG  -  CANADA^^ 
^THE  DOMINION  NETWORK'' 


•    March  19,  1945 


BROADCASTING    •    Broadcast  Advertising 


NLRB  Dismisses  AFM  Charge; 
Order  to  Nets  Expected  Soon 

Board  Probably  Will  Seek  Decree  to  Enforce  Its 
Ruling  in  New  York  Circuit  Court  of  Appeals       .  . 


THE  WAY  was  cleared  last  week 
to  bring-  the  NABET-network-Pe- 
trillo  platter  turner  dispute  to  the 
courts  when  the  National  Labor 
Relations  Board  regional  office  in 
New  York  dismissed  a  charge  filed 
by  the  AFM  that  NABET  is  a  com- 
pany-dominated union.  It  is  expect- 
ed the  Board  will  issue  an  order 
next  week  directing  the  networks 
to  bargain  with  NABET  as  recom- 
mended by  its  trial  examiner,  How- 
ard Myers,  who  heard  testimony 
Jan.  30  on  the  unfair  labor  prac- 
tice charge  against  the  nets. 

Although  the  charge  filed  by 
NABET  against  the  networks  for 
refusing  to  recognize  its  jurisdic- 
tion on  platter  turners  could  be 
processed  by  the  Board  independ- 
ently of  any  other  proceeding. 
Chairman  Millis  has  been  disposed 
to  await  the  determination  by  the 
regional  Board  of  the  company 
domination  charge  before  issuing 
the  order.  It  is  considered  unlikely 
that  the  national  Board  would  re- 
view the  regional  Board's  findings 
should  the  AFM  appeal  within  the 
10  days  allotted.  The  AFM  charge 
had  been  filed  Jan.  27  and  is  under- 
stood to  have  been  fully  investi- 
gated. 

Cease,  Desist  Order 

The  Board's  order  will  direct  the 
networks  to  "cease  and  desist" 
from  its  refusal  to  bargain  with 
NABET  and  to  commence  negotia- 
tions to  recognize  the  certification 
of  the  technicians'  union  as  the  ap- 
propriate unit  for  platter  turner 
operations.  Should  Mr.  Myers' 
recommendations  be  followed  to  the 
letter,  the  Board  will  order  the  nets 
to  post  notices  at  their  studios  for 
60  days  notifying  their  employes 
they  will  bargain  with  NABET 
"and  if  an  understanding  is  reach- 
ed, embodying  such  understanding 
in  a  signed  agreement." 

The  networks,  under  usual  pro- 
cedure, will  be  given  10  days  to 
notify  the  Board  of  steps  taken  to- 
ward compliance  but  it  is  likely 


they  will  allow  the  allotted  period 
to  expire  as  they  have  asserted  on 
many  occasions,  in  public  state- 
ments and  before  the  Board,  that 
the  dispute  should  be  conclusively 
settled  in  the  courts.  The  Board  is 
expected  to  seek  a  decree  to  enforce 
its  order  in  the  Second  Circuit 
Court  of  Appeals  in  New  York. 
Joseph  A.  Padway,  AFM  counsel, 
told  the  Board  at  oral  arguments 
March  6  on  the  complaint  case  he 
would  attempt  to  prevent  such  a 
decree  from  being  issued. 

Meanwhile,  the  House  Commit- 
tee on  Interstate  &  Foreign  Com- 
merce was  gathering  information 
to  form  the  basis  for  legislation  to 


cover  various  Petrillo  practices,  in- 
cluding the  platter  turning  dispute. 
In  letters  sent  to  about  30  broad- 
casters and  organizations  [Broad- 
casting, March  12],  Chairman  Lee 
listed  the  recording  ban,  employ- 
ment of  standbys,  the  quota  system 
for  musicians,  and  the  AFM- 
NABET  controversy  as  among 
practices  on  which  the  Committee 
desires  full  data  and  "specific  sug- 
gestions for  legislation  desired  to 
cure  these  abuses". 

Mr.  Lea  has  asked  broadcasters 
to  testify  at  hearings  to  be  held  be- 
fore the  Committee  on  these  prac- 
tices "and  any  other  practices  of 
the  AFM  which  may  tend  to  inter- 
fere with  stations  operating  to  the 
best  public  interest."  It  is  expected 
that  the  NAB  will  offer  voluminous 
data  which  it  has  assembled  over 
the  past  eight  years.  The  Assn.  re- 
cently circulated  all  stations  to 
make  available  any  data  of  inter- 
est to  the  Committee,  pointing  out 
that  "Petrillo's  continued  aggres- 


sions have  aroused  deep  Congres- 
sional interest  in  the  extent  to 
which  his  unwarranted  demands 
have  placed  restraints  upon  broad- 
casting in  the  public  interest  and 
served  as  a  precedent  for  demands 
on  other  industries." 

It  is  uncertain  as  to  when  the 
Committee  will  hold  its  hearings. 
Mr.  Lea  had  been  hopeful  that  ses- 
sions might  begin  at  the  conclusion 
of  current  deliberations  on  railroad 
retirement  legislation  which  may 
be  wound  up  this  week.  However, 
there  is  considerable  sentiment  in 
the  House  to  begin  its  Easter  recess 
this  week-end  to  last  until  about 
April  10,  in  which  case  hearings 
could  not  be  held  earlier  than  the 
second  week  in  April. 


ITALIAN  Cook  Oil  Corp.,  Brooklyn,, 
marketers  of  San  Gennara,  Bravo  and 
Italian  Cook  oils  brands,  has  appoint- 
ed S.  Duane  Lyon  Inc.,  New  York,  ad- 
vertising agency.  Radio  will  be  used. 
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We  Work  Today 
for  the  Northwest's 
Limitless  Tomorrow 

PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  NafI  Rep. 


Folks 
Turn  First  to 


NEW  ORLEANS 


50,000  Watts 
Clear  Channel 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 MARCH  10  TO  MARCH  16  INCLUSIVE  


Decisions  .  . 

ACTIONS  BY  COMMISSION 
MARCH  14 

1240  kc  WBIR  Knoxville— Granted  vol. 
assgn.  license  from  American  Broadcast- 
ing Co.  to  Radio  Station  WBIR  Inc. 

1430  kc  KTUL  Tulsa— Granted  invol- 
untary transfer  control  from  J.  T. 
Griffin,  deceased,  to  John  Toole  Griffin 
and  Marjorie  Griffin  Leake,  executors 
under  will  of  J.  T.  Griffin. 

580  kc  WIAC  San  Juan,  P.  R.— Granted 
Involuntary  transfer  control  from  En- 
rique Abarco  Sanfeliz,  deceased,  to  his 
wife  as  executrix  of  estate. 

NEW-1400  kc  Harrisburg  Broadcasting 
Co.,  Harrisburg,  Pa.— Granted  mod.  CP 
pursuant  to  FCC  action  of  11-9-45  au- 
thorizing new  station  (WHGB)  250  w 
unlimited,  for  approval  antenna  and 
trans,  and  studio  location.  Also  ordered 
CP  as  mod.  be  issued. 

NEW-1400  kc  Macon  Broadcasting  Co., 
Macon,  Ga.  —  Adopted  memorandum 
opinion  granting  mod.  CP  (pursuant  to 
FCC  action  11-28-44)  for  new  station 
(WNEX)  250  w  unlimited,  for  approval 
antenna,  trans,  site  and  studio  location; 
further  ordered  that  CP  as  mod.  be 
Issued. 

NEW-1490  kc  Lincoln  Dellar,  Sacra- 
mento, Cal.  —  Adopted  memorandum 
opinion  ordering  issuance  CP  (pursuant 
to  FCC  action  11-9-44)  for  new  station 
250  w  unlimited. 


790  kc  WPIC  Sharon,  Pa.— Notified  to 
discontinue  operation  prior  to  local 
sunrise  pursuant  to  Sec.  3.87  of  FCC 
Rules  &  Regulations. 

1230  kc  WAJR  Morgantown,  W.  Va.— 
Granted  license  renewal  for  regular 
period. 

1230    kc    WSKB    McComb,    Miss. — 

Granted  extension  license  on  temp, 
basis  for  3  mo. 

1230  kc  WFTC  Kinston,  N.  C— Same. 


770  kc  WEW  St.  Louis— Denied  re- 
quest for  special  service  authorization 
770  kc  1  kw  D  250  w  N  unlimited  time 
for  period  ending  11-1-46. 

790  kc  KECA  Los  Angeles— Denied  re- 
quest for  special  service  authorization 
770  kc  5  kw  unlimited,  pending  com- 
pletion construction  contemplated  In 
pending  application. 

950  kc  KJR  Seattle,  Wash.— Desig- 
nated for  hearing  application  for  vol. 
assgn.  license  from  Fisher's  Blend  Sta- 
tion Inc.  to  Blrt  F.  Fisher. 

770  kc  KXA  Seattle,  Wash.— Denied 
special  service  authorization  operate 
unlimited  time  for  period  ending 
11-1-46. 

1460  kc  WMPS  Memphis— Granted  li- 
cense renewal;  conditions. 

790  kc  WMC  Memphis— Granted  peti- 
tion for  continuance  hearing  re  license 
renewal  now  set  3-21-45  for  30  days. 

ACTIONS  ON  MOTIONS 
MARCH  14 

KHQ  Spokane — Granted  petition  for 
continuance  hearing  re  license  renewal 
now  set  3-19-45;  continued  to  4-18-45. 

KGA  Spokane — Same, 

Utica  Observer-Dispatch  Inc.,  Utica, 
N.  Y. — Granted  petition  to  Intervene  in 
hearing  on  application  of  Copper  City 
Broadcasting  Corp.  for  new  station 
Rome  N.  Y.  now  set  4-11-45. 

ACTIONS  BY  ADM.  BOARD 
MARCH  12 

NEW-1450  kc  Evening  News  Press  Inc., 
Port  Angeles,  Wash. — Granted  license  to 
cover  CP  new  station  (KONP)  250  w 
unlimited. 

1400  kc  WATW  Ashland,  Wis.— Grant- 
ed license  to  cover  CP  for  Increase 
power  to  250  w. 

Ohio  Broadcasting  Co.,  East  Liverpool, 
O. — Placed  in  pending  file  application 
new  FM  station. 


Applications 


MARCH  12 

NEW-46.3  mc  Scripps-Howard  Radio 
Inc.,   Cleveland— CP   new  FM  station, 

500  sq.  ml.,  $100,000  estimated  cost. 

NEW-Channel  2  Scripps-Howard  Radio 
Inc.,  Cleveland — CP  new  commercial  TV 
station,  ESR  1720. 


770  kc  KXA  Seattle— Special  service 
authorization  operate  unlimited  time 
for  period  ending  11-1-46. 

MARCH  13 

NEW-Channel  13-14  Philco  Radio  & 
Television  Corp.,  Area  of  Cen.  and  N.E. 
Md.,  S.E.  Pa.  and  D.  C— CP  new  experi- 
mental television  relay  station,  A5  A3 
emission  40  w  visual  40  w  aural.  Also 
for  W3XPD-E-F-G-H-I-K,  mod.  CP 
change  power  from  15  w  visual  10  w 
aural  to  40  w  visual  40  w  aural,  change 
locations,  type  trans,  and  antenna  and 
extend  commencement  and  completion 
dates. 

NEW -47.1  mc  Mobile  Daily  Newspapers 
Inc.,  Mobile— CP  new  FM  station,  10,008 
sq.  mi.,  $72,500  estimated  cost. 

NEW-44.1  mc  WKBH  LaCrosse,  Wis.— 
CP  new  FM  station,  15,864  sq.  mi., 
$59,300  estimated  cost. 

NEW-1230  kc  Voice  of  Talladega  Inc., 
Talladega,  Ala. — Petition  filed  for  con- 
sideration and  grant  under  FCC  Policy 
1-16-45  of  application  for  new  station 
250  w  unlimited. 

MARCH  14 

1490  kc  WKBV  Richmond,  Ind.— Li- 
cense to  cover  CP  increase  power  and 
move  trans,  and  studio. 

NEW-44.5-47.1  mc  Joseph  F.  Novy, 
Riverside,  111. — CP  new  developmental 
station,  1  kw  A4  and  special  emission. 

NEW-1400  kc  Granite  District  Radio 
Broadcasting  Co.,  Salt  Lake  City— Li- 
cense to  cover  CP  new  station  (KNAK). 

NEW-95  mc  United  Broadcasting  Sys- 
tem, Mt.  Vernon,  N.  Y.— CP  new  FM 
station  (incomplete). 

MARCH  15 
NEW-45.5    mc    The    Crosley  Corp., 
Washington,  D.  C— CP  new  FM  station, 
10,800  sq.  mi.,  $175,000-$200,000  estimated 
cost. 

NEW-44.1  mc  WFIN  Findlay,  O.— CP 

new  FM  station,  6,800  sq.  mi.^.  $20,000 
estimated  cost. 

1340  kc  WCLS  Joliet,  111.— Transfer 
control  from  Walter  Ashe  to  W.  H. 
Erwin  Jr.,  Arthur  C.  Litton,  Clint  Lit- 
ton, Calvin  F.  Wilson,  Gerald  G.  Smith, 
Norman  S.  Fitzhiigh  Jr.  and  Robert  L. 
Bowles  through  sale  51  sh  for  $8,670. 

National  Broadcasting  Co.,  Near  Dix- 
on, Cal. — CP  change  trans,  and  in- 
crease power  from  50  kw  to  200  kw 
(KNBX). 

1230  kc  WFVA  Fredericksburg,  Va.— 

License  to  cover  CP  change  frequency 
and  hours  operation  (frequency  incor- 
rectly reported  by  FCC  March  9). 
MARCH  16 

660  kc  KFAR  Fairbanks,  Alaska— Ex- 
tension special  service  authorization  10 
kw  unlimited. 

NEW-43.3  mc  WAGA  Atlanta,  Ga.— CP 
new  FM  station,  20,167  sq.  mi.,  $125,000 
estimated  cost. 

1010  kc  WINS  New  York— Assgn.  li- 
cense and  CP  from  Hearst  Radio  Inc.  to 
Crosley  Corp. 

Tentative  Calendar  .  .  . 

MARCH  22 
Further  Hearing 
KFVD  Los  Angeles — License  renewal. 
KPAS  Pasadena— Same, 


WALTER  HOWE,  formerly  -  of  KOMO 
Seattle,  has  Joined  KTYW  Yakima, 
Wash.,  as  chief  engineer. 
MERRILL  F.  CHAPIN  has  joined  KGVO 
Missoula,  Mont.,  as  chief  engineer  and 
technical  supervisor.  Formerly  he  was 
with  RCA. 

JOHN  MICHAELS,  transmitter  super- 
visor of  KYW  Philadelphia,  has  com- 
pleted his  21st  year  with  the  station. 
JIMMIE  JOHNTZ,  KIDO  Boise,  Ida. 
chief  engineer,  has  married  WILLA 
MAXEY. 

HOMER  RAY  Jr.,  with  the  engineering 
department  of  WLW  Cincinnati  and 
former  chief  engineer  of  WHBC  Can- 
ton, O.,  is  now  assistant  chief  engineer 
of  KIRO  Seattle. 
IRVING  DIAMOND,  engineer  of  WPAT 
Paterson,  N.  J.,  is  the  father  of  a  girl 
NELSON  GARDINER,  former  operator 
of  CKY  Winnipeg,  is  now  in  Italy  with 
the  Canadian  Army. 
CLAUDE  SNIDER,  released  from  the  Ca- 
nadian Army  after  overseas  service,  has 
returned  to  CKX  Brandon,  Man. 
chief  engineer. 
JOHN  GIBSON,  new  to  radio,  has  joined 
the  operating  staff  of  CKY  Winnipeg. 
DICK  SWAN,  former  WJJD  Chicago  en. 
gineer  who  has  been  in  the  Merchant 
Marine  10  months,  has  received  his 
commission  as  ensign. 
REX  SMATHERS,  released  from  the 
Army,  has  joined  the  engineering  staff 
of  WWNC  Asheville,  N.  C. 
GORDON  ENGLISH,  chief  operator  of 
CJOR  Vancouver,  is  now  in  training 
at  the  Canadian  Army's  officer  train 
ing  camp  at  Gordon  Head,  B.  C. 
CURTIS  BRINSON,  an  Army  trained 
radio  and  radar  maintenance  m 
has  been  added  to  the  engineering  staff 
of  WJNO  West  Palm  Beach. 


TBA  Meeting 

ALLEN  B.  DuMont  Labs.,  New 
York,  will  be  host  next  Wednesday 
to  the  board  of  directors  of  the 
Television  Broadcasters  Assn.  Reg- 
ular monthly  meeting  of  the  board 
will  be  held  at  the  offices  of  WABD, 
New  York,  the  DuMont  station 
with  J.  R.  Poppele,  WOR  chief  en- 
gineer and  TBA  president,  presid- 
ing. Directors  will  also  be  guests  of 
Dr.  Allen  B.  DuMont  at  a  dinner 
at  the  Park  Lane  hotel,  to  be  fol- 
lowed by  a  visit  to  WABD  studios. 
General  Electric' Co.,  Schenectady, 
was  host  for  last  month's  meeting. 


MARCH  19 
Evansville,  Ind.- 


MARCH  21 


WDSU  New  Orleans— Hearing  before 
Com.  Norman  S.  Case  to  determine 
whether  licensee  has  violated  Sec.  315 
of  Communications  Act. 
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MR.  SWEZEY 


MR.  HULT 


Mutual  Elects  Swezey  General  Manager; 
Hult  and  Schmid  Made  Vice-Presidents 


ELECTION  of  Adolph  N.  (Ade) 
Hult  as  MBS  vice-president  in 
charge  of  midwest  operations  and 
of  Robert  A.  Schmid  as  vice-pres- 
ident in  charge  of  advertising, 
promotion  and  research  was  an- 
nounced March  13  by  Edgar  Ko- 
bak,  president  of  the  network, 
following  the  Mutual  board  meet- 
ing, held  March  13-14  at  the  Am- 
bassador Hotel,  New  York. 

Robert  D.  Swezey,  vice-president 
and  assistant  general  manager, 
was  elected  general  manager  of 
Mutual  at  the  two-day  meeting. 
James  E.  Wallen,  comptroller  and 
treasurer  of  the  network,  was 
elected  assistant  secretary,  with  E. 
M.  Antrim,  WGN  Chicago,  con- 
tinuing as  secretary. 

Elect  Board 

All  members  of  the  Mutual 
board  were  reelected  with  the  ex- 
ception of  Hope  H.  Barroll  Jr., 
WFBR  Baltimore,  and  Leonard 
Kapner,  WCAE  Pittsburgh.  These 
stations  will  sever  their  affiliation 
with  Mutual  as  of  June  15,  when 
they  both  will  join  the  Blue  Net- 
work. Current  Blue  affiliates 
WCBM  Baltimore  and  KQV  Pitts- 
burgh will  become  Mutual  stations 
on  the  same  date. 

Mr.  Barroll  and  Mr.  Kapner  both 
attended  the  annual  shareholders 
meeting  which  was  part  of  the  two- 
day  session,  as  they  will  continue 
to  be  Mutual  shareholders  until 
June  15.  What  will  happen  to  the 
shares  they  now  hold  after  that 
date  has  not  been  determined.  Situ- 


ation is  not  covered  in  the  net- 
work's charter  or  bylaws  and 
probably  will  be  decided  by  the  Mu- 
tual board  at  its  next  meeting  in 
May.  Shares  may  be  divided  among 
other  holders  or  may  be  issued  to 
new  ones, 

MBS  board  now  includes:  Al- 
fred J.  McCosker,  WOR  New 
York,  chairman;  Mr.  Antrim;  Wil- 
lett  H.  Brown,  Don  Lee  Broadcast- 
ing System;  Chesser  Campbell, 
WGN;  J.  E.  Campeau,  CKLW 
Windsor-Detroit;  H.  K.  Carpen- 
ter, WHK  Cleveland;  Benedict 
Gimbel  Jr.,  WIP  Philadelphia;  Mr. 
Kobak;  John  Shepard  3d,  Yankee 
Network;  T.  C.  Streibert,  WOR; 
Lewis  Allen  Weiss,  Don  Lee. 

Following  a  routine  business  ses- 
sion Monday  morning,  the  board 
heard  the  network's  department 
heads  report  on  the  activities  of 
their  respective  departments.  Most 
noteworthy  was  the  recommenda- 
tion of  Phillips  Carlin,  vice-presi- 
dent in  charge  of  programs,  that 
the  sign-off  of  network  programs 
should  eliminate  the  call  letters  of 
the  originating  station  and  men- 
tion only  the  city  from  which  the 
program  came,  preceding  the  net- 
work sign-off,  "This  is  the  Mutual 
Broadcasting  System." 

Recommendations  of  Mr.  Kobak 
for  a  reorganization  of  the  net- 
work's operations,  anticipated  in 
some  quarters  at  this  time,  were 
not  forthcoming.  Mr.  Kobak,  when 
questioned  about  this,  said  that  his 
study  of  the  network  composition 
and  operations  is  still  in  progress 


mm 
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Ted  for  W.  Va. 

FOR  THE  FIRST  time  since 
Ted  Husing  joined  CBS,  he  is 
to  handle  a  sports  broadcast 
for  an  independent  group,  the 
West  Virginia  Network,  when 
he  does  the  play-by-play  ac- 
count of  the  W.  Va.  U's  bas- 
ketball team's  participation  in 
the  National  Invitation  Tour- 
nament at  Madison  Square 
Garden,  starting  March  19. 
Jimmy  Dolan,  Husing's  radio 
partner,  will  participate  in 
the  broadcasts,  along  with 
Ernie  Saunders,  WCHS 
Charleston  sportscaster,  who 
will  do  the  background  and 
color  angle.  West  Virginia 
net  has  cleared  all  commer- 
cials from  the  network  for  the 
broadcasts  from  New  York. 


Radio  Newsmen 
Get    More  Room 

Larger  Senate  Gallery  Voted; 
Dedication  Is  Planned 

EXPANSION  of  the  Senate  radio 
gallery  offices  to  permit  sufficient 
room  for  broadcast  booths  to  be  in- 
stalled by  the  four  major  networks 
and  to  provide  a  workshop  for  the 
increasing  membership  of  the  Ra- 
dio Correspondents  Assn.  was  voted 
last  week  by  the  Senate  Rules  Com- 
mittee, Chairman  Harry  F.  Byrd 
(D-Va.),  announced  Thursday. 

A  large  room  formerly  occupied 
by  Leslie  L.  Biffle,  when  he  was 
clerk  to  the  Majority,  has  been  al- 
located to  the  radio  gallery.  The 
room  adjoins  the  present  gallery 
office.  Mr.  Biffle  now  is  clerk  of  the 
Senate. 

The  Radio  Correspondents  Assn. 
plans  a  formal  dedication  of  the 
new  quarters  with  possible  broad- 
casts by  the  major  networks,  ac- 
cording to  Richard  Harkness,  new- 
ly-elected president.  In  last  week's 
Broadcasting,  announcing  the  el- 
ection of  Mr.  Harkness,  the  follow- 
ing stations  and  organizations  were 
omitted  from  the  list  of  gallery 
members : 

WBOW  Terre  Haute,  Ind.; 
WEAN  Providence,  R.  I.;  West 
Virginia  Network;  WGBF  WEOA 
Evansville,  Ind.;  WICC  Bridge- 
port, Conn.;  WINX  Washington; 
WIRE  Indianapolis;  WITH  Balti- 
more; WJW  Cleveland;  WLW  Cin- 
cinnati; WNAC  Boston;  WMAL 
Washington;  WNBC  Hartford, 
Conn.;  WWDC  Washington;  Yan- 
kee Network;  Yankee  News  Bu- 


and  will  probably  not  be  completed 
for  several  months. 

Mr.  Hult,  who  has  been  mid- 
western  sales  manager  of  Mutual 
since  April  1941,  joined  the  sales 
staff  of  WGN  in  1929  and  in  1935 
switched  to  the  MBS  sales  staff  in 
Chicago.  His  headquarters  remains 
in  that  city. 

Mr.  Schmid  became  MBS  direc- 
tor of  sales  promotion  in  1936,  fol- 
lowing associations  with  Young  & 
Rubicam  and  CBS. 
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I — Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  Usve  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Operator-announcer.  First  class  radlo- 
■  telephone  license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  post-war  future.  Box  932, 
BROADCASTING. 

Good  combination  man  with  first  class 
license,  to  take  over  duties  as  chief  en- 
gineer for  progressive  local  250  watt  sta- 
tion. Midwest.  Good  salary.  Send  quali- 
fications to  Box  218,  BROADCASTING. 

Midwestern  Blue  Network  outlet  desires 
services  all-round  announcer.  Must  be 
acquainted  with  transcription  library 
operation.  Starting  salary  50-hour  week 
in  excess  of  $225.00  per  month.  Applicant 
must  be  prepared  to  submit  voice  tran- 
scription and  photo  on  request.  Box 
277,  BROADCASTING. 

Sales  production  manager  with  program 
and  sales  experience  desired  by  Cali- 
fornia regional  network  station.  Give 
complete  qualifications,  personal  his- 
tory and  salary  desired.  Answer  Box 
387,  BROADCASTING. 

Wanted — ^Man  to  serve  as  salesman- 
announcer  by  west  coast  regional  net- 
work station.  Previous  radio  experience 
unnecessary  if  education,  voice  and 
common-sense  okay.  Prefer  World  War 
2  veteran.  Answer  Box  388,  BROAD- 
CASTING. 

Immediate  and  future  openings  for  dis- 
charged servicemen  in  announcing,  pro- 
duction and  program  departments.  We 
are  looking  for  men  who  desire  to  build 
for  postwar  period.  5000-watt  Mutual 
affiliate  and  key  station  for  expanding 
regional  network.  Box  394,  BROAD- 
CASTING. 

Discharged  servicemen  wanted  as  radio 
salesmen.  Exceptional  opportunity.  Ex- 
cellent drawing  account  and  commis- 
sion. Also,  opening  for  engineer.  5000- 
watt  Rocky  Mountain  station.  Box  395, 
BROADCASTING. 

Planning  staff  for  new  station  in  south- 
east. Independent  in  major  market. 
Opportunities  for  all  branches  radio  per- 
sonnel with  no  threat  postwar  replace- 
ment. Men,  women,  give  full  informa- 
tion on  training,  experience,  or  both. 
Good  salaries.  Box  396,  BROADCAST- 
ING. 

Writer  who  loves  ocean  bathing,  trout 
fishing  and  fond  of  writing  solid,  in- 
telligent commercial  copy.  You'll  join 
the  friendly,  congenial  staff  of  a  popu- 
lar kw  network  outlet  in  central  New 
England.  Are  you  listening,  Ed,  Walter 
or  Jane?  All  replies  confidential.  Write 
your  story  briefly  with  salary  require- 
ments to  Box  418,  BROADCASTING. 

Studio  recording  and  transmitter  engi- 
neers for  regional  NBC  affiliate.  NABET 
scale.  Reply  Box  420,  BROADCASTING. 

Salesman  wanted— Man  familiar  with 
small  market  station  operation  and  real 
understanding  of  radio  sales.  Send 
record  of  experience,  references  and 
photo  first  letter.  Network  station  in 
center  of  richest  farm  area  in  west. 
Write  Box  423,  BROADCASTING. 

CBS  MIDWEST  AFFILIATE  ORGANIZ- 
ING SMALL  NEWS  BUREAU  AS  NU- 
CLEUS FOR  A  DEPARTMENT  WE  EX- 
PECT TO  BE  MIGHTY  IMPORTANT  TO 
OUR  STATION  IN  POST  WAR  YEARS. 
THIS  IS  OPPORTUNITY  FOR  AN  EX- 
PERIENCED MAN  WHO  LIVES,  EATS 
AND  SLEEPS  NEWS  AND  HAS  THE 
ENERGY  A  ONE-MAN  DEPARTMENT 
WILL  REQUIRE.  DESIRE  A  MAN  WILL- 
ING AND  ABLE  TO  GO  OUT  IN  COM- 
MUNITY AND  DEVELOP  HIS  NEWS 
SOURCES  AND  ESTABLISH  HIMSELF 
AS  A  NEWSMAN.  BOX  428,  BROAD- 
CASTING. 

Wanted — Saleman.  Outstanding  inde- 
pendent station  in  middle  west  seeks 
commission  salesman  of  proved  ability 
and  integrity.  Right  man  can  earn 
$10.000-$12,000  a  year.  Send  complete  de- 
tails first  letter,  in  confidence,  to  Box 
429,  BROADCASTING. 

Reward!  Progressive  regional  Indepen- 
dent Pennsylvania  station  offers  good 
salary,  opportunity  for  advancement  in 
return  for  the  services  of  a  competent 
continuity  writer,  man  or  woman.  Send 
personal  particulars,  experience,  start- 
ing salary  to  WPIC,  Sharon,  Pennsyl- 
vania. 
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Help  Wanted  (Cont'd) 

Thoroughly  competent  announcer  for 
5,000  watt  NBC  outlet.  Excellent  oppor- 
tunity for  progressive  commercial  an- 
nouncer. Finest  studios,  top  flight 
shows,  good  salary.  State  full  experi- 
ence. Box  436,  BROADCASTING. 
Radio  program  director  and  assistant  to 
direct  and  expand  department  of  metro- 
politan station  on  eastern  seaboard.  New 
ownership  requires  capable  aggressive 
top  man  .  .  .  and  an  assistant  .  .  .  who 
understands  modern  program  trends 
and  can  develop  and  produce  entertain- 
ment that  will  make  this  station  unique 
in  a  field  of  smart  competition.  Prefer 
man  with  working  knowledge  of  pub- 
licity and  production.  Excellent  oppor- 
tunity; salary  in  line  with  experience. 
Give  fxill  details,  salary  expected  and 
references  in  first  letter.  Replies  confi- 
dential. Box  439,  BROADCASTING. 
Radio  announcer,  fast  moving  metro- 
politan station  on  eastern  seaboard. 
Some  MC  and  script  writing  experience 
desirable.  Excellent  opportimity.  Give 
full  details  of  experience  and  salary  de- 
sired to  Box  440,  BROADCASTING. 
Radio  writers,  men  or  women,  for  east- 
ern metropolitan  station;  must  be  cre- 
ative and  capable  of  developing  high 
quality  program  and  commercial  copy. 
A  good  opportunity.  State  experience 
fully  and  salary  desired.  Box  441, 
BROADCASTING. 

Saleswoman;  to  sell  radio  time.  Live 
metropolitan  station  on  eastern  sea- 
board. Some  experience;  retail  or  agency 
contact  helpful.  Good  salary  plus  com- 
mission. Real  opportunity.  Give  details. 
Box  442,  BROADCASTING. 

Have  an  opening  for  a  good  announcer 
at  Utah's  5000  watt  Blue  Network  affili- 
ate. Address  usual  necessary  informa- 
tion to  KUTA,  Salt  Lake  City,  Utah. 

Operator-announcer.  First  class  license. 
Must  be  capable  of  commercial  an- 
nouncing. Permanent  position,  good  sal- 
ary. Can  supervise  city  police  radio  cta- 
tion  on  side.  Mutual  affiliate.  Wanted 
by  April  2.  Wire  if  interested,  send 
voice  recording  KBND,  Bend,  Oregon. 

Copywriter— If  you  are  a  gal  radio  copy- 
writer, with  commercial  copy  exper- 
rience  and  want  a  permanent  agency 
where  there  is  real  opportunity,  write, 
outlining  your  experience  and  qualifi- 
cations. Give  complete  information  in 
first  letter,  including  age  and  salary  de- 
sired. Send  samples  of  copy.  Jessop  Ad- 
vertising Company,  2lst  floor.  First  Cen- 
tral Tower,  Akron  8,  Ohio. 

Operators— Two,  with  first  or  second 
class  radio  telephone  license.  Fine  mid- 
west city,  250-watt  NBC  affiliate.  Could 
possibly  arrange  for  men  to  attend  Uni- 
versity and  draw  full  pay.  Positions 
available  immediately.  No  announcing. 
Fine  working  conditions.  Agreeable  co- 
operative staff.  Wire  KANS,  Wichita, 
Kansas. 

Salesman — Steady,  experienced  for  pro- 
gressive southern  station.  Good  salary 
and  commission,  real  opportunity.  Can 
also  use  good  announcer.  Write  P.  O. 
Box  111,  McComb,  Miss. 

Topnotch  announcer  to  share  117-hour 
week  with  two  other  announcers.  $60.00 
weekly.  Send  transcription.  Copy  ref- 
erences. Experience  and  photo  at  once 
KMLB,  Monroe,  La. 

Salesman;  to  sell  radio  time.  Live  met- 
ropolitan station  on  eastern  seaboard. 
Some  experience;  retail  or  agency  con- 
tact helpful.  Good  salary  plus  commis- 
sion. Real  opportunity.  Give  details. 
Box  443,  BROADCASTING. 

Radio  operators  (two)  with  first  and 
second  class  license.  Experience  desired 
but  not  essential.  For  Southern  Con- 
necticut network  station.  Give  full  de- 
tails in  first  letter.  Include  picture.  Box 
451,  BROADCASTING. 

Situations  Wanted 

Announcer — woman,  5  years  staff  an- 
nouncing experience  on  5  kw  network 
affiliate.  News,  music,  women's.  Box  56, 
BROADCASTING. 

Experienced  operator-announcer.  Col- 
ored, reliable,  family,  25.  Draft  exempt, 
union  musician,  news.  Wants  perma- 
nent connections,  excellent  references, 
thoroughly  educated,  continuity  writ- 
er. Box  349,  BROADCASTING. 


Situations  Wanted  (Cont'd) 


Editor -newscaster.  Long  experience,  de- 
pendable, good  personality,  hard  worker, 
draft  exempt  but  healthy.  Box  434, 
BROADCASTING. 

There's  no  substitute  for  experience — 
fifteen  years  of  it!  Announcing,  news, 
special  events,  programs,  continuity, 
controls,  supervision,  responsibility,  and 
restricted  license.  Now  managing  local 
station.  Good  reasons  for  desiring 
change.  If  your  deal  is  really  good, 
might  invest  one  to  four  thousand  dol- 
lars. Prefer  west  or  northwest.  Age  32, 
married,  family,  draft  unlikely,  not  a 
floater.  References.  If  you  need  a  man- 
ager or  assistant,  or  top  announcer,  let's 
talk  it  over  thoroughly.  Write  Box  368, 
BROADCASTING. 

Discharged  serviceman — second  class  ra- 
dio telephone  license,  no  experience. 
Box  417,  BROADCASTING. 

Manager  of  proven  ability  and  capable 
of  taking  complete  charge,  is  prepared 
to  discuss  a  change.  Interested  only  in 
deal  which  offers  real  money  and  out- 
standing opportunity  for  future  grovrth. 
Age  40.  Solid  background  plus  unusual 
record  makes  this  man  a  natural  selec- 
tion for  a  tough  but  profitable  job.  All 
replies  confidential.  Interview  can  be 
arranged.  Box  430,  BROADCASTING. 

Commercial  manager  with  unusual  rec- 
ord of  achievement  desires  larger  oppor- 
tunity. If  you  have  a  problem  and  can 
offer  both  permanence  and  top  fiight 
income  opportunity,  a  personal  inter- 
view will  be  arranged.  All  replies  confi- 
dential. Box  431,  BROADCASTING. 

Position  wanted— Chief  engineer,  age 
34,  13  years  broadcast  experience.  4  years 
chief  engineer,  NBC  station;  3  years 
chief  engineer,  police  radio,  ultra-high 
simultaneously.  Desire  change  4P 
classification.  Available  immediately. 
432,  BROADCASTING. 

Announcer— Seeking  permanent  posi- 
tion. Two  years  experience.  4P.  Versa- 
tile with  emphasis  on  news  and  sports. 
Particularly  interested  in  sports  offer 
references  as  to  character  and 
ability.  Box  433,  BROADCASTING. 
War  veteran,  capable  of  writing,  pro- 
rtl'f?!?!'^^".^,  ^-^^  ^^<=°''«1  shows  that  are 
different.  Also,  do  phUosophy  and  tele- 
phone quiz  shows.  Can  do  staff  job,  in- 
^'^'^^^0%  Age  26,  single,  reliable 

Box  435,  BROADCASTING. 

Young  woman,  husband  overseas,  would 
like  to  gain  experience  in  sales  promo- 
tion copy  writing,  and  announcmg  on 
small  station  in  Wisconsin,  Chicago  or 
southwest.  Background:  brought  up  in 
India  and  Malaya,  studied  music  at 
American  Conservatory,  trained  in  an- 
nouncing and  copy  writing  in  North- 
western School  of  Speech  and  Columbia 
School  of  Radio  in  Chicago.  Any  further 
■^sry  gladly  furnished.  Box 

444,  BROADCASTING. 

Announcer— Experienced.  30  years  old 
veteran.  Sales,  publicity,  turntables, 
news  (all  phases),  ad  lib,  emcee.  Inde- 
pendent and  network  experience.  South- 
5?f*  SSl?-  Available  immediately.  Box 

445,  BROADCASTING. 

First  class  engineer  now  employed  as 
chief  engineer  and  manager  of  250  watt 
station.  Wife  with  third  class  working 
as  combination  operator.  Want  a  change 
^9,,  s?HJ*^^'^'^  s*^*e-  I'raft  exempt.  Box 

446,  BROADCASTING. 

Music  director-conductor,  arranger.  Did 
top  major  network  shows.  All  around 
station  experience.  Army  veteran.  Col- 
lege graduate.  Seeking  permanent  posi- 
tion with  future.  Box  447,  BROADCAST- 

Attention — Managers  and  agents.  Would 
like  to  transcribe  commercials  for  you. 
Now  with  50,000  watt  station.  Metropoli- 
tan voice.  Guarantee  to  please.  Box  448, 
BROADCASTING. 


Wanted  to  Buy 


Wanted  to  buy— Local  radio  station. 
Box  384,  BROADCASTING. 

Wanted  to  buy  for  cash,  any  or  all  parts 
of  a  250  watt  station.  Please  answer  to 
Box  449,  BROADCASTING. 

Wanted— FCC  approved  frequency  moni- 
tor. Send  complete  Information.  Box 
386,  BROADCASTING. 

Wanted — A  5000  watt  transmitter  or 
linear  amplifier  for  use  with  driver  unit. 
Reply  Box  437,  BROADCASTING. 
Wanted— Everything  for  100  watt  sta- 
tion. Cash,  trade,  lease.  Box  438, 
BROADCASTING. 

Wanted— Controlling  interest  in  local 
or  regional  station.  Box  383,  BROAD- 
CASTING. 


Wanted  to  Buy  (Cont'd) 

$300,000  available  for  outright  purchase 
of  operating  radio  station.  Sale  subject 
to  FCC  approval.  All  replies  kept  con- 
fidential. Please  answer  to  Box  450, 
BROADCASTING. 

Wanted— Late  model  Graflex  with  flash 
bulb  attachment.  Quote  condition  and 
type  lens.  ICMLB,  Monroe,  La. 

For  Sale 


250  watt  composite  transmitter,  FCC 
approved.  Will  sell  Immediately  $2000  as 
owner  going  into  the  service.  West  Coast 
Amusement,  Latham  Square  Building, 
Oakland,  California. 

To  essential  users:  New  16  inch  two 
speed  recording  and  transcription  turn- 
tables. Prompt  delivery.  Troy  L.  Banks, 
109  Hall  St.,  Visalia,  California. 

100-watt  composite  transmitter,  suitable 
for  FCC  approval,  $2,000.00.  Regional 
Radio  Sales,  231  W.  Wisconsin  Avenue, 
Milwaukee  3,  Wisconsin. 

250-watt  composite  transmitter,  suitable 
for  FCC  approval  $2,600.00  Regional 
Radio  Sales,  231  W.  Wisconsin  Ave.,  Mil- 
waukee 3,  Wise. 

250-watt  composite  transmitter,  just  re- 
built, fine  condition,  ready  for  FCC  ap- 
proval, $2,900.00  Regional  Radio  Sales, 
231  W.  Wisconsin  Ave.,  MUwaukee  3, 
Wisconsin. 


Inflation  Messages 

DANGER  of  inflation,  classed  as 
one  of  the  most  difficult  problems 
to  explain  to  the  American  people, 
was  the  subject  of  four  OWI  Do- 
mestic Radio  Bureau  campaigns 
during  1944  which  achieved  an  esti- 
mated total  of  1,641,008,000  listen- 
er impressions.  The  four  campaigns 
— Wage-Price  Stabilization,  Fight 
Inflation,  Hold  Prices  Down  and 
Planned  Saving — in  more  concrete 
language  had  enough  impressions 
to  reach  each  of  the  country's  100 
million  radio  listeners  more  than 
16  times.  Time  and  talent  costs 
contributed  are  valued  at  approxi- 
mately $3,726,000, 


Fitzgerald's  Clients 

SPONSORS  who  will  continue  to  par- 
ticipate in  Ed  and  Fegeen  Fitzgerald's 
program  when  it  moves  from  WOR 
New  York  '.o  WJ'Z  New  York  next 
month  include  J.  W.  Beardsley's  Sous 
Co.,  Newark,  April  16  for  52  weeks 
through  United  Adv.  Agency,  Newark, 
and  C.  F.  Mattlage  Co.,  New  York, 
for  You-All  salad  dressing,  weekly 
spot,  52  weeks  starting  April  21 
Mattlage  through  St.  George  &  Keyc: 
Inc.,  New  York  will  expand  its  sched 
ule  shortly  with  participations  oi 
WMOA  New  York  and  in  June  will 
start  daily  announcements  on  WLIB 
New  York.  New  sponsors  include 
West  Disinfecting  Co.,  Long  Island 
City,  which  on  April  17  starts  twice- 
weekly  participations  oh  the  WJ/ 
Fitzgerald  show  for  26  weeks.  Firm 
continues  thrice-weekly  Business  of 
Living  on  WEAF  New  York,  begun 
last  January,  and  will  soon  add  re- 
corded announcements  on  KXOK  St. 
Louis.  Agency  is  Alfred  J.  Silberstein- 
Bert  Goldsmith  Inc.,  New  York.  Vegex 
Corp.,  New  York,  through  its  newly 
appointed  agency  Donahue  &  Coe, 
New  York,  has  signed  for  live-weekly 
participations  for  extract,  seasoning, 
dry  gravy  and  bouillon. 


GENERAL  ELECTRIC  Co.,  Schenec- 
tady, has  announced  a  new  line  of  2-% 
inch  hermetically  sealed  panel  instru- 
ments, housed  in  steel  cases  and  "im- 
mune from  effects  of  humidity,  mois- 
ture, chemical  fumes  and  other  harm- 
ful agents". 


WMAN  Mansfield,  O.  ,will  be  repre- 
sented exclusively  by  Peggy  Stone, 
head  of  Broadcast  Sales,  New  York, 
effective  March  15,  it  has  been  an- 
nounced by  J.  M.  O'Hara,  WMAN 
general  manager. 

BROADCASTING    •    Broadcast  Advertising 


Mr.  Francisco 


FRANCISCO  URGES 
PERMANENT  OWl 

PERMANENT  Government 
igency,  working  under  the  guid- 
ince  of  the  State  Dept.,  should  be 
!stablished  to  carry  on  after  the 
war  the  activities 
of  the  Office  of 
War  Information 
and  the  Coordina- 
tor of  Intei-ameri- 
c  a  n  affairs,  in 
making  "U  n  c  1  e 
Sam  better  under- 
stood by  the  peo- 
ple of  other  coun- 
tries," Don  Fran- 
cisco stated  in  an 
address  given 
;tfarch  9  before  the  NYU  chapter 
if  Alpha  Delta  Sigma  in  New  York, 
^ow  a  vice-president  of  J.  Walter 
iChompson  Co.,  Mr.  Francisco  was 
;ormerly  radio  chief  of  the  CIAA. 

The  agency,  he  said,  should  not 
■ompete,  but  cooperate  with  private 
ndustry,  and  should  supplement 
Commercial  dissemination  of  infor- 
nation.  On  the  other  hand,  Govern- 
nent  should  be  willing  to  give 
inancial  support  to  activities  which 
ffer  no  profit  incentive,  such  as 
nternational  shortwave  broadcast- 
ing, he  said.  With  the  cohesive  force 
•f  common  danger  gone,  it  will  be 
,nore  important  than  ever  to  make 
,n  active  effort  to  promote  friend- 
thip  and  understanding  among 
■leople  of  foreign  nations. 


Gruen  College  Spots 

GRUEN  WATCH  Co.,  New  York, 

has  signed  for  all  available  time 
signals  on  16  stations  of  the  Inter- 
collegiate Broadcasting  System.  Re- 
corded signals,  22-seconds  in  length 
with  musical  motif,  are  heard  on 
every  hour  station  break.  Contract 
for  52  weeks  effective  March  5  was 
placed  through  McCann-Erickson, 
New  York. 


I     Lt.  Macauley  Back 

iFTER  TWO  years  as  Maritime 
jlervice  public  relations  officer 
hroughout  the  Southwest  and  Cen- 
ral  Pacific,  Lt.  John  Macauley, 
ISMS,  has  returned  to  Washington 
eadquarters.  Before  entering  the 
srvice  in  1943,  Lt.  Macauley  con- 
ucted  interviews  on  the  Vocanews 
rogram  on  KGO  San  Francisco. 
;  Working  closely  with  broadcast- 
ers in  the  Leyte  campaign,  Lt.  Mac- 
[uley  supplied  radio  news  material 
;ii  the  Merchant  Marine  for  radio 
^jrrespondents. 


CONTROL  OF  WBYN 
TO  NEWARK  NEWS 

ACQUISITION  of  control  of 
WBYN  Brooklyn  by  the  Newark 
Evening  News  subject  to  FCC  ap- 
proval was  formally  announced  last 
week.  It  is  understood  the  price 
agreed  is  approximately  $225,000 
for  some  70%  of  the  station,  with 
negotiations  still  in  progress  for 
the  balance,  which  would  make  the 
overall  purchase  price  in  the  neigh- 
borhood of  $300,000  [Broadcasting, 
Feb.  12]. 

WBYN,  a  consolidation  of  the 
four  Brooklyn  stations  which  were 
involved  in  considerable  FCC  and 
court  litigation  several  years  ago, 
is  owned  by  a  partnership  of 
the  original  operators  of  the  four 
independent  stations.  Three  of  the 
stockholders,  the  estate  of  Rabbi 
Aaron  Kronenberg,  Salvatore 
D'Angelo  and  Peter  and  Millie  Tes- 
ton,  holding  approximately  75%  of 
the  common  and  an  approximately 
equal  amount  of  the  preferred 
stock,  have  already  approved  the 
transaction.  Samuel  J.  Gellard  and 
Ruth  B.  Gellard,  holding  25%  of 
the  common  stock,  according  to  re- 
ports, had  not  yet  agreed.  WBYN 
operates  on  1430  kc  with  1,000  w 
but  it  is  planned  to  increase  power 
to  5,000  w  and  eventually  move  to 
the  Newark  area.  This  would  be 
done  as  soon  as  existing  equipment 
freezes  are  ended. 


ARRANGEMENTS  have  been  com- 
pleted by  Richard  Stark  Productions, 
New  York,  and  Neblett  Radio  Produc- 
tions. Chicago,  for  reciprocal  repre- 
sputation  in  their  respective  cities. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 


Commercial  Radio  Etpiip.  Co. 

Konsat  Gty,  Mo. 
•Waihingien,  D.  C  Hollywood.  Cai. 


Custom-BuHt 
Speech  input  Equipment 
U.  S.  RECORDING  CO. 

112!  Vermont  Ave.,  Woih.  5,  D.  C 
District  1640 
(Sabj.  to  Govt  Rcc.> 


MORE  RF  KILOWAH  HOURS 
PER  DOUAR  WITH 

F&O  TRANSMnrriNG  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

sHigh   Power  Tubo  Specialists  Exclusively 
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LYN  PEL 


•'A  DU patch  from  Reutxr'i" 
WKAT  4fh  YSM 


The 

Robert  L.  Kaufman 
Organizalion 
Technical  Maintenance,  Constraetion 
Sapervision   and  Business  Services 

for  Broadcast  Stations 
MiiBsar  BIdg.        Washingtoo  4,  D.  C 
District  2292 


ORDER  YOUR  SUPPLY  OF 
1 945  RADIO  MAPS 

NOW 
BROADCASTING 

Nat'l  Press  BIdg.  -  Wash.  4,  0.  C. 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Presa  BIdg.,  Wuh.,  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE    C.  DAVIS 

Consulting  Radio  Engineer 
Mvnsey  BIdg.  District  B456 

Washington,  O.  C. 


Exact  Measurements  '  of  ony  time 

RCA  COMMUNICATIONS.  INC. 
64  Broad  Street      New  York  4,  N.  Y. 


JOHN  BARRON 

Consufting  Radio  Engineers 

Specializing  in  Broodcast  and 
Allocation  Engineering 
Eorle  Building,  Washington  4,  0.  C 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earl*  BIdg.       •       NAtional  6913 
Washington  4,  0.  C 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       District  8215 
Washington  4,  0.  C. 


Tel.  Bridgeport  7-2465 

^ata  IV,  J^atf 

Consu/ting  kadio  Engineer 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Nat'l  Press  BIdg.      Wash.  4,  O.  C. 
Room  892  NA.  7846 


Stratford,  Conn. 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 

Notional  Press  BIdg.  01.  1205 

Washington,  D.  C 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORY 


Rddio  Engineering  Consultantt 
Frequency  Monitoring 


Ceramerciol  Radio  Eqnip.  Co. 

•  International  Bnildine,  Washlmrton,  D.  O. 
a  321  E.  Gregory  Boulevard,  Kanaaa  City,  Mo. 

•  Cross  Boads  of  the  World,  Hollywood,  Calii. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Hansey  BIdg.  •   Repablic  2347 


RAYMOND  M.  WILMOnE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 
Decatur  1234 


franic  H.  Mcintosh 

Consulting  Radio  Engineers 
Shorcham  Bids,         ME.  4477 
Washington,  D.  C 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEER 
★     ★  ★ 
Natl.  Press  BIdg.  Wash.  4,  0.  C. 
District  7362     •     Glebe  5880 


WORTHINGTON  C.  LENT 

Consulting  Engineers 

INTERNATIONAI.  BLDG.  WASH.,  D.  C. 
1319  F  STREET  N.  W.        DISTRICT  4127 


ANDREW  CO. 

Coniulting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4400 
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closed  Circuit 

{Continued  from  page  4) 
station,  which  is  building  special  broadcasting 
dais  to  be  presented  to  Mr.  Roosevelt. 

Original  design  of  the  dais  provides  for  pipe- 
stem  locations  for  mikes,  so  designed  that  they 
will  guard  mike  cables  against  being  jarred 
from  connections.  Dais  will  feature  reading 
platform  with  special  lighting  that  will  give 
President  good  visibility  of  his  speeches  but 
will  not  cast  highlights  and  shadows  which 
might  distort  news  pctures. 

STATIONS 

NEW  YORK  talk  is  that  Crosley  Corp.,  Cin- 
cinnati, is  taking  an  apartment  in  Gotham  to 
be  occupied  six  months  annually  by  Vice-Presi- 
dent Jimmy  Shouse  and  the  other  six  months 
by  Vice-President  Bob  Dunville,  the  two  to  split 
supervision  of  WINS  when  FCC  approves  the 
transfer  from  Hearst. 

KWYO  Sheridan  is  reported  closing  a  deal 
with  Mutual.  If  contract  is  signed,  station  will 
become  second  MBS  outlet  in  Wyoming.  Affilia- 
tion probably  will  become  effective  within  two 
months.  Other  Mutual  affiliate  in  the  State  is 
KVRS  Rock  Springs. 

NETWORKS 

THE  BLUE  NETWORK  (of  the  American 
Broadcasting  Co.)  soon  will  blossom  forth  with 
a  Washington  headquarters.  Kenneth  H.  Berk- 
eley, general  manager  of  WMAL,  Blue  Cap- 
ital outlet,  has  been  doubling  in  brass  as  interim 
Blue  Washington  director. 

Dan  Golenpaul,  owner  and  originator  of  In- 
formation Please  (NBC),  is  negotiating  with 
Army  officials  to  send  the  program  overseas. 
It  is  understood  that  John  Kieran,  veteran 
"expert",  will  accompany  the  production. 
Whether  other  program  regulars  will  go  is  un- 
decided. 

BMB  TO  USE  BOROUGH,  COUNTY 
BALLOTS  IN  NEW  YORK  CITY 

AN  EXCHANGE  of  letters  between  Craig 
Lawrence,  executive  vice-president  of  Cowles 
Broadcasting  Co.  and  general  manager  of 
WHOM  New  York,  and  Hugh  Feltis,  BMB 
president,  endeavors  to  clear  up  the  point 
that  the  New  York  market  problem  is  entirely 
different  from  any  other  situation  encountered 
thus  far  by  BMB  in  the  rest  of  the  country. 

Mr.  Lavrrence  suggested  that  in  order  to  se- 
cure complete  accuracy  the  usable  ballot  re- 
turns from  each  of  the  three  economic  groups 
should  be  in  direct  proportion  to  the  population 
of  each  group  in  each  of  the  five  boroughs  of 
New  York  City  and  other  cities  over  50,000  and 
that  the  usable  ballot  returns  from  each  of  the 
major  foreign-born  groups  should  be  in  direct 
proportion  to  those  from  the  native-born  group. 

Replying,  Mr.  Feltis  said  the  subject  will 
be  studied  by  the  research  group. 

BMB  HIRES  BAILEY 

GEORGE  BAILEY,  formerly  with  McGraw- 
Hill,  New  York,  has  been  retained  to  assist 
Hugh  Feltis,  president,  BMB.  Mr.  Bailey  cur- 
rently is  engaged  in  locating  space  and  equip- 
ment for  the  Bureau's  proposed  New  York 
headquarters. 

WFEA  JOINS  CBS 

WFEA  Manchester,  N.  H.  (5,000  w,  1370  kc) 
will  join  CBS  June  15  as  a  supplementary  ac- 
tion with  a  nighttime  hourly  network  rate 
of  $100.  Currently  an  outlet  of  NBC,  it  is 
also  affiliated  with  the  New  England  and 
Yankee  regional  networks. 
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BLUE  OUTLINES  NEWS  POLICY 

SIX  RULES  for  commercial  credit  on  Blue  net- 
work newscasts  are  included  in  a  statement  of 
news  policies  sent  Friday  night  by  Mark  Woods, 
president,  to  all  Blue  affiliates  (see  NBC  story 
page  16). 

Rules  call  for  a  definite  pause  between  news 
and  a  commercial  inserted  in  the  body  of  a 
program;  use  of  news  as  a  "springboard"  for 
commercials  is  not  permitted;  the  commercial 
must  be  preceded  by  a  statement  distinguish- 
ing it  from  the  news;  "teaser"  items  implying 
that  important  news  is  being  withheld  for  com- 
mercials are  forbidden;  middle  commercials  are 
not  permitted  on  5-minute  news  shows;  on 
shows  of  10  minutes  or  longer  middle  commer- 
cials may  not  break  the  continunity  of  thought, 
with  the  appropriate  place  of  insertion  of  the 
commercial  to  be  determined  by  the  network. 

DUPONT  CITATIONS 

HONORABLE  citations  for  public  interest 
programs  were  given  WDSU  New  Orleans  and 
KMA  Shenandoah,  la.,  in  addition  to  the  three 
major  awards  at  the  March  10  presentation 
of  the  Alfred  I.  duPont  awards  [Broadcasting, 
March  12].  Leo  J.  Fitzpatrick,  general  man- 
ager of  WJR  Detroit,  turned  over  his  $1,000 
cash  award  to  the  Red  Cross.  H.  V.  Kalten- 
born,  NBC  commentator,  is  giving  his  $1,000 
award  to  the  American  Assn.  of  Radio  News 
Analysts.  David  H.  Harris,  program-produc- 
tion manager  of  WTAG  Worcester,  was  given 
the  $1,000  award  won  by  his  station.  Addi- 
tional awards  were  made  to  Mitzi  Kornetz, 
publicity  director,  and  Virginia  Gaskell,  script 
editor  of  WTAG. 

Shifts 

NOBLE  FILES  COUNTERCLAIMS 

EDWARD  J.  NOBLE,  chairman  of  the  board, 
American  Broadcasting  Co.  (Blue  Network), 
has  filed  counterclaims  for  libel  for  $1,000,000 
against  Donald  Flamm  as  part  of  an  amended 
answer  in  the  suit  of  Mr.  Flamm  against  Mr. 
Noble  for  $2,925,000  damages  in  connection 
with  the  sale  of  WMCA  New  York  by  Mr. 
Flamm  to  Mr.  Noble.  Mr.  Flamm  charges 
coercion  and  illegal  conspiracy  between  Mr. 
Noble  and  employes  of  Mr.  Flamm  to  force 
the  sale.  Mr.  Noble's  counterclaims  are  based 
on  press  releases  allegedly  issued  by  Mr. 
Flamm. 


CARL  E.  GEORGE,  assistant  manager  of 
WGAR  Cleveland,  is  en  route  to  the  Philippines 
as  the  station's  war  correspondent. 


BILL  SLOCUM  Jr.,  CBS  director  of  special 
events,  and  Douglas  Edwards,  news  reporter 
for  network,  will  leave  shortly  for  Europe  as 
CBS  war  correspondents.  John  Daly  will  re- 
place Mr.  Edwards  on  CBS  news  roundups. 


JOHN  G.  PAINE,  general  manager  of  ASCAP, 
is  taking  shots  preparatory  to  trip  to  Eng- 
land, where  he  will  confer  on  postwar  per- 
formance rights  with  British  Performing 
Rights  Society,  its  ASCAP.  May  visit  France. 


ARTHUR  FELDMAN,  Blue  network  corre- 
spondent in  the  Pacific  for  last  eight  months, 
arrived  in  New  York  Friday. 


WELLS  (Ted)  CHURCH,  assistant  radio 
director  for  the  Republican  National  Commit- 
tee in  the  last  Presidential  election,  has  been 
appointed  assistant  director  of  public  affairs 
and  news  broadcasts  of  CBS,  New  York,  re- 
placing Everett  Holies.  Latter  has  resigned  to 
become  news  editor  of  WBBM,  CBS-owned 
Chicago  affiliate. 


FCC  ASKS  PROGRAM, 
ECONOMICS  CONFERENCE 

ECONOMIC  and  program  phases  to  be  coverec 
in  the  clear  channel  hearings,  designated  fo: 
May  9,  will  be  discussed  at  2:30  p.m.  Wednes 
day  (March  21)  at  a  meeting  of  radio  lawyeri 
with  members  of  the  FCC  Law  Dept. 

That  decision  was  reached  Friday  at  a  con 
ference  between  Commission  engineers  and  4! 
representatives  of  industry,  called  by  FCC 
Chief  Engineer  George  P.  Adair  [Broadcast 
ING,  March  12].  Rosel  H.  Hyde,  FCC  assistan 
general  counsel  in  charge  of  broadcasting,  an( 
Harry  M.  Plotkin,  chief  of  the  litigation  sec] 
tion,  agreed  to  the  conference  after  Louis  Gl 
Caldwell,  representing  the  Clear  Channe 
Broadcasting  Service,  and  Paul  D.  P.  Spear 
man,  counsel  for  the  Regional  Broadcaster 
Committee,  pressed  for  issues  other  than  tech 
nical  to  be  considered  by  the  Commission. 

Four  joint  Government-industry  committee; 
were  set  up  to  conduct  investigations  and  repor 
findings.  They  are: 

Committee  1,  to  determine  what  constitutes  a  sat 
isfactory  signal — ^E,  W.  Alien  Jr.,  FCC,  chairman 
William  B.  Lodge,  CBS;  Raymond  Guy,  NBC;  Joh; 
Barron,  G.  P.  Leydorf,  Philip  Merryman,  George  C 
Davis,  RTPB  Panel  4. 

Committee  2,  to  determine  what  constitutes  ob 
Jectionable  interference — C.   H.  Owen,  FCC,  chaii 
man;  T.  A.  M.  Craven,  Paul  D.  P.  Spearman,  G. 
Pickard,  Regional  Broadcasters;  Lynn  Smeby,  Georg 
C.  Davis,  Grant  Wrathall,  RTPB  Panel  4. 

Committee  3,  to  determine  distances  at  whict 
and  areas  over  which,  various  signal  strengths  ar 
delivered— Dr.  L.  P.  Wheeler,  FCC,  chairman;  E.  I 
Vandivere  Jr.,  FCC,  alternate;  J.  W.  Wright,  CBS;  VS 
S.  Duttera,  NBC;  Stuart  Bailey,  Frank  H.  Mclntost 
A.  Earl  Cullum  Jr.,  RTPB  Panel  4. 

Committee  4,  to  study  population  intensity  am 
determine  upon  postcard  surveys — D.  W.  Smythe 
FCC,  chairman;  Paul  D.  P.  Spearman,  Regiona 
Broadcasters;  Philip  Merryman,  NBC;  Paul  P.  Petei 
NAB;  Howard  Frazier,  RTPB  Panel  4. 

Representatives  of  the  Clear  Channel  Broad 
casting  Service  and  others  from  the  Regiona 
group  were  to  be  named  later.  All  committee! 
met  Friday  afternoon  to  discuss  potentia 
agendas. 

BMB  SIGNS  77%  AT  CHARLOTTE 

SEVENTEEN  of  the  stations  attending  th( 
NAB  4th  District  (Southern  Section)  confer 
ence  in  Charlotte  Friday  signed  for  partici 
pation  in  BMB.  Figure  represented  77%  o; 
stations  registered.  These  signed:  WISJ 
WBBB  WAYS  WSOC  WDNC  WGNC  WBIC 
WGBG  WMFR  WHIT  WRAL  WCBT  WEEI 
WRRF  WMFD  WGBR  WGTC  WTM^ 
WORD.  Previously  signed  in  the  area  wer( 
WWNC  WPTF  WSJS  WIS.  (See  earlier  storj 
page  80.) 

WCLS  TRANSFER  ASKED 

APPLICATION  was  filed  with  the  FCC  lasi 
week  for  transfer  of  control  of  WCLS  Joliet 
111.  from  Walter  Ashe,  majority  owner 
through  sale  for  $8,670  of  his  51%  interesi 
(50  shares)  in  the  local  outlet  to  other  indi- 
viduals in  the  licensee  corporation. 

FALKNOR  RETURNS  TO  KMOX 

LT.  COL.  FRANK  B.  FALKNOR,  just  re- 
turned from  15  months  active  service  in  CBl 
area  of  operations,  assumes  his  duties  as  gen- 
eral manager  of  KMOX,  CBS-owned  outlet  ir 
St.  Louis,  today  (March  19).  He  also  is  chiei 
engineer  of  the  CBS  central  division. 


ROGER  W.  CLIPP,  President  of  WFIL  Phila- 
delphia, has  appointed  Malcolm  MacPherson, 
former  Public  Relations  Director  of  the  Ralph 
H.  Jones  Co.,  Cincinnati,  as  promotion  head. 
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•    ADVERTISING    MUST    PACE  PROGRESS 


''INDIRECT  SELLING'' 
began  like  this  — 


•w. 


HY  advertise  something  the  consumer 
can't  buy?"  asked  advertising  men  in 
1914  when  The  American  Rolling  Mill  Co. 
began  this  famous  campaign.  Originally  de- 
signed to  convince  consumers  that  products 
made  of  ARMCO  Ingot  Iron  were  of  superior 
quality,  the  campaign  had  far-reaching  effects. 
It  gave  consumers  a  deeper  understanding  of 
merchandise,  and  this  stimulated  the  demand 
for  better  things.  It  killed  the  even  then  dying 
principle  of  "caveat  emptor",  and  placed  on 
manufacturers  the  burden  of  supplying  su- 
perior goods.  It  helped  make  our  America  a 
better  place  in  which  to  live — and  a  safer 
place  in  which  to  buy. 


|n  the  DtSTRISUTION  D£CADE 

Advertising  Must  Again  Stimulate  Desires  For  Better  Goods 


1  0  prevent  economic  depression,  leading  author- 
ities agree  that  after  Victory,  we  must  consume, 
as  a  Nation,  at  least  40%  more  industrial  produc- 
tion than  in  our  greatest  pre-war  year.  This  means 
that  we  must  establish  higher  living  standards, 
and  it  will  be  Advertising's  obligation  to  do  this. 

For  production  itself  will  be  no  problem.  Man- 
power, money,  materials  and  manufacturing  facili- 
ties will  be  ample,  DISTRIBUTION  will  be  our 
"soft  spot."  That,  too,  presents  an  Advertising 


opportunity.  Advertising  must  not  only  create 
desires  for  more  and  better  merchandise,  it  must 
find  ways  to  move  merchandise  quickly,  economi- 
cally, efficiently  from  factory  to  store  to  home. 

In  agencies  everywhere,  alert  Advertising  men 
are  planning  today  to  solve  the  problems  of  the 
Distribution  Decade  to  come.  Here  at  The  Nation's 
Station  we  too  are  busy.  When  the  time  comes, 
we  will  have  much  of  interest  to  show  you  about 
the  great  4-State  market  that  is  WLW-land. 


WLF) 

/ON  Of  THE  CROSlfy  CORPORATION 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 


^IZDOESlTBETJftf 


MERCHANDISING  COOPERATION 
INSURES  MAXIMUM  RESULTS 

FEW  advertisers  know  their  way  around  the  Denver  market 
as  well  as  KLZ.  The  knowledge  and  experience  which  KLZ 
has  gained  over  the  past  quarter  century  (KLZ  celebrates  its 
25th  birthday  in  June)  is  at  the  disposal  of  its  advertisers. 

KLZ  maintains  a  full-time  merchandising  department  with  an 
experienced  staff  man  in  charge  to  render  any  reasonable  service 
which  an  advertiser  might  request:  Making  surveys  of  sales  or 
distribution;  supplying  route  lists  of  food  and  drug  outlets; 
distributing  display  material;  making  contacts  with  key  jobbers 
and  retailers;  and  many  other  services,  especially  in  the  way  of 
program  exploitation. 

KLZ  does  a  better  job  of  merchandising,  a  better  job  of  selling, 
and  a  better  job  of  making  radio  dollars  pay  a  profit  in  the 
Denver  market. 


Armour  and  Company 

Radio  Station 
Mprclianilising  Iward 


NATIONAL  RECOGNITION  has 
come  to  KLZ  frequently  for  its  out- 
standing merchandising  service  and 
cooperation,  and  KLZ  is  known 
widely  among  national  advertisers 
for  the  completeness  and  thorough- 
ness of  its  service  in  this  respect. 


Arizona's  attractive  state  capitol  building,  whence  KOY  started  off  1945  Phoenix  future 

with  three  important  broadcasts  January  1,  2,  and  3.  th« 


KOY  Serves  Them  All,  So 

FROM  governor  to  school  child,  KOY  serves 
them  all — all  the  vital  regional,  state,  and  civic 
interests.  The  pictures  on  this  page  give  you  just 
a  beginning  of  an  idea  of  how  KOY  supplements 
CBS  entertainment  with  local  color — with  broad- 
casts that  support  the  progress  of  all  Arizonans. 

Naturally,  this  local  interest  draws  its  return  in 
enthusiastic  listenership,  for  Phoenix  knows  tuning 
550  brings  not  only  superb  entertainment  but 
what's  going  on  in  their  state  and  city  through  the 
voices  of  people  they  know,  KOY's  advertising 
results  flow  from  this  listener-attention  built  by 
KOY's  policy  of  serving  them  all,  all  the  time. 


TO   S.ELL  ARIZONA 


KOY,  Phoenix  if  KTUC,  Tacson  ★  KSUN,  Bisbee-Loweli-Douglas 


lOOO  Warts  on 

550 


KC 


MANAGEMENT    AFFILIATED    WITH    WIS,    THE    PRAIRIE    FARMER    STATION,    C  H  I  C  A  G  O  -  R  E  P  R  E  S  E  N  T  E  D    BY    JOHN    BLAIR    &  COMPANY 


It  takes  far  more  than  a  wire- 
report  atul  a  Spalding  Guide  to 
make  a  real  sportscaster.  What  it 
does  take,  Jon  Hackett's  got. 

Jon  gets  around.  He  meets  the 
people  ...  so  he  knows  not  only  his 
sports,  but  the  sporticipants  as  well. 
On  his  daily  reviews,  he  supplants 
ticker-tripe  with  meaty  eye-witness 
sports-fare,  served  hot  every  after- 
noon and  evening. 

In  Des  Moines  and  its  extensive 
trade  area,  fans  say  "This  boy's  the 
McCoy."  Sponsors  agree,  as  the 
folding  money  piles  up. 


Jon  Hackett  is  typical  of  the 
listenable  personalities  that  put 
plenty  of  friendly  "sock"  into 
KRNT's  schedule  from  morn  till 
midnight  .  .  .  and  bring  their  full 
share  of  the  "gate"  to  KRNT  ad- 
vertisers. 


GENE  '^m' 
EMERALD 
SHOW 

H/fs  6.9  kaVmg 

Starting  from  scratch  in  Janu- 
ary, it's  already  hit  a  6.9  rat- 
ing against  day-time's  strong- 
est soap-operas.  Time — 3:30 
to  5  P.M.  daily.  Quarter-hour 
and  announcement  availabili- 
ties now  limited,  but  get  the 
whole  story  from  Katz. 


Wholesale  Grocer  To  Continue 
(Advertising  On  WSIX  For  Sixth  Year 


E.  B.  Franklin,  treasurer  of  Robert  Orr  &  Company,  dis- 
tributors of  famous  Hermitage  Coffee  throughout  Middle 
Tennessee  and  sections  of  many  neighboring  states,  signs 
another  WSIX  contract. 

Here  is  what  Mr.  Franklin  had  to  say  about  the  results  his 
company  has  received:  "We  have  nov/  been  advertising 
Hermitage  Coffee  over  station  WSIX  for  more  than  five  years 
and  during  this  time  our  coffee  sales  have  substantially  in- 
creased every  year.  It  is  also  interesting  to  know,  that  in  spite 
of  rationing  our  coffee  sales  have  continued  to  increase:  al- 


though the  year  preceding  rationing  was  largest  of  any  year. 
Since  we  are  distributors,  we  naturally  want  to  do  a  job  in 
increasing  acceptance  and  demands  for  our  products,  by  both 
retailers  and  consumers,  throughout  our  entire  territory.  WSIX 
has  done  this  job  very  satisfactorily  and  we  shall  continue  to 
appropriate  a  large  portion  of  our  advertising  funds  in  pur- 
chasing time  on  your  station." 

THANK  YOU  MR.  FRANKLIN  for  these  fine  statements 
and  for  giving  us  the  opportunity  to  be  of  further  service. 


THE  KATZ  AGENCY,  INC.,  National  Representatives 
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NCat  deadline 


liWWWVAAAAAAArmP' 

Closed  Circuit 


LOOK  FOR  GREATER  Congressional  interest 
in  station  ownership.  Last  week  John  C. 
Wheeler,  son  of  the  Montana  Senator,  was  re- 
ported acquiring  one-third  interest  in  KFPY 
Spokane,  with  financial  aid  coming  from  his 
father.  Now  Sen.  Warren  G.  Magnuson  (D- 
VVash.)  is  understood  to  be  looking  into  broad- 
casting for  investment  purposes. 

WORD  THAT  WBT  CHARLOTTE  will  be  put 
on  the  block  by  CBS  [BROADCASTING,  March 
19]  has  precipitated  a  scramble  among  the 
bidders.  In  addition  to  a  local  group  headed  by 
A.  D.  (Jess)  Willard,  WBT  manager  [see 
.story  page  43],  John  E.  Fetzer,  owner  of 
WKZO  Kalamazoo  and  WJEF  Grand  Rapids, 
lias  talked  purchase  with  CBS  executives.  Un- 
derstood an  important  North  Carolina  news- 
paper, officials  of  an  insurance  company  and 
another  prominent  midwestern  licensee  are  in 
the  bidding.  Price  talk:  $750,000  up.  Best  bet: 
Manager  Willard  will  head  up  station  regard- 
less of  purchaser. 

YOU  CAN  EXPECT  announcement  that  Harry 
Burke,  assistant  general  manager,  WOW  Oma- 
ha, is  new  manager  of  KFAB  Lincoln,  suc- 
ceeding Hugh  Feltis,  who  resigned  to  become 
BMB  president. 

NOW  THAT  SPOT  commissioning  of  William 
S.  Paley,  CBS  president,  as  colonel  on  Gen.' 
Eisenhower's  staff,  has  been  confirmed 
[Closed  Circuit,  March  19],  next  step  is 
being  awaited.  Best  judgment  here  is  that  Col. 
Paley  shortly  will  be  nominated  by  President 
Roosevelt  for  brigadier  generalship,  which  will 
be  subject  to  Senate  confirmation.  Under  regu- 
lations, spot  commissioning  as  colonel  was 
highest  grade  possible.  (Aside:  Col.  Paley,  of 
equal  rank  but  junior  by  tenure,  must  at  this 
writing  salute  Capt.  Harry  C.  Butcher,  USNR, 
Eisenhower  staffer.  Capt.  Butcher,  before  the 
■  ■,  was  CBS  vice-president.) 

MILE  WE'RE  ON  THE  SUBJECT  of  mili- 
pei  sonnel,  many'  will  want  to  know  that 
(■t.  Charles  W.  Horn,  an  assistant  to  the  Di- 
lov  of  Naval  Communications,  does  not  plan 
0  return  to  his  NBC  post  as  director  of  re^ 
search  and  development  after  the  war.  He  re- 
cently turned  down  top  executive  post  with 
RCA  subsidiary.  He  may  enter  Latin  American 
radio  field  when  he  returns  to  civvies. 

IN  THE  FUTURE  BOOK:  MBS  has  been  se- 
lected by  Treasury  Dept.  to  provide  closed  cir- 
cuit network  April  5  (12:30-1  p.m.  EWT)  to 
permit  bond-selling  officials  to  prep  their  re- 
gional sales  offices  for  Seventh  War  Loan 
Drive.  Prep  sessions  were  held  "on  location" 
previous  to  Byrnes'  travel  ban.  Full  MBS  net- 
work and  supplemental  stations  will  be  tied  in. 
Watch  for  announcement  that  MBS  scores  a 
scoop  with  a  pre-San  Francisco  conference  ad- 
dress by  Secretary  Stettinius. 

AS  A  SEQUEL  to  its  recent  order  eliminating 
riiiddle  commercials  in  news  programs,  NBC 
shortly  will  require  announcer's  voice  to  handle 
intros  and  commercials  on  newscasts  on  its 
M  &  0  stations.  Extra  cost  to  the  six  M  &  O 
stations  for  this  may  run  into  six  figures. 


Upcoming 

NAB  District  7  meeting,  Cincinnati,  Hote!  Gib- 
son, March  26-27;  District  9,  Chicago, 
Palmer  House,  March  29-30;  District  8,  De- 
troit, Book-Cadillac,  April  2-3. 

International  Communications  Merger  hear- 
ings, 357  Senate  Office  BIdg.,  10  a.nn., 
March  27. 

OWI  meeting  of  regional  chiefs,  Washington, 
March  27-28;  another  v/ith  Network  Ad- 
visory Committee  and  net  oflficiais.  New 
York,  March  29. 

NAB  Board  of  Directors,  Omaha,  in  early  May 
(dates  to  be  set).  On  agenda — selection 
of  J.  Harold  Ryan's  successor. 

Bulletins 

ELMER  DAVIS,  director  of  OWI,  and  Wal- 
lace L.  Carroll,  deputy  director  of  the  Overseas 
Branch,  in  charge  of  European  operations, 
have  left  the  U.  S.  for  London  to  confer  with 
top  military  officials  to  plan  final  stages  of 
psychological  warfare  operations  in  the  Euro- 
pean Theatre  and  the  information  organiza- 
tion to  be  set  up  in  Germany. 


BLUE  NETWORK  has  leased  from  Wacker 
Corp.,  Chicago,  4200  square  feet  in  Civic  Opera 
Bldg.  to  house  network  sales,  local  sales,  co-op 
sales,  sales  service  and  promotion  departments 
of  Central  Division.  Other  departments  will 
remain  in  Merchandise  Mart  Bldg.  Lease  signed 
by  E.  R.  Borroff,  Blue  vice-president. 


BMB  SIGNED  69%  of  stations  registered  for 
NAB  district  meeting  held  in  Jacksonville 
Friday.  With  Frank  King,  general  manager, 
WMBR  Jacksonville,  NAB  director-at-large, 
managing  meeting  and  soliciting  support  for 
plan,  following  signed:  WPDQ  WJAX  WMBR 
WIO.D  WFTL  WQAM  WDBO  WWPG  WFOY 
WSUN  WSPB  WLOF  WTAL  WTSP  WJNO 
WMF  J  WINK.  (See  earlier  story,  page  49.) 


SENATE  confirmation  of  Charles  R.  Denny  Jr. 
as  FCC  Commissioner  is  expected  early  this 
week,  following  unanimous  approval  of  his 
nomination  by  the  Senate  Interstate  Commerce 
Committee  at  a  10-minute  session  Friday. 
Chairman  Burton  K.  Wheeler  (D-Mont.)  re- 
ported out  the  nomination  Friday  afternoon. 


GOPHER  HOUR 

A  CURIOUS  gopher  (now  deceased)  nib- 
bled way  through  main  power  line  into 
transmitter  of  KFAC  Los  Angeles  last 
week,  knocked  station  off  air  from  8:04 
a.m.  to  9:56  a.m. 


Business  Briefly 

SHELL  BOOBY-TRAP  •  Local  Shell  Oil  Co. 
radio  programs  will  use  a  new  Shellubrication 
campaign,  tied  in  with  OWI  and  Petroleum  In- 
dustry War  Council  campaigns.  Idea  conveyed 
is  that  the  civilian  version  of  a  booby-trap  is  a 
car  made  dangerous  through  lack  of  care.  List 
of  stations  carrying  5,  10  and  15-minute  sports 
and  news  programs  has  been  expanded  to  23, 
including  Yankee  and  Arrowhead  Networks. 

BENSON  &  HEDGES  SPONSORS  •  Benson 
&  Hedges,  N.  Y.  is  spcmsoring  Symphony  Hall 
twice-weekly  on  WQXR  New  York  for  Havana 
Cigars.  Contract  is  for  five  years,  also  on 
WQXQ,  FM  aflnliate.  Agency,  Arthur  Kudner 
Inc.,  N.  Y. 

CITRUS  SPOTS  •  Citrus  Products  Co.,  Chi- 
cago, has  sent  recorded  announcements  to  bot- 
tlers for  local  station  use.  Producer  is  L.  W. 
Ramsey  Adv.,  Chicago. 

ALLEN  PROMOTION  •  United  Artists  is 
spending  largest  radio  appropriation  in  three 
years  for  spot  campaign,  nationwide,  for  Fred 
Allen  picture  "It's  in  the  Bag".  Agency,  Bu- 
chanan &  Co.,  N.  Y. 

INTERNATIONAL  APPOINTED  •  Word  of 
Life  Horn-  (religious)  has  appointed  Interna- 
tional Advertisers,  Grand  Rapids,  as  agency. 
Broadcasts  begin  May  5,  8-8:30  p.m.  (EWT) 
on  40  stations,  using  regional  nets,  transcrip- 
tions and  shortwave  outlets. 

WHITE  NAMES  SEEDS  •  Bob  White  Co., 
Chicago,  food  sales  consultant,  has  appointed 
Russel  M.  Seeds  Co.,  Chicago,  to  handle  ad 
campaign.  Account  executive,  Norman  E. 
Kraff,  Seed's  new  products  division  director. 

SERTA  PROMOTES  •  Serta  Assoc.,  Chicago 

(mattresses)  plans  ejctensive  air  campaign  in 
the  fall.  Agency,  Weiss  &  Geller,  Chicago. 

ZONITE  SPRING  CLEANING  •  Annual 
spring  campaign  for  Larvex  mothproofing  by' 
Zonite  Products  Corp.  will  start  early  April 
with  one-minute  transcribed  Kent- Johnson 
jingles  for  13  weeks  in  several  markets  includ- 
ing WJZ  New  York  and  WBBM  Chicago. 
Agency  is  McCann-Erickson,  New  York, 

CANTEEN  CONTINUES  •  Stage  Door  Can- 
teen will  stay  on  air  with  new  format,  accord- 
ing to  Helen  Menken,  radio  chief,  American; 
Theatre  Wing.  Sponsor,  network  not  decided, 
following  discontinuation  of  sponsorship  byi 
Corn  Products  Refining  Co.,  N.  Y.  on  CBS,  ef- 
fective April  20.  Agency,  C.  L.  Miller  Co.,  N.  Y. 

YOUNG  FOR  WQXR  •  WQXR  New  York  has 
appointed  Adam  J.  Young  Jr.  Inc.  exclusive! 
representative  in  the  Chicago  area,  effective 
April  1. 

FORD  MUSICAL  SERIES  •  April  8  Ford 
Motor  Co.  starts  a  musical  series  on  143  NBC 
stations,  Sunday,  2-2:30  p.m.  Those  We  Love, 
(Continued  on  page  56) 
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STATIONS 


'  O  N 


CAN 


EQUAL      KOA'S  DOMl^*'^ 


KOA  LEADS  THE  WAY 
IN  PROGRAMS! 

In  addition  to  carrying  all  top-flight  NBC  shows, 
KOA  presents  many  popular  locally-produced  pro- 
grams. They're  built  to  give  listeners  what  they  want 
to  hear;  not  what  KOA  thinks  they  should  hear. 

All  the  ingenuity,  ability  and  experience  at  the  com- 
mand of  KOA's  program,  continuity  and  production 
personnel  are  called  upon  to  make  each  program 
a  standard  for  those  which  follow. 

That  KOA  leads  ihe  way  in  Denver  in  programs,  is 

IN  DENVER-KOA  GIVES  YOU 
MORE  THAN  THE  OTHER  FOUR 


POWER  50,000  Warn 

PROGRAMS  Top  NBC  Shows 

COVERAGE  Denver  and  the  Mountain 

and  Plains  States  Region 

LISTENER  LOYALTY*      59%  to  79%  in  seven 
of  Colorado's  Largest  Cities 

DEALER  PREFERENCE**  68.8% 

•  NBC  Survey  "lOTT  Cities"     *  •Ross-Federal  Survey 


evidenced  in  a  tremendous  mail  response  from  lis- 
teners, and  in  the  many  thousands  who  visit  KOA 
each  month  to  see  broadcasts  of  KOA  programs. 
You  stand  to  make  sales  for  your  product  or  service, 
and  to  gain  prestige  for  your  company  with  a  pro- 
gram—conceived, written  and  produced  at  KOA, 
and  featuring  personalities  who  are  as  near  and 
dear  to  KOA  listeners  as  an  old  friend. 

Ask  your  nearest  NBC  Spot  Sales  representative  for 
complete  details  on  programs  currently  available 
on  KOA. 


FIRST  in  DENVER 

KOAS 

50,000  watts  850  KG 


Represented  by  NBC  SPOT  SALES 


^,^945-RADIO'S    25th  ANN/y^^^ 


PLEDGED     TO  VICTOR^ 
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BROAQrASTING 

The  WeeUy/^^ewsmagozino  of  Radio 

p'roadcast  Advertising 


In  the  newest  suburb  of  New  Orleans  .  . 


In  the  stately  homes  along  the  Mississippi 


(for  hundreds  of  miles) 


Folks  turn 


first  to  - 


ma. 

NEW  ORLEANS 

A   DEPARTMENT   OF   LOYOLA   UNIVERSITY  . 


THE   GREATEST   SELLING   POWER   IN   THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    *    Clear  Channel    ★    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Inc. 
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Gentlemen  will  please  remove  their  hats 


Can  the  lid  .  .  .  Doff  the  derby  .  .  .  skip  the  sicimmer!  Whatever  your  style  of 
lingo,  you've  got  to  take  ofF  your  hat  to  the  little  lady  knov/n  as  Miss  580  at 
WCHS  in  Charleston,  W.  Va.  Hov/  do  we  get  that  way?  Listen  to  this  one!  Re- 
mennber  when  Howard  Chernoff  went  to  the  ETO  last  summer  and  contacted  West 
Virginia  boys  in  the  service?  Well,  when  those  boys  get  back,  they  look  Howard 
up.  The  other  day,  PFC  Kendall  Walker  stopped  in  at  WCHS  and  had  a  talk  with 
Mr.  Chernoff.  During  the  conversation,  Howard  asked  Kendall  if  there  was  any- 
thing he  could  do  toward  making  his  furlough  more  pleasant.  Did  he  need  any 
money?  No.  There  wasn't  a  thing  he  needed.  .  .  .  BUT,  just  as  he  was  leaving, 
PFC  Walker  said,  "You  know  Howard,  there  IS  something  you  can  do  for  me.  It's 
been  on  my  mind,  but  I  just  hated  to  ask  you.  Do  you  suppose  I  could  meet  Miss 
580?  My  sis  listens  to  her  every  afternoon  and  used  to  write  me  every  night  and 
tell  me  what  Miss  580  had  to  say." 

Gentlemen  will  please  remove  their  hats,  and  tip  them  in  the  direction  of  Miss 
580  .  .  .  not  a  glamour  girl,  not  a  movie  star  .  .  .  just  another  woman  who 
knows  how  to  talk  to  them  as  well  as  to  their  sisters  and  mothers.  Miss  580's 
Women's  Club  of  the  Air  has  been  broadcast  over  WCHS  for  over  five  years 
.  .  .  one  half  hour  every  afternoon  Monday  thru  Friday. 
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Our  thanks  to  *  *  * 


29 

w  local,  national  spot  and  Mutual  advertisers — and  their  agencies,  who  in  the  past 

24  weeks 

have  added,  in  new  business, 
connmercial  quarter  hours*  to  the  weekly  schedule  of 

WOL 

"The  Voice  of  Washington" 

37  commercial  quarter  hours  of  this  new  business  have  been  placed  by  local  advertisers  and 
their  agencies,  who  know  the  real  "Washington  story."  These  advertisers  are  [oining  the 
WOL  "old  timers,"  14  of  which  have  the  following  renewal  record: 

8  have  been  on  WOL  5  years  or  longer 
6  have  been  on  WOL  70  years  or  longer 

There  is  a  reason  for  this  swing  to  the  Washington  market  and  to  WOL.  Write  us  for 
your  copy  of  "The  Washington  Story,"  now  in  production.  Meanwhile,  earn  while  you 
learn,  by  sponsoring  one  of  the  programs  listed  below: 


AVAILABLE! 

"Background  for  News" 
with  Walter  Compton, 
Mutual  news  commentator 
Monday  through  Friday, 
4:00  P.M. 


*  New  business  (not  renewals)  now  on  the  regular  weekly  schedule,  evenly  dis- 
tributed over  morning,  afternoon  and  night  hours.  Does  not  include  participation 
periods  for  which  Washington  is  so  famous. 

Represented  Nationally  hy  The  Katz  Agency,  Inc, 

KEY  STATION  MUTUAL  BROADCASTING  SYSTEM 


AVAILABLE! 

"So  the  Story  Goes" 
with   Johnny  Neblett 

Monday    through  Friday, 
7:15  P.M. 

following  Fulton  Lewis,  jr. 


AVAILABLE! 


"The  Texas  Rangers" 
Monday  through  Friday 
12:30  P.M. 
following  Morton  Downey 
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.SeLl  -SET  AN 
ALL-TIME  RECORD  .fA?M?^i^ 


This  golden  Burley  (typical 
scene  on  one  of  Lexington's 
24  huge  warehouse  sales 
floors,  is  shown  above) 
won't  be  cigarettes  until 
1 946  or  1 947 — but  growers 
have  already  "gotten  theirs" 
in  cash  (90  millions) — and 
they're  ready  to  spend  it 
now! 


•  Represented 
Nationally  By 
The  John  E. 
Pearson  Co. 


•Only  WLAP  .  .  . 

fully  and  exclusively  serves  this 
rich  Bluegrass  area 


(50%  above  last  year) 
has  been  paid  to  Blue- 
grass  Tobacco  Growers 
an  the  past  90  days.  This 
is  cash  and  spendable 
—for  your  clients  prod- 
ucts. 


Lexington., 
Kentucky 


WLAP 


A  NUNN  STATION 


J.  E.  WILLIS,  Manager 

BLUE  •  MUTUAL 


THE  BLUEGRASS  IS  KENTUCKY'S  2nd  MARKET 
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IHROUOH 
ffltSt 


^HUS 


Feature  of  the  Week 


FLASH  THE  TOP 

AIR  SHOWS 

THAT  SATISFY 

KFOR 

ADVERTISERS 


in  Lincoln,  and  Its  Trade 
Territory,  the  Latest 
HOOPER,  Monday  through 
Friday,  from  8  a.  m.  to 
6  p.  m.  Shows: 

KFOR  46.25 

Station  "A". .  .29.4 
Station  "B".  .  .19.6 

That's  Why  Sales  Opportu- 
nities Galore  Await  You  in 
KFOR's  Beautiful  and 
Ultra-Modern  New  Studios 
in  Lincoln,  Nebraska. 

Represenfed  by  Edward  Pefry  Co..  Inc. 


KFOR 


IF  YOU'RE  jaded  and  worn  by  all 
this  confusing  talk  about  sporadic 
E  interference,  ionospheric  elements 
and  other  frequency  furbelows,  per- 
haps you  will  find  the  following 
definition  of  radio  comforting. 

It  is  taken  verbatim  from  the 
Fibber  McGee  &  Molly  program  as 
broadcast  at  9:30  p.m.  last  Tues- 
day over  NBC.  Dialogue  is  between 
Fibber  and  "Teeny,"  the  little  girl 
character  portrayed  by  Molly. 
Writers  of  the  show  are  Don  Quinn 
and  Phil  Leslie. 

TEENY  .  .  .  Hey,  what  makes  a  radio 
work,  mister?  Hmmm?  What  does? 
Hmmm?  Will  you  explain  it  to  me 
mister?  Hmmm?  Willya? 

FIBBER  .  .  .  Why  Teeny,  do  you  mean 
to  sit  there  with  your  little  pigtails 
on  the  wrong  end  of  the  little  pig 
and  tell  me  you  don't  comprehend 
the  nature  of  the  wireless? 

TEENY  .  .  .  (Giggles)  No. 

FIBBER  .  .  .  Well  sir,  close  your  mouth 
and  open  your  eyes  and  I'll  tell  you 
something  to  make  you  wise.  Now 
then  ....  What  happens  when  you 
turn  on  your  radio? 

TEENY  ...  It  makes  a  kind  of  a  click 
and  the  little  light  turns  on. 

FIBBER  .  .  .  Exactly  .  .  .  and  way  out 
in  the  ether,  Mother  Nature  hears 
that  little  click,  and  quick  as  a  flash 
she  calls  in  all  her  little  kills  and 
megs  and  says,  "radio  turned  on  at 
14th  and  Oak.  Wistful  Vista".  And 


SELLERS 


all  the  little  kills  hop  on  their  killo- 
cycles,  and  all  the  little  megs  hop 
onto  their  megacycles  and  race  away 
as  fast  as  their  little  fat  wave-lengths 
will  carry  em. 

TEENY  .  .  .  Awwwwwww. 

FIBBER  .  .  .  You  know  what  a  wave 
length  Is,  sis? 

TEENY  .  .  .  Sure  I  do,  I  betcha.  Five 
feet  two. 

FIBBER  .  .  .  How  do  you  figure  that? 

TEENY  .  .  .  My  sister  is  a  WAVE.  And 
that  is  her  length. 

FIBBER  .  .  .  Oh,  Ahem.  Well  sir,  all 
them  little  kills  and  megs  ride  along 
on  their  kilocycles  and  megacycles 
till  they  see  that  little  light  that 
shines  in  your  radio  .  .  .  then  they 
hop  off,  Into  the  back  of  the  radio 
.  .  .  that's  why  they  always  leave  the 
back  part  of  a  radio  open  .  .  .  and 
quick  as  a  wink  they  decide  who's 
gonna  be  music  and  who's  gonna  be 
dialog  and  who's  gonna  be  announce- 
ments. And  if  any  little  meg  or  little 
kill  has  got  a  bad  cold,  they  let  him 
be  the  static.  Well  sir  .  .  .  then  you 
hear  the  music  and  the  dialog  and 
the  commercial,  which  is  when  every- 
body turns  the  radio  down  and  rushes 
into  the  kitchen  for  a  bottle  of  root- 
beer  before  the  music  comes  on  again. 

TEENY  .  .  .  Poor  Mr.  Marconi!  To  think 
he  spent  his  whole  life  laboring  under 
the  delusion  that  radio  was  based 
upon  the  utilization  of  electro-mag- 
netic waves  converted  into  electrical 
impulses,  known  as  audio-frequency 
currents  and  amplified  by  means  of 
the  vacuum  tube  to  a  diaphragm  or 
loud  speaker.  Gee  if  he'd  only  known. 


JACK-of-all-trades  and  a  mas- 
ter of  them  too,  is  a  thumb- 
nail sketch  of  Russell  Willard 
Tolg,  radio  director  of  BBDO, 
Chicago. 

Russ  was  born  March  2,  1908  in 
Waukesha,  Wis.  He  attended  Car- 
roll College  and  U.  of  Wisconsin. 
His  first  job  was  in  the  copy 
service  and  promotion  department 
of  the  Milwaukee  Journal  (1928). 
Three  years  later  he  transferred 
to  the  newspaper's  station  WTMJ 
Milwaukee,  to  handle 
continuity.  There  he 
wrote  and  produced 
his  first  radio  show, 
Jimmy  Baxter,  a 
quarter-hour  dram- 
atic series,  five  times 
weekly.  A  number  of 
full  dress  rehearsals 
were  held  just  before 
that  first  broadcast. 
Even  the  sound  man 
fervently  practiced 
his  chores,  one  of 
which  was  to  pro- 
duce the  sound  of  a 
boy  falling  into  a 
creek,  simulated  by 
tossing  a  sponge  in- 
to a  tub  of  water. 

When  the  show 
took  the  air,  how- 
ever, the  sound  man,  who,  inciden- 
tally, is  now  a  Chicago  radio  execu- 
tive, developed  a  twist  on  his  toss. 
The  mis-aimed  sponge  connected 
with  a  nearby  mike,  resulting  in  a 
temporarily  defunct  WTMJ. 

When  Russ  left  the  station  in 


the  spring  of  1942  he  was  super- 
vising the  writing  of  50  shows  a 
week  in  addition  to  his  other  du- 
ties as  sales  promotion  manager  in 
charge  of  continuity  and  publicity. 
He  then  joined  the  continuity  de- 
partment of  the  Blue  Network, 
Chicago.  October,  the  same  year,  he 
went  with  BBDO,  Chicago. 

Russ  handles  all  the  timebuying 
for  the  Chicago  office,  buying  for 


Murine   Co.;   Household  Finance; 
Chamberland   Hand   Lotion,  and 
Hart    Schaffner  & 
Marx. 

He  believes  that 
too  many  sponsors 
sell  their  prod- 
ucts exclusively,  in- 
stead of  selling 
themselves  as  an  in- 
stitution at  the  same 
time.  He  says, 
"There  is  a  great 
opportunity  for 
sponsors  to  use  radio 
at  its  utmost  advan- 
tage in  selling  ideas 
as  well  as  products." 

Right  now,  Russ 
is  more  interested  in 
television  program- 
ming than  any  other 
RUSS  phase  of  the  busi- 

ness. 

He  is  a  member  of  the  Chicago 
Radio  Management  Club  and  holds 
a  firm  racket  on  the  tennis  court. 
His  principal  hobby  is  photography. 

Russ  married  Bernice  Taylor,  of 
Milwaukee,  Feb.  10,  1934.  They 
have  a  four-year-old  son,  Tommy. 
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In  fact,  it  is  hard  to  think  of  anything  this  rollicking  soul  has  not  sold,  in  his 
more  than  fourteen  years  before  a  WOWO  mike.  Happy  Herb  is  a  well-known 
figure  among  musicians  and  radio  entertainers  from  coast  to  coast. .  and  to  highly 


gratified  sponsors  too  numerous  to  mention. 

Happy-go-lucky  Herb  Hayworth  sings  the  novelty-tunes,  jests  with  the  emcee  and  an- 
nouncer, and  occasionally  unburdens  himself  of  a  bit  of  homespun  philosophy.  He  is 
clever  at  parodies,  and  unusually  effective  lead-ins  to  commercials. 

On  one  offer,  he  pulled  over  100,000  soap-wrappers,   with   dimes,   for  a  pocket 
handkerchief.    On  another,  he  sold  shirts  to  customers  in  more  than  100  cities  in  the 
WOWO  area.    At  present,  with  a  "Rise  and  Shine"  routine,  he  sells  shoe-polish  at 
7:15  A.M.  across  the  board. 

Herb,  aided  and  abetted  by  the  "Griffin  Gang"—  four  instrumentalists—  is  available  for 
sponsorship  on  a  noon  or  evening  period.  Ask  NBC  Spot  Sales  to  break-out  the  figures, 
and  an  audition-record. 


WESTIN&HOUSE  RADIO  STATIONS  Inc 


KDKA     •    WBZ     .    WBZA    •     KEX     •     KYW    •  WOWO 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES-EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 
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^'Mr.  Blunk,  I  insist  on  spot 
broadcasting  for  this  campaign!'' 


Spot  broadcasting  is  the  most  flexible  medium  in  adver- 
tising. It  goes  exactly  where  you  want  it,  with  exactly  the 
right  message  for  each  market,  at  exactly  the  right  time. 
It  reaches  more  people  at  less  cost.  It  is  selective  among 
sexes,  age  groups  and,  to  a  certain  extent,  among  in- 
come groups.  It  alone  can  give  you  the  kind  of  audience 
you  want,  where  you  want  it,  when  you  want  it.  It  is 
radio  advertising  at  its  top  efficiency. 

Why  don't  you  insist  on  spot  broadcasting? 


FREE  &  PETERS^  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  BEPBESENTATIVES: 

WGB-WKBW  BUFFALO 

WCKY  CINCUfNATI 

KDAL  DDLCTH 

WDAr  FABGO 

WISH  INDIANAPOUS 

WJEF-WKZO    .    .    GEAND  BAPIDS- 

„   KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN    .    .    MINNEAFOLIS-ST.  PAUL 

WMBD  PEOBIA 

KSD  ST.  LOUIS 

WFBL  SYEACUSE 

IOWA 

WHO  DBS  MOINES 

woe   DAVENPOBT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMOEE 

WCSC  CHAKLESTON 

W«S  COLUMBIA 

WPTF  BALEIGB 

WDBJ  BOANOKE 

SOUTHWEST 

KOB  ALBUQUEEQUE 

KEEW  BEOWNSVILLE 

KKIS  CORPUS  CHBISTI 

KXYZ  HOUSTON 

KOBIA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

KOIN  POETLAND 

KIRO  SEATTLE 

and  WBIGHT-SONOVOX,  Inc. 


CHICAGO:  i8o  N.  Michigau  NEW  YORK:  444  Madison  Ave.  SAN  FRANCISCO:  iii  Sutter  HOLLYWOOD:  635/  HoUywood  ATLANTA:  32:2  Palmer  Eldg. 
  Franklin  6373  .■     Plaza  5-4130  Sutter  4353  Hollywood  2151  Main  5667 
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$5.00  A  YEAR— 15c  A  COPY 


Inventors  Claim  New  Broadcasting  System 

Frequency  Saving 
Seen  in  Dynamic 
Range  Control 


By  JACK  LEVY 
OPENING  VAST  possibilities  for 
greater  utilization  of  available 
space  in  the  radio  spectrum,  a  new 
system  of  broadcasting,  called  Dy- 
namic Range  Control,  which  per- 
mits the  use  of  a  much  narrower 
channel  in  transmission  of  signals, 
has  been  discovered  by  two  Gov- 
ernment officials. 

If  the  claims  of  its  inventors  are 
substantiated  by  developmental 
work  now  under  way,  the  system 
will,  among  other  things,  make  pos- 
sible two  to  five  times  as  many  FM 
stations  as  are  now  obtainable  in 
the  present  assigned  band  width 
of  200  kc. 

In  behalf  of  its  inventors — Shan- 
non Allen,  chief  of  the  Radio  & 
Television  Section  of  the  Depart- 
ment of  the  Interior,  and  Sgt. 
Henry  Peter  Meisinger,  Chief  En- 
gineer for  the  Section,  now  serv- 
ing with  the  U.  S.  Marine  Corps 
in  the  South  Pacific — ^an  applica- 
tion for  a  patent  has  been  filed 
with  the  Patent  Office,  reserving 
certain  rights  in  the  use  of  the 
invention  to  the  U.  S.  Government. 
Royalties  from  broadcast  and  re- 


ceiver equipment  and  other  devices 
adopting  Dynamic  Range  Control 
are  to  go  to  the  inventors. 

The  Government's  interest  in  the 
invention  is  being  handled  by  J.  Y. 
Houghton,  an  attorney  in  the 
Claims  Division,  Dept.  of  Justice, 
under  the  direction  of  Asst.  Atty.- 
General  Francis  M.  Shea. 

Development  Undertaken 

Broadcasting  has  learned  that 
one  of  the  largest  manufacturers 
of  broadcast  and  receiver  equip- 
ment has  undertaken  developmental 
work  to  design  and  perfect  the  Al- 
len-Meisinger  invention.  It  is  ex- 
pected that  research  will  be  car- 
ried on  by  other  organizations  to 
further  the  introduction  of  per- 
fected Dynamic  Range  Control. 

According  to  the  claims  of  its 
inventors,  the  application  of  DRC 
would  bring  about  substantial  im- 
provements in  both  FM  and  AM 
broadcasting,  television,  facsimile, 
recordings  and  transcriptions,  mag- 
netic recordings,  sound  films,  net- 
work transmission,  and  practically 
any  communication  system  or 
mechanical  carrier  of  sound. 

The  invention  embraces  a  new 
theory  which  makes  it  unnecessary 
to  keep  soft  and  loud  passages  of 
sound  within  the  limitations  of  the 
transmitter  to  carry  a  signal  with- 
out distortion  or  over-modulation. 


a  danger  which  is  averted  by  "rid- 
ing gain"  at  the  transmitter,  i.e., 
building  up  soft  tones  and  holding 
the  dynamic  level   of  loud  tones. 

With  DRC,  according  to  the  ap- 
plication of  the  inventors,  "gain 
is  preferably  imparted  to  all  soft 
passages  and  suppression  to  all 
loud  passages  to  bring  them  all  as 
near  as  possible  to  the  common 
ideal  level  for  transmission  or 
recording,  and  provision  is  made 
to  restore  at  the  receiver,  or  in  the 
translating  system,  the  true  dy- 
namic range  of  the  original  rendi- 
tion. 

High  Ratio  of  Signal 

"In  this  way  a  very  high  ratio  of 
signal  to  noise  level  is  maintained 
at  all  times  in  the  transmitted  or 
recorded  signal,  and  in  restoring 
the  true  dynamic  range  to  the  sig- 
nal in  the  translating  circuits,  the 
dynamic  level  of  noise  is  cor- 
respondingly suppressed  for  all 
soft  passages  with  consequent  im- 
provement not  only  in  dynamic 
range  but  in  quality  of  the  repro- 
duction. At  the  same  time  the  very 
loudest  passages  perceptible  with- 
in the  dynamic  range  of  the  hu- 
man ear  may  be  reproduced  with- 
out distortion  from  overmodulation 
and  with  as  good  a  ratio  of  signal 
to  noise  level  as  is  possible  with 
the  best  systems   in  use  today." 

The  original  in  "dynamic  level", 


May  9  Is  Definite  Clear  Channel  Date 

Second  Conference  With 
Lawyers,  Engineers 
To  Be  Held 


DEFINITE  assurance  that  the 
FCC  will  begin  the  clear  channel 
hearings  on  May  9  then,  if  neces- 
sary, "adjourn  for  a  month  or  two", 
was  given  a  group  of  radio  at- 
torneys at  an  informal  conference 
with  the  FCC  legal  department  by 
Harry  M.  Plotkin,  assistant  gen- 
eral counsel  and  chief  of  litiga- 
tion. 

A  Second  Conference 

His  statement  came  after  most 
of  the  lawyers  protested  that  they 
could  not  be  ready  until  after  three 
engineering  committees  set  up  on 
March  16  had  completed  their 
studies  [Broadcasting,  March  12]. 

"The  Commission  will  take  what 
evidence  it  can  and  will  adjourn 


for  a  month  or  two,"  said  Mr. 
Plotkin.  He  likewise  held  firm  when 
Paul  M.  Segal,  of  Segal,  Smith  & 
Hennessey,  asked  that  the  filing 
date  of  April  2  be  postponed.  Mr. 
Segal  contended  that  no  lawyers 
would  know  by  that  date  who  was  to 
appear. 

Requests  for  appearances  at  the 
May  9  hearing  have  been  filed  by 
the  Crosley  Corp.,  Cincinnati,  li- 
censee of  WLW,  50-kw  Class  I-A 
station,  and  Fisher's  Blend  Station 
Inc.,  licensee  of  KOMO  Seattle, 
Class  I-B  station,  now  operating 
with  5  kw  on  1,000  kc  and  which 
has  an  application  pending  for 
50  kw. 

A  second  conference  with  lawyers 
and  perhaps  engineers  will  be  held 
within  the  next  two  or  three  weeks 
to  assist  Commission  attorneys  in 
drawing  up  an  agenda.  A  public 
notice  will  be  issued  sufficiently  in 
advance  to  permit  all  interested 


counsel  to  attend,  according  to  Mr. 
Plotkin. 

Last  week's  meeting,  called  at  the 
request  of  Louis  G.  Caldwell,  coun- 
sel for  the  Clear  Channel  Broad- 
casting Service,  and  Paul  D.  P. 
{Continued  on  page  55) 


according  to  the  inventors,  is  re- 
stored "by  reflecting  in  a  second 
signal,  whether  on  a  carrier  fre- 
quency or  on  a  separate  recording, 
the  alterations  in  gain  imparted 
either  manually  or  automatically  to 
various  passages  of  the  original 
rendition  to  reduce  them  to  an  ideal 
dynamic  level  greatly  exceeding 
the  dynamic  level  of  the  extraneous 
factors  producing  noise  and  the 
like." 

This  second  signal,  termed  by 
the  inventors  the  "gain  control 
channel",  is  then  used  to  restore 
in  the  translating  circuits  of 
the  receiver  or  recording  repro- 
ducer "the  original  true  dynamic 
level  of  the  original  rendition".  • 

Wide  Deviation  Ratio  Unneeded 

In  the  case  of  FM  transmission, 
the  application  states,  "it  is  un- 
necessary to  maintain  a  wide  devia- 
tion ratio  (as  the  currently  favored 
5-to-l  ratio)  to  keep  soft  passages 
above  the  noise  level  and  provide 
even  an  approximation  of  true  dy- 
namic range  for  passages  of  wide- 
ly different  dynamic  level.  Further, 
since  the  present  invention  sup- 
presses noise  with  respect  to  sig- 
nals of  low  dynamic  level  the  devia- 
tion ratio  by  this  invention  may  be 
materially  reduced.  Accordinglj*, 
the  width  of  frequency  band  neces- 
sary for  proper  transmission  of  full 
orchestrations  and  the  like  "by  this 
new  method  may  be  greatly  reduced 
compared  to  present  standard  prac- 
tice." 

In  diagrams  illustrating  the  prin- 
ciples of  the  invention,  which  ac- 
company the  application,  an 
"amplitude  leveler"  is  used  to  both 
impart  gain  to  low  passages  and 
to  act  as  a  "limiter",  suppressing 
passages  of  "excessive  amplitude" 
to  hold  the  dynamic  range  bf  'the 
(Continued  on  page  49) 


Paper  Rationing 


THIS  ISSUE  of  Broadcasting  is  thinner  than  usual— by  some  20 
pages.  That's  because  of  War  Production  Board  paper-rationing 
requirements  and  the  desire  to  balance  our  consumption  this  quar- 
ter. News  content,  however,  equals  that  of  normal  issues.  To  meet 
the  rationing  requirements,  we  have  reduced  weight  of  our  paper, 
trimmed  size  and  effected  all  possible  economies  without,  however, 
disturbing  our  news  budget.  We  wish  to  express  our  thanks  to 
those  advertisers  who,  when  called  upon,  have  cooperated  so  whole- 
heartedly in  the  necessary  readjustment  of  schedules. 
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Radio  Prepares  Peace  Conference  Coverage 


Four  Major  Nets, 
29  Independents 
Represented 

APPLICATIONS  of  29  independent 
stations,  the  four  major  networks, 
three  organizations  serving  radio 
and  two  foreign  networks  last  week 
were  approved  for  accreditation  to 
the  United  Nations  Conference  in 
San  Francisco,  beginning  April  25. 

All  applications  were  checked  by 
the  executive  committee  of  the 
Radio  Correspondents  Assn.,  of 
which  Richard  Harkness,  NBC  com- 
mentator, is  president.  The  com- 
mittee met  with  Michael  J.  McDer- 
mott,  special  assistant  to  the  Sec- 
retary of  State  in  charge  of  press 
relations,  and  Mr.  McDermott's  as- 
sistant, Lincoln  White,  to  make  its 
recommendations.  Three  applica- 
tions were  deferred  for  further  in- 
formation. 

Hotel  Facilities  Limited 

The  State  Dept.  called  on  the 
standing  committee  of  the  Con- 
gressional Press  Gallery  and  the 
executive  committee  of  the  Periodi- 
cal Correspondents  Assn.  to  clear 
newspaper  and  periodical  corres- 
pondents. Meetings  also  were  held 
with  those  groups  last  week. 

Confronting  the  State  Dept.  is  a 
limitation  on  hotel  facilities  as  well 
as  travel  accommodations.  Corres- 
pondents are  asked  to  share  hotel 
rooms,  since  the  hotel  reserved  for 
news  gatherers  consists  mostly  of 
large  rooms. 

In  San  Francisco  a  host  commit- 
tee, set  up  a  few  weeks  ago  to  lay 
the  groundwork  for  radio's  cover- 
age, will  continue  to  function 
throughout  the  conference.  Headed 
by  William  Pabst,  general  manager 
of  KFRC  San  Francisco,  the  com- 
mittee is  assisting  the  State  Dept. 
and  broadcasters  in  the  technical, 
news  and  programming  setup. 

Sumner  Welles,  former  U.  S. 
Under  Secretary  of  State,  has  been 
appointed  Blue  Network  advisor 
on  the  coverage  of  the  San  Fran- 
cisco Conference  and  on  subsequent 
problems  of  peace  and  interna- 
tional affairs,  Chester  J.  LaRoche, 
vice-chairman  of  American  Broad- 
casting Co..  announced  on  Friday. 
Mr.  Welles  will  broadcast  a  Mon- 
day evening  pre-conference  series 
on  the  Blue,  10:30-11  p.m.,  April 
2,  9,  16  and  23,  and  during  the 
conference  will  discuss  the  events 
of  the  session  and  their  significance 
in  a  series  of  15-minute  programs, 
time  for  which  has  not  been  set. 

Mr.  Welles  will  work  closely  with 
Blue  executives,  both  in  the  plan- 
ning and  presentation  of  his  pro- 
grams, the  announcement  stated. 
The  pre-conference  series,  it  said, 
"designed  to  present  a  clear-cuc 
and  authoritative  analysis  of  the 
issues  and  problems  facing  the 
United  Nations  at  the  San  Fran- 
cisco   conference,    will    see  Mr. 
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Welles  as  the  central  figure  in  the 
presentation  of  varied  views  by 
seme  of  America's  leading  states- 
men, historians  and  experts  in  the 
field  of  foreign  affairs."  Mr.  Welles 
broadcast  a  weekly  series  of  news 
analyses  on  Mutual,  Oct.  1944  to 
Jan.  1945,  sponsored  by  Waltham 
Watch  Co. 

Although  stations  last  week  still 
were  formulating  plans  for  cover- 
ing the  historical  conference, 
WITH  Baltimore  already  has  an- 
nounced that  Ian  Ross  MacFarlane, 
its  top  commentator  and  veteran 
war  correspondent,  will  cut  daily 
transcriptions,  to  be  sent  air  ex- 
press or  airmail  to  WITH  for 
broadcast  on  his  regularly  sched- 
uled newscasts  as  well  as  special 
programs.  Mr.  MacFarlane  also 
will  cover  for  WWDC  Washington. 

When  Mr.  MacFarlane  returns  to 
Baltimore  he  will  lecture  at  a  local 
theatre,  WITH  to  issue  tickets 
without  charge  to  listeners  who 
write  in.  The  time  and  theatre  are 
indefinite,  dependent  upon  the 
length  of  the  conference,  which  has 
been  estimated  at  from  6-10  weeks. 

S.  S.  Fox,  president  and  general 
manager  of  KDYL  Salt  Lake  City, 
announced  that  the  station's  news 
editor,  John  N.  Page,  would  cover 
the  conference. 

Sessions  Open 

All  sessions,  except  committee 
meetings,  will  be  open  to  radio  and 
the  press,  according  to  Mr.  McDer- 
mott.  Committee  meetings  will  be 
held  to  iron  out  differences  between 
delegates,  whereas  all  official  busi- 
ness will  be  presented  at  open 
sessions. 

The  four  major  networks  plan 
complete  coverage,  including  the 
opening  session  and  all  important 
meetings.  Interviews  with  dele- 
gates also  will  be  aired. 

In  addition  to  the  American  net- 
works and  broadcasters,  the  British 
Broadcasting  Corp.  and  Canadian 
Broadcasting  Corp.  will  cover  the 
conference.  Following  are  the  sta- 


CBS  to  Use  Full  Facilities  to  Explain 
West  Coast  Meet  to  American  People 


By  PAUL  W.  KESTEN 
Executive  Vice-President,  CBS 
THE   BIGGEST  single  news  de- 
velopment since  D-Day  is  the  meet- 
ing of  the  United  Nations  in  con- 
ference at  San  Francisco  starting 
on    April  25th. 
Here  the  drafts- 
men of  peace  will 
develop  the  first 
blueprints  for 
postwar  world. 

To  give  Amer- 
ica a  better  un- 
derstanding of  the 
objectives  of  the 
conference  and 
the  fullest  news  Mr.  Kesten 
of  its  progress  is 

the  immediate  task  of  radio. 
Those  objectives  can  be  real- 
ized only  if  the  whole  American 
people  are  informed  honestly  and 
impartially  about  them  and  if,  in 
the  light  of  full  knowledge,  they 
decide  to  support  them.  There  is  no 
more  efficient  instrumentality  for 
reaching  the  American  people  than 
radio. 

CBS  will  bring  listeners  of  all 
political  persuasion  and  all  eco- 
nomic levels  the  hour-by-hour  de- 


tions  and  organizations  formally 
accredited  last  week ; 

KFH  Wichita,  Kan.;  KFRE  Fresno, 
Cal.;  KFWB  Los  Angeles;  KGER  Long 
Beach,  Cal.;  KGVO  Missoula,  Mont.: 
KJBS  San  Francisco;  KLX  Oakland, 
Cal.;  KMA  Shenandoah,  la.;  KMTR  Los 
Angeles;  KMYR  Denver;  KPMC  Bakers- 
fleld,  Cal.;  KRE  Berkeley,  Cal.;  KROD 
El  Paso,  Tex.;  KROW  Oakland,  Cal.; 
KRNT  Des  Moines;  KSAN  San  Francis- 
co; KSD  St.  Louis;  KSFO  San  Fran- 
cisco; KSTP  St.  Paul-Minneapolis; 
KTMS  Santa  Barbara,  Cal.;  KUOA  Si- 
loam  Springs,  Ark.;  WDRC  Hartford, 
Conn.;  WITH  Baltimore;  WWDC  Wash- 
ington; WKMO  Kokomo,  Ind.;  WLW 
Cincinnati;  WLS  Chicago;  WOW  Oma- 
ha; KIRO  Seattle;  American  Broadcast- 
ing Co.  (Blue),  BBC,  CBC,  CBS,  Mu- 
tual, NBC,  Ask  Washington,  "Richfield 
Reporter,"  Los  Angeles;  Transradlo 
Press. 


Drawn  for  Broadcasting  by  Sid  Hix 
"Hurry  Down  To  the  Track  Meet — Laxo-Tabs  Wants  to  Sponsor  a  Broad- 
cast Of  the  100  Yard  Dash!" 


velopments  of  the  United  Nations 
Conference.  Every  vehicle  known 
to  the  exacting  science  of  broad- 
casting will  be  utilized  in  reporting, 
explaining  and  analyzing  the  great 
drama  which  is  being  staged  on  our 
West  Coast. 

Every  Means  Used 
Columbia  Broadcasting  System, 
through  the  medium  of  its  news, 
discussion,  talks,  drama,  special 
events  and  educational  programs, 
is  planning  to  bring  to  the  thirty 
million  American  homes  the  out- 
standing developments  of  the  con- 
ference. No  effort  will  be  spared  to 
present  to  every  facet  of  the  lis- 
tening audience  an  understanding 
of  the  purposes  and  potential  effects 
of  this  important  international 
meeting. 

CBS  World  News,  under  the  di- 
rection of  Paul  White,  will  take  to 
San  Francisco  a  staff  of  famous 
correspondents,  reporters  and  ana- 
lyzers. All  of  these  men  are  vet- 
erans of  the  CBS  worldwide  news 
gathering  organization.  They  have 
served  in  the  capitals  of  the  world 
before  and  since  the  outbreak  of 
the  war  and  on  all  of  its  battle- 
fronts.  They  bring  to  radio  re- 
porting a  rich  background  of  inter- 
national service  through  intimate 
contact  with  foreign  affairs.  But 
more  important,  they  understand 
the  little  peoples  of  the  world — 
their  hopes  and  aspirations  and  de- 
sire for  peace  and  security.  They 
know  how  to  give  America  its  news.  | 
It  is  hoped  that  the  State  Depart- 
ment and  the  conference  will  per- 
mit these  men  to  utilize  their  recog- 
nized talents  to  the  full,  and  that 
the  conference  will  be  a  model  of 
free  and  unabridged  news  and  ra- 
dio coverage  that  will  inspire 
future  emulation  throughout  the 
world. 

Clarification  Talks 

Lyman  Bryson,  CBS  Director  of 
Education,  has  planned  discussions 
of  the  outstanding  problems  facing 
the  conference  by  its  leading  dele- 
gates. They  will  be  heard  in  a  se- 
ries of  talks  aimed  primarily  at 
clarification  of  the  issues  at  stake. 

Norman  C'orwin  has  been  as- 
signed the  task  of  presenting  a  full 
hour  dramatized  documentary  pro- 
gram entitled  "Memo  to  the  Fu- 
ture." 

School  of  the  Air  and  Colum- 
bia's farm  program,  under  Chuck 
Worcester,  will  present  speakers  on 
other  phases  of  the  conference  to 
reach  other  segments  of  Columbia's 
nationwide  audience.  Special  pro- 
grams will  be  presented  as  the  con- 
ference develops  and,  from  its  open- 
ing to  closing  sessions,  the  United 
Nations  Conference  will  receive 
special  attention  from  Columbia's 
entire  staff. 
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Full  Reporting  of  Security  Session 
Will  Be  Provided  by  Large  NBC  Stafif 


By  FRANK  E.  MULLEN 
Vice-President,  General  Manager,  NBC 

THE  UNITED  Nations  security 
conference  opening  in  San  Fran- 
cisco April  25  holds  the  promise 
of  being  a  major  step  toward  en- 
during global 
peace  when  the 
world  conflict  is 
at  last  ended.  So, 
in  the  public  serv- 
ice and  interest 
NBC  has  made 
plans  to  report 
fully  the  import- 
ant developments 
of  the  lengthy  in- 
ternational meet- 
ing. 

A  seasoned  staff  of  newsmen  and 
commentators,  selected  with  an  em- 
phasis on  experience  and  ability 
rather  than  number,  assures  NBC's 
affiliates  an  adequate  account  of 
events  from  the  opening  of  the  ses- 
sions until  announcements  of  de- 
cisions reached  are  made.  However, 
the  amount  of  air  time  devoted  to 
the  conference  will  be  based  solely 
on  the  news  merit  of  public  in- 
formation made  available. 

NBC  probably  will  originate 
many  sustaining  programs  to  re- 


Mr.  Mullen 


port  special  developments  at  the 
conference  but  the  regular  com- 
mentaries of  newsmen  and  analysts 
assigned,  heard  throughout  the 
broadcast  day,  will  be  the  backbone 
of  the  NBC  coverage. 

NBC's  staff  will  be  under  the 
supervision  of  William  F.  Brooks, 
director  of  news  and  special  events. 
Under  his  direction  the  broadcast 
report  of  the  conference  will  be  kept 
in  proper  proportion  to  the  current 
war  news.  We  know  that  spot  news 
of  the  war  may  often  transcend  in 
importance  the  running  story  of 
the  conference  so  we  feel  the  neces- 
sity of  not  letting  news  of  the  ses- 
sions make  us  lose  our  perspective. 

During  the  lengthy  conference  it 
may  sometimes  be  necessary  to  can- 
cel other  programs  to  give  results 
of  meetings  and  decisions  of  the 
delegates.  This  will  be  done  when 
we  feel  that  the  news  story  has 
enough  appeal  and  actual  impor- 
tance. 

NBC's  broadcast  report  of  the 
international  convention  will  follow 
its  policy  of  keeping  the  public 
accurately  informed  within  the 
bounds  of  objectivity  and  military 
security. 


Blue  to  Have  Newsmen,  Commentators 
At  San  Francisco  for  Peace  Meeting 


Mr.  Woods 


By  MARK  WOODS 
President,  American  Broadcasting  Co. 

RADIO  will  have  a  great  oppor- 
tunity at  the  United  Nations  Con- 
ference in  San  Francisco  begin- 
ning April  25  to  contribute  to  pub- 
lic understanding 
of  the  problems 
of  the  peace. 
Nothing  can  be 
more  important 
than  a  meeting  of 
the  United  Na- 
tions to  agree  on 
the  framework  for 
lasting  peace.  Yet 
unless  the  news 
coverage  of  these 
vital  meetings  is  intelligent  and  ac- 
curate, the  peoples  of  the  world  may 
lack  the  understanding  so  vital  to 
public  support  of  peace  agreements. 
Easy  Listening 
The  Blue  Network  of  the  Amer- 
ican Broadcasting  Co.  will  cover 
the  proceedings  of  the  San  Fran- 
cisco conference  with  one  objective: 
To  report  the  news  comprehensive- 
ly, and  in  a  way  that  will  make  the 
discussions  and  conclusions  easily 
appraisable  by  listeners.  Whether 
radio  meets  its  public  obligation 
of  intelligent  coverage  of  this  con- 
ference will  depend,  in  great  part, 
upon  the  determination  of  our  gov- 
ernment and  the  other  participat- 
ing nations  to  give  access  to  full 
and  complete  information  concern- 
ing the  conference. 
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If  a  policy  of  "free  and  open  dis- 
cussion" is  not  followed  at  the  con- 
ference, radio,  together  with  the 
other  communications  media,  will 
be  greatly  handicapped  and  the  re- 
sult, I  am  sure,  will  be  public  mis- 
understanding of  the  problems  of 
the  peace. 

News  and  Comments 

Intelligent  coverage  of  the  San 
Francisco  conference,  by  radio,  will 
require  careful  and  accurate  news 
coverage  supplemented  by  com- 
petent interpretation  from  skilled 
commentators  supplemented  by 
broadcasts  both  of  the  proceedings 
of  the  conference  and  the  news  of 
the  delegates.  The  Blue  Network 
will  make  every  attempt  to  pro- 
vide this  type  of  coverage.  Such 
well-informed  commentators  as 
Raymond  Swing,  Vincent  Sheean, 
Baukhage,  Edward  Tomlinson,  Wil- 
liam Hillman,  Ray  Henle  and  David 
Wills  will  be  at  the  scene.  Regularly 
sponsored  shows,  carried  on  the 
Blue  Network,  will  originate  in  San 
Francisco  whenever  appropriate. 

In  connection  with  the  coverage 
of  this  conference,  I  should  like 
to  repeat  a  statement  of  news  pol- 
icy made  to  our  affiliated  stations 
last  week:  "The  Blue  Network,  as 
its  sole  editorial  prerogative,  rec- 
ognizes an  obligation  to  keep  the 
public  accurately  informed  on  as 
many  sides  of  as  many  issues  as 
possible." 


INTERVIEWING  GI's  of  the  1st  Army  on  the  Western  Front,  Ann 
Hunter,  correspondent  for  WAIT  Chicago,  gets  more  news  for  her 
home  station.  Soldiers  are  (1  to  r)  :  Sgt.  Anthony  Lombardi,  Sgt.  Joseph 
Selogo,  Joseph  Zencheck.  All  these  are  from  the  New  York  area. 

Mutual  to  Provide  Extensive  Facilities 
To  Cover  Conference  of  United  Nations 


Kobak 


By  EDGAR  KOBAK 
President,  MBS 

THE  COMING  conference  of  the 
United  Nations  at  San  Francisco 
in  April  may  well  prove  to  be  one 
of  the  most  decisive  gatherings  in 
recent  history. 
What  comes  out 
of  that  confer- 
ence could  very 
well  affect  the 
peace  for  decades 
to  come. 

What  the  dele- 
gates say  and  do 
in  San  Francisco 
will  be  of  the 
utmost  import- 
ance: It  will  be  just  as  import- 
ant that  the  deliberations  and  de- 
cisions shall  be  made  known  to  all 
the  world  so  that  people  every- 
where will  have  a  chance  of  know- 
ing the  things  that  are  being  done 
affecting  their  own  future. 

Chance  to  Serve 

Radio  has  served  people  in  a  mul- 
titude of  ways  in  peace  and  in  war, 
but  never  before,  I  believe,  has  ra- 
dio had  the  opportunity  to  render 
as  far-reaching  a  service  as  the 
opportunity  it  will  have  in  San 
Francisco. 

Mutual,  as  a  part  of  the  whole 
American  broadcasting  industry, 
is  planning  a  most  thorough-going 
coverage  of  every  aspect  of  the 
United  Nations  Conference,  and 
will  bring  to  bear  all  of  its  re- 
sources of  facilities  and  manpower. 

We  see  the  job,  not  as  one  of 
merely  reporting  meetings  and 
speeches  and  decisions.  Rather,  we 
see  our  responsibility  to  be  one  of 
taking  the  high  and  often  difficult 
diplomatic  language  of  the  dele- 
gates and  of  translating  what  is 
said  into  the  language  of  Mr.  and 
Mrs.  World  Citizen,  so  that  they 
can  understand  and  will  realize  the 
impact  and  the  importance  of  the 
decisions  upon  their  own  life  in  a 
new  world  for  which  we  all  hope. 

To  sum  it  up,  we  expect  to  do  a 
job  of  analytical  reporting,  and  for 
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this  job  I  am  frank  to  say  that  I 
believe  Mutual  is  particularly  well 
equipped.  Mutual's  plans,  under 
the  general  direction  of  Phillips 
Carlin,  vice-president  in  charge  of 
programs,  are  fast  being  completed. 
We  expect  to  have  in  San  Francis- 
co, broadcasting  over  the  Mutual 
network,  a  large  and  competent 
group  of  nationally  knovim  com- 
mentators, including  Leo  Cherne, 
an  authority  on  social  and  indus- 
trial economics;  Alexander  Griffin, 
who  knows  his  way  around  in  na- 
tional affairs;  Royal  Arch  Gunni- 
son, who  was  in  Poland  when  the 
Germans  moved  in  and  in  Manila 
when  the  Japanese  moved  in;  Up- 
ton Close,  an  authority  on  Far 
Eastern  affairs;  Charles  Hodges, 
Gabriel  Heatter,  Fulton  Lewis  and 
Arthur  Gaeth. 

These  well-known  commentators 
and  analytical  reporters  will  func- 
tion as  a  team  and  will  be  headed 
by  John  Whitmore,  manager  of  the 
Mutual  news  division.  Their  head- 
quarters will  be  at  KFRC,  Mutual's  , 
San  Francisco  outlet,  and  they  will 
have  working  with  them  William 
Pabst,  KFRC's  manager,  who  has 
been  elected  by  the  West  Coast  news 
bureaus  of  the  four  networks  to 
act  in  the  capacity  of  chief  coordi- 
nator. 

Extra  Programs 

As  at  present  planned.  Mutual 
will  present  these  conimentators  in 
their  regular  times,  but  will  have, 
in  addition,  four  extra  broadcasts 
a  day  for  the  first  week  of  the  con- 
ference. After  that  the  schedule  of 
additional  broadcasts  will  be  kept 
flexible  according  to  the  volume  of 
material  to  be  presented.  We  are ; 
also  planning  a  special  "across  the  . 
board"  evening  broadcast  present- 
ing personalities  of  the  conference. 

Supplementing  the  news  cover- 
age. Mutual  will  broadcast  a  num- 
ber of  special  events  programs  de- 
signed to  give  our  listeners  tlie 
necessary  background  to  a  com- 
plete understanding  of  the  mean- 
ing of  the  news  which  will  be  made 
in  San  Francisco. 
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Wheeler  Hints  at  Government  Control 


Suggests  Radio  Should 
Be  Common  Carrier  at 
Merger  Hearing 

By  BILL  BAILEY 
HINTS  that  Congress  may  be 
thinking  of  radio  as  a  common 
carrier,  subject  to  Government  rate 
regulation  and  control,  were 
dropped  last  week  by  Chairman 
Burton  K.  Wheeler  (D-Mont.)  of 
the  Senate  Interstate  Commerce 
Committee,  at  subcommittee  hear- 
ings on  the  proposed  merger  of  in- 
ternational communications. 

During  testimony  of  FCC  Chair- 
man Paul  A.  Porter,  who  advocated 
a  "unified"  international  telecom- 
munications system.  Sen.  Wheeler 
remarked  that  broadcasting  "prob- 
ably should  be  a  common  carrier". 
Mr.  Porter  had  testified  that  the 
FCC  could  require  that  Western 
Union  establish  service  in  areas 
not  served. 

Not  Common  Carrier 

Sen.  Wheeler  interjected  that  ra- 
dio would  not  go  into  "unprofitable" 
areas.  "Radio  is  not  a  common  car- 
rier under  the  statute,"  said  Mr. 
Porter  and  Sen.  Wheeler  replied  it 
"probably  should  be". 

Again  on  Thursday  Sen.  Wheeler, 
who  sought  last  year  to  ban  com- 
mercial sponsorship  of  news  on  the 
air,  made  his  feelings  known  in  de- 
bate over  the  same  subject  of  serv- 
ing unprofitable  areas. 

"It  seems  to  me  a  company  ought 
to  serve  the  public  generally  and 
take  the  less  profitable  business, 
too,"  he  said.  "We  could^.  say  to 
radio  broadcasters — Congress  could 
say,  'you've  got  to  serve  the  small- 
er towns'.  They  claim  they're  not 
common  carriers.  Congress  has 
agreed  to  that,  temporarily." 
■  The  hearings  recessed  Thursday 
noon,  after  Mr.  Porter  completed 
two  days  of  testimony,  until  10  a.m. 
Tuesday    (March   27),   when  the 


War  and  State  Depts.  are  expect- 
ed to  testify  with  definite  plans 
for  a  merger.  Attending  last  week's 
hearings  were  Chairman  Wheeler, 
Sen.  McFarland  (D-Ariz.)  and 
Sens.  White  (Me.),  Austin  (Vt.) 
and  Capehart  (Ind.),  Republicans. 
Also  in  attendance,  but  not  a  mem- 
ber of  the  subcommittee,  was  Sen. 
Moore  (R-Okla.).  Sen.  Johnson 
(D-Colo.)  is  the  sixth  member  of 
the  subcommittee. 

Chairman  Porter  made  it  plain 
on  Thursday  that  international 
broadcasting  is  not  included  in 
plans  for  the  merger  which  em- 
braces common  carriers.  "Some- 
body suggests  that  if  you  incor- 
porate shortwav«  you'd  get  rid  of 
OWI,"  quipped  Sen.  Wheeler.  '  I 
think  that's  a  matter  for  Congress 
to  consider,"  replied  Mr.  Porter, 

Rear  Adm.  Joseph  R.  Redman, 
director  of  Naval  Communications, 
previously  had  testified  that  "broad- 
casting people  haven't  been  very 
orderly  during  the  war;  they  have 
extended  into  other  bands."  The 
general  impression  was  that  Adm. 
Redman  advocated  including  inter- 
national broadcasting  when  he  pro- 
posed a  merger,  although  his  pre- 
pared statement  had  reference  only 
to  common  carriers. 

Mr.  Porter,  taking  the  stand  on 
Wednesday,  traced  the  history  of 
international  communications,  sub- 
mitted several  exhibits  and  placed 
in  the  record  a  history  of  the  Brit- 
ish international  communications 
setup,  which  was  merged  under  law 
some  years  ago.  Secretary  of  the 
Navy  Forrestal  on  Monday  advo- 
cated a  merger  in  which  the  Gov- 
ernment would  be  an  active  par- 
ticipant. Adm.  Redman  elaborated 
by  suggesting  that  five  cabinet 
members  be  included  in  a  board  of 
directors  of  20.  FCC  Chairman 
Porter  opposed  Government  partic- 
ipation, but  advocated  that  the  pro- 
posed merged  corporation  should 
be  under  FCC  control. 


THE  SWING  was  to  Swing,  when  the  British  Broadcasting  Corp. 
presented  to  the  Blue  Network  commentator  this  handsome  silver 
cigarette  case  (loaded  with  a  popular  brand)  at  a  testimonial  luncheon 
in  Washington.  Here  are  (1  to  r)  :  Bob  Kintner,  Blue  vice-president; 
Raymond  Swing;  John  Salt,  BBC  North  American  director,  who  made 
the  presentation ;  Lord  Halifax,  British  Ambassador,  and  Paul  A.  Porter, 
FCC  chairman.  The  case  was  inscribed:  "Presented  to  Raymond  Swing 
by  the  BBC  in  recognition  of  his  unique  contribution  to  Anglo-American 
understanding  during  the  years  1935-1944  in  interpreting  the  United 
States  of  America  to  the  people  of  Great  Britain."  Mr.  Swing  was  award- 
ed a  George  Foster  Peabody  citation  last  week  (see  page  46). 
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White  "Overcome" 
SEN.  WHITE  (R-Me.), 
Minority  Leader  and  co- 
author of  the  White-Wheeler 
Bill  to  amend  the  Communi- 
cations Act,  which  died  in  the 
last  session  of  Congress,  was 
"overcome"  by  FCC  Chair- 
man Paul  A.  Porter's  contin- 
ual deference  to  Congression- 
al authority  during  hearings 
last  week  on  the  proposed 
international  communications 
merger.  Several  times  Mr. 
Porter  referred  to  questions 
as  within  the  province  of  Con- 
gress and  not  the  FCC.  Final- 
ly Sen.  White  commented: 
"I'm  quite  overcome  by  this 
new  deference  shown  to  Con- 
gressional wishes."  Mr.  Port- 
er's predecessor,  James  Law- 
rence Fly,  was  at  odds  with 
Congress  most  of  his  stormy 
five  years  at  the  Commission 
helm. 


Sen.  Wheeler  remarked  that  the 
corporation  should  be  either  owned 
outright  by  the  Government  or  the 
Government  should  remain  at 
"arm's  length." 

To  Await  Testimony 

Chairman  Porter  offered  no  con- 
crete plan,  but  told  the  Commit- 
tee the  Commission  preferred  to 
wait  until  all  testimony  is  in,  then 
submit  a  recommendation  based  on 
the  evidence.  He  said  the  FCC  had 
considered  public  hearings,  but 
since  the  Senate  Committee  was 
conducting  hearings,  such  action 
would  be  duplication  of  effort. 

Mr.  Porter  listed  several  reasons 
why  international  communications 
should  be  merged.  Among  them  was 
scarcity  of  frequencies.  He  also 
told  the  Senators  many  parts  of 
the  world  are  wiihout  service  be- 
cause it  is  economically  unfeasible. 

"The  FCC  has  previously  been  on 
record  for  consolidation,  and  to 
that  extent  supports  the  Navy  De- 
partment's position,"  said  Mr. 
Porter.  "However,  I  believe  that  it 
would  be  unfortunate  at  this  time 
if  the  Committee's  thinking  crys- 
talized  upon  any  particular  form 
of  organization.  I  have  serious  res- 
ervations about  the  structure  pro- 
posed by  Adm.  Redman  and  I  think 
the  Committee  should  give  detailed 
consideration  to  what  I  believe  are 
basic  principles  of  public  adminis- 
tration, which  are  involved." 

The  type  of  organization  sug- 
gested by  the  Navy  would,  said  Mr. 
{Continued  on  page  Jt2) 


Adam  Hat  on  30 

ABOUT  30  stations  throughout 
the  nation  are  now  carrying  the 
quarter-hour  Adam  Hat  Stores 
mystery  thriller.  The  Strange  Dr. 
Weird,  under  sponsorship  of  local 
dealers,  according  to  the  agency, 
Buchanan  &  Co.,  New  York.  The 
program,  which  recently  had  the 
Hooper  rating  of  6.1,  is  available 
to  Adam  Hat  dealers  in  transcrip- 
tion form,  the  agency  said,  and  no 
charge  will  be  made  for  its  use. 


Downey  Proposes 
Speech  Broadcast 

No  Action  Can  Be  Taken  on 
10-12  a.m.  Session  Daily 

NO  FORMAL  action  can  be  taken 
by  the  Joint  Committee  on  the  Or- 
ganization of  Congress  on  recom- 
mendations of  Sen.  Downey  (J)- 
Cal.)  that  a  two-hour  session  be 
set  aside  each  day  for  Senatorial 
speeches  to  be  broadcast  to  the  na- 
tion, according  to  Committee  mem- 
bers. 

Testifying  before  the  Committee, 
of  which  Sen.  La  Follette  (P-Wis.) 
is  chairman  and  Rep.  A.  S.  (Mike) 
Monroney  (D-Okla.)  is  vice-chair- 
man. Sen.  Downey  on  March  16 
criticized  radio  commentators,  sug- 
gested that  the  period  from  10 
a.m.  to  12  noon  could  be  set  aside 
for  speeches  and  debates  and  that 
the  proceedings  could  be  broadcast 
that  the  people  might  be  given  first- 
hand, uncolored  facts. 

Lauds  Press 

"Now  I  have  no  complaint  at  all 
to  make  against  the  press  of  the 
United  States,"  said  Sen.  Downey. 
"I  think  our  reporters  do  an  ex- 
acting, precise  and  very  comprehen- 
sive job.  I  do  feel,  however,  that 
many  of  our  radio  commentators 
and  columnists  are  much  looser  and 
inaccurate  in  their  reports  and  are 
inclined  to  give  exaggerated  or  dis- 
torted views  on  the  Senators  or  on 
what  happens  in  the  Congress." 


FRED  SHAWN  NAMED 
MENSER'S  ASSISTANT 

FRED  SHAWN,  program  manag- 
er, WRC  Washington,  NBC-owned 
station,  has  been  appointed  admin- 
istrative assistant  to  C.  L.  Menser, 
NBC  vice-president  in  charge  of 
programs,  and  will  take  up  his  new 
duties  in  New  York  April  19. 
George  Y.  Wheeler,  assistant  to 
Carleton  D.  Smith,  general  man- 
ager, WRCj  will  succeed  Mr.  Shawn 
as  program  manager.  Eugene  Just- 
er,  WRC  continuity  editor,  will  be- 
come Mr.  Wheeler's  assistant  in 
charge  of  a  newly-created  program 
service  division. 

In  radio  for  13  years,  Mr.  Shawn 
started  as  an  announcer  at  WLW 
Cincinnati.  He  joined  NBC  in 
Washington  in  1933  as  an  announc- 
er-producer and  was  subsequently 
named  assistant  to  Kenneth  H. 
Berkeley,  then  general  manager  of 
WRC  and  WMAL  Washington.  Fol- 
lowing the  separation  of  the  two 
station  operations,  he  became  pro- 
gram manager  of  WRC.  He  is 
credited  with  originating  the  Mile 
o'  Dimes  compaign. 


LT.  BILL  COYLE,  USNR,  on  leave 
as  radio  director  of  the  Washington 
Star,  which  operates  WMAL  AVash- 
ington,  was  in  Washington  last  week 
on  a  furlough  following  14  months  with 
a  Pacific  Naval  task  force  as  a  line 
officer.  Lt.  Coyle  has  been  on  active 
Navy  duty  for  three  years  and  attend- 
ed the  Niival  War  College  and  Marine 
Staff  Command  School  before  joining 
Rear  Adm.  Connolly's  amphibian  op- 
erations. 
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This  is  a 


PT  boat 


U.  S.  NAVY  PHOTO 


YouVe  heard  a  lot  about  those  babies.  Plenty  of 
speed  and  firepower.  They're  maneuverable  and  sea- 
worthy. And  they  pack  a  terrific  wallop.  It  can  be 
summed  up  in  the  phrase  "A  small,  but  mighty  inde- 
pendent unit." 

We  like  to  think  of  W-I-T-H  in  terms  of  the  PT  boat. 
A  small  but  mighty  independent  radio  unit. 

Because  in  this  five-station  town  .  .  .  W-I-T-H,  the 
successful  independent,  produces  more  listeners  per- 
dollar-spent  than  any  other  Baltimore  station. 


We  have  the  facts  to  prove  that  W-I-T-H  packs  a 
big  wallop  too.  A  lot  of  radio  advertisers  have  looked 
them  over  .  .  .  and  decided  that  W-I-T-H  belongs  at 
the  top  of  any  budget  list. 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President   '    Represented  Nationally  by  Headley-Reed 


Regional  WLB  Reverses  WO  V  Finding 


Denies  Order  Reducing 
Musicians'   Quota ; 
Review  Sought 

REVERSING  recommendations  of 
its  senior  hearing  officer,  the  Re- 
gional War  Labor  Board  in  New 
York  last  week  denied  the  request 
of  WOV  New  York  for  an  order 
reducing  the  quota  of  musicians  it 
must  hire  according  to  its  contract 
with  Local  802  of  the  American 
Federation  of  Musicians,  with  the 
industry  members  of  the  board  dis- 
senting. 

WOV  will  file  an  application  with 
the  NWLB  in  Washington  asking 
for  a  review  of  the  Regional 
Board's  decision,  Sanford  H.  Cohen, 
attorney  for  the  station,  said.  De- 
claring that  "the  WLB  is  permit- 
ting the  musicians  to  fiddle  while 
our  boys  burn,"  Mr.  Cohen  termed 
the  majority  opinion  "inconsistent 
with  matters  as  they  are."  It  is 
"tragic,"  he  said  "in  view  of  the 
efforts  of  the  War  and  Navy  De- 
partments, the  War  Manpower 
Commission  and  the  War  Produc- 
tion Board  for  a  work-or-fight  bill 
because  of  the  lack  of  manpower, 
that  unessential  musicians  should 
be  permitted  to  continue  to  be  hired 
while  services  could  be  used  in  the 
war  effort." 

Public  Members'  Opinion 

Board  also  unanimously  ordered 
the  station  to  pay  a  15%  increase 
in  wage  scale  of  the  12  musicians 
it  employs,  retroactive  to  April  1, 
1944,  in  accordance  with  the  Little 
Steel  formula,  since  they  have  had 
no  increases  since  Jan.  1,  1941. 
Herbert  R.  Northrup,  senior  hear- 
ing officer,  following  hearing  of 
the  dispute  last  November,  had 
recommended  that  the  WOV  quota 
be  reduced  from  12  to  5  musi- 
cians and  that  the  15%  increase  in 
wages  be  granted  only  to  the  five 
men  retained  by  the  station 
[Broadcasting,  Jan.  22]. 

An  opinion  of  the  public  mem- 
bers of  the  board,  written  by  Thom- 
as L.  Norton,  chairman,  and  Walter 
Gellhorn,  vice-chairman,  points  out 
that  since  July  11,  1941,  the  WOV- 
802  contract  has  required  the  sta- 
tion to  employ  a  minimum  of  12 
musicians,  an  obligation  for  which 
WOV  desires  to  be  relieved.  Ex- 
cluding references  to  James  C  Pe- 
trillo,  AFM  president,  as  "irrele- 
vant" because  "the  problems  which 
the  present  case  illustrates  are  not 
created  by  Mr.  Petrillo,"  the  opin- 
ion declares: 

"Bluntly  stated,  the  issue  before 
us  is  whether  or  not  we  shall  de- 
stroy or  diminish  privileges  won 
by  a  local  union  through  collec- 
tive bargaining  privileges  which, 
it  may  be  assumed,  the  employer, 
unaided,  could  not  now  withdraw." 

Stating  that  the  War  Labor  Dis- 
putes Act  directs  the  board  "to  pro- 
vide by  order  the  wages  and  hours 
and  all  other  terms  and  conditions 
(customarily  included  in  collective 
bargaining  agreements)  governing 

Page  18    •    March  26,  1945 


the  relations  between  the  parties" 
and  gives  the  board  "no  roving 
commission  to  reform  or  innovate," 
the  opinion  declares  that  the  WLB 
"has  resisted  pressures  to  create 
new  patterns." 

The  opinion  discusses  "feather- 
bedding"  at  some  length,  citing  nu- 
merous authorities,  and  states:  "It 
is  not  our  purpose  here  to  justify 
or  advocate  featherbedding.  We  do 
not  condone  waste  in  manpower, 
especially  during  this  critical  peri- 
od of  the  nation's  history.  It  is  im- 
portant to  observe,  however,  that 
devices  to  increase  the  number  of 
employes  required  to  complete  a 
given  volume  of  work  have  not  al- 
w  a  y  s  been  unqualifiedly  de- 
nounced." 

Voluntary  Action 

"It  may  well  be  true,"  the  public 
members  conclude,  "that  contract 
terms  like  the  one  now  being  dis- 
cussed should  be  suspended  or 
modified  as  a  war  measure.  The 
resolve  to  do  so  must,  however, 
be  reflected  in  voluntary  action  of 
the  affected  parties  or  in  legislation 
on  rather  than  adjudication  which 
touches  only  on  the  fringes  of  the 
problem. 

A  dissenting  opinion,  written  by 
two  industry  members,  Stephen  B. 
Mambert  and  Arthur  M.  Torrey, 
declares:  "The  industry  members 
are  convinced  that  the  majority  of 
the  board  has  erred  in  ordering 
that  the  provision  in  question  be 
included  in  the  contract.  It  is  their 
opinion  that  the  interests  of  the 
parties,  of  labor  and  of  industry,  as 
well  as  the  welfare  of  the  country, 
would  be  best  served  by  its  elimina- 
tion." 

Pointing  out  that  the  issue  is 
"clear-cut"  that  WOV  "was  com- 
pelled" to  accept  the  12-man  quota 
following  a  union  strike  and  that 


the  station  "has  consistently  op- 
posed the  inclusion  of  a  minimum- 
quota  provision  in  its  contracts 
with  the  union,"  the  industry  opin- 
ion continues:  "It  is  willing  to  em- 
ploy union  musicians,  to  continue 
the  closed  shop  arrangement  and 
to  provide  for  eight  weeks'  notice 
of  dismissal,  but  it  opposes  any  re- 
quirement compelling  it  to  pay  a 
fixed  weekly  wage  to  musicians 
whom  it  does  not  need  and  who  do 
no  work. 

"The  hearing  officer  who  heard 
the  testimony  and  had  the  oppor- 
tunity of  observing  the  witnesses," 
the  industry  members  state,  "has 
found  as  a  fact  that  Radio  Sta- 
tion WOV  has  no  need  for  and* 
cannot  use  12  musicians.  He  has 
stated,  'No  principle  of  law  or  eco- 
nomics or  ethics  warrants  the  pres- 
ervation of  unionism's  power  to 
deal  unfairly  with  employers  by 
obsolete  and  uneconomic  feather- 
bedding  pay-without-work  rules'." 
Dissenting  Opinion 

Calling  attention  to  the  fact  that 
"the  activities  of  this  union  have 
aroused  the  indignation  of  the  pub- 
lic and  the  press,"  the  dissenting 
opinion  declares:  "The  union  in 
question  has  .  .  .  come  into  public 
notoriety  by  reason  of  its  policy 
and  its  actions.  It  has  seemed  to 
many  people  to  favor  anything 
which  immediately  helps  the  union, 
regardless  of  the  ultimate  effect 
of  its  policies  on  the  union,  on  the 
public,  on  the  war  effort  and  on  the 
country.  A  continuation  of  this  pol- 
icy and  particularly  the  adoption  of 
the  position  that  it  has  the  right 
to  control  manpower  even  durin!>' 
a  critical  period  in  our  nation's 
history  will  not  fail  to  bring  dis- 
astrous results  to  this  union  and 
necessarily  will  harm  the  cause  of 
unionism  in  the  entire  country." 


GATHERED  at  the  Treasury  Dept.  in  Washington  to  consider  plans 
and  broadcasting  policies  for  the  Seventh  War  Loan  in  May  and  June 
were  these  representatives  of  the  NAB  program  managers  committee 
and  the  Treasury  War  Finance  Division.  The  NAB  group  was  in  Wash- 
ington for  a  three-day  meeting  March  14-16  on  various  industry  and 
government  problems.  First  row  (1  to  r)  :  Henry  W.  Slavick  'WMC 
Memphis;  Irving  G.  Ableoff,  WRVA  Richmond;  Ray  Shannon,  WHAS 
Louisville;  Lillie  Tavenner,  Jo  Anne  Dailey  and  Macbeth  Mock  War 
Finance  Division.  Second  row:  Homer  Welch,  KEX  Portland  '  Ore  • 
Carl  Vandagrift,  WOWO  Ft.  Wayne;  W.  L.  Gleeson,  KPRO  Riverside', 
Cal.;  Bill  Bryan,  KOMA  Oklahoma  City;  Maurice  Owens,  WROK  Rock- 
ford;  Wayne  Latham,  WSPR  Springfield,  Mass.;  USMC  Sgt  J  A 
O'Leary,  WFD;  Ed  Lally,  WRAP  Ft.  Worth.  Third  row:  Robert  Evans,' 
WSPD  Toledo;  Wm.  J.  Adams,  WHEC  Rochester;  Ralph  W.  Hardy  KSL 
Salt  Lake  City;  Robert  H.  Wesson,  KGO  San  Francisco;  Richard  Day 
WDGY  Minneapolis;  Arthur  Stringer,  NAB  Washington;  Robert  L. 
Fidlar,  WIOD  Miami.  Fourth  row:  Howard  Chamberlain,  WLW  Cin- 
cinnati; Clarence  L.  Menser,  NBC  New  York;  Robert  Atherton,  WMC 
Memphis;  Elliott  Stewart,  WIBX  Utica;  Barney  Molohon  WFD-  Wil- 
lard  Egolf,  NAB  Washington;  Harold  Fair,  WHO  Des  Moines.'  Last 
row:  Roy  Langham,  CBS  New  York;  Lt.  (j.g.)  David  Levy,  USNR, 
John  Delehanty,  Eugene  Carr  (on  leave  from  WJR-WGAR-KMPC) 
William  R.  Cline  (on  leave  from  WLS),  all  of  WFD  Washington. 


Apache  Operation 
Told  by  Feldman 

Radio  Ship  Now  in  Manila  Bay 
Still  Serves  Correspondents 

THE  RADIO  SHIP  Apache,  float- 
ing 10  kw  transmitter  which 
brought  to  the  outside  world  the 
first  voice  accounts  of  the  landing 
of  American  troops  on  Leyte  and 
Luzon,  now  lies  in  Manila  Bay,  still 
serving  American  radio  correspond- 
ents who  operate  from  an  office 
building  in  Manila,  Arthur  Feld- 
man, Blue  Network  correspondent, 
reported  last  week  on  his  return  to 
New  York  after  seven  months  in 
the  Pacific. 

The  ship  had  been  outfitted  in 
Australia  and  arrived  only  the  day 
before  the  convoy  sailed  for  Lejrte. 
It  set  out  with  only  the  most  super- 
ficial tests.  Other  radio  correspond- 
ents aboard  were  George  Folster  of 
NBC  and  Gordon  Walker  of  Mu- 
tual, as  well  as  Lt.  Col.  A.  A. 
Schechter,  communications  officer. 

First  Broadcast 
The  first  broadcast  from  the 
Apache  came  at  1  p.m.  Philippine 
time  (the  preceding  midnight  in 
New  York)  on  Oct.  20,  he  said,  sev- 
eral hours  after  the  landing  be- 
cause of  the  Navy's  insistence  on 
radio  silence  which  was  withdrawn 
only  after  Col.  Schechter  went 
aboard  the  Nashville  and  got  per- 
mission to  broadcast  from  Gen. 
MacArthur.  To  insure  the  signal 
getting  through,  the  Signal  Corps, 
which  handled  operations,  had  ar- 
ranged for  a  triple  communications 
route  to  the  U.  S. 

The  Apache  stayed  at  Leyte  un- 
til early  in  January,  when  the  con- 
voy set  out  for  Luzon.  First  Apache 
broadcast  after  the  landing  on  Lu- 
zon was  on  Jan.  11,  but  by  the  15th 
a  small  transmitter  had  been  set 
up  in  a  house  at  Dagupan  which 
worked  so  well  the  correspondents 
did  not  have  to  return  to  the  ship 
for  the  broadaasts.  As  the  Luzon 
invasion  progressed,  the  corre- 
spondents followed  the  troops  to  a 
spot  near  Tarlac,  about  60  miles 
from  Manila  and  the  same  distance 
from  the  Apache,  using  land  lines 
to  get  their  broadcasts  back  to 
Dagupan  and  thence  to  the  Apache. 

When  the  American  troops  first 
entered  Manila  the  correspondents 
did  a  great  deal  of  shuttling  back 
and  forth  between  there  and  the 
transmitter  near  Tarlac,  he  said, 
to  get  broadcasts  out,  but  within 
10  days  both  land  lines  and  short- 
wave were  operating  fairly  well  be 
tween  Manila  and  Dagupan.  When 
he  left  Manila  on  Feb.  11,  the 
Apache  had  moved  into  Manila  Bay 
and  to  all  purposes  was  a  regular 
land  transmitter,  he  said. 

Mr.  Feldman  also  revealed  that 
a  second  communications  ship, 
FP47,  accompanied  the  convoy  to 
handle  code  transmission  of  press 
copy  and  service  messages.  From 
Leyte  these  were  relayed  to  New 
Guinea  and  thence  to  San  Fran- 
cisco via  Sydney,  From  Luzon  the 
FP47  sent  its  copy  to  Press  Wire- 
less at  Tacloban  where  it  was  re- 
layed to  Los  Angeles. 

BROADCASTING    •    Broadcast  Advertising 


WOR  IS  proud  to  present... 


...another  promotion  job 
that  can  be  used 
by  everyone  who  buys 

or  sells  radio  time 


*  For  more  than  a  decade  WOR  has  food  market;  "WOR  Continuing  Study  of  Radio  Listen- 
periodically  released  unbiased  studies  that  have,  either  ing,"  the  most  advanced  form  of  local  audience  analysis 
directly  or  indirectly,  aided  in  the  increasing  acceptance  being  conducted  for  any  station;  "How  Department 
of  radio  as  an  advertising  and  public  service  medium.  Stores  Use  Radio  to  Sell";  "A  Study  of  FM  Listening," 
These  studies  include  "Hand  to  Mouth,"  a  study  of  the  and  many  others. 


THE  STORY  WG  are  about  to  tell  grew  out  of  a  chance 
remark  made  by  a  WOR  sponsor  during  the  latter 
part  of  December,  1944.  He  is  a  nationally-known 
drug  manufacturer,  and  a  buyer  of  time  on  sta- 
tions from  Maine  to  Mexico. 

"Look,"  he  said,  "sales  are  excellent  and  my 
WOR  rating  ranks  with  the  best  of  'em.  But  I'd 
like  to  know  what  New  York's  druggists  think, 
about  radio  anyway." 

We  suggested  that  his  salesmen  ought  to  have 
a  pretty  good  idea  from  talking  to  hundreds  of 
druggists  day  after  day. 

"Sure.  They  talk  about  it  and  they  get  no  kicks, 
but  in  a  market  like  New  York  where  there  are 
3700  drug  stores  and  drug  sales  are  more  than 
$120,000,000  a  year,  I'd  like  to  have  something 


a  little  sort  of  .  .  .  well,  scientific,  if  you  know 
what  I  mean." 

WOR  knew  what  this  sponsor  meant  all  right. 
And  WOR  turned  to  the  crack  marketing  research 
department  of  The  Reuben  H.  Donnelley  Corp. 
to  get  a  reliable,  unbiased  and  accurate  report. 

"Five  hundred  good  personal  interviews  with 
500  druggists  in  New  York's  five  boroughs  will 
give  you  a  true  cross-section,"  reported  the  Don- 
nelley people. 

Into  the  field  went  the  Donnelley  sleuths  dur- 
ing the  first  two  weeks  in  January,  1945.  Event- 
ually, came  the  report  of  their  talks  with  all  kinds 
of  druggists  in  all  kinds  of  stores  in  all  kinds  of 
neighborhoods: 


radio  is  a  10  to  1  favorite  with  druggists! 


question: 


"Which  t3^pe  of  advertising  (more  than  any 
other)  do  you  believe  most  effective  for  a  well- 
established  line  of  drug  products?" 


ANSWERS: 


RADIO  

NEWSPAPER 

MAGAZINE  

OTHER  


Number 

...431 
.  45 
9 
3 


Combinations  of  above, 

including  radio 

Combinations  of  above, 

not  including  radio 

No  preference  


10 

1 
1 

500 


8  out  of  10  druggists  say  full-length 
sponsored  program  sells  best! 


question: 


"If  such  an  advertiser  were  to  go  on  the  radio, 
which  do  you  think  would  be  more  effective — 

a.  Several  "spof  announcements  (com- 
mercial messages  between  programs)  ^  or 

b.  A  sponsored  program  15 -minutes  or 
more  in  length?'* 


ANSWERS 


A  SPONSORED  PROGRAM 

SEVERAL  "SPOTS" 

No  preference  


dumber 

398 


93 
9 

500* 


There  was  a  third  question,  too.  It  differed  from  the  others  in  that  it  was  a  bit  on  the  ulterior 

side.  It  was: 

Question:  "If  the  advertiser  were  to  use  a  news  com- 
mentator, which  of  these  men  should  he  choose  for  best 
results  in  your  store?" 

(Note — The  druggist  was  shown  a  list  containing  the  names  of  8  outstanding  news  commentators  on 
New  York  stations.  He  was  asked  to  check  the  names  in  order  of  preference.) 

FOR  OBVIOUS  REASONS,  WOR  CANNOT  REVEAL  THE  RANKINGS  OF  THE  COMMENTATORS 
LISTED.  But  WOR  can  say  this  ... 

WOR'S  GABRIEL  HEAHER  WAS  FIRST  CHOICE 
OF  MOST  DRUGGISTS  AS  A  SELLER  OF  GOODS. 

In  fact,  Gabriel  Heatter  outranked  the  second  most  popular  commentator  by  67%. 


whether  your  product  is  a  drug  or  a  dishpan^  we  believe  that 
WOR  should  rank  high^  if  not  firsts  in  your  thoughts  as  the 
fastest,  most  economical  and  effective  means  of  bringing  your 
message  to  the  attention  of  millions  of  people  in  one  of  the  greatest 
listening  territories  on  the  Eastern  Seaboard. 


WOR 


—that  power-full  station, 
at  1440  Broadway, 

in  New  York 


MEMBER  OF  THE  MUTUAL  BBOADCASTING  SYSTEM 


Harris  Predicts  an  Increased  Radio^ 
Press  Coverage  of  War  Against  Japs 


WIDER  coverage  of  the  war 
against  Japan  by  both  radio  and 
the  press  is  foreseen  by  Lt. 
Col.  Jack  W.  Harris,  execu- 
tive officer  of  the  Radio  Branch, 
War  Dept.  Bureau  of  Public  Re- 
lations, who  returned  to  Washing- 
ton headquarters  after  a  two- 
month  special  communications  mis- 
sion in  the  Central  and  Southwest 
Pacific  areas. 

Detailed  by  Maj.  Gen.  Alexander 
D.  Surles,  Director,  BPR,  Col. 
Harris  laid  the  foundation  for  in- 
creased radio  activity  in  the  Pa- 
cific theatres.  During  his  tour, 
which  took  him  over  40,000  miles 
by  air.  Col.  Harris  consulted  with 
both  Army  and  Navy  officers. 

'Army  Hour'  Plans 

;  He  arranged  for  future  Army 
}Hour  (NBC  Sundays,  3:30-4:30 
p.m.)  coverage  from  the  Pacific, 
looking  to  the  time  when  the  Euro- 
pean war  ends  and  the  Pacific  be- 
■  tomes  the  only  theatre  of  opera- 
tions. 

In  Pearl  Harbor  Col.  Harris  con- 
ic ired  with  Lt.  Gen.  R.  C.  Richard- 
sun  Jr.,  now  in  command  in  Hawaii 
and    former    BPR    Director,  and 

,  Gen.  Richardson's  public  relations 
officer,  Maj.  Millard  Pirdy,  former 
Oklahoma  City  newspaperman. 

At  Guam  he  met  with  Capt. 
Harold  B.  Miller,  USN,  Chief,  Pub- 
lic   Relations,    Advanced  Pacific 

:  Hdqtrs.  and  Lt.  Comdr.  J.  Har- 
rison Hartley,  officer-in-charge. 
Radio  Section,  Navy  Public  Rela- 

'  tions,  on  detached  duty  in  the  Pa- 
cific as  officer-in-charge,  CINCPAC 
Public  Relations. 

Col.  Harris  discussed  future  cov- 
erage  with  Brig.  Gen.  L.  C.  Diller, 
Gen.  MacArthur's  public  relations 

.  officer.  There  he  worked  with  Lt. 
("ol.  A.  A.  Schechter,  former  NBC 
director  of  news  and  special  events, 
in  setting  up  the  historic  Mac- 
A  rthur  broadcast  when  American 
;Hid    Filipino    troops  recaptured 

.  Corregidor. 

?       Independent  Correspondents 

Although  few  independent  sta- 
j  tions  have  correspondents  in  the 
'  Pacific  theatres,  it  is  expected  that 
several  will  make  application  for 
;  r(  i-editation  when   the  European 

ar  ends.  Col.  Harris  said  arrange- 
ments have  been  made  to  handle 
)  adio  correspondents  in  the  Pacific 
on  a  basis  similar  to  the  European 
theatres. 

Former  director  of  news  and 
special  events  of  WSM  Nashville, 
Col.  Harris  reported  that  radio  is 
a  boon  to  thousands  of  men  on 
scores  of  small  supply  islands  in 
the  Pacific.  In  many  places  he 
found  the  men  listening  to  radio 
while  they  worked.  The  Army  Ex- 
peditionary Stations  rebroadcast 
news  direct  from  San  Francisco 
and  transcriptions  of  the  top  net- 
work shows,  such  as  Jack  Benny, 
Bob  Hope,  Victory  Parade  of  Spot- 


light Bands,  Lux  Radio  Theatre 
and  others. 

The  AES  are  operated  by  for- 
mer radio  personnel  and  follow 
closely  the  American  pattern.  For 
instance,  the  Jack  Benny  Show  is 
aired  Sunday  nights  and  the  others 
are  spotted  in  times  as  nearly 
as  possible  those  of  the  original 
broadcasts. 

"Radio  is  the  one  thing  of  Amer- 
ica that  goes  right  with  our  men," 
said  Col.  Harris.  Movies  are  pre- 
sented nightly  and  in  virtually 
every  instance  news  broadcasts 
direct  from  the  States  are  fed 
through  the  theatre  public  address 
systems. 

Col.  Harris  spent  200  hours  in 
the  air,  traveling  in  a  large  Army 
transport.  He  visited  Pearl  Harbor, 
Kwajalein,  Guam,  Tarawa,  Saipan, 
Leyte,  Luzon,  Biak,  Finch  Haven, 
Hollandia,  Australia,  New  Cale- 
donia and  Guadalcanal. 


Lowell  Thomas  Elected 

LOWELL  THOMAS,  NBC  has 
been  elected  president  of  the 
Assn.  of  Radio  News  Analysts, 
succeeding  John  W.  Vandercook, 
NBC,  elected  a  vice-president. 
Other  officers  elected  were:  Max 
Hill,  NBC,  treasurer;  W.  W.  Chap- 
lin, NBC,  secretary;  Johannes 
Steel,  WHN  New  York,  assistant 
secretary.  H.  V.  Kaltenborn,  NBC, 
was  re-elected  chairman  of  the  ex- 
ecutive committee. 


'Charlie  Chan'  a  Co-Op 

BLUE  Network  will  present  the 
Chick  Vincent  mystery  series, 
Chan-lie  Chan,  as  a  local  co-opera- 
tive show  Monday-Friday,  6:45-7 
p.m.  beginning  May  14.  Another 
mystery,  Man  From  G-2,  makes  its 
Blue  debut  April  12,  Thursday 
7:30-8  p.m. 


Calls  Doctor 

ONE  OF  TWO  emergency 
announcements  broadcast 
over  WWNC  Asheville  locat- 
ed a  doctor  for  Announcer 
Norman  Young.  Mr.  Young 
had  been  rushed  to  the  hos- 
pital during  the  morning  but 
by  early  evening  a  local  doc- 
tor had  not  been  found  for 
consultation,  A  radio  appeal 
brought  the  doctor  within  10 
minutes  and  an  emergency 
appendectomy  was  performed. 
Young's  condition  was  satis- 
factory. 


70%   REFUSE  ALL 
HARD  LIQUOR  ADS 

FIRST  RETURNS  from  radio  sta- 
tions in  47  states  show  more  than 
19V2%  refuse  time  for  any  adver- 
tising of  alcoholic  beverages,  70% 
will  not  accept  hard  liquor  adver- 
tising and  only  5%%  accept  any 
such  advertising  that  is  offered  ac- 
cording to  the  American  Business 
Mens  Research  Foundation's  sur- 
vey on  the  subject. 

Of  stations  replying  81%  say 
definitely  they  do  not  regard  ac- 
ceptance of  liquor  advertising  as 
financially  necessary  while  less  than 
5%  regard  such  revenue  as  essen- 
tial. The  majority  say  that  exclu- 
sion of  such  advertising  is  bene- 
ficial, according  to  the  foundation. 

A  tendency  was  noted  to  decline 
acceptance  of  any  educational  ad- 
vertising on  the  effects  of  alcohol 
as  "too  controversial".  Many  sta- 
tions expressed  willingness  to  con- 
sider such  programs,  if  authentic 
and  dispassionately  presented. 


MBS  Adds  WNEX 

WNEX  Macon,  Ga.,  now  under  con- 
struction, will  become  affiliated  with 
Mutual  April  15,  bringing  total 
MBS  stations  to  254.  Station  op- 
erates with  250  w  on  1400  kc  under 
the  management  of  Al  Lowe,  for- 
merly business  manager  of  WBML 
Macon. 


Keystone  Suggests 
Changes  for  BMB 

Refinements  Urged  Following 
Survey  in  Huntsville,  Tex. 

NEED  for  refinements  in  the  meth- 
od presently  contemplated  by 
Broadcast  Measurement  Bureau  is 
indicated  by  results  of  a  survey 
made  by  Keystone  Broadcasting 
System,  transcription  network,  to 
test  the  BMB  plan  in  the  field. 

Reporting  on  a  survey  made  in 
Huntsville,  Tex.,  where  Ross  Fed- 
eral Research  Corp.  interviewers 
covered  24.7%  of  the  town's  radio 
families,  with  all  income  groups  and 
all  sections  of  the  city  represented, 
KBS  said  everyone  interviewed 
mentioned  KSAM,  the  local  sta- 
tion, in  answer  to  the  question, 
"What  are  the  call  letters  of  all 
radio  stations  which  you  or  someone 
in  your  family  listens  to  in  your 
home  at  any  time?,"  but  that  two 
other  stations,  one  900  miles  away, 
received  50%  or  more  mentions 
and  so,  under  the  BMB  method, 
would  include  Huntsville  as  pri- 
mary coverage. 

What  They  Listen  to 

Responding  to  a  question  inter- 
polated in  the  KBS  ballot  at  the 
suggestion  of  the  local  station — 
"What  stations  can  you  receive 
without  interference  winter  or  sum- 
mer?"—99.5%  mentioned  KSAM, 
with  only  7.5%  naming  another  sta- 
tion. To  another  interpolated  ques- 
tion— "What  is  your  reason  for 
listening  to  the  station  you  listen 
to  most?" — 57.5%  said  "clear  re- 
ception," 46.5%  said  "better  pro- 
grams," 26%  said  "news". 

The  question  on  reception,  if  ad- 
ded to  the  BMB  questionnaire, 
would  be  of  value  to  timebuyers  in 
presenting  a  clearer  picture  of  cir- 
culation, KBS  suggested,  proposing 
that  letters  be  used  to  indicate  re- 
ception without  interference,  sta- 
tions with  no  interference  the  year 
round  being  labeled  "A",  etc.  A 
"why"  question  to  bring  out  rea- 
sons for  listening  would  also  be  a 
valuable  addition  to  the  BMB  form, 
KBS  said. 

KBS  also  reported  that  the- 
Huntsville  study,  done  by  the  per- 
sonal interview  method,  was  con- 
ducted, completed  and  tabulated 
within  a  period  of  two  weeks,  while 
results  are  just  starting  to  come 
in  from  a  mail  survey,  started  at' 
the  same  time  in  Montana. 


AAF  Branch 

RADIO  Coordination  branch  of  Army 
Air  Forces  Personnel  Distribution; 
Command  has  been  established  in ; 
Hollywood  to  clear  AAF  combat  vet- 
erans for  guest  appearances  on  radio 
shows.  Lt.  Paul  Langford,  former 
Hollywood  special  events  producer  and 
announcer,  heads  the  unit.  Group  will; 
also  act  as  liaison  for  clearing  scripts; 
with  Leonard  D.  Callahan,  chief  of; 
AVest  Coast  office,  radio  bureau  of  pub- 
lic relations,  War  Department. 


WESTERN  ELECTRIC  Co..  has 
declared  a  dividend  of  50  cents  per 
share  on  common  stock,  payable 
March  30  on  stock  of  record  March  33. 


GATHERED  AT  CBS  Hollywood  studios  to  test  combat  recording  ma- 
chines, this  Marine  trio  of  former  radio-ites  is  expecting  an  overseas 
assignment  soon.  Marines  and  network  engineers  (1  to  r)  are  Sgt.  George 
Theeringer,  former  sports  announcer  of  WSNY  Schenectady;  James 
French,  network  engineering  maintenance  supervisor;  Maj.  John  V. 
Sandberg,  Marine  PRO,  former  Chicago  radio  and  advertising  exec- 
utive; Les  Bowman,  CBS  western  division  chief  engineer;  Sgt.  Bernie 
Milligan,  Marine  Corps  combat  correspondent,  former  West  Coast  man- 
ager of  Earl  Ferris  Assoc.;  Lt.  Howard  E.  Biggerstaff,  PRO,  who  be- 
fore entering  the  service  had  been  associated  with  stations  in  the 
Cincinnati  areas. 
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Success  Stories*  ^ 

irom 

ART 
MOTIBOOR 


Art  Baker's  Notebook,  heard  Monday 
through  Friday  on  KFI  from  4:30  to 
5:00  P.  M.,  is  now  in  its  sixth  year.  This 
popular  participating  feature  has  the 
highest  daytime  Hooperating  of  any 
local  non-news  program. 

Here  is  another  example  of  the  high 
quality  of  local  programming  that  has 
long  identified  KFI,  and  another  of  the 
reasons  for  KFI's  undisputed  leader- 
ship in  Los  Angeles. 


^Check  with  KFI  or  Edward  C.  Petry  and 
Company,  Inc.,  jar  rates  and  availabilities. 


KFI    NBC  for  LOS  ANGELES 

50,000  WATTS  •  CLEAR  CHANNEL  •  640  KILOCYCLES 


c<,lr  Maker  seeking 
made  on  ARi  " 


*  2  Art  Baker's  Notebook  was 
among  top  programs  in  the  nation 
for  giving  away  a  canning  booklet 
—  led  all  others  in  volume,  and  was 
among  the  top  three  in  "low  cost 
per  inquiry!' 


EDWARD     PETRY     AND     COMPANY,     INC.,    NATIONAL  REPRESENTATIVES 
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Quebec  Provincial 
Radio  Authorized 

Would    Offset   and  Answer 

Views  Expressed  by  NBC 

A  QUEBEC  provincial  broadcast- 
ing service  has  been  authorized 
with  the  passing  of  the  Radio  Que- 
bec Act  at  Quebec  March  16.  Op- 
position members  of  the  provincial 
government  stated  that  "nationali- 
zation of  radio  broadcasting  is  the 
first  step  tovirards  nationalization 
of  the  press  and  the  dictatorial  cen- 
tralization of  public  expression." 

Greatest  opposition  was  tovvrards 
the  clauses  in  the  bill  which  give 
the  provincial  government  control 
over  news  gathering  and  broadcast- 
ing. Supporters  of  the  bill,  but  not 
members  of  the  government  party, 
favored  the  bill  because  "Quebec 
is  a  sovereign  state  and  should  be 
granted  the  same  rights  as  Ot- 
tawa", and  that  the  Canadian 
Broadcasting  Corp.  "preached  Brit- 
ish imperialism,  was  dominated  by 
the  English-speaking  and  Prot- 
estant majority,  and  is  broadcast- 
ing certain  programs  of  Com- 
munist tendencies.  Those  facts 
justify  the  establishment  of  Radio- 
Quebec  where  opposite  views  and 
opinions  will  be  allowed  to  be 
heard." 

CBC  Must  Approve 
While  the  bill  stated  that  it 
would  become  effective  as  soon  as 
passed,  it  is  expected  to  be  some 
time  before  any  expropriation  pro- 
ceedings will  be  started  to  take  over 
existing  stations  under  the  provi- 
sions of  the  bill,  as  the  province 
has  not  yet  set  up  a  broadcasting 
service.  Changes  of  licenses  as  ex- 
propriations must  be  approved  by 
the  board  of  governors  of  the  Ca- 
nadian Broadcasting  Corp.  and  the 
Radio  Branch,  Dept.  of  Transport. 
While  it  is  likely  that  privately 
owned  stations  might  be  legally  ex- 
propriated, court  actions  w.ll  post- 
pone this  for  some  time.  CBC- 
owned  stations,  property  of  the  gov- 
ernment of  Canada  as  trustee  for 
the  Canadian  public,  are  not  held 
likely  to  be  expropriated,  nor  is  the 
bill  likely  to  supersede  the  federal 
regulations  under  which  the  CBC 
stations  are  operated  in  Quebec 
province. 


Program  Contest 

CASH  awards  of  $600  for  two  best 
station  programs,  based  on  the 
theme  "The  Progress  of  Radio 
During  the  Past  25  Years"  will 
be  given  by  Packard-Bell  Co.,  Los 
Angeles  radio  set  and  equipment 
manufacturers.  Approved  by  the 
NAB  and  open  to  writers  and  pro- 
ducers of  all  stations  in  California. 
Washington,  Oregon  and  Arizona, 
broadcast  must  be  one  aired  be- 
tween April  15  and  May  15.  En- 
tries are  to  be  judged  50%  on 
originality,  30%  on  script,  and 
20%  on  production.  Programs 
must  be  15  or  30  minutes  and  will 
be  judged  in  two  divisions:  stations 
under  5000  w  and  stations  of  5000 
w  and  over.  Winner  in  each  divi- 
sion will  receive  $300,  with  station 
also  being  awarded  a  silver  plaque. 
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RECALLING  EARLY  DAYS  on  WGY  Schenectady  while  celebrating  the 
23d  anniversary  of  the  GE  station  are  (1  to  r):  Bernard  Cruger,  acting 
for  W.  J.  Purcell,  chief  engineer;  Edward  A.  Rice,  musical  director; 
A.  0.  Coggeshall,  program  manager;  Kolin  Hager,  station  manager; 
Charles  H.  Huntley  (seated),  featured  on  Your  Home  Town  program; 
W.  T.  Meenam,  news  editor;  C.  D.  Wagoner,  GE  news  bureau. 

On-the-Spot  Coverage  Featured 
In  AAF  Show  Starting  on  Blue 

Maj.  Frederick  Brisson  in  Charge  of  Show 
Which  Will  Be  Carried  Over  Entire  Chain 


AUTHORIZED  as  a  "military 
operation"  of  the  Army  Air  Forces, 
the  Fighting  AAF,  new  combat 
program,  started  on  the  full  Blue 
network  Saturday,  March  24.  1:30-2 
p.m.  (EWT).  On  the  war's  most 
active  fronts,  combat  radio  report- 
ing teams  formed  in  the  theatre, 
will  fly  regular  missions  with 
bombers  and  fighters  over  enemy 
territory  and  give  on-the-spot  cov- 
erage of  the  battle  action. 

Maj.  Frederick  Brisson,  just  ap- 
pointed by  Gen.  Arnold  to  head  the 
new  AAF  office  of  radio  produc- 
tion, is  in  charge  of  setting  up  the 
series.  Edward  Noble,  chairman, 
and  Chester  LaRoche,  vice-chair- 
man of  the  Blue  network,  have 
agreed  to  carry  the  Fighting  AAF 
over  the  entire  chain.  Previously, 
Maj.  Brisson  was  partner  in  charge 
of  radio  in  the  Frank  N.  Vincent 
Agency,  London,  Paris  and  Holly- 
wood. 

Lafferty  Producer 

Capt.  Perry  Lafferty,  former 
NBC  script  writer,  producer  and 
director,  will  produce  the  show  for 
the  Army,  with  M/Sgt.  Warren 
Lewis,  who  will  also  write  for  the 
program.  Hubbell  Robinson,  Blue 
vice-president  in  charge  of  pro- 
gramming and  Adrian  Samish,  na- 
tional production  manager  are 
supervising  the  program  for  the 
Blue. 

Ten  radio  correspondent  teams, 
comprised  of  a  recording  engineer, 
writer-producer  and  announcer  will 
handle  the  combat  portion  of  the 
show,  from  planes  in  action.  Ma- 
terial will  be  shortwaved  direct  or 
recorded  and  sent  by  courier  plane 
to  be  edited  to  fit  into  the  pattern 
of  the  half-hour  program.  Actual 
production  will  take  place  in  Los 
Angeles,  New  York,  Washington 
and  overseas  headquarters. 

Fighting  AAF  will  also  feature 
a  weekly  report  by  high  ranking 
AAF  officers,  with  Gen.  H.  H. 
Arnold,  Commanding  General, 
AAF,  as  the  first  speaker.  Musical 


portion  will  be  by  the  60-piece  AAF 
orchestra  and  soldier  chorus  under 
the  direction  of  Lt.  Col.  Edward 
J.  Dunstedter,  picked  up  from 
Santa  Ana. 

The  Radio  Branch,  Army  Bureau 
of  Public  Relations  under  Col.  Ed- 
ward M.  Kirby,  former  NAB  pub- 
licity head,  is  setting  up  equipment 
and  communications  facilities. 

Combat  reporting  will  be  cov- 
ered by  ex-radio  men,  including 
Maj.  Howard  Chapman,  Lt.  Tom 
Geoghegan,  Lt.  Robert  Mansfield, 
Lt.  Gordon  Fitzgerald,  Lt.  Phil 
Garrison,  Sgt.  Henry  Morgan,  Sgt. 
Dick  Conway,  Sgt.  Ed.  Haldeman, 
Corp.  Frank  Gibbons.  Maj.  E.  D. 
Giff'en,  formerly  in  programming 
with  WOAI  and  KTSA  San  An- 
tonio, is  administrative  officer  for 
the  program. 


Decca  Sales 


DECCA  RECORDS,  New  York, 
and  subsidiaries,  for  the  year  end- 
ed Dec.  31,  set  a  new  record  for 
yearly  sales  with  a  total  of  $13, 
416,933  compared  to  $11,278,345 
for  1943,  according  to  the  annual 
report.  Net  profit  totaled  $1,000,- 
000  for  1944,  representing  $2.58  per 
share  on  388,325  shares  of  out- 
standing capital  stock,  after  all 
charges.  Net  profit  for  1943  was 
$1,036,361,  equal  to  $2.66  per  share 
on  the  same  number  of  outstand- 
ing shares.  Current  assets  totalled 
$4,727,797  and  current  liabilities 
$3,079,410.  History  of  the  company 
from  its  start  in  1934  is  traced  by 
Jack  Kapp,  president,  in  a  letter  to 
stockholders. 


I.T.&T.  to  Sell  Spanish  Stock 

INTERNATIONAL  Telephone  and 
Telegraph  Corp.,  which  controls  about 
<S0%  of  the  common  stock  of  the 
Spanish  Telephone  Co.,  has  agreed 
to  sell  its  interests  to  the  Spanish 
Government  for  appro.\imately  .fo7,- 
000,000.  Although  the  sale  has  been 
agreed  to  by  hoth  parties,  the  con- 
tract is  still  to  be  executed  and  must 
be  authorized  by  the  Spanish  Cortes 
and  a  license  for  the  sale  must  be  ob- 
tained from  the  U.  S.  Treasury  Dept. 


STUDENTS  NAME 
CORRECT  SPONSOR 

A  GOOD  percentage  of  the  students 
were  able  to  give  the  correct  spon- 
sor identification  for  the  General 
Electric  Co.  news  programs  on  13 
Intercollegiate  Broadcasting  Sys- 
tem stations,  according  to  a  "'col- 
leffe  radio  survey"  just  released  bv 
IBS.  An  average  of  88.5%  of 
the  students  gave  correct  answers 
at  seven  colleges  covered  by  the 
study.  G-E  started  last  November 
as  sole  sponsor  of  the  news  periods. 
Survey  interviewed  591  students 
about  Feb.  1.  Cornell,  Haverford, 
Williams  and  Yale  students  placed 
their  campus  outlets  ahead  of  local 
stations. 

At  Union,  the  campus  station 
was  fourth  in  seven  stations,  headed 
by  WGY  Schenectady.  At  RadclifTe, 
the  station  placed  third,  with  WCOP 
Boston  at  the  top,  and  at  Alabama, 
BRN,  which  broadcasts  one  hour 
per  day,  placed  third  with  WJRD 
at  the  top  of  the  list. 

The  student  listens  an  average  of 
1.15  hours  per  day  to  his  station, 
the  survey  shows.  Of  the  two  sta- 
tions broadcasting  six  hours  daily, 
Cornell  reports  an  average  1.83 
hours  of  listening  and  Yale  an  av- 
erage of  1.09  hours. 

An  average  of  more  than  73% 
has  a'  radio  in  the  room  and  an 
average  of  94%  has  access  to  a  ra- 
dio, according  to  the  survey. 


General  Electric  Net 
Income  Up  13%  in  1944 

NET  INCOME  of  GE  for  1944 
was  $50,800,000,  an  increase  of 
13%  over  1943,  the  company's  53rd 
annual  report  reveals.  Dividends  to 
234,732  stockholders  amounted  to 
$40,300,000  of  this  sum.  By  the  end 
of  the  year  the  company's  surplus 
stood  at  $171,946,146. 

Main  reason  for  the  firm's  high 
volume  production  were  the  inven- 
tions and  developments  achieved  by 
GE  engineers  and  scientists,  the 
report  states,  and  among  these 
were  radio  and  electronic  devices 
which  link  all  branches  of  the 
armed  services  everywhere. 


Sylvania  Record 

ALTHOUGH  only  12%  of  its  1944 
production  was  available  to  civil- 
ians, Sylvania  Electric  Products, 
with  its  subsidiary,  Colonial  Radio 
Corp.,  reported  a  record  sales  vol- 
ume of  $101,527,015,  an  increase  of 
67%  over  Sylvania's  1943  mark. 
Consolidated  net  income,  after  tax 
deductions  provisions  for  postwar 
adjustments  and  other  contingen- 
cies totaled  $2,053,235,  equal  to 
$2.04  a  share  on  1,005,000  shares  of 
common  stock  outstanding  at  year's 
end.  That  figure  compares  with 
$1,567,936  equal  to  $1.79  a  share  in 
1943  on  854,474  shares  outstanding 
at  the  end  of  that  year,  after  de- 
ducting preferred  dividends. 


ADM.  C.  C.  BLOGH,  USN  Ret., 
Chairman  of  the  Navy  Board  for  Pro- 
duction Awards  h;is  '■<(ug>uu- 
lated  employes  of  Radiomarine  Corp. 
of  America  for  its  "splendid  production 
record"  and  notified  President  Charles 
J.  Pannill  of  the  award  of  a  fourth 
star  for  the  company's  Army-Navy 
"E"  Flag. 
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UflTY  SECOND  THIRD 

STATION  STATION 


WKY  Covers  38%  MORE  Than 
Oklahoma's  Second  Station 


HEN  an  advertiser  talks  over  WKY, 
he  talks  to  the  people  who  do  just 
about  three-fifths  of  all  the  retail  buying 
in  Oklahoma.  He  talks  to  an  audience 
with  a  38%  bigger  buying  record  than 
the  audience  of  the  state's  second  station. 
The  people  in  WKY's  morning  primary 
service  area  spent  $471,335,000  in  retail 
stores  in  1943;  the  Oklahoma  people  in 
the  morning  primary  service  area  of  the 
second  station  spent  $238,990,000. 

WKY  is  the  kind  of  station  which  does 
the  biggest  and  best  possible  job  for  an 
advertiser  at  the  lowest  unit  cost. 

It  does  this  kind  of  job,  first,  by  reach- 
ing more  people  than  any  other  station 


in  the  state;  secondly,  by  reaching  the 
people  who  do  the  most  buying;  and 
thirdly,  by  holding  their  attention  and 
interest  more  of  the  time  than  any  other 
station. 

Morning,  afternoon  and  evening,  ac- 
cording to  the  statewide  survey  of  listen- 
ing made  by  Dr.  F.  L.  Whan  of  the  Uni- 
versity of  Wichita,  WKY  does  this  kind 
of  coverage  job  in  Oklahoma,  does  this 
kind  of  selling  job  in  the  state's  biggest 
market  for  food,  drugs,  apparel,  mer- 
chandise and  services  of  every  kind. 

WKY  is  the  FIRST  station  in  Okla- 
homa's FIRST  market  and  the  FIRST 
choice  of  advertisers. 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Time$  •  The  Farmar-Slockman 
KVOR,  Colorado  Springs  •  KLZ,  Denver  (Affiliated  Mgml.) 
REPRESENTED    NATIONALLY   BY    THE    KATZ    AGENCY,  INC. 


Shown  by  Missouri 

"Xo  law  shall  be  passed  impairing  the  free- 
dom of  the  speech,  no  matter  by  what  means 
(omiiiiinicated;  that  every  person  shall  be 
free  to  say,  write  or  publish  or  otherwise 
coiinniinicate  whatever  he  will  on  any  subject, 
being  responsible  for  all  abuses  of  that 
liberty."' 

THE  ABOVE  is  taken  verbatim  from  Mis- 
souri's new,  modernized  Constitution,  adopted  a 
month  ago.  It  is  a  Bill  of  Rights  expression 
on  freedom  of  speech,  taking  cognizance  of 
new  methods  by  which  people  may  communicate 
I  with  each  other.  Those  phrases  noted  above  in 
italic  type — "no  matter  by  what  means  com- 
municated" and  "or  otherwise  communicate" — 
are  intended  to  provide,  on  the  record,  free- 
dom of  expression  for  radio  and  for  the  movies 
which  did  not  exist  as  media  when  most  state 
constitutions  and  our  national  charter  were 
adopted. 

Here,  as  Raymond  Moley  said  in  observing 
that  Missouri's  new  Constitution  replaces  one 
70  years  old,  "the  march  of  liberty  keeps  pace 
with  the  march  of  invention". 

Commenting  further  on  the  development  in 
the  Wall  Street  Journal  Mr.  Moley  says:  "The 
inclusion  of  a  guai^antee  of  this  sort  in  a  state 
C'onstitution  is  not  the  end  of  the  story.  Vigil- 
ance is  always  in  order,  and  in  wartime  the 
utmost  vigilance  is  required.  After  the  war, 
, '  it  is  easier  to  muffle  the  war  drums  than  the 
bureaucrats.  Freedom  usually  suffers  a  severe 
hangover  of  Government  restrictions." 

The  State  of  Missouri  has  handed  to  broad- 
casters a  torch  that  must  be  held  high.  Or 
perhaps  it  should  be  said  that  Missouri, 
through  its  new  instrumentality,  has  ignited  a 
dormant  torch  which  has  been  in  the  grasp  of 
broadcasters  for  25  years. 

It  devolves  upon  broadcasters  now,  at  least 
in  that  progressive  state,  to  guard  with  renewed 
vigor  and  determination  the  rights  which  are 
guaranteed  to  them  by  law.  It  is  not  unlikely 
that  other  states  soon  will  follow  Missouri's 
lead;  it  is  not  inconceivable,  nor  should  it  be, 
that  some  informed  members  of  "our  national 
Congress  will  see  the  need  for  such  improve- 
ment in  the  United  States  Constitution, 
t;'  Certainly  few  will  deny,  least  of  all  the  press 
ft  itself,  that  radio's  voice  must  speak  with  the 
freedom  implied  in  all  tenets  of  our  national 
Constitution.  With  Missouri  showing  the  way, 
there  should  be  concerted  effort  on  the  part 
of  all  broadcasters  to  introduce  equally  ad- 
vanced concepts  into  the  legal  nomenclature 
of  their  own  states. 

Nor  should  those  who  will  have  the  power 
to  do  so  during  the  United  Nations  Confer- 
ence in  San  Francisco  next  month  lack  cour- 
age or  initiative  in  recognizing  officially  the 
power  of  the  broadcast  word,  as  the  might  of 
.i;  the  written  word  has  been  respected  through 
I'  the  ages. 

Si;  The  word  that  has  walked  through  pages  now 
i.  flies  through  the  air.  But  its  design  is  uri- 
1'  changed,  for  it  serves  as  the  voice  of  the  people 

and,  in  consequence,  as  the  voice  of  progress. 
•■'  Its  course  should  be  charted,  then,  for  the  com- 

monwealth  of  the  world. 
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Caesar's  Memoirs 

Memorandum 

To :  James  C.  Petrillo 

Re:  Ban  on  Royalties 

From:  Broadcasters  (who  told  you  so,  too). 

NOW  LOOK  what  you've  done!  Senator  Josiah 
W.  Bailey  (D.-N.  C.)  has  introduced  a  bill 
which  would  outlaw  royalty  payments  to  all 
unions.  That's  because  of  your  ingenious  plan 
to  tax  record  and  transcription  manufacturers 
for  your  cozy  little  private  WPA. 

John  L.  Lewis  thought  it  was  a  swell  idea 
and  went  you  one  better.  Instead  of  a  measly 
$4,000,000  you  estimate  you  will  get  in  tribute 
from  the  recording  field.  Big  John  is  out  after 
$60,000,000  from  the  coal  folks,  at  the  rate 
of  10  cents  per  ton. 

Now,  neither  of  you  will  get  anything.  Con- 
gress knows  that  the  public  will  pay  in  the  end. 
And  even  Congress  understands  that  there  just 
isn't  any  unemployment  among  musicians  or 
miners  in  these  days  of  war  shortages  and  the 
tightest  manpower  situation  in  history.  They're 
not  being  taken  in  by  the  unemployment  relief 
hoax. 

You  know,  Jimmy,  if  we  metaphrase  history, 
even  Caesar  met  his  Waterloo.  And  even 
you'll  admit  you're  really  not  as  great  as 
Caesar.  You  might  as  well  start  writing  your 
memoirs  now.  And  when  you  get  to  that  chapter 
dealing  with  your  great  radio  conquest,  you'd 
better  eliminate  those  passages  dealing  with 
the  recording  coup  d'  etat  of  1944.  Our  guess  is 
that  it'll  be  expunged  from  the  records  in  1945 
by  Congressional  mandate  and  the  righteous 
indignation  of  an  aroused  public. 


FM  for  GFs 

WITHOUT  going  into  the  merits  of  the  battle 
over  FM's  niche  in  the  high-frequency  spec- 
trum, there's  one  suggestion  made  to  the  FCC 
that  seems  both  apt  and  timely. 

In  the  brief  filed  for  FM  Broadcasters  Inc. 
by  its  counsel,  Philip  G.  Loucks,  on  the  FCC's 
proposed  allocations,  it  is  proposed  that  the 
20  FM  commercial  channels  which  would  be 
withheld  from  assignment  be  restricted  for 
future  assignment  to  members  of  the  armed 
forces.  The  brief  brings  out  that  these  men  are 
"not  now  in  a  position  to  prepare  and  file  FM 
applications"  and  some  might  desire  to  in- 
clude construction  and  operation  of  FM  sta- 
tions in  their  postwar  plans. 

We  know  from  the  correspondence  we  have 
maintained  with  a  sizable  number  of  radio  men 
now  in  foreign  theatres  (and  quite  a  few  in 
this  country)  that  they  are  looking  to  that 
postwar  era  when  they  might  be  able  to  get 
into  business  for  themselves.  Most  of  them 
won't  be  able  to  fulfill  their  cherished  ambi- 
tions. But  the  way  should  be  open  for  them  to 
have  that  opportunity.  They  shouldn't  be 
penalized  because  they  have  taken  up  arms  for 
their  country. 

Precisely  what  the  FCC  had  in  mind  in 
"reserving"  20  of  the  commercial  channels  we 
don't  know.  The  Commission  didn't  express 
its  thought  in  its  proposed  report.  There's 
been  no  new  light  since. 

If  there  are  to  be  reserved  channels,  cer- 
tainly the  veterans  of  World  War  11  should 
get  first  preference,  gilt-edged  priorities  and 
less  rigorous  prerequisites  as  to  financial  and 
technical  qualifications. 


HARRY  STEPHEN  ACKERMAN 


NINE  years  ago  Harry  Ackerman,  just  out 
of  college,  got  a  call  from  Sigurd  Lar- 
mon,  now  Young  &  Rubicam  president. 
Mr.  Larmon  said  the  agency  was  organ- 
izing a  radio  department  and  later  there  might 
be  a  place  for  Harry,  if  he  was  interested. 

He  was  interested.  But  months  went  by  and 
nothing  happened.  Both  parties  forgot  the  olTer. 

But  Y&R  and  Mr.  Ackerman  finally  got  to- 
gether. Since  last  October  he  has  been  the 
agency's  vice-president  in  charge  of  programs. 

What  happened  in  the  meantime  is  an  un- 
usual account  of  how  a  young  man — he's  32 — 
rose  to  the  top. 

During  Harry  Ackerman's  last  two  years  at 
Dartmouth  he  wrote,  directed  and  acted  in  his 
own  radio  programs  for  the  school's  station. 
In  his  senior  year  he  managed  and  wrote  the 
pageant  of  the  Dartmouth  Winter  Carnival. 
Raymond  Knight,  who  was  then  doing  the 
Cuckoo  Hour  on  the  air,  heard  about  Harry 
and  asked  him  to  do  a  spot. 

He  wrote  the  five-minute  script  on  the  train 
from  Dartmouth  to  New  York  the  day  after 
graduation.  After  the  program  Mr.  Knight  of- 
fered the  young  grad  the  lead  in  a  Knight  play 
then  running  at  the  Buck  Hill  Playhouse  in 
Pennsylvania.  At  the  end  of  the  play's  run, 
Ackerman  became  business  manager  for  Ray 
Knight,  then  promotion  director,  and  finally 
announcer  for  the  Cuckoo  Hour,  also  doing 
some  of  the  writing.  He  began  doing  free-lance 
writing  spots  for  several  other  radio  shows. 

When  the  Cuckoo  Hour  went  off  the  air, 
Harry  went  up  to  the  Y&R  office  and  jogged 
their  memory  about  the  job  offer.  "Nothing 
open  right  now,"  they  told  him.  But  he  was 
insistent  and  landed  a  job  as  messenger  boy  at 
$25  a  week.  After  a  few  months  he  wheedled 
a  place  in  merchandising  research,  where  he 
constantly  harped  on  the  idea  of  a  transfer  to 
the  radio  department. 

He  finally  made  it  and  became  an  assistant 
director  on  the  Phil  Baker  and  Helen  Hayes 
programs,  and  was  in  charge  of  auditioning  for 
the  Fred  Allen  show. 

His  first  full-charge  directing  was  for  the 
Broadway  Melody  Hour  starring  J.  C.  Flippen. 
The  agency  later  sent  him  to  Detroit  to  do  the 
Lone  Ranger,  then  to  the  Coast  to  do  five  shows 
a  week,  writing,  directing,  and  flying  to  San 
Francisco  once  a  week  as  account  contact  for 
the  client.  To  complete  the  week,  on  Saturdays 
and  Sundays  he  assisted  Tom  Lewis  on  the 
Screen  Guild  shows. 

Although  he  says  he  had  a  wonderful  time 
with  this  hectic  schedule,  it  landed  him  in  a 
hospital  for  two  months  with  a  breakdown. 
When    he    returned    during    the  spring 
(Continued  on  page  32) 
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he  next  time  you  hear  Schubert's  immortal 
Unfinished  Symphony  remember  it  laid  in  oblivion 
on  a  dusty  shelf  for  over  forty  years. 

Then  one  day  it  was  discovered  and  played  before 
an  audience.  Immediately  it  was  recognized  as  a 
masterpiece. 

Which  indicates  that  even  genius  must  be  heard 
before  it  can  be  appreciated. 

This  same  thought  applies  to  radio.  The  most 
compelling  "commercial"  spoken  into  a  micro- 
phone would  be  a  waste  of  breath  if  there  were  no 
listeners  at  the  receiving  end. 


Your  selling  story,  spoken  into  a  WCBM  micro- 
phone is  certain  to  reach  a  profitable  proportion 
of  the  Baltimore  market,  for  listening  to  WCBM 
is  a  habit  in  Baltimore. 

mm 


John  Elmer 


Free  &  Peters,  Inc. 

Exd«aiV<»  National  Representatives 


George  H.  Roeder 
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WANT  TO 

BE  THE 
NABOB 
OF  NOBOB 

Klp  ambilion.  ^"^^  thousand 
Slol,«ay-e, -be- at  dement. 

Tucb  little  li?'*V^'^^l,al  tbe  P«- 
Touldn't  begin  to  equ     ,^  ^aB- 

^''re  business  «f  ^.^^^f 
more  "  the  f^^*  „„i£P 

money  tbau  a»  ^ake 
mcUy  combined.  ^  you, 
out  Vi**'  .  ye«-^-:«",' 

bob!  Want  WA>»=' 


WLAW 


LAWRENCE,  MASS. 
5000  WATTS-680  KC 


SERVING  NEW  ENGLAND'S 

3RD  LARGEST 
CONCENTRATED 
RADIO  AUDIENCE 


I 


National 
Representatives : 

WEED  &  COMPANY 


I 


Our  Respects  to 

{Continued  from  page  SO) 

of  1939,  he  was  made  director  of 
the  Al  Pearce  program.  He  married 
Mary  Shipp.  The  couple  returned 
east  where  he  directed  the  Kate 
Smith  Hour  and  The  Aldrich 
Family  programs. 

Even  bigger  opportunities  opened 
up  when  he  went  back  to  the  Coast 
in  the  fall  of  1940,  when  he  was  in 
charge  of  the  Screen  Guild  show. 
His  eagerness  to  try  new  ideas,  to 
insist  on  the  best  from  every  one 
concerned  with  the  program, 
brought  him  plaudits  from  film  and 
radio  industries. 

"He  was  full  of  that  terrific  kind 
of  courage — the  kind  of  boldness 
which  would  have  gotten  him  in 
plenty  of  hot  water  if  he  hadn't  the 
requisite  force  of  personality  to 
carry  through  his  ideas,"  Tom 
Harrington,  former  head  of  radio 
for  Y&R  says,  referring  to  his  work 
on  the  Coast. 

Back  to  Gotham 

Ackerman  says  he  was  never  so 
happy  as  in  this  assignment.  But 
New  York  demanded  he  come  back 
to  supervise  all  radio  shows  for  the 
agency.  For  the  first  time  Harry 
Ackerman  refused  a  promotion. 
Tom  Harrington  had  to  fly  to  the 
Coast  and  practically  drag  him  to 
a  plane  for  New  York. 

In  December  1942  he  was  ap- 
pointed head  of  radio  production, 
and  in  January  1944  he  became  as- 
sociate director  of  radio  in  charge 
of  production  and  television  activi- 
ties. By  October  of  '44  he  was  top 
man  of  a  division  consisting  of  pro- 
duction, talent,  station  relations 
and  commercials. 

Now  and  then,  "just  to  keep  his 
hand  in",  he  writes  a  spot  for  the 
Kate  Smith  show.  Another  job  he 
enjoys  is  a  weekly  radio  column  for 
a  small  newspaper  in  Nantucket. 

He  lives  in  Manhattan  and  some 
day  hopes  to  settle  down  on  the 
Pacific  Coast,  surrounded  by  came- 
ras, an  airplane  or  two — and  of 
course  several  radios. 


West  Coast  Crosley  Office 

OROSLEY  Corp.  has  opened  a 
new  West  Coast  sales  office  in  Hol- 
lywood's First  National  Building 
with  Tracy  Moore  in  charge,  Robert 
E.  Dunville,  WLW  general  man- 
ager has  just  announced.  Mr. 
Moore  will  also  represent  KGIR 
Butte  and  the  Bar-Z  network.  For 
three  years  he  was  western  sales 
manager  for  the  Blue  Network. 


Heads  WFIL  Promotion 

ROGER  W.  OLIPP,  president  of 
WriL  Philadelphia,  has  appointed 
Malcohn  MacPherson,  former  public 
relations  director  of  the  Ralph  H. 
.Jones  Agency,  Cincinnati,  as  promo- 
tion director.  Mr.  MacPherson  served 
as  radio  advisor  to  Governor  John 
Bricker  during  the  1944  Presidential 
campaign.  He  succeeds  Ted  Oberfelder, 
now  Coordinator  of  Audience  Promo- 
tion for  the  Blue  Network. 


JOHN  W.  ELWOOD,  KPO  San  Francisco 
manager,  is  taking  steps  to  make  NBC's 
policy  of  eliminating  middle  commer- 
cials effective  soon  by  asking  coopera- 
tion of  sponsors. 

MAJ.  GILMORE  N.  NUNN,  president  of 
KPDA  AmarlUo,  Tex.,  WBIR  KnoxvlUe, 
Tenn.  WLAP  Lexington,  Ky.,  and  WCMI 
Ashland,  Ky.,  Huntington,  W.  Va.,  was 
transferred  to  Washington  headquarters 
of  the  Army  Transport  Command  last 
month  after  two  years  overseas. 
GUNNAR  O.  WIIG,  WHEC  Rochester, 
was  elected  chairman  and  DALE  TAY- 
LOR, WENY  Elmlra,  secretary  at  the 
first  meeting  of  the  Gannett  Radio 
Board  at  WHEC.  The  board  will  meet 
quarterly  to  unify  sales  and  promo- 
tional activities  and  recommend  gen- 
eral policies.  Membership  includes  C. 
Glover  Delaney,  WTHT  Hartford;  Rob- 
ert C.  Pace,  WDAN  Danville,  111.;  Thom- 
as L.  Brown,  WHDL  Glean,  N.  Y.;  Rich- 
ard Blackburn,  technical  consultant: 
Norbert  L.  O'Brien  of  J.  P.  McKlnney 
and  Son's  New  York  office. 
PVT.  JAMES  W.  WOODRUFF  Jr.,  on 
leave  as  general  manager  of  the  Wood- 
ruff stations— WATL  Atlanta,  WRBAL 
Columbus,  WGPC  Albany,  Ga. — is  now 
in  the  European  theatre.  He  recently 
attended  the  Armed  Forces  Radio  Serv- 
ice School  in  Los  Angeles  after  having 
joined  the  Army  Air  Forces. 
PHILIP  G.  LASKY,  manager  of  KROW 
Oakland,  Cal.,  has  been  appointed  chair- 
man of  the  Oakland  Advertising  Club 
war  advertising  committee.  He  current- 
ly also  is  serving  as  radio  chairman  of 
the  American  Red  Cross  drive. 
ROYAL  V.  HOWARD,  director  of  engi- 
neering of  Associated  Broadcasters  Inc., 
operating  KSPO  San  Francisco,  and  af- 
filiated shortwave  stations  KWID  and 
KWIX,  and  KPAS  Pasadena,  who  has 
been  on  leave  for  the  past  year,  has 
returned  to  his  regular  duties.  He  was 
in  ETO  as  director  of  special  assign- 
ments in  communications,  having  been 
detailed  from  the  Office  of  Scientific 
Research  &  Development  to  War  Dept. 
headquarters. 

HOWARD  B.  CHASE,  chairman  of  the 
CBC  board  of  governors,  and  GORDON 
W.  OLIVE,  CBC  chief  engineer,  have 
returned  to  Canada  from  Great  Britain 
where  they  attended  the  British  Com- 
monwealth Radio  Conference.  E.  L. 
BUSHNELL,  CBC  director-general  of  pro- 
grams, remained  overseas  to  visit  Ca- 
nadian troops  in  Prance. 
WARD  A.  COLEMAN,  former  program 
director  of  WSLI  Jackson,  Miss.,  has 
been  named  general  manager  of  WAML 
Laurel,  Miss. 


CommERCifli^l 


MRS.  LEE  HOGAN,  formerly  of  KARK 
Little  Rock,  Ark.,  has  joined  NBC  Hol- 
lywood as  assistant  to  FRANK  FORD, 
western  division  sales  promotion  direc- 
tor. She  replaces  PEGGY  WOODS,  who 
resigned  to  join  the  Hollywood  staff  of 
C.    E.   Hooper  Inc. 

BILL  ALLEN,  former  commercial  ad- 
vertising director  in  Wichita  and  Hous- 
ton, is  now  with  KANS  Wichita  as  re- 
tail sales  manager. 

ROSALIND  JACKSON,  former  manager 
of  the  Firestone  Store,  Bessemer,  Ala., 
is  now  an  account  executive  for  WJLD 
Bessemer. 

JACK  C.  PRITCHETT  has  returned  to 
the  commercial  department  of  WBAP- 
KGKO  Fort  Worth,  Tex.  after  two  years 
of  combat  duty  in  the  Southwest  Pa- 
cific. He  had  been  with  KGKO  in  1939 
and  1940. 

JAMES  S.  KEENAN,  formerly  of  WIBC 
Indianapolis  sales  staff,  has  joined  the 
Joseph  Hershey  McGillvra  Chicago  of- 
fice sales  staff. 


SEARS  &  AYER  has  been  named 
representative  for  KONP  Port  An- 
geles, Wash. 


Toiletries  Ads 

MAN  OF  MANHATTAN  Inc.,  New 
York,  newly  formed  manufacturers 
of  men's  toiletries,  has  appointed 
Hirshon-Garfield,  New  York  as 
agency.  Spot  radio  and  newspaper 
schedules  to  start  in  June  are 
planned. 


PRIZE  OF  A  $100  War  Bond  is 
awarded  Bill  Ewing  (r),  salesman' 
of  Spot  Sales  Inc.,  New  York,  and 
winner  of  the  KQV  Pittsburgh  con- 
test for  the  best  national  and  local 
salesman,  by  Pete  Wasser,  manager 
of  KQV.  Second  prize  of  $50  War 
Bond  was  won  by  Willie  Kissick  of 
Spot  Sales  Chicago  office. 


Sardi's  Sues 

TO  SETTLE  question  of  radio 
rights  to  program  title,  Breakfast 
at  Sardi's  formerly  used  by  Tom 
Breneman,  m.c.  of  daily  Blue  serief 
which  until  March  9  had  origi 
nated  from  Sardi's  restaurant.  Hoi 
lywood,  Dave  Covey,  restaurant 
owner,  has  petitioned  Los  Angeles 
Superior  Coiu't.  Covey  charge; 
Breneman  and  his  co-partners  have 
threatened  him  with  a  damage  suit 
if  he  carries  out  plans  to  start 
another  program  under  that  name, 
Series,  now  on  tour,  with  March  26 
broadcast  will  originate  from  Tom 
Breneman's  Hollywood,  restaurant 
in  which  he  and  his  partners,  Ray- 
mond R.  Morgan,  Chester  Mitten- 
dorf,  and  John  Masterson  recentlv 
purchased  half  interest.  Shift  in 
program  title  to  Breakfast  in  Hol- 
lywood was  occasioned  by  an  agree 
ment  with  Edwin  Golden,  motion 
picture  producer,  to  film  radio  show 
under  that  title. 


KCRA  Joins  NBC 

KCRA  Sacramento,  250  w,  1340 
kc,  will  join  NBC  April  15  as  a 
supplementary  station  to  NBC's 
Pacific  Coast  Network,  William  S 
Hedges,  vice-president  in  charge  oi 
stations,  announced  last  week. 


CHICAGO.  MILWAUKEE.  S  T 
PxVUL  &  PACIFIC  RR,  Union  Sta 
tion,  Chicago,  started  sponsorship  of  ii 
quarter  hour  newscast  featuring  Russ 
Davis  effective  March  25  Sundays 
for  52  weeks.  Agency  is  Roche  Wil- 
liams &  Cleary,  Chicago. 


MM.. 
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FRANCES  FARMER  WILDER,  CBS  New 
York  consultant  on  daytime  programs, 
Is  on  the  West  Coast  to  present  net- 
work research  report  to  executives  of 
local  agencies  as  well  as  Interested  ra- 
I  dio  groups. 

RICHARD  MACNAMARA,  former  WINX 
,  Washington  chief  announcer,  is  now 
'  program    director.    ISABEL  TOUMEV 

;  LEE  Is  assistant  program  director. 

"  LT.  (jg)  FRED  WIETING  is  first  WIBG 
Philadelphia    man    to    return   to  the 

)  station  from  the  war.  After  30  months 
in  service,  20  in  the  Pacific  area,  he 
rejoins  the  announcing  staff. 

C  KATHLEEN  NORRIS,  novelist,  takes 
over  April  2  as  writer  on  Lever  Bros. 
"Bright  Horizons"  on  CBS.  Agency  is 
Young  &  Rubicam,  New  York. 

WALT    FRAMER,    who   joined  WAAT 
Newark,  N.  J.,  some  months  ago,  as 
I  audience  promotion  manager,  has  taken 
on  added  duties  as  director  of  pub- 
'  licity,  reporting  to  ROLAND  TRENCH- 
!j  ARD,  public  relations  director. 

WALTER  ROBINSON,  formerly  of  WAGE 
i|  Syracuse,  and  ROBERT  G.  WALTER  of 
ijiiWPBL  Syracuse,  have  joined  the  an- 
j]  nouncing  staff  of  KYW  Philadelphia. 

'!  LOUIS  THORPE,  formerly  of  WEEU 
Reading,  Pa.,  joined  the  announcing 
staff  of  WIBG  Philadelphia. 

BOB  MOWERS,  former  announcer  of 
WTRY  Troy,  N.  Y.,  and  TOM  GILLES- 
PIE of  WCBT  Roanoke  Rapids,  N.  C 
have  joined  the  announcing  staff  of 
1:  WWNY  Watertown. 

T/SGT.  EDWARD  R.  NEWMAN,  known 
!  as  Dick  Kirby  and  m.c.  of  New  York 
all-night  record  shows  before  joining 
'  the  Army,  has  been  appointed  radio  di- 
rector of  the  First  Service  Command, 
Boston,  as  a  result  of  his  work  as  writer- 
producer  of  the  WAC  show,  "Everything 
,i.for  the  Girls". 

MEL  FRITZE,  formerly  of  KROW  Oak- 
land, Cal.,  has  joined  KSFO  San  Fran- 
cisco as  announcer. 

CATHERINE  ACKERMAN,  formerly  with 
KQW  and  KPRC  San  Francisco,  is  now 
m  charge  of  WJW  Cleveland  transcrip- 
tion dept.  PEGGY  WIRSING  is  new  con- 
tinuity editor.  She  was  with  KMPC 
Beverly  Hills. 

j!  RICHARD  M.  WOOLLEN,  for  three  years 
'with  Horace  Heidt  in  various  capacities, 
has  joined  the  Blue  Hollywood  produc- 
S  ^tion  staff. 

t  'GAETAN  BARRETTE,  formerly  of  CBF 
Montreal,  has  joined  the  announcing 
<taff  of  OBJ  Chicoutimi,  Que, 

CLAIRE  MARTIN,  formerly  of  CBV  Que- 
bec, has  been  transferred  to  the  an- 
nouncing .staff  of  CBF  Montreal. 

BETTY  PARKE  TAYLOR,  formerly  of 
3HSJ  St.  John,  N.  B.,  and  STEPHEN 
KER  APPLEBY,  released  from  service 
liter  three  years  overseas  with  the 
RCAF,  have  Joined  the  program  de- 
J.3artinent  of  CBH  Halifax. 

^HET  BEHRMAN  has  returned  to 
iWKMO  Kokomo,  Ind.  as  director  of 
;ontinuity.  He  has  been  doing  televi- 
sion production  research  work  in  Holiy- 
vood. 

JOB  FOX,  formerly  with  WLBJ  Bowling 
n,  Ky.,  is  now  an  announcer  at 
WGRC  Louisville.  CELESTINE  HAU- 
>fOST  has  assumed  duties  as  writer  in 
he  WGRC  continuity  department. 
OHN  PAYTON  has  been  named  music 
ibrarian. 

IIARRY  CARROLL,  formerly  with  WDAF 
Kansas  City,  Mo.,  is  now  with  KMOX 
lit.  Louia  as  announcer.  FRANK  ALLEN 
Jhifts  from  the  announcing  staff  of 
(VHAS  Louisville  to  KMOX.  C.  G.  (Tiny) 
LENIER,  director  of  program  sales,  has 
leen  traveling  during  the  past  two 
lonths  to  contact  and  audition  talent 
KMOX  and  other  CBS  stations. 
•  AVE  MOORE,  formerly  on  the  editorial 
of  Billboard  in  Chicago,  is  now 
:mox  director  of  publicity. 

lOB  UMBACH,  released  from  the  Army 
.Ir  Forces,  is  now  an  announcer  with 
I  '/JLD  Bessemer,  Ala.  DOROTHY  ALEX- 
JifDER  Is  in  charge  of  the  continuity 
[  apartment. 


DOUGLAS  MUSSINONj  formerly  of 
WLW  Cincinnati,  has  been  named  con- 
tinuity director  of  KOMA  Oklahoma 
City. 

WILLIAM  F.  BEATTE,  known  as  BUI 
Frederick,  has  resigned  from  WINN 
Louisville  to  join  the  announcing  staff 
of  WGBF  EvansvUle,  Ind. 
DELORES  SWANBERG  has  resigned 
from  KGVO  Missoula,  Mont,  continuity 
staff. 


GEORGIA  DAVIDSON,  former  produc- 
tion manager  at  WDBO  Orlando,  Fla. 
and  previously  with  WKRC  Cincinnati 
and  WKBN  Youngstown,  O.,  has  been 
appointed  radio  director  of  public  in- 
formation at  eastern  area  headquarters 
of  the  American  Red  Cross.  Miss  David- 
son was  one  of  the  first  women  to  go 
overseas  for  ARC. 

iMARTIN  SILBUBT,  formerly  of  CKRN 
Rouyn,  has  joined  the  announcing  staff 
CKEY  Toronto.  HAL  KELLY,  released 
from  the  RCAF,  has  also  joined  CKEY. 

LT.  G.  G.  YULL,  formerly  of  the  CBC 
Montreal,  is  reported  wounded  in  Bel- 
glum. 

Al,  STETSON,  former  receptionist  at 
NBC,  has  been  appointed  assistant  su- 
pervisor of  the  NBC  guest  relations  de- 
partment, reporting  to  LATHROP 
MACK,  manager.  Mr.  Stetson  replaces 
JOE  PUSATERI,  on  leave  of  absence  due 
to  illness. 

GRENVILLE  DARLING,  former  program 
director  of  KANS  Wichita,  is  now  an 
ensign  attached  to  the  communica- 
tions staff  of  Adm.  Nlmltz  in  Guam. 
DICK  WILLIAMS,  at  17  a  noted  midwest 
magician  and  winner  of  the  KANS 
$200  amateur  announcers'  contest,  has 
been  added  to  the  KANS  announcing 
staff. 

GERALD  BROWN,  announcer  of  WGRC 
Louisville,  on  Feb.  16  married  IRENE 
SIMPSON. 

HERB  HALEY,  announcer  of  KGO  San 
Francisco,  has  joined  the  U.  S.  Maritime 
Service. 

LT.  ROBERT  SCHALL,  former  freelance 
radio  writer  in  New  York,  has  been 
assigned  to  the  Radio  Branch,  War 
Dept.  Bureau  of  Public  Relations,  com- 
ing direct  from  SHAEF. 


WABD  Names  Lowther 
Its   Executive  Producer 

GEORGE  LOWTHER,  veteran  ra- 
dio writer  and  producer,  has  been 
appointed  executive  producer  of 
WABD,  DuMont  television  station 
in  New  York,  Samuel  H.  CufF,  gen- 
eral manager  has  announced.  Mr. 
Lowther  will  supervise  all  pro- 
grams on  WABD.  He  is  author- 
producer  of  an  original  series 
presented  by  the  "DuMont  Players" 
each  Sunday  evening. 

Other  personnel  changes  include 
the  appointment  of  Louis  Sposa  as 
manager  of  the  program  sei-vice 
dept.  Bright  has  been  named  art 
director.  Eleanor  Balz  is  setting  up 
a  new  motion  picture  department 
at  WABD.  Scott  Helt  and  Otis 
Freeman  have  been  assigned  as  su- 
pervising engineers  to  WABD's 
two  studios. 


Walter  Stone 

WALTER  STONE,  53,  KBUR  Bur- 
lington, la.  continuity  director,  djed 
early  in  February.  He  had  written 
many  plays  and  comedies,  coached 
student  plays  at  Northwestern  U. 
and  for  seven  years  wrote  and  di- 
rected for  the  John  B.  Rodgers  Pro- 
ducing Company.  He  was  well 
known  in  musical  circles. 


IISTENERS 


^'°'^«CffV  FOLKS, 


More  than  one  million  of  the  listeners  in  WMT's 
vast  potential  listening  audience  (3,500,000)  are 
"City  Folks."  These  are  the  same  people  you 
meet  in  any  city — doctors,  lawyers,  engineers, 
factory  workers,  clerks.  They  contribute  their 
share  toward  Iowa's  .11,500,000,000  (plus) 
yearly  income.  Don't  think  Iowa  begins  and  ends 
with  farming — sell  both  the  farmers  and  the  city 
folks  with  WMT.  WMT's  5,000  watts  at  600  kc 
can't  miss  when  you're  pointing  your  sales 
message  at  Iowa. 


REPRESENTED  BY 

KATZ  AGENCY 
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NEW  YORKERS  EARLY  RISERS 

WOR  Survey  Shows  Four  Out  of  Five  Families 
 Astir  by  9  a.m.  Sundays  


By  RAY  LYON 


WHAT  WAS  the  earliest  time  last 
Sunday  morning  that  a  member  of 
your  family  was  up?  What  time  did 
the  family  have  breakfast? 

You  could  jog  your  memory  for 
the  answer — but  why  bother?  It's 
scarcely  an  epochal  subject  for 
small  talk.  Like,  say,  the  weather. 
The  weather  at  least  is  ubiquitous. 
And  you're  just  one  family. 

Multiply  your  family  by  two-and- 
a-half  million,  and  you've  got  an 
operation  for  Eisenhower.  Two-and- 
a-half  million  is  the  number  of  fam- 
ilies who,  squeezed  into  New  York 
City  and  its  four  congested  adja- 
cent counties,  rub  their  eyes  each 
Sunday  morning,  hop,  squirm  or 
fall  out  of  bed  and — by  direct  or 
devious  routes — make  for  the  break- 
fast table. 

Aggrandized  by  such  sheer 
weight  of  numbers,  every  minute 
matutinal  move  of  John  Smith  or 
Joe  Zilch  thus  is  lifted  out  of  the 
commonplace,  endowed  with  prime 
significance  as  a  Merchandising 
Fact.  Enormous  quantities  of  ad- 
vertising and  public  service  may 
hinge  on  that  fact. 

Significant  Activities 

Will  the  little  Smiths  brush  their 
teeth  this  Sunday  morning?  How 
much  Infecto  Mouth  Wash  will 
Smith  sluice  around  his  collective 
tonsils?  Does  Mrs.  Zilch  brew  her 
coffee  strong  or  weak  and  does  Jas- 
per grab  for  Wheaties?  Does  the 
family  fight  for  the  Sunday  comics 
and/or  tune  in  a  radio  program? 

Always  intensely  interested  in 
the  living  habits  of  their  listeners, 
WOR  New  York  needed  to  know 
how — and  more  especiallv  rvhen — 
New  York  gets  up  on  Sunday.  So 
Crossley  Inc.  was  called  in,  ques- 
tioned 6,705  representative  fam- 
ilies, came  up  with  the  answer. 

Boiled  down  the  answer  is:  On 
Sunday  the  Smiths  (New  York's 
most  representative  family)  toss 
aside  the  first  coverlet  at  precisely 
8:05  a.m.  and  foregather  at  the 
breakfast  board  at  exactly  8:45. 

This  is  a  good  deal  earlier  than 
had  been  predicted  by  night-owl 
radio  executives.  They  were  sur- 
prised to  learn,  for  example,  that 


More  Newspaper  Space 

NEWSPAPERS  are  allotting  more 
space  to  radio  in  the  face  of  war- 
time paper  shortages,  it  was  re- 
vealed in  the  annual  survey  by  the 
NBC  central  division  press  depart- 
ment of  newspapers  in  the  22  states 
served  by  the  department. 

Chicago  Daily  News  and  Tribune 
have  recently  added  radio  space  as 
have  the  Joliet  Herald-News, 
Springfield  State  Register,  Mt.  Ver- 
non Register-News,  Dixo-  Evening 
Telegraph,  Fort  Worth,  Texas, 
The  Press  and  Star-Telegram,  Bir- 
mingham (Ala.)  News  and  the  Mo- 
bile (Ala.)  Press-Register,  Adrian, 
(Mich.)  Daily  Telegram  and  the 
St.  Joseph,  (Mich.)  Herald-Press. 

The  Shreveport  Times  cut  radio 
material  as  have  The  Detroit  Times, 
The  New  Orleans  Times-Picayune, 
and  the  Mason  City  (Iowa)  Globe- 
Gazette. 


by  8.30  on  Sunday  morning  two- 
thirds  of  all  New  York  families 
are  astir  and  that  by  9.00  two- 
thirds  have  sat  down  to  Sunday 
breakfast. 

Here  are  the  Crossley  figures: 


5.30  a.m. 
&  Earlier - 

6.00   

6.30  

7.00   

7.30  


93 


10.00  

10.30  

11.00   

11.30   

12.00  Noon  -  74 

12.30  &  Later  9 

TOTAL 
inter- 
views  3,297 

Medium:  8:30  a. 


10.3 
23.1 
37.1 
56.9 
66.8 


92.9 
94.3 
97.2 
97.5 
99.7 
100.0 


0.0 
1.1 
2.5 
8.9 
15.3 
35.5 
49.9 
66.5 
71.2 
86.2 
89.0 
96.7 
97.7 
99.4 
100.0 


Crossley 


interviewers 


100.0 
asked, 


HOW  NEW  YORK  GETS  UP 

Soure« -.  WO  R'Crotftley  Continuing  Studyi  t 


"What  was  the  earliest  time  last; 
Sunday  that  a  member  of  your  fam- 
ily was  up?"  during  October  1944. 
The  second  question,  ''What  time 
did  the  family  have  breakfast  last 
Sunday?"  was  asked  of  an  entirely 
different  group  during  November. 
Both  surveys  were  made  in  connec- 
tion with  the  WOR-Crossley  con- 
tinuing study  of  radio  listening  in 
the  area. 

Breakfasts  Lag 

The  chart  below  shows  breakfasts; 
lagging  behind  the  getting-up  pe- 
riod by  about  a  half-hour  until 
after  9 :30  a.m.  when  the  two  curves 
start  closing  in. 

Peak  period  for  rising  is  between 
the  hours  of  seven  and  nine  during 
which  time  nearly  three-quarters 
of  all  families  start  getting  up. 
Nearly  three-quarters  of  all  Sun- 
day breakfasts  occur  between  8  and 
10  o'clock. 

In  the  light  of  these  findings, 
some  WOR  programming  policies 
may  need  revision.  For  example,  a 
popular  commercial  carrier  now  oc- 
cupying the  half -hour  from  11 :30  to 
12  noon  and  featuring  the  Sundayj 
morning  breakfast,  might  fare  bet 
ter  much  earlier — perhaps  at  8  or 
9  o'clock. 

ON  SUNDAY  MORNING 


?  1"* 

 9( 

V 

  8 

FIRST  MEMBER  OF 
FAMILY  UP 

I 

  T. 

A 
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  10 

530    6     fr30    7     730    8     830    9     930    10     1030   II     11-30    12  1230 

A.M.                                                                                                                                NOON  tun*. 

GAG  -  WRITERS  PROTECTIVE 
Assn.,  formed  at  the  instigation  f 
George  Lewis,  WHN  New  York  pub- 
licity director,  has  tabooed  jokes  about 
Mrs.  Franklin  D.  Roosevelt  on  the 
grounds  that  they  are  being  overdone 
on  the  air,  and  are  too  often  disre- 
spectful. 


ON  his  22d  anniversary  in  radio,  Les-' 
lie  W.  Joy,  general  manager  of  KYW 
Philadelphia,  was  showered  with  22 
different  brands  of  cigarettes  by  22  WT, 
girl  employes  of  the  station.  Mr.  Joy  l^e 
broke  into  radio  on  St.  Patrick's  Day  S' 
in  1923  as  a  concert  singer  on  WJZ  jjjj 
and  became  an  announcer  with  WEAFi  tinte 
in  1925.  He  joined  KYW  in  1935. 
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Broadcast  Advertising 


Contest  Completed 
WITH  completion  on  March  15  of  Los 
Angeles  Philharmonic  Young  Artists 
competition  jointly  sponsored  by  South- 
ern California  Symphony  Assn.,  KFI  and 
Los  Angeles  DaOy  News,  Gloria  Greene, 
15-year-old  pianist,  wins  first  place,  a 
$500  War  Bond,  and  will  appear  with  the 
orchestra.  Two  Instrumentalists  have 
been  featured  each  week  on  the  half- 
hour  competitive  series  on  KFI  for  the 
past  six  months.  George  Cassidy,  pianist, 
is  winner  of  solo  performance  with  Los 
Angeles  Philharmonic  Children's  Con- 
cert Orchestra.  Naomi  Sparrow,  pianist; 
Andre  Previn,  piani.st,  and  Robert  Max- 
well, harpist,  each  receive  a  special 
:  award  and  $250  War  Bond. 

'  NBC  Contest  Winners 

WKBN  Youngstown,  teamed  with  the 
Stambaugh-Thompson  Co.  of  Youngs- 
town, and  WTHT  Hartford  in  company 
with  the  Newton  Robertson  Bakery  in 
that  city,  have  been  announced  as 
winners  in  the  promotion  contest  for 
two -program  series  produced  by  the 
NBC  Radio-Recording  Division,  spon- 
sor of  the  contest.  A  prize  of  $100  was 
awarded  to  each  station-sponsor  team. 
Running  from  Nov.  1,  1944  to  Jan.  1, 
1945,  contest  was  for  the  best  promo- 
tion for  "Happy  the  Humbug"  and  "The 
Magic   Christmas  Window". 

Wins  Top  CBS  Award 

PVT.    HERBERT   A.    WRITER,  Marine 

'Corps,  for  his  drawing  based  on  the 
"Moore-Durante  Show",  has  received  the 
grand  prize  in  the  contest  conducted  as 

'  part  of  the  CBS  1944  program  promotion 
campaign.  Pvt.  Writer  received  a  $5,000 
War  Bond,  and  one  of  63  other  $50  War 
Bond  prizes.  Drawings  were  submitted 
to  local  CBS  affiliates  and  the  local 
winner  forwarded  to  CBS  New  York 
headquarters,  where  more  than  4,000 
entries  were  judged  by  Al  Hirschfeld. 
Donald  Freeman  and  Boris  Aronson. 

Dreier  Booklet 

'^MjEX  dreier,  NBC  Chicago  commen- 
ator,  has  written  a  pamphlet,  "Has 
•Jazism  Failed",  a  compilation  of  impres- 
■*jions  of  the  German  state  and  Nazi 
party  gained  by  Mr.  Dreier  as  a  mem- 
,Der  of  the  NBC  Berlin  staff  In  1941  and 
oreign  correspondent  in  some  16  for- 
eign countries.  Eight-page  booklet  will 
36  distributed  by  one  of  the  commen- 
ator's  sponsors,  Skelly  Oil  Co. 

WHOM  Booklet 

^HOTOS  of  staff  members  and  program 
)ersonaIities  of  WHOM  Jersey  City 
eature  a  10-page  booklet  for  listeners 
vho  responded  to  a  March  of  Dimes 
ampaign.  Booklet  shows  WHOM  trans- 
-altter  against  New  York  City  back- 
round  and  contains  full  schedule  for 
ach  day. 

Reaction  Presented 

.VBT,  in  a  brochure  "Abe  Lincoln  Might 
lave  Been  There",  describes  last  De- 


3atured  a  discussion  of  the  negro- 
/hite  problem  in  the  South.  Copy  em- 
hasizes  the  favorable  reaction  which 
reeted  the  discussion. 


CKRC  Commended 
CKRC  Winnipeg  has  issued  a  folder  on 
the  station's  role  in  "Helping  to  Build 
Canada's  Active  Army".  Brochure  tells 
in  word  and  picture  the  work  of  the 
station  through  numerous  series  of  pro- 
grams over  the  past  three  years  in  aid- 
ing in  the  recruiting  and  morale  of 
the  Canadian  Army.  A  letter  from  the 
Dept.  of  National  Defense  (Army)  com- 
mends station  for  its  work. 


KROW  Banner 

LARGE  felt  banner  6  by  10  feet,  hangs, 
below  the  KROW  Oakland,  Cal.  broad- 
casting booth  in  Winterland,  San  Fran- 
cisco ice  hockey  rink,  to  identify  the 
station  which  regularly  broadcasts  the 
games.  O'Rourke  of  California  (men's, 
hats),  sponsors  air  version  of  contests 
over  KROW.  Agency  is  Garfield  &  GuUd, 
San  Francisco.  Banner  reads  "KROW 
Broadcasting  for  Castle  Hats." 

Playbills  for  Audience 
NEW  PROMOTION  piece  for  WNAC  and 
Yankee  Network  sponsors  Is  a  theatre^ 
playbill  given  each  week  to  an  audience: 
of  900  at  New  England  Mutual  Hall, 
Boston  at  General  Tire's  "Thanks  to 
America",  Sunday  afternoon  variety 
show,  with  flyers  on  new  programs  en- 
closed. 

Gift  Certificates 
THE  33d  annual  birthday  banquet  of 
the  Advertising  Women  of  New  York 
Inc.  held  at  the  Biltmore  Hotel  March 
23  was  honored  by  WITH  Baltimore  via 
a  four-foot  cake  containing  numbers 
held  by  the  ladies  and  corresponding: 
to  $2,500  worth  of  gift  certificates  pur- 
chased by  the  station  at  leading  New 
York  shops. 

'Listen'  Bigger 
EVANSVILLE-ON-THE-AIR  house  organ 
Listen  has  gone  to  eight  pages  to 
give  space  to  programs  and  staff  per- 
sonalities, FM  and  network  programs 
and  schedules  of  Evansville  stations 
WGBF  and  WEOA.  Paper  is  distributed 
free  each  Friday  through  local  grocery 
stores. 

KRNT  Des  Moines 

KRNT  Des  Moines  has  issued  an 
"Emerald  Brochure"  to  promote  the 
"Gene  Emerald  Show"  3:30-5  p.m.  Trim- 
med with  green,  brochure  features  a 
picture  of  Mr.  Emerald  and  compares 
him  with  Martin  Block  in  New  York 
and  Arthur  Godfrey  in  Washington. 

WNAX  Montage 

MONTAGE  of  newspaper  clippinsrs  in 
connection  with  the  Typical  Midwest 
Farm  Family's  trip  to  Washington  has 
been  prepared  by  WN.\X  Yankton, 
S.  D.  Nearly  40  papers  are  represented  in 
the  folder. 


IN  TRIBUTE  to  her  morale-building 
services  to  arm^d  forces  overseas, 
Dinah  Shore,  star  of  weekly  NBC 
Dinah  Shore's  Open  House,  has  been 
selected  as  first  entertainer  to  receive 
citizenship  medal  of  Veterans  of  For- 
eign Wars. 


Chateau 
de  Ramezay 
—  where  the 
first  laws  for 
Canada  were 
drafted. 


GETTING  RESULTS 

Today,  Quebec  Province  is  progressive  and 
alert — a  wide-awake  market  for  your  goods 
or  services.  Her  3J/^  million  people  con- 
stitute a  specialized  radio  audience  for 
your  sales  message.  You  can  make  loyal 
customers  for  your  product — provided 
that  your  Radio  program  is  designed  with 
knowledge  of  their  preferences  in  Enter- 
tainment. That  is  where  we  specialize 
and  can  assist  you.  We  now  plan  and 
produce  programs  in  both  English  and 
French  for  many  leading  National  ad- 
vertisers. 

LET  US  HELP  YOU 


SCHMIT  NAMED  TOP 
VICTOR  ENGINEER 

D.  F.  SCHMIT,  formerly  assistant 
chief  engineer  of  RCA  Victor  Divi- 
;sion,  RCA,  has  been  appointed  di- 
rector of  engineering,  succeeding 
Dr.  J.  B.  JolifFe,  recently  elected 
vice-president  of  RCA  in  charge 
'of  RCA  Labs.  George  L.  Beers, 
formerly  on  the  engineering  ad- 
ministrative staff,  has  been  ap- 
pointed assistant  director  of  engi- 
neering in  charge  of  advance  de- 
velopment. 

Active  in  engineering  for  the  past 
15  years,  Mr.  Schmit  joined  RCA 
Radiotron  Co.,  Harrison,  N.  J.  m 
1930,  later  was  placed  in  charge 
of  tube  design  and  application,  and 
then  became  manager  of  research 
and  engineering  at  the  Harrison 
plant.  He  was  named  manager 'of 
the  new  products  division  in  1939 
and  advanced  to  his  more  recent 
post  in  1943. 

Widely  known  as  the  inventor  of 
the  new  RCA  Super  FM  receiving 
system,  Mr.  Beers  has  been  asso- 
ciated with  RCA  Victor  and  its 
Dredecessor  companies  since  1921. 
He  was  placed  in  charge  of  advance 
development  at  RCA  Mfg.  Co.'s  re- 
search department  in  1940,  and 
.joined  the  RCA  Victor  engineering 
staff  at  Camden  in  1943. 


COLUMBIA 
NETWORK 


Dr.  Lloyd  Preston  Smith 
Appointed  to  RCA  Post 

DR.  LLOYD  PRESTON  SMITH 
professor  of  physics  at  Cornell  U,' 
and  research  consultant  at  RCA 
Labs,  since  1941,  has  been  appoint- 
ed associate  research  director  of 
the  laboratories,  according  to  E. 
W.  Engstrom,  research  director. 
Dr.  Smith  fills  the  vacancy  created 
by  the  death  last  July  of  B  J 
Thompson,  killed  during  a  flight  in 
an  Army  plane  in  the  Mediterran- 
ean area,  while  on  a  special  mis- 
sion for  the  Office  of  the  Secretary 
•of  War. 

Dr.  Smith  has  been  supervising 
Mr.  Thompson's  research  staff 
since  the  latter  went  on  leave  of 
absence  in  Dec.  1943.  The  new 
associate  director  will  continue  as 
a  consultant  on  Government  work 
at  Cornell  U,  where  he  served  as 
instructor  in  physics  from  1927  to 
1930,  and  as  assistant  professor 
and  then  professor  since  1932. 


Radio  Institute 

THIRD  ANNUAL  radio  institute 
sponsored  jointly  by  NBC  and  the 
U.  of  California  at  Los  Angeles 
will  begin  July  2,  with  all  but  one 
?TT,*^f  courses  being  held  at 

NBC  s  Hollywood  studios.  Open  to 
selected  students,  teachers,  station 
network  personnel,  with  practical 
experience  in  radio  as  one  of  the 
requisites,  the  course  is  one  of  a 
group  established  by  NBC  at  Stan- 
ford, Northwestern  and  Columbia 
as  well  as  UCLA. 


y    RADIO   PROGRAMME  PRODUCERS 

MONTREAL  CANA.DA 
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Merger  Spots 

GENERAL  PETROLEUM  Corp. 
of  Cal.,  Los  Angeles,  in  a  two-week 
campaign  to  announce  consolidation 
of  that  firm  and  Gilmore  Oil  Co., 
on  March  20  started  using  a  heavy 
daily  schedule  of  spot  announce- 
ments on  75  Pacific  Coast  stations. 
Agency  is  Smith  &  Drum,  Los  An- 
geles. 


BUFFALO'S 
ONLY 

50,000 
WATT 

STATION 

DAY  and  NIGHT 


BUFFALO 
BROADCASTING 
CORPORATION 

iAND  BUIIDING,  BUFFALO,  NEW  YOt 
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Poll  Gives  Four  WTMJ  Staff  Members, 
Tivo  Programs  High  Popularity  Rating 


FIFTEENTH  annual  poll  of  the 
Milwaukee  Journal  placed  four 
WTMJ  Milwaukee  staff  members 
and  two  station-produced  programs 
high  in  popularity. 

The  Grenadiers,  13  -  year  -  old 
WTMJ  noon  music  and  variety  pro- 
gram won  first  in  the  day  show 
classification  with  a  third  of  the 
votes  cast.  Play  'Em  or  Pay  'Em, 
another  local  show  placed  fifth  with 
Breakfast  at  Sardis,  The  Breakfast 
Club  and  Finder's  Keepers  in  sec- 
ond, third  and  fourth  places. 

Bob  Heiss,  chief  WTMJ  an- 
nouncer, placed  first  in  listener 
preference  with  Don  Ameche, 
Harry  Von  Zell,  Bill  Goodwin,  Har- 
low Wilcox  and  Don  Wilson  follow- 
ing in  that  order.  Two  other  WTMJ 
announcers,  Paul  Skinner  and  Gor- 
don Thomas,  placed  seventh  and 
eighth. 


Wisconsin  listeners  placed  Mr. 
Skinner  third  in  the  news  commen- 
tator field  just  behind  Gabriel  Heat- 
ter  and  Walter  Winchell.  Robert  St. 
John,  H.  V.  Kaltenborn  were  fourth 
and  fifth  with  Bob  Heiss,  of  WTMJ 
sixth. 

Bing  Crosby  was  most  popular 
male  singer  and  Frank  Sinatra  sec- 
ond. Mr.  Skinner  placed  third  in 
this  division.  He  was  followed  by 
Dick  Haymes  and  Perry  Como. 
Russ  Winnie,  of  the  Milwaukee  sta- 
tion, was  most  popular  sports  an- 
nouncer followed  by  Bill  Stern  and 
Bob  Heiss  of  the  WTMJ  staff  and 
Ted  Husing,  Mickey  Heath,  and 
Jack  Brickhouse. 

Other  results  showed  Bing  Cros- 
by's show  first  in  the  favorite  pro- 
gram division  followed  by  Bob 
Hope,  Fibber  McGee  and  Frank 
Sinatra.   Dinah   Shore  was  tops 


LATCHING  ON  to  a  congratu- 
latory handshake  from  Ed  Kobak, 
president  of  MBS,  is  Mrs.  Myrtle 
Goulet,  midwest  traffic  manager  of 
Mutual,  who  recently  completed 
her  tenth  year  with  the  network. 
Ade  Hult,  newly  appointed  Mutual 
vice-president  in  charge  of  midwest 
operation,  smiles  on. 

among  girl  popular  singers,  Harry 
James  the  most  popular  dance  or- 
chestra; Truth  or  Consequences 
headed  quiz  programs  and  Lusc 
Radio  Theatre  dramatic  shows. 


Pulling  Power  m 


Philadelphia ! 


Pulls  War  Bond  Money 
Up  12  Floors  to  the  tune  of  .  .  .  $1,280,000 


Fifteen-Minute  Program  on  Station  WDAS 
cited  by  the  U.  S.  Treasury  Department 
for  "Distinguished  Service." 

PHILADELPHIA  audience  carried 
more  than  a  million  dollars  in  cash 
to  the  executive  offices  of  the 
WDAS  Broadcasting  Company,  Inc., 
located  on  the  12th  floor 
at  1211  Chestnut  Street, 
to  purchase  $25,  $50  and  $100  Bonds 
during  the  Sixth  War  Loan. 


With  'Pulling  Power"  Like  this,  it's  no  wonder 

that  78  percent  of  this  station's  sponsors  renew  regularly. 


mC  POLICY  SHORT 
OF  PAPER'S  PLAN 

NBC's  new  advertising  policy  will 
not  bar  entirely  interruptions  of 
news  broadcasts  by  commercial  an- 
nouncements, Sydney  H.  Eiges, 
NBC  press  department  manager, 
told  a  St.  Louis  Post-Dispatch  cor- 
respondent last  week. 

While  the  new  policy  bars  inter- 
ruptions in  the  middle  of  the  news- 
casts it  still  permits  them  within 
the  first  two  minutes  and  the  last 
three  minutes  of  15-minute  pro- 
grams and  does  not  comply  with 
Post-Dispatch  editorial  suggestions 
for  improvements  in  newscast  ad- 
vertising, a  story  in  that  paper  de- 
clares. 

"What  is  likely,"  Eiges  explained, 
"is  that  the  sponsors  will  begin  the 
news  programs  with  headlines  or 
a  'bulletin  board,'  following  that 
with  a  one-minute  commercial  an- 
nouncement. Then  there  would  be 
10  minutes  of  uninterrupted  news, 
followed  by  a  commercial  'spot' 
with  possibly  some  final  bulletins 
or  sports  and  weather  reports  at 
the  end." 

Eiges  pointed  out  the  network 
limits  total  advertising  time  to  two 
minutes  and  15  seconds.  The  Post- 
Dispatch  has  suggested  broadcast- 
ers should  "quit  interrupting  the 
news  with  commercial  plugs."  It 
also  suggested  that  they  do  away 
with  "plug-uglies"  or  broadcasts 
submitted  by  advertisers  who  deal 
in  palliatives  for  "bodily  aches  and 
pains,  stomach  acidity  and  gas, 
body  odors,  enlarged  pores,  bad 
breath  and  a  thousand  and  one 
equally  revolting  subjects".  The 
Post-Dispaich  story  denied  NBC 
had  done  anything  to  comply  with 
this  suggestion. 


Snapp  Award  Entries 
Will    Close    April  5 

COMPETITION  for  the  Josephine 
Snapp  Award  for  the  woman  who 
has  made  the  most  outstanding  con- 
tribution to  advertising  closes 
Thursday,  April  5,  the  Women's 
Advertising  Club  of  Chicago,  spon- 
sors, have  announced. 

Responses  this  year  reflect  the 
varied  part  women  are  playing  in 
the  advertising  field  during  the  war 
period.  Four  of  the  judges  are 
Charles  Luckman,  president  Pepso- 
dent  division  Lever  Brothers  Co.; 
Bruce  Barton,  president  Batton, 
Barton,  Durstine  &  Osborn  and 
chm.  of  the  board  of  directors  of 
the  Advertising  Federation  of 
America;  Helen  Holby,  director 
club  contact  department  Advertis- 
ing Federation  of  America  and 
Donald  D.  Davis,  vice-president 
Minnesota-Ontario  Paper  Co.,  Min- 
neapolis, Minn.  A  fifth  judge  will 
be  announced  later. 
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Walgreen  Renews 

;  WALGREEN  DRUG  Co.,  Chicago, 

t  has  renewed  its  spot  announcement 

I  campaign  in  38  markets  effective 

1  April   1  for   39  weeks.  Agency: 

i  Schwimmer  &  Scott.  Walgreen  will 

I   ^  alternate  baseball  sponsorship  in 

[   ^  Chicago  with  Lorillard.  Alternate 

t   '  schedule  under  plan  is  for  Wal- 

L  ,  green  to  sponsor  on  WIND  one  day 

p  \  vdth  Lorillard  on  WJJD;  follow- 

;  ing  day  schedule  is  reversed.  WJJD 

.^'.i^  will  cover  White  Sox;  WIND,  Cubs. 
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MONTICELLO.  CH  AR  LOTTES  V  r  L  LE.  VIRGINIA 


ILL  m  WISHES  EID... 

.  .  .  where  I  hope  my  days  will  end  ...  at  Monticello."  Author  of  the 
Declaration  of  Independence,  of  the  Statute  of  Virginia  for  Religious  Freedom,  and  Father  of  the  University  of  Virginia, 
Thomas  Jefferson  had  two  great  romances.  One,  his  charmmg  young  wife,  Martha;  the  other  his  "Little  Mountain", 
the  noble  house  built  on  a  favorite  hilltop  where  he  used  to  sit  and  dream  as  a  boy.   Monticello  is  not 
only  the  inspiration  of  the  purest  American  architecture,  reflected  m  many  other  famous  buildings 
including  the  State  Capitol  at  Richmond  (directly  across  the  street  from  WRVA's  Richmond  Studios),  but  it  is  also 

revered  as  the  Shrine  of  Democracy.  The  Sage  of  Monticello  epitomized  the  fact  that  character  is  a  blend  of  many 

qualities.  In  W  R  VA  ...  a  blend  of  the  modern  miracle  of  radio  with  the  charm  and  graciousness  of  the  Old  South. 


50,000  WATTS  ....  NIGHT  AND  DAY 
STUDIOS  IN  RICHMOND  AND  NORFOLK 


Our  association  witk  W  RVA,  RickmonJ, 

extends  oveLla  ten-year  period.  We  are  proud  to  Lave  played 
a  part,  as  I^ational  representatives,  in  tlie  deserved  ^rowtk 
and  success  of  WRVA  wKieli  toda^^s  one  of  ike 
most  outstanding  and  effective 
stations  of  tlie  Soutk. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 
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SponsDRS^ 


D.  L.  CLARK  Co.,  Pittsburgh  (candy), 
sponsor  of  "Mary  Small  Revue"  on  the 
Blue  Sunday  5-5:30  p.m.,  has  shifted 
its  advertising  from  Walker  &  Downing, 
Pittsburgh,  to  BBDO  in  that  city,  witli 
New  Yorl?;  office  acting  as  liaison  on 
the  show. 

ROYAL  DIAMOND  &  WATCH  Co.,  New 

York,  chain  of  16  credit  jewelry  stores, 
has  signed  a  52-week  contract  for  six- 
weekly  ten  minute  "Singo"  program  on 
WHOM  Jersey  City,  beginning  March 
26.  Business  placed  direct. 
DUFFY-MOTT  Co.,  New  York,  producers 
of  Mott's  apple  juice  and  other  proc- 
essed fruit  products,  on  April  2  shifts 
radio  advertising  from  Al  Paul  Lefton 
Co.,  New  York,  to  Young  &  Rublcam, 
New  York.  Firm  sponsors  Imogene  Wol- 
cott's  "What's  Your  Idea"  on  56  MBS 
stations  Mon.-Wed.-Fri.  11:45-11:55  a.m. 
Media  plans  are  under  consideration. 
ITALIAN  COOK  OIL  Corp.,  Brooklyn, 
has  shifted  advertising  from  Lawrence 
Fertig  Co.,  New  York,  to  S.  Duane  Lyon 
Inc.,  New  York,  for  San  Jennaro,  Bravo 
and  Italian  Cook  oils.  Schedules  will 
start  shortly  on  WTEL  Philadelphia 
with  a  six-weekly  quarter-hour  news 
and  music  series,  and  on  WOV  New 
York  with  a  three-weekly  news  and 
music  period.  Program  similar  to  an 
additional  three-weekly  series  "Naples 
That  Sings"  to  start  on  WOV  New 
York,  may  be  placed  later  on  other 
stations,  Including  an  English  version. 
SCHWEBEL  BAKING  Co.,  Youngstown, 
O.,  and  Ce-Lect  Baking  Co.,  Boston,  have 
appointed  William  A.  Schautz  Inc.,  New 
York,  as  agency.  Spot  radio  is  planned. 
WESTERN  STOVE  Co.,  Culver  City,  Cal., 
in  a  continued  campaign  to  recruit  war 
workers,  on  March  3  renewed  for  52 
weeks  nightly  transcribed  announce- 
ments on  KHJ  Hollywood.  Firm  also 
utilizes  transcribed  spot  schedule  on 
KFMB  and  KGB  San  Diego,  with  daily 
local  cut-in  on  Blue  "Mystery  Cfief" 
on  KECA  Los  Angeles  and  KGO  San 
Francisco.  Mays  &  Bennett  Adv.,  Los 
Angeles,  has  account. 
WIEBOLD  STORES  Inc.,  Chicago  (dept. 
store),  effective  March  19  began  spon- 
sorship of  "Melody  Lane",  half  hour 
variety  show,  Monday  6:30-7:00  p.m. 
(CWT)  on  WBBM  Chicago.  Contract  for 
52  weeks  was  placed  by  Needham  Louis 
&  Brorby,  Chicago. 

DENVER  DRY  GOODS  Co.  has  signed 
for  three-weekly  quarter-hour  programs 
for  52  weeks  on  KOA  Denver.  A  WAG 
recruiting  series,  "Do  You  Know  Colo- 
rado", fills  Monday  spot  for  10  weeks. 
Other  periods  feature  "The  Roving  Cow- 
boy" series. 

HAWTHORNE-MELLODY  Farms  Dairy, 
Chicago,  has  appointed  Bozell  & 
Jacobs,  Chicago,  to  handle  advertising. 
BALLARD  &  BALLARD,  LouisvUle,  on 
March  5  began  a  test  campaign,  featur- 
ing Louise  Massey  &  the  Westerners, 
six-weekly  on  WHIS  Bluefleld,  W.  Va. 
Show  is  produced  and  packaged  by 
Neblett  Radio  Productions,  Chicago. 
Contract  for  52  weeks  was  placed  by 
Henri,  Hurst  &  McDonald,  Chicago. 


'I've  changed  my  mind  —  I'm 
laying  home  to  hear  the  Lone 
langer  on  WFDF  Flint." 


PRUDENTIAL  ASSURANCE  Co.,  Toron- 
to, has  started  spots  on  CKEY  Toronto. 
Account  placed  by  Tandy  Adv.  Agency, 
Toronto. 

GEORGE  W.  LUFT  Co.,  New  Yofk  (Tan- 
gee),  has  started  half -hour  recorded 
programs  weekly  to  end  of  year  on  7 
Canadian  stations.  Agency  is  Export 
Adv.,  New  York. 

RICHARDS  INSURANCE  Co., Los  Angeles 

(life  insurance),  on  March  19  started 
a  series  of  daily  dramatized  five-minute 
programs  on  KMPC  Hollywood  and 
KERN  Bakersfield,  Cal.  Contracts  are  for 
13  weeks.  Other  southern  California 
stations  will  be  added.  Dean  Simmons 
Adv.,  Hollywood,  has  account. 

WILCO  Co.,  Los  Angeles  (Clearex,  Biff), 
in  a  13-week  campaign  started  March 
19  is  using  daily  transcribed  announce- 
ments on  major  market  stations  in  Cali- 
fornia, Oregon,  Washington,  Utah, 
Arizona  and  Texas.  Agency  is  Elwood 
J.  Robinson  Adv.,  Los  Angeles. 

CALIFORNIA  SPRAY-CHEMICAL  Corp., 

Richmond,  Cal.  (Ortho  garden  spray), 
on  March  2  started  a  weekly  five-minute 
program  on  KMPC  Hollywood  for  26 
weeks.  Agency  is  Long  Adv.  Service.  San 
Jose,  Cal. 

PENNZOIL  Co.,  Los  Angeles  (motor  oils, 
greases),  in  a  test  campaign  on  April 
2  starts  two  transcribed  announcements 
weekly  on  KGW  Portland,  Ore.  Similar 
schedules  are  contemplated  in  other 
major  west  coast  markets.  Agency  Is 
The  Mayers  Co.,  Los  Angeles. 

JOE  FRANKLIN  MYERS  INDUSTRIES, 

Dallas  (candy  products),  on  March  6 
started  thrice-weekly  transcribed  "Hit 
of  the  Week"  on  KNX  Hollywood.  Con- 
tract is  for  13  weeks.  Agency  Is  Rogers 
&  Smith,  Dallas. 

FREDERIC  W.  ZIV  Co.,  producer  of 
transcribed  musicale  "Pleasure  Parade" 
has  signed  Gibbons  Brewing  on  WBRE 
Wilkes-Barre,  Pa.,  and  WGBI  WARM 
Scranton,  through  Henry  W.  Gann  Adv.; 
Theo.  Hamm  Brewing  Co.  KSOD  Sioux 
Falls,  S.  D.,  through  Mitchell-Faust: 
Consolidated  Motors  KTAR  Phoenix; 
American  Brewing  Co.  WWL  New  Or- 
leans; Loveman  Joseph  &  Loeb,  Bir- 
mingham, Ala.,  Shannon  &  Luchs  (Jo. 
WRC  Washington,  through  Henry  J. 
Kaufman  Adv.;  Lauerman's  Marinette. 
Wis.;  Union  National  Bank,  Clarksburg. 
W.  Va.  Series  consists  of  156  quarter- 
hours  produced  by  N.  Y.  office. 
FREDERICK  &  NELSON  Co.,  Seattle 
(dept.  store),  has  signed  for  sponsorship 
on  KJR  Seattle  of  Raymond  Swing  be- 
ginning April  2.  The  Blue  cooperative 
program  now  has  total  of  120  sponsors. 
Blue  co-op  news  series  with  Martin 
Agronsky  has  acquired  as  new  sponsors: 
Dannenberg  Store,  WBML  Macon,  Ga.; 
People's  Building  Co.,  WMFT  Wilming- 
ton, Del.;  Mlt  Lee  Service  Garage. 
WTAW  College  Station,  Tex.  Shade's 
Dept.  Store  on  KTEM  Temple,  Tex.  and 
New  England  Bakery  on  WFCI  Paw- 
tucket  have  signed  for  "Baukhage  Talk- 
ing", also  a  Blue  co-op. 

HEARN'S  DEPT.  STORE,*  New  York,  Is 
testing  promotion  of  Convoys  Ltd.. 
a  service  for  sending  packages  to  war 
prisoners  in  Italy,  with  a  series  of  six- 
dally  live  spot  announcements  on 
WHOM  Jersey  City.  Business  placed  di- 
rect. 

BLACKSTONE  HOTEL,  New  York, 
prompted  by  success  of  a  radio  cam- 
paign to  attract  local  and  out-of-town 
guests,  has  resumed  use  of  spot  radio. 
Purpose  is  to  secure  new  business  to 
fill  vacancies  created  by  vacationers 
going  to  Florida.  Schedule  started  first 
part  of  March  and  will  run  for  about 
eight  weeks,  consisting  of  live  one- 
minute  spots  two  to  seven  times  weekly 
on  WJZ  WDAS  WHN  WOL.  During  1944- 
45,  Blackstone  used  WMCA  WBYN 
WINX  WWSW  WDAS  WITH  WORL. 
Agency  Is  Aetna  Adv.,  New  York. 
DOMINION  ELETROHOME  INDUS- 
TRIES,  Kitchener,  Ont.,  has  appointed 
Vlckers  &  Benson,  Toronto  and  Mon- 
treal, as  agency. 

PEPSI-COLA  CO.  OF  CANADA,  Mon- 
treal, has  started  10  weekly  transcribed 
spots  on  a  number  of  Canadian  sta- 
tions. Account  was  placed  by  J.  Walter 
Thompson  Co.,  Montreal. 


Coast  Monitor  Unit 

KQW  San  Francisco  and  CBS  have 
completed  an  elaborate  overseas  Pa- 
cific and  Far  Eastern  monitoring 
and  broadcast  unit,  first  of  its  kind 
in  the  West.  It  is  an  improved  ver- 
sion of  CBS  New  Yovk  equipment, 
consisting  of  dual  control  panels 
for  monitoring  and  broadcast  of 
overseas  circuits,  standby  and  news 
studio  and  complete  recording  fa- 
cilities. Electrical  tie-ups  permit 
CBS  to  monitor  and  broadcast  eight 
consecutive  overseas  points.  De- 
signed by  Ken  Owen,  KQW  chief 
engineer,  it  was  constructed  under 
supervision  of  Fox  Case;  CBS 
western  director  of  news  and  spe- 
cial events. 


KIDO  Boise.  Ida.,  and  Ralph  Herbert, 
were  commanded  in  a  resi)liitinn  by 
the  Idaho  State  LeKisIatiiri-  for  sci-vicc 
to  the  people  in  broadcasting-  pi-oceeil- 
inRS  of  the  2Sth  ses.sioii.  Mr.  Ilcrberfs 
daily  broadcast  from  the  capital  news- 
room gave  a  digest  of  news. 


CABLE  MESSAGES  to  Finland,  dis- 
continued since  1939,  have  been  resum- 
ed, the  Commercial  Cable  Co.,  affiliate 
of  IT&T,  has  announced. 


MAZOR  FURNITURE  Co.  and  Steuart 
Motors,  Washington  companies  which 
share  the  Monday-through-Friday  7-7:15 
p.m.  local  sponsorship  on  WOL  Wash- 
ington of  Fulton  Lewis  jr.,  have  signed 
for  sponsorship  of  repeat  broadcasts  of 
the  program  11:15-11:30  p.m.  Signing  of 
these  periods  tarings  total  of  new  busi- 
ness on  WOL  during  the  past  24  weeks 
to  87  quarter-hours  weekly. 

ACME  BREWING  Co.,  San  Francisco 
(beer),  and  Young's  Market,  Los  An- 
geles (distributors  for  Dr.  Pepper),  for 
second  consecutive  year  starting  March 
31  will  jointly  sponsor  sportscasts  of 
all  Los  Angeles  Angels  and  Hollywood 
Stars  home  baseball  games  on  KMPC 
Hollywood.  Series  will  comprise  six 
games  weekly  and  run  until  mid-Oc- 
tober. Brewing  account  is  handled  by 
Brisacher,  Van  Norden  &  Staff.  San 
Francisco,  with  Young's  Market  placing 
direct. 

MAY  Co.,  Los  Angeles  (department 
store),  for  sixth  consecutive  year  on 
March  19  renewed  five-weeklv  quarter- 
hour  "Maytime"  on  KFWB  Hollywood. 
Agncy  Is  Milton  Weinberg  Adv.,  Los 
Angeles. 

NEBRASKA  POWER  CO.  OF  OMAHA  has 

appointed  Allen  &  Reynolds,  Omaha,  as 
advertising  agency.  Extensive  campaign 
including  radio  is  now  in  progress. 
KUNGSHOLM  BAKING  Co.,  Chicago 
(cookies),  has  appointed  H.  W.  Kastor 
Adv.,  Chicago,  as  agency.  Radio  is  con- 
sidered. 

S.  HUROK,  New  York,  the  end  of  the 

month  starts  four-week  campaign  for 
the  Metropolitan  Opera  in  New  York 
with  one-minute  announcements  and 
station  breaks  about  thrice-weekly  on 
WJZ  WOR  WQXR  WEAF.  Agency  is  Kay- 
ton-Spiero  Co.,  New  York. 

AMERICAN  HEALTHAIDS  Co.,  Newark, 
has  appointed  Hill  Adv.,  New  York,  to 
handle  advertising  of  all  products  ef- 
fective May  15.  Radio  will  be  used. 

JULIUS  KAYSER  &  Co.,  New  York, 
manufacturers  of  hosiery,  lingerie  and 
gloves,  and  Nazareth  Waist  Co.,  a  sub- 
sidiary, have  appointed  Cecil  &  Pres- 
brey,  New  York,  as  agency  effective 
July  1. 

SENSATION  BLOUSES,  New  York,  last 
week  made  its  radio  debut  as  partic- 
ipating sponsor  of  "For  Women  Only" 
on  WHN  New  York,  promoting  Vicki 
Lynn  Blouses.  Contract  for  52  weeks  was 
placed  through  Moselle  &  Eisen  Adv.. 
New  York. 

E.  L.  BRUCE  Co.,  Memphis  (floor  fin- 
ishes), effective  April  9  will  begin  spon- 
sorship on  WDAF  Kansas  City  of  a  five- 
minute  five-weekly  show,  "My  Hero." 
dramatizing  experiences  of  a  war  hero 
from  the  Kansas  City  territory.  Con- 
tract for  26  weeks  was  placed  by  Chris- 
tiansen Adv.,  Chicago. 

ABT  PRODUCTS,  Chicago,  will  sponsor 
one-minute  spot  announcements  March 
30-Aprll  10  on  KFEL  Denver,  and  April 
13-24  on  WSPD  and  WTOL  Toledo.  Agen- 
cy is  David  Seltz  Co.,  Chicago. 


station  use- W 
stiUhasti-eUrgest 


4 


FIRST  in  WASHINGTON 


ROADCASTING    •    Broadcast  Advertising 


H*fir*s»ntmd  by  N»C  SPOT  SAlfS 

March  26,  1945    •    Page  39 


w 

I 

N 
N 

LOUISVILLE 


Hf presented  hy 

PEGGY  STONE,  A»'i(  VorA 

GEORGE  ROE5LER,  (  hicafio 

HOMER  GRIFFITH 
COMPANY 

lltillywiuul  «fe  >nn  hr<tmisco 


HARRY  McTIGUE 


Page  40    •    March  26,  1945 


Tom  Olsen  Appointed  To 
New  Treasury  WFD  Post 

TOM  OLSEN,  owner  and  operator 
of  KGY  Olympia,  Wash,  is  to  join 
the  War  Finance  Division  of  the 
Treasury  Dept.  about  April  1,  ac- 
cording to  an  an- 
nouncement 
by  Eugene  Carr, 
chief  of  the  WFD 
Radio  Section. 
Mr.  Olsen  will 
have  charge  of  a 
new  post  involv- 
ing coordination 
and  reporting  of 
the  work  of  local 
stations  in  the 
promotion  of  the 
Loan  Drive  for 
scheduled  to  run  May  14-June  30. 
He  will  serve  with  Treasury  as  a 
doUar-a-year  man. 

Long  active  in  the  newspaper 
reporting  and  theatre  advertising 
fields,  Mr.  Olsen  became  interested 
in  radio  through  his  close  friend, 
Harry  Spence,  owner  of  KXRO 
Aberdeen,  Wash.  He  purchased  an 
interest  in  KGY,  becoming  general 
manager  of  the  station  in  1939.  The 
250  w  outlet  since  then  has  gone 
to  full-time  operation  with  250  w 
on  1240  kc  as  a  Mutual  affiliate. 
Mr.  Olsen  is  president  of  the  Wash- 
ington State  Assn.  of  Broadcasters 
and  is  secretary-treasurer  of  the 
Northwest  Broadcasters  Assn. 


Mr.  Olsen 

Seventh  War 
$14,000,000,000 


Barrerre  Made  Assistant 
Promotion  Manager 

CLAUDE  BARRERRE,  formerly 
manager  of  syndicated  sales  of 
NBC  Radio  Recording  Division,  has 
been  named  assistant  to  Charles 
Vaill,  promotion  manager  of 
WEAF,  NBC's  New  York  outlet. 
Mr.  Barrerre  joined  NBC  in  August 
1941  as  salesman,  was  placed  in 
charge  of  syndicated  program  sales 
in  1942  and  became  manager  last 
year.  His  replacement  has  not  been 
announced. 

One  of  several  new  appointments 
in  the  recording  division  is  that 
of  Helen  Bernard  as  commercial 
sales  representative,  replacing  Rady 
D.  Scofield,  who  left  the  network 
last  January;  and  has  now  been 
appointed  to  the  sales  staff  of 
WCOP  Boston.  With  NBC  for  the 
past  six  years.  Miss  Bernard  has 
been  assistant  to  the  syndicated 
sales  manager. 

Addison  C.  Amor  has  been  named 
salesman  for  NBC  Thesaurus,  and 
Daniel  Denny  Jr.,  has  joined  syndi- 
cated programs  in  a  similar  ca- 
pacity. A  graduate  of  Duke  U.,  Mr. 
Denny  was  just  discharged  from 
the  Army  Air  Corps,  as  a  captain 
in  special  services.  Mr.  Amor  has 
produced  such  programs  as  Lower 
Basin  Street,  and  Boston  Sym- 
phony, Blue,  and  is  a  songwriter, 
with  two  compositions  on  the 
Thesaurus  list. 


Cowles  Red  Cross  Series 
THE  COWLES  eastern  stations,  WCOP 
Boston,  WOL  Washington  and  WHOM 
Jersey  City,  are  presenting  a  transcribed 
series  of  American  Bed  Cross  War  Fund 
programs  specially  prepared  overseas  by 
Gordon  Gammack,  European  correspond- 
ent of  the  Des  Moines  Register  &  Trib- 
une, a  Cowles  newspaper.  Program  fea- 
tures Interviews  with  servicemen  from 
the  locality,  now  convalescing  in  army 
hospitals  in  England  and  France.  At 
WHOM  parents  are  invited  to  the  stu- 
dio and  interviewed  on  the  air  after 
playing  of  recording,  of  which  they  re- 
ceive a  copy.  Series  started  March  13 
on  WHOM  and  will  run  for  four  weeks 
as  a  six-weekly  quarter-hour  program. 

Community  Forum 
COMMUNITY  "Sunday  Citizens  Forum" 
is  aired  weekly  as  a  half -hour  evening 
program  on  CJRL  Kenora,  Ont.,  by  the 
Kenora  Town  Planning  Commission, 
and  has  citizens  from  all  branches  of 
community  life  give  unrehearsed  opin- 
ions on  various  subjects  of  Interest  to 
the  community.  Such  topics  as  recrea- 
tional facilities  for  children,  town  plan- 
ning for  postwar  industry,  town  plan- 
ning for  postwar  homes,  community 
health  and  welfare,  are  among  subjects 
discussed. 

Juvenile  Video  Show 

PLANS  for  a  children's  hour  on  WNBT. 
NBC's  television  station  in  New  York, 
were  announced  last  week  by  John  F. 
Royal,  NBC  vice-president  in  charge  of 
television.  Series  starts  April  7,  7-8  p.m. 
with  time  and  format  subject  to  change 
depending  on  reaction  from  juvenile 
viewers  who  will  be  surveyed  for  their 
opinions.  Program  will  combine  films 
with  live  talent  production.  Details  an' 
still  to  be  set. 

Afternoon  Jive  Show 
SIX-WEEKLY  quarter-hour  afternoon 
swing  session  for  the  high  school  set 
of  Cincinnati  is  aired  by  WKRC  Cin- 
cinnati effective  March  26  from  the 
Hotel  Alms,  Cincinnati.  Titled  "HI  de 
Hi  School",  audience  program  features 
the  WKRC  orchestra. 

Odd  Facts 
LISTENERS  questions  on  odd  facts 
from  all  parts  of  the  world  are  answer- 
ed by  "school  teachers"  Vickl  Vola, 
actress,  and  Glenn  Rigs,  Blue  announcer 
and  m.c,  on  "The  Little  Blue  Play- 
house", five-weekly  quarter-hour  show 
heard  on  WJZ,  the  Blue's  New  York 
outlet.  Answers  are  compiled  by  Joseph 
Nathan  Crance,  author  of  "Famous 
First  Facts". 

NBC  Lenten  Series 

NBC  presents  this  week  a  special  Lenten 
series  "The  Supreme  Sacrifice"  com- 
bining daily  Bible  readings  with  orsan 
music  and  message  from  New  York 
churchmen.  Network  has  turned  over 
the  Monday  through  Friday  12:30-12:45 
p.m.  period  to  the  program. 


Shift  to  New  York 

DEAL  has  been  completed  whereby 
weekly  Eight-to-the-Bar  Ranch  pro- 
fcram  on  Blue  stations  will  shift  from 
Hollywood  to  New  York  for  four 
weeks  with  broadcasts  originating  from 
Paramount  Theatre  starting  June  6. 
Besirles  the  Andrew  Sisters,  personal 
appearance  will  include  (George  (Gab- 
by) Hayes,  Dewey  (Pigmeat)  Mark- 
ham  and  Marvin  Miller,  announcer. 
Deal  was  consummated  at  price  of 
$80,000.  Nash-Kelvinator  Corp.  spon- 
sors the  program. 


Science  Series 

LABORATORY  and  research  experiments 
by  high  school  students  are  reenacted 
in  "Exploring  Science",  weekly  quarter- 
hour  series  presented  on  WMCA  New 
York  in  cooperation  with  the  Federa- 
tion of  Science  Teacher  Assns.  of  New 
York.  Students  are  interviewed  on  spe- 
cific projects  carried  on  as  extra-cur- 
ricular activities,  the  subjects  to  Include 
genetics,  penicillin,  aviation  and  biology. 

Interviews  With  Veterans 

INTERVIEWS  with  members  of  the 
Army  Air  Forces  from  the  New  York 
area,  now  at  AAF  Convalescent  Hospital 
in  St.  Petersburg,  Fla.,  are  presented 
by  WOV  New  York  in  "Hats  Off  to  Our 
Eagles".  Interviews  are  recorded  for 
WOV  by  WSUN,  St.  Petersburg's  mu- 
nicipal station. 

Gov.  Green  on  WLS 
GOV.  DWIGHT  H.  GREEN  effective 
March  25  will  (resume  his  monthly  re- 
port to  the  citizens  of  Illinois  the  last 
Sui.day  of  each  month  on  WLS  Chicago 
11:30-11:45  a.m.  CWT. 


Canadian  Ratings 

FOUR  AMERICAN  network  shows 
lead  the  first  15  most  popular  net- 
work programs  with  Canadian  lis- 
teners for  March,  according  to  eve- 
ning national  ratings  of  Elliott- 
Haynes  Ltd.,  Toronto.  Radio  The- 
atre tops  the  list  with  37.8,  followed 
by  Fibber  McGee  and  Molly  with  37, 
and  then  Charlie  McCarthy,  Bing 
Crosby  Music  Hall,  Treasure  Trail 
(Canadian  program),  Album  of 
Familiar  Music,  Bob  Hope  tied  with 
NHL  Hockey  (Canadian  program), 
Aldrich  Family,  Blind  Date,  Read- 
er's Digest,  Frank  Morgan,  Green 
Hornet  (Canadian  program)  tied 
with  John  &  Judy  (Canadian  pro- 
gram), and  Big  Town.  Five  leading 
French  language  programs  for 
March  evening  rating  were  Secrets 
du  Dr.  Morhanges  with  a  rating  of 
36.2,  followed  by  Le  Railliement  du 
Rire,  Metropole,  Ceux  qu'on  Aime 
and  La  Mine  d'Or, 


Recorded  for  Schools 

NBC  Radio  Recording  Division  has 
recorded  programs  of  NBC's  Our  For 
eign  Policy  Saturday  evening  series  for 
use  in  schools,  libraries,  etc.,  as  aids 
to  history  students,  with  records  being 
offered  at  a  nominal  price.  Fifth  sets 
have  been  made  for  the  recordini 
library  of  the  U.  S.  Office  of  Education, 
at  the  request  of  the  State  Dept. 
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KENYON  &  ECKHARDT,  New  York,  last 
Thursday  formally  opened  to  the  press 
a  test  kitchen  set  up  in  an  old  town 
house  at  111  E.  79th  St.  Agency  has 
taken  over  the  entire  ground  floor  of 
the  building  for  a  kitchen  and  fur- 
nished apartment  complete  with  re- 
ception room,  powder  room  and  dinette 
for  entertaining  the  press.  Kitchen  will 
be  used  for  displaying  and  experiment- 
ing with  household  appliances  as  well 
as  for  recipe  testing. 
DOUGLAS  J.  MURPHEY  former  super- 
visor of  advertising  for  Metropolitan 
Life  Insurance  Co.  has  joined  Warwick 
&  Legler,  New  York,  as  account  ex- 
ecutive, assigned  to  Equitable  Life  As- 
surance Society  of  U.  S.  Company  starts 
"This  Is  Your  FBI"  on  the  Blue  April  6. 
PAUL  FIELD,  former  feature  writer 
of  the  Associated  Press  and  at  one 
time  writer  of  commercial  and  printed 
copy  at  Lord  &  Thomas,  has  joined  the 
radio  copy  staff  of  Compton  Adv.,  New 
York. 

DAVID  C.  GIBSON,  former  vice-pres- 
ident and  advertising  director  of  Mary- 
land Casualty  Co.,  has  joined  J.  M. 
Mathes  Inc.,  New  York,  as  account  ex- 
ecutive. 

EDWARD  POLA  has  joined  Doherty, 
Clifford  &  Shenfield,  New  York,  as  pro- 
gram director  assigned  to  Bristol-Myers 
"Allan  Young  Show"  on  the  Blue.  Mr. 
Pola  for  eight  years  was  a  writer  with 
BBC  London  and  served  on  the  pro- 
duction staff  of  J.  Walter  Thompson 
Co.  and  Lord  &  Thomas  in  that  city 
He  joined  NBC's  production  staff  when 
he  returned  to  this  country  in  1940. 
Recently  he  has  been  freelancing. 
KEN  WEBB,  BBDO  producer,  has  been 
transferred  from  New  York  to  Holly- 
wood where  he  is  supervising  duPont 
"Cavalcade  of  America"  on  NBC  and 
Cresta  Blanca  "This  Is  My  Beat"  on 
CBS. 

DWANE  STEWART,  formerly  on  the 
sales  staff  of  World  Broadcasting  Sys- 
tem and  at  one  time  head  of  the  music 
section  of  shortwave  at  NBC's  inter- 
national division,  has  joined  the  pub- 
licity staff  of  Doherty,  Clifford  &  Shen- 
field, New  York.  He  was  released  from 
the  Army  as  sergeant. 
EDWARD  B.  BEDFORD,  with  Geyer, 
Cornell  &  Newell,  New  York,  since  June 
1944,  has  returned  to  Oneida  Ltd., 
Oneida,  N.  Y.,  as  coordinator  of  ad- 
vertising and  market  research. 
C.  MERRITT  TROTT,  account  executive 
of  Courtland  D.  Ferguson  Inc.,  Wash- 
ington, has  been  appointed  manager 
of  the  Baltimore  office  of  the  agency. 
He  is  succeeded  in  Washington  by  FOR- 
REST R.  ENTWISLE,  formerly  of  fne 
Washington  Post  display  advertising 
staff. 

COAST  WESTERN  ADV.  AGENCY,  Los 
Angeles,  has  moved  to  272  Lafayette 
Park  Place. 

H.  B.  FINNELL,  formerly  of  Bayard  & 
Eccleston  Adv.,  Los  Angeles,  has  joined 
Lockwood-Shackelford  Adv..  as  account 
executive. 


CHARLES  TODD  LEE,  for  four  years 
with  the  Coordinator  of  Inter-American 
Affairs,  has  joined  the  international 
division  of  Young  &  Rubicam,  New  York, 
as  contact  man.  He  was  assistant  to 
DON  FRANCISCO,  former  CIAA  radio 
chief,  serving  in  both  Washington  and 
South  America.  Previously  he  was  with 
the  International  Telephone  &  Tele- 
graph Corp.  in  BrazU  and  Cuba,  and  in 
market  research  and  sales  work  with 
Cushman's  Sons,  New  York. 

McCANN-ERICKSON,  New  York,  enter- 
tained 30  executives  of  MBS  March  16 
at  luncheon  at  the  Stork  Club.  Results 
of  extensive  work  in  the  field  of  radio 
research  were  reported.  Similar  lunch- 
eons are  being  held  for  NBC,  CBS  and 
the  Blue. 

F.  J.  SMALLEY  Jr.,  commercial  manager 
of  KFVD  Los  Angeles,  has  resigned  to 
join  Smith,  Bull  &  McCreery  Adv.,  Hol- 
lywood, and  wUl  become  resident  man- 
ager of  that  agency's  New  York  offices 
to  be  opened  June  1. 


HOWARD  T.  WORDEN,  manager  of  the 
film  division  of  Foote,  Cone  &  Belding, 
New  York,  has  been  elected  a  vice- 
president.  Motion  picture  accounts  com- 
ing under  his  supervision  include  RKO 
Radio  Pictures,  RKO  theatres  in  the 
New  York  metropolitan  area,  Vanguard 
Films,  Walt  Disney  Productions  and 
Pathe  News. 

ROBERT  KAHN,  owner  of  Robert  Kahn 
&  Assoc.  is  the  father  of  a  girl. 

CURRY  W.  STOUP,  former  advertising 
manager  for  Harry  Ferguson  Inc.,  De- 
troit, a  subsidiary  of  Ford  Motor  Co., 
has  joined  Foote,  Cone  &  Belding,  Chi- 
cago, as  contact  man  on  the  Frigidaire 
account. 

GORDON  GATES,  vice-president  and  ra- 
dio director  of  Young  &  Rubicam,  New 
York,  and  JEAN  CRUMP,  Y&R  com- 
mercial writer,  were  married  March  17. 

J.  D.  WINKLER  has  been  transferred 
from  the  Vancouver  headquarters  of 
Stewart-Lovlck  to  the  recently  opened 
Toronto  office  of  the  agency. 


Underwood  Resigns 

CECIL  P.  UNDERWOOD,  Holly- 
wood vice-president  and  manager 
of  Needham,  Louis  &  Brorby 
and  for  eight  years  producer  of 
NBC  Fibber  McGee  &  Molly  Show, 
has  resigned  effective  June  1  to  es- 
tablish his  own  firm  for  packaging 
programs  and  independent  produc- 
tion. Plans  call  for  a  Hollywood 
headquarters  with  a  New  York  of-  1 
fice.  He  will  continue  present  agen- 
cy duties  until  successor  to  dual  \ 
post  of  network  producer  and  Hol- 
lywood manager  has  been  appoint- 
ed. Underwood  is  director  of  NBC's 
Great  Gildersleeve.  Frank  Pittman 
will  continue  as  producer  of  that 
series. 


BECAUSE  of  difference  in  opinions, 
Mann  Holiner,  producer,  and  Rudy 
Vallee,  star  of  the  weekly  NBC  Rudy 
Vallee  show,  have  amiahly  agreed  to 
sever  association.  Vallee  has  taken 
over  production  of  the  program,  spon- 
sored by  Procter  &  Gamble  Co. 
( Drene) . 


ROBERT  MAGIDOFF,  NBC  Moscow 
correspondent,  has  arrived  in  Bucha- 
rest, Rumania,  to  cover  political  de- 
velopments. NBC  reported  last  week. 
Daniel  DeLuce,  AP  correspondent,  will 
cover  Soviet  capital  for  NBC  during 
Mr.  Magidoff's  absence. 


You  have  to  KNOW  HOW 
for  smooth  performance.. 
Our  years  of  experience 
in  covering  and  dominat- 
ing "The  Magic  Circle" 
offers  BIG  RESULTS  at 
SMALL  COST.  We'll  gladly 
give  you  more  details  on 
this  station  .  .  ,  serving 
the  South's  Number  One 
Market. 
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Prove  It  FIRST:- 

EXCLUSIVE 

TEST  MARKET 
URBAN-RURAL 
99%  NATIVE  BORN  WHITE 


yo  other  Primary  Sigrtal  is 
received  in   our  area. 


WSLB 

OGDENSBURG,  N.  Y. 
(MUTUAL) 


The  Walker  Co.,  Representative* 
❖ 

PROVE  IT  FIRST  VIA  WSLB 
AN    IDEAL     TEST  MARKET 


Wheeler  Hints  at  U.  S.  Control 


(Continued  from  page  16) 


■  Horace  N.Stovin 

AND  COMPANY 

RADIO 
STATION 
REPRESENTATIVES 


TORONTO 


m 


TO  MAKE  SURE  of  get- 
ting the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated  area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

CHNS 

Halifax,  Nova  Scotia 

JOE  WEED  6i  CO. 
350  Madison  Avenue,  New  York 
Representatives 


Porter,  tend  to  divide  Government 
regulatory  authority  "and  thus  cre- 
ate confusion".  The  relationship  of 
a  regulatory  agency  to  a  private 
monopoly  "should  be  one  of  arm's 
length  and  the  limited  participa- 
tion of  Government  directors  in 
the  affairs  of  the  company  would 
destroy  that  relationship,"  he  said. 
Further  the  public  might  "tend  to 
be  misled  in  the  purchase  of  securi- 
ties of  the  new  carrier  because  of 
this  limited  Government  pai-ticipa- 
tion  on  its  board  of  directors." 

When  the  hearings  opened  Mon- 
day, Secretary  Forrestal,  the  first 
witness,  advocated  merger  of  all 
international  communications  fa- 
cilities as  "essential  to  the  protec- 
tion of  the  national  interest".  He 
said  the  consolidation  must  be  man- 
datory. It  must  be  total,  embracing 
all  commercial  international  com- 
munications services  by  cable  and 
radio,  "including  radiotelegraph 
and  radiotelephone". 

He  suggested  a  new  privately- 
owned  corporate  body  be  estab- 
lished on  a  national  basis,  "repre- 
senting the  national  interest  in  in- 
ternational communication  negotia- 
tions", this  group  to  have  no  Gov- 
ernment participation  "but  with 
full  Government  support  and  guid- 
ance". He  would  exclude  any  alien 
or  alien  interest  from  pai'ticipating 
in  ownership  or  management. 

Safeguard  Labor 

The  new  corporation  should  not 
hold  any  domestic  communication 
facilities,  said  Secretary  Forrestal; 
neither  should  it  manufacture 
equipment,  "except  to  the  extent 
that  it  may  manufacture  equipment 
incidentally  in  support  of  its  own 
operations".  It  shouldn't  partici- 
pate in  business  or  activity  in  any 
foreign  country,  other  than  that 
immediately  incidental  to  its  opera- 
tion of  the  foreign  end  of  any 
circuit. 

Provision  must  be  made,  he  con- 
tinued, to  safeguard  the  interests 
of  labor,  by  protecting  the  rights 
of  all  employes  affected  by  any  re- 
organization incident  to  the  con- 
solidation. 

"The  time  for  action  is  now,"  he 
said,  "that  we  may  be  assured  of 
a  firm  legislative  foundation  for  a 
united  communications  policy  in 
those  international  negotiations 
which  must  attend  and  follow  the 
end  of  the  war." 

Adm.  Redman,  who  followed  the 
Secretary,  detailed  the  Navy's 
plan  for  consolidation  of  interna- 
tional communications.  He  denied 
that  the  plan  would  put  the 
Government  in  the  communications 
business,  but  emphasized  it  provid- 
ed for  "Government  guidance" 
although  the  "total,  consistent 
emphasis  is  upon  private  ownership, 
private  management,  and  absence 


of  any  Governmental  participation 
in  its  daily  operations." 

Adm.  Redman  suggested  a  board 
of  directors  of  20,  of  whom  five 
would  be  the  Secretaries  of  War, 
State,  Navy  and  Commerce  and  the 
Postmaster  General.  The  corpora- 
tion would  be  "privately  capitalized 
by  stock  subscriptions". 

Completes  Statement 

Returning  to  the  stand  Tuesday 
he  completed  a  34-page  prepared 
statement,  introduced  charts  show- 
ing the  radio  spectrum  and  the  por- 
tion involving  international  com- 
munications. Sen.  Wheeler  vigor- 
ously opposed  including  press  serv- 
ices in  the  merger,  declaring:  "I 
can't  see  how  any  of  the  arguments 
you  advance  would  apply  to  radio 
press  service.  That  would  mean 
censorship.  I  think  that  would  be 
one  of  the  worst  possible  things 
that  could  happen  to  this  country. 
If  I  were  running  a  newspaper  I 
certainly  wouldn't  want  somebody 
at  the  State  Department  to  tell  me  I 
couldn't  send  it." 

Adm.  Redman  contended  that  the 
monopoly  would  bring  more  effi- 
ciency to  international  communica- 
tions. Sen.  Wheeler  retorted:  "The 
larger  the  monopolies  get,  the  more 
inefficient  they  get.  It's  the  same 
way  with  Government.  God  knows 
you've  got  more  inefficiency  in  Gov- 
ernment than  ever  before."  Sen. 
Wheeler  asserted  he  couldn't  find 
any  radio  people  involved  in  the 
proposed  merger  who  agree  with  it. 

Sen.  Capehart  commented:  "My 
impression  is  that  your  Govern- 
ment control  is  almost  equivalent  to 
Government  ownership.  Don't  you 
feel  that  the  private  interests  are 
going  along  with  the  wishes  of 
Government?"  Adm.  Redman  said 
he  didn't  think  so. 


Stock  Characters  Aiding 
Intolerance,  Says  Report 

WRITERS  WAR  BOARD,  New 
York,  in  a  pamphlet  "How  Writers 
Perpetuate  Stereotypes,"  summar- 
izes the  findings  of  a  study  of  the 
treatment  accorded  white,  Prot- 
estant Anglo-Saxons  in  mass  media, 
as  against  the  treatment  accorded 
all  other  elements  of  the  nopula- 
tion.  Radio,  one  of  eight  fields  cov- 
ered in  the  summary,  ranges  in  its 
handlino-  of  colored  and  other  racial 
and  religious  grouns  "from  in- 
nocuous to  symnathetic,  despite 
some  invidious  stereotypes". 

Columbia  U.  Bureau  of  Apolied 
Social  Research  was  commissioned 
to  conduct  the  survey.  Findings 
which  may  be  published  in  full  were 
presented  last  January  to  a  group 
of  broadcasters,  advertisers  and 
others.  They  show  that  constant 
repetition  of  racial  stereotypes  was 
"exaggerating  and  perpetuating  the 
false  and  mischievous  notion  that 
ours  is  a  white,  Protesant  Anglo- 
Saxon  country  in  which  all  other 
racial  stocks  and  religious  faiths 
are  of  lesser  dignity." 


VICARIOUS  fishing  and  an  actual 
suntan  were  the  main  accomplish- 
ments of  a  fishing  trip  at  Clear- 
water, Fla.  taken  bv  station  man- 
agers (1  to  r):  Harold  Burke^ 
WBAL  Baltimore;  Leonard  Kap- 
ner,  WCAE  Pittsburgh  and  gen- 
eral manager  of  Hearst  Radio 
Inc.;  and  Ralph  Weil,  WOV  New 
York.  Their  connection  with  this 
piscatorial    display   is   not  clear 


Heifer,  Slater  Signed 


GILLETTE  Safety  Razor  Corp., 
Boston,  which  will  sponsor  broad 
casts  of  home  games  of  the  Yankees 
and  Giants  on  WINS  New  York, 
has  signed  as  its  announcers  Al  li' 
Heifer,  who  broadcast  the  Brook 
lyn  Dodgers  games  in  1939  anc 
1940,  and  Bill  Slater,  co-announcerl 
last  year  with  Don  Dunphy  on  the 
Yankee  and  Giants  home  games 
Heifer  has  been  retired  from  the 
Navy  with  the  rank  of  lieutenant 
commander  and  Slater  was  retired 
from  active  Army  duty  as  a  lieu 
tenant  colonel.  First  broadcast  will 
be  March  29  from  Atlantic  City 
at  the  Yankee-Boston  Red  Sox  ex- 
hibition game,  with  the  season  of 
ficially  opening  April  16.  Broad- 
casts are  placed  through  Maxon 
Inc.,  New  York,  Gillette  agency 


V-E  Day  Telecast 

ON  V-E  DAY,  activities  in  the 
WJZ-Blue  network  newsroom  in 
New  York  will  be  filmed  by  RKO  fro 
and  pictures  of  the  newscasters  at 
work  will  be  shown  to  the  New 
York  television  audience  through 
DuMont  station  WABD,  it  was  an 
nounced  this  week  by  Paul  B., 
Mowrey,  manager  of  Blue's  tele 
vision  division.  A  special  fast  pro 
cessing  method  will  be  used,  Mow 
rey  said,  so  that  owners  of  tele- 
vision sets  will  see  films  of  news 
room  activity  within  two  or  three 
hours  of  the  time  of  its  actua 
occurence. 


A  full  page  of  them  in 
the  April  2  issue 
of  BROADCASTING  on 


stations 
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CBS  Negotiating 
For  Sale  of  WBT 

North  Carolina  Group  Among 

First  to  Approach  Network 

'negotiations  for  acquisition 
of  WBT  by  a  group  of  North  Caro- 
linians got  under  way  in  New  York 
last  week  where  A.  D.  (Jess)  Wil- 
lard,  WBT  general  manager,  con- 
ferred with  CBS  officials.  The  con- 
versations followed  formal  notifica- 
tion given  the  FCC  last  week  that 
it  would  sell  the  50,000  w  outlet  as 
soon  as  an  acceptable  buyer  is  pre- 
sented, complying  with  the  FCC 
regulations,  which  would  bar  net- 
work ownership  of  stations  in  other 
than  key  program  originating 
■points  [Broadcasting,  March  191. 
Mr.  Willard  was  in  New  York 
Tuesday  and  Wednesday. 

Other  Offers 
Presumably  WBT  will  be  sold  to 
the  highest  qualified  bidder.  In  ad- 
dition to  the  North  Carolina  group, 
it  is  understood  conversations  have 
been  initiated  by  other  interests, 
but  their  identities  have  not  been 
divulged.  No  mention  of  price  was 

•  made  by  CBS.  Mr.  Willard,  a  vet- 
eran CBS  employe  and  former  man- 
ager of  WJSV  (now  WTOP) 
Washington,  had  been  approached 
some  time  ago  by  local  citizens 

L  with  a  view  toward  purchase  of  the 

[Station.  The  transaction,  however, 

..  did  not  crystallize. 

il  Last  year  a  plan  whereby  WBT 
would  have  been  sold  by  CBS  for 
approximately  one-half  million  dol- 
■lars,  plus  other  considerations,  to 

'^KFAB  Broadcasting  Co.,  Lincoln, 
with  CBS  in  turn  acquiring  a  45% 
interest  in  the  KFAB  company, 
was  dropped  because  of  FCC  oppo- 
sition. The  Commission  previously 
had  granted  technical  aspects  of 

•  this  plan  whereby  KFAB  moved 
from  its  780  kc  channel  to  1110  kc, 

j  On  which  WBT  operates,  thereby 
'.y;  making  780  kc  a  clear  wave  for 
a;  V/BBM  Chicago,  with  which  KFAB 
'  previously  had  synchronized.  Under 

this  proposal,  CBS  would  have  be- 
;  come  a  45%  partner  in  WBT  as 
C  well  as  in  KFAB.  The  KFAB  com- 

pany  would  have  operated  both  sta- 
ir; tions. 
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JOHN  BUYSON.  Blue  correspondent 
with  the  U.  S.  Third  Army,  will  be  heard 
on  report  fronn  abroad  Monday  4:30- 
4:45  p.m.  beginning  April  2  and  al- 
ternating each  week  with  CLETE  ROB- 
ERTS who  will  be  heard  from  Rome  be- 
ginning this  Monday.  On  successive  days 
of  week  report  will  feature  J.4NET 
PLANNER  from  Paris;  GORDON  ERAS- 
ER, U.  S.  First  Army;  HERBERT  M. 
CLARK,  Paris,  and  DONALD  COE,  Lon- 
don. 

ARTHUR  GAETH,  Mutual  news  analyst 
originating  from  KLO  Ogden,  Utah,  is 
on  a  broadcasting  tour  to  the  East  Coast 
and  wUl  make  public  appearances  in 
the  cities  from  which  he  broadcasts. 

H.  V.  KALTENBORN  is  the  author  of 
"Europe  Now",  released  last  week  by 
Didier  Pub.  Co.,  New  York  ($2.50)  NBC 
commentator  describes  pre-war  Europe, 
contrasting  it  with  material  gathered 
during  recent  visits  to  the  front  lines. 

HARRY  COCHRAN  is  new  local  news 
editor  of  WSTV  Steubenville,  O. 

VICTOR  BEST,  formerly  of  WERC  Erie, 
Pa.,  is  now  news  editor  at  KGGM  Al- 
buquerque, N.  M. 


Poultry  Spots 

PRIEBE  &  SONS,  Chicago  (poul- 
try, eggs),  has  extended  its  adver- 
tisin.g  campaign  by  adding  a  twice- 
weekly  news  program  on  WHO 
Des  Moines;  thrice-weekly  ten-min- 
ute show  Harmony  Trwil,  on  KGGF 
Coffeyville,  Kan.,  and  a  series  of 
spot  announcements  on  WNAX 
Yankton.  Contracts  are  for  52 
weeks.  Agency  is  Goodkind,  Joice 
&  Morgan,  Chicago. 


JEAN  WRIGHT,  Blue  Hollywood  senior 
news  writer,  has  been  appointed  news 
features  editor  and  currently  handles 
cut-ins  from  Pacific  war  theatre  as  well 
as  other  Asiatic  points. 

JOHN  R.^NDALL,  former  writer  for 
"Fitch  Bandwagon"  and  freelance  Chi- 
cago announcer,  has  joined  KMOX  St. 
Louis  as  newscaster  and  writer. 

JliM  VINSON,  released  from  the  Army 
Signal  Corps,  is  now  on  the  news  staff 
of  WBAP-KGKO  Fort  Worth,  Tex.  He 
was  formerly  a  reporter  for  INS  in  New 
Orleans  and  for  several  Texas  news- 
papers. 

H.  N.  COWAN  and  E.  B.  BRACE  have 
Joined  the  newsroom  staff  of  CBL  To- 
ronto. 

EVELYN  VAN  BERKUM  has  Joined  the 
news  staff  of  the  CBC  international  serv- 
ice at  Montreal. 


WELCOME  HOME  is  extended  to 
Jack  Stapp  (1),  program  director 
of  WSM  Nashville  who  has  been  a 
year  in  London  as  director  of  spe- 
cial events  for  the  OWI  Overseas 
Branch,  by  WSM  General  Man- 
ager Harry  Stone.  Mr.  Stapp  flew 
from  New  York  to  Nashville  for  a 
short  visit  with  his  family  while 
awaiting  reassignment  abroad. 


Estey  to  McCord 

F.  CLIFFORD  ESTEY,  former 
vice-president  of  Burton  Browne 
Adv.,  Chicago,  has  joined  McCord 
Co.,  Minneapolis,  as  general  man- 
ager in  charge  of  Chicago  activi- 
ties. 


Wanta    know   the    real   dope   about   this  country 


Market  and  radio  conditions  change  by 
the  minute.  That's  why  you'll  find  us 
extra  helpful  in  providing  accurate,  up-to- 
the-minute  information  about  this  rich 
area  .  .  .  about  our  splendid  radio  affi- 
liates. We  keep  attuned  to  the  constant 
changing  trend,  so  that  your  efforts  in 
this  area  can  be  more  effective  and  profit- 
able. 


Affiliates 


Sales  Offices 


OKLAHOMA  STATIONS 
AND  OKLAHOMA 
NETWORK 
KADA— Ada 
KBIX— Muskogee 
KCRC— Enid 
KGFF — Shawnee 
KOME— Tulsa 
KTOK— Oklahoma  City 
KVSO— Ardmore 

LOUISIANA  STATION 
KRMD— Shreveport 


TEXAS  STATIONS 
KFDM — Beaumont 
KFYO— Lubbock 
KGNC— AmariUo 
KRGV— Weslaco 
KTSA — San  Antonio 

LONE  STAR  CHAIN 
KFYO— Lubbock,  Texas 
KGKO— Ft.  Worth,  Dal- 
las, Texas 
KGNC— AmariUo,  Texas 
KRGV— Weslaco,  Texas 
KTSA — San  Antonio, 
Texas 

KXYZ — Houston,  Texas 


General  Offices:  Amaril- 
lo,  Texas,  Radio  Build- 
ing; Telephone:  4242; 
General  Manager :  Alex 
Keese. 

New  York  18:  19  West 
Forty-Fourth  Street:  Tele- 
phone: Murray  Hill  2- 
2485;  Manager:  Jack 
Keasler. 

Chicago  1:  360  North 
Michigan  Avenue;  Tele- 
phone: State  5260;  Man- 
ager :  Tom  Peterson 


Dallas  1:  805  Tower  Pe- 
troleum Building;  Tele- 
phone: Riverside  5663; 
Manager:  Clyde  Melville. 
Hollywood:  6362  Holly- 
wood Blvd.;  Telephone: 
Granite  6113. 
Saw  Francisco:  681  Mar- 
ket Street ;  Telephone : 
Garfield  5512. 
Seattle:  2101  Smith  Tow- 
er; Telephone  Elliott 
7417. 

Portland:  Studio  Build- 
ing ;  Telephone :  Beacon 
4107. 
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BOSTON  COUNCIL 
SET  FOR  APRIL  9 

RADIO  COUNCIL  of  Greater  Bos- 
ton's second  annual  spring  confer- 
ence will  be  held  Monday  April  9, 
at  the  Charles  Hayden  Memorial, 
Boston  U. 

Robert  St.  John,  NBC  war  cor- 
respondent and  commentator;  John 
0.  Rennie,  radio  section  head  of  the 
British  Information  Service  and 
recently  returned  from  overseas 
where  he  monitored  German  short- 
wave broadcasts;  Judith  Waller, 
educational  director  of  the  mid- 
western  division  of  NBC ;  Paul  Hol- 
lister,  CBS  vice-president;  Captain 
Frank  of  the  Armed  Forces  Radio 
Service;  Paul  White  CBS  vice- 
president  and  director  of  news; 
William  F.  Brooks,  NBC  director 
of  news  and  special  events  will  be 
among  the  speakers. 

Open  to  all  interested  in  radio, 
sessions  will  start  at  2:30  p.m. 
with  dinner  at  6:30.  Reservations 
may  be  made  through  Mrs.  Charles 
W.  Taylor,  181  Bay  State  Road, 
Boston,  Mass 


lAiR 

if  COMPANY 


REPRESENTING  LEADING  RADIO  STATIONS 


Agency's  Luncheons 

MARION  HARPER  Jr.,  research 
director  of  McCann-Erickson,  re- 
ported on  some  of  the  results  of 
radio  research  at  a  series  of  lun- 
cheon meetings  given  by  the  agency 
at  the  Stork  Club,  New  York,  for 
executives  of  the  four  nationwide 
networks.  Lloyd  O.  Coulter,  vice- 
president  in  charge  of  radio,  and 
Edward  D.  Madden,  vice-president 
in  charge  of  new  business,  spoke 
briefly  at  the  meetings.  Full  de- 
tails of  the  research,  including  the 
results  of  extensive  use  of  the  La- 
zasfeld-Stanton  program  analyzer, 
to  which  McCann-Erickson  has  ex- 
clusive rights  are  expected  to  be 
published  in  the  near  future. 


Conti  Expands 

CONTI  PRODUCTS  Corp.,  New 
York,  which  has  planned  to  expand 
Treasure  Hour  of  Song  on  MBS  to 
a  larger  network  as  soon  as  mer- 
chandising conditions,  and  adver 
tising  budget  would  allow,  on  April, 
5  will  add  81  MBS  stations,  making 
a  total  of  113  stations  Sun.,  9.30- 
10  p.m.  Agency  is  Bermingham 
Castelman  and  Pierce,  New  York 


FIRST  LEG  of  his  journey  to  the 
Philippines  was  over  when  this  pic- 
ture of  Carl  E.  George,  assistant 
manager  of  WGAR  Cleveland  was 
taken  in  San  Francisco.  Mr.  George 
will  serve  as  special  correspondent 
for  WGAR  to  get  interviews  and 
stories  of  Cleveland  and  Northern 
Ohio  servicemen.  He  is  WGAR's 
second  war  correspondent,  Program 
Director  Dave  Baylor  having  been 
sent  to  the  ETO  last  summer.  Dec- 
orative background  smile  compli- 
ments of  United  Air  Lines. 


Mueller  to  Pacific 

MERRILL  MUELLER,  NBC  for- 
eign correspondent  who  has  cover- 
ed every  front  of  the  European 
war  except  the  Russian,  is  on  his 
way  to  the  Philippines  to  act  as 
field  director  of  Pacific  Operations 
for  NBC,  William  F.  Brooks,  di- 
rector of  news  and  special  events, 
announced  last  week.  He  will  re- 
lieve George  Thomas  Folster,  who 
has  covered  the  war  in  the  South 
Pacific  almost  since  Pearl  Harbor 
and  is  returning  to  the  United 
States  for  rest  and  reassignment. 
Mr.  Mueller  came  home  two  months 
ago  from  SHAEF  in  Paris. 


Code  Revisions  Drafted 

NAB  Code  Committee,  with  all 
members  present  except  Edgar  Bill, 
WMBD  Peoria,  met  Wednesday  and 
Thursday  in  New  York  in  executive 
session  to  review  the  code  provi- 
sions with  a  view  of  preparing  rec- 
ommendations to  be  submitted  to 
the  NAB  board,  whose  liaison  com- 
mittee also  attended  the  two-day 
meeting,  at  the  board's  next  meet- 
ing in  May  in  Omaha.  Code  Com- 
mittee accepted  the  resignation  of 
Felix  Hinkle,  who  is  severing  his 
connection  with  WHBC  Canton, 
where  he  has  been  general  manager. 


Hooker  Glass  News 

HOOKER  GLASS  &  PAINT  Co, 
Chicago,  began  sponsorship  March 
12  of  a  participating  show  Marshall 
Dane  on  WOC  Davenport  and  con- 
tracted spot  announcements  on 
WKZO  Kalamazoo  and  WJEFj 
Grand  Rapids  for  13  weeks.  Agency 
is  Goodkind,  Joice  &  Morgan,  Chi 
cago. 

Hartz  Sponsors 

HARTZ  MOUNTAIN  PRODUCTS 
New  York  City,  will  start  sponsor- 
ship March  25  of  the  Canary  Pet 
Show,  quarter-hour  transcribed 
program  for  seven  weeks  througl 
George  H.  Hartman  Co.,  Chicago 
on  WOR  WJW  KRNT  WDGY 
KFEL  and  Don  Lee  Network, 


WJZ  Moves 

WJZ,  the  Blue's  New  York  outlet, 
last  Thursday  moved  from  the  2nd 
floor  of  the  RCA  building  to  new 
and  larger  quarters  on  the  14th 
floor.  The  space  vacated  on  the  sec- 
ond floor  has  been  retained  by  the 
Blue  for  several  departments,  to 
be  moved  sometime  next  month. 
In  addition  to  space  on  the  mezza- 
nine, acquired  a  month  ago,  the 
Blue  has  space  on  the  2nd,  3rd, 
14th  and  30th  floors  and  recently 
moved  four  departments  to  new 
quarters  in  the  Aeolian  Bldg. 


Block  Drug 

BLOCK  DRUG  Co., 
which  has  made  only 
radio  for  Polident, 
starts  a  campaign  on 
WBAL  KSTP  KTHS 
thrice-weekly  news 
programs.  Agency  is 
brey.  New  York. 


Places 

Jersey  City 
limited  use  oi 

on  April 
WIBW  WWI 
WOAI,  usin 
and  musica 
Cecil  &  Pres 


WIBX  Transfer  Asked  ; 

TRANSFER  of  control  of  WIBJ 
Utica,  N.  Y.  from  Scott  How 
Bowen,  deceased,  to  his  estate  wit! 
Margaret  P.  Bowen  as  executrix 
is  sought  in  an  application  file( 
with  the  FCC  last  week.  Transfe 
involves  51%  interest. 


WJLD  to  MBS 

WJLD  Bessemer,  Ala.,  on  April  2 
becomes  a  fuUtime  Mutual  affiliatf 
making  a  total  of  255  MBS  stations 
George  Johnston  Jr.  owns  an 
operates  the  station  with  250  w.  o 
1400  kc. 


WILLIAM  P.  LAVTS  has  resigned  fro^ 
the  staff  of  RCA  tube  and  equipmer 
department,  where  he  has  handled  dii  He 
trlbutor  contacts  since  1942,  to  becom 
sales  manager  of  Thurow  Radio  Dis 
tnbutors,  Tampa,  Fla. 


DAILY  PROGRAMS  IN 


5000  WATTS  DIRECTIONAL  OVER  NEW  JIgl* 
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Other  Fellow's  Viewpoint 


■  EDITOR  Broadcasting: 

In  relation  to  the  St.  Louis  Post- 

I  Dispatch  campaign  against  middle 
)  commercials  in  news  broadcasts, 
Li  you  have  so  far  not  published  any 

comments  by  that  forgotten  man, 

the  advertiser. 

You  said,  editorially,  in  your 
i  March  5  issue,  "Let's  not  go  over- 
I:  board."  This  is  timely  advice  to 
1-;  broadcasters,  I  think.  I  can  recall 

■  the  days  when  newspapers  were 
^ '  riding  high,  and  when  many  of  us 

v/bo  dealt  with  them  felt  that  their 
'  publishers    too    often    lived   in  a 

vacuum.  In  the  Great  Depression. 

for  example,  when  advertisers  were 
,  pointing  out  that  everything  was 

being  deflated  except  newspaper 
Jll  advertising  rate  structures,  many 
;  publishers  were  inclined  to  ignore 

II  the  advertisers'  problems,  and  to 
ii,  reply  in  a  high  moral  tone  that,  in 
r/  effect,  the  newspapers  were  trustees 

and  bulwaiks  of  the  American  way, 
etc.,  etc.,  and,  by  implication,  should 
not  be  expected  to  concern  them- 

j- selves  with  anything  so  mundane 

o|(.as  money. 

m       Broadcasters  Also  Guilty? 

Is  a  similar  attitude  beginning  to 
infect  broadcasters,  now  that  they 
^"are  drenched  in  prosperity.'  If  so, 
they  might  well  reflect  that  the  days 
of  these  carefree  20c  advertising 
dollars  will  not  last  forever.  More- 
5?.  over,  the  time  will  come  again  when 
newspaper  advertising  space  will 
p-no  longer  be  tightly  rationed,  and 
i^:' advertisers  will  again  have  a  full 
°  and  free  choice  of  media  to  consider 
on  their  respective  merits. 

I  might  add  here  that  newspapers 
ihad  a  hard  fight  to  regain  the  busi- 
ness lost  during  the  depression  due 
in  part  to  their  unsympathetic  at- 
''^  titude  toward  advertisers,  and  in 
^° infighting  to  re-establish  their  posi- 
tion they  found  it  necessary  for  a 
aumber  of  years  to  go  to  the  other 
]  extreme  and  to  deliver  sizable  cir- 
;»T:ulation  bonuses  to  attract  busi- 
tiiess  (the  foregoing  relates  to  local 

advertising  rates), 
t    At  this  point,  one  pauses  to  won- 
ler  why  only  news  broadcasts  are 
nvolved  in  the  present  dither.  Is  not 
i  m    objectionable    commercial  ob- 
4   ectionable  no  matter  with  what 

I 


IOWA 
PREFERS 

WHO 

Ask  Free  &  Peters  for 
the  Proof: 

50,000  w.vrrs  •  ores  moines 


type  of  program  it  is  broadcast? 
Does  not  the  same  thing  apply  to 
an  objectionable  sponsor?  And 
where  is  any  proof  based  on  objec- 
tive fact,  that  a  middle  commercial 
in  a  news  broadcast  is  objection- 
able to  the  public  even  tho  it  does 
not  disrupt  continuity  in  an  an- 
noying way,  or  is  not  improperly 
juxtaposed  to  important  news?  Mr. 
Paul  White,  at  least,  thinks  that 
there  is  no  such  public  objection, 
as  he  outlined,  in  a  letter  which 
the  Post-Dispatch  published  Jan.  27. 

We  also  have  heard  nothing  from 
WWJ  nor  from  KSD  about  a  re- 
duction in  rates  (a  40%  reduction 
would  be  about  right)  to  compen- 
sate the  advertiser   for  his  lost 
middle    commercial.    Perhaps  we 
should  not  bring  this  up  until  ra- 
dio's easy  money  days   are  past. 
Still,  all  of  us  know,  even  if  we 
sometimes  forget  it,  that  advertis- 
ers pay  the  freight  only  so  long  as 
it  pays  them  to  pay  it. 
J.  Brent  Wells 
Publicity  Director 
Mtlville  Shoe  Corp. 


WPVA  HOPES  TO  GO 
ON  AIR  APRIL  1 

AUTHORITY  from  the  WPB  to  in- 
stall equipment  and  adapt  the 
building  purchased  at  112  Tabb 
Street  has  been  granted  the  South- 


Mr.  Peterson       Mr.  Weiland 

side  Virginia  Broadcasting  Corp. 
which  will  operate  WPVA  Peters- 
burg. 

The  station  is  expected  to  go  on 
the  air  April  1  if  the  FCC  gives  its 
approval,  according  to  Jonas  Wei- 
land, who  is  interested  in  the  new 
station  and  owner  of  WFTC  Kins- 
ton,  N.  C.  Louis  H.  Peterson,  owner 
of  the  Bovraian  Outdoor  Advertis- 
ing Co.,  Petersburg,  is  the  president 
and  manager  of  the  new  company. 
Station  personnel  is  being  lined  up. 

Mr.  Weiland  is  from  New  York 
City  and  opened  WFTC  February 
28,  1937.  He  lives  in  Kinston.  Mr. 
Peterson  was  formerly  with  the 
D'Arcy  Adv.  Co.  in  St.  Louis. 

R.  H.  Alber  Adv.  Co.,  of  Los  An- 
geles, has  bought  time  from  6  to  7 
a.m.  Sundays  for  Gospel  Broadcast- 
ing Co.  Local  newspaper  advertis- 
ing has  announced  a  contest  to  se- 
lect a  name  for  the  new  station. 


DOROTHY  THOMPSON  arrived  in 
England  and  gave  her  first  broadcast 
on  Mutual  for  Trimount  Clothing  Co. 
from  London  last  Sunday,  9  :4.5-10  p.m. 
In  a  closed  circuit  broadcast  to  Tri- 
mount salesmen  before  leaving  she  said 
she  planned  to  go  from  London  to  Paris 
and  hoped  to  broadcast  from  Berlin  be- 
fore her  return.  Agency  is  Emil  Mogul 
Co.,  New  York. 


^fL^  fy^' 


Statistics  are  nice,  we  think,  and  serve  a  very  useful 
purpose.  And  the  decimal  point,  we  believe,  is  certainly 
here  to  stay.  But  let's  lay  the  slide  rule  gently  aside  for  a 
moment  ...  to  measure  something  which  mathematics 
cannot. 

The  above  note  is  from  one  of  CKLW's  young  friends,  in 
thanks  for  the  entertainment  given  last  Christmas  by  our 
Sioff  for  the  Protestant  Children's  Home.  Young  Billy 
Schmitz's  thank-you  is  one  of  countless  such  expressions 
CKLV/  receives  regularly.  We  treasure  all  of  them,  as 
ample  reward  for  the  many  public  services  this  radio 
station  gladly  performs  as  a  daily  routine. 

CKLW  thinks  not  only  of  building  shows  and  selling 
radio  time  .  .  .  but  knows  that  there  are  other  important 
qualities  a  station  must  possess  to  make  its  wave-length 
attractive  to  a  majority  of  ihe  2,250,000  radio  homes 
in  this  area. 

THAT'S  WHY,  if  we  were  an  advertiser  or  an  agent  look- 
ing for  a  radio  station  to  sell  a  product,  or  influence 
good  will,  we'd  give  plenty  of  thought  to  these  qualities 
which  have  made  CKLW  outstandingly  successful. 

Union  Guardian  Bldg.,  Detroit  26 
J.  E.  CAMPEAU,  Managing  Director 


Adam  f.  Young,  ]r.,  Inc. 
National  Representative 
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PORTER  BLDG. 
KANSAS  CITY,  MO z:^ 


EVERETT  L.  DILLARD 
Gvupral  Manager 

ELIZABETH  WHITEHEAD 
Station  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


Aik  /or  Rate  Card  3 
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Peabody  Public  Service  Award 
Given  WTAG,  duPont  Winner 

Adaptation  of  Radio  to  Requirements  of  Armed 
Forces  Brings  Citation  to  Col.  Kirby 


WINNER  of  the  duPont  award 
[Broadcasting,  March  12],  WTAG 
Worcester  has  also  won  the  George 
Foster  Peabody  Radio  Award  for 
public  service  by  a  regional  station 
of  more  than  1000  w  on  the  merits 
of  its  community  educational  pro- 
gram on  the  United  Nations,  Wor- 
cester mid  the  World,  it  was  an- 
nounced Tuesday.  Medals  will  be 
presented  to  the  station  and  other 
1944  winners  Api-il  10  at  a  dinner 
in  New  York. 

Directed  by  Dave  Harris,  Wor- 
cester and  the  World  featured  one 
particular  Allied  nation  each  week. 
Outstanding  speakers  were  invited 
to  represent  the  featured  country, 
shop  windows  were  devoted  to  dis- 
plays on  it  and  open  forums  were 
used  to  foster  citywide  interest  and 
knowledge. 

Other  winners  were: 

Col.  Edward  M.  Klrby 

Raymond  Swing 

WLW  Cincinnati 

"Cavalcade  of  America"  and  Fred 

Allen  (Double  Award) 
The  "Telephone  Hour" 
"Human  Adventure" 
"Philharmonic  Young  Artists  Series" 
WNYC   New  York   and  Mayor  La- 

Guardla;    WIBX    Utlca  (Double 

Award ) 

KOIN  Portland,  KVOO  Tulsa,  WFBL 
Syracuse,  KMOX  St.  Louis  (Special 
Citations) 


Col.  Kirby,  chief  of  the  War  Dept. 
Radio  Branch,  was  voted  a  special 
award  "for  his  brilliant  adaptation 
of  radio  to  the  requirements  of  the 
armed  forces  and  the  home  front — 
American  ingenuity  on  a  global 
scale."  Col.  Kirby,  former  NAB 
publicity  head,  went  to  the  War 
Dept.  in  1940  as  civilian  advisor  to 
the  Secretary  of  War  on  radio 
matters.  In  March  1941  he  was 
named  chief  of  the  Radio  Branch, 
still  as  a  civilian  and  in  May 
1942  was  commissioned  a  lieuten- 
ant colonel.  The  following  year 
he  was  moved  up  to  full  colonelcy. 

On  temporary  assignment  to 
SHAEF  London,  Col.  Kirby  ar- 
ranged for  radio  coverage  of  the 
Normandy  invasion  and  helped  set 
up  the  Armed  Forces  Network  for 
broadcasts  to  troops  in  that  theatre. 
The  Army  Hour,  repeated  winner 
of  radio  awards  for  the  best  gov- 
ernment program  on  the  air,  was 
originated  by  Col.  Kirby  and  is  still 
under  his  supervision. 

Raymond  Swing,  Blue  news- 
caster, will  receive  the  outstanding 
news  commentary  award  for  his 
"fearless  and  courageous"  handling 
of  the  news.  He  was  described  as 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


^  Windbef 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REEO  COMPANY 

N«w  York,  Chicago.  Detroit,  Atlanta,  San  Francisco 
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Arrival 

BRIG.  GEN.  L.   A.  Diller, 

Public  Relations  Officer  for 
Gen.  MacArthur,  and  Lieut. 
Col.  A.  A.  Schechter,  Chief 
of  Radio  for  the  Southwest 
Pacific  area  and  formerly 
news  director  for  NBC,  ar- 
rived last  Thursday  in  Wash- 
ington for  conferences  at  the 
War  Department.  Gen.  Dil- 
ler and  Col.  Schechter  flew 
in  from  Manila.  This  is  the 
first  visit  for  both  since  the 
invasion  of  the  Philippines. 
The  Radio  Ship  "Apache" 
which  broadcast  directly  from 
the  invasion  fronts  was  ope- 
rated by  the  SWPA  Public 
Relations  Office. 


the  "national  favorite"  newscaster 
WLW  Cincinnati  was  awarded 
for  outstanding  news  coverage  by 
a  station.  The  committee  commend 
ed  its  thoroughness  in  day-to-daj 
news  presentation  and  its  "determi 
nation"  to  do  a  complete  and  ade 
quate  job  for  the  community. 

Cavalcade  of  America,  NBC,  anc 
Fred  Allen,  formerly  on  CBS,  wil 
be  the  recipients  of  a  double  aware 
for  outstanding  entertainment  ir 
the  field  of  drama — the  former  be 
cause  of  its  "wide  variety  offered 
with  the  best  actors  and  its  out 
standing  entertainment"  after  sev 
eral  years  of  broadcasting  and  the 
latter  "for  comedy  unexcelled  ovei 
a  period  of  12  years".  Cavalcade  h 
sponsored  by  the  E.  I.  duPont  d^ 
Nemours  Co.  Fred  Allen  was  spon 
sored  by  the  Texas  Co. 

Excellent  Standard 

The  Telephone  Hour,  NBC,  wai 
voted  to  be  outstanding  entertain 
ment  in  music  because  it  "sets  ai 
excellent  standard  .  .  .  with  the 
greatest  living  artists."  Special 
appreciation  was  expressed  for  the 
five  broadcasts  by  Fritz  Kreislei 
who  made  his  first  radio  appearanct 
on  the  program. 

Human  Adventure,  Mutual,  was 
declared  the  outstanding  educa 
tional  program  during  1944.  Th< 
four  chief  branches  of  man's  learn 
ing — biological,  social,  physica 
sciences  and  the  humanities — wer( 
dramatized  in  an  "interesting  an< 
understandable"  manner  the  com 
mittee  declared.  The  series  was  con, 
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ducted  under  the  auspices  of  the  U. 
of  Chicago. 

Philharmonic  Young  Artists  Se- 
ries, KFI  Los  Angeles,  was  consid- 
ered the  outstanding  program  for 
youth.  The  series  presents  talented 
young  artists  each  week  and  sea- 
sonal winners,  chosen  by  a  group 
of  outstanding  musicians,  appear 
with  the  Philharmonic  Orchestra 
on  a  broadcast  at  the  conclusion  of 
the  series. 

WNYC,  New  York  City  munici- 
pally owned   station,   and  Mayor 
Fiorello  LaGuardia  were  named  in 
a  double  award  for  public  service 
by  a  local  station  of  1000  w  or  less. 
They  shared  honors  with  WIBX 
Utica  for  its  program  Cross  Rhoads, 
a  dramatization  of  the  actual  battle 
-J- experiences  of  returned  veterans, 
originating  from  the  Rhoads  Gen- 
j|  eral  Hospital.  Directed  by  Michael 
1,^  Carlo,  WIBX  production  manager, 
iij'lall  personalities  appearing  on  the 
jlprogram,  including  the  announcer, 
j  j  are  patients  at  the  hospital.  WNYC 
jj^^and  Mayor  LaGuardia  were  cited 
for  a  "fearless  approach  to  civic 
ji.problems". 

Four  special  citations  were 
awarded  to  the  following  stations 
■for  their-  outstanding  local  pro- 
grams : 

A.  KOIN  Portland  for  Song  of  Co- 
^  \lumbia  which  describes  the  war  ac- 
!v,7tivities  and  postwar  possibilities  in 
j;jthe  Northwest. 

lels    KVOO    Tulsa    for  Southwest 
•i  Forum  which  the  committee  termed 
frank  and  forthright  in  unhesitat- 
ingly tackling  the  most  controver- 
sial issues  of  the  Oklahoma,  Arkan- 
I  sas  and  Missouri  area.  Local  au- 
!  thorities  do  the  debating  on  the 
'"program. 

WFBL  Syracuse  for  Syracuse  on 
'.Trial.  Sponsored  by  the  Syracuse- 
.1  Onondaga  Postwar  Planning  Coun- 
y^cil,  the  series  uses  a  courtroom  for- 
,vmat  to  inform  the  public  of  local 
problems  and  to  deal  with  regional 
issues. 

,1  KMOX  St.  Louis  for  St.  Louis 
g  ^Speaks,  a  group  discussion  with 
pj  [[audience  participation. 


HERMAN  FIA'KELSTEIX,  ASCAP 
attorney,  will  accompany  .Tolin  G. 
Paine,  general  manager,  on  his  trip  to 
England  to  discuss  Mutual  i)rolilenis 
with  the  P>ritish  Performing  Rights 
"society  L  HROADC'ASTlxfi.  ^ilarch  10 1. 
'hey  will  i)robably  leave  in  mid-April. 


HARVEST  HOARD  as  painted  by 
Jack  Gibney,  announcer,  is  present- 
ed to  his  boss  William  Kephart, 
NBC  central  division  announcing 
head,  who  is  an  impatient  gardner 
and  can  hardly  wait  to  start  dig- 
ging in  the  garden  again. 


Publishing  Co.  Study 

PRELIMINARY  steps  of  a  study 
being  made  by  Crowell-Collier  Pub- 
lishing Co.  of  the  relative  merits 
of  radio  and  magazines  as  adver- 
tising media  and  the  most  effec- 
tive use  of  each  by  advertisers,  sep- 
arately or  together,  were  outlined 
by  E.  P.  Seymour,  advertising 
manager,  Wojnan's  Home  Compan- 
ion, and  George  Keibler,  Boston 
representative  of  the  magazine,  at 
a  closed  dinner  meeting  of  the 
Media  Men's  Assn.  of  New  York 
last  Wednesday.  Results  will  be 
available  when  the  study  is  com- 
pleted, Mr.  Seymour  said,  empha- 
sizing the  fact  that  it  is  not  an  at- 
tack on  radio  but  an  attempt  to 
determine  best  use  of  both  media. 


TAYLOR  -  HOWE  -  SNOWDEN,  Chicago, 
radio  representatives,  has  moved  to 
larger  quarters  at  360  N.  Michigan  Ave. 
UNITED  BROADCASTING  Co.,  Chicago, 
has  moved  its  recording  studios  and 
offices  to  64  E.  Lake  St.  Telephone  Is 
Franklin  6001. 

J.AMES  S.  KEENAN,  former  account  ex- 
ecutive with  WIBC  Indianapolis  and 
WBBM  Chicago,  is  now  a  salesman  with 
the  Chicago  office  of  Joseph  Hershey 
McGillevra  Inc. 

D.  D.  S PENCE,  for  20  years  associated 
with  Firestone  Tire  &  Rubber  Co., 
Akron  and  Los  Angeles,  has  been  ap- 
pointed public  relations  manager  of 
Hoffman  Radio  Corp.,  Los  Angeles  (ra- 
dio set  manufacturers),  and  currently 
is  assigned  to  edit  new  edition  of  em- 
ployes' handbook. 

STROMBERG  CARLSON  Co.  has  ap- 
pointed Electrical  Distributors  of  Hono- 
lulu as  Island  representative  of  the  com- 
pany's "after-victory"  FM  and  televi- 
sion receivers. 

LEAR  INC.,  radio  manufacturer,  have 
purchased  a  seven-story  building  in 
Grand  Rapids,  Mich.,  for  the  postwar 
home  radio  production  department.  To 
handle  present  increased  production 
schedules  and  other  postwar  radio  plans, 
Lear  has  leased  over  half  of  the  Manu- 
facturers Bldg. 

BENDIX  AVIATION  Corp.  (radio  sales 
division)  has  appointed  Lehr  Distrib- 
utors to  handle  Bendix  AM  and  FM 
radios  and  phonograph  combinations  m 
greater  New  fork. 

IRVING  D.  ROBBINS  and  PHILIP  W. 
BARBER  of  the  Institute  of  Public  Re- 
lations, New  York,  will  open  their  public 
relations  firm  April  2  at  270  Madison 
Ave.,  New  York,  under  name  of  Robbins 
&  Barber.  Telephone  will  be  Lexington 


NATIONAL 
SPOT  BUSINESS 

from  soup  to  nuts 

During  1944  a  regular  "Who's  who"  of  national 
accounts — every  product  field  in  the  book — se- 
lected  KQV  for  their  Pittsburgh  coverage. 


ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 


Fulion's  'Xlermont" 
was  a  sensation  on 
on  its  first  trip 


was  ■first  (and  only) 
radio  station  to 
establish  regular 
hourly  newscasts. 
Minimum 
15  daily  1941— 
NOW  24  DAILY 


South's  24-Hour  Stajtii 


BOB  ALBURTY,  General  Mgr 


1 


Your  MUTUAL  Friend 


Represented  by  RAM  BEAU 


ROADCASTING    •    Broadcast  Advertising 


March  26,  1945    •    Page  47 


NOW  OFF 
m         THE  PRESS 

L 


If  you  failed  to 
receive  your 
copy  write 
Happy  Quarles 


MUTUAL 


RONE 


GEORGIA 


Snow  in  September. 


down  South... 
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Radar  Experiments  Are  Traced 
To  1924  by  British  Physicist 


'Wireless  World'  Article  Tells  of  Pioneering 
Scientists  of  Both  America  and  Great  Britain 


by 


IN  A  FOLLOW-UP  article  on  Ra- 
dio-location (Radar),  the  British 
publication,  Wireless  World,  March 
issue,  traces  the  development  of  the 
art  in  an  apparent  effort  to  record 
historic  steps  which  marked  its 
origin. 

Early  Experiments 

Wireless  World  first  broke  the 
story  of  Radiolocation  in  February 
[Broadcasting,  Feb.  19].  It  then 
published,  under  the  authorship  of 
Dr.  R.  L.  Smith-Rose,  a  graphic 
account  describing  the  application 
of  radio  location  and  detecting  de- 
vices in  the  present  war,  noting  in 
published  drawings  the  relation- 
ship of  television,  through  use  of 
the  cathode  ray  tube,  to  the  science. 
Dr.  Smith-Rose  is  superintendent 
of  the  Radio  Dept.  of  England's 
National  Physical  Laboratory  and 
can  be  assumed  to  speak  with  the 
approval,  and  indeed  express  the 
policy  of  the  British  government. 

In  his  current  review,  Dr.  Smith- 
Rose  notes  an  early  experiment  in 
the  use  of  radio  waves  for  explor- 
ing the  ionosphere.  This  experi- 
ment, he  writes,  was  conducted  in 
England  by  Sir  Edward  Appleton 
and  M.  A.  F.  Barnett  during  1924 
and  1925. 

The  experiment,  conducted  in  co- 
operation with  the  BBC,  Dr.  Smith- 
Rose  reports,  "was  the  first  ex- 
ample of  the  use  of  frequency-mod- 
ulated radio  waves  for  determining 
the  existence  and  location  of  a  re- 
flecting layer  which  had  hitherto 
remained  undetected  by  any  direct 
experiment." 

It  was  after  these  measurements 
were  made,  the  British  author  con- 
tinues, that  G.  Breit  and  M.  A. 
Tuve  in  the  United  States  conduct- 
ed similar  explorations  which 
served  to  confirm  British  findings. 

Figuring  prominently  in  pioneer 
steps  which  led  to  perfection  of  ra- 
dio location  were  these  British 
scientists,  Dr.  Smith-Rose  relates: 
R.  A.  Watson  Watt  and  J.  F.  Herd. 
They,  he  records,  employed  an  os- 
cillator in  reflector  tests  which 
"gave  a  linear  time  base  for  cath- 
ode-ray oscillographic  delineation  of 
wave  form." 

American  Contribution 

Dr.  Smith-Rose  ascribes  to  J,  0. 
Bentley,  an  American,  earliest 
work  in  applying  the  principles  of 
wave-reflection  for  measuring  plane 
altitudes.  The  system  developed  by 
Mr.  Bentley,  he  points  out,  later 
was  improved  upon  by  the  Bell 
Telephone  Labs. 

Sub-headed,  "The  True  Origin 
of  Radar",  one  section  of  the  Wire- 
less World  article  notes,  "It  is  in- 
teresting and  important  to  record 
that  in  December,  1931,  the  British 
Post  Office  observed  the  effect  of 
reflection  from  an  aircraft  in  the 
course  of  some  radio  communica- 
tion tests  being  conducted  on  a 
wavelength  of  five  metres  over  a 


path  12  miles  long".  Experience  of 
these  British  scientists,  Dr.  Smith- 
Rose  writes,  was  confirmed  subse- 
quently by  Bell  Telephone  Labs,  in 
the  United  States. 

"It  now  remained,"  Rr.  Smith- 
Rose  observes,  "to  be  seen  whether 
this  principle  could  be  applied  to 
the  development  of  a  technique  for 
the  detection  and  location  of  air- 
craft at  ranges  and  under  condi- 
tions of  practical  utility  as  an  aid 
to  navigation  in  peacetime  and  as 
a  defensive  weapon  in  war.  This 
important,  and  by  no  means  easy, 
step  was  accomplished  by  a  small 
group  of  British  scientists  working 
under  the  direction  of  Mr.  (now  Sir 
Robert)  Watson  Watt,  who  was  at 
the  time  superintendent  of  the  Ra- 
dio Dept.  of  the  National  Physical 
Laboratory."  (The  job  now  held  by 
Dr.  Smith-Rose.) 

First  Image 
Explaining  that  several  British 
scientists  established,  on  the  East 
Coast  of  England,  an  "ionospheric" 
exploring  station.  Dr.  Rose-Smith 
writes:  "Thus  it  was  that  in  the 
early  days  of  1935-36,  the  tech- 


nique of  radiolocation  of  artificial 
objects  was  born  in  this  country." 
(England.) 

He  continues,  ".  .  .  the  members 
of  that  small  band  of  scientists  and 
technical  assistants  will  well  re- 
member the  thrill  of  seeing  for  the 
first  time  a  clear  image  on  the  ca- 
thode-ray tube  due  to  an  aircraft 
which  was  so  far  away  as  to  be  in-|jo 
visible  to  the  naked  eye." 


Primary  Purpose 


;te 

Commenting  editorially  on  the' re 
Smith-Rose  article,  Wireless,:^ 
World's  editors  say:  "An  articlenijf 
published  elsewhere  in  this  issueid 
will,  it  is  hoped,  serve  something,  sti 
more  than  its  primary  purpose  of  )y 
giving  a  simple  account  of  the  his- if 
torical  development  of  radioloca- ne 
tion.  It  should  serve  to  emphasize  55 
the  futility — or  worse — of  indulge  ,5 
ing  in  undignified  wrangling  overui 
national  priority  in  matters  ot^j 
scientific  development  and  inven-jj, 
tion."  ^  .  ^»'< 

Having  stated  this  premise,  theti 
editors  conclude  in  their  commen-  « 
tary:  "As  Dr.  Smith-Rose  points 
out  in  his  article  in  this  issue,  prac-  J^\ 
tical  radiolocation   came  into  be- 
ing   as   a  result   of   a  carefully 
planned  programme  of  research  de- 
vised  by  the  Radio  Research  Board 
(England)  rather  than  as  the  in-  J 
vention  of  any  one  or  more  indi- ' 
viduals."  J 
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Inventors  Claim 

(Continued  from  page  13) 


ignal.   The  amplitude  leveler  is 
"^Ws  employed  "to  provide  a  signal 
f  varying  frequency  indication  but 
f    substantially    constant  ampli- 
ude".   Conventional  manual  gain 
ontrol  circuits,  automatic  gain  con- 
rol   circuits    and   other  existing 
omponents  are  combined  to  eiiect 
he  leveling  process. 
The  inventors  assert  that  when 
ifarequency-modulated  radio-frequen- 
y  carriers  are  employed  the  fre- 
■Ifiluency  band  needed  for  the  ampli- 
is'lude  leveled  frequency  character - 
iHstic  signal  is  "greatly  narrovired" 
y  their  invention,  as  no  passages 
f  extremely  high  dynamic  level 
re    transmitted.    "It    ^ffl\\  cor- 
espondingly  be  apparent  that  as 
.0  passages  of  extremely  low-dy- 
■''Kamic  level  are  transmitted  there 
3  no  need  to  provide  a  high  devia- 
ion  ratio  to  keep  the  transmitted 
ntelligence  above  the  noise  level 
te^it  all  times. 

"Both  of  these  advantageous  fea- 
ures  of  the  present  invention  con- 
ribute  to  the  narrowing  of  the 
■and  width  necessary  for  FM  trans- 
ly'iission.  It  will  also  be  appreciated 
hat  in  such  transmission  the  ampli- 
ude  control  signal  may  be  carried 
y  the  same  FM  channel,  as  a  fre- 
uency  variation  of  a  supersonic 
udio-frequency,  or  as  a  variation 
f  audio  frequency  in  a  narrow 
/and  eliminated  from  the  signal 
0  be  controlled  by  it." 

Improve  Dynamic  Range 

Messrs.  Allen  and  Meisinger 
laim  that  their  invention  may  be 
pplied  to  improve  the  dynamic 
ange  of  the  reproduction  of  record- 
igs,  transcriptions,  wire  line  trans- 
lissions,  radio  transmissions  and 
he  like,  irrespective  of  the  type 
f  modulation  employed.  They  de- 
jlare  their  invention  will  also  per- 
jiit  the  operator  of  a  radio  receiver 
b  control  the  range  of  the  repro- 
uction  from  the  transmitted  signal 
b  obtain  "either  a  restful  program 
f  reduced  dynamic  range  or  a 
olorful,  attention-compelling  ren- 
■ition." 

In  addition,  say  the  inventors, 
it  will   be   appreciated   that  in 
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It  takes  an  informed 
community  to  do 
a  community  job. 

PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  Nat'i  Rep. 


Mr.  Allen       Sgt.  Meissinger 

phonograph  and  transcription  re- 
cordings where  two  separate  rec- 
ords are  made  of  the  frequency  re- 
flecting and  the  amplitude  varying 
modulations,  the  physical  support 
and  driving  of  the  double  tone  arm 
may  be  effected  by  the  amplitude 
varying  groove,  leaving  the  fre- 
quency pickup  free  to  'float'  in  its 
groove  for  better  response  to  the 
recorded  modulation  and  to  mimi- 
mize  wear  therein. 

"Again,  when  the  amplitude  con- 
trol modulation  is  recorded  as  a 
variation  in  frequency,  or  other- 
wise in  a  manner  separable  from 
the  amplitude  variations  due  to 
needle  scratch  and  the  like  it  will 
be  apparent  that  by  careful  selec- 
tion of  the  amplitude  control  fre- 
quency range  .  .  .  the  amplitude 
control  may  be  rendered  substan- 
tially free  from  effect  by  needle 
scratch  or  the  like.  Thus  these 
provisions  separately  and  in  com- 
bination contribute  to  prolongation 
of  record  life  by  such  application 
of  the  present  invention." 


79%  Sign  for  BMB 
At  Atlanta  Meeting 

BROADCAST  Measurement  Bu- 
reau accepted  subscriptions  from 
24  broadcasters  at  the  NAB  dis- 
trict meeting  in  Atlanta,  signing 
79%  of  those  present  and  bringing 
its   total  to   415   stations  signed. 

Broadcasters  attending  the  par- 
ley were  urged  to  lend  the  new 
measurement  plan  their  support  by 
Jack  Williams,  operator  of  WAYX 
Waycross  and  member  of  the  re- 
search committee  which  originally 
devised  the  plan;  by  John  M. 
Outler  Jr.,  general  manager,  WSB 
Atlanta;  and  by  Linnea  Nelson, 
chief  timebuyer,  J.  Walter  Thomp- 
son Co.,  who  visited  the  Atlanta 
meeting  as  a  representative  of  the 
AAAA,  co-backers  of  the  plan  with 
NAB  and  ANA. 

Stations  signing  with  BMB  in 
Georgia:  WALB  Albany;  WAGA, 
WSB,  WGST  Atlanta;  WRDW 
Augusta  ;  WGAA  Cedartown ; 
WDAK  Columbus;  WBLJ  Dalton; 
WGGA  Gainesville;  WBML,WNEX 
Macon;  WRGA  Rome;  WRLC  Toc- 
coa;  WAYX  Waycross;  WRLD 
West  Point.  Alabama:  WJLD  Bes- 
semer; WAPI,  WSGN  Birming- 
ham; WALA  Mobile;  WCOV  Mont- 
gomery. 

Following  stations  in  the  area 
had  signed  before  the  Atlanta 
meeting:  WBRC  Birmingham  and 
WJHO  Opelika,  Ala.;  WMAZ  Ma- 
con and  WPAX  Thomasville,  Ga. 
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THESE  SHOWS' 


Bell-ringers  like  the  new 
I  quizz  "Name  It  and  Take 
It!";  "Swing  Shift",  the 
p.  m.  platter  show;  "Club 
1320",  designed  for  jivin' 
Jaxons;  "Sky  Commuter", 
the  show  all  Jacksonville 
wakes  up  to !  And  dozens  of 
V  others,  themed  for  listener 
^  appeal. 

T^HESE  RESULTS! 

i  Hooper  ratings  on  all  these 
f  shows  prove  their  merit, 
fan  mail  in  piles  prove  their 
worth,  increasing  sponsor- 
ship proves  their  value! 
Time  on  WJ  H  P  is  the  punch 
\  that  counts! 


THIS  STATION! 


WJHP,  the  Journal  Station, 
'  is  represented  by  John  H. 
Perry  Associates,  New  York, 
310  East  45th  St. ;  Phila.,  12 
South  12th  St.;  Detroit, 
7338  Woodward  Ave. ;  Chi- 
cago, 122  South  Michigan 
Ave. ;  Atlanta,  1220  Rhodes- 
Haverty  Building. 


WJHP 


BLUE  NETWORK  STATION 
IN 

JACKSONVILLE,  FLORIDA 
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Nolionol  Soles  Represenlolives  •  SPOT  SAIES,  IHC,  New  York  •  Chicogo  •  Son  Fronciseo 


FROM  THE  BATTLE  FRONT... 


by  S6T.  HENRY  PRICHARD 


Composer  of 

I  DON'T  WANT  TO  LOVE  YOU  •  KENTUCKY 

and  one  Gl  who  knows  what  he's  fighting  for! 
* 

DON'T  LET  IT  HAPPEN  AGAIN  will  be 
the  World's  watchword ...  and  soon ! 

 tMr. 


Radio  Sells  Drug  Products 
Fastest,  N.Y.  Survey  Shows 

Newspapers   Almost   Out    of   Picture   in  Check 

Of   500  Druggists   by  Agency   for  WOR 

RADIO  ADVERTISING  got  the  of- 
ficial nod  from  the  men  behind  the 
drug  counters  when,  in  a  recent 
survey,  431  out  of  500  New  York 
City  druggists  reported  that  noth- 
ing sells  their  merchandise  faster 
than  the  air  waves. 

Not  only  did  the  druggists  go  all 
out  in  the  praise  of  radio  as  an 
advertising  medium,  leaving  news- 
papers almost  out  of  the  picture, 
but  they  named  Gabriel  Heatter  by 
a  vote  of  nearly  two  to  one,  as  the 
"dean  of  the  commentators"  when 
it  comes  to  selling  drugstore  prod- 
ucts. 


WOR  Sponsored  Survey 
Conducted  by  the  Reuben  H.  Don- 
nelly Corp.,  the  survey  of  druggists 
was  sponsored  by  WOR  New  York, 
which  carries  Heatter's  newscasts. 
Survey  results  showed  Drug  Sales- 
man Heatter  out  in  front  with  a 
total  of  154  votes,  leading  his  near- 
est competitor,  Raymond  Swing,  by 
62  votes. 

The  druggists  gave  newspaper 
advertising  only  45  votes  but  had 
ideas  about  how  radio  advertising 
should  be  used.  Spot  commercials 
between  programs  drew  only  93 
supporters,  with  79.6%  in  favor  of 
sponsored  radio  programs  of  15 
minutes  or  longer.  Seventeen  drug- 
gists advised  against  middle  com- 


mercials and  also  came  out  against 
commercials  which  are  too  long. 

Current  radio  programs  are  satis- 
factory to  13  druggists,  and  one 
complained,  "The  only  trouble  with 
radio — the  druggist  has  to  stock  a 
lot  of  stuff  he  never  handled  be- 
fore." Eight  of  those  interviewed 
warned  advertisers  to  be  sure  of 
their  distribution  before  starting  a 
radio  advertising  campaign  and 
four  druggists  said  a  higher  profit 
margin  would  be  necessary  on 
radio  -  advertised  products  before 
they  push  such  items. 

"Make  sure  the  product  justifies 
your  claims,"  druggists  warned  ad- 
vertisers. Five  claimed  Kreml  sells 
only  through  the  efforts  of  News- 
caster. Heatter.  "Customers  ask  for 
brands  by  the  commentator's  name" 
was  one  response.  Another  was, 
"when  a  product  goes  off  the  air, 
sales  drop." 

The  survey  covered  a  cross  sec- 
tion of  New  York's  8700  druggists 
whose  annual  sales  volume  is  above 
120  million  dollars.  It  indicated 
New  York's  druggists  have  been 
doing  some  serious  thinking  about 
ways  and  means  to  move  products 
off  their  shelves. 

Their  collective  conclusion:  "Ra- 
dio sells  about  857c  of  the  products 
in  my  store." 


PROPRIETARY  ADS 
ARE  IMPROVING 

"MUCH  THAT  was  considered 
questionable  in  proprietary  medi- 
cine advertising  has  definitely  been 
removed  and  that  general  improve- 
ment is  continuing,"  Dr.  Frederick 
.J.  Cullen,  executive  vice-president 
of  the  Proprietary  Assoc.  of  Amer- 
ica, stated  this  week. 

The  increasing  use  of  the  review 
service  offered  by  the  association 
to  manufacturers  of  packaged  medi- 
cines and  a  corresponding  improve- 
ment in  general  tone  of  advertising 
copy  now  being  submitted  was 
pointed  out. 

"There  are  only  a  few  in  the  in- 
dustry who  violate  the  provisions 
of  the  association's  advertising 
code,"  Dr.  Cullen  said.  "Criticism 
against  them  is  given  such  em- 
phasis as  to  lead  the  consuming 
public  to  believe  that  these  few 
manufacturers  represent  the  entire 
proprietary  industry.  A  high  per- 
centage of  the  advertising  copy 
used  today  passes  through  the  re- 
view service,  and  is  medically 
sound;  and  the  statements  con- 
tained in  such  copy  can  be  substan- 
tiated," he  continued. 

He  declared  that  use  of  testi- 
monials has  decreased  and  prizes 
are  used  only  occasionally  as  a 
means  of  selling  packaged  medi- 
cines. 

The  report  states  that  scare  head 
advertising  in  the  packaged  medi- 
cine field  is  being  frowned  upon 
with  the  intention  of  eliminating 
the  plug-ugly  in  print  and  on  the 


Egg-Nogg  Campaign 

M.  LOUIS  PRODUCTS,  New  York^ 
started  its  nationwide  spot  cam 
paign  for  Egg-Nogg  Shampoo  this 
week  by  signing  13-week  contracts 
with  four  stations,  WNEW  New 
York,  KOL  Seattle,  KHJ  Los  An- 
geles, and  KFRC  San  Francisco. 
Contracts,  handled  by  Hirshon- 
Garfield,  New  York,  call  for  two 
spot  announcements  weekly.  More 
stations  will  be  added  as  the  com 
pany  can  be  sure  of  sufficient  ma 
terial  for  the  plastic  containers 
used  for  Egg-Nogg  Shampoo. 


2Stk  METROPOLITAN 
DISTRICT 
MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY-REED 


IBailey  Ofifers  Bill 
To  Ban  Royalties 

Senate  Measure  Would  Stop 
AFM  Fees  on  Records 

DECLARING  his  intention  of  pre- 
venting "the  sort  of  practices  re- 
ferred to  in  the  newspapers  as  the 
Petrillo  practices",  Sen.  Josiah  W. 
Bailey  (D-N.  C.)  has  introduced 
a  bill  (S-754)  to  outlaw  the  pay- 
ment of  royalties  by  employers  to 
labor  unions  or  representatives  of 
employes.  The  measure  has  been  re- 
ferred to  the  Judiciary  Committee. 

Sen.  Bailey's  bill,  if  enacted, 
would  put  an  end  to  the  fee  system 
now  in  force  between  the  recording 
and  transcription  industry  and  the 
American  Federation  of  Musicians, 
under  which  royalties  are  paid  on 
all  musical  records  to  the  union's 
"employment  fund".  James  C.  Pe- 
trillo, AFM  president,  has  esti- 
mated that  the  royalties  will  bring 
in  $4,000,000  annually  to  the  union. 

Tax  on  Consumers 

Recent  demand  of  John  L.  Lewis, 
president  of  the  United  Mine  Work- 
ers, for  a  10c  per  ton  royalty  on 
all  coal  produced  at  bituminous 
mines  prompted  Sen.  Bailey  to  of- 
fer his  measure.  "John  Lewis  saw 
Petrillo  getting  away  with  it,"  he 
said,  "so  he  asks  10  cents  on  every 
ton  of  coal.  I  want  to  stop  it  now, 
before  it  becomes  a  general  tax  on 
consumers." 

Sen.  Bailey  contends  that  the 
royalties  are  equivalent  to  a  tax 
on  consumers  in  that  any  increase 
in  production  costs  is  almost  cer- 
tain to  be  translated  into  higher 
prices.  If  the  practice  is  not 
checked,  he  declares,  there  will  be 
nothing  to  prevent  a  union  from 
demanding  a  percentage  of  a  mer- 
chant's sales  or  of  a  transporta- 
tion company's  receipts. 

In  an  editorial  last  Monday  in 
'the  Washington  Post,  the  Bailey 
measure  was  endorsed  as  "a  frontal 
attack  on  a  practice  that  is  thor- 
oughly indefensible".  While  declar- 
ing that  more  comprehensive  legis- 
lation "that  would  not  only  put  a 
stop  to  holdups  of  this  type  but 
compel  every  union  official  to  ren- 
der a  strict  public  accounting  of 


u  n  I  T  E  D 
PRESS 


The  Washhnjton  Sta 


the  purposes  for  which  dues  are 
collected"  is  needed,  the  Post  feels 
that  "the  next  best  thing  would  be 
passage  of  legislation  to  prevent 
the  spread  of  this  potentially  dan- 
gerous abuse  that  is  just  coming 
into  use." 

Lowell  Mellett,  writing  in  the 
Wmhington  Star,  thought  that  Sen. 
Bailey  "is  taking  on  a  real  battle, 
but  it  is  not  certain  that  he  real- 
izes what  the  battle  is  about.  He 
does  not  if  he  thinks  that  what 
Petrillo  is  getting  away  with  is 
something  peculiar  to  labor."  Mr. 
Mellett  suggests  that  if  Mr.  Bailey 
is  anxious  to  "attack  the  evil  at 
its  roots"  he  can  obtain  much  valu- 
able information  from  the  Anti- 
Trust  Division  of  the  Dept.  of  Jus- 
tice which  "could  show  him  abuses 
of  the  royal  prerogative  that  would 
shock  him,  abuses  that  cost  Amer- 
ican consumers  more  than  any  roy- 
alty the  miners  could  possibly  at- 
tach to  the  coal  we  burn." 
Sen.  Bailey's  bill  provides: 

That  it  shall  be  unlawful  for  any 
employer  to  pay  or  deliver,  or  to  agree 
to  pay  or  deliver,  any  money  or  other 
thing  of  value  to  any  representative 
of  any  of  his  employees  who  are  en- 
gaged in  commerce  or  in  the  production 
of  goods  for  commerce. 

It  shall  be  unlawful  for  any  repre- 
sentative or  agent  of  any  employees 
who  are  engaged  in  commerce  or  in 
the  production  of  goods  for  commerce 
to  demand,  receive,  or  accept,  or  to  agree 
to  receive  or  accept,  from  the  employer 
of  such  employees  any  money  or  other 
thing  of  value,  for  the  use  of  such 
representative  or  in  trust  or  other- 
wise. 

The  provisions  of  this  section  shall 
not  be  applicable  with  respect  to  any 
money  or  other  thing  of  value  payable 
by  an  employer  to  an  employee  or 
former  employee  as  compensation  for, 
or  by  reason  of,  his  services  as  an  em- 
ployee of  such  employer,  and  shall  not 
be  applicable  with  respect  to  any 
amounts  deducted  from  the  compensa- 
tion of  any  employee  and  paid  to  a 
labor  organization  by  an  employer  in 
payment  of  dues  or  other  similar  fees 
payable  by  such  employee  to  such  labor 
organization. 

Any  person  who  willfully  violates  any 
of  the  provisions  of  this  Act  shall 
upon  conviction  thereof  be  subject  to 
a  fine  of  not  more  than  $10,000  or  to 
imprisonment  for  not  more  than  six 
months,  or  both. 

The  district  courts  of  the  United 
States  and  the  United  States  courts  of 
the  Territories  and  possessions  shall 
have  jurisdiction,  for  cause  shown,  and 
subject  to  the  provisions  of  section  20 
(relating  to  notice  to  opposite  party) 
of  the  Act  entitled  "An  Act  to  supple- 
ment existing  laws  against  unlawful 
restraints  and  monopolies,  and  for  other 
purposes",  approved  October  15,  1914, 
as  amended  (U.  S.  C,  1940  edition,  title 
28,  sec.  381),  to  restrain  violations  of 
this  Act. 


ANNE  COT'RTNEY  KOELKER,  4.1, 
fcjrmer  head  rccpptioiiist  of  NBC  cen- 
tral division,  and  wife  of  Lt.  Anthoiiv 
Koelker,  Blue  central  division  pub- 
licity director,  now  on  leave  with  the 
Navy,  died  March  10. 
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Decisions 


ACTIONS  BY  COBIMISSION 
MARCH  20 

1230  kc  KGHI  Little  Rock,  Ark.— 
Granted  vol.  assgn.  license  from  A.  L. 
ChUton  and  L.  H.  Chilton  d/b  KGHI 
Broadcasting  Service  to  A.  L.  Chilton,  L. 
Chilton  and  S.  C.  Vinsonhaler  d/b 
KGHI  Broadcasting  Service. 

1430  kc  WHEB  Portsmouth,  N.  H.— 
Designated  for  hearing  application  for 
CP  change  750  kc  to  1430  kc  and  1  kw 
L-WSB  to  1  kw  D  250  w  N  unlimited. 

1230  kc  WFTC  Kinston,  N.  C— De- 
nied special  service  authorization  590  kc 
250  w  D  100  w  N  for  period  ending 
4-1-45. 

NEW-1490  kc  Loys  Mardsen  Hawley, 
Conway,  S.  C. — Adopted  memorandum 
opinion  ordering  issuance  CP  pursuant 
to  FCC  action  1-16-45  authorizing  con- 
ditional grant  for  new  station. 

KDNT  Denton,  Tex.— Denied  petition 
for  Immediate  consideration  under  FCC 
Policy  1-16-45  of  application  for  CP  new 
station,  without  prejudice  to  later  deter- 
mination; directed  that  case  be  retained 
in  pending  file. 

WACO  Waco,  Tex. — Same. 

ACTIONS  BY  ADM  BROAD 
MARCH  19 
Raytheon  Mfg.   Co.,  Chicago — Placed 
in  pending  file  application  for  new  com- 
mercial TV  station. 

Philadelphia  Daily  News  Inc.,  Phil- 
adelphia— Same. 
Iowa  State  College,  Ames — Same. 
The  Crosley  Corp.,  Dayton,  O. — Same. 

ACTIONS  ON  MOTIONS 
MARCH  17 
1280   kc  WGBF   Evansville,    Ind — On 

Commission's  own  motion  postponed 
hearing  re  license  renewal  application 
set  3-19-45  to  4-10-45. 


Applications 


MARCH  19 
NEW-45.9  me  Mid-Coastal  Broadcast- 
ing Co.,  Washington,  D.  C. — CP  new  FM 

station,  10,800  sq.  mi.,  $80,000  estimated 
cost. 

NEW-Channel  3  Scripps-Howard  Radio 
Inc.,  Pittsburgh— CP  new  commercial  TV 
station  ESR  1230. 

NEW-49.9  mc  WSON  Henderson,  Ky.— 
CP  new  FM  station,  7,660  sq.  mi.,  $27,- 
530  estimated  cost. 

NEW-46.9  mc  Scripps-Howard  Radio 
Inc.,  Pittsburgh — CP  new  FM  station, 
8,400  sq.  mi.,  $100,000  estimated  cost. 

NEW-44.9  mc  WHOP  Hopkinsville,  Ky. 
— CP  new  FM  station,  2,841  sq.  mi.,  $11,- 
480  estimated  cost. 

NEW-48.9  mc  Milwaukee  Broadcasting 
Co.,  Milwaukee — CP  new  FM  station 
amended  to  include  names  of  Genevieve 
S.  Nesbit,  John  Ernest  Roe  and  W. 
Wade  Boardman  in  partnership. 

NEW-43.9  mc  KOMO  Seattle— CP  new 
FM  station,  15,326  sq.  mi.,  $154,800  esti- 
mated cost. 

MARCH  20 

1230  kc  WIBX  Utica,  N.  Y.— Transfer 
control  from  Scott  Howe  Bowen,  de- 
ceased, to  Estate  of  Scott  Howe  Bowen 
with  Margaret  P.  Bowen  as  executrix. 

NEW-49.5  mc  James  A.  Hardman, 
North  Adams,  Mass. — CP  new  FM  sta- 
tion, 7,752  sq.  mi.,  $42,800  estimated 
cost. 

NEW-46.5  mc  WPAD  Paducah,  Ky.— 

CP  new  FM  station,  7,375  sq.  mi.,  $24,700 
estimated  cost. 

MARCH  21 

Philco  Radio  &  Television  Corp.,  Area 
of  Philadelphia — CP  increase  15  w  to  40 
w,  add  A3  emission  and  change  location 
for  W3XPA-C-P.  Also  mod.  CP  for  new 
experimental  TV  station  (W3XPR)  to 
increase  15  w  to  40  w,  add  A3  emission 
and  change  location. 

NEW-43.7  mc  WRBL  Columbus,  Ga.— 
CP  new  FM  station,  20,792  sq.  ml.,  $68,- 
550  estimated  cost. 

NEW-47.3  mc  Donald  W.  Reynolds, 
Fort  Smith,  Ark. — CP  new  FM  station, 
30,650  sq.  mi.,  $110,600  estimated  cost. 

MARCH  22 
NEW-1340  kc   Alabama  Broadcasting 
Co.,   Sylacauga,  Ala. — License  to  cover 
CP  new  station  (WFEB). 


NEW-43.5  mc  KIRO  Seattle— CP  new 
FM  station,  17,440  sq.  mi.,  $135,000  esti- 
mated cost. 

NEW-1230  kc  Voice  of  Marion,  Marion, 
Ind. — Petition  filed  for  consideration 
and  grant  under  FCC  Policy  1-16-45  of 
application  for  new  station. 

MARCH  23 

1490  kc  KGKB  Tyler,  Tex.— Vol.  assgn. 
license  from  East  Texas  Broadcasting  Co. 
to  James  G.  Ulmer. 

1490  kc  WTMV  East  St.  Louis,  lU.— Vol. 
assgn.  licehse  from  Mississippi  Valley 
Broadcasting  Co.  Inc.  to  MUes  H.  Johns, 
Penrose  H.  Johns,  WUliam  F.  Johns  Jr. 
d/b  Mississippi  Valley  Broadcasting  Co. 

1240  kc  WJMC  Rice  Lake,  Wis.— Vol. 
assgn.  license  from  Walter  C.  Bridges  to 
WJMC  Inc. 


Network  iKccovnts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

LAMBERT  PHARMACAL  Co.,  New  York 
(Listerine  toothpowder),  on  March  31 
starts  Billle  Burke  Show  on  146  CBS 
stations  Sat.  11:30-12  noon.  Agency: 
Lambert  &  Feasley,  N.  Y. 

SEVEN-UP  Co.,  St.  Louis,  on  April  4 
starts  The  Seven-Up  Show  on  240  MBS 
stations  Wed.  8:30-9  p.m.  Agency:  J. 
Walter  Thompson  Co.,  Chicago. 

KERB  GLASS  Mfg.  Corp.,  Los  Angeles 
(Mason  jars),  on  May  14  starts  for  18 
weeks  Graeme  Fletcher — News  on  8  NBC 
Pacific  stations  Mon.-Wed.-Fri.  7-7:15 
a.m.  (PWT).  Agency:  Raymond  R.  Mor- 
gan Co.,  Hollywood. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(White  Laundry  soap).  Ivory  Flakes, 
Dreft),  on  March  26  starts  Rosemary  on 
75  CBS  stations  Mon.  thru  Frl.  2:15-2:30 
p.m.  Program  continues  on  82  NBC  sta- 
tions 11:15-11:30  a.m.  through  March  30. 
Agencies:  Benton  &  Bowles,  Compton 
Adv.,  Pedlar  &  Ryan,  N.  Y. 

NATIONAL  BISCUIT  Co.,  New  York 
(bread,  crackers.  Shredded  Wheat),  on 
March  5  for  52  weeks  started  Rex  Miller 
news  commentary  on  38  Don  Lee  sta- 
tions and  KTAR  Phoenix.  Agency:  Bots- 
fod,  Constantine  &  Gardner,  San  Fran- 
cisco. 

Renewal  Accounts 

LEVER  BROS.,  Cambridge  (Lipton's 
tea.  Continental  soup  mix),  on  April 
3  renews  for  52  weeks  Inner  Sanctum 
on  122  CBS  stations  Tues.  9-9:30  p.m. 
and  (Swan  soap)  on  April  2  renews  for 
52  weeks  Bright  Horizon  on  123  CBS 
stations  Mon.  thru  Frl.  11:30-11:45  a.m. 
Agency:  Young  &  Rubicam,  N.  Y.  Lever 
Bros.  (Rinso)  on  March  26  for  52  weeks 
renews  Big  Sister  on  122  CBS  stations 
Mon.  thru  Frl.  12:15-12:30  p.m.  and 
(Spry)  Aunt  Jenny  on  78  CBS  stations 
Mon.  thru  Frl.  11:45-12  noon.  Agency: 
Ruthrauff  &  Ryan,  N.  Y. 


TECHnicfliif^^ 


WALTER  L.  ROE,  manager  of  the  inter- 
national program  and  radiophoto  serv- 
ice of  RCA  Communications,  responsible 
for  operations  of  all  RCA  program  and 
radio  circuits  used  in  the  transmission 
of  news  broadcasts  from  abroad,  has  re- 
signed after  17  years  with  the  company. 
Recently  returned  from  the  Asiatic- 
Pacific  forward  area,  Mr.  Roe  was  in- 
strumental in  coordinating  military  ra- 
dio operations  with  the  company's 
transpacific  circuits  terminating  at  the 
San  Francisco  office. 
MAX  UHLIG,  former  assistant  sound 
supervisor  of  CBS,  has  joined  Colum- 
bia Recording  Corp.,  CBS  subsidiary,  to 
head  a  new  sound  and  production  de- 
partment. 

LT.  COL.  JOHN  VASSOS  has  returned 

to  the  RCA  Victor  Division  as  con- 
sultant designer,  a  post  he  held  from 
1934  until  1942  when  he  entered  the 
armed  forces.  He  recently  was  discharged 
from  the  Army  Engineering  Corps  after 
2'/2  years  on  special  missions  overseas. 
WILLIAM  MUELLER,  former  transmit- 
ter engineer  of  WFBL  Syracuse,  has 
been  promoted  to  staff  sergeant  in  India 
where  he  is  building  radios  and  anten- 
nas for  the  Army  Air  Corps. 
CARL  HABBERMAN,  assistant  chief  en- 
gineer of  WGRC  Louisville,  Is  the  fa- 
ther of  a  girl. 

CHARLES  RAYBURN,  chief  engineer  of 
KVAK  Atchison,  Kan.,  has  resigned  to 
care  for  his  other  business  Interests. 
BILLY  G.  PARKER,  former  KVAK  en- 
gineer-announcer. Is  now  In  the  Coast 
Guard. 

BOB  CROTTINGER  has  been  named  act- 
ing chief  engineer  of  KANS  Wichita 
DICK  PILANT  is  a  new  addition  to  the 
engineering  staff.  LLOYD  PETERSON 
has  returned  to  the  KANS  control  room 
on  parttime  basis. 

MARVIN  BREINES,  released  from  the 
Army,  has  Joined  the  engineering  stall 
of  WNEW  New  York.  He  formerly  served 
with  the  FCC  and  with  WFBC  Green- 
ville, S.  C. 

DOUG  SQUIRES,  operator  of  CBK  Wa- 
trous,  Sask.,  is  the  father  of  a  girl. 
NORMAN  OLDING,  regional  enghieer  of 
the  CBC,  Vancouver,  has  been  pro- 
moted to  operations  engineer  and  has 
moved  to  Montreal. 

BOB  SANISLO  is  new  operator-announc- 
er with  KONP  Port  Angeles,  Wash. 
He  was  recently  released  from  the  Coast 
Guard. 


GENERAL  FOODS  Corp.,  New  York 
(Diamond  Crystal  Salt,  Bakers  Choco- 
late), on  April  2  renews  for  52  weeks 
When  a  Girl  Marries  on  75  NBC  sta- 
tions Mon.  thru  Frl.  5-5:15  p.m.  and 
(for  Post's  Raisin  Bran  and  Post's  Bran 
Flakes),  renews  Portia  Faces  Life  on 
86  NBC  stations  Mon.  thru  Frl.  5:15- 
5:30  p.m.  Agency:  Benton  &  Bowles, 
N.  Y. 

SOUTHERN  SPRING  BED  Co.,  Atlanta 

(beds,  bedding),  on  March  27  for  13 
weeks  renews  Robert  St.  John  on  20 
NBC  stations  Thurs.  10:15-10:30  a.m. 
Agency:  Tucker  Vvayne  Co.,  Atlanta. 


m%w  CO. 


QUARTZ  OSCILLATORS  SINCE  1927 


BROADCASTING    •    Broadcast  Adyertising 


ARMY  COMMISSIOISS 
PALEY  AS  COLONEL 

WILLIAM  S.  PALEY,  CBS  pres- 
ident on  leave,  was  commissioned 
a  colonel  in  the  Army  on  March  13 
and  assigned  to  Psychological  War- 
f  a  r  e  Division, 
SHAEF,  as  dep- 
uty chief.  Previ- 
ously he  had  been 
chief  of  the  radio 
section,  PWD, 
from  the  time  of 
i  t  s  organization 
in  January  1944. 

The  radio  sec- 
tion of  the  PWD 
directs  military 
broadcasting  to 
enemy  and  enemy-held  territorv 
and  coordinates  these  activities 
w^ith  those  of  such  civilian  agencies 
as  OWI  and  BBC.  PWD's  radio  sec- 
tion also  supervises  allied  broad- 
casting and  public  address  activities 
in  the  field,  including  the  operation 
of  Radio  Luxembourg,  and  assists 
in  rehabilitation  broadcasting  to 
liberated  areas. 

Overseas  since  October  1943,  Col. 
Paley  served  first  in  the  filediter- 
ranean  theatre  on  special  assign- 
ment for  the  OWI.  While  in  tnat 
theatre  he  joined  the  Psychological 
Warfare  Branch  of  SHEAF,  su- 
pervising its  radio  activities,  in- 
cluding the  planning  and  oro-an-za- 
tion  of  the  Italian  broadcasting  net- 
work. 


Col.  Paley 


Los 


[  Biscuit  News 

NATIONAL  BISCUIT  Co. 
Angeles  (crackers,  cookies),  on 
March  26  starts  for  26  weeks,  spon- 
soring Larry  Smith  newscasts  on 
3  Z-Bar  Network  stations  (KGIR 
KPPA  KRMB),  Mon.,  Wed.,  Fri., 
10:15-10:30  a.m.  (MWT).  Firm 
also  sponsors  Rex  Miller,  commen- 
tator, on  39  Don  Lee  Pacific  sta- 
tions, Mon.  through  Fri.,  4:15- 
4:30  p.m.  (PWT).  Agency  is  Bots- 
ford,  Constantine  &  Gardner,  Los 
Angeles. 


Gallaher  Appoints  Grant 

GALLAHER  DRUG  Co.,  Dayton, 
;with  outlets  in  Ohio  and  Kentucky 
has  appointed  Grant  Adv.,  New 
fYork  as  agency  for  radio  and  insti- 
tutional advertising.  Current  sched- 
ule, which  got  under  way  March  1, 
includes  WCMI  WING  WHIO 
WHIZ  WIZE.  Firm  uses  five,  ten 
minute  and  quarter-hour  news  and 
music  programs  from  three  to  six 
times  daily  on  each  station. 


OWI  PACKET,  WEEK  APRIL  16 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  April  16.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 

STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN        All.        Ind.        Aft.        Ind.       Live  Trans. 


WAR  MESSAGE 


Medical  WAG  

V-Mail  

Dangerous  Pennies  

Stop  Wartime  Accidents  _ 

Paper  Salvage  

Careless  Talk  


See  OWI  Schedule  of  War  Message  156  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


John  S.  Daggett 

JOHN  S.  (Uncle  John)  DAG- 
GETT, 65  pioneer  radio  station 
manager,  died  March  14  at  Doc- 
tor's Hospital,  Los  Angeles.  Inac- 
tive in  radio  for  some  years,  Mr. 
Daggett  in  the  early  20's  was  a 
writer-producer,  announcer  and 
entertainer  as  well  as  manager  of 
KHJ  Los  Angeles.  He  originated 
and  broadcast  a  daily  Children's 
Hour  on  that  station  using  name  of 
Uncle  John,  which  became  well 
known  on  the  West  Coast.  Surviv- 
ing is  a  son,  John  S.  Daggett  Jr., 
of  Chicago. 


Acme  Changes 

AFTER  many  years  of  cooperative 
sponsorship  of  both  The  Shadow 
and  Nick  Carter,  Acme  White  Lead 
&  Color  Works  of  Detroit,  effective 
April  22  will  take  over  complete 
sponsorship  of  the  Nick  Carter 
show  and  place  it  on  113  Mutual 
stations  Sundays,  5:30-6  p.m.  EWT. 
Format  is  said  to  be  strengthened 
and  new  writer  is  Edith  Meiser, 
who  once  wrote  Sherlock  Holmes 
scripts.  Acme  will  drop  participa- 
tions in  The  Shadow.  Contract  for 
52  weeks  was  placed  by  Henri, 
Hurst  &  McDonald,  Chicago. 


Acquires  KGHI  10% 

ACQUISITION  of  10%  interest  by 
S.  C.  Vinsonhaler  in  the  licensee 
partnership  of  KGHI  Little  Rock, 
Ark.  for  $12,000  from  A.  L.  Chil- 
ton and  Leonore  H.  Chilton,  was 
granted  by  the  FCC  last  week.  Mr. 
Vinsonhaler  is  general  manager 
of  KGHI  and  was  a  minor  stock- 
holder in  KLRA  prior  to  the  duo- 
poly severance  of  the  two  Little 
Rock  stations. 


EDDIE  KOHN,  genial  manager  of 
WFPG,  New  Jersey's  ONLY  Blue  Network  Outlet  will 
be  glad  to  give  you  a  friendly  tip  on  the  voluminous  amount  of 
ALL  YEAR  AROUND  business  to  be  obtained  from  the 
Seaboard  Area. 

For  furf/ier  detoi/s  on  WFPG— wr/fe  EDDIE  KOHN,  ATLANTIC  CITY,  N.  J. 
For  further  details  on  other  friendly  Group  Stations,  write 

JOHN  LAUX,  Managing  Director 
"THE  FRIENDLY  GROUP",  STEUBENVILLE,  OHIO 

WSTV  WFPG  WJPA  WKNY 


STEUBENVILLE,  O.,  ATL 


J,,  WASHINGTON,  PA 


Lambert  on  CBS 

LAMBERT  PHARMACAL  Co.. 
New  York,  resumes  network  ad- 
vertising this  week  as  sponsor  of 
the  Billie  Burke  Show  on  146  CBS 
stations  Sat.,  11:30  a.m.  to  12  noon. 
Series  starts  March  31  for  Lis- 
terine  Toothpowder,  having  been 
discontinued  March  24  on  138  CBS 
stations  by  Servel  Inc.,  New  York. 
Since  Lambert's  last  network  ser- 
ies. Grand  Central  Station,  discon- 
tinued on  CBS  in  1940,  company 
has  been  using  spot  radio.  Current 
schedule  includes  Quiz  of  Two  Ci- 
ties, sponsored  on  19  stations  in  22 
markets  for  Listerine  Toothpaste, 
and  scattered  spot  announcements, 
with  no  change  contemplated  at 
present.  Business  placed  through 
Lambert  &  Feasley,  New  York. 
Program  was  formerly  handled  for 
Servel  by  BBDO,  New  York. 


Bradley  Joins  Grant 

EVERETT  BRADLEY,  former  ac- 
count executive  of  Compton  Adv., 
New  York,  has  joined  Grant  Adv. 
as  vice-president  in  charge  of  the 
Chicago  office,  effective  March  31st. 
Howard  Jones,  former  vice-presi- 
dent in  charge  of  the  Chicago  of- 
fice, has  been  promoted  to  vice- 
president  in  charge  of  the  central 
staff  of  Grant  Adv.  Mr.  Bradley 
was  account  executive  on  the  Ivory 
Soap  account  at  Compton.  Previ- 
ously he  was  vice-president  of  Ped- 
lar &  Ryan,  New  York.  Mr.  Brad- 
ley in  his  new  capacity  will  handle 
Old  Dutch  Cleanser,  Folger  Coffee 
and  Mars  Milky  Way. 


Griesedieck  Baseball 

WIL  St.  Louis  will  broadcast  home 
games  of  the  Cardinals  and  Browns 
for  the  1945  season  under  sponsor- 
ship of  Griesedieck  Brothers  Brew- 
ery. Announcer  Harry  Caray  and 
baseball  veteran  Gabby  Street  will 
describe  both  day  and  night  con- 
tests. A  special  network  comprising 
KFRU  Columbia,  Mo.,  KHMO  Han- 
nibal, KDRO  Sedalia,  KFVS  Cape 
Girardeau,  WJPF  Herrin,  IlL,  and 
WKRO  Cairo,  111.,  will  broadcast 
the  games.  Agency:  Ruthrauff  and 
Ryan. 


Horn  Promoted 

CHARLES  W.  HORN,  former  di- 
rector of  research  and  development 
of  NBC,  has  been  promoted  to  a 
captaincy  in  the  Naval  Reserve. 
He  is  an  assistant  to  Rear  Adm. 
Joseph  R.  Redman,  director  of  the 
Office  of  Naval  Communications. 
The  promotion  was  pre-dated  to 
1942,  the  time  Mr.  Horn  was  se- 
lected  for  promotion. 


BROADCASTING    •    Broadcast  Advertising 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  post-war  futiire.  Box  932, 
BROADCASTING. 

Good  combination  man  with  first  class 
license,  to  take  over  duties  as  chief  en- 
gineer for  progressive  local  250  watt  sta- 
tion. Midwest.  Good  salary.  Send  quali- 
fications to  Box  218,  BROADCASTING. 
Midwestern  Blue  Network  outlet  desires 
services  all-round  announcer.  Must  be 
acquainted  with  transcription  library 
operation.  Starting  salary  50-hour  week 
in  excess  of  $225.00  per  month.  Applicant 
must  be  prepared  to  submit  voice  tran- 
scription and  photo  on  request.  Box 
277,  BROADCASTING. 
Sales  production  manager  with  program 
and  sales  experience  desired  by  Cali- 
fornia regional  network  station.  Give 
complete  qualifications,  personal  his- 
tory and  salary  desired.  Answer  Box 
387,  BROADCASTING. 
Wanted — Man  to  serve  as  salesman- 
announcer  by  west  coast  regional  net- 
work station.  Previous  radio  experience 
unnecessary  if  education,  voice  and 
common-sense  okay.  Prefer  World  War 
2  veteran.  Answer  Box  388,  BROAD- 
CASTING. 

Immediate  and  future  openings  for  dis- 
charged servicemen  in  announcing,  pro- 
duction and  program  departments.  We 
are  looking  for  men  who  desire  to  build 
for  postwar  period.  5000-watt  Mutual 
affiliate  and  key  station  for  expanding 
regional  network.  Box  394,  BROAD- 
CASTING. 

Discharged  servicemen  wanted  as  radio 
salesmen.  Exceptional  opportunity.  Ex- 
cellent drawing  account  and  commis- 
sion. Also,  opening  for  engineer.  5000- 
watt  Rocky  Mountain  station.  Box  395, 
BROADCASTING. 

Studio  recording  and  transmitter  engi- 
neers for  regional  NBC  afliliate.  NABET 
scale.  Reply  Box  420,  BROADCASTING. 
Salesman  wanted.  Man  familiar  with 
small  market  station  operation  and  real 
understanding  of  radio  sales.  Send 
record  of  experience,  references  and 
photo  first  letter.  Network  station  in 
center  of  richest  farm  area  in  west. 
Write  Box  423,  BROADCASTING. 
CBS  MIDWEST  AFFILIATE  ORGANIZ- 
ING SMALL  NEWS  BUREAU  AS  NECU- 
LEUS  FOR  A  DEPARTMENT  WE  EX- 
PECT TO  BE  MIGHTY  IMPORTANT  TO 
OUR  STATION  IN  POST  WAR  YEARS. 
THIS  IS  OPPORTUNITY  FOR  AN  EX- 
PERIENCED MAN  WHO  LIVES,  EATS 
AND  SLEEPS  NEWS  AND  HAS  THE 
ENERGY  A  ONE-MAN  DEPARTMENT 
WILL  REQUIRE.  DESIRE  A  MAN  WILL- 
ING AND  ABLE  TO  GO  OUT  IN  COM- 
MUNITY AND  DEVELOP  HIS  NEWS 
SOURCES  AND  ESTABLISH  HIMSELF 
AS  A  NEWSMAN.  BOX  428,  BROAD- 
CASTING. 

Wanted— Salesman.  Outstanding  inde- 
pendent station  in  middlewest  seeks 
commission  salesman  of  proved  ability 
and  integrity.  Right  man  can  earn 
S10,000-$12,000  a  year.  Send  complete  de- 
tails first  letter,  in  confidence,  to  Box 
429,  BROADCASTING. 
Writer  with  administrative  ability,  ex- 
perience and  responsibility.  Assist  with 
radio  promotion  for  service  organization 
in  middlewest.  Box  455,  BROADCAST- 
ING. 

Have  an  opening  for  a  good  announcer 
at  Utah's  5000  watt  Blue  Network  affili- 
ate. Address  usual  necessary  informa- 
tion to  KUTA,  Salt  Lake  City,  Utah. 
Operator— First  or  second  class  license 
required.  Good  salary  and  working  con- 
ditions. Send  qualifications  tD  WJIM 
Lansing,  Michigan. 

Wanted— Young  lady  preferably  with 
journalism  background  or  equivalent 
to  begin  as  typist  and  receptionist  to 
work  into  full  time  copywriter.  Please 
send  all  details  WKPT,  Kingsport,  Tenn. 
Wanted — Combination  man  by  network 
affiliate.  Chief's  position  open.  Contact 
KOVC,  Valley  City,  N.  D. 
Engineers  wanted  by  new  250  watt  sta- 
tion. Two  transmitter  engineers,  good 
opportunity  for  right  men.  Wire  age, 
license,  experience,  and  draft  status  at 
once.  Chief  announcer  also  wanted. 
WPAG.  Ann  Arbor,  Mich. 
Alaska  broadcasting  station  has  open- 
ing for  operator  announcer  with  first  or 
second  class  license.  Starting  salary 
about  $250.  We  pay  transportation  from 
Seattle  on  year  contract.  Write  or  wire 
Edwin  A.  Kraft,  708  American  Bldg., 
Seattle,  Wash. 

Wanted  —  Continuity  writer.  Not  for 
spots  alone,  but  a  writer  capable  of 
handling  continuity  department  and 
converting  ideas  into  finished  program. 
KGNC.  AmarUlo,  Texas. 


I — Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issu-e  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 


Transmitter  engineer  with  first  class  li- 
cense and  at  least  two  years  operating 
experience.  40  hour  week;  average  earn- 
ings $44.00  to  $46.00  per  week  depending 
on  overtime.  Ideal  location  for  sports, 
scenery  and  climate.  University  City  of 
25,000.  Supply  picture,  draft  status  and 
availability.  KGVO,  Missoula,  Montana. 

Chief  engineer  position  open.  Forty 
hours,  five  day  week.  $285.00  monthly, 
time  and  half  overtime.  Bulk  of  duties 
include  maintenance  and  engineering, 
chief.  Must  be  able  to  pinch  hit  as  an- 
nouncer when  occasion  demands.  Air 
mall  transcription  of  announcing  in  ad- 
dition to  engineering,  personal  and  draft 
data  .Pendleton,  KJBS,  San  Francisco. 

Announcer-newscaster — Wanted  by  basic 
major  network  affiliate  in  northern 
New  England.  Box  459,  BROADCAST- 
ING. 

First  class  engineer  wanted  for  pro- 
gressive 250  watt  Blue-Mutual  station 
in  northeast  Texas.  Send  qualifications 
and  salary  requirements  to  Box  466, 
BROADCASTING. 

Several  first  or  second  class  engineers. 
Pennsylvania.  Permanent.  Box  467, 
BROADCASTING. 


Situations  Wanted 

Manager  of  proven  ability  and  capable 
of  taking  complete  charge,  is  prepared 
to  discuss  a  change.  Interested  only  in 
deal  which  offers  real  money  and  out- 
standing opportunity  for  future  grovrth. 
Age  40.  Solid  background  plus  \musual 
record  makes  this  man  a  natural  selec- 
tion for  a  tough  but  profitable  job.  All 
replies  confidential.  Interview  can  be  ar- 
ranged. Box  430,  BROADCASTING. 


Situations  Wanted  (Cont'd) 


What  do  you  offer  ace  newscaster,  thor- 
oughly experienced  announcer,  deferred 
and  former  program-production  director, 
seeking  permanency?  Box  452,  BROAD- 
CASTING. 

Wanted — Position  as  radio  announcer  in 
Florida.  Transcription  furnished  upon 
request.  Box  453,  BROADCASTING. 

Producer-program  director — 10  years  ra- 
dio experience,  six  on  networks.  Thor- 
oughly familiar  with  all  phases  of  pro- 
gramming, production,  and  equipped  to 
handle  personnel  responsibilities.  Con- 
scientious worker  with  initiative  and 
originality.  At  present  employed  as  pro- 
ducer-announcer at  N.  B.  C.  key  station. 
Interested  in  making  change  for  greater 
opportunity.  Box  457,  BROADCASTING. 

Experienced  sports  announcer  available 
on  two  weeks  notice.  Baseball  play  by 
play  and  rebroadcast,  basketball,  foot- 
ball, boxing.  Straight  sportscast,  inter- 
views. 4P,  29,  married.  6  years  experi- 
ence sports  and  staff.  Will  go  anywhere. 
Minimum  salary  $400  monthly.  Box  458, 
BROADCASTING. 

Announcer  —  Experienced  production, 
copy  advertising.  Excellent  background, 
highest  references.  Available  at  once. 
Details  upon  request.  Write  Box  460, 
BROADCASTING. 

Wanted— Position  chief  or  transmitter 
engineer,  southern  station.  Preferably 
Florida.  Experienced  250  watt  to  50  kw. 
Details  first  letter.  Box  458,  BROAD- 
CASTING. 

Salesman — Interested  changing  to  net- 
work sales  department  or  New  York 
station.  Especially  qualified  for  New 
York,  Chicago  or  Boston  office  of  na- 
tional representative.  Box  462,  BROAD- 
CASTING. 


SERVICE  DIRECTORY 


•GEARED   TO   AM-FM  EXPANSION" 
Radio    EnfinmeHnt  CaiuuitoMfa 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Wastilngton,  D.  C.  Hollywood,  Cat. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wosh.  5,  D.  C. 
District  1640 
(Subj.  to  GoT-t  tteg.) 


MORE  RF  KIlOWAn  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleons  13,  La. 
Raymond  4756 

High   Power   Tube  Specialists  Exclusively 


LYNPEL 

"A  DUpateh  from  Reufr't" 
WKAT  4,h  YBAR 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

Write   for  catalog 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Constraction 
Snpervision    and    Business  Services 

for  Broadcast  Stations 
Munsey  Bldg.         Washington  4,  D.  C 
District  2292 


SOUND  EFFECT  RECORDS 

GENNETT*SPEEDY-Q 

Reduced  Basic  Library  Offer  Contotning 
Over  200  Individual  Sound  Effects 

Wrilr  For  Details 

CHARLES  MICHELSOIV 

67  W.  44th  St.  New  York,  N.  Y. 


BUY 
WAR  BONDS 


Situations  Wanted  (Cont'd) 


Commercial  manager  with  untisual  rec- 
ord of  achievement  desires  larger  oppor- 
tunity. If  you  have  a  problem  and  can 
offer  both  permanence  and  top  flight 
income  opportunity,  a  personal  Inter- 
view will  be  arrange.  All  replies  confi- 
dential. Box  431,  BROADCASTING. 

First  class  engineer  now  employed  as 
chief  engineer  and  manager  of  250  watt 
station.  Wife  with  third  class  working  as 
combination  operator.  Want  a  change  to 
southern  state.  Draft  exempt.  Box  446, 
Broadcasting. 

There's  no  substitute  for  experience — 
fifteen  years  of  it-  Announcing,  news, 
special  events,  programs,  continuity, 
controls,  supervision,  responsibility,  and 
restricted  license.  Now  managing  local 
station.  If  your  deal  is  really  good, 
might  invest  one  to  four  thousand  dol- 
lars. Prefer  west  or  northwest.  Age  32, 
married,  family,  draft  unlikely,  not  a 
floater.  References.  If  you  need  a  man- 
ager or  assistant,  or  top  announcer,  let's 
talk  it  over  thoroughly.  Write  Box  368, 
BROADCASTING. 

Experienced  manager  available  at  once. 
19  years  of  successful,  well  liked  opera- 
tion as  station  manager,  sales  manager 
and  as  national  sales  representative. 
Plenty  of  program  experience.  Putiire 
of  present  job  no  longer  exists.  Steady 
enthusiastic  worker.  I'm  looking  for  a 
permanent  Job.  42  years  old,  married 
with  fine  family.  Present  employer 
knows  of  this  ad.  Reply  Box  463, 
BROADCASTING. 

Secretary.  Radio,  advertising,  motion 
picture  experience.  Clears  debris,  fol- 
lows through  on  details,  flexible  to 
needs  of  work.  Likes  people,  people  like 
her.  New  York  City.  Box  465,  BROAD- 
CASTING. 


Wanted  to  Buy 


Wanted — Controlling  interest  In  local 
or  regional  station.  Box  383,  BROAD- 
CASTING. 


Wanted — FCC  approved  frequency  moni- 
tor. Send  complete  information.  Box 
386,  BROADCASTING. 


BROADCASTING.  Iindi 

Wanted  to  buy — for  cash,  any  or  all  I  liop 
parts  of  a  250  watt  station.  Please  an- 
swer to  Box  449,  BROADCASTING. 

$300,000  available  for  outright  purchase 
of  operating  radio  station.  Sale  subject 
to  FCC  approval.  All  replies  kept  confl-  iaii 
dential.    Please    answer    to    Box    450,  i  \ 
BROADCASTING.  """I 

litte 


Require  two  300  watt  antenna  tower  bea- 
cons with  flashers.  Box  456,  BROAD- 
CASTING. 

Wanted— Late  model  Graflex  with  flash 
bulb  attachment.  Quote  condition  and 
type  lens.  KMLB,  Monroe,  La. 

Would  like  to  buy  radio  station,  and 
would  if  possible  like  to  get  newspaper 
plant  connected  with  it.  Prefer  south- 
ern states,  but  will  consider  all  replies. 
Would  consider  buying  stock  or  part 
interest.  Box  468,  BROADCASTING. 


For  Sale 


250   watt  composite   transmitter.  F 
approved.  Will  sell  immediately  $2000  as  £'  " 
owner  going  into  the  service.  West  Coast 
Amusement,  Latham  Square  Building,  pr  s 
Oakland,  California. 

100- watt  composite  transmitter,  suitable 'Hffied 
for  FCC  approval.    $2,000.00.    Regional  reiiijg 


250-watt  composite  transmitter,  suitable 
for  FCC  approval  $2,600.00.  Regional 
Radio  sales,  231  W.  Wisconsin  Ave.,  Mil- 
waukee, 3,  Wise. 

250-watt  composite  transmitter,  just  re- 
built, fine  condition,  ready  for  FCC  ap- 
proval, $2,900.00.  Regional  Radio  Sales 
231  W.  Wisconsin  Ave.,  Milwaukee  3 
Wisconsin. 

No  priority.  One  new  4  channel  remote 
amplified  complete  with  tubes  and 
phones.  Broadcast  standard.  Leather 
carrying  case.  $350.00.  R.  B.  Glenn,  i 
Saturn  St.,  Los  Angeles  35,  Calif. 

For  sale — Two  EU7  Presto  recording 
amplifiers.  One  75A  Presto  recording 
turntable.    Box   464,  BROADCASTING, 
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Clear  Channel 

{Continued  from  page  13) 
Spearman,  counsel  for  the  Regional 
Broadcasters  Committee  (successor 

0  the  National  Assn.  of  Regional 
Broadcasting  Service)  developed 
hese  salient  points: 

The  Commission  plans  to  go 
ahead  with  the  May  9  hearings, 
regardless  of  the  state  of  prep- 
aration. 

The  FCC  plans  to  inquire  close- 
ly into  clear  channel  programs. 

Financial  statements,  hereto- 
fore filed  with  the  Commission 
j  on  a  confidential  basis,  may  be 
{  thrown  open  to  all  parties  inter- 
j  ested  in  the  clear  channel  hear- 
ings. 

I  The  FCC  feels  the  standards  of 
clear  channel  broadcasting  have 
been  too  lax. 

Rosel  H.  Hyde,  assistant  general 
ounsel  for  broadcasting,  who  pre- 
ided,  suggested  that  attorneys 
ould  go  ahead  with  preparation  for 
lay  9  on  Issues  4,  6  and  9  on  whech- 
r  power  in  excess  of  50  kw  would 
.  nfavorably  affect  the  economic 
'  bility  of  other  stations  to  operate 

1  the  public  interest;  whether  it 
5  economically  feasible  to  relocate 
lear  channel  stations  to  provide 
ervice  to  areas  now  without  it; 
"^hether  clear  channel  stations  ren- 

1  ier  a  program  service  "particularly 
aited  to  the  needs  of  listeners  in 
aral  areas". 

Messrs.  Caldwell  and  Spearman 
Dntended  Issue  6  on  relocation  of 
lear-channel  stations  couldn't  be 
etermined  until  after  three  engi- 
eering  committees  report  their 
ndings  and  new  standards  are 
dopted.  "If  you're  going  to  sticic 
)  present  standards,  there's  no 
eed  of  the  hearings,"  said  Mr. 
pearman.  "If  you're  going  to 
lange  the  standards,  then  \\q 
lould  have  the  benefit  of  the  com- 
dttee  studies." 

Mr.  Plotkin  said  the  best  data 


Big  Movie  Fund 

HE  motion  picture  "Colonel 
limp"  will  make  its  bow  to  the 
.  S.  March  29  supported  by  what 
probably  the  largest  radio  ad- 
srtising  budget  ever  appropriated 
f  Brandt's  Gotham  Theatre,  ac- 
)rding  to  Buchanan  &  Co.,  New 
ork,  agency  handling  radio  pro- 
otion  of  the  technicolor  English 
!m,  a  United  Artists  release.  With 
ore  than  $10,000  allotted  for  ra- 
o,  the  agency  has  contracted  for 
vo  weeks  of  spot  announcements 
'•er  six  New  York  stations,  with 
)mmercials  covering  the  period 
imediately  before  the  March  29 
•emiere  and  one  week  thereafter. 
;ations  handling  Blimp  spot  an- 
)uncements  aae  WMCA  WNEVV 
'HN  WINS  WQXR  WEAF. 


on  Issue  6  vras  the  financial  infoi'- 
mation  filed  by  stations  with  the 
Commission.  "The  issue  is  whether 
the  data  should  be  made  available 
to  interested  groups."  That  pre- 
cipitated heated  debate  with  vir- 
tually all  of  the  lawyers  insisting 
that  the  FCC  obtained  financial 
statements  as  confidential  informa- 
tion and  to  make  it  available  would 
be  to  breach  a  confidence  with  the 
industry. 

On  appearances,  Mr.  Hyde  told 
the  lawyers  to  "file  the  best  you 
can".  Mr.  Spearman  requested  that 
any  information  the  Commission 
has  should  be  made  available  to  all 
interested  parties,  to  help  them  pre- 
pare their  respective  cases. 

Nationwide  interest  has  been 
manifest  in  the  Regional  Broadcast- 
ers' Committee  and  voluntary  sub- 
scriptions have  been  pouring  in  to 
take  care  of  expenses  incidental 
to  the  clear-channel  hearings,  ac- 
cording to  Mr.  Spearman. 

On  the  committee  are  Campbell 
Arnoux,  WTAR  Norfolk;  Edgar  L. 
Bill,  WMBD  Peoria;  E.  B.  Cranev, 
KGIR  Butte,  Mont.;  T.  A.  M. 
Craven,  Cowles  Broadcasting  Co.; 
Walter  J.  Damm,  WTMJ  Milwau- 
kee; John  Shepard  3d,  Yankee  Net- 
work; Hoyt  B.  Wooten,  WREC 
Memphis. 

Members  of  the  various  commit- 
tees set  up  March  16  [Broadcast- 
ing, March  19]  and  completed  last 
week,  are  as  follows: 

COMMITTEE  1,  Determination  of 
What  Constitutes  a  Satisfactory  Signal 
— Edward  W.  Allen  Jr.,  FCC  technical 
information  division,  chairman;  H.  L. 
Blatterman,  KFI;  George  Lang,  WGN; 
M.  R.  Mitchell,  WJR;  George  Reynolds. 
WSM;  A.  D.  Ring,  consulting  engineer, 
for  CCBS;  William  B.  Lodge,  CBS; 
Raymond  Guy,  NBC;  Charles  P.  Kocher. 
WXYZ;  Grant  R.  Wrathall,  consulting 
engineer.  Independents;  John  Barron, 
George  C.  Davis  G.  F.  Leydorf,  Philip 
Merryman,  RTPB  Pane!  4;  Paul  F.  God- 
ley,  Regional  Broadcasters  Committee. 

COMMITTEE  2,  Determination  of 
What  Constitutes  Objectionable  Inter- 
ference— Clure  H.  Owen,  FCC  broadcast 
division,  chairman;  K.  J.  Gardner, 
WHAM;  Paul  Loyet,  WHO;  A.  D.  Ring; 
R.  J.  Rockwell,  WLW,  for  the  CCBS, 
George  C.  Davis,  Lynn  Smeby,  Grant 
Wrathall,  RTPB  Panel  4;  T.  A.  M. 
Craven,  Regional  Broadcasters  Commit- 

COMMITTEE  3.  Determination  of  Dis- 
tances to  Which  and  Areas  Over  Which 
Various  Signal  Strengths  Are  Deliv- 
ered—Dr.  L.  P.  Wheeler,  chief,  FCC 
technical  information  division,  chair- 
man; Edgar  F.  Vandivere,  FCC,  alter- 
nate; George  Curran,  KFI;  George 
Lewis,  WCAU;  R.  Morris  Pierce,  WJR; 
A.  D.  Ring,  for  CCBS;  J.  W.  Wright, 
CBS;  W.  S.  Duttera,  NBC;  Stuart  Bailey, 
A.  Earl  CuUum  Jr.,  Frank  H.  Mcintosh, 
RTPB  Panel  4;  Dr.  G.  W.  Pickard,  Re- 
gional Broadcasters  Committee. 

COMMITTEE  4,  Postcard  or  Similar 
Surveys — Dallas  W.  Smythe,  chief,  FCC 
economics  division,  chairman;  Louis  G. 
Caldwell,  Paul  Loyet,  for  CCBS;  John 
K.  Churchill,  CBS;  Paul  F.  Peter,  NAB; 
Philip  Merryman,  NBC;  Howard  Frazier, 
RTPB  Panel  4;  Paul  D.  P.  Spearman, 
Regional  Broadcasters  Committee. 


DUQUESNE  BREWING 

WON'T  RELINQUISH  FOR  NETWORK  CLIENT, 
Leonard  Kapner,  WCAE 

THE  SHADOW 

Available  locally  on  transcription— see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engiaeen 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  PreM  Bldg^  Waah^  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859  


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earie  BIdg.      •      NATIONAL  6513 
Washington  4,  D.  C 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      District  8215 

Washington  4,  D.  C. 


Tel.  Bridgeport  7-2465 


Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM   FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Nat'l  Press  BIdg.      Wash.  4,  D.  C. 
Room  892  NA.  7846 


seJtvice 

Exact  Measurements  '  of  any  lime 

RCA  COMMUNICATIONS.  INC. 
64  Broad  Street      New  York  4,  N.  Y. 


JOHN 

BARRON 

Consulting 

Radio  Engineers 

Specializing 

in  Broadcast  and 

Allocation  Engineering 

Eorle  Bu-ilding, 

Washington  4,  D.  C. 

Telephone 

NAtional  7757 

McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.        Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


lo  Engineering  Consultant 
Frequency  Monitoring 


Cemmercifll  Hadio  Equip.  Co. 

•  International  Building,  Washington,  D.  O. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 
e  Cross  Roads  of  the  World,  Hollywood,  Calif. 

-  I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.    •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 
Decatur  1234 


F rank  H.  A4c[ntosh 
Consulting  Radio  Engineers 
Shoreham  BIdg.         ME.  4477 
^Vashington,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nat'l  Press  BIdg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5880 


WORTHINGTON  C.  LENT 

Consulting  Engineers 


IhfTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH..  D.  C 
DISTRICT  4127 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4-100 
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At  Dead  ine ... 


M'DONALD  DEMANDS  SECRET 
DATA  BE  MADE  PUBLIC 

COMDR.  E.  F.  McDonald  Jr.,  president,  Zenith 
Radio  Corp.,  Chicago,  Friday  wired  FCC  Chair- 
man Paul  A.  Porter,  urging  that  unclassified 
testimony  given  by  industry  experts  at  a  secret 
session  with  military  officials  March  12-13,  be 
made  public  [Broadcasting,  March  19]. 

He  included  copy  of  a  wire  he  sent  to  the 
Senate  Interstate  Commerce  Committee,  House 
Interstate  &  Foreign  Commerce  Committee  and 
House  Merchant  Marine  &  Fisheries  Commit- 
tee, urging  retention  of  FM  in  its  present  band 
and  suggesting  that  Congress  note  the  testi- 
mony of  the  secret  sessions,  particularly  of 
Dr.  J.  H.  Dellinger,  Dr.  H.  H.  Beverage  and 
Dr.  H.  T.  Stetson. 

CBS  ANNUAL  REPORT 
STRESSES  VIDEO  STAND 

SECRET  electronic  work  performed  by  CBS 
television  laboratories  for  the  government  since 
outbreak  of  the  war  has  convinced  the  network 
"that  postwar  television  could  emerge  at  a 
much  higher  level  than  its  prewar  freeze," 
Paul  W.  Kesten,  executive  vice-president,  in- 
formed CBS  stockholders  in  the  company's  an- 
nual report  issued  Saturday. 

Consolidated  income  statement  shows  a  net 
income  after  taxes  of  $4,678,361  for  1944  com- 
pared to  $4,535,941  in  1943.  The  1944  gross 
was  $84,905,830;  1943  gross  was  $75,166,440. 

WOR  MEN  CITED 

TWO  former  WOR  employes  have  been  cited 
for  outstanding  performances  in  armed  serv- 
ices. Lt.  Jerry  A.  Danzig,  USNR,  ex-publicity 
director,  was  awarded  bronze  star  and  citation 
by  Adm.  Harold  Stark,  Commander,  U.  S. 
Naval  Forces  in  Europe,  for  "meritorious  per- 
formance" during  invasion  of  France,  June  6, 
1944.  S/Sgt.  Robert  Barkey,  WOR  engineer 
before  entering  Army,  won  a  certificate  of 
merit  from  Gen.  Ewart  G.  Plank,  for  "con- 
spicuously meritorious  and  outstanding  per- 
formance of  military  duty  in  the  European 
theatre"  by  "contributing  to  setting  up  a  radio 
transmitter  and  antenna  sights  in  connection 
with  military  operations  against  an  enemy  of 
the  United  States." 

VETS  TO  TOUR  FOR  BONDS 

TO  PROMOTE  the  forthcoming  Seventh  War 
Loan  Drive,  the  Treasury  Dept.  in  conjunction 
with  the  Army  Ground  Forces  has  arranged 
for  a  nationwide  tour  of  some  600  cities  by 
groups  of  24-29  infantrymen  constituting  an 
overall  force  of  1,100  combat  veterans  fresh 
from  overseas  service  who  will  recreate  and 
demonstrate  actual  battle  conditions.  Titled 
"Here's  Your  Infantry",  the  groups  will  be 
available  for  presentation  of  programs  over 
local  stations. 

ULMER  WOULD  OV/N  KGKB 

JAMES  G.  ULMER,  majority  stockholder  of 
East  Texas  Broadcasting  Co.,  licensee  of 
KGKB  Tyler,  Tex.,  would  purchase  stock  of 
minority  interests  (36  shares)  for  $25  per 
share  and  become  licensee  as  individual,  under 
petition  filed  with  FCC  Friday  for  voluntai-y 
assignment  of  license. 
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PA,  HUBBARD  GIVE  VIEWS 
ON  STATE  NEWS  COVERAGE 

PLANS  of  Stanley  E.  Hubbard,  president, 
KSTP  St.  Paul,  to  revive  Radio  News  Assn., 
precursor  of  wire  service  coverage  for  radio, 
have  elicited  from  Oliver  Gramling,  PA  assist- 
ant general  manager,  statement  that  the  St. 
Paul  broadcaster  does  not  understand  PA  op- 
ei-ations. 

Mr.  Hubbard  announced  last  week  that  RNA 
now  is  serving,  through  string  correspondents, 
most  stations  in  Minnesota  "because  we  are 
unable  to  get  complete  coverage  from  Asso- 
ciated Press."  PA  is  subsidiary  of  latter. 

Mr.  Gramling  said  Friday  that  Mr.  Hubbard 
sought  from  AP  specific  item  out  of  State  Leg- 
islature upon  which  AP  state  house  correspond- 
ent had  not  yet  reported.  "No  question  of  facili- 
ties was  involved,"  he  added.  Mr.  Hubbard 
countered,  "Radio  today,  in  proportion,  is  pay- 
ing more  money  for  Associated  Press  than  the 
papers  themselves." 

Mr.  Hubbard  had  contended  that  newspapers 
were  getting  protection  from  wire  iservice  on 
exclusives  developing  in  Capital  and  outstate 
areas. 

WPB  NEW  STATIONS  POLICY 
WILL  HARMONIZE  WITH  FCC 

NEW  CRITERIA  to  be  used  by  the  WPB 
Radio  &  Radar  Division  for  passing  on  appli- 
cations for  construction  of  new  standard  broad- 
cast stations,  harmonizing  policy  with  the  FCC 
freeze  order  of  Jan.  16,  1945,  were  adopted 
over  the  weekend.  Conflicts  between  Construc- 
tion Bureau  and  R&R  Division  are  intended 
to  be  resolved  by  new  standards. 

Henceforth  WPB  will  consider  only  those 
applications  (1)  from  locations  not  now  re- 
ceiving primary  service  from  existing  sta- 
tions and  (2)  which  can  show  that  equipment 
has  been  or  can  be  obtained  without  placing 
any  load  on  production  facilities.  Requests  for 
stations  in  military  areas  must  be  supported 
by  the  War  or  Navy  Depts. 

DEMILLE  APPEALS  DECISION 
UPHOLDING  AFRA  ACTION 

CECIL  B.  DEMILLE  is  appealing  to  the  State 
Supreme  Court  Los  Angeles  Superior  Court's 
judgment  for  AFRA  in  his  fight  against  paying 
a  $1  union  fee  which  he  said  was  for  political 
purposes.  Judge  Emmet  H.  Wilson  last  Janu- 
ary upheld  APRA's  right  to  suspend  DeMille 
and  prevent  his  appearing  as  director-producer- 
mc  of  CBS  Lux  Radio  Theatre  at  a  reported 
$2,050  weekly. 

REICHOLD  CHANGES  FORMAT 

AT  THE  conclusion  of  the  regular  Detroit 
Symphony  Orchestra  season  April  7,  Reichold 
Chemicals,  Detroit,  will  cut  its  Saturday  night 
Mutual  hour  to  a  half-hour  program  featur- 
ing Detroit  Symphony  and  guest  artists  from 
the  American  republics.  Agency:  Grant  Adv. 

TRUMAN  NAMED  IN  CANADA 

A.  W.  TRUMAN,  superintendent  of  schools  for 
New  Brunswick,  has  been  named  to  serve  three 
years  on  nine-man  Board  of  Governors  of  Ca- 
nadian Broadcasting  Corp. 


Business  Briefly 

(Continued  from  page  4) 

General  Foods  program  in  that  period,  will  be 
discontinued.  Ford  drops  Stars  of  the  Future 
on  480  Blue  stations,  Friday,  8-8:30  p.m. 

NEW  CAMPBELL  SHOW  •  Sponsorship  of 
Moore  and  Durante  show  on  133  CBS  stations, 
Friday,  10-10:30  p.m.  will  be  taken  over  April 
6  by  Campbell  Soup  Co.,  giving  it  three  pro- 
grams on  CBS.  No  changes  have  been  indi- 
cated on  the  other  programs  but  Jack  Carson 
show  comes  up  for  renewal  in  May. 

FORM  VIDEO  UNIT  •  Leslie  Charteris,  au- 
thor of  "The  Saint"  mystery  stories  and  radio! 
scripts,  and  Anson  Bond,  producer  of  train- 
ing films  for  the  armed  services,  have  formed 
Bond-Charteris  Enterprises,  Hollywood,  to 
produce  movies  for  television. 


P  &  G  DROPS  'PLAYHOUSE'; 
SWEETHEART  TAKES  TIME 

PROCTER  &  GAMBLE  Co.,  March  30  drops 
Star  Playhouse  for  Dreft  and  Crisco  on  74 
NBC  stations  Mon.-Fri.,  11:30-11:45  a.m.  Two 
weeks  later,  beginning  April  16,  time  has  been 
reserved  through  Duane  Jones  Co.,  for  new 
Manhattan  Soap  Co.  program  (Sweetheart). 

Procter  &  Gamble  secured  Mon.-Fri.,  10:45- 
11  a.m.  on  74  NBC  stations,  beginning  April  2 
for  Joyce  Jordan,  second  former  General  Foods 
serial  recently  acquired  by  soap  firm.  Crisco  will 
be  promoted  in  East  through  Compton  Adv.; 
Dreft  in  West  through  Dancer-Fitzgerald- 
Sample.  With  Road  of  Life  shifting  April  16 
from  11-11:15  a.m.  to  10:30-10:45  a.m.  on  NBC, 
P  &  G  will  have  the  earlier  continuous  half- 
hour  requested  on  NBC.  Seven  Pacific  coast  and 
six  Arizona  NBC  stations,  unable  to  clear  10:30 
a.m.  spot,  will  record  serial  and  broadcast  lo- 
cally 11-11:15  a.m.  Agency  is  Compton  Adv., 
product,  Duz. 


People 

GWENDOLYN  SCHRYVER,  member  of  WJR 
Detroit  sales  department,  has  been  named  sta- 
tion commercial  editor. 

GEORGE  GRIM  leaves  this  week  for  Italy  as 
war  correspondent  for  five  stations  owned  by 
Cowles  brothers.  He  leaves  post  as  radio  pro-  ; 
motion  director  of  Cowles  paper,  Minneapolis 
Star  Journal,  for  assignment.  [ 

M/SGT.  ALVIN  JOSEPHY,  USMC  combat  d 
correspondent  who  participated  in  Iwo  Jima 
action,  and  others,  back  in  U.  S.  He  is  former 
special  eventer  for  OWI  and  WOR  Mutual. 

ARTHUR  SIMON,  formerly  general  manager,  . 
WPEN  Philadelphia,  scheduled  to  join  WIND 
Chicago  as  promotion  chief.  j| 

LEO  J.  FITZPATRICK,  general  manager,; 
WJR  Detroit,  named  campaign  chairman  toi 
the  Detroit  Catholic  Archdiocesan  Development 
Fund. 

1ST.  LT.  GEORGE  F.  PUTNAM,  USMC  offi- 
cer with  Special  Services  of  the  Corps,  back  in 
U.  S.  after  South  Pacific  tour. 

CAPT.  MELVIN  MAGINN,  former  chief  an- 
nouncer of  WLW  Cincinnati,  where  he  was 
known  as  Peter  Grant,  broke  a  finger  in  a 
baseball  game  in  Oahu,  Hawaii. 

BROADCASTING    •    Broadcast  Advertising 


H      ADVERTISING    MUST    PACE  PROGRESS 


Diogenes  must  have  smiled  when,  in  1911,  farsighted 
advertising  men  endorsed  the  Model  Statute  framed  by 
Printers'  Ink.  Subsequently  adopted  by'  25  states,  this 
Statute  led  to  the  establishment  of  Better  Business 
Bureaus  throughout  the  country,  and  pioneered  censor- 
ship from  within  the  advertising  business.  More  than 
this,  by  making  Truth  a  selling  standard,  public  confi- 
dence in  advertising  was  established,  and  the  upgrading 
of  advertised  products  stimulated. 


ANY  PERSON,  FIRM,  CORPORATION  OR  ASSOCIATION  WHO, 

WITH  INTENT  TO  SELL  OR  IN  ANYWISE  DISPOSE  OF 
MERCHANDISE,  SECURITIES,  SERVICE  OR  ANYTHING  OFFERED 
BY  SUCH  PERSON,  FIRM,  CORPORATION  OR  ASSOCIATION 
.  .  .  MAKES,  PUBLISHES,  DISSEMINATES,  CIRCULATES,  OR 
PLACES  BEFORE  THE  PUBLIC  ...  IN  A  NEWSPAPER  OR 
OTHER  PUBLICATION  .  .'.AN  ADVERTISEMENT  OF  ANY  SORT 
.  .  .  WHICH  CONTAINS  ANY  ASSERTION,  REPRESENTATION 
OR  STATEMENT  OF  FACT  WHICH  IS  UNTRUE,  DECEPTIVE 
OR  MISLEADING,  SHALL  BE  GUILTY  OF  A  MISDEMEANOR. 


I  n  the 

STKIBUTION  DECADE 

Advertising  Must  Continue  To  Inspire  Confidence! 


Advertising  has  a  man-sized  job  to  do  in  the  Distribution 
Decade!  After  peace,  in  order  to  prevent  an  economic 
depression,  our  nation  must  consume  at  least  40%  more 
than  in  the  pre-v^^ar  era. 

Money,  manufacturing  facilities,  manpower  and  mate- 
rials will  be  abundant.  With  Advertising  functioning  at 
its  unhampered  best,  the  big  task  of  rapid,  efficient,  eco- 


nomical distribution  can  be  done!  But  in  the  doing. 
Advertising  must  zealously  guard  its  established  stand- 
ards of  integrity,  for  to  be  effective,  Advertising  must 
inspire  confidence! 

At  The  Nation's  Station,  we  will  be  striving  to  elevate 
still  further  in  the  Distribution  Decade,  those  high  stand- 
ards of  honesty  in  advertising  long  advocated  by  WLW. 


WLW 

DIVISION  or  THE  CKOSICY  CORPORATION 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 


RCA  Laboratories  model  with  an  18-  by  24-inch  screen  showing  how  Bob  Hope  may  appear  on  home  telcvisii 


the  future 


Mew  Projection  Television  -  Bob  Hope's  faee'big  as  life 


Can  you  picture  Bob  Hope  on  television . . . 
seeing  his  face  hig  as  Zi/e— right  in  your  own 
living  room? 

Well,  you  will— for  now,  thanks  to  RCA  re- 
search, all  limitations  on  the  size  of  home  tele- 
vision screens  have  been  removed. 

RCA  Projection  Television  sets  can  have  18- 
by  24-inch  pictures  or,  for  that  matter,  pictures 
as  large  as  the  screen  in  a  motion  picture  theater! 

When  you  tune  in  an  NBC  television  broad- 
cast youll  almost  think  the  actors  are  in  the  same 
room  vdth  you. 

And  trust  NBC,  America's  No.  1  Network  in 
sound  broadcasting  today,  to  bring  you  the  best 
in  home  television  entertainment  tomorrow. 


This  revolutionary  improvement  in  television 
was  achieved  in  RCA  Laboratories  by  develop- 
ment of  an  entirely  new  reflector  and  lens,  shown 
in  phantom  above.  This  lens,  made  of  inexpensive 
plastic,  is  eight  times  as  efficient  for  the  purpose 
as  the  finest  optical  lens. 

When  you  buy  an  RCA  radio,  phonograph  or 
television  receiver— or  any  other  RCA  product— 
you  receive  the  benefit  of  the  latest  research  de- 
velopment of  RCA  Laboratories.  It  is  this  plus 
value  which  is  your  assurance  of  lasting  satis- 
faction. 

The  public  recognition  of  this  plus  value  has 
given  to  RCA  world  leadership  in  the  radio, 
phonographic,  television  and  electronic  art. 


Dr.  D.  W.  Epstein  with  a  projectio 
television  tube,  reflector  and  len 
unit.  Here  the  image  on  the  end 
the  tube  hits  the  reflector,  is  co 
rected  by  the  lens,  projected  to  th 
screen,  then  enlarged  .  .  .  mak 
possible  larger  and  clearer  televisjo 
than  had  ever  existed  before. 


RADIO  CORPORATION  of  AMERICA 

PIONEERS    IN    P  R  OC  R  E  S  S  (f^lp^ 


Tli#  W#alcly 


PRICE  15  CiNTS 


HmmBmmgmmmm  m  rnmmm 


They  are  headed 
for  star  heights  as  WOR's. 
man  and  wife 
team  in  "Breakfast 
With  Dorothy  and  Dick" 


KILGALLEN  and  KOLLMAR 


BECAUSE  EVEN  RADio's  magic  Can  create  them  only 
infrequently,  a  hit  man  and  wife  team  is  a  station's 
and  a  sponsor's  dream 

WOR  sincerely  believes  that  it  has  struck  this 
bonanza  in  Dorothy  Kilgallen  and  Dick  Kollmar;  or, 
Mr.  and  Mrs.  Kollmar. 

Why? 

1 .  Because  theirs  is  a  delightful  new  WOR  morn- 
ing show  that's  as  homey  as  a  front  porch  rocker, 
smart  as  a  new  Spring  bonnet.  It  stars  two  people  who 
make  news  on  an  intimate,  ad-libbed-from-home 
program  that  makes  sales. 

2.  Because  it's  deliberately  slotted  at  8: 15  AM  to 
inherit  the  audience  of  New  York's  most  popular  local 
morning  programming,  including  WOR's  8:00  AM 
news.  New  York's  most  listened-to  daytime  news 
strip,  which  is  heard  in  more  than  300,000  homes 
every  day. 


3.  Because  approximately  1,000,000  employed 
women  who  have  no  opportunity  to  listen  between 
9:00  AM  and  5:00  PM,  are  e.xposed  to  "Breakfast 
With  Dorothy  and  Dick" 

4.  Because  Dorothy  and  Dick  are  wise  in  the 
audience-attracting  gimmicks  of  the  radio,  newspa- 
per and  theatre  worlds. 

Ask  WOR  to  tell  you  more  about  "Breakfast  With 
Dorothy  and  Dick".  Do  it  now.  Here's  a  show  that's 
going  to  be  filled  fast.  It's  in  giltedge  time;  it's  priced 
right;  it's  a  proven,  sales-tested  formula. 


that  power-full 


station 


WOR 


at  1440  Broadway,  in  New  York 


member  MUTUAL 


VOICE  of  a  FRIE 


Inspiring 
Listener-Confidence 
in  Every  Message 


Martho  Crane,  above,  has  been 
with  WLS  since  1928;  as  a  house- 
wife  and  mother,  she  knows  the 
problems  of  her  listeners.  Her 
friendly  help  is  responsible  for 
much  of  the  large  volume  of  audi- 
ence mail  received  consistently  by 
WLS  Feature  Foods. 
An  ideal  teammate  for  Martha 
is  Helen  Joyce,  right,  with  WLS 


ity  interests  are  all  refle 
her  splendid  air  personal 
and  Martha  together  ma 
hops  the  most  effective  fc 
ing  team  in  America. 


WLS  Feature  Foods  takes 
particular  pride  in  the  re- 
cent dinner  honoring  Mar- 
tha and  Helen  on  their  pro- 
gram's tenth  anniversary. 
650  grocers,  foodmen  and 
advertisers  attended  with 
their  wives,  showing  the 
reiailer's  confidence  in  WLS 
and  Martha  and  Helen. 


MARTHA  CRANE  and  Helen  Joyce  have 
been  talking  to  the  WLS  audience  for  ten 
years  now,  six  mornings  a  week  (ever  since  WLS 
Feature  Foods  went  on  the  air  in  1935).  In  addi- 
tion, they  have  met  and  talked  personally  with 
over  100,000  women  at  club  meetings  in  the 
Chicago  area.  Naturally,  then,  Martha  and  Helen 
speak  as  old  friends,  welcome  friends  who  come 
to  help  in  the  housewife's  many  difficult  situations. 
Martha  and  Helen  thus  typify  the  WLS  opera- 
tion: announcers,  singers,  newsmen,  musicians, 
farm  editors:  they're  all  accepted  as  friends. 
Which  makes  WLS  itself  speak  as  The  Voice  of 
a  Friend.  Friendship  rests  on  mutual  confidence. 
Confidence  generates  response.  Response  equals 
results  for  the  advertisers  who  use  WLS  — The 
Voice  of  a  Friend  in  Midwest  America. 


8  90  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 
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John  Blair  &  Company 
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Business  Briefly 


II I  lAAAAnAAA/VWmAfW' 

Closed  Circuit 


WILLIAM  HILLMAN,  topflight  news  com- 
mentator and  Washington  correspondent,  will 
move  from  Blue  to  Mutual  (and  probably 
with  added  functions).  Mr.  Hillman  continues 
as  Washington  head  of  Crowell-Collier. 

BLUE,  BY  THE  WAY,  or  American  Broad- 
casting Co.  as  it  now  chooses  to  be  identified, 
this  week  will  announce  opening  of  new  Wash- 
i  n  g  t  o  n  headquarters.  [Closed  Circuit, 
Mar.  19].  Most  prominently  mentioned  for 
Capital  assignment  (mayhap  as  vice-presi- 
dent) :  Donald  Withycomb,  chief  of  network 
International  Division,  former  NBC  station 
relations  manager.  K.  H.  Berkeley  will  con- 
tinue as  general  manager  of  WMAL,  Wash- 
ing Blue  outlet,  owned  by  Evening  Star. 

FRANK  E.  MASON,  former  vice-president  of 
NBC  in  charge  of  public  relations  and  execu- 
tive assistant  to  the  late  Secretary  of  the  Navy 
Knox,  has  retired  from  the  Navy  Dept.  post 
and  resigned  from  NBC.  Future  plans?  Prob- 
ably still  radio. 

LOOK  FOR  FULL  vindication  of  Andrea  and 
Stefano  Luotto,  of  New  York  and  Chicago, 
who  figured  prominently  in  foreign-language 
angle  of  House  Select  Committee  investiga- 
tion. For  a  time,  Stefano  was  barred  from  air 
because  of  allegations  by  OWI  and  FCC,  who 
charged  Fascist  sympathies.  Documents  which 
have  come  to  light  will  clear  brothers  of  even 
remote  support  of  Mussolini  philosophies,  and 
embarrass  no  few  Government  officials. 

PEW  IN  BROADCASTING  circles  may  recall 
that  Col.  Melvin  H.  Purvis,  former  crack  FBI 
agent  who  captured  John  Dillinger,  and  is  now 
tracing  down  Nazi  war  criminals,  is  part 
owner  and  president  of  WOLS  Florence,  S.  C. 

BEFORE  FINAL  NATIONAL  policy  on  televi- 
sion is  determined,  FCC  will  hold  hearing  on 
program  plans,  financial  backing  and  service 
proposals  of  prospective  telecasters.  Closely 
studied  will  be  motives  of  movie  industry — 
vsrhether  it  intends  to  do  constructive  competi- 
tive job  or  peddle  second-hand  film  in  effort  to 
suppress  potential  competitor. 

YOU  CAN  EXPECT  ORDER  this  week  by 
NLRB  directing  NBC  and  ABC-Blue  to  com- 
mence negotiations  with  NABET  in  accord- 
ance with  Board's  certification  of  union  as  bar- 
gaining unit  for  platter  turners.  Petrillo 
(AFM)  counsel  can  be  expected  to  intervene. 

ADD  BIDDERS  for  CBS'  WBT  Charlotte: 
J.  Lindsay  Nunn  and  his  son,  Maj.  Gilmore 
Nunn— WLAP  WBIR  WCMI  KFDA. 

NOW  THAT  WOV  purchase  deal  by  Mester 
Bros,  from  Arde  Bulova  has  been  spiked  by 
FCC,  don't  be  surprised  if  Bulova  80%  ma- 
jority interest  goes  to  Marshall  Field  (pub- 
lisher, Chicago  Sun,  New  York's  PM)  and 
broadcaster  (WJJD  Chicago,  WSAI  Cincin- 
nati). And  for  more  than  $300,000  Mester 
offer. 
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coming 

international  Communications  merger  hear- 
ings. Room  357,  Senate  Office  Bldg., 
10:30  a.m.,  April  3. 

NAB  District  8  meeting,  Detroit,  Book- 
Cadillac  Hotel,  April  2-3. 


Bulletins 

NABET  will  file  30-day  strike  notice  today 
(Monday)  with  Secretary  of  Labor  in  dispute 
with  WFBR  Baltimore  over  questions  of 
wages,  overtime,  holiday  pay,  and  retroactivity. 
Technicians  voted  action  late  Friday. 


AMERICAN  BROADCASTING  Co.,  which  on 
June  15  officially  replaces  the  Blue  Network 
appellation,  would  like  to  acquire  the  WABC 
(New  York)  call  from  CBS,  has  offered  latter 
the  WCBS  call,  now  used  by  Blue  affiliate, 
Springfield,  111.  CBS  has  evinced  no  interest  in 
trade.  NBC  has  rights  to  the  call  WNBC. 


LESLIE  C.  JOHNSON,  general  manager, 
WHBF  Rock  Island,  was  re-elected  director 
from  NAB  District  9,  meeting  in  Chicago  late 
Friday,  (See  earlier  story,  P.  83.) 

*      *  * 

WNEW  New  York  hopes  to  move  into  new 
quarters  at  565  Fifth  Ave.  at  46th  St.,  for- 
merly the  S.  W.  Strauss  Bldg.,  early  next  year 
or  as  soon  as  it  can  complete  remodeling  of 
second  and  third  floors  to  include  studios  and 
offices.  Planned  costs:  $300,000  for  10  studios. 
WNEW  has  signed  10-year  lease  with  Atlantic 
Coast  Network  which  has  acquired  half  of  stock 
in  Fifth-Forty-Sixth  Corp. 

UNITED  BROADCASTING  Co.,  licensee  of 
WHKC  Columbus,  WHK  Cleveland  and 
WHKK  Akron,  last  Friday  filed  applications 
with  the  FCC  for  a  Channel  4  commercial  tele- 
vision station  in  Columbus,  a  Channel  5  outlet 
for  Akron  and  a  new  FM  station  on  47.1  mc 
with  4,500  square  miles  coverage  for  Akron. 
Estimated  cost  of  FM  outlet  is  $53,000. 


RHETORICAL  REPARTEE 

UPON  his  appointment  to  the  FCC, 
Charles  R.  Denny  Jr.,  erstwhile  general 
counsel,  received  an  epistle  from  Paul  W. 
Kesten,  CBS  executive  vice-president. 
By  reading  every  other  line,  he  found  he 
was  being  congratulated  Then:  from 
Denny  to  Kesten  a  letter  typed  upside- 
down  and  backwards.  From  K  to  D  a 
reply  of  the  hold-to-the-mirror  species. 
From  D  to  K  a  retort  in  hieroglyphics 
from  King  Tut's  era  said  to  be  in  Serbian 
tongue  translated  into  Sanskrit.  (At 
Deadline,  Kesten  not  heard  from.) 


PINAUD  SPONSORS  SHOW  •  Pinaud  Inc., 
New  York,  advertising  new  perfume,  Lilianel- 
le,  will  sponsor  Musical  Bouquet,  starting  April 
22,  4-4:30  p.m.  over  WJZ  New  York,  WLS 
Chicago  and  four  American  Broadcasting  Co. 
(Blue)  Pacific  coast  outlets.  Packaged  by  Mil- 
dred Fenton  Productions,  New  York,  the  pro- 
gram was  handled  by  Dorland  International, 
Pettingill  &  Fenton,  New  York. 


MEM  ADDS  STATIONS  •  Mem  Co.,  New 
York,  will  add  about  25  stations  to  12  now  in- 
cluded in  its  spot  campaign  advertising  Mem 
toiletries.  Agency  is  Theodore  J.  Funt  Co., 
New  York. 


TWO  FORD  SHOWS  •  Ford  Motor  Co.,  spon- 
soring the  Ford  Program  beginning  April  8 
on  148  NBC  stations  Sundays  2-2:30  p.m.,  will 
continue  Stars  of  the  Future  on  the  Blue  Fri- 
days through  June  8,  date  contract  expires. 
Original  plans  were  to  discontinue  Blue  show 
April  6.  Blue  held  Ford  to  contract. 

HOUSEHOLD  HINT  SHOW  •  L.  Fish  Furni- 
ture Co.,  Chicago,  begins  sponsorship  April  2 
for  26  weeks  of  quarter-hour,  thrice-weekly, 
household  hint  show  Your  Next  Door  Neighbor, 
on  WAAF  Chicago.  Estelle  Finkel,  formerly 
director  of  women's  activities  at  WHBL  She- 
boygan, is  conductor  under  name  Judy  Logan. 
Contract  placed  direct. 


KRANKS  SHAVE  CONTRACT  •  Consoli- 
dated Royal  Chemical  Corp.,  Chicago,  April  2 
begins  52  weeks  sponsorship  of  Fulton  Lewis 
jr.  on  WGN  Chicago,  10:45-11  p.m.  (CWT) 
for  Kranks  Shave  Cream.  Agency,  Russel  M.; 
Seeds  Co.,  Chicago.  ,  j 

I  ^ 

BENNETT  GOSSIP  •  The  American  Broad^j 
casting  Co.  (Blue)  May  14  adds  Connie  Ben- 
nett, 1:15-1:30  p.m.  5  times  weekly  to  list  of 
cooperative  programs,  with  Hollywood  and 
Broadway  chatter.  Mystery  Chef,  now  on  spot.i 
will  go  off  Blue,  probably  to  another  net.  [ 

CAIN'S  BUYS  WESTERN  SHOW  •  Cain's 
Coffee  Co.,  Oklahoma  City,  April  2  begins  spon- 
sorship of  Sage  Brush  Serenade,  five  times 
weekly  transcribed  western  melodies  on  WKY| 
Oklahoma  City.  Agency  is  Ray  K.  Glenn. 

DEPARTMENT  STORE  TIME  •  Hallibur- 
ton's Oklahoma  City,  April  2  begins  sponsor- 
ing Love  Notes  three  times  weekly  on  WKYi 
Oklahoma  City  for  13  weeks. 

RAILROAD  BUYS  WAKER  UPPER  •  Bos- 
ton and  Maine  R.R.  is  sponsoring  B&M. 
Waker  Upper  Show  7-7:15  a.m.,  Monday 
through  Saturday,  on  WNAC  Boston  and  the 
Yankee  Network.  Show  features  Verne  Wil-I 
liams  giving  temperature,  time  and  tide,  weath- 
er and  top  name  singers  and  bands.  Agency 
is  Harold  Cabot  Co.,  Boston. 
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50«/o  OF  THE  SALES  kUi 
MADE  OUTSIDE* 

on  the  Pacific  Coast,  too! 


If  you  think  nylons  are  hard  to  get,  try  getting  complete  radio 
coverage  on  the  Pacific  Coast  without  Don  Lee.  It  can't  be 
done — for  while  aH  4  networks  cover  the"inside  market/'only 
Don  Lee  completely  covers  the"outside  market" (where  half 
the  retail  sales  are  made). 

Most  markets  on  the  Pacific  Coast  are  surrounded  by  moun- 
tains 5,000  to  15,000  feet  high  and  the  long-range  broadcasting 
of  other  networks  doesn't  work.  Don  Lee,  however,  with  38 
local  stations,  broadcasts  from  within  each  of  these  mountain- 
surrounded  markets. 


^Half  of  oli  the  retail  sales  on  the  Pacific  Coast  are 
made  OUTSIDE  the  counties  in  which  Los  Angeles, 
San  Francisco,  San  Diego,  Oakland,  Portland,  Seattle 
and  Spokane  are  located 

A  special  Hooper  coincidental  telephone  survey  of  276,019 
calls  (largest  ever  made  on  the  Pacific  Coast)  showed  60  to 
100%  of  "outside"  listeners  tuned  to  Don  Lee  stations. 

How  about"inside  coverage?"  According  to  regular  Hooper 
reports,  during  the  past  year  all  of  the  shows  that  switched 
from  any  of  the  other  3  networks  to  Don  Lee  received  higher 
Hooper  ratings  within  13  weeks! 

You'll  have  to  wait  for  nylons — but  you  don't  have  to  wait 
for  complete  Pacific  Coast  radio  coverage.  Buy  Don  Lee,  the 
only  network  that  delivers  both  markets  of  the  Pacific  Coast! 


%e  Orations  Qreatest  Regional  ^Network 


DON  LEE 


THOMAS  s.  LEE,  President 

LEWIS  ALLEN  WEISS,  Vice-Pres.&  Gen.  Mgr. 

5515  MELROSE  AVE., HOLLYWOOD  38,CAL. 

Represented  Nationally  by  John  Blair  &  Co. 


BROAQfASTiNG 

The  Weekly/^^ewsmagozine  of  Rodro 

broadcast  Advertising 


Mr.  Gordon  Gray,  General  Manager 
Radio  Station  K  O  I  L, 
Omaha,  Nebraska 

Dear  Mr.  Gray: 

This  is  to  express  our  thanks  and  ap- 
preciation to  station  K  O  I L  for  the  assist- 
ance rendered  us  during  the  recent  heavy 
snowstorm,  which  brought  about  an  urgent, 
immediate  need  for  snow  shovelers  by  the 
various  railroads  in  Omaha.  j 

As  a  result  of  your  spot  announcements, 
approximately  100  workers  reported  to  this 
office  and  we  answered  innumerable  tele- 
.  phone  calls.  Our  office  remained  open  un- 
til 9:00  P.M.  to  accomodate  the  callers. 

/ 

Through  your  help,  the  emergency  was 
handled  without  difficulty.   Thanks  again. 

Yours  very  truly. 


/ 


K.  R.  Harbour 
District  Manager 


^HITTING  IN  THE  PINCHES  WINS! 


KOIL  Comes  Through  in  Emergencies  with 
outstanding  results  for  advertisers  .... 

In  Omaha,  It  Pays  to  Advertise  on  KOIL! 


GORDON  GRAY, 
Generol  Monoger 
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W/VAT  delivers 

more  listeners  per  dollar 

in  America's  4™  Largest  Market 

than  any  other  station  - 

including  all  50,000  watters  !* 


Do  you  realize  litis  maii.el  eonlains  over  SVi  million  people;  wore  than  these  14 
cities  comlnned:  —  Kansas  City.  Indianapolis,  liorliester,  Denver,  Atlanta,  Dallas, 
Toledo,  Omaha,  Syracuse,  UieUmond.  JIartJord,  Des  Moines,  Spokane,  Fort  Wayne 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY" 


»ROADCASTING   •   Broadcast  Advertising 


"The  Voice  of  St. Louis" speaks  for  both.. 


NEWS-MINDED  LiSTENERS- 
SALES-MINDED  SPONSORS 


WITH  history-making  events  sweeping  to 
the  forefront  of  broadcasting  attention 
in  this  mid-Mississippi  Valley  region,  lis- 
teners are  today  relying  more  than  ever  on 
KMOX  and  its  newscasts. 

Sales-minded  sponsors  like  them,  too. 
Here's  why  this  dual  preference  prevails: 
The  man  behind  it  all  is  tall,  news-wise 
Guy  Runnion,  veteran  of  a  dozen  years  as 
radio  editor,  newscaster,  reporter  and  col- 
umnist. As  KMOX  news  chief,  aided  by  eight 
reportorial  veterans,  he  skillfully  assembles 
the  daily  procession  of  world  news  gathered 
by  the  two  major  press  associations  and  by 
CBS  correspondents  scattered  around  the 
globe  into  newscasts  that  win  the  attention 
of  radio  listeners  throughout  the  mid- 
Mississippi  Valley.  (And  listener  preference 
for  KMOX  is  typically  reflected  in  the  popu- 
larity of  Headline  Highlights,  noontime 
round-up  which,  says  the  last  Hooper  report, 


has  a  9.1  rating  in  St.  Louis ...  equal  to  that 
of  all  three  network  competitors  combined.) 

Sponsor  preference  for  KMOX  is  equally 
reflected  by  its  list  of  long-term  advertisers. 
Manhattan  Soap  Company,  Griffin  Manu- 
facturing Company,  Peter  Paul,  Inc.  are  all 
using  KMOX  news  broadcasts  for  the  fifth 
consecutive  year.  Planters  Nut  &  Chocolate 
Company  is  now  well  into  its  third  year. 

KMOX  news  periods  aren't  often  open  for 
new  advertisers.  The  old  ones  hold  on,  happy 
with  the  selling  job  KMOX  and  its  brand  of 
news  reporting  does  for  them.  But  today 
there's  opportunity  for  two  newcomers  to 
join  the  old  guard  of  satisfied  KMOX  news 
sponsors.  For  more  details,  call  us  or 
Radio  Sales. 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


800 
STRAIGHT 
PROGRAMS 
ONWWDC! 


Feature  of  the  Week 


Crosby  Shoes,  part  of  the 
John  Irving  shoe  chain,  has 
used  WWDC  in  Washington 
exclusively  for  800  consecu- 
tive programs. 

They  do  a  tremendous  re- 
tail business. 

It's  retail  experience  like 
this  that  many  time  buyers 
use  as  their  buying  guide.  In 
the  retail  business  advertis- 
ing either  sells  or  it  doesn't. 

There's  every  indication 
that  WWDC  meets  this  rigid 
retail  requirement. 


WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 


Represented  nationally  by 
WEED  &  COMPANY 
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NEVILLE  MILLER,  former  NAB 
president  and  for  nearly  a  year 
with  United  Nations  Relief 
&  Rehabilitation  Administration 
(UNRRA)  in  the  Balkan  theatre, 
is  returning  home.  On  March  15 
he  reported  he  had  finished  his  mis- 
sion in  Cairo,  Egypt — and  would  be 
returning  shortly. 

The  last  official  photograph  of 
Mr.  Miller,  who  served  as  NAB 
chief  executive  from  1938  until 
1944,  appears  herewith.  It  was  tak- 
en in  front  of  King  Tut's  tomb. 

When  he  wrote  March  15  Mr. 
Miller  had  just  returned  from  eight 
days  in  Athens.  He  left  Washington 
last  July  as  second  man  in  the 
Balkan  Mission. 

"Administering  relief  in  the  Bal- 
kans is  no  Community  Chest  af- 
fair," said  the  former  NAB  head 
and  erstwhile  mayor  of  Louisville. 
"Factions  contending  for  postwar 
control  have  been  playing  the  game 
for  keeps  during  German  occupa- 
tion and  intend  to  continue. 

"I  recently  spoke  before  the  Ro- 
tary Club  (of  Cairo),"  Mr.  Miller 
reported.  "While  standing  in  a  drug- 


Sellers  of  Sales 


A WEEK  before  D-Day,  a  letter 
went  out  to  almost  half  of 
the  stations  in  the  country 
who  were  broadcasting  Col- 
gate-Pahnolive-Peet  Super  Suds 
announcements.  Over  the  signature 
of  Richard  C.  Grahl,  in  charge  of 
timebuying  activities  for  the  Wil- 
liam Esty  Co.,  New  York,  the  let- 
ter gave  the  stations  carte  blanche 
to  rearrange  and  cancel,  if  neces- 
sary, all  C-P-P  announcements 
when  the  news  of  invasion  broke. 

The  efficiency,  dispatch,  and  tim- 
ing with  which  the  matter  was 
handled  is  indicative  of  the  way 
Dick   Grahl  op- 
e  r  a  t  e  s.  Dick  is  a 
"clean    desk"  man. 
He  has  set  up  in  the 
past    two    years  a 
streamlined  method 
of  handling  spot  ra- 
dio   data    that  not 
only  enables  him  to 
keep  finger-tip  tabs 
on    the    many  and 
varied    spot  sched- 
ules he  has  running, 
but  leaves  him  time 
to   devote  to  client 
service,   analysis  of 
market  and  distribu- 
tion data,  and  per- 
sonal  discussions 
with   station  men. 
He  buys  time  for  Su- 
per Suds  (one  of  the 
largest  spot  accounts  on  the  air), 
Baume  Bengue,  Hinds  Honey  &  Al- 
mond Cream,  Piel  Bros,  beer,  and  R. 
J    Reynolds  Tobacco  Co.  (Camel 
cigarettes  and  Prince  Albert  Smok- 
ing Tobacco). 

Dick  has  devised  a  series  of  sim- 
plified business  forms  that  enable 
him  to  delegate  much  of  the  routine 
paper  wgrk. 


store  recently,  a  British  soldier  mis- 
took me  for  the  clerk,  so  I  must  be 
acquiring  a  native  appearance.  I 
had  better  be  getting  home." 


His  forms  include  an  original 
schedule  describing  the  announce- 
ments, adjacencies,  etc.;  spot  ra- 
dio change  form;  uniform  affidavit 
discrepancy  form.  These  include 
colored  copies  for  station's  repre- 
sentative, advertiser,  and  agency 
departments.  But  these  cover  only 
half  the  picture. 

Dick  has  a  master  control  at  his 
elbow  so  that  he  can  tell  at  a  glance 
the  schedules  on  each  station,  when 
they   expire,    reinstatements,  etc. 
He  has  compiled  a  data  book  with 
latest    audience    figures.    He  has 
made  unusually  interesting  use  of 
the  Broadcasting 
Yearbook,  coding 
each  station  with  the 
account  running  on 
it  so  that  if  he  has 
to  get  out  a  general 
mailing  to  each  sta- 
tion carrying,  for  ex- 
ample,  the  Super 
Suds    business,  a 
stenographer  can  get 
letters  out  in  a  mat- 
ter of  hours  with  the 
coded  list  in  the 
Yearbook  before  her. 

A  native  of  St. 
Louis,  Dick  went  to 
work  for  the  Amer- 
ican Mfg.  Co.  after 
attending  St.  Louis 
College.  He  later 
DICK  joined  the  Poster 

Selling  Co.  He  came  to  William 
Esty  in  1942  after  seven  years  at 
McCann-Erickson,  New  York. 

He  is  chairman  of  the  Media 
Men's  Assn.  of  New  York.  His  pre- 
war hobby  was  golf.  Now  its  farm- 
ing. Ruddy-complexioned,  affable, 
Dick,  a  denizen  of  Bronxville,  ap- 
pears to  be  in  his  middle  thirties. 
He  has  a  21-year-old-daughter. 


Basic  Station 


WmiNGTON 
DELAWARE 

NBC 

cnnn  watts 

vUUU  day  and  n/gM 

Represented  by 

RAYMER 


BROADCASTING    •    Broadcast  Adverthi;' 


...WMAQ  at  11:00  PM 


The  Bond  Clothes  Company,  manufacturers  and 
retailers  of  popular  priced  clothes,  wanted  to 
reach  the  vast  Chicagoland  market  with  a  mes- 
sage about  the  value  and  quality  of  their  wearing 
apparel.  They  wanted  to  reach  the  2,855,700  fam- 
ilies in  this  area  who  spend  over  $3,500,000,000 
annually. 

Bond  Clothes,  being  astute  advertisers,  checked 
the  listening  habits  of  the  late  evening  radio 
audience  to  discover  what  station  would  give 
them  the  largest  possible  audience.  The  result — 
'    "     "        '  nn         WMAQ — the  Chicago  station  most  people  listen 

FIRST  in  CHICAGO  to  most.  Bond  sponsors  Don  Elder  with  up-to- 
the-minute  news  from  11:00  to  11:15  at  night, 
Monday  through  Sunday. 

WMAQ — morning,  noon  and  night — reaches 
^fl  Onfl  watte      '  the  people  who  listen  and  buy.  Information  con- 

1^^^^^^  ,j       cerning  time  availabilities  furnished  upon  request. 


I'.'l 


fcy  NBC  SPOT  Sfllt 


The  Chicago  station  most  people  listen  to  most 

670  ON  YOUR  DIAL 
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SMILE  STON 


THE  EARLY  BIRDS 

At  the  top — Jimmie  Jefferies,  original  MC,  sfill  on  the 
job  making  every  day  a  "mirthday." 

'Af  the  bottom — The  Cass  County  Kids,  popular  unit  of 
ihe  cost;  and  sandwiched  in  between,  photos  of  the 
tar\y  Bird  ensemble,  and  the  lighting  of  the  candles 
on  the  birthday  cake. 


2 -WAY  BIRTHDAYS 

1945 — 25th  Anniversary  of  Radio 
1945— 15th  Anniversary  of  the  world's 
oldest  continuous  breakfast  hour  program  .  • 

''THE  EARLY  BIRDS" 


This  is  a  most  significant  year  in  radio 
. .  .  with  intensified  realization  and 
special  importance  to  us  and  to  the 
legions  of  listeners  in  our  coverage 
area.  Radio's  oldest  continuous  daily 
morning  live  talent  program  . . .  our 
famous  EARLY  BIRDS,  celebrated  its 
1 5  th  Anniversary  on  March  31. 

Away  back  in  1922,  when  people 
didn't  listen  much  to  whatever  might 
come  over  the  air  and  from  their  old 
loud  speakers,  we  came  to  the  conclu- 
sion that  they  would  listen  regularly  if 
they  heard  something  that  would  help 
give  their  days  a  cheery  beginning.  So, 
we  then  became  pioneers  in  "big  time" 
programs  around  the  breakfast  hour. 
Listeners  liked  us.  And  from  those 
fledgling  days  there  was  born  the  now 
top-ranking  program  of  the  EARLY 


BIRDS.  Not  only  first  in  this  field,  but 
we  were  also  first  to  employ  a  regular 
staff  orchestra  for  such  a  show. 

Multiplied  thousands  of  listeners  in 
every  part  of  the  Southwest  listen 
religiously  (and  hilariously!)  to  the 
EARLY  BIRDS  as  they  cavort,  caper 
and  carry  on  under  the  lead  of  the  in- 
imitable Jimmie  Jefferies,  original 
EMCEE  who  is  still  on  the  job  in  more 
BIG  ways  than  one.  It  has  long  been 
as  much  a  part  of  the  morning  down 
here  as  eating  breakfast.  The  program 
is  an  institution  that  continues  to  win 
appreciation  and  grow  in  tradition.  In 
these  fifteen  years  of  mirth,  melanges 
and  melody,  it  clicked  and  continues 
to  do  so.  Anything's  liable  to  happen 
on  this  show  (and  does!). 


WFAA  VaiCcu^ 

Martin  Campbell,  General  Mgr.  Ralph  Nimmons  and  Ray  Collins,  Asst.  Mgrs. 

NBC    and    TEXAS    QUALITY    NETWORK  AFFILIATES 
820  KC  .  .  .  .  .  50.000  WATTS 

"A  Nationally  Cleared  Channel  Station" 


^^Qnit  saying  yon  ^thought%  Thistlewaite ! 
Why  didn't  yon  call  F  &  P,  and  KMOW?" 


C  Gosh! — maybe  even  we  wouldn't  have  known! 
But  whatever  you  want  to  know  about  spot 
broadcasting,  it's  a  cinch  that  F&P  either  knows 
it  now,  or  can  quickly  find  it  for  you! 

Give  us  a  ring — anytime! 


FREE  &  PETERS,  mc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  BEPBESEMTATITES: 

WOB-WKBir  Bl 

 CTNCnnCATI 

.  !<  DULUTH 

WDAT  FABfiO 

WISH  INDIANAPOLIS 

F-WKZO    .    .    GRAND  RAP1D8- 

  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE    .......  LOUISVILLE 

WTCN    ,    .   BIINNEAPOLIS-ST.  PAUL 

WMBO  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA  i 
.^52    •    •    •    •    •    •    •    DES  MOINES 

woe   DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

„„  SOUTHWEST 

59?,„  ALBUQUERQUE 

KEEW  BROWNSVUU^ 

>  .  .  .  .  CORPUS  CHRISTI 
KXY2  HOUSTON 

.....  OKLAHOMA  CITI 
KTUL    .  TULSA 

„   PACIFIC  COAST 

f  JMN  PORTLAND 

 SEATTLl 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  i8o  N.  Michigan     NEW  YORK:  444  Madison  Ave.,_ 
Franklin  6373  ,       Plaza  5-4130 
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SAN  FRANCISCO:  III 

Sutter  4353 


HOLLYWOOD:  6531  HoUywood    ATLANTA:  322  Palmer  Bldg. 
Hollywood  2151  Main  5667 
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$5.00  A  YEAR— 15c  A  COPY 


FCC  Begins  New  Station -Scrutiny  Policy 

WOV,  WOKO  Hit; 
77  Renewals  Are 


Temporary 

By  BILL  BAILEY 

IN  RARELY  invoked  procedures, 
the  FCC  by  a  4-0  vote  last  week 
refused  to  renew  the  license  of 
WOKO  Albany,  N.  Y.,  effective 
April  27,  and  denied  transfer  of 
control  of  WOV  New  York  from 
Arde  Bulova  and  Maj.  Harry  D. 
Henshel  to  Murray  and  Meyer 
Mester,  doing  business  as  the  Balbo 
Oil  Co.,  Brooklyn. 

Both  stations  are  affected  by  the 
Commission's  duopoly  regulation 
(Sec.  3.35)  which  bars  ownership 
of  more  than  one  station  in  the 
same  service  area.  Controlling  own- 
ers of  WOKO  hold  majority  inter- 
ests in  WABY  Albany.  Mr.  Bulova 
owns  the  majority  interest  in 
WNEW  New  York. 

WOKO  May  Appeal 

Indications  were  that  WOKO 
Inc.,  licensee  of  the  Albany  station, 
would  file  petition  for  reargument 
and  failing  in  that,  appeal  to  the 
U.  S.  Court  of  Appeals  for  the  Dis- 
trict of  Columbia,  under  Sec.  402 
of  the  Communications  Act. 

In  the  WOV  case  (text  of  FCC 
release  on  page  68)  interests  in- 
volved have  20  days  in  which  to 
file  exceptions.  The  case  then  will 
be  designated  for  oral  argument 
after  which  the  Commission  will 
issue  conclusive  findings. 

Attending  Tuesday's  meeting 
and  voting  for  the  two  actions  were 
'  Chairman  Paul  A.  Porter  and  Com- 
missioners Clifford  J.  Durr,  Paul 
A.  Walker  and  Norman  S.  Case. 
Commissioner  E.  K.  Jett  was  ab- 
sent because  of  illness  and  Com- 
missioner Ray  C.  Wakefield  was 
out  of  the  country. 

That  the  FCC  is  scrutinizing  re- 
newal applications  likewise  was 
evidenced  last  week  when  tempo- 
rary renewals  were  issued  to  77 
stations  pending  further  study. 
These  renewals  were  due  April  1 
and  the  Commission,  following  dis- 
cussion at  its  Tuesday  meeting,  de- 
cided on  the  60-day  temporary  au- 
thorization for  58  stations  because 
there  was  insufficient  time  to  com- 
plete the  studies.  On  Thursday  the 


FCC  placed  17  more  stations  on 
temporary  license  to  May  1,  pre- 
sumably for  similar  reasons.  Also 
temporarily  extended  to  June  1  was 
another  batch  of  33  applications 
which  previously  had  been  extended. 

(For  list  of  temporary  renewals, 
see  actions  of  FCC  on  page  82). 

No  Cause  for  Alarm 

At  the  FCC,  it  was  stated  there 
was  no  cause  for  alarm  on  the  part 
of  stations  which  received  the 
temporary  renewals  as  the  bulk  of 
them  would  be  cleared  up  swiftly. 
In  certain  instances  the  Commis- 
sion may  seek  additional  informa- 
tion. In  others,  there  will  be  engi- 
neering and  technical  questions  of 
a  routine  character. 

It  was  readily  admitted  that  the 


Commission  is  pursuing  the  new 
policy  enunciated  by  Chairman 
Porter  in  his  March  12  address  be- 
fore an  NAB  district  meeting  in 
Washington,  that  renewal  proced- 
ures would  be  strengthened  to  give 
the  Commission  a  more  definite  pic- 
ture of  overall  operations  [Broad- 
casting, March  19]. 

The  Commission's  proposed  find- 
ings of  fact  and  conclusions  in  the 
WOKO  case,  adopted  last  Nov.  9 
[Broadcasting,  Nov.  13]  at  the 
last  session  attended  by  former 
Chairman  James  Lawrence  Fly 
who  resigned  Nov.  15,  were  adopt- 
ed last  Tuesday  as  the  "final  find- 
ings of  fact  and  conclusion". 

In  its  conclusions  the  Commission 
held  that  Sam  Pickard,  former 
Commissioner  and  later  CBS  vice- 


president  in  charge  of  station  rela- 
tions, "and/or  Francke  Pickard, 
his  wife,"  from  approximately  Oct. 
23,  1931,  "until  the  present  time" 
were  the  real  owners  of  240  shares 
(24%)  of  the  common  stock  of 
WOKO  Inc.,  although  the  stock  was 
in  the  name  of  Pickard's  brother- 
in-law,  R.  K.  Phelps,  Kansas  City. 

Concealed  the  Holding 

Applicant  corporation,  in  report- 
ing to  the  Federal  Radio  Commis- 
sion and  its  successor  the  FCC, 
"concealed  the  fact  that  the  Pick- 
ards  held  this  stock  interest,  and 
represented  that  these  240  shares 
were  held  by  others,"  said  the  FCC 
findings.  "This  misrepresentation 
and  concealment  was  in  violation 
{Continued  on  page  70) 


Denny  Takes  Oath;  Hyde  Is  Successsor 

Vernon  Wilkinson  New 
Broadcast  Counsel; 
Marks  Promoted 


COINCIDENT  with  the  swearing- 
in  last  Friday  of  Charles  R.  Denny 
Jr.,  as  its  seventh  member,  the 
FCC  announced  selection  of  Rosel 
H.  Hyde,  veteran  assistant  general 
counsel,  as  Mr.  Denny's  successor 
in  the  general  counselship. 

Simultaneously,  the  Commission 
announced  appointment  of  Vernon 
L.  Wilkinson,  of  the  Lands  Divi- 
sion, Dept.  of  Justice,  as  assist- 
ant general  counsel  in  charge  of 
broadcasting,  succeeding  Mr.  Hyde. 
Leonard  H.  Marks,  chief  of  the  New 
Facilities  Division,  was  promoted 
to  assistant  to  the  general  counsel, 
filling  the  vacancy  created  last  No- 
vember when  Peter  Shuebruk  re- 
signed to  join  the  New  York  law 
office  of  former  Chairman  James 
Lawrence  Fly.  Mr.  Wilkinson  will 
take  office  in  about  three  weeks. 

Mr.  Denny,  whose  appointment 
runs  until  1951,  is  the  youngest 
man  to  sit  on  the  FCC  or  its  pred- 
ecessor, Federal  Radio  Commis- 
sion. He  joined  the  FCC  in  1942 
as  assistant  general  counsel,  hav- 
ing come  from  the  Lands  Division 
of  the  Dept.  of  Justice.  His  pred- 
ecessor as  general  counsel,  Tel- 
ford Taylor,  now  an  Army  colonel, 
came  from  the  same  division. 


Of  several  candidates  considered 
for  Mr.  Hyde's  broadcast  division 
post,  Benedict  P.  Cottone,  assistant 
general  counsel  in  charge  of  the 
common  carrier  division,  was  fore- 
most. Because  of  forthcoming  de- 
velopments in  the  common  carrier 
field,  particularly  the  proposed  in- 
ternational communications  merger, 
the  Commission  felt  that  moving 
Mr.  Cottone  to  the  broadcast  divi- 
sion would  be  unwise. 

Mr.  Denny  was  confirmed  with- 
out objection  by  the  Senate  last 
Monday,  three  days  after  the  Inter- 
state Commerce  Committee  unani- 
mously reported  his  nomination 
[Broadcasting,  March  26].  He 
succeeds  T.A.M.  Craven,  now  vice- 
president  of  the  Cowles  Broadcast- 
ing Co. 

A  native  of  Chelan,  Wash.,  Mr. 
Wilkinson  was  born  Jan.  31,  1909. 
After  five  years  with  the  Law 
Division,  Library  of  Congress,  Mr. 
Wilkinson  in  1938  was  appointed 
attorney  in  the  Lands  Division, 
Dept.  of  Justice,  was  made  assist- 
ant chief.  Appellate  Section,  two 
years  later  and  in  1942  became 
chief  of  the  Section  and  special  as- 
sistant to  the  Attorney  General. 

In  his  new  post  Mr.  Marks  will 
assist  Mr.  Hyde  on  all  FCC  law 
activities,  but  his  primary  respon- 
sibility will  be  broadcast  matters. 
The  forthcoming  clear  channel 
hearings,  television  and  FM  pro- 


ceedings will  fall  in  his  perview.  He 
joined  the  FCC  in  February  1943 
as  senior  attorney  after  a  year 
with  OPA.  In  June  1944  he  was 
named  chief  of  the  New  Facilities 
Section  under  Mr.  Hyde. 

The  Commissionership  carries  a 
$10,000  salary  and  the  general 
counsel's  post  $9,000,  plus  overtime 
which  makes  the  remuneration 
$9,624.  Mr.  Wilkinson  takes  over 
a  $7,500  job,  plus  overtime,  while 
Mr.  Marks  serves  as  assistant  to 
the  general  counsel  at  $6,500  plus 
overtime. 


"CONGRATULATIONS!"  said 
Commissioner  Charles  R.  Denny  Jr. 
(1)  and  FCC  General  Counsel  Rosel 
H.  Hyde  in  unison  as  they  ex- 
changed felicitations  last  Friday. 
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Atlantic  Refining  Sponsors 
Baseball  in  Eastern  Markets 


ATLANTIC  REFINING  Co.,  Phil- 
adelphia, will  broadcast  profession- 
al baseball  games  in  three  eastern 
regions,  maintaining  a  schedule 
similar  to  the 
1944  lineup,  ac- 
cording to  Wal- 
lace Orr,  account 
executive  of  N. 
W.  Ayer  &  Son. 

Hookups  will 
be  used  in  New^ 
England, 
eastern  and 
western  Pennsyl- 
vania, with  one 
minor  league 
schedule  in  Baltimore.  The  At- 
lantic budget  may  reach  $500,- 
000,  judging  by  present  plans. 

In  New  England  the  refining 
company  will  use  Yankee  Network, 
as  in  other  years,  for  home  games 
of  the  Boston  Braves  and  Red  Sox, 
-with  a  co-sponsor  not  yet  an- 
nounced. Nineteen  stations  will 
carry  the  play-by-play  keyed  from 
WNAC.  Tom  Hussey  again  will  an- 
nounce. 


Mr.  Rollins 


From  WIBG  Philadelphia,  At- 
lantic will  key  home  games  of  the 
Athletics  and  Phillies  to  WSAN 
Allentown,  WMRF  L  e  w  i  s  t  o  n  , 
WKOK  Sunbury.  Negotiations  are 
under  way  to  add  stations  in  four 
other  cities.  Byron  Saam  and 
Claude  Haring  will  announce. 

In  Western  Pennsylvania  the 
Atlantic  Network,  keyed  from 
WWSW  Pittsburgh,  will  carry 
home  and  away  games  of  the  Pi- 
rates on  WISR  Butler,  WKST  New 
Castle,  WERC  Erie,  WJPA  Wash- 
ington, WCED  DuBois.  Rosey 
Rowswell  and  Jack  Craddock  will 
announce.  Altoona  and  Johnstovra 
are  not  included  in  the  1944 
lineup. 

Atlantic  will  sponsor  games  of 
the  Orioles  on  WITH  Baltimore, 
again  sharing  sponsorship  with 
Gunther  Brewing  Co.  Bill  Dyer  will 
announce. 

Handling  the  campaign  is  Joseph 
R.  Rollins,  advertising  manager. 
Les  Quailey,  Atlantic  sports  direc- 
tor, is  in  charge  of  operations. 


NEWSPAPER  DRIVE 
'HARMFVU—RYAN 

J.  HAROLD  RYAN,  NAB  presi- 
dent, 1  ast  week  labeled  the  St. 
Louis  Post-Dispatch  editorial  cam- 
paign against  certain  types  of  ra- 
dio commercials  as  "harmful". 

The  Post-Dispatch,  which  has 
been  exorting  against  mid-commer- 
cials in  news  copy,  replied  edi- 
torially to  Mr.  Ryan's  charges, 
which  were  made  at  the  7th  Dis- 
trict NAB  meeting  in  Cincinnati. 

The  editorial  campaign  is  harm- 
ful in  two  ways,  Mr.  Ryan  said: 
(1)  "Cometing  newspapers  for  rea- 
sons of  their  own  have  started  it" 
and  (2)  "Instead  of  announcing 
grand  housecleanings  stations 
should  improve  programs  quietly 
— for  the  public  may  wonder  what 
sort  of  impossible  condition  eisted 
before." 

Mr.  Ryan  referred,  in  his  state- 
ment, to  radio  as  the  first  line  of 
defense  of  "freedom  of  speech". 
The  Post-Dispatch,  owner  of  KSD 
St.  Louis,  called  this  statement 
"sententious". 


Perfume  Firm  Increases  Its  Time  to  72 
Stations  as  Part  of  National  Campaign 


COUNTY  PERFUMERY  Co., 
Bloomfield,  N.  J.,  finding  that  with 
the  addition  of  radio  in  1944,  "sales 
enjoyed  a  substantial  stimulus", 
has  increased  its  1945  schedule  to 
^  total  of  72  stations,  as  part  of 
its  first  national  advertising  cam- 
paign in  newspapers,  magazines 
and  radio  for  Brylcreem,  a  hair 
dressing.  Reporting  a  100%  in- 
crease in  sales  in  1944  over  1943, 
A.  A.  Starn,  advertising  manager, 
expressed  the  belief  that  "sales  in- 
creases are  attributable  to  radio". 
In  certain  markets,  where  space  ad- 
vertising produced  only  limited  re- 
sults, the  introduction  of  radio  as 
exclusive  medium  produced  soar- 
ing sales,  he  declared. 

Schedule  in  1945  calls  for  spot 
announcements  on  an  average  of 
five  time  weekly  on: 

WNEVSr  WWJ  WXYZ  CKLW  -  WJBK 
WOOD  WON  WJJD  WMAL  WHIO 
WTAM  KFVD  KFWB  KHJ  KWK  WRR 
KXL  WFBR  WKBW  WFIL  WIBG  WSPD 
WHB  KTBH  WCKY  KJBS  KQW  KSPO 
WOW  WHO  KJB  KXA  WBZA  WTMJ 
WCAE  KWNO  KATE  KGDE  KVOX  KTRI 
KDTH  KFJB  WDBC  WDMJ  WEAU  WLOL 
WTCN    KWLM    WDSM    KICD  KVFD 


Best  Foods  on  NBC 

BEST  FOODS  Inc.,  New  York,  will 
sponsor  a  Saturday  news  broadcast 
by  John  W.  Vandercook  on  144 
NBC  stations  starting  April  21, 
5:30-5:45  p.m.  Nucoa  margarine 
will  be  advertised  on  127  NBC  sta- 
tions and  Shinola  shoe  polish  on 
others.  Agency  is  Benton  &  Bowles, 
N.  Y.  Electrical  Research  Labs., 
Evanston,  111.,  discontinues  Mr. 
Vandercook  April  14  in  the  5:30 
p.m.  period. 
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KROS  WJMS  WHDF  WATW  WSOO 
KSJB  KDLR  KGCU  KLPM  KABR  KELO 
KSOO  KGCX  KRJF  KXOX  KOL  KXEL. 

In  addition  Brylcreem  is  promot- 
ed on  local  broadcasts  of  American 
Broadcasting  Co.  (Blue)  commen- 
tator John  B.  Kennedy  on  WOOL 
WSAI  KCMO  and  on  Sports  Extra, 
broadcast  on  WHN  New  York, 
April  1  through  Oct.  1  following 
the  Dodgers  games.  Agency  is 
Atherton  &  Curriei',  New  York. 
Folder  listing  station  schedule  and 
details  on  other  media  has  been  dis- 
tributed to  the  drug  trade. 


C&S  Replacement 

STANDARD  BRANDS,  New  York 
(Chase  &  Sanborn  coffee),  on  June 
3  replaces  Charlie  McCarthy  Show 
for  13  weeks  with  a  musical-varie- 
ty program  starring  Frances  Lang- 
ford,  vocalist,  on  NBC  stations, 
Sunday,  8-8:30  p.m.  (EWT).  Sum- 
mer replacement  will  also  feature 
Tony  Romano,  guitarist,  with 
weekly  name  guest  talent  from 
music  and  comedy  fields.  Spike 
Jones  is  signed  as  musical  director 
with  an  augmented  20  man  orches- 
tra. Earl  Ebi  will  be  producer  of 
J.  Walter  Thompson  Co.,  agency 
servicing  account.  Program  will 
originate  from  Government  hospi- 
tals and  rehabilitation  centers. 


Revere  Eyes  Series 

MUTUAL's  series  The  Human  Ad- 
venture, may  be  heard  under  sponsor- 
ship of  Revere  Copper  &  Brass  luc. 
New  York,  in  cooperation  with  Chicaso 
U.  beginning  July  4.  Agency  is  St. 
George  &  Keyes,  New  York. 


American  to  Drop 
Blue  Net  Identity 

New  Air  Signature  Becomes 
Effective  on  June  15 

FINAL  PHASE  of  the  change-over 
from  Blue  Network  to  American 
Broadcasting  Co.  will  go  into  effect 
on  June  15,  when  the  familiar  iden- 
tification on  the  air  of  "This  Is  the 
Blue  Network"  recently  succeeded 
by  "This  Is  the  Blue  Network  of 
the  American  Broadcasting  Co.," 
will  be  replaced  by  "This  Is  the 
American  Broadcasting  Co.,"  Mark 
Woods,  president,  announced  last 
Thursday. 

A  persistent  belief  that  the  Blue 
is  still  a  part  of  NBC  as  it  was  for 
so  many  years  is  a  major  reason 
for  the  change,  Mr.  Woods  ex- 
plained. Speaking  at  a  press  lunch- 
eon, Fred  Smith,  vice-president  in 
charge  of  advertising,  said  that 
this  belief  is  particularly  trouble- 
some in  Washington,  where  Gov- 
ernment officials  still  "blame  the 
Blue  for  NBC's  mistakes  and  praise 
NBC  for  the  Blue's  accomplish- 
ments". 

Extensive  Promotion 

The  date  was  chosen,  Mr.  Smith 
said,  because  on  that  day  an  im- 
portant group  of  stations  will  be- 
come affiliates  of  American  Broad- 
casting Co.  and  as  the  company  ex- 
pects to  do  an  extensive  promotion 
job  in  connection  with  these  new 
members  of  the  network  it  seemed 
logical  to  promote  the  new  name  at 
the  same  time. 

Asked  about  possible  confusion 
with  Associated  Broadcasting 
Corp.,  Arizona  Broadcasting  Co. 
and  other  organizations  whose 
names  would  naturally  be  abbre- 
viated as  ABC,  Mr.  Smith  said  his 
company  had  gone  to  a  lot  of  trou- 
ble to  clear  up  conflicts  on  the  name 
American  Broadcasting  Co.  and 
that  for  the  present,  at  least,  no 
abbreviations  would  be  attempted. 
Anyone  else  using  the  ABC  abbre- 
viation for  American  Broadcasting 
Co.  does  so  at  his  own  risk,  Mr. 
Smith  said. 


Benny's  USO  Tour 

JACK  BENNY  last  week  an- 
nounced plans  for  his  third  over- 
seas summer  tour  of  the  fighting 
fronts  under  the  auspices  of  the 
USO.  American  Tobacco  Co.,  New 
York,  will  replace  him  on  NBC 
Sunday  7-7:30  p.m.  with  the  Wayne 
King  orchestra.  Vocalists  Skip  Far 
rell  and  Dolores  Grey,  and  Frank 
lyn  MacCormack,  story  teller.  Pro 
gram  will  originate  from  Chicago 
and  beginning  June  3  will  run  for 
17  weeks.  Agency  is  Ruthrauff  & 
Ryan,  N.  Y. 


Drawn  for  BROADCASTING  by  Sid  Hix 

'Pardon  Me,  Miss,  But  Which  Studio  For  the  Amateur  Hour  Auditions?" 


Pabst  Substitute 

PABST  SALES  Co.,  Chicago,  has 
signed  Harry  James  Orchestra  as 
a  summer  replacement  for  the  Dan- 
ny  Kaye  Show  on  141  CBS  stations, 
Sat.,  8-8:30  p.m.  Substitute  will 
run  for  17  weeks,  beginning  June 
9,  with  Mr.  James  as  m.c.  of  his 
own  show.  Agency  is  Warwick  & 
Legler,  New  York. 
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Radio  Alert  Following  Peace  Rumor 


Briefing  by  Military 
Tuesday  With  Net 
News  Chiefs 

By  ROBERT  K.  RICHARDS 

DAME  RUMOR,  helped  along  her 
way  by  a  zealous  newspaperman 
and  several  credulous  radio  report- 
ers, spread  word  through  America 
last  week  that  the  war  in  Europe 
was  about  to  end. 

She  lifted  her  hoop  skirts  and 
dashed  from  coast  to  coast  spread- 
ing her  glorious,  albeit  phoney,  tid- 
ings, after  a  Washington  news 
service  reporter  had  listened  to  a 
news  conference  conducted  by  Jona- 
than Daniels,  neophyte  Presiden- 
tial secretary.  This  particular  news- 
man, an  INS  reporter,  wrote  part 
of  his  story  from  the  facts  present- 
ed by  Mr.  Daniels  and  sucked  the 
remainder  from  his  thumb,  an  al- 
chemic process  not  unknown  to 
Washington  newsmen.  But  if  his 
glance  penetrated  the  crystal  ball. 


FROM  Piper  Cubs,  Flying  For- 
tresses and  other  aircraft  forming 
part  of  the  air  support  for  the 
Rhine  crossings  March  23,  radio 
reporters  covered  one  of  the  major 
military  operations  of  World  War 
II.  While  ship-side  reports  have 
figured  in  many  of  the  outstanding 
broadcasts  of  the  war,  radio's  cov- 
erage of  the  Rhine  was  character- 
ized by  a  "bird's-eye  view,"  al- 
though there  were  plenty  of  cor- 
respondents slugging  along  with  the 
troops,  and  sharing  their  hazards. 

500-Mile  Armada 

One  of  the  former,  NBC's  John 
MacVane  scored  what  appears  to 
have  been  scoop  with  the  first 
broadcast  from  the  east  side  of  the 
Rhine  March  26,  at  9  a.m.  "He- 
roine" of  Mr.  Mac  Vane's  coups  was 
the  U.  S.  Army  mobile  transmitter 
"Jig  Easy  Sugar  Queen".  JESQ 
was  the  first  mobile  unit  used  to 
transmit  broadcasts  from  the  Nor- 
mandy coast,  and  has  followed  Gen. 
Eisenhower's  armies  into  German 
soil.  From  the  same  transmitter 
MacVane  was  heard  Saturday,  1:45 
p.m.  with  a  description  of  a  tour 
of  the  Remagen  bridgehead  from 
the  west  side  of  the  river.  NBC's 
Army  Hour  on  Sunday,  March  25 
included  recording  made  on  a  plane, 
describing  airborne  troops  jumping 
into  Germany. 

Herbert  Clark,  coming  in  from 
Paris  on  the  Blue  Network  at  7:47 
a.m.  Saturday,  March  24  claimed 
for  his  network  the  first  broadcast 
announcement  from  Europe  of  an 
all-out  Allied  launching  across  the 
Rhine,  pointing  out  that  CBS  was 
beaten  to  the  gun  by  30  seconds. 


that  of  a  West  Coast  radio  news- 
man shattered  it. 

Leon  Pearson,  brother  of  Drew 
Pearson,  was  the  INS  reporter  who 
heard  Mr.  Daniels  say  that  the 
President  had  asked  all  military 
and  Government  officials  who  could 
do  so  to  stay  at  their  desks  during 
the  San  Francisco  conference,  to  be 
held  in  April.  Mr.  Daniels  explained 
that  this  was  requested  by  the 
President  in  view  of  the  critical 
situation  in  the  war  and  because 
he  did  not  wish  transportation  fa- 
cilities and  San  Francisco  hotel  ac- 
commodations overtaxed. 

Misinterpretation 

Mr.  Pearson,  working  from  this, 
wrote  a  story  which  stated  in  part 
that  the  Cabinet  had  been  ordered 
by  the  President  to  stand  by  in  the 
light  of  the  critical  war  situation. 

Mr.  Pearson's  copy  was  filed  and 
coursed  into  the  newsrooms  of  INS 
radio  station-clients  throughout  the 
nation.  In  Los  Angeles,  Henry  Or- 
bach.  Blue  news  manager,  wrote  a 


A  carefully  worded  message  from 
Clark  had  tipped  the  network  off 
to  open  at  7  a.m.,  an  hour  earlier 
than  usual. 

In  the  lead  plane  of  a  500-mile 
long  air  armada  Paul  Manning, 
WOR-Mutual,  recorded  a  descrip- 
tion of  the  airborne  invasion  of 
Remagen.  Disc  was  flown  to  Paris 
and  heard  on  Mutual  Saturday, 
March  24  5-5:15  p.m.  Descriptions 
of  9th  Army  crossings  recorded  in 
Piper  Cub  planes  by  UP's  Ray 
Conger  and  Chris  Cunningham 
came  in  on  MBS  at  10  a.m.  and  noon 
respectively  the  same  day. 

Dick  Hottelet,  one  of  the  nine 
correspondents  CBS  had  on  the  as- 
signment, was  forced  to  parachute 
to  safety  when  the  Flying  Fortress 
in  which  he  was  accompanying  the 
First  Airborne  Army,  burst  into 
flames  just  east  of  the  Rhine.  Hot- 
telet jumped  after  the  plane  turned 
back  across  the  Rhine,  flew  back 
to  a  transmitter  to  broadcast  for 
CBS.  Edward  R.  Murrow,  CBS 
European  chief,  rode  a  British 
bomber  towing  a  glider.  Bill  Downs, 
who  came  in  Saturday  2:48  p.m. 
from  some  point  in  Germany  rode 
"pig-a-back"  in  an  American  Thun- 
derbolt fighter  up  and  down  the 
entire  Rhine  front. 

Charles  Collingwood,  came  in 
from  Paris  at  7:01  p.m.  Friday 
with  news  of  Third  Army  crossings 
and  at  7 :48  a.m.  Saturday  March 
24  with  news  of  the  9th  Army  cross- 
ings. Winston  Burdett,  CBS,  with 
First  Army,  may  have  been  east 
of  the  Rhine  when  he  broadcast 
Tuesday  8-8:15  p.m.,  reporting  "or- 
ders to  strike  east  and  keep  roll- 
ing". 


statement  for  Gil  Martyn,  news- 
caster, who  put  it  on  his  network 
broadcast  at  11:40  a.m.  EWT.  It 
announced  as  "electrifying  news" 
that  "President  Roosevelt  and  his 
Cabinet  are  preparing  for  news  of 
victory  in  Europe."  This  was  on 
Tuesday. 

Earlier  on  the  same  day  (7  a.m. 
EWT)  INS  had  received  a  dis- 
patch from  SHAEF  quoting  Gen. 
Eisenhower  as  saying,  ".  .  .  the 
Germans  are  whipped."  In  trans- 
mission to  the  West  Coast,  accord- 
ing to  Barry  Faris,  INS  editor-in- 
chief,  this  was  garbled  and  be- 
came, "Eisenhower  says  the  Ger- 
mans have  quit".  The  error  was 
retrieved  in  10  seconds,  Mr.  Faris 
said,  but  not  before  it  had  been 
broadcast  on  the  Don  Lee-Mutual 
network.  A  correction  was  aired 
immediately. 

Allegiance  Repeated 

But  by  this  time  the  damage  had 
been  done. 

In  New  York,  and  in  major  cities 
throughout  the  nation,  radio  and 
newspaper  switchboards  were 
clogged  within  seconds. 

In  New  York,  several  stores 
were  closed  for  the  "victory  cele- 
bration". 

In  Detroit,  scores  called  stations 
to  ask,  "Is  the  war  over?"  One  per- 
son asked  the  WJR  operator,  "Is 


LEADING  with  a  special  program 
from  Berlin,  featuring  Allied  staff 
officers,  plans  for  which  are  neces- 
sarily rather  indefinite  at  present, 
Mutual  has  lined  up  a  score  of  pro- 
posed programs  for  V-E  Day. 

Another  program.  Home  Front 
Rededication  consists  of  interviews 
with  James  Byrnes,  director  of  War 
Mobilization  and  Reconversion ; 
Basil  O'Connor,  Red  Cross  chief; 
Paul  V.  McNutt,  WMC  chair- 
man; Maj.  Gen.  Lewis  B.  Hershey, 
director,  Selective  Service  System; 
James  A.  Krug,  WPB  chairman; 
Chester  Bowles,  OPA  adminis- 
trator; Claude  R.  Wickard,  Secre- 
tary of  Agriculture;  Henry  Mor- 
genthau  Jr.,  Secretary  of  the  Treas- 
ury, and  others. 

Other  Washington  programs 
planned  for  V-E  Day  are:  A  quar- 
ter-hour program  with  Chiefs  of 
Army  and  Navy  Chaplains;  inter- 
views with  Senators  and  Congress- 
men; a  special  Navy  program  with 
Secretary  of  Navy  James  V.  For- 
restal,  former  Secretary  Josephus 
Daniels  and  top-ranking  admirals. 

Victory  Salute 

From  New  York,  Mutual  will 
broadcast  a  musical-dramatic  Vic- 
tory Salute  to  the  Armed  Forces, 
a  special  program  by  Morton  Dow- 
ney, and  a  religious  period  with 
clergymen  from  various  churches.  A 
Surrender  Day  Salute  from  a  major 


Roosevelt    dead?"    Another  chas- 
tised  the   station   for  failing   to  , 
carry  a  broadcast  by  Churchill  and 
Roosevelt  which  she  insisted  was 
scheduled  for  2  p.m. 

In  Los  Angeles,  a  meeting  of  the 
city  council  was  interrupted  for  a  ■ 
peace  announcement.  Council  mem-  > 
bers  and  spectators  stood  and  re-  ^ 
cited  the  oath  of  allegiance. 

In  Chicago,  courts  in  the  crimi-  ■ 
nal  courts  building  were  adjourned. 

In  Boston,  newspapers  appealed 
to  the  Office  of  Censorship  and  the 
FCC  in  an  effort  to  bring  official  i 
action  against  a  station  which , 
aired  the  false  report.  | 
Held  Up  Dispatch  ^ 

In  Detroit,  Henry  Alexander, 
news  chief  of  WXYZ,  Blue  outlet, 
held  up  the  INS  dispatch,  only  to 
hear  it  fed  through  his  station's  i 
transmitter  later  by  the  network. . 

Newspapers  took  the  bait,  too.  In 
the  same  city,  the  Times  carried  a 
two-bank,  eight-column  streamer: 
"ROOSEVELT'S  ORDER-.' 
STAND  BY  FOR  VICTORY". 

At  12:35  p.m.  EWT  the  Blue  cor- 
rected its  11:40  a.m.  broadcast. 

Tuesday,  it  is  reported,  news ' 
chiefs  of  the  networks  will  meet  in 
New  York  with  a  select  group  of; 
military  authorities  who  will.gLve. 
them  background  information  , 
which  will  bulwark  against  repeti- 
tion of  such  a  fiasco.  It  was  not 
learned  whether  a  similar  chalk-  - 
talk  would  be  held  for  news  serv- 
ice writers  and  editors. 


Naval  base  will  be  broadcast  from  v 
Rochester,  N.  Y.;  the  Detroit  Sym- 
phony will  present  a  special  V-E 
Day  concert;  Hollywood  is  also  pre- 
paring a  victory  presentation; 
Dwight  Green,  Governor  of  Illi- 
nois, and  Edward  J.  Kelly,  Mayor 
of  Chicago,  will  speak  from  that, 
city. 

Pickups  from  Times  Square  in. 
New  York,  Hollywood  and  Vine  in^ 
Hollywood,  and  similar  central 
spots  in  Chicago,  Cleveland,  St. 
Louis,  Washington,  Denver  and 
Morgantown,  W.  Va.,  will  be  made 
during  Main  Street  America,  which 
will  also  broadcast  the  Liberty  Bell 
from  Philadelphia  and  the  chimes 
in  the  Peace  Tower  in  Ottawa. 

These  programs,  arranged  by 
Tom  Slater,  MBS  director  of  spe- 
cial features,  will  be  augmented 
by  pickups  from  Mutual  corre-, 
spondents  abroad,  supervised  by 
John  Whitmore,  director  of  news. 

Other  networks  have  not  an- 
nounced their  V-E  day  plans  in- 
any  detail.  CBS  will  broadcast  an 
hour  documentary  program  written  ' 
and  produced  by  Norman  Corwin, 
which  has  been  rehearsed  and  is  all  - 
ready  to  go,  and  has  in  preparation 
a  half-hour  documentary  show  on 
the  Pacific  war,  emphasizing  the 
fact  that  the  end  of  the  German 
war  does  not  mean  that  the  fight- 
ing is  all  over.  NBC  is  consider- 
ing a  special  musical  program  con-, 
ducted  by  Arturo  Toscanini. 


Reporters  Covered  Crossing 
Of  Rhine  From  Plane  Armada 


MBS  Plans  to  Present  Allied  Officers 
And  Officials  From  Berlin  on  V-E  Day 
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Range  Control  Causes  Wide  Comment 


Prior   Development  of 
Similar  Systems 
Is  Claimed 

By  JACK  LEVY 

DISCLOSURE  of  patent  applica- 
tion for  Dynamic  Range  Control  in 
the  March  26  issue  of  Broadcast- 
ing brought  the  following  reper- 
.  cussions  last  week: 

1.  The  FCC  officially  took  notice 
;   of  the  Shannon  Allen-Henry  Meis- 

inger  invention  claims  by  calling 
for  copies  of  the  application  and 
drawings  illustrating  the  workings 
of  the  system. 

2.  Maj.  Edwin  H.  Armstrong, 
FM  inventor  and  vigorous  objector 

'  to  the  proposed  FCC  allocations 
for  FM,  challenged  the  contention 
that  Dynamic  Range  Control  em- 
braces a  new  principle  (see  Maj. 
Armstrong's  letter  on  this  page). 

3.  Publication  of  basic  data  re- 
garding DRC  brought  forth  a 
claim  that  a  similar  system  of 
broadcasting  was  discovered  inde- 
pendently of  the  Allen-Meisinger 
invention  and  that  extensive  de- 
velopmental work  on  it  is  now  un- 
der way. 

M  Experts  Disagree 

4.  Opinions  of  engineers  differed 
'  •  sharply  on  the  practicability  of  de- 
signing devices  to  put  the  system 
into  use.   Some  believed  receiver 

, ,   costs  would  be  raised  prohibitively; 

•  others  said  the  problem  could  be 
easily  handled  at  small  cost. 

L>i     5.  Considerable     interest  was 
\%  evinced  in  the  invention  by  several 
large     manufacturing  companies 
which  are  understood  to  be  study- 
ing the  feasibility  of  producing  de- 
,  vices  to  be  attached  to  existing 
transmitters  and  to  be  incorporated 
.'.  in  new  receivers. 

First    reactions   to   claims  for 
,    DRC  was  that  it  had  been  done 
"long  ago",  that  the  AT&T  had  de- 
veloped   a    "compander  circuit" 
which  does  much  the  same  thing, 
that  it  would  cost  too  much  to  pro- 
duce devices  to  apply  it,  etc.  But 
the  inventors  countered  that  DRC 
'  is  not  an  application  of  the  "com- 
■    pander  circuit"  principle.  They  av- 
< erred  that  their  searches  of  patent 
records  failed  to  disclose  similar 
devices. 

Further,  they  asserted,  their 
patent  application  and  detailed 
drawings  explain  fully  the  appli- 

•  cation  of  their  system  and  answer 
various  problems  regarding  its 
practicability. 

Discussion  of  the  Allen-Meisin- 
ger claims  brought  out  that  a  sys- 

\.  tem  for  transmission  via  dynamic 
control  voltage  and  restoration  of 
dynamic  range  at  point  of  repro- 
duction   had    been    developed  by 

;  Royal  Howard,  director  of  engi- 
neering for  KSFO  San  Francisco 
and  Associated  Broadcasters  Inc., 

.  who  has  been  working  for  many 
years  along  lines  similar  to  those 
of  Allen  and  Meisinger.  Mr.  How- 
"  ard's  system,  it  is  understood,  is 


designed  to  improve  the  efficiency 
of  transmission  and  to  give  the  lis- 
tener fuller  control  of  reception. 

Developmental  work  is  reported 
to  have  begun  on  devices  to  adapt 
the  Howard  invention.  An  auto- 
matic gain  control,  patented  and 
copyrighted  under  name  of  Pro- 
gar  (contraction  of  program  guard- 
ian), is  to  be  manufactured  as  soon 
as  materials  are  available.  This  de- 
vice, which  simplifies  the  work  of 
"riding  the  gain"  and  can  be  in- 
stalled in  any  transmitter,  has 
been  used  on  KSFO  and  other  As- 
sociated Broadcasters  stations  for 
several  years.  The  device,  it  is 
claimed,  imparts  a  more  even  sig- 
nal with  correspondingly  increased 
coverage. 

It  was  learned  that  developmen- 
tal work  is  also  under  way  to  ap- 
ply the  Howard  system  to  the  re- 
ceiver. 

Must  Be  Developed 

Radio  men  differ  widely  in  their 
appraisals  of  Dynamic  Range  Con- 
trol. One  prominent  engineer  who 
reviewed  the  patent  application 
saw  promising  possibilities  in  the 
use  of  the  system  in  minimizing 
wear  on  records  but  expressed 
skepticism  in  applying  the  inven- 
tion to  radio. 

Several  FCC  engineers  who  were 
informally  shown  the  plans  for 
their  possible  effect  on  the  coming 
determinations  of  frequency  allo- 
cations took  the  position  that  a 


WITH  THREE  months  to  go  be- 
fore the  term  of  NAB  interim 
President  J.  Harold  Ryan  expires 
July  1,  the  NAB  presidential  selec- 
tion committee  will  meet  in  mid- 
April  at  the  call  of  Chairman  G. 
Richard  Shafto,  WIS  Columbia, 
S.  C,  during  which  time  it  hopes 
to  "make  material  progress"  in  de- 
veloping a  presidential  prospect. 
Eight  names  are  understood  to  be 
under  consideration. 

The  mid-April  session  follows  a 
meeting  held  in  New  York  March 
20,  21  and  22,  of  five  of  the  six 
members  of  the  committee,  at  which 
time  an  original  list  of  17  names 
was  reduced  to  the  current  eight. 
Big  Names  Considered 

While  a  number  of  figures — in- 
cluding important  personages  in 
public  life — have  been  discussed  as 
possible  selections,  if  available,  it 
was  evident  that  any  guess  now  as 
to  the  new  NAB  head  is  prema- 
ture, since  the  committee  has  not 
had  the  opportunity  to  confer  indi- 
vidually with  such  personages  as 
to  their  availability. 

Coinciding  with  the  committee's 
explorations  but  having  no  definite 
relationship  to  them  was  the  an- 
nouncement last  week  that  Stephen 


great  deal  of  experimental  work 
will  have  to  be  done  before  the 
system  could  influence  spectrum 
assignments. 

One  engineer  thought  the  inven- 
tion might  be  most  readily  applied 
to  subscription  radio,  permitting  a 
division  of  a  channel  to  transmit 
several   programs  simultaneously. 

Another  stated  unqualifiedly  that 
the  Allen-Meisinger  system  can  be 
reduced  to  practical  application. 
Looks  Good  on  Paper 

"On  paper  it  looks  awfully 
good,"  said  Dr.  Ronald  R.  Lowder- 
milk,  of  the  Office  of  Education, 
Federal  Security  Agency.  He  dis- 
agreed with  the  inventors'  claim 
that  full  dynamic  range  can  be  car- 
ried on  a  35  kc  wide  FM  band  and 
thought  the  system  would  require 
a  width  closer  to  100  kc.  But  even 
100  kc  would  be  an  enormous  sav- 
ing, he  said,  and  would  make  avail- 
able twice  as  many  stations. 

The  theory  of  Dynamic  Range 
Control  grew  out  of  Mr.  Allen's 
interest  in  reducing  wear  and 
needle  scratch  on  records  and  tran- 
scriptions, a  problem  he  has  en- 
countered in  the  operation  of  the 
broadcasting  studios  of  the  In- 
terior Dept.  where  thousands  of  re- 
cordings are  made  for  broadcast  by 
OWI,  Coordinator  of  Inter-Ameri- 
can Affairs,  Army,  Navy,  and  other 
Government  agencies. 

Mr.  Allen  first  conceived  the  idea 
of  building  two  grooves  into  a  rec- 


T,  Early,  Presidential  press  and 
radio  secretary  for  the  past  dozen 
years,  would  retire  from  the  secre- 
tariat June  1  to  enter  private  busi- 
ness. Mr.  Early  said,  however,  that 
he  had  made  no  definite  commit- 
ments, although  he  had  had  a 
number  of  proposals  during  the 
past  eight  years.  Mr.  Early  added 
he  had  never  gone  into  any  offers 
he  had  received. 

Similarly,  the  name  of  Byron 
Price,  Director  of  Censorship,  on 
leave  as  executive  editor  of  the  As- 
sociated Press,  has  been  discussed 
as  a  possible  appointee.  Mr.  Ryan, 
who  returns  to  the  Fort  Industry 
Co.  July  1,  after  having  been  draft- 
ed to  serve  as  interim  president 
last  year,  was  Assistant  Director 
of  Censorship  in  charge  of  radio 
under  Mr.  Price  and  is  known  to 
hold  him  in  high  esteem. 

Members  of  the  full  presidential 
committee,  in  addition  to  Chair- 
man Shafto  and  Mr.  Ryan,  are 
James  D.  Shouse,  WLW  Cincin- 
nati; Don  S.  Elias,  WWNC  Ashe- 
ville;  Paul  W.  Morency,  WTIC 
Hartford;  and  John  J.  Gillin  Jr., 
WOW  Omaha.  Mr.  Ryan  was  ab- 
sent from  the  session  last  month 
on  his  NAB  district  meeting  swing. 

Mr.  Shafto  pointed  out  that  since 


ord,  one  of  which  would  carry  the 
sound  and  the  other  the  weight  of 
the  pickup.  By  using  a  double  tone 
arm  or  "packhorse"  pickup,  with 
the  needle  merely  "floating"  or 
trailing  along  the  sound  groove 
while  the  second  groove  carried  the 
load,  both  scratch  and  wear  on  the 
record  would  be  almost  eliminated. 
From  this  conception,  in  collabo- 
ration with  Sgt.  Meisinger,  who  was 
then  engineer  at  Interior  recording 
studios,  the  plan  for  compressing 
the  dynamic  range  of  the  program 
at  the  transmitter  and  decompress- 
ing it  at  the  receiver  was  evolved. 
Unfortunately,  Sgt.  Meisinger  was 
called  to  military  service  before  he 
could  undertake  experimental  work 
to  demonstrate  the  system. 


ARMSTRONG  CITES 
PRIOR  PILOT  USE 

EDITOR  Broadcasting: 

May  I  comment  on  the  leading  ar- 
ticle in  your  issue  of  March  26 
entitled  "Inventors  Claim  New 
Broadcasting  System".  In  this  ar- 
ticle your  correspondent  describes 
the  use  of  a  pilot  or  auxiliary  chan- 
nel for  simultaneously  and  comple- 
mentarily  altering  the  gain  at  the 
tiansmitter  and  receiver  of  a  sys- 
tem for  the  purpose  of  increasing 
its  dynamic  range. 

This  process  is  described  as  some- 
thing new.  For  the  information  of 
your  readers  I  would  like  to  point 
out  that  this  system  was  used  in 
the  original  experimental  work  on 
FM  at  the  Empire  State  transmis- 
sion in  1934-1935  for  the  purpose 
of  combating  ignition  noise  and 
the  process  was  not  original  with 
me  at  that  time. 

Who  first  suggested  it  I  cannot 
state  at  the  moment  as  I  have  no 
immediate  access  to  the  records,  but 
it  was  in  the  patent  literature  a 
number  of  years  prior  to  my  use  of 
it.  It  has  also  been  used  in  the  mo- 
tion picture  art  and  on  communica- 
tion circuits  in  various  forms. 

There  are,  of  course,  all  sorts  of 
ways  of  carrying  out  the  principle 
described  and  if  the  system  here  un- 
der discussion  proposes  some  new 
method  I  hope  the  inventors  will  un- 
dertake to  describe  it.  I  feel  quite 
sure  that  no  inventor  cares  to  be 
put  in  a  position  of  laying  claim  to 
a  principle  long  known  in  the  art. 

Edwin  H.  Armstrong 


the  NAB  Board  authorized  the  en- 
larged committee  to  select  a  new 
president  last  February,  the  com- 
mittee has  not  yet  been  able  to  have 
personal  consultations  with  the  in- 
dividuals finally  screened  out  of 
the  original  list. 

The  committee  was  given  broad 
powers  with  regard  to  selection  and 
as  to  compensation.  The  NAB 
board  did  not  stipulate  a  figure, 
but  it  was  pointed  out  that  the 
maximum  salary  heretofore  paid — 
to  former  NAB  President  Neville 
Miller — was  $35,000  annually  plus 
$5,000  in  allowances.  Any  figure  de- 
cided upon  beyond  that  amount  pre- 
sumably would  have  to  be  author- 
ized by  the  wage  stabilization  au- 
thorities. 


NAB  Presidential  Selection 
Committee  to  Weigh  Names 
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Shadow  compass 


"double  checks" 


That's  a  close-up,  outside  view  of  the  Boeing-developed 
shadow  compass  installed  in  the  astrodomes  of  B-29's. 
It  checks  the  variation  of  the  plane's  other  compasses. 
It  works  on  the  same  principle  as  the  age-old  sundial. 
It's  a  "double  check." 

To  radio  advertisers  who  want  a  double  check  on 
where  they're  going  in  Baltimore  ...  we  suggest  that 
age-old  measuring  stick,  "How  much  do  my  sales 
cost  me  in  the  sixth  largest  market?" 

If  you  want  the  greatest  number  of  listeners  for  the 
lowest  cost  .  .  .  you  take  a  direct  course  to  W-I-T-H  .  .  . 


the  successful  independent  station.  Facts  are  available 
to  "double  check"  your  other  decisions.  You  can't  beat 
the  shortest  distance  between  two  storm-free  sales 
points.  In  Baltimore  radio  .  .  .  it's  W-I-T-H ! 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President      '      Represented  Nationally  by  Headley-Reed 


Look 

Down  South 
in  V>ixie? 

Looking  for  a  Southern  market  area 
that  has  every  essential  for  successful 
promotion?  Then  take  Nashville! 

This  booming  trade  zone — all  of  Middle 
Tennessee  and  part  of  Southern  Ken- 
tucky constitute  the  Nashville  territory 
— ^now  offers  national  advertisers  an 
extra  choice  market  for  present  or 
pending  schedules. 

With  money  to  spend  as  never  before, 
this  Nashville  market  is  spending  it 
in  a  big  way  for  products  currently 
advertised  over  WSIX,  "The  Voice  of 
Nashville."  For  complete  information, 
contact  the  station  or 

THE  KATZ  AGENCY,  INC. 
National  Representatives 

Member  Station,  The  Blue  Network  and 
Mutual  Broadcasting  System 
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Local  Interest  Coverage  Aim 
Of  Independents  at  Conference 

Wide  Open  News  Policy  Promised  by  McDermott 
As  Example  at  United  Nations  Meeting 


INTERPRETING  events  at  the 
forthcoming  United  Nations  Secu- 
rity Conference,  opening  April  25 
in  San  Francisco,  in  terms  of  local 
interest  is  the  aim  of  most  of  the 
independent  stations  planning  sup- 
plementary coverage,  Broadcast- 
ing learned  last  vt^eek.  All  the  in- 
dividual coverage,  thus  far  an- 
nounced, will  be  on  a  public  serv- 
ice basis. 

At  a  meeting  in  San  Francisco 
Monday  with  network  and  station 
representatives,  Michael  J.  McDer- 
mott, special  assistant  to  the  Sec- 
retary of  State  in  charge  of  press 
relations,  disclosed  that  the  Con- 
ference will  be  "wide  open"  for 
news  coverage.  Mr.  McDermott 
completed  arrangements  whereby 
the  Palace  Hotel  will  house  all 
news  personnel,  including  radio. 

Independent  stations  will  share 
space  in  the  Opera  House  and  Vet- 
erans' Building,  where  the  sessions 
will  be  held,  with  the  BBC  and 
CBC.  In  the  event  the  meetings  are 
of  wide  scope,  independent  stations 
will  share  facilities  with  the  four 
American  networks.  Details  are  yet 
to  be  worked  out. 

Nets  Feature  Meet 

"We  are  going  to  try  to  give  the 
nations  of  the  world  an  idea  of  just 
what  we  mean  by  freedom  of  infor- 
mation for  which  we  have  been  cru- 
sading all  over  the  world,"  said 
Mr.  McDermott. 

All  four  major  networks  plan  to 
make  the  Conference  the  top  fea- 
ture during  its  tenure,  while  the 
independent  stations  contemplate 
daily  wire  copy  for  regularly 
scheduled  newscasts,  transcriptions 
and  direct  pickups. 

So  far,  of  the  stations  whose 
plans  are  completed,  none  will  sell 
the  special  programs.  Most  of  them 
will  spot  news  on  regularly  sched- 
uled commercial  newscasts,  but  by 
and  large  the  extra  activities  will 
be  presented  as  public  service 
broadcasts. 

Pre-Conference  programs  will 
begin  this  week,  with  the  networks 
and  independent  stations  alike 
scheduling  speakers  and  interpre- 
tative commentaries.  Mutual  has 
announced  that  Secretary  of  State 
Stettinius  will  be  heard  exclusively 
over  MBS  when  he  speaks  on 
"Our  Foreign  Economic  Policy," 
at  9:30  p.m.  (EWT)  Wednesday 
(April  4)  from  the  Chicago  Coun- 
cil on  Foreign  Affairs  dinner  in 
the  Stevens  Hotel. 

CBS  last  Monday  reported  its 
preparations  for  the  Conference  on 
Feature  Story,  4:30  p.m.  (EWT). 
Program  included  Tris  Coffin, 
speaking  from  WTOP  Washing- 
ton; Don  Mozley,  KQW  San  Fran- 
cisco, and  Mayor  Bernard  Samuel 
of  Philadelphia,  speaking  from 
WCAU,  on  the  city's  bid  to  be 


named  the  permanent  home  of  the 
United  Nations  Council. 

On  Friday  (April  6)  Secretary 
Stettinius  will  speak  at  5:30  p.m. 
(EWT)  over  CBS  on  "Dumbarton 
Oaks— What  It  Is  and  What  It  Is 
Not."  His  talk  will  be  delivered  at 
the  opening  of  new  headquarters  of 
the  Council  on  Foreign  Relations, 
at  the  Harold  Pratt  House,  New 
York. 

Other  Broadcasts 

Among  Mutual's  other  pre-Con- 
ference  broadcasts  was  a  forum  on 
"The  Yalta  Declarations  and  the 
San  Francisco  Conference"  during 
Northwestern  U's  Reviewing  Stand 
at  11:30  a.m.  Sunday.  Charter  Hes- 
lep,  Washington  director  for  Mu- 
tual, will  assist  in  coordinating 
activities  at  the  Conference. 

First  of  a  series  of  four  pro- 
grams. World  Peace  Forum,  head- 
ed by  Sumner  Welles,  former  Un- 
dersecretary of  State,  was  to  be 
aired  by  the  Blue  at  10:30  p.m. 
(EWT)  April  2.  Three  similar  pro- 
grams will  be  broadcast  at  10:30 
p.m.  on  succeeding  Mondays.  Mr. 
Welles,  who  has  been  named  Blue 
Conference  advisor,  also  will  make 
weekly  talks  on  that  network,  Tues- 
days, 9-9:15  p.m.  (EWT)  during 
the  Conference,  starting  May  1. 

On  April  25  the  Blue  will  pre- 
sent a  special  half-hour  dramatic 
show,  written  by  Ben  Hecht  and 
narrated  by  Orson  Welles,  9-9:30 
p.m. 

Thomas  J.  Dolan,  Blue  network 
traffic  manager.  New  York,  and 
Walter  Lonner,  western  division 
traffic  manager,  are  in  San  Fran- 
cisco conferring  with  KGO  execu- 
tives on  coverage  of  the  forthcom- 
ing Conference.  G.  W.  (Johnny) 
Johnstone,  director  of  news  and 
special  features,  will  head  a  staff 
of  reporters,  commentators  and 
special  events  personnel  at  the 
Conference. 

NBC  will  originate  two  programs 
from  the  West  Coast  during  the 
Conference,  Our  Foreign  Policy, 
under  auspices  of  the  State  Dept., 
beginning  April  28,  and  Walter  Van 
Kirk's  Religion  in  the  News. 

That  most  of  the  stations  plan- 
ning supplementary  coverage  are 
thinking  in  terms  of  their  respec- 
tive areas  was  indicated  in  an- 
nouncements last  week. 

"If  Mr.  and  Mrs.  Common  Folk 
expect  to  avoid  future  wars  and 
keep  their  youngsters  out  of  a  pos- 
sible future  war,  they  had  better 
start  becoming  thoroughly  ac- 
quainted with  the  Dumbarton  Oaks 
proposal  and  what  it  stands  for," 
said  Philip  G.  Lasky,  general  man- 
ager and  part-owner  of  KROW 
(Continued  on  page  7i) 


BROADCASTING    •    Broadcast  Advertising 


In  1926  the  Pacific  Northwest  enjoyed 
KGW's  bridge  lessons  over  the  radio.  Stylish 
niaidens  played  bridge  while  a  stately  gentle- 
man broadcast  a  play  by  play  description  and 
suggestions  for  improving  the  game.  A 
FIRST  in  its  day,  it  received  thousands  of 
letters  from  grateful  listeners. 


first 


in  Audience  Influence 


Whether  in  the  stress  of  war  or  the  comparative  se- 
renity of  peace  KGW  anticipates  the  demands  of  its 
audience.  Twenty-three  years  of  accurately  sensing 
audience  interests  has  put  KGW  FIRST  on  the  radio 
dials  of  the  Pacific  Northwest. 


ONE  OF  IHE  GREAT  STATIONS  OF  THE  NATION 


KQW 

PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
BY    EDWARD    PETRY    &    CO.  INC. 


B  R  O  A 
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130  Sponsors  Canh  Quit  at  Once 


Hometown  Influence  of 
Co'Op  Programs 
Praised 

By  BAUKHAGE  * 
THE  TIME  has  come  for  this  man 
who  enjoys  life,  liberty  of  expres- 
sion and  the  pursuits  of  commen- 
tator under  the  benefits  of  the  co- 
operative spon- 
-    sorship  system  to 

tsay  a  word  in  its 
praise.  I  believe  it 
is  a  discovery 
which  ranks  with 
the  wagon  wheel, 
the  electric  razor, 
the  microphone 
and  the  Monday- 
through  -  Friday 

Baukhage  ^^^l^- 

The  commer- 
cial departments  of  the  networks 
and  the  individual  stations  know 
its  financial  advantages,  but  few 
others  have  weighed  the  various 
and  imponderable  benefits  which 
accrue  to  programs,  broadcaster, 
listener  and  radio  itself  from  this 
form  of  sponsorship. 

Let  me  be  personal  and  tell  you 
why  I  like  working  for  a  boss  whose 
name  is  legion. 

Can't  Quit  at  Once 

First,  there  is  the  obvious  advan- 
tage of  the  security  in  numbers. 
One-hundred  -  and  -  thirty  sponsors 
can't  make  up  their  minds  all  at 
once  to  quit.  And  even  if  such  un- 
pleasant unanimity  were  achieved 
I  still  would  not  find  myself  sud- 
denly jobless — no  two  contracts  ex- 
pire the  same  day. 

But  that  is  the  obvious  and  pure- 
ly material  benefit  of  being  spon- 
sored by  a  group  of  local  advertis- 
ers. There  are  other,  and  to  my 
mind  greater,  advantages. 

From  the  broadcaster's  stand- 
point, co-op  sponsorship  provides 
a  tremendous  psychological  tonic. 
It  gives  me  what  I  call  an  e-pluri- 
bus-unum  boost,  because  I  have  a 
feeling  that  a  lot  of  people  have 
elected  me  to  my  job  instead  of  one 
man  hiring  me.  I  feel  that  I  have 
become  a  citizen  in  a  sort  of  new- 
found economic  democracy. 

Now  from  the  listener's  stand- 
l)oint:  When  a  program  is  spon- 
sored locally  the  townsfolk  are 
bound  to  look  on  it  with  a  lot  more 
intimacy.  The  people  of  X-ville,  lis- 
tening to  me  as  they  have  for  the 
last  three  years,  feel,  I  am  sure, 
that  they  know  me  better  because 
they  know  my  sponsor,  Joe  Doe — 
a  lot  of  them  personally,  a  lot  more 
because  they  have  almost  daily  per- 
sonal contact  with  the  clerks  in  his 
big  department  store.  And  that 
goes  for  the  flour  mill,  the  bank, 
the  bakery,  the  dairy,  the  hotel,  the 
electric  power  company,  the  finance 
company,  the  flour  and  feed  store, 
and  what  have  you  (and  what 
haven't  you  in  the  co-op  dish?). 

*  Baukhage  was  elected  a  vice-president 
of  the  Assn.  of  Radio  News  Analysts  at 
Its  recent  election  and  Is  the  official 
Washington  representative. 
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This  hometown  intimacy,  vicari- 
ous though  it  may  be,  goes  a  long 
way  toward  breaking  down  the  bar- 
rier of  invisibility  between  the  un- 
seen broadcaster  and  his  audience. 

Highly  important,  too,  is  the 
total  goodwill  engendered  by  the 
cooperative  sponsorship  system.  It 
means  a  lot  to  the  sponsor  to  have 
the  listener  realize  that  a  home- 
town-supported institution  is  pay- 
ing for  the  program  he  listens  to. 

Before  I  accept  a  sponsor  I  have 
to  know  something  about  him. 
When  we  get  together  I  have  a 
chance  to  learn  a  lot  more  about 
him  and  he  about  me.  Thus,  my  130 
bosses  have  helped  me,  in  a  sense, 
to  re-discover  America,  and  it 
doesn't  do  a  bit  of  harm  to  those  of 
us  who  spend  so  much  time  on 
Pennsylvania  Avenue  to  have  a 
daily  reminder  of  Main  Street, 
which  is  the  real  America. 

So  much  for  direct  benefits  to 
station  -  sponsor-listener-broadcast- 
er. But  there  is  something  which  is 
even  more  important  to  radio  as  a 


whole.  I  believe  the  co-op  system 
will  go  a  long  way  toward  dissolv- 
ing an  unfounded  suspicion  held  by 
some  of  the  general  public:  name- 
ly, that  a  commentator  reflects  his 
sponsor's  opinions.  Personally,  I 
have  never  known  such  a  case,  but 
the  myth  is  widespread.  Well,  it  is 
obvious  that  even  30  sponsors 
couldn't  agree  to  disagree  with 
their  commentator  on  any  one  thing 
and  when  the  number  passes  the 
hundred  mark,  a  neutralizing  ef- 
fect results  which  produces  a  cross- 
section  view  that  could  reflect  only 
an  average  of  American  tolerance. 

We  are  all  proud  of  the  fact  that 
radio  has  brought  the  world  right 
into  the  listener's  home.  We  can  be 
equally  proud  of  the  fact  that  the 
cooperative  sponsorship  system  has 
brought  thousands  of  American 
communities  into  the  broadcaster's 
heart  and  mind.  The  cooperative 
sponsorship  system  exemplifies  the 
good,  democratic  principles  of  de- 
centralization. 

I  think  it's  a  great  invention. 


GROUP  GATHERED  to  plan  solid  send-off  of  Musical  Milkwagon,  Bow- 
man Dairy  Co.  show  which  began  on  WMAQ  March  19,  Chicago,  included 

(1  to  r) :  E.  C.  Carlson,  NBC  central  division  advertising  and  sales  pro- 
motion manager;  Lou  Jackobson,  J.  Walter  Thompson  Co.,  Chicago,  pro- 
ducer of  the  show;  Tyler  Davis,  radio  director  of  J-W-T;  Rudi  Neubauer 

(standing),  NBC  local  and  spot  sales  account  executive;  Oliver  Morton, 
NBC  central  division  local  and  spot  sales  manager. 


BAND  BACKGROVm 
FOR  CIRCUS  SPOTS 

RINGLING  Bros.,  Barnum  «fe 
Bailey  Circus,  Sarasota,  Pla.,  in  its 
radio  promotion  for  the  New  York 
showing  at  Madison  Square  Garden, 
is  airing  commercials  on  10  sta- 
tions, in  some  cases  up  to  30  times 
a  week.  Station  announcer  presents 
plugs  against  a  background  of  re- 
corded music  by  Circus  Bandmaster 
Merle  Evans.  Circus  supplies  the 
discs  already  cut  by  Columbia  Re- 
cording Corp.  of  such  circus  tunes 
as  "Jungle  Queen,"  "The  Olympian 
Hippodrome,"  and  "Old  King  Cole 
Melody  March". 

To  reach  children  listeners,  spon- 
sorship of  Let's  Listen  to  a  Story 
weekly  half-hour  has  been  secured 
on  WMCA  New  York  for  an  indefi- 
nite period  beginning  April  8.  Cut- 
line  depicting  laughing  clown  and 
promoting  the  circus  is  included  on 
two  promotion  pieces  distributed 
regularly  by  the  station  to  libraries 
and  organizations — a  m  i  m  e  o  - 
graphed  monthly  program  bulle- 
tin [1,000  copies],  and  a  book- 
mark [10,000  copies].  Agency  is 
Robert  Seidel  Adv.,  New  York. 


CHAT  Opens  in  Fall 

CHAT  is  the  call  of  a  new  Ca- 
nadian station  to  open  at  Medicine 
Hat,  Alberta,  in  the  autumn,  ac- 
cording to  J.  H.  Yuill,  president  of 
the  company  which  will  operate  the 
station.  Keith  Mackinnonj  consult- 
ing engineer,  is  developing  the  an- 
tenna system.  Studio  plans  are 
ready  and  the  transmitter  site  has 
been  approved  by  the  civil  aviation 
authorities  of  the  Dept.  of  Trans- 
port, Ottawa.  Station  had  previous- 
ly applied  for  1490  kc  with  100  w, 
but  new  frequency  for  1  kw  trans- 
mitter is  now  under  investigation. 


Seven-Up  on  MBS 

SEVEN-UP  Co.,  St.  Louis  Stars 
Barney  Grant  and  Arthur  Elmer, 
comedians,  in  The  Fresh-Up  Show, 
starting  on  240  MBS  stations  April 
4,  Wed.,  8:30-9  p.m.  Revolving 
around  the  boss-employe  formula, 
program  includes  Annette  Warren, 
singer,  Dave  Terry's  orchestra  and 
Jerry  Lawrence,  announcer.  Agency 
is  J.  Walter  Thompson  Co.,  Chicago. 


CBS  Experiments 
For  War  Outlined 

Annual  Report  Tells  Networks 
Progress  During  the  Year 

IMPORTANT  experimentation  in 
electronics  have  been  carried  on  for 
the  Government  during  the  war  pe- 
riod to  date  by  CBS,  it  is  revealed 
in  the  annual  report  of  the  net- 
work. 

Guarding  carefully  against  re- 
lease of  military  information,  the 
report,  signed  by  Paul  W.  Kesten, 
executive  vice-president,  hints  at  the 
nature  of  these  experiments  by  stat- 
ing: "As  to  the  urgent  work  we 
were  able  to  complete  successfully 
for  the  Navy,  this  was  unusual  in 
ways  which  cannot  now  be  told.  But 
its  bearing  on  the  future  of  broad- 
casting can  be  stated  quite  simply. 
Together  with  other  secret  electron- 
ic work  which  the  CBS  television 
laboratories  have  carried  on  for 
the  United  States  Government  from 
the  outbreak  of  the  war,  it  made 
us  certain  of  one  thing:  that  post- 
war television,  simply  by  following 
in  the  footsteps  of  military  elec- 
tronics, could  emerge  at  a  much 
higher  level  than  its  prewar 
'freeze'." 

Of  the  stormy  quarrel  with  the 
AFM  payments  to  the  Union  for 
performance  of  musicians,  over  and 
above  salaries  and  royalties  of  per- 
formers, the  report  states:  "These 
demands  .  .  .  were  agreed  to  by 
your  company  many  months  after 
they  had  been  accepted  by  more 
than  50  recording  and  transcription 
companies — and  then  only  after 
every  available  recourse  had  been 
exhausted." 

The  report  revealed,  also,  that 
54%  of  men  of  all  ages  who  were 
serving  the  network  on  Dec.  7,  1941 
now  are  in  the  armed  forces  or  oth- 
er government  service.  The  network 
president,  William  S.  Paley,  is 
serving  as  a  lieutenant  colonel  on 
Gen.  Eisenhower's  staff. 

The  report,  unique  in  presenta- 
tion, offers  gatefold  illustrations  de- 
picting color  television  as  proposed 
by  CBS  standards  and  a  black  and 
white  illustration  depicting  televi- 
sion as  it  is  presented  today. 


Buy  Night  Time 

TWO  DAYTIME  Italian  language 
sponsors  on  WOV  New  York  have 
added  nighttime  shows  in  English. 
Buitoni  Products,  New  York,  in 
addition  to  three  Italian  programs 
daily  are  now  sponsoring  a  quarter- 
hour  of  Bing  Crosby  records  six 
evenings  weekly,  with  commercials 
in  English  for  their  mabaroni.  Bis- 
ceglia  Bros.  Wine  Corp.,'  New  York, 
also  has  a  musical  program.  Songs 
from  Paradise,  six  evenings  a  week 
on  WOV.  Ralph  Weil,  WOV  gen- 
eral manager,  expects  other  for- 
eign language  broadcasters  to  fol- 
low suit  in  expanding  their  market. 


WBTH  to  NPC 

WBTH  Williamson,  W.'  Va.,  250  w 
on  1500  kc,  will  join  Mutual  April 
19  as  the  network's  2^6th  affiliate. 
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What,  another  kid-show  ?  Yes.  But  child-talent 
has  a  habit  of  being  good,  when  well-handled. 
In  this  case,  affable  Ed  Schaughency,  one  of  the 
best  announcing  emcees  in  the  business,  and  Betty 
Dugan  have  done  and  continue  to  do  a  remark- 
able job. 

The  Starlets,  40  talented  and  singing  young- 
sters, are  Pittsburgh's  favorite  and  most  enter- 


taining kid-show.  They  never  fail  to  click,  on  the 
air,  or  on  personal  appearances.  Kids  forsake 
the  streets  at  9:30  every  Saturday  morning,  to 
enjoy  this  popular  half -hour. 

Here  is  a  grand  round-up  of  children,  receptive 
to  any  product-story  with  child-appeal.  There's 
no  better  way  of  reaching  the  children  who 
make  or  influence  purchases,  in  the  vast  KDKA 
Tri-state  area,  than  using  "Starlets  on  Parade." 
Learn  all  about  it  from  NBC  Spot  Sales. 


WESTIN6B0USE  BADIO  STATIONS  Inc 


WOWO    •     KEX    •  KYW 


W  B  Z 


W  B  Z  A 


KDKA 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES-EXCEPT  KEX 
KEX   REPRESENTED   NATIONALLY  BY  PAUL  H.  RAYMER  CO. 
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GOSHFELLOWS.we  didrft  aim 


\o  break  anybody's  heart ! 


r 


#  ILL  WE  AIMED  TO  DO  was  talk  about  the  Blue's  prog- 
ress. (We  find  competitors  strangely  reluctant  to  do  it  for  us.) 

So  we  wrote  an  ad.  Headed  it,  "How  to  Have  Fun  with  a 
Hooper."  We  kind  of  liked  that  ad,  too. 

We  never  did  check  its  readership,  but  at  least  one  man  read 
it.  Mr.  WCAU,  of  the  CBS  WCAU'S.  He  got  real  mad  and 
took  a  shot  at  us  just  when  we  were  leaning  over  to  file  our 
fan  mail. 


The  shot  he  took  at  us  was  an  ad ...  or  rather  it  was  a 
weU  circulated  layout  with  copy.  Headline  said:  "WCAU 
accepts  the  Blue  Network's  invitation  to  'Have  fun  with  a 
Hooper'."  People  called  it  a  "mystery  ad"  because  it  just  got 
passed  around  among  the  boys  in  the  back  room.  It  never 
reaUy  ran. 

But  anyone  looking  at  it  must  have  gotten  the  idea  that 
we  at  the  Blue  are  frightful  liars.  We  blushed  a  little  ourselves 
when  we  read:  "statistical  skullduggery,"  "shameless  misuse 
of  figures"  etc.  By  actual  count  there  were  nine  double-bar- 
relled, supercharged  epithets  before  Mr.  WCAU  made  a  single 
definite  statement  of  what  we  were  supposed  to  have  done 
wrong.  Gosh,  it  was  awful! 

We  would  have  spoken  up  sooner ...  in  a  friendly  way,  of 
course,  but  we've  been  pretty  busy  reorganizing  our  network, 
improving  our  program  schedules,  switching  the  whole  trend 
of  Svmday  night  listening,  adding  eight  new  stations,  and 
doing  a  few  other  important  things  like  that.  We're  still  busy, 
but  we  guess  you're  entitled  to  know  about  that  ad. 

Well,  as  we  were  sayiag,  CBS's  Mr.  WCAU  was  mad . . . 
and  he  broke  out  in  a  rash  of  adjectives  for  which  we  forgive 
him. 

Finally,  he  got  down  to  his  version  of  what  he  labels,  with 
great  indignation:  'the  facts";  and  do  you  know,  his  facts 
were  absolutely  right.  The  catch  was  that  he  cross-bred  them 
and  got  an  entirely  new  breed  of  pups. 

For  instance  .  .  . 

U^E  SA/X)*  (in  that  ad  we  still  like)  The  Blue  has  a 
very  slight  edge  over  CBS  coverage  in  561 
important  counties. 

But  Mr.  WCAU.  without  reminding  you  of 
what  we  actually  said,  writes:  "TheBlue  would 
have  you  believe  its  primary  coverage  tops 
CBS."  We  wish  it  did,  and  hope  someday  it 
win,  but  right  now  we  only  claim  progress! 


5"* 


SAIO: 


The  Blue  has  higher  morning  ratings  than 
any  other  network  (and  that's  gospel,  friend). 

But  Mr.  WCAU,  pretending  to  refute  our 
claims,  picked  sponsored  programs  onZy,  added 
the  afternoon  for  confusion,  and  came  up  with 
a  whole  new  set  of  figures.  They  were  accu- 
rate, too,  but  he  can't  shift  the  base  like  that 
and  prove  with  his  new  figures  we  were  wrong. 

In  1944,  the  Blue  had  more  quarter-hour 
firsts  in  the  morning  than  either  of  the  two 
major  networks. 

This  time  Mr.  WCAU,  to  make  us  look 
wrong,  tossed  in  the  afternoon,  only  consid- 
ered sponsored  programs,  and  then  threw  in 
a  brand  new  requirement:  Our  sponsored 
quarter  hours  had  to  be  opposite  CBS  spon- 
sored quarter  hours. 

Thus  he  kicked  out  32  per  cent  of  the 
programs  we  were  talking  about,  and  left  us 
stunned  with  admiration. 

The  Blue  had  better  ratings  between  9 
and  10  P.  M.  Sunday  than  either  of  the 
two  other  major  networks,  and  in  certain 
other  night-time  periods  "when  we  have 
top  shows." 

But  Mr.  WCAU  put  some  words  into  ovir 
corporate  mouth  that  never  were  there,  and 
then  called  us  naughty  names  for  claiming 
what  we'd  never  claimed:  Over-all  night-time 
superiority.  (Sure  wish  we  had  it! ) 

The  Blue  is  making  progress,  and  the  1944 
Hoopers  prove  it. 

But  Mr.  WCAU  liked  June  and  December 
better  than  all  the  months  in  between.  So  he 
averaged  himself  some  Hoopers  from  these 
two  months  only,  mixed  them  with  his  own 
guesses  about  Blue  coverage,  and  came  out 
with  us  going  backward. 

(Actually,  the  only  thing  we're  backward 
about  is  charging  high  prices.  You  can  still 
buy  a  bargain  audience  on  the  Blue  and  save 
$3500  on  an  evening  half  hour.) 

If  you  aren't  tired  of  all  this  by  now,  we  are  . .  .  tired  but 
game,  and  we  still  kind  of  like  that  ad  we  ran.  If  Mr. 
Hooper  hadn't  put  his  limitation  on  the  use  of  his  figures  (and, 
incidentally,  his  office  passed  our  ad),  we'd  write  some  more. 


SAID: 


^^S.  W<>^^^  SOMEONe  CARB  TO  TAKE  A  SHOT  AT  THIS  ON6  ? 


The  Blue  was  the  only  one  of  three  major  networks  with  an  increase— 1944 
over  1943— in  average  Hooper  rating  of  all  daytime  programs. 


AMERICAN  BROADCASTING  COMPANY,  Inc. 


Check  Determines  Information 
Desired  By  Agencies,  Clients 


ROUNDUP  of  what  sort  of  sta- 
tion information  is  desired  by  ad- 
vertisers and  agencies  was  pre- 
pared by  the  Oklahoma  Publishing 
Co.  stations — WKY  Oklahoma  City, 
KLZ  Denver  and  KVOR  Colorado 
Springs,  based  on  a  questionnaire. 
With  accompanying  letter  mailed 
Feb.  22,  106  advertising  managers 
of  large  national  concerns  and  129 
timebuyers  of  agencies  selected 
from  the  combined  mailing  lists  of 


the  three  stations  gave  their  choice 
of  information. 

Respondents  were  requested  to 
indicate  1-2-3  the  "type  of  data 
which  you  find  most  helpful  to  you 
in  determining  station  values."  To 
prevent  bias,  orders  of  listings  were 
rotated  on  the  questionnaire.  As  of 
March  12,  89  replies  had  been  re- 
ceived from  25  advertisers  and 
from  64  agency  executives.  These 
89  respondents  gave  their  selections 
in  order  of  helpfulness  as  follows: 


ORDER  OF  IMPORTANCE 


TYPE  OF  DATA 

URBAN  AUDIENCE  INTENSITY  RATINGS 
from  coincidental  phone  calls.  (Hooper, 
C.A.B.  or  smaller  studies  in  large  city 
areas,  giving  actual  intensity  found  by 
quarter-hours,  and  averages  for  pe- 
riod)   

INTENSITY  AND  POPULARITY  RATINGS 
&  MAPS,  based  on  personal  interview. 
(Both  "listened  to  most"  and  "heard 
regularly"  station  maps  and  ratings  for 
city,  village  and  farm  for  area;  by 
counties;  and  by  major  periods  of  day 
— as  Oklahoma,  Iowa  or  Kansas  studies 
by  Dr.  Whan)  

POTENTIAL  COVERAGE  MAPS  &  DATA 
based  on  mailed  survey.  (BMB,  method 
of  showing  areas  where  percentage  of 
listeners  tune  in  at  least  once  per 
week)   

POTENTIAL  COVERAGE  MAPS,  based  on 
signal  strength.  (Half-millivolt  strength 
maps,  based  on  standards  of  FCC  and 
calculations  by  accepted  engineering 
consultants)   

COMPUTED  INTENSITY  OP  COVERAGE 
MAPS,  based  on  mailed  survey.  (CBS 
method  of  computing  intensity  of  cov- 
erage from  response  to  questionnaire 
mailed  to  listeners)  

STATION  POPULARITY  MAPS,  based  on 
mailed  survey.  ("Listened  to  Most"  sta- 
tion maps,  based  on  postal  card  survey, 
such  as  the  NBC  study)  

COMPUTED  COVERAGE  DATA  &  MAPS 
based  on  mail  received.  (Compilations 
of  listener-mail  addressed  to  local  sta- 
tions, with  intensity  of  coverage  com- 
puted)   

*  Weighted  importance  determined  o 
2  points  for  second,  and  1  for  third. 


Weighted* 
Importance 


20  14  22 


11  9  10 


4  12  14 


basis  of  3  points  for  first  choice. 


In  addition  to  the  tabulated  re- 
turns many  additional  acknowl- 
edgments from  advertisers  were  re- 
ceived referring  us  to  their  agen- 
cies for  the  information,  according 
to  the  stations.  Nine  respondents, 
in  addition  to  giving  the  informa- 
tion, gave  qualifying  data  which  is 
quoted  here. 

A  New  York  agency  executive, 
"My  first  choice  would  be  a 
.standardized  map;  second,  signal 
strength;  third,  popularity.  We  do 
not  say  that  BMB  is  the  last  word 
in  coverage  data  but  we  do  think 
the  industry  should  get  together  on 
some  type  of  data  that  could  be  used 
as  a  measurement  stick  for  all  sta- 
tions." 

A  second  New  York  agency  time- 
buyer,  "It  seems  to  me  that  in  the 
intensely  competitive  postwar  pe- 
riod we  are  going  to  have  to  care- 
fully justify  many  of  our  advertis- 
ing investments.  BMB  measurement 
will  certainly  help  us  to  do  so  even 
though  the  survey  technique  may 
not  have  100%  approval." 

Another  New  York  agency  execu- 
tive. "Half-millivolt  maps  are  im- 
portant but  only  if  local  and  re- 
gional stations  will  disclose  their 
restricted  nighttime  coverage  as 
well  as  their  daytime  coverage.  As 
a  matter  of  fact,  I  would  like  to 
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see  a  field  strength  measurement 
superimposed  over  a  BMB  map.  I 
think  we  would  then  have  a  very 
sound  basis  for  comparison." 

From  a  Chicago  agency  executive, 
"Dr.  Whan  Survey  is  good  but  only 
covers  three  states." 

Another  Chicago  timebuyer,  "I 
rate  Audience  Intensity  Ratings, 
Dr.  Whan's  Studies  and  the  BMB. 
with  adjustments  to  the  present 
plan,  equally  useful.  In  general,  one 
would  be  of  little  help  without  the 
others." 

From  a  Chicago  advertiser,  "If 
station's  coverage  did  not  extend 
far  beyond  the  home  metropolitan 
area,  the  coincidental  surveys  would 
be  No.  1  in  importance.  But  if  the 
advertising  is  concerned  with  rural 
coverage,  some  of  the  others  might 
come  first.  I  would  put  the  BMB 
method  rather  far  down  the  line  for 
an  individual  station  but  it  would 
be  extremely  valuable  for  a, nation- 
wide survey." 

From  a  midwestern  advertiser. 
"Dr.  Whan's  Intensity  and  Popu- 
larity Ratings  and  Potential  Cov- 
erage Maps,  based  on  FCC,  are 
enough." 

From  a  Minneapolis  advertiser, 
"We  have  not  included  BMB  in  our 
first  three  since  we  have  had  vir- 
tually no  experience  with  it.  In  our 


PALAU  POLL 

Gl's  Vote  Own  Shows 
High  in  Ratings  


GI  LISTENERS  to  Radio  Palau, 
Armed  Forces  Radio  Service  sta- 
tion in  the  Caroline  Islands,  se- 
lected some  locally  produced  shows 
among  the  top  spots  in  their  pref- 
erence list,  choosing  them  over 
Benny,  Allen  and  other  high  raters. 
First  place  went  to  Hit  Parade, 
followed  by  Bob  Hope  and  Com- 
mand PerformMnce,  the  latter  a 
special  overseas  request  show  pro- 
duced by  the  AFRS. 

Shows  produced  and  originated 
by  Radio  Palau  staff  nudged  into 
the  top  four  with  Club  Pacifician 
and  Boondock  Barney  in  fourth  and 
fifth  places,  respectively.  Club  Pa- 
cifican  is  the  brain  child  of  Sgt. 
Bill  Landrum,  former  announcer- 
engineer  of  WIBC  Indianapolis. 


CBC  FM  Hearing 

FM  applications  will  be  heard  at 
the  April  9  meeting  of  the  board  of 
governors  of  the  Canadian  Broad- 
casting Corp.  at  Ottawa.  It  is  un- 
derstood a  number  of  private  sta- 
tion operators  applying  for  FM  li- 
censes may  appear  at  this  hearing. 
No  commercial  FM  licenses  have 
been  granted  yet  in  Canada,  and 
only  a  few  experimental  ones  have 
been  issued.  The  CBC  itself  has 
plans  for  starting  FM  stations  at 
Toronto  and  Montreal  as  soon  as 
equipment  is  available,  and  private 
stations  expect  to  be  enabled  to  do 
likewise  after  the  next  CBC  board 
of  governors  meeting. 


Hanrahan,  Smith 
Given  Decorations 

Broadcasters  Are  Honored 
For  Action  in  War  Theatres 

TWO  BROADCASTERS  now  in 
the  armed  forces — Lt.  Col.  James 
C.  Hanrahan,  on  leave  as  executive 
vice-president  of  Scripps-Howard 
Radio  Inc.,  and  Maj.  Joseph  L. 
Smith  Jr.,  owner  of  WJLS  Beck- 
ley,  W.  Va.,  and  part  owner  of 
WKWK  Wheeling — have  been  dec- 
orated for  meritorious  conduct  in 
the  war  theatres. 

Col.  Hanrahan,  who  is  with  Al- 
lied Military  Government  in  the 
European  theatre,  has  been  award- 
ed the  Bronze  Star  "for  distinguish- 


Brazilian  Radiophone 

DESCRIBED  as  a  major  step  to- 
ward achievement  of  the  national 
radiotelephone  network  for  Brazil 
authorized  last  year  by  President 
Vargas,  radiotelephone  service  was 
opened  March  22  linking  the  public 
telephone  systems  of  Recife,  Baia, 
and  Natal  with  recently  opened  cir- 
cuits between  Rio  de  Janeiro,  Porto 
Algre  and  Curitba.  Announcement 
came  from  International  Telephone 
&  Telegraph  Corp.,  New  York, 
which  engineered  the  move. 


More  Fitzgerald  Sponsors 

ADDITIONAL  sponsors  following  The 
Fitzgeralds,  when  the  participation 
program  shifts  from  WOR  New  York 
to  WJZ  New  York  [Beoadcasting, 
March  19]  include  Hanseom  Baking 
Corp.,  Long  Island  City,  N.  Y.  through 
Bhrlich  &  Neuwirth,  New  York,  and 
Isbrandtsen-Moller  Inc.,  New  York, 
for  26  Coffee,  through  Cowan  &  Dan- 
gler, New  York.  Latter  advertiser  may 
expand  its  campaign  to  Albany  and 
Syracuse  markets.  New  sponsors  for 
The  Fitzgeralds,  include  J.  A.  Wright 
Co.,  for  Wright  Silver  Cream  through 
Charles  W.  Hoyt  Co.,  New  York. 
House  of  Herbs,  Canaan,  Conn.,  has 
signed  a  .52-week  contract  through 
Erwin  Wasey  &  Co.,  New  York,  and 
Dorsay  Products,  New  York,  for  Ear- 
ring Grips  and  Nos-Ease,  for  52  weeks 
through  Sternfield-Godley  Inc.,  New 
York. 


Col.  Hanrahan       Maj.  Smith 

ing  himself  by  meritorious  service 
in  connection  with  military  opera- 
tions against  the  enemy  of  the 
United  States".  He  also  was  award- 
ed the  Purple  Heart  for  injuries  to 
an  arm  on  the  occasion  which  won 
him  the  citation.  Col.  Hanrahan,  on 
active  duty  for  the  past  three  years, 
headquartered  at  WMPS  Memphis, 
Scripps-Howard  station,  and  at  the 
same  time  served  as  executive  vice- 
president  of  the  operation. 

Maj.  Smith,  son  of  former  Rep. 
Joe  L.  Smith,  was  awarded  the 
Croix  de  Guerre  by  the  French  Gov- 
ernment for  his  part  in  the  libera- 
tion of  France.  The  order  was 
signed  by  Gen.  Charles  de  Gaulle, 
president  of  the  French  Republic, 
and  the  medal  was  presented  at  a 
decoration  ceremony  at  headquar- 
ters of  the  12th  Army  Group.  Maj. 
Smith  is  chief  of  the  Plans  &  Op- 
erations Branch,  Publicity  &  Psy- 
chological Warfare  Section,  at  Gen. 
Omar  N.  Bradley's  headquarters. 
He  joined  the  headquarters  in  Eng- 
land and  was  responsible  for  much 
of  the  planning  and  operations  of 
his  section  in  the  invasion  of 
France, 

Maj.  Smith,  an  infantry  officer, 
entered  active  service  on  Oct.  2, 
1941.  After  a  year  with  the  War 
Dept.  Public  Relations  Bureau  in 
Washington,  he  was  assigned  to  the 
Public  Relations  Sections,  ETO,  in 
May  1943.  He  is  a  graduate  of  the 
Command  &  General  Staff  School, 
Fort  Leavenworth. 


opinion,  usefulness  of  this  type  of 
survey  will  depend  on  how  the 
tabulation  is  handled,  how  detailed 
the  information  is  and  how  much 
of  the  information  will  be  released 
to  advertisers." 

From  a  second  Minneapolis  ad- 
vertiser, "Dr.  Whan's  Intensity  and 
Popularity  Ratings  interesting  and 
informative  but  not  in  large  enough 
use  to  allow  comparisons." 


Russian  Pickup 

THE  Patriarch  of  Russia,  of  the 
Russian  Orthodox  Church,  Metro- 
politan Alexie,  was  to  be  heard  on 
NBC  last  Saturday  in  what  was 
said  to  be  the  first  religious  service 
to  be  broadcast  from  the  USSR  to 
this  country.  Alexie's  special  mes- 
sage, delivered  in  Russian,  was  to 
be  translated  by  Robert  Magidoff, 
NBC's  Moscow  representative,  with 
a  chorus  presenting  Easter  songs. 
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fl  COIUBOV, 
fl  TRUCK 
W  <l  UJHEELBRRROIU! 


JOHN  BLAIR 
MAN 


WWVA  listeners  Imow  him  as  Big  SliiM*  the  tone  Cow- 
boy and  lust  how  well  they  know^  Mm  sometimes  amazes 
even  us  who  think  we  understand  /Qie  Mendly  tempo 
of  WWVA's  humanized  Broadcostii:^. 

The  story  is  this:  '<   >  ■ 

During  one  ol  h%-,4{>P®!9hnfv;  ;irtfofa&al  -hroadco^ts.  Big 
Slim  mentioned  in  his.;tfi»cal  WVV'yil  Mendly  manner 
thjcrt  he  would  JSce„,tO\,3et^:d;>^he^^  letters.  K 

listener 'took  upi  lW^iu9gesji«^kA<iM^^ 
made  wheelbgrr^  'a|ich¥siBedHo\'la'a^  ^ 

In  a<:lmowled0i»#:/thiS';frlf4dlV  ,0<^sl»3re^"lig  Slim 

just  hinted  -that'mof J^e- soin#one\w  "boiiglder  a  truck- 
load  oi  letters^  l^l  and  h^hold,  in  came  a  hand-made 
truck  for  himl 

Bi^~  Siimi'  jihe,, Wheelbarrow  :<iRd,'  the  ^picE  "are. pictured 
above.  To  US/  they,  tell  a  clc»se-in,  Mendly  story  of  >(rhy 
WWVii  is  on^e,  of  the  world's  better  radio  stations. 
They  tell/  in  a  dramatic  and  compelling  mcccca&x,  of  an 
audiencj^  famous  for  its  loyalty  and  devotion  to  a  radio 
station  and  its  entertainers  that  is  astounding. 


ONE  OF  THE  WORLD'S  BETTER  RADIO  STATIONS  j 
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Perfume  Included 

BOTTLE  of  Prince  Matchabelli  perfume 
attached  to  placard  headed  "Sample 
My  Wares"  has  been  distributed  to 
some  50  New  York  radio  editors  and 
agency  radio  departments  as  the  first 
in  a  series  of  promotion  pieces  in  be- 
half of  Arthur  Gary,  NBC  staff  announc- 
er. First  piece  calls  attention  to  Mr. 
Gary's  delivery  of  commercials  on 
Prince  Matchabelli  Inc.  "Stradivari 
Program"  on  NBC  until  April  8  when 
program  shifts  to  CBS. 

WSM  Color  Program  Schedule 

NEW  WSM  Nashville  program  release 
features  on  the  cover  a  mountain  scene 
printed  in  color.  In  the  foreground  is 
a  fully  blooming  mountain  laurel 
backed  up  by  spruce  and  overlooking 
a  valley  with  the  typical  blue  Smoky 
Mountain  haze.  The  caption  "Good 
Morning,  Gentlemen:  It's  Spring  Down 
South!"  appears  on  the  cover  along 
with  reminder  that  "folks  are  busy 
buying!" 

Christmas  Club  Report 
FORTY-EIGHT  page  illustrated  finan- 
cial report  on  the  $85,318.89  donated  to 
the  Prairie  Farmer- WLS  Chicago  Neigh- 
bors Club  since  its  founding  in  1935, 
was  distributed  last  week  to  the  club 
contributors.  Booklet  contains  29  photo- 
graphs and  two  maps  showing  the  dis- 
tribution of  the  gifts.  All  club  admin- 
istrative costs  are  paid  by  Prairie  Far- 
mer-WLS. 

KMOX  Folder 

TO  SHOW  that  the  country  folks  of  the 
Mississippi  Valley  region  "play  an  im- 
portant part  in  the  scheme  of  things" 
and  how  Farm  Director  Ted  Mangner 
furnishes  them  daily  with  a  "multitude 
of  farm  news,  trends  and  helpful  sug- 
gestions", KMOX  St.  Louis  has  dis- 
tributed a  folder  and  letter  announcing 
sponsorship  availability  of  the  "Ted 
Mangner  Program". 

McClatchy  Promotion  Dept. 
NEW  PROMOTION  department  to  serve 
the  McClatchy  Broadcasting  Co.  and 
McClatchy  newspapers  of  California  has 
been  formed  with  Everet  S.  Peterson 
and  Bradley  Riter,  McClatchy  veterans, 
on  the  staff.  Mr.  Peterson  has  been  en- 
graving manager  for  the  Sacramento 
Bee  and  job  printing  plant  manager  for 
the  newspapers.  Mr.  Riter  was  promo- 
tion editor  for  the  Bee. 

CBS  Contest  Winner 
WINNER  of  the  CBS  caricature  contest 
was  Corp.  Herbert  A.  Writer  'USMC 
who  received  a  $500  War  Bond  from 
Carl  J.  Burkland,  manager  of  WTOP 
Washington.  Contest  was  conducted 
last  fall  over  all  CBS  stations.  Over  1,100 
drawings  were  turned  In  to  WTOP  after 
entrants  were  furnished  with  a  sheet 
containing  60  drawings  of  CBS  stars 
and  program  ideas. 

Limerick  Contest 
WHN  New  York  Is  conducting  a  limerick 
contest  on  its  "Gloom  Dodgers"  pro- 
gram in  connection  with  the  new  GI 
wail,  "Oh,  My  Achin'  Back",  written 
by  Morey  Amsterdam,  co-m.c.  of  the 
show,  who  also  wrote  "Rum  and  Coca- 
Cola".  Five  best  verses  will  be  aired 
weekly  and  winners  will  receive  passes 
to  a  Manhattan  theatre. 

KROS  Club  News  Series 
PIVE-MINTJTE  news  survey  is  presented 
by  a  member  of  KROS  Clinton,  la.  at 
each  civic  club  meeting  in  the  KROS 
area.  The  summary  Is  easily  Inserted 
into  the  regular  business  session  of  the 
organization  without  interfering  with 
the  club  program.  Service  has  received 
considerable  favor  and  has  been  offered 
by  KROS  since  opening  of  the  station 
In  1941. 

Song  for  Gambling 
FEATURING  John  Gambling's  20th  an- 
niversary show  on  WOR  New  York  is 
the  ballad  "He  Was  Just  a  Gambling 
Man",  written  by  WOR  staff  members. 
The  station's  claim  of  "more  morning 
listeners"  than  are  enjoyed  by  any  other 
New  York  station  is  credited  in  part  to 
the  Gambling  show. 

WIBG  Awards 
WIBG     Philadelphia     has  presented 
awards  to  high  school  basketball  cham- 
pion teams  from  six  schools  in  the  sub- 
urban league  and  one  In  Philadelphia. 


WLW  in  Morale  Movie 
MOTION  PICTURE  Unit  of  the  U.  S. 
Army  Signal  Corps  has  taken  pictures 
at  WLW  Cincinnati  to  be  used  in  an 
Army  morale  film  titled  "Report  From 
Ohio"  which  will  go  to  troops  through- 
out the  world.  James  Cassidy,  WLW 
war  correspondent,  recently  returned 
from  overseas,  is  narrator. 

Sales  Idea  Sheet 
MUTUAL  has  released  the  first  in  a  se- 
ries of  bulletins  designed  to  help  MBS 
stations  sell  and  keep  sold  network  co- 
operative programs.  Titled  the  Mutual7 
Coop,  sheet  will  be  Issued  at  irregular 
intervals  and  wUl  Include  items  on  suc- 
cessful sales  and  sponsor  experience  with 
MBS  programs. 

WAYS  Newspaper 
FIRST  edition  of  WAYS  Charlotte  house 
organ  "On  the  Air"  was  published  last 
month  coincident  with  the  third  anni- 
versary of  the  station.  Special  promo- 
tion for  programs  during  the  next  year 
wljl  make  use  of  card  displays  on  buses 
In  Charlotte  and  neighboring  cities. 

Hallicrafters  Booklet 
EIGHT-page  10  x  10  promotion  booklet 
colored  in  red,  white  and  blue  has  been 
released  to  10,000  dealers  and  distibutors 
of  Hallicrafters  Co.,  Chicago,  in  connec- 
tion with  their  half  hour  show  "Amer- 
ica Unlimited",  to  be  broadcast  over 
WGN  Chicago  AprU  2. 

KSD  Brochure 

SPIRAL  bound  brochure  on  KSD  and 
the  St.  Louis  area  has  been  distributed 
by  the  station.  Coverage  and  other 
maps;  facts  on  population  and  stand- 
ards of  living;  retail  sales  data;  infor- 
mation on  personalities  and  program 
coverage  are  highlighted  in  the  booklet. 

Market  Research  Book 
BOOKLET  issued  by  Abbott  Kimball 
Co.,  N.  Y.,  called  "Market  Research,  the 
Scientific  Approach  to  Advertising",  ex- 
plains that  marketing  research  makes 
possible  the  formulation  of  plans  and 
policies  and  the  building  of  advertis- 
ing campaigns  on  the  basis  of  known 
facts. 

Sports  Reports 
WHOM  Jersey  City  promotes  daily  re- 
ports by  sportscaster  Joe  Cummiskey  In 
a  folder  illustrated  with  sports  news 
shots.  Cover  bears  a  picture  of  Mr.  Cum- 
miskey, pointing  to  the  reader  and  ask- 
ing "Do  You  Want  to  Hear  Some  Plain 
Talk?". 

WSPA  Bookmark 
BOOKMARK  containing  reprint  of  a 
newspaper  story  concerning  the  Indus- 
trial and  production  wealth  of  the 
Spartansburg,  S.  C.  locality,  is  being 
distributed  by  WSPA  Spartanburg.  Mark 
is  made  for  use  in  Standard  Rate  & 
Data. 

Tele  Color  Chart 
RKO  Television  Corp.  has  developed  a 
new  video  color  chart  which  shows  on 
a  monitor  screen  how  colors  will  ap- 
pear on  home  receivers.  Chart  has  been 
Installed  at  WABD,  DuMont  television 
station,  New  York. 

AMP  Pamphlet 
ASSOCIATED  MUSIC  PUBLISHERS, 
New  York,  is  distributing  "A  Brief  Sur- 
vey of  Catalogs  Controlled  for  Radio  by 
AMP",  a  pamphlet  summarizing  the 
musical  material  offered  by  each  of  17 
publishers. 

Good  Score  Card 
COMPARING  golfers  who  use  the  same 
course  constantly  to  sponsors  who  sell 
over  WIP  Philadelphia  consistently,  a 
folder  on  WIP  states  its  "sales  'score 
card'  must  look  mighty  good",  and  urges 
sponsors  to  take  availabilities. 

WHBQ  Trade  Ad  Folder 
SERIES  of  trade  paper  advertisements 
of  WHBQ  Memphis  has  been  presented 
In  brochure  form  and  Is  titled  "A  Re- 
minder that  there  are  more  reasons  for 
using  WHBQ  than  any  other  Memphis 
station". 

Pep  Offer 

KELLOGG  Co.  (Pep)  Battle  Creek, 
Mich.,  sponsors  of  "Superman",  five- 
weekly  on  Mutual,  will  offer  listeners  a. 
"Walky-Talky"  which  really  functions. 


Video  Promotion 

ADMIRAL  CORP.,  Chicago,  elec- 
tronics and  appliance  manufactur- 
ers, and  television  station  WBKB 
Chicago  have  concluded  a  .ioint 
agreement  to  further  television  de- 
velopment in  Chicago  it  was  an- 
nounced by  Elmer  C.  Upton,  man- 
aging director  of  the  station  and 
by  Richard  A.  Graver,  vice-presi- 
dent of  Admiral,  in  charge  of  the 
radio  division.  Manufacturer  will 
use  station  as  a  proving  ground  for 
equipment. 

Admiral  starting  April  3  will 
sponsor  telecasts  for  two  evenings 
a  week.  Shows  will  be  used  to  de- 
monstrate television  fundamentals 
to  retail  dealers.  When  sets  are 
made  by  Admiral  again,  plan  calls 
for  telecasts  to  be  shown  by  dealers 
in  local  stores  (via  the  sets)  to 
customers. 


WOR  RECORDING  division  has  en- 
tered the  transcribed  syndicated  pro- 
gram field  with  the  release  of  "The 
Sealed  Book",  half-hour  mystery  se- 
ries, by  David  Kogan  and  Bob  Arthur. 
First  sponsor  on  WOR  is  John  Sur- 
rey Ltd. 


PLUG  FOR  A  PENNY  was  what 
this  recent  programming  confer-  1 
ence  was  all  about,  as  sponsor  and  j 
agency  executives  met  to  supervise  1 
transcribing    of    Rexall    Review.  \\ 
Quarter-hour  transcriptions  utiliz- 
ing topflight  Holljrwood  talent,  will 
be  used  on  more  than  200  stations 
to  promote  national  Rexall  one-cent 
sale  from  April  29  through  May  5. 
Getting  down  to  business  (1  to  r) 
are  Phil  Cohan,  producer-director 
of  N.  W.  Ayer  &  Son,  agency  serv- 
icing United  Drug  Co.  (Rexall) 
account;  Sam  Hartford,  advertis- 
ing executive  of  United  Drug  Co.; 
and  Arthur  White,  agency  New 
York  account  executive. 


Religions  Series  From  WRVA 
SERIES  Of  "Presbyterian  Hour"  broad- 
casts originates  8:30-9  a.m.  Sunday 
from  WRVA  Richmond  AprU  1  through 
June  24.  Leading  Presbyterian  minis- 
ters of  the  South  conduct  the  services 
heard  on  12  southern  stations.  Music 
Is  by  "Presbyterian  Hour"  quartet.  Sta- 
tions scheduled  to  carry  the  series  are 
WRVA,  WDBJ  Roanoke,  Va.;  WINX 
Washington;  WPTF  Raleigh,  WBIG 
Greensboro,  WSOC  Charlotte,  WWNC 
Asheville  and  WSJS  Wlnston-Salem, 
N.  C;  WIS  Columbia,  WSPA  Spartan- 
burg, and  WTMA  Charleston,  S.  C,  and 
WJAX  Jacksonville,  Fla. 

New  Children's  Programs 
WNEW  New  York  will  have  a  continuous 
35-minute  Sunday  morning  period  for 
children  beginning  AprU  8  with  start 
of  "Books  Bring  Adventures",  quarter- 
hour  to  be  followed  by  five  minutes  of 
news  for  juvenile  listeners.  Station's 
regular  "Red  Robin  Playhouse"  precedes 
the  book  series.  "Books  Bring  Adven- 
tures" is  a  series  prepared  by  the  Junior 
League  of  America  and  wUl  run  for  13 
•weeks,  dramatizing  chUdren's  books 
selected  by  a  special  board  of  judges. 

Forum  on  World  Peace 
TO  PROMOTE  public  understanding 
of  the  factors  bearing  on  a  permanent 
world  peace,  WJBK  Detroit  has  started 
a  weekly  half -hour  Saturday  afternoon 
program  presenting  discussions  on  con- 
troversial issues  by  authorities.  Open- 
ing program  March  24  featured  oppos- 
ing groups  among  Polish-Americans 
on  the  Crimean  Pact.  Both  Polish  and 
English  wUl  be  used  In  the  series. 

Sunday  Concert  Soloists 
OVER  500  amateur  singers  have  entered 
the  vocal  competition  of  the  first  annual 
PhUadelphla  Music  Festival  to  be  held 
June  1.  Auditioning  Is  held  In  the  stu- 
dios of  KYW  PhUadelphla.  From  the 
entries  25  will  be  chosen  as  soloists  for 
a  series  of  six  Sunday  concerts,  1-1:30 
p.m.,  to  be  aired  by  KYW  beginning 
AprU  22. 

Service  Interviews 
NEW  quarter-hour  Interview  program  Is 
now  aired  weekly  by  CKSF  Cornwall, 
Ont.  titled  "Welcome  From  Overseas" 
and  featuring  local  servicemen  and 
women  Just  returned  from  overseas. 
Program  Is  designed  to  assist  to  reestab- 
lish the  veterans  In  civilian  life. 

Service  News 
WMJM  Cordele,  Ga.  wUl  use  It's  fre- 
quency check  period  to  broadcast  home- 
town news  for  men  In  service.  Relatives 
are  asked  to  tell  servicemen  of  the  spe- 
cial broadcast  at  3:30  a.m. 


ChUdren's  Series 
CBS  Is  buUding  a  half-hour  chUdren's 
period  in  the  Monday  through  Friday 
5:30-6  p.m.  spot.  A  western  series  "Clm- 
maron  Tavern"  wUl  be  heard  in  the  first 
quarter-hour  segment  beginning  AprU 
9  replacing  "Terry  Allen".  Felix  Holt, 
who  Is  leaving  WXYZ  Detroit  as  pro- 
gram director,  wUl  write  the  program. 
"WUderness  Road",  a  Juvenile  series, 
may  be  replaced  by  a  new  series  "Spar- 
row &  the  Hawk",  with  action  center- 
ing around  civic  improvement  projects, 
aviation  and  other  modern  themes. 

WPTF  Welfare  Series 
PUBLIC  WELFARE  emphasis  by  WPTF 
Raleigh  in  1945  is  featured  in  a  new  52- 
week  series  of  Community  CouncU 
broadcasts  under  title  "Inside  Story". 
The  program  for  first  13  weeks  wUl 
deal  with  services  by  social  welfare 
agencies. 

Long-Distance  Basketball 
VIA  direct  wire  from  Madison  Square 
Garden,  New  York,  KOMA  Oklahoma 
City  broadcast  last  Tuesday  the  basket- 
ball game  between  the  Oklahoma  Aggies 
and  New  York  U.  in  the  finals  of  the 
National  Collegiate  Athletic  Assn.  East- 
West  championship  match. 

Correspondents  Forum 

A  WASHINGTON  correspondents  forum 
on  the  United  Nations'  San  Francisco 
meeting  and  its  significance  Is  being 
sponsored  by  the  Advertising  Club  of 
Akron  coast-to-coast  on  the  Blue  Net- 
work Tuesday,  9-9:30  p.m.  EWT.  The 
program  wUl  originate  in  Akron. 

Veterans  on  KNX 
WITH  VETERANS  as  members  of  the 
show's  cast  each  week,  "Welcome  Home" 
has  been  started  on  KNX  Hollywood! 
and  Is  designed  to  aid  rehabUltation  of 
servicemen. 

Amateur  Announcers  | 
AMATEURS  have  their  chance  at  broads 
casting  on  the  new  WHBQ  Memphis 
weekly  program  "So  You  Want  to  Be  an 
Announcer".  Three  contestants  appear 
on  the  show  each  week. 

Relief  Aid  Series 
WOV  New  York  Is  broadcasting  "Re 
port  to  the  Community,"  weekly  ten' 
minute  Italian-language  talk  designed 
to  aid  the  American  Relief  for  Italy 
campaign. 

Old  West  Series 
ROMANCE  of  the  old  West  as  told  10 
history,  the  motion  pictures  and  true 
stories,  Is  basis  for  "Western  Theatre  of 
the  Air"  which  has  started  on  CBS  Pa- 
cific stations. 
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Meet  Our  New  GENERAL  MANAGER! 


The  Board  of  Directors  of  klAB  on  April  1st  announced  the  appointment 
of  Harry  Burke,  formerly  of  WOW  at  Omaha,  as  the  new  general  manager 
of  KPAB  with  executive  offices  in  Omaha. 


Harry  Burke,  KFAB's  new  general  manager,  brings  a 
wealth  of  radio  experience  to  KFAB.  Starting  his 
radio  career  at  WJAG,  Norfolk,  Nebraska,  Harry  has 
been  associated  with  WOW  at  Omaha  for  the  past 
13  years.  He  has  served  as  program  director,  sales 
manager,  and  assistant  general  manager  of  that 
organization. 


For  17  years  Harry  has  been  working  and  living  with 
the  people  who  make  up  the  Midwestern  radio 
audience.  Under  his  able  supervision,  KFAB  will 
continue  to  render  the  same  fine  services  to  the  people 
living  in  the  vast  200  county  area  served  by  the  BIG 
FARMER  STATION. 


ItepraMntad  by  PAUL  H.  RAYfKIl  COMPANY 


Pollock  Tells  Hoiv  Radio  Men  Bring 
War  Horns  to  U.  S.  in  Spite  of  Risks 


MAJ.  BOB  POLLOCK,  chief  of  ra- 
dio, SHAEF  Public  Relations,  last 
week  told  Broadcasting  of  the  tre- 
mendous risks  Army  radio  men  are 
taking  across  the  Rhine  in  Ger- 
many, in  France,  in  Italy  and  all 
over  the  European  theatre  in  or- 
der to  bring  the  war  home  to  the 
American  people.  In  the  States  for 
a  brief  leave,  the  former  WSB  At- 
lanta director  of  special  events  has 
already  returned  to  Paris. 

"The  men  are  going  in  the  center 
of  the  action,"  he  said,  "many  of 
them  broadcasting  direct  from  mo- 
bile transmitters  at  the  front. 
Others  send  their  wire  recordings 


to  SHAEF  where  they  are  beamed 
from  the  Paris  studios.  One  of  our 
men,  Capt.  Ted  Bergmann,  former- 
ly of  NBC,  was  on  the  lead  plane 
of  the  Allied  airborne  invasion  of 
Germany  with  his  wire  recorder. 
This  was  the  recording  heard  Sun- 
day, the  25th  on  the  Army  Hour." 

Difficulties  Tremendous 

As  an  example  of  the  difficulties 
under  which  they  work,  Maj.  Pol- 
lock cited  Capt.  Don  Witty,  an- 
other ex-NBC  man,  who  with  Capt. 
Bob  Hibbard  of  WGN  Chicago, 
worked  for  ten  hours  during  air 
and  ground  bombardment  of  Ft. 


Driant,  guarding  the  stronghold  of 
Metz,  to  get  a  wire  recording  for 
the  Army  Hour.  "Everything  hap- 
pened," the  major  said.  "Generator 
went  dead,  the  recorder  wouldn't 
work,  and  shells  were  dropping  all 
around  him.  But  somehow,  the  re- 
cording went  on  the  air  on  schedule 
the  following  Sunday." 

The  biggest  recording  operation 
of  SHAEF  radio  public  relations, 
according  to  Maj.  Pollock,  is  the 
"Hometowners"  series.  Over  2,000 
discs  a  month  are  sent  to  stations 
throughout  the  U.  S.,  featuring  in- 
dividual interviews  with  G.I.'s  in 
the  European  theatre.  From  the 
front  lines,  rest  camps,  service 
units  near  the  front,  the  Army  ra- 
dio men  send  back  to  SHAEF  the 
interviews  on  wire  recording  spools. 
The   radio    staff   at    Paris  head- 


iilM/movt  has  money  to  spend  NOW!  LATER 


/Approximately  $864,000  is  paid  out  WEEKLY  in  Beaumont  to  industrial  workers 
alone.  Yes,  they  are  spending  some  of  it  nov/,  and  they're  saving  some  of  it 
to  spend  LATER.  Shipbuilding,  oil,  and  synthetic  rubber  plants  are  topping  activity 
in  this  phenominal  market  nov/.  And  there's  plenty  of  evidence  to  show  this  is 
a  stabilized  market  for  post  war — {ask  for  copy  of  Committee  for  Economic 
Development  Survey  on  Beaumont). 

KFDM  is  your  standout  major  network  station  which  gives  you  full  coverage  and 
penetration  of  the  rich  Sabine  area. 


BLUE  NETWORK 
American  Broadcasfing  Co.,  Inc. 


SCRVINS  THE 
"MASNETIZEO 
SABINE  AREA 


TAyLDR-ijDWE-S^ 


•  •  • 
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Parker  Buying  Time 

PARKER  WATCH  Co.,  New  York, 
as  part  of  a  projected  national 
campaign  for  Parker  watches,  has 
purchased  time  on  WJJD  Chicago 
and  WDGY  Minneapolis.  Chicago 
contract,  effective  April  15  for  52 
weeks,  calls  for  4,441  day  announce- 
ments, and  1,006  night  spots,  broad- 
cast every  hour  on  the  half-hour 
Monday  through  Sunday.  Contract 
with  WDGY  calls  for  36  time  sig- 
nals weekly  for  52-weeks  beginning 
April  16.  Expansion  of  campaign 
will  continue  with  purchases  in 
other  primary  areas,  according  to 
Sterling  Adv.,  New  York. 


quarters  dubs  them  on  the  discs 
and  mails  them  to  stations  selected 
on  a  rotation  basis  for  cities  hav- 
ing more  than  one  station. 

SHAEF  studios  are  located  in 
the  Hotel  Scribe  in  Paris,  and  oper- 
ate under  the  direction  of  Col. 
Ralph,  head  of  the  Communications 
Branch,  SHAEF.  Several  voice  cir- 
cuits to  the  U.  S.  are  used,  includ- 
ing Signal  Corps,  Mackay,  and 
Press  Wireless.  There  are  also  land 
lines  from  there  to  London.  The 
studios  are  at  the  disposal  of  all 
correspondents  in  the  theatre. 

Coordinates  Officers 
Maj.  Pollock  handles  the  Euro- 
pean portion  of  the  Army  Hour  in 
addition  to  his  other  duties  includ- 
ing coordinating  work  of  the  radio 
officers  attached  to  the  armies  in 
ETO,  Lt.  Col.  Howard  Nussbaum, 
NBC,  is  radio  officer  for  the 
Twelfth  Army  Group.  Under  him 
are:  Capt.  Don  Witty,  'NBC,  First 
Army;  Capt.  Bob  Hibbard,  WGN 
Chicago,  Third  Army;  Lt.  George 
Fuller,  NBC,  Ninth  Army;  Lt. 
Jack  Hanssen,  Third  Army. 

Capt.  Carl  Zimmerman,  WEMP 
Milwaukee,  is  radio  officer  with  the 
Sixth  Army  Group,  working  with 
Sgt.  Jay  McMullen,  Princeton  U. 
station;  Sgt.  Wallace  Irwin  Jr. 
This  unit  has  been  in  operation 
since  the  North  African  operations. 

Maj.  Pollock  joined  the  Army  in 
August  1941  as  a  second  lieutenant. 
He  went  overseas  in  1943,  and  has 
been  with  SHAEF  since  October 
1944. 


WAC  Thanks  WABC 

WABC  NEW  YORK  and  its  lead- 
ing woman  commentator,  Margaret 
Arlen,  won  highest  praise  from  the 
Civilian  Advisory  Committee  of 
WAC,  Second  Service  Command, 
for  work  in  recruiting  enlistees  in 
the  newly-commissioned  WAC  med- 
ical unit,  the  Gen.  Theodore  Roose- 
velt Jr.  company.  Within  one 
month's  time  appeals  for  WAC  re- 
cruits were  made  on  52  station 
break  announcements,  25  Margaret 
Arlen  programs,  one  special  dra- 
matic show  and  in  five  guest  ap- 
pearances on  other  programs.  A 
record  number  of  applications  for 
the  WAC,  90  more  than  during  the 
landslide  month  immediately  after 
D-Day  were  received.  On  March  7, 
452  young  women  were  sworn  into 
the  company  at  a  special  ceremony 
in  the  CBS-WABC  Playhouse  4, 
with  Mrs.  Theodore  Roosevelt  Jr., 
Col.  Oveta  Gulp  Hobby  and  Brig. 
Gen.  Sumner  Waite  present. 
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TO  WE 


•  Stations  WKY  and  KLZ  bow  in  esteem  to  the  ten  other  stations  cited, 
by  Variety  for  1944  Showmanagement  awards  and  particularly  to  WLS, 
Chicago,  and  WSB,  Atlanta,  with  which  WKY  shared  honors  for  out- 
standing service  to  farmers,  a  distinction  in  itself. 


mo  m 


USmERS  AND  SPONSORS- 


•  The  showmanagement  activities  of  KLZ  and  WKY  during  1944  to 
which  Variety  has  given  acknowledgment  have  not  been  isolated  spurts. 
Despite  the  accomplishments  of  1944,  both  WKY  and  KLZ  are  conscious 
of  still  great  obligations  in  the  future.  These  stations  accept  their  challenge 
and  pledge  their  thinking,  their  facilities  and  their  resources  to  continuing 
to  serve  listeners  and  advertisers  "beyond  the  call  of  duty." 


I 


-Am  JO  VMtm  m  st«m  muKiAmi 


WKY  •  OKLAHOMA  CITY 
KLZ  •  DENVER 


I 


1944    VARIETY    S  H  O  W  M  A  N  A  G  E  M  E  N  T  CITATION 


•  Less  than  a  year  ago,  when  WKY's  farm  service  de- 
partment was  organized  under  the  Fulltime  direction  of 
Edd  Lemons,  long  a  leader  in  Oklahoma  farm  affairs,  the 
promise  was  made  that  this  department  was  "being  geared 
to  render  a  service  without  a  peer  or  parallel  both  in  scope 
and  practical  usefulness."  Variety's  recognition  of  WKY's 
service  to  farmers  "beyond  the  call  of  duty"  is  evidence 
that  this  pledge  has  been  kept.  It  is  evidence,  furthermore, 
that  the  Credo  of  the  WKY  Farm  Reporter  has  become  a 
program  of  action:  "To  contribute  to  the  security  of  life 
on  the  farm;  to  the  advancement  of  the  science  of  farm- 
ing; to  the  social  and  economic  advancement  of  our 
farmers;  to  the  conservation  of  the  soil  resources  of  our 
state;  and  to  the  proper  utilization  of  its  fertility." 

The  "extra  step"  WKY  took  in  its  service  to  farm 
listeners  was  only  one  of  many  extra  steps  WKY  takes 
continuously  to  serve  every  segment  of  its  huge  audience, 
every  phase  of  community  interest. 

As  Variety  puts  it:  "Even  a  'Variety'  tenderfoot  can 
understand  WKY's  part  in  the  life  of  its  community. 
It's  as  sharply  branded  as  any  prize  Oklahoma  steer." 


1944    VARIETY    S  H  O  W  M  A  N  A  G  E  M  E  N  T  CITATION 


i 


•  "The  mercu  chat  envelops  too  many  network  stations," 
said  Variety  in  its  1944  Showmanagement  Citations,  "par- 
ticularly in  these  war  days  when  alibis  can  be  pulled  out 
as  easily  as  recordings,  is  not  evident  at  KLZ.  KLZ  could 
have  done  its  job  the  easy  way,  drawing  almost  exclusively 
upon  the  CBS  program  output. 

"But  when  KLZ  mapped  out  its  wartime  operation 
many  months  ago  it  was  determined  to  make  its  local 
programming  a  stand-out  feature.  KLZ  not. only  made 
the  promise  but  came  through  with  the  performance. 

"In  almost  every  category,  KLZ  home-made  thmking, 
writmg  and  production  asserted  itself." 

KLZ's  accent  on  local  programming,  on  doing  a  net- 
work-quality job  on  local  programs  of  specialized  interest 
and  service  has  brought  it  numerous  other  citations,  both 


local  and  na 


iriety 


's  award,  one  of  tin 


coveted  in  the  industry,  is  the  tenth  significant  award 
which  has  come  to  KLZ  since  1940,  in  the  fields  of  pro- 
gramming, publicity,  public  relations  and  merchandising. 

Greatest  of  all  rewards,  however,  is  the  ever-growing 
majority  esteem  and  loyalty  of  Denver  region  listeners. 


IHi  EXTRA  STEPS  MAKE  THE  DIFFERENCE 


•  There  is  deep  significance  in  the  face 
that  stations  WKY  and  KLZ,  affiliated  in 
management,  were  two  of  the  12  stations 
singled  out  by  Variety  from  among  the 
nation's  900-odd  radio  stations  for  plaque 
awards  in  its  12th  annual  Survey  of  Show- 
management. 

It  is  recognition  by  an  authority  of  un- 
questioned prestige  of  the  showmanage- 
ment  know-how  behind  these  stations.  It 


week, 


vear  arter  year 


■  heads, 


hearts  and  facilities  to  serve  the  people  .  .  . 
taking  the  extra  steps  beyond  the  call  of 


luty 


these  thi 


igs 


jtine  at  KLZ 


pomts  out  a 


fundamental  characteristic, 


family  trait,  common  to  all  properties  and 
affiliates  of  the  Oklahoma  Publishing 
Company  which  make  them  landmarks  in 
their  communities. 

Doing  an  inventive,  ingenious  and  ag- 
gressive job,  day  after  day,  week  after 


and  WKY,  things  which  add  up  to  note- 
worthy showmanagement. 

Recognition  by  Variety,  however,  would 
be  empty  without  the  supporting  vote  of 
listeners  in  the  areas  served  by  WKY  and 
KLZ.  Fortunately,  there  is  overwhelming 
evidence  that  the  cumulative  effect  of  this 
type  of  operation  has  established  these  sta- 
tions as  top  favorites  in  the  esteem  of  their 
listeners.  This  type  of  operation  has  paid 
off  in  many  ways,  not  the  least  of  which  is 
the  way  it  pays  off  for  WKY  and  KLZ 
advertisers. 
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McCormick  Named 
GOP  Radio  Chief 

Job  Is  Given  Fulltime  Status; 
Bacher  Chosen  as  Aide 

APPOINTMENT  of  John  McCor- 
mick, former  NBC  Chicago  account 
executive  and  onetime  general  man- 
ager of  WKRC  Cincinnati,  as  radio 
director  of  the 
Republican  Na- 
tional Committee 
was  announced 
last  week  by  Her- 
bert Brownell  Jr., 
GOP  national 
chairman. 

At  a  news  con- 
ference Tuesday 
at  Washington's 
Mr.  McCormick  statler  Hotel,  fol- 
lowing an  all-day 
meeting  of  the  Republican  execu- 
tive committee,  Mr.  Brownell  dis- 
closed that  a  $750,000  budget 
for  the  remaining  nine  months  of 
1945  had  been  approved.  That 
money  will  be  divided  between  ra- 
dio, publicity,  research  and  field 
organization  work,  he  said. 

The  GOP  National  Committee 
does  not  plan  to  buy  radio  time; 
neither  does  it  contemplate  the 
purchase  of  newspaper  space,  he 
said.  "We  plan  to  see  that  we  get 
our  fair  share  of  free  time,"  he 
added. 

Bacher  to  Assist 
Mr.  Brownell  also  announced  the 
appointment  of  Edward  L.  Bacher, 
Washington,  formerly  with  the 
U.  S.  Chamber  of  Commerce,  as 
his  executive  assistant.  Mr.  Mc- 
Cormick, who  resigned  March  15 
from  NBC  to  accept  the  GOP  post, 
becomes  the  first  radio  director  ap- 
pointed by  the  National  Committee 
on  a  year-round  basis.  During  the 
last  campaign  Henry  R.  TurnbuU, 
chairman  of  the  plan  committee, 
Duane  Jones  Co.,  New  York,  served 
as  radio  director,  sharing  respon- 
sibilities with  Wells  (Ted)  Church. 

Mr.  McCormick  began  his  radio 
career  in  1929  as  announcer  at 
WGBS  New  York  (now  WINS), 
later  becoming  program  director. 
In  September  1934  he  joined 
WKRC,  then  a  CBS-owned  station, 
as  production  manager,  was  made 
assistant  manager  in  1935  and  on 
May  15,  1937,  was  appointed  gen- 
eral manager.  A  year  later  he  was 
transferred  to  WCCO  Minneapolis, 
also  a  CBS-owned  station,  as  as- 
sistant general  manager.  He  later 
became  account  executive  of  NBC 
Chicago. 

In  addition  to  Mr.  Bacher  and 
Mr.  McCormick,  the  Committee 
will  name  a  fulltime  publicity  di- 
rector shortly,  according  to  Mr. 
Brownell.  Since  the  election  last 
fall,  Leland  K.  Chesley,  former 
news  editor  of  KWK  St.  Louis,  had 
been  acting  publicity  chief  until  he 
resigned  early  this  month. 

Former  Sen.  John  A.  Danaher 
(R-Conn.)  has  been  named  Con- 
gressional Aide  of  the  National 
Committee,  with  headquarters  in 
Washington,  to  serve  as  liaison 
with  Republican  leaders  in  Con- 
gress. 


EFFECTIVE  PUBLIC  SERVICE  through  citvwide  cooperation  is  han- 
dled by  the  three  Rochester  stations  WHAM  WHEC  WSAY  through  the 
Rochester  Radio  Committee.  The  group  is  comprised  of  two  representatives 
from  each  station,  excluding  management,  and  handles  all  civic,  semi- 
civic,  professional,  patriotic,  charitable  and  other  public  service  cam- 
paigns. A  chairman  is  elected  from  this  group  to  serve  three  months  and 
all  requests  for  time  are  channeled  to  him.  He  presents  the  picture  to  the 
group  which  either  accepts  and  draws  up  plans  for  the  three  stations  to 
cooperate  or  rejects  the  project  if  analysis  determines  it  is  not  of  interest 
to  the  community.  Front  row  (1  to  r)  :  Charles  Siverson,  WHAM  pro- 
gram manager;  Ken  Sparnon,  WHEC  musical  director  and  committee 
chairman;  Elmer  Walz,  WSAY  commercial  manager.  Back  row:  Harlan 
Evans,  WSAY  public  relations  director;  Jack  Kennedy,  WHAM  commer- 
cial manager,  and  William  J.  Adams,  WHEC  program  manager.  Mr. 
Adams  is  secretary-treasurer  for  the  Rochester  Radio  Committee. 


Radio  Gave  Over  $161,000,000 
To  War  Messages  During  1944 


STATIONS,  networks  and  adver- 
tisers contributed  $161,752,000  in 
time  and  talent  for  war  messages 
during  1944,  NAB  estimated  last 
week  in  accordance  with  the  for- 
mula adopted  by  the  media  com- 
mittee of  the  War  Advertising 
Council.  The  figure  represents  an 
8%  increase  over  the  volume  of 
1943  messages. 

NAB  explained  that  the  tabula- 
tions were  made  from  records  kept 
by  stations  and  networks  for  the 
second  half  of  the  year  together 
with  an  estimate  for  the  first  half 
which  was  based  on  the  WAC  for- 
mula. Gross  rates  were  used  and  an- 
nouncements carried  within  the 
framework  of  programs  were  as- 
signed a  value  "in  proportion  to 
the  percentage  relationship  of  war 
message  length  to  the  NAB  Code 
stipulation  on  the  length  of  com- 
mercial copy". 

Radio  advertisers  accounted  for 
$64,000,000  of  the  total  time  con- 
tributions during  1944,  with  sta- 
tions and  networks  donating  $78,- 
000,000.  Value  of  performers'  serv- 
ices was  estimated  at  approximately 
$20,000,000. 

To  promote  the  sale  of  war  bonds, 


the  Treasury  Dept.  received  the 
largest  radio  support,  valued  at 
$43,352,000.  Next  was  War  Food 
Administration  and  Dept.  of  Agri- 
culture with  $15,567,000.  War, 
Navy,  WPB,  War  Manpower  Com- 
mission, OPA,  Red  Cross,  War 
Shipping  Administration,  Office  of 
Economic  Stabilization,  National 
War  Fund  and  Offi?*e  of  Defense 
Transportation  received  services 
ranging  from  $1,000,000  to  $12,000,- 
000. 

Formula  for  computing  the  value 
of  radio  time  and  talent  devoted  to 
war  themes  was  approved  unani- 
mously last  July  by  directors  of 
the  WAC  as  a  result  of  recommen- 
dations of  a  committee  of  repre- 
sentatives of  the  four  major  media 
trade  associations,  with  J.  Harold 
Ryan,  NAB  president,  representing 
radio  [Broadcasting,  July  31]. 


WEEU,  WRJN  Join  Blue 

WEEU  Reading,  1,000  w  on  850 
kc,  daytime  only,  leaves  NBC  to 
join  the  Blue  Network  June  15. 
WRJN  Racine,  250  w  on  1400  kc 
fulltime,  also  will  join  the  Blue  on 
that  date,  transferring  its  affilia- 
tion from  Mutual. 


mC-mRTHWESTERN 
mSTlTUTE   JVISE  25 

FOURTH  annual  NBC-Northwest- 
ern University  Summer  Radio  In- 
stitute courses  will  start  June  25 
until  August  25,  it  was  announced 
by  Judith  Waller,  public  service  di- 
rector of  NBC  central  division. 

Nine-week  period  will  include 
eleven  courses,  carrying  full  uni- 
versity credit.  Enrollment  will  be 
limited  to  100.  Two  new  subjects. 
Music  for  Radio  and  Radio  Dra- 
matic Production,  will  be  conducted 
by  Dr.  Roy  Shield,  music  director 
of  NBC  central  division  and  Albert 
Ci  ews,  NBC  production  director. 

Other  courses  to  be  offered  at  the 
Institute  and  their  instructors  are: 
Introduction  to  Radio,  Miss  Waller 
and  guest  lecturers;  Control  Boom  Tech- 
niques, Beverly  Fredendall,  NBC;  News 
and  Broadcasting,  John  Thompson  and 
Baskett  Mosse,  NBC;  Program  planning 
and  Building,  Homer  Heck,  NBC;  Ra- 
dio Speech  and  Radio  Announcing,  Paul 
Knight,  Chicago  Speech  Correction  So- 
ciety, and  Louis  Roen,  NBC;  Radio 
Dramatic  Writing  and  Radio  Continuity. 
William  Murphy  and  Myron  Golden, 
NBC;  Radio  Sales  and  Promotion  and 
Publicity,  Lou  Tilden,  Jack  Ryan 
and  Emmons  Carlson,  NBC;  Teaching 
oi  Radio,  and  Utilization  of  Radio. 
David  Hefferman,  assistant  superintend- 
ent of  schools  for  Cook  County,  111. 

Tuition  fee  will  be  $100  plus  in- 
cidentals. Laboratory  classes  will  be 
held  at  NBC  studios  in  Chicago, 
while  lectures  will  be  conducted  on 
the  Northwestern  Campus  at  Evan- 
ston,  111. 

Cleveland  Council  Makes 
Study   of  Commercials 

NINE  questions  about  commercials 
are  being  asked  in  10,000  question- 
naires being  distributed  by  the  Ra- 
dio Council  of  Greater  Cleveland 
which  now  includes  110  civic  groups 
representing  approximately  100,- 
000  women. 

Opinions  on  the  singing  commer- 
cial and  middle  commercial  are 
asked.  Questionnaires  are  to  be  re- 
turned by  April  26  for  tabulation 
by  Mrs.  John  A.  Becker,  head  of 
public  relations,  and  a  special  com- 
mittee. Results  will  be  ready  in 
May  and  will  be  sent  to  networks 
and  advertising  agencies. 


Goebel  Sponsors  Tigers 

GOEBEL  BREWING  Co.  will 
sponsor  broadcasting  games  of  the 
Detroit  Tigers  for  the  third  year. 
Harry  Heilmann,  ex-Tiger  star,  will 
announce  the  games  over  WJLB 
Detroit  and  the  Michigan  network 
including  WLOU  WCAR  WFDF 
WBCM  WJIM  WLAV  WOOD 
WELL  WIBM  WKBZ  WSOO 
WTCM  WHLS  WDBC  WDMJ 
WKLA.  Agency  is  Brooke,  Smith, 
French  &  Dorrance,  Detroit. 


B.  &  W.  Sponsors 

BROWN  &  WILLIAMSON  Tobac- 
co Corp.,  Louisville,  makers  of  Ral- 
eigh cigarettes,  will  replace  its 
Hildegarde  Raleigh  Room  program 
on  NBC  Tuesday,  10:30-11  p.m., 
with  a  summer  program  featuring 
Sigmund  Romberg  as  conductor  of 
a  45-piece  orchestra  with  weekly 
guests  soloists.  Originating  in  New 
York,  the  first  in  the  series  of  13 
programs  will  be  June  12.  Agency 
is  Russel  M.  Seeds  Co.,  Chicago. 


INCREASING  shortage  of  parts  may 
cause  Swiss  broadcasting  stations  to 
reduce  hours.  Most  equipment  was  im- 
ported before  the  war. 
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You  have  to  know  to  design  for  quality  .  .  .  efficiency  .  .  .  reliability. 

In  FM  equipment  these  factors  are  vitally  important  and  can  only  result 
from  proved  ability. 

You  will  find  this  ability  at  Federal  —  whose  engineer-specialists  know  FM. 

Federal's  broadcast  equipment  has  earned  an  enviable  reputation  .  .  .  the 
end  result  of  a  long  list  of  impressive  achievements.  It  was  Federal's  engineers 
who  contributed  their  knowledge  to  the  development  of  the  "Micro-ray", 
the  forerunner  of  modern  high-frequency  technique. 

This  pool  of  research  and  development  experience,  working  in  the  same 
tradition  of  perfection,  is  now  responsible  for  Federal's  FM  equipment  —  the 
ultimate  in  modern  engineering  design. 

Look  to  Federal  for  complete  FM  installations  .  .  .  antennas,  cables,  trans- 
mitters, transformers,  vacuum  tubes  ...  all  backed  by  Federal's  name  . . .  the 
name  that  stands  for  the  best  in  broadcast  equipment. 


fee/era/  Tekphotte  and  RadiqM)rporation 


Newark  1,  N.  J. 


Regional  Group  Stations  Sales 
Up  28%  Over  '43,  FCC  Reports 

Second  Revenue  Compilation  Finds  Earnings  Over 
Seventy  Million;  Other  Breakdowns  to  Follow 


IN  ITS  SECOND  compilation  of 
station  revenues  by  categories  dur- 
ing 1944,  the  FCC  has  announced 
that  191  of  the  country's  225 
standard  broadcast  stations  in  the 
so-called  regional  group  (5,000  to 
20,000  w)  realized  net  time  sales 
of  $71,268,000,  an  increase  of  $15,- 
581,000  or  28%  over  1943.  The  re- 
maining 31  stations  did  not  file  re- 
ports. All  of  the  stations,  said  the 
FCC,  reported  increases  in  net 
time  sales,  ranging  from  some 
$5,000  up  to  $375,000  above  1943 
figures. 

The  regional  station  gain  of 
28%  compared  with  the  increase  of 
approximately  20%  shown  by  52 
stations  operating  in  the  50,000  w 
category  in  1943  [Broadcasting, 
Feb.  26], 

The  FCC  accounting  department 
also  is  preparing  breakdowns  for 
stations  in  the  low  power  regional 
category  of  1,000  to  2,500  w;  the 
local  class,  250  to  500  w  and  the 
low  power  local  category  from  100 
to  200  w.  These  will  be  released 
later. 

The  FCC  announcement  on  5  to 
20  kw  stations  follows  in  full: 

Net  time  sales  for  1944  by  191  of  the 
Nation's  225  standard  broadcast  stations 
(209  commercial  and  16  non-commercial) 
operating  with  power  of  5  to  20  kilo- 
watts, totaled  $71,268,000,  an  Increase  of 
$15,581,000  or  28  per  cent,  over  1943. 

All  of  these  stations  reported  Increases 
in  their  net  time  sales;  20  reported  in- 
creases of  $150,000  to  $374,700;  26  of 
$100,000  to  $150,000;  39  of  $75,000  to  $100,- 
000;  55  to  $50,000  to  $75,000;  40  of  $25,- 

000  to  $50,000;  and  11  of  $5,711  to  $25.- 
000. 

One  hundred  and  eighty-one  of  the 
209  commercial  stations  serve  as  out- 
lets for  the  fo\ir  major  networks,  as 
compared  to  152  stations  for  the  year 
1943,  or  an  increase  of  16  per  cent,  as 
follows:  Blue,  37  stations;  CBS,  61;  Mu- 
tual, 24;  NBC,  51;  Blue  and  Columbia, 
1;  Blue  and  Mutual,  5;  and  Columbia 
and  Mutual,  2. 

Ten  of  the  225  stations  in  this  cate- 
gory are  owned  or  controlled  by  net- 
works, as  follows:  Blue  Network  (Amer- 
ican Broadcasting  Co.),  2  stations; 
CBS,  1;  NBC,  1;  Yankee  Network,  4. 
and  Don  Lee  Broadcasting  System,  2. 

Ihe  licensees  of  155  of  these  225  sta- 
tions, or  the  companies  owning  or  con- 
trolling them,  are  engaged  in  other  busi- 
nesses, as  follows:  Publishing,  66  sta- 
tions; Manufacturing,  12;  Stores,  etc., 
13;  Educational,  19;  Insurance,  4;  Re- 
ligious, 2;  Theatres,  3;  Labor  organiza- 
tions, 1;  and  various  other  businesses, 
35  stations. 

Two  hundred  and  seventeen  of  these 
stations  are  located  in  44  States  (Nevada. 
New  Mexico,  Vermont  and  Wyoming  ex- 
cepted); 1  each  in  Alaska  and  Hawaii: 
2  in  the  District  of  Columbia;  and  4  in 
Puerto  Rico.  They  are  located  in  the 
States  as  follows:  Alabama,  4;  Arizona, 
1;  Arkansas,  4;  California,  16;  Colorado, 
3;  Connecticut,  2;  Delaware,  1;  Florida, 
10;  Georgia  5;  Idaho,  1;  Illinois,  9; 
Indiana,  7;  Iowa,  9;  Kansas,  5;  Kentucky, 
1;  Louisiana,  3;  Maine,  3;  Maryland,  2; 
Massachusetts,  7;  Michigan,  5;  Minne- 
sota, 5;  Mississippi,  1;  Missouri,  10;  Mon- 
tana, 4;  Nebraska,  3;  New  Hampshire, 
3;  New  Jersey,  1;  New  York,  12;  North 
Carolina,  3;  North  Dakota,  2;  Ohio,  13: 
Oklahoma,  3;  Oregon,  6;  Pennsylvania, 
5;  Rhode  Island,  3;  South  Carolina,  3; 
South  Dakota,  3;  Tennessee,  6;  Texas, 
8;  Utah,  3;  Virginia,  4;  Washington,  9; 
West  Virginia,  2;  and  Wisconsin,  7. 

The  225  stations  may  be  classified  by 
power  and  time  of  operation  as  follows: 

1  station  operating  with  20  kilowatts, 
limited  time;  1  with  10  kilowatts,  lim- 
ited; 12  with  10  kilowatts,  unlimited; 


1  with  7V2  kilowatts,  unlimited;  150  with 
5  kilowatts,  unlimited;  1  with  5  kilo- 
watts night,  10  kilowatts  day,  unlimited: 
1  with  1  kUowatt  night;  10  kilowatts 
day,  unlimited;  10  with  5  kilowatts,  lim- 
ited; 2  with  1  kUowatt  night,  5  kilo- 
watts day,  unlimited;  1  with  500  watts 
night,  5  kilowatts  day,  limited;  4  with 
5  kilowatts  day;  7  with  5  kilowatts, 
sharing  time;  1  with  5  kilowatts  night, 
10  kilowatts  day,  unlimited;  31  with  1 
kilowatt  night,  5  kUowatts  day,  unlim- 
ited; 1  with  500  watts  night,  5  kilowatts 
day,  unlimited;  and  1  with  1  kilowatt 
night,  5  kilowatts  day,  sharing  time. 


JOLLIFFE  PREDICTS 
POSTWAR  CHANGES 

"IF  THE  SPARK  of  public  de- 
mand for  new  things  is  struck,  we 
will  be  in  on  a  much  larger  explo- 
sion than  that  which  occurred  with 
the  start  of  sound  broadcasting," 
Dr.  C.  B.  JollifFe,  vice-president  in 
charge  of  RCA  Labs,  told  the 
American  Institute  of  Electrical 
Engineers  and  the  Institute  of  Ra- 
dio Engineers  meeting  in  a  joint 
session. 

At  the  end  of  this  war,  he  added, 
"we  will  have  all  the  conditions 
necessary  for  an  explosive  mix- 
ture." 

"The  application  of  electronics 
can  revolutionize  manufacturing," 
he  continued.  "In  air  transporta- 
tion the  use  of  new  developments 
in  radio  aids  to  navigation  and 
communications  will  change  our 
conception  of  the  reliability  of  air 
transportation  .  .  ." 

He  prophesied  the  radio  industry 
as  a  possible  "five  or  even  ten  bil- 
lion dollar  enterprise."  Tests  have 
proven  that  six  mc  channels  and 
carrier  frequencies  below  300  mc 
can  produce  "very  satisfactory" 
television  pictures,  he  said. 


AFRA  Wage  Pact  Approved 

WAGE  agreement,  with  increases 
ranging  from  10  to  20%,  recently 
concluded  by  AFRA  with  nine  in- 
dependent Los  Angeles  area  sta- 
tions, has  been  approved  by  the 
Tenth  Regional  War  Labor  Board 
in  San  Francisco.  WLB  also  ap- 
proved contracts  calling  for  vaca- 
tions for  staff  announcers  but  re- 
fused to  allow  double  time  for  holi- 
day work.  Negotiations  conducted 
by  Claude  McCue,  executive  secre- 
tary of  Los  Angeles  Chapter  of 
AFRA,  mark  first  time  stations 
have  dealt  jointly  with  the  union, 
thereby  setting  a  pattern  for  fut- 
ure relations  with  the  industry. 


AAAA  Names  Oliver 

C.  BURT  OLIVER,  general  man- 
ager of  Foote,  Cone  &  Belding,  Los 
Angeles,  has  been  elected  chairman 
of  the  board  of  governors  of  South- 
ern California  Chapter  of  the 
American  Assn.  of  Advertising 
Agencies.  Wayne  Tiss,  vice-presi- 
dent of  BBDO  Hollywood,  was 
made  vice-chairman,  with  Carl  K. 
Tester,  executive  of  Philip  J. 
Meany  Co.,  Los  Angeles,  secretary- 
treasurer.  Other  board  members 
include  Norman  R.  Barnes,  head  of 
Barnes-Chase  Co.,  San  Diego,  and 
Burt  Cochran,  manager  of  McCann- 
Erickson,  Los  Angeles. 


VUKEOnOWAf 


Farmer  Bill  in  his  battered  topper  (it's  just  a  gag!)  is  not  of 
royal  lineage,  but  he  and  his  kind  probably  make  up  a  better 
market  than  the  whole  of  Burke's  Peerage! 

For  Iowa  farmers  are  rich  to  the  extent  of  an  average  income 
in  1943  of  $7,672 — ^with  predictions  of  a  20%  increase  for 
1944.  As  a  group,  they  comprise  the  No.  1  Farm  Market  not 
only  of  America  but  of  the  world! 

By  far  the  best  way  of  reaching  them  is  through  the  No.  1  Farm 
Station,  KMA — ^the  only  full-time  farm  station  in  this  section. 
We  give  our  farmer  friends  their  market  reports  when  they  need 
them.  Farm  news  and  USDA  requirements  are  not  just  read 
here;  they're  interpreted  by  men  familiar  with  farming  prac- 
tices. Maybe  our  announcers  could  speak  in  elocution-school 
accents,  but  they  don't :  they  use  plain  Iowa  language. 

And  do  such  policies  please  our  audiences?  Well,  they  send  us 
more  than  tivice  as  much  listener-mail  as  any  other  station  in 
this  area.  That  looks  as  though  we  offer  you  twice  as  good  a 
chance  of  making  sales! 

Our  schedules  are  crowded,  but  requests  for  availabilities  and 
information  are  still  welcome.  Write  us  or  call  Free  &  Peters! 


KMA 


BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


BROADCASTING    •    Broadcast  Advertising 


April  2,  1945    •    Page  3? 


From  tiny  tubes  to  eight  foot  water  cooled  giants 
— from  vest  pocket  aids  for  the  hard  of  hearing 
to  super -powered  radio  transmitters —Western 
Electric  has  led  the  way  in  electrical  communi- 
cations equipment  for  many  years. 

Western  Electric  vacuum  tubes  for  over  30 
years  have  been  noted  for  their  uniformity  and 
long  life.  Scores  of  new  and  radically  different 


ROADCASTIN 


G 


MARINE  RADIO 


Western  Electric  has  specialized  , 


wammmm 


types  of  tubes  have  been  introduced  by  Western 
Electric  and  Bell  Telephone  Laboratories  for  war 
services.  These  new  tubes  —  and  the  techniques 
used  in  developing  and  manufacturing  them  — 
will  find  many  important  uses  in  communica- 
tions at  the  war's  end. 

In  all  forms  of  electrical  communications,  count 
on  Western  Electric  for  continuing  leadership. 


Buy  all  the  War  Bonds  you  can 
.  .  .  and  keep  all  you  buy ! 

mm 


Duffy  Elected  Chairman 
Of  CAB  Governors  Board 

BERNARD  C.  DUFFY,  vice-pres- 
ident and  general  manager  of 
BBDO,  New  York,  was  elected 
chairman  of  the  board  of  the  Co- 
operative Analysis  of  Broadcasting 
at  the  annual  meeting  of  the  CAB 
board  of  governors.  He  succeeds 
Dr.  D.  P.  Smelser,  manager  of  the 
market  research  department,  Proc- 
ter &  Gamble  Co.,  Cincinnati,  who 
has  held  this  post  since  the  incep- 
tion of  the  CAB. 

Robert  B.  Brown,  advertising 
manager,  Bristol-Myers  Co.,  New 
York,  was  elected  treasurer,  suc- 
ceeding George  H.  Gallup,  vice- 
president  and  research  director, 
Young  &  Rubicam,  New  York.  Mr. 
'  Brown  was  also  elected  vice-chair- 
man of  the  board,  a  new  position. 
Chaii'man  and  treasurer  terms  of 
office  are  for  two  years,  conform- 
ing to  a  new  CAB  policy  of  rotat- 
ing these  offices  every  two  years. 


Saturday  Time  Value  Argued  at  WDSU 
Hearing  on  Overton  Political  Charge 


FURTHER  action  on  the  WDSU- 
Sen.  Overton  hearing,  conducted 
March  21,  was  held  in  abeyance  last 
week  to  allow  both  parties  time  to 
file  briefs  on  proposed  findings. 
FCC  Commissioner  Norman  S. 
Case,  hearing  officer,  set  April  20 
as  the  last  date  the  briefs  may  be 
filed. 

In  what  was  the  first  hearing  of 
an  alleged  violation  of  Sec.  315  of 
the  Communications  Act,  the  com- 
parative value  of  Saturday  evening 
time  as  against  weekday  evening 
time  apparently  became  the  decid- 
ing issue  as  WDSU  New  Orleans 
defended  itself  against  charges  by 
Sen.  John  H.  Overton  (D-La.)  that 
he  had  not  been  given  the  same 
time  in  the  last  Senatorial  election 
as  E.  A.  Stephens,  part  ovmer  of 
the  station  and  also  a  candidate. 


Testifying  first  under  question- 
ing by  FCC  Counsel  P.  W.  Seward, 
Senator  Overton  and  J.  A.  Oswald, 
commercial  manager  of  KWKH 
Shreveport,  who  handled  the  Sena- 
tor's radio  campaign,  repeated 
charges  previously  made  to  the 
Commission  [Broadcasting,  Feb. 
19].  They  stated  that  time  was 
refused  Monday  through  Friday, 
6-10:35  p.m.  and  upon  later  re- 
quest of  availabilities  were  told 
only  Saturdays  or  Sundays  were 
open.  Sunday  was  turned  down  on 
the  grounds  that  it  is  the  Sabbath 
and  both  the  public  and  the  Senator 
consider  its  usage  improper.  Satur- 
day evening  time  was  considered 
unequal  by  Mr.  Overton  because  he 
felt  people  were  going  out  or  shop- 
ping. After  10:35  p.m.  on  week- 
days, the  Senator  said,  people  are 


OUTDOOR  ADVERTISING  is  just 
one  of  many  promotional  activities 
employed  from  time  to  time  by  WKBB  to 
attract  listeners  in  the  Dubuque  area.  Du- 
buque's first  radio  station,  with  its  out- 
standing programs  of  Blue  Network  shows 
and  interesting  local  features,  is  way  out  in 
front  in  a  November  listening  survey  made 
by    Robert    S.    Conlan    and  Associates. 


WKBB's  leadership  in  the  morning  hours 
was  evidenced  by  the  following  standings: 
WKBB,  47.9 ;  2nd  Station,  33.8 ;  3rd  Sta- 
tion, 7.0.  For  the  entire  survey  period  the 
ratings  were:  WKBB,  36.4;  2nd  Station, 
30.2 ;  3rd  Station,  13.3. 
WKBB  really  delivers  the  listeners  in  the 
Dubuque  area,  and  has  the  facts  to  prove  it. 
James  D.  Carpenter — Executive  Vice  President 


Represented 


-Howard  H.  Wilson  Co. 


WKBB 


I490 
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BLUE  NETWORK  STATION 


DUBUQUE, IOWA 


KSD  Pension  Plan 

MODERNIZATION  of  a  pension 
plan  established  in  1907,  was  an- 
nounced by  Joseph  Pulitzer,  presi- 
dent of  the  Pulitzer  Publishing  Co., 
for  the  employes  of  KSD  and  the 
St.  Louis  Post  Dispatch.  It  enables 
the  employe  to  determine  at  any 
time  the  amount  of  income  he  can 
expect  upon  retirement. 

asleep  in  that  part  of  the  country. 

Mr.  Oswald  was  questioned  about 
the  interests  of  his  employer,  John 
D.  Ewing,  owner  of  KWKH.  Wil- 
liam C.  Koplovitz,  WDSU  counsel, 
asked  about  his  application  for  a 
station  in  New  Orleans,  now  pend- 
ing, and  stated  that  he  would  as- 
sume Mr.  Ewing  is  interested  in 
the  proceedings. 

Bearing  the  brunt  of  testimony 
for  his  co-partners,  Mr.  Stephens 
and  H.  G.  Wall,  Fred  Weber,  man- 
ager of  WDSU,  said  he  considered 
the  Saturday  time  period  superior, 
if  anything,  to  weekdays  and  that 
no  distinction  in  price  between  the 
two  was  ever  made  by  broadcast- 
ers. Quoting  Hooper  surveys  for 
the  pre-election  period,  he  showed 
that  33.7%  of  sets  were  in  use  in 
New  Orleans  at  the  Saturday  time 
offered  whereas  on  the  Thursday 
night  period  used  by  Mr.  Stephens 
only  27.9%  were  in  use. 

Mr.  Weber  stated  that  it  was 
policy  never  to  cancel  a  commercial 
time  if  other  equal  time  were  avail- 
able and  that  the  only  reason  the 
Saturday  spots  were  open  was  that 
the  Boston  Symphony  Orchestra 
doesn't  play  in  the  summertime  and 
another  spot  was  being  held  open 
by  the  network  for  a  show  which 
was  to  switch  shortly  from  another 
network.  No  replacements  were 
used,  he  explained,  since  the  net- 
works do  not  sell  national  shows 
for  just  two  months. 

Mr.  Wall  testified  that  at  the 
formation  of  the  partnership  it  was 
agreed  that  the  station  would  be 
run  on  a  non-political  basis  and 
that  Mr.  Stephens  would  be  treated 
the  same  as  any  other  candidate. 

Corroborating  this,  Mr.  Stephens 
said  he  had  made  requests  for  time 
that  were  not  granted  and  that  he 
did  not  use  the  Saturday  time  be- 
cause speeches  throughout  the  state 
took  him  out-of-town  on  weekends. 


jiie  POPULAR  Slation 
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To  millions  of  people  in  the  rich  Missouri  Valley-Great  Plains  area, 
"Radio  Omaha"  means  "Radio  WOW". 

From  Sioux  Falls  to  St.  Joe — from  the  cornlands  of  Central  Iowa  to  the 
cattle  country  of  Western  Nebraska — radio  listeners  have  acquired  the 
"WOW  habit"  over  a  period  of  22  years.  Why?  Because,  with  5000  watts 
power  behind  590  kilocycles,  WOW  delivers  clear,  easy-to-listen-to  radio 
programs  over  an  immense  area — ^within  200  miles  of  Omaha.  And  because 
listeners  consistently  hear  the  best  radio  programs  on  WOW. 


Since  1927,  WOW  has  given  its  listeners  NBC  programs— the 
best  available  anywhere.  In  addition,  WOW  has  always  ex- 
celled in  its  newscasts,  and  its  frequent  timely  special  events. 

So  that's  why  "Radio  Omaha"  means  "Radio  WOW"  .  .  . 
that's  why  millions  have  the  "WOW  habit". 

As  every  experienced  Time-Buyer  knows,  it's  "listener 
habits"  that  determine  the  advertising  value  of  radio  media. 
That's  why  WOW  has  been  the  Number  One  Radio  Adver- 
tising Medium  in  its  area  for  many  years — and  STILL  IS. 


RADIO  STATION 

WOW. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS  J 

Owner  and  Operator  of  1 

KODY  AT  NORTH  PLATTe] 
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"Look  for  man  going  under  name  of  Sam  Henderson — 
alias  'Opportunity' —  genial,  Mf ixxy,  friendly  .  .  .  emcees  a 
half  hour  radio  show  .  .  .  topnotch  modern  music,  inter- 
spersed with  fast-paced  quips  and  commercials  .  .  .  can 
be  heard  over  WGAN,  3:30  p.m.,  Mondays  through  Fri- 
days .  .  .  when  last  seen  this  man  was  buried  under  land- 
slide of  fan  mail  and  requests  for  560  REVUE  member- 
ship cards  . . .  calling  all  sponsors  . . 

(And  when  you  find  him  take  advantage  of  his  wide- 
spread popularity  . . .  people  in  WGAN's  listening  area  — 
14  Maine  counties;  1  in  New  Hampshire  —  like  Sam 
Henderson  instinctively  .  .  .  and  they  TELL  us  about  it! 
This  chap's  no  novice  to  the  entertainment  world  —  and 
the  grand  music  on  560  REVUE  is  only  A^z^  responsible 
for  its  success! 

Participation  sponsorship  in  the  560  REVUE  was 
oflfered,  at  first,  to  local  advertisers  only  —  our  own 
method  of  "kitchen  testing"  a  program.  Now  we've 
proved  to  everyone's  satisfaction  that  this  audience  is 
both  large  and  responsive  —  so  here's  your  opportunity 
to  tap  a  rich  market!  Send  in  your  request  for  membership 
today  —  we'll  divulge  complete  details  by  return  mail!) 


PORTLAND 


STATION 


560 

Kilocycles 


Columbia  Hotel,  Portland,  Maine 

CBS  Member  Station  National  Representative:  PAUL  H.  RAYMER  CO. 


Stromberg  -  Carlson  Net 
Profit  for  '44  Up  16% 

STROMBERG-CARLSON  Co.,  Ro- 
chester, ended  the  year  1944  with 
a  16%  higher  net  profit  than  in  the 
preceding  year,  according  to  the 
company's  annual  report.  Net 
profit,  after  income  taxes  and  other 
deductions  amounted  to  $843,607  in 
1944,  compared  to  $726,815  in  1943. 
Company  sales  totalled  $55,140,312, 
an  increase  of  more  than  34%  over 
the  $40,946,618  volume  achieved  in 
1943. 

Backlog  of  unfilled  orders  at  the 
end  of  1944  stood  at  $22,408,182, 
according  to  Wesley  M.  Angle, 
president,  who  stated  that  95%  of 
the  1944  production  went  to  the 
armed  forces. 


Film  Advertized 

REPUBLIC  PICTURES  Corp., 
used  a  heavy  publicity  and  spot 
radio  advertising  campaign  over 
Mutual's  KLO  Ogden,  Utah  and  the 
Intermountain  Network  for  the 
March  17  premiere  of  Roy  Rogers' 
new  picture,  "Utah".  The  picture 
opened  in  Ogden  with  a  broadcast 
direct  from  the  theatre  lobby,  fea- 
turing interviews  with  civic  officials 
including  Gov.  Herbert  B.  Maw. 
As  part  of  the  advance  buildup, 
Rogers  transcriptions  were  used 
over  Intermountain  for  a  week  be- 
fore opening.  Agency  is  Donahue 
&  Coe  Inc.,  New  York. 


One  of  Five  CPs  Granted 

WITH  APPARENT  feeling  that 
experimental  FM  work  of  the  na- 
ture offered  by  the  Cowles  group 
could  best  be  utilized  just  in  the 
New  York  area,  the  FCC  last  week 
granted  application  for  a  new  de- 
velopmental station  at  WHOM  Jer- 
sey City  and  denied  four  other  peti- 
tions for  such  stations  in  Washing- 
ton (WOL),  Des  Moines  (WHO), 
Minneapolis  and  Boston  (WCOP). 
The  Jersey  City  station  will  operate 
on  frequencies  to  be  assigned  by 
the  chief  engineer  of  the  commis- 
sion. 


WKRC  Anniversary 

WKRC  Cincinnati  was  21  years  old 
March  25.  The  station  was  started 
by  Howard  Gates,  Lee  Ainsworth 
and  Dan  Myers,  manager  of  the 
Hotel  Alms,  where  first  studios 
were  located.  Later,  Clarence  Og- 
den, president  of  the  Kodel  Radio 
Corp.  bought  the  station.  After 
additional  changes,  the  Cincinnati 
Star  Times  purchased  WKRC  from 
CBS  in  1939  and  network  was 
changed  to  Mutual.  On  June  1, 
however,  the  station  will  rejoin 
Mutual  as  a  basic  network  affiliate. 


Alta  to  Expand 

ALTA  VINEYARDS  Co.,  Fresno, 
Cal.,  which  started  a  spot  radio 
campaign  last  December  when  its 
distribution  expanded  to  a  nation- 
wide basis,  has  taken  gver  George 
Brooks  Confidentially  Yours  ten- 
minute  program  on  thrice-weekly 
basis,  on  WNEW  New  York.  Alta, 
makers  of  Alta  Wines,  Mattel  and 
St.  Charles  wines,  plans  to  en- 
large its  radio  advertising  using 
local  stations,  according  to  L.  H. 
Hartman  Co.  Inc.,  Agency,  but  no 
definite  plans  have  yet  been  made. 


TWO  OF  RADIO'S  four  Patt  broth- 
ars,  Robert  G.  (1)  promotion  man- 
ager for  WHN  New  York  and  John 
F.,  vice-president  and  general  man- 
ager of  WGAR  Cleveland  met  at 
WGAR.  Bob,  a  lieutenant  (j.g.), 
was  on  leave  from  the  South  Pa- 
cific where  he  was  communications 
offi,cer  for  a  group  of  LCI's  and  par- 
ticipated in  four  major  campaigns. 
During  his  leave  he  married  Miss 
Lonita  Bloss,  formerly  with  CBS 
in  Chicago.  Other  Patts  are  Ralph, 
former  manager  of  WRAY  Ports- 
mouth, a  Navy  lieutenant  and 
James,  former  program  director  of 
WKRC  Cincinnati,  a  seaman  2/c 
with  the  Armed  Forces  Radio  Serv- 
ice in  Hollywood. 


KFI  Renews  on  NBC 

SPIKING  reports  that  KMPC  Hol- 
lywood, will  become  the  NBC  out- 
let in  that  city,  KFI  Los  Angeles 
has  agreed  to  a  two-year  affiliation 
contract  renewal.  Deal  was  worked 
out  by  Earl  C.  Anthony  and  Wil- 
liam B.  Ryan,  station  owner  and 
manager,  respectively,  with  Niles 
Trammell,  NBC  president  and  Sid- 
ney N.  Strotz,  network  western 
division  vice-president,  during  a 
five-day  session  in  Las  Vegas,  Nev. 
Current  contract,  signed  in  1934 
and  revised  •several  times  since, 
runs  out  in  June.  Mr.  Anthony  re- 
portedly turned  down  a  purchase 
offer  from  NBC. 


Hope  Replacement 

PEPSODENT  Co.,  Chicago  (tooth 
powder,  paste),  with  broadcast  of 
June  12  replaces  Bob  Hope  Show 
with  Man  Called  X  for  18  weeks  on 
NBC  stations,  Tuesday,  10-10:30 
p.m  (EWT).  Summer  replacement 
will  star  Herbert  Marshall,  film 
actor.  Felix  Mills  is  signed  as  musi- 
cal director,  with  Jack  Johnstone, 
producer.  Agency  is  Foote,  Cone  & 
Belding,  Chicago. 


cAnnouncing 
the  appointment  of 

Wm.  G.  Rambeau  Co. 

as  exclusive 
V^ational  S(^l^s 
'Representatives  for 

KFBC 

Cheyenne,  llOyo. 
'^lue 

'Wm.  Q.  Qrove,  Qen.  oMgr. 
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FM  STATION  WGTR 

Owned  and  operated  by  the  Yankee  Network 

FREQUENCY:  43.3  MEGACYCIES 

INPUT  TO  FINAL  AMPLIFIER:  83  KW. 

OUTPUT  TO  ANTENNA:  50  KW.  . 

TOTAL  HOURS  OPERATION  TO  DATE:  29,100 

PERCENT  OPERATING  TIME  TO  OUTAGES:  99.92% 

TYPE  OF  TRANSMITTER:  REl  NO.  521  DL 

COMPARE  THIS  RECORD 

Only  REL  has  built  FM  transmitters 
in  this  high-power  class.  Yet  the 
performance  record  of  WGTR 
compares  favorably  with  even 
the  low-power  installations  of 
Other  makes. 


THE  VITAL  LINK  .  .  .  Broadcasting  originating 
in  Station  WEOD,  Boston,  are  relayed  with- 
out wires  to  station  WGTR,  Paxton,  ...  43 
miles  distant  .  ,  .  and  thence  to  the  six  sta- 
tions which  comprise  the  Yankee  Network. 
Thanks  to  WGTR,  and  to  its  consistently  fine 


performance,  the  Yankee  Network  has  func- 
tioned perfectly  since  1942. 
REL  installations  have  clearly  demonstrated  the 
dependability  and  efficiency  of  the  Armstrong 
Phase  Shift  method  of  frequency  modulation 
.  .  .  the  method  employed  in  REL  transmitters 
of  all  power  ratings. 


RADIO  ENGINEERING  LABS.,  INC. 
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CINCINNATI  IS  A 


When  in  Doubt,  Don't 

THE  WORLD'S  all-time,  winner-take-all, 
champeen  journalistic  sap  is  going  to  be  the 
chap  who  goes  on  the  air  and  announces  to  a 
waiting  audience  that  the  war  is  over  in  Eu- 
rope—BEFORE  THE  WAR  IS  OVER! 

Perhaps  it  won't  happen.  Perhaps  Lady  Des- 
tiny won't  crook  her  finger  coaxingly  at  some 
Anxious  Albert,  urging  him  to  spout  forensic 
fiction  into  a  hot  microphone.  But  the  possibili- 
ties are  there,  as  was  demonstrated  on  both 
Coasts  only  last  week. 

Jonathan  Daniels  held  a  press  conference. 
He  asked,  in  the  name  of  the  President  whom 
he  serves  as  secretary,  that  no  one  go  to  San 
Francisco  for  the  international  conference  who 
does  not  have  business  there.  He  urged,  for  the 
President,  that  Government  workers  and  others 
remain  at  their  desks  if  possible. 

This  understandable  admonition  was  inter- 
preted by  one  reporter,  who  used  up  his  life- 
time quota  of  journalistic  license  in  a  para- 
graph, to  mean  that  the  President  had  put  the 
Cabinet  on  alert — that  big  news  could  be 
expected.  His  copy  flowed  into  radio  station 
newsrooms  and  through  the  microphones  to  the 
public  untouched  by  a  copy  pencil. 

This  graphic  tidbit  of  reportorial  ectoplasm 
was  taken  firmly  by  a  West  Coast  commenta- 
tor and  molded  into  the  proclamation  that  the 
war  was  about  to  end  in  Europe. 

Little  avails  in  pointing  out  the  pitfalls  of 
such  behavior.  They  are  obvious.  One  need 
hardly  recall  the  Great  Martian  Episode  in 
American  radio  to  sense  the  responsiveness  of 
audiences  to  the  broadcast  word. 

The  ending  of  the  war  in  Europe  is  as  sol- 
emn, and  more  solemn  to  some,  than  its  be- 
ginning. It  is  not  a  subject  which  should  be 
handled  by  the  inept.  It  is  not  a  subject  which 
lends  itself  to  dramatics  since,  of  itself,  it  is 
the  most  dramatic  news  of  this  generation,  of 
this  century,  perhaps  of  time  to  date.  Certainly 
it  does  not  lend  itself  to  reckless  anticipation. 

A  cool  head,  then.  A  dispassionate  eye  on 
that  news  wire,  which  has  its  own  limitations 
and  carries  words  that  are  only  as  faultless  as 
the  fallible  humans  who  write  them.  No  matter 
what  the  source,  check  it. 

Radio  must  do  this  job  with  poise,  with  dig- 
nity and  with  memorable  good  judgment.  That 
is  possible  at  no  cost  to  news  enterprise. 


Badger  State  Confusion 

AS  RADIO  develops  in  stature  and  public  im- 
portance the  temptation  to  hobble  it  with  regu- 
latory restrictions  increases  apace.  In  Wiscon- 
sin a  fortnight  ago  hearings  were  held  on  a 
bill  which  would  regulate  radio  as  a  public 
utility,  subject  to  state  jurisdiction. 

Congress  has  stated,  and  the  courts  repeated- 
ly have  held,  that  radio  is  an  instrumentality 
of  interstate  commerce  and  therefore  subject 
only  to  Federal  regulation,  as  opposed  to  state 
control.  Similarly,  the  Federal  law  states  radio 
broadcasting  is  not  a  public  utility-common 
carrier,  open  to  all  comers.  Thus  the  charac- 
ter of  service  and  the  rate  structure  of  radio 
cannot  be  controlled  either  by  the  Federal  li- 


censing authority  or  the  respective  states  in 
which  stations  may  operate. 

The  author  of  the  Wisconsin  measure.  State 
Senator  Fellenz,  in  testifying  before  the  Com- 
mittee on  Corporations  and  Taxation,  stated 
simply  that  radio  was  growing  so  rapidly  it 
was  now  necessary  to  regulate  it  in  the  inter- 
est of  the  public.  Opposition  witnesses  raised 
the  Constitutional  question  as  to  the  power  of 
a  state  to  regulate  radio  as  a  public  utility. 

The  Wisconsin  incident  is  another  in  a  se- 
ries of  state  moves  to  grasp  some  measure  of 
control  over  a  vital  medium,  presumably  for 
purposes  of  taxation.  The  fact  that  such  oper- 
ations pay  Federal  and  state  imposts  along 
with  other  enterprise  evidently  is  overlooked. 

With  new  services  just  ahead  which  will 
broaden  radio's  horizons — FM  and  television 
and  facsimile — it  is  easy  to  conjure  up  the 
grabs  for  power  that  are  in  the  offing.  It  might 
be  a  good  time  for  radio's  legal  lights  to  get 
up  a  sort  of  easel  presentation,  pointer  and  all, 
to  exhibit  before  the  48  state  legislatures. 


The  Thorny  Side 

THE  FCC,  as  newly  constituted  under  the 
Porter  chairmanship,  demonstrated  last  week 
that  it  means  business.  Almost  without  prece- 
dent is  the  action  proposing  to  deny  the  sale 
of  control  of  WOV  New  York  to  new  owners. 
And  that  revoking  the  license  of  WOKO  Al- 
bany a  month  hence,  because  of  hidden  owner- 
ship aspects,  is  without  parallel  for  an  old- 
established  station. 

Without  attempting  to  assay  the  details,  it 
is  probable  that  political  friends  attempted  to 
convince  the  FCC  that  both  the  WOV  sale  and 
the  WOKO  renewal  should  have  been  approved. 
It  isn't  unusual  for  men  in  public  life,  or  even 
in  high  places,  to  plead  such  causes.  The  fact 
that  the  Commission,  by  unanimous  vote  of 
those  present,  took  these  harsh  steps,  should 
make  it  clear  that  this  Commission  doesn't  pro- 
pose to  be  pushed  around. 

As  to  the  propriety  of  the  Commission's  ac- 
tions, other  considerations  come  into  play.  In 
the  WOV  case,  if  the  facts  are  those  stated 
by  the  Commission  in  its  proposed  denial,  then 
there  would  appear  to  be  ample  basis  for 
questioning  the  qualifications  of  the  Mester 
brothers  as  licensees.  So  far  as  we  can  detect, 
however,  there  has  been  no  court  adjudica- 
tions of  the  practices  which  brought  Federal 
Trade  Commission  complaint. 

The  summary  action  against  WOKO  pre- 
sents certain  extenuating  aspects.  The  sta- 
tion's ownership  record  admittedly  is  poor, 
and  full  disclosures  as  required,  were  not 
made.  But  does  the  order  to  delete  the  station 
hurt  its  owners  alone?  What  about  the  service 
the  station  renders  listeners?  Of  course  there 
will  be  bidders  for  the  facility,  and  it  would 
be  up  to  the  Commission  to  see  that  they  are 
responsible.  Yet  it  seems  tragic  that  the  ma- 
jority owners  of  the  station,  engaged  in  its 
active  management,  should  suffer  the  supreme 
penalty  because  of  the  sins  of  a  minority. 

These  actions  are  indicative  of  the  changed 
FCC  order.  Stations  here  and  there  are  going 
to  be  cited  on  license  renewals,  where  they 
have  failed  to  live  up  to  commitments  as  to 
program  or  other  service.  The  Commission 
proposes  to  see  to  it  that  licensee  responsi- 
bilities are  met.  No  broadcaster  will  object  to 
strict  regulation,  so  long  as  it  is  fair  and  rea- 
sonable, and  within  the  bounds  of  the  law. 


GENE  LAURENCE  CAGLE 


AT  AN  age  when  most  men  just  have 
managed  to  see  the  bare  horizon  of 
their  vocational  desires.  Gene  Cagle  has 
come  close  to  reaching  the  peak  of  his 

career. 

At  32,  only  12  years  after  his  first  job  as 
parttime  announcer  on  KFJZ  Fort  Worth 
while  still  a  student.  Gene  has  succeeded  his 
erstwhile  boss,  Elliott  Roosevelt,  now  an  Air 
Force  Brigadier  General,  as  president  of  the 
Texas  State  Network  and  KFJZ,  its  key  sta- 
tion. Ironically,  Gene's  aspiration  toward  radio 
was  fostered  by  the  same  source  which  turned 
him  down  on  his  initial  quest.  He  later  came 
to  head  that  station. 

A  class  play  in  which  Gene  was  appearing 
was  attended  by  the  program  director  of  KTAT 
Fort  Worth,  who  was  deeply  impressed  by  his 
deep  baritone  voice.  At  his  instigation  Gene 
soon  afterward  pryed  into  the  possibilities  of 
a  part-time  announcer's  job  at  KTAT.  Re- 
ceiving no  definite  offer  he  decided  to  try 
his  luck  at  KFJZ  and  was  hired  on  the  spot. 
That  was  in  1933.  Gene  was  manager  of  KFJZ 
in  1939,  at  which  time  it  absorbed  KTAT. 

Since  Gene  joined  it  in  1933,  KFJZ  has 
stepped  up  from  250  w  to  5000  w  and  he, 
along  with  it,  has  stepped  up  by  successive 
stages  to  commercial  manager  in  1937,  man- 
ager in  1938  and  executive  manager  in  1941 
of  both  KFJZ  and  the  Texas  State  Network 
including  stations  WACO  Waco,  KNOW  Aus- 
tin and  KABC  San  Antonio.  His  last  achieve- 
ment came  recently  when  the  board  of  direc- 
tors elected  him  president  of  KFJZ  and  the 
Texas  State  Network  while  appointing  him 
executive  director  of  the  above  named  South 
Leg  stations. 

Under  Cagle's  executive  managership  ten 
of  TSN's  sixteen  affiliate  stations  have  become 
Blue  Network  outlets  and  KABC  is  being 
stepped  up  from  250  w  to  50,000  w  day  and 
10,000  w  night  on  a  frequency  of  680  kc.  Ex- 
perts in  the  radio  industry  were  of  the  opin- 
ion that  this  power  increase  represented  an 
impossibility.  Notwithstanding,  Gene  deter- 
mined to  accomplish  the  job.  He  managed  to 
purchase  a  50,000  w  Mexican  station  which  has 
been  dismantled  for  removal  to  San  Antonio 
to  accommodate  KABC's  increased  power 
range.  The  transmitter  now  is  in  San  Antonio. 

Born  in  Wetumka,  Okla.,  Jan.  6,  1913,  of 
native  Texas  parents.  Gene  moved  to  Texas 
at  the  age  of  three  and  lived  in  the  small  town 
of  Crosbyton  until  1928  when  he  entered  Texas 
Christian  U.  He  met  his  wife  Christine,  the 
{Continued  on  page  50) 


Page  46    •    April  2,  1945 


BROADCASTING    •    Broadcast  Advertising 


As  key  figure  in  KOIN's  weekly  "Hello  Soldier"  program,  Louis  Sumner  Bookwalter  takes  time  from  his  duties  as  technical 

Johnny  Carpenter  "briefs"  wounded  veterans  whose  stories  #  director  and  chief  engineer  of  KOIN  to  meet,  talk  with  and  encour- 
help  focus  the  Northwest's  attention  on  returning  servicemen.  age  boys  from  the  battlefield  who  will  soon  be  back  in  "civvies". 


KOIN  does  not  draw  the  line  that  says: 
^^This  is  where  our  responsibility  ceases../^ 


Out  our  way,  "Hello  Soldier"  is  a  radio  greeting  as 
familiar  as  "Pacific  War  Time".  It's  KOIN's  way  of 
bringing  together  Army  men  now  mending  at  Barnes 
General  Hospital  in  Vancouver,  Wash.,  and  the  people 
of  this  area.  KOIN  provides  a  sock-o  variety  show 
headed  by  Johnny  Carpenter,  versatile  director  of  spe- 
cial events.  But  "Hello  Soldier"  is  more  than  enter- 
tainment. Among  many  instances,  the  hospital  urgently 
needed  old-fashioned  clothes  wringers  for  drying  woolen 
cloths  used  in  the  Kenny  treatment  for  Infantile  Paraly- 


"Hello  Soldier"  cheers  the  soldier  patients.  In  turn 
it  earns  the  cheers  of  friendly  Northwesterners. 
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sis.  Seemingly  unprocurable,  wringers— enough  for  two 
hospitals— came  in  great  numbers  when  the  program 
asked  listeners,  "How  about  it.''" 

-tr  <t? 
But  there's  another  side  of  KOIN  activities  at  the 
hospital — not  for  broadcast.  Eight  KOIN  men  have  a 
purely  private  assignment  over  there.  They  meet  the 
soldiers  regularly  in  man-to-man  "reconditioning"  ses- 
sions. This,  the  hospital  staff  tells  us,  helps  to  ready  the 
soon-to-be-discharged  veterans  for  civilian  life  again. 
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Currently  heard  on  over  240 
Mutual  Stations  with  more 
than  130  sponsors.  A  few  cities 
available  for  cooperative  spon- 
sorship. Call,  wire,  write: 
Wm.  B.  Dolph,  Barr  Bldg., 
Washington,  D.  C. 


OWI  PACKET,  WEEK  APRIL  23 


Cnecfe  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 

during  the  week  beginning  April  23.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 


WAR  MESSAGE 


STATION  AI«NOUNCEMENTS 
Gronp  Group  NAT.  SPOT 

KW  OI  PLAN 

{.        Ind.        Aff.  Ind.  Live  Trans. 


Hold  Prices  Down   x 

V-MaU   __ 

Don't  Travel — 

Vacation  at  Home   X 

Stop  Wartime  Accidents— 

Paper  Salvage    _ 

Conserve  Cars,  Tires, 

and  Gas    X 

Planned  Savings  


Hooperatings  Show 
Audience  Is  Down 

C.  E.  HOOPER  Inc.,  New  York,  in 
the  March  Network  Hooperatings, 
discloses  a  decrease  in  daytime  lis- 
tening over  the  previous  report  and 
over  last  year.  Average  daytime 
audience  rating  of  4.6  is  down  0.6 
from  the  last  report,  down  0.3  from 
a  year  ago,  while  average  daytime 
sets-in-use  of  16  is  down  0.8  from 
last  report,  up  0.1  from  last  year. 
Average  daytime  available  audi- 
ence dropped  2.1  from  last  report. 


Hon.  Frank  Reed 
Hill  Blackett  Agency 
Chicago  1,  Illinois 

Dear  Frank: 

Brother,  am  I  upset  I  The  way  things 
are  going  around  here,  rm  going  to 
have  to  start  wearing  skirts  to  feel 
that  I  belong  to  VfCHS.  Women  aU 
over  the  place. 
You  ought  to 
see  them.  And 
they're  not 
satisfied  just 
to  take  over 
the  control 
room  and  the 
Promotion  De- 
partment and 
most  of  the 
Script  writing 
as  well  as 
the  b  o  o  k  - 
keeping  and 
traffic,  but 
they  even  work 
after  hours. 
They  go  out  as 
Volun- 
teer Nurses 
Aides  in  the 
hospitals,  they 
make  speeches 
for  scrap 
drives,  they 
entertain  the 
boys  at  the 
Service  Center, 
and  I  don't 
know  what 
all.  They  even 
get  on  me  to 
buy  extra 
bonds,  and 
they  know  I'm 
on  Pay  roll  deduction  like  everyone 
else  around  here.  I  guess  it's  a  good 
thing,  tho.  Everyone  in  town  says, 
"WCHS?  They're  a  live-wire  outfit.  Nice 
people,  too."  I  guess  those  girls  know 
what  they're  doing,  but  it  sure  makes 
me  sweep  faster.  I  guess  even  a  janitor 
can  do  his  bit,  too. 

Yrs, 

Algy 

WCHS 

Charleston,   W.  Va. 


Network  Daytime 
Since  Last  Report 

and  1.7  from  last  year  to  69.9. 

When  a  Girl  Marries  is  first  in 
the  list  of  "Top  Ten"  weekday  pro 
grams.  Breakfast  in  Hollywood 
(11:15-11:30  a.m.)  in  second  place 
is  followed  by  Portia  Faces  Life 
third.  Ma  Perkins,  fourth,  is  fol- 
lowed by  Right  to  Happiness,  Young 
Widder  Brown,  Our  Gal  Sunday, 
Life  Can  Be  Beautiful,  Pepper 
Young's  Family  and  Breakfast  in 
Hollywood  (11-11:15  a.m.). 

Stars  Over  Hollywood  ranks  first 
and  Theatre  of  Today  second  of  the 
Saturday  daytime  shows. 

Hymns  of  All  Churches  has  the 
highest  sponsor  identification  in- 
dex— 71.3,  with  3.8%  giving  the 
wrong  identification  and  24.9%  un- 
able to  name  a  sponsor. 

Metropolitan  Opera  shows  the 
largest  number  of  women  listeners, 
per  set  (1.38)  and  the  most  men 
(0.51),  while  Captain  Midnight  has 
the  most  children  listeners  per  set 
(1.50). 

The  five  top-ranking  programs 
listed  in  terms  of  the  number  of 
listeners  per  listening  set  are  as 
follows :  - 


Captain  Midnight       0.94  0.34 

Hop  Harrigan             0.98  0.39 

Jack  Armstrong          0.82  0.37 

Terry  and  Pirates  —  0.84  0.39 

Let's  Pretend  1.15  0.20 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 


IOWA 
PREFERS 

WHO 

Ask  Free  &  Peters  for 
the  Proof! 

50,000  WATTS  •  m.<  MOINES 
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we're  lipsticks  mixed  with  soapsuds, 
back  fences  blended  with  bridge  tables . . . 
good  company  for  the  Lady  of  the  House, 
From  A,  M.  grin-surance 
to  afternoon  affability, 
WSAI  programs  give 
the  ladies 
what  they  want. 
Men  would  be 
bored  stiff,  if  any  men 
were  home  to  hear, 
but  retailers'  results  and 
Hooper  reports  show  that 
it  pays  to  be  a  homemaker 
in  the  daylight  hours  


I  UST  as  there's  a  little  of  each  in  every  female 
of  the  species,  those  changeable  creatures 
who  account  for  90%  of  consumer  purchases, 
so  is  there  a  little  of  gingham  and  a  little  of 
glamour  in  WSAI.  Maybe  that's  why  WSAI 
rates  high  with  men  and  women  in  Greater 
Cincinnati. 

BASIC  BLUE  NETWORK 


REP.  BY 
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MARK  WOODS,  Blue  Network  president, 
will  be  Radio  Council  of  Greater  Cleve- 
land speaker  for  April  26. 
ADE  HULT,  new  Mutual  vice-president, 
was  honor  guest  March  30  at  a  Tavern 
Club  party  sponsored  by  other  station 
and  network  executives  and  advertising 
men  in  Chicago. 

ARTHUR  SIMON,  general  manager  of 
WPEN  Philadelphia  for  the  last  seven 
years,  has  joined  WIND  Chicago  as 
general  assistant  to  RALPH  L.  ATLASS, 
president. 

MILTON  W.  STOUGHTON,  WSPR 
Springfield,  Mass.  vice-president  and 
commercial  manager,  has  been  named 
vice-president  of  the  Springfield  Better 
Business  Bureau. 

HENRY  McNAUGHTON,  former  man- 
ager of  WAJR  Morgantown,  W.  Va.,  has 
joined  Pennsylvania  Central  Airlines 
with  headquarters  in  Pittsburgh. 
KARL  KOERPER,  KMBC  Kansas  City 
vice-president  and  managing  director, 
served  as  chairman  of  the  Kansas  City 
1945  Red  Cross  campaign  for  more  than 
a  million  dollars  which  was  oversub- 
scribed by  $189,000  on  the  closing  day 
of  the  drive. 


Burke  General  Manager 
Of    Lincoln  Station 

HARRY  BURKE  has  been  appoint- 
ed general  manager  of  KFAB  Lin- 
[Broadcasting,  March  26]  with  ex- 
ecutive offices  in  Omaha,  the  board 
of  directors  has  announced. 

Born  June  19,  1903,  he  was  edu- 
cated at  Kemper  Military  School, 
Boonville  Mo.;  Worcester  Academy, 
Worcester,  Mass.  and  the  U.  of  Ne- 
braska. He  is  a  member  of  Ad  Club, 
Ad  Sell,  Field  Club  and  the  Ath- 
letic Club  of  Omaha.  Connected 
with  mid-western  aviation  for  20 
years  he  flies  his  own  plane  and 
was  one  of  the  original  members 
of  the  Civil  Air  Patrol  in  which  he 
holds  the  rank  of  captain. 

He  has  had  17  years  in  radio 
starting  with  WJAG  Norfolk,  Neb., 
and  most  recently  as  assistant  gen- 
eral manager  in  charge  of  sales  at 
WOW  Omaha. 


HOWARD  BAILEY,  traffic  manager  of 
KPBK  Sacramento,  has  been  made  man- 
ager of  KWG  Stockton.  MONTE  RICK- 
ETTS,  on  the  production  staff  of  KFBK, 
has  taken  over  his  former  duties. 


Clagett  Joins  Bennett 

JOHN  F,  CLAGETT,  former  spe- 
cial assistant  to  the  Attorney  Gen- 
eral, has  joined  in  the  practice  of 
law  with  Andrew 
^  ' '     W.  Bennett,  vet- 

Wl^M  eran  radio  attor- 
ney, it  has  been 
announced  by  Mr. 
Bennett.  Under 
m^m  the  new  firm 
name,  Bennett  & 
Clagett,  law  will 
be  practiced  with 
special  emphasis 
on  radio  broad- 
Mr.  Clagett  casting  and  anti- 
trust problems  in  expanded  head- 
quarters at  917  15th  St.  NW,  Wash- 
ington. Mr.  Clagett  is  a  graduate 
of  the  U.  of  Maryland  and  George 
Washington  U.  He  was  admitted  to 
the  bar  in  1928,  subsequently  serv- 
ing in  the  Pittsburgh  Claim  Office 
of  the  National  Surety  Co.  He 
joined  the  Dept.  of  Justice  in  1934. 


CHAD  Amos,  Que.,  has  reduced  power 
from  250  watts  to  100  watts. 


THE  BRANHAM  COMPANY 


I 

KTHS  Hot  Springs,  Ark. 

KWKH  Shreveport,  La. 

WCPO    .....  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX    ....    Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KWBU    .    .    .    Corpus  Christi,  Texas 
KRLD    ......    Dallas,  Texas 

WCHS    .    .    .    Charleston,  W.  Va. 
WBLK    ....    Clarksburg,  W.  Va. 

V/SAZ  .  .  .  Huntington,  W.  Va. 
WPAR    .    .    .    Parkersburg,  V/.  Va. 


ComniERCiflL  ^: 


WILLIAM  EWING,  account  executive 
of  Spot  Sales,  New  York,  has  been 
named  commercial  manager  of  WENT 
Gloversville,  New  York.  Before  joining 
Spot  Sales  Mr.  Ewing  was  space  sales- 
man for  the  New  York  Herald-Tribune, 
and  before  that  he  was  with  NBC  in 
Washington  and  New  York.  He  assumes 
his  new  post  April  2. 
ADELE  REINISCH,  formerly  with  Asso- 
ciated Hospitals,  New  York,  has  joined 
the  KGO  San  Francisco  traffic  depart- 
ment. 

EDWARD  MELTZER,  former  teacher, 
has  joined  the  radio  recording  division 
of  NBC  central  division  as  salesman. 

CHARLES  F.  PHILLIPS,  vice-president, 
commercial  and  program  director  of 
WFBL  Syracuse,  has  been  elected  to  the 
board  of  directors  of  the  Advertising 
Club  of  Syracuse. 

FLORENCE  WALLING,  sales  traffic  man- 
ager of  WENB  Chicago,  resigned  March 
30  to  join  the  administrative  branch  of 
the  American  Red  Cross  as  a  home  serv- 
ice correspondent  in  an  overseas  head- 
quarters area  office. 

SHELTON  EARP,  account  executive  of 
KECA  Los  Angeles,  Is  the  father  of  a 
boy. 

ROBERT  G.  DICKSON,  auditor  of 
WCAU  Philadelphia,  has  resigned  to  be- 
come trust  officer  of  the  Lawrence  Sav- 
ings &  Trust  Co.,  New  Castle,  Pa. 

ARTHUR  NICOLS,  released  from  the 
BCAP  after  overseas  service,  has  joined 
the  commercial  department  of  CJCA 
Edmonton. 


Graham  Joins  CBS 

IRVIN  GRAHAM,  former  adver- 
tising and  sales  promotion  manager 
for  SESAC,  has  joined  CBS  as 
promotion  manager  for  radio  sales, 
the  network's  spot  broadcasting  di- 
vision. Mr.  Graham  before  his  asso- 
ciation with  SESAC  had  previously 
been  a  copywriter  with  Schwab  & 
Beatty,  New  York,  and  Carver  & 
Brown,  New  York,  and  also  with 
the  American  Press  Assn.  Mr.  Gra- 
ham is  replaced  at  SESAC  by  Alan 
Hahn,  formerly  of  WKY  Philadel- 
phia, who  was  in  charge  of  con- 
tinuity writing,  some  commercial 
broadcasting  and  the  station's  FM 
outlet. 


Our  Respects  to 

(Continued  from  page  4-6) 

daughter  of  a  West  Texas  rancher, 
on  the  campus  and  married  her  in 
1933  after  a  courtship  of  one  year. 
They  have  two  children,  Carol, 
eight  and  Gene  Jr.,  three. 

A  hunting  and  fishing  fan,  he  is 
admittedly  a  gun  crank.  One  room 
in  the  Cagle  household  is  devoted 
to  guns.  Although  he  complains 
about  not  having  sufficient  oppor- 
tunity to  use  them,  he  is  known  as 
never  missing  a  chance  to  sneak 
off  for  a  day's  fishing  or  hunting 
with  anyone  in  the  organization 
whom  he  can  coax  away  from  the 
job. 

There  is  a  general  misconception 
that  Gene  is  an  ex-football  star 
probably  stemming  from  the  popu- 
larity in  the  late  '20s  of  Chris 
(Red)  Cagle,  LSU  and  West  Point 
grid  ace.  He  definitely  scotches  this 
by  reporting  that  he  never  even 
went  out  for  football  in  college,  his 
efforts  in  the  line  being  mediocre 
and  confined  to  high  school. 
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ix>\o  here's  wake  up 


FOR  LISTENERS  AND  SPONSORS  ALIKE  HERE'S  ONE 

SWELL  WAY  TO  START  THE  DAY  .  .  . 

E VERY  weekday  morning,  from  7:00  to  8:30  a.m.,  the  cheerful  voice  of  Peggy 
Lloyd  helps  thousands  of  New  Yorkers  off  to  a  good  start  for  the  day 
"Wake  Up  New  York"  is  a  fast  moving  program  that  gives  listeners  what  they  like, 
with  plenty  of  music,  news,  time  signals,  weather  reports  and  other  diversified 
features.  As  a  result,  "Wake  Up  New  York",  enjoys  one  of  the  highest  ratings  of 
any  early  morning  program  on  a  New  York  Independent  station,  delivers  this 
audience  at  an  exceptionally  low  cost  per  listener  and  is  doing  a  great  selling  job  for 
participating  sponsors. 

Ralph  N.  Weil,  General  Manager    •    John  E.  Pearson  Co.,  Not'l  Rep. 

Broadcast  Advertising 


f I"E  KEY 

New  York  & 

ROADCASTING  • 


April  2,  1945    •    Page  51 


PRODUCTIOnI-J( 


. .  .  child  of  the  oboe  and 
the  clarinet 

Designed  and  registered  by  Adolphe 
Sax  only  105  years  ago,  the  saxo- 
phone is  a  modern  instrument.  The 
predecessors  of  the  saxophone  were 
the  tarogato,  a  military  oboe  used 
many  years  earlier  in  Hungary,  a 
clarinet  with  a  bent  mouthpiece  and 
bell  made  by  a  Frenchman  in  1807, 
and  the  tenoroon,  or  bassoon  with 
a  clarinet  mouthpiece  invented  in 
London  in  1820. 

The  sax  swings  to  swing 

The  saxophone  is  a  wide  metal  tube 
of  parabolic  bore  with  the  key  ar- 
rangement of  the  oboe,  the  mouth- 
piece of  the  clarinet  and  the  shape 
of  a  tobacco  pipe.  In  timbre,  it  falls 
between  the  brass  and  the  wood- 
wind— and  it  can  approximate  the 
softness  of  the  flute,  the  mellow 
tones  of  the  cello  or  the  metallic 
strength  of  the  comet. 

First  written  into  orchestrations 
in  1844,  the  saxophone,  also  known 
as  the  "plumbing,"  has  become  one 
of  the  leading  instruments  in  the 
American  swing  band. 

It's  a  big  family 

The  modern  saxophone  family  com- 
prises two  major  groups.  The  first, 
in  E  flat  or  F,  is  made  up  of  the 
sopranino,  alto,  barytone  and  con- 
trabass instruments.  The  second,  in 
B  flat  or  C,  consists  of  the  soprano, 
melody  or  tenor,  bass  and  subcontra- 
bass  instruments. 


The  natural  beauty  of  saxophone 
music  may  combine  the  whisper  of 
the  woodwinds  with  the  blare  of  the 
brass  in  one  recording.  The  full 
range  of  the  saxophone  is  most  faith- 
fully reproduced  by: 
VERTICAL  CUT  RECORDINGS! 


Etectricaf  Research  Products 
D'wision 

Western  Elictric^fompatiy 

233  BROADWAY,  NEW  YORK  7,  N.  Y. 
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LT.  PHILIP  McHUGH,  USNH,  former  as 
slstant  production  director  of  CBS  New 
York,  has  been  assigned  to  the  New 
York  office  of  the  Radio  Section,  Navy 
Public  Relations.  With  DAVE  DRISCOLL 
of  MBS,  Lt.  McHugh  made  the  record- 
ing of  the  sinking  of  the  Jacob  Jones, 
sunk  In  the  Atlantic  by  German  sub- 
marine action,  one  of  the  first  such  re- 
cordings. Disc  was  not  released  until 
almost  a  year  following  the  incident. 
Lt.  McHugh  joined  the  Navy  In  Sep- 
tember 1941  and  has  been  on  subma- 
rine patrol  for  33  months. 
FRED  GOWIN,  released  after  51/2  years 
in  the  Canadian  Army  and  RCAF,  has 
joined  the  announcing  staff  of  CJCA 
Edmonton. 

ROBERT  HIESTAND,  production  direc- 
tor of  KFI  Los  Angeles,  has  been  in- 
ducted into  the  Army.  RUSSELL  STEW- 
ART has  assumed  his  duties. 
ART  GILMORE,  former  Hollywood  an- 
nouncer now  with  the  Navy,  was  pro- 
moted to  lieutenant  following  partici- 
pation in  Leyte  Gulf  operations. 
PETER  STURSBERG,  CBC  war  cor- 
respondent, has  returned  to  Great  Brit- 
ain after  three  months  in  Canada  dur- 
ing which  time  he  made  a  speaking 
tour  from  coast  to  coast,  including  an- 
nual convention  of  Canadian  Assn.  of 
Broadcasters  at  Quebec. 
AUBREY  WYCE  has  Joined  the  con- 
tinuity staff  of  CKEY  Toronto,  shifting 
from  the  CBC  continuity  department. 
JOHN  KNOX  and  JOHN  GOULD  have 
joined  th?  announcing  staff  of  CKTB 
St.  Catherines,  Ont.,  after  released  from 
the  RCAF. 


ED  McREA,  former  announcer  of 
CFQC  Saskatoon,  has  joined  the  an- 
nouncing staff  of  CKRC  Winnipeg. 
JAMES  KLOSKY  and  NORMAN  YOUNG 
have  been  added  to  the  announcing 
staff  of  WAYS  Charlotte.  Mr.  Young  re- 
turns to  the  station  after  a  year's  ab- 
sence. 

PAUL  KINGSLEY,  former  narrator  for 
Columbia  Pictures  Corp.,  has  joined 
KYW  Philadelphia. 

STANLEY  VAINRIB,  announcer-actor 
on  stations  in  Chicago,  Los  Angeles  and 
Philadelphia  before  joining  the  Army 
Air  Forces  from  which  he  has  been  re- 
leased, is  now  on  the  announcing  staff 
of  WTAM  Cleveland. 

DON  COPLIN,  known  on  the  air  as  Don 
Charles,  has  Joined  the  announcing  staff 
of  WHB  Kansas  City.  He  formerly  was 
with  KCMO  Kansas  City. 
BARTON  BYERS,  former  announcer  of 
KVAN  Vancouver,  Wash.,  has  joined 
KROW  Oakland,  Cal. 

BILL  MOORE  is  a  new  member  of  the 
announcing  staff  of  WINN  LouisvUle. 
JOHN  E.  MURPHY,  former  director  of 
publicity  at  WCKY  Cincinnati,  has  been 
promoted  to  a  full  lieutenant  in  the 
Navy.  Lt.  Murphy  is  stationed  on  an 
aircraft  carrier  in  the  Pacific. 
ALAN    HAHN    has   resigned    from  the 
KYW  Philadelphia   production  depart- 
ment to  return  to  New  York. 
PAUL  GODT  has  been  named  program 
director  of  KFEL  Denver.  He  formerly 
was  with  WTMV  East  St.   Louis,  111., 
KARK  Little  Rock,  Ark.,  and  KXOK  St. 
Louis. 

BOB  CULLINGS,  announcer  of  WFBL 
Syracuse,  has  been  named  sportscaster. 
DON  MATHERS,  formerly  with  the  sta- 
tion relations  department  of  Broadcast 
Music  Inc.,  is  now  program  director  of 
KDAL  Duluth,  Minn.  ALICE  JANE  MOR- 
RISON Is  a  new  member  of  the  KDAL 
sales  promotion  staff.  New  announcers 
are  DON  STUBBS  and  BOB  REYNARD. 
GORDON  LONDON,  director  of  agri- 
culture for  WWL  New  Orleans,  is  on 
tour  of  the  WWL  area  through  April  4 
to  broadcast  from  various  district  live 
stock  shews  and  other  events. 
FRANK  SHEEHAN  and  MARSHALL 
SIMMONS  are  new  additions  to  the  an- 
nouncing staff  of  WIOD  Miami. 
KEN  HOUSEMAN,  formerly  with  KGLO 
Mason  City,  is  now  an  announcer  with 
KRNT  Des  Moines.  His  signature  will 
be  Ken  King. 

BETTY  CORNELIUM  McCAULEY,  for- 
mer assistant  drama  critic  for  the  Se- 
attle Times,  Is  now  continuity  writer 
for  KIRO  Seattle. 


ROBERT  COOPER,  script  writer  of 
WHBQ  Memphis,  has  been  shifted  to 
the  promotion  department. 
BUD  ROGERS,  formerly  with  the  RCAF, 
is  now  with  CKNW  New  Westminister, 
B.  C,  after  some  months  at  CJCA  Ed- 
monton. 

WILLIAM  MALCOLM  and  JOHN  GOR- 
MAN, former  pages  In  the  NBC  guest 
relations  department,  have  been  made 
junior  staff  announcers.  Mr.  Gorman  Is 
a  graduate  of  the  announcing  courses 
offered  by  Columbia  U.  and  NBC. 
CHARLOTTE  F.  STERN  of  the  NBC  ad- 
vertising and  promotion  staff  has  been 
named  promotion  manager  of  NBC  tele- 
vision, a  new  post,  reporting  to 
CHARLES  P.  HAMMOND,  advertising 
and  promotion  chief. 
PAUL  KINGSLEY,  former  narrator  for 
Columbia  Pictures  and  with  several 
west  coast  radio  stations,  is  now  an  an- 
nouncer at  KYW  Philadelphia. 
JAMES  P.  BEGLEY,  program  director  of 
KYW  PhUadelphia,  Is  in  Bryn  Mawr 
Hospital  for  a  general  physical  checkup. 
FAITH  HAWKINS  has  Joined  the  pro- 
gram department  at  KYW  PhUadelphia, 
replacing  ISABEL  KELSEY,  resigned. 
BENNE  ALTER,  announcer,  has  re- 
turned to  WMT  Cedar  Rapids,  after  six 
months  in  radio  work  in  Cleveland. 
BETTY  PARKER  of  the  public  relations 
division  of  the  American  Meat  Institute 
has  been  appointed  director  of  home 
economics  of  KMBC  Kansas  City. 
DAVID  BANKS,  formerly  of  WGN  Chi- 
cago, has  joined  KMBC  Kansas  City  as 
announcer  and  FRED  ALEXANDER,  an- 
noiincer,  has  returned  to  that  station 
after  ten  months  as  program  director 
of  KTHT  Houston. 

BILL  MATTHEWS,  formerly  of  WSAN 
Allentown,  Pa.,  and  KNOX  LA  RUE,  for- 
mer radio  head  of  Robert  Franklin  & 
Assoc.,  Fresno-Visalia,  Cal.,  have  joined 
WLIB  New  York  as  announcers. 
JOSEPH  GRADY,  announcer  at  WPEN 
Philadelphia,  and  Patricia  Marie  Ahem 
are  to  be  married  April  2. 
ROY  LOCKWOOD,  BBC  production 
manager,  has  returned  from  London  to 
New  York  where  he  will  produce  a  se- 
ries of  three  programs  on  the  war  in 
the  Pacific,  to  be  aired  on  BBC  home 
service  soon  after  V-E  Day.  Program 
will  aim  to  give  British  listeners  an 
understanding  of  the  war  against  Japan. 
JACK  SLATTERY,  Hollywood  freelance 
announcer,  is  the  father  of  a  girl. 
BILL  LAWRENCE,  Hollywood  producer 
of  NBC  "Fitch  Bandwagon",  has  re- 
signed to  devote  full  time  to  CBS 
"Screen  Guild  Players".  LOU  FULTON, 
writer  on  the  former  series,  assumes 
production  duties. 

BETTY  PLATT,  formerly  with  the  CPA 
Regional  Office  in  New  York  as  radio 
publicity  and  promotion  writer,  and 
BEATRICE  SINGER,  former  copy  writer 
for  the  New  York  branch  of  Chicago 
Mail  Order  Co.,  have  Joined  the  promo- 
tion staff  of  the  Blue  Network  coopera- 
tive program  department. 
KAY  McKENNA,  formerly  of  KABR 
Aberdeen,  S.  D.,  has  Joined  KOTA  Rapid 
City,  S.  D.  DON  WILSON,  news  head 
has  left  KOTA  for  WEBC  Duluth 
CAROL  SOLOMONSON,  announcer,  has 
transferred  to  KFYR  Bismarck.  MIRIAM 
SEDELL  and  RUTH  MILLER  have  re- 
signed. 

ROBERT  L.  JONES,  assistant  program 
director  and  chief  announcer,  left 
WSPR  Springfield,  Mass.,  last  week  for 
the  Army.  JOHN  VONDELL,  released 
from  the  Navy,  Is  now  on  the  WSPR 
announcing  staff. 

ERNIE  SAUNDERS,  WCHS  Charleston. 
W.  Va.  sports  director,  has  completed 
a  tour  of  eastern  baseball  training 
camps.  ^ 

SGT.  BOB  WELCH,  AFRS  producer  of 
"Command  Performance",  transcribed 
show  for  the  armed  forces,  will  make 
an  overseas  tour  after  brief  furlough 
LT.  PAT  WEAVER  takes  over  produc- 
tion duties  during  his  absence. 
MORTIMER  FRANKEL,  associate  script 
editor  of  CBS  program  writing  division 
will  give  a  radio  writing  course  at  the 
radio  institute  to  be  conducted  for 
teachers  June  11-19  by  KMBC  Kansas 
City  in  cooperation  with  Kansas  U.  and 
local  schools. 


PRODUCERS  STAFF  at  KGO 
San  Francisco  has  its  first  femi- 
nine member  in  Lillian  Kaplan  here 
giving  the  cue.  She  entered  radio 
after  two  years  in  teaching  dra- 
matics, literature  and  music  in  San 
Francisco  Bay  area  schools  and  at 
the  Theatre  Arts  Colony. 


Named  to  Blue  Posts 

J.  DONALD  WILSON,  Hollywood 
writer-producer,  has  been  appoint- 
ed western  division  director  of 
production  of  Blue  Network,  a  new 
post,  effective  April  1.  Announce- 
ment was  made  by  Hubbell  Robin- 
son, network  vice-president  in 
charge  of  programming  and  pro- 
duction. The  network  is  expanding 
west  coast  program  and  produc- 
tion operations; 

Leo  B.  Tyson,  western  division 
program  manager,  becomes  direc- 
tor of  program  operations  on  the 
Coast,  with  Ted  MacMurray  con- 
tinuing as  manager  of  production. 
Appointment  of  new  director  of 
talent  and  program  development 
will  be  announced  soon. 


ERECTION  of  a  new  transmitter  for 
WCOP  Boston  has  been  approved  by 
the  town  planning  board  of  Lexington, 
Mass. 


SHERMAN  MARKS,  released  from  the 
Army  Air  Forces  Special  Services  at 
Wright  Field,  Dayton,  returns  next 
month  to  WBBM  Chicago  as  producer- 
writer. 


VAN  HAAFTEN,  formerly  with 
Kansas  City,   joined  the  announcing 
staff  of  WBBM  Chicago  April  1. 

NORMAN  FELTON,  production  director 
of  the  NBC  central  division,  has  been 
reunited  with  his  parents  after  10  years. 
They  made  the  voyage  to  this  country 
in  a  convoy  from  England  after  being 
bombed  out  of  their  London  home  three 
times. 

ARTHUR  J.  SCHOLZ,  PhUadelphia  and 
South  Jersey  newspaperman,  Is  now; 
public  relations  director  of  WTTM  Tren- 
ton, N.  J. 
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OF  ANY   INDIANAPOLIS  STATION 

•  Due,  primarily,  to  its  lower  frequency  (1 070  Kilocycles  with  I 

} 

5000  watts)  W  I  B  C  reaches  out  farther  and  "pulls"  listener  | 

,i 

response  from  a  wider  area  than  any  other  radio  station  in  l 

Indianapolis.  Extending  throughout  Central  Indiana,  Western  | 

j] 

Ohio  and  Eastern  Illinois,  this  station  provides  the  most  ef-  I 
fective  coverage  of  this  rich  industrial  and  agricultural  region.  ' 

Represented  Nationally  by  John  Blair  &  Co.  I 

W  I  B  C  i 

f 


Owned  and  Operated 
by  the  INDIANAPOLIS  NEWS 


A  MataaL  STATION 
INDIANAPOLIS 
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WAGE,  with  1  kilowatt  on  620,  began  operating  in  competition  with  a 
long-established  NBC  station,  a  long-established  CBS  station,  and  a 
local  independent  station. 


WAGE,  carrying  play-by-play  baseball,  a  strong  schedule  of  news  and 

special  events,  and  featiuing  popular  local  radio  favorites  against  the  ' 

network  stars,  was  beginning  to  change  the  radio  picture  in  Syracuse.  i 

A  Hooper  study  of  Syracuse  listening  showed  WAGE  giving  the  top  i 

Syracuse  station  a  close  race  for  daytime  leadership.  ! 

A  second  Hooper  study,  and  a  four-station-sponsored  Crossley  study  | 

showed  WAGE  with  a  narrow  margin  of  leadership  over  the  next  i 

highest  station  .  . .  with  top  daytime  listenership.  I 

A  third  Hooper  study,  based  on  38,000  coincidental  calls  in  Syracuse  i 

and  sponsored  by  three  of  the  four  Syracuse  stations,  shows  WAGE  i 

far  and  away  the  top  daytime  station*.  .  .  with  an  average  daytime  \ 

quarter -hour  Hooper  rating  of  7.9  and  with  38%  more  daytime  i 
audience  than  the  next  best  daytime  station. 

Some  people  guess  at  audience.  Some  people  send  postcards.  We  sub-  | 

mit  the  findings  of  a  nationally  accepted  research  company — C.  E.  f 
Hooper,  Inc. 


*N0  "PRIZE-FOR-LISTENING"  PROGRAMS  ON  WAGE. 


WAGE 


BLUE 


WILLIAM  T.  LANE 


Vice  President  &  General  Manage 


in  Syracuse^  New  York 

WOPER  RATING  IS  7.9 

is  2.8 -Station  Ds  is  3.8 


HOOPER   MEASUREMENT   OF   RADIO  LISTENING 

SYRACUSE,  NEW  YORK 

JANUARY  AND  FEBRUARY,  1945 

Monday  thru  Friday 


Sets 

Station  Station  Station 

Time 

in  use 

WAGE 

"B" 

"C" 

"D" 

Others 

}:00-8:15AM 

11.9 

Raf 

5  5 

}:15-8:30AM 

4.1 

1.6 

0.8 

1.3 

X 

3:00-8:30AM 

9.8 

4.8 

2.7 

0.7 

1.6 

X 

J:30-8:45AM 

11.3 

Rating 

6.3 

2.8 

1.1 

1.1 

X 

5:45-9:00AM 

14.5 

6.7 

3.6 

2.2 

2.0 

X 

J:30-9:00AM 

12.9 

6.5 

3.3 

1.6 

1.5 

X 

):00-9:15AM 

15.9 

Rating 

11.7 

1.7 

1.4 

1.1 

X 

):15-9:30AM 

17.7 

12.7 

1.1 

1.1 

2.8 

):00-9:30AM 

16.8 

12.2 

1.4 

1.2 

2.0 

X 

):30-9:45AM 

18.6 

Rating 

14.4 

0.8 

1.4 

2.0 

X 

):45-10:00AM 

18.9 

11.9 

2.6 

2.9 

1.5 

X 

):30-10:00AM 

18.7 

13.01 

1.7 

2.2 

1.7 

X 

10:00-10: 15AM 

24.4 

Rating 

17.6 

3.3 

2.3 

1.2 

X 

'10:15-10:30AM 

23.5 

13.0 

3.9 

1.8 

4.8 

X 

10:00-10:30AM 

23.9 

15.2 

3.6 

2.1 

3.0 

X 

L0:30-10:45AM 

17.5 

Rating 

9.6 

3.4 

2.5 

1.7 

0.3 

10:45-11:OOAM 

17.9 

11.4 

2.3 

1.5 

2.7 

X 

L0:30-11:OOAM 

17.7 

10.5 

2.9 

2.0 

2.2 

0.1 

ll:00-ll:15AM 

28.6 

Rating 

14.5 

5.4 

3.0 

5.7 

X 

L1:15-11:30AM 

32.5 

20.4 

6.5 

3.1 

2.5 

X 

L1:00-11:30AM 

30.6 

17.5 

5.9 

3.1 

4.1 

X 

tl:30-ll:45AM 

26.9 

Rating 

13.7 

9.6 

0.6 

2.7 

0.3 

Ll:45-12:00Noon 

28.7 

9.7 

14.8 

1.4 

2.8 

X 

Ll:30-12:00Noon 

27.8 

11.7 

12.2 

1.0 

2.8 

0.1 

.2:00-12:15PM 

31.2 

Rating 

10.0 

16.3 

1.9 

2.7 

0.3 

.2:15-12:30PM 

29.5 

4.6 

11.5 

2.8 

10.6 

X 

l2:00-12:30PM 

30.4 

7.3 

13.9 

2.4 

6.7 

0.1 

.2:30-12:45PM 

31.4 

Rating 

4.6 

14.4 

6.6 

5.5 

0.3 

.2:45-1 :00PM 

26.9 

6.9 

12.3 

4.3 

3.4 

X 

.2:30-l:00PM 

29.1 

5.7 

13.3 

5.4 

4.5 

0.2 

:00-l:15PM 

21.8 

Rating 

4.8 

10.1 

3.9 

3.0 

X 

.:15-1:30PM 

18.5 

4.1 

8.7 

3.8 

1.7 

0.2 

,:00-l:30PM 

20.1 

4.4 

9.4 

3.8 

2.4 

0.1 

Sets 

Station  Station  Station 

Time 

in  use 

WAGE 

"B" 

"C" 

"D" 

Others 

1:30-1:45PM 

16.1 

Rating 

6.1 

5.9 

3.2 

0.9 

X 

1:45-2:00PM 

17.5 

4.7 

6.5 

2.4 

3.3 

0.6 

1:30-2:00PM 

16.8 

5.4 

6.2 

2.8 

2.1 

0.3 

2:00-2:15PM 

16.3 

Rating 

5.3 

7.0 

2.0 

2.0 

X 

2:15-2:30PM 

16.8 

5.2 

5.2 

2.6 

3.8 

X 

2: 00-2 :30PM 

16.6 

5.3 

6.1 

2.3 

29 

2: 30-2 :45PM 

17.4 

Rating 

4.4 

6.6 

3.1 

3.3 

X 

2:45-3:00PM 

14.3 

3.2 

6.1 

2.1 

2.9 

X 

2: 30-3 :00PM 

15.8 

3.8 

6.3 

2.6 

3.1 

X 

3:00-3: 15PM 

12.6 

Rating 

3.8 

5.4 

1.3 

2.1 

X 

3:15-3:30PM 

15.2 

4.0 

4.0 

4.0 

2.9 

0.3 

3:00-3:30PM 

13.9 

3.9 

4.7 

2.7 

2.5 

0.1 

3: 30-3 :45PM 

20.2 

Rating 

3.7 

6.1 

2.3 

8.1 

X 

3:45-4:00PM 

18.4 

4.8 

6.2 

3.7 

3.4 

0.3 

3: 30-4: 00PM 

19.3 

4.3 

6.2 

3.0 

5.7 

0.1 

4:00-4: 15PM 

18.7 

Rating 

7.2 

3.1 

4.5 

3.9 

X 

4:15-4:30PM 

19.3 

3.9 

4.2 

3.4 

7.5 

0.3 

4: 00-4 :30PM 

19.0 

5.6 

3.6 

3.9 

5.7 

0.2 

4:30-4:45PM 

20.7 

Rating 

5.5 

2.2 

5.0 

8.0 

X 

4:45-5:00PM 

21.9 

8.6 

3.7 

4.8 

4.8 

X 

4:30-5:00PM 

21.3 

7.0 

2.9 

4.9 

6.5 

X 

5: 00-5 :15PM 

20.7 

Rating 

6.4 

1.1 

3.3 

9.9 

X 

5:15-5:30PM 

21.1 

7.8 

2.8 

3.3 

7.2 

z 

5:00-5:30PM 

20.9 

7.1 

1.9 

3.3 

8.6 

X 

5:30-5:45PM 

22.1 

Rating 

7.5 

5.6 

3.1 

5.9 

X 

5:45-6:00PM 

23.3 

5.3 

5.0 

5.6 

7.2 

0.2 

5:30-6:00PM 

22.7 

6.4 

5.3 

4.4 

6.5 

0.1 

Sets  In  Use  )  Base :  Total 
and  Rating  t  Homes  CaUed 


X  No  listeners  found  in  sample. 


Average  base  for  conclusive  3^-hour 
measurements,  854  homes  called  and 
therefore,  acceptable  aa  conclusive. 
Average  base  for  indicative  l4-^o\ir 
measurements,  427  homes  called  and, 
therefore,  submitted  aa  indicative 
but  not  conclusive. 
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Blue's  'Headline  Edition' 
Offered  for  Local  Sale 

AFTER  SEVERAL  weeks  testing 
as  a  network  sustainer,  the  Blue 
is  offering  Headline  Edition  to  affili- 
ates effective  April  2  for  sale  lo- 
cally, Stanley  Florsheira,  manager 
of  cooperative  program  division, 
notified  stations.  Program,  a  pres- 
entation of  the  news  by  the  peo- 
ple who  helped  make  it,  will  go 
in  the  Monday-through-Friday, 
7-7:15  p.m.  spot,  just  before  Ray- 
mond Swing.  Stations  are  urged  to 
put  local  newscaster  on  at  6:30,  so 
that  the  listener  can  get  the  news, 
news  personalities  and  news  analy- 
sis from  his  Blue  station  between 
6:30  and  7:30  p.m. 

Produced  under  the  direction  of 
Adrian  Samish,  national  produc- 
tion director  of  the  Blue,  Headline 
Edition  has  Dick  Tobin  in  New 
York,  Albert  Leitch  in  Washing- 
ton, Ulmer  Turner  in  Chicago  and 
Vic  Reed  in  San  Francisco  assigned 
to  handle  the  program  and  arrange 
interviews  with  newsmakers. 


Cubs 


WIND 


CHICAGO  CUBS  baseball  club  be- 
gins sponsorship,  April  2,  of  Cub 
News,  featuring  Bert  Wilson  Mon. 
through  Sat.,  6:30-6:45  p.m. 
(CWT)  on  WIND  Chicago.  Format 
includes  human  interest  stories  on 
Cub  players  and  brief  reviews  of 
the  day's  game.  From  April  6 
through  April  11  show  will  be 
broadcast  from  French  Lick,  Ind., 
Cubs  training  ground.  Contract,  to 
run  through  season,  was  placed  by 
ArthuK  Meyerhoff  Adv.,  Chicago. 


EUGENE  N.  AXTELL,  assistant  to  FREE- 
MAN KEYES,  president  of  Russel  M. 
Seeds  Co..  Chicago,  now  on  leave  with 
an  Infantry  group  in  Germany,  has  been 
promoted  from  first  lieutenant  to  cap- 
tain. MONTE  RANDALL,  on  leave  as 
traffic  manager  and  now  in  the  Mari- 
anas, has  been  promoted  to  staff  ser- 
geant. 

BOB  PREISS,  head  of  program  promo- 
tion and  publicity  of  Dancer-Fitzgerald- 
Sample,  Chicago,  has  been  advanced  to 
assistant  to  DAVE  BROWN,  account  ex- 
ecutive on  Oxydol.  His  successor  Is  ED 
GOETZ,  released  from  the  Army  Air 
Corps. 

DR.  LEONARD  LUDWIN,  for  two  years 
on  the  research  staff  of  McCann-Erick- 
son,  New  York,  has  been  named  direc- 
tor of  foreign  research. 
RICHARD  FEHR,  released  after  two 
years  in  the  Army,  has  rejoined  the 
Benton  &  Bowles  New  York  publicity 
department. 

JOHN  M.  KEAVEY  and  FRANK  C. 
PETERSEN,  formerly  in  the  copy  de- 
partment of  Marschalk  &  Pratt,  New 
York,  have  Joined  the  copy  staff  of 
Fuller  &  Smith  &  Ross,  New  York. 
MARJORIE  BURKE,  former  sales  pro- 
motion and  fashion  copywriter  of  Amos 
Parrish  &  Co.  and  previously  with 
Montgomery  Ward  and  James  McCreery 
&  Co.,  New  York,  as  a  copy  and  radio 
writer,  has  joined  the  copy  staff  of  J.  M. 
Mathes  Inc.,  New  York. 
ALBERT  EVANS  Adv.  is  new  firm  name 
of  Evans  &  LeMay,  Ft.  Worth,  Tex. 
VICTOR  LeMAY,  former  partner,  now 
a  major  in  the  Army,  has  withdrawn 
his  interest. 

WALTER  KIEHN  and  LEO  COX  have 
been  elected  vice-presidents  of  J.  J.  Gib- 
bons Ltd.  at  Toronto  and  Montreal  of- 
fices respectively. 


MORE  ANP  MORS 
MSAT  iN  OUR  POT 

KQV's  non-network  business  in  1944  was  more 
than  50%  over  its  network  billings- — shows  rec- 
ognition of  local  coverage  by  national  accounts. 


ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC 


JACK  WILLEM,  research  director  of  Leo 
Burnett  Adv.,  Chicago,  Is  the  father  of 
a  boy. 

ROBERT  (Pat)  O'BRIAN,  released  by 
the  Army  Air  Corps  after  a  training  ac- 
cident and  formerly  active  in  radio  in 
the  Midwest,  and  SOL  KLAPPER,  for- 
merly with  WQXR  New  York,  are  to 
join  Seldel  Adv.,  New  York,  as  co-direc- 
tors of  radio. 

TERRY  HAYWARD,  with  Young  & 
Rubicam  Hollywood  publicity  depart- 
ment, is  the  father  of  a  girl. 
GLASSER-GAILEY  &  Co.,  Los  Angeles, 
has  established  branch  offices  at  32  E. 
57th  St.,  New  York,  with  MARGARET 
MACY,  formerly  of  OWI,  in  charge  as 
resident  manager.  Telephone  is  Plaza 
5-2887.  Agency  has  expanded  its  Los  An- 
geles fashion  department  and  placed 
JOYCE  CONTINI  in  charge  as  manager. 
She  is  former  fashion  co-ordinator  and 
advertising  manager  of  the  May  Co.- 
Wilshire  (department  store),  Los  An- 
geles. 

WICK  CRIDER,  publicity  director  of  J. 
Walter  Thompson  Co.,  New  York,  is  In 
Hollywood  for  a  month. 
IRA  COOK  will  handle  special  annotinc- 
ing,  public  relations,  promotional  and 
merchandising  work  as  well  as  market 
surveys  for  Smith,  Bull  &  McCreery 
Adv.,  Los  Angeles. 

ABBOTT  KIMBALL  Co.,  Los  Angeles, 
has  moved  to  649  S.  Olive  St. 
LOUIS  POLLOCK,  head  of  the  new  mo- 
tion picture  department  of  the  Blow 
Co.,  has  shifted  operations  from  New 
York  to  Holljrwood. 

HUGH  DANIELS,  formerly  of  KRO  Ra- 
dio Pictures,  and  Poote,  Cone  &  Beld- 
ing,  Hollywood,  has  joined  C.  P.  Mac- 
Gregor  Co.,  Los  Angeles  transcription 
producer,  as  talent  booker  and  publi- 
cist. He  succeeds  ORAN  NANCE  JB. 
who  resigned  to  freelance.  > 


N.Y.  AAAA  Elects 

ROBERT  E.  LUSK,  vice-president 
and  account  executive  of  Benton  & 
Bowles,  has  been  elected  chairman 
of  the  board  of  the  New  York  Coun- 
cil, American  Assn.  of  Advertising 
Agencies.  Robert  M.  Ganger,  Geyer, 
Cornell  &  Newell,  has  been  elected 
vice-chairman  and  Robert  B. 
Grady,  Robert  B.  Grady  Co.,  has 
been  elected  secretary-treasurer. 
Lawrence  L.  Shenfield,  Doherty, 
Clifford  &  Shenfield;  and  A.  W. 
Lewin,  A.  W.  Lewin  Co.,  have  been 
elected  to  the  board.  Retiring  from 
the  board  after  two  years  of  service 
are  Sherman  K.  Ellis,  Sherman  K. 
Ellis  Co.;  H.  B.  LeQuatte,  H.  B.  Le- 
Quatte  Inc.;  I.  L.  Vladmir,  Irwin 
Vladmir  &  Co.;  and  0.  Kleppner, 
Co. 


NORTHERN  FLORIDA'S 
BEST  RADIO  "BUY" 
•  Send  for  Details  • 


JOHN  H.  PERRY  ASSOC!«TES 
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•CAN 


^<5UAL      KOA'S  DOMl^^ 


KOA  LEADS  THE  WAY  IN 


What  better  proof  could  be  offered  than  the  following  success  story: 

Bekins  Moving  &  Storage  Co.,  sponsors  of  KOA's  "Men  of  the  West"  quartette,  Fridays  at 
8:45  p.  m.,  made  a  one-time  offer  of  a  map  of  the  city  of  Denver. 

We  were  deluged  with  requests.  50%  of  the  replies  came  from  Denver.  The  balance  was 
received  from  73  other  Colorado  and  Wyoming  cities  and  towns,  and  15  other  stateis. 
Requests  for  the  Denver  map  came  from  such  distant  places  as  Terra  Haute,  Indiana;  Los 
Angeles,  California;  Baton  Rouge,  Louisiana;  and  Norquay,  Saskatchewan,  Canada. 

Is  that  coverage?  Decidedly.  It's  typical  of  the  results  KOA  delivers  its  advertisers. 


IN  DENVER-KOA  GIVES  YOU 
MORE  THAN  THE  OTHER  FOUR 

POWER  50,000  Watts 

PROGRAMS  Top  NBC  Shows 

COVERAGE  Denver  and  the  Mountain 

and  Plains  States  Region 

LISTENER  LOYALTY*      59%  to  79%  in  seven 
of  Colorado's  Largest  Cities 

DEALER  PREFERENCE**  68% 

•  NBC  Survey  "lOTT  Cities"     » •Boss-Federal  Sur\ey 


FIRST  in  DENVER 


50,000  watts  850  KC 


Represented  by  NBC  SPOT  SALES 


25th  ANN/y^^ 


S  A  /?  y  _ 


PI-EDGED     TO  VICTOR^ 


I 


t's  almost  like  another 


gold  rush  j> 


and  Northern  California. 


_:.|l^in  the  Bay  Area 


People  have  come  from  all  over 

and  are  earning 


the  country 

and  spending  lots  of  money. 
That  means  paydirt  "^^3^ 
for  you.  If  you've  got  something 

sell  it  faster 


to  sell, 


by  using  KPO 


KPO's  the  only  50,000  watter  west  of 
Salt  Lake,  north  of  Los  Angeles,  south  of 
Seattle  and  east  of  Moscow. 


SAN  FRANCISCO 


THIS  IS  THE  NATIONAL  BROADCASTING  COMPANY 

A  SERVICE  OF  THE  RADIO  CORPORATION  OF  AMERICA 
Reprejenfed  by  NBC  SPOT  SkVt% 


Reius 


MAX  LERNER,  editorial  writer  for  PM 
just  returned  from  a  four  montb  tour 
of  European  battlefronts,  has  resumed 
his  commentaries  on  WOB  New  York. 

CEDRIC  FOSTER,  Yankee  and  Mutual 
commentator,  spoke  at  three  different 
affairs  last  week  in  honor  of  the  124th 
anniversary  of  Greek  independence  from 
the  Turks.  He  has  been  previously  hon- 
ored by  the  Order  of  Ahepa  and  the 
Greek  War  Veterans  League  for  his 
championing  of  the  Greek  cause. 

RAYNOLDS  JOHNSON,  released  from 
the  Coast  Guard,  has  joined  Blue  Holly- 
wood as  junior  news  writer. 
RICHARD  E.  STOCKWELL,  associate 
news  editor  at  WCCO  Minneapolis,  has- 
been  awarded  master  of  arts  degree  in 
economics  and  political  science  at  the 
XJ.  of  Minn.  GLORIA  DAPPER  has  been 
appointed  legislative  correspondent  for 
WCCO. 

ROBERT  HECKERT,  KYW  Philadelphia 
commentator,  will  undergo  a  minor 
operation  this  week. 

THOMAS  B.  MORGAN,  news  commen- 
tator of  WOV  New  York  and  head  of 
its  Washington  bureau,  has  started  a 
Wednesday  program  "Report  From 
Washington",  recorded  after  the  Presi- 
dent's news  conference  and  mailed  to 
New  York  for  broadcast.  Mr.  Morgan, 
who  formerly  commuted  between  the 
two  cities,  is  now  stationed  permanent- 
ly in  Washington,  and  has  discontinued 
his  five-weekly  broadcast. 

MERT  EMMERT,  who  conducts  "Mod- 
ern Farmer"  on  WEAF  New  York,  is 
the  father  of  a  girl. 

EDITH  SULKIN  has  rejoined  the  CBS 
shortwave  listening  staff  as  a  foreign 
news  reporter,  after  an  absence  of  10 
months.  A  native  of  Russia,  she  re- 
places ALEX  ROSOWSKY,  resigned. 
RUTH  FINN,  formerly  with  Overseas 
News  Agency,  has  joined  the  network 
shortwave  news  division  as  news  writer. 

GUTHRIE  JANNSEN,  NBC  war  cor- 
respondent, returned  to  the  TJ.  S.  last 
week  after  six  years  abroad,  where  he 
covered  the  recent  Greek  insurrection 
and  has  handled  other  assignments  from 
Athens,  Ankara  and  other  points. 

KENNETH  BANGHART,  NBC  news  an- 
nouncer, will  be  transferred  from  Wash- 
ington to  New  York  April  15. 

BILL  EDWARDS,  former  news  editor 
and  announcer  of  KMTR  Hollywood,  has 
joined  the  Navy.  WALTER  BREWER, 
formerly  of  KIRO  Seattle,  has  been 
added  to  KMTR  news  staff. 


Schechter  Lunch 

JOSEPH  V.  CONNOLLY,  presi- 
dent, King  Features  Syndicate,  was 
to  be  host  April  2  at  a  luncheon 
at  the  21  Club,  New  York,  in  hon- 
or of  Lt.  Col.  A.  A.  Schechter,  com- 
munications officer  for  Gen.  Mac- 
Arthur  and  former  NBC  news 
chief,  recently  returned  from  the 
South  Pacific  theatre.  Guest  list  in- 
cludes top  network  and  station  ex- 
ecutives, including  news  department 
heads;  publishers  and  editors  of 
New  York  newspapers;  high  mili- 
tary figures,  including  Brig,  David 
Sarnoff,  Brig.  Gen.  L.  A.  Diller, 
Col.  E.  M.  Kirby,  Col.  J.  R.  Reit- 
meyer. 
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Col.  Rorke  Back 

LT.  COL.  HAL  RORKE,  former 
director  of  publicity,  CBS  Holly- 
wood, and  assistant  publicity  direc- 
tor, CBS  New  York,  now  public  re- 
lations officer  with  the  Army  Air 
Forces,  has  returned  from  a  tour  of 
the  European  battlefront.  He  ac- 
companied a  group  of  creative  writ- 
ers who  visited  AAF  installations 
throughout  ETO,  gathering  mate- 
rial that  is  planned  to  bring  the 
war  into  sharper  focus  for  the  home 
front. 
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SponsoRS|^ 


...WHEN  YOU  GO 
WEST  OF  CHICAGO 


More  Retail  BUYERS 
Than  in  any  M^mr 

BETWEEN 

CHiCAGO  and  OMAHA 
MINNEAPOLIS  and  ST.  LOUIS 


The  laiest  Hooper  listening  in- 
dex (December,  1944  and  Jon- 
uory,  1945)  shows  WOC  'way 
out  in  front.  For  example. 
WOC's  morning  audience  ex- 
ceeds the  combined  audiences 
of  all  other  stations  heard,  with 
53.3! 


Mi.  Hooper's  facts 
prove  the  Quad 
City  market 
218,000  is  deliv 
ered    ONLY  by. 


DAVENPORT,  IOWA 

L»»  X,  PFTFRS  INC.    NATl  REPRESEHTATIVESJ 


CARSON  PIRIE  SCOTT  &  Co.,  Chicago, 
April  2  renews  sponsorship  for  52  weeks 
on  WGN  Chicago  of  "The  Wishing 
Well",  program  of  recorded  music.  Agen- 
cy is  Wade  Adv.,  Chicago. 
CAPITOL  HOTEL,  New  York,  Is  using 
a  13-week  series  of  from  6  to  14  spot 
announcements  a  day  on  13  eastern 
stations  to  promote  Its  new  Carnival 
Room.  Stations  are:  WNEW  WOR  WOV 
WAAT  WHN  WPAT  WORL  WDAS 
WWSW  WINX  WITH  WELI  WIBX. 
PLANTERS  NUT  &  CHOCOLATE  Co., 
Wilkes-Barre,  has  started  a  thrice- 
weekly  news  show  for  52  weeks  on  WBT 
Charlotte.  Agency  is  Goodkind,  Joice  & 
Morgan,  Chicago. 

HARRY  P.  RITCHIES  Co.,  Los  Angeles 
(nuts),  has  named  Marion  Welborn  & 
Assoc.,  Los  Angeles,  as  agency.  Radio  Is 
said  to  be  considered. 
SEW  ALL  PAINT  &  VARNISH  Co.,  Kan- 
sas City,  has  signed  for  sponsorship  of 
"Songs  of  Good  Cheer"  and  "Pleasure 
Parade"  programs  over  the  following 
stations:  KTSA  KGKO  KOMA  KTUL 
KCRC  KPRC  KMBC  KWTO  WIBW 
KFH. 

FISHER  FLOURING  MILLS  Co.,  Seattle 
(flour),  on  March  27  started  participa- 
tion In  "What's  Doln'  Ladles"  on  15 
Blue  Pacific  stations,  Tues.  and  Thurs. 
2-2:15  p.m.  (PWT).  Agency  Is  Pacific 
National  Adv.,  Seattle. 

FREDERIC  W.  ZIV  Co.,  New  York,  in- 
cludes among  new  business  on  its  tran- 
scribed program,  "Songs  of  Good  Cheer": 
Cleveland  Bronze  (through  Edw.  How- 
ard &  Co.)  WHK  Cleveland;  Republic 
National  Bank  (through  Tracy-Locke 
Co.)  KRLD  Dallas;  Purity  Bakeries 
(through  Campbell-Mlthun)  KDRO  Se- 
dalla,  Mo.;  Gold  Medal  Baking  Co., 
WIBX  Utica;  Larus  Bros.,  WRVA  Rich- 
mond; J.  N.  Adams  Co.,  WHEN  Buffalo. 

RICHARDS  INSURANCE  Co.,  Los  An- 
geles, adding  to  Its  southern  California 
schedule,  has  started  daily  five-minute 
newscast  on  KGER  and  KFOX  Long 
Beach.  Contracts  started  March  21  for 
13  weeks.  Placement  Is  through  Dean 
Simmons  Adv.,  Hollywood. 

CASITE  Corp.,  Hastings,  Mich.  (Caslte), 
In  an  eight-week  campaign,  on  March 
19  started  using  five  transcribed  an- 
nouncements weekly  on  KHJ  Holly- 
wood. Keeling  &  Co.,  Indianapolis,  has 
account. 

PETER  PAUL  Inc.,  Naugatuck,  Conn., 
adding  to  Its  schedule  of  news  programs 
for  candy  products  on  over  30  stations, 
March  18  started  weekly  newscasts  by 
Cy  Harrlce  on  WGN  Chicago.  Contract 
for  13  weeks  placed  through  Platt- 
Forbes,  New  York. 

MILROSE  PRODUCTS  Co.,  New  York, 
has  started  a  campaign  for  Its  cleanser, 
RAD,  with  a  weekly  quarter-hour  va- 
riety program  on  WNEW  New  York  for 
13  weeks.  RAD,  formerly  handled  al- 
most entirely  by  chain  stores.  Is  mov- 
ing also  to  Independent  dealers  in  the 
New  York  area.  Business  handled  by 
Wir.er  Co.,  New  York. 

E.  PRITCHARD  &  Co.,  Bridgeton,  N.  J., 
has  signed  a  52-week  contract  effective 
March  26  for  participations  on  "Sun- 
rise Salute"  and  "Housewives  Protec- 
tive League"  on  WJZ  New  York  In  be- 
half of  Pride  of  the  Farm  Food  Prod- 
ucts. Agency  Is  Bermlngham,  Castle- 
man  &  Pierce,  New  York. 
REPUBLIC  PICTURES  Corp.,  New  York, 
started  radio  bulld-up  for  New  York 
opening  of  "Earl  Carroll  Vanities" 
March  27  with  spot  announcements  on 
WABC  WOR  WEAF  WJZ  WNEW  WMCA 
WOV  WINS  WHN,  adding  special  five- 
minute  shows  on  WMCA  WOV  WINS 
WHN  day  prior  to  opening  March  31. 
Agency  Is  Donahue  &  Coe,  New  York. 
NAPA  VALLEY  GRAPE  Products,  Oak- 
ville  and  Mills,  Cal.  (Colombo  Wine),  Is 
Introducing  its  product  to  the  English- 
speaking  market  with  a  test  on  WNEW 
New  York,  using  thrice-weekly  partici- 
pations on  Martin  Block's  "Make  Be- 
lieve Ballroom".  Major  advertiser  In  the 
foreign  language  field,  company  Is  now 
lining  up  plans  for  postwar  expansion 
to  cover  all  groups  throughout  the 
country.  Agency  Is  Emll  Mogul  Co., 
New  York. 


BULLOCK'S,  Los  Angeles  (department 
store),  to  promote  Sportsmen's  toilet- 
ries on  April  14  starts  a  weekly  quarter- 
hour  narrative  series  on  the  American 
Scene  on  KFI.  Contract  is  for  15  weeks. 
Firm  also  sponsors  five-weekly  quarter- 
hour  "Hollywood  Fan  Magazine"  and 
weekly  30-minute  "Down  Stage  Center" 
programs  on  KPI.  Agency  Is  Dana  Jones 
Co.,  Los  Angeles. 

BELL  TELEPHONE  Co.  of  Canada,  To- 
ronto (recruiting  for  operators),  has 
started  twice  daily  spot  announcements 
on  CKEY  Toronto.  Agency  Is  Cockfield 
Brown  &  Co.,  Toronto. 
YORK  KNITTING  MILLS,  Toronto  (in- 
stitutional), on  April  29  wUl  broadcast 
finalists  In  its  seasonal  series  of  "Sing- 
ing Stars  of  Tomorrow",  Sunday  half- 
hour  network  broadcasts,  for  57  min- 
utes on  25  CBC  Trans-Canada  stations 
5:03-6  p.m.  Series  was  a  talent  hunt  for 
girl  singers  under  25  years  of  age  with 
presentation  of  scholarships  to  the  win- 
ners. Account  is  placed  by  Cockfield 
Brown  &  Co.,  Toronto. 
T.  J.  LITTLE  Inc.,  Grosse  Point,  Mich, 
(athletes  foot  powder),  has  appointed 
Fred  M.  Randall  Co.,  Detroit,  as  agency. 
Radio  Is  considered. 

CANADIAN  INDUSTRIES  Ltd.,  Montreal 
(paint  and  varnish  division),  has  start- 
ed five-minute  transcriptions  on  36  Ca- 
nadian stations  with  local  commercials 
giving  local  dealer  names.  Agency  Is 
Ronalds  Adv.,  Toronto. 
CROWN  DIAMOND  PAINT  Co.,  Mont- 
real (Durolave),  has  started  home  deco- 
rating spot  announcement  campaign  on 
a  number  of  Canadian  stations.  Agency 
is  McConnell  Eastman  Co.,  Toronto. 
R.  R.  McINTOSH  has  been  appointed 
advertising  and  sales  manager  of  Gen- 
eral Foods  Ltd.,  Toronto.  He  has  been 
with  the  company  for  13  years. 
THE  CHICAGO  SUN,  effective  AprU  1 
will  sponsor  "Uncle  Billy  Reads  the 
Comics",  10-10:30  a.m.  Sunday  on 
WJJD  Chicago.  Contract  was  placed  di- 
rect. 

DEER  PARK  BAKING  Co.,  Chicago 
(cookies),  has  appointed  Bozell  & 
Jacobs,  Chicago,  to  handle  advertising. 
Radio  Is  considered. 

DEPT.  OF  LABOR,  Ottawa,  has  started 
a  short  spot  announcement  campaign 
urging  men  to  return  to  their  farms 
after  winter  work  in  lumber  camps  or 
urban  plants,  on  a  number  of  Canadian 
stations..  Account  was  placed  by  R.  C. 
Smith  &  Son,  Toronto. 
KELLOGG  Co.  of  Canada,  Toronto 
(Pep),  has  started  a  transcribed  an- 
nouncement campaign  twice-daily  on 
CKEY  Toronto.  Agency  Is  J.  Walter 
Thompson  Co.,  Toronto. 
WYNOLA  Corp.,  Toronto  (Nu  Grape), 
has  started  transcribed  announcements 
daily  on  a  number  of  Canadian  stations. 
Agency  is  Ellis  Adv.,  Toronto. 

IT  Co.,  Toronto  (shoe  polish),  has 
started  five-weekly  transcribed  spots  on 
a  number  of  Ontario  stations.  Agency 
Is  R.  C.  Smith  &  Son,  Toronto. 

HOLT  RENFREW  &  Co.,  Toronto  (chain 
furrier),  has  started  dally  announce- 
ments on  CKEY  Toronto.  Account  was 
placed  by  Assoc.  Broadcasting  Co., 
Montreal. 

DALGLISH  (Ont.)  Ltd.  (Javex),  has 
started  thrice-weekly  musical  program 
on  CKEY  Toronto.  Account  was  placed 
by  MacLaren  Adv.  Co.,  Toronto. 
BELL  &  Co.,  Orangeburg,  N.  Y.,  has  ap- 
pointed Redfield-Johnstone,  New  York, 
as  agency  for  Bell-Ans,  an  aid  to  diges- 
tion, formerly  handled  by  Anderson- 
Davis  &  Platte,  New  York.  Radio  may 
be  used  next  year. 


United  Drug  Signs 

UNITED  DRUG  Co.,  Boston,  has 
again  signed  with  Columbia  Re- 
cording Corp.  to  cut  Rexall  Holly- 
wood Revue,  transcribed  program 
sponsored  regularly  in  connection 
with  the  semi-annual  one-cent  sale 
of  Rexall  Products.  Program  will 
be  carried  April  29,  May  1,  3  and 
5  on  210  stations.  Agency  is  N.  W. 
Ayer  &  Son,  New  York. 


You  cannot  cover  the 
tremendous  New  York 
market  without  using 
WBNX,  because  .  .  . 
WBNX  reaches 


2,450,000  Jewish    speaking  persons 
1,523,000   Italian    speaking  persons 
1,235,000   German  speaking  persons 
660,000   Polish    speaking  persons 
• 

STRENGTHEN  your  present 
New  York  schedules  wifh 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy., 
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Factory  Workers — Wayne  County  Average 
Factory  Payroll — ^Wayne  County  Estimate 
Factory  Product — Wayne  County  Estimate 
Weekly  Earnings — Factory  Workers 

fCost  of  Living  Index  

fPurchasing  Power  Index  (Weekly  Earnings) 

Railroad  Tonnage — Detroit  Area  .  

Building  Permits — Value  

New  Residential  Buildings — Value  

Families  Provided  with  New  Dwellings  

Births  

Deaths  

Marriage  Licenses — Wayne  County  

fDepartment  Store  Sales  Index  

Postal  Receipts  


Detroit  Tax  Budget  

Passengers  Carried  by  DSR 
Water  Consumption  Daily  Ave.- 


Gas  Sold — M  Cubic  Feet  

Telephone  Calls — Daily  Average 

^Population  ■ —  Estimated  

*Population — Detroit  Area  (Est.) 

*A8  of  December  31.  tI935-39  : 


1937 

1943 

1944            1943  to  1944 

382,000 

582,000 

582,000 

0.0% 

^601,000,000 

^1,800,000,000 

^1,850,000,000 

+  2.8% 

^3,099,000,000 

^9,500,000,000 

^9,750,000,000 

+  2.5% 

^31.90 

^60.80 

^61.68 

+  1.5% 

105.1 

124.6 

126.3 

+  1.4% 

99 

160 

160 

0.0% 

26,018,959 
^52,909,940 

27,792,981 

27,787,888 

0.0% 

^36,218,230 

^27,225,988 

—24.8% 

^30,175,000 

^26,777,459 

^13,723,037 

—48.7% 

6,417 

6,206 

3,204 

-^8.3% 

27,656 

41,858 

35,800 

—14.5% 

14,250 

15,476 

14,515 

—  6.2% 

22,466 

20,353 

18,733 

—  8.0% 

112.6 

164.9 

172.6 

+  4.6% 

^11,661,507 

^14,900,387 

^17,657,646 

+  18.6% 

^242,625,000 

^495,850,000 

^658,242,000 

+32.7% 

^758,417,000 

^2,193,371,000 

^2,531,334,000 

+  15.3% 

^5,868,433,936  ^17,458,205,153  ^19,071,596,275 

+  9.3% 

^11,928,037,000  ^27,519,860,000  ^30,314,565,000 

+  10.3% 

^59,280,000 

^78,319,000 

^79,039,000 

+  0.9% 

363,329,170 

640,561,154 

658,772,583 

+  2.8% 

255,783,644 

299,992,380 

324,294,262 

+  8.1% 

3,217,074,600 

5,519,738,800 

5,866,577,200 

+  6.3% 

15,552,397 

30,209,094 

30,265,239 

+  0.2% 

1,474,500 

2,526,100 

2,574,700 

+  1.9% 

1,641,000 

1,650,000$ 

1,660,000 

+  0.6% 

2,250,000 

2,435,000$ 

2,475,000 

+  1.6% 

Revised  to  conform  to  latest  census  estimate. 


The  above  statistics,  recently  compiled  by  the  Detroit  Board 
of  Commerce,  reveal  what  a  really  great  market  Detroit 
is  .  .  .  what  an  opportunity  for  sales  it  will  offer  when 
the  war  is  over.  Remember  that,  and  remember  ,  .  .  WWJ 
is  the  favorite  station  in  this  great  market  .  .  .  that  it  has 
been  Detroit's  most  listened-to  station  since  it  was  estab- 
lished 'way  back  in  1920. 
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Admiral  Richard  H^  ri 
I'irst 
to  fly  over  the 
South  Pole 


First  (and  only) 
Memphis  station 
to  schedule  regular 


trade  iournal 


South's  24-Hour  Stati 


Your  MUTUAL  Friend 


^presented  by  RAM  BEAU 


Clark  to  Pacific 

RAY  CLARK,  chief  WOW  Omaha 
newscaster,  has  made  application 
for  accreditation  to  Admiral  Nim- 
itz'  command  in  the  Central  Pacific 
and,  if  approved,  will  represent  the 
station  in  that  area.  He  expects  to 
leave  Omaha  in  mid-April,  repre- 
sent WOW  at  the  San  Francisco 
United  Nations  conference  and 
make  a  series  of  interviews  with 
wounded  men  in  military  hospitals. 
Clark's  special  programs  will  be 
heard  on  McKesson-Robbins'  Noon- 
day Forum  Mondays  through  Sat- 
urdays 12:45  p.m.  WOW  already 
has  Foster  May,  special  correspond- 
ent for  the  Robinson  Seed  Co.  News 
Views  and  Interviews  broadcasting 
Saturday  noons  from  ETO. 


WOR  Patched 

LAST  Wednesday  found 
WOR  New  York  working  so 
feverishly  at  setting  up  spe- 
cial technical  facilities  to  han- 
dle news  emergencies,  such 
as  the  much-anticipated  V-E 
day,  that  the  supply  of  patch 
cords  was  exhausted  without 
warning.  To  speed  operations 
in  the  event  of  urgent  news, 
station  is  connecting  via  patch 
cord  the  master  control  room 
with  News  Chief  Dave  Dris- 
coU's  office,  with  the  record- 
ing division,  the  news  editor, 
and  other  points,  to  avoid  in- 
teroffice phone  delays. 


CARS  AND  iMCOMSS 


There  are  24%  more  ears  in  CaUfornia  than 
there  were  in  1940  .  .  .  ears  that  have  heard 
the  call  of  agriculture  and  industry  .  .  .  ears 
that  are  tuned,  to  their  nearest  radio  station. 
3,497,208*  of  them  are  in  the  41  county  ^ee- 
iiHC  area  alone,  where  radio  ownership  has 
increased  an  average  of  12%. 


WHAT  IS 

Not  a  regional  network 
but  a  group  of  long- 
establisbed  key  stations,  , 
each  the  favorite  in  its  \ 
community ...  combined" 
on  a  new  basis  for  Na- 
tional spot  business. 

'See  McClaUhy  SeUUc  rate  list- 
ing first  under  California  in 
Standard  Rate  and  Data. 


'  Indtpendent  research  reveals 
that  most  people  in  this 
area  have  two  ears. 


1 


Robert  A 
STREET 
National 
Sales  Manager  I 

Paul  H. 
RAYMER  CO. 
National 
Representative 


McClatcfiy 
Broadcastitig 
Company 

Sacramento,  California 


SLOAN'S  LINIMENT 
STARTS  SPOT  DRIVE 

STANDARD  LABS.,  New  York, 
this  week  starts  a  spot  radio  cam- 
paign for  Sloans  liniment,  supple- 
menting newspaper  and  magazine 
advertising.  Schedule  is  slated  to 
run  for  13  weeks  on  a  total  of  28 
stations  and  includes  transcribed 
station  breaks  and  one-minute  spots 
running  on  an  average  of  one  a  day 
on  each  outlet. 

Discs,  cut  by  WOR  recording  di- 
vision, feature  the  new  slogan 
"What  You  Need  Is  Sloan's  Lini- 
ment" in  a  song  by  Phil  Cook,  pre- 
sented by  a  trio  with  instrumental 
accompaniment. 

Station  list  includes :  WAPI  WJR 
WCAE  WSBT  WAKR  WSB  WBAL 
WICC  WKEW  WLW  WGAR 
WSAA  KPRC  KOMO  WNOX  KFA 
WMC  WREC  WTMS  KSTP  WTAR 
KOIL  KXL  WDBJ  KWKH  KGA 
KFA  WTOC.  Business  placed 
through  Wesley  Associates,  New 
York.  Dr.  Sloan's  liniment  was  for- 
merly promoted  on  the  Blue  Net- 
work program  Gangbusters,  discon- 
tinued in  January. 


Feldman  Wedding 

ARTHUR  FELDMAN,  Blue  war 
correspondent  who  has  just  re- 
turned from  the  Philippines,  and 
Rhoda  Magid,  of  the  BBC,  New 
York,  were  to  be  married  March 
31  at  the  Waldorf-Astoria  Hotel,  in 
New  York.  The  couple  were  guests 
of  honor  last  Wednesday  at  a  cock- 
tail party  given  by  the  Blue  and 
BBC  at  the  Holland  House.  Miss 
Magid  has  been  assistant  in  the 
program  operations  department,  in 
charge  of  news  and  special  projects. 
She  plans  to  accompany  Mr.  Feld- 
man when  he  leaves  for  the  net- 
work's London  headquarters  the 
end  of  this  month. 


AT&T  Seeks  Relays 

AMERICAN  Telephone  &  Tele- 
graph Co.  has  filed  with  the  FCC 
applications  for  construction  per- 
mits for  seven  intermediate  mi- 
crowave relay  stations  for  use  with 
the  Boston-New  York  terminal  re- 
lay stations  granted  by  the  Com- 
mission last  year.  The  Commission 
last  Tuesday  granted  applications 
of  Western  Union  Telegraph  Co. 
for  authority  to  make  experiments 
to  determine  the  practicability  of 
the  use  of  radio  relay  circuits  as  a 
regular  wire  circuit  supplement  in 
the  transmission  of  common  car- 
rier traffic. 


MIDNIGHT,  MISSISSIPPI? 

—a  splendid  community  in  the  Mis- 
sissippi Delta,  but  wise  advertisers 
are  not  in  the  dark  about  JACKSON 
—metropolitan  buying  center  for 
Mississippions  with  a  BILLION  dollar 
effective    buying  income! 

WSLI— the  "Double-Return"  station, 
offers  you 


□rket- 


less  cosil 


BAKlkSmO  •  KIRN 


■iBlUE  NETWORK^ 


WEED  6,  COMPANY 
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NEWS  ABOUT  A  FAMOUS  NEWSMAN 


STATION  WSYR'S 
BRILLIANT  COMMENTATOR 
//.  R,  EKINS 


III  Q  V  n  Syracuse,  was  the  first  independent  radio  station  to  send  not  one 
II  O  I  ll  but  two  correspondents  to  America's  fighting  fronts.  WSYR's 
Vadeboncoeur  flew  West  to  the  Pacific.  WSYR's  Ekins  flew  East  to  Europe. 

Thanks  to  what  Ekins  saw  and  went  through  (the  Normandy  Beachhead 
and  combat  flights  with  the  9th  Air  Force,  for  example)  he  now  reports  and 
interprets  the  war  news  to  WSYR's  radio  listeners  with  increased  authen- 
ticity and  vigor. 


T]~^^    His  Syracuse 

•^'^^'""^  by  WSYR)  show  this  amazing  increase  in  Ekins'  total  city  listenership. 


is  up  70%  from  September  1943.  Four  different  surveys  (none 


His  OUtside-the-City  audience  is  59%  of  the  total.  Another  outside  survey  (not  by 
WSYR)  shows  this  preference  for  Ekins  among  the  retail  trading-area  audience. 


W  3487  Replies  on  War  Map  Offer.  On  Ekins'  6 :05-6 :15  PM  program,  he  offered  a  war  map. 

■''^^^^"■^^         The  offer  was  mentioned  only  5  times.  Yet  3487  answered  from  22  prosperous  Central 
New  York  counties. 


6th  in  popularity  among  all  commentators,  in  an  unbiased  certified  survey  in  the  Syra- 
cuse trading  area,  reached  by  all  the  famous  commentators,  Ekins  stands  6th  in  popularity: 
1.  Lowell  Thomas;  2.  Gabriel  Heatter;  3.  Vadeboncoeur;  4.  Walter  Winchell;  5.  Fulton 
Lewis  Jr. ;  6.  H.  R.  Ekins. 

He  has  been  everywhere.  For  20  years,  Ekins  was  a  crack  foreign  correspondent  for 
United  Press;  stationed  in  New  York,  Washington,  Honolulu,  Manila,  Shanghai,  Peiping, 
Tientsin,  Tokyo,  Rome ;  expelled  from  Italy  by  personal  order  of  Mussolini.  Special  assign- 
ments in  London,  Paris,  South  Pacific,  Mongolia,  Manchuria,  Malaya.  Covered  the 
Ethiopian  war  from  the  Ethiopian  side.  In  1936,  girdled  the  globe  in  1854  days  (new 
record)  in  competition  against  New  York  Times  and  Hearst  representatives.  Author  of 
"Around  The  World  In  18  Days"  co-author  of  "China  Fights  For  Her  Life." 


i:^TIME  IS  AVAILABLE  ON  EKINS'  PROGRAMS 


1:00—1:15  P.  M.  This  time  now  open  across  the 
board,  Monday  through  Saturday. 

6:05—6:15  P.  M.  Ekins  is  sponsored  Monday- 
Wednesday-Friday  for  the  second  52-week  cycle.  This 
time  now  open:  Tuesday-Thursday-Saturday. 


Ekins  has  a  record  of  results.  His  sponsors  profit  by  his 
large  radio  audience  as  well  as  his  many  public  appear- 
ances. This  year  he  has  been  invited  to  speak  2  to  3 
times  a  week  all  over  Central  New  York,  also  in  New 
York  City,  Chicago,  Detroit  and  Buffalo. 


VJRITE  OR 
WIRE  TO 


WSYR 


SYRACUSE  -  NBC    Represented  by 
5000  WATTS  AT  570    Paul  H.  Raymer  Company 
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fllUEPflRTS 


ALMA  E.  MARKS,  talent  buyer  of  N.  W. 
Ayer  &  Son,  New  York,  has  joined  the 
William  Morris  Agency,  New  York,  to 
supervise  radio  writers,  new  material 
and  new  ideas  for  radio.  Miss  Marks  has 
completed  a  nine-week  assignment  in 
England  where  she  supervised  programs 
for  the  OWI  Overseas  Branch  Radio 
Section. 

JOHN  HOWARD  TASKER  has  been 
elected  to  the  ASCAP  board  of  directors 
as  representative  of  the  standard  writ- 
ers, succeeding  GEOFFREY  O'HARA. 
Three  writer-members  in  the  popular 
field  were  reelected,  as  were  the  four 
publisher  members  of  the  board  whose 
terms  expired  this  spring. 


HELEN  PHILIPS,  for  several  years  a 
composition  assistant  at  National  Con- 
cert &  Artist  Corp.,  New  York,  has  tak- 
en charge  of  all  publicity  for  the  NCAC 
popular  division,  replacing  ED  BROWNE 
who  became  one  of  the  corporation's 
spot  salesmen.  NCAC  has  prepared  a 
new  Joseph  Dunninger  program  with  a 
lineup  Including  Edward  Everett  Hor- 
ton,  Martha  Tilton,  Donald  Novls.  Al 
Trace  and  his  band  and  the  Trace  Silly 
Symphonlsts.  No  sponsor  has  been 
signed.  It  Is  understood  Mutual  Is  in- 
terested In  series. 

TIMES  APPLIANCE  Co.,  Sunbury,  Pa., 
which  Introduced  the  original  Westing- 
house  home  receiver  in  the  New  York 
metropolitan  area  nearly  24  years  ago, 
will  be  exclusive  distributor  in  the  same 
area  for  the  Westlnghouse  postwar  line 
of  standard  and  television  receivers  and 
tubes. 

TOMMY  KEARNS,  headquartered  in 
Honolulu,  has  been  appointed  distribu- 
tor in  Territory  of  Hawaii  for  Hoffman 
Radio  Corp.,  Los  Angeles  (radio  set 
manufacturers) . 


Beginning  April  Isb 


COLUMBIA'S  AFFILIATE  FOR 


|/\/Qr"  IN  SANTA 
l\  y  O  n   THE  STATE  . . 


A  FE,  CAPITAL  OF 
..AND  SECOND  MARKET 


Will  be  Represented  Nationally 
By 

TAYIOR-HOWE-SNOWDEN 

Radio  Sales 

New  York       Chicago       Dallas  Amarillo 


Bissel  Missing 

LT.  (j.g.)  PHILLIP  A.  BISSEL, 
of  Los  Angeles,  formerly  associat- 
ed with  the  Duncan  Scott  Co.,  news- 
paper and  radio  representatives  on 
the  West  Coast,  has  been  reported 
missing  since  a  routine  training 
flight  in  Florida  March  19, 


RICHMAN-SANFORD  Radio  Productions, 
New  York,  has  prepared  a  summer  re- 
placement package  titled  "Radio  Proud- 
ly Presents"  which  will  feature  some 
of  the  better  dramatic  shows  written 
for  radio  In  recent  years.  BOB  SHAYON 
win  direct  the  show  with  EARLE  Mc- 
GILL  as  commentator-m.c,  MILTON 
GEIGER  as  supervising  writer  and  HAR- 
OLD LEVEY  as  musical  director. 
ROGER  BROWN  has  been  named  gen- 
eral manager  of  Radio  Feature  Service 
Inc.,  radio  publicity  firm,  and  the  Earle 
Ferris  Co.,  public  relations  counsellors, 
both  headed  by  Earle  Ferris.  Mr.  Brown 
joined  the  organizations  in  September 
1943  as  sales  manager. 
JAMES  L.  COX  has  been  added  to  the 
staff  of  field  representatives  of  Broad- 
cast Music  Inc.,  New  York.  Mr.  Cox  was 
formerly  With  AP  and  UP,  where  he 
handled  news  writing  and  radio  rela- 
tions work. 

ED  SANFORD  of  Rlchman-Sanford  Pro- 
ductions, New  York,  and  CAROL  KAHN, 
Packer  College  student,  are  to  be  mar- 
ried June  24.  Couple  plan  a  combined 
honeymoon-business  trip  to  Hollywood. 
G.  MYRON  GWINNER  has  been  ap- 
pointed associate  and  research  tech- 
nician of  Edward  G.  Doody  &  Co.,  St. 
Louis,  market  opinion  and  radio  re- 
search firm. 


Wesson  Campaign 

WESSON  OIL  &  Snowdrift  Co., 
New  Orleans,  as  part  of  a  spot 
campaign  for  Wesson  oil,  is  sponsor- 
ing eight  station  breaks  and  two 
one-minute  spots  weekly  for  24 
weeks  on  WJZ  New  York.  Agency 
is  Kenyon  &  Eckhardt,  New  York. 


farm  . 

machinery  is  manufac- 
tured in  TRI-CITIES. 


Teeming  with  industrial  energy  ...  a 
manufacturing  hub  of  the  Midwest  .  .  .  the 
nation's  Farm  Machinery  Capital  .  .  .  TRI- 
CITIES  is  also  the  home  of  numerous  ma- 
chine tool,  metal  working,  and  industrial 
equipment  concerns  ...  a  high-income 
market  of  over  200,000  population.  It's 
the  center,  too,  of  a  rich  farming  area  .  .  . 
52  of  the  nation's  best  farming  counties. 
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Howard  H.  WIImo  Co.,  Nof  1  RsprMentotWos 


CONGRATULATING  the  new 
vice-president  are  Lyman  L.  Weld 
(1),  treasurer  of  Mitchell-Faust 
Adv.,  Chicago,  and  Lt.  Comdr.  Hol- 
man  Faust,  USNR,  vice-president 
and  director  of  the  agency,  on  his 
return  after  more  than  three  years 
duty.  Comdr.  Faust  announced  that 
Hildred  Sanders  (c)  has  been  elect- 
ed vice-president  in  charge  of  radio. 


Canada  Dry  on  WOR 

CANADA  DRY  GINGER  ALE, 
New  York,  April  16  adds  WOR 
New  York  to  a  spot  radio  schedule 
promoting  ginger  ale  and  sparkling 
water  and  may  add  other  markets. 
WOR  contract  calls  for  five-times 
weekly  participations  for  52  weeks 
on  Martha  Deane,  beginning  April 
16.  Spots  started  on  WBIG  Greens- 
boro and  WGST  WAGA  Atlanta. 
News  broadcasts  by  Webley  Ed- 
wards have  been  added  on  KQW 
San  Francisco.  KCMO  Kansas  City 
continues  on  the  schedule.  Agency 
is  J.  M.  Mathes  Inc.,  New  York. 


Peabody  Speakers 

PAUL  A.  PORTER,  FCC  chair- 
man, and  J.  Harold  Ryan,  NAB 
president,  will  address  the  Peabody 
Awards  Dinner  April  10  at  the 
Hotel  Commodore,  New  York.  Win- 
ners of  the  1944  awards  will  re- 
ceive medals  and  certificates  from 
Chancellor  S.  V.  Sanford  of  the  U. 
of  Georgia.  Awards  are  under  the 
auspices  of  the  Henry  Grady  School 
of  Journalism  of  the  university, 
working  in  cooperation  with  the 
George  Foster  Peabody  Foundation 
which  sponsors  the  awards. 


WGL  Fort  Wayne,  250  w  on  1450  kc, 
has  appointed  Headley-Reed  Co.  ex- 
elusive  representative  as  of  April  1. 
WGL,  is  owned  by  Farnsworth  Telev. 
&  Radio  Corp.  and  is  an  NBO  outlet. 
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BEIT  BUYS 


AUDIENCE    TESTED    FOR    BUSY    TIME  BUYERS 


EAST 

WHN— New  York 

50,000  Watts 

VICK  GILBERT 

2:00-3:00  P.M.— 5 : 00-6 : 00  P.M. 

Mon.  thrn  Sat! 

The  sinking  disc  jockey.  Versatile  vocal- 
ist, master  salesman.  (You  can  say 
that  airain.)  Tuneful,  different,  gets  re- 
sults! 

%  hour  participation. 

3  days — $300.00  6  days — $500.00. 


WNBH— New  Bedford,  Mass. 

250  Watts— Blue 
LOCAL  NEWS 

8:30-8:45  A.M.— 6:15-6:30  P.M. 
Mon.  thru  Sat. 

Two  good  news  periods  on  a  station 
that  Hooper  shows  with  a  20%  to  125% 
audience  gain  in  six  months !  Participa- 
tion— $4.00  daytime — $8.00  evening. 


WATR— Waterbury 
1.000  Watts— Bine 
SHOPPERS  GUIDE 
8:1&— 9:00  A.M. 
Mon.  thni  Sat. 

Helen  Morris  hac  been  doing  this  one 
for  eight  years. 

Participation — $37.80  per  Wk. 

I  WJEJ— Hagerstown,  Md. 
250  Watts— Mutual 
SADDLE  PALS 

11:16-11:46  A.M.— 2:16-2:30  P.M. 
Mon.  thrd  Sat. 

Tluit  old  time  ui^sic  show  that  gets 
mail  and  sells  merchandise. 
Participation —  * 
3  per  week — $15.98.  6  per  week — $30.24. 


WRAW— Reading,  Pa. 

250  Watts— NBC 

IT'S  IN  THE  BAG 
(Meaning  the  grocery  bag) 

10:00—11:00  A.M. 
Mon.  thro  Fri. 

Yessirl  this  one  rings  cash  i 
in  grocery  stores. 
Participation— $25.00  per  Wk. 


WJAS— Pittsburgh 

5.000  Watts 

LEE  KELTON'S  ORCHESTRA 
5:30—6:00  P.M. 
Mon.  thru  Fri. 

A  half-hour  of  appetizing,  easy-to-listen 
to  music  by  one  of  Pittsburgh's  leading 
orchestras. 
Participation — 

One  minute — $22.50  base  rate. 


WNAB — ^Bridgeport 

250  Watts— Blue 
li50  CLUB 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

Bridgeport's  best  bet  for  breakfast. 
Daily  participation — $32.40  per  week. 

WNHC — New  Haven 

250  Watts 
mo  MUSIC  ROOM 
2:00-4:00  P.M. 
Mon.  thru  Sat. 

Two  hours  of  uninterrupted  popular 
music. 

Daily  participation — $25.00  per  week. 

WOCB — Cape  Cod,  Mass. 

250  Watts— Blue 

WORLD  NEWS 

7:30  A.M.,  12:30  P.M., 

6:00  P.M..  11:00  P.M. 

Mon.  thru  Sat. 

Hot  from   the   four  comers   of  the 
earth  by  Associated  Press  Wire. 
Spot  participation— $18.00  Wk. 

WJTN— Jamestown,  N.  Y. 

250  Watts— Blue 

MEMORY  MATINEE 

3:30—3:66  P.M. 
Mon.  thru  Sat. 

An  ideal  time  for  those  old  familiar 


Participation — $26.50  Wk. 

WEST 

KBUR — Burlington,  la. 
260  Watts— Blue 

THE  BURLINGTON  BUGGY  RIDE 

11:00—11:30  A.M. 
Mon.  thru  Sat. 

The  program  that  rides  into  the  hearts 
and  homes  of  Burlington  folks.  Partici- 
pation— $35.00  per  week. 

WCLO— Janesville,  Wise. 
260  Watte— Mutual 
THE  HOMEMAKERS 
9:05—9:30  A.M. 
Mon.  thru  Sat 

AUNT  EM  has  been  teUing  'cm  how 
to  keep  bouse  for  fourteen  years  and 
they  love  it. 

Participation — $27.00  Wk. 
WDGY— Minneapolis-St.  Paul 

6,000  Watts 

VILLAGE  RAMBLERS 
11:15—11:30  A.M. 
Mon.  thru  Fri. 

Old  time  music  at  its  best,  on  the 
leather-jacket  station  of  the  great 
Northwest. 

$160.00  per  week,  complete. 


KMYR— Denver 

250  Watts 
BEN  BEZOFF 
6:00  to  6:15  P.M. 
Mon.  thru  Fri. 

Denver's  most  popular  commentator. 
Just  returned  from  a  tour  of  France 
and  England. 

Complete  at  $200  per  week. 

WIL— St.  Louis 

250  Watts 

THE  BREAKFAST  CLUB 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

Twenty   years   of    audience   build  up 
plus   an   easy-to-listen-to  M.C.  makes 
this  one  outstanding. 
Minutes  or  %  hours  at  Card  Rate. 

WDSM— Duluth-Superior 

260  Watts— Blue 
TWILIGHT  TIME 
5:16—5:30  P.M. 
Mon.  thru  Fri. 

Timely  tunes  for  Twin  Port  tea  time. 
Spot  Participation — Base  Rate  $4.00. 

KBIZ— Ottumwa,  la. 
260  Watts— Mutual 
FARM  &  HOME  PROGRAM 
11:30-12:00  Noon 
Mon.  thru  Sat 

A  newsy  farm  program  in  the  State 
where  the  tall  corn  grows. 
Daily  participation — $19.20  Wk. 

KFUN— Las  Vegas,  N.  M. 

260  Watts 

THE  SPANISH  HOUR 
2:00-3:00  P.M.— 7 : 00-8 : 00  P.M. 
Mon.  thru  Sat. 

Two  whole  hours  of  New  Mexico's 
favorite  music. 

Daily  participation — $16.20  Wk. 

KFBC— Cheyenne,  Wyo. 

250  Watts— Blue 
PIE  &  COFFEE  TIME 
2:30  to  2:45  P.M. 
Mon.  thru  Fri. 

A  smart  emcee  and  the  customers  in 
the  popular  Shy  Ann  Cafe  makes  this  a 
sparkling  quarter-hour. 
$75.00  per  week  complete. 

PACIFIC  COAST 

KFWB— Los  Angeles 

5,000  Watts 

MAKE  BELIEVE  BALLROOM 
11:00  A.M.  to  2:30  P.M. 
Mon.  thru  Sat. 

The  original  Make  Believe  Ballroom — 
12  years  on  KFWB— lowest  cost  per  lis- 
tener in  Los  Angeles. 
$50  per  %  hr. — 50  word  spots — $12.00. 


KJBS— San  Francisco 

500  Watts 

ALARM  KLOCK  KLDB 
6:00  A.M.-8:00  A.M. 
Mon.  thru  Sat. 

Surveys  prove  it's  the  best  dollar  buy 
in  the  Bay  area. 

Spot  participatior. — $9.50  base  rate. 

KFMB— San  Diego 

250  Watts— Blue 
MORNING  MELODIES 
8:00—8:16  A.M. 
Mon.  thru  Fri. 

A  good  time  to  catch  the  whole  family. 
Participation — Base  Rate  $9.00. 

KTKC— Fresno-Visalia 

5,000  Watts— Blue 

ALL  STAR  DANCE  PROGRAM 

2:45—3:30  P.M. 

Mon.  thru  Fri. 

Everybody  likes  a  dance  tune.  Here's 
forty-five  minutes  of  it.  Participation- 
Card  Rates. 

KEVR— Seattle 

250  Watts 

BREAKFAST  PLATTERS 
7:00—8:00  A.M. 
Mon.  thru  Sat 

If  they  want  music  with  breakfast 
(and  they  do)  this  is  where  they  get  it. 
Participations — $3.26  each. 

SOUTH 

WHBQ— Memphis 

250  Watts— Mutual 
JITTERBUG  HALL 
2:00-2:30  P.M. 
Mon.  thru  Fri. 

Seven  years  at  the  same  time.  It's  lively 
— it's  musical — it's  hot — in  fact,  it's  the 
highlight  of  the  day  down  Memphis- 
way. 

Minute  participation — $7.50  each,  base. 

WTAW— College  Station,  Texas 

1,000  Watts— Blue 
FARM  FAIR 
12:30  to  12:45  P.M. 
Mon.  thru  Sat. 

The  Texas  Aggies  Station  with  farm 

news  for  Texas  Farmers. 

Spot  Participation — Basj  Rata  $6.40 

WTSP— St.  Petersburg-Tampa 

1,000  Watts — Mutual 
WOMEN  IN  THE  NEWS 
10:30  to  10:45  A.M. 
Mon.  thru  Sat 

Mostly  news  about  women,  of  especial 

interest  to  women. 

Daily  participation — $21.00  Wk. 

WORD— Spartanburg,  S.  C. 

250  watts— Blue 
HOO  CLUB 
7:30-8:00  P.M. 
Mon.-Wed.-Thurs. 

Recorded  music,  plus  a  smart  disc 
jockey  plus  a  lot  of  merchandising  tie- 
ups  make  this  an  outstanding  partici- 
pator. Card  rate. 


REPRESENTED  BYRAMBEAU 


CHICAGO 


HQILYWOOD 


More  than  double  the  Dynamic  Range 

A  vast  new  program  naturalness  for  your  listeners 


NOISE  OF 
NIAGARA  - 
FALLS 


FULL 
)RCHESTRA" 


Dynamic  Range  —  the  infinite  contrasts 
of  sound  intensities  from  soft  to  loud — 
give  hearing  its  perspective.  Match  in 
true  magnitude  the  sounds  of  a  whisper, 
the  full  orchestra,  the  lion's  roar  and 
you  have  dynamic  range  that  provides 
reception  in  all  its  glorious  realism. 

FM  captures  shades  of  sound  that  vastly 
widen  dynamic  range.  It  removes  the 
unreality  of  artificially  controlled  sound 
levels  that  compress  the  fortissimo — for 
an  FM  broadcast  transmitter  requires  no 
limiting  of  audio  peaks  in  a  program 
pick-up.  It  eliminates  the  unnaturalness 
of  the  expanded  pianissimo  that  AM 
needs  to  over-ride  high  background 
noise  levels— for  an  FM  receiver  does 
away  with  background  noise  that  nor- 
mally masks  AM  reception,  particularly 
at  low  sound  levels. 

Consider  the  reasons  why  an  FM  broad- 
cast program  is  able  to  provide  over 
twice  the  dynamic  range  of  an  AM  broad- 
cast program.  The  intensities  of  ordinary 
sounds  range  from  the  threshold  of  hear- 
ing at  0  decibels  to  the  crash  of  thunder 
at  110  decibels.  In  this  range,  AM  is 
capable  of  reproducing  sound  intensities 
from  the  average  minimum  noise  level 
of  a  typical  AM  receiver  at  40  decibels  to 
its  maximum  audio  sound-handling 
ability  at  70  decibels — a  dynamic  range 
of  30  decibels.  Compare  this  limited 
range  with  that  of  FM  which  is  capable 
of  reproducing  faithfully  sound  inten- 
sities from  the  minimum  noise  level  of  a 


typical  FM  receiver  at  about  20  decibels 
to  its  maximum  audio  sound-handling 
ability  at  approximately  80  decibels — a 
dynamic  range  of  60  decibels!  FM's 
ability  to  handle  a  greater  range  of  sound 
intensities  will  bring  a  new  dimension 
to  your  program  reception,  increase 
listener  interest,  and  provide  a  better 
service  for  your  advertisers. 

When  you  plan  your  FM  station,  look  to 
General  Electric.  G.E.  is  the  one  radio 
manufacturer  with  experience  in  design- 
ing and  building  complete  FM  broad- 
cast systems — from  transmitters  to  re- 
ceivers. G.E.  has  designed  and  built 
more  FM  broadcast  transmitters  than 
any  other  manufacturer.  G.E.  built  the 
first  FM  home  receivers  and  has  fur- 
nished a  large  percentage  of  the  half 
million  now  in  use.  Today,  the  six  studio- 
transmitter  FM  relay  links  now  operat- 
ing in  the  340-megacycle  band  are  all 
G.E. — with  thousands  of  hours  of  regular 
operation  to  their  credit.  And  at  Schenec- 
tady, G.E.  operates  its  own  FM  proving- 
ground  station,  WGFM.  For  information 
on  General  Electric  FM  broadcast  equip- 
ment, write  Electronics  Department, 
General  Electric,  Schenectady  5,  N.  Y. 

Establish  a  priority  on  delivery  of  your  FM 
equipment.  Write  for  your  copy  of  the  "G-E 
Equipment  Reservation  Plan"  which  ex- 
plains General  Electric's  plan  to  help  you 
obtain  early  delivery  of  transmitters  and 
associated  equipment. 


VERY  SOFT 
MUSIC  ■ 


THRESHOLD 
OF  hearing' 


SOUND  INTENSITY  FRO 
LOUDSPEAKER  (DECIBEL 


50  FM  BROADCAST 
STATIONS  ARE  ON 
THE  AIR;  OVER  370 
APPLICATIONS 
ARE  PENDING. 


STUDIO   AKD  ST 


GENERAL  A  ELECTRIC 


ieo-D£'.e*i4 


The  G-E  pre- 
50.kw  FM 


General  Electric's  new  frequency -modulated 
equipment  will  include  revolutionary  circuit 
developments,  new  component  designs,  and 
improved  layout  features. 


FM  DOES  IT— 


•  FM  gives  your  audience  programs  with  vin 
man-made  noise  or  static.  •  FM  multiplies  your  effec- 
tive coverage  day  and  night.  •  FM  minimizes  station 
interference.  •  FM  gives  your  programs  vivid  natural- 
ness with  greater  dynamic  sound  range.  •  FM  con- 
tributes to  the  economy  of  a  broadcast  system. 

Hear  the  G-E  radio  programs :  "The  World 
Today"  news,  Monday  through  Friday,  6:43  p.m., 
EWT,  CBS.  "The  G-E  All-Girl  Orchestra,"  Sun- 
day 10 p.m.,  EWT,  NBC.  "The  G-E  House  Party,"- 
Monday  through  Friday,  4  p.  m.,  EWT,  CBS. 


FM  •TELEVISION  •  AM  ^^.s.^^^ 
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FCC  RELEASE   IN  WOV  CASE 


TEXT  of  the  FCC  news  release  an- 
nouncing the  proposed  denial  for 
consent  to  transfer  control  of  WOV 
New  York  from  Wodaam  Corp.  to 
the  Mester  brothers  follows: 

The  FCC  announces  Its  Proposed  Find- 
ings of  Fact  and  Conclusions  (B-209) 
looking  toward  a  denial  of  the  appli- 
cation for  consent  to  the  transfer  of 
control  of  Wodaam  Corp.,  licensee  of 
Station  WOV  New  York,  from  Arde 
Bulova  and  Harry  D.  Henshel,  trans- 
ferors, to  Murray  Mester  and  Meyer 
Mester,  transferees. 

The  applicants  are  allowed  20  days 
within  which  to  file  exceptions  to  the 
Commission's  Proposed  Findings. 

The  Commission  was  not  satisfied 
from  the  record  that  the  transferees 
possess  the  qualifications  essential  to 


operate  Station  WOV  In  the  public  in- 
terest or  that  they  had  shown  that 
they  are  capable  of  being  entrusted  with 
the  responsibilities  and  obligations  ex- 
pected of  a  person  privUeged  to  hold  a 
station  license. 

The  Commission's  Conclusions  fol- 
low: 

1.  The  transferees,  in  carrying  on  their 
edible  oil  business,  have  violated  and 
disregarded  regulatory  laws  of  the 
States  and  Federal  Government  on  nu- 
merous occasions,  ever  since  they  have 
been  in  bvisiness.  The  particular  viola- 
tions they  have  been  guilty  of  are  in 
several  cases  odious  and  clearly  not  mat- 
ters of  Inadvertence.  For  example,  at 
one  time  their  products,  consisting  es- 
sentially of  cottonseed  oil,  were  de- 
signedly labeled  with  the  words  "Tipo 
Lucca",  olive  branches,  a  coat  of  arms 
and  crown,  and  wording  in  Italian,  with 


THERE'S 

UITTUE 

«pEPPER" 

lALTWEUlKy.)'. 


H.B.C. 


5000 


the  true  content  inconspicuously 
marked  In  English,  for  the  apparent 
purpose  of  misleading  buyers  Into  think- 
ing that  the  contents  consisted  of  im- 
ported olive  oil.  In  addition,  Murray 
Mester,  admitted,  after  having  denied 
on  oath  any  connection  with  the  In- 
cident, that  he  shipped  an  adulterated 
domestic  oil  in  interstate  commerce 
which,  he  said,  he  had  first  sold  to  the 
packer  who  falsely  labeled  it  as  im- 
ported olive  oil  and  failed  to  pack  fvill 
measure. 

2.  These  acts,  together  with  the  fact 
that  quite  recent  actions  against  the 
transferees  have  been  Instituted  by  the 
Federal  Trade  Commission  and  the  State 
and  Federal  food  authorities,  show  that 
the  transferee  applicants  lack  even  that 
sense  of  responsibility  toward  the  pub- 
lic expected  in  ordinary  business  deal- 
ings. The  mandate  of  Congress  contained 
in  the  Communications  Act  of  1934  re- 
quires the  Commission  to  select  as  sta- 
tion licensees  those  who  will  operate 
under  their  public  grant  in  the  public 
Interest,  convenience  and,  necessity 
rather  than  according  to  the  doctrine 
of  caveat  emptor.  In  re:  Application  of 
WOKO  inc..  Docket  No.  6486,  Nov.  9, 
1944.  Prom  the  proved  misconduct  of 
the  transferees  in  carrying  on  an  ordi- 
nary business,  there  is  substantial  rea- 
son to  believe  that  they  could  not  be 
entrusted  with  the  much  higher  de- 
gree of  public  responsibility  required 
by  the  law  of  a  station  licensee.  Indeed, 
the  applicants  have  refused  to  consider 
their  Infractions  of  the  law  as  serious, 
and  consequently  It  is  not  unreason- 
able to  expect  that  they  would  show 
a  similar  disregard  for  this  Commis- 
sion's Rules  and  Regulations.  P\ui;her- 
more,  although  the  action  filed  by  the 
Office  of  Price  Administration  has  not 
been  determined  by  the  courts,  the  Com- 
mission believes  that  in  the  light  of 
the  other  facts  disclosed  at  the  hearing 
it  would  also  be  unwise  to  approve  the 
qualifications  of  the  applicants  with 
such  a  matter  undisposed  of. 

3.  In  addition,  the  transferees,  at  the 
hearing,  although  testifying  under  oath, 
concealed  and  misrepresented  numerous 
facts  within  their  knowledge  relating 
to  their  difficulties  with  various  gov- 
prnmental  bodies.  This  lack  of  cred- 
ibility is  Indicative  of  what  could  be 
expected  of  them  in  the  submission 
of  future  reports  to  the  Commission  if 
the  proposed  transfer  were  granted. 
The  Interest  of  the  Commission  in  sta- 
tion operation  is  a  continuing  one, 
and  in  carrying  out  its  responsibility 
the  Commission  must  rely  primarily  on 
statements  made  by  station  licensees. 
"Caution  must,  therefore,  be  exercised 
to  grant  station  licenses  only  to  those 
persons  whose  statements  are  trust- 
worthy." In  the  Matters  of  Western 
Gateway  Broadcasting  Corp.,  et  al.,  9 
FCC  92,  102  f1942):  In  the  Matter  of  th"^ 
Mayflower  Broadcasting  Corp.,  8  FCC 
333,  338  (1940):  In  the  Matter  of  John  H. 
Stenger  Jr.,  8  FCC  434,  444  (1940). 

4.  Moreover,  the  applicants  have  come 
to  this  Commission  .seeklnp;  to  assume 
the  responsibility  and  privilege  of  con- 
trolling a  broadcast  license  completely 
Ignorant  of  the  Commimlcatlons  Act 
and  the  Rules  and  Regulations  of  the 
Commission.  They  expect  to  run  Sta- 
tion WOV  as  a  secondary  business  in- 
vestment, relying  primarily  on  others 
than  themselves  to  carry  out  their  li- 
censee obligations.  They  expect  to  In- 
crease the  station's  profits  "by  selling 
more  time,"  even  though  the  station's 
schedule  already  shows  75%  of  the 
broadcast  time  on  weekdays  and  83% 
on  Saturdays  Is  devoted  entirely  to  com- 


Don  Bell  Safe 

DON  BELL,  MBS  correspondent  ^ 
in  the  Pacific  Theatre,  was  reported 
safe  March  27  after  having  been 
missing  in  action  for  five  days,  ac- 
cording to  a  copyrighted  story  in 
the  New  York  Herald  Tribune  date- 
lined  Manila,  March  27.  The  story 
said  that  Mr.  Bell  "was  reported 
safe  today  in  friendly  hands  and 
suffering  only  minor  injuries  from 
a  plane  crash  at  an  undisclosed 
point." 


Moxie  Schedule 

MOXIE  Co.,  Boston,  is  planning  to  '. 
extend  its  current  spot  radio  sched-  : 
ule  for  Moxie,  the  beverage,  to 
additional  markets  in  the  New 
England  area.  Through  Kelly,  Na- 
son  Inc.,  New  York,  transcribed 
one-minute  spots  have  been  placed 
on  WEEI  WORL  WNAC, 


Blue  Sound  Effects 

BLUE  Network,  which  has  been 
using  NBC  sound  effects,  on  April 
1  took  over  that  operation.  M.  C. 
Brachhausen  is  in  charge  of  a  staff 
of  eight  sound  effects  men  for  the 
Blue. 


mercial  programs  while  most  of  the 
remaining  "sustaining"  programs  carry 
niunerous  commercial  announcements. 
Cf.  In  the  Matter  of  R.R.  Jackman,  et 
al.,  5  FCC  496,  498,  499-500  (1938). 

5.  Under  Sections  308(b)  and  309(a) 
of  the  Communications  Act  of  1934,  the 
Commission,  In  exercising  its  authority 
to  grant  station  licenses,  is  directed  to 
examine  into  "the  citizenship,  char- 
acter, and  financial,  technical,  and  other 
qualifications  of  the  applicant  to  op- 
erate the  station,"  and  "the  purposes 
for  which  the  station  Is  to  be  used," 
and  to  hold  a  hearing  on  the  applica- 
tion, if  necessary.  In  order  to  deter- 
mine whether  "public  interest,  conveni- 
ence, or  necessity  would  be  served  by 
the  granting  thereof."  Under  Section 
310(b),  it  is  provided  that  the  license 
and  rights  therein  granted  shall  not  be 
transferred  in  any  manner,  "or  Indi- 
rectly by  transfer  of  control  of  any 
corporation  holding  such  license,  to  any 
person,  unless  the  Commission  shall, 
after  securing  full  Information,  decide 
that  said  transfer  Is  In  the  public  In- 
terest, and  shall  give  its  consent  in 
writing."  From  a  careful  examination  of 
all  of  the  material  facts  contained  in 
the  application  and  the  record  of  the 
hearing  in  the  Instant  case,  it  Is  clear 
that  the  transferees  do  not  possess  the 
qualifications  essential  to  operate  Sta- 
tion WOV  in  the  public  Interest  and 
have  failed  to  establish  that  they  are 
capable  of  being  entrusted  with  those 
responsibilities  and  obligations  expected 
of  one  privileged  to  hold  a  station  li- 
cense. 

6.  The  Commission  concludes  that 
transfer  of  control  of  Wodaam  Corp.  to 
the  transferees  would  not  serve  the 
public  Interest,  convenience  or  neces- 
sity. The  application,  therefore,  should 
be  denied. 


5D00  WATTS 


NBC  IN  RICHMOND.VA 
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I 

I  The  only  radio  station  in  ail 

I  broadcasting  history  to  receive  these 

I  THREE  AWARDS  in  one  year 

I 


PLAQUE  AWARD  for  1944 

presented  to  WTA6  for 
"Helping  to  make  One  World  —  Blueprint  for  Future" 


PeaModif  ^wand 

(by  the  GEORGE  FOSTER  PEABODY  COMMITTEE) 

presented  to  WTAG  for 

"^OiddawHUuf.  CoHi/UUUlan  ia  the 

Wel^GAe,  0/  the  CommuHlUf.  U  £&we^" 

The  du  Pont  Radio  Award  for  1944 

presented  to  WTAG  for 

"  .  .  .  outstanding  public  service  in  encouraging,  promoting  and 
developing  American  ideals  of  freedom  and  for  loyal  devoted 
service  to  the  nation  and  to  the  community  ..." 


B  A  S  I  C     C  B  S 

Represented   by  RAYMER 

WTAG 


I 


WORCESTER,  MASS. 

OWNED  AND  OPERATED   BY  THE   WORCESTER  TELEGRAM-GAZETTE 
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cHOice 


tour  >Nastt«6t-" 
totaiaPPropH'^""- 


IRST  in  WASHINGTON 


SPOJ  SALIS 


EXECUTIVES  OF  NEW 
BLUE  OUTLETS  MEET 

OFFICIALS  of  nine  stations 
joining  the  Blue  Network  June  15 
met  with  network  executives  in 
New  York  March  26  for  an 
overall  discussion  of  programming, 
advertising,  promotion  and  pub- 
licity in  connection  with  their  Blue 
affiliations. 

In  attendance  were:  WLAW 
Lawrence,  Mass.:  Irving  Rogers, 
Dave  Kimmel,  Dan  Sullivan,  Davy 
Edwards;  WCAE  Pittsburgh:  R. 
Clifton  Daniel,  Mitchell  DeGroot; 
WFBR  Baltimore:  Hope  Barroll 
Jr.,  Bob  Maslin,  Bill  Dothard,  Bill 
Pirie;  WCOP  Boston:  A.  N.  Arm- 
strong Jr.,  Harry  Goodwin,  Frank 
Baldwin;  WNAX  Yankton:  Don 
Inman,  James  Allen;  KRNT  Des 
Moines:  Phil  Hoffman,  Orville 
Lawson;  Cowles  Group,  N.  Y. : 
Craig  Lawrence,  Ted  Enns;  WFTL 
Miami:  Bill  Skidmore;  WPDQ 
Jacksonville:  Bob  Feagin,  Frank 
Taylor;  WEEU  Reading:  Joe  Nas- 
sau; Blue:  Mark  Woods,  Keith 
Kiggins,  Fred  Smith,  Mike  Huber, 
Ted  Oberfelter,  Earl  Mullin,  Oscar 
Schloss,  Archie  Grinalds,  Norman 
Ostby,  Ivor  Kenway,  Thomas  Lal- 
ly,  James  Bennett. 


FCC  Station-Scrutiny  Policy 

(Continued  from  page  15) 


James  Poole 

JAMES  POOLE,  84,  markets 
broadcaster  with  WLS  Chicago  for 
18  years,  died  Wednesday,  March 
28.  Before  entering  radio,  he  was 
markets  editor  of  the  Breeder's  Ga- 
zette. He  was  born  in  Poole,  Eng- 
land. 


of  Sec.  10  of  the  Radio  Act  of  1927, 
Sec.  308(b)  of  the  Communications 
Act  of  1934,  and  the  Rules  &  Reg- 
ulations of  both  Commissions." 

The  concealment  was  not  caused 
by  a  "slight  inadvertence,"  said  the 
opinion.  "On  the  contrary  the  testi- 
mony clearly  establishes  that  the 
deception  was  carried  on  at  Pick- 
ard's  instigation  for  approximate- 
ly 12  years.  Pickard  was  not  the 
only  person  responsible.  He  was 
aided  from  the  inception  of  the 
scheme  by  Harold  E.  Smith,  who 
has  been  a  principal  in  WOKO 
since  it  was  established  and  who, 
during  the  entire  period,  has  been 
general  manager  in  complete  charge 
of  the  station's  operations  as  well 
as  an  officer  and  director  of  the  cor- 
poration." 

Mr.  Smith  holds  25%%  interest 
in  WOKO  Inc.  Other  stockholders 
are,  according  to  FCC  records, 
Raymond  M.  Curtis,  president, 
25%%;  The  Press  Co.,  publisher 
of  the  Albany  Knickerbocker  News, 
25%. 

During  oral  argument  March  14, 
Morris  L.  Ernst,  New  York,  ap- 
pearing on  behalf  of  WOKO  Inc., 
admitted  failure  to  disclose  Mr. 
Pickard's  interests,  urged  the  FCC 
to  require  that  the  former  Commis- 
sioner dispose  of  his  holdings  at 
less  than  market  value  and  told 
the  Commission  that  Mr.  Pickard 


withheld  his  holdings  at  the  re- 
quest of  CBS  [Broadcasting, 
March  19]. 

Chairman  Porter  at  the  time 
commented  that  Mr.  Smith  would 
be  "rewarded"  by  being  permitted 
to  purchase  the  Pickard  stock  at 
less  than  market  value.  Commis- 
sioner Case  interjected  that  Mr. 
Smith  was  "in  it,  too".  Reed  T. 
Rollo,  appearing  for  the  Press  Co., 
filed  a  letter  proposing  his  client 
sell  its  25%  interest  in  WOKO  to 
Messrs.  Smith  and  Curtis  and  in 
turn  purchase  their  interests  in 
WABY. 

WOV  Transfer 

Regarding  the  proposed  WOV 
transfer,  the  FCC  news  release  an- 
nouncing the  action  said:  "The 
transferees,  in  carrying  on  their 
edible  oil  business,  have  violated 
and  disregarded  regulatory  laws  of 
the  States  and  Federal  Govern- 
ment on  numerous  occasions,  ever 
since  they  have  been  in  business. 
The  particular  violations  they  have 
been  guilty  of  are  In  several  cases 
odious  and  clearly  not  matters  of 
inadvertence." 

Several  alleged  violations  were 
cited;  the  proposed  transferees,  ac- 
cording to  FCC  accusations,  "con- 
cealed and  misrepresented  numer- 

(Continued  on  page  72) 


AFTER  VICTORY-WHAT? 


Nowhere  will  V-Day  be  celebrated  more 
gaily  than  in  boom  towns  everywhere — 
although  many  may  be  fated  to  be- 
come ghost  towns  when  war  orders  are 
cancelled. 

Roanoke's  future  is  brighter.  Our  three  big 
industries  —  railroading,  rayon  manufac- 
ture, steel  production — will  IMMEDIATELY 
begin  serving  long-waiting  civilian  cus- 
tomers without  re-tooling.  Jobs  will  remain 
plentiful! 

Shouldn't  you  be  known  by  these  people 
of  Southwest  Virginia  whose  present  pros- 
perity is  firmly  rooted?  Only  one  station — 
WDBJ  —  satisfactorily  covers  ALL  their 
118,921  daytime  listening  homes!  A  Class 
B  quarter-hour,  once,  only  $30.  We  (or 
Free  &  Peters)  would  like  to  tell  you 
more — much  more! 


CBS 


5000  WATTS    •    960  KC 


Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 


FREE  &  PETERS,  Inc.,  NatL  Representatives 


WDBJi 
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^'My  Make-Believe  Ballroom 
Needs  Transcription  Equipment 
That's  Really  Rugged! 


That's  why  our  mstallation  is  PRESTO 


"Our  PRESTO  transcription  turntables  get  a  real 
workout  here  at  WNEW,"  says  Martin  Block,  popular 
announcer  and  director  of  the  Make-Believe  Ball- 
room program.  "We  keep  them  running  almost  con- 
tinuously throughout  the  day.  And  they're  giving 
the  same  fine,  clear  reproduction  today  that  they 
gave  when  we  installed  them  years  ago.  As  an  an- 
nouncer, that  means  a  lot  to  me.  It's  a  nice  feeling 
to  know  that  my  transcribed  show  is  getting  out 
'in  good  voice!'" 

WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 
AND  DISCS 


From  users  of  PRESTO  equipment  all  over  the  country 
comes  the  same  story:  "It's  rugged,  it's  dependable,  it 
stands  the  gaff!"  The  increased  use  of  transcribed 
material  in  wartime  broadcasting  has  placed  a  heavy 
burden  on  all  recording  and  playback  equipment. 
PRESTO  users— including  many  of  the  major  broad- 
casting stations— have  found  that  their  equipment  is 
handling  the  job  with  ease.  That's  because  PRESTO 
devices  are  products  of  integrity— built  to  do  more 
than  will  ever  be  expected  of  them. 


RECORDIHG  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 


KANSAS 


CITY 


(Continued  from  page  70) 

ous  facts  within  their  knowledge 
i-elating  to  their  difficulties  with 
various  governmental  bodies." 

The  Mester  brothers  "expect  to 
run  Station  WOV  as  a  secondary 
business  investment,  relying  pri- 
marily on  others  than  themselves 
to  carry  out  their  licensee  obliga- 
tions," charged  the  Commission. 
"They  expect  to  increase  the  sta- 
tion's profits  'by  selling  more  time,' 
even  though  the  station's  schedule 
already  shows  75%  of  the  broad- 
cast time  on  weekdays  and  83% 
on  Saturdays  is  devoted  entirely  to 
commercial  programs  while  most 
of  the  remaining  'sustaining'  pro- 


grams carry  numerous  commercial 
announcements." 

"It  is  clear  that  the  transferees 
do  not  possess  the  qualifications 
essential  to  operate  Station  WOV 
in  the  public  interest  and  have 
failed  to  establish  that  they  are 
capable  of  being  entrusted  with 
those  responsibilities  and  obliga- 
tions expected  of  one  privileged  to 
hold  a  station  license,"  the  FCC 
concluded. 

In  New  York  Meyer  Mester,  de- 
nouncing the  FCC  findings  as  "very 
vicious",  asserted  that  a  detailed 
exception  would  be  filed  within  the 
specified  20-day  limit.  He  declared 
alleged  violations  of  Federal  and 
State  regulatory  laws,  as  charged 
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PORTER  BLDG. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD 
Coneral  Manager 


ELIZABETH  WHITEHEAD 
Station  Director 


HIS  CHECKS 
HfliAS  $IMPSONf 

We've  been  telling  you  for  years  that  our  hayseeds, 
out  here,  are  in  the  dough.  WeU,  in  1944,  the  average 
North  Dakota  farmer's  income  was  $7,250!  Fargo's 
bank  clearing  on  personal  checks  were  over  $250,- 
000,000!  North  Dakota  headed  the  nation  in  per- 
capita  E-Bond  sales  in  four  of  the  six  drives  .  ,  . 

If  you've  been  missing  Fargo  and  the  amazing  Red 
River  Valley,  you've  missed  one  of  America's  real 
mirac'e  markets.  Let  us  send  you  the  facts — or  ask 
Free  &  Peters! 

WDAY,iNC 

 ^ 


—  n 

N.  B.  C. 


z 


Ask  for  Rate  Card  3 


FARGO,  N.  D. 

AtCiliated  with  the  Fargo  Forum 

970  KILOCYCLES  .  .  .  5000  WATTS 
FREE  &  PETERS,  INC.,  NATIONAL  REPRESENTATIVES 


Sherdeman  Honored  | 

MAJ.  TED  SHERDEMAN,  radio 
advisor.  Information  and  Educa- 
tion Section,  U.  S.  Army  Servicej 
Forces  in  the  Far  East,  has  been 
awarded  the  Bronze  Star  Medal 
"for  meritorious  achievement  in 
connection  with  military  operations 
against  the  enemy  in  the  Southwest 
Pacific  .  .  ."  The  former  Young  & 
Rubicam  writer-producer  originat- 
ed, wrote  and  produced  a  series  of 
radio  programs  to  acquaint  U.  S. 
troops  with  the  Philippines  and 
their  people  before  the  American 
invasion  of  Leyte.  He  is  also  in 
charge  of  the  Armed  Forces  Radia 
Stations,  U.  S.  Army  Forces  in  thd 
Far  East. 


by  the  Commission,  had  been 
cleared  up  100%  and  that  he  and 
his  brother  had  proved  they  were 
"all  falsehoods". 

He  denied  he  and  his  brother 
planned  to  sell  "more  time",  as  the 
FCC  alleged.  "At  the  hearing  I 
testified  if  I  had  more  time  what  I 
would  do,"  said  Mr.  Mester.  "I  said 
that  we  could  utilize  the  additional 
time  for  the  benefit  of  the  public 
and  community  with  sustaining 
programs."  WOV  operates  only  six 
days  weekly,  being  off  the  air  Sun 
days. 

FCC  actions  in  both  the  WOKO 
and  WOV  cases  came  following 
pressure  from  Congressional 
sources.  In  the  WOKO  case,  Rep, 
Richard  B.  Wigglesworth  (R 
Mass.),  member  of  the  House  Ap- 
propriations Committee,  demanded 
that  the  Commission  act  when  the 
1946  fiscal  year  budget  was  under 
consideration  [Broadcasting,  Feb' 
12].  Rep.  Wigglesworth  also  was 
member  of  the  Select  Committee 
which  began  an  investigation  ol 
Arde  Bulova. 


wiaw 


LAWRENCE,  MASS. 
5000  WATTS  680  K  C 


National 
Representatives: 
WEED  &  COMPANY 
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PLAQUE  AWARD 
FOR  1944 
.  ."Beyond  the  Call  of  Duty" 


uiri:c:t  roltte  to  A!iieric/%'s  ivo.  \  market 
Tfie  Travelers  Broadcasting  Service  Corporaiion 
Member  of  NBC  and  New  England  Regional  Network 

Represenled  by  WEED  &  COMPANY,  New  York,  Boston, 
Chicago,  Detroir,  San  Francisco  and  Hollywood 
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Peace  Conference  Average 

{Continued  from  page  20) 


Ifumier 

...IN  READERSHIP 

among  agencies  and  manufacturers  combined 


%  In  the  field  of  general  advertising  publications  editorially 
covering  all  phases  of  advertising  and  marketing,  Advertising 
Age  leads  in  reader  preference  by  a  wide  margin  both  with 
advertising  agencies  and  their  clients. 

In  New  York  and  in  Chicago  agencies  rank  Advertising  Age 
"first  choice"  in  reader  preference,  according  to  the  latest 
independent  survey.  Manufacturers  throughout  the  nation 
give  it  first  place  in  readership. 

This  latest  survey  shows  that  among  agencies  and  their 
clients,  combined  —  on  a  nation-wide  basis  —  Advertising  Age 
is  "first  choice"  in  reader  preference  with  52.7%  of  the  total. 
It  is  "first  choice"  with  more  than  twice  as  many  as  the  second 
paper  in  its  field — more  than  3  times  as  many  as  the  third. 
(May  we  send  you  a  copy  of  this  survey?  Write.) 

Because  of  its  leadership  in  reader  preference.  Advertising 
Age  regularly  carries  more  advertising  of  radio  broadcasting 
stations  than  any  other  general  advertising  publication. 


Advertising  Age 

The  National  Newspaper  of  Marketing 

100  E.  Ohio  St..  Chicago  II   •  330  W.  42nd  St.,  New  York  18 
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Oakland,  Cal.  "We  strongly  feel 
that  radio  can  do  the  very  best  job 
of  informing  them — not  making  up 
their  minds,  but  thoroughly  inform- 
ing them  so  they  can  make  up  their 
own  minds." 

Earl  E.  May,  president  of  KMA 
Shenandoah,  la.  said:  "We  will 
transcribe  color  stories  and  human 
interest  angles  with  a  midwestern 
slant." 

"We  will  take  care  of  any  de- 
velopments that  will  be  of  any  in- 
terest to  our  particular  area  by 
overhead  wire,"  said  Storm  Whaley, 
manager  of  KUOA  Siloam  Springs, 
Ark. 

Using  Wire  Recorder 

Harold  A.  Safford,  program  di- 
rector of  WLS  Chicago,  said:  "We 
will  use  a  wire  recorder  and  make 
transcriptions,  interviewing  digni- 
taries and  farm  and  economic  ex- 
perts, pointing  our  material  to  the 
food  and  agricultural  angle  as  well 
as  events  and  proceedings  especial- 
ly pertinent  to  midwest  interest 
and  economics." 

Following,  in  brief,  are  plans  of 
networks  and  stations  as  reported 
last  week  to  Broadcasting: 

NBC— William  F.  Brooks,  director  of 
news  and  special  events,  will  supervise 
network's  coverage.  Key  newsmen  as- 
signed include  H.  V.  Kaltenborn,  Lowell 
Thomas,  Robert  St.  John,  Elmer  Peter- 
son, Alex  Drier,  Richard  Harkness.  Fleet- 
wood Lawton,  Graeme  Fletcher  and  Art 
Baker.  Two  war  correspondents,  George 
Folster,  just  back  from  the  Pacific,  and 
Guthrie  Janssen,  recently  returned  from 
Europe,  also  will  represent  NBC. 

KMA  Shenandoah,  la. — Earl  E.  May, 
president,  and  Owen  Saddler,  assistant 
to  the  president,  will  file  daily  wire  re- 
ports for  regularly  scheduled  newscasts, 
transcribe  interviews  with  dignitaries 
and  outstanding  network  commenta- 
tors, do  color  stories  and  will  interpret 
proceedings  for  farm  men  and  women, 
explaining  what  those  proceedings  mean 
to  them.  All  special  broadcasts  will  be 
sustaining.  Wire  reports  will  be  Included 
in  commercially  sponsored  newscasts. 

KMTR  Hollywood — Two  complete  re- 
cording units  will  be  sent  to  San  Fran- 
cisco, Kenneth  O.  Tinkham,  general 
manager,  announced.  He  has  assigned 
K.  Louis  Flatau,  news  analyst;  Jim 
Strain,  program  director;  Lyman  Smith, 
chief  of  the  recording  division,  and  Ed- 
die Lipps,  engineer,  to  cover.  Plans  In- 
clude transcribed  interview  with  every 
representative  of  note  at  the  Confer- 
ence, transcription  to  be  flown  to  Holly- 
wood for  special  broadcast  on  KMTR. 


station's  newsroom  staff  of  three,  doing 
direct  pickups  from  San  Francisco. 
Plans  are  to  cover  with  news  and  spe- 
cial events  broadcasts  all  newscasts  to 
originate  in  San  Francisco  during  con- 
ference; some  programs  will  be  record- 
ed for  delayed  broadcasts  due  to  the 
time  commitments,  although  preference 
will  be  given  direct  pickups.  No  special 
broadcasts  will  be  sold.  News  bulletins 
will  be  included  in  regularly  scheduled 
commercial  newscasts. 

KSD  St.  Louis — Dr.  Roland  G.  Usher, 
head  of  the  Dept.  of  History,  Washing- 
ton U.,  St.  Louis,  and  KSD  commenta- 
tor, will  bead  staff.  Final  plans  not  com- 
pleted but  KSD  anticipates  extensive 
newscasts  and  special  broadcasts,  said 
George  M.  Burbach,  general  manager. 
No  Special  Conference  programs  will  be 
sold. 

WOW  Omaha — Ray  Clark,  chief  news- 
caster, plans  to  reach  San  Francisco 
several  days  ahead  of  Conference,  set- 
ting up  special  broadcast  material. 
Plans  indefinite  as  to  whether  pickups 
or  recordings  will  be  used,  but  likely 
that  direct  feeds  through  NBC  facilities 
will  be  possible.  Mr.  Clark  plans  to 
cover  angles  of  specific  Interest  to  WOW 
listeners;  station  ready  to  cut  commer- 
cials to  present  full  coverage. 

KFWB  Hollywood — Plans  all-out  cov- 
erage with  direct  pickups  "morning,  aft- 
ernoon and  evening,"  said  Harry  Maiz- 
lish,  general  manager,  who'll  personally 
supervise  operations.  Plans  include  re- 
mote studos  in  San  Francisco  and  pos- 
sible tie-up  with  San  Francisco  station 
for  additional  feeds.  Coverage  will  be 
sustaining. 

KUOA  Slloam  Springs,  Ark. — General 
Manager  Storm  Whaley  will  cover,  tran- 
scribing his  own  commentaries  and  In- 
terviews with  dignitaries.  He  also  plans 
to  file  overhead  wire  copy  dally. 

WLS  Chicago — Will  use  wire  recorder 
to  transcribe  Interviews  with  dignitaries 
and  farm  economic  experts,  pointing 
material  to  the  food  and  agricultural 
angle  as  well  as  events  and  proceedings 
especially  pertinent  to  midwest  interest 
and  economics.  Station  also  will  cover 
by  overhead  wire  to  be  used  on  regU' 
larly  schedule  newcasts.  All  coverage  will 
be  sustaining.  WLS  has  comprehensive 
pre-Conference  scheduled,  beginning 
April  2,  Including  shortwave  broadcasts 
from  several  nations  to  be  represented 
and  interviews  with  delegates  passing 
through  Chicago.  Covering  for  WLS  and 
the  "Prairie  Farmer"  will  be  John 
Strohm,  WLS  agricultural  reporter  and 
managing  editor  of  the  "Farmer"  and 
Harold  Safford,  WLS  program  director. 


AFL  Series 

FOLLOWING  the  conclusion  March 
31  of  the  13-week  CIO  Saturday  fei 
afternoon  series.  Job  for  Tomorrow. 
CBS  on  April  7  starts  Builders  of 
Victory,  an  AFL  series,  for  13 
weeks  in  the  same  period,  3:45-4 
p.m.  New  series  will  be  devoted  to 
the  Seabees.  Series  will  feature  Pes 
interviews  with  Seabees  at  over- 
seas posts. 
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Merger  Hearing 
Resumes  Tuesday 

Gen.  Ingles  Favors  Voluntary 
Partial  Consolidation 

IRKED  because  the  State  Dept.  was 
not  prepared  to  present  its  testi- 
.mony,  Chairman  Burton  K.  Wheel- 
er (D-Mont.)  of  the  Senate  Inter- 
state Commerce  Committee  last 
week  postponed  until  Tuesday 
(April  3)  hearings  before  a  sub- 
committee on  a  proposed  merger  of 
international  telecommunications. 

Francis  Colt  de  Wolf,  chief  of  the 
State  Dept.  Telecommunications 
Division,  advised  Sen.  Wheeler  on 
Tuesday  that  Assistant  Secretary 
of  State  William  L.  Clayton  couldn't 
be  ready  until  Saturday.  Chairman 
Wheeler  caustically  remarked  that 
the  State  Dept.  had  been  prepar- 
ing its  evidence  for  two  years  but 
when  the  committee  was  ready  to 
hear  it,  State  Dept.  wasn't. 

Voluntary  Merger 
Maj.  Gen.  Harry  C.  Ingles,  USA, 
Chief  Signal  Officer,  put  the  War 
Dept.  on  record  as  favoring  a  vol- 
untary consolidation  of  some  inter- 
national carriers,  but  he  proposed 
no  definite  plan,  as  had  the  Navy 
Dept.  [Broadcasting,  March  26]. 
Gen.  Ingles  said  the  Army's  sole 
concern  is  national  defense  and  in 
that  respect  it  does  have  a  direct 
interest  in  international  commercial 
communications. 

He  estimated  the  Army  has  about 
$162,000,000  worth  of  equipment, 
much  of  which  can  be  converted 
to  private  enterprise  after  the  war. 
He  discounted  disputes  between  the 
Army  and  commercial  enterprises 
over  spectrum  space  and  said  that 

'  commercial  enterprise  always  would 
want  more  frequencies  but  that 
private  interests  would  not  be 
handicapped  by  Army  needs. 

Under  questioning  by  Sen. 
White  (R-Me.),  ranking  minority 
member  of  the  standing  committee, 

:  Gen.  Ingles  said  he  felt  a  partial 
merger  would  ease  the  demands  for 
frequencies. 

'  Charles  I.  Stanton,  deputy  ad- 
ministrator of  the  Civil  Aeronau- 
tics Authority,  said  CAA  was  in- 
terested only  in  aircraft  communi- 


KSEI 

POCATELLO  •  IDAHO 


mRSE  RECRUITING 
CREDITED  TO  RADIO 

STATIONS  in  the  Minneapolis-St. 
Paul  area  through  cooperation  with 
the  OWI  Domestic  Branch  Radio 
Bureau  have  been  given  credit  for 
all  the  nurses  recruited  there  dur- 
ing March  and  over  half  of  those 
recruited  since  the  first  of  the 
year. 

Since  Jan.  1  a  total  of  294  nurses 
in  the  Twin  Cities  have  applied  for 
commissions  in  the  Armed  Forces 
and  a  check  by  local  hospitals  re- 
vealed that  more  than  half  were 
prompted  by  the  appeals  broadcast 
by  stations  in  the  vicinity.  The 
Hennepin  County  Red  Cross  Chap- 
ter in  a  letter  to  Mrs.  Hayle  S. 
Cavanor,  OWI  regional  chief  in 
Minneapolis  and  formerly  of 
WCCO,  reported  that  40  nurses 
were  recruited  in  March  and  since 
other  publicity  prevalent  earlier  in 
the  year  has  died  down,  the  Red 
Cross  chapter  ■  is  certain  radio 
alone  is  responsible. 


WRC  News  Sponsors 

WRC  Washington  commentators 
Morgan  Beatty  and  Arthur  J.  Berg- 
man have  signed  52-week  contracts 
with  new  sponsors.  The  former's 
1:45-2  p.m.  network  news  spot  has 
been  taken  twice  a  week  by  Wash- 
ington's First  Federal  Savings  & 
Loan  Assn.  through  Courtland  D. 
Ferguson  agency.  The  latter  is 
being  sponsored  by  the  Adam 
Scheldt  Brewing  Co.,  6:30-6:35 
p.m.  six  days  a  week.  Lawrence  I. 
Everling  is  the  agency. 


cations  and  navigational  aids.  He 
was  not  convinced,  he  testified,  that 
a  complete  merger  as  proposed  by 
the  Navy  would  solve  any  problems 
and  could  see  no  demonstration  of 
efficiency  in  such  a  consolidation,  he 
added.  Although  there  are  not  suffi- 
cient frequencies  to  meet  all  de- 
mands, Mr.  Stanton  said,  he  be- 
lieved that  some  channels  are  not 
being  used  to  capacity.  He  ex- 
pressed concern  that  there  are  not 
enough  frequencies  for  direct  in- 
ternational broadcasting  and  that 
some  may  be  taken  from  aviation 
as  a  result.  He  pointed  out  that  the 
leading  nations  are  planning  to  ex- 
pand international  broadcasting 
after  the  war. 


^RK  OF  ACCURACY, 
SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 

UNITED  PRESS 


NOWHERE  is  the  personal  quality  of  radio  better  demonstrated 
than  on  Tom  Breneman's  Breakfast  in  Hollywood.  Without  the- 
atrical effects  or  sophisticated  chatter,  he  comphments  his  guests 
for  being  real  people.  So,  when  Motion  Picture  Daily  revealed  that 
in  the  opinion  of  many  radio  editors,  "Breakfast"  was  the  best 
morning  show  on  the  air,  it  pinned  an  orchid  on  the  man  who 
makes  a  career  of  pinning  them  on  others.  Printers'  Ink  adds  its 
congratulations  here. 


COMMERCIALLY  speaking  (Kellogg's  Pep  and  Procter  &  Gam- 
ble's Ivory  Snow  are  the  commercial  guests  at  this  Blue  Network 
breakfast  table),  the  success  of  the  program  seems  to  depend  more 
on  delivery  than  on  formula.  Routine  business  on  the  show  never 
varies.  The  guests,  both  studio  and  listening,  anticipate  every 
course  and  relish  the  ingredients.  This  is  another  tribute  to  Mr.  B 
because  people  familiar  with  the  recipe,  learn  to  be  very  critical 
of  the  cook. 


"HAVE  A  CIGAR"  says  T.  B.  to  a  pretty  breakfast  guest  and 
everyone  chuckles.  "Have  some  helpful  ideas"  says  Printers'  Ink 
but  P.  I.  is  serious  and  so  are  its  more  than  15,000  readers.  They 
expect  first  quality  advertising  and  marketing  help  from  the  first 
publication  in  the  field.  Since  1888  they  haven't  been  disappointed. 
Like  the  breakfast  guests  on  the  Blue,  Printers'  Ink's  readers  are 
familiar  with  the  recipe  and  critical  of  the  cook. 

Part  of  the  Printers'  Ink  list  of  more  than  15,000  subscribers  is  ap- 
portioned like  this;  at  Kellogg  and  Kenyon  &  Eckhardt,  17  sub- 
scriptions; at  Procter  &  Oamble  and  Compton,  17  subscriptions; 
at  the  Blue  Network  and  its  affiliated  stations,  il  subscriptions. 


We  believe  most  people  know  of 
P.  I.'s  important  circulation,  know 
both  its  quality  and  quantity.  We 
think  they  know  that  Printers' 
Ink  carries  more  pages  of  every 
kind  of  media  advertising,  yes, 
even  radio  advertising,  than  any 
other  publication  in  its  field.  We 
won't  go  into  the  score  here  but 
we  will  say  this:  Most  advertisers 
find  it  profitable  to  use  the  medium 
their  customers  and  prospects  like 
best  and  you  will  find  it  worth 
while  to  follow  this  pattern.  You 
can  reach  most  important  adver- 
tising and  marketing  people  best 
when  you  buy  P.  I.  first. 
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Antenna  Systems  Proposed  as  Subject 
At  FCC^s  Hearing  on  Clear  Channels 


.  .  and  WFDF  Flint  says  it's 
April  Fool,  sir" 


ADDITION  of  antenna  systems  to 
the  issues  of  the  forthcoming  clear 
channel  hearings  before  the  FCC 
May  9  was  suggested  by  John  Bar- 
ron, Washington  consulting  engi- 
neer, in  a  letter  to  the  Commission 
last  week. 

Eight  stations  and  one  group 
had  filed  for  appearances  as  Broad- 
casting went  to  press  and  one 
other  sought  permission  to  file  a 
memorandum.  Indications  were 
that  the  hearings  will  begin  as 
scheduled,  but  it  appeared  likely 
the  FCC  would  continue  them,  once 
under  way,  to  permit  three  engi- 
neering committees  to  complete 
their  studies  looking  towards  pos- 
sible new  standards  [Broadcast- 
ing, March  26]. 

Deadline  for  filing  appearances 


was  April  2.  Among  those  who  plan 
to  file  but  whose  papers  were  not 
on  record  last  week  are  the  Clear 
Channel  Broadcasting  Service,  of 
which  Louis  G.  Caldwell,  Washing- 
ton, is  general  counsel,  and  the  Re- 
gional Broadcasters  Committee, 
successor  to  the  National  Assn.  of 
Regional  Broadcasting  Service,  rep- 
resented by  Paul  D.  P.  Spearman, 
Washington  counsel. 

Issue  8 

In  his  letter  Mr.  Barron  recom- 
mended that  the  Commission  in- 
clude antenna  systems  in  Issue  8. 
Issue  8  is  to  determine  what 
changes  the  Commission  should  or- 
der with  respect  to  geographical 
location,  frequency,  authorized 
power  or  hours  of  operation  of  any 
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DUPREE  BLUES 

OH  LOOK  AT  ME  NOW!) 
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For  the  complete  list  of  BMI-licensed 
titles  recorded  by  Woody  see  your 
BMI  DISC  DATA,  or  write  for  this 
special  service. 


Clarinet -PLAYING  maestro  of 
the  "band  that  plays  the  blues,"  Woody 
Herman  has  come  a  long  way  since  the 
days  when  he  toured  vaudeville  in  a 
solo  act  at  the  age  oj  11. 

Born  Woodrow  Wilson  Herman  in 
Milwaukee,  he  fronted  a  local  band  as  a 
child  of  ten.  Since  forming  his  own  out- 
jit  in  1936,  Woody  has  consistently  held 
a  top  position  among  the  ranks  of  pop- 
ular bandleaders. 


BMI 

NEW  YORK      CHICACO  HOLLYWOOD 


Praise  for  WTAG 

GREETINGS  from  the  BBC 
were  sent  by  Director  Gen- 
eral William  J.  Haley,  of  the 
British  organization,  to 
George  F.  Booth,  president  of 
WTAG  Worcester,  Mass.  on 
the  conclusion  of  WTAG's 
Worcester  &  the  World  weeks. 
The  cable  was  read  at  a  din- 
ner at  which  Mrs.  Franklin 
D.  Roosevelt  and  ambassa- 
dors of  many  nations  were 
guests. 


presently  licensed  clear  channel 
station. 

"Clear  channel  station  could  op- 
erate more  effectively  with  direc- 
tional antenna  systems  at  night," 
wrote  Mr.  Barron,  "thereby  permit- 
ting such  stations  to  render  satis- 
factory service  to  certain  areas  and 
at  the  same  time  permitting  simul- 
taneous use  of  the  frequency  by  one 
or  more  additional  stations.  Many 
clear  channel  stations  will  use  anti- 
quated and  inefficient  antenna  sys- 
tems." He  suggested  the  FCC  re- 
quire that  all  clear  channel  stations 
use  "modern  and  efficient  antenna 
systems". 

Following  are  the  filings  as  of 
last  week,  with  witnesses: 

Westinghouse  Stations  Inc.  (WBZ 
Boston,  WBZA  Springfield,  KDKA  Pitts- 
burgh, KYW^  PliUadelphia,  WOWO  Port 
Wayne,  KEX  Portland,  Ore.)— Walter  C. 
Evans,  vice-president,  will  testify  on 
general  policy;  Lee  B.  Walles,  general 
manager,  on  programming  and  eco- 
nomic matters;  A.  D.  Ring,  Dwight  A. 
Myer  and  Ralph  N.  Harmon  on  engi- 
neering, "with  particular  reference  to 
the  necessity  of  providing  clear  chan- 
nel service". 

KWKH  Shreveport— A.  Earl  CuUtun 
Jr.;  W.  E.  Antony. 

KTHS  Hot  Springs,  Ark.— A.  Earl  Cul- 
lum  Jr.;  W.  E.  Antony. 

KSL  Salt  Lake  City- Witness  unde- 
termined. 

WCAU  PhUadelphia— Isaac  D.  Levy. 

WBAP  Fort  Worth— Witness  undeter- 
mined. 

WWSW  Pittsburgh- Witness  unde- 
termined. 

KOMO  Seattle— A.  D.  Ring. 

WLW  Cincinnati— Witness  undeter- 
mined. 

WLIB  Brooklyn — Seeks  permission  to 
file  memo. 


ASCAP  Meeting 

GENERAL  ANNUAL  meeting  of 
ASCAP  will  be  held  the  afternoon 
of  April  5  at  the  Ritz-C'arlton  Hotel. 
New  York,  followed  by  the  Society's 
annual  dinner  in  the  evening. 
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Video^s  Power  as  Advertising  Medium 
Said  to  Offset  Attention  Limitations 


Mr.  Lansing 


GREATER  commercial  value  and 
selling  power  will  offset  the  fewer 
"attention  hours"  obtainable  by  tele- 
vision programs  and  enable  video 
broadcasting  to 
become,  before 
long,  "a  self-sup- 
porting, profita- 
ble, advertising 
medium",  it  was 
predicted  last 
week  by  Mort  N. 
Lansing,  radio 
specialist,  Bureau 
of  Foreign  & 
Domes  cic  C  o  m  - 
merce. 

Surveying  the  postwar  outlook 
for  television  and  FM,  Mr.  Lan- 
sing, formerly  with  the  WPB 
Radio  &  Radar  Division,  sees  in- 
teresting program  opportunities  to 
attract  the  buying  public,  includ- 
ing televised  fashion  shows,  appli- 
ance and  gadget  demonstrations, 
and  exhibition  of  consumer  goods 
more  effectively  than  by  catalogue. 
He  believes  that  color  video  should 
be  especially  valuable  in  promoting 
sales  of  fabrics,  furniture  and 
household  furnishings. 

Seller's  Market 

Mr.  Lansing  expects  that  post- 
war television  receivers  will  cost 
approximately  50%  more  than  AM 
■  receivers  of  comparable  quality  and 
that  AM-FM  sets  will  cost  about 
25%  more  than  AM  receivers  of 
equivalent  models.  The  backlog  of 
business  since  1941,  he  feels,  will 
bring  about  a  seller's  market  "but 
after  the  accumulated  demand  has 
been  satisfied,  there  will  be  much 
competition  among  the  various  ra- 
dio manufacturers  to  keep  busy 
their  tremendously  expanded  fa- 
cilities". 

Weighing  such  factors  as  prices, 
proposed  new  stations  and  increased 
coverage,  delayed  purchases  to 
await  "futuristic"  models,  and  the 
increasingly  larger  proportion  of 
i  total  sales  to  be  accounted  for  by 
television  and  AM-FM  receivers, 
Mr.  Lansing  expresses  the  view 
that  "at  least  on  a  short  time  basis 
FM  will  be  much  more  important 


than  television  on  account  of  its 
more  general  utility  and  the  fact 
that  sound  broadcasting  techniques 
have  already  been  developed.  As 
television  broadcast  techniques  are 
perfected,  television  sales  will  be- 
come increasingly  larger." 

Prior  to  assuming  his  present 
post  in  the  Government,  Mr.  Lans- 
ing served  in  various  engineering 
capacities  in  the  Signal  Corps 
Laboratories  and  the  Office  of  the 
Chief  Signal  Officer.  He  had  previ- 
ously been  affiliated  with  Gross 
Brennan  Inc.,  Walter  S.  Lemmon 
and  Sperry  Gyrosrope. 


Lubcke  Upholds  FCC 

HARRY  LUBCKE,  television  di- 
rector, Don  Lee  Broadcasting  Sys- 
tem, Hollywood,  told  the  Society 
of  Television  Engineers  that  the 
FCC  television  allocations  proposal 
had  been  approved  by  the  greater 
part  of  the  industry.  He  described 
as  a  crying  need,  resumption  of 
television  receiver  production  under 
standards  almost  completed  by  the 
RTPB  and  FCC  and  asserted:  "If 
receiver  manufacturers  are  wise 
they  will  employ  the  improved  parts 
developed  during  the  war  and  will 
not  attempt  to  produce  to  meet  a 
corner  drug  stoie  price  level." 


New  Blue  Series 

AMERICAN  Broadcasting  Co. 
(Blue  Network)  is  preparing  a  se- 
ries telling  the  story  of  American 
management  in  similar  way  that 
the  network's  Labor-USA  presents 
labor's  viewpoints.  Series  will  be 
broadcast  on  the  same  52-week  basis 
as  the  labor  series,  he  said.  The 
latter  is  broadcast  Saturday  6:45- 
7  p.m.  The  network  hopes  to  do 
the  same  thing  with  Government 
and  with  Peace,  placing  at  the  dis- 
posal of  suitable  spokesmen  a  week- 
ly period  throughout  the  year  in 
which  to  keep  the  public  informed. 


FRANK  H.  McINTOSH,  consultiiiR 
radio  engineers,  moved  into  expanded 
quarters  at  710  14th  St.  N.W.  Wash- 
ington last  Wednesday.  The  firm  for- 
merly was  in  the  Shoreham  Bldg.  New 
quarters  include  the  entire  fifth  floor. 
Telephone  remains  the  same  :  MEtro- 
politan  4477. 


WILL  DO  A  JOB  FOR  YOV  IN 
ROCKFORD,  ILLINOIS 

METROPOLITAN  POPULATIOIS  JSOW  111,000 
1944  RETAIL  SALES— $85,975,000 

1000  WATTS   •  BLUE  NETWORK   •   REP.— HEADLEY-REED 
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LINGO 


VERTICAL 


/ 


RADIATORS 


^AVAILABLE  NOW  ONLY  TO 
THOSE  WITH  PROPER  PRIOR- 
ITY-READY roR  mm 
SHIPMENT  TO  ALL,  tHE 
MOMENT  PRIORITY  MSimi- 
TION  ARE  tlFTIP.  .  . 

There's  a  Lingo  Radiator  and 
supporting  pole  for  every  riesd 
and  purpose  in  iianda'rd  heights 
—100  to  500  feet—tor  AM, 
FM,  Television  and  other  UHF 
uses.  Innmediate  shipment  to 
those  with  necessary  priority. 
We  invite  your  inquiries, 
whether  your  installation  is 
large  or  small  —  for  today  or 
tomorrow. 


Send  for  Your  FREE  Copy  of 
Our  New  Brochure,  Full  of 
Detailed  Information  on 
Standard  and  Special 
Types  of  Lingo 
Radiators 


JOHN  E.  LINGO  &  SON,  INC. 

Est.  t897 

CAMDEN,  NEW  JERSEY 
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IN  MIAMI^TODAY 


MANUFACTURING*  PLANTS 
GOING  FULL  BLAST 
12  MONTHS  A  YEAR! 

Miami's  industrial  and  commercial  plants 
have  an  annual  payroll  of  $93,350,288. 


JAMES  M.  LeGATE,  General  Monager 

5,000  WATTS  *  610  KC  *  NBC 


CLiV  ELAND 

BASIC  BlUE 
850  KC      5000  WATTS 


COMMENTATOR  BAIS 
STIRS    VP  PROTEST 

MARCH  1  ban  on  locally-spon- 
sored news  commentators  by  KFI 
Los  Angeles  [Broadcasting,  Feb. 
12,  19]  has  resulted  in  a  storm 
of  protest  by  labor,  political  and 
citizens  groups  which  was  climaxed 
last  Tuesday  by  a  resolution  on  the 
House  floor  asking  that  KFI  re- 
consider its  policy.  The  move  was 
instigated  by  Rep.  Ellis  E.  Patter- 
son (D-Cal.)  and  co-signed  by  a 
non-partisan  group  of  his  col- 
leagues. 

Mr.  Patterson  stated  in  his  speech 
before  the  House  that  the  station 
arbitrarily  put  off  the  air  six  com- 
mentators whose  views  do  not  co- 
incide with  those  of  the  station's 
owner,  thus  financially  affecting  the 
sponsors  and  denying  to  the  public 
desired  information  from  well- 
known  and  favored  news  analysts. 
The  resolution  said  that  public  re- 
sentment was  displayed  to  the  con- 
gressmen and  the  FCC  by  volumi- 
nous mail  and  because  it  was  "felt 
this  is  censorship  on  a  medium  of 
public  communications"  it  was  re- 
solved that  KFI  be  urged  and  ad- 
vised to  "look  into  its  present  pol- 
icy to  determine  if  this  policy  is  in 
the  public  interest." 

The  FCC  previously  asked  the 
reason  for  KFI's  policy  and  was 
informed  that  it  was  felt  adequate 
and  more  competent  service  was 
being  supplied  by  its  own  staff  and 
NBC  programs.  The  complainants, 
including  the  local  ClO  Political 
Action  Committee,  felt  that  the 
move  was  political  and  anti-labor. 
The  Commission  decided  the  move 
does  not  raise  any  question  under 
the  Communications  Act  but  said 
it  does  review  for  objective  pres- 
entation of  programs  when  renew- 
ing licenses  and  could  then  take  ac- 
tion under  the  precedent  set  in  the 
Mayflower  case  ruling. 

It  is  understood  KFI  is  prepar- 
ing a  statement  in  answer  to  the 
resolution.  Included  in  the  reply 
probably  will  be  the  argument  that 
a  sustaining  public  forum  has  been 
instituted  in  lieu  of  the  commenta- 
tors and  on  the  first  program  last 
Wednesday  9:30-10  p.m.  the  CIO 
took  one  side  of  a  debate  on  Cali- 
fornia health  insurance. 


Vincent  Bendix 

VINCENT  BENDIX,  62,  inventor, 
founder  of  Bendix  Aviation  Corp. 
and  president  of  Bendix  Helicop- 
ters, Inc.,  died  last  week  in  New 
York  from  coronary  thrombosis. 
Among  his  inventions  were  the 
Bendix  self-starter  drive,  genera- 
tors, radio  direction  apparatus  for 
ships,  magnetos,  laundry  machin- 
ery, landing  gears,  the  four-wheel 
automobile  brake  and  the  modern 
helicopter. 


Guest  to  Pacific 

COL.  WESLEY  T.  GUEST,  director 
of  the  Plans  &  Operations  Divisions 
of  the  Signal  Corps  and  its  radio  liai- 
son officer  for  many  years,  last  week 
was  ordered  to  the  Pacific  theatre  on 
an  important  assignment.  His  succes- 
sor at  headquarters  has  not  been  desig- 
nated. Col.  Guest  was  an  important 
figure  on  the  Board  of  War  Communi- 
cations and  the  Interdepartment  Ra- 
dio Advisory  Committee  and  has  at- 
tended practically  all  of  the  interna- 
tional radio  and  telecommunications 
conferences  as  one  of  the  War  Depart- 
ment's chief  representatives. 


Mr.  LeGate 

treasurer  for 


LeGate  Heads  FAB 

JAMES  M.  LeGATE,  general  man- 
ager of  WIOD  Miami,  was  elected 
president  of  the  Florida  Assn.  of 
Broadcasters  at  its  annual  meeting 
in  Jacksonvi  lie. 
Glenn  Marshall, 
Jr.  of  WFOY  St. 
Augustine  was 
chosen  first  vice- 
president  and 
G.  G.  McBride. 
WDBO  Orlando, 
second  -  vice  - 
president.  Fred 
Mizer,  WQAM 
Miami,  was  elect- 
ed secretary- 
third  term.  Jack 
Hopkins  of  WJAX  Jacksonville  was 
named  first  director  and  Teresa  M. 
Myers,  WTAL  Tallahassee,  and 
E.  0.  Ward,  WLAK  Lakeland, 
were  elected  directors. 


TECHniCflL^^ 


LT.  TED  WOODWARD,  former  engineer 
of  WPIL  Philadelphia  who  has  been 
overseas  two  years,  has  received  the 
Bronze  Star  with  Oak  Leaf  Clusters  and 
a  Presidential  Citation. 
VERA  IMMEL  of  the  WWSW  Pittsburgh 
control  room  is  leaving  the  station  to 
join  her  husband  who  is  with  a  Gulf 
Oil  Corp.  field  crew. 
3.  D.  BLOOM,  WWL  New  Orleans  chief 
engineer,  is  the  father  of  a  girl. 
LEROY  GREEN,  chief  engineer  of  WELO 
Tupelo,  Miss.,  is  former  high  school 
teacher  of  LT.  INEZ  McDONALD,  Army 
nurse  just  returned  to  her  home  near 
Tupelo  after  liberation  from  the  Santo 
Tomas  prison  at  Manila. 
CAPT.  RAY  LIMBERG,  former  NBC  cen- 
tral division  field  engineer  now  attached 
to  the  Army  Signal  Corps,  is  the  fa- 
ther of  a  boy. 

EDWARD  C.  LOCKWOOD,  radio  engi- 
neering officer  with  the  1st  Mobile 
Broadcasting  Co.  and  former  engineer 
of  WLW  Cincinnati,  has  been  promoted 
to  captain. 

ELPHIN  RANN  has  joined  the  technical 
staff  of  WINN  Louisville  as  chief  engi- 
neer. 

DANIEL  McMILLIN  and  GEORGE  S. 
THOMPSON  are  new  control  operators 
for  WIOD  Miami. 

DICK  EBERZ  has  joined  the  engineer- 
ing department  of  WIBG  Philadelphia. 


TELECOMMUNICATIONS  develop- 
ment in  Mexico  is  receiving  the  atten- 
tion of  the  Department  of  Commerce 
with  a  powerful  radio  station  one  of 
the  aims.  Automatic  telegraph  trans- 
mitters and  receivers  are  to  be  installed 
as  soon  as  available. 


For  TAILOR-MADE  SPOTS 
and  PROGRAMS 


TO. 


1121  VERMONT  AVE.- WASH.  5,D.  C. 


WRITE-WIRE  OR  CALL  FOR  DETAILS  W 
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FCC  Surveying  Effects  on  Receiver 
Costs  of  Moving  FM  Band  Upward 


WITH  THE  FATE  of  FM  still  un- 
determined, the  FCC  has  made 
last-minute  attempts  to  glean  every 
iota  of  information  regarding  the 
possible  economic  effects  of  moving 
the  new  broadcast  service  upward 
in  the  spectrum,  it  was  disclosed 
last  week. 

Under  date  of  March  12  the  Com- 
mission sent  to  all  manufacturers 
a  letter  seeking  additional  informa- 
tion on  the  relative  costs  of  manu- 
facturing FM  units  for  an  18-mc 
band  beginning  at  44  mc  and  an  18- 
rac  band  starting  at  84  mc.  Al- 
though members  of  the  FMBI,  who 
have  protested  moving  the  B'M 
band  upward,  felt  the  44-mc  re- 
quest was  significant,  Dallas  W. 
Smythe,  chief  of  the  economics  di- 
vision, FCC,  said  it  had  no  signifi- 
cance. 

"It  might  well  have  been  42  meg- 
acycles," he  explained.  The  Com- 
mission felt  more  specific  data  than 
that  given  at  the  allocation  hear- 
ings last  fall  and  at  oral  argument 
in  late  February  and  early  March 
would  be  of  help  in  determining  the 
economic  factors  involving  FM,  ac- 
cording to  reports. 

Estimates  Requested 

"The  Commission  would  like  to 
obtain  more  specific  information  on 
the  question  whether  it  will  cost 
more  to  build  an  FM  receiver  with 
a  band  beginning  at  84  mc  than  it 
would  if  the  band  began  at  44  mc, 
assuming  in  both  cases  a  total  band 
of  18  mc  to  be  covered,"  said  the 
FCC  letter  under  the  signature  of 
T.  J.  Slowie,  secretary.  Each  ad- 
dressee was  assured  replies  would 
not  be  used  "in  any  way  which  will 
disclose  your  identity  in  connection 
with  your  estimates".  Specifically 
the  Commission  asked  this  infor- 
mation: 

"State  your  estimate  of  the  difference 
if  any  between  the  retail  value  per  unit 
of  an  FM  receiving  set  capable  of  re- 
ceiving over  a  band  of  18  mc  beginning 
at  44  mc  and  an  FM  receiving  set  capa- 
ble of  receiving  over  a  band  of  18  mc 
beginning  at  84  mc  under  the  follow- 
ing  assumptions   in   each  case: 

(a)  1945  cost  conditions;  (b)  produc- 
tion to  be  at  rate  which  will  provide 
optimum  utilization  of  plant  capacity 
available  after  cessation  of  hostilities: 
I  (c)  receiver  to  be  an  AM-FM  combina- 
tion retailing  at  about  $75;  (d)  receiver 


to  be  built  to  specifications  which  you 
would  probably  adopt  for  your  postwar 
product. 

State  the  composition  of  this  differ- 
ence in  price  (if  any)  in  terms  of  addi- 
tional components,  different  types  of 
components,  labor,  retail  and  whole- 
sale markup,  etc. 

State  whether  the  price  difference 
would  be  the  same  for  combination  sets 
regardless  of  the  price  class  of  the  set 
and  if  the  answer  to  this  is  no,  state 
how  the  price  difference  would  vary 
with  retail  price. 

Reports  Due  Soon 

All  information  was  to  have 
been  in  by  last  Monday,  according 
to  the  letter.  Whether  the  FCC 
planned  to  place  the  results  of  its 
latest  survey  in  the  record  could 
not  be  determined,  although  it  was 
pointed  out  that  several  questions 
with  reference  to  the  cost  of  build- 
ing receivers  in  the  present  band 
and  in  the  proposed  84-102  mc  band 
were  vague. 

The  receiver  committee  of  RTPB 
Panel  5  (FM)  reported  minutes  of 
several  meetings  and  witnesses 
representing  various  manufactur- 
ers testified  the  increased  cost  to 
the  public  of  moving  FM  upward 
would  be  from  $4  to  $30  per  FM 
unit. 

Meanwhile,  it  was  indicated  that 
final  allocations  above  25  mc  and  a 
proposed  report  below  25  mc  would 
be  released  within  the  next  two 
weeks.  The  Commission  staff  is 
said  to  be  eager  to  get  as  much  of 


If  a  tree  falls 
and  no  one  is  there  to  hear  it, 
does  it  make  a  sound?" 
"If  a  product  is  advertised  on 
the  air,  and  only  a  small  audience 
listens,  will  it  sell?" 
Your  sales  message  on  WCBM 
will  sell.  WCBM  is  Baltimore's 
listening  habit. 

The  Blue  Network  Station 

mm 

BALTIMORE 

JOHN  ELMER  GEORGE  H.  ROEOER 
President  General  Manager 
FREE  &  PETERS,  Inc.,.  Natl.  Rep. 


the  allocations  as  possible  cleaned 
up  before  delving  into  the  clear 
channel  hearings,  which  are  slated 
to  begin  May  9. 

A  series  of  conferences  has  been 
held  between  the  FCC  and  the  In- 
terdepartment  Radio  Advisory  Com- 
mittee, with  reference  to  the  pro- 
posed allocations  below  25  mc  and 
the  final  report  above  25  mc.  It  is 
reported  that  the  only  stumbling 
block  in  the  way  of  a  final  decision 
above  25  mc  is  the  location  of  FM. 


Jett  111 

COMMISSIONER  B.  K.  Jett  of  the 
FCC  was  confined  to  his  home  in 
Chevy  Chase,  Md.,  most  of  last 
week  by  the  flu.  He  was  at  his  office 
on  Monday,  but  was  forced  to  fore- 
go the  regular  Tuesday  Commis- 
sion meeting. 


KPO  Institute 

THE  THIRD  summer  institute  to 
be  conducted  by  Stanford  Universi- 
ty and  KPO-NBC  San  Francisco 
will  open  June  21,  John  W.  Elwood, 
manager  of  KPO  announced.  This 
year's  classes,  it  is  expected,  will 
hold  special  interest  for  returned 
servicemen.  Courses  will  include 
acting,  announcing,  radio  writing, 
production,  control  room  operation, 
radio  for  teachers,  and  similar 
fields,  with  members  of  the  Stan- 
ford faculty  and  of  the  KPO  staff 
as  instructors.  Applicants  for  en- 
rollment may  write  to  Mrs.  Inez  G. 
Robertson,  Stanford  University, 
Palo  Alto  (Cal.)  or  KPO  San  Fran- 
cisco. 


CATHOLIC  Radio  Week,  April  8-14, 
will  emphasize  the  fundamentals  nec- 
essary for  a  lasting  peace  when  various 
state  networks  will  carry  a  series  of 
broadcasts  on  the  topic. 


"Change  the  Paint,  Joe... 
We're  Producing  for  Civilians,  Now!" 

Changing  the  color  of  the  paint  v/ill  virtually  transform  Peoria's  indus- 
trial production  from  war  to  peace.  For  to  earth-moving  equipment, 
a  bomb  crater  is  the  same  as  a  hole  in  a  cow  pasture  ...  it  takes 
the  same  kind  of  machine  to  fill  both. 

This  means  there'll  be  no  reconversion  delay  in  Peoriarea — no  sales 
lag.  Actually,  there's  likely  to  be  a  sales  leap.  Postwar  will  be  the 
reconstruction   period — and  Peoriarea 
makes  construction  equipment. 

Although  Peoriarea  is  a  BIG  market 
today,  it's  likely  to  be  a  BIGGER 
market  tomorrow.  So  grow  with  us  . .  . 


Peorions  Have  the 
WMBD  Habit! 


WMBD  serves  industrial 
Peoria  and  all  Peoriarea — 
16  counties  in  the  heart  of 
the  rich  Illinois  cornbelt 
with  a  population  of  over 
600,000.  WMBD's  audi- 
ence in  Peoriarea  is  great- 
er than  all  other  stations 
combined,  as  revealed  by 
Hooper  and  Conlan  sur- 
veys. 
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years  of 
profitable 
peach  fuzz 

Each  year  over  2  million  bushels . . . 
10%  of  all  the  peaches  produced  in 
the  whole  South ...  picked  in  Spar- 
tanburg County  alone! 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croff 

5000  watts  Day,  1000  watts  Night 

950  kiloeytles.  Rep.  by  Hollmgbery 


iTHE  VOICE  OF  MISSISSIPPI 

mm 


MISSISSIPPI 

America's  State 
of 

OPPORTUNITY 

"Today  we  have  cold,  hard  facts 
and  figures  to  show  that  Mis- 
sissippi is  the  No.  1  State  of  Op- 
portunity. In  the  postwar  era  we 
forsee  a  development  program 
that  will  bring  multiple  oppor- 
tunities undreamed  of  only  a  few 
years  ago."  * 

Business  activity  in  Mississippi 
is  at  the  highest  peak  in  history. 
Long-range  planners  and  economic 
forecasters  predict  no  letup  in  the 
years  following  the  war. 

This  means  that  the  alert  adver- 
tiser will  include  the  Mississippi 
market  on  his  "must  cover"  list. 
One  way  of  being  assured  com- 
plete coverage  of  this  profitable, 
growing  market  is  to  route  your 
sales  message  over  WJDX — the 
D-O-M-l-N-A-N-T  "voice  of  Mis- 
sissippi". 


WLB  Denies  Plea 
For  Program  Fees 

But  Chicago  AFRA  Receives 
Increase  in  Hourly  Pay 

REQUEST  for  program  fees  or 
"pay  within  pay"  was  denied  and 
an  increase  of  14  cents  per  hour 
for  staff  announcers  retroactive  to 
Nov.  1,  1943  was  authorized  in  a 
directive  issued  March  21  by  the 
Regional  War  Labor  Board  of  the 
Sixth  Region  in  the  dispute  be- 
tween six  Chicago  class  B  stations 
and  AFRA  [Broadcasting,  Dec. 
25]. Chicago  stations  are  WJJD 
WIND  WAAF  WAIT  WGES 
WSBC. 

In.  addition  to  two-week  vaca- 
tions granted  to  statf  announcers, 
stations  have  agreed  that  announc- 
ers will  receive  one  day  off  for  legal 
holidays  within  a  28-day  period  fol- 
lowing the  holiday  or  may  add  such 
days  (not  in  excess  of  five  days) 
to  the  vacation  period  whenever 
possible. 

In  denying  the  "pay  within  pay" 
principle,  the  Regional  Board  sus- 
tained the  recommendations  made 
in  the  report  of  the  panel  last  De- 
cember. The  panel  had  held  that 
the  extra  fees  asked  by  the  union, 
ranging  from  25c  to  $1.50  for  com- 
mercials, would  raise  announcers' 
pay  by  $15  to  $39  a  week. 

The  panel  had  also  cited  the 
WMAL  case  in  which  the  national 
Board  had  originally  reversed  the 
recommendations  of  the  hearing  of- 
ficer and  denied  the  request  for  ex- 
tra fees.  Since  the  issuance  of  the 
panel  report,  however,  the  Board 
again  reversed  itself  [Broadcast- 
ing, Jan.  22]  and  the  station  sub- 
sequently filed  a  petition  for  re- 
consideration [Broadcasting,  Feb. 
5].  No  action  has  been  taken  on 
the  petition. 


GOT  A  MILLION  of  'em  would  be  proper  response  when  these  repre- 
sentatives from  Hollywood  record  pressing  and  processing  companies 
formally  presented  Col.  Thomas  H.  A.  Lewis  (c)  Commandant  of 
Armed  Forces  Radio  Service,  Hollywood,  with  millionth  recording  for 
entertainment  of  overseas  servicemen  on  March  13.  AFRS  is  combined 
operation  of  War  and  Navy  Departments  and  is  agency  charged  with 
bringing  radio  entertainment  to  armed  forces  overseas.  Firm  repre- 
sentatives are  (1  to  r)  :  Jim  Bayless,  RCA-Victor;  Oscar  Turner,  NBC 
Radio-Recording  Division;  Andrew  Shrade,  Columbia  Recording;  C.  P. 
MacGregor,  president  of  C.  P.  MacGregor  Co.;  Louis  Goldberg,  head  of 
Allied  Record  Mfg.  Co.;  Paul  Quan,  C.  P.  MacGregor  Co.;  Eugene  Bedell, 
Allied  Record  Mfg.  Co.;  Chang  Winters,  Radio  Recorders. 


Ui  par  . 

Club,  organization  of  KYW  Philadel- 
phia employes,  is  scheduled  for  April 
13. 


IT&T  SCIEISTIFIC 
GROUP  ORGANIZED 

TO  COORDINATE  the  work  of 
electronic  scientists  of  International 
Telephone  &  Telegraph  Corp. 
throughout  the  world,  a  $2,000,000 
corporation.  International  Telecom- 
munications Laboratories  has  been 
formed,  Col.  Sosthenes  Behn,  presi- 
dent of  IT  &  T  and  chairman  of  the 
board  of  the  new  company,  an- 
nounced last  week. 

"The  scientific  corporation  was 
created  to  make  possible  ultimately 
an  exchange  of  inventions  and  clos- 
er coordination  of  IT&T's  world- 
wide electronic  research  work,"  the 
announcement  stated,  "including 
advancement  in  radio,  television  and 
other  branches  of  the  communica- 
tions arts  and  the  aids  to  aerial 
navigation  which  they  will  afford 
in  the  postwar  era." 

E.  M.  Deloraine,  general  director 
of  federal  telephone  and  radio  lab- 
oratories. New  York,  is  president  of 
the  new  organization,  which  is  own- 
ed jointly  by  IT&T  and  a  subsidi- 
ary. International  Standard  Elec- 
tric Corp. 


WRC  Dinner 

ALL  WRC  Washington  employes 
will  be  entertained  at  an  annual 
dinner  Wednesday  at  the  Statler 
Hotel  given  by  Frank  Russel,  NBC 
vice-president  in  charge  of  the 
Washington  office,  and  Carleton  D. 
Smith,  WRC  general  manager.  The 
dinner  will  honor  Fred  Shawn,  pro- 
gram director,  who  leaves  for  New 
York  next  Monday  to  become  as- 
sistant to  Clarence  Menser,  NBC- 
vice-president  in  charge  of  pro- 
grams. 


Studio's  Radio  Staff 

CREATION  of  a  radio  department 
at  20th  Century  Fox  Film  Corp., 
New  York,  under  the  direction  of 
Ted  Lloyd,  formerly  radio  super- 
visor, was  announced  last  week  by 
Hal  Horne,  head  of  publicity,  ex- 
ploitation and  advertising.  Mr. 
Lloyd  will  be  in  charge  of  com- 1' 
mercial  and  sustaining  radio  activ- 
ities. Radio  time  will  continue  to 
be  placed  through  Kayton-Spiero 
Co.,  New  York,  with  Mort  Nus- 
baum  as  radio  account  executive. 


Gn/et'  THIS  RICH  SUBSTANTIAL 
MARKET  WITH  A  SINGLE  MEDIUM 


Page  80    •    April  2,  1945 


NOWFUILTIME 
flPs.^  DAYandNIGHT 


Singing  Commercials^  Repetition  Draw 
Main  Objection^  Survey  for  ANA  Shows 


SUPPORTING  the  claims  of  those 
,vho  believe  something  ought  to  be 
lone  about  excessive  commercializa- 
;ion  on  the  air  are  the  findings  of 
Opinion  Research  Corp.  in  a  na- 
;ionwride  survey  made  for  the  ANA 
:o  determine  what  the  general  pub- 
ic thinks  of  the  wartime  operations 
ind  advertising  of  American  busi- 
less. 

After  a  number  of  questions  in 
vhich  the  answers  reveal  the  pub- 
ic thinks  advertising  of  value  in 
securing  public  aid  for  the  war  ef- 
fort, in  Informing  people  about 
postwar  products  and  in  creating 
,30stwar  employment,  and  that  the 
nan  in  the  street  tends  to  overesti- 
nate  the  amount  of  the  purchase 
orice  of  common  articles  that  goes 
for  advertising  them,  the  people  in- 
erviewed  were  asked  if  they  find 
mything  objectionable  in  present- 
lay  advertising,  with  the  answers 
livided  about  50-50  between  those 
Tfho  do  and  those  who  don't, 
j  To  the  next  question:  "Is  there 
anything  about  advertising  today 
;hat  you  object  to  seriously?"  21% 
•eplied,  "Too  many  radio  commer- 
cials,"  with   singing  commercials 


and  repetition  of  commercials  on 
the  air  cited  in  explanation  of  the 
general  answer. 

Another  question  revealed  that 
one  person  in  six  has  on  at  least 
one  occasion  switched  brands  be- 
cause of  objectionable  advertising 
and  when  they  were  asked  in  what 
medium  the  objectionable  ads  ap- 
peared, radio  was  mentioned  four 
times  as  often  as  the  next  medium, 
13%  to  3%  for  magazines  and 
2%  for  newspapers. 

Stations  Too  Timid 
Paul  Ellison,  advertising  direc- 
tor of  Sylvania  Electric  Products 
Inc.  and  chairman  of  the  ANA  pub- 
lic relations  committee,  in  releas- 
ing the  survey  statistics  told  Broad- 
casting: "I  believe  that  stations  in 
general  have  been  too  timid  in  re- 
vising the  set  structure  of  many 
programs  as  they  are  received  from 
agencies  and  advertisers.  The  very 
great  majority  of  advertisers,  I  am 
sure,  would  be  eager  to  have  sta- 
tions exercise  the  dictates  of  good 
taste  and  good  judgment.  This  ap- 
plies particularly  to  news  broad- 
-casts." 


Dr.  N.  M.  Hopkins 

DR.  NEVIL  MONROE  HOPKINS, 
71,  consulting  engineer,  inventor  of 
several  radio  devices  and  president 
Df  National  Electric  Ballots  Inc., 

  died  in  New  York 

;^HppH^H|  March  26  after  a 
^^Br^  ^^^H  brief  illness.  His 
V  ^^^^  best-known  inven- 
H  l^^^l  broad- 
■  m^^l  casting  field  is 
^  H^^^H  the  Radiovoter. 
Hi  "^'^E^^l  designed  to  pro- 
^^k_^H^H  vide  instantane- 
^^^HMHp^H  ous  surveys  of  the 
i^^B"^^l^H  radio  audience. 
j^KtA    .^H      rpj^g  Radiovot- 

Dr.  Hopkins  er  was  invented 
in  1934  and  the 
NEBA  formed  in  1936  to  acquire 
licenses  from  Dr.  Hopkins,  for  this 
■and  other  audience  measurement 
and  polling  devices  but  the  device 
has  not  been  produced  on  a  large 
scale. 


EARL  O.  WYLER,  general  manager  and 
vice-president  of  KTSM  El  Paso,  and 
OWI  regional  director  for  radio,  has 
been  elected  president  of  the  El  Paso 
Chamber  of  Commerce. 


KGFF,  Shawnee,  Oklahoma 

.  .  .  "We  are  finding  your  Tele- 
script,  'Washington  Today,' 
very  fine  indeed." 


Max'ne  Eddy, 
General  Manager 


available  through 

PRESS  A$SOCIATION,iNc. 


Acquires  KSJB  Control 

APPLICATION  was  filed  with  the 
FCC  last  week  for  acquisition  of 
control  of  KSJB  Jamestown,  N.  D. 
by  John  W.  Boler,  president  and 
general  manager  of  North  Central 
Broadcasting  System,  through  pur- 
chase of  72  shares  common  stock 
for  $7,200.  Now  holder  of  23  shares, 
he  acquires  24  shares  Treasury 
stock  and  48  shares  new  issue.  Ad- 
ditional capital  is  needed  in  con- 
nection with  proposed  expansions, 
application  stated. 

OWI  Fights  Jamming 

OFFICE  OF  WAR  Information,  in 
an  attempt  to  counteract  heavy 
jamming  of  its  German  language 
communiques  by  the  enemy,  now  in- 
serts one  and  one  half-minute  Ger- 
man bulletins  in  all  its  26  foreign 
language  broadcasts  and  three- 
minute  German  broadcasts  are 
scheduled  every  half-hour  during 
OWI  night  music  programs. 


FOUR  TOP 
MARKETS! 

Central  Kentucky 
Amarillo 

KFDA  ^e*- 

The  Tri-State 

I  llfOill  Ashland,  Ky. 

n%imt  Huutinston.W.V 


I  WVmi  Huntington,  W.  Ve 

Knoxville 

I  W  B  I  R  Knoxville,  Tenn. 


FCC  Names  Kibler 

APPOINTMENT  of  Milton  J.  Kib- 
ler, former  Army  major,  as  attor- 
ney on  the  NAB  staff  to  assist 
John  Morgan  Davis,  of  Philadel- 
phia, NAB  director  of  labor  rela- 
tions, was  announced  last  week. 
Mr.  Kibler  will  assist  in  legal  mat- 
ters having  to  do  with  employer- 
employe  relationships.  He  practiced 
law  in  Washington  until  1941 
when  he  became  a  civilian  legal  ad- 
visor in  the  office  of  the  Chief  En- 
gineer, War  Dept.  In  1942  he  was 
commissioned  a  first  lieutenant  in 
the  Army  Reserves  and  served  as 
legal  advisor  and  policy  director 
to  the  Director  of  Procurement  of 
the  Surgeon  General's  office.  Last 
November  he  was  honorably  dis- 
charged with  a  rank  of  major  be- 
cause of  injuries  incident  to  his 
service. 


Florence  E.  Norfleet 

MRS.  FLORENCE  E.  NOR- 
FLEET, 87,  mother  of  William  J. 
Norfleet,  FCC  chief  accountant, 
died  last  Friday  morning  at  the 
home  of  a  daughter,  Mrs.  P.  C. 
Baldwin,  in  Richmond,  Va.,  where 
she  had  lived  for  40  years.  Services 
were  conducted  Saturday.  Besides 
her  son  and  the  daughter  with 
whom  she  made  her  home,  Mrs. 
Norfleet  is  survived  by  two  other 
daughters. 


WHKC 

COLUMBUS 
★ 

NOW  DOUBLE  POWER 
NEW  W>4yE  LENOTH  610  KC. 
CENTRAL  OHIO'S 
ONLY  MUTUAL  STATION 
* 

The  News  Voice  of  Ohio 
★ 

NATIONAL  REPRESENTATIVE 
RADIO  ADVERTISING  CO. 

521  5th  Ave.,  New  York  City 
333  N.  Michigan  Ave.,  Chicago,  III, 


in  Western  North  Carolina 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  ail  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


mi] 


And  this  adds  up  to 

LEADERSHIP 


7  doy  average  of  sets  funed  to  each  station — 
not  share  of  audience 


Time 

WWNC 

Station 
2 

Station 
3 

6:30  a.m.* 
to 

1 2  noon 

10.3 

2.2 

2.3 

12  noon 

to 
6  p.m. 

11.9 

4.5 

2.1 

6  p.m. 
to 

Midnight 

14.2 

5.6 

1.9 

570  KC 
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Folks 
Turn  First  to— 


NEW  ORLEANS 


50,000  Watts 
Clear  Channel 


WLW 


700  ON  YOUR  DIAL 


THE  NATION'S 
MOST 
MERCHANDISE-ABLE 
STATION 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 

There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 

CHNS  •  BROADCASTING 
HOUSE,  Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


mm 


A  ST.  LOUIS         6  3  0  KG. 

^  5  0  0  0  Watts  Ful 

Time 

Ab  L  U  E      N  E  T  W 

0  R 

K 

nUi  by  John  BLAIR  &  CO, 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 MARCH  24  TO  MARCH  30  INCLUSIVE  


Decisions 


ACTIONS  BY  COMMISSION 

MARCH  27 

590  kc  KTBC  Austin,  Tex.— Granted 
vol.  assgn.  license  from  State  Capital 
Broadcasting  Assn.  to  Claudia  T.  John- 

1340  kc  WBRW  Welch,  W.  Va.— Grant- 
ed vol.  transfer  control  from  J.  W. 
Blakely,  Gladys  H.  Blakely  and  J.  Read 
Werness  to  Joe  G.  Hunt,  W.  R.  Keyser, 
Ellis  Landreth,  Clarence  H.  Frey  and 
Robert  O.  Greever. 

1450  kc  WLAP  Lexington,  Ky. — Denied 
special  service  authorization  630  kc  100 
w  N  250  w  LS  for  period  ending  10-1-45. 

NEW-1240  kc  Baron  Broadcasting  Co., 
Wilkes-Barre,  Pa. — Adopted  order  des- 
ignating for  hearing  application  for  new 
station  250  w  unlimited. 

Following  stations  granted  license 
renewal  on  temp,  basis  only  pending 
determination  license  renewal  applica- 
tion, not  later  than  6-1-45:  KASA  KAVE 
KDLR  KDON  KFBC  KFJI  KPOR  KGBS 
KGY  KHBG  KICA  KICD  KIUL  KMAC 
KOCA  KOVO  KPPA  KPPC  KROY  KVSO 
KWAT  KWIL  KXOX  KYUM  WATN 
WBBL  WBIR  WBML  WCOU  WCOV 
WCRW  WEBQ  WPOY  WGAC  WGCM 
WGGA  WGRM  WHBU  WIBU  WINK 
WINN  WJBY  WJEJ  WJIM  WKOK 
WLAG  WMFG  WPAX  WRAL  WSAY 
WSBC  WSLS  WSNJ  WSNY  KWJB 
KWLC  KWOS  KWRC. 

Following  stations  granted  further  ex- 
tension of  license  on  temp,  basis  only 
pending  determination  license  renewal 
application,  not  later  than  6-1-45:  KDAL 
KELA  KELO  KFJB  KFMB  KHBC  KSWO 
KTUL  KWNO  WAYX  WBLJ  WCAX 
WCBT  WCLO  WDSM  WPIN  WHBY 
WHKK  WIBG  WIBX  WISE  WJBC  WLOF 
WMBD  WMRO  WNEW  (and  aux.)  WOLS 
WOV  (and  aux.)  WPRA  WROX  WTOL 
WTAQ  KGDE. 

WOKO  Albany,  N.  Y.— Present  fac- 
simile broadcast  station  license  further 
extended  on  temp,  basis  for  period  end- 
ing 6-1-45  pending  determination  license 
renewal  application  (W2XWE). 

Radio  Corp.  of  America,  Camden, 
N.  J. — Granted  further  extension  of  li- 
cense for  experimental  television  station 
(W3XEP)  on  temp,  basis  only,  pending 
determination  license  renewal  applica- 
tion, not  later  than  6-1-45. 

New  Jersey  Broadcasting  Corp.,  Jersey 
City,  N.  J. — Granted  CP  new  develop- 
mental station  to  operate  on  frequen- 
cies to  be  assigned  by  FCC. 

Cowles  Broadcasting  Co.,  Washington 
— Denied  application  for  CP  new  devel- 
opmental station. 

Cowles  Broadcasting  Co.,  Des  Moines 
— Same. 

Northwest  Broadcasting  Co.,  Minneap- 
olis— Same. 

Massachusetts  Broadcasting  Corp., 
Boston — Same. 

MARCH  29 

Following  stations  granted  extension 
of  license  on  temp,  basis  only  pending 
determination  license  renewal  applica- 
tion, not  later  than  5-1-45:  KADA 
KANS  WPAT  WJDX  WGBB  WOMT 
WJMC  WEDC  KBIZ  WTAX  KFUN 
WLOK  WSOC  WJTN. 


DOCKET  ACTIONS 
MARCH  28 

WOKO  Albany,  N.  Y.— Adopted  order 
making  final  proposed  findings  of  fact 
and  conclusions  and  denying  applica- 
tion for  license  renewal.  Effective  date 
4-27-45. 

WOV  New  York — Announced  proposed 
findings  of  fact  and  conclusions  to 
deny  transfer  of  control  from  Arde 
Bulova  and  Harry  D.  Henshel  to  Mur- 
ray and  Meyer  Mester. 


ACTIONS  ON  MOTIONS 
MARCH  28 
John  H.  Stenger  Jr.,  Wilkes-Barre,  Pa. 

— At  request  of  petitioner  withdrawn 
petition  for  Inclusion  in  hearing  record 
in  Wilkes-Barre  cases  (Docket  6169, 
6170,  6171,  6723)  of  additional  exhibits. 

1490  kc  KFFA  Helena,  Ark.— Granted 
motion  to  dismiss  without  prejudice  ap- 
plication for  CP  change  1490  kc  to  1230 
kc  250  w  unlimited. 


NEW-1570  kc  The  Central  Valley  Ra- 
dio, Lodi,  Cal. — ^Denied  without  preju- 
dice motion  Insofar  as  it  seeks  to  amend 
application  so  as  to  change  requested 
1600  kc  to  1570  kc;  granted  motion  in- 
sofar as  it  asks  leave  to  amend  appli- 
cation; denied  without  prejudice  mo- 
tion insofar  as  it  requests  that  amended 
application  be  removed  from  hearing 
docket. 

Ronald  B.  Woodyard,  Utica,  N.  Y.— 

Granted  petition  for  leave  to  intervene 
in  hearing  on  application  of  Copper 
City  Broadcasting  Corp.,  Rome,  N.  Y., 
for  new  station. 


Applications 


MARCH  26 

NEW-Channel  3  Travelers  Broadcast- 
ing Service  Corp.,  Hartford — CP  new 
commercial  TV  station  Channel  7  ESR 
1210,  amended  to  request  Channel  3 
as  proposed  in  allocation   (60-66  mc). 

Courier -Journal  &  Louisville  Times 
Co.,  Eastwood,  Ky. — CP  change  assign- 
ment W9XEK. 

1230  kc  WRBL  Columbus,  Ga.— Vol. 
assgn.  license  from  Columbus  Broad- 
casting Co.  to  J.  W.  Woodruff,  J.  W. 
Woodruff  Jr.  and  E.  B.  Cartledge  Jr. 
d/b  Columbus  Broadcasting  Co. 

600  kc  KSJB  Jamestown,  N.  D.— Ac- 
quisition of  control  by  John  W.  Boler 
through  purchase  72  sh  common  stock. 

NEW-Channel  1  WDAF  Kansas  City 
— CP  new  commercial  TV  station,  Chan- 
nel 1  as  proposed  in  allocation  (44-50 
mc),  ESR  2455. 

MARCH  28 

NEW-1450  kc  Orangeburg  Broadcast- 
ing Corp.,  Orangeburg,  S.  C. — CP  new 
standard  station  250  w  unlimited. 

NEW-1230  kc  Corinth  Broadcasting 
Co.,  Corinth,  Miss. — CP  new  standard 
station  250  w  unlimited. 

NEW-1300  kc   Broadcasting    Corp  of 


America,   North   of  Brawley,   Cal. — CP 

new  standard  station  1420  kc  1  kw  un- 
limited, amended  to  request  1300  kc, 
1  kw  D  500  w  N. 

1230  kc  KPHO  Phoenix— Acquisition  of 
control  by  Rex  Schepp  through  purchase 
216  2/3  sh  from  Central  Newspapers 
Inc. 

MARCH  29 

1230  kc  WMFR  High  Point,  N.  C— 
Vol.  assgn.  license  from  Radio  Station 
WMFR  to  James  E.,  Helen  M.,  James  E. 
Jr.,  Ralph  M.,  Frank  S.  and  Molly  H. 
Lambeth  d/b  Radio  Station  WMFR. 

NEW-49.5  mc  Mark  K.  Wilson,  Chat- 
tanooga— CP  new  FM  station,  16,826  sq. 
mi.,  $51,300  estimated  cost. 

MARCH  30 

1240  kc  WGBB  Freeport,  N.  Y.— Mod. 
license  change  hours  operation  from 
ST-WPAS  to  unlhnited. 

1330  kc  WFIN  Findlay,  O.— Vol.  assgn. 
license  from  Findlay  Radio  Co.  to  Fred 
R.  Hover  tr/as  Findlay  Radio  Co. 

NEW-Channel  4  WHKC  Columbus,  O. 
— CP  new  commercial  TV  station,  ESR 
1030. 

NEW-Channel  5  WHKK  Akron,  O 

CP  new  commercial  TV  station,  ES 
970. 

NEW-47.1  mc  WHKK  Akron,  O.— CP 

new  FM  station,  4,500  sq.  mi.,  $53,600 
estimated  cost. 

1230  kc  WJBC  Bloomington,  111.— In 
voluntary  assgn.  license  from  Arthur 
Malcolm  McGregor,  Dorothy  Charlotte 
McGregor,  and  Hugh  L.  Gately  d/b  Ra- 
dio Station  WJBC  to  Arthur  Malcolm 
McGregor  and  Hugh  L.  Gately  d/b  Ra- 
dio Station  WJBC. 


GENERAL  ELECTRICS  electronics 
department  has  announced  a  new  beat 
frequency  audio  oscillator,  Type  AO-2. 
to  simplify  measurements  of  audio 
amplifiers  and  radio  receiver  fidelity, 
E.  E.  Williams,  sales  manager  has 
announced.  The  unit  provides  a  stable 
sine  wave,  continuous  variable  fre 
quency  from  5  to  15,000  cycles  per 
second. 


WHDH 


5000  WATTS 


Noltenot  Sotei  Representatives  •  SPOT  SALES,  INC.,  New  York  •  Oikege  •  Son  Francisco 


Page  82    •    ^pr«7  2,  1945 


BROADCASTING    •    Broadcast  Advertising 


'Abeyance  Asked 
On  WOW  Decision 

PREPARED  with  the  assistance  of 
Charles  R.  Denny,  general  counsel 
and  Harry  M.  Plotkin,  assistant 
general  counsel  of  the  FCC,  a  brief 
filed  last  week  by  the  Solicitor 
General  at  the  request  of  the  U.  S. 
(.  Supreme  Court  suggests  that  the 
I,  Supreme  Court  of  Nebraska  should 
hold  its  judgment  in  abeyance  on 
the  case  of  Radio  Station  WOW 
Inc.  [Broadcasting,  March  5].  The 
brief  suggest  this  action  until  the 
Woodmen  of  the  World  Society 
may  seek  to  resume  operation  of 
the  Omaha  station  or  attempt  to 
fpijsell  it  to  the  same  or  a  different 
party  upon  terms  consistent  with 
state  law. 

This  conclusion  is  reached  as  a 
imeans  to  separate  action  on  the 
MS'physical  property  of  the  station 
and  the  license  without  disconnect- 
ing the  two  in  fact.  It  is  further 
suggested  that  whatever  operation 
i5ij,may  be  decided  upon,  may  then, 
after   approval  by  the  court,  be 
submitted  to  the  Commission  for 
transfer  of  license.  If  the  Commis- 
,,,sion  consents  the  State  court  may 
ii!!enter  an  appropriate  order  with 
■-"■respect  to  the  physical  property, 
(jrlf  license  transferral  is  withheld, 
ias|> adjustments  may  be  made  which 
*'V/ill  bring  an  acceptable  proposal. 
"      Numerous  decisions  are  cited  to 
uphold  these  conclusions.  First,  it 
j  is  shown  that  even  as  respects  utili- 
"j'ty  property,  liens  may  be  enforced 
1  if  the  public  service  is  not  thereby 
endangered   and  that  the  courts 
have  jurisdiction  over  the  physical 


BMB  Signs  88%  at  Chicago  Meeting 
For  474  Total;  Big  City  Opposition 


THE  BIG  CITIES  still  look  skep- 
tically upon  BMB  despite  the  fact 
that  Hugh  Feltis,  president,  signed 
up  88%  of  the  stations  registered 
for  the  9th  District  meeting  of  the 
NAB  in  Chicago  last  week. 

Of  the  stations  signing,  only  one 
Chicago  outlet — WGN — pledged  its 
support.  In  New  York,  it  was  re- 
called, where  first  opposition  to  the 
plan  developed,  15  of  36  stations 
signed.  There  are  15  stations  in 
Chicago.  Glenn  X.  Snyder,  general 
manager,  WLS,  said  late  Friday  his 
station  would  support  BMB. 

With  the  addition  of  the  Chicago 
subscribers  and  those  who  had 
signed  contracts  at  the  7th  District 


property  of  stations  notwithstand- 
ing licenses  issued  by  the  Commis- 
sion. Also,  the  brief  states,  the  Act 
contains  no  provision  for  continu- 
ance of  broadcasting  until  permis- 
sion to  abandon  service  is  obtained, 
freuently  the  case  with  utilities. 

The  ruling  of  the  state  supreme 
court,  the  brief  says,  went  too  far 
in  setting  aside  the  license  and  it 
should  be  directed  to  eliminate  all 
provisions  relating  to  this.  Other- 
wise the  Commission's  jurisdiction 
is  invaded  and  WOW  would  be  pre- 
vented from  opposing  the  return  of 
the  license  to  the  insurance  com- 
pany or  from  applying  for  a  new 
license  to  operate  a  station  on  the 
same  frequency,  should  it  get 
equipment. 


CHOKE 

IN 

CHATTANOOGA 


WDOD 
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5,000  WATTS  DAY  AND  NIGHT 

PAUL  H.  RAYMER  CO. 
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fit^t  IN  (1)  AUDIENCE,  (2)  PUBLIC  SERVICE,  {3)  RESULTS 


meeting  in  Cincinnati  two  days 
earlier,  total  supporters  now  are 
474. 

In  Cincinnati,  ,also,  only  one 
Queen  City  station  signed — WKRC 
— the  remainder  of  the  subscribers 
being  drawn  from  outlying  cities 
in  Ohio  and  Kentucky.  It  was 
understood  that  WLW,  in  with- 
holding its  support,  presented  to 
Mr.  Feltis  a  bill  of  complaint  to 
which  the  BMB  president  said  he 
would  reply  after  consultation  with 
his  board. 

Some  considered  it  significant, 
foreshadowing  things  to  come,  that 
WGAR  Cleveland  did  not  sign  in 
Cincinnati.  The  outlet  is  a  sister 
station  of  WJR  Detroit,  both  owned 
by  G.  A.  (Dick)  Richards.  The 
WGAR  attitude,  it  was  thought, 
might  reflect  a  similar  skepticism 
on  the  part  of  the  Detroit  outlet. 
A  third  Richards  station,  KMPC 
Los  Angeles,  is  a  subscriber.  De- 
troit, it  is  generally  conceded,  will 
be  the  most  difficult  selling  job  Mr. 
Feltis  will  encounter.  District  8 
meets  there  April  2-3. 

Frank  Schreiber,  general  man- 
ager of  WGN  Chicago  upon  signing 
said:  "We  consider  BMB  to  be  the 
first  effort  of  the  industry  to  es- 
tablish a  sound  basis  of  self-evalu- 
ation." 

Stations  signing  in  Cincinnati: 
Kentucky :  WLB  J  Bowling 
Green;  WOMI  Owensboro;  WKRC. 
Ohio:  WHK  Cleveland;  WCOL  Co- 
lumbus; WING  WHIG  Dayton; 
WFIN  Findlay;  WPAY  Ports- 
mouth; WIZE  Springfield;  WSPD 
Toledo;  WFMJ  Youngstown;  WHIZ 
Zanesville;  WHKK  Akron,  Those 
in  this  district  pledging  support 
before  the  meeting  —  Kentucky: 
WMCI  Ashland,  WLAP  Lexington; 
Ohio:  WICA  Ashtabula,  WHBC 
Canton,  WHKC  Columbus,  WLOK 
Lima,  WMRN  Marion,  WSTV 
Steubenville,  WKBN  Youngstown. 
Stations  signing  in  Chicago : 
Illinois:  WTAX  Springfield, 
WROK  Rockford,  WTAD  Quincy, 
WJBC  OSC  Cairo,  WTMV  E.  St. 
Louis.  Wisconsin:  WOMT  Manito- 
wac,  WHBL  Sheboygan,  WJRN 
Racine,  WOSH  Oshkosh.  Missouri: 
KFVS  Cape  Girardeau.  Those  in 
this  district  pledging  support  be- 
fore the  meeting— Illinois:  WDAN 
Danville,  WEBQ  Harrisburg, 
WHBF  Rock  Island,  WCBS  Spring- 
field, WDZ  Toscola.  Wisconsin: 
WCLO  Janesville,  WTMJ  WMFM 
Milwauee. 

At  the  Chicago  district  meeting, 
delegates  agreed  to  refer  the  Illi- 
nois radio  libel  bill  to  the  Resolu- 
tions Committee  for  study  and  went 
on  record  in  opposition  to  it.  J. 
Harold  Ryan,  president,  and  Lewis 
H.  Avery,  director  of  broadcast  ad- 
vertising, NAB,  addressed  the 
Cincinnati  and  Chicago  meetings. 

Presiding  at  Cincinnati  was  Na- 
than Lord,  general  manager  of 
WAVE  Louisville  and  district  di- 
rector; at  Chicago,  Leslie  C.  John- 
son, general  manager  of  WHBF, 


They  Run 
the  Place 

Listeners  have  the  "say"  when  if 
comes  to  WAIR  program  policies. 
That's  why  this  "peoples'  "  radio 
station  is  the  stcnd-by  of  every 
age  and  class  in  this  big-money 
market. 

WAIR 

Winston  -  Salem,  North  Corolina 
Representative:  The  Walker  Company 
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Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  post-war  future.  Box  932, 
BROADCASTING. 

Male  announcer.  General  studio  routine, 
including  news  at  modern  southeastern 
regional.  $37.50  for  40  hours.  Oppor- 
tunity for  increase.  Qualifications  and 
when  available,  please.  Box  342,  BROAD- 
CASTING. 

First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent job  for  right  man.  State  full  par- 
ticulars and  salary  expected  in  first 
letter.  Box  399,  BROADCASTING. 
Studio  recording  and  transmitter  engi- 
neers for  regional  NBC  affiliate.  NABET 
scale.  Reply  Box  420,  BROADCASTING. 
Wanted — Salesman.  Outstanding  inde- 
pendent station  in  mlddlewest  seeks 
commission  salesman  of  proved  ability 
and  integrity.  Right  man  can  earn 
$10,000-$12,000  a  year.  Send  complete  de- 
tails first  letter,  in  confidence,  to  Box 
429,  BROADCASTING. 
Announcer-newscaster — Wanted  by  basic 
major  network  affiliate  in  northern 
New  England.  Box  459,  BROADCAST- 
ING. 

First  class  engineer  wanted  for  pro- 
gressive 250  watt  Blue-Mutual  station 
in  northeast  Texas.  Send  qualifications 
and  salary  requirements  to  Box  466, 
BROADCASTING. 

Wanted — Operator,  first  class  license. 
Immediately.  Send  complete  story  first 
letter.  Permanent.  Box  472,  BROAD- 
CASTING. 

Wanted — Announcer.  Give  complete  de- 
tails first  letter.  Immediate  opening. 
Box  473,  BROADCASTING. 
Have  permanent  position  open  for  first 
or  second  class  license.  Time  and  half 
over  forty  hours.  Apartment  available 
at  transmitter  if  desired.  If  interested 
write  or  wire.  Box  474,  BROADCASTING. 
Midwest  agency  in  city  of  300,000  needs 
aggressive  young  man  or  woman  to  han- 
dle the  radio  business  we  already  have 
and  develop  new  accounts.  Must  be  a 
combination  of  salesman,  showman  and 
copywriter.  A  real  opportunity  to  go 
places  with  a  fast  growing  agency.  Box 
476,  BROADCASTING. 
If  you  are  a  good  musical  clock  man  we 
can  use  you.  Excellent  opportunity.  Let 
us  know  what  your  experience  has  been, 
also  salary  expected  and  draft  status. 
Box  477,  BROADCASTING. 
Announcer  for  splendid  position  in 
southeastern  Blue  affiliate.  Congenial, 
permanent  staff  to  work  with.  No  board 
work,  no  continuity.  Excellent  oppor- 
tunity for  man  with  production  ability. 
Salary  $45  per  week.  Box  478,  BROAD- 
CASTING. 

Wanted — Continuity  writer.  Not  for 
spots  alone,  but  a  writer  capable  of 
handling  continuity  department  and 
converting  ideas  into  finished  program. 
KGNC,  Amarillo,  Texas. 

Alaska  broadcasting  station  has  open- 
ing for  operator  announcer  with  first  or 
second  class  license.  Starting  salary 
about  $250.  We  pay  transportation  from 
Seattle  on  year  contract.  Write  or  wire 
Edwin  A.  Kraft,  708  American  Bldg., 
Seattle,  Wash. 

Copywriter — If  you  are  a  gal  radio  copy- 
writer, with  commercial  copy  exper- 
ience and  want  a  permanent  agency 
where  there  is  real  opportunity,  write, 
outlining  your  experience  and  qualifi- 
cations. Give  complete  Information  in 
first  letter,  including  age  and  salary  de- 
sired. Send  samples  of  copy.  Jessop  Ad- 
vertising Company,  21st  floor.  First  Cen- 
tral Tower,  Akron  8,  Ohio. 

Operator — First  or  second  class  license 
required.  Good  salary  and  working  con- 
ditions. Send  qualifications  to  WJIM, 
Lansing,  Michigan. 

Announcer-operator,  third  class.  Perma- 
nent position  with  salary  according  to 
ambition.  WMJM,  Cordele,  Georgia. 

Wanted— Commercial  manager— Excel- 
lent opportunity.  Married  man  with 
family  preferred.  Fly-by-nlghts  need  not 
apply.  For  further  details  write  Gerald 
J.  Morey,  WNLC,  New  London,  Conn. 
Wanted— Three  first-class  announcers, 
also  program  director  for  North  Caro- 
lina's newest  radio  station.  Phone,  write 
or  wire  Nathan  Frank,  General  Manager 
giving  all  details  and  when  available. 
Radio  Station  WHNC,  Henderson,  N.  C. 

Transmitter  engineer,  1st  class  license, 
guaranteed  weekly  earnings,  $52  per 
week  with  5  kilowatt  CBS  New  England 
station  in  small  city  with  better  than 
average  living  conditions.  Immediate 
opening.  Box  484.  BROADCASTING. 
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I — Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  ,  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National   Press  Bldg.,  Washington  4,  D.  C. 


Help  Wanted  (Cont'd) 

Several  1st  or  2nd  engineers.  Pennsyl- 
vania. Permanent.  Box  487,  BROAD- 
CASTING. 

Wanted — First  class  engineer.  Perma- 
nent. Excellent  opportunity  for  advance- 
ment, new  Blue  station.  Give  complete 
details  first  letter.  WTJS,  Jackson,  Ten- 


If  you  are  an  experienced  announcer, 
copy  writer  or  newsman  interested  in 
good  opportunity  with  5000-watt  NBC 
outlet  contact  KTAR,  Phoenix,  Arizona, 
immediately. 

Situations  Wanted 

Wanted — Position  as  radio  announcer  in 
Florida.  Transcription  furnished  upon 
request.  Box  453,  BROADCASTING. 

Producer-program  director — 10  years  ra- 
dio experience,  six  on  networks.  Thor- 
oughly familiar  with  all  phases  of  pro- 
gramming, production,  and  equipped  to 
handle  personnel  responsibilities.  Con- 
scientious worker  with  initiative  and 
originality.  At  present  employed  as  pro- 
ducer-announcer at  N.  B.  C.  key  station. 
Interested  In  making  change  for  greater 
opportunity.  Box  457,  BROADCASTING. 

Position  wanted  by  capable  trained  staff 
announcer  in  Florida.  Box  470,  BROAD- 
CASTING. 

MC  (LIVE-RECORDS),  SPORTS,  NEWS, 
COMMERCIALS.  5  YEARS  5  KW-NBC. 
ONLY  BONIFIDE  OFFERS  CONSID- 
ERED. BOX  482,  BROADCASTING. 
National  representatives — If  connection 
open  New  York  or  Boston  office  would 
like  arrange  interview.  Have  very  suc- 
cessful selling  record  and  many  radio 
executive  contacts.  Box  483,  BROAD- 
CASTING. 


Situations  Wanted  (Cont'd) 

Attention  —  Two  young  men  with 
twenty-one  years  broadcast  experience 
between  them  available  for  employment 
at  once,  at  present  employed  at  5000 
watt  CBS  affiliate  on  eastern  seaboard. 
Both  being  capable  of  handling  pro- 
gramming, news,  promotion,  publicity, 
commercial  announcing  and  production. 
Reasons  for  making  change.  We  are 
seeking  affiliation  with  live,  wide  awake 
radio  station,  one  that  expects  to  go 
places,  to  get  one  must  employ  both. 
Position  must  be  permanent.  Write  or 
wire  Box  471,  BROADCASTING. 
Announcer.  Young.  Single.  Army  dis- 
charge. College  training.  Can  handle 
board,  write  some  commercial  copy. 
Seeking  staff  job.  Box  475,  BROAD- 
CASTING. 

Outstanding  copywriter,  promotion  man 
wants  outstanding  position  eastern 
U.'  S.  Washington  or  above.  Station  ex- 
perience plus  extra  talent  that  spells 
r-e-s-u-l-t-s  for  your  operation.  Four 
years  copy,  advertising,  script,  publicity. 
Want  a  topnotcher?  Write  Box  479, 
BROADCASTING. 

Announcer-producer.  Limited  experi- 
ence local  and  major  networks.  Back- 
ground of  stage-MC-producer,  dramatic 
director.  Want  radio  production.  Uni- 
versity graduate  in  Business  Adminis- 
tration. Age  24.  Veteran.  Disc  available, 
references,  I  will  state  all  facts  first  let- 
ter. I  have  versatilitv.  what  is  your  of- 
fer? Box  480,  BROADCASTING. 
Top  flight  emcee  for  platter  or  patter 
show.  Network  experience  in  straight 
announcing  and  news.  Glib  ad-lib.  Rec- 
ord of  proven  results  for  stations  and 
agencies.  Desire  permanent  connection 
in  large  metropolitan  market.  Now  en- 
gaged, but  available.  Salary  $120  weekly. 
Married.  4F.  For  further  details,  write 
Box  481,  BROADCASTING. 


RESPONSIBLE 
BROADCAST  STATION 
OPERATING  ORGANIZATION 

is  seeking 

TOP-FLIGHT  Radio  Executive 

Capable  of  assuming  general  management 

SALARY:  $25,000  per  annum 

plus 

Bonus  Based  on  Earnings 

(At  current  levels  of  Broadcast 
Advtg.  this  bonus  is  substantial) 

Answers  will  Be  Seen  by  Owners  Only  and 
will  be  Held  in  Strict  Confidence 

(Our  organization  has  knowledge  of 
this  advertisement) 

Write  Full  Particulars  If  You  Qualify 

to 

BOX  500,  BROADCASTING 


Situations  Wanted  (Cont'd) 

Assistant  manager  or  program  director 
with  ability  and  enthusiasm  to  back 
up  complete  knowledge  of  program- 
ming and  production.  If  you're  inter- 
ested in  a  man  who  has  been  educated 
and  experienced  in  these  phases  of 
radio,  as  well  as  others,  who  can  handle 
personnel  responsibilities  and  who  wel- 
comes the  opportunity  to  give  maxi- 
mum and  well  directed  effort  please 
write  Box  493,  BROADCASTING. 
Radio  promotional  writer,  college  grad- 
uate, continuity,  newspaper  experience. 
Formerly  advertising  manager  of  depart- 
ment store;  now  employed.  Desires  pub- 
licity and  public  relations  work.  Box 
486,  BROADCASTING. 
Wanted — Manager's  position  with  pro- 
gressive east  or  midwest  station.  4P, 
married,  three  children.  Sober,  willing  to 
work.  Ten  years  radio  and  theatre  ex- 
perience, all  phases.  Available  two  weeks 
after  completing  arrangements.  Box 
485,  BROADCASTING. 
New  York  4A  copywriter  seeks  free  lance 
assignment.  Box  488,  BROADCASTING. 
Available — Do  you  need  top-rate  station 
executive  whose  experience  of  15  years 
Includes:  assistant  general  manager  In 
complete  charge  of  station  operations, 
program  director,  continuity  director, 
personnel,  inter-department  organiza- 
tion and  set-up,  music  copywrite 
expert,  talent  chief,  completely  con- 
versant with  every  phase  of  broadcast- 
ing industry  from  executive  standpoint. 
Former  newspaper  writer-critic  with 
broad  knowledge  of  publlclty-promo 
tional  procedures,  qualified  public  re- 
lations representative.  A-1  references 
draft  exempt.  Inquires  confidential.  Box 
489,  BROADCASTING. 
Some  local  station  owner  is  looking  for 
manager  with  ability,  sincerity,  honesty 
and  thorough  knowledge  of  station  op' 
eratlon.  Young  family  man  who  eats 
and  sleeps  radio  wants  opportunity  to 
keep  station  at  heisiht  of  efficiency.  Box 
492,  BROADCASTING. 


Wanted  to  Buy 


Wanted — Everything  for  100  watt  sta 
tlon.  Cash,  trade,  lease.  Box  43E 
BROADCASTING. 


For  Sale 


Have  all  material  and  will  erect  one  or 
two  tubular  towers,  up  to  300  feet,  with- 
in radius  of  1500  miles  of  Los  Angeles 
Box  469,  BROADCASTING. 
250  watt  composite  transmitter.  FCC 
approved.  Will  sell  immediately  $2000 
owner  going  into  the  service.  West  Coast 
Amusement,  Latham  Square  Building 
Oakland,  California. 

100-watt  composite  transmitter,  suitable 
for  FCC  approval,  $2,000.00.  Regional 
Radio  Sales,  231  W.  Wisconsin  Avenue 
Milwaukee  3,  Wisconsin. 
250-watt  composite  transmitter,  suitable 
for  FCC  approval  $2,600.00  Regional 
Radio  Sales,  231  W.  Wisconsin  Ave.,  Mil- 
waukee 3,  Wise. 

250-watt  composite  transmitter,  just  re- 
built, fine  condition,  ready  for  FCC  ap- 
proval, $2,900.00.  Regional  Radio  Sales 
231  W.  Wisconsin  Ave.,  Milwaukee  3, 
Wisconsin. 

Fairchild  F-26-2  portable  recorder  play- 
back. Dual  speed  n%"  turntable.  Just 
sold  one  to  Farnsworth  Radio  and  Tele- 
vision. Perfect  condition.  Pitch  Building 
96  Bldwell  Parkway,  Buffalo,  New  York 
1000  watt  water-cooled  Western  Electrici 
transmitter.  Box  491,  BROADCASTING 


WANTED 

A  Top  Man  (and  we  mean  fops 
with  a  good  voice,  experience, 
etc.)  who  can  MC  a  platter  pro- 
gram or  do  a  convincing  newscast 
with  equal  facility.  A  Southwestern 
CBS  station  in  a  metropolitan 
market  with  the  finest  living  and 
educational  facilities  wants  a  real 
announcer  and  is  prepared  to  pay 
a  good  price.  But  we  want  a  man 
interested  in  a  permanent  job  with 
a  steady  future.  Flash-in-the-pons 
need  not  apply.  Please  write  com- 
plete details  immediately  to 

BOX  490,  BROADCASTING 
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Seventh  War  Loan 
Radio  Promotion 

THE  SEVENTH  War  Loan  Drive, 
May  14  to  June  30,  will  be  backed 
■Dy  the  most  extensive  promotion 
drive  in  history.  The  War  Adver- 
tising Council  said  that  to  help  the 
drive  meets  its  goal  of  14  billion 
dollars,  advertising  contributions 
•ire  expected  to  top  the  record  $25,- 
'264,329  worth  of  time  and  space 
.contributed  to  the  Sixth  War  Loan. 

Radio  plans,  prepared  by  Joseph 
Katz  Co.,  volunteer  agency  in 
Liharge  of  radio  for  the  campaign, 
•provide  recorded  programs  for  sta- 
tions, all  available  for  local  spon- 
Jsorship.  These  transcriptions  in- 
clude a  series  of  thrice-weekly  15- 
r-ninute  Salutes;  a  quarter-hour 
'5eries,  Music  for  MUlions  and  21 
iSve-minute  shows  titled  /  Know 

^  'Tfee  Enemy.  Stations  will  receive 
a  kit  of  announcements  and  pro- 
gram suggestions. 

Six  volunteer  agencies  cooperated 
vvith  the  council  to  prepare  adver- 
tising for  all  media.  Agencies  in 
addition  to  Katz  are:  Albert  Frank- 
Guenther  Law,  Ruthrauff  &  Ryan, 
J.  Walter  Thompson  Co.,  Young  & 

IttRubicam,  G.  M.  Basford  Co.  Stuart 
Peabody,  advertising  director,  Bor- 
len  Co.,  is  council  coordinator 
Dn  finance  campaigns,  and  Guy 
Lemmon  of  the  council  staif  is  cam- 
paign manager. 

Plans  for  a  special  network  pro- 
-am May  13  to  launch  the  cam- 
paign were  discussed  Thursday  at 
a  meeting  of  network  program 
5xecutives  with  officials  of  the 
Treasury  Dept.  and  the  OWI  in 
New  York.  Attendance  at  the  met- 
;ng  included :  Douglas  Coulter,  Roy 
Langham,  CBS;  Clarence  Menser, 
Tom    McCray,    Dwight  Herrick, 

bi4NBC;  Phillips  Carlin,  Tom  Slater, 
MBS;  Charles  Barry,  Blue;  George 
Ludlam,  Harold  Stone,  Harold  Ros- 

DlifBnberg,  OWI;  Ted  Gamble,  Tom 
Lane,  Eugene  Carr,  Treasury. 


ANTIROYALTY  BILL 
OFFERED  IN  HOUSE 

ANOTHER  legislative  proposal  to 
outlaw  royalty  payments  by  em- 
ployers to  unions  was  offered  to 
Congress  last  week  with  the  in- 
troduction of  a  measure  (HR-2819) 
by  Rep.  A.  L.  Miller  (R-Neb.) 
which  was  referred  to  the  House 
Labor  Committee.  A  similar  bill 
(S-754)  was  introduced  recently 
by  Sen.  Josiah  W.  Bailey  (D-N.C.) 
and  was  referred  to  the  Senate  Ju- 
diciary Committee  [Broadcasting, 
March  26]. 

Rep.  Miller  said  he  was  aiming 
at  the  royalty  system  in  force  in 
the  recording  industry  whereby  fees 
are  paid  on  records  and  transcrip- 
tions to  the  American  Federation 
of  Musicians  and  to  the  recent  de- 
mands (withdrawn  last  week)  of 
John  L.  Lewis  for  a  10c  per  ton 
royalty  on  coal  to  the  United  Mine 
Workers.  Mr.  Miller's  bill,  if  en- 
acted, would  stop  the  recording 
fee  system. 

Declaring  that  "Congress  never 
intended  that  labor  unions  should 
get  the  green  light  to  commit  acts 
that  would  be  illegal  if  committed 
by  anyone  else,"  Mr.  Miller  said 
that  if  legislative  action  is  not 
taken  to  curb  "the  racket  of  Petril- 
lo  and  Lewis",  unions  in  the  steel 
industry  could  demand  royalties  on 
all  steel  produced,  on  every  plane 
that  is  manufactured  or  on  every 
radio." 


Blue  Co-Ops  Add 

NEW  business  signed  by  the  Blue 
Network  cooperative  program  de- 
partment brings  to  86  the  total  of 
sponsors  of  Martin  Agronsky's 
8-8:15  a.m.  news  show,  Mon- 
day through  Saturday.  Raymond 
Swing's  commentaries,  Monday 
through  Friday,  7:15-7:30  p.m., 
are  now  sponsored  by  123  sponsors. 
Correspondents  Around  the  World, 
Monday  through  Friday,  8:30-8:45 
a.m.,  and  9-9:15  a.m.  Sunday,  has 
40  sponsors;  John  B.  Kennedy, 
Monday  through  Friday,  2-2:15 
p.m.,  has  74  sponsors. 


SERVICE  DIRECTORY 


"OEAKED  TO  AM-FM  EXPANSION" 
MadU   BngintmHag  C»nsuUamU 

Commercial  Radio  Equip.  Co. 

Kansas  Oty,  Mo. 
Washington,  D.  C.  HoHywood,  Cell. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C 
District  1640 

(Subj.  to  Gov't  Reg.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMiniNG  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High  Power  Tube  Specialists  Exclusively 


LYN^PEL 

"A  Dispatch  from  Rmtm*^ 
WKAT  4th  YEAR 


^ SOUND  EFFECT  RECORDS^ 

GENNETT-SPEEDY-Q 

Re<toced  Basic  Library  Offer  Containing 
Over  200  IntCvidool  Sonnd  Effects 

IfriU  For  Dettall 

C^DARLES  MICHELSON 

1     67  W.  44th  St.  New  York,  K.  Y. 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Constroetioa 
Snpervision   and  Business  Services 
for  Broadcast  Stations 

g.        Woshingten  4,  D.  C 
District  2292 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

A  St  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D,  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859  


GEORGE  C.  DAVIS 
Consulting  Radio  Engineer 
Monsey  Bldg.  District  8456 

Washington,  D,  C. 


Exact  Measurements  ' 


RCA  COMMUNICATIONS,  INC. 
64  Broad  Street      New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Btrilding,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.      •      NATIONAL  6513 
Washington  4,  D.  C 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 

Washington  4,  D.  C. 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Nat'l  Press  Bldg.      Wash.  4,  D.  C. 
Room  892  NA.  7846 


fR€QU€liieY  MSASUKING 


Tel.  Bridgeport  7-2465 

{^ata  IV.  /2ay 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn, 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Bldg.        Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER     DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Contultantt 
Frequency  Monitoring 


Cemmercial  Rodio  Equip.  Co. 

•  International  Building,  Washington,  D.  O. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  CalU. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •   RepubUc  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5.  D.  C 
Decatur  1234 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 
710  I4thSt.N.W,  ME.  4477 

Washington,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nat'l  Press  Bldg.  Wash.  4,  0.  C. 
District  7362      •      Glebe  5880 


WORTHINGTON  C.  LENT 

Consulting  Engineers 


INTERNATIONAL  BLOG. 
1319  F  STREET  N.  W. 


WASH.,  D.  C 
DISTRICT  4127 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4400 
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At  Deadline ... 


OFF  TO  FRONT 

BLUE  Network  Correspondents  George 
Hicks,  with  the  First  Army,  and  Gordon 
Fraser,  with  the  Ninth  Army,  cabled 
Newschief  Johnny  Johnstone  last 
Wednesday  not  to  expect  to  hear  from 
them  till  Saturday.  Press  camp  is  so  far 
behind  it's  impossible  to  cover  front  in 
one  day  for  eye-witness  story,  they  cabled, 
"so  we're  taking  off  with  recorder  to  try 
and  find  the  front." 


STATE  RADIO  LIBEL  BILL 
IS  PROPOSED  IN  ILLINOIS 

RADIO  LIBEL  bill  was  introduced  in  the  Illi- 
nois Legislature  last  week  by  Sen.  Downing 
(R-Macomb)  and  Sen.  Connors  (D-Chicago) 
to  make  radio  equally  responsible  with  the 
press  for  libel.  Now  defamation  by  radio  is 
considered  as  slander. 

The  Chicago  Daily  Times  March  29  editor- 
ialized :  "It  is  only  right  that  radio  .  .  .  should 
be  held  accountable.  .  . .  But  why  not  go  farther 
and  make  our  state  constitution  clear  on  radio 
rights  as  well?"  A  libel  bill  also  is  pending  in 
the  Pennsylvania  Legislature. 

RADIO  WOULD  BE  UTILITY 
UNDER  WISCONSIN  BILL 

OPPOSITION  to  a  state  bill  which  would 
make  radio  a  public  utility,  subject  to  Public 
Service  Commission  regulation,  was  voiced  at 
hearings  held  in  Madison  before  the  Wis- 
consin State  Legislature's  Committee  on  State 
and  Local  Government.  Bill's  author,  Sen.  Louis 
Fellenz  Jr.  (R-Fond  du  Lac),  declared  he  in- 
troduced the  measure  to  test  public  reaction. 
Edwin  Conrad,  Madison  attorney  formerly  on 
FCC  staff,  declared  measure  unconstitutional, 
as  radio  is  interstate  commerce  and  can  be 
regulated  only  by  Federal  Government.  Also 
appearing  in  opposition  was  Ralph  O'Conner, 
WIBU  Madison  manager, 

WOR  REQUESTS  BMB 
DETAILS  BEFORE  DECISION 

WHILE  unofficially  favoring  the  primary  ob- 
jective of  BMB,  WOR  New  York  would  like 
a  detailed  blueprint  of  BMB's  "specific,  de- 
tailed methodology  for  handling  the  job"  be- 
fore it  pledges  support,  Rufus  C.  Maddox, 
WOR  vice-president,  states  in  a  letter  written 
March  30  to  Hugh  Feltis,  BMB  president. 
I  Expressing  belief  that  "in  the  last  analysis 
BMB  will  stand  or  fall  on  the  basis  of  the  tech- 
nical soundness  of  its  research,"  Mr.  Maddox 
concludes  WOR  would  be  happy  to  sign  the 
moment  a  complete  operational  blueprint  is 
accepted  by  the  WOR  research  staff. 

HOPE  STILL  AHEAD 

BOB  HOPE,  with  Hooper  rating  of  29.5,  has 
the  largest  audience  of  any  evening  network 
program,  according  to  the  March  30  report  of 
C.  E.  Hooper  Inc.  Fibber  McGee  &  Molly  is 
second  with  29.9  and  Lux  Radio  Theatre  third 
with  25.6.  Rest  of  first  15  are:  Screen  Guild 
Players  24.0,  Walter  Winchell  23.8,  Mr.  Dis- 
trict Attorney  23.2,  Abbott  &  Costello  20.1, 
Bing  Crosby  20.1,  Kay  Kyser  first  half-hour 
10.9,  Joan  Davis-Jack  Haley  19.7,  Charlie  Mc- 
Carthy 19.2,  Eddie  Cantor  17.9,  Jack  Benny 
17.7,  Amos  &  Andy  17.0,  Take  It  or  Leave  It 
16.4.  Leading  Sunday  afternoon  programs  are: 
The  Shadow  10.6,  John  Charles  Thomas  7.4, 
Sammy  Kaye  6.4. 

WFIN  TRANSFER  ASKED 

VOLUNTARY  assignment  of  license  of  WFIN 
Findlay,  0.  is  sought  in  an  application  filed 
with  the  FCC  last  week,  from  Findlay  Radio 
Co.  to  Fred  R.  Hover,  general  manager  and 
major  stockholder  in  the  company,  who  pro- 
poses to  purchase  remaining  six.  shares  at 
$250  per  share,  becoming  sole  owner  of  the 
1,000  w  daytime  outlet  on  1330  kc. 


RADIO  RULING  REICH, 
LESUEUR  REPORTS 

"AMERICAN  Psychological  Warfare  experts 
have  thrown  their  radio  offensive  into  full 
blast,"  Larry  Lesueur,  CBS,  reported  from  Lon- 
don last  week.  Anglo-American  propaganda 
stations  have  "begun  a  general  offensive  to 
seize  from  the  German  radio  station  the  ad- 
ministrative power  over  their  people  and  at- 
tempt to  govern  the  German  people  by  radio," 
he  continued. 

"Like  the  Russians,  we  are  putting  on  the 
air  to  the  German  Army  and  German  civilians 
that  further  resistance  is  useless  .  .  .  the  only 
way  for  them  to  survive  is  to  surrender.  And 
I  am  reliably  informed  that  the  Germans  arp 
showing  increasing  willingness  to  obey  his 
(Gen.  Eisenhower's)  orders  rather  than  those 
of  the  German  radio,"  Mr.  Lesueur  stated. 

People 

JIM  MOORE,  timebuyer  of  BBDO,  New  York, 
is  now  coordinator  of  station  and  program  in- 
formation for  account  executives,  a  new  post 
at  agency. 

ROBERT  COLESON,  onetime  West  Coast  ra- 
dio director  of  N.  W.  Ayer  &  Son,  Holljrwood, 
and  prior  to  that,  chief  of  West  Coast  office, 
Radio  Branch,  Bureau  of  Public  Relations,  War 
Dept.,  has  been  named  assistant  to  T.  Cornwell 
Jackson,  deputy  chief  of  Hollywood  OWI  do- 
mestic radio  bureau. 


LT.  COL.  GORDON  HITTENMARK,  ex- 
WMAL  "Washington  announcer  and  morning 
"timekeeper",  returned  to  Washington  last 
week  from  Italy  where  he  has  been  public  re- 
lations officer  with  the  Twelfth  Air  Force. 
Earlier  in  the  war  he  was  in  North  Africa  and 
Egypt,  making  some  of  the  first  "hometown" 
recorded  interviews. 


LT.  W.  W.  (Bill)  BEHRMAN,  former  manager 
of  WBOW  Terre  Haute,  who  has  served  in  the 
Navy  for  the  last  two  years  in  the  Pacific  The- 
atre, is  in  a  Pacific  base  hospital  and  is  ex- 
pected to  be  evacuated  to  the  U.  S.  soon. 

BRUFF  W.  OLIN  Jr.  has  resigned  as  manager 
of  WKIP  Poughkeepsie  to  become  general  man- 
ager of  WNAB  Bridgeport,  basic  American 
Broadcasting  Co.  (Blue)  station. 

MILTON  CHASE,  staff  correspondent  in  the 
Philippines  for  WLW  Cincinnati  has  been  com- 
mended by  Maj.  W.  Griswold,  14th  Army  Corps, 
for  vivid  reporting  of  the  Battle  of  Manila  and 
fighting  elsewhere  on  Luzon. 

JOHN  ALLEN,  radio  chief  of  Marschalk  & 
Pratt,  N.  Y.,  has  been  appointed  television  di- 
rector as  Capt.  Curt  Peterson,  whom  he  re- 
placed, comes  back  from  the  Army  to  resume 
his  former  post.  Mr.  Allen  will  assist  in  writ- 
ing for  Esso  Reporter. 


JOHN  M.  (Jack)  MURPHY,  discharged  from 
the  Army,  has  joined  the  KOIL  Omaha  sales 
staff. 


SPECIAL  CIRCUIT 
FOR  RHINE  NEWS 

REASON  NEWS  FLOW  VIA  RADIO  from 
Rhine  battle  areas  has  been  so  even  can  be  at- 
tributed to  special  circuit  installed  few  hours 
before  big  push,  originating  from  special  Sig- 
nal Corps  transmitter  in  Germany  and  termi- 
nating in  A.T.&T.  overseas  division,  New  York. 
All  networks  are  tied  into  A.T.&T.  board  for 
this  circuit. 

Arrangements  were  made  by  Col.  Carl 
Hatch,  Signal  Corps,  and  Col.  E.  M.  Kirby, 
Radio  Public  Relations  chief,  both  of  whom 
were  commended  by  SHAEF  for  job.  Col. 
Kirby  notified  networks  in  New  York  at  5  p.m. 
March  23  to  tie  into  A.T.&T.  board.  By  mid- 
night that  date  operations  were  complete.  Cir- 
cuit is  still  in  use. 

SHERWIN-WILLIAMS  AWARDS 

ARTHUR  W.  STEUDEL,  president  of  Sher- 
win-Williams Co.  sponsor  of  the  Metropolitan 
Opera  Presents  on  the  Blue  Network  Sunday 
evenings,  during  yesterday's  broadcast  pre- 
sented Metropolitan  Opera  Co.  contracts  and 
checks  for  $1,000  each  to  this  year's  winners, 
Robert  Merrill,  baritone,  heard  regularly  on 
NBC's  Serenade  to  America,  and  Thomas  Hay- 
ward,  tenor,  former  staff  baritone  soloist  of 
WDAF  Kansas  City.  Pierrette  Alarie,  colora- 
tura soprano  who  began  her  singing  career 
on  CKAC  Montreal,  and  Joseph  Laderoute, 
tenor,  formerly  of  WLW  Cincinnati,  received 
scholarship  awards  of  $500  each  and  options 
from  the  Metropolitan. 

WPB  SET  SURVEY 

WPB  OFFICE  of  Civilian  Requirements,  using 
facilities  of  Census  Bureau,  is  surveying  con- 
sumer requirements  for  radios  and  radio  re- 
pairs as  part  of  general  inquiry  on  household 
appliance  needs.  New  question  in  current  sur- 
vey concerns  difficulties  since  Jan.  1,  1945  in 
getting  sets  repaired.  Spot  check  uses  sample 
4500  families  in  68  communities  in  45  states 
and  D.  of  C. 

SEEK  WJBC  ASSIGNMENT 

APPLICATION  was  filed  by  WJBC  Blooming-' 
ton,  111.  with  the  FCC  last  week  requesting 
involuntary  assignment  of  license  from  present 
owners  to  a  new  partnership  of  the  same  in- 
dividuals but  excluding  from  partnership  title; 
the  name  of  Dorothy  Charlotte  McGregor,  de-i 
ceased  wife  of  Arthur  Malcolm  McGregor,  co-l 
owner  and  manager.  Other  co-owner  is  Hugh 
L.  Gately,  commercial  manager. 

CLOSED  CIRCUIT  MOVED 

DATE  and  time  for  the  Mutual-Treasury  closed 
circuit  conference  originally  set  for  April  5, 
12:30-1  p.m.  (EWT)  [Closed  Circuit  Mar.  26] 
has  been  shifted  to  April  7,  1:15-2  p.m.  to  pro- 
vide more  time,  better  preparation  in  the  field 
and  to  enable  more  persons  to  attend  local 
gatherings. 
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k  GREAT  NEW 
AMERICAN  ENTERPRISE 
CAME  TO  LIGHT! 


SeiAitetb  WEAF  #  New  York 

—  broadcaster  of  "the  first  commercially  sponsored  pro- 
gram of  the  Queensborough  Corporation,  a  real  estate 
organization."*  Late  one  afternoon— 5:15  on  Aug.  28, 
1922,  to  be  exact  —  H.  M.  Blackwell  stepped  before  a 
WEAF  microphone  to  speak  on  the  advantages  of  apart- 
ments in  Jackson  Heights.  The  $100  paid  for  that  ten 
minutes  on  the  air  is  possibly  the  most  significant  pur- 
chase of  time  in  a  radio  age.  For  it  was  the  instrument 
whereby  a  great  new  American  Enterprise  came  to  light! 
Such  radio  pioneers  as  Arthur  B.  Church,  founder  and 
president  of  KMBC,  mark  with  satisfaction  this  impor- 
tant milestone  in  broadcasting's  first  twenty-five  years. 
Even  as  far  back  as  1915  Mr.  Church  was  merchandising 
radio  parts  to  fellow  "ham"  operators  over  his  "wireless" 
— a  forerunner  to  KMBC  of  Kansas  City.  Yes  — a  far  cry 
from  the  comprehensiveness  of  today's  commercial 
operation,  but  what  better  evidence  could  emphasize 
the  success  of  the  American  System  of  Broadcasting! 


KMBC 


OF  KANSAS  CITY 

Free  &.  Peters,  Inc. 


O/  Course — KMBC-FM  — an  extra  service  at  no  extra  cost 

Since  1928  —  The   Basic  CBS  Station   for  Missouri  and  Kansas 


FIRST  WEAF  TRANSWIHER  WITH  "CLOTHES-LINE"  ANTENNA  AT  463  WEST  STREET,  NEW  YORK  CITi 


—Because  KLZ  Has  the  FACILITIES  to  Give 
The  Denver  Region  Its  Best  Radio  Service! 


®  KLZ  has  the  wherewith  and  the  know-how  to  perform  un- 
surpassed service  for  listeners  in  the  Denver-Rocky  Mountain 
area.  KLZ  possesses  the  most  complete  array  of  tran-mission 
equipment  of  any  station  in  Denver,  including  a  developmental 
FM  transmitter  now  being  installed,  Denver's  first  FM  station. 

KLZ  operates  one  of  the  finest  mobile  units  in  the  West 
equipped  not  only  with  a  complete,  self-contained  mobile  radio 
station,  but  a  public  address  system,  transcription  equipment 
and  flood  lights.  This  unit  has  proved  its  usefulness  over  and 
over  again  in  emergencies  of  all  kinds  and  in  bringing  KLZ 
listeners  on-the-spot  descriptions  of  events  of  every  kind. 

With  two  pack  transmitters,  a  cueing  transmitter  and  other 
necessary  equipment,  KLZ  is  prepared  to  cover  events  under 
almost  any  circumstance. 

The  calibre  of  KLZ's  technical  staff  is  reflected  in  the  out- 
standing operating  record  of  its  main  5000-watt  transmitter. 
Less  than  60  seconds  were  lost  on  the  air  in  1944  due  to  equip- 
ment or  personnel  failure. 

KLZ  has  proved  that  by  having  the  best  possible  facilities 
and  the  best  possible  staff  it  does  the  best  possible  job  for 
listeners  and,  therefore,  for  advertisers. 


.Iffiliated  tn  Maiia<^fmt'iit  with  the  Oklahoma 
Pi/hlishini>  Co.  ami  H  'K )  ,  Oklahoma  City 

HEPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY 


BROAD 


PRICE  IS  CENTS.  J 


ING 


knifws  hi^u/  theif  mhf 


Because  WHO's  wide-awake  Production  Depart- 
ment originates  so  many  live-talent  shows  (often 
as  many  as  25  to  30  per  day),  we  felt  the  need  of 
some  reliable  method  for  testing  studio-audience 
reaction. 

So  who's  alert  Engineering  Department  got  to 
work  seven  years  ago — invented  a  remarkable  lit- 
tle gadget  called  the  WHO  Audience  Reactograph 
— designed  and  then  built  it  in  our  own  research 
laboratory.  On  its  dial  are  six  familiar  words: 
"Excellent,"  "Good,"  "Fair,"  "Poor,"  "Bad,"  and 
(pardon  us)  "Lousy." 

Groups  of  from  twenty-five  to  one  hundred  audi- 
ence members  are  given  individual  Reactograph 
dials,  asked  to  register  their  secret  opinion  of  the 
performance  from  minute  to  minute  throughout 


the  program.  The  manner  in  which  they  indi- 
vidually set  their  e.ectrically-operated  dials  forms 
an  instantly-printed  graph  of  the  entire  group's 
average  opinion! 

Poor  performers  succumb  quickly  to  such  a  jury 
— and  good  ones  get  top  encouragement.  This  is 
a  sample  of  the  trouble  WHO  takes  to  keep  its 
programs  fresh  and  enjoyable.  It's  one  of  the  ways 
in  which  we  prove  to  Iowa  people  that  their  hard- 
won  friendship  is  something  we  value  and  mean 
to  keep!  So  again — Iowa  Prefers  WHO! 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Reprpspntatives 


Li 


Grace  Wilwn,  above,  »ihg»  "Sonfli 
You'll  Remember"  and  her  repertoire 
frequently  includes  melodies  she  first 
tang  21  years  ago  this  week  on 
WIS— April  12,  192<.  Bill  O'Connor, 
seen  with  her  in  the  picture  above, 
is  practically  an  institution  on  Or. 
Holland's  Morning  Devotions;  he  is 
another  20-year  WIS  veteran. 

Jack  Holden,  left,  who  has  been  talk- 
ing to  WLS  listeners  since  1931.  Best 
known  on  the  WLS  National  Born 
Dance,  Jock  is  equally  well  accepted 
as  a  narrator  for  special  musical 
and  other  features. 


FRIEND 


Inspiring  Confidence 
that  Builds  Response 


MORE  than  just  an  announc- 
ing voice,  Jack  Holden  is  an 
old  friend  to  the  people  of  our  four 
states,  because  they  have  been  hear- 
ing him,  buying  at  his  suggestion, 
getting  needed  information  from 
him  ever  since  1931.  Many  of  Grace 
Wilson's  listeners  can  recall  the  first 
night  she  sang  to  them  over  WLS 
— the  night  the  station  went  on  the 
air,  April  12,  1924,  Bill  O'Connor 
carries  this  same  stamp  of  friend- 
liness, based  on  years  of  radio- 
visiting  in  WLS-Midwest  homes. 

With  singers,  announcers,  farm 
editors,  musicians,  newsmen  on 
WLS,  it  is  the  same.  They  are 
accepted  as  old  friends.  Friends  have 
confidence  in  each  other;  confi- 
dence brings  response.  And  it  is 
this  response  which  shows  in  the 
form  of  solid  results  for  advertisers 
who  use  WLS— Voice  of  a  Friend 
in  Midwest  America. 


890  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


REPRESENTED  BY 

John  Blair  &  Company 


CHICAGO  7 


UuRRiDCE  D.  Butler 
President 


Gl.BNN  Snvdeb 
Manager 


MANAGEMENT  AFFIUATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  *  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS  i 


Like  being  introduced 

by  the  Mayor 


A 


WARM,  friendly  introduction 
means  quick,  friendly  accept- 
ance. It's  the  door  opener  to  more 
dealers  and  their  customers. 

The  hometown  station  that  serves 
the  local  merchants,  the  banks,  the  gas  company  and 
other  hometown  business  can  give  you  an  introduction 
that  has  the  advantage  of  direct  contact  with  your 
market. 

It  enables  you  to  meet  and  tell  your  story  to  more 
people  at  one  time.  Nobody  gets  bypassed  by  acci- 
dent. You  reach  them  all. 

Yankee's  21  hometown  stations  will  take  you  into 
every  downtown  and  neighborhood  shopping  center 
in  New  England.  That's  the  most  inclusive  selling  job 
that  can  be  done  for  you  in  New  England  by  radio. 


/4cce^^ttcUiCC  U  THE  YANKEE  NETWORK'S  "^OCUtdotcM 

THE  YANKEE  NETWORK,  inc 

Member  of  fhe  Mutual  Broadcasting  System 


!1  BROOKLINE  AVENUE,  BOSTON  15,  MASS. 


Represented  Nationally  by  EDWARD  PETRY  &  CO.,  INC 
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Business  Briefly 


Closed  Circuit 


("OL.  LUTHER  HILL,  on  leave  as  executive 
vice-president  of  Iowa  (now  Cowles)  Broad- 
casting Co.,  who  for  the  past  two  years  has  been 
commanding  officer  of  Redistribution  Center 
No.  2  in  Miami,  is  slated  to  become  deputy  chief 
of  the  Army's  Bureau  of  Public  Relations  in 
Washington"  imder  Maj.  Gen.  Alexander  D. 
Surles.  A  West  Pointer,  Col.  Hill  probably  is 
in  line  for  a  brigadier  generalship. 

WHEN  THE  CURTAIN  rolls  back  at  San 
Francisco,  don't  be  surprised  if  J.  Leonard 
Reinsch,  managing  director  of  the  Cox  radio 
stations,  fourth  term  radio  director  of  the 
Democratic  Committee  and  the  Administra- 
tion's radio  trouble-shooter,  is  behind  the 
broadcasting  footlights.  State  Dept.  is  after 
him,  but  it's  up  to  his  boss,  former  Gov.  James 
M.  Cox. 

SAN  FRANCISCO  also  may  witness  debut  of 
the  President's  new  mike  stand  [Closed  Cir- 
cuit, March  19],  designed  by  Mr.  Reinsch  and 
produced  at  WSB  Atlanta.  The  rack  accom- 
modates two  broadcast  mikes,  one  movie  and 
one  PA  mike.  Multiple-mikes  would  be  out. 

MILTON  EISENHOWER,  the  energetic  presi- 
dent of  Kansas  State  College  and  younger 
brother  of  Gen.  Ike,  may  effect  innovation  in 
educational  broadcasting.  He  is  mulling  full- 
scale  commercial  operation  and  major  network 
affiliation  (probably  NBC)  for  KSAC  Man- 
hattan, station  licensed  to  Kansas  State  U. 
Receipts  would  go  to  university. 

MOVIE  PRODUCERS,  who  have  taken  such 
avid  interest  in  television,  are  exploring  pos- 
sibility of  "pig  squeal"  video,  on  a  subscriber 
basis,  a  la  Subscription  Radio.  No  one  yet  has 
developed  the  "squealer",  which  will  obliterate 
the  picture  for  non-subscribing  set  owners. 
With  Will  Hays  presiding,  25  top  movie  execu- 
tives recently  heard  Chairman  Porter  of  the 
FCC  state  flatly  that  video  was  not  to  be  con- 
sidered a  Hollywood  bauble. 

G.  BKNNETT  LARSON,  network  producer  and 
manager  and  part  owner  of  WWDC  Washing- 
ton, may  emerge  soon  as  executive  director  of 
WPEN  Philadelphia,  now  owned  by  the 
Bulletin.  He  would  retain  his  network  and 
Washington  connections. 

WHAT  WILL  STEVE  EARLY  do  when  he 
concludes  more  than  12  years  as  Presidential 
secretary?  While  his  name  has  been  mentioned 
for  NAB  presidency,  motion  picture  "czar" 
and  other  responsible  posts,  most  plausible  re- 
port is  that  he  will  become  public  relations 
counsel,  operating  in  Washington  and  New 
York.  Radio  firms,  such  as  RCA  and  NBC, 
in  that  event  might  be  numbered  among  his 
patrons. 

IF  AND  WHEN  FCC  approves  transfer  of 
KFPY  Spokane  (one-third  each  to  Ed  Craney, 
John  Wheeler  and  Saul  Haas  for  total  consid- 
eration of '  about  $450,000),  look  ,  for  regional 
(ContiniLed  on  jmge  71,) 
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WCHS  Charleston,  W.  Va.  license  renewal 
hearing  before  FCC  examiner  10  a.m. 
April  9. 

WGBF  Evansville,  Ind.  license  renev/al  hear- 
ing (duopoly)  before  FCC  examiner  10 
a.m.  April  10. 

FCC  Clear  Channel  Hearing,  Washington, 
May  9. 

Bulletins 

WBKB,  Chicago  television  station,  in  the  usual 
Wednesday  12:30-1  p.m.  off-air  period,  is  now 
presenting  a  Treasury  War  Finance  variety 
series  on  War  Bonds  expected  to  run  through 
the  Seventh  Loan. 

CAPT.  E.  M.  WEBSTER,  chief  of  communi- 
cations of  U.  S.  Coast  Guard,  last  week  was 
elected  chairman  of  the  Interdepartment  Ra- 
dio Advisory  Committee  (IRAC),  which  han- 
dles frequency  allocations  for  Government 
agencies  and  which  precipitated  controversy 
over  place  in  postwar  spectrum  of  FM  and  tele- 
vision. Col.  A.  G.  Simson,  in  charge  of  Liaison 
Branch,  Army  Signal  Corps,  becomes  vice- 
president,  and  M.  H.  Woodward,  chief.  Inter- 
national Division,  FCC,  was  reelected  secre- 
tary. 

AS  A  RESULT  of  inquiries,  George  Ludlam. 
chief  of  the  OWI  Domestic  Radio  Bureau,  will 
send  a  letter  to  all  advertisers,  networks  and 
stations  urging  them  to  stick  to  regular  allo- 
cations when  V-E  Day  comes.  If  additional 
messages  are  desired  they  should  be  written 
from  the  fact  sheet  on  the  Job  Ahead  in  Japan, 
reminding  listeners  of  the  war  in  the  Pacific 
still  to  be  won. 

FIVE  radio  program  directors  will  go  on  an 
observation  tour  of  the  Mediterranean  theatre 
as  soon  as  arrangements  can  be  completed.  The 
trip  is  to  acquaint  program  directors  with 
actual  battle  conditions  so  that  they  may  make 
war  programs  more  realistic.  Expected  to  go 
are  Frank  Telford,  Young  &  Rubicam;  Robert 
Shayon  and  William  Robson,  CBS;  Anthony 
Leader,  NBC;  and  perhaps  Peter  Lyon,  na- 
tional president  of  the  Radio  Writers  Guild, 
whose  work  schedule  may  interfere. 


SHORTAGE? 

MANPOWER  shortage  notwithstanding, 
when  the  greatest  forest  fire  hazard  in 
years  developed  in  Michigan  over  300 
men  were  netted  in  an  hour  by  an  appeal 
over  WKBZ  Muskegon  by  conservation 
authorities.  Shortly  after  the  first  ap- 
peal it  was  found  necessary  to  issue  a 
second — this  one  to  shut  off  the  supply 
of  volunteers  who  were  rapidly  over- 
crowding the  area. 


EXPANDING  SPOTS  •  Wildroot  Co.,  Buf- 
falo, expanding  spot  radio  for  Cream  Oil 
Formula  to  226  stations  through  BBDO,  New; 
York,  April  16  starts  one-minute  transcribed 
spots  on  a  network  of  64  Keystone  Broadcast- 
ing System  stations.  Firm  is  adding  spots  ou. 
WMIN  KEEW  WHBF  KXYZ  KOB  WFAA 
WBAP  WMBR,  programs  and  participations 
on  WEEI  and  WHAS. 

NO  MIDDLE  COMMERCIALS  •  Revere  Cop- 
per &  Brass  Inc.,  New  York,  metal  products, 
will  have  no  middle  commercials  in  its  first 
radio  show  The  Humuu  Adcenture,  a  dramati- 
zation of  scientific  progress.  Produced  by  Chi- 
cago U.,  half-hour  show  will  be  Wed.  10  p.m. 
beginning  July  4.  St.  George  &  Keyes,  New 
York,  is  agency. 

BASEBALL  HOOKUP  •  Griesedieck  Bros. 
Brewery,  St.  Louis,  has  signed  seven  stations 
for  its  hookup  of  broadcasts  on  the  Cardinal 
and  Brown  baseball  games.  Stations  are  WII- 
St.  Louis,  KHMO  Hannibal,  KFRU  Columbia, 
KDRO  Sedalia,  KFVS  Cape  Girardeau,  Mis- 
souri; WJPF  Herrin,  WKRO  Cairo,  111.  Agen- 
cy, Ruthrauff  &  Ryan. 

COFFEE,  QUIZ  •  M.  J.  B.  Co.,  San  Fran- 
cisco, for  coffee  has  signed  52-week  contract 
for  Meet  the  Missus,  quarter-hour  quiz  Friday 
2:45-3  p.m.  on  CBS  network  of  seven  Pacific 
Coast  stations,  through  BBDO,  San  Fran 
Cisco. 

TOBACCO  CO.  RENEWS  •  Brown  &  Wil 
liamson  Tobacco  Corp.,  Louisville  (Raleigi 
cigarettes.  Sir  Walter  Raleigh  tobacco),  or 
April  27  for  52  weeks  renews  People  An 
Funny  on  133  NBC  stations  Friday  9:30-l( 
p.m.  Agency,  Russel  M.  Seeds  Co.,  Chicago. 

CIRCUS  PARTY  •  Annual  circus  party  fo^ 
servicemen's  children,  given  by  Fitch  Band 
ivagon,  NBC  7:30  p.m.,  will  be  held  April  i: 
at  the  Ringling  Bros.  Barnum  &  Bailey  Cir 
cus,  at  Madison  Square  Garden,  with  F.  W, 
Fitch  Co.,  Des  Moines,  the  sponsor,  as  host,  j 

20TH  CENTURY  LEASES  WIXG  : 

TWENTIETH  CENTURY  FOX  FILM  Corp 
New  York,  has  leased  from  General  Televisio 
Corp.,  Boston,  video  station  WIXG,  which  "wi: 
actually  be  a  station  operating  as  a  publi 
service."  Policy  and  programming  plans  hav 
not  been  determined.  Company  will  apply  t 
the  FCC  for  an  experimental  license  for  th 
station,  which  has  been  inactive.  Arrang* 
ments  are  being  made  to  renovate  equipmen 

BEAL  NAMED  V-P 

RALPH  R.  BEAL,  assistant  to  the  vice-pres 
dent  in  charge  of  RCA  Labs.,  and  for  nii 
years  research  director  of  RCA,  was  elect( 
vice-president  of  RCA  Communications 
charge  of  engineering  at  a  board  meeting  Fi 
day.  Joseph  V.  Heffernan,  who  was  appoint 
general  attorney  of  RCA  in  January,  w 
elected  vice-president  and  general  attorney  I 
RCA.  I 
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in  the  eountry^s  biggest  eommniiity 
WMCA  is  THE  community  station! 


"Too  many  stations  adopted  the  convenient  ostrich  technique  .  .  ,  but 
from  New  York  .  .  .  came  a  strong  and  hopeful  voice,  and  the  voice 
belongs  to  WMCA." 

So  said  Variety  when  it  singled  out  WMCA  as  the  only  New  York  station 
to  receive  a  1944  Showmanagement  Plaque  Award.  Fourth  award  in  a 
three-month  span. 

Through  such  continued  public  recognition,  WMCA  occupies  a  unique 
place  in  New  York  radio.  It  has  won  authoritative  acceptance  for  its 
community  efforts. 

Next  step?  More  of  the  same  ,  .  . 


Like  WMCA's  new  program,  "New  Yorkers  at  War," 
heard  Monday,  Wednesday  and  Friday  at  6:30-6:45  PM. 
\  This  show  has  the  same  importance— for  the  Metropolitan 
'A  community— as  "Mail  Call"  for  servicemen! 


i/j  /tm'-l\  community— as 

"New  Yorkers  at  War"  enables  families  and  friends  of 
New  York,  New  Jersey  and  Connecticut  men  overseas  to 
hear  actual  front-line  interviews  with  those  men.  Plus  last-minute  news 
of  their  assignments  .  .  .  their  deeds  and  medals  .  .  .  and  in  the  case  of 
the  wounded,  their  current  hospital  records. 

"New  Yorkers  at  War"  will  enable  an  advertiser  to  win  the  unparalleled 
loyalty  of  the  people  in  the  Metropolitan  area.  An  area  in  which  WMCA 
is  the  <;ommunity-accep/erf  community  station. 


To  get  the  latest  news  first  — 

in  New  Orleans 


Or  in  Jackson  County^  Florida 


Folks  turn 
first  to  - 


NEW  ORLEANS 


THE   GREATEST   SELLING   POWER    IN   THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    ★    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Agency,  Inc. 
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A  fast  climber  . . .  built  to  last ...  a  safe  investment 
for  now  and  the  future  —  that's  WSIX.  .  .  .  Let's 
take  a  look  at  the  record!  .  .  .  For  the  two  year 
period  ending  in  January,  our  over-all  Hooper 
average  rose  81.5%.  NOW,  WSIX  has  more 
daytime  listeners  than  any  other  Nashville 
station  —  and 

REPRESENTED  NATIONALLY 


BLUE  AND  MUTUAL  listeners  are  spenders!  If  you 
are  looking  for  a  booming  market  with  over  a 
million  people  who  are  potential  customers  for 
your  product,  don't  overlook  Nashville.  And  if  you 
want  to  make  this  powerful  trade  area  yours 
quicker  and  for  less  money  —  then  buy  WSIX. 

BY  THE  KATZ  AGENCY,  INC. 


5000 

WATTS 


HASNVtLLE 


IIROADCASTING    •    Broadcast  Adyertising 


980 

KILOCYCLES 


April  9,  1945    •    Page  7 


The  1944  George  Foster  Peabody  Radio  Award  for 
outstanding  meritorious  Public  Service  by  a  Local 
Station  of  One  thousand  watts,  or  less,  was  given  to 

WIBX 

UTICA,  NEW  YORK 
for 

A  weekly  program  dramatizing  the  actual  battle  experiences 
of  returned  veterans.  Originating  at  Rhoads  General  Hospital, 
Utica,  N.Y.  —  all  personnel  appearing  on  the  program,  including 
the  announcer,  are  patients  at  the  Hospital. 

WIBX  is  proud  of  this  recognition  and  our  heartfelt  thanks  go  to 
the  entire  Hospital  Staff  at  Rhoads  and  especially  the  returned 
veterans  for  their  devoted  service  and  co-operation. 


I  ^"T/^ONyOUR  DIAL 


YOU  can  sponsor  this 

great  network  radio  show  —  locally 


HERE  ARE  OTHER 
NETWORK  PROGRAMS 
YOU  CAN  SPONSOR  LOCALLY 

RAYMOND  GRAM  SWING:  World- 
famous  news  analyst,  broadcasting 
direct  from  Washington.  Early  eve- 
ning, Mon.-Fri.,  15  minutes. 

JOHN  B.  KENNEDY:  Famed  writer, 
newsreel  commentator  and  radio 
analyst,  direct  from  New  York.  Early 
afternoon,  Mon.-Fri.,  15  minutes. 

THE  PRIVATE  LIVES  OF  ETHEL  AND 
ALBERT:  They  live  like  the  rest  of 
us  — only  funnier!  Popular  daytime 
comedy.  Broadcasting  direct  from 
New  York.  Monday  through  Friday. 

CORRESPONDENTS  AROUND  THE 
WORLD:  Direct  from  all  the  history- 
making  hot  spots  of  the  globe,  14  Blue 
Network  correspondents  bring  the 
news  right  from  where  it's  happening! 
Mornings,  Sun.-Fri.,  15  minutes. 

BAUKHAGE  TALKING:  Direct  from 
Washington.  Baukhage  gets  his  news 
from  men  who  make  it— the  White 
House,  Cabinet,  Congress.  Midday, 
Mon.-Fri.,  15  minutes. 

MARTIN  AGRONSKY:  Direct  from 
Washington.  Famous  news  analyst 
who  has  broadcast  from  aU  over  the 
world.  Early  A.M.,  Mon.-Sat.,  15  min. 

KIERNAN'S  NEWS  CORNER:  Walter 
Kieman  direct  from  New  York.  One 
of  the  outstanding  human  interest  re- 
porters of  our  time.  Mon.-Fri.,  early 
evening,  15  min.  Available  East  only. 

DICK  TRACY.  Famous  juvenile  adven- 
ture series.  Late  afternoon.  Monday 
through  Friday,  15  minutes. 


LIVE  Broadcasts 

You  pay  only  for  your  own  area 

HEADLINE  EDITION  presents  the  day's  news  in  a  dramatic  new 
way— brings  the  men  and  women  IN  PERSON  who  make  the  news. 
Many  world-famous  personalities  appear  on  this  show.  They  broadcast 
right  from  where  the  news  happens. 

HEADLINE  EDITION  can  be  your  show,  can  help  seU  yoiu- 
products  or  services  right  in  your  territory!  Here's  how  it  works  .  .  . 

The  program  is  broadcast  LIVE  over  the  coast-to-coast  Blue  Net- 
work at  a  popvilar  early  evening  period  (7  P.M.  Eastern  War  Time), 
Monday  through  Friday.  Your  local  Blue  station  annpimcer  grvesyour 
commercials  dioring  the  broadcast— and  identifies  this  great  show  asyours. 

Your  sales  message,  linked  with  this  big  network  program,  will  have 
added  appeal — build  more  sales  and  prestige  for  you.  The  cost  is  low 
because  you  pay  only  your  area's  share  of  the  program's  national  cost. 
Consult  your  local  Blue  Network  station  or  contact  the  Cooperative 
Program  Department  of  the  American  Broadcasting  Co.,  Inc.,  33  West 
42nd  St.,  New  York,  or  Merchandise  Mart,  Chicago. 

AMERICAN  BROADCASTING  COMPANY,  inc. 

THE    BLUE  NETWORK 


ON 
THE  AIR 


Feature  of  the  Week 


.  .  .  ADVERTISERS  ! 
KEPT  HAPPY  ! 

ivzffv  ! 
HOOPtR  j 
B00SUH6  ; 

In  Lincoln,  and  Its  Trade 
Territory,  the  Latest 
HOOPER,  Monday  through  i 
Friday,  from  8  a.  m.  to  • 
6  p.  m.  Shows: 

KFOR  46.25 

Station  "A".  .  .29.4 
Station  "B".  .  .19.6 

That's  Why  Sales  Opportu-  | 
nities  Galore  Await  You  in  i 
KFOR's  Beautiful  andj 
Ultra-Modern  New  Studios  • 
in  Lincoln,  Nebraska.  j 


BRIGHT  SPOT  on  the  muddy  ho- 
rizon of  the  Italian  Front  is  the 
5th  Army's  Mobile  American  Ex- 
peditionary station,  still  wheeling- 
entertainment  and  news  to  the 
5th's  fighting  men  as  they  drive  up 
"The  Boot".  It  is  now  one  year  old, 
earning  a  higher  "GI  Hooper" 
every  day  it  operates. 

The  station  went  on  the  air  as  a 
fixed  unit  operating  from  the  gate- 
house of  a  Fascist  estate  overlook 
ing  the  Bay  of  Naples.  The  5th  was 
soon  out  of  reach  of  the  broadcast 
waves.  Lt.  Vern  Carstensen,  sta- 
tion manager,  and  an  ex-announcer 
of  KROS  Clinton,  la.,  decided  to 
dismantle  the  station  and  mount  it 
on  a  truck.  Maj.  Francis  L.  Mc- 
Aloon,  then  assistant  Special  Serv- 
ice Officer  with  the  5th,  secured 
much  of  the  equipment  and  the  O.K. 
for  the  project. 

Close  to  Front 

The  unit  rolled  through  Volturno, 
Caserta,  Sparanese.  The  boys  at 
Anzio  weren't  hearing  the  signal. 
The  unit  moved  to  within  sight  and 
range  of  the  big  guns.  The  men 
turned  in  from  their  foxholes  with 
whatever  receivers  they  could 
scrape  together. 

Many  of  them  used  mess  kits  as 
receivers,  together  with  ear  phones 
they  had  "requisitioned"  from  com- 
bat engineers  who  used  them  to  find 
German  mines. 

During  the  year  the  station  has 
rolled  more  than  500  miles  across 
rough  Italian  mountain  country.  It 
has  moved  nine  times — each  time 
returning  to  the  air  within  24  hours 
or  less.  When  the  250  w  station  was 
inadequate  for   reaching  the  ex- 


Represented  by  Edward  Pefry  Co.,  Inc. 


KFOK 


^'Nebraska's  {"^lllNCOLN 
Capital  City  Nebraska 

Station"     11  L 


Gordon  Gray,  General  Mgr. 
Melvin  Drake,  Station  Mgr. 

Blue  and  Mutual  Networks 
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treme  northern  positions  of  the 
Army,  the  boys  boosted  the  tired 
transmitter  to  1000  w.  Broadcasts 
hit  their  objective. 

They  broadcast  16  hours  a  day, 
seven  days  a  week.  Much  of  the 
material  is  written  and  produced 
by  the  staff,  some  programs  are 
furnished  by  the  Armed  Forces 
Radio  Service,  Information  &  Edu- 
cation Division,  Army  Service 
Forces.  There  ai-e  15  news  periods. 

Station  Cited 

Lt.  Gen.  Mark  Clark,  5th  Army's 
Commanding  General,  presented 
the  station  with  a  citation  and 
awarded  the  5th  Army  Plaque  and 
Clasp  for  "meritorious  service. 
Often  in  the  face  of  serious  ob- 
stacles," the  citation  continues, 
"this  organization  has  established 
an  outstanding  record  in  the  pei-- 
formance  of  services  invaluable  to 
the  5th  Army.  .  .  ." 

Each  man  at  the  Station  is 
trained  to  "double  in  brass"  and  in 
an  emergency  is  capable  of  stepping 
into  any  one  of  the  jobs.  At  pres- 
ent the  staff  consists  of:  1st  Lt. 
Carstensen;  T/5  Warren  J.  Os- 
trode,  editor  and  assistant  station 
manager;  T/4  Harold  Tucker,  T/5 
Lloyd  Murray,  code  interceptors; 
T/4  William  T.  Griskey,  former 
Philadelphia  announcer,  T/5  Rus- 
sell W.  Shepard,  T/5  Harold  Klein, 
announcers;  Pfc  Johnny  Rapp,  ex- 
writer  for  the  Eddie  Cantor  show, 
continuity  and  production;  S/Sgt. 
Walter  C.  Kirk,  T/3  George  T. 
Piros,  T/3  Leroy  J.  Hathan,  Pfc 
Charles  L.  Range,  who  was  a  CBS 
sound  engineer,  all  engineers;  T/4 
Edward  E.  Reicher,  chief  clerk. 


Sellers  of  Sales 


APPROXIMATELY    IV2  mil- 
lion dollars  worth  of  time  a 
year  is  the  responsibility  of 
vivacious  Frances  Valthuys, 
time  buyer  for  Sherman  K.  Ellis  & 
Co.,  Chicago. 

A  native  Chicagoan, 
Frances  attended  the 
Chicago  City  College 
where  she  majored  in 
English.  She  intended 
to  teach  the  subject 
but  in  1933— during 
the  depression  years 
— she  switched  to  a 
business  course. 

She  became  secre- 
tary to  J.  L.  McKee, 
president  of  the  Me- 
dinah  Club,  Chicago. 

Two  years  later 
(1936)  she  joined  the 
Toth  Agency  to  han- 
dle the  Pabst  Beer  ac- 
count and  act  as  the 
secretary  to  the  media  FRi^ 
d  i  r  e  c  tor,  Morris 
Schenker.  She  re- 
mained with  the  agency  until  Feb- 
ruary  1939  when  '  she  joined  the 
Pabst    Co.    as    secretary   to  the 
merchandising  director.  In  Septem- 


ber 1939  she  became  assistant  me- 
dia director  to  Caroline  Bonnensen 
at  Sherman  &  Mai-quette,  Chicago,, 
where  she  first  came  into  contact 
with  radio  time  buying.  She  was 
associated  with  the  agency  until 
Nov.  1943  when  she 
joined  Sherman  K. 
Ellis. 

As  space  and  time 
buyer  for  the  latter 
agency,  she  handles 
Quaker  Oats,  Aunt 
Jemima,  McLaughlin 
Manner  House  Coffee 
and  Penn  Salt  Co. 

Frances  lives  with 
her  parents  on  the 
North  side.  Her  hob- 
bies are  music,  danc- 
ing and  making  her 
own  hats.  She  likes 
detective  stories  and 
serious  non-fiction  as 
well  as  philosophy. 
CES  Swimming  and  walk- 

ing are  her  favorite 
sports. 

One  of  her  chief  dislikes  is  the  mis- 
spelling and  mispronunciation  of  her 
name.  She  says  she  had  a  "lot  of 
requests  to  change  it  but  no  offers.  ' 


Wilmington 
Delaware 


NBC 


Basic  5f ation 


! 


5000  wAm 

DAY  and  NIGHT 

Represented  by 

RAYMER 
ihhihmL 
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This  p.  S.Mjvy  photo  shows 
Hovtml'd^^ndleman,  INS  cor- 
respo^^n\,  making  a  transfer 
of  s^^by  breeches  buoy  from 
th|e  flagship  of  Vice-Admiral 
(arbey  to  the  flagship  of  Rear 
Admiral  Fechteler.The  caption 
is  the  Navy  photographer's, 
an  unofficial  recognition  of  a 
well-known  fact— "Where 
There's  News  INS  Goes  After 
It."  And  appropriate  for  a 
slogan,  by  the  way. 

Handleman  is  one  of  the 
top-notch  reporters  on  INS' 
round-the-world  staff.  His  ac- 
counts of  the  recapture  of  Attu, 
of  the  Marshall  islands  opera- 
tions, of  the  landing 
in  Leyte,  of  the  cam- 
paign on  Luzon  and 
the  storming  of  Cor- 
regidor  made  front 


pages  everywhere.  He  is  au- 
thor of  the  best-seller,  "Bridge 
To  Victory,"  a  stirring  narra- 
tive of  the  recapture  of  Attu. 

In  a  recent  letter,  Handle- 
man  writes,  "Corregidor  for 
me  was  the  toughest  beach  so 
far  and  I  have  covered  eight 
landings.  That  afternoon  is 
only  a  memory  of  machine 
gun  bullets  killing  men  in  our 
barge." 

More  and  more,  editors  are 
using  the  graphic,  eye-witness 
stories  for  which  INS  reporters 
are  conspicuous.  Replete  with 
human  interest,  they  bring  the 
war  home  to  us  with  all  its 
drama.  In  national 
and  local  interest 
news,  too,  INS  gives 
thorough  and  accu- 
rate coverage. 


INTERNATfONAL  NEWS  SERVICE 

235  EAST  45th  STREET,  NEW  YORK  17,  N.  Y. 
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Little  Elmer  says:  **You're  always  on  terra  firma  when  you  use  WGN 
in  the  Chicago  market  where  WGN's  leadership  in  local  and  national 
spot  advertising  continues  dominant  among  the  major  stations/* 


CHICAGO  11  ILLINOIS 

50,000  W^ATTS  ^^1^^  720  KILOCYCLES 


MUTUAL 


ROADCASTING  SYSTEM 


EASTERN   SALES    OFFICE:    220  EAST    42nd  STREET, 
EW  YORK   17,  N.  Y.    •    WEST    COAST:    EDWARD    S.    TOWNSEND    CO.,    RUSS    BUILDING,    SAN    FRANCISCO,  CALIF. 
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^^He  looks  silly,  but  he's  the  one  who 
first  recommended  spot  broadcasting!'- 


•  Looking  back  over  the  thousands  of  agency  and 
advertiser  "contacts"  we've  had  since  1932,  it's  inter- 
esting to  ponder  on  the  kind  of  men  who  have  battled 
hardest  for  spot  broadcasting.  99  times  out  of  100, 
they've  been  the  hard  hitters,  the  men  interested  in 
nothing  but  resMilts. 

Mayije  that's  why  spot  broadcasting  has  grown  so 
enormously — and  will  continue  to  grow. 


FREE  &  PETERS^  mc 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLVsnn:  biipbesentativs*: 

WQB-WKBW     .    .  . 

WCKY  

KDAL  

WDAT  

5?SH  INDIANAPOUg 

WJEF-WKZO  .  .  OKAND  BAPIDS- 
o-™-,  KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVIUJE 

WTCN    .    .    MIMNEAPOUS-ST.  PAOI. 

WMBD   1 

KSD,  ST.  LOOTS 

WFBL  STBACCSE 

„  IOWA 

WHO  DES 

woe   DAVENPOBT 

KMA  SHENANDOAH 

„   SOtJTHEAST 

WCBM  BALTIMOBE 

WCSC  CHABLESTON 

Si®,  COLUMBIA 

WPTF  BALEIQH 

WDBJ  BOANOKE 

SOUTHWEST 

K05.„  ALBUQUEBQUE 

KEEW  BBOWNSVILLE 

KBIS  COBFUS  CHBISTI 

gXrZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

PACIFIC  COAST 

5J*f5  POBTLAND 

KIBO  SEATTLE 

and  WBIGBT-SONOVOX.  luo. 


CHICAGO:  i8o  N.  Michigan     NEW  YORK:  444  Madison  Ave. 
Franklin  6373  Plaza  5-4130 


Page  14    •    April  9,  1945 


SAN  FRANCISCO:  11 1  Sutter 
Sutter  4353 


HOLLYWOOD:  6331  HoUyu 
Hollywood  2151 


ATLANTA:  322  Palmer  Bldg. 
Main  5667 
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Clear  Channel  Parley  May  Alter  All  Radio 

FCC  Order  Hints 
Band-Wide  Probe 
Of  Broadcasting 


By  SOL  TAISHOFF 
i  SOMETHING  akin  to  a  full-scale 
j  reallocation  of  standard  broadcast 
I  facilities,  rather  than  a  restricted 
reappraisal  of  clear  channels,  can 
be  expected  to  stem  from  the  so- 
I  called    "clear    channel"  hearings 
I  scheduled  to  get  under  way  May  9 
[  before  the  FCC.  This  is  evident  not 
'  only  from  the  FCC's  order  setting 
I  forth  the  issues  for  the  proceed- 
!  ings — which  conceivably  could  last 
I  several  months — but  also  from  re- 
!  cent  conferences  of  attorneys  and 
engineers   with    FCC  department 
heads. 

Basic  Data  First 

That  the  proceedings  will  em- 
brace more  than  a  technical  physi- 
i  cal  reallocation  and  will  go  into  the 
whole  underlying  philosophy  of 
broadcast  allocations  and  service 
•  seems  certain.  The  hearings  prob- 
ably will  be  the  most  comprehen- 
sive ever  conducted  by  the  FCC. 

Practically    every    issue  raised 
over    standard    broadcast  station 
operation — power,  program  dupli- 
cation  and  network  service — and 
new  ones  in  the  offing,  such  as  the 
effect   upon    the   national  service 
pattern  of  FM  and  television— will 
fall  within  the  purview  of  the  in- 
quiry. Existing  engineering  stand- 
ards,   admittedly    outmoded,  also 
will  be  up  for  review  and  basic 
testimony  in  connection  with  those 
standards  and  service  requirements 
will  be  adduced. 
1^*    As  things  stand  now,  the  Com- 
Mmission  plan  is  to  get  the  hearings 
under  way  on  the  scheduled  date 
May  9,  at  which  preliminary  data 
(Will  be  covered.  Then,  if  necessary, 
I  j  the  Commission  proposes  to  recess 
|to  give  the  various  groups  time  in 
'/which  to  prepare  technical  exhibits, 
Ij  many  of  which  must  be  based  on 
new  engineering  surveys.  Availa- 
i|  bility  of  manpower  and  equipment 
'  also  will  be  factors.  Wartime  re- 
strictions may  augur  even  greater 
delays  than  FCC  attorneys  and  en- 
•?ineers  now  anticipate. 
1    Whereas     existing  allocations 
were  premised  wholly  upon  techni- 

I 


cal  limitations,  advancement  of  the 
art  since  the  present  standards 
were  established  in  1928,  it  is  gen- 
erally felt,  makes  it  incumbent 
upon  the  Commission  to  reach  a 
determination  on  such  matters  as 
program  distribution  (as  distin- 
guished from  context)  before  it  can 
shape  a  structure  that  would  best 
conduce  to  equitable  nationwide 
standard  service. 

Another  fundamental  which  must 
be  established  before  any  scientific 
distribution  method  can  be  devised, 
program-wise,  is  that  of  whether 
FM  stations  will  provide  identical 
or  different  program  service  from 
stations  in  the  standard  broadcast 
band.  The  Commission  has  made  no 
statement  of  policy  on  this.  Nor 
has  it  stated  whether  eventually  it 
will  construe  ownership  of  FM  and 
AM  stations  in  the  same  area  as 
constituting  "duopoly".  The  fact 
that  the  Commission,  prior  to  war- 
time freezes,  licensed  FM  stations 
to  AM  operators  in  the  same  com- 
munity is  not  regarded  as  adequate 


assurance,  particularly  where  sub- 
stantial investments  are  involved 
which  could  not  be  amortized  for 
a  number  of  years.  Where  FM  will 
fit  into  the  overall  structure  inso- 
far as  coverage  pattern  is  con- 
cerned also  constitutes  a  fundamen- 
tal question. 

Major  Change  Possible 

From  the  comprehensive  hear- 
ings may  evolve  the  first  basic 
change  in  allocation  principles 
since  1928,  when  the  present  clear- 
regional-local  structure  was  de- 
veloped. The  1941  NARBA  reallo- 
cation (Havana  Treaty)  was  based 
on  the  technical  fundamentals  es- 
tablished by  the  former  Radio  Com- 
mission in  1928,  which  were  reaf- 
firmed after  the  extensive  broad- 
cast allocation  hearings  in  1988.  It 
was  at  the  1938  hearings  that  the 
existing  engineering  standards  first 
were  adopted. 

It  is  evident  that  the  Commis- 
sion plans  extensive  testimony  on 
economic  aspects  of  station  opera- 


Stations  Draw  Battle  Lines 
For  Clear  Channel  Hearings 

Large  Number  of  Appearances  Filed;  Definite 
Data  Withheld  Pending  Engineering  Reports 

ONE  of  the  toughest  battles  and 


most  difficult  decisions  in  its  his 
tory  faces  the  FCC  on  May  9  when 
hearings  are  scheduled  to  begin  on 
clear  channel  broadcasting. 

With  deadline  for  filing  ap- 
pearances last  Monday,  45  licen- 
sees of  53  stations,  three  major 
networks,  one  regional  network, 
three  farm  organizations  and  an 
individual  had  filed  to  participate 
in  the  heai'ings. 

Disclosures  Not  Made 

Although  many  of  the  individual 
stations  and  groups  withheld 
names  of  witnesses  and  issues  pend- 
ing reports  from  four  committees 
set  up  at  an  engineering  confer- 
ence, others  set  forth  definite  issues 
they  plan  to  touch,  indicating  that 
the  Clear  Channel  Broadcasting- 
Service  will  be  aligned  on  one  side 
and  the  Regional  Broadcasters 
Committee  on  the  other. 

The  CCBS  didn't  disclose  its  pres- 


entations, but  Louis  G.  Caldwell, 
general  counsel,  notified  the  Com- 
mission in  his  filing  that  16  mem- 
ber stations  would  participate. 
These  include  KFI  WFAA  WSM 
WHAS  WHAM  WJR  WOAI 
WBAP  WCAU  WWL  WHO  WSB 
WON  WLW  WLS  KDKA. 

Neither  did  the  Regional  Broad- 
casters Committee,  of  which  John 
Shepherd  3d  is  chairman,  make  any 
commitments,  other  than  to  list 
Dr.  G.  W.  Pickard  and  Paul  F. 
Godley,  consulting  engineers,  as 
definite  witnesses.  Paul  D.  P. 
Spearman,  general  counsel,  noti- 
fied the  FCC  that  the  issues  of  the 
Regional  group  could  not  be  deter- 
mined until  after  the  engineering 
committees  report  their  respective 
findings. 

Several  additions  were  announced 
last  week  to  the  four  special  com- 
mittees set  up  last  month  at  the  in- 
formal conference   between  Com- 
( Continued  on  page  61 ) 
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tion,  along  with  its  inquiry  into' 
program  duplication.  Even  in  the 
early  days  of  the  Radio  Commis- 
sion, whose  functions  were  taken 
over  in  1934  by  the  FCC,  the  ques- 
tion of  duplication  of  network  pro- 
grams was  at  issue. 

It  is  likely  too,  that  before  posi- 
tive action  is  taken,  the  FCC  will 
make  legislative  recommendations 
to  Congress  designed  to  revannp 
the  law  to  make  possible  the 
changes  in  regulatory  policy  which 
would  be  entailed  in  developing  a 
new  broadcast  structure.  Implicit 
in  the  hearing  procedure  will  be 
revision  of  the  Havana  Treaty,  be- 
cause of  the  clear-channel  break- 
down factors.  This  will  entail  clear- 
ance through  and  negotiations  by 
the  State  Department. 

Open  Mind  Policy 

The  allocation  proceedings  are 
being  approached  on  the  basic  tech- 
nical certainty  that  even  if  all  of 
the  106  channels  in  the  standard 
band  were  distributed  on  an  opti- 
mum basis  geographically,  it  would 
be  impossible  to  provide  primary 
broadcast  service  throughout  the 
country  and  also  supply  sufficient 
duplicated  facilities  in  centers  of 
population  to  afford  a  competitive 
program  service  of,  say,  four  major 
networks.  It  is  recognized,  there- 
fore, that  a  substantial  portion  of 
the  remote  areas  of  the  nation  will 
be  forced  to  rely  upon  the  secon- 
dary signals  of  clear  channel  sta^ 
tions. 

It  must  be  assumed,  of  course, 
that  the  FCC  goes  into  these 
epoch-making  proceedings  with  an 
open  mind.  This  has  been  empha- 
sized in  the  only  public  statement 
from  the  Commission — the  address 
on  March  12  of  Chairman  Paul  A. 
Porter,  who  emphasized  that  no 
conclusions  had  been  reached  and 
that  the  FCC  proposes  to  get  all 
the  facts  before  it  undertakes  to 
draw  up  revised  allocations  or  reg- 
ulations. 

Nevertheless,  there  has  evolved, 
at  least  on  the  part  of  some  mem- 
bers of  the  FCC,  the  attitude  that 
clear  channels  place  too  much 
strength  in  the  hands  of  too  few 
and  that  increased  wattage  would 
tend  to  aggravate  that  condition. 

Giving  incentive  to  this  view  and 
(Continued  on  page  60) 

April  9,  1945    •    Page  15 


Donald  Withycomb  Is  Named 
To  Blue  Washington  Office 


Mr.  Withycomb 


APPOINTMENT  of  Donald 
Withycomb,  veterait  broadcast  ex- 
ecutive, as  Washington  represen- 
tative of  American  Broadcasting- 
Co.  (Blue)  be- 
came effective  to- 
day (April  9). 
Mr.  Withycomb, 
who  will  con- 
tinue  to  direct 
American's  Inter- 
national Division, 
will  be  associated 
with  K.  W.  Berke- 
ley, Blue's  Wash- 
ington represen- 
tative. 

In  his  new  capacity,  Mr.  Withy- 
comb will  report  to  Robert  E. 
Kintner,  American  vice-president 
in  charge  of  news  and  public  serv- 
ice activities.  Mr.  Kintner  will  con- 
tinue to  divide  his  time  between 
New  York  and  Washington. 

Mr.  Berkeley,  Mr.  Kintner  an- 
nounced, will  remain  as  head  of 
the  Washington  office,  in  addition 
to  his  duties  as  general  manager 
of  WMAL,  American  Washington 
outlet  owned  by  the  Evening  Stm\ 

In  announcing  the  appointment, 
Mr.  Kintner  said  Mr.  Whitycomb 
will  be  responsible  for  liaison  be- 
tween the  company  and  the  Gov- 
ernment. The  appointment  is  the 
"first  step"  in  the  Blue  plan  to  ex- 
pand Washington  facilities,  he  said. 

A  pioneer  in  commercial  radio, 
Mr.  Withycomb  began  his  career 
as  executive  assistant  to  M.  H. 
Aylesworth,  first  president  of  NBC 
in  the  late  20's,  afterward  becom- 
ing station  relations  manager  for 
both  the  Red  and  the  Blue,  then 
owned  by  RCA.  In  1935  he  became 
general  manager  of  WFIL  Phila- 


Discount  Discussed 

OPEN  forum  discussion  of  the 
continuing  discount  took  place  at 
the  Chicago  Radio  Management 
Club  last  Wednesday.  Most  mem- 
bers objected  to  the  discontinuing 
of  continuing  discounts.  It  was 
pointed  out  the  agency  rate  should 
not  have  to  be  earned  each  13 
week  period  and  that  the  continu- 
ing discount  eliminated  some  of  the 
bookkeeping  problems.  A  commit- 
tee of  timebuyers  will  be  appoint- 
ed by  president  Harlow  Roberts  to 
study  the  matter. 


Lorillard  Baseball 

P.  LORILLARD  Co.,  New  York 
(Old  G.6lds),  for  the  third  success- 
ive year  will  sponsor  games  of  the 
Washington  Senators.  WOL  will 
carry  day  games  and  WWDC 
night  games.  Russ  Hodges  will  an- 
nounce. For  the  first  time  Sunday 
and  holiday  games  will  be  broad- 
cast. Recorded  versions  will  be 
shortwaved  to  servicemen.  Agency 
is  Lennen       Mitchell,  New  York. 
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delphia,  a  consolidation  he  was  in- 
strumental in  working  out  between 
WFI  and  WLIT,  time-sharing  de- 
partment store  stations.  He  left 
that  post  in  1939  and  became  identi- 
fied with  the  Coordinator  of  Inter- 
American  Affairs,  heading  the 
Brazilian  section. 

Just  a  year  ago  Mr.  Withycomb 
returned  to  network  operation  as 
manager  of  the  Blue's  Interna- 
tional Division,  a  newly  created 
post.  While  the  network  maintains 
no  shortwave  stations,  it  contem- 
plates entering  the  field  and  has 
been  utilizing  point-to-point  cir- 
cuits to  transmit  programs  to  for- 
eign countries. 

Mark  Woods,  American  presi- 
dent, declared  coincident  with  Mr. 
Withycomb's  appointment  that  he 
will  be  in  a  good  position  to  carry 
on  the  international  activities,  des- 
tined to  be  of  increased  importance 
following  the  war,  from  his  Wash- 
ington headquarters. 


Doans  on  Coast 

FOSTER-MILBURN  Co.,  Buffalo, 
in  addition  to  its  national  spot  ra- 
dio schedule  for  Doan's  pills,  this 
week  starts  sponsorship  of  a  quar- 
ter-hour news  program  by  Gil 
Martyn  thrice-weekly  on  12  Blue- 
ABC  Pacific  Coast  stations.  Busi- 
ness placed  through  Spot  Broad- 
casting, New  York. 


Ward  Child  Show 

WARD  BAKING  Co.,  N.  Y..  maker 
of  Tip-Top  bread,  has  started  a 
quarter-hour  children's  show,  Ten- 
nessee Jed,  five  times  weekly  on 
WGN  Chicago  and  stations  in  other 
Ward  markets.  Created  and  pro- 
duced by  J.  Walter  Thompson  Co. 
New  York,  the  program  is  on  52 
week  contracjt. 


Medi-Sweet  Test 

CHILDREN'S  PHARMACAL  Co., 
(Medi-Sweet,  proprietaries  for  chil- 
dren), on  March  19  began  a  test 
spot  announcement  campaign  of 
two  to  five  spots  weekly  on  four  In- 
dianapolis stations,  WIRE  WFBM 
WISH  WIBC.  Contract  for  26 
weeks  was  placed  by  Wade  Adv. 
Agency,  Chicago. 


Waltham  to  Sponsor  All  WARD 
For  Blue   During  V-E  Day 


WALTHAM  WATCH  Co.,  Boston, 
will  sponsor  all  time  breaks  on  the 
time  to  be  taken  over  V-E  Day  by 
Blue-ABC  on  WABD  New  York, 
the  DuMont  station.  Watch  firm 
will  be  the  first  commercial  video 
sponsor  signed  by  Blue-ABC  since 
the  network  entered  television. 
There  is  no  time-charge  on  WABD, 
but  Waltham  will  pay  production 
costs. 

Number  of  time  signals  will 
total  about  eight,  depending  how- 
ever on  the  length  of  time  to  be 
used  by  the  Blue  for  its  special 
V-E  Day  presentation,  which  may 


run  from  three  to  five  hours.  Com- 
mercials placed  through  N.  W. 
Ayer  &  Son,  New  York,  will  prob- 
ably be  limited  to  straight  credit 
for  the  sponsor. 

Blue-ABC  has  arranged  for  the 
time  a  presentation  tentatively  set 
to  include  films  of  major  World 
War  II  battles,  live  broadcasts  by 
commentators,  and  special  films 
taken  in  the  Blue  newsroom  on 
V-E  Day  and  telecast  as  soon  as 
processed.  The  whole  plan  is  con- 
tingent however  on  whether  or  not 
the  Government  officially  approves 
the  V-E  celebration  idea. 


First  Farm  Census 
Data  in  Fortnight 

Survey  Now  Half  Completed; 
Stations  Thanked  for  Aid 

ENUMERATION  work  for  the 
1945  quinquennial  agricultural 
census  is  about  half  complete,  J.  C. 
Capt,  director  of  the  Census  Bu- 
reau, Dept.  of  Commerce,  an- 
nounced last  week.  He  declared 
that  every  facility  of  the  Bureavi 
is  being  utilized  to  hasten  publica- 
tion of  preliminary  tabulations, 
which  are  being  urgently  awaited 
by  agricultural,  industrial,  busi- 
ness and  governmental  agencies 
for  use  in  wartime  and  postwar 
planning. 

Radio  Data  Later 

Radio  is  being  used  extensively 
in  furthering  the  five-year  census, 
both  for  recruiting  enumerators 
and  for  enlisting  cooperation  of 
farmers  in  filling  out  schedules, 
said  William  F.  Callander,  chief 
of  the  Bureau's  Agriculture  Divi- 
sion. He  expressed  appreciation 
for  the  generosity  of  all  stations 
in  making  time  available  for  Cen- 
sus field  men  and  Dept.  of  Agricul- 
ture agents  who  have  been  cooper- 
ating with  the  Bureau. 

First  county  returns  will  be  is- 
sued in  a  week  or  two,  Mr.  Cal- 
lander said,  but  will  be  confined  to 
data  on  crops,  livestock,  acreage 
and  number  of  farms.  Tabulations 
on  farm  ownership  of  radios,  elec- 
tric and  telephone  facilities,  auto- 
mobiles, tractors,  etc.,  will  be 
available  about  four  to  six  weeks 
later.  State  totals  will  begin  to 
appear  in  the  fall  and  national 
totals  should  be  available  by  next 
winter. 

Releases  on  Request 

Preliminary  releases  on  county 
totals,  covering  basic  agricultural 
information,  will  be  obtainable 
upon  request  from  the  Census  Bu- 
reau, Washington  25,  D.  C,  as 
long  as  limited  supplies  last.  As 
returns  from  all  counties  in  a  state 
are  compiled,  a  series  of  state  bul- 
letins will  be  issued  and  will  be 
available  by  purchase  from  the 
Superintendent  of  Documents, 
Government  Printing  Office,  Wash- 
ington 25,  D.  C. 


Drawn  for  Broadcasting  by  Sid  Hix 
'He's  Not  Very  Accurate — For  a  Sharpshooter!" 

BROADC 


$50,000  for  Flit 

ANTI-MOSQUITO  spot  radio  cam 
paign  for  Flit  insecticide  start: 
the  last  of  this  month  on  14  sta- 
tions throughout  the  South  and 
Southwest,  and  will  continue  until 
September.  With  radio  budget  of 
about  $50,000  Stanco  Inc.,  New 
York,  maker  of  Flit,  plans  to  use 
dramatized  one-minute  announced 
ments  featuring  sound  effects  from  \ 
the  hum  of  a  giant  mosquito  to 
swatting  noises.  Stanco  also  plans 
to  revive  for  this  campaign  its 
famous  slogan,  "Quick,  Henry,  the 
Flit".  After  a  year's  absence 
Henry  will  reappear  on  the  radio 
in  newspapers  and  magazines 
Agency  is  McCann-Erickson,  New 
York. 


A  STING    •    Broadcast  Advertisitiii^ 


V-E  Day  to  Clear  Way  for  New  Stations 


Transmitters    May  Be 
Made  Available 
This  Year 

WITH  FLEXIBILITY  as  the  basic 
policy  for  civilian  production  to  in- 
sure sufficient  manpower  and  ma- 
terials to  prosecute  the  war  in  the 
Pacific,  the  War  Production  Board 
indicated  last  week  that  broadcast 
transmitters  and  receiver  equip- 
ment in  good  supply  should  be  rol- 
ling off  the  assembly  lines  within 
a  year  after  V-E  Day. 

Explaining  procedures  to  carry 
out  the  reconversion  program  sub- 
mitted to  the  President  and  Con- 
gress by  James  F.  Byrnes,  former 
director  of  the  Office  of  War  Mo- 
bilization &  Reconversion,  WPB 
Chairman  J.  A.  Krug  told  a  news 
conference  he  expected  that  within 
the  first  year  after  organized  re- 
sistance is  declared  ended  in  Ger- 
many "there  will  be  a  substantial 
release  on  production  of  most  every- 
thing." Asked  specifically  if  that 
included  radio,  he  answered  "yes". 

Big  Backlog 
With  a  backlog  of  666  applica- 
tions pending  before  the  FCC  last 
week  for  new  FM,  television  and 
standard  broadcast  stations,  it  im- 
mediately became  apparent  that 
1945  will  start  a  record  period  for 
new  station  construction.  Unlike 
receivers,  which  can  be  put  into 
production  on  short  notice,  it  will 
require  six  to  nine  months  for 
transmitters  to  be  available  in  vol- 
ume. Transmitter  tubes,  amplifiers, 
microphones,  turntables,  and  other 
broadcast  equipment  can  be  turned 
out  in  shorter  time  and  may  be  ex- 
pected by  fall  while  transmitter 
units  will  be  reaching  completion 
in  winter.  By  1946  there  should  be 
'  increased  supplies  for  new  stations. 

Several  factors  will  affect  the 
volume  of  receivers  which  can  be 
put  on  the  market  in  1945.  Perhaps 


MIKELESS  and  phoneless,  Lt.  Col. 
A.  A.  Schechter,  communications 
officer  for  Gen.  MacArthur,  never- 
theless completed  his  mission  April 
2  as  honor  guest  at  a  luncheon  for 
radio  and  press  executives  at  the 
21  Club,  New  York.  His  host  was 
J.  V.  Connolly  (r),  president.  King 
Features  Syndicate.  Col.  Schech- 
ter, before  becoming  NBC  director 
of  news  and  special  events,  was 
:ity  editor  of  INS. 


the  most  important  is  tubes.  There 
will  be  a  continuing  demand  for 
this  item  from  the  military,  al- 
though in  reduced  volume  as  com- 
pared to  current  requirements. 
Industry  will  likely  allot  part  of  the 
civilian  margin  for  much  needed 
repair  of  existing  sets.  How  much 
will  be  left  over  for  new  sets  and 
the  quantity  of  surplus  tubes 
which  can  be  recovered  for  assem- 
blies will  pretty  much  determine 
this  year's  receiver  output.  Of 
course,  an  earlier  end  to  the  Japa- 
nese war  than  is  now  anticipated 
would  solve  the  tube  problem. 

Types  of  Sets 
Another  factor,  and  one  which 
would  affect  the  availability  of 
quality  sets,  is  the  determination 
by  FCC  of  FM  and  television  allo- 
cations. With  the  possibility  that 
the  war  in  Europe  may  end  at  any 
moment,  manufacturers  are  faced 
with  the  necessity  of  gearing  their 
facilities  for  the  new  frequency  as- 
signments. Any  delay  beyond  the 
May  1  date  indicated  by  the  Com- 
mission for  final  allocations  might 
result  in  manufacturers  engaging 
in  a  competitive  race  to  dump 
thousands  of  "cigar  box"  AM  re- 
ceivers on  the  market  at  bargain 
basement  prices.  Such  a  develop- 
ment is  regarded  as  by  no  means 
unlikely  should  V-E  Day  come  be- 
fore the  allocations  are  announced. 


A  third  factor  which  may  play  an 
important  part  in  receiver  sales  in- 
volves manufacturers'  policies  re- 
garding types  of  sets  to  be  de- 
signed after  V-E  Day.  Some  of  the 
larger  producers — those  who  will 
continue  to  carry  the  brunt  of  mili- 
tary requirements  for  the  war  with 
Japan — will  produce  only  combina- 
tion sets  in  the  future  and  will  hold 
off  until  they  are  prepared  to  use 
their  facilities  to  this  end.  They 
are  expected  to  employ  strong  ad- 
vertising appeals  to  induce  consum- 
ers to  wait  for  their  products,  em- 
phasizing the  new  developments  of 
FM  and  television  in  postwar.  In 
sharp  contrast  to  this  group  will 
be  a  large  number  of  small  pro- 
ducers eager  to  capture  a  waiting 
market  for  small  AM  sets  to  replace 
defective  and  unrepairable  receiv- 
ers or  to  serve  as  standbys  until 
FM  and  television  programs  are 
more  commonplace. 

FCC  Prepared 

A  fourth  factor  in  the  receiver 
picture  concerns  the  prices.  Unless 
OPA  permits  margins  to  cover  in- 
creased costs  of  components,  over- 
head and  labor,  manufacturers  will 
be  inclined  to  withhold  sets  from 
the  market.  Conferences  are  now 
being  held  to  discuss  this  situation. 

The  FCC  is  prepared  to  process 
station  applications  just  as  soon  as 
controls  on  construction  and  ma- 
terials are  relaxed.  Chairman  Paul 


Porter  told  the  NAB  District  4 
meeting  in  Washington  last  month 
that  "on  the  very  day  the  WPB 
gives  the  green  light  for  civilian 
station  construction,  the  Commis- 
sion will  be  besieged  for  prompt 
action  on  some  500  FM  applica- 
tions [388  now  on  file],  almost  100 
television  applications  now  on  file 
and  many,  many  more  to  come  in 
these  and  other  services." 

Pointing  out  that  additional  ap- 
propriations will  be  needed  by  the 
FCC  for  expanding  its  facilities 
to  handle  this  enormous  work-load, 
Chairman  Porter  said  the  Commis- 
sion's goal  is  to  give  30-day  service 
on  all  applications  which  can  be 
granted  without  hearing  and  90- 
day  service  where  hearing  is  neces- 
sary. "If  we  achieve  this  goal,"  he 
asserted,  "the  development  of  post- 
war broadcasting  will  be  expedited, 
employment  opportunities  created 
for  returning  veterans  and  others 
and  when  final  victory  over  our 
enemies  is  achieved  we  should  be 
ready  to  move  forward  without 
undue  delay." 

It  is  expected  that  WPB  will 
grant  partial  release  to  the  several 
large  transmitter  manufacturers 
now  engaged  in  war  work,  permit- 
ting a  gradually  increasing  portion 
of  their  production  to  be  devoted  to 
civilian  transmitters  as  military 
needs  taper  off.  The  Board  plans  to 
withdraw  its  controls  on  communi- 
cation equipment  before  broadcast- 
ing, which  will  follow  as  soon  as 
critical  communication  needs  are 
satisfied. 


Wasmer  Sells  KHQ  for  $850,000  Plus 

Bankers     Buy  Outlet 
Subject  to  FCC-SEC 
Approval 


IN  A  UNIQUE  transaction  which 
will  entail  action  both  by  the  FCC 
and  the  Securities  &  Exchange 
Commission,  Louis  Wasmer,  Spo 
kane  broadcaster,  has  sold  KHQ 
Spokane  regional  and  NBC  outlet 
to  Straus  &  Blosser,  Chicago 
vestment  bankers,  for  a  net  figure 
of  $850,000— before  adjustments 
Arthur  L.  Bright,  former  manager 
and  part-owner  of  KFPY  Spokane, 
will  become  president  and  general 
manager  of  the  new  KHQ  Inc., 
and  will  purchase  a  15%  interest 

Other  owners,  who  would  ac 
quire  their  interests  through  the 
Chicago  investment  firm,  are  undis- 
closed, presumably  until  such  time 
as  the  transaction  is  approved  by 
the  FCC  and  the  SEC. 

The  sale — several  months  in  the 
making — is  in  accordance  with  the 
FCC  "duopoly"  regulation,  since 
Mr.  Wasmer  also  owns  KGA  in 
Spokane.  He  will  continue  opera- 
tion of  that  station,  a  Blue  outlet. 
Mr.  Wasmer  recently  was  placed 
on  inactive  duty  after  having 
served  for  some  two  years  in  the 
Army  Air  Forces  as  a  major. 

The  sales  contract  provides  for 
an  $850,000  sales  figure,  plus 
liquid  assets,  which  are  estimated 
to  amount  to  approximately  $445,- 


000.  Since  KHQ  Inc.,  the  new  com- 
pany, would  acquire  Louis  Wasmer 
Inc.,  as  a  corporate  entity,  the 
transaction,  as  of  the  time  of  its 
execution,  would  entail  $1,295,000. 

Mr.  Bright,  for  many  years  as- 
sociated with  KPFY,  CBS  outlet, 
recently  contracted  for  the  sale  of 
his  one-third  interest  in  the  sta- 
tion to  the  Queen  City  Broadcast- 
ing Co.,  operating  KIRO  Seattle, 
of  which  Saul  Haas,  collector  of 
customs  in  Seattle,  is  the  majority 
stockholder  and  president,  for  a 
reported  figure  of  $150,000.  It  is 
understood  he  is  reinvesting  that 
sum,  plus  additional  funds,  to  ac- 
quire the  15%  interest  in  KHQ, 
and  to  become  its  active  operating 
head. 

The  balance  of  the  stock,  accord- 
ing to  the  sales  agreement,  already 
has  been  allocated  to  principals  by 
Straus  and  Blosser.  Their  identi- 
ties, however,  will  not  be  divulged 
until  after  FCC  action,  and  issu- 
ance by  SEC  of  the  requisite  regis- 
tration certificates.  The  stock  prob- 
ably will  be  closely  held.  Probably 
a  small  syndicate  will  assume  con- 
trol. Pending  FCC  action,  the  Chi- 
cago investment  house  will  guaran- 
tee the  transaction  and  the  finan- 
cial stability  of  the  prospective 
owners.  Earnings  of  the  station 
will  accrue  to  Mr.  Wasmer  until 
the  closing  date. 

The  contract  has  been  in  negotia- 
tion for  some  weeks,  both  in  Chi- 


cago and  Spokane.  The  agreement 
was  completed  by  Judge  John  C. 
Kendall,  of  Portland,  attorney  for 
Mr.  Wasmer  and  by  the  firm  of 
Gottlieb  &  Schwartz,  of  Chicago, 
representing  Straus  &  Blosser. 
Franklin  G.  Schmick,  partner  in 
the  investment  firm,  was  the  prin- 
cipal for  the  new  KHQ  Inc. 

Upon  approval  of  the  sale,  KHQ 
will  be  separated  immediately  from  . 
KGA.  They  now  have  separate  stu- 
dios and  offices,  but  dual  transmit- 
ter operation  probably  will  con- 
tinue until  wartime  freezes  on 
technical  equipment  are  thawed. 
The  staffs  likewise  will  be  sepa- 
rated. 

Applications  for  the  transfer,  it 
is  expected,  will  be  filed  with  the 
FCC  this  week,  through  the  Wash- 
ington law  offices  of  Fisher  &  Way- 
land. 
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WKAT  to  Mutual 

WKAT  Miami,  operating  with 
1,000  w  on  1360  kc,  will  become  a 
Mutual  affiliate  June  15,  1945,  the 
network  announced  last  week.  Sta- 
tion's shift  to  MBS  from  its  pres- 
ent network,  Blue-ABC,  was  an- 
ticipated last  December  with 
announcement  that  WFTL,  Mu- 
tual's  Miami  affiliate,  would  join 
Blue-ABC  [Broadcasting,  Dec. 
18].  WKAT  is  owned  and  oper- 
ated by  A.  Frank  Katzentine.  Ap- 
plication has  been  entered  with  the 
FCC  for  a  boost  in  power  to 
50,000  w. 
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Keeps  Hands  off  FM  Allocation 


Congress 

McDonaldPressure 
Campaign  Scoretl 
By  Porter 

By  BILL  BAILEY 

CONGRESS  will  adhere  to  a  strict- 
ly "hands-off"  policy  with  reference 
to  allocating  FM  in  the  spectrum, 
despite  efforts  by  C'omdr.  E.  F. 
McDonald,  president  of  the  Zenith 
Radio  Corp.,  Chicago  [Broadcast- 
ing, March  26],  to  induce  Congres- 
sional intercession  in  the  FCC  pro- 
posal to  move  FM  to  the  100-mc 
region. 

Members  of  the  Senate  Interstate 
Commerce  Committee  made  that 
clear  Friday  as  they  disclosed  a 
sheaf  of  correspondence  between 
Comdr.  McDonald,  Congress  and 
FCC  Chairman  Paul  A.  Porter. 

The  Commission  is  expected  to 
release  its  allocations  above  25  mc 
in  the  next  fortnight. 

Commission  Is  Capable 

"We  plan  no  investigation  into 
the  location  of  FM  or  any  other 
technical  phase  of  broadcasting," 
Committee  Chairman  Wheeler  (ID- 
Mont.)  told  Broadcasting.  "That's 
a  job  for  the  Commission.  We  have 
a  capable  Commission  and  I  have 
confidence  in  its  judgment.  The 
allocation  of  FM  is  not  a  matter  for 
legislation.  It's  an  administrative 
function." 

Sen.  Clyde  M.  Reed  (R-Kan.), 


member  of  the  Committee,  took 
a  similar  view.  Sen.  Chan  Gurney 
(R-S.D.),  former  broadcaster,  like- 
wise felt  that  allocating  the  spec- 
trum is  a  duty  of  the  FCC  and  not 
of  Congress. 

Comdr.  McDonald  on  March  20 
addressed  telegrams  to  members  of 
the  Senate  Committee,  the  House 
Interstate  &  Foreign  Commei-ce 
Committee  and  the  House  Merchant 
Marine  &  Fishery  Committee,  which 
used  to  handle  radio,  protesting  the 
move  of  FM  as  proposed  by  the 
Commission,  and  recommended  the 
FM  band  begin  at  46  mc.  At  the 
same  time,  Sen.  Wheeler  was  in- 
formed Comdr.  McDonald  sent 
copies  to  other  manufacturers  and 
to  owners  of  Zenith  sets. 

Meantime  other  developments  oc- 
curred in  the  proposed  allocations 
above  25  mc.  Dr.  W.  R.  G.  Baker, 
General  Electric  vice-president  and 
chairman  of  the  Radio  Technical 
Planning  Board,  filed  a  letter  last 
week  with  the  Commission  request- 
ing that  certain  data  presented  at 
secret  sessions  March  12  and  13  be 
declassified.  His  request  followed  a 
letter  from  C.  M.  Jansky  Jr.,  Wash- 
ington consulting  engineer  and 
chairman  of  RTPB  Panel  5  on  FM, 
declaring  that  "it  is  the  opinion  of 
a  number  who  attended  the  two- 
day  classified  hearing  that  not  only 
does  the  issue  still  remain,  but  the 
position  taken  by  Panel  5,  FM 
broadcasting,  has  been  justified  to 
even  greater  extent  than  previ- 
ously." 


John  Shepard  3d,  Yankee  Net- 
work chairman,  wrote  Mr.  Porter 
that  a  questionnaire  sent  manufac- 
turing firms  by  the  FCC,  seeking 
additional  information  as  to  costs 
of  building  sets  in  the  40-mc  band 
and  the  80-mc  region,  didn't  go  far 
enough.  It  should  have  distin- 
guished whether  the  information 
was  for  a  "genuine  FM  set  or  not." 
He  also  suggested  that  no  mention 
was  made  of  "what  the  delay  would 
be  to  produce  FM  sets  at  a  rate 
which  will  provide  optimum  utiliza- 
tion of  plant  capacity"  available 
after  the  war  "on  a  band  beginning 
at  84  mc  instead  of  a  band  begin- 
ning at  44  mc". 

Didn't  Go  Far  Enough 

Along  with  the  McDonald  tele- 
gram, Members  of  Congress  re- 
ceived wires  from  Dr.  Baker,  Ray 
H.  Manson,  vice-president  of  Strom- 
berg-Carlson  Co.,  Rochester,  N.  Y., 
Frank  Freiman,  Magnavox  Co., 
Fort  Wayne,  Ind.,  concurring  in 
Comdr.  McDonald's  opposition  to 
moving  FM. 

Sen.  Reed  wrote  Comdr.  McDon- 
ald as  follows:  "The  modulation 
matter  is  one  that  is  left  entirely 
in  the  discretion  and  control  of 
the  FCC.  It  is  not  a  question  for 
legislation.  It  is  a  highly  technical 
subject  which  properly  comes  un- 


WITH  A  GOOD  budget  at  his  com- 
mand, Phillips  Carlin,  Mutual  vice- 
president  in  charge  of  programs, 
has  embarked  on  an  energetic  cam- 
paign for  the  overall  strengthening 
of  the  network's  program  struc- 
ture. This  will  entail  both  the  addi- 
tion of  a  number  of  new  programs 
of  commercial  caliber  and  a  re- 
arrangement of  the  program  sched- 
ule, he  said  last  week. 

Citing  two  new  series  which 
started  last  week — Arch  Oboler's 
Plays,  Thursday,  10-10:30  p.m., 
and  Calling  All  Detectives,  Satur- 
day, 9:30-10  p.m. — as  examples  of 
the  quality  of  program  he  expects 
to  bring  to  Mutual,  Mr.  Carlin  an- 
nounced that  a  new  half-hour  show 
will  start  April  29  at  2  p.m.,  with 
Dorothy  Arzner,  the  Hollywood 
director,  as  mistress  of  ceremonies. 
Essentially  advice  on  domestic 
problems,  the  program  will  be  pre- 
sented in  novel  dramatic  form. 

Vocabulary  Program 

This  program  will  probably  be 
moved  to  an  evening  period  when 
time  can  be  arranged,  Mr.  Carlin 
explained.  At  that  time.  What's  the 
Good  Wo7-d,  vocabulary  lesson 
sugar-coated  with  comedy,  which 
starts  April  15  in  the  Sunday, 
10:45-11  p.m.,  spot,  probably  will 
be  lengthened  to  a  half-hour  and 
shifted  into  the  Sunday  afternoon 
schedule  where  it  can  reach  a 
larger  family  audience,  he  said.  A 


der  the  administrative  powers  of 
the  FCC." 

Chairman  Porter,  in  his  reply  to 
a  telegram  from  Comdr.  McDonald, 
scored  him  for  not  appearing  dur- 
ing public  hearings  and  present- 
ing his  views.  He  advised  the  Zenith 
head  that  the  Commission's  conclu- 
sions "will  reflect  our  determina- 
tions of  the  requirements  of  the 
public  interest  as  distinguished 
from  the  immediate  short-range  in- 
terest of  any  group,  including  pri- 
vate manufacturers." 

In  lengthy  letters  to  Sens.  Wheel- 
er and  Reed  Mr.  Porter  asserted 
that  the  industry  was  generally  in 
agreement  with  all  of  the  Commis- 
sion's proposals  relating  to  FM, 
except  location  in  the  spectrum. 

"Mr.  McDonald  states  that  Gen- 
eral Electric,  Stromberg-Carlson 
and  Zenith  oppose  the  proposed  FM 
move,"  he  continued.  "He  fails  to 
note  that  Philco,  Crosley,  Halli- 
crafters.  Motorola  and  other  manu- 
facturers favor  the  change." 

In  a  letter  to  Sen.  Reed  Chairman 
Porter  said:  "Let  me  say  that  I 
have  not  reached  any  conclusions  in 
my  own  mind.  I  will  be  guided 
largely  by  the  recommendations  of 
our  own  technical  staff  whom  I  be- 
lieve to  be  competent,  disinterested 
and  without  any  private  axe  to 
grind." 


series  based  on  G.  K.  Chesterton's 
Father  Brovra  stories,  now  in  the 
preparation  stage,  may  also  be 
added  to  the  Sunday  afternoon 
schedule. 

Another  program  being  auditioned 
at  Mutual  is  Roundtable  of  Ro- 
mance, a  comedy-quiz  show  with  a 
quartette  of  young  women  answer- 
ing questions  subnmtted  by  listeners 
and  being  heckled  by  a  masculine 
objector  to  their  feminine  logic. 
A  number  of  other  programs  are 
being  auditioned,  Mr.  Carlin  stated. 

In  the  mornings,  Elsa  Maxwell 
starts  April  30,  11:15-11:30,  five 
days  a  week,  replacing  June  Porter- 
field,  which  has  been  available  for 
local  sponsorship.  Another  co-op 
program  The  Handy  Man,  4:45-5 
p.m.  is  also  being  dropped,  Mr. 
Carlin  said,  stating  that  in  the 
future  only  programs  which  can  be 
sold  by  a  reasonable  number  of 
Mutual  affiliates  will  be  kept  in  the 
network's  co-op  line-up. 

Henry  Gladstone's  news  report, 
broadcast  on  WOR  New  York,  10- 
10:15  a.m.  six  mornings  weekly, 
sponsored  alternately  by  Hudson 
Pulp  &  Paper  Co.  and  Serutan, 
will  also  be  fed  to  the  network,  Mr. 
Carlin  said.  He  also  reported  that 
he  is  looking  for  a  commentator  to 
open  the  network  at  9  a.m.  and  that 
a  half-hour  audience  participation 
program  is  under  consideration  for 
the  10:30-11  a.m.  period. 


TEXT  OF  PORTER  LETTER 


Dear  Mr.  McDonald: 

I  have  received  your  lengthy  telegram  containing  the  representations 
you  have  made  to  Members  of  Congress,  and  regret  that  you  have  seen 
fit  not  only  to  misstate  the  facts  in  a  telegram,  but  have  refused  the 
opportunity  afforded  you  to  appear  at  hearings  where  your  testimony 
would  be  under  oath  and  subject  to  cross-examination  by  interested 
parties  and  by  the  Commission. 

On  Aug.  15  and  17,  1944,  and  again  on  Jan.  15,  1945,  the  Commission 
invited  all  interested  parties  to  appear  and  present  testimony  and  oral 
argument  on  these  matters.  Pursuant  to  such  notices,  261  witnesses  and 
oral  arguments  from  34  interested  parties  have  been  heard  at  public 
hearings,  and  scores  of  briefs  have  been  received.  You  failed  to  make 
an  appearance.  Your  representative  was  present  at  oral  argument,  but 
sat  mute.  The  Commission  is  now  about  to  reach  a  decision  on  the  basis 
of  a  5,000-page  record,  and  moi'e  than  600  exhibits.  May  I  suggest  that 
hereafter,  in  formal  proceedings  before  the  Commission,  you  file  your 
appearance  in  the  appropriate  manner,  in  order  that  your  sworn  evi- 
dence may  be  received  and  given  the  full  weight  it  deserves  along  with 
those  of  other  parties. 

The  FCC  is  the  agency  of  Congress  created  by  them  as  an  expert  body 
to  determine  these  technical  matters.  As  heretofore  stated,  we  had  of- 
fered full  and  complete  opportunity  for  you  to  present  your  views  to  this 
agency  under  procedures  which  Congress  established  for  this  purpose, 
and  you  failed  to  avail  yourself  of  such  an  opportunity. 

Your  representations  to  Members  of  Congress  are  incomplete,  inaccu- 
rate and  misleading,  and  although  I  have  no  desire  to  engage  in  con- 
troversy with  you  over  the  Commission's  final  decision,  I  can  assure  you 
that  the  final  determination  of  this  highly  technical  problem  will  be 
based  upon  the  Commission's  appraisal  of  the  voluminous  record  of  ex- 
pert testimony  and  not  upon  ex  parte  representations  such  as  yours. 
Further,  you  may  be  assured  that  the  Commission's  conclusions  will 
reflect  our  determinations  of  the  requirements  of  the  public  interest  as 
distinguished  from  the  immediate  short-range  interest  of  any  group, 
including  private  manufacturers.    Paul  A.  Porter,  Chairman,  FCC 


Mutual  Launches  Energetic 
Drive  for  Better  Programs 
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BROADCASTING    •    Broadcast  Advertising 


Size  doesn't  mean  a  thing! 


That's  a  155  mm.  gun  .  .  .  "Long  Tom"  the  troops 
call  it.  But  that  type  gun  was  silent  for  four  days  during 
one  of  the  German  counter-attacks.  No  ammunition. 

So  size  .  .  .  and  being  on  the  spot  .  .  .  don't  mean  a 
thing  in  guns  or  radio  stations. 

Radio  stations  need  ammunition  too.  That's  why  in 
this  five-station,  network  town  an  independent  is  the 
big  buy.  It's  the  station  with  sales  ammunition  that 
delivers  the  greatest  number  of  listeners  per  dollar  spent. 

'BROADCASTING    •    Broadcast  Advertising 


Blunt  facts  and  figures  are  available  to  prove  that 
W-I-T-H  is  your  best  bet  for  sales  in  Baltimore  .  .  . 
America's  6th  largest  market. 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President    '    Represented  Nationally  by  Headley-Reed 
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Silen  to  Build  New  Station  in  Manila 


FCC  LEGALITES 


Former  Head  of  KZRH 
Tells  Experience 
As  Prisoner 

By  DOROTHY  WILLIAMS 

BERT  SILEN,  NBC's  Manila  cor- 
respondent who  built  four  radio 
stations  in  the  Philippines  capital 
and  later  blew  them  to  bits,  now 
wants  to  buy  a 
new  one. 

Back  in  the 
States  after  more 
^  ^  than  three  years 
•.<^tt  in  the  Jap  prison 
camp  of  Santo 
Tomas,  Mr.  Silen 
last  week  told  the 
story  of  how  he 
and  some  fellow 
Mr.  Silen  radio  men,  on 
Dec.  31,  1941,  im- 
mediately prior  to  the  Japs'  entry 
into  the  open  city,  set  off  five  cases 
of  dynamite,  completely  leveling- 
Manila's  four  radio  outlets,  all  of 
which  Mr.  Silen  had  originally  es- 
tablished. 

Accused  of  Sabotage 

"When  the  Japs  tooks  over,  I 
was  accused  of  sabotage,  accord- 
ing to  international  law,"  said  Mr. 
Silen  who,  besides  his  NBC  cor- 
respondent's duties,  was  station 
manager  of  both  KZRH  and  KZRC, 
NBC  affiliates. 

"They  held  me  prisoner  and  ques- 
tioned me  for  seven  days.  The  only 
thing  that  save  my  life  was  a 
scrawled  receipt  on  the  back  of  an 
old  envelope  which  one  of  the 
Army  officers  gave  me  before  our 
troops  pulled  out  for  Corregidor. 
He  acknowledged  receipt  by  the 
Army  of  our  stations  and  all 
equipment  so  the  conclusion  was 
that  Army  demolition  squads  had 
blown  up  the  buildings.  But  con- 
vincing the  Japs  took  three  days  of 
fast  talking." 

After  the  initial  questioning 
period,  Mr.  Silen,  his  wife,  Marge, 
and  their  three  daughters  were 
taken  to  Santo  Tomas  where  he 
began  '  publication  of  two  camp 
newspapers. 

About  life  in  the  prison  camp 
and  the  treatment  of  prisoners, 
Mr.  Silen  told  a  far  less  cheerful 
story. 

"Our  guards  on  the  whole  were 
pretty  decent  and  let  us  run  our 
internal  affairs  through  an  elec- 
tive council,"  he  said.  "The  cruelest 
touch  was  the  systematic  starva- 
tion  of  prisoners.   They  gave  us 


Signal  Corps  Shift 

THE  SIGNAL  CORPS  has  trans- 
ferred to  the  Army  Air  Forces  its 
procurement,  inspection,  storage 
and  issue  of  communications,  wire 
and  radio  that  pertain  to  the  AAF. 
All  funds,  functions,  personnel, 
equipment,  facilities  and  records 
of  the  Signal  Corps  peculiar  to  this 
work  are  being  shifted.  Total  per- 
sonnel transferred  was  6,277. 
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food  in  bulk  but  almost  entirely 
lacking  in  calories.  During  the  last 
six  or  eight  months,  .we  were  los- 
ing seven  or  eight  people  a  day 
from  slow  starvation." 

Japs  Seize  Gifts 

Last  December  after  the  U.  S. 
occupation  of  Mindoro  Island  just 
south  of  Manila,  Mr.  Silen  said, 
the  Japs  cut  prisoners  down  to  a 
minimum  existence  diet  of  140 
grams  a  day,  or  less  then  four  and 
one-half  ounces  of  ground  pig  corn 
and  soya  bean  mash.  There  was  no 
food  shortage  on  the  island,  he 
said.  Jap  guards  had  meat  each 
day  and  more  than  a  pound  of  rice 
at  every  meal.  At  Christmas,  the 
Catholic  Women's  League,  an  or- 
ganization of  Filipino  women  in 
Manila,  packaged  4000  two-pound 
boxes  of  food  for  distribution 
among  the  3750  internees — or 
prisoners  of  war  as  they  were  by 
then  classified — in  Santo  Tomas. 

"The  Japs  confiscated  the  pack- 
ages and  passed  them  out  to  their 
wounded  soldiers,"  Mr.  Silen  said. 
"And  then  they  had  the  gall  to  run 
an  article  in  the  Jap-controlled 
press  saying  that  the  Women's 
League  had  collected  these  boxes 
for  their  troops  in  appreciation  of 
benefits  received  under  the  Jap  oc- 
cupation." 

Other  aspects  of  prison  camp 
life  Mr.  Silen  discussed  only  brief- 
ly. The  filth,  the  flies,  dysentery, 
heat,  the  lack  of  medical  supplies 
and  clothing — those  things  became 
routine,  he  said,  and  eventually 
were  almost  accepted  as  normal. 

"The  worst  came  when  Ameri- 
can troops  began  their  campaign 
to  free  us,"  he  explained.  "There 
were  two  large  buildings  in  the 
camp,  one  of  which  our  soldiers 
took  right  away.  The  Japs  were  in 
the  other  one  with  about  200  of  us 
as  hostages. 


"Actually  they  used  us  as  shields, 
firing  from  the  third  story  win- 
dows at  American  soldiers  as  they 
advanced,  trying  to  liberate  us. 
That  was  worse  then  anything  that 
happened  in  the  whole  three 
years." 

After  a  36-hour  parley  between 
the  commanders  and  a  safe  con- 
duct guarantee  for  Jap  troops,  Mr, 
Silen  and  the  others  were  released 
on  Monday,  Feb.  5.  On  Feb.  7,  he 
delivered  his  now  famous  broad- 
cast to  the  States  over  the  Army 
shortwave  station: 

"Hello,  NBC.  As  I  was  saying 
when  I  was  so  rudely  interrupted 
over  three  years  and  a  month 
ago.  .  .  ." 

Mother  Faints 

His  mother,  listening  to  her  ra- 
dio in  San  Francisco,  fainted. 

Already  accredited  to  Gen.  Mac- 
Arthur's  headquarters  as  a  war 
correspondent,  Mr.  Silen  went  for- 
ward with  the  Army  to  help  free 
his  wife  and  daughters  from  Los 
Banos,  a  camp  outside  Manila  to 
which  they  had  been  transferred 
in  December  along  with  about  150 
other  Santo  Tomas  inmates. 

It  was  there — at  the  end  of  three 
long  years  of  horror  and  suspense 
and  courage  that  Mr.  Silen's  old- 
est daughter,  Betty,  20,  was  shot 
and  seriously  wounded.  "We 
thought  we  had  killed  all  the  Japs 
around  the  camp,"  Mr.  Silen  said, 
"but  just  as  Betty  stepped  out  of 
the  barracks  door,  with  a  Catholic 
nun  on  each  side  of  her,  a  Jap  who 
had  been  hiding  closely  in  a  ditch 
jumped  up  and  fired  at  her.  An 
American  soldier  promptly  blew 
his  head  off." 

Betty  was  rushed  to  the  nearest 
Army  field  hospital,  a  trip  which 
required  four  long  hours,  Mr.  Silen 
said.  Although  she  is  now  almost 


Mr.  Wilkinson        Mr.  Marks 

VERNON  L.  WILKINSON  (1) 
takes  office  as  FCC  assistant  gen- 
eral counsel  in  charge  of  broad- 
casting, about  April  20  [Broad- 
casting, April  2].  Leonard  H. 
Marks  (r),  newly  appointed  assist- 
ant to  the  general  counsel,  will  de- 
vote his  efforts  to  helping  General 
Counsel  Rosel  H.  Hyde  handle  ex- 
panded communications  activities. 

fully  recovered  from  her  wound,  an- 
other operation  is  necessary,  he 
explained,  and  she  will  be  flown 
from  Manila  to  Letterman  General 
Hospital  in  San  Francisco  as  soon 
as  possible. 

Mrs.  Silen  and  two  other  daugh- 
ters, Shirley,  19,  and  Joan,  11,  are 
due  to  arrive  by  boat  about  the 
first  of  May,  Mr.  Silen  said. 

Mr.  Silen,  who  appeared  on 
Shaeffer  Pen  Co.'s  World  Parade 
at  3  p.m.  Sunday  on  NBC,  will 
spend  this  week  in  Washington 
conferring  with  various  Govern- 
ment officials.  After  that,  his  plans 
are  not  yet  definite  but  the  first 
thing  on  the  schedule,  he  says,  is 
to  buy  himself  a  new  radio  sta- 
tion for  that  day  in  the  future 
when  he  goes  back  to  Manila. 

"Manila  is  my  home  ...  I  lived 
there  15  years  unless  you  count 
the  three  in  Santo  Tomas  .  .  .  and 
me,  I  don't." 


Fund  for  BMB  Survey  72%  Subscribed 


First    Phase    of  Drive 
Complete  With  490 
Stations  Signed 

CONCLUDING  the  first  phase  of 
its  membership  drive — the  NAB 
district  meetings — the  Broadcast 
Measurement  Bureau  last  week 
was  assured  72%  of  the  necessary 
funds  to  make  its  first  biennial 
survey  as  56%  of  potential  station 
members  had  signed  up,  Hugh 
Feltis,  BMB  president,  announced. 

A  telegram  from  Col.  Harry  C. 
Wilder  to  Broadcasting  on  Thurs- 
day, announcing  that  his  four  sta- 
tions had  signed  BMB  contracts  in 
the  interests  of  a  united  industry, 
brought  to  490  the  standard  sta- 
tions now  members  of  the  new 
measurement     organization.  The 


Wilder  stations  are  WSYR  Syra- 
cuse, WTRY  Troy,  N.  Y.,  WKNE 
Keene,  N.  H.,  WELI  New  Haven, 
Conn. 

As  of  April  5,  a  tabulation  of 
BMB  subscriptions  disclosed  that 
490  standard  U.  S.  commercial  sta- 
tions, four  FM  stations  and  a  Ca- 
nadian border  outlet  had  sub- 
scribed $360,285  annually  to  the 
BMB.  Since  the  survey  will  be 
conducted  every  two  years,  the 
first  to  start  about  March  1946, 
the  total  subscriptions  for  the  sur- 
vey aggregate  $720,570.  It  is  esti- 
mated that  the  biennial  measure- 
ment will  cost  $1,000,000. 

Going  into  the  home  stretch  of 
the  NAB  district  meetings,  Paul 
Morency's  District  1  meeting  in 
Boston  held  the  record  of  signing 
91%    of    stations    attending  the 

BRO ADC 


meeting,  but  in  Detroit  last  Mon- 
day and  Tuesday,  District  8,  of 
which  John  Fetzer  of  WKZO- 
WJEF  is  district  director,  copped 
the  district  director's  prize,  when 
29  of  30  stations  attending,  or 
97%,  subscribed. 

"The  first  part  of  our  battle  is 
won,  now  comes  some  hard,  inten- 
sive work  contacting  stations  not 
yet  members,"  said  President  Fel- 
tis on  his  return  to  Washington 
from  Detroit.  "We  have  not  con- 
tacted any  stations  except  through 
the  district  meetings.  Because  of 
travel  restrictions,  many  broad- 
casters remained  at  home.  Conse- 
quently we  hope  to  increase  our 
membership  and  reach  our  goal  of 
$1,000,000  within  a  relatively  short 
time."  Mr.  Feltis  left  Washington 
(Continued  on  page  67) 
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WKY  Covers 


of  Oklahoma's 
General  Merchandise 

SALES 


WKY  Covers  37%  MORE 
Oklahoma's  Second  Station 


AN  advertiser  who  wants  to  promote 
a  product  sold  in  department,  vari- 
ety, dry  goods  or  general  merchan- 
dise stores  in  Oklahoma  can  do  it  most 
effectively  and  economically  over  WKY. 

WKY  covers  that  portion  of  Oklahoma 
in  which  58.3%  of  the  state's  $120,886,- 
000  in  general  merchandise  sales  are 
made. 

WKY,  by  itself,  covers  more  listen- 
ers in  Oklahoma  than  any  other  station, 
but  what  is  more  important,  it  covers  the 
biggest-buying  part  of  Oklahoma.  WKY's 
morning  primary  coverage  of  1,079,500 
population,  representing   53.5%  of  the 


state's  total,  rings  up  59.4%  of  Okla- 
homa's retail  sales,  57.4%  of  its  food 
sales,  and  60.1%  of  its  drug  sales.  The 
people  of  this  area  possess  58.0%  of  the 
state's  effective  buying  income  and  the 
farmers  of  this  area,  furthermore,  re- 
ceive 65.2%  of  Oklahoma's  annual  $407,- 
805,000  cash  farm  income. 

When  you  choose  WKY  to  carry  your 
selling  messages,  you  choose  the  station 
that  reaches  more  people  in  Oklahoma, 
more  of  its  buying  power,  more  actual 
listeners  and  MORE  CUSTOMERS  FOR 
YOUR  PRODUCT  OR  SERVICE  than 
any  other  station  can  deliver,  and  at 
the  lowest  unit  selling  cost. 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times  -  The  Fantier-Stockman 
KVOR,  Colorado  Springs  -  KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED    NATIONALLY    BY    THE    KATZ    AGENCY,  INC. 
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WJJD 


LARGES 


Under  its  new 
management 

WJJD 

has  increased  public  service 

73% 

This  represents  18%  of 
WJJD's  time  on 
the  air 


WJJD,  Inc.,  230  N.  Michigan  Ave. 

CHICAGO  1,  ILLINOIS 
PAUL  M.  RAYMER 

366  Madison  Avenue  New  York  City 


INDEPENDENT  STATIO 


onte  Randall 

is  moderator  of 

CHICAGO  SPEAKS 


FORUM 

CHICAGO'S  OUTSTANDING  PUBLIC  SERVICE  FEATURE 


Chicago's  foremost  symposium  of  expression,  featuring  prom- 
inent Chicago  personalities,  dignitaries,  civic  leaders  and 
citizens  in  all  walks  of  life  .  .  .  who  give  .  .  .  from  their  own 
standpoints  .  .  .  their  views  on  vital  Chicago  topics  about 
which  the  public  is  anxious  to  hear. 

"Chicago  Speaks"  Forum  is  one  of  WJJD's  many  audience- 
compelling  public  service  programs  which  constitute  18%  of 
WJJD's  time  on  the  air. 


SATURDAYS 


2:30*3:00  over  WJJD 


T  ^ 

I  20,000  WATTS 


KGW  Orders  All  Commercials 
Eliminated  on  Its  Newscasts 

WLW  Limits  Opening  Announcements;  WOR 
Refuses  To  Accept  'Exaggerated'  Advertisements 


WHILE  the  St.  Louis  Post-Dis- 
patch last  week  continued  its  cam- 
paign against  middle  commercials 
in  newscasts,  KGW  Portland  threw 
the  campaign  for  a  slight  loop  by 
announcing  that  it  was  eliminat- 
ing all  commercials  in  newscasts — 
front,  middle,  and  rear.  WKY 
Oklahoma  joined  the  campaign  by 
announcing  that  it  has  never  al- 
lowed a  middle  commercial  in 
newscasts. 

'Public  Service' 

WLW  Cincinnati  limited  opening 
announcements  to  sponsor  and 
product  identification  and  WOR 
New  York  planned  to  accept  no  ad- 
vertising that  is  "exaggerated,  un- 
natural or  over-styled".  A  survey 
conducted  by  Crossley  for  WOR 
found  two  women  listeners  an- 
swered "no"  to  every  "yes"  to  the 
question  "Do  you  object  to  adver- 
tising on  news  programs?"  Men 
were  about  equally  divided. 

Arden  X.  Pangborn,  KGW  man- 
aging director,  said  his  station  has 
gone  a  step  farther  than  NBC  in 
elimination  of  middle  commercials 
from  newscasts  and  all  news  vdll 
come  to  listeners  purely  as  a  KGW 
feature.  "We  believe  that  news 
broadcasting  is  more  than  ever  a 
public  service,"  he  said. 

At  WKY  the  current  activity  re- 
minded station  executives  that  the 
question  of  middle  commercials  was 
settled  there  2%  years  ago  when 
news  sei-vice  was  first  offered  for 
sponsorship  after  6V2  years  with- 
out any  commercial  tie-in. 

Robert  E.  Dunville,  WLW  gen- 
eral manager  and  vice-president  of 
Crosley  Corp.,  said  the  commer- 
cials will  be  given  after  all  impor- 
tant news  events  have  been  com- 
pletely covered.  After  the  commer- 
cial, feature  items,  international, 
national  or  local  news  will  be  given. 
Length  of  the  "middle  commercial" 
will  be  limited  to  one  minute  and 
thirty  seconds. 

Will  Bar  "Flash" 

Mr.  Dunville  said  the  station 
will  continue  to  prohibit  such  in- 
troductions to  commercials  as 
"Flash",  "Bulletin",  and  "Here  is 
some  good  news".  WLW  was  the 
winner  of  the  George  Foster  Pea- 
body  award  for  "outstanding  re- 
porting of  the  news". 

The  Crossley  survey  in  New  York 
included  5,847  men  and  women  of 
all  economic  levels  in  New  York 
City,  northern  New  Jersey,  West- 
chester and  Nassau  counties.  Of 
the  4,914  women  polled  67%  had 
no  objections  to  advertising  on  ra- 
dio news  shows;  32%  did  object 
and  1%  had  no  opinion.  Of  the  933 
men  queried  48.4%  voiced  no  ob- 
jections, 48.7%  said  they  objected 
and  2.9%  had  no  opinion.  T.  C. 
Streibert,     president     of  WOR, 


pointed  out  the  question  was  delib- 
erately phrased  to  prompt  the 
greatest  amount  of  negative  reac- 
tion and  cited  the  extremely  small 
percentage  of  "no  opinion"  answers 
as  indicating  the  definite  opinion 
listeners  hold  on  this  controversial 
subject. 

In  a  statement  WOR  officials 
pointed  out  that  they  believe  radio 
advertising,  when  properly  con- 
ceived and  executed,  constitutes  a 
real  service  to  the  radio  audience. 
The  application  of  their  policy  of 
not  accepting  objectionable  adver- 
tising, does  not  forecast  indiscrimi- 
nate elimination  of  any  practice, 
such  as  middle  commercials  in 
news,  recorded  spot  announcements 
or  singing  jingles. 


AAF,  Pacific  Photo 
IT'S  A  REUNION  in  the  Marianas 
for  these  radio  veterans,  Capt. 
Ward  D.  Ingrim  (1),  radio  officer 
for  the  AAF,  Pacific  Ocean  Areas, 
now  producing-  programs  for  broad- 
cast to  the  States,  and  Maj.  Ted 
Steele,  radio  officer  of  War  Dept. 
Bureau  of  Public  Relations,  who  is 
getting  material  for  the  Army  Hour 
pickups  from  the  Pacific.  For  two 
years  they  were  together  in  the 
AAF  radio  production  unit  in  San- 
ta Ana,  Cal.  Before  joining  the 
Army,  Maj.  Steele  was  account  ex- 
ecutive with  Benton  &  Bowles,  New 
York.  Capt.  Ingrim  was  with  Mu- 
tual-Don  Lee,   San  Francisco. 


Federal  Agencies  Act  to  Halt  XELO 
From  Alleged  Conspiracies  to  Defraud 


REACHING  across  the  border  the 
Government  last  week  took  pre- 
liminary action  in  an  attempt  to 
crack  down  on  XELO  Juarez,  Mex- 
ico badlands  station  which,  reach- 
ing a  vast  U.  S.  audience  with  its 
100,000  w  beam,  has  been  getting 
away  with  a  program  service  long 
taboo  on  U.  S.  stations. 

W.  E.  Branch,  engineer  and  con- 
cessionaire of  the  station ;  his  wife ; 
"Margo",  psychoanalyst  and  for- 
tune teller,  and  her  assistant  Jean 
Nichols  were  charged  by  postal  in- 
spectors and  the  U.  S.  Attorney's 
office  with  using  the  mails  to  de- 
fraud and  conspiracy  to  defraud. 

Four  Arrested  in  El  Paso 

The  four  were  arrested  in  El 
Paso,  the  U.  S.  headquarters  of 
XELO  and  mailing  address.  The 
complaint  is  that  Margo  offered  to 
send  a  10-cent  booklet  and  the  an- 
swer to  three  personal  problems 
for  $1  but  it  is  held  no  such  book- 
let exists.  The  Government's  case 
rests  in  the  determination  of  how 
far  its  jurisdiction  may  go  in  con- 
trolling the  operation  of  stations 
playing  tag  across  the  border. 

Branch  was  released  on  $5,000 
bond  and  his  24-year-old  wife. 
Lois,  on  $2,500  but  Margo  is  want- 
ed on  other  counts.  She  was  also 
arrested  on  an  indictment  from  the 
Dallas  County  Grand  Jury  in  con- 
nection with  $600  in  cash  missing 
from  the  safe  deposit  box  of  a  con- 
fidant. 

A  telegram  from  the  Dallas 
sheriff  requested  the  arrest  of 
"Margaret  Porter,  alias  Margo 
Porter,  alias  Margo  Merritt,  alias 
Sheila  Wright,  alias  Mrs.  Jack  A. 
or  Marjorie  A.  Halliburton,  for- 
tune teller."  Margo  denied  the 
names   and  the  charges   but  the 


Dallas  assistant  district  attorney 
said  more  charges  may  be  filed 
against  her  and  added  that  she 
has  posed  as  a  psychoanalyst  for 
a  long  time,  advising  citizens  on 
their  personal  affairs. 

Both  Margo  and  her  assistant 
failed  to  make  bond.  They  were  in 
the  middle  of  a  six-week  run  on 
XELO  when  arrested.  Margo's 
predecessor,  Irene  Noble,  whose  fan 
mail  and  dollar  bills  far  outweighed 
her's,  had  signed  an  affidavit  agree- 
ing never  to  sell  her  services  over 
the  air  as  a  psychologist  or  fortune 
teller. 

Arraigned  before  the  U.  S.  Com- 
missioner, Branch  refused  to  com- 
ment. His  wife,  though,  was  "con- 
fident we  have  done  nothing 
wrong."  Branch's  dour  attitude 
changed,  however,  and  a  local  pa- 
per describes  him  as  gaily  thumb- 
ing his  nose  at  its  photographer 
who  came  out  first  in  fisticuffs 
later  on  with  some  bodyguards  or 
friends  who  tried  to  stop  the  pic- 
ture-taking. The  photographer 
finally  got  a  picture  but  the  47- 
year-old,  298-pound  subject  had 
effectively  hidden  himself  behind 
his  slim  daughter  who  accom- 
panied him. 

Last  of  the  border  stations, 
XELO  has  been  the  source  of  con- 
siderable State  Dept.  inquiry  and 
has  been  charged  by  stations  in 
Texas  with  violating  the  Havana 
Treaty.  Branch  is  the  principal 
owner  under  a  Mexican  corpora- 
tion. The  station  originally  was  lo- 
cated in  Tiajuana  but  its  800  kc 
wavelength  was  shifted  to  Sonora, 
under  the  Havana  Treaty.  Branch 
however,  managed  to  get  a  tempo- 
rary special  authorization  from  the 
Mexican  Ministry  of  Communica- 


KPHO,  WMFR  SHIFTS  | 
ARE  FILED  AT   FCC  \ 

APPLICATIONS  have  been  filed  )' 
with  the  FCC  for  acquisition  of  .V 
control  of  KPHO  Phoenix  by  Rex 
Schepp,  president  and  now  third-  '.: 
owner,  and  for  voluntary  assign-  J 
ment  of  license  of  WMFR  High  '. 
Point,  N.  C,  from  a  corporation  to  .; 
a  new  partnership  composed  of  six  ' 
members   of  the  James   E.  Lam- 
beth  family.  Corporation  is  owned 
by  James  E.  and  Helen  M.  Lam-  a: 
beth. 

In  the  Phoenix  transaction,  Mr.  f 
Schepp    purchases    216%  shares 
common  stock   (21%%)   for  $17,- 
333.33  from   Central  Newspapers 
Inc.,  owner  of  WIRE  Indianapolis  ■/ 
and  WAOV  Vincennes,  Ind.,  which  ■ 
desires  to  withdraw  its  interest,  as 
the  station  is  located  outside  of  In- 
diana  and  all  other  business  inter-  7. 
ests  of  firm  are  in  that  state. 

James  and  Helen  Lambeth  divest 
themselves  of  all  but  a  16%%  in-  '* 
terest  each  in  the  High  Point  outlet, 
dividing  equally  as  a  gift  the  re-  ... 
maining  interest  among  their  four 
children:    James   Jr.,    Ralph  M., 
Frank  S.  and  Molly  H.  Lambeth. 
James  E.  is  also  director  a.nd  part  0 
owner  of  WGBG  Greensboro  and  '1 
president  and  40%  owner  of  Stand- 
ard  Chair  Co.,  of  which  James  Jr.  ^ 
is  general   superintendent.   Ralph  " 
M.,  now  in  the  Army,  is  manager  v 
and  president  of  that  station.  Helen  V 
M.  is  also  part  owner  and  secre-  , 
tary-treasurer.  ; 


Transfers  Granted 

CONSENT  has  been  granted  by 
the  FCC  to  voluntary  transfer 
of  control  of  McDowell  Service 
Co.,  licensee  of  WRBW  Welch, 
W.  Va.,  from  J.  W.  Blakely,  Gladys 
H.  Blakely  and  J.  Read  Werness  to 
Clarence  H.  Frey  and  Robert  O. 
Greever,  owners  of  WLOG  Logan, 
W.  Va.  Desiring  to  retire  from 
broadcasting,  according  to  applica- 
tion, the  transferors  sell  all  150 
shares  outstanding  stock  for  $67,- 
239  to  Messrs.  Frey  and  Greever 
(25  sh  each) ;  Joe  G.  Hunt  (50  sh), 
wholesale  beverage  distributor;  W. 
R.  Keyser  (25  sh),  editor  of  the 
Welch  Daily  News  and  general 
manager  and  treasurer  of  the  Welch 
Pub.  Co.,  and  Ellis  Landreth 
(25  sh),  business  manager  of 
Welch  Pub.  Co.  Mr.  Frey  is  also 
publisher  of  the  Logan  Banner.  The 
Commission  granted  KTBC  Austin. 
Tex.,  voluntary  assignment  of  li- 
cense from  State  Capital  Broad- 
casting Assn.  to  Claudia  T.  John- 
son, sole  stockholder  and  wife  of 
Rep.  Johnson  (D-Tex.). 


tions  to  operate  in  Juarez.  He  is 
still  operating  under  that  grant. 

Time  is  sold  for  novelties,  trink- 
ets, life  insurance,  advice  to  the 
lovelorn  and  for  other  questionable 
practices  definitely  not  counten- 
anced by  the  FCC.  By  moving  from 
its  assigned  area  the  station  is 
causing  adjacent  channel  interfer- 
ences with  Texas  stations. 

Builder  of  many  stations  in  the 
States  including  some  in  Fort 
Worth,  Memphis,  Chicago,  and  Los 
Angeles,  Branch  later  had  a  hand 
in  several  of  the  border  stations 
including  the  construction  of  the 
notorious  Brinkley  border  station, 
XER,  at  the  time  the  most  powerful 
in  the  world. 
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Senate  Group  Told  State  Dept.  Opposes 
International  Communications  Merger 


COMPLETELY  reversing  the 
stand  expected  of  it,  the  State  Dept. 
went  on  record  Tuesday  before  a 
subcommittee  of  the  Senate  Inter- 
state Commerce  Committee  as  op- 
posed to  a  merger  of  international 
communications  and  dubious  about 
the  value  of  even  a  partial  merger. 
■  W.  L.  Clayton,  Assistant  Secre- 
tary of  State,  giving  the  depart- 
ment's viewpoint,  stated:  "If  any 
merger  is  undertaken,  it  hopes  that 
it  will  be  so  limited  as  to  permit 
competition  between  the  different 
kinds  of  service,  including  compe- 
tition between  the  cables  and  radio- 
telegraph, and  that  such  excei-j- 
tions  may  be  made,  even  to  this 
rule,  as  to  provide  for  special 
cases." 

Based  on  Trade  Interests 

Surprised  by  the  State  Dept.'s 
(^apparently  changed  viewpoint, 
.'Chairman  Wheeler  (D-Mont.)  re- 
marked it  is  embarrassing  and  con- 
fusing to  Congress  to  have  the  vari- 
ous departments  vacillate  so.  Sen. 
McFarland  (D-Ariz.)  interrupted 
Mr.  Clayton's  testimony  frequent- 
ly, demanding  some  scientific 
backing  for  the  Department's  sug- 
Igestions.  Mr.  Clayton  replied  they 
are  not  based  on  such  knowledge 
but  merely  on  an  interest  in  trade 
and  international  relations.  Rath- 
er than  give  reasons  for  the  De- 


partment's opinion  Mr.  Clayton 
placed  the  onus  upon  others.  He 
said,  "It  is  surely  not  too  much  to 
say  that  the  burden  of  proof  must 
be  on  those  who  would  substitute 
monopoly  for  our  traditional  com- 
petitive system  in  any  field." 

Specifically  the,  department  sug- 
gests that  in  "dealing  with  foreign 
interests  and  the  technical  prob- 
lems involved  in  the  efBcient  utili- 
zation of  frequencies  and  coordina- 
tion of  radio  and  cable  services, 
the  remedy  lies  in  unified  control 
of  policy  at  the  Government  level, 
rather  than  in  unifying  competi- 
tive operations." 

In  the  Department's  opinion  the 
most  that  should  be  considered  at 
present  is  merger  within  each  type 
of  service  that  would  retain  com- 
petition between  the  wire  service, 
radiotelegraphy  and  radiotelephone, 
according  to  Mr.  Clayton. 

The  "high  degree  of  specializa- 
tion" maintained  by  Press  Wire- 
less Inc.  in  the  field  of  press  com- 
munications, Mr.  Clayton  said, 
makes  it  desirable  to  leave  the  com- 
pany out  of  any  merger.  Sen. 
Wheeler  concurred  with  the  sole 
reservation  that  the  frequency 
problem  might  make  this  imprac- 
tical. The  State  Dept.  also  assumed 
that  broadcasting  would  be  left 
out  of  the  setup  and  although  it 
is    studying    the    problem,  has 


reached  no  conclusion  on  frequen- 
cies for  international  shortwave 
broadcasting. 

Sen.  Wheeler,  after  being  told 
that  the  State  Dept.  spoke  only 
for  itself,  as  it  was  assumed  other 
departments  did,  said  that  he  had 
spoken  to  Judge  Samuel  Rosenman, 
White  House  advisor,  and  gathered 
that  the  President  is  in  favor  of  a 
consolidation. 

Brig.  Gen.  H.  M.  McClelland,  air 
communications  officer  appearing 
on  behalf  of  the  Army  Air  Forces, 
said  "there  should  be  specifically 
excepted  from  any  merger,  per- 
missive or  mandatory,  air  traffic 
control  communications,  and  safety 
devices  as  they  pertain  to  air- 
craft." This  is  in  agreement  with 
the  position  taken  by  the  CAA. 
The  general  mentioned  that  the 
nature  of  the  service  will  continue 
to  require  allocation  of  frequencies 
exclusively  for  aircraft  control. 

A  closed  executive  session  was 
held  Wednesday  with  FCC  Chair- 
man Paul  Porter,  Mr.  Clayton,  and 
Army  and  Navy  representatives. 
Industry  witnesses  are  supposed  to 
be  heard  when  the  next  session  con- 
venes and  Sen.  Wheeler  stated  that 
Adm.  Stanford  C.  Hooper,  retired 
naval  communications  chief,  has 
decided  to  appear  as  a  witness. 


Universal  Broadcasting 
Net  Formed  in  California 

WITH  linking  of  KSFO  San  Fran- 
cisco and  KPAS  Pasadena,  forma- 
tion of  a  new  California  network 
to  be  known  as  Universal  Broad- 
casting Co.  effec- 
tive April  15,  was 
announced  by 
Wesley  I.  Dumm, 
president  of  As- 
sociated Broad- 
casters Inc.,  and 
Pacific  Coast 
Broadcasting  Co, 
Wilt  Gunzendor- 
fer,  manager  of 
KSFO  in  addition 
to  his  station  du- 
ties, has  been  appointed  man- 
ager of  UBC.  He  will  co- 
ordinate the  activities  of  the  Uni- 
versal System,  Mr,  Dumm  said. 
Loyal  King  continues  as  manager 
of  KPAS.  With  start  of  the  new 
Universal  Broadcasting  Co.  Mr, 
Dumm  said  a  definite  allocation 
of  network  time  will  be  devoted  to 
public  service  pi-ograms. 


Gunzendorfer 


OWI  has  started  a  Sunday  series  of 
programs  beamed  to  Portugal  to  an- 
swer questions  of  Portugese  natives 
about  the  United  States.  OWI  broad- 
easts  similar  programs  to  France,  Italy 
and  Spain. 


WNYC  Service  Series 

A  PROGRAM  of  recorded  inter- 
views with  New  York  servicemen 
and  women  on  fighting  fronts. 
New  Yorkers  Overseas,  is  heard 
twice  weekly  over  WNYC  New 
York,  which  began  its  interviews 
in  1940  with  New  Yorkers  going 
into  the  armed  services.  After 
broadcasts,  records  are  presented 
to  the  families  of  service  people 
interviewed. 


"St/RE,  WE'VE  BUILT  VP  A  LOT  OF  BUSINESSES, 
BUT  ISN'T  THIS  GOING  A  LITTLE  TOO  FAR?" 


TO  BE  OCCUPIED  BY 
UNNCPEILNDMT  CO. 

BUILT  BY 

II^i®®yMERCHANDISING  DEPT 


SIOUX   FALLS,  SO.  DAKOTA 

1140  K  C  -  5000  WATTS 

National  Representatives 


6 


HOWARD  H.  WILSON  CO. 
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AUSPICIOUS  SPIRAL 


The  spiraling  growth  of  the  Pacific  Northwest, 
under  constant  acceleration  since  CoveredAVagon  Days,  has  transformed  this  region  into  one  of  the 
nation's  great  consuming  areas.  The  war  has  served  to  emphasize  its  tremendous  natural  resources. 

To  those  who  desire  comprehensive  coverage  of  Portland,  Oregon,  and  environs,  the  choice  of 
Westinghouse  Station  KEX  is  indicated.  Through  KEX,  Portland's  Blue  Network  affiliate,  adver- 
tisers may  beam  their  sales-messages  directly  to  an  area  embracing  more  than  175,000  prosperous 
radio  homes. 

The  roster  of  clients  served  by  the  six  Westinghouse  stations  includes  200  of  the  nation's 
leading  advertisers.,  some  with  a  record  of  more  than  15  years'  continuous  scheduling.,  evidence 
that  Westinghouse  Response-Ability  should  be  linked  to  the  distribution  of  your  product. 

Hooper-wise,  it's  wise  to  buy  KEX..  and  availabilities  will  be  furnished  by  the  KEX  Sales 
Department,  Portland,  or  through  the  Paul  H.  Raymer  Company. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


K  Y  W     •     W  B  Z 


W  B  Z  A 


K  D  K  A 


W  O  W  O 


KEX 


REPRESENTED  NATIONAllY  BY  NBC  SPOT  SALES-EXCEPT  KEX 
KEX   REPRESENTED   NATIONALLY  BY  PAUL  H.  RAYMER  CO. 


PORtiAN D  ORE* 


D  OREGON 

5,000  WATTS 


j  on  the  completion  of  your  twentieth  year  of  broadcasting.  We  are  proud 
I  to  have  been  your  national  representatives  through  so  many  years  of 

your  successful  career... and  we  join  you  in  looking  forward  to  the  greater 

scope  and  opportunities  of  radio  in  the  future. 


PAUL  H.  RAYMER  COMPANY 
RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO 
SAN  FRANCISCO  •  LOS  ANGELES 


•  •  •  the  occasion  of  this,  our  twentieth  consecu- 

tive year  of  broadcasting,  we  at  WDOD,  extend  thanlis 
to  our  many  friends,  clients  and  co-woriters  who  have 
made  this  anniversary  possible  •  •  • 


5,000  WATTS   •   CBS   •  REPRESENTED  NATIOBrALLY  BY  THE  PAUL  H.  RAYMER  CO. 

Ill  ■  _   


Newsmen  Touring 
European  Fronts 

Seven  Radio  Correspondents 
Are  On  Air  Forces  Trip 

SEVEN  radio  correspondents  are 
taking  a  three-week  tour  of  the 
battle  fronts,  inspecting  8th  and 
9th  Air  Forces  installations  in 
England,  the  European  and  Medit- 
terranean  theatres.  They  are 
Lowell  Thomas,  John  Vandercook, 
Caesar  Saerchinger,  for  NBC; 
Joseph  Harsch  and  Quincy  Howe 
for  CBS;  George  Hamilton  Combs 
Jr.  and  Johannes  Steel  for  WHN 
New  York.  Also  included  is  How- 
ard Barnes,  drama  critic  for  the 
N.  Y.  'Herald-Tribune  who  is  doing- 
special  bi'oadcasts  for  WOR  New 
York. 

Maj.  William  Hodapp,  AAF  pub- 
lic relations  officer  and  former  NBC 
Chicago  producer,  and  writer  with 
Schwimmer  &  Scott,  is  conducting 
the  tour.  Flying  in  ATC  planes, 
the  group  is  visiting  military  bases 
in  Britain,  France,  Germany  and 
Italy.  Some  will  broadcast  where 
studios  are  available;  others  will 
do  transcriptions  and  gather  back- 
ground material. 

Gibson  Takes  Thomas  Spot 

Lowell  Thomas'  spot  on  NBC, 
Monday  through  Friday,  6:45  p.m. 
is  being  taken  by  Hugh  Gibson, 
former  member  of  the  U.  S.  Diplo- 
matic Corps.  Sponsor  is  Sun  Oil 
Co.;  agency  is  Roche,  Williams  & 
Cleary,  Chicago.  Morgan  Beatty  is 
taking  over  John  Vandercook's 
period  7:15-7:30  p.m.,  Monday 
through  Friday.  Miles  Labs,  is 
sponsor,  with  Wade  Adv.  Agency, 
Chicago  as  agency. 

Caesar  Searchinger,  heard  every 
Sunday  on  NBC,  11:15  p.m.,  plans 
to  do  his  sustaining  broadcasts 
from  overseas.  Quincy  Howe  and 
Joseph  C.  Harsch  will  also  be  heard 
from  overseas  in  special  broad- 
casts, with  "stand-ins"  heard  in 
their  regular  time  on  the  network. 

Harry  Marble  subs  for  Quincy 
Howe,  6-6:15  p.m.  daily  except 
Thursday  and  Sunday.  In  Mr. 
Howe's  Tuesday  and  Friday  11- 
11:15  p.m.  spot.  Bill  Henry  is  tak- 
ing over.  Bob  Trout  will  report  for 
Joseph  Harsch  6:55-7  p.m.  Monday 
through  Friday. 

Both  correspondents  from  WHN, 
Johannes  Steel  and  George  Hamil- 
ton Combs  Jr.  are  continuing  their 
regular  time  while  overseas.  Mr. 
Combs  is  heard  7-7:15  p.m.,  with 
Mr.  Steel  on  the  air  7:45-8  p.m., 
both  Monday  through  Friday.  Moe 
Levy  &  Co.,  New  York  clothing 
firm,  sponsors  Mr.  Combs.  Mr. 
Steel  is  sponsored  by  Parker  Watch 
Co..  New  York. 


Bickford  Back 

LELAND  C.  BICKFORD,  41.  for- 
mer Coast  Guard  chief  warrant 
officer,  has  returned  to  his  post  as 
editor  of  the  Yankee  Network 
News  Service  after  34  months  in 
the  Pacific  as  a  combat  correspond- 
ent and  on  submarine  patrol  in  the 
Atlantic.  He  established  the  news 
service  in  1934. 
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H.  V.  KALTENBORN,  NBC  commenta- 
tor, has  abandoned  plans  to  go  off  the 
air  for  two  weeks,  beginning  April  8  to 
prepare  for  his  coverage  of  the  San 
Francisco  conference.  In  view  of  last 
week's  news  developments,  he  decided 
to  remain  in  New  York. 
W.  W.  CHAPLIN,  NBC  news  analyst 
and  correspondent,  has  arrived  In 
Paris,  where  he  will  broadcast  until  he 
starts  his  assignment  as  radio  cor- 
respondent with  Gen.  George  S.  Pat- 
ton's  Third  Army. 

PAUL  CLARK,  night  news  editor  of 
WIP  Philadelphia,  has  shifted  to  NBC 
New  York  as  national  labor  news  edi- 
tor. 

JIM  HANLON,  news  editor  of  the  WGN 
Chicago  press  department,  is  the  father 
of  a  boy. 

JOHANNES  STEEL,  news  analyst  on 
WHN  New  York  now  on  a  special  Army 
Air  Forces  tour  of  the  Western  Front, 
has  written  a  new  book  titled  "The 
Future  of  Europe"  to  be  published 
April  25  by  Henry  Holt  &  Co.,  New 
York  [$3.00]. 

JAMIE  PLENN,  former  head  of  the 
Washington  radio  news  unit  of  the  Of- 
flve  of  Inter-American  Affairs,  has  taken 
charge  of  press  operations  in  the  New 
York  branch  of  the  OIAA,  replacing 
JOHN  P.  LEE,  who  has  left  the  agency 
to  become  editor  of  a  trade  bulletin 
issued  by  the  Brazilian  Government 
Trade  Bureau,  New  York. 
DENNIS  DALTON  has  been  added  to 
the  newswriting  staff  of  NBC  news  and 
special  events  division.  With  UP  for 
nine  years,  Mr.  Dalton  has  served  as 
bureau  manager  in  Cincinnati,  Charles- 
ton, and  more  recently  Cleveland. 
FRANK  BROWNE,  WJNO  West  Palm 
Beach  sports  director,  is  a  new  mem- 
ber of  the  Florida  A.A.U.  swimming 
committee. 

NELSON  G.  PRINGLE,  news  analyst  on 
CBS  Pacific  stations,  currently  is  on 
eight-week  tour  of  Allied  battle  fronts. 
He  is  cut-in  on  regular  programs. 
MILTON  CHASE,  WLW  Cincinnati  cor- 
respondent In  the  Pacific  who  covered 
the  fall  of  Manila,  is  now  covering  the 
invasion  of  Okinawa. 

A.  MAXWELL  HAGE,  former  civilian 
with  the  Army  Transport  Service  in 
Alaska,  has  joined  KMPC  Hollywood  as 
night  editor. 

BILL  BALDWIN,  former  Blue  Network 
war  correspondent,  has  joined  KPO  San 
Francisco  as  announcer. 


Rural  Weather  Service 

BILL  HERSON'S  Timelceeper  pro 
sram  on  WRC  Washington  6:30  a.m. 
Monday  through  Saturday  i.s  pre.sent- 
,  ing  a  special  weather  report  forecast- 
ing Maryland  and  Virginia  weather 
conditions  two  to  tlu-pe  days  in  advaiii-". 


Commentator  Ban 
Explained  by  KFI 

General  Manager  Ryan  Says 
Plan  Has  Been  Attacked 

DENYING  a  free  speech  issue  is 
involved,  and  answering  criticism 
of  10  California  congressmen  as 
well  as  various  local  organizations, 
William  B.  Ryan,  general  manager 
of  KFI  Los  Angeles,  has  elaborat- 
ed on  reasons  for  discontinuance  of 
local  sponsored  commentators  on 
that  station.  Policy,  adopted  as  of 
March  1,  has  been  target  of  an  or- 
ganized campaign  conducted  by 
various  local  organizations  and 
groups.  Statement  in  full  follows: 

A  radio  station  has  a  definite  respon- 
sibility and  duty  to  the  public.  KFI  has 
always  endeavored  to  fulfill  this  re- 
sponsibility by  maintaining  a  high 
standard  of  broadcasting.  The  Supreme 
Court  of  the  United  States  in  a  recent 
decision  stated  that  a  station  is  obliged 
to  reserve  to  itself  "the  final  decision 
as  to  what  programs  will  best  serve  the 
public  interest".  Many  commentators 
deliberately  make  controversial  issues 
out  of  factual  news  stories.  By  stirring 
up  controversy,  or  making  attacks  on 
prominent  individuals  they  seek  to  de- 
velop an  audience  for  themselves.  There 
is  an  important  place  in  radio  broadcast- 
ing for  discussion  of  controversial  is- 
sues, but  when  such  issues  are  aired,  It 
should  be  done  fairly,  factually  and  as 
impartially  as  possible.  That  is  our  aim. 
This  can  best  be  accomplished  by  means 
of  a  forum  or  round  table  type  of  pro- 
gram. This  station  will  continue  as  in 
the  past  to  provide  time  for  the  discus- 
sion of  controversial  questions  by  means 
of  forum  programs  or  in  other  impar- 
tial manner.  Therefore  in  order  to  main- 
tain our  standard  and  be  impartial, 
sponsorship  of  all  local  commentators 
was  discontinued.  This  policy  applies 
only  to  KFI.  KFI  will  continue  to  carry 
the  commentators  of  the  National 
Broadcasting  Company. 

No  issue  of  free  speech  is  involved  in 
the  discontinuance  of  sponsored  com- 
mentators. KFI  has  always  been  strictly 
non-partisan.  No  preference  is  given  to 
any  individual  or  group  interests.  KFI 
does  not  have  any  editorial  policy.  The 
only  news  broadcast  over  this  station  is 
that  which  Is  received  through  the 
world-wide  news  services  of  the  Asso- 
ciated Press  and  United  Press,  two  of 
the  three  American  news  gathering 
agencies  operating  throughout  the 
world.  KFI  contracts  with  these  news 
gathering  agencies  to  furnish  it  their 
full  and  complete  service  just  as  they 
do  for  the  daily  newspapers.  This  news 
is  not  changed  before  broadcasting.  The 
highlights  of  the  news  for  each  day  are 
selected  and  arranged  in  logical  se- 
quence for  broadcasting.  Under  our 
policy  KFI  listeners  are  assured  that 
they  will  get  all  the  important  news, 
impartially  analyzed  and  that  there  will 
be  no  attempt  to  Infiuence  public  opin- 
ion on  any  question. 


RADIO  EXECUTIVES  and  commentators  were  given  a  preview  show- 
ing of  Navy  aviation  training  devices  at  the  Museum  of  Science  &  In- 
dustry, New  York,  so  broadcasters  can  help  the  Navy  educate  tfhe  listen- 
ing public  about  special  training  instruments  used  aboard  aircraft 
carriers.  Among  guests  at  the  preview  and  luncheon  which  followed 
(top,  1  to  r)  :  G.  R.  Swift,  WABC;  Arthur  Hull  Hayes,  WABC;  Robert 
Q.  Lewis,  WEAF;  Charles  E.  Vale,  WEAF;  Lt.  Merrill  C.  Myers,  USNR, 
officer-in-charge.  Radio  Section,  Third  Naval  District  Public  Relations; 
Herbert  Sheldon,  WEAF;  Maggie  McNellis,  WEAF;  Frank  Singiser, 
WOR;  Dinty  Doyle,  WABC;  Lt.  William  J.  Murphy,  USNR,  Third  Naval 
District  Public  Relations;  Dave  Driscoll,  WOR;  Harry  Levin,  Radio  Sec- 
tion, Office  of  War  Information,  N.  Y„  and  Frank  Vandeventer,  WOR. 


GRVEN  WATCH  CO, 
PLANS  TELEVISION 

GRUEN  WATCH  Co.,  Cincinnati, 
will  enter  television  about  July  1 
with  a  series  of  one-minute  com- 
mercials to  be  produced  by  the 
new  Bond-Charteris  Enterprises, 
producer  of  motion  pictures  for 
television.  Stations  have  not  yet 
been  decided,  according  to  Anton 
Bond  who,  together  with  Writer 
Leslie  Charteris,  heads  the  produc- 
tion company. 

Gruen  shows  will  feature  George 
Pal's  puppet  tunes.  Paramount 
Pictures  short  subject,  Mr.  Bond 
said,  and  the  first  television  show, 
which  goes  into  production  about 
May  1,  will  be  titled  Casey  Jones. 
Bond-Charteris  has  obtained  exclu- 
sive rights  to  use  of  Kent-Johnson 
jingles,  Mr.  Bond  said.  The  "sing- 
ing commercials"  team  will  write 
other  musical  rhymes  for  Gruen 
shows.  The  first  Gruen  television 
short  is  to  be  shown  at  the  Na- 
tional Jewelers  Exhibit  in  the  Wal- 
dorf-Astoria, New  York,  in  July. 
Agency  is  McCann-Erickson,  New 
York. 


Louis  Wasmer  Elected 
As  Regional's  President 

ELECTION  of  Louis  Wasmer; 
Spokane  station  owner  and  one- 
third  owner  of  Pacific  Broadcast- 
ing Co.,  regional  network  group 
affiliated  with  Don  Lee-Mutual,  as 
president  of  the  network,  was  an 
nounced  last  week,  Mr.  Wasmer, 
who  recently  went  on  inactive  duty 
after  nearly  two  years  as  an  Army 
Air  Forces  major,  succeeds  Carl  E 
Haymond,  KMO  Tacoma,  director 
and  one-third  owner.  Owner  of  the 
remaining  one-third  in  the  regional 
sales  organization  is  Archie  Taft, 
operator  of  KOL  Seattle,  who  was 
elected  vice-president  and  treas- 
urer. E.  L.  Skeel,  Seattle  attorney 
was  elected  secretary. 

Mr.  Haymond  had  been  president 
of  the  group  since  1937.  It  com 
prises  21  stations  from  Vancouver 
to  Klamath  Falls,  Ore.,  and  oper- 
ates not  only  as  a  selling  organiza 
tion  but  as  the  bargaining  agent 
with  Don  Lee-Mutual.  There  is  no 
change  in  the  network  affiliations 
or  operation,  Mr.  Wasmer  declared, 
The  elections  occurred  following  a 
stockholders'  and  directors'  meeting- 
March  20. 


Radio  Handbook 

AMERICAN  Radio  Relay  League's 
Radio  Amatewr's  Handbook,  1945 
edition,  has  been  published  by  the 
Rumford  Press,  Concord,  N.  H.  The 
first  ten  chapters  constitute  a  text 
book  on  principles  of  radio  while 
the  second  part  of  the  book  deals 
with  construction  of  various  pieces 
of  radio  apparatus.  Most  of  the 
specialists  on  the  League's  head 
quarters  staff  participated  in  the 
preparation  of  the  Handbook,  the 
publishers  explain  in  the  foreword. 


Hypo  Humus  Test 

HYPO  HUMUS  Co.,  Newton,  N.  J., 
the  first  of  April  started  a  test 
campaign  for  Humus  on  WPAT 
Paterson,  N.  J.,  using  thrice-week- 
ly announcements  describing  the 
various  uses  for  the  product.  Dis- 
tribution extends  to  Detroit  and  to 
Boston,  and  spot  radio  schedule 
might  be  expanded  accordingly  if 
test  is  successful.  Agency  is  Lee- 
Stockman,  New  York. 
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TOtfeDO,  OHIO 


IF  IT 

S  A  FORT  INDUSTRY  STATION  | 
YOU  CAN  BANK  ON  IT  ^ 

IN  BOWLING  A  "WELL  PLACED" 
BALL  MEANS  A  STRIKE 

IN  RADIO  A  "WELL  PLACED" 
AD  MEANS  SALE  RESULTS 

Advertising  is  Well  Placed  when  it's  aired 
over  WSPD — the  5,000  watt,  NBC  station 
which  covers  the  rich  Northwest  Ohio- 
Southern  Michigan  area — the  home  of  over 
a  million  and  a  half  prosperous  prospects. 

For  24  Years 
The  Voice  of  Toledo 


Just  Ask  Katz 
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Nets  Expected  to  Invite  Court 
Action  on  Platter  Turner  Fight 

Likely  to  Advise  NLRB  They  Will  Not  Observe 
Order  to  Bargain  With  NABET 


UNANIMOUSLY  affirming  the 
recommendations  of  its  trial  ex- 
aminer that  the  NBC  and  Blue 
networks  be  ordered  to  recognize 
NABET  as  the  bargaining  agent 
for  platter  turners,  the  National 
Labor  Relations  Board  last  week 
prepared  to  enforce  its  authority 
in  the  courts  in  the  face  of  threat 
of  reprisals  against  the  networks 
by  James  C.  Petrillo. 

It  is  expected  the  nets  will  ad- 
vise the  Board  this  week  that  they 
will  not  observe  the  NLRB  order 
issued  last  Monday  and  the  Board 
will  then  file  a  petition  with  the 
Second  Circuit  Court  of  Appeals 
in  New  York  to  compel  compliance. 
The  order  gives  parties  to  the  dis- 


pute 10  days  to  notify  the  New 
York  regional  director  of  NLRB 
of  steps  taken  toward  compliance. 
NABET  formally  advised  the  nets 
and  the  Board  last  week  that  it 
was  prepared  to  bargain. 

Regional  Board  Sustained 

Coincident  with  its  decision  and 
order  in  the  complaint  case  Mon- 
day, the  Board  sustained  the  action 
of  its  New  York  regional  Board  in 
dismissing  a  charge  filed  by  AFM 
that  NABET  is  a  company-domi- 
nated union  [Broadcasting,  March 
19].  The  musicians'  union  had  ap- 
pealed the  regional  Board's  action 
as  a  final  effort  to  prevent  issu- 
ance of  the  order.  AFM  counsel. 


however,  has  advised  the  Board  it 
will  intervene  in  court  to  oppose 
a  decree  for  enforcement. 

In  addition  to  affirming  the  In- 
termediate Report  of  its  trial  ex- 
aminer, Howard  Myers  [Broad- 
casting, Feb.  12],  the  Board: 

1.  Noted  a  concession  by  AFM 
counsel  at  oral  arguments  before  it 
"that  unless  the  Board  were  to  re- 
verse its  determination  of  the  ap- 
propriate unit  in  the  representation 
proceeding,  the  contentions  of  the 
AFM  would  constitute  no  valid  de- 
fense to  the  respondents'  (net- 
works') refusal  to  bargain  with 
NABET"  and  reaffirmed  its  unit 
determination. 

2.  Found  that  the  letters  of  Jan. 
27  and  28,  1944  from  NBC  and 
Blue,  respectively,  agreeing  to  Mr. 
Petrillo's  platter  turner  demands 
were  admittedly  subject  to  NLRB 
unit  determinations  and  "do  not 
constitute  a  valid  defense  to  the 
respondents'  refusal  to  bargain." 

3.  Decided  that  the  AFM  threat 


BBC  V-E  Plans 

BBC  is  ready  to  go  with  the  break 
of  the  war's  biggest  story,  victory 
in  Europe,  according  to  John  Salt, 
North  American  BBC  director  who 
recently  returned  from  London. 
BBC  expects  to  air  roundups  by  its 
reporters  from  major  world  capi- 
tals; on-the-spot  broadcasts  with 
Allied  soldiers;  London  interviews 
including  talks  with  U.  S.  service- 
men, talks  by  military  and  politi- 
cal leaders  and  also  "Victory  An- 
them", written  by  Britain's  music 
laureate.  Dr.  Ralph  Vaughan  Wil- 
liams, especially  for  V-E  Day. 
Washington  correspondents  of  BBC 
will  report  America's  reactions, 
Mr.  Salt  said. 


In  Kansas  alone,  1 944  farm  crops 
totaled  over  $540,000,000*.  Farms 
and  agricultural  communities  in  our 
five  state  area  make  up  the  greatest 
part  of  WIBW's  audience. 

We're  farm  minded  .  .  .  alv«^ays 
have  been.  And  we're  proud  of  it. 


That's  v\^hy  we  get  such  immediate 
and  gratifying  response  for  adver- 
tisers who  want  to  reach  and  sell 
this  market  the  quickest  and  most 
economical  way.  Let  us  prove  it  in 
YOUR  case. 

»  U.S.D.A.  figures 


wi  BW  ^o;c:^^#¥^ 

If  Y      A   Jl^^    WW  '•^^  COLUMBIA'S    OUTLET    FOR  KAN5A 


 BEN  LUDY,  ^e„  M,.  

SEPRESENTED  BY  CAPPER  PUBLlCATfON! 


SAN  FRANCISCO 
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of  economic  reprisals  if  the  net- 
works recognized  and  bargained 
with  NABET  "neither  as  a  matter 
of  law  . .  .  nor  in  the  exercise  of  our 
discretion"  constitutes  a  defense  to 
the  failure  to  bargain  or  can  be 
regarded  as  a  "valid  justification 
for  such  refusals." 

The  Board  ordered  both  NBC 
and  the  Blue  to  "cease  and  desist" 
from  refusing  to  bargain  with 
NABET  as  the  exclusive  represen- 
tative of  their  technical  employes 
with  respect  to  wages,  hours  and 
other  conditions  of  employment  or 
from  engaging  in  any  acts  to  in- 
terfere with  its  employes  joining 
NABET  ©r  any  other  union  for 
the  purpose  of  collective  bargain- 
ing. 

The  networks  were  further  di- 
rected to  take  affirmative  actions 
to  bargain  with  NABET  as  the 
representative  of  technical  em- 
ployes for  "on  the  air  playback" 
except  in  Chicago  and  to  post  no- 
tices for  60  days  in  conspicuous 
places  in  their  various  studios  de- 
claring they  will  carry  out  the 
policies  of  the  Board  in  recogniz- 
ing NABET's  jurisdiction. 

To  Notify  Board 

Concurring  in  the  decision  and 
order  were  Chairman  Harry  A. 
Millis  and  Gerard  D.  Reilly  and 
John  M.  Houston,  members. 

It  is  expected  that  after  being 
advised  that  the  nets  will  not  ob- 
serve the  order,  the  New  York  re- 
gional Board  will  notify  the  nation- 
al Board  of  failure  of  compliance. 
Authority  will  then  be  given  for 
filing  a  petition  with  Second  Cir- 
cuit Court  of  Appeals  in  New  York. 
Parties  to  the  case  will  be  given  20 
to  30  days  to  file  briefs  with  the 
Court  after  which  limited  argu- 
ments will  be  heard.  It  appeared 
likely  the  Court  would  hear  the  case 
about  the  middle  of  May. 

In  issuing  its  order,  the  Board 
brought  to  a  conclusion  proceedings 
started  before  it  last  August  after 
the  War  Labor  Board  averted  a 
strike  by  NABET  at  both  networks 
as  a  result  of  the  Petrillo  move  to 
invade  its  jurisdiction.  The  NLRB 
has  since  certified  NABET's  juris- 
diction on  platter  turners,  issued  a 
complaint  against  the  nets  for  re- 
fusal to  bargain  and  thrown  out  a 
charge  by  AFM  that  NABET  is 
company  dominated.  Enforcement 
of  NLRB  orders  will  now  rest  with 
  the  Court. 
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On  November  19,  1863,  a  group  of  people 
gathered  at  Gettysburg  to  honor  men  who 
had  fallen  in  battle  several  months  before. 
Abraham  Lincoln  arose  to  deliver  his  speech. 
It  lasted  less  than  four  minutes.  Lincoln 
returned  to  his  seat  sad  and  disheartened. 
There  was  very  little  applause.  Yet  Lincoln 
had  delivered  one  of  the  greatest  speeches  of 
all  times— 267  words  that  were  to  live  for' 
ever,  translated  into  almost  every  language 
on  earth. 

The  truth  of  the  matter  was,  Lincoln  had 
spoken  in  such  low  tones  very  few  people 
could  hear  him. 

From  this  it  is  evident  that  what  cannot  be 
heard  cannot  be  appreciated. 


If  you  are  using  radio  in  Baltimore  and  want 
to  assure  yourself  of  being  "appreciated"  by 
a  profitable  proportion  of  the  market,  WCBM 
is  your  station.  Listening  to  WCBM  is  a 
habit  in  Baltimore. 


SCmc  Ttettwt^  OtttUe 


mm 


John  Elmer 

Free  &  Peters,  Inc. 

George  H.  Roeder^ 

Pr»tid»nt 

Bxdusive  Haticnal  Represenhoives 

General  Manager 
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Two  AM,  Five  TV,  23  FM  CPs  Asked 
In  New  Applications  Filed  With  FCC 


AMONG  more  than  a  score  of  new 
applications  filed  with  the  FCC 
and  including  those  not  previous- 
ly reported  are  requests  for  23 
new  FM  stations,  five  commercial 
television  (TV)  stations,  two 
standard  local  outlets,  two  new  de- 
velopmental outlets  and  a  new  in- 
ternational station  for  the  West 
Coast. 

Request  Local  CPs 
New  local  outlet  on  1450  kc  op- 
erating unlimited  time  with  250  w 
is  sought  in  Orangeburg,  S.  C.  by 
Orangeburg  Broadcasting  Corp., 
secretary-treasurer  and  a  third- 
owner  of  which  is  J.  B.  Fuqua, 
executive  vice-president  and  gen- 
eral manager  of  WGAC  Augusta, 
Ga.  Remaining  majority  interest  is 
held  by  J.  I.  Sims,  president,  who 
is  general  manager  and  half-ovmer 
of  Orangeburg  Theatres  Inc.  Mr. 


Fuqua  is  also  part-owner  of  Ten- 
nessee Broadcasters,  Nashville,  ap- 
plicant for  a  new  standard  station 
in  that  city. 

The  Corinth  Broadcasting  Co., 
Corinth,  Miss.,  is  applicant  for  a 
new  local  on  1230  kc  with  power 
of  250  w  and  unlimited  time.  New 
company  is  owned  by  a  group  of 
local  businessmen. 

Scripps-Howard  Radio  Inc.  has 
added  Pittsburgh  to  its  list  of  areas 
to  receive  new  services  [Broad- 
casting, March  19]  with  filing  of 
petitions  for  FM  facilities  of  46.9 
mc  and  8,400  sq.  mi.  coverage,  and 
TV  assignment  on  proposed  Chan- 
nel 3  (60-66  mc)  with  effective 
signal  radiated  1230.  Estimated 
cost  for  the  FM  outlet  is  $100,000. 

Crosley  Corp.,  licensee  of  WLW 
Cincinnati  and  also  applicant  in 
several  areas  for  new  services,  has 


\ 

requested  a  new  commercial  video 
station  for  Dayton,  0.  on  Channel 
4  (78-84  mc)  with  ESR  of  1920. 

Channel  9  TV  facilities  (180-186 
mc)  and  ESR  of  770.7  are  sought 
for  Philadelphia  by  the  Philadel- 
phia Daily  News  Inc. 

Iowa  State  College,  licensee  of 
the  noncommercial  standard  sta- 
tion WOI  Ames,  has  filed  applica- 
tion for  a  commercial  television  sta- 
tion to  operate  on  Channel  3  with 
ESR  of  1227  and  1062. 

The  Kansas  City  Star  Co.,  li- 
censee of  WDAF  Kansas  City,  has 
filed  for  a  new  commercial  tele- 
vision outlet  on  Channel  1  (44-50 
mc)  as  proposed  by  the  FCC,  with 
ESR  of  2455. 

FM  Applicants 

New  FM  applicants,  facilities 
sought  and  locations  follow: 

WRVA  Richmond,  Va.-^3.5  mc,  17,- 
898  sq.  mi.  coverage  and  $124,600  esti- 
mated cost. 

KTFI  Twin  Falls,  Ida.— 48.9  mc,  2,640 
sq.  ml.  coverage  and  $16,400  estimated 
cost. 

Bradford  Publications  Inc.,  Bradford. 


Loyalty 


in  Philadelphia 


Audiences  Have  Been  LOYAL 
For  More  Than  Twenty  Years 


All  because  Philadelphia's  Outstanding 
Independent  radio  station  has  been 
giving  Philadelphians  what  they 
want  since  1922  ...  a  variety 
of  popular  programs  . . . 
the  latest  news  on  the  hour  every 
hour  .  .  .  and  three  hours  of 
classical  music  every  day. 


With  "LOyolty"  like  this,  it's  no  wonder 
78  percent  of  this  station's  sponsors  renew  regularly. 
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FOR  THE  ANSWER  TO  ALL  YOUR 

^  RECORDING 
"  PROBLEMS 


1121  VERMONT  AVE.-WASH.  5,D.  C. 


WRITE-WIRE  OR  CALL  FOR  DETAILS 
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ELECTED  representative  of  th 
CBS  Affiliate  Group  in  New  Eng-  I 
land,  E.  E.  (Ted)  Hill  (seated  r), 
faces  his  predecessor  Franklin  M. 
Doolittle,  Howard  Lane,  CBS  di- 
rector of  station  relations  (r),  and 
William  B.  Lodge,  director  of  gen- 
eral engineering,  stand  by.  Twenty- 
two  station  managers  and  engi- 
neers met  in  Boston. 

Pa._48.3  mc,  5,502  sq.  ml.  coverage  and 
$36,050  estimated  cost. 

WTSP  St.  Petersburg,  Fla. — 46.1  mc. 
5,940  sq.  mi.  coverage  and  $57,500  esti- 
mated cost. 

KGPP  Shawnee,  Okla.— 48.9  mc,  3,766 
sq.  ml.  covei-age  and  $15,708  estimated 

°°WMFD  Wilmington,  N.  C. — 47.5  mc. 
4,800  sq.  ml.  coverage  and  $30,000  esti- 
mated cost.  „,  -u 

Mid-Coastal  Broadcasting  Co.,  Wash- 
ington—45.9  mc,  10,800  sq.  ml.  coverage 
and  $80,000  estimated  cost. 

WSON  Henderson,  Ky.-^9.9  mc,  7,660 
sq.  ml.  coverage  and  $27,530  estimated 

''°WHOP  Hopkinsville,  Ky.— 44.9  mc, 
2,841  sq.  mi.  coverage  and  $11,480  esti- 
mated cost.  ^_ 

KIRO  Seattle,  Wash.— 43.5  mc,  17,440 
sq.  ml.  coverage  and  $135,000  estimated 

°°k6mO  Seattle — 43.9  mc,  15,326  sq.  mi. 
coverage  and  $154,000  estimated  cost. 

James  A.  Hardman,  North  Adams, 
Mass.— 49.5  mc,  7,752  sq.  ml.  coverage 
and  $42,800  estimated  cost. 

WPAD  Paducah,  Ky.— 46.5  mc,  7,375 
sq.  ml.  coverage  and  $24,700  estimated 

*^°WRBL  Columbus,  Ga.— 43.7  mc,  20,792 
sq.  mi.  coverage  and  $68,550  estimated 

^°Donald  W.  Reynolds,  Port  Smith,  Ark. 
—47.3  mc,  30,650  sq.  ml.  coverage  and 

$110,600  estimated  cost.   

WKMO  Kokomo,  Ind.— 45.7  mc,  6,900 
sq.  ml.  coverage  and  $25,500  estimated 

KTMS  Santa  Barbara,  Cal. — 44.3  mc, 
17,273  sq.  ml.  coverage  and  $55,385  esti- 
mated cost. 

WKBH  Lacrosse,  Wis.— 44.1  mc,  15,864 
sq.  mi.  coverage  and  $59,300  estimated 

Mobile  Daily  Newspapers  Inc.,  Mobile, 
Ala. — 47.1  mc,  10,008  sq.  ml.  coverage 
and  $72,500  estimated  cost. 

WFIN  Flndlay,  O. — 44.1  mc,  6,800  sq. 
mi.  coverage  and  $20,000  estimated  cost. 

WAGA  Atlanta,  Ga.— 43.3  mc,  20.167 
(Covf^nued  on  page  34.) 


It'S  the  WNAX  Sunday  Get  -  Together — 
and  it  smacks  the  jackpot  every  week.  How 
the  mail  rolls  in  —  MONEY  MAIL  —  over 
16.000  orders  in  the  first  eight  weeks  of  1945. 

It's  a  Sunday  treat  for  nearly  five  million 
folks  in  five  states,  and  a  picnic  for  adver- 
tisers. Sure,  it's  corn,  but  it's  SWEET  com. 

To  speed  sales  in  Minnesota,  Iowa,  Nebraska, 
North  or  South  Dakota  —  or  to  pull  direct 
orders  for  anything  farmers  buy  —  get  in  line 
for  a  quarter-hour  on  the  Sunday  Get- To- 
gether. Ask  Katz  about  future  availabilities. 


^     SIOUX  CITY  •  YANKTON 

Represented  Nationally 
by  the  Katz  Agency 
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HOWARD  LUND  "TURNS  THE  TABLES" 

ON  AFTERNOON  ENNUI 


Cleveland's  afternoon  seekers  of  entertaining 
patter  and  the  best  tunes  on  platters  are  turning 
their  dials  to  850  every  afternoon  at  4:05,  Mon- 
day thru  Friday.  This  is  the  "Bandstand"  forty 
minute  "participator"  program  that  recently 
pulled  1625  pieces  of  mail  in  two  days.  A  live 
spot  for  one  minute  live  or  transcribed  com- 
mercials— and  there's  still  room  for  a  few  more. 

Lund's  growing  popularity  on  the  air  in 
Cleveland  may  be  gauged  further  by  the  success 
of  his  "Midnight  Varieties"  for  late  shift-ers 
and  "curfewed"  night  owls — A  solid  hour — sold 
to  Barbasol — and  selling  Barbasol — six  nights 
a  week — for  a  solid  year. 

It's  another  example  of  WJWs  talent  for 
placing  the  right  talent  in  the  right  place. 


CLEVELAND 


iONALLY    BY    HEADLEY-REED  ZOi 


(Continued  from  page  32) 
sq.  ml.  coverage  and  $125,000  estimated 
cost. 

Mark  K.  Wilson,  Chattanooga,  Tenn. — 
48.5  mc,  16,826  sq.  nii.  coverage  and 
$51,300  estimated  cost. 

Bradford  Publications  publishes 
the  Bradford  Morning  Era  and 
Evening  Star-Record  and  the 
Southport  (Pa.)  McKean  County 
Democrat. 

Mid-Coastal  Broadcasting,  a  new 
company,  is  partly  owned  by  Lt. 
Comdr.  James  V.  Cosman,  presi- 
dent, 49  shares  (49%),  who  is  on 
leave  with  the  Navy  as  president 
and  part-owner  of  WPAT  Pater- 
son,  N.  J.,  and  his  wife  Elsa  M., 
1  share,  vice-president,  who  is 
WPAT  secretary-treasurer  and 
business  manager.  Remaining  in- 
terest is  held  by  B.  H.  Kaufman, 
secretary,  1  share,  and  Joel  S. 
Kaufman,  treasurer,  49%,  both  lo- 
cal businessmen. 

James  A.  Hardman  is  publisher 
of  the  North  Adams  Transcript,  an 
evening  daily  paper. 

Donald  W.  Reynolds  has  been 
active  in  newspaper  work  since 
1927.  From  March  1942  to  Febru- 
ary 1945  he  was  a  major  in  the 
Army  and  was  in  charge  of  Yank 
magazine  in  the  Southwest  Pacific 
and  later  in  Europe.  He  is  also 
part  owner  of  several  publishing 
companies  in  the  Midwest. 

Mark  Wilson  is  a  general  con- 
tractor and  instructor  of  industrial 
electronics  application. 

William  Henry  Alford,  member 
of  the  technical  staff  of  WSJS 
Winston-Salem,  N.  C,  is  applicant 
for  a  new  developmental  station  on 
48.1  mc  with  power  of  160.7  w  using 
A3  and  FM  emission. 

Joseph  F.  Novy,  a  lieutenant  in 
the  Navy  stationed  in  Washington 
with  the  Bureau  of  Ships,  is  appli- 
cant for  a  new  developmental 
broadcast  station  to  be  located  in 
Riverside,  HI.,  and  to  operate  on 
44.5-47.1  mc  with  power  of  1,000  w. 
using  A4  and  special  emission. 

CBS  seeks  a  new  international 
broadcast  station  for  Delano,  Cal., 
to  be  operated  on  a  number  of  dif- 
ferent frequencies  with  power  of 
200  kw  using  A3  emission. 


Cresta  Blanca  Schedule 

CRESTA  BLANCA  WINE  Co., 
Los  Angeles  (Dubonnet  wine),  on 
April  2  started  five-weekly  quarter- 
hour  recorded  Tune  Time  on  KHJ 
Hollywood,  and  is  also  using  simi- 
lar type  programs  on  KQW  San 
Francisco  and  WDSU  New  Or- 
leans. Contracts  are  for  52  weeks. 
Firm  sponsors  thrice-weekly  par- 
ticipation in  Yankee  Kitchen  on 
Yankee  Network,  with  newscasts 
and  commentaries  on  WCAE  WIND 
WJW  WQXR  WLIB.  A  spot  cam- 
paign is  being  conducted  on  WWDC 
WINX.  Agency  is  BBDO,  New 
York  and  Los  Angeles. 


DISCUSSION  of  the  proper  place  of 
FM  in  the  radio  spectrum  which  oc- 
curred Jan.  27  at  a  special  session 
the  IRE  Winter  Technical  Meeting  in 
New  York  has  been  transcibed  by  the 
Institute  and  copies  are  available  from 
it  at  $3  each.  Participants  in  the  dis- 
cussion included  Dr.  E.  H.  Arm- 
strong, inventor  of  FM  ;  E.  W.  Allen 
Jr.,  FCC;  K.  A.  Norton,  formerly  of 
FCC;  C.  M.  .lansky  Jr.,  chairman  of 
RTPB  Panel  5  (FM),  and  others. 


flLLIED  PRTS  1^ 


UNITED  RADIO  &  TELEVISION  PRO- 
DUCTIONS has  been  formed  with 
HARRY  SOBOL  and  JAY  FAGGEN  as 
co-partners,  with  offices  In  New  York 
at  2  W.  45th  St.,  headquarters  of  the 
publicity  firm  Sobol,  Hartman  &  Fag- 
gen,  which  will  continue  as  a  separate 
operation.  Mr.  Sobol  is  now  in  Holly- 
wood to  set  up  separate  branch  offices 
for  both  the  production  and  publicity 
firms.  United  Radio  has  already  ob- 
tained exclusive  radio,  television  and 
picture  rights  to  all  case  records  of 
Scotland  Yard,  England,  and  is  lining 
up  a  network  program  based  on  this 
material.  Two  other  programs  are 
"Holiday  for  Husbands",  with  Cam- 
eron Andrews,  Guy  Kibbee,  Ned  Sparks. 
Zero  Mostel  and  Taylor  Holmes;  and 
"Voice  of  the  Nation",  audience  par- 
ticipation forum. 

FREDERIC  W.  ZIV  Co.,  New  York,  is 
offering  for  local  and  regional  sponsor- 
ship a  new  half-hour  adventure-detec- 
tive series  titled  "Boston  Blackie", 
based  on  the  stories  of  Jack  Boyle. 

KASPER-GORDON  Inc.,  Boston,  has 
prepared  two  new  transcribed  quarter- 
hour  packaged  programs:  "Real  Ro- 
mances", taken  from  Real  Romances 
Magazine,  and  "The  Vagabond  Adven- 
turer" featuring  Tom  Terrlss,  world 
traveler. 

JERRY  WALKER,  educational  director 
of  WLS  Chicago,  resigns  May  31  to  di- 
rect his  own  organization.  International 
Radio  Productions,  to  open  May  1  at 
203  N.  Wabash,  Chicago.  DOROTHY 
HARPER,  now  assistant  instructor  of 
Northwestern  U.  radio  department,  will 
assist  Mr.  Walker.  Firm  will  primarily 
offer  transcribed  religious  programs. 
CAMPUS  CHRISTIANS,  Los  Angeles, 
has  added  eight  additional  subscribers 
to  its  transcription  library  ireligious 
music  service.  List  includes  WGNC 
KUOA  WGBI  KTRB  KFYR  KFOX 
KMTR  KONO. 

WILLIAM  MORRIS  Agency,  New  York, 
is  offering  transcriptions  of  "Sing  a 
Sentence",  Lanny  and  Ginger's  five- 
minute  musical  "pun"  program,  to  ad- 
vertisers and  stations  in  non-conjpet- 
ing  areas.  Paying  $5  for  puns  accepted 
from  listeners  for  use  in  singing 
sentences,  program  is  broadcast  live  on 
WOR  New  York,  sponsored  by  R.  C. 
Williams  Co.,  New  York,  for  Royal  Scar- 
let coffee,  through  Alley  &  Richards. 
New  York. 

PHILIP  LESLY,  vice-president  of  Theo- 
dore R.  Sills  &  Co.,  Chicago,  is  director 
of  the  new  branch  office  at  441  Lex- 
ington Ave.,  New  York. 
DON  G.  MITCHELL,  vice-president  in 
charge  of  sales  for  Sylvania  Electric 
Products  Inc.,  has  been  elected  a  di- 
rector. 

ARTHUR  BECKWITH,  former  traveling 
representative  for  Associated  Music 
Publishers,  has  joined  the  New  York 
sales  staff  of  Joseph  Hershey  McGlllvra 
Inc. 


\ 
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The  Day  of  Victory  will  herald  the  start  of  a  new  distribution  era. 

New  products  must  move  swiftly  to  waiting  markets  throughout  the 
nation.  Advertising  will  be  the  "road-bed"  for  the  "Distribution  Spe- 
cial". Advertising  must,  and  will,  create  a  consumers  demand  for  new 
products  in  order  that  they  may  move  smoothly  and  steadily.  We  feel 
that  such  a  test  will  be  met  successfully  by  the  advertising  world.  The 
Nunn  stations  have  built  substantial  broadcasting  foundations  so  that 
they,  too,  will  be  in  a  position  to  meet  tomorrow's  demands,  efficiently 
and  aggressively.  Sound  programming,  intelligent  and  alert  supervision 
and  continuous  promotion  have  built  a  loyal  listenership  for  the  Nunn 
stations. 


—  NUNN  STATIONS  — 

v;lap 

LEXINGTON,  KENTUCKY 

WBIR 

KNOXVILLE,  TENNESSEE 

INCMl 

ASHLAND,  KENTUCKY 
HUNTINGTON,  W.  VA. 

KFDA 

AMARILLO,  TEXAS 


REPRESENTED  NATIONALLY  BY  THE  JOHN  E.  PEARSON  COMPANY 

THE  NUNN  STATIONS 


OWNED  AND  OPERATED  BY  GILMORE  N.  NUNN  AND  J.  LINDSAY  NUNN 
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of  US  at  WIP 


are  very  proud  of  having  received 
Variety's  1944  Plaque  Award  for 
''fostering  racial  good  will  and  un- 
derstanding" • . .  and  it  was  a  par- 
ticularly nice  birthday  present  for 
Philadelphia's  oldest  radio  station 
on  its  twenty-third  anniversary. 


5000  WATTS 

610  ON 
YOUR  DIAL 

MUTUAL 
AFFILIATE 


Represented  Nationally  by  Geo.  P.  Hollingbery  Co. 


i 


Series  on  Radio  Progress 
THREE  EXPERTS  on  scientific  radio 
research  will  discuss  radio's  progress  in 
electronics  on  a  half-hour  program 
over  WMCA  New  York  April  11.  Guest 
speakers  on  "Your  Invisible  Servant — 
the  Electron"  wUl  be  Dr.  Otto  S. 
Schairer,  vice-president  of  RCA;  John 
Mills,  publication  director  of  Bell  Tele- 
phone Labs.,  and  Stanley  P.  McMmn, 
managing  editor  of  Electronics  Indiis- 
tries  magazine.  Program  is  a  special 
feature  of  the  WMCA  weekly  Business 
Forum  series  presented  by  the  New 
York  Commerce  &  Industry  Associa- 
tion, with  Neal  Dow  Becker,  associa- 
tion president,  as  moderator. 

WOR  Telephone  Quiz 

WOR  New  York  started  "Telle-Test" 
April  2  in  the  1-1:15  p.m.  period  Mon- 
day through  Friday.  Owned  by  Schwim- 
mer  &  Scott,  Chicago,  program  offers 
cash  prizes  for  answering  questions 
asked  by  telephone  during  the  broad- 
cast. Person  called  Is  not  required  to 
listen  to  the  program  or  even  to  have 
his  radio  on  to  participate.  WOR  Is  of- 
fering $5  for  correct  answers  and  every- 
one called  will  receive  a  pair  of  tick- 
ets to  a  WOR  program  whether  or  not 
he  answers  question  correctly.  Program 
has  achieved  rating  of  10  or  better  in 
Chicago,  Boston  and  other  cities. 

Radio  Fights  Absenteeism 

PART  played  by  radio  in  "The  Greens- 
boro Plan"  to  fight  war-plant  abstenee- 
ism  is  recognized  in  a  bulletin  Issued 
by  the  Headquarters  Fourth  Service 
Command,  Atlanta,  Ga.  Spot  announce- 
ments were  broadcast  each  day  for  a 
week  calling  attention  to  need  for 
workers  with  the  theme  "Stay  on  the 
Job  for  Victory".  The  plan,  drawn  by 
a  special  mayor's  committee.  Included 
the  announcements  on  both  WBIG  and 
WGBG  Greensboro. 

Homecoming  Interviews 
WPAT  Paterson,  N.  J.  is  starting  a 
weekly  interview  program  with  return- 
ing war  veterans  who  announce  their 
homecoming  to  their  families  within  a 
few  hours  after  debarkation  and  while 
they  are  still  in  a  debarkation  center. 
Camp  Kilmer,  New  Brunswick,  N.  J. 
WPAT's  series  originate  from  the  camp's 
mess  hall  where  returning  servicemen 
have  their  first  meal  upon  landing.  Ted 
Webbe,  WPAT  program  director,  han- 
dles interviews. 

Show  for  Musical  Kids 

WCOP  Boston  last  week  started  "Musl- 
Klds  Quiz",  program  designed  for 
musically  inclined  youngsters  from  six 
to  fifteen.  Program  is  aired  Friday 
7:15-7:30  p.m.,  and  features  questions 
for  three  children  on  music  from  Bach 
to  boogie-woogie.  Girl  or  boy  will  play 
or  sing  as  "Music  Maid"  or  "Music 
Master"  of  the  day.  Two  quiz  partici- 
pants are  carried  over  to  the  next  week 
with  the  third  a  newcomer  to  the  pro- 
gram. 

Novels  to  Be  Dramatized 

THE  World's  famous  novels  will  be 
dramatized  In  "Presenting  Michael 
Scott",  weekly  half-hour  swies  start- 
ing on  CBS  April  16  with  Mr.  Scott  as 
narrator  and  John  Barnes  as  wrlter- 
producer-dlrector.  Radio  version  of  the 
first  novel,  "A  Tale  of  Two  Cities",  will 
run  for  six  weeks,  to  be  followed  by 
"Story  of  Elizabeth  the  Queen",  from 
Sir  Walter  Scott's  novel  "Kennilworth" 
and  Nathaniel  Hawthorne's  "House  of 
the  Seven  Gables." 

NBC  Servicemen  Show 

NBC  will  start  a  Saturday  afternoon 
quarter-hour  program  for  benefit  of  re- 
turning servicemen  and  women  on  April 
14.  Lt.  Comdr.  Tyrrell  Krum,  retired 
Naval  officer  and  veteran  of  both  world 
wars,  will  broadcast  from  Washington 
discussing  pending  legislation  and 
regulations  which  affect  former  mem- 
bers of  the  armed  services  as  well  as 
those  stlU  on  active  duty. 

Barn  Dance  on  WJW 
MAJOR  portion  of  the  "Saturday  Barn 
Dance  Jamboree"  at  the  Cleveland  Ma- 
sonic Hall  Is  now  aired  by  WJW  Cleve- 
land 9:30-11  p.m.  Many  of  the  enter- 
tainners  are  Blue-ABC  Network  talent. 


Symphony  Series 

SERIES  of  Saturday  afternoon  sym- 
phony concerts  performed  by  a  special- 
ly organized  orchestra  and  conducted 
by  Sir  Thomas  Beecham  and  other 
noted  conductors  will  be  broadcast  by 
Blue-ABC  beginning  April  7,  under 
title  "Saturday  Symphony".  Following 
Sir  Thomas,  who  will  conduct  the  first 
four  concerts,  will  be  Nicolai  Berezow- 
sky.  Max  Goberman  and  Josef  Stopak. 

Recorded  Prayers 

RECORDED  one-minute  prayers  by 
leading  Chicago  clergymen,  represent- 
ing all  major  denominations,  now  open 
and  close  broadcast  operation  of 
WMAQ  Chicago  each  day.  Same  clergy- 
man is  heard  morning  and  night  of 
one  day.  Prayers  are  surrounded  by 
organ  music,  following  "The  Star  Span- 
gled Banner"  in  the  morning  and  pre- 
ceding it  at  night. 

Guess  the  Movie 
DRAWING  from  a  collection  of  from 
200  to  300  transcriptions  and  records 
from  old  movie  sound  tracks,  WAAT 
Newark  invites  listeners  to  identify 
films  and  talent  in  "Movie  Memory 
Album",  a  feature  of  "WAAT's  New  in 
Hollywood",  program  of  Hollywood 
chatter.  Broadcasts  are  promoted  on 
trailers  in  25  nearby  Warner  theatres. 

Service  Interviews 

WOL  Washington  has  comr)leted  ar- 
rangements with  the  6th  Army  Group 
Press  Camp  for  a  series  of  recorded  in- 
terviews with  soldiers  from  the  Wash- 
ington area.  Titled  "Overseas  Inter- 
views", series  is  heard  Tuesday  10:20- 
10:30  a.m.  Nearest  of  kin  of  soldier  is 
notified  of  broadcast  and  sent  a  copy 
of  recording. 

English  Usage 

COMICAL  dramatizations  of  the  cor- 
rect and  incorrect  use  of  words  in  Eng- 
lish language  are  featured  in  "What's 
the  Good  Word",  weekly  half-hour  pro- 
gram starting  on  Mutual  April  15,  with 
Maxwell  Nurnberg,  English  professor, 
as  "teacher". 

Farm  Service  Show 
FARM  SERVICE  series  "Farm  &  Ranch 
Program"  has  been  started  by  WOAI 
San  Antonio  as  a  Saturday  half-hour 
feature  prepared  and  presented  In  co- 
operation with  4-H  Clubs,  the  FAA, 
Texas  County  Agricultural  Agents  and 
other  agricultural  and  educational 
groups. 

Housing  Program 
KFDA  Amarlllo,  noting  a  growing 
housing  shortage,  has  started  two  quar- 
ter-hour programs  per  week  in  coopera- 
tion with  the  USO  interviewing  people 
seeking  places  to  live. 
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".  .  .  think  of  Iowa — think  of  Corn."  And  rightly  enough,  for  Iowa  ranks  first 
in  the  country  in  the  value  of  corn  production.  But  as  an  industrial  market  Iowa 
is  booming — here  is  the  home  of  the  Maytag  Washing  Machine,  Shaeffer  Pens, 
Cudahy  and  Armour  Meats,  Quaker  Oats  and  many  others.  Although  Iowa's 
soil  produces  more  wealth  in  one  year  than  ALL  the  gold  mines  in  the  world, 
don't  think  that  this  rich  market  begins  and  ends  with  farming. 
IOWA  is  rich!  Iowa  boasts  a  per  capita  wealth  of  $4,617 — more  than  60%  above 
the  national  average. 


REACH  this  market  wit! 


JVMT 


Represented  by  the  KATZ  AGENCY. 


[r^^NTlKE  THIS  HAS  ^^''^^nT^^^^W^^^^ 

THE  WBAL  STAR  PARADE 

....  AN  8  PAGE  GRAVURE 
MAGAZINE  NOW  BEING  READ 
IN  125,000  HOMES  IN  THE 
BALTIMORE  AREA 


^ND     IT'S  RE*" 


WBAL 


50,000  WATTS  -  -  -  BASIC  NBC  NETWORK 
ONE  OF  AMERICA'S  GREAT  RADIO  STATIONS 


NATIONALLY    REPRESENTED    BY   EDWARD    PETRY   &  CO. 


■  I  ^  J 

After  V-E  Day 

VICTORY  in  Europe  is  in  sight  behind  the 
hammer-blows  of  the  greatest  military  machine 
in  history.  In  the  Pacific  the  war  has  taken  on 
a  new  aspect,  and  V-J  day  may  not  be  as  far 
distant  as  our  military  leaders  first  surmised. 
Radio  has  been  and  is  on  the  alert  in  doing 
.  the  best  job  it  knows  how  in  reporting  the  war 
and — in  the  days  just  ahead — the  peace. 
Broadcasters  haven't  had  much  time  by  the 

■  forelock  to  plan  their  own  futures.  Yet  for  them 
a  complete  revolution  in  their  business  welfare 
may  be  just  ahead. 

Justice  James  F.  Byrnes,  in  his  farewell 
report  as  "assistant  president",  which  com- 

;  pletes  a  public  service  stewardship  with  few- 
parallels  in  our  history,  points  to  the  gradual 
return  to  a  civilian  economy  after  V-E  day. 
Minimum  estimates  from  WPB  are  that  with- 
in nine  months  radio  manufacturing  will  be 
resumed.  Radio  and  electronics  are  on  the  war- 
time supercritical  lists,  and  have  been  from 

I  the  start.  But  resumption  of  production  and 
thawing  of  the  freezes  on  equipment  now  are 
in  sight. 

This  is  important  to  all  those  in  radio,  and 
to  those  knocking  at  the  radio  portals.  It  means 
that  the  FCC,  overloaded  as  it  is  with  work, 
must  complete  its  allocations  for  television  and 

!  FM  and  other  broadcast  services  posthaste. 
Then  it  must  develop  standards  and  regula- 
tions to  cover  these  new  services,  so  that  no 
time  will  be  lost  in  reconversion. 

If  past  experiences  are  a  criterion,  receiv- 

;  ing  set  manufacturers  aren't  going  to  wait 
overly  long  for  allocation  standards.  There  is 
a  vast  pent-up  market  for  receivers.  Most 

,  manufacturers  are  primarily  interested  in 
merchandising,  and  they  will  unload  low- 
priced  sets  as  fast  as  production  lines  can  pro- 

:  duce  them.  If  FM  is  set,  and  they  have  suf- 
ficient time  to  tool  up  before  the  barrier  is 

■  broken,  they  will  produce  combination  receiv- 
ers. If  not,  look  for  the  dumping  of  hundreds 
of  thousands  of  pre-war  type  low  priced  AM 
)  eceivers  at  bargain-basement  prices. 

It  would  be  tragi?  to  have  the  receiver  mar- 
'  ket  glutted  with  inferior  sets.  FM  and  televi- 
,  sion  too  would  be  retarded.  The  public,  in  the 
,  long  run,  would  lose.  The  receiving  set  manu- 
^facturers  are  the  circulation  department  of 
ladio.  But  manufacturers  would  sell  no  re- 

■  ceivers  if  the  program  fare  did  not  create  the 
public  demand. 

There's  another  enigma  for  broadcasters. 
With  the  home  front  relaxations  that  will 
come  with  victory,  rationing  of  paper  for  the 
printed  media  will  be  eased.  The  newspapers 
and  magazines  have  been  warming  up  for  a 
'free-swinging  competitive  campaign  for  the 
advertising  dollar.  While  all  media  have  been 
'living  in  a  sort  of  fool's  paradise  these  war- 
'  time  years,  all  nevertheless  have  been  inhibit- 
!  ed  by  physical  limitations — newspapers  by 
virtue  of  paper  and  radio  by  the  waking  hours 
in  the  day. 

Radio  has  its  wartime  sucess  story  to  tell. 
It  can  do  it  effectively  by  telling  it  affirma- 
.  tively  and  factually.  It  will  be  ready. 


Howdy,  Pardner! 

WE  SEE  WHERE  more  and  more  of  our  Fed- 
eral legislators  are  being  wooed  into  station 
ownership,  directly  or  through  family  ties. 

In  the  House  there  are  at  least  a  half-dozen 
station  owners.  There  are  several  Congress- 
men who  won  their  political  spurs  by  virtue 
of  their  radio  identities:  others  who  used  the 
microphone  to  win. 

In  the  Senate,  there  are  such  figures  as  Cap- 
per of  Kansas,  a  pioneer  station  owner  and  a 
publisher;  LaFollette  of  Wisconsin,  who  last 
year  acquired  an  interest  in  WE  MP  Milwau- 
kee; Taft  of  Ohio,  whose  family  is  in  both  the 
newspaper  and  radio  fields.  Senator  Wheeler 
of  Montana  has  a  son  who  is  purchasing  a 
one-third  interest  in  KFPY  Spokane.  Senator 
Magnuson  of  Washington,  we  hear,  is  negotiat- 
ing for  station  purchase.  Ex-Senator  D.  Worth 
Clark  last  year  bought  an  interest  in  KFJB 
San  Francisco. 

This  is  healthy.  There's  no  more  reason  why 
elected  members  of  Congress  (or  others  in  pub- 
lic life)  shouldn't  hold  such  ownership  inter- 
ests than  there  is  for  them  to  refrain  from 
engaging  in  any  other  legitimate  pursuit.  Take 
newspapers,  for  example,  Many  a  Senator  and 
Congressman  came  up  through  the  journalis- 
tic and  publishing  route. 

From  another  standpoint  we  think  it's 
wholesome  to  have  the  men  who  write  the  laws 
familiar  with  private  enterprise  and  business. 
Let  them  meet  payrolls  er  negotiate  with  labor 
unions  or  bang  against  competition.  Let  them 
take  a  whirl  at  Government  questionnaires,  or 
cope  with  demands  from  irate  Congressmen 
for  equal  networks  and  equivalent  time. 

Congress  can't  be  expected  to  become  expert 
about  everything  upon  which  it  legislates.  Ra- 
dio always  has  been  particularly  tough  for 
legislators  to  comprehend.  But  those  legisla- 
tors who  get  into  the  art  and  craft  for  invest- 
ment or  otherwise  will  soon  learn  that  the  life 
and  habits  of  the  typical  broadcaster  do  not 
even  remotely  resemble  those  of  King  Midas. 
To  all  those  legislators  who  are  ogling  radio, 
we  greet:  "Come  in,  the  hot  water's  fine." 


Jimmy's  Dilemma 

To:  James  C.  Petrillo 
Re:  "What,  Again?" 
From  :  Weary  Broadcasters 

YOU'RE  certainly  a  glutton  for  punishment. 
Here  you  are,  konked  again  by  NLRB  on  the 
platter-turner  business.  You  should  know  by 
now,  as  an  expert  triple-tonguing  cornetist 
yourself,  that  it  doesn't  take  an  ear  for  music 
or  even  long  hair  to  turn  a  record.  NABET's 
got  you  there  Jimmy. 

But  that's  only  part  of  it.  Have  you  been 
reading  about  the  folks  up  in  Congress  who 
are  out  after  all  labor  because  of  your  private 
WPA  invention?  You  know  they  talk  to  their 
folks  back  home--they  don't  function  like 
AFM.  Well,  looks  like  the  body  politic  doesn't 
care  for  that  recording  agreement  of  a  few 
cents  per  record  up  for  "unemployment  re- 
lief" or  whatever  it  is. 

Frankly,  Jimmy,  they  think  your  plan  is  a 
racket.  That's  why  you're  getting  so  much 
attention  in  Congress.  We  have  known,  over 
the  years,  what  you've  been  up  to.  The  public 
is  just  catching  up  with  it. 

Jimmy,  you've  just  about  ridden  a  good  boss 
to  death.  Don't  you  think  it's  time  to  give  up? 


EDWARD  MERLIN  YOCUM 

WHEN  CBS  eastern  division  wanted  a 
man  to  handle  its  pioneering  job  of 
station  relations  in  Washington  —  the 
liaison  between  Government  agencies  and  CBS 
affiliates — it  went  to  a  small  town  station  far 
in  the  West.  The  young  man  who  answered 
the  call  to  "Go  East"  is  Ed  Yocum.  Now  when 
stations  want  to  know  about  FM,  how  to 
secure  another  frequency  and  the  answers  to 
myriad  other  operational  probl<;ms,  they  come 
to  Ed. 

His  experience  has  taught  him  the  language 
of  the  small  station,  its  problems  and  needs. 
In  fact  he  ran  against  a  problem  with  his  first 
venture  into  radio. 

In  1917  he  had  a  ham  station  in  Fargo,  N.  D. 
It  lasted  three  weeks,  when  the  war  stopped 
all  such  stations.  As  soon  as  the  war  was 
over  and  the  bans  lifted,  Ed  started  another 
ham  outfit.  This  time  his  father  was  fined  for 
having  unlicensed  wiring  in  the  house. 

So  for  a  while,  Ed  Yocum  turned  to  the 
press.  He  was  with  the  Fargo  Forum,  later 
press  agent  with  the  U.  S.  Dept.  of  Agricul- 
ture covering  North  and  South  Dakota  and 
Minnesota.  When  he  went  back  to  radio  in 
1931,  KLPM  Minot,  N.  D.  was  the  station.  He 
sold  time,  wrote  copy  and  did  the  usual  small 
station  jobs. 

In  the  spring  of  1933  he  had  a  ba-ief  turn 
with  KGCX  Wolf  Point,  Montana,  terminated 
by  a  hot  wind  that  blew  across  the  land  and 
ruined  the  job  along  with  the  crops. 

KGEZ  Kalispell,  Mont,  had  his  services  for 
a  time,  then  he  joined  KGHL  Billings.  In  1935 
he  was  commercial  manager,  1936  station  man- 
ager, 1937  general  manager.  Ed  stayed  with 
KGHL  until  Oct.  1  of  last  year  when  he  ac- 
cepted the  CBS  post. 

While  he  was  with  KGHL  Ed  Yocum  was 
made  a  member  of  the  NBC  Planning  and 
Advisory  Committee.  That  was  in  1941  when 
NBC  adopted  the  full  network  plan,  enlarging 
the  coverage  to  small  communities  that  had 
before  that  time  been  left  out  of  many  of  the 
big  network  programs. 

In  the  same  year,  Ed  Yocum  was  made  dis- 
trict director  for  the  NAB,  covering  the  14th 
District.  This  included  Montana,  Wyoming, 
Colorado,  Utah,  Idaho,  part  of  South  Dakota. 
He  traveled  over  that  territory,  contacting 
stations  and  getting  acquainted  with  not  only 
the  station  staffs  but  also  the  problems  of  the 
small  stations,  an  experience  that  has  paved 
the  way  for  his  position  with  CBS. 

Ed  has  had  some  thrilling  experiences  in  his 
radio  lifetime.  While  he  was  with  KGEZ,  in 
1935,  Helena  and  the  surrounding  community 
(Continued  on  page  i2) 
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with  SPOT  BROADCASTING 

WILDHOOT  CHEAM-OIL 

makes  two  sales  grow 
where  one     grew  iDofore 


A  tonic  for  scalps  finds  Spot 
Broadcasting  a  tonic  for  sales.  So  Wild- 
root  Cream-Oil  applies  Spot  Broadcast- 
ing generously,  using  everything  from 
chain  breaks  to  half-hour  programs,  satu- 
rating each  selected  market  thoroughly! 

Wildroot's  success  is  founded  on 
a  knowledge  of  Spot  Broadcasting  tech- 
nique—by which  any  good  product  can 
reach  the  largest  audiences  on  the  finest 
stations. 

Spot  Broadcasting  is  probably  to- 
day's most  adaptable  medium  in  adver- 
tising, offering  a  choice  of  the  best  times 
on  the  preferred  stations  in  any  market 
you  choose.  You  are  not  confined  to  one 
network,  one  program,  one  time  of  day 
or  one  copy  appeal.  You  can  buy  an  hour 


in  Spottsville  or  20  seconds  in  Spotts- 
town,  depending  on  the  state  of  the  mar- 
ket, or  the  pressure  you  wish  to  apply. 

A  John  Blair  man  knows  Spot 
Broadcasting.  He  also  knows  merchan- 
dising. His  knowledge,  plus  your  own, 
will  put  radio  to  work  for  you  on  a  basis 
that  will  stretch  your  advertising  budget 
measurably! 


JOH 


&  COMPANY 


Offices  in  Chitato  •  New  Yerk  •  St  louls  •  Les  Aneeles  •  San  Francisco 

REPRESENTING  LEADING  RADIO  STATIONS 


This  advevtisementi  appearing  also  in  FORTUNE  Magazine  for  April}  is  one  of  a  FOR- 
TUNE series  published  in  the  interest  of  Radio  Stations  represented  by  John  Blair  &  Company. 


BROADCASTING    •    Broadcast  Advertising 


April  9,  1945   •   Page  41 


Joan  Davis  Signs  4- Year 
Contract  WithLeverBros. 

LEVER  BROS.,  Cambridge,  Mass., 
in  a  deal  with  William  Morris  Inc. 
representing  Joan  Davis,  has  ac- 
quired services  of  the  comedienne 
for  four-year  period.  Scheduled  to 
move  in  late  September  into  CBS 
half-hour  period  now  occupied  by 
Burns  &  Allen  Show,  new  series 
built  around  Joan  Davis  will  take 
over  Swan  soap,  Monday,  8:30-8:55 
p.m.  (EWT),  with  West  Coast  re- 
peat, 8:30-8:55  p.m.  (PWT).  Miss 
Davis  has  complete  control  of  the 
radio  package,  at  $17,000  per  week 
for  first  two  years  and  $1,000  in- 
creases for  succeeding  years.  A  re- 
ported $100,000  will  be  spent  each 
year  on  exploitation.  Deal  involves 
only  Miss  Davis. 

Reported  as  refusing  offer  by 
Lever  Bros,  of  NBC  time  for  Lip- 
ton's  Tea,  Burns  and  Allen  have 
requested  release  from  their  con- 
tract which  still  has  three  years  to 
run,  it  was  said. 


THEY  MUST  have  reminisced 
about  that  fateful  Democratic  Na- 
tional Convention,  but  Clem  Ran- 
dau  (r),  business  manager  of  the 
Chicago  Sun  and  WJJD  Chicago 
and  WSAI  Cincinnati,  reports: 
"Here  is  a  picture  of  Mayor  Kelly 
(c)  pointing  me  out  to  the  Vice- 
President  Truman  (1)  as  a  most 
undesirable  character." 


WFBL  Syracuse  is  erecting  the  higli- 
t'st  single  wood  structure  flag  pole 
and  antenna  combined — 110  feet — in 
Ceniral  New  York  at  its  transmitter. 


NEW  lifeboat  radio  equipment  that 
automatically  transmits  SOS  and  radio 
direction  finder  signals  on  two  fre- 
quencies with  a  range  of  1,000  miles 
or  more,  has  been  developed  by  Radio- 
marine  Corp.  of  America.  A  300-foot 
antenna  is  carried  aloft  by  kite  or  bal- 
loon. Handpowered,  the  transmitter 
delivers  5  w  power  to  the  antenna  on 
frequencies  of  500  and  8280  kc. 


Our  Respects  to 

(Continued  from  page  iO) 

experienced  an  earthquake  of  tragic 
proportions.  Two  tremors  had  al- 
ready shaken  the  land  when  Ed 
took  his  mike  to  a  street  corner  in 
dovratown  Helena.  He  plugged  the 
lines  into  the  telephone  company 
switchboard  and,  going  out  into 
the  street,  began  broadcasting. 

"Right  in  the  middle  of  the  de- 
scription," Ed  tells,  "there  was  a 
third  tremor,  the  heaviest  of  all. 
Then  with  a  roar,  the  building  right 
across  from  where  I  was  collapsed 
into  the  street. 

"It  was  a  great  news  break,  but 
the  trouble  was,"  he  says,  "people 
kept  writing  in  saying  it  must  have 
been  a  frame-up.  They  thought 
we  arranged  the  quake  along  with 
the  building's  destruction,  I  sup- 
pose." 

For  his  work  in  raising  $3,000  in 
Kalispell  for  earthquake  victims — 
more  than  any  other  city  had 
raised — Ed  received  hearty  con- 
gratulations from  the  Governor  of 
Montana. 

Another  special  event  that  he 
was  famous  for  in  the  West  was 


WORK  WITH 
DRUMS  AND 
RATTLES 

You  can  get  better  results 
with  WBIG. 

There's  no  magic  about 
results  in  "The  Magic 
Circle."  It's  as  simple  as 
WBIG.  Just  take  the  rich- 
est area  in  the  South  ...  a 
community  of  One  Million 
People  who  are  part  of 
the  listening  radius  of 
"The  Prestige  Station  of 
The  Carolinas" . .  and  you 
are  bound  to  obtain  results.' 


Stimson  Praises  NBC 

SECRETARY  OF  WAR  Henry  L. 
Stimson,  in  a  letter  to  NBC  presi- 
dent Niles  Trammell  on  the  fourth 
anniversary  of  Army  Hour,  April 
8,  said  the  program  "has  brought 
into  American  homes  the  sounds  of 
war  and  the  voices  of  our  troops, 
thus  bringing  for  an  hour  each 
week,  the  vast  distances  separat- 
ing us  at  home  from  those  distant 
battlefields." 


the  broadcasting  of  the  capture  and 
killing  of  the  "Tarzan  of  the  Tet- 
ons,"  a  Wyoming  bad  man.  The 
station  had  been  carrying  a  run- 
ning story  for  five  or  six  days  on 
the  chase  of  the  criminal  when  a 
druggist  in  Powell,  Wyo.,  called 
KGHL  and  said  that  the  man 
was  across  the  street  holding 
up  the  local  bank.  Ed  got  an  an- 
nouncer to  the  phone  and  put  a 
mike  beside  him. 

Over  90  miles  of  wire,  the  drug- 
gist described  the  drama  as  it 
progressed,  with  the  posse  sur- 
rounding the  bank.  The  announcer 
relayed  the  story  to  the  listening 
audience,  from  the  beginning  to 
the  end  when  the  man  left  the  bank 
and  was  shot  on  the  spot.  It  was 
a  high  point  in  special  events  re- 
porting. 

Bowled  His  Best 
Life  in  Washington  may  seem 
dull  after  such  western  dramas. 
He  is  making  his  home  there  with 
his  wife  and  daughter,  Nancy,  15. 
He  married  a  Fargo  girl,  Virginia 
Wright  in  August  1928.  Their 
favorite  pastime  is  bowling  to- 
gether. 

"In  fact,"  he  says,  "I  had  to  win 
the  North  Dakota  state  bowling 
championship  to  get  out  of  town 
in  1933.  The  banks  were  closed — 
remember? — and  I  was  broke,  but 
there  was  a  job  waiting  for  me  in 
Montana.  So  I  bowled  my  best  and 
won  enough  to  buy  train  fare." 

In  1938  and  '39  he  competed  in 
the  national  tournaments  in  Chi- 
cago and  Detroit. 

For  brief  vital  statistics,  he  was 
born  in  Grand  Ridge,  111.  on  April 
21,  1905.  He  attended  N.  D.  State 
College  and  is  a  graduate  of  the 
U.  of  N.  D.,  with  a  post-graduate 
degree  from  the  U.  of  Minnesota 
School  of  Journalism. 


WPDQ,  Jacksonville,  Florida 

"That  Telescript,  'Washington 
Today'  is  a  good  broadcast  .  .  . 
already  sold." 

Robert  R.  Feagin, 
General  Manager 
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W.  W.  (BILL)  BEHRMAN,  former  man- 
^iger  of  WBOW  Terre  Haute  and  for  two 
years  a  Naval  lieutenant,  after  partici- 
pating In  the  Philippine  invasion  is  at 
i  Navy  base  hospital  somewhere  In  the 
Pacific.  He  reports  he  soon  Is  to  be 
evacuated  to  the  States. 

I  LEO  FITZPATRICK,   vice-president  of 

;kVJR  Detroit,  last  week  was  reelected 
president    of    the    Civic    Light  Opera 

l\ssn.  of  Detroit  for  the  third  year. 
EDGAR    KOBAK,    MBS    president,  left 
Mew  York   last   Thursday   for  a  short 

ir'acation  in  Atlantic  City. 

iUAJ.  EDNEY  RIDGE,  WHIG  Greens- 
boro, N.  C.  director,  has  received  a  ci- 
;ation  from  French  Ambassador  Henri 

'5onnet    expressing    gratitude    for  his 

ivork  in  directing  American  relief  for 

■:='rance  in  North  Carolina. 

'•fILES  TRAMMELL,  president  of  NBC, 
las  returned  to  New  York  after  a  so- 

'  ourn  of  several  week  in  Reno,  Nev. 
iTUART    ODELL   Jr.,   former  program 
lirector  of  WHIS  Bluefield,  W.  Va.,  is 
low  assistant  manager  of  WHLN  Har- 
an,  Ky. 


G.  V.  DE  FREITAS,  manager  of  short- 
wave station  ZFY  Georgetown,  British 
Columbia,  is  in  Washington  on  a  six 
month  assignment  as  consultant  on 
West  Indian  matters  to  the  Coordinator 
of  Inter-American  Affairs.  Studios  and 
offices  of  the  station  directed  by  Mr.  de 
Freitas  were  destroyed  in  a  $10,000,000 
fire  which  swept  the  Georgetown  busi- 
ness section  in  February. 

DAN  H.  VINCENT,  KSL  Salt  Lake  City 
auditor,  has  been  elected  asst.  treas- 
urer of  Radio  Service  Corp.  of  Utah. 

ED  BOROFF,  vice-president  of  Blue- 
ABC  central  division,  was  appointed 
Chicago  chairman  of  the  Radio  Com- 
mittee of  the  Chicago  United  National 
Clothing  Collection  for  overseas  war 
relief. 

JOHN  A.  PHILLIPS,  who  joined  WGKV 
Charleston,  W.  Va.  the  first  of  the  year 
as  account  executive,  has  been  named 
general  manager  of  the  station  succeed- 
ing JOSEPH  B.  MATTHEWS. 

S/SGT.  HAROLD  J.  BROWN,  manager 
of  McClatchy  Broadcasting  Co.  station 
KERN  Bakersiieid,  Cal.,  on  leave  with 
the  Army  Air  Forces,  is  a  combat  radio 
reporter  on  the  Blue-ABC  show  "The 
Fighting  AAF." 

FANNEY  EYMAN  LITVIN,  senior  broad- 
cast attorney  at  the  FCC,  left  Thursday 
for  a  month  sojourn  at  Camp  Borden, 
Ga.,  where  her  husband,  Maj.  Philip 
Litvin,  is  medical  officer.  She  has  not 
announced  future  plans. 


CommERCiflL^I 


ROBERT  R.  SOMERVILLE,  former  as- 
sistant to  the  sales  manager  of  Mu- 
tual, has  been  named  president  of  Ra- 
dio Advertising  Co.,  New  York,  station 
representative.  Presidency  Is  a  newly 
created  office.  LOUIS  J.  F.  MOORE  con- 
tinues as  manager  of  the  New  York 
office. 

ROGER  K.  (Dutch)  HUSTON,  assistant 
to  KELLY  SMITH,  general  manager  of 
the  WBBM  Chicago  sales  department, 
is  to  replace  ROBERT  BUCKLEY,  as- 
sistant western  sales  manager  of  CBS, 
who  has  joined  Dancer-Pltzgerald-Sam- 
ple,  New  York  [Broadcasting,  March 
12]. 

ROBERT  E  HOWARD  Jr.  of  NBC  New 

York  spot  sales  staff  has  been  trans- 
ferred to  Hollywood  _as  western  division 
spot  sales  manager.  He  replaces  DON 
NORMAN,  shifted  to  New  York. 

VIRGINIA  DAVENPORT,  formerly  with 
WBZ  Boston  as  assistant  traffic  man- 
ager, has  joined  WCOP  Boston  succeed- 
ing MRS.  EDWARD  MURPHY,  traffic 
manager  for  four  years.  Mrs.  Murphy 
is  leaving  WCOP. 


;4mt^  PROOF  THAT  WFBL  IS  SYRACUSE'S 
LEADING  RADIO  STATION 


Three  Now  Commodores 

THREE  Navy  communications  of- 
hcers  were  promoted  last  week 
Irom  their  rank  of  captain  to  the 
temporary  rank  of  commodore. 
Capt.  John  V.  Murphy  is  to  be- 
come a  commodore  while  serving  as 
Deputy  Director  of  Naval  Com- 
munications awaiting  permanent 
duty.  Capt.  Thomas  B.  Inglis,  who 
had  been  Deputy  Director  of  Naval 
Communications,  and  is  now  Depu- 
ty Director  of  Naval  Intelligence, 
has  been  promoted  to  commodore. 
Third  officer  to  be  promoted  to 
that  rank  is  Capt.  Earl  E.  Stone, 
former  Assistant  Director  of  Na- 
val Communications  in  charge  of 
security  operations  and  Eastern 
Sea  Frontier  communications  of- 
ficer, now  communications  officer 
on  the  staff  of  Fleet  Adm.  Nimitz 
at  CINCPAC. 


ROBERT  EWING,  sales  research  super- 
visor of  the  Blue-ABC  central  division, 
has  resigned  to  join  NBC  central  divi- 
sion local  and  spot  sales  department 
as  account  executive.  He  replaces  LOU 
TILDEN,  advanced  to  network  sales- 
man succeeding  JOHN  McCORMICK. 
Successor  to  Mr.  Ewlng  Is  OLIVE 
McCANN. 

DOUG  ELMORE,  account  executive  of 
CKWX  Vancouver,  has  been  transferred 
to  the  Toronto  office  of  All-Canada 
Radio  Facilities,  representative  and 
transcription  firm.  Formerly  an  an- 
nouncer of  CKOV  Kelowna,  B.  C,  he 
became  CKOV  sales  manager  and  joined 
CKWX  early  this  year. 

JACK  O'MARA,  Blue  western  division 
sales  promotion  manager,  Holljrwood.  is 
in  New  York  for  a  three-month  con- 
ference with  home  office  executives. 
HOWARD  GRAY,  program  director-ac- 
count executive  of  KPVD  Los  Angeles, 
has  been  promoted  to  commercial  man- 
ager. He  succeeds  F.  J.  SMALLEY  Jr. 
who  resigned  to  become  New  York  resi- 
dent manager  of  Smith,  Bull  &  Mc- 
creery  Adv.,  Hollywood  a,gency. 


PAT  O'HALLORAN.  former  KEVB  Se- 
attle sales  manager,  has  joined  the 
sa!es  department  of  KIRO  Seattle. 

JOHN  R.  LINDSAY  Of  the  KGVO  Mis- 
soula, Mont,  commercial  department 
has  resigned  to  enter  business  for  him- 
self. HARRY  G.  B'^NN'^TT,  former  pro- 
motion manager,  is  his  successor. 

GEORGE  BELL,  formerly  with  Harry 
E.  Poster  Agencies,  Toronto,  has  joined 
the  sales  staff  of  CKEY  Toronto. 
BRYAN  BISNEY,  formerly  with  RCA- 
Victor,  Toronto,  and  CKY  Winnipeg, 
has  been  app'^inted  transcription  sales 
manager  of  CKEY  Toronto. 

EVi^RFTT     L.     THOMPSON  formerly 
with   WKBN   Youngstown,   has  Joined 
the  sales  staff  of  WCOP  Boston. 
EDWIN     A.     PANCOAST,     WINS  New 
York  salesman,  is  the  father  of  a  boy. 


1945  GEORGE  FOSTER  PEABODY  AWARD  WINNER  ^>«2HeUTAHWe2f 


WFBL  wliis  national  recognition  AGAIN!  The  leading  radio  station  in  a  rich  market 
wins  citation  in  the  1945  George  Foster  Peabody  awards  ...  for  "Syracuse  on  Trial" 
.  .  .  This  WFBL  program  also  received  the  first  prize  for  public  discussion  programs 
in  Ohio  State  University's  Radio  Institute  contest. 

In  news  .  .  .  entertainment  .  .  .  public  service 
.  .  .  and  educational  programs  .  .  .  WFBL 
has  been  the  leader  for  23  years! 


THE   BEST  STATION   IN   A  BIG  MARKET 

FREE    &    PETERS,    INC.,    NATIONAL  REPRESENTATIVES 


SALT  LAKE  CITY 
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a  pacemaker  for 
American  Initiative 
and    i  ng  enuit  y 
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POWER  PIPING  DIVISION,  Prefabricated  Piping  Systemj 
COLUMBUS  DIVISION,  Ordnance  Materiel 
SPECIAL  ORDNANCE  DIVISION, 

Bofors  Anti-Aircraft  Gun  Mounts  and  Mechanisms 
BIAW-KNOX  DIVISION,  Chemical  &  Process  Plants  & 
Equipment,   Construction   Equipment,    Steel  Plant 
Equipment,  Radio  &  Transmission  Towers  .   .  . 
General  Industrial  Products 

A  FEW  VICTORY 

ANTI-AIRCRAFT  GUN  MOUNTS  GUN  SLIDES  LANDING  BARGES 
POWDER  PLANTS       ROCKETS        16"  PROJECTILES       CAST  ARMOR 


PITTSBURGH  ROLLS  DIVISION, 

Rolls  for  Steel  and  Non-Ferrous  Rolling  Mills 
UNION  STEEL  CASTINGS  DIVISION, 

Steel  and  Alloy  Castings 
NATIONAL  ALLOY  STEEL  DIVISION, 

Heat  and  Corrosion-Resistant  Alloy  Castings 
MARTINS  FERRY  DIVISION, 

Bofors  Anti-Aircraft  Gun  Mounts 


PRODUCTS 

SYNTHETIC  RUBBER  PLANTS  PIPING  FOR  NAVAL  VESSBtS 
FOR  TANKS  &  NAVAL  CONSTRUCTION       CHEMICAL  PLANTS 


WELL-DRESSED 
IOWA  FARMER— 
(IN  A  PIG'S  EYE!) 

Farmer  Bill's  porkers  might  ap- 
prove of  this  get-up  .  .  .  but  any- 
rural  lowan  would  know  it's  kinda 

queer. 


Folks  out  here  can  spot  a  phoney 
"farm  station"  just  as  quickly  as 
they'd  recognize  a  play-boy  farmer. 
;■  When  a  station  gives  them  perhaps 
(■lie  farm  program  a  day,  read  in 
a  suave  Eastern  accent,  they  don't 
tune  in  often. 

'But  a  full-time  far/n  station  gives 
out  with  farm  news,  information, 
and  real  live-talent — not  jive-rec- 
,prJs.  That's  something  different — 
that's  what  they  get  from  KMA 
.  .  .  and  that's  why  KMA  gets  from 
them  twice  as  much  listener-mail 
as  any  other  station  in  this  great 
rural  area. 

Send  for  the  story  of  the  No.  1 
Farm  Station  in  the  No.  1  Farm 
Market  where  the  average  farm  in- 
(ome  in  1943  was  $7,672  (with 
'1944  estimated  to  have  been  20% 
•liigher!) 

KMA 

Blue  Network 

The  No.  1  Farm  Station 
in  the  No.  1  Farm  Market 

I      152  COUNTIES 
POUND  SHENANDOAH,  lA. 


Tree  &  Peters,  It. 


PRODUcnon^ 


JERRY  LAWRENCE,  announcer  for  the 
Seven-Up  "Fresh-Up  Show"  on  Mutual, 
has  been  signed  to  a  seven-year  con- 
tract covering  services  for  this  sponsor 
only  and  including  television  as  well  as 
sound  broadcasting,  by  J.  Walter 
Thompson  Co.,  New  York,  agency  for 
Seven-Up. 

MARIAN  CASEY  succeeds  DELORES 
SWANBERG  in  the  continuity  depart- 
ment of  KGVO  Missoula,  Mont. 

BILL  MILLER,  former  WEW  St.  Louis 
announcer,  has  Joined  KXOK  St.  Louis. 
ALLAN  FRYE,  released  from  the  Army, 
is  also  a  new  member  of  KXOK. 

CHARLIE  STOOKEY,  KXOK  St.  Louis 
farm  editor,  has  received  word  that  his 
son  Pfc.  John  D.  Stookey,  reported 
missing,  is  a  POW  in  Germany. 

EDGAR  (Cookie)  FAIRCHILD,  musical 
director  of  the  NBC  "Johnny  Presents 
Ginny  Simms  Show",  is  the  father  of 
a  girl. 

ROBERT  D.  O'BRIEN,  former  English 
instructor  at  Harvard  U.,  has  joined 
CBS  in  the  program  analysis  division 
of  the  research  department. 

HARRIET  DAVIS,  former  continuity 
writer  at  WINS  New  York,  has  joined 
the  CBS  education  division  to  work  on 
the  science  and  history  programs  of 
the  CBS  "American  School  of  the  Air", 
replacing  RUTH  FRIEDLICH,  resigned. 
ROSS  E.  MOHNEY,  one  of  the  original 
announcers  at  WCED  DuBois,  Pa.  and 
later  with  WLVA  Lynchburg,  Va.  be- 
fore entering  the  Navy,  has  been  in 
the  Pacific  area  for  ten  months  and 
has  participated  in  several  major  in- 
vasions. 

KLAUS  LANDSBERG,  television  direc- 
tor of  W6XYZ  Hollywood,  and  Evelyn 
Ashlin  of  Rio  de  Janeiro  were  married 
AprU  2  in  Los  Angeles. 

LT.  COL.  CHARLES  VANDA,  released 
from  the  Army,  has  returned  to  CBS 
Hollywood  as  executive  producer. 
HELEN  B.  WILSON,  former  KIDO 
Boise,  Ida,  copy  writer,  has  resigned 
and  is  replaced  by  GRACE  A. 
VAUGHAN. 

MAXWELL  CROFT,  previously  with 
WCBM  Baltimore,  is  now  script  writer 
with  WTBO  Cumberland,  Md. 

GORDON  WILLIS,  announcer  of  KQW 
San  Francisco,  is  the  father  of  a  girl. 

STEVE  ALLEN,  formerly  with  the  Ari- 
zona Network,  Phoenix,  has  joined 
KMTR  Hollywood  as  writer-m.c, 
BOB  JANES,  formerly  with  KXRO 
Aberdeen  and  KFAC  Los  Angeles,  has 
rejoined  KGO  San  Francisco  as  an- 
nouncer. 

HAL  LANSING,  WON  Chicago  staff  an- 
nouncer, is  the  father  of  a  boy. 
PVT.  RAYMOND  C.  GANTTER,  former 
WFBL  Syracuse  program  director  now 
in  the  Army,  has  been  promoted  to  ser- 
geant. 

ED  WIEBE,  freelance  announcer,  drops 
his  eight  programs  on  WJJD  Chicago 
to  enter  the  Navy  as  an  apprentice  sea- 
man in  Navy  public  relations. 

HARRIET  DUNBAR,  former  women's 
program  director  for  WWNY  Water- 
town,  N.  Y.,  has  joined  WWVA  Wheel- 
ing, 

ED  HALBERT,  production  manager  of 
WIP  Philadelphia,  has  resigned  to  join 
CBS  New  York  as  assistant  producer. 
ED  STARR,  new  announcer  at  WHBQ 
Memphis,  is  the  sixth  ex-service  man 
to  be  employed  by  the  station, 
ROY  NEAL,  former  announcer  of  WIBG 
Philadelphia  and  now  in  the  service, 
has  been  commissioned  a  lieutenant  at 
Ft.  Banning,  Ga. 

JOHN  HOLTMAN,  NBC  Chicago  staff 
announcer,  Is  working  despite  a  cast 
on  a  cracked  ankle  bone. 

ANN  KELLY,  who  entered  radio  with 
NBC  in  1927,  joins  WJZ  New  York  as 
assistant  to  JOHN  HADE,  program  di- 
rector. Miss  Kelly  Is  former  assistant 
to  RAY  KNIGHT  at  Young  &  Rubi- 
cam  and  recently  was  with  William 
Morris  Agency,  New  York, 


RUSS  THORSON,  announcer  of  KPO 
San  Francisco,  has  resigned  to  freelance, 
VERNON  WHITE  has  left  his  announc- 
ing post  at  KSFO  San  Francisco  to 

freelance, 

BILL  BROWN,  news  and  sports  editor 
of  KYA  San  Francisco,  has  taken  over 
as  program  director  of  the  station  fol- 
lowing resignation  of  DICK  WYNNE  to 

freelance, 

ERIK  BARNOUW,  former  NBC  assistant 
script  director  now  with  Armed  Forces 
Radio  Service,  is  to  compile  an  anthology 
or  radio  plays  to  be  published  by  Far- 
rar  &  Rinehart.  New  York. 
ED  JURIST,  freelance  script  writer,  has 
been    appointed    writer-editor   In  the 
NBC  script  department. 
HAROLD  THOMPSON,  drummer  in  the 
WCKY      Cincinnati     orchestra,  and 
LOTTE  TULL  of  the  WCKY  sales  de- 
partment, have  been  married. 
ALAN  KEYES  has  resigned  as  announcer 
at  KGO  San  Francisco, 


n 


THESE  THREE  video  pioneers 
held  a  reunion  in  San  Francisco  to 
celebrate  the  15th  year  of  what  is 
claimed  to  have  been  the  first  com- 
mercially sponsored  telecast,  even 
though  experimental.  Left  to  right, 
Walter  Preston,  CBS  Chicago  pro- 
gram manager,  Sara  Ann  McCabe 
of  the  "Follies"  and  A.  E.  (Al) 
Nelson,  head  of  a  San  Francisco 
public  relations  firm,  recalled  the 
program,  telecast  over  WIBO  Chi- 
cago and  W9XA0,  formerly  owned 
by  Mr.  Nelson.  Brown  &  William- 
son  Tobacco  Co.  was  sponsor. 

JACK  W.  DAUB,  announcer  at  WWNC 
AshevUle,  N.  C.  prior  to  induction  in 
the  AAF,  has  received  his  commission 
as  second  lieutenant. 

W.  CHARLES  ROE,  formerly  of  WNOX 
Knoxvllle  and  now  a  field  director  in 
the  overseas  service  of  the  American 
Red  Cross,  is  home  on  sick  leave.  He 
reported  to  Washington  for  reassign- 
ment April  2, 

BETTY  TALLENT  is  new  music  librarian 
of  WWSW  Pittsburgh, 
THOMAS    S,    GAUSE,    formerly  with 
WMFD  Wilmington,  N,  C,  has  johied 
WPTF  Raleigh  as  announcer. 
FRED  KEA,  former  MTMLT  Dublin  pro- 
gram director,  has  Joined  the  WMAZ 
Macon,  Ga,  announcing  staff, 
ELEANOR  HOWARD,  who  conducts  the 
daUy  "Listen  Ladles"  on  WOL  Wash- 
ington, is  back  on  the  air  following  a 
streetcar  accident  in  January  in  which 
she  suffered  a   brain   concussion  and 
broken  shoulder, 

MIKE  CONNER,  CBS  staff  producer  in 
Chicago,  has  resigned  to  freelance, 
ANDY  POTTER,  producer  of  KFI  Los 
Angeles,  is  the  father  of  a  girl, 
KEYES  PERRIN,  for  three  years  staff 
producer-announcer  of  WOR  New  York, 
is  to  enter  the  Army  April  13, 
SAM    CAREY,    WRVA    Richmond,  Va, 
production  manager,  is  the  father  of  a 
boy, 

ENS,  JAMES  McNEAR,  USNR,  former 
WFBL  Syracuse  announcer,  has  mar- 
ried BETTIE  HITCHCOCK  at  Rochester. 
HERMINA  GIBSON,  former  KGVO  Mis- 
soula, Mont,  traffic  manager  now  with 
the  American  Red  Cross,  has  arrived  in 
New  Guinea  for  reassignment. 


Don  Lee  Net  Buys 
Site  In  Hollywood 

NBC,  Blue-ABC  Plan  Post-War 
Construction  on  Radio  Row 

WITH  overall  investment  reported 
around  $750,000,  Don  Lee  Broad- 
casting System,  Hollywood,  has 
purchased  a  90,000  -  square  -  foot 
Vine  St.  site  for  proposed  new  two- 
story  studio  and  executive  build- 
ing, according  to  Thomas  S.  Lee, 
president.  Lewis  Allen  Weiss,  vice- 
president  and  general  manager, 
with  Willet  Brown,  vice-president 
and  assistant  general  manager, 
handled  negotiations.  Vine  St.  prop- 
erty is  located  in  Hollywood's  "radio 
row",  three  blocks  south  of  Sunset 
Blvd.,  between  Homewood  and 
Fountain  Ave. 

Lease  May  Be  Extended 

Anticipating  needs  of  television 
and  FM,  proposed  two-story  struc- 
ture would  house  four  audience 
studios  seating  between  300  and  400 
persons  each,  with  seven  additional 
non-audience  studios.  Stages  would 
be  larger.  Production  and  program- 
ming will  be  quartered  on  first  floor 
with  administrative  and  executive 
offices  on  second.  Mr.  Weiss  was 
hopeful  of  an  early  fall  ground 
breaking. 

Lease  on  present  site  of  Don  Lee 
Broadcasting  System,  at  5515  Mel- 
rose Ave.,  owned  by  RKO  Radio 
Pictures  Inc.  expires  at  year's  end, 
but  will  be  extended  until  new 
structure  is  completed. 

Height-limit  office  buildings  with 
space  restricted  to  networks  and 
allied  crafts  are  also  being  blue- 
printed for  post-war  construction 
in  Hollywood  by  NBC  and  Amer- 
ican Broadcasting  Co.  NBC  struc- 
ture will  be  in  addition  to  its  pres- 
ent studio  and  executive  building 
at  1500  N.  Vine  St.  It  will  be  at 
the  corner  of  Vine  St.  and  Selma 
Ave.,  location  owned  by  the  net- 
work, but  now  occupied  by  Otto 
Olesen  Bldg. 

If  negotiations  are  completed, 
KGFJ  Los  Angeles  independent, 
will  also  shift  operations  to  Holly- 
wood. 


BLUE 
NETWORK 
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YOUNCSTOWN 

j^Q  METROPOLITAN 
DISTRICT 
MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY.REED 
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NASHVILLE 


THESE 

20 
W  S  M 
YEARS 


THE  4:03  TRAIN 

Every  afternoon  for  more  than  12  years  we  have  let  our  listeners  hear 
the  4:03  train  go  by,  interrupting  any  program  which  conflicts.  If  you 
can  think  of  a  more  fundamental  American  urge  which  may  be  satisfied 
over  the  radio,  we  will  do  that,  too.  Our  job  is  to  bring  listeners  what  they  f 
want,  so  they'll  want  to  listen. 

We  do  and  they  do  over  an  area  of  five  million  population. 


THE  STATION  THAT  CREATES  GOOD 


COMPANY  FOR  ITS  COMMERCIALS. 


HARRY  STONE,  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
^EDW.  PETRY  &  CO.,  JSatl.  Reps. 
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50.000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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The 


WSLB 

(Mutual) 


Farmer  Milks: — 

250,000 
Cows 

Twice  Daily  Pulling: — 

$30,000,000.00 
Annually 

His  Cash  Pay  is: — 

$2,500,000.00 
Monthly 

The  WSLB  Farmer  Has 
Money   To   Spend    Every  Month 
Not 

ONCE-A-YEAR 

The  Walker  Co. — Representatives 
Ogdensburg,  N.  Y.  


To   Reach  the   People  of 

JACKSONVILLE 

Quickly — 

Effectively 

USE 

WJHP 


OVER  160,000 
RADIO  HOMES 
In  W  M  O  H 
.5  MV/M  Area 

The  SPOT  For 
Your  SPOTS  Is 

WMOH 

Hamilton,  Ohio 


flGEnCIES  "jj^ 


CHARLES  L.  ROTHSCHILD,  former 
account  executive  of  Frank  Bruck  Adv.. 
New  York,  and  previously  president 
and  radio  director  of  the  former  Con- 
solidated Adv.,  New  York,  has  joined 
Emll  Mogul  Co.,  New  York,  as  execu- 
tive vice-president.  He  retains  four  ac- 
counts. Including  two  radio  advertis- 
ers, Kno-Mark  Mfg.  Co.,  Brooklyn,  shoe 
polishes,  and  Adler  Shoes,  New  York. 
MELVIN  BRORBY,  vice-president  of 
Needham,  Louis  &  Brorby,  Chicago, 
will  serve  as  chairman  of  the  adver- 
tising committee  for  Build  for  Peace, 
group  organized  to  help  Inform  the 
people  of  Chicago  about  the  issues  and 
problems  of  world  peace.  When  com- 
plete committee  will  include  20  execu- 
tives representing  all  branches  of  ad- 
vertising and  will  co-ordinate  activi- 
ties with  the  War  Adv.  Council. 
MARION  CONNOLLY,  formerly  assistant 
to  WALTER  CRAIG,  Benton  &  Bowles, 
New  York,  radio  chief,  has  been  named 
personnel  director  of  women.  Before 
joining  the  agency  In  1940  she  was  as- 
sistant to  the  sales  manager  of  Colum- 
bia Recording  Corp. 

ELEANOR  KOEHLER,  formerly  with 
ILKA  CHASE  and  "Luncheon  at  the 
Waldorf"  and  other  network  programs, 
has  joined  Compton  Adv.,  New  York, 
as  publicity  writer. 

J.  M.  HICKERSON  Inc.,  New  York,  has 
opened  a  branch  office  In  Atlanta  at 
901  Wm.  Oliver  Bldg.  under  the  direc- 
tion of  HARVEY  CLOPTON. 
HARRY  B.  COHEN,  for  15  years  with 
H.  W.  Kastor  &  Sons  Adv.,  Chicago,  has 
joined  the  New  York  Office  of  Dancer- 
Fitzgerald-Sample,  where  he  will  work 
on  the  American  Home  Products  ac- 
count. 

RICHARD  L.  SIGERSON,  formerly  of 
Western  Electric  Co.  and  International 
News  Service,  has  been  named  associ- 
ate director  of  public  relations  of  J.  M. 
Mathes  Inc.,  New  York. 
ARTHUR  HURD,  director  of  research  of 
J.  Walter  Thompson  Co.,  New  York,  is 
In  Puerto  Rico  to  supervise  a  media 
survey  in  that  area.  He  returns  April  23. 
LUCILLE  RUSSEL,  former  script  and 
commercial  writer  for  NBC,  and  WIL- 
LISTON  P.  MUNGER  Jr.  of  Arthur  Kud- 
ner  Inc.,  New  York,  have  joined  the 
copy  staff  of  Benton  &  Bowles,  New 
York. 

DEE  HASSLER,  former  public  relations 
and  special  events  chief  of  WPEN  Phil- 
adelphia, has  joined  Beaumont,  Heller 
&  Sperling  Adv.,  Reading,  Pa. 
W.  A.  DUNKLE  has  been  promoted  to 
account  executive  of  Knollin  Adv.,  Los 
Angeles  office.  Agency  has  moved  to 
larger  quarters  on  ninth  floor  of  530  W. 
6th  St.  location. 

MARTIN  B.  JONES  Jr.  has  been  named 
radio  director  of  Buchanan  &  Co.,  New 
York.  He  has  been  serving  with  the 
American  Red  Cross  as  chief  of  enter- 
tainment in  the  European  and  African 
theatres  and  previously  was  with  NBC. 
JERRY  LAW,  former  radio  director  of 
J.  R.  Kupsick  Adv.,  New  York,  has 
joined  Cromwell  Adv.,  New  York,  In  a 
similar  position. 

UNITED  BROADCASTING  Co.,  Chicago, 
has  moved  to  larger  quarters  at  64  E. 
Lake  St.  Telephone  is  Franklin  6001. 
HARRY  ACKERMAN,  vice-president 
and  head  of  program  operations.  Young 
&  Rublcam,  and  LEWIS  TITTERTON. 
vice-president  in  charge  of  radio  pro- 
duction, Compton  Adv.,  have  been  add- 
ed to  the  Agency  Radio  Advisory  Com- 
mittee of  the  War  Adv.  Council. 
WOLFE-JICKLING-DOW  &  CONKEY, 
Detroit,  is  new  firm  name  of  Ralph  L. 
Wolfe  &  Assoc.  All  of  present  officers 
continue.  Move  is  readoption  and 
amendment  of  former  name  to  more 
represent  present  ownership  and  man- 
agement. 

DANIEL  M.  EBBERTS,  former  advertis- 
ing manager  of  Madsen  Iron  Works, 
Huntington  Park,  Cal.,  having  joined 
Stellar-Millar  Adv.,  Los  Angeles,  firm 
name  has  been  changed  to  Stellar-Mil- 
lar-Ebberts. 

WALTER  LURIE,  eastern  production 
chief  of  Blow  Co.,  New  York,  for  six 
months,  has  resigned  effective  April  15. 
Mr.  Lurie  will  leave  for  the  West  Coast 
April  20  to  audition  a  new  show  and 
will  retu.rn  to  New  York  about  May  5. 


H.  E.  Cassidy  Chairman 
Of  AAAA  Pacific  Council 

H.  E.  CASSIDY,  of  Los  Angeles, 
has  been  elected  board  chairman 
of  the  Pacific  Council  of  the  Amer- 
ican Assn.  of  Advertising  Agen- 
c  i  e  s,  President 
Frederic  Gamble, 
of  New  York,  has 
announced.  Mr. 
Cassidy  is  vice- 
president  of  the 
McCarty  Co.,  for- 
mer Board  of 
I  Governors  chair- 
Jm  man  of  the  4-A's 
jgj^  Southern  Califor- 
nia Chapter  and 
Mr.  Cassidy  chairman  of  the 
Association's  Pacific  Coast  Fiscal 
Control  Committee.  He  has  been 
prominent  in  Coast  agency  opera- 
tions for  17  years. 

Serving  with  him  on  the  board 
are  Warren  Kraft,  Erwin,  Wasey 
&  Co.,  Seattle;  C.  L.  Baum,  Short 
&  Baum,  Portland;  Robbins  Mil- 
bank,  Young  &  Rubicam,  San  Fran- 
cisco; Dana  Jones,  Dana  Jones  Co., 
Los  Angeles. 


MURRAY  CAMPBELL,  former  copy- 
writer with  Van  Sant,  Dugdale  &  Co.. 
Baltimore,  has  joined  Hazard  Adv.,  New 
York. 

DORATHEA  HASSLER,  former  director 
of  promotion  and  publicity  at  WPEN 
Philadelphia,  has  joined  Beaumont. 
Heller  &  Sperling,  Reading,  Pa. 
LOU  JACOBSEN  has  joined  Greenfield 
Lippman  Adv.,  Buffalo,  as  art  director 
and  account  executive. 
HARRY  COHEN,  vice-president  and  ac- 
count executive  of  Kaster  Adv.,  Chi- 
cago, has  joined  Dancer-Fltzgerald- 
Sample,  New  York,  as  account  execu- 
tive. 

WILLISTON  P.  MUNGER  Jr.,  for  eight 
years  with  Arthur  Kudner  Inc.,  and 
LUCILLE  RUSSELL,  script  writer  for 
NBC,  have  joined  the  copy  staff  of  Ben- 
ton &  Bowles,  New  York. 
A.  R.  McGILL,  former  director  of  Cock- 
field  Brown  &  Co.,  Montreal,  has  been 
appointed  managing  director  and  vice- 
president  of  Young  &  Rubicam,  Mont- 
real and  Toronto.  He  was  some  years 
ago  Canadian  manager  of  Kenyon  & 
Eckhardt,  Montreal.  STUART  B.  SMITH, 
manager  of  the  Y  &  R  Toronto  office, 
has  been  appointed  a  vice-president  of 
the  Canadian  company, 
CHARLES  SCHLIECKERT  heads  Tech- 
nographics  Inc.,  new  agency  which 
opened  April  2  at  1457  Diversey 
Parkway,  Chicago.  Personnel  includes 
ROLAND  FULTON,  vice-presldenf 
CARL  E.  LUNDEEN,  secretary-treas- 
urer; SIDNEY  BORDEN,  art  director: 
FLORENCE  WOLFE,  space  buyer. 
ANNE  SOYER,  formerly  on  the  staff  of 
DON  MCNEILL,  m.c.  of  Blue  "Breakfast 
Club",  has  been  made  office  manager 
of  Gerth-Pacific  Adv.,  Los  Angeles. 
MARJORIE  ORMAN  has  been  appoint- 
ed publicity  director  of  Hlllman-Shane- 
Breyer.  Los  Angeles.  She  succeeds 
EMMA  LOU  MORAN,  resigned. 
McKEE  &  ALBRIGHT,  Philadelphia, 
have  announced  their  resignation  as 
advertising  agency  for  The  Beacon 
Chemical  Corp.  (Zero  and  "33"  Bleach i 
effective  about  May  1. 


LAWS  of  the  states  and  the  District 
of  Columbia  governing  advertising  have 
been  compiled  in  one  volume  called 
"State  Advertising  Legislation",  the 
Dept.  of  Commerce  has  announced. 
Copies  are  available  on  request  to  the 
Dept.  of  Commerce,  Washington  2.5, 
D.  C. 


MILLION  iKy-^ 

HAS 
THAT 
MANY  OF 
WHAT? 

A  certainly  »*>* 
dollars,  and  I  fc. 

fMks  spend  w"^,  ^  gtate  com- 

for  ^b**r*:%ou  botb  more 
WAVE   g»\««  I  listenerB  per 
Lo«isville/'«^J*  dollars  per 
dollar  and  more^^ 
listener. 


5000 
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national  names  sponsored  LOCALDi 
...make  WXYZ  a  great  station!  | 


SponsoRS  ^ 


j  OK  form 

Going  strong  in  '45! 

Nine  years  ago.  Western  Electric 
'  brought  out  the  23  A  speech  input 
console.  Complete,  compact, 
giving  greater  flexibility,  ease  of 
operation  and  high  fidelity,  it 
marked  a  new  idea  in  speech 
input  equipment,  and  another 

.'^  Western  Electric  first! 

The  23B — differing  only  in  ar- 

'  rangement  of  controls — followed 
in  1937.  In  1941  came  the  23C— 
with  frequency  range  extended 
to  meet  FM  requirements. 

";|  Many  of  these  old  timers  are 
going  strong  today — proving  once 
more  that  Bell  Labs  advanced 
design  is  right  for  years  of  service. 


VWestem  Electric 
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PURE  OIL  Co.,  Chicago,  wUl  sponsor 
"spring  bumper  to  bumper  service" 
spots  three  to  six  weekly  on  following 
stations  effective  AprU  9:  WHIS  WJLS 
WKMO  WMVA  WHKY  WTC  WGTC 
WRBP  WBIG  WMFD  WGTM  WSJS 
WOLS  WBTM  WLOK  WWVA  WARM 
WFVA  WCHV  WISE  WCNC;  effective 
AprU  16:  WCAR  WFDP  KFYR.  TUl  for- 
bid contract  was  placed  by  Leo  Burnett 
Co.,  Chicago. 

BATHASWEET  Corp.,  New  York,  has 
added  WLS  Chicago  and  WGAR  Cleve- 
land to  its  spot  campaign  for  soap  and 
bathsalts.  Company  plans  to  increase 
its  radio  activities  as  soon  as  distribu- 
tion can  be  assured.  Agency  is  H.  M. 
Kiesewetter  Inc.,  New  York. 
SKINNER  MFG.  Co.,  Omaha  (Raisin 
Bran),  on  April  2  started  thrice- weekly 
five-minute  "Record  of  the  Day"  on 
KNX  Hollywood.  Contract  is  for  52 
weeks.  Bruce  B.  Brewer  &  Co.,  Kansas 
City,  is  agency. 

BELL  FOOD  PRODUCTS  Co.,  Vernon, 
Cal.  (potato  chips,  peanut  butter),  has 
appointed  Kenyon  &  Eckhardt,  New 
York,  to  handle  advertising. 

UNIVERSAL  MOTORS  Co.,  Oshkosh, 
Wis.,  began  sponsorship  April  2  on 
WIND  Chicago  of  "Shag  SaUors  Sing", 
7:05-7:25  p.m.  (CWT)  Mon.  through 
Fri.  Show  is  broadcast  from  the  recrea- 
tion center  of  Great  Lakes  Naval  Hos- 
pital. Format  includes  community 
singing  and  musical  quiz.  Contract  for 
26  weeks  was  placed  by  United  Broad- 
casting Co.,  Chicago. 
LAXSEED  Co.,  New  York,  is  sponsor- 
ing Carlton  Frederick's  health  and  food 
program  twice-weekly  on  WHN  New 
York  for  Vl-trese,  a  laxative.  Agency  is 
Maxwell  Dane  Inc.,  New  York. 


WISE  SHOE  STORES  Inc.,  New  York, 
now  sponsors  a  half-hour  52-week 
musical  show,  "Fine  Performance",  on 
WNEW  New  York.  Contest  featured  on 
the  program  gives  winner  a  pair  of 
shoes.  But  it  takes  a  ration  stamp  just 
the  same,  according  to  the  agency, 
Lester  Harrison  Inc.,  New  York. 
PROCTER  &  GAMBLE  Co.,  Cincinnati, 
for  Dash  has  purchased  a  six-weekly 
quarter-hour  period  on  KDYL  Salt  Lake 
City  through  Pedlar  &  Ryan,  New  York. 
LEWIS  G.  DUTTON,  slnci  1941  sales 
comptroller  of  Clapp  Baby  Foods  divi- 
sion of  American  Home  Foods  Inc.,  has 
been  appointed  vice-president  and  gen- 
eral manager  of  the  P.  Duff  &  Sons 
division  of  AHP,  with  headquarters  in 
Pittsburgh.  Mr.  Dutton  went  to  AHP 
in  1937  from  Young  &  Rubicam,  New 
York. 

ANDREW  JERGENS  Co.,  Cincinnati, 
primarily  a  network  advertiser,  the 
first  of  AprU  started  thrice-weekly 
sponsorship  of  Martin  Block's  "Make 
Believe  Ballroom"  on  WNEW  New  York 
for  Jergens  face  cream,  and  last  week 
added  three  Block  programs  for  Wood- 
bury's face  powder.  No  additional  spot 
radio  Is  planned.  Contract  for  52  weeks 
placed  through  Lennen  &  Mitchell, 
New  York. 

SPARKLETTS  Corp.,  Los  Angeles 
(Sparketta-Up),  on  March  31  started 
60-mlnute  post-midnight  recorded 
"Rhapsody  in  Wax"  six  per  week  on 
KHJ  Hollywood.  Contract  is  for  26 
weews.  Firm  on  AprU  2  started  similar 
quarter-hour  schedule  on  KMTR  Holly- 
wood, KPAS  Pasadena  and  KGFJ  Los 
Angeles,  with  five-minute  newscast  on 
KFI  Los  Angeles.  Contracts  are  for  52 
weeks.  Raymond  R.  Morgan  Co.,  Holly- 
wood, has  the  account. 


STANDARD,  INDIANA, 
WOULD  TOP  SPORTS 

STANDARD  OIL  COMPANY  of 
Indiana  is  starting  a  five-year  ra- 
dio campaign  with  the  object  of 
becoming  principal  sponsor  of 
news  and  sports  broadcasts  in  its 
territory.  In  Iowa  and  Minnesota 
the  company  is  experimenting  with 
other  types  of  shows. 

Company  began  sponsorship 
March  31  of  the  KSTP  Minneap- 
olis Barn  Dance,  8:30-9:00  p.m. 
Saturdays,  and  April  2  began  spon- 
sorship of  a  quarter  hour  news 
show  six  times  weekly  on  KOIL 
Omaha,  marking  20  shows  now  on 
the  air  for  Standard  Oil. 

Three  new  shows  are  scheduled 
within  the  next  few  months:  quar- 
ter hour  sports  broadcast,  six 
weekly,  effective  April  30,  on 
KMBC  Kansas  City;  quarter  hour 
news  show,  six  weekly,  effec- 
tive June  9,  on  KSD  St.  Louis; 
and  quarter  hoiir  news  show,  six 
times  weekly,  effective  July  2,  on 
WIRE  Indianapolis.  Till  forbid 
contracts  are  placed  by  McCann- 
Erickson,  Chicago. 


SAFEWAY  FINANCE  Co.,  Los  Angeles, 
In  a  13-week  campaign  started  March 
20  Is  \islng  total  of  78  spot  announce- 
ments on  KFAC  Los  Angeles.  Other 
local  stations  wUl  be  added.  V/estem 
Adv.,  Los  Angeles,  has  the  account. 
BARMAN  WATCH  Co.,  New  York,  has 
signed  for  sponsorship  on  WMCA  New 
York  of  "Halls  of  Congress",  half-hour 
documentary  series  featuring  reenact- 
ments  based  on  the  Congressional  Rec- 
ord of  the  preceding  week.  Firm  for- 
merly sponsored  spot  announcements 
on  WMCA.  As  part  of  a  gradually  ex- 
panding spot  schedule,  Harman  recent- 
ly purchased  all  time-signals  on  WLIB 
New  York.  Agency  is  Moss  Assoc.,  New 
York. 

WINE  SHIPPERS,  New  York,  taking 
advantage  of  a  programing  feature  in- 
troduced by  WLIB  New  York  on  its 
"Luncheon  Musicale",  promotes  Cock- 
tail Sherry  and  Colcombet  Golden 
Sherry  during  the  first  "course"  of  the 
musical  meal,  Private  Cellar  ChabUs 
for  "entrees"  and  the  "main  dish",  on 
the  Sunday  broadcast.  Station  has 
designated  each  quarter-hour  of  the 
daily  show  as  a  "course"  avaUable  to 
advertisers  of  an  appropriate  product. 
Agency  for  Colcombet  products  is  Red- 
field-Johnstone  Co.,  New  York. 

KRESGE-NEWARK,     Newark,  depart- 
ment store,  in  addition  to  a  six-weekly 
half-hour  audience   participation  pro- 
gram  on   WAAT   Newark,   has  signed 
three  additional  half-hours  weekly  on  < 
WAAT — two  recorded  music  shows  and  J 
a  "Garden  Round  Table".  Originating  ;  I 
from  the  store's  auditorium,  latter  pro-  ! 
gram  features  gardening  experts  from 
nearby  Rutgers  U.,  who  answer  ques- 
tions submitted  by  audience.  SLx-week- 
ly  series  "Kresge-Newark  Magazine  of ' 

{Continued  on  page  52) 


IN  EASTERN  NORTH  CAROLINA 

4UJRRF¥ 

COMPLETELY  COVERS  THIS 

HUNDRED  MILLION  DOLLAR  MARKET 


Over  600,000  Population 
67,144  RADIO  HOMES 


TARHEEL 

BROADCASTING  SYSTEM,  INC. 
WASHINGTON,  NORTH  CAROLINA 

National  Radio  Representatives 

FORJOE  &  CO. 
New  York  «  Chicago  «  Philadelphia 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 
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Fastest-moving  team  in  the  league 


GJESS  everybody  knows  we  have  a  lot  of  new  folks. 
We've  augmented  the  veterans,  men  who  know 
the  network  business  inside  and  out,  with  a  group  that 
knows  how  to  sell  goods  .  .  .  knows  the  cUent's  basic 
problems  .  .  .  knows  how  to  think  in  terms  of  cutting 
distribution  costs  and  getting  more  for  the  advertiser's 
dollar. 

We've  been  in  hot  pursuit  of  a  pretty  clear-cut  ob- 
jective, although  it  might  not  look  that  way  from  the 
outside.  And  we've  been  making  some  real  progress.  A 


new  kind  of  network  is  being  bom.  All  that's  sound 
about  the  old  network  (and  by  and  large,  networks  are 
a  pretty  sound  operation)  has  been  preserved.  But  from 
this  new  team  you  can  expect  some  fundamental  improve- 
ments that  will  appeal  to  you  as  an  advertiser,  and  to  you 
as  a  part  of  the  great  American  public. 

You  might  bear  that  in  mind  when  you  are  thinking 
about  where  to  invest  your  radio  dollars.  Especially 
since  you  save  $3,500  when  you  buy  a  nighttime  half- 
hour  on  the  Blue. 


THE  VETERANS  (only  some  of  them  are  in  the  picture):  Stand- 
ing at  the  left  is  .  .  .  you're  right,  Mark  Woods,  our  prexy. 
If  you  don't  know  Mark,  you  know  of  him  because  he's  one 
of  radio's  real  pioneers.  Next  there's  Keith  Kiggins,  who's  our 
v.p.  in  Charge  of  Station  Relations,  an  ex-cow  puncher  who 
has  been  with  the  network  since  '33.  Then  there's  Johnny 
Norton,  who's  Station  Relations  Manager  and  one  of  the 
youngest  execs  in  the  business.  Next  to  John  comes  Ed 


Borroff,  our  v.p.  for  the  Central  Division;  Ed  has  an  18-year 
background  in  the  radio  business.  And  now  for  the  seated 
team  members,  left  to  right:  Don  Searle,  who's  General  Man- 
ager of  our  Western  Division,  a  man  with  years  of  know-how 
including  station  management.  Next  to  Don  is  Charles  Rynd, 
an  NBC  grad  who's  a  v.p.  and  formerly  our  company  treas- 
urer. And  last  but  not  least  is  Pete  Jaeger,  our  General  Sales 
Manager,  a  v.p.  too,  who  came  to  us  from  Transamerican. 


NEW  TEAM-MATES  (not  all  of  them  by  a  long  shot)  also  read- 
ing from  left  to  right:  Ed  Noble,  our  Chairman  of  the  Board, 
founder  and  chairman  of  the  Life  Savers  Corp.,  formerly 
owner  of  WMCA  and  an  outstanding  business  leader.  And 
our  Vice  Chairman  of  the  Board — yes,  it's  Chet  La  Roche, 
whom  you  remember  as  Chairman  of  the  Board  at  Y  &  R, 
a  man  who  did  so  much  to  build  their  radio  department. 
Chet  headed  the  War  Advertising  Council  too.  Next  is  Hub 
Robinson,  another  Y  &  R  grad,  where  Hub  was  in  charge 
of  their  radio  department,  built  talent  and  program  depart- 
ments ...  so  it's  logical  that  Hub  is  ovu-  v.p.  in  Charge  of 
Programs.  Then  comes  Fred  Smith,  an  advertising  publicity 
expert  of  long  standing  (had  his  own  shop,  was  a  BBDO  and 
Y  &  R  man  and  for  the  past  two  years  Henry  Morgenthau's 
right-hand  man);  Fred  is  our  v.p.  in  Charge  of  Advertising 
Promotion  and  Public  Relations.  The  man  with  the  catcher's 
mitt  is  Bob  Kintner,  well-known  writer  and  columnist  (with 
Alsop,  remember?),  our  v.p.  heading  up  news  and  special 


events,  and  helping  us  put  into  practice  a  new  kind  of  news 
policy.  As  for  the  last  fellow  seated,  it's  Adrian  Samish,  our 
National  Production  Manager,  who  has  eighteen  years  of 
active  production  experience  in  stage,  screen  and  radio . . .  and 
backing  up  both  the  old  and  the  new  members  are  these  folks, 
who've  had  many  years  in  both  the  advertising  and  selling 
fields:  Mike  Huber,  Ben  Bodec,  Carol  Erwin,  Ted  Oberfelder, 
Ivor  Kenway. 
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the  Air"  is  also  an  audience  participa- 
tion show  broadcast  from  the  store  It- 
self with  shoppers  participating  In 
treasure  hunts  and  other  games.  Busi- 
ness placed  direct. 

INDEPENDENT    COAL    &    COKE  Co., 

Salt  Lake  City,  has  signed  for  sponsor- 
ship Mon.-Wed.-Frl.  on  KDYL  Salt 
Lake  City  of  H.  V.  Kaltenborn,  NBC 
commentator.  Auerbach  Dept.  Store  has 
signed  for  Mon.  through  Frl.  Pacific  War 
commentaries  by  Larry  Smith. 

MASSACHUSETTS  State  Republican 
Committee  through  John  W.  Queen 
Agency,  Boston,  has  signed  for  7-7:15 
p.m.  period  for  52  weeks  effective  April 
6  on  WCOP  Boston. 

GERTZ  DEPT.  STORE,  Jamaica,  N.  Y., 
is  sponsoring  for  52  weeks  Linda  Gray 
In  five-weekly  quarter-hour  women's 
interest  program  on  WMCA  New  York. 
Agency  is  Allied  Adv.,  New  York. 
LEWIS  Ltd.,  Truro,  Nova  Scotia,  will 
use  four  Canadian  markets  starting 
about  the  last  of  August  in  Its  radio 
advertising  campaign  for  Empire  Brand 
men's  hats,  according  to  agency,  Ber- 
mlngham,  Castleman  &  Pierce,  New 
York.  Markets  to  be  used  are  Montreal. 
Ottawa,  Toronto  and  Windsor.  Type  of 
radio  advertising  has  not  been  decided. 

ADLER  SHOES,  New  York,  has  shifted 
its  account  to  Emll  Mogul  Co.,  New 
York.  Firm  uses  some  100  commercials 
weekly  on  WHN  and  WMCA  New  York. 

KNO-MARK  Mfg.  Co.,  Brooklyn,  has 
appointed  Emll  Mogul  Co.,  New  York, 
as  agency  for  shoe  polishes.  Firm  has 
signed  for  weekly  sponsorship  of  Ed 
Herlihy's  quarter-hour  newscast  on 
WEAP  New  York  for  Esquire  Boot 
Polish,  and  plans  to  Increase  schedule 
for  this  product  later. 
SYLVESTER  OIL  Co.,  subsidiary  of 
Standard  Oil  Co.  of  New  Jersey,  New 
York,  in  an  oil  burner  repair  campaign, 
last  week  started  a  spot  schedule  on 
WLIB  WFAS  WSRR,  using  one-minute 
announcements  up  to  twice  daily. 
Agency  is  Marschalk  &  Pratt,  New 
York. 

POSTAL  LIFE  &  Casualty  Insurance 
Co.,  Kansas  City,  has  appointed  Beau- 
mont &  Hohman,  Kansas  City,  to  han- 
dle advertising  campaign.  Radio  Is  con- 
sidered. 

GOODYEAR     TIRE     &    RUBBER  Co.. 

New  Toronto  (synthetic  tires),  will 
start  a  half-hour  weekly  network  va- 
riety show  on  a  number  of  Ontario 
stations.  Production  will  be  by  Don 
Bassett  Productions,  Toronto.  Account 
is  being  placed  by  J.  J.  Gibbons  Ltd.. 
Toronto. 

BORDEN  Co.,  Toronto  (milk,  ice 
cream),  has  added  CKCV  Quebec  to 
the  Thursday  evening  network  program 
"Canadian  Cavalcade".  Agency  Is  Young 
&  Rubicam,  Toronto. 

CARSON  PIRIE  SCOTT  &  Co.,  Chicago 
(department  store),  effective  April  9 
will  sponsor  a  quarter-hour  musical 
variety  show  titled  "Variety  at  5:15" 
on  WMAQ  Chicago,  5:15-5:30  p.m. 
(CWT)  Mon.-Wed.-Frl.  Program  will 
originate  from  various  Army  and  Navy 
hospitals  in  the  Chicago  area  and  will 
feature  stars  of  the  entertainment 
world  as  guests.  Contract  for  13  weeks 
was  placed  by  Burnet-Kuhn  Co.,  Chi- 
cago. 


Softol  Campaign 

W.  B.  ASSOCIATES,  New  York, 
has  signed  for  five  quarter-hours 
weekly  for  13  weeks  on  WNEW 
New  York  in  a  test  campaign  for 
Softol,  a  cuticle  set.  Agency  is 
Slans  &  Maury,  New  York. 


TRIPLE  AAA  Tablets  Inc.,  Buffalo,  Is 
said  to  be  using  radio.  Agency  Is  Bald- 
win &  Strachan,  Buffalo. 

NATIONAL  ASSN.  of  Margarine  Mfrs., 
Washington,  Is  including  radio  la  cur- 
rent campaign.  Agency  is  Leo  Burnett 
Co.,  Chicago. 

DEWEES  SPECIALTY  SHOP,  PhUadel- 
phla  (women's  and  children's  apparel), 
has  appropriated  $250,000  for  current 
campaign  including  radio.  Agency  is 
Sterling  Adv.,  New  York. 
PHILADELPHIA  GAS  WORKS  is  Vising, 
radio  for  the  first  time  to  advertise  gas^ 
appliances  by  sponsoring  "Highlights  j 
in  Music"  for  26  weeks  Monday  through 
Friday  on  WFIL  Philadelphia.  Agency, 
is  John  Faulkner  Arndt  Co.,  Philadel- 
phia. 

CLINTON  Co.,  Clinton,  la.  (corn  prod- 
ucts), is  said  to  be  considering  radio. 
Business  to  be  placed  direct. 
LEWIS  G.  DUTTON  has  been  appoint- 
ed vice-president  and  general  manager 
of  P.  Duff  &  Sons  Inc.,  Pittsburgh,  a 
division  of  American  Home  Poods  Inc. 
Mr.  Dutton  was  formerly  assistant  to 
H.  W.  RODEN,  P.  Duff  &  Sons  presi- 
dent. 

KROGER   GROCERY   &  BAKING  Co., 

Cincinnati,  is  sponsoring  "Famous 
Hoosier  Hop"  on  WOWO  Pt.  Wayne, 
Ind.,  9:30-10  Saturday.  Agency  is  Ralph 
H.  Jones  Co.,  Cincinnati. 
EARLY  &  DANIEL  Co.,  Cincinnati 
(Tuexdo  feeds),  is  extending  "Smilin* 
Ed  McConnell"  transcriptions  for  an 
additional  five-week  period  through 
May  on  WDAE  WKRC  WHAS  WSM 
WSB  WJAX  WCHS  WIOD  WBT  WPTF 
WCKY.  Agency  Is  Keelor  &  Stites,  Cin- 
cinnati. 

LAURENTIAN  AGENCIES,  Montreal 
(Florida  water),  has  started  twice  week- 
ly spots  on  six  Canadian  stations.  Agen- 
cy is  McKim  Adv.,  Montreal. 
G.  T.  FULFORD  Ltd.,  Brockville,  Ont. 
(proprietary),  has  started  spots  on  37 
Canadian  stations.  Agency  is  P.  H.  Hay- 
hurst  Co.,  Toronto. 

HOWE  MARTYN  has  been  named  ad- 
vertising manager  of  Lever  Bros.,  To- 
ronto. He  was  formerly  with  McKim 
Adv.,  Toronto.  E.  W.  CARPENTER  has 
been  named  general  sales  manager  for 
Canada  of  Lever  Bros. 
MJB  Co.,  San  Francisco  (rice,  tea),  on 
March  23  started  weekly  quarter-hour 
participation  in  "Meet  the  Missus"  on 
seven  CBS  Pacific  stations,  Mon. 
through  Frl.  2:30-3  p.m.  (PWT).  Agency 
is  BBDO  San  Francisco. 
SIGNAL  OIL  Co.,  Los  Angeles,  and  Re- 
mar  Baking  Co.,  Oakland,  will  sponsor 
alternate  Oakland  baseball  games  on 
KROW  Oakland.  HAL  PARKES  and 
LEE  GIROUX  will  announce.  Barton 
A.  Stebtaens  Co.,  Los  Angeles,  is  agency 
for  Signal  and  Butler-Parker-Newlin. 
Portland,  for  Remar. 
KLEEREX  Co.,  Chicago,  has  appointed 
O'Nell,  Larson  &  McMahon,  Chicago,  to 
handle  advertising.  Radio  is  considered. 


\  Mil  Utt ^  \         FRIENDLY  ADVICE, 
XL  S\  W'T  AND  HOMOR,  KEEP 
\C   *  ^  WOMEN  TUNED  TO ... . 

WC  K  Y 


A  full  page  of  them  in 
the     May     7  issue 
of  BROADCASTING  on 
stations 
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The  Most  Powerful 
High-Frequency  Tube 

200  Kilowatts — developed  especially  for  high-power, 
high-frequency  broadcast  and  industrial  applications. 

Into  this  development  has  gone  all  the  knowledge 
and  experience  of  the  tube-building  art  that  make 
the  name  Federal  stand  for  dependability  —  a  repu- 
tation earned  by  more  than  35  years  of  service  in 
the  electronics  field. 

Federal  tubes  are  built  for  long  life  .  .  .  produced 
with  all  the  care  and  precision  of  fine  craftsmanship. 


Federal  always  has  made  better  tubes. 


SOMEONE 
IS  ALWAYS 


Columbus 
was  the  first 
lu  land  on  the  W'estci 


WHBQ 


Memphis 
radio  station 
to  broadcast 
regularly  from  a 
theatre  stage 


South's  24-Hour  Stati 


Your  MUTUAL  Friend 


Memphis,  Tennessee 


Miss  Friedel  to  WFD 

MARYL  FRIEDEL,  formerly  in 
charge  of  exploitation  for  WLW 
Cincinnati,  has  joined  the  Treasury 
War  Finance  Radio  Unit  as  head 
of  the  radio  information  section, 
succeeding  Barney  Molohon,  now 
with  the  programs  division  of  the 
War  Food  Adm.  In  radio  since  1929 
when  she  presented  a  women's 
program  on  WOW  Omaha,  Miss 
Friedel  successively  was  publicity 
director  of  WBBM  Chicago,  general 
manager  of  WLAP  (Louisville) 
LexingtonandWJKS  (WIND)  Gary. 
She  also  was  publicity  director  for 
KMOX  St.  Louis  and  for  several 
years  ran  her  own  Chicago  office. 


Bendix  Sales  Up 

BENDIX  AVIATION  Corp.  ended 
the  fiscal  year  Sept.  30,  1944  with 
consolidated  net  income  of  $15,- 
290,095,  equal  to  $7.22  a  share  of 
capital  stock  after  all  operating 
costs  and  provisions  for  taxes.  Net 
income  for  previous  ye^r  was  $14,- 
722,704  or  $6.96  a  share.  Gross 
sales  in  1944  were  $914,110,895. 


Youth  Essay  Contest 

EDDIE  CANTOR  has  announced  on  his 
NBC  program  sponsored  by  Bristol- 
Myers  Co.  a  contest  for  the  best  essay 
by  a  high  school  student  on  "Juvenile 
Delinquency,  How  to  Overcome  It."  He 
will  award  three  prizes  representing  a 
total  of  $2,250  in  War  Bonds  to  the  win- 
ners, to  be  announced  on  May  2  broad- 
cast. Judges  Include  J.  Edgar  Hoover, 
FBI  chief;  Dr.  Nicholas  Murray  Butler, 
Columbia  U.  president;  Dr.  Gordon 
Sproul,  president  U.  of  California.  The 
winners'  schools  will  receive  placques. 
Agency  is  Young  &  Bubicam,  New 
York. 


Quarter-Hour  Chimes 

EVERY  quarter-hour  NBC  chimes  are 
sounded  from  a  12-foot  dummy  micro- 
phone uniting  the  KDYL  Salt  Lake  two 
outdoor  billboards  which  mark  the  site 
of  proposed  new  postwar  studios. 
Chimes  are  sounded  by  automatic  con- 
trol. Billboards  feature  pictures  of  NBC 
stars. 


IF  YOU  SELL 

OIL 


COR  BEER 
%    OR  BRUSHES) 


SK  YOUR  DISTRIBUTOR 


ABOUT 


KDAL 


DULUTH 


Duluth  is  among  the  first  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  ^130,000,- 
000  annually.  You  figure  out  how 
much  gasoline  and  grease  that  means! 

Thanks  to  its  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
instance,  an  independent  coinciden- 
tal daytime  survey  made  in  Virgin- 


ia, Minnesota  (60  miles  from  Du- 
luth, and  with  an  NBC  station  of 
its  own)  showed  that  KDAL  had 
more  than  nine  times  the  audience 
of  the  other  Duluth  station,  with 
more  than  70%  as  large  an  audi- 
ence as  the  local  Virginia  NBC 
station ! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.  Don't  take  our 
word  for  it.  Ask  your  local  distrib- 
utor. He  knows — and  ten  to  one 
he'll  say  "KDAL"! 


Larus  Contest 
LARUS  &  BROS.,  Richmond,  sponsors 
of  the  "Guy  Lombardo  Show"  on  the 
Blue  Network,  will  give  $1,500  In  War 
Bond  prizes  to  promotion  and  pub- 
licity managers  of  Blue  stations  for 
the  best  promotion  of  the  program 
April  15-June  15.  Limited  to  the  180 
stations  carrying  the  series,  awards 
will  be  conferred  on  the  basis  of  origi- 
nality of  ideas  and  extent  of  coverage. 
Trade  press  editors  will  serve  as  judges. 
First  prize  is  $500,  second  $250,  third 
$100,  and  20  of  $25.  Agency  is  Warwicls 
&  Legler,  New  York. 

Retail  Radio  Treatise 
TREATISE  on  the  use  of  radio  by  re- 
tailers by  Aaron  Bloom,  director  of  the 
commercial  department  of  Kasper-Gor- 
don  Inc.,  Boston,  is  included  In  a  pack- 
aged program  presentation  being  dis- 
tributed to  department  stores  across  the 
country. 

Information  Booklet 

JO  RANSON,  publicity  head  of  WNEW 
New  York,  will  prepare  for  Vocational 
Guidance  Manuals  Inc.  a  guide  for  the 
use  of  servicemen  Interested  in  a  radio 
career.  Booklet  will  cover  publicity, 
sales,  promotion,  announcing,  engineer- 
ing and  other  phases  of  broadcasting. 


JOANE  LANE,  trade  news  editor  of 
CBS  for  two  years,  joins  Crowell-Col- 
Uer  Pub.  Co.  today  (April  9)  in  charge 
of  publicity  for  Woman's  Home  Com- 
panion. LEO  MISHKIN  of  the  CBS 
press  information  department,  becomes 
trade  news  editor  of  the  network. 
LT.  ARNOLD  SILVER!,  Camp  Butner 
(N.  C.)  PRO  and  former  publicity  di- 
rector for  the  West  Virginia  Network, 
is  currently  producing  a  half-hour  va- 
riety show  originating  at  Camp  But- 
ner's  Service  Club  Number  Two  and 
broadcast  over  WPTP  Raleigh. 
ESTHER  KRAVITZ,  WINX  Washington 
continuity  and  traffic  chief,  leaves  April 
15  to  enter  freelance  publicity,  writing 
and  promotion. 

SUSAN     DE     RACEY     GILBERT  has 

joined  the  promotion  department  of 
WJZ  New  York  as  assistant  to  DUNCAN 
MILLER,  station  promotion  manager. 
Miss  Gilbert  is  former  assistant  to  the 
press  book  editor  of  Republic  Pictures 
Corp. 

WEBSTER  L.  BENHAM  Jr.,  director  of 
KOMA  Oklahoma  City  sales  promotion 
and  public  relations,  has  been  cited  for 
distinguished  service  as  a  wartime  citi- 
zen by  the  Oklahoma  City  Junior  Cham- 
ber of  Commerce  and  will  receive  the 
"Outstanding  Young  Man  Award".  He 
was  selected  by  a  committee  of  nine 
headed  by  MAJ.  ROBERT  A.  HEFNER. 

JOE  SEIFERT,  WJZ  New  York  audi 
ence  promotion  manager  and  director 
of  the  station's  "Victory  Troupe"  which 
entertains  servicemen  at  nearby  camps, 
is  seriously  ill  in  Doctors  Hospital 
New  York. 
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FOR  WJR 


THE  GOODWILL  STATIONj.  DETROIT 


"For  outstanding  and  meritorious  pubKc 
service  in  encouraging,  fostering,  promoting 
and  developing  American  ideals  of  freedom, 
and  for  loyal  and  devoted  service  to  the  nation 
and  to  the  community  it  serves,  "jf? 


Alfred  I.  duPont  Award 

^    "The  Pulitzer  Prize  of  Radio" 


THE 


^  Quoted  from  the  presentation  made  by  the 
Alfred  I.  duPont  Award  Committee  to  Sta- 


tion WJR  at  the  St.  Regis  Hotel,  New  York 
City,  Saturday,  March  10,  1945. 


OWI  PACKET,  WEEK  APRIL  30 


IN  SOUND 


YOU  GET  IN  A  DUPLEX  SPEAKER 

A  smooth  40  cycle  low  bass  response,  1 5,000 
cycles  plus  in  the  high  frequency  range  is  all 
any  engineer  or  listener  can  ask  for  in  high 
quality  sound  reproduction.  Add  a  60  degree 
angle  of  horizontal  distribution  ...  a  40  degree 
angle  of  vertical  distribution  and  you  have 
more  than  you  ask  for  in  sound  reproduction. 
You  enjoy  them  all  in  the  Duplex  speaker.  The 
SPEAKER  that  REVOLUTIONIZES  the  methods 
of  sound  REPRODUCTION. 


SEND    FOR  BULLETINS 


LANSING  CORPORATiON 


1210  TAFT  BUILDING'HOLLYWOOD  28,  CALIFORNIA 
250  WEST  57  STREET'NEW  YORK  19,N.Y. 
IN  CANADA:  NORTHERN  ELECTRIC  COMPANY 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  April  30.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  yoiu:  clients  about  them.  Plan  schedules  for  best  timing  of 
these  impbrtant  war  messages. 

STATION  ANNOUNCEMENTS 
NET-  Gronp  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN         Aff.        Ind.        AS.  Ind.  Live  Trans. 

Hold  Prices  Down    __  __  X  X 

V-Mail    „  X  __  X 

Dangerous  Pennies   X 

Stop  Wartime  Accidents—    „  X  X  X  X  __ 

Nursing  Service    __  X  X  X  X  __  __ 

Conserve  Cars,  Tires, 
and  Gas    X 

Merchant  Marine  Recruit- 
ing   X 

See  OWI  Schedule  of  War  Message  158  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 

Regionals  in  1000-2500  w  Group  Show 
Average  Sales  of  $151^254  for  Year 

Kentucky,  Maryland,  South  Dakota  and 
Utah.  The  other  156  are  located  In  the 
States  as  follows:  Alabama,  1;  Arizona, 
2;  Arkansas,  1;  California,  20;  Colorado, 
5;  Connecticut,  4;  Florida,  3;  Georgia, 
1;  Idaho,  3;  Illinois,  4;  Indiana,  1;  Iowa, 
2;  Kansas,  5;  Louisiana,  1;  Maine,  1; 
Massachusetts,  4;  Michigan,  3;  Minne- 
sota, 2;  Mississippi,  2;  Missouri,  2;  Mon- 
tana, 1;  Nebraska,  2;  Nevada,  1;  New 
Hampshire,  1;  New  Jersey,  5;  New  Mex- 
ico, 1;  New  York,  13;  North  Carolina. 
6;  North  Dakota,  3;  Ohio,  3;  Oklahoma, 
2;  Oregon,  3;  Pennsylvania,  12;  Rhode 
Island,  1;  South  Carolina,  2;  Tennes- 
see, 4;  Texas,  12;  Vermont,  4;  Virginia, 
1;  Washington,  7;  West  Virginia,  2: 
Wisconsin,  2;  and  Wyoming,  1. 

The  162  stations  in  this  category  may 
be  classified  by  power  and  time  of 
operation  as  follows:  1  station  operat- 
ing with  21/2  kUowatts,  limited  time;  1 
with  1  kilowatt  night,  2 ','2  kilowatts  day, 
unlimited;  3  with  1  kilowatt  night,  2V2 
kilowatts  day,  sharing  time;  83  with  1 
kilowatt,  unlimited;  7  with  1  kilowatt, 
limited;  29  with  1  kilowatt,  day;  7  with 
1  kilowatt,  sharing  time;  2  with  1  kilo- 
watt, specified  time;  22  with  500  watts 
night,  1  kilowatt  day,  unlimited;  2 
with  500  watts  night,  1  kilowatt  day, 
sharing  time;  and  5  with  250  watts 
night,  1  kilowatt  day,  unlimited  time. 


REGIONAL  broadcast  stations  in 
the  1,000  to  2,500  w  category  real- 
ized average  net  time  sales  of 
$151,254  during  1944 — an  increase 
of  approximately  41%  over  aver- 
age figures  for  the  preceding  year, 
according  to  the  third  of  five  com- 
pilations on  1944  business  prepared 
by  the  FCC's  broadcast  accounting 
department. 

The  statistics  revealed  that  137 
commercial  stations  of  the  152  in 
that  povifer  category  had  total  net 
time  sales  of  $20,721,794,  an  in- 
crease of  $5,981,160  over  the  pre- 
ceding year.  In  1943  these  stations 
realized  $14,740,634  in  net  time 
sales. 

Actually,  there  are  162  stations 
of  1,000-2,500  w  but  10  are  non- 
commercial. All  but  two  of  the  137 
commercial  stations  reported  in- 
creases in  net  time  sales.  One  re- 
ported a  decrease  of  $1,087  and  the 
other  a  decrease  of  $1,324.  Seven 
of  the  remaining  135  stations  re- 
ported increases  of  $100,000  to 
$239,204;  31  of  $50,000  to  $100,000; 
54  of  $25,000  to  $50,000;  35  of 
$5,000  to  $25,000;  and  8  of  $91  to 
$5,000. 

Above  Other  Groups 

The  gain  of  41%  compares  with 
that  of  28%  shown  by  191  regional 
stations  in  the  5,000  to  20,000  w 
group  [Broadcasting,  April  2]. 
The  52  stations  operating  in  the 
50,000  w  category  showed  a  20% 
increase  [Broadcasting,  Feb.  26]. 

The  FCC's  April  3  release  on 
1,000-2,500  w  stations  continued: 

Ninety-nine  of  the  152  commercial 
stations  serve  as  outlets  for  the  four 
major  networks,  an  increase  of  six  sta- 
tions over  the  year  1943,  as  follows: 
Blue,  25  stations;  CBS,  21;  Mutual,  27: 
NBC,  18;  Blue  and  Mutual,  4;  Blue  and 
NBC,  1;  and  Mutual  and  NBC,  3. 

One  of  these  stations  is  owned  by  a 
regional  network  (Don  Lee)  and  the 
licensees  of  108  stations,  or  the  com- 
panies owning  or  controlling  them,  are 
engaged  in  other  business  as  follows; 
Publishing,  48;  Manufacturing,  10: 
Stores,  15;  Educational,  8;  Banking, 
etc.,  7;  Religious,  4;  and  various  other 
businesses,  16. 

Three  of  these  stations  are  located  in 
Alaska  and  one  each  In  Hawaii,  Puerto 
Rico  and  the  District  of  Columbia. 
There  are  no  stations  operating  with 
this  power  in  the  States  of  Delaware, 


KXOA  to  Join  Don  Lee 

KXOA  Sacramento,  Cal.,  now  un- 
der construction,  will  become  affili- 
ated with  Don  Lee  Broadcasting 
System,  Hollywood,  about  May  1 
making  39  stations  in  the  network, 
coast  outlet  of  Mutual.  Station  will 
operate  with  250  w  on  1490  kc,  un- 
der management  of  Lincoln  Dellar, 
owner.  He  is  vice-president  and 
general  manager  of  Associated 
Broadcasters  Inc.,  San  Francisco. 
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To  any  modern  youngster  or  her  Mommy,  the  Super 
Suds  jingle  is  as  familiar  as  the  works  of  Mother  Goose. 
In  two  years,  this  merry  snatch  of  song  has  proved 
itself  a  commercial  with  "super-do"— lilting  its  way 
into  the  musical  memory  of  America,  and,  incidentally, 
selling  a  whacking  big  heap  of  suds. 

Super  Suds  "spots"  are  cut  on  PRESTO  discs. 

WHY  BROADCASTING  STUDIOS  USE  MORE 


on  PRESTO  disal 


Most  important  transcriptions  are.  For  recording 
engineers  know  that  PRESTO  discs  give  finer  results 
with  less  margin  for  error — actually  perform  better 
than  most  of  the  recording  equipment  on  which 
they  are  used.  That's  why  you'll  find,  in  most  large 
broadcasting  stations,  recording  studios  and  research 
laboratories,  the  standard  recording  disc  is  a  PRESTO. 

PRESTO  DISCS  THAN  ANY  OTHER  BRAND 


Less  Surface  Noise 


No  Distortion 


WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 
AND  DISCS 


Easier  on  Cutting  Needle      No  Fussy  Needle  Adjustments 

PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 


Walter  Brown  Returns 
To  WSPA  Management 

TKRM I  MATING  two  years  of 
service  at  the  White  House  as  as- 
sistant to  "Assistant  President" 
•lames  F.  Byrnes,  Walter  J.  Brown, 
vice-president  and 
general  manager 
of  WSPA  Spar- 
tanburg, last 
week  left  his  post 
at  the  Office  of 
Economdc  Stabil- 
"^^H  ization  and  Re- 
'"^^^B  conversion  to  re- 
^^^^  Ai^^^H  ^ui^n  to  active  di- 
m^^^^^g  rection  of  his 
station.  Mr. 
Brown,  who  orig- 
took  over  the  Washington 
;issignniont  on  a  one-year  leave. 
\vas  asked  to  remain  by  his  chief 
and  resigned  coincident  with  Jus- 
tice Byrnes'  retirement,  announced 
last  week. 

A  top-flight  Washington  corre- 
spondent before  he  entered  radio 


Mr. 

inallv 


Brown 


five  years  ago,  Mr.  Brown  estab- 
lished WORD  Spartanburg  and 
afterward  acquired  WSPA.  Several 
months  ago  WORD  was  sold  under 
the  Commission's  "duopoly"  regu- 
lations. In  addition  to  resmuing 
active  direction  of  WSPA,  Mr. 
Brown  will  pick  up  where  he  left 
off  two  years  ago  on  plans  to  build 
an  FM  station  atop  Hog  Back 
Mountain,  a  high  point  near  Try- 
on,  N.  C.  He  also  will  look  after 
substantial  farm  interests  in  Geor- 
gia. 

Donald  Russell,  Spartanburg  at- 
torney and  legal  advisor  to  Justice 
Byrnes,  who  also  is  a  director  of 
WSPA,  plans  to  remain  in  Wash- 
ington temporarily  as  an  assistant 
to  Justice  Vinson,  successor  to  Jus- 
tice Byrnes. 


IIICKSVILLB,  Long  I«luii<l,  N.  Y. 
Iilant  of  Press  Wireless  Inc.  has  re- 
ceived its  third  Army-Nav.v  Award  for 
excellence  in  war  production,  entitlins 
the  plant  to  another  star  in  its  '"E'' 
flas  won  two  years  ago. 


CONGRATULATIONS  were  for  F. 
J.  Smalley  (left),  newly  appointed 
New  York  resident  manager  for 
Smith,  Bull  &  McCreery  Adv.,  Los 
Angeles,  when  he  left  to  open  east 
coast  offices.  Well-wishers  (1  to  r) 
are  Walter  P.  McCreery,  agency 
co-partner,  and  Mel  Roach,  pro- 
duction director.  Mr.  Smalley  was 
formerly  commercial  manager  of 
KFVD  Los  Angeles. 


NBC  NETWORK 
5000  Watts  Day  and  Night 

National  Representatives:    Edward  Petry  & 
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Drug  Co.  Resumes 
Radio  on  Network 

Extensive  Tie-in  Promotion 
Planned  by  United  Drug 

UNITED  DRUG  Inc.,  Boston,  as 
sponsors  of  the  Moore-Durante 
Show  on  CBS  Friday  10-10:30 
p.m.,  resumed  network  radio  last 
week  after  ten  years.  During  that 
period  United  has  sponsored  large- 
scale,  short-run  campaigns  semi- 
annually for  Rexall  one-cent  sales. 
N.  W.  Ayer  &  Son,  New  York,  the 
agency,  and  client  were  working 
last  week  on  the  next  four-day 
campaign  on  213  stations  to  elimi- 
nate double  coverage  in  markets 
now  covered  by  the  CBS  program. 

Program  Cost  $1,500,000 
Continuing  Gary  Moore  and 
Jimmy  Durante,  both  signed  to 
five  and  a  half-year  contracts,  with 
other  talent  of  the  former  R.  J. 
Reynolds  show  continuing,  pro- 
gram will  be  carried  at  an  esti- 
mated cost  of  $1,500,000  yearly, 
with  the  most  extensive  dealer  pro- 
motion outlets  set-up  controlled  by 
any  network  advertiser.  In  line 
with  all-out  emphasis  on  Rexall 
drug  stores,  title  has  been  changed 
to  Rexall  Radio  Show  with  Jimmy 
Durante  and  Gary  Moore.  Commer- 
cials feature  the  stores,  and  Pure- 
test  Aspirin.  Network  is  being  ex- 
panded from  133  to  146  stations. 
There  will  be  a  summer  replace- 
ment July-August  while  the  comedy 
team  goes  on  a  USO  overseas  tour. 

Outlining  merchandising  plans 
last  week,  A.  C.  Bond,  vice-presi- 
dent and  general  merchandising 
director,  pointed  out  there  was  a 
total  of  8,300  Rexall  stores,  repre- 
senting "8  miles  of  window  dis- 
play". United  is  using  house  or- 
gans, window  cut-outs,  and  post- 
ers, inside  banners,  life-size  talent 
blow-ups,  counter  displays,  ads  in 
11,000  country  newspapers,  Rexall 
club  meetings,  club  circulars, 
30,000,000  throw-aways,  box  in- 
serts in  regular  magazine  adver- 
tising, spot  announcements,  pub- 
licity in  900,000  monthly  issues  of 
Rexall  magazine,  a  consumer  or- 
gan, and  package  inserts.  Rexall 
dealers  are  being  encouraged  to 
place  ads  locally,  and  national 
newspaper  advertising  is  being 
used. 


"Ye  said  over  WFDF  Flint  we 
should  be  workin',  didn't  ye?" 
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Crystal  gateways  for  your  voice 


Four  hundred  and  eighty  telephone 
conversations  over  a  coaxial  cable 
was  one  of  the  last  peacetime 
achievements   of  communication 
research  in  Bell  Telephone  Labora- 
tories. In  this  multi-channel  tele- 
phone system,  each  conversation 
is  transported  by  its  own  high- 
frequency  carrier  current.  At  each 
end  of  the  line  are  crystal  gateways;  each  opens  in  response 
to  its  own  particular  "carrier"  with  the  message  it  trans- 
ports. In  telephone  terminology,  these  gateways  are  filters. 

The  ultra-selective  characteristic  of  these  filters  is  made 
possible  by  piezo-electric  quartz  plates,  cut  in  a  special 


manner  from  the  mother  crystal,  and  mounted  in  vacuum. 
Each  set  of  plates  is  precisely  adjusted  so  that  the  filter 
responds  only  to  the  frequency  of  its  assigned  channel, 
rejecting  all  others.  In  the  coaxial  terminal  equipment, 
such  crystal  gates  sort  out  messages  for  delivery  to  their 
four  hundred  and  eighty  individual  destinations. 

In  recent  years.  Bell  Telephone  Laboratories  research 
has  provided  the  Armed  Forces  Avith  many  types  of  elec- 
trical equipment  in  which  frequency  is  controlled  by  quartz 
crystals.  Notable  is  the  tank  radio  set  which  enables  a  tank 
crew  to  communicate  over  any  one  of  80  different  trans- 
mission frequency  channels  by  simply  plugging  in  the 
appropriate  crystal.  The  future  holds  rich  possibilities  for 
the  use  of  quartz  crystals  in  Bell  System  telephone  service. 


BELL     TELEPHONE  LABORATORIES 

Exploring  and  inventing,  devising  and  perfecting  for  our  Armed  Forces  at  war  and  for  continued  improvements  and  economies  in  telephone  service. 


VAST  ELECTRONICS 
PROGRAM  FOR  NAVY 

AS  INSURANCE  against  unpre- 
paredness  in  years  to  come,  Capt. 
Jennings  B.  Dow,  USN,  Director 
of  Electronics  for  the  Bureau  of 
Ships,  recently  said  that  "It  is  the 
earnest  hope  of  those  who  have  had 
the  responsibility  for  supplying  the 
Navy  with  modern  electronic  equip- 
ment that  when  peace  comes,  our 
people  will  not  fail  to  strongly  sup- 
port an  adequate  research  and  de- 
velopment program. 

"It  has  been  estimated,"  he  con- 
tinued, "that  a  minimum  of  $25,- 
000,000  per  year  would  be  required 
by  the  Navy  to  carry  out  an  ade- 
quate program  in  the  fields  of  ra- 
dio, radar  and  sonar.  The  expendi- 
ture of  this  sum  would  insure  the 
technical  'lead'  over  other  nations 
which  has  proved  to  be  so  essential 
to  victory." 

He  predicted  that  television,  at 
the  end  of  the  war,  would  emerge 
as  "a  reality  for  the  use  and  enter- 
tainment of  our  people,"  and  that 
it  would  spread  to  new  fields  of  use- 
fulness. 


Clear  Channel  Parley 

(Continued  from  page  15) 


threaded  throughout  the  tortuous 
history  of  clear  channels  has  been 
the  resolute  opposition  of  Chair- 
man Wheeler,  of  the  Senate  Inter- 
state Commerce  Committee,  to  clear 
channels  or  to  power  beyond  50  kw. 
He  induced  the  Senate  in  1938  to 
adopt  a  resolution  inveighing 
against  power  of  more  than  50,000 
w.  While  this  resolution  has  no  real 
legislative  standing,  it  nevertheless 
has  influenced  at  least  certain  mem- 
bers of  the  Commission.  Flanking 
Sen.  Wheeler  in  his  stubborn  op- 
position always  has  been  Ed  Cra- 
ney,  Montana  broadcaster,  who  is 
identified  with  the  regional  station 
committee  which  will  urge  the  clear 
channel  breakdown  at  the  forth- 
coming hearing. 

If  current  FCC  thinking  is  a  cri- 
terion, there  will  be  duplication  of 
clear  channels  now  located  in  the 
major  centers  of  population.  That 


is  accepted  to  mean  there  will  be 
east-west  coast  clear  channel  dup- 
lication. And  in  the  larger  mar- 
kets, stations  presently  on  clear 
channels  probably  would  be  per- 
mitted to  use  power  of  the  order 
of  50,000  watts  or  greater,  for  in- 
tensive coverage  of  their  areas, 
but  they  would  be  reduced  to  1-B 
or  duplicated  channel  service, 
which  normally  would  curtail  sec- 
ondary coverage,  particularly  at 
night. 

Those  clear  channels  which  would 
be  preserved,  following  this  man- 
ner of  thought,  would  be  located  in 
non-urban  areas  serving  sparsely 
populated  contiguous  territories 
where  a  secondary  signal  would 
provide  the  best  available,  and 
perhaps  the  only  acceptable  broad- 
cast service. 

In  some  quarters  it  is  felt  that, 
irrespective  of  the  procedure  which 


Mr.  Time  Buyer  ♦  ,  ♦ 

HERE'S  THE  ORGANIZATION  WHO  KNOWS 
THIS  RICH  MIDDLE  AND  SOUTHERN  MARKET 


THE  MARKET 

The  great  Middle  West  and  South- 
west radio  stations  and  markets 
are  the  specialty  of  T.H.S.  organi- 
zation. WE  KNOW  from  firsthand 
experience  and  on-the-spot  oper- 
ations the  facts  which  will  help 
make  your  schedule  click.  Let  us 
assist  YOU— NOW! 

THE  AFFILIATES 

TEXAS 

KFDM — Beaumont 
KFYO— Lubbock 
KGNC— Amarillo 

LOUISIANA 

KRMD — Shreveport 

OKLAHOMA 
KADA— Ada 
KBIX— Muskogee 
KCRC— Enid 
KGFF — Shawnee 
KOME— Tulsa 

NEW  MEXICO 

KGGM— Albuquerque    KVSF— Santa  Fe 


KRGV— Weslaco 
KTSA — San  Antonio 
THE  LONE  STAR 
CHAIN 


KTOK— Oklahoma 
City 

KVSO— Ardmore 
THE  OKLAHOMA 
NETWORK 


XvYLUR^  -  UWE-Sn^WDEN 


OUR  SALES  OFFICES: 
New  York 
Chicago 
Dallas 
Hollywood 
San  Francisco 
Portland 

GENERAL  OFFICE— Amarillo 


the  FCC  now  proposes  to  follow, 
it  cannot  determine  the  nature  of 
the  physical  structure  of  the  broad- 
cast band,  or  establish  the  number 
of  clear  channels  that  should  be 
preserved  until  it  has  determined 
at  least  two  basic  program  service 
factors.  These  are  (1)  the  number 
of  competitive  network  services 
v/hich  would  be  accommodated  in 
major  markets  (the  existing  view 
appears  to  be  four)  and  for  secon- 
dary coverage,  and  (2)  the  kind 
of  program  service  to  be  afforded 
in  cities  and  remote  areas. 

Drawn  into  the  formulation  of 
such  a  policy  might  be  such  factors 
as  the  network  affiliation  of  par- 
ticular stations,  and  whether  a  fa- 
cility would  be  allocated  unless  the 
station  would  commit  itself  to  af- 
filiation with  a  particular  network, 
or  possibly  to  no  network  at  all. 
This  is  an  integral  part  of  the  pro- 
gram duplication  aspect,  particu- 
larly when  powers  of  a  higher  order 
are  taken  into  account. 

"Circle  Method"  Seen 

It  would  not  surprise  observers 
here  to  see  the  FCC  introduce  at 
the  May  9  hearings  a  plan  propos- 
ing utilization  of  the  so-called 
"circle  method"  of  allocation.  This 
would  entail  arbitrary  location  of 
clear  channel  stations  geographi- 
cally to  provide  maximum  service. 
The  thought  also  is  that  under  such 
a  plan  the  Commission  would  be 
disposed  to  authorize  power  in  ex- 
cess of  50,000  w  for  such  Class  I-A 
stations. 

While  there  has  been  no  inkling 
as  to  how  the  FCC  would  propose 
to  relocate  clear  channels,  there  is 
substantial  agreement  on  the  Com- 
mission that  such  facilities  should 
not  be  concentrated  in  centers  of 
population.  The  proposal  might  be 
one  wherein  the  FCC  arbitrarily 
would  specify  location  of  channels 
for  maximum  coverage.  Stations 
now  using  those  facilities  might  be 
given  first  option  to  operate  the 
stations  at  the  proposed  new  loca- 
tions. In  the  alternate,  the  clear 
channel  licensee  might  be  offered 
a  regional  assignment  in  the  met- 
ropolitan area,  with  the  relocated 
clear  channel  available  for  new 
assignment. 

Number  Undetermined 

It  is  doubted  whether  there  has 
been  even  a  tentative  determina- 
tion as  to  the  number  of  Class  I-A 
channels  (unduplicated  at  night) 
that  would  be  retained.  Under  the 
1928  broadcast  allocation,  40  clear 
channels  were  set  aside.  The  num- 


;/  630  KILOCYCLES  f 
5000  WATTS  Full  TimV^ 
BLUE  NETWORK  a 

Represented  Nationally  by 
John  BLAIR  &  £0. 
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ber  was  reduced  to  25  after  the 
1938  allocation  hearings,  and  kept 
at  that  figure  under  the  North 
American  Regional  Broadcasting 
Agreement,  which  became  effective 
in  1941.  There  are  now  24  such 
channels  insofar  as  the  FCC's  for- 
mal records  go. 

At  the  FCC,  considerable  stress 
is  placed  upon  the  shortcomings  of 
the  existing  allocations  structure. 
Whereas  the  law  provides  for  an 
equitable  distribution  of  facilities 
throughout  the  country,  it  is  point- 
ed out  that  there  are  only  three 
clear  channels  west  of  the  Missis- 
sippi and  that  the  bulk  of  those  in 
the  East  are  concentrated  in  the 
larger  markets.  An  ideal  situation, 
it  is  contended,  would  be  one  where- 
in stations  of  substantial  power  on 
preferred  frequencies  would  be  so 
located  as  to  provide  as  nearly 
equal  service  as  possible  every- 
where, with  a  minimum  of  over- 
lapping of  signals  and  of  pro- 
grams. 

The  meager  distribution  of 
high  power  facilities  in  the  West 
is  ascribable  to  the  original  law 
itself,  it  is  recalled.  Under  the 
1927  act,  there  was  the  so-called 
Davis  Amendment,  which  provided 
for  an  equal  distribution  of  facili- 
ties among  the  five  radio  zones  into 
which  the  country  then  was  di- 
vided. Thus,  the  sprawling  fifth 
zone  covering  practically  the  West- 
ern third  of  the  country,  could 
have  no  more  facilities  than  the 
very  compact  first  zone,  compris- 
ing only  the  New  England  states 
and  New  York.  The  Davis  Amend- 
ment, because  of  the  virtual  im- 
possibility of  enforcement,  was  re- 
pealed in  June  1936. 

It  is  presumed  also  that  in  de- 
vising new  standards  of  allocation, 
the  FCC  will  take  into  account  the 
fact  that  propagation  generally  is 
far  better  in  the  Western  areas 
where  man-made  noise  is  at  a  mini- 
mum and  where  static  or  other 
meteorological  deterrents  to  con- 
ductivity are  not  nearly  as  intense 
as  in  the  Southern  and  Eastern 
areas. 


Stations  Plan  for  Hearings 

(Continued  from,  page  15) 


Pinaud  Buys  Time 

PINAUD  Inc.,  New  York,  manu- 
facturer of  a  new  perfume,  Lilia- 
nelle,  starts  on  WJZ  New  York 
April  22,  4-4:30  p.m.  EWT,  with 
a  26-week  musical  series  to  be 
heard  transcribed  a  week  later  over 
five  other  Blue-ABC  stations, 
WENR  KGO  KECA  KJR  KEX. 
Agency  is  Dorland  International, 
Pettingell  &  Fenton,  New  York. 


GREAT  i™oNs 

OF  THE  NATION 


mission  engineering  executives  and 
industry  engineers.  Additions  to  the 
committees  since  the  memberships 
were  published  in  the  March  26 
Broadcasting  follow: 

COMMITTEE  1,  Determination  of 
What  Constitutes  a  Satisfactory  Signal 
— Prank  Marx,  American  Broadcasting 
Co. 

COMMITTEE  2,  Determination  of 
What  Constitutes  Objectionable  Inter- 
ference— Frank  Marx,  American  Broad- 
casting Co.;  W.  S.  Duttera,  NBC;  John 
V.  L.  Hogan,  WQXR-WQXQ,  represent- 
ing independent  stations. 

COMMITTEE  3,  Determination  of 
Distances  to  Which  and  Areas  Over 
Which  Various  Signal  Strengths  are  De- 
livered— Benjamin  Adler,  American 
Broadcasting  Co.;  John  V.  L,  Hogan  for 
independents. 

COMMITTEE  4,  Postcard  or  Similar 
Surveys— Paul  P.  Peter,  NAB,  withdrew: 
new  members:  Edward  P.  Evans,  Amer- 
ican Broadcasting  Co.;  Hugh  Peltis, 
Broadcast  Measurement  Bureau;  Grant 
Wrathall,  independent  stations;  C. 
Maurice  Wieting,  National  Council  of 
Parmer  Cooperatives. 

Evidence  to  be  presented  will 
cover  the  purported  necessity  for 


power  in  excess  of  50  kw  to  ade- 
quately solve  the  problem  of  full 
coverage.  Opposing  the  higher- 
power  proponents  will  be  the  group 
which  advocates  breaking  down 
completely  of  clear  channels  to 
permit  more  stations,  thus  giving 
better  coverage. 

Added  to  filing  listed  in  the  April 
2  Broadcasting  are  the  following, 
together  with  names  of  witnesses 
and  issues  to  be  covered,  where 
given : 

CLEAR  CHANNEL  Broadcasting  Serv- 
ice—KPI  Los  Angeles,  WPAA  Dallas, 
WSM  Nashville,  WHAS  Louisville, 
WHAM  Rochester,  N.  Y.;  WJR  Detroit, 
WOAI  San  Antonio,  WBAP  Port  Worth, 
WCAU  Philadelphia,  WWL  New  Or- 
leans, WHO  Des  Moines,  V/SB  Atlanta, 
WGN  Chicago,  WLW  Cincinnati,  WLS 
Chicago,  KDKA  Pittsburgh. 

REGIONAL  BROADCASTERS  COM- 
MITTEE—Dr.  Greenleaf  Whittler  Pick- 
ard  and  Paul  P.  Godley  retained  by 
Committee  to  present  technical  testi- 
mony;   tentative    arrangements  made 


with  Manfred  K.  Toeppen,  former  FCC 
assistant  chief  engineer,  now  consult- 
ing engineer  in  New  York,  to  submit 
statistical  data  and  exhibits.  Other  wit- 
nesses undetermined,  pending  findings 
of  special  engineering  committees. 

AMERICAN  BROADCASTING  Co.— 
Mark  Woods,  president,  on  economic 
aspects  of  operation  under  and  com- 
ments upon  present  allocation  of  radio 
facilities;  presentation  of  overall  pro- 
posals other  than  engineering;  Keith 
Kiggins,  vice-president  In  charge  of 
stations  department,  on  present  distri- 
bution of  radio  facilities  other  than 
from  the  engineering  aspect;  Hubbell 
Robinson,  vice-president  in  charge  of 
programs,  on  program  service;  Dr. 
Prank  G.  Kear  and  Frank  Marx  on  engi- 
neering aspects  of  present  allocations 
of  radio  facilities  and  presentation  of 
engineering  proposals;  Edward  P.  Evans, 
research  manager,  to  offer  supporting 
statistical  and  economic  data. 

CBS— Joseph  H.  Ream,  vice-president: 
William  B.  Lodge,  director  of  general 
engineering. 

NBC — Witnesses  undetermined,  pend- 
ing outcome  of  findings  by  special  en- 
gineering committees. 

YANKEE  NETWORK— George  C.  Davis 
and  I.  Robinson  on  extent  to  which 
New  England  residents  must  rely  on 
secondary  service  for  broadcast  recep- 
tion; possibility  of  Increased  AM  pri- 
mary service  in  New  England;  effect 
of  future  development  of  PM  and  tele- 
vision upon  availability  or  radio  service 


These  are  but  a  few  of  the  many  BMI- 
licensed  titles  recorded  by  The  King 
Cole  Trio.  See  your  BMI  DISC  DATA 
for  the  complete  listing  or  write  for 
your  copy  of  this  special  service. 


KING  COLE 


The  debonair  and  multi-talented  leader  of  the 
famous  King  Cole  Trio  is  ahotit  as  well  known 
as  the  nursery  rhyme  character.  With  Oscar 
Moore  on  the  guitar,  and  Bass  Fiddler  Johnny 
Miller  now  in  the  spot  formerly  held  by  Wesley 
Prince  (who's  in  the  Army),  the  Trio  is  winning 
plaudits  everywhere. 


THERE  I'VE  SAID  IT  AGAIN* 

SLOW  DOWN 

THIS'LL  MAKE  YOU  LAUGH 

STOP!  THE  RED  LIGHT'S  ON 
I  LIKE  TO  RIFF 


Cap. 

Dec.  8556 

Dec.  8571 

Dec.  8592 


ALL  FOR  YOU 
I  REALIZE  NOW 
F.S.T. 

My  Lips  Remember 


EX.  8114,  Cap.  139 
Cap.  169 

Pr.  100 


*  Soon  to  be  released. 
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to  underserved  areas  In  New  England; 
secondary  service  coverage  of  regional 
networks  of  meeting  needs  of  rural 
and  suburban  listeners  of  New  Eng- 
land for  improved  standard  broadcast 
service.  John  Shepherd  3d  and  Linus 
Travers  on  program  service  of  Yankee 
particularly  suited  to  needs  of  New 
England  rural  and  suburban  listeners: 
program  preferences  of  rural  and  sub- 
urban residents  of  New  England. 

WEW  St.  Louis— Frank  H.  Mcintosh. 

WSGN  Birmingham— Everett  L.  Dil- 
lard;  plans  to  introduce  evidence  to 
show  that  breakdown  of  clear  chan- 
nels will  provide  more  primary  service. 

KFAR  Fairbanks,  Alaska— August  G. 
Hiebert,  chief  engineer;  plans  to  testify 
on  need  for  permanent  clear  channel 
assignment  for  Alaska. 

KELO  Sioux  Falls,  S.  D.— Witness  un- 
determined. 

KSL  Salt  Lake  City  (supplemental 
filing) — Ivor  Sharp,  general  manager, 
on  "Station  Policies";  Ralph  Hardy, 
program  director,  on  "Programs";  Paul 
F.  Dixon  on  "Economics";  C.  Richard 
Evans,  chief  engineer,  and  E.  T.  Pack 
on  "Engineering". 

WCAE  Pittsburgh — Witness  undeter- 
mined; plans  to  offer  testimony  reveal- 
ing difficulty  of  affording,  under  pres- 
ent allocation,  adequate  service  in  areas 
adiacent  to  Pittsburgh. 

WHEB  Portsmouth,  N.  H.— Bert 
Georges,  general  manager;  plans  to 
testify  that  present  allocation  of  fre- 
quencies denies  night  service  to  heavily 
populated  southeastern  New  Hamp- 
shire, a  section  "which  now  receives  no 
niBhttime  service". 

NEW  YORK  State  Farm  Bureau  Fed- 
eration and  New  York  State  Conference 
Board  of  Farm  Organizations — E.  S. 
Foster,  general  secretary;  plans  to  testi- 
fy on  what  farmers  want  in  line  of 
radio  service. 

KYA  San  Francisco — Witness  unde- 
termined. 

WNYC  New  York— Morris  S.  Novik. 
director  of  communications.  New  York, 
and  station  manager;  John  D.  J.  Moore, 
counsel;  plan  to  testify  on  (a)  nature 
of  program  service  rendered  by  WNYC: 
(2)  necessity  for  program  service  ren- 
dered by  WNYC. 

WHO  Des  Moines — Paul  A.  Loyet; 
plans  testimony  on  minimum  and  max- 
imum power,  extent  to  which  there  is 


MARKET 


PORTER  BLDG. 
KANSAS  CITY,  MO. 

EVERETT  L.  DILLARD 
Cone  ml  Manager 

ELIZABETH  WHITEHEAD 
Slalion  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 
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CONTACT!  Unexpected  kiss  ac- 
companies presentation  of  unex- 
pected Easter  flowers  to  Kay  Run- 
nals  of  WBZ  Boston  by  Maj.  Gen. 
Sherman  Miles,  Commanding  Offi- 
cer, First  Service  Command,  on  be- 
half of  Miss  Runnals'  boy-friend, 
Cpl.  Ben  Mitchell,  now  with  Army 
paratroop  engineers  in  Germany 
who  wrote  the  Boston  U.  S.  O.  for 
the  bouquet.  The  general  made  the 
delivery;  the  kiss  was  his  own  idea. 

overlapping  of  clear  channel  service, 
duplication  of  program  service  and 
general  technical  matters  pertinent  to 
clear  channel  operation. 

NATIONAL  COUNCIL  of  Farmer  Co- 
operatives—John H.  Davis,  executive 
secretary;  plans  to  testify  on  program 
service  suitable  to  rural  listeners. 

WSOC  Charlotte,  N.  C— Witness  un- 
determined; plans  evidence  tending  to 
show  that  under  present  allocation, 
service  to  Charlotte  vicinity  is  difficult. 

WTBO  Cumberland,  Md.— Witness 
undetermined;  plans  to  testify  as  to 
difficulty  of  affording  service  to  Cum- 


THE  FIRST  25  YEARS 
WEREN'T  SO  TOUGH! 

They  made  KQV  a  tuning-in  habit  in  Pittsburgh. 
Today,  with  new  management  and  aggressive 
staff,  KQV's  a  better  buy  than  ever. 


ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 


berland  area  under  present  allocation. 

KING-TBENDLE  Broadcasting  Co. 
(WXYZ  Detroit;  WOOD  Grand  Baplds) 
— Witness  undetermined;  plans  to  pre- 
sent evidence  tending  to  show  diffi- 
culty, under  present  allocation,  of  af- 
fording service  to  Michigan, 

WTCN  Minneapolis-St.  Paul— Witness 
undetermined;  plans  testimony  on  diffi- 
culty of  serving  Minnesota  and  Wis- 
consin under  present  allocation. 

WBIG  Greensboro,  N.  C. — Witness  uir- 
determined;  will  testify  on  difficulty  of 
serving  Greensboro  and  vicinity  under 
present  allocation. 

WOAI  San  Antonio— Hugh  Halff,  gen- 
eral manager,  and  Ellis  Chaney  on  gen- 
eral and  program  policies  and  commer- 
cial practices  of  WOAI;  history  of 
station's  operation;  A,  D.  Ring  on  engi- 
neering questions;  Charles  Jeffers  on 
technical  operation  of  WOAI  and  tech- 
nical questions. 

WLW  Cincinnati  (supplemental  fil- 
ing)—James  D.  Shouse,  vice-president 
in  charge  of  broadcasting,  The  Crosley 
Corp.,  on  general  and  program  policies 
and  history  of  station  operation:  Rob- 
ert E.  Dunvllle,  vice-president  and  WLW 
general  manager,  on  commercial  and 
program  practices;  Richard  F.  Meade 
on  economic  results  of  WLW  operation 
with  power  In  excess  of  50  kw  and  eco- 
nomic factors  involved  in  such  opera- 
tion; R.  J.  Rockwell,  chief  engineer: 
G.  F.  Leydorf  and  A.  D.  Ring  on  engi- 
neering and  technical  phases. 

KFVD  Los  Angeles — J.  Frank  Burke, 
principal  owner,  on  economic  effects  of 
clear  channel  rule  and  present  policy 
on  station  KFVD  and  the  public  inter- 
est factor  involved  from  the  Pacific 
Coast  viewpoint;  an  engineer,  yet  un- 
named, on  engineering  aspects  of  Pa- 
cific Coast  standard  broadcasting  on 
clear  channels  in  which  the  dominant 
station  Is  located  in  the  East. 

JOHN  D.  KEATING,  Portland,  Ore. 
(one  of  group  contemplating  filing  for 
50  kw,  fulltime  station  in  Portland  on 
clear  channel  now  used  on  East  Coast 
on  1-A  basis)  will  testify  on  economic 
and  other  factors  involved  in  establish- 
ment of  a  50-kw  station  in  community 
such  as  Portland;  engineer,  yet  un- 
named, to  testify  concerning  use  of 
clear  channel  so  far  distant  from  Port- 
land that  a  more  efficient  use  of  the 
channel  can  be  made  by  allocating  it 
for  ii^:e  on  the  West  Coast. 

KTBS  Shreveport— John  C.  McCor- 
mack,  managing  partner,  on  economic 
competitive  and  other  factors  involved 
in  establishment  of  a  station  in  Shreve- 
port with  5  kw  power  or  more;  A.  Earl 
Cullum  Jr.  on  engineering  and  service 
areas  (KTBS  now  applicant  for  5  kw 
on  640  kc). 

KOL  Seattle— Archie  G.  Taft,  princi- 
pal owner,  on  economic  and  related 
factors  in  establishment  of  an  addi- 
tional 50-kw  station  in  community 
such  as  Seattle;  Russell  P.  May  on  en- 
gineering and  service  areas. 

LOUIS  WASMER,  Spokane,  Wash. 
KGA) — on  economic  and  related  fac- 
tors involved  In  establishment  of  50 
kw  station  in  community  such  as  Spo- 
kane; A.  Earl  Cullum  Jr.  on  engineer- 
ing and  service  areas  (Wasmer  now  ap- 
plicant for  50  kw  fulltime  on  880  kc). 

KFBC  Cheyenne,  Wyo.— Grant  R. 
Wrathall  to  present  engineering  evidence 
on  amount  of  primary  and  secondary 
service  available  to  listeners  of  Wyom- 
ing area;  amount  available  from  af- 
filiates of  four  major  networks;  possi- 
bility of  providing  primary  AM  service 
in  future  areas  now  without  such  serv- 
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ice;  possibility  of  providing  primary 
and  secondary  service  to  Wyoming: 
sliowing  as  to  how  clear  channels  could 
be  assigned  for  use  In  U.  S.  to  effect 
more  equitable  distribution  of  radio 
service:  whether  service  could  be  pro- 
vided throughout  Wyoming  by  estab- 
lishment of  PM  stations.  William  C. 
Grove  on  resxilts  of  rural  and  suburban 
listener  survey:  public  need  for  primary 
and  secondary  service  from  station  lo- 
cated in  State;  difficulty  encountered 
in  providing  programs  of  statewide  in- 
terest to  listeners  of  Wyoming  due  to 
lack  of  facilities;  feasibility  of  operation 
a  50  kw  clear  channel  station  in  Wyom- 
ing from  economic  standpoint  and  type 
of  service  such  a  station  could  render. 

KUTA  Salt  Lake  City— Grant  R. 
Wrathall  on  technical  data  (similar  to 
that  of  KFBC  except  as  it  applies  to 
Utah-Idaho-Nevada-western  Wyoming 
and  western  Montana.  Frank  C.  Car- 
man on  results  of  survey  on  program 
needs  and  desires  of  rural  and  subur- 
ban listeners  of  same  territory;  pro- 
gram service  which  can  be  provided 
in  light  of  commercial  support  avail- 
able. 

KMBC  Kansas  City— Undetermined. 

KOB  Albuquerque,  N.  M.— T.  M. 
Pepperday,  George  Johnson  and  George 
C.  Davis  on  record  of  proceedings  on 
two  pending  applications  of  KOB;  eco- 
nomic history  of  KOB  with  10  kw 
and  50  kw  power  as  clear  channel  sta- 
tion; manner  in  which  program  service 
of  KOB  is  particularly  suited  to  needs 
of  rural  and  suburban  listeners  of 
Rocky  Mountain  States;  extent  to 
which  program  service  of  KOB  in- 
volves duplication  of  service. 

WJW  Cleveland — George  C.  Davis  on 
engineering;  other  witnesses,  yet  un- 
named, will  present  evidence  on  inter- 
national problems  connected  with  pres- 
ent operation  of  WJW  and  steps  that 
might  be  taken  by  FCC  at  forthcoming 
international  conferences  or  in  reas- 
signment and  relocation  of  clear  chan- 
nel frequencies  that  would  avoid  dif- 
ficulties that  might  otherwise  arise  in 
future  in  connection  with  continued 
operation  of  WJW. 

KDYL  Salt  Lake  City— Witness  unde- 
termined. 

WMC  Memphis — Witness  undeter- 
mined. 

KOIN  Portland,  Ore.— Witness  unde- 
termined. 

WISH  Indianapolis— Witness  unde- 
termined. 

WWL  New  Orleans— Undetermined. 

WLS  Chicago — Witness  undetermined. 

KPMC  Bakersfleld,  Cal. — Witness  un- 
determined. 

WPTF  Raleigh,  N.  C— Witness  unde- 
termined. 

WEBC  Duluth  —  Witness  undeter- 
mined. 

WCAR  Pontiac,  Mich.— Witness  un- 
determined. 

UNITED  BROADCASTING  Co.  (WHK 
Cleveland,  WHKC  Columbus,  WHKK 
Akron) — Witnesses  undetermined. 
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Grim  Arranges  Series 

SPECIAL  religious  series  short- 
waved  from  Vatican  City  to 
WHOM  New  York  and  transcribed 
for  the  other  Cowles  stations  ( WOL 
WCOP  WNAX  KRNT),  is  expect- 
ed to  start  within  the  next  week, 
or  as  soon  as  Correspondent  George 
Grim,  who  left  for  Italy  over 
Easter  weekend,  can  make  tech- 
nical arrangements.  Besides  the  re- 
ligious programs,  Grim  will  take 
representative  GI's  into  Vatican 
City  and  let  them  air  their  own  de- 
scriptions of  it.  After  sevej-al 
weeks  in  Italy,  Grim  will  broad- 
cast from  Switzerland  and  regions 
of  Germany  under  Allied  control, 
going  on  from  there  if  possible  to 
Moscow  where  he  was  a  newspaper 
correspondenL  in  1936.  His  trip 
will  take  at  least  six  months. 


Sgt.  Gene  W.  Haulotte 

SGT.  GENE  W.  HAULOTTE,  for- 
merly head  of  the  transcription  de- 
partment of  CBS  Hollywood,  was 
killed  in  action  over  Germany  on 
Jan.  14,  according  to  information 
received  through  the  German  Red 
Cross.  Attached  to  the  Eighth  Air 
Force,  he  was  a  turret  gunner  on  a 
B-17.  His  parents,  Mr.  and  Mrs. 
William  H.  Haulotte,  live  in  Green 
Bay,  Wis. 


Maj.  William  Jonas 

PAUL  JONAS,  MBS  assistant  di- 
rector of  special  features  and 
sports,  received  word  last  Wednes- 
day of  the  death  of  his  son  Maj. 
William  Jonas,  pilot,  in  a  plane 
crash  in  the  Pacific  area. 
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LOUISVILLE 


PEGGY  STONE,  A,  i.  York 

GEORGE  ROESLER    (  hicaun 

HOMER  GRIFFITH 
COMPANY 

Hollywond  <fe  Snti  f  rmn  isco 
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G.  P.  Hollingbery  Co.,  Representatives 
Horry  E.  Cummings,  Southeastern  Representativ 
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San  Francisco  Radio  Coverage 
To  Cost  $15,000;  Facilities  Set 

Personnel  Expected  to  Begin  Arriving  April  15; 
Stations,  Networks  Consider  Coverage  Plans 


COST  TO  RADIO  of  covering  the 
forthcoming  United  Nations  Se- 
curity Conference  in  San  Fran- 
cisco will  be  approximately  $15,000, 
that  amount  to  be  prorated  among 
the  networks  and  independents  on 
the  basis  of  space  assigned,  it  was 
disclosed  last  week  following  a 
meeting  between  State  Dept.  and 
broadcasting  officials  in  San  Fran- 
cisco. 

NBC  drew  first  choice  of  location 
as  a  result  of  lot  drawing  among 
the  four  major  networks  in  New 


York.  NBC  has  been  assigned 
space  for  two  studios  and  a  con- 
trol room  near  the  main  entrance 
of  the  building  housing  the  con- 
ference. Blue-ABC  will  have  simi- 
lar space  adjoining  NBC. 

Facilities  Designated 

CBS  and  Mutual  will  have  fa- 
cilities adjoining  toward  the  rear  of 
the  building.  Comparable  space 
has  been  allotted  to  the  British 
Broadcasting  Corp.,  the  Canadian 
Broadcasting  Corp.  and  the  Aus- 


P 1^  J  fj  P  Tf' ff'* 

5  SOLID  BROADCAST  DAYS 

SOUTH  BEND  Men's  Clothing  Stores  used  that  much 
program  time,  PLUS  1,192  spot  announcements,  on 
WSBT  in  1944.  Like  department  stores,*  time  purchases 
by  such  accounts  are  exceptionally  high — because  South 
Bend  KNOWS  what  Hooper  SHOWS:  that  South  Bend's 
preference  for  WSBT  is  overwhelming  —  among  men, 
women  and  children! 

*  South  Bend  Department  Stores 
bought  23,020  minutes  (21  solid 
broadcast  days)  of  program  time, 
PLUS  8,138  spot  announcements 
on  WSBT  in  1944. 


960  KC  -  1000  WATTS 
COLUMBIA  NETWORK 


PAUL  H.  RAYMER  COMPANY 
National  Represenfofivat 


tralian  Broadcasting  Corp.  For 
the  independent  stations  10  smaller 
rooms  have  been  assigned. 

Commentators  and  newsmen  who 
will  cover  the  conference  for  radio 
are  expected  to  begin  arriving  in 
San  Francisco  about  April  15,  ac- 
cording to  officials  of  the  Palace 
Hotel,  in  which  all  news  personnel 
will  be  housed.  The  San  Francisco 
Press  Club  will  maintain  open 
house  for  visiting  radio  newsmen 
and  the  city  of  San  Francisco  has 
set  aside  appropriations  to  enter- 
tain the  broadcasters  and  press 
during  their  stay. 

In  Toronto  on  Thursday  CBC 
and  the  Canadian  Assn.  of  Broad- 
casters announced  their  respective 
staffs  assigned  to  the  conference  as 
follows:  D.  C.  McArthur,  chief 
news  editor;  Neil  Morrison,  To- 
ronto; Douglas  Nixon,  Elmore 
Philpott,  Vancouver;  Wilson  Wood- 
side,  Toronto;  Rene  Garneau, 
Montreal,  for  CBC.  Dorwin  Baird, 
CJOR  Vancouver;  John  Colling- 
wood  Reade,  CFRB  Toronto;  Jim 
Allard,  All  Canadian  Radio  Fa- 
cilities, Toronto;  newscasters  for 
the  CAB. 

KYA  San  Francisco,  under  aus- 
pices of  the  San  Francisco  Chroni- 
cle, has  begun  a  series  of  pro- 
grams featuring  members  of  the 
San  Francisco  Counselor  Corps, 
Tuesday  and  Thursday  nights  pre- 
liminary to  the  Conference. 

Lee  &  Losh  Named 

The  State  Dept.  and  City  of  San 
Francisco  have  retained  Lee  & 
Losh,  a  national  publicity  service, 
to  handle  radio  and  press  relations 
during  the  Conference.  The  firm 
will  coordinate  hotel  accommoda- 
tions, telephones,  wire  and  other 
services  needed  by  working  news 
personnel. 

Mutual  announced  last  week  that 
Elsa  Maxwell,  columnist  and  en- 
tertainer, has  been  added  to  its 
staff  of  commentators  and  writers 
assigned  to  the  conference.  Among 
Mutual's  staff  will  be  Royal  Arch 
Gunnison,  Gabriel  Heatter,  Fulton 
Lewis  jr.,  Leo  Cherne,  Alexander 
Griffin,  Frank  Singiser,  LTpton 
Close,  Tom  Slater  and  others. 

World  Wide  Broadcasting  Foun- 
dation has  prepared  a  series  of 
scripts  under  the  title  Beyond  Vic- 
tory to  be  aired  on  95  stations  in 
connection  with  the  Conference. 

Seven  more  stations  have  been 


Club  Nominations 

A  NOMINATING  committee  of 
the  Radio  Executives  Club  an- 
nounced at  a  meeting  last  Thurs- 
day the  following  slate  of  officers 
for  the  next  season:  Arthur  Hull 
Hayes,  WABC,  president;  Craig 
Lawrence,  WHOM,  vice-president; 
Claude  Barrere,  WEAF,  treas- 
urer; Helen  Wood,  secretary.  Nom- 
inations will  be  closed  after  the 
next  meeting,  April  19.  Meanwhile, 
additional  nominees  can  be  placed 
on  the  slate  by  a  petition  of  seven 
or  more  members.  The  nominating 
committee  consisted  of  Ralph  Weil. 
WOV,  chairman;  Beth  Black, 
Joseph  Katz  Co.;  John  Hines. 
WNEW;  Pierce  Romaines,  Paul 
H.  Raymer  Co.;  Fred  Kenkel,  C. 
E.  Hooper  Inc. 


accredited  by  the  State  Dept. 
[Broadcasting,  March  26].  The 
stations  and  their  representatives 
follow:  KOL  Seattle,  Jerry  Mor- 
ris, program  director;  KMPC  Los 
Angeles,  Vance  Graham;  KTHT 
Houston,  Roy  Hofheinz;  WCAU 
Philadelphia,  Dorothy  Lewis; 
WPRA  Mayaguez,  Puerto  Rico, 
Andres  Camara;  WDSU  New  Or- 
leans, Hilda  Phelps  or  Shirley  Kil- 
gore.  Further  station  plans  follow: 
KSAN  San  Francisco — Plans  direct 
quarter-hour  commentary  dally  by  Lee 
Glroux,  KSAN  program  director,  pro- 


KFRE  Fresno,  Cal.— Plans  incomplete, 
but  hopes  to  do  live  broadcasts  weekly 
or  twice  weekly  from  the  Conference, 
said  Paul  B.  Bartlett,  general  manager. 

UNIVERSAL  BROADCASTING  Co. 
(KSFO  San  Francisco,  KPAS  Pasadena) 
— Plans  comprehensive  coverage,  feed- 
ing also  to  KWID-KWIX,  international 
shortwave  stations  licensed  to  Associ- 
ated Broadcasters  Inc.,  San  Francisco, 
according  to  Wilt  Gunzendorfer,  man- 
ager. Staff  includes  Austin  Fenger, 
Mary  Waterstreet,  Sidney  Roger,  Stuart 
R.  Ward,  Bob  Hansen,  Wally  King. 
Originations  at  Opera  House,  Civic 
Auditorium  and  Veterans  Building. 

KGVO  Missoula,  Mont.— A.  J.  Mosby, 
general  manager,  plans  to  overhead  in- 
terviews and  highlights.  Original  plans 
to  use  nev/  GE  recorder  were  aban- 
doned, because  of  delayed  delivery.  Sta- 
tion will  stress  human  interest  angle, 
depending  on  CBS  for  general  coverage. 

KIRO  Seattle — Plans  no  special  pro- 
grams, other  than  general  CBS  cover- 
age. Paul  H.  Appleby,  general  man- 
ager, will  sit  in  at  Conferences  for  back- 
ground. 

KQW  San  Francisco-San  Jose — Sta- 
tion will  originate  CBS  Pacific  Network 
programs  from  Conference,  featuring 
Harry  W.  Flannery,  Chet  Huntley  and 
Dr.  Wallace  Sterling,  in  addition  to 
CBS  commentators  from  New  York  and 
Washington.  Covering  for  KQW  and 
assisting  CBS  staff  will  be  Grant  Hol- 
comb,  KQW  production  chief;  Walfred 
Johnson,  Oscar  Baan,  newsmen. 


RADIOS  LONGEST  LIST  OF  SATISFIED  SPONSORS:  ■  '^'^^  HOU<:c  « 
Groves   KSL  I 

Hudepohl  Beer  WOOD    f  W. 

Cobakco  Bread  WAGE    I  f  \  > 

Dude  Ranch  Syrup  KOMO  /  J,  1/ 

Staley  Mills  KOAM  /.      ^  O  Af  p  .  V 

Silver  Fox  Beer  WOAI  /  N^^^^OlNegg 

UO  BE  CONTINUED)  *^ 
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Policy  on  Renewals 
Hits  WCHS,  KFNF 

Hidden  Interests,  Policies 
On  Programs  Among  Issues 

IN  LINE  with  its  policy  of  scruti- 
nizing renewals,  the  FCC  last  week 
designated  for  hearing  two  more 
applications  for  renewal.  These  are 
WCHS  Charleston,  W.  Va.,  owned 
principally  by  Capt.  John  A.  Ken- 
nedy, now  on  active  Nayy  duty, 
and  KFNF  Shenandoah,  la. 

In  connection  with  the  KFNF  li- 
cense renewal  hearing,  now  desig- 
nated for  May  16,  the  FCC  also 
set  for  consolidated  hearing  appli- 
cation for  transfer  of  control  from 
Henry  Field  to  the  Midwest  Broad- 
casting Co. 

The  WCHS  license  renewal  was 
to  be  heard  at  10  a.m.  April  9  on 
five  issues  as  follows: 

1.  To  obtain  full  information  as  to 
■what  interest,  direct  or  indirect,  if  any, 
the  stockholders,  or  any  of  them,  of  the 
applicant  (Charleston  Broadcasting  Co.) 
now  have  or  have  held  in  the  Kanawha 
Valley  Broadcasting  Co.,  licensee  of 
WGKV  Charleston. 

2.  To  determine  whether  false  and 
misleading  statements  have  been  made 
to  the  Commission  as  to  ownership  and 
control  of  stock  with  reference  to 
WGKV. 

3.  To  determine  what  contracts,  op- 
tions or  understandings  have  been  en- 
tered into  by  the  owner  with  reference 
to  acquisition,  ownership  or  control  of 
stock  in  WGKV. 

4.  To  determine  whether  statements 
filed  with  the  Commission  have  fully 
and  accurately  reflected  the  facts. 

5.  To  determine  whether,  in  view  of 
the  facts  adduced,  public  interest,  con- 
venience and  necessity  would  be  served 
by  granting  renewal. 

During  hearings  of  the  House 
Select  Committee  to  Investigate 
the  FCC,  a  former  secretary  of 
WCHS  testified  that  Capt.  Ken- 
nedy owned  an  interest  in  WGKV. 

Issues  in  the  transfer  of  KFNF 
are  these: 

1.  To  determine  the  qualifications  of 
the  proposed  transferee. 

2.  To  obtain  full  information  con- 
cerning arrangements,  contracts  and 
understandings  under  which  transferee 
company  proposes  to  acquire  the  sta- 
tion and  finance  the  proposed  transfer 
and  continued  operation  of  the  station 
if  the  application  is  granted,  including 
the  issuance  of  further  stock  of  licen- 
see to  transferee  and/or  Iowa  Broad- 
casting Co.  and  the  issuance  of  fur- 
ther stock  of  transferee  to  Henry  Field 
and  the  effect  thereof. 

3.  Because  of  the  pendency  of  appli- 
cation for  the  renewal  of  license  and 
the  Issues  raised  thereby. 

Issues  in  the  license  renewal 
hearing  include: 

1.  To  determine  the  program  service 


BLUE-ABC  PRESS 

IS  REORGANIZED 

A  REORGANIZATION  of  the 
Blue-ABC  press  department  to  con- 
form to  the  present  promotional 
setup  of  the  network  has  been 
charted  by  Fred  Smith,  vice-presi- 
dent in  charge  of  advertising,  pro- 
motion, publicity  and  public  rela- 
tions, and  will  be  put  into  full  elfect 
when  the  department  moves  to  its 
new  offices  on  the  second  floor  of 
the  RCA  Bldg.,  one  flight  down 
from  its  present  quarters. 

Stan  Warren  has  been  assigned 
to  news,  Bert  Schwartz  to  pro- 
grams, Don  Rich  to  WJZ  and 
George  Schrier  to  co-op  programs 
— to  concentrate  on  the  publicizing 
of  those  departments.  Other  mem- 
bers of  the  publicity  department 
will  be  organized  into  a  task  force 
to  work  on  special  publicity  drives. 

Earl  Mullin,  manager  of  the  pub- 
licity department,  will  act  as  co- 
ordinator for  the  activities  of  the 
individual   members   of   his  staff', 


J.  H.  Louchheim,  Early 
CBS  Stockholder,  Dead 

JEROME  H.  LOUCHHEIM,  71, 
Philadelphia  contractor  and  horse 
breeder,  a  pioneer  in  radio  through 
substantial  stock  ownership  in  CBS 
during  its  earliest  days,  died  in 
Philadelphia  April  4  of  a  heart 
ailment. 

Mr.  Louchheim  was  part  owner 
of  CBS  prior  to  1927,  when  it  was 
known  as  the  Columbia  Phono- 
graph Broadcasting  System.  He 
sold  his  interests  to  William  S. 
Paley  who,  through  acqviisition  of 
other  interests,  became  principal 
owner  and  president.  Mr.  Louch- 
heim, however,  continued  as  a  di- 
rector and  for  years  afterward 
served  as  a  member  of  the  board. 


and  as  liaison  between  them  and 
Mr.  Smith.  Ralph  Gleason,  trade 
news  editor,  will  continue  to  cover 
all  network  activities  for  the  trade 
press.   The  new  setup  will  be  a 


publicity  organization  functioning 
more  like  the  staff  of  a  newspaper, 
with  reporters  assigned  to  regular 
beats  but  with  stories  clearing 
through  the  news  desk. 


'SI.  M.  COLE,  Cbicaso  music  publisher, 
has  entered  the  transcription  field,  ae- 
co]-ding  to  Broadcast  Music  Inc.,  which 
rei)Drted  the  Cole  transcription  library 
contains  more  than  200  titles  of  Amer- 
ican folk  tunes,  novelty  songs  and 
hillbillv  numliers. 


and  method  of  operation  of  KFNF,  par- 
ticularly since  1942. 

2.  To  determine  the  parties  in  con- 
trol of  KFNF  and  whether  any  rights 
or  interests  therein  have  been  trans- 
ferred, directly  or  indirectly,  to  or  ex- 
ercised by  any  other  party,  particularly 
since  March  1942. 

3.  To  determine  whether  applicant 
has  made  full  disclosure  to  the  Com- 
mission with  respect  to  understand- 
ings, contracts  and/or  other  arrange- 
ments concerning  rights  or  interests  in 
or  control  over  the  station. 


Meet  WHB's  Lindsey  Riddle- 

Our  Studio  Supervisor  ....  FM,  Facsimile,  Tele  Enthusiast! 

When  we  need  an  alert  engineer  to 
do  a  job  that  hasn't  been  done  yet 
—and,  especially,  those  jobs  that  ap- 
parently can't  be  done!  —  Riddle's 
our  man!  At  35,  he's  old  enough  to 
be  a  seasoned  operator— yet  young 
enough  to  tackle  enthusiastically 
problems  requiring  vision  and  ima- 
gination. 

Riddle  designed  and  constructed 
WHB's  high  frequency  transmitters; 
and  his  (and  our)  special  pet  is  the 
"WHB  Magic  Carpet"  —  our  short- 
wave truck  for  remote  pick-ups  be- 
yond telephone  lines.  To  inaugurate 
the  last  War  Loan  in  Kansas  City, 
Riddle  and  WHB's  Dick  Smith  lashed 


fine  E.T.  s  from  the  Mutual  Network 
line,  for  "playback"  broadcasts  on 
WHB.  He's  enthusiastic  about  three 
great  new  shows  on  WHB,  too: 

"SONG  and  DANCE  PARADE"-with  RUSH 
HUGHES.  A  full  hour  of  popularlrecordings, 
broadcast  Mondays  through  Saturdays  at  2 
p.m.— with  popular  Eush  Hughes  of  KWK 
as  Master  of  Ceremonies.  This  program  took 
KWK  from  a  1.5  to  a  4.9  Hooperating  morn- 
ings in  St.  Louis -and  it  has  already  won  a 
4.2  in  Kansas  City!  Quarter-hour  participa- 
tion sponsorships  available,  3  to6  days  weekly. 

"THE  FIRST  FIVE"  — with  RUSH  HUGHES. 

Kansas  City's  "best  seller"  records,  as  re- 
ported daily  by  leading  retailers— together 
with  their  "platter  mates",  some  fascinating 
and  rhythmic  "extras". . .  and  the  voice  of 
Rush  Hughes!  Forty-five  minutes  nightly, 
Mondays  through  Saturdays,  at  6. 15  p.m.  Ask 
Don  Davis  for  participation  availabilities. 

"KANSAS  CITY  HOT  CLUB"-wifh  JAMES 
GANTT.  Nightly  quarter-hour  of  rare  "hot 
jazz"  recordings,  featuring  the  all-time 
great  names  in  jazz  music  . . .  with  intelligent 
and  interesting  commentary  by  James  Gantt. 
A  sure-fire  7  p.  m.  feature  available  for  spon- 
sorship now. 

If  you  want  to  sell  the  Kansas 
City  market,  WHB  is  your  happy 
medium! 


For  WHB  Availabilities,  'Phone  DON  DAVIS 
at  any  of  these  "SPOT  SALES"  offices: 

KANSAS  CITY  Scarritt  Building  HArrison  1161 

NEW  YORK  CITY  ...  400  Madison  Avenue  .  .  .  Eldorado  5-5040 

CHICAGO   360  North  Michigan  FRAnklin  8520 

HOLLYWOOD  .  .  Hollywood  Blvd.  at  Cosmo  .  .  Hollywood  8318 
SAN  FRANCISCO  5  Third  Street  EXbrook  3558 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

1^-^  Kansas  City  •  Wichita  •  Salina  •  Great  Bend  •  Emporia 
^''^       Missouri  Kansas        Kansas  Kansas  Kansas 


the  "Magic  Carpet"  to  a  landing 
barge  about  to  be  launched  at  the 
Darby  shipyards  —  and  rode  down 
the  ways  into  the  Missouri  River 
with  it,  while  Dick  Smith  gave  a 
"wave-by-wave"  description.  That's 
typical  of  WHB's  ingenious  "special 
events"  broadcasts. 

Riddle's  hobby  is  to  ride  railroad 
engines.  He's  a  "swing  band"  fan... 
a  record  collector  . . .  and  cuts  very 
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Hon.  Frank  Haas 
Erivht  Wasey  &  Co. 
New  York  City.  N.  Y. 

Dear  Frank: 

Hotv'd  you  feel  if  sovieone  walked  u})  to 
you  and  said.  "Say,  you've  been  haunt- 
ing me"?  Well,  that's  what  happened 
to  one  of  our  fellows  the  other  day 
.  .  .  Uncle  Si, 


uho  used  to 
work  here  at 
WCHS  arid  is 
now  attached 
to  the  Navy 
came  back  to 
visit  the  folks 
at  the  station 
and  that's  just 
thewayhe 
greeted  Vncle 
Si,  then  he  ex- 
plained  that 
he'd  been  fool- 
ing around  lis- 
tening to  the 
radio  in  a  sub 
a  couple  cf 
days  out  at  sea 
and  picked  up 
WCHS.  Heard 
Si's  program 
and  a  couple 
of  others  later 
in  the  day. 
WeU,  we  don't 

the  Atlantic 
nth  our  5000  7vatts  on  5S0,  but  we 
lire  do  claim  a.  million  West  Virgin- 
ans.  A  k  a  Branham  man  about  that. 

Yrs, 
Algy 

WCHS 

Charleston,   W.  Va. 


GATEWAY 

AFRUATE 

TO  THE 

PAUL  H 

RICH 

"^EP  CO 

TENNESSEE 

VALLEY 

,, 

WLAC 

50000  WATTS 
M  ASHVflt,E 


for 


it's 

DIAL—  1050 
50,000  WATTS 
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Tuesday  9-9:30  p.m 
Heads  Hooper  Poll 

Hope  and  Fibber  Are  Leaders 
In  Oct.-Feb.  Figures 

TUESDAY  9-9:30  p.m.  with  a 
Hoopei-ating  of  83  has  the  highest 
available  combined  audience  for  all 
geographical  areas,  according  to 
the  fall-winter  "sectional"  Hooper- 
atings  released  to  subscribers  by 
C.  E.  Hooper  Inc.,  New  York  Re- 
port covers  the  period  from  October 
1944  to  February  1945. 

Bob  Hope  has  the  highest  Hoop- 
erating  in  any  section — 36  rating 
in  the  Mountain  area — with  Fibber 
McGee  and  Molly  second — 34.5  for 
the  same  section.  Hope  was  con- 
sistently first  and  Fibber  second 
in  each  of  the  five  major  areas. 

Highest  available  evening  audi- 
ence for  any  geographic  area  is 
86.2  in  the  North  Central  section 
for  Tuesday  7-7:30  p.m.  (CWT). 
Same  area  also  achieved  the  high- 
est daytime  available  audience  for 
any  section,  with  81.2  reported  for 
Monday  through  Friday  8-8:15  a.m. 
(CWT).  Highest  daytime  available 
audience  for  all  sections  was  74.4 
during  the  5:45-6  p.m.  (EWT)  pe- 
riod. 

Monday  9-9:30  p.m.  (EWT) 
shows  the  highest  sets-in-use  fig- 
ures for  all  combined  sections  with 
44.6  and  also  for  any  single  geo- 
graphic area,  with  49.2%  reported 
listening  in  the  North  Central  sec- 
tion. Ed  Wynn  was  heard  on  Blue- 
ABC  at  this  time.  Radio  Theatre 
on  CBS,  Gabriel  Heatter  on  MBS 
and  the  Telephone  Hour  on  NBC. 

The  12-12:15  p.m.  period  (EWT) 
achieved  the  highest  percentage  of 
daytime  sets-in-use  for  all  com- 
bined sections,  with  18.9.  Highest 
daytime  sets-in-use  figure  for  any 
single  area  occurred  in  the  Moun- 
tain area,  where  9:15-9:30  a.m. 
(MWT)  period  attained  22.6. 

The  same  section  achieved  the 
top  daytime  Hooperating  for  any 
geographic  area  during  the  9:15- 
9:30  a.m.  period,  with  a  rating  of 
15  for  Breakfast  in  Hollywood, 
Blue-ABC.  Highest  all-section  day- 
time Hooperating  (18.8)  went  to 
When  a  Girl  Marries,  5-5:15  p.m. 
(EWT)  on  NBC. 


FCC  Given  Application 
For  Transfer  of  WQAM 

APPLICATION  for  sale  of  WQAM 
Miami  to  John  S.  Knight,  owner 
of  the  Miami  Herald  and  other 
newspapers  in  the  Knight  chain, 
was  filed  last  Tuesday  with  the 
FCC.  Price  of  $500,000  [Broad- 
casting, Feb.  12]  is  to  be  paid 
to  sellers  Fred  W.  Borton  and  W. 
W.  Luce  in  different  manners;  the 
former  receiving  payment  on  or  be- 
fore five  years  on  demand,  and  the 
latter  being  paid  on  sale. 

Mr.  Borton,  president  and  man- 
ager of  the  station,  would  retain 
voting  power  on  his  outstanding 
stock  and  would  remain  for  five 
years  to  manage  and  direct  opera- 
tions at  a  salary  of  $20,000  a  year. 
Also  at  his  option,  payments  could 
be  made  in  installments  over  a 
period  of  ten  years. 


IT'S  NOW  WGBS 

Initials  of  Fort  Industry 
— President  Perpetuated 


J 


INITIALS  of  Comdr.  George  B. 
Storer,  president  of  the  Fort  In- 
dustry Co.,  owner  of  WFTL  Miami, 
will  be  perpetuated  in  call  letters 
because  of  cooperation  of  a  former 
Coast  Guardsman.  For  months  Fort 
Industry  sought  new  call  letters. 
Then  it  was  learned  the  yacht 
Marbob,  owned  by  Capt.  J.  Fred 
Carpenter,  to  which  the  call  letters 
WGBS  were  assigned,  had  been 
decommissioned  and  returned  to 
Capt.  Carpenter  after  service  in 
the  Atlantic  patrol  with  the  Coast 
Guard. 

Capt.  Carpenter  relinquished  the 
call  letters  to  Fort  Industry  officials 
who  last  week  apprised  their  presi- 
dent, now  on  active  Navy  duty  in 
Washington.  The  FCC  on  Tuesday 
approved  a  request  to  change 
WFTL  to  WGBS.  At  the  same  time 
the  U.  of  Minnesota  was  granted 
call  letters  KUOM  in  place  of  WLB. 
The  call  letters  WGBS  first  were 
assigned  to  Gimbel  Bros.,  New 
York,  the  station  later  being  sold 
to  General  Broadcasting  System.  In 
1932  it  was  sold  to  Hearst  and  call 
letters  changed  to  WINS. 


PROPRIETARY  COPY 
BOARD  SUGGESTED 

A  PROPOSAL  that  a  committee  be 
formed  to  discuss  "problems  of  mu- 
tual interest  to  members  of  the  Ad- 
vertising Acceptance  Departments 
of  the  various  types  of  media  and 
the  Advisory  Committee  on  Adver- 
tising of  the  Proprietary  Assn.  of 
America"  for  the  guidance  of  ad- 
vertising agencies  in  the  prepara- 
tion of  copy  for  medical  products 
was  advanced  Thursday  by  Dv. 
Frederick  J.  Cullen,  PAA  executive 
vice-president  and  medical  director, 
in  an  address  before  the  Radio  Ex- 
ecutives Club  of  New  York. 

Admitting  that  some  proprietary 
manufacturers,  advertising  does  not 
meet  Proprietary  Assn.  standards 
but  keeps  just  inside  the  require- 
ments of  the  law.  Dr.  Cullen  cau- 
tioned his  audience  "that  this  group 
represents  the  minority,  but  their 
advertising  is  as  a  rule  quite  con- 
spicuous." He  asked  whether  cer- 
tain broadcasters  and  publishers 
"who  have  indicated  that  it  is  not 
their  desire  to  accept  proprietary 
medicine  copy"  are  justified  in  that 
position,  and  indicated  that  all 
should  not  suffer  for  the  transgres- 
sions of  a  few. 


INGENIOUS  USE  of  this  heart-of- 
city  bulletin  board  is  made  by 
WSFA  Montgomery,  Ala.,  to  give 
latest  news  bulletins  and  feature 
important  projects.  Situated  on  top 
of  the  bus  stop  on  Court  Square 
the  news  bulletins  are  changed 
three  times  daily. 


Lt.  Joseph  C.  Doherty 

LT.  JOSEPH  C.  DOHERTY,  25. 
son  of  Frank  P.  Doherty,  attorney, 
civic  leader  and  owner  of  KRKD 
Los  Angeles,  was  killed  in  action 
during  the  current  Allied  smash 
into  Germany,  according  to  notifi- 
cation from  the  War  Department. 
He  was  attached  to  the  Third  In- 
fantry Division  of  the  American 
Seventh  Army.  A  younger  son, 
Capt.  John  Doherty,  24,  was  killed 
in  the  Italian  campaign  late  in 
1943.  Lt.  Joseph  Doherty  at  the 
time  asked  to  be  transferred  to  his 
late  brother's  battalion.  Upon 
transfer  he  fought  through  the 
Italian  drive,  landed  with  invasion 
forces  in  Southern  France  and  bat- 
tled on  up  into  Germany.  Two 
more  of  Frank  Doherty's  boys  are 
in  the  armed  forces,  one  now  serv- 
ing overseas  and  the  other  at  West 
Point  Militai'y  Academy. 


Hunt  Club  Video 

MARTIME  MILLING  Co.,  Buffalo, 
will  sponsor  a  quarter-hour  test 
television  program  on  DuMont- 
WABD  New  York  April  17  for 
Hunt  Club  dog  feed.  Program  will 
take  form  of  a  mother  goose  fan- 
tasy. WABD  has  aired  two  previous 
dog  food  shows.  Agency  is  Bald- 
win &  Strachan,  Buffalo. 


WFPG 

ATLANTIC  CITY,  NJ. 


EDDIE  KOHN,  genial  manager  of 
WFPG,  New  Jersey's  ONLY  Blue  Nefwork  Ou+lef  > 
be  glad  to  give  you  a  friendly  tip  on  the  voluminous  amount  of 
ALL  YEAR  AROUND  business  to  be  obtained  from  the 
Seaboard  Area. 

For  further  detoiis  en  WFPG— write  EDDIE  KOHN.  ATLANTIC  CITY,  N.  J. 
For  further  details  on  otfcer  Friendly  Group  Stafiens,  write 

JOHN  LAUX,  Managing  Director 
"THE  FRIENDLY  GROUP",  STEUBENVILLE 


:^^^ty  .yippti  wji^a 

STEUitNVILLE,  O..  ATLANTIC  CITY,  N.  J.,  V/ASHINSTON,  PA..  KINGSTON.  N.  Y. 


E,  OHIO  i 
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Fund  lor  BMB 

(Continued  from  page  20) 

Thursday  for  New  York  to  view 
prospective  offices. 

J.  Harold  Ryan,  NAB  president, 
expressed  gratification  at  the 
"splendid  response"  accorded  the 
BMB  at  the  district  meetings. 

"I  am  gratified  at  the  keen  in- 
terest displayed  in  a  standard 
method  of  measuring  audiences," 
he  said.  "The  fact  that  56%  of  our 
potential  membership  already  has 
signed  up  indicates  that  BMB  is 
just  what  the  doctor  ordered  for  a 
standard  broadcasting  measure- 
ment sei'vice." 

Detroit  Presentation 

Scores  of  stations  have  tele- 
graphed their  subscriptions  to  the 
BMB.  Others  have  subscribed  by 
mail.  Nearly  64%  of  the  NAB 
member-stations  in  the  17  districts 
have  subscribed  to  the  BMB,  while 
more  than  36%  of  the  non-member 
outlets  in  the  same  districts  have 
become  members. 

At  the  Detroit  Book-Cadillac  ho- 
tel last  week,  Mr.  Feltis  was  as- 
sisted in  his  presentation  by  Otto 
Stadelman,  media  director.  Need- 
ham,  Louis  &  Brorby,  Chicago;  Joe 
Neebe,  vice-president,  Campbell- 
Ewald  Co.,  Detroit;  M.  A.  Hillins- 
head,  radio  director,  Campbell- 
Ewald;  Robert  Mason,  WMRN, 
Marion,  O.,  chairnlan  of  the  NAB 
Small  Market  Stations  Committee 
and  member  of  the  BMB  board. 

Guests  were  Horace  Stovin,  To- 
ronto, and  Walter  Elliott,  director 
of  the  Bureau  of  Broadcast  Meas- 
urement, Canada.  The  following 
District  8  stations  signed  BMB 
contracts  prior  to  the  Detroit  meet- 
ing: Indiana — ^WGBF  Evansville; 
WFBM  WIBC  Indianapolis;  WLBC 
Muncie;  WSBT  South  Bend;  Mich- 
igan— WKZO  Kalamazoo. 

Signing  during  the  meeting 
were:  Indiana — WHBU  Anderson; 
WGL  WOWO  Fort  Wayne;  WJOB 
Hammond;  WISH  Indianapolis; 
WKMO  Kokomo;  WASK  Lafay- 
ette; WHOT  South  Bend;  WBOW 
Terre  Haute.  Michigan— WPAG 
Ann  Arbor;  WELL  Battle  Creek; 
WDBC  Escanaba;  WFDF  Flint; 
WJEF  WLAV  Grand  Rapids; 
WKLA  Ludington;   WDM  J  Mar- 


MiLY  PROGRAMS  IN 


WATTS  DIRECTIONAL  OVER,  NEW  YWtK 


STATUS  OF  BMB  PLAN 


TABLE  compiled  by  the  NAB  Research  Dept.  and  showing  status  of  the 
Broadcast  Measurement  Bureau  as  of  April  5,  following  a  series  of  NAB 
district  meetings,  which  concluded  last  Tuesday   in   Detroit,  follows: 


-VAB  Member  Stations 


TOTALS  j  63 
ONE  CANADIAN  AND  i  FM  STATIONS 


AO  A  — .VAB 
Stations  Signed 
BMB 


Commercial  Statiomr' 


Siihscrip/ii 
Stations 
Signed 


33.615 
30,900 
22 , 800 
21,255 
16,035 
14,250 
16,350 
34,200 
13,845 


11,685 
7,385 
19,410 
17,325 


TOTAL  SUBSCRIBERS  . 


*Total  Stations  945: 
less  14  territorial  stations 
tDistrict  which  has  : 


less  22ICP  stations 
—leaves  874  stations  ; 
ot  held  a  meeting. 


)t  yet  licensed;  less  35  nor 
immediate  BMB  prospects 


jramercial  stations 


quette;  WKBZ  Muskegon;  WHLS 
Port  Huron;  WSAM  Saginaw; 
WSOO  Sault  Ste.  Marie;  WTCM 
Travers  City. 

J.  E.  Campeau,  general  manager 
of  CKLW  Windsor-Detroit,  direc- 
tor of  Mutual  and  a  member  of 
the  Canadian  BBM, .signed  a  con- 
tract subject  to  acceptance  by  the 
BMB  board,  thus  becoming  the 
first  major  station  in  the  Detroit 
area  to  subscribe,  according  to  Mr. 
Feltis. 

Frank  Webb,  general  manager 
of  WGL  Fort  Wayne  and  member 
of  the  NAB  sales  managers  execu- 
tive committee,  arose  to  speak  in 
behalf  of  the  BMB  at  the  Detroit 
meeting  and  at  the  conclusion  of 
his  remarks  he  handed  a  check  for 
one  year's  subscription  to  Presi- 
dent Feltis. 

The  four  FM  stations  now  mem- 
bers of  BMB  are  WMFM  Milwau- 
kee, WTIC-FM  Hartford,  Conn., 
WGTR  WMTW  Boston.  Although 
the  BMB  has  not  made  any  effort 
to  enlist  the  memberships  of  FM 
and  noncommercial  educational  sta- 
tions, it  is  understood  the  board 
plans  to  discuss  those  phases  at  a 
meeting  in  the  near  future. 

While  18  district  meetings  have 
been  held  this  year  and  the  bulk 
of  memberships  obtained  through 
those  sessions,  District  12,  Kansas 
and  Oklahoma,  held  no  meeting. 
Of  the  27  NAB  member  stations 
in  District  12,  11  have  subscribed 
to  BMB  and  one  of  the  four  non- 
member  outlets  has  taken  mem- 
bership. Districts  4  and  5  were 
split  into  two  sessions  each,  mak- 
ing a  total  of  18  meetings. 

As  soon  as  Mr.  Feltis  lines  up 
his  office  staff  in  New  York,  he 
plans  a  concerted  nationwide  cam- 
paign to  interest  stations  not  yet 
subscribers. 


XATIOXAL  CONCERT  &  Artists 
Corp.  filed  suit  in  Chicago  circuit  court 
last  week  against  Alex  Dreier,  NEC 
commentator  sponsored  by  Skelly  Oil 
Co.,  to  recover  commissions  allegedly 
due  on  his  $845-weekly  salary  from 
Dec.  11.  1944,  when  NCAC  took  over 
his  contract  from  NBC.  to  March  IT. 
1945.  and  to  determine  whether  he 
owes  10%  commissions  from  March 
17-Dec.  8.  194.5. 


U.  S.  Rubber  Renews 

U.  S.  RUBBER  Co.,  New  York, 
has  renewed  its  sponsorship  of  the 
New  York  Philharmonic  Symphony 
Sunday  afternoon  broadcasts  on 
CBS  for  another  year,  effective 
May  13.  With  the  season  for  the  ■ 
concerts  at  Carnegie  Hall  conclud-  , 
ing  April  15,  disposal  of  2,740  ad- 
mission tickets  weekly  reverts  for 
the  spring  and  summer  to  the  .-spon- 
sor and  CBS.  Negotiations  are  in 
process  for  conductors.  Bruno  Wal- 
ter, George  Szell  and  Igor  Stra- 
vinsky have  been  engaged  as  guest  , 
conductors  for  the  1945-46  subscrip- ' 
tion  season  opening  in  October, 
with  Mr.  Rodzinsky  set  to  return 
for  his  third  season  as  musical  di-  . 
rector.  Agency  :s  Campbell-Ewald, 
New  York. 

WGBF  Hearing 

WHETHER  TV/0  stations  in  the 
same  community  under  same  own- 
ership violate  the  Commission's 
duopoly  regulation  (Sec.  3.3-5)  will 
be  determined  when  WGBF  Evans- 
ville, Ind.,  licensed  to  Evansville 
on  the  Air  Inc.,  is  given  a  hearin<^■ 
at  10  a.m.  April  10.  Evansville  on 
the  Air,  also  licensee  of  WEOA. 
contended  that  the  duopoly  rule- 
was  not  applicable  in  view  of  the 
public  service  rendered  by  both 
stations  and  because  of  the  diversi- 
fied ownership.  The  licensee  sub- 
mitted scores  of  affidavits  from 
civic,  business,  church  and  educa- : 
tional  leaders  and  organizations  of 
Evansville  asking  the  Commission 
to  permit  the  continued  operation 
of  the  two  stations  under  present 
ownership  status.  , 


Reasons  why  we  say:  "WSGN  is  Alabama's  Best  BUY 
Far:"  (1)  Top  coverage  of  the  Stale;  (2)  7  out  of  10 
top-rated  day-time  shows;  (3)  the  38.5 "/f  gain  given 
WSGN  by  the  latest  Hooper  comparison  shown  below: 


HOOPER  ALL-DAY  AVERAGE 
SEPT.-OCT.  1944-1943 


^STATION 

A 

B 

WSGN 

25.0 

35.5 

36.4  ^ 

\  1943 

26.8 

42.3 

26.4  Y 

[change 

-.6% 

-16.4% 

/?38.5%]^ 

AMERICAN  BROADCASTING  Co. 
has  appointed  BBDO  Los  Angeles  to 
handle  advertising  for  Blue  western 
division,  Hollywood.  Henry  M.  (Hank) 
Allen  is  account  executive. 
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THE  BIRMINGHAM  NEWS 
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Represented  by  Headley-Reed 
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Yes 


— most  people 
do  listen  to  WGAC  most 
of  the  time!  Hooper's 
latest  report  shows  that 
WGAC  has  81  %  more 
listeners  in  the  morning 
and  41  %  more  listen- 
ers in  the  afternoon 
than  all  other  stations 
combined  —  and  our 
night  audience  is  phe- 
nomenal. 

The  smartest  buyers  of 
all  buy  this  call. 


mm 


AUGUSTA*GEORGIA 
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FCC  Action  Held  :r 


Unlikely  on  WPEN 

Interference  on  Church  Issue 
Banned  by  Radio  Law 

FCC  ACTION  on  a  complaint  of 
a  Fundamentalist  Church  group 
in  Philadelphia  against  cancella- 
tion of  considerable  religious  com- 
mercial time  by  WPEN  appeared 
unlikely  last  week  in  view  of  the 
Communications  Act  which  pre- 
cludes the  Commission  from  exer- 
cising any  jurisdiction  over  pro- 
grams or  business  practices. 

On  March  26  the  churches, 
which  had  purchased  time  on 
WPEN  before  the  station  was 
bought  by  the  Philadelphia  Bulle- 
tin, filed  protest  with  the  FCC, 
asking  the  Commission  to  set  aside 
its  action  transferring  control 
from  Arde  Bulova  to  the  Bulletin. 
WPEN,  under  new  management, 
notified  all  church  groups  that  re- 
ligious commercial  programs  would 
be  cancelled  as  of  April  2. 

Time  Survey 

In  answer  to  the  complaint, 
Pierson  &  Ball,  Washington  coun- 
sel for  WPEN,  pointed  out  that  a 
survey  disclosed  the  station  had 
devoted  21.1%  of  its  time  to  re- 
ligious broadcasting  and  most  of 
that  time  was  commercial.  The  en- 
tire Sunday  period  between  7:30 
a.m.  and  11:00  p.m.  was  devoted 
to    religious    programs,    most  of 


IMPROVED  SERVICE  for  the  James  M.  Cox  stations,  WSB  Atlanta, 
WHIO  Dayton  and  WIOD  Miami  was  the  subject  under  discussion  at  a 
Miami  meeting  of  general  managers  and  chief  engineers.  Here  Robert 
L.  Fidlar,  standing,  V/IOD  program  director  and  chairman  Program 
Managers  Committee,  5th  District  NAB,  is  explaining  public  service  struc- 
ture of  station  programming  to  (1  to  r)  John  Outler,  general  manager 
WSB;  James  M.  LeGate,  general  manager  WIOD;  J.  Leonard  Reinsh, 
managing  director  of  Cox  stations;  Robert  Moody,  general  manager 
WHIO;  Harry  Cummings,  southeastern  station  representative,  and  Tom 
McCullough,  who  is  commercial  manager  of  the  Miami  outlet. 


which  were  sold  to  the  Fundamen- 
talist group,  precluding  other 
"Protestant,  Catholic  or  Jewish 
denominations"  from  buying  time. 

WPEN  proposes  to  sell  three 
hours  on  Sunday  and  a  quarter  and 
half-hour  Monday  through  Satur- 
day for  religious  programs.  In  ad- 
dition the  station  is  giving  three 
hours  without  charge  to  all  de- 
nominations on  Sunday  evening 
and  a  quarter-hour  daily  for  re- 
ligious broadcasts. 

Disclosure  by  the  Commission 
last  week  of  the  complaint  and  an- 


yr^OMA  CITY 

MUTUAL  Station 

Ask  the  Walker  Co. 


swer  led  to  the  revelation  that  the 
Philadelphia  Gospel  Broadcasters, 
an  organization  of  Fundamentalist 
churches,  used  the  chain  letter 
method  to  bring  pressure  on 
WPEN.  A  poscard  was  sent  to  all 
members  with  the  admonition  to 
write  letter  of  protest  to  WPEN 
and  send  copies  to  the  FCC,  the 
protests  to  be  "similar  but  not  ex- 
actly like"  a  suggestion  set  forth. 
Each  recipient ,was  advised  to  "get 
at  least  10  of  your  friends  to  do 
likewise." 

Although  there  was  no  formal 
commitment  from  the  Commission, 
it  was  understood  no  action  would 
be  taken  inasmuch  as  the  complaint 
involves  programming  and  busi- 
ness practices.  The  Philadelphia 
Federation  of  Cliurches,  repre- 
senting 26  denominations,  on 
March  6  went  on  record  support- 
ing the  new  policy  of  WPEN. 


NYU  Radio  Course 

SUMMER  Radio  Workshop  of  New 
York  U.  opens  July  2  and  will  run 
through  Aug.  9,  under  the  direc- 
tion of  Robert  J.  Landry,  CBS  di- 
rector of  program  writing.  In  ad- 
dition to  six  regular  radio  courses, 
there  will  be  a  series  of  weekly 
lectures  by  guest  speakers,  and  a 
4% -hour  studio  production  session 
every  afternoon  to  give  students 
practical  experience,  all  conducted 
mainly  by  radio  people. 


KOIN 

THE  KOIN 
AAILLION  DOLLAR  CLUB 

•^pledged  to  Victory! 

PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  NaflRep. 
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All  time  Eastern  Wartime  unless  indicated 


New  Business 

UNITED  DRUG  Inc.,  Boston  (Rexall 
stores,  Puretest  aspirin),  on  April  6 
for  52  weeks  started  Rexall  Radio  Show 
With  Jimmy  Durante  and  Gary  Moore 
on  141  CBS  stations  Fri.  10-10:30  p.m. 
Agency:  N.  W.  Ayer  &  Son,  N.  Y. 
BEST  FOODS  Inc..  N.  Y.,  (Nucoa  mar- 
garine and  Shinola  shoe  polish),  on 
April  21  starts  John  W.  Vandercook 
Sat.  5:30-5:45  p.m.  on  144  NBC  stations. 
Agency:  Benton  &  Bowles,  N.  Y. 

SAFEWAY  STORES  Inc.,  Oakland,  Cal. 
(Dwight  Edwards  coffee),  on  April  14 
starts  Night  Editor  on  10  NBC  Mountain 
stations  Wed.  6:45-7  p.m.  (MWT)  with 
west  coast  repeat  starting  April  7  on  2 
NBC  Pacific  stations  Sat.  9-9:15  p.m. 
(PWT).  Twelve  Pacific  stations  will  he 
added  with  time  clearance.  Agency: 
Ruthrauff  &.  Ryan,  San  Francisco. 

CAMPBELL  CEREAL  Co.,  Minneapolis 
(Malt-O-Meal),  on  May  12  starts  Graeme 
Fletcher— News  on  7  NBC  Pacific  sta- 
tions Sat.  7-7:15  a.m.  (PWT).  Agency: 
Raymond  R.  Morgan  Co.,  Hollywood. 
LAMBERT  PHARMACAL  Co.,  St.  Louis 
(Listerine  toothpaste),  on  March  31 
started  The  BUlie  Burke  Show  on  146 
CBS  stations  Sat.  11:30-12  noon.  Agen- 
cy: Lambert  &  Feasley,  N.  Y. 

GENERAL  PETROLEUM  Corp.,  Los  An- 
geles, on  May  1  starts  for  52  weeks 
undisclosed  type  of  program  on  13  CBS 
Pacific  and  Arizona  stations  Tues.  7:30- 
8  p.m.  (PWT).  Agency:  Smith  &  Drum, 
Los  Angeles. 

Renewal  Accounts 

MILES  Labs  Inc.,  Elkhart,  Ind.  (Alka- 
Seltzer,  One-A-Day  Vitamins),  on  March 
26  renewed  for  xid.  week*;  News  of  the 
World  with  Robert  St.  John  on  40  NBC 
stations  Mon.  thru  Fri.  10-10-15  a  m 
and  News  of  the  World  with  John  Van- 
dercook on  31  NBC  stations  Tues.  & 
Thurs.  and  on  136  stations  Mon.-Wed.- 
Fri.  7 :15-7 :30  p.m.  Agency  is  Wade  Adv  , 
Chicago. 

U.  S.  RUBBER  Co.,  New  York  (institu- 
tional), on  May  12  for  52  weeks  renews 
The  New  York  Philharmonic  Symphony 
on  121  CBS  stations  Sun.  3-4:30  p.m. 
Agency:  Campbell-Ewald  Co.,  N.  Y. 
PURE  OIL  Co.,  Chicago,  May  7  renews 
Kaltenborn  Edits  the  News  Mon.  thru 
Fri.  7:45-8  p.m.  on  approximately  35 
NBC  stations.  Agency:  Leo  Burnett  Co., 
Chicago. 

BELL  Telephone  Co.,  New  York,  on 
AprU  23  for  52  weeks  renews  Telephone 
Hour  on  135  NBC  stations  Mon.  9-9:30 
p.m.  Agency:  N.  W.  Ayer  &  Son,  N.  Y. 

PHARMACO  Inc.,  Newark  (Chooz),  on 
March  18  renewed  for  26  weeks  tran- 
scribed repeat  of  Hookey  Hall  on  28  Don 
Lee  Pacific  stations  Sun.  12:30-1  p.m. 
(PWT).    Agency:   Ruthrauff    &  Ryan, 

BEKLNS  VAN  &  STORAGE  Co.,  Los  An- 
geles, on  April  15  renews  for  52  weeks 
Remember  Hour  on  8  Blue  California 
stations  Sun.  11:30-12  noon  (PWT). 
Agency:  Brook  Adv.,  Los  Angeles. 


PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Ivory,  Oxydol),  on  April  2  renewed  for 
52  weeks  Jack  Klrkwood  Show  on  74 
CBS  stations  Mon.  thru  Fri.  7-7:15  p.m. 
Agency:  Compton  Adv.,  N.  Y. 

PABST  SALES  Co.,  Chicago  (Blue  Rib- 
bon beer),  has  renewed  for  52  weeks 
Sat.  8-8:30  p.m.  on  over  141  CBS  sta- 
tions, with  Danny  Kaye  Show  to  be  re- 
placed for  17  weeks  beginning  June 
9  by  Harry  James  orchestra.  Agency: 
Warwick  &  Legler,  N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
(Postum,  La  France  and  Satlne),  on 
March  26  renewed  for  52  weeks  Two  on  a 
Clue,  having  shifted  from  123  CBS 
stations  Mon.  thru  Fri.,  2:15-2:30  p.m. 
to  76  CBS  stations  Mon.  thru  Fri., 
2-2:15  p.m.  Agency:  Young  &  Rubl- 
cam,  N.  Y. 

INTERNATIONAL  SILVER  Co.  of  Can- 
ada, Hamilton  (silverware),  on  April  1 
renewed  to  May  27  Ozzie  and  Harriet  on 
22  CBC  Trans-Canada  network  stations 
Sun.  6-6:30  p.m.  Agency:  Young  &  Ru- 
bicam,  Toronto. 

IMPERIAL  TOBACCO  Ltd.,  Montreal 
(Sweet  Caporal  cigarettes),  on  April  5 
renewed  to  May  31  Light  Up  and  Listen 
on  26  CBC  Dominion  network  stations 
Thurs.  10-10:30  p.m.  Agency:  Whitehall 
Broadcasting,  Montreal. 

Net  Changes 

COCA-COLA  Co.,  Atlanta,  has  added  9 
MBS  stations  to  Songs  From  Morton 
Downey,  making  a  total  of  190  MBS 
stations  Mon.  thru  Fri.,  12:15-12:30  p.m. 
Agency:  D'Arcy  Adv.,  N.  Y. 

CONTI  PRODUCTS  Corp.,  New  York 
(soap,  shampoo),  on  April  5  added  81 
MBS  stations  to  Treasure  Hour  of  Song, 
making  total  of  113  MBS  stations  Thurs. 
9:30-10  p.m.  Agency:  Bermlngham,  Cas- 
tleman  &  Pierce,  N.  Y. 

ACME  WHITE  LEAD  &  COLOR  WORKS, 
Detroit,  on  April  22  adds  95  MBS 
stations  to  Nick  Carter,  making  a 
total  of  110  MBS  stations,  and  shifts 
program  from  Sun.  3:30-3:45  p.m.  to 
Sun.  5:30-5:45  p.m.,  replacing  The 
Shadow,  to  be  discontinued  April  15  on 
42  MBS  stations  Sun.  5:30-5:45  p.m. 
Agency:  Henri,  Hurst  &  McDonald,  Chi- 
cago. 


PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Duz),  on  April  16  shifts  Road  of  Life 
from  Mon.  thru  Fri.  11-11:15  a.m.  on 
135  NBC  stations  to  Mon.  thru  Fri. 
10:30-10:45  a.m.  with  locally  recorded 
repeat  on  7  Pacific  Coast  and  6  Ariz, 
stations  11-11:15  a.m.  Agency:  Compton 
Adv.,  N.  Y. 

AMERICAN  TOBACCO  Co.,  New  York 
(Lucky  Strikes),  on  June  3  for  17  weeks 
replaces  Jack  Benny  with  Wayne  King's 
orchestra  on  144  NBC  stations  Sun. 
7-7:30  p.m.  Agency:  Ruthrauff  &  Ryan, 
N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Crisco,  Dreft),  on  April  13  discontinues 
Star  Playhouse  on  74  NBC  stations  Mon. 
thru  Fri.  11:30-11:45  a.m.  and  on  April 
2  starts  Joyce  Jordan  on  74  NBC  sta- 
tions Mon.  thru  Fri.  10:45-11  a.m.  Agen- 
cy: Compton  Adv..  N.  Y.  (Crisco)  and 
Dancer-Fitzgerald-Sample,  N.  Y.  (Dreft). 

WESSON  OIL  &  SNOWDRIFT  SALES 
Inc..  San  Francisco  (salad  oil),  on  March 
26  shifted  Noah  Webster  Says  on  7  NBC 
Pacific  stations  from  Mon.  9:30-10  p.m. 
(PWT)  to  Thurs.  9:30-10  p.m.  with  de- 
layed repeat  on  KGU  Honolulu.  Agency: 
Fitzgerald  Adv.,  New  Orleans. 

HALL  BROS.,  Kansas  City  (Hallmark 
greeting  cards),  on  April  8  shifted  Hall- 
mark's Charlotte  Greenwood  Show  from 
183  Blue  stations  Sun.  3-3:30  p.m. 
to  about  183  Blue  stations  Sun.  5:30-6 
p.m.  Agency:  Foote,  Cone  &  Belding, 
Chicago. 

QUAKER  OATS  Co.,  Chicago  (Aunt 
Jemima  pancake  flour),  on  March  19 
changed  name  and  format  of  Aunt 
Jemima  show  on  Blue,  Mon.  thru  Fri. 
9:25-9:30  a.m.  (CWT)  to  Chuckles  in  the 
News  featuring  Herb  Newcomb  in  amus- 
ing news  items.  Agency:  Sherman  K. 
Ellis  Co.,  Chicago. 

BROWN  &  WILLIAMSON  TOBACCO 
Corp.,  Louisville  (Raleigh  cigarettes), 
on  June  12  replaces  Hildegarde  Raleigh 
Room  on  136  NBC  stations  Tues. 
10:30-11  p.m.  with  45-piece  orchestra 
conducted  by  Sigmund  Romberg.  Agen- 
cy: Russel  M.  Seeds  Co.,  Chicago. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Duz),  on  April  2  replaced  The  Gold- 
bergs with  Young  Dr.  Malone  on  132 
CBS  stations  Mon.  thru  Fri.  1:45-2  p.m. 
Agency:  Compton  Adv.,  N.  Y. 


In  the  Ark-La-Tex  area,  KWKH 
—with  its  50,000  watts— is  the 
No.  1  Medium,  with  full  coverage 
and  SELLING  POWER  in  this 
prosperous  market. 


CBS  ★  5  0,0  0  0  UIRTTS 

SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 


0h9 


COMMENTARY 

6:05  to  6:15  P.  M. 
Monday  thru  Saturday 
(following  Esso  News) 


FIRST  in  WASHINGTON 
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WHDH 


5000  WATTS 


National  S«les  Representatives  •  SPOT  SAUS,  INC.,  Hew  York  •  Chicago  -  Son  Frondsco 


COPIES 


—packaged  and  shipped 
from  Chicago. 

Aluminum  based  material 
available  for  broadcast  use. 


L.  S.TOOIiOOD 

RECORDING  COMPANY 

221  N.  LA  SALLE  ST.    CHICAGO  1 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


-MARCH  30  TO  APRIL  6  INCLUSIVE" 


Decisions  .  .  . 


ACTIONS   BY  COMMISSION 
APRIL  3 

920  kc  KFNF  Shenandoah,  la.— Desig- 
nated for  hearing  application  for  trans- 
fer control  from  Henry  Field  to  Mid- 
west Broadcasting  Co.  Designated  for 
further  hearing  in  consolidated  proceed- 
ing with  transfer  application,  license 
renewal  application. 

710  kc  WFTL  Miami— Granted  request 
to  change  call  to  WGBS. 

770  kc  WLB  Minneapolis — Granted 
request  to  change  call  to  KUOM. 

NEW-890  kc  Henderson  Radio  Corp., 
Henderson,  N.  C. — Adopted  memorandum 
opinion  granting  mod.  CP  new  station 
to  make  changes  in  antenna,  trans, 
and  studio  sites;  further  ordered  CP  as 
mod.  be  issued  (WHNC). 

1230  kc  WMFR  High  Point,  N.  C— 
Granted  vol.  assgn.  license  from  Radio 
Station  WMFR  Inc.  to  James  E.,  James 
E.  Jr.,  Helen  M.  and  Molly  H.  Lambeth 
d  b  Radio  Station  WMFR. 

1230  kc  WRBL  Columbus,  Ga.— Grant- 
ed vol.  assgn.  license  from  Columbus 
Broadcasting  Co.  to  J.  W.  Woodruff,  J. 
W.  Woodruff  Jr.,  and  E.  B.  Cartledge 
Jr.  d/b  Columbus  Broadcasting  Co. 

1240  kc  KICD  Spencer  la.— Granted 
transfer  control  from  L.  W.  Anderson 
to  Ben  S.  Sanders  through  transfer  309 
sh  (64%)  common,  120  sh  (47%)  pre- 
ferred for  $19,000. 

ACTIONS  BY  ADM.  BOARD 
APRIL  2 

Crosley  Corp.,  Washington— Placed  In 
pending  file  application  for  new  FM 
station. 

WKBH  Lacrosse,  Wis.— Same. 

Mobile  Daily  Newspapers,  Mobile 
Wa.. — Same. 

Hopkinsville  Broadcasting  Co.,  Hop- 
kinsviUe,  Ky.— Same. 

Henderson  Broadcasting  Co.,  Hender- 
son, Ky. — Same. 

UAW-CIO,  Detroit,  Los  Angeles,  Cleve- 
land, Flint,  Newark,   Chicago— Same. 

Findlay  Radio  Co.,  Findlay,  O.— 
Same. 

Scripps-Howard  Radio  Inc.,  Cleveland 

—Placed  in  pending  file  application  for 
new  commercial  TV  station. 

Sacramento  City  Unified  School  Dis- 
trict, Sacramento — Placed  in  pending 
file  application  for  new  noncommercial 
educational  station. 

ACTIONS  ON  MOTIONS 
APRIL  4 

Mldstate  Radio  Corp.,  Utica,  N.  Y.— 
Passed  over  petition  to  intervene  in 
hearing  on  application  of  Copper  City 
Broadcasting  Co.  for  new  station. 

Utica  Broadcasting  Co.,  Utica,  N.  Y. 
— Same. 

WMFF  Plattsburgh,  N.  Y.— Granted 
petition  to  intervene  in  hearing  on  ap- 
plication of  The  Brockway  Co.  for  new 
station  Massena,  N.  Y. 

Copper  City  Broadcasting  Co.,  Rome, 
N.  Y. — Commission  on  its  own  motion 
postponed  hearing  now  set  4-11-45  to 
5-11-45  re  application  new  station. 


Tentative  Calendar  .  .  . 

APRIL  9 

WCHS  Charleston,  W.  Va.— License 
renewal. 

APRIL  10 
WGBF   Evansville,   Ind.— License  re- 
nt v.'al. 


Applications 


NEW-43.5  mc  WRVA  Richmond,  Va. 
— CP  new  FM  station,  17,898  sq.  mi., 
$124,600  estimated  cost. 

NEW-48.1  mc  William  Henry  Alford. 
Winston-Salem,  N.  C. — CP  new  develop- 
mental station,  160.7  w  A3  and  FM 
emission. 

NEW-1450  kc  Herald  Pub.  Co.  of 
Klamath  Falls,  Ore.— Mod.  CP  authoriz- 
ing new  station  for  changes  in  antenna 
and  change  trans,  and  studio  sites 
(KFLW). 

NEW-48.9  mc  KTFI  Twin  Falls,  Ida. 
—CP  new  FM  station,  2,640  sq.  mi., 
$16,400  estimated  cost. 

APRIL  4 

NEW-48.3  mc  Bradford  Publications 
Inc.  Bradford,  Pa. — CP  new  FM  station, 
5,502  sq.  mi.,  $36,050  estimated  cost. 

NEW-46.1  mc  WTSP  St.  Petersburg, 
Fla. — CP  new  FM  station,  5,940  sq.  mi., 
$57,500  estimated  cost. 

NEW-48.9  mc  KGFF  Shawnee,  Okla.— 
CP  new  FM  station  2,766  sq.  ml.,  $15,708 
estimated  cost. 

NEW-47.5  mc  WMFD  Wilmington. 
N.C. — CP  new  station,  4,800  sq.  mi., 
$30,000  estimated  cost. 

APRIL  5 

NEW-1340  kc  Martinsburg  Broadcast- 
ing Co.,  Martinsburg,  W.  Va. — CP  new 
standard  station  250  w  unlimited. 

560  kc  WQAM  Miami— Transfer  con- 
trol from  W.  W.  Luce,  F.  M.  Borton 
and  Frances  Hester  Borton,  trustees  for 
Frederick  Eugene  Borton,  Frances  Hes- 
ter Borton  and  Orla  Janice  Miller;  and 
William  W.  Luce  and  Marshall  G.  Luce, 
trustees  for  Rosemary  C.  Luce  and 
Marshall  G.  Luce  to  Miami  Herald  Pub. 
Co. 

NEW-47.7  mc  WCCO  Minneapolis- 
CP  new  FM  station,  12,150  sq.  mi., 
$91,700  estimated  cost. 

920  kc  KFPY  Spokane— Transfer  con- 
trol from  Frances  R.  Symons,  Arthur 
L.  Bright  and  Frances  R.  Symons,  E.  B. 
Craney  and  Spokane  &  Eastern  Branch 
of  Seattle  First  National  Bank,  trus- 
tees under  will  of  Thomas  W.  Symons 
Jr.,  to  E.  B.  Craney,  Queen  City  Broad 
casting  Co.  and  John  W.  Wheeler. 

770  kc  KOB  Albuquerque,  N.  M.- 
Extension  special  service  authorization 
770  kc  25  kw  N  50  kw  D  unlimited. 

APRIL  6 

NEW-44-50  mc  WiUiam  H.  Block  Co. 
Indianapolis — CP  new  commercial  TV 
station,  Channel  1  as  proposed  in  alio 
cation,  ESR  1045. 


TWIN  FALLS  •  IDAHO - 


CHNS 


The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 
350  Madison  Ave. 
New  York 
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Okinawa  Covered 
From  Radio  Plane 

Blue's  Larry  Tighe  Makes  Live 
Broadcast  Over  Beachhead 

..FROM   THE  NOSE   of  a  B-29, 
Blue-ABC     Correspondent  Larry 
isj  .Tighe  on  April  1  made  radio  his- 
tory with  his  eye-witness  account 
of  the  American  invasion  of  Oki- 
^inawa.     While    previous  "plane- 
views"  of  battle  scenes  have  been 
recorded  on  the  spot  and  rebroad- 
cast,  Mr.  Tighe's  pooled  broadcast 
■was  heard  in  the  United  States 
,^  live  direct  from  the  plane,  in  what 
i  is  believed  to  be  the  first  radio  re- 
port of  its  kind.  Clarke  Sanders, 
.'Blue  engineer,  was  at  controls. 
:    The  photo  reconnaissance  plane's 
signal  was  picked  up  and  amplified 
"  !by  the  Navy  station  in  Guam  for 
M  instantaneous    relay    to  America 
some   8,500  miles   away  and  re- 
k  transmitted  from  the  West  Coast 
■ :  over  the  Blue.  Philco's  Radio  Hall 
of  Fame  Sunday  6-7  p.m.  was  in- 
terrupted at  6:40  p.m.  for  the  five- 
six  minute  broadcast,  and  Mutual 
cut  into  Upton  Close's  program  for 
Lumberman's  Mutual  Casualty  Co., 
with  a  pickup  at  the  same  time. 
High    point    of    Mr.  Tighe's 
'"''broadcast  was  his  description  of 
J I  an  attack  on  his  plane  by  a  Jap 
:i  Zero.    Against    a   background  of 
g'unfire,  his  smooth  description  of 
the  enemy  plane's  approach  was 
'  interrupted  by  an  explosive  sound, 
some  reporting  to  have  heard  Mr. 
■•  Tighe  murmur  "We  got  him,"  and 
heave  a  sigh  of  relief. 

Lt.  Comdr.  Jack  Hartley,  officer 
:f  in  charge  of  Navy  Radio  Public 
'J  :Relations  Section,  now  on  tempo- 
rary  duty  as   radio   public  rela- 
s-ptions  officer,  CINPAC,  and  \Veb- 
^jiey  Edwards  of  CBS  are  credited 
in-  with  conceiving  the  idea  of  news 
coverage  from  over  the  beachhead. 
•t.Comdr.  Hartley  was  assistant  di- 
^;  fector  of  news  and  special  events 
Id^jwith  NBC  before  joining  the  Navy. 
J  I    CBS    Don    Pryor,    at  10:35:30 
ijUU.m.  the  same  morning  had  given 
:he  first  eyewitness  account  of  the 
invasion,  speaking  from  a  flagship. 
The  Blue's  Norman  Paige  came  in 
it  12:22:30  p.m.,  NBC's  first  eye- 
peitness  account  on  the  Army  Hour. 


DOMINION    ELECTRICAL    MFG.  Co.. 

Mansfield,  O.,  has  been  appointed  ex- 
clusive export  representative  by  the 
Phllco  International  Corp.,  New  York, 
in  all  countries  except  continental 
United  States  and  Canada. 
ARTHUR  MUNKER,  formerly  with 
KSRO  Santa  Rosa,  Cal.,  has  been  added 
to  the  technical  stafiE  of  KWG  Stock- 
ton. LEE  BERRYHILL,  KWG  chief  en- 
gineer, has  entered  the  armed  forces. 

WILLIAM  D.  LODGE,  CBS  director  of 
general  engineering,  after  inspecting 
the  network's  Mt.  Wilson,  Cal.  televi- 
sion site,  as  well  as  other  FM  and  tele- 
vision tracts  in  that  area,  has  returned 
to  his  New  York  headquarters. 
RAY  BIRCH,  formerly  freelance  writer- 
producer,  has  joined  CBS  Hollywood  en- 
gineering staff. 

STUART  M.  FINLAYSON  has  been  ap- 
pointed general  manager  of  Canadian 
Marconi  Co.,  Montreal,  succeeding  R. 
M.  BROPHY,  resigned.  Mr.  Finlayson 
has  been  deputy  general  manager  for 
seven  years. 

E.  EDWIN  LUTZ,  USNR,  former  WFBL 
Syracuse  control  room  engineer,  after 
several  months  of  sea  duty  is  now  lo- 
cated at  the  Norfolk  Training  Base. 

WILLIAM  A.  ERICKSON,  former  studio 
and  recording  engineer  of  OWI  London, 
has  joined  Blue  Hollywood  as  studio- 
field  engineer. 

LYMAN  SMITH,  head  of  the  recording 
division  of  KMTR  Hollywood,  fractured 
his  left  arm  playing  baseball. 
NORBERT  SHAFFER,  Hollywood  indus- 
trial design  engineer,  has  joined  Uni- 
versal Microphone  Co.,  Inglewood,  Cal. 


Pryor  Lindsay  Watts 

PRYOR  LINDSAY  WATTS,  an 
RCA  theatre  service  engineer  be- 
fore the  war  and  recently  an  air- 
borne radar  specialist  in  the  Gov- 
ernment Group  of  the  RCA  Service 
Co.,  was  killed  March  5  in  a  plane 
crash  at  the  Army  Air  Base  at 
Orlando.  He  had  been  preparing 
for  an  overseas  assignment.  A 
graduate  of  Virginia  Polytechnic 
Institute  in  1929,  Mr.  Watts  joined 
RCA  in  1935  after  a  year  as  a  fly- 
ing cadet  in  the  Army  Air  Corps 
and  several  years  on  the  research 
staff  of  Western  Union.  He  was 
assigned  to  the  Government  Group 
and  had  served  in  Newfoundland, 
Iceland  and  the  United  Kingdom 
and  at  most  of  the  naval  stations 
in  the  U.  S.,  receiving  many  official 
Navy  commendations  for  his  work. 


HOILISTER  ^ 
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ARNOLD  MOLLOY  has  joined  the  engi- 
neering staff  of  WSAR  Fall  River. 
Mass. 

ALTON  C.  TRIPP,  WPTF  Raleigh  con- 
trol supervisor,  is  the  father  of  a  boy. 
POSTWAR  radio  expansion  plans  are 
in  the  making  throughout  Latin  Amer- 
ica according  to  F.  J.  ROBINSON,  Latin 
American  sales  manager  for  Sylvania 
Electric  Products  Inc.,  New  York,  who 
recently  returned  from  an  extensive 
tour  of  the  American  republics.  Estab- 
lishment of  new  stations  as  well  as  in- 
creasing power  of  existent  stations  is 
widely  discussed,  Mr.  Robinson  said, 
but  all  plans  are  held  up  pending 
availability  of  equipment. 
ZENITH  RADIO  Corp.,  Chicago,  reports 
an  estimated  consolidated  operating 
profit  for  the  first  nine  months  ended 
Jan.  21,  1945  of  its  current  fiscal  year, 
amounting  to  $5,850,605,  after  deprecia- 
tion, excise  taxes  and  reserves.  This  in- 
cludes reserves  for  voluntary  price  re- 
duction and  renegotiation  on  war  con- 
tracts, before  provision  for  federal  in- 
come and  excess  profits  taxes. 
LEAR  Inc..  New  York,  producer  of  avia- 
tion communications  equipment,  at  a 
press  luncheon  this  Tuesday  at  the 
Waldorf-Astoria  Hotel,  New  York,  will 
demonstrate  the  Lear  wire  recorder, 
showing  how  it  can  be  used  in  the 
home,  office,  the  entertainment  and  in- 
formation fields.  William  P.  Lear,  pres- 
ident, will  be  present.  Public  demon- 
stration of  the  equipment,  heretofore 
unpubliclzed,  ties  in  with  Lear's  re- 
cently announced  plans  to  enter  the 
television  and  radio  set  market  after 
the  war. 


Herbert  W.  Forster 

HERBERT  W.  FORSTER,  47, 
Western  Electric  Co.  advertising 
manager,  died  March  30  at  Roose- 
velt hospital  from  a  heart  attack. 
He  was  a  resident  of  Rockville 
Centre,  L.  I.,  is  survived  by  his 
widow,  the  former  Greta  Voelcker, 
of  New  York  City  and  two  children, 
Virginia,  23,  and  Claire  Ann,  14. 
Graduated  from  Columbia  College, 
he  worked  as  a  chemist,  then  a 
newspaper  reporter  and  began  his 
career  with  Western  Electric  in 
1924.  He  was  active  in  civic  and 
social  organizations  in  his  home 
community. 


Marine  Recruiting 

AT  the  request  of  the  War  Ship- 
ping Administration  the  OWI  Do- 
mestic Radio  Bureau  has  been  con- 
ducting a  continuing  campaign  on 
Merchant  Marine  recruiting.  From 
July  1943  to  December  1944  the 
programs  carrying  these  messages 
achieved  1,822,461,000  listener  im- 
pressions, enough  to  reach  every 
listener  in  the  country  more  than 
18  times.  Estimated  value  of  net- 
work and  station  contributions 
during  the  36-week  campaign  is 
approximately  $3,497,900. 


QUARTZ  OSCILLATORS  SINCE  1927 


PHILCO  Service,  world-wide  appli- 
ance servicemen's  organization,  has 
been  formed  to  establish  high  stand- 
ards in  the  profession,  Robert  F.  Herr, 
vice-president  in  charge  of  Philcn 
Corp.  service  has  announced.  Member- 
ship of  25,000  qualified  servicemen  is 
predicted. 
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Raymond  K.  Strong  _ 

RAYMOND  K.  STRONG,  for  21  W 
years    WGY    Schenectady    tech-  ' 
nician,  died  April  1.  He  is  survived 
by  his  wife  and  12-year-old  trip- 
lets, Raymond  K.,  Joan  and  June. 


AyLOR-mWEON^WDEN 


DALLAS -A/EW YORK 
CH/CA  O  O  'LOS  ANGELES 
SAN  FRANCISCO  'SEATTLE 
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I — Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issve  dote.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  In  western  city  of 
25,000.  Good  post-war  future.  Box  932, 
BROADCASTING. 

First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent job  for  right  man.  State  full  par- 
ticulars and  salary  expected  in  first 
letter.  Box  399,  BROADCASTING. 
Announcer-newscaster — Wanted  by  basic 
major  network  affiliate  in  northern 
New  England.  Box  459,  BROADCAST- 
ING. 

First  class  engineer  wanted  for  pro- 
gressive 250  watt  Blue-Mutual  station 
in  northeast  Texas.  Send  qualifications 
and  salary  requirements  to  Box  466, 
BROADCASTING. 

Wanted— Operator,  first  class  license. 
Immediately.  Send  complete  story  first 
letter.  Permanent.  Box  472,  BROAD- 
CASTING. 

Wanted— Announcer.  Give  complete  de- 
tails first  letter.  Immediate  opening. 
Box  473,  BROADCASTING. 
Have  permanent  position  open  for  first 
or  second  class  license.  Time  and  half 
over  forty  hours.  Apartment  available 
at  transmitter  if  desired.  If  interested 
write  or  wire.  Box  474,  BROADCASTING. 

Announcer  for  splendid  position  in 
southeastern  Blue  affiliate.  Congenial 
permanent  staff  to  work  with.  No  board 
work,  no  continuity.  Excellent  oppor- 
tunity for  man  with  production  ability. 
Salary  $45  per  week.  Box  478,  BROAD- 
CASTING. 

Transmitter  engineer,  1st  class  license, 
guaranteed  weekly  earnings,  $52  per 
week  with  5  kilowatt  CBS  New  England 
station  in  small  city  with  better  than 
average  living  conditions.  Immediate 
opening.  Box  484,  BROADCASTING. 

Technician — Draft  exempt,  first  class  li- 
cense. Progressive  Ohio  Blue  Network 
station.  Box  495,  BROADCASTING. 

Outstanding  5  kw  regional  station  with 
reputation  of  being  a  good  place  to 
work  is  in  need  of  an  experienced  prac- 
tical radio  man  who  can  write  and 
supervise  production  of  local  programs. 
Earning  at  start  $100.00  a  week.  Box 
496,  BROADCASTING. 


Commercial  man  or  woman  to  sell  ad- 
vertising for  one  of  Florida's  oldest 
regional  stations  in  an  excellent  market 
This  is  a  real  opportunity  for  a  salesman 
or  saleswoman  who  would  like  to  live 
in  Florida  and  build  a  real  future  for 
themselves  in  radio  advertising.  This 
opening  Is  for  permanent  man  or  wom- 
an, no  floaters  need  apply.  Write  giving 
full  particulars  about  age,  draft  status 
and  income  requirements.  Box  498, 
BROADCASTING. 

Operator — An  experienced  radio  operator 
with  first  class  ticket  wanted  by  Florida 
regional  5  kilowatt  station.  This  is  a 
permanent  position  for  a  well  qualified 
man.  Working  conditions  excellent  in  a 
good  town  to  live  In.  Write  giving  ex- 
perience, age,  draft  status  and  salary 
requirements.  Box  499,  BROADCASTING. 


Transmitter  engineer.   First  or  second 
class  ticket.  Give  complete  data  includ- 
I  ing  availability.  Box  504,  BROADCAST- 
ING. 

Southern  regional  station  major  metro- 
politan market,  network  affiliate,  wants 
proi;ram-production  manager.  Perma- 
nent job.  Write  immediately.  Box  505. 
BROADCASTING. 

Assistant  manager  by  North  Carolina 
local;  network  affiliate.  The  man  we 
want  has  all-around  radio  and  sales 
background,  not  afraid  of  hard  work, 
and  not  too  high  hat  for  some  mike 
work.  Must  be  steady  and  possess  excel- 
lent references.  Our  staff  knows  of  this 
ad.  Replies  confidential.  Box  506. 
BROADCASTING. 

Announcer  —  Experienced  for  general 
studio  routing.  Permanent.  State  full 
particulars  In  first  letter.  WAKR,  Akron 
8,  Ohio. 

Experienced  staff  announcer  at  WINX, 
.  Washington,  D.  C. 


Help  Wanted  (Cont'd) 

Announcer,  top  rate,  for  news,  records, 
and  M.C.  ad  lib  shows.  Not  a  duration 
Job  but  one  that  offers  quick  advance- 
ment to  executive  status  if  you  can  de- 
liver. Top  starting  salary.  5  kw  network 
affiliate.  Proven  record  of  performance 
and  stability  required.  Reply  in  confi- 
dence, giving  full  information  about 
yourself,  IncKiding  salary  desired  and 
small  photo.  Box  514,  BROADCASTING. 
Important  southwest  CBS  station  needs 
good,  dependable  commercial  announcer 
In  permanent  position  at  good  salary,  in 
young  state,  offering  plehty  of  oppor- 
tunity and  excitement.  Write,  phone  or 
wire  Bill  Bryan,  KOMA,  Oklahoma  City. 
Wanted — First  class  engineer.  Perma- 
nent. Excellent  opportunity  for  advance- 
ment. IKW  Blue  station.  Give  complete 
details  first  letter.  WTJS,  Jackson,  Ten- 
nessee. 

Wanted  —  Continuity  writer.  Not  for 
spots  alone,  but  a  writer  capable  of 
handling  continuity  department  and 
converting  ideas  into  finished  program. 
KGNC,  AmariUo,  Texas. 
Alaska  broadcasting  station  has  open- 
ing for  operator  announcer  with  first  or 
second  class  license.  Starting  salary 
about  $250.  We  pay  transportation  from 
Seattle  on  year  contract.  Write  or  wire 
Edwin  A.  Kraft,  708  American  Bldg., 
Seattle,  Wash, 

First  class  announcer,  salary  and  talent 
$60.00  a  week.  Radio  station  WDAK, 
Columbus,  Georgia. 

Ideal  job  available  for  topnotch  an- 
nouncer. Top  pay.  Ideal  working  condi- 
tions. Please  submit  audition  record  to 
WNEX,  Bibb  Building,  Macon,  Georgia.. 
Another  announcer  wanted  at  once. 
Send  transcription  and  details.  WDRC, 
Hartford  4,  Conn. 

Two  engineers — with  first  class  license 
to  work  under  ideal  conditions  for 
$42.50  plus  time  and  one-half  for  all 
overtime.  List  all  your  qualifications, 
age,  draft  status,  availability  and  mail 
to  Chief  Engineer,  Radio  Station  KMA, 
Shenandoah,  Iowa. 

WANTED— STUDIO  AND  TRANSMIT- 
TER BROADCAST  TECHNICIANS.  NEW 
YORK  NETWORK  KEY  STATION. 
GOOD  POSTWAR  PROSPECTS.  STATE 
FULL  QUALIFICATIONS.  BOX  517, 
BROADCASTING. 

Wanted — Transmitter  engineer  with  ra- 
dio-telephone first  class  license.  Ad- 
dress replies  to  Chief  Engineer,  WIBX. 
Inc.,  Utica,  N.  Y. 

HELP  WA  N  T  E  D  —  EXPERIENCED 
TRANSMITTER  ENGINEER  FOR  5  KW 
CBS  AFFILIATE.  PERMANENT  POSI- 
TION. $225.00  MONTHLY  WITH  10% 
ANNUAL  SALARY  BONUS  ADDED. 
COMPANY  PROVIDES  COMPLETE 
HOSPITAL  AND  SICK  AND  ACCIDENT 
INSURANCE  FOR  EMPLOYEES  AND 
FAMILY.  WRITE  OR  WIRE  QUALIFI- 
CATIONS TO  ODES  E.  ROBINSON, 
RADIO  STATION  WCHS,  CHARLES- 
TON, WEST  VIRGINIA. 
Chief  engineer  wanted  on  KGFW, 
Kearney,  Nebr.  Permanent  man  showing 
initiative  and  responsibility  has  privi- 
lege of  securing  Interest  in  business  if 
desired.  Write  complete  particulars,  im- 
mediately. 

Situations  Wanted 

Announcer-producer.  Limited  experi- 
ence local  and  major  networks.  Back- 
ground of  stage-MC-producer,  dramatic 
director.  Want  radio  production.  Uni- 
versity graduate  in  Business  Adminis- 
tration. Age  24.  Veteran.  Disc  available, 
references,  I  will  state  all  facts  first  let- 
ter. I  have  versatility,  what  is  your  of- 
fer? Box  480,  BROADCASTING. 
Radio  promotional  writer,  college  grad- 
uate, continuity,  newspaper  experience. 
Formerly  advertising  manager  of  depart- 
ment store;  now  employed.  Desires  pub- 
licity and  public  relations  work.  Box 
486,  BROADCASTING. 
Available — Station  executive.  15  years 
experience  including:  assistant  general 
manager,  program  director,  continuity 
director,  personnel  inter-department  or- 
ganization and  set-up,  music  copywrite 
expert,  talent  chief.  A-1  references,  draft 
exempt.  Inquiries  confidential.  Box  489, 
BROADCASTING. 

Announcer.  Age  26.  Experienced.  RCA- 
Gates  equipment.  Dependable.  Deferred. 
Minimum  $50.  Box  503,  BROADCAST- 
ING. 


Situations  Wanted  (Cont'd) 

Operator  first  class.  At  present  working. 
Desires  better  and  permanent  position. 
Write  salary  and  working  schedule.  Box 
497,  BROADCASTING. 

Engineer-teacher — 32  and  4F,  available 
May  1  or  June  1.  1st  phone,  2nd  tele- 
graph licenses.  Experienced  operator- 
technician  and  teacher.  Consider  chief 
engineer  of  broadcast  station,  zone 
police  or  teaching  or  any  combination 
of  same.  Excellent  references  Including 
present  employer.  Prefer  southern  city. 
Box  501,  BROADCASTING. 

Humor  is  a  salesman.  Gag  man  with 
plenty  ideas.  Varied  radio  education  in- 
cludes production,  advertising,  promo- 
tion and  some  technical.  Recording  sent. 
Box  502,  BROADCASTING. 
Attention  Washington  area :  Script-copy- 
writer desires  free  lance  or  full  time 
work  with  station  or  agency.  Public  serv- 
ice and  educational  experience  as  well 
as  commercial.  Box  494,  BROADCAST- 
ING. 

Partner  of  national  accounting  firm 
seeks  executive  position  with  progres- 
sive business  concerns.  Although  still 
young,  he  has  20  years  continuous  ex- 
perience with  one  prominent  firm  in 
direction  and  management  of  extensive 
national  accountancy  and  taxation  prac- 
tice. Well-known  professionally,  and  ac-, 
tive  member  of  accountancy  societies. 
Box  507,  BROADCASTING. 
Available  now — First  class  operator, 
thoroughly  experienced  with  remotes, 
recordings,  and  maintenance.  Wants 
permanent  position  where  can  get  ac- 
quainted with  selling  or  announcing 
ends  of  broadcasting.  Box  509,  BROAD- 
CASTING. 

Experienced  salesman  or  commercial 
manager  for  good  regional  station.  Mar- 
ried, 40  years  of  age.  Outstanding  record 
in  four  station  market  of  half  million. 
Best  references.  Box  510,  BROADCAST- 
ING. 

Experienced  sports  announcer  available 
on  two  weeks  notice.  Baseball  play  by 
play  and  rebroadcast,  basketball,  foot- 
ball, boxing.  Straight  sportscast,  inter- 
views. 4P,  29,  married.  6  years  experi- 
ence sports  and  staff.  Will  go  anywhere. 
Minimum  salary  $400  monthly.  Box  513, 
BROADCASTING. 

After  4  years  as  announcer,  production 
manager,  supervisor  with  leasing  net- 
work outlet,  would  like  announcer, 
newscaster,  production  job  with  pro- 
gressive station.  Must  be  position  to 
equal  or  better  present  income.  Box  515, 
BROADCASTING 

Engineer-Studio.  Thoroughly  qualified. 
Married  and  stable.  Want  permanent 
position  with  network  or  progressive 
station.  Excellent  record  and  reference. 
West  or  west  coast  preferred.  Box  518, 
BROADCASTING. 

Wanted  to  Buy 


Wanted— Everything  for  100  watt  sta- 
tion. Cash,  trade,  lease.  Box  438, 
BROADCASTING. 


Best  offer  takes  one  RCA  44BX  and 
one  77B  microphone.  Used  but  cannot 
be  told  from  new.  Box  512,  BROAD- 
CASTING. 

Two  used  beacons  and  8  tower  obstruc- 
tion lltes.  Also,  fire  extinquishers.  Box 
516,  BROADCASTING. 

100-watt  composite  transmitter,  suitable 
for  FCC  approval.  $2,000.00.  Regional 
Radio  Sales,  231  W.  Wisconsin  Avenue. 
Milwaukee  3,  Wisconsin. 

250-watt  composite  transmitter,  suitable 
for  FCC  approval  $2,600.00.  Regional 
Radio  sales,  231  W.  Wisconsin  Ave.,  Mil- 
waukee 3,  Wise. 

250-watt  composite  transmitter,  just  re- 
built, fine  condition,  ready  for  FCC  ap- 
proval, $2,900.00.  Regional  Radio  Sales, 
231  W.  Wisconsin  Ave.,  Milwaukee  3, 
Wisconsin. 


Complete  broadcasting  equipment  avail- 
able— RCA  78B  console  and  amplifier 
complete  with  tubes.  RCA  meter  panel. 
W.E.  relay  rack.  W.E.  80A  amplifier. 
W.E.  82A  amplifier.  W.E.  8A  rectifier. 
W.E.  265A  control  panel.  W.E.  263A 
voltage  regulator  filament  supply.  W.E. 
700A  volume  indicator.  W.E.  1000  watt 
transmitter  complete  with  tubes.  Make 
me  an  offer.  First  come  first  served. 
Special  consideration  if  sold  as  one 
unit.  Box  520,  BROADCASTING. 


Mr.  Grace 


Grace  and  Bement  Merge 
With  Grant  Advertising 

GRACE  &  BEMENT  Inc.,  Detroit, 
merged  with  Grant  Advertising 
Inc.,  effective  March  31,  to  form 
a  Detroit  office  of  Grant,  it  has 
been  announced  by  Will  C.  Grant, 
president  of 
Grant,  and  Ed- 
ward R.  Grace, 
president  of 
Grace  &  Bement. 

Mr.  Grace  is 
vice  -  president, 
and  will  perform 
important  func- 
tions in  the  over- 
all management 
of  Grant  Adver- 
tising as  well  as 
the  direction  of  activities  in  the  De- 
troit area.  Austin  F.  Bement,  vice- 
president,  is  a  major  in  the 
USAAF,  which  he  joined  in  the 
summer  of  1942.  Louise  C.  Grace, 
vice-president  of  Grace  &  Bement 
will  continue  as  director  of  research 
and  media  in  the  Detroit  office  of 
Grant,  and  other  department  heads 
who  are  retaining  their  posts  are  J. 
R.  Bracken,  general  manager;  Jud- 
son  O.  Ross,  art  director;  Kane 
Campbell,  copy  chief;  A.  C.  Scheifle, 
head  of  the  plan  board ;  Jack  Mark, 
production  manager;  R.  M.  Bourke, 
copy  and  contact,  and  Marily  A. 
Willis,  account  supervisor. 

Still  other  offices  are  to  be  incor- 
porated in  the  Grant  network  in 
the  near  future,  according  to  Mr. 
Grant,  who  named  London,  Los  An- 
geles, Sydney,  Auckland  and  Shang- 
hai as  considered,  with  actual  ex- 
ploratory work  for  London  already 
under  way. 


PRODUCTION- 
CONTINUITY 
MANAGER 

A  real  opportunity  for  an 
experienced,  capable  and 
conscientious  man.  Metro- 
politan market.  5  kw  basic 
network  station,  North 
Central  region.  Permanent 
position  with  post  war  se- 
curity and  advancement. 
Must  be  top  flight  an- 
nouncer and  copy  writer, 
able  to  supervise  work  of 
others.  Some  air  work  and 
writing  required.  In  reply 
give  age,  experience  in  de- 
tail. Draft  and  family 
status,  starting  salary  ex- 
pected. Attach  snapshot 
and  give  home  phone  num- 
ber. All  replies  confiden- 
tial. 

BOX  511,  BROADCASTING 
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New  Suit  Complicates 
Buffalo  Duopoly  Action 

FURTHER  complications  in  the 
projected  separation  of  the  Buffalo 
Broadcastino^  Corp.  station  s — 
WGR  and  WKBW— under  the 
FCC's  duopoly  regulation  (Sec. 
;!.35),  developed  last  week  with  the 
filing  of  a  suit  by  Churchill  Taber- 
nacle for  a  new  moi'tgage  on 
WKBW  to  replace  security  given 
by  BBC  15  years  ago. 

Controversy  over  the  Tabernacle 
claim  figured  in  a  recent  hearing 
before  the  FCC  and  the  station  has 
held  a  temporary  license  renewal. 
Because  of  that  cloud,  BBC  has 
been  unable  to  comply  with  the 
FCC's  request  that  it  terminate  its 
dual  ownership  of  stations,  in  com- 
pliance with  the  FCC's  duopoly 
order  of  last  year.  A  nroposed  re- 
port by  the  FCC  is  expected. 

In  the  new  bill,  Churchill  con- 
tends that  when  WKBW  was 
granted  an  increase  in  power  from 
5,000  to  50,000  w  in  1941,  it  was 
moved  to  a  new  location  and  the 
Tabernacle  mortgage  became  of 
"little  or  no  value".  The  complaint 
states  BBC  promised  the  Taber- 
nacle a  first  mortgage  on  the  prop- 
erty at  the  new  location.  It  con- 
tends both  parties  agreed  upon  the 
form  of  the  contract  but  that  the 
defendant  now  "refused  to  exe- 
cute" the  mortgage. 


TWO  ASSlGP^MEmS, 
TRANSFER  GRANTED 

TRANSFER  of  control  of  KICD 
Spencer,  la.,  and  voluntary  assign- 
ments of  license  of  WMFR  High 
Point,  N.  C,  and  WRBL  Colum- 
bus, Ga.,  were  granted  by  the  FCC 
last  week. 

In  the  KICD  transaction,  Ben. 
B.  Sanders,  commercial  representa- 
tive of  WNOX  Knoxville,  acquires 
309  shares  (64%)  common  and 
120  shares  (47%)  preferred  stock 
of  Iowa  Great  Lakes  Broadcast- 
ing Co..  station  licensee,  from  L. 
W.  Andrews  for  a  consideration  of 
$19,000  less  an  amount  by  which 
accrued  and  current  liabilities  ex- 
ceed accrued  and  current  assets  by 
more  than  $5,882  as  at  date  of  set- 
tlement. Mr.  Andrews'  health  re- 
quires that  he  move  to  another  cli- 
mate, according  to  application. 

WMFR  High  Point,  N.  C.  was 
granted  assignment  of  license  from 
James  E.  and  Helen  M.  Lambeth 
to  a  new  partnership  which  in- 
cludes four  other  members  of  the 
Lambeth  family.  No  money  was 
involved. 

WRBL  was  granted  consent  to 
shift  from  a  corporate  form  to  a 
partnership  composed  of  the  same 
persons  and  interests:  J.  W.  Wood- 
ruff, 50%;  J.  W.  Woodruff  Jr., 
48%,  and  E.  B.  Cartledge.  2%.  No 
money  involved. 


SERVICE  DIRECTORY 


"6EAKED  TO  AM-FM  EXPANSION" 
Kxlto   Enflnmtng  CunttUlmmU 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 
(Snbj.  to  GoT-t  Re«.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F&O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High  Power  Tube  Specialists  Exclusively 


LYN  PEL 

and 

"A  DUpateh  from  ReuUr't" 

WKAJ  4th  YEAR 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

ffrite  for  ealatog 
THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Construction 
Supervision    and   Business  Services 

for  Broadcast  Stations 
Munsey  BIdg.        Washington  4,  D.  C. 
District  2292 


^ SOUND  EFFECT  RECORDS^ 

fiENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individuol  Sound  Effects 

If  rile  For  Details 

CHARLES  MICHELSOIV 

67  W.  44th  St.  New  York,  N.  Y. 


BUY 
WAR  BONDS 


"PHOENIX  AND  TUCSON 

WILL  TAKE  ALL  PRODUCED" 

THE  SHADOW 

Available  locally  on  transeripfion— see  C.  MICHELSON  67  W.  44  Sf.,  N.Y.C. 
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PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

NaUonol  Press  BIdg.,  Waah^  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859  


gV^PGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Birilding,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      District  8215 

Washington  4,  D.  C. 


Tel.  Bridgeport  7-2465 

gato  IV,  7?^y 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Nat'l  Press  BIdg.      Wash.  4,  D.  C. 
Room  892  NA.  7846 


FttegueitcY  mfasuking 

SERVICE 

Exact  Measurements  '  at  any  lime 


RCA  COMMUNICATIONS.  INC. 
64  Broad  Street      New  York  4.  N.  Y. 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      •      NATIONAL  6513 
Washington  4,  D.  C. 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.        Dl.  1209 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 
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At  Deadline ... 


NOMINATING  PETITIONS  FOR 
NAB  DIRECTORS  MAILED 

NOMINATING  petitions  for  NAB  directors- 
at-large  were  mailed  last  week  to  all  members. 

Board  nominating  committee  on  Feb.  28 
named  these:  Large  stations,  W.  A.  Summer- 
ville,  WWL  New  Orleans;  J.  Leonard  Reinsch, 
WSB  Atlanta;  .1.  O.  Maland,  WHO  Des 
Moines;  Lee  B.  Wailes,  KDKA  Pittsburgh. 
Medium  stations,  G.  Richard  Shafto,  WIS  Co- 
lumbia, S.  C.;  T.  A.  M.  Craven,  WOL  Wash- 
ington; Robert  E.  Priebe,  KRSC  Seattle; 
C.  T.  Hagman,  WTCN  Minneapolis;  E.  E. 
(Ted)  Hill,  WTAG  Worcester,  Mass.;  George 
M.  Burbach,  KSD  St.  Louis.  Small  stations, 
Dietrich  Dirks,  KTRI  Sioux  City,  la.;  Clair 
McCullough,  WGAL  Lancaster,  Pa.;  Dale  L. 
Taylor  WENY  Elmira,  N.  Y.;  Matthew  D. 
Bonebrake,  KOCY  Oklahoma  City;  Marshall 
Pengra,  KRNR  Roseburg,  Ore. 

Paul  Morency,  WTIC  Hartford,  who  was 
nominated  as  director-at-large,  was  reelected 
District  1  director,  thus  withdrew  from  the 
large  station  race.  Franklin  M.  Doolittle. 
WDRC  Hartford,  has  withdrawn  as  candidate 
for  medium  director-at-large. 

NEW   EDEX'  SERVICE 

TRANSRADIO  Press  Service,  New  York,  has 
added  a  special  service  called  Edex,  news  of 
particular  interest  to  editors  and  executives. 
Service  provides  specialized  Washington  bu- 
reau coverage  for  full-subscriber  stations  and 
also  offers  three  other  new  services:  (1)  a  new 
form  of  interpretative  dispatch  called  "Com- 
mentique"  consisting  of  about  300  words  ap- 
IDroximately  once  an  hour;  (2)  a  radio  intel- 
ligence news  letter  of  spot  business  news  sent 
twice  daily,  and  (.3)  a  special  feature  type  of 
news  service  stressing  women's  news  and  by- 
line sports  articles. 

SEEKS  TV  OUTLET 

WILLIAM  H.  BLOCK  Co.,  Indianapolis  de- 
|)artment  store,  last  week  filed  with  the  FCC 
an  application  for  a  new  commercial  televi- 
sion station  on  44-50  mc,  Channel  1  of  pro- 
posed allocation.  Outlet  would  have  effective 
signal  i-adiation  of  1045.  Firm  has  pending 
application  for  a  new  FM  station  on  43.7  mc 
\  itli  coverage  of  9,316  sq.  mi. 

N.  Y.  MUSICIAN  EARNING 

XEW  YORK  union  musicians  collected  ap- 
proximately $27,000,000  during  1944,  it  is  esti- 
jnated  by  Harry  A.  Subei-,  treasurer  of  AFM 
Local  802. 


SHUPERT  NOMINATED  FOR 
PRESIDENCY  OF  ATS 

GEORGE  T.  SHUPERT,  assistant  to  the  pres- 
ident. Television  Productions  Inc.,  has  been 
nominated  for  president  of  American  Televi- 
sion Society  for  the  1945-46  season,  heading  the 
slate  of  candidates  whose  selection  by  the 
ATS  nominating  committee  is  tantamount  to 
election.  Other  nominees  include:  Vice-presi- 
dent, David  Hale  Halpern,  Henry  Souvaine 
Inc.;  treasurer,  Don  McClure,  N.  W.  Ayer  & 
Son;  secretary,  Alice  Pentlarge,  WQXR  New 
York;  Dan  D.  Halpin,  RCA  Victor;  Prof.  Ed- 
mund C.  Cole,  Yale  U.;  Evelyn  Pierce,  Comp- 
ton  Adv. ;  Theodore  Huston,  Ruthrauff  &  Ryan ; 
-lohn  Florey,  Grant,  Florey  &  Williams;  Charles 
H.  Kleinmani- RCA;  Hubert  E.  Taylor  Jr., 
Allen  B.  Dud  Labs.  Election  will  be  held 
at  May  meempati 

WILLIAM  HILLMAN  JOINS 
MUTUAL  IN  WASHINGTON 

WILLIAM  HILLMAN,  veteran  foreign  cor- 
respondent and  former  European  manager  of 
International  News  Service,  becomes  a  Wash- 
ington correspondent  for  MBS  April  15 
[Closed  Circuit,  April  2]. 

Announcing  the  new  arrangement  with  Mr. 
Hillman  last  Thursday,  Charter  Heslep,  MBS 
Capital  representative,  said  that  Mr.  Hillman 
would  continue  as  Washington  manager  for 
Crow  ell-Collier  Publications  and  as  an  associ- 
ate editor  of  Collier's  Magazine.  Mr.  Hillman 
has  for  several  months  been  featured  in  a 
world  commentary  on  the  Blue  Network. 

BEACH  WEATHER 

BEACH  FANS  in  Southern  California  can 
time  their  sunnings  to  official  "every  hour,  on 
the  hour"  weather  reports  to  be  started  on 
KECA  Los  Angeles  on  May  12  and  13.  In  co- 
operation with  weather  bureau,  station  will 
present  hourly  I'eadings  on  temperature  of 
beach  air  and  water,  as  well  as  fog  conditions 
during  7  a.m.  to  1  p.m.  period  on  Saturdays 
and  Sundays  throughout  the  summer. 

NBC  AIRS  CANCER  TALK 

NBC  IN  COOPERATION  with  the  month- 
long  campaign  of  the  American  Cancer  Society 
will  present  a  talk  April  13,  10:45  p.m.,  by 
Eric  A.  Johnston,  executive  council  chairman 
of  the  society  and  president  of  the  U.  S.  Cham- 
ber of  Commerce,  on  "Cancer  is  Bad  Busi- 
ness". Society  has  sent  dramatic,  musical  and 
spot  announcement  recordings  to  914  stations 
this  month.  Recordings  handled  by  Blue-ABC. 

PICKARD  TO  RED  CROSS 

SAM  PICKARD,  former  member  of  the  old 
Radio  Commission  (1927-1929)  and  afterward 
CBS  .station  i-elations  vice-president  (1929- 
1936),  has  joined  the  American  Red  Cross  as 
an  assistant  field  director.  Cleared  for  over- 
seas duty  on  March  31  after  training  in  Wash- 
ington and  at  Fort  McClelland,  Ala.,  he  now 
may  be  en  route  to  a  war  theatre.  Mr.  Pickard 
still  holds  minority  station  interests,  one  of 
which  (WOKO  Albany)  is  in  dispute. 

FALL-WINTER  DATA 

FALL-WINTER  1944-45  continuing  measure- 
ment of  radio  listening  reports  for  58  cities, 
based  on  calls  to  more  than  2,500,000  homes, 
are  being  distributed  by  C.  E.  Hooper  Inc. 


Closed  Circuit 

{Continued  from  page  .4) 
tieup  between  KIRO  and  KFPY  and  perhaps 
other  stations  in  area  on  a  Northwest  "quality 
group"  basis. 

ABOUT  MID-APRIL,  WBT  Charlotte  will  be 
knocked  down  by  CBS  to  the  highest  qualified 
bidder,  subject  to  FCC  approval.  More  than  a 
dozen  different  groups  now  have  made  in- 
quiries, but  only  few  have  made  offers.  Most 
of  these  in  neighborhood  of  $1,000,000. 

WATCH  FOR  EXPEDITIOUS  action  by  FCC 
on  cases  which  have  been  pending  for  more 
than  two  years.  Reason  for  delay :  files  perti- 
nent to  cases  were  impounded  by  House  Select 
Committee  to  Investigate  the  FCC  and  not 
returned  until  January.  Aim  at  Commission  is 
to  clean  up  old  business  before  constrtiction 
restrictions  are  lifted. 


People 

BURTON  BRIDGENS,  WRC  Washington  pro- 
ducer, has  been  appointed  continuity  accept- 
ance editor  succeeding  Eugene  Juster  who  was 
previously  named  assistant  program  manager 
in  charge  of  public  service. 

DON  COOKE,  account  executive  of  O'Neill, 
Larson  &  McMahon,  Chicago,  for  the  past  two 
months  and  previously  assistant  to  his  brother. 
Jack,  owner  of  CKEY  Toronto,  has  joined  Wil- 
liam G.  Rambeau  Co.,  Chicago,  as  sales  repre- 
sentative. 

PALMER  CLARK,  radio  director  of  Sherman 
K.  Ellis  Co.,  Chicago,  has  resigned  effective 
April  15.  No  replacement  has  been  named. 

E.  L.  BUSHNELL,  director-general  of  pro- 
grams, Canadian  Broadcasting  Corp.,  Toi'onto, 
has  returned  to  Canada  after  visiting  Canadian 
troops  in  Europe  following  the  British  Com- 
monwealth broadcasting  conference  at  London. 

LYNN  THOMAS,  former  writer  on  Pacific 
War  Map  on  CBS  Pacific  stations,  has  been 
assigned  network  correspondent  in  the  South 
Pacific  area. 

FRANK  PRENDERGAST,  sales  manager  of 
WTMV  E.  St.  Louis,  is  one  of  the  team  cap- 
tains of  the  St.  Louis  Advertising  Club  War 
Activities  Committee  drive  for  War  Loan  pro- 
motion campaign  funds. 

JOSEPH  R.  HAINLINE,  Army  lieutenant  on 
inactive  duty,  has  been  added  to  NBC'S  Pa- 
cific staff.  Now  in  Iwo  Jima,  Mr.  Hainline  was 
one  of  two  officers  who  drew  up  the  civil  af- 
fairs plan  for  censorship  and  communications 
in  the  Japanese  islands. 

HAL  CARLOCK,  publicity  director  of  KFI 
Los  Angeles,  has  resigned  to  join  Blue  Holly- 
wood publicity  staff.  Kay  Greenenbaum  and 
Eugenie  Christopherson  have  been  added  to 
network's  Hollywood  traffic  department  re- 
placing Mary  Simpson  and  Sherrill  Mason. 

JOHN  J.  LOUIS,  New  York  vice-president  of 
Needham,  Louis  &  Brorby,  is  in  Hollywood  to 
discuss  summer  replacement  show  on  NBC  for 
Fibber  McGee  &  Molly. 


WCPO'S  FOUR  BAGGER 

WCPO  CINCINNATI  has  asked  other 
four  Queen  City  outlets— WLW  WSAI 
WCKY  WKRC— for  spot  announcement 
availabilities  April  10-18.  Spots,  if 
granted,  will  be  used  by  WCPO  to  pro- 
mote its  baseball  broadcasts.  They  will 
be  30  second  ET's  recorded  by  Waite 
Hoyt  who,  assisted  by  Lee  Allen,  begins 
exclusive  broadcast  of  Cincinnati  Reds' 
play-by-play  April  17.  Action  recalls  use 
of  spots  by  KGW  Portland  on  WQXR 
New  York. 
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BROADCASTING    •    Broadcast  Advertising 


In    Hist  O  1*  y  S  Tke  Nation's  Station  is  proud  to  receive,  this  week, 

one  of  radio's  most  coveted  citations^tKe  1944  George 
J  Foster  Peabody  Radio  Award  for  Outstanding  Re- 

JL  C  SL  1*  porting  of  tfie  News. 


of 


D 


eeision  • 


^  It  is  gratifying  testimony  tliat  we  have  administered 

\  well  our  self-appointed  task  of  making  the  millions 

who  dial  700  in  the  four-state  area  of  WLW-Iand 
the  test  informed  radio  audience  in  the  world  . 

It  is  an  inspiration  to  continue  to  use  our  best  efforts 
to  improve  this  "outstanding  reporting  of  the  news" 
in  1945  ..  .  and  thereafter,  so  long  as  news  shall 
retain  its  urgent  importance  to  the  nation  and  to  the 
people  we  serve. 


A/ation  A  ^iathn  J 


DIVISION  OF  THE  CROSLEY  CORPORATION 


Why  modern  transmitters 
wm-  use  Aem-peim^Aes 


In  AM  Broadcasting 

Beam-power  transmitting  tubes  provide  high  out- 
put with  low  driving  power.  They  make  possible 
more  compact,  simpler,  more  economical  broad- 
cast transmitters  than  other  types  of  tubes. 

Transmitters  using  beam-power  tubes  are  more 
compact  because  fewer  stages  are  required  and 
because  neutralizing  circuits  are  eliminated;  they 
are  more  simple  because  the  transmitter  does  not 
have  to  be  neutralized  each  time  tubes  are 
replaced;  they  are  more  economical  because  fewer 
stages  and  fewer  tubes  can  be  used  for  a  given 
power  output  —  and  because  tube  replacement 
costs  are  lower. 

In  FM  Broadcasting 

The  self-shielding  property  of  beam-power  tubes 
provides  a  simple,  efficient  means  of  obtaining 


stable  operation  in  wide-band  FM  circuits  without 
complex  neutralizing  circuits  and  adjustments. 

In  Television  Broadcasting 

The  high-gain  and  self-shielding  features  of  beam- 
power  tubes  make  possible  stable,  more  efficient 
wide-band  video  and  r-f  amplifiers  with  a  minimum 
of  tubes  and  without  neutralizing  circuits. 

Look  To  RCA  For  Replacement  Tubes 

In  beam-power  transmitting  tubes  RCA  has 
developed  a  whole  family  of  high-performance 
champions,  such  as  the  RCA-807,  813,  814,  815, 
827-R,  828,  829-B,  and  832-A  —  the  most  complete 
line  offered  by  any  manufacturer. 

When  you  need  replacement  tubes  for  your 
transmitter,  specify  RCA  Tubes.  There  is  an 
RCA  Broadcast  Specialist  available  when  needed. 
Call  him  for  prompt  delivery  and  efficient  service. 


THE  FOUNTAINHEAD  OF  MODERN  TUBE 
DEVELOPMENT  IS  RCA 
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"Ifs  got  to  be  delivered! 
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War  supplies  can  be  produced  and  loaded  on 
board  ships  .  .  .  but  they  might  as  well  not  be 
made  if  they  aren't  delivered. 

It's  the  same  thing  in  radio. 

You  and  your  clients  can  load  the  soundest, 
sales  argument  into  a  package  .  .  .  put  it  on  the 
air  .  .  . 

But  it's  got  to  be  delivered  to  do  you  any  good  ! 
We  know  the  sure  way  you  can  get  3'our  sales 
appeal  across  in  the  country's  6th  largest  market 
use  W-I-T-H  when  you  come  into  Baltimore. 


This  is  the  successful  independent  station 
that  delivers  more  listeners-per  dollar  spent  than 
any  other  station  in  this  5-station  town.  Facts  to 
prove  this  are  available  for  you  to  see. 


kWITH 


BALTIMORE,  MD. 

Tom  Tinsley,  Pres.  '   Represented  Nationally  by  Headley-Reed 
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ICE  of  a  FRIEND 


r  WLS  and  its 

advertisers. 

.  came  to  WLS 

in  1938;  can 

a  bang-up 

singing  job. 

D,  when  called 

upon. 

With  the  Confidence  long -time  friendships  give 


This  is  the  seventh  and  last 
in  a  series  of  advertise- 
ments telling  the  story  of 
WLS  as  The  Voice  of  a 
Friend.  If  you  v/ould  like 
these  seven  ads  reprinted 
as  a  booklet  for  reference, 
write  WLS,  Chicago  7, 
Illinois,  for  your  copy. 


WHEN  Al  Tiffany  or  Geotge 
Menard  talk  to  Midwest  American 
farmers,  it  is  with  the  Voice  of  a  Friend. 
For  these  two  men,  specialists  in  their 
fields,  have  both  been  WLS  farm  men 
since  1938.  Listeniers  can  recall  hearing 
them  on  many  special  farm  features  in 
1938,  in  1940  and  right  on  through  the 
years. 

In  fact,  you  get  a  total  of  30  years  of 
farm  service  when  you  add  up  the  time 
spent  with  the  WLS  audience  by  George 


Menard  as  Farm  News  Editor,  Al  Tiffany 
as  Assistant  Farm  Program  Director,  and 
Arthur  C.  Page  as  Farm  Program 
Director. 

This  is  a  familiar  story  on  WLS.  Farm 
editors,  musicians,  announcers,  singers, 
newsmen  —  all  are  accepted  as  friends. 
Friendship  rests  on  mutual  confidence. 
Confidence  generates  response.  Response 
equals  results  for  the  advertisers  who  use 
WLS — ^The  Voice  of  a  Friend  in  Midwest 
America. 
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REPRINT 


OF  LEADING  EDITORIAL 
ST.  LOUIS  POST-DISPATCH 
TUESDAY,  APRIL  10,  1945 


In  the  Interest  of  Radio 

Last  Jan.  18,  the  Post-Dispatch  printed  an  edi- 
torial whose  first  paragraph  read  as  follows: 
The  time  has  come  to  urge  the  big  radio 
networks  to  changp  some  of  their  practices 
regarding  newscasting.    In  particular,  NBC, 
Columbia,  Mutual'and  the  Blue  Networlt  (1) 
should  quit  interrupting  news  broadcasts 
with  commercial  plugs  and  (2)  should  quit 
permitting  these  broadcasts  to  be  sponsored 
by  objectionable  advertisers. 
This  editorial,  and  subsequent  ones  in  which 
the  idea  was  explained  and  developed,  have  re- 
ceived considerable  attention  in  magazines  and 
in  the  press,  and  they  have  received  particular 
attention  in  publications  whose  primary  concern 
is  the  radio  and  advertising  industries.    In  the 
course  of  the  discussion,  the  Post-Dispatch  posi- 
tion has  sometimes  been  misunderstood  and  mis- 
interpreted.   We  should  like  to  clear  up  some 
of  these  misunderstandings  and  misintcrpreta- 


Here  are  two  typical  instances:  J.  H.  Ryan, 
head  of  the  National  Association  of  Broadcasters, 
in  a  speech  at  Cincinnati,  saw  in  the  Post- 
Dispatch  attitude  a  threat  to  freedom  of  the 
radio.  He  argued  against  fcriticism  of  newscasts 
on  the  ground  that  it  might  invite  Government 
.intervention.  At  a  recent  meeting  of  radio  and 
advertising  executives  in  Chicago,  the  charge 
was  made  that,  in  essence,  the  Post-Dispatch 
suggestion  of  Jan.  18  represented  an  attack  on 
the  radio  as  a  competing  advertising  mediu^n. 
'Other  misunderstandings  and  misinterpretations  ' 
may  be  cleared  up  by  a  restatement  of  this  pa- 
per's position. 

(1)  To  begin  W(ith,  we  repeat  that  radio  has 
done  a  magnificent  job  in  the  transmission  of 
news,  to  the  point  that  many  people  prefer  to 
>get  their  news  over  the  radio  rather  than  through 
the  cojumns  of  the  daily  newspaper.  New  tech- 
niques, such  as  the  roundups  of  world  capitals 
and  battlef rents,  have  brought  the  war  vividly 
to  every  American  household.  Too  much  praise 
cannot  be  given  to  the  networks  for  designing 
these  new  techniques  and  for  the  general  ex- 
cellence of  the  newscasts  themselves.  By  the 
very  nature  of  its  medium,  radio's  superiority 
over  newspapers  in  the  immediate  transmission 
of  important  news  has  long  been  obvious.  The 
newspaper  "extra,"  once  the  fastest  means  of 
communicating  news  of  extraordinary  impor- 
tance. Is  just  about  as  dead  as  the  dodo. 

(2)  We  repeat  that  the  Post-Dispatch  is  as 
jealous  of  freedom  of  the  air  as  it  is  of  freedom 
of  the  ptess.  To  imperil  one  is  to  jeopardize 
the  other.  In  its  67  years,  this  ne\yspaper  has 
fought  for  every  form  of  freedom  of  expression 
guaranteed  in  Article  I  of  the  Bill  of  Rights. 

(3)  Jiist  ap  the  Post-Dispatch  is  supported  large- 
ly by  advertising,  so  we  believe  that  radio  should 
and  must  be  supported  by  advertising.  We  be- 
lieve this  because  the  alternative  would  be  Gov- 
ernment ownership  and  control  of  radio.  The 
idea  is  abhorrent. 

(4)  It  was  precisely  for  this  reason  that  our 
suggestion  of  Jan.  18  was  made.  There  are  forces 


PROGRAM  TO  INSURE  FREEDOM  OF  THE  AIR 


in  the  administration  and  Congress  which  have 
warned  radio  that  Government  might  be  com- 
pelled to  act  if  radio  standards  do  not  measure 
up  to  "public  interest,  conv'eiiience  and  neces- 
sity," for  which  radio  is  licensed.  The  sure  way 
to  prevent  Government  interference,  and  to  dis- 
courage demagogues  who  would  seek  to  impair 
freedom  of  the  air,  is  for  radio  itself  to  set  its 
own  high  standards  for  public  service. 

(5)  It  is  not  doing  this  when  its  principal  con- 
tribution to  public  service,  namely,  the  broad- 
casting of  news,  is  marred,  tortured  and  made 
nauseating  by  those  commercial  announcements 
which  have  become  known  as  plug-uglies.  This 
is  particularly  true  in  time  of  war.  As  Leo  J. 
Fitzpatrick  of  Station  WJR,  Detroit,  aptly  said: 

We  must  remember  that  practically  all 
listeners  have  relatives  or  close  friends  ip 
the  armed  services,  and  that  their  interest 
in  newscasts  is  quite  personal,  quite  emo- 
tional and  sometimes  becomes  terribly  trag- 
ic, as  they  hear  the  names  and  stories  of 
loved  ones  in  the  news. 

(6)  We  are  not  criticising  the  commercial 
sponsorship  of  news.  ,  We  arc  criticising  two 
specific  methods  that  have  crept  into  the  com- 
mercial sponsorship  of  news.  One  such  method 
is  the  interruption  of  news  for  sales  talks.  The 
other  is  the  use  of  news  by  advertisers  who  deal 
in  palliatives  for  bodily  aches  and  pains,  stomach 
acidity  and  gas,  body  odors  and  a  thousand 'and 
one  equally  revolting  subjects. 

(7)  Of  course,  the  advertiser  who  pays  for  the 
newscast  is  entitled  to  tell  his  reasonably-timed 
story  both  at  the  beginning  and  the  end  of  the 
program.  No  one  objects  to  that.  Such  news- 
casts, as  a  matter  of  fact,  are  on  the  air.  Two 
examples-pand  others  could  be  cited — are  the 
Lowell  Thomas  and  Kaltenborn  programs.  These 
open  and  close  with  commercial  announcements, 
but  there  is  no  interruption  once  Thomas  and 
Kaltenborn  begin  to  speak. 

(8)  While  the  Post-Dispatch  station,  KSD, 
nearly  a  year  ago  eliminated  interrupting  com- 
mercials from  newscasts  originated  by  it,  and 
has  also  barred  newscast  advertising  which  it 
considers  inappropriate,  it  admits  an  inconsisten- 
cy.   KSD  ha.':  continued  to  broadcast  NBC  news 


programs  wliich  ao  not  tonfoi-m  to  the  station's 
own  standards.  We  could  correct  this  by  end- 
ing our  connection  with  NBC  and  diverting  its 
service  to  some  other  outlet.  Our  position, 
however,  is  that  not  only  would  that  be  to  our 
financial  disadvantage — we  admit  this  frankly — 
bul-'We  believe  our  listeners  woul^  lose  more 
than  they  would  gain  by  Buch  divorce  from  the 
many  excellent  programs  originated  by  a  ^reat 
network. 

(9)  NBC  is  the  oldest  national  network — a  pio- 
neer in  developing  our  American  radio  system. 
.Its  achievements  in  the  fields'  of  entertainment, 
of  education,  of  newscasting,  of  cultural  contri- 
butions in  music  and  in  the  art^  are  a  monument 
to  the  principle  of  free  radio.  In  the  subject 
under  discussion,  NBC  was  the  first  of  the  big 
chains  to  outlaw  the  middle  commercial  in  news- 
casts, though  its  new  rules  permit  fudging  at 
the  beginning  and  eod.  In  the  matter  of  exer- 
cising control  of  sponsorship,  however,  NBC  lafes 
behind  the  Columbia  broadcasting  System.  CBS 
uses  the  middle'commercial,  but  it  long  ago  re- 
fused to  permit  distasteful  sponsorship  of  its 
excellent  network  news  service. 

(10)  We  recognize  it  is  only  natural  for  the 
networks  to  be  disturbed  by  a  proiJosal  whose 
fulfillment  would  affect  an  intricate  series  of 
relationships  with,  advertising  agencies  and  ad- 
vertisers themselves.  The  sponsorship  </f'news 
is  one  of  radio's  chief  sources  of  revenue. 

♦      ♦  * 

(11)  We  believe,  however,  that  the  elimination 
of  the  newscast  plug-ugly  would  be  to  the  ad- 
vantage both  of  the  networks  and  of  the  adver- 
tisers. They  have  a  common  stake  in  maintaining 
the  effectiveness  of  the  radio  appeal,  now  marred 
by  the  newscast  plug-ugly.  There  is  a  large  per- 
centage of  the  listening  public  which  does  not 
willingly  accept  or  which  consciously  resents 
bad  taste  and  interruptions  in  newscasts. 

(12)  KSD's  experience;  and  that  of  a  growing 
list  of  other  individual  stations  which  have  vol- 
untarily barred  the  newscast  plug-ugly,  shqw 
that  the  advertiser,  as  well  as  the  public,  is 
pleased  by  the  result.  The  latest  advertiser  to' 
adopt  this  policy  Js  the  Standard  Oil  Co.  of 
Indiana. 

(13)  We  repeat  we  are  making  no  attempt  and 
have  not  the  slightest  desire  "to  reform  the 
radio  industry."  /We  have  challenged  only  one 
small  phase  of  radio's  activities.  We  think  that 
middle  interruptions' in  amusement  programs  are 
in  quite  a  different  category  from  newscast  in- 
terruptions. We  have  no  quarrel  with  radio  ex- 
cept in  the  matter  of  the  newscast  plug-ugly. 
This  is  not  a  press  attack  upon  radio.  It  is,  we 
believe,  a  constructive  suggestion  offered  in  the 
interest  of  radio. 

(14)  Our  position  is  a  simple  one.  The  plug- 
ugly,  we  hold,  is  neither  good  broadcasting  nor 
good  advertising.  News  is  news  and  the  public 
is' entitled  to  hear  it  reported  with  dignity  and 
good  taste.  We  hold  that  the  radio  industry 
whose  function  it  is  to  serve  the  "public  interest, 
convenience  and  necessity"  has  far  more  to  gain 
than  to  lose  by  eliminating  the  newscast  plug- 
ugly — lock,  stock  and  barrel. 

If  radio  did  so,  it  would  fortify  the  great  and 
fundamental  principle  of  freedom  of  the  air. 
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Closed  Circuit 


NEVILLE  MILLER,  former  NAB  President, 
who  has  just  concluded  a  year's  tour  with 
UNRRA  as  deputy  director  of  its  Balkan  Mis- 
sion, plans  to  leave  Government  service  upon 
his  return  here  soon.  He  has  not  announced 
future  plans.  He  may  hang  out  his  shingle  both 
in  Washington  and  in  Louisville. 

IT  HAS  BEEN  LEARNED  that  Paul  A.  Porter, 
FCC  chairman,  was  strongly  endorsed  by  Jus- 
tice Fred  M.  Vinson  for  the  Federal  Loan 
Administrator's  post.  Mr.  Porter  was  Justice 
Vinson's  assistant  when  the  latter  was  Direc- 
tor of  Economic  Stabilization.  Mr.  Porter,  in 
turn,  it  is  reliably  learned,  was  disposed  to 
endorse  his  colleague,  Commissioner  G.  J.  Durr, 
for  the  loan  post.  The  Alabaman,  prior  to  his 
appointment  to  the  FCC  in  1941,  was  a  director 
and  general  counsel  of  the  Defense  Plant 
Corporation,  one  of  the  loan  agencies.  Presi- 
dent Truman  may  have  a  different  idea. 

THE  FCC  MAY  pull  a  double  feature  on  allo- 
cations by  about  May  1.  Along  with  its  "grand 
finale"  report  on  allocations  for  FM,  television 
and  other  services  above  25,000  kc,  the  Com- 
mission simultaneously  may  issue  its  proposed 
allocations  for  services  below  25,000,  covering 
international  broadcasting  and  enlargement  of 
the  existing  broadcast  band.  Staff  sessions 
started  last  Wednesday  on  the  allocations. 
Best  bet:  both  FM  and  television  allocations 
will  remain  as  in  the  proposed  report,  with 
some  possible  slight  modifications  on  each. 
Emphasis  will  be  on  "upstairs"  development 
of  both  broadcast  media. 

DESPITE  AN  APPARENT  determination  to 
get  the  so-called  clear  channel  hearings  under 
way  May  9,  prospects  now  are  for  a  postpone- 
ment of  the  opening  date.  At  best,  there  could 
be  only  a  token  start,  with  economic  and  other 
data  already  prepared  thrown  into  the  record 
and  with  a  prompt  recess  to  allow  for  assem- 
bling of  highly  technical  coverage  and  economic 
data.  Thought  is  that  it  would  be  foolish  to 
bring  in  people  from  all  over  the  country  on  a 
token  start  with  ODT  still  asking:  "Is  that 
trip  necessary?" 

RADIO  FOLK  WHO  planned  to  attend  the 
Inter-American  Telecommunications  Confer- 
ence in  Rio  in  June  can  unpack  their  bags. 
The  State  Dept.  last  week  suggested  to  the 
Brazilian  Government  that  the  proceedings — 
first  since  the  war  began — be  postponed  because 
of  the  pressure  of  other  preparatory  work.  No 
new  date  indicated,  but  probably  no  parley 
before  fall. 

LOOK  FOR  THE  FCC  to  intervene  in  the 
Federal  Court  proceedings  involving  efforts  of 
the  religious  groups  thrown  off  WPEN  Phila- 
delphia to  peg  broadcast  stations  as  common 
carriers  which  cannot  refuse  to  sell  time  as 
long  as  there  are  buyers.  Philadelphia  Bulletin, 
upon  taking  over  ownership  of  WPEN  several 
months  ago,  canceled  commercial  religion  pro- 
grams. 

(Continued  on  page  7^) 
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WCHS  Charleston,  W.  Va.,  further  hearing 
on  license  renewal  before  FCC  examiner, 
April  17. 

WMC  Memphis,  license  renewal  hearing  be- 
fore FCC  examiner,  April  20. 

WGBF  Evansville,  Ind.,  license  renewal  hear- 
ing (duopoly)  before  FCC  examiner.  May 
1    (postponed  from  April  10). 

KHQ,  KGA  Spokane,  Wash.,  license  renewal 
hearing  before  FCC  examiner.  May  16 
(duopoly) . 

KOMO,  KJR  Seattle,  license  renewal  hearing 
before  FCC  examiner.  May  18  (duopoly). 

Bulletins 

REPRESENTING  the  combined  networks  at 
final  rites  for  Franklin  D.  Roosevelt  conducted 
at  the  White  House  in  Washington  Saturday 
were  Ray  Henle,  Blue-ABC  commentator,  and 
Carleton  Smith,  general  manager,  WRC  Wash- 
ington, and  dean  of  Presidential  announcers. 

Traveling  on  the  train  which  bore  the  late 
President  to  Hyde  Park,  and  attending  inter- 
ment ceremonies  there,  were  Mr.  Smith  for 
NBC;  Tris  Coffin,  CBS;  Tom  Slater,  Mutual; 
Bryson  Rash,  Blue-ABC. 

*       *  * 

FOR  ONE  MINUTE  Saturday  every  form  of 
communications  in  the  nation — broadcasting, 
the  telephone  and  telegraph — ceased  operation 
in  silent  tribute  to  the  memory  of  President 
Roosevelt.  All  the  major  networks  went  off  the 
air  at  4  p.m.  for  that  historic  moment;  stations 
did  likewise;  AT&T  handled  no  telephone  calls 
and  Western  Union  halted  all  wire  traffic, 
both  domestically  and  internationally. 


WROX  Clarksdale,  Miss.,  operating  with  250 
w  on  1450  kc,  on  May  1  becomes  a  Mutual  af- 
filate,  boosting  that  network  to  256  stations. 


RHINE  THEME 

FROM  "Deep  Inside  Germany"  on  29 
March  comes  this  missive  from  Staff 
Sgt.  Murray  Arnold,  ex-WIP  Philadel- 
phia publicist: 

"Just  heard  a  quickie  three-minute 
show  on  'Radio  Luxembourg,'  which  gave 
the  weather  report  all  along  the  Rhine 
River.  What  do  you  think  the  theme 
song  played  on  the  bit  was?  'Ole  Man 
River ! '  " 

Editor's  Note:  General  manager  of 
Radio  Luxembourg  is  Lt.  Col.  Samuel 
R.  Rosenbaum,  who  used  to  head  WFIL, 
WIP  Philadelphia  competitor. 


Business  Briefly 

UOPWA  PROMOTES  •  A  nationwide  radio 
spot  campaign  veill  be  started  in  about  three 
weeks  by  United  Office  &  Professional  Workers 
of  America  (CIO)  to  promote  its  newly-cre- 
ated salary  information  department,  composed 
of  experts  on  WLB  procedure  and  designed  to 
serve  employes  and  management.  Agency,  Moss 
&  Arnold  Co.,  New  York. 

HAIR  GROOM  PLANS  •  Whitehall  Phar- 
macal  Co.,  New  York,  has  appointed  Ruthrauff 
&  Ryan,  New  York,  to  handle  Hair  Groom,  a 
new  product.  Media  plans  not  set.  Agency  al- 
ready handles  Whitehall's  Ellery  Queen  CBS 
show  for  Anacin. 

DIGEST  RENEWS  •  Readers  Digest  Assn., 
whose  39-week  contract  for   Town  Meeting,  | 
Blue-ABC,    expires    May   31,   has    renewed,  ? 
through  BBDO.  At  press  time  it  could  not  be 
learned  whether  sponsor  picked  up  option  to 
continue  through  summer  or  signed  for  hiatus. 

WALL  PAPER  CAMPAIGN  •  Cincy  Wall 
Paper  Cleaner,  Cincinnati,  placing  eight  weeks 
spot  announcement  campaign  on  KDKA  WJR 
KOMO  WEOA  WFBM  WGL  WINN  WMAQ 
WLW  WOOD  WROL  WTAM  WTCN.  Agency,  , 
Ralph  H.  Jones  Co.,  Cincinnati.  , 

LOUISE  ADDS  THREE  •  Neblett  Radio  Pro-  i 
ductions,  Chicago,  has  sold  the  transcribed  j 
series  Louise  Massey  &  the  Westerners  to  three  ' 
additional  sponsors:  Miller  Drug  Co.,  starting  ! 
April  18  for  52  weeks  thrice-weekly  on  WTMA 
Charleston,  S.  C;  Smith  Warehouse,  daily  for 
13  weeks  on  WGTM  Wilson,  N.  C;  Falstaff 
Brewing  Co.,  thrice-weekly,  52  weeks,  on  KTBC 
Austin,  Tex.,  Dancer-Fitzgerald-Sample  placing 
Falstaff. 


WALB  CASE  CLOSED 

THE  CASE  of  WALB  Albany,  Ga.— one  of  the 
most  celebrated  in  radio  annals — ^was  wiped 
from  the  records  last  week  with  the  adoption 
of  an  order  granting  the  station  a  regular 
renewal.  Involving  alleged  improper  participa- 
tion of  Rep.  E.  E.  Cox  (D-Ga.)  in  the  station's 
activities,  WALB  had  been  on  temporary  li- 
cense for  several  years.  It  figured  prominently 
in  the  House  Select  Committee  investigation 
of  the  FCC.  The  grant  followed  consent  in 
February  to  petitions  requesting  dismissal  of 
applications  for  change  of  frequency  and  as- 
signment of  license  from  Albany  Herald  Pub- 
lishing Co.  to  Albany  Broadcasting  Co. 


ACCREDITATIONS  FROZEN 

BECAUSE  of  crowded  conditions  in  the  Euro- 
pean war  theatre.  Army  Public  Relations,  fol- 
lowing advices  from  headquarters  at  SHAEF, 
Paris,  has  frozen  temporarily  accreditation  of 
radio  or  news  correspondents.  Replacements, 
however,  still  are  being  cleared.  As  soon  as 
the  condition  is  alleviated,  accreditations  will 
be  handled  in  customary  fashion,  it  was  stated  i 
at  Army  PRO  headquarters. 
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FIVE  FINE  PROGRAMS  WIN  TOP  HONORS 


In  what  the  New  York  Times  acknowledges  as  "the  most  satisfactory  job  yet  done",  the 
Peabody  Radio  Awards  Committee  has  selected  "radio's  honor  roll  for  1944'". 

Five  programs  broadcast  coast  to  coast  were  cited  for  distinguished  service  to  the  Amer- 
ican listener,  and  so  were  the  achievements  of  ten  stations  and  individuals.  These  are  the 
winning  programs  carried  by  nationwide  networks: 

Outstanding  Educational  Program:  "The  Human  Adventure"  (mbs) 

Outstanding  Entertainment  in  Drama:  "Cavalcade  of  America"  (nbc)  and  Fred  Allen  (CBS) 
Outstanding  Entertainment  in  Music :  "The  Telephone  Hour"  (nbc) 
Outstanding  News  Commentary:  Raymond  Gram  Swing  (abc) 

The  Mutual  Broadcasting  System  sincerely  congratulates  the  skilled  men  and  women 
responsible  for  this  stellar  radio  fare.  Our  nation  is  surely  privileged  above  all  others  in 
its  regular  access  to  entertainment  and  enlightenment  of  this  calibre.  We  extend  equally 
sincere  greetings  to  the  stations  whose  programs  were  individually  honored  by  the  Peabody 
Committee  for  1944;  WLW,  Cincinnati;  wtag,  Worcester ;  WNYC,  New  York;  wibx,  Utica; 
KOIN,  Portland;  wfbl,  Syracuse;  Kvoo,  Tulsa;  KMOX,  St.  Louis;  kfi,  Los  Angeles,  and  to 
Col.  Edward  M.  Kirby  of  the  War  Department. 

We  are  particularly  pleased  at  the  honors  won  by  Sherman  Dryer,  producer-director  of 
"The  Human  Adventure"  for  Mutual,  and  his  able  staff,  working  with  wgn,  the  University 
of  Chicago  and  the  Encyclopaedia  Britannica.That  this  is  the  only  network-financed,  net- 
work-presented program  among  all  the  Peabody  winners  is  gratifying,  too— but  the  creative 
personnel  behind  all  fine  radio  on  all  networks  and  all  stations  merits  a  profound  bow 
from  all  of  us  engaged  in  the  business  of  broadcasting. 


THE  MUTUAL  BROADCASTIHG  SYSTEM 


BROAQ^iCSTlNG 

The  A'tvoW/^iJ^^ewsmagoz.no  of  Radio 

broadcast  Advertising- 

k:     -  A 


I  \ 

Mr.  Gordon  Gray,  General  Manager, 
Radio  Station  KOIL, 
Omaha,  Nebraska 


Dear  Mr.  Gray: 


I  just  want  to  tell  you 'how  well  pleased  we  are  with 
the  results  from  our  recent  I  relatively  short  radio  advertising 
campaign  with  your  station.  ' 

Thelresults  exceeded  our  expectations,  and  we  received 
inquiries  and  orders  from  a  much  wider  territory  than  we  had 
thought  possible. 
• 

Ours  was  a  new  product,  and  we  believe  that  the  pub- 
licity  through  your  station  immediately) stamped  it  in  the  minds 
of  the  public  as  a  quality  product,  and  one  that  [could  be  bought 
with  confidence.  [ 

Very  truly  yours, 
Petroleum  Specialty  Company, 
by      DWIGHT  E.  SLATER 


For k  ^MoAa-lis  KOIL 


GORDON  GRAY., 
General  Manager 
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JACK  CARSON 
originates  at 
iCNX  •  •  • 


so  does 
Hollywood  Barn  Dance 


Jack  Carson  is  the  comic  on  that  coast-to-coast 
Campbell  Soup  funfest.  Cottonseed  Clark  is 
head  man  of  the  stompin'  Hollywood  Barn 
Dance,  musical  hoe-down  presented  exclusively 
for  the  ears  of  Southern  Californians. 

Different  shows,  different  personalities — but 
they  have  a  lot  in  common.  At  KNX,  all  pro- 
grams— network  and  local — must  measure  up 
to  the  same  exacting  CBS  standards,  for  KNX 
is  CBS-in-HoUywood.  The  same  mastery  in 
production,  the  same  excellence  of  talent  and 
wealth  of  facilities  that  send  network  programs 


to  the  nation's  millions,  also  create  local  shows 
especially  seasoned  to  Southern  Californian 
tastes.  And  Hollytvood  Barn  Dance  is  doubly- 
slanted  for  local  appeal. 

Long  a  favorite  of  fun-loving  Westerners,  its 
popularity  has  soared  with  more  than  656,000 
newcomers*  who  have  arrived  in  Los  Angeles 
from  other  states  during  the  past  four  years. 
Over  70%  of  them  came  from  rural  areas  be- 
tween the  Mississippi  and  the  Rockies.  With  a 
strong  preference  for  old-fashioned  fun,  corn- 
fed  humor  and  back-country  barn  dances, 
they've  voted  this  Western  style  hillbilly  show 
pleasure-perfect. 

On  Saturday  nights,  natives  and  newcomers 
alike  pack  a  huge  KNX  studio.  Barn  Dance 
entertainers  take  over — and  Hollywood  goes 
hillbilly!  With  guest  appearances  by  screen  fa- 
vorites, with  top  talent  familiar  to  Western 
movie  fans  and  radio  listeners,  Hollywood  Barn 
Dance  is  a  sales-sure  program  package  just  wait- 
ing for  some  sales-minded,  on-his-toes  advertiser. 

Hollywood  Barn  Dance  is  now  available.  Run, 
don't  walk,  to  us  or  the  nearest  Radio  Sales  office. 

Congeeted  Production  Area  Report,^ April  1,  1944 — 


Columbia's 
Station  for 
All  Southern 
California 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


The 
Town  Crier 
shouted 
His  News 


.  .  .  but  only  a  few  were 
within  range  of  his  voice. 

Radio  Siaiion 

UIFLff 

serving  tke  Tampa- 
St.  PetersLur^  area, 

instantly  contacts  thou- 
sands  already  tuned  in 
and  waiting!  And  today, 
WFLA's  market  is  one  of 
the  best  in  the  South, 
heavy  with  buying  power 
from  Army  and  shipyard 
payrolls,  plus  general  in- 
creased earnings.  Deposits 
in  one  bank  alone  were 
$14,802,729.93  greater  than 
last  year! 

Sell  your  product  thor- 
oughly and  economically 
to  this  powerful  market 
through  WFLA— the  most- 
listened-to  station  in  the 
Tampa-St.  Petersburg  area! 

5000  WATTS 
DAY  AND  NIGHT 


UIELA 


Feature  of  the  Week 


Romido  Gets  Flag  From  Youths 


A  HAND-MADE  FLAG  was  hoist- 
ed over  Malacanan  Palace  in  Ma- 
nila after  it  was  liberated.  Twenty- 
seven  months  before  the  flag  had 
been  painstakingly  finished  and 
trustingly  placed  in  the  hands  of 
Brig.  Gen.,  then  Col.,  Carlos  P. 
Romulo  for  just  such  an  even- 
tuality. 

Makers  of  the  flag  were  the  mem- 
bers of  the  WSYR  Syracuse  Youth 
Fourth  Front,  conducted  by  Ray 
Servatius  for  a  local  ice  cream  com- 
pany. The  program,  participated  in 
by  various  youth  organizations, 
was  originally  the  Juvenile  News- 
paper of  the  Air  but  was  rechris- 
tened  when  war  was  declared. 

One  of  the  projects  of  the  show 
was  the  making  of  an  American 
flag.  A  big  one,  eight  by  ten  feet, 
carefully  stitched  of  silk  which  they 
made  to  keep  for  themselves.  But  in 
Dec.  1943  the  "last  man  to  leave 
Bataan",  Col.  Romulo,  came  to 
speak  in  Syracuse  and  the  kids  in- 
veigled an  introduction  through  H. 


R.  Ekins,  WSYR  commentator,  an 
old  friend  of  Romulo. 

They  asked  Romulo  to  take  their 
flag  to  the  Pacific  with  him  and 
give  it  to  Gen.  MacArthur  to  fly 
over  liberated  Manila.  Romulo  con- 
sented and  apparently  so  did  the 
general  but  the  children  never 
would  have  heard  the  denouement 
had  it  not  been  for  a  coincidence. 

The  newsmen  covering  the  liber- 
ation of  Manila  never  paused  to 
wonder  about  the  large  hand-made 
flag  so  the  story  didn't  get  out  that 
way.  But  a  public  relations  officer 
sent  to  GI  papers  in  the  Philippines 
a  small  release  which  announced: 
"A  hand-made  American  flag  pre- 
sented to  Brig.  Gen.  Carlos  Romulo 
by  Boy  and  Girl  Scouts  of  Syra- 
cuse, Dec.  12,  1943,  was  hoisted  in 
Malacanan  recently." 

A  soldier  from  Syracuse  work- 
ing on  a  four-page  GI  newspaper 
noticed  the  squib  and  relayed  it 
back  home  where  it  was  signaled  as 
the  completion  of  the  Youth  Fourth 
Front's  most  important  project. 


Sellers  of  Sales 


CHIEF  TIMEBUYER  of 
Compton  Adv.,  Frank  Kemp 
is  a  serious-minded  young 
man  with  a  great  fondness 
for  facts  and  figures — a  fond- 
ness intensified  by  his  three  years 
of  electrical  engi- 
neering study  at 
MIT. 

A  great  believer 
in  research,  Frank 
would  like  to  see  the 
sample  of  the  coin- 
cidental survey,  both 
local  and  national, 
enlarged  to  provide 
greater  statistical 
reliability.  He  pre- 
dicts a  great  future 
for  the  Nielsen  au- 
dimeter  especially 
when  it's  expanded 
to  a  national  basis. 
Frank  is  also  a  con- 
firmed believer  in 
BMB,  as  is  the 
agency. 

A  native  New  Yorker,  his  first  job 
was  with  the  Chemical  Bank  & 
Trust  Co.,  where  he  designed  statis- 
tical cards  used  in  IBM  banking 
systems.  After  two  years  he  joined 
Compton  as  a  statistical  clerk. 


FRANK 


During  his  six  years  with  the 
agency,  Frank  has  seen  all  the 
angles  of  timebuying.  First  he 
bought  spot  time,  then  network 
and  in  his  present  position,  super- 
vises all  Compton  timebuying,  both 
spot  and  network. 

Agency  radio  ac- 
counts are  Procter 
&  Gamble  (Crisco, 
Ivory  '  Soap,  Ivory 
Flakes,  Duz,  Barso- 
lou),  Allis-Chalmers. 
Goodyear,  Scull 
Coffee,  K  r  u  e  g  e  r 
Beer  and  Socony 
Vacuum.  Potential 
radio  advertisers  not 
currently  active  in 
that  field  include 
Wheatena,  Kelly- 
Springfield,  New 
York  Life  Insur- 
ance Co.  and  Pocket- 
books. 

Frank  is  single 
and  lives  in  Brook- 
lyn near  Prospect 
Park.  Within  walking  distance  of 
Ebbets  Field,  Frank  claims  he  can 
hear  Lippy  Durocher  when  the 
wind  is  in  his  direction. 

His  hobbies  include  photography, 
squash  and  hiking. 


3  SOLID 
YEARS  ON 
WWDC! 


Morton's  have  used  22,500 
consecutive  broadcasts-- 
spots,  1/4  hours  and  on  Sun- 
day three  1/2  hour  programs! 

Three  years  is  a  long 
time.  Long  enough  to  prove 
that  once  a  smart  mer- 
chandiser— always  a  smart 
one.  For  Morton's  has  grown 
big! 

Since  they  started  on 
WWDC,  Morton's  has  open- 
ed a  new  building  and  has 
added  four  new  depart- 
ments. 

It's  nuts-and-bolts  facts 
like  those  behind  Morton's 
success  that  give  us  the  idea 
that  if  you  have  something 
to  sell,  WWDC  can  do  the 
job  for  you.  Availabilities 
sent  upon  request. 

WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 

Represented  nationally  by 
WEED  &  COMPANY 
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!     ONE  COMPLEMENTS  THE  OTHER 


SALT  and  Pepper.  Different  as  night  and  day.  Yet,  we  think  of  them  and 
use  them  together.  The  two  great  metropolitan  New  York  markets  that 
listen  to  WOV,  also  are  individual  and  different.  And  they  too,  complement 
each  other  and  comhine,  in  their  respective  listening  hours,  to  give  this  impor- 
tant station  a  continuous,  around-the-clock  audience.  In  tlie  davtime.  WOV 
overwhelmingly  dominates  New  York's  Italian-speaking  audience  of  520,000 
radio  homes.  And,  in  the  evening,  between  the  Hooper  hours  of  7:30  and 
10:00  p.m.,  WOV  delivers  the  largest  average  metropolitan  audience  of  any 
New  York  independent  station  ...  at  less  than  half  the  cost  of  the  next 
ranking  station. 

RALPH  N.  WEIL,  Generol  Manager 


JOHN  E..  PEARSON  CO.,  Nofl  Rep. 


New  York 


IS  YOUR  HAT  I 


THE    TELEVISION  RING? 


Television  promises  unprecedented  profit  and 
prestige  to  men  of  vision  and  energy.  Tele- 
vision will  be  tomorrow's  highroad  to  local  and 
national  leadership. 

If  you  plan  to  toss  your  hat  in  the  Television 
ring,  arrange  now  to  assure  both  early  postwar 
delivery  of  your  telecasting  equipment  and  the 
proper  training  of  your  Television  station's 
operating  personnel.  Both  equipment  and  staff 
training  are  provided  for  in  DuMont's  Equip- 
ment Reservation  Plan. 

DuMont-engineered  telecasting  equipment  has 


rugged  dependability  and  practical  flexibility; 
will  be  designed  for  economical  operation  and 
is  realistically  priced.  These  facts  have  been 
spectacularly  demonstrated  by  more  than  4 
years'  continuous  operation  in  3  of  the  nation's 
9  Television  stations. 

Furthermore,  a  pattern  for  profitable  station 
design,  management  and  programming  has  been 
set  at  DuMont's  pioneer  station,  WABD  New 
York ...  a  pattern  and  backlog  of  Television 
"know-how"  which  is  available  to  prospective 
station  owners.  Call,  write  or  telegraph  today. 


Copyright  1945,  Allen  B.  DuMonI  laboratories.  Ini 


ALLEN  B.  DuMONT  LABORATORIES.  INC.,  GENERAL  OFFICES  AND  PLANT.  2  MAIN  AVENUE.  PASSAIC. 
N.  J.  TELEVISION  STUDIOS  AND  STATION  WABD.  515  MADISON  AVENUE.  NEW  YORK  22.  NEW  YORK 


0  It's  a  fact  that  WIBC  reaches  out  farther,  and  covers  a  larger 
area  of  the  prosperous  farms,  towns  and  cities  in  Central  Indiana, 
Western  Ohio  and  Eastern  Illinois,  than  any  other  Indianapolis  sta- 
tion. Having  the  lowest  frequency  (1070  Kilocycles)  with  5000  Watts 
power,  WIBC  provides  a  crystal  clear  signal  that  makes  listening  a 
pleasure.  Let  us  tell  you  about  our  new  and  intensive  merchandising 
program  for  advertisers. 


Owned  and  Operated 
by  the  INDIANAPOLIS  NEWS 

*  A  /(atual  STATION 
INDIANAPOLIS 


JOHN  BLAIR  &  COMPANY 


NATIONAL  REPRESENTATIVES 


WIBC 
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^^Could  yon  come  right  over,  Mr.  F  &  P? — | 
Why,  hel-lo,  Mr.  F  &  P!'' 


•  Spot  broadcasting  is  a  fast  business.  Good  avail- 
abilities and  good  program  ideas  get  snapped  up 
pretty  quickly.  We're  geared  to  that  tempo,  here  at 
F&P,  and  when  you  give  us  the  green  light,  we  really 
move! 

Not  that  we're  impetuous.  We're  simply  organized 
for  fast  service,  and  can  therefore  give  it.  Want 
some? 


FREE  &  PETERS^  INC. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  REPBESENTAnVEa: 
WGB-WKBW  BOTFALO 

WCKY  ciNcnarATi 

gDAL  DVLUTH 

WDAI  FABOO 

WISH  INDIANAPOUS 

WJEF-WKZO    .    .    GRAND  BAPIDS- 
KALAMAZOO 

 KANSAS  CITY 

WAVE  LOUISVn,LE 

WTCN    .    .    MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

„   IOWA 

WHO   D 

woe  ".  ".    DAVENPORT  ' 

KMA  SHENANDOAH 

„^  SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

 COLUMBIA 

 RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

 ALBUQUERQUE 

SSvF  BROWNSVILLE 

 CORPUS  CHRISTI 

{"^^^2  HOUSTON 

^OJS*  OKLAHOMA  CITY 

 TULSA 

PACIFIC  COAST 

 PORTLAND 

fi^O  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  Ave.     SAN  FRANCISCO:  11  j  Sutter     HOLLYWOOD:  6331  HoUywood     ATLANTA:  322  Falmer  Bldg. 
Franklin  6373  Plaza  5-4130  Sutter  4353  Hollywood  2151  Main  5667 
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Radio  Returns  to  Its  Grim  Wartime  Task; 

I, 
I. 


President  Roosevelt  as  he  addressed  Harry  S.  Truman,  iyi  his  last  radio  appear- 

the  nation  Dec.  9,  1941 — one  day  ance  as  vice  president,  at  studios 

follovAng  war  declaration  of  WTOP  Washington  April  3 


^  Truman  to  Follow 
Present  Radio 
Pattern 

RADIO  RETURNED  to  its 
wartime  task  today  after  a 
weekend  in  which  its  voices 
mingled  with  those  of  the 
world  in  bereavement  for  the 
departed  "Chief". 

The  great  flood  of  tributes 
which  flowed  through  Amer- 
ican transmitters  to  listening 
millions  was  stemmed.  From 
the  first  flash,  which  stunned 
the  nation,  radio  cancelled 
normal  commitments.  Grief 
for  the  late  President  and 

»  the  memory  of  him  were  put 
aside  reluctantly  by  the  30,- 
000  who  make  up  the  broad- 
casting industry,   to   all  of 

'  whom  the  life  of  the  "Radio 
President"  had  special  sig- 
nificance. 

Radio  turned  to  the  new  Presi- 
dent, Harry  S.  Truman.  There 
were,  of  course,  imponderable  ques- 
tions. It  is  known  that  President 
Truman  is  no  novice  in  the  art. 
He  knows  broadcasters.  He  likes 
and  understands  broadcasting. 
His  Radio  Advisers 
Paul  A.  Porter,  FCC  chairman, 
was  his  close  advisor  in  campaign- 
ing days  following  the  nomination 

!  of  the  Roosevelt-Truman  ticket.  As 
publicity  director  of  the  Democratic 
Committee  and  the  campaign,  Mr. 

ki-  Porter  was  at  his  elbow. 

The  new  President's  actual 
schooling  in  the  art  came  from  J. 
Leonard  Reinsch,  youthful  and 
personable  managing  director  of  the 
James  M.  Cox  radio  stations  (WSB 
Atlanta,  WIOD  Miami  and  WHIO 
'    Dayton),  who  served  as  radio  di- 

[,|    rector  of  the  Democratic  Commit- 

I    tee  under  Mr.  Porter. 

'       Mr.    Reinsch    reported    at  the 


Further  coverage  of  death 
of  President  Roosevelt  on 
pages  16,  17,  18,  60,  63,  64, 
6.5,  66. 


White  House  Thursday  evening- 
after  a  rush  trip  from  New  York. 
He  was  to  remain  indefinitely,  to 
perform  whatever  services  he  could. 

On  few  occasions  during  recent 
months  has  President  Truman  ful- 
filled a  radio  engagement  without 
calling  into  consultation  Mr. 
Reinsch.  Speculation  is  not  unto- 
ward that  Mr.  Reinsch,  should  he 
be  able  to  relinquish  present  com- 
mitments, might  end  up  in  the 
new  White  House  family  of  Presi- 
dent Truman.  This,  should  it  even- 
tuate, would  present  an  interesting 
coincidence;  for  Mr.  Reinsch  has 
risen  to  his  present  leadership  in 
broadcasting  as  a  satellite  of  Mr. 
Cox  who,  as  candidate  for  Presi- 
dent in  1920,  had  as  his  running 
mate  Franklin  D.  Roosevelt. 

Only  last  week,  it  was  recalled, 
Mr.  Reinsch  presented  to  the 
White  House  a  new  microphone 
stand  designed  by  engineers  at 
WSB  Atlanta.  It  was  made  espe- 
cially for  Mr.  Roosevelt,  to  be 
employed  by  him  first  at  the  San 
Francisco  conference.  Probably  it 
will  be  used  by  President  Truman 
in  his  future  broadcasts. 

There  is  no  reason  to  believe  that 
President  Truman's  philosophies 
about  broadcasting  and  the  manner 
m  which  it  should  be  conducted 
differ  from  those  of  his  predeces- 


First  Broadcast 

MR.  TRUMAN'S  first  sched- 
uled broadcast  as  President: 
1  p.m.  Monday,  an  address 
before  joint  session  of  Con- 
gress on  all  major  networks. 
Doubtless  the  President  will 
address  the  people  directly  on 
all  networks  soon  after  this 
broadcast.  Certainly  it  can  be 
expected  that  President  Tru- 
man, himself  a  veteran  of  the 
last  war,  will  communicate 
by  some  means  with  the  fight- 
ing troops.  His  most  logical 
medium  will  be  radio. 


sor.  More  of  a  middle-roader  than 
the  late  Chief  Executive,  he  is 
nevertheless  of  liberal  bent.  It  is 
certain  that  his  relationship  with 
Chairman  Porter  is  amicable  and 
that  he  places  great  faith  in  the 
man  President  Roosevelt  selected  to 
head  the  FCC. 

Knows  Radio 

As  a  former  member  of  the  Sen- 
ate Interstate  Commerce  Commit- 
tee and  as  a  lawmaker  of  long  ex- 
perience. President  Truman's  legis- 
lative knowledge  of  broadcasting 
probably  is  more  extensive  than 


most  would  assume.  No  upheavals 
— insofar  as  radio  are  concerned — 
are  in  sight.  , ; 

Doubtless,  in  time,  there  will  dis-  ; 
appear  from  the  White  House  such    ';  > 
men  as  Robert  Sherwood,  the  play-  ' 
Wright,    Sam    Rosenman,  David 
Niles  and  others  among  the  late 
President's  advisors  who  assisted 
him  in  developing  his  masterful  j,; 
radio  addresses.  They  will  be  re-  ij 
placed  by  men  of  President  Tru-   j ' 
man's  own  selection. 

Gift  of  Oratory 

It  is  doubtful — and  few  will  chal- 
lenge  this — that   President  Tru- 
man, whose  background  and  train-  ' 
ing  are   more   grass-rootish  than 
those  of  his  predecessor,  ever  will  ; 
attain  the  oratorical  heighths  which 
marked    Mr.    Roosevelt's  careerJ 
Rarely  is  one  with  such  great  gifts)  ■ 
for  showmanship  as  those  display-;  , 
ed  by  the  personable,  charming  and 
irrepressible  Mr.  Roosevelt  born  to  ; 
the  world.  Even  more  rarely  is  the 
influence  which  his  voice  can  exert  • 
felt  so  personally  by  so  many. 

President  Truman  cannot  be  ex- 
pected to  match  his  performance.,  ' 
In  his  radio  appearances  to  date,j  , 
President  Truman's  microphone, 
technique  has  been  ordinary.  It  isj 
true,  certainly,  that  it  has  improv-j 
{Continued  on  next  page)  ! 
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— An  Editorial 


THE  GREATEST  voice  in  the  25-year  history 
of  American  broadcasting  is  stilled. 

To  every  man  and  w^oman  of  the  30,000 

'  whose  talents  are  devoted  to  broadcasting,  the 
loss  of  Franklin  Delano  Roosevelt  is  a  per- 
sonal loss,  and  a  grievous  one  in  these  times. 

The  only  President  of  whom  it  can  be  truly 
said,  "Radio  elected  him,"  Mr.  Roosevelt  had 

,  turned  not  once,  but  four  times,  to  the  micro- 
'  phone  to  appeal  for  votes  in  the  face  of  a  gen- 
erally unsympathetic  press.  Tragically  crip- 
pled in  the  middle  of  his  political  career,  he 
found  in  radio  a  link  with  the  people. 

Mr.  Roosevelt  made  nearly  300  major  broad- 
casts to  the  nation  during  his  lifetime.  He 
died  on  the  eve  of  another  broadcast.  He  was 
to  have  spoken  for  four  minutes  on  the  com- 
bined American  networks  at  9:54  p.m.  Friday, 
29  hours  after  his  death.  His  speech  was  to 
have  climaxed  a  special  hour-long  Jefferson 
Day  program  in  which  Robert  Hannegan, 
James  V.   Forrestal  and  President  Truman 

'  were  to  participate.  Oddly,  on  this  broadcast, 

.  for  the  first  time  in  his  four  terms  as  Presi- 

;  dent,  Mr.  Roosevelt  had  asked  that  another, 
Mr.  Truman,  deliver  the  main  address. 

■  But  his  greatest  broadcast  never  will  be 
heard.  It  would  have  come  on  that  glorious 
day  when  he  could  have  announced  on  the  air 
to  the  world  that  the  last  enemy  of  the  United 

'  Nations  had  laid  down  his  arms.  It  would  have 
been  the  report  of  a  magnificent  soldier  that 
his  armies  had  been  victorious.  That  he,  who 
spent  his  great  energies  so  relentlessly,  has 
been  denied  this  is  most  tragic  of  all. 

With  his  passing,  many  broadcasters  whose 


contact  with  him  had  been  intimate  sum- 
moned memories  of  his  respect  for  the  power 
of  the  microphone.  It  was  a  ready  instrument 
to  him  when  he  wished  to  talk,  in  a  neighborly 
way,  with  his  fellow  citizens.  In  these  "fire- 
side chats"  Mr.  Roosevelt  discovered,  first 
among  us,  that  he  was  being  transported  into 
the  family  circle  and  could  therefore  converse 
quietly  and  convincingly,  without  histrionics. 

None  highly  trained  in  studio  technique  had 
better  timing  than  his;  none  could  more  clever- 
ly interpolate,  with  sly  insouciance,  a  mirth- 
shaking  quip.  Nor  could  others  match  his  mas- 
tery of  the  barbed  retort,  which  left  his  cam- 
paigning opponents  bruised  and  bewildered. 
He  was,  on  the  air,  a  rare  admixture  of  Dis- 
raeli and  Barrymore,  of  Talleyrand  and  Lin- 
coln, as  keenly  attuned  as  a  Shakespearean 
actor,  but  by  paradox  if  he  willed,  a  "ham"  in 
the  oldest  tradition  of  the  theater. 

Much  of  this  which  contributed  so  immeasur- 
ably to  his  stirring  broadcasts  was  inherent 
in  his  naturally  vibrant  personality.  But  his 
konwledge  of  radio  was  not  acquired  acci- 
dentally. As  Assistant  Secretary  of  the  Navy 
in  the  first  World  War,  Mr.  Roosevelt  was  in 
charge  of  naval  communications.  He  encounter- 
ed radio  then,  studied  it,  foresaw  the  gigantic 
influence  it  would  exert.  When  nominated  for 
the  Presidency  in  1932,  he  turned  to  the  medi- 
um, then  relatively  new,  to  convey  his  pro- 
gram to  the  voters. 

As  early  as  1936,  one  incident  illustrated  his 
intimate  knowledge  of  commercial  broadcast- 
ing. Conversing  then  with  Carleton  Smith, 
general  manager  of  WRC  Washington  and 


dean  of  Presidential  announcers,  Mr.  Roose- 
velt announced  that  he  was  going  on  a  few 
stations  with  a  speech.  "Not  a  network,"  he 
commented,  "just  a  few  stations  in  New  York." 
He  then  proceeded  to  name  off,  by  call  letters, 
the  numerous  outlets  which  were  to  carry  his 
address. 

In  those  same  days,  when  he  was  preparing 
a  radio  address  with  his  colleagues  at  the 
White  House,  he  would  read  it  over  aloud, 
interjecting  such  occasional  remarks  as:  "I'll 
pause  here.  That'll  get  'em."  His  instinct  for 
radio  showmanship  seemed  infallible. 

His  death  brought  to  the  stations  of  the 
nation  a  profound  grief.  Regular  schedules  on 
all  networks  and  in  studios  from  coast  to 
coast  were  discarded.  Programs  were  altered 
with  feverish  devotion.  The  voice  of  broadcast- 
ing reflected  the  saddened  spirit  of  America 
in  solemn  tones. 

Known  to  have  expressed  often  a  desire  to 
own  and  publish  his  own  newspaper  (he  was 
editor  of  the  daily  Crimson  when  a  student  at 
Harvard),  Mr.  Roosevelt  once  said  to  a  friend, 
possibly  with  tongue-in-cheek:  "I  know  what 
I'll  do  when  I  retire.  I'll  be  one  of  these  high- 
powered  commentators." 

He  was,  in  fact,  the  highest-powered  com- 
mentator of  them  all.  He  was  the  voice  of 
humanity.  That  voice — now  laughing,  now  jest- 
ing, now  speaking  with  sincerity  and  convic- 
tion— lived  in  the  homes  and  in  the  hearts  of 
millions  the  world  over.  That  this  great,  buoy- 
ant spirit  is  gone  forever  is  difficult  to  com- 
prehend. Those  who  gave  wings  to  his  words 
will  miss  him. 


ed,  mostly  as  a  result  of  consider- 
able instruction  by  intimates  fa- 
miliar with  the  art.  But  there  can 
be  no  doubt  that  his  first  broadcast 
after  taking  ofiice  will  be  tuned 
in  by  millions — and  less  doubt  that 
many  of  these  will  shake  their 
heads,  recalling  the  buoyant,  warm 
"My  friends  .  .  ."  of  a  day  so  re- 
cently past.  Mr.  Roosevelt  has  plac- 
ed upon  radio,  in  his  communion 
with  the  people,  an  emphasis  which 
cannot  be  ignored.  It  is  up  to  those 
who  follow  him  to  train  themselves 
in  the  medium's  use,  and  this  Pres- 

(   ident  Truman  certainly  will  do. 

■  Probably  the  "Fireside  Chat", 
as  it  was  known  during  the  12 
years  Mr.  Roosevelt  spent  in  office, 
will  become  part  of  the  legend  of 
the  land.  *rhere  is  not  the  familiar 
manner    in    President  Truman's 


broadcast  presentations,  despite  the 
man's  innate  friendliness,  to  lend 
to  such  informal  discussions  with 
the  people  the  sense  of  intimacy 
which  made  them  such  occasions 
in  the  past. 

But  whatever  the  great  radio 
strides  he  must  take  to  match  the 
footsteps  of  his  predecessor.  Presi- 
dent Truman  certainly  recognizes 
them,  for  he  is  by  reputation  a 
modest  and  humble  man  and  en- 
ters upon  his  new  duties  in  that 
spirit. 

He  has  the  sincere  assurances  of 
broadcasters,  and  of  those  offi- 
cials who  must  dictate  his  radio 
regulatory  policy,  that  they  will 
stand  by  him  faithfully  in  this 
hour  of  his  greatest  challenge. 
Added  to  hundreds  of  such  assur- 
ances telegraphed  and  written  to 


him  from  broadcasters  across  the 
land  was  this  statement  by  J.  H. 
Ryan:  "At  this  critical  time  when 
you  take  up  the  great  burden  laid 
down  by  your  magnificent  prede- 
cessor, the  broadcasters  of  America 
join  with  you  and  the  nation  in 
bereavement.  Looking  to  the  mas- 
sive problems  before  you,  broad- 
casters place  at  your  instant  com- 
mand the  facilities  of  their  sta- 
tions which  Franklin  D.  Roosevelt 
used  so  effectively." 

President  Truman's  own  dispo- 
sition toward  radio  is  well  known. 
It  was  reflected  in  June  1944  when 
he  said  to  his  neighbor  and  friend, 
Arthur  B.  Church,  president  of 
KMBC  Kansas  City:  "Too  much 
cannot  be  said  of  radio  and  what 
it  means  to  the  American  way  of 
life."  He  added,  "Radio  has  made 
the  United  States  one  great  audi- 
torium. In  no  other  way  can  men 
instantly  talk  to  all  of  this  na- 
tion's 130  millions.  To  safeguard 
our  basic  democratic  principles, 
radio  must  be  utilized  to  its  fullest 
extent.  Then  the  ancient  dema- 
gogues of  the  Old  World  will  find 
no  place  in  our  way  of  life." 

Practically  all  broadcasters  in 
his  native  Missouri  know  the  Pres- 
ident well.  Among  his  close  advisors 
have  been  Tom  L.  Evans,  presi- 
dent of  the  Crown  Drug  Co.,  and 
principal  owner  of  KCMO  Kansas 
City,  and  Lester  E.  Cox,  also 
identified  with  KCMO  ownership, 
and  operating  KWTO  Springfield. 


AT  WHITE  HOUSE 


J.  LEONARD  REINSCH,  manag- 
ing director  of  the  Cox  radio  sta- 
tions, arrived  at  the  White  House 
Thursday  evening  to  remain  indefi- 
nitely and  to  render  whatever  serv- 
ices he  could.  He  has  been  President 
Truman's  radio  and  public  rela- 
tions advisor  since  the  campaign, 
having  served  as  radio  director  of 
the  Democratic  Committee  during 
the  fourth  term  campaign. 


IN  TRIBUTE 

By  PAUL  A.  PORTER 
Chairman,  FCC 

THE  DEATH  of  President  Roosevelt  leaves  those  of  us  who  loved 
him  and  worked  for  him  stunned  and  sad.  The  heavy  heai't  of 
humanity  finds  consolation  in  the  confidence  that  those  principles 
for  which  President  Roosevelt  gave  his  life  will  triumph.  There 
must  be  no  compromise,  no  false  adjustments,  no  betrayal  of  the 
tenets  of  human  liberty  and  decency  which  our  great  and  beloved 
leader  and  friend  championed  so  fearlessly.  The  world  can  achieve 
the  order  and  the  opportunity  which  President  Roosevelt's  vision 
foresaw;  and  we  pray  that  America's  greatness  is  rededicated  to 
that  goal. 
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ROOSEVELT  AND  RADIO.  Left,  before  a  carbon  mike  as  President-elect  in  November  1933.  Center,  marking  a  new  era  in  diplomacy,  a 
cabinet  meeting  in  1938  with  receiver  on  the  floor  to  pick  up  domestic  and  foreign  broadcasts  on  European  war  crisis.  Right,  a  typical  candid 

shot  before  a  microphone  in  Cincinnati  on  a  tour  two  years  ago. 


Roosevelt  Was  First  Radio  President 


Placed   His  Main 
Reliance  Upon 
Microphone 

ROOSEVELT  and  radio  were 
synonomous. 

He  was  the  first  national  figure 
in  history  to  place  main  reliance 
upon  the  microphone  to  reach  the 
electorate.  He  was  the  first  Presi- 
dential candidate  to  wage  a  suc- 
cessful campaign  by  radio.  That 
was  in  1932.  He  remained  in  office 
until  he  "slept  away"  last  Thurs- 
day. 

Much  as  Franklin  D.  Roosevelt 
owed  radio,  the  art  owed  him  more. 
A  perfectionist  before  the  micro- 
phone, he  was  the  nation's  No.  1 
radio  personality  throughout  his  12 
years  in  the  highest  office  of  the 
land.  He  geared  his  every  public 
utterance  to  radio's  tempo;  his 
resonant  voice,  mastery  of  inflection 
and  emphasis,  placed  him  in  a  class 
by  himself  as  a  radio  orator. 

Four  times  he  was  swept  into 
office,  each  time  by  a  greater  popu- 
lar vote  than  before.  Each  time — 
even  in  the  momentous  campaign 
of  last  fall — his  vote-getting  power 
was  reflected  in  his  superior  micro- 
phone presence. 

Set  the  Pace 

It  was  during  the  eventful  last 
12  years  that  radio  achieved  its 
greatest  developments.  The  Presi- 
dent's meteoric  success  in  the  use 
of  the  microphone  led  others  to 
emulate  him.  Radio  became  the 
anchor  political  campaign  medium. 
News  releases  were  timed  for  radio 
deadlines  as  well  as  the  press.  Press 
conferences  became  "radio  and 
press  conferences"  from  the  White 
House  down.  Radio  galleries  sprout- 
ed in  Congress.  Radio  correspond- 
ents were  accredited  on  the  press 
level  at  home  and  in  the  war  the- 
atres. 

That  is  not  to  say  that  broadcast- 
ers have  not  had  anguished  mo- 
ments during  the  Roosevelt  tenure. 
His  affinity  for  radio  caused  him 
zealously  to  guard  it  against  en- 
croachment by  interests  which  he 


felt  might  submerge  its  objectivity 
as  a  news  medium.  He  once  alluded 
to  radio  (in  1939)  as  an  instru- 
mentality that  would  overtake  the 
"loudly  proclaimed  untruths  or 
greatly  exaggerated  half-truths". 

The  Roosevelt  antipathy  toward 
the  press  generally  inspired  his  re- 
spect for  radio.  One  of  his  earlier 
press  confidantes  remarked  on  the 
day  of  his  passing  that  his  success 
in  public  life  was  attributable 
"80%  to  his  adept  use  of  radio". 

Shortly  after  his  ascendancy  to 
the  Presidency,  the  White  House 
household  assumed  the  soubriquet 
of  "The  Radio  Roosevelts".  Elliott 
Roosevelt,  now  a  brigadier  general 
with  the  Air  Forces,  became  vice- 
president  of  a  southwestern  radio 
group  which  later  was  absorbed  by 
Hearst.  Subsequently  he  was  pres- 
ident of  Hearst  Radio  and  prior  to 
his  entry  in  the  service  in  1942  he 
had  assumed  part  ownership  of 
KFJZ  Fort  Worth  and  the  Texas 
State  Network. 

Mrs.  Roosevelt  took  a  fling  at 
commercial  network  broadcasting 
for  a  couple  of  years  but  donated 
the  proceeds  to  selected  charities. 
Jimmy  Roosevelt,  now  a  Marine 
Corps  colonel,  became  identified 
with  the  Yankee  Network  in  Bos- 
ton as  a  news  commentator  in  1933. 
Brother  Elliott  also  was  a  commen- 
tator over  Mutual,  via  his  Texas 
State  affiliation,  and  on  one  occa- 
sion criticized  the  Administration's 
policies. 

Some  Trials,  Too 

On  the  regulatory  side,  broad- 
casters have  had  more  than  a  few 
vexatious  experiences.  In  the  ear- 
lier days  of  the  McNinch  chair- 
manship of  the  FCC,  they  viewed 
with  trepidation  Government  in- 
roads into  radio's  freedom.  When 
Judge  McNinch's  health  broke  in 
1939  and  Chairman  James  Law- 
rence Fly  took  over  the  FCC  reins, 
there  were  even  greater  periods  of 
anxiety.  Mr.  Fly's  open  sesame  at 
the  White  House  door  and  the 
stolid  support  he  received  from  the 
Chief  Executive  more  than  once 
caused  some  broadcasters  to  think 


their  radio  properties  and  invest- 
ments hung  heavily. 

But  all  this  stemmed  from  the 
President's  deep  affection  for  radio 
and  his  desire  to  keep  it  in  friendly 
hands  with  a  maximum  diversifi- 
cation of  ownership.  There  is  no 
gainsaying  he  wanted  radio  di- 
vorced from  the  press,  but  his  FCC 
minions  never  could  achieve  that 
goal. 

Early  in  his  first  Presidential 
term  (in  June  1934)  the  President 
first  evidenced  his  impassioned  de- 
sire to  keep  radio  free. 

"To  permit  radio  to  become  a  me- 
dium for  selfish  propaganda  of  any 
character  would  be  to  shamefully 


and  wrongfully  abuse  a  great  agent 
of  public  service,"  he  told  a  radio 
convention.  "Radio  broadcasting 
should  be  maintained  on  an  equality 
of  freedom  similar  to  that  freedom 
which  has  been  and  is  the  keystone 
of  the  American  press." 

The  chronology  of  the  develop- 
ment of  radio,  as  recorded  by 
Broadcasting  in  its  Yearbooks,  is 
sprinkled  with  mentions  of  Roose- 
velt radio  "firsts". 

On  Nov.  9,  1932,  as  Governor  of 
his  native  State  of  New  York,  he 
made  his  first  radio  address  as 
President-elect,  thanking  the  elec- 
torate. 

On  March  4,  1933,  the  Roosevelt 
{Continued  on  page  60) 


BIRTH  OF  FIRESIDE  CHATS 

Term  Created  in  1933  by  Capt.  Harry  Butcher, 
 Then  General  Manager  of  WJSV  


By  GLADYS  HALL 

Secretary  to  Earl  Gammons,  CBS 
Washington  vice-president,  and 
to  his  predecessor,  Capt.  Han-y 
Butcher,  Aide  to  Gen.  Eisenhower. 

HOW  PRESIDENT  Roosevelt's 
radio  messages  to  the  nation  came 
to  be  called  "fireside  chats"  was 
disclosed  during  a  review  of  broad- 
easts  on  WTOP  (then  WJSV)  when 
it  increased  its  power  to  50,000 
watts  in  March,  1940. 

Harry  Butcher  (vice-president  of 
CBS  on  leave  as  Naval  Aide  to 
Gen.  Dwight  D.  Eisenhower),  who 
was  then  general  manager  of 
WJSV,  suggested  the  title  during 
arrangements  on  the  broadcast  pre- 
ceding President  Roosevelt's  ad- 
dress following  the  declaration  of 
the  bank  holiday  in  March,  1933. 

The  following  dialogue  between 
Ted  Church,  special  events  director 
(now  assistant  director  of  news, 
CBS,  New  York)  and  Mr.  Butcher 
at  the  time,  was  reproduced  during 
the  special  dedicatory  broadcast 
for  the  increased  power,  and  broad- 
cast on  the  Columbia  network: 
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formal  thing.  I  think  we  ought  to  get 
something  more  human. 
BUTCHER:  You're     right,     Ted.  The 
President  says  he  isn't  just  making 
a  speech.  He  wants  to  sit  down  and 
talk  to  people  Just  as  he  would  if 
they  were  here. 
TED:  Just  a  sort  of  friendly  chat.  ; 
BUTCHER;  Sure.  Let's  see  .   .   .  he's 
broadcasting    from    the    Diplomatic  ! 
Reception   room — that  sounds  stuffy  j; 
— m-m — ,  there's  a  fireplace  in  there,  , 
isn't  there?  ,! 
TED:  Sort  of  a  fireplace.  i 
BUTCHER:  Fireplace  .  .  .  friendly  chat  j' 
people  listening  to  their  President  as 
if  he  were  right  at  their  own  firesides  I 
...  I  know,  I  think  I've  got  some-  \ 
thing:  Let's  call  it  a  fireside  chat.  i 
TED:  Fireside  chat  .  .  .  fireside  chat.  ' 
That   sounds   exactly    right   to  me, 
Harry.  \ 
The  introduction,  together  with  | 
the  more  formal  introduction,  was  ; 
taken  to  the  White  House  for  the  i 
broadcast.  Later,  Mr.  Butcher  was 
talking  to  Mr.  Marvin  Mclntyre, 
one  of  the  secretaries  to  the  Presi- 
dent. 

McINTYRE:  Harry,  the  President  has 
read  them  both  and  he  says  this  one 
about  the  fireside  chat  is  a  honey. 

BUTCHER:  Swell,  that's  the  one  we 
like,  too. 

McINTYRE:  Let's  go  ahead  and  call  It 
that.  Maybe  we'll  have  a  series  of 
them  .  .  .  fireside  chats  to  the  nation. 
I  think  maybe  you  put  a  new  phrase 
in  the  American  language. 
PS  .  .  .  Bob  Trout  was  the  an- 
nouncer first  to  use  the  phrase.  He 
did  the  broadcast  that  night. 
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Radio  Handles  Tragic  News  With  Dignity 


Medium  Displays 
Its  Maturity 
In  Crisis 

FACED  WITH  the  unprecedented 
responsibility  of  announcing  to  a 
nation  at  war  the  passing  of  its 
leader,  American  radio  proved  its 
maturity  by  handling  the  tragic 
situation  with  all  the  dignity  and 
straint  called  for  by  the  occasion. 

From  the  moment  of  the  an- 
nouncement of  Mr.  Roosevelt's 
death  at  5:47  p.m.  Thursday  regu- 
lar schedules  were  scrapped  by 
networks  and  independent  stations 
alike.  All  commercial  announce- 
ments were  cancelled.  The  only 
programs  on  at  their  scheduled 
times  were  news  broadcasts,  seri- 
ous musical  programs  and  others 
which  could  be  adapted  to  the  sol- 
emnity of  the  situation.  Tributes 
from  leaders  of  church  and  state 
and  public  opinion;  special  requiem 
music;  accounts  of  reactions  to  the 
news  and  biographical  reviews  of 
the  lives  of  the  late  President  and 
his  successor  accounted  for  most 
of  the  programs  broadcast. 
Blue  Network 
Although  definite  plans  for  the 
weekend  were  still  in  the  making 
Friday  afternoon,  all  networks 
planned  to  broadcast  the  services 
in  Washington  on  Saturday  after- 
noon and  at  Hyde  Park  the  follow- 
ing day,  surrounding  them  with  ap- 
propriate program  material.  WHN 
New  York  and  other  independent 
stations  announced  that  all  com- 
mercials had  been  dropped  until 
after  the  interment  out  of  respect 
to  the  late  President. 

Outstanding  among  the  host  of 
noteworthy  memorial  programs  was 
the  March  of  Time  broadcast  on 
the  Blue  at  9  p.m.  Thursday.  Re- 
ceiving the  news  of  the  President's 
death  as  they  were  completing  final 

INS  GAVE  FIRST 

FLASH  OF  DEATH 

INTERNATIONAL  News  Service 
scored  a  beat  on  President  Roose- 
velt's death,  flashing  the  news  at 
5:47  p.m.  Thursday.  Within  min- 
utes other  news  associations  fol- 
lowed, but  INS  radio  clients  were 
ahead  of  competitors  with  the  bul- 
letin. 

At  CBS  New  York  for  instance, 
Lee  Otis,  in  the  newsroom,  heard 
the  INS  10-bell  flash  signal, 
thought  Berlin  had  been  reached 
and  was  shocked  when  he  read  the 
bulletin:  "The  President  is  dead." 

In  short  order  INS  began  to  re- 
ceive congratulatory  messages  from 
stations  throughout  the  country. 
Among  them  was  this  wire  from 
Leland  Bickford,  Yankee  network 
news  chief:  "Your  story  on  Presi- 
dent's death  one  of  major  scoops 
of  our  times.  Thanks  for  your  ag- 
gressiveness. It  was  a  20-carat 
beat." 
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rehearsal  of  their  planned  broad- 
cast, Frank  Norris,  radio  program 
chief  of  Time  and  his  staff  prepared 
a  new  script  o#  dramatized  high- 
lights of  Mr.  Roosevelt's  career 
which  utilized  recordings  of  his 
major  speeches  from  his  first  inau- 
gural address  in  March  1933  to 
th-e  Declaration  of  War  in  Decem- 
ber 1941.  Program  concluded  with 
the  reading  of  Walt  Whitman's 
tribute  to  Lincoln:  "Captain,  My 
Captain." 

Blue-ABC's  chairman,  Edward  J. 
Noble,  broadcast  his  tribute  to  the 
chief  executive,  under  whom  he  had 
served  as  Under-Secretary  of  Com- 
merce, at  7  p.m.  Thursday.  Other 
notables  on  the  Blue's  Thursday 
evening  schedule  included  James  A. 
Farley,  former  Democratic  Nation- 
al Chairman;  Orson  Welles,  who 
delivered  a  special  memorial  tribute 
from  Hollywood;  Basil  O'Connor, 
former  law  partner  of  the  Presi- 
dent and  chairman  of  the  Amer- 
ican Red  Cross,  to  list  only  three 
of  a  score  of  political,  religious  and 
other  national  figures.  Sir  Thomas 
Beecham  conducted  a  half-hour 
musical  tribute  to  Mr.  Roosevelt. 
The  life  of  the  new  President, 
Harry  S.  Truman,  was  dramatized 
in  another  special  Blue  broadcast. 

The  Blue  aired  a  tribute  by  Or- 
son Welles  at  10:10  p.m.  EWT 
Thursday.  Mr.  Welles,  speaking 
from  Hollywood,  stressed  the  need 
for  continuation  of  Mr.  Roosevelt's 
work,  saying,  "He  has  no  need  for 
homage  and  we  who  loved  him  have 
no  time  for  tears  .  .  .  our  fighting 
sons  and  brothers  cannot  pause  to- 
night to  mark  the  death  of  him 
whose  name  will  be  given  to  the 
age  we  live  in  ...  we  cannot  do 
him  reverence  this  April  twelfth. 
There  will  be  time  for  tears  only 
when  his  work  is  done." 

NBC 

NBC  from  5:49  p.m.  Thursday 
to  its  sign-olf  at  1  a.m.  Friday 
broadcast  72  programs,  all  dealing 
with  some  phase  of  the  tragic  news. 
Following  the  original  announce- 
ment, H.  V.  Kaltenborn  gave  an 
account  of  the  Chief  Executive's 
death  and  its  impact  on  the  world, 
with  other  NBC  commentators  and 
reporters  around  the  globe  describ- 
ing the  reception  of  the  news.  Pro- 
grams of  requiem  music  and  eulog- 
ies by  religious  leaders  of  all  faiths 
were  broadcast,  as  well  as  state- 
ments from  leaders  of  public,  po- 
litical, civic  and  business  life. 

The  operations  plan  made  in  all 
network  departments  for  coverage 
of  V-E  day  was  put  into  action, 
NBC  reported.  Correspondents  on 
the  world's  battlefronts  and  in  the 
capitals  were  ready  with  state- 
ments and  interviews  when  the  net- 
work was  ready  to  pick  them  up. 

One  of  the  appealing  human  in- 
terest broadcasts  was  that  of  Don 
Fisher,  from  Warm  Springs,  Ga., 
at  10:30  p.m.  Thursday.  Interviews 
with  the  correspondents  of  AP,  UP 
and  INS  and  with  local  figures  who 
(Continued  on  page  63) 


BRIG.  GEN.  DAVID  SARNOFF 
President  of  Radio  Corporation  of 
America 

America  has  lost  a  great  President 
and  mankind  a  staunch  friend.  His 
magnetic  personality  lives  on  in  the 
sound  of  his  masterful  voice  which 
will  echo  and  re-echo  throughout  the 
ages  in  the  cause  of  freedom  and  jus- 
tice for  all  people. 

.1.  HAROLD  RYAN 
President,  NAB 

The  passing  of  Franklin  Delano  Roose- 
velt brings  a  sense  of  deep  personal 
loss  to  the  broadcasters  of  America.  He 
gave  historic  evidence  of  the  effective- 
ness of  this  medium  of  communication 
in  the  solution  of  national  and  interna- 
tional problems. 

Now  in  the  hour  of  his  death,  radio 
responds  to  the  sound  of  his  name 
with  overtones  of  immortality.  Radio, 
the  instrument  by  which  the  late  Pres- 
ident was  known  to  so  many  millions, 
is  a  reluctant  messenger  of  death,  for 
this  beloved  leader  of  the  people  will 
always  live  in  this  avenue  of  friendly 
human  approach  to  men,  women  and 
children  throughout  the  world.  Broad- 
casters continue  dedication  of  these 
facilities  to  the  successful  prosecution 
of  the  war  and  the  realization  of  last- 
ing peace  under  the  leadership  of 
President  Harry  S.  Truman. 

JAMES  LAWRENCE  FLY 
Former  Chairman,  FCC 

American  Broadcasting  has  lost  its 
greatest  friend. 

NILES  TRAMMELL 
President,  NBC 

The  broadcasting  industry  mourns 
the  passing  of  Franklin  D.  Roosevelt, 
one  of  the  world's  greatest  leaders. 
Among  his  accomplishments,  he  will 
long  be  remembered  as  one  of  the 
statesmen  to  use  the  medium  of  radio 
to  bring  his  messages  directly  into  the 
American  home.  His  "Fireside  Chats" 
humanized  issues  which  were  deep  and 
complicated.  The  National  Broadcasting 
Co.  has  cancelled  all  its  entertainment 
programs  and  will  present  only  those 
broadcasts  in  keeping  with  this  tragic 
occasion. 

PAUL  W.  KESTEN 
Executive  Vice-President,  CBS 

It  is  now  two  hours  since  the  world- 
shaking  announcement  of  the  Presi- 
dent's death  was  first  broadcast.  We 
at  CBS  are  all  humbly  aware  of  the 
grave  responsibility  placed  upon  broad- 
castifig  for  informing  the  people  in  this 
fateful  hour.  fFrom  statement  Issued  at 
9  p.m.  April  12]. 

FRANK  E.  MULLEN 
Vice-President  and  General  Manager, 
NBC 

The  death  of  Franklin  D.  Roosevelt 
at  this  time  of  near  triumph  for  democ- 
racy and  decency  Is  a  great  shock  to 
us  in  the  radio  business  who  appreci- 
ated fully  his  many  contributions  In 
our  behalf  through  his  vigorous  defense 
of  the  four  freedoms. 

CHESTER  J.  LaROCHE 
Vice-Chairman,  Blue-ABC 

The  death  of  Mr.  Roosevelt  is  a  stun- 
ning blow  to  the  entire  world.  We  have 
lost  one  of  our  greatest  soldiers  in  the 
fight  for  freedom.  His  life,  which  he 
gave  for  that  in  which  he  so  ardently 
believed,  can  be  and  must  be  an  inspir- 
ation for  those  who  carry  on  his  work. 

EDGAR  KOBAK 
President,  MBS 

The  tragic  and  untimely  death  of  our 
great  President  is  an  irreplaceable  loss 
to  the  nation  and  to  all  freedom-loving 
peoples  of  the  world.  To  us  who  knew 
him  it  is  a  great  personal  loss.  His 
passing  comes  at  a  time  when  we  the 
living  must  face  the  challenge  to  carry 
on  the  fight  for  which  Franklin  D. 
Roosevelt  fought  and  died. 

PHILLIPS  CARLIN 
Vice-President  in  Charge  of  Programs, 
MBS 

Of  my  22  years  in  broadcasting,  re- 
porting the  tragedy  of  our  President's 
passing  was  the  saddest  duty  radio  has 
had  to  perform.  To  me,  it  seems  as 
heavy  a  world  burden  as  was  the  shoot- 
ing of  Abraham  Lincoln. 


CARLETON  D.  SMITH 
Presidential  Announcer,  NBC 
General  Manager,  WRC  Washington 
FRANKLIN  DELANO  ROOSEVELT  was 

the  first  radio  President.  It  was  through 
radio— through  those  famed  visits  to 
the  White  House  firesides — that  Amer- 
icans came  to  know  him  best.  Around 
that  fireside  he  gathered  the  greatest 
listening  audience  in  the  world.  They 
listened  and  they  listened  well— but 
never  to  just  A  Voice. 

Franklin  Roosevelt  learned  early  the 
principles  of  oratory.  As  Assistant  Sec- 
retary of  the  Navy,  he  directed  Naval 
Communications.  While  campaigning 
for  the  Vice-Presidency  and  through 
succeeding  campaign  years  he  made 
hundreds  of  speeches.  When  he  came  to 
the  White  House  he  was  a  great  orator 
and  he  knew  what  made  radio  "tick". 
His  speeches  were  written  for  the  ear- 
not  the  eye. 

But  his  radio  success  is  rooted  deeper. 
It  was  Roosevelt,  the  Man,  who  brought 
to  radio  much  of  the  importance  and 
dignity  it  has  today.  He  used  it  wisely, 
carefully.  He  used  it  well.  And  he  used 
himself.  Roosevelt  gave  to  the  micro- 
phone all  of  his  natural  warmth — a 
warmth  born  of  a  sincere  love  for  hu- 
manity. It  was  that  warmth  that  desig- 
nated A  Great  Man  who  followed, 
"Ladles  and  Gentlemen,  the  President 
of   the  United  States." 

EDITOR'S  NOTE  —  Carleton  Smith 
probably  knew  President  Roosevelt 
more  Intimately  than  any  active  radio 
man.  He  placed  the  President  on  the 
air  more  times  than  any  other  an- 
nouncer during  the  last  12  years.  The 
President  on  many  occasions  asked  that 
Mr.  Smith  accompany  him  on  his  trips, 
which  he  did  even  after  he  had  forsaken 
the  microphone  and  had  been  assistant 
manager  and  then  general  manager  of 
WRC. 

EDWARD  J.  NOBLE 
Chairman  of  the  Board  of  Blue-ABC 
I  knew  him.  X  worked  with  him. 
There  has  not  yet  been  sufficient  time 
for  any  of  us  to  comprehend  the  blow 
that  has  fallen  upon  us  and  all  the 
people  of  the  world.  Our  hearts  are 
bowed  in  grief.  Another  great  soldier, 
perhaps  the  greatest,  has  fallen  in  the 
midst  of  battle. 

MARK  WOODS 
Vice-President,  Blue-ABC 
Freedom  and  peace  have  lost  one  of 
their  most  valiant  fighters.  In  the  grief 
which  enshrouds  the  whole  world  at 
the  sudden  death  of  our  President,  it 
is  almost  impossible  to  realize  fully  the 
extent  of  our  loss.  We  must  all  resolve 
that  we  will  fight  as  strenuously  as 
did  Mr.  Roosevelt  for  the  great  objective 
for  which  he  gave  his  life. 

ROBERT  SWEZEY 
Vice-President  and  General  Manager, 
MBS 

The  tragic  death  of  President  Roose- 
velt is  a  tremendous  shock  to  all  Amer- 
icans. Few  of  us  realized  until  the  mo- 
ment of  his  passing  how  completely  this 
nation  depended  upon  his  fortitude  and 
his  leadership.  Now  we  must  carry  on 
without  him  and  rally  to  the  support 
of  his  successor  as  he  woxild  have  had 
us  do. 


All  Is  Relative 

THE  INEVITABLE  happen- 
ed at  WTOP  Washington, 
CBS  key.  In  the  midst  of  the 
early  confusion  and  sorrow  of 
covering  the  President's 
death,  a  small  boy  called 
the  newsroom.  He  asked  the 
question  uppermost  in  his 
mind,  and  doubtless  spoke  for 
thousands  of  little  boys  and 
girls  throughout  the  nation, 
"Is  there  going  to  be  school 
tomorrow?" 
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ffiend  indeed  in  Uwa/ 


Every  group  of  people  has  some  one  person  to 
whom  they  turn  in  time  of  trouble — the  prover- 
bial friend  in  need  who  is  a  friend  indeed. 

In  Iowa,  WHO  is  such  a  friend.  Dozens  of  letters 
pile  up  on  WHO  desks  daily,  requesting  informa- 
tion and  help  of  all  kinds — they  add  up  to  thou- 
sands in  a  year's  time.  Herb  Plambeck's  Farm 
Service  Department  alone  gets  more  inquiries 
each  day  than  his  big  staff  can  easily  handle. 

Recently,  for  instance,  a  farmer  wrote  that  he  and 
neighbors  suspected  they  were  being  badly  gypped 
on  the  grading  and  pricing  of  eggs  by  a  local  pro- 
duce buyer.  WHO  investigated — found  the  sus- 
picions to  be  true — had  the  situation  immediately 
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corrected.  Naturally,  those  farmers  love  WHO. 

We've  "settled  bets"  for  soldiers  in  New  Guinea, 
regarding  how  tall  the  corn  grows  in  Iowa — put 
announcements  on  the  air  to  help  find  missing 
people — advised  school  kids  how  to  start  and  main- 
tain their  "school  papers" — ^helped  many  farmers 
and  war  plants  find  desperately  needed  help,  etc., 
etc.,  etc.  We  could  continue  this  list  for  hours! 

So  what?  So  thousands  of  Iowa  folks  hear  the 
voice  of  a  friend  when  they  hear  WHO.  Maybe 
that's  one  reason  why  the  1944  Iowa  Radio  Audi- 
ence Survey  shows  that  more  people  "listen  most" 
to  WHO  than  "listen  most"  to  all  other  stations 
heard  in  the  State,  combined. 


+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 

B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 
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PEABODY  DINERS  (seated,  1  to  r):  Frank  Stanton,  CBS;  C.  W.  Myers, 
KOIN  Portland,  Ore.;  John  Royal,  NBC;  Raymond  Swing,  Blue-ABC; 
Mrs.  Scott  Howe  Bowen,  WIBX  Utica;  J.  Harold  Ryan,  NAB;  Edward 
Weeks,  chairman,  Peabody  Advisory  Board;  John  E.  Drewry,  dean, 
Henry  W.  Grady  School  of  Journalism,  U.  of  Georgia;  Paul  A.  Porter, 
FCC  chairman;  Mrs.  Dorothy  Lewis,  NAB;  Col.  Edward  M.  Kirby; 
Phillips  Carlin,  Mutual;  James  D.  Shouse,  WLW  Cincinnati;  Sophie 


Wilds;  Waldemar  Kaempffert,  New  York  Times.  Standing:  William 
Hart.  E.  I.  duPont  de  Nemours  &  Co.;  Newbold  Morris,  president,  New 
York  City  Council;  Morris  Novik,  WNYC  New  York;  Robert  D,  Swezey, 
Mutual;  Chester  G.  Renier,  KMOX  St.  Louis;  David  H.  Harris,  WTAG 
Worcester;  John  Benson,  AAAA;  Thomas  T.  Cook,  New  York  Tele- 
phone Co.;  William  S.  Hedges,  NBC;  Robert  G.  Soule,  WFBL  Syracuse. 
WTAG  has  won  three  awards  this  season. 


Porter  Urges  Radio  to  Promote  Peace 


Calls  for  Redoubling  of 
Industry   Service  at 
Peabody  Dinner 

DISCLAIMING  official  interest  in 
program  content,  but  exhorting 
broadcasters  to  lend  their  full  de- 
votion to  promoting  a  just  and  last- 
ing peace  by  spreading  understand- 
ing of  the  issues.  Chairman  Paul 
A.  Porter  of  the  FCC  saluted  1944 
winners  of  the  Peabody  Radio 
Awards  at  a  celebration  dinner  in 
New  York  last  week. 

"I  have  a  respect  that  is  equiva- 
lent to  reverence  for  that  part  of 
the  statute  which  inhibits  the  Gov- 
ernment from  prescribing  program 
content,"  Mr.  Porter,  main  speaker 
at  the  annual  awards  dinner,  said. 
He  addressed  an  assemblage  of 
broadcasting  notables  and  awards 
winners. 

Praise  for  Swing 

"For  all  of  us  who  have  to  do 
with  radio  —  station  operators, 
broadcasters,  program  builders  and 
especially  we  listeners — the  pre- 
sentation of  the  George  Foster  Pea- 
body Awards  is  a  significant  event," 
he  said.  "On  this  night,  our  great 
democratic  system  of  radio  turns 
to  the  world  and  says:  'These  are 
my  jewels'." 

Mr.  Porter  saluted  the  award 
winners  as  a  group,  singling  out 
Raymond  Swing,  who  received  the 
accolade  for  his  1944  commentaries, 
for  special  mention.  Of  Mr.  Swing, 
he  said  in  part:  "As  a  listener,  I 
certainly  would  like  to  hear  more 


Award  Winners 

FOLLOWING  were  winners 
of  1944  Peabody  awards: 

WTAG  Worcester 

Col.  Edward  M.  Klrby 

Raymond  Swing 

WLW  Cincinnati 

"Cavalcade  of  America"  and  Fred 

Allen  (Double  Award) 
The  "Telephone  Hour" 
"Human  Adventure" 
"Philharmonic     Young  Artists 

Series" 

WNYC  New  York  and  Mayor  La- 
Guardla;  WIBX  Utlca  (Double 
Award) 

KOIN  Portland,  KVOO  Tulsa. 
WFBL  Syracuse,  KMOX  St. 
Louis  (Special  Citations) 


Quotes  From  Chairman  Porter 

ON  THIS  NIGHT,  our  great  democratic  system  of  radio  turns  to 
the  world  and  says :  "These  are  my  jewels." 

The  system  by  which  these  selections  are  made  could  well  serve 
as  an  example  for  civic-minded  people  everywhere  to  develop  a 
keener,  more  systematic  scrutiny  of  their  broadcasting  fare  and 
to  become  more  articulate  about  their  judgments  upon  the  cultural 
values  of  radio  programs. 

Radio  has  many  problems  and  will  have  more  but  the  most 
urgent  and  continuing  problem  is  the  further  improvement  of 
program  standards. 

We  want  more  of  the  fine  musical,  dramatic,  educational  and 
public  service  programs  such  as  we  are  recognizing  here  tonight. 

American  radio  in  1944  was  replete  with  examples  of  enterprise 
above  and  beyond  the  call  of  duty. 

It  goes  without  saying  that  radio  will  bring  us  news  from  San 
Francisco  in  overwhelming  abundance.  The  effort  will  be  made 
to  bring  to  our  firesides  the  detailed  developments  of  this,  hu- 
manity's greatest  adventure. 

The  job  of  bringing  to  the  American  people  an  understanding 
of  the  processes  by  which  civilization  seeks  to  save  itself  will  call 
for  the  highest  abilities,  for  the  highest  devotion  to  public  service. 

During  the  critical  weeks  and  months  that  lie  ahead,  American 
radio  will  play  the  leading  role  in  reaffirming  our  faith  in  free 
inquiry  and  full  discussion  as  the  surest  road  to  a  lasting  peace  in 
this  tragic  yet  hopeful  world. 


commentators  with  the  intellectual 
capacity  and  sense  of  responsibility 
of  Raymond  Swing."  Of  Mr. 
Swing's  commentary,  Mr.  Porter 
added :  "Who  can  say  that  there  is 
not  a  great  need  for  more  of  this 
type  of  distinguished  news  report- 
ing and  analysis?" 

The  FCC  chairman,  after  ap- 
plauding the  public  service  contri- 
butions of  broadcasting  during 
1944,  called  upon  the  industry  to 
redouble  its  efforts  in  covering  the 
San  Francisco  conference. 

"We  need,"  he  stressed,  "to  un- 
derstand the  complicated  issues  in- 
volved in  taking  these  first  steps 
toward  building  for  a  permanent 
peace.  .  .  .  Broadcasters  use  a  radio 
channel  which  is  public  property. 
Therefore,  they  are  obligated  to 
operate  in  the  public  interest,  in- 
cluding the  obligation  to  present 
balanced  discussions  of  controver- 
sial questions.  But  does  anyone  now 
contend  that  the  need  for  some 
kind  of  international  cooperation  is 
still  in  the  realm  of  controversy?" 

Tracing  the  intrastate  conflicts 
that  marked  early  development  of 


unity  in  this  nation,  Mr.  Porter 
said  that  experience  compels  us  to 
find  a  way  now  to  reach  lasting  un- 
derstanding with  our  neighbors  of 
other  nations. 

Kirby's  Acceptance 

Accepting  his  special  award  "for 
brilliant  adaptation  of  radio  to  the 
requirements  of  the  armed  forces 
and  the  home  front — American  in- 
genuity on  a  global  scale,"  Col.  Ed- 
ward M.  Kirby,  chief  of  the  War 
Dept.'s  Radio  Branch,  stated  he 
was  doing  so  not  for  himself  but 
"on  behalf  of  those  radio  men  and 
women  in  uniform  whose  unselfish 
devotion  to  duty  has  helped  keep 
this  nation  informed  of  the  progress 
and  the  problems  of  the  war  both 
at  home  and  abroad." 

Praising  radio's  war  correspond- 
ents for  "a  gallant  job"  and  the 
Army  radio  men  for  getting  the 
correspondents  to  the  front  and 
their  copy  and  programs  back  home. 
Col.  Kirby  said,  "They  will  continue 
to  move  their  wire  recorders  into 
combat,  to  bring  home  the  sound 
of  war  and  the  voices  of  those  who 


have  earned  the  right  to  speak 
about  it:  the  men  doing  the  fight- 
ing. Here  is  American  radio  pro- 
duction at  its  finest — where  no 
sound  effects  men  are  needed — 
where  the  hands  of  Fate  replace 
the  hands  of  the  studio  clock." 

Fred  Allen,  who  declined  a  place 
at  the  speakers'  table  to  sit  with  a 
group  of  newspapermen  and  CBS 
program  producers,  in  his  speech 
of  thanks  pointed  out  that  during 
his  12  years  of  broadcasting  the 
Peabody  Committee  paid  no  atten- 
tion to  him,  but  gave  him  an  award 
the  minute  he  got  off  the  air.  New- 
bold  Morris,  president  of  the  New 
York  City  Council,  speaking  for 
Mayor  LaGuardia  who  had  re- 
ceived his  award  privately  the  day 
before  as  he  had  to  be  in  Canada 
the  night  of  the  dinner,  described 
a  new  method  of  measuring  listen- 
ing— by  watching  the  rise  and  fall 
of  the  meter  that  registers  the  use 
of  water  in  the  city.  When  the 
Mayor  broadcasts  on  Sunday,  he 
said,  "you  can  see  housewives  turn- 
ing off  their  kitchen  faucets.  No 
one  takes  a  bath;  no  one  sprinkles 
his  lawn;  no  one  fights  any  fires." 

WTAG's  Third  Award 

Pointing  out  that  the  Peabody 
award  was  the  third  such  honor 
received  by  WTAG  Worcester  for 
its  series  Worcester  and  the  World, 
David  Harris,  program  manager 
of  the  station,  said  that  although 
the  program  was  "conceived, 
planned,  executed  and  financed"  by 
WTAG,  it  could  not  have  been  suc- 
cessfully carried  out  without  the 
wholehearted  cooperation  of  the 
United  Nations  Information  Office, 
the  representatives  of  many  for- 
(Continued  on  page  62) 


Lambdin's  Accent 

CHAIRMAN  Porter  of  the 
FCC,  speaking  at  the  Pea- 
body Awards  Dinner,  de- 
scribed the  origin  of  the 
awards  in  this  manner: 
"These  awards  were  origi- 
nally conceived  by  one  of  ra- 
dio's pioneer  broadcasters, 
Lambdin  Kay  of  Atlanta,  Ga., 
whose  dulcet  voice  ranged  so 
far  and  so  beguilingly  in 
those  early  days  that  for  a 
time  he  threatened  to  give  the 
entire  nation  a  Southern  ac- 
cent." 
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SERVICE  to  Oklahoma 


Selling  is  a  habit,  not  a  problem,  in  the  Oklahoma 
City  market.  The  four-lold  punch  of  the  Oklahoma 
Publishing  Company  makes  it  that  way.  Cash  reg- 
isters ring  louder  when  the  Oklahoman  and  Times 
goes  to  work  .  .  .  sales  charts  soar  upward  when 
WKY  goes  on  the  job  .  .  .  new  records  are  written 
when  farm  selling  is  put  up  to  The  Former-Stock- 
man .  .  .  distribution  problems  melt  when  Mistletoe 
Express  takes  over.  And  all  because  these  big  four 
of  1945  merchandising  know  the  market  they  serve 
and  know  how  to  deliver  it  to  advertisers. 


1.  Holder  of  the  nation's  outstanding  safety  award  for  big 
fleet  operators,  Oklahoma  Publishing  Company  owned  Mis- 
tletoe Express  took  to  the  state's  highv/ays  in  1944  v/ith  the 
Mistletoe  Mobile  Safety  clinic.  More  than  600  drivers  a 
week  were  examined.  A  Mistletoe  Safety  award  was  an- 
nounced for  the  Oklahoma  cit^  reporting  the  lowest  accident 
record  between  July  1,  1944  and  June  30,  1945. 

2.  In  1944,  the  Oklahoman  and  Times  brought  to  Oklahoma 
City  the  Four  Arts  Forum.  Memberships  for  the  season  cost 
but  one  dollar.  Names  like  Ruth  Draper,  Channing  Pollack 
and  Leland  Stowe  were  the  attractions.  The  Milk  and  Ice 
Fund  for  the  under-privileged  children  of  the  city  was  the 
beneficiary.  More  than  3,000  Oklahoma  Cityans  enrolled  for 
the  six-lecture  series. 

3.  Last  November  WKY  took  its  second  Television  Show  on 
a  tour  of  19  Oklahoma  towns,  played  31  performances  in 
23  days  to  41,000  persons  who  bought  V/or  Bonds  to  gain 
admission.  Listeners  have  become  accustomed  to  expect 
WKY  to  lead  the  way  in  improving  service  and  in  introduc- 
ing new  transmission  techniques  in  Oklahoma. 

4.  When  farmers  can  get  together  to  discuss  their  troubles 
they  can  usually  solve  their  most  serious  problems.  The 
Farmer-Stockman  has  arranged  just  such  an  opportunity  for 
Oklahoma  and  North  Texas  farmers.  Through  a  series  of 
Farmers'  Forums  Farmer-Stockman  editors  ask  the  questions. 
The  farmers  supply  the  answers.  The  result  is  a  complete 
understanding  bstv/een  the  Farmer-Stockman  and  its  readers. 


^    MISTLETOE  EXPRESS 


OKLAHOMA 
PUBLISHING 
COMPANY 


THE  DAILY  OKLAHOMAN  *  OKLAHOMA  CITY  TIMES 
THE  FARMER-STOCKMAN  MISTLETOE  EXPRESS 

WKY,  OKLAHOMA  CITY  *  KVOR,  COLORADO  SPRINGS 
KLZ,   DENVER   (Under   Affiliated  Management) 

REPRESENTED  BY  THE  KATZ  AGENCY 


★  FARMER-STOCKMAN 


wow,  due  to  its  nearly  ideal  frequency  of 
590  kilocycles,  used  with  5,000  watts, 
CAN  be  HEARD  clearly  within  a  one 
hundred  mile  radius*  of  its  transmitter, 
WOW  is  LISTENED  to  because  it  is  a 
basic  NBC  station,  furnishing  the  top  ra- 
dio entertainment  of  the  day,  supported 
by  first-class  local  features  and  NEWS. 
These  are  reasons  why  WOW  gives  yo'u 
the  BIGGEST  AUDIENCE  an  advertis- 
ing dollar  will  buy  in  the  Omaha  trade 
territory. 


irs A  TAcr,,. 

The  chart  above,  based  on  computations  by  compe- 
tent radio  engineers,  shows  how  much  MORE  power 
is  needed  to  lay  down  a  iVz*  millivolt  signal  100 
miles  at  frequencies  higher  than  590  kilocycles.  The 
frequencies  shown  are  approximately  those  of  other 
full-time  stations  in  the  Omaha  area. 

*WOW's  V2-f"''liv°'*  contour  actually  reaches  out  nearly  200  miles! 


OMAHA,  NEBRASKA 

590  KC    •    NBC    •    5000  WATTS 

Owner  and  Operator  of 

KODY  •  NBC  IN  NORTH  PLATTE 


Average  Net  Sales  of  Local  Stations 
For  Last  Year  $85,400,  FCC  Data  Shoiv 


THE  AVERAGE  local  station  last 
year  turned  in  net  time  sales  of 
$85,400— which  was  40%  ahead  of 
its  1943  volume.  This  calculation 
was  made  by  the  FCC  last  week 
in  computing  the  last  of  its  series 
of  breakdowns  on  broadcast  station 
business  during  1944. 

Net  time  sales  of  383  of  the  446 
standard  stations  operating  with 
power  of  200  to  500  w  (all  of  which, 
except  a  handful,  were  250  w  sta- 
tions) amounted  to  $32,708,160. 
This  was  an  increase  of  $9,286,433, 
or  40%  over  the  $23,421,727  re- 
ported by  the  same  stations  the 
pieceding  year. 

The  FCC's  announcement  con- 
tinued : 

Thirteen  of  these  383  stations  showed 
decreases  in  net  time  sales  of  $108  to 
$12,122.  Of  the  remaining  370  stations, 
36  reported  increases  of  $50,000  to  $169,- 
992;  97  of  $25,000  to  $50,000;  210  Of 
$5,000  to  $25,000;  and  27  of  $305  to 
$5,000. 

Three  hundred  and  thirty-eight  of 
the  442  commercial  stations  serve  as 
outlets  for  the  four  major  networks, 
an  increase  of  78  stations  over  the  year 


WGKV  COmECTIOlS 
DENIED  BY  KEMSEDY 

CAPT.  JOHN  A.  KENNEDY  tes- 
tified last  Monday  at  an  FCC  li- 
cense renewal  hearing  for  WCHS 
Charleston  of  which  he  is  presi- 
dent that  he  never  had  anything 
but  a  desultory  interest  in  WGKV 
Charleston  and  that  he  has  no  con- 
nection whatsoever  with  it  now.  The 
^  Commission,  under  its  policy  of  ex- 
amining renewals  carefully,  is  try- 
ing to  discover  if  there  is  any  hidden 
ownership  or  relationship  between 
the  two  stations. 

Capt.  Kennedy,  now  on  active 
duty  with  the  Navy,  told  of  the 
formation  of  the  station  which  he 
said  he  had  agreed  to  build  for 
49%  of  the  stock,  payable  only 
when  he  had  paid  off  the  construc- 
tion costs.  In  addition,  he  held  an 
option  to  buy  11%  more.  Although 
the  stock  was  kept  by  him,  Capt. 
Kennedy  said,  he  had  no  power  over 
it  and  could  neither  vote  nor  at- 
tend a  corporation  meeting. 

The  Commission  questioned  the 
reason  for  not  filing  the  option,  as 
is  now  required,  and  Capt.  Ken- 
nedy answered  that"  he  had  con- 
sulted George  Porter,  then  chief 
of  the  broadcast  license  section, 
and  was  told  it  was  not  necessary. 
After  finally  acquiring  the  stock 
.  outright,  the  captain  said,  he  did 
not  file  with  the  Commission  be- 
cause, upon  advice  of  former  FCC 
Chairman  James  Lawrence  Fly,  he 
decided  to  sell  it.  Mr.  Fly  had  indi- 
cated that  neither  he  nor  the  FCC 
would  countenance  dual  ownership. 

Admittedly,  the  captain  said,  he 
should  have  filed  with  the  Commis- 
sion when  he  acquired  the  stock. 
His  only  defense  for  failing  to  do 
so  was  a  mistaken  notion  as  to  the 
time  limit  for  such  action,  which 
he  thought  was  60  days  instead  of 
30.  Before  the  end  of  the  former 
period  he  disposed  of  the  stock  and 
therefore  thought  he  had  complied 
with  all  regulations. 


1943,  as  follows:  Blue,  87;  CBS,  38: 
NBC,  39;  Mutual,  140;  Blue  and  Mutual, 
22;  CBS  and  Mutual,  3;  and  NBC  and 
Mutual,  9.  • 

One  of  these  stations  is  located  in 
Puerto  Rico  and  two  each  in  Hawaii 
and  the  District  of  Columbia.  There 
are  no  stations  in  this  group  in  the 
States  of  Rhode  Island  or  Vermont. 
The  other  441  are  located  in  the  States 
as  follows:  Alabama,  11;  Arizona,  7: 
Arkansas,  7;  California,  18;  Colorado, 
4;  Connecticut,  4;  Delaware,  1;  Florida, 
13;  Georgia,  22;  Idaho,  3;  Illinois,  17; 
Indiana,  11;  Iowa,  9;  Kansas,  6;  Ken- 
tucky, 10;  Louisiana,  7;  Maine,  2;  Mary- 
land, 6;  Massachusetts,  10;  Michigan, 
18;  Minnesota,  11;  Mississippi,  11;  Mis- 
souri, 10;  Montana,  3;  Nebraska,  8;  Ne- 
vada, 1;  New  Hampshire,  1;  New  Jer- 
sey, 6;  New  Mexico,  4;  New  York,  20; 
North  Carolina,  18;  North  Dakota,  4: 
Ohio,  13;  Oklahoma,  11;  Oregon,  11; 
Pennsylvania,  23;  South  Carolina,  8; 
South  Dakota,  5;  Tennessee,  7;  Texas, 
30;  Utah,  4;  Virginia,  11;  Washington, 
10;  West  Virginia,  8;  Wisconsin,  13; 
and  Wyoming,  4. 

The  446  stations  in  this  category  may 
be  classified  by  power  and  time  of 
operation  as  follows:  3  stations  operat- 
ing with  500  watts,  unlimited  time:  6 
with  500  watts,  limited;  2  with  500 
watts,  sharing  time;  406  with  250  watts, 
unlimited;  12  with  250  watts,  limited: 
5  with  250  watts,  sharing  time;  11  with 
100  watts  night,  250  watts  day,  unlim- 
ited; and  1  with  200  watts,  limited 
time. 


IBEW  in  Minneapolis 

FIRST  IBEW  charter  covering 
radio  announcers  was  established 
in  Minneapolis  April  5  when  Local 
1331,  Twin  City  Radio  Announcers 
was  installed  by  J.  C.  McCowan, 
international  representative  of  the 
Electrical  Workers.  Elected  officers 
were:  Bob  Bouchier,  WLOL,  presi- 
dent; Clellan  Card,  KSTP,  vice- 
president;  Ed  Viehman,  WCCO,  fi- 
nancial secretary;  Jack  Thayer, 
WLOL,  recording  secretary;  Dean 
Sherman,  WDGY,  treasurer,  and 
Ray  Tenpenny,  business  manager. 
Named  to  the  executive  board  were 
Mr.  Bouchier,  Paul  Wann  of  WCCO 
and  Larry  Munson  of  WMIN. 


EMERGENCY  RADIO 
FIELD  BROADENED 

SCOPE  of  civilian  defense  stations 
was  broadened  by  the  FCC  this 
week  to  include  operation  in  an 
emergency  which  jeopardizes  pub- 
lic safety.  The  Commission  ex- 
plained that  the  ability  of  widely 
separated  municipalities  to  cope 
with  emergencies  created  by  fires, 
floods,  hurricanes,  earthquakes  or 
other  public  disasters  is  strength- 
ened by  the  communications  serv- 
ice provided  by  these  stations. 

The  amendment  was  to  part  15 
of  the  Rules  and  Regulations  gov- 
erning stations  in  the  War  Emer- 
gency Radio  Service  and  author- 
izes these  stations  to  cooperate  with 
the  Weather  Bureau  in  issuing 
flood  and  storm  warnings.  Licenses 
for  these  stations  hereafter  may  be 
issued  or  renewed  even  though  the 
civilian  defense  organizations  are 
no  longer  active  in  the  involved 
areas. 


WOV  Business  Up 

WOV  New  York,  bilingual  English- 
Italian  station,  reports  a  business 
increase  of  14%%  during  the  first 
three  months  of  this  year  over  the 
same  period  last  year.  English  time, 
heard  at  night,  has  increased  16%- 
in  the  first  quarter  of  1945  over  last 
year  and  Italian  daytime  commer- 
cial broadcasts  are  up  10%%  for 
the  same  period. 


Orange  Crush  Spots 

ORANGE  CRUSH  Co.,  Chicago  is 
d'stributing  five  minute  recordings 
to  their  bottlers  to  be  placed  on 
approximately  100  stations  through- 
out the  country.  Production  was 
handled  by  Aubrey,  Moore  &  Wal- 
lace, Chicago. 


Hope  First  Again 
In  Latest  Hooper 

Pacific  Area  Listening  Is  Up 
From  Last  Year's  Reports 

LISTENING  in  the  Pacific  area 
for  the  February-March  period, 
according  to  the  Network  Hoopei- 
Report  for  February-March  of  C. 
E.  Hooper  Inc.,  New  York,  was 
generally  higher  than  last  year, 
and  below  that  shown  in  the  last 
report. 

Average  Evening  Audience  rat- 
ing was  10.2,  down  0.1  from  the 
last  report,  up  0.4  from  a  year  ago, 
while  the  daytime  figure  dropped 
0.1  from  the  last  report  to  4.1,  the 
same  figure  reported  last  year. 

Average  daytime  sets-in-use  of 
15.9  was  up  0.2  from  the  last  re- 
port, and  up  1.5  from  a  year  ago. 
Average  evening  sets-in-use,  35.6, 
experience  a  drop  of  0.3  from  the 
last  report,  an  increase  of  1.7 
from  last  year.  Average  available 
audience  for  the  daytime  was  68.1, 
down  0.2  from  the  last  report,  up 
1.7  from  a  year  ago;  for  night- 
time hours,  78.3,  the  same  as  the 
last  report,  0.8  above  last  year. 

Bob  Hope  is  first,  Fibber  McGee. 
<fe  Molly,  second  and  Charlie  Mc- 
Carthy, third  in  the  list  of  "First 
Fifteen,"  programs  on  the  Pacific 
Coast.  Screen  Guild  Players  placed 
fourth,  followed  by  Fannie  Brice, 
Great  Gildersleeve,  Abbott  and  Cos- 
tello.  Radio  Theatre,  Aldrich  Fam- 
ily, Walter  Winchell,  Thanks  to 
the  Yavks,  Bob  Burns,  Hildegarde, 
Eddie  Bracken  Show,  Bing  Crosby, 
and  Ml-.  District  Attorney. 


Raytheon  Names  Mathes  i 
To  Handle  Advertising  i 

RAYTHEON  PRODUCTION  ! 
Corp.,   Newton,   Mass.,   manufac-  ' 
turer  of  radio  tubes,  electrical  and  . 
electronics  products,  has  appointed  ; 
J.  M.  Mathes  Inc.,  New  York,  as 
agency.  Mathes  takes  over  July  14  ; 
from  Burton  Browne  Adv.,  Chicago,  : 
Raytheon's    Blue  -  ABC    program  • 
Meet  Yo7ir  Navy,  which  will  come  i 
under  the  over-all  supervision  of 
Mathes'  new  radio  director,  John  \ 
Bates.  Richard  K.  Bellamy  is  being^ 
transferred  from  Mathes  in  New 
York  to  Chicago  to  handle  public  • 
relations  on  the  program.  ; 

Now  engaged  100%  in  production  ' 
for  the  military,  Raytheon,  will  be 
active  after  the  war  in  the  manu- 
facture and  distribution  of  trans-  i 
mitters,    receiving    and    special  | 
vacuum  tubes,  home  sets  for  AM,  ! 
FM  and  television,  and  industrial 
electronic  equipment. 


Ask  Martinsburg  CP 

APPLICATION  has  been  filed 
with  the  FCC  for  a  new  standard 
local  station  on  1340  kc  at  Mar- 
tinsburg, W.  Va.  by  Martinsburg 
Broadcasting  Co.,  a  new  partner- 
ship composed  of  C.  M.  Zinn,  Bor- 
den Ice  Cream  Co.  salesman  of 
York,  Pa.,  and  C.  Leslie  Golliday, 
announcer-operator  with  WING 
Winchester,  Va.  Unlimited  hours 
and  power  of  250  w  are  asked. 


DEFENDERS  OF  LUXEMBOURG 


ACCEPTING  the  congratulations  of  Lt.  Col.  Sam  Rosenbaum,  former 
manager  of  WFIL  Philadelphia,  for  defending  Radio  Luxembourg  when 
German  paratroopers  came  within  a  few  miles  of  the  transmitter 
during  the  counterofFensive  last  December  is  Don  V.  Drenner,  former 
engineer  of  KGGF  CofFeyville,  Kan.,  now  assigned  by  OWI  as  chief  tech- 
nical officer  for  the  station.  Others  who  assisted  in  the  defense  of  the 
station  are  (1  to  r)  :  J.  Wesley  Wood,  finance  officer,  OWI;  Frederick 
Lewis  Jr.,  formerly  with  WTAR  Norfolk,  Va.,  recordings  officer,  OWI; 
Wendell  Adams,  formerly  music  director  for  CBS  New  York,  program 
manager,  OWI;  Harold  O.  Wright,  technical  manager,  OWI;  Capt. 
Joseph  C.  Goularte,  commander  of  the  Fourth  Mobile  Radio  Broadcasting 
Company,  PWD,  SHAEF;  and  John  J.  H.  Peyser,  formerly  with  NBC 
television.  New  York,  operations  manager,  OWI.  Col.  Rosenbaum  is 
Commanding  Officer  of  the  Radio  Luxembourg  Detachment,  PWD, 
SHAEF,  under  direction  of  Brig.  Gen.  McClure  and  Col.  Paley. 
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DELIBERATING  DETAILS  of  West  Coast  competition  for  best  pro- 
gram dramatizing  theme,  "25  Years  of  Radio  Broadcasting",  this  panel 
of  contest  judges  met  to  map  out  rules  and  regulations.  Packard-Bell  Co., 
Los  Angeles  (radio  set  mfrs.),  is  offering  $600  for  winning  programs 
specially  produced  and  broadcast  between  May  1  and  June  1.  Silver 
placques  will  also  be  presented.  Awards  will  be  divided  into  two  groups, 
one  to  stations  of  5,000  watts  and  over,  and  one  to  stations  under  5,000 
watts.  Transcriptions  of  all  entries  will  be  judged  first  by  regional  com- 
mittees of  Pacific  Advertising  Assn.  clubs.  Final  arbiters  (clockwise) 
are  Dan  B.  Miner,  president  of  Dan  B.  Miner  Co.,  Los  Angeles  agency 
servicing  Packard-Bell  account;  Arch  Oboler,  Hollywood  freelance  writer- 
producer;  William  L.  Lawrence,  freelance  producer;  H.  A.  Bell,  head  of 
Packard-Bell  Co.;  Howard  D.  Thomas  Jr.,  firm's  general  manager;  Irvin 
Borders,  president  of  Los  Angeles  Advertising  Club;  Fred  R.  Kernian, 
vice-president  of  Pacific  Mutual  Life  Insurance  Co. 


Most  CBC  Shows 
Originate  There 

Report  to  Parliament  Says 
Commercial  Spots  Refused 

OVER  60  PER  cent  of  commercial 
programs  carried  on  Canadian 
Broadcasting  Corp.  networks, 
originated  in  Canada,  the  1944  an- 
nual report  of  the  CBC  reveals. 
Commercial  programs  averaged  a 
daily  7.18  hours  in  the  year,  April 
1,  1943-March  31,  1944.  The  re- 
port has  just  been  released  after 
presentation  to  Parliament. 

In  connection  with  commercial 
broadcasting  the  report  says  "con- 
siderable business  was  rejected, 
since  commercial  programs  must 
meet  with  rigid  acceptance  re- 
quirements. Spot  announcement 
business  and  most  spot  program 
business  (except  governmental) 
which  would  have  represented  thou- 
sands   of    dollars    of  additional 


The  KEY 

to 

Sales  Satisfaction'' 

It  will  unlock  the  rich 
Northwest  agricultural 
market  for 

YOU/ 

Better  "latch  on"  to  the 

KFYR 

method  for  results 

IF  YOU'RE  INTERESTED 

write  direct  or 

Ask  Any  John  Blair  Man 


Canadian  Leaders 

CANADIAN  daytime  programs  led 
in  popularity  for  March  according 
to  the  national  rating  report  of  El- 
liott-Haynes,  Toronto.  First  place 
went  to  Soldier's  Wife  with  a  rat- 
ing of  21.2,  followed  by  Happy 
Gang  with  18.9.  An  American  orig- 
inating daytime  serial  Big  Sister 
was  third,  followed  by  Ma  Perkins, 
Road  of  Life,  Pepper  Young's  Fam- 
ily, Lucy  Linton  (Canadian  orig- 
ination), Claire  Wallace  (Canadian 
origination),  Woman  of  America 
and  Right  to  Happiness.  The  five 
leading  French-language  daytime 
programs  for  March  were  Jeunesse 
Doree  with  a  rating  of  35.8,  fol- 
lowed by  Joyeux  Troubadours, 
Quelles  Nouvelles,  Grande  Soeur, 
and  La  Rue  Principale. 

revenue  to  the  CBC  was  left  al- 
most entirely  to  privately-owned 
stations  .  .  .  Choice  commercial 
features  were  again  selected  from 
the  American  networks  .  .  .  French 
language  sponsored  programs 
broadcast  on  the  Quebec  network 
were  produced  in  the  studios  of 
the  network  and  occupied  18.9  per 
cent  of  the  CBC's  total  broadcast- 
ing on  the  French  network.  Spon- 
sored French  programs  generally 
received  quite  as  high  ratings  as 
the  popular  commercial  programs 
carried  on  other  networks  .  .  . 
Commercial  programs  proved  to  be 
a  powerful  medium  for  dissemi- 
nating important  information  to 
listeners.  CBC  and  network  spon- 
sors co-operated  in  sending  to  our 
troops  in  the  war  zones  recordings 
of  the  popular  net  commercials." 

Fourteen  pages  of  the  33-page 
booklet  were  devoted  to  a  report 
on  the  various  programs  carried 
during  the  year  and  the  activities 
of  CBC  war  correspondents.  A  de- 
tailed report  is  included  on  the 
publications  issued  by  the  CBC. 
The  report  of  the  station  relations 
department  deals  with  regulation 
of  political  broadcasts,  new  CBC 
regulations  during  the  year,  a  sta- 
tistical summary  of  CBC  network 
programs,  network  operations,  ex- 
change programs  with  U.  S.  net- 
works, log  examination  and  clear- 
ance of  food  and  drug  copy  for 
commercial  broadcasts  on  private- 
ly-owned stations. 

The  CBC  engineering  report  deals 
with  new  equipment  and  main- 
tenance at  various  CBC  stations, 
establishment  of  relay  transmit- 
ters, and  the  building  of  the  short- 
wave transmitters  at  Sackville,  N. 
B.  The  report  places  the  permanent 
CBC  staff  at  815  employees. 

Financial  report  [BROADCASTING, 
June  26,  1944]  shows  income  of 
$5,232,041,  of  which  $3,787,886  was 
from  receiving  licenses  ($2.50  an 
nually  per  home)  and  $1,421,90( 
from  commercial  broadcasting.  Ex 
penditures  were  $5,142,865  of 
which  the  largest  item  was  $2 
713,977  for  programs,  $849,504  for 
wire  lines,  $930,249  for  engineer-- 
ing,  $206,177  for  administration 
$116,561  for  the  commercial  de- 
partment, $109,171  for  the  press  and 
information  section,  and  $217,223 
for  depreciation.  Net  operating 
surplus  was  $89,176. 
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The  Pied  Pipers  of  Radio 


Listener-loyalty  is  not  something  that  can  be  weighed 
in  the  scales,  like  a  Spring  pullet;  nor  yet  something 
that  can  be  measured,  like  lumber  or  dress-goods. 
It's  something  pretty  tangible,  however.,  tangible 
and  terrific. 

Not  only  do  the  music-makers  of  radio  have  their 
followings,  but  the  men  and  women  who  headline 
radio's  various  programs  do,  too.  When  they 
mention  a  product,  advise  a  listener  to  buy  it  and 
try  it,  that  product  is  as  good  as  sold. 

Here  is  a  plus  which  the  radio  advertiser  gets  for 
his  money.  In  addition  to  what  he  says  about  his 
product  or  service,  there  is  the  endorsement  of  the 
man  or  woman  who  has  come  to  be  like  a  personal 
friend  to  vast  numbers  of  the  radio  audience. 

Tap  this  allegiance  through  the  stations  of  West- 
inghouse,  which  have  18,000,000  potential  listeners 
in  primary  areas  alone.  Give  your  product  the  plus 
that  costs  nothing  extra.  The  call-letters 
of  Westinghouse  are  letters  of  recommen- 
dation in  many  of  America's  strategic 
markets.  Consult  our  national 
representatives  listed  below. 

WESTINIiHOUSE 

lADIO  STATIONS  he 

WOWO  •  KEX  •  KYW  •  KDKA  •  WBZ  •  WBZA 

Represented  Nationally  by  NBC  Spot  Sales— Except  KEX 
KEX  Represented  Nationally  by  Paul  H.  Raymer  Co. 


Navy  Plans  Wider  PaciHc  Coverage 
Folloiving  Successful   Iivo  Reporting 


Success  Story 

IN  THE  newly-formed  Japa- 
nese cabinet,  Domei  reports, 
two  of  Japan's  top  radio 
executives  will  be  in  charge 
of  propaganda.  Dr.  Hiroshi 
Shimomura,  president  of  the 
Japan  Broadcasting  Corp., 
was  appointed  Minister  With- 
out Portfolio  and  president  of 
the  Board  of  Information. 
Tatsuo  Hisatomi,  managing 
director  of  the  corporation, 
was  made  vice-president  of 
the  information  board. 


WIDER  RADIO  coverage  of  fu- 
ture operations  is  planned  by  the 
Navy  and  Marine  Corps  following 
success  of  reporting  the  Okinawa 
and  Iwo  Jima  invasions,  in  which 
the  services  worked  in  close  co- 
operation with  the  networks. 

The  Navy  is  scheduling  installa- 
tion of  more  transmitters  aboard 
ships  with  large  units  of  the  Fleet. 
There  will  also  be  mobile  broadcast- 
iiiR-  equipment  available  for  cor- 
respondents going  in  with  landing 
forces,  in  addition  to  facilities  for 
future  broadcasts  from  planes  over 
the  beachheads.  Live  broadcasts 
were  made  direct  from  the  air- 
thome  Okinawa  [BROADCASTING, 
April  9]. 

Plans  are  under  way  to  replace 
the  Navy's  5  kw  transmitter  at 
Guam  with  a  more  powerful  sender. 


5000  WATTS  -  980  K.C. 
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A  second  transmitter  is  in  opera- 
tion on  the  island  for  press  copy, 
freeing  one  for  radio  broadcasts. 
The  Navy  radio  studio's  have  moved 
with  Fleet  Adm.  Chester  W.  Nimitz' 
headquarters  from  Pearl  Harbor  to 
Guam. 

Began  Plans  in  November 

Plans  for  coverage  of  the  Iwo  op- 
erations began  in  November  at 
Pearl  Harbor  where  the  four  net 
news  chiefs — G.  W.  Johnstone, 
Blue;  Paul  White,  CBS;  John  Whit- 
more,  MBS;  William  Brooks,  NBC 
— conferred  with  Adm.  Nimitz, 
USN,  Commander  in  chief,  U.  S. 
Pacific  Fleet,  Capt.  Harold  B.  Mil- 
ler, USN,  chief  of  Public  Relations, 
and  Lt.  Comdr.  J.  Harrison  Hart- 
ley, USNR,  officer  in  charge.  Radio 
Section,  Navy  Public  Relations,  on 


detached  duty  as  CINCPAC  Radio 
Public  Relations  officer. 

Comdr.  Hai'tley,  who  was  assist- 
ant special  events  director  of  NBC 
before  he  was  commissioned,  had 
set  up  the  studios  at  Pearl  Harbor 
before  he  and  Lt.  Marvin  Royston, 
USNR,  former  Blue  and  NBC  en- 
gineer, went  on  to  Guam  to  start 
radio  facilities  there.  The  first  voice 
broadcast  was  made  from  the  Guam 
studios  Oct.  26,  Navy  Day. 

In  November  1944,  Lt.  James 
Hurlbut,  USMC,  radio  public  rela- 
tions officer.  Marine  Corps  head- 
quarters, and  ex-publicity  director, 
WTOP-CBS  Washington,  left  for 
the  Pacific  for  a  three-month  trip 
to  coordinate  Marine  Corps  radio 
facilities  for  the  coverage  of  Iwo 
Jima  and  future  invasions. 

When  the  Iwo  campaign  began, 
in  mid-February,  the  press  and  ra- 
dio set-up  was  complete,  with  head- 
quarters at  Guam,  and  both 
network  and  Marine  combat  cor- 


respondents covering  the  operations 
from  all  angles. 

Bud  Foster,  NBC,  and  his  engi- 
neer, Fred  Frutchey,  were  assigned 
to  go  in  with  the  Marines  as  they 
secured  the  beach.  They  broadcast 
from  Vice-Admiral  Turner's  flag- 
ship, lying  off  the  island,  the  team 
"commuting"  from  ship  to  shore. 
!  USMC  Correspondents  Sgt.  Rich- 
I  ard  Mawson  and  Sgt.  Alvin  Josephy 
recorded  on-the-scene  action  of  the 
entire  operation,  using  film.  The 
recordings  were  flown  to  the  States 
by  Lt.  Hurlbut  and  aired  by  the  net- 
works the  day  they  arrived  [Broad- 
casting, March  12].  Sgt.  Mawson 
was  production  manager  and  di- 
rector of  special  events  for  WBAX 
Wilkes-Barre.  His  engineer  was 
Sgt.  Harvey  Williams,  ex-announc- 
er of  KROC  Rochester,  Minn.  Sgt. 
Josephy  was  former  director  of 
special  events  with  WOR-Mutual, 
New  York. 

Ready  for  Broadcast 

Assigned  to  cover  the  carrier 
strikes  of  Adm.  Marc  Mitscher's 
task  force  operating  against  the 
Jap  homeland,  in  preparation  for 
Iwo,  were  Leslie  Nichols,  MBS, 
with  Edmund  Franke,  engineer, 
and  Blue  correspondents,  Norman 
Paige,  and  Clark  Sanders,  engineer. 
These  teams  were  aboard  battle- 
ships equipped  with  transmitters  to 
be  used  for  live  broadcasts  in  the 
event  radio  silence  could  be  broken. 
As  radio  silence  was  kept,  the  teams 
did  not  broadcast,  but  made  film 
recordings  on  Amertype  film  ma- 
chines loaned  by  the  Navy. 

Aboard    Vice-Admiral  Turner's 
(Continued  on  page  28) 
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A  fast  climber  .  .  .  built  to  last  ...  a  safe  investment  for 
now  and  the  future — that's  WSIX.  .  .  .  Let's  take  a  look 
at  the  record!  ,  .  .  For  the  two  year  period  ending  in 
January,  our  over-all  Hooper  average  rose  81 .5%.  NOW, 
WSIX  has  more  daytime  listeners  than  any  other  Nash- 
ville station  —  and 

BLUE  and  MUTUAL  listeners  are  spenders!  If  you  are 
looking  for  a  booming  market  with  over  a  million  people 
who  are  potential  customers  for  your  product,  don't 
overlook  Nashville.  And  if  you  want  to  make  this  power- 
ful trade  area  yours  quicker  and  for  less  money  —  then 
buy  WSIX. 


REPRESENTED 
NATIONALLY  BY 

THE  KATZ  AGENCY 
INC. 


BRO ADC 


WHEN  THE  BELL  SOUNDS  "TIME!" 
for  the  start  of  every  business  day. 
Weed  men  come  out  of  their  cor- 
ners from  coast-to-coast,  ready  for 
the  kind  of  action  that  makes  time 
money  for  sales-able  stations. 


At  the  end  of  each  round,  Weed- 
represented  stations  find  themselves 
with  more  solid  sales  punches 
scored.  For  time  is  Weed's  business, 
and  when  handled  through  Weed, 
"time  will  sell!" 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

iNEW  YORK   •   BOSTON   •   CHICAGO   •   DETROIT   •   SAN  FRANCISCO    •  HOLLYWOOD 
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MARKET 


Local  Advertisers  Know. 


Utah's  sheep,  cattle  and  hogs  brought  $34,531,- 
000  of  new  weahh  into  this  state  last  year,  accord- 
ing to  preUminary  figures.  That  averages  more 
than  $1,000,000  a  week — and  livestock  is  just  one 
of  Utah's  basic  industries,  just  one  of  the  reasons 
why  business  is  good  here. 

To  reach  Utah's  radio  homes — and  that  means 
970  homes  in  every  1000 — 
local  and  national  advertis- 
ers know  they  can  depend 
on  KDYL,  the  station  that 
brings  results.  For  example: 
Salt  Lake's  four  largest  de- 
partment stores  consistently 
use  KDYL. 


National  Representative:  John 
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lir  &  Co. 


{Continued  from  page  26) 

flagship  off  Iwo  Jima,  Don  Pryor 
and  Gene  Rider,  CBS  correspond- 
ents, made  numerous  broadcasts, 
using  the  transmitter  aboard  the 
ship.  The  broadcasts  were  relayed 
to  Guam  and  beamed  to  the  States. 

Broadcasting  from  Guam  stu- 
dios were  Webley  Edwards,  CBS; 
Larry  Tighe,  Blue;  Robert  McCor- 
mick,  NBC;  and  John  Hooley,  sta- 
tioned at  Guam  to  represent  the 
four  nets  as  a  pool  correspondent. 

All  broadcasts  from  the  flagships 
and  all  communiques  by  Adm. 
Nimitz  were  pooled  by  the  nets  un- 
der the  agreement  signed  with  the 
Navy  in  December.  There  were  ap- 
proximately 125  broadcasts  made 
either  at  the  scene  or  from 
CINCPAC  headquarters  at  Guam 
from  D-Day  until  the  conclusion 
of  the  operation.  This  is  comparable 
to  the  network  Normandy  coverage. 

The  present  staff  at  Guam  in- 
cludes: Lt.  Comdr.  Hartley;  Lt. 
Royston;  Lt.  Comdr.  Don  Thomp- 
son, ex-assistant  director  of  news 
and  special  events,  NBC  West 
Coast;  Lt.  James  Shattuck,  former 
commercial  editor  of  CBS;  Lt. 
Harold  Mantell;  Lt.  (jg)  George 
Zachary,  ex-CBS  producer;  Lt. 
Richard  L.  Linkrum,  of  CBS  Wash- 
ington; Lt.  (jg)  Bruce  Dennis,  for- 
merly of  WGN  Chicago;  R/M  2d 
Class  C.  K.  Chrismon. 


MAKE  POOR  CUSTOMERS! 

Demosthenes  practiced  his 
speeches  to  the  ocean. 

Don't  broadcast  your  sales 
message  to  the  ocean ! 


^JtU 


oLiitenina 


UJCBfT) 


DL  fleUorl.  Ouliet 


John  Ilm»r 
President 


Georga  H.  Roeder 
General  Manager 


FREE  &  PETERS,  INC. 


BEDSIDE  ACCOUNT  of  Iwo  Jima 
is  recorded  by  Capt.  Loyal  B.  Hays, 
USMC  combat  correspondent,  in- 
terviewing Lt.  Pete  Zurlinden,  Ma- 
rine Corps  public  relations  officer, 
and  one  of  the  first  casualties  to 
arrive  at  the  Central  Pacific  Hos- 
pital from  Iwo.  Capt.  Hays  was  for- 
merly manager  of  KSRO  Vallejo, 
Cal.  Lt.  Zurlinden  was  head  of  the 
Annapolis,  Md.,  AP  bureau  before 
he  entered  the  corps. 


Swift  Spots 

SWIFT  &  Co.,  Chicago  (ice  cream), 
will  begin  sponsorship  April  30  of 
3  to  15  transcribed  spots  weekly 
on:  KGO  KOY  WCFL  WSOY 
WHOT  WMC  WREC  KERN 
KPMC  KMJ  KARM  KFEL  KOA 
WGH  WTAR  WSIX  WLAC  WSBT 
KTAR  WAPO  WDOD  WOOD 
WJEJ  KANS  KFBI  WKZO 
WHBF  woe  WINN  WAVE  KOIN 
KTUL  WDSU  WWL  KOMA  KTOK 
WKY  WMOX  KRNT  WHO  KSO, 
and  live  spots  on  WBBM  WGN 
WMAQ.  Decision  of  live  or  tran- 
scribed spots  on  WLS  has  not  been 
made  as  yet.  Contracts  for  18 
weeks  were  placed  by  Needham, 
Louis  &  Brorby,  Chicago. 


FOURTEEN  radio  scripts  written  by  the 
late  Stephen  Vincent  Benet  have  been 
published  in  book  form  [Farrar  &  Rlne- 
hart,  New  York,  $2.50],  under  title, 
"We  Stand  United  and  Other  Radio 
Scripts". 


— : 


FOR  UNUSUAL 
PERFORMANCE  IN  IDAHO? 


KSEI 

POCATELLO  •  IDAHO 
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WTAM's  Sohio  Reporter  Rates  First 
with  Cleveland  Listeners 


THE  most  popular  news  programs 
in  Cleveland.  Four  times  daily, 
Clevelanders  get  their  news  the 
way  they  want  it .  . .  brief,  concise 
and  without  bias  from  the  Sohio 
Reporter.  A  vital,  four  pronged 
newscast  written  and  edited  in  the 
WTAM  News  Room.  ''Another 
Sohio  Service"  is  another  com- 
munity service  by  WTAM  .... 
first  in  listening  audience,  day 
and  night  and  first  in  all  program 
popularity  polls,  year  after  year. 

FIRST  in  CLEVELAND 


50,000  watts 


WAYNE  JOHNSON  ...the  ''voice''  of  the 
Sohio  Reporter  gives  facts,  not  opinions 
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Station 


uses 
from 


Left  —  The  control  room  in  the  studios 
shared  by  FM  station  WSBF  and  AM  station 
WSBT.  Two  RCA  76-B2  Consolettes  handle 
the  output  of  two  studios.  A  master  control 
console  (center)  provides  monitoring  and 
switching  of  outgoing  lines  to  the  two 
transmitters.  The  RCA  70-C  Turntables 
may  be  seen  in  the  foreground.  In  the 
studios  RCA  44-BX  Microphones  are  used. 


Beloiv—  The  FM-IO-A  Transmitter  at  WSBF 
is  installed  in  the  center  of  the  operating 
room.  This  10  KW  Transmitter,  presently 
operated  at  reduced  power,  will  resume 
operation  at  full-power  rating  as  soon  as 
wartime  restrictions  are  lifted.  To  the  left 
and  right  of  the  FM  transmitter  are  racks 
containing  the  AM  and  FM  monitors;  and 
beyond  them,  at  either  end,  are  the  main 
and  standby  transmitters  of  WSBT. 


Equipment 
Microphone  to  Antenna 


WSBF,  the  FM  station  of  the  South  Bend 
Tribune,  uses  RCA  equipment  throughout.  In 
the  studios  are  RCA  44-BX  Microphones ;  in  the  control 
room  are  RCA  70-C  Turntables,  RCA  76-B  Consolettes 
and  a  special  RCA-built  master  control  console.  At 
the  transmitter  building  are  an  RCA  FM-IO-A  Trans- 
mitter and  RCA  frequency  and  modulation  monitors. 
The  antenna  is  an  RCA-developed  four-bay  turnstile 
using  concentric  feeders. 

WSBF  is  a  sister  station  of  WSBT,  the  AM  station 
operated  by  the  South  Bend  Tribune.  It  is  interesting 
to  note  that  WSBT,  like  hundreds  of  other  AM 


stations  is  also  completely  RCA  equipped.  Operators 
of  AM  stations  know  the  meaning  of  "RCA  all  the 
way."  And  they  know  that  in  RCA  FM  equipment 
they  will  find  the  same  dependability  and  the  same 
advanced  design  features  that  they  have  come  to 
expect  in  RCA  AM  equipment. 

Operators  of  both  AM  and  FM  stations— and  station 
apphcants— can  make  reservations  right  now  for  early 
delivery  of  RCA  postwar  broadcast  equipment.  For 
information  on  our  Broadcast  Equipment  Priority 
Plan  write  Broadcast  Equipment  Section,  Radio  Cor- 
poration of  America,  Camden,  N.  J. 


BUY  WAR  BONDS 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION   .   CAMDEN,  N.  J. 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


Bc/oK  — The  transmitter  building  and  antenna  sys- 
tem of  the  South  Bend  Tribune's  dual  installation. 
This  building  houses  the  10  KW  FM  Transmitter  of 
WSBF,  the  1  KW  AIVI  Transmitter  of  WSBT,  an 
auxiliary  AM  transmitter,  audio  and  monitoring 
equipment  for  both  AM  and  FM  systems  and  neces- 
sary maintenance  facilities.  The  4-bay  turnstile  of 
WSBF  is  mounted  on  the  top  of  one  of  the  towers 
of  WSBT's  3-to\ver  directional  array. 


No  •  •  •  WBIR  doesn't  cover  all  of  East  Tennessee 
and  the  Great  Smoky  Mountains  to  the  South — 
it's  true  that  we  are  crowded  for  time,  but 
we  are  ... 

.  .  PO  SitiVS.  .  .  that  WBIR  is  in  the  nation's 
number  one  market  from  the  standpoint  of  in- 
crease in  population  and  buying  power.  We 
know  that  WBIR  reaches  75%  of  the  people 
who  represent  90%  of  the  buying  power  in 
the  Knoxville  market.  We  also  know  that  we 
have  good  BLUE  availabilities  and  can  figure 
a  low  cost  per  thousand  listeners  based  on 
recent  HOOPERS.  Ask  a  John  E.  Pearson  man 
about  us.  Let  us  "Accentuate  the  Positive",  too. 


Wheaties  Contest 
GENERAL  MILLS,  Minneapolis,  is  offer- 
ing a  Piper  Cub  plane  as  grand  prize 
in  the  current  "Name  Your  Plane"  con- 
test conducted  in  connection  with  the 
Jack  Armstrong  program  (Wheaties), 
Blue-ABC  quarter-hour  show  heard  five 
weekly.  Contest  got  under  way  April  5 
with  the  offer  to  youngsters  under  18 
of  the  Jack  Armstrong  pre-fllght  train- 
ing kit,  including  the  Cub  Pilot  News, 
in  exchange  for  two  boxtops  and  a  dime. 
Besides  the  plane,  prizes  total  $11,760  in 
either  flying  instruction  or  cash.  Con- 
test closes  June  30.  Agency  is  Knox- 
Reeves,  Minneapolis. 

Record  Booth  Placard 

In  MORE  than  1,400  listening  booths 
of  local  retail  phonograph  shops, 
WNEW  New  York  Is  displaying  placards 
calling  attention  to  its  twice-weekly 
half-hour  program  featuring  latest  rec- 
ord releases.  Placard  points  out  that  all 
records  heard  on  "The  Listening 
Booth"  are  sold  in  the  store.  Arranged 
in  cooperation  with  the  distributors  for 
Victor  records  in  the  metropolitan  area, 
series  is  designed  to  aid  dealers  by  cut- 
ting down  use  of  booths,  relieving  pres- 
sure on  manpower  and  equipment. 

Feature  Program  Promotion 
BROCHURE  describing  NBC's  public 
service  series  "The  Pacific  Story",  Sun- 
day 11:30-12  midnight,  is  illustrated 
with  Signal  Corps,  Navy  and  other 
photos  of  the  countries  covered  by  the 
program.  Scripts  of  the  program  are 
requested  by  thousands  of  listeners 
each  week,  at  10c  a  copy,  one  firm  or- 
dering 2,000  copies  and  the  British 
government  several  thousand  copies  of 
particular  episodes,  according  to  bro- 
chure. 

Children's  Folder 
FOR  CHILD  listeners  the  Canadian 
Broadcasting  Corp.  has  issued  a  folder 
picture  story  of  the  life  of  Mary  Gran- 
nan,  supervisor  of  children's  programs, 
whose  "Just  Mary"  stories  are  aired  on 
Sunday.  The  folder  is  written  in  the 
first  person  singular  in  simple  language 
with  children's  drawings  to  illustrate. 
Last  page  lists  times  of  all  children's 
programs  heard  on  CBC  stations  and 
networks. 

WPAT  Ball  Team 

WPAT  Paterson,  N.  J.,  baseball  team  has 
been  invited  to  meet  the  top  teams  of 
Army  camps  in  the  metro.politan  area. 
Team  was  organized  last  season  as  part 
of  a  community  movement  to  establish 
business-sponsored  ball  clubs  for  teen- 
agers in  the  interests  of  .iuvenile  wel- 
fare. 

Cooking  Brochure 

WCOP  Boston  first  1945  mail  piece 
"What's  Cookin'  in  Boston?"  is  a  four- 
page,  two  color  presentation  on  the 
Mildred  Bailey  program  "Food  Is  Fun". 
Program  Is  heard  1:30-1:45  Monday 
through  Saturday. 


Julius  Haber  Promoted 
To  RCA  Advertising  Post 


Mr.  Haber 


Mr.  Desfor 


JULIUS  HABER,  former  publicity 
director  of  RCA  Victor  Division  of 
RCA,  has  been  named  assistant  di- 
rector of  the  division's  advertising 
and  sales  promotion  department. 
Harold  D.  Desfor,  formerly  Mr. 
Haber's  assistant,  succeeds  him  as 
publicity  director.  Mr.  Haber  has 
been  with  RCA  since  1923,  except 
for  a  year  with  Lord  &  Thomas, 
New  York.  Mr.  Desfor  joined  RCA 
in  1941  after  working  as  a  re- 
porter and  publicist. 


Promotion  Personnel 
JOANNE  MITCHELL  has  been  appoint- 
ed sales  service  manager  of  WENR  Chi- 
cago replacing  FLORENCE  WALLING 
who  has  joined  the  overseas  division  of 
the  American  Red  Cross. 
GEORGE  L.  KETCHAM,  feature  writer, 
is  now  director  of  publicity,  promotion 
and  merchandising  for  KTUL  Tulsa. 
TOM  RUCKER,  WKY  Oklahoma  City 
publicity  director,  has  returned  from 
the  shakedown  cruise  of  the  USS  Okla- 
homa City.  The  light  cruiser  was  named 
for  the  capital  after  Oklahoma  City 
bought  $40,000,000  of  War  Bonds  In  one 
day. 

JOHN  KELLY,  former  public  relations 
head  of  WIP  Philadelphia,  has  joined 
the  American  Red  Cross  in  a  similar 
capacity. 


New  Schedule  Folio 

MUTUAL's  program  folio  appears  in  a 
new  form— a  single  green  and  white 
sheet  with  vertical  columns  for  each 
day's  programs,  horizontal  sections  des- 
ignating the  broadcast  time.  Some  1400 
copies  will  be  distributed  each  week, 
beginning  with  the  April  22  schedule,  to 
MBS'  regular  list.  Lightweight  onion- 
skin sheets  are  used  for  air-mall  ad- 
dresses. 

(Continued  on  page  3A) 


•  NUN  N  STATIONS 

WBIR,  Knoxville.  Term. 

WLAP,  Lexington.  Ky. 

WCMI,  Ashland,  -  Ky. 

Huntington,  W.  Va. 

KFDA,  Amarillo,  Tex. 
Owned  and  operated  by 
Gilmore  N.  Nunn  and 
J.  Lindsay  Nunn. 


WBIR 


A  NUNN  STATION 


John  P.  Hart,  Manager 
BLUE  NETWORK 


KNOXVILLE,  TENNESSEE 


Thu  is  ROCKFORD 

1944  RETAIL  SALES— $85,975,000 
A  NEW  ALL-TIME  HIGH  I 

WROK 

THE  OISLY  STATION  THAT  WILL  DO  A  JOB  FOR  YOU  IIS 
ROCKFORD,  ILLINOIS 
1000  WATTS    •   BLUE  NETWORK    •    REP.— HEADLEY-REED 
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What's  cookin' 


in  Boston?" 


Fun  is  cooking,  when  Mildred  Bailey  gives  her  special 
brand  of  meal-making  magic  over  WCOP. 

'"Food  is  Fon"  is  a  refreshingly  new  and  different 

participation  program.  Mildred  is  setting 

it  up  at  Boston's  WCOP  after  five  years  of  wowing  the 

women  of  Worcester  over  WTAG 

and  through  her  daily  newspaper  column. 

The  Bailey  formula  is  sure-fire.  Most  women  have 

to  cook  whether  they  like  it  or  not. 

They  want  something  to  make  them  like  it.  They  don't 

need  recipes  alone  —  most  of  them  are  knee-deep 

in  recipes.  Mildred's  recipes  are  tops 

for  taste  and  practical  about  point  problems. 

Women  love  her  gay  music  and  pleasing  patter. 

^Food  is  Fun"  lures  listeners  because 

Mildred  is  no  mere  kitcheneer.  She's  a  domestic 

scientist  with  plenty  of  background  —  and  plenty  of 

merchandising  know-how,  too  —  acquired  at 

WTAG,  and  before  that, 

with  KPO  and  other  top  coast  stations. 

Do  you  know  a  sponsor's  bandwagon  when  you  see 

one?  'Food  is  Fun"  runs  on  WCOP 

Monday  through  Saturday  from  1:30  to  1:45. 

Hop  on  while  there's  room! 

Costs  and  availabilities  from  any  Katz  office. 


NEW  TO  THE  ^luE  ''^'^^  ^^^^ 


WCOP  Boston 


A  COWLES  STATION 

Represented  nationally  by  the  Katz  Agency 
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(Continued  from  page  32) 
News  Promotion 
WHOM  Jersey  City  has  issued  a  folder 
on  its  news  coverage.  Inside  spread 
points  out  the  news  background  of 
Ronald  V.  Cochran,  news  editor,  and 
his  value  to  prospective  sponsors.  Bates 
are  included  on  oack  of  folder. 

WOL  Promotes  Market 

WOL  Washington,  promoting  the 
Washington  market,  in  a  new  folder 
points  out  the  Washington  telephone 
directory  is  30%  thicker  than  those  of 
such  top  radio  markets  as  St.  Louis, 
Cleveland,  San  Francisco  and  Balti- 
more and  calls  the  book  a  "gilt-edged 
directory  of  some  of  the  highest-income 
people  in  the  world".  Letter  accompany- 
ing piece  says  Embassy  Dairy  Co., 
Washington,  has  just  bought  new  half- 
hour  period  across  the  board  bringing 
total  time  on  WOL  to  4V4  hours  a  week 
plus  35  spots  for  the  firm. 

Postwar  Seeds 

TOMATO  seeds  in  a  packet  form  theme 
for  a  promotion  piece  distributed  by 
WWL  New  Orleans.  Accompanying  card 
says  "Plant  your  seeds  now  for  postwar 
harvest  in  the  deep  South,  use  WWL." 

Personal  Coverage 
POSTCARD  message  of  sports  facts  and 
tips  was  sent  each  day  by  Sam  Molen. 
KMBC  Kansas  City  sports  director,  to 
125  local  prominent  sport  fans  while  he 
w  as  at  the  Blue's  training  camp. 


Garland  Heads  Unit 

CAPT.  DAVID  S.  GARLAND,  as- 
sistant public  relations  officer  of 
Santa  Monica,  Cal.,  Army  Air 
Forces  Redistribution  Station  and 
onetime  CBS  sales  promotion  man- 
ager for  WEEI  Boston,  has  as- 
sumed command  of  Army  Air 
Forces  Radio  Coordination  Unit, 
Hollywood.  He  replaces  Lt.  Paul 
Langford  who  has  been  trans- 
ferred. AAFRC  unit  handles  place- 
ment of  returned  AAF  combat  vet- 
erans on  station  and  network  pro- 
grams, with  cooperation  of  War 
Dept.,  Bureau  of  Public  Relations. 
Group  has  started  a  weekly  series. 
Revue  in  Uniform,  on  W6XYZ, 
Hollywood  television  station  oper- 
ated by  Television  Productions 
Inc.,  Paramount  subsidiary. 


Advertisers  Promotion 

DESIGNED  to  show  what  KDYL  Salt 
Lake  City  does  to  advertise  its  network 
programs,  an  offset  illustrated  promo- 
tion piece  has  been  distributed  by  the 
station  titled  "Snowballing  Sales  for 
KDYL  Advertisers". 


Sarnoff  Talk  Reprint 

RCA  New  York  has  reprinted  in  book- 
let form  the  text  of  an  address  deliv- 
ered Feb.  18  by  Brig.  Gen.  David  A. 
Sarnoff,  RCA  president,  at  a  "One 
World  Dinner"  given  in  New  York  by 
the  American  Nobel  Center.  Title  of 
the  talk  Is  "Science  and  Peace". 

Window  Streamers 
TIE-IN  window  streamers  plugging  Eno 
Salts  and  its  "Betty  and  Bob"  drama 
series  are  being  sent  to  druggists  by 
WAAT  Newark  which  carries  the  pro- 
gram five-weekly.  J.  C.  Eno  &  Co.  ac- 
count is  handled  by  Atherton  &  Currier, 
New  York. 

Oboler  Plays  Brochure 

MBS  has  issued  a  brochure  on  its  new 
series  "Arch  Oboler's  Plays"  started  in 
the  Thursday  10  p.m.  period.  Pamphlet 
gives  Mr.  Oboler's  reasons  for  wanting 
his  plays  broadcast  and,  with  photos 
of  the  playwright  at  work,  briefly  sum- 
marizes nine  plays  to  be  presented. 


FOSTER  &  DA  VIES,  Cleveland,  has  been 
named  by  WJW  Cleveland  as  advertising 
counsel.  Selling  helps,  national  adver- 
tising campaigns  and  local  promotion 
have  been  planned. 


NEW  YORK  office  of  the  Treasury  War 
Finance  Division  Radio  Section  is  now 
located  at  1270  Sixth  Ave.,  Room  1801. 
Phone  is  Circle  6-0754. 


I^qKN^     *^  <^ 


24  HOURS  A  DAY 

KCKN  is  the  only  Kansas 
City  station  broadcasting 
day  and  night — all  night. 

'THIS   IS  MUTUAL' 

At  6  P.  M.  KCKN  be- 
comes a  BASIC  station 
of  the  Mutual  Broadcast- 
ing System. 


.HE  sole  object  of  KCKN's  affections  always  has 
been,  and  is  today,  the  Greater  Kansas  City  market. 
It's  a  rich,  fertile  market — with  nine  hundred  mil- 
lion dollars  of  buying  power. 

Leaving  the  surrounding  thinly-spread  farm  and 
small  town  market  to  others,  KCKN,  and  only 
KCKN,  programs  exclusively  for  city  listener  tastes 
— for  the  concentrated  sales  potential  that  is 
Greater  Kansas  City. 

And  so,  without  the  rate  penalty  of  outstate  cover- 
age, you  may  tell  and  sell  Greater  Kansas  City's 
in-the-money,  eager-to-buy  listeners  —  through 
KCKN. 

Phone  or  wire 
availabilities. 


your  nearest  Capper  office  for 


BEN   LUDY,  GENERAL.  MANAGER,  KCKN,  KANSAS  CITY.  .  ,  W!BW,  TOPEKA 

ELLIS  ATTEBERRV,  manager,  kckn,  kansas  city 


CAPPER  PUBLICATIONS,  Inc. 


NEW  YORK  17:  420  LEXINGTON  AVENUE  MOHAW^K  4-3280 
SAN   FRANCISCO  4:       1207  RUSS  building       DOUGLAS  S220 


CHICAGO  1:  160  NORTH  MICHIGAN  AVENUE  CENTRAL  S977 
KANSAS  CITY  6:      300  WALTOWER  BUILDING      VICTOR  3864 


Guy  RoUston 

GUY  ROLLSTON,  69,  died  last, 
week  on  his  way  to  his  post  a.s 
news  service  editor  in  the  Foreign 
Broadcast  Intelligence  Service, 
FCC,  Washington,  D.  C.  Mr.  RoU- 
ston had  been  with  the  FCC  three 
years  and  before  that  spent  6  years 
with  the  New  York  City  News  As- 
sociation, three  years  with  the 
New  York  World-Telegram  and  25 
years  with  the  old  New  York  Eve- 
ning World.  He  served  for  5  years 
as  the  managing  editor  of  the 
Paducah  Sun  where  he  was  an  edi- 
torial rival  of  the  late  Irvin  S. 
Cobb. 


Network  r\.ccomls 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

LEVER  Bros.,  Cambridge  (Swan  Soap), 
on  Sept.  24,  Oct.  1  or  8  starts  Joan 
Davis  on  141  CBS  stations  Mon.  8:30- 
8:55  p.m.  Agency:  Young  &  Rubicam. 
N.  T  . 

MANHATTAN  SOAP  Co.,  New  York 
(Sweetheart  soap),  on  April  16  starts 
The  Soldier  Who  Came  Home  on  67 
NBC  stations  Mon.  thru  Fri.  11:30- 
11:45  a.m.  Agency:  Duane  Jones  Co., 
N.  Y. 

THE  KNOX  Co.,  Hollywood  (Cystex),  on 
April  22  for  26  weeks  starts  "Murder  Is 
My  Hobby"  on  6  Don  Lee  Pacific  sta- 
tions Sun.  8:30-9  p.m.  (PWT).  Agency: 
Raymond  R.  Morgan  Co.,  Hollywood. 


Renewal  Accounts 

LIBBY,  MCNEILL  &  LIBBY,  Chicago 
(food  products),  April  16  for  52  weeks 
renews  My  True  Story  Mon.  thru  Fri. 
9-9:25  a.m.  (CWT)  on  Blue-ABC.  Agen- 
cy: J.  Walter  Thompson  Co.,  Chicago. 
SHELL  OIL  Co..  New  York,  has  renewed 
Shell  Digest  Thurs.-Frl.-Sat.  6:15-6:25 
p.m.  on  Yankee  Network  and  will  add 
WHEB  for  total  of  10  stations.  Agency: 
J.  Walter  Thompson  Co.,  N.  Y. 
RAINIER  BREWING  Co.,  San  Fran- 
cisco, on  May  1  renews  for  52  weeks 
Murder  Will  Out  on  7  Blue-ABC  Pa- 
cific stations  Tues.  9:30-10  p.m.  (PWT). 
Agency:  Buchanan  &  Co.,  Los  Angeles. 


Net  Changes 

BOURJOIS  Inc.,  New  York  (Evening  in 
Paris  perfumes,  cosmetics),  on  April  12 
changes  Here's  to  Romance  to  Romance, 
Rhythm  &  Ripley,  adding  Robert  L. 
Ripley  as  m.c.  on  123  CBS  stations 
Thurs.  10:30-11  p.m.  Agency:  Foote,  Cone 
&  Belding,  N.  Y. 


%OF 

PEmCD  / 

LISTENERS 

MORNING 

9l\3% 

AFTERNOON 

91J3% 

n\ght\ 

80.4% 
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yoi/  a  rich 
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potential  pLLI 

E  listeners. 
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RING  THAT  BELL!--WE'LL  BE  LISTENING! 


The  members  of  the  Red  Cross  Disaster  Committee  were 
tense,  as  they  always  are  when  the  Ohio  River  signals  a 
rampage.  How  best  to  notify  an  anxious  public  of  official 
flood  stage  predictions,  was  the  point  being  discussed. 

A  representative  of  W  W  V  A  suggested  a  definite  time  sched- 
ule for  flood  bulletins;  whereupon  a  committeeman  interposed 
with  this  enthusiastic  comment: 

"Forget  about  the  schedule — ]ust  ring 
that  bell!  We'll  be  listening!" 

"That  Bell"  is  a  W  W  V  A  institution  reserved  for  flood  service 
only.  Its  ringing  has  preceded  official  Ohio  River  flood 
bulletins  down  through  the  years.  It  is  symbolic  of  a  veteran 


friendly  voice  that  is  always  of  service  in  the  public  interest, 
convenience  and  necessity.  And  because  of  that,  when 
WWVA  speaks,  people  listen — hosts  of  them. 

In  the  foreground  of  the  above  illustration  is  "That  Bell"  in 
company  with  its  loyal  co-worker,  a  WWVA  microphone. 
On  through  the  WWVA  window  from  which  the  picture 
was  taken  can  be  seen  the  majestic  Ohio  River  sweeping  on 
its  way  to  the  sea.  It  is  flanked  by  the  friendly  rolling  hills  of 
Ohio  and  West  Virginia  and  sloping  shores  that  proudly 
present  smoke-dimmed  steel  mills  and  factories  and  a  portion 
of  the  busy  water-front  business  section  of  Wheeling.  This 
dramatic  setting  welds  into  one  magnificent  study  all  that  has 
made  WWVA  one  of  the  world's  better  radio  stations. 


ASK  A 
JOHN  BLAIR  MAN 


■  WATTS 


BASIC 
BLUE  NETWORK 
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studies  Stock  Handling 
JOHN  MERRIFIELD,  WHAS  LoulsvUle 
agricultural  coordinator,  traveled  with 
stock  trains  to  study  methods  oi  load- 
ing and  unloading,  bedding  for  cars, 
length  of  time  stock  was  kept  in  cars 
without  feed  and  water,  etc.  in  order 
to  better  advise  listeners  of  his  regular 
farm  service  broadcasts  how  to  cut 
down  loss  of  livestock  due  to  improper 
handling.  DaUy  reports  and  transcrip- 
tions were  made  en  route. 

Service  Series  Schedule 
THE  NATIONAL  GRANGE  and  the 
American  Farm  Bureau  Federation  al- 
ternate in  presenting  a  series  of  ten 
programs  on  NBC  April  8  through  June 
10  in  the  Sunday,  1:15-1:30  p.m.  pe- 
riod set  aside  as  a  public  service  for 
labor  and  industry  groups  and  titled 
"America  United".  XJ.  S.  Chamber  of 
Commerce  takes  over  June  17  with  a 
series  of  forums.  AFL  conducted  first 
13  programs. 

Overseas  Farm  News 
FOR    CANADIANS    overseas    a  special 
agricultural   report   is   broadcast  each 
week  on   the    Canadian  Broadcasting 
Corp.  shortwave  station  at  Sackville,  N. 

■  B.,  by  Fergus  Mutrie,  CBC  farm  com- 
mentator, Toronto.  Program  is  designed 
for  farmers  now  serving  with  the  Ca- 
nadian armed  forces,  to  keep  them  up 
to  date  on  Canadian  farm  news  and  de- 

'  velopments. 


International  Town  Meeting 

WSAI  Cincinnati  and  the  BBC  will  do 
a  two-way  transatlantic  broadcast  April 
22  with  teen-agers  In  London  and  Cin- 
cinnati discussing  their  hopes  for  post- 
war education,  government  responsibil- 
ity for  higher  education  and  the  place 
for  vocational  training.  Four  partic- 
ipants were  chosen  for  the  broadcasts. 
Broadcasts  are  a  product  of  the  "Junior 
Town  Meetings  of  the  Air"  which  are 
now  held  over  24  stations  weekly  in 
U.  S.  after  being  started  in  Cincinnati 
in  the  spring  of  1944. 

New  KWG  Programs 

KWG  Stockton,  Cal.,  has  started  two 
new  programs:  "Memo  for  This  Morn- 
ing", Monday  through  Friday  9:15  a.m., 
dealing  with  problems  of  the  home- 
maker  and  work  aids;  and  "Your  Date 
at  1230",  Monday  through  Friday  3  p.m., 
a  column  of  the  air  with  news  and 
transcribed  music. 


Godfrey  on  Net  Series 
ARTHUR  GODFREY  wUl  broadcast  for 
a  consecutive  3V4  hours  beginning 
April  30  when  he  starts  a  CBS  series 
"Arthur  Godfrey  Time"  Monday  through 
Friday  9:15-9:45  a.m.  Supported  by  or- 
chestra, chorus  and  two  vocalists,  Mr. 
Godfrey  will  offer  ad-lib  comment  in  a 
show  similar  to  his  shows  on  CBS  New 
York  outlet,  WABC,  6:30-7:45  a.m.,  and 
WTOP  Washington,  7:45-9:15  a.m. 

WJR  Names  Liberated  Prisoners 

WJR  DETROIT  has  set  aside  its  8  a.m. 
newscast  to  keep  listeners  informed  of 
the  names  of  American  service  men 
liberated  from  German  prison  camps. 
Names  are  obtained  from  the  War  Dept. 

BBC  to  Interview  lowans 
lOWANS  in  London  hospitals  will  be  in- 
terviewed by  the  BBC  for  broadcast  over 
KRNT  Des  Moines. 


I  J  KFH  Wichita 


An  average  day  at  Buck's, 
Inc.  Wichita's  {our  depart- 
ment stores  retail  sales  in 
1944  amounted  to  approx- 
imately $20,000,OOO.They 
tell  their  shopping  news 
over  KFH. 


Count  on  M00,000,000,  over-the-counter 


Everyone  knows  that  the  Wichita  market 
is  a  standout  today  with  millions  in  war 
industry  payrolls.  But  when  conditions 
become  normal,  you  can  count  on  solid 
retail  sales  over  Wichita's  up-to-the-min- 
ute  selling  counters. 

The  reason  has  always  been  apparent  to 
solid-minded  time  buyers  who  know  the 
great  Southwest.  They  know  some  sec- 
tions depend  alone  on  oil;  some  alone  on 


wheat;  some  on  agriculture  or  cattle . . . 
but  Wichita,  that  solid  section  of  Kansas' 
biggest  and  richest  market,  is  enriched 
and  perpetuated  by  all  four  to  which  is 
added  solid  industrial  growth. 

Although  Wichita's  retail  sales  reached 
$102,162,086  in  1944,  Wichita  retailers 
predict  new  increases  in  1945.  Your  share 
is  waiting  for  you  on  that  selling  station 
for  Kansas'  richest  market. 


KFH 

WICHITA 

WICHITA  IS  a  HOOPERATEO  CITY 

CBS  •  5000  WAnS  DAY  &  NIGHT 
CALL  ANY  RETRY  OFFICE 


Broadway  Chatter 

WHOM  New  York  starts  a  new  quar- 
ter-hour show  tonight  (April  16)  fea- 
turing Broadway  chatter  by  Mr.  and  Mrs. 
Alexander  Kirkpatrick,  husband  and 
wife  acting  team.  To  be  heard  six- 
weekly,  program  will  replace  Lee  Morti- 
mer, Broadway  columnist  who  is  on  the 
West  Coast  for  four  weeks.  On  his  re- 
turn show  will  be  moved  to  another 
spot  and  will  eventually  be  heard  in 
"Brunch"  interviev/  format  on  Sunday 
from  the  Madison  Hotel.  Title  is:  "Mr. 
and  Mrs.  Broadway". 

CBC  Women's  Programs 

PROGRAMS  FOR  WOMEN  for  the  1945 
summer  season  have  been  lined  up  by 
the  Canadian  Broadcasting  Corp.  and 
include  "CBC  Cooking  School."  a  series 
of  eight  Monday  programs,  "Mother's 
Business,"  series  of  practical  techniques 
of  building  famUy  life  for  both  the  at- 
home  and  working  mothers,  to  be  heard 
Thursday;  "Needle  Pointers,"  a  series 
of  talks  on  home  dressmaking  on  Fri- 
day and  "Your  Next  Job,"  a  series  of 
Tuesday  talks  from  May  to  Oct.  on  vari- 
ous jobs  for  which  women  can  prepare. 

Washington  News 

BLUE-ABC  on  May  6  starts  half-hour 
weekly  program  titled  "Washington 
Story",  a  news  commentary  and  analy- 
sis featuring  Marquis  Chllds,  Washing- 
ton columnist.  Each  week  "Washington 
Story"  will  present  dramatization  of  the 
natioji's  .  moat  _  important  news  story 
with  background  interpretation  by 
Childs  and  explanation  of  the  news  by 
those  officials  in  Washington  who  cre- 
ated the  story. 

Preview  Programs 

FEATURE  programs  on  the  air  will  be 
previewed  in  "CKOV  Showcase"  8:45-9 
a.m.  on  the  Kelowna,  B.  C,  station. 
Musical  themes  for  various  network 
shows,  questions  from  quiz  programs, 
short  flashes  from  transcribed  shows 
will  be  broadcast  to  quicken  audience 
Interest. 

WLS  Service  Series 

WLS  Chicago  started  a  new  series  of 
weekly  service  programs  from  Vaughan 
General  Hospital,  Hines,  111.,  AprU  13, 
1:45-2:00  p.m.  Built  around  a  22-piece 
orchestra  and  featuring  both  concert 
and  swing  music,  program  presents  in- 
terviews with  servicemen  back  from 
overseas. 

Mt.  Holyoke  Program 

MEMBERS  of  the  radio  class  at  Mt. 
Holyoke  College  are  producing  "Coun- 
tries in  the  Headlines"  over  WHYN 
Holyoke,  Mass.,  each  Tuesday  during 
April.  Interviews  with  foreign  students 
are  a  feature  of  each  broadcast. 

Classified  Ads  of  Air 

WMCA  New  York  has  started  a  new 
ten-minute  program  called  "Real  Es- 
tate Reporter",  a  classified  ad  section 
of  the  air,  listing  apartments  for  rent, 
houses  for  sale,  business  locations  avail- 
able, etc.  Program  is  heard  six-weekly. 

Aviation  News 

WNYC  New  York  will  air  a  quarter- 
hour  weekly  program  "Destination  New 
York"  starting  April  13.  Edgar  Bauman, 
editor  of  Aviation  News  magazine,  will 
interview  aviation's  outstanding  nota- 
bles and  discuss  aviation  news. 
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FOREST  LOOKOUT  STATION 

(photo  courtesy 

U.S.  Forestry  Service) 


first 


in  War! 


In  war  or  peace  the  fight  to  save 
Oregon's  forests  (greatest  remain- 
ing stand  of  virgin  timber  in  the 
U.S.)  from  fires,  goes  on.  Forestry 
officials  give  much  credit  for  1944's 
record  of  a  A^'^/r  decrease  in  fires  to 
a  series  of  KGW  public  service  pro- 
grams, "Forgotten  Enemy."  It's 
another  example  of  KGW's  pro- 
gressiveness  in  the  field  of  public 


in  Peace! 


In  the  early  1930's  KGW  quite  literally  "pioneered"  with 
"Covered  Wagon  Days",  a  dramatization  of  the  pioneer 
period  in  Oregon  history.  KGW  written  and  produced,  the 
program  was  highly  successful,  set  a  record  for  longevity 
by  remaining  under  one  sponsorship  for  more  than  eight 
straight  years ! 


in  Audience  Influence 


Twenty-three  years  of  anticipating  and  then  meet- 
ing the  desires  of  its  audience  has  kept  KGW  FIRST 
with  radio  listeners  of  the  Pacific  Northwest.  This 
established  pattern  of  audience  response  works  to 
the  benefit  of  every  KGW  advertiser. 


ONE  oftheGREATSTATIONSofthe  NATION 


KQW 

PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
6Y    EDWARD    PETRY    &    CO.  INC. 


BROADCASTING    •    Broadcast  Advertising 


April  16,  1945    •    Page  37 


A  Boy- 


We  like  to  think  of  this  business  of  ours  as  post  graduate. 
It  is  an  advanced  responsibility  for  the  skilled  and  experi- 
enced—only. Certainly  there  is  no  place  in  it  for  beginners 
-or  for  a  young  man  to  "make  good."  Before  he  comes 
here,  he  must  be  good. 

The  stations  we  represent  know  their  affairs  are  in  the 
hands  of  competent  men,  able  to  accept  the  many  respon- 
sibihties  of  station  representation.  This  policy  has  resulted 
in  not  only  more  business  for  them  but  better  business. 
We  never  send  a  boy-this  is  a  man's  errand. 


I 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 


I 


Burr,  by  Durr 

:  ;IT'S  THE  MOST  natural  thing  in  the  world 
to  expect  reforms  with  each  change  in  Ad- 
l;  ministration.  The  FCC  certainly  has  been  no 
I  exception. 

i      When  Paul  A.  Porter  alighted  at  13th  & 
Pennsylvania  Avenue  four  months  ago  he  found 
";|  a  reform  movement  well  under  way.  It  was  that 
;  most  tempting  of  all  radio  morsels — programs. 

*  Clifford  J.  Durr  for  months  had  been  needling 

■  his  colleagues  on  over-commercialism.  Last 
week  the  Commission  yielded.  Mr.  Durr  suc- 

■  ceeded  in  selling  his  radio  burr  to  his  col- 
!  leagues.  The  vote  was  unanimous. 

Six  stations  were  given  temporary  licenses 
because  in  their  "original  applications"  for 

■  construction  permits  (which  may  have  dated 
;*'back  many  years)  they  made  representations 

-  about  the  amount  of  time  to  be  devoted  to 

■  sustaining  programs  and  for  educational,  re- 
!  ligious  and  other  renditions.  The  fact  that  the 

stations  were  not  set  for  hearing  is  signifi- 
\  cant.  But  even  the  relatively  mild  course  pur- 
sued should  cause  broadcasters — and  the  FCC 

■  '  — to  take  pause.  We  think  the  procedure  is  of 

•  doubtful  validity.  The  stations  are  called  upon 
to  furnish  statements  showing  future  ratios 
between  sustaining  and  commercial,  network 

I  and  non-network,  transcription  and  live, 
i     What  happens  if  they  don't  com^ply  with  the 
.  mathematical   commitments?   Obviously,  they 
could  be  called  to  the  carpet.  The  yardstick  in 
the  law  is  "public  interest",  not  commercial 

-  vs.  sustaining.  The  public  is  the  judge — not  a 
body  of  Washington  bureaucrats  whose  radio 
predilections  may  be  at  odds  with  the  law.  The 
public  hasn't  complained. 

Hark  back  to  the  controversies  incited  by 
the  CIO  on  allocation  of  time  for  controversial 

■  issues  and  for  membership  campaigns.  Recall 

■  the  all-out  attack  on  the  NAB  code.  It  doesn't 
,.,,take  too  much  ingenuity  to  tie  those  develop- 
\;  ments  into  the  new  "renewal  procedure". 

''     On  the  very  day  the  FCC  announced  its  new 

I  policy,    Chairman   Porter   told   the  Peabody 

;  Radio  Awards  dinner  in  New  York: 

i{'  I  have  a  respsct  that  is  equivalent  to  rever- 

ence  for  that  part  of  the  statute  which  in- 
K'  hibits  the  Government  from  prescribing  pro- 
Fy       gram  content. 

>  That,  as  well  as  previous  statements  by  the 
,«  FCC  chairman,  tends  to  allay  any  fear  of  di- 

■  rect  program  control.  Yet  it  is  understandable 
,  why  broadcasters  view  with  some  trepidation 
\.  the  present  course  of  events. 

%■    If  the  Commission  attempts  to  invoke  a  rigid 

>  program  review  policy,  its  law  department 
[  probably  would  have  time  for  nothing  else. 
I  It's  one  thing  to  measure  sustaining  time 
V  against  commercial,  but  it's  quite  another  to 

determine  whether  a  commercial  is  educa- 
tional or  religious  or  of  local  interest. 

i'  Are  Cavalcade  of  America,  or  Town  Meet- 
'\  ing  of  the  Air,  or  March  of  Time  less  educa- 

i;'  tional  because  they  are  sponsored?  Is  Metro- 

■  'i  politan  Opera  less  inspiring  because  the  time 
•'is  sold? 

There  are  the  war  effort  programs.  War 
messages  carried  on  the  air  run  into  the  heavy 
millions  in  time  and  talent.  When  Bob  Hope 
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tours  the  military  bases,  is  he  selling  tooth- 
paste or  Americanism? 

Turn  back  the  radio  ledger  a  couple  of  dec- 
ades. In  1927  the  old  Radio  Commission  asked 
stations  to  set  forth  anticipated  program  serv- 
ice. Many  stations,  in  filing  renewals  since  then, 
simply  have  copied  off  the  broad  categories.  In 
the  20's  there  were  about  200  educational  and 
religious  stations — non-commercial.  All  save  a 
score  have  gone — gone  commercial,  most  of 
them.  When  they  shifted,  they  were  not  re- 
quired to  make  a  showing  against  original  rep- 
resentations. 

Some  stations  have  been  slip-shod  in  han- 
dling their  renewals.  A  minority  have  gone 
overboard  on  commercials.  But  all  radio  has 
gotten  the  black  eye.  Radio  manages  to  adjust 
those  tendencies  toward  extremes. 

Take  the  middle  commercial  in  news  and  the 
St.  Louis  Post-Dispatches  campaign.  The  re- 
sults— by  self-regulation — already  are  evident. 
We  think  the  current  FCC  move  will  spend  it- 
self. We  believe  the  Commission  will  find  that 
which  the  public  already  knows — people  like 
their  radio  good,  whether  commercial  or  sus- 
taining. 

Even  the  Government  has  learned,  through 
OWI  war  campaigns,  that  the  best  commercial 
programs  draw  the  biggest  audiences. 

A  rule  of  thumb  which  might  well  be  ap- 
plied: "If  it's  not  good  enough  to  sell,  it's  not 
good  enough  to  be  on  the  air." 


Zenith  to  Nadir? 

IN  A  3,000-word  telegram  to  members  of  Con- 
gress, E.  F.  McDonald  Jr.,  president  of  Zenith, 
has  protested  the  FCC's  tentative  allocation 
of  FM  in  the  100  mc  band. 

We  hope  all  Congressmen  can  find  time,  in 
these  trying  days  which  find  many  message- 
bearers  parading  through  their  offices,  to  read 
Comdr.  McDonald's  telegram  carefully. 

There  are  noticeable  inconsistencies. 

Mr.  McDonald  says:  ".  .  .  FM  has  come  for- 
ward on  its  merits  and  IS  ACCEPTED  BY 
THE  PUBLIC."  A  few  sentences  later:  .  . 
few  cities  today  enjoy  the  benefits  of  FM." 
Where's  that  public  acceptance? 

Mr.  McDonald  says:  "This  (proposed  FCC 
allocation)  would  obsolete  all  present  FM 
broadcasting  stations  and  destroy  the  FM 
value  of  many  millions  of  dollars  worth  of  ra- 
dio sets  in  the  hands  of  the  public."  And  he 
follows  this  with:  "FM  because  of  the  su- 
perior service  it  renders  may  even  be  des- 
tined to  replace  many  of  the  present-day 
broadcast  stations  especially  in  the  smaller 
towns."  Is  there  not  an  investment  threatened 
here,  both  on  the  part  of  broadcasters  and  on 
the  part  of  the  listeners? 

Mr.  McDonald's  alarm  seems  undue.  To  ac- 
cept one  of  his  own  illustrations — that  of  the 
railroad  replacing  the  stagecoach — we  do  not 
believe  that  existing  interests  can,  will  or  in- 
tend to  stand  in  the  way  of  better  program 
service.  If  FM  is  superior,  in  any  band,  that 
will  be  it,  and  the  choice  will  be  dictated  finally 
by  the   listening  public. 

At  least,  it  is  refreshing  to  find  a  manufac- 
turer of  receivers,  whose  largesse  can  be  at- 
tributed directly  to  the  progress  of  the  broad- 
casting art,  taking  this  sudden  and  unpara- 
lelled  interest  in  the  trough  from  which  he 
feeds. 


WILLIAM  ALTON  JONES 


RADIO  and  the  National  Broadcasting  Co. 
recently  celebrated   a  milestone  when 
the  Cities  Service  Program,  oldest  com- 
mercial show,  passed  its  18th  annivers- 
ary.   Special  honor  guest  was  W.  Alton  Jones, 
tall,  youngish  president  of  the  $862,000,000 
organization. 

Recognition  of  Mr.  Jones  as  a  radio  pioneer 
is  just.  Since  the  first  Cities  Service  pro- 
gram he  has  backed  radio  as  the  best  means 
of  reaching  American  families.  By  continuing 
the  program  year  after  year  he  has  helped 
materially  to  develop  commercial  sponsorship 
of  top  programs. 

"We  have  always  endeavored  to  contribute 
with  dignity  and  integrity  to  the  entertain- 
ment and  service  of  the  public,"  Mr.  Jones 
says  of  the  program.  Always  vitally  interested 
in  musical  education  himself,  it  is  not  surpris- 
ing that  the  program  his  company  sponsors 
leans  toward  classical  and  semi-classical  music. 

Born  April  19,  1891,  at  Webb  City,  Mo.,  Wil- 
liam Alton  Jones  is  the  son  of  Sarah  Jane 
and  William  Burrell  Jones.  When  he  was  11 
he  began  work  as  a  janitor  in  the  country 
school  near  his  home.  Before  he  entered  Van- 
derbilt  University  in  1910  he  had  been  news- 
boy, grocery  store  clerk,  truck  driver  and 
farmer. 

During  his  first  summer  vacation  he  acted 
as  substitute  cashier  for  the  Webb  City  & 
Cartersville  Gas  Co.,  Cities  Service  subsidiary. 
He  has  been  with  Cities  Service  ever  since. 

A  short  time  after  he  began  working  for  the 
company  he  was  treasurer  and  acting  secretary 
in  charge  of  15  branch  offices.  When  he  was 
34  he  was  elected  permanent  chairman  of 
Henry  L.  Doherty  &  Co.,  fiscal  agents  for 
Cities  Service.  A  few  years  later  he  was  made 
first  vice-president  of  Cities  Service,  a  director 
in  hundreds  of  affiliated  companies  and  right- 
hand  man  to  Mr.  Doherty.  With  this  record  his 
election  to  the  presidency  after  Mr.  Doherty's 
death  in  1940  was  almost  automatic. 

Always  a  hard  worker,  Mr.  Jones  has  been 
even  busier  since  the  war  began.  He  helped 
plan  and  build  the  Big  Inch  and  Little  Inch 
pipelines,  is  president  and  director  of  War 
Emergency  Pipelines  Inc.,  chairman  of  the 
general  committee  of*  District  No.  1  of  the 
PAW.  He  holds  membership  on  six  committees 
of  the  Petroleum  Industry  War  Council  and 
has  played  an  important  part  in  many  other 
war  activities. 

In  peace  time  Mr.  Jones  is  an  ardent  golfer 
with  scores  in  the  lower  brackets.  Because  of 
having  to  keep  in  touch  with  the  far-flung 
plants  of  Cities  Service  he  has  become  an  avia- 
tion enthusiast  and  uses  a  twin-engined  Beech- 
(Continued  on  page  i2) 
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STATIONS 


EQUAL     KOA'S  DOMl^*^ 


KOA  LEADS  THE  WAY  IN 


KOA  is  the  dominating  force  in  its  "area 
of  influence."  This  includes  Colorado  and 
adjoining  states. 

It's  probably  the  only  U.  S.  station  with  over 
three  times  the  power  of  all  competing  sta- 
tions in  the  city  wherein  it  is  located  and 
with  nearly  double  the  power  of  all  stations 
in  the  state  it  serves. 


With  its  50,000  watts,  KOA  carries  your 
messages  to  more  radio  families  at  lower 
cost  per  listener  than  any  other  Denver  sta- 
tion or  combination  of  stations  in  Denver 
or  Colorado. 

KOA's  big  story  is  Te%\j\H  for  advertisers. 
Power  is  the  big  reason  for  KOA's  results! 
When  KOA  listeners  hear  your  message 
they  respond! 


IN  DENVER-KOA  GIVES  YOU 
MORE  THAN  THE  OTHER  FOUR 


POWER 

PROGRAMS 

COVERAGE 


50,000  Watts 
Top  NBC  Shows 
Denver  and  the  Mountain 


and  Plains  States  Region 

USTENER  LOYALTY*       59%  to  79%  in  seven 
of  Colorado's  Largest  Cities 

DEALER  PREFERENCE**  68% 


,1945 


•  Ross. Federal  Survey 


RADIO'S    2  5  th 


FIRST  in  DENVER 

KOA@ 

50,000  watts  850  KG 


Represented  by  NBC  SPOT  SALES 


PLEDGED    TO  VICTORS' 
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Our  Respects  to 

{Continued  from  page  iO) 
craft  plane  to  visit  company  plants. 

m  1914  Mr.  Jones  married  Nettie 
Marie  Marvin  and  the  couple  has 
two  daughters,  Elizabeth  Marie  and 
Patricia  Jane.  He  is  a  member  of 
the  Metropolitan,  the  Recess,  Deep- 
dale,  Economics,  Union  League  and 
other  New  York  Clubs,  the  Bohe- 
mian Club  of  San  Francisco,  the 
Burning  Tree  of  Washington  and 
the  Electric  Club  of  Chicago. 


Sweetheart  Serial 

MANHATTAN  SOAP  Co.  is  start- 
ing a  second  daytime  serial  for 
Sweetheart  Soap,  The  Soldier  Who 
Came  Home,  on  NBC.  Program, 
beginning  today  (April  16),  is 
broadcast  at  11:30-11:45  a.m. 
EWT,  an  hour  later  than  Manhat- 
tan's Strange  Romance  of  Evelyn 
Winters  on  CBS.  Company  also 
sponsors  news  programs  on  about 
75  stations.  Advertising  is  handled 
by  Duane  Jones  Co.,  New  York. 


DESIGNER'S  CONCEPTION  of  the  postwar  Federal  Telephone  &  Radio 
Corp.  laboratories  is  this  structure.  When  completed  it  will  serve  as 
headquarters  for  the  worldwide  research  activities  of  International  Tele- 
communication Laboratories  Inc.,  nevv'ly-formed  $2,000,000  scientific  re- 
search subsidiary  of  International  Telephone  &  Telegraph  Corp.,  also 
parent  company  of  Federal  [Broadcasting,  April  2].  First  unit  of  the 
project  is  now  under  construction  on  site  at  Nutley,  N.  J. 


PROGRAM  PROMOTION 

WITH  A 

WALLOP! 

Long  an  audience  promotion  leader 
in  this  area  (from  actual  newspaper 
linage  records)    .  .  .  this  FULL 
PAGE  in  a  recent  Detroit  news- 
paper   (560,000   circ.)    is  added 
proof  of  our  consistent  efforts  in 
behalf  of  advertisers  and  agencies, 
to  maintain  and  increase  our  au- 
dience.   Naturally,  advertising 
pays  US,  just  as  it  pays  the 
sponsors  of  our  programs! 

5,000  WATTS  at  800  kc 
DAY  and  NIGHT 

Mutual  Broadcasting  System 

In  The  DETROIT  AREA,  it's  .  .  . 


Adam  J.  Younj,  Jr.,  Inc., 
National  Representative 


J.  E.  Campeau 
Managing  Director 


CKLW 

Union  Guardian  Building,  Detroit  26 


Com.  Gross 


tour 


COM.  GROSS  NAMED 
TO  UNION  IN  BERNE 

CARRYING  TO  fruition  plans 
evolved  several  months  ago,  ap- 
pointment of  Gerald  C.  Gross,  on 
leave  as  assistant  chief  engineer  of 
the  FCC,  to  the 
post  of  vice-di- 
rector of  the  In- 
ternational Tele- 
communica- 
tions  Union  of 
Berne  a  s  an- 
nounced April  7 
at  the  Swiss  cap- 
ital. Mr.  Gross, 
now  on  tempo- 
rary duty  in  Bo-  - 
g  o  t  a  ,  Colombia, 
has  just  completed 
lieutenant  commander  in  the  Naval 
Reserve,  dealing  in  radio.  He  has 
been  on  active  Naval  duty  since 
January  1943. 

Mr.  Gross  will  relinquish  his 
position  as  assistant  chief  engineer 
of  the  FCC  and  chief  of  the  Broad- 
cast Division.  While  he  was  as- 
signed to  that  post  in  April  1941, 
Mr.  Gross  was  transferred  to  the 
Common  Carrier  Division  as  acting 
chief.  A  member  of  the  original  en- 
gineering staff  of  the  Federal  Ra- 
dio Commission,  Mr.  Gross  par- 
ticipated in  its  formation  in  1928. 
He  served  as  chief  of  the  Interna- 
tional Division  of  the  Engineering 
Dept.  after  its  creation  in  1934  and 
has  represented  the  United  States 
at  more  than  a  score  of  internation- 
al conferences  on  communications. 

Mr.  Gross  succeeds  Franz 
Schwill,  German  vice-director  of  the 
radio  section  of  the  International 
Telecommunications  Bureau  (for- 
merly known  as  UIR).  The  appoint- 
ment was  ratified  by  the  Swiss  Fed- 
eral Council  April  6.  He  is  expected 
to  take  over  his  new  post  in  May, 
the  first  American  to  be  appointed 
to  one  of  the  four  international 
unions  with  headquarters  in  Berne. 


RECORDINGS  of  American  broadcasts 
and  a  selection  of  varied  recorded 
musicals  are  being  used  for  entertain- 
ing patients  aboard  the  Army's  latest 
and  most  luxurious  hospital  ship,  the 
Louis  A.  Milne,  1000-bed  hospital  craft 
recently  reconditioned  and  commis- 
sioned. Ship  has  113  loudspeakers,  stem- 
ming from  a  Stromberg-Carlson  sound 
system  installed  by  DeMambro  Radio 
Supply  Co.,  Boston. 


IN  PHILADELPHIA 


Philadelphia's 
Most  Powerful  IndepiDdtDt 
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WHY  AMPEREX 

WATER  AND  AIR  COOLED 
TRANSMiniNG  AND  REaiFYING  TUBES 


Another  new  OmPEREX 
power  tube  for  induction  and 
dielectric  heating  equipment 


The  new  Amperex  233  is  designed  for  use  as  a  Class  C 
oscillator  or  amplifier  for  generating  radio  frequency  power 
at  frequencies  up  to  30  megacycles.  Two  grid  arms  make  neu- 
tralization more  convenient  in  the  amplifier  connection,  and 
also  permit  cooler  operation  of  the  grid  when  the  tube  is  em- 
ployed at  higher  frequencies  either  in  a  self-excited  oscillator  or 
power  amplifier.  As  do  all  tubes  designed  and  developed  in  our 
laboratory,  the  233  incorporates  well-known  "Amperextras"  which 
make  for  longer  operating  efficiency  and  lower  operating  costs.  Write 
for  engineering  data. 


nmPEREX 


nmPEREX  ElEITROnil  CORPORRTIOn 

79  WASHINGTON  STREET  BROOKLYN  I.  N.  Y. 

Expert  Division:  13  E.  40th  St..  New  York  U.  N.  Y.,  Cables:  "Arlob" 


GIVE    WHAT     YOU'VE    G  O  T  .  .  .  D  O  NATE    A    PINT    OF    BL  OOP    TO    THE     RED  CROSS 
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PRODUCTIOnl-^ 


(April  17) 

WSJS 

WINSTON-SALEM 


5000  Watts 

600  on  the  Dial 
* 

Represented  by 

1EADLEY-REED  COMPANY 


LARRY  S.  HATFIELD,  former  an- 
nouncer for  WOLS  Florence,  Ala.,  now 
stationed  at  Eighth  Air  Force  head- 
quarters in  England,  has  been  pro- 
moted to  captain.  Capt.  Hatfield,  24,  Is 
communications  officer,  planning  en- 
tire communications  procedure  for  each 
Eighth  Air  Force  bombing  attack  on 
German  targets.  He  has  30  Flying  Port- 
ress missions  to  his  credit,  holding  the 
DFC  and  Air  Medal  with  three  Oak 
Leaf  Clusters. 

JACK  MELLOY,  formerly  with  WDAS 
Philadelphia,  has  joined  WJIM  Lan- 
sing, Mich. 

EDWARD  STOKES,  radio  actor  and  for- 
mer m.c.  on  the  Coca-Cola  "Spotlight 
Bands"  show  on  Blue-ABC,  has  joined 
the  announcing  staff  of  WHN  New  York. 
RICHARD  GILBERT,  record  m.c.  on 
WHN  New  York,  has  volunteered  for 
overseas  service  with  the  USO-Camp 
Shows  Organization. 

ANNETTE  EBSEN,  former  head  of  the 
BBC  Washington  office,  has  become 
BBC  talks  producer  in  New  York,  suc- 
ceeding EVELYN  GIBBS  who  is  to  pro- 
duce a  special  BBC  educational  series  for 
members  of  the  armed  services  start- 
ing shortly  after  V-E  Day.  MRS.  VIOLET 
CROSBIE,  formerly  in  charge  of  BBC 
publications  in  New  York,  has  been 
named  to  head  the  Washington  office. 
LOU  COOK,  former  announcer  of  KHQ- 
KGA  Spokane,  has  joined  KFI  Los  An- 
geles. 

ROBERT  SCHOPFER,  released  from  the 
Army,  has  joined  KFAC  Los  Angeles 
as  announcer. 

SALLY   CARLINGTON  has   joined  the 
WSAV  Savannah  program  department. 
FRANK  ALLAN,  KMOX  St.  Louis  an- 
nouncer, is  the  father  of  a  girl. 
PHIL    DUNCAN,    formerly    of  WLLH 
Lowell,  Mass.,  has  joined  the  announc- 
ing staff  of  WHDH  Boston. 
MAXINE  FUQUA   THIELEN,    St.  Louis 
newspaper    woman,    has    joined  the 
KRNT  Des  Moines  continuity  staff. 
BILL  HAMILTON,  formerly  on  the  WIND 
Chicago  announcing  staff,   has  joined 
WOES  Chicago. 

HITOUS  GRAY  former  radio  actor  in 
New  York  City,  has  joined  WGES  Chi- 
cago as  announcer. 

FRANCES  SPENCER,  former  announcer 
of  WTMJ  Milwaukee,  has  joined  the 
announcing  staff  of  WGES  Chicago. 
JIM  BOSWELL,  formerly  of  KROW  Oak- 
land, has  joined  KGO  San  Francisco  as 
announcer. 

FRANCIS  DILL  has  returned  to  WCBI 
Columbus,  Miss. 

KIERAN  (Kay)  BALFE,  former  WSTV 
Steubenvllle,  C,  announcer,  is  now  pro- 
gram director  for  WJPA  Washington,  Pa. 
JANE  CUSHMAN,  WGFM  Schenectady 
staff  member,  is  engaged  to  ALDEN 
DEYOE,  producer  cameraman  at  WRGB 
Schenectady,  GE  television  station. 
ROBERT  GOULD,  veteran  producer 
cameraman  at  General  Electric's  televi- 
sion station,  WRGB  Schenectady,  will 
enter  the  Navy  April  9. 
JACK  MILLER,  formerly  of  KQW  San 
Francisco,  and  DON  PHILLIPS,  free- 
lance writer-announcer,  have  joined  the 
KGER  Long  Beach  announcing  staff. 
FRED  DRAKE,  formerly  of  WBEN  Buf- 
falo and  WFVA  Fredericksburg  Va.. 
has  joined  WWDC  Washington. 


Harris  to  OWI 

ROY  HARRIS,  composer,  has 
been  granted  leave  from  Colorado 
College  to  serve  as  music  chief  in 
the  radio  program  bureau,  OWI 
overseas  branch.  He  will  direct  all 
shortwave  music  programming  and 
musical  recordings  for  OWI  out- 
posts, including  talent  for  both 
activities.  Dr.  Harris  succeeds  Dan- 
iel Saidenberg,  conductor  and  cel- 
list, who  has  resigned  after  a  year 
with  the  OWI,  to  resume  concert 
work. 


CHARLES  SHOFFNER  celebrates  his 
22d  year  as  farm  broadcaster  for  WCAU 
Philadelphia,  this  month. 
FRANK  OLSEN,  who  has  been  con- 
tributing scripts  to  NBC's  Radio  Re- 
cording Division  while  serving  in  the 
network's  duplicating  department,  has 
been  added  to  the  script  department 
as  staff  writer. 

JOHN  EISENHARD,  formerly  with 
WCBA-WSAN  AUentown,  Pa.,  Is  now  a 
member  of  the  continuity  and  script 
staff  of  WOL  Washington. 

JO  AN  ARNOLD,  member  of  the  WOL 
Washington  continuity  staff,  on  April  5 
was  married  to  John  Nevil  Booth,  staff 
correspondent  of  the  INS  Washington 
bureau. 

LARRY  COLTON,  WDRC  Hartford  an- 
nouncer, has  been  appointed  chief  an- 
nouncer." 

STEVE  ALLEN,  formerly  with  the  Ari- 
zona State  Network,  has  Joined  KMTR 
Hollywood  as  writer. 

MEL  HUNT,  announcer  of  KFI  Los  An- 
geles, and  MARY  SIMPSON  of  Blue 
Hollywood  traffic  department,  were  mar- 
ried in  Santa  Barbara  April  9. 

BEN  KRAMER,  formerly  of  KYW  Phila- 
delphia, has  joined  WOV  New  York  as 
announcer. 

BILL  GRAHAM,  former  announcer  for 
KIDO  Boise  and  WDGY  Minneapolis, 
has  joined   WLOL  Minneapolis. 


INTER-AMERICAN  RADIO  has  been 
established  with  a  specialized  service 
for  radio  advertising  throughout  Latin 
America.  Company  writes  and  produces 
programs  in  Spanish  and  Portuguese 
and  arranges  time  schedules  in  all  South 
and  Central  American  republics.  Among 
executives  is  ROBERT  ALLAN  MON- 
ROE, who  was  with  CIAA,  is  former  ra- 
dio production  manager  of  Donahue  & 
Coe,  and  NBC,  Blue-ABC  and  Mutual 
producer.  Offices  are  at  625  Madison 
Ave.,  New  York. 

WIN  NATHANSON  was  elected  presi- 
dent of  Tom  Pizdale  Inc.,  New  York  and 
Hollywood,  following  a  meeting  of  the 
board  of  directors  last  week.  He  suc- 
ceeds TOM  FIZDALE,  founder  and  pres- 
ident, who  resigned  previous  week  to 
devote  full  time  to  serving  as  general 
manager  of  Selznick-Sapphier,  Holly- 
wood, a  post  he  assumed  last  January. 
Mr.  Nathanson  has  been  executive  vice- 
president  of  the  Fizdale  organization 
for  nine  years.  There  will  be  no  change 
in  accounts  or  personnel,  he  said,  adding 
that  the  company's  name  might  be 
changed  at  a  later  date.  BERN  BER- 
NARD, with  Pizdale  since  last  Sep- 
tember, was  elected  a  vice-president. 


Ludens  on  82 

LUDEN'S  Inc.,  Reading,  Pa. 
(cough  drops),  will  continue  using 
spot  announcements  on  82  stations 
through  the  summer,  dropping  from 
winter  schedule  of  140  stations. 
Following  stations  will  continue 
with  commercials  directed  at  sum- 
mer cold  sufferers:  WHAS  WSMB 
KWKH  WCSH  WBAL  WBZ 
WTAG  WJR  WWJ  WOOD  WEBC 
WCCO  KMBC  WDAF  KGBX 
KMOX  KGIR  KRBM  KPFA  WOW 
KARK  KFI  KFSD  KPO  KMJ 
KLZ  WTIC  WDEL  WRC  WJAX 
WSB  WSAV  WBBM  WMBD 
WGBF  WIRE  WSBT  WHO  WIBW 
KFH  WNBF  WBEN  WNEW  WOR 
WHAM  WGY  WSYR  WIBX  WBT 
WSOC  WPTF  WADC  WLW 
WTAM  WBNS  WHIO  WSPD 
WKBN  KVOO  KGW  WHP  WGAL 
WCAU  KDKA  WRAW  WBRE 
WJAC  WIS  WDO.D  WNOX  WREC 
WSM  WFAA  WBAP  KRPC 
KDYL  WTAR  WRVA  WDBJ 
KOMO  KFPY  WIBA  WTMJ.  Agen- 
cy is  J.  M.  Mathes  Inc.,  New  York. 


JOHN  McKAY,  manager  of  the  adver- 
tising and  promotion  department  of 
King  Features  Syndicate,  has  also  been 
appointed  director  of  publicity  for 
King  Features,  International  News 
Service  and  International  News  Photos, 
with  these  publicity  departments 
merged  with  advertising  and  promo- 
tion. Mr.  McKay  was  manager  of  the 
NBC  press  department  before  joining 
King  Features  last  December.  GENE 
COHN,  publicity  writer  and  magazine 
contributor,  leaves  a  post  with  Central 
Press,  a  KFS  affiliate,  to  become  Mr. 
McKay's  assistant. 

ASSOCIATED     MUSIC  PUBLISHERS, 

New  York,  has  completed  new  agree- 
ments with  KPEL  WLW  WSAI  KROS 
KPLT.  Total  of  36  renewals  have  been 
signed  with  following  stations:  KBST 
KCMC  KDB  KFDA  KPRC  KPXM  KGB 
KGPJ  KGKL  KHJ  KIEM  KMBC  KMC 
KOME  KRBC  KRLH  KRSC  KVCV 
KVEC  KVOE  KVWC  KXO  KYOS  WDSM 
WELZ  WHBF  WIND  WLBJ  WLIB  WNBF 
WOR  WRR  WSTP  WTIC  WXYZ  WRGA. 

BERT  ALLENBERG,  vice-president  of 
Berg-Allenberg  Inc.,  Beverly  Hills,  Cal., 
talent  service,  for  sixth  consecutive  year 
has  been  reelected  president  of  Artists 
Managers  Guild.  In  recognition  of  serv- 
ices to  AMG  he  was  presented  with  a 
gold  identification  bracelet  by  the  board 
of  directors. 


AFTER  MONTHS  of  research.  National 
Retail  Dry  Goods  Assn.  postwar  com- 
mittee on  better  selling  has  issued  a 
28-page  report,  "Gearing  Management 
for  Better  Selling".  Report  stresses  fact 
that  "distribution  rather  than  produc- 
tion must  play  the  major  role  in  the 
postwar  economy." 


WLAW 

LAWRENCE,  MASS.-5000  WATTS  680  K  C 


NATIONAL  REPRESENTATIVES:  WEED  &  CO. 
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MURRAY  BOLEN,  Pacific  Coast  manager 
of  Compton  Adv.,  has  taken  over  pro- 
duction of  NBC  "Truth  or  Conse- 
quences". He  relieves  FLOYD  HOLM, 
who  has  returned  to  the  agency's  New 
York  office  for  other  assignment. 

MARY  LOU  GORDON,  formerly  of  West- 
Marquis  Inc.,  Los  Angeles  agency,  has 
joined  Lockwood-Shackelford  Adv.,  Los 
Angeles,  as  consultant  on  women's  copy. 

H.  E.  CAS  SIDY,  vice-president  of  The 
McCarty  Co.,  Los  Angeles  agency,  has 
been  elected  board  chairman  of  the 
Pacific  Council  AAAA.  Other  new  board 
members  are  DANA  JONES,  head  of 
Dana  Jones  Co.,  Los  Angeles;  ROBBINS 
MILBANK,  Young  &  Rublcam,  San 
Francisco;  C.  L.  BAUM,  Short  &  Baum, 
Portland;  WARREN  KRAFT,  Erwin, 
Wasey  &  Co.,  Seattle. 

BOB  MUCKS,  Pacific  Coast  publicity 
director  of  Young  &  Rublcam,  is  in 
New  York  for  a  month. 

CLIFFORD  S.  BROWN,  art  director  of 
Wolfe-Jlckling-Dow  &  Conkey,  Detroit, 
has  been  named  vice-president  of  the 
agency. 

ED  HUMPHREY,  radio  director  of  Sid- 
ney S.  Lovltt  Adv.,  Chicago,  is  the  fa- 
ther of  a  boy. 

HOWARD  L.  TULLIS,  former  manager 
of  KWKW  Pasadena,  and  more  recently 
account  executive  of  Glasser-Gailey  & 
Co.  Los  Angeles,  has  established  his 
own  advertising  agency  under  firm  name 
of  The  Tunis  Co.  at  215  W.  Fifth  St. 
He  will  also  package  programs  for  lo- 
cal and  regional  sponsor  consideration. 

BERNICE  GAINES,  former  copywriter 
of  Ralph  H.  Jones  Co.,  Cincinnati,  has 
joined  the  radio  department  of  Kenyon 
&  Eckhardt,  New  York,  as  commercial . 
writer. 


BLAIR  EBERSOLE,  former  continuity 
editor  of  WELI  New  Haven,  has  joined 
Ollan  Adv.  Co.,  Chicago,  as  copy  writer. 

CECIL  UNDERWOOD,  freelance  pro- 
ducer, has  been  assigned  by  N.  W.  Ayer 
&  Son,  Hollywood,  to  produce  "Hires 
Icebox  Follies"  on  Blue-ABC  for  Charles 
E.  Hires  Co.  Mr.  Underwood  resigned 
recently  from  Needham,  Louis  & 
Brorby,  Chicago,  where  he  directed  "The 
Great  Gildersleeve",  and  "Fibber  McGee 
&  Molly". 

LEW  KASHUK,  advertising  director  of 
I  J.  Pox  Co.,  New  York  (furrier),  spot 
radio  advertiser,  will  resign  May  1  to 
establish  his  own  advertising  agency. 
Temporary  headquarters  will  be  at  11 
W.  42d  St. 

H.  ROSS  POTTER,  account  executive 
of  Sherman  K.  Ellis  &  Co.,  New  York, 
has  been  elected  a  vice-president  and 
director. 

WARD  BYRON,  former  radio  producer 
and  head  of  the  radio  department  of 
the  Moe  Gale  Agency,  New  York,  has 
been  named  eastern  program  manager 
for  the  Blow  Co.,  New  York,  succeed- 
ing WALTER  LURIE,  resigned.  Mr. 
Byron,  in  radio  for  17  years,  will  con- 
tinue as  producer  of  Procter  &  Gamble 
"Gaslight  Gaieties"  on  NBC.  JAMES  L. 
STEVENSON,  NBC  commentator  re- 
cently discharged  from  the  armed  serv- 
ices, succeeds  Mr.  Byron  at  Moe  Gale. 

CAPT.  JOHN  LLOYD,  on  terminal  leave 
from  the  Army  Air  Forces,  has  rejoined 
J.  M.  Mathes  Inc.,  New  York,  in  an 
executive  capacity.  He  entered  the  serv- 
ice in  August  1942. 

S.  JAMES  ANDREWS,  radio  director  of 
Lennen  &  Mitchell,  with  headquarters 
in  Hollywood,  is  in  New  York  for  a 
brief  visit. 


63  YEARS  NON-STOP 

-HOW  ABOUT  THAT? 

We  have  six  accounts  whose  total  uninter. 
rupted  time  on  KQV  aggregates  63  years. 
Spealcs  well  for  the  value  they  received. 


New  Advertising  Agency 
Is    Started   by  Millard 

J.  W.  MILLARD  Adv.  has  been 
established  at  681  Fifth  Ave.,  New 
York,  by  J.  W.  Millard,  formerly 
on  the  stalf  of  the  WPB's  require- 
ments committee,  and  director  of 
the  office  of  materials  and  facili- 
ties of  the  War  Food  Administra- 
tion. For  seven  years  he  had  been 
research  director  of  Arthur  Kud- 
ner  Inc.,  New  York. 

Mr.  Millard's  partners  are  Hub- 
ert Mathieu,  art  director,  formerly 
with  J.  Walter  Thompson  Co.,  and 
Graham  Starr,  formerly  vice-presi- 
dent and  account  executive  of 
Young  &  Rubicam,  New  York,  on 
the  General  Foods  account.  Mr. 
Starr  has  received  a  medical  dis- 
charge from  the  Army  Air  Corps, 
where  he  held  the  rank  of  major 
and  served  overseas  as  public  re- 
lations officer  of  the  Eighth  Air 
Force.  First  account  is  California 
Growers  Wineries,  Cutler,  Cal. 


ROBERT  R.  DUNWODY,  ofBcer  and  di- 
rector of  S.  S.  Koppe  &  Co.,  has  joined 
the  foreign  department  of  the  McCann- 
Erickson  New  York  office  as  media  di- 
rector, assisted  by  LENORE  HAHN. 
HARRISON  ATWOOD  continues  as 
vice-president  in  charge  of  foreign 
operations. 

JOSEPH  T.  COENEN,  a  partner  in  the 
Boston  office  of  Alley  &  Richards  Co., 
New  York,  has  been  released  from  the 
Army  Air  Forces  after  serving  overseas 
and  has  resumed  his  position  with  the 
agency  as  creative  and  contact  man. 
Capt.  Coenen  enlisted  in  1942. 

IAN  GORDON,  former  New  York  free- 
lance writer-producer  and  previously 
Marine  Corps  combat  correspondent, 
has  joined  Sherman  K.  Ellis  &  Co.,  Chi- 
cago, as  radio  director,  replacing  PAL- 
MER CLARK,  resigned  [BROADCAST- 
ING, April  9]. 


Proetz  Award  Judges 

ERMA  PROETZ  Award  contest 
judges  have  been  announced  by 
Mrs.  Norrie  Passino,  St.  Louis,  as 
follows:  Valentino  Sarra,  New 
York  color  photographer;  Sidney 
Wells,  art  director  of  McCann- 
Erickson,  New  York;  Max  Wylie, 
Young  &  Rubicam,  New  York ;  Her- 
bert S.  Gardner,  chairman  of  the 
board,  Gardner  Adv.  Co.,  New 
York  and  Bea  Adams,  vice-presi- 
dent, Gardner  Adv.  Co.,  St.  Louis. 
The  awards  will  be  in  recognition 
of  outstanding  creative  advertising 
by  a  woman  during  past  year.  They 
will  be  made  in  St.  Louis  May  21. 
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YOU  MAY  BE  ABLE  TO  SWIM 
292  MILES,  NONSTOP"^ - 


YOU  CAN'T  FLOAT  INTO  WESTERN 
MICHI6AN  FROM  THE  "OUTSIDE"! 


So  you're  using  a  50,000-watt  station  within  250 
miles  or  so  of  Western  Michigan — and  you  figure 
you're  getting  "coverage"! 

But  listen:  People  in  this  section  aren't  hearing 
your  broadcasts  regularly — they  can't  because  of 
a  queer  local  condition  of  fading.  To  reach  them 
you  must  broadcast  from  within-the-wall  of  the 
fading  area.  Chicago  and  Detroit  are  outside.  Use 
of  nearby  stations  is  the  only  answer. 

In  Kalamazoo,  Battle  Creek  and  Greater  Western 
Michigan,  that  station  is  WKZO,  serving  eighteen 


counties  with  a  daytime  population  of  630,762 
people.  In  Grand  Rapids  and  Kent  County,  it's 
WJEF,  serving  a  quarter-million  people  with  the 
most  favorable  frequency  in  the  market  ( 1230KC) . 
Both  WKZO  and  WJEF  are  CBS.  Both  are  pro- 
grammed for  their  specific  areas.  Both  are  owned 
by  the  Fetzer  Broadcasting  Co.,  and  are  sold  in 
combination  at  a  bargain  rate  per  thousand  radio 
homes.  Together  they  offer  complete  coverage  of 
Western  Michigan. 

Let  us  send  you  the  whole  story  —  or  just  ask 
Free  &  Peters! 


'John   V.  Sigmund  swam  nonstop  down  the  Mississippi  River,  292  miles,  in  89  hrs.  48  mins.,  1940. 


WKZO 


BOTH  OWNED  AND  OPERATED  BY  FETZER  BROADCASTING  COMPANY 

FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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It  happened  on  NBC 


APRIL  1935 

The  Johnson's  Wax  people  put  a  veteran 
comedy  team,  and  a  new  kind  of  radio  act, 
on  a  modest  network  of  26  NBC  stations. 

JULY  1936 

After  a  year  and  a  quarter  on  the  air. 
Fibber  McGee  and  Molly  received  a  Hooper 
rating  of  7.0 — the  first  available  Hooper 
rating  on  this  show. 

OCTOBER  I936~APRIL  1937 

Fibber  McGee  and  Molly  received  a  winter 
season  average  Hooper  rating  of  12.8. 


79  Wistful  Vista  is  the  legendary  home  of  one 
of  America's  best -loved  families — the  boastful, 
blundering,  big-hearted  Fibber  and  his  kindly, 
Irish -witted  Molly.  They  have  been  careful  to 
retain  their  "hominess"  because  they  realize  that 
this  small-town  wholesomeness  is  the  good  earth 


from  which  their  comedy  blossoms  so  lustily. 

Fibber  McGee  and  Molly  would  be  the  first 
to  acknowledge  that  a  large  share  of  their  suc- 
cess is  due  to  Don  Quinn,  their  writer,  and  to 
the  makers  of  Johnson's  Wax,  their  sponsors. 
Johnson's  Wax  officials  have  seen  their  faith  in 


(The  Story  of  Fibber  McGee  and  Molly)  no.  2  OF  A  SERIES 


OCTOBER  1944  — FEBRUARY  1945 

Fibber  McGee  and  Molly  received  an 
average  Hooper  rating  of  30.4— 
making  them  the  highest-rated  comedy 
team  on  the  air.  Incidentally, 
under  the  Crossley  Recall  system, 
they  received  the  highest  rating  ever 
obtained  by  a  half-hour  program. 

APRIL  1945 

Fibber  McGee  and  Molly  celebrate  their 
tenth  anniversary  on  NBC.  They  are 
now  heard  over  141  NBC  stations, 
short-waved  to  troops  in  every  part 
of  the  world. 


TODAY 

Fibber  McGee  and  Molly  reach  an  estimated 
weekly  audience  of  10,000,000  families. 


this  beloved  comedy  team  more  than  justified      has  occupied  the  Tuesday  night  half -hour  follow- 


as  the  program's  popularity  grew  steadily 
through  the  years  until  today  Fibber  McGee 
and  Molly  are  good  neighbors  to  some  30  million 
American  listeners. 

They  are  also  good  neighbors  to  Bob  Hope,  who 


ing  them  since  September,  1938.  The  two  programs 
comprise  the  highestHooper-ratedhour  on  the  air. 
•        •  • 

A  good  show,  plus  good  neighbors,  plus  NBC  facili- 
ties is  the  NBC  formula  for  developing  a  f^xeat  show. 
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ADVERTISERS 

WHO 

ARE 

LOOKING 


SOUTH 


Most  marketing  experts  agree  that  the 
South  is  now  the  nation's  greatest  "area 
of  opportunity."  If  you  feel  that's  true  in 
your  industry,  we  suggest  you  consider 
South  Carolina  as  a  starting  point. 

South  Carolina  is  easy  to  cover.  One  sta- 
tion— WIS  at  Columbia — reaches  virtually 
the  entire  State,  daytime.  The  WIS  service 
area  has  74%  more  radio  homes  than 
New  Orleans,  185%  more  than  Atlanta, 
208%  more  than  Birmingham. 

We'd  welcome  an  opportunity  to  tell  you 
how  and  why  this  5000-watt  station,  at 
560  KC,  has  a  stronger  signal  (actually 
delivers  more  microvolts)  over  a  larger 
area  than  is  possible  even  to  many 
50,000-watt  stations.  Drop  us  a  line— or 
ask  Free  &  Peters. 


WIS 


COLUMBIA 
SOUTH  CAROLINA 

5000  WAHS         •         560  KC 

FREE  &  PETERS,  Inc.,  National  Representativpii 


DALY  BROS.  SHOE  Co.,  Marlon,  Ind., 
which  last  spring  began  a  spot  cam- 
paign for  Air-O-Maglc  men's  shoes,  will 
suspend  its  five-minute  show  "Magic 
Answer  Box"  during  the  summer  but 
win  sponsor  the  same  program  in  16 
markets  next  fall.  Agency  Is  Norman  D. 
Waters  &  Assoc.,  New  York. 

SHEFFORD  CHEESE  Co.,  Chicago,  April 
16  starts  participation  on  "Sunrise  Sa- 
lute" and  "Housewives  Protective 
League"  Mon.  thru  Sat.  on  WBBM 
Chicago.  Contract  is  for  52  weeks.  Agency 
Is  Leo  Burnett  Co.,  Chicago. 

MAGGI  Co.,  New  York  (seasonings)  ef- 
fective April  16  for  13  weeks  renews 
sponsorship  on  participation  shows 
"Sunrise  Salute"  and  "Housewives  Pro- 
tective League,"  six-weekly  on  WBBM 
Chicago.  Agency  is  Needham  &  Groh- 
mann.  New  York. 

DERMAL  Co.  and  Meltone  Co.,  both  in 
Chicago,  have  appointed  Phil  Gorden 
Agency,  Chicago,  tov  handle  their  ad- 
vertising campaigns,  said  to  Include 
radio. 

HOUSEHOLD  FINANCE  Corp.,  Chicago, 
April  2  started  spots  on  three  Chicago 
stations:  two  weekly,  WCFL;  ten  weekly, 
WIND;  five  weekly,  WJJD;  and  quarter- 
hour  newscast  featuring  Martin  Agron- 
sky,  Mon.  thru  Sta.  on  WCFL.  Contracts 
for  52  weeks  placed  by  BBDO,  Chicago. 

BOHEMIAN    DISTRIBUTING    Co.,  Los 

Angeles  (Acme  Beer),  on  April  2  started 
"Songs  of  Good  Cheer",  Frederic  W.  Zlv 
Co.  quarter-hour  transcribed  musical, 
on  KGB  San  Diego,  KTAR  Phoenix 
and  KXO  El  Centro,  Tues.-Thurs.  9:45 
p.m.  Contract  for  26  weeks  placed  thru 
Brisacher  Van  Norden  Agency,  Los  An- 
geles. 

ROBERTS  &  Co.,  Zanesville,  O.,  April  3 
for  52  weeks  on  WHIZ  Zanesville,  WPAY 
Portsmouth  and  WPIC  Sharon,  Pa., 
started  sponsorship  of  quarter-hour 
"Manhunt"  mystery,  transcribed  Fred- 
eric W.  Ziv  Co.  series. 

FREDERIC  W.  ZIV  Co.,  New  York,  quar- 
ter-hour transcribed  feature  series. 
"Calling  All  Girls",  started  this  month 
for  52  weeks  under  following  new  de- 
partment store  sponsors:  Block  &  Kuhl, 
WMBD  Peoria,  WSOY  Decatur,  WDAN 
DanvUle,  WROK  Rockford,  WHBF  Mo- 
line,  WCLS  Jollet,  111.;  H.  C.  Prange 
Co.,  WHBL  Sheyboygen,  WTAQ  Green 
Bay,  Wis.;  Ben  Snyder  Inc.,  WLAP 
Lexington,  Ky.;  Gold  &  Co.,  KFOB  Lin- 
coln, Neb.;  Klstler-Collister,  KOB  Al- 
buquerque; Burr  Dept.  Store,  KASA  Elk 
City,  Okla.;  H.  Weber  &  Sons  Co., 
WHIZ  Zanesville,  O.;  Myers  Dept. 
Store,  WTAX  Springfield,  111.  These  ad- 
ditions bring  total  to  123. 

SUPREME  FOODS  Co.,  Knoxville,  April 
15  started  "Songs  of  Good  Cheer"  on 
WJHL  Johnson  City,  WKPT  Kingsport. 
WOPI  Bristol  and  WWMC  Asheville;  and 
"Pleasure  Parade"  on  WAPO  Chatta- 
nooga. Heard  three-weekly,  quarter-hour 
series  were  transcribed  by  Frederic  W. 
Ziv  Co.,  New  York.  Contract  for  26 
weeks  placed  direct. 

ZONITE  PRODUCTS  Corp.,  New  York 
(Larex  Division)  on  April  3  started  two 
transcribed  announcements  weekly  on 
KMPC  Hollywood.  Contract  is  for  13 
weeks.  McCann-Erlckson,  New  York, 
has  account. 

RILLING  -  ARNAO  Co.,  Minneapolis 
(Naildri),  has  started  sponsoring  total 
of  65  transcribed  spot  announcements 
on  KPI  Los  Angeles.  Contract  is  for 
13  weeks.  Campbell-Mithun,  Minneap- 
olis, has  the  account. 

ARLINGTON  MILLS  (textiles)  has  re- 
newed for  eighth  consecutive  year 
"American  Ideals",  15-mlnute  Sunday 
program,  on  WLAW  Lawrence,  Mass. 
Program  features  speakers  on  the  Amer- 
ican way  of  life. 

ELMER  CANDY  Co.,  New  Orleans,  has 
named  Walker  Saussey  Adv.,  New  Or- 
leans, as  agency.  Radio  Is  considered. 

FISHER,  THORSEN  &  Co.,  Portland 
(paint),  has  named  Adolph  Bloch  Adv., 
Portland,  as  agency.  Radio  is  considered. 

H.  H.  TANNER  &  Co.,  St.  Paul  (Por- 
trait permanent  wave  package),  has 
placed  its  account  with  Manson-Gold 
Adv.,  Minneapolis.  Radio  is  considered. 


DAVID  SELZNICK,  of  Selznlck-Inter- 
national  Productions,  in  cooperation 
with  Loew's  Inc.  and  the  Capitol  The- 
atre, is  spending  more  than  $4000  week- 
ly in  New  York  for  spot  radio  promo- 
tion of  the  picture  "I'll  .  Be  Seeing 
You".  Campaign,  which  will  run  for 
duration  of  picture's  showing  In  New 
York,  uses  spot  announcements  on 
WEAP  WABC  WOR  WJZ  WNEW  WOV 
WINS  WQXR.  Donahue  &  Coe,  New 
York,  is  handling  promotion. 
PERRY  LE  ROY,  to  sell  his  course 
"How  to  Play  the  Piano  by  Ear",  has 
purchased  18  ten-minute  periods  week- 
ly on  WMCA  New  York  and  12  ten-min- 
ute broadcasts  weekly  on  WIBG  Phila- 
delphia, presenting  his  own  commer- 
cials and  piano  playing  both  live  and 
transcribed.  Contracts  for  13  weeks 
placed  thru  Furman,  Feiner  &  Co.. 
New  York. 

LARUS  &  Bros.,  Richmond,  sponsor  of 
"Guy  Lombardo  Show"  Mon.  10-10:30 
p.m.  on  Blue-ABC  stations  including 
WRNL  Richmond,  presents  a  recorded 
version  in  the  10:30-11  p.m.  period  on 
its  own  station,  WRVA  Richmond. 
Agency  is  Warwick  &  Legler,  New  York. 

RIPLEY  CLOTHES,  men's  clothing 
manufacturer  and  operator  of  a  chain 
of  stores  in  New  York,  is  sponsoring 
Steve  Ellis  in  a  ten-minute  sports  review 
program  five  weekly  on  WMCA  New 
York.  Signed  for  26  weeks,  contract  was 
handled  by  the  Bobley  Co.,  New  York, 
which  said  Ripley  intends  to  expand 
its  radio  advertising  later. 
COLGATE-PALMOLIVE-PEET  Co.,  Jer- 
sey City,  and  the  Curtis  Publishing  Co., 
Philadelphia,  joint  sponsors  of  the 
Mon.  thru  Fri.  quarter-hour  "Person- 
ally, It's  Off  the  Record"  show  on 
WABC  New  York,  expands  the  program 
to  a  half-hour  April  16. 

ALASKA  FACTS,  Seattle  (books),  has 
placed  its  account  with  Pacific  Na- 
tional Agency,  Seattle.  Radio  is  said  to 
be  considered. 

VACU-DRY  Co.,  Oakland,  Cal.  (Fru- 
Get  dessert),  has  placed  Its  account 
with  Ryder-Ingram,  Oakland.  Firm  said 
to  be  considering  radio. 

REPUBLIC  PICTURES  Corp.,  New  York, 
has  started  In  that  area  what  is  ex- 
pected to  be  a  national  spot  radio  cam- 
paign for  its  picture,  "Earl  Carroll's 
Vanities".  Through  Donahue  &  Coe 
Inc.,  Republic  is  spending  more  than 
$2000  weekly  for  spot  announcements 
on  WEAP  WABC  WOR  WJZ  WMCA 
WNEW  WOV  WINS  WHN  WQXR,  all 
New  York. 

BENJAMIN  &  JOHNES,  Newark,  in  be- 
half of  Blen  Jolie  Foundations  have 
signed  a  52-week  contract  for  thrlce- 
weekly  participations  on  "Breakfast 
with  Dorothy  and  Dick",  which  started 
April  14  on  WOR  New  York,  and  fea- 
turing Columnist  Dorothy  Kllgallen  and 
her  husband  Dick  Kollmar  at  break- 
fast with  their  two  children.  Agency  Is 
Alfred  E.  Tokar  Adv.,  Newark.  Program 
Is  heard  Mon.  thru  Sat.  8:15-8:55  a.m. 
and  Sun.  11:30  a.m.  as  "Brunch  with 
Dorothy  and  Dick". 

NYLIFE  Corp.,  New  York,  manufac- 
turer of  a  stocking  preservative  Intro- 
duced last  month,  has  signed  a  13-week 
contract  for  a  ten-minute  segment  of 
Alan  Courtney's  record  program  on 
WOV  New  York,  five-times  weekly.  Be- 
sides new  show,  Nylife  is  using  ten  live 
one-minute  spots  weekly  on  WEVD 
New  York.  Agency  is  Furman,  Feiner 
&  Co..  New  York. 

PENNZOIL  Co.,  Los  Angeles  (lubricants), 
in  a  13-week  campaign  starting  April 
16  will  use  three  announcements  weekly 
on  Z-Bar  Network  (KGIR  KRBM  KPFA) 
and  KGHL  Billings.  Spot  schedule  also 
starts  on  KARM  KQW  KOMO,  with 
KFBB  to  be  added  April  24.  Agency  Is 
The  Mayers  Co.,  Los  Angeles. 

B.  C.  REMEDY  Co.,  Durham,  N.  C. 
(headache  powders),  on  April  7  started 
total  of  30  spots  on  KFI  Los  Angeles. 
Contract  is  for  26  weeks.  Agency  Is 
Harvey-Massengale  Co.,  Durham,  N.  C. 

PALMETTO  Baking  Co.,  Columbia  S.  C, 
has  signed  a  52-week  contract  for  the 
12:30-12:45  p.m.  Mon.  thru  Frl.  period 
on  WCOS  Columbia  featuring  MOODY 
McELVEEN. 

(Continued  on  page  5^) 
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No  worry  about  Reconversion  or 
Re-tooling  for  farmers  in  the  productive 
agricultural  area  served  by  the  Mid-St 
Group.  Advertising  dollars  planted  here  today 
will  yield  rich  harvests.  Group  rates  as  low  as  p2 
for  a  daytime  quarter-hour  on  3  stations.  What  a  buy! 


GROUP 


GEARED  FOR  RESULTS 

REPRESENTED   BY   THE   KATZ  AGENCY 
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THE  ^ 
CYMBALS  '^^ 


.  .  •  the  Greeks  had  a 
word  for  them 

The  cymbals,  or  kymbals,  as  the 
Greeks  called  them,  belong  to  a  class 
of  instruments  known  as  the  idio- 
phones.  Made  of  naturally  sonorous 
materials,  they  do  not  depend  upon 
tension  for  their  clashing  eifect.  Al- 
though the  cymbals  are  mentioned 
in  the  Bible,  and  date  back  to  the 
ancient  Hebrews,  Greeks,  and  Egyp- 
tians, their  use  seems  to  have  been 
restricted  to  the  more  highly  civi- 
lized peoples. 

The  gods  of  earth  like  noise 

In  Asia,  where  the  cymbals  orig- 
inated, they  were  used  in  the  wor- 
ship of  the  gods.  The  Tibetans  made 
use  of  a  softly  struck,  broad-rimmed 
cymbal  in  worshipping  the  divinities 
of  heaven.  In  rites  to  the  divinities 
of  earth,  they  used  a  narrow-rimmed 
cymbal,  violently  clanged  in  a  hori- 
zontal movement.  The  Greeks,  sens- 
ing the  dramatic  value  of  the  cym- 
bals, transferred  their  use  from  the 
religious  ceremonies  of  Dionysius  to 
the  theatre. 

The  atmosphere  of  the 
Orient 

Cymbals  have  an  Oriental  sound — 
and  most  of  them  are  Oriental.  Al- 
though they  were  first  used  in  Euro- 
pean music  in  an  opera  of  1680, 
relatively  few  cymbals  have  been 
made  in  the  Occident.  Most  have 
been  imported  from  China,  although 
the  flat,  thick  instruments  from 
Turkey  are  usually  considered  best. 
Today,  composers  frequently  call 
upon  the  cymbals  to  accent  p^aks  of 
rhythm. 


The  cymbals  have  a  frequency  range 
of  300  to  more  than  12,000  c.p.s. 
To  reproduce  the  full  range  and  in- 
tensity of  the  sound  of  the  cymbals 
with  the  utmost  clarity,  use : 

VERTICAL  CUT  RECORDINGS! 

Electrical  Research  Products 
Division 

Westertt  Elictric  Company 

233  BROADWAY,  NEW  YORK  7,  N.  Y. 
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FAMOUS  DEPT.  STORES,  Los  Angeles, 
adding  to  southern  California  schedule, 
has  started  a  weekly  quarter-hour  local 
"Navy  News"  on  KGER  Long  Beach. 
Agency  is  Adolph  Wenland  Adv.,  Los 
Angeles. 

BULOVA  WATCH  Co.  New  York  (time- 
pieces), on  March  31  for  52  weeks  started 
42  time  signals  weekly  on  KGER  Long 
Beach,  Cal.  The  Blow  Co.,  N.  Y.,  has 
account. 

STANDARD  BRANDS,  New  York  (Blue 
Bonnet  margarine),  in  a  39-week  cam- 
paign started  in  late  March,  is  using 
a  total  of  260  transcribed  announce- 
ments on  KGER  Long  Beach,  Cal.  Agen- 
cy is  Ted  Bates  Inc.,  New  York. 
WESCO  CHEMICALS,  Montreal  (Flits 
casein  paint),  has  started  thrice  weekly 
dramatized  transcribed  spots  on  49  Ca- 
nadian stations.  Agency  is  J.  J.  Gibbons 
Ltd.,  Montreal. 

PEGGY  SAGE  Inc.,  Montreal  (cos- 
metics), has  started  thrice  weekly  style- 
casts  on  a  number  of  Canadian  stations. 
Account  is  placed  by  J.  Walter  Thomp- 
son Co.,  Montreal. 

PEPSI-COLA  Co.  of  Canada,  Montreal, 
has  started  a  ten-week  campaign  of 
transcribed  spots  on  a  number  of  Ca- 
nadian stations.  Agency  is  J.  Walter 
Thompson  Co.,  Montreal. 
KENNEDY  MFG.  Co.,  Montreal  (Sapho) 
has  started  spots  on  CKEY  TorontD. 
Agency  is  Cockfield  Brown  &  Co.,  Mon- 
treal. 

NYAL  DRUG  Co.,  Windsor,  Ont.  (Nyal 
products),  has  started  thrice  weekly 
spots  on  a  number  of  Canadian  stations, 
j^ccount  is  placed  by  A.  J.  Denne  &  Co., 
Toronto. 

DR.  A.  W.  CHASE  MTiDICINE  Co.,  Oak- 
ville,  Ont.  (proprietary  has  start;d 
thrice  weekly  musical  program  on 
CKEY  Toronto.  Agency  is  Ardiel  Adv. 
Agency,  Oakville. 

BALABAN  &  KATZ  Corp.,  Chicago,  ef- 
fective April  22  for  four  weeks  will  spo-.- 
sc  r  transcribed  spots  and  live  station 
breaks  to  promote  the  picture  "I'll  B3 
Seing  You"  on  following  Chicago  sta- 
tions: W:>I1Q  WFNR  WBBM  WGN  WLS 
WAIT  WJJD  WIND.  Agency  is  M.  M. 
Fisher  Assoc.,  Chicago. 


AT  A  LUNCHEON  celebrating  the  signing  of  a  contract  for  the  10th 
j^ear  of  the  Chicago  &  Northwestern  Railway's  i-OO  Hour  on  WMAQ 
Chicago,  are  (1  to  r  seated)  :  John  E.  Erickson,  v-p  The  Caples  Co.,  Chi- 
cago, agency  for  the  railway;  Pauline  Fulmer,  asst.  adv.  manager,  North- 
western; Patsy  Gallicehio,  m.c.  of  the  show;  Jeanne  Foote,  NBC  tran- 
scription cept."^;  Harry  Frier,  adv.  and  promotion  manager,  Chicago  & 
Northwestern;  Mrs.  Cecilia  Evans,  Caples  Co.  Standing  are:  Emmons 
C.  Carlson,  NBC  promotion  manager;  William  Lawrence,  NBC  produc- 
tion; Walter  Gibson,  Caples;  Art  Caron,  Caples,  Los  Angeles;  Oliver 
Morton,  NBC  spot  sales  manager;  Don  Powers,  Caples;  and  Dick  Ten- 
nerstedt,  who  is  an  account  executive  with  NBC  spot  sales. 


DR.  PEPPER  BOTTLING  Co.,  Stockton 
Cal.,  is  sponsoring  "Dick  Tracy*",  quar- 
ter-hour series,  Mon.  thru  Fri.  for  Dr. 
Pepper  and  Squirt  on  KWG  Stockton. 
SE.ARS  ROEBUCK  &  Co.,  Stockton,  Cal. 
is  sponsoring  Martin  Agronsky  five  days 
weekly  and  seven  announcements  daily 
on  KWG  Stockton. 

NU-ENAMEL  Corp.,  Chicago,  on  March  4 
started  one  spot  weekiy  on  WENR 
Chicago  and  four  spots  weekly  on  WCFL 
Chicago.  Contracts  f:r  13  weeks  were 
placed  by  John  Turner  Adv.,  Chicago. 
RED  ROCK  BOTTLERS,  Atlanta,  has 
reappointed  Roy  S.  Durstlne  Inc.,  New 
York,  as  agency.  Account  has  used  spot 
radio  in  the  past,  but  media  plans  are 
not  complete. 

ASSOCIATED  LABS,  Long  Island  City 
(Blondex),  in  a  four-week  campaign 
started  April  2  is  using  three  spots  week- 
ly on  KMPC  Hollywood.  Agency  is  Grady 
&    Wa-jner.    New  York. 
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JOHN  HOOLEY,  in  Guam  for  six  months 
broadcasting  as  a  representative  of  the 
combined  American  press,  has  signed 
an  exclusive  contract  as  Blue-ABC  cor- 
respondent effective  April  15.  Before 
going  to  the  Pacific  he  was  assistant 
manager  of  program  operations  at  BBC 
New  York  and  was  commentator  on 
WNEW  New  York.  Mr.  Hooley  Joins 
LARRY  TIGHE  and  NORMAN  PAIGE 
of  the  Blue's  Pacific  staff. 
ENS.  FRED  HENRY,  USNR,  former 
KMPC  Hollywood  news  analyst,  has 
been  reassigned  from  Lord  Mountbat- 
ten's  staff  in  the  India  war  zone  to  the 
shortwave  section  of  Armed '•Forces  Ra- 
dio Service,  San  Francisco,  and  is  han- 
dling news  and  special  events. 
JACK  BRICKHOUSE,  Chicago  sport- 
caster,  has  resigned  from  WGN  Chicago 
to  freelance.  He  will  announce  exclusive 
play-by-play  broadcasts  of  Chicago 
"White  Sox  baseball  games  for  1945  sea- 
son on  WJJD  Chicago. 
TED  BROVER,  former  chief  newscaster 
of  WMC  Memphis,  is  now  commentator 
of   WBYN  Brooklyn. 

GENE  SHUMATE,  former  KRNT  Des 
Moines  sports  director  now  with  the 
USMCR.  has  been  assigned  to  duty  with 
APRS  at  San  Francisco. 
MYRTLE  ROBISON,  a  news  editor  of 
the  NBC  central  division,  was  to  be 
married  to  LT.  A.  KNIGHT  of  the  U.  S. 
Signal  Corps  in  Chicago,  April  14. 
CHARLES  F.  McGRATH,  former  Cin- 
cinnati newspaperman,  will  take  charge 
of  WCKY  Cincinnati  local  news  staff. 
DAVID  BRENT,  recently  liberated  from 
Santo  Tomas,  Japanese  prison  camp  in 
Manila,  and  editor  of  the  Manila  Trib- 
une for  some  years,  has  been  added  to 
the  Blue-ABC  staff  of  correspondents  in 
the  Philippines. 


Natienol  Sales  Represenlatives  •  SPOT  SALES,  INC.,  New  York  ■  Chkago  ■  Son  Francisco 


"WFDF  Fl'nt  prom'sfd  advance- 
ment— not  advances!" 
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Dependability  in  transmitter  performance  is  a 
package  of  many  features  .  .  .  and  one  which 
contributes  heavily  to  program  continuity  in 
Westinghouse  50-kw  transmitters  is  the  use  of 
metal -plate  rectifiers. 

With  virtually  unlimited  life,  these  surge-proof 
rectifiers  have  cut  tube  replacement  to  a  new 
low,  for  only  the  power  amplifier  and  modulator 
utilize  tube  rectifiers.  Dependable  performance  is 
reinforced  by  quick  tube  transfer  for  emergency 
tube  replacement. 

Westinghouse  50,000-watt  transmitters  offer 
other  advantages  for  clear  channel  service: 


The  smartly-styled  Westinghouse  50-kw  transmitters  are 
built  with  12  new,  important  design  features.  Ask  your 
nearest  Westinghouse  office  for  the  complete  story. 

Example:  the  equalized  audio  feedback  sys- 
tem strengthens  the  naturally  high  fidelity  of 
the  audio  and  modulation  circuits.  No  com- 
plicated circuit  adjustments  are  needed. 
Example:  "De-ion"  circuit  breakers  supply 
full  overload  and  undervoltage  protection, 
automatically  reduce  outage  time. 
Example:  a  tube  life-meter  provides  a  con- 
stant check  on  all  tube  life. 
These  basic  advantages  in  faithful  reproduc- 
tion and  solid  dependability  are  features  of  the 
complete  line  of  Westinghouse  transmitters  .  .  . 
5,  10  and  50-kw  AM,  and  1, 3, 10  and  50-kw  FM. 
You  can  get  all  the  facts  from  your  nearest 
Westinghouse  office.  Westinghouse  Electric  Sc 
Manufacturing  Company,.?.  O.  Box  868,  Pitts- 
burgh 30,  Pa.  J-081U 

XXV  RADIO'S  25TH  ANNIVERSARY  KDKA 


BROADCASTING    •    Broadcast  Advertising 


April  16,  1943 


Pag«  55 


OWI  PACKET,  WEEK  MAY  7 


Cbeck  tbe  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  May  7.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  Important  war  messages. 


WAR  MESSAGE 


PLAN 

Aff. 

Ind. 

Hold  Prices  Down  

X 

X 

V-Mall 

X 

The  Job  Ahead — Japan  

Stop  Accidents  

x 

X 

Nursing  Service 

X 

X 

Crop  Corps 

X 

STATION  ANNOUNCEMENTS 
Group  Gronp  NAT.  SPOT 

KW  OI  PLAN 

Aff.  Ind.  Live  Trans. 


See  OWI  Schedule  of  War  Message  159  for  names  and  time  of  programs  carrying- 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Baseball  Review 

ALLES  &  FISHER  Co.,  makers  of 
J-A  and  '63  cigars^  will  present  JA 
Baseball  Review  for  the  tenth  year 
for  New  England  sports  fans  over 
WNAC  WEAN  WAAB  WMUR 
WCOU  WSAR  and  WSYB  every 
Sunday  7-7:15  p.m.  Opener,  April 
8th,  gave  forecast  of  the  1945 
baseball  season  by  John  Quinn,  Bos- 
ton Braves  general  manager  and 
a  representative  of  the  Boston  Red 
Sox.  They  were  interviewed  by  Nel- 
son Churchill.  Show  for  following 
Sundays  will  highlight  two-part  de- 
livery of  scores  of  all  American  and 
National  league  games  for  the  day 
by  Verne  Williams  and  Churchill. 


Hon.  Howard  Lane 
Columbia   Broadcasting  Syst. 
New  York,  N.  Y. 
Dear  Howard: 
How  much 
yon  made 


that  bet  for?  That  one 
h  the  boas  about  the 
West  V  ir- 
g  i  n  i  a  Net- 
work's Wash- 
ington  Bu- 
reau? Over  a 
year     ago  it 


ras. 


to 


me.  Maybe 
you've  f  o  r  - 
gotten.  Y  o  ni 
and  Chernoff 
sat    in  Louis 


when  he  told 
you  about  the 
Waslving  ton 

were  setting 
up  then  .  . 
y  o  II  bet  it 
irouldn't  last 
more  than  two 
months.    R  e  - 

sure    hate  to 

Howard,  b  u  t 
take  a  look 
at  page  66  in 
Time's  April 
2nd  issue. 
Read  all  about 
it,  boy  .  .  . 
West  Virginia  Net- 
lly  clicked! 


W  C  H  S 

Charleston,    W.  Va. 


WHN  Sports  Sponsors 

NINE  sponsors  have  signed  for  three 
sports  features  resumed  by  WHN  New 
York  for  presentation  before  and  after 
broadcasts  of  the  Brooklyn  Dodger 
games  under  sponsorship  of  P.  LorlUard 
&  Sons,  New  York,  for  Old  Golds. 

"Warm  Up  Time,"  a  quarter-hour 
sports  highlight  by  Bert  Lee  and  Ward 
Wilson,  has  been  taken  by  the  "N.  Y. 
World  Telegram"  and  Inkograph  Co.. 
for  Inkograph  pen,  both  through  L.  E. 
McGivena  Inc.,  and-  by  Piel  Bros., 
through  Wm.  Esty  Co.  Latter  two  spon- 
sors together  with  County  Perfumery, 
through  Atherton  &  Currier,  have  also 
signed  for  "Sports  Extra,"  quarter-hour 
post-ball  games  series  with  Mr.  Lee 
and  Mr.  Wilson  covering  highlights  of 
the  day's  games,  and  Al  Godwin  serv- 
ing as  substitute. 

Sponsors  of  the  third  feature  "Today's 
Baseball,"  quarter-hour  play-by-play 
recapitulation  of  the  afternoon  ^ame 
presented  by  Bert  Lee  7:15  p.m.  include 
Brooklyn  Trust  Co.,  through  Brearley 
Service  Corp.;  Luxor  Baths,  through  A. 
Rosenberg;  Zlppo  Mfg.  Co.,  for  Zippo 
lighters,  through  Lee-Stockman;  Con- 
solidated Royal  Chemical  Corp.,  Chi- 
cago, for  Krank's  shave  cream,  through 
Russel  M.  Seeds  Co.  and  Colomby 
Watch  Co.  Latter  has  signed  on  a  year- 
round  basis,  in  addition  to  six  spot  an- 
nouncements weekly,  and  is  consider- 
ing a  local  or  national  spot  radio  cam- 
paign. Agency  Is  Furman,  Feiner  &  Co. 


COMPLAINT  has  been  issued  by 
Federal  Trade  Commission  charg- 
ing Con,soIidated  Royal  Chemical  Co., 
Chicago,  with  misrepresentation  in  ra- 
dio advertising  of  "New  Pe-Ru-Na" 
and  '"New  Pe-Ru-Na  Tonic",  medici- 
nal preparation  which  the  company 
claims  will  prevent,  shorten  and  build 
resistance  to  colds.  The  complaint 
charges  the  preparation  will  do  none 
of  these  things  and  declares  the  ad- 
verti.sements  false  in  that  they  fail  to 
reveal  the  preparation  contains  potas- 
sium iodide,  potentially  dangerous  if 
used  by  persons  having  tuberculosis 
or  a  thyroid  gland  disease. 

KALE,  Portland,  Oregon 

".  .  .  convinced  AP  should  be 
on  integral  part  of  every  leading 
radio  station  .  .  .  features  spicy 
end  timely  .  .  .  dispatches  from 
every  corner  of  the  globe  are  con- 
cise, highly  readable  and  always 


Tom  Decker 
Nev/s  Director 
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JUST  COMPLETED! 


.  .  .  arrangements  for  the  first  transatlantic  broadcast  of  WSAI's  popular 
high-school  program,  JUNIOR  TOWN  MEETING  OF  THE  AIR.  Two  of  the 
teen-aged  participants  next  Sunday  night  will  be  British  students,  speaking 
from  London!  As  British  and  American  youth  speak  out  on  their  hopes  for 
Postwar  Education,  WSAI  will  mark  another  milestone  in  its  path  of  public 
service.    Here's  still  another  proof  of  the  fact  that  WSAI  is  geared  to 


Cincinnati  interests! 


BASIC  BLUE  NETWORK 


*  Incidentally,  Junior  Town  Meeting  occupies  one  of  the  61  depart- 
menf-sfore-sponsored  periods  on  WSAI's  program-schedule.  Sponsor 
Shillito's  has  contributed  its  time  for  the  April  22  broadcast  to  make 
way  for  the  cooperation  of  the  British  Broadcasting  Corporation. 


CINCINNATI  2,  OHIO 


Represenfed  by  Paul  H.  Raymer  Co.  Inc. 
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Fulton  Lewis,  jr. 

Makes  a  Date  with 


The  man  who  gets  the  news, 
must  be  with  the  men  who 
make  the  news.  Fulton  Lewis 
jr.  gets  the  news  at  its  source 
.  .  .  personally,  from  the  capi- 
tal conference  tables  where 
news  is  made.  Lewis'  famed 
"nose  for  news"  is  a  big  reason 
why  he  is  heard  on  niore  sta- 
tions by  more  people  with 
more  sponsors  than  any  other 
news  reporter!  A  few  choice 
sponsorships  are  still  available 
if  you  act  fast! 


FOR  AVAILABILITIES- 
PHONE,  WIRE  OR  WRITE 
WILLIAM  B.  DOLPH 
BARR  BLDG.,  WASH.  6,  D.  C. 


Temperate  P  -  D  Editorial  Concludes 
Campaign  Against  Middle  Commercials 


IN  A  TEMPERATE  editorial  en- 
titled "In  the  Interest  of  Radio", 
the  St.  Louis  Post-Dispatch  on 
April  10  apparently  concluded  the 
editorial  campaign  launched  Jan. 
18  against  middle  commercials  in 
news  broadcasts  and  against  ob- 
jectionable advertisers  of  news 
broadcasts. 

The  editorial,  delineating  the 
stand  of  the  Post-Dispatch  in  14 
points,  was  accompanied  by  a 
Fitzpatrick  cartoon  portraying  a 
man  seated  at  a  microphone  turn- 
ing from  a  script  entitled  "News 
Against  Plug-Uglies"  to  a  script 
entitled  "Higher  Standards".  Car- 
toon was  entitled  "Program  to  In- 
sure Freedom  of  the  Air". 

Magnificent  Job 

Post-Dispatch  stated  editorially, 
"To  begin  with,  we  repeat  that 
radio  has  done  a  magnificent  job 
in  the  transmission  of  news,  to  the 
point  that  many  people  prefer  to 
get  their  news  over  the  radio  rather 
than  through  the  columns  of  the 
daily  newspaper".  "Too  much 
praise",  the  editorial  continued, 
"could  not  be  given  to  the  net- 
works for  designing  new  techniques 
for  world-wide  news  coverage". 

The  editorial  stated  that  the  Post- 
Dispatch  is  as  jealous  of  freedom 
of  the  air  as  it  is  of  freedom  of 
the  press,  adding  that  to  impair 
one  is  to  jeopardize  the  other.  It 
contended  that  radio,  like  the  press, 
should  be  supported  by  advertising, 
preferring  an  abhorrence  for  gov- 
ernment ownership  and  control  of 
radio.  It  pointed  to  all  alleged  ad- 
ministration and  Congressional 
forces  which  would  be  interested 
in  the  control  of  broadcasting. 

Referring  to  the  operation  of  its 
own  station,  KSD,  which  eliminated 
middle  news  commercials  a  year 
ago,  this  editorial  points  out  that 
the  St.  Louis  Post-Dispatch  outlet 
continues  to  broadcast  NBC  news 
programs  which  do  not  conform  to 
the  station's  own  standards. 

"We  could  correct  this  by  ending 
our  connection  with  NBC  and  di- 
vert its  service  to  some  other  out- 
let," it  was  stated.  "Our  position. 


however,  is  that  not  only  would 
that  be  to  our  financial  disadvan- 
tage— we  admit  this  frankly — but 
we  believe  our  listeners  would  lose 
more  than  they  would  gain  by  such 
divorce  from  the  many  excellent 
programs  originated  by  a  great  net- 
work." Protesting  that  it  had  no 
desire  to  reform  the  radio  indus- 
try, Post-Dispatch  said  it  could  see 
merit  both  from  the  point  of  view 
of  the  advertiser  and  the  network 
in  the  elimination  of  "news  cast 
plug-uglies".  "Our  position  is  a 
simple  one.  The  plug-ugly,  we  hold, 
is  neither  good  broadcasting  nor 
good  advertising.  News  is  news 
and  the  public  is  entitled  to  hear 
it  reported  with  dignity  and  good 
taste.  ...  If  radio  did  so,  it  would 
fortify  the  great  and  fundamental 
principle  of  freedom  of  the  air." 


Stephen  M.  Birch 

STEPHEN  M.  BIRCH,  50,  adver- 
tising manager  of  the  Texas  Co., 
New  York,  since  1938,  died  Tues- 
day in  New  York's  Post  Graduate 
Hospital.  Mr.  Birch,  who  attended 
the  universities  of  Illinois  and 
Pennsylvania,  became  a  clerk  in 
the  Chicago  branch  of  Erwin, 
Wasey  &  Co.,  New  York,  in  1919 
after  serving  as  an  officer  in  the 
first  World  War.  He  later  joined 
Fairchild  Publications  Co.,  Chi- 
cago, and  subsequently  returned 
to  the  Wasey  firm,  handling  the 
former  Indian  Refining  Co.  ac- 
count. He  is  survived  by  his  wife, 
Mrs.  Doris  Wetmore  Birch. 


Congress  Pickup  Plan 

BROADCASTING  of  proceedings 
from  the  Senate  and  House  floors 
and  from  committee  meetings  would 
be  authorized  under  a  joint  resolu- 
tion (SJ  Res-55)  reintroduced  in 
Congress  last  Monday  by  Sen. 
Claude  Pepper  (D-Fla.).  The  reso- 
lution, which  was  referred  to  the 
Committee  on  Rules,  would  provide 
for  necessary  technical  arrange- 
ments for  the  broadcasts  aijd  would 
make  transcriptions  of  the  proceed- 
ings available  at  cost. 


RELIGIOUS  TRANSCRIPTION  LIBRARY 


100 
NUMBERS 
IN 

LIBRARY  "A* 


10 
NEW 
NUMBERS 
EACH  MONTH 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 


=  CAMPUS  CHRISTIANS  — 

427  WEST  5th  STREET  .    LOS  ANGELES  13,  CALIFORNIA 
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FCC  Tightens  Up  On  License  Renewals  1 


Program  Policies 
Of  Six  Stations 
To  Be  Probed 

See  Editorial  on  page  UO 
FIRST  TANGIBLE  evidence  of 
the  FCC's  "tightening  up"  policy 
on  station  renewals  developed  last 
week  with  the  continuance  of  a 
half-dozen  stations  on  temporary 
licenses,  pending  further  inquiry. 

By  unanimous  vote,  the  Commis- 
sion approved  a  new  form  of  letter 
to  stations  granted  temporary  re- 
newals, inquiring  into  reasons  for 
the  discrepancies  between  repre- 
sentations as  to  commercial  vs. 
sustaining  programs  and  other 
representations  as  to  program 
types.  Identities  of  the  six  stations 
called  upon  for  explanations  were 
not  divulged. 

Simultaneously,  the  Commission 
granted  18  stations,  of  the  total  of 
40  under  review,  regular  renewals 
without  strings.  The  remaining  16, 
however,  were  granted  renewals 
but  were  sent  another  type  of  let- 
ter eliciting  further  information 
on  purported  discrepancies.  [The 
full  text  on  the  letter  is  on  this 
page.] 

Durr  Campaign 

The  new  procedure  is  the  out- 
growth of  a  campaign  by  Commis- 
sioner Clifford  J.  Durr,  'who  has 
sought  virtually  from  the  begin- 
ning of  his  Commission  tenure  in 
1941,  to  have  stations  deemphasize 
commercial  operation.  The  action, 
while  unanimous,  was  regarded  as 
a  compromise. 

While  it  has  been  indicated  for 
some  time  that  the  Commission 
would  tighten  up  on  its  renewal 
policy,  the  new  procedure  promptly 
was  questioned  as  to  its  propriety 
under  the  law.  There  is  no  require- 
ment of  the  law,  for  example,  it 
was  pointed  out,  wherein  stations 
must  pledge  themselves  in  advance 
to  devote  a  fixed  percentage  of  their 
time  to  commercial  or  sustaining 
programs,  or  to  religion,  education 
or  other  types  of  service.  The  broad 
standard  specified  in  the  law  is 
"public  interest,  convenience  and 
necessity". 

Future  Plans  Asked 
On  behalf  of  the  FCC,  it  was 
stated  the  Commission  has  reached 
no  final  determination  that  pre- 
ponderantly commercial  operation 
does  not  serve  public  interest  or 
that  commercial  programs  cannot 
be  of  local  interest  or  educational 
in  character.  It  was  pointed  out 
that  in  some  cases  stations  have 
represented  that  there  would  be  a 
ratio  of  70%  commercial  to  30% 
sustaining  in  their  applications  for 
renewal,  but  that  an  examination 
of  station  records  revealed  the  ratio 
might  be  95%  commercial  as 
against  only  5%  sustaining. 

Potentially    more    serious  than 


the  clearing  up  of  discrepancy  as  to 
past  service,  is  the  Commission  re- 
quest that  the  stations  under  in- 
quiry supply  a  statement  showing 
the  type  of  program  service  in- 
tended to  be  rendered  in  the  fu- 
ture. The  Commission  asked  the 
six  temparary  licenses,  for  ex- 
ample, to  break  down  the  percent- 
age of  time  intended  to  be  devoted 
to  commercial  programs  vs.  sus- 
taining programs  and  the  percent- 
age of  network  to  non-network  and 
of  recorded  or  transcribed  to  live. 
The  station  thus  must  get  itself  on 
record,  which  might  give  the  FCC 
a  means  of  controlling  programs 
indirectly,  according  to  some  broad- 
casters. 

In  preparing  to  consider  the  40 
applications  which  came  up  last 
week,  it  is  understood  the  FCC's 
legal  staff  worked  days,  nights  and 
Sundays  for  more  than  a  month. 
With  approximately  950  renewals 


IN  CONSIDERING  renewal  appli- 
cations pending  before  it  last 
week,  the  FCC  granted  renewals 
to  18  of  40  stations  on  a  regular 
basis.  Sixteen  stations  were  granted 
regular  renewals  but  were  sent  let- 
ters eliciting  further  information, 
while  six  stations  were  given  tem- 
porary licenses  with  final  decision 
reserved  until  additional  data  is 
supplied.  The  identity  of  the  sta- 
tions was  not  divulged.  Following 
are  the  letters  sent  by  the  FCC  to 
the  stations,  seeking  additional 
data: 

Six  stations  were  ordered  on 
temporary  license  with  the  Com- 
mission reserving  final  decision  on 
regular  renewals  pending  a  reply 
to  a  letter  of  the  following  type: 

This  Is  to  request  a  further  statement 
under  Section  308  (b)  of  the  Commu- 
nications Act  in  connection  with  the 
consideration  of  the  above-described 
application  for  renewal  of  license. 

In  the  original  application  for  con- 
struction permit,  representations  were 
made  that  the  proposed  new  station 
would  provide  an  outlgt  for  local  ex- 
pression, to  broadcast  news,  sports, 
information  of  local  interest,  local 
church  services,  reports  to  farmers,  and 
other  matters  of  local  community  inter- 
est, and  that  — %  of  the  program  con- 
tent would  be  of  sustaining  character, 
and  — %  commercial.  Examination  of  the 
station  log  and  other  information  which 
has  come  to  the  attention  of  the  Com- 
mission Indicates  that  the  amount  of 
time  employed  for  commercial  purposes 
is  substantially  greater  than  that  pro- 
posed in  the  original  application  ap- 
proved by  the  Commission.  Information 
is  requested  as  to  the  reasons  for  the 
apparent  discrepancy  between  these 
material  representations  made  to  the 
Commission  and  the  present  operation 
of  the  station. 

You  are  also  requested  to  furnish  a 
statement  showing  what  type  of  pro- 
gram service  you  intend  to  render  in 
the  future,  specifically  what  percentage 
of  your  time  you  intend  to  devote  to 
commercial  programs  and  to  sustaining 
programs;  what  percentage  to  network 
and  non-network  programs;  what  per- 
centage to  recorded  or  transcribed  pro- 
grams; and  what  percentage  to  live 
programs. 

Any  additional  Information  which  you 
consider  material  to  the  consideration 


to  handle  in  the  standard  broad- 
cast field  alone,  the  task  of  checking 
renewals  against  performances 
would  entail  a  staff  substantially 
larger  than  the  Commission's  pres- 
ent Broadcast  Division  of  17  law- 
yers. 

Moreover,  it  was  thought  that 
the  procedure  followed  is  purely 
experimental.  But  broadcasters 
nevertheless  felt  the  policy  was 
one  that  tended  to  put  all  stations 
"on  the  spot"  and  might  permit  the 
Commission  to  use  the  back  door 
in  attempting  to  control  programs 
when  the  front  door  is  closed  to  it 
legally. 

Regarded  as  of  significance  was 
the  fact  that  the  Commission  did 
not  set  the  six  renewal  applications 
down  for  hearing  but  simply  asked 
the  respondents  to  supply  it  with 
more  detailed  information.  That 
was  seen  as  one  important  aspect 
of  the  compromise. 


of  the  pending  application  for  renewal 
of  license  may  also  be  submitted  in 
connection  with  your  response  to  this 
request.  Specifically  the  Commission 
would  be  interested  in  obtaining  any 
information  concerning  future  plans 
designed  to  fulfill  the  public  respon- 
sibilities assumed  by  broadcasting 
licensees.  The  reply  should  be  submit- 
ted as  an  amendment  or  supplement 
to  the  application,  and  should  be  sub- 
mitted in  triplicate,  subscribed  and 
verified  to  in  the  same  manner  as  the 
application. 

In  the  case  of  16  stations,  re- 
newals were  granted  but  a  letter 
of  the  following  type  was  sent: 
In  connection  with  the  applicati^)n 

for  renewal  of  license  of  Station   , 

which  was  granted  on   ,  the 

Commission  noted  that  you  are  now 
devoting  — %  of  the  time  to  commer- 
cial programs  and  — %  to  sustaining. 
It  appears  that  this  program  structure 
is  at  variance  with  the  representations 
submitted   with   your   application  for 

construction  permit  on   ,  in 

which  you  stated  you  would  carry  — % 
commercial  broadcasts  and  — %  sus- 
taining. 

The  Commission  recognizes  that  pro- 
gram planning  must  necessarily  be  flex- 
ible, and  that  your  statements  as  to 
proposed  program  structure  do  not  con- 
stitute a  rigid  blue  print  for  future 
operations.  However,  the  Commission 
must  necessarily  rely  upon  the  original 
representations  in  the  discharge  of  its 
function  in  determining  whether  the 
grant  will  meet  the  statutory  stand- 
ards of  public  interest.  Accordingly,  the 
Commission  would  be  interested  in  a 
statement  explaining  the  service  that 
you  are  now  rendering  and  the  manner 
in  which  such  service  meets  the  com- 
munity requirements.  It  is  also  sug- 
gested that  you  include  in  this  state- 
ment an  explanation  of  the  reasons  for 
the  departure  from  the  original  pro- 
posed program  structure. 

You  are  also  requested  to  furnish  a 
statement  showing  what  type  of  pro- 
gram service  you  intend  to  render  in 
the  future,  specifically  what  percentage 
of  your  time  you  intend  to  devote  to 
commercial  programs  and  to  sustaining 
programs;  what  percentage  to  network 
and  non-network  programs;  what  per- 
centage to  recorded  or  transcribed  pro- 
grams; what  percentage  to  live  pro- 
grams; and  any  other  representations 
you  might  desire  to  submit  to  assure  the 
Commission  that  your  station  is  dis- 
charging its  public  responsibilities 
under  its  license. 

Eighteen  stations  were  granted 
regular  renewals  with  no  further 
inquiry  being  granted. 


REPLIES  TO  FCC 

Factors  to  Include  in  Station 
 Renewal  Queries  

IN  THE  LIGHT  of  the  new  FCC 
policy  on  more  rigorous  review 
of  station  renewal  applications, 
broadcasters  have  expressed  con- 
cern as  to  how  to  meet  the  ques- 
tions being  propounded  to  stations 
where  there  are.  discrepancies  on 
percentage  of  time  commitments 
for  sustaining  vs.  commercial  pro- 
grams and  on  other  program  clas- 
sifications. 

From  composite  broadcast 
sources,  it  is  suggested  that  the 
replies  might  set  forth  such  factors 

The  need  for  maximum  flexibility 
in  scheduling  of  programs,  dictated 
by  experience;  the  necessity  for 
cancellation  of  commercials  when 
developments  require,  emphasizing 
that  station  contracts  provide  for 
such  cancellations;  events  of 
transcendental  importance  (such 
as  unconditional  surrender  of  Ger- 
many) could  well  result  in  total 
disregard  of  commercial  commit- 
ments, network  as  well  as  local; 
the  constant  effort  of  stations  to 
operate  in  the  public  interest  and 
keep  pace  with  changing  trends 
and  requirements  in  programming, 
always  with  an  eye  to  maximum 
public  service  and  maintenance  of 
an  equitable  balance  between  pub- 
lic service  and  other  features,  both 
commercial  and  sustaining. 


Emerson  Drug  Spots  ' 

EMERSON  DRUG  Co.,  Baltimore, 

which  started  a  spot  radio  cam-  „; 

paign  for  Bromo-Seltzer  last  No-  :| 
vember  when  the  account  went  to 
McCann-Erickson,   New  York,  is 

now  using  evening  chain  breaks  in  '| 

a  limited  number  of  markets  and  |i 

plans  possible  expansion  later  to  '\ 

nationwide  spot  promotion.  Emer-  jjl 

son  recently  dropped  its  NBC  pro-  ,|| 

gram.  The  Saint,  but  is  continuing  ' 
on  CBS  with  the  weekly  half -hour 

show.  Vox  Pop.  , 


KEEW  Seeks  910  kc  ' 

SPECIAL  service  authorization  for 
assignment  to  regional  channel  910 
kc  from  local  assignment  on  1490 
kc  is  sought  by  KEEW  Browns- 
ville, Tex.,  in  an  application  filed 
with  the  FCC  last  week.  Unlimited 
hours  and  power  of  250  w  is  re- 
quested on  910  kc.  A  Blue-ABC 
affiliate,  KEEW  now  operates  with 
250  w  local  sunset  and  100  w  night. 


KFJB  Transfer  Asked 

TRANSFER  of  control  of  Mar- 
shall Electric  Co.,  Marshalltown. 
la.,  licensee  of  KFJB,  from  Earl 
N.  Peak,  deceased,  to  his  wife  Cath- 
erine R.  Peak,  administratrix  of 
estate.  No  money  is  involved. 


FCC'S  NEW  RENEWAL  POLICY 
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Roosevelt  First  Radio  President 

(Continued  from  -page  17) 


inaugural  was  broadcast  interna- 
tionally by  a  record-breaking  hook- 
up. 

iVIarch  12,  1933  marked  the  Pres- 
ident's first  "Fireside  Chat".  It  was 
on  the  bank  holiday.  The  second 
came  on  May  7,  the  third  on  July 
24  and  the  fourth  on  Oct.  22.  There- 
after the  ■  President  went  directly 
to  the  people  as  frequently  as  the 
state  of  the  Union  appeared  to 
warrant. 

Transcribed  Address 

On  June  16,  1936,  the  President 
reasserted  his  faith  in  radio  in  a 
letter  to  Broadcasting  in  which 
even  then  he  took  cognizance  of  the 
development  of  television  and  ra- 
dio in  the  "shortwave  field".  "There 
should  be  no  monopoly  in  the 
moulding  of  public  opinion,  either 


Government  or  private,"  he  as- 
serted. 

On  May  9,  1939,  President 
Roosevelt,  in  his  first  transcribed 
address  under  Government  aus- 
pices, described  radio  as  free  as 
the  press  and  stated  that  the  New 
Deal  looks  upon  radio  as  the  means 
of  overtaking  "loudly  proclaimed 
untruths  or  greatly  exaggerated 
half-truths". 

On  Sept.  24,  1940,  President 
Roosevelt,  by  Executive  Order,  cre- 
ated the  Defense  Communications 
Board  (later  to  become  the  Board 
of  War  Communications)  to  gov- 
ern all  radio  policy  in  national  de- 
fense and  presumably  in  anticipa- 
tion of  war. 

On  Dec.  9,  1941,  one  day  follow- 
ing the  declaration  of  war,  Presi- 
dent   Roosevelt    called    upon  all 


newspapers  and  radio  stations  to 
carry  out  their  grave  wartime  re- 
sponsibilities. He  said: 

"To  all  newspapers  and  radio 
stations — all  those  who  reach  the 
eyes  and  ears  of  the  American  peo- 
ple— I  say  this: 

"You  have  a  most  grave  respon- 
sibility to  the  nation  now  and  for 
the  duration  of  this  war. 

"If  you  feel  that  our  Government 
is  not  disclosing  enough  of  the 
truth,  you  have  every  right  to  say 
so. 

"But — in  the  absence  of  all  the 
facts,  as  revealed  by  official  sources 
— you  have  no  right  in  the  ethics 
of  patriotism  to  deal  out  uncon- 
firmed reports  in  such  a  way  as  to 
make  people  believe  they  are  gos- 
pel truth". 

On  July  9,  1943,  President  Roose- 
velt interceded  in  the  House  Select 
Committee  inquiry  of  the  FCC  to 
prevent    military    services  from 


Parker  to  Buy  Spots 

A.  I.  PARKER,  president,  Parker 
Watch  Co.,  New  York,  and  Berne 
W.  Wilkins  radio  director,  Sterl- 
ing Adv.,  New  York,  left  last  Fri- 
day for  the  West  Coast  to  pur- 
chase for  Parker's  spot  radio  cam- 
paign additional  time  in  areas  in- 
cluding Los  Angeles,  San  Fran- 
cisco, Seattle  and  Portland,  and  to 
investigate  possibility  of  sponsor- 
ing a  network  show  from  Holly- 
wood. 


testifying  or  supplying  data  in- 
volved with  the  national  security. 

On  Oct.  4,  1944,  President  Roose- 
velt made  a  personal  appeal  to 
AFM  President  James  C.  Petrillo 
to  comply  with  a  War  Labor  Board 
"back  to  work"  directive  in  the 
phonograph  and  transcription  re- 
cording strike.  When  Petrillo  re- 
fused to  comply,  the  President  or- 
dered the  Dept.  of  Justice  to  make 
a  new  legal  study  to  explore  possi- 
ble action.  None  came,  however. 

On  Oct.  16,  1944,  President 
Roosevelt  reaffirmed  his  belief  that 
radio  can  be  effective  in  a  democ- 
racy only  "if  it  is  free  of  all  arbi- 
trary restrictions,  whether  Govern- 
mental or  private". 

On  Nov.  16,  1944,  the  President 
gave  reassurances  to  broadcasters 
with  appointment  of  Paul  A. 
Porter,  former  radio  attorney  and 
publicity  director  of  the  Democratic 
National  Committee  during  the 
fourth  term  campaign,  to  the  FCC 
chairmanship,  succeeding  Mr.  Fly. 

Almost  to  the  last,  the  President 
had  radio  in  mind.  He  had  sched- 
uled another  Fireside  Chat  over 
combined  networks  on  the  day  fol- 
lowing— Friday,  April  13. 


WLW  Buys  Nielsen 

WLW  Cincinnati  has  contracted 
for  Nielsen  Radio  Index  Service 
with  the  A.  C.  Nielsen  Co.,  Chi- 
cago, in  the  WLW  primary  cover- 
age area.  Details  were  not  divulged 
but  it  was  understood  Nielsen 
would  extend  the  area  presently  to 
include  a  wider  field  reached  by 
the  station.  This  is  the  first  con- 
tract by  the  Nielsen  Co.  with  an 
individual  station.  It  now  serves 
CBS,  NBC,  advertisers  and  agen- 
cies. 
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I  HEAR  A  RHAPSODY  OK  5888 

fAMif^m  WILL  DROP  HER  SHAWL 

OK  5704 

WISE  OLD  OWL  ) 
YOU  SHOULD  BE  SET  TO  MUSJC/"'^ 

Hi  NEIGHBOR  OK  6378 

POPOCATEPETL  OK  6528 

(With  Al  Donahue  Orchestra) 

BESAME  MUCHO  Music.  15017 


I  DON'T  WANT  TO  LOVE  YOU 
YOU  BELONG  TO  MY  HEART 


Music.  15018 


Consult  your  BMI  DISC  DATA  for 
complete  listings  of  BMI-licensed  titles 
recorded  by  Brito  and  other  noted 
vocalists  and  bandleaders. 


This  smiling  Vi>'gi>iitiii  luhc  rits  hn 
musical  ability  j to,,/  /vf  /.'/Ac  ;•  ir/jn 
was  the  trombniu  [)h'}L"  in  the 
home  town  bavJ.  .  .  .  a  ■so /ma- 
ster of  11,  Phil  started  on  the 
violin.  But  nou  his  voice  is  his 
fortune. 

Phil  has  been  a  featured  I'ocaltst 
with  Jan  Savitl's  orchestra,  and 
with  Al  Donohue  with  uhom  he 
recorded  a  numbc  r  of  B  Wl-ln  t  iHi-d 
titles. 

Now  under  contiact  to  .Wusicraft 
Records,  Brito  has  really  conic  into 
prominence  as  a  favorite  radio  and 
recording  artist. 
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FCC  Asks  Detailed  Information 
□n  WINS  Sale  to  Crosley  Corp. 


DO  ELICIT  detailed  information 
IS  to  the  reason  for  the  proposed 
icquisition  of  WINS  New  York  by 
Drosley  Corp.  from  Hearst  Radio 
Lnc.  for  a  price  of  $1,700,000,  plus 
^00,000  in  time,  the  FCC  last 
Tuesday  announced  it  had  set  for 
learing  the  proposed  voluntary  as- 
signment of  license. 

By  unanimous  vote,  the  Com- 
mission ordered  the  hearing,  to  be 
set  at  a  future  date.  The  notice  of 
issues  released  last  Thursday  sets 
forth  as  primary  reasons  for  the 
hearing  these  points: 

1.  To  determine  the  value  of  the 
physical  assets  of  WINS. 

2.  To  determine  the  going-concern 
value  or  goodwill  of  WINS. 

3.  To  obtain  full  Information  concern- 
ing the  various  elements  that  entered 
into  a  determination  of  the  purchase 
price  for  WINS. 

4.  To  determine  whether  any  con- 
sideration is  being  paid  for  the  fre- 
quency. 

5.  To  determine  what  portion  of  the 
consideration  is  attributable  to  as- 
signor's outstanding  construction  per- 
mit to  operate  with  50  kilowatts  power. 

6.  To  obtain  full  information  concern- 
ing the  purpose  of  assignor,  as  repre- 
sented in  its  application,  to  accumu- 
late additional  capital  for  future  expan- 
sion of  FM  and  television. 

7.  To  determine  whether  the  sale  of 
WINS,  when  viewed  in  the  light  of 
other  applications  pending  and  other 
transfers  and  assignments  of  stations 
to  and  from  the  assignor  or  persons 
under  common  control  with  the  as- 
signor, constitutes  trafficking  in  li- 
censes. 

8.  To  determine  whether  the  pur- 
chase price  proposed  to  be  paid  by 
assignee  for  WINS  wUl  adversely  affect 
its  ability  to  operate  in  the  public 
interest. 

9.  To  determine  whether  the  contract 
entered  into  by  the  assignor  and  as- 
signee whereby  assignee  makes  available 
to  assignor  time  over  WINS  over  a 
ten-year  period  in  the  minimum 
amount  of  $400,000  would  be  consistent 
with  assignee's  obligation  under  the 
Communications  Act  to  operate  its  sta- 
tion in  the  public  interest  and  within 
the  terms  of  a  legal  grant  by  the 
Commission. 

10.  To  determine  whether  the  con- 
tract entered  into  by  the  assignor 
and  assignee,  whereby  assignee  agrees 
that  if  it  undertakes  to  sell  WINS 
within  ten  years  from  the  date  of  the 
contract  to  give  assignor  first  oppor- 
tunity to  purchase  the  station  at  the 
best  purchase  price  available  elsewhere, 
is  in  the  public  Interest. 

11.  To  obtain  full  information  con- 
cerning assignee's  proposal  to  broadcast 
the  same  programs  over  WLW  in  Cin- 
cinnati and  WINS  in  New  York. 

12.  To  obtain  full  information  con- 
cerning the  type  of  program  service 
which  assignee  proposes  to  render. 

13.  To  obtain  full  information  con- 


cerning other  proposals  made  to  as- 
signor for  the  transfer  of  WINS. 

14.  To  determine  what  effect  a  grant 
of  the  application  would  have  upon 
competition  in  chain  broadcasting  and 
in  other  broadcast  service. 

Application  for  the  purchase 
of  the  New  York  outlet  was  filed 
with  the  Commission  formally  last 
month  [Broadcasting,  March  12]. 
The  transaction  covered  $1,700,000 
cash,  plus  $400,000  in  time,  which 
Hearst  would  use  over  WINS  under 
a  10-year  "cooperative  agreement". 
In  return,  Hearst  agreed  to  "ac- 
tively furnish  local  news  coopera- 
tion, goodwill  and  any  services  in- 
cidental thereto". 


N.  H.  Coverage 

BERT  HODGES,  general  manager 
of  WHEB  Portsmouth,  N.  H.,  in 
evidence  presented  to  FCC  advo- 
cating changes  in  frequencies  said 
that  heavily  populated  Southeast- 
ern New  Hampshire  under  the 
present  allocations  "receives  no 
night-time  service  from  any  New 
Hampshire  station."  The  April  9 
issue  of  Broadcasting  interpreted 
the  WHEB  testimony  as  saying 
this  section  of  New  Hampshire 
receives  "no  night-time  service" 
omitting  the  qualifying  reference 
"from  any  New  Hampshire  sta- 
tion". 


TBA  Program  Group 

RALPH  B.  AUSTRIAN,  execu- 
tive vice-president  of  RKO  Televi- 
sion Corp.  and  chairman  of  the 
program  committee  of  Television 
Broadcasters  Assn.,  has  appointed 
the  following  members  to  his  com- 
mittee: Dan  Halpin,  RCA;  Martin 
B.  Jones,  Buchanan  &  Co.;  Nor- 
man Livingston,  WOR;  G.  Emer- 
son Markham,  GE;  Samuel  H. 
Cuff,  Du  Mont  Television  Station 
WABD;  Earl  I.  Sponable,  20th 
Century-Fox  Film  Corp.;  George 
Shupert,  television  productions; 
Will  Baltin,  TBA;  John  T.  Wil- 
liams, NBC;  John  Gilligan,  Philco 
Radio  &  Television  Corp.,  and  Prof. 
Edward  C.  Cole,  Yale  U. 


SELL 


The  Rith,  Central  Missouri  Voltey 


Concentrated  Coverage 
Low  Rates 
Promotion  Helps 


Cenwo;  Alonooer,  PAUL  R.  FRY 
Naflonal  Representativet .  SPOT  SALES,  lnc 


AIR  EXPRESS 
SHIPMENTS 


FOR  FASTEST  DELIVERY,  ship  early  in  the  day  -  as 

soon  as  package  is  ready.  War  traffic  comes  first, 
of  course.  But  with  more  planes  being  put  into 
Airline  service,  more  space  is  available  for  other 
important  goods. 

WHEN  TIME  MEANS  MONEY,  Air  Express  charges 
are  cheap.  A  critical  shipment  weighing  25  lbs., 
for  instance,  may  be  the  means  of  saving  days  and 
thousands  of  dollars.  Yet  it  travels  more  than 
1,000  miles  for  only  $8.75  —  at  a  speed  of  three 
miles  a  minute,  with  special  pick-up  and  delivery 
in  all  U.  S.  cities  and  principal  towns. 

THOUSANDS  OF  FIRMS  everywhere  are  using  Air 
Express  with  efficiency  and  economy.  Service  is 
direct  by  air  between  hundreds  of  airport  towns 
and  cities,  while  rapid  air-rail  schedules  serve 
23,000  off-airline  points  in  the  United  States. 
Direct  service  to  scores  of  foreign  countries. 

WRITE  TODAY  for  "Quizzical  Quizz,"  a  booklet 
packed  with  facts  that  will  help  you  solve  many  a 
shipping  problem.  Railway  Express  Agency,  Air 
Express  Division,  230  Park  Avenue,  New  York  17. 
Or  ask  for  it  at  any  Airline  or  Express  office. 


Phone  RAIIWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Representing  the  A I R  L I N  E  S  of  the  United  States 
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KANSAS 


CITY 


Video  V-E  Plan 

ALL  NBC  television  engineering, 
production  and  film  editing  facili- 
ties will  be  called  into  play  on  V-E 
day  when  the  network  will  present 
a  specially-planned  24-hour  telecast 
including  views  from  Times  Square, 
map  talks  by  NBC's  top  news  com- 
mentators and  a  newsreel  of  Hit- 
ler's rise  and  fall.  Portable  field 
equipment  will  be  set  up  on  the 
marquee  of  New  York's  Hotel  As- 
tor  so  WBNT,  NBC  television  sta- 
tion, can  show  reactions  of  Times 
Square  crowds.  Besides  a  video  re- 
capitulation of  the  war,  NBC  will 
install  news  tickers  and  flash  lat- 
est reports. 


Promote  Peace,  Porter  Urges 

(Continued  from  page  20) 


eign  nations  and  the  schools, 
churches  and  civic  organizations  of 
Worcester. 

Edward  Weeks,  editor  of  the 
Atlantic  Monthly  and  chairman  of 
the  Peabody  Advisory  Board,  made 
the  presentations,  following  the  ad- 
dress of  FCC  Chairman  Porter. 
John  E.  Drewry,  dean  of  the  Henry 
W.  Grady  School  of  Journalism, 
U.  of  Georgia,  presided  at  the  din- 
ner. WNYC  broadcast  Chairman 
Porter's  address. 

J.  Harold  Ryan,  president  NAB, 
pointing  out  that  the  radio  indus- 
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MARKET 


PORTER  BLDG. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD 
Gcnenil  Manager 


ELIZABElh  WHITEHEAD 
Slalion  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


Ask  for  Rate  Card  3 


Sui^£f-W£  CAN 
£V£N  C4IANGE 

School  floui^s 

Ever  hear  of  a  station  that  could  out-rate  the  Break- 
fast Club  by  two  or  three  to  one?  Well,  WDAY  does 
it  every  morning — puts  on  such  a  good  show  from 
8:30  to  9:00  A.M.  that  one  rural  school  about  130 
miles  from  Fargo  actually  delayed  its  opening-time 
to  9:30  so  its  students  could  listen  to  WDAY! 

We'll  gladly  send  you  the  facts  for  every  period,  as 
proven  by  a  recent  Conlan  Study.  But  meanwhile, 
just  remember  that  WDAY  is  the  ONLY  station  that 
can  give  you  all  the  Red  River  Valley — the  best 
market  between  Minneapolis  and  Spokane! 

WDAY«iivc 

—  m  — 


z 


N.  B.  C. 
FARGO,  N.  D. 

Affiliated  with  the  Fargo  Forum 
970  KILOCYCLES  .  .  .  5000  WATTS 
FREE  &  PETERS,  INC.,  NATIONAL  REPRESENTATIVES 


try  produces  65,000  programs  each 
day,  stressed  the  thoroughness  of 
the  Peabody  Awards  plan  for  select- 
ing winners.  He  noted  that  the  com- 
bined listening  and  evaluation  of 
more  than  2,000  people  were  taken 
into  consideration  in  arriving  at 
final  decisions. 

He  pointed  out  the  difficulties  in 
making  such  selections  due  to  the 
heterogeneous  pattern  of  broadcast- 
ing, stressing  that  each  community  ■ 
offers  its  own  conception  of  "good 
listening". 

Referring  obliquely  to  some 
critics  of  radio,  he  said  that  they 
"attempt  to  belabor  the  institution 
of  radio  as  though  it  were  a  single 
entity,  like  a  large  corporation, 
capable  of  making  and  enforcing 
decisions  which  would  be  reflected 
immediately  through  every  trans- 
mitter in  the  country.  Such  critics, 
he  said,  reflect  unfamiliarity  with 
the  basic  structure  of  broadcast- 
ing. 

Noting  the  St.  Louis  Post  Dis- 
patch-KSB  attack  on  middle  com- 
mercials in  news  programs,  he 
pointed  out  that  the  Program  Man- 
agers Committee  of  the  NAB  had 
adopted  a  resolution  stressing  that 
any  action  taken  with  respect  to 
program  operations  would  be  recog- 
nized as  the  responsibility  of  indi- 
vidual station  management. 


Lt.  Orrin  K.  Boice 

LT.  ORRIN  KENDALL  BOICE, 
28,  son  of  Hugh  Kendall  Boice,  vice- 
president  in  charge  of  sales  for 
WQXR  New  York,  and  brother  of 
Hugh  K.  Boice  Jr.,  commercial  man- 
ager of  WMBD  Peoria,  was  killed 
in  action  Jan.  9  in  the  Asiatic  area. 
He  had  previously  been  reported 
missing.  A  graduate  of  the  Choate 
School  and  Princeton,  Lt.  Boice  was 
associated  with  Cannon  Mills,  New 
York  before  enlisting  in  the  Navy 
Reserve  in  1940.  Besides  his  father 
and  brother,  he  is  survived  by  his 
widow,  Mrs.  Sheila  Crimmins 
Boice,  New  York,  iand  a  sister,  Mrs. 
E.  B.  Simpson,  Hoosick,  N.  Y. 


Paul  H.  Roy/ner  Company 
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Radio  Handles  Tragic  News 

{Continued  from  page  18) 

of    Mr.     J.  Anthony  and  Coca-Cola's  Songs 


gave  their  impressions 
Roosevelt  disclosed  that  many  of 
the  town's  residents  first  learned 
of  his  death  when  they  went  to  the 
barbecue  planned  in  his  honor  that 
afternoon.  NBC  offered  the  pro- 
gram to  the  other  networks  and 
it  was  carried  by  CBS  and  Blue  as 
well  as  NBC. 

Niles  Trammell,  NBC  president, 
announced  at  6  p.m.  that  all  com- 
mercial programs  had  been  can- 
celled indefinitely.  On  Friday  NBC 
stated  that  this  policy  would  con- 
tinue through  Sunday  evening  ex- 
cept for  "those  few  programs  which 
can  be  changed  to  conform  to  the 
present  state  of  mourning  of  the 
country."  Up  to  6  p.m.  Friday 
newscasts  and  the  Hymns  of  All 
Churches  were  the  only  regular 
programs  broadcast.  In  place  of 
Sunday  evening  comedy  shows  a 
special  2-hour  memorial  program 
will  be  broadcast  from  Hollywood 
7  to  9  p.m. 

Mutual 

Mutual  revamped  its  Thursday 
night  schedule,  retaining  only  reg- 
ularly scheduled  news  commentar- 
ies and  a  portion  of  Conti  Products 
Treasure  Hour,  9:30  p.m.  when  the 
President's  favorite  tune  "Home  on 
the  Range"  was  played.  Plan  was 
to  omit  all  commercials,  retaining 
only  sponsor  identification,  credit 
being  given  however  in  only  one 
instance — Richfield  Corp.'s  Arthur 
Hale.  Gabriel  Heatter,  who  regu- 
larly delivers  his  own  commercials 
for  Zonite,  did  not  mention  his 
sponsor, 

Friday  policy,  as  Broadcasting 
went  to  press,  was  to  delete  all 
commercials  up  until  5  p.m.,  but 
give  sponsor  identification  where 
desired  by  the  advertisers.  On  all 
locally  sponsored  shows,  network 
abandoned  commercial  format,  fil- 
ing in  time  normally  set  aside  for 
local  ads.  Network  generally  was 
to  hold  to  its  regular  program 
schedule,  adapting  certain  pro- 
grams to  the  occasion,  on  Friday. 
Two  major  cancelations,  with  no 
credit,  were  Carter  Products  John 
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of  Morton  Downey. 

A  little  over  a  half-hour  after 
MBS  broadcast  the  news  at  6  p.m. 
Charter  Heslep,  network's  Wash- 
ington representative,  made  his 
first  radio  broadcast,  ad-libbing  for 
a  solid  25  minutes  on  the  6:30-7 
p.m.  spot.  Outstanding  broadcasts 
included  Walter  Compton  inter- 
viewing five  Senators  and  Attor- 
ney General  Biddle;  Warren  Stur- 
ges,  the  president's  former  teacher 
at  Groton,  interviewed  by  Cedric 
Foster  from  Boston  9:15  p.m.,  and 


John  Hooley,  from  Okinawa  on 
servicemen's  reactions,  9:22  p.m. 
On  Friday,  President  Truman's 
friends  in  Kansas  City  were  heard 
at  11:15  a.m.  and  1:30  p.m.  Mme. 
Chiang  Kai-shek  spoke  from  her 
room  in  the  Waldorf. 

Mutual  was  attempting  to  keep 
a  rational  balance  of  good  pro- 
gramming, Mr.  Kobak  said,  and 
while  a  number  of  commercial 
programs  for  the  week-end  were 
cancelled,  either  because  of  their 
proximity  to  the  broadcasts  of  the 
funeral  ceremonies  or  because  they 
would  be  completely  out  of  tune 
with  the  general  spirit,  other  pro- 
grams such  as  the  Helen  Hayes 
show  went  on  as  usual.  Mutual  is 


n^NO  OOSS  NBC 

Beginning  May  15th,  KOH  with  its  ten  pri- 
mary counties,  joins  the  NBC  network  .  .  . 
bringing  top  flight  programs  to  the  people  of 
Reno  who  listen  to  KOH  over  90%  of  the 
time. 

To  users  of  the  Setlitie.  this  means  excellent 
availabilities,  high  ratings,  big  audiences  in 
Reno. 
YtHAllS 


Not  a  regional  network 
but  a  group  of  long- 
established  key  stations, 
each  the  favorite  in  its 
community . . .  combined* 
on  a  new  basis  for  Na- 
tional spot  business. 


1 


Paul  H. 
RAYMER  CO. 
National 
Representative 


*See  McClaUhy  SeUutc  rate  list- 
ing first  under  California  in 
Standard  Rate  and  Data. 
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So  Round  .  . 
So  Firm  .  .  . 
So  

Well,  we  stopped  you,  even 
if  this  trim  pair  of  limbs  (or 
legs)  doesn't  have  anything  to 
do  with  broadcasting  —  except 
to  drive  home  our  point. 

Just  as  their  trimness  stopped 
you  to  read  this  message,  so 
does  our  way  of  reaching  the 
hearts  in  a  million  and  a  quar- 
ter population  primary  area 
command  attention  for  our  ad- 
vertisers. 

America's  Greatest  Direct 
Response  Audience  is  yours  at 
WMMNI 

ASK  A  BLAIR  MAN 

Columbia  Network 


fRniMDNT,W.Vn. 
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Dnrhaiii 


North  Carolina's  third  largest  city. 
City  and  county  are  compact  and 
easily   sold   as  one   unit.  Durham 
;    County,  1940  U.  S.  Census— 80,244. 


Tobacco 


,  Big  chunk  of  Durham's  $23  million 
industrial  payroll  goes  to  tobacco 
workers.  Durham  makes  25%  of  all 

|,   the  cigarettes  made  in  U.  S.  It's 

Is  truly  the  tobacco. 

I 

iCenter 

^ ^^^^^^^^^^^^^ 

^^^^^^^^^^^^^^ 

Of  the  world.  And  what  an  inexpen- 
f:  sive  market  to  reach.  You  can  domi- 
V  nate  at  250  watt  rates.  Don't  cuss 

the  cigarette  shortage.  Cash  in  by 
%  scheduling 


II 


also  devoting  time  to  the  San  Fran- 
cisco conference  and  in  other  ways 
trying  to  point  out  that  the  best 
tribute  the  nation  can  pay  to  its 
late  leader  is  to  carry  on  his  battle 
for  a  lasting  peace. 

Commercials  Cancelled 

CBS,  which  broadcast  the  initial 
announcement  at  5:49  p.m.,  an- 
nounced at  9 : 20  p.m.  that  all  adver- 
tisers except  news  sponsors  had 
been  notified  of  the  cancellation  of 
all  commercial  programs  until  Fri- 
day noon,  and  that  co-op  programs 
from  New  York  would  be  minus 
cues  for  local  commercial  announce- 
ments. At  noon  Friday  it  was  an- 
nounced that  all  regularly  sched- 
uled programs  were  to  be  cancelled 
until  6  p.m.,  and  that  there  would 
be  alterations  in  the  regular  sched- 
ule that  night  for  special  broad- 
casts. 

Bob  Trout  and  John  Daly  were 
on  heavy  duty  throughout  the  night 
until  closing  time  at  2  a.m.,  one  hour 
later  than  usual.  Representatives  of 
foreign  governments,  including  the 
ambassadors  from  France,  Italy, 
the  Netherlands,  Czechoslovakia, 
Poland,  Canada,  and  Russia  broad- 
cast tributes  from  their  nations. 
Rabbi  William  Fineshriber,  father 
of  the  CBS  assistant  director  of 
broadcasts,  led  a  prayer  and  Arch- 
bishop Spellman  delivered  a  mes- 
sage. Outstanding  overseas  broad- 
casts included  a  pickup  from  a  flag- 
ship off  Okinawa,  with  Don  Pryor 
giving  servicemen's  reactions,  and 
from  Larry  Lesueur  and  Douglas 
Edward  in  London. 

Overpowered  by  emotion,  Assist- 
ant Secretary  of  State  Archibald 


this  is 


MacLeish  was  unable  to  continue  a 
broadcast  Friday  at  9  a.m.  on  CBS 
This  Living  World.  Mr.  MacLeish 
had  revised  the  text  of  a  prepared 
talk  on  "Peace  and  the  Americas" 
to  include  a  tribute  to  the  Presi- 
dent's international  contributions, 
but  after  thl-ee  minutes,  his  voice 
broke.  Engineer  in  the  State  Dept. 
office,  noticing  the  poet's  bowed 
head  and  shaking  body,  realized  he 
could  not  go  on  and  switched  to 
New  York  for  a  music  fill-in.  Mr. 
MacLeish's  voice  broke  as  he  came 
to  the  words  ".  .  .  our  great  Presi- 
dent who  is  now  so  tragically  dead 
at  the  moment  of  greatest  need." 
Plans  were  being  made  to  have  Mr. 
MacLeish  deliver  his  talk  in  full 
the  same  afternoon. 

Washington  Coverage 

Washington  stations,  main  ar- 
tery for  network  world  news, 
carried  the  brunt  of  the  nation's 
coverage  of  President  Roosevelt's 
untimely  death.  Advantageously  lo- 
cated where  the  news  was  first  an- 
nounced and  where  all  important 
officials,  both  of  this  and  foreign 
governments,  could  be  contacted, 
they  originated  many  of  the  special 
programs  beamed  throughout  the 
country.  No  broadcasts  were  made 
of  the  hurried  swearing  in  of  Harry 
S.  Truman  as  President  and  com- 
mentators were  stopped  by  White 
House  guards  within  a  minute  or 
two  after  the  start  of  delivery  of 
the  news  directly  from  the  Presi- 
dential mansion.  In  common  with 
practically  every  station  in  the 
United  States,  the  Capital's  outlets 
cancelled  all  commercials. 

After  carrying  the  flash  which 


came  over  the  news  wires  at  about  t 

5:55     p.m.     WOL     Commentator  | 

Walter  Compton  went  on  at  6:1&  si 
with  a  15-minute  general  picture 

of    President    Roosevelt's    career  ,S 

since  his  first  inauguration  in  1933.  ? 

Mr.   Compton  was  carried  inter-  h 

mittently  from  then  on,  delivering  a 

most  of  the  news  for  the  station,  I 

the  large  part  of  whose  program  C 

was  fed  through  to  the  Mutual  net-  £ 

work.  At  7:15,  shortly  after  Mr.  I 

Truman  took  the  Presidential  oath,  f 
Mr.  Compton  started  delivering  a 

remote  report  directly  from  the  o 

White  House  but  was  stopped  a  2 

minute  later  by  a  guard.  a 

WOL  aired  speeches  by  Attorney 

General  Francis  Biddle,  Senate  Ma-  ' 

jority    Leader    Barkley    (D-Ky.),  ' 

Minority  Leader  Sen.  White  (R-  ' 
Me.),  Sen.  Connally  (D-Tex.)  and 

Sen.  O'Mahoney  (D-Wyo.).  Mr.  ' 
Compton  presented  messages  from 
labor,  introducing  William  Green, 
president  of  the  AFL,  and  James 
Carey,  secretary-treasurer  of  the 
CIO.  Fulton  Lewis  jr.  devoted  his 

regular  commentary  to  the  news  of  ] 

the  death.  Several  attempts  were  i 
made    to   establish   centact  with 

Georgia  but  no  programs  could  be  i 

gotten  through  from  there.  i 

WTOP  Coverage  \ 

WTOP,  CBS  key,  carried  the  flash 
of  the  President's  passing  at  5:50.  ' 
Vern  Hansen  was  doing  the  Fact  ^ 
Finder  program  when  the  bulletin  ' 
was  handed  him.  At  6  the  station  ' 
switched  to  the  network.  ^ 

At  6:40  Bob  Wood  called  from 
the  White  House  with  details  of  , 
the  President's  last  moments.  Five  ' 
minutes  later  Bill  Henry  was  on 
the  air  with  the  story.  , 

WTOP  picked  up  James  F.  Byrnes  ] 
from  Spartanburg,  S.  C,  at  8:21.  j 

Gen.  Marshall  issued  a  statement 
Thursday  evening  which  was  car-  ! 
ried  on  Bill  Henry's  8:55  news- 
cast. All  commercials  were  cancelled 
until  noon  Friday,  after  which  those  \ 
on  the  air  were  modifled. 

WMAL,  the  Blue-ABC  Wash- 
ington outlet,  broke  the  bulletin 
at  5:49:30,  one  minute  and  a  half 
after  it  came  over  the  news  tick-  I 
ers.  At  6:15  Earl  Godwin  and  j 
Baukhage  did  a  broadcast,  follow- 
ed through  the  evening  by  commen- 


A  full  page  of  them  in 
the  May  7  issue 
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taries  by  Ray  Henle,  Albert  Leitch, 
Milton  Shoemaker,  Martin  Agron- 
«ky,  Raymond  Swing,  David  Wills. 

Dr.  Howard  Winkinson,  rector  of 
St.  Thomas  Episcopal  Church  in 
Washington,  where  the  President 
worshipped,  broadcast  from  WMAL 
as  part  of  a  net  program,  7-7:30. 
From  8:30-9,  WMAL  put  on  Sen. 
Connally;  CIO-PAC  head,  Sidney 
Hillman;  Sen.  Barkley,  Robert 
Hannegan,  Democratic  National 
Committee  Chairman. 

Justice  William  O.  Douglas  went 
on  the  air  at  9:33.  Friday  morning 
at  10  Sen.  Pepper  (D.-Fla.)  made 
a  broadcast  from  Washington.  At 
12:15  Earl  Godwin  and  Jack  Pur- 
cell  were  picked  up  from  the  House 
radio  gallery  giving  a  roundup 
report  on  how  "little"  people  in  the 
Governm.ent  were  accepting  the 
news  of  the  President's  death  and 
the  new  administration. 

All  commercials  were  cancelled 
indefinitely  on  WMAL. 

WRC  Coverage 

WRC,  Washington  key  outlet  of 
NBC,  fed  19  programs  to  the  net- 
work on  the  day  of  the  President's 
death.  Beginning  at  5:49  p.m.  with 
the  first  flash,  which  was  delayed 
one  minute  for  confirmation,  the 
station  again  took  over  the  net- 
work at  6  p.m. 

At  7:09:30  a  bulletin  was  aired 
on  the  administering  of  the  oath 
to  Vice-President  Truman  and  at 
7:10  Kenneth  Banghart  broadcast 
a  description  of  the  ceremony  from 
the  White  House.  At  7:12  the  sta- 
tion put  on  the  Chicago  Sun's  cor- 
respondent, Tom  Reynolds.  At 
r:13:30  Mr.  Banghart  again  went 
m  the  network. 

On  Friday,  WRC  put  on  Eugene 
Meyer,  editor  and  publisher  of  the 
Washington  Post,  at  10  a.m.  as 
jart  of  a  network  roundup  of  edi- 
;orial  opinion  on  the  death  of  Mr. 
floosevelt  and  at  11:30  aired  a  spe- 
;ial  feature  from  the  Capitol  with 
Sen.  Barkley,  Rep.  Rayburn,  Rep. 
Vlartin  and  Rep.  McCormack  par- 
icipating. 

WWDC,  local  outlet,  aired  the 
irst  announcement  at  5:48:10  p.m., 
mmediately  cancelling  all  commer- 
:ial  programs  and  entertainment 
features.  Station  announced  swear- 
ng-in  of  the  new  President  at 
r:09:30  p.m.  At  6:30  p.m.  WWDC 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
HaUfax,  Nova  Scotia,  to  tell 
the  time. 


Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping   Up   the   Old  Traditions! 

Traditions,    However,    Don't  Get 
Much  Business. 

CHNS  DOES— Try  It. 


presented  Ian  Ross  MacFarlane, 
WITH  Baltimore  commentator, 
with  several  Congressmen,  follow- 
ing with  its  own  commentator, 
Richard  Eaton,  who  gave  sidelights 
of  his  personal  friendship  with 
the  President. 

Repeats  Interview 

The  Washington  Post  station, 
WINX,  also  a  local  outlet,  broke 
the  news  at  approximately  5:48:30 
p.m.  All  commercials  immediately 
were  cancelled  until  after  the 
burial  of  the  late  President  on  Sun- 
day at  Hyde  Park.  On  Friday  after- 
noon at  3  p.m.  Publisher  Meyer 
broadcast  from  the  Dept.  of  Interior 
studios  with  Secretary  of  the  In- 
terior Ickes  as  guest,  along  with  the 
Post  political  reporter,  Ben  Gilbert. 

Dorothy  Fuldheim,  WJW  news 
analyst  who  interviewed  Presi- 
dent Truman  a  fortnight  ago,  re- 
peated the  interview  on  the  Blue- 
ABC  at  12:15  p.m.  Friday.  Earl 
Harper,  WJW  special  events  direc- 
tor, flew  to  Columbus  to  present 
Gov.  Lausche  on  the  Blue-ABC  at 
11:30  p.m.  Thursday.  WJW  also 
fed  a  statement  by  Mayor  Thomas 
A.  Burke  of  Cleveland  to  the  net- 
work. 

Chicago  stations  reacted  to  the 
President's  death  as  elsewhere 
throughout  the  country.  All  regu- 


lar programs  and  commercials  were 
replaced  by  frequent  news  and  ap- 
propriate music  meantime.  WGN 
and  WENR  signed  off  an  hour  earl- 
ier in  silent  tribute.  Mayor  Edward 
Kelly  aired  eulogies  on  the  four 
major  stations.  The  city's  religious 
and  civic  leaders  were  heard. 

WBBM  Chicago  had  a  special 
script  written  by  Les  Weinrot 
and  Ken  Robinson,  two  of  Chicago's 
top  writers,  dramatizing  the  Pres- 
ident's life  as  Assistant  Secre- 
tary of  the  Navy  and  as  an  advo- 
cate of  a  strong  fleet.  Phil  Wrig- 
ley,  head  of  the  chewing  gum  com- 
pany whose  air  time  was  used  for 
the  program,  personally  edited  the 
script  but  of  course,  in  line  with 
the  dropping  of  even  sponsor  credit 
lines,  no  mention  was  made  of  this. 
The  Great  Lake  Navy  choir  was 
piped  in  for  the  program. 

Canadian  stations,  in  respect  to 
the  memory  of  "neighbor  Roose- 
velt", revised  all  programs  and 
eliminated  virtually  all  commer- 
cials. Many  eulogies  were  broadcast 
by  Canadian  officials  and  commen- 
tators. Some  stations,  such  as 
CFRB  Toronto,  rebroadcast  famous 
Roosevelt  speeches  and  fireside 
chats  and  carried  American  net- 
work programs  which  paid  tribute 
to  the  late  President. 


in  Western  North  Carolina 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


WWi\C 


YOURS  FOR  A  GREATER 
SHARE  OF  AUDIENCE 


7  DAY  AVERAGE 


Time 

WWNC 

Station 
2 

Station 
3 

All 
Others 

6:30  a.m.* 
to 

1 2  noon 

50% 

11% 

11% 

28% 

1 2  noon 
to 

6:00  p.m. 

54% 

20% 

9% 

17% 

6:00  p.m. 
to 

1  2  midnight 

45% 

18% 

6% 

31  % 

From  8:00  a.m.  Sunday 


I"  570  KC  Serving  Western 
I  North  Carolina  from  asheville 


You  cannot  cover  the 
tremendous  New  York 
market  without  using 
WBNX,  because  .  .  . 
WBNX  reaches 


2,450,000  Jewish    speaking  persons 
1,523,000   Italian    speaking  persons 
1,235,000   German  speaking  persons 
660,000   Polish    speaking  persons 
• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy., 


Don  S  Elios,  Executive  Director  f 


ed  by  the  Katz  Agency 
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MISS  TRUAAAN  ON  AIR 

Has  Appeared  Frequently  as 
 Radio  Singer  


Shorttvave  Devotes  Entire  Time  to  News. 
Tributes^  Commentaries  on  Roosevelt 


DAUGHTER  of  President  Tru- 
man, Mary  Margaret  Truman,  has 
long  had  her  eye  on  radio  as  a 
career.  Interested  both  in  the  tal- 
ent and  produc- 
t  i  0  n  ends  of 
broadcast- 
ing. Miss  Truman 
has  appeared  fre- 
quently as  a  sing- 
er on  the  former 
Blue  -  ABC  pro- 
gram Congres- 
sional Children 
and  the  National 
Children's  Frolic 
on  WMAL,  the 
Blue's  Washington  key  station. 

For  many  years  she  was  an  ac- 
tive participant  in  the  Frolic,  and 
her  father  often  appeared  on  the 
program  with  her.  The  day  before 
her  father's  nomination  to  the  Vice- 
Presidency,  Miss  Truman  called 
long-distance  to  Bud  Ward,  m.c. 
of  the  Frolic,  just  after  the  pro- 
gram went  off  the  air. 


Miss  Truman 


CONSENT  was  granted  by  the  FCC 
last  week  to  the  WNAX  Broadcasting- 
Co.,  licensee  of  WNAX  Yankton,  S.  D., 
for  transfer  of  control  from  South 
Dakota  Broadcasting  Corp.  to  Cowles 
Broadcasting  Co.  Action  permits  sub- 
sequent dissolution  of  South  Dakota 
Broadcasting,  a  Cowles  holding  company. 


UTAH  BROADCASTING  Co.,  owner  and 
operator  of  KUTA  Salt  Lake  City,  has 
changed  firm  title  to  Utah  Broadcast- 
ing &  Television  Co. 


INTERNATIONAL  radio,  includ- 
ing commercial  network  and  Gov- 
ernment shortwave  broadcasters, 
cancelled  all  regularly-scheduled 
programs  Thursday  when  news  of 
President  Roosevelt's  death  was  re- 
ceived in  New  York. 

Special  news  reports,  commen- 
taries, tributes  by  both  foreign  and 
U.  S.  officials  were  beamed  to  Eu- 
rope and  Latin  America.  NBC  In- 
ternational division  followed  the 
same  policy.  NBC,  broadcasting  to 
Europe  in  six  languages,  broadcast 
from  Washington  on  Friday,  with 
foreign  officials  paying  tribute  to 
Mr.  Roosevelt.  They  planned  cov- 
erage of  the  funeral  in  broadcasts 
from  Washington  and  Hyde  Park. 

Contrasting  Enemy  Reaction 

NBC's  monitors  reported  con- 
trasting reactions  from  enemy  ra- 
dio, with  Radio  Tokyo  interrupt- 
ing a  prisoner-of-war  broadcast  to 
"introduce  a  few  minutes  of  special 
music  to  honor  the  passing  of  this 
gi-eat  man."  Radio  Berlin  an- 
nounced the  President's  death  with 
the  comment  that  "Roosevelt  will 
long  be  remembered  as  the  man 
who  started  World  War  11  and  the 
man  who  sold  out  to  the  Russians." 
CBS  listening  post,  which  first 
heard  the  Berlin  announcement  at 
6:57  p.m.  EWT,  said  that  the  brief 
bulletin  was  repeated  at  regular 
intervals. 

CBS  international,  also  calling 
off  all  regular  programs  indefinite- 
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Coverage  of  stable  markets  for 
present  and  post  war  sales  is  a 
wise  sales  promotion  investment. 

The  rich  markets  of  Richmond  and 
Virginia,  covered  by  Station  WRNL 
are  stable  markets. 

The  facts  on  the  right  are  proof  of 
results. 
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•  70.8%  OF  THE  NA- 
TIONAL  ADVERTISERS 
ON  THIS  STATION 
ARE  RENEWALS. 

•  88%  OF  THE  lOCAl 
ADVERTISERS  ON  THIS 
STATION  ARE  RE- 
NEWALS. 

Advertisers  don'f 
renew  contracts 
unless  the  medium 
they  use  pays  off 
in  results. 


ly,  went  on  the  air  to  Europe  at 
noon  Friday  presenting  tributes 
from  foreign  government  represen- 
tatives and  on  its  regular  Latin- 
American  programs  had  previous- 
ly aired  eulogies  delivered  by  offi- 
cials of  Central  and  South  Ameri- 
can governments. 

Office  of  War  Information,  short- 
waving  news  overseas  in  24  lan- 
guages round-the-clock,  devoted  all 
Thursday  night  to  news,  appropri- 
ate music  and  biographical  sketches 
of  Mr.  Roosevelt  and  Mr.  Truman. 
Office  of  the  Coordinator  of  Inter- 
American  Affairs,  in  Spanish  and 
Portuguese  to  Latin  America, 
planned  a  special  broadcast  for 
10  p.m.  Friday  EWT,  with  Nel- 
son Rockefeller  and  Latin  Amer- 
ican diplomats  speaking.  CIAA 
scheduled  two  broadcasts  of  the 
funeral,  4  p.m.  Saturday  and 
10  a.m.  Sunday  from  Washington 
and  Hyde  Park.  Pan  American  Day, 
Saturday,  was  to  be  devoted  to 
shortwave  programs  concerning  Mr. 
Roosevelt.  Armed  Forces  Radio 
Service  from  New  York  and  San 
Francisco  kept  up  news  and  com- 
mentary to  U.  S.  troops  all  over  the 
world  and  Friday  afternoon  pre- 
sented transcribed  tributes  to  Mr. 
Roosevelt  from  foreign  diplomats 
in  the  U.  S. 

BBC  continued  its  regular  news 
bi'oadcast  schedule,  shortwaving 
Alistaire  Cooke,  New  York,  and  An- 
thony Wigan  from  Washington. 
CBC,  which  used  almost  all  NBC 
programs  Thursday  night  and  Fri- 
day morning,  originated  several 
tribute  broadcasts  within  Canada 
and  planned  to  transmit  special 
programs  to  the  U.  S.  through 
NBC. 


Clearances  Granted 

ASCAP,  BMI  and  SESAC  have 
given  copyright  clearance  on  all 
music  used  by  the  Treasury  Dept. 
War  Finance  Division  on  the  tran- 
scribed series  being  prepared  for 
the  Seventh  War  Loan.  All  stations, 
under  the  grant,  may  broadcast  the 
discs  without  restriction  of  any 
kind.  Appi'oximately  800  stations 
to  date  have  ordered  the  different 
series :  Treasury  Salutes,  Music  for 
Millions  and  /  Know  the  Enemy. 
All  are  available  for  local  sponsor- 
ship. 
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NLRB  Seeks  Court  Order  Against  Nets 


Asks   Decree  to  Force 
Unit  Acceptance 
of  NABET 

FOLLOWING  its  decision  and  or- 
der in  the  NABET-network-Pe- 
trillo  dispute,  the  National  Labor 
Relations  Board  last  week  peti- 
tioned the  U.  S.  Second  Circuit 
Court  of  Appeals  (New  York)  for 
a  decree  to  compel  NBC  and  Blue- 
ABC  nets  to  bargain  with  NABET 
on  platter -turners  regardless  of 
threats  of  reprisal  by  the  AFM. 

Thus,  within  three  months  since 
NABET  decided  on  taking  its  case 
to  NLRB  by  filing  an  unfair  labor 
practice  charge  against  the  nets, 
rather  than  calling  a  strike  to  force 
recognition  of  its  jurisdiction  over 
turntables  [BROADCASTING,  Jan.  8 
et  seq],  the  Board  completed  its 
proceedings  in  the  dispute  and  ex- 
hausted all  remedies  short  of  court 
action.  Few  cases,  it  was  noted  in 
legal  circles,  have  been  given  such 
expeditious  handling  by  the  Board. 
Board  Serves  Notice 

In  filing  its  petition,  the  Board 
also  served  notice  to  the  various 
parties  of  its  action.  It  is  expected 
that  a  cross  petition  will  probably 
be  filed  soon  by  the  AFM  opposing 
the  issuance  of  a  decree  and  that 
Joseph  A.  Padway,  counsel  to 
James  C.  Petrillo,  will  participate 
in  oral  arguments  when  the  case 
is  heard. 

Under  usual  court  procedure, 
NLRB  will  be  given  30  days  to 
file  its  brief  but  it  was  indicated 
the  Board  will  not  wait  out  the 
time  allowed  in  the  interest  of 
speedy  determination  of  the  dis- 
pute. After  the  Board  has  filed  its 
brief  the  Court  usually  grants  20 
days  to  the  other  parties  for  filing 
before  setting  a  date  for  oral  argu- 
ments. 

Should  a  decree  be  issued  in  sup- 
port of  the  Board's  order  in  the 
dispute,  the  Board  will  have  the 
responsibility  of  obtaining  compli- 
ance with  that  decree.  In  the  event 
the  respondents  fail  to  carry  out 
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the  terms  of  the  decree,  the  Board 
may  petition  the  Court  to  hold  re- 
spondents in  contempt  and  the 
Court  may  order  remedial  action 
and  impose  sanctions. 

The  Board's  petition,  filed  as  of 
April  10  by  Malcolm  F.  Halliday, 
associate  general  counsel,  pointed 
out  that  (1)  respondents  (NBC 
and  Blue)  are  Delaware  corpora- 
tions doing  business  in  the  state 
of  New  York  and  therefore  come 
within  the  jurisdiction  of  the  Sec- 
ond Circuit  Court  (2)  the  Board 
had  ordered  the  respondents  to 
cease  and  desist  from  refusing  to 
bargain  with  NABET  and  to  take 
affirmative  actions  to  recognize  the 
union  as  the  appropriate  unit  for 
platter  turning  and  (3)  the  Board, 
pursuant  to  Section  10  (e)  of  the 
National  Labor  Relations  Act, 
certifies  and  files  with  the  Court 
the  entire  record  of  the  proceed- 
ings in  the  dispute. 

"Wherefore",   the   petition  con- 

Goodyear  Campaign 

GOODYEAR  TIRE  &  RUBBER 
Co.,  Akron,  is  conducting  a  spot 
radio  campaign  in  65  cities,  pro- 
moting Neolite  soles  and  rubber 
heels.  Spots  average  five  weekly 
per  station.  Goodyear  plans  to  add 
more  stations  as  soon  as  time  is 
available.  Agency  is  Compton  Ad- 
vertising, Inc.,  New  York. 


eludes,  "the  Board  prays  this 
Honorable  Court  that  it  cause  no- 
tice of  the  filing  of  this  petition 
and  transcript  to  be  served,  upon 
respondents  and  that  thi&  Court 
take  jurisdiction  of  the  proceed- 
ing and  of  the  questions  determined 
therein  and  make  and  enter  upon 
the  pleadings,  testimony  and  evi- 
dence ...  a  decree  enforcing  in 
whole  said  order  of  the  Board,  and 
requiring  respondents,  and  their 
respective  officers,  agents,  succes- 
sors, and  assigns,  to  comply  there- 
with." 


Mesters  Answer 

MURRAY  and  Meyer  Mester,  own- 
ers of  the  Balbo  Oil  Co.,  Brooklyn, 
will  file  exceptions  early  this  week 
to  the  FCC's  proposed  denial  of 
their  application  for  acquisition 
of  a  majority  interest  in  WOV 
New  York  from  Arde  Bulova  and 
Maj.  Harry  D.  Henshel  [Broad- 
casting, April  2]  for  $300,000,  ac- 
cording to  their  attorney,  Bernard 
Noskin.  Commission  will  then  set 
a  date  for  oral  argument,  follow- 
ing which  conclusive  findings  will 
be  issued. 


WNYC,  New  York's  municipal  station, 
last  Thursday  received  a  special  cita- 
tion from  the  Sons  of  the  American 
Revolution  for  "patriotic  services  ren- 
dered New  York  City  home  front  ac- 
tivities". Presentation  ceremonies  were 
broadcast. 


1121  VERMONT  AVE.-WASH.  5,D.  C. 
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Sales  Grow 

When  you  use 

KPRO 

Blue  Network  Station 

for  the  rich 
''Valley  of  Paradise" 

•  Population  over  600,000 

•  Income  54%  above  average 

2 

ISationally  famous 

Commentators 
ISow  available  for 
Sponsorship 

1.  Baukhage  Talking 

11  to  11:15  a.m. 
Monday  through  Friday 

2.  Raymond  Cram  Swing 

4:15  to  4:30  p.  m. 
Monday  through  Friday 


For  full  details 
Write,  phone  or  wire 

KPRO 


1000  Watts 
The  Blue  Network 

Studios  in  Riverside 
and  San  Bernardino, 
California 
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LOCATED  MIDWAY 

BETWEEN  THE 
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Has  453   Wholesale  Establish- 
ments with  Annual  Sales  in  J944 
of  $360,000,000 


BMB  Field  Tests 
To  Answer  Critics 

Discussed  by  Executive 
Committee  at  New  York 

BMB  will  inaugurate  in  the  near 
future  a  series  of  experimental 
field  tests  designed  to  answer  ques- 
tions and  criticism  of  the  BMB 
method  that  were  brought  up  dur- 
ing the  NAB  district  meetings. 
Plans  for  these  field  studies,  which 
will  cover  such  problems  as  those 
of  the  foreign  language  station, 
the  non-network  station  in  a  major 
market,  geographical  peculiarities 
and  others  presented  by  broadcast- 
ers at  the  district  meetings,  were 
discussed  last  Tuesday  and  Wed- 
nesday by  the  Executive  commit- 
tee of  BMB,  which  met  in  New 
York  with  Hugh  Feltis,  president 
of  the  organization. 

Expressing  gratification  at  the 
record  achieved  by  BMB  to  date, 
with  approximately  500  stations 
pledged  to  support  the  research 
project,  the  committee  discussed 
several  possible  locations  for  a  New 
York  headquarters,  the  problem  of 
securing  a  research  director  to  di- 
rect the  field  studies  and  the  other 
technical  operations  of  BMB,  the 
appointment  of  a  nine-man  tech- 
nical committee  representing  the 
ANA,  AAAA  and  NAB,  and  other 
operating  problems  of  the  organi- 
zation. 

Financial  Needs 

Committee,  comprising  Frederic 
Gamble,  president,  AAAA;  Paul 
West,  president,  ANA;  J.  Harold 
Ryan,  president,  NAB;  Roger 
Clipp,  general  manager,  WFIL 
Philadelphia,  and  chairman  of  the 
NAB  Research  Committee,  suggest- 
ed that  the  finance  committee  meet 
in  the  near  future  to  study  the  fi- 
nancial requirements  of  the  vari- 
ous operations  of  BMB.  It  was  also 
decided  that  the  BMB  board  should 
be  called  for  the  first  week  in  May. 

Group  sent  a  case  of  champagne 
to  John  E.  Fetzer,  WKZO  Kalama- 
zoo, NAB  director  from  District  8, 
for  conducting  the  district  meeting 
at  which  the  highest  percentage  of 
broadcasters — 97% — signed  up  with 
BMB.  Half-cases  were  sent  to  Paul 
Morency,  WTIC  Hartford,  director 
from  District  1,  whose  meeting  in 
Boston  was  the  first  to  produce 
pledges  from  more  than  90%,  and 
to  Hugh  A.  L.  Halff,  WOAI  San 
Antonio,  director  from  District  13, 
first  district  to  achieve  100%. 

Breakdown  by  networks  of  BMB 
subscribers  as  of  April  5,  end  of 
the  district  meetings,  shows  that  of 
the  190  affiliates  of  Blue-ABC  114 
or  60%  have  signed  up;  93  of  the 
149  CBS  affiliates,  or  627c ;  157  of 
Mutual's  255  stations,  or  62%;  86 
of  NBC's  142  stations,  or  61%.  Of 
the  178  non-affiliated  stations,  68 
or  38%  have  signed.  Total  of  490 
stations  subscribing  to  BMB  (28 
were  affiliated  with  two  networks) 
repi-esents  56%  of  the  874  commer- 
cial stations  now  operating  in  the 
country.  Subscribers  represent  64% 
of  NAB  member  stations  and  36% 
of  the  nonmember  stations. 

The  five  McClatchy  stations  and 


HALF-MILE  from  the  nearest  dry  land,  this  is  the  KWKH  Shreveport 
transmitter  April  6  after  the  Soda  Lake  Canal  levee,  two  and  one-half 
miles  northwest,  broke.  Chief  Engineer  W.  E.  Anthony  and  his  operators 
kept  the  station  on  the  air  by  piling  sandbags  six  feet  high  at  all 
entrances.  Even  then  the  water  was  within  two  feet  of  topping  them. 
Pumps  capable  of  moving  30,000  gallons  per  hour  helped  keep  water 
out  of  transformers,  water  circulating  equipment  and  other  vital  spots. 
Station's    three    481-foot   towers    can    be   seen    in    the  background. 


Kiwanis  to  Honor 
Radio  for  Service 

KIWANIS  International  will  award 
Certificates  of  Citation  to  broad- 
casting stations  for  "contribution 
to  the  war  and  service  to  the  com- 
munity" during  the  week  of  May 
13  to  19. 

Celebrating  the  25th  anniversary 
of  broadcasting  in  America  the 
service  organization,  with  2,260 
clubs  and  144,000  members  will  in- 
clude both  the  United  States  and 
Canada  in  its  awards.  President 
Ben  Dean,  Grand  Rapids  advertis- 
ing man,  has  announced. 

The  NAB  will  participate  with 
Kiwanis  in  the  observance.  J. 
Harold  Ryan,  Toledo,  O.,  president 
of  the  NAB,  will  address  the  radio 
week  meeting  of  the  Kiwanis  Club 
of  Omaha  at  noon  Friday,  May  18. 
Certificates  will  be  awarded  to  the 
four  major  networks  by  the  Ki- 
wanians  of  New  York  City.  The 
Chicago  Club  is  inviting  widely 
known  radio  executives  to  attend 
its  meeting  Thursday,  May  17,  at 
the  Sherman  Hotel.  William  S. 
Hedges,  vice-president  of  NBC, 
v/ill  address  the  Harrisburg  Ki- 
wanis club  during' the  week. 

A  radio  week  advisory  commit- 
tee includes  Carl  J.  Burkland, 
WTOP  Washington;  Carleton  D. 
Smith,  WRC  Washington;  Roy  F. 

six  others  were  added  to  the  list  of 
BMB  subscribers  last  week.  Mc- 
Clatchy group  comprises  KERN 
Bakersfield,  KWG  Stockton,  KFBK 
Sacramento,  KMJ  Fresno,  KOH 
Reno.  Other  new  BMB  members 
are  WIBC  Indianapolis;  KDFN 
Casper,  Wyo.;  WDWS  Champaign, 
111.;  WIGM  Medford,  Wis.;  KVOL 
Lafayette,  La.;  WCSC  Charleston, 
S.  C. 

Mr.  Feltis  left  New  York  Thurs- 
day for  Omaha  to  move  his  family 
to  their  new  home  in  East  Scars- 
dale,  New  York.  He  expected  to  re- 
turn Tuesday. 


Lt.  R.  H.  Postlethwait 

LT.  RICHARD  H.  POSTLETH- 
WAIT, 31,  known  in  radio  for  the 
past  ten  years  as  Dick  Post,  was 
killed  in  action  in  Germany  on 
March  11,  1945, 
while  serving 
with  the  310th  In- 
fantry, 78th  Di- 
vision  of  the 
First  Army.  His 
first  radio  affilia- 
tion was  with 
WMBD  Peoria  as 
an  announcer.  He 
joined  WCCO 
Lt.  Postlethwait  Minneapolis  soon 
alter  and  served 
two  years  before  joining  the  an- 
nouncing staff  of  WBBM  Chicago. 
At  the  time  of  his  induction  in 
November  1943  he  was  radio  direc- 
tor of  the  Russell  M.  Seeds  Co, 


Thompson,  WFBG  Altoona;  Ar- 
thur R.  Kirkham,  KOIN  Portland; 
Victor  C.  Diehm,  WAZL  Hazleton, 
Pa.;  Robert  T.  Mason,  WMRN 
Marion,  O.;  Raymond  A.  Gaul, 
WRAW  Reading  and  Alvin  B. 
Sheehan,  WCCO  Minneapolis. 
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GATES  RADIO  CO. 

QVI\CY,  ILLINOIS,  U.S.A. 


In  this  Major  Market 

liS^WMBG 

NBCINRICHMOND,VA. 

5000  WAns 
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Canadian,  British,  Australian, 
U.S.  Nets  Ready  for  Coast  Meet 

NBC,  Blue  and  Mutual  Begin  Broadcasts  of 
Pre  -  Conference    Coverage  Programs 

Our  Foreign  Policy,  with  Sens. 
Tom  Connally  (D-Tex.)  and  War- 
ren R.  Austin  (R-Vt.)  discussing 
"Chapultepec  and  San  Francisco". 
Sterling  Fisher,  .  director  of  the 
NBC  University  of  the  Air,  an- 
nounced that  the  series  will  con- 
tinue after  the  security  conference 
ends  with  the  State  Dept.,  Con- 
gress and  a  public  group  conduct- 
ing broadcasts  on  an  alternating 
basis.  The  network  also  added  Sam 
Hayes  and  John  Wald,  West  Coast 
commentators,  to  the  large  group 
already  assigned  to  the  meeting 
which  begins  April  25. 

The  Blue  network  is  running  a 
World  Peace  Forum  series  of  four 
weekly  programs,  presided  over  by 
Sumner  Welles,  former  Under 
Secretary  of  State.  Sen.  Joseph 
Ball  (R-Minn.),  Dr.  Quincy 
Wright,  professor  of  international 
law  at  the  U.  of  Chicago  and  Dr. 
Percy  Corbet,  professor  of  govern- 
ment and  jurisprudence  at  Yale 
U.,  were  to  be  heard  on  this  Mon- 
day's session.  Johnny  Johnstone, 
Blue-ABC  news  chief,  and  George 
Milne,  director  of  engineering  op- 
erations, left  New  York  Friday  for 
San  Francisco  to  set  up  coverage 
plans. 

Mutual  had  Comdr.  Harold  E. 
Stassen,  former  governor  of  Minne- 
sota and  a  delegate  to  the  Confer- 
ence and  Marquis  M.  Childs,  Wash- 
ington columnist,  speaking  on  the 
subject  "The  Challenge  of  Peace" 
last  Sunday  on  Let's  Face  the 
Issue. 

Upton  Close,  expert  on  Asia  and 
the  Pacific  area,  and  Bessie  Beat- 
ty,  women's  commentator,  will  join 
Mutual's  commentary  staff  at  the 
Conference.  The  latter  will  tran- 
scribe a  two-week  series  of  15- 
minute  talks  to  be  presented  as 


WITH  commentators  and  news- 
men assigned  to  cover  the  United 
Nations  Conference  scheduled  to 
start  arriving  in  San  Francisco 
the  beginning  of  this  week,  stations 
last  week  were  hurriedly  complet- 
ing plans  and  deciding  upon  per- 
sonnel. 

Arrangements  have  been  com- 
pleted to  put  radio  booths  in  the 
boxes  in  the  Opera  House,,  next 
door  to  the  Veterans'  Building, 
giving  the  networks  practically 
front  row  for  the  curtain  raiser 
which  is  to  be  at  2  p.m.  (PWT) 
with  President  Truman  probably 
speaking  either  from  the  White 
House  or  San  Francisco,  declaring 
the  Conference  officially  open.  It 
has  been  announced  that  the  Con- 
ference will  go  on  as  planned  but 
the  White  House  had  not  declared 
definitely  Friday  whether  President 
Truman  would  deliver  the  opening 
address. 

The  four  major  U.  S.  networks, 
and  the  Canadian,  British  and 
Australian  Broadcasting  compan- 
ies have  almost  completed  their 
plans  for  technical  coverage  of  the 
conference.  Each  will  have  individ- 
ual news  printers,  news  desks  and 
a  telephone  switchboard.  The  U.  S. 
companies  will  each  have  two  stu- 
dios within  their  offices  and  the 
others  will  share  one  large  studio 
between  them.  Ten  other  studios 
provided  in  the  blueprint  plans  of 
the  setup  in  the  Veterans'  Audi- 
torium in  San  Francisco  have  not 
yet  been  allotted  but  may  be  used 
by  smaller  networks  of  independ- 
ent stations. 

Pre-Conference  Coverage 

Among  network  pre-conference 
coverage,  NBC  started  the  first 
program   Saturday  of  its  series. 


V-E  Day  Planning 

NBC  Stations  Planning  &  Advis- 
ory Committee  will  meet  April 
17-18  in  New  York,  for  a  discus- 
sion of  V-E  Day  plans  and  postwar 
problems.  Committee  members  ex- 
pected to  attend  are:  G.  Richard 
Shafto,  WIS  Columbia;  Clair  Mc- 
Cullough,  WGAL  Lancaster; 
Nathan  Lord,  WAVE  Louisville; 
Harold  Wheelahan,  WSMB  New 
Orleans;  Stanley  Hubbard,  KSTP 
St.  Paul;  Edgar  T.  Bell,  WKY 
Oklahoma  City;  Richard  O.  Lewis, 
KTAR  Phoenix;  Arden  X.  Pang- 
born,  KGW  Portland,  Ore. 
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You  in  a  Few  Minutes,  Col.  Paley!" 


Mueller  Assigned 

MERRILL  MUELLER,  NBC  cor- 
respondent who  has  been  covering 
the  Eastern  front,  has  gone  to 
Manila  to  replace  George  Thomas 
Folster  at  MacArthur's  headquar- 
ters. Mr.  Folster,  veteran  of  three 
years  in  the  Pacific,  has  been  sent 
to  San  Francisco  for  a  rest,  and 
is  expected  to  be  in  New  York 
soon.  Mr.  Mueller  was  first  heard 
from  Manila  on  Thursday's  "World 
News  Roundup". 


part  of  her  regular  Monday 
through  Friday  broadcasts. 

Roberto  Unanue,  assistant  direc- 
tor of  Latin  American  relations  of 
CBS,  and  Rodriguez  Fabregat, 
Spanish  -  language  commentator, 
will  cover  the  Conference  for  CBS 
Latin  American  network,  Cadena 
de  las  Americas.  Their  broadcasts, 
to  be  heard  nightly  9-9:30  p.m., 
will  be  transmitted  from  San  Fran- 
cisco to  New  York,  picked  up  and 
rebroadcast  south. 

A  traffic  office  has  been  set  up 
by  Press  Wireless  in  San  Fran- 
cisco in  addition  to  space  in  the 
conference  headquarters.  Arrange- 
ments have  been  made  for  speeding 
stories  by  foreign  correspondents. 

Other  plans  by  stations  are: 

WKBZ  Muskegon,  Mich.— Kenneth 
Tilden  of  the  copy  and  continuity  staff 
and  a  vice-commander  of  the  United 
Nations  Legion  will  serve  as  a  delegate 
on  the  advisory  committee  at  the  con- 
ference. 

WROX  Clarksdale,  Miss.— Col.  Blrney 
Imes  Sr.,  owner  and  operator  of  the 
station,  will  cover  as  a  representative 
of  the  Mid-South  Network  and  for  his 
newspaper,  the  Columbus  Commercial 
Dispatch. 

KGEB  Long  Beach,  Cal.— Plans  direct 
line  hookup  and  dispatches  to  be  han- 
dled by  C.  Merwln  Dobyns,  owner  and 
general  manager. 

KSTP  St.  Paul,  Minn.- Plans  direct 
dally  broadcasts  by  Dr.  Harold  Scott 
Quigley,  professor  of  political  science 
at  the  U.  of  Minnesota,  associate  editor 
of  Far  Eastern  Quarterly  and  former 
associate  editor  on  the  Par  East  for 
Current  History  Magazine.  Dr.  Quigley 
studied  in  Japan  on  a  Guggenheim 
fellowship  and  was  a  delegate  at  the 
Shanghai  conference  of  the  American 
Council  of  the  Institute  of  Pacific  Re- 
lations. 

KPMC  Bakersfield  Cal.— No  direct 
broadcasts  or  transcriptions  planned 
but  Art  Mason,  news  editor,  wUl  for- 
ward news  from  the  Conference  for 
use  on   regular  sponsored  newscasts. 

KOL  Seattle,  Wash.— To  supplement 
regular  network  coverage  a  direct  pick- 
up from  San  Francisco  will  be  made 
Monday,  Wednesday  and  Friday  to  all 
Mutual  stations  in  Washington.  Jerry 
Morris,  program  director,  will  interview 
well-known  commentators  covering  the 
Conference  and  supply  local  color  from 
a  Washington  viewpoint.  Broadcasts 
are  being  sponsored  by  the  Joint  Coun- 
cil of  Teamsters  No.  28  as  a  public 
service  offering  to  the  state. 
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NOW  DOUBLE  POWER 
NEW  WAVE  LENGTH  610  KC. 
CENTRAL  OHIO'S 
ONLY  MUTUAL  STATION 
★ 

TAe  News  Voice  of  Ohio 
★ 
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RADIO  ADVERTrSING  CO. 
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CKRC 

.WINNIPEG  -  CANADA 
*THE  DOMINION  NETWORK* 


Snow  in  September.. 


down  South... 


Cotton  is  the  16-county 
WSPA-Piedmont's  largest 
money  crop.  Over  27,500,000 
baled -pounds  each  year  are 
produced  in  Spartanburg 
County  alone. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

HomeofCampCrotI 
5000  watts  Day,  1000  watts  Night 
950  kilecyclef.  Rep.  by  Hollingbery 
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They  Like 
Our  Style 

We  say,  with  apologies  fo  none, 
that  we  sincerely  believe  WAIR 
fo  be  one  of  tlie  besf  sales-pro- 
ducing stations  in  the  entire  south. 
There  is  an  intensity  of  popularity 
in  the  large  area  we  cover. 

W  A  I  R 

Winston  -  Salem,  North  Carolina 
Representative:  The  Walker  Company 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 

 APRIL  7  TO  APRIL  13  INCLUSIVE  


w 
I 

N 
N 


KOIN 

In  the 
People's  Cause'^ 
PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  Nat'l  Rep. 


Decisions  .  .  . 

ACTIONS  BY  COMMISSION 
APRIL  9 

Following  stations  granted  license 
renewals  for  period  ending  4-1-46: 
KANS  WGBB  WOMT  KBIZ  WTAX 
WHIZ  WHAI  KFXM  WSOC  WSNY 
WGCM  WBML  KDON  WHBU  WSMJ 
WCOU  WPAX  KROY  KPPC  KWLC 
WSLS  KFOR  WCOV  KDLR  KOVO 
WATN. 

WAIT  Chicago— Adopted  order  dis- 
missing application  for  license  renewal 
in  view  of  FCC  action  12-12-44. 

WJTN  Jamestown,  N.  Y.— Granted  ex- 
tension license  on  temp,  basis  to  6-1-45. 
pending  determination  license  renewal 
application. 

WJMC  Rice  Lake,  Wis.— Same. 

WPAT  Paterson,  N.  J.— Same. 

WLOK  Lima,  O. — Granted  license  re- 
newal for  period  ending  4-1-46. 

KELA  Centralia,  Wash.— Granted  li- 
cense renewal  for  period  ending  H-1-47. 

WJDX  Jackson,  Miss.— Granted  li- 
cense renewal  for  period  ending  11- 
1-45. 

WEDC  Chicago— Granted  license  re- 
newal for  period  ending  9-1-45. 

KHBC  Hilo,  Hawaii— Granted  license 
renewal  for  period  ending  2-1-46. 

KADA  Ada,  Okla.— Same. 

WLOF  Orlando,  Fla.— Same. 

KFUN  Las  Vagas.  N.  M.— Same. 

APRIL  10 
NEW-1340   kc   John  M.  Spottswood, 
Key  West,  Fla. — Designated  for  hearing 
application  for  new  station  250  w  un- 
limited. 

NEW-1490  kc  Fred  O.  Grimwood, 
Bloomington,  Ind. — Designated  for  hear- 
ing application  for  new  station  100  w 
unlimited. 

NEW-1450  kc  Copper  City  Broadcast- 
ing Corp.,  Rome,  N.  Y. — Adopted  order 
granting  petition  insofar  as  it  requests 
that  FCC  hold  status  quo  of  applica- 
tion for  new  station  250  w  unlimited; 
set  aside  action  of  FCC  2-27-45  desig- 
nating said  application  for  hearing  and 
ordered  that  application  be  held  in 
status  quo  under  Sec.  2  (a)  of  FCC 
Public  Notice  1-25-45. 

NEW-1230  kc  The  Corinth  Broadcast- 
ing Co.,  Corinth,  Miss. — Adopted  order 
designating  for  hearing  to  be  con- 
solidated with  hearing  on  application 
of  Blrney  Imes  Jr.  set  5-7-45,  applica- 
tion for  new  station  250  w  unlimited. 

1010  kc  WINS  New  York— Designated 
for  hearing  application  for  vol.  assgn. 
license  from  Hearst  Radio  Inc.  to  The 
Crosley  Corp. 

1230  kc  WERC  Erie,  Pa.— Adopted 
order  granting  petition  for  reconsider- 
ation and  grant  of  application  change 
to  1230  kc  and  license  to  cover  CP; 
granted  said  application. 

DOCKET  ACTION 
APRIL  11 

1590  kc  WALB  Albany,  Ga.— Adopted 
order  granting  application  for  license 
renewal. 

ACTIONS  ON  MOTIONS 
APRIL  11 

Midstate  Radio  Corp.,  Utica,  N.  Y.— 
Passed  over  indefinitely  petition  to  in- 
tervene in  hearing  on  application  of 
Copper  City  Broadcasting  Corp.  for 
new  station  Rome,  N.  Y. 

Utica  Broadcasting  Co.,  Utica,  N.  Y.— 
Same. 

Augusta  Broadcasting  Co.,  Charleston, 

S.  C. — Granted  motion  to  amend  ap- 
plication for  new  station  to  show 
changes  in  stockholders  in  applicant 
corporation. 

KHQ  KGA  Spokane— Granted  Joint 
petition  in  part  for  continuance  hear- 
ing on  license  renewal  applications  new 
set  4-18-45;  continued  same  to  5-18-45. 

KOMO  KJR  Seattle— Granted  request 
for  30-day  continuance  hearing  now  set 
4-16-45  re  license  renewal  applications. 

ACTIONS  BY  ADM.  BOARD 
APRIL  9 

1490    kc    WKBV    Richmond,  Ind.— 

Granted  license  to  cover  CP  Increase 
power  to  250  w  move  trans,  and  studio. 

NEW-1340  kc  Alabama  Broadcasting 
Co.,  Sylacauga,  Ala. — Granted  license  to 
cover  CP  new  station  250  w  unlimited; 
conditions  (WFEB). 


Tentative  Calendar  .  .  . 

APRIL  17 
Further  Hearing 
WCHS  Charleston,  W.  Va.— License  re- 
newal. 

APRIL  20 

WMC    Memphis— License  renewal. 


1230  kc  WFVA  Fredericksburg,  Va. — 

Granted  license  to  cover  CP  change 
to  1230  kc  and  hours  operation  to  un- 
limited. 

610  kc  WHKC  Columbus,  O.— Granted 
license  to  cover  CP  authorizing  change 
frequency  to  610  kc,  Increase  power  to 
1  kw,  change  hours  operation  to  un- 
limited and  install  DA. 

640  kc  WHKK  Akron— Granted  li- 
cense to  cover  CP  as  mod.,  authorizing 
change  frequency  to  640  kc,  increase 
power  to  1  kw,  change  hours  operation 
to  unlimited,  install  DA-DN  and  move 
trans,  and  studio;  subject  to  condition 
that  on  notice  from  FCC  licensee  shall 
take  appropriate  steps  immediately, 
thru  modification  of  antenna  or  re- 
duction of  power,  so  as  to  reduce  in- 
terference to  ZNS  Bahamas  and  VONF 
Newfoundland,  to  a  value  not  in  excess 
of  that  caused  by  WHKC  with  500  w 
using  non-directlonal  antenna. 

Paducah  Broadcasting  Co.,  Paducah, 
Ky. — Placed  in  pending  file  application 
for  new  FM  station. 

Queen  City  Broadcasting  Co.,  Seat- 
tle— Same. 

Columbus  Broadcasting  Co.,  Colum- 
bus, Ga. — Same. 

James  A.  Hardman,  North  Adams, 
Mass. — Same. 

Wilmington  Star-News  Co.,  Wilming- 
ton, N.  C. — Same. 

Liberty  Broadcasting  Co.,  Atlanta — 
Same. 

Fisher's  Blend  Station,  Seattle— Same. 

Mid-Coastal  Broadcasting  Co.,  Wash- 
ington— Same. 

Scripps-Howard  Radio  Inc.,  Pitts- 
burgh— Same. 

Donald  W.  Reynolds,  Fort  Smith, 
Ark.— Same. 

Scripps-Howard  Radio  Inc.,  Pitts- 
burgh— Placed  in  pending  file  applica- 
tion for  a  new  commercial  TV  station. 

Kansas  City  Star  Co.,  Kansas  City — 
Same. 


Applications 


APRIL  9 

1230  kc  KFJB  Marshalltown,  la.— 
Transfer  control  from  Earl  N.  Peak, 
deceased,  to  Catherine  R.  Peak,  admin- 
istratrix of  estate. 

NEW-Guillermo  Cortada,  Ramon  Cor- 
tada  and  George  A.  Mayoral,  New  York 
— CP  new  PM  station  to  be  operated 
on  frequency  to  be  determined  by 
FCC  following  reallocation,  8,600  sq. 
ml.  (incomplete). 

New-48.1  mc  WRGA  Rome,  Ga.— CP 
new  FM  station,  13,300  sq.  mi.  (incom- 
plete). 

NEW-47.1  mc  George  A.  Mayoral,  Wil- 
liam Cortada  and  Ramon  Cortada,  New 
Orleans— CP  new  FM  station,  13,300  sq. 
mi.  (Incomplete). 

APRIL  10 
1430  kc  WBYN  Brooklyn— Transfer 
control  from  Rae  Kronenberg  as  ex- 
ecutrix under  last  will  and  testament 
of  Aaron  Kronenberg,  Rae  Kronenberg, 
Salvatore  D'Angelo,  Peter  Testan  and 
Millie  Testan  to  The  Evening  News 
Pub.  Co. 

New  Jersey  Broadcasting  Corp.,  Jer- 
sey City,  N.  J.— Mod.  CP  new  develop- 
mental station  (W2XJC)  to  change 
corporate  name  to  Atlantic  Broadcast- 
ing Co. 

1400  kc  WJLB  Detroit— Mod.  CP 
change  corporate  name  from  John  L. 
Booth  Broadcasting  Inc.  to  Booth  Ra- 
dio Stations  Inc. 

910  kc  KEEW  Brownsville,  Tex.— 
Special  service  authorization  910  kc 
250  w  unlimited. 

NEW-1490  kc  Ewing  Broadcasting  Oo., 
Jackson,  Miss. — License  to  cover  CP 
new  station  (WJXN). 

APRIL  11 
1450  kc  WBBL  Richmond,  Va.— Mod. 
CP  change  assignment  and  move  trans, 
site,  for  approval  trans,  equipment, 
amended  to  use  presently  licensed  an- 
tenna and  trans,  site. 


WPEN  FILim  PLEA 
TO  DROP  CHARGES 

FOLLOWING  announcement  April 
7  by  U.  S.  District  Judge  William 
H.  Kirkpatrick  that  he  would 
favorably  entertain  a  motion  to  dis- 
miss injunction  proceedings  against 
WPEN  Philadelphia  by  eight  re- 
ligious groups,  the  station  last 
week  planned  to  formally  file  such 
a  motion. 

The  groups,  which  had  earlier 
tried  action  through  the  FCC 
[Broadcasting,  April  9]  filed  a 
bill  in  equity  claiming  WPEN's 
cancellation  of  their  programs 
violates  their  contract  rights  and 
that  the  station  is  a  common  car- 
rier and  cannot  refuse  to  sell  time 
or  give  away  free  time  as  long  as 
there  is  a  buyer.  Temporary  relief 
requested  was  refused  by  Judge 
Fitzpatrick.  Denial  of  other  re- 
quests by  the  church  organizations 
for  a  restraining  order  and  perma- 
nent injunction  from  keeping  them 
off  the  station  await  the  formality 
of  a  decision  on  the  motion  to  dis- 
miss. 

The  Fundamentalist  group,  which 
had  been  using  more  than  20%  of 
the  station's  time,  protested  after 
cancellation  of  all  commercial  re- 
ligion on  the  station  under  its  new 
ownership  and  management.  The 
Philadelphia  Bulletin  took  over  the 
station  from  Arde  Bulova  last  De- 
cember and  the  religious  commer- 
cials were  canceled  as  of  April  2. 

It  is  understood  the  plaintiffs 
will  amend  their  complaint,  drop- 
ping the  contention  that  their  con- 
tracts were  violated  and  standing 
on  the  common  carrier  issue.  They 
will  probably  carry  the  case  to  the 
Court  of  Appeals. 

The  eight  plaintiffs,  some  of 
whom  use  radio  nationally,  are  the 
Young  Peoples  Church  of  the  Air 
Inc.,  Highway  Mission  Taber- 
nacle, E.  Schuyler  English  (The 
Pilgrim  Hour),  Rev.  Theodore  Eis- 
ner (Non-Sectarian  Tabernacle), 
Wiley  Mission  Inc.,  Wesleyan 
Methodist  Church  of  Camden, 
N.  J.,  Word  of  Life  Fellowship 
Inc.  of  New  York  and  Rev.  Earl 
Mclntire  (Bible  Presbyterian 
Church),  Collingswood,  N.  J. 


NEW-47.1  mc  Review  Publishing  Co., 
Alliance,  O. — CP  new  FM  station,  2,644 
sq.  mi.,  $23,550  estimated  cost. 

NEW-46.1  mc  WSIX  Nashville— CP 
new  FM  station,  16,000  sq.  ml.,  $91,000 
estimated  cost. 

570  kc  WNAX  Yankton,  S.  D.— Trans- 
fer control  from  South  Dakota  Broad- 
casting Corp.  to  Cowles  Broadcasting 
Co. 

NEW-46.3  mc  WJRD  Tuscaloosa,  Ala. 
—CP   new   FM   station,    3,560   sq.  mi. 

APRIL  13 

NEW-Channel  1  Twentieth  Century 
Film  Corp.,  New  York — CP  new  experi- 
mental TV  station,  A3,  A5  emission. 

NEW-47.1  mc  WSLS  Roanoke,  Va.— 
CP  new  FM  station,  34,350  sq.  mi., 
$56,000  estimated  cost. 

NEW-48.7  mc  WLVA  Lynchburg,  Va. 
—CP  new  FM  station,  29,530  sq.  ml., 
$45,500  estimated  cost. 

NEW-99.8  mc  WFAA  DaUas— CP  new 
developmental  station,  1  kw,  special 
emission  for  FM. 
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Secret  Radio  Devices  Shown 
For  First  Time  by  the  Army 


By  MARY  ZURHORST 

it  TENT  FLAPS  that  have  covered 
restricted  radar,  radio  detonators, 
radio  field  artillery  spotters  and 
other  secret  Signal  Corps  appa- 
ratus were  literally  flung  back  last 
week  when  the  Army  Service 
Forces  staged  a  display  of  equip- 
ment never  before  seen  by  other 
than  the  Army  or  the  manufac- 
turer. 

Originally  designed  to  acquaint 
the  general  staff  and  theatre  com- 
manders with  recent  developments 
of  the  Signal  Corps,  Ordnance, 
Transportation  Corps  and  all  ASF 
branches,  the  gates  of  Ft.  Meyer 
were  opened  to  the  press  by  last 
minute  orders  of  Gen.  Brehon  Som- 
ervell, ASF  Commander. 

How  They  Operate 

Such  hitherto  secret  sets  as  the 
radar  -  controlled  anti  -  aircraft 
searchlight  were  revealed  and  ex- 
plained. The  AN/TPL-1  as  the 
Army  terms  it,  synchronizes  the 
beam  of  a  field  searchlight  with  di- 
rection-finding equipment.  Seated 
at  a  tent-covered  control  board  ap- 
proximately eight  feet  long,  three 
Signal  Corps  men  have  in  front  of 
them  four  circular  scopes  —  like 
lenses — showing  the  location  and 
range  of  approaching  aircraft.  Of 
the  two  larger  scopes,  one  indicates 
the  location  of  the  craft  by  means 
of  a  variable  line  across  the  radius 
of  the  scope.  The  other  gives  the 
range  as  it  is  indicated  by  "pips" 
or  interference  across  a  line  disect- 
ing  the  scope. 

Two  "pips"  converging  on  the 
smaller  scopes  give  the  antenna 
range  finding  information.  As  the 
antenna  is  raised,  controlled  by 
handwheels  on  the  control  board 
governing  both  the  azimuth  and 
elevation  of  the  antenna,  the  search- 
light goes  on,  and  the  aircraft  is 
automatically  intercepted  by  the 
beam.  The  antenna  is  a  highly  mo- 
bile concave  unit,  mounted  atop  the 
control  board. 

Also  displayed  was  a  light-weight 
early  warning  radar  set.  The  con- 
trols are  in  a  small,  portable  case 
with  two  scopes  operating  much 
the  same  way  as  those  of  the  radar 
searchlight  set.  The  direction-find- 
ing antenna  is  also  concave  and  of 
wire  construction.  The  two  scopes 
give  position  of  a  plane  in  relation 
to  the  set.  The  set  can  locate  a 
medium  bomber  within  a  100-mile 
range. 

A  radio  set  maintenance  box 
was  shown  which  carries  in  com- 
pact form  all  tools  needed  for  ser- 
vicing and  replacing  radio  parts. 
The  individual  parts  of  sets  are 
wrapped  in  thermoplastic,  a  mois- 
ture proof  covering  used  especially 
An  the  tropics. 

A  display  that  astonished  the 
press  was  the  radio  detonator  sys- 
tem which  sets  off  land  mines  by 
means  of  selected  radio  frequencies. 
A  soldier  lays  a  mine,  assigns  to  it 


a  special  frequency.  By  means  of  a 
telephone  dial  attached  to  the  radio 
set,  the  operator  can  dial  the  three 
digit  number  of  the  mine  and  set  it 
off,  with  21,000  code  denominations 
and  pulses  that  may  be  used.  The 
set  operates  over  a  range  of  8  miles 
on  land,  20  on  water. 

Principles  of  the  radio  relay  set 
are  already  being  experimented 
with  by  telephone  companies  for 
future  communications  use.  The 
facilities  are  used  by  the  Army 
either  to  supplement  or  replace 
wire  circuits.  Using  five  frames  of 
equipment,  two  gas-driven  power 
generators,  and  a  50-foot  tower,  re- 
sembling in  appearance  radar  an- 
tenna though  not  related  in  opera- 
tion, a  signal  can  be  sent  25  to  50 
miles  at  sea  level  over  VHF  cir- 
cuits. 

The  signal  may  be  relayed  to 
numerous  other  towers,  its  range 
limited  only  by  terrain.  Signals 
have  been  sent  up  to  1,800  miles. 
Towers  must  be  in  line  of  sight 
with  one  another,  as  the  signal  will 
not  bend.  Eight  voice  frequencies 
or  eight  facsimile  pictures  can  be 
transmitted  simultaneously.  Using 
a  carrier  wave  on  a  separate  fre- 
quency, the  equipment  can  operate 
12  teletypewriter  circuits  on  one 
channel,  and  96  simultaneously. 

As  the  beam  has  a  width  of  only 
3%  degrees,  its  security  is  equal  to 
wire  circuits.  Its  lack  of  bulk  is 
shown  in  the  fact  that  for  21  freight 
cars  needed  to  transport  compara- 
ble wire  equipment,  the  radio  ap- 
paratus requires  but  1%  cars. 

The  radio  field  artillei-y  spotter 
is  a  40-lb.  set  that  can  be  carried 
either  on  a  man's  back  or  by  pack 
animal  in  difficult  terrain.  With  a 
range  of  five  miles  overland,  the 
set— the  SCR-619— includes  both 
compact  transmitter  and  receiver, 
and  is  used  by  front  line  men  and 
scouts  in  spotting  enemy  field  artil- 
lery. The  information  is  relayed 
back  to  the  base  of  operations 
through  a  lip  mike  and  small  chest 
attachment  which  includes  a  lever 
to  press  when  transmitting,  release 
when  receiving.  Earphones  are  also 
attached.  As  the  set  is  completely 
submersible,  it  is  designed  especial- 
ly for  amphibious  operations. 

As  part  of  the  heavier  equipment, 
the  Signal  Corps  displayed  a  radar 
anti-aircraft  apparatus  which  auto- 
matically computes  the  gun  range 
even  with  no  one  at  the  controls.  A 
massive  piece  of  field  equipment, 
the  set  can  be  turned  in  all  direc- 
tions, the  large,  ear-like  radar  an- 
tenna moving  with  the  rest.  An 
operator's  seat  projects  on  either 
side.  Gun  range  can  be  determined 
accurately  from  the  readings  of  the 
radar  scopes. 

The  Signal  Corps  equipment, 
along  with  that  of  the  other  ASF 
groups  was  shown  to  senior  Con- 
gressmen, radio  commentators  and 
certain  members  of  the  press  for 
a  limited  three  days. 


Philips  Terminates 
Licenses  for  RCA 

All  licenses  for  the  manufacture 
of  radio  communications  equipment 
issued  by  RCA  under  United  States 
patents  of  N.  V.  Philips'  Gloeilam- 
penfabrieken  (Philips  Incandescent 
Lamp  Works  Co.)  of  Eindhoven, 
Holland,  will  be  terminated  on  July 
1,  the  Hartford  National  Bank  & 
Trust  Co.,  trustee,  announced  last 
week. 

Stating  that  "practically  all  ma- 
jor radio  communications  equip- 
ment today  incorporates  principles 
covered  by  Philips  patents,"  the 
announcement  pointed  out  that  foi 
the  last  20  years  American  industry 
has  used  these  patents  through  li- 
cense agreements  with  RCA,  Gen- 
eral Electric  Co.  and  Westinghouse 
Electric  &  Mfg.  Co. 

"Licenses  under  these  patents 
were  also  included  in  the  license 
granted  by  RCA  to  the  Government 
for  war  purposes,"  the  announce- 
ment said,  adding  that  the  trustee 
is  taking  steps  to  "make  the  patent 
rights  available  to  the  Government 
and  industry  under  appropriate 
terms  after  the  present  licenses  ex- 
pire." RCA,  GE  and  Westinghouse 
will  continue  to  hold  nonexclusive 
licenses  after  July  1. 

Asked  how  licenses  will  be  issued 
after  that  date,  a  spokesman  for 
the  trustee  told  Broadcasting  that 
the  method  has  not  been  fully  de- 
termined as  yet  and  is  now  undei- 
discussion  between  the  trustee  and 
the  Government.  He  explained  that 
the  change  in  licensing  arrange- 
ments is  in  line  with  the  change  in 
the  set-up  of  the  three  American 
companies,  who  acted  in  combina- 
tion 20  years  ago  bufwho  no  longer 
do  so. 

In  1925,  he  said,  RCA  repre- 
sented all  three  companies  abroad, 
which  is  no  longer  true  since  the 
reorganization  of  the  company  un- 
der a  Federal  consent  decree  some 
ten  years  ago.  Stressing  the  fact 
that  the  decree  in  no  way  prevented 
the  continuation  of  the  licensing 
agreements,  he  said  that  the  change 
in  relationships  of  the  three  Amer- 
ican organizations  resulted  in  a 
decision  two  years  ago  to  terminate 
the  present  agreement,  which  other- 
wise would  have  been  extended  au- 
tomatically. 
Philips  Incandescent  Lamp  Works 
Co.  was  organized  in  1931  and  be- 
fore the  war  it  was  one  of  the 
world's  leading  manufacturers  of 
radio,  lighting.  X-ray  and  other 
electrical  and  electronic  products, 
employing  more  than  45,000  per- 
sons. When  Eindhoven,  which  the 
Germans  captured  in  1940,  was  lib- 
erated last  year  the  scientific  staff 
and  laboratories  were  found  "vir- 
tually intact,"  the  announcement 
said. 


Groves  Campaign 

GROVES  Chill  Tonic,  St.  Louis, 
will  start  a  radio  campaign  on  June 
18  to  run  for  13  weeks.  Stations 
and  markets  to  be  used  have  not 
been  revealed. 
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I — Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wonted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  dote.  Send  box  replies 
to  Broadcasting  Magazine,  870  Notional  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  postwar  future.  Box  932, 
BROADCASTING. 

First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent Job  for  right  man.  State  full  par- 
ticulars and  salary  expected  in  first 
letter.  Box  399,  BROADCASTING. 
First  class  engineer  wanted  for  pro- 
gressive 250-watt  Blue-Mutual  station 
in  northeast  Texas.  Send  qualifications 
and  salary  requirements  to  Box  466, 
BROADCASTING. 

Wanted — Operator,  first  class  license. 
Immediately.  Send  complete  story  first 
letter.  Permanent.  Box  472,  BROAD- 
CASTING. 

Wanted — Announcer.  Give  complete  de- 
tails first  letter.  Immediate  opening. 
Box  473,  BROADCASTING. 
Have  permanent  position  open  for  first 
or  second  class  license.  Time  and  half 
over  forty  hours.  Apartment  available 
at  transmitter  if  desired.  If  interested 
write  or  wire.  Box  474,  BROADCASTING. 
Commercial  man  or  woman  to  sell  ad- 
vertising for  one  of  Florida's  oldest 
regional  stations  in  an  excellent  market. 
This  is  a  real  opportunity  for  a  salesman 
or  saleswoman  who  would  like  to  live 
in  Florida  and  build  a  real  future  for 
themselves  in  radio  advertising.  This 
opening  Is  for  permanent  man  or  wom- 
an, no  floaters  need  apply.  Write  giving 
full  particulars  about  age,  draft  status 
and  income  requirements.  Box  498,- 
BROADCASTING. 

Operator — An  experienced  radio  operator 
with  first  class  ticket  wanted  by  Florida 
regional  5  kilowatt  station.  This  is  a 
permanent  position  for  a  well  qualified 
man.  Working  conditions  excellent  in  a 
good  town  to  live  In.  Write  giving  ex- 
perience, age,  draft  status  and  salary 
requirements.  Box  499,  BROADCASTING. 
Announcer,  top  rate,  for  news,  records, 
and  M.C.  ad  lib  shows.  Not  a  duration 
Job  but  one  that  offers  quick  advance- 
ment to  executive  status  if  you  can  de- 
liver. Top  starting  salary.  5  kw  network 
affiliate.  Proven  record  of  performance 
and  stability  required.  Reply  in  confi- 
dence, giving  full  Information  about 
yourself,  including  salary  desired  and 
small  photo.  Box  514,  BROADCASTING. 
Wanted— A  1,000-watt  NBC  affiliate  in 
Wisconsin  is  in  need  of  an  experienced 
news  editor.  Air  experience  desirable  but 
not  necessary.  Preference  given  to  re- 
turned veteran.  Give  complete  Informa- 
tion, Including  salary  expected.  Box 
521,  BROADCASTING. 
Announcer— 250-watt  NBC  affiliate  In  a 
fine  metropolitan  midwest  city  needs  a 
good  versatile  announcer  who  can  han- 
dle ad  lib  record  and  talent  shows,  news 
and  commercials.  Small,  cooperative 
staff,  excellent  working  conditions.  No 
prima  donnas,  please.  $65.00  per  48-hour 
.vf-ek  to  right  man.  Tell  us  all  about 

virself.  Box  524,  BROADCASTING. 
<  unlrol  operator.  Experienced  or  inex- 
;<f-rlenced.  Write  for  full  details.  Perma- 
i.ent   position.   Box  527,  BROADCAST- 
ING. 

Ill-cent  college  graduate.  Excellent  op- 
^rtunlty  business  side  radio.  Box  529. 
BROADCASTING. 

I'lO-watt  midwest  Blue  Network  station 
.  metropolitan  area  with  finest  Hoopers 
j'ji've  seen  wants  news  specialist  who 
f  an  rewrite,  do  some  contact  work  of 
:ifws  sources,  several  morning  newscasts, 
and  occasional  special  events  show.  At- 
tractive offer  for  right  man.  Write  all 
details  in  first  letter  to  Box  531.  BROAD- 
CASTING. 

Announcer — Good  all-round  staff  man. 
Experience  in  sports  and  news  pre- 
ferred. Permanent  position  open  on  one 
of  Florida's  oldest  regional  broadcasting 
stations.  Advise  age,  experience,  draft 
status  and  Income  requirements  In  first 
letter  Box  532,  BROADCASTING. 
Wanted — Good  man,  holder  of  first  class 
phone  license  as  chief  engineer  for  250- 
watt  midwest  locality.  Excellent  oppor- 
tunity for  a  neat  worker.  No  theory  ex- 
ecutives, please.  Just  plain,  honest  guy 
who  wants  to  get  ahead.  Write  Box  533. 
BROADCASTING. 

WGC.M  Gulfport,  .Mississippi.  Blue  Net- 
work affiliate  has  permanent  position 
open  for  announcer. 
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Help  Wanted  (Cont'd) 

Chief  engineer  wanted  on  KGFW 
Kearney,  Nebr.  Permanent  man  showing 
initiative  and  responsibility  has  privi- 
lege of  securing  interest  in  business  If 
desired.  Write  complete  particulars.  Im- 
mediately. 

Wanted — Continuity  writer.  Not  for 
spots  alone,  but  a  writer  capable  of 
handling  continuity  department  and 
converting  ideas  Into  finished  program. 
KGNC,  Amarillo,  Texas. 
Copywriter — if  you  are  a  gal  radio  copy- 
writer, with  commercial  copy  experi- 
ence and  want  a  permanent  agency 
where  there  is  real  opportunity,  write, 
outlining  your  experience  and  qualifi- 
cations. Give  complete  information  In 
first  letter.  Including  age  and  salary  de- 
sired. Send  samples  of  copy.  Jessop  Ad- 
vertising Company,  21st  floor.  First  Cen- 
tral Tower,  Akron  8,  Ohio. 
Ideal  job  available  for  topnotch  an- 
nouncer. Top  pay.  Ideal  working  condi- 
tions. Please  submit  audition  record  to 
WNEX,  Bibb  Building,  Macon,  Georgia. 
Announcer  —  Experienced  for  general 
studio  routing.  Permanent.  State  full 
particulars  In  flrst  letter.  WAKR,  Akron 
8,  Ohio. 

Wanted — Transmitter  engineer  with  ra- 
dio-telephone first  class  license.  Ad- 
dress replies  to  Chief  Engineer,  WIBX, 
Inc.,  Utlca,  N.  Y. 

Wanted — Chief  engineer.  Present  chief 
voluntarily  leaving  post  with  attendant 
defei'ment  to  enter  armed  services.  Lo- 
cation N.  W.  Montana,  union  contract, 
four-room  house  utilities  furnished.  Job 
Is  set  up  for  man  with  ability  and  am- 
bition. Chance  for  future  in  postwar  in- 
dustrial region.  Any  old-time  operator 
friends  of  mine  who  are  Interested, 
please  contact  Immediately.  Inquiries  to- 
Coburn,  Chief  Engineer,  KGEZ,  Kallspell, 
Montana. 

Wanted — Dependable  announcer  for 
prominent  250  Blue  outlet,  experienced 
in  handling  morning  shift.  Involving 
both  news  and  commercials.  Chance  for 
advancement  dependent  on  announcers 
own  initiative.  Apply,  giving  details  first 
letter,  WBIR,  KnoxvlUe,  Tenn. 
Chief  engineer  for  1000-watt  station.  Our 
chief  engineer  who  has  done  an  excel- 
lent Job  Is  leaving  to  fill  a  better  posi- 
tion. We  offer  good  pay,  pleasant  hours 
and  are  interested  In  a  family  man. 
Wire  or  call  Sam  Leavltt,  General  Man- 
ager, KPAC,  Port  Arthur,  Texas. 
Opportunity  knocks  for  the  competent 
all-round  announcer  with  ability  for 
newscastlng  and  the  knack  of  ad-Ub. 
A  new  station  In  the  south,  major  net- 
work affiliation,  offers  to  such  a  man 
every  opportunity  for  advancement. 
Send  complete  details,  draft  status,  ex- 
perience, salary  expected,  transcription, 
and  photograph  with  flrst  letter  to 
WJXN,  Jackson,  Mississippi. 
Whatever  became  of  all  those  good  old 
dependable  announcers?  You  know,  the 
steady,  reliable  kind  that  you  could 
count  on  and  compliment  for  their  good 
work?  We  need  one.  We  offer  steady  em- 
ployment, compatible  surroundings  and 
good  salary.  Are  there  any?  KTFI,  Twin 
Falls,  Idaho. 

Studio  and  transmitter  broadcast  tech- 
nician. Good  postwar  prospects.  State 
full  qualifications.  Address  Chief  Engi- 
neer, WOR,  1440  Broadway,  New  York 
18,  N.  Y. 

Announcer — Have  opening  for  expe- 
rienced announcer  with  knowledge  of 
control  board  operation.  Permanent 
position  with  good  future.  Excellent 
working  conditions  in  5  kw  CBS  Network 
affiliate.  Give  experience,  age.  draft 
status,  salary  requirements  In  first  letter. 
Box  538,  BROADCASTING. 
Somewhere  there  is  a  girl  with  radio 
experience  who  would  like  a  Job  in 
continuity  and  traffic  in  a  small  pro- 
gressive midwest  station.  Shorthand 
advisable.  If  you  qualify,  write  com- 
plete details  as  to  age,  experience,  etc. 
Box  437,  BROADCASTING. 
Wanted — Radio  engineer  and  technical 
supervisor  for  one  of  the  nation's  out- 
standing 50,000  watt  stations.  Must  be 
college  graduate,  know  radio  theory  as 
well  as  practical  application.  Must  have 
considerable  experience  and  qualifica- 
tions for  experimental  and  development 
work  in  AM-FM  and  television.  Excel- 
lent Job  with  good  future  for  compe- 
tent man.  Box  536.  BROADCASTING. 


Help  Wanted  (Cont'd) 

Radio  Station  KHMO  Is  enlarging  its 
announcing  staff  and  is  in  need  of  an 
additional  announcer  at  once.  You  will 
need  to  operate  your  own  turntables 
and  must  be  experienced.  Send  audi- 
tion transcription  and  write  complete 
details  as  to  age,  experience,  draft  clas- 
sifications, and  how  soon  available,  to 
Radio  Station  KHMO,  Hannibal,  Mis- 
souri. 

TRANSMITTER  ENGINEER  FOR  5  KW 
MIDWEST  BLUE  NETWORK  STATION. 
MUST  HOLD  A  RADIO  TELEPHONE 
FIRST  CLASS  LICENSE.  PLEASE  SUB- 
MIT AN  OUTLINE  OF  EXPERIENCE 
AND  EDUCATION.  BOX  539,  BROAD- 
CASTING. 

Announcer — $40.00  for  40  hours,  day  time 
schedule  on  network  station.  Midwest 
city  over  100,000  west  of  the  Mississippi. 
Replies  confidential.  Box  540,  BROAD- 
CASTING. 

Urgent— Additional  1st  class  engineer 
needed  at  once.  Call  collect  WSAM, 
Saginaw,  Michigan. 

Situations  Wanted 

Top  newsman  wants  connection  after 
May  15.  Prefer  northern  midwest  or 
northwest.  Draft  proof.  Best  references. 
Box  523,  BROADCASTING. 
Sports  announcer— contemplating  re- 
turn to  civilian  life  is  a  Marine  Corps 
officer  with  an  established  favorable  rep- 
utation in  the  sports  world.  10  years' 
experience  makes  this  man  capable  of 
handling  all  types  of  sports  work.  If  you 
are  a  station  or  agency  requiring  the 
full-time  services  of  a  person  in  this 
capacity,  write  Box  525,  BROADCAST- 
ING. 

Have  you  read  the  New  Yorker  profile 
on  me?  You  will !  To  become  part  of  the 
story,  have  me  on  your  staff  when  it 
breaks.  Announcer,  copywriter,  idea 
man,  program  producer,  musical  critic 
and  commentator,  record  librarian, 
newscaster  .  .  .  What  Lethe?  What 
Asphodel?  Detailed  evidence.  Box  526, 
BROADCASTING. 

Transmitter  engineer.  Available  30  days. 
First  phone,  second  telegraph,  class  "A" 
ham,  tickets.  14  years'  experience  in  ra- 
dio. Veteran  of  present  international 
disagreement,  married,  prefer  the  good 
old  south.  Minimum  for  loafing  at 
transmitter,  $55.00  per  week.  Box  530, 
BROADCASTING. 

Announcer  -  newscaster.  Experienced. 
Married.  Draft  deferred.  Referral  o.k. 
Excellent  recommendation.  Seeking  po- 
sition southern  California  area.  Avail- 
able April  25.  Address  replies  Bob  Fur- 
glnson,  151  No.  Swall  Drive,  Beverly 
Hills,  California. 

Experienced  staff  to  take  complete 
charge  of  new  or  slightly  used  station 
preferably  on  west  coast!  2  announcers, 
news-sports,  production,  program,  pub- 
licity, engineers  and  secretarial.  A  smart 
staff  for  smooth  operation.  Write  Box 
535,  BROADCASTING. 
Position  wanted  preferably  in  south  or 
east  by  experienced  woman  operator- 
announcer.  Second  class  license.  Can 
type.   Box  534,  BROADCASTING. 

 Wanted  to  Buy  

Wanted— Everything  for  100-watt  sta- 
tlon.  Cash,  trade,  lease.  Box  438,  BROAD- 
CASTING. 

Regional  station  or  network.  Box  528, 
BROADCASTING. 

For  Sale 

250  watt  RCA  transmitter,  $2,750.  Com- 
mission approved.  Wire  or  phone  Courier 
4-4722,  Box  1928,  Birmingham,  Alabama. 
For  sale — Six  brand  new  tubes  in  original 
cartons  number  F  128  A  1000  watt 
Special  price  of  $100.00  each.  Box  541 
BROADCASTING. 


74e  SCHOOL^ 
RADIO  TECHNIQUE 


NEW  YORK  •  CHICAGO  § 

America's  Oldest  School  Devoted  § 
Exclusively  to  Radio  Broadcasting  & 
Comprehensive  Day  and  Evening  & 
Courses  in  all  phases  of  Radio  ? 
Broadcasting  taught  by  Network  y 
Professionals.  Moderate  rates.  & 
For  Full  Details,  Request  Booklet  B.  & 


STATION  OFFICIALS 
ATTEND  LAVNCHINGS 

REPRESENTATIVES  of  35  radio 
stations  of  the  Sixth  Naval  Dis- 
trict were  guests  of  Rear  Adm. 
Jules  James,  USN,  commandant  of 
the  district  and  the  Charleston 
Navy  Yard,  at  the  launching  of  two 
Charleston-built  landing  ships.  Wel- 
coming the  radio  officials,  Adm. 
James  said,  "The  Nation's  radio 
stations  have  made  an  invaluable 
contribution  to  the  war  effort." 

Station  men  present  were: 

Florida:  John  T.  Hopkins,  in,  WJAX; 
Francis  King,  WMBR;  and  Thomas 
Chapeau,  WJHP  all  Jacksonville. 

Georgia:  Melvin  Gorman,  WGAU 
Athens;  James  Davenport,  WATL  At- 
lanta; John  Fulton,  WGST  Atlanta: 
John  Outler,  WSB  Atlanta;  John  Puqua, 
WGAC  Augusta;  William  Ringson, 
WRDW  Augusta;  Kenneth  White,  WMOG 
Brunswick;  Weldon  Herrln,  WRBL  Co- 
lumbus; Allen  Woodall,  WDAK  Colum- 
bus; Charles  Pittman,  WBML  Macon: 
George  Rankin,  WMAZ  Macon;  Harben 
Daniel,  WSAV  Savannah;  William  T. 
Knight  Jr.,  WTOC  Savannah. 

North  Carolina:  James  Hagan,  WWNC 
AshevUle;  Wilton  Lane,  WBBB  Bur- 
lington; Charles  Crutchfleld,  WBT  Char- 
lotte; Walter  Goan,  WAYS  Charlotte: 
Frank  Jarman,  WDNC,  Durham;  James 
Marlowe,  WGBG  Greensboro;  William 
Bennett,  WHKY  Hickory;  Alfred  Fletch- 
er, WRAL  Raleigh;  Richard  Mason, 
WPTF  Raleigh;  Richard  Dunlea,  WMFD 
Wilmington;  Harold  Essex,  WSJS  Wln- 
ston-Salem;  George  Walker,  WAIR 
Winston-Salem. 

South  Carolina:  Robert  Bradham, 
WTMA  and  John  Rivers,  WCSC  Charles- 
ton; William  Bochman,  WCOS,  and 
Richard  Shafto,  WIS  Columbia;  Ennis 
Bray,  WMRC  and  Beverly  Whltmire, 
WFBC  Greenville;  John  Klrkpatrlck, 
WSPA  Spartanburg. 


SCHOOL  BROADCAST  conference  will 
be  held  in  Chicago  in  October,  George 
Jennings,  director,  announced  after  a 
meeting  of  the  board  April  7.  Confer- 
ence will  be  limited  to  50  persons. 


PRODUCTION- 
CONTINUITY 
MANAGER 

A  real  opportunity  for  an 
experienced,  capable  and 
conscientious  man.  Metro- 
politan market.  5  kw  basic 
network  station.  North 
Central  region.  Permanent 
position  with  post  war  se- 
curity and  advancement. 
Must  be  top  flight  an- 
nouncer and  copy  writer, 
able  to  supervise  work  of 
others.  Some  air  work  and 
writing  required.  In  reply 
give  age,  experience  in  de- 
tail. Draft  and  family 
status,  starting  salary  ex- 
pected. Attach  snapshot 
and  give  home  phone  num- 
ber. All  replies  confiden- 
tial. 

BOX  Sn,  BROADCASTING 
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APPLICATION  FILED 
FOR  KFPY  TRANSFER 

APPLICATION  for  transfer  of 
control  of  KFPY  Spokane,  Wash., 
to  E.  B.  Craney,  Montana  and  Ore- 
gon broadcaster;  Queen  City 
Broadcasting  Co.,  licensee  of  KIRO 
Seattle,  and  John  L.  Wheeler,  Los 
Angeles  attorney  and  son  of  the 
Montana  Senator,  has  been  formal- 
ly filed  with  the  FCC.  Transaction 
involves  sale  for  $348,496.67  of 
'99.8%  interest  in  the  CBS  outlet 
[Closed  Circuit,  April  9,  Mar.  19, 
Feb.  19]. 

Frances  R.  Symons  would  sell 
her  166-1/6  shares  to  Mr.  Craney 
while  the  trustees,  including  Mrs. 
Symons,  of  the  estate  of  the  late 
Thomas  W.  Symons,  transfer  a  like 
interest  to  Mr.  Wheeler,  and  Ar- 
thur L.  Bright,  former  vice-presi- 
dent and  general  manager  of 
KFPY,  sells  his  166-2/3  shares  to 
•Queen  City  Broadcasting. 

Mrs.  Symons  wishes  to  retire 
from  active  management  of  the  sta- 
tion and  the  trustees  desire  to  re- 
invest in  other  types  of  holdings, 
according  to  application. 


WEVD  Wins  Tax  Suit 

BECAUSE  WEVD  New  York  City 
is  operated  by  the  Debs  Memorial 
Fund  Inc.,  a  non-profit  organiza- 
tion, it  is  entitled  to  exemption 
from  federal  excess  profit  taxes, 
according  to  a  decision  handed 
down  by  the  United  States  Circuit 
Court  of  Appeals  last  week.  Judge 
Harrie  B.  Chase  dissented  from  the 
•opinion  of  Judges  Thomas  W.  Swan 
and  Jerome  N.  Frank  which  re- 
versed a  previous  ruling  by  the 
United  States  Tax  Court.  The  tax 
authorities  had  held  that  because 
a  substantial  part  of  the  WEVD 
time  was  devoted  to  commercial 
broadcasts  for  which  fees  were 
charged  it  was  not  entitled  to  ex- 
emption. The  Appellate  Court  found 
that     partial  commercialization 


Application  Given  FCC 
For  Transfer  of  WBYN 

FORMAL  application  was  filed 
with  the  FCC  last  week  for  trans- 
fer of  control  of  WBYN  Brooklyn 
to  the  Evening  News  Pub.  Co.,  pub- 
lisher of  the  Newark  Evening 
News,  through  sale  of  71.25  shares 
(71.25%)  common  and  429  shares 
(52.64%)  preferred  outstanding 
stock  for  a  consideration  of  $204,- 
546.76  by  the  estate  of  the  late 
Aaron  Kronenberg,  Rae  Kronen- 
berg,  Salvatore  D'Angelo,  Peter 
Testan  and  Millie  Testan  [Broad- 
casting, Feb.  12]. 

All  parties  would  sell  their  en- 
tire stock  holdings,  divided  as  fol- 
lows: Estate  of  the  late  rabbi,  ad- 
ministrated by  his  wife,  Rae  Kron- 
enberg, 1  sh  common  (1%);  Rae 
Kronenberg,  24  sh  common,  236  sh 
preferred  (30%);  Salvatore  D'An- 
gelo, 25  sh  common,  158  sh  pre- 
ferred (19%) ;  Peter  Testan,  14  sh 
common,  35  sh  preferred  (4%); 
Millie  Testan,  7  sh  common.  Bulk 
of  remaining  interest  is  held  by 
Samuel  J.  and  Ruth  Gellard,  25  sh 
common,  178  sh  preferred  (22%). 

WBYN  operates  on  1430  kc  with 
1,000  w  to  local  sunset  and  500  w 
night  and  is  licensed  to  WBYN- 
Brooklyn  Inc. 


Gulfspray  Spots 

GULF  OIL  CORP.,  Pittsburgh, 
May  21  starts  its  seasonal  spot 
campaign  for  Gulfspray  Insecticide 
on  a  list  of  59  stations,  using  a 
quarter-hour  record  music  program 
built  by  Mildred  Fenton  Produc- 
tions, New  York,  and  featuring 
Jack  Smith,  tenor,  and  orchestra. 
Program  will  run  twice  weekly  for 
16  weeks.  Agency  is  Young  &  Rubi- 
cam,  New  York. 

should  not  deprive  the  station  of 
the  tax  benefit  since  the  commer- 
cial broadcasting  raised  funds  to 
support  its  educational  and  cul- 
tural programs. 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
MadU   Engineering  ContulUmU 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  HoHywood,  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 
(Snbj.  to  GoT't  Keg.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

FftO  TRANSMiniNG  TUBES 

Freeland  &  Olsclmer  Products,  Inc. 

611  Baronne  St.,  New  Orleant  13,  La. 
Raymond  4756 

High  Power  Tube  Speciolists  Exclusively 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance.  Conatroetioa 

Snpervision   and  Businesa  Services 
for  Broadcast  Stations 

g.        Washington  4,  D.  C 
District  2292 


SOUND  EFFECT  RECORDS 

GENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

ffrile  For  Details 

CHARLES  MICHELSO]^ 


«7  W.  44tli  St. 


New  York.  N.  Y. 


BUY 
WAR  BONDS 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pren  Bldg.,  Wash.,  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859  


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  Bldg.  District  8456 

Washington,  D.  C. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Bu'ilding,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
NafI  Press  Bldg.      Wash.  4,  D.  C. 


SERVICE 

Exact  Measurements  '  at  any  time 

RCA  COMMUNICATIONS.  INC. 
64  Broad  street      New  Yerk  4.  N.  Y. 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  Bldg.     •      NATIONAL  6513 
Washington  4,  D.  C 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  Bldg.      •      District  8215 
Washington  4,  D.  C. 


Tel.  Bridgeport  7-2465 

^ata   IV.  naif 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  Bldg.        Dl.  120S 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER     DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  ARER  VICTORY 


Radio  Engineering  Consultants 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Co. 

•  International  Building,  Washington,  D.  O. 

•  321  E.  Gregory  Boulevard,  Kansas  City,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  Bldg.   •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  W.W.,  Washington  5,  D.  C 
Decatur  1234 


franJ^  H  Mcintosh 
Consulting  Radio  Engineers 
710  I4th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nat'l  Press  Bldg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5889 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH..  D.  C' 
DISTRICT  4127 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4400 
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At  Deadline ... 


NAB  BOARD  SILENT 

KEEPING  its  own  counsel,  the  NAB  presi- 
dential nominating  committee  met  in  New  York 
last  Wednesday  and  Thursday  to  canvass  pros- 
pects for  the  NAB  presidency,  which  office  be- 
comes vacant  July  1  when  J.  Harold  Ryan 
returns  to  the  Fort  Industry  Co.  The  committee 
will  meet  again  at  the  call  of  Chairman  G. 
Richard  Shafto,  WIS  Columbia,  S.  C,  prior  to 
the  next  meeting  of  the  NAB  board  in  Omaha 
in  mid-May.  No  inkling  was  given  as  to  the 
names  considered — totalling  not  more  than 
three  or  four.  Committee  members  at  the  ses- 
sion, in  addition  to  Chairman  Shafto  and  Mr. 
Ryan,  were  James  D.  Shouse,  WLW  Cincinnati; 
Don  S.  Elias,  WWNC  Asheville;  Paul  W. 
Morencv,  WTIC  Hartford,  and  John  J.  Gillin 
Jr.,  WOW  Omaha. 

FLOOD  CUTS  POWER 

ITS  ANTENNAS  temporarily  out  of  com- 
mission because  of  rising  flood  waters,  KWKH, 
Shreveport  50,000-watter,  with  virtually  blanket 
authority  from  the  FCC,  last  week  was  author- 
ized to  operate  with  25,000  w  day  and  1,000  w 
night  until  such  time  as  its  full  50-kw  output 
can  be  restored.  At  the  FCC  it  was  stated  that 
the  Commission  would  go  "all  the  way"  in  the 
effort  of  the  station  to  save  life  and  property 
under  emergency  conditions. 

RADIO  AIDS  SALVAGE 

A  THREE-WEEK  spot  campaign  by  49  sta- 
tions in  northern  New  Jersey  and  upstate  New 
York  increased  tin  can  salvage,  the  Salvage 
Division,  New  York  Regional  War  Production 
Board,  has  advised  Harry  C.  Levin,  OWI  re- 
gional radio  director.  WPB  pVaised  broadcast- 
ers for  "materially  increasing  tin  can  receipts 
during  March  over  what  they  had  been  in 
recent  months." 

McKEE  TO  Y&R 

RICHARD  L.  McKEE,  assistant  vice-president 
and  member  of  the  board,  Albers  Milling  Co., 
hc:s  been  appointed  merchandising  supervisor 
for  Pacifi"  Coast  clients  of  Young  &  Rubicam. 
Other  appointments  under  Howard  E.  Williams, 
new  manager  of  San  Francisco  office:  Donald 
F.  Sternloff,  art  dircetor;  Richard  H.  Neely, 
copy  director;  Lois  Corey,  media  buyer,  all 
transferred  from  New  York. 

REDS  ON  WCKY 

WCKY  Cincinnati,  for  the  first  time  in  its 
history,  will  broadcast  baseball  this  season, 
carrying  all  Saturday  games  of  the  Cincinnati 
Reds  at  home  and  away,  taking  feed  from 
WCPO  which  has  an  exclusive  on  Reds  games. 
Dick  Bray,  WCKY  sportscaster,  formerly  of 
WKRC  and  WSAI,  will  air  his  Fans  in  the 
Stands  on  both  WCPO  and  WCKY,  the  L.  B. 
Wilson  station  having  loaned  Dick  to  WCPO 
for  the  series. 

UNITED  PRESS  TRIBUTE 

AS  A  TRIBUTE  to  President  Roosevelt's 
memory  United  Press  Radio  late  Friday  trans- 
mitted to  all  radio  clients  as  a  special  service 
without  extra  charge  a  .30-minute  dramatic 
script,  portraying  Mr.  Roosevelt's  12  years  in 
office. 


SENATE  PATENT  PROBE 

REVIVING  Senatorial  interest  in  foreign  held 
radio  patents,  a  resolution  was  introduced 
Thursday  to  authorize  the  Senate  Interstate 
Commerce  Committee  to  make  a  full  investiga- 
tion of  the  relationship  of  foreign  interests  to 
radio  and  other  communication  in  the  United 
States  with  particular  reference  to  patents 
owned  or  controlled  by  foreign  interests  and  to 
agreements  made  by  such  parties. 

The  resolution,  introduced  jointly  by  Sen. 
Wheeler  (D-Mont.),  chairman  of  the  commit- 
tee, and  Sen.  C'apehart  (R-Ind.),  first  term 
senator  who  has  had  experience  in  radio  man- 
ufacturing as  head  of  the  radio  receiver  and 
phonograph  company  bearing  his  name,  is  coin- 
cident with  the  termination  of  Philips  Incan- 
descent Lamp  Work  Co.,  licenses  issued  by 
RCA  under  U.  S.  patents. 


People 


ROY  MADISON  of  the  copy  department,  Ralph 
H.  Jones  Co.,  Cincinnati,  has  been  named  pub- 
licity director  by  Charles  M.  Robertson  Jr., 
president.  Madison  left  the  publicity  depart- 
ment of  WLW  Cincinnati  in  1942  to  join  the 
Marine  Corps,  was  discharged  six  months  ago 
and  became  affiliated  with  the  Jones  agency. 

SANGSTON  HETTLER,  former  account  exec- 
utive of  CBS  Radio  Sales,  Chicago,  on  April 

13  joined  H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,  as  media  director. 

DR.  ERNEST  DICHTER,  formerly  of  CBS 
research  department,  where  he  analyzed  day- 
time serials  and  television  broadcasts  from 
audience  viewpoint,  has  been  transferred  to 
program  department  as  consulting  psycholo- 
gist on  programs. 

SEN.  W.  RUPERT  DAVIS,  owner  of  CKWS 
Kingston,  Ont.,  and  the  Kingston  Whig-Stand- 
ard, last  week  was  re-elected  chairman  of  the 
British  Empire  Press  Union.  Other  broad- 
casters named  to  Press  Union  Canadian  sec- 
tion executive  committee  include:  Victor 
Sifton,  CKRC  Winnipeg;  H.  P.  Robinson  and 
T.  F.  Drummie,  CHS  J  St.  John;  Eugene  La- 
marche,  CKAC  Montreal;  W.  H.  Dennis, 
CHNS  Halifax. 

COL.  THOMAS  H.  A.  LEWIS,  head  of  the 
Armed  Forces  Radio  Service,  will  speak  on 
"Victory  Through  Air  Power"  Thursday  at 
the  Radio  Executives  Club  of  New  York, 
describing  the  Activities  of  AFRS  in  supplying 

14  hours  of  special  programs  and  36  hours  of 
de-commercialized  network  shows  each  week  to 
380  Army  and  Navy  transmitters  throughout 
the  world. 

NILES  TRAMMELL,  NBC  president,  eulog- 
ized President  Roosevelt  in  a  special  network 
broadcast,  9-9:30  p.m.  Friday. 

H.  PHILIP  MINIS,  until  recently  with  the 
OWI  as  head  of  entertainment  programs  for 
ABSIE,  has  been  appointed  to  the  newly- 
created  post  of  script  editor  of  Mutual. 


Closed  Circuit 

{Continued  from  page  i) 

IT  WOULDN'T  BE  TOO  SURPRISING  if  the 

FCC  eliminated  the  present  provision  in  appli- 
cation renewals  requiring  stations  to  specify 
fixed  percentages  of  time  to  be  devoted  to 
commercial  and  sustaining  features,  and  to 
various  types  of  renditions.  The  new  formula 
may  resolve  itself  into  a  request  for  a  general 
statement  as  to  program  policy. 

WHAT'S   GOING  TO    HAPPEN  to  WOKO 

Albany  is  the  question  whenever  two  broad- 
casters collide.  There  is  going  to  be  litigation 
which  may  keep  the  station  in  suspense  for 
many  months.  Net  result  may  well  be  that 
FCC  won't  budge  on  its  revocation  order  but 
that  it  will  not  be  disposed  to  deprive  Albany 
of  the  facility  or  a  CBS  outlet.  Present  own- 
ers may  be  washed  out  of  picture  but  not 
through  sale  at  existing  prices.  Wouldn't  a 
trusteeship  be  a  neat  legal  way  out? 

CANADIAN  broadcasters  have  noted  a  trend 
towards  shorter  newscasts,  and  have  applied 
to  the  Board  of  Governors  of  the  Canadian 
Broadcasting  Corp.  to  permit  them  to  air  five- 
minute  sponsored  newscasts.  Shortest  news- 
casts with  sponsored  spot  announcements  be- 
fore and  after  the  news  now  permitted  in 
Canada  are  of  10  minutes  duration.  As  a 
result  of  presentations  made  by  Canadian 
Assn.  of  Broadcasters  at  the  CBC  board  meet- 
ing April  7-9,  at  Ottawa,  it  is  expected  that 
five-minute  sponsored  newscasts  will  become  a 
reality  in  Canada,  very  soon, 

JOHN  J.  SIRICA,  former  general  counsel  of 
the  House  Select  Committee  to  Investigate  the 
FCC  and  now  a  communications  attorney,  has 
been  retained  by  the  Missionary  Society  of  St. 
Paul  the  Apostle  (Paulist  Fathers)  to  file  ap- 
plication with  the  FCC  for  a  10-kw  standard 
broadcast  station  on  1130  kc,  New  York,  fa- 
cilities now  used  by  WNEW.  Pau.ist  Fathers 
originally  were  licensees  of  WLWL  New  York, 
which  used  the  comparable  facility  2/7  time, 
sharing  with  the  now  defunct  WPG  Atlantic 
City.  Both  stations  were  bought  by  Arde  Bulova 
for  upwards  of  a  half-million  dollars  and  com- 
bined into  what  now  is  WNEW. 

SEARLE  IS  VICE-PRESIDENT 

ELECTION  OF  DON  SEARLE,  general  man- 
ager of  Blue-ABC  western  division  vdth  head- 
quarters in  Los  Angeles,  as  a  network  vice- 
president  was  announced  last  Friday.  A  20-year 
veteran  in  radio,  Mr.  Searle  joined  the  Blue 
two  years  ago  as  manager  of  KGO  San  Fran-  [ 
Cisco.  He  became  general  manager  of  the  i 
western  division  last  August.  Former  head  of 
the  Central  States  Broadcasting  Co.  in  Omaha, 
and  Lincoln,  Mr.  Searle  now  owns  part  in- 
terest in  KANS  Wichita  and  KMMJ  Grand 
Island,  Neb. 


HE  CARRIES  ON 

THE  VOICE  of  the  late  President  Roose- 
velt will  be  heard  on  behalf  of  the 
Seventh  War  Loan  during  local  rallies. 
Some  150  pressings  of  the  Treasury  War 
Finance  Division  closed  circuit  broadcast 
to  field  representatives  over  Mutual  April 
7  and  containing  a  special  message  from 
the  President,  are  being  distributed  by 
WFD. 
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Advertising   must  pace  progress 


...And  Adyertisini*  Must  Make  Other 

Industries  Great  In  The  Distribution  Decade! 


Along  the  highroad  of  America's  industrial  progress, 
many  of  the  significant  milestones  have  been  ad- 
vertisements and  advertising  ideas  that  greatly 
accelerated  the  growth  of  individual  companies, 
and  of  entire  industries. 

Post-war,  the  need  for  increasing  consumption  will 
be  greater  than  ever  before.  Advertising  must  again 
pace  progress  by  raising  the  world's  highest  stand- 
ard of  living  to  an  even  higher  pinnacle — for 
expanded  productive  capacity  and  abundant  man 
power  will  require  an  increase  in  consumption  of 
at  least  40%  of  pre-war  levels. 


In  the  Distribution  Decade  after  V-Day,  your 
clients  will  look  to  you  for  accomplishments  sur- 
passing everything  advertising  has  ever  done. 

Alert  advertising  men  are  now  actively  planning 
and  preparing  for  that  responsibility  and  that 
opportunity. 

So  is  WLW. 

When  the  time  comes,  we  will  be  ready  to  help  you 
do  a  better  post-war  job  for  your  clients  in  the  vast 
four-State  market  that  is  WLW-land. 


CwiD 

DIVISION  OF  THE  CROSICY  CORPORATION  ^ 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 


WKY  Covers 


57  A  % 


WKY  Covers  27%  MORE  Than 
Oklahoma's  Second  Station! 


•  More  food  is  l)ouKht  and  sold  each  year 
in  the  area  served  by  WKY  with  primary 
coverage  than  in  the  primary  service  area 
of  any  othei-  Oklahoma  station.  Oklahoma 
spi-nt  102,000  in  food  stores  in  1943 

(Sales  Management  estimate)  of  which 
$107,922,000,  oi-  57.4';,  was  spent  in  the 
area  covered  by  WKW 

With  5.'i.5'-  (if  the  state's  population, 
the  WKY  markil  does  59.4%  of  the 
state's  retail  huyinu',  buys  60.8%  of  the 
drutrs,  58..'i''f  of  the  general  merchandise 
and  possesses  58'v  of  Oklahoma's  effec- 
tive buying  income. 

The  statewide  study  of  Oklahoma  lis- 
tening conducted  by  Dr.  F.  L.  Whan  of 


the  University  of  Wichita  established  the 
primary  listening  areas  of  all  Oklahoma 
stations,  including  WKY.  This  investiga- 
tion proved,  furthermore,  that  WKY  was 
not  only  heard  regularly  by  the  largest 
audience  in  the  state,  but  was  also  the 
station  to  which  this  audience  listened  to 
most  by  far. 

Food  advertisers,  or  advertisers  with 
any  type  of  product,  therefore,  can  and 
do  reach  more  actual  listeners  in  Okla- 
homa and  more  actual  buyers  through 
WKY  than  through  any  other  station. 
No  other  station,  or  combination  of  sta- 
tions, can  deliver  sales  messages  into  so 
many  homes  in  Oklahoma  so  economically. 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Doily  Oklohoman  and  Times  -  The  Farmer-Slockman 
KVOR,  Colorodo  Springs  .  KLZ,  Denver  (Affiliated  Mgm».) 
REPRESENTED    NATIONALLY    BY    THE    KATZ    AGENCY,  INC. 
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PRODUCTS . . . 
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"Knowing"  the  Nostiville 
market  area  means 
more  than  adding  up 
buying  power ...  it  also 
means  Iceeping  in  touch 
with  the  dealers  who 
sell  the  products  they 
hear  on  the  air. 

Today,  as  always,  WLAC 
maintains  regular 
monthly  direct  mail 
contacts  with  many 
leading  retailers  .  .  . 
among  them  are 
350  druggists  and 
450  grocers. 

The  WLAC  promotion 
department  stays  on 
the  job,  war  or  no  war, 
building  extra  sales 
for  WLAC-advertised 
products ! 
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AH  OUTSTANpiHG  BOSTON  "FIRST" 


On  September  25,  1690,  Benjamin  Harris  published 
"Publick  Occurrences" — America's  first  newspaper 
—  in  his  tiny  Co§ee  Shoppe,  in  Boston. 


Today,  earth-shaking  crises, 
following  each  other  in  rapid 
succession,  are  reported  promptly, 
accurately,  and  in  full  detail,  on 
WBZ.   Boston's  most  powerful 
station  presents  no  fewer  than 
eighteen  news-broadcasts  and 
commentaries  daily,  by  New 
England's  ranking  analysts  and  ace 
NBC  reporters. 

Notable  for  news  throughout  New- 
England,  WBZ  is  also  depended 
upon,  by  the  same  discriminating 
audiences,  for  the  finest  in  radio 
entertainment.   Expertly  produced 
local  programs  vie  with  outstanding 
presentations  by  NBC,  "The 
network  most  people  listen  to  most." 

Boston  has  contributed  many 
"firsts"  to  American  history. 
Currently,  50,000-watt  \VBZ  stands 
first  in  Boston  as  the  Hub's 
powerful  and  influential  station. 
It  rates  first  in  consideration  by  the 
time-buyer  desiring  top  coverage 
in  New  England. 


exdusLlyonWBZare: 

Carl  Caruso,  a.  8.3U 

Mo.gao  Beatty,  at  1.45  r 
..Background  to  the  N-^'-„7t.~ood,  a.  6:05  P.M- 

„,,45P.MjMoa..J'-^^^,^^,^„y,,., 
..Tb.  World  S„uaoo„,^  »..^  ^ 
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Business  Briefly 


LMMAAAAimmyvw 

Closed  Circuit 


ALTHOUGH  THE  NAB  committee  to  select 
Harold  Ryan's  successor  hasn't  completed  its 
deliberations,  the  best  bet  last  week  was  that 
neither  Stephen  T.  Early,  retiring  secretary 
to  the  President,  nor  Byron  Price,  director  of 
censorship,  now  is  in  the  running. 

WHO'LL  GET  WBT  Charlotte?  The  answer 
will  come  this  week.  Chances  are  the  highest 
bidder  won't  get  the  station  because  CBS  is 
looking  for  ownership  with  interest  of  the 
community  at  heart,  as  well  as  established 
radio  reputation  and  CBS  affiliation  experi- 
ence. A.  D.  (Jess)  Willard,  general  manager, 
will  be  in  the  operating  group  with  a  piece  of 
station.  Price  won't  break  any  records.  A  mil- 
lion and  a  half  wouldn't  be  surprising. 

WHAT  HAPPENS  to  the  vaunted  plans  of 
Subscription  Radio  Inc.  to  use  FM  to  enter 
the  nation's  homes  on  a  pay-as-you-listen 
basis,  with  the  change  in  administration? 
William  P.  Benton's  forte  was  his  tie  with 
ultra  New  Dealers  in  Washington. 

MORTON  DOWNEY,  whose  croonings  for 
Coca-Cola  over  Mutual  constitute  his  primary 
activity,  has  a  bigger  stake  than  ever  in  the 
soft  drink.  He  has  been  elected  a  director  of 
the  southern  and  midwestern  Coca-Cola  com- 
panies— biggest  of  the  group. 

THE  BOSTON  STATION  market  is  being  agi- 
tated again.  A  number  of  proposals  have  been 
made,  notably  by  Boston  newspapers,  for  do- 
mestic outlets,  including  WHDH  on  the  choice 
850  kc  frequency,  and  WORL,  of  which  Harold 
A.  Lafount,  former  radio  Commissioner  and  top 
Bulova  radio  executive,  is  principal  owner. 
Passes  also  have  been  made  at  WMEX,  which 
has  a  .50,000  w  potential.  WORL  and  WMEX 
are  independents  and  WHDH  leaves  Blue  in 
mid-June  when  the  Cowles-owned  WCOP  gets 
the  service. 

RADIO  REPORTERS  wondered  when  they  saw 
Dr.  Frank  Stanton,  CBS  vice-president  and 
top  exponent  of  the  art  of  audience  surveys, 
in  the  front  ranks  at  President  Truman's  first 
White  House  conference.  He  was  there  at 
Leonard  Reinsch's  elbow.  Could  the  new  White 
House  occupant  be  interested  in  radio  surveys? 

A  PROPRIETARY  manufacturer  who  first 
started  marketing  his  product  in  1931  and 
whose  sales  skyrocketed  when  he  began  using 
radio  in  the  late  30's  is  preparing  a  plea  for 
tax  reduction  under  the  excess  profits  law  on 
the  basis  that  had  he  started  advertising  by 
radio  earlier  his  sales  and  profits  would  have 
been  higher  during  the  base  period  and  that 
therefore  he  is  entitled  to  relief  from  his  pres- 
ent tax  schedule. 

ANOTHER  PLE.V  for  tax  reduction  is  being 
drafted  by  a  manufacturer  of  electronic 
equipment,  who  will  argue  that  if  the  Gov- 
ernment harl  permitted  the  commercialization 
of  television  at  an  earlier  date  his  profits  dur- 
ing the  1935-39  base  period  would  have  been 
far  higher  than  they  were. 

{Continued  on  page  82) 


Upcoming 

April  25:  United  Nations  Security  Confer- 
ence, San  Francisco.  First  broadcast,  all 
networks,  2  p.m.  (PWT). 

April  26-27:  NAB  Small  Market  Stations 
Committee,  Statler  Hotel,  Washington. 

April  30:  International  communications  mer- 
ger hearings  before  Senate  Interstate 
Commerce  subcommittee. 

May  1:  WAYS  Charlotte,  N.  C,  oral  argu- 
ment on  labor  dispute  with  IBEW  before 
NLRB,  Washington. 

May  8-10:  NAB  Sales  Managers  Executive 
Committee,  Gunter  Hotel,  San  Antonio. 

May  16-17:  NAB  Board  of  Directors,  WOW 
board  room,  Omaha. 

May  9:  Deadline  for  briefs  and  appearances, 
proposed  FCC  regulations  on  financial  re- 
ports, contracts,  ownership  and  station 
personnel.   (Oral  argument  May  21.) 

Bulletins 

PETITION  for  extension  of  time  beyond  April 
27  to  permit  filing  a  rehearing  request  and  re- 
organization of  licensee  corporation  was  filed 
late  last  week  with  FCC  by  George  0.  Sutton, 
WOKQ  Albany  counsel.  Station  had  been  or- 
dered deleted  effective  April  27  by  FCC  on  hid- 
den ownership  aspects  involving  Sam  Pickard, 
former  CBS  vice-president  and  Commissioner, 
now  on  overseas  duty  with  the  American  Red 
Cross  [Broadcasting,  April  2]. 


EIGHT  CHICAGO  stations  propose  that  BMB 
report  only  station  circulation  figures  based  on 
number  of  listeners  to  each  station  at  least 
once  a  week,  and  not  issue  maps  of  primary, 
secondary  and  tertiary  coverage  for  Chicago 
market.  BMB  board  will  take  it  up  at  its  next 
meeting,  probably  early  in  May.  Proposal  is 
similar  to  that  made  by  Craig  Lawrence,  man- 
ager of  WHOM  New  York,  for  handling  the 
New  York  metropolitan  area  figures. 

*      «  * 

ARTHUR  J.  CASEY,  executive  assistant  to 
Lt.  Col.  Frank  Falknor,  KMOX  St.  Louis  gen- 
eral manager,  has  joined  WOL,  Cowles  station 
in  Washington,  as  executive  assistant  to  Merle 
S.  Jones,  station  general  manager  and  Cowles 
vice-president.  Mr.  Casey,  formerly  was  Mr. 
Jones'  assistant  at  KMOX.  At  WOL  he  will 
direct  administrative  sustaining  operation  and 
public  relations.  Other  WOL  additions  will  be 
made  soon. 

*  « 

NEXT  TUESDAY'S  Worda  at  War,  NBC, 
11:30  p.m. -midnight,  will  dramatize  the  life 
of  Ernie  Pyle,  with  Karl  Swenson  in  the  title 
role. 


BRISTOL-MYERS  PLANS  •  Bristol-Myers 
Co.  will  sponsor  Correction  Please  with  Jay  C. 
Flippen  on  NBC  Fri.,  8:30-9  p.m.  as  summer 
replacement  for  Duffy's  Tavern,  off  June  8-Oct. 
5  while  Ed  Gardner  entertains  overseas.  Spon- 
sor continues  Time  to  Smile,  NBC  Wed.  9-9:30 
p.m.  through  summer  minus  Eddie  Cantor,  who 
will  tour  veterans'  hospitals.  Agency,  Young  & 
Rubicam,  New  York. 

NEWS  JOINS  THE  PARADE  •  Coca-Cola 
Victory  Parade  of  Spotlight  Band,  Blue-ABC, 
will  open  with  four  minutes  of  news  of  the  San 
Francisco  United  Nations  Security  Conference 
every  night,  beginning  April  25,  with  Ray 
Henle,  David  Wills  and  Vincent  Sheehan 
broadcasting  from  conference  headquarters. 

WHK  SELLS  OWL  HOURS  •  Burt's  Inc. 
will  begin  sponsorship  in  early  June  of  the 
entire  12  midnight-5  a.m.  period  on  WHK 
Cleveland,  six  days  a  week.  Company  now 
sponsors  9%  hours  of  station  time  weekly, 
and  with  additional  time  will  be  sponsoring 
Z^Vz  hours  weekly — a  record  in  Cleveland. 

THWARTS  HOOKEY  PLAYERS  •  Ezo  Air- 
craft Corp.,  College  Point,  New  Yox-k,  has 
purchased  half-hour  on  WINS  New  York  on 
V-E  Day  for  special  program  designed  to  re- 
duce absenteeism  in  the  plant  the  following 
day.  Agency,  Cowen  &  Dengler,  New  York. 

OPERA  SPONSORED  •  Lombardo  Wine  Co., 
Chicago,  April  29  begins  sponsorship  of  week- 
ly hour  recorded  opera  series  on  WCFL  Sun- 
days 5-6  p.m.  CWT.  Contract  for  52  weeks. 
Agency,  Charles  Edson  Rose  Co.,  Chicago. 

NEW  D-F-S  OFFICE  •  Dancer-Fitzgerald- 
Sample,  advertising  agency,  will  open  new  of- 
fice in  Toronto,  Canada  May  1  with  Gilbert 
Munns,  formerly  of  J.  Walter  Thompson,  and 
Locke,  Johnson,  Toronto,  in  charge. 

MAXON  EXPANDS  FORD  •  Maxon  Inc., 
Detroit,  has  been  appointed  to  handle  radio, 
newspaper  and  outdoor  advertising  for  Ford 
dealers  in  F  sales  region,  comprising  nine 
southern  and  southwestern  states.  New  Maxon 
office  has  been  opened  in  New  Orleans  under 
direction  of  Walker  Saussy.  Another  is  planned 
in  Dallas. 


SUMMER  LETDOWN 

AT  LEAST  34  network  commercial  pro- 
grams are  slated  to  go  off  during  summer. 
Total  may  reach  40  or  more  by  the  time 
all  decisions  are  in  on  suspension  or  re- 
placement. Of  these  about  10  are  taking 
a  hiatus,  another  10  already  set  with  sub- 
stitutes, 10  or  more  advertisers  still 
looking  for  replacements,  and  probably 
a  dozen  still  undecided  on  plans.  Season 
is  noted  for  scarcity  of  suitable  low- 
budget  summer  talent,  earlier  and  sev- 
eral extra-long  summer  schedules,  three 
or  four  running  15-17  weeks,  compared 
to  the  traditional  8-13  week  period. 
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Not  hundreds  but  THOUSANDS  .  .  . 

Not  only  hundreds,  but  now  thousands  of  West  Virginians  are  able  to 
enjoy  the  concerts  of  the  Charleston  Symphony  Orchestra,  Antonio 
Modarelli  conducting.  In  line  with  our  policy  of  all-out  public  service, 
we  have  cleared  valuable  Sunday  afternoon  time  in  order  to  share  with 
thousands,  not  just  hundreds,  the  music  of  the  Charleston  Symphony 
Orchestra.  Pictured  above  is  a  shot  taken  at  one  of  the  first  broadcasts 
in  the  Charleston  Municipal  Auditorium.  You  can't  see  the  hundreds  of 
music  lovers  in  this  picture,  but  you  can  visualize  them  AND  the  thou- 
sands listening  at  home  .  .  .  listening  to  WCHS,  the  station  that  performs 
REAL  public  service. 

JOHN  A.  KENNEDY,  Pres.     

(on  leave  U.S.  Navy)  MJ^#      ■    "       Blfl  CHARLESTON, 


HOWARD  L.  CHERNOFF 

Managing  Director 


WCHS 

SOOO  on  S80  •  CBS 


W.  VA. 


OTHER  WEST  VIRGINIA  NETWORK  STATIONS:  WSAZ— HUNTINGTON  WPAR— PARKERSBURG    WBLK— CLARKSBURG 
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'■'  •"l.'/y/   Newsmagoiin*  o'  Rod.; 

prdadcasi  Advertising 


To  get  the  latest  news  first — 

in  New  Orleans 


Or  in  Jackson  County^  Florida 

Folks  turn 


first  to  - 


NEW  ORLEANS 

A    DEPARTMENT   OF   LOYOLA  UNIVERSITY 


THE   GREATEST   SELLING   POWER   IN   THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    ★    CBS  Affiliate 

Represented  Nationally  by  The  Katz  Aseney,  Inc. 
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During  the  two-year  period  ending  in  January,  a 
rise  of  81.5%  was  registered  by  our  overall  aver- 
age Hooper.  Yes,  WSIX  has  more  daytime  listeners 
than  any  other  Nashville  station.  Remember,  too, 
that  BLUE  and  MUTUAL  listeners  are  the  best 


spenders  nowadays.  So,  with  more  and  more  of  the 
million  potential  buyers  in  this  area  listening  to 
WSIX  it's  no  wonder  more  advertisers  are  spending 
more  of  their  radio  dollars  on  WSIX! — the  station 
where  your  advertising  money  talks  louder. 


REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY,  INC. 
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BRISTOL-MYERS. . 

WHEN  an  advertiser  rounds  out  Week  in  and  week  out  since  1925 

a  full  20  years  in  a  youthful  the  Bristol-Myers  Company  ha 

business  such  as  radio,  there  is  cause  held  the  pleased  attention  of  Amer 

for  celebration.  ica  on  NBC— at  first  with  the  Ipan 

A  half-hour  every  Wednesday. . . 


The  Ipana  Troubadours 
wore  red  and  yellow 
costumes  to  identify 
them  with  "the  tooth 
paste  in  the  red  and 
yellow  tube,"— 
spurred  Ipana  sales 
with  such  tunes  as 
"If  You  Knew  Susie." 


THE  STAR! 


Two  stations— WEAF  New  York  and  W0< 
Philadelphia— broadcast  the  first  Ipana 
program  on  April  8,  1925. 


Mr.  Lee  H.  Bristol,  now  Vice  President 
of  Bristol-Myers,  expressed  his 
confidence  in  the  new  advertising  medium. 


20YEARS0NNBC 

Troubadours  and  now  with  Eddie  Smile  of  Beauty  and  the  Smile  of 

Cantor,  Mr.  District  Attorney  and  Health! 

Duffy^s  Tavern.  That's  20  years  of         We're  proud  of  Bristol-Myers'  pro- 

leading  millions  to  the  famous  longed  success  as  an  advertiser  on  NBC. 

An  hour  every  Wednesday . . .  plus 

a  half-hour  every  Friday 


Eddie  Cantor, 
Mr.  District  Attorney, 
and  '"Archie"  of  Duffy's 
Tavern  are  the  modern 
troubadours.  They  need 
no  distinctive  costumes 
to  identify  them  as 
super- salesmen  of 
Bristol-Myers  products. 


130  NBC  stations  now  carry  the  3  Bristol-Myers  programs- 
also  short-waved  to  troops  all  over  the  world. 


\r.  Bristol  again 
writes  to  NBC— 
■ifter  his  20th  renewal 


National  Broadcasting  Company 


America's  No.  1  Network 


«  Str>ic«  •!  «»4la 
Ctrfwatisii  •(  JliiMrk* 


Ever  see  a  station  wtiose 
daytime  Hooper  "share  oi 
audience"  averages 

49.0%! 

Perhaps  .  .  . 

...  but  how  about  a 
city  where  the  daytime 
"$el$-in-u$e"  averages 

21.8*1 


NOl  .  .  . 

.  .  .  then  look  at 
Lincoln  -we  feel  it's  a 
rare  result  in  a  marlcet  of 
over  100,000  population. 


In  Fad, 

KFOR  has  80%  more 
daytime  audience  according 
to  ffooper  than  the  next 
highest  station. 


^  If  you're  interested  in 
ratings,  just  multiply  "sets- 
in -use"  by  "share  of 
audience." 


Feature  of  the  Week 


Reprejenfed  by  Edword  Pefry  Co.,  !ne 


KFOR 


WOE  TO  THE  MAN  who  asks  Mu- 
tual's  Don  Bell  "Don't  you  know 
there's  a  war  on?"  Back  in  1941  he 
was  the  first  to  broadcast  an  eye- 
witness account  of  the  bombing  of 
American  territory.  He  spent  27 
months  in  Santo  Tomas  Prison 
Camp.  When  he  was  released,  he 
resumed  reporting  and  was  in  a 
navy  patrol  bomber  off  China  when 
it  was  shot  down. 

In  a  Mutual  broadcast  from  a 
hospital  in  Chungking,  Mr.  Bell 
told  what  happened.  "1  got  out  of 
the  plane  somehow  because  the  pilot 
saw  my  head  bouncing  up  and 
down  in  the  water  a  few  inches 
from  the  burning  wing.  Well,  he 
couldn't  very  well  ask  me  to  get 
away  although  the  plane  might  ex- 
plode. I  was  still  out.  ...  So  he 
climbed  over  to  within  10  inches  of 
that  burning  plane. 

"He  grabbed  me  .  .  .  dug  my  head 
out  of  the  water  so  that  I  could 
breathe  air  instead  of  gasoline  and 
oil.  Well,  I  began  to  understand 
things  then  

'Then  the  co-pilot  climbed  up 
alongside;  I  dragged  an  arm  out  of 
the  water,  threw  it  over  his  shoul-  ' 
der.  I  watched  the  pilot  swim  once 


again  toward  that  burning  bomber. 
"He  yelled,  'I  found  a  raft.'  He 
slung  the  raft  over  to  us,  got  it 
inflated.  They  both  left  me  to  look 
for  the  rest  of  the  boys.  About  200 
yards  away,  the  aft-gunner  came 
swimming  up.  A  little  later  after 
that  the  co-pilot  came  back,  bring- 
ing two  men  with  him. 

"Then  the  plane  captain  crawled 
into  the  raft,  feeling  very  mad  at 
himself  because  my  Mae  West 
hadn't  worked.  You  see,  my  life 
jacket  was  his  responsibility,  too. 
He  very  carefully  pointed  out  the 
big  hole  in  my  Mae  West  and  then 
he  felt  better.  Well,  after  ten  min- 
utes of  hell  there,  the  seven  of  us 
who  survived  the  shelling,  the 
crash  and  the  bombing  were  in 
our  life  raft.  [Six  men  were  killed.] 

"We  took  stock  of  what  we  had. 
In  the  life  raft  were  seven  of  us, 
one  jumbo  pack,  2V2  rubber  pad- 
dles, 1  revolver  with  6  cartridges 
only,  not  much  defense  but  w^e 
were  determined  to  fight  it  out  if 
we  had  to." 

And  they  had  to.  They  were 
shelled,  chased  by  a  Jap  motorboat 
and  two  Jap  planes  dropped  bombs 
near  the  small  boat. 


Sellers  of  Sales 


No  SPARER  OF  ENERGY  is 
Duncan  Tallmadge  Jennings, 
radio  director  and  timebuy- 
er  for   Little   &   Co.,  Los 
Angeles  agency. 

He  had  tried  his  hand  at  a  va- 
riety of  business  lines  before  that 
spring  day  in  19.37  when  he  walked 
into  offices  of  KVOA  Tucson,  Ariz., 
to  explore  radio's  possibilities.  King 
Whyte,  then  general 
manager  of  KVOA, 
was  convinced  that 
he  could  sell  time. 

Dune  was  born  in 
Summit,  N.  J.,  on 
Nov.  6, 1911.  Because 
his  father  was  agent 
for  manufacturers  of 
crude  drugs,  he  went 
to  school  in  Wyom- 
ing, New  Jersey,  Chi- 
cago, Cristobal,  Ca- 
nal Zone.  He  grad- 
uated from  New- 
Trier  township  high 
school,  Winnetka, 
111.,  in  1929.  At  state 
university,  Madison, 
Wis.,  Dune  plunged 
into  a  curriculum  of 
business  administration,  with  a 
wary  eye  on  either  a  newspaper 
or  advertising  career. 

In  the  spring  of  1934  he  worked 
for  a  year  with  Carnation  Milk  Co. 
as  an  executive  trainee  to  learn  the 
business. 

Coming  to  Arizona  for  his  health 
in  19.36,  Dune  joined  the  Tucson 
Citizen  as  advertising  solicitor  and 
remained  until  1937.  Then  he  be- 
came account  executive  of  KVOA. 
When  KTAR  Phoenix  bought  out 
KVOA  that  year,  Jennings  trans- 
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ferred  to  KTAR  program  depart- 
ment as  copy  writer.  Later  he  was 
shifted  to  KTAR  sales.  Next  Dune 
stepped  into  an  account  executive 
post  with  Logan  &  Rouse,  Los  An- 
geles agency,  on  Jan.  1,  1940.  He 
continued  this  affiliation  for  ap- 
proximately two  years,  joining  A. 
S.  Boyle  Co.,  Los  Angeles,  as  as- 
sistant to  the  sales  manager 
in  September  1941. 

In  the  fall  of  1942 
KTAR,  seriously  de- 
pleted by  loss  of 
manpower,  sent  out 
an  S.O.S.  and  Dune 
responded.  As  con- 
tinuity editor,  he  be- 
gan what  amounted 
to  "commuting"  be- 
tween Los  Angeles 
and  Phoenix,  for  five 
months.  On  Feb.  1, 
1943,  he  joined  Little 
&  Co.,  Los  Angeles, 
in  his  present  post  as 
radio  director,  time- 
buyer  and  account 
executive.  Emphatic 
about  the  servicing 
job  which  he  believes 
is  an  agency's  primary  responsi- 
bility, Dune  currently  buys  time 
tor  such  accounts  as  Adohr  Milk 
Farms,  Gilbert  C.  Wilson  Labs.. 
Denton,  Texas  (dehydrated  foods) , 
Kenu  Products  and  Kelite  Produces 
Inc.,   (industrial  cleanser). 

He  married  Dorothy  Elton  Cut- 
ting of  Oquitoa,  Sonora,  Mexico,  in 
April  1940  and  they  make  their 
home  in  Los  Angeles.  With  a  day's 
work  done.  Dune  expends  his  sui- 
plus  energies  in  outdoor  activity 
such  as  hiking  and  gardening. 


IN  PENNSYLVANIA  THE  I 

TRI-PENN 1 

MARKET  i 


LANCASTER 


IRK 


YORK 


produces  sales 
for  you 

•  The  Tri-Penn  primary  area 
is  a  rich  region  In  the  heart  of 
Pennsylvania  — which  is  not 
covered  by  any  other  station. 

Write  main  office— 8  West 
King  St.,  Lancaster,  Penna.,  or 
Sales  Represenfative 
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Mr.  Blnnk  says  he's  walking  on  air! 
But  I  can't  do  it!'' 


If  you'd  let  F&P  help  you  as  much  as  we  help  a  lot  of  other  agency- 
men  and  advertisers,  Thistlewaite — maybe  you  would  walk  on  air! 

Shouldering  other  men's  troubles  just  naturally  happens  to  be  part 
of  our  line  of  work.  The  myriad  details  that  accompany  spot  broad- 
casting aren't  exactly  duck  soup — even  for  us,  after  nearly  thirteen 
years  in  this  business.  But  naturally  they're  a  lot  easier  for  us  than  for 
almost  anybody  else.  So  how  about  letting  us  lighten  your  weary 
burden,  Sir? 


FREE  &  PETERS,  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE 
WGK-WKBW 

WCKY  CINCDnfATI 

KDAL  DULDTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  RAFIDS- 

  KALAMAZOO 

KMBC  KANSAS  CITT 

WAVfi  LOCISVILLE 

WTCN    .    .    BIINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

„„„  IOWA  j 

WHO  DES  MOINES  1 

WOO   DAVENPORT 

KMA  SHENANDOAH 

.   SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WFTP  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

gOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

ggIS  CORPUS  CHRISTI 

gXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

„   PACIFIC  COAST 

^HHJ  PORTLAND 

 SEATTLE 

and  WRIGHT-SONOVOX,  Ine. 


CHICAGO:  180  N.  Michigan     HVH  \Qm:  444  Madison  Ave.     SAN  FRANCISCO:  /ji  5-//«er     HOLLYWOOD:  633/ Ho/Z^/woof/     l^liMJI\:  322  Pa/mer  B/dg. 
Franklin  6373  .       Plaza  5-4130  Sutter  4353    Hollywood  2 15 1  Main  5667 
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Wider  Recognition  of  Radio  Under  Truman 

Reinsch   Now  Air 
Advisor;  Ross 
Press  Chief 


By  SOL  TAISHOFF 

CATCHING  ITS  breath  after  the 
busiest  10-day  siege  of  spot  news 
handling  it  ever  encountered,  radio 
last  week  found  itself  more  firmly 
ensconced  on  the  Washington  scene, 
news-wise  and  legislatively,  than  at 
any  time  in  its  meteoric  history. 

Carrying  on  in  the  vein  of  his 
renowned  predecessor.  President 
Harry  S.  Truman  twice  turned  to 
radio  to  give  swift  voice  to  his  war 
and  peace  policies.  Then  he  pulled 
the  surprise  that  had  Washington 
newspaperdom  gasping — naming  a 
broadcaster,  J.  Leonard  Reinsch,  as 
his  top  news  secretary.  But  before 
the  dizzy  week  was  out,  Charles  G. 
Ross,  veteran  Washington  corres- 
pondent for  the  St.  Louis  Post- 
Dispatch,  which  operates  KSD,  was 
named    press    secretary  effective 


Other  Presidential  cover- 
age will  be  found  on  pages 
16,  66,  68,  70,  72,  76,  78. 


May  15,  with  Mr.  Reinsch  to  be  on 
call  as  radio  advisor  to  the  Presi- 
dent. 

At  a  special  news  conference 
called  suddenly  Friday,  President 
Truman  announced  the  Ross  ap- 
pointment. He  related  he  had  re- 
ceived a  request  from  Gov.  James 
M.  Cox  making  a  special  appeal 
that  Mr.  Reinsch  be  allowed  to  re- 
turn to  his  duties  as  managing  di- 
rector of  the  Cox  stations  because 
of  the  "tremendous  tasks  ahead  of 
radio"  in  television  and  FM.  The 
President  said  Mr.  Reinsch  would 
be  on  call  for  specific  radio  duties, 
just  as  Justice  James  F.  Byrnes  is 
on  call  as  an  advisor.  Thus,  in  a 
swift  turn-about,  Mr.  Reinsch's 
status  was  changed  from  that  of 
successor  to  Stephen  T.  Early  on 
all  White  House  news  handling  to 
special  radio  advisor  to  the  Presi- 
dent. 

Newsmen  Startled 

When  the  President,  at  his  first 
conference,  had  announced  Mr. 
Reinsch's  appointment  as  secretary 
in  charge  of  press  and  radio  affairs, 
Washington's  news  fraternity  was 
in  an  uproar.  The  top  men  were 
obviously  resentful  of  the  appoint- 
ment of  a  broadcaster  to  the  overall 
secretaryship  and  had  used  every 
known  political  device,  and  some 
newly  invented,  to  frustrate  it. 

Gov.  Cox  had  talked  with  the 


J.  LEONARD  REINSCH,  who 

served  from  Tuesday  to  Friday  last 
week  as  radio  and  press  secretary 
to  President  Truman,  but  became 
radio  advisor  on  call  because  of 
press  opposition  to  naming  of  a 
broadcaster.  He  continues  as  man- 
aging director  of  Cox  stations  WSB 
Atlanta,  WIOD  Miami  and  WHIG 
Dayton,  but  will  serve,  as  Justice 
James  Byrnes  will,  when  needed  by 
the  President. 

President  about  the  Reinsch  ap- 
pointment and  originally  had  agreed 
to    release    him   for    the  overall 


duties.  Then  the  heat  was  put  on 
from  high  places  both  inside  Gov- 
ernment and  by  Washington's  aus- 
tere Gridiron  Club,  made  up  of 
bureau  heads. 

[Editor's  note:  Editorial  on  page 
44  titled  "Radio  President  II"  went 
to  press  Thursday  night — when  Mr. 
Reinsch  was  press  and  radio  secre- 
tary and  before  the  fast-moving 
events  Friday.  See  Friday  editorial 
on  this  page.] 

Cox  Asks  Release 
Mr.  Ross,  who  will  assume  his 
office  after  he  reports  the  United 
Nations  conference  in  San  Fran- 
cisco, is  one  of  Washington's  best 
known  and  most  highly  placed  news- 
men. The  59-year-old  correspondent 
is  a  boyhood  friend  of  the  President, 
they  having  attended  high  school 
together  in  Missouri.  Mr.  Ross  con- 
ferred with  the  President  Friday 
morning  and  agreed  to  accept  the 
assignment  on  May  15,  following 
which  the  President  called  the  spe- 
cial news  conference.  Jonathan 
Daniels,  Mr.  Early's  successor  In 
the  press  post,  has  agreed  to  stay 
on  until  Mr.  Ross  can  take  over. 

Here's  what  Gov.  Cox  wired  the 
President  Thursday  night: 

Some  time  ago  you  made  an  ap- 
peal to  me  which  I  think  I  re- 
sponded to  at  the  moment  In  good: 
spirit.  Now  I  am  going  to  make  an 
appeal  to  you.  Please  let  us  have 
{Continued  on  page  76) 


Hail — The  Washington  Press (ure)  Corps! 


An  Editorial 


LITTLE  MORE  than  a  week  ago,  President 
Truman  said  in  his  first  news  conference  that 
Leonard  Reinsch,  a  broadcaster,  would  assist 
him  in  radio  and  press  matters. 

The  press  corps  of  Washington  did  not  know 
Leonard  Reinsch — any  more  than  broadcasters 
knew  Steve  Early  12  years  ago. 

Nevertheless  newspapers  throughout  the  na- 
tion announced  that  Mr.  Reinsch  was  the  suc- 
cessor to  Steve  Early.  This  was  not  technically 
the  fact,  although  it  was  ostensibly  the  fact. 
Mr.  Reinsch  moved  into  Mr.  Early's  office. 

Mr.  Reinsch  conducted  daily  news  confer- 
ences. 

He  arranged  news  conferences  for  the  Presi- 
dent. 

He  released  official  White  House  announce- 
ments. 

He  performed  the  duties  of  press  and  radio 
secretary.  He  did  not  occupy  the  vacancy,  be- 
cause the  vacancy  could  not  exist  until  the 
reorganization  was  completed. 

Until  last  Friday,  Mr.  Reinsch  was,  then,  to 
all  intents  and  purposes,  press  and  radio  sec- 
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retary.  His  hold  on  the  job  was  tenuous,  be- 
cause some  of  the  hoary-headed  among  the 
Washington  press  corps,  recovering  from  the 
shock  of  discovering  Mr.  Reinsch  in  Mr.  Early's 
office,  did  not  want  a  radio  man  in  that  job. 

Among  these  were  some  of  the  bylines  you 
have  seen  frequently  out  of  Washington,  ap- 
pearing over  stories  exhorting  against  "political 
pressures",  against  arbitrary  Government  ac- 
tions. These  were  men  who,  so  frequently,  had 
held  high  the  shining  escutcheon  of  truth  and 
fairness;  these  were  those  noblest  of  all  men, 
the  protectors  of  honesty  and  good  will. 

"The  protectors  of  honesty  and  good  will  .  .  ." 
Say  that  again!  Off  mike— against  a  back- 
ground of  soft  music,  in  a  hushed  voice. 

These  great  protagonists  of  the  commonweal 
"got"  Leonard  Reinsch.  They  set  out  to  do  so, 
using  all  the  invidious  tactics  they  had  con- 
demned in  others,  and  they  did  it.  They  turned 
pressure  on  the  Democratic  National  Commit- 
tee. They  turned  pressure  on  the  White  House. 

Through  their  insistence,  they  moved  Mr. 
Reinsch  out  of  the  secretariat  to  which  he  was 


entitled  and  to  which  he  had  been  assigned. 

Actually,  the  double-shuffle  of  Mr.  Reinsch, 
whose  capabilities  are  undeniable,  is  secondary. 
He  himself  accepted  the  announcement. .  with 
equanimity.  Mr.  Reinsch  is  a  self-sufficient  man 
in  or  out  of  the  White  House.  The  affront  to 
the  broadcasting  industry  is  not  to  be  taken 
so  lightly,  however. 

This  backstage  scenery-shifting  was  under- 
taken, for  the  most  part,  by  elder  stagehands. 
The  working  press,  meeting  with  Mr.  Reinsch, 
seemed  to  find  him  affable  and  helpful.  They 
held  the  sword,  but  did  not  turn  the  blade 
against  him. 

Most  of  those  who  trotted  faithfully  on  their 
appointed  rounds  were  newspapermen  more  re- 
cently turned  public-office-holders.  Perhaps 
they  were  abetted  by  some  among  the  press 
who  find  it  necessary  to  be  beholden  to  certain 
key  officials. 

So,  all  right.  Forty-six  million  Americans 
heard  President  Truman  speak  last  Tuesday 
night.  They'll  hear  him  many  times  again. 
Check  your  local  newspaper  for  time  of 
broadcast. 
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DOUGHBOYS  MISS  COMMERCIALS 

-  Hospital  Ship  Program  With  Advertising 
 ^'Real  Music'  to  G.l.'s,  Nurse  Is  Told  ^ 


;  Bond  Series  Slated 
By  Stock  Exchange 

Discs  Made  Available  to 
Some  550  Member  Firms 

;    THE    NEW    YORK    Stock  Ex- 
change   and    its    member  ^irms 
I    will  sponsor  a  transcribed  series 
boosting  the   Seventh   War  Loan 
Drive,  probably  the  first  such  pri- 
vate concern  to  take  the  initiative 
^'    in   building  and   distributing  na- 
;    tionally  a  local  program  tying  in 
'    with  the  Treasury  Bond  campaigns. 
Treasury  Dept.,  which  has  origi- 
nated a  number  of  shows  for  broad- 
cast locally  as  sustainers  or  under 
sponsorship,  has  had  nothing  to  do 
with    tke   stock   exchange  series, 
beyond  giving  formal  approval,  it 
was  said. 

Bond  Benefits 

Titled  It  Happened  in  1955,  a 
quarter-hour,  13-week  series,  the 
program  illustrates  how  maturing 
War  Bonds  will  enable  families  to 
buy  a  new  house,  auto  or  washing 
machine  in  ten  years.  Personal  buy- 
ing plans  for  1955  are  told  through 
■  family  skits  or  individual  discus- 
sions; postwar  advances  in  various 
industries  are  outlined  by  guest 
speakers,  including  Maj.  Alexander 
de  Seversky  on  air  travel,  and  Ran- 
dolph Burgess,  president  of  the 
American  Bankers  Assn.,  on  oppor- 
tunities for  small  business. 

New  York  Stock  Exchange  starts 
the  series  on  WOR  New  York  April 
24,  and  was  beginning  to  receive 
,    last  week  from  its  550  member 
,     firms  throughout  the  country,  an- 
swers to  a  letter  offering  them  the 
series  for  local  placement.  Several 
had  already  requested  the  series, 
and  by  the  end  of  the  week  a  num- 
ber  of  definite   acceptances  were 
expected.    Financial  arrangement 
was  not  disclosed  but  was  under- 
j     stood  to  provide  for  sharing  of  pro- 
j    duction  costs  on  a  cooperative  ba- 
I    sis,  with  individual  members  buy- 
'    ing  time  locally.  Series  is  produced 
j    by   Trans-American  Broadcasting 
,    &  Television  Co.,  New  York.  Agency 
i    is  the  New  York  office  of  Gardner 
i  Adv. 


1  Pan-Am  Broadcasts 

;  STARTING  May  6,  Pan-American 

)  Petroleum  Corp.,  New  Orleans,  will 

i  sponsor  Edward  R.  Murrow's  Sun- 

I  day  1:45-2  p.m.  broadcasts  on  nine 
southern  stations  of  CBS.  Stations 

;  to   be   used    are:    WAPI  WREC 

'  WCOC     WLAC     WCOV  WWL 

;  KWKH  WDOD  WNOX.  Contract, 

f  -handled  by  the  Fitzgerald  Adver- 

j  tising  Agency  of  New  Orleans,  is 

1  for  15  weeks. 


Brown  Cooperative 

MUTUAL   is  now   offering  Cecil 
i     Brown's  commentaries  for  sale  on 
j     a  local  cooperative  basis  on  over 
160  stations   Monday,  Wednesday 
:     and    Friday,   8-8:15    p.m.  Bayuk 
Cigars  Inc.,  Philadelphia,  sponsors 
,     the  program  on  93  other  MBS  sta- 
tions. 
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COMMERCIALS  are  so  much  part 
of  America  that  doughboys  over- 
seas complain  when  they  are  omit- 
ted, Red  Cr-oss  workers  have  dis- 
covered. 

Tired  of  hearing  patients  "beef" 
Eleanor  Merriman,  Red  Cross 
worker  on  the  U.  S.  Army  Hospital 
Ship  Blanche  F.  Sigman,  worked 
'out  a  "commercially  sponsored" 
broadcast  which  went  over  with  a 
bang.  Clients  were  Lt.  Spencer  and 
Sgt.  Gemski,  in  charge  of  the  ship's 
laundry.  The  broadcast  advertised 
"Spencer  Gemski  Inc." 

After  the  theme  song  there  was 
a  spot  plug  for  the  "company".  An 


MUCH  criticism  of  radio  advertis- 
ing is  based  on  misunderstanding, 
according  to  Joe  M.  Dawson,  chair- 
man of  the  executive  committee  of 
Geyer,  Cornell  &  Newell,  New  York, 
and  president  of  the  Advertising 
Federation  of  America. 

Speaking  April  16  before  the 
Scarsdale  Women's  Club,  Mr.  Daw- 
son praised  advertising  as  a  "force 
to  create  new  demands,  new  oppor- 
tunities and  new  progress."  He 
cited  the  past  achievements  of  U.  S. 
advertising  in  raising  the  nation's 
living  standard  to  the  highest  in 
the  world  and  prophesied  that  "the 
power  of  advertising  .  .  .  will  turn 
the  wheel  to  create  employment  and 
assure  a  lasting  postwar  pros- 
perity". 

Discussing  radio  programming  on 
the  basis  of  advertising,  Mr.  Daw- 
son said: 


Irish  tenor  sang  "Mother  Machree" 
and  the  ship's  band  played.  A  mid- 
'dle-commercial  was  inserted  be- 
tween an  accordian  selection  and 
native  songs  of  two  Spanish- 
Americans.  That,  the  sick  and 
wounded  G.l.'s  said,  was  the  real 
music  to  them. 

Another  Red  Cross  worker,  re- 
cently returned  from  service  in  an 
evacuation  hospital  near  the  front, 
said,  "Ads  interest  the  wound- 
ed as  much  as  the  feature  lead." 
She  pointed  out  that  the  dehydrat- 
ed magazines,  like  the  food,  aren't 
the  same  because  the  ads  are 
missing. 


You  may  be  one  of  those  who  con- 
demn the  dally  "soap  operas"  that  are 
broadcast  during  the  day.  While  some 
of  them  may  deserve  this  criticism,  I 
believe  many  of  us  Judge  this  radio  ad- 
vertising on  our  own  terms,  and  forget 
the  mass  markets  that  these  programs 
are  designed  to  reach.  There  are  tens  of 
thousands  of  women  from  coast-to- 
coast  who  must  spend  all  or  most  of 
the  day  washing.  Ironing,  cooking, 
cleaning  and  sewing.  For  many  of  these 
women  the  "soap  operas"  are  the  only 
means  they  have  to  escape  the  drudgery 
of  their  daily  routine — they  live  the 
glamour,  drama,  comedy  and  tragedy 
of  these  plays— and  their  lives  are  made 
more  interesting  and  satisfying. 

These  programs  are  designed  largely 
to  sell  such  things  as  soap,  soap  powd- 
ers, packaged  foods  and  hundreds  of  fre- 
quent purchase  Items  that  sell  In  vast 
quantities  to  millions  of  homes.  So  re- 
member that  the  millions  who  do  like 
them  buy  a  great  deal  more  of  these 
products  than  do  those  in  your  social 
strata. 

And,  too,  remember  that  the  adver- 
tisers who  spend  millions  of  dollars  for 
these  programs  are  hard-headed,  tlght- 
flsted  business  men  who  know  very 
definitely  the  why  and  wherefore  of 
what  they  are  doing.  It  pays  or  they 
wouldn't  do  it. 


WHDH  Seeks  Contracts 
For  New  York  Pickups 

WHDH  Boston,  an  independent  out- 
let after  June  15,  termination  date 
for  its  affiliation  with  Blue-ABC,  is 
lining  up  pickups  by  direct  wire 
from  New  York  independent  sta- 
tions. There  is  a  possibility  tie-ins 
may  be  attempted  with  stations  in 
other  markets. 

Immediate  plan  is  to  sell  adver- 
tisers with  distribution  in  Boston 
as  well  as  in  New  York  on  spon- 
oring  same  programs  on  both  sta- 
tions to  cover  two  areas  without 
duplicate  talent  costs.  Advantages 
to  the  station  of  strengthening  pro- 
gramming, to  offset  lack  of  net- 
work affiliation  is  believed  a  factor. 

Second  of  two  advertisers  al- 
ready signed,  the  Summerfield  Fur- 
niture Store  Co.,  Boston,  on  April 
16  started  Bob  Howard,  WHN 
pianist-singer  on  WHN  and  WHDH 
Monday  through  Friday  6:45-7 
p.m.  Parker  Watch  Co.,  New  York, 
sponsor  of  Johannes  Steel  on  WHN 
Monday  through  Friday,  last  Feb- 
ruary added  sponsorship  of  steel  on 
the  Boston  station  through  Sterling 
Adv.,  New  York. 


BLUE  SERIES  USING 
SPONSOR  PER  WEEK 

FIRST  five  sponsors  for  We  Live 
Again,  a  specially-produced  half- 
hour  Blue-ABC  series  to  be  heard 
on  Wednesday  nights,  9-9:30  p.m. 
EWT,  will  be  International  Busi- 
ness Machines  Corp.,  Continental 
Can  Co.,  Socony-Vacuum  Oil  Co., 
Greyhound  Bus  Lines,  and  Arma 
Corp.,  a  Brooklyn  firm  producing 
scientific  instruments  for  the  Navy. 
Each  advertiser  will  sponsor  one 
broadcast  of  the  series. 

Program,  produced  in  coopera- 
tion with  the  Army,  Navy  and 
Red  Cross,  will  star  well-known 
theatrical  and  radio  personalities, 
broadcasting  from  a  different  mili- 
tary hospital  each  week  and  pre- 
senting the  readjustment  problems 
of  returned  veterans.  Production 
agency  is  Henry  Souvaine  Co., 
New  York. 


Lever  on  WABD 

LEVER  Bros.,  Cambridge,  Mass., 
will  start  a  new  weekly  half-hour 
television  program  on  WABD — 
Dumont  New  York  on  Wednesday 
night,  replacing  the  John  Reid  King 
show.  Thanks  for  Listening.  Plug- 
ging Rinso,  Lifebuoy  and  Spry, 
program  has  a  new  type  of  audi- 
ence participation  format  in  which 
volunteers  are  invited  to  compete 
for  prizes.  RuthraufF  &  Ryan,  New 
York,  is  handling  the  account. 
Titled  /  Challenge  You,  program 
was  created  by  Joe  Cross  and  Ben 
Larson  and  is  to  be  directed  by 
Ted  Huston. 


OVER  900  stations  will  air  a  quarter- 
hour  program  recorded  by  Fibber  McGee 
and  Molly  for  the  Cancer  Institute's 
Campaign  for  funds.  Show  was  recorded 
with  studio  audience  looking  on  follow- 
ing the  April  10  McGee-MoUy  NBC 
broadcast. 


Criticism  of  Radio  Advertising  Based 
On  Misunderstandings  Dawson  Declares 


FCC  Proposes  Vast  Regulatory  Powers 
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Oral  Argument  to 
Z      Be  Heard  on 

;  May  21 

(Text  of  Order  on  page  26) 
By  BILL  BAILEY 

m-  .  EXPANSION  of  rules  governing 

ta-  financial    statements,  contractual 

)ul  agreements  and  personnel  of  all 

jes  types  of  broadcast  stations  is  pro- 

10-  posed  by  the  FCC   in   an  order 

el-  adopted  last  week  and  designed  to 

or,  give  the  Commssion  closer  control 

al.  over  broadcasting, 

ir-  Oral  argument  is  designated  for 

ril  10:30  a.m.  before  the  Commission 

IN  en  banc  on  May  21.  Deadline  for 

m  .  filing   appearances   and   briefs  is 

i-1  '  May  9.  Should  the  regulations  be 

•k,  adopted,  broadcasters    (AM,  FM, 

jN  television  and  international)  would 

b-  be  required  to  file  more  complete 

M  data  regarding  their  respective  in- 

ig  ;  comes,  stock  holdings,  and  general 
financial  status. 

Data  on  Personnel 

In     addition     the  Commission 
would  require  full  information  re- 
S[     garding  all  "operating  personnel 
determining   station   policy  (such 
J     as  general  manager,  program  di- 
,j  j   rector,  etc.) ". 

Echoes  of  Order  118,  adopted  in 
j'     January  1944  [Broadcasting,  Jan. 
jl     24,  March  5,  1944]  were  heard  in 
the  order  on  the  proposed  rules, 
J  \    1.301,  1.302,  1.303,  1.304.  The  FCC 
,    invited  comment  "as   to  whether 
any  or  all  of  the  information  re- 
'  ,    quired  to  be  filed  by  proposed  Rules 
'      1.301-1.304  should  be  open  for  pub- 
lic inspection." 
J  I       During  oral  argument  March  1, 
J  I    1944,  on  Order  118,  which  proposed 
,      Rule  1.5  to  make  public  all  finan- 
l'     cial  records  and  contractual  agree- 
j.  ,    ments,  broadcasters  vigorously  pro- 
j  ;    tested,    contending    that    such  a 
J     regulation  would,  in  effect,  make 
radio  a  common  carrier  and  would 
'      end  free  competition.  The  Commis- 
sion took  Order  118  "under  advise- 
ment" following  the  protests  and 
the  proposed  regulation  had  been 
all   but  forgotten   until  the  new 
,      proposal   was   disclosed  following 
f      last  Tuesday's  meeting. 

Rules   1.361,   covering  financial 
f      statements   of   standard  stations, 
!      and  43.1  on  information  as  to  own- 
ership, operation,  interests  there- 
I      in,  contracts,  etc.  would  be  deleted 
•    .  by  the  proposed  regulations.  Al- 
I      though  much  of  the  original  lan- 
I      guage  of  the  two  rules  is  embodied 
'      in   the  proposed  regulations,  the 
Commission  has  gone  beyond  its 
I      earlier  powers   to  require  infor- 
I      mation  on  all  stockholders,  either 
through  direct  or  indirect  holdings. 
Two  proposed  new  forms  have 
been  issued.  These  forms  tend  to 
provide  the  FCC  with  data  cover- 
I  i     ing  virtually  every  business  oper- 
1  I     ation  of  a  station,  including  "net- 
I      work  service,  transcription  service 
I      or  bulk  time  sales  (amounting  to 


two  hours  or  more  per  day)".  They 
would  give  the  Commission  a 
closer  insight  into  program  opera- 
tions as  well  as  business  practices. 

Whereas  Rule  1.361  requires 
that  licensees  of  standard  stations 
shall  file  with  the  Commission  by 
March  1  each  year,  balance  sheets 
and  income  statements,  proposed 
Rule  1.301  embraces  licensees  of 
standard,  FM,  television  and  inter- 
national stations.  It  requires  that 
Form  324  be  used,  along  with 
"supporting  schedules". 

Under  1.302  (filing  of  contracts) 
licensees  would  be  required  to  file 
with  the  FCC  within  30  days  of 
execution  all  documents,  instru- 
ments, contracts  or  understand- 
ings (oral  contracts  to  be  reduced 
to  writing  for  submission),  amend- 
ments, supplements,  changes  and 
cancellations  relating  to  "charac- 
ter of  organization  and  identity  of 
its  officials".  Ownership  or  control 
of  licensee  of  the  station,  or  of  any 
of  licensee's  stock,  rights  or  inter- 
ests, the  use,  management  or  oper- 
ation of  licensed  facilities,  and 
agreements  covering  network, 
transcription  and  bulk  time  sales 
must  be  filed  within  30  days. 

Other  Provisions 

This  section  also  includes:  (1) 
Articles  of  partnership,  associa- 
tion or  incoi'poration;  (2)  bylaws 
affecting  character  of  organiza- 
tion, control,  number  of  officers  or 
powers  of  its  officers  or  directors, 
the  classification  or  voting  rights 
of  any  stock;  (3)  any  document, 
instrument  or  contract  relating  to 
or  affecting  ownership  of  licensee, 
rights  or  interests,  therein,  its 
stock,   or   voting   rights  thereto; 


(4)  any  contract  relating  to  or  af- 
fecting control  of  general  program 
service  of  the  station  (such  as 
management  contracts,  network 
and  transcription  contracts  and 
time  sales  to  brokers,  etc.). 

The  Commission  seeks  minute 
detail  under  Rule  1.303  on  "Own- 
ership Reports".  To  provide  that 
data  a  new  form,  323A  is  pro- 
posed. An  annual  ownership  re- 
port shall  be  filed  by  March  1  as 
of  Dec.  31  the  preceding  year,  but 
a  footnote  to  the  proposed  order 
specifies  that  for  the  year  1945 
(should  the  rule  be  adopted)  an 
annual  ownership  report  shall  be 
filed  on  or  before  Sept.  1,  showing 
the  required  information  as  of 
June  30,  1945. 

Ownership  Changes 

Information  required  in  the 
ownership  report  includes:  Name 
of  individual,  if  individual  owner; 
names  of  partners  and  interest  of 
each,  with  this  provision:  "No 
change  in  partners  nor  in  their 
rights  may  be  made  without  prior 
consent  of  the  Commission  upon 
an  application  for  consent  to  as- 
signment of  license." 

In  the  case  of  a  corporation  or 
association,  licensee  must  list  capi- 
talization, vnth  a  description  of 
the  classes  of  stock  authorized  and 
shares  of  each  class  issued  and 
outstanding;  name,  residence,  citi- 
zenship and  stockholdings  of  offi- 
cers and  directors  and  stockhold- 
ers; full  information  with  respect 
to  interest  and  identity  of  any 
person  whether  or  not  a  stock- 
holder of  record,  having  any  in- 
terest, direct  or  indirect,  in  the  li- 
censee of  any  of  its  stock;  full  in- 


formation as  to  family  relationship  ' 

or    business    association    between  1 

two    or    more    officials    or   stock-  ! 

holders.  i 

All  licensees  must  give  the  ! 
name,  residence,  position  and  date 

of  appointment  of  "operating  per-  '! 

sonnel  determining  station  policy",  i! 
This    includes    general  manager, 
program  director,  etc.  A  list  of  all 
contracts    required    under  1.302, 

showing  date  of  execution  and  ex-  j 

piration  of  each  also  must  be  filed  | 

on  Form  323A,  as  well  as  "any  in-  \ 

terest  which  the  licensee  may  have  j 

in  any  other  broadcast  station",  \i 

A  second  form,  323B,  is  pro-  ;j 

vided  for   interim  ownership   re-  k 

ports,  which  must  be  filed  within  I 

31)  days  after  a  change  occurs,  un-  || 

der  the  proposed  regulation.  Infor-  I 

mation  shall  include  "without  linji-  I 

tation"  any  change  in  capitaliza-  ]! 

tion  or  organization;  any  change  ; 

in  officers  and  directors  or  in  oper-  | 

ating  personnel  determining  sta^-  j. 

tion  policy.  Thus,  if  a  program  : 
director  leaves  a  station  and  a  n^w 
one  is  employed,  the  licensee  must, 
within  30  days,  so  notify  the  Com- 
mission on  Form  323B. 

Requires  Filing 

The  FCC  would  require  filing  of 
any  transaction   affecting  owner- 
ship, direct  or  indirect,  of  licen- 
see's  stock,  such   as  transfer  of  J 
stock,   issuance  of  new  stock  or  I 
disposition  of  treasury  stock,  and  1 
acquisition  of  licensee's  stock  by 
the  issuing  corporation. 

In  case  of  a  change  in  officers, 
directors  or  stockholders  of  a  cor- 
poration other  than  the  licensee, 
such  changes  need  not  be  reportect  . 
(Confivued  on  page  74) 


FCC  May  Defer  Clear-Channel  Hearing 


Nationwide    Survey  of 
Available  Service 
To  Be  Started 

POSTPONEMENT  of  the  clear- 
channel  hearings,  now  scheduled 
for  May  9,  is  expected  to  be  an- 
nounced this  week  by  the  FCC 
[Closed  Circuit,  April  16]. 

At  the  same  time  it  was  learned 
that  a  nationwide  survey  to  deter- 
mine what  sections  of  the  country 
are  without  "proper"  clear-channel 
service  will  begin  shortly  under  the 
supervision  of  a  sp'ecial  committee 
on  surveys  created  in  mid-March 
[Broadcasting,  March  19,  26].  The 
survey  will  be  conducted  in  pri- 
mary and  secondary  areas  of  clear- 
channel  stations. 

Decision  to  defer  the  clear-chan- 
nel proceedings  until  probably  early 
fall  was  reached,  it  was  learned,  to 
permit  the  survey  committee  and 
three  special  technical  gi'oups  to 
complete  their  studies  and  report 
findings.  Formal  announcement  of 
the  postponement  is  expected  fol- 


lowing Tuesday's  regular  Commis- 
sion meeting. 

Two  other  committees — No.  1  on 
determination  of  what  constitutes 
a  satisfactory  signal,  and  No.  3  on 
determination  of  distances  to  which 
and  areas  over  which  various 
signal  strengths  are  delivered — met 
last  Thursday  at  Commission  head- 
quarters. Committee  4  on  surveys 
convened  on  Wednesday. 

Authority  of  FCC 

A  proposal  submitted  by  FCC 
General  Counsel  Rosel  H.  Hyde  and 
Dallas  W.  Smythe,  FCC  chief 
economist  and  committee  chairman, 
was  accepted  in  principle,  although 
industry  members  of  the  com.mittee 
raised  vigorous  objections  to  the 
proposed  question:  "Do  the  listen- 
ers in  these  areas  receive  a  pro- 
gram service  particularly  suited  to 
their  needs?"  It  was  generally 
agreed  that  the  Commission,  under 
the  Communications  Act,  would  go 
beyond  its  authority  by  inquiring 
so  closely  into  programs. 

A  compromise  question  was 
agreed  to,  following  considerable 


discussion.  The  question  now  reads: 
"What  programs  do  you  want  that 
you  can't  hear  now?"  Despite 
heated  debate,  reports  were  that 
the  meeting  was  constructive,  with 
industry  and  Government  ironing 
out  their  differences. 

Original  FCC  proposals  to  con- 
fine the  survey  to  homes  outside 
primary  areas  brought  objection 
from.  Louis  G.  Caldwell,  general 
counsel  for  the  Clear  Channef 
Broadcasting  Service.  He  called 
for  a  fair  and  unbiased  survey  of 
listeners  both  inside  and  outside  of 
primary  areas.  The  committee 
agreed  to  his  suggestion. 

Under  plans  tentatively  adopted, 
500,000  postcards  will  be  sent  out — • 
half  of  them  to  listeners  in  primary 
areas  and  the  other  half  to  listen- 
ers outside  of  primary  service 
areas  of  clear-channel  stations.  In 
addition  to  the  mail  ballots,  enumer- 
ators will  make  10,000  personal 
interviews. 

Questions  tentatively  agreed  upon 
for  the  postcard  survey  are  these: 
{Continued  on  page  7-4) 
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Presidential  Coverage  Wins  High  Praise 


Cancellations  Said 
To  Approach  3 


Mill 


ion 


CANCELLATION  of  commercials, 
rebates  on  talent  and  incidental 
expenses  of  the  American  broad- 
casting industry  in  covering  the 
death  and  last  rites  of  the  late 
Franklin  D.  Roosevelt — an  assign- 
ment which  won  high  praise  from 
the  press  and  Government  leaders 
— is  estimated  to  have  cost  be- 
tween 21/2  and  3  million  dollars. 

Of  this  amount,  half  was  be- 
lieved to  have  been  borne  by  the 
networks;  the  other  half  by  out- 
lets throughout  the  nation. 

Floods  of  reports  pouring  into 
Broadcasting's  newsroom  during 
the  past  week  indicated  that  near- 
ly every  station  in  the  nation,  as 
well  as  the  networks,  at  one  time 
or  another  in  the  period  between 
President  Roosevelt's  death  and 
final  rites  at  Hyde  Park,  revised 
all  commercial  schedules. 

General  Trend 

Although  exact  figures  summa- 
rizing cancellations  on  individual 
outlets  were  not  available,  the  fol- 
lowing network  reports  would  indi- 
cate the  general  trend  throughout 
the  nation.  NBC  cancelled  78  com- 
mercial programs  and  broadcast  18 
[  commercials  with  sponsor  identifi- 
cation only  during  the  mourning 
'  period.  CBS  cancelled  51  commer- 
1  cial  programs  and  put  on  30  spon- 
!  sor  identification  only.  MBS  can- 
i  celled  18  and  put  on  24  with  spon- 
sor identification   only.  Blue-ABC 
;  cancelled  63  programs  and  broad- 
•  cast  20  with  sponsor  identification 
■  only.  All  networks  went  non-com- 
'  mercial  shortly  after  the  Thursday 
flash   (5:49  p.m.)   that  the  Presi- 
'  dent  had  succumbed.  Normal  sched- 
1  ules  were  resumed  by  all  networks 

Monday  morning  April  16. 
;      Ratings   on   speeches   made  by 
President     Truman,  meanwhile, 
,  were  being  compared  to  audience 
reactions  to  the  popular  speeches 
J  made  by  the  late  Mr.  Roosevelt. 

Mr.  Roosevelt's  high  mark  was  a 
.  65.7  Hooper  rating  on  the  declara- 
,  tion  of  war  Dec.  8,  1941.  Other 
;  Roosevelt  audience  ratings  in  ma- 
;  jor  addresses  were:  1939  message 
,  to  Congress,  16.3;  1940  message  to 
Congress,  16.1;  address  before  the 
joint  session  of  Congress  May 
'  1940,  22.8. 

Friday  morning  listening  on 
.  April  13,  as  checked  by  Hooper, 
.  showed  sets-in-use  figures  of  20.8% 
',  between  8  and  10  a.m.  and  22.8 
between  10  and  noon,  with  an  aver- 
•  age  of  22.0  for  the  8-12  period. 
,  Sets-in-use  on  Friday  morning  in 
;  March  194.5  had  been  15.7%  be- 
tween 8  and  10  a.m.,  16.8  be- 
I  tween  10  and  noon,  16.3  average 
;  for  the  morning. 

Rise  in  listening  on  the  evening 
■  of  April  12  might  be  compared  to 
that  of  Dec.  7,  1941,  Pearl  Harbor 
^  i  day,  when  the  Hooper  organization 
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reported  the  following  sets-in-use 
figures:  41.4%  6-6:30  p.m.,  43.7 
6:30-7  p.m.,  48.0  7-7:30  p.m.,  48.8 
7:30-8  p.m.,  50.1  8-8:30  p.m.  These 
figures  are  more  than  50%  higher 
than  those  for  listening  on  a  com- 
parable evening  in  November  1941. 

Cooperative  Analysis  of  Broad- 
casting gave  President  Truman's 
address  to  Congress  a  rating  of 
34.6,  highest  daytime  CAB  rating 
since  the  inception  of  'the  81-city 
sample  in  April  1944.  The  new 
President  had  100%  of  all  listen- 
ers checked,  the  CAB  reported. 

President  Truman's  address  be- 
fore the  joint  session  of  Congress 
Monday,  April  16  attained  a  rating 
of  3.2.  His  rating  for  the  speech 
Tuesday  night,  conveyed  to  fighting 
fronts  all  over  the  world,  was 
53.6,  having  an  estimated  audience 
of  42  million.  This  latter  speech 
was  given  greater  distribution  by 
the  Armed  Forces  Radio  Service 
and  the  Signal  Corps  Army  Com- 
munications than  any  single  broad- 
cast made  during  the  course  of  the 
war. 

The  broadcast  was  sent  live  from 
32  shortwave  stations  in  the  United 
States  and  rebroadcast  by  400 
transmitters  in  the  theaters.  Pres- 
ident Truman's  voice  was  heard  in 
London,  Paris,  Manila,  Hawaii, 
Alaska,  Finshaifen,  Milne  Bay,  Ad- 
miralty Islands,  Oro  Bay,  Hollan- 
dia,  Biak,  Lae,  New  Georgia,  Leyte, 
Morotai,  Cebu,  the  Philippines, 
Whittier,  Whitehouse,  Fairbanks, 
Edmonton,  and  in  other  theaters  ■ 
throughout  the  world. 

The  Voice  of  America,  OWI  op- 
erated, cancelled  all  foreign  lan- 
guage broadcasts  out  of  San  Fran- 
cisco and  devoted  its  full  facilities 
on  all  waves  to  carrying  the  Pres- 
ident's speech.  It  was  the  transmit- 
ters operated  by  the  OWI  which 


Ben  Tolls  On 

AT  approximately  11:58 
p.m.,  British  time,  the  news 
of  the  President's  death 
reached  England.  Armed 
Forces  Radio  Stations  man- 
aged to  get  the  flash  on  a 
regularly  scheduled  m  i  d  - 
night  sign-off  newscast.  BBC, 
too,  has  a  midnight  news- 
cast, but  always  that  "good- 
night" news  is  heralded  by 
the  pealing  of  Big  Ben;  45 
seconds  of  full-bodied  chimes. 
Hence  while  AFRS  was 
crackling  across  the  lines, 
the  BBC  newscaster  sweated 
and  strained  and  chafed  as 
the  dulcet  harmonies  of  the 
sweet-toned  bell  atop  Parlia- 
ment tolled  on  as  it  has  for 
centuries,  oblivious  to  news 
and  scoops. 


were  taken  over  by  the  AFRS  to 
make  worldwide  coverage  possible. 

The  performance  of  radio  in  cov- 
ering the  death  of  and  final  rites 
for  President  Roosevelt  won  wide 
comment  in  the  press  and  in  Con- 
gress. The  Washington  Evening 
Star  praised  the  medium  in  an  edi- 
torial which  is  reprinted  in  this 
issue.  Other  typical  comments  by 
the  press  were  found  in  the  St. 
Louis  Post  Dispatch,  which  but 
recently  concluded  a  campaign  of 
criticism  against  network  commer- 
cial practice  in  relation  to  news 
broadcasts.  Said  the  St.  Louis  Post 
Dispatch,  in  part,  "Radio  deserves 
a  vote  of  thanks  from  the  American 
public  for  its  superb  coverage  of 
President  Roosevelt's  death  and 
funeral.  Not  only  was  the  news 
presentation  a  model  of  its  kind, 


but  a  high,  level  of  good  taste  pre- 
dominated through  the  three  full 
days  and  one  evening  over  which 
this  tragic  subject  monopolized  the 
air".  A  letter  to  the  editor  re- 
printed in  the  New  York  Times, 
written  by  Charlotte  Degen,  noted: 
"Radio  set  the  keynote  for  a  rev- 
erent public  to  express  its  devo- 
tion". The  Sheboygan  Press,  She- 
boygan, Wis.:  "Radio  throughout 
the  country  established  a  new  high 
in  service  to  the  nation".  In  the 
Auburn  Citizen-Advertiser,  Au- 
burn, 111.,  "Radio,  the  miracle  of 
this  era,  won  new  distinction  and 
established  a  new  high  in  public 
service  during  the  past  few  days". 

Senate  Commends 

The  Senate  adopted  a  resolution 
introduced  by  Sen.  Hatch  (D-N. 
M.)  stating  that,  "Sincere  congrat- 
ulations are  due  the  radio  industry 
of  the  United  States  for  the  man- 
ner in  which  it  reported  the  period 
of  national  mourning".  The  Senate 
expressed  its  commendation  and 
gratitude  to  American  broadcasters. 
Rep.  Monroney  (D-Okla.)  in  an 
Extension  of  Remarks,  read  into 
the  Congressional  Record  a  com- 
mendation of  the  industry.  If  said 
in  part:  "All  this  was  done  at  a 
great  financial  sacrifice,  as  almost 
all  stations  killed  all  commerciali- 
zation of  their  programs  to  more 
appropriately  observe  the  occasion. 
...  If  any  occasion  were  needed  to 
demonstrate  that  the  radio  had 
come  of  age,  this  certainly  marked 
the  occasion". 

Rep.  Emanuel  Celler  (D-N,  Y.), 
in  an  Extension  of  Remarks,  said 
of  radio  broadcasters :  "Their  dig- 
nity and  seriousness  of  the  pro- 
grams were  in  keeping  with  the 
solemnity  of  the  occasion.  They  de- 
(Continued  on  page  66) 


Final  Rites  Mark  Pinnacle  for  Radio 


Commentators  Report 
With  Simplicity 
And  Dignity 

By  JACK  LEVY 

REACHING  the  pinnacle  of  its 
memorable  coverage  of  the  death 
of  President  Roosevelt,  radio  dis- 
tinguished itself  in  its  handling  of 
the  final  and  most  solemn  event  of 
the  three-day  observance  period 
set  aside  for  its  grief-torn  audi- 
ence— the  burial  of  Franklin 
Delano  Roosevelt  at  Hyde  Park  on 
Sunday,  April  15,  1945. 

Although  not  permitted  to  broad- 
cast from  the  scene  itself,  the  four 
network  commentators  who  attend- 
ed the  services  lost  no  time  in  get- 
ting to  microphones  set  up  at 
places  near  the  Roosevelt  estate  to 
bring  listeners  a  vivid  and,  in 
some  cases,  heart-rending  descrip- 
tion of  what  each  agreed  was  his 
most  dramatic  experience  in  radio. 


Reflecting  their  own  deep  feel- 
ings at  the  passing  of  a  leader 
they  had  admired  and  loved 
through  long  and  intimate  contact 
as  they  had  followed  him  in  his 
travels  throughout  the  nation,  the 
commentators  reported  the  services 
with  dignity  and  simplicity.  Fresh 
from  the  roll  of  the  muffled  drums 
and  the  sad  strains  of  Massenet's 
"Elegy",  they  were  audibly  affect- 
ed as  they  recjted  to  their  audi- 
ences the  prayers  which  had  been 
given  for  the  departed  President. 
As  Tris  CoflSn,  who  described  the 
event  for  CBS,  said:  "You  were 
thinking  of  your  audience  rather 
than  technical  perfection.  You're 
only  thought  was  to  share  the  ex- 
perience with  the  listeners." 

Repeats  Requested 

Baukhage,  whose  description  on 
the  Blue  brought  so  many  requests 
that  the  network  repeated  the  pro- 
gram three  times  within   a  few 


hours,  gave  what  many  radio  men 
considered  his  finest  performance 
in  12  years  of  broadcasting.  Re- 
calling his  broadcast  from  Hyde 
Park  four  years  previously  when 
the    President's   mother   died,  he 
described  the  ceremony  he  had  just 
witnessed  as  "part  of  the  great 
panoply  of  sacrifice  that  men  since 
time  began  have  made,  giving  their  | 
life  to  preserve   an   ideal   which  | 
lived  on  because  they  were  willing  j 
to  exchange  their  own  lives  for  it". 

Then  he  proceeded  to  read  from 
his  notes,  bringing  to  his  listeners 
the  order  of  the  services :  "the  roar 
of  bombers  overhead  .  .  .  the  salute 
of  guns  .  .  .  the  low  tap  of  muffled 
drums  .  .  .  the  slow  rhythm  of  the 
Death  March  .  .  .  the  caisson  . .  .  the 
whitehaired  minister  .  .  the  coffin 
with  the  pallbearers  .  .  .  the  wife 
and  the  daughter  and  the  son  .  .  . 
President  Truman  .  .  .  the  prayer 
and  the  poem,  'Father  in  Thy 
{Continued  on  page  72) 
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WHO 

makes  p lew  ma  funf 


Have  you  ever  plowed  a  field?  If  so,  you  know 
it's  hard  work! 

But  when  a  man  looks  back  on  clean,  uniform  fur- 
rows— when  he  has  followed  land  conformation, 
covered  all  stubble,  opened  and  closed  the  rows 
with  professional  artistry — he  knows  he's  done  a 
job  to  command  respect. 

Iowa  farmers  take  pride  in  their  skill.  That's  why 
Station  WHO's  live-wire  Farm  Editor  Herb  Plam- 
beck  inaugurated  the  Corn  Belt  blowing  Match. 

It's  a  popular  "get-together"  in  Iowa.  Before 
gasoline  rationing  the  attendance  reached  nearly 
23,000,  drawn  from  all  over  Iowa  Plus! 


BROADCASTING    •    Broadcast  Advertising 


Such  outside-the-studio  events  are  regular  WHO 
features.  WHO  believes  not  only  in  reporting  farm 
news,  but  in  making  it.  We  enhance  farmers'  in- 
terest in  our  programs  by  proving  that  WHO  under- 
stands their  problems  and  admires  their  accom- 
plishments. The  result  is  that  Iowa  farmers  prefer 
WHO — and  the  Iowa  Radio  Audience  Survey 
proves  it! 

Yes,  WHO  has  many  ways  of  making  friends. 
We've  got  more  than  two-and-a-half  million  of 
them  in  Iowa  alone!  That's  almost  the  population 
of  the  State.  They  can  be  your  friends,  too. 
Interested? 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 

B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 
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First  Multiple-Relay  Video 
Network  Dedicated  by  Phileo 

Porter  Heralds  Washington  -  Philadelphia  Link 
As  Forerunner  of  Nationwide  Television 


HERALDED  as  the  forerunner  of 
nationwide  television  relay  net- 
works, the  Phileo  Corp.,  Philadel- 
phia, dedicated  its  multi-relay  net- 
work, first  in  the  world,  between 
Washing-ton  and  Philadelphia  last 
Tuesday  night. 

FCC  Chairman  Paul  A.  Porter, 
Dr.  Karl  Taylor  Compton,  president 
of  Massachusetts  Institute  of  Tech- 
nology, and  John  Ballantyne,  presi- 
dent of  Phileo,  all  participating  in 
the  initial  telecast  from  the  Statler 
Hotel  in  Washington,  predicted  that 
nationwide  television  would  be  made 
available  through  relay  networks. 
Two-Way  Operation 

F.  J.  Bingley,  chief  of  Philco's 
television  division,  explained  to 
members  and  staff  of  the  FCC  and 
newsmen  and  women,  who  were 
Phileo  guests  at  a  buffet  supper 
and  the  dedication,  that  two-way 


Philco's  Relay  Netivork 

operation  between  Washington  and 
Philadelphia  is  planned,  although 
at  the  moment  Phileo  operates  only 
WPTZ  in  Philadelphia,  with  no 
station  in  Washington. 

Chairman  Porter,  whose  image 
and  address  were  transmitted 
through  six  transmitters  before 
reaching  Philadelphia's  television 
receivers,  referred  to  the  multiple- 
relay  network  as  "a  historic  mile- 
stone in  our  progress  towards  a 
nationwide  system  of  television". 
He  lauded  radio  as  a  power  in  a 
democracy  and  declared  that  "radio 
history  was  made"  when  the  late 
President  Roosevelt  addressed  the 
nation  in  his  first  inaugural  ad- 
dress in  193.3. 

"How  often,  since  then,  in  times 
of  great  emergency,  have  we  turned 
almost  instinctively  to  our  radio  to 
listen  to  that  beloved  voice,  to  have 
our  inspiration  renewed,  our  con- 
viction fortified,"  he  said.  "As  the 
President  came  to  grips  with  his 
tasks,  he  continued  to  talk  directly 
and  frankly  to  the  ijeople.  Radio 
became  established  as  the  most  po- 
tent force  in  revivifying  our  de- 
mocracy. .  .  .  Now  we  look  forward 
to  a  great  new  force  in  our  de- 
mocracy— television." 

Mr.  Porter  declared  the  creation 
of  networks  "is  the  heart  of  the 
problem  of  how  to  expand  tele- 
vision into  a  nationwide  service." 
He  congratulated  Phileo  on  its  pio- 


neering in  the  multiple-relay  net- 
work field  and  said:  "This  demon- 
stration is  a  harbinger  of  exciting 
things  to  come."  He  predicted  that 
"television  will  grow  into  a  giant 
capable  of  serving  us  in  many  ways 
which  we  do  not  now  even  compre- 
hend". 

Dr.  Compton  spoke  of  "remarka- 
ble developments  of  new  electronic 
and  radio  devices"  during  the  war, 
of  "how  much  our  whole  war  effort 
owes  to  television  research".  He 
declared  that  the  new  multiple- 
relay  network  "points  toward  the 
rapid  spread  of  television  broad- 
casting after  the  war",  predicting 
that  the  industry  will  grow  "just 
as  fast  as  its  networks  can  ex- 
pand". 

He  visioned  television  as  an  aid 
to  education,  both  for  students  and 
adults.  He  pictured  a  session  of 
Congress  or  a  town  meeting  being 
telecast  and  said  that  with  peace 
the  real  age  of  television  can  be 
expected  to  begin.  "Tonight,"  he 
concluded,  "we  stand  on  the  thresh- 
hold  of  that  age,  and  Phileo  tele- 
vision engineers  have  contributed 
greatly  to  its  progress." 

Mr.  Ballantyne  said  that  while 
television  has  not  progressed  com- 
mercially as  it  would  have  in  peace, 
technically  in  the  laboratories  "great 
strides  have  been  made  in  those 
phases  of  electronics  on  which  all 
television  progress  is  based". 

"When  peace  comes,  we  can  ex- 
pect television  to  become  a  major 
factor  in  our  lives,  far  more  im- 
portant in  entertainment,  educa- 
tion and  service  to  the  public  than 
even  radio  has  been  in  the  past," 
he  asserted.  "To  take  advantage  of 
the  new  research  and  productive 
facilities  which  will  be  available 
for  electronic  developments  in  the 
United  States  after  victory,  we 
shall  need  a  strong,  progressive 
television  industry  as  well  as  a 
major  radio  industry." 

Opportunities  for  Veterans 

Mr.  Ballantyne  foresaw  in  tele- 
vision "special  opportunities  for 
thousands  of  our  returning  veter- 
ans who  have  trained  in  the  radar 
and  micro-wave  electronics  fields". 

Mary  Gay  of  Newsweek  was  tele- 
vised as  she  talked  long--distance  to 
Larry  E.  Gubb,  chairman  of  the 
Phileo  board,  who  was  listening  to 
and  watching  the  program  at  his 
home  in  Philadelphia.  Mr.  Gubb 
reported  excellent  reception. 

Relay  stations,  each  with  40  w 
power  and  100-foot,  24-element  an- 
tennas, are  located  at  Arlington, 
Va.,  Odenton,  Md.,  Havre  de  Grace, 
Md.,  and  Honeybrook,  Pa.,  a  total 
distance  of  152  miles.  Channels  12- 
mc  wide  are  used  for  each  station, 
alternating  on  television  channels 
11-12  and  13-14.  A  double  side-band 
system,  with  a  4-mc  modulation,  is 
used. 


DuMont  Video 

ALLEN  B.  DUMONT  Laboratories 
will  be  the  next  television  receiver 
manufacturer  to  display  its  large- 
screen  postwar  models.  On  Thurs- 
day in  New  York  DuMont  will  show 
to  the  press  two  types  of  receivers 
— a  direct  viewing  set  with  a  20- 
inch  flat  face  tube  and  a  projection 
unit  providing  a  picture  three  by 
four  feet.  General  Electric  Co.  had 
announced  for  yesterday  [April  22] 
the  first  public  showing  of  its  pro- 
jection receiver,  with  a  picture  18 
by  24  inches,  slightly  larger  than 
that  given  by  the  RCA  set  recently 
demonstrated,  but  postponed  the 
showing  because  of  "conflicting 
events". 

Maj.  Bowes  Quits 
Broadcast  Series 

MAJ.  EDWARD  BOWES,  one  of 
radio's  best-known  personalities 
and  the  man  who  skyrocketed  ama- 


teur shows  into 
the  bigtime  of  the 
airwaves,  will  re- 
tire Thursday 
from  active  parti- 
cipation in  radio, 
but  will  continue 
as  radio  consult- 
ant for  the  Chrys- 
ler  Corp.,  High- 


Maj.  Bowes  ^aiK,  mica., 

sponsor  of  his 
Thursday  night  CBS  show  since 
1936. 

Reason  for  the  major's  retire- 
ment was  said  to  be  his  need  of  a 
rest  since  he  had  been  working 
steadily  until  last  December,  since 
his  entrance  into  radio  in  1925. 
Since  start  of  his  Amateur  Hour  in 
1934,  he  has  never  taken  the  cus- 
tomary summer  vacation.  The  pro- 
gram has  been  put  on  for  the  en- 
tertainment of  servicemen  in  146 
camps  throughout  the  nation  dur- 
ing the  past  three  years  and  Major 
Bowes  himself  has  appeared  at 
more  than  100  military  posts. 


Ryan  in  Omaha 

WHEN  the  NAB  Board  of  Direc- 
tors meets  in  Omaha,  May  16-17, 
President  J.  Harold  Ryan  will  ad- 
dress a  meeting  of  combined  serv- 
ice clubs,  sponsored  by  the  Ki- 
wanis  Club  of  Omaha,  in  observance 
of  Kiwanis  International  Radio 
Week.  Lew  Avery,  NAB  Director 
of  Broadcast  Advertising,  likely 
will  speak  May  14  at  a  Kiwanis 
meeting  in  Tulsa.  Mr.  Avery  will 
attend  a  meeting  o^  the  NAB  Sales 
Managers  Executive  Committee  in 
San  Antonio  May  8-10. 


Sir  Ambrose  Fleming 

SIR  AMBROSE  FLEMING,  95, 
famous  electrical  physicist,  engi- 
neer and  inventor,  died  Thursday 
at  Sidmouth  in  Devon,  England. 
Designer  of  the  wireless  signal  ap- 
paratus of  the  Marconi  station  in 
Cornwall  which  transmitted  the 
first  transatlantic  message  in  1901, 
he  was  also  the  inventor  of  the 
'■Fleming  valve",  forerunner  of  the 
present-day  vacuum  tubes  and  of 
many  other  advances  in  radio  field. 


Hamilton  Named 
Dellar  Successor 

New  KXOA  Is  Slated  to  Open 
In  Sacramento  May  13 

WITH  THE  resignation  effective 
May  1  of  Lincoln  Dellar  as  vice- 
president  and  general  manager  of 
Associated  Broadcasters  Inc.  to 
operate  his  own  station,  KXOA 
Sacramento,  Wesley  I.  Dumm, 
president,  last  week  announced  the 
appointment  of  Ray  V.  Hamilton 
as  his  successor  effective  at  the 
same  time.  Mr.  Hamilton  is  now 
regional  director  of  the  Office  of 


Mr.  Hamilton        Mr.  Dellar 


Inter-American  Affairs  and  its 
shortwave  "United  Network," 
headquartering  in  San  Francisco, 
and  formerly  was  with  the  Blue 
Network  and  the  St.  Louis  Star- 
Times  radio  properties. 

Mr.  Dellar  announced  that  the 
new  KXOA  planned  to  begin  oper- 
tion  in  Sacramento  May  13  as  a 
basic  MBS-Don  Lee  outlet.  He  said 
he  would  devote  his  full  time  to 
management  of  the  station,  which 
will  operate  on  1490  kc  with  250 
w  fulltime. 

Mr.  Dellar  joined  Mr.  Dumm's 
organization  to  operate  KSFO  San 
Francisco  in  1940,  later  taking 
over  its  shortwave  operations.  He 
had  been  general  manager  of  WBT 
Charlotte  for  five  years  and  prior 
to  that  was  with  CBS  in  station 
relations  in  New  York  and  in  Ra- 
dio Sales.  He  went  to  CBS  from 
KGB  San  Diego,  where  he  was 
manager. 

A  veteran  of  radio,  Mr.  Hamil- 
ton for  seven  years  had  been  man- 
ager of  the  radio  properties  of  the 
Star-Times,  including  KXOK  St. 
Louis  and  KFRU  Columbia. 


WOV  Files  Brief 

ALLEGING  the  FCC  proposed  de- 
nial of  the  transfer  of  control  of 
WOV  New  York  from  Arde  Bulova 
and  Maj.  Harry  D.  Henshel  to 
Murray  and  Meyer  Mester  [Broad- 
casting, April  2]  violates  the  U.  S. 
Constitution,  Philip  J.  Hennessey 
Jr.,  of  Segal,  Smith  &  Hennessey, 
counsel  for  the  Mester  brothers, 
last  week  filed  29  exceptions  to  the 
proposed  findings  and  conclusions 
and  requested  oral  argument. 


Candy  Spots 

UNIVERSAL  MATCH  Co.,  St. 
Louis  (Old  Nick  Candy  Bar), 
starts  sponsorship  of  a  series  of 
spot  announcements  April  23  for 
52  weeks  through  Schwimmer  & 
Scott,  Chicago,  on  WBZ  WBZA 
WNAC  WEEI  WELI  WHTD 
WJAR. 
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Made  to  order 


There's  another  kind  of  made  to  order  .  .  .  it's  in 
Baltimore  radio. 

If  ever  there  was  a  perfect  pattern  for  covering  a 
town  that's  big  enough  to  be  the  6th  largest  city  .  .  . 
it's  the  W-I-T-H  coverage. 

For  it's  a  fact  that  W-I-T-H,  the  successful  inde- 
pendent, delivers  more  listeners-per-dollar  spent  than 
any  of  the  four  other  stations  in  town. 

If  you're  thinking  now  about  the  old-time  "buyer" 
market  that's  on  its  way  back . . .  and  when  the  fight 


to  re-establish  brands  and  markets  really  gets  started... 
you'll  want  to  know  more  about  W-I-T-H. 

That's  the  Baltimore  station  that  sells  merchandise, 
and  always  has  sold  goods,  in  this  highly  competitive 
market. 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President   '    Rfpresented  Nationally  by  Headley-Reed 


Difficulties  in  Combining  FM,  Video         ^^7^  ^^,t 


Porter  Discusses 
Possibilities  Of 
Mosby  Plan 

COMBINING  of  FM  and  television 
,  frequencies  to  permit  the  broad- 
caster to  transmit  aural  programs 
'  alone  during  those  portions  of  the 
day  when  no  video  signal  is  trans- 
'  mitted  is  not  likely,  but  the  use  of 

•  the  television  sound  transmitter  for 
both  FM  and  video  sound  track  is 
a  possibility,  if  technically  feasible, 
in  the  judgment  of  FCC  Chairman 
Paul  A.  Porter. 

Responding  to  Art  Mosby,  gener- 

■  al   manager  of   KGVO  Missoula, 

■  Mont.,  who  felt  that  television  and 
';  FM  might  be  doubled  up  on  the 
.  same  frequencies  as  an  all-around 

measure  of  economy,  Mr.  Porter  in 
his  reply  April  2  pointed  to  diffi- 

■  culties  both  in  allocation  and  re- 
:  ceiver  production.  It  seems  very 
-  likely,  however,  he  said,  that  the 

majority  of  television  receiver  own- 
'  ers  also  will  have  FM  receivers 
'.  either  in  the  television  unit  or  in 
i  a  separate  set. 

'  Flexible 

"This  should  permit  rather  flexi- 
ble programming  arrangements  to 
.  be  worked  out  by  broadcasters  in- 
terested in  both  the  television  and 
FM    fields,    particularly    in  such 

*  areas  as  your  own,"  Mr.  Porter 
I  wrote.  "For  example,  perhaps  the 
.  television  sound  transmitter  could 

■  be  adapted  and  licensed  for  use  in 
'  both  services." 

*  [Editor's  Note:  In  past  seminars 

•  and  observations  on  dual  operation, 
engineers  have  pointed  to  the  im- 

.  practicability  of  using  a  single 
'  transmitter  on  two  separate  fre- 
.'  quency  ranges  because  of  differ- 
.  ences  in  antenna  crystal  and  other 


requirements.  Moreover,  the  FM 
sound  track  uses  only  a  200  kc  band, 
whereas  television  uses  a  6,000  kc 
band.] 

Mr.  Mosby  had  written  Mr. 
Porter  on  March  13  that  it  seemed 
television  would  be  transmitted  no 
more  than  two  to  six  hours  per  day, 
depending  upon  cost  and  size  of 
community.  He  asked  why  the  al- 
lotted frequencies  of  FM  and  tele- 
vision could  not  be  combined  to  per- 
mit the  licensee  to  broadcast  audio 
FM  on  his  television  frequency, 
thus  permitting  "full  24-hour  use 
of  each  frequency  if  the  need  re- 
quired it".  He  felt  this  would  per- 
mit speedier  development  of  both 
FM  and  television  "because  the  new 
receivers  will  be  of  dual  purpose, 
thus  easier  to  sell  to  the  public". 

Present  broadcast  applicants 
could  furnish  FM  immediately  upon 
availability  of  the  equipment,  with 
television  programs  added  as  eco- 
nomics permitted,  Mr.  Mosby  con- 
tended. He  said  he  felt  that  tele- 
vision would  replace  audio  eventu- 
ally "as  surely  as  talkies  replaced 
the  silents,"  and  he  expressed  sup- 
port of  the  CBS  plan  of  higher  fre- 
quencies for  television. 

Mr.  Porter's  reply  to  Mr.  Mosby 
follows  in  full  text: 

The  combination  or  the  two  services 


appears  to  involve  considerable  diffi- 
culty, particularly  with  respect  to  re- 
ceiver costs,  frequency  space,  and  broad- 
cast coverage  requirements.  It  is,  of 
course,  considerably  more  expensive  to 
build  receivers  covering  the  wide  range 
of  frequencies  which  would  be  required, 
and  this  would  apply  to  all  receivers 
whether  or  not  they  would  provide  for 
video  reception.  The  number  of  6 
megacycle  broadcast  channels  available 
between  approximately  40  and  225  meg- 
acycles for  a  combined  television  and 
FM  service  would  be  not  more  than 
sixteen  if  the  minimum  needs  of  other 
services  are  to  be  met.  The  disparity  of 
television  and  FM  coverage  is  also  a 
liroblem,  since  under  the  present 
standards  ten  times  the  FM  signal 
strength  is  required  for  television  ser- 
vice. 

Under  the  Commission's  proposed  al- 
location plan,  70  channels  would  be 
assigned  for  commercial  FM  broadcast- 
ing and  12  channels  for  commercial  tele- 
vision. There  are  already  more  FM 
applications  on  file  for  the  New  York 
City  region  than  can  be  accommodated 
in  the  70  channels,  and  more  television 
applications  for  a  number  of  cities  than 
can  be  accommodated  in  12.  I  am  men- 
tioning this  to  point  out  the  Com- 
mission's problems  in  finding  spectrum 
space  for  the  many  applicants  now  pro- 
posing to  enter  these  fields.  To  be  sure, 
in  many  areas  of  the  country  there 
should  be  no  difficulty  in  finding  FM 
and  television  channels  for  a  long  time 
to  come. 

It  seems  very  likely  that  the  majority 
of  television  receiver  owners  will  also 
have  FM  receivers,  either  in  the  tele- 
vision unit  or  in  a  separate  receiver. 
This  should  permit  rather  flexible  pro- 
gramming arrangements  to  be  worked 
out  by  broadcasters  interested  In  both 
the  television  and  FM  fields,  particu- 
larly in  such  areas  as  your  own.  For 
example,  perhaps  the  television  sound 
transmitter  could  be  adapted  and  li- 
censed for  vise  in  both  services. 


ALTHOUGH  the  ultimate  home  of 
FM  in  the  radio  spectrum  remained 
an  enigma  last  week,  indications 
pointed  to  moving  the  service  to  a 
band  beginning  at  84  mc,  as  pro- 
by  FCC,  or  a  compromise 


ia95  Sastpl}  1.  (ttotittoUg  1945 


.  JOSEPH  V.  CONNOLLY,  50,  presi- 
'  dent  of  King  Features  Syndicate, 
_  International  News  Service  and  In- 
I  ternational  News  Photos,  died  last 

Wednesday  at  New  Rochelle,  N.  Y., 
\  after  a  heart  attack  which  he  suf- 

fered  as  he  was  returning  from  a 
■■  movie  to  his  home  in  Pelham. 

Mr.  Connolly  had  been  with  the 
'  Hearst    organization    since  1920, 

when  he  was  hired  to  do  promotion 
,  for     King     Features  Syndicate. 

Three  years  later,  he  became  as- 
■  sistant  manager  of  all  Hearst  syn- 
'dicates  and  later  president  and  gen- 
jeral  manager  of  King  Features.  In 
•1931,  Mr.  Connolly  became  presi- 
dent of  INS,  taking  over  control  of 
'INP  shortly  afterwards. 

Besides  his  newspaper  work,  Mr. 

Connolly  was  a  member  of  the 
.Hearst  radio  committee  and  helped 
tguide  activities  of  the  four  Hearst 
■stations,  WEAL  Baltimore,  WCAE 

Pittsburgh;     WISN  Milwaukee; 

W.fNS  New  York. 

Surviving  are  his  widow,  Mrs. 
iMargvterite  Connolly;  two  children, 
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FCC  Expected  To  Decide  FM's 
Place  in  Spectrum  About  May  1 

somewhere  possibly  around  60  mc, 
with  the  decision  likely  to  be  an- 
nounced shortly  after  May  1. 

As  yet  the  Commission  has  reach- 
ed no  agreement,  as  it  considered  a 
maze  of  conflicting  evidence  on  both 
technical  and  economic  phases.  On 
one  thing  the  FCC  is  reported 
agreed.  FM  must  begin  in  the  spec- 
trum as  low  as  possible.  Since 
Sporadic  E  is  held  to  cause  inter- 
ference 1%  of  the  time  at  42  mc, 
.1%  at  60  mc  and  .01%  at  84  mc, 
it  appeared  likely  that  the  FM  band 
would  begin  above  60  mc. 

So  far  engineers  still  are  at  log- 
gerheads over  F2  layer  transmis- 
sion. Manufacturers  likewise  are 
split  over  the  economic  effects  on 
the  public  of  moving  FM. 

While  the  Commission  had  not 
reached  conclusions  last  week,  ef- 
forts were  being  made  to  meet  a 
May  1  deadline,  both  for  the  final 
allocations  above  25  mc  and  a  pro- 
posed report  below  25  mc.  The  FCC 
already  has  agreed  on  the  proposed 
allocations,  10-25,000  kc,  and  its 
proposal  is  in  the  hands  of  the  In- 
terdepartment  Radio  Advisory  Com- 
mittee. Should  IRAC  assent,  the 
proposed  allocations  will  be  ready 
for  release  about  May  1.  If  not,  a 
delay  would  result  while  IRAC  and 
the  Commission  ironed  out  their 
diff'erences. 

At  any  rate,  indications  wAe  both 
reports — the  final  above  25  mc  and 
proposed  below  25  mc — would  be  re- 
leased somewhere  around  May  4. 


Johnston  Urges  Election  of 
ABC  Affiliate  to  Board 

DISCOVERY  that  not  a  single 
district  director-designate  of  the 
NAB  is  a  Blue  affiliate  and  that 
only  one  Blue  station  manager  has 
been  nominated  for  a  director  at 
large  led  Henry  P.  Johnston,  exec- 
utive vice-president  of  WSGN  Bir- 
mingham, to  bring  this  to  the  at- 
tention of  all  Blue  affiliates  in  a 
letter  last  week. 

Observing  that  this  situation 
was  probably  purely  accidental, 
Mr.  Johnston  nevertheless  felt  that 
a  network  of  the  status  of  the  Blue 
certainly  should  be  represented  on 
the  industry-wide  trade  associa- 
tion. Only  C.  T.  (Swannee)  Hag- 
man,  general  manager  of  WTCN 
Minneapolis-St.  Paul,  has  been 
nominated  for  a  director-at-large 
by  the  board  itself.  In  writing  Blue 
affiliates,  Mr.  Johnston  said  he  had 
nothing  against  any  man  running 
for  director-at-large  but  urged  sta- 
tions to  support  Mr.  Hagman  so 
that  there  would  be  at  least  one 
Blue  spokesman  on  the  new  board, 
which  would  take  office  at  the  next 
annual  meeting  if  one  is  held,  or 
by  mid-1945. 

NAB  Advised 

Mr.  Johnston  also  called  the  con- 
dition to  the  attention  of  NAB 
President  Harold  Ryan.  He  point- 
ed out  the  NAB  board  has  nothing 
to  do  with  election  of  district  di- 
rectors but  that  the  board  did  have 
a  lot  to  do  with  the  nomination  of 
directors-at-large.  "I  think  the 
board  erred  in  not  nominating  at 
least  one  representative  of  each  of 
the  four  major  networks  in  each 
of  the  three  classifications  [large, 
medium  and  small  stations]",  he 
said. 

Analyzing  an  NAB  bulletin  he 
had  received  April  11,  Mr.  John- 
ston told  Blue  stations  that  of  16 
representatives  thus  far  elected  to 
the  next  board,  eight  are  with 
NBC,  four  with  CBS,  four  with 
MBS  and  none  with  Blue.  District 
5  (Ala.,  Fla.,  Ga.,  Puerto  Rico), 
he  pointed  out,  has  not  yet  elected 
a  representative,  but  indications 
are  it  won't  be  a  Blue  station,  be- 
cause no  manager  has  indicated  a 
desire  to  serve.  Of  directors-at- 
large  nominated,  seven  are  NBC, 
three  CBS,  four  Mutual,  one  inde- 
pendent and  one  Blue,  he  added. 

"The  board  nominated  these  16 
men,  not  the  stations,"  he  said. 
"So  it  seems  the  Blue  was  almost 
entirely  passed  up." 


Pittsburgh  and  WSIN  Milwaukee. 
Navy,  and  Mary  Jacqueline  Con- 
nolly; a  brother,  Roger  Connolly, 
managing  editor  of  the  New  Haven 
Register,  and  a  sister.  Dr.  Sabina 
Connolly. 


Brewing  Co.  Spots 

HEILEMAN  BREWING  Co.,  La- 
Crosse,  Wis.,  began  sponsorship  in 
mid-April  of  6  to  12  spots  weekly 
for  13  weeks  on  KOTA  WDAY 
KELO  KWNO  WLOL  WIND 
WJJD  WCFL  WFHR  KABR. 
Agency  is  L.  W.  Ramsey  Co.,  Chi- 
cago. 

BROADCASTING    •    Broadcast  Advertising 
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POPULATION— 1,321,853,  1940  Census. 

RADIO  HOMES— 293,080,  1944  CBS  Researcli. 
RETAIL  SALES— Over  $325,000,000  in  1943. 

COVERAGE — 57  counties  in  primary  and  secondary  areas  including  Mason  City 
and  diaries  City,  Iowa,  Austin  and  AlLert  Lea,  Minnesota. 

FARMING — More  Kogs  were  raised  in  tkis  station's  Primary  Area  tkan  in  any  otlier 
whole  state  during  1944.  Tliese  millions  of  hogs  have  sent  farmers'  cash  in- 
comes up  to  an  all-time  record.  Farmers  here  are  continuing  to  work  and  spend 
toward  greater  production. 

INDUSTRY — Six  tig  modern  meat  packing  plants,  hemp  mills,  corn  processing, 
soyhean  and  sugar  heet  factories  keep  industrial  payrolls  high. 

F.  C.  ElGHMEY,  General  Manager 

NATIONAL  REPRESENTATIVES  — Weed  &  Company,  New  York -Chicago- 
Detroit  —  ban  Francisco  —  Boston  —  Hollywood. 


930  K.C. 


1,000  Watts 


CBS 


Lee 


POPULATION  — 772,431,  1940  Census. 
RADIO  HOMES— 186,060,  1944  CBS  Research. 

RETAIL  SALES  — Over  $212,021,000  in  1943. 

(Sales  Management  estimate  of  Retail  Sales) 
COVERAGE  —  40  counties  in  primary  and  secondary  areas,  including  Quincy, 

Illinois,  Hannihal,  Missouri  and  Keokuk,  Iowa. 
FARMING — This  is  the  core  of  the  productive  Illinois  -  Iowa  -  Missouri  agricultural 

region  where  corn,  wheat,  oats,  harley,  rye  and  soyteans  are  grown  in  quantity. 

The  WTAD  market  is  also  one  of  the  leading  hog-producing  areas  in  the  U.  S. 
INDUSTRY — Highly  productive  and  stahle  industries  include  metal  working  plants, 

chemical  plants,  paper  mills,  stock  feed  and  feeding  equipment  manufacturers. 

Walter  J.  Rothschild,  General  Manager 

NATIONAL  REPRESENTATIVES  — The  Katz  Agency,  New  York -Chicago - 
Detroit  — Kansas  City  —  Atlanta  —  Dallas  —  San  Francisco. 


War  Boosted  Newscasts,  Survey  Shows 


Agency    Checks  Time 
Allotted  News  By 
Networks 

EFFECT  of  war  on  news  pro- 
grams is  illustrated  by  a  survey 
just  completed  by  Duane  Jones  Co., 
radio  advertising  agency.  In  addi- 
tion to  programs  for  package  goods 
manufacturers  who  are  among  the 
country's  largest  users  of  news- 
casts, this  agency  purchased  all 
broadcasts  used  by  the  Republican 
National  Committee  in  last  year's 
Presidential  campaign,  amounting 
to  approximately  a  million  dollars 
for  radio  time  in  the  newscast  ca- 
tegory. 

With  imminence  of  Germany's 
collapse  and  with  Pacific  activities 
growing  in  intensity,  news  pro- 
grams are  hitting  a  new  high  in 
public  interest,  the  data  reveal. 
Since  the  beginning  of  the  war 
sponsors  have  been  cashing  in  on 
radio  news  through  national  and 
regional  networks  as  well  as  on 
individual  stations.  This  has  caused 
a  tremendous  upsurge  in  news 
broadcasts,  according  to  figures  re- 
leased by  network  research  depart- 
ments for  the  survey.  Where  avail- 
able figures  begin  with  1937. 

Percentage  of  time  devoted  to 
newscasts  available  for  NBC  and 
Blue-ABC,  show  that  in  1937  NBC 
devoted  2.8%  of  its  total  program 
hours  to  news.  By  1940  the  volume 
of  newscasts  had  jumped  to  7.2% 
and  by  1944  it  reached  20.4%  of 
NBC's  total  time  on  the  air.  Blue- 
ABC  newscasts  also  took  2.8%  of 
the  total  time  in  1937,  climbing  to 
16.7%  in  1944.  Due  to  differences 
in  records  similar  percentage  fig- 
ures are  not  available  for  CBS  and 
Mutual. 

The  constant  expansion  of  news 
programs  has  not  been  confined  to 
networks  alone.  The  growth  of 
local  and  regional  news  broadcasts 
has  also  been  amazing,  although 
there  is  no  immediate  way  of  mak- 
ing an  accurate  survey  of  this  field. 
Some  of  the  heaviest  news  pro- 
gram purchasers  specialize  in  local 


news  broadcasts  as  an  integral  part 
of  their  marketing  plans. 

Among  Duane  Jones'  clients  us- 
ing local  news  programs  are  Man- 
hattan Soap  Company,  currently 
sponsoring  275  newscasts  weekly 
on  80  stations.  C.  F.  Mueller  Com- 
pany, macaroni  products,  now  have 
local  station  deals  with  a  staff  of 
12  top  newscasters  in  18  major 
cities  east  of  the  Mississippi,  with 
58  weekly  newscasts.  Mennen  Co., 
a  newcomer  in  the  field,  is  now 
broadcasting  news  from  nine  sta- 
tions, in  addition  to  a  large  sched- 
ule of  spot  broadcasts.  Others  in- 
clude Grocery  Store  Products  Sales 
Co.,  Curtice  Brothers  Co.,  Hudson 
Pulp  and  Paper  Corp.,  Megowen- 
Educator  Food  Co.,  and  Pierce's 
Proprietaries  Inc.,  all  important 
radio  advertisers. 

Should  the  war  in  Europe  end 
suddenly,  it  is  likely  that  news- 
casts will  continue  their  popularity 
because  of  the  war  with  Japan, 
the  survey  states,  and  even  with 
the  end  of  hostilities  in  all  theatres, 
news  programs  will  probably  pull 
well  until  demobilization  is  com- 
plete. 

Total  Hours  Devoted  to  News  by 
MBS**: 

Year       Sponsored     Sustaining  Total 

1939  122  71  193 

1940  203  107  310 

1941  385  455  840 

1942  566  565  1131 

1943  961  409  1370 

1944  828  409  1237 


Total  Hours  Devoted  to  News  on 


NBC: 

Year 

Sponsored 

Sustaining 

Total 

1937 

154 

125 

279 

1938 

126 

178 

304 

1939 

133 

124 

257 

1940 

284 

352 

636 

1941 

394 

589 

983 

1942 

449 

831 

1280 

1943 

625 

1016 

1641 

1944 

847 

879 

1726 

Total  Hours  Devoted  to  News  by 


CBS: 

Year 

Sponsored 

Sustaining 

Total 

1937 

209 

196 

405 

1938 

122 

267 

389 

1939 

147 

344 

491 

1940 

284 

485 

1941 

320 

509 

829 

1942 

679 

706 

1385 

1943 

756 

698 

1454 

1944 

637 

860 

1497 

Total  Hours  Devoted  to  News  on 
ABC-Blue: 

Year       Sponsored  Sustaining  Total 

1937  87  187  274 

1938  72  150  222 

1939  95  215  310 

1940  100  581  681 

1941  129  667  796 
1942*           268  568  836 

1943  292  617  909 

1944  339  723  1062 


•  In  1942  Blue  separated  from  NBC 
and  figures  for  1942,  1943  and  1944  do 
not  Include  Pacific  Coast  newscasts,  ac- 
counting for  a  reduction  In  sustaining 
hours  from  1941  to  1942  which.  If  Pa- 
cific Coast  newscasts  had  been  in- 
cluded, would  have  shown  an  increase. 


**  Sustaining  newscast  figures  are  es- 
timated on  basis  of  projection  of  sample 
weeks'  figures  to  annual  totals.  Com- 
mercial figures  are  an  actual  count. 
No  data  available  for  1937  and  1938. 


Joan  Davis^  Jack  Haley  Jump  From  10th 
To  Third  Place  on  Hooper  April  15  List 


DUANE  JONES 
BROADCASTING  • 


JOAN  DAVIS  and  Jack  Haley 
jump  from  tenth  place  in  the  "First 
Fifteen"  network  programs  report- 
ed last  month  by  C.  E.  Hooper 
Inc.,  to  third  place  in  the  April  15 
report,  while  Bob  Burns  and  Mr. 
and  Mrs.  North  appear  in  the  list 
for  the  first  time  since  late  last 
fall. 

Preceding  the  Davis-Haley  show 
are  Bob  Hope,  in  first  place,  and 
Fibber  McGee  and  Molly,  second. 
Walter  Winchell  places  fourth, 
followed  by  Screen  Guild  Players, 
Bing  Crosby,  Radio  Theatre,  Mr. 
District  Attorney,  Abbott  and  Cos- 
tello,  Kay  Kyser,  Charlie  Mc- 
Carthy, Eddie  Cantor,  Your  Hit 
Parade,  Hildegarde  (including  com- 
peted rating  in  East),  Bob  Burns, 
and  Mr.  and  Mrs.  North.  (Tie). 

Ame7-ican  Melody  Hour,  and  The 
Andrews  Sisters,  tying  for  fifth 
place,  appear  for  the  first  time  in 
the  list  of  programs  measured  in 
terms  of  listeners  per  set.  The 
breakdown  for  women,  men  and 
children,  follows: 


s     S  o 

Blondie  1.27  0.84  1.08  3.19 

Bandwagon  ( Fitch )      1.50  0.94  0.64  3.08 

Kate  Smith  1.55  0.85  0.60  3.00 

Glldersleeve  1.43  0.95  0.59  2.97 

*Amer.  Melody  Hour    1.56  0.75  0.65  2.96 

♦Andrews  Sisters  1.47  0.84  0.65  2.96 
*Tied  for  5th  Place: 

American    Album,    of  Familiar 

Broadcast  Adrertising 


Music  has  the  most  women  listeners 
per  listening  set,  with  1.60;  Drew 
Pearson,  the  most  men  listeners, 
with  1.12  and  Lowe  Ranger  the 
most  children  listeners,  per  set 
with  1.10. 

Radio  Theatre  has  the  highest 
sponsor  identification  index — 89.3. 

General  listening  is  less  than  the 
last  report,  and  than  last  year,  ac- 
cording to  data  in  the  latest  re- 
lease. Average  evening  audience 
rating  of  9.1  is  down  0.2  from  the 
last  report,  down  0.8  from  a  year 
ago.  Average  evening  sets-in-use 
is  29.1,  down  0.1  from  the  last  re- 
port, down  0.4  from  a  year  ago. 
Average  evening  available  audi- 
ence is  77.6,  a  drop  of  0.7  since  the 
last  report,  and  of  0.3  from  last 
year. 


Geii.  Petroleum  Show 

GENERAL  PETROLEUM  Corp., 
Los  Angeles,  on  May  1  starts  Holly- 
wood Previeiv,  with  Otto  Kruger 
as  m.c,  on  13  CBS  Pacific  and 
Arizona  stations,  Tuesday,  7:30-8 
p.m.  (PWT).  Series  replaces  NBC 
Furlough  Fun,  sponsored  by  Gil- 
more  Oil  Co.  prior  to  its  merger 
with  General  Petroleum.  Half- 
hour  show  will  dramatize  stories 
rejected  by  motion  picture  studios. 
Film  players  will  be  guest  stars. 
Smith  &  Drum,  Los  Angeles,  has 
the  account. 


NLRB  SETS  HEARim 
ON  WAYS  DISPUTE 

NATIONAL  LABOR  Relations 
Board  last  week  scheduled  oral 
arguments  for  May  1  on  the  dis- 
pute between  WAYS  Charlotte, 
N.  C,  and  the  IBEW  over  the  sta- 
tion's refusal  to  bargain  with  the 
union  as  the  representative  of  its 
transmitter  technicians.  The  hear- 
ing will  be  held  before  the  full 
Board  in  Washington  at  10:30  a.m. 

In  an  intermediate  report  Nov. 
29  [Broadcasting,  Dec.  11],  a  trial 
examiner  for  the  Board  recom- 
mended that  the  station  cease  and 
desist  from  refusing  to  recognize 
the  union  and  take  affirmative  ac- 
tions to  negotiate  with  it.  The  ex- 
aminer found  that  the  IBEW  local 
became  the  exclusive  representa- 
tive of  the  transmitter  employes 
last  May  3  and  that  rearrange- 
ment of  operations  and  personnel 
since  that  time  resulted  in  loss  by 
the  union  of  its  majority  represen- 
tation. He  charged  the  union  with 
interfering  with  collective  bar- 
gaining and  engaging  in  unfair 
labor  practices. 

The  station  admits  that  it  made 
certain  personnel  changes  at  its 
transmitter  but  explains  that  its 
refusal  to  bargain  is  based  on  the 
grounds  that  the  transmitter  em- 
ployes by  themselves  do  not  consti- 
tute an  appropriate  bargaining 
unit.  It  takes  the  position  that  it 
should  not  be  required  to  bargain 
with  IBEW  as  long  as  it  does  not 
represent  both  studio  and  trans- 
mitter employes  and  further  con- 
tends that  a  majority  of  its  trans- 
mitter employes  are  not  now  mem- 
bers of  the  union  [Broadcasting, 
Jan.  1]. 


U.  S.  Shows  Lead 

AMERICAN  network  shows  con- 
tinue to  lead  the  evening  time  pop- 
ularity on  Canadian  stations,  ac- 
cording to  the  April  national  rat- 
ing report  for  evening  time  issued 
by  Elliott-Haynes  Ltd.,  Toronto. 
Radio  Theatre  leads  the  poll  for 
the  first  fifteen  programs  with  a 
rating  of  39.2,  followed  by  Fibber 
McGee  and  Molly  with  34.6,  and 
Charlie  McCarthy,  Biyig  Crosby 
Music  Hall,  Treasure  Trail  (Ca- 
nadian origination),  Bob  Hope, 
Album  of  Familiar  Music,  Aldrich 
Family,  Waltztime,  Frank  Morgan, 
Green  Hornet  (Canadian  origina- 
tion),  i2eader's  Digest,  Alan  Young, 
Jack  Carson,  and  John  and  Judy, 
(Canadian  origination).  The  first 
five  French-language  programs  for 
April  evening  time  were  Le  Raillie- 
ment  dii  Rire  with  a  rating  of  35.7, 
Secrets  du  Dr.  Morhanges,  La 
Course  au  Tresor,  Ceux  qu'on  Ainie, 
and  Nazaire  et  Barnabe. 


Jacques  Corn  Spots 

JACQUES  SEED  CORN,  Prescott. 
Wis.,  starts  its  spot  announcement 
campaign  for  the  6th  consecutive 
year  on  26  stations,  effective  first 
week  of  Sept.  through  March. 
Agency  is  Triangle  Adv.,  Chicago. 
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Only  Part  of  War  Will  Be  Won  V-E  Day, 
owl  Reminds  Those  Planning  Programs 


ANSWERING  inquiries  on  V-E 
Day  programming,  the  OWI  has 
set  forth  first  suggestions  on  how 
radio  is  to  handle  the  job.  The 
main  thing  must  be  the  realization 
that  only  part  of  the  war  is  won 
and  there  can  be  no  time  for  re- 
laxation of  effort  until  Japan,  too, 
is  defeated. 

No  special  schedule  is  being  pre- 
pared for  V-E  Day.  Instead  of 
many  different  campaigns,  a  single 
informational  theme — the  job  of 
defeating  Japan — is  suggested  by 
George  Ludlam,  chief  of  the  Do- 
mestic Radio  Bureau,  in  a  letter 
to  persons  concerned  with  sched- 
uling. 

The  key  to  observance  of  V-E 
Day,  Mr.  Ludlam  declared,  will  be 
the  continuing  war  and  "appar- 
ently in  agreement  with  this  think- 
ing, sponsors,  agencies,  networks, 
and  stations  have  asked  the  Radio 


Bureau  for  guidance  in  handling 
their  programs  on  V-E  Day,  as- 
suming that  the  fighting  in  Ger- 
many comes  to  so  definitely  data- 
ble an  end."  Some  advertisers  have 
offered  to  substitute  government 
messages  for  commercials,  he  re- 
vealed, and  all  correspondents  in- 
dicate that  suggestions  from  the 
Radio  Bureau  may  be  helpful. 

As  a  substitute  for  commercials 
or  for  other  purposes  a  special 
"V-E  Day  and  After"  fact  sheet 
accompanies  the  letter  but  other- 
wise the  OWI  hopes  scheduled  as- 
signments will  be  adhered  to  close- 
ly, perhaps  with  the  re-writing  of 
messages  to  include  pertinent  copy 
slants  on  Japan. 

"Additional  information  or  spe- 
cific V-E  Day  assistance,"  Mr. 
Ludlam  reminds,  "will  gladly  be 
given"  by  OWI  field  representa- 
tives or  direct  from  Washington. 


New  Mutual  Program 

MUTUAL  network  will  start  an- 
other new  program  to  be  aired 
April  30,  as  part  of  the  network's 
general  revamping  of  its  daytime 
schedules.  A  novelty  participation 
program.  Queen  for  a  Day,  with 
Dud  Williamson  as  m.c,  will  be 
heard  from  2:30  to  3  p.m.  EWT 
five  times  weekly,  it  was  announced 
by  Phillips  Carlin,  vice-president  in 
charge  of  programs.  Produced  by 
the  Raymond  R.  Morgan  Co.,  Holly- 
wood, the  new  show  features  daily 
selection  of  a  "queen"  who  gets  to 
realize  her  secret  ambition  .  .  •  any- 
thing from  a  visit  to  the  Stork  Club 
to  a  date  with  her  favorite  movie 
hero.  Besides  newly-scheduled  pro- 
grams already  revealed  by  Mr. 
Carlin  [Broadcasting,  April  9], 
the  network  last  week  announced 
time  changes  for  several  sustaining 
Mutual  shows. 


Wire-Recorder,  Receiver 
Combination  Announced 


MISSISSIPPI  VALLEY  Network  has  es- 
tablished enlarged  offices  In  New  York 
at  8  East  41st  St.  Telephone  is  Lex. 


Adding 
Two  More 
Markets 
to  T.-/f.-S.* 
Affiliates 

KGGM,  CBS,  Albuquerque, 
New  Mexico  and  KVSF,  CBS, 
Santa  Fe,  New  Mexico,  be- 
came affiliates  of  Taylor-Howe- 
Snowden  Kadio  Sales  as  of 
April  1,  These  two  excellent 
stations  afford  you  intensive 
coverafje  of  New  Mexico's  top 
markets.  Let  us  supply  you 
with  up-to-the-minute  facts 
and  real  assistance  in  these  two 
important  markets. 

Affiliates 

Texas 

KFDM — Beaumont 
KFTO— Lubbock 
KGNC — Amarillo 
KKGV— Weslaco 
KTSA  — San  Antonio 
THE  LONE  STAR  CHAIN 
Louisiana 

KKMD—Shreveport 

Oklahoma 

KADA — Ada 

KBIX  —Muskogee 

KCRC  —Enid 

KGFF  — Shawnee 

KOME— Tulsa 

KTOK — Oklahoma  City 

KVSO — Ardmore 

THE  OKLAHOMA  NETWORK 

l\ew  Mexico 

KGGM — Albuquerque 

KVSF  —Santa  Fe 

Sates 
Offices 

New  York  .Hollywood 
Chicago  San  Francisco 

Dallas  Portland 
General  Offices — Amarillo 


MAGAZINE  of  the  Lear  Home  Ra- 
dio and  Wire  recorder  combination 
is  held  by  William  P.  Lear,  presi- 
dent, Lear  Inc.,  at  a  special  pre- 


A  COMBINATION  magnetic  wire- 
recorder  and  home  radio  set,  de- 
veloped by  the  radio  division  of 
Lear  Inc.  at  Grand  Rapids,  Mich., 
was  given  its  first  public  demon- 
stration April  10  before  a  gather- 
ing of  the  press  at  the  Waldorf- 
Astoria  Hotel  in  New  York.  Its 
uses  in  recording  and  playing  back 
radio  programs  in  home  and  stu- 
dio, home  produced  entertain- 
ment, office  dictation  and  phone 
conversations  were  outlined  by 
William  F.  Lear,  founder  and  pres- 
ident and  illustrated  by  skits  fea- 
turing Ole  Olsen  and  his  colleagues. 

The  wire  recorder  will  be  mar- 
keted by  Lear  after  the  war  as 
part  of  a  Lear  home  radio,  adding 
about  $75  to  the  set's  cost,  or  as 
a  separate  unit,  to  be  used  with 
present  sets,  for  the  same  price. 
Public  is  being  surveyed  on  their 
interest  in  the  device  through  a 
questionnaire  included  in  a  pam- 
phlet offered  in  a  series  of  national 
publication  ads  released  this  month 
through  Arthur  Kudner  Inc. 

Lear's  innovation,  according  to 
the  president,  is  the  built-in  record- 
ing wire,  a  "cartridge"  or  magazine 
v/hich  can  be  snapped  easily  into 
the  front  of  the  panel,  and  operated 
by  a  simple  switch.  Heretofore  the 
operators  have  had  to  handle  the 
wire,  risking  breakage. 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
OF  Canada 
should  make  sure  that  his 
schedule  includes 

C  H  NS 

Halifax,  Nova  Scotia 


JOS.  WEED  6C  CO. 
350  Madison  Avenue,  New  York 
Representatives 
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WJJD 


tilt 


73% 


With  this  increase,  WJJD  puts  on 
the  air  one  of  the  highest  per- 
centages of  public  service  broad- 
casting in  the  Chicago  area. 

WJJD,  Inc.,  230  N.  Michigan  Ave. 

CHICAGO  1,  ILLINOIS 
PAUL  H.  RAYMER 

366  Madison  Avenue  New  York  City 


LDIERS  OF  PRODUCTION" 

Public  Service  Dramatization^ 


With  Chicago  the  second  largest  war  production 
district  and  always  a  critical  area,  WJJD  has  moved 
shoulder  to  shoulder  with  the  Production  Urgency 
Information  Committee  when  manpower  crises 
threaten  output. 

To  emphasize  manpower  need,  "Soldiers  of  Pro- 
duction" has  been  broadcast  consistently  five  after- 
noons a  week  featuring  returned  war  heroes,  and 
officials  of  the  Urgency  Information  Committee. 

This  program  is  one  of  many  WJJD  Public  Service 
features  that  make  up  18%  of  WJJD's  licensed 
operating  time. 


MONDAY  thru  FRIDAY 
2:30-3:00  over 


WJJD 


Mc^UU  ViiU  STATION  20,000  »"T5 


PROPOSED  FCC  RULES  FOR  ANNUAL  REPORTS 


TIGHTER  CONTROL  over  owner- 
ship of  stations,  policy  person- 
nel such  as  program  directors  and 
business  practices  is  foreseen  in 
proposed  rules  and  regulations 
making  mandatory  the  filing  with 
FCC  of  annual  financial  state- 
ments and  other  data  affecting 
broadcasting. 

Attached  to  the  order,  issued  last 
Wednesday,  were  two  proposed 
forms.  No.  323A  would  require  the 
listing  of  all  stockholders  whose 
interests  are  held  directly,  or  in- 
iirectly  through  other  corporations ; 
names  of  all  operating  personnel 
"such  as  general  manager,  pro- 
gram director,  etc.";  data  on  li- 
censee's capitalization;  names  of 
officers  and  directors  and  stock- 
holders; all  contracts;  interests  in 
other  stations  held  by  licensee. 

Form  323B  is  an  interim  owner- 
ship report  on  changes  in  officers 


and  directors  and  transactions  re- 
lating to  ownership  of  stock.  Both 
forms  must  be  notarized. 

Text  of  the  order,  which  em- 
braces standard,  FM,  television  and 
international  stations,  follows: 

In  the  Matter  of  Promulgation 
of  Rules  and  Regulations  concern- 
ing the  Filing  of  Financial,  Owner- 
ship and  Other  Reports  of  Broad- 
cast Licensees.  Docket  No.  6756. 

ORDER 

At  a  meeting  of  the  FCC  held  at  its 
offices  in  Washington,  D.  C,  on  the 
17th  day  of  April  1945, 

WHEREAS,  the  Commission  Is  of  the 
opinion  that  public  interest,  conveni- 
ence and  necessity  may  be  served  by 
the  deletion  of  Rules  LSei  and  43.1  and 
the  substitution  therefor  of  the  follow- 
ing rules: 

FINANCIAL,  OWNERSHIP  AND  OTHER 
REPORTS  OF  BROADCAST 
LICENSEES 
§1.301  FINANCIAL  REPORT— Each  li- 
censee of  a  broadcast  station  (stand- 
ard, FM,  television,  and  international) 
shall  file  with  the  Commission  on  or 
before  March  1  of  each  year  (on  Form 


324  or  such  other  form  as  the  Commis- 
sion may  prescribe,  together  with  sup- 
porting schedules),  a  balance  sheet 
showing  its  financial  condition  as  of 
Dec.  31  of  the  preceding  calendar  year 
and  an  income  statement  for  said 
calendar  year.  Each  such  form  shall  be 
subscribed  as  provided  in  Sec.  1.121  of 
the  Commission's  regulations. 

§1.302  FILING  OF  CONTRACTS— 
Each  licensee  of  a  broadcast  station 
(standard,  FM,  television,  and  inter- 
national) shall  file  with  the  Commis- 
sion within  30  days  of  execution  there- 
of all  documents,  instruments,  con- 
tracts (the  substance  of  oral  contracts 
or  understandings  shall  be  reduced  to 
writing  for  submission)  together  with 
amendments,  supplements,  and  changes 
therein  and  cancellations  thereof  re- 
lating to  character  of  organization  and 
identity  of  its  officials;  ownership  or 
control  of  licensee  of  station,  or  of  any 
of  licensee's  stock,  rights  or  interests 
therein;  the  use,  management,  or  oper- 
ation of  licensed  facilities;  and  agree- 
ments relating  to  network  service, 
transcription  service  or  bulk  time  sales 
(amounting  to  two  hours  or  more  per 
day);  Including  but  not  limited  to: 

1.  Articles  of  Partnership,  Associa- 
tion, or  Incorporation; 

2.  By-laws  affecting  character  of 
organization,    control,    number  or 


powers  of  its  officers  or  directors, 
the  classification  or  voting  rights 
of  any  stock; 

3.  Any  document,  Instrimient,  or 
contract  relating  to  or  affecting 
ownership  of  licensee,  rights  or  In- 
terests therein,  its  stock,  or  voting 
rights  thereto; 

4.  Any  contract  relating  to  or  af- 
fecting control  of  general  program 
service  of  the  station  (such  as  man- 
agement contracts,  network  and 
transcription  contracts,  and  time 
sales  to  brokers,  etc.). 

§1.303  OWNERSHIP  REPORTS— 
(a)  ANNUAL  OWNERSHIP  REPORTS 
— The  licensee  of  each  broadcast  sta- 
tion (standard,  FM,  television,  and  in- 
ternational) shall  file  on  or  before 
March  1  of  each  year  on  FCC  Form 
323A  (a  copy  of  which  is  attached)  an 
annual  ownership  report  and  shall 
show  the  following  information  as  of 
Dec.  31  of  the  preceding  calendar 
year : ^ 

1.  In  the  case  of  an  Individual, 
the  name  of  such  individual. 

2.  In  the  case  of  a  partnership, 
the  names  of  the  partners  and  the 
interest  of  each  partner.^ 

3.  In  the  case  of  a  corporation  or 
association : 

A.  Capitalization,  with  a  descrip- 
tion of  the  classes  of  stock  author- 
ized and  the  shares  of  each  class 
issued  and  outstanding; 

B.  The  name,  residence,  citizen- 
ship, and  stockholdings  of  officers 
and  directors,  and  stockholders; 

C.  Full  information  with  respect 
to  the  interest  and  identity  of  any 
person  whether  or  not  a  stock- 
holder of  record,  having  any  Inter- 
est, direct  or  indirect,  in  the  licen- 
see or  any  of  Its  stock. 

For  example:  Where  A  is  the 
beneficial  owner  or  votes  stock  held 
by  B,  the  same  information  should 
be  furnished  for  A  as  is  required 
for  B. 

Where  X  corporation  holds  stock 
in  the  licensee,  the  same  informa- 
tion should  be  furnished  with  re- 
spect to  X  corporation  (its  capital- 
ization, officers,  directors,  and  stock- 
holders and  the  amount  of  stock  in 
X  held  by  each)  as  is  required  in  the 
case  of  the  licensee,  together  with 
full  Information  as  to  the  identity 
and  citizenship  of  the  person  au- 
thorized to  vote  licensee's  stock. 

The  same  information  should  be 
furnished  as  to  Y  corporation  If  It 
holds  any  stock  in  X  and  as  to  Z 
corporation  if  it  holds  any  stock  in 
Y,  and  so  on  back  to  natural  per- 
sons. 

D.  Full  Information  as  to  family 
relationship  or  business  association 
between  two  or  more  officials  and/ 
or  stockholders. 

4.  In  the  case  of  all  licensees: 

A.  The  name,  residence,  position 
and  date  of  appointment  of  oper- 
ating personnel  determining  station 
policy  (such  as  general  manager, 
program  director,  etc.). 

B.  A  list  of  all  contracts  required 
to  be  filed  with  the  Commission  by 
Sec.  1.302  showing  the  date  of  exe- 

iFor  the  year  1945,  an  Annual  Own- 
ership Report  shall  be  filed  with  the 
Commission  on  FCC  Form  323A  on  or 
before  Sept.  I.  1945,  showing  the  Infor- 
mation required  by  Sec.  1.303  as  of 
.June  30,  1945. 

-  No  change  in  partners  nor  In  their 
rights  may  be  made  without  prior  con- 
sent of  the  Commission  upon  an  ap- 
plication for  consent  to  assignment  of 
license. 

(Continued  on  page  28) 


A  full  page  of  them  in 
the     May     7  issue 
of  BROADCASTING  on 
stations 


TOPPING  THE  TOPPERS! 


Whatever  the  radio  test,  you'll  find  WOAI 
"topping  the  toppers!" 

For  example,  WOAI  carried  nine  of  the 
thirteen  NBC  shows  that  walked  off  with 
blue  ribbons  in  the  annual  "Fame-Motion 
Picture  Daily"  radio  poll,  and  for  eight  of 
these  nine  shows  WOAI's  local  Hooperat- 
ings  exceeded  national  Hooperatings. 

Again,  WOAI's   nighttime   audience  was 


27.1%  greater  than  the  average  for  NBC 
stations  in  1077  cities,  as  established  by 
NBC's  1944  Nationwide  Survey  of  Listening 
Habits. 

Its  consistent  record  of  "topping  the  top- 
pers" is  one  of  the  reasons  why  WOAI  sells 
more  merchandise  to  more  people  in  Central 
and  South  Texas  than  any  other  station — at 
a  lower  cost  per  sale! 


50,000  WATTS 
CLEAR  CHANNEL 
NBC  AFFILIATE 
MEMBER  TON 


OAI 

Represented  Nationally  by 

EDWARD  RETRY  &  CO. 


THE  POWERFUL  ADVERTISING   INFLUENCE   OF  THE  SOUTHWEST 
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MEDALS,  YES  -  -  - 

but  something  more  important 


We  like  to  get  awards  and  honors  and  orchids.  And  have;  quite  a 
string.  But  the  thing,  after  all,  is  the  earnest  friendships  we  have 
made  out  there  in  living  rooms,  among  the  five  million  earnest  people 
our  clear  channel  signal  reaches.  Because  we  have  never  let  them 
down,  all  these  twenty  years,  they  believe  in  us  .  .  .  and  in  our  sponsors. 


NASHVILLE 


  THE  STATION  WITH  A  20-YEAR  CLEAR  RECORD  OF 

HONESTY  TO  ITS  LISTENING  AUDIENCE, 


HARRY  STONE,  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  RETRY  &  CO.,  Natl.  Rep». 
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50,000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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Yes,  Iowa's  industrial  income 


equals  its  fabulous  agricultural  income  .  .  .  and 

you  get  both  on  WMT  .  .  .  5.000  watts  at 
600  kc  (best  frequency  in  Iowa) 

covering  the  largest  primary  area  in  the  state. 
WMT  gives  you  Columbia's  finer  programs  at  the 
lowest  rates  in  Iowa  per  radio  family.   WMT  gives  you 
a  per  capita  income  of  $4,322  per  person 

with  the  national  average  only  $2,685. 
In  short,  WMT  gives  you  IOWA. 


Represented  by 

THE  KATZ  AGENCY 


(Continued  from  page  26) 
cution  and  expiration  of  each  eon- 
tract. 

C.  Any  interest  wlalcli  the  licen- 
see may  have  in  any  other  broad- 
-    cast  station. 

(b)  INTERIM  OWNERSHIP  RE- 
PORTS— An  interim  ownership  report 
shall  be  filed  by  each  licensee  on  FCC 
Form  323B  (a  copy  of  which  is  at- 
tached) describing  any  change  in  in- 
formation required  in  the  annual  own- 
ership report  from  that  previously  re- 
ported within  30  days  after  any  such 
change  occurs,  including  without  limi- 
tation : 

1.  Any  change  in  capitalization  or 
organization. 

2.  Any  change  in  officers  and  di- 
rectors or  in  operating  personnel 
determining  station  policy. 

3.  Any  transaction  affecting  the 
ownership,  direct  or  indirect,  of  li- 
censee's stock,  such  as  (1)  a  trans- 
fer of  stock,  (ii)  issuance  of  new 
stock  or  disposition  of  treasury 
stock,  (ill)  acquisition  of  licensee's 
stock  by  the  issuing  corporation. 
Provided,  however.  That  in  the  case 

of  a  chanp;e  in  the  officers,  directors  or 
stockholders  of  a  corporation  other 
than  the  licensee  (such  as  X,  Y  or  Z 
corporation  described  in  the  example 
above),  such  change  need  not  be  re- 
ported in  the  interim  report  unless 
that  corporation  directly  or  indirectly 
owns  25%  or  more  of  the  voting  stocic 
in  the  llcensop.^ 

(c)  EXCEPTIONS  —  Where  Informa- 
tion is  required  under  paragraphs  (a) 
or  (b)  of  this  section  with  respect  to 
a  corporation  having  more  than  50 
stockholders,  the  licensee  may  request 
a  modification  of  the  requirements  so 
far  as  apDMcabl.p       the  particular  case. 

§1.304  DEFINITIONS  — As  used  in 
Sees.  1.301-1.303: 

1.  "Stock"  shall  include  any  in- 
terest, legal  or  beneficial  in,  or 
risht  or  privilege  in  connection 
with  stock; 

2.  "Officer"  and  "director"  shall 
include  the  comparable  officials  In 
unincorporated  associations; 

3.  "Contract"  shall  include  any 
agreement  (including,  without  limi- 
tation, an  option,  trust,  or  pledge) 
or  any  modification  thereof,  ex- 
press or  implied,  oral  or  written, 
The  substance  of  oral  contracts, 
arrangements,  and  understandings 
shall  be  reduced  to  writing. 
WHEREAS,  the  Commission  is  of  the 


3  Any  change  in  the  officers,  directors 
or  stockholders  of  a  corporation  other 
than  licensee  which  results  in  a  change 
in  the  control  of  the  licensee  must  se- 
cure the  Commission's  consent  under 
Section  310(b)  of  the  Communications 
Act. 


WLAW 


LAWRENCE,  MASS. 
5000  WATTS-680  KC 


SERVING  NEW  ENGLAND'S 

3RD  LARGEST 
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Capehart  Would  Probe 
Foreign   Radio  Patents 

FEAE  of  cartels  and  the  action  of 
the  Philips  Incandescent  Lamp 
Works  Co.  in  cancelling  its  license 
to  RCA  prompted  the  resolution  he 
introduced  to  investigate  foreign 
ownership  or  control  of  radio  pat- 
ents [Broadcasting,  April  16], 
Sen.  Capehart  (R-Ind.)  said  Wed- 
nesday. 

While  nothing  ovei't  actually  has 
been  done  by  Philips,  he  said,  he 
anticipates  its  emergence  as  a  new 
and  strong  competitor  in  the  U.  S. 
radio  field.  American  manufactur- 
ing interests  and  patents  must  be 
protected  from  cartel,"  he  added. 
"Philips  has  prospered  on  a  world 
cartel.  Now  they  come  over  here 
and  seemingly  get  privileges  even 
our  own  people  cannot  secure." 

Sen.  Capehart  said  he  expects 
Committee  action  on  the  resolu- 
tion, submitted  jointly  with  Sen. 
Wheeler,  within  the  next  three 
weeks.  He  mentioned  the  possibility 
that  the  Interstate  Commerce  Sub- 
committee conducting  the  interna- 
tional merger  hearing  might  also 
handle  this  investigation.  In  addi- 
tion, foreign  manufacturing  activ- 
ities of  RCA  and  IT&T  will  be 
investigated  and  probably  every 
radio  manufacturer  in  America 
wdl  be  asked  to  testify.  Sen.  Cape- 
hart added. 


opinion  that  It  will  best  conduce  to 
tne  proper  dispatch  of  business  and  to 
the  ends  of  justice  that  all  interested 
persons  be  given  an  opportunity  to  file 
briefs  and  to  appear  before  the  Com- 
mission to  argue  orally  why  the  above 
proposed  rule  should  not  be  adopted 
or  why  it  should  not  be  adopted  in  the 
form  proposed  in  this  Order. 

NOW,  THEREFORE,  IT  IS  HEREBY 
ORDERED,  That  upon  the  written  re- 
quest of  any  interested  person,  oral 
argument  be  held  before  the  Commis- 
sion en  banc  on  May  21,  1945  at  10:30 
a.m.  as  to  why  the  above  proposed  rule 
should  not  be  adopted  or  why  it  should 
not  be  adopted  in  the  form  proposed  by 
this  Order.  Such  requests  for  oral  argu- 
ment shall  be  filed  on  or  before  May 
9,  1945,  by  all  persons  desiring  to  ap- 
pear and  each  such  request  shall  be 
accompanied  by  a  brief.  Particular  at- 
tention is  invited  to  proposed  Sec. 
1.303(c).  If  any  person  is  of  the  opinion 
that  this  Section  should  specify  the 
exceptions  contemplated  by  the  Rule, 
specific  suggestion  should  be  made  as 
to  the  form  In  which  the  exception 
should  be  expressed.  Comment  is  also 
invited  as  to  whether  any  or  all  of  the 
information  required  to  be  filed  by  pro- 
posed Rules  1.301-1.304  should  be  open 
_for  public  inspection. 


The 

WSLB 

(Mutual) 

F firmer  Milks: — 

250,000 
Cows 

Twice  Daily  Pulling: — 

$30,000,000.00 
Annually 

His  Cash  Pay  is: — 

$2,500,000.00 
Monthly 

The  WSIB  Farmer  Has 
Money   To   Spend    Every  Month 
Not 

ONCE-A-YEAR 


The  Walker  Co. — Representatives 
 Ogdenshurg,  N,  Y,  
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The  NBC  1944  Nationwide  Survey  of  Listening  Habits  shows  that 
in  New  York  47%  of  the  radio  families  listen  most  at  night  to  NBC. 
.  .  .  This  leads  the  next  network  by 


113% 


which  simply  means . . . 

in  New  York,  it's 


station  •  New  York 


50,000  watts  •  660  kc. 

Represented  fey  NBC  SPOT  SALBS 


l945-RADIO'S  25th  ANNIVERSA..  .  .LEDGED  TO  VICTORY! 
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More  than 
13^000  farmers 
requested 
this  chart 

The  Noon  Farm  Reporter  recently  offered  to  listeners 
a  Weather  and  Temperature  Chart  developed  by  the  Sta- 
tion in  cooperation  with  the  U.  S.  Weather  Bureau  and 
local  grower  organizations  for  the  use  of  citrus  growers. 
Within  a  short  time  more  than  13,000  letters  poured  in, 
each  containing  a  dime  to  cover  handling  and  mailing 
costs.  Requests  came  from  fort}'  counties  in  California 
many  of  which  are  often  considered  to  be  located  beyond 
this  Station's  daytime  primary  area. 

KFI  agricultural  services  have  built  a  listener  loyalty 
in  Southern  California's  rural  areas  of  over  a  million 
population  that  reflects  in  sales  results  of  every  advertiser 
using  this  Station. 


KFI 


NBC  for  LOS  ANGELES 

90,000  WATTS  .  CIEAR  CHANNEL  •  640  KIIOCYCIES 

EDWARD  C.  PETRY  AND  COMPANY,  INC.,  NATIONAL  REPRESENTATIVES 


Coverage  of  Truman  Address  Is  Marred 
By  Tight  Quarters  and  Croivd  Noises 


RADIO  was  on  the  job  as  usual 
last  Monday  when  President  Tru- 
man made  his  maiden  speech  be- 
fore Congress  and  to  the  people  of 
the  United  States,  but  the  commen- 
taries on  the  Blue-ABC,  Mutual 
and  NBC  following  the  address 
caused  no  little  headache. 

Doors  slamming,  off-mike  shouts, 
talking  and  general  confusion 
seeped  into  the  commentaries  of 
William  Hillman  of  Mutual,  Bauk- 
hage  of  the  Blue  and  Morgan 
Beatty  of  NBC.  The  reason:  They 
were  crowded  into  the  small  House 
radio  gallery  office — just  big 
enough  to  accommodate  Acting  Su- 
perintendent William  Vaughan  and 
an  assistant,  but  jammed  to  the 
door  with  spectators. 

Really  Crowded 

Set  up  in  one  end  of  the  small 
room  wei-e  Blue  and  NBC.  In  the 
opposite  corner,  hardly  10  feet 
away,  was  Mutual.  WWDC  Wash- 
ington and  WITH  Baltimore,  shar- 
ing facilities,  also  operated  from 
the  radio  gallery  office.  CBS  set  up 
in  the  House  library,  adjoining  the 
chamber.  WINX  Washington  oper- 
ated from  the  Democratic  cloak- 
room. 

Immediately  after  President 
Truman  left  the  House  chamber 
and  while  the  networks  were  play- 
ing the  National  Anthem  the  vari- 
ous commentators  hurried  to  their 
microphones.  In  the  radio  gallery 
office  Mr.  Hillman  was  first  to  go 
on  the  air.  With  his  back  to  the 
spectators  he  did  a  commentary, 
oblivious  of  the  noises  about. 

In  a  moment  Baukhage  went  on 
the  Blue.  Two  feet  away  was  the 
NBC  microphone,  at  which  Mr. 
Beatty  stood.  Baukhage  signed  off 
at  1:29:30  and  at  1:30  on  the  nose 
Commentator  Beatty  began  his 
stint  without  benefit  of  levels. 
Since  he  has  an  unusually  resonant 
voice  he  works  away  from  the 
mike  in  the  studio.  Monday  he  had 
to  operate  at  close  range  and  hold 
down  his  voice. 

A  sign  on  the  closed  door,  "Sil- 
ence, Broadcasting,"  had  little  ef- 


fect. To  the  contrai-y  it  seemed  to 
serve  as  an  invitation  to  the  spec- 
tators who  had  thronged  the  gal- 
leries to  hear  the  President.  Super- 
intendent Vaughan  and  Leo  Cos- 
tello,  an  assistant,  worked  fever- 
ishly to  help  the  commentators  and 
engineers.  The  crowd  surged  in — 
eager  to  glimpse  commentators  in 
action  and  hear  their  remarks. 

The  radio  men  didn't  object. 
They  enjoy  having  company.  As 
Mr.  Beatty  expressed  it:  "The 
visitors  maintained  decorum."  It 
v/as  the  cramped  quarters  plus 
general  confusion,  engineers  ex- 
changing cues  and  lack  of  levels 
that  created  the  difficulties. 

Work  is  progressing  on  expand- 
ed quarters  on  the  Senate  side. 
Five  booths  are  being  erected  to  ac- 
commodate the  four  networks  and 
independent  stations.  The  Radio 
Correspondents  Assn.  executive 
committee,  of  which  Richard  Hark- 
ness  of  NBC  is  chairman,  has  met 
informally  with  Speaker  Rayburn 
of  the  House  regarding  space  con- 
ditions and  other  conferences  are 
tentatively  set  for  the  future. 

In  the  meantime,  however,  when 
radio  broadcasts  important  events 
from  Congress — and  they  usually 
take  place  in  the  House  chamber 
— the  networks  and  independents 
must  share  the  cramped  radio  gal- 
lery office  quarters. 


Vigortone  Campaign 

FENTON'S-VIGORTONE  Co.,  Ce- 
dar Rapids,  la.,  (livestock  feed 
supplement)  has  started  a  year's 
radio  campaign  with  Andy  Wool- 
fries  Fa7-m  Forum  Mon.,  Wed.  and 
Fri.,  6:30-6:45  a.m.  WMT  Cedar 
Rapids,  la.;  participation  in  Dinner 
Bell  Round-Up  Mon.,  Wed.,  Fri. 
12-12:15  p.m.  WNAX  Yankton, 
S.  D.,  and  one-minute  spot  Mon. 
through  Fri.  1:05  p.m.  WLS  Chi- 
cago, 111.  Agency  is  Ambro  Adv., 
Cedar  Rapids. 


VINCENT  SEXTON,  formerly  in  CBS 
press  Information  and  now  with  TJ.  S. 
Army  in  China,  has  been  promoted  to 

major. 


RIP  VAN  WINKLE 


YEARS- 


Probably  because  he  couldn't  tune  in  WKNY, 
serving  the  rich  Hudson  Valley  and  the  pop- 
ular Catskill  Mountain  Vacationland. 

You'll  find  Manager  Lou  Steketee,  wide-awake, 
on  the  job,  ready  to  offer  you  a  friendly  hand 
for  lots  of  business  from  this  Friendly  Station. 


WI^MV  MUTUAL 
If  IVIl  1  KINGSTON,  N.  Y. 

(ETEE.   Klngslon,   N.  Y. 

3HN  LAUX,  M»n^g,ng  Dl.tclor    THE   FRIENDLY  GROUP'',  STEUBENVILLE,  OHIO  A 

WSTV  WFPG  WifA  WKNy  1 


STEUBENVILLE,   O  ,  ATLANTIC 


WASHINGTON.  FA..  KINGSTON 
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in  BLACK  AND  WHITE 


Seven  digits  and  a  couple  of  commas.  That's  the 
size  of  the  increased  moneys  recently  voted  by 
the  Mutual  directorate,  to  be  invested  during  the 
balance  of  1945  as  a  clear  green  light  for  well- 
studied  efforts  to  make  this  a  more  serviceable 
network  for  listeners,  for  stations,  for  advertisers^ 
and  for  artists. 

Since  late  in  1944,  Mutual  has  been  subjected 
to  a  more  critical  appraisal  —  from  within  — than 
any  outside  observer  could  conceive.  We  prepared 
detailed  blue-prints  for  improvement  and  present- 
ed them  to  the  experienced  owners  of  this  network. 

Today  we  can  report  to  you  their  enthusiastic 
endorsement  of  our  plans,  confirmed  in  black  and 
white  to  the  resounding  tune  of  a  seven-digit 
increase.  That  adds  a  lot  to  any  annual  budget, 
but  that's  what  it  takes  to  put  our  plans  to  work. 

Our  blue-prints  call  for  marked  advances  in 
stations,  in  engineering,  and  in  sales— with  service 
underscored  throughout.  But  most  of  these  special 


dollars  are  earmarked  for  program  improvements. 
We  are  determined  to  discover,  create,  and  develop 
program  fare  that  will  win  greater  preference, 
around  the  entire  radio  clock,  for  the  Mutual  point 
on  the  dial.  We  are  determined  to  build  a  staff 
equipped  to  originate  standout  entertainment,  to 
foster  the  work  of  outside  producers,  and,  by  both 
means,  to  achieve  a  store  of  program  material 
designed  for  any  advertiser's  need  and  budget. 

These  are  truly  large  orders.  None  knows  their 
scope  better  than  we  who  drafted  them.  But  the 
seven  digits  are  already  at  work,  as  black-and- 
white  evidence  of  our  honest  intent  to  fill  these 
orders.  We  think  you'll  find  Mutual  more  inter- 
esting to  watch  — and  listen  to  — than  ever  before. 


THE  MUTUAL 
B  RO  A  DC  ASTI N  G  SYST  E  M 


STATUS  TI5HUN 

TAILOR 
INDUSTRIAL 
MEASURE/vi^NTS 


Literally  True 
TIME  BUYERS! 

•  Knoxville  is  growing  faster  than  our  retailers  can  keep 
her  in  clothes — retail  sales  during  1944  gave  Knoxville 
the  leading  increase  in  the  nation!  And  this  has  been 
going  on  for  more  than  two  years.  Knoxville  is  now  the 
third  market  in  Tennessee — one  of  the  best  in  the  South. 

Coverage 

THAT  COUNTS! 

*  WBIR  and  BLUE  can  do  the  job  for  you  in  Knoxville. 
WBIR  reaches  75%  of  the  people  who  hold  90%  of 
the  buying  power.  Good  availabilities  and  an  excellent 
HOOPER  make  WBIR  a  good  buy!  Try  it — the  proof  is 
in  the  SALES!  Ask  a  John  E.  Pearson  man  about  us. 


NUNN  STATIONS 

WBIR.  Knoxville,  Tenn. 

WLAP,  Lexington,  Ky. 

WCMI,  Ashland,  Ky. 
Huntington,  W.  Va. 

KFDA,  Amarlllo,  Tex. 
Owned  and  operated  by 
OUmore  N.  Nunn  and 
J.  Lindsay  Nunn. 


WBIR 


A  NUNN  STATION 


BLUE  NETWORK 

John  P.  Hart,  Manager 

KNOXVILLE,  TENNESSEE 


Security  Conference  to  Give 
Insight  Into  Radio's  Job  Ahead 

Promotion  of  Global  Understanding  Besides  News 
Reporting  Deemed  Necessary  for  Lasting  Peace 


By  JOHN  SALT 


RADIO'S  wartime  record  is  good. 
It  is  freely  admitted  that  from  the 
earliest  days  of  the  war  radio  has 
contributed  considerably  toward  the 
victory  that  now  seems  so  near. 

How    will  radio 

Iljll^  meet  the  chal- 
lenge  for  service 
I  in  the  postwar 
world? 
At  the  World 
^jHj  Security  Confer- 
^■H  ence  in  San  Fran- 
Cisco  radio  will 
get  its  first  big 
Mr.  Salt  opportunity  to  see 
clearly  the  job 
ahead  when  the  shooting  stops.  It 
will  be  radio's  mission  to  help  con- 
tribute toward  a  better  understand- 
ing of  the  events  at  the  San  Fran- 
cisco conference  without  which 
treaties, — no  matter  how  perfect, 
— cannot  succeed. 

But  radio's  role  at  the  confer- 
ence must  go  far  beyond  the  con- 
ventional news  gathering,  report- 
ing, news  analysis  and  reports  by 
some  of  the  delegates.  The  lasting 
peace  for  which  we  struggle  will 
depend  to  a  large  measure  on  un- 
derstanding between  the  peoples 
of  the  world.  For  example,  it  is 
necessary  for  the  people  of  Great 
Britain  to  know  the  reaction  of  the 
people  of  the  United  States  to  the 
decisions  of  the  conference  and 
why  they  feel  as  they  do. 

Because  of  the  geographic  posi- 
tion of  Britain,  the  BBC  has  been 
drawn  particularly  close  to  the  Eu- 
ropean War.  The  frontlines  in  the 
battle  for  a  lasting  peace,  however, 
will  be  at  the  doorstep  of  every 
nation;  at  the  doorstep  of  every 
home.  The  radio  organizations  of 
all  nations  will  be  able  to  make 
their  full  contribution.  The  San 
Francisco  conference  will  be  a  chal- 
lenge. 


The  BBC  has  organized  its  re- 
sources so  that  it  may  begin  at  once 
to  play  as  important  a  role  in  the 
fight  for  a  lasting  peace  as  it  has 
since  1939  in  the  fight  for  Victory. 

Global  understanding  will  guide 
the  work  of  the  special  team  being 
sent  to  San  Francisco.  We  will  have 
six  men  in  San  Francisco  to  han- 
dle the  flow  of  news,  special  fea- 
tures, talks  by  delegates  for  trans- 
mission to  London  and  from  there 
for  use  on  the  home,  European, 
Latin-American  and  other  BBC 
services. 

Anthony  Wigan  and  Alistair 
Cooke  will  be  in  charge  of  all  news 
dispatches  from  our  News  Division. 
W.  M.  Newton,  who  heads  BBC's 
Chicago  offices,  will  handle  all  talks 
by  British  delegates  as  well  as  for- 
eign language  broadcasts  for  the 
European  Service.  From  Mexico 
City  Thomas  P.  Gale  will  come  to 
take  charge  of  news  dispatches  and 
talks  for  the  BBC's  Latin-American 
Service. 

American  Reaction 

BBC's  weekly  American  Commen- 
ta  ry  will  originate  alternately  from 
San  Francisco  and  Chicago  to  give 
British  listeners  a  cross-section  of 
American  reactions. 

We  are  planning  to  make  avail- 
able to  United  States  broadcasters 
a  special  program  which  will  bring 
to  American  listeners  a  round-up 
of  opinions  and  reactions  to  events 
at  San  Francisco  from  many  coun- 
tries in  Europe. 

Listeners  to  the  Mutual  Network 
are  already  hearing  a  special  se- 
ries of  reports  by  BBC's  A.  J.  Cum- 
mings  in  which  he  presents  the 
hopes  and  views  in  Etigland  and 
Europe.  The  series  which  began 
March  26th,  will  continue  until  the 
opening  of  the  conference. 

The  contact  with  Eui'opean  opin- 
ions we  hope  will  help  to  create  a 
closer  alliance  between  the  people 
of  the  old  and  new  world;  through 
which  will  come  a  deeper  under- 
standing of  the  problems  of  peace. 


► 


Quaint  old 
^'Victoria" 
outside 
Mount  Royal 
Hotel 


This  old  type  of  vehicle  outside  an 
entirely  up-to-date  hotel  shows  the 
contrasts  of  Quebec  Province.  The 
radio  program  through  which  you  ex- 
pect to  reach  its  sj^  million  people 
requires  to  be  equally  adapted  to  this 
very  individual  province.  We  specialize 
in  planning  and  producing  programs 
for  Quebec  as  well  as  elsewhere  in 
Canada — in  either  English  or  French. 
Let  us  prove  to  you  that  it  pays  to 
plan  for  Quebec. 


RADIO    PROGRAMME  PRODUCERS 
MONTREAL.  CANADA 
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ANY  baseball  fan  will  tell  you  that  no  matter  how 
^  clever  the  pitcher,  a  good  catcher  is  just  as 
important  to  a  winning  team. 

Anyone  who  knows  radio  will  tell  you  that  no  matter 
how  clever  the  program,  the  listener  must  "catch"  the 
sponsor's  sales  story. 

Your  program,  broadcast  over  WCBM,  will  be  heard 
by  a  profitable  percentage  of  the  Baltimore  market 
for  listening  to  WCBM  has  become  a  habit  in  Baltimore. 


John  Elmer 

Free  &  Peters,  Inc. 

George  H*  Roeder 

Pnsidttnt 

ExcfwsiVe  tiatlonal  fieprasentofrves 

GwMral  MUmogor 
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NORTH  CAROLINA 

IS  THE  SOUTH'S 

IVo  1  INDUSTRIAL 
STATE 


A  ¥ en A  OB  or 

SOVT^KIV  STATES 


WPTF 

(CARRYING  N.  B.C. 
WITH  5 0,000  WATTS 
AT  680  KC) 

IS  NORTH  CAROLINA'S 
No.l  SALESMAN 

WPTF  •  RALEIGH 


4  1\       FREE  &  PETERS,  INC.  j 
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Kemptoii  to  Head 
Radio  Relations 

McGrath  Helping  McDermott 
Handle  Correspondents 

WILLETT  KEMPTON,  chief  of 
the  OWI  Domestic  Radio  Bureau 
station  relations  division,  has  been 
loaned  to  the  State  Dept.  as  radio 
relations  officer  for  the  United 
Nations  Security  Conference  in 
San  Francisco,  opening  Wednesday. 
Mr.  Kempton  arrived  in  San  Fran- 
cisco Thursday  to  make  prelimi- 
nary arrangements  for  coverage  of 
the  Conference. 

He  will  work  as  a  special  assist- 
ant to  Michael  J.  McDermott,  press 
chief  of  the  State  Dept.,  who  heads 
the  entire  United  Nations  informa- 
tional staff  as  Chief  Press  Rela- 
tions Officer.  Mr.  Kempton's  duties 
will  be  to  facilitate  accredited  radio 
correspondents  in  contacting  the 
various  delegations. 

McGrath  on  Hand 

D.  Harold  McGrath,  superin- 
tendent of  the  Senate  Radio  Gal- 
lery, who  has  been  handling  the 
accreditation  of  radio  men  from 
the  first,  also  is  in  San  Francisco 
as  Mr.  McDermott's  assistant  in 
charge  of  radio  correspondents. 
As  their  first  step,  correspondents 
were  to  contact  Mr.  McGrath  at  the 
start  of  this  week  for  their  accredi- 
tation cards.  Several  other  assist- 
ants including  Harold  Beckley  and 


WHEN  THE 
FROST 
IS  ON 
PUMPW!! 
CENTER  iKy-^- 

from  tbere,  or  youU 
,elf  i«.V"*^^eier8aid).  Getting 
comb  R»ley  ne^^^^^  tbe^orld 
do^n  to  prose:  v^hy  om- 

pay  big  «l«"Sb  r^ucb  rural  set- 
Jleie  coverage  ot  8  ^ 

^^r^  WAVE'rS^-"^?  Ken: 
vrhen  ^^^J^v-at  counts  m  Ken 

i'^g/rH^re  are^nore  proBper^ 
tucky?  *?*'^l„re  industry,  more 
OU9  people,  mo^e  * 

ness,  no! 
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William  Donaldson,  superintendents 
of  the  Senate  and  House  Press  Gal- 
leries, have  been  named  to  the  Con- 
ference press  staff. 

Each  delegation  at  the  Confer- 
ence will  have  its  own  press  and 
radio  officers  in  addition  to  the 
general  staff  for  the  whole  body. 
Comdr.  Lloyd  Dennis,  on  loan  from 
the  Navy,  will  be  radio  officer  of 
the  American  delegates. 

Radio  and  press  relations  head- 
quarters have  been  established  on 
the  first  floor  of  the  Veterans'  Me- 
morial building.  Information  offi- 
cers of  the  Conference,  together 
with  most  radio  men  covering  the 
event,  will  stay  at  the  Palace  Hotel. 

Overall  cost  of  installing  studios 
was  $10,891,  with  the  four  Ameri- 
can networks  paying  $1,295  each, 
the  British  Broadcasting  Corp., 
Canadian  Broadcasting  Corp.  and 
Australian  Broadcasting  Corp. 
lumped  into  a  smaller  amount  and 
the  independents  sharing  the  re- 
mainder. 

About  200  radio  men  and  women 
are  in  San  Francisco  to  cover  the 
conference.  Among  independents 
carrying  direct  pickups  will  be 
KSFO  San  Francisco,  linked  with 
KPAS  Los  Angeles,  for  a  daily 
summary.  KYO  San  Francisco  will 
feed  to  KPWD  Hollywood,  featur- 
ing John  B.  Hughes,  Sam  Baiter 
and  Mrs.  W.  Averill  Harriman, 
wife  of  the  ambassador  to  Russia. 
KMTR,  KMPC  and  KFI  also  plan 
spot  broadcasts. 

The  official  opening  will  be  aired 
by  all  networks  at  2:00  p.m. 
(PWT)  Wednesday.  Plenary  ses- 
sions will  be  open  to  broadcast  dur- 
ing the  Conference. 

Francis  C.  McCall,  NBC  manager 
of  network  operations  and  news 
and  special  events,  has  been  as- 
signed by  William  F.  Brooks,  direc- 
tor of  news  and  special  events,  to 
supervise  NBC  coverage  of  the 
Conference.  With  Stanley  Richard- 
(Continued  on  page  38) 


WCBW  New  York,  CBS  television  sta- 
tion, on  May  1  will  start  operations  on 
a  three-day  schedule  with  programs 
Tuesday  and  Friday  8-9:30  p.m.  and 
Thursday  8-8  p.m.  Total  weekly  air  time 
remains  same  as  for  current  twice- 
weekly  telecasts.  New  schedule  will  al- 
low a  greater  variety  of  productions 
within  one  studio  and  will  have  the 
advantage  of  permitting  major  part  of 
the  preparation  for  each  program  to  be 
done  on  day  it  is  telecast. 
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Little  Elmer  says:  "WGN's  favorite  role  is  leadership 
among  Chicago's  major  stations  in  local  and  national 
spot  business/' 


MUTUAL      BROADCASTING  SYSTEM 


EASTERN   SALES    OFFICE:    220  EAST    42nd  STREET, 
NEW  YORK   17,  N.  Y.    •    WEST  COAST:    EDWARD  S.    TOWNSEND   CO.,    RUSS    BUILDING,    SAN    FRANCISCO,  CALIF. 
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U  years  of  comedy  unexcelled  is  no  accident  I 


Foster  Peabody  Radio  Award  for  1944.  It's  the  highest 
one  we  can  confer.  You  get  a  medal  with  it.  You  get  it 
for  Outstanding  Entertainment  in  Drama.  You  get  it  for 
comedy.  You  get  it  for  comedy  unexcelled  over  a  period 
of  twelve  years." 

"Thank  you"  said  Mr.  Allen.  "Let's  leave  Willy  and 
Nilly  out  of  this.  I'll  cherish  the  medal  myself." 

Durable  excellence  isn't  an  accident  on  CBS.  It's  no 
accident  that  more  Peabody  awards  and  citations  for 
1944  went  to  CBS  programs  and  stations  than  to  any 
other  network;  no  accident  that  CBS  radio  has  won  a 
total  of  20  out  of  52  awards  and  citations  since  the 
Peabody  Awards  were  first  established.  Excellence  is 
the  CBS  target  always. 

But  no  winner  on  any  network  ever  deserved  it  more. 
In  plain  words,  this  couldn't  happen  to  a  nicer  guy  than 
Allen.  We  congratulate  him,  and  the  jury  of  the  George 
Foster  Peabody  1944  Radio  Awards  on  its  perception 
and  daring. 


The  George  Foster  Peabody  jury  put  on  its  woolsack 
the  other  day  and  looked  over  the  radio  performance 
of  1944  throughout  America. 

And  then  it  reached  into  the  CBS  gakix)  of  rare  and 
\aried  and  wonderful  entertainment  and  laid  hold  on 
a  star  who  was  temporarily  trying  to  hide  from  sight. 
He  gave  the  jury  a  shght  scuffle,  liut  was  hauled, 
skeptical  and  grumbling,  into  the  light. 

Dusted  off,  he  turned  out  to  be  a  comedian.  F.  Allen, 
of  Allen's  Alley.  Allen  of  the  Texaco  Star  Theatre  on 
CBS.  The  same  Allen  who  took  a  holiday  last  summer 
to  go  make  a  motion  picture,  and  who  isn't  quite  so 
sure  it  was  a  hohday.  The  same  Allen  for  whom  the 
CBS  latchstring  dangles  — for  whom  millions  of  loyal 
CBS  fans  arc  keeping  that  candle  twinkling  in  the  net- 
work's window. 

As  he  blinked  in  tlie  glare  of  the  jury,  its  composite 
\'oice,  through  a  loud  speaker  said: 

"Mr.  Allen,  willy  or  nilly,  you  now  get  tlie  George 


Striking  leadership  is  no  accident! 


1  A  few  weeks  ago  two  CBS  affiliate- stations,  WTAG 
(Worcester)  and  WJR  (Detroit),  won  hotli  major 
duPont  Awards  for  outstanding  service  to  their  com- 
munities in  1944. 

2  Variety's  "Shotvmanagement"  survey,  made  by  the 
editors,  gave  4  major  awards  out  of  7  to  stations  of  the 
Columbia  Network;  recognized  for  either  award  or 
special  "high-light"  comment  19  stations  on  CBS. 

3  Now  the  George  Foster  Peabody  jury,  reviewing 
1944  accomplishment,  honors 

WTAG,  Worcester,  for  "Outstanding  Public  Service 
by  a  Regional  Station  of  More  Than  1,000  Watts" 
(A  CBS  affiliate) 

WIBX,  Utica,  for  "Outstanding  Public  Service  by  a 
Local  Station  of  1,000  Watts  or  Less"  (A  CBS 
affiliate ) 

KOIN,  Portland,  a  special  citation  for  regional 
excellence  in  public  service  ( A  CBS  affiliate ) 

WFBL,  Syracuse,  a  special  citation  for  regional 
excellence  in  public  service  (A  CBS  affiliate) 


KMOX,  St.  Louis,  a  special  citation  for  regional 
excellence  in  public  service  ( A  CBS  station ) 

What  is  more,  of  the  17  stations  who  were  "finalists"  in 
the  Peabody  judging,  12  were  CBS  stations:  those  just 
cited,  plus  these  — 

WCAU,  Philadelphia  •  WBT,  Charlotte  •  WGAR, 
Cleveland  •  WJR,  Detroit  •  WBBM,  Chicago 
KLZ,  Denver  •  KQW,  San  Francisco 

Thus,  in  the  span  of  a  few  recent  weeks,  the  public 
spirit  and  technical  performance  which  characterize 
the  t)  pical  station  on  this  single  network  have  been 
forcefully  demonstrated  not  once  but  three  times  by 
representative  and  impartial  juries.  With  more  than  20 
of  our  stations  blushing  in  the  pleasant  limelight,  we 
need  point  out  simply  that  this  overwhelming  evidence 
of  station  strength  of  character  is  not  an  accident.  It  is 
the  direct  and  well-earned  recognition  of  a  philosophy 
shared  by  every  CBS  station  between  the  oceans,  and 
out  in  Hawaii  and  down  in  Puerto  Rico:  "He  best  serves 
himself  who  best  serves  his  own  people." 


(Continued  from  page  3Jt) 
son,  NBC  London  chief,  Mr.  Mc- 
Call  set  up  the  network's  transmis- 
sion system  for  D-Day  news.  He 
recently  returned  from  Honolulu, 
where  he  set  up  NBC  facilities  for 
expanded  Pacifi-.-  coveiagL\  Mr. 
McCall  will  headquarter  at  KPO 
San  P^rancisco. 

E.  B.  Canel,  director  of  Latin- 
.American  programs,  NBC  interna- 
tional division,  and  Vincent  Tober, 
NBC  international  division  com- 
mentator, are  covering  the  Confer- 
ence. Both  will  be  on  regular  broad- 
cast schedule  to  Latin-America. 

Following  are  late  station  plans, 
as  disclosed  last  week  to  BROAD- 
CASTING : 

KFH  Wichita.  Kan. — George  Gow, 
news  editor,  will  transcribe  interviews 
and  file  overhead  coverage. 

KLO  Ogdeu,  Utah — Arthur  Gaeth, 
news  analyst  heard  over  KLO,  the  In- 
termountain  Network  and  Mutual,  will 
originate  his  daily  Mutual  commentary 
from  San  Francisco.  He  also  will  handle 
special  coverage  for  several  newspa- 
pers and  his  broadcasts  will  be  short- 
v.'aved  overseas. 

WKMO  Kokomo,  Ind —William  Ran- 
dolph, news  editor,  will  file  1,000  words 
dally  to  be  aired  by  WKMO  on  its  10 
p.m.  (CWT)  newscast.  He  also  will  make 
transcriptions. 


Welwork  Accounts 

All  time  Eastern  Wartime  unless  indicated 


New  Business 

WILDROOT  Co.,  Buffalo  (hair  tonic), 
on  April  30  for  52  weeks  starts  Some- 
thing to  Talk  About  on  39  Don  Lee 
Pacific  stations,  Mon.-Wed.-Fri.  10:15- 
10:30  a.m.  (PWT).  Agency:  BBDO.  Chi- 
cago. 

REVERE,  COPPER  &  BRASS  Inc.,  New 
York  (institutional),  on  July  4  starts 
The  Human  Adventure  on  about  112 
MBS  stations  Wed.  10-10:30  p.m.  Agen- 
cy: St.  George  &  Keyes,  N.  Y. 


Renewal  Accounts 

AMERICAN  DAIRY  Assn.,  Chicago,  on 
AprU  29  for  13  weeks  renews  Voice  of 
the  Dairy  Parmer  on  19  Don  Lee  Pacific 
stations  Sun.  12-12:15  p.m.  (PWT). 
Agency:  Campbell-Mithun  Adv.,  Min- 
neapolis. 

Net  Changes 

LARUS  &  BRO.,  Richmond,  Va.  (Edge- 
worth  tobacco,  Chelsea  cigarettes),  on 
May  22  shifts  Guy  Lombardo  &  His 
Royal  Canadians  from  180  Blue-ABC 
stations  Mon.  10-10:30  p.m.  to  about 
130  Blue-ABC  stations  Tues.  9-9:30 
p.m. 


March  Listening  Up 

MARCH  listening  achieved  an  un- 
precedented high  of  26.9  sets-in- 
use,  12%  above  the  same  month 
last  year,  21.3%  above  1943,  and 
35.2 7r  above  1942  for  that  month, 
according  to  the  April  15  Radio 
Audience,  monthly  newsletter  is- 
sued by  The  Pulse  Inc.,  New  York. 

Included  is  a  list  of  the  "plus- 
twenty  group"  of  programs — those 
to  which  more  than  one  out  of  five 
New  York  sets  are  tuned.  Jack 
Benny  heads  the  list  with  a  rating 
of  31.1,  followed  by  Walter  Win- 
chell,  with  28.7;  Bob  Hope,  with 
28.0;  Lnx  Radio  Theatre,  26.9; 
Eddie  Cantor,  26.3;  Mr.  District 
Attor)iey,  24;  Joan  Davies-Jack 
Haley,  22.5;  Abbott  and  Costello, 
20.7;  Aldrich  Family,  20.6;  Kraft 
Music  Hall,  20.5;  and  Fibber  McGee 
and  Molly,  20.3. 


PABST  SALES  Co.,  Chicago  (Pabst  Blue 
Ribbon  beer),  on  April  27  shifts  The 
Danny  Kaye  Show  on  131  CBS  stations 
from  Sat.  8-8:30  p.m.  to  Fri.  10:30-11 
p.m.  Agency:  Warwick  &  Legler,  N.  Y. 


WE'RE  NOT  WIZARDS 

WHIG 


Just  because  we  do 
obtain  magic  results 
from"The  Magic  Circle" 
don't  get  the  idea  that  we  all  run  around  in  circles 
pulling  rabbits  out  of  hats. 

We  do  bend  over  backwards,  however,  to  do  the  best 
possible  job  for  those  who  want  maximum  results  at  a 
minimum  of  expense  from  the  Richest  Area  in  the  South. 


lAGIC  CIRCLE 
□  F  BQ  MILES 


EDNEY    RIDGE.  DIRECTOR 

WBIG 

\^   GREENSBDRD,    N.  C. 


Allied  PRTS  |# 


HARRY  S.  GOODMAN  Radio  Produc- 
tions, New  York,  has  secured  exclusive 
rights  to  "The  Mystery  Chef",  Blue- 
ABC  program  which  goes  off  the  net 
May  11.  Transcriptions  offered  locally 
have  already  been  signed  with  21  of  the 
former  28  sponsors  according  to  Mr. 
Goodman.  Program  pressings  are  being 
made  by  Muzak  Transcriptions  Inc., 
New  York. 

DOROTHY  LEWIS,  coordinator  of  lis- 
tener activities  of  the  NAB,  left  New 
York  April  14  on  a  cross-country  tour 
which  was  to  take  her  to  San  Fran- 
cisco. There  she  is  to  gather  interview 
material  for  the  use  of  members  of  the 
Assn.  of  Women  Directors. 
CHARLES  MICHELSON  Radio  Tran- 
scriptions, New  York,  has  sold  "The 
Shadow"  to  WGIL  Galesburg,  111.,  13 
weeks,  Coal  Dealer's  Assn.;  WSTV  Steu- 
benvllle,  O.,  13  weeks,  Nehi  Bottling 
Co.;  KOL  Seattle,  26  weeks;  KGB  San 
Diego,  26  weeks,  Guaranty  Chevrolet 
Co.  Renewed  accounts:  WFMJ  Youngs- 
town,  O.,  13  weeks,  Lustig  Shoe  Store; 
WSLS  Roanoke,  Va.,  "till  forbid",  Roa- 
noke Dist.  Co.  New  account  for  "Hymn 
Time":  WMGA  Moultrie,  Ga.,  26  weeks, 
Georgia  Peanut  Co.;  renewal  WPAD 
Paducah,  Ky.,  78  programs,  Kentucky 
Utilities  Co.  New  account  for  "My 
Prayer  Was  Answered",  KELD  El  Do- 
rado, Ark.,  39  weeks,  Timmins  Hdw.  & 


Fur 


Co. 


CECIL  ROBINSON  has  established  a 
New  York  production  firm,  Robinson 
Productions,  to  be  operated  independ- 
ently of  Robinson's  Radio  Reckoner, 
research  service,  with  both  offices  at  19 
W.  44th  St.  Properties  include  "Who's 
On  First",  audience-participation  pro- 
gram with  sports  personalities  as  con- 
testants; and  "If  I  Were  You",  daytime 
drama. 

IRVING  D.  ROBBINS  and  Philip  W. 
Barber,  formerly  of  the  Institute  of 
Public  Relations,  New  York,  have  formed 
a  new  partnership,  Robbins  &  Barber, 
public  relations  counsel,  at  27  Madison 
Ave. 

CHARLES  MICHELSON  Radio  Tran- 
scriptions, New  York,  has  appointed 
Nason-Relkin,  New  York,  as  agency  for 
a  trade  paper  and  direct  mail  cam- 
paign. 


Nobel  Prize  Group 

AMERICAN  NOBEL  CENTER, 
New  York,  is  forming  a  "One 
World"  Prize  Committee  to  select 
the  three  1946  winners  in  radio, 
press  and  films,  for  the  greatest 
contribution  to  international  peace 
and  understanding. 

Prizes  will  be  conferred  next 
February.  Among  those  in  the  ra- 
dio industry  who  have  already 
agreed  to  serve  are  James  R.  An- 
gell,  NBC  public  sei-vice  counsellor; 
C.  B.  Joliffe,  RCA  Victor  Division; 
and,  from  Mutual,  Edgar  Kobak, 
president;  Robert  D.  Swezey,  vice- 
president  and  general  manager; 
Tom  Slater,  director;  and  Paul 
Jonas,  assistant  director  of  special 
features  and  sports. 


.NE^THE  GREAT  » 

OF  THE  NATION 


4  c».  ine. 
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There's 

KNOWLEDGE 
in  the 
AIR! 


EVER  since  1701  when  Yale  was  founded  to  fit 
young  men  for  "Publick  Employment  in  Church 
&  CivU  State,"  the  life  of  the  University  has  always 
run  close  to  contemporary  problems.  Today  it 
touches  modern  life  at  many  points. 

In  this  traditional  spirit  of  public  service  the  co- 
operative program  between  WTIC  and  the  Uni- 
versity was  initiated.  "Yale  Interprets  the  News"  is 
designed  to  provide  a  better  imderstanding  of  world 
events  by  drawing  upon  the  full  intellectual  re- 
sources of  the  University. 

Soimds  Hke  something  that  would  appeal  only  to 
the  intellectual  few?  Quite  the  contrary.  Now  in  its 
fourth  year,  "Yale  Interprets  the  News"  is  listened 
to  regularly  by  more  residents  of  Southern  New 
England  than  any  other  program  at  the  same  hour. 

WTIC  is  proud  to  be  associated  with  one  of  the 
great  educational  institutions  of  our  country  in 
order  to  bring  to  the  people  of  Southern  New  England 
this  important  series  of  public  service  programs. 


DIRECT  ROUTE  TO 
SALES  IN 

The  Travelers  Broadcasting  Service  Corporafior 


and  New  England  Regional  Network 

Represented  by  WEED  8;  COMPANY, 
Hew  York,  Boslon,  Chicogo, 
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Press  News  Elects 

SEN.  W.  A.  BUCHANAN,  Lcth- 
b)idge  Hci-ahl,  has  been  elected 
president  of  Canadian  Press  and  its 
subsidiary,  Press  News  Ltd.,  with 
Roy  Thompson,  CKGB  Timmins, 
CJKL  Kirkland  Lake,  and  CFCH 
North  Bay,  as  vice-president  of 
FN.  Re-elected  as  directors  of  PN 
were  F.  L  Ker,  Ha  mil  ton  Spectator; 
Sen.  Rupert  Davies,  CKWS  Kings- 
ton; Emile  Jean,  CHLN  Three 
Rivers,  Que.;  H.  N.  Hueston,  Sai-- 
)iia  Observer;  W.  B.  Preston,  Brant- 
ford  Expositor;  W.  McCurdy,  Win- 
nipeg Tribune;  A.  R.  Ford,"  CFPL 
London,  Ont.  Officers  of  Canadian 
Press  with  station  affiliations 
elected  for  1945  include  Sen.  Jacob 
Nicol,  CHLT  Sherbrooke,  Que., 
vice-president,  executive  committee; 
Harold  Husband,  CJVI  Victoria; 
D.  B.  Rogers,  CKCK  CKRM  Re- 
gina;  C.  V.  Ferguson,  CKRC  Win- 
nipeg; Sen.  Davies;  A.  R.  Ford, 
CFPL  London;  Mr.  Thomson; 
Herve    Major,    CKAC  Montreal; 


Capitol  Bureau 

IN  LINE  vnth  station  policy 
of  providing  ever-increasing 
local  and  statewide  news  cov- 
erage, WSPA  Spartanburg, 
S.  C,  has  established  a  news 
bureau  in  the  State  Capitol 
at  Columbia.  It  is  headed  by 
Moise  Bloom,  who  keeps 
WSPA  news  department  in- 
formed of  the  activities  of  the 
members  of  the  Spartanburg 
delegation  to  the  state  legis- 
lature. If  public  reaction  is 
favorable,  WSPA  intends  to 
maintain  the  news  bureau 
permanently. 


TIN  SALVAGE  is  slow;  less  than  half 
the  needed  tin  cans  are  being  saved, 
prepared,  collected,  the  War  Advertis- 
ing Council  declares  In  a  bulletin 
virging  advertisers  to  promote  this 
cause  in  time  and  space. 


Sen.  W.  H.  Dennis,  CHNS  Hali- 
fax; T.  F.  Drummie,  CHS  J  St. 
John,  N.  B.  directors. 


Reius  ^ 


BOB  SHERRY,  NBC  announcer,  has  re- 
placed ED  HERLIHY  on  "Your  Radio 
Reporter",  weekly  quarter-hour  on 
WEAF  New  York  featuring  news  of 
NBC-WEAF  personalities.  Mr.  Herlihy 
has  a  newscast  now  on  WEAF  for  Kno- 
Mark  Mfg.  Co. 

RITA  STONE,  assistant  to  WILLIAM 
SHIRER,  CBS  news  analyst,  leaves  New 
York  this  week  for  Hollywood  to  be- 
come a  newswriter  at  KNX  Los  Ange- 
les. MYRA  JORDAN,  of  CBS  shortwave 
listening  post,  replaces  Miss  Stone. 

RUSSELL  ROE,  former  St.  Louis  adver- 
tising man.  to  KFAM  St.  Cloud,  Minn., 
as  newscaster. 

FRED  DELANO,  from  KJR  Seattle,  to 
KGW  Portland  as  news  editor  replacing 
BOB  THOMAS,  to  KEX  Portland. 

MIKE  MULVIHILL,  news  editor  of 
KGVO  Missoula,  Mont.,  has  reported  for 
his  induction  physical. 

ROBERT  F.  HURLEIGH,  WBBM  Chi- 
cago commentator,  has  been  initiated 
into  Sigma  Delta  Chi,  professional  jour- 
nalistic fraternity. 


Reprint  from 
DALLAS  TIMES  HERALD 


$50,000,000  Citrus  Crop  Expected 
for  KRGV  Market!  u.. 


AFFILIATED  WITH  N.B.C. 
MEMBER  OF  LONE  STAR  CHAIN 
VOICE  OF  ONE  OF  THE  RICHEST 
PERMAMENT  MARKETS  IN  AMERICA 


1290  ON  THE  DIAL 
WESLACO  ^  TEXAS 


he  kind  of  income  that 
puts  cash  in  circulation  down 
in  the  Lower  Rio  Grande  Val- 
ley. The  income  per  capita  is 
over  $650.00,  totalling  165  mil- 
lion dollars  elective  buying 
income  in  KRGV's  primary 
area.  And  this  is  a  PERMA- 
NENT MARKET— a  KRGV 
dominated  market. 


SERVING    THE  'CITV  WITH    A    MAIN    STREET   65    MILES  LONG 


AGREEMENT  has  been  Signed  by 
Arch  McDonald  (1)  veteran  WTOP 
Washington  broadcaster,  and  Clark 
Griffith,  president  of  Washington 
Senators,  to  report  1945  home 
games  of  the  Senators  for  P.  Loril- 
lard  Co.  on  WOL  (day  games)  and 
WWDC  (night  games). 


ALLAN  JACKSON,  CBS  newscaster,  has 
taken  over  the  WCBW  news  and  analy- 
sis telecast  formerly  handled  by 
EVERETT  HOLLES,  now  news  chief 
of  WBBM  Chicago. 

R.  S.  BRYDEN  has  been  appointed 
news  editor  at  the  central  news  bureau 
of  the  CBC,  Toronto.  He  was  formerly 
senior  English  editor  of  CBM  Montreal. 
LAURENCE  DUFFEY,  formerly  of  CBR 
and  CBL,  replaces  him  at  CBM. 
DON  FAIRBAIRN,  former  CBC  farm 
commentator  at  Toronto,  has  been  re- 
ported in  a  hospital  In  Holland  after 
being  wounded  during  RCAF  opera- 
tions over  Holland. 

ERIC  SEVAREID,  CBS  correspondent 
just  returned  from  a  year  In  Europe, 
presented  a  pessimistic  view  of  the 
European  situation  in  an  informal  talk 
at  a  press  luncheon  given  in  his  honor 
April  17  by  CBS.  He  has  been  assigned 
to  the  staff  that  will  cover  the  San 
Francisco  Conference  for  CBS. 
HENRY  CASSIRER,  parttime  news  and 
picture  editor  of  television  of  WCBW 
New  York,  has  been  placed  on  a  full- 
time  basis.  He  continues  as  assistant 
director  of  the  CBS  listening  station. 


De  Mille-AFRA  Fight 

EXPANDING  political  aspects  of 
Cecil  B.  De  Mille's  recent  fight  with 
Los  Angeles  chapter  of  AFRA  over 
$1  assessment  levied  by  that  union 
[Broadcasting,  Jan.  29],  forma- 
tion of  De  Mille  Political  Freedom 
Foundation  was  announced  by 
Frank  P.  Doherty,  owner  of  KRKD 
Los  Angeles.  National  headquar- 
ters are  at  307  West  8th  St.,  Los 
Angeles.  Purpose  is  "to  insure 
right  of  everyone,  union  or  non- 
union alike,  to  be  politically  free", 
according  to  Mr.  Doherty.  Spokes- 
men said  there  would  be  no  as- 
sessments. Financing  will  be  by 
contributions. 
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Bob  Venn — Managing  Director  WGBS,  Miami, 
Florida's  10,000  Watt  Mutual  Outlet. 


Pete  Kettler  —  Managing  Director 
WMMN,  Fairmont,  West  Virginia's  5,000 
Watt  Columbia  Outlet. 


Alien  Haid— Managing  Direaor  WHIZ,  Zanes-  Ralph  Elvin— Managing  Director  WLOK, 

ville.  Ohio's  250  Watt  N.B.C.  Outlet.-  Lima,  Ohio's  250  Watt  N.B.C.  Outlet. 


THE  FORT  INDUSTRY  COMPANY 


RT    INDUSTRY    STATION    YOU    CAN    BANK    ON  IT! 


s       Thanks — Our  Job 

THE  NEWSPAPERS  of  the  Nation  joined 
{  with  Cuvernment  leaders  this  week  in  praising 
I  lailio  for  its  reverent  coverao-e  of  the  sad  news 
;  attending  the  death  and  bui'ial  of  the  late 
;  Frankjin  D.  Roosevelt. 

f  Radio  need  not  bridle  at  this  commendation. 
i  Radio  can  accept  with  dignity  the  plaudits  of 
I  these  generous  people,  many  of  them  colleagues 
I  of  long  experience  in  the  news  field.  But 
i  broadcasters  generally,  it  can  be  said,  were 
!  more  than  mildly  surprised  that  this  effort  of 

■,  I  theirs  should  have  attracted   such  wide  and 

.  j  favorable  notice. 

'       The  automatic  cancellation  of  commercials, 
'   the  immediate  conversion  of  all  facilities  to  the 
;    important   and    solemn   duty    at    hand,  was 
instinctive.  The  fact  that  radio  grieved  at  the 
nation's  loss  was  no  more  surprising  or  unnat- 
1    lu  al  than  that  the  average  citizen,  thunder- 
struck by  the  tragic  news,  himself  felt  an 
overpowering  sense  of  loneliness. 

In  this  humble  spirit,  pursuing  the  dictates 
of  his  conscience,  impelled  by  the  same  motive 
which  found  the  farmer  halting  momentarily 
in  his  field  and  the  factory  hand  faltering  for 
an  instant  at  his  machine — in  this  spirit,  each 
1    iiroadcaster  did  his  job. 

^:       That  it  was  recognized  by  such  journals  as 
'  the  Washington  Evening  Sta)-  and  the  St.  Louis 
Post-Dispatch  and  others,  some  of  which  in  the 
past  have  aimed  their  editorial  arrows  at  broad- 
I  casting,  is  gratifying.  That  it  was  noted  in  the 
Coiigi-essional  Record  by  Senator  Hatch,  Rep- 
I  resentative  Monroney,  Representative  Lyndon 
I  .Johnson  and  other  lawmakers,  perhaps  to  an 
?■  j  extent    modified    some   of   the   less  generous 
J- j  observations  which  have  appeared  heretofore 
.-'']  in  that  distinguished  legislative  journal.  ■ 

The  American  system  of  broadcasting,  like 
democ'racy  itself,  could  not,  if  it  willed,  depart 
Ji  i  from  the  public  interest. 

ii' 

Ji,  ;  Ttagedy  hit  America.,  but  radio  was  ready. 
•'■i  The  Minute  Man  of  1776  carried  a  musket  and 
\'-  \  a  lantern.  Today  he  carries  a  mike. 

'  'l  — Darrell  Martin, 

f    '  in    Buffalo    Kvenivn  Neira 


11         Those  100  Days 

:*  EDITORIAL  pundits  observe  that  the  next  100 
'  '  days  will  tell  the  story  of  the  success  or  failure 
''  of  Harry  S.  Truman  as  President.  That  time- 
fi:  table  may  fit  for  the  FCC  too.  Let's  look  at 
i'i  the  Commission's  last  100  days  in  retrospect: 

; .'  It  has  ordered  the  revocation  of  a  station 

license  (WOKO). 
■  I  It  has  refused  to  transfer  a  license  (WOV). 

J  setting  a  precedent. 

•  It  has  invoiced  a  stringent  renewal  of  license 
■ .'  policy. 

It  has  issued  a  proposed  order  on  rules  cov- 
;  erlng  filing  of  finarcial.  ownership  and  man- 

*  •  ■  agement  reports  which  would  hew  closely 
;  I        to    public   utility-common    carrier  requlre- 

,•  1  ments. 

We  don't  say  that  the  FCC,  under  the  Porter 
chairman.ship,  is  seeking  to  usurp  powers  be- 
yond legal  bounds;  all  may  be  permitted  under 
the  law.  Before  passing  judgment,  those  next 
100  da^•s  should  be  viewed  with  a  critical  and 
analytical  eye. 


Radio  President  II 

IN  HIS  FIRST  full  v/eek  in  office  President 
Truman  demonstrated  to  V/ashington's  two 
most  critical  bodies — Congress  and  the  radi^ 
and  press  corps — that  the  country  is  in  good 
bancs.  And  in  the  eyes  (more  aptly  the  ears) 
of  the  common  man  he  proved  himself  a 
worthy  successor  to  his  fallen  chief. 

For  radio  there  were  momentous  develop- 
ments. In  successive  days  the  new  President 
turned  to  the  microphone  to  tell  a  waiting- 
world  in  clear,  unvarnished,  sincere  terms  of 
his  determination  to  carry  out  the  war  and 
peace  policies  of  his  illustrious  predecessor. 
That  was  in  the  Roosevelt  tradition. 

President  Truman  paid  radio  magnificent 
tribute  in  selecting  J.  Leonard  Reinsch  as  his 
news  secretary  (radio,  press,  newsreels  and 
movies).  Still  in  his  36th  year,  Leonard 
Reinsch  is  a  veteran  of  21  years  in  radio  who 
came  up  through  the  ranks. 

That  appointment  establishes  a  new  and 
laudable  precedent.  It  is  in  cadence  with  the 
radio  age,  for  radio  is  journalism  via  the  elec- 
tronic printing  press.  Radio  is  recognized  on 
equal  footing  with  the  printed  media. 

Mr.  Reinsch,  like  his  chief,  has  demonstrated 
his  capacity  to  perform  any  assigned  task. 
Because  of  innate  fairness  he  will  give  all 
media  equal  treatment,  just  as  his  esteemed 
predecessor  Steve  Early,  steeped  in  the  tradi- 
tion of  the  press,  always  has  given  radio  an 
equal  break.  Leonard  Reinsch  is  a  broadcaster's 
broadcaster.  Newspapering,  however,  is  no 
novelty  to  him  because  for  11  years  he  has  been 
identified  with  the  newspaper-owned  stations 
of  the  Gov.  Cox  organization. 

For  radio  as  a  whole  the  Washington  out- 
look couldn't  be  better.  If  anything,  the  hand  of 
Chairman  Paul  A.  Porter  of  the  FCC  is 
strengthened.  He  has  known  Mr.  Truman  well 
since  the  Presidential  campaign  last  year.  He 
brought  Mr.  Reinsch  into  the  political  firma- 
ment by  naming  him  his  radio  director  on  the 
Democratic  Committee,  when  he  served  as 
national  publicity  director.  The  liaison  between 
the  FCC  and  the  White  House— of  the  highest 
order  during  the  few  weeks  Messrs.  Early  and 
Porter  were  on  the  scene  at  the  same  time — 
certainly  isn't  weakened. 

President  Truman  is  no  radio  neophyte 
either.  He  sat  on  the  Senate  Interstate  Com- 
merce Committee  during  the  White-Wheeler 
hearings  in  the  winter  of  1943.  That's  where 
he  first  met  Leonard  Reinsch  in  what  was  the 
beginning  of  a  fast  friendship.  But  President 
Truman  already  has  made  it  clear  that  he 
expects  his  departments  and  agencies  to  func- 
tion in  pursuit  of  their  Constitutional  and 
Congressional  mandates. 

•Just  as  President  Roosevelt  was  his  own  Sec- 
retary of  State,  he  in  some  measure  conceived 
and  moulded  national  radio  policy.  His  devotion 
to  radio  often  was  reflected  in  zealous  efforts 
to  pi-otect  it.  That  newspaper  divorcement  cru- 
sade was  a  bold  example.  Perhaps  certain 
asuects  of  the  network-monopoly  regulations 
germinated  at  the  White  House. 

Under  President  Truman,  whose  leaninq-s 
are  right  rather  than  left  of  r-enter,  the  FCC, 
along  with  other  inrlependent  agencies,  w'll 
have  iis  head  to  a  greater  degree  than  ever. 

Ad'  ing  up  the  swiftly  moving  events  of  the 
last  10  days,  we  believe  they  bode  safer  and 
saner  days  for  radio. 


WILLIAM  BARLOW  QUARTON 

WILLIAM  BARLOW  QUARTON  is  no 
ordinary  time-peddler.  Since  1931  when 
he  emerged  from  a  kaleidoscopic  back- 
ground to  enter  the  radio  field  his  en- 
thusiasm and  hatred  for  procrastination  have 
given  WMT,  Columbia's  eastern  Iowa  station 
with  studios  in  Waterloo  and  Cedar  Rapids, 
a   top   national   sales  record. 

Born  in  Algona,  Iowa,  in  1903,  Bill  left  his 
home  state  at  19  after  three  semesters  at  the 
U.  of  Iowa.  A  good  civil  service  rating  got  him 
a  job  in  Washington,  D.  C,  where  he  enrolled 
in  night  classes  at  George  Washington  U. 
There,  he  displayed  energy,  enthusiasm  and 
leadership.  He  managed  a  full-time  job,  at- 
tended classes,  served  his  chapter  of  Sigma 
Chi  fraternity  as  counsel,  and  acted  as  pres- 
ident of  the  inter-fraternity  council.  Each  sum- 
mer vacation  he  set  out  to  see  the  world.  Once 
he  sailed  to  Europe  on  the  Leviathan  as  an 
ordinary  seaman. 

His  activities  won  the  admiration  and  also 
the  roncern  of  Senator  L.  J.  Dickinson,  a  fam- 
ily friend  from  Bill's  home  town.  "Put  all  that 
energy  and  ambition  into  one  pursuit,  and  noth- 
ing can  stop  you!"  the  older  man  prophesied 
as  he  continually  urged  Bill  to  "settle  down." 

But  Bill  hadn't  found  his  niche.  After  a 
year  in  law  school,  he  tried  salesmanship,  a 
job  in  a  bank,  another  with  Procter  &  Gam- 
ble and  an  on-the-side  whirl  with  the  stock 
market.  Bill  points  ruefully  to  his  prematurely- 
silver  top  when  he  talks  about  his  1929  job 
with  a  California  stock  broker.  In  1931  he  was 
in  New  York,  watching  a  web  of  radio  anten- 
nas blanket  Manhattan's  rooftops. 

Back  in  Iowa  Bill's  older  brother,  Sumner, 
had  caught  the  radio  bug  and  assumed  man- 
agership of  the  Register  and  Tribune  100- 
watter  KWCR  in  Cedar  Rapids.  Bill  began 
culling  New  York  broadcasting  ideas  for  Sum- 
ner. After  several  months  of  this  self-appoint- 
ed Samaritanism,  Bill  received  a  cryptic  mes- 
sage from  his  brother,  "If  you're  so  good, 
come  on." 

When  Bill,  hit  Cedar  Rapids  a  few  weeks 
later  his  brain  children  found  no  immediate  ac- 
ceptance. Conservative  merchants,  prejudiced 
by  the  part-time  station's  conglomeration  of 
stati",  strained  tenors  and  the  ideas  of  a  for- 
mer, snake-collecting  promoter-owner,  were  no 
pushovers.  The  local  newspaper,  fighting  its 
rival  Des  Moines  paper,  refused  to  print  sched- 
ules, publicity  or  even  the  call  letters. 

But.  Bill,  graduated  from  salesman  to  com- 
mercial manager,  kept  plowing  in  one  groove 
and  winning.  In  1934,  the  Cowles  brothers  pur- 
(Contiyiued  on  page  i6) 
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VETERANS'  BULLETIN  BOARD 

...fS  KOIN's  NEWEST  PUBLIC  SERVICE  PROGRAM 

Purpose  of  this  series  is  to  replace  "question  marks"  that  greet  return- 
ing servicemen  and  women  head  on,  with  official  answers  to  guide  them 
to  their  rightful  place  in  civilian  life.  To  "voice"  this  series,  KOIN 
recruited  one  of  its  most  successful  broadcasters,  Newsman  JIM 
WYATT — himself  a  veteran  of  World  War  I.  Jim  delivers  "Veterans' 
Bulletin  Board"  nightly  at  10:15,  right  after  signing  off  Five-Star  Final 
to  the  largest  established  news  audience  in  Northwest  radio. 

y            4      g  ^^^^^^^^^^^ 

It  takes  teamwork  to  win  a  war  and  build  a  future 


No  mere  shot  in  the  dark,  VETERANS'  BULLETIN 
BOARD  is  one  of  the  most  carefully  planned  programs 
this  station  ever  brought  out  of  the  blueprint  stage.  In 
KOIN'S  home  county,  there  are  36  federal,  state,  county, 
city  and  community  agencies  set  up  to  aid  returning 
servicemen  and  women.  However,  there  existed  no  cen- 
tralized information  outlet  to  acquaint  the  public  with 


their  respective  services.  KOIN  saw  here  a  community 
problem.  VETERANS'  BULLETIN  BOARD  was  the 
result.  Scripted  and  "leg-worked"  by  News  Editors  Les 
Halpin  and  Dale  Denny,  this  series  funnels  official  in- 
formation to  veterans  already  returned,  and  the  family 
members  preparing  for  that  glad  day  when  their  "Johnny 
comes  marching  home  again". 


Results...! 


Joint  cooperation  of  36  veteran-aid  agencies 
was  pledged  for  "Veterans'  Bulletin  Board" 
at  a   planning   dinner    given    by  KOIN. 


"In  addition  (to  veterans)  I  wish  to 
acknowledge  already  evident  results 
to  all  civilian  disabled  and  handicap- 
ped individuals  who  have  heard  the 
broadcasts  and  have  realized  they  are 

eligible  for  our  Service  It  is  very 

evident  there  is  great  future  value 
being  built  up  through  these  broad- 
casts as  well  as  the  obvious  immediate 
results." 

H.  E.  PALMER 
Assistant  State  Supervisor 
Vocational  Rehabilitation  Service 


Skillful  news  sense  helps  Les  Halpin  (left)  and  Dale  Denny  of  KOIN  compress 
messages  of  various  agencies  into  factual  and  listenable  scripts.  Here,  they  tackle 
Col.  Paul  I.  Carter,  head  of  the  U.  S.  Veterans'  Adm;n:i;ratio.i  in  Portland. 


PORTLAND,  OREGON 

FREE  &  PETERS,  [NC. 
National  Representatives 
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PUKE  or  IOWA  f 


Farmer  Bill  in  his  battered  topper  (it's  just  a  gag!)  is  not  of 
royal  lineage,  but  he  and  his  kind  probably  make  up  a  better 
market  than  the  whole  of  Burke's  Peerage! 
For  Iowa  farmers  are  rich  to  the  extent  of  an  average  income 
in  1943  of  $7,672— with  predictions  of  a  20%  increase  for 
1944.  As  a  group,  they  comprise  the  No.  1  Farm  Market  not 
only  of  America  but  of  the  world! 

By  far  the  best  way  of  reaching  them  is  through  the  No.  1  Farm 
Station,  KMA — the  only  full-time  farm  station  in  this  section. 
We  give  our  farmer  friends  their  market  reports  when  they  need 
them.  Farm  news  and  USDA  requirements  are  not  just  read 
here;  they're  interpreted  by  men  familiar  with  farming  prac- 
tices. Maybe  our  announcers  could  speak  in  elocution-school 
accents,  but  they  don't:  they  use  plain  loAva  language. 

And  do  such  policies  please  our  audiences?  Well,  they  send  us 
more  than  twice  as  much  listener-mail  as  any  other  station  in 
this  area.  That  looks  as  though  we  offer  you  twice  as  good  a 
chance  of  making  sales! 

Our  schedules  are  crowded,  but  requests  for  availabilities  and 
information  are  still  welcome.  Write  us  or  call  Free  &  Peters! 


KMA 


BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


Our  Respects  to 

{Continued  from  page  H) 
chased  Waterloo's  WMT  from  Har- 
ry Shaw  (one  of  the  founders  of 
Broadcasting  Magazine)  and  be- 
gan broadcasting  from  both  Iowa 
cities  over  one  transmitter  located 
between  Cedar  Rapids  and  Water- 
loo. The  station  gained  power,  pres- 
tige, listeners  and  sponsors. 

Bill's  most  successful  campaign 
came  in  1934.  Attractive  Elnora 
Bierkamp  oAvned  and  managed  The 
Little  Flower  Shop  on  a  prominent 
Cedar  Rapids  corner.  Aware  of  her 
personal  charm  and  undaunted  by 
the  store's  puny  advertising  budget, 
resourceful  Bill  concocted  an  idea. 
He  sold  Art  Shepherd,  second  an- 
nouncer in  the  United  States  to  hit 
the  street  with  an  inquii'ing  micro- 
phone, to  an  off-the-beaten  track 
compay.  Then  he  posted  Art  in 
front  of  Elnora's  shop,  supposedly 
because  of  its  central  location. 
Every  noon  thousands  of  listeners 
tuned  in  for  the  "Man  on  the  Street, 
coming  to  you  from  in  front  of  The 
Little  Flower  Shop   through  the 

courtesy  of   ,"  and  they 

began  buying  Elnora's  floral  ar- 
rangements as  well  as  the  sponsor's 
product.  Bill  was  proving  that  he 
could  win  listeners,  sponsors,  and 
Elnora — Mrs.  Quarton  since  1935. 

Bill  helps  put  over  civic  cam- 
paigns with  the  same  enthusiasm 
he  gave  to  his  job  as  two-term  chair- 
man of  the  NAB  Code  Committee. 
War  bond  campaigns.  Community 
Cliest  drives,  the  Chamber  of  Com- 
merce (1944  president),  the  Pick- 
wick Club  (1943  president)  all  can 
depend  on  him. 

Ambitious  Bill  Quarton  has  had 
no  difficulty  in  "settling  down"  in 
Iowa.  He  lives  quietly  with  his 
wife  and  four-year-old  Diana  in  an 
attractive  home  on  Crescent  St.  In 
1943  he  became  manager  of  WMT, 
now  owned  by  the  American  Broad- 
casting Stations  Inc.  By  concentrat- 
ing on  one  objective — radio — he  has 
hit  the  stride  prophesied  by  Senator 
Dickinson. 


NATIONAL  Retail  Dry  Goods  Assn.  has 
reprinted  in  the  April  Issue  of  "Pro- 
motion Exchange"  the  article  on  "Fac- 
simile—A New  Hope  for  the  Press?" 
which  first  appeared  in  Broadcast- 
ing. Dry  Goods  Magazine  also  prints  a 
talk  on  television  made  by  Ralph  B. 
Austrian,  executive  vice-president,  RKO 
Television  Corp.,  Feb.  6,  at  the  Tele- 
vision Press  Club. 


Don  Searle  Named 
As  Blue-ABC  V-P 

Will  Continue  as  Network's 
Western  Division  Manager 

DON  SEARLE  has  been  elected  a 
vice-president  of  the  American 
Broadcasting  Co.,  the  Blue  Net- 
work, Chester  J.  La  Roche,  vice- 
chairman  of  the 
■■■■■■■■  network,  has  an- 
■^^^^^H  nounced. 
||Hb  j|       Mr.  Searle  will 

^i^E:49ll^  continue  as  gen- 

.P^fcj;    i  eral  manager  of 

HHft<JtoL Jl  the  network's 
|^CT|^^*^H  Western  Division, 
■B^HM^B  a  post  which  he 
^^HlTb^^H  assumed  in  Au- 
^^^^f^^"  gust,  1944.  Prior 
Mr.  Searle  ^^^^ 

manager  of  KGO,  the  network's 
San  Francisco  outlet. 

After  serving  in  World  War  I 
Mr.  Searle  attended  the  U.  of  Iowa 
and  began  his  radio  career  in  his 
home  town  of  Council  Bluffs  in  1924 
where  he  organized  and  operated 
KOIL  which  later  moved  to  Omaha, 
Neb. 

In  1933  he  became  general  man- 
ager of  WIBW  Topeka,  Kan.,  and 
in  1937  he  was  appointed  general 
manager  of  KOIL  Omaha  and 
KFAB  and  KFOR  in  Lincoln.  He 
became  general  manager  of  KGO 
in  April,  1943. 

Before  entering  radio  Mr.  Searle 
worked  in  the  petroleum  industry 
and  is  interested  with  his  brother 
in  the  Searle  Petroleum  Co.,  of 
Omaha,  refiners  and  marketers.  He 
is  owner,  with  Herb  Hollister,  of 
KANS  Wichita,  Kan.,  and  KMMJ 
Grand  Island,  Neb. 


Radio,  Cable  Rate  Cut 

FCC  has  authorized  a  20-cent  word 
basic  rate  on  full-rate  messages  to 
Europe,  Central  America,  West  In- 
dies, South  America  and  the  Phil- 
ippines by  RCA  Communications 
Inc.  and  to  Europe  only  by  the 
Commercial  Cable  Co.  and  Mackay 
Radio  and  Telegraph  Co.  The  new 
rates  will  go  into  effect  May  1. 
Present  rates  to  Europe  range  from 
23  to  36  cents  a  word  and  to  Cen- 
tral, South  America  and  West  In- 
dian points  are  as  high  as  45  cents 
a  word.  Corresponding  reductions 
in  code,  deferred  and  night  letter 
messages  will  go  into  effect. 


Page  46 


April  23,  1945 


BROADCASTING    •    Broadcast  Advertising 


TMIi  41'MILLIQN  iiLLii  iOiNi-UPI  .  .  means  business 

FOR   KGNC  ADVERTISERS 


AMARILLO,  TEXAS— the  "beef  bowl"  of  America!  This 
thriving  market  in  the  great  Panhandle  will  chalk  up  over 
41  million  dollars  this  year  in  cattle  sales  alone.  This  isn't 
small  stuff,  is  it? 

It's  the  circulation  of  substantial  earnings  that  makes  KGNC 
listeners  above-the-average  prospects  for  your  products. 


And  it's  KGNC's  mass  audience  that  reduces  your  sales 
costs  in  this  market. 


THUMBNAIL  FACTS  .  .  .  KGNCs  primary  has  440,600  people.  The 
per  capita  incorrie  is  $900,  or  $3,420  per  family.  The  foiai  effective  buying 
income  is  $354,597,850.00  (based  on  1943  income).  Wheaf,  oil,  cafile, 
cotton,  potatoes,  onions,  and  war  industries  are  principal  sources  of 
income  in  KGNC's  area. 


1440  on  the  dial 


\   

»•"•    national  Broadcasting  Co.  andLone  Star  Chain  Affiliate 


INIARSHALL  FIELD,  owner  of  WJJD 
Chicago  and  WSAI  Cincinnati,  and 
CLEM  RANDEAU,  business  manager  of 
Field  radio  interests  and  the  Chicago 
Sun,  were  initiated  last  week  by  Sigma 
Delta  Chi,  professional  Journalistic  fra- 
ternity. 

NILES  TRAMMELL,  NBC  president,  has 
been  named  chairman  of  the  radio  di- 
vision of  the  Roosevelt  Hospital  (New 
Yorkl  district  service  expansion  fund, 
to  help  raise  $1,000,000  for  the  hospital. 
OLIVER  W.  NICOLL,  deputy  chief  of 
broadcasting  for  OWI  in  the  ETO,  is 
In  New  York  OWI  headquarters  for 
temporary  duty.  Later  in  the  month  he 
is  to  go  back  to  London  and  then  to 
Paris  where  he  will  have  a  new  assign- 
ment in  the  Psychological  Warfare  Di- 
vision of  SHAEF. 

EDWARD  KLAUBER,  associate  direc- 
tor of  the  OWI  and  for  many  years 
executive  vice-president  of  CBS.  on 
April  14  married  Doris  Larson  in  New 
York 


KUTA  Buys  Site 

KUTA  Salt  Lake  City,  operated  by 
Utah  Broadcasting  &  Television 
Co.,  has  purchased  50,000  square 
feet  on  Salt  Lake  City's  South 
Temple  Blvd.  vv'here  the  station 
plans  to  build  a  two-story  struc- 
ture. The  building  will  contain 
four  studios,  auditorium,  offices 
and  FM  and  television  facilities. 
Investment  is  expected  to  be  about 
$300,000. 


A.  E.  (Tony)  SCHEFFER,  managing  di- 
rector of  the  Retail  Grocers  Food  Show 
at  the  Cincinnati  Zoo  for  28  years,  has 
been  named  administrative  assistant  to 
JAMES  D.  SHOUSE,  vice-president  of 
the  Crosley  Corp.  in  charge  of  broad- 
casting, and  ROBERT  E.  DUNVILLE, 
general  manager  of  WLW  Cincinnati. 
BILL  WARE,  general  manager  of 
KWFC  Hot  Springs,  Ark.,  for  three 
years,  and  prior  to  that  commercial 
manager  of  KTHS  Hot  Springs,  May  1 
Joins  North  Central  Broadcasting  Co., 
Chicago,  as  account  executive. 
REX  PREIS,  account  executive  of  KTSA 
San  Antonio,  is  now  assistant  manager 
of  the  station. 


TED  SWIFT,  formerly  of  WEEI  Boston, 
and  CHARLIE  COMPTON,  formerly  of 
George  Hollingbery  Co.,  Chicago  sta- 
tion representative.  Join  CBS  Chicago 
April  30.  MAC  WARD,  CBS  Radio  Sales, 
is  assuming  duties  of  ROGER  (Dutch) 
HUSTON,  moved  to  network  sales 
[Broadcasting,  April  9].  JOHN  STEB- 
BINS,  formerly  of  WGN  Chicago,  will 
replace  Mr.  Compton  at  Hollingbery. 
VERNE  BRUGGEMAN,  announcer,  has 
transferred  to  the  commercial  depart- 
ment of  KUTA  Salt  Lake  City. 
EUGENE  KRAEMER,  former  account 
executive  in  NBC  sales  and  with  Joseph 
Hershey  McGlllvra  Co.,  New  York,  has 
Joined  New  York  sales  staff  of  Adam 
J.  Young  Jr.,  station  representative. 
GEORGE  LARUE  has  Joined  the  local 
and  Blue-ABC  spot  sales  staff  at  KGO 
San  Francisco. 

ARNOLD  R.  CONTRY  to  WROX  Clarks- 
dale.  Miss.,  as  local  commercial  man- 
ager. 


CBS  Net  Down 

CBS  and  its  subsidiary  companies 
had  a  gross  income  of  $14,791,784 
for  the  first  quarter  of  1945,  an 
increase  of  1.5%  from  the  gross  of 
$14,577,635  for  the  same  period  of 
1944.  Net  income  for  the  first  quar- 
ter, according  to  a  consolidated  in- 
come statement  issued  April  18  by 
Frank  K.  White,  vice-president  and 
treasurer,  13  weeks  of  this  year, 
after  deduction  of  Federal  taxes, 
was  $1,126,545,  a  decrease  of  3.3% 
from  the  net  of  $1,165,347  earned 
in  the  same  time  last  year.  Earn- 
ings per  share  for  the  quarter  were 
66  cents  this  year,  compared  to  68 
cents  last  year. 


N.  FLETCHER  TURNER  Jr.,  member 
of  the  WABC  New  York  sales  staff,  is 
the  father  of  a  boy. 

SGT.  ROBERT  WOOD,  former  account 
executive  in  the  Chicago  office  of  WOR 
New  York,  now  in  the  Army,  has  re- 
turned from  Europe  and  is  now  at 
U.  S.  General  Hospital  in  Camp  But- 
ner,  N.  C,  for  treatment  of  leg  wounds. 
He  has  received  the  Infantry  Combat 
Medal  and  the  Purple  Heart. 

GEORGE  IRWIN,  formerly  of  Smith, 
Bull  &  McCreery  Adv.,  Hollywood,  has 
Joined  KECA  Los  Angeles  as  account 
executive.  He  replaces  LARRY  COMP- 
TON, resigned. 

W.  RUSSELL  DAWSON,  formerly  of 
Sears,  Roebuck  &  Co.,  Is  new  controller 
of  WCAU  Philadelphia. 

CHML  Hamilton,  Ont.,  has  appointed 
Adam  J.  Young  Jr.  Inc.  as  United  States 
representative,  effective  May  1.  Station 
operates  with  1,000  w  on  900  kc. 

HAROLD  WINTER,  former  media  direc- 
tor of  Raymond  Spector  Co.,  has  joined 
the  New  York  office  of  Spot  Sales  in  an 
executive  capacity.  Mr.  Winter  was 
previously  a  salesman  for  the  Katz 
Agency. 


COL.  HILL  IS  GIVEN 
ARMY  PRESS  POST 

COL.  LUTHER  L.  HILL  last  Mon- 
day assumed  the  post  of  deputy! 
chief  of  War  Dept.  Bureau  of 
Public  Relations  under  Maj.  Gen.' 

Alexander 


D.  Surles.  On 
leave  as  executive 
vice-president  of 
the  Iowa  Broad- 
casting Co.  (now 
Cowles  Broadcast- 
ing Co.),  Col.  Hill 
for  two  years  has 
been  commanding 
officer    of  Redis- 


CoL  Hill         tribution  Center 
No.  2  in  Miami. 
He  replaces  Col.  Falkner  Heard  as 
BPR  deputy  chief.  [Broadcasting, 
Closed  Circuit,  Apr.  9] 

In  1918  Col.  Hill  was  graduated 
from  West  Point  and  after  World 
War  I  was  with  the  Army  of  Occu- 
pation in  Europe.  He  went  on  inac- 
tive status  as  captain  in  1923,  and 
in  1936  became  vice-president  and 
general  manager  of  the  Iowa 
Broadcasting  Co.  He  returned  to 
active  duty  with  the  Army  as  a 
major  three  years  ago  this  month. 


Staley  Using  7 

A.  E.  STALEY  MFG.  Co.,  Deca- 
tur (Comet  Starch),  on  April  17 
began  sponsorship  of  three  singing 
commercial  spots  weekly,  for  26 
weeks  through  Hill  Blackett  &  Co., 
Chicago,  on  WDEF  WDOD  WDAN 
KFRE  WSLI  WMAN  KFOR. 


There  are  many  more  such  high 
WTAG  Hoopers  to  show  the 
advantages  of  covering  Central 
New  England  from  the  INSIDE. 
Watch  for  them. 


PAUL    H.    RAYMER    CO.    Naiional    Sales    R  e  p  r  e  s  e  n  t  a  t  i  v  e  s/s^^^jy^ 


WORCESTER 


580  KC 

OWNED    AND    OPERATED    BY    THE    WORCESTER    TELEGRAM-GAZETTE  5000WattS 
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Blue  adds  13,976,320 
Weekly  Impressions 


(An  impressive  two- week  gain) 


HERE  at  the  Blue  Network  we've  made  some 
interesting  progress  recently  in  one  spe- 
cific phase  of  this  radio  business.  We  seem  to 
have  been  able  to  influence  more  and  more 
people  to  hear  the  shows  our  advertisers  are 
putting  on. 

It  started  a  few  months  back.  We  had  some 
new  ideas  we  wanted  to  try.  From  the  experi- 
ence many  of  us  had  in  selling  products,  we 
thought  it  might  be  well  to  approach  the  selling 
of  entertainment  the  same  way.  So  we  believe 
we've  added  some  new  thinking  to  so\md  pro- 
motion effort. 

In  place  of  routine  promotions,  we  set  out  on 
Planned  Promotions.  We  coordinated  the  efforts 
of  owe  196  stations  the  way  a  manufactvirer 
coordinates  dealer  effort. 

It  was  obvious  that  the  impact  of  196  stations, 
working  with  agencies  and  advertisers,  would 
deliver  many  more  listeners  to  the  Blue. 

The  Sunday  Night  Promotion 

First — we  charted  a  Simday-night-on-the- 
Blue  promotion.  It  was  only  an  experiment. 
Nobody  knew  how  it  would  come  out. 

The  individual  stations  took  the  plan,  en- 
hanced it  with  their  own  ideas  and  their  own 
enthusiasm,  and  here's  what  happened: 

6,800,000  more  family  impressions  were  at- 
tracted to  the  Blue  on  Simday  night .  ,  .  this  in 
spite  of  well-organized  previous  promotions  by 
the  two  other  major  networks. 

The  Morning  Promotion 

Well,  it  worked  once.  So  it  was  tried  again. 
Next  came  the  Morning  Promotion.  Head- 
quarters formxilated  the  Plan.  196  stations  put 
it  into  effect.  The  results? 


In  the  first  two  weeks  we  added  13,976,320 
impressions  per  week  to  our  morning  audience! 
And  of  course  this  increase  came  to  us  from  the 
other  networks. 

The  advance  Hooper  reveals  that  for  March 
the  Blue  was  the  only  network  to  lift  its  Share- 
of-audience  while  the  other  three  networks 
dipped.  And,  as  you  know,  the  Blue's  average 
rating  of  all  morning  programs  is  the  highest  of 
the  four  networks. 

This  is  just  a  beginning 

With  progress  like  this,  naturally  we're  plan- 
ning other  promotions.  We're  confident  we're 
going  to  get  the  same  kind  of  results  with  them, 
too.  It's  given  us  a  promotional  philosophy  that 
can  be  summed  up  in  two  sentences — FIRST, 
YOU  HAVE  TO  HAVE  GOOD  SHOWS  TO 
OFFER  THE  PUBLIC  (and  ours  are  getting 
better  aU  the  time).  SECOND,  YOU  HAVE 
TO  LET  PEOPLE  KNOW  ABOUT  THESE 
SHOWS  (and  it  looks  Uke  we've  hit  on  a  good 
way  of  doing  this) . 

AU  this  adds  up  to  a  pretty  important  thing 
to  radio  advertisers:  Now^s  a  good  time  to  get 
your  franchise  on  the  Blue! 


AMERICAN 
BROADCASTING 
COMPANY,  INC. 


PRODUCTIOn 


SKLF-STAKTER  is  Larry  Paidi 
(rj,  elevator  starter,  who  has  been 
appointed  a  program  director  at 
WABC,  CBS  New  York  key.  Arthus 
Hull  Hayes,  general  manager,  con- 
gratulates Malta-born  Larry  who 
trained  by  attending  rehearsals. 


LOCAL  SALES  for  WFBL  Syracuse  for 
the  first  quarter  of  1945  show  an  In- 
crease of  8%  over  same  period  for  1944. 


EARL  McGILL.  producer-director  whose 
contract  with  CBS  expires  June  13,  Is 
leaving  the  network  in  order  to  devote 
more  time  to  outside  work,  including 
Broadway  plays  and  network  programs 
originating  in  both  New  York  and 
Hollywood. 

LT.  J.  PAUL  LANGFORD,  freelance 
West  Coast  producer,  has  been  trans- 
ferred from  the  radio  coordination  unit 
of  AAF  Personnel  Distribution  Com- 
mand in  Hollywood,  to  the  AAF  radio 
production  unit  in  New  York,  to  assist 
in  writing  and  producing  PDC  shows 
such  as  "First  in  the  Air"  on  CBS. 
STEVE  ROBERTSON,  from  KOA  Denver, 
to  KPO  San  Francisco  as  announcer. 
GUY  WALLACE,  from.  WBBM  Chicago, 
to  WIND  Chicago  as  feature  announcer. 
STAN  CORLEY  has  been  appointed  pro- 
duction manager  of  WINN  LouisvUle. 
MARK  OSBORNE,  announcer  at  WPTP 
Raleigh,  N.  C,  has  resigned  effective 
May  1  to  become  fulltlme  pastor  of  a 
church  In  the  western  part  of  the  state. 


HARRY  CREIGHTON,  WON  Chicago 
announcer,  is  recuperating  from  a  ton- 
silectomy. 

LT.  G.  G.  YULL,  formerly  of  the  CBC, 
Montreal,  on  April  14  in  England  mar- 
ried Elizabeth  Mary  Phillips  of  York- 
shire. 

KEN  MURRAY,  released  from  RCAP, 
Is  now  In  charge  of  the  record  library 
of  the  CBC  national  program  depart- 
ment, Toronto. 

CLARA  ROBSON,  continuity  writer  of 
the  CBC,  Toronto,  has  recovered  from 
an  appendectomy. 

CHARLES  E.  VILLENEUVE,  formerly  of 
the  CBC,  Ottawa,  and  now  with  the 
Canadian  Army  overseas,  has  been  pro- 
moted to  captain. 

HARVEY  HANDLEY  and  BILL  McCLIN- 
TOCK,  released  from  the  RCAF,  have 
returned  to  the  CBC,  Toronto. 
LT.  JACK  WORMSER,  former  NBC 
Hollywood  sound  effects  man,  is  officer 
in  charge  of  American  Expeditionary 
station  in  the  Mariannas. 


BUFFALO  Cr(»uri«r- Express  STATION 


Blankets  Buffalo 

AND  WESTERN  NEW  YORK 

At  Lowest  Cost! 


HERE  ARE  THE  FACTS:  65%  of  the  population 
and  70%  of  the  total  retail  sales  of  the  eight- 
county  area  in  Western  New  York  are 

concentrated  in  metropolitan  Buffalo  

well  within  WEBR's  primary  service  area. 


WE  BR  •  Mutual  Network 

Nationally  Represented  by  Weed  &  Co. 


ROGER  BOWMAN,  NBC  announcer. 
wUl  teach  microphone  technique  and 
diction  at  the  summer  session  of  the 
JuUiard  Graduate  School  of  Music  in 
New  York. 

JIM  WALDROP,  NBC  announcer.  Is  the 

father  of  a  girl. 

TED  COTT,  program  director  of 
WNEW  New  York,  is  the  author  of 
"Victor  Book  of  Musical  Pun"  [Slmort 
&  Schuster  $1.50].  Volume  is  a  collec- 
tion of  musical  quizzes,  anecdotes  and 
cartoons. 

ARTHUR  FAZZINI,  from  WEED  Rocky 
Mount,  to  WPTP  Raleigh,  N.  C,  as  an- 
nouncer. 

BUD  DAWSON,  former  sportscaster  of 
KBIZ  Ottumwa,  la.,  joins  KWTO- 
Springfield,  Mo. 

ROBERT  CIALONI,  former  musician 
and  vocalist,  has  been  named  assistant 
to  the  promotion  director  of  WIP  Phil- 
adelphia. 

TOM  KANE  has  joined  the  announcing 
staff  of  WIP  Philadelphia. 

SID  SINGER  has  taken  over  writing 
assignment  on  weekly  CBS  Pacific  pro- 
gram "Don't  You  Believe  It".  He  suc- 
ceeds CRAN  CHAMBERLAIN,  CBS 
writer,  recently  inducted  into  the  Army. 

GROVER  C.  RUWE,  former  KGLO 
Mason  City  announcer,  to  KMA  Shen- 
andoah, la. 

LEN  TAYLOR  has  resigned  as  program 
director  of  WHBC  Canton,  O.  to  become 
assistant  advertising  manager  of  Tyson. 
Bearing  Corp.,  Masslllon,  O. 

GENE  NELSON  has  returned  from  serv- 
ice with  the  armed  forces  to  KFAM  St. 
Cloud,  Minn.,  as  chief  announcer. 

MARSHALL  PACK  of  the  announcing 
staff  of  WSPA  Spartanburg,  S.  C,  Is 
the  father  of  a  boy. 

MEL  BAILEY,  PRICE  BURLINGAME,^ 
MEL    BALDWIN    and    BOB  THOMAS, 

from  KGW  Portland,  Ore.;  OZZIE 
CRAIN,  from  KFPY  Spokane,  and 
HAROLD  PARENT,  from  KWIL  Albany, 
Ore.,  to  announcing  staff  of  KEX  Port- 
land. 

HAL  BARKAS  has  been  promoted  to 
music  director  of  WJNO  West  Palm 
Beach. 


ELIZABETH  HERBERT  is  leaving  WSM- 
FM  Nashville  for  New  York  to  play 
dramatic  roles  in  radio  serials. 
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Am  POWER 


OVER  HARTFORD 


Air  power  is  familiar  enough 
to  Hartfordites  who  have  seen 
United  Aircraft's  tremendous 
growth  here.  Hartford,  the  in- 
surance capitol  of  the  world,  is 
air-minded  to  the  tune  of  tens  of 
thousands  of  employees  in  the 
highly-paid  aircraft  industry.  To 
the  market -minded  advertiser, 
Hartford  is  that  attractive  spot  on 
the  map  where  employment  goes 
at  a  pace  which  almost  doubles 
the  national  per  capita  income. 
Hartford's  air  power  provides  the 
extra  dollars  which  make  this 
market  so  exceptional.  WDRC's 
air  power  enables  you  to  reach 
this  entire  market  at  one  low  cost. 


DO  YOU  KNOW  THIS  PLANE? 

The  Consolidated  Catalina  Navy  Patro 
Bomber  photographed  here  is  one  of 
the  many  fine  planes  powered  by  Pratt 
&  Whitney  engines  and  equipped  with 
Hamilton  Standard  propellers,  both 
made  in  East  Hartford,  Connecticut. 


BASIC  CBS 
Connecticut's 

Pioneer 
Broadcaster 
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POSING  FOLLOWING  the  premier  April  6  of  This  Is  Your  FBI  on 
Blue-ABC  Friday  8:30-9  p.m.  are  (1  to  r)  :  Mark  Woods,  Blue-ABC  pres- 
ident; Jerry  Devine,  producer;  Thomas  Parkinson,  president,  Equitable 
Life  Assurance  Society,  sponsor;  and  J.  R.  Warwick,  vice-president  of 
Warwick  &  Legler,  New  York,  agency  in  charge. 


MORAN  &  WEBB  Agency,  Atlanta,  has 
been  named  by  WSM  Nashville  to  han- 
dle advertising. 


KCRA  Sacramento,  Cal.,  will  join  NBC 
April  30,  instead  of  April  15  as  orig- 
inally scheduled. 


MARION  HARPER  Jr.,  former  manager 
of  the  copy  and  radio  research  division 
of  McCann-Erlckson,  New  York,  has 
been  appointed  vice-president  and  man- 
ager of  the  central  research  department. 
Copy  and  radio  research  work,  includ- 
ing a  continuing  study  of  listening, 
will  continue  under  his  supervision. 
L.  D.  H.  WELD  remains  director  of  re- 
search. 

DOROTHY  DORAN,  former  radio  edi- 
tor of  the  Akron  Beacon  Journal,  has 
joined  the  radio  publicity  department 
of  N.  W.  Ayer  &  Son,  New  York,  as 
assistant  to  WAUHILLA  LaHAY,  direc- 
tor. CHET  BROWER,  with  the  Blue- 
ABC  publicity  department  on  the  West 
Coast,  will  join  the  agency's  Hollywood 
staff  as  assistant  in  radio  publicity  to 
JEAN  McFARLAND. 

ED  CASHMAN,  vice-president,  and 
BERT  OLIVER,  general  manager  of 
Foote,  Cone  &  Belding,  Hollywood,  cur- 
rently are  In  New  York  for  home  office 
radio  conferences.  Mr.  Cashman  returns 
to  West  Coast  in  early  May. 


Every  60  minutes 

...  in  Philadelphia 


■f-'i 


WDAS  broadcasts 
the  news  every  hour 
on  the  hour 

.  .  .  and  one-minute  summaries  on  the 
half  hour. 

That's  why  most  Philadelphians  have 
formed  the  habit  of  dialing  1400 
regularly. 

With  l\m\nQ  like  this  in  Philadelphia, 
it's  no  wonder  that  78  percent  of  this 
station's  sponsors  renew  regularly. 


RODERICK  Mckenzie,  from  Foote, 
Cone  &  Belding,  Chicago,  to  J.  Walter 
Thompson  Co.,  Chicago,  as  copywriter. 

H.  C.  ROSSI,  former  account  executive 
of  Van  Dolen,  Givaudan  &  Masseck, 
New  York,  and  the  agency's  president 
and  treasurer,  LAWRENCE  VAN  DOLEN, 
are  planning  to  join  in  a  new  agency 
operation  when  office  space  can  be  ob- 
tained. Mr.  Rossi's  recording  studios 
would  form  part  of  the  enterprise.  Mr. 
Rossi's  accounts  include  Prince  l^aca- 
roni  Mfg.  Co.,  Lowell,  Mass.,  nb'w  on 
WCOP  Boston. 

ALFRED  EICHLER,  former  copy  direc- 
tor of  Ruthrauff  &  Ryan,  New  York, 
has  moved  to  the  New  York  office  of 
Dancer-Fitzgerald-Sample. 
ANN  C.  MICHLIN,  formerly  with  Ed- 
ward L.  Bernays,  New  York,  as  pub- 
licity director  on  Procter  &  Gamble's 
Drene,  has  joined  the  public  relations 
department  of  Geyer,  Cornell  &  Newell, 
New  York. 

LEE-MURRAY  Co.,  New  York,  new  ad- 
vertising agency,  has  been  established 
at  15  E.  40th  St.,  New  York,  by  MUR- 
RAY LEVIN,  former  art  director  of 
Greene-Brodie  Co.,  New  York,  and  LEO 
STEINFELD,  former  advertising  and 
sales  promotion  head  of  Union  Sta- 
tionery Co.  Agency  will  handle  radio. 
JOHN  MOLE,  formerly  with  Phillips  H. 
Lord  Productions,  New  York,  has  been 
named  script  editor  of  "Armstrong 
Theatre"  on  CBS  by  BBDO,  New  York, 
agency. 

WALTER  LURIE,  recently  resigned 
eastern  program  manager,  of  the  Blow 
Co.,  New  York,  will  join  the  Blaine- 
Thompson  Co.,  New  York,  on  May  1  as 
head  of  the  agency's  new  creative  ra- 
dio department.  Blaine  -  Thompson 
plans  to  go  into  network  advertising  in 
the  near  future. 

VERNICK  Adv.,  Philadelphia,  has 
changed  its  name  to  Packard  Adv. 
Agency.  M.  MURRAY  VERNICK  con- 
tinues as  head  of  the  agency  with  of- 
fices at  1801  Chestnut  St. 
MARY  ELIZABETH  JONES,  from  Rich- 
ard A.  Foley  Adv.,  Philadelphia,  to  copy 
division  of  Geare-Marston,  Philadel- 
phia. 

SGT.  ROBERT  MAURER,  PRO  for  the 

Orlando  Army  Air  Base,  formerly  with 
Henry  J.  Kaufman  Agency,  Washing- 
ton, is  writer  and  producer  of  three  of 
the  ten  radio  scripts  selected  by  the 
War  Dept.  to  be  distributed  to  all  AAF 
Installations  for  rebroadcast. 
C.  W.  CULPEPPER,  following  temporary 
leave  of  absence,  has  rejoined  HlUman- 
Shane-Breyer,  Los  Angeles,  as  director 
of  media  and  research. 
MERCHANDISING  ADVERTISERS,  Chi- 
cago, industrial  and  general  agency,  has 
moved  to  larger  quarters  at  173  West 
Madison  St. 

GODFREY  HUMPHREYS  has  been  ap- 
pointed manager  of  the  Montreal  office 
of  James  Fisher  Co.,  succeeding  CLIF- 
TON TRAIN,  transferred  to  Toronto. 
Mr.  Humphreys  recently  resigned  from 
the  priorities  branch  of  the  Dept.  of 
Munitions  &  Supply,  Ottawa. 
J.  N.  KELLY,  former  national  publicity 
director  of  the  Canadian  Red  Cross,  has 
joined  Cockfield,  Brown  &  Co.,  Toronto, 
as  account  executive. 

(Continued  on  page  54.) 


FOR  TIRED 
DRAMATIC  EDITORS: 

A  copy  of  "The  Script  Shop,"  by 
Evelyn  L.  Keller,  recently  released  by 
Christopher  Publishing  House,  Boston. 
Contains  ten  half-hour  plays,  one 
short  sketch,  a  balanced  collection 
of  comedy,  drama,  tragedy.  Sound 
effects,  casting  problems,  kept  to  a 
minimum. 

Cloth   binding,  gold  stamped  $4.00 

Send  your  order  to  The  Script  Shop, 
P.  O.  Box  541,  Sharon,  Pennsylvania. 
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NBC  Radio-Recorded  Shows  for 
Summertime  Advertisers 


who  want  to  make  their  place  headquarters  for  summer  products 


*  If  you  have  an  advertiser  looking  for  a  summer  replacement  program 
or  one  who  wishes  to  push  summer  weather  products  .  .  .  bridge  the 
gap  between  spring  and  fall  promotions  .  .  .  NBC  Radio-Recording 
Division  offers  your  client  exclusive  rights  in  your  town  to  a  network- 
cahbre  show  at  a  modest  price — made  possible  because  it's  shared  among 
many  advertisers  in  non -competitive  markets  all  over  the  country. 

Any  one  of  these  six  shmvs  you  choose  will  give  prestige  to  your  adver- 
tiser s  name  and  products  .  .  .  trill  tell  his  customers  (and  prospects)  where 
to  buy  them  .  .  .  and  make  his  place  headquarters  for  summer  merchandise. 


STAND  BY  FOR  ADVENTURE  .  .  .  exciting  experiences  in  far 
places  among  strange  people.  Sponsor  history:  Beverages. 
Cold  Storage,  Candy,  Summer  Furniture.  78  quarter -hours 
for  broadcast  once  or  twice  weekly. 

THROUGH  THE  SPORTS  GLASS  .  .  .  Sam  Hayes,  ace  sports- 
caster,  recounts  thrilling  moments  in  sports  history.  Sponsors 
range  from  Men's  Clothing  to  Sporting  Goods.  52  quarter- 
hours  for  two-a-week  broadcast. 

THE  WEIRD  CIRCLE  .  .  .  modern  dramati::ations  of  the  eerie 
masterpieces  of  such  celebrated  writers  as  Poe,  Balzac,  Dumas, 
Hawthorne,  Victor  Hugo  and  many  others.  Has  been  suc- 
cessfully sponsored  by:  Bakeries,  Jewelers,  Laimdries  and 
others.  78  half-hours  for  one-a-week  scheduling. 

TIME  OUT  FOR  FUN  AND  MUSIC  .  .  .  Talented  stars  combine 
their  carefree  banter  with  entertaining  music.  Ice  Cream, 
Women's  Wear,  Beverages  and  other  summertime  products 
have  used  this  show.  Two  series:  26  quarter-hours  in  each. 
One  series:  13  quarter-hours. 

CARSON  ROBISON  AND  HIS  BUCKAROOS— all  native  West- 
erners with  "country"  music  and  entertaining  patter.  Sponsor 
history:  Dairy  Products  to  Hair  Tonic.  117  quarter -bom- 
programs.  Minimum  contract  39. 

5 -MINUTE  MYSTERIES...  new  series  of  fast-moving  thrillers 
with  clever  production  pattern.  5-Minute  Mysteries  has 
sold  everything  from  Men's  Clothing  to  Simglasses.  78  three- 
a-week  shows. 


Write  today  for  audition  records  and  complete  data. 


N.  B.  Remind  national  and  re- 
gional advertisers  who  wish  to 
put  extra  selling  pressure  in  cer- 
tain markets  .  .  .  the  six  shows 
listed  above  are  the  nearest  thing 
to  live  network  programs  and 
worthy  of  their  message. 
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RADIO-REmmjjDING  DIVISION 

AMERICA'S  NUMBcd>1  EsWu  RCE  OF  RECORDfD  PROGRAMS 


A  Service  of  Radio  RCA  B/dg. ,  Radio  City,  New  York  •  Chicago  •  Washingfon  •  Hollywood  ■  San  Francisco  ;  i 
Corporation  of  Americo 
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PHILIP  CANE,  ROBERT  BORDEAU  and 
RAY  ZOLLO  Join  Sidney  S.  Lovltt  Adv.. 
Chicago,  with  Mr.  Cane,  former  pub- 
licity director  of  Harshe  &  Cox,  Chi- 
cago, directing  publicity  and  public  re- 
lations; Mr.  Bordeau,  released  from  the 
Navy,  as  production  manager,  and  Mr. 
Zollo,  former  sales  promotion  manager 
of  Benson  &  Rixson,  Chicago,  as  ac- 
count executive.  May  1  will  move  to 
larger  quarters  in  the  540  N.  Michigan 
Bldg. 

ALLEN  McGINNIS,  formerly  in  the 
market  research  division  of  Schenley 
Distillers  Corp.,  has  joined  BBDO,  Los 
Angeles,  creative  staff. 
CHESTER  BROUWER,  of  Blue-ABC 
Hollywood  publicity  staff,  on  May  1 
shifts  to  N.  W.  Ayer  &  Son  as  assistant 
to  JEAN  McFARLAND,  West  Coast  pub- 
licity director. 

ROBERT  W.  HOLBROOK  has  been 
promoted  from  vice-president  of  Comp- 
ton  Adv.,  New  York,  to  executive  vice- 
president.  He  is  executive  on  Procter  & 
Gamble's  Crlsco,  a  director,  and  head 
of  administrative  operations. 
BESS  HARRISON,  business  manager 
and  timebuyer  of  Foote,  Cone  &  Beld- 
Ing,  Hollywood,  has  resigned. 

DONALD  L.  EPHLIN,  former  radio  direc- 
tor of  MacManus,  John  &  .Adams,  De- 
troit, has  Joined  the  radio  department 
of  the  Moe  Gale  Agency,  New  York, 
doing  radio  sales  promotion,  creative 
and  contact  work. 

STANLEY  G.  WHALEN,  formerly  in  the 
advertising  department  of  the  T.  Eaton 
Co.,  Toronto  (national  department  store 
chain),  has  Joined  A.  J.  Denne  &  Co., 
Toronto,  as  account  executive. 
W.  H.  REID  and  J.  R.  CHARLES  have 
been  appointed  directors  of  Spltzer  & 
Mills  advertising  agency  with  ofHces  at 
Toronto,  Montreal  and  Vancouver.  Mr. 
Reld  has  been  with  the  agency  (for- 
merly Lord  &  Thomas  of  Canada)  since 
1928,  and  has  been  general  manager  at 
the  Toronto  head-ofiace  since  1943.  Mr. 
Charles  Joined  the    agency  In  1941. 


'VER  since  Western  Electric  vac- 
uum tubes  made  possible  tbe  first 
transcontinental  telephone  line  in 
1915,  estem  has  been  a  leader  in 
tube  manufacture. 

Today,  \N  estern  Elei-tric  tubes  de- 
signed by  Bell  Labs  serve  many  of  the 
nation's  leading  broadcasters  —  and 
Graybar  has  been  able  to  take  care 
of  their  needs  throughout  the  war. 

After  the  war,  new  Western  Electric 
tubes — many  of  them  growing  out  of 
important  ^vartime  developments  by 
Bell  Labs — will  be  available  to  im- 
prove peacetime  broadcasting. 

Western  Electric 


WHN  New  York  Will  interrupt  Its  base- 
ball broadcasts  for  important  news 
bulletins  and  will  broadcast  a  10-mln- 
ute  news  period  between  double-head- 
ers. 


CONSOLIDATED  ROYAL  CHEMICAL 
Co.,  Chicago,  major  radio  advertiser  for 
Krank's  Shave  Cream,  through  Bussel 
M.  Seeds  Co.,  Chicago,  has  appointed 
Sherman  K.  Ellis  &  Co.,  New  York,  as 
agency  for  Acidine,  a  medicine. 

CELLO  WAX  Co.,  Baltimore,  has  signed 
a  52-week  contract  for  four  weekly  par- 
ticipations on  "Breakfast  With  Dorothy 
&  Dick"  on  WOR  New  York  for  Bluko 
and  Cellowax  through  Maurice  Azrael 
Adv.,  Baltimore.  Another  sponsor  for 
the  new  program  is  Kay  Preparations, 
New  York,  using  thrice-weekly  partici- 
pations for  13  weeks  for  Formula  301, 
through  Irving  Rosen  Adv.,  New  York. 

CITRUS  CONCENTRATES  Inc.,  Dune- 
din.  Fla.,  citrus  concentrate  and  by- 
product producer,  has  appointed  Comp- 
ton  Adv.,  New  York,  as  agency. 

JOHN  OPTIZ  Inc.,  New  York,  as  part 
of  spring  campaign  for  J-O  insecticide, 
April  16  started  thrice-weekly  partici- 
pation on  WABC  New  York.  Agency  is 
Tracy  Kent  &  Co.,  New  York. 

LEWIS  FOOD  Co.,  Los  Angeles  (dog, 
cat  food),  in  early  April  started  thrlce- 
weekly  participation  in  "Norma  Young's 
Happy  Homes"  on  KHJ  HoUjrwood.  Con- 
tract is  for  26  weeks.  Firm  also  uses  a 
heavy  spot  schedule  on  southern  Cali- 
fornia stations.  Elwood  J.  Robinson 
Adv.,  Los  Angeles,  has  account. 

LOMA  LINDA  FOOD  PRODUCTS,  Arl- 
ington, Cal.  (Ruskets),  In  early  April 
started  twice-weekly  participation  In 
"Norma  Young's  Happy  Homes"  on 
KHJ  Hollywood;  "Emily  Barton,  Home- 
Making  Expert"  on  KFRC  San  Fran- 
cisco and  "Katherine  Kitchen's  Home 
Economics"  program  on  KFBK  Sacra- 
mento. Firm  also  continues  participa- 
tion in  "Art  Baker's  Notebook"  on  KFI 
Los  Angeles,  and  "Susan  Lltte,  The 
Friendly  Homemaker",  on  KROW  Oak- 
land. Agency  Is  Elwood  J.  Robinson 
Adv.  Co.,  Los  Angeles. 


Buy  War  Bonds  — and  hold  them! 


WDSU  is  proud  that  it  has  been  selected  exclusively 
for  the  first  regular  sponsored  daily  broadcasts  by  the 
New  Orleans  States  direct  from  the  home  of  the  Times 
Picayune  Publishing  Co. 

Each  afternoon  at  2:15  PM  the  listeners  of  South 
Louisiana  and  the  Gulf  Coast  will  now  hear  "Stand  by  for 
the  States"  presenting  latest  news,  interviews,  and  features 
by  the  staff  of  this  pioneer  newspaper  of  the  South. 

This  will  mean  greater  service  to  our  audience  which 
has  just  designated  WDSU  first*  in  average  daytime 
listening  in  New  Orleans;  and  follows  its  recent  special 
citation  by  the  DuPont  Radio  Award  Committee  for  public 
service. 

WDSU 

NEW  ORLEANS 

24  HOURS  1280  KC 

•C.  E.  Hooper  American  Broadcasting  Co.,  Inc. 


AMERICAN  HOME  PRODUCTS  Corp., 
Wilmington,  Del.,  extensive  radio  ad- 
vertiser, has  announced  first  quarter 
gross  sales  of  $30,009,000,  19%  higher 
than  the  same  period  last  year  and 
49%  above  the  first  three  months  of 
1943.  Gross  volume  for  1944  was  $105,- 
090,000. 

MILENS  JEWELRY  Co.,  Oakland,  will 
sponsor  10:30  p.m.  news  across  the 
board  on  KROW  Oakland.  Agency  is 
Theodore  H.  Segall  Co.,  San  Francisco. 
CHRISTIAN  HEURICH  Brewing  Co.. 
Washington,  will  sponsor  "Sym. phonic 
Swing"  7:15-7:30  p.m.  Mon.,  Tues,  and 
Thurs.  on  WOL  Washington.  Agency 
is  Romer  Adv.  Service,  Washington. 
GIMBEL  BROS.  Dept.  Store,  Milwaukee, 
has  signed  for  another  year  of  recon- 
structed play-by-play  broadcasts  of 
Milwaukee  Brewer  games  over  WEMP 
Milwaukee,  with  Mickey  Heath,  former 
player  and  now  vice-president  of  the 
team,  announcing  for  the  fifth  year. 
LIBERTY  CHERRY  &  FRUIT  Co.  of 
Canada,  Toronto,  has  started  spot  an- 
nouncements thrice  weekly  on  a  num- 
ber of  Canadian  stations.  Account 
placed  by  James  Fisher  Co.,  Toronto. 
A.  WANDER  Ltd.,  Peterborough,  Ont. 
(Ovaltine),  has  started  quarter-hour 
newscasts  six-weekly  on  CKEY  Toronto. 
Agency  is  McKim  Adv.,  Toronto. 

PREMIER     SHIRT     &  SPORTSWEAR, 

Toronto,  has  started  weekly  quarter- 
hour  programs  on  CKEY  Toronto. 
Agency  is  Ellis  Adv.  Co.,  Toronto. 

JONES  BROS.  Co.  of  Canada,  Dundas. 
Ont.  (hair  tonic),  has  started  a  weekly 
quiz  show  on  CFRB  Toronto.  Agency 
Is  Ferres  Adv.  Agency,  Toronto. 
ROBERT  M.  McINTYRE  has  been  ap- 
pointed advertising  manager  of  Gen- 
eral Motors  Products  of  Canada,  Oshawa, 
Ont.  He  has  been  with  the  company 
since  1924. 

HUNT  BROS.  PACKING  Corp.  propose 
to  change  the  corporate  name  to  Hunt 
Foods  Inc.  to  conform  to  the  company's 
plan  to  expand  its  activities  in  the 
general  food  business.  Removal  of  the 
company's  sales  offices  from  Hayward 
to  FuUerton  (Cal.)  and  the  appoint- 
ment of  A.  T.  MacMATH  as  general 
sales  manager  also  was  announced. 
LLOYD  C.  HILSZ  was  named  assistant 
sales  manager  and  CHARLES  H.  HORN- 
BURG  Jr.,  advertising  manager. 

SEARS,  ROEBUCK  &  Co.  Farm  Store, 
St.  Cloud,  Minn.,  is  sponsoring  dally 
the  ten-minute  period  12:35  p.m.  on 
KFAM  St.  Cloud,  featuring  the  store's 
farm  expert. 

H.  C.  CAPWELL  Co.,  Oakland  (dept. 
store),  has  placed  a  13-week  program 
"Love  Notes"  on  KROW  Oakland  to 
promote  Cohama  fabrics. 

ED  SCHUSTER  &  Co.,  MUwaukee,  has 
placed  its  advertising  account  with 
Amos  Parrls  &  Co.,  New  York.  Radio 
is  said  to  be  considered. 

(Continued  on  page  56) 
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•  •  •  are  the  newest  subscribers 
to  the  fast'growing  client  list  of 
International  News  Service. 

The  New  Orleans  Times -Picayune,  the  New  Orleans 
States,  and  Station  WOR  give  recognition  to  the  out- 
standing news  service  rendered  by  INS. 

At  home  and  from  every  battlefront,  INS  has  been 
consistently  in  the  forefront  with  a  coverage  conspicuous 
for  its  accuracy,  completeness  and  speed. 

More  and  more  the  front  pages  of  the  nation's  news- 
papers abound  with  INS  date  lines. 


INTERNATIONAL  NEWS  SERVICE 


BROADCASTING    •    Broadcast  Advertising 


April  23,  1945    •    Page  55 


THERE'S 
MUSIC 
A-PLENTY 

ON  1320/ 


Every 
Afternoon 
from 
2:45  to  4:00 
,  Music 
as  you  like 
it. . . 
Hot,  Sweet, 
and  on  the 
Toasted 
Side, 
is  the  order 
of  the  day 
on 

"Club  1320" 
a  WJHP 
feature. 
Host 
Al  Jennings 
is  proud 
that 

//  Hooperatinss 
show 
WJHP  has 
sained 
additional 
afternoon 
listeners. 
It  sells 
it  pays ! 


{Continued  from  page  54) 

A.  CRAIG  SMITH,  vice-president  in 
charge  of  advertising  of  Gillette  Safety 
Razor  Corp.,  Boston,  has  taken  on  ad- 
ditional duties  as  sales  head. 

BURPEE  CAN  SEALER  Co..  Harrington, 
111.,  will  sponsor  participating  show 
"Ida  Bailey  Allen  and  the  World  Home- 
makers",  Monday  through  Friday,  ef- 
fective May  1  for  13  weeks  on  WGN 
Chicago.  Weston-Barnett.  Chicago,  is 
agency. 

MUTUAL      ORANGE  DISTRIBUTORS. 

Redlands,  Cal.  (Real  Gold  orange  con- 
centrate), in  a  13-week  campaign  start- 
ing April  23  will  sponsor  dally  partici- 
pation in  home  economics  programs  on 
KIRO  KOMO  Seattle.  For  Gilt  Edge 
naval  orange  juice  firm  in  a  brief  cam- 
paign ending  May  5  is  using  a  total  of 
72  live  spots  on  KFRC  KGO  KJBS 
KSFO  KYA  KGW  KPO.  Agency  is  J. 
Walter  Thompson  Co.,  Los  Angeles. 

PEDA-SPRAY  Co.,  Fairfield,  la.,  a  new 
company  manufacturing  Peda-Spray 
for  athlete's  foot,  and  dispensers,  has 
appointed  Brlsacher,  Van  Norden  & 
Staff.  New  York,  as  agency. 

CAL  CONCENTRATE  Co.,  Chicago  (Cal 
Cola),  has  placed  its  account  with  At- 
las Adv.,  Chicago.  Radio  is  said  to  be 
considered. 

TUGEND  BLADE  Co.,  Buffalo  (Doctor's 
razor  blades),  has  named  Ellis  Adv., 
Buffalo,  as  agency.  Plans  for  radio  are 
said  to  be  included. 

LYON  VAN  &  STORAGE  Co.,  Los  An- 
geles, adding  to  Its  schedule,  on  April 
23  for  52  weeks  starts  an  approximate 
total  of  65  spots  weekly  on  nine  Pacific 
Coast  stations.  List  includes  KVI  KJR 
KEX  KFBK  KFSD  KMJ  KTMS,  with 
one  in  San  Francisco  and  Lbs  Angeles 
to  be  added.  Agency  is  BBDO,  Los  An- 
geles. 

HOTEL  CONTINENTAL,  Chicago,  about 
.-^prll  16  started  six  spots  weekly  for 
13  weeks  on  WJJD  WIND  WAAF  Chi- 
cago. Agency  is  Sidney  S.  Lovltt  Co., 
Chicago. 

O.  J.  MORRISON  Dept.  Store,  Hunting- 
ton, W.  Va.,  is  sponsoring  on  WSAZ 
Huntington  "Breakfast  Serenade",  live 
local  program  heard  Mon.  thru  Sat. 
7:45  a.m. 


JIMMY  DURANTE  and  Gary  Moore  meet  executives  for  their  new  CBS  p 

sponsor,  United  Drug  Co.  Seated  (1  to  r)  :  Arthur  White,  United  account  M 

executive  for  N.  W.  Ayer  &  Co.;  Howard  Neill,  special  sales  director  ■ 

for  United;  Durante;  W.  C.  Gittinger,  CBS  vice-president  for  sales;  w 

Moore;  George  Kennison,  United  advertising  manager;  F.  K.  White,  M 

CBS  vice-president  and  treasurer.  Frank  Stanton,  CBS  vice-president,  ||^ 
and  Howard  Rose,  N.  W.  Ayer,  vice-president,  on  floor. 


GARRIGVES  LIKES 
1,050-LINE  VIDEO 

The  French  1,050-line  television 
images  are  better  than  1,200-line 
pictures  demonstrated  by  RCA, 
Pierre  Garrigues,  chief  of  the  bu- 
reau of  special  programs  for  the 
French  government  television  sta- 
tion, told  BROADCASTING  last  Week. 


JACKSONVILLE,  FLA. 


WHDH 


5000  WATTS 


Norionol  Sales  Representalive$  •  SPOT  SALES,  INC.,  New  York  -  Chicago  -  San  Francisco 


Both  were  laboratory  demonstra- 
tions, he  said,  and  the  RCA  subject 
was  a  film  while  the  French  sub- 
ject was  a  live  girl,  he  said,  so 
perhaps  the  comparison  was  not 
completely  fair,  but  he  stated  that 
the  French  picture  was  "more  per- 
fect, clear  and  continuous". 

Interviewed  a  month  after  his 
arrival  in  this  country  to  study 
American  radio  and  video  tech- 
niques and  programming,  Mr.  Gar- 
rigues said  that  in  quality  of  pic- 
tures actually  telecast  in  both  coun- 
tries, the  American  525-line  image 
is  superior  to  the  450-line  picture 
broadcast  in  France. 

Mr.  Garrigues  said  that  he  saw 
little  difference  between  the  525- 
line  and  the  1,200-line  images  dem- 
onstrated by  RCA.  He  said  that 
eye  is  "quite  satisfied' 
700,  800  or  900  lines. 

Existence  of  a  "10-year  plan  to 
equip  all  France  with  television" 
was  revealed  by  Mr.  Garrigues, 
who  said  that  it  was  a  government 
plan,  well  down  on  paper,  calling 
for  establishment  of  transmitters 
in  Toulouse,  Remis,  and  several 
other  points. 
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OFFICERS  ELECTED 
BY  4.A  COVmiLS 

OFFICERS  and  governors  of  the 
five  sectional  councils  of  the  Amer- 
ican Assn.  of  Advertising  Agen- 
cies have  been  elected  for  the  year 
ending  March  31,  1945.  Full  roster 
including  names  of  those  continu- 
ing in  office  is  as  follows: 

For  New  York  council,  chairman,  Rob- 
ert E.  Lusk,  Benton  &  Bowles;  vice- 
chairman,  Robert  M.  Ganger,  Geyer, 
Cornell  &  Newell;  secretary-trAsurer, 
Robert  B.  Grady,  Robert  B.  Grady  Co.: 
governors,  Monroe  F.  Dreher,  Monroe  F. 
Dreher  Inc.;  A.  W.  Lewln,  A.  W.  Lewin 
Co.;  Dwlght  Mills,  Kenyon  &  Eckhardt. 

Chairman  of  the  New  England  Co\m- 
cil  is  Donald  D.  Douglass,  Harold  Cabot 
&  Co.;  vice-chairman,  Harold  Bugbee, 
Walter  B.  Snow  &  Staff;  governors, 
James  Thomas  Chlrurg,  J.  T.  Chlrurg 
Co.;  Richard  S.  Humphrey,  H.  B. 
Humphrey  Co.,  all  Boston,  and  secre- 
tary-treasurer, Elmer  S.  Horton,  Hor- 
ton-Noyes,  Providence. 

For  the  Atlantic  Council,  chairman, 
Lee  E.  Hood,  Richard  A.  Foley  Adv.; 
vice-chairman,  Howard  A.  Medholdt, 
Aitkin-Kynett  Co.;  secretary-treasurer, 
Wesley  M.  Ecoff,  Ecoff  &  James;  gov- 
ernors, Norman  W.  Geare,  Geare-Marston 
Inc.,  all  Philadelphia. 

Chairman  of  the  central  council  is 
Fairfax  M.  Cone,  Foote,  Cone  &  Beld- 
Ing;  vice-chairman,  Arthur  R.  Mogge, 
Arthur  R.  Mogge  Inc.;  sepretary-treas- 
urer,  Sidney  Wells,  McCann-Erlckson, 
Chicago;  governors,  Robert  B.  Barton. 
BBDO;  WUlard  P.  Lochridge,  J.  Walter 
Thompson  Co.;  R.  W.  Metzger,  Ruth- 
rauff  &  Ryan;  L.  T.  Wallace,  Wallace- 
Ferry-Hanley  Co.  (all  Chicago)  and 
Enno  D.  Winius,  Anfenger,  St.  Louis. 

H.  E.  Cassidy,  McCarty  Co.,  Los  An- 
geles, is  chairman  of  the  Pacific  coun- 
cil whose  terms  expire  Oct.  31,  1946. 
Vice-chairman  Is  Warren  E.  Kraft,  Er- 
win,  Wasey  &  Co.  of  the  Pacific  Coast, 
Seattle;  secretary-treasurer,  Dana  H. 
Jones,  Dana  Jones  Co.,  Los  Angeles; 
governors,  Charles  L.  Baum,  Short  & 
Baum  Adv.,  Portland;  Robblns  Mill- 
bank.  McCann-Erickson,  San  Fran- 
cisco. 


MEETING  WITH  Dr.  Frederick  J.  Cullen,  exec.  v-p.  of  the  Proprietary 
Assn.  of  America,  to  improve  proprietary  copy,  are  (1  to  r)  :  J.  K.  Mason, 
NBC  continuity  acceptance  manager;  J.  H.  Ream,  CBS  vice-president; 
Cullen;  Dorothy  Kemble,  Blue- ABC  continuity  acceptance  director; 
Edwin  Otis,  Mutual  commercial  program  supervisor.. 


Kesten  Seeks  to  Clear  Up  the  Record 
On  Testimony  Given  at  WOKO  Hearing 


EDITOR  Broadcasting: 

Some  time  ago  you  carried  a 
story  about  the  WOKO  case  in 
which  you  quoted  statements,  made 
by  the  attorney  for  the  station, 
which  involved  the  name  of  Mr. 
Faley,  as  president  of  CBS. 

These  statements  very  completely 
and  very  unfortunately  misrepre- 
sented Mr.  Paley,  both  as  to  the 
facts  and  as  to  the  record  before 
the  Commission.  In  effect,  the  at- 
torney alleged,  as  your  story  stated, 
that  Mr.  Pickard  had  concealed 
his  stock  ownership  in  WOKO  at 
the  request  of  Mr.  Paley— all  this 
years  ago  when  Mr.  Pickard  was 
in  Mr.  Paley's  employ.  In  fact,  Mr. 
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Paley  never  made  such  a  request, 
and  neither  Mr.  Pickard  nor  any 
other  of  the  interested  parties 
ever  testified  to  this  effect. 

Since  this  completely  false  alle- 
gation was  made  to  the  Commis- 
sion during  Mr.  Paley's  absence  in 
the  armed  forces,  Ralph  F.  Colin, 
Mr.  Paley's  attorney,  has  fully  in- 
formed the  Commission  of  the  in- 
accuracy of  this  accusation  in  order 
to  correct  the  record  at  the  Com- 
mission. In  the  same  spirit,  I  am 
addressing  this  note  to  you  in  the 
hope  that  you  will  publish,  in  what- 
ever way  you  see  fit,  the  fact  of 
our  denial,  for  the  benefit  of  read- 
ers who  saw  the  earlier  story. 

Paul  W.  Kesten, 
Executive  Vice-President,  CBS, 
New  York. 
April  13. 


WLW  Medical  Policy 

ANNOUNCEMENTS  which  men- 
tion laxatives,  deodorants,  alka- 
lizers  or  other  products  involving 
or  suggesting  body  functions  will 
not  be  accepted  during  certain  hours 
on  WLW  Cincinnati,  General  Man- 
ager Robert  E.  Dunville  has  an- 
nounced. New  restrictions  will  ap- 
ply to  the  time  periods:  7:30  a.m. 
to  8:4.5  a.m.;  11:30  a.m.  to  1:30 
p.m.;  5:45  p.m.  to  7:30  p.m.  Policy 
goes  into  effect  April  29. 
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DYNAMIC  HANDI-MIKE 


■ 
m 


TECHNICAL  DATA 
MODEL  204-TC 


"1 


IMPEDANCE:  35-50  Ohms. 
FREQUENCY  RESPONSE:  200-7500  Cps. 
OUTPUT  LEVEL:  Into  50  ohm  inpuf;  44 

db  below  6  milliwatfs  for  100  bar 

signal. 

SWITCH:  Type  "T."  Press-to-talk.  Ver- 
tical toggle  with  snap  action. 
CORD:  6  feet  long.   Rubber  jacketed. 

2  Conductor  and  shield. 
CIRCUIT:  Two  wires  direct  to  micro- 
phone. Switch  "mokes"  independent 
circuit.  For  use  in  connection  with 
control  circuit  of  transmitter  or  other 
relay  operated  device. 
DIMENSIONS:  Length  overall  8  inches, 

head  diameter  2%  inches. 
SHIPPING  WEIGHT:  2  pounds. 
There  ore  seven  other  dynamic  hondi- 
mike  models  from   which  to  make  a 
selection. 


Universal  Handi-Mikes  have  been,  through  these  years  of 
progress  in  Radio-Electronics,  as  common  a  part  to  specialized 
sound  equipment  as  the  vacuum  tube  is  to  your  home  radio. 
The  same  microphone  restyled  and  redesigned  progressively 
has  met  the  wanted  need  of  a  rugged  hand  held  microphone. 
The  Handi-Mikes  are  now  available  in  both  carbon  and  dynamic 
microphones  with  a  variety  of  switches  and  circuits  from  which 
to  choose. 


UNIVERSAL  MICROPHONE  COMPANY 

iNGLEWOOD,  CALIFORNIA 


REPRESENTATIVES:  New  York,  Chicago,  Kansas  City,  Cleveland, 
Boston,  Tampa,  Houston,  Philadelphia,  Detroit,  Seattle,  St.  Paul, 
Salt  Lake,  Los  Angeles,  San  Francisco,  and  AshevUle. 
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EDMUND  A.  LAPORT,  developer  of  com- 
munications equipment  used  by  the 
United  Nations,  has  been  appointed 
chief  engineer  of  the  newly-organized 
RCA  International  division.  Mr.  Laport 
previously  was  on  the  staJI  of  the  chief 
engineer  of  the  RCA  Victor  division, 
working  with  the  international  depart- 
ment, and  before  that  was  chief  en- 
gineer of  the  engineering  products  divi- 
sion of  RCA  Victor  Co.,  Canada. 
WESTERN  ELECTRIC  Co.,  New  York, 
on  April  16  shifted  headquarters  of  the 
traffic  department  from  Chicago  to  the 
company's  main  offices  at  195  Broadway, 
New  York. 

VICTOR  H.  VOSS,  WIND  Chicago  chief 
engineer,  is  to  marry  RITA  POLKA, 
member  of  the  WIND  traffic  department, 
in  June. 

HAROLD  SPENGLER,  released  from  the 
Navy,  has  returned  to  WFOY  St.  Au- 
gustine, as  chief  engineer,  replacing 
CARL  B.  DELAY,  who  joins  Hazeltyne 
Corp.,  Long  Island,  N.  Y.,  radar  divi- 
sion. JOHN  E.  (Pat)  BERNHARD  Jr., 
former  WFOY  chief  engineer,  is  now  in 
the  radar  division  of  Western  Electric 
In  the  Pacific  area.  DONN  COLEE,  who 
resigned  as  control  room  operator  at 
WOV  New  York  to  enlist  in  the  Navy, 
is  at  WFOY  as  engineer-announcer 
awaiting  call  after  passing  his  physical. 
PVT.  HARRY  SANDERS,  former  control 
operator  of  CKY  Winnipeg,  was  re- 
cently wounded  in  action  with  the  Ca- 
nadian Army  on  the  German  front. 
GORDON  BALLANTYNE,  former  trans- 
mitter operator  of  CKX  Brandon,  Man,, 
has  been  commissioned  a  flying  officer 
in  the  RCAP. 

DON  ROBERTSON,  placed  on  the 
RCAF  reserve  as  air  gunner,  has  joined 
the  technical  staff  of  CKY  Winnipeg. 


JO  BASIL,  one  of  four  girl  engineers 
of  KYW  Philadelphia,  has  resigned  to 
join  the  Du  Mont  television  stafif  in 
New  York  as  operator. 
ARTHUR  B.  ELLIS  has  been  appointed 
British  Columbia  regional  engineer  for 
the  CBC,  succeeding  NORMAN  OLDING 
who  shifts  to  Ottawa. 
J.  L.  MARSHALL  has  been  appointed 
engineer  In  charge  of  the  Canadian 
Broadcasting  Overseas  Unit,  with  head- 
quarters in  London.  Teams  of  the  CBC 
Overseas  Unit  are  with  Canadian  troops 
on  the  western  European  front  and  in 
Italy.  Among  engineers  now  with  the 
unit  are  L.  R.  MOORE,  released  by  the 
Canadian  Army;  A.  J.  McDONALD,  on 
the  Italian  front;  W.  F.  McCORD,  on 
the  western  front,  and  C.  W.  SPEER, 
in  Holland. 

FRED  WAMBLE,  formerly  with  KGVO 
Missoula,  and  ELLIS  DRAUTE,  former- 
ly with  World  Broadcasting,  Chicago, 
have  joined  the  engineering  stafif  of 
WBBM  Chicago. 

HARRY  C.  HEYWOOD  has  been  ap- 
pointed supervising  operator  of  CBK 
Watrous,  Sask. 

DONALD  SHEA,  former  WCAM  Cam- 
den announcer,  is  new  engineer  at 
WFIL  Philadelphia. 

CLIFF  .  HARRIS,  former  chief  engineer 
of  WIP  Philadelphia,  returns  to  the 
station  as  technical  supervisor  on  tele- 
vision preparations. 

HAMILTON  RADIO   Corp.,  New  York, 

makers  of  Olympic  radio  sets,  now  en- 
gaged entirely  in  war  production,  has 
appointed  Sherman  K.  Ellis  &  Co., 
New  York,  as  agency. 
CLARKE  SANDERS,  on  Blue-ABC  en- 
gineering staff  attached  to  CINPAC,  is 
returning  to  KGO,  network's  San  Fran- 
cisco outlet. 


WeLL,  WELL- 
ALL  THE  HONORS 
IN  PiTTSBURGH 

All  of  the  Pittsburgh  agencies  handling 
radio  accounts  placed  business  with 
KQV  in  1944— and  the  local  boys  know 
local  coverage! 


ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 


Hawkins  Named 

J.  N.  A.  HAWKINS,  electronics  en 
gineer,  has  been  appointed  general 
sales  manager  of  industrial  elec- 
tronic products  of  Sylvania  Elec- 
tric Products,  New  York.  Sincei 
1941,  Mr.  Hawkins  has  been  en 
gaged  in  classified  research  in^j^, 
Naval  Warfare  methods  and  equip-;  luni 
ment,  and  has  served  overseas.  Heg 
was  at  one  time  technical  editor  oi 
Radio,  and  later,  chief  transmis 
sion  engineer  of  the  sound  depart 
ment  of  Walt  Disney  Studios. 


jitatl 
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RCA  Communications  April  16  put  into  oris 
operation  a  radlophoto  circuit  between  j 
New  York  and  Paris.  RCAC  now  pro-  i 
vides  radlophoto  service  between  New't 
York    and    London,    Moscow,  CairoJc 
Stockholm,  Berne,  Buenos  Aires,  Paris: 
between  San  Francisco  and  Melbourne: 
from  Honolulu  to  San  Francisco. 


ALEX  USCHUK,  for  three  years  engi- 
neer at  WJIM  Lansing,  Mich.,  has  re- 
ported for  induction. 

ERNIE  SWAN,  chief  engineer  of  CKEY, 
Toronto,  has  been  elected  vice-chair- 
man of  the  newly  formed  Canadian 
Council  of  the  Institute  of  Radio  Engi- 
neers. 

CHARLES  R.  HICKS,  chief  engineer  of 
WROX  Clarksdale,  Miss.,  is  the  father 
of  a  boy. 

CHARLES  A.  RUTLEDGE,  new  to  radio, 
has  been  added  to  the  technical  staff 
of  WROX  Clarksdale,  Miss. 

TOM  BEAN,  member  of  the  control 
room  staff  of  WCOP  Boston,  has  re- 
turned to  the  station  following  an  ill- 
ness of  two  months. 

COL.  A.  R.  MARCY,  former  chief  en- 
gineer of  WSYR  Syracuse  now  with  the 
Signal  Corps  in  Hawaii,  is  In  charge 
of  all  communications  in' the  Southwest 
Pacific. 

HARVEY  DEGERING,  formerly  with 
KGW  Portland,  Ore.;  HOWARD  ENDI- 
COTT,  formerly  with  KOIN  Portland: 
JACK  ERWIN,  KGW;  CLARENCE  Mc- 
CREDIE,  KOIN;  CARL  SHANTZ,  KGW: 
HERBERT  STRUCK,  KGW;  CHARLES 
HUELING,  released  from  the  service, 
and  GEORGE  REDFERN  are  new  addi- 
tions to  the  technical  staff  of  KEX 
Portland. 

AL  PRATT,  from  World  Wide  Broad- 
casting System,  Boston,  to  WALB  Al- 
bany as  chief  engineer. 

SYLVANIA      ELECTRIC  PRODUCTS. 

New  York,  has  leased  a  five-story  build- 
ing in  Marietta,  O.,  for  expansion  of 
its  electronic  manufacturing  facilities, 
with  production  scheduled  to  begin  at 
an  early  date.  EDWARD  LEWIS  will  be 
resident  general  manager  and  W.  H. 
LAMB  win  be  plant  manager. 

LEROY  GRUBB  is  a  new  member  of 
the  technical  staff  of  KPJZ  Fort  Worth. 
J.  C.  IRBY  Jr.  is  now  chief  engineer 
of  KRMD  Shreveport,  La.  J.  L.  SEAY 
has  Joined  KTBC  Austin,  Tex.,  as  chief 
engineer. 

FRANK  BAUER  Jr.  has  Joined  the 
WWSW  Pittsburgh  engineering  staff. 


Whaie  nJnety-ntfts  ptrcsnt  of  retail 
sales  ar«  mode:  KOY.  Pho«nIx; 
KTUC,  Tucjon;  KSUN.  fiiibe*- 
lowell-Douglas.  Affiliated  In  man. 
agamant  with  WLS,  In  Chicago. 


JOHN  BLAIR  &  COMPANY- 
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|A  SERIES  of  special  broadcasts  on  the 
't\  San  Francisco  United  Nations  Se- 
,  J       curlty   Conference    and    heard  in 
=  "  livery  schoolroom  of  West  Virginia,  be- 
lerffiian  last  Friday  over  West  Virginia  sta- 
lons,    as   a   result    of   the  statewide 
ocial  action  clinic. 
Originating  at  WCHS  Charleston,  key 
wf|  tation  of  the  West  Virginia  Network, 
[  I  erles  Is  heard  Friday  9:15-9:25  a.m.  and 
eatures    explanatory    talks    by  Harry 
I  Jrawley,  principal  of  the  Chamberlain 
;  funlor  High  School,  Charleston.  -At  the 
1  ocial  action  clinic,  Howard  L.  Cher- 
lofl,   managing  director  of  the  West 
/irginia  Network,  represented  the  state's 
I  aroadcasters  and  volunteered  to  take 
!  I  >n  the  broadcast  assignment.  The  State 
Board  of  Education  agreed  to  line  up 
-he  schools. 

Stations  throughout  the  state  are 
;harlng  line  costs.  Although  WCHS  is 
)riglnating  the  programs,  it  receives  no 
lir  credit.  Rather  the  project  Is 
:  j  abeled  a  State  Board  of  Education  func- 
lon.  Following  the  10-mlnute  broad- 
';ast,  students  in  every  school  of  the 
™  'itate  spend  20  minutes  discussing  Con- 
'Jerence  issues. 


5'  U 


New  on  WNEW 


WNEW  New  York  teaches  Russian  by 
radio  in  "Let's  Talk  Russian"  by  hav- 
ing a  member  of  the  American  Rus- 
Eljjsian  Institute  instruct  well-known  per- 
,3onalltles  In  new  words  and  phrases 
aiteach  week.  Listeners  may  send  for  a 
iwork  sheet  listing  phrases  and  records 
used  on  the  program.  In  "Memory  De- 
tectives", weekly  half-hour  series,  stu- 
o|aio  audience  competes  for  cash  prizes 
t|!by  guessing  the  year  the  musical  num- 
bers played  by  station  orchestra  first 
appeared.  Dramatic  sketches  containing 
clues   are   built   around   the  musical 
numbers. 

Prisoners'  Messages 

MUTUAL  on  Friday  night  aired  the 
first  recorded  messages  to  reach  the 
U.  S.  from  American  war  prisoners  in 
a  German  camp  and  at  a  later  date, 

5,the  network  probably  will  broadcast 
others    in    the    lot    of    25  recordings 

jibrought  to  the  States  by  a  representa- 
tive of  the  YMCA.  Only  three  of  the 
messages  to  families  and  friends  were 

ijheard  on  the  quarter-hour  program  Fri- 

^day. 

V-E  Day  Programs 

WJJD  Chicago  throughout  V-E  Day  will 
:  broadcast  a  program  in  tribute  of  the 
memory  of  men  who  have  redeemed 
human  liberty.  Program  is  titled  "Pray- 
iers  for  Permanent  Peace".  A  Papal 
peace  program  of  Pope  Plus  XII  will 
be  presented.  Partially  transcribed,  show 
will  dramatize  the  prayers  for  freedom 
I  and  peace  of  America's  heroes. 

Folk  Lore  Series 

AMERICAN  folk  lore,  including  legends 
and  true  stories,  is  dramatized  on  CBS 
in  "Time  to  Remember",  five  weekly 
quarter-hour  series,  with  Milton  Bacon 
collecting  material,  preparing  scripts 
and  serving  as  narrator. 

G-2  Stories 

IN  "The  Man  From  G-2"  the  Blue- 
ABC  dramatizes  the  activities  of  G-2, 
U.  S.  Army  Intelligence,  with  a  MaJ. 
Hugh  North  as  principal  character.  Se- 
ries is  based  on  adventure  stories  by 
Col.  Van  Wyck  Hason. 


STATION  TIME 

SPOT  ANNOUNCEMENTS 

CONTACT 

Bon-Smitii  Cempaoy,  Incotp. 


COLUMBIA 
NETWORK 


Sea  Tales,  Gardening 
WCOP  Boston  has  added  "New  England 
Sea  Tales",  Wednesday  8  p.m.,  and 
"Victory  Garden  News"  Monday  through 
Saturday  6:45-7  p.m.  The  first,  written 
and  narrated  by  Lt.  Edward  Rowe 
Snow,  World  War  II  veteran,  features 
adventure  and  legend  of  the  North  At- 
lantic coast.  Second  program  is  de- 
signed by  George  Graves,  of  the  staff 
of  the  Massachusetts  Horticultural  So- 
ciety and  editor  of  Its  publication 
"Horticulture." 

Farm  Prospects 
WBZ-WBZA  Boston-Springfield  AprU  10 
for  the  seventeenth  consecutive  year 
was  host  at  the  annual  meeting  of  the 
principals  behind  the  dally  New  Eng- 
land Radio  News  Service  Program,  farm 
feature  broadcast  cooperatively  by  the 
Dept.  of  Agriculture,  agriculture  de- 
partments of  six  local  states  and  WBZ 
since  1928.  Forum  programs  on  pros- 
pects for  the  new  year  was  feature  of 
meeting. 

Job  Replacements 

ARRANGEMENTS  for  a  weekly  program 
designed  to  place  disabled  veterans  in 
jobs  for  which  they  have  received  spe- 
cial training  have  been  completed  be- 
tween Jack  Burnett,  assistant  manager 
of  KUTA  Salt  Lake  City,  and  Col. 
Robert  M.  Hardaway,  commanding  offi- 
cer, Bushnell  General  Hospital.  Pro- 
gram will  Include  veterans  anticipating 
early  discharge. 

'Alcoholics  Anonymous' 
TAKEN  after  the  national  organization 
of  the  same  name,  "Alcoholics  Anony- 
mous" program  Is  now  heard  on  WW  J 
Detroit  Saturday  7  p.m.  Tested  at  first 
as  a  bi-weekly  program  in  the  11:15 
p.m.  spot  Saturday,  series  dramatizes 
true  stories  and  interviews  members  of 
the  organization  which  is  treating 
alcoholism  as  a  disease. 


Newsstand  Review 
NEWSSTAND  fans  and  periodical  sub- 
scribers now  have  a  weekly  program  on 
the  CBC  Dominion  network  called 
"Newsstand  Review".  Ralph  Marven. 
former  CBC  farm  commentator,  broad- 
casts the  Monday  evening  commentary 
of  newsworthy  and  entertaining  ar- 
ticles In  a  wide  variety  of  periodicals. 

Fun  Canteen 
SERIES  titled  "McWUliams'  Pun  Can- 
teen" started  AprU  7,  12-12:30  p.m. 
(CWT)  on  the  Blue-ABC.  Program  is 
built  around  the  "anything  can  hap- 
pen on  a  furlough"  idea.  McWUliams 
leads  two  groups  of  servicemen  and 
women  contestants  through  extem- 
poraneous stunts  and  contests. 

Pan-American  Series 
WNYC  New  York  in  "Pan-American 
People's  Music  Series",  a  weekly  quar- 
ter-hour, presents  consular  representa- 
tives of  Latin  American  countries,  na- 
tive folk  artists,  and  later  will  feature 
exchange  students  in  New  York  on 
scholarships  established  by  Mayor  F. 
H.  LaGuardia. 

War  Effort  Show 
TO  FURTHER  the  homefront  war  effort, 
WSIX  NashvUle  has  started  "On  to 
Victory"  Saturday  1:30-2  p.m.  which 
includes  in  its  format  news  from  and 
interviews  with  local  residents  now 
overseas  and  with  returning  veterans. 
Recruiting  and  resettlement  of  veterans 
wUl  also  be  tied-in  on  the  show. 

Memorial  Series 
WLIB  New  York,  observing  Gov.  Dew- 
ey's request  that  New  York  state  ob- 
serve 30  days  of  mourning  for  the  late 
President,  is  broadcasting  a  daily  five- 
minute  "Roosevelt  Memorial".  Each  pro- 
gram includes  either  a  record  portion 
of  Mr.  Roosevelt's  voice  or  a  quote  on 
his  beliefs. 
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Shreveport,  La. 
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ADVERTISING  totaling  2640  lines  In 
New  York  newspapers  was  used  by 
NBC,  plus  spot  announcements 
on  its  New  York  outlet  WniAF  for 
promotion  of  the  network's  telecast 
of  the  new  Warner  Bros,  film  "It 
Happened  in  Springfield",  being  re- 
leased simultaneously  on  television  and 
theatre  screens.  WNBT,  NBC's  New 
York  television  station,  presented  the 
movie  at  8  p.m.  Sunday  (April  22).  CBS. 
on  its  "Youth  on  Parade"  program 
heard  from  Boston  Saturday,  paid 
tribute  to  the  film  and  to  Harry  M. 
Warner,  president.  Agency  for  NBC  is 
J.  Walter  Thompson  Co.,  New  York. 

'Summons'  to  Party 
FIFTH  Anniversary  party  for  Bristol- 
Myers  Co.  "Mr.  District  Attorney",  NBC, 
was  announced  by  invitations  bearing 
all  the  earmarks  of  a  formal  summons, 
delivered  by  messenger  from  Doherty, 
Clifford  &  Shenfield,  New  York,  B-M 
agency.  Signed  by  Jay  Jostyn,  'Mr. 
District  Attorney',  summons  ordered 
the  'defendant'  guest  to  appear  at  NBC 
for  broadcast  and  presentation  of  an 
award  to  be  followed  by  buffet  supper. 
Formal  Invitation  from  Bristol-Myers 
was  included. 

Public  Service  Project 

AS  a  public  service  to  merchants  af- 
fected by  a  recent  OPA  order  requir- 
ing them  to  file  celling  prices  by  April 
20,  a  special  department  was  set  up  by 
KELA  Centralla,  Wash.,  to  assist  firms 
with  any  problems  that  arose.  In- 
quiries were  handled  by  Mrs.  Dudley 
Gaylord  of  the  KELA  staff  who  is  also 
a  member  of  the  price  panel. 

Record  Gift 
PLAYBACK  recording  machine  and  12 
albums  of  records  have  been  presented 
to  Cushlng  General  Hospital,  Framing- 
ham,  Mass.,  by  WCOP  Boston.  Equip- 
ment will  be  used  in  musical  therapy 
classes  at  the  veterans'  hospital. 


Book-Portfolio 
PARKER  WATCH  Co.,  New  York,  spon- 
sor of  Johannes  Steel  on  WHN  New 
York,  is  offering  a  combination  book- 
portfolio  containing  biographies  of  10 
American  war  personalities  whose  lives 
were  dramatized  in  former  Park'ir  NBC 
series  "These  Are  Our  Men".  Portfolio 
is  designed  to  accommodate  War  Bonds 
and  other  securities.  Agency  is  Sterl- 
ing Adv.,  New  York. 

Wire  Recorder  Data 
ARMOUR  Magnetic  Wire  Sound  Re- 
corder and  Reproducer,  developed  by 
the  Armour  Research  Foundation  of  the 
Illinois  Institute  of  Technology,  Chi- 
cago, Is  explained  in  a  53-page  "Press 
Book  No.  1".  Book  includes  proofs  of 
pictures  suitable  for  reproduction  and 
cutUnes,  with  complete  data  on  the 
recorder. 

Hayride  Brochure 

WBT  Charlotte,  N.  C,  caricatures  the 
cast  of  "Carolina  Hayride"  In  a  bright 
yellow  and  white  brochure,  leading  off 
on  the  cover  with  a  sketch  of  a  horse 
and  the  legend  "Glddyap,  Dobbin  .  .  ." 
and  continuing  on  the  inside  cover 
with  "they're  on  the  network  now 
(CBS,  of  course)." 

Suribachl  Picture 
RENOWN  AP  photograph  of  U.  S. 
Marines  raising  the  flag  on  Mt.  Suri- 
bachl, Iwo  Jlma,  has  been  issued  by 
the  KLZ  Denver  news  department  as  a 
special  promotion  gift.  Approximately 
8  by  11  Inches,  reproduction  is  printed 
on  dull  finish  paper  and  mounted  on  a 
cardboard  frame. 

KSTP  Folder 

SUCCESS  story  of  the  use  of  KSTP 
St.  Paul  by  the  local  Sears,  Roebuck 
&  Co.  store  to  promote  a  special  sale 
is  outlined  in  a  promotion  folder  is- 
sued by  the  station.  Folder  is  illus- 
trated with  caricature  train  on  cover. 
Heading  is  "Ticket  Taker  on  the  Gravy 
Train". 


PAUL  MOWREY  (c),  Blue- ABC 
video  manager,  discusses  Waltham 
Watch  Co.'s  sponsoring  WABD- 
DuMont  New  York  video  station 
time  breaks  on  V-E  day  with  Don 
McClure  (1),  of  N.  W.  Ayer  &  Son, 
agency  for  Waltham,  and  Ira  Guil- 
den  (r),  president  of  Waltham. 


Campaign  Results 

THREE  CAMPAIGNS  on  WABC  New 
York  "each  of  them  a  dramatic  tribute 
to  radio's  ability  to  move  people"  are 
described  In  "Morning  Magic",  a  bro- 
chure. Copy  describes  how  Arthur  God- 
frey was  credited  for  the  donation  of 
2,083  pints  of  blood  Dec.  15  in  New 
York;  how  listeners  contributed  30,000 
Christmas  gifts  for  servicemen  through 
Margaret  Arlen,  and  how  Phil  Cook  ob- 
tained 23,000  books  for  the  armed 
forces. 

Cash  Contest 

EASTERN  OKLAHOMA  farmers  and 
ranchers  may  win  prizes  aggregating 
$2,800  In  a  contest  sponsored  by  the 
farm  department  of  KVOO  Tulsa.  En- 
tries, which  must  be  filed  with  the 
county  agricultural  agents  by  May  1. 
are  to  be  on  a  pasture  plan  for  the 
1945  season.  Following  this,  participants 
must  report  on  their  pasture  accom- 
plishments for  the  season  by  Sept.  15, 
1945. 


Promotion  Personnel 

CHRISTOPHER  CROSS,  public  rela- 
tions manager  of  BBC  In  New  York, 
left  last  week  on  a  midwest  tour  to 
discuss  BBC  programs  with  radio  edi- 
tors and  station  managers.  He  went 
first  to  San  Francisco  to  assist  JOHN 
SALT,  BBC  North  American  director, 
in  preparations  for  the  conference. 

RHEA  DIAMOND  has  returned  to 
WNEW  New  York  as  assistant  to  JO 
RANSON,  publicity  and  special  events 
director,  after  a  two-year  absence  dur- 
ing which  she  was  chief  of  the  special 
information  unit  of  the  OWI. 

DEAN  MOXLEY,  in  promotion  and  pub- 
lic service  department  of  KFI  Los  An- 
geles, has  been  appointed  publicity  di- 
rector succeeding  HAL  CARLOCK,  to 
Blue-ABC  Hollywood  publicity  staff. 


BiGGSR 
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Whether  for  Radio's  finest  programs  or  amateur 
auditions,  best  recordings  are  made  on 

cLucJlocLLscs 


AUDIO  DEVICES,  INC.    •    444  MADISON  AVE.,  N.Y. 


WITH  THE  DUPLEX  SPEAKER 

The  very  objectionable  concentrated  beam 
at  high  frequencies  in  sound  reproduction  is 
eliminated  by  the  Duplex  Speaker.  Even  at 
15,000  cycles  plus,  the  DUPLEX  speaker  dis- 
tributes high  quality  sound  60  degrees  horizon- 
tally and  40  degrees  vertically  as  compared 
to  the  5  degrees  of  single  unit  speakers  of  com- 
parable size.  Another  reason  why  the  DUPLEX 
is  the  SPEAKER  that  REVOLUTIONIZES  the 
methods  of  sound  REPRODUCTION. 

SEND    FOR  BULLETINS 


LANSING  CORPORATION 


1210  TAFT  BUILDING'HOLLYWOOD  28,  CALIFORNIA 
250  WEST  57  STREET-NEW  YORK  19,  N.Y. 
IN  CANADA:  NORTHERN  ELECTRIC  COMPANY 
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OWI  PACKET,  WEEK  MAY  14 


Cneck  tne  list  below  to  And  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  May  14.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 

STATION  ANNOUNCEMENTS 


NET- 

Grou 

? 

NAT.  SPOT 

WAR  MESSAGE 

WORK 

OI 

PLAN 

PLAN 

Aff. 

Ind. 

Aff. 

Ind. 

Live  Tran8. 

Seventh   War  Loan 

X 

X 

X 

X 

X 

X 

Paper  Salvage- 

X 

Dangerous  Pennies  

II  X 

Cadet  Nurses 

X 

X 

X 

X 

Merchant  Marine  

X 

X 

Don't  Travel— 

Vacation  at  Home- 


See  OWI  Schedule  of  War  Message  160  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Seek  New  Station 

BROADCAST  station  at  the  south- 
ern terminus  of  the  wartime-built 
Alaska  Highway,  at  Dawson  Creek, 
B.  C,  is  planned  by  Mrs.  Helen 
Bilingsley  and  Wilna  Moore  of 
Saskatoon.  Recently  in  Toronto  on 
business,  they  report  having  a  li- 
cense for  1,000  w  station  at  Daw- 
son Creek. 


Watch  Co.  Campaign 

ADOLF  SCHWARCZ  &  Son,  U.  S. 
agents  for  Doxa  Watches,  has  ap- 
pointed Miller  Adv.,  New  York,  as 
agency.  Consumer  campaign  will 
start  in  September  in  newspapers, 
magazines,  direct  mail,  and  radio, 
where  time  signals  can  be  secured. 


NEW  ENGLAND 
CUPBOARD 

WNAC,  Boston      4  days  a  week 
WNAC  and  Yankee  Network 
2  days  a  week 

Now  represenfed  by 


PEGGY  STONE 

BROADCAST 
SALES  CO. 

New  York:  280  Madison  Ave. 
Chicago:  360  N.  Michigan  Ave 
Hollywood,  California 

For  full  details  and  avaitabililies  phone  c 
your  nearesf  office. 


SEISATE  RESOLUTION 
ASKS  PATENT  PROBE 

REVIVING  Senatorial  interest  in 
foreign  held  radio  patents,  a  reso- 
lution has  been  introduced  to 
authorize  the  Senate  Interstate 
Commerce  Committee  to  make  a 
full  investigation  of  the  relation- 
ship of  foreign  interests  to  radio 
and  other  communication  in  the 
United  States  with  particular  ref- 
erence to  patents  owned  or  con- 
trolled by  foreign  interests  and  to 
agreements  made  by  such  parties. 

The  resolution,  introduced  joint- 
ly by  Sen.  Wheeler  (D-Mont.), 
chairman  of  the  committee,  and 
Sen.  Capehart  (R-Ind.),  first  term 
senator  who  has  had  experience  in 
radio  manufacturing  as  head  of  the 
radio  receiver  and  phonograph  com- 
pany bearing  his  name,  is  coinci- 
dent with  the  termination  of 
Philips  Incandescent  Lamp  Work 
Co.,  licenses  issued  by  RCA  under 
U.  S.  patents. 

A  report  on  the  investigation 
would  be  made  to  the  Senate  to- 
gether with  recommendations.  The 
resolution  also  asks  power  to  sub- 
pena  whatever  witnesses  or  evi- 
dence it  may  require. 


WESTINGHOUSE  Electric  &  Mfg.  Co. 
radio  division,  Sunbury,  Pa.,  supplier 
of  radio  and  radar  equipment  for  both 
Army  and  Navy  receives  the  Army- 
Navy  "E"  in  a  community-wide  cele- 
bration April  18.  High-ranking  Army 
and  Navy  officers,  a  returned  employe- 
hero  wounded  in  the  Battle  of  St.  Lo 
and  civic  leaders  took  part. 
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lO^IL  typifies  NBC  leadership! 
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KDYL...a  powerful 
link  in  the 
Western  Division  cliain! 

A  look  at  the  above  map  will  show  how 
KDYL  covers  the  most  profitable  area 
within  the  State  of  Utah,  where  most 
people  dwell  —  and  where  most  money  is 
spent. 

And  below  . . .  KDYL's  modern  trans- 
mitter . . .  5000  watts  of  power  and  up  to 
the  minute,  unequalled  radio  facilities  for 
radio  broadcasting  at  its  best! 


And  the  kind  of 
programs  that  earn 


KDYL  is  ready  with 
its  post  war  plans 


citations  from  War  Dept.!       ...  and  television ! 


"Salute  to  the  Civilian  Soldier"— a  drama- 
tized, on-the-ground  program  conduaed 
in  the  busy,  bustling  war  plants  in  and 
around  Salt  Lake  City.  It  was  one  of  five 
Radio  features  across  the  nation  that  won 
this  citation  from  the  War  Department:  — 
"The  award  is  made  for  contribution  to 
higher  morale  and  increased  production 
on  the  home  front." 


As  far  back  as  1939  KDYL  was  planning 
for  television.  Piaured  above  on  the  tele- 
vision stage  — is  the  prize  bull  televised 
at  the  last  Utah  State  Fair.  NBC  joins  the 
people  of  Utah  in  the  faa  that  it  is  both 
happy  and  proud  to  have  an  affiliate  of 
the  character  of  KDYL  —  a  station  that  its 
citizens  will  hear,  and  eventually  "see" 
more  of  as  time  goes  on. 


WESTERN  PIYISION 

HOLLYWOOD  Sunset  and  Vine*  SUH  FRANCISCO  Taylor  and  O'Farrell 


Station 


City 


Station 


City 


KDYL  Solt  lalte  City,  Ufali 

KFI  lot  Angelet,  California 

KFSD  Son  Diego,  California 

KGHl  Billings,  Montana 

KGIR...  ,   Butte,  Montond 

KGIU  ,  ..  Sofford,  Arizona 

KGW   Portland,  Oregon 

KHQ  Spokane,  Washington 

KIDO  Boise,  Idaho 

KMED  Medford,  Oregon 

KMJ  Fresno,  California 

KOA  Denver,  Colorado 


KOB  Albuquerque,  New  Mexico 

KOMO  ,  ....  Seattle,  Washington 

KPFA   Helena,  Montona 

KPO   Son  Francisco,  California 

KRBM   Bozeitian,  Montana 

KSEI   Pocatello,  Idaho 

KTAR  ,  Phoenix,  Arizona 

KTFI  Twin  Falls,  Idaho 

KTSM  El  Paso,  Texas 

KVOA  Tucson,  Arizona 

KWJB   Globe,  Arizona 

KYCA   Prescott,  Arizona 

KYUM  Yuma,  Arizono 


of  the  NATIONAL 
BROADCASTING 

COMPANY,  INC 

★  ★ 

A  SERVICE  OF  THE  RADIO 
CORPORATION  OF  AMERICA 
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Coverage  Wins  High  Praise 


{Continued  from  page  16) 


SOMEONE 
IS  ALWAYS 


0^ 


Wii.i'.i  K  and  Ok\'i  i,i  Wrighi 
Mnk,  I'u-ft 
Airplane  fliglit 
at  Kittv  I  la\'  k.  \.  C. 


was  the  First 
'and  only) 
Memphis  radio  station 
to  schedule  regular 
weekly  trade  journal 
advertising  series. 


South's  24-Hour  Station 


BOB  ALBURTY,  General  Mgr. 


Your  MUTUAL  Friend 


Represented  by  RAMBEAU 


serve  the  highest  commendations". 
The  Nejv  York  Tunes,  in  a  news 
story  reviewing  radio's  perform- 
ance, stated:  "The  greatest  cover- 
age radio  ever  gave  to  a  news  story 
ends  this  morning  (Monday,  April 
16)  for  the  broadcasting  stations 
and  networks." 

Rep.  Lyndon  Johnson  (D-Tex.) 
also  spoke  before  the  House  in 
praise  of  radio. 

CBS  Cancels 

The  networks  organized  their 
entire  program  structures  through 
the  weekend  to  accommodate  nu- 
merous special  productions.  Com- 
mercials were  dispensed  with  en- 
tirely. Programs  that  had  been  in 
the  works  for  weeks  were  discarded 
and  new  ones  built  to  meet  the 
solemnity  of  the  occasion. 

On  CBS,  special  prayer  services, 
sacred  and  serious  music,  messages 
of  condolences  from  the  nation's 
leaders  and  allied  diplomats  and  de- 
tails of  President  Truman's  swear- 
ing in  at  the  White  House  were  in- 
cluded in  programs  Friday.  The 
first  four  hastily  written  broadcasts 
of  the  President's  passing  were 
presented  by  John  Daly,  Ned  Cal- 
mer, Maj.  George  Fielding  Eliot 
and  Bob  Trout. 

CBS  correspondents  throughout 
the  world  supplemented  these  with 


comments  of  their  own.  Relayed 
were  condolences  by  Prime  Min- 
ister Churchill,  King  George  of 
England,  General  Charles  DeGaulle, 
Premier  Stalin.  Dramatic  and  reci- 
tative tributes  were  performed  by 
well  known  radio,  stage  and  screen 
stars  and  a  special  prose  tribute 
was  composed  by  Norman  Corwin. 
On  different  programs  appeared 
Playwright  Robert  E.  Sherwood, 
special  assistant  to  the  late  Presi- 
dent, Helen  Hayes,  Raymond  Mas- 
sey  and  others. 

Clerics  of  all  faiths  were  heard. 
Ceremonies  at  Hyde  Park  were 
broadcast  by  Tris  Coffin,  who  pre- 
viously had  spoken  from  the  White 
House  grounds  during  rites  there. 
Others  participating  for  CBS  dur- 
ing the  period  of  mourning  were 
Bill  Henry,  Gunnar  Back,  Bob 
Evans,  Cliff  Allan  and  Arthur  God- 
frey. A  special  Sunday  evening 
program,  Closed  Ranks,  brought 
tributes  from  the  late  President's 
neighbors  in  Hyde  Park  and  com- 
ments by  leading  public  figures 
throughout  the  nation.  Frederic 
March  was  narrator. 

NBC,  featuring  comments  by 
Carleton  Smith,  general  manager 
of  WRC  Washington  and  dean  of 
presidential  announcers,  devoted 
3%  days  to  the  story  of  the  Presi- 
dent's death  and  events  leading  up 


HARDWARE  STORES... 

where  $63,575,000  change  hands  across  the  counters  in  a 
single  year.  That's  the  kind  of  department  store  business  you  find 
in  the  WGY  COMMUNITY*— that  prosperous  and  busy  section 
of  central  and  eastern  New  York  and  western  New  England. 

—And  WGY  is  the  ONLY  way  you  can  combine  this  valuable 
market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  over  18  cities 
of  over  25,000  population;  39  cities  of  over  10,000  population  and 
40  incorporated  towns  and  villages  of  over  5000  population. 

WGY 

Schenectady,  N.  Y. 

50,000  watts — NBC — 23  years  of  service 
Represented  nationally  by  NBC  Spot  Sales 

GENERAL  A  ELECTRIC 


to  his  interment.  All  commercial 
broadcasts  were  suspended  when 
word  of  the  President's  death 
reached  NBC's  studios  in  New 
York.  They  remained  suspended 
until  Friday,  April  13  at  6  p.m. 
when  only  sponsor  identifications 
were  permitted  for  those  programs 
which  could  be  presented  in  keep- 
ing with  the  occasion.  In  a  special 
broadcast  Monday  morning  April 
IG  Clarence  L.  Menser,  NBC  vice- 
president  in  charge  of  programs, 
reviewed  the  network's  coverage 
of  the  mourning  period,  and  com- 
mitted NBC  to  support  of  President 
Truman.  The  first  bulletin  broad- 
cast announcing  the  chief  execu- 
tive's death  was  given  by  Thomas 
O'Brien,  one  of  the  network's 
youngest  announcers,  who  was  on 
duty  in  the  NBC  newsroom  at  the 
time.  Participating  thereafter  in  a 
series  of  broadcasts  were  H.  V.' 
Kaltenborn,  Robert  St.  John,  Rich- 
ard Harkness,  Don  Goddard,  Mor-' 
gan  Beatty,  Don  Hollenbeck  and 
correspondents  in  war  theaters. 

Smith  Covers 

Mr.  Smith,  with  Ray  Henle  of 
the  Blue-ABC  network,  was  chosen 
to  attend  funeral  services  at  the; 
White  House  and  subsequently  re- 
port them  in  a  special  pooled  broad- 
cast for  all  networks. 

As  was  required  in  many  pro- 
gram categories,  the  Saturday 
night  NBC  program.  Curtain 
Time  on  Broadway,  was  altered 
feverishly  just  before  broadcast  to 
become  one  of  the  network's  most 
compelling  dramatic  programs  in 
the  commemorative  series  honoring 
the  late  President.  Script  for  the 
show  was  completed  minutes  be 
fore  air  time.  Top  performers  in 
all  branches  of  the  theater  were 
heard  from  all  sections  of  the  na 
tion.  Dr.  Frank  Black,  network 
musical  director  and  his  assistants 
prepared  special  music  throughout 
the  time  of  mourning.  Among 
guests  heard  were  Tallulah  Bank 
head,  Walter  Hampden,  Canada 
Lee,  Franchot  Tone,  MaJ.  Meredith 
Wilson,  John  Charles  Thomas  and 
practically  all  of  the  regular  com- 
plement of  NBC  stars.  Niles  Tram- 
mell,  president,   appeared  Fridaj 

{Continued  on  page  68) 


TIP  FROM 
NEIGHBOR 


It  will  pay  you  to  consider  the  vast 
possibilities  of  this  great  neigh- 
boring market.  We'll  gladly  pre- 
sent facts  as  well  as  f  igureson  how 
American  advertisers  can  profit- 
ably use  our  network. 
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Breaking  in 

The 
Junior  Time 
Buyer 

SENIOR  TIME  BUYER: 


When  selecting  a  New  York 
station,  always  line  it  up  with 
the  product  to  be  advertised. 


JUNIOR  TIME  BUYER: 

Do  you  mean  that  different  sta-  ^, 
tions  appeal  to  different  groups   (  J 
of  listeners?  ^^^[^^J^ 

SENIOR: 

That's  it.  For  instance,  some  stations  can 
deliver  a  non-duplicated  market  of  adults 
with  a  taste  for  better  products. 

JUNIOR: 

Is  there  such  a  station  in  the  New  York  City 
trading  area? 


SENIOR: 


Yes,  it  so  happens  that  WLIB  is 
just  such  a  station,  and  they 
have  all  the  figures  to  prove  it. 
And  besides,  they  can  show  that 
housewives  are  75%  of  their 
total  audience. 


JUNIOR: 

And  can  we  get  full  coverage  on  a  low  cost  per 
listener  basis  from  WLIB  as  well? 

SENIOR: 

Yes,  you'll  find  that  WLIB's  coverage  map 
and  Hooperatings  prove  that. 

JUNIOR: 

Fm  glad  of  that,  because  I  listen  to 
WLIB  and  I  love  their  music. 

SENIOR: 

I  always  catch  WI-<IB's  "Luncheon  Musi- 
cale"  show  from  12:00  to  12:55  p.  m. 
Sunday  myself. 

.NEWS  AND  THE  POPULAR  CLASSICS  WITH 
A  BLEND  OF  THE  MODERN 


Clear  Channel— 1 190  On  Your  Dial 
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Seltzer 


Another  of  the  nation's  lead- 
ers using  the  BLUE  NETWORK 

Among  America's  shrewdest  time 
buyers  .  .  .  smart  and  daring  in  pro- 
gram choice,  Miles  Laboratories 
lends  its  magic  touch  to  the  BLUE 
with  two  of  the  country's  long-Hved, 
high-rating  shows  .  .  .  Lum  'n  Abner 
,  .  .  the  Quiz  Kids. 

...  and  like  the  Blue  Nationally 
PACIFIC  BLUE  IS  BETTER  BALANCED 

Tomorrow  (or  will  it  be  this  after- 
noon?) will  be  the  era  of  PRECI- 
SION MARKETING.  Competition 
will  be  murderous;  it  must  be  met 
efficiently,  and  at  low  cost.  It's  time 
to  prepare  seriously  for  precision 
marketing.  One  excellent  way  is  to 
use  the  Pacific  Blue— the  Better 
Balanced  Network  in  the  best-con- 
trolled test  region  in  the  U.  S. 
Pacific  Blue  is  Better  Balanced  in 
Daytime  population,  cost  and  open 
time.  And  Pacific  Blue  has  the  best 
time  clearance  record  of  all  Pacific 
Coast  Networks,  based  on  reports 
from  impartial  sources.  Ask  to  see 
the  Precision  Marketing  presenta- 
tion. Call  us  in  . . . 

New  York  •  Chicago  •  Hollywood 
San  Francisco  •  Detroit  •  Pittsburgh 


PACIFIC  BLUE 
NETWORK 
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at  9:30  p.m.  to  deliver  a  special 
memoriam. 

Thursday  night  following-  the 
death  of  the  President,  the  Blue- 
ABC  network  mobilized  its  entire 
executive  staff  to  participate  with 
national  leaders  in  a  series  of 
tributes.  Among  those  appearing 
were  Marshall  Field,  publisher; 
Orson  Welles,  writer,  producer  and 
actor;  Edward  J.  Noble,  chairman 
of  the  Blue-ABC  and  Undersecre- 
tary of  Commerce  under  the  late 
President;  Justice  Byrnes;  Robert 
Hannegan,  chairman  of  the  Demo- 
cratic National  Committee;  numer- 
ous congressional  and  labor  lead- 
ers, as  well  as  representatives  of 
the  Supreme  Court  and  of  the 
clergy. 

All  commercial  announcements 
were  cancelled  and  numerous  out- 
standing sponsored  programs  like- 
wise were  put  aside.  Sir  Thomas 
Beecham,  recently  arrived  in  this 
country,  presented  one  of  the  first 
memorial  programs  in  the  Blue- 
ABC  series.  It  was  accompanied  by 
comments  by  Raymond  Moley, 
Rabbi  Wise,  Rev.  Mr.  Fosdick  and 
Walter  Winchell.  Among  the  out- 
standing programs  which  attracted 
wide  attention  was  a  special  trib- 
ute delivered  by  Orson  Welles.  Net- 
work commentators  throughout  the 
world  were  called  in  by  Blue-ABC 
news  chief,  G.  W.  Johnstone,  for 
comments.  National  reaction  to 
the  tragic  announcement  was  car- 


V-E  Day  From  BBC 

BBC  HAS  OFFERED  to  American 
networks  and  independent  stations 
a  schedule  of  V-E  Day  programs 
including  man-in-the-street  inter- 
views from  all  parts  of  Britain,  a 
thanksgiving  service  for  the  Amer- 
ican forces  at  Hyde  Park,  a  service 
from  St.  Margaret's  Church  at 
Westminster,  broadcasts  by  politi- 
cal and  military  leaders,  Scottish 
celebrations,  a  feature  program 
paying  tribute  to  the  British  Com- 
monwealth, a  Shakespeare  victory 
program  with  top  theatrical  and 
movie  talent.  Stephan  Fry,  pro- 
gram operations  manager  of  BBC 
in  North  America,  cautioned  in 
releasing  the  schedule  that  "be- 
cause conditions  under  which  V-E 
Day  will  be  announced  are  neces- 
sarily unpredictable,  all  plans  are 
subject  to  last  minute  change." 

ried  from  Washington,  with  Ray- 
mond Swing,  Earl  Godwin,  Bauk- 
hage,  Albert  Leitch,  Martin  Agron- 
sky,  David  Mills,  Mr.  Henle  and 
Jack  Shumaker  participating. 
Other  Blue-ABC  executives  speak- 
ing on  the  network  in  commemora- 
tive statements  were  Chester  J. 
LaRoche,  vice-chairman  of  Blue- 
ABC,  and  Mark  Woods,  president. 

Dave  Driscoll,  news  chief  of  WOR 
New  York,  Mutual  key  station,  first 
broadcast  at  5:49:30  the  flash  an- 
nouncing the  death  of  the  Presi- 
dent. MBS,  on  orders  of  Edgar 
Kobak,     president,  immediately 


KOCY 

OKLAHOMA  CITY 

A  MUTUAL  Station 


eliminated  all  light  musicals,  dance 
bands  and  presentation  of  any  com- 
mercials, permitting  only  sponsor 
identification. 

At  7:15  p.m.,  April  12,  Walter 
Compton,  news  chief  of  WOL  Wash- 
ington, attempted  to  broadcast  a 
tribute  to  the  late  President  from 
the  White  House  but  was  cut  off 
the  air  by  order  of  guards.  He  re- 
turned one  minute  later  with 
apology  and  continued  the  tribute. 

Friday  morning  at  11:15  MBS 
picked  up  from  Kansas  City  the 
story  of  President  Truman  as  re- 
flected in  statements  made  by 
friends  and  neighbors,  including  an 
interview  with  a  cousin,  a  major 
general  in  the  U.  S.  Army.  Ar- 
thur Primm  and  Larry  Meier,  re- 
cently returned  foreign  correspond- 
ents (Pacific),  were  heard  in  a 
special  tribute  broadcast  at  12:15 
p.m.  Friday  from  San  Francisco. 
An  exclusive  statement  by  Mme. 
Chiang  Kai-Shek  was  broadcast 
over  this  network  at  1:30  p.m. 
Friday. 

Active  in  arranging  the  cover- 
age, along  with  executive  heads  of 
MBS  were  Tom  Slater,  John  Whit- 
more,  Adolph  Opfinger,  Henry  Vis- 
cardi,  Robert  Nobak  and  Floyd 
Mack,  operating  under  the  direc- 
tion of  Phillips  Carlin,  vice-presi- 
dent in  charge  of  programs.  Mu- 
tual's  broadcast  from  Hyde  Park,  at 
10:58-12  a.m.  Sunday,  April  15, 
was  the  first  network  program 
broadcast  from  that  location.  Other 
network  broadcasts  from  Hyde 
Park  were  scheduled  as  follows: 
Blue-ABC  11:05  a.m.,  NBC,  11:10 
a.m.,  CBS,  11:12  a.m. 

The  networks,  without  exception, 
cancelled  commercials  completely 
between  5:49  p.m.  Thursday,  April 
12  and  12  p.m.  Sunday,  April  15. 
Complete  reports  of  programming 
by  stations  were  not  available  but 
among  noteworthy  examples  were 
these : 

WFIL   Philadelphia  —  broadcast 
the  historic  tolling  of  the  Independ- 
(Contimied  on  page  70) 


years  of 
profitable 
peaeh  fuzz 

Each  year  over  2  million  bushels . . , 
10%  of  all  the  peaches  produced  in 
the  whole  South ...  picked  in  Spar- 
tanburg County  alone! 


Ask  the  Walker  Co. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  Of  Camp  Crof 

5000  warn  Day,  1000  watts  Night 
950  kilocycles.  Rep.  by  Hollingbery 

BROADCASTING    •    Broadcast  Advertising 


WFBL  MAINTAINS  THE  GREATEST 
LISTENING  AUDIENCE  IN  SYRACUSE,  N.  Y. 

Based  upon  nationally  accepted  CONCLUSIVE  measurement,  WFBL  scores  the 
greatest  number  of  "firsts"  .  .  .  the  largest  listening  audience  in  Syracuse,  N.  Y. 

•k  Hooper  says:  "Average  base  for  conclusive  Vs-hour  measurement,  854  homes  called  and  therefore, 
acceptable  as  conclusive!  Average  base  for  conclusive  hour  measurements,  824  homes  called  and 
therefore  acceptable  as  conclusive!" 


DAY  TIME 

WFBL 
45 


1 


Station  B 
43 


Station  C 
17 


Station  D 
0 


DAY  and  NIGHT 


WFBL 
57 


Station  B 
44 


Station  C 
35 


Station  D 
1 


However,  a  mere  presentation  of  audience 
leadership  is  not  the  purpose  of  this  message, 
for  a  Hooper  survey  is  but  one  measurement 
of  a  station's  true  worth  or  effectiveness. 
WFBL  does  not  believe  in  programming  for 


audience  ratings,  but  offers  a  balanced  broad- 
casting of  sustaining  educational,  religious 
and  news  features  in  line  with  the  station's 
long-established  policy  of  truly  serving  the 
community  and  rendering  a  public  service. 
This,  combined  with  WFBL's  greater  listening 
audience,  makes  it  the  Number  One  station 
in  Syracuse,  N.  Y. 


THE   BEST   STATION   IN  A   BIG  MARKET 

FREE    &    PETERS,    INC.,    NATIONAL  REPRESENTATIVES 
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LOUISVILLE 


Hasic  /Hue  A/aiufotk 


Reprt'sfntctl  />y 

PEGGY  STONE,  AVir  York 

GEORGE  ROESLER,  i  hicafio 

HOMER  GRIFFITH 
COMPANY 

llollywoful  &.  >an  Frdiuisco 


HARRY  McTIGUE 
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ence  Hall  bell  at  10  a.m.  April  16. 
The  bell  tolled  out  the  years  of  the 
late  President's  life.  Program  was 
carried  coast  to  coast  by  the  Blue- 
ABC  network. 

WW  J  Detroit — broadcast  on 
April  13  two  special  memorial  pro- 
grams, one  a  half-hour  word  pic- 
ture of  downtown  Detroit  as  it 
heard  the  news;  another  a  special 
memorial  program  from  Washing- 
ton featuring  Blair  Moody,  Detroit 
News  Washington  correspondent. 
This  was  supplemented  by  Detroit 
pickups  from  St.  Paul's  Episcopal 
Cathedral  and  a  special  orchestral 
program  from  the  station's  audito- 
rium studios. 

Biographical  Script 

WJKB  Detroit — prepared  and 
produced  special  biographical  script 
read  by  Ed  McKenzie,  chief  an- 
nouncer, against  recorded  organ 
music  background.  At  10  p.m.  of- 
fered special  half -hour  broadcast  of 
tributes,  in  English,  by  leaders 
among  11  principal  foreign-lan- 
guage groups,  under  direction  of 
Stanley  Altschuler,  director  of  for- 
eign language  broadcasts.  Commer- 
cials canceled  evening  of  April  12 
and  morning  of  April  13. 

KFAC  Los  Angeles — broadcast 
special  memorial  programs,  can- 
celled all  commercials  from  April 
12  throughout  the  pursuant  week- 
end and  turned  over  to  the  Warm 
Springs  Infantile  Paralysis  Fund 
entire  revenue  of  the  station  for 


that  period  as  a  memorial  to  the 
late  President. 

WOAI  San  Antonio — special  trib- 
ute by  Fraye  Gilbert,  newscaster. 

KSKY  Dallas  —  cancelled  all 
commercials,  scheduled  series  of 
appropriate  programs. 

KOME  Tulsa — reported  death  of 
Mr.  Roosevelt  April  12  and  13  in- 
termittently with  coverage  of  vio- 
lent tornado  which  centered  at  Mus- 
kogee, Okla.,  60  miles  from  Tulsa, 
putting  Muskogee  radio  station, 
KBIX,  off  the  air.  Latter  station 
fed  special  on-the-scene  broadcast 
through  KOME. 

WNEW  New  York— cancelled  all 
commei-cials  immediately  upon  news 
of  President's  death  and  scheduled 
series  of  special  programs,  includ- 
ing addresses  by  outstanding  cler- 
gymen, comments  by  journalists 
and  commentators.  Appropriate 
music  and  memorial  editions  of 
News  Around  the  Clock. 

WHN  New  York — cancelled  reg- 
ular schedule  of  broadcasts  April 
13  until  hour  following  interment 
of  the  late  President  April  15. 
Filled  with  appropriate  music. 
Religious  Messages 

WQXR  New  York — cancelled  im- 
mediately all  spot  announcements 
April  13  and  during  sponsored  pro- 
grams dispensed  with  use  of  com- 
mercial copy.  Scheduled  through 
Sunday  midnight  appropriate  mu- 
sic. Featured  poem  by  Stephen  Vin- 
cent Benet,  read  by  William  Rose 
Benet. 

WO.R  New  York— on  April  12 


STAR'S  PRAISE 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


From  Washington  Evening  Star 

Impressive  Performance 

IT  SEEMS  to  The  Star  that  the 
Nation's  radio  networks  and  indi- 
vidual stations  deserve  high  com- 
mendation for  a  display  of  good 
taste  in  their  manner  of  presenting 
to  the  Nation  the  tragic  news  of 
President  Roosevelt's  death  and  his 
journey  through  Washington  back 
to  his  final  resting  place  at  Hyde 
Park. 

By  spontaneous  agreement  and 
over  a  period  of  more  than  72 
hours,  hundreds  of  advertising 
programs,  carefully  rehearsed  and 
scheduled  long  in  advance,  were 
either  dropped  or  revised  to  elimi- 
nate distasteful  commercialism  and 
to  bring  them  in  tune  with  the 
spirit  of  the  occasion. 

As  a  result,  the  radio  news  and 
the  accompanying  tributes  to  the 
late  President  were  delivered  on  a 
plane  befitting  the  dignity  of  a 
Nation  in  mourning.  The  simple 
beauty  of  many  of  the  programs 
and  the  admirable  restraint  of  the 
reporters  and  commentators  estab- 
lished a  mark,  in  the  performance 
of  a  public  service,  which  is  the 
source  of  as  much  satisfaction  to 
the  public  as  it  must  be  to  the 
radio  industry. 


cancelled  all  regular  programs  ex- 
cept news  broadcasts  and  two  pe- 
riods of  classical  music.  Scheduled 
special  productions  including  reli- 
gious messages  by  high  clergymen 
of  all  faiths. 

WSPA  Spartanburg — presented 
to  its  listeners,  three  days  after 
special  program  in  which  he  had 
been  welcomed  back  to  city,  Justice 
James  F.  Byrnes,  who  paid  tribute 
to  his  departed  chief.  Program  fed 
to  CBS. 

KXOK  St.  Louis — cancelled  all 
regularly  scheduled  programs,  re- 
placing them  with  special  half-hour 
program  featuring  excerpts  from 
many  of  the  late  President's  out- 
standing speeches. 

WWVA  Wheeling— featured  spe- 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco 


J 


1121  VERMONT  AVE.-WASH.  5,  D.  C. 


WRITE-WIRE  OR  CALL  FOR  DETAILS 
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''BOSTON 
BLACKIir 


The  half-hour  adventure-detective  show  that 
created  a  network  rating  sensation  for  Rinso! 


1.  ITS  COMPETITION  2.  ITS  PRECEDING  PROGRAM 
3.  ALL  FRIDAY  NIGHT  HALF  HOURS  ON  ALL  NETWORKS 


ZIV 


FREDERIC  W.     ^    H    Vf  COMPANY 


2436  READING  ROAD   •   CINCINNATI,  OHIO 


Now  transcribed  for  local  and  regional  sponsorship  ^ 


> 

AT  10  TO  10:30  P.M.  "BLACKIE"  TOPPED: 

C 
W 


Write,  wire  or  phone  O 

CO 

O 


r 

^  NEW  YORK  •  HOLLYWOOD  > 

•    FILMDOMS     MOST     LOVABLE     SLEUTH    •    BOSTON     BLACKIE  ♦ 
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cial  program  of  music  by  young- 
sters on  its  regularly  scheduled 
Stars  of  Tomorrow  children's  show- 
April  14  under  direction  of  Dick 
Biddle,  staff  announce!-. 

KPO  San  Francisco — cancelled 
all  regularly  scheduled  programs 
from  announcement  of  death 
through  Sunday,  April  15.  Fed  spe- 
cial programs  to  NBC,  featuring 
commentators  Elmer  W.  Peterson, 
Larry  Smith  and  George  Thomas 
Folster,  the  latter  recently  re- 
turned from  the  Pacific  War  The- 
ater. 

KCMO  Kansas  City  — in  a  special 
arrangement  with  KXOK  St.  Louis, 
itself  broadcast  and  fed  to  the  lat- 
ter station  special  religious  service 
honoring  the  departed  President 
and  his  successor — from  the  Grand- 
view  Baptist  Church,  Grandview, 
Mo.,  home  church  of  President  Tru- 
man. Service  conducted  by  the  Rev. 
Wilbern  Bowman,  pastor  and  friend 
of  Mr.  Truman. 

WTAG  Worcester — (recent  win- 
ner of  DuPont  and  Peabody 
awards) — cancelled  all  commercial 
programs  and  announcements  from 
the  time  of  President's  death 
through  Sunday,  April  15. 

WNBT  New  York  television  sta- 
tion— suspended    all  commercials 


for  two  days  and  on  Friday  night 
presented  15-minute  newsreel  film 
depicting  highlights  of  President's 
life. 

WOWO  Fort  Wayne— carried, 
among  other  tributes,  special  pro- 
gram by  Samuel  Jackson,  former 
United  States  Senator  and  perma- 
nent chairman  of  the  1944  Demo- 
cratic National  Committee.  Pro- 
gram later  repeated  in  feed  to  Blue- 
ABC  network. 

WDRC  Hartford— at  the  time 
news  of  the  President's  death 
reached  station,  State  Governor 
Baldwin  was  preparing  to  go  on 
the  air  with  a  cancer  talk  and  Re- 
publican Town  Chairman  Frank 
Tindale,  as  well  as  Democratic 
Town  Chairman  John  Lee,  were  in 
the  studio  for  interviews.  All  three 
participated  immediately  in  a  spe- 
cial broadcast  of  tributes. 

WRVA  Richmond,  Va.,  cancelled 
all  commercials  from  6  p.m.  Thurs- 
day until  sign-on  Monday.  Memorial 
services  at  9t.  Marks  Episcopal 
Church,  8:30  p.m.  April  12,  were 
carried  by  WRVA. 

These  represent  general  policy 
of  stations  throughout  the  country. 
All  network  affiliates,  of  course, 
received  constant  network  service 
built  around  commemorative  pro- 
grams. 


Final  Rites 

(Continued  from  page  16) 

gracious  keeping  leave  we  now 
Thy  servant  sleeping'  .  .  .  bird 
songs  .  .  .  the  volleys  shot  over  the 
grave  .  .  .  the  bark  of  a  little  lone- 
ly dog  .  .  .  Taps  .  .  .  the  coffin  low- 
ered into  the  earth.  .  .  ." 

Baukhage  made  his  broadcast  at 
11  a.m.  from  the  little  house  on 
East  Market  Street,  Hyde  Park, 
of  Martin  Berrigan,  a  Seabee 
home  on  furlough,  who  had  in- 
vited many  of  his  neighbors  to  wit- 
ness the  historic  event.  CBS  also 
set  up  its  equipment  in  the  same 
house,  Mr.  Coffin  going  on  immedi- 
ately following  Baukhage  and 
later  again  describing  the  services 
on  the  Admiral  show  at  2:30  p.m. 

Carleton  Smith,  manager  of 
NBC's  Washington  outlet,  WRC, 
and  network  presidential  an- 
nouncer since  the  late  President 
took  office  in  1933,  made  his  broad- 
cast at  11:05  from  a  church  near 
the  Roosevelt  estate.  With  a  back- 
ground of  low  organ  music,  Mr. 
Smith  gave  a  detailed  description 
of  the  burial  services,  giving  the 
full  text  of  the  prayers  which  The 
Rev.  W.  George  Anthony  read  at 
the  burial. 

Walter  Compton,  Mutual  an- 
nouncer, aired  his  description 
from  Freer's  Restaurant,  which 
was  the  closest  point  any  of  the 
networks  had  obtained  to  set  up 
facilities  and  was  thus  the  first  to 
begin  his  broadcast.  He  started  a 
few  minutes  before  11  a.m.  The 
burial  services  had  begun  at  10 
a.m.  Mr.  Compton  said  about  150 
people  had  gathered  at  the  "barbe- 
que  joint"  where  Tom  Slater,  Mu- 
tual director  of  special  events,  was 


16  on  Co-Op  Series 

TOTAL  of  16  sponsors  started  par- 
ticipation last  week  on  Ed  and 
Pegeen  Fitzgerald's  Breakfast  at 
Home  feature,  sold  out  one  week 
before  starting  on  WJZ  New  York 
as  a  six-weekly  series  7:50-8:15 
a.m.  A  half-dozen  of  the  accounts 
have  followed  the  program  from 
WOR  New  York,  including  Min- 
wax  Co.,  through  R.  T.  O'Connell 
Co.,  and  Davidson  Bros,  for  Mary 
Barron  Slips,  through  Briggs  & 
Varley.  New  clients,  in  addition  to 
those  previously  reported,  include 
F.  Schumacher  &  Co.,  for  drapery 
fabrics,  through  Anderson,  Davis 
&  Platte;  Pieter  DeWitt  diamonds, 
through  Greene  &  Brodie;  H.  Hicks 
&  Sons,  through  Altomari  Adv., 
for  gift  baskets  and  fruits;  Mari- 
time Milling  Co.,  for  Hunt  Club 
dog  food,  through  Everett  L.  Bow- 
ers Inc.,  Buffalo;  William  A.  Nes- 
bitt,  custom  tailor,  direct. 


Tennessee  Valley  Net 

TENNESSEE  VALLEY  Network, 
a  new  regional  chain  consisting  of 
WROL  Knoxville,  WKPT  Kings- 
port  and  WOPI  Bristol,  began  op- 
eration April  15.  Full  time  lines 
are  maintained  but  the  group  was 
formed  as  a  supplement  to  NBC 
service,  which  is  carried  by  all  of 
the  stations.  WROL  is  key  station 
and  regional  sales  agent. 


awaiting  him  when  the  Army  car 
which  had  been  made  available  to 
transport  the  commentators  from 
the  services  made  its  first  stop  on 
its  route  to  the  improvised  "stu- 
dios". 
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"The  following  is  electrically  transcribed.." 


To  any  modern  youngster  or  her  Mommy,  the  Super 
Suds  jingle  is  as  familiar  as  the  works  of  Mother  Goose. 
In  two  years,  this  merry  snatch  of  song  has  proved 
itself  a  commercial  with  "super-do" — lilting  its  way 
into  the  musical  memory  of  America,  and,  incidentally, 
selling  a  whacking  big  heap  of  suds. 

Super  Suds  "spots"  are  cut  on  PRESTO  discs. 

WHY  BROADCASTING  STUDIOS  USE  MORE 


on  PRESTO  discs! 


Most  important  transcriptions  are.  For  recording 
engineers  know  that  PRESTO  discs  give  finer  results 
with  less  margin  for  erroT— actually  perform  better 
than  most  of  the  recording  equipment  on  which 
they  are  used.  That's  why  you'll  find,  in  most  large 
broadcasting  stations,  recording  studios  and  research 
laboratories,  the  standard  recording  disc  is  a  PRESTO. 

PRESTO  DISCS  THAN  ANY  OTHER  BRAND 


Less  Surface  Noise 


No  Distortion 


WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 
AND  DISCS 


Easier  on  Cutting  Needle      No  Fussy  Needle  Adjustments 

PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 
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COMMENTARY 

I       6:05  to  6:15  P.  M. 
^        Monday  thru  Saturday 
(following  Esso  News) 


FIRST  in  WASHINGTON 


i(«pr«s«nt«d  by  NBC  SPOT  SALtS 
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Vast  FCC  Powers  Proposed 

{Continued  from  page  15) 


in  the  interim  report  unless  that 
corporation  directly  or  indirectly 
owns  25%  or  more  of  the  voting 
stock  of  the  licensee.  Any  change 
in  officers,  directors  or  stockhold- 
ers of  a  corpoi-ation  other  than  the 
icensee,  which  results  in  a  change 
in  control  of  the  licensee,  must  ob- 
tain the  Commission's  consent  un- 
der Sec.  310(b)  of  the  Communi- 
cations Act,  the  Order  points  out. 

Where  information  is  required 
with  respect  to  a  corporation  hav- 
ing more  than  50  stockholders, 
the  licensee  may  request  a  modifi- 
cation of  the  requirements  "so  far 
as  applicable  to  the  particular 
case".  The  Commission  defines  its 
various  terms  as  follows: 

"Stock"  shall  include  any  inter- 
est, legal  or  beneficial  in,  or  right 
or  privilege  in  connection  with 
stock;  "officer"  or  "director"  shall 
include  the  comparable  officials  in 
unincorporated  associations;  "con- 
tract" shall  include  any  agreement 
(including,  without  limitation,  an 
option,  trust  or  pledge)  or  any 
modification  thereof,  express  or  im- 
plied, oral  or  written.  The  sub- 
stance of  oral  contracts,  arrange- 
ments, and  understandings  shall 
be  reduced  to  writing." 

In  its  order  the  Commission  di- 
rects "particular  attention"  to 
proposed  Sec.  3.103(c)  covering 
exceptions   to   the   ownership  re- 


ports of  corporations  of  more  than 
50  stockholders.  "If  any  person  is 
of  the  opinion  that  this  section 
should  specify  the  exceptions  con- 
templated by  the  rule,  specific  sug- 
gestion should  be  made  as  to  the 
form  in  which  the  exception  should 
be  expressed,"  said  the  order. 

The  Commission  also  invited 
comment  as  to  whether  "any  or  all 
of  the  information  required  to  be 
filed  by  the  proposed  Rules  1.301- 
1.304  should  be  open  for  public  in- 
spection." 


Newsmen  Awarded 

CECIL  BROWN  and  Frank  Sin- 
giser,  MBS  commentators,  are  to 
receive  awards  from  the  United 
Businessmen's  Assn.  of  Philadel- 
phia, at  a  dinner  April  26.  Mayor 
Bernard  Samuel  will  present  an 
award  to  Mr.  Brown  "for  being 
the  outstanding  commentator  on 
the  air",  and  to  Mr.  Singiser  "for 
excellent  presentation  of  news" 
and  outstanding  preparation  of 
broadcast  material. 


DAVID  H.  HARRIS,  program  director, 
WTAG  Worcester,  Mitzl  Kornetz,  Vir- 
ginia Gaskell,  Lorette  Charon  were 
guests  of  honor  at  a  luncheon  given 
April  11  In  New  York  by  the  United 
Nations  Information  Board  In  appre- 
ciation of  their  "constructive  and  far- 
reaching  services  during  the  "Worces- 
ter and  the  World"  series,  for  which 
the  previous  evening  WTAG  had  re- 
ceived its  third  Peabody  Award. 


COPIES 


24  HOUR  SERVICE 

—packaged  and  shipped 
from  Chicago. 

Aluminum  based  material 
available  for  broadcast  use. 


L.$.TOOIiOOD 

RECORDING  COMPANY 

221  N.  LA  SALLE  ST.    CHICAGO  1 


Clear  Channel 

{Continued  from  page  15) 

(1)  Do  you  have  a  radio?  In  work- 
ing condition?  (2)  How  late  at 
night  do  you  listen?  (3)  What  sta- 
tions do  you  hear  better?  Day? 
Night,  or  What  stations  can  you 
hear?  Day?  Night?  (4)  What  pro- 
grams do  you  want  that  you  can't 
hear  now? 

Questionnaires  to  be  used  by  per- 
sonal interviews  will  contain  those 
four   questions   plus   these:  (5) 
What  program  classification  do  you 
like  best?   [16  classifications  are 
listed  including  news,  comedy,  audi- 
ence participation,  variety,  drama, 
music  of  various  types,  religion,  ! 
sports,  markets,  talks  of  various  i 
types].  (6)  Are  you  getting  sat-  i 
isfactory     radio    service?  Day?! 
Night?  Summer?  Winter? 

May  Cost  $125,000 

Cost  of  the  survey  has  been  esti- 
mated at  from  $125,000-$150,000. 
The  FCC  invited  networks  and  sta- 
tions to  share  the  expense,  although 
no  decision  was  reached.  Mr. 
Smythe  told  the  committee,  how- 
ever, that  the  FCC  will  conduct 
the  listener  canvass  in  any  event 
but  that  the  Commission  hopes  to 
make  it  more  useful  through  indus- 
try participation  "from  start  to 
finisH". 

The  survey  committee  will  meet 
again  in  a  fortnight  to  adopt  for-  jl 
mally  a  list  of  questions.  It  ap- 
peared likely  that  the  Bureau  of  the 
Census  would  conduct  the  survey,  j 
inasmuch  as  that  agency  is  set  up  ! 
for    such    operations.  Attending 
Wednesday's  meeting,  in  addition 
to  Messrs.  Hyde  and  Smythe,  were : 

Clure  H.  Owen,  assistant  chief.  Broad- 
cast Division,  FCC  engineering  Dept.; 
J.  B.  Sheridan,  FCC  economist;  Edward 
P.  Evans,  Blue- ABC;  Hugh  Feltis, 
BMB;  Grant  A.  Wrathall,  KUTA  Salt 
Lake  City,  representing  independent 
stations;  C.  Maurice  Wietlng,  National 
Council  of  Farmer  Cooperatives;  Mr. 
Caldwell,  J.  O.  Maland  and  Paul  Loyet, 
WHO  Des  Moines,  representing  the 
CBS;  John  K.  ChurchUl,  J.  W.  Wright, 
CBS;  Philip  Merryman,  B.  T.  Rumple, 
NBC;  Paul  D.  P.  Spearman,  Manfred  K. 
Toeppen,  representing  Regional  Broad- 
casters Committee;  Duke  M.  Patrick, 
communications  attorney. 

Wallace  L.  Kadderly,  chief,  radio  di- 
vision, Angus  Campbell,  division  of 
program  surveys.  Dept.  of  Agriculture; 
D.  W.  Obendorfer,  Budget  Bureau;  W. 
G.  Madow,  A.  Ross  Eckler,  Bureau  of 
the  Census. 
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The  artist  has  used  up  most  of  the  space  in  this  ad  showing  36.6%  of  a  luscious  pie,  right  on 
your  plate,  Mr.  Time-Buyer.  He  has  just  left  us  enough  room  to  point  out  that  the  pie  represents  the 
retail  business  done  right  across  Canada,  and  36.6%  is  the  amazing  percentage  which  is  trans- 
acted in  CFRB's  primary  area,  according  to  the  current  Bureau  of  Broadcast  Measurement  report. 

In  case  you  like  figures,  here  they  are: 

Total  Retail  Sales  in  Canada  $2,755,569,000 

Total  Retail  Sales  in  CFRB's  Primary  Area  $1,008,826,000 

(Figures  are  latest  releases  of  the  Dominion  Bureau  of  Statistics) 


HELP  YOURSELF  TO  THIS  FINE  WEDGE  OF  PIE,  MR.  TIME-BUYER 

by  scheduling 


1  0,000        WATTS       OF       SELLING       POWER       —       8  6  0       KC  TORONTO 
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Wider  Recognition  for  Radio 

(Continued  from  page  13) 


Leonard  Relnsch  back.  When  we 
gave  our  consent,  we  were  not  suf- 
ficiently mindful  of  the  tremendous 
tasks  ahead  of  radio  in  connection 
with  television,  frequency  modula- 
tion and  what  not.  On  special  oc- 
casions, for  your  personal  uses,  his 
services  could  be  availed  of  without 
embarrassment  to  us.  It  might  not 
seem  a  patriotic  impulse  which 
prompts  this  message,  and  yet  I 
am  sure  on  reflection  you  will  see 
it  Is  Justified. 

Mr.  Reinsch  told  BROADCASTING 
afterward  that  he  would  be  pleased 
to  serve  the  President  in  any  ca- 
pacity desired  and  that  he  would 
handle  all  radio  affairs  on  a  call 
hasis.  Thus,  he  will  carry  on  in 
virtually  the  same  capacity  in 
which  he  has  performed  since  Mr. 
Truman's  nomination  last  summer 
as  Vice-President. 

But  among  radio  folk  on  the 
Washington  scene  the  move  was  re- 
garded as  a  moral  victory  for 
Washington's  spat-and-cane  press 
corps — the  uppercrust  boys.  Rank 
and  file  newspapermen  covering  the 
White  House  appeared  enthusiastic 
about  the  original  Reinsch  appoint- 
ment and  didn't  see  eye  to  eye  with 
their  superiors. 

Radio  newsmen,  jubilant  when 
the  President  first  announced  Mr. 
Reinsch's  appointment,  were  in- 
dignant over  the  turn  of  events. 
The  Radio  Correspondents  Assn. 
was  prepared  to  take  up  the  issue 
and  there  was  spontaneous  talk  of 
memorializing  the  President  to  ap- 
point a  radio  secretary  (obviously 
Mr.  Reinsch)  in  addition  to  a  press 
secretary.  Mr.  Ross  was  named 
simply  the  press   secretary,  with 


the  radio  assignment  presumably 
to  be  handled  via  the  "on  call" 
procedure. 

Radio  reporters  have  been 
clamoring  for  better  facilities  both 
at  the  White  House  and  in  the 
Congressional  galleries.  In  the 
Tuesday  Reinsch  announcement 
they  saw  a  recognition  of  radio 
which  removed  any  vestige  of  news 
distinction  between  the  media. 
When  the  Friday  announcement 
came,  they  knew  the  powerful  old- 
line  press,  which  has  steadfastly 
refused  to  recognize  radio  news 
parity,  had  won. 

President  Calls  Cox 

Mr.  Reinsch  actually  had  assum- 
ed his  new  duties  without  portfolio 
only  hours  after  the  tragic  death  of 
Mr.  Roosevelt.  He  has  been  at  the 
White  House  practically  continu- 
ously since  April  12,  occupying  the 
private  office  next  to  the  President's 
Oval  Room  office.  He  moved  to  the 
Early-Daniels  office  last  Tuesday. 

The  36-year-old  Reinsch  (he  will 
be  37  in  June)  was  appointed  by 
President  Truman  in  one  of  his 
first  official  announcements  at  his 
Tuesday  news  conference.  It  hap- 
pened even  before  Gov.  Cox,  Mr. 
Reinsch's  chief  for  the  last  11  years, 
knew  about  it.  President  Truman,  it 
is  reliably  understood,  called  the 
Governor  at  his  Miami  home  a 
couple  of  hours  after  the  appoint- 
ment to  ask  for  the  young  broad- 
caster's release.  Thus,  Mr.  Reinsch, 
by  Presidential  fiat,  had  severed  his 


association  with  Gov.  Cox  as  man- 
aging  director  of  the  three  Cox 
stations— WIOD,  Miami,  WSB  At- 
lanta,  WHIG  Dayton.  But  all  that 
changed  after  the  press  pressure! 
group  piled  in.  j 

There  was  another  radio  face  in' 
evidence  at  the  White  House,  too,,! 
At  the  elbow  of  Mr.  Reinsch  during) 
the  first  news  conference  was  Dr.j 
Frank  N.  Stanton,  energetic  CBSi 
vice-president  and  an  oldtime  friend! 
and  associate.  He  was  there  at  Mr.  L 
Reinsch's  behest  to  advise  him  on|| 
certain  aspects  of  public  relations! 
work.  Dr.  Stanton  journeyed  backfc 
to  his  Madison  Ave.  duties  follow- > 
ing  the  Tuesday  night  address  of' 
President  Truman  to  the  troops  j. 
which,  incidentally,  hit  a  rating  of 
53.6,  or  an  audience  of  45,000,000. 

If  the  White  House  appointment 
had  stuck,  Mr.  Reinsch  would  have 
relinquished  not  only  his  Cox  sta-^ 
tions  connection  but  also  member-- 
ship  on  the  NAB  board  of  directors 
as  a  large  station  director,  to  which 
he  was  elected  only  last  March,  as 
well  as  his  directorship  on  the 
board  of  Broadcast  Music  Inc.,  a 
post  he  has  held  since  last  year.  He 
was  on  the  NAB's  Legislative  Com- 
mittee and,  among  his  other  radio 
attainments  served  as  president  of 
the  Ohio  Broadcasters  Assn.  while 
manager  of  WHIG. 

All  those  in  Washington  radio 
beamed  over  legislative  and  regu- 
latory prospects.  They  saw  in 
President  Truman's  initial  pro- 
nouncements the  steering  of  a 
steadier  legislative  course.  They 
foresaw  a  quick  departure  of  the 
radical  fringe,  which  long  has 
sought  to  tighten  the  Governmental 
grip  on  the  medium. 

With  Chairman  Porter  at  the 
FCC  and  Mr.  Reinsch  on  call  at  the 
White  House,  as  radio  advisor,  the 
old  Democratic  team  is  reestab- 
lished. No  overnight  miracles  are 
expected,  but  brighter  days  are 
foreseen  in  contrast  to  the  situa- 
tion which  obtained  only  months 
ago.  Then  with  James  Lawrence 
Fly  as  chairman  of  the  FCC  and 
Mr.  Early  at  the  White  House, 
there  was  no  eye-to-eye  appraisal  \ 
of  radio  regulation.  It  was  an  open  ; 
secret  that  Messrs.  Fly  and  Early 
didn't  like  each  other  and  didn't 
get  along.  But  Mr.  Fly  had  the 
Presidential  ear  on  radio. 

President  Truman  made  a  10- 
{ Continued  on  page  78) 


"Like  home,  ain't  it — except  no 
radio  with  WFDF  Flint." 


HARVEY 

4a4 
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PICKUPS...CUnERS... 
JEWEL  POINTS... 


If  you  work  with  recordings, 
cutting  or  playing  them, 
AUDAX  equipment  needs  no 
Introduction.    You    are,  un- 
doubtedly, familiar  with  the 
extraordinary  engineering  and 
skillful,  sensitive  craftsmanship 
that  have  made  them  as 
famous  and  desirable  as  they 
ore  today.  AUDAX  pickups 
are  the  only  pick- 
ups   to  incorpo- 
^l/'    ~\     rate   the  unique 
hrr)  "relayed-flux- 
principle  —  so 


largely  responsible  for  the 
sharp,  clean  cut  facsimile  re- 
production of  Microdyne. 
And  AUDAX  cutters  and 
jewel  points,  too,  are  designed 
to  reproduce  with  maximum 
clarity  and  brilliancy  over 
longer  periods  of  time. 
You  con  now  get  your  AUDAX 
equipment  through  HARVEY, 
distributor  of  fine  radio  and 
electronic  equipment.  Upon 
receipt  of  suitable  priority, 
reasonably  prompt  delivery  is 
assured. 


HARVEY  RADIO  COMPANY 

103  WEST  43rd  STRttT  NEW  YORK  1 8,  N.  Y.< 
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KNOW 

Gates  Broadcasting 
Equipment  is  Now 
Playing  A  Vital  Role 
In  The  War  Effort... 
But  Planned  To  Give 
You  More  Efficiency 
At  Lower  Cost  in 
Peacetime... 


'0£X 


RADIO  COMPANY 

QUINCY,  ILLINOIS,  U.  S.  A. 


Manufacturers  of  Radio  Broadcasf  Tranimiffers. 
Speech  Equipment,  Anfanna  Tuning  and  Phaser 
Units,  Amplifiers,  Remote  Equipment,  Broadcast 
Station  and  Trantmiftor  Accessories, 


GATES  PORTABLE  BROADCAST 
TRANSMIHERS  are  rapidly  being  set- 
up in  liberated  countries  to  again 
bring  happiness  to  those  who  need  it 
so  badly. 


GATES  FAMOUS  DYNAMOTE  is  typical 
of  the  portable  remote  amplifiers  that 
are  on  nearly  every  war  front  report- 
ing circuit. 


GATES  TRANSMITTERS  are  in  use  from 
world  -  wide  front  lines  to  h  i  g  h  - 
powered  Trans-Atlantic  telephone  and 
telegraphic  circuits. 


GATES  BROADCAST  TRANSMITTERS 
made  before  Pearl  Harbor  are  still 
paying  off  to  U.  S.  broadcasters  with 
trouble-free  performance  at  a  time 
when  repair  parts  are  so  difficult  to 
obtain. 


GATES  TRANSCRIPTION  EQUIPMENT 
is  serving  overseas  broadcast  service, 
in  both  war  theatres,  and  In  interna- 
tional broadcasting  stations. 


Actions  of  the 
FEDERAL  COMMUNICATIONS  COMMISSION 


-APRIL  14  to  APRIL  20  INCLUSIVE" 


Decisions  . 


ACTIONS  BY  ADM.  BOARD 
APRIL  16 

United  Broadcasting  Co.,  Akron- 
Placed  in  pending  file  application  for 
CP  new  FM  station. 

Radio  Broadcasting  Corp.,  Twin  Falls, 
Ida. — Same. 

Larus  &  Bros.  Co.,  Richmond,  Va.— 
Same. 

Pinnelas  Broadcasting  Co.,  St.  Peters- 
burg, Fla. — Same. 

United  Broadcasting  Co.,  Columbus, 
O.— Placed  In  penalng  file  application 
for  new  commercial  TV  station. 

United  Broadcasting  Co.,  Akron- 
Same. 

ACTIONS   BY  COMMISSION 


1370  kc  WFEA  Manchester,  N.  H.— 
Granted  vol.  assign,  license  from  New 
Hampshire  Broadcasting  Co.  to  H.  M. 
Bltner. 

1490    kc    WRLD    West    Point,  Ga.— 

Granted  vol.  assgn.  license  from  L.  J. 
Duncan,  Leila  A.  Duncan,  Josephine 
A.  (Keith)  Rawls  and  Effie  H.  Allen 
d/b  Valley  Broadcasting  Co.  to  L.  J. 
Duncan,  LeUa  A.  Duncan,  Josephine 
Rawls,  EfBe  H.  Allen,  Allen  M.  Woodall 
and  Margaret  A.  Pill  d/b  Valley  Broad- 
casting Co. 

WDAK   Columbus,  Ga.— Same. 

660  kc  KFAR  Fairbanks,  Alaska- 
Granted  extension  special  service  au- 
thorization 660  kc  10  kw  unlimited  time 
for  .period  ending  5-1-46;  conditions. 

910  kc  KVAN  Vancouver,  Wash.— De- 
nied petition  (without  prejudice  to 
consideration  of  application  as  a  whole 
on  its  merits)  for  grant  In  part  of  ap- 
plication for  CP  change  assignment. 

KAVE   Carlsbad,  N.  M.— Granted  li- 
cense renewal  for  period  ending  8-1-46. 
KFJI  Klamath  Falls,  Ore.— Same. 
WKOK  Sunbury,  Pa.— Same. 
KGY  Olympia,  Wash. — Same. 
KICA  Clovis,  N.  M.— Same. 
KYUM  Yuma,  Ariz.— Same. 

WMEX  Boston— Granted  license  re- 
newal for  period  ending  5-1-48. 

WNOX  Knoxville— Same. 

KFBK  Sacramento — Same. 

NEW-1240  kc  Midwestern  Broadcast- 
ing Co.,  Cadillac,  Mich. — Adopted  mem- 
orandum opinion  granting  CP  new  sta- 
tion 250  w  unlimited;  conditions. 

APRIL  18 

WHEB  Portsmouth,  N.  H.— Granted 
motion  to  dismiss  without  prejudice 
application  for  CP  change  assignment. 

Key  Broadcasters  Inc.,  Wilkes-Barre, 
Pa. — Granted  petition  for  leave  to  inter- 
vene In  hearing  set  4-30-45  on  appli- 
cation of  Baron  Broadcasting  Co.  for 
new  station  Wllkes-Barre. 

WBAX  Wilkes-Barre,  Pa.— Same. 

Northeastern  Pennsylvania  Broad- 
casters Inc.,  Wilkes-Barre,  Pa. — Same. 

Baron  Broadcasting  Co.,  Wilkes-Barre, 

Pa. — Granted  permission  to  amend  ap- 
plication for  CP  new  station  to  show 
substitution  of  name  of  P.  J.  McCall  for 
J.  Myron  Honlgman  In  all  respects. 


Applications  . 


NEW-42.1  me  State  Teachers  College, 
West  Chester,  Pa. — CP  new  noncom- 
mercial educational  station,  1  kw,  spe- 
cial emission  for  FM. 

NEW-1240  kc  Jacksonville  Broadcast- 
ing Co.,  Jacksonville,  N.  C.^ — CP  new 
standard  station,  250  w  unlimited. 

NEW-45.0  mc  KEVR  Seattle— CP  new 
FM  station,  1804.9  sq.  ml.,  $37,300  esti- 
mated cost. 

1340  kc  WCMI  Ashland,  Ky.— CP  In- 
stall synchronous  amplifier  (dismissed 
at  request  of  applicant). 


NEW-1240  kc  New  Iberia  Broadcast- 
ing Co.,  New  Orleans— CP  new  standard 
station  250  w  unlimited. 


Tentative  Calendar  .  .  . 

APRIL  23 
FURTHER  HEARING 
KFVD  Los  Angeles — License  renewal. 
KPAS  Pasadena — License  renewal. 

APRIL  27 

The  Brockway  Co.,  Massena,  N.  Y. — 
CP  1340  kc  250  w  unlimited  (WMFF, 
intervener). 

NEW-1450  kc  Augusta  Broadcasting 
Co.,  Charleston,  S.  C— CP  new  stand- 
ard station  250  w  unlimited,  amended 
to  reflect  changes  in  stockholders. 

APRIL  20 

NEW-46.5  mc  Haverhill  Gazette  Co., 
Haverhill,  Mass. — CP  new  FM  station, 
4,340  sq.  ml.,  $28,725  estimated  cost. 

NEW-43.5  mc  WJEJ  Hagerstown,  Md. 
— CP  new  FM  station,  22,150  sq.  mi., 
$40,210  estimated  cost. 

NEW-46.3  mc— WRDW  Augusta,  Ga.— 
CP  new  commercial  FM  station,  8,940 
sq.  ml.,  $36,700  estimated  cost. 


610  kc  WSGN  Birmingham— Involun- 
tary transfer  control  from  Victor  H. 
Hanson,  deceased,  to  Ruth  Lawson  Han- 
son, executrix,  and  C.  B.  Hanson  Jr., 
and  Harry  P.  Johnston,  executors. 

NEW-48.5  mc  Mark  K.  Wilson,  Chat- 
tanooga— CP  new  FM  station,  16,826 
sq.  ml.,  $51,300  estimated  cost. 


Recognition 

(Continued  from  page  76) 
strike  at  his  initial  news  confer- 
ence— the  biggest  of  record,  with 
348  newsmen  present.  He  answered 
all  questions  tersely  and  to  the 
point,  or  he  put  them  off  with  no 
comment.  He  retained  the  Roose- 
velt rules  on  no  direct  quotation 
without  specific  authority  and  no 
attribution  on  background  obser- 
vations. 

There  will  be  one  news  confer- 
ence a  week — not  the  Tuesday  and 
Friday  sessions  of  the  past.  The 
conference  will  be  held  whenever 
the  President  has  something  to  say 
— Tuesday,  Wednesday  or  Thurs- 
day. He  will  use  a  turnabout  sys- 
tem, alternating  the  time  to  give 
morning  and  afternoon  releases 
even  breaks. 

President  Truman  first  announc- 
ed the  appointment  of  Matthew  J. 
Connelly  as  his  confidential  assist- 
ant but  his  role  will  be  that  of  ap- 
pointment secretary,  succeeding  to 
the  duties  of  the  late  Maj.  Gen. 
Edwin  M.  Watson.  Then  he  said 
Leonard  Reinsch  would  help  him  on 
press  and  radio  matters  and  point- 
ed out  that  he  had  been  the  radio 
expert  of  the  Democratic  Commit- 
tee. He  added  he  vvas  most  ef- 
ficient. 

The  newsmen  jam-packed  in  the 
Oval  Room  were  in  a  dither.  They 
couldn't  get  the  name  or  the  spell- 
ing. Some  news  reports  questioned 


Almost  Forgot 

PRESIDENT  TRUMAN  al- 
most addressed  Congress  last 
Monday  without  formal  in- 
troduction by  Speaker  Ray- 
burn.  The  networks  were  on 
the  air,  each  describing  the 
President's  entry  into  the 
House  chamber.  "Various  an- 
nouncers told  the  millions 
listening  in  that  Speaker 
Rayburn  (D-Tex.)  would  in- 
troduce the  President.  But 
President  Truman,  a  veteran 
of  the  Senate  and  "at  home" 
with  his  former  colleagues, 
reached  the  rostrum  and  be- 
gan: "Mr.  Speaker."  The 
off-mike  voice  of  Speaker 
Rayburn  was  heard  to  say: 
"Just  a  minute,  Harry, 
wait'U  I  introduce  you,  will 
you?"  The  President  replied 
with  an  informal  "Okay, 
sure,"  and  the  Speaker  gave 
the  usual:  "It  is  my  privi- 
lege to  present  the  President 
of  the  United  States."  When 
the  ovation  subsided  Presi- 
dent Truman  once  more  ad- 
dressed the  Speaker  and  Sen. 
McKeller  (D-Tenn.),  presi- 
dent pro  tern  of  the  Senate, 
and  began  his  speech. 


his  appointment  on  press  matters, 
strongly  inferring  that  a  press  sec- 
retary would  be  named  and  that 
Mr.  Reinsch  would  confine  his  ac- 
tivities to  radio.  Mr.  Reinsch  signed 
his  first  letter  as  administrative 
assistant  to  the  President. 
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REPRESENTING  LEADING  RADIO  STATIONS 


BROADCASTING    •    Broadcast  Advertising 


•  Where  our  armed  forces  march 
with  guns,  there  go  NBC  War  Cor- 
respondents with  microphones — 
bringing  hsteners  right  to  the 
front  lines  ...  to  the  fighter's 
side.  NBC  men  broadcast  from 
no  Ivory  Tower. 

Nor  is  NBC's  complete,  on-the-spot 
news  service  planned  only  fi-om  the 
tower  of  New  York's  RCA  Buildiog. 
It  results  from  the  careful,  painstak- 
ing fieldwork  of  such  men  as  William 
F.  Brooks,  Director  of  the  NBC  News 
and  Special  Events  Department — the 
first  network  news  head  to  visit  both 
AUied  headquarters  in  the  Pacific  and 
in  theEuropeanTheaterof  Operations. 

Recently  returned  from  a  ten-^veek 
trip  to  Pacific  and  European  battle- 
fields to  survey  and  expand  NBC's 
coverage  of  the  ^\  ar.  Brooks  conferred 
with  Admiral  Chester  W.  Nimitz, 


high-ranking  Army  Generals,Brendon 
Bracken,  British  Minister  of  Infor- 
mation, and  other  United  Nations' 
leaders. 

Upon  his  return  Brooks  said: 
"Every  Army  group  now  has  facilities 
to  transmit  directly  or  by  relay  into 
our  net^\ork  at  home.  Every  officer 
with  whom  I  talked  deeply  appreci- 
ates the  value  of  getting  news  home 
quickly  and  accurately." 

Skilled,  on-the-spot  comprehensive 
planning  and  direction,  plus  the  ini- 
tiative, self-sacrifice  and  courage  of 
NBC  War  Correspondents  moving  in 
the  front  lines,  plus  the  facilities  and 
co-operation  of  the  Army,  the  Navy 
and  Marines  and  foreign  commercial 
radio  companies — these  are  the  ele- 
ments of  the  superlative  service  that 
makes  NBC  The  Network  Most  People 
Listen  To  Most — For  Neus,  Too. 


William  F.  Brooks,  Director  of  NBC  News  and  Special  Events  Department,  with 
members  of  NBC's  European  staff  of  war  correspondents  in  Paris,  February  13, 
1945.  Left  to  right:  David  Anderson,  Stanley  Richordson,  John  Morrissey 
(standing),  Brooks,  Chester  Morrison  and  Paul  Archinard. 


National  Broadcasting  Company 


America's  No.  1  Network 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  In  western  city  of 
25,000.  Good  postwar  future.  Box  932, 
BROADCASTING. 

First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent job  for  right  man.  State  full  par- 
ticulars and  salary  expected  in  first 
letter.  Box  399,  BROADCASTING. 
Transmitter  engineer,  1st  class  license, 
guaranteed  weekly  earnings,  $52  per 
week  with  5  kilowatt  CBS  New  England 
station  in  small  city  with  better  than 
average  living  conditions.  Immediate 
opening.  Box  484,  BROADCASTING. 
Wanted— A  1,000-watt  NBC  affiliate  in 
Wisconsin  Is  In  need  of  an  experienced 
news  editor.  ALr  experience  desirable  but 
not  necessary.  Preference  given  to  re- 
turned veteran.  Give  complete  informa- 
tion, including  salary  expected.  Box 
521,  BROADCASTING. 
Announcer— 250-watt  NBC  affiliate  in  a 
fine  metropolitan  midwest  city  needs  a 
good  versatile  announcer  who  can  han- 
dle ad  lib  record  and  talent  shows,  news 
and  commercials.  Small,  cooperative 
staff,  excellent  working  conditions.  No 
prima  donnas,  please.  $65.00  per  48-hour 
week  to  right  man.  Tell  us  all  about 
yourself.  Box  524,  BROADCASTING. 
Control  operator.  Experienced  or  inex- 
perienced. Write  for  full  details.  Perma- 
nent position.  Charles  W.  Brannen, 
Chief  Engineer,  WAGE,  Syracuse,  N.  Y. 
Recent  college  graduate.  Excellent  op- 
portunity business  side  radio.  Box  529, 
BROADCASTING. 

Wanted — Radio  engineer  and  technical 
supervisor  for  one  of  the  nation's  out- 
standing 50,000  watt  stations.  Must  be 
college  graduate,  know  radio  theory  as 
well  as  practical  application.  Must  have 
considerable  experience  and  qualifica- 
tions for  experimental  and  development 
work  in  AM-FM  and  television.  Excel- 
lent job  with  good  future  for  compe- 
tent man.  Box  536,  BROADCASTING. 
Somewhere  there  is  a  girl  with  radio 
experience  who  would  like  a  Job  in 
continuity  and  traffic  in  a  small  pro- 
gressive midwest  station.  Shorthand 
advisable.  If  you  qualify,  write  com- 
plete details  as  to  age,  experience,  etc. 
Box  537,  BROADCASTING. 
Announcer — Have  opening  for  expe- 
rienced announcer  with  knowledge  of 
control  board  operation.  Permanent 
position  with  good  future.  Excellent 
working  conditions  In  5  kw  CBS  Network 
affiliate.  Give  experience,  age,  draft 
status,  salary  requirements  In  first  let- 
ter. Box  538,  BROADCASTING. 
TRANSMITTER  ENGINEER  FOR  5  KW 
MIDWEST  BLUE  NETWORK  STATION. 
MUST  HOLD  A  RADIO  TELEPHONE 
FIRST  CLASS  LICENSE.  PLEASE  SUB- 
MIT AN  OUTLINE  OF  EXPERIENCE 
AND  EDUCATION.  BOX  539,  BROAD- 
CASTING. 

Announcer — $40.00  for  40  hours,  daytime 
schedule  on  network  station.  Midwest 
city  over  100,000  west  of  the  Mississippi. 
Replies  confidential.  Box  540.  BROAD- 
CASTING. 

Wanted — Man  with  good  background 
and  experience  in  program  writing  and 
production.  Must  have  showmanship 
and  versatility.  Permanent  position  and 
good  salary.  Send  copy  of  some  origi- 
nal scripts  with  reply.  Intermountain 
Broadcasting  Company,  Salt  Lake  City, 
Utah. 

Combination  announcer-operator  with 
first  class  ticket  for  Alaska  station. 
Will  pay  $250  per  month  and  transpor- 
tation from  your  present  location  to 
Alaska  and  return  on  contract  six 
months  or  more.  Excellent  opportunity 
to  see  Alaska  this  summer  returning 
home  this  fall,  if  you  wLsh.  Permanent 
with  excellent  prospects  for  advance- 
ment, If  you  decide  to  stay.  Wire  or 
write  Edwin  A.  Kraft,  708  American 
Building,  Seattle,  Wash. 
Chief  engineer  wanted  on  KGFW 
Kearney,  Nebr.  Permanent  man  showing 
initiative  and  responsibility  has  privi- 
lege of  securing  Interest  in  business  if 
desired.  Write  complete  particulars,  im- 
mediately. 

Radio  Station  KHMO  is  enlarging  its 
announcing  staff  and  Is  in  need  of  an 
additional  announcer  at  once.  You  will 
need  to  operate  your  own  turntables 
and  must  be  experienced.  Send  audi- 
tion transcription  and  write  complete 
details  as  to  age,  experience,  draft 
classifications,  and  how  soon  available, 
to  Radio  SUtlon  KHMO,  Hannibal, 
Missouri. 

Wanted — Transmitter  engineer  with  ra- 
dio-telephone first  class  license.  Ad- 
dress replies  to  Chief  Engineer,  WIBX, 
Inc.,  Utlca.  N.  Y. 
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I — Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  lOc  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issu-e  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  AVanted  (Cont'd) 

WGCM  Gulfport.  Mississippi,  Blue  Net- 
work affiliate  has  permanent  position 
open  for  announcer. 

Need  urgent,  first  phone  engineer  ex- 
perienced in  studio,  transmitter  main- 
tenance and  remote  broadcasts.  Perma- 
nent position  with  250  watt  Blue  Net- 
work station  for  right  man.  Call  or 
wire  collect.  Chief  Engineer,  WORD, 
Spartanburg,  South  Carolina. 
Whatever  became  of  all  those  good  old 
dependable  announcers?  You  know,  the 
steady,  reliable  kind  that  you  could 
count  on  and  compliment  for  their  good 
work?  We  need  one.  We  offer  steady  em- 
ployment, compatible  surroundings  and 
good  salary.  Are  there  any?  KTFI,  Twin 
Falls,  Idaho. 

CBS  midwest  affiliate  needs  specializing 
announcer  for  disc  spinning.  Handle 
one  late  hour  nightly;  half  hour  in 
P.M.;  remaining  hours  staff  work.  Build 
sale-ability  of  your  shows  and  talent 
money  increases.  $150  monthly  basic. 
Box  551,  BROADCASTING. 
Salesman  wanted — Man  famUlar  with 
small  market  station  operation  and 
real  understanding  of  radio  sales.  Send 
record  of  experience,  references  and 
photo  first  letter.  Network  station  in 
center  of  richest  farm  area  in  west. 
Write  Box  552,  BROADCASTING. 
Opportunity  for  fluent  and  imagina- 
tive, but  stable  and  sincere,  staff  an- 
nouncer familiar  with  transcribed  li- 
braries to  create  and  announce  saleable 
shows  at  non-metropolitan  NBC  sta- 
tion. Rocky  Mountain  Area,  non-de- 
fense farm  community  with  good  post 
war  future.  Please  send  transcription, 
photo,  references,  sample  script.  Write 
Box  554,  BROADCASTING. 
Wanted— Top  flight  staff  announcer 
with  quality  selling  delivery  for  re- 
gional network  affiliate  station  In  north- 
west. Send  references,  photo,  transcrip- 
tion with  application.  Box  553,  BROAD- 
CASTING. 

Wanted — Platter  turner  for  Musical 
Clock  type  daUy  program.  Must  have 
good  air  personality,  dramatic  ability 
and  qualified  experience  in  this  kind 
of  program.  Write  Manager,  WKY,  Ok- 
lahoma City,  Oklahoma. 

Situations  Wanted 

Announcer.  5  years  experience  sports, 
news,  commercial,  ad  lib,  M.C.,  remote 
shows.  Good  disposition,  clean  cut,  de- 
pendable. Permanent  4F.  Permanent 
position  only.  $225.00  monthly  mini- 
mum. Available  few  weeks  notice.  Box 
542.  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Engineer — 34,  married.  Ten  years  stu- 
dio, transmitter.  Permanent.  Box  543, 
BROADCASTING. 

Experienced  announcer  seeking  pro- 
gram director,  chief  announcer  posi- 
tion. Stable  family  man.  Go  getter 
seeking  permanent  job.  War  veteran. 
University  graduate.  Earning  $65.00. 
Age  24.  Box  544,  BROADCASTING. 
Announcer — Now  employed  5  kw  sta- 
tion. Interested  In  permanent  job  with 
organization  either  large  or  small 
where  other  duties  can  be  combined 
with  announcing.  Have  executive  ex- 
perience. Box  545,  BROADCASTING. 
Continuity  writer  and  5,upervlsor— 
Young  woman  capable  of  producing 
top  quality  saleable  copy.  Desires 
change  for  greater  opportunity.  Box 
546,  BROADCASTING. 
Salesman — College  graduate,  draft  ex- 
•  empt,  sells  on  character,  no  high  pres- 
sure, proven  results.  Qualified  for  com- 
mercial manager,  prefer  east.  Give  full 
details  in  first  letter.  Box  547,  BROAD- 
CASTING. 

Sports  and  commercial  announcer 
seeking  work  In  midwest,  preferably 
Chicago  for  $65.00  week.  Four  years 
dramatics.  Now  Chief  announcer.  Dis- 
charge. Box  548,  BROADCASTING. 
Producer  -  writer,  wide  background 
drama  and  music,  experienced  public 
service  broadcasting,  seeks  program- 
ming or  production  post  in  progressive 
station  building  local  programs.  4F. 
College  graduate.  Available  July  first. 
Box  549,  BROADCASTING. 
Former  newspaper  editor-columnist, 
with  four  years  special  events-inter- 
view-commentary broadcasts,  employed 
by  large  station,  interested  in  position 
as  overseas  correspondent  for  station  or 
group  of  stations.  Has  engineer  and 
equipment  for  overseas  recordings,  if 
necessary.  Box  550,  BROADCASTING. 
Top  newsman  wants  connection  after 
May  15.  Prefer  northern  midwest  or 
northwest.  Draft  proof.  Best  references. 
Box  523,  BROADCASTING. 
Available — Honorable  discharged  pro- 
duction man.  Copy  writer,  program- 
ming, announce  news,  sports,  ad  lib. 
My  experience  can  speak  for  itself  in 
results.  Salary  to  start  must  fit  my 
ability.  Open  for  interview.  Start  now. 
Prefer  south.  Write,  wire,  phone  Hugh 
Harllng,  425  North  Woods,  Sherman, 
Texas.  2020. 

Announcer— All  around  experience  net- 
work affiliate.  Married,  dependable.  Pre- 
fer midwest.  Box  557,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Assistant  manager  or  program  manageifr'a 

with  ability  and  enthusiasm  to  bacli|f " 
up   complete   knowledge   of  program- 
ming and  production.  If  you're  inter-tegX 
ested  In  a  man  educated  and  experi- 
enced in  these  phases  of  radio,  andpc 
others,  who  can  handle  personnel  re 
sponslblllties  and  who  welcomes  oppor 
tunlty  to  give  maximum,  well  dlrectedl 
effort  please  write,  stating  salary  to  Box 
555,  BROADCASTING. 
Some  local  station  owner  is  looking  for  , 
a     manager    with    ability,     sincerity  ,1 'aci' 
honesty,   and  thorough  knowledge  of  i-^ 
station  operation.  Young  family  mam  ' 
who  lives  radio  wants  opportunity  to 
keep  station  at  height  of  efficiency.  Po-'Uve 
sition  must  be  permanent.  This  man, 
will  really  work  for  you.  Send  details 
and  salary.  Box  556,  BROADCASTING. 
Station  manager.  Eleven  years  experi-  ujyj 
ence.  Can  efficiently  and  profitably  as-  '. 
sume  complete  responsibility.  Box  558.  ion' 
BROADCASTING. 


Wanted  to  Buy 


Wanted— Everything  for  100-watt  sta- 
tion. Cash,  trade,  lease.  Box  438,  BROAD- 
CASTING. 


For  Sale 


For  sale — Six  brand  new  tubes  in  origi- 
nal cartons  number  P  128  A  1000  watt. 
Special  price  of  $100.00  each.  Box  541, 
BROADCASTING, 


SERVICE  DIRECTORY 


"GEAKiD  TO  AM-FM  EXPANSION" 
Carfto   Enfin»»H»g  CmfmltmmU 

Commercial  Radio  Equip.  Co. 


Custom-Buiit 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave..  Wash.  5,  D.  C. 
DUlricI  1640 
(Snbj.  to  Gov't  RcK.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F&O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High    Power   Tube   Speclallsti  Exclusively 


SOUND  EFFECTS 

One  of  the  largest  seleclloni  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

ffrlte  for  catalog 

THOMAS  J.  VALENTINO  INC. 

w«'i*'ir'''*'°"'~Specialized  Recording* 
1600  Broadway  N.Y.  19,  Circle  6-4675 


SOUND  EFFECT  RECORDS^ 

GENNETT*SPEEDY-Q 

Reduced  Bosic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 
a'rile  For  Delaili 

CHARLES  MICHELSOIV 

67  W.  44th  St.  New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organizalion 
Technical  Maintenance,  Conitraetion 
Supervision    and   Business  Services 

for  Broadcast  Stations 
Munsey  BIdg.        Washington  4,  D.  C. 
District  2292 


BMLASCAP  SUIT 

MAY  BE  DISMISSED 

DECISION  in  the  court  dispute  be- 
tween BMI'  and  ASCAP,  involving 
performing  rights  to  the  Edward 
B.  Marks  Music  Corp.  catalog,  is 
expected  April  25  in  the  New  York 
Supreme  Court  by  Justice  Fer- 
dinand Pecora. 

Started  as  a  test  case  in  June 
1941,  the  action  by  BMI  against 
ASCAP  may  be  dismissed  by  Jus- 
tice Pecora  as  not  within  juris- 
diction his  court,  the  Justice 
indicated  Monday  and  Tuesday, 
when  counsel  for  both  sides  sum- 
med up  their  cases.  Justice  Pecora 
asked  BMI  counsel  to  submit  briefs 
showing  cause  why  the  case  should 
not  be  brought  before  a  Federal 
court  as  an  infringement  suit. 

Suit  centers  around  ownership 
of  performing  rights  to  several 
thousand  songs  listed  in  the  Marks 
catalog  which  were  bought  by  BMI 
in  December  1940,  for  one  million 
dollars,  when  Mr.  Marks,  like  many 
of  his  songwriters,  was  a  member 
of  ASCAP.  In  January  1941,  Mr. 
Marks  withdrew  from  ASCAP  by 
not  renewing  his  five-year  con- 
tract. Three  Marks  songs,  all  writ- 
ten by  ASCAP  members  except  one 
which  was  done  in  collaboration 
with  a  non-ASCAP  writer,  were 
selected  for  the  test  case. 

Godfrey  Goldmark,  representing 
BMI,  asked  a  declaratory  judgment 
awarding  them  full  performing 
rights  to  the  Marks  catalog  on  the 
basis  that  those  rights  were  as- 
signed to  ASCAP  by  Mr.  Marks 
during  his  ASCAP  membership  but 
when  Mr.  Marks  did  not  renew  his 
contract,  they  reverted  to  the  pub- 
lisher. Louis  D.  Frolich,  attorney 
for  ASCAP,  and  John  Schulman, 
representing  the  individual  song- 
writer defendants,  charged  BMI 
with  conspiracy  to  destroy  ASCAP, 
citing  the  million  dollar  sale  of  the 
performance  licensing  rights  to 
BMI.  Counsel  for  the  defendants 
asked  for  a  dismissal  of  the  case 
on  the  grounds  that  it  belongs  in 
a  Federal  court. 

BROADCASTING    •    Broadcast  Advertising 


Network  Tributes 
faid    Ernie  Pyle 

pRNIE  PYLE,  whose  GI  copy  from 
8a|iihe  field  won  the  respect  and  de- 

otion  of  readers  round  the  world, 
ttjjiurned  down  a  $3000-a-week  offer 

o  put  his  dispatches  on  the  air 
(J  ,ust  before  he  left  for  the  South 

'acific,  where  he  was  killed  by  a 

ap  machine  gun  bullet. 
The  offer,  made  by  a  New  York 

dvertising  agency,  was  presented 
iiTin  the  interest  of  Westinghouse  E. 
"J^j  M.  Co.  The  company  planned  to 

ive  the  proposed  programs  na- 
lionwide  distribution. 

Disc  Series 

Mr.  Pyle,  a  Scripps-Howard 
vriter,  was  asked  to  transcribe,  in 
he  field,  three  columns  a  week.  The 
ranscriptions  would  have  been 
hipped  back  to  the  States  for  pro- 
essing  and  broadcast.  This  offer, 
|ne  of  many  radio  proposals  made 
o  the  distinguished  correspondent, 
nterested  him  more  than  others, 
)ut  like  the  others  was  rejected. 

Mr.  Pyle  wrote  often  in  his  dis- 
j)atches  that  he  was  not  interested 
n  offers  outside  the  pale  of  his 
■hosen  profession — columning.  He 
;aid  that  his  job  of  reporting  GI 
kctivities  took  up  all  his  time.  He 
maintained  that  his  broadcast  voice 
ivas  very  poor.  Only  departure  from 
lis  resolution  was  to  author  a  book 
—which,  in  fact,  was  but  a  com- 
pilation of  his  columns — and  to 
:)ermit  the  movies  to  dramatize  his 
vartime  role. 

All  networks  broadcast  special 
ribute  programs  in  Ernie's  mem- 
iry  last  Wednesday,  with  war  cor- 
espondents, service  men  and  offi- 
;ials  of  the  Washington  Daily  News 
md  Scripps-Howard  organization 
participating.  Mrs.  Raymond  Clap- 
ijer,  widow   of  the  late  Scripps- 


GLEESON  ATTACKS 
NEWSPAPER  CRITICS 

CALLING  the  campaign  against 
middle  coinmercials  on  newscasts 
an  "organized  move  on  a  national 
scale"  by  "newspapers  and  some 
newspaper-owned  radio  stations"  to 
force  newscasts  off  the  air,  W.  L. 
Gleeson,  president  of  KPRO.  River- 
side, Calif.,  and  of  the  Radio  and 
Television  Stores  Inc.,  has  written 
to  J.  Harold  Ryan,  president  of  the 
National  Association  of  Broadcast- 
ers. 

"This  campaign,"  Mr.  Gleeson 
continues,  "is  only  the  opening  gun. 
Once  they  scare  radio  stations  into 
giving ,  in,  the  next  move  will  be 
that  there  should  be  no  sponsored 
news  on  the  air."  Making  news  pro- 
grams unprofitable,  the  broadcaster 
believes,  will  cut  down  their  num- 
ber and  give  newspapers  their  for- 
mer advantage  in  the  information 
field. 

"Let's  not  fall  for  it,"  he  pleads. 
"It  will  lead  in  time  to  the  greatest 
set-back  in  .  .  .  progress  of  radio 
and  free  speech  ever  to  befall  the 
American  people.  The  Riverside 
station  never  uses  middle  commer- 
cials," he  continued. 

Howard  columnist  and  Mutual  com- 
mentator, also  killed  in  the  Pacific, 
took  part  in  a  Blue-ABC  program. 

In  a  story  to  his  station  last  Fri- 
day Milton  Chase,  WLW  Cincinnati 
correspondent  on  le  Shima,  said  he 
was  the  last  fellow-correspondent 
to  see  Ernie  alive  and  talk  to  him. 
Ernie  and  Milt  sat  on  a  bluff  watch- 
ing landings  on  the  beach.  They 
talked  of  the  horrors  of  mine  fields 
— Ernie's  greatest  fear— of  Albu- 
querque, his  home.  Milt  left  for 
headquarters  ship  to  file  copy.  Ernie 
elected  to  remain.  They  shook  hands 
and  Ernie  called  out:  "I'll  see  you 
guys  in  some  other  area." 


HOlLISTER^CRYSm  CO. 


QUARTZ  OSCILLATORS  SINCE  1927 


"RENEW  AS  USUAL" 

says  WILLARD  KLINE,  KTSM,  EL  PASO 

THE  SHADOW 

Available  locally  on  transcription— see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL 
DIRECTORY 


Jansky  &.  Bailey 

An  Orgamzalion  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Preaa  BIdg.,  Waah.,  D.  C. 


PAUL  60DLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.  J. 

MO  2-7859  


GEORGE   C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Wastiington,  D.  C. 


WOODWARD  &  KEEL 
CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      •      NATIONAL  6513 
Wastiington   4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.       •       District  8215 

Washington  4,  D.  C. 


Tel.  Bridgeport  7-2465 

(Jato   U/,  na,f 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM   m  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Nan  Press  BIdg.      Wash.  4,  D.  C. 


P9t€QUe/iCY  MEASUniNG 

Exact  Measurement!  '  at  any  time 

RCA  COMMUNICATIONS,  INC. 
£4  Broad  Street      NewYorli  4.  N.  r. 


JOHN 

BARRON 

Consulting 

Radio  Engineers 

Specializing 

in  Broadcast  and 

Allocation  Engineering 

Earle  Bu-ilding, 

Washington  4,  D.  C. 

Telephone 

NAtionol  7757 

Room  892 


NA.  7846 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.        Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Comultanti 
Frequency  Monitoring 


Cammercial  Radio  Equip.  Co. 

•  International  Building,  Washington,  D.  O. 

•  321  E,  Gregory  Boulevard,  Kansas  City,  Mo, 

•  Cross  Roads  of  the  World,  Hollywood,  CaUf. 

I 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  BIdg.    •    Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 
Decatur  1234 


frani^  H.  Mcintosh 
Consulting  Radio  Engineers 
710  I4th  St.  N.W.  ME.  4477 

Washinston,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nat'l  Press  BIdg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLOG. 
1319  F  STREET  N.  W. 


WASH..  D.  C 
DISTRICT  4127 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4400 
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At  Deadline ... 


wow  CHALLENGES 
GOVERNMENT  CONTENTION 

OPPOSING  a  brief  submitted  by  the  Govern- 
ment to  the  U.  S.  Supreme  Court  suggesting 
that  the  Nebraska  Supreme  Court  decision  on 
WOW  Omaha  be  held  in  abeyance  until  set- 
tlement is  arranged  by  the  parties  involved 
[Broadcasting,  April  2]  the  station  entered 
a  brief  last  week  stating  the  Government's 
stipulation  is  "unrealistic  and  worse  than 
futile  and  is  contrary  to  the  basic  character 
of  the  entire  case". 

Instead,  the  brief  requests  that  the  peti- 
tion brought  by  a  stockholder  of  the  Wood- 
men of  the  World  Life  Insurance  Society, 
lessor  of  the  station,  be  dismissed.  James  Law- 
rence Fly,  WOW  counsel  and  former  FCC 
chairman,  contended  setting  the  lease  aside 
goes  beyond  the  court's  jurisdiction  since  it 
also  sets  aside  the  license  and  closes  down  an 
essential  public  service. 

CBS  MEASURES 
STATION  EFFECTIVENESS 

CBS  last  week  distributed  a  listening  area 
and  circulation  map  which  shows  station  ef- 
fectiveness in  three  levels.  They  are:  primary, 
all  counties  in  which  it  is  listened  to  by  at 
least  two-thirds  of  all  radio  families  one  or 
more  times  a  week;  secondary,  counties  in 
which  the  station  is  listened  to  by  from  one- 
third  to  two-thirds  of  all  radio  families  once 
or  more  a  week;  tertiary,  counties  where  sta- 
tion is  listened  to  by  at  least  lO'A  of  all  radio 
families  three  or  more  times  weekly.  Infor- 
mation is  based  on  CBS  controlled-mail  bal- 
lot on  which  the  network  received  757f  return 
on  2.50,000  ballots. 

TOWER  SITES  DISCUSSED 

DISCUSSIONS  were  to  have  been  held  over 
the  week-end  to  resolve  objections  by  St.  Paul- 
Minneapolis  Airport  Commission  to  proposed 
locations  of  WTCN  and  WLOL  Minneapolis 
antenna  towers  south  of  the  air  field  "because 
of  hazai'ds  to  planes".  Representatives  of  Civil 
Aeronautics  Authority,  FCC  and  station  of- 
ficials were  to  discuss  matter  in  Minneapolis. 

FREE  TO  TALK 

THERE'LL  BE  NO  censorship  of  the  di.scus- 
sions  by  wounded  veterans  on  the  Army-Navy- 
Red  Cross  series  starting  on  Blue-ABC  May 
2,  according  to  an  official  release.  Clifton  Fadi- 
man,  m.c.  until  .June  25,  will  continue  unless 
plans  for  USO  tour  of  In  formation  Please 
materialize.  First  three  programs  will  feature 
Bob  Hope,  Bing  Crosby  and  Fred  Allen,  call- 
ing long  distance  to  hospitals  from  Hollywood. 
Title  changed  from  We  Live  Again,  to  The 
Road  Ahead. 

OHIO  TIME  CHAOS 

SEVERAL  Ohio  broadcasters  who  for  two 
years  have  been  alternately  on  Standard  time 
by  State  legislation  and  War  time  by  local 
option,  return  to  Eastern  War  Times  Sunday, 
April  29,  necessitating  almost  statewide  revi- 
sion of  schedules.  Eighteen  cities  returned  to 
War  Time  April  \. 

ASCAP  RETURNS 

GOV.  DWIGHT  GRISWOLD  of  Nebraska  has 
signed  a  bill  passed  by  the  State  Legislature 
repealing  the  anti-ASCAP  law  pas.sed  in  1937 
and  permitting  ASCAP  to  resume  operations 
in  the  state.  Action  taken  last  Thursday. 
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BMB  GETS  OFFICES; 
CRITES  ELECTED  TO  BOARD 

LOWRY  H.  CRITES,  media  director  of  Gen- 
eral Mills,  has  become  a  member  of  the  BMB 
Board,  replacing  A.  N.  Halverstadt,  media 
director,  Procter  &  Gamble  Co.,  as  one  of  the 
ANA  representatives  on  the  board. 

BMB  executive  committee  on  Friday  signed 
a  two-year  lease  for  headquarters  offices  at 
270  Park  Ave.,  New  York.  Will  take  occu- 
pancy first  week  in  May  if  remodeling  is  com- 
plete. 


People 


FCC  CHAIRMAN  PAUL  A  PORTER  will 
speak  on  "Communications  for  Peace"  Friday 
night  at  the  annual  birthday  anniversary  din- 
ner in  memory  of  Samuel  Morse,  given  in 
Baltimore  by  the  Morse  Club  of  America.  Mr. 
Porter  will  broadcast  a  quarter-hour  version 
of  his  talk  on  NBC  at  10:45  p.m. 

DOROTHY  PARSONS,  radio  timebuyer  for 
Mitchell  Faust  Adv.,  Chicago,  for  last  10 
years,  leaves  May  1  to  join  L.  W.  Ramsey, 
Chicago,  in  charge  of  radio  production. 

FLEETWOOD  LAWTON,  NBC  commenta- 
tor, has  been  awarded  Asiatic-Pacific  Service 
Ribbon  in  a  personal  letter  of  citation  from 
Gen.  Douglas  MacArthur.  He  was  cited  for 
"meritorious  service  in  the  South  Pacific  with 
forces  of  this  command",  by  General  Mac- 
Arthur. 

MURRAY  GRABHORN,  assistant  general 
sales  manager,  Blue-ABC,  has  been  nominated 
for  the  presidency  of  the  Radio  Executives 
Club  of  New  York.  Also  nominated  for  offices 
in  the  organization  were  Craig  Lawrence,  gen- 
eral manager  WHOM,  vice-president;  Helen 
Wood,  station  representative,  secretary;  Claude 
Barrere,  WEAF,  treasurer. 

EDMUND  A.  CHESTER,  CBS  director  of 
Latin  American  relations,  has  received  from 
the  Republic  of  Chile  the  order  of  "Al  Merito" 
in  recognition  of  "long  service  to  Chile  as  a 
newspaper  and  radio  executive".  Mr.  Chester 
was  one  time  AP  bureau  chief  in  Chile. 

ELIAS  I.  GODOFSKY  has  resigned  as  presi- 
dent and  general  manager  of  WLIB  New  York 
and  is  to  leave  in  a  month.  Marvin  Berger, 
WLIB  secretary,  has  been  named  acting  man- 
ager, Mr.  Godofsky  is  negotiating  to  purchase 
a  station. 

LT.  COMDR.  J.  HARRISON  HARTLEY, 
USNR,  who  was  assistant  special  events  di- 
rector of  NBC  before  the  war,  has  returned 
to  this  country  from  his  post  as  CINCPAC 
Radio  Public  Relations  Officer.  He  will  resume 
duties  as  Officer-in-Charge,  Radio  Section, 
Navy  Office  of  Public  Relations,  Washington. 

DR.  .1.  .J.  McCANN,  Liberal  member  of  Par- 
liament for  Renfrew,  Ont.,  in  recent  years 
chairman  of  the  Parliamentary  Committee  on 
Broadcasting,  has  been  named  Minister  of 
National  War  Services,  under  whose  jurisdic- 
tion comes  the  Canadian  Broadcasting  Corp. 
He  succeeds  Maj.  Gen.  L.  R.  LaFleche,  re- 
signed. ' 


Closed  Circuit  | 

(Continued  from  page  i)  *  | 
SURVEY  OF  FARM  service  programming  and' 
activities  of  the  nation's  broadcast  stations  is 
being  brought  to  completion  by  the  War  Food 
Adm.,  Agriculture  Dept.  Full  data  should  be 
ready  by  May  1.  It  is  understood  the  FCC  has 
shown  interest  in  the  report  and  has  requested 
a  copy. 

SPECULATION  over  whether  the  Newark 
Evening  Netvs  will  become  operator  of  WBYN 
Brooklyn,  which  it  has  contracted  to  purchase, 
or  WHOM  Jersey  City  was  heard  last  week. 
Gardner  Cowles  Jr.,  president  of  Cowle.s 
Broadcasting  Co.,  said  a  number  of  proposals 
had  heen  made  for  WHOM  but  no  decision 
had  been  reached.  If  WHOM  is  sold  it  is  pre- 
sumed that  it  will  be  for  the  same  net  price 
Cowles  paid  less  than  a  year  ago — $350,000, 
plus  adjustments.  The  paper  obviously  could 
not  acquire  both  outlets  under  the  FCC's 
duopoly  regulations. 


M'DONALD  BLAMES  NETS 

IN  A  TELEGRAM  Friday  to  every  Member 
of  Congress  Comdr.  E.  F.  McDonald  Jr.,  pres- 
ident of  Zenith  Radio  Corp.,  Chicago,  called 
for  immediate  Congressional  action  to  pre- 
vent the  FCC  from  moving  FM  upward  in  the 
spectrum.  "Unless  Congress  uses  its  influence 
promptly  to  urge  FCC  to  abide  by  the  7-1 
preponderance  of  the  technical  evidence,  the 
question  ceases  to  be  a  technical  one  and  be- 
comes an  economic  and  institutional  issue 
and  I  believe  the  networks  will  be  successful 
in  their  efforts  to  delay  their  new  competitor, 
FM,"  wired  Comdr.  McDonald. 

HEAVY  CONTRIBUTION 

AMERICAN  business  suppoi'ted  the  Govern- 
ment wartime  home  front  information  cam- 
paigns by  contributing  $302,248,775  worth  of 
advertising,  the  War  Advertising  Council  esti- 
mated in  a  report  on  its  third  year  of  activity 
made  Friday  in  New  York.  The  figure  repre- 
sented a  6%  increase  over  the  previous  year's 
estimated  total  of  $284,888,441  and  marked  a 
new  high.  J^k 

IT&T  GROSS  UP  50%  * 

INTERNATIONAL  Telephone  &  Telegraph 
Corp.  and  subsidiaries  had  gross  earnings  of 
$109,936,916  in  1944,  a  gain  of  more  than  50% 
over  the  1943  gross  of  $73,037,399.  Company's 
net  income  was  $7,808,745  in  1944,  up  33% 
from  the  previous  year's  net  of  $5,664,396.  Fed- 
eral Telep.  &  Radio  Corp.,  manufacturing  com- 
pany of  IT&T,  had  sales  of  $90,788,199  in 
1944,  of  which  95%  was  equipment  for  use  by 
allied  armed  forces. 


TWO-WAY  FM 

NEW  YORK  chapter  of  Associated  Police 
Communications  Officers,  meeting  in  Schenec- 
tady, on  Friday  was  given  the  first  demon- 
stration of  General  Electric  Co.'s  two-way  FM 
emergency  radio  equipment,  operating  on  156 
mc  with  radiotypewriter  multiplexed  on  the 
same  carrier  wave. 

RADIO  INTEREST  SOARS 

AN  INCREASE  of  95%.  in  enrollment  in  ra- 
dio classes  at  Cleveland  College,  downtown 
center  of  Western  Reserve  U.,  is  reported. 
Five  of  six  courses  are  conducted  at  WGAR 
and  WHK  studios,  all  giving  credit  toward  de- 
grees. Lawyers,  factory  workers,  secretaries, 
teachers  and  housewives  among  students, 
ranging  from  18-50  in  age. 

ROADCASTING    •    Broadcast  Advertising 


ADVERTISING 
MUST    PACE  PROGRESS 


rfi/5  Ad  made 
an  Industry  out  of 


Listerine  startled  America  in  1922  with 
"Often  A  Bridesmaid  But  Never  A 
Bride"* — featuring  "halitosis".  People 
were  shocked  by  this  frank  discussion, 
of  a  "hush-hush"  subject. 


But  drug  and  toiletries  manufacturers 
rubbed  their  hands  in  satisfaction,  for 
the  door  of  public  consciousness  had 
been  opened — and  a  new,  prosperous 
industry  moved  in  to  stay! 

*  Created  by  Milton  Feasley  and  Gordon 
Seagrove  of  Lambert  &  Feasley,  Inc. 


n  the  Distribution  Decade, 


Advertising  Must  Help  Create  Many  New  Industries 


ADVERTISING  faces  many  responsibilities — and 
opportunities  —  in  the  Distribution  Decade,  after 
Victory.  Among  these  will  be  the  creation  of  new 
markets  for  new  industries.  And  after  these  markets 
have  been  opened,  Agency  men  must  assume  the  task 
of  accelerating  Distribution. 

For,  after  Victory,  the  Nation  must  not  only  produce, 
but  sell  40%  more  than  in  1940.  Money,  manpower, 


production  facilities  and  materials  will  be  plentiful. 
Distribution — making  possible  the  speedy  conversion 
of  goods  into  dollars — ^will  be  the  problem. 

Just  as  all  forward-looking  Agency  men  are  actively 
studying  this  problem,  we  are  examining  its  applica- 
tion to  the  great  4-State  market  that  is  WLW-land. 
We'll  have  some  interesting  things  to  report  to  you 
when  the  time  comes. 


WLW 

O/VISION  Of  THE  CUOSter  COUPOMnON 


THE   NATION'S   MOST   M  E  R  C  H  A  N  D  I  S  E  -  A  B  L  E  STATION 


RCA  Electron  Microscope"  ir  new  fool  for  dentistry 


Seen  for  the  first  time:  the  exquisite  details 
of  tooth  canals !  There  are  about  50  miles  of  canals 
in  each  human  tooth !  Yet  never  before  could  they 
be  visualized  so  clearly  for  examination  of  their 
tiniest  details. 

Seen  for  the  FmsT  time:  entirely  new  tooth 
structures  and  surface  irregularities,  the  very  ex- 
istence of  which  had  until  now  been  in  doubt! 

How  see;n?— through  the  RCA  Electron  Micro- 
scope, perfected  at  RCA  Laboratories.  This  Elec- 
tron Microscope— with  useful  magnification  up 
to  100,(X)0  diameters  and  more— is  a  new  tool  for 
dental  science— and  one  that  promises  to  lay 


open  the  innermost  hidden  secrets  of  tooth  struc- 
ture and  composition. 

Besides  aiding  dentistry,  the  RCA  Electron 
Microscope  is  already  serving  27  different  fields 
of  science  and  industry. 

Such  research,  as  resulted  in  the  Electron  Mi- 
croscope, goes  into  all  RCA  products.  When  you 
buy  an  RCA  radio  or  television  receiver,  or  a 
Victrola— made  exclusively  by  RCA  Victor— you 
get  the  greatest  satisfaction  . , .  enjoy  a  unique 
pride  of  ownership.  For  if  it's  an  RCA,  you  can 
rest  assured  that  it  is  one  of  the  finest  instruments 
of  its  kind  that  science  has  achieved. 


Dr.  V.  K.  Zwoiykin  (left),  Associate  Re- 
search Director  of  RCA  Laboratories 
with  Perry  Smith  (standing)  and  Dr. 
James  Hillier  at  a  portable  type  desl< 
model  of  the  RCA  Electron  Microscope 
—the  new  tool  for  science  and  industry 
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OAD 


PRICE  tS  CENTS 


MORE  NEWS 

IS  good  news 


There  is  more  than  one  reason  why  WOR 
broadcasts  15%  more  audience-building  news 
day  in  and  day  out  than  the  next  highest- 
ranking  news  programmed  major  station  m 
New  York. 

This  edge  in  news  reflects  the  knowing 
enterprise  that  guides  all  WOR  programmmg. 
That  enterprise  is  not  based  on  WOR's  own 
wish-fulfillment,  but  on  the  continuous,  pene- 
trating appraisal  of  hsteners'  Ukes  and  dislikes 
by  such  impartial  analysts  as  Crossley,  inc. 

Recently,  WOR  commissioned  Crossley  to 
ask  1  248  men  and  women,  in  all  income 
groups,  "Why  did  you  turn  your  radio  on?'' 
Dominant  and  first  reason  was  "to  hear  news  . 
This  outranked  the  second  desire,  dance  music, 
by  15.7%. 


MUTUAL 


Long  before  —  and  since  —  the  dark  days 
of  1941  WOR's  scientific  scrutiny  of  its  pro- 
gram structure  has  consistently  shown  that 
more  news  is  good  news,  as  far  as  WOR  s 
listeners  are  concerned.  And  because  news  is 
so  intimate  and  important  today,  WOR  spots 
it  smartly  to  add  vitahty  to  all  its  program- 
ming and  thus  ups  the  impact  that  every 
broadcast  minute  makes  on  hundreds  of  thou- 
sands of  listeners  in  one  of  the  greatest  hsten- 
ing  areas  on  the  Eastern  Seaboard. 

WOR 

.  first  with  what 

the  public  wants  first 


Lefl,  part  of  crowd  at  Eighth  Street  Theater  for  premiere  of 
Paramount  picture  "The  National  Barn  Dance."  Below,  most 
of  the  cast  of  100  stars  of  the  WLS  National  Barn  Dance. 


oMidwest  (America 

WLS  PROGRAMS  HAVE  BEEN  WELCOME  VISITORS  FOR  A  LONG  WHILE 


LIVING  so  long  in  the  radio  hearts  of  Midwest 
America,  the  WLS  National  Barn  Dance  and  its 
huge  listening  audience  are  really  like  "old 
friends."  This  program,  four  and  a  half  hours  of  enter- 
tainment every  Saturday  night,  is  as  regular  as  dinner- 
time, as  familiar  as  Dad's  favorite  carpet  slippers. 

Many  WLS  National  Barn  Dance  fans  can  recall  the 
first  program,  April  19,  1924,  broadcast  twenty-one  years 
ago  by  then  500-watt  WLS  from  its  Hotel  Sherman 
studios. 

They  recall  the  move  to  Prairie  Farmer  building 
studios  in  1928;  the  "forced"  change  to  the  old  Eighth 
Street  Theater,  March  19,  1932,  because  tickets  to  the 
studio  broadcasts  were  all  gone  for  seven  months  ahead; 
the  crowds  that  jammed  that  theater,  paying  to  see  a 
broadcast  twice  every  Saturday  night,  7:30  and  10  p.m. 

Over  1,359,000  Visitors 

They  have  read  about  the  WLS  National  Barn  Dance 
down  through  the  years  in  their  local  newspapers  both 
in  and  out  of  Chicago;  and  in  special  stories  in  such 
national  periodicals  as  Time,  Tide,  Life,  Radio  Stars 
Magazine,  Coronet,  Christian  Science  Monitor,  and 
Movie-Radio  Guide. 


They  saw  or  heard  the  major  celebration  in  December 
of  '41  when  the  one  millionth  visitor  to  the  Barn  Dance 
came  to  the  Eighth  Street  Theater  (total  attendance  for 
the  thirteen  years  it  has  been  on  the  stage  is  now  more 
than  1,359,000).  These  listeners  treasure  memories  of 
opening  nights  at  Illinois,  Indiana,  and  Wisconsin  State 
Fairs,  when  the  WLS  National  Barn  Dance  played  to 
capacity  throngs. 

They  recall  famous  names  that  were  once  part  and 
parcel  of  "their"  barn  dance:  Uncle  Ezra,  TTony  Wons, 
Bradley  Kincaid,  Ford  and  Glenn,  Irene  Wicker,  Alec 
Templeton,  Gene  Autry. 

Scrap  drives,  salvage  and  war  bond  campaigns,  per- 
sonal appearances  at  county  fairs,  theaters,  community 
gatherings!  A  full  length  Paramount  picture  based  on 
the  WLS  National  Barn  Dance  and  using  many  of  its 
stars! 

And  all  this  over  a  period  of  21  years! 
This  is  why  WLS  programs  are  "old  friends"  to  their 
listeners:  i^hy  WLS  programs  have  the  confidence  of 
their  huge,  responsive  audience.  This  is  why  they  can 
sell  quality  products  and  sound  ideas  so  effectively.  For 
WLS  programs,  like  our  personalities,  come  into  Mid- 
west American  homes  as  Old  Friends. 


MANAGEMENT  AFFIUATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  KOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS 


For  miles  in  every  direction  from 
Philadelphia's  downtown  area  are  the 
city's  homes  ~  more  individual  homes 
than  in  any  other  city  in  America.  These 
homes  in  the  country's  third  largest 
market  consume  a  variety  of  articles 
peculiar  to  home  loving  families.  A 
knowledge  of  the  life  and  habits  of  these 
families  has  made  The  Evening  Bulletin 
the  largest  evening  newspaper  in 
America.  Under  the  new  ownership 
and  management  of  The  Bulletin  this 
same  knowledge  is  being  applied  to  the 
development  of  an  ever  increasing 
circle  of  listeners  for  Station  WPEN. 


BROAp^STI  NC„  at  deadline^ 


Closed  Circuit      U/acomin^      Business  Briefly 


IF  DASHING  31-year-old  Bill  O'Neil  is  called 
to  the  colors  (he  is  now  1-A),  there  is  a  ^ood 
chance  that  WJW  Cleveland  will  be  sold.  Both 
Scripps-Howard  (Cleveland  Press)  and  Mar- 
shall Field  (Chicago  Sim,  ^  New  York  PM, 
WJJD  Chicago  and  WSAI  Cincinnati)  are  un- 
derstood to  be  nosing  around  on  a  deal.  Young- 
Bill,  son  of  the  General  Tire-Yankee  Network 
chieftain,  is  his  own  employer  and  hasn't 
sought  deferment  although  he  has  two  chil- 
dren. He  has  no  disposition  to  sell  unless 
drafted. 

DIFFICULTIES  encountered  in  shifting  bona 
fide  bids  for  WBT  Charlotte  have  caused  an- 
other delay  in  disposition  of  the  station  by 
CBS.  A  half-dozen  bids  now  are  being  consid- 
ered and  it's  likely  that  final  action  will  come 
following  CBS  regular  board  meeting  this 
week.  One  top  bidder,  a  syndicate  which  in- 
cluded A.  D.  (Jess)  Willard,  general  manager, 
was  forced  to  drop  out  but  Willard  is  expected 
to  remain  as  manager  under  deal  finally  made, 
subject  to  FCC  approval.  Present  southern 
operator  may  get  the  nod,  with  the  figure  in 
the  neighborhood  of  $1,500,000. 

SWAP  of  call  letters  proposed  to  CBS  by  Blue, 
which  is  promoting  its  new  identity  as  Ameri- 
can Broadcasting  Co.,  apparently  isn't  work- 
ing out.  Blue  proposed  that  it  acquire  the  call 
"W.\BC".  now  used  by  CBS  key  In  New  York, 
and  that  it  in  return  would  deliver  "WCBS", 
now  used  by  station  in  Springfield,  111.  on  the 
Blue.  CBS  doesn't  see  it  that  way. 

CESSATION  of  hostilities  in  Europe,  through 
proclamation  of  V-E  Day,  will  not  impair 
operations  of  the  American  Forces  Network. 
There  is  an  ambitious  postwar  program  of  "oc- 
cupation troop  entertainment"  under  Lt.  Col. 
John  S.  Hayes. 

PRESIDENT  TRUMAN  soon  will  consider  his 
first  appointment  to  the  FCC,  but  chances  are 
he  will  leave  things  status  quo.  Term  of  Gov. 
Norman  S.  Case  expiies  .June  30.  His  reap- 
pointment for  another  seven  years  as  a  Re- 
publican member  appears  certain.  Chairman 
Paul  A.  Porter  is  understood  to  be  for  him. 

NATIONAL  LABOR  Relations  Board  is  all  set 
to  file  its  brief  this  week  with  the  Second  Cir- 
cuit Court  of  Appeals  in  the  NABET-network- 
Petrillo  platter-turner  dispute.  Board  has  filed 
a  petition  for  a  court  decree  to  enforce  its 
order  to  NBC  and  Blue-ABC  to  recognize 
NLRB  certification  of  NABET  as  bargaining 
.agent  for  platter  turners  regardless  of  re- 
prisal threats  by  .James  C.  Pctrillo. 


.21  CANCELLATIONS 

'major  NETWORKS  cancelled  21  commercial 
.shows  Thursday  night  to  air  speeches  from 
San  Francisco  United  Nations  Conference  on 
International  Organization.  Cancellations  were: 
NBC  7;  CBS  and  Blue-ABC,  each  o;  MBS  4. 
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May  1 :  Hearing  labor  dispute  between  WAYS 
Charlotte,  N.  C,  and  IBEW  before  NLRB 
Washington,  10:30  a.m. 

May  2  (tentative):  Meeting  Radio  and  Radar 
Advisory  Committee  with  WPB  on  military 
cutbacks,  reconversion. 

May  8-10:  NAB  Sales  Managers  Executive 
Committee,  Gunter  Hotel,  San  Antonio. 

May  9:  Deadline  for  briefs  and  appearances, 
proposed  FCC  regulations  on  financial  re- 
ports, contracts,  ownership  and  station  per- 
sonnel. (Oral  argument  May  21 .) 

May  16-17:  NAB  Board  of  Directors,  WOW 
board  room,  Omaha. 

May  17:  Primary  ballots  in  NAB  directors-at- 
large  election  must  be  in. 

May  23:  Oral  argument  before  FCC,  WOV 
New  York,  transfer  of  control.  (FCC  has 
issued  proposed  findings  denying  transfer 
to  Mester  brothers.) 

Sept.  5:  Clear  channel  hearings  before  FCC 
(postponed  from  May  9). 


Bulletins 


PICTURES  of  the  San  Francisco  United 
Nations  Conference  on  International  Organi- 
zation, flown  to  New  York,  were  telecast  Fri- 
day on  WNBT.  NBC  video  station.  Films  from 
several  .sources  were  compiled  for  the  presen- 
tation by  Paul  Alley,  NBC  television  newsreel 
editor. 


BOB  HOPE  again  heads  "first  fifteen"  in  C. 
E.  Hooper's  April  30  report  on  evening  net- 
work programs.  Li.st  continues:  Fibber  McGee 
&  Molly,  Walter  Winchell,  Radio  Theater, 
Screen  Guild  Theater,  Mr.  District  Attorney, 
Joan  Davis-Jack  Haley,  Charlie  McCarthy, 
Bing  Crosby,  Jack  Benny,  Eddie  Cantor,  4mos 
'n'  Andy,  Abbott  &  Costello,  Kay  Kyser  (first 
half-hour),  Hildegarde.  William  L.  Shirer  tops 
Sunday  afternoon  shows,  followed  by  Nelson 
Eddy  and  World  Parade. 


BASEBALL  FOR  FIGHTERS 

ARMED  FORCES  Radio  Service,  beginning 
May  1,  will  broadcast  to  servicemen  in  all  the- 
aters coverage  of  virtually  all  baseball  games 
played  in  New  York  area.  Where  commercials 
are  deleted,  Sgt.  Joe  Hasel  will  fill  in,  handle 
recapitulation.  Special  transcribed  summaries 
by  Mel  Allen  will  be  shipped  to  all  theaters. 

WCNC  WOULD  MOVE 

WCNC  Elizabeth  City,  N.  C,  2.50-w  local  Mu- 
tual outlet  on  1400  kc,  filed  application  with 
FCC  last  week  for  construction  permit  to  move 
both  transmitter  and  studios  to  Norfolk,  Va. 


G-F  TAKES  BURNS-ALLEN  •  General  Foods 
Corp.,  New  York,  sponsor  of  Burns  &  Allen  on 
NBC  eight  years  ago,  resumes  sponsorship  of 
team  under  five-year  contract  effective  Sept. 
20  on  NBC  Thursdays  8-8:30  p.m.  (EWT) 
with  repeat  to  West  Coast,  8:30-9  p.m.  (PWT). 
Frank  Morgan,  now  in  that  spot  for  Maxwell 
House  Coffee,  cancels  May  31.  Several  spon- 
sors bidding  for  his  service.  Agency,  Burns  & 
Allen,  Benton  &  Bowles,  New  York.  Burns  & 
Allen — Lever  Bros,  show  on  CBS  cancels 
June  25. 

ENOZ  ADDS  SPOTS  •  Enoz  Chemical  Co., 
Chicago,  now  using  seven  stations  in  test  cam- 
paign, with  addition  of  WGL  Ft.  Wayne.  Plans 
call  for  use  of  125  stations  in  1946.  Agency, 
Lieber  Adv.  Co.,  Chicago. 

GENERAL  MILLS  ON  BLUE  •  Genera! 
Mills,  Minneapolis,  understood  to  be  buying 
10:30-10:45  a.m.  (CWT)  on  Blue-ABC  effec- 
tive July  2.  Agency  not  yet  designated  but 
probably  either  Knox-Reeves  or  Dancer-Fitz- 
gerald-Sample. 

RAYTHEON  BUYS  BELMONT  •  Raytheon 
Mfg.  Co.  has  acquired  all  stock  of  Belmont  Ra- 
dio Corp.  Move  authorized  at  meeting  of  Ray- 
theon stockholders  April  15,  announced  last 
Friday. 

RAZOR  BLADE  VIDEO  •  Pal  Blade  Co.,  New 
York  razor  blade  manufacturer.  May  1  will 
sponsor  televised  drama,  "The  History  of  Shav- 
ing", on  WABD  New  York.  Agency,  Al  Paul 
Lefton  Co.,  New  York. 

THOMAS  STARTS  TEST  •  Thomas  Co.,  Chi- 
cago (hair  treatment)  starts  test  campaign 
WHN  New  York,  May  5,  13  weeks.  Agency, 
Benson  &  Dall,  Chicago. 

WHITE  SOX  SHOW  SPONSORS  •  Three 
sponsors  participating  in  Dugout  Intervieiv, 
quarter-hour  preceding  Chicago  White  Sox 
broadcasts  WJJD  Chicago  for  24-v/eek  season. 
They  are  Sunkraft  Inc.,  Chicago  (lamps), 
agency,  Salem-Baskin,  Chicago;  Cook  County 
Dist.,  Chicago,  agency  J.  R.  Kupsick  Adv.,  New 
York;  Czerwiec  Lumber  Co.,  Chicago,  direct. 

NEW    PARTICIPANTS  •  Participating  in 

Sunrise  Salute  and  Housewives  Protective 
League  Mon.  thru  Sat.,  WBBM  Chicago  are 
William  Cooper  &  Nephews,  Chicago  (Pulvex 
products  for  dogs),  starting  April  30  alternate 
weeks,  39  weeks.  Agency,  Lauesen  &  Salomon 
Chicago;  and  Ready  Foods  Co.  Inc.,  Chicago 
(Perk  dog  food),  effective  May  7,  52  weeks 
Agency,  Mason  Warner  Co.,  Chicago. 

HOME  PRODUCTS  ON  MBS  •  American 
Home  Products,  New  York,  has  ordered  full 
MBS  network  Mon.-Fri.,  9:15-9:30  p.m.  start- 
ing in  June  at  conclusion  of  United  Nations 
Conference.  Product  will  probably  be  Anacin 
and  program,  MBS  Real  Stones  From  Real 
Life,  heard  regularly  9:15  p.m.  Anacin  Co.  is 
cancelling  Friday  on  Broadway,  CBS  Fri. 
7:30-8  p.m.,  but  time  may  be  retained.  Agency 
Dancer-Fitzgerald-Sample,  New  York. 

BROADCASTING    •    Broadcast  Advertising 


•  Bob  Hope  calls  him  "Bub."  Broadway 
calls  him  "The  Groaner."  Hollywood  affec- 
tionately dubs  him  "The  Little  Guy"  and 
gives  him  an  Oscar.  But  radio  listeners  call 
Bing  Crosby,  "Matchlessly  The  Best,"  as  they 
demonstrated  in  the  1945  Syracuse  Area 
Radio  Leadership  Study.* 

This  may  get  us  torn  limb  from  limb  by 
enraged  bobby- sockers.  But  facts  are  facts 
and  this  impartial,  authoritative,  CPA-certi- 
fied study  shows  that  it's  Bing  over  The 
Voice,  16  to  1! 

Bing's  popularity,  year  after  year  through- 
out America,  is  not  due  to  ballyhoo  or  the 
pipe-dreams  of  publicity.  He  gives  his  audi- 
ences what  they  like:  Talent,  artistry,  and 
honest  performance. 

Of  course,  Bing  Crosby's  great  show  is  heard 
over  the  Syracuse  Area's  leading  station, 
WSYR.  So  are  the  shows  of  six  other  stars 
voted  in  the  first  ten  by  this  study  which 
brought  responses  from  one  in  every  twenty- 
eight  radio  homes  in  the  area. 

Seven  out  of  the  top  10  singers  on  WSYR. 
Man,  that's  leadership! 

And  naturally  WSYR,  as  a  station,  leads 
too.  The  study  shows  that  at  night,  for 
example,  WSYR  leads  the 

□ second  station  better  than  2  to 
1.  The  bar  charts  at  the  right 
tell  the  full  story  of  station 
leadership  in  this  rich.  Central 
New  York  market. 


UnitdStataa 


*Copies  on  request. 


Representatives:  Paul  H.  Raymer  Company 

WSYR= 

Associated  with  WTRY,  WELI,  WKNE 


OlS 

AMERICA'S  FAVORITE 
RADIO  SINGER? 


Question:  TO  WHAT  STATION  DO  YOU  LISTEN  MOST  AT  NIGHT? 
Answer:  wsYR 


12.48 

STATION  D 

7.87 

OTHERS 


Question:  TO  WHICH  STATION  DO  YOU  LISTEN  MOST  DAYTIME? 
Answer: 

WSYR 


STATION  8 

STATION  C 
^Mj^H          STATION  D 

32.15 

28.62 

HH  mSm  lEjm 

Conclusion:  TOTAL  AVERAGE  DAY-PLUS-NIGHT  LISTENERS! 


WSYR 


39.98 

STATION  B 

STATION  C 

26.78 

■PHH         STATION  0 

KX£2I        MHH^  OTHERS 

WKm  liiii 
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BROA^^STINC 

The  Weekly  Newsmagaiine  of  Radio 


Mr.  Gordon  Gray, 
Radio  Station  KOIL, 
Omaha,  Nebraska 

Dear  Mr.  Gray: 

The  nine  announcements  I  had  made 
over  KOIL  and  which  have  just  ended 
brought  the  results  we  were  after. 

It  was  farmers  and  people  in  surround- 
ing towns  that  we  tried  to  reach  mostly. 


Represented  by  Edward  Petry  Co.,  Inc 


GORDON  GRAY, 
General  Manager 


w  a  T  T  s    .    .   .    1  ?  9.  0     K  I  t  0  c   r  C  L  t  s 
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delivers 
more  listeners  per  dollar 
in  America's  4™  Largest  Market 
than  any  other  station - 
including  all  50,000  watters!* 


*See  Latest  Surveys!  Check  Availabilities! 
National  Representatives:  Radio  Advertising  Co. 


Do  you  realize  this  market  contains  over  3Vi  million  people;  more  than  these  14 
rilies  eombined:  —  Kansas  City,  Indianapolis,  Rochester,  Denver,  Atlanta,  Dallas, 
Toledo,  Omaha,  Syracuse,  Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY 
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CREATED  FOR  THE  COAST... 


V>(RIME  doesn't  pay  —  but  a 
superlative  crime  story  can!  For  evidence, 
consider  these  recent  ratings  on  the  Coast* 
—Adventures  of  Bill  Lance,  13.1;  The  Whistler, 
13.1  (both  being  Columbia  Pacific  Network 
created  programs);  Crime  Doctor,  14.7  .  .  . 
Hoopers  for  these  typical  CBS  mystery  shows 
are  a  positive  clue.  Radio  listeners  like  hard- 
boiled  heroes,  dark  evil-doers,  rampant  and 
unrewarded  crime. 

Some  cagey  advertiser  who  listens  to  CPN's 
A  Man  Named  Jordan  will  soon  recognize 
that  it  contains  these  habit-forming  ingredi- 
ents .  .  .  plus  pace  .  .  .  plus  international 
intrigue  of  a  Eurasian  flavor,  all  set  against 
a  backdrop  of  current  history. 

Rocky  Jordan  is  tough  — tougher  than  the 
crooks  he  softens  up  in  this  bare-knuckle 
story.  A  right  guy  with  a  mean  left,  he  also 
softens  the  hearts  of  incurable  mystery  fans. 

•Pacific  Hooper  ratings,  January-February. 


is  ready  to  start  work 
for  some  smart  sponsor 

The  exploits  of  A  Man  Named  Jordan  are 
building  a  West  Coast  audience  like  a  regi- 
ment of  U.  S.  Engineers.  And  while  listeners 
catch  their  breath,  the  advertiser's  message 
can  reach  their  receptive  ears. 

Created  for  the  Coast  by  the  IDEA  Net- 
work, A  Man  Named  Jordan  has  everything  a 
great  CBS  mystery  program  needs  except  a 
sponsor.  It's  available  at  an  ideal  time  spot— 
5:00  to  5:15  P.  M.,  PWT,  Mondays  thru  Fri- 
days. To  contact  A  Man  Named  Jordan  and 
get  him  working  for  you,  call  us  or  Radio  Sales. 


COLUMBIA 

J  Pacific 

1  NETWORK^ 


CBS 


Feature  of  the  Week 


Revolving  Panels  in  KSL's  Polyacoustic  Studios 


LOOKING  LIKE  something  out  of 
Buck  Rogers  but  with  proved  su- 
periority over  standard  types  of 
construction  are  KSL  Salt  Lake 
City's  new  polyacoustic  studios 
designed  by '  acoustic  consultant 
Franklyn  Y.  Gates.  Cylindrical 
curves  are  used,  he  says,  because 
of  what  they  do,  not  how  they  look. 
They  are  shaped  to  give  a  prede- 
termined effect. 

As  each  type  of  sound,  whether 
instrumental  or  vocal,  has  an  ideal 
acoustic  environment  best  suited 
to  bring  out  its  full  tonal  possibili- 
ties, the  polyacoustic  studios  are 
designed  to  fully  complement  vari- 
ous sound-producing  agencies  to  be 
used   in  them.  One  studio  is  for 


musical  productions  another  for 
narration  and  another  for  news- 
casting.  The  use  of  revolving  cylin- 
ders and  utility  baffles  allows  even 
greater  specialization.  No  new  wall 
construction  was  necessary  at  KSL 
and  cost  of  the  acoustical  treatment 
was  about  60c  per  square  foot.  Four 
studios  were  treated. 

KSL's  chief  engineer,  C.  Rich- 
ard Evans,  who  supervised  con- 
struction, says  "they  take  the  gloves 
off  the  harpist's  hands,  let  the  vio- 
lin out  of  the  gunny  sack,  and  give 
producer  and  performer  unheard 
of  freedom."  Ivor  Sharp,  KSL  vice- 
president,  says  "we  are  really  find- 
ing that  these  studios  are  working 
out  beyond  our  expectations." 


The  William  E.  Miller  Fur- 
niture Company  has  been 
serving  Washington  for  nearly 
a  half  century.  They  have 
two  stores  .  .  .  both  out  of  the 
downtown  shopping  section. 

Prior  to  signing  with 
WWDC,  Miller's  had  a  brief 
try  at  radio. 

Since  June,  1943,  using 
WWDC  exclusively,  they 
have  taken  full  advantage 
of  the  job  radio  can  do. 

Miller's  puts  on  a  live 
talent,  15-minute  show  Mon- 
day through  Friday. 

All  together  they  have  used 
490  quarter-hour  programs 
and  have  just  signed  for  52 
more  weeks. 

It's  another  WWDC  ex- 
clusive! 

WWDC 

the  big  sales  result 
station  in  Washington,  D.  C 

K*pr«»ent*d  nationally  by 
WHO  A  COMPANY 
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WHAT  BEGAN  as  a  poten- 
tial career  in  painting  gave 
way  to  the  more  exciting 
field  of  commercial  radio, 
and    now    Ed    Strauchen,  senior 
partner  of  Strauchen  &  McKim, 
Cincinnati,  buys  time  as  a  vocation. 

Born  Dec.  9,  1909, 
in  Rochester,  N.  Y.. 
early  in  life  Edmund 
R.  M.  Strauchen 
displayed  rare  talent 
with  crayon  and 
brush.  He  attended 
grade  and  high 
schools  there,  win- 
n  i  n  g  a  two-year 
scholarship  at  the 
Rochester  Atheneum 
Institute  where  he 
studied  commercial 
art  and  advertising. 

Then  came  a  three- 
year  scholarship  at 
the  Cincinnati  Art 
Academy.  Ed  went 
for  the  finer  things 
— landscape  and  por- 
trait painting,  now 
his  hobby.  He  was  one  of  15  in- 
vited to  spend  two  years  at  Tiffany 
Foundation,  Long  Island,  N.  Y. 
academy,  returning  to  Cincinnati 
in  1935  to  open  the  Strauchen  Adv. 
Agency. 

Radio  was  a  promising  field  and 


Ed  took  on  some  air  accounts.  His 
firm  grew  aftd  in  1940  Gordon  F. 
McKim  Jr.,  a  Cincinnati  advertising 
man,  joined  him  as  junior  partner. 
The  firm  became  Strauchen  & 
IVIcKim. 

Among  national  accounts,  all  of 
which  use  radio, 
placed  by  Ed  are  the 
George  Wiedemann 
Brewing  Co.,  New- 
port, Ky.;  Queen 
City  Bottling  Co., 
Cincinnati;  Pol  an 
Industries,  Hunt- 
ington, W.  Va.  His 
regional  accounts  in- 
clude St.  Nicholas 
Coffee  and  the  Sin- 
ton  Hotel,  Cincin- 
nati. 

One  to  see  future 
possibilities  of 
FM,  Ed  placed  some 
business  for  Wiede- 
m  a  n  n  on  WMIT 
Winston-Salem  and 
WENA  Detroit,  FM 
outlets. 

Ed  belongs  to  the  Cincinnati 
Club,  Cincinnati  Racquet  Club  and 
Camargo  Hunt  Club.  In  1937  he 
married  Nancy  Cramer  of  Cincin- 
nati. They  have  three  children  and 
live  on  Kuyler  Mill  Rd.,  Indian  Hill 
Village,  Cincinnati. 


coveroc^e*. 

"°a-Delaware,  southern 

Hew  Jer«y,  pots  ot 
Pennsylvonio,  Morylana 
and  Virgmio- 

5000KB 


local 


-this  station  carries 
;;j:^r&rest 

v/ith  effective 
programming. 

HBC  station 


Repres&nied  by 

RAYMER 
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^IHibojii  barrels/ 


To  KEEP  making  money  in  radio,  you've  got 
to  aim  at  a  douhle  target:  not  only  selling  to 
clients,  but  /or  them  as  well. 

ASSOCIATED  gives  you  the  ammunition  to  do 
hoth,  jobs  heiUrl 

f  .  With  ASSOCIATED  you  CQii  Sell  more  advertisers 
. . .  because  youVe  got  more  to  offer  than 
competitive  local  stations.  No  offier  library 
gives  (1)  so  many  big^  glamorous,  produc- 
tion units;  (2)  such  an  array  of  today's 
radio  headliners;  (3)  such  a  wide  choice  of 
radio-grooved,  "non  juke  box**  musical 
entertainment! 

2*  And  ASSOCIATED  helps  your  clients  sell  more 
goods ...  because  it  brims  over  with  the  solid 
showmanship  that  gets  and  holds  big  audi- 
ences against  costly  network  competition! 

There's  plenty  of  reason  why  ASSOCIATED  has 
been  winning  so  many  successful  new  subscribers 
so  fast.  Write  today  for  the  associated  library 
booklet,  and  see  for  yourself! 


4ssoe/dfee(         Smice  ' 

25  West  45th  Street,  New  York  19,  N.  Y.  Otf 
MOST  Hours  of  the  Best  RADIO  Music  ... 

Represented  by  Loren  Watson,  400  Madison  Ave.,  N.  Y.  C. 

k 
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REPRINT 


FROM  THE  APRIL  20,  1945 
"LETTERS  FROM  THE  PEOPLE" 
COLUMN.  A  DAILY  FEATURE  OF 
THE  ST.  LOUIS  POST-DISPATCH 
EDITORIAL  PAGE 


A  Judge  Views  Radio 

To  the  Editor  of  the  Post-Dispatch: 

I  have  just  read  in  Broadcasting  a  reprint  of 
your  editorial  of  April  10,  **In  the  Interest  of 
Radio."  Let  me  add  my  voice  to  that  of  others 
who  have  commended  you  for  the  position  which 
you  have  taken. 

There  is  no  more  reason  why  a  newscast  should 
be  interrupted  for  a  plug-ugly  than  that  such  ads 
should  be  inserted  in  the  middle  of  news  stories 
or  editorials  in  a  newspaper;  especially  when  the 
interruption  —  deliberately  or  unconsciously, 
whichever  it  may  be — is  in  nauseating  contrast  to 
the  subject  under  discussion  by  the  commentator. 

It  is  particularly  encouraging  that  this  insistence 
upon  higher  professional  standards  should  come 
from  a  newspaper — a  representative  of  the  pro- 
fession which  has  most  intelligently  through  the 
years  defended  the  guarantees  of  the  first  amend- 
ment. Only  by  intelligent  anticipation  of  public 
reaction  and  by  equally  intelligent  self-discipline 
can  we  prevent  legislative  intemperance. 

JUSTIN  MILLER, 

United  States.  Court  of  Appeals, 
Washington. 


This  Expression  of  a  Personal  Opinion 
by  the  Honorable  Justin  Miller,  Associ- 
ate Justice  of  the  United  States  Court 
of  Appeals,  is  Presented  Herewith  for 
the  Attention  of  All  Who  May  Be  Inter- 
ested in  News  Broadcasting  and  the 
Refinement  of  Radio. 
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Jusfke  MHfer's  Letfer  AHer 
Edifinq  for  Composing  Room 


KSD 

ST.    LOUIS  •   5S0  KC 

Owned  and  Operated  by  fhe 

ST.   LOUIS  POST-DISPATCH 
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'^No,  Thistlewaite,  XO! — we  wanted 
better  market  figures!'' 


It  was  a  nice  idea,  Thistlewaite,  but  for  market  figures, 
it's  best  to  come  to  F&P!  Not  only  do  we  have  the  latest 
and  best  statistics — we  also  have  an  intimate  knowledge 
of  the  many  other  factors  that  often  "make  or  break" 
a  station's  productivity  in  any  given  territory. 

Today  more  than  ever  we're  proud  to  offer  you  the  same 
painstaking  cooperation  we've  always  offered  you  since 
May,  1932 — a  special  kind  of  cooperation  which  a  lot  of 
agencies  say  they  get  from  no  other  outfit  than — you 
guessed  it — ^Free  &  Peters! 


FREE  &  PETERS,  esc. 


Pioneer  Radio  Station  Representatives 

Since  JUay,  1932 


EXCLVSITE 

WOB-WKBW  BUFFALO 

WCKI  CINCINNATI 

KDAL  ODLOTH 

WDAY  FABGO 

'  INDIANAPOLIS 

'-WKZO    .    .    OBABTD  RAPIDS- 

,   KALAMAZOO 

KMBC  KANSAS  GIT¥ 

WAVa  LOUISVILLE 

WTCN    .    .    SONNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

„  lOMVA  I 

WHO  DES  MOINES  | 

 DAVENPORT 

KMA  SHENANDOAH 

  SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ    .    .    .  BOANOKE 

SOUTHWEST 

50B  ALBUQUEBQUE 

KEEW  BROWNSVILLE 

 CORPUS  CHRISTI 

g^X^  HOUSTON 

 OKLAHOMA  CITI 

Kn™         PACIFIC  COAST 

 PORTLAND 

 SEATTLE 

»nd  WBIOHT-SONOVOX,  Ine. 


CHICAGO:  iSo  N.  Michigan     NEW  YORK:^^^  Mac/i^oii  Ave.     SAN  FRANCISCO:  ///  Sutler     HOLLYWOOD:  6337  HoUywood     ATLANTA:  32:!  Palmer  Bldg. 
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NAB  Expected  to  Select  Interim  President 

Broadcaster  to  Be 
Named  Successor 
To  Ryan 


By  SOL  TAISHOFF 

HARD-PRESSED  to  find  a  quali- 
fied man  for  the  presidency  of  the 
NAB  because  of  limited  wartime 
availabilities,  the  association's 
presidential  selection  committee,  in 
all  probability  will  recommend  an- 
other "interim  appointment"  of  a 
prominent  broadcaster  to  serve 
from  July  1  until  total  victory. 

Involved  in  War  Effort 

While  no  formal  recommenda- 
tions yet  have  been  drafted  by  the 
six-man  committee,  it  was  evident 
last  week  that  unless  the  unexpect- 
ed happens  the  committee  will  con- 
clude that  a  practical  broadcaster 
be  drafted.  It  appeared  equally  cer- 
tain that  J.  Harold  Ryan,  incum- 
bent president,  will  return  to  his 
executive  post  with  the  Fort  Indus- 
try Co.  July  1,  in  keeping  with  the 
firm  commitment  made  by  the  NAB 
Board  of  Directors  at  the  time  he 
was  drafted  in  early  1944. 

G.  Richard  Shafto,  general  man- 
ager of  WIS  Columbia,  S.  C.  and 
chairman  of  the  committee,  told 
Broadcasting  last  Thursday  that 
it  has  become  "increasingly  evident" 
that  many  men  who  comprehend  the 
public  service  impact  of  radio  are 
now  engaged  in  the  war  effort  and 
propose  to  serve  until  final  victory. 
Such  men,  he  added,  by  virtue  of 
their  personal  sacrifice  and  devo- 
tion to  their  sense  of  public  respon- 
sibility, "cannot  readily  be  dis- 
suaded to  leave  their  activities  at 
this  time". 

One  More  Meeting 

The  NAB  committee  will  hold  one 
additional  meeting  before  reporting 
■  to  the  board  at  its  session  in  Omaha 
'  May  16-17.  At  that  time  it  is  ex- 
pected the  committee  will  draft  its 
final  report  and  recommendations 
and  emphasize,  among  other  things, 
the  very  narrow  segment  of  avail- 
able men,  either  in  public  life  or 
private  industry,  for  the  NAB  as- 
signment. Thus,  it  is  logically  de- 
duced the  committee  will  recom- 
mend the  interim  appointment, 
pointing  out  that  after  victory  a 
much  wider  group  of  qualified  men 
now  in  Government  or  war  service 
will  be  available. 

The  commitment  made  to  Mr. 
!  Ryan,  who  assumed  office  on  April 

BROADCASTING 


15,  1944  to  succeed  Neville  Miller, 
was  that  he  would  not  be  asked  to 
remain  beyond  July  1,  1945  unless 
there  were  most  extenuating  cir- 
cumstances. Mr.  Ryan  has  repeat- 
edly stated  that  he  must  return  to 
Toledo,  where  he  will  resume  direc- 
tion of  the  operations  of  the  seven 
Fort  Industry  Co.  stations. 

Long  List  Scanned 

It  is  presumed  the  committee, 
following  its  next  meeting,  will  be 
prepared  to  recommend  a  broad- 
caster it  would  propose  to  have 
serve  as  interim  president  until  the 
formal  conclusion  of  the  war.  More 
than  likely  the  committee  will  rec- 
ommend an  outstanding  broadcast- 
er, well  acquainted  with  radio  af- 
fairs and  presumably  with  legisla- 
tive and  Washington  front  prob- 
lems. Such  an  individual,  of  course, 
would  have  to  obtain  an  indefinite 
leave  from  his  regular  duties  to 
enable  him  to  spend  full  time  in 
Washington  and  to  handle  the  mul- 
titudinous operations  incident  to 
the  NAB  presidency. 

While  it  is  yet  too  early  to  specu- 
late upon  possible  selections  for  the 
interim  presidency,  it  would  not  be 
surprising  to   see  the  individual 


plucked  from  the  presidential  com- 
mittee membership  itself.  In  addi- 
tion to  Mr.  Shafto,  who  has  asserted 
he  would  not  be  available  because  of 
commitments  to  his  prinripals,  the 
committee  includes  Mr.  Ryan,  Don 
S.  Elias,  WWNC  Asheville;  James 
D.  Shouse,  WLW  Cincinnati;  Paul 
W.  Morency,  WTIC  Hartford,  and 
John  J.  Gillin  Jr.,  WOW  Omaha.  Of 
this  group,  Mr.  Morency  alone  has 
had  practical  trade  association  ex- 
perience— he  was  field  director  of 
the  NAB  nearly  20  years  ago. 

Committee  Active 

The  NAB  board  initially  set  up  a 
three-man  committee  —  Messrs. 
Shafto,  Ryan  and  Shouse — to  select 
the  new  president.  Last  February 
the  committee  was  enlarged  to  six. 
The  enlarged  committee  has  held  a 
number  of  meetings  and  has  sifted 
a  list  of  many  names.  At  sessions 
held  in  New  York  in  March,  an 
original  list  of  17  names  was  re- 
duced to  eight.  Then  at  a  mid-April 
session  in  New  York,  the  eight  in- 
dividuals were  considered — several 
of  whom  personally  were  inter- 
viewed. At  this  writing  it  is  doubted 
whether  there  are  more  than  one  or 
two  men  who  might  be  available, 
and  the  committee,   as  a  conse- 


quence, has  all  but  concluded  that 
the  only  plausible  approach  is  for 
another  interim  appointment  until 
the  war  is  over. 

While  the  committee  was  given 
virtual  plenary  powers  in  its  seleo- 
tion  of  an  NAB  president,  .it.is  dig- 
posed,  in  view  of  developments,  to 
make  its  recommendations  to  the 
full  board.  The  board  did  not  speci- 
fy compensation  to  be  paid  for  ^ 
permanent  head.  Mr.  Miller,  who 
was  the  first  paid  executive  of  the 
NAB,  having  served  from  1938  vii\- 
til  he  resigned  to  join  UNRRA  last 
year,  drew  an  annual  compensa- 
tion at  that  time  of  $35,000  plus 
$5,000  in  allowances.  Mr.  Ryan'  has 
been  drawing  $25,000 — a  figure  he 
set  himself. 

Neville  Miller  Back 
By  coincidence,  but  having  no  re- 
lationship whatever  to  the  NAB  de- 
liberations, Mr.  Miller  returned  to 
his  home  in  Washington  last  week, 
after  nearly  a  year  in  Cairo  as  dep- 
uty chief  of  the  Balkan  Mission  of 
UNRRA.  He  traveled  extensively 
in  the  Balkans  and  prior  to  his  re- 
turn to  this  country  he  traveled 
extensively  in  Palestine  and,  the 
Holy  Land.  , 


Sponsors  Prepare  for  Summer  Season 

Some  Agencies  Delaying 
Decisions  on  Show 
Replacements 

By  HELEN  HOUSE 


SUMMER  replacements  on  the 
networks  will  lean  toward  dra- 
matic programs  and  name  bands  or 
artists  in  the  popular  or  semi- 
classical  music  field.  There  will  be 
a  dearth  of  laugh-provoking  pro- 
grams relying  on  star  comedians, 
with  many  of  the  strong  comedy 
shows  going  off,  their  leading  talent 
set  to  entertain  servicemen  or  sub- 
ject to  military  service  themselves. 
Seek  Humor 
•Eddie  Cantor,  Ed  Gardner  and 
Jack  Benny  are  planning  armed 
forces  tours,  their  sponsors  grant- 
ing long-term  absences  of  16  to  17 
weeks.  Stars  from  musical  and  en- 
tertainment shows  who  will  play 
for  servicemen  include  Bing  Cros- 
by. Kraft  Cheese  Co.  replaces  Mr. 
Crosby  in  Kraft  Music  Hall,  NBC 
Thurs.  9-9:30  p.m.  with  show  star- 


ring comedian  Edward  Everett 
Horton,  starting  July  5,  13  weeks, 
agency,  J.  Walter  Thompson.  The 
experts  on  Information  Please  and 
the  Andrews  Sisters  are  also  con- 
sidering tours. 

To  keep  up  the  balance  of  humor, 
agencies  and  production  firms  are 
offering  audience  participation  pro- 
grams, which  need  not  rely  so 
much  on  name  comedians. 

Extent  to  which  the  summer  lay- 
off eats  into  the  list  of  favorites 
can  be  seen  by  the  most  recent  C. 
E.  Hooper  Inc.  list  of  "First  Fif- 
teen" programs  [Broadcasting, 
April  23].  Of  16  programs  (there 
is  one  tie),  indications  are  that  12 
are  going  off  or  dropping  lead  tal- 
ent this  summer.  That  includes 
Sealtest  Inc.'s  Village  Store 
show,  NBC,  which  loses  Joan  Davis 
permanently  after  June  28  but  con- 
tinues with  Jack  Haley  and  same 
format. 

To  fill  summer  periods,  half  a 
dozen  or  more  former  shows  are 
being  revived,  including  Summer 
Silver  Theater,  with  Conrad  Nagel 
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as  m.c.  CBS  Sun.  6-6:30  p.m.,  re- 
placing Ozzie  and  Harriet,  off  June 
10,  back  Aug.  12,  Young  &.  Rubi- 
cam;  J.  C.  Flippen's  Correction 
Please,  replacing,  for  Bristol-My- 
ers, Duffy's  Tavern  NBC  Fri. 
8:30-9  p.m.,  off  June  8  to  Oct  5, 
Y&R;  B-M's  Time  to  Srnile  NBC 
Wed.  9-9:30  p.m.,  will  carry  oh 
without  Cantor,  off  June  20,  back 
Oct.  2,  Y&R. 

Topper  Show 

One  of  the  new  programs  is  Gen- 
eral Foods'  Adventures  of  Topper, 
a  Rockhill  Inc.  package  based  on 
two  Thorne  Smith  'Topper"  stories 
with  Stanley  J.  Wolf  producing, 
Kirby  Hawkes,  Benton  &  Bowks, 
directing.  Program  starts  June  ? 
on  NBC  Thurs.  8:30-9  p.m.,  re- 
placing Dinah  Shore.  Time  shifts 
for  the  15-week  summer  run  of 
Topper  from  Y&B  to  B&B  which 
lined  up  the  show  and  products 
from  frosted  foods  to  Maxwell 
House  Coffee.  Last  broadcast  for 

(Continued  on  page  7S) 

April  30,  1945    •  Page 


FCC  Moves  Toward  Final  Allocation 


Few  Days  Extension  of 
Deadline  After  May  1 
Is  Indicated 

WITH  its  self-imposed  deadline  of 
May  1  likely  to  be  extended  at  least 
a  few  days,  the  FCC  last  week 
worked  feverishly  to  complete  its 
final  allocations  above  25  mc  (in- 
cluding PM  and  television)  while 
some  interests  made  last-minute  ef- 
forts to  bring  Congressional  pres- 
sure to  bear  on  the  Commission 
with  reference  to  FM. 

Indications  were  that  the  alloca- 
tions would  be  completed  this  week, 
but  formal  announcement  of  the 
conclusions  may  not  be  forthcom- 
ing until  late  in  the  week  or  early 
next.  Developments  continued  to 
point  toward-moving  FM  upward  in 
the  spectrum.  How  far  remained  a 
question  which  only  Commissioners 
could  answer  and  those  interviewed 
last  week  steadfastly  maintained 
they  still  had  "open  minds". 

Converter  Demonstrated 

Considered  significant,  however, 
were  several  license  renewals  grant- 
ed Tuesday  to  FM  commercial  and 
noncommercial  educational  stations 
and  to  FM  and  television  experi- 
mental outlets.  The  renewals  were 
approved  by  the  FCC  "subject  to 
changes  in  freqency  assignment 
which  may  result  from  proceedings 
in  Docket  6651"  (allocations).  [For 
list  of  stations  see  FCC  Actions, 
page  74]. 

In  Chicago  the  Hallicrafters  Co. 
at  the  invitation  of  the  fCC,  con- 
ducted a  two-day  demonstration  of 
a  new  one-tube  FM  converter, 
which  will  retail  for  about  $10. 
"During  the  period  when  FM  sta- 
tions are  being  changed  over  to  the 
new  frequencies  a  receiver  provided 
with  the  converter  will  be  able  to 
receive  stations  in  both  the  new  and 
old  bands,"  said  a  Hallicrafters  an- 
nouncement. 

Meanwhile  CBS  to»k  issue  vdth  a 
telegram  addressed  to  all  Members 
of  Congress  on  April  20  [Broad- 
casting, April  23]  by  Comdr. 
■E.  F.  McDonald,  president  of  Zen- 
ith Radio  Corp.,  Chicago,  charging 
that  the  networks  want  FM  moved 
upward  to  delay  the  service  and  en- 
able them  to  continue  their  "near- 
monopoly." 

Gammons  Letters 

In  letters  to  Chairman  Burton  K. 
Wheeler  (D-Mont.)  of  the  Senate 
Interstate  Commerce  Committee 
and  Chairman  Clarence  F.  Lea  (D- 
CaL)  of  the  House  Interstate  & 
Foreign  Commerce  Committee,  Earl 
Gammons,  CBS  Washington  direc- 
tor, challenged  Comdr.  McDonald's 
contentions  that  the  networks  want 
to  delay  "their  new  competitor  FM." 

"I  think  the  best  evidence  of  how 
far-fetched  these  intimations  are  is 
the  testimony  which  Paul  W.  Kes- 
ten,  executive  vice-president  of 
'CBS,  gave  before  the  FCC  during 
the  hearings  on  reallocations  of 
frequencies,"  wrote  Mr.  Gammons. 
He  quoted  excerpts  from  Mr.  Kes- 
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ten's  statement  before  the  Commis- 
sion as  follows: 

We  are  less  concerned  with  where 
FM  Is  Anally  placed  in  the  spectrum 
than  that  enough  space  be  given  to  it. 
Forty  frequencies,  I  believe,  are  pres- 
ently available  for  FM  stations.  ^Ne 
should  like  to  see  that  number  doub- 
led and  then  half  again  as  many  fre- 
quencies added.  We  recommend,  in 
other  words,  100  frequencies  for  FM 
broadcasting. 

While  this  is  roughly  the  same  num- 
ber as  the  frequencies  now  available 
in  AM  broadcasting,  it  will  produce 
vastly  different  results.  The  present  106 
frequencies  in  broadcasting  make  pos- 
sible something  over  900  stations  in  the 
United  States,  and  many  of  those  are 
squeezed  pretty  tight.  Under  a  policy 
of  licensing  which  we  hope  the  Com- 
mission will  adopt,  100  FM  frequencies 
should  make  possible  between  4,000  and 
5,000  stations. 

A  rough  estimate  Indicates  that  at 
least  10  nationwide  networks  could  be 
possible  under  such  a  plan,  with  as 
many  as  25  or  30  stations  operating  in 
such  of  the  larger  markets  as  New 
York,  Chicago  and  Los  Angeles. 

We  arrive  at  this  position  by  no  tech- 
nical or  complicated  process,  but  by  a 
simple  philosophic  one.  It  Is  so  simple 
that  I  can  state  it  in  eight  words:  We 
want  FM  broadcasting  to  be  wholly 
democratic. 

That  objective,  translated  into  terms 
of  space  in  the  spectmm  and  licensing 
policy,  implies  clearly  two  things:  First, 
that  the  supply  of  frequencies,  the 
total  number,  be  enough  or  more  than 
enough  to  meet  any  visible  demand. 
Second,  that  what  we  have  called  the 
prlnce-and-pauper  status  of  big  and 
little  stations  be  avoided  as  the  end- 
result  of  licensing. 

Urges  Action 

"You  can  readily  see  from  this 
statement,"  concluded  Mr.  Gam- 
mons, "that  nothing  could  be  fur- 
ther from  the  truth  than  the  inti- 
mations that  Columbia  is  trying  to 
prevent  development  of  FM  broad- 
casting or  is  trying  to  create  a  mo- 
nopoly in  it;  in  fact,  the  exact  op- 
posite is  true." 

In  his  telegram  Comdr.  McDon- 
ald said:  "Every  city  in  the  U.  S. 
over  2500  population  can,  after  the 
war,  quickly  have  an  efficient  low- 
cost  FM  broadcasting  station  if  FM 
is  not  crippled  by  the  unniecessary 
and  delaying  move  proposed  by  the 
FCC.  ...  If  the  influence  of  Con- 
gress is  to  be  used  in  the  interest 


of  progress,  small  businessmen  and 
free  speech,  regardless  of  whom  it 
hurts,  it  must  be  immediate,  as  there 
is  no  appeal  to  the  courts.  May  I 
urge  you  to  go  on  record  with  your 
views  to  the  FCC  promptly,  as  af- 
ter next  week  it  may  be  too  late." 

Both  NBC  and  the  Blue-ABC  ig- 
nored Comdr.  McDonald's  telegram. 
Although  no  official  comment  was 
forthcoming,  it  was  understood  that 
the  two  networks  took  the  attitude 
"he  didn't  mean  us."  Blue  went  on 
record  during  oral  argument  as  fa- 
voring the  Commission's  proposal, 
while  NBC  took  no  particular  posi- 
tion with  reference  to  FM's  position. 

Following  the  Hallicrafters  dem- 
onstration, a  news  release  from 
the  company  said:  "Hallicrafters 
made  no  claim  that  the  use  of  the 
converter  is  the  best  way  to  receive 
the  new  FM  band.  It  explained  that 
a  converter  provides  a  simple,  in- 
expensive way  to  keep  prewar  sets 
in  use  when  FM  frequencies  are 
changed,  and  that  statements  to  the 
effect  that  the  public  will  suffer 
great  financial  loss  because  of  ob- 
solescence of  present  receivers  are 
not  accurate." 

The  tests  were  performed  through 
Hallicrafters'  experimental  FM  sta- 
tion, W9XHB,  located  about  a  half- 
mile  from  the  company's  offices.  It 
operates  on  100  mc  with  power  of 
50  w.  Among  inVited  guests,  attend- 
ing the  demonstrations  were  John 
A.  Willoughby,  FCC  assistant  chief 
engineer  in  charge  of  broadcasting, 
military  officials  and  newsmen. 


United  Fruit  Expands 

UNITED  FRUIT  Co.,  New  York, 
adding  to  its  spot  radio  campaign 
to  promote  the  proper  care  and 
preparation  of  bananas,  [Broad- 
casting, Dec.  4]  has  placed  its 
"Chiquita  banana"  jingles  on 
WCPO  WKRC  and  has  increased 
schedule  on  KRLD.  Agency,  BBDO, 
New  York. 


Ross  Shows  Good 
Radio  Knowledge 

Approaches  White  House  Post 
With  an  Open  Mind,  He  Says 


Drawn  for  Broadcasting  by  Sid  Hix 
7  Understand  You  Need  a  Widely  Traveled  Commenator  to  Cover  the 


San  Francisco  Conference!" 


CHARLES  G.  ROSS,  St.  Louis 
Post  Dispatch  Washington  corre- 
spondent who  has  been  named 
White  House  press  secretary  by 
President  Truman,  has  surprised 
his  -  friends  by  revealing  a  much 
more  extensive  knowledge  of  radio 
than  was  expected. 

Mr.  R5ss,  named  as  successor  to 
the  Steve  Early  office  10  days  ago 
[Broadcasting,  April  23],  is  now 
in  San  Francisco  covering  the 
World  Security  Conference,  an  as- 
signment he  will  complete  for  the 
St.  Louis  paper  before  assuming 
his  new  duties  in  Washington. 
Reinsch  to  Atlanta 

Leonard  Reinsch,  who  had  been 
designated  as  Mr.  Truman's  press 
and  radio  aide  and  then  quickly 
pulled  from  the  job  by  his  employ 
er.  Gov.  James  M.  Cox,  returned 
to  Atlanta  last  Wednesday.  Mr 
Reinsch,  as  managing  director  of 
the  Cox  radio  stations  (WSB  At- 
lanta, WIOD  Miami  and  WHIG 
Dayton),  headquarters  in  the  Geor- 
gia city.  By  request  he  will  con- 
tinue as  radio  advisor  to  the  Presi 
dent,  available  on  call. 

Although  Mr.  Ross  has  made  no 
public  utterances  on  his  plans  for 
handling  the  new  position  to  which 
he  was  appointed  by  the  man  with 
whom  he  went  to  school  as  a  young 
ster,  he  has  made  some  relevant 
informal  remarks  among  newspa 
permen  and  intimates. 

He  has  stated,  for  example,  that 
he  approaches  the  job  with  an  open 
mind.  He  has  expressed  the  opinion 
that  he  does  not  believe  the  White 
House  requires  a  radio  man  of  ex- 
tensive technical  knowledge  on  its 
regular  staff. 

Charter  Heslep,  MBS  Washing 
ton  representative,  chatted  with 
{Continued  on  page  72) 
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I  Radio  Sets  Pattern  for  Worldwide  A  mity 


State  Dept.  Lauds 

Cooperation  In 
I     S-F  Coverage 

By  DAVID  GLICKMAN 

WITH  EARS  and  eyes  of  the 
world  focused  on  San  Francisco, 
radio  is  supplying  a  first-hand  au- 
ditory picture  of  the  United  Na- 
tions Conference  on  International 
Organization  which  got  under  way 
last  Wednesday. 

As  a  public  service  some  41  in- 
dependent and  affiliated  stations, 
plus  regional  hookups,  are  supple- 
1  men  ting  the  regular  spot  reporting 
by  the  four  major  networks  and  the 
radio  news  services.  In  addition, 
the  British  Broadcasting  Corp., 
Canadian  Broadcasting  Corp.  and 
A-ustralian  Broadcasting  Comm.  are 
covering  daily  highlights  with  in- 
terviews over  their  respective  fa- 
cilities. 

Opening  Runs  Over 

Networks  and  independent  sta- 
'j  'tions  opened  their  channels  at  4:30 
•  p.m.  (PWT)  Wednesday  for  pro- 
<i  tceedings,  with  five  minutes  devoted 
yj  to  atmospheric  fanfare  before  Sec- 
jjlretary  of  State  Stettinius,  as  tem- 
I,  porary  president  of  the  Confer- 
jl  ence,  took  over.  He  briefly  introduc- 
ed President  Truman,  who  spoke 
by  direct  telephone  wire  from 
"  Washington  for  more  than  10 
»i  minutes. 

s  Gov.  Earl  Warren  of  California 
e  and  Mayor  Roger  Lapham  of  San 
j.  Francisco  officially  welcomed  the 


See  list  of  radio  reporters 
and  commentators  at  Confer- 
ence on  page  71. 


delegates  and  those  assembled.  Sec- 
retary Stettinius  gave  the  conclud- 
ing address. 

When  ceremonies  ran  two  min- 
utes beyond  the  30-minute  broad- 
cast time  allotted  by  radio,  Blue- 
ABC  commentators  were  called 
upon  for  a  series  of  strictly  ad  lib 
comments.  Edward  Tomlinson,  the 
network's  advisor  on  Latin-Ameri- 
can affairs,  took  over  as  m.c.  Ad 
libbers  included  Walter  Winchell, 
H.  R.  Baukhage,  Ray  Henle,  David 
Wills,  Vincent  Sheean,  Hedda  Hop- 
per, James  Abbe  and  Brig.  Gen. 
Junius  Pierce,  USA  Ret.,  who 
filled  the  succeeding  quarter-hour. 

Other  major  networks  signed  off 
after  the  two-minute  overlap  and 
returned  to  their  regular  sched- 
ules. Many  of  the  local  independents 
and  those  forming  temporary  re- 
gional networks  continued  to  give 
ad  lib  fanfare  over  a  period  of 
from  5-15  minutes. 

Unexpected  problems  that  upset 
State  Dept.  plans  for  programming 
Thursday's  important  plenary  ses- 
sion led  to  a  direct  appeal  by 
broadcasters  to  American  delegates 
for  better  cooperation  at  future 
meetings.  The  session  was  to  open 
at  3:30  p.m.  (PWT)  with  a  30- 
minute  business  routine.  At  4  p.m. 
radio  was  to  cut  in,  each  network 
and  station  providing  five  minutes 
of  color  and  at  4:05  p.m.  Secretary 
Stettinius  was  to  speak.  At  3:15 


p.m.  all  of  the  networks  were  noti- 
fied that  Secretary  Stettinius  would 
begin  speaking  shortly  after  3:30 
p.m.  Mutual,  CBS  and  NBC  hur- 
riedly shifted  schedules  and  went 
on  the  air  at  3:30;  Blue-ABC  fol- 
lowed several  minutes  later,  but 
there  was  some  delay  in  Mr.  Stet- 
tinius taking  the  air.  Networks  had 
to  fill  with  ad  lib  commentaries, 
awaiting  the  official  speech.  Mr. 
Stettinius  finally  took  the  floor. 

No  Texts  of  Speeches 

Then  the  address  of  Soviet  For- 
eign Commissar  V.  M.  Molotov  pre- 
sented a  real  problem.  There  was 
no  text.  He  spoke  in  Russian.  Blue- 
ABC  had  an  interpreter  on  hand. 
CBS  brought  on  George  Moorad, 
just  back  from  Russia,  who  ex- 
plained the  trend  of  Mr.  Molotov's 
talk.  Then  came  the  English  trans- 
lation. A  bombshell  exploded  when 
Lloyd  Dennis,  State  Dept.  radio 
advisor,  notified  the  nets  that  a 
French  version  would  immediately 
follow.  The  Russians  had  requested 
it  and  French  had  been  adopted  as 
one  of  two  official  Conference  lan- 
guages. Once  more  the  networks 
rounded  up  their  commentators  for 
another  ad  lib  session  while  the 
speech  was  delivered  in  French. 

To  top  it  off  there  was  no  text 
of  Foreign  Secretary  Anthony 
Eden's  talk  available,  so  the  net- 
works had  to  rely  on  telephone  sig- 
nals from  Mr.  Dennis  as  the  British 
representative  neared  the  end  of 
his  address.  Following  the  plenary 
session  broadcasters  pointed  out 
their  public  service  obligation  in 
direct  appeals  to  delegates,  avoiding 
embarrassment  to  the  State  Dept. 

Thursday  night  was  designated 
as  "United  Nations  Night"  on  the 
Blue,  with  all  network  programs  be- 
tween 6-11  p.m.  (EWT)  keyed  to 
the    San    Francisco  Conference. 

Cooperation  of  the  broadcasting 
profession,  as  displayed  during 
these  first  days  of  the  Conference, 
should  set  the  pattern  for  interna- 
tional amenity.  State  Dept.  officials 
in  charge  of  radio-press  relations 
declared.  All  networks  and  inde- 
pendent stations  called  upon  con- 
ceded to  the  wishes  of  the  State 
Dept.  in  selecting  broadcast  time 
for  the  plenary  kickoff  sessions. 

Rotation  Plan 

While  every  network  and  numer- 
ous independents  have  their  key 
men  in  San  Francisco  for  the  open- 
ing sessions,  a  plan  of  rotating  com- 
mentators and  news  analysts  has 
been  blue-printed  so  as  not  to  leave 
other  important  news  beats  unpro- 
tected. Earlier  plans  of  the  net- 
works have,  to  a  degree,  been  re- 
vised. 

Influx  into  San  Francisco  is  be- 
ing staggered  over  the  four  to  six 
weeks  the  Conference  sessions  will 
be  spread.  Due  to  possibility  of  V-E 
Day  declaration  by  the  United  Na- 
tions and  a  watchfulness  over 
President  Truman's  administration 
with  possible  Cabinet  changes,  it 
was  deemed  advisable  to  hold  back 


some  of  those  radio  correspondents 
with  entry  to  official  Washington 
quarters.  It  is  further  anticipated 
that  many  of  those  now  in  San 
Francisco  for  opening  sessions  will 
be  replaced  later,  with  rotation  ef- 
fective throughout  the  Conference. 

As  an  example,  Fulton  Lewis  jr., 
Mutual  news  analyst,  at  this  writ- 
ing is  remaining  in  Washington. 
He  will  go  to  San  Francisco  about 
mid-May.  Meanwhile  Fred  Morri- 
son, his  aide,  is  feeding  him  copy 
via  telephone. 

Among  the  Blue- ABC  commenta- 
tors remaining  at  their  posts  for 
the  time  being  are  Earl  Godwin, 
Washington;  John  Kiernan  and 
John  B.  Kennedy,  New  York. 

Lowell  Thomas,  covering  the 
European  War  Theater  for  NBC, 
will  shift  to  San  Francisco  before 
the  Conference  adjourns  and  so  will 
Guthrie  Janssen,  now  in  the  Mid- 
dle East,  and  Robert  St.  John,  New 
York. 

It  is  expected  that  Quincy  Howe, 
CBS  New  York  correspondent,  re- 
turning from  a  European  battle- 
front  tour,  will  be  in  San  Fran- 
cisco for  the  latter  days  of  the 
Conference.  John  Daly,  also  of  New 
York,  and  Bill  Costello  of  Wash- 
ington, probably  will  rotate  to  the 
West  Coast.  Bill  Henry,  CBS  cor- 
respondent, returns  to  his  Wash- 
ington post  in  mid-May.  When  Con- 
ference sessions  fall  into  pattern 
others  will  return  to  their  respec- 
tive regular  assignments. 

In  several  instances  out-of-town 
independents  indicated  they  will 
send  in  replacements  to  ferret  out  \ 
news  and  fresh  angles  as  the  Con-  • 
(Continued  on  page  70)  \ 


FAX  EXPERIMENT       I  ' 

Times  Sends  Four-Page  I 
 Edition  to  Coos:  ' 

PRESAGING  future  transmission  \ 
of  newspapers  from  coast-to-coast  I 
via  facsimile  broadcasting,  the  New  j 
York   Times  used  wire  facsimile  " 
last  week  to  transmit  a  four-page 
edition  of  its  Wednesday  issue  to  < 
delegates  attending  United  Nations 
Conference   on   International  Or- 
ganization in  San  Francisco. 

In  New  York  the  four-page  con- 
densed version  of  the  Times  con- 
taining 32  columns  of  news  but  no 
advertising  was  transmitted,  half 
page  at  a  time,  over  the  Associated 
Press  wirephoto  facilities.  In  San 
Francisco  the  pages  were  put  to- 
gether, engravings  made  and  the 
Richmond  (Calif.)  Independent 
ran  off  some  2,000  copies  on  a  flat- 
bed press. 

The  facsimile  newspapers,  label-  ' 
ed  2  a.m.  edition,  were  placed  in 
the  hands  of  delegates  at  break- 
fast, hardly  two  hours  after  the 
transmission.  Correspondents  saw 
in  this  experiment,  first  of  its  kind 
in  journalism,  delivery  of  New 
York  newspapers  on  the  West 
Coast  the  day  of  publication,  and 
vice  versa,  through  radio  facsimile. 


lUnderground  Resistance  Kept 
Alive  by  Radio,  Delegate  Says 


y  tRADIO  last  week  was  credited  with 
...keeping  the  spark  of  resistance 
ij :  alive  in  the  dark  days  of  the  Euro- 
j  pean  war. 

j ;    Addressing  a  news  conference  in 
|  i  San  Francisco,  Victor  DeLaveleye, 
Q ,  former  Minister  of  Justice  of  Bel- 
gium and  originator  of  the  V-for- 
Victory  sign,  declared  that  radio's 
!  greatest  contribution  in  the  war  of 
'  words  against  the  Nazis  was  the 
broadcast  of  the  V.   Member  of 
i«  the  Belgian  delegation  to  the  Unit- 
)r  ed  Nations  Conference  on  Inter- 
4  national  Organization,  Mr.  DeLave- 
it  leye  was  in  charge  of  underground 
y-  broadcasts  to  Belgium  in  the  early 
nt  days  of  the  war  when  John  Salt, 
2-  •  North  American  director,  British 
Broadcasting  Corp.,  was  director 
of  BBC's  European  service. 
.J,    In  January  1941,  Mr.  DeLaveleye 
jj,  related,    the    people    of  Belgium 
|j,were  marking  the  letters  "RAF" 
on  walls,  sidewalks  and  even  on 
.  Nazi   vehicles.    The  underground 
"  sought  a  single  letter  to  symbolize 
liberation  and  victory.  The  letter 
2  !  V,  first  letter  of  the  words  Victoire 
tij  and  Vrijheid,  each  meaning  free- 
dom, was  chosen.  Mr.  Salt  told  how. 


on  Jan.  14,  1941,  in  an  under- 
ground studio  during  the  height  of 
a  blitz,  BBC  broadcast  the  first  V. 

"Someone  in  the  room  had  just 
tapped  out  the  three  dots  and  a  dash 
and  in  a  moment  someone  hummed 
Beethoven's  Fifth  and  everyone 
leaped  upon  it,"  said  Mr.  Salt.  "At 
first  we  used  the  musical  signature 
but  discarded  it  because  of  trans- 
mission problems  and  the  fact  that 
the  music  was  too  obvious.  Instead 
the  BBC  used  three  short  beats  and 
one  long  one  on  a  kettle  drum." 

"Within  a  fortnight  after  the 
first  instructions  went  out  over  the 
BBC  to  use  the  V  sign,  reports 
began  to  flow  in  from  the  under- 
ground that  the  walls  of  buildings* 
throughout  Belgium  were  being 
covered  with  V's,"  added  Mr.  De- 
Laveleye. "Soon  the  symbol  spread 
like  wildfire  to  France  and  became 
the  first  symbol  for  liberation  in 
Europe  and  later  the  symbol  for 
victory  throughout  the  world. 

"All  the  world  owes  a  debt  to 
radio  for  the  job  it  did  in  keeping 
the  spark  of  resistance  alive 
throughout  occupied  Europe,"  said 
Mr.  DeLaveleye. 
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Breen,  KVFD,  Wins  $500  Bond 
In  Ralston  Promotion  Contest 

Second  Award  Goes  to  Campbell,  WIBC;  Powers,  of 
Yankee,  Winner  in  Regional  Net  Gronp 


SCANNING  Ralston  promotion  material  are:  Mrs.  J.  B.  Cari-Cari, 
assistant  to  radio  director,  Gardner  Adv.  Co.;  Hal  M.  Chase,  cereal  adv. 
mgr.,  Ralston  Purina  Co.;  Harold  M.  Coulter,  mgr.  audience  promotion, 
of  Mutual;  Charles  Claggett,  vice-president,  Gardner  Adv.  Co. 


Mr.  Breen 


EDWARD  BREEN,  manager  of 
KVFD  Fort  Dodge,  Iowa,  won  the 
$500  War  Bond  first  prize  offered 
by  the  Ralston 
Purina  Co.,  St. 
Louis,  for  the  best 
and  most  consist- 
ent promotion  of 
Mutual  children's 
programs  from 
September  1944 
to  March  1945. 

Second  prize,  a 
$250    bond,  goes 
to  Alex  Campbell, 
of   WIBC  India- 
napolis, and  Dal  Wyant,  WHEB 
Portsmouth,  N.  H.,  took  thii-d  place 
with  a  $100  bond. 

Best  in  the  regional  network 
group  was  James  Powers  of  the 
Yankee  network,  who  will  get  a 
$100  bond. 

The  contest,  announced  last  Au- 
gust in  Broadcasting,  was  open 
to  station  managers,  promotion 
managers  or  anyone  responsible 
for  general  program  and  mer- 
chandising promotion.  Idea  was 
to  attract  listeners  to  the  Ralston- 
sponsored  program,  Tom  Mix  and 
His  Ralston  Straight  Shooters, 
heard  five  times  weekly,  5:45-6:00 
p.m.  EWT,  on  209  Mutual  stations, 
178  of  which  submitted  scrapbooks. 

Mr.  Breen  started  his  promotion 
campaign  by  getting  youngsters  to- 
gether at  a  party  for  the  Oct.  7 
broadcast.  He  followed  with  spot 
announcements,  newspaper  adver- 
tising, handbills,  etc.  Outstanding 
was  the  KVFD  wastepaper  collect- 
ing contest,  launched  through  the 
Tom  Mix  Straight  Shooter  Club. 
Prize  for  the  most  household  waste 
paper  was  a  Tom  Mix  pony,  won  by 
a  nine-year-old  boy  who  turned  in 
niore  than  two  tons.  Fulton  Lewis 


jr..  Mutual  news  analyst,  plugged 
the  KVFD  contest  on  a  national 
broadcast  with  the  result  that  the 
War  Production  Board  wrote  the 
station  asking  for  full  details  for 
possible  use  elsewhere. 

Mr.  Campbell's  stunt  centered 
around  a  costumed  "Tom  Mix"  who 
came  into  Indianapolis  by  train 
and  rode  through  the  city  in  a 
buckboard. 

Other  contest  winners  and  the 
value  of  bonds  they  will  receive  are: 
fourth,  Mel  Standage,  KOVO  Provo, 
Utah,  $50;  Fifth,  Barbara  Mac- 
Farland,  CKLW  Detroit,  $25; 
sixth,  Bert  Wick,  KDLR  Devil's 
Lake,  N.  D.,  $25;  seventh,  James 
R.  Curtis,  KFRO  Longview,  Tex., 
$25;  eighth,  Lois  Cloksin,  KABR 
Aberdeen,  S.  D.,  $25. 

Honorable  mention  and  a  gold 
"Tom  Mix  whistling  ring"  will  go 
to  each  of  the  following:  Bob  Mc- 
Raney  WCBI,  Bob  Gribben  KDTH, 
Victor  C.  Diehm  WAZL,  W.  H. 
Gate  KBTM,  John  Tobola,  WAYX, 
John  Merdian  WSTV,  Ken  Lufkin 
KSO,  Elwood  C.  Anderson  WEST, 
Wallie  C.  Porsow  WHBY,  Madeline 
K.  Doyle  KBON,  Mrs.  F.  V.  Cooper 
WPDQ,  H.  J.  Newcomb,  WRJN, 
Edwin  Mullinax  WLAG,  Mrs.  S.  W. 
Anderson  KFFA,  Byron  Hayford 
WDLP,  Frank  Bishop  KFEL,  E. 
A.  Alburty  WHBQ,  Vann  Camp- 
bell WDEF,  Dan  Hornsby  WATL, 
Eleanor  M.  Haling  KBIZ,  Sue 
Cornelius  WHK,  Leroy  Woodward 
WOMI,  Verne  Sawyer  KMO,  Fred 
Fletcher  WRAL,  R.  G.  McBroom 
KFIQ. 

Judges  were  Sol  TaishofF,  pub- 
lisher of  Br)ADCASTING,  Robert  K. 
Richards,  editorial  director,  and  J. 
Frank  Beatty,  managing  editor. 

Agency  is  Gardner  Advertising 
Co.,  St.  Louis. 


mC  SIGNS  WARim 
FOR  MORmm  SHOW 

FRED  WARING  and  his  organi- 
zation of  80  persons  will  replace 
Happy  Feltor's  Finder's  Keepers 
11-11:30  a.m.  Monday  through  Fri- 
day as  a  step  in  NBC's  plan  to  of- 
fer better  morning  programs.  Move 
to  improve  the  morning  listener 
rating  is  seen  as  an  attempt  to  com- 
pete with  Blue  -ABC  Breakfast  in 
Hollywood  which  tops  all  net  shows 
on  morning  Hooper  ratings. 

Waring  is  scheduled  to  start  as 
a  sustainer,  but  NBC  is  looking  for 
a  sponsor.  Net  contract  with  the 
top-price  dance  band  is  for  five 
years  starting  June  4  and  includes 
provision  for  an  additional  weekly 
half-hour  nighttime  period. 


NBC  Midwest  Up 

NBC  CENTRAL  division  showed 
a  sales  increase  of  9.6%  for  the 
first  three  months  of  1945  over  last 
year,  according  to  Paul  McCluer, 
sales  manager.  Division  handled 
25.2%  of  net's  sales  during  the  pe- 
riod. Increase  of  9.2%  in  national 
spot  sales  on  WMAQ  Chicago  was 
scored  for  the  period. 


Macy  Names  Grey 

R.  H.  MACY  &  Co.,  New  York  de- 
partment store,  has  appointed  Grey 
Adv.,  New  York,  to  handle  radio 
and  national  magazine  ads.  Radio 
at  present  is  limited  to  thrice-week- 
ly program  on  WOR  New  York. 


DUMONT  VIDEO 


CLASSIC  AND  DELUXE  televi- 
sion models  were  shown  last  week 
by  Allen  B.  DuMont  Labs.  Top 
photo  shows  the  classic  model  Tele- 
set  featuring  screen,  FM,  standard 
broadcast  and  phonograph,  and 
push-button  controls  to  operate  the 
"disappearing  screen".  The  deluxe 
projection  Teleset  (below)  provides 
for  FM  reception  as  well  as  pro- 
jected video  picture. 


DuMont's  Postwar 
Video  Set  Shown 

Home  Receiver  Combines  FM,, 
Television;  Big  Screen 

TELEVISION  pictures  3x4  feet, 
largest  image  yet  presented  for 
home  use,  were  witnessed  Thurs- 
day by  some  50  radio  editors  and 
writers  at  the  studios  of  WABD 
New  York  at  the  first  public  show- 
ing of  the  postwar  television  re- 
ceiver designs  of  Allen  B.  DuMont, 
Labs. 

The  pictures,  throvra  on  a  screen 
by  a  projector,  are  more  than  four 
times  the  size  of  any  previously 
shown  in  a  home  type  receiver. 
The  DuMont  projection  receiver  is 
something  like  a  motion  picture! 
projector,  occupying  a  cube  about 
24  inches  in  each  dimension.  It  was 
explained  that  plans  are  made  to 
reduce  this  to  about  two-thirds  its! 
present  size,  so  it  can  be  conven- 
iently housed  in  an  end  table  or 
similar  piece  of  furniture.  A  7-inch 
tube  is  used  in  this  unit. 

FM  Sound  and  Video 

Leonard  F,  Cramer,  DuMont  ex- 
ecutive vice-president,  who  con- 
ducted the  demonstration,  explained 
that  the  projector  had  a  tested 
range  of  picture  sizes  from  18  x  24 
inches  to  41/2x6  feet.  The  unit, 
called  the  DuMont  Home  Telethea- 
ter,  including  FM  sound  and  tele- 
vision, will  retail  for  approximately 
$1250,  Mr.  Cramer  said,  pointing 
out  that  before  the  war  a  numbei 
of  manufacturers  made  radiopho- 
nograph  combination  receivers  in 
this  price  bracket.  A  larger  unit, 
for  use  in  clubs,  schools,  hospitals, 
small  theaters,  etc.,  with  a  picture 
6x8  feet,  will  be  priced  at  about 
$1800,  he  said. 

A  direct-viewing  receiver  with 
a  20-inch  tube  also  was  demon- 
strated, showing  pictures  13%xl8 
inches.  These  pictures  were  brighter 
and  showed  more  contrast  than  the 
projected  images  and  while  the 
curve  of  the  tube  is  still  slightljl 
noticeable  in  the  pictures  the  pe 
ripheral  distortion  is  far  less  than 
in  prewar  models.  A  20-inch  tub^ 
with  still  less  curvature,  now 
being  made  at  the  Corning  Glas3' 
plant,  is  expected  to  present  an  al 
most  flat  image. 

Designs  of  the  DuMont  teleseta 
planned  for  postwar  production 
were  exhibited  by  Mr.  Cramer— * 
one  a  conventional  design,  the  other 
a  modern  piece  of  furniture,  de^ 
signed  for  DuMont  by  Herbert 
Rosengren,  industrial  designer^ 
Planned  to  overcome  the  chief  ob 
jection  to  direct-viewing  sets  tha^  ab 
they  are  too  large  to  fit  into  the 
average  living  room,  these  receiver; 
when  closed,  are  cabinets  48  inchel 
high,  60  inches  wide  and  24  deep.  |sti 

These    cabinet    telesets,  whiclf^L 
will  contain  a  radio  and  a  phono 
graph    in   addition   to   televisioi|  "|j 
equipment,  will   retail  for  about 
$1500,  Mr.  Cramer  said.  A  simple  10 
television-FM  set  with  a  20-incli 
tube,  but  without  the  other  fea 
tures,  probably  will  be  offered  for 
about  $450,  he  added.  Wi; 


Page  18    •    April  30,  1945 


BROADCASTING    •    Broadcast  Advertising 


Robot  bomb  tested 


We  selected  that  wind  tunnel  picture  to  make  a 
comparison  between  pre-testing  of  airplanes  and  robot 
ibombs,  with  pre-testing  your  purchase  of  radio  time. 

But  the  story  behind  the  picture  interested  us  so 
J  much,  we  thought  maybe  you'd  like  to  know  more 
about  what's  going  on  in  that  picture. 

That's  a  genuine  German  robot  bomb.  It  was  recon- 
structed from  an  infinite  number  of  undamaged  parts 
that  were  salvaged  from  nobody  knows  how  many 
"buzz  bombs"  that  landed  both  dud  and  exploded 
in  England. 

Here  it  is  given  a  flight  test  in  the  big  Wright  Field 
wind  tunnel.  Just  to  add  another  fillip  to  the  story  .  .  . 


for  test  purposes  in  the  tunnel  the  robot  is  suspended 
upside  down! 

It  didn't  take  our  army  long  to  get  the  dope  on 
German  robot  bombs  .  .  .  and  it  won't  take  you  long  to 
get  the  low-down  in  Baltimore  radio  ...  if  you  use  the 
successful  independent,  W-I-T-H. 


1<  WITH 


BALTIMORE,  MD. 

Tom  T'lnsley,  President      *      Represented  Nationally  by  Vie2iA\cy-KccA 


Mosquito  Net  Finds  Home  Methods  Best 


After   Year   AES  Sure 
Standard  Practice 
Most  Effective 

By  MAJ.  SPENCER  M.  ALLEN  * 


YES,  the  Mosquito  Network's  sus- 
taining days  are  over.  "New  ac- 
counts" are  coming  in  every  day 
and  business  is  humming  on  Guadal- 
canal, in  the  New  Hebrides  and 
New  Caledonia.  Today,  after  one 
year  of  operating  American  Ex- 
peditionary Stations  in  the  South 
Pacific,  the  pioneering  is  done,  and 
broadcasting  has  become  a  routine, 
business-like  procedure.  Gone  is  the 
haywire.  In  its  place  are  commer- 
cial transmitters  and  consoles, 
heavy-duty  turntables  and  record- 
ing equipment,  professional  ampli- 
fiers and  microphones,  on  the  air 
hour  after  hour  on  split-second 
schedules.  The  break-downs  and 
dead  air  silences  are  as  rare  in  1945 
as  they  were  common  in  1944  when 
we  were  limping  along  on  patched- 
up  Jap  generators,  salvaged  trans- 
mitters, and  makeshift  antennas 
strung  among  the  coconut  palms. 

Critical  Now 

But  most  important,  the  G.I. 
audience  has  accepted  radio  as  an 
integral  part  of  a  soldier's  life  on 
a  tropical  island,  along  with  chow, 
work,  training,  movies,  mail  and 
beefing.  Where  once  the  listener 
was  happy  if  we  played  nothing 
but  Harry  James  recordings  all 
day,  he  has  now  become  critical. 
We're  in  for  abuse  if  we  clip  the 
last  two  minutes  of  the  NBC  Sym- 
phony to  join  San  Francisco  for 
the  news;  or  if  "Your  Radio  The- 
ater" (Lux,  to  you)  is  cancelled;  or 
if  we  play  "Rum  and  Coca  Cola" 
too  many  times.  In  short,  the  longer 
we're  in  operation,  the  more  con- 
servative and  demanding  the  G.I.'s 
become  in  their  listener  tastes.  We 
use  the  phrase  "comparable  to 
standard  American  commercial 
broadcasting  practices"  to  indicate 
the  tone  by  which  the  Mosquito 
Network  operates. 

We  now  boast  of  "commercial" 
and  "merchandising  and  market- 
ing" sections  in  our  stations,  for 
radio's  selling  ability  is  just  as 
potent  in  the  Army  as  it  is  back 
home.  It  amuses  me  to  read  articles 
by  ex-radiomen  who  have  returned 
from  overseas,  predicting  a  whole 
new  listener  trend  is  developing  be- 
cause the  soldiers  are  spared  those 
"horrible"  commercials.  Well,  that 
may  be  the  case  in  the  normal 
course  of  radio's  development.  But 
I  don't  believe  it  vsdll  be  due  to  the 
returning  veteran's  insistence  that 
he  have  his  radio  entertainment 
served  up  sterile  of  any  blatant 
commercials.  If  the  Mosquito  Net- 
work is  any  criterion,  the  service- 

*  EDITOR'S  NOTE— Ma  J.  AUen  has 
been  In  the  writing,  production  and 
business  end  of  radio  for  12  years,  with 
advertising  agencies,  KMOX  St.  louia. 
KFRV  Columbia.  Mo.,  WON  Chicago, 
among  other  stations. 
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man  is  still  getting  his  "commer- 
cials" on  the  radio.  And  some  of 
them  are  blatant. 

Before  I'm  misunderstood,  sup- 
pose I  enumerate  our  "commer- 
cials". Our  biggest  commodity,  of 
course,  is  good  morale.  We  believe 
we  sell  that  automatically  just  by 
being  on  the  air  with  Stateside 
transcribed  shows  and  good  local 
programs.  But  there  are  other 
"products"  that  have  to  be  ap- 
proached from  a  typical  sales 
angle. 

Take  mosquito  repellent,  for  in- 
stance. Repellent  is  a  liquid  issued 
in  a  small  bottle  to  each  soldier  in 
the  tropics.  He  is  told  to  smear  the 
mixture  on  his  hands  and  face  be- 
fore going  out  after  sundown  to 
prevent  mosquito  bites.  It's  slightly 
greasy,  has  very  little  od^r,  but  it 
is  just  a  trifle  messy,  and  who  wants 
to  take  time  to  smear  himself?  We 
were  faced  with  the  problem  of 
selling  the  use  of  repellent  to  the 
G.I.  How  to  do  it?  Well,  most  sol- 
diers will  go  along  with  a  gag,  so 
we  sell  it  to  them  on  that  basis.  We 
use  "quickie"  announcements  at 
sundown,  such  as  "Hey,  bud — are 
you  repulsive?  If  you're  meeting 
Annie  (Sopacese  for  anopheles 
mosquito)  tonight,  play  hard  to 
get.  Use  your  repellent."  Or,  "Go- 
ing out  tonight,  dogface?  Then  be 
sure  to  wear  your  Chanel  Number 
Five.  Make  yourself  alluring.  Be 
repellent."  They  get  the  idea. 

Plug  Atabrine 

The  same  is  true  on  selling  the 
use  of  atabrine.  It  isn't  hard  to 
take  and  there  are  no  ill  effects.  It 
is  essential  in  malarial  regions.  But 
soldiers  forget.  At  Guadalcanal  the 
Mosquito  Network  station  features 
"The  Atabrine  Cocktail  Hour"  each 
evening  at  5:30.  The  program  is 
just  fifteen  minutes  of  recordings. 
The  sales  approach  is  purely  insti- 
tutional— no  direct  reference  is 
made  to  the  taking  of  atabrine.  The 
gimmick  is  that  the  announcer  pre- 
tends to  bring  the  listener  cocktail 
music  from  some  sumptuous  lounge 
on  Guadalcanal,  such  as  the  "Fun- 
gus Festooned  Fern  Room",  or 
"The  Starlight  Roof  high  atop  Ho- 
tel DeGink  in  downtown  Guadal- 
canal". The  listener  is  interested 
to  know  from  what  local  and  mythi- 
cal gin  mill  tonight's  "Atabrine 


Wrong  City 

HOUSEWIVES  in  Los  An- 
geles April  18  hurriedly 
turned  off  the  pilot  lights  in 
their  gas  stoves  at  the  behest 
of  a  radio  warning  that  a 
main  had  broken.  Upon  no- 
tice by  the  local  gas  com- 
pany that  no  lines  were 
broken  the  police  started  a 
check  and  three  hours  later 
discovered  that  the  warning 
had  come  via  KOB  Albuquer- 
que, N.  M.,  where  a  main 
had  broken. 


MAJ.  ALLEN 

Cocktail  Hour"  will  originate. 
While  he's  listening,  he  hears  the 
word  "atabrine"  at  least  twice. 

Another  mosquito  sales  problem 
was  the  use  of  the  "f  reon  bomb",  a 
small  cannister  of  compressed  f  reon 
gas  and  insect-killer.  When  the 
spray  is  released  in  a  tent  for  five 
seconds,  all  insects  are  killed.  In 
this  case  we  used  the  Alka-Seltzer 
technique — "listen  to  it  fizz".  At 
ten  o'clock  every  night  the  listener 
hears  on  his  radio:  "Listen  to  it 
fizz,"  and  the  sound  of  the  "bomb" 
hissing  as  it  releases  the  spray. 
Then  the  blurb:  "Better  give  An- 
nie the  brush-off  before  hitting  the 
sack,  men.  Use  your  mosquito 
bomb." 

Singing  Commercials 

We  even  use  singing  commercials. 
One  of  them  promotes  YANK 
magazine.  We  unashamedly  bor- 
rowed from  Pepsi-Cola  on  that  one. 
It  goes : 

"YANK'S  the  magazine  that's  hot, 
Twenty-four  pages — that's  a  lot. 
News  and  pix  and  the  Sad  Sack, 
too; 

YANK's  the  service  magazine  for 
you." 

Our  most  recent  campaign  was 
an  ambitious  one.  The  G-2  people 
at  New  Caledonia  asked  us  to  pro- 
mote a  "silence"  campaign — to 
drive  home  to  the  soldier  that  loose 
talk  is  dangerous.  So  we  decided  on 
the  Lucky  Strike  approach — yep, 
the  much-  maligned  LS/MFT 
method.  Several  times  a  day  for  a 
week  the  radio  listener  heard  the 
puzzlinsf  string  of  letters  "DT  SMS 
DT  SMS".  Then  we  broke  the  trans- 
lation: "Don't  Talk,  Silence  Means 
Security." 

Corny?  Absolutely!  "Bad"  radio? 
Could  be.  Effective?  Well,  I  defy 
anyone  to  find  one  soldier  out  of  a 
hundred  on  New  Caledonia  who 
doesn't  know  what  "DT  SMS" 
means  today. 

Information  is  one  of  our  pri- 
mary products — indeed,  we  are  or- 
ganized under  the  Information- 
Education  Division,  Army  Service 
Forces,  the  parent  of  YANK  mag- 
azine. Army  News  Service,  and  the 


Armed  Forces  Radio  Service.  And 
the  slogan  of  the  Inf ormation-Edu- . 
cation  Division  is,  "Not  only  the 
best  equipped,  but  the  best  informed  ^ 
soldier  in  the  world."  We  see  to  it  i 
that  the  G.I.  listener  gets  news  and ; 
plenty  of  it.  The  American  Expedi- , 
tionary  Station  at  New  Caledonia 
airs  fourteen  news  broadcasts  per 
day — mostly  direct  rebroadcasts  of 
short-wave  pickups  from  the  United 
States. 

At  times  the  question  has  been 
put  baldly  to  us :  You  don't  have  to 
make  a  living  out  of  your  stations 
here,  so  why  cater  to  the  mass 
tastes?  Here's  the  opportunity  to 
do  some  education  of  the  masses  by  ' 
giving  them  the  "better  things". 
Actually,  we're  probably  more 
high-brow  than  the  average  station 
back  home.  But  we  don't  forget  that 
our  servicemen  are  a  cross-section.' 
They  want  Jack  Benny  and  Bob: 
Hope,  Harry  James  and  Kay  Ky-  i 
ser,  John  Charles  Thomas  and  the 
NBC  symphony  in  just  about  thel 
same  proportion  your  listeners  in 
New  York  and  Chicago  and  Los 
Angeles  and  Plum  Tree  Crossing] 
back  home  want  them.  So  we  give  I 
it  to  them  in  that  proportion- 
otherwise,  we're  going  to  lose  some 
customers  and  Tokyo  Rose  will  gain 
some.  If  we  don't  have  the  follow- 
ing, we  will  not  be  accomplishing 
our  mission  and  getting  results. 
Fired  With  Zeal 

We  came  out  to  the  South  Pa- 
cific last  year  with  our  radio  sta- 
tions, fired  with  zeal  to  determine 
two  things  in  radio  broadcasting. 
Here  would  be  the  virgin  oppor- 
tunity, we  believed,  to  discover  (1) 
just  what  is  the  ideal  men's  show, 
and  (2)  what  new  sales  approach 
could  we  develop  for  a  male  audi- 
ence only.  Well,  after  over  a  year 
of  broadcasting  to  a  he-man  audi- 
ence, we  have  not  yet  discovered 
those  two  angles.  As  to  the  ideal 
men's  show,  the  nearest  approach 
is  perhaps,  "Command  Perform 
ance".  But  it's  not  truly  a  mascu 
line  appeal  type  of  show,  because 
everybody  goes  for  it,  male  and 
female  alike.  We've  come  to  the 
conclusion  that  American  commer 
cial  radio  methods  of  the  1940's  ara 
still  pretty  good — at  least  they'r^ 
good  enough  for  us.  They've  don(i 
a  selling  job  for  the  Mosquito  Net 
work. 


Philco  Forms  Televisioi 
Broadcasting  Divisioi 

PHILCO  RADIO  &  Television 
Corp.  has  formed  a  Television 
Broadcasting  Division  with  Ernes| 
B.  Loveman  as  vice-president.  Mr 
Loveman  joined  Philco  in  1928  as 
advertising  manager.  Since  194: 
he  has  been  resident  vice-presideni 
of  Hutchins  Advertising  Co. 
charge  of  the  Philco  account. 

The  new  division  will  direct  al 
Philco  television,  station,  broadcast 
ing  and  network  activities,  include 
ing  the  recently  started  televisioi 
network  linking  Washington  anc 
Philadelphia.  Philco  also  has  filec 
applications  with  the  FCC  for  com 
mercial  stations  in  New  York  anc 
Washington. 


BROADCASTING    •    Broadcast  Advertisitu 


To  millions  of  people  in  the  rich  Missouri  Valley-Great  Plains  area, 
"Radio  Omaha"  means  "Radio  WOW". 

From  Sioux  Falls  to  St.  Joe — from  the  cornlands  of  Central  Iowa  to  the 
cattle  country  of  Western  Nebraska — radio  listeners  have  acquired  the 
"WOW  habit"  over  a  period  of  22  years.  Why?  Because,  with  5000  watts 
power  behind  590  kilocycles,  WOW  delivers  clear,  easy-to-listen-to  radio 
programs  over  an  immense  area — within  200  miles  of  Omaha.  And  because 
listeners  consistently  hear  the  best  radio  programs  on  WOW. 


Since  1927,  WOW  has  given  its  listeners  NBC  programs— the 
best  available  anywhere.  In  addition,  WOW  has  always  ex- 
celled in  its  newscasts,  and  its  frequent  timely  special  events. 

So  that's  why  "Radio  Omaha"  means  "Radio  WOW"  .  •  . 
that's  why  millions  have  the  "WOW  habit". 

As  every  experienced  Time-Buyer  knows,  it's  "listener 
habits"  that  determine  the  advertising  value  of  radio  media. 
That's  why  WOW  has  been  the  Number  One  Radio  Adver- 
tising Medium  in  its  area  for  many  years — and  STILL  IS. 


RADIO  STATION 

wow. 

OMAHA,  NEBRASKA 
590  KC  •  NBC  •  5000  WATTS  | 

Owner  and  Operator  of 

KODY  AT  NORTH  PLATTI 


What  America's  youngest 


network 


GREATEST  NEWS 


SUMNER  WELLES 

One  of  the  best-informed  men  in  America  on  inter- 
national relations  who  is  free  to  speak  has  joined 
the  American  Broadcasting  Company  as  Advisor 
on  the  Peace. 


We  figured  out  the  other  day  that  our 
radio  audience  in  the  course  of  a  week 
totals  the  equivalent  of  five  hundred 
million  listeners.  And  we  fee!  that  such 
an  audience  deserves  the  best  that  radio 
can  give  it.  There's  an  obligation,  too— 
an  obligation  to  know  what  we're  talking 
about.  So  we  looked  around  for  a  com- 
petent authority  to  guide  us. 


We  secured  as  our  advisor  on  world 
peace  an  experienced  diplomat  and 
statesman:  SimmerWelles.forxner  Under- 
Secretary  of  State. 

In  addition  to  giving  us  his  guidance 
and  counsel,  Mr.  Welles  is  appearing  per- 
sonally on  a  series  of  programs  designed 
to  "give  every  American  a  seat  at  the 
Conference  table." 


SUMNER  WELLES'  PEACE  FOUUM 


A  group  of  four  Peace  Forums  con- 
ducted by  Mr.  Welles  ends  with  the 
meeting  of  April  23.  These  Forums  have 
included  such  men  asPresidentSeymour 
of  Yale  University,  Senator  Pepper, 
Dr.  George  Gallup,  and  many  other 
American  leaders  of  similar  standing. 
Beginning  May  1,  Mr.  Welles  will 


personally  appear  on  a  15-minute  pro* 
gram  of  commentary  on  the  Conference. 
With  his  background  of  actual  service 
in  most  of  the  leading  United  Nationis, 
Mr.  Welles  is  far  better  able  than  most 
commentators  to  unravel  the  intricacies 
of  the  Conference  and  to  clarify  its 
true  meaning  for  radio  listeners. 


ORSON  WELLES' 
CONFERENCE  FORUM 

nd  the  American 
to  meet  foreign  delegate  been  made 

d^'^^r  WbrrSe  for  these  Forums- 
accordmgly.»'e*''^ 


is  doing  about  the 


STORY  OF  OUR  TIME 


BEN  HECHT 

featurmg  Orson  ^  ^  ^^pl^, 
roander  Harold  ^ 

^"^"T'^ce  drS.  is  legendary 
«ho8ebox-office« 
i„HoUy^ood.Ben  » 

'""t  ?M  wtat  they  think. 
Perhaps  better  „^ 
;^:;iertrrn.anlngo.the 


WALTER  WNCHEU 
DREW  PEARSON 

are  broadcasting 
,  ^  'ian  Francisco 
direct  from  Sant^  ^^^^^^ 

So  is  Peabody  Aw^d  ^  q^^, 
S^dTondii^on,  David  W  ^^^^^^^ 

S^^od^Heej^W^^^ 
VanVoorhisin  nme  


MILLIONS  HEARD  "UNITED  NATIONS  NIGHT"  ON  THE  EVENING  OF  APRIL  26 

All  programs —for  an  entire  evening— were 
slanted  toward  the  Conference 


IN  ADDITION  to  other  Conference  coverage 
described  on  this  page,  the  entire  evening  of 
April  26  was  devoted  to  the  Conference. 

All  sponsors  and  advertising  agencies  have 
cooperated  in  slanting  their  regulai-  programs 
toward  the  Conference. 

Newscasters  and  commentators  rounded  up 
the  news  for  you.  Lum  and  Abner  (left)  pre- 
sented the  down-to-earth  small-town  viewpoint 
on  the  Conference.  "America's  Town  Meeting 
of  the  Air"  featured  Raymond  Swing,  H.  V. 


Kaltenborn  and  other  top  analysts.  "The  March 
of  Time"  presented  a  Time's-eye  view  of  the 
Conference  and  what  it  means.  Fred  Waring  in- 
terpreted music  of  the  United  Nations,  and  "The 
Victory  Parade  of  SpotUght  gands"  oflFered  a 
musical  interlude  with  a  special  Kuest  com- 
mentator. 

These,  and  many  other  programs  in' the  sched- 
ule below,  covered  every  viewpoint  on  the  tre- 
mendous decisions  to  be  reached  in  the  San 
Francisco  Conference. 


BLUE 
CONFERENCE 
SCHEDULE 

"TIME  VIEWS 
THE  NEWS" 

Conference  summary  by 
Weslbrool<  Van  Voorhis. 
Mon.  through  Fri. 
4:00-4:15  P.M.  tWT 

"WORLD  PEACE 
FORUM" 

Featuring  Sumner 
Welles.  April  16,  23.  with 
outstanding  educators. 

In  (oreign  affairs. 

Monifays, 
10:30-11:00  P.M.  EWT 

SUMNER  WELUS' 
COMMENTARY 

Beginning  May  Isl.  Mr. 
Welles  will  do  a  weekly 
15-minute  Commentary 
on  the  conference. 
Tuesdays, 
9:00-9:15  P.  H.  EWT 

EDWARD 
TOMLINSON 

His  weekly  broadcasts 
Francisco  until  the  Con- 

Saturdays, 
6:30-6:45  P.M.  EWt 

DREW  PEARSON 

Will  originate  from  San 
Francisco  April  22nd  and 
29th.  and  will  comment 
on  theConference  in  sub- 
sequent broadcasts. 

Sundays, 
7:00-7:15  P.M.  EWT 

WALTER 
WINCHELL 

Francisco  April  22nd  and 

on  the  Conterence  in  sub- 
sequent  broadcasts. 

Sundays, 
9:00-9:15  P.M.  EWT 

"BAUKHAGE 
TALKING" 

Originates  from  San 
Francisco,  beginning 
April  23rd. 

Mon.  through  Fri, 
1:00-1:15  P.M.  EWT 

RAYMOND  SWING 

will  originate  Iiom  San 
Francisco,  beginning 
April  23rd. 
Man.  Ummth  Fri., 
7:1S-;:30P.M.FWT 

RAY-HENLE 

Will  originate  from  San 
Francisco,  beginning 
April  23rd. 

Mon.  through  Fri., 
11:15-1W0  P.  M.  EWI 

WALTER  KIERNAN 

Covering  the  Conferenca 
viewpoint^,  originating 

Mon.  through  Fri., 
E:00-fi:lSp.M.  EWI 

BEN  HECHT 

A  special  dramatic  pro- 
gram,  written  by  Ben 
Hecht,  on  April  25th,  the 

Wnl.  April  25th, 
9:00-9-JO  P.  M.  EWT 

"CONFERENCE 
FORUM" 

Orson  Weires,  moderator. 
Delegates  and  commen- 

events  and  mpke  predic- 

Saturdays, 
l(h30-ll:00  KM.  EWT 

"HEADLINE 
EDITION" 

Featuring   people  who 
make  the  news  from  San 
Francisco. 

Mon.  through  Fri. 
7H)0-7:15p.M.EWT 

The  VictoiY  Parade  of 

SPOTLIGHTBANDS 

A  musical  Interlude  plus 
a  special  guest  commen- 

Thur.  April  26th 
9:30-9:55  P.M.  EWT 

EARL  GODWIN 

Ha'll  tell  you  what  Hie 
man  In  the  street  thiniis 

Thursdays 
«KI0-t:15  P.M.  (WT 

AMERICAN  BROADCASTING  COMPANY,  Inc. 


POTTER. 


^AMARILLO 


Amarillo  is  the 
POPULOUS 
CENTER  of  the 
Amarillo-  IS  art  h- 
w  e  s  I  Texas 
market. 

Amarillo^s  pop- 
ulation accounts 
for  nearly  94% 
of  Potter  Coun- 
ty''s  population. 


A  FEW 

MARKET  FACTS 

(1)  Amarillo's  retail  sales  of  $42,333,000  for  1944  show  a 
60%  increase  over  1939. 

(2)  Amarillo's  wholesale  volume  amounted  to  over  $152,000,- 
000  in  1943. 

(3)  Amarillo  is  not  only  the  distribution  center  for  Northwest 
Texas,  but  is  one  of  the  5  great  distribution  centers  in 
Texas. 

(4)  The  combined  receipts  for  1944  of  just  three  classifications 
— cattle,  oil  and  gas,  wheat — will  run  close  to  $325,- 
000,000. 

(5)  92%  of  the  homes  in  Potter  County  (Amarillo)  have 
radios — the  highest  rating  in  Texas. 

KFDA  HAS  AN  IMPRESSIVE 
"SHARE  OF  AUDIENCE'' 

(6) 


(7) 


Let  KFDA  send  you  their  latest  Hooper  ratings  and  other 
pertinent  data. 

Blue  Network  programs  plus  outstanding  local  programs 
have  produced  many  excellent  availabilities.  Ask  a  John 
E.  Pearson  man. 


KFDA  delivers  a  "sales  punch' 
Texas  market. 


in  the  Amarillo — Northwest 


#    NUNN  STATIONS 
KFDA,  Amarillo,  Tex. 
WLAP,  Lexington,  Ky. 
WBIR,  Knoxville,  Tenn. 

)  Ashland,  Ky. 
^      I  Huntington,  W.  Va. 


KFD 


Represented  Nationally 
By  John  E.  Pearson  Co. 


Howard  P.  Roberson,  Manager 

AMARILLO,  TE):AS 


BLUE    NETWORK  AFFILIATE 


CBS  Circulation  and  Listening 
Area  Map  Is  Sent  to  Affiliates! 


CBS  has  begun  distribution  to 
affiliates  a  listening  area  and  cir- 
culation map,  first  data  from  the 
CBS  1944  Listening  Area  Study, 
7th  in  a  series  utilizing  the  con- 
trolled mail  ballot  technique  which 
has  been  adopted  for  both  the 
United  States  and  Canadian  indus- 
try-wide circulation  measurement 
standards  [Br  jadcasting,  April  23] . 

An  explanation  is  contained  in 
a  brochure,  "How  CBS  Listening 
and  Circulation  Areas  Are  Meas- 
ured," which  states  the  basic  con- 
cept that  "radio  circulation  shall 
include  only  radio  families  listen- 
ing with  a  known  standard  of  fre- 
quency— families  counted  through 
scientific  sampling  of  representa- 
tive radio  owners."  Reserving  the 
term  "coverage"  for  engineers  to 
use  in  measuring  signal  areas,  the 
CBS  technique  uses  "listening 
areas"  and  "circulation". 

Three  Levels 

Station  effectiveness  is  shown  on 
three  levels:  Primary,  all  counties 
in  which  it  is  listened  to  by  at 
least  two-thirds  of  all  radio  fam- 
ilies one  or  more  times  a  week, 
provided  half  of  those  families  lis- 
ten three  or  more  times  a  week; 
secondary,  counties  in  which  the 
station  is  listened  to  by  from  one- 
third  to  two-thirds  of  all  radio  fam- 
ilies once  or  more  a  week,  with  one- 
third  of  those  families  listening 
three  or  more  times  weekly;  ter- 
tiary, counties  in  which  the  station 
is  listened  to  by  at  least  10  percent 
of  all  radio  families  three  or  more 
times  weekly. 


Within  these  three  levels  of  coun  j 
ties,  two  counts  of  set  owners  ar . 
made:  listening  area  radio  familiel 
— the  total  number  of  radio  fani| 
ilies  living  within  the  three  listen  1 
ing  levels,  and  station  circulation 
the  "subscriber"  radio  familie  i 
within  these  three  levels  who  lis  1 
ten  at  least  once  a  week  to  the  stail 
tion  being  measured.  j 

Brochure  in  considerable  detai} 
explains  why  the  controlled  niai; 
technique  was  selected  in  prefer 
ence  to  personal  interviews,  tele 
phone  interviews  and  conventiona 
mail  interviews,  and  how  CBS  han 
died  it  to  produce  a  75%  return  oJ 
the  250,000  ballots  mailed  to  that 
many  families. 

For  practical  use,  the  findings  oi 
the  survey  are  projected  in  sis 
forms,  the  brochure  reports:  Sta 
tion  circulation  maps,  listings  oi 
station  circulation  levels  by  coun 
ties,  summary  of  CBS  station  cir- 
culation, CBS  circulation  levels  foi 
principal  cities,  CBS  network  com- 
posite maps,  special  network  analy- 
ses by  clients,  sales  or  trading 
areas.  Station  circulation  maps  are 
sent  only  to  the  individual  stations 
for  reproduction  at  their  discre 
tion.  Circulation  levels  by  counties 
for  principal  cities  and  the  net 
work  summary  are  available  to  sta 
tions,  representatives,  advertisers 
and  agencies.  Network  county-by- 
county  listening  area  maps  are 
generally  distributed.  Special  an 
alyses  are  made  to  order  for  clients 
and  agencies. 


Local  Stations  Form 
Association   in  Indiana 

INDIANA  Assn.  of  Local  Broad- 
casters was  organized  at  a  meeting 
in  Indianapolis  of  10  of  the  12  local 
Indiana  stations.  Donald  A.  Bur- 
ton, WLBC  Muncie,  was  elected 
president  and  0.  E.  Richardson  of 
WJOB  Hammond,  secretary. 

Committee  to  promote  war  bond 
sales  includes  R.  R.  Baker,  WTRC 
Elkhart,  chairman;  John  R.  Atkin- 
son, WHBU  Anderson  and  Presi- 
dent Burton.  Special  events  com- 
mittee includes  Frank  Webb,  WGL 
Fort  Wayne,  chairman;  J.  Gibb 
Spring,  WASK  Lafayette;  Harry 
Burdick  and  Robert  E.  Bausman, 
WHOT  South  Bend  and  George  M. 
Jackson  WBOW  Terre  Haute.  Next 
meeting  will  be  held  in  Chicago. 


C.  E.  HOOPER  Inc.  opens  Its  new 
Chicago  office  In  the  23u  N.  Michigan 
bldg.  May  1.  Janet  Wldner,  of  the 
Hooper  New  York  office,  will  be  office 
manager  and  Harriet  Clemenson,  for- 
merly personnel  director  and  secretary 
to  Mr.  Hooper,  will  be  assistant  man- 
ager I  BROADCASTING,  March  19] 


Political  Plans 

CANADIAN  RADIO  will  have  an 
overdose  of  political  broadcasting 
for  several  weeks  with  a  provin- 
cial election  in  Ontario  and  the 
federal  election  both  taking  place 
June  11,  according  to  announce- 
ments made  at  Toronto  and  Ottawa. 
Politicians,  party  publicity  direc- 
tors, representatives  of  advertising 
agencies,  Canadian  Assn.  of  Broad- 
casters and  the  Canadian  Broad- 
casting Corp.  are  laying  plans  to 
fit  in  all  the  electioneering  broad- 
casts on  a  free  and  sponsored  basis 
which  will  be  aired  by  the  three 
major  parties  and  a  number  of 
smaller  parties  in  each  of  the  elec- 
tion campaigns.  Under  CBC  regu- 
lations practically  all  political 
broadcasts  must  be  sanctioned  by 
the  CBC  for  time,  so  that  there 
will  not  be  a  continuous  series  of 
political  talks  on  the  air,  and  all 
network  campaign  broadcasts, 
whether  sustaining  or  sponsored, 
must  be  cleared  with  the  CBC. 


KCMO  Kansas  City  has  bought  exclu- 
sive broadcasting  rights  for  the  1945 
season  from  the  Kansas  City  Blues  of 
the  American  Assoc.  Walt  Lochman 
director  of  sports  and  special  events 
will  report  both  home  and  out-of-town 
games. 


MANAGERS  Of  eight  Iowa  stations  com- 
prising the  Iowa  Tall  Corn  Network 
attended  a  meeting  of  the  network  held 
at  KROS  Clinton,  la.  Group  included: 
William  Rambeau  and  John  Livingston, 
national  representatives;  George  Webber, 
sales  manager  of  the  network;  Ken 
Gordon,  net  president.  Stations  com- 
prising network  are:  KDTH  Dubuque, 
KROS  Clinton.  KBUR  Burlington,  KICD 
Spencer,  KVFD  Fort  Dodge,  KTRI  Sioux 
City,  KFJB  Marshalltown,  KBIZ  Ot- 
tumwa. 
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CENTRAL  IOWA 


KSO 
GOES  BASIC 
COLUMBIA 
JUNE  16 


You  Get 
Concentrated  Coverage 
At  Low  Cost  Over  KSO! 


£n  the  rich  agricultural  and  industrial  nnarket 
of  Des  Moines  and  central  Iowa  KSO 
offers  you  concentrated  covera«-'e  at  low 
cost. 

Here  is  a  permanent  market  because  its 
agricultural  products  will  be  needed  for 
years  to  feed  a  hungry  world  .  .  .  and  it  is 
a  market  in  which  peace  time  reconversion 
will  occur  without  confusion  ...  a  market 
of  prosperous  families  whose  present  and 
post  war  consumer  needs  are  tremendous  . . . 
Reach  this  market  over  KSO. 


5000  Watts 


KINGSLEY  H.  MURPHY.  Owner 


Des  Moines, 
Iowa 


Day  and  Night 


GEORGE  J.  HIGGINS.  General  Manager 
HEADLEY-REED  CO..  Naflonal  RepresenfatSve 


Ashbacker  Appeals 
To  Supreme  Court 

WKBZ  Asks  Review  of  Plea 
Against  Fetzer  Station 

ASHBACKER  Radio  Corp.,  oper- 
ator of  WKBZ  Muskegon,  Mich., 
last  week  submitted  to  the  U.  S. 
Supreme  Court  a  petition  for  a  writ 
of  certiorari  ordering  the  Couii;  of 
Appeals  in  Washington  to  review 
a  decision  dismissing  an  appeal 
from  the  FCC's  grant  of  an  appli- 
cation to  Fetzer  Broadcasting  Co. 

The  complaint  of  Ashbacker  has 
been  that  the  Fetzer  application  for 
a  frequency  in  Grand  Rapids  '  was 
in  conflict  with  and  mutually  ex- 
clusive of"  its  own  pending  appli- 
cation and  that  the  grant  was 
made  without  hearing  thus  deny- 
ing Ashbacker  a  chance  to  prove 
its  case  [Broadcasting,  March  19]. 
The  petition  likewise,  claims  that 
the  jurisdiction  of  the  Supreme 
Court  is  invoked  since  the  order  of 


the  court  below  deprives  a  hearing 
on  its  application. 

The  questions  presented  to  the 
Court  are,  when  there  are  pending 
two  conflicting  mutually-exclusive 
applications  from  the  same  area 
for  the  same  wave-length: 

1.  May  the  FCC  grant  one 
of  these  applications,  ex  parte, 
and  simultaneously  designate 
the  other  for  hearing. 

2.  If  so,  is  the  hearing  thus 
offered  a  fair  one  in  the  face 
of  the  accomplished  grant  of 
the  competing  application. 

3.  Does  such  grant  to  one  of 
two  competing  applicants  ad- 
versely affect  the  interests  of 
the  other  so  as  to  permit  him 
to  sue  out  an  appeal  to  the 
Court  of  Appeals. 

The  Washington  law  firm  of 
Segal,  Smith  and  Hennessey  is  act- 
ing as  counsel  for  the  petitioner. 
John  E.  Fetzer,  principal  owner  of 
the  Fetzer  Broadcasting  Co.,  is 
Assistant  Director  of  Censorship. 


PLAN  WESTINGHOUSE  PROMOTION 

f 


CHICAGO  MEETING  of  Westing- 
house  Radio  Stations  Inc.  and  KYW 
Philadelphia  officials  to  present 
KYW's  new  promotion  and  pro- 
gram features  to  members  of  NBC 
spot  sales  force  brought  this  group 
together.  Seated  are  (Itor):  Wil- 
liam Rambo,  KYW  promotion 
manager;  W.  B.  M"Gill,  general 
promotion  manager,  Westinghouse 
Radio    Stations;    Oliver  Morton, 


ELGIN  NATIONAL  WATCH  COMPANY 


EtCIN.  IlllNOIS 


Mr.  Sab«rt  S.  boeh 
&«D*r*l  Manager 
laAlis  Stotloa  I  I  0  X 


SvldoB  h<T«  «•  IMS  M  0OBpl«t«  A  r«port  of  ttBtloa  pToez«a 

proBotlon  »a  QCIS  mtrr  vhleh  <res  flnt  prlu  In  oar  rKml 
prwotlon  contast  oa  'Xaap  Up  Vlth  th»  World  Vltli  Ilclji.* 


7r«a  th*  otandpolat 
BOdlencA-telldijic  technique* 
and  «Blnentl7  deferring  of  1 

BealiiUg  that  the  talente  s 


exploitation  of  aU 
£*■  entx7  we  Boat  ij^reeelTe 
plACO^tlnf. 


IndlTlduaUr  for  the  part  he  plared  In  huUdlnc  >  frlenllj 
Intereit  In  Zl^  —  one  vhlch  we  feel  will  W  endorlnc  —  In 
.  Cltj  area. 


do  th*  next  bMt 


JlArertlelac  Naaecer 


In  recognition  of  the 
best  job  in  "Keep  Up 
With  the  World  With 
Elgin"  promotional  con- 
test, KTOK  took  first 
prize! 

The  significance  of  tliis 
story  is — KTOK  does  an 
outstanding  promotional 
job  for  its  advertisers,  as 
well  as  provide  a  really 
important  audience. 

So  remember,  with 
KTOK  you  BUY  AUDI- 
ENCE— not  power — PLUS 
the  finest  kind  of  mer- 
chandising assistance. 


The  Most  Progressive  Station  in  E-x-p-a-n-d-i-n-g  Oklahoma 


manager  XBC  central  division  spot 
sales;  J.  E.  Baudino,  manager. 
KDKA  Pittsburgh;  B.  A.  McDon- 
ald, general  sales  manager,  West- 
inghouse; E.  C.  Carlson,  NBC  cen- 
tral division  promotion  manager, 
Standing,  David  Lewis,  promotion 
manager,  KDKA;  J.  J.  McPartiin. 
NBC  Spot  Sales;  Harvey  McCall 
Jr.,  sales  manager,  KYW;  M.  E. 
Tennerstedt,  Rudi  Neubauer  and 
Robert  Ewing,  all  NBC  Spot  Sales; 
Don  McDonnell,  NBC  sales  promo- 
tion; E.  C.  Cunningham  and  L.  E, 
Tilden,  NBC  Spot  Sales. 


Self  -  Discipline 
For  Radio  Urged 

Justice  Miller  Proposes 
Anticipation  of  Reaction 

ADVICE  to  broadcasters  that  in- 
telligent anticipation  of  public  re- 
action by  equally  intelligent  self- 
discipline  will  "prevent  legislative 
intemperance"  was  voiced  by  As- 
sociate Justice  Justin  Miller  of  the 
U.  S.  Court  of  Appeals  in  Wash- 
ington in  connection  with  commer- 
cial news  broadcasts. 

In  a  letter  to  the  St.  Louis  Post- 
Dispatch,  supporting  its  campaign 
against    middle    commercials  in 
news   sponsorship.   Justice  Miller 
commended  the  newspaper  for  itsj, 
position.  The  letter,  published  ast 
the  lead  on  the  editorial  page  of 
the  Dispatch  April  20,  follows:  \ 
I  have  just  read  In  BROADCAST-  | 
ING  a  reprint  of  your  editorial  of  \ 
April  10,  "In  the  Interest  of  Radio". 
Let  me  add  my  voice  to  that  of  i 
others  who  have  commended  you  for 
the  position  which  you  have  taken. 

There  is  no  more  reason  why  a 
newscast  should  be  interrupted  for  | 
a  plug-ugly  than  that  such  ads 
should  be  Inserted  ia  the  middle  of 
news  stories  or  editorials  In  a  news- 
paper; especially  when  the  interrup- 
tion— deliberately  or  unconsciously, 
whichever  it  may  be — is  in  nauseat- 
ing contrast  to  the  subject  under 
discussion  by  the  commentator. 

It  is  particularly  encouraging  that 
this  insistence  upon  higher  profes- 
sional standards  should  come  from 
a  newspaper — a  representative  of 
the  profession  which  has  most  in- 
telligently through  the  years  de- 
fended the  guarantees  of  the  first 
amendment.  Only  by  intelligent  an- 
ticipation of  public  reaction  and  by 
equally  intelligent  self -discipline 
can  we  prevent  legislative  intem- 
perance. 


GOV.  THOMAS  E.  DEWEY  of  New  Yorl 
is  delivering  his  annual  "report  to  th 
people"  in  two  broadcasts  on  a  state 
wide  hookup  of  CBS  stations,  April  2 
and  May  4,  7:15-7:30  p.m.  Each  yea 
his  term  of  office  Gov.  Dewey  has  de 
livered  a  similar  report  on  CBS,  pre 
viously  as  a  single  half-hour  broadcast 
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OP  THE 
WORLD'S 
BETTER 
RADIO 
STATIONS 


REPRESENTED  BY  JOHN  BLAIR  S  [0. 


WHEELINTCWVA. 


YQU  CAN  BANK  DN  US/ 


Net  Plan  Dropped, 
WHOM  to  Be  Sold 

Number  of  Proposals  Made  to 
Buy  Outlet,  Says  Cowles 

ABANDONMENT  by  the  Cowles 
Broadcasting  Co.  of  its  original 
plans  to  launch  a  regional  network 
sti-etching  from  Washington  to 
Boston  was  mainly  responsible  for 
the  decision  to  dispose  of  WHOM 
Jersey  City,  sale  of  which  is  ex- 
pected within  the  next  few  weeks 
[Broabcasting,  April  23]. 

Gardner  Cowles  Jr.,  president  of 
the  broadcasting  organization  and 
of  the  Cowles  newspaper  and  mag- 
azine operations,  said  last  week 
that  the  plan  initially  had  been  to 
tie  WHOM  into  WCOP  Boston  and 
WO'L  Washington.  The  regional 
network  plan  was  dropped  when 
WCOP  contracted  with  the  Blue 
Network,  effective  June  15.  WOL 
is  the  Mutual  Washington  outlet. 

Newspaper  Mentioned 

It  is  possible,  though  unlikely, 
that  the  Newark  Evening  News 
will  acquire  WHOM.  The  newspa- 
per already  has  contracted  to  ac- 
quire control  of  WBYN  Brooklyn 
for  $204,000  [Broadcasting,  April 
16].  The  fact  that  WHOM  is  lo- 
cated on  the  ,  New  Jersey  side, 
whereas  WBYN  is  not,  might  have 
some  bearing  on  the  ultimate  trans- 
action. 

Mr.  Cowles  said  a  number  of  pro- 
posals have  been  made  for  WHOM 
but  that  no  decision  had  been 
reached.  It  probably  will  be  dis- 
posed of  for  the  same  net  price 
paid  for  the  station  less  than  a 
year  ago — $350,000,  plus  adjust- 
ments and  losses.  It  appeared  evi- 
dent there  was  no  desire  to  turn 
over  the  station  at  a  profit. 

The  Newark  News  obviously 
could  not  acquire  two  outlets  under 
the  FCC  duopoly  regulations.  Thus, 
should  a  transaction  be  completed 
for  WHOM,  it  is  presumed  the 
newspaper  would  dispose  of  the 
WBYN  agreement.  It  is  doubted 
whether  the  Cowles  company  will 
seek  another  New  York  outlet. 


CECIL  BROWN  has  received  an  award 
and  FRANK  SINGISER  a  citation  from 
the  United  Businessmen's  Assn.  of 
Philadelphia  for  "excellent  presentation 
of  news  and  outstanding  preparation  of 
analyses  of  events  for  broadcasts"  over 
WIP  Philadelphia.  Awards  were  pre- 
sented at  a  dinner  April  26. 
CFCY  Charlottetown,  P.  E.  I.,  has 
signed  for  Press  News  service,  bringing 
to  a  total  of  43  the  number  of  Canadian 
stations  taking  PN  wire  service. 
FRANK  (Salty)  MALLANTS,  WIOD 
Miami  boating  and  fishing  commenta- 
tor, has  been  named  a  member  of  the 
conservation  committee  of  the  Florida 
Chamber  of  Commerce. 
RAY  McGUIRE,  WNOE  New  Orleans 
sports  and  special  events  commentator, 
has  signed  a  new  contract — with  his  8V2 
month-old  son.  Ray  Jr.  Just  made  his 
debut  before  the  kleig  lights  posing  for 
motion  picture  advertising  and  his 
father  promptly  prepared  for  Holly- 
wood offers. 

ROBERT  F.  LASSELL,  released  from 
the  Navy  and  former  news  editor  of 
KPQ  Wenachee,  Wash.,  and  KPIO  Spo- 
kane, has  joined  Blue-ABC  Hollywood 
as  senior  newswriter. 

DAVE  ROBERTS,  released  from  the 
AAF  and  former  actor-announcer,  has 
Joined  KMPC  Hollywood  as  newscaster 
and  re-write  man. 

EVERETT  HOLLES,  head  of  the  WBBM 
Chicago  news  department,  is  the  author 
of  a  book  titled  "Unconditional  Sur- 
render" to  be  published  12  days  after 
V-E  Day.  Publisher  is  Howell-Soskin, 
New  York. 

FREDERICK  B.  OPPER,  Blue-ABC  cor- 
respondent in  the  China-Burma-India 
theater  recently  stationed  In  Chung- 
king, has  returned  to  New  York  on 
furlough.  ■ 

KEN  STODDARD,  former  news  editor 
of  WCAU  Philadelphia,  has  joined  the 
AP  Philadelphia  staff. 

KWK  St.  Louig  has  added  AP  newspa- 
per "A"  wire  and  Press  Assn.  radio 
news  wire. 

WALTER  WALDMAN,  formerly  With 
the  Netherlands  Information  Bureau, 
and  FLORA  KAISER,  formerly  with  the 
WMCA  New  York  script  department, 
have  Joined  the  news  staff  of  WLIB 
New  York. 


Short  Newscast  Refused 

APPLICATION  BY  Canadian 
broadcasters  to  the  Canadian 
Broadcasting  Corp.  board  of  gov- 
ernors at  its  recent  meeting  for  re- 
laxation of  the  sponsored  newscast 
regulations,  requiring  a  10-minute 
period,  to  allow  a  5-minute  spon- 
sored newscast  [Broadcasting, 
April  16]  has  been  turned  down. 
No  reasons  were  given. 


Col.  Allen  Amputation 

COL.  ROBERT  S.  ALLEN,  of  the 
U.  S.  Third  Army  staff,  former 
Washington  columnist  and  broad- 
caster of  the  Washington  Merry- 
Go-Round  Blue  program,  was 
wounded  on  April  7  south  of  Ohr- 
druf,  Germany,  the  War  Dept.  an- 
nounced last  week.  Col.  Allen's 
lower  right  arm  was  amputated. 
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TRANSAMERICAN  Broadcasting  &  Tele- 
vision Corp.,  New  York,  has  entered 
into  an  exclusive  distributing  arrange- 
ment with  Charles  Michelson  Radio 
Transcriptions,  New  York,  to  distribute 
new  syndicated  transcriptions.  Pro- 
grams already  being  distributed  for 
Transamerican  by  Michelson  are  "Lib- 
erty Short  Stories",  163  quarter  hours: 
"The  Life  of  Mary  Sothern",  323  quar- 
ter hours;  "Dr.  Friendly",  109  quarter 
hours,  and  "A  Date  With  Music",  130 
quarter  hours. 

WHYN  Holyoke,  Mass.,  has  added  the 
WBS  World  Transcription  Library  to 
its  library  facilities. 

GEORGE  VOGEL  ASSOC.,  New  York, 
radio  public  relations  firms,  has  been 
appointed  to  handle  campaigns  for 
both  the  Save  the  Children  Federation 
and  American  Relief  for  India  Inc. 
HENRY  A.  RAHMEL,  former  producer 
of  HUl  Blackett  &  Co.,  Chicago,  to  A.  C. 
Nielsen  Co.,  Chicago. 
JIM  WARD,  former  radio  director  of 
Kalom  Co.,  Chicago,  has  opened  his 
own  firm,  Jim  Ward  Radio  Productions, 
at  5252  N.  Broadway,  Chicago. 

GEORGE  DePUE  Jr.,  sales  manager  for 
World  Broadcasting  System,  New  York, 
is  the  father  of  a  girl. 
IRA  SERMAN,  trade  paper  editor  for 
Tom  Fizdale  Inc.,  New  York  public  re- 
lations firm,  has  been  named  to  the  new 
position  of  head  of  the  organization's 
radio  department.  He  Is  former  news 
and  feature  editor  for  CBS  and  Trans- 
radio  Press. 

NEBLETT  RADIO  PRODUCTIONS,  Chi- 
cago, Is  offering  a  new  participation 
package  program  "Curfew  Time",  musi- 
cal variety  show  now  heard  on  WGN. 
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KGW  was  officially  selected  by 
the  American  Red  Cross  to  launch  the 
1945  war  fund  drive  in  Portland. 
In  response,  the  station  produced 
another  great  FIRST;  the  dramatic 
eye-witness  story  of  a  Coast 
Guardsman  at  the  Tarawa 
beachhead. 


in  War! 


in  Peace! 


Early  in  its  history,  KGW  established 
itself  as  a  station  devoted  to  humanitarian 
effort.  A  weekly  two-hour  show  staged 
by  the  "Hoot  Owls,"  a  voluntary  organization 
of  Portland  businessmen,  brought  joy  to 
shut-ins  throughout  the  Pacific 
Northwest.  Allied  with  the  "Sunshine 
Division"  of  the  Portland  police 
reserves,  the  Hoot  Owls  facilitated  immediate 
aid  to  many  needy  Portland  families. 


fir!? 


i 


in  Audience  Influence 


Show  after  show,  contributing  to. 
public  welfare,  fill  the  chapters  of  KGW  history. 
Twenty-three  years  of  insight  and  foresight  in 
broadcasting  has  resulted  in  a  succession  of 
pace-setting  FIRSTS  for  this  pace-setting  station. 


ONE  OF  THE  GREAT  STATIONS  oftheNAIN 


Kqw 

P  O  R  T  L  A  N  D,  OREGON 


REPRESENTED  NATIONAllY 
BY    EDWARD    PETRY    &    CO.  INC. 
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During  the  two-year  period  ending  in  January,  a 
rise  of  81.5%  was  registered  by  our  overall 
average  Hooper.  Yes,  WSIX  has  more  daytime 
listeners  than  any  other  Nashville  station.  Re- 
member, too,  that  BLUE  and  MUTUAL  listeners 
are  the  best  spenders  nowadays.  So,  with  more 
and  more  of  the  million  potential  buyers  in  this 
area  listening  to  WSIX  it's  no  wonder  more 
advertisers  are  spending  more  of  their  radio 
dollars  on  WSIX!— the  station  where  your  ad- 
vertising money  talks  louder. 

REPRESENTED   NATIONAUY    BY    THE    KATZ   AGENGT,  INC. 


5000 

WAHS 


OWI  and  Treasury  Jointly  Plan 
Top  Net  Seventh  LoanCoverage 

Total  of  679  Assignments  Scheduled  for  Drive 
To  Raise  $14,000,000,000  May  14.June  30 


RADIO  SUPPORT  for  the  $14,- 
000,000,000  Seventh  War  Loan 
May  14-June  30,  planned  jointly  by 
the  OWI  Domestic  Radio  Bureau 
and  the  Treasury  War  Finance 
Division,  will  elicit  widest  net  cov- 
erage of  any  campaign  run  here- 
tofore with  a  total  of  679  alloca- 
tions and  scheduled  assignments 
prepared  for  the  networks. 

"Within  the  limits  of  good  show- 
manship" each  network  show  will 
be  asked  to  devote  an  entire  pro- 
gram to  War  Bonds.  Special  effort 
will  be  made  to  have  the  top  15 
shows  in  the  Hooper  rating  do  one 
such  program  before  going  off  the 
air  for  the  summer. 

The  greater  emphasis  placed 
upon  this  drive  is  necessitated  by 
the  fact  that  there  will  be  only  two 
War  Loans  this  year  instead  of  the 
usual  three  although  just  as  much 
money  will  be  raised.  Half  of  the 
Seventh  Loan  quota  is  set  for  indi- 
vidual investors. 

Forces  Combined 

Radio's  part  in  the  drive  has 
been  carefully  mapped  out  for  the 
utmost  coordination  with  the  ad- 
vertising and  publicity  by  other 
media.  The  OWI  and  Treasury 
have  joined  forces  in  establishing 
a  radio  program  service  team,  oper- 
ating from  the  OWI  deputy  offices 
in  New  York,  Chicago  and  Holly- 
wood. The  teams  will  confer  with 
every  program  receiving  an  allo- 
cation in  order  to  supply  them  with 
exclusive  material  and  arrange  for 
interviews  and  guest  appearances. 

In  the  past  many  programs  have 
carried  more  War  Bond  appeals 
than  allocated  by  the  OWI,  par- 
ticularly during  the  first  days  of 
the  drive.  The  longer  duration  of 
the  Seventh  Loan,  however,  makes 
such  a  practice  dangerous,  the  OWI 
feels,  since  it  might  result  in 
"shooting  the  works"  during  the 
preliminaries  and  a  lack  of  mes- 
sage effectiveness  in  the  later  and 
perhaps  more  critical  stages.  To 
avoid  this  it  is  suggested  that  all 
wishing  to  devote  extra  time  do  so 
by  expanding  their  regularly  sched- 
uled messages  to  the  complete  pro- 
grams mentioned  before.  The  reg- 
ular allocations  have  made  provi- 
sions for  reminder  copy  so  no  ex- 
tras are  needed  in  that  direction. 

In  areas  where  the  drive  is  lag- 
ging, the  state  chairmen  of  the 
Treasury's  War  Finance  groups 
will  inform  regional  OWI  radio  di- 
rectors who  will  then  make  special 
requests  to  offset  the  deficit. 

Although  the  success  of  the  drive 
depends  on  the  whole-hearted  co- 
operation of  radio,  the  OWI  says, 
there  is  still  additional  reason  for 
careful  adherence  to  the  allocation 
plan  and  it  is  essential  that  the 
drive  does  not  drain  off  support 


from  other  important  Government 
information  programs. 

Eight  special  themes  and  anni- 
versary days  occur  during  the 
drive.  In  cases  where  a  program's 
allocation  falls  on  any  one  of  these 
days,  the  particular  theme  may  be 
tied  in  with  copy  on  the  drive.  Spe- 
cial material  is  being  prepared  by 
the  OWI  for  programs  desiring  to 
incorporate  the  themes. 

Special  plans  for  network  kick- 
oflf  programs  on  May  13,  the  day 
preceding  the  drive,  are  still  under 
discussion.  In  the  past  either  spe- 
cial shows  by  each  of  the  four  net- 
works or  combined  all-star  shows 
broadcast  simultaneously  on  all  four 
have  been  used. 

Secretary  of  the  Treasury  Henry 
Morgenthau  in  a  letter  sent  Friday 
to  all  radio  advertisers,  agencies, 
networks  and  stations  cites  the 
necessity  for  cooperation  in  the 
campaign  and  calls  the  next  few 
months  "crucial  to  the  whole  Amer- 
ican war  effort.  The  generosity  of 
advertisers,  their  agencies  and 
bi'oadcasters,"  he  virrites,  "in  allo- 
cating radio  advertising  time  to 
the  previous  war  loan  drives  en- 
courages us  to  hope  that  you  will 
go  all-out  for  a  Mightier  Tthl" 


FCC  Cut  Restored 

BY  UNANIMOUS  voice  vote  last 
Wednesday  both  Houses  of  Con- 
gress adopted  a  conference  report 
restoring  $4,000  for  five  new  auto- 
mobiles to  FCC's  1946  fiscal  year 
budget,  thereby  bringing  the  total 
appropriation  to  $5,005,400,  as 
originally  passed  by  the  House.  The 
Senate  in  March  lopped  $4,000, 
which  had  been  earmarked  for  new 
cars,  from  the  budget.  The  Com- 
mission's appropriation  now  is  only 
$201,600  less  than  the  $5,207,000 
requested.  Congress  earlier  cut  that 
amount  from  the  proposed  regular 
activities  budget  [Broadcasting, 
Feb.  12]. 


Hooper  Changes 

C.  E.  HOOPER  Inc.  has  revamped 
and  expanded  its  "Hooper  Ratings 
Pocket  Piece"  to  include  compara- 
tive tabulations  of  the  top  15  pro- 
grams, showing  current,  last  re- 
port and  a  year  ago;  program  rat- 
ings summary;  basic  audience 
trends;  size  of  network  for  each 
program  and  rebroadcast  time,  if 
any;  schedule  of  network  sustain- 
ers;  use  of  color  blocks  to  indicate 
network  option  time;  greater  legi- 
bility of  all  charted  information. 
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CJOR  Vancouver  has  moved  Into  Its 
new  Radio  Theater  at  841  Howe  St. 
Studio  seats  125  people  and  Includes  a 
reception  room,  control  room,  artists' 
quarters  and  talk  studio. 

BROADCASTING    •    Broadcast  Advertising 


*'HEY,  WHERE  DO  YOU  WANT  THIS?" 


Now,  WJW  has  everything— includ- 
ing the  kitchen  sink. 

The  last  picture  is  being  hung  in 
our  recently  expanded  offices. 

The  welcome  mat  is  already  out  in 
our  new  roomy  audience  Studios, 

And  the  WJW  Staff  is  set  up  to 


handle  any  and  all  problems  that 
come  our  way. 

All  signs  point  to  WJW*s  even 
greater  growth.  That*s  saying  a  lot, 
too  — considering  we  hung  out  our 
sign  in  Cleveland  only  18  months 
ago  and  already  — WJW  is  Cleve- 
land^s  top  station  in  the  morning! 


BROADCASTING    •    Broadcast  Advertising 
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Joyce  Acquires  Interest 
In  Raymond  Rosen  &  Co. 

;;  THOMAS  F.  JOYCE,  formerly 
^neral  manager  of  the  radio, 
phonograph  and  television  depart- 

•  rnent  of  the  Victor  Division  of 
RCA,   has   a  c  - 

•  quired  an  inter- 
'  est  in   and  will 

act  as  general 
.'  manager  of  Ray- 

ni  0  n  d   Rosen  & 

Co.,  Philadelphia, 
,  distributor  of 

many  RCA  prod- 
^  ucts. 

^      Mr.  Joyce  will 
take  over  the  re- 

'  sponsibilities  han- 
dled by  Albert  Slap,  one  of  the 

.  founders  of  the  firm,  who  died  re- 

f  cently.  The  company  was  organized 
in  1926  and  has  become  one  of  the 

■;  largest  in  the  country. 


mr.  Jo>ce 


HAROLD  WEINGELD,  released  from  the 
Army,  and  JOHN  BERGAMIAN,  former- 
ly in  the  communications  department 
of  American  Airlines,  have  joined  the 
engineering  stalf  of  WLIB  New  York. 
CLARK  (Red)  SAUNDERS,  Blue-ABC 
technician  formerly  working  from  KGO 
San  Francisco,  has  returned  to  that 
city  after  four  months  in  the  South- 
west Pacific.  He  equipped  a  B-29  for 
the  historic  broadcast  over  Okinawa  by 
Blue-ABC  Correspondent  LARRY 
TIGHE. 

JOSEPH  P.  BERRY,  supervisor  of  the 
Town  of  Southport,  is  serving  as  relief 
transmitter  operator  at  WENY  Elmira, 
N.  Y.,  replacing  JOE  McBENNETT,  re- 
cently Inducted  and  now  stationed  at 
Great  Lakes  Naval  Training  Station. 
TAG  GREEN,  chief  engineer  of  WENY 
Elmira,  N.  Y.,  is  the  father  of  a  boy. 
LT.  JOSEPH  LAMPRECHT,  former 
WFBL  Syracuse  engineer,  is  now  with 
a  test  group.  Army  Signal  Corps,  Elgin 
Field,  Fla. 

CARL  CABASIN,  NBC  central  division 
field  engineer,  is  the  father  of  a  girl. 


ROBERT  A.  BINKEY,  formerly  of  WTOP 
Washington  and  more  recently  In  radio- 
servicing  field,  has  been  added  to  Blue- 
ABC  Hollywood  technical  staff  as  vaca- 
tion relief  studio-field  engineer. 
IVAN  EKBERG,  from  KPRO  Riverside, 
Cal.,  to  KMPC  Hollywood  as  engineer. 
BRUCE  NEWBORN,  Norfolk,  Va.,  dis- 
trict supervisor  for  Altec  Lansing  Corp. 
(radio  equipment  mfrs.),  has  been  ap- 
pointed Seattle  field  engineer  replacing 
MILT  OVERMIRE,  resigned. 
DAVID  SCOTT,  former  WAAT  Newark 
engineer.   Is  engineering  chief  of  the 
American  Forces  Network  in  London. 

FRED  A.  BARROW,  Canadian  Marconi 
Co.  engineer,  has  been  named  factory 
manager  of  the  firm.  ERIC  W.  FARMER 
has  been  promoted  to  chief  factory  en- 
gineer and  WALTER  S.  RAMSDEN  to 
factory  production  manager. 

EDNA  CHAMBON  to  WADC  Akron  as 
engineer  replacing  ILENE  MINTZ  who 
is  to  become  a  photographer's  model  in 
Chicago. 

WESTINGHOUSE  Electric  &-Mfg.  Co., 
Sunbury,  Pa.,  home  radio  division,  has 
received  the  company's  twenty-fifth 
Army-Navy  E  award. 

EDWARD  J.  CONTURE,  studlo-field 
engineer  for  Blue-ABC  Hollywood,  is 
the  father  of  a  boy. 


SHIPPING  has  long  been  one  of  Beaumont's 

important  industries.  So  it's  only  natural  that 

this  port  is  one  of  America's  foremost  ship-building  centers. 

When  the  flush  of  war  production  is  over  Beaumont's  shippingfY 
will  remain  a  vital  permanent  industry. 

Now  and  later  KFDM'S  585  million 
dollar  effective  income  market 
means  top  crust  money  for  you! 


ACA  INTERFERENCE 
CHARGED  TO  WWPG 

UPHOLDING  a  complaint  against 
WWPG  Palm  Beach,  Fla.,  alleging 
unfair  labor  practices  and  inter- 
ference with  union  organization,  a 
trial  examiner  for  the  National 
Labor  Relations  Board  recom- 
mended last  week  that  the  Board 
order  the  station  to  bargain  with 
the  American  Communications 
Assn.  (CIO)  as  the  representative 
of  its  employes  and  make  restitu- 
tion to  certain  of  its  personnel  for 
privileges  denied. 

In  an  Intermediate  Report  on  a 
dispute  between  the  station  and  the 
ACA,  which  had  requested  recog- 
nition last  June  30  after  a  ma- 
jority of  the  employes  had  applied 
for  membership,  NLRB  Trial  Ex- 
aminer Peter  F.  Ward  found  that 
the  employer  denied  holiday  privi- 
leges to  its  clerical  staff  and  ha- 
rassed one  of  the  clerks  into  resign- 
ing in  order  to  discourage  member- 
ship in  the  union.  Through  these 
and  other  acts,  the  examiner  con- 
cluded, "the  respondent  was  deter- 
mined from  the  advent  of  the  union 
to  destroy  its  majority  and  to  re- 
fuse to  bargain  collectively  with 
it." 

The  examiner  recommended  that 
the  station  be  required  to  offer  to 
reinstate  one  of  its  former  clerks 
in  her  old  or  an  equivalent  job  and 
to  reimburse  her  for  any  loss  of 
pay  she  may  have  suffered  through 
her  forced  resignation.  He  also 
recommended  that  the  clerical  staff 
be  compensated  for  loss  of  Wed- 
nesday half  holidays  denied  them 
last  summer. 

Parties  to  the  case  are  given  op- 
portunity for  oral  argument  before 
the  full  Board  before  action  is 
taken  on  the  examiner's  report. 


Better  Dry  Cell 

"RM"  BATTERY,  developed  for 
the  Signal  Corps,  has  been  pro- 
claimed the  greatest  single  develop- 
ment in  dry  cells  in  many  years.  It 
is  a  mercury  battery,  designed  for 
tropical  theaters,  lasting  five  times 
as  long  as  ordinary  carbon  batter- 
ies. Samuel  Ruben,  an  electro- 
chemist  of  New  Rochelle,  N.  Y,,  is 
the  inventor.  Of  interest  in  the  de- 
velopment of  postwar  miniature  ra- 
dios of  the  "personal"  type,  the 
"RM"  weighs  not  quite  two  pounds 
and  can  be  packed  in  a  space  less 
than  one  foot  long  and  slightly  less 
than  1%  inches  wide.  Bulk  of  pres- 
sent  production  is  going  into  port- 
able Army  and  Navy  radio  equip- 
ment. 
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Tidewater  Sponsors  Two 

•  TIDEWATER  Assoc.,  Oil  Co. 
has  purchased  the  quarter-hour 
Manhunt  program,  transcribed  by 
Frederic  W.  Ziv  Co.  Program  is 
aired    weekly    on    KGLO  KFYR 

•  WDAY  KABR  WNAX  KSYM 
WORC  KWLM  WCCO.  Tidewater 
is  also  sponsoring  the  transcribed 
Pleasure  Parade  op.  WEAU  Eau 
Claire,  Wise.  Both  contracts  for  26 

•  •  v/eeks  are  handled  by  Lennen  & 
  Mitchell,  New  York. 
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Bill  Fox  Speaks 
from  "The 
Fox's  Den" 

Monday  thru  Friday 
6:30-6:45  P.M. 


Indiana^s  Leading  Sports  Authority 


#  After  25  years  of  continuous  and  exclusive 
sports  writing  in  The  Indianapolis  News,  "The 
Great  Hoosier  Daily,"  Bill  Fox,  Jr.  has  finally 
been  lured  out  of  his  den.  Now,  in  addition  to 
his  writing,  he  has  been  induced  to  give  the 
folks  of  Indiana  "the  low-down"  on  sports. 

As  conductor  of  "The  Yarnin'  Basket,"  "Shoot- 
in  'Em  and  Stoppin'  'Em,"  "A  Corner  In  Pig- 
skin," and  "Tearing  Firma,"  columns,  Bill  Fox 
has  built  an  unparalleled  reputation  as  an  au- 

★  A  Mutual  STATION 
INDIANAPOLIS,  IND. 


thority  on  all  sports,  and  a  following  among 
Hoosier  sports  fans  which  is  the  envy  of  the 
fraternity. 

"The  Fox's  Den"  has  received  enthusiastic  favor 
with  listeners  in  the  few  months  that  the  fea- 
ture has  been  on  the  air.  Mail  has  been  very 
heavy.  Now  available  for  sponsorship.  Ask  any 
BLAIR  man  for  further  details. 

REPRESENTED  NATIONALLY  BY  JOHN  BLAIR  &  CO. 

W  I  B  C 


OWNED  AND  OPERATED  BY  THE  INDIANAPOLIS  NEWS 
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'iim  ^m^m  mm^m  ,.aa^Q0  /jxwmim 

To:  CAVAlCADi  OF  AMERICA  (Du  Pont)  .  .  .  Outstanding  enterfamment  in  Drama 
THE  TELEPHONE  HOUR  (Beii  System)  .  .  .    Outstanding  Entertainment  in  Music 

WLW,  NBC  Cincinnati  affiliate  .  ,  Outstanding  Reporting  of  News 

KFI,  NBC  Los  Angeles  affiliate  ..........  Outstanding  Program  for  Youth 

(PHILHARMONIC  YOUNG  ARTISTS  SERIES) 

AND  A  SPICIAL  CftATfON 

KVOO,  NBC  Tuisa  affiliate  for  its  program,  SOUTHWEST  FORUM 


To:  H.  V.  KALTENBORN  (Pure  OH)  ...  for  "distinguished  and  meritorious  performance 
of  public  service  by  aggressive,  consistently  excellent  end  accurate  gathering  and 
reporting  of  nev/s  by  radio  and  the  presentation  of  expert,  informed  and  reliable 
interpretation  of  news  and  opinion  .  .  /' 


In  Variety's  12th  onnuai  survey  of  showmanage- 
ment  three  NBC  affiliates  were  awarded  plaques: 
WSE,  Atlanta;  WKY,  Oklahoma  City;  and  WTtC, 
Hartford.  Special  citations  went  to  Bristol-Myers  for 
its  NBC  program,  "Mr.  District  Attorney"  and  to 
the  NBC  Program  Department  for  "Words  at  War." 


In  Radio  Daiiy's  eightli  annual  poll,  1051  experts 
— the  nation's  radio  editors  and  columnists — hon- 
ored NBC  advertisers  and  their  agencies  by  giving 
NBC  15  first  places  out  of  26~more  than  all  other 
networks  combined. 


In  this  year's  poll  by  The  Chvehnd  Phin  Dealer, 
NBC  programs  and  stors  once  again  won  more 
first  places  than  all  other  networks  combined —  13 
out  of  18. 


In  Billboard's  14th  Annual  Radio  Editors'  Poll,  NBC 
was  given  10  out  of  18  first  places-- with  afl  of 
the  top  5  and  8  of  the  top  10  places  in  the  "Fovorite 
Programs"  classificotion  alone. 


In  the  1945  Milwaukee  Journal  Listeners'  Poll,  NBC 
won  7  out  of  14  first  places — more  than  all  other 
ne^works  combined. 


In  this  year's  Fame  poll,  NBC  was  accorded  13  out 
of  24  first  places,  including  3  out  of  5  in  the 
"Champion  of  Champions"  classification — won  this 
year  os  for  the  past  nine  years  by  an  NBC  star. 


More  than  33%  of  the  total  number  of  scripts  selected  each  month  as 
Best-Script-of-the-Month  have  been  for  NBC  programs—with  Words 
at  War  scripts,  chosen  5  times,  the  only  series  chosen  more  than  once. 


In  Confirmation... 


■  The  National  Broadcasting  Company  is  Americas 
No.  1  Network.  It  maintains  that  estabHshed  posi- 
tion with  stations,  stars  and  programs — consistently 
the  highest  rated,  the  most  popular  in  radio. 

And  when  citations  are  made  for  radio  excellence, 
for  service  to  the  nation,  for  cultural  contributions, 
NBC,  its  independent  affiliated  stations  and  its  ad- 
vertisers again  take  the  highest  honors — specifically 
and  in  whole. 

It  is  gratifying  to  share  these  recognitions — not 
in  a  spirit  of  triumph,  nor  as  ultimate  judgment  of 
contributions,  and  not  in  any  implied  neglect  of 
others'  splendid  achievements. 

NBC  accepts  in  simple  appreciation  the  critical 
confirmation  of  an  overwhelming  popular  vote — the 
vote  that  makes  NBC  The  Network  Most  People 
Listen  to  Most. 


National  Broadcasting  Company 


America's  No.  1  Network 
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Awaiting  line  Is  reported  by  WJZ 
New  York  at  local  drug  and  to- 
bacco counters  for  Its  "No  Cig- 
arette" package.  Idea  originated  on  Don 
McNeill's  "Bi-eakfast  Club"  program  on 
Blue-ABC.  parent  network  and  Is  being 
used  as  a  local  promotion  stunt.  Station 
Is  distributing  some  500  of  the  empty 
packages  under  the  twrand  name  "No 
Cigarette",  "manufactured  and  distrib- 
uted" by  Blue-ABC  "Breakfast  Club". 
Package  copy  says  cigarettes  are  guar- 
anteed "to  contain  no  nicotine  and  no 
apple  butter"  and  also  "With  men  who 
fenow  tobacco  best,  only  'No  Cigarettes' 
can  make  those  statements." 


Co-op  Promotion 
WPIL  Philadelphia  is  cooperating  with 
Curtis  Pub.  Co.,  Philadelphia,  In  pro- 
motion of  "The  Listening  Post",  Blue- 
ABC  show  of  the  Saturday  Evening 
Post.  More  than  500  posters  have  been 
placed  on  newsstands  throughout  Phila- 
delphia and  the  Curtis  delivery  trucks 
carry  banner  signs  calling  attention  to 
the  program. 


WKBN  Uses  Billboards 

WKBN  Youngstown,  O.,  advertising  of 
CBS  and  local  programs  via  billboards 
ts  the  subject  of  a  mailing  piece  Issued 
toy  General  Outdoor  Adv.  Co. 


PRomoTiqn 


KFBK  Radio  School 

TO  ASSIST  public  school  teachers  of 
Sacramento,    Cal.,    in   using   radio  in 


their  classrooms  to  maximum 
tage,  KFBK  Sacramento  will  oiler  a 
three-week  radio  summer  school  during 
July.  Teachers  attending  will  be  given 
salary  increment  credits  under  arrange- 
ments with  city  unified  school  district 
board.  Schedule  will  include  Intensive 
training  in  writing  and  production. 

WOWO  Farm  CUnics 

AS  A  REGULAR  feature  of  its  newly 
organized  farm  department,  WOWO 
Fort  Wayne,  Ind.,  is  conducting  a  se- 
ries of  all-day  clinics  at  which  staflf 
members  demonstrate  broadcasting  tech- 
nique to  farm  extension  agents  who 
have  been  taking  farm  audience  sur- 
veys. Through  the  clinics  the  agents 
acquaint  WOWO  personnel  with  needs 
and  preferences  of  rural  listeners. 


Booklet  of  Documents 

BOOKLET  titled  "Basic  Documents  of 
the  Peace"  has  been  distributed  by 
WEEI  Boston.  Containing  reprint  of 
the  Pour  Freedoms,  the  Atlantic  Charter 
and  the  Dumbarton  Oaks  Proposals, 
booklet  is  introduced  by  Irving  T.  Mc- 
Donald, WEEI  news  analyst. 

WOL  Schedule 
PUBLICATION  of  a  weekly  program 
schedule  showing  programs,  spot  an- 
nouncements and  availabilities  has 
been  started  by  WOL  Washington.  Other 
Cowles  stations,  WHOM  WCOP  WNAX 
KBNT,  are  printing  similar  schedules. 

WJNO  Folder 
ILLUSTRATED  promotion  folder  de- 
scribing WJNO  West  Palm  Beach,  Fla., 
"rededicated  to  public  service,  conveni- 
ence and  necessity",  has  been  distributed 
by  the  station  along  with  a  microphone- 
shaped  blotter. 


iouis  Jonf>M 


child,  >"        ,y    tavor.  tl®  ^  ,  and 


i 


BARNACLE  BILL  THE  SAiLOR  1 
HONEY  IN  THE  BEE  BALL  J 

YOU  GOTTA  GO  WHEN  THE 
WAGON  COMES 

T-BONE  BLUES 

BOUNCE  THE  BALL 

FIVE  GUYS  NAMED  MOE 


Jordan's 
Newest  Sensation 

Dec.  7556  CALDONIA 


Dec.  7729 
Dec.  8525 
Dec.  3253 
Dec.  8653 


(WLat  MafeesYour 
Bii  HeaJ  So  Hard?) 


Recorded  on  Decca  8670 


PERFORMING  RIGHTS 
EXCLUSIVELY  BMI 


Consult  your  BMI  DISC  DATA  for  complete  listings 
of  BMI-licensed  titles  recorded  by  Jordan  and  other 
noted  vocalists  and  bandleaders. 


BROADCAST 

MUSIC 

TMC"     580  FIFTH  AVENUE  '  I'i^™ 
11^  V-  NEW  YORK  19,  N.Y.  'f 

NEW  YORK 

CHICAGO 

HOLLYWOOD 

Promotion  Personnel 

ENID  HAGER  CLARKE,  former  public 

relations  director  of  WPEN  Philadel- 
phia, has  been  placed  in  charge  of  radio 
for  the  Seventh  War  Loan  and  the  Sal- 
vation Army  campaign  in  Philadelphia, 
assisted  by  MARGARET  HANLEY,  for- 
merly of  WIP  Philadelphia,  and  AN- 
TOINETTE HIZA. 

MARION  SABATINI,  OWI  Domestic  Ra- 
dio Bureau  editor  of  Women's  Radio 
War  Program  Guide,  has  been  appointed 
assistant  chief  of  station  relations.  She 
will  act  in  a  dual  capacity,  continuing 
with  the  old  job. 

JOHN  WILKOFF,  former  WWSW  Pitts- 
burgh program  manager,  is  to  replace 
MITCHELL  B.  DeGROOT  Jr.  as  WCAE 
Pittsburgh  promotion  manager.  Mr.  De- 
Groot  joins  Blue-ABC  promotion  staff 
in  New  York. 

HUGH  MacKENZIE,  former  public  re- 
lations officer  with  the  RCAP,  succeeds 
Ewald  Kockritz  as  WAQA  Atlanta  pro- 
motion manager. 


FDR  MEMORIAL 
CBS  Cooperates  on  Book 
— Published  in  Six  Days- 


J 


SIX  DAYS  after  the  death  of 
President  Franklin  Delano  Roose- 
velt was  flashed  to  the  world  by 
radio,  Pocket  Books  Inc.  published 
a  250-page  book  telling  how  the 
news  was  handled  by  CBS,  and 
printing  many  of  the  tributes  to 
the  great  leader. 

The  popular-priced,  paper-backed 
book  entitled  "Franklin  Delano 
Roosevelt,  A  Memorial"  includes  a 
54-page  compendium  of  CBS  broad- 
casts from  the  time  the  news  was 
'first  aired  at- 5:49  p.m.  Thursday 
through  the  four-day  period  in 
which  all  American  radio  mourned 
the  President.  Following  pages  re- 
cord worldwide  tributes,  prayers, 
verses  and  dedicatory  remarks 
broadcast  or  published  here  and 
abroad  and  excerpts  from  the  late 
President's  speeches  outlining  his 
political  philosophy.  All  royalties 
from  the  book  go  "to  a  charitable 
cause  that  was  close  to  the  heart 
of  the  President." 

CBS,  mailing  the  book  to  friends, 
included  a  black-bordered  note  ex-, 
plaining  their  cooperation  as  a 
share  in  honoring  a  "leader  whose 
unique  use  of  radio  helped  to  make 
him  the  intimate  of  all  the  free- 
dom-loving peoples  of  the  world." 


Radio  at  O.S.U. 

RADIO  JOURNALISM  will  be  of- 
fered as  part  of  the  curriculum  of 
Ohio  State  University  next  autumn, 
according  to  Dr.  James  E.  Pollard, 
school  director.  The  students  will 
make  use  of  Ohio  State's  25-year- 
old  station  WO-SU  for  laboratory 
purposes.  First  two  years  of  the 
course  will  require  science,  foreign 
language,  English,  American  his- 
tory, political  science,  economics, 
sociology  and  reporting.  Two  re- 
maining years  are  a  combination 
of  journalism  and  radio  courses 
with  advanced  social  science. 


SPONSORS  and  broadcasters  who  want 
to  help  the  national  effort  to  prevent 
forest  fires  can  secure  scripts  for  two 
five-mlnute  dramatic  skits  or  18  an- 
nouncements, all  approved  by  OWI,  from 
State  or  Regional  Foresters  or  Commis- 
sioners of  Conservation. 
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^3, 000  Per  Detroit  Family 


Nearly  two  billion  dollars  in  savings!  That's 
a  lot  of  purchasing  power.  It's  ready  now, 
in  bank  savings  and  War  Bonds  held  by 
Wayne  County  (mostly  Detroit)  residents, 
and  the  total  is  growing  larger  every  week! 

REMEMBER  that  when  shiny  new  cars  again 
take  the  place  of  guns  in  Detroit  factories; 
when  materials  and  labor  will  again  be 
available  to  build  the  tens  of  thousands  of 
new  homes  needed  in  Detroit;  when  the 
pent-up  desires  for  new  washing  machines, 
radios,  refrigerators,  appliances,  home 
furnishings— for  all  kinds  of  goods  and 
services  —  will  turn  Detroit  into  a  sales 
manager's  paradise. 

WHEN  that  day  comes  you'll  want  to 
remember,^  too,  that  WW  J  is  the  most 
listened-to  station  in  this  great  market . . . 
that  this  radio  station  offers  a  direct 
approach  to  a  huge  backlog  of  savings. 


UJUIJ 


Television  C.  P.  Pending 


America's  Pioneer  Broadcasting  Station— First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

950  KILOCYCLES— 5000  WATTS 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 

Nallenal  Rtpretanlall v*t 


WABC  presents  Arleii  and  Margaret 
Arlen  brings  us  a  few  sidelights  on  her 
program.  Good  morning  Margaret  .  .  . 

Good  morning,  Harry.  And 
hello  everyone  ...  I  under-  ^ABC 
stand  this  will  be  a  two- 
column   commercial  for 
Printers'   Ink,   the  weekly 
magazine  of  advertising,  man- 
agement and  sales.  But  can't 
we  mention  several  of  our 
regular  sponsors,  too? 


in 


We  might,  Margaret.  We  might 
mention  a  few  like  Celanese  Corpo- 
ration of  America  or  their  agency. 
Young  and  Rubicam,  and  how 
they  have  27  Printers'  Ink 
subscriptions  between  them. 
But,  first,  tell  us  about  some 
of  the  things  you've  been  do- 
ing to  help  the  war  effort. 


Why  Harry  Marble!  You  know  the  help 
really  comes  from  our  audience. 


Your  audience,  Margaret,  carries 
the  biggest  Hooper  rating  among 
the  New  York  women's  service 
commentators.  Collecting 
30,000  Christmas  presents 
for  the  boys  was  really 
bringing  in  the  bacon.  And 
the  5,244  Easter  eggs,  well, 
Armour  and  its  agency,  Foote, 
Cone  and  Belding  (together, 
they  have  35  P.  I.  subscrip- 
tions) should  like  that.  You 
know,  bacon  and  eggs? 

Be  serious,  Harry,  and  I'll  tell 
you  about  our  service  drive  for 
the   Theodore   Roosevelt,  Jr. 
Company  of  the  WAC.  We  made 
46  separate  broadcasts  and  more 
than  40  additional  station  break 
appeals.  We  sandwiched  in  per- 
sonal  appearances  climaxing 
the  drive  with  a  big  induction 
ceremony  on  the  air.  And  dur- 
ing all  that  excitement  we  never 
missed  a  sponsor.  General  Foods  and  its  agency,  Benton 
and  Bowles,  another  20  subscriptions  to  Printers'  Ink, 
heard  their  famous  Baker's  Chocolate  mentioned  right 
on  time.  Now,  Harry,  have  you  anything  to  add? 

Just  this,  Margaret.  In  most  of 
the  firms  who  sponsor  your  pro- 
gram and  in  all  the  agencies  who 
place  this  business,  the  men  who 
are  interested  in  advertising  read 
Printers'  Ink  . .  .  and  now  this  is 
Harry  Marble  and  Margaret  Arlen 
saying  good-bye  everyone. 

More  than  15,000  Printers'  Ink 
subscribers  build,  approve  and 
spend:  the  bulk  of  the  nation's 
advertising  appropriation.  Maybe 
that's  why  P.  I.  advertised  stations 
and  networks  are  usually  remem- 
bered best  and  used  most.  It  is 
one  of  the  important  reasons  why 
these  stations  buy  P.  I.  first. 
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VARIATION  Of  the  usual  smaU  sta- 
tion pattern  of  record-spot  type  of 
programming  Is  now  being  used  by 
WWDC  Washington  In  the  Monday 
through  Friday  9  a.m.  to  1  p.m.  period. 
Built  on  the  participation  principle, 
the  format  consists  of  a  variety  of 
chansrlng  stunt  and  Idea  program 
periods.  Time  Is  sold  on  both  partici- 
pating and  block  ha-^ls  to  a  wid-  va- 
riety of  sponsors  and  commercials  fitting 
directly  into  the  continuity  as  part  of 
the  show  or  entertainment. 

One  cvrrent  feature  Is  an  announc- 
ing audition  period  which  uses  regu- 
lar commercial  cony  written  by  a  lis- 
tener entered  in  the  commercial  writ- 
ing contest,  another  feat'-re.  Other 
periods  Include  studio  ardlence  game 
and  quiz  session,  an  Inverse  auction 
from  the  store  of  a  spons'^r,  patriotic 
theme  stunts  a^^d  similar  listener  par- 
ticipation variations.  Nominal  awards 
titBling  $200  per  week  ar-^  given  by 
WWDC  in  the  various  activities. 


New  WNEW  Programs 
WNEW  New  York  Is  making  adjust- 
ments and  additions  in  its  summer 
program  schedule  to  compensate  for 
loss  of  several  winter  programs  with  the 
end  of  the  big  theater  and  music  sea- 
son. New  programs  include  "Vict'iry 
Playhouse",  weekly  half -hour  repeats 
of  war  theme  shows  broadcast  on  other 
stations  or  networks,  including  month- 
ly selections  of  the  Writers  War  Board, 
ard  Arch  Oboler  shows.  Another  Is 
"WNEW  Family  Album",  weekly  quar- 
ter-hour interview  with  staff  members 
and  artists.  A  third  is  "Ask  Washing- 
ton", half-hour  show  prepared  by  the 
accredited  press  agency  of  the  same 
name,  and  which  offers  to  secure  for 
listeners  official  answers  from  the 
White  House  and  other  sources  on  vari- 
ous questions.  Station's  previously  an- 
nounced tribute  to  the  2.5th  anniver- 
sary of  radio,  a  series  titled  "Radio 
Around  the  WorM",  starts  May  1  and 
presents  each  week  a  view  of  radio  oper- 
ations of  different  countries. 


Love -Lorn  Forum 
ONE  LONE  man  guest-stars  weekly 
on  the  new  Mutual  half-hour  "Boundi 
Table  of  Romance",  forum  on  the  prob.^ 
lems  of  the  love-lorn.  Elissa  Land!,; 
stage  and  film  star,  conducts  the  dls-i 
cussions  with  Florence  Prltchett,  New: 
York  Journal -American  fashion  editor; 
Robin  Chandler,  direct-^r  of  the  Powers 
Model  School;  Dorothy  Kllgallen,  Broad- 
way columnist,  and  Elolse  McElhone, 
OPA  food  division  supervisor,  partici- 
pating. ! 

Growth  of  Industry 
PART  played  by  private  enterprise  In 
the  growth  of  Canadian  business  and. 
industry  is  told  in  a  series  of  weekly 
plays  "Sahite  To  Industry"  heard  on 
CJOR  Vancouver.  A  sustaining;  pro- 
gram, flrTis  saluted  are  not  asked  to 
sponsor  the  programs,  leaving  construc- 
tion of  the  program  free  from  any  in-: 
fluence.  Local  as  well  as  InternationalliB 
known  firms  are  dramatized.  i 

Aid  For  Veterans 
WRVA  Richmond  has  started  a  n 
public  service  series  "Veterans,  Here' 
How"    to    aid    returning    veterans  o: 
World  War  n.  Broadcast  Sunday  1 
p.m..  program  features  Leslie  Jones,  di- 
rector   of    the    Vpterahs  Information. 
Service  Center  in  Richmond,  who  asS3;| 
typical  questions  which  are  answei 
by  citizens  Interested  In  the  fields 
Which  questions  apply. 

WSUN  Disc  Service  , 

WSUN  St.  Petersburg  In  its  "Hats  OfCii 
to  the  Eagles"  program  transcribes  an' 
interview  v/Ith  a  soldier  and  forwards 
it  to  a  station  in  the  soldier's  home 
area  as  a  special  service.  WSUN  ask 
that  the  station  forward  transcription 
copy  to  the  next  of  kin  following  re- 
broadcast. 

Veterans'  Program 

WWJ  Detroit  is  featuring  Louis  Tend- 
ler,  news  analyst,  Saturday  6  p.m.  on 
"Veteran's  Advisor"  to  help  returned 

servicemen. 


Trainins^  School  Standards  Are  Drawn] 
For  College  Radio  Journalism  Courses] 


MINIMUM  standards  for  educa- 
tion for  radio  journalism  to  guide 
colleges  and  universities  offering 
courses  in  broadcasting  news  room 
practice  have  just  been  issued  by 
the  Council  of  Radio  Journalism. 

Five  general  principles  are  pre- 
sented in  a  letter  mailed  to  schools 
and  departments  of  journalism  by 
Arthur  Stringer,  Council  secretary. 

Principles  included  are:  1.  sound 
general  education;  2.  student  un- 
derstanding of  importance  of  radio 
as  a  social  instrument  and  its  re- 
lationship to  government,  industry 
and  the  public;  3.  training  of  pro- 
fessional quality  in  the  skills  of 
radio  journalism;  4.  teachers 
equipped  by  practical  experience, 
education  and  understanding;  5. 
access  to  adequate  laboratory  equip- 
ment and  library  and  other  facili- 
ties. 

Each  principle  is  explained  in  de- 
tail in  the  letter. 

Foi-mulation  of  the  standards  is 
the  outgrowth  of  a  joint  action  by 
the  NAB  and  the  American  Assn. 
of  Schools  and  Depts.  of  Journalism 
forming  the  Council  of  which  F.  S. 
Siebert,  director  of  the  School  of 
Journalism,  U.  of  Illinois,  is  chair- 
man. A  standards  committee  was 


named  with  Mitchell  V.  Charnley,!| 
professor  of  journalism,  U.  of  Min 
nesota,  chairman.  This  group  dre 
up  the  "standards"  which  have  beenj 
approved  by  the  council. 


Lever  Video  Formula 

LEVER  BROS.  Co.,  Cambridge, 
started  a  new  series  of  video  pro- 
grams, /  Challenge  You,  April 
25  in  the  company's  regular  Wed- 
nesdays at  Nine  spot  on  WABD, 
DuMont  station  in  New  York.  Pro-i 
gram,  originated  by  Joe  Cross,  cre- 
ator of  What's  My  Name,  and| 
G.  Bennett  Larson,  manager  o: 
WWDC  Washington,  invites  the 
audience  to  send  challenges  to  the 
program  in  whatever  field  they 
wish;  the  programmers  find  oppon 
ents  and  the  competition  is  tele- 
cast, John  Reed  King's  Thanks  for 
Looking,  in  which  viewers  are 
phoned  and  asked  visual  questions 
via  their  receivers,  continues  as  the 
second  half  of  the  Lever  Bros, 
weekly  hour  on  WABD.  Programs 
are  supervised  by  Lee  Cooley,  di 
rector  of  television  and  daytime  ra- 
dio for  Ruthrauff  &  Ryan,  New' 
York,  Lever  Bros,  agency. 
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„f  his  famous  sports 
»,LL  STERN  tells  on«°     ,^  broadcast  of 


Town,andELL^  Hewsreel 
as  guests  on  Sp 
from  Denver. 


oadcast  ■^HpP^iV^^ 

 »  Denver  recently : 


TEST 


BlU  GAVt  US 

^       PJ»-^  ^11^.  ^nnua\  HaV.onal  AAU^^      p^,e  Cool 


*  • 


,  «ERH  come  .o  Denver  -«7^,,„b„«  Tour- 

nament,  sponso 

DTn«r.Co,.o,e.HBCpr^^^^ 


I  AAU 


IN  DENVER-KOA  GIVES  YOU 
MORE  THAN  THE  OTHER  FOUR 
POWER  50,000  Watts 

PROGRAMS  Top  NBC  Shows 

COVERAGE  Denver  and  the  Moun- 
tain and  Plains  States  Region 
LISTENER  LOYALTY*  59%  to  79%  in 
seven  of  Colorado's  Largest  Cities 
DEALER  PREFERENCE**  68.8% 

*NBC  Survey  "1077  Cities" 
*  *Iloss-Fedoral'  Survoy 


FIRST  in  DENVER 


50,000  watts  850  KC 


Represented  by  NBC  SPOT  SALES^ 
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STATION  CINCINNATI 


The  Real  Issue 

LAST  WEEK  this  journal  stated  rather  plain- 
ly its  feelings  about  the  Leonard  Reinsch  fiasco. 

We  said  that  Leonard  Reinsch  had  been  oc- 
cupying the  White  House  press  and  radio 
secretary's  job  and  that  his  formal  appoint- 
ment to  the  position  was  thwarted  as  a  direct 
result  of  pressure  brought  to  bear  by  certain 
Washington  newspapermen  and  ex-newspaper- 
men. 

The  fact  that  Mr.  Reinsch  did  not  get  the 
job  was  not  so  much  a  rebuke  to  him  as  it  was 
a  body  blow  to  the  broadcasting  art  itself. 

Before  news  of  Mr.  Reinsch's  revolving-door 
experience  at  the  White  House  had  died  down, 
however,  radio  learned  that  it  had  not  been  in- 
vited by  the  War  Department  to  participate  in 
a  joint  press-Congress  inspection  of  Nazi  horror 
camps. 

Officials  at  the  War  Department,  in  this  in- 
stance, explained  the  matter  by  saying  that 
other  radio  newsmen  now  are  on  tour  in  the 
ETO.  So  are  other  newspapermen. 

It  is  incontrovertible  that  broadcasting,  a 
legitimate  and  powerful  news  medium,  got  the 
brushofF.  Whether  this  is  by  design  or  by  over- 
sight does  not  alter  the  consequences.  If  it  is 
by  oversight,  somebody  should  buy  the  respon- 
sible party  a  pair  of  bifocals — and  a  radio  re- 
ceiver. If  by  design,  then  it's  time  to  make  a 
few  changes. 

We  do  not  intend  to  engage  in  an  alterca- 
tion with  any  individual.  Charles  Ross,  who 
succeeds  Leonard  Reinsch  who  succeeded  Jon- 
athan Daniels  who  succeeded  Steve  Early  at 
the  White  House,  is  a  perfect  gentleman,  an 
able  newsman,  a  capable  administrator.  He 
will  be  fair  to  radio. 

The  newspaper  for  which  he  has  been  a  cor- 
respondent and  editor  these  many  years,  the 
St.  Louis  Post-Dispatch,  indeed  owns  a  broad- 
casting station — KSD.  We  doubt,  as  a  matter 
of  fact,  whether  Mr.  Ross  wanted  the  job  any 
more  than  Mr.  Reinsch  wanted  it. 

But  the  light-fingered  manner  in  which  Mr. 
Reinsch  was  dribbled  across  the  floor,  only  to 
be  thrown  into  the  bleachers  instead  of  into  the 
basket,  is  an  affront  to  broadcasters  every- 
where. The  fact  that  a  plane  sufficient  to  carry 
a  score  of  newspapermen  to  the  ETO  did  not 
bear  one  radio  newsman  also  is  something 
more  than  an  oversight. 

It  is  time,  and  past  time,  that  broadcasters 
asserted  their  hard-won  position  in  the  news 
I  field  more  militantly.  There  was  a  time  in  our 
'  history  when  newspapermen  had  to  do  the  same 
thing.  The  current  trend,  consequently,  does 
not  make  history.  It  repeats  history. 

It  behooves  the  nation's  press  to  recognize 
radio  not  as  an  interloper  or  an  upstart,  but 
as  a  full-grown  news  contemporary.  Radio 
should  have  adequate  facilities  for  reporting 
news  in  official  quarters.  Radio  is  entitled  to 
equal  consideration  at  the  White  House,  in  all 
Government  agencies,  military  as  well  as  civil. 

To  the  extent  that  it  does  not  have  such  rec- 
:)Knition,  freedom  of  speech  and  of  the  press 
suifei-. 


Question-Box 

SOME  BROADCASTERS  have  been  concerned 
about  the  possible  doubling  up  of  television  and 
FM  on  the  same  frequencies,  which  would  per- 
mit aural  FM  transmrssion  when  the  video  sig- 
nals were  ofif.  FCC  Chairman  Porter  has  dis- 
pelled all  doubt  »n  that  score  in  response  to  an 
interested  broadcaster — A.  J.  Mosby  of  KGVO 
Missoula,  Mont. 

Television  channels,  when  the  assignments 
are  established  under  the  upcoming  allocations, 
Mr.  Porter  states,  will  be  used  for  television. 
And  the  facilities  provided  for  FM  will  be  used 
for  that  service  to  the  fullest  extent  possible. 

The  FCC,  we  think,  is  on  sound  ground.  It 
is  helpful  to  all  interested  in  both  services  to 
have  the  issue  clarified  now.  If  the  Commis- 
sion had  been  disposed  to  permit  the  dual 
operation  there  would  have  resulted  an  extrav- 
agant use  of  scarce  facilities.  FM,  as  Mr. 
Porter  points  out,  uses  only  a  200  kc.  channel 
width  even  with  wide  band  transmission.  Tele- 
vision is  a  road  hog,  using  a  6,000  kc  band. 

Even  more  onerous  would  have  been  the 
threat  to  standard  and  prospective  FM  broad- 
casters. Dual  use  conceivably  would  enable 
television  broadcasters  to  devote  a  minimum  of 
time  to  the  video  art,  filling  in  with  aural  trans- 
missions on  the  sound  track  as  they  saw  fit. 
Such  operation  might  have  hindered  the  devel- 
opment of  both  FM  and  television. 

The  FCC,  we  feel,  has  made  a  good  start  in 
clarifying  this  point,  and  broadcasters  are  in- 
debted to  Mr.  Mosby  for  raising  the  question. 
There  are  other  questions  which  remain  un- 
answered, however.  Will  dual  operation  of  FM 
and  AM  in  the  same  community  ultimately  be 
construed  as  "duopoly"  by  the  Commission? 
What  about  television  service  under  the  same 
ownership?  Will  the  Commission  authorize 
transmission  of  regular  AM  programs  over 
FM  facilities?  To  encourage  development  of 
these  new  services,  the  answers  should  be  ob- 
vious. But  the  FCC  hasn't  yet  spoken. 


They  Want  It  With 

AMERICAN  fighting  men  overseas  still  are 
devoted  to  the  American  system  of  broadcast- 
ing— and  they  want  it  with  commercials.  Ex- 
tensive programming  experiments  conducted  by 
those  in  charge  of  various  Service  outlets 
around  the  world  have  found  this  to  be  true. 

There  is  published  in  this  issue  an  interest- 
ing article  by  Maj.  Spencer  M.  Allen,  chief 
of  the  Armed  Forces  Radio  Service  in  the 
South  Pacific,  in  which  he  notes  that  the 
American  form  of  broadcasting  is  the  only 
one  the  soldier-listener  wants  to  hear. 

Last  week  we  carried  a  report,  quoting  Ele- 
anor Merriman,  a  Red  Cross  worker  on  an 
Army  Hospital  Ship,  that  the  wounded  vete- 
rans aboard  desired  their  broadcasts  ''spons- 
ored", not  sustaining. 

In  England,  where  the  American  Forces  Net- 
work can  be  heard  by  many  British  residents, 
some  5,000,000  of  them  have  turned  from  the 
BBC  to  hear  American  radio  fare. 

There  are  many,  many  other  examples  of 
American  radio's  superiority — case  histories 
in  the  files  of  this  magazine  which  space  will 
not  permit  us  to  publish.  But  they  prove  be- 
yond doubt  that  the  formula  is  right.  It  should 
be  free  radio's  aim  to  strive  always  toward 
even  better  programming.  It  has  the  public, 
here  and  abroad,  behind  it. 


CAPT.  CHARLES  WILLIAM  HORN 


TYPICAL  of  Charlie  Horn's  method  of 
operation  is  the  story  he  tells  on  himself 
about  the  arrangements  for  one  of  the 
first  broadcasts  from  the  Vatican  in 
1929.  He  was  at  NBC's  New  York  studios  talk- 
ing to  Marconi  in  Rome,  getting  the  proposed 
timing.  Loud  speakers  at  both  ends  of  the 
shortwave  circuit  were  on  so  that  men  in  the 
New  York  and  Rome  studios  could  hear  the 
conversation. 

'  At  9:01  the  silver  trumpets  blow,"  said  Mr. 
Horn. 

"That's  right,"  Senator  Marconi  answered. 
"At  9:02  the  Pope  shows  up." 
The  circuit  went  dead. 

Charlie  Horn  began  shouting  into  the  mi- 
crophone trying  to  get  Marconi  again.  After 
a  few  minutes  of  dead  air  he  returned,  against 
a  background  of  subdued  snickering  from 
Rome. 

"What's  wrong?"  queried  the  puzzled  Mr. 
Horn.  "What  did  I  say?" 

"Well,  it  wasn't  really  wrong,"  Senator  Mar- 
coni said,  "but  you  put  it  in  a  rather  quaint 
way.  We  would  say  'His  Holiness  attends'.  Of 
course,  Mr.  Horn,  you're  a  New  Yorker," 

That  same  simplification  of  the  complicated, 
the  refusal  to  be  awed  by  anything  or  any- 
body, still  characterizes  Capt.  Horn.  Just  pro- 
moted to  that  rank  in  the  Naval  Reserve,  Capt. 
Horn  is  assigned  to  headquarters  as  a  special 
assistant  to  the  Director  of  Naval  Communi- 
cations, working  in  the  field  which  he  practi- 
cally put  into  operation,  international  com- 
munications. 

The  youngest  looking  "oldest  man  in  broad- 
casting", Capt.  Horn  was  born  in  New  York 
City  July  9,  1894.  His  first  job  was  with  West- 
ern Union,  so  that  he  could  learn  Morse  Code 
and  communicate  with  a  friend  who  had  moved 
from  the  neighborhood. 

Through  his  code  knowledge,  Charlie  Horn 
became  a  radio  operator  with  a  merchant  line, 
when  he  was  16,  sailing  to  tropical  places 
most  boys  just  dream  of. 

In  1917  he  was  commissioned  in  the  Naval 
Reserve  and  was  made  assistant  district  com- 
munications supervisor  for  the  Third  Naval 
District.  From  1919,  when  he  went  on  inactive 
status,  until  1929,  he  was  with  Westinghouse. 

While  with  that  firm  he  was  responsible  for 
the  planning  and  set-up  of  Westinghouse's 
KDKA  Pittsburgh,  pioneer  radio  station. 

As  manager  of  radio  operations  in  charge 
of  broadcasting  stations  and  later  assistant  to 
the  v-p  of  Westinghouse  in  charge  of  engi- 
neering and  production,  Capt.  Horn  arranged 
many  of  the  'firsts"  of  broadcasting.  He  han- 
(Continued  on  page  Jt-i) 
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THE  OUTSIDE*  IS 
DESIRABLE 

on  the  Pacific  Coast,  too! 


You're  luckier  than  the  kid  in  the  picture — the"outside"(on 
the  Pacific  Coast)  is  available  to  you  right  now  if  you  use  Don  Lee. 
For  only  Don  Lee  covers  this  over-2-biIlion-dollar-market. 

A  map  v/ill  show  you  the  reason.  Most  markets  on  the  Pacific 
Coast  are  surrounded  by  mountains  5,000  to  15,000  feet  high 
— and  the  long-range  broadcasting  of  other  networks  doesn't 
work.  Don  Lee,  however,  with  39  local  stations,  broadcasts  from 
toithin  each  of  these  mountain-surrounded  markets. 

A  special  Hooper  coincidental  telephone  survey  of  276,019 
calls  (the  largest  ever  made  on  the  Pacific  Coast)  revealed  that 


*  Half  of  all  the  retail  sales  on  the  Pacific  Coast  are 
made  OUTSIDE  the  counties  in  which  Los  Angeles, 
San  Francisco,  San  Diego,  Oakland,  Portland,  Seattle 
and  Spokane  are  located 

60%  to  100%  of  the  "outside  market"  listeners  were  tuned  to 
Don  Lee  stations. 

In  the  reguIarly-Hooper-rated  cities  of  the"inside  market" 
Don  Lee's  coverage  is  tops,  too.  Hooper  reports  show  that 
during  the  past  year  all  of  the  shows  that  switched  from  any 
of  the  other  3  networks  to  Don  Lee  received  higher  Hooper 
ratings  within  13  weeks! 

The  outside  market  is  plenty  important  on  the  Pacific  Coast. 
Make  sure  you  include  it  in  your  schedule — buy  Don  Lee,  the 
only  network  that  delivers  both  markets  of  the  Pacific  Coast! 


%e  T^ations  Qreatest  Regional  J^etwork 


DON  LEE 


THOMAS  s.  LEU,  President 
LEWIS  ALLEN  WEISS,  Vice-Pres.&  Gen.  Mgr. 
5515  MELROSE  AVE.,  HOLLYWOOD  38,CAL. 
Represented  Nationally  by  Jolin  Blair  &  Co. 
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COMMENTARY 

6:05  to  6:15  P.  M. 
Monday  thru  Saturday 
(following  Esso  News) 


FIRST  in  WASHINGTON 


Our  Respects  to 

{Continued  from  page  U2) 
died  engineering  on  the  first  broad- 
casts of  a  World  Series,  the  first 
remote  studio  broadcast,  church 
service,  tennis  match,  opera  and 
countless  "firsts"  in  special  events. 
He  says  he  introduced  frequency 
modulation  to  broadcasting  by 
modulating  KDKA  on  occasion,  un- 
til the  listeners  complained.  This 
was  about  1923  before  FRC  or  FCC. 

He  was  the  first  man  to  operate 
two  stations  on  the  same  frequency 
under  exact  control  (synchroniza- 
tion). They  are  WBZ-WBZA  Bos- 
ton-Springfield. And  thereby  hangs 
a  tale.  Westinghouse's  WBZA  in 
Springfield  was  the  first  of  the 
two.  The  lack  of  talent  in  Spring- 
field necessitated  sending  most  of 
the  entertainment  by  wire  from 
New  York.  And  this,  in  1923  or  '24 
before  the  days  of  networks.  Be- 
cause of  the  unusual  absorption 
characteristics  of  New  England, 
the  WBZA  programs  were  not 
reaching  Boston.  The  talent  ob- 
jected. 

So  Charlie  Horn  built  a  "booster" 
at  Boston.  Competitive  broadcast- 
ing companies  objected.  They  had 
an  agreement  in  those  days  not  to 
"outdo"  each  other  in  number  of 
stations.  "But,"  Capt.  Horn  still 
insists  innocently — with  a  certain 
twinkle,  "that  wasn't  another  sta- 
tion, it  was  a  'booster'."  So  he  had 
to  develop  synchronizing  to  prove 
his  contention.  It  later  became 
WBZ  Boston. 

In  1929  Capt.  Horn  went  to 
Europe  to  organize  experimental 
shortwave    stations    for  interna- 


tional broadcasting.  Westinghouse 
had  already  been  working  with  the 
establishment  of  shortwave  sta- 
tions in  Manchester,  England; 
Buenos  Aires  and  Melbourne. 
Charlie  Horn. had  been  in  close  con- 
tact with  these  stations,  and  their 
early  experiments  as  well  as  with 
the  'bBC,  the  German  Rundfunk 
and  the  Phillips  Co.  in  Holland. 

When  he  returned  he  was  made 
general  engineer  of  NBC,  still 
working  with  H.  P.  Davis  of  West- 
inghouse who  was  also  chairman  of 
NBC. 

He  was  among  the  first  to  take 
field  strength  measurements,  doing 
much  to  standardize  and  refine  en- 
gineering of  field  strength  measure- 
ments upon  which  are  based  all 
FCC  allocations  as  well  as  direc- 
tional antenna  design. 

Video  Pioneer 

In  charge  of  NBC's  television 
development,  arranging  for  the 
first  UHF  video  station  atop  the 
Empire  State  building,  Capt.  Horn 
conducted  some  of  the  first  experi- 
ments and  measurements  of  the 
medium.  He  set  up  the  first  relay 
station  for  television  at  Mt.  Arny, 
N.  J.,  in  1931. 

When  he  resigned  from  NBC  in 
1941  he  was  assistant  to  the  v-p 
and  director  of  research  and  de- 
velopment. For  two  years  he  was 
technical  advisor  to  Maj.  Gen.  Wil- 
liam J.  Donovan  at  the  Office  of 
Strategic  Services  in  a  civilian 
status,  then  was  called  to  active 
duty  with  the  Navy  in  July  1943, 
with  rank  of  commander,  as  spe- 
cial assistant  to  Adm.  Redman. 

During  his  career  he  has  attend- 


CHOICE 


CHAnANOOGA 


WDOD 


CBS 

5,000  WATTS  DAY  AND  NIGHT 


ii«pr«s«ii»«(l  by  NBC  SPOr  SAltS 


PAUL  H,  RAYMER  cCO. 

NATIONAL  REPRESENTATIVES 


IN  (1)  AUDIENCE,  (2)  PUBLIC  SERVICE,  (3)  RESULTS 


FALSE  ADVERTISING 
CHARGED  TO  PHILCO 

MISREPRESENTATION  in  radio 
and  other  advertising  of  power,  re- 
ception capacity  and  tube  content 
of  receivers  made  by  Philco  Corp. 
and  Philco  Radio  &  Television 
Corp.,  Philadelphia,  was  charged 
in  a  complaint  issued  last  week  by 
the  Federal  Trade  Commission. 

According  to  the  complaint,  Phil- 
co represented  and  caused  its  deal- 
ers to  represent  that  its  sets  are 
equipped  with  either  5,  6,  8,  9,  10, 
11,  or  12  fully  functioning  tubes 
and  will  bring  in  broadcasts  from 
European  stations  five  times  easier, 
stronger  and  clearer  than  sets  not 
so  equipped. 

"The  sets  so  advertised,"  FTC 
charges,  "contain  one  or  more  bal- 
last nonfunctioning,  tuning  beacon 
tubes  or  rectifier  tubes  which  do 
not  perform  any  recognized  and 
customary  function  of  a  radio  tube 
in  the  detection,  amplification  and 
reception  of  radio  signals  and  will 
not  bring  in  broadcasts  from 
Europe  five  times  easier." 

Philco  Corp.  is  named  as  owning 
a  majority  of  the  stock  in  Philco 
Radio  &  Television  and  managing, 
directing  and  controlling  its  affairs. 
The  companies  are  granted  20  days 
to  answer  the  complaint. 

ed  many  conferences  and  hearings 
on  national  and  international  con- 
ventions all  over  the  world,  and  has 
been  instrumental  in  shaping  their 
courses. 

He  is  a  Fellow  of  the  Institute 
of  Radio  Engineers,  Fellow  and 
past  president  of  the  Radio  Club  of 
America,  past  president  of  the  New 
York  Electrical  Society,  honorary 
member  of  the  Princeton  Engineer- 
ing Society,  and  had  the  honor  of 
giving  the  Cyrus  Fogg  Brackett 
Lecture  on  broadcasting,  at  Prince- 
ton. 

Traveling^  is  one  of  his  favorite 
pastimes  and  he's  done  a  lot  of  it. 
In  fact  he  expects  to  spend  much 
of  his  time  in  Latin  America  after 
the  war,  perhaps  in  broadcasting. 

At  present  he  is  greatly  inter- 
ested in  solo  flying.  Speaking  of 
soloing,  Capt.  Horn  in  unmarried. 


HffiC 

CHEYENNE 
WYOMING 


HOME  OF 
FRONTIER  DAYS 

"THE  DADDY 
OF  'EM  ALL" 
BLUE  NETWORK 
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To  report  the  San  Francisco  Conference  to  the  most  people 


MUTUAL  MAKES  THE  MOST  OF 
A  GREAT  RADIO  ASSET... 


One  of  radio's  greatest  assets  is  its  ability  to  keep 
regular  appointments  with  millions  of  listeners  at 
fixed  hours,  day  after  day.  This  consistency  is 
what  builds  tune-in  habits  and  helps  explain  the 
medium.'s  effectiveness. 

Mutual  is  putting  this  asset  to  work  in  its 
coverage  of  the  World  Security  Conference  in  San 
Francisco,  starting  April  25.  To  present  this 
history-in-the-making  as  a  regular  program  fea- 
ture, rather  than  a  random -scheduled  "special 
event",  we  have  cleared  the  9:15-9:30  period,  five 
nights  a  week,  for  the  duration  of  the  Conference. 

Five  nights  a  week,  in  the  heart  of  the  nation's 
radio  evening,  Mutual's  Conference  Highlights 


will  immediately  follow  Gabriel  Heatter,  who 
consistently  musters  the  nation's  largest  news  au- 
diences at  the  Mutual,  point  on  the  dial. 

Direct  to  conference  headquarters  in  San 
Francisco,  Mutual  has  sent  a  complete  staff  of 
ace  analysts,  including  Leo  Cherne,  Upton  Close, 
Arthur  Gaeth,  Alexander  Griffin,  Royal  Arch 
Gunnison,  William  Hillman,  Charles  Hodges, 
Elsa  Maxwell,  and  Edgar  Ansel  Mowrer. 

We  believe  this  regular  Conference  program- 
ming .  .  .  plus  other  planned  features  and  flash 
news  as  it  occurs  . . .  will  enable  us  to  keep  an  all- 
important  appointment  with  a  maximum  number 
of  American  listeners. 


In  The 
Groove 

It  didn't  just  happen.  We  spent 
time  and  money  learning  what 
they  wanted— and  that's  what  we 
give  them.  Most  people  In  our 
area  prefer  WAIR,  a  fact  that  a 
trial  should  prove. 

WAIR 

Winston  -  Salem,  North  Carolina 
Representotive:  The  Walker  Company 
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CHNS 

Halifax 
Nova  Scotia 
The  Busiest 
G^mmercial 
Radio  Station 
of  the  Maritimes 


JOS.  WEED  &  CO. 

350   Madison  Avenue,  New  York 
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MARK  ETHRIDGE,  publisher  of  the 
Courier  Journal  and  Louisville  Times, 
which  operates  WHAS,  and  STANLEY 
HUBBARD,  president  and  general  man- 
ager of  KSTP  St.  Paul,  were  among  re- 
cent White  House  callers  who  paid  their 
respects  to  the  new  President. 
NEVILLE  MILLER,  former  president  of 
the  NAB  and  deputy  chief  of  UNRRA 
Balkan  Mission,  returned  to  his  home 
in  Washington  last  week  after  10  months 
abroad.  He  lunched  with  FCC  Chair- 
man PAUL  A.  PORTER  AprU  24. 

DALE  TAYLOR,  manager  of  WENT,  El- 
mira,  N.  Y.,  is  the  father  of  a  girl. 

JOHN  COHAN,  formerly  with  Smith  and 
Bull  Adv.,  Los  Angeles,  is  now  manager 
of  KRRV  Denison,  Tex.,  replacing 
B.  V.  HAMMOND  Jr.,  on  leave  in  the 
armed  service, 

ANTHONY  M.  QUINN,  auditor  of  Don 
Lee  Broadcasting  System,  Hollywood, 
has  been  named  secretary-treasurer  and 
elected  to  network's  board  of  directors. 
He  succeeds  E.  W.  BOLTER. 

WM.  A.  SPEERS,  manager  of  CKRM  Re- 
glna,  is  recovering  from  an  appendec- 
tomy. 

HUGH  TERRY,  KLZ  Denver  manager, 
is  new  president  of  the  Denver  Rotary 
Club. 


Reynolds  Heads  SCBA 

ROBERT  0.  REYNOLDS,  vice- 
president  and  general  manager  of 
KMPC  Hollywood,  was  elected 
president  of  Southern  California 
Broadcast  e  r  s 
Assn.  at  a  lunch- 
e  o  n  membership 
meeting  in  Los 
Angeles  on  April 
20.  He  succeeds 
Lawrence  W.  Mc- 
Dowell, commer- 
cial manager  of 
KFOX  Long 
Beach,  Cal.  Lee 
F.  Wynne,  com- 
mercial manager 
of  KGER  Long  Beach,  Cal.,  was 
named  secretary-treasurer.  Or- 
ganization includes  30  Southern 
California  area  stations  and  the 
four  major  networks.  Betty  Reisa 
continues  as  SCBA  office  manager. 


Mr.  Reynolds 


Detroit  Ad  Course 

DETROIT  stations,  newspapers 
and  the  local  Retail  Merchants' 
Assn.  are  offering  a  six-week  course 
on  "Retail  Advertising  Techniques", 
given  in  the  studios  of  WWJ,  April 
10-May  15.  Two  of  the  six  meetings 
are  on  radio  and  the  retail  trade. 
Both  radio  meetings  are  led  by 
Edwin  K.  Wheeler,  WWJ  assistant 
general  manager.  Harry  Bannister, 
WWJ  general  manager,  Owen  F. 
Uridge,  WJR  assistant  general 
manager,  and  Richard  W.  Jones, 
CKLW  commercial  manager,  were 
included  in  the  first  discussion.  The 
second  featured  Lawrence  J. 
Michelson,  of  Simons-Michelson 
Aeency  and  Charles  G.  Burke. 
WXYZ  commercial  manager.  The 
lecture  series  is  put  on  through  the 
cooperation  of  WWJ  WJR  WXYZ 
CKLW,  local  papers  and  retailers. 


AN  ANNUAL  license  fee  of  about  $2.95 
has  been  levied,  with  certain  excep- 
tions, on  radio  receiving  sets  in  Angola, 
Portuguese  colony  in  West  Africa. 


CELEBRATING  16  years  in  radio 
ai-e  Frank  E.  Fitzsimonds  (1),  man- 
ager of  KFYR  Bismarck,  N.  D., 
and  Fay  Brown,  N,  Dak.  State 
Basketball  Tournament  announcer. 
Until  four  years  ago  Mr.  Brown 
was  on  KFYR  staff.  He  returns  to 
cover  the  tournament. 


FRIEDHEIM  HEADS 
RECORDING  FOR  NBC 

ROBERT  W.  FRIEDHEIM,  for- 
merly eastern  sales  manager  and 
business  manager  of  NBC's  Radio 
Recording  Division,  has  been  ap- 
pointed to  the  new  post  of  man- 
a'ger  of  the  entire  division,  head- 
ing a  series  of  personnel  changes 
and  additions  announced  by  C. 
Lloyd  Egner,  vice-president  in 
charge. 

Henry  P.  Hayes,  who  was  office 
manager,  becomes  business  man- 
ager of  the  division  under  the  new 
alignment.  William  R.  Seth  Jr., 
promotion  and  advei'tising  direc- 
tor, takes  full  charge  of  the  promo- 
tion activities,  succeeding  Willis 
B.  Parsons,  who  is  now  assistant 
sales  manager. 

Wade  Barns,  formerly  a  field 
representative,  has  been  named  as- 
sistant to  Mr.  Parsons,  and  John 
Keck,  previously  an  announcer  at 
WCAE  Pittsburgh,  has  been  added 
to  the  sales  staff.  George  Stevens, 
Chicago  market  editor  for  UP  from 
1938  to  1940  and  subsequently  man- 
ager of  Eagle  Lock  Co.,  Terryville, 
Conn.,  succeeds  Mr.  Hayes  as  office 
manager  of  the  Radio  Recording 
Division. 


C.  A.  Fleming 

C.  A.  FLEMING,  88,  president  of 
CFOS  Owen  Sound,  Ont.,  and  the 
Fleming  Pub.  Co.,  Owen  Sound, 
and  affiliated  with  CKFS  Cornwall, 
Ont.,  died  April  19  after  an  illness 
of  two  months.  He  is  survived  by 
three  sons  and  four  daughters. 


re -La 
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LOREN  C.  SURLES  Jr.,  formerly  on  * 
the  sales  staff  of  WFBR  Baltimore,  toij 
Blue-ABC  cooperative  program  depart- i 
ment  as  sales  account  executive. 

SIDNEY  GAYNOR,  general  sales  man-!* 
ager  of  Don  Lee  Broadcasting  System, 
Hollywood,  has   been  elected   to  the| 
board  of  directors  of  Hollywood  Rotary, 
Club.  . 
HENRY  GERSTENKORN,  assistant  gen-|| 
eral  sales  manager  of  Don  Lee  Broad-d 
casting  System,   Hollywood,  has  been|l 
named  radio  director  of  War  Finance  H 
Committee  for  southern  California  areal^ 
during  Seventh  War  Loan. 

DUNCAN  A.  SCOTT  &  Co.,  station  and|* 
magazine  representative  with  offices  in\  ' 
San  Francisco  and  Los  Angeles,  has 
signed    as    Pacific    Coast  division 
Joseph  Hershey  McGillvra  Inc.  effective 
May  15.  Firm  will  become  West  Coast 
representative  for  Adam  J.  Young  Jr. 
Inc.,  newly  formed  station  representa- 
tive with  headqviarters  in  New  York. 

RICHARD  F.  KOPF  has  been  named 
manager  of  the  Paul  H.  Raymer  Co, 
Chicago  office  succeeding  WALTER 
TENNEY.  With  the  station  sales  repre^ 
sentative  for  seven  years,  he  is  a  brothej 
of  HARRY  KOPF,  vice-president  ol 
NBC  central  division,  Chicago. 

EDWARD  D.  HOFFMAN,  formerly  on 
the  accounting  staff  of  Price,  Water 
house  &  Co..  New  York,  has  been  ap 
pointed  comptroller  of  WLIB  New  York 
CJIC  Sault  Ste  Marie,  Ont.,  has  ap 
pointed  Joseph  Hershey  McGillvra  Inc. 
New  York,  exclusive  representative  ii 
the  U.  S. 

FREE  &  PETERS,  station  representa 
tive.  May  15  opens  a  new  office  In  De 
trolt  at  947  Penobscot  Bldg.,  to  be  head 
ed  by  W.  W.  BRYAN. 

A.  J.  VICTOR,  released  from  the  Arms 
and  former  account  executive  of  KGFJ 
Los  Angeles,  has  Joined  KPAS  Pasa^ 
dena  as  account  executive. 


Martin  R.  Karig  Sr. 

MARTIN  R.  KARIG  Sr.,  71 
founder  and  former  majority  stock 
holder  of  the  Community  Broad 
casting  Corp.,  licensee  of  WALL 
Middletown,  N.  Y.,  died  April  11 
at  his  home  in  Livingston,  N.  J.  He 
is  survived  by  his  wife,  a  daugh 
ter  and  four  sons. 


INDUSTRIAL  SURVEYS  Co.  of  New 
York  and  Chicago,  will  establish  a  sep- 
arate ra:dio  division  under  Gordon  F 
Buck,  vice-president,  who  will  also  head 
both  New  York  and  Chicago  client  serv 
ice  and  production  departments  of  the 
new  radio  division.  The  company 
which  recently  completed  a  radio  sur 
vey  in  Puerto  Rico,  plans  to  expand  its 
audience  measurement  work  In  foreigii 
countries. 


In  Southern  New  Eng 
land  People  are  in  the 
Habit  of  Listening 
to  WTIC 
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DR.  JOHN  GRAY  PEATMAN,  associate 
professor  of  psychology.  City  College  of 
New  York,  and  Tore  Hollonquist,  chief 
of  the  CBS  program  analysis  division, 
are  co-authors  of  a  phychologlcal  mono- 
graph on  analysis  of  listener  attitudes 
toward  radio  programs  through  use  of 
the  program  analyzer  developed  by 
Frank  Stanton,  CBS  vice-president,  and 
Paul  Lazarsfeld,  radio  research  au- 
thority. Monograph  was  published  by 
Stanford  Universiay  Press  for  the  Amer- 
ican Assn.  for  Applied  Psychology. 


BROADCAST 


PRODUCTIOnI-}{ 


Miss  Edna  Erickson 
McCann  Erickson,  hic. 
Chicago,  Illinois 
Dear  Edna: 

Sometimea  folks  feel  sorry  for  a  feller 
like  me  'cause  they  think  I  miss  all  the 
excitement  of 
working  at  a 
radio  station. 
"Look  at  Poor 
Algy,"  they 
say,  "sweeping 
and  leaning  on 
that  old  broom 
of  his — that's 
all  he  does." 
W  ell,  you 
know,  those 
folks  aren't 
TOO  smart, 
even  if  they 
have  built 
WCHS  into 
such  a  fine  sta- 
tion with  lots 
of  listeners. 
They  forget 
that  being 
Algy  gives  me 
a  chance  to 
sit  at  the  boss's 
typewriter 
these  warm 
Spring  nights 
and  write  to  a 
girl  like  you. 
I've  got  an- 
other gal  now, 
too.  A  soldier 
in  a  camp  out 
west  wrote  me 
that  I  looked 
just  like  his 
uncle  and  he  sent  me  the  name  of  a  girl 
here  in  Charleston  to  look  up.  'Course 
she  probably  wouldn't  even  look  at  an 
old  codger  like  me  but  it's  Spring,  and 
I  can  dream,  can't  I? 


Yrs., 

Algy 


WCHS 

C  h  o  r  I  •  s  t  o  n  ,   W.  Va. 


MANY  DIVERSIFIED.  INDUSTRIES 

Shown  above  are  two  noHonally  famous 
products  manufactured  in  TRI-CITIES  .  .  . 
footwear  by  Servus  Rubber  Company  and 
laundry  equipment  by  American  Machine 
and  Metals.  In  all,  TRI-CITIES  has  more 
than  150  diversified  industries  ...  an 
important  factor  for  STEADY  GROWTH. 

So  plan  to  capture  this  prosperous  urban 
market  of  200,000  population  by  using 
this  popular,  right-at-home  "salesman" — 

.UI4IBF. 


ROCK  ISLAND  MOLINE,  ILL.  DAVENPORT,  I 
1270  KC    5000  WATTS 
BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Howard  H.  Wilson  Co.,  Nat'l  Representatives 


CAPT.  EDMUND  ABBOTT,  former  CBS 
producer-director  who  was  assigned  to 
the  Command  Section  Headquarters, 
AAF  Radio  Section,  has  gone  on  inac- 
tive status  and  Is  expected  to  return 
to  commercial  radio. 

BERT  SHEFTER,  pianist,  conductor 
and  composer,  joins  WINS  New  York 
May  6  as  musical  director.  His  assistant 
wUl  be  JACQUES  FRAY. 
DOLORES  CUNNINGHAM  of  the  pro- 
duction department  of  CKEY  Toronto, 
has  been  married  to  Earllng  Hansen, 
radio  officer  in  Norwegian  Merchant 
Marine. 

BILL  BALDWIN,  former  Blue  Networlc 
war  correspondent  incorrectly  reported 
April  9  to  have  joined  KPO  San  Fran- 
cisco as  announcer,  is  freelancing  and 
lecturing  on  the  West  Coast.  He  re- 
turned the  first  of  the  year  from  assign- 
ment In  the  Pacific  theater. 

HARRY  M.  BRAWLEY,  former  educator 
and  conductor  of  WCHS  Charleston  pro- 
grams simplifying  for  high  school  stu- 
dents the  issues  before  the  San  Fran- 
cisco conference,  has  been  named  di- 
rector of  public  service  for  the  West 
Virginia  Network.  He  will  assume  his 
new  duties  Sept.  1. 

JIMMIE  GREGORY,  formerly  of  WDSU 
New  Orleans  and  WDNC  Durham,  N.  C, 
to  WAGA  Atlanta  as  announcer. 

SGT.  LEO  KAYE,  script  writer  of  the 
American  Forces  Network,  returns  to 
this  country  after  514  years  service 
overseas,  first  with  the  Canadian  Army 
and  later  with  U.  S.  forces.  He  is 
on  temporary  dTity  and  expects  to  go 
to  the  West  Coast  hi  a  few  weeks.  He 
entered  Paris  with  CHARLES  COLLING- 
WOOD,  CBS,  and  other  network  cor- 
respondents, and  participated  In  radio 
coverage  of  Its  fall. 

PEGGY  WHEDON,  former  assistant  to 
RAY  NELSON,  radio  and  television  chief 
of  Charles  M.  Storm  Co.,  New  York, 
has  Joined  WNEW  New  York  as  as- 
sistant to  the  program  director. 

DOROTHY  KEMBLE  has  resigned  as 
manager  of  the  continuity  acceptance 
department  of  Blue-ABC. 
BARBARA  BENSON,  former  head  of  the 
record  department  of  WMCA  New  York, 
has  written  a  book  "Music  and  Sound 
Systems  In  Industry"  to  be  published 
in  May  by  McGraw-HUl  Co.,  New  York. 
GILBERT  STANLEV,  announcer  for- 
merly with  KQW  San  Francisco,  OWI, 
KFOX  Long  Beach  and  KXO  El  Centro, 
Cal.,  has  Joined  WLIB  New  York. 
FLORENCE  SCHNEIDERMANN,  former- 
ly on  the  staff  of  the  National  Confer- 
ence of  Christians  and  Jews  and  the 
Child  Study  Assn.,  joins  WLIB  as  script 
writer. 

EDWIN  HALBERT,  former  program  di- 
rector of  WIP  Philadelphia  and  pre- 
viously with  WTAR  WARM  WKBN,  has 
been  named  assistant  director  of  net- 
work* operations  at  CBS,  reporting  to 
HORACE  GUILLOTTE,  manager. 


ACA,  WIP  Contract 

AMERICAN  Communications 
Assn.,  CIO,  has  negotiated  a  con- 
tract with  WIP  Philadelphia,  call- 
ing for  five-day  work  week  for  all 
classifications  and  salaries  of  $45 
to  $82  weekly  for  technicians,  $30 
to  $46.50  for  general  utility  men, 
$24  to  $35.50  for  pages  or  porters, 
with  automatic  increases  of  $1.50 
each  six  months.  Announcers,  in 
addition  to  scale  of  $36  to  $62  week- 
ly, are  to  receive  commercial  fees 
ranging  from  $1  for  a  five-minute 
show  to  $3.50  for  a  60-minute  pro- 
gram, a  fee  of  5%  of  the  net  for 
participating  or  service  shows, 
stand-by  fees,  etc.  ACA  estimates 
that  "the  average  earnings  for  an- 
nouncers will  be  well  over  the  $20? 
mark  per  week."  All  wage  increases 
are  retroactive  to  July  17,  1944  and 
subject  to  NWLB  approval. 


PVT.  SLOAN  G.  FINLEY,  former  WMC 
Memphis  announcer,  Is  with  American 
Forces  Network  In  London  as  an- 
nouncer. 

SGT.  VARNER  PAULSEN,  former  WIP 
Philadelphia  production  manager.  Is  In 
the  same  post  with  American  Forces 
Network  In  London. 

HOMER  CANFIELD,  assistant  manager 
of  NBC  Hollywood  press  department,  has 
been  appointed  network  western  divi- 
sion production  manager  effective  May 
1,  succeeding  HOWARD  WILEY,  trans- 
ferred to  Hollywood  production  staff. 

PAT  KELLY,  from  KFRC  San  Francisco 
as  production  manager,  to  KFI  Los  An- 
geles as  writer-producer.  Temporary 
successor  Is  DON  DAVIS,  chief  an- 
nouncer. 

MELVIN  C.  MASS,  new  to  radio,  to  NBO' 
central  division  sound  effects  depart- 
ment. 


JOHN  CORBETT,  released  from  the 
AAF,  to  WFBL  Syracuse  as  announcer. 


RALPH  SCOTT,  from  WLW  Cincinnati, 
and  GREGORY  ABBOTT  and  JOE  BOL- 
TON, formerly  with  WOR  New  York,  to 
WNEW  New  York  as  announcers. 

JIM  HENDRIX,  WSM  Nashville  an- 
nouncer, Is  now  at  Great  Lakes  Naval 
Training  Center. 

GEORGE  M.  HUNTER,  released  from 
Army  Special  Services  and  formerly 
with  WBAB  Atlantic  City,  to  WWJ  De- 
troit as  announcer. 

CARLETON  W.  COLLIN,  in  charge  of 
informational  and  educational  activi- 
ties for  Michigan  State  AAA  Commit- 
tee, has  been  appointed  director  of 
farm  service  for  WKZO  Kalamazoo. 

FRANK  KOZELUCH  has  joined  KWG 
Stockton,  Cal.,  to  handle  agricultural 
and  farm  service  programs. 

JOHN  BRADY  to  WPEN  PhUadelphia 
as  script  writer. 

GORDON  TUELL,  KIRO  Seattle  an- 
nouncer, is  the  father  of  a  girl. 


Sarnoff  Booklet 

WHAT  RADIO  offers  the  career- 
searching  veteran  is  outlined  in  a 
booklet,  "Opportunities  in  Radio 
and  Electronics  for  Returning 
Service  Men,"  written  by  Brig. 
Gen.  David  Sarnoff,  RCA  president, 
and  released  last  week  by  RCA. 
Declaring  that  the  advent  of  tele- 
vision "promises  some  of  the  most 
interesting  opportunities  ever  avail- 
able to  a  returning  warrior  seek- 
ing a  usftful  career  in  peace,"  Gen. 
Sarnoff  also  points  out  that  "tele- 
vision is  not  all  there  is  to  radio 
today,  any  more  than  broadcasting 
was  the  limit  of  radio  in  1920. 
There  are  endless  opportunities  for 
radio  research  and  for  exploring 
in  space,"  he  continues.  "The  'ether' 
is  still  quite  a  wilderness." 


Writers'  Guild  Meet 

THREE  regions  of  the  Radio 
Writers'  Guild  will  hold  their  sec- 
ond semi-annual  meeting  of  the 
National  Executive  Council  in  Chi- 
cago May  23.  Chief  subject  will  be 
the  coming  negotiations  for  a  na- 
tional basic  minimum  agreement 
for  freelance  writers. 


Lt.  Hoffenberg  Heads 
London  Office  of  AFN 

LT.  KARL  HOFFENBERG,  for- 
merly with  WGN  Chicago,  is  new 
head  of  American  Forces  Network, 
London,  filling  the  vacancy  created 
by  the  elevation  of  Lt.  Col.  John  S. 
Hayes  to  the  associate  directorship 
of  the  Troop  Broadcasting  Service 


Lt.  Hoffenberg  at  AFN  Mike 

SHAEF  and  the  promotion  of 
Major  Bob  Light  to  the  chief  exec- 
utive post  in  Paris. 

Lt.  Hoffenberg,  program  director 
since  1943,  now  supervises  AFN's 
activities  from  London  to  the  troops 
in  the  United  Kingdom  and  the 
Continent. 

He  arrived  at  AFN  on  the  day 
of  its  inception,  July  4,  1943,  and 
has  played  an  important  part  in  its 
growth.  Staff  Sgt.  Harry  Lytle, 
formerly  with  WBNS  Columbus, 
takes  over  Lt.  Hoffenberg's  post  as 
program  director. 


KHMO  Covers 

KHMO  Hannibal,  Mo.  gave  com- 
plete coverage  of  the  tornado  which 
struck  parts  of  Missouri  and  Illi- 
nois, doing  $150,000  worth  of  dam- 
age. Using  information  from  tele- 
phone messages  and  AP,  KHMO 
gave  listeners  news  of  the  situa- 
tion from  5:30  a.m.  when  the  sta- 
tion went  on  the  air  until  the  emer- 
gency was  over.  A  special  on  the 
spot  broadcast  was  carried  frqm 
the  radio  room  of  the  Police  Dept. 
in  the  City  Hall,  with  an  appeal 
from  the  mayor  for  trucks  to  clear 
debris,  and  directions  to  those  help- 
ing. Response  was  immediate,  and 
KHMOi  was  credited  with  being 
largely  responsible,  through  its 
broadcasts,  for  the  quick  help. 
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BROADCASTING    •    Broadcast  Advertising 


ANOTHER  PACKAGE  DEAL 

Here's  your  opportunity  to  get  radio's  hottest  trio  doing  78 
of  the  most  popular  tunes — many  with  the  sensational  Ida 
James  as  vocalist.  There  are  eight  sixteen-inch,  33  1/3 
rpm,  double-faced  transcriptions  in  this  album.  You  can 
NOW  get  these  discs  at  $75.00  for  the  whole  group. 

,tAO.NG  TONES-.n.ludin«- 

KNOWIAEAK.SS      •  soUO  POTATO  SAUAD 

,H.S  U  NVAKE  VOO  tAOGH  ,  ,EAU«  NOV. 


Personal  Management 

CARLOS  GASTEL 


CHICAGO 

5000 WATTS  560KC 


CHICAGO  CUBS 
BASEBALL  FOR  1945 


National  Representative 
250  PARK  AVE.,  NEW  YORK 
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Y  &R  COMPLETES 
RADIO  RESHUFFLE 

COMPLETING  the  reorganization 
of  its  radio  division  begun  last  fall, 
Young  &  Rubicam  last  week  ap- 
pointed four  executives  as  program 
managers  "to  provide  closer  coordi- 
nation between  the  division  and 
other  branches  of  the  agency,  and 
more  thorousrh  supervision  of  each 
radio  show." 

rro^ram  managers  are  Joe  Mo- 
ran,  who  continues  as  associate  di- 
rector of  the  division  but  is  being 
relieved  of  his  previous  assign- 
ments to  devote  full  time  to  de- 
veloping the  nev/  system  of  admin- 
istration; Max  Wylie,  George  Mc- 
Garrett  and  William  Forbes.  Mr. 
Forbes  continues  as  manager  of 
the  television  and  research  sections 
of  the  agency's  radio  division. 

Y&R  also  announced  the  ap- 
pointments of  Ed  Duerr,  formerly 
a  production  supervisor,  as  man- 
ager of  radio  production;  Alexan- 
der Stronach  Jr.,  formerly  talent 
supervisor,  as  manager  of  the  tal- 
ent department;  and  of  Glenhall 
Taylor,  since  1942  acting  head  of 
the  agency's  Hollywood  radio  office, 
as  associate  director  of  the  radio 
division. 

Gordon  D.  Gates,  vice-president 
and  general  manager,  heads  the 
administration  of  the  division.  The 
production  operation  is  under 
Harry  Ackerman,  vice-president. 
John  Swayze  is  manager  of  the  ra- 
dio commercial  department;  Carlos 
Franco,  associate  director  of  the 
division,  is  chief  of  station  rela- 
tions; Jack  Barry  operates  the  di- 
vision's motion  picture  section. 


Cabrera  to  Mathes 

RAY  CABRERA,  formerly  a  brand 
manager  of  Carter  Products  Inc., 
New  York,  where  he  supervised 
advertising  for  Carter's  Little  Liver 
Pills  and  Hush,  has  been  named 
vice-president  and  account  execu- 
tive of  J.  M.  Mathes  Inc.,  New 
Yoi'k.  Phillip  Richardson,  promo- 
tion manager  for  Teel  and  Drene 
at  Procter  &  Gamble  Co.,  Cincin- 
nati, joins  Carter  as  brand  man- 
ager in  June,  with  products  still  to 
be  assigned.  C.  E.  Douglas  is  brand 
manager  for  Arrid. 


McCord  Name  Change 

McCORD  Co.,  Minneapolis  agency, 
will  be  known  as  Melamed-Hobbs 
effective  May  1.  Louis  Melamed 
has  been  president  and  treasurer 
of  McCord  and  R.  W.  Hobbs  ac- 
count executive.  Agency  opened  a 
Chicago  office  last  week  headed  by 
F.  Clifford  Estey  [Brjadcasting, 
March  26]  at  333  N.  Michigan. 
Telephone:  State  9522. 


UTAH  BROADCASTING  Co.,  owners 
and  operators  of  KUTA  Salt  Lake  City, 
has  changed  firm  title  to  Utah  Broad- 
casting &  Television  Co.  Experiments 
In  television  are  being  conducted,  and 
architect's  plans  have  been  completed 
for  television  studios  In  KUTA's  new 
building.  Construction  Is  to  start  soon. 


QUARTER-HOUR  show,  "Musical  Score- 
board", conducted  by  Bill  Anson  for 
the  1945  baseball  season  on  WJJD  Chi- 
cago and  WIND  Gary  has  been  started 
under  sponsorship  of  Atlas  Brewing  Co., 
Chicago.  Agency  is  Olian  Adv.,  Chicago. 


BABY  SNOOKS  (alias  Fanny  Brice)  cuts  up  for  "company",  in  this 
instance  (1  to  r)  :  William  C.  Gittinger,  CBS  vice-president  in  charge 
of  sales;  William  R.  Baker  Jr.,  vice-president  of  Benton  &  Bowles,  agency 
handling  account  of  General  Foods-Post  Toasties,  sponsor  of  Toasties 
Time  on  CBS  and  featuring  Miss  Brice;  Clarence  E.  Eldridge,  vice-pres- 
ident of  General  Foods  Sales  Co.,  and  Charles  G.  Mortimer,  vice-president 
in  charge  of  advertising  for  General  Foods  Corp. 


flGEnCIES 


BLAINE-THOMPSON  Co.,  New  York,  to 
accommodate  increased  radio  activity 
and  personnel,  has  taken  an  additional 
floor  at  its  present  address,  234  W.  44th 
St.  New  quarters  include  a  small  the- 
ater and  rehearsal  studio  as  well  as 
new  offices.  In  addition  to  WALTER 
LURIE,  new  creative  head,  radio  de- 
partment includes  MARLO  LEWIS,  vice- 
president  and  radio  director;  RICHARD 
ASH,  commercial  business  manager; 
MINNA  BESS  LEWIS,  in  charge  of  cre- 
ative copy,  and  PATRICIA  PECK,  as- 
sistant to  Mr.  Lewis. 

BERT  R.  GREENE  has  been  appointed 
account  executive  and  sales  and  dis- 
tribution counselor  of  the  Ralph  H. 
Jones  Co.,  Cincinnati.  He  has  served  as 
major  with  the  AAF  as  area  contract- 
ing officer  for  three  years  and  formerly 
was  with  Johns-Mansville  Corp.,  New 
York. 

VERNE  MEIER,  formerly  with  First 
Federal  Savings  &  Loan  Assn.,  Detroit, 
as  sales  promotion  director,  to  Wolfe- 
Jickllng-Dow  &  Conkey,  Detroit,  as 
market  analyst  and  researcher. 
WALLACE  F.  ELLIOTT,  former  pro- 
ducer and  program  director  of  KROW 
Oakland,  has  become  a  partner  in  the 
Rhoades  &  Davis  Adv.  Agency,  San 
Francisco. 

J.  K.  STRUBING  Jr.,  vice-president  and 
account  executive  of  Compton  Adv., 
New  York,  has  been  elected  a  director. 

WILLIAM  B.  LEWIS,  vice-president  and 
radio  director  of  Kenyon  &  Fckhardt, 
New  York,  has  been  named  chairman 
for  the  radio  Industry  of  United  Urban 
League  Service  Fund. 

WILLIAM  E.  BERCHTOLD,  formerly 
with  J.  Waltpr  Thompson  Co.,  to  Foote, 
Cone  &  Beldlng,  New  York. 

MILTON  J.  BAKER,  formerly  of  WOL 
Washington  sales  staff,  to  Henry  J. 
Kaufman  Adv.,  Washington,  as  account 
executive. 

AXEL  GRUENBERG,  Hollywood  pro- 
ducer for  Dancer-Pltzgerald-Sample  on 
former  NBC  "Dreft  Star  Playhouse",  has 
returned  to  New  York  for  a  new  pro- 
duction assignment.  Procter  &  Gamble 
recently  replaced  that  dally  quarter- 
hour  dramatic  series  with  "Joyce  Jor- 
dan" series. 

AL  SCALPONE,  commercial  supervisor 
of  Young  &  Rubicam,  Hollywood,  is  the 
father  of  a  boy. 

JEFFERSON  K.  WOOD,  former  head  of 
his  own  agency,  has  joined  Glasser- 
Gailey  &  Co.,  Los  Angeles,  In  an  execu- 
tive capacity  on  household  products 
and  food  accounts. 

WALLACE  F.  ELLIOTT,  program  direc- 
tor and  continuity  chief  of  KROW 
Oakland,  Cal.,  has  resigned  to  assxune 
partnership  in  Rhoades  &  Davis  Adv  , 
San  Francisco. 

JOHN  NELSON,  former  space-buyer  and 
contact  man  of  McCann-Erlckson,  San 
Francisco,  has  joined  The  Blow  Co.. 
Hollywood,  in  an  executive  capacity. 


MRS.  LOIS  MUHL,  formerly  program 
director  of  WIS  Columbia,  S.  C,  has 
joined  the  radio  department  of  J.  M. 
Mathes  Inc.,  New  York. 

LOUIS  M.  KNOPP,  radio  creator,  and 
JOHN  K.  MORTLAND,  account  execu- 
tive, have  been  elected  vice-presidents 
of  Campbell-Mlthun  Inc.,  Minneapolis 
and  Chicago  agency. 

A.  R.  (Bud)  BOOKER,  former  account 
executive  for  West-Marquis  Inc.,  Los 
Angeles,  has  opened  his  own  agency, 
Booker-Cooper  Inc.,  1709  W.  Eighth  St., 
Los  Angeles. 


Tom  Revere  Quits  Post 
With  Ted  Bates  Agency 

TOM  REVERE  has  resigned  as 
vice-president  and  radio  director  of 
Ted  Bates  Inc.,  New  York.  Agen- 
cy's radio  activities  will  be  conduct- 
ed principally  by  William  R.  Stuh- 
ler,  former  General  Foods  radio 
consultant,  who  joined  Bates  last 
October  as  vice-president  in  charge 
of  radio  production,  and  by  Thomas 
Harrington,  contact  man  on  Col- 
gate-Palmolive-Peet  Co.,  supervis- 
ing C-P-P  programs.  Mr.  Harring- 
ton, who  is  executive  vice-president 
and  chairman  of  the  plan  board, 
was  formerly  radio  chief  of  Young 
&  Rubicam.  Mr.  Revere  will  spend 
a  few  months  vacationing  at  his 
farm  in  Litchfield.  Conn. 


ms 
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Philadelphia 
Time  Buyer 


Letter  From 


a 


Living  in  Philadelphia,  it's  easy  for  me  to  "make  up  my 
mind"  between  Philadelphia  radio  stations.  I  think  all  Phila- 
delphia stations  are  good  mediums — and  I  buy  time  on  all  of 
them — but  frankly,  when  I  can  get  it,  I  would  rather  have 
time  on  WCAU — because  for  over  two  decades  WCAU  has 
been  the  station  which  Philadelphians  tune  in  by  force  of  habit. 

Umbrella  Coverage  is  one  of  the  reasons  why  WCAU  is  our 
agency's  "first  choice"  as  the  place  for  a  program  or  a  spot, 
and  why  we  often  use  this  phrase  in  conferences:  "Any  time 
is  good  time  on  WCAU." 


50,000  "FREE  WATTS"  SURGING  OUT  IN  A  GREAT  TIDAL  WAVE 
OF  POWER  IN  ALL  DIRECTIONS,  GIVING  "UMBRELLA  COVERAGE" 
OVER  A  CLEAR  NATIONAL  CHANNEL 


PHILADELPHIA  S  LEADirVD  RADIO  INSTITUTIOH 


.  ,  .  it  once  followed 
the  hounds 

The  orchestral  horn,  when  first  used 
in  Europe,  was  called  the  French 
horn  everywhere  but  in  France, 
where  it  was  known  as  the  cor  alle- 
mand,  or  German  horn.  Whether  the 
French  horn  was  developed  in 
France  or  not,  its  predecessor  was 
definitely  French — a  circular  bugle 
still  used  in  France  for  hunting. 

How  stopping  started 

When  the  French  horn  was  first  in- 
troduced into  the  orchestra,  music 
lovers  objected  to  its  sharp,  loud 
tones,  feeling  them  more  suited  to 
the  fields  and  woods  than  to  the  con- 
cert hall.  About  the  middle  of  the 
18th  century,  the  celebrated  horn 
player  Anton  Hampel  muted  the 
clear  sound  of  the  horn  by  inserting 
his  fingers  into  the  bell,  or  "stop- 
ping" the  horn.  In  addition  to  soft- 
ening the  tone,  "stopping"  bridged 
some  of  the  intervals  between  the 
harmonics.  Composers  use  the  mel- 
low tones  produced  by  "stopping"  to 
achieve  a  distant,  out-of-doors 
effect. 

You  push  the  middle 
valve  down 

To  complete  the  deficient  scales  of 
the  French  horn,  an  Englishman  in 
1788  invented  a  method  of  combin- 
ing two  horns,  but  the  resulting  in- 
strument proved  too  heavy  and  slow. 
In  1815  two  Germans  devised  the 
spring  valves  which  successfully 
solved  the  problem  and  are  still  used 
on  the  French  horn.  The  action  of 
the  modern  horn  is  as  fast  as  that 
of  any  keyboard  instrument. 


The  modern  French  horn,  tcith  a  fre- 
quency range  of  110  to  more  than 
6,000  c.p.s.,  has  a  soft,  muffled  tone. 
To  reproduce  it  with  maximum  nat- 
uralness, use: 

VERTICAL  CUT  RECORDINGS! 

Ekctrkat  Research  Products 
Diuision 

OF 

Wesrern  EkctrkCompany 

233  BROADWAY,  NEW  YORK  7,  N.  Y. 
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SponsoRs 


AMERICAN  CYANAMID  &  CHEMICAL 
Corp.,  Azusa,  Cal.  (ground  squirrel  ex- 
termination), In  a  six-week  campaign 
started  April  26  is  sponsoring  daily  par- 
ticipation in  "Farming  for  Profit"  and 
also  Is  using  total  of  39  transcribed 
spots  on  KFPY  Spokane,  six  spots 
weekly  on  KRLC  Lewlston,  Ida.,  and  one 
per  week  on  KHQ  Spokane.  Agency  Is 
Will  Grant  Adv.,  Los  Angeles. 

PLANET  PICTURES  Inc.,  Burbank,  Cal., 
has  appointed  Gene  Grant  &  Co.,  Holly- 
wood station  representative,  to  handle 
advertising  and  assume  representation 
for  commercial  and  Institutional  tele- 
vision films. 

KUEBLER  BREWING  Co.,  Easton,  Pa., 
will  sponsor  the  Frederick  W.  Ziv  Co. 
"Pleasure  Parade"  transcribed  series 
five-weekly  for  52  weeks  on  WEST 
Easton. 

INTERNATIONAL    TELEPHONE  Corp. 

and  associated  companies  have  appoint- 
ed Pacific  Coast  Adv.  Co.,  San  Fran- 
cisco, to  handle  advertising  In  the 
West.  Agency  will  serve  Mackay  Radio, 
Commercial  Cable  Co.  and  All  American 
Cables  &  Radio  Inc.  Radio  is  being 
considered. 

SPERRY  Corp.,  New  York,  has  renewed 
Paul  Manning's  Sunday  broadcasts  from 
Paris  on  WOR  New  York  for  another 
year.  Placed  by  Young  &  Rublcam,  New 
York,  broadcasts  are  recorded  and  played 
over  the  public  address  systems  of 
Sperry  plants  during  Monday  lunch 
hours. 

RKO  RADIO  PICTURES,  Chicago,  to 
promote  motion  picture  "Enchanted 
Cottage",  will  sponsor  8  to  15  live  and 
transcribed  spots  weekly  April  30  thru 
May  4  on  following  Chicago  stations: 
WMAQ  WBBM  WGN  WCFL  WJJD. 
Placed  direct. 


CHARLES  MICHELSON  Radio  Tran- 
scriptions, New  York,  has  sold  "The 
Shadow"  transcribed  series  to  Acme 
White  Lead  &  Color  Works,  Detroit,  for 
13  week  presentation  on  KGHL  KGVO 
KDFN  WCHS;  and  to  WHB  Kansas  City, 
for  26  weeks  sponsorship  by  Cook  Paint 
&  Varnish  Co.  New  account  for  "My 
Prayer  Was  Answered"  is  KODY  North 
Platte,  Neb.,  39  weeks,  Adams  Funeral 
Home. 

SHELL  OIL  Co.,  St.  Louis  (petroleum 
products),  is  sponsoring  6  p.m.  Thurs- 
day broadcasts  over  KSD  St.  Louis  fea- 
turing managers  Billy  Southworth  of  the 
Cardinals  and  Luke  Sewell  of  the 
Browns. 

CARBOLA  CHEMICAL  Co.,  Natural 
Bridge,  N.  Y.  (Carbola,  Hylite  Water 
Putty  and  CCC  Louse  Killer),  has  ap- 
pointed W.  L.  Wright  Co.,  Rochester,  as 
agency.  Radio  is  considered. 
JELUM  Inc.,  Joliet,  111.  (Man's  Brown 
Gravy  Mix),  has  placed  its  account  with 
MacDonald-Cook  Co.,  South  Bend,  Ind. 
WETALENE  LABS.  Inc.,  Columbus,  O. 
(household  cleanser),  is  said  to  have 
appropriated  $10,000  for  promotion  cam- 
paign to  include  radio  and  has  named 
Byer  &  Bowman  Adv.,  Columbus,  as 
agency. 

COCA-COLA  Co.  export  division  is  spon- 
soring three  Latin  American  radio  pro- 
grams, one  a  symphonic  concert,  in  Rio 
de  Janeiro  and  Sao  Paolo,  Brazil.  Be- 
ginning what  may  expand  to  a  cam- 
paign covering  the  southern  republics, 
Coca-Cola  has  appointed  McCann-Erick- 
son,  foreign  division,  to  handle  radio 
advertising  In  Brazil  and  Argentina. 

FAMOUS  FAIRSEX  Inc.,  New  York 
women's  clothing  store,  has  appointed 
Seidel  Adv.,  New  York,  to  handle  pro- 
motion. Radio  may  be  used. 


in  the  Ark-La-Tex  area,  KWKH 
—with  its  50,000  watts— is  the 
No.  1  Medium,  with  full  coverage 
and  SELLING  POWER  in  this 
prosperous  market. 


CBS  ^  $  0,0  0  0  UJilTTS 

SHREVEPORT,  LOUISIANA 

Represented  by  The  Branham  Co. 


SAMPLES  of  Wildroot  products 
were  given  to  M.  M.  Sillerman  (1), 
president,  and  Noel  Rhys,  account 
executive,  of  Keystone  Broadcast- 
ing System,  by  Gertrude  Scanlan, 
BBDO  New  York  local  manager  as 
Wildroot  Co.,  Buffalo,  sponsored  a 
series  on  65  stations  of  the  network. 


MILK  FOUNDATION  Inc.,  Chicago, 
sponsors  one  to  six  station  break  an- 
nouncements weekly  on  the  following 
Chicago  stations:  effective  April  16, 
WGN  WCFL;  effective  AprU  23,  WGES: 
effective  April  27,  WBBM.  Firm  on  AprU 
16  began  participation  on  "Club  560" 
on  WIND.  WBBM  52  week  contract  and 
other  13  week  contracts  were  placed  by 
McCann-Erickson,  Chicago. 

SENTINEL  RADIO  Corp.,  Chicago,  has 
appointed  W.  W.  Garrison  &  Co.,  Chi- 
cago, to  handle  advertising.  Radio  Is 
considered  for  next  fall. 

RILLING  -  ARNAO  Co.,  Minneapolis 
(Naildri),  is  using  three  spots  weekly  on 
KFI  Los  Angeles.  Contract  is  for  13 
weeks.  Campbell-Mlthun  Adv.,  Min- 
neapolis, has  the  account. 

BALL  BROS.  Co.,  Muncie,  Ind.  (fruit 
jars),  on  April  16  started  three  spots 
weekly  on  KFI  Los  Angeles.  Contract  is 
for  13  weeks.  Agency  is  Applegate  Adv., 
Muncie,  Ind. 

OKLAHOMA  CITY  INSURORS  EX- 
CHANGE is  sponsoring  transcribed  j 
"Eye-witness  News"  on  KOCY  Okla- 
homa City  for  26  weeks  beginning  April 
15.  Agency  is  Erwin,  Wasey  &  Co.,  Okla- 
homa City;  transcriptions  by  Frederic 
W.  Ziv  Co.,  New  York. 

DODDS  MEDICINE  Co.,  Toronto  (pro- 
prietary), has  started  spots  twice  week- 
ly on  CKEY  Toronto.  Agency  is  A.  J. 
Denne  Co.,  Toronto. 
MEYER  ARNOLD  Co.,  GreenvUle,  S.  C. 
AprU  16  started  Frederick  W.  Ziv  Co. 
transcribed  "Old  Corral"  western  show 
on  WFBC  Greenville,  5  weekly  for  52 
weeks.  Agency  is  Robert  Glass  Adv.. 
GreenvUle. 

GABY  Inc.,  New  York,  has  started 
thrice-weekly  participations  for  suntan 
lotion  on  WABC  New  York,  supplement- 
ing campaign  in  other  media.  Placed 
thru  Al  Paul  Lefton  Co..  New  York. 
{Continued  on  'page  56) 
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Only  A  Combination  of  Stations  Can  Cover 
Georgia's  Three  Major  Markets 


5000W*    920  Kc 


ATLANTA 


5000W    940  Kc 


WTOC 


5000W    1290  Kc 


AVAILABLE  AT  COMBINATION  RATES 


MACON 


SAVANNAH 


A/f  CBS 


NO  SINGLE  STATION,  regardless  of  power,  has  a  strong 
enough  signal  to  deliver  primary  coverage  of  Georgia's 
three  major  radio  markets. 

But  the  GEORGIA  MAJOR  MARKET  TRIO,  consisting 
of  the  three  CBS  stations  in  these  three  markets 
does  the  job 

-AT  ONE  tow  COST 


GEORGIA 


MAJOR 
MARKET 


Trio 


Represented  by  THE  KATZ  AGENCY,  Inc. 


AND  NOW... the  General  Electric 


Television  by  wire  for 
business,  education 
and  industry 


The  G-E  Intra-Tel  system  can  make  a  store 
the  show  place  of  a  community.  With  it,  it  will 
be  possible  to  televise  and  transmit  living  pic- 
tures throughout  the  store  and  in  display 
windows.  It  is  a  new  sales  power  that  will  in- 
crease customer  traffic  on  every  floor  and  in 
every  department. 


From  the  television  laboratories  of 
General  Electric  has  come  a  powerful 
new  selling  aid  for  business,  a  dynamic 
medium  for  education,  an  effective  tool 
for  industry.  It  is  G-E  Intra-Tel— a 
television-by-wire  system  that  can 
carry  high-quality  pictures  and  sound 
and  reproduce  them  anywhere  within 
the  range  of  the  system. 
•  Intra-Tel  has  great  potentialities.  In 
merchandising  it  can  increase  store 
traffic.  With  an  Intra-Tel  system  dy- 
namic demonstrations  can  be  displayed 
simultaneously  on  every  floor  and  in 
show  windows.  In  education,  the  Intra- 
Tel  system  can  bring  special  demon- 


strations, lectures,  and  motion  pictures 
to  every  classroom.  In  industry  the 
Intra-Tel  system  can  provide  the 
means  for  coordinating  activities 
throughout  a  plant,  observe  production 
progress,  to  peer  into  inaccessible  places 
or  to  observe  extremely  hazardous 
operations.  The  Intra-Tel  system  uses 
no  transmitter  and  its  installation  thus 
requires  neither  FCC  license  nor  gov- 
ernment approval. 

O  A  G-E  Intra-Tel  system  includes  one 
or  more  portable  pickup  cameras,  one 
or  more  sound  microphones,  and  a  con- 
trol and  monitoring  console.  The  entire 
system  is  designed  so  that  both  picture 


and  sound  are  fed  by  cable  to  any 
number  of  home-type  or  display  re- 
ceivers. If  desired,  a  motion  picture 
projector  and  film  pickup  camera  can 
easily  be  added  to  the  system.  Provi- 
sion can  also  be  made  to  link  the  sys- 
tem to  any  outside  local  television 
broadcast  station  by  means  of  coaxial 
line  or  by  radio  relay. 
O  For  details  on  G-E  Intra-Tel  systems 
and  television  broadcast  systems,  see 
your  G-E  broadcast  equipment  repre- 
sentative, or  write  for  the  booklet 
"Television  Broadcasting  Post-War," 
Electronics  Department,  General 
Electric,  Schenectady  5,  N.  Y. 


STUDIO   AND  STATION  EQ 


GENERAL  0  ELECTRIC 


(8»>oi-e>ll 


A  typical  G-E  Inlra-Tel  system.  With  the 
Intra-Tel  system,  portable  television  cam- 
eras and  sound  microphones  can  be  operated 
from  any  place  in  store  or  plant.  Pictures 
and  sound  picked  up  by  cameras  (1)  and 


microphone  with  microphone  amplifier  (2) 
and  (3)  are  fed  by  cable  to  the  control 
and  monitoring  console  (4).  Outlets  at  the 
console  make  it  possible  to  feed  picture 
and  sound  signals  by  cable  to  any  number  of 


display  receivers  (5).  Amplifiers  and  pulse 
generator  (6)  maintain  signal  levels  and 
synchronize  scanning,  respectively.  Film 
projector  (7)  is  used  for  motion  pictures. 


Han  to  visit  General  Electrie's  great  televi- 
tien  proving  ground  —  WRGB  at  Schenectady. 

Every  Wednesday  and  Friday  are  "open 
house"  days.  Write  for  the  folder,  "How  to 
get  to  Schenectady,"  or  see  your  local  G-E 
broadcast  equipment  representative. 


Establish  a  delivery  priority  now  on  your 
future  television  equipment.  General  Electric 
offers  you  the  "G-E  Television  Equipment- 
Reservation  Plan."  Write  for  your  copy.  It 
explains  how  you  can  assure  yourself  early 
delivery  of  your  television  equipment. 


Hear  the  G-E  radio  programt :  "The  World 
Today^'  news,  Monday  through  Friday,, 
6:45  p.rrx.,  EWT,  CBS.  "The  C-E  All- 
Girl  Orchestra,"  Sunday  10  p.m.,  EWT, 
NBC.  "The  G-E  House  Party,"  Monday 
through  Friday,  4  p.m.,  EWT,  CBS. 


FM  .  TELEVISION  •  AM^^^^^/ 


Sponson^  ^ 


(  Continued  from  page  52) 
BARBARA  ANN  BAKING  Co.,  Los  An- 
geles (bread),  for  52  weeks  has  started 
four  spots  weekly  on  KFI  Los  Angeles 
with  similar  schedule  on  KHJ  Los  An- 
geles. Firm  also  sponsors  weekly  half- 
hour  "Hollywood's  Open  House"  on 
southern  Cal.  Don  Lee  stations  and 
the  30-mlnute  "Pay  Day  Quiz"  on 
KMPC  Hollywood.  Scholts  Adv.  Service, 
Los  Angeles,  services  account. 
SPARKLETTS  DRINKING  WATER 
Corp.,  Los  Angeles  (Sparketa  Up),  April 
17  started  inning-by-inning  flash  re- 
sults of  Pacific  Coast  and  major  league 
baseball  games  on  KWKW  Pasadena. 
Spaced  at  approximately  five-minute  In- 
tervals dally  schedule  wUl  run  until 
September.  Raymond  R.  Morgan  Co., 
Hollywood,  has  the  account. 


WM.  TAYLOR  SONS  &  CO.,  Cleveland 
(department  store),  is  sponsoring  half- 
hour  transcribed  "Memory  Lingers  On", 
six-weekly  on  WGAR  Cleveland.  Agency 
is  Edward  Hibshman  Co.,  Cleveland. 

H.  W.  (Tex)  RODEN,  president  of  Amer- 
ican Home  Foods  Inc.,  has  written  a 
third  mystery  thriller,  "One  Angel  Less" 
[William  Morrow  &  Co.,  New  York,  $2]. 

LIT  BROS.,  Philadelphia  department 
store,  April  30  placing  direct  starts  local 
sponsorship  on  WCAU  Philadelphia,  of 
the  CBS  "Morning  News  Round-Up" 
Mon.  thru  Sat.  8-8:15  a.m. 

UNITED  DRUG  Co.,  Toronto  (Rexall 
products),  has  started  "Jimmy  Durante 
and  Gary  Moore"  on  CFRB  Toronto 
and  CKAC  Montreal,  Fri.  10-10:30  p.m. 
Agency  is  N.  W.  Ayer  &  Son,  New  York, 
and  Ronalds  Adv.,  Toronto. 

G.  HEILEMAN  BREWING  Co.,  La  Crosse. 
Wis.,  April  16  for  13  weeks  started  thrice- 
weekly  transcribed  chain  break  spots  on 
Wisconsin  Network.  Agency  is  L.  W 
Ramsey  Co.,  Chicago. 


IBMUERQUE 


^      "^mce'ff  ^Je^  "^oAket 

*  KOOM  * 

1260  KC.  -  lOOO  WATTS.  FULL  TIME  -  COLUMBIA  AFFILIATE 


POPULATION* 


73,327 


BUYING  POWER"  $90,265 


■^n'^o/  OF  To- 


RETAIL  SALES"  $40,580 


RETAIL  SALES 


*  Source:   U.  S.  Bureau  of  Census  and  O.  P.  A. 
**  In  thousands  (000  omitted).    Source:    Sales  Management 


"1^  "\  7  Q  "C      In  Santa  Fe,  state  capital  and  second  largest 
V     V.^   J.  New  Mexico,  gives  complete  basic 

(U40KC.     lOOWa^ul  X,        1-  ,  . 

coverage  New  Mexico  s  second  major  mar- 
ket at  low  cost.  Affiliated  with  KGGM  and  the  Columbia  Broad- 
casting system. 


TAYLOR'HOWE-SNOWDEN  RADIO  SALES 
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Baseball  in  N.  Y. 

LEVER  BROS,  is  placing  tran- 
scribed "Lifebuoy"  announcements 
before  and  after  all  games  of  the 
New  York  Yankees  and  Giants  on 
WINS  New  York,  heard  daily. 
Agency  is  Ruthrauff  &  Ryan,  New 
York.  Nedick's  New  York  refresh- 
ment stand  chain,  has  signed  for 
Don  Dunphy's  ten-minute  sports 
broadcast  before  the  Sunday  games, 
through  Weiss  &  Geller,  New  York. 


KING  JEWELRY  Co.,  Los  Angeles  (re- 
tail), on  May  7  starts  five-weekly  quar- 
ter-hour transcribed  series  "So  the 
Story  Goes"  on  KHJ  Los  Angeles.  Firm 
has  started  five-weekly  transcribed  ver- 
sion of  "The  Shadow"  on  KHJ  and  a 
Sunday  night  five-minute  newscast  on 
KNX  Los  Angeles.  Contracts  are  for  52 
weeks.  Agency  is  Raymond  R.  Morgan 
Co.,  Hollywood. 

MURINE  Co.,  Chicago  (eye  drops),  is 
using  thrice-weekly  spots  on  a  long 
term  schedule  on  KROW  Oakland.  BBDO 
New  York  has  the  account. 

TANNER    MOTOR    LIVERY    Co.,  Los 

Angeles  (bus  transportation),  in  early 
May  starts  brief  spDt  campaign  on 
KENO  Las  Vegas,  Nev.  Other  western 
stations  will  be  added.  Agency  is  Small, 
Levitt  &  Smith,  Los  Angeles. 

SLAVICK  JEWELRY  Co.,  Los  Angeles 
(retail),  has  increased  local  sponsor- 
ship of  NBC  program  "Larry  Smith — 
Commentator"  from  two  to  five  per 
v/eek  on  KFI  Los  Angeles.  Firm  also 
sponsors  daily  participation  in  "Art 
Baker's  Notebook"  on  that  station.  In 
addition,  the  daily  sixty-minute  record- 
ed "Musical  Masterpieces"  and  six- 
weekly  quarter-hour  newscast  is  spon- 
sored on  KFAC  Los  Angeles.  Dally  15- 
mlnute  recorded  musical  "Footllght 
Favorites"  is  used  on  KECA  Los  Ange- 
les. Agency  is  Paul  Wlnans  Adv.,  Los 
Angeles. 

LEVER  BROS.,  Toronto  (Lifebuoy  soap), 
has  started  five  dally  transcribed -spots 
on  a  number  of  Canadian  stations.  Ac- 
count is  placed  by  Ruthrauff  &  Ryan, 
New  York 

J.  B.  WILLIAMS  Co.,  Montreal  (Glider 
shave  cream),  starts  In  July  flve-mlnute 
sportscasts  Mon.  thru  Sat.  on  a  number 
of  Canadian  stations.  Agency  is  J. 
Walter  Thompson  Co.,  Montreal. 

ROGERS-MAJESTIC  Ltd.,  Toronto  (re- 
ceivers and  appliances),  has  appointed 
J.  J.  Gibbons  Ltd.,  Toronto,  as  agency. 
Plans  are  underway  for  an  institutional 
campaign  until  postwar  merchandise  Is 
ready. 

T.  SISMAN  SHOE  Co.,  Aurora,  Ont. 
(sport  shoes),  has  started  one-minute 
spots  on  a  number  of  Ontario  stations. 
Agency  Is  E.  W.  Reynolds  &  Co..  To- 
ronto. 

HUDSON'S  BAY  Co.,  Vancouver  (de- 
partment stores),  has  started  daily  com- 
mentary of  local  events  on  CKWX  Van- 
couver. Agency  is  Cockfield  Brown  & 
Co.,  Vancouver. 

PANTHER  RUBBER  Co.,  Montreal,  in 
June  starts  spots  five  days  weekly  on  a 
number  of  eastern  Canadian  stations. 
Agency  is  Stevenson  &  Scott,  Montreal. 


CAB  Drops  Dual 
Ratings  System 

Returns  to  Chronological 
Lists  After  Pole  Taken 

WITH  COMPLETION  of  a  year 
01  81-city  interviewing,  Coopera- 
tive Analysis  of  Broadcasting  has 
revamped  its  reports  and  dropped 
the  dual  rating  system  that  showed 
ratings  for  the  old  33-city  base  as 
well  as  the  new  expanded  system. 
Leaving  only  the  81-eity  ratings, 
new  system  was  adopted  after  CAB 
subscribers  voted  for  the  single 
base.  It  is  accompanied  by  a  return 
to  chronological  listings,  showing 
the  four  networks  in  parallel 
columns. 

The  revised  twice-monthly  re- 
ports also  contain  alphabetical  in- 
dices of  nighttime  programs  and 
of  daytime  programs  separately 
for  weekdays  and  weekends,  as  well 
as  popularity  ranking  lists  for  day- 
time and  evening  programs.  Sepa- 
rate tables  give  the  ratings  of  re- 
gional or  limited  network  pro- 
grams and  of  national  spot  pro- 
grams. The  alphabetical  listings 
have  been  revised  to  show  programs 
by  the  names  they  are  generally 
called  by  listeners,  such  as  Charlie 
McCarthy  instead  of  Chase  and 
Sanborn  Program.  Commentators 
are  now  listed  alphabetically  by 
first  names. 

In  addition,  CAB  issues  each  year 
three  comprehensive  reports  on 
sets-in-use,  showing  variations  in 
listening  at  various  times  for  each 
season  on  a  national  basis,  broken 
down  into  seven  geographic  areas, 
time  zones  and  cities  by  size  of 
populations,  and  three  similar  pro- 
gram audience  reports. 

CAB  also  issues  four  reports  on 
audience  composition,  giving  sex 
and  age  groups  for  each  quarter- 
hour  period,  and  eight  brand  re- 
ports, showing  sponsor  or  product 
identification.  Finally,  there  are 
six  city  reports,  showing  listening 
for  each  of  the  81  cities  and  a 
breakdown  of  the  audience  by  sta- 
tions for  each  city. 

A  map  showing  the  cities  in 
which  CAB  interviews  are  made, 
with  the  number  of  stations  and 
interviewing  units  in  each  city,  is 
in  preparation  for  subscribers. 
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booked  solid 
before  first  broadcast  on  WJZ  I 


JAYZIE  rolled  out  the  carpet  for  this 
top-ranking  morning  show  on  April  16 

THANKS  TO  ALL  THESE  SPONSORS:  H.  Hicks  &  Sons,  Inc.  •  J.  W.  Beardsley's 
Sons  •  The  Davidson  Bros.  Corp.  •  Dorsay  Products  •  Hanscom  Baking 
Corp.  •  The  House  of  Herbs,  Inc.  •  Isbrandtsen-MoUer,  Inc.  •  C.  F. 
Mattlage  Co.  •  VegexCo.  •  West  Disinfecting  Co.  •  J.  A.  Wright  &  Co.,  Inc. 
Minwax  Co.,  Inc.  •  Maritime  Milling  Co.,  Inc.  •  Pieter  de  Witt 
Diamonds,  Ltd.  •  F.  Schumacher  &  Co.  •  William  A.  Nesbitt 

THERE'S  STANDING  ROOM  ONLY  now  for  sponsors  to  the  Fitzgerald  program. 
And  no  wonder!  The  same  real-life  antics  are  still  broadcast  from  the 
Fitzgeralds'  own  breakfast  table— the  same  cat's  meow  and  doorbell  ring, 
the  same  gay  sparkle  that  gives  each  moment  its  private  chuckle,  the  same 
pleasant,  effortless  advertising  that's  been  so  effective— everything  which 
has  made  those  delightful  Fitzgeralds  a  daytime  favorite.  But  ...  a  better 
time— 7:50  to  8:15  A.  M.— to  catch  the  whole  family  at  breakfast,  and  now 
over  WJZ,  New  York's  First  Station — stronger,  clearer. 

Approved  advertisers  will  be  given  priority  and  put  on  the  waiting  list  in 
order  of  application.  Why  not  talk  it  over  with  us  right  away? 


THE  FITZGERALDS  ARE  NOW  PLAYING 


Monday  through  Saturday,  7:50-8:15  A.M.  and  Saturday  at  3:30-4:00  P.M.  on 


WJZ 
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FM,  Video  Separate  Services, 
Chairman  Porter  Tells  Mosby 


CLARIFYING  his  letter  of  April 
2  regarding-  the  possibilities  of 
broadcasting  FM  programs  on  tele- 
vision sound  channels,  as  suggest- 
ed by  A.  J.  Mosby,  general  man- 
ager of  KGVO  Missoula,  Mont. 
[Broadcasting,  April  23],  FCC 
Chairman  Paul  A.  Porter  in  a  let- 
ter last  Monday  to  Mr.  Mosby 
made  it  plain  that  the  Commission 
regards  television  and  FM  as  two 
distinct  services,  each  to  be  de- 
veloped in  its  own  right. 

"The  Commission  expects  televi- 


sion channels  to  be  used  for  tele- 
vision," wrote  Chairman  Porter. 
"Similarly  it  expects  the  facilities 
provided  for  FM  to  be  used  to  the 
fullest  extent  possible." 

Thus  the  FCC  chairman  virtual- 
ly closed  the  door  to  a  proposal  by 
Mr.  Mosby  that  the  Commission 
consider  permitting  the  broadcast 
of  FM  on  television  sound  chan- 
nels, inasmuch  as  television  might 
be  a  service  limited  to  not  more 
than  two  to  four  hours  daily. 

Mr.  Mosby  has  circularized  other 
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broadcasters,  from  whom  he  so- 
licited comment.  He  contends  that 
the  present-day  broadcaster  can't 
finance  the  pioneering  of  both  FM 
and  television  as  separate  services, 
but  could  pioneer  with  a  combina- 
tion of  the  two,  "giving  regular 
FM  service  from  the  audio  chan- 
nel of  his  television  transmitter 
along  with  his  regular  AM  pro- 
grams and  occasional  television 
programs,  the  listener  using  his 
single  television  receiver  for  the 
particular  service  he  chooses." 

Following  are  excerpts  from  let- 
ters addressed  to  Mr.  Mosby  by 
various  broadcasters : 

J.  GORDON  WARDELL,  General  Man- 
ager, KGBX  Springfield,  Mo.— In  mar- 
kets such  as  ours  television  is  going  to 
be  almost  prohibitive  for  the  first  years 
of  operation  unless  we  can  find  some 
way  to  reduce  expenses,  and  I  believe 
your  idea  would  take  care  of  that  situ- 
ation. 

ED  CRANEY,  KFPY  Spokane,  KGIR 
Butte,  KXL  Portland,  Ore.,  KPFA  He- 
lena, Mont.,  KRBM  Bozeman,  Mont.— 
As  long  as  they  are  shifting  FM  up- 
stairs and  admit  that  television  even- 
tually is  going  to  be  shifted  upstairs, 
the  argument  Is  to  get  the  FM  and  tele- 
vision both  shifted  upstairs  at  the 
present  time.  Your  idea  goes  along  with 
this,  and  I  think  that  if  you  could  co- 
ordinate your  plans,  you  could  prob- 
ably talk  sense  to  the  Commission 
through  the  Senate  and  House  Inter- 
state Commerce  Committees. 

MARSHALL  H.  PENGRA,  Manager, 
KRNR  Roseburg,  Ore.— I  certainly  think 


FCC  Sends  Hyde,  Marks 
To  Puerto  Rico  Hearing 

FIVE  issues  involving  WPRP 
Ponce,  Puerto  Rico,  including  peti- 
tion for  voluntary  transfer  of  con- 
trol from  Julio  M.  Conesa  to  the 
Voice  of  Porto  Rico  Inc.  for  $30,000, 
and  application  of  Consolidated 
Broadcasting  Corp.  for  the  WPRP 
facilities  (1420  kc  with  250  w  un- 
limited) were  to  be  air-ed  in  public 
hearings  scheduled  to  begin  April 
30  before  FCC  General  Counsel 
Rosel  H.  Hyde,  sitting  as  examiner, 
at  the  U.  S.  District  Court  House, 
San  Juan,  P.  R.  Leonard  H.  Marks 
was  to  represent  the  Commission. 
William  C.  Koplovitz  of  Dempsey 
&  Koplovitz,  Washington,  is  coun- 
sel for  Voice  of  Porto  Rico  and 
Frank  Stollenwerck,  Washington, 
is  appearing  for  Consolidated.  All 
four  attorneys  left  Washington 
Wednesday  for  Puerto  Rico.  The 
WPRP  case  has  been  pending  more 
than  four  years. 


you  have  an  excellent  Idea  In  the  com- 
bination of  FM  and  television.  .  .  . 
Your  suggestion  would  clear  the  way 
for  many  smaller  stations  to  go  Into 
the  FM  field  secure  in  the  knowledge 
that  the  ultimate  development  of  tele- 
vision would  allow  them  to  proceed  in 
that  direction  with  the  minimum 
amount  of  change  in  equipment  and 
the  utilization  of  a  single  frequency. 

C.  T.  LUCY,  General  Manager,  WRVA 
Richmond,  Va.— From  our  knowledge  of 
the  technicalities  involved,  we  are  in 
accord  that  you  seem  to  have  a  good 
idea.  It  would  certainly  be  Interesting 
to  know  why  such  an  idea  has  not  been 
proposed  by  the  Institute  of  Radio  En- 
gineers or  others  interested,  in  broad- 
casting, as  your  proposal  seems  both 
logical  and  feasible  from  an  operations 
standpoint. 

JOHN  M.  RIVERS,  General  Manager, 
WCSC  Charleston,  S.  C— Most  certainly 
it  would  be  much  more  sensible  from 
the  standpoint  of  a  radio  station  to 
operate  the  audio  part  of  television  as 
FM  rather  to  have,  as  it  may  conceiva- 
bly be  necessary,  four  transmitters— 
your  AM,  your  FM,  the  audio  part  of 
television,  and  the  picture  part.  1  do 
not  think  there  is  much  doubt  that 
television  will  combine  the  audio  and 
pictures  in  one  transmission  operation, 
but  the  fact  remains  that  if  the  pro- 
gram you  advocate  is  adopted  by  the 
Commission,  then  we  will  end  up  with 
only  two  transmitters,  and  two  sets  of 
employes  to  worry  with. 

Text  of  Chairman  Porter's  clari- 
fying letter  to  Mr.  Mosby  follows: 

Reference  is  made  to  your  further 
communication  dated  April  11,  1945  in 
regard  to  the  use  of  the  sound  channel 
of  a  television  station  to  provide  a 
sound  service  when  a  suitable  television 
program  was  not  available. 

It  appears  that  I  have  not  made  my 
position  at  all  clear,  particularly  In  re- 
gard to  that  portion  which  you  quote: 
"For  example,  perhaps  the  television 
sound  transmitter  could  be  adapted  and 
licensed  for  both  services."  What  was 
meant  was  that  it  may  be  possible  to 
design  equipment  to  operate  alternate- 
ly on  either  the  sound  channel  of  a 
television  channel  or  on  a  channel  in 
the  FM  band.  I  did  not  have  in  mind 
the  transmission  of  sound  programs 
alone  when  operating  in  the  television 
band.  From  an  engineering  standpoint 
an  FM  transmitter  can,  of  course,  be 
converted  for  use  on  the  sound  chan- 
nel of  a  television  station  within  the 
tuning  limits  of  the  equipment. 

The  Commission  cannot  agree  with 
you  that  "If  FM  is  coming  Into  the 
broadcasting  picture,  it  will  be  transi- 
tory— a  stopgap  until  television  comes 
into  its  own,  so  let  it  come  as  an  ad- 
junct to  television  in  the  new  high 
frequency  television  bands."  You  will 
note  than  even  if  wide  band  FM  is  em- 
ployed on  the  sound  channel  of  a  tele- 
vision channel  it  would  occupy  only 
approximately  200  kc  out  of  6,000  kc 
and,  therefore,  could  not  be  considered 
as  making  use  of  the  channel. 

As  set  forth  in  the  Commission's  Pro- 
posed Report  on  Allocations  above  25 
mc,  the  Commission  expects  television 
channels  to  be  used  for  television.  Simi- 
larly it  expects  the  facilities  provided 
for  FM  to  be  used  to  the  fullest  extent 
possible. 


WGES  Chicago,  now  at  2400  W.  Madison 
St.,  wUl  move  to  larger  quarters  at 
2708  Washington  upon  WPB  approval. 


5000  WATTS 


NBC  IN  RICHMOND,VA. 
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The  Most  Powerful 
High-Frequency  Tube 

200  Kilowatts— developed  especially  for  high-power, 
high-frequency  broadcast  and  industrial  applications. 

Into  this  development  has  gone  all  the  knowledge 
and  experience  of  the  tube-building  art  that  make 
the  name  Federal  stand  for  dependability  —  a  repu- 
tation earned  by  more  than  35  years  of  service  in 
the  electronics  field. 

Federal  tubes  are  built  for  long  life  .  .  .  produced 
with  all  the  care  and  precision  of  fine  craftsmanship. 

Federal  always  has  made  better  tubes.  M^^^ij 


Mra/  Tblephone  and  RM^orpo, 


Newark  \,  N.  J. 
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PORTER  BLDG. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD 
Gpnernl  Manager 

ELIZABETH  WHITEHEAD 
Slalion  Director 


OWI  PACKET,  WEEK  MAY  21 


CnecK  the  list  below  to  And  the  war  message  announcements  you  will  broadcast 

during  the  week  beginning  May  21.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  Important  war  messages. 

STATION  ANNOUNCEMENTS 


W  MESSAGE 

NET. 
WORK 
PLAN 

Group 
Aff. 

Ind. 

Group 
AS.  Ind. 

NAT.  SPOT 

PLAN 
Live  Tra 

Seventh  War  Loan 

X 

X 

X 

X  X 

X 

Crop  Corps 

X 

X 

X  X 

Dangerous  Pennies 
Cadet  Nurses 

X 
X 

Car  Conservation   

V-Mail   

X 

II  X 

II  X 

See  OWI  Schedule  of  War  Message  161  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Helping  Shape  the  Earth  to 
Suit  Free  People 

Peoria  is  the  center  of  earth-moving  equipment  manufacture 
— equipment  vitally  needed  to  help  smooth  the  road  to  Vic- 
tory. After  the  war,  Peoria's  earth-moving  equipment  will 
be  called  on  to  reshape  the  face  of  a  battle-scarred  world. 

NOW  and  LATER,  Peoria's  prosperity  is  assured.  You  can 
depend  on  Peoriarea's  potent  buying  population  of  600,000 
to  continue  supplying  the  material 
from  which  sales  records  are 
made. 


100-Watter  Income 
Up  37%  for  Year 

FCC  Data  Shows  Figures  for 
Typical  Week  During  1944 

THE  AVERAGE  100  w  broadcast 
station  during  1944  had  a  gross 
income  of  $40,985,  which  was  37% 
more  than  in  1943,  according  to  an 
analysis  of  last  year's  broadcast 
revenues  by  the  FCC.  There  were 
28  commercial  stations  using  100 
w  in  operation  last  year,  of  which 
24  reported  total  net  time  sales  of 
$983,639,  which  was  an  increase 
of  $263,476  over  the  $720,062  re- 
ported the  preceding  year.  There 
were  also  five  noncommercial  100- 
watters  in  operation.  The  analysis 
completed  the  FCC's  survey  of  sta- 
tion revenues  during  1944. 
The  FCC  release  continued: 

All  of  these  stations  showed  increases 
in  their  net  time  sales;  4  reported  In- 
creases of  $25,000  to  $39,374;  4  of  $10,000 
to  $25,000;  8  of  $5,000  to  $10,000;  and  8 
of  $96  to  $5,000. 

Ten  of  the  28  commercial  stations 
serve  as  outlets  for  the  four  major  net- 
works, as  follows:  Blue,  2  stations;  CBS, 
1;  NBC,  1;  and  Mutual,  6. 

Licensees  of  13  of  these  stations,  or 
the  companies  or  individuals  owning 
or  controlling  them,  are  engaged  in 
other  businesses,  as  follows:  Education, 
3;  funeral  home,  1;  hotel  operator,  1: 
motion  picture  theatre,  2;  publishing, 
3;   religion,  2;  and  road  contractor,  1. 

These  stations  are  located  within  the 
continental  United  States  as  follows: 
Five  in  Texas;  4  in  Pennsylvania;  3  in 
New  Mexico;  2  each  in  California,  Illi- 
nois, New  York,  Oregon  and  Wisconsin; 
and  one  each  in  Alabama,  Colorado. 
Georgia,  Indiana,  Maine,  Montana,  Ok- 
lahoma, South  Dakota,  Utah,  Virginia 
and  West  Virginia. 


Correction 


WKRC  Cincinnati  will  rejoin  CBS 
June  1  as  a  basic  network  affiliate 
and  not  Mutual  as  incorrectly 
stated  in  Broadcasting  April  2. 


KMBC  Kansas  City  in  cooperation  with 
the  U.  of  Kansas  and  the  Kansas  City 
public  schools  will  sponsor  a  radio  in- 
stitute June  11-29.  Members  of  the 
regular  staff  under  the  direction  of  Dr. 
Charles  F.  Church  Jr.,  KMBC  director 
of  education,  will  be:  Mortimer  Frankel, 
associate  script  editor  of  CBS;  George 
Jennings,  director  of  Chicago  Board  of 
Education  radio  council;  Kenneth  G. 
Bartless,  director  of  radio  workshop  of 
V.  of  Syracuse;  Marguerite  Fleming, 
director  of  drama  and  radio  workshop, 
U,  of  Kansas;  Harold  B.  McCarthy,  di- 
rector of  WHA,  U.  of  Wisconsin;  Eliza- 
beth Goudy  Noel,  U.  S.  Office  of  Edu- 
cation; Nadlne  Miller,  director  of  Public 
Information  Service  of  Kansas  City; 
Charles  P.  Hunter. 


Notional  Sol.i  R.,.,e,.,i,ti„  .  Pa„(  «.  R„y„e,  Compony 
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Wisconsin  Telephone  company 


722  North  Broadway  Milwaukee 


JOHN  ODAY 


VICE  PRESIDENT 


BROADWAY  4740 


April  13,  1945 


Mr.  C.J.  Lanphier 
General  Manager,  WEMP 
710  No.  Plankinton  Avenue 
Milwaukee  3s  Wisconsin 

Dear  Mr.  Lanphier: 


Yesterday  afternoon,  following  the  unlooked-for  announce- 


ment of  the  death  of  President  Roosevelt,  an  avalanche  of  telephone 
calls  was  experienced  at  all  local  telephone  offices.    We  asked 
WMP  to  request  the  public  to  refrain  from  placing  unnecessary  tele- 
phone calls  because  the  heavy  load  was  interfering  with  the  proper 
handling  of  urgent  war  calls.    After  the  broadcast  was  made,  almost 
immediately  the  calling  load  dropped  and  within  a  short  time  the 
number  of  calls  being  placed  was  more  nearly  normal. 

The  assistance  given  to  us  in  this  connection  by  WDiP  was 
of  immeasurable  help,  and  sincere  thanks  is  expressed. 

Very  truly  yours. 


|THE  VOICE  OF  MISSISSIPPI 

uiaxix 


UP.  UP,  and  UP 


MISSISSIPPI 

Official  Sales  Tax  returns — a  re- 
liable index  to  business  in  the 
state  —  reveal  that  since  1939 
Mississippi  businesses  have  aver- 
aged a  general  increase  of  over 
103  percent*. 

For  instance,  food  sales  in  the 
state  since  that  time  hove  in- 
creased 107  percent;  wearing 
apparel,  159  percent;  furniture, 
81  percent;  general  merchandise, 
85  percent;  and  miscellaneous 
retail  business,   164  percent. 

This  is  definite  evidence  of  the 
upward  trend  of  business  in  Mis- 
sissippi. WJDX  is  the  one  radio 
station  in  Mississippi  that  offers 
you  effective  coverage  of  this 
growing,  stable  market— because 
WJDX  is  the  D-O-M-l-N-A-N-T 
''Voice  of  Mississippi". 
*State  Tax  Commission 


4.955,144 
spindles 
spinning 
VICTORY 


...daily  producing  cotton 
cloth  to  wrap  around  the 
world.  Produced  from  "picker 
to  bolt"  in  the  16-county 
WSPA  Primary  Area. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Home  of  Camp  Croft 

5000  watH  Day,  1000  watts  Night 
950  kiloeytlef,  Rep.  by  Holllngberv 
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Hearings  on  Clear- Channels 
Deferred  by  FCC  to  Sept.  5 

Need  of  Complete  Preparation  Emphasized  by 
Commission  in  Explaining  Postponement 


POSTPONEMENT  of  the  clear- 
channel  hearings  from  May  9  to 
Sept.  5  [Closed  Circuit,  April  16, 
Broadcasting  April  23]  was  an- 
nounced last  week  by  the  FCC. 

In  a  public  notice  the  Commission 
said  it  was  of  the  opinion  that  "it 
is  important  that  preparation  for 
the  clear-channel  hearing  be  thor- 
ough and  complete  so  that  the  deci- 
sion can  be  made  upon  the  basis  of 
a  comprehensive  record." 

Work  Under  Way 

Pointing  out  that  "substantial 
preparatory  work  has  already  be- 
gun," the  FCC  nevertheless  took 
cognizance  of  the  vital  Jbearing  of 
data  now  being  assembled  by  three 
Government  -  industry  engineering 
committees  on  the  overall  phases 
of  clear  channel  broadcasting.  These 
committees,  already  at  work,  are 
expected  to  complete  their  tasks  be- 
fore the  Sept.  5  date. 

Plans  are  to  make  their  respec- 
tive findings  available  to  "interest- 
ed persons"  in  advance  of  the  hear- 
ing, to  permit  the  various  interests 
to  prepare  their  respective  cases. 
Licenses  of  more  than  50  stations, 
three  major  networks,  a  regional 
network  and  several  other  organi- 


zations have  filed  appearances 
[Broadcasting,  April  9]. 

In  addition  to  the  three  engineer- 
ing committees,  a  fourth  group  on 
surveys,  also  composed  of  Govern- 
ment and  industry  members,  will 
conduct  a  survey  among  listeners 
in  clear-channel  areas  to  determine 
whether,  in  the  minds  of  listeners, 
clear  channel  stations  are  provid- 
ing adequate  service  [Broadcast- 
ing, April  23]. 

Although  the  Bureau  of  Census 
likely  will  handle  the  survey,  broad- 
casters have  been  asked  to  partici- 
pate financially.  In  its  public  no- 
tice the  Commission  pointed  out 
that  the  "desirability  of  such  a  sur- 
vey has  been  urged  upon  the  Com- 
mission by  many  interested  per- 
sons" and  that  "it  has  been  stated 
that  the  Commission  rather  than 
the  industry  is  best  equipped  to 
conduct  such  a  survey." 

Industry  members  are  under- 
stood to  have  opposed  questions 
bordering  on  program  control  by  the 
Commission.  Full  cooperation  has 
been  offered  the  FCC,  however,  by 
industry  members  of  the  committee. 
Dallas  W.  Smythe,  FCC  chief  econ- 
omist, is  chairman  of  the  survey 
group. 


FCC  HEARING  NOTICE 


TEXT  of  the  FCC  public  notice 
dated  April  24  and  postponing  the 
clear-channel  hearings  from  May  9 
to  Sept.  5  follows: 

The  FCC  today  announced  that  the 
clear  channel  hearing  (Docket  No. 
6741)  scheduled  to  open  May  9,  1945, 
has  been  postponed  until  Wednesday, 
Sept.  5,  1945,  at  10:30  a.m. 

The  Commission  Is  of  the  opinion 
that  it  is  important  that  preparation 
for  the  clear  channel  hearing  be 
thorough  and  complete  so  that  the  de- 
cision can  be  made  uix>n  the  basis  of 
a  comprehensive  record.  It  is  apparent 
after  conferences  with  Interested  per- 
sons that  this  type  of  presentation  can- 
not be  ready  In  time  for  May  9.  Hence, 
a  postponement  at  this  time  is  neces- 
sary. 

Substantial  preparatory  work  has  al- 
ready begun  in  connection  with  the 
hearing.  Three  engineering  committees 
have  been  established  for  the  purpose 
of  preparing  comprehensive  reports  on 
the  basic  underlying  data  necessary  for 
the  hearing.  These  committees  are  com- 
posed of  representatives  of  the  Commis- 
sion and  other  Interested  persons.  These 
committees  are: 

COMMITTEE  1— Determination  of 
what  constitutes  a  satisfactory  sig- 
nal. 

COMMITTEE  2— Determination  of 
what  constitutes  objectionable  in- 
terference. 

COMMITTEE  3— Determination  of 
distances  to  which  and  areas  over 
which  various  signal  strengths  are 
delivered. 

It  Is  expected  that  these  committees 
will  continue  their  work  during  the 
summer  and  be  ready  to  report  well  in 
advance  of  the  Sept.  5  hearing.  It  is 
expected  that  after  reports  are  ready, 
they  will  be  made  available  to  inter- 
ested persons  in  advance  of  the  hear- 
ing. 

A  fourth  committee  consisting  of 
Commission  personnel  and  other  Inter- 
ested persons  has  also  been  established. 


This  committee  Is  concerned  with  the 
problem  of  conducting  a  survey  of  lis- 
teners. The  desirability  of  such  a  sur- 
vey has  been  urged  upon  the  Commis- 
sion by  many  Interested  persons.  It  has 
been  stated  that  the  Commission  rather 
than  the  Industry  Is  best  equipped  to 
conduct  such  a  survey.  Full  coopera- 
tion, however,  has  been  offered  by  mem- 
bers of  the  Industry.  Preliminary  meet- 
ings have  already  been  held  by  the 
Commission  with  representatives  of 
other  Government  agencies  who  would 
cooperate  with  the  Commission  In  mak- 
ing such  a  survey.  It  Is  hoped  the  re- 
sults of  this  survey  will  be  ready  for 
the  opening  of  the  hearing  on  Sept.  5. 

In  addition  to  the  foregoing  commit- 
tees, the  Commission  has  also  set  up 
staff  committees  to  prepare  material  on 
all  the  Issues  covered  by  the  proceed- 
ing. It  Is  expected  that  members  of  the 
Industry  will  likewise  proceed  diligent- 
ly in  the  preparation  of  their  material. 
The  Commission's  staff  Is  available  at 
all  times  for  conferences  or  assistance 
In  connection  with  this  proceeding.  Ar- 
rangements for  such  conferences  should 
be  made  through  the  Commission's 
General  Counsel  or  Chief  Engineer. 


Hooper  on  President 

PRESIDENT  TRUMAN'S  third 
address  since  he  became  chief  ex- 
ecutive, broadcast  at  7.30  p.m. 
April  25,  opening  the  San  Fran- 
cisco Conference,  was  heard  by  30,- 
400,000  adult  listeners,  according  to 
a  special  survey  made  for  CBS  by 
C.  E.  Hooper  Inc.  Address  achieved 
a  Hooper  Rating  of  41.2.  The  Presi- 
dent's address  to  the  joint  session 
of  Congress  on  April  16  had  a 
Hooper  Rating  of  32.0,  his  first 
evening  address,  April  17,  of  53.6. 


Luotto  Is  Absolved 
In  Fascism  Charge 

Rumors  Not  Factor  in  WOV 
Decision,  Denny  Declares 

CHARGES  that  Andre  Luotto, 
New  York  advertising  agency  exec- 
utive, was  sympathetic  to  the  cause 
of  Fascism  arid  reports  circulating 
in  New  York  that  the  FCC  pro- 
posed denial  of  the  transfer  of 
WOV  New  York  from  Arde  Bulova 
and  Maj.  Harry  D.  Henshel  to 
Murray  and  Meyer  Mester  was 
traceable  to  Mr.  Luotto's  alleged 
participation  in  negotiations,  were 
discounted  last  week  by  Commis- 
sioner Charles  R.  Denny  Jr.  [Closed 
Circuit,  April  2]. 

"While  I  did  not  participate  in 
the  WOV  proposed  decision,"  said 
a  statement  by  Mr.  Denny,  "I  know 
that  any  rumors  that  Andre  Luotto 
had  anything  to  do  with  the  deci- 
sion are  wholly  false  for  two  rea- 
sons. 

"First,  the  record  shows  that 
Luotto  was  to  have  nothing  to  do 
with  the  present  transaction.  Sec- 
ond, even  if  Luotto  had  been  as- 
sociated with  the  Mesters  in  the 
present  deal,  it  would  not  have  ad- 
versely influenced  the  decision  be- 
cause the  1942  charges  against 
Luotto  were  thoroughly  investi- 
gated and  found  to  be  unsubstanti- 
ated. 

Previous  Application 

"Our  investigation  convinced  me 
that  Andre  Luotto  is  a  loyal  citi- 
zen and  a  person  of  integrity." 

Charges  that  a  previous  applica- 
tion for  the  purchase  of  WOV  in 
1942  by  the  Mester  brothers  did  not 
get  FCC  approval  because  of  cer- 
tain allegations  against  Mr.  Luot- 
to, were  made  by  the  House  Select 
Committee  to  Investigate  the  FCC. 
In  1942  Mr.  Luotto  would  have  be- 
come manager  of  WOV  had  the 
Mester  brothers  purchased  the  sta- 
tion, it  was  reported. 

Action  by  the  FCC  in  proposing 
to  deny  transfer  to  the  Mester 
brothers  of  WOV  took  place  before 
Mr.  Denny  was  sworn  in  as  a  Com- 
missioner. He  did  serve  as  FCC 
general  counsel,  however,  during 
the  time  the  House  Committee 
charges  were  aired. 

Commenting  on  Commissioner 
Denny's  statement,  Mr.  Luotto 
said:  "I  am  naturally  glad  to  see 
that  the  Commission  realizes  the 
falsity  of  the  charges  brought 
against  me.  It  is  regrettable  that 
unscrupulous  persons  were  allowed 
to  make  such  charges  but  I  never 
had  any  doubt  that  governmental 
agencies,  even  if  swayed  for  the 
moment,  would  eventually  realize 
the  truth  and  publicly  state  it." 


DON  S.  ELIAS,  executive  director  of 
WWNC  AshevlUe  and  NAB  Board  mem- 
ber, is  at  Mission  Hospital,  Ashevllle, 
recuperating  from  surgery  performed 
April  21.  He  is  expected  to  be  released 
this  week. 


FAMOUS  PAIRSEX  Inc.,  New  York 
women's  clothing  store,  has  appointed 
Seidel  Adv.,  New  York,  to  handle  pro- 
motion. Radio  may  be  used. 
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PRINTED,  ILLUSTRATED  NEWS  BY  RADIO 


•  •  •  with  paid  advertising 

The  post-war  facsimile  "newspaper  of  the 
I    air"  will  take  printed  and  illustrated  news 
direct  into  homes  by  radio,  at  a  speed  equiva- 


lent to  more  than  12*  tabloid-size  pages  per 
hour!  Who  will  be  first,  in  your  territory,  to 
use  this  most  modern  type  of  publishing? 

*Even  greater  speeds  are  technically  possible  with  Finch 
equipment,  and  can  be  obtained  where  the  available 
radio  channels  are  sufficiently  broad. 


incll  iacsimile 

mivm  ptuum  and  uxt  by  itAoto  ok  wm 


M0REHAVYIIURSES 
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fTU  WlHSHIP 


SELF  SYNCHRONIZING 

facsimile 

DELIVERS  PICTURES  AND  TEXT  RY  RADIO  OR  WIRE 

FINCH    TELECOMMUNICATIONS,   INC.  •   PASSAIC,    N.  7. 

N.  Y.  Office:  10  E.  40th  St.,  New  York  16.  N.  Y. 
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The  well  known  Western  Electric  Re- 
producing Group — which  includes  the 
famous  9A  Reproducer  for  hoth  vertical 
and  lateral  recordings— is  adaptable  to 
any  transcription  turntable. 

Designed  by  Bell  Labs  and  introduced 
in  1937,  this  equipment  is  still  meeting 
the  most  exacting  requirements  of  trans- 
cribed broadcasting  today. 

Out  of  the  concentrated  experience 
gained  in  our  years  of  war  work,  will 
come  still  finer  broadcasting  equipment 
for  the  future. 

Western  Electric 


FCC  Denies  Complaint  Against  WPEN; 
Sustains  Program  Duty  of  Licensees 


HOLDING  that  the  Communica- 
tions Act  vests  in  licensees  the  re- 
sponsibility of  programming  and 
that  the  new  religious  policy  of 
WPEN  Philadelphia  is  "consonant 
with  the  licensee's  obligation  to 
present  a  diversified  and  well- 
rounded  program  service",  the  FCC 
last  week  denied  petition  of  the 
Philadelphia  Gospel  Broadcasters 
Assn.  that  Commission  action 
granting  transfer  of  control  to  the 
Philadelphia  Bulletin  be  set  aside 
[Broadcasting,  April  9]. 
The    association,    composed  of 


Fundamentalist  churches,  had  com- 
plained because  WPEN  cancelled 
most  of  the  religious  broadcasts 
sponsored  by  member  churches  of 
the  group. 

FCC  action  came  shortly  after 
eight  members  of  the  religious 
groups  took  an  appeal  to  the  Third 
Circuit  Court  of  Appeals  in  their 
effort  to  restrain  WPEN  from  en- 
forcing its  new  policy.  District 
Judge  William  H.  Kirkpatrick  in 
Philadelphia  had  dismissed  the 
church  bill  in  equity  against  the 
station    licensee  [Broadcasting, 


TWUZ  MAM 
t^OM  MY 
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Red  River  Valley  wheat,  noted  for  its  high  gluten 
content,  commands  premium  prices.  This  alone 
would  be  news  in  a  less  fertile  section.  Yet  in  the 
rich  Fargo  area  wheat  and  all  other  grains  account 
for  only  about  30%  of  the  farm  income,  and  all  the 
rtest  comes  from  widely  varied  crops! 

And  listen:  Us  hayseeds  are  just  as  diverse  in  our 
spending  as  we  are  in  our  farming!  That's  why  this 
section  looks  so  rosy  to  WDAY's  varied  advertisers. 
.  .  .  Shall  we  send  you  a  picture? 

WDAi;iNc 


z 


Buy  War  Bond»—and  hold  themi 


N.  B,  C 
FARGO,  N.  D. 

Affiliated  with  thm  Fargo  Forum 
970  KILOCTCLBS  .  .  .  5000  WATTS 
FBEB  C«  PSTEKS,  INC^  NATIONAL  RBPBBSENTATIVE8 


April  16].  Appellants  are  Rev.  Carl 
Mclntire,  Young  People's  Church  of 
the  Air,  Word  of  Life  Fellowship, 
Rev.  Theodore  Eisner,  E.  Schuyler 
English,  Highway  Mission  Tabern- 
acle, Wesleyan  Methodist  Church, 
Wiley  Mission. 

Following  is  text  of  a  letter  sent 
by  the  Commission  last  Tuesday  to 
William  S.  Bennet,  New  York, 
counsel  for  the  gospel  association: 

The  Commission  has  considered  the 
petition  and  complaint  which  you  filed 
on  behalf  of  Philadelphia  Gospel  Broad- 
casters Assn.  with  reference  to  the  ac- 
tion of  Station  WPEN  Philadelphia,  in 
discontinuing  religious  broadcasts  which 
had  been  sponsored  by  the  various  or- 
ganizations in  your  group. 

In  response  to  Commission  inquiry 
regarding  the  new  policy  in  handling 
religious  programs,  the  station  has  ad- 
vised that  approximately  three  hours 
will  be  sold  for  religious  programs  on 
Sunday  to  be  divided  among  the  sev- 
eral religious  groups,  including  the 
groups  which  you  represent.  In  addi- 
tion, approximately  three  hours  will  be 
made  available  on  Sunday  without 
charge  to  the  various  religious  denomi- 
nations. Moreover,  during  the  week 
periods  of  time  will  also  be  allotted  for 
various  religioiis  broadcasts. 

The  policy  of  Congress  as  expressed 
in  the  Communications  Act  of  1934  con- 
templates that  the  selection  and  presen- 
tation of  radio  programs  shall  be 
vested  in  the  individual  station  licen- 
see. Licensees  are,  however,  required  to 
operate  in  the  public  interest  and  the 
Commission  has  construed  this  obliga- 
tion as  requiring  presentation  of  a  di- 
versified program  balance. 

The  Commission  has  carefully  con- 
sidered the  matters  alleged  in  your  com- 
plaint and  the  representations  made  to 
it  by  the  licensee  of  Station  WPEN  to 
determine  whether  there  has  been  a 
violation  of  the  licensee's  obligation  to 
operate  in  the  public  interest.  The  Com- 
mission is  of  the  opinion  that  the  rep- 
resentations of  Station  WPEN  are 
consonant  with  the  licensee's  obliga- 
tion to  present  a  diversified  and  well- 
rounded  program  service.  For  the  fore- 
going reasons,  the  Commission  has  to- 
day denied  your  petition. 


Standard  Brands  Show 

STANDARD  Brands  Inc.,  New 
York,  on  May  1  starts  a  weekly 
quarter-hour  program  dramatizing 
the  work  of  the  OPA  on  WOR  New 
York.  Titled  Soldiers  With  Cou- 
pons, the  program  is  written  and 
directed  by  Tex  Wiener,  regional 
OPA  radio  director.  Daniel  P. 
Woolley,  regional  OPA  administra- 
tor, will  speak  briefly  at  the  start 
of  each  broadcast,  discussing  phases 
of  OPA's  fight  against  inflation, 
rising  prices  and  the  black  market. 
Standard  Brands  will  promote  no 
particular  product,  taking  identifi- 
cation credit  only.  Business  placed 
by  J.  Walter  Thompson  Co.,  N.  Y. 


NORTHERN  FLORIDA'S 
BEST  RADIO  "BUY" 
•  Send  for  Detaib  • 
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"Sometimes  1  wish  I'd  listen  to 
something  besides  WCSH" 


"Sometimes  I  wish  I'd  listen  to 
something  besides  WBZ." 


"Sometimes  I  wish  I'd  listen  to 
something  besides  WJAR," 


Sometimes  1  wish  I'd  listen  to 
something  besides  WTIC." 


'"Sometimes  I  wish  I'd  listen  to  something  besides  NERN" 


"Sometimes  I  wish  I'd  listen  to 
something  besides  WLBZ." 


The  peak  program  and  power 
impact  ot  NERN  stations  is  irre- 
sistible to  96.5%  oi  New  Eng- 
land's tamilies.  And  NERN'S 
listeners  respond  easily  be- 
cause,though  comprising  barely 
more  than  6%  oi  the  nation's 
population,  they  have  11%  oi 
the  capital  resources  in  U.  S. 
Banks.  NBC  affiliation  brings 


all  NERN  stations  the  nation's 
peak  programs.  FCC  authority 
gives  NERN  stations  New  Eng- 
land's peak  power.  This  solid 
combination,  available  for  only 
$312  per  daytime  quarter-hour, 
comes  with  free  studio  facilides 
in  Boston,  Hartford  or  New  York 
and  without  line  charges.  When 
you  buy  NERN,  you  buy  a 
network. 


"Sometimes  I  wish  I'd  listen  to 
something  besides  WFEA." 


"Sometimes  I  wish  I'd  listen  to 
tomethlng  besides  WRDO*" 


NEW  ENGLAND  REGIONAL  NETWORK 

m 

i 

Hi 

HARTFORD.  C 

ONNECTICUT 

Several  More  Stations  Get  Temporary 
Grants  Under  New  Policy  of  the  FCC 


PURSUING  its  policy  of  commer- 
cial vs.  sustaining  programs  the 
FCC  last  week  is  understood  to 
have  placed  several  more  stations 
on  temporary  license  pending  re- 
plies to  new  form  letters  [Broad- 
casting, April  16]. 

Although  the  Commission  adopt- 
ed a  "closed-mouth"  policy  with 
reference  to  temporary  renewals, 
after  issuing  a  release  a  fortnight 
ago  on  its  new  policy,  it  was  un- 
derstood that  a  dozen  or  so  of  50 
stations  placed  on  temporary  li- 
cense until  July  1,  come  under  the 
category  of  program-policy  scru- 
tiny. These  licenses  expire  May  1. 
(See  FCC  actions,  page  74,  for 
list.)  In  some  instances  the  Com- 
mission is  said  to  have  raised  eye- 
brows because  of  heavy  commer- 
cial schedules. 

Six  other  stations  were  placed 
on  temporary  license  until  May  1, 
1948,  "upon  the  express  condition 
that  they  are  subject  to  whatever 
action  may  be  taken  by  the  Com- 
mission upon  their  pending  appli- 
cations for  renewal."  Five,  involved 
in  duopoly  procedure,  are:  KFVD 
Los  Angeles  and  KPAS  Pasadena; 
KGA  Spokane,  Wash.;  KOMO  Se- 
attle; KSOQ  Sioux  Falls,  S.  D.  The 
sixth  is  KOMA  Oklahoma  City. 

Other  actions  by  the  Commission 
at  its  regular  Tuesday  meeting  in- 
cluded : 

KOB  Albuquerque,  N.  M.,  grant- 

FCC  OPimOJS  GRAMS 
CADILLAC,  MICH.,  CP 

MEMORANDUM  opinion  has  been 
adopted  by  the  FCC  granting  a 
construction  permit  to  Midwestern 
Broadcasting  Co.,  licensee  of 
WTCM  Traverse  City,  Mich.,  for  a 
new  standard  local  outlet  on  1240 
kc  at  Cadillac,  Mich.  Grant  is  sub- 
ject to  the  requirements  of  the  Com- 
mission's Statement  of  Policy  of 
Jan.  26,  1944,  and  the  procedure 
notice  of  Jan.  25,  1945,  relating  to 
the  use  of  critical  materials  for 
construction  purposes. 

Headed  by  Lester  M.  Bieder- 
man,  president  and  general  man- 
ager, Midwestern  will  use  power 
of  250  w  and  unlimited  hours  at 
Cadillac.  Applicant  states  that  no 
critical  materials  are  to  be  em- 
ployed nor  are  any  utility  exten- 
sions required  as  it  is  planned  to 
use  quarters  leased  in  the  local 
American  Legion  building. 

The  Commission  finds  that  at 
present  there  is  no  primary  service 
rendered  either  day  or  night,  and 
operating  as  proposed  the  station 
would  render  primary  service  to 
12,422  persons  in  a  156  sq.  mi.  area 
nighttime  and  28,733  persons  in  a 
11,120  sq.  mi.  area  daytime.  Also 
noted  were  letters  from  local  in- 
dustrial, business  and  civic  inter- 
ests and  that  the  proposed  station 
would  provide  "a  wholly  local  pro- 
gram service,  without  network  af- 
filiation". The  War  Manpower 
Commission  advised  the  FCC  that 
Cadillac  is  not  a  critical  labor  area. 
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ed  extension  of  special  service  au- 
thorization to  operate  on  770  kc,  25 
kw  night,  50  kw  day,  unlimited 
time,  using  transmitter  authorized 
under  construction  permit  as  modi- 
fied for  six-month  period  beginning 
May  1.  At  the  same  time  the  Com- 
mission extended  the  present  li- 
cense of  KOB  on  a  temporary  basis 
until  Nov.  1,  pending  final  determi- 
nation upon  applications  now  be- 
fore the  Commission.  These  issues 
involve  operation  with  10  kw  night 
and  50  kw  day  on  1030  kc  and  50 
kw  day  and  25  kw  night  on  770 
kc,  as  well  as  50  kw  on  770  kc. 

License  of  WBT  Charlotte,  N.  C, 
was  continued  temporarily  to  July 
1  pending  determination  upon  re- 
newal. Under  the  network  regula- 
tions CBS  must  divest  itself  of 
WBT.  Negotiations  for  its  sale  are 
now  pending  [Closed  Circuit, 
April  23]. 


Stromberg  Names 

WESLEY  M.  ANGLE,  president  of 
Stromberg-Carlson  Co.  since  1934, 
was  elected  chairman  of  the  board 
of  directors  at  the  board's  annual 
meeting  April  18.  Dr.  Ray  H.  Man- 
son,  former  executive  vice-president 
and  general  manager,  was  elected 
president  to  succeed  Mr.  Angle. 
The  former  secretary  and  assistant 
general  manager,  Lee  McCanne, 
was  named  executive  vice-president 
to  succeed  Dr.  Manson. 


Fans  Like  Gillette 
Video  Commercials 

NBC  Finds  94%  of  Audience 
Knew  Program  Sponsor 

SIGHT  and  sound  commercials 
used  by  Gillette  Safety  Razor  Corp., 
Boston,  on  its  WNBT-NBC  televi- 
sion boxing  matches  have  produced 
a  lasting  impression  on  their  audi- 
ence, according  to  an  NBC  survey 
recently  completed  which  showed 
that  better  than  nine  out  of  ten 
listeners  knew  Gillette  sponsored 
the  programs. 

Sponsor  identification  added  up 
to  94.4%,  the  survey  showed,  with 
little  criticism  of  the  advertising 
methods  used.  Some  persons  queried 
favored  more  changes  in  the  still 
pictures  used  and  others  preferred 
use  of  live  film,  but  63.6 7o  of  the 
responses  made  favorable  comments 
on  Gillette's  commercials. 

NBC's  television  department  on 
March  5  sent  out  4,252  question- 
naires on  the  Monday  and  Friday 
night  boxing  shows.  Of  those,  1,070 
answered,  but  only  949  had  actually 
seen  the  programs.  Eighty  percent 
of  those  answering  liked  the  pro- 
grams "very  well",  16.9%  were  in 
the  "fairly  well"  category,  and 
those  who  attend  prize  fights  reg- 
ularly were  most  enthusiastic  about 
the  telecasts. 


NEWSCASTS  on  WFIL  PhUadelphla  wUl 
be  taken  over  by  the  Philadelphia  Rec- 
ord after  May  1.  The  Bulletin  confines 
Its  news  proems  to  WPEN  In  that  city, 
which  it  acquired  Jan.  1.  Walter  H.  An- 
nenberg  of  the  Inquirer  has  applica- 
tions pending  for  FM  and  television 
stations. 


C-Z  Chemical  Spots 

C-Z  CHEMICAL  Co.,  Beloit,  Wis-, 
(floor  war),  is  sponsoring  series  of 
8  transcribed  Wright-Sonovox  spots 
weekly  for  13  weeks,  thru  Klau- 
Van  Pietersom-Dunlap  Assoc.,  Mil- 
waukee, on:  KWTO  KGBX  KFBI 
KYSM  KFAM  KWNC  KFYR 
WDAY  KILO  KOMA  WNAX 
KTRH  KXYZ  KTSA. 


Other  Fellow's  Viewpoint 


EDITOR  Broadcasting: 

In  your  issue  of  April  23,  under 
the  heading  "FCC  Expected  to  De- 
cide FM's  Place  in  the  Spectrum 
about  May  1"  there  appear  two 
statements  on  which  I  would  like  to 
comment. 

The  -first  statement  is: 

"So  far  engineers  still  are  at 
loggerheads  over  F2  layer  trans- 
mission." 

This  is  not  correct.  The  predic- 
tions made  by  Mr.  Norton  during 
the  October  hearing  with  respect  to 
F2  have  now  been  thoroughly  dis- 
proved. 

The  second  statement  reads  as 
follows : 

"Since  Sporadic  E  is  held  to 
cause  interference  1%  of  the  time 
at  42  mc,  1/lOth  of  1%  of  the  time 
at  60  mc  and  1/lOOth  of  1%  of  the 
time  at  84  mc,  it  appeared  likely 
that  the  FM  band  would  begin 
above  60  mc." 

May  I  point  out  that  in  this  state- 
ment you  have  confused  the  per- 
centage of  time  during  which  Spor- 
adic E  transmission  may  take  place 
with  the  question  of  whether  or 


not  interference  will  occur.  The 
two  are  not  the  same. 

To  determine  whether  interfer- 
ence occurs  the  power  and  range  of 
the  transmitters  must  also  be  taken 
into  account.  On  the  basis  of  re- 
cordings made  of  Sporadic  E  and 
introduced  on  behalf  of  the  Com- 
mission it  has  been  established  in 
the  record,  by  me,  that  two  FM 
transmitters,  each  operating  on  44 
megacycles  and  capable  of  serving 
ranges  of  40  to  50  miles  (50  micro- 
volt contour)  will  not  interfere  with 
each  other  via  this  type  of  trans- 
mission, even  though  spaced  at  the 
most  critical  distance  for  such 
effect. 

It  is  therefore  quite  possible  to 
operate  the  host  of  local  stations 
within  the  part  of  the  band  for 
v/hich  your  article  predicts  1%  in- 
terference from  Sporadic  E  without 
any  trouble  from  this  source  what- 
soever. Why  move  them  above  60 
mc.  ? 

Edwin  H.  Armstrong 
Columbia  University  in 
the  City  of  New  York 

April  24 


$108,000  Price  Offere 
For    KID   Idaho  FaUa 

ASSIGNMENT  of  license  of  KID 
Idaho  Falls  from  a  syndicate  o| 
Idaho  and  Utah  businessmen  to  {| 
new  corporation  in  which  part  ir 
terest  is  held  by  Radio  Servic 
Corp.  of  Utah,  operator  of  KS'. 
Salt  Lake  City  and  half -owner  o 
KSUB  Cedar  City,  Utah,  is  rc 
quested  in  an  application  filed  witH 
the  FCC  last  week.  Price  14 
$108,000. 

Present  owners,  who  purchased 
the  station  a  year  ago  from  Jacl« 
W.  Duckworth  [Broadcasting] 
May  1,  1944],  and  who  wish  to  de- 
vote their  attentions  to  their  otheu 
interests,  according  to  application 
include  H.  F.  Laub,  president  and 
40%  owner  of  KVNU  Logan,  Utah, 
and  also  in  the  electrical  contract* 
ing  business;  L.  A.  Herdti,'  Ogdenl 
electrical  contractor,  and  Walteq 
Bauchman,  Idaho  Falls  electrical 
contractor.  Each  holds  a  third  in^ 
terest. 

Holdings  in  the  new  company 
are :  David  Smith,  president, 
30.13%,  affiliated  with  Smith-Hart 
Motor  Co.;  Radio  Service  Corp.  of 
Utah,  24.93%;  Joseph  E.  Williams, 
vice-president,  18.33%,  owner  of 
farm  and  real  estate  interests,  and 
Arch  L.  Madsen,  secretary-treas 
urer,  1.67%,  assistant  to  the  gen 
eral  manager  of  KSL. 


CROTON  watch  Co.,  New  York,  has 
appointed  Franklin  Bruct  Advertising 
Corp.,  New  York,  to  handle  its  account 
effective  Immediately.  Radio  may  be 
used,  later. 
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YOU  NEED  hallicrafters  EQUIPMENT 
in  high  frequency  development  work 

Rail  and  motor  lines,  maritime  services  and 
universally  expanding  aviation  are  planning 
new  or  improved  communications  systems  to 
keep  up  with  the  forward  pace.  In  these  and 
many  other  fields  of  science  there  is  an  urgent 
demand  for  the  latest  developments  in  very 
high  frequency  and  ultra  high  frequency  ap- 
paratus. In  your  work  in  these  fields,  look  to 
Hallicrafters  for  advanced  communications  and 
electronics  equipment. 

!! 

THE  HALLICRAFTERS  CO.,  MANUFACTURERS  OF  RADIO 
AND  ELECTRONIC  EQUIPMENT,  CHICAGO  16,  U.  S.  A. 


ONE  MAN  IS  A 
POOR  AUDIENCE 

Sentenced  to  jail,  Paganini, 
great  violinist,  played  to  his  jailer 
— a  poor  audience  for  such  talent. 

Be  sure  your  program  has  a 
worthy  audience!  Use: 

Mailt 

mm 

John  Elmer  George  H.  Roeder 
President         General  Manager 

FREE  &  PETERS,  iNC 
tKdusiv*  National  Representatives 


'Widder  Brown'  Up 
In  Hooper  Check 

First  in  Daytime  shows, 
'Ma  Perkins'  Is  Second 

FORMERLY  SIXTH  in  the  C.  E. 
Hooper  Inc.  ratings  of  network 
daytime  shows,  Young  Widder 
Brown  this  month  moved  up  to 
first  place  in  the  "top  ten"  week- 
day programs  listed  in  the  April 
report  with  Ma  Perkins  coming  up 
to  second  from  its  previous  fourth 
spot. 

Third  was  When  a  Girl  Marries. 

Measured  in  terms  of  the  num- 
ber of  listeners  per  radio  set,  Cap- 
tain Midnight  led  the  field  and  Tom 
Mix  took  second  place.  The  Tom 
Mix  program  also  registered  the 
largest  number  of  men  listeners 
per  set,  according  to  the  April  re- 
port. Ma  Perkins  was  found  to 
have  the  largest  number  of  women 
listeners  per  set,  with  Terry  and 
The  Pirates  ahead  in  the  children's 
category. 

For  the  first  time,  Kate  Smith 
Speaks  was  listed  as  the  program 
with  the  highest  sponsor  identifi- 
cation, registering  71.1%. 

Due  to  the  death  of  President 
Roosevelt  and  cancellation  of  all 
commercial  programs,  no  figures 
are  included  for  April  13  and  14. 
Saturday  daytime  ratings  will  be 
based  on  interviewing  conducted 
April  21  and  will  be  sent  out  with 
the  April  30  report,  the  Hooper  oi-- 
ganization  said. 
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WHDH 


5000  WATTS 


NOiencI  Sol«$  8epre$Mfo»W«  •  SPOT  $AU$,  IMC.  New  York  •  Chkogo  •  San  ^•ntijtc 


mo  DELAY,  NARBA 
EXTENSION  OFFICIAL 

POSTPONEMENT  of  the  Third 
Inter-American  Radi»  Conference 
in  Rio  de  Janeiro  from  June  1  to 
Sept.  3  and  agreement  by  the  U.  S. 
to  extend  the  North  American  Re- 
gional Broadcasting  Agreement 
one  year,  became  oflacial  last  week. 

The  Government  of  Brazil  last 
week  notified  the  State  Dept.  that 
the  Rio  conference  would  be  post- 
poned to  Sept.  3  at  the  request  of 
the  U.  S.  and  other  American  na- 
tions, who  felt  additional  time 
would  be  needed  for  preparation. 

In  a  letter  to  the  State  Dept. 
last  week,  FCC  Chairman  Paul  A. 
Porter  wrote:  "On  further  consid- 
eration of  the  matter  in  the  light 
of  present  conditions,  the  Commis- 
sion is  of  the  opinion  that  recom- 
mendations should  be  made  for 
extension  of  the  Agreement 
(NARBA)  for  a  period  of  one  year 
from  March  29,  1946." 

All  other  nations  except  Cuba 
already  had  agreed  to  extension. 


Publishers  Association 
Elects    Chandler  Head 

WILLIAM  G.  CHANDLER,  an  ex- 
ecutive of  the  Scripps-Howard  or- 
ganization (WCPO  Cincinnati, 
WNOX  Knoxville,  WMC  Memphis) 
and  president  of  the  Scripps-How- 
ard Supply  Co.,  was  elected  presi- 
dent of  the  American  Newspaper 
Publishers  Assn.  at  its  annual  meet- 
ing in  New  York  April  26.  He 
succeeds  Linwood  I.  Noyes,  publish- 
er of  the  Ironwood  (Mich.)  Globe, 
who  becomes  a  director  of  the 
ANPA  for  a  two-year  term. 

Other  officers  named  were :  David 
W.  Howe,  business  manager  of  the 
Burlington  (Vt.)  Free  Press,  vice- 
president;  Norman  Chandler,  pub- 
lisher of  the  Los  Angeles  Times, 
secretary;  Edwin  S.  Friendly,  gen- 
eral manager  of  the  New  York  Sun, 
treasurer. 

Directors  named  were:  E.  M. 
Antrim,  busines  manager  of  the 
Chicago  Tribune  (WGN) ;  J.  S. 
Gray,  publisher  of  the  Monroe 
(Mich.)  New^;  F.  I.  Ker,  publisher, 
Hamilton  (Ont.)  Spectator;  Wil- 
liam F.  Schmick,  business  manager 
of  the  Baltimore  Sun. 


Hie  economic  capital  of  a 
(ally  important  umpire  embracing 
in  COUNTIES  in 
4  STATES  in 
2  NATIONS. 


me  miiuential  station  in 
El  Paso  covers  it  ALL. 

VAL  LAWKEHCl 

600  KC            CBS        low  Waiu 

mm 

Radio  Is  Effective, 
Cooper  Tells  AP 

ALTHOUGH  the  airwaves  have 
been  used  effectively  for  Associated 
Press  institutional  promotion,  ra^* 
dio  does  not  yet  tell  the  listene 
enough  about  the  source  of  th 
news,  Kent  Cooper,  AP  executiv 
director  and  general  manager,  sai 
in  his  report  to  the  members,  sub' 
mitted  at  AP's  annual  meetin; 
April  23  in  New  York. 

"Very  much  can  be  done  wit 
this  medium  (radio)  in  acquaint, 
ing  the  public  with  the  AP,  its  or- 
ganizations and  its  people,"  Mr 
Cooper's  report  read.  Stressing  the 
need  for  "widespread  public  aware- 
ness and  appreciation  of  the  mean- 
ing and  significance  of  the  words 
'the  Associated  Press',"  Mr.  Coopei 
wrote,  "the  fact  must  be  faced  thai 
in  the  swift  tempo  of  this  day,  fin« 
craftsmanship  alone  may  be  ig- 
nored." 

Six  AP  directors  were  reelected 
for  three-year  terms,  in  a  vot< 
principally  by  proxies  due  to  QDl 
restrictions  on  travel.  Renamed 
the  directorate  are :  Roy  A.  Roberts, 
Kansas  City  Star  (WDAF) ;  Col 
Robert  R.  McCormick,  Chicag^ 
Tribune  (WGN);  Palmer  Hoyt 
Portland  Oregonian  (KGW) ;  L. 
K.  Nicholson,  New  Orleans  Times 
Picayune;  E.  Lansing  Ray,  St 
Louis  Globe-Democrat',  Stuart  H 
Perry,  Adrian  (Mich.)  Telegram. 

Following  AP  officers  were  re 
elected:  Robert  McLean,  Philadel 
phia  Evening  Bulletin  (WPEN) 
president;  Frank  B.  Noyes,  Wash- 
ington Star  (WMAL),  lifetime 
honorary  president ;  Houston  Harte, 
San  Angela  (Tex.)  Standard 
(KGKL),  1st  vice-president;  Nor 
man  Chandler,  Los  Angeles  Times 
2nd  vice-president;  Lloyd  Stratton. 
secretary;  F,  J.  Starzel,  assistant 
secretary;  L.  F.  Curtis,  treasurer, 
and  Claude  A.  Jagger,  assistant 
treasurer. 

Mr.  Cooper  continues  as  execu 
tive  head  of  the  organization. 


Filene's  Store  in  Boston 
Takes  WNAC  Phone  Qui? 

WILLIAM  FILENE'S  Sons  Co. 
Boston  department  store,  starting 
May  2  will  sponsor  Tello  Test  qm-/, 
program  with  Fred  Lang  as  m.c 
every  Monday,  Wednesday  and  Fri 
day  from  9:15-9:30  a.m.  on  WNACj 
Boston,  key  station  of  the  Yanke^ 
Network. 


COMPETENT 
RADIO  EXECUTIVE 
AVAILABLE 

1  5  years  experience 

Sales'Agency  Contacts 
Program 
Engineering 
Labor 
Budget  Control 

BOX  560,  BROADCASTING 


SOUNil*  E  l|     I  P  M  E     T  —  j»?'«f»#.v#«nl«erf  —  mefhanScally  stuti  f^litrtr&tilvally     for  finer  pvtrtormam 


Qualitg 
Transcription 


that  heeps  the  ovitfinal  wnusie  and  speech  alive  t 


your  station  announcer  .  .  .  not  quality  variation  .  .  .  sliouid  tell  your 
listening  audience  whether  your  broadcast  is  a  'live'  or  'recorded' 
j|program. 

'Live'  and  'recorded'  quality  should  be  practically  indistinguishable! 
Fairchild-built  recording  channels  put  the  fundamental  tone  and 
Tall  overtones  up  to  8,000  cycles  on  the  record  at  full  strength.  The 
bass  takes  on  the  character  of  the  individual  instruments  instead  of 
the  all-too-prevalent  overall  'boom,  boom'  which  leaves  the  listener 
wondering  whether  the  recorded  sound  is  string  bass,  brass  horns, 
bassoon  or  drums. 


At  the  other  end  of  the  sound  spectrum,  and  throughout  all  inter- 
mediate ranges,  Fairchild  recorded  sound  comes  back  over  good 
playback  systems  with  absolute  naturalness. 

No  doubt  remains  in  the  listener's  mind  that  he's  hearing  the  'live' 
qualities  of  the  orchestra,  band,  or  the  even-more-difficult-to-record 
individual  performances  of  the  piano  or  pipe  organ. 

Fairchild  Portable  Recorder  descriptive  and  priority  data  are  avail- 
able., Address  Netu  York  Office:  475  -  10th  Avenue,  New  York  18; 
Plant:  88-06  Van  Wyck  Boulevard,  Jamaica  1,  N.  Y. 


SOVN 
EQVIPME^ 


CAMERA 


AND    INSTRUMENT  CORPORATION 
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Radio  Sets  Peace  Pattern 

(Continued  from  page  17) 


5,000  WATTS 


HOOP'LA... 
ALLEZ- 


KQV's  listener  ratings  on  non-net  shows  jumped 
63%  since  November  1944,  the  advent  of  its 
new  ownership  and  staff.  KQV's  going  places 
in  Pittsburgh,  and  so  are  its  advertisers. 


ference  progresses.  Personality 
copy  will  be  held  in  importance 
only  as  related  to  the  actual  delib- 
erations of  the  official  delegations, 
it  was  stated.  Radio  executives  are 
fretful  that  there  will  not  be  suf- 
ficient copy  to  hold  interest. 

Prevailing  thought  is  that  big 
news  won't  break  fast  enough  to 
keep  the  frequencies  alive  with  the 
multiplicity  of  programs  scheduled. 
Repetitious  reporting,  frequently  a 
fault  of  radio,  it  was  pointed  out, 
will  send  radio  news  correspondents 
scurrying  for  any  scrap  of  news 
that  might  pass  muster  with  the 
surfeited  listeners. 

With  Paul  White,  director  of 
CBS  public  affairs  and  news  broad- 
casts, sitting  it  out  in  New  York 
for  any  eventualities,  Fox  Case, 
western  division  director  of  that  de- 
partment, is  in  charge  of  all  San 
Francisco  operations,  coordinating 
activity  of  some  25  commentators, 
news  analysts,  reporters  and  writ- 
ers, who  have  shifted  to  the  scene 
from  New  York,  Chicago,  Wash- 
ington, Hollywood  and  other  points. 
Phil  Woodyatt,  assistant  to  Mr. 
White  and  CBS  San  Francisco  news 
bureau  manager,  is  collaborating 
with  Mr.  Case. 

Chester  J.  LaRoche,  vice-chair- 
man of  Blue-ABC,  and  Robert  E. 
Kintner,  vice-president  in  charge  of 
news  and  news  features,  scheduled 
to  be  in  San  Francisco  for  the 
opening  Conference,  are  detained  in 
New  York  for  a  fortnight.  G.  W. 
(Johnny)  Johnstone,  director  of 
news  and  news  features,  was  among 
the  first  to  arrive  in  San  Fran- 
cisco. He  set  up  shop  and  will  re- 
main throughout  the  Conference, 
coordinating  the  work  of  43  com- 
mentators, analysts,  reporters  and 
assistants. 

McCall  Supervising 

Francis  C.  McCall,  manager  of 
network  operations,  NBC  news  and 
special  events  division.  New  York, 
is  supervising  all  broadcasts  for 
that  network.  Assistants  from 
New  York,  Washington,  Chicago 
and  HoUj'wood  are  covering  the 
sessions.  E.  B.  Canel,  director  of 
Latin-American  programs,  NBC  in- 
ternational division,  is  covering  the 
Conference  for  shortwave  to  South 
America,  cooperating  also  with  the 
Coordinator  of  Inter-American  Af- 
fairs. With  him  is  Vicente  Tovar, 
NBC  international  division  com- 
mentator of  Washington. 

John  D.  Whitmore,  Mutual  di- 
rector of  news,  New  York,  is  su- 
pervising all  broadcasts  for  MBS. 
He  has  30  commentators,  analysts, 
reporters,  writers  and  assistants 
from  other  parts  of  the  country 
under  his  supervision. 

Special  features  of  the  daily 
sessions  are  being  shortwaved  to 
all  United  Nations  and  liberated 
areas,  as  well  as  enemy-occupied 
countries  and  territories. 

Armed  Forces  Radio  Service,  be- 
side handling  shortwave  broadcasts 
to  servicemen  overseas,  also  is 
transcribing  programs  for  release 


on  400  AFRS  stations  in  the  va- 
rious war  zones.  OWI  overseas  di- 
vision is  shortwaving  programs  k) 
civilians  in  enemy  as  well  as  friend- 
ly territory. 

Radio's  physical  setup  to  handle 
the  heavy  load  of  programs  from 
the  Conference  is  centered  in  the 
Veterans'  Memorial  building,  adja- 
cent to  the  War  Memorial  Opera 
House. 

Studio  Setup 

Each  of  the  four  major  U.  S. 
networks  has  a  space  setup  of 
18  by  38  feet  into  which  studios, 
control  and  newsrooms  have  been 
thrown  up  without  disturbing  any 
of  the  existing  partitions  in  the 
Veterans  building.  In  the  draw  for 
location,  Blue-ABC  came  off  with 
the  •  choice  pick,  sharing  space  be- 
tween CBS  and  NBC  but  with  few- 
er pillars  and  corners  to  contend 
with. 

Radio  booths  have  been  erected 
in  the  lush  Diamond  horseshoe 
circle  of  the  Opera  House,  giving 
broadcasters  practically  front-row 
position  in  the  3,200-seat  audi- 
torium. All  networks,  including 
BBC,  have  been  assigned  a  box 
and  booth  each,  with  independents 
occupying  one.  Networks  and  inde- 
pendents are  pooling  facilities  to 
a  degree  at  the  Opera  House.  In- 
stead of  the  customary  50  or  more 
microphones  for  such  a  historic 
event,  broadcasters  have  agreed  to 
hold  the  battery  of  mikes  down  to 
a  minimum  of  10. 

Two  of  these  have  been  assigned 
to  the  more  than  40  local  and  out- 
of-town  independents.  NBC  is  feed- 
ing to  BBC  with  the  latter  doing 
the  same  to  Canadian  and  Aus- 
tralian networks.  Blue-ABC  also  is 
extending  to  BBC  its  transconti- 
nental wire  after  midnight  (PWT) 
so  that  the  latter  can  send  high- 
lights and  prograips  to  New  York 
direct  for  transmission  via  trans- 
Atlantic  radio. 

In  keeping  with  the  dignity  of 
the  event,  radio,  at  the  suggestion 
of  the  State  Dept.,  agreed  to  elim- 
inate the  customary  mike  pants, 
with  no  station  or  network  identi- 
fication being  shown  during  broad- 
casts from  the  War  Memorial 
Opera  House. 


New  Blue  Affiliates 

WHGB  Harrisburg,  Pa.,  now  un- 
der construction,  will  join  Blue-ABC 
as  a  basic  supplementary  affiliate 
when  it  begins  operation  as  a  full- 
time  station,  250  w  on  1400  kc, 
June  15  or  sooner.  On  May  15, 
KMPC  Bakersfield,  Cal.,  1,000  w 
on  1560  kc,  will  become  a  basic 
affiliate  of  the  Blue,  replacing 
KERN  Bakersfield,  1,000  w  on  1410 
kc,  which  will  join  CBS  on  that 
day.  KMPC  is  currently  an  outlet 
for  Mutual-Don  Lee  and  will  con- 
tinue that  affiliation  until  October 
15. 


ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 


AT  SAN  FRANCISCO  CONFERENCE 


RADIO  reporters  and  commenta- 
i;ors  registered  at  the  United  Na- 
tions Conference  on  International 
Organization,  which  opened  April 
25  in  San  Francisco,  follow: 
U.  S.  NETWORKS 

BLUE- ABC — James  Abbe,  Patience 
Abbe,  Albert  Allen,  G.  Warren  Andre- 
sen,  Margo  Atwood,  J.  G.  Baldwin, 
Deanne  Banta,  H.  R.  Baukhage,  Berton 
Bennett,  Sidney  A.  Blank,  Alda  Link 
Brennels,  Keith  Brown,  Edward  Burke, 
Guy  H.  Cassldy,  Barbara  Connor,  Kath- 
leen Conrad,  Edward  J.  Conture,  Ernest 
Cuneo,  James  P.  Daugherty,  Treva  Dav- 
idson, Charles  Davis,  George  V.  Denny, 
Mrs.  Jeanne  Denny,  James  W.  Downs, 
David  Drummond,  Mark  W.  Dunnlgan, 
Hugh  Elliott,  Grace  Enoch,  BUI  Irln, 
Wright  Esser,  A.  E.  Evans,  George  Fen- 
neman,  Pauline  Frederick,  Ernest  Gill, 
Lerot  Grandey,  Robert  Greene,  Robert 
Hall,  Taubner  G.  Hamma,  Charles  Har- 
ris, Vernon  L.  Harvey,  Ben  Hecht,  Ray 
Henle,  Eleanor  Higby,  Mary  Scott  Hill, 
Hedda  Hopper,  Coleridge  Hutson,  Rob- 
ert James,  Lorraine  Jeneveln,  G.  W. 
(Johnny)  Johnstone,  Henry  Jones,  Lil- 
lian Kaplan,  Barbara  Klnning,  Robert 
Klntner,  Horace  Kiser,  Joyce  Laba- 
chotte,  Chester  J.  LaRoche,  Frank  La 
Tourette,  R.  F.  Laws,  Robert  Light, 
Henry  Lllla  Jr.,  Walter  Lonner,  John  R. 
McDonnel,  R.  P.  McGaughey,  Maj.  Gen. 
Paul  B.  Malone,  Imogene  Martin,  Molly 
Merrick,  George  O.  Milne,  Frances  Min- 
ton,  Anthony  Morse,  James  Moser,  Ray- 
mond Moulin,  Byron  Nelson,  Francis 
Oliver,  Henry  Orbach,  T.  B.  Palmer, 
Judith  Perkins,  Brig.  Gen.  Junius 
Pierce,  USA  Ret.,  Russell  Pray,  Bryson 
Rash,  Victor  Reed,  Clifford  Rothery, 
Milton  Samuel,  Don  Searle,  Vincent 
Sheean,  Marjorle  Stott,  Mrs.  Raymond 
Swing,  Raymond  Swing,  John  Taylor, 
Edward  Tomllnson,  Edward  Weiner,  R. 
H.  Wesson,  Pauline  Wlckersham,  J.  Don- 
ald Wilson,  David  Wills,  Walter  Win- 
chell,  Herbert  B.  Wyers. 

CBS — Mary  Aldrlch,  Les  Bowman, 
Lloyd  Brownfield,  Ralph  Brunton,  Ned 
Calmer,  Fox  Case,  Norman  Corwln,  Ira 
Dilworth,  Maj.  George  F.  Eliot,  Joe 
Ennos,  William  Fineshrlber,  Mrs.  Wil- 
liam Plneshriber,  Harry  Flannery,  Bill 
Henry,  Grant  Holcomb  Jr.,  John  Hook, 
Chet  Huntley,  Joseph  C.  Harsch, 
James  La  Schaum,  Herb  Lewis,  Dan 
Lundberg,  Hildegarde  Gauss,  C.  L. 
McCarthy,  Don  Mozley,  Ken  Owen,  Nel- 
son Pringle,  Lou  Sawyer  (Mrs.  Ash- 
worth),  Eric  Sevareid,  William  L.  Shlrer, 
Helen  Sloussat,  Paul  Sjtith,  Boland 
Smith,  Dr.  Wallace  Sterling,  Bob  Trout, 
Miss  Douglas  Wood,  Paul  White,  PhU 
Woodyatt. 

MUTUAL — Cecil  Brown,  Leo  Cherne, 
Upton  Close,  Arthur  Gaeth,  Theodore 
Granik,  Mrs.  Alexander  Griffin,  Alexan- 
der Griffin,  Royal  Arch  Gunnison,  Peggy 
Herbert  (Mrs.  John  D.  Whitmore), 
Charter  Heslep,  Charles  Hodges,  Fred 
Morrison,  William  Pabst,  Edward  Pet- 
tit,  Rex  MUler,  Arthur  Prim,  Irving 
Sulds,  John  D.  Whitmore,  Lawrence 
Wood. 

NBC — Alex  Drier,  John  Elwood,  Ster- 
ling Fisher,  Graeme  Fletcher,  Ben 
Grauer^  Richard  Harkness,  H.  V.  Kal- 
tenbom,  Mrs.  H.  V.  Kaltenborn.  Fleet- 
wood   Lawton,    Francis    McCall,  Don 


McNamara,  Selden  Menefee,  Theodore 
Meyers,  Wayne  Miller,  Elmer  Peterson, 
Richard  Rand,  William  Ratlgan  Larry 
Smith,  Walter  van  Kirk,  John  Wald. 

OTHER  NATIONS 

AUSTRALIAN  BCST.  COMM.— Alan 
Carmlchael. 

BRITISH  BROADCASTING  CORP.— 
Gerald  Cook,  Allstair  Cooke,  Marion 
Cooper,  George  Darling,  Thomas  P. 
Gale,  Mary  Hone,  W.  M.  Newton,  John 
Salt,  Anthony  H.  Wlgan. 

CANADIAN  BROADCASTING  CORP.— 
Rene  Garneau,  James  P.  Gilmore,  D.  C. 
McArthur,  Douglas  Nixon,  Elmore  Phll- 
pott. 

FRENCH  RADIO  ( Radlodlffusion 
Francalse)— Claude  Velllet-Lavallee. 

U.  S.  STATIONS 

KFH — George  Gow. 

KFWB— Sam  Baiter,  Peter  De  Lima, 
Louis  Dolinet,  Mrs.  J.  Borden  Harriman, 
John  B.  Hughes.  Mrs.  Eleanor  Wilson 
McAdoo,  Harry  Myers,  Bill  Pennell,  Wil- 
liam Ray,  Mrs.  Theo.  Sanders. 

KGER — Merwln  Dobyns. 

KMA— Earl  E.  May,  Owen  Saddler. 

KROW— John  K.  Chapel,  Philip  G. 
Lasky,  Sydney  Wales. 

KSAN — Jerry  Akers,  Lee  Glrous,  S. 
H.  Patterson. 

KSLM— Glen  McCormach. 

KWLK— C.  D.  Chatterton. 

KYA— William  H.  Brown,  Don  Feder- 
son. 

WBBB— Mrs.  E.  Z.  Jones. 
•  WDRC — George  Brooks  Armstead. 
WGN-WJJD— Dr.  Preston  Bradley. 


QUEBEC  PROVllSCE 
RADIO  PLAIS  SIGNED 

THE  QUEBEC  Government  bill  to 
set  up  a  provincial  broadcasting 
system  [Broadcasting,  March  26] 
was  signed  by  the  Lieutenant-Gov- 
ernor of  Quebec  April  20.  Under 
the  bill  and  its  amendments  from 
the  original  plan  the  province  is 
authorized  to  set  up  a  broadcasting 
system  at  a  cost  of  not  more  than 
$5,000,000,  and  can  expropriate  ex- 
isting stations  to  do  so. 

A  three-man  commission  will 
manage  the  system,  the  commis- 
sion to  be  appointed  by  the  Gov- 
ernment. The  commission  will  be 
the  active  management  with  the 
manager  receiving  $9,000  annually 
and  the  assistant  manager  $7,500. 

No  intimation  has  been  given  as 
yet  as  to  when  Radio-Quebec  will 
come  into  existence.  Under  inter- 
national law  only  the  federal  gov- 
ernment of  Canada  has  jurisdic- 
tion to  license  broadcasting  sta- 
tions, and  it  is  understood  no  ap- 
plications for  licenses  for  Radio- 
Quebec  have  been  received  as  yet. 


WLS — Harold  A.  Safford,  John  Strohm. 
WOR — Bessie  Beatty. 
WOW— Ray  Clark. 

WITH,  WWDC— Ian  Ross  MacFarlane. 
WPRA     Mayaguez,      P.      R. — Andres 
Camara. 


MOir-HOWshows  .w 

in  Western  North  Carolina 


"Consarn  it!  We  dasn*t  shoot 
now — WFDF  Flint  says  it's  agin 
International  Law!" 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  all  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


mi] 


FIRST  ALL  WEEK 

Throughout  the  WEEK  one 
Western  North  Carolina  station 
leads  all  competition.  WWNC 
has  a  7-day  average  MORN- 
ING rating  more  than  four 
times  that  of  the  second-rating 
station;  an  AFTERNOON  aver- 
age better  than  2V2-io-^;  an 
EVENING  average  better  than 
2y2-to-l. 

More,  WWNC  commands 
virtually  half  the  total  audience 
morning,  afternoon  and  even- 
ing. 


570  Kc 


tllU  lit  Serving  Western 
North  Carolina  from  ashevilie 


You  cannot  cover  the 
tremendous  New  York 
market  without  using 
WBNX,  because  .  .  . 
WBNX  reaches 


2,450,000  Jewish    speaking  persons 
1,523,000    Italian    speaking  persons 
1,235,000   German  speaking  persons 
660,000   Polish    speaking  persons 
• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy^ 
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CIVILIAN  RECEIVERS 
NOT  YET  IN  SIGHT 

INITIAL  post-V-E-Day  cutbacks 
are  not  expected  to  run  more  than 
10%  during  the  first  six  months 
and  probably  will  come  in  the  sim- 
pler types  of  communications  equip- 
ment, Louis  J.  Chatten,  director  of 
the  WPB  Radio  &  Radar  Division, 
said  last  week  in  disclosing  that  he 
had  called  the  Industry  Advisory 
Committee  to  meet  with  him  in 
Washington  to  discuss  reconversion 
plans. 

Mr.  Chatten  said  that  it  is  diffi- 
cult to  predict  when  production  of 
civilian  radio  sets  will  be  resumed, 


explaining  that  the  first  commu- 
nication equipment  freed  by  cut- 
backs probably  will  be  for  air  and 
rail  transport  and  law  enforcement. 
He  said  that  about  98%  of  the 
productive  capacity  of  the  industry 
has  been  diverted  to  direct  military 
construction  since  the  start  of  the 
war. 


Candy  Series 

BEATRICE  CREAMERY  Co.,  Chi- 
cago,  began  sponsorship  April  23 
of  10  spot  announcements  weekly 
for  26  weeks,  thru  Foote,  Cone  & 
Belding,  Chicago,  on  WLW  Cin- 
cinnati. 


CBS  Affiliate  Meet 
Set  April  30-May  2 

CBS  was  to  open  its  three-day 
meeting  of  owned  stations  and  Ra- 
dio Sales,  April  30  at  the  Ritz- 
Carlton,  New  York,  with  Frank 
Stanton,  vice-president,  presiding. 
Morning  sessions  of  the  regular 
semi-annual  meeting  will  be  de- 
voted to  discussions  between  sta- 
tion managers  and  other  execu- 
tives, and  CBS  management.  Man- 
agers and  network  operating  heads 
will  confer  in  the  afternoon. 

Scheduled  to  participate  in  the 
Monday  afternoon  discussions  were 
Henry  Grossman,  CBS  director  of 
technical  operations;  Joseph  H. 
Jackson,  personnel  manager;  How- 
ard Lane,  director  of  station  rela- 
tions; James  M.  Seward,  assistant 
secretary;  Paul  White,  director  of 
public  affairs  and  news  broadcasts. 
Session  concludes  with  a  reception 
by  Radio  Sales  for  station  execu- 
tives, clients  and  agencies. 
Tuesday  Roundtable 

William  B.  Lodge,  CBS  director 
of  general  engineering,  will  partici- 
pate in  the  Tuesday  morning  round- 
table  meetings.  Following  a  lunch- 
eon with  John  Macdonell,  United 
Nations  Information  Service,  as 
principal  speaker,  the  conference 
will  resume.  Participating  in  dis- 
cussions will  be  Douglas  Coulter, 
CBS  vice-president  in  charge  of 
programs;  John  K.  Churchill,  re- 
search director;  Dick  Dor  ranee, 
director  of  promotion  service  for 
CBS-owned  stations;  Oscar  Katz, 
assistant  director  of  research;  Jan 
C.  Schimek,  director  of  editing  and 
copyright;  Frances  Farmer  Wilder, 
consultant  on  programs.  A  luncheon 
v/inds  up  the  session  May  2. 

Those  attending  will  be:  H.  Les- 
lie Atlass,  CBS  vice-president  in 
charge  of  the  central  division  and 
general  manager  of  WBBM  Chi- 
cago; Donald  W.  Thornburgh,  CBS 
vice-president  in  charge  of  western 
division  and  general  manager, 
KNX  Los  Angeles;  Carl  Burkland, 
manager,  WTQP,  Washington ; 
Harold  E.  Fellows,  manager  of  New 
England  operations  for  CBS,  from 
WEEI  Boston;  Arthur  Hull  Hayes, 
general  manager,  WABC  New 
York;  A.  E.  Joscelyn,  general  man- 
ager, WCCO  Minneapolis-St.  Paul; 
A.  D.  Willard  Jr.,  general  manager, 
WBT  Charlotte,  N.  C;  J.  L.  Van 
Volkenburg,  assistant  general  man- 
ager, WBBM  Chicago;  J.  Kelly 
Smith,  general  manager  of  Radio 
Sales,  Chicago;  Howard  Meighan, 
manager  of  the  eastern  division  of 
Radio  Sales. 


Monogram  Campaign 

MONOGRAM  Pictures  Corp.,  Hol- 
lywood, conducted  a  one-week  cam- 
paign in  connection  with  the  New 
York  opening,  April  25,  of  "John 
Dillinger",  and  contemplates  buy- 
ing time  nationally  as  soon  as  per- 
formance dates  are  set  in  other 
cities.  Business  is  placed  by  Weiss 
&  Geller,  New  York.  WNEW 
WINS  WHN  WMCA  carried  the 
Monogram  30  and  60-second  trans- 
scriptions. 


Ross  Knows  Radio  I 

{Continued  from  page  16) 

Mr.  Ross  while  traveling  to  San  F 
Francisco  on  the  correspondents  T 
special  train  last  week.  Reporting  m 
his  conversation,  Mr.  Heslep  said  K 
Mr.  Ross  displayed  considerable  Y 
"know  how"  about  radio.  jp; 

Mr.  Ross  told  the  MBS  execu-  B 
tive  how  KSD  St.  Louis,  the  Post-  J 
Dispatch  station,  helped  end  a  trol-  | 
ley  strike  there  by  putting  micro- 1  a 
phones  in  the  mayor's  conference,  jlf 
Mr.  Ross  reflected  a  wide  experi-  I  si 
ence  as  a  listener  to  radio,  and  |T 
showed  an  alert  interest  in  pro-  i " 
gramming  and  peak  audience  B 
hours.  I 

Mr.  Heslep  and  other  radio  men  J 
told  Mr.  Ross  of  the  difficulties  they  \ 
encountered  in  trying  to  cover  the  ' 
death  of  President  Roosevelt.  The  | 
question  of  radio  representatives 
being  assigned  to  Presidential  trips 
was  raised.  The  subject,  often  a  „ 
talking  piece  in  Washington,  of  ^ 
placing  Capitol  radio  men  on  a  par  ' 
with  major  press  associations  in 
news  coverage,  was  brought  up.  On  1 
all  these  matters  Mr.  Ross  was  , 
silent,   except  to   state   that   his  „ 
mind  was  open.  He  said  he  intended 
to  talk  with  network  representa-  I 
tives  and  station  men  soon  after  he  , 
assumed  his  new  role.  ,j 

Shows  Pride  in  KSD  n 

He   expressed   great   pride   in  J 

KSD,  the  station  to  which  he  has  : 

been  closest,  and  demonstrated  \  I 
more  than  a  casual  interest  in  the 

station's  problems  of  operation.  ^ 

Mr.  Ross,  who  is  59,  was  a  1932  j 
Pulitzer  prize  winner.  He  went  to  5 
school  with  Mr.  Truman  in  Inde- 
pendence,  Mo.  He  was  president  of  1^ 
the  Gridiron  Club  in  1933  and  ^ 
chairman  of  the  Overseas  Writers  g 
in  1927.  He  taught  journalism  at  ^ 
the  U.  of  Missouri  for  10  years,  j] 
He  was  chief  Washington  corre- 
spondent for  the  Post-Dispatch  ^ 
from  1918  to  1934;  editor  of  the  j 
editorial  page  from  1934  to  1939  j 
and  has  been  contributing  editor  ^ 
since  that  time.  The  newspaper's  i 
publisher,  Joseph  Pulitzer,  has  ^ 
granted  Mr.  Ross  a  two-year  leave  ^ 
of  absence  to  serve  in  the  White  j 
House.  , 


9AK€nsrmo  goes 

CBS 


Down  in  the  oil  country,  where  KERN  has 
always  been  the  top  station,  CBS  takes  over 
on  May  15th  to  bring  listeners  the  programs 
of  one  of  the  country's  great  networks. 

To  users  of  the  ^eUCi»  this  means  excellent 
availabilities,  high  ratings,  big  audiences  in 
Bakersfield. 

ViHAl  IS 

Not  a  regional  network  f 

but  a  group  of  long-  | 

established  key  stations,  -4 

each  the  favorite  in  its  ^ 

community ...  combined*  ^ 
on  a  new  basis  for  Na-  tjj^ 
tional  spot  business. 

"See  McClatchy  Seet^Me.  rate  list- 
ing  first  under  California  in 
Standard  Rate  and  Data. 


1 


Robert  A 
STREET 
National 
Sales  Manager 

Paul  H. 
RAYMER  CO. 
National 
Representative 


Page  72    •    April  30,  1945 


AlcC/atcAy 
Broadcasting 
Company 


Sacramento,  California^ 
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Sponsors  Prepare  for  Summer 

(Continued  from  page  15) 


Frank  Morgan's  Coffee  Time  NBC 
Thurs.  8-8:30  is  May  31,  with  sum- 
mer plans  not  set.  G-F's  noon-time 
Kate  Smith  Speaks,  placed  by 
Y&R  for  Jello,  also  switches  to 
promotion  of  products  handled  by 
B&B  June  2-Aug.  31,  for  Sure- 
iJell  or  Certo. 

Advertisers  with  summer  shows 
also"  reported  set  include  Schen- 
ley  Distillers  Corp.  (penicillin),  re- 
suming The  Doctor  Fights,  CBS 
Tues.,  9:30-10  p.m.,  June  5,  13 
weeks,  Blow  Co.,  to  replace  Cresta 
Blanca  Wine  Co.  (subdivision). 
This  Is  My  Best,  BBDO.  Also  Pabst 
Sales  Co.,  Danny  Kaye,  CBS  Fri., 
10:30-11  p.m.  replaced  June  8,  17 
weeks  with  Harry  James  orchestra, 
program  having  shifted  April  27 
from  Sat.  8-8:30  p.m.,  Warwick  & 
Legler. 

Others  are  Reichhold  Chemical 
Co.,  Detroit  Symphony,  MBS,  Sat. 
8:30-9:30  p.m.,  replaced  April  14 
to  end  of  Sept.  with  Symphony  of 
the  Americas  Sat.,  8:30-9  p.m.; 
Grant  Adv.,  Brown  &  Williamson 
Tobacco  Corp.,  Raleigh  Room,  NBC 
Tues.  10:30-11  p.m.,  June  12,  13 
weeks  with  Sigmund  Romberg, 
I  Russel  M.  Seeds  Co.;  American  To- 
I  bacco  Co.,  Jack  Benny,  NBC  Sun. 
7-7:30  p.m.,  replaced  June  3,  17 
weeks  with  Wayne  King's  orches- 
tra; Pepsodent  Co.,  Bob  Hope,  NBC 
I  Tues.  10-10:30  p.m.,  replaced  June 
12,  13  weeks  with  Man  Called  X, 
Foote,  Cone  &  Belding. 

Standard  Brands  Inc.  will  replace 
:  Charlie    McCarthy    NBC  Sun., 
j  8-8:30  p.m.,  June  3,  13  weeks  with 
i  Spike  Jones — other    talent,  still 
to  be  set  according  to  J.  Walter 
j  Thompson  Co.  Philco  Corp.  again 
I  replaces  Hall  of  Fame,  Blue-ABC 
\  Sun.  6-7  p.m.,  May  6,  13  weeks  with 
I  a  musical,  Philco  Summer  Show, 
this  year  featuring  Georgia  Gibbs, 
singer  and  m.c,  with  Paul  White- 
man  and  the  Merrimacks,  with  ten- 
tative plans  to  cut  to  a  half -hour, 
H  u  t  c  h  i  n  s   Adv.,  Philadelphia, 
Agency. 

Sponsors  set  to  replace  their 
shows,  but  still  undecided  on  the 
substitute  include:  United  Drug 
Inc.,  Rexall  Radio  Show,  CBS  Fri. 
10-10:30   p.m.,   July    &  August, 


GO  AHEAD  SIGNAL 
FOR  IDAHO  SALES 


KSEI 


PCCATFL  L  O 


N.  W.  Ayer;  Electric  companies 
advertising  program.  Electric 
Hour,  CBS  Sun.,  4:30-5  p.m.,  a 
musical  show,  N.  W.  Ayer;  R.  J. 
Reynolds  Tobacco  Co.,  Abbott  & 
Costello,  NBC  Thurs.,  10-10:30 
p.m.  (probably  a  short  hiatus), 
Wm.  Esty  &  Co.;  Lever  Bros.,  Bob 
Burns,  NBC  Thurs.  7:30-8  p.m., 
off  June  28,  back  Oct.  4  and  Amos 
V  Andy,  NBC  Fri.  10-10:30  p.m., 

05  June  29-Oct.  5,  both  R&R; 
Kraft  Cheese  Co.,  Great  Gilder- 
sleeve,  NBC  Sun.  6:30-7  p.m.,  off 
July  1,  Needham,  Louis  &  Brorby. 
Outlook  for  Standard  Brands  Eddie 
Bracken  show,  NBC  Sun.  8:30-9 
p.m.  is  uncertain  with  comedian  ex- 
pected to  report  for  induction  late 
in  May  and  a  replacement  sought, 
Kenyon  &  Eckhardt. 

Colgate-Palmolive-Peet  Co.  will 
replace  Kay  Kyser  on  College  of 
Musical  Knowledge  Wed.  10-11 
p.m.  July-August,  Ted  Bates  Inc. 
Socony-Vacuum  Oil  Co.'s  Informa- 
tion Please,  NBC  Mon.  9:30-10 
p.m.,  goes  off  after  June  18,  and 
will  be  replaced,  possibly  by  show 
starring  Met.  singer  Rise  Stevens, 
through  Compton  Adv.  S.  C,  John- 
son Inc.  replaces  Fibber  McGee  & 
Molly,  NBC  Tues.  9:30-10  p.m., 
last  broadcast  June  19  or  26,  prob- 
ably with  Victor  Borge  in  musical 
comedy.  Agency,  Needham,  Louis 

6  Brorby. 

Still  Undecided 

Among  those  still  mulling  pros 
and  cons  of  going  off  are  E.  I.  Du- 
Pont  De  Nemours,  Cavalcade,  NBC, 
possibly  off  June  25,  BBDO;  Alumi- 
num Co.  of  America,  Miss  Hattie, 
NBC,  Fuller,  Smith  &  Ross;  Lewis- 
Howe  Co.,  Here  Coynes  Elmer, 
CBS,  Roche,  Williams  &  Cleary; 
Chrysler  Corp.,  Shower  of  Stars, 
CBS,  without  Major  Bowes  begin- 
ning April  26,  R&R;  Time  Inc., 
March  of  Time,  Blue,  possibly  the 
usual  hiatus,  Y&R;  Andrew  Jer- 
gens  Co.,  Walter-  Winchell,  Blue, 
probably  the  usual  commentator 
replacements,  4  weeks,  Lennen  & 
Mitchell. 

AUis-Chalmers  follows  Boston 
Symphony,  Blue- ABC  with  Boston 
Pop  Concerts,  May  5  thru  July  14, 
and  may  continue  with  Esplanade 
concerts  and  then  a  brief  hiatus 
before  regular  fall  broadcast, 
Compton  Adv.  under  terms  of  cur- 
rent 45-week  contract.  Ford  Motor 
Co.  also  deciding  this  weekend  on 
summer  schedule  for  Village 
Chapel,  and  Early  American 
Dance,  Blue-ABC,  with  expecta- 
tion that  Stars  of  the  Future  will 
go  off  permanently  at  contract's 
conclusion  in  June.  Agency,  J. 
Walter  Thompson  Co. 

Campbell  Soup  Co.,  shifting  Jack 
Carson  show,  CBS  Wed.  8-8:30 
p.m.  from  Foote,  Cone  &  Belding, 
N.  Y.  to  Ward  Wheelock  Co.,  un- 
decided on  summer  plans.  Also  in 
the  "undecided"  group  is  Colgate- 
Palmolive-Peet  Co.,  for  Bill  Stern, 
NBC,  Ted  Bates  Inc. 

Sponsors  going  off  for  the  sum- 
mer and  planning  no  ^replacement 
include  General  Foods  Corp.  (five 


shows)  Maxwell  House  Coffee 
Time,  NBC  Thurs.  8-8:30  p.m.,  off 
May  31,  Benton  &  Bowles;  Hop 
Harrigan,  Blue-ABC  Mon.-Fri. 
4:45  p.m.,  July  thru  Sept., 
Y&R;  Kate  Smith  Hour  CBS  Sun. 
7-8  p.m.,  off  June  10,  13  weeks,  Al- 
drich  Family,  CBS  Fri.  8-8:30,  p.m., 
off  two-four  weeks,  Young  &  Rubi- 
cam,  and  Toasties  Time,  CBS  Sun. 
6:30-7  p.m.,  off  June  10,  13  weeks, 
Benton  &  Bowles.  Also  Lever  Bros. 
Lux  Radio  Theater,  CBS  Mon. 
9-10  p.m.,  J.  Walter  Thompson  Co., 
and  Burns  &  Allen,  CBS  Mon.  8:30- 
8:55  p.m.,  Y&R.  Hiatus  for  lat- 
ter time  includes  July  2-Aug.  20, 
with  Joan  Davis  to  come  in  fall. 
Theater  is  off  after  June  11,  back 
Aug,  13.  Lever  also  takes  a  hiatus 


for  Lipton  Co.'s  Inner  Sanctum, 
CBS  Tues.  9-9:30  p.m.,  off  after 
June  26,  back  Aug.  28  (Y&R). 

Others  in  this  category  include 
Petri  Wine  Co.,  Sherlock  Holmes, 
MBS  Mon.  8:30-9  p.m.,  off  May  28, 
13  weeks,  Y&R;  Procter  &  Gam- 
ble Co.,  Truth  or  Consequences, 
NBC  Sat.  8:30-9  p.m.,  off  July  7, 
8  weeks,  Compton  Adv.;  Sweets  Co. 
of  America,  Dick  Tracy,  Blue-ABC, 
Mon.  Wed.  Fri.  5:15-5:30  p.m.,  off 
May  28,  Ivey  &  Ellington.  P&G 
also  drops  Gaslight  Gayeties  NBC 
Sat.  8-8:30  p.m.  for  eight  weeks 
after  July  7,  Blow  Co. 

Also  George  W.  Luft  Co.,  Sammy 
Kaye's  Varieties,  Blue-ABC,  Fri. 
10-10:30  p.m.,  expected  to  go  off 
May  18,  fall  plans  indefinite. 


WHAT? 

4,880  MINUTES 

...Bought  by  Banks? 

Yes,  the  South  Bend  story  is  different!  South 
Bend  banks  used  4^  solid  broadcast  days  of 
WSBT  program  time  in  1944,  plus  hundreds 
of  spot  announcements.  But,  wait — 

South  Bend  department  stores  used  23,020 
minutes  or  21  broadcast  days,  plus  8,138 
spot  announcements.  All  in  all,  118  leading 
local  advertisers,  by  waiting  in  line  for  avail- 
able time,  conclusively  prove  that — 
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RcTIOnS  OF  THE  FCC 


APRIL  21  TO  APRIL  27  INCLUSIVE 


Decisions 


Represented  by  3ohn  BLAIR  &  CO. 


ACTIONS  ON  MOTIONS 


WMC  Memphis — Commission  on  its 
own  motion  continued  liearlng  on  li- 
cense renewal  set  4-20-45  to  5-21-45. 

APRIL  25 

Central  Broadcasting  Co.,  Wilkes- 
Barre,  Pa. — Granted  petition  to  inter- 
vene In  liearlng  now  set  4-30-45  on  ap- 
plication of  Baron  Broadcasting  Co.  for 
new  station  Wilkes-Barre. 

Birney  Imes  Jr.,  Corinth,  Miss.— 
Granted  petition  for  continuance  of 
consolidated  hearing  now  set  for  5-7-45 
of  his  application  and  that  of  Corinth 
Broadcasting  Co.  for  new  station,  Co- 
rinth; continued  hearing  to  6-6-45. 

WGBF  Evansville,  Ind. — Commission 
on  its  own  motion  postponed  hearing 
on  application  for  license  renewal  from 

5-  1-45  to  6-1-45. 

ACTIONS  BY  ADM.  BOARD 
APRIL  23 

1400  kc  WJLB  Detroit — Granted  mod. 
license  change  corporate  name  from 
John  L.  Booth  Broadcasting  Inc.  to 
Booth  Radio  Stations. 

New  Jersey  Broadcasting  Corp.,  Jersey 
City,  N.  J. — Granted  mod.  CP  authoriz- 
ing new  developmental  broadcast  sta- 
tion, to  change  name  from  New  Jersey 
Broadcasting  Corp.  to  Atlantic  Broad- 
casting Co. 

KGFF  Broadcasting  Co.,  Shawnee, 
Okla. — Placed  in  pending  file  applica- 
tion for  CP  new  FM  station. 

Richard  Austin  Dunlea,  Wilmington, 
N.  C— Same. 

McClatchy  Broadcasting  Co.,  Sacra- 
mento, Cal. — Same. 

WAIR  Broadcasting  Co.,  Winston- 
Salem,  N.  C. — Same. 

Bradford  Publications  Inc.,  Bradford, 
Pa. — Same. 

McClatchy  Broadcasting  Co.,  Fresno, 
Cal.— Same. 

WFAM  Inc.,  Layfayette,  Ind.— Same. 

Columbia  Broadcasting  System,  Min- 
neapolis— Same. 

Wm.  H.  Block  Co.,  Indianapolis — 
Placed  in  pending  file  application  for 
CP  new  commercial  television  station. 

ACTIONS  BY  COMMISSION 
APRIL  24 
960   kc    WELI    New   Haven,  Conn.— 
Granted  vol.  assgn.  license  from  City 
Broadcasting  Corp.  to  Connecticut  Ra- 
dio Foundation  Inc. 

1090  kc  KEVR  Seattle,  Wash.— Grant- 
ed license  renewal  for  period  ending 

770  kc    KOB   Albuquerque,    N.  M.— 

Granted  extension  special  service  au- 
thorization 770  kc  25  kw  N  50  kw-LS 
unlimited,  using  trans,  authorized  un- 
der CP  as  mod.,  for  six  mo.  starting 

6-  1-45.  Present  license  extended  on 
temp,  basis  pending  final  determina- 
tion of  application  In  Dockets  6584  and 
6585  for  period  ending  11-1-45. 

1240  kc  KVSO  Ardmore,  Okla.— Grant- 
ed mod.  license  Increase  100  w  N  to  250 
w  N.  Granted  license  renewal  for  period 
ending  8-1-46. 

1460  kc  WOKO  Albany,  N.  Y.— Adopt- 
ed opinion  and  order  granting  petition 
for  authority  to  continue  operation 
after  4-27-45;  ordered  Issuance  special 
temp,  authorization  for  continued  oper- 
ation until  5-2-45. 

1230  kc  WISE  Ashville,  N.  C— Granted 
license  renewal  for  period  ending  2-1-46. 

1240  kc  WJIM  Lansing,  Mich.— Grant- 
ed license  renewal  for  period  ending 
8-1-46. 

1000  kc  WCFL  Chicago— Granted  li- 
cense renewal  (main  and  aux.)  for 
period  ending  5-1-48. 

1540  kc  KXEL  Waterloo,  la.— Granted 
license  renewal  for  period  ending  5-1-48. 

Licenses  of  following  stations  expir- 
ing 5-1-45  were  extended  on  temp,  basis 
only  for  period  ending  7-1-45  pending 
determination  license  renewal  applica- 
tion: KDKA  KEX  KPAB  KGDM  KJBS 
KLRA  KMOX  KNX  KPMC  KRLD  KSL 
KFBI  KSTP  (main  and  aux.)  KTHS 
KVOO  KWJJ  KWKH  WAPI  WBAL  WBZ 
WBZA  WCAR  WCAU  WCAZ  WCKY 
WDGY  WDZ  WGAR  WGNY  WHAM  (and 
aux.)  WHN  (and  aux.)  WHO  WIBC 
(and   aux.)    WINS    (and   aux.)  WJJD 


WLAC  WLDS  WLIB  (and  aux.)  WMBI 
WOWO  WOAI  WQXR  (and  aux.)  WRVA 
(and  aux.)  WTAM  WTIC  WTOP  WWVA 
KYW. 

1110  kc  WBT  Charlotte,  N.  C— Pres- 
ent license  further  extended  on  temp, 
basis  for  period  ending  7-1-45  pending 
determination  license  renewal  applica- 
tion. 

1160  kc  KSL  Salt  Lake  City— Directed 
that  special  temp,  service  authorization 
be  extended  on  temp,  basis  for  period 
ending  7-1-45,  to  operate  two  Fed.  Teleg. 
tubes  instead  of  two  W-E  tubes  in  last 
radio  stage;  conditions. 

1020  kc  KFVD  Los  Angeles— Granted 
extension  license  on  temp,  basis  only 
for  period  ending  5-1-48,  upon  express 
condition  that  it  is  subject  to  whatever 
action  FCC  may  take  on  pending  li- 
cense renewal  application. 

1520  kc  KOMA  Oklahoma  City— Same. 

1510  kc  KGA  Spokane,  Wash.— Same. 

1000  kc  KOMO  Seattle,  Wash.— Same 
(and  aux.). 

1110  kc  KPAS  Pasadena,  Cal. — Same. 

1140  kc  KSOO  Sioux  Falls,  S.  D.— 
Same. 

Courier-Journal  and  Louisville  Times 
Co.,  Louisville — Granted  renewal  of  li- 
cense for  developmental  station  W9XEK 
for  period  ending  5-1-46,  subject  to 
changes  In  assignment  which  may  re- 
sult from  proceedings  in  Docket  6651. 

The  Journal  Co.,  Milwaukee — Same 
for  W9XJC. 

National  Broadcasting  Co.,  New  York 
—Same  for  WIOXR,  WIOXF. 

WBEZ  Chicago — Granted  license  re- 
newal for  period  ending  5-1-46,  subject 
to  changes  in  assignment  which  may 
result  from  proceedings  in  Docket  6651. 

WNYE  Brooklyn— Same. 

WBOE  Cleveland— Same. 

WIIJC  Urbana,  111.— Same. 

Radio  Corp.  of  America,  Camden,  N.  J. 
— Granted  license  renewals  for  experi- 
mental television  stations  W3XAD  and 
W3XEP  for  period  ending  2-1-46  sub- 
ject to  change  in  assignments  which 
may  result  from  proceedings  in  Docket 
6651. 

The  Atlanta  Journal  Co.,  Atlanta,  Ga. 
— Extended  on  temp,  basis  only  for 
period  ending  7-1-45,.  license  for  de- 
velopmental station  W4XAJ,  pending 
determination  license  renewal  applica- 
tion and  subject  to  changes  In  assign- 
ment which  may  result  from  proceed- 
ings in  Docket  6651. 

Board  of  Education  of  San  Francisco 
Unified  School  District,  San  Francisco 
— Same  for  non-commercial  educational 
station  KALW. 

Following  high  frequency  broadcast 
stations  granted  license  renewal  for 
period  ending  5-1-46,  subject  to  changes 
in  assignment  which  may  result  from 
proceedings  in  Docket  6651:  WBRL 
WLOU  WENA  WDUL  WBNP-FM  WMPM 
(and  aux.)  KHJ-FM  WHNF  KMBC-FM 
WGYN  WEAR-PM  WSM-FM  WIP-FM 
WRIC-FM  WELD  (and  aux.)  WDRC- 
FM  KYW-FM  WOWO-FM  WPIL-FM 
WGNB  WHEP  WTAG-FM  WTNT  WWZR. 

Licenses  for  following  high  frequency 
broadcast  stations  were  extended  on 
te^p.  basis  for  period  ending  7-1-45: 
■WBCA  KOZY  WMLL  WQXQ  WHFM. 

NEW-1600  kc  John  M.  Spottswood,  Key 
West,  Fla. — Adopted  memorandum  opin- 
ion granting  petition  to  amend  appli- 
cation for  new  station  to  specify  1600 
kc  500  w  unlimited;  removed  from 
docket  and  granted;  conditions. 

NEW-1230  kc  Voice  of  Talladega  Inc., 
Talladega,  Ala.— Adopted  memorandum 
opinion  granting  application  for  new 
station   250   w   unlimited;  conditions. 

Tentative  Calendar  .  .  . 

APRIL  30 
Baron  Broadcasting  Co.,  Wilkes-Barre, 

Pa. — CP  new  station  1240  kc  250  w  un- 
limited. Other  participants  are:  Key 
Broadcasters  Inc.,  John  H.  Stenger  Jr., 
Northeastern  Pennsylvania  Broadcast- 
ers, Central  Broadcasting  Co. 

To  Be  Held  in  San  Juan,  P.  R. 

WPRP  Ponce,  P.  R.— CP  1520  kc  5  kw 
D  1  kw  N  unlimited.  License  renewal. 
Install  new  trans,  and  antenna  and 
move  trans.  Vol.  assgn.  license  from 
Julio  M.  Conesa  to  Voice  of  Porto  Rico 
Inc.  (1420  kc  250  w  unlimited). 

Consolidated  Broadcasting  Corp., 
Ponce,  P.  R.— CP  new  station  using  fa- 
culties of  WPRP. 


Tyler  Heads  AER 

DR.  I.  KEITH  TYLER,  radio  di- 
rector of  Ohio  State  U.,  Columbus, 
has  been  reelected  president  of  the 
Assn.  for  Education  by  Radio  in 
the  annual  election,  conducted  this 
year  by  mail  ballot.  Other  officers 
are :  Luke  Roberts,  education  direc- 
tor, KOIN  Portland,  Ore.,  1st  vice- 
president;  Robert  Hudson,  director. 
Rocky  Mountain  Radio  Council, 
Denver,  2d  vice-president;  Kath- 
leen Nichols  Lardie,  radio  super- 
visor, Detroit  Public  Schools,  sec- 
retary; George  Jennings,  acting 
director,  Chicago  Radio  Council, 
treasurer.  Blanche  Young,  radio 
supervisor,  Indianapolis  Public 
Schools,  was  chosen  president  of 
the  Great  Lakes  Regional  AER; 
Mary  Elizabeth  Gilmore,  radio  di- 
rector, Portland  Public  Schools, 
was  elected  president  of  the  Pacific 
Coast  Region. 


MAY  1 
WGBF   Evansville,  Ind.- 
newal. 


Applications  .  .  . 

APRIL  23 
NEW-48.5  mc  WAIR  Winston-Salem, 
N.  C— CP  new  PM  station,  8,810  sq.  mi., 

estimated  cost  $57,000. 

870  kc  KTBI  Tacoma,  Wash. — Special 
service  authorization  870  kc  250  w  un- 
limited. 

1350  kc  KID  Idaho  Falls,  Ida.— Vol. 
assgn.  license  from  KID  Broadcasting 
Co.  to  Idaho  Radio  Corp. 

APRIL  24 

NEW-1400  kc  Macon  Broadcasting  Co., 
Macon,  Ga. — License  to  cover  CP  au- 
thorizing new  station  (WNEX). 

NEW-46.5  mc  Myles  H.  Johns,  Mil- 
waukee— CP  new  FM  station,  6,950  sq. 
mi.,  $123,000  estimated  cost. 

APRIL  27 

NEW-186-192  mc  Connecticut  Televi- 
sion Co.,  Greenfield  Hill,  Conn. — CP  new 
commercial  TV  station  Channel  8  (162- 
168  mc)  ESR  1810,  amended  to  request 
Channel  8  (186-192  mc)  as  proposed  in 
reallocation;  change  trans,  site  to 
Booth  Hill,  Conn.,  and  antenna  changes. 

NEW-1050  kc  Washtenaw  Broadcast- 
ing Co.,  Ann  Arbor,  Mich. — License  to 
cover  CP  new  standard  station  WPAG. 

NEW-49.7  mc  Robert  F.  Wolfe  Co., 
Fremont,  O. — CP  new  FM  station, 
$38,550  estimated  cost. 

WCNC  Elizabeth  City,  N.  C— CP  move 
trans,  and  studio  to  Norfolk,  Va. 

WAPI  Birmingham— License  to  cover 
CP  new  developmental  broadcast  sta- 
tion W4XAP. 

NEW-43.7  mc,  87.4  mc  Everette  C. 
Atkerson,  Birmingham — fcp  new  devel- 
opmental broadcast  station  250  w  and 
special  emission  for  FM. 


Folks 
Turn  First  to— 


WWt 

NEW  ORLEANS 


50,000  Watts 
Clear  Channel 

CBS  Affilllote — Represented  Nationally 
by  The  Kotz  Agency,  Inc. 
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50,000  WaUs  .  Des  Moines 

Free  &  Peters,  Representatives 


FIVE  EXECUTIVES 
ARE  ADDED  BY  WOL 

vVOL  Washington  has  added  five 
videly-known  persons  to  its  execu- 
:ive  staff  including  Arthur  J. 
Ilasey,  David  H.  Harris,  Florence 
vVarner,  Jack  Paige  and  Kathryn 
Cravens.  George  Grim  was  recent- 
y  added  as  war  correspondent 
servicing  all  Cowles  stations 
[Broadcasting,  March  26]. 

Mr.  Casey,  whose  KM  OX  forum 
3t.  Louis  Speaks  won  the  George 
Foster   Peabody  citation,   is  new 
Bxecutive    assistant   to    Merle  S. 
\  Jones,  WOL  general  manager,  and 

i  m]\   direct   public   relations.  Mr. 

!  Harris,  former  WTAG  Worcester 
program  production  manager,  will 

j  be  program  director.  WTAG  won 
the  George  Foster  Peabody  Award 
and  the  duPont  Award  among 
others  in  1944. 

Mr.  Paige,  who  originated  the 
WNAX  Midwest  Farmer  Day,  be- 
comes director  of  special  events. 
Miss  Warner,  formerly  WHOM 
Jersey  City  special  events  director. 


Mr.  Harris 


Mr.  Page 


1  will  be  educational  director.  Miss 
Cravens,  recently  women's  com- 
mentator for  WNEW  New  York, 
will  go  overseas  for  WOL  to  do 
special  interviews  from  battle  areas. 
All  of  the  Cowles  stations,  in- 

|:  eluding  WOL,  will  be  served  by 
Mr.  Grim  who  is  already  in  Europe. 


Agronsky  Decorated 

MARTIN  AGRONSKY,  Blue-ABC 
commentator,  has  received  the 
Asiatic-Pacific  service  ribbon  from 
Gen.  Douglas  MacArthur  for  "shar- 
ing the  hardships  and  dangers  of 
combat  with  United  States  troops." 
Gen.  MacArthur,  in  a  letter  to  Mr. 
Agronsky,  cited  his  "long  and  meri- 
torious service  .  .  .  with  the  forces 
of  this  command,"  and  stated  that 
he  had  added  "luster"  to  the  pro- 
fession of  war  correspondent. 


ri 
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PAUL  H. 


MR.  CASEY 


COMPTOIS  CHAIRMAN 
OF    FOURA  BOARD 

RICHARD  COMPTON,  head  of 
Compton  Advertising,  Inc.,  New 
York,  has  been  named  to  a  one-year 
term  as  chairman  of  the  board  of 
the  American  Association  of  Ad- 
vertising Agencies,  it  was  an- 
nounced April  24  after  tabulation 
of  ballots  cast  by  mail  due  to  ODT 
restrictions  on  travel.  Mr.  Compton, 
who  heads  a  list  of  new  AAAA 
oflScers,  succeeds  Allen  L.  Billings- 
ley,  of  Fuller  &  Smith  &  Ross,  Inc., 
Cleveland. 

New  vice-chairman  is  Sigurd  S. 
Larmon,  Young  &  Rubicam,  New 
York,  and  John  L.  Anderson,  of 
McCann-Erickson,  Inc.,  New  York, 
was  reelected  secretary-treasurer 
for  another  year. 

Directors-at-large  elected  for 
three  years  are:  Melvin  Brorby, 
Needham,  Louis  and  Brorby,  Inc., 
Chicago;  Leo  Burnett,  Leo  Burnett 
Co.,  Inc.,  Chicago,  Henry  M.  Stev- 
ens, J.  Walter  Thompson  Co.,  New 
York. 

Directors  elected  to  represent 
councils  for  one  year  are:  Robert 
E.  Lusk,  Benton  &  Bowles,  Inc., 
New  York,  New  York  Council; 
Donald  D.  Douglass,  Harold  Cabot 
&  Co.,  Inc.,  Boston,  New  England 
Council;  Norman  W.  Geare,  Geare- 
Marston,  Inc.,  Philadelphia,  Atlan- 
tic Council;  Fairfax  M.  Cone, 
Foote,  Cone  &  Belding,  Chicago, 
Central  Council;  and  H.  E.  Cassidy, 
the  McCarty  Co.,  Los  Angeles,  Pa- 
cific Council. 

All  other  directors-at-large  con- 
tinue in  office  until  expiration  of 
their  terms. 

Frederic  R.  Gamble  was  reelected 
president  of  the  board  of  directors. 
List  of  AAAA  officers  and  gov- 
ernors of  sectional  councils,  report- 
ed in  Broadcasting,  April  26  in- 
clude in  addition  Lawrence  L. 
Shenfield,  Doherty,  Clifford  &  Shen- 
field,  New  York  Council;  and  A. 
W.  Seller,  Cramer-Krasselt  Co., 
Milwaukee,  Central  Council,  gov- 
ernors. 


RID  Meet  To  Study 
Spectrum  Policing 

SPECTRUM  policing,  latest  devel- 
opment in  technical  equipment  and 
direction  -  finding 
in  the  postwar 
period  will  be 
stressed  during  a 
four-day  meeting 
of  regional  super- 
visors and  district 
inspectors  -  in- 
ch a  r  g  e  of  the 
FCC  Radio  Intel- 
ligence  Division. 

Called  by  George  Mr.  Sterling 
E.  Sterling,  as- 
sistant chief  engineer  in  charge  of 
the  RID,  the  meetings  will  open 
May  1  and  conclude  on  May  4  with 
a  direction-finding  demonstration 
in  which  supervisors  will  do  work 
normally  detailed  to  inspectors. 
Twelve  RID  supervisors  and  22 
field  inspectors  will  attend  from  all 
parts  of  the  continental  U.  S., 
Alaska,  Hawaii,  Puerto  Rico  and 
the  Virgin  Islands. 

Working  with  Mr.  Sterling  in 
preparation  for  the  conference  is 
George  S.  Turner,  chief  of  the  field 
division,  under  whose  supervision 
the  field  inspectors  work. 

Mr.  Sterling  is  scheduled  to 
speak  on  the  technical  phases  of 
RID  before  the  Baltimore  Section, 
Institute  of  Radio  Engineers,  at  8 
p.m.  May  22  at  the  Engineers  Club, 
Baltimore. 


Borton  NAB  Director 

FRED  W.  BORTON,  president  and 
general  manager  of  WQAM  Miami, 
has  been  unanimously  elected  di- 
rector of  NAB  District  5,  succeed- 
ing John  C.  Bell, 
WBRC  Birming- 
ham, the  NAB 
announced  Thurs- 
day. Balloting 
was  by  mail.  Mr. 
Borton  takes  of- 
fice July  1.  In  a 
mail  primary 
Messrs.  Bell  and 
Borton  won  the 
nominations.  Mr. 
Bell,  however, 
wired  all  member  stations  of  Dis- 
trict 5,  comprising  Alabama,  Flor- 
ida, Georgia  and  Puerto  Rico,  that 
his  health  would  not  permit  him  to 
serve  another  term.  Consequently 
Mr.  Borton's  election  was  unani- 
mous. 


Mr.  Borton 


'Boston  Globe'  Sponsors 
Luncheon  Coast-to-Coast 

FIRST  coast-to-coast  sponsorship 
of  a  public  service  program  by  the 
Boston  Globe  is  the  Boston  Avia- 
tion Week  luncheon  on  May  1  to  be 
aired  over  WNAC  Boston,  and 
Yankee  and  Mutual  network.  Given 
by  the  Chamber  of  Commerce  and 
broadcast  from  the  Copley  Plaza 
Hotel,  the  meeting  will  be  heard 
1:15-1:30  p.m.  (EWT)  and  will  be 
rebroadcast  10:30-10:45  p.m.  that 
night  on  WNAC.  Agency  is  John 
C.  Dowd  Inc.,  Boston. 


KOIN 

Our  Thought,  Effort 
and  Facilities... 

Pledged  to  Victory! 
PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  NafI  Rep. 
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I — Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  SI. 00. 
Situation  Wanted  lOc  per  word.  All  others,  ISc  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  dote.  Send  box  replies 
to  Broadcosting  Mogozine,  870  National  Press  Bidg..  Washington  4,  0.  C 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  postwar  future.  Box  932, 
BROADCASTING. 

First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent job  for  right  man.  State  full  par- 
ticulars and  salary  expected  in  first 
letter.  Box  399,  BROADCASTING. 
Transmitter  engineer,  1st  class  license, 
guaranteed  weekly  earnings,  $52  per 
week  with  5  kilowatt  CBS  New  England 
station  in  small  city  with  better  than 
average  living  conditions.  Immediate 
opening.  Box  484,  BROADCASTING. 
Announcer — 250-watt  NBC  affiliate  in  a 
fine  metropolitan  midwest  city  needs  a 
good  versatile  announcer  who  can  han- 
dle ad  lib  record  and  talent  shows,  news 
and  commercials.  Small,  cooperative 
staff,  excellent  working  conditions.  No 
prima  donnas,  please.  $65.00  per  48-liour 
week  to  right  man.  Tell  us  all  about 
yourself.  Box  524,  BROADCASTING. 
Control  operator.  Experienced  or  inex- 
perienced. Write  for  full  details.  Perma- 
nent position.  Charles  W.  Brannen, 
Chief  Engineer,  WAOE,  Syractise,  N.  Y. 
Recent  college  graduate.  Excellent  op- 
portunity business  side  radio.  Box  529, 
BROADCASTING. 

Somewhere  there  Is  a  girl  with  radio 
experience  who  wotUd  like  a  Job  In 
oontinuity  and  traffic  in  a  small  pro- 
gressive midwest  station.  Shorthand 
advisable.  If  you  qualify,  write  com- 
:oIete  details  as  to  age,  experience,  etc. 
3ox  537,  BROADCASTING. 
Announcer — Have  opening  for  expe- 
rienced announcer  with  knowledge  of 
control  board  operation.  Permanent 
Dosition  with  good  future.  Excellent 
T/orklng  conditions  in  5  kw  CBS  Network 
iEBJiate.  Give  experience,  age,  draft 
status,  salary  requirements  in  first  let- 
ter. Box  538,  BROADCASTING. 
Announcer — $40.00  for  40  hours,  daytime 
schedule  on  network  station.  Midwest 
city  over  100,000  west  of  the  Mississippi. 
Replies  confidential.  Box  540,  BROAD- 
CASTING. 

CBS  midwest  affiliate  needs  specializing 
announcer  for  disc  spinning.  Handle 
jne  late  hour  nightly;  half  hour  in  P.M.; 
remaining  hours  staff  work.  Build  sale- 
ability  of  your  shows  and  talent  money 
ncreases.  $150  monthly  basic.  Box  551, 
3ROADCASTrNG. 

Salesman  wanted — Man  familiar  with 
small  market  station  operation  and  real 
understanding  of  radio  sales.  Send  rec- 
ord of  experience,  references  and  photo 
first  letter.  Network  station  In  center 
of  richest  farm  area  in  west.  Write  Box 
552,  BROADCASTING. 
Wanted — Top  flight  staff  announcer 
•vlth  quality  selling  delivery  for  regional 
network  affiliate  station  in  northwest. 
Send  references,  photo,  transcription 
with  application.  Box  553,  BROAD- 
CASTING. 

Opportunity  for  fluent  and  imaginative, 
but  stable  and  sincere,  staff  announcer 
i3 miliar  with  transcribed  libraries  to 
create  and  announce  saleable  shows  at 
aon-metropolitan  NBC  station,  Rocky 
Mountain  Area,  non-defense  farm  com- 
cQunlty  with  good  post  war  future. 
Please  send  transcription,  photo,  refer- 
:noes,  sample  script.  Write  Box  554, 
BROADCASTING. 

Golden  opportunity  for  a  young  lady 
who  can  write  bang-up  radio  commer- 
cials for  a  flourishing,  long-established 
agency.  Permanent  position  with  a 
bright  future.  Write  full  details  in  first 

1'  letter.  Including  samples  of  recent  copy. 
Our  staff  knows  of  this  ad.  Replies  con- 
fidential. Box  559,  BROADCASTING. 
If  you  are  a  good  all-round  announcer 
Jamlllar  with  RCA  equipment  we  can 
use  you  Immediately.  Excellent  oppor- 
tunity for  the  right  man.  Forty-eight 
hour  week  with  time  and  a  half  over 
forty  hours.  If  you  are  the  man  tell  us 
about  yourself  and  when  you  can  Join 
OS.  Address  Box  561,  BROADCASTING. 
New  England  announcer — For  5  kilo- 
watt CBS  station.  Good  living  condi- 
tions, good  pay,  good  future  to  compe- 
tent man.  Box  564,  BROADCASTING. 
New  England  writer— Radio  copy,  shows, 
announcements,  features.  Must  write 
good  commercial  copy  for  radio.  Box 

;  565,  BROADCASTING. 
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Help  Wanted  (Cont'd) 

Wanted!  For  well  known  radio  ' •hill- 
billy" show:  musicians,  singers,  enter- 
tainers. Need  good  fiddle  player,  accor- 
dion player,  clarinet  man,  must  be 
union  or  willing  to  Join.  Also,  interested 
in  sister  act,  girl's  trio.  "Rep"  show 
performers  with  comedy  G.  string  or 
toby  specialties  also  write.  This  is 
steady,  lull  time  work  with  established 
mldwestern  radio  station.  Box  567, 
BROADCASTING. 

We  want  some  good  men.  We're  just  a 

small  southwest  radio  station  with  a  big 
Job  ahead  of  us,  expanding  into  a  strong 
regional  outlet  In  the  near  future.  We 
need  some  good  men  to  grow  with  us 
and  help  buUd  a  station  to  be  proud 
of  from  a  production,  public  service 
and  commercial  standpoint.  We  par- 
ticularly need  a  program  director-pro- 
duction manager,  two  or  three  top- 
flight arnouncers  and  a  continuity  di- 
rector with  program  writing  experience 
and  talent.  We  expect  to  grow  Just  as 
big  as  the  men  working  for  us  make  us 
grow.  Write  to  Box  570,  BROADCAST- 
ING, giving  fvUl  qualifications  in  first 
letter.  If  you  sound  like  the  man  we 
need,  we'll  come  see  you,  wherever  you 
are. 

Wanted — Operator,  first  class  license 
Immediately.  Send  complete  story  first 
letter.  Permanent.  Box  574,  BROAD- 
CASTING. 

Wanted— Livewire  salesman  for  250 
watt  Mutual  affiliate  in  Georgia.  Basic 
salary  and  commission.  Give  full  par- 
ticulars about  age,  draft  status,  experi- 
ence and  references  in  first  letter.  Box 
575,  BROADCASTING. 
Texas  kilo'"att  Blue-'^trtual  desires  im- 
prove its  Hooper.  Want  program  man 
who  knows  how.  Tell  All.  Box  576, 
BROADCASTING. 

Wanted — Sales  manager  for  Tobacco 
Network.  Good  basic  salary  and  liberal 
commissions.  Start  Immediately.  Head- 
quarters Raleigh,  North  Carolina.  Wire, 
phone  or  write  Fred  Fletcher,  President, 
c/o  WRAL,  Raleigh,  N.  C. 
Wanted — Platter  turner  for  Musical 
Clock  type  dally  program.  Must  have 
good  air  personality,  dramatic  ability 
and  qualified  experience  In  this  kind  of 
program.  Write  Manager,  WKY,  Okla- 
homa City,  Oklahoma. 

Need  urgent,  first  phone  engineer  ex- 
perienced In  studio,  transmitter  main- 
tenance and  remote  broadcasts.  Perman- 
nent  position  with  250  watt  Blue  Net- 
work station  for  right  man.  Call  or 
wire  collect,  Chief  Engineer,  WORD, 
Spartanburg,  South  Carolina. 

Radio  Station  KHMO  is  enlarging  Its 
announcing  staff  and  Is  In  need  of  an 
additional  announcer  at  once.  You  will 
need  to  operate  your  own  turntables 
and  must  be  experienced.  Send  audi- 
tion transcription  and  write  complete 
details  as  to  age,  experience,  draft 
c^assiflcatlons.  aT>d  h"w  soon  nvailable, 
to  Radio  Station  KHMO,  Hannibal, 
Missouri. 

Whatever  became  of  all  those  good  old 
dependable  announcers?  You  know,  the 
steady,  reliable  kind  that  you  could 
count  on  and  compliment  for  their  good 
work?  We  need  one.  We  offer  steady  em- 
ployment, compatible  surroundings  and 
good  salary.  Are  there  any?  KTFI,  Twin 
Falls,  Idaho. 

WGCM  Gulfport,  Mississippi,  Blue  Net- 
work affiliate  has  permanent  position 
open  for  announcer. 

Chief  engineer  wanted  on  KGFW 
Kearney,  Nebr.  Permanent  man  showing 
Initiative  and  responsibility  has  privi- 
lege of  securing  Interest  In  business  if 
desired.  Write  complete  particulars.  Im- 
mediately. 

Announcer— Versatile  announcer  re- 
quired by  1000  watt  Blue  Network  sta- 
tion. Include  qualifications  and  salary 
expected  In  first  letter.  WBCM,  Bay 
City,  Michigan. 

Announcer  wanted— No  Bob  Hopes,  no 
H.  V.  Kaltenboms  needed.  Prefer  good, 
reliable  "straight"  man  Interested  In 
permanent  position  with  expanding  in- 
dependent station.  Send  audition  disc, 
particulars  to  WPIC,  Sharon,  Pennsyl- 
vania. 

Engineer.  Transmitter  and  control  room 
work.    Recording    experience  helpful. 
Permanent.  WAKR,  Akron  8,  Ohio. 


Help  Wanted  (Cont'd) 

Announcer— Experienced  man  to  handle 
general  assignments,  record  shows,  write 
some  script,  read  news.  Excellent  oppor- 
tunity. Send  all  detaUs  re  background, 
family  and  draft  status,  salary  require- 
ments, references,  to  Program  Director, 
KSO,  Des  Moines  9,  Iowa. 
Wanted — Engineers  and  announcers  for 
new  station  In  Columbia,  South  Caro- 
lina. Write  R.  T.  Allen,  P.  O.  Box  1133. 
State  starting  salary. 
Program  director-announcer  for  250  watt 
daytime  operation  station.  Qualified 
man  with  ability  and  enthusiasm  able 
to  MC  shows,  do  a  good  newscast,  ad 
lib  and  handle  annoiincers.  Send  tran- 
scription, photo  and  references.  Salary 
$75.  Position  open  Immediately.  Box 
579,  BROADCASTING. 
Engineer,  first  class  licensed  $51.03  for 
40  hours.  Give  full  particular  first  let- 
ter. WREN,  Lawrence,  Kansas. 
Copywriter  urgently  needed  by  expand- 
ing department  of  progressive  station. 
This  Is  outlet  that  previously  offered 
here  fun  of  trout  fishing,  ocean  bathing, 
deer  hunting  plus  congenial  surround- 
ings and  opportunities.  Same  offer  still 
goes  to  experienced  continuity  writer 
who  can  handle  the  Job.  Frankly,  salary 
moderate  but  ample  for  good  living  In 
this  picturesque  seaside  cltv.  This  Is 
WHEB,  Portsmouth,  N.  H.  Wire,  write 
or  phone  Dal  Wyant. 
Here's  a  real  opportunity  for  versatile 
network  caliber  announcer,  who  can 
handle  audience  participating  and  news 
shows.  High  basic  plus  good  talent  on 
already  available  commercials.  Progres- 
sive policy  at  this  New  York  Stat°,  NBC 
station  demands  constant  building  of 
personaliti°s.  Write  today  to  Box  586, 
BROADCASTING. 

Situations  Wanted 

Announcer.  5  years  experience  sports, 
news,  commercial,  ad  lib,  M.C.,  remote 
shows.  Good  disposition,  clean  cut.  de- 
pendable. Permanent  4F.  Permanent 
position  only.  $225.00  monthly  minl- 
pMim.  AvafaViiP  f°w  weeks  notice.  Box 
542,  BROADCASTING. 
Producer  -  writer,  wide  background 
drama  and  music,  experienced  public 
service  broadcasting,  seeks  program- 
ming or  production  post  In  progressive 
station  building  local  programs.  4P. 
College  graduate.  Available  July  first. 
Box  549,  BROADCASTING, 
y  mi  tie  conti»mity  writer.  Married.  Draft 
deferred.  Excellent  references.  Prefer 
large  city.  Box  562,  BROADCASTING. 
Chief  Engineers  position  desired  by 
qualified  first  class  operator.  Box  566, 
BROADCASTING. 

Chief  engineer— 5  years  experience. 
Married.  1  kw  or  higher,  exchange  in- 
formation. Box  569,  BROADCASTING. 
After  more  than  six  years  agency  and 
staff  experience  as  writer,  producer,  an- 
nouncer and  newsman;  am  looking  for 
western  station  that  needs  reliable  as- 
sistant manager  or  idea  man  who  can 
take  charge  of  news  and  production. 
Will  only  consider  permanent  position 
with  post  war  security  and  upper  bracket 
salary.  Can  arrange  Interview.  Now  em- 
ployed by  chain  afOllate.  Box  571, 
BROADCASTING. 

Commercial  writer  and  producer  wants 
permanent  position  on  network  affiliate 
station.  Eighteen  years  experience.  Com- 
ing out  of  USMC  in  June.  State  salary 
and  particulars  in  first  letter.  Draft 
status  4A.  Box  572,  BROADCASTING. 
Programming-announcer  desires  posi- 
tion preferably  mid-west.  Married,  draft 
deferred,  age  29.  Solid  experience,  ag- 
gressive, dependable.  Do  you  want  this 
man  in  a  permanent  post.  Box  573, 
BROADCASTING. 

Position  as  commercial  writer.  Excel- 
lent training  good  musical  background. 
Draft  exempt.  Prefer  New  York.  Will 
consider  other  location.  Box  577, 
BROADCASTING. 

Can  you  use  two  good  announcers  ex- 
perienced In  newscasts,  commercials, 
live  talent  and  platter  shows,  with  spe- 
cial dramatic  ability,  who  are  seeking 
connections  with  up-to-date  progressive 
station?  Excellent  references  as  to  char- 
acter and  ability.  Box  578,  BROAD- 
CASTING. 

Sales  executive — Just  returned  from 
overseas.  Qualified  station  manager, 
commercial  manager  or  salesman.  Sea- 
soned experience  In  radio  with  news- 
paper background.  Highly  successful 
record.  Family  man,  38.  Available  Im- 
mediately. Wire,  write  C.  B.  Heller, 
Ada,  Ohio. 

Eflitor-newscaster  —  Dependable,  hard 
worker,  good  personality,  draft  exempt, 
deep  south  only;  available  July  15. 
Duncan  Moore,  Kentwood  Arms,  Spring- 
field, Mo. 


Situations  Wanted  (Cont'd) 


Engineer— First  class,  37  years,  23  years 
In  radio,  wants  position  where  mainte- 
nance ability  Is  appreciated,  can  do 
control  room,  remote  and  some  an- 
nouncing. Wallace  V.  Rockefeller,  Wood 
River,  Nebr. 

Program  manager— top  station.  Practi- 
cal, experienced  and  knowledge  pro- 
gramming and  production.  Now  net- 
work representative  and  program  man- 
ager leading  city  station.  Served  8  years 
as  station  manager.  Your  Inquiry  held 
confidential.  Box  580,  BROADCASTING. 
Announcer.  College  grad.  Honorable  dis- 
charge. Four  years  experience  with 
network  affiliates.  Desire  permanent 
connection  with  opportunity  for  ad- 
vancement. Eastern  station  preferred. 
Writing  and  news  experienced.  Avail- 
able June  1st.  Best  references.  Box  581. 
BROADCASTING. 

Announcer,  5  years  experience  on  5  kw 
net  affiliate.  News,  m\islc.  drama,  pro- 
duction. Woman.  Box  583,  BROAD- 
CASTING. 

Experienced  radio  news  and  dramatic 
script  writer  with  good  mike  delivery, 
wants  midwest  or  west  coast  tle-UD. 
Box  582,  BROADCASTING. 

News  editor.  4  years  experience  editing 
and  broadcasting  news.  5  years  5  kw 
experience  Woman.  Box  584,  BROAD- 
CASTING. 

Need  new  program  ideas?  Is  your  station 
on  west  coast  or  New  York  City?  Have 
you  opening  for  energetic,  dependable, 
draft  exempt  33  year  old  program-pro- 
ductlon-atiT^onTicer  veteran?  Box  585, 
BROADCASTING. 

News  editor:  15  years  press  service,  news- 
paper and  radio  experience.  4P,  single. 
Presently  employed  NYC  dally.  Prefers 
east  coast.  Permanent  only.  Box  587, 
BROADCASTING. 


Wanted  to  Buy 


Wanted — Everything  for  100-watt  sta- 
tion. Cash,  trade,  lease.  Box  438,  BROAD- 
CASTING. 

Wanted  to  buy — 250  watt  transmitter 
meeting  FCC  requirements.  Box  563, 
BROADCASTING. 

Wanted — One  thousand  watt  transmit- 
ter or  amplifier.  Must  be  in  flrst  class 
shape  and  pass  FCC  regulations.  Phone, 
write  or  wire  Nathan  Prank,  Radio  Sta- 
tion WHNC,  Henderson,  N.  C. 


For  Sale 


For  sale — Six  brand  new  tubes  in  origi- 
nal cartons  number  F  128  A  1000  watt. 
Special  price  of  $100.00  each.  Box  541, 
BROADCASTING. 

For  sale — 2  WE  33  RPM  turntables  16 
Inch  complete  with  motor.  Verticle  and 
lateral  pick-up.  Pre-Amp  80  B  for  above 
and  WE  control  cabinet.  Box  568. 
BROADCASTING. 

250  watt  newly  rebuilt  composite  trans- 
mitter (without  crystal  oven)  and  G.  B. 
457A  modulation  monitor,  $2,750  cash. 
Evening  News,  Port  Angeles,  Washington. 


Miscellaneous 


Good  gags  written.  R.  McKenna,  420 
East  79th  St.,  N.  Y.  C. 
Will  anyone  knowing  the  whereabouts 
of  Al  (Sleepy)  Stein  wire  collect  to  Bob 
Bowles,  WCLS,  Jollet,  Illinois. 


74e  SCHOOLS 
RADIO  TECHNIQUE 


NEW  YORK  •  CHICAGO 

'  America's  Oldest  School  Devoted  ' 
'  Exclusively  to  Radio  Broadcasting 

'   Comprehensive  Day  and  Evening 
Courses  in  all  phases  of  Radio 
Broadcasting  taught  by  Network 
Professionals.  Moderate  rates. 
For  Full  Details,  Request  Booklet  B. 
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^mREST  SERVICE 

R  TRAISSMITTERPLAIS 

i5- Anticipating  use  of  national 

'""orest  lands  for  FM  and  television 
j^  i  'elay  stations,  the  Forest  Service 
toi  jf  the  Dept.  of  Agriculture  last 
*  veek  adopted  policies  and  proce- 
iBLlures  for  handling  applications  for 
•^ijiipecial  use  permits  to  install  trans- 
■jnitting  and  receiving  facilities  on 
'(JrSovernment  land. 
J5  ■  Instructions  issued  to  regional 
J  j'oresters  said:  "A  variety  of  cir- 
jj' mm  stances  suggests  the  need  for 
iarly  action  with  reference  to  na- 
;^;;ional  forest  areas  suitable  as  sites 

0-  'or  radio  transmitting  and  receiv- 
ing stations.  Extensive  programs 
lulj'or  the  development  of  frequency 
7,  nodulation  and  television  systems 
' 'ire  merely  awaiting  the  close  of 
^  ;he  war  for  their  initiation.  Dis- 
^llussion  of  the  subject  with  mem- 
'•:-5ers  of  the  FCC  suggests  the  desir- 

ibility  of  announcement  by  the  For- 
l  ;;st  Service  of  adequate  policies  and 
e,  procedures.  .  .  ." 

s'  Procedure  to  be  adopted  will  in- 
;lude:   (1)  examination  of  site  to 

1-  ietermine  whether  establishment  of 
-adio  facilities  would  conflict  with 

i?  oublic  interests,  (2)  advising  appli- 
;ant  (if  finding  is  affirmative)  that 

-  -ssuance  of  permit  must  await  FCC 
luthorization  of  proposed  station, 

-  (3)  transmittal  of  memorandum  by 
j":orest  supervisor  of  characteristics 

)f  site  to  Regional  Forester,  (4) 
,  ;ransmittal  to  Chief  of  Forest  Serv- 
!,  ce  and  to  FCC  for  use  in  consider- 

,ng  application  for  station,  (5) 
■  transmittal  of  FCC  authorization 
fj',(if  granted)  to  applicant  and  sub- 
j-Tiittal  to  Forest  Supervisor,  (6) 

issuance  of  permit  to  use  site  with 
■{■special  stipulations. 


WDAK,  WRLD  Transfer 
Of   Licenses  Approved 

VOLUNTARY  ASSIGNMENT  of 
license  WDAK  Columbus  and 
WRLD  West  Point,  Ga.,  from  the 
present  licensee  partnership  to  a 
new  partnership  composed  of  the 
present  owners  and  two  new  indi- 
viduals has  been  granted  by  the 
FCC,  which  at  the  same  action 
approved  voluntary  assignment  of 
WFEA  Manchester,  N.  H.,  from 
the  New  Hampshire  Broadcasting 
Co.  to  H.  M.  Bitner,  sole  owner. 

Allen  M.  Woodall,  general  man- 
ager of  WRLD,  acquires  10% 
interest  in  the  Georgia  stations, 
and  Margaret  A.  Pill,  housewife 
and  women's  civic  leader,  acquires 
8%  interest.  Amount  involved  is 
$15,300.  L.  J.  Duncan  now  owns 
40%,  Josephine  A.  Rawls  12%, 
Effie  H.  Allen  10%.  Mrs.  Pill  is  to 
counsel  stations  on  women's  civic 
and  public  service  programs. 

No  money  is  involved  in  the  Man- 
chester action.  Mr.  Bitner  is  also 
president  and  30%  owner  of 
WFBM  Indianapolis. 


DEEMS  TAYLOR  was  reelected  president 
of  ASCAP  Thursday  at  the  meeting  of 
the  new  board  Including  eight  directors 
just  elected.  Reelected  were  Gustave 
Schlrmer  and  Oscar  Hammersteln  vice- 
presidents  and  George  W.  Meyer  as 
secretary.  Jack  Bregman  replaced  Max 
Dreyfus  as  treasurer. 


3ROADCAST  Measurement  Bureau  will 
■ 'loid   its  first  board  meeting  in  new 
'  -juarters  in  New  York  May  3.  Meeting 
vill  discuss  problems  of  the  big  city 
lon-network  station,  the  foreign  lan- 
juage    station   and   other  suggestions 
''iffecting    measuring    technique  made 
ipit  recent  NAB  district  meetings. 


WANTED 
CHIEF  ENGINEER 

NBC  affiliate,  midwestern 
city,  has  immediate  open- 
ing. Excellent  opportunities. 
Furnish  full  particulars  in 
first  airmail,  special  delivery 
letter. 

BOX  588,  BROADCASTING 


SERVICE  DIRECTORY 


"SEARED  TO   AM-FM  EXPANSION" 
Kadt»    Bnginmrring  CanioiftuU 

Commercial  Radio  Equip.  Co. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wojh.  5,  D.  C. 
District  »640 
iSubi.  to  Gov't  ReK.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

61  I  Baronne  St.,  New  Orleans  13,  la. 
Raymond  4756 

High    Power   Tube   Specialists  Exclutivaly 


^  SOUND  EFFECT  RECORDS^ 

GEHNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Conloining 
Over  200  Individuol  Sound  Effects 

Write  For  Detaih 

CHARLES  MICHELSON 

«7  W.  44th  St.  New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
OrganUation 
Technical  Maintenance,  Conatrtietion 

Sapervision    and   Business  Services 
for  Broadcast  Stations 


BUY 
WAR  BONDS 


PROFESSIONAL 
DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Engineen 

DEDICATED  TO  THE 

SERVICE  or  BROADCASTING 

Natienal  Press  Bldf.,  Wasls.^  O.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859  


GEORGE  C.  DAVIS 

Consulting  Radio  Engine«r 
Munsey  BIdg.  District  8456 

Washington,  0.  C. 


WOODWARD  &  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      •      NATIONAL  6513 
Washington  4,  D.  C. 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      District  8215 

Woshlnglon  4,  D.  C. 


Tel.  Bridgeport  7-2465 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Nat  l  Press  BIdg.      Wash.  4,  D.  C. 


SERVICE 

Exact  Measurements  '  at  any  time 


RCA  COMMUNICATIONS.  INC. 
84  Br«ad  Strut      N«w  York  4.  N.  Y. 


JOHN 

BARRON 

Consulting 

Radio  Engineers 

Specializing 

in  Broadcast  and 

Allocatio 

n  Engineering 

Earle  Bi/llding, 

Washington  4,  D.  C. 

Telephone 

NAtional  7757 

Room  892 


NA.  7846 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 
Notional  Press  BIdg.        01.  12M 

Washington,  0.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORS 


Rsdio  Enqinserinq  Contultsntt 
Frsqusney  MonJtering 


Ctmatreiol  Baiio  Equip.  Co. 

•  International  BuUdlng,  Washington,  O.  O. 

•  321  E.  Gregory  Boolsvard,  Kansas  Cltf ,  If o. 

•  Cross  Roads  of  tha  World,  HoUyvood.  OalU. 

-  I 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.   •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  O.  C. 
Decatur  1234 


Fran  k  H.  Mcintosh 
Consulting  Radio  Engineers 
710  l4thSt.N.W.  ME.  4477 

Washington,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★      ★  ★ 
Nat  l  Press  BIdg.  Wash.  4,  D.  C. 
District  7362      e      Glebe  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTEI»NATIONAU  BUOG.  WASH..  D.  C 
1319  F  STREET  N    W.  DISTRCCT4127 


ANDREW  CO. 

Consultins  Radio  Engineen 
363  E.  75th  St.  CHICAGO  19 

Trianele  4400 
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At  Deadline ... 


People 


FCC  GRANTS 

TWO  NEW  STATIONS 

TWO  NEW  STATIONS,  a  regional  at  Key 
West,  Fla.,  and  a  local  at  Talladega,  Ala.,  were 
granted  last  week,  FCC  announced  Friday. 

Key  West  grant  went  to  Capt.  John  M. 
Spottswood,  AUS,  Ret.,  formerly  with  Army 
QMC,  for  600-w  outlet  on  1600  kc,  unlimited. 
Voice  of  Talladega  Inc.  got  250-w,  fulltime 
station  on  1230  kc.  Stockholders:  Harry  Held, 
businessman,  president,  25  shares;  Julius  C. 
Vessels,  chief  engineer,  WDOD  Chattanooga, 
vice-president,  5  shares ;  D.  Hardy  Riddle,  pro- 
bate judge,  secretary-treasurer,  25  shares. 

Applicants  specified  they  had  materials. 
Grants  were  under  FCC  Supplemental  State- 
ment of  Policy,  Jan.  16,  1945. 

PORTER  CALLS  FOR 
INTERNATIONAL  MERGER 

FCC  Chairman  Paul  A.  Porter  went  all-out 
for  an  international  communications  merger  in 
speech  before  Baltimore  Chapter,  Morse  Teleg. 
Club  of  Amer.,  Friday  night.  Thei'e  should  be 
no  philosophical  barriers  preventing  U.  S.  from 
having  greatest  communications  system  pos- 
sible, he  said,  adding:  "If  such  a  result  calls 
for  a  consolidation  of  all  our  international  com- 
munications resources — and  I  believe  it  does — 
we  should  not  hesitate  to  adopt  such  a  plan." 

International  broadcasting,  potent  in  psyco- 
logical  warfare,  "can  be  effectively  used  for 
the  purposes  of  peace,"  said  Mr.  Porter,  who 
favored  "a  single  American  international  com- 
munications organization."  It  was  the  first 
time  Chaii-man  Porter  has  gone  on  record  on 
international  communications  question. 

PEABODY  HEADS 
ADVERTISING  FOUNDATION 

STUART  PEABODY,  director  of  advertising, 
Borden  Co.,  is  new  board  chairman  of  Adver- 
tising Research  Foundation;  Otis  Kenyon, 
chaii-man  of  Kenyon  &  Eckhardt,  is  vice-chair- 
man; Paul  West,  president,  Assn.  of  National 
Advertisers,  reelected  secretary,  and  Frederic 
R.  Gamble,  president  of  the  American  Assn.  of 
Advertising  Agencies,  reelected  treasurer. 

Directors  for  three-year  terms  include:  Rich- 
ard Compton,  Compton  Adv.;  H.  K.  McCann, 
McCann-Erickson:  William  G.  Palmer,  J. 
Walter  Thompson  Co.,  representing  AAAA; 
Lee  H.  Bristol,  Bristol-Myers  Co.;  Allyn  B. 
Mclntyre,  Pepperell  Mfg.  Co.;  Gordon  Cole, 
Can  Mfrs.  Institute,  representing  ANA.  Allan 
Brown,  Bakelite  Corp.,  was  elected  for  year  to 
fill  unexpired  tei-m  of  Harold  Thomas. 

NO  HOME  SETS 
SEEN  UNTIL  1946 

SPEAKING  before  a  joint  meeting  of  the  U.  S. 
and  Canadian  Radio  Manufacturers  Assn.  in 
Montreal,  Louis  J.  Chatten,  director,  WPB 
Radio  &  Radar  Division,  predicted  resumption 
of  home  receiver  manufacture  will  not  he  pos- 
sible before  first  quarter  of  1946.  WPB  plans, 
he  explained,  call  for  some  manufacture  of 
radio  equipment  for  essential  commercial  serv- 
ices and  unrestricted  production  of  civilian  re- 
placements after  V-E  Day. 

The  joint  meeting  was  termed  by  Presidents 
R.  C.  Cosgrove  and  R.  M.  Brophy,  of  U.  S. 
and  Canadian  RMA's  respectively,  as  presag- 
ing era  of  closer  cooperation  between  two  na- 
tions. 
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TROOP  JUNCTION 
GETS  BIG  PLAY 

ALL  NETWORKS  gave  wide  coverage  to  junc- 
tion of  Russian  and  Anglo-American  forces 
announced  by  White  House  Friday.  CBS  high- 
lighted its  programming  with  recording  of  an- 
nouncement of  junction  to  USSR  by  Joseph 
Stalin,  purportedly  first  time  his  voice  heard 
on  American  radio. 

These  network  voices  were  heard  in  com- 
ments and  descriptions — NBC:  Don  Goddard, 
John  MacVane,  David  Anderson,  Roy  Porter, 
W.  W.  Chaplin;  Blue-ABC:  George  Hicks, 
Gordon  Eraser,  Baukhage,  Jack  Parker,  Larry 
Tighe,  Herbert  Clark;  MBS:  John  V.  McDer- 
mott,  Anne  Stringer,  Boyd  Lewis;  CBS:  Rich- 
ard Hottelet,  Tris  Coffin,  Bill  Shadel,  Larry 
Leseuer,  Maj.  George  Fielding  Eliot,  William 
Shirer,  Ed  Murrow.  OWI  overseas  service  car- 
ried White  House  announcement  and  state- 
ments by  Churchill  and  Stalin. 

BMB  EDUCATION  URGED 

EXTENSIVE  education  among  small  market 
stations  explaining  methods  of  BMB  was  sug- 
geted  to  BMB  Board  in  resolution  passed  Fri- 
day at  meeting  of  Small  Market  Stations  Com- 
mittee, Washington.  Hugh  Feltis,  BMB  presi- 
dent, addressing  committee  said  acceptance  of 
plan  by  small  market  stations  compares  very 
well  with  medium  and  large  stations.  An  av- 
erage of  53%  has  subscribed.  The  average  for 
all  stations  is  57%. 

Committeemen  attending  were:  Robert  T. 
Mason,  WMRN  Marion,  0.,  chairman;  James  R. 
Curtis,  KFRO  Longview,  Tex.;  Marshall  H. 
Pengra,  KRNR  Roseburg,  Ore.;  David  Rosen- 
blum,  WISR  Butler,  Pa.;  Harry  R.  Spence, 
KXRO  Aberdeen,  Wash.;  Dietrich  Dirks,  KTRI 
Sioux  City,  la. 

RADIO  REACTION 

DR.  HARRISON  SUMMERS,  Public  Service 
Division  manager  of  Blue-ABC,  told  Greater 
Cleveland  Radio  Council  in  address  last  week 
that  radio  does  react  editorially  on  issues  which 
have  been  given  general  public  acceptance.  Dr. 
Summers  predicted  radio  would  report  conflicts 
in  current  San  Francisco  Conference  but  would 
be  guarded  in  approach  to  such  material. 

THREE  major  networks  have  chosen  days 
during  Seventh  War  Loan  on  which  they  will 
devise  special  War  Bond  promotion.  NBC  has 
chosen  Decoration  Day,  May  30;  Blue-ABC, 
D-Day  Normandy,  June  6,  and  CBS,  Flag  Day, 
June  14. 


EUGENE  S.  THOMAS,  sales  manager,  WOBI 
New  York,  has  been  nominated  for  director-i 
ship  of  New  York  Sales  Executives  Club.  Eli 
tion  May  15. 


SILENCE  TELLS  MUCH 

FIRST  INDICATION  that  Russian 
Army  had  encircled  Berlin  came  when 
the  German  voice  of  radio  was  silenced 
April  23.  Looking  back  now,  observers 
interpreted  that  and  the  concurrent  dis- 
ruption of  telephone  sei-vice  as  the  first 
tip-off  on  USSR's  victory  march.  Only 
three  of  the  transmitters  which  have  for 
years  blared  out  Nazidom's  boast  now  re- 
main in  operation:  Hamburg,  Munich 
and  Quisling  station  at  Oslo.  Journalists 
recalled  that  just  five  years  ago  these 
same  signs  indicated  that  Germans  had 
captured  the  foreign  capitals  of  other  na- 
tions, since  liberated  by  United  Nations. 


TED   0.   THACKREY,   editor-general  man-l 
ager,  New  York  Post  and  director,  WLIB  Inc 
New  York,  has  been  elected  president  of  sta 
tion  corp.  He  succeeds  Elias  I.  Godofsky, 
signed. 
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GEORGE  CASE,  new  production  manager 
WBBM  Chicago,  succeeds  Fred  Killian,  who 
becomes  specialist  producer.  Case  job  as  asi 
sistant  program  director  to  Val  Sherman. 

MICHAEL  BARKWAY,  former  BBC  Wash- 
ington correspondent,  has  been  named  Ca- 
nadian representative  for  BBC,  with  offices  in 
Toronto.  He  succeeds  S.  J.  deLotbiniere,  whq 
returns  to  London  as  BBC  director  of  special 
events. 

ELOISE  HEATH,  formerly  with  Spot  Sales 
Chicago,  joins  Mitchell-Faust  Adv.  Agency 
Chicago,  as  timebuyer  on  May  7. 

WEBSTER  L.  BENHAM  Jr.,  director  of  pro 
motion  and  public  relations,  KOMA  Oklahoma 
City,  has  been  named  by  Junior  Chamber  of 
Commerce  as  Oklahoma's  City's  most  useful 
citizen  for  1944.  Plaque  and  key  were  awarded 
by  Mayor  Robert  A.  Hefner. 

CARLOS  FRANCO,  associate  director 
charge  of  station  relations.  Radio  Dept.,  Young 
&  Rubicam,  New  York,  has  left  Manhattan 
hospital  where  be  was  confined  while  broken 
leg  mended.  Returns  soon  to  office. 

J.  RICHARDSON  LOUGHLIN,  formerly  of 
WGN  Chicago  production  staff,  has  moved  to 
NBC  Chicago  as  production  director, 

DR.  MELCHOIR  PALYI,  economic  advisor  to 
Goodkind,  Joice  &  Morgan,  Chicago,  returned 
to  headquarters  there  after  two  months  as- 
signment in  Europe. 

J.  ARTHUR  DUPONT,  since  1937  commer- 
cial manager  (Quebec  region)  of  CBC,  has  re- 
signed effective  May  31  to  take  over  organiza- 
tion of  his  own  new  station,  CJAD  Montreal 
Station  will  operate  on  800  kc  with  1,000  w.  ' 

CAPT.  CARL  F.  HOLDEN,  USN,  former  Di- 
rector of  Naval  Communications,  last  week 
was  nominated  by  President  Truman  for  the 
temporary  rank  of  rear  admiral.  He  served  as 
director  from  Sept.  15,  1942-April  8,  1943. 

COL.  LLOYD  H.  WATNEE,  commanding  offi- 
cer of  Army  Airways  Communications  System 
during  1943  and  prior  to  that  control  officer, 
has  been  awarded  the  Legion  of  Merit. 

HARRY  M.  PLOTKIN,  FCC  assistant  general 
counsel  and  chief  of  litigation,  is  acting  general 
counsel  during  the  absence  of  Rosel  H.  Hyde, 
sitting  as  examiner  in  hearings,  San  Juan, 
Puerto  Rico. 


DUPONT  JOINS  TBA 

E.  I.  DUPONT  DE  NEMOURS  &  Co..  photo 
products  dept.,  was  admitted  as  an  affiliate 
member  of  Television  Broadcasters  Assn.  and 
the  new  School  for  Social  Research  as  an  edu- 
cational member,  it  was  announced  Friday  fol- 
lowing a  TBA  board  meeting  in  New  York. 
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WKY  Covers  the  Biggest  Part  of  Its 
Population,  Buying  Power  and  Sales 


THE  impartial,  statev/ide  survey  of 
radio  listening  in  Oklahoma  conduct- 
ed by  Dr.  F.  L.  Whan  of  the  University  of 
Wichita,  established  the  fact  that  WKY 
is  heard  regularly  morning,  afternoon 
and  night  by  more  persons  in  Oklahoma 
than  is  any  other  station. 

WKY  delivers  primary  service,  in  the 
morning  for  instance,  to  53.5%  of  Okla- 
homa's population.  This  segment  of  Okla- 
homa's population  has  58.0%  of  the 
state's  buying  power;  65.2%  of  the  state's 
farm  income;  spends  59.4%  of  all  the 
money  spent  in  retail  stores  in  Oklahoma; 
does  56.4'/v  of  the  states  food  buying  and 
59.5%  of  the  drug  buying. 

In  the  afternoon,  WKY  delivers  pri- 
mary service  to  52.8%,   of  Oklahoma's 


population  and  at  night  to  56.1%.  No 
other  station  delivers  primary  service  to 
so  many  Oklahoma  listeners,  morning, 
afternoon  or  night. 

But  "coverage"  is  an  incomplete  stand- 
ard of  comparison.  The  same  study  which 
measured  radio  station  coverage  in  Okla- 
homa, referred  to  above,  also  measured 
actual  listening.  WKY  was  not  only  the 
station  which  covered  the  biggest  part  of 
Oklahoma,  but  WKY  was  the  station  to 
which  most  of  the  people  in  this  area 
listened  most  of  the  time. 

WKY  is  Oklahoma's  FIRST  station  be- 
cause it  covers  and  DELIVERS  the  big- 
gest and  best  part  of  Oklahoma.  It 
reaches  more  people  who  have  more  and 
who  spend  more.  And  it  gives  advertisers 
the  most  for  their  money. 
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CE 


An  Old  Friend  to 

Age  21 :  important  to  a  man  because  it  means 
assuming  full  responsibilities  of  citizenship  in 
family,  community  and  country. 
Age  21:  important  to  WLS,  the 
Prairie  Farmer  station,  because  it 
means  21  years  since  we  assumed 
our  responsibilities;  21  years  of 
service  to  our  friends  of  Midwest 
America;  21  years  in  which  we 
have  grown  with  the  radio  indus- 
try and  with  our  four  great  Mid- 
west American  states  and  their 
metropolitan  center,  Chicago. 

First  night  on  the  air,  April  12,  1924,  WLS 
brought  in  90  minutes  of  top  stars  from  New 
York  to  set  the  pattern  of  always  giving  our 
audience  programs  worth  the  listening;  a  week 


Midwest  America 

later,  we  originated  the  one  and  only  National 
Barn  Dance,  the  WLS  National  Barn  Dance. 

In  1925,  when  devastating  tor- 
nados ripped  through  southern 
Illinois  and  Indiana,  we  broad- 
cast continuously  68  hours  while 
our  listeners  contributed 
^216,904  to  relieve  suffering  and 
distress  thus  setting  the  pattern  of 
working  with  our  people  in  serv- 
ing those  who  need  it. 

We  are  21  years  old — ^grateful 
for  the  past,  but  even  more  inter- 
ested in  the  coming  21  years,  with  the  same 
basic  policies  of  service  and  entertainment 
which  have  made  us  an  old  friend  and  a  good 
friend  to  Midwest  America. 


BURRIDGE  D.  BUTLER,  President;  GLENN  SNYDER,  Manager.  50,000  woHs,  890  kilocycles.  Blue  nefwork.  Represenfed  by  JOHN  BLAIR  &  COMPANY 
Amiiafed  in  Management  with  KOY,  Phoenix,  and  the  ARIZONA  NETWORK  —  KOY,  Phoenix  *  KTUC,  Tucson  *  KSUN,  fiisJbee-lowe/f-Oougfa/' 


AKTHIIR  J.  CASE\, whose 

foniiii  program,  "St.  Louis,  Speaks,"  has  just 
won  a  Geor^^e  Foster  Veahody  citation,  comes 
to  WOL  as  executive  assistant  to  general 
manager  Merle  S.  Jones,  to  direct  Public 
Relations  and  all  administrative  sustaining 
operations.  For  the  past  eleven  years  with 
CBS,  he  has  for  seven  years  been  executive 
assistant  to  the  management  of  CBS-owned 
KMOX,  St.  Louis. 


DAVIII  H.  HARRIS  comes  to 

WOL  as  Program  Director  after  having 
established  the  remarkable  record  of  ruinning 
for  his  station  (WTAG,  Worcester)  three 
coveted  radio  awards  for  1944:  George  Fos- 
ter Peabody  Award,  Variety  Showmanage- 
ment  Plaque  Atvard  and  the  diiPont  Radio 
Award — the  first  time  in  broadcasting  history 
that  one  station  has  ivon  all  three  in  a  single 
year. 


D 


edicating  a  radio  station  to  the  service 
of  a  community  and  a  nation,  Cowles  Broadcasting  Company  welcomes  two  of  the  industry's 
recognized  leaders  in  public  service. 

Their  appointment  is  a  natural  sequel  to  a  statement  of  policy  made  on  March  9,  1945, 
by  T.  A.  M.  Craven,  vice  president  of  Cowles  Broadcasting  Company,  in  which  he  said, 
in  part:  "We  shall  strive  to  render  community  service  of  real  value,  by  participating 
actively  in  the  cultural,  civic  and  economic  development  of  this  large  and  growing 
metropolitan  area.  W e  shall  bend  every  effort  toivard  procuring  the  most  experienced 
and  capable  personnel  and  the  best  radio  talent  available;  with  these  we  hope  to  produce 
programs  equal  to  any  in  the  nation — and  some  which  are  better." 

Commander  Craven's  dedication  is  being  fulfilled. 


BASIC  MUTUAL 


C^owied  .Station 

WOL 

"THE  VOICE  OF  WASHINGTON' 


Represented  nationally  by 
The  Katz  Agency,  Inc. 


We,  too,  thank  you  Mr.  Maish,  and  your  agency,  Rogers  & 
Smith,  for  scheduling  "Happy  Hank"  over  WNAC  and  The 
Yankee  Network,  Monday  through  Friday  at  7:30  A.  AA. 


^ecefitciHCC  U  THE  YANKEE  NETWORK'S  'PoUKcUitcOH 

THE  YANKEE  NETWORK,  inc. 


Member  of  f/ie  Mufaaf  broadco^img  System 

21  BROOKLINE  AVENUE,  BOSTON  15,  MASS.   Represented  Nationally  by  EDWARD  PETRY  &  CO.,  INC 

■ublished  every  Monday,  53rd  issue   (Year  Book  Number)    Published  ii,  February  by  Broadoastj,ng  P™  Press  Building,  Washington  4,  D.  C. 

Entered  as  second  class  matter  March  14,  1933.  at  Post  Office  at  Washington.  D.  C,  under  act  of  March  6,  18 /a. 


BROAEM^STINC.  at  deadline^^ 
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Business  Briefly! 


1 1  lAA/VWAAAflWWWW 

Closed  Circuit 


RECENT  SURVEY  conducted  by  private  or- 
ganization on  order  of  Government  agency 
shows  radio  leading  newspapers  by  seven- 
league  strides  as  news  medium.  Pollers  asked 
two  questions:  (1)  Through  what  medium  do 
you  get  your  news?  (2)  Which  medium  do 
you  believe  most  reliable?  Of  those  giving  defi- 
nite answers,  replies  broke  down  this  way: 
(1)  57%  radio,  43%  newspapers;  (2)  6?.';^ 
radio,  37%  newspapers.  Doubtless  report  won't 
be  released. 

THE  NUMBER  of  prospective  purchasers  for 
WOV,  the  New  York  Bulova  station,  has 
reached  31,  that  number  having  submitted  of- 
fers to  buy  the  station.  Spirited  bidding  has 
pushed  the  offering  price  to  approximately 
$650,000,  it  was  reported  in  New  York  last 
week. 

MARSHALL  FIELD  in  Cleveland  last  week 
autographing  copies  of  his  book,  Freedom  is 
More  Than  a  Word,  denied  in  an  interview 
that  he  v/as  interested  in  the  organization  of 
a  fifth  national  radio  network.  He  also  said 
he  was  not  contemplating  purchasing  WJW 
Cleveland.  Bill  O'Neil.  owner  of  WJW,  re- 
ported this  week  that  if  he  is  drafted  and  a 
lucrative  offer  is  made  he  might  sell  the  sta- 
tion but  that  the  chances  are  .50-50  he  won't. 
He  said  he's  had  no  offers  from  Field  or 
Scripps-Howard  interests. 

NEXT  HIGH-RANKING  broadcaster  in  war- 
time service  who  might  migrate  to  native 
haunts  could  be  John  E.  Fetzer,  Assistant  Di- 
rector of  Censorship  in  charge  of  radio.  On 
duty  here  since  he  succeeded  J.  Harold  Ryan, 
NAB  president,  April  1944,  Mr.  Fetzer  is 
hankering  to  return  to  his  V/KZO  Kalamazoo 
and  WJEF  Grand  Rapids.  Plans  to  start  his 
vacation  in  July.  He  hopes  war  will  automati- 
cally terminate  his  Washington  service  be- 
|V     fore  vacation  ends. 

DON'T  BE  SURPRISED  if  the  immediate  sue- 
^  cesser  to  J.  Harold  Ryan  as  interim  president 
of  NAB  is  John  H.  Ryan,  on  leave  as  vice- 
president  and  executive  head  of  Fort  Industry 
Co.  stations.  Decision  of  NAB  presidential 
selection  committee  to  defer  action  on  perma- 
nent head  until  total  victory  may  result  in 
proposal  that  number  of  prominent  broadcast- 
ers be  rotated  in  job.  Mr.  Ryan  might  start 
new  cycle  to  break  in  his  immediate  successor. 

TWO  OF  THE  prospective  candidates  for  per- 
manent head  of  NAB  interviewed  by  presi- 
dential selection  committee  at  its  recent  New 
York  meetings  were  Elmo  Roper,  research 
'j  specialist,  and  Roane  Waring,  1942  national 
^    commander  of  the  American  Legion. 

•  DON'T  COUNT  OUT  an  NAB  convention  in 
1945.  If  some  ODT  restrictions  on  travel  are 
lifted  after  V-E  Day,  it's  entirely  possible  that 

'  a  convention  will  be  whipped  up  for  the  late 
summer  or  fall — anytime  before  1945  rings 

y         .   ,         (Continued  on  page  78) 
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tAay  8:  Further  hearings  before  House  Inter- 
State  &  Foreign  Commerce  Committee  on 
Vandenberg  Bill  (S-63)  and  Dondero  Bill 
(HR-1648)  to  prohibit  interference  with 
noncommercial  cultural  or  educational 
broadcasts  (aimed  at  Petrillo  ban  against 
Interlochen  school  programs). 

May  8-10:  NAB  Sales  Managers  Executive 
Committee,  Gunter  Hotel,  San  Antonio. 

May  9:  Deadline  for  briefs  and  appearances 
in  proposed  FCC  rules  governing  financial 
reports,  contracts,  ownership,  station  per- 
sonnel. (Oral  argument  May  21.) 

May  16-17:  NAB  Board  of  Directors,  WOW 
Board  room,  Omaha. 

May  17:  Primary  ballots  in  NAB  directors-at- 
large  election  must  be  in. 

May  23:  Oral  argument  before  FCC,  WOV 
New  York  transfer  of  control. 


Bulletins 

CBS  CORRESPONDENT  Bill  Downs  at  4:30- 
4:45  p.m.  Friday  broadca.st  from  Hamburg  a 
complete  description  of  negotiations  for  sur- 
i-ender  of  German  troops  in  Holland,  Denmark 
and  northwestern  Germany.  Downs  was  the 
first  American  radio  reporter  to  be  heard  from 
Hamburg  since  the  city's  capture  by  the  Allies. 


FEDERAL  Trade  Commission  issued  com- 
plaint charging  Fada  Radio  &  Electric  Co., 
Long  Island  City,  N.  Y.,  and  Jacob  M.  Marks, 
president,  with  falsely  representing  that  they 
originated  Fada  receivers  and  have  manufac- 
tured them  since  1920.  O.riginal  Fadas  were 
manufactured  from  1920  to  1932  by  F.A.D. 
Andrea  Inc.,  said  FTC.  Present  firm  acquired 
assets  in  1934. 


HOUSE  Committee  on  Interstate  &  Foreign 
Commerce  will  resume  hearings  at  10  a.m., 
May  8,  on  the  Vandenberg  Bill  (S-63)  and  the 
Dondero  Bill  (HR-1648)  to  prevent  interfer- 
ence with  broadcasting  of  noncommercial  cul- 
tural or  educational  programs.  J.  Harold  Ryan, 
NAB  president,  will  be  principal  witness  at 
opening  session,  it  was  learned  Friday. 


NEW  WGN  BREAK 

WGN  Chicago  this  week  adopts  "WGN  in 
Chicago,  the  Voice  of  the  Middlewest" 
as  new  station-break  announcement,  re- 
placing former  "This  is  WGN,  the  Voice 
of  the  People". 


MORTON  STARTS  SALT  CAMPAIGN  * 
Morton  Salt  Co.,  Chicago,  begins  sponsorshipi 
May  7th  of  spot  campaign  featuring  use  of"! 
salt  on  spring  vegetables.  Use  117  stations  fori 
four  weeks.  Agency  is  Kenyon  &  Eckhardt  Inc., 
Chicago. 

RCA  VICTOR  APPOINTS  •  RCA  Victor  Di- 
vision, RCA  has  appointed  J.  Walter  Thomp- 
son Co.,  New  York,  to  handle,  advertising  of 
radio,  phonograph  and  television  instruments.: 

SHELL  ADDS  WOWO  •  Shell  Oil  Co.,  New! 
York,  adding  to  the  list  of  26  stations  promot- 
ing dealer  service,  has  signed  for  a  six-weekly 
10-minute  news  and  spoi'ts  program  on  WOWOj 
Ft.  Wayne  for  13  weeks,  tentatively  set  to  start 
this  week.  Agency,  Marschalk  &  Pratt  Co,,, 
New  York. 

LEVER  AUDITIONS  •  Lever  Bros,  on  Fri-i 
day  auditioned  a  National  Concert  &  Artists: 
Corp.  program  featuring  Dunninger,  with  Billj 
Slater  as  m.c,  Mitchell  Ayres  orchestra  and' 
Kaye  Armen,  vocalist,  as  possible  summer  re-: 
placement  for  Amos  'n'  Andy  or  Bob  Burns  on; 
NBC.  Agency,  Ruthrauff  &  Ryan,  New  York. 

VIDEO  TO  SELL  SPAGHETTI  •  Chef  Boy-! 
Ar-Dee,  Milton,  Pa.  (spaghetti),  starts  spon- 
sorship of  television  show  Ladies  Be  Seated  for 
4  programs,  Sundays  beginning  May  13,  7:30-8, 
p.m.  (EWT)  WRG  Schenectady,  N.  Y.  Com-| 
mercials  will  show  Beulah  Karney  demonstrat-j 
ing  sponsor's  product.  Agency,  McJunkin  Adv., 
Chicago.  : 

BUSINESS  GROUP  BUYS  LEWIS  •  Na- 
tional Small  Business  Men's  Assn.  is  planning 
to  buy  Fulton  Lewis  jr.  news  commentary, 
Monday  through  Friday,  in  available  markets. ! 
Already  sponsoring  newscast  on  WHKK  Akron, 
52  weeks;  WCLO  Janesville,  52  weeks.  Agency,; 
Schwimmer  &  Scott,  Chicago. 

NEW  LOCAL  SPONSOR  •  Ben-Gee  Products  ! 
Co.,  Chicago  food  products  firm,  has  named: 
Newby  Peron  Co.,  Chicago,  to  handle  adver- 
tising. On  April  24  firm  started  sponsoring! 
Morgan  Beatty  and  the  News,  NBC  coopera- 
tive, on  WMAQ  Chicago  Tuesday  and  Thurs- 
day. Contract  for  13  weeks. 

AFA  TO  HOLD 

ANNUAL  MEETING  JULY  11  | 

ADVERTISING  Federation  of  America  v/ill 
hold  its  annual  business  meeting  July  11  at  the 
Hotel  Commodore,  New  York,  with  President 
Joe  M.  Dawson,  Geyer,  Cornell  &  Newell,  pre- 
siding. Convention  will  be  omitted  for  the  sec- 
ond year,  and  directors  will  be  elected  by  mail 
vote.  BBDO  President  and  AFA  Chairman 
Bruce  Barton  will  speak  at  the  luncheon  ses- 
sion, to  be  followed  by  election  of  officers. 
Board  of  directors  meeting  last  week  revealed 
that  by  May  3  AFA  will  reach  an  all-time  high 
of  more  than  900  sustaining  members,  over 
150  companies  having  joined  during  the  past 
few  months  and  five  new  clubs  being  added 
this  year. 

BROADCASTING    •    Broadcast  Advertising 


News-hungry  listeners,  in  the  com- 
modity-hungry Philadelphia  market,  tune-in  KYW 
regularly  for  the  news.,  prompt,  forthright,  com- 
petent reporting  of  history  in  the  making. 

KYM'^  presents  sixteen  newscasts  and  com- 
mentaries each  weekday,  for  such  outstanding 
sponsors  as  Standard  Oil  Co.  of  Pa.  (Esso 
Reporter);  Boscul  Coffee;  Manhattan  Soap  Co.; 
C.  F.  Mueller  Co.;  Hudson  Pulp  &  Paper  Co.; 
Wildroot  Co.,  Inc.;  Richman  Bros.  Co. 

Veteran  newscasters  such  as  Alwyn  Bach, 
Peter  Roberts,  Alun  Williams,  Franklin  Evans, 
Alan  Cans,  and  Stuart  Wayne  maintain  the  reputa- 


tion of  KYW  as  "the  station  for  news  in  Philadel- 
phia." If  your  product-story,  too,  is  news,  it  may 
well  be  entrusted  to  their  authoritative  voices. 

  T   i(Y\//  nev/scasfing 

p.esen.  ava'.iaba'.es  on  .We 

schedule  •.nclude:  "r-:S^srne.s 

ROBERT    «<='^^^"/e,pondeni  '"^.^^P'^jV^^elv  fo""^" 
each  v^eeVdaV  from   2.b^^^^^^^       ,„,,entW  sp 

NEWSCAST.  V  "  TUursdavs 
and  Saturdays   


WESTIN6H0USE  RADIO  STATIONS  Inc 


WOWO     •     WBZ     •     WBZA     •     KDKA     •     KEX     •  KYW 

REPRESENTED   NATIONALLY  BY  NBC   SPOT   SALES-EXCEPT   KEX    •    KEX   REPRESENTED    NATIONALLY   BY   PAUL   H.  RAYMER  CO. 
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The  81 .5  rise  in  our  all-day  average  Hooper  during 
the  two  year  period  ending  in  January  is  the  talk 
of  the  town!  Yes,  WSIX  has  more  daytime  listeners 
than  any  other  Nashville  station  .  .  .  And  remem- 
ber, too,  that  BLUE  and  MUTUAL  listeners  are  the 


best  spenders.  There  you  have  the  reason  why 
more  and  more  advertisers  are  using  WSIX  to 
reach  the  million  potential  buyers  in  the  rich  in- 
dustrial and  agricultural  Nashville  area  .  .  . 
Yes,  WSIX  listeners  and  sales  go  hand  in  hand. 


REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY,  INC, 


sooo 

wAns 


'ROADCASTING    •    Broadcast  Adverti. 
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Magazine  Announces 
Top  Prize  Winners 
in  Nation-wide  Mutual 
Promotion  Contest 


Nine  Mutual  station  promotion  men  and 
women  have  been  selected  for  top  honors 


Special  Award  Winners 

BOB  McRANEY-WCBI 

^A^h}^  PORSOW-WHBY 
MADELINE  K.  DOYLE-KRO^r 
MRS.  F.  V.  COOPErIwdo 
^  H.  J.  NEWCOMB-WRIN 
EDWIN  MUUINAX-Wf  Ar 

^^^ON  HAYFORD-WDLP 

FRANK  BISHOP-KFEL 
viLM^T^?'^^TY-WHBQ 
CAMPBELL-WDEF 
rr  PA^  HORNSBY-WATL 
ELEANOR  M.  HALING-KRrv 

SUE  CORNELLS-™: 
LEROY  WOODWARD-WOMI 
VERNE  SAWYER-KMn 

R 'lii^sIM^-^^^ 

R.  G.  McBROOM-KFIO 


Contest  Sponsored  by  MUTUAL  BROADCASTI^ 


in  the  biggest  kid  radio  promotion  of 
all  time.  In  a  coast  to  coast  competition 
open  to  all  Mutual  network  and  affiliate 
promotion  managers  in  which  over  150 
stations  participated,  winners  were  selected 
on  the  basis  of  uniqueness  and  volume  of 
audience  building  promotion  consistent 
with  the  size  of  the  areas  their  stations 
served.  The  contest  ran  from  September  1, 
1944  to  March  1, 1945,  and  was  sponsored 
by  Mutual  Broadcasting  System  and  the 
Ralston  Purina  Company. 
Contest  judges  were  Sol  Taishoflf,  Editor  and 
Publisher  of  Broadcasting,  Robert  K.  Rich- 
ards and  J.  Frank  Beatty,  Associate  Editors. 


sixth  Prize-$25  War  Bond 

BERT  WICK 
KDLR  Devil's  Lake,  North  Dakota 


Seventh  Pr«e-$25  War  Bond 

JAMES  R.  CURTIS 
KFRO  Longview,  Texas 


^n.  So, 


l|firSTEM 


,  Inc.  and  RALSTON  PURINA  COMPANY 


Ever  see  a  slation  whose 
daylime  Hooper  "share  oi 
audience"  averages 

49-0%  I 

Perhaps  ... 

...  but  how  about  a 
(ity  where  the  daytime 
"$ets-in-use"  averages 

21.8*1 


NOl  .  .  . 

.  .  .  then  look  at 
Lincoln --we  feel  it's  a 
rare  result  in  a  marlcet  of 
over  tOO,000  population. 


in  Fact, 

KFOR  has  80%  more 
daytime  audience  according 
to  tfooper  than  the  next 
highest  station. 


«lf  you're  interested  in 
ratings,  just  multiply  "seis- 
in-use"  by  "share  of 
audience." 


Feature  of  the  Week 


AMERICAN  radio  corespond- 
ents in  the  China-Burma- 
India  theater  are  not  as 
scarce  as  hens'  teeth  but  fa- 
cilities available  to  them  are,  says 
Frederick  B.  Qpper,  Blue-ABC  cor- 
respondent, home  after  being  in  the 
Far  East  since  1938. 

"In  the  entire  C-B-I  area  there 
are  two  transmitters  capable  of 
reaching  the  United  States,"  says 
the  correspondent.  "One  is  at 
Chungking,  the  other  at  Ne"w 
Delhi." 

The  Chungking  station,  XGOY, 
is  a  rabbit  warren,  the  administra- 
tion of  which  would  turn  an  Amer- 
ican radio  executive  grey  with  hor- 
ror in  Mr.  Opper's  opinion.  It  has 
an  hour  and  ten  minutes  daily  re- 
served for  North  American  trans- 
missions which  include  Chinese 
government  messages  and  propa- 
ganda. The  electricity  often  fails, 
employees  don't  show  up  and  a 
broadcast  there  is  a  thing  of  high 
nervous  tension. 

New  Delhi  Better 

Facilities  are  better  at  New 
Delhi,  although  the  station  is  not 
heard  as  well  in  the  United  States. 
Special  arrangements  must  be  made 
in  advance,  often  taking  as  much 
as  three  days.  Originally  the  station 
reserved  an  hour  daily  for  Ameri- 
can correspondents  but  so  few  used 
the  reserved  period  that  London, 
through  which  Delhi  funnels  to  the 
U.  S.,  cancelled  the  arrangement. 

"up  to  last  month  wiien  l  left 
China,"  the  correspondent  says, 
"there  were  no  recorders  in  that 
theater  and  only  a  few  in  India.  In 
Burma  an  Army  radio  team  has 
been  making  recordings  of  troop 
activities  which  must  be  flown  to 


India  or  Chungking  for  broadcast. 
Lack  of  facilities  is  supplemented 
by  hazards  of  transportation  which 
makes  spot  news  reporting  difficult. 

Answering  the  question  of  what 
part  radio  plays  in  the  lives  of  the 
Chinese  people  Mr.  Opper  said, 
"virtually  no  part  at  all". 

"There  are  some  800  receiving 
sets  in  the  Chinese  capital  of 
Chungking,  most  of  them  owned  by 
foreigners,  and  the  number  is 
equally  limited  elsewhere  in  Free 
China.  Very  few  Chinese  have  ever 
heard  a  radio,  much  less  seen  one." 

Porter  Gloomy 

This  bears  out  the  statement 
made  by  Roy  Porter,  NBC  corre- 
spondent who  came  back  from 
China  a  few  weeks  ago.  He  saw  a 
gloomy  outlook  for  radio  as  a  power 
in  China.  Mr.  Porter  saw  some 
hope  for  a  series  of  transmitters  to 
hook  in  with  the  world-wide  mili- 
tary network  which  would  allow 
press  and  radio  a  chance  to  com- 
municate easily  with  New  York  or 
San  Francisco. 

Explaining  the  operation  of 
XGOY  Mr,  Porter  credits  the  Chi- 
nese with  a  remarkable  engineer- 
ing feat  in  protecting  the  trans- 
mitter. It  is  located  in  a  large 
cave,  30  feet  underground  as  a  pro- 
tection against  Jap  bombing.  Its 
power  plant  is  15  miles  away  on 
the  Chialing  river.  The  generator 
is  run  on  coal  which  comes  down 
the  river  in  barges  and  must  be 
toted  up  a  steep  bank  by  coolie 
gangs.  If  the  coolies  decline  to 
make  the  climb — as  they  sometimes 
do — ^the  power  fades  or  goes  off 
completely. 


R«pr*sen»ed  by  Edward  Petry  Co.,  Inc 


KFOK 


Sellers  of  Sales 


A COMPARATIVE  newcomer 
to  the  time-buying  business 
who  has  already  established 
an  enviable  reputation  for 
herself  in  the  trade  is  Helen  Gill, 
of  Kenyon  &  Eck- 
hardt.  New  York. 

Helen,  a  native  of 
Flushing,  L.  I., 
where  she  still  lives, 
has  been  with  K&E 
about  2  years.  Dur- 
ing that  period,  the 
agency  has  recorded 
its  biggest  growth 
in  the  field  of  spot 
radio  billing.  As  the 
agency  increased  in 
radio  advertising  im- 
p  0  r  t  a  n  c  e,  so  did 
Helen's  position  both 
with  K&E  and  with 
the  trade.  Starting 
as  assistant  to  Rich- 
ard Dunne  (now 
head  of  radio  re- 
search), Helen  has  moved  up  un- 
til today  her  particular  province 
at  K&E  includes  handling  all 
Standard  Brands'  spot  advertising 


new  soup ;  Richard 
!.  B.  Thomas  English 


HELEN 


for  Stox,  a 
Hudnut  and 
Muffins. 

Before  joining  the  agency,  Helen 
worked  for  two  years  on  the  other 
side  of  the  fence, 
with  the  station  rep- 
resentative organi- 
zation, Joseph  Her- 
shey  M  c  G  i  1 1  v  r  a. 
From  her  experience 
in  both  buying  and 
selling  plus  the  spe- 
cial courses  in  re- 
tailing and  merchan- 
dising which  she 
took  while  a  stu- 
dent at  NYU,  Helen 
gained  a  well-round- 
ed radio  advertising 
background. 

Helen  has  varied 
hobbies  and  inter- 
ests aside  from  her 
work.  A  first-rate 
golfer,  she  also  goes 
in  for  amateur  dramatics  and  is  an 
enthusiastic  theater-goer  as  well. 
She  also  has  a  flair  for  dress  de- 
signing. 


WILMINGTON 
DELAWARE 


5000  day&  night 


NBC 


BASIC 
STATION 


Represented  by 

RAYMER 
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NEWS  CAPIipr'^'^HE  WORLD 


WHAS  Brings  its  Listeners 

Carey  Longmire  and  Wilfrid  Fleisher 

.  .  .  nationally  known  news  commentators,  broadcasting 
exclusively  for  WHAS,  by  direct  wire  from  XVashington. 


LONGMIRE,  whose  nose  for  news  led  him  to 
Europe  when  the  first  signs  of  disintegration 
appeared,  managed  by  hook  and  crook  to  get 
into  Spain  to  write  for  the  New  York  Herald-  / 
Tribune   the   first   articles   from   Franco's  / 
Spain  which  were  printed  in  1939,  Referring 
to  this  scoop.  Time  magazine  called  him  an 
^'open-eyed"  correspondent.  He  was  in  New  \ 
York  when  the  Battle  of  France  was  lost,  but 
went  east  immediately  to  cover  the  London 
blitz.  He  predicted  trouble  between  Hitler  and 

FLEISHER,  a  native  of  Pennsylvania,  educated 
abroad,   was   correspondent   for  his  father's 
newspaper,  the  Japan  Advertiser,  in  World 
War  I.  He  obtained  the  first  exclusive  story 
of  the  murder  of  the  Czar  of  Russia  and 
his  family  .  .  .  covered  the  League  of  Na- 
tions for  a  time  .  .  .  and  was  managing  ed- 
itor of  the  Japan  Advertiser  when  pressure 
from  the  Jap  Government  caused  its  abandon- 
ment in  1940.    Fleisher  scored  a  world  beat 
by  becoming  one  of  4  white  men  in  the  world 


Stalin  before  the  German  invasion  of  Russia. 
Longmire  was  one  of  the  first  Yankee  corre- 
spondents to  fly  in  an  "operational  flight"  in 
an  R. A.F.  bomber  ...  but  his  top  "beat" 
was  a  mysterious  cable  to  his  editor's  home 
resulting  in  a  24-hour  scoop  for  his  paper 
predicting  the  famous  Atlantic  Charter  con- 
ference.   Longmire  claims  to  be  a  liberal- 
independent  politically,  and  his  mike  style  is 
very  informal.    Favorite  comment  of  listeners 
is:  "He  explains  the  news  so  well." 

to  interview  Emperor  Hirohito.     In  1936  he 
scored  another  world  beat  by  telephoning  the 
New  York  Herald-Tribune  that  Japan  and 
Germany   were   forming   an   alliance.  He 
covered  the  diplomatic  talks  with  Japan 
which  were  going  on  when  war  started. 
March  23,  in  a  WHAS  broadcast  he  predicted 
that  General  Douglas  MacArthur  would  lead 
the  invasion  of  Japan.  Fleisher  is  the  author 
of  two  books  on  Japan,  "Volcanic  Isle"  and 
"Our  Enemy  Japan." 


The  clamor  for  netcs  was  never  greater.  And  WHAS  meets  the  demand.  It  devotes  127  broadcasts  every  week  to 
unbiassed,  unemotional,  authentic  reports  of  the  news  as  it  happens.  .  .  .  And  it  does  more!  It  brings  Carey  Longmire  and 
Wilfrid  Fleisher  straight  to  its  listeners  with  their  straight-froni-the-shoulder  analyses  of  the  news,  backed  by  first  hand 
knowledge  of  the  places  and  people  they  talk  about. 

WHAS  keeps  its  listeners  listening  by  its  intelligent  news  reporting. 
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...WMAQ  at  5:15  PM 


1945— RADIO  S  25TH  ANNIVERSARY 
—PLEDGED  TO  VICTORY 


Carson  Pine  Scott  &  Co.,  one  of  Chicago's  oldest  and 
finest  department  stores,  recently  decided  to  inaugurate 
an  institutional  advertising  campaign.  Radio  was  chosen 
as  the  medium  to  reach  the  millions  in  the  Chicagoland 
market,  America's  2nd  largest,  where  2,855,700  fam- 
ilies annually  spend  over  $3,500,000,000. 

Before  selecting  a  station  they  checked  station  cover- 
ages and  found  WMAQ  to  be  Chicago's  number  1  sta- 
tion— the  Chicago  station  most  people  listen  to  most. 

And  so  Carson  Pirie  Scott  &  Co.  currently  sponsors 
"Variety  at  5:15"  on  Monday,  Wednesday  and  Friday 
evenings.  They  have  joined  the  group  of  discerning  ad- 
vertisers whose  programs  over  WMAQ  make  up  radio's 
finest  entertainment  program  schedule  in  the  world. 

WMAQ — morning,  noon  and  night — reaches  the  peo- 
ple who  listen  and  buy.  Information  concerning  time 
availabilities  furnished  upon  request. 


The  Chicago  station  most  people  listen  to  most 

670  ON  YOUR  DIAL 
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^^So  ^F&P  had  the  wrong  dope,'  eh? 
Yon're  the  wrong  dope,  yon  dope!'' 


We  hope  your  vertebrae  can  take  it,  Thistlewaite,  old 
pal!  But  F&P  really  does  bust  a  button  to  furnish  cor- 
rect dope  only.  In  such  matters  as  getting  market  and 
audience  analyses,  availabilities,  and  good,  all-'round 
advice,  dozens  of  agencies  and  advertisers  have  found 
it's  safe  to  bank  on  Free  &  Peters.  Not  that  we're  error- 
proof  geniuses,  y'understand !  Just  that  we  don't  be- 
lieve in  going  off  half-cocked. 

Our  specialty  is  to  help  see  to  it  that  spot  advertising 
campaigns  produce  sales.  Maybe  any  group  of  smart 
feLers  could  take  just  as  good  care  of  your  business, 
once  they'd  piled  up  the  experience  we've  had.  But  F&P 
has  the  experience — now!  Want  some  of  it? 


FREE  &  PETERS^  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  BEPBESENTATIVES: 

WGB-WKBW  BUFFALO 

WCKI  CINCINNATI 

KDAL  DULCTH 

WDAr  FABGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GBAND  RAPIDS- 
KALAMAZOO 

»WBC  KANSAS  CITT 

WAVE  LOUISVILU 

WTCN    .    .    HINNEAFOLIS-ST.  PAUL 

WMBD  PEOBIA 

5,SO     .  ST.  LODI8 

WFBL  STBACDSE 

„   IOWA 

WHO  DES  MOINES 

woe   DAVENFOBT 

KMA  SHENANDOAH 

.   80DTHEAST 

WCBM  BALTIMOBE 

Wyj-C  CHARLESTON 

WIS  COLUMBIA 

WPTF  BALEIGH 

WDBJ  BOANOKE 

BOCTHWEST 

52?„  •  ALBUQCERQDE 

gEEW  BBOWNSVILLB 

 CORPUS  CHRISTI 

 HOUSTON 

 OKLAHOMA  CITY 

KXUL  TULSA 

Kn™         PACIFIC  COAST 

Sji™  FOBTLAND 

•^"t"  SEATTLE 

and  WBIGBT-SONOTOX,  Inc. 


CHICAGO:  i8o  I 

V.  Michigan 

NEW  YORK:        Madison  Ave. 

SAN  FRANCISCO:  iii  Sutter 

HOLLYWOOD:  6 

31  Hollywood 

ATLANTA:  322  Palmer  Bldg. 

Franklir 

1  6373 

Plaza  5-4130 

Sutter  4353 

Hollyw 

ood2151 

Main  5667 

Page  14    •    May  7,  194S 


BROADCASTING    •    Broadcast  Advertising 


BROADJ^STINC 


BROADCAST  ADVERTISING 


VOL  28,  No.  20 


WASHINGTON,  D.  C,  MAY  7,  1945 


$5.00  A  YEAR— 15c  A  COPY 


Radio  Prepared  as  Germany  Collapses 

I  Pooled  Broadcasts 
Include  Top 
Figures 


AMERICAN  broadcasters 
went  into  action  last  weekend 
to  break  the  greatest  story  of 
the  war — total  victory  in 
Europe. 

Coverage  plans,  which  had 
been  months  in  the  making, 
awaited  only  the  formal  proc- 
lamation of  victory  via  radio 
by  President  Truman.  Net- 
works and  stations  alike  co- 
ordinated their  programming 
through  military  channels, 
with  pooled  broadcasts  the 
agreed  order  during  the  early 
stages  of  total  capitulation. 
Central  Control 

The  most  elaborate  "pooling" 
schedule  of  the  war  had  been  set  to 
bring  news  of  victory  to  Ameri- 
can listeners. 

All  networks  put  aside  their 
.plans  for  initial  individual  report- 
ing of  the  event  and  combined 
forces.  Actual  programming  of  the 
most  significant  details  of  the  sur- 
render— the  proclamation  by  Pres- 
ident Truman  and  statements  by 
high  government  and  military 
leaders — was  left  to  the  United 
States  Army. 

A  central  control  board,  to  mas- 
ter-switch all  pickups  from  this 
continent  and  around  the  world, 
has  been  built  for  the  occasion  and 
was  being  manned  by  Army  per- 
sonnel. This  control  board  is  lo- 
cated in  the  Pentagon  Bldg.  in 
Washington. 

From  this  nerve  center,  it  was 
planned  that  production  cues  to 
the  greatest  array  of  "name  tal- 
ent" ever  assembled  would  be 
flashed  aci-oss  the  seas.  Those  who 
might  receive  thege  cues  included 
top  Army  and  Navy  commanders 
.at  GHQ  and  in  the  field. 

Certainly  American  listeners 
were  prepared,  also,  to  hear  from 
I  Prime  Minister  Churchill,  King 
George,  and  possibly  from  Joseph 
Stalin.  There  was  little  question 
but  that  General  Marshall,  Fleet 
Admiral  King,  General  Arnold, 
Fleet  Admiral  Leahy,  General 
i  Eisenhower,    Fleet    Admiral  Ni- 


mitz  and  General  MacArthur 
would  be  on  the  air. 

As  Broadcasting  closed  Friday, 
exact  program  plans  were  not 
available.  It  "was  known,  of  course, 
that  President  Truman  would 
broadcast  a  proclamation  designat- 
ing H-hour  of  V-E  Day,  and  that 
his  proclamation  would  include  an 
appeal  to  Americans  to  redouble 
their  efforts  against  Japan. 

It  was  not  planned,  according  to 
best  information,  to  upset  radio 
commercial  schedules  haphazard- 
ly. The  entire  programming  oper- 
ation has  been  on  the  planning 
boards  for  weeks  and  was  coordi- 
nated by  CoL  Edward  Kirby,  chief. 
Radio  Branch,  Bureau  of  Public 
Relations,  War  Dept.  Supervising 
overall  operations  was  Col.  Luther 
L.  Hill,  acting  chief  of  the  Bureau. 

Basic  Plan 

Best  estimate  of  the  precise 
schedule  arrived  at  after  discus- 
sions with  many  network  officials, 
was  this  sequence: 

(1)  President  Truman  would 
make  his  proclamation  on  all  four 
networks,  with  simultaneous  an- 
nouncements from  other  capitals. 

(2)  There  would  follow  immedi- 
ately an  all-network  round-the- 
world  broadcast  during  which 
short  messages  would  be  presented 


by  various  commanders  in  the  field. 

There  are  over  two-score  top 
ranking  Army  and  Navy  military 
men  who  might  be  considered  avail- 
able for  this  broadcast.  One  pro- 
posal, and  the  one  most  likely  to 
be  followed,  was  that  these  should 
be  heard  from  hourly,  as  their 
schedules  and  pickup  conditions 
would  permit. 

(3)  On  the  evening  of  V-E  Day, 
when  the  largest  potential  audi- 
ence exists,  it  was  expected  that 
American  listeners  would  hear  a 
special  program  featuring  five- 
minute  statements  by  five-star 
generals  and  admirals.  Doubtless 
such  a  broadcast  would  sound  the 
key  note  of  the  day — that  victory 
was  a  matter  to  be  celebrated 
calmly,  and  that  the  war  wasn't 
over  until  the  Jap  was  knocked 
out.  The  troops  overseas  would  re- 
ceive this  broadcast  via  shortwave. 
Participating  would  be  Leahy, 
Marshall,  King,  Arnold,  Eisen- 
hower, Nimitz  and  MacArthur, 

(4)  Somewhere  in  the  schedule, 
probably  a  day  or  so  after  V-E 
when  the  excitement  of  victory 
has  subsided,  the  Army  probably 
will  undertake  a  pooled  broadcast 
dealing  with  the  disposition  to  be 
made  of  troops  and  materiel  now 
in  Europe  and  with  plans  for  the 
occupation.  These  plans,  certainly. 


have  been  completed  and  there 
would  seem  to  be  no  danger  in  )•(;- 
lating  their  nature,  if  mention  of 
movement-routes  is  not  included. 

This  schedule  will  be  suplement- 
ed,  of  course,  by  individual  enter- 
prises undertaken  by  networks  and 
stations.  There  can  be  little  doubt, 
however,  that  if  the  schedule  of 
pooled  broadcasts  is  undertaken 
and  does  follow  this  general  pat- 
tern, American  radio  will  enjoy 
one  of  its  greatest  listening  audi- 
ences over  a  sustained  period. 
Radio  Top  Medium 
Radio,  it  appeared,  was  going 
to  be  called  upon  as  the  top  me- 
dium for  bringing  home  to  Amer- 
ica the  import  of  victory.  Likewise, 
radio  was  to  be  called  upon  to  do 
the  greatest  yeoman  job  of  this 
crucial  period:  keeping  the  people 
at  home,  before  their  receivers,  and 
out  of  places  of  entertainment. 
Military  and  civilian  leaders  al- 
ways have  feared  that  an  unbridled 
period  of  celebration  seriously 
would  disrupt  production  for  the 
Japanese  war  effort.  Yet  they  have 
determined  that  Americans  can- 
not be  kept  from  celebrating  and 
that  radio,  as  the  wisest  compro- 
mise, can  save  the  day. 

It  is  noteworthy,  for  example, 
that    field    commanders    may  be 
(Continued  on  page  73) 


New  Censorship  Code  After  V-E  Day 
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Ban  on  Man  -  in  -  Street 
Programs  May  Be 
Discarded 

By  ROBERT  K,  RICHARDS 

IMPORTANT  changes  in  the  Code 
of  Wartime  Practices  for  American 
Broadcasters  will  be  announced  im- 
mediately following  V-E  Day, 
Byron  Price,  Director  of  Censor- 
ship, told  Broadcasting  last  Fri- 
day. 

This  new  edition  will  incorporate 
numerous  changes,  upon  which  the 
Office  of  Censorship  has  been  work- 
ing for  some  time. 

Ban  on  Requests 

Neither  Mr.  Price  nor  John  E. 
Fetzer,  assistant  director  in  charge 
of  the  broadcasting  division,  is 
saying  what  these  changes  will  be. 
Speculation  among  broadcasters 
who  have  been  working  throughout 
the  war  with  the  Code  as  a  guide- 
post,  however,  would  indicate  the 

Broadcast  Advertising: 


practicability  of  certain  modifica- 
tions in  the  Code's  requests  after 
the  war  in  Europe  is  over. 

That  section  of  the  Code  (II) 
on  Programs  conceivably  could  be 
eliminated  entirely.  Short  of  such 
a  drastic  alteration,  a  proviso  un- 
der Programs  which  would  urge 
broadcasters  to  use  common  sense, 
judgment  and  caution  in  handling 
request  programs,  quiz  programs, 
forums,  interviews  and  special 
events  might  be  adopted. 

At  the  present  time  broadcasters 
are  asked — with  certain  noted  ex- 
ceptions— to  accept  no  telephoned 
or  telegraphed  requests  for  service 
announcements,  such  as  lost  pet 
announcements,  swap  ads,  mass 
meetings,  etc.  They  are  asked  also 
to  accept  no  telephoned  or  tele- 
graphed requests  for  musical  se- 
lections and  urged  not  to  play 
musical  requests  which  are  made 
by  word  of  mouth  at  the  origin  of 
broadcast. 

Obviously  when  this  language 
was  incorporated  there  was  a  suffi- 


cient reason  for  it.  Potential  espi- 
onage still  flourished  within  the 
borders  of  the  U.  S.,  and  at  any 
time  an  agent  of  an  enemy  might 
attempt,  through  such  a  simple  de- 
vice as  a  request  to  a  radio  sta- 
tion, to  employ  this  medium  for 
instantaneous  transmission  of  in-; 
telligence  to  cohorts  outside  the 
country. 

Hazard  Dwindles 

With  Germany  and  Italy  out  of 
the  war,  this  menace  is  reduced 
tremendously.  It  is  true  that  some 
domestic  broadcast  stations  in  the 
U.  S.  can  be  heard  in  areas  occu- 
pied by  the  Nipponese  enemy,  but 
with  each  advance  of  our  forces  in 
the  Pacific,  this  becomes  less  and 
less  a  hazard — to  the  point  where 
most  of  those  technically  trained 
enough  to  have  an  informed  opin- 
ion on  the  subject  believe  it  would 
be  impossible  for  an  enemy  agent 
operating  in  behalf  of  Japan  to 
{Continued  on  page  70) 
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Civilian  Radio  Production  Unchanged 


New  Military  Demands 
To  Offset  Effects  of 
Europe  Victory 

THERE  will  be  no  appreciable 
change  in  the  civilian  radio  equip- 
ment situation  throughout  1945. 

This  was  the  substance  of  a  "re- 
conversion" proposal  announced 
Friday  by  Louis  J.  Chatten,  direc- 
tor of  the  WPB  Radio  &  Radar  Di- 
vision, and  unanimously  approved 
by  the  Industry  Advisory  Commit- 
tee. The  program  is  based  entirely 
on  military  requirements  for  a 
"one-front"  war. 

Freeze  Order  Unchanged 

Following  disclosure  of  the  WPB 
policy,  Commissioner  E.  K.  Jett  of 
the  FCC  told  Broadcasting  there 
would  be  no  immediate  change  in 
the  FCC  freeze  order  of  Jan.  16, 
1945  under  which  applications  for 
new  stations  in  areas  now  receiving 
primary  service  are  put  in  a  pend- 
ing file  for  future  hearings.  As  of 
last  week  the  Commission  had  on  file 
a  total  of  700  applications  for  new 
standard,  FM  and  television  sta- 
tions in  addition  to  applications  for 
expansion  of  facilities. 

Although  the  proposal  calls  for 
a  21%  cutback  of  outstanding  con- 
tracts and  commitments  for  the 
second  half  of  1945,  WPB  pointed 
out  that  the  requirements  project- 
ed for  this  period  were  18y2% 
higher  than  the  production  rate 
achieved  during  the  first  quarter 
of  this  year.  In  other  words,  unless 
the  manufacturing  industry  can 
produce  at  a  higher  rate  after  V-E 
Day  than  it  could  before  V-E  Day, 
the  civilian  margin  released  by  the 
cutback  will  be  only  2^/2%. 

The  proposal,  Mr.  Chatten  said, 
"reflects  increasing  military  de- 
mands for  electronic  equipment  for 
the  Pacific  w.ar".  A  Tiint  that  im- 
portant secret  electronic  weapons 
are  to  play  a  big  part  in  future 
military  operations  was  contained 
in  Mr.  Chatten's  revelation  that  on 
"three  new  items  alone",  a  produc- 
tion of  $57,000,000  a  month  is  called 
for  by  the  end  of  the  year,  or  27% 
of  the  current  rate. 

Gradual  Relaxation 
•  •••These  new  items,  he  said,  will  re- 
quire nearly  one-third  of  the  current 
tube  production  rate  and  nearly 
one-fourth  of  the  present  output 
of  resistors,  capacitators  and 
"other  such  standard  components". 
■  Asserting  that  the  military  ord- 
ers "are  expected  to  exceed  the 
capacity  of  the  industry  for  some 
time",  Mr.  Chatten  said  the  pro- 
gram reflects  the  Division's  con- 
clusion that  it  would  be  "extremely 
unwise"  to  modify  the  basic  con- 
trols on  electronic  production 
"either  at  the  present  time  or  at 
any  specified  date  in  the  near  fu- 
ture". 

.  When  the  military  requirements 
begin  to  drop,  he  explained,  WPB 
will  permit  a  gi-adual  relaxation  of 
controls  which  will  take  effect 
when  orders  recede  below  90%  of 
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the  average  monthly  delivery  rate 
during  the  first  quarter  of  1945. 
At  this  point  the  WPB  Committee 
for  Period  One  (period  between  end 
of  German  resistance  and  surrend- 
er of  Japan)  will  be  asked  to  ap- 
prove a  revision  of  General  Limi- 
tation Order  L-265,  the  basic  order 
regulating  electronic  production. 
Such  modification  would  allow  un- 
restricted output  of  components, 
including  tubes  for  replacement 
purposes  and  all  electronic  end 
equipment  "except  broadcasting, 
receiving  and  reproducing  equip- 
ment for  entertainment  purposes." 

This  is  in  line  with  a  prediction 
made  by  Mr.  Chatten  at  the  Ameri- 
can-Canadian conference  of  radio 
manufacturers  April  25,  26  in 
Montreal  that  the  first  relaxation  of 
controls  after  V-E  Day  would  per- 
mit unrestricted  production  of 
components  for  civilian  replace- 
ments but  would  limit  manufactur- 
ing of  radio  transmitters  and  re- 
ceivers to  essential  commercial 
services  such  as  aircraft,  police 
and  point-to-point  communications. 

Assures  Military  Supplies 

When  military  requirements  fall 
below  75%  of  the  delivery  rate  for 
the  first  quarter  of  1945,  WPB 
would  revoke  Order  L-265  but 
would  retain  priority  control  of 
materials  to  assure  uninterrupted 
production  of  military  needs.  Both 
the  revision  and  the  revocation  of 
the  basic  control  order  would  take 
effect  three  months  in  advance  of 
the  controlling  reductions  in  mili- 
tary requirements  to  allow  for  the 
gap  between  component  production 
and  end  equipment  deliveries. 

While  eliminating  the  possibility 
of  either  transmitters  or  receivers 
before  the  first  quarter  of  1946,  as 
long  as  the  Pacific  War  continues, 
the  Division's  program  will  per- 
mit "practically  unlimited  sale  of 
such  components  as  are  needed  for 


repair  and  replacement,  purposes" 
and  at  the  same  time  assure  pro- 
duction of  military  requirements. 

In  addition,  Mr.  Chatten  said,  it 
will  provide  "a  very  limited  quan- 
tity" of  nonmilitary  end  equipment 
for  the  most  essential  uses  and 
satisfy  the  most  urgent  needs 
"with  a  minimum  of  confusion  and 
paper  work". 

Disappointing  as  it  is  to  station 
applicants  awaiting  release  of 
transmitters,  the  WPB  proposal 
was  seen  in  some  quarters  as  solv- 
ing, at  least  for  some  time,  the 
thorny  problem  of  determining 
which  types  of  transmitters  should 
be  released  first — standard,  FM  or 
television.  Until  it  became  appar- 
ent that  the  magnitude  of  military 
requirements  for  the  "one-front" 
war  would  preclude  even  a  partial 
resumption  of  noncommunication 
transmitters,  government  officials 
were  faced  with  the  task  of  allocat- 
ing limited  materials  and  manpow- 
er for  a  huge  backlog  of  demands 
for  equipment  for  the  various 
services. 

Meanwhile,  the  prospects  for  ob- 
taining equipment  for  station  im- 
provements appeared  brighter  as 
WPB  released  a  limited  number  of 
broadcasting  towers  (see  story 
page  22).  Wherever  manufacturers 
can  process  materials  remaining 
after  military  orders  are  filled, 
provided  war  manpower  is  not  used, 
similar  releases  will  be  granted. 

Socony  Change 

SOCONY-VACUUM  OIL  Co.,  New 
York,  will  replace  Information 
Please  with  a  program  built  around 
Rise  Stevens,  soprano,  on  NBC 
Mon.  9:30-10  p.m.  from  June  25  to 
Sept.  10,  subject  only  to  approval 
of  NBC's  program  department. 
Cast  of  Information  Please  is 
awaiting  Army  approval  on  a  proj- 
ected USO  tour  this  summer.  Agen- 
cy is  Compton  Adv.,  New  York. 


Edible  Words 

MEN  of  the  Signal  Corps 
can  now  eat  their  words — 
literally.  A  thin  film  has  been 
perfected  that  not  only  can 
compress  a  36,000-word  mes- 
sage into  a  four-inch  capsule, 
but,  in  case  of  enemy  cap- 
ture, the  film  can  be  eaten  by 
the  men  holding  it.  Twenty 
times  the  wordage  may  be 
sent  on  the  film  as  has  been 
possible  before,  as  both  sides 
of  the  film  are  usable  for 
recording.  Homing  pigeons 
carry  the  four-inch  capsule 
on  their  backs,  flying  across 
enemy  territory  or  across 
great  distances. 


MAXSOIS  FOOD  PLANS 
SERIAL  ON  BLUE-ABC 

MAXSON  FOOD  SYSTEMS,  New 
York  (frozen  foods),  through  Dud- 
ley Rollinson  Co.,  new  advertising 
and  radio  consultant  agency  in 
New  York,  will  start  a  network 
daytime  show,  Margo  in  Sun  Val- 
ley. Time  for  the  show  is  not  yet 
definite  but  it  is  expected  to  start 
on  WJZ  New  York  and  soon  after- 
wards, to  move  onto  the  full  Blue- 
ABC  network. 

The  Sun  Valley  division  also  ex- 
pects to  use  spot  announcements  on 
about  four  New  York  stations  as 
soon  as  packaging  can  be  assured, 
Mr.  Rollinson  said. 

The  new  agency  is  headed  by  Mr. 
Rollinson,  who  has  formerly  been 
with  NBC  in  both  New  York  and 
Chicago  and  the  Blue-ABC,  as 
account  executive  handling  many 
network  shows.  Most  recently,  after 
several  agency  posts,  he  was  radio 
advertising  consultant  with  the 
Manganal  Nickel  Steel  Co.,  San 
Francisco. 

During  the  past  six  months,  Mi^. 
Rollinson  has  been  developing  an 
advertising  campaign  for  the 
Maxson  corporation.  Radio  adver- 
tising will  be  used  in  postwar  for 
the  firm's  pre-cooked  meals,  known 
as  the  Sky-Plates  and  currently 
used  by  the  armed  services  aboard! 
transports. 

Other  Rollinson  accounts  are : 
Heston  &  Anderson,  Fairfield, 
Iowa,  and  St.  Paul  Engineering  & 
Mfg.  Co. 


Drug  Co.  Replacement 

UNITED  DRUG  Co.,  Boston,  will 
sponsor  a  variety  program  starring 
Ray  Bolger  as  m.c,  and  guest  stars, 
as  a  summer  replacement  for  the 
Jimmy  Durante-Garry  Moore  show 
on  CBS  Fri.  10-10:30  p.m.,  in  July 
and  August.  Moore  and  Durante 
are  going  on  separate  tours  for 
the  USO.  Agency  is  N.  W.  Ayer 
&  Son,  New  York. 


Drawn  for  Buoadcasting  by  Sid  Hi: 

'He's  Hitched  Radar  to  His  Fishing  Rod!" 


BASED  largely  upon  information  gath- 
ered from  BROADCASTING  YearHook, 
the  NAB  has  published  a  special  anni- 
versary bulletin  giving  the  chronology 
of  25  years  of  radio.  Divided  into  two 
parts,  the  bulletin  lists  radio  and  world 
events  since  1920  and  development  of 
radio  communication  since  1920. 
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Radio  Asked  to  Sound  Last  Battle  Cry 


Chance    to  Ease 
Tension,  Keep 
Up  Morale 

By  MAJ.  GEN.  A.  D.  SURLES 

Ditector,  Bureau  of  Public  Relations 
War  Department 

NEW,  NATIONAL  responsibility 
devolves  upon  the  broadcasting  in- 
dustry. 

With  the  collapse  of  Germany 
our  war  effort  will  have  gone  just 
beyond  the  halfway  mark.  How 
quickly  we  reach  the  ultimate  goal 
depends  largely  upon  how  well  the 
nature  of  the  task  ahead  is  under- 
stood by  the  public. 
3 1     Therefore  it  is  the  duty  of  every- 
n  one  in  radio  to  foster  a  universal 
awareness    of   that   task.  Every 
m  broadcasting  station  pledged  itself 
l..|  to  "serve  the  public  interest,  con- 
g  J  venience  and  necessity."  Now  comes 
n  I  a  time  when  that  pledge  can  be  f  ul- 
\i  filled,  to  maintain  the  morale  of 
U  the  Army  and  its  fighting  effici- 
itji  ency — to  ease  social  and  economic 
1J  tension  at  home,  caused  by  a  lack 
J  of  understanding. 

1.  The  war  against  Japan  will  re- 
quire the  application  of  our  maxi- 
.;  mum  effort. 

B      Japan  has  a  large  and  powerful 
5  army  of  4,500,000  to  5,000,000  men 
[  who  will  fight  fanatically.  We  must 
not  let  ourselves  be  deluded  into  be- 

•  lieving  that  we  can  defeat  the  ene- 
„  my  with  one  hand  tied  behind  our 
t  back.  Japan  is  going  to  be  crushed 
J  only  by  an  overwhelming  superi- 
^  ority  of  men  and  weapons. 

J  To  accomplish  this  the  United 
5  States  must  make  the  most  effec- 
5  tive  use  of  all  resources.  As  far  as 
J  possible,  additional  troops  for  serv- 
ice in  the  Pacific  will  be  drawn 
,  from  reinforcements  now  in  this 
J  country  and  from  new  inductees  as 
5  they  meet  training  requirements. 
.  These,  however,  will  not  fill  all  our 
^  needs.  Great  numbers  will  still 
J  have  to  go  from  the  European  The- 
.,  ater  of  Operations  to  the  scenes  of 
I  final  combat. 

Production,  too,  must  be  main- 
,  tained   at   levels   somewhat  com- 
parable to  those  now  in  effect  in 
I  order  to  fill  the  long  supply  lines 
stretching  to  the  far  shores  of  the 
Pacific.    Our    industrial  require- 
ments will  diminish  only  slightly 
during  the  first  three  months  after 
the  defeat  of  Germany.  Require- 
ments for  the  second  quarter  after 
'  the  war  in  Europe  ends  will  be 
^  about  the  same  as  production  for 
■  the  last  quarter  of  1944. 
'      There  will  be  some  cutbacks;  but 
^  these  will  be  offset  to  a  large  de- 
;  gree  by  increases  in  other  items — 
special  items  needed  for  Far  East- 
ern warfare,  which  could  not  be 
produced  on  a  large  scale  up  to 
now  because  of  a  more  urgent  need 

•  for  other  things. 

The  whole  question  of  redeploy- 
;   ment  is  governed  by  military  ne- 
cessity.  It  must  be  emphasized  con- 
stantly that  our  military  needs  in 


the  Pacific  will  be  great,  and  that 
the  meeting  of  these  requirements 
must  take  precedence  over  every- 
thing else. 

2.  This  same  military  necessity 
is  the  only  factor  to  determine  how 
many  men  will  be  kept  in  the  serv- 
ice after  the  defeat  of  Germany, 
and  how  many  will  be  returned  to 
civilian  life. 

Parents  want  to  know  where 
their  sons  fit  into  this  program. 
"Will  my  boy  go  directly  from  Ger- 
many to  the  Pacific?"  "Can  my 
husband  be  granted  a  furlough  in 
the  United  States  between  assign- 
ments?" "Is  my  brother  going  to 
be  returned  to  civilian  life?" 

The  same  is  true  in  industry. 
Men  and  women  in  war  plants  want 
to  know  what  is  going  to  happen 
to  production  in  their  respective 
plants.  They  want  to  know  how 
much  longer  their  war  jobs  will 
continue. 

It  is  impossible  to  deal  with  in- 
dividual cases,  but  we  can  estimate 
our  general  needs. 

Service  troops  and  Air  Forces 
ground  units  are  most  urgently 
needed  to  prepare  harbors,  bases 
and  airfields  essential  to  sharply 
expanded  combat  operations.  Any 
delay  in  getting  these,  troops  to 
their  new  stations  will  result  in 
prolongation  of  the  war  and  need- 
less loss  of  life. 

Direct  to  Pacific 

Many  Air  and  Ground  Forces 
combat  units  will  also  go  direct  to 
the  Pacific  as  part  of  our  plan  to 
apply  our  maximum  strength 
against  Japan  as  rapidly  as  the 
availability  of  supply  bases  per- 
mits. 


Resources  of  the  Transportation 
Corps  are  being  pointed  to  the  Far 
East  for  this  great  movement  of 
men  and  materiel,  and  for  the 
evacuation  of  the  wounded. 

All  this  is  top  priority.  Every- 
thing else  must  be  considered  as 
secondary  to  the  question  of  crush- 
ing the  Japanese  and  ending  the 
war. 

Consistent  with  these  needs, 
some  veterans  will  be  brought  home 
for  demobilization.  Others,  not 
eligible  at  this  time,  will  be  given 
furloughs  in  the  United  States  be- 
fore reassignment  to  the  Pacific. 
But  the  speed  with  which  these 
men  can  be  returned  will  depend 
upon  the  availability  of  transpor- 
tation. This  should  be  made  clear 
so  that  unnecessary  disappointment 
can  be  avoided. 

3.  Eventual  demobilization  will 
be  effected  on  a  fair  and  impartial 
basis. 

The  Army's  demobilization  plan 
will  be  inaugurated  immediately 
after  the  cessation  of  hostilities  in 
Europe.  The  factors  which  deter- 
mine the  priority  of  a  soldier's  re- 
lease are:  (1)  how  long  he  has 
been  in  the  Army,  (2)  how  long  he 
has  served  overseas,  (3)  how  many 
combat  decorations  and  battle  par- 
ticipation stars  he  has  won,  and 
(4)  how  many  children  he  has,  up 
to  a  limit  of  three. 

The  value  of  the  point  credits  al- 
lowed for  each  factor  will  be  an- 
nounced after  the  termination  of 
the  European  war.  The  values  will 
be  identical  for  troops  everywhere 
throughout  the  world.  The  men 
with  the  highest  point  scores  will 
be  demobilized  first,  unless  special 
considerations  of  military  necessity 
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in  individual  cases  preclude  such 
a  separation. 

How  many  men  will  be  released 
depends  upon  how  many  we  need 
to  fight  Japan  and  carry  on  other 
necessary  duties.  When  they  will 
be  released  depends  upon  availa-; 
bility  of  transportation  after  pri- , 
ority  needs  have  been  met. 

This  is  not  the  whole  story;  but|,| 
it  is  the  keystone  around  which  a':  ,  , 
constructive  and  continuing  broad-j.i, 
casting  theme  can  be  developed. 

Many  Facets 

There  are  many  facets  to  the  gi4.';i 
gantic  problem  of  readjustment,;;; 
and  redeployment.  The  tremendous  ;), 
public  interest  in  them  is  reflected}'i|(| 
in  the  increased  volume  of  inquir-  ;\ 
ies  received  by  the  War  Depart-' J' 
{Continued  on  page  71)  ';;,' 


Highlights  of  Radio's  Participation  in  World  War  II 


SEPT.  12,  1938— While  networks 
had  maintained  correspondents  in 
the  European  capitals,  actual  war- 
time coverage  begins  with  Hitler's 
Nuremberg  address  marking  the 
beginning  of  Germany's  territorial 
expansion  by  force. 

Oct.  1,  1938 — Broadcasting  pre- 
dicts war  clouds  over  Europe  will 
have  little,  if  any,  immediate  effect 
upon  broadcast  operations  in  the 
United  States,  except  for  speeding 
up  tempo. 

1939 

Sept.  1 — Survey  by  Broadcasting 
of  Federal  officials,  conducted  in 
light  of  explosive  war  situation, 
yields  no  change  in  attitude  to- 
ward radio  beyond  regulatory  steps, 
taken  to  preserve  neutrality.  No 
disposition  seen  to  molest  normal 
commercial  operations. 

Sept.  11 — Networks  enter  into 
voluntary  agreement  on  handling 
war  news  coverage  after  assurances 
from  White  House  that  there  is  no 
intention  of  molesting  broadcasting, 
barring  possible  extreme  provoca- 


tion. Procedure  adopted  to  avoid 
dissemination  of  propaganda  from 
European  sources  which  might  im- 
pair American  neutrality.  Byword 
becomes  "when  in  doubt,  don't". 
There  is  always  time  to  check. 
Action  followed  Sept.  3  declaration 
of  war  by  England  and  France 
against  Germany. 

Oct.  9 — First  contingent  of  Amer- 
ican war  correspondents  officially 
accredited  by  British  military  au- 
thorities leaves  London  for  "some- 
v/here  in  France"  to  report  direct. 
Contingent  includes  Bill  Henry, 
CBS,  and  Arthur  Mann,  MBS,  first 
radio  reporters  ever  assigned  to 
front  line  duty. 

Oct.  25 — FCC  rebukes  WMCA 
New  York  for  methods  used  in  con- 
nection with  alleged  interception 
and  broadcast  of  secret  radio  com- 
munications and  places  station  on 
probation  as  to  license  renewal. 
1940 

April  8 — Networks  and  stations 
move  into  emergency  news  status  to 
bring  public  up-to-minute  reports 
oil  Germany's  unexpected  drive  in- 


to Scandinavia.  Radio  cooperation;!: 
with  press  associations  and  news-; 
papers  testified  to  by  hundreds  of  ', 
front-page  stories  and  bulletins 
crediting  networks  as  their  source. 

June  10 — Italy's  entry  into  Euro-' 
pean  war  produces  concentration  of 
speeches  broadcast  by  national, 
leaders  surpassing  anything  since 
Sept.  3,  1939  declarations  against  ! 
Germany.  { 

July  1 — Recognizing  communica-  ! 
tions  as  key  factor  in  war  defense  '! 
planning,  President  Roosevelt  con-  j 
fers  with  advisors  on  creation  of  i 
Defense  Communications  Board  of  '■ 
top  Government  officials  to  pilot  and  j 
coordinate  policy  planning  with  I 
private  entities  during  war  emer- 
gency. I 

Sept.  24  —  President  Roosevelt  ] 
creates  Defense  Communications:' 
Board. 

Oct.  15 — Mobilization  of  radio  in  i 
national  defense  picture  projected 
on  more  tangible  basis  with  selec-  ■ 
tion  of  Edward  M.  Kirby,  public  ; 
relations  director  of  NAB,  as  radio  j 
{Coyitinued  on  page  72)  I 
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COVERING  UNCIO 


CBS  (1  to  r) :  William  L.  Shlrer,  Major  George  Fieldmg  Eliot,  Dr.  Wallace  Sterling, 
Bob  Trout,  Bill  Henry  (back  to  camera). 


MBS  John  D.  Whitmore,  news  director  (at  desk  in  shirtsleeves),  (1  to  r):  Upton 
Close  (with  phone),  Arthur  Gaeth,  Leo  Cherne,  Charles  Hodges,  Arch  Gunnison, 
:  Arthur  Primm,  BUI  HUlman,  Irving  Sulds,  Charter  Heslep.  Seated  at  Whltmore's 
right  (1  to  r)  Edgar  Mowrer,  Lloyd  Dennis,  State  Dept.  radio  advisor. 


Conference  Will  Cost  U.  S. 
Broadcasters  ^Half  Million 

Usual  Rivalry  Between  Nets,  Independents  Swept 
Aside  to  Give  Public  Clear  Picture 


By  DAVID  GLICKMAN 

COVERING  the  United  Nations 
Conference  on  International  Organ- 
ization in  San  Francisco  will  cost 
radio  a  half-million  dollars  in  out- 
of-pocket  expenses  exclusive  of 
commercial  programs  cancelled  to 
permit  sustaining  broadcast  of 
Conference  sessions  and  news,  it 
was  estimated  last  week. 

Before  the  UNCIO  is  ended  the 
physical  setup  in  Veterans  Bldg. 
alone  will  cost  the  combined  U.  S. 
networks  $25,000.  Subsistence  for 
personnel,  travel,  etc.,  is  expected 
to  aggregate  $250,000  for  the  four 
networks.  This  doesn't  include  the 
40-odd  independent  stations  which 
are  covering.  As  Broadcasting 
went  to  press,  D.  Harold  McGrath, 
in  charge  of  the  radio  gallery,  re- 
ported 480  radio  executives  and 
employes  registered. 

Because  of  protocol,  radio  has 
run  into  many  obstacles.  Lack  of 
showmanship,  due  to  diplomatic 
formality,  has  tended  to  make  the 
plenary  sessions  uninteresting  from 
a  standpoint  of  good  radio.  From 
a  technical  viewpoint  the  UNCIO 
is  radio's  biggest  job,  according  to 
network  engineers.  Covering  the 
political  conventions  last  year  was, 
by  comparison,  an  easy  task  be- 
cause a  central  control  room  was 
set  up.  In  San  Francisco,  with  no 
such  arrangement  possible,  engi- 
neers had  to  construct  complete 
broadcasting  facilities  from  vari- 
ous vantage  points. 

Rivalry,  which  usually  exists  be- 
tween the  networks  as  well  as  local 
independents,  has  been  swept  aside 
in  i-adio's  all-out  eifort  to  give 
America's  listeners  the  best  cover- 
age possible.  Kindred  problems 
have  brought  broadcasters  closer 
together  with  the  result  that  com- 


petition has  given  way  to  coopera- 
tion. The  paramount  thought  is 
public  service,  with  no  personal 
glorification.  ' 

Independents  are  using  facilities 
of  the  nets  and  everybody  helps 
everybody  else.  Daily  conferences 
are  held  between  radio  representa- 
tives and  State  Dept.  officials.  Many 
independents  have  combined  their 
resources  and  manpower  and  are 
broadcasting  through  temporary 
regional  networks. 

Help  Each  Other 

Five  San  Francisco  Bay  stations, 
KYO  KSFO  KSAN  KROW  KLX 
and  Photo  &  Sound  Recording  Co. 
have  constructed  special  studio 
and  engineering  facilities  in  the 
Veterans'  Bldg.  "radio  row".  Shar- 
ing those  facilities  on  invitation 
are  KMPC  KPAS  KFWB  KGER 
of  Southern  California  and  KALW, 
San  Francisco's  public  school  sys- 
tem outlet. 

KMPC  KGER  and  KROW  have 
made  a  regional  tie-up.  KFI  Los 
Angeles  has  taken  over  the  Earl 
Anthony  offices  in  the  Packard 
Bldg.,  San  Francisco,  and  con- 
verted them  into  emergency  stu- 
dios. KMTR  Hollywood,  which 
moved  into  the  conference  sessions 
with  its  recording  mobile  unit,  left 
after  the  first  week  and  currently 
is  depending  on  pickups  from  KFI. 

Don  Lee  Broadcasting  System  is 
performing  a  dual  job — serving  as 
western  outlet  for  Mutual  and  sup- 
plying added  coverage  for  its  40 
Pacific  Coast  owned  and  affiliated 
stations. 

Press  Assn.,  radio  subsidiary  of 
AP,  and  Transradio-Press  are  cov- 
ering strictly  from  a  radio  news 
viewpoint,  while  UP  and  INS  are 
handling  through  regular  general 
news  wires. 


OFF-MIKE  AT  SAN  FRANQSCO 


NIJC  FrancLs  C.  McCall,  news  and  special  events  manager,  checking  flash.  Standing 
(1  to  r)  Howard  Pyle,  KTAR  Phoenix;  Selden  Menifee;  Dick  Band,  KGW  Portland; 
William  Ratigan;  Elmer  W.  Petersen;  George  Greaves,  KPO  San  Francisco;  seated: 
Grace  Foote  and  Richard  Harkness  (back  to  camera). 


BLUE-ABC  Standing  (1  to  r)  Henry  Orbach,  Bryson  Rash,  G.  W.  Johnstone,  T.  H. 
Palmer  KGO  San  Francisco;  Frank  La  Tourette.  KGO;  Walter  Lonner;  George  O. 
Milne;  A.  E.  Evans,  KGO.  Seated  (1  to  r)  David  Wills,  H.  R.  Baukhage,  James  Abbe, 
Brig.  Gen.  Junius  Pierce,  Ray  Henle. 


FORTY-TWO  privately  owned  Ca- 
nadian stations,  through  Canadian 
Assn.  of  Broadcasters,  combined  to 
send  three  correspondents  to  the 
Conference  to  record  interviews 
with'  Canadian  delegates  and  others, 
records  being  flown  to  Canada  for 
broadcast.  Correspondents  are  John 
Collingwood  Reade,  CFRB  Toronto; 
Dorwin  Baird,  CJOR  Vancouver; 
T.  J.  Allard,  head  of  the  Radio  Bu- 
reau, Ottawa,  operated  by  several 
privately-owned  stations. 


RICHARD  HARKNESS,  NBC 
Washington  commentator  and  pres- 
ident of  the  Radio  Correspondents 
Assn.,  put  the  first  question  to  V. 
M.  Molotov,  Russian  Foreign  Min- 
ister, at  Mr.  Molotov's  first  news 
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conference.  Asked  Mr.  Harkness: 
"Will  Mr.  Molotov  explain  as  clear- 
ly and  simply  as  possible  the  stand 
of  the  Soviet  delegation  upon  the 
Polish  question?"  The  Soviet  dele- 
gate obliged  with  a  detailed  reply. 

THEY  TELL  this  one  on  Raymond 
Swing,  calmest  of  news  analysts, 
and  H.  R.  Baukhage,  Blue  commen- 
tators who  flew  to  San  Francisco. 
Baukhage  was  ill  following  typhus 
shots  in  preparation  for  a  Euro- 
pean trip.  The  stewardess  offered 
to  take  his  temperature.  She  re- 
turned, calmly  placed  the  thermo- 
meter in  the  mouth  of  Ray  Swing, 
seated  just  ahead  of  Baukhage  and 
dozing.  Mr.  Swing  protested,  but 

(Continued  on  page  62) 
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WHO 


did  this  aUiie  I 


Few  products  face  more  competition  than  break- 
fast cereals.  Hence  WHO  is  proud  of  the  distribu- 
tion that  Coco- Wheats  has  secured  in  our  terri- 
tory— because  the  product  was  unknown  here 
when  its  makers  began  broadcasting  over  WHO 
in  1938. 

During  the  years  since  1938,  no  salesmen  or 
brokers  have  been  employed.  No  samples  have 
been  given  out.  No  other  form  of  advertising  has 
been  used.  But  a  WHO  produced  program  broad- 
cast only  six  months  each  year  has  produced 
almost  overwhelming  response.  The  first  seven 
months  brought  52,811  letters.  The  total  to  date 
is  309,245.  Mail  map  available  soon. 
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who's  territory  now  buys  Coco-Wheats  in  car- 
load lots.  Distribution  among  jobbers  and  chains 
has  risen  from  zero  to  100%.  This  is  a  success 
story  where  radio  and  radio  alone  forced  this  dis- 
tribution,  through  consumer  demand.  (One  gro- 
cery wholesaler  in  Ishpeming,  Mich. — more  than 
500  airline  miles  from  Des  Moines — wrote  to  us 
for  ten  cases,  not  knowing  the  manufacturer's 
name  or  address!)  That  letter  is  typical  of  hun- 
dreds. The  makers  say  sales  costs  in  WHO's  cov- 
erage area  are  very  low. 

No,  this  isn't  an  example  of  WHY  Iowa  Prefers 
WHO.  It's  an  example  of  HOW  Iowa  Prefers  WHO 
— and  of  who's  single-handed  selling  power! 
What  can  we  sell  for  you? 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 

B.  J.  Palmer,  President  J.  O.  Maland,  ManagPT 

FREE  &  PETERS,  Inc.,  National  Representatives 
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Radio  Provides  Vast  Field  for  Veterans 


Thousands  Needed 
By  Expanding 
Industry 

By  MARY  ZURHORST 
FAST-GROWING  radio,  celebrat- 
ing its  25th  anniversary  this  year, 
faces  a  brightly  expanding  post- 
war future  with  the  release  of 
thousands  of  radar  and  radio 
trained  servicemen. 

Mass  discharge  of  former  work- 
ers will  make  no  radio  employment 
problem.  On  the  contrary  the  in- 
dustry needs  all  of  its  former  em- 
ployes and  many  thousands  more 
to  develop  FM,  television,  facsimile, 
civilian  adaptations  for  radar,  ra- 
diotelegraphy  and  the  myriad  re- 
lated fields. 

There  will  be  places  for  announc- 
ers, salesmen,  scriptwriters  and 
others  by  the  thousands  as  well  as 
engineers  and  technical  men. 

Prospects  Bright 

The  golden  age  of  radio  seems 
ready  to  begin  and  the  manpower 
■which  will  be  made  available  by  the 
cessation  of  hostilities  will  make 
quick  development  possible. 

Brig.  Gen.  David  Sarnoff,  active 
with  the  signal  corps  in  ETO,  head 
of  RCA,  looking  at  the  possibilities 
from  both  the  industry  and  service 
points  of  view,  sees  untold  oppor- 
tunity. 

"Domestically  the  prospects  are 
brighter  than  they  have  been  at 
any  period  in  radio  history,"  he 
says.  "It  is  estimated  that  a  pent- 
up  demand  exists  for  at  least  12,- 
000,000  broadcast  receivers  for  the 
home,  compared  with  a  normal  pre- 
war annual  sale  of  8,500,000  receiv- 
ers. As  America  entered  this  war, 
research  development  of  television, 
frequency  modulation  and  radio 
facsimile  were  getting  started  as 
new  methods  of  bringing  improved 
sound  and  sight  into  the  American 
home.  It  is  believed  that  television 


alone  will  create  many  new  jobs 
within  five  years  of  its  introduc- 
tion as  a  postwar  industry  and 
service." 

There  are  more  than  900  AM  sta- 
tions on  the  air,  all  of  them  need- 
ing more  men — most  of  them  plan- 
ning postwar  expansion.  There  will 
be  a  great  demand  for  standard 
sets.  Benjamin  Abrams,  president 
of  Emerson  Radio  &  Phonograph 
Corp.,  sees  a  need  for  25,000,000  ra- 
dios as  soon  as  restrictions  permit. 
Philco  agrees  on  the  figure. 

There  are  50  FM  stations  on  the 
air  with  several  hundred  applica- 
tions before  the  FCC.  A  minimum 
of  1200  FM  stations  is  predicted. 
Thirty-one  states  are  known  to  be 
planning  educational  FM  networks 
with  as  many  as  50  stations  in 
some  states. 

H.  A.  Crossland,  manager  of 
sales  for  General  Electric,  sees 
5,000,000  FM  home  receivers  on  the 
market  within  8  months  after  the 
war.  Four  hundred  thousand  are  in 
use  now. 

Eighty  television  applications 
are  on  file  with  the  FCC  with  nine 
stations  now  authorized.  FCC  Com- 
missioner E.  K.  Jett  predicts  there 
will  be  150  applications  filed  dur- 
ing the  first  year  manpower  and 
materials  are  available. 

International  Expansion 

International  broadcasting,  taken 
over  by  the  Government  at  the  be- 
ginning of  the  war,  faces  expan- 
sion with  particular  emphasis  on 
the  Latin  American  field.  There  are 
now  36  stations. 

Facsimile,  now  used  in  war  work, 
has  many  latent  possibilities.  "It 
may  be  the  sleeper  of  the  indus- 
try," an  FCC  engineer  says.  "It 
needs  to  be  awakened  by  someone 
with  a  full  appreciation  of  its  in- 
credible value  to  the  world."  Radar 
has  many  civilian  applications.  Lt. 
Gen.  J.  G.  Harbord,  chairman  of 
the  board  of  RCA,  says:  "Peace- 
time application  of  radar  will  con- 


tribute to  the  safety  of  all  kinds 
of  travel."  The  Civil  Aeronautics 
Authority  predicts  500,000  planes 
equipped  with  radar  in  five  years. 

Recent  developments  in  ultra- 
high frequency  radio  have  shown 
that  radio  relays  can  carry  the  tele- 
phone and  telegraph  traffic  as  well 
as  wires.  Radio  Manufacturers 
Assn.  recently  polled  its  member 
companies  on  postwar  needs  and 
expansion.  Results  showed  an  ex- 
pected 68%  rise  in  production. 

Counting  on  Service  Men 

A  Western  Electric  spokesman 
summed  it  up  with:  "The  postwar 
electronics  picture  depends  on  ci- 
vilian demand.  The  public  has  a 
way  of  demanding  something — and 
despite  the  fact  that  'it  can't  be 
done' — if  the  public  wants  it,  even- 
tually the  public  gets  it.  The  quick- 
est way  toward  progress  in  the 
industry,  in  manufacturing,  in  the 
laboratories,  the  stations,  is  through 
proper  use  of  the  talents  and  expe- 
rience of  the  men  now  in  service — 


SERVICEMEN  interested  in  radio 
may  find  these  10  tips  helpful: 

1.  While  still  in  service  discuss 
your  future  with  a  personal  affairs 
officer.  He  can  help  you  choose  the 
field  to  which  you  are  suited  or  can 
tell  you  where  to  get  further  in- 
formation. 

2.  When  you  are  discharged 
check  with  your  Selective  Service 
office  within  five  days.  Arrange- 
ments can  be  made  for  you  to  re- 
turn to  the  job  you  had  before  the 
war  or  to  help  you  find  one  to 
which  your  training  has  fitted  you. 

3.  Contact  the  Veterans  Adminis- 
tration for  education  benefits  and 
others  guaranteed  by  the  GI  Bill 
of  Rights.  Veterans  Guidance  cen- 
ters have  been  set  up  in  50  educa- 
tional institutions  throughout  the 
country.  More  are  being  estab- 
lished. They  provide  advice. 

4.  If  you  want  a  new  job  go  to 
the  nearest  U.  S.  Employment 
Service  office.  The  USES  can  place 
you  in  a  job  suited  to  your  experi- 
ence and  inclinations,  usually  in 
the  part  of  the  country  you  prefer. 
If  you  are  qualified  in  a  scientific 
or  professional  field,  such  as  radio, 
USES  makes  the  information  avail- 
able to  National  Roster  of  Scien- 
tific and  Specialized  Personnel.  For 
a  Civil  Service  job— say  with  FCC 
—you  get  special  consideration  and 
preference  in  exams.  Certain  physi- 
cal requirements  may  be  waived. 
USES  offices  have  lists  of  Civil 
Service  examinations  and  when 
they  are  given. 

5.  To  get  school  or  college  credit 
for  your  service  training  or  for  a 
record  to  show  your  prospective 
employer  write:  Army— U.  S. 
Armed  Forces  Institute,  Madison 
3,  Wis.  Navy— Bureau  of  Naval 
Personnel,  Navy  Dept.,  Washing- 
ton   25,   D.    C.    Marines— Marine 


the  cream  of  the  employment  crop," 

"We  are  counting  on  these  men," 
an  executive  of  a  large  broadcast- 
ing corporation  said  recently. 
"They  will  return  with  a  new  per- 
spective on  the  world  that  is  des- 
perately needed." 

T.  F.  Joyce,  television  expert, 
formerly  with  RCA,  predicts  300,- 
000  new  jobs  within  five  years  after 
full  postwar  production  is  begun. 

C.  M.  Jansky  Jr.,  consulting  en- 
gineer, sees  great  FM  and  televi- 
sion opportunities.  "There  are  no 
previous  jobs  to  be  filled,  so  the 
field  is  open  to  new  talents,"  he 
says.  "Television  is  the  more  intri- 
cate of  the  two,  and  will  require 
not  only  more  highly  trained  tech- 
nicians but  also  a  high  grade  of 
servicing  and  maintenance  work." 

The  FCC  in  its  own  work  needs 
24  engineers  now.  It  will  need  more 
for  expansion  of  its  services  with 
the  new  broadcasting  techniques. 

An  NAB  spokesman  points  out, 
"perhaps  the  greatest  opportuni- 
(Continued  on  page  25) 


Corps  Institute,  Marine  Barracks, 
Washington  25,  D.  C.  Coast  Guard 
— U.  S.  Coast  Guard  Headquarters, 
Washington  25,  D.  C.  Maritime 
Service — Maritime  Service,  Wash- 
ington 25,  D.  C. 

6.  To  get  an  FCC  operators  li- 
cense go  to  one  of  the  FCC  offi- 
ces and  apply  for  examination.  Two 
books  that  would  be  helpful  in  pre- 
paring for  examination  are  Study 
Guide  for  Radio  Operators  Exami- 
nation, Supt.  of  Documents,  Govt. 
Printing  Office,  Washington,  D.  C, 
15c,  and  Questions  and  Answers, 
Nelson  &  Hourning.  Many  techni- 
cal jobs  do  not  require  licenses, 

7.  If  you  plan  to  enter  the  radio 
service  field  on  your  own,  the  Small 
Business  Division  of  the  Dept,  of 
Commerce  advises:  (a)  Know  your 
line  thoroughly;  (b)  Have  suffici- 
ent financing;  (c)  Know  the  pitfalls 
and  be  sure  you  can  overcome  them, 

8.  If  you  want  to  be  an  an- 
nouncer, get  a  well-rounded  knowl-| 
edge  of  current  news  and  its  im-[ 
portance.  Know  as  many  people  as 
possible,  read  good  literature,  lis- 
ten with  your  mind  to  fine  music, 
then  cultivate  your  voice.  Most, 
stations  will  give  you  an  audition 
if  you  have  these  essentials.  NBCi 
personnel  director  may  be  contacted] 
for  a  Welcome  Home  audition, 
which  will  be  sent  to  NBC  affiliate 
nearest  the  part  of  country  you 
prefer.  Other  networks  and  inde-, 
pendent  stations  have  similar  fa- 
cilities. 

9.  Apply  to  the  National  Assn. 
of  Broadcasters,  1760  N  St.,  N,  W., 
Washington  6,  D,  C,  for  informa- 
tion. 

10.  For  information  on  other 
specialized  radio  jobs  apply  to  the 
Veterans  Administration,  U,  S. 
Employment  Service  office  or  the 
office  of  the  company  interested  in 
the  field  in  which  you  want  a  job- 


THE  DAY  IS  NEAR,  although  total  victory  is  not  yet 
ours,  when  veterans  of  the  war  will  begin  their  home- 
ward march.  They  will  have  had  enough  of  fighting. 
They  will  be  ready  and  anxious  to  resume  their  arrested 
civilian  careers  or,  in  those  cases  where  they  went  into 
uniform  after  school,  take  up  trades  and  professions. 
With  the  exception  of  air  transportation,  no  other  field 
promises  as  wide  an  expansion  as  radio.  BROADCAST- 
ING'S Mary  Zurhorst,  who  covers  the  armed  services 
beats  in  Washington,  has  been  talking  with  many  mili- 
tary and  civilian  leaders  in  recent  weeks,  trying  to  obtain 
and  collate  material  which  would  present  a  true  picture 
of  radio's  opportunity  for  the  serviceman.  Here  is  the 
first  article  in  a  series.  The  next  article  will  take  up  the 
specialized  training  which  veterans  have  enjoyed  in  the 
services,  fitting  them  specifically  for  radio  jobs. 


POSTWAR  TIPS  FOR  VETERANS 
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Something  new  about  the  ostrich 


Ma  and  Pa  Ostrich  (we  don't  know  which  is  which) 
...  in  the  Cleveland  Zoo  .  .  .  let  the  hot  sun  beat  down 
on  their  backs  while  they  hang  their  heads  in  the  shade, 
made  by  their  own  shadows. 

That's  not  so  dumb! 

But  we're  using  that  picture  to  remind  advertisers 
that  the  older  "Head  buried  in  the  sand"  line  about  the 
ostrich,  is  still  in  effect  in  some  places. 

Some  radio  time  is  still  bought  on  a  big-name  basis. 
In  Baltimore  the  big  buy  is  the  small  but  successful  in- 


dependent, W-I-T-H.  In  this  5-station  town,  it  is  this 
independent  station  that  delivers  the  greatest  number 
of  listeners  for  the  lowest  cost.  And  remember,  Balti- 
more is  the  6th  largest  city  in  the  United  States. 

Facts  available  to  you,  prove  the  W-I-T-H  story! 


1<  WITH 


Baltimore,  Md. 

Tom  Tinsley,  President     '     Ji/preunted  Nattonally  by  Headley-Reed 


Ruppert  Sponsors 

JACOB  RUPPERT  BREWERY, 
Brooklyn,  on  April  16  started  spon- 
sorship on  WBYN  Brooklyn  of  all 
home  and  away  games  of  the  New- 
ark (N.  J.)  Bears  with  Ted 
Lawrence,  WBYN  sports  director 
at  the  mike.  Out-of-town  events  are 
covered  by  wire  report.  Ruppert 
also  uses  transcribed  jingles  in  the 
New  York  area,  and  recently  sign- 
ed a  52-week  renewal  for  Stan 
Lomax  sports  review  on  WOR  New 
York.  Agency  is  Ruthrauff  &  Ryan. 


WPB  Authorizes  Production  of  Limited 
Number  of  Towers  Without  Priorities 


WBAC  to  MBS 

MUTUAL  will  have  a  total  of  258 
affiliates  with  the  addition  of 
WBAC  Cleveland,  Tenn.,  250  w  on 
1340  kc.  Now  under  construction, 
station  will  join  MBS  on  or  around 
May  15,  when  line  facilities  are  ex- 
pected to  be  completed.  Owner  and 
operator  is  R.  W.  Rounsaville. 


PURSUING  its  policy  of  permit- 
ting manufacturers  who  have  com- 
pleted military  orders  and  have 
materials  still  on  hand  to  convert 
such  material  into  civilian  equip- 
ment providing  they  do  not  employ 
more  than  their  pre-war  personnel, 
the  WPB  Radio  &  Radar  Division 
has  authorized  production  of  a 
limited  number  of  transmitter  tow- 
ers to  be  made  available  to  broad- 
casters without  priorities. 

The  authorization,  first  of  its 
kind  since  the  general  WPB  freeze 
on  broadcast  equipment  in  1942, 
was  granted  to  John  E.  Lingo  & 
Son  Inc.,  Camden,  N.  J.,  one  of  the 
largest  makers  of  tubular  steel 
vertical  radiators  for  radio  sta- 
tions. Joseph  J.  Taylor,  assistant 


to  the  president  of  the  company, 
gave  Broadcasting  the  following 
statement  on  the  WPB  action: 

John  E.  Lingo  &  Son  Inc.  has  been 
authorized  to  build  and  sell,  without 
the  use  of  priorities,  a  limited  number 
of  Vertical  Radiators  from  materials  on 
hand. 

The  authorization  provides  that  the 
entire  production  must  be  completed 
within  60  days  from  its  issuance  and 
that  no  additional  labor  is  employed 
beyond  Lingo's  normal  personnel. 

Lingo  explains  that  the  authorized 
production  will  utilize  stand-by  time 
between  war  contracts  and  will  not  be 
allowed  to  interfere  in  any  way  with 
production  for  the  war  effort. 

Manufacture  and  sales  will  be  made 
on  a  first  come — first  served  basis. 

Emphasizing  that  WPB  has  no 
immediate  plans  for  any  general 
relaxation  on  civilian  broadcast 
equipment,  John  Creutz,  chief  of 
the  Division's  Domestic  &  Foreign 
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Branch,  pointed  out  that  the  Lingo  ' 
authorization  does  not  involve  a 
strictly  electronic  item  although  it 
affects  station  construction.  The 
availability  of  towers  may  enable 
some  FCC  applicants  to  obtain  con- 
ditional permits,  he  said.  ' 

Mr.  Creutz  explained  that  because 
of  the  large  continuing  military  de- 
mands for  radio  and  radar  equip- 
ment for  the  Pacific  war,  V-E  Day 
will  mean  little  change  in  the  ci-  i 
vilian  radio  situation.  Inasmuch  as ! 
overall  communications  production ! 
has  been  behind  schedule,  any  re- 1 
duction  in  requirements  will  more ' 
likely  erase  the  deficit  rather  than  i 
result  in  a  surplus,  he  said. 

One  fact  not  fully  appreciated  in ' 
connection  with  the  shift  of  mili- 
tary operations  to  the  Pacific,  Mr.,1 
Creutz  pointed  out,  is  that  while! 
ground  forces  have  played  such  a  [ 
heavy  role  in  the  defeat  of  Gei--| 
many  they  have  accounted  for  onlyi 
about  14%  of  military  communica-l 
tions  needs.  In  other  words,  even  if 
the  entire  Army  in  Europe  were 
not  needed  for  the  war  with  Japan, 
the  resultant  communications  cut- 
backs would  permit  only  a  partial, 
although  substantial  release  of  ci- 
vilian supplies.  ; 

Navy  communications  n  e  e  d  s^ 
which  have  comprised  about  46% 
of  total  electronic  requirements,  are 
expected  to  continue  without  abate- 
ment throughout  1945.  Needs  of  thai 
air  forces,  which  have  taken  about; 
42%,  also  may  continue  at  an  un- 
diminished rate.  Much  of  the  equip- 
ment in  planes  used  in  the  Euro- 
pean war  will  be  unsuitable  for  the 
greater  distances  in  the  Pacific,  he 
explained,  and  vnll  be  replaced. 

WPB  recently  announced  that 
the  undelivered  balance  of  out- 
standing prime  contracts  for  radio 
and  radar  equipment  as  of  April  1 
was  $2,571,920,000,  of  which  about! 
56%  was  specified  for  delivery  in 
the  following  six  months.  To  satis 
fy  these  requirements,  it  will  be; 
necessary  to  reach  an  average 
monthly  production  of  nearly  8% 
more  than  was  achieved  in  1944. 

Possibility  of  reduced  Army  needs 
and  availability  of  manpower  re 
leased  by  cutbacks  in  other  Indus 
tries  will  determine  the  quantity", 
of  civilian  radio  equipment  whicli 
will  be  released  in  the  next  si:< 
months. 
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OTTedo  of  the 
WKY  Farm  Reporter 
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wmmwm  at  war 


TO  CONTRIBUTE 


—to  the  security  of  life  on  the  farm 

—to  the  advancement  of  the  science 
of  farming 

—to  the  social  and  economic  advance- 
ment of  our  farmers 

—to  the  conservation  of  the  soil  resources 
of  our  state 

—and  to  proper  utilization  of  its  fertility 


'AwinkMaik    IPHOUES  CO  TO  iEwiiipIary  WartmeSerace  Cues 
0(DistiB|iiBlKdL)dOperalmi  154^[[||0[BS      Citations  to  Stations,  bfiyidiiak 


CATTLK  GRUB  CONTROL,  a  program  initi- 
ated by  WKY,  is  demonstrated  by  WKY's 
Farm  Reporter,  Edd  Lemons,  far  left. 


•  When  WKY's  farm  service  depart- 
ment was  established  under  the  full-time 
direction  of  Edd  Lemons  last  year,  the 
direction  in  which  this  service  was  going 
and  the  objectives  it  hoped  to  reach  were 
mapped  out  in  a  Credo  reproduced  above. 

WKY  had,  for  at  least  two  decades, 
served  the  farmers  and  livestock  raisers 
of  Oklahoma  in  a  variety  of  ways.  With 
the  organization  of  a  full-time  farm 
service  department,  WKY's  service  to 
the  state's  basic  industry  became  a  co- 
ordinated, aggressive  program  of  infor- 
mation, education  and  helpfulness  under 
the  direction  of  a  man  with  agricultural 
background  and  know-how.  WKY's  Farm 
Reporter  now  has  the  full-time  assistance 
of  another  expert,  Otis  Parker,  a  live- 
stock specialist. 

WKY's  farm  service  department  was 


quick  to  assume  leadership  in  promoting 
every  movement  for  the  betterment  of 
life  on  the  farm;  traveled  to  all  parts  of 
the  state  to  publicize  outstanding  farm 
projects  and  achievements;  brought  farm- 
ers to  the  WKY  microphone  who  had 
something  to  say  from  which  other  farm- 
ers could  profit;  and  in  many  other  ways 
translated  its  Credo  into  action. 

For  thus  "helping  the  farmer  fight  this 
war  and  win  it".  Variety  awarded  WKY 
(along  with  those  two  other  great  farm 
service  stations,  WSB  Atlanta  and  WLS. 
Chicago),  its  coveted  1944  Showmanage- 
ment  Citation. 

WKY's  superior  service  to  Oklahoma 
farmers  is  the  reason  WKY  is  the 
favorite  and  most  listened-to  station  in 
the  farm  homes  of  Oklahoma. 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Doily  Oklahoman  and  Times  -  The  Farmer-Stockman 
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REPRESENTED    NATIONALLY    BY    THE    KATZ   AGENCY,  INC. 
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In  these  dependable  tower  tuning  and  matching 
components  lies  the  heart  of  directional  broadcast- 
ing. They  help  give  Westinghouse  phasing  and 
matching  equipment  the  high  efficiency,  reliability 
and  easy  adjustment  that  meet  today's  needs. 

These  qualities  stem  from  many  features  of 
Westinghouse  phasing  equipment.  High  Q  in- 
ductors, low-loss  capacitors  and  effective  circuit 
design  establish  the  high  efficiency.  Reliability  is 
assured  by  using  all  components  well  within  their 
ratings. 

Operation  has  been  .simplified.  Current  division 
and  phasing  adjustment  can  be  made  while  in 
operation.  Phase  adjustments  can  be  made  by  a 
single  control  for  each  tower.  The  current  fed  to 
each  tower  can  be  adjusted  by  a  single  control 
without  affecting  its  phase  position. 

Westinghouse — working  with  your  consulting 
engineer — offers  its  wide  facilities  in  installing 
complete  directional  equipment  for  every  type 


Westinghouse  tower  tuning  and  matching  components  shown 
above  are  a  variable,  gas-filled  capacitor  (top,  left)  and  a 
continuously  adjustable  inductor  (below,  right). 

of  coverage  from  simple  cardioid  patterns  (above) 
to  more  complex,  intricate  ones.  Your  nearest 
Westinghouse  office  will  give  you  full  information. 
Westinghouse  Electric  Corporation,  P.  O.  Box  868, 
Pittsburgh  30,  Pa.  J-08109 

XXV  RADIO'S  25TH  ANNIVERSARY  KDKA 
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Radio  Offers  Field  for  Veterans 

(Continued  from  page  20) 


ties  for  highly  trained  radio  men 
are  with  the  electronics  labora- 
tories. Their  new  ideas  can  be  ap- 
plied more  advantageously  there, 
at  the  source,  as  it  were,  than  in  a 
radio  station.  For  this  type  work 
and  all  other  radio  jobs  requiring 
a  high  degree  of  skill  the  radar  men 
will  be  way  out  in  front  in  de- 
mand." 

George  Isham,  of  Sylvania  Elec- 
tric Products,  says  "postwar  radio 
will  require  more  technical  ability 
and  better  merchandising  on  the 
part  of  radio  servicemen." 

Service  Field 

An  estimated  3,000,000  GI's  may 
try  postwar  business  ventures  of 
their  own.  Some  may  find  the  serv- 
ice field  adapted  to  their  capabili- 
ties. New  type  sets  will  require 
skilled  workmen  to  do  repair  jobs. 
Some  authorities  recommend  a 
training  period  in  a  laboratory  or 
with  a  manufacturing  company  to 
get  a  first-hand  knowledge  of  sets. 
Some  good  schools  offer  courses  in 
this  work.  The  Veterans  Adminis- 
tration has  a  list  of  preferred 
schools  available. 

The  importance  of  proper  servic- 
ing is  stressed  in  a  statement  by 
Arthur  Stringer,  NAB  promotion 
chief,  who  says,  "Should  sloppy 
installation  and  inadequate  servic- 
ing prevail,  television  will  collapse 
in  spite  of  all  the  money  industry 
can  spend." 

There  is  going  to  be  a  wide  field 
for  servicemen  on  the  other  side  of 
the  control  panel.  An  executive  of 
a  large  broadcasting  firm  speaking 
of  these  men,  says:  "They  will  be 
a  shot  in  the  arm  for  radio.  Be- 
cause of  the  lack  of  these  men,  ra- 
dio programming  today  is  in  what 
you  may  call  a  static  state.  When 
they  come  back  with  their  new 
ideas — and  unafraid  to  apply  them 
— their  awareness,  their  apprecia- 
tion of  the  social,  economic  and  po- 
litical aspects  of  the  big,  round 
'one  world',  then  perhaps  radio  can 
become  what  we  have  hoped  it  could 
be.  They  have  gained  a  perspective 
we  could  never  hope  to  achieve  sit- 
ting at  home." 

In  October  NBC  started  Welcome 
Home  auditions  for  placing  ex- 
servicemen  interested  in  radio  with 
NBC,  its  afiiliates  and  other  sta- 
tions. The  network  sends  the  record 
of  the  audition  to  the  affiliate  near- 
est the  point  where  the  serviceman 
wishes  to  work.  If  the  man  is  quali- 
fied a  job  is  offered.  Three  months 
after  the  series  began,  100  men  had 
been  placed  in  radio  jobs.  Other 
stations  are  starting  the  same  type 
of  program. 

Not  Forgotten 

Another  indication  that  radio 
men  at  home  have  not  forgotten 
those  in  service  is  seen  in  the  allo- 
cations brief  filed  with  the  FCC  by 
Philip  G.  Loucks,  FM  Broadcasters 
Inc.  counsel.  This  brief  proposes 
that  20  channels  be  set  aside  "for 
future  assignment  to  members  of 
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the  armed  services  who  are  not  now 
in  a  position  to  prepare  and  file  FM 
applications  but  who  might  desire 
to  include  the  construction  and 
operation  of  FM  stations  in  their 
postwar  plans."  This  provision 
would  provide  for  a  minimum  of 
200  possible  stations  with  about  10 
persons  needed  to  staff  the  small- 
est of  them. 

Other  opportunities  in  broadcast- 
ing are  offered  for  thousands  in 
police  radio,  ship-to-shore  radio, 
aviation,  "civilian  radio",  making 
use  of  walkie-talkies  and  other  fields 
just  opening  up. 

The  following  statement  pre- 
pared by  Gen.  Sarnoff  for  Broad- 
casting sums  up  the  situation: 

Wartime  research  and  development  In 
radio-electronics  have  greatly  speeded 
the  tempo  of  progress  in  the  applica- 
tion of  the  electron  tube  to  communi- 
cations and  industry.  Advances  which 
normally  we  would  have  looked  for  five 
to  ten  years  from  now,  can  be  expected 
to  be  available  for  practical  and  useful 
development  in  the  postwar  years. 

Viewed  in  relation  to  returning  serv- 
icemen, these  advances  mean  broader 
opportunities  for  work  and  employment 
when  victory  is  won  and  the  world  is 
at  peace.  Expansion  in  virtually  every 
phase  of  radio  now  in  use  and  intro- 
duction of  many  new  products  and  serv- 
ices are  certain  to  come. 

The  growing  trend  toward  a  greater 
exchange  of  news  and  information  and 
increased  commerce  and  trade  among 
nations  call  for  expansion  of  facilities 
in  the  international  communications 
field.  Including  radiotelegraphy,  radio- 
photo,  radio  program  transmission,  and 
television. 

Domestically,  the  prospects  are 
brighter  than  they  have  been  at  any 
period  of  radio  history.  It  is  estimated 
that  a  pent-up  demand  exists  for  at 
least  12,000,000  broadcast  receivers  for 
the  home,  compared  with  a  normal  pre- 
war annual  sale  of  8,500,000  receivers. 
As  America  entered  this  war,  research 
developments  of  television,  frequency 
modiilation  (FM),  and  radio  facsimile 
were  getting  started  as  new  methods  of 
bringing  improved  sound  and  sight  into 
the  American  home.  It  is  believed  that 
television  alone  will  create  many  new 
jobs  within  five  years  of  its  introduc- 
tion as  a  postwar  industry  and  service. 

Other  important  factors  are  the  in- 
numerable applications  of  electronics 
to  industrial  processes  and  methods, 
and  the  adaptation  of  radar  principles 
to  peacetime  purposes.  The  use  of  elec- 
tron tubes  has  been  extended  far  be- 
yond radio  communications  into  nearly 
all  fields  of  science  and  industry;  tubes 
count,  sort,  control,  detect,  and  meas- 
ure. Radio-frequency  heat  generated 
by  tubes  has  accelerated  numerous  In- 
dustrial processes  and  has  broken  many 
bottlenecks  in  war  production. 

All  of  these  things  put  together  spell 
Opportunity.  Tens  of  thousands  of  serv- 
icemen have  been  trained  during  the 
war  in  the  practical  application  of  ra- 
dio and  electronics.  From  their  ranks 
wm  come  new  ideas  for  the  constantly 
expanding  radio  industry  and  Its  vari- 
ous services. 


UJA  Committee 

COMMITTEE  of  radio  and  stage 
artists,  headed  by  James  E.  Sauter, 
of  Air  Features  Inc.,  has  been  set 
up  to  organize  profession  for  the 
1945  campaign  of  the  United  Jewish 
Appeal  of  Greater  New  York  and 
its  four  rescue,  relief  and  welfare 
agencies.  Co-chairmen  of  the  UJA 
radio  and  stage  unit  are  Frank 
Barton,  Biow  Co.;  Joseph  Bigelow, 
J.  Walter  Thompson  Co.;  Walter 
Craig,  Benton  &  Bowles;  George 
Heller,  secretary  American  Feder- 
ation of  Radio  Artists;  and  Paul 
Louis,  D'Arcy  Adv.  Members  of 
executive  committee  are  Milton 
Berle,  Maxwell  Dane,  Joan  Ed- 
wards, Martin  Gabel,  Lucy  Monroe, 
Kate  Smith  and  Henny  Youngman. 


DR.  GEORGE  WILLIAM  YOUNG, 
58,  founder  and  operator  of  WDGY 
Minneapolis  and  its  predecessor 
KFTM  in  1923,  died  at  his  home 
April  27  following  a  long  illness. 
One  of  the  nation's  first  commer- 
cial broadcasters,  he  had  obtained 
the  third  federal  license  in  the  U.  S. 
and  the  first  independent  license 
for  KFTM. 

"Doc"  Young  was  bom  in  Merri- 
dine.  Wis.,  June  27,  1886.  He  at- 
tended school  in  August  and  Mer- 
rilan.  Wis.,  and  in  1906  entered  the 
Green  School  of  Watchmaking,  Min- 
neapolis. This  was  followed  by  in- 
struction at  the  Columbia  Optical 
College  and  extension  courses  in 
optics,  physics  and  public  speaking 
at  the  U.  of  Minn.  In  1912  he  estab- 
lished his  own  jewelry-optometrist 
business.  Indicative  of  his  early 
initiative,  his  first  jobs  had  been 
ditch  digging  and  filling,  pin  set- 
ting at  a  bowling  alley,  house-to- 
house  selling  and  as  a  railway 
brakeman.  It  was  between  train 
runs  that  he  began  to  study  watch- 
making as  an  apprentice. 

A  man  of  many  interests  and 
avocations,  "Doc"  subsequently  be- 
came interested  in  radio  and  in 
1923  set  up  studios  for  KFTM  in 
his  own  home.  In  1925  the  station 
was  renamed  WDGY  and  moved 
to  the  West  Hotel,  then  successive- 
ly to  Loeb  Arcade,  his  own  build- 
ing at  909  W.  Broadway  and  in 
1938  to  the  Nicollet  Hotel,  present 
location  of  the  5,000  w  local  sun- 
set, 500  w  night  independent  out- 
let assigned  to  1130  kc.  A  station 
built  on  local  goodwill  and  which 
has  maintained  itself  through  the 
years  primarily  by  local  business, 
WDGY  still  is  doing  a  selling  job 
for  many  of  its  original  advertisers. 


Many  of  those  who  originally 
worked  for  Dr.  Young,  and  who  re- 
ceived their  initial  training  under 
his  guidance,  are  now  nationally 
known  radio  figures.  On  old  payroll 
sheets  are  such  names  as  George 
Putnam,  Vincent  Pelletier,  Cedric 
Adams,  Clellan  Card,  Stan  Thomp- 
son, Lynn  Smeby,  and  others. 

In  1933  he  obtained  one  of  the 
first  television  licenses  and  pur- 
chased a  dozen  receivers  for  spot- 
ting in  the  Twin  Cities  area  as 
part  of  his  experimental  ventures. 
The  following  year  he  also  estab- 
lished a  school  of  radio  technique 
which  is  still  functioning. 

Prior  to  his  death  he  was  active 
in  civic  affairs  and  fraternal 
groups.  Dr.  Young  is  survived  by 
his  wife,  Mae  C,  and  two  sisters, 
Avada  and  Mrs.  Myrtle  Egan. 


Raymond  Shifts 

RAYMOND  LABS.,  Minneapolis 
(hair  preparations),  has  appointed 
Roche,  Williams  &  Cleary,  New 
York,  as  agency,  shifting  from 
Manson-Gold  Adv.,  Minneapolis. 
Spot  radio  schedule  for  Rayve  hair 
shampoo  which  includes  WMIN 
WTCN  Minneapolis  -  St.  Paul, 
WIND  WGN  Chicago  and  WXYZ 
Detroit  has  just  been  expanded  to 
WHJ  WJW  Cleveland.  Through 
Milton  Weinberg  Adv.,  Los  Ange- 
les, Raymond  recently  started  a  90- 
day  test  radio  campaign  on  the 
West  Coast. 


College  Hookup 

INTERCOLLEGIATE  Broadcast- 
ing System  will  present  a  live  net- 
work broadcast  on  13  outlets  early 
in  May,  its  first  hookup  by  tele- 
phone wire,  and  possibly  the  fore- 
runner of  a  regular  series  in  the 
fall  on  a  network  basis.  Tying  in 
with  the  San  Francisco  Conference, 
theme  of  broadcast  will  be  student 
cooperation  in  world  peace.  Point 
of  origin  probably  will  be  Columbia 
U. 


Safety  Council  Offers 
Wartime  Service  Awards 

NATIONAL  SAFETY  Council, 
Chicago,  will  oflfer  a  wartime  award 
— For  Distinguished  Service  to 
Safety — to  the  national  network, 
the  regional  network  and  the  indi- 
vidual station — in  each  of  two 
groups,  under  50,000  watts  and  50,- 
000  watts  or  more — originating  and 
presenting  the  best  safety  program 
or  programs  in  connection  with 
National  Farm  Safety  Week,  July 
22-28. 

Entries  close  Sept.  1  and  judges 
will  be  Wallace  Kadderly,  chief, 
Radio  Section,  U.  S.  Dept.  of  Agri- 
culture; John  J.  Lacey,  Director  of 
Information,  American  Farm  Bu- 
reau Federation;  and  Maynard  H. 
Coe,  Director  of  the  Farm  Division 
of  National  Safety  Council. 

Entry  blanks  may  be  obtained  by 
writing  to  Paul  Jones,  director  of 
public  information.  National  Safety 
Council,  20  North  Wacker  Drive, 
.Chicago  6,  Illinois. 
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Reproduction  of  an  etching  by  Frederic  Taubes 


women  aware... 


being  a  statement  about  women 
and  war  by  WOR . . . 
the  station  that  programs  more 
progressively  for  more  women 

than  probably  any  station 
anywhere. 


WITH  EVERY  TICK  of  the  clock,  more  and  more  Ameri- 
can women  are  realizing  today  what  world  peace 
means  to  them.  There  is  no  denying  that. 

But  too  many  women  have  become  aware  the  hard 
way,  through  the  impact  of  a  War  Department  tele- 
gram, or  the  sudden  appearance  of  a  familiar  name 
in  the  cold  columns  of  a  casualty  list.  Others,  perhaps 
less  deeply  touched,  have  nevertheless  been  able  to 
feel  World  War  II's  destruction,  and  the  even  more 
deadly  possibility  of  World  War  III,  looming  like  a 
shadow  over  their  homes,  their  families,  and  their 
ways  of  life. 

And  yet,  being  emotionally  aware  is  not  enough. 
In  making  this  a  better  world  where  tragic  wars  can- 
not take  place,  the  American  woman  must  understand 
with  her  mind  as  well  as  her  heart.  She  must  under- 
stand the  forces  behind  war  and  the  machinery  of 
peace.  She  must  fight  ignorance  and  propaganda  wdth 
truth  and  hard  facts.  She  must  realize  the  power  she 
wields  in  a  great  democracy;  and  that,  though  her 


home  is  still  her  world,  this  whole  narrowing  world 
is  now  also  her  home. 

WOR  has  long  known  the  responsibility  of  radio 
in  bringing  women  not  only  entertainment,  but  a 
constructive  approach  toward  all  the  problems  which 
affect  women.  It  was  WOR  which  developed  and  in- 
troduced a  new  kind  of  women's  service  show,  now 
one  of  the  most  popular  types  of  daytime  program- 
ming in  Greater-New  York.  And  it  was  WOR  which 
found  the  right  people  to  conduct  these  shows;  people 
who  not  only  had  winning  personalities  and  good  radio 
voices  .  .  .  but  people  with  the  background,  under- 
standing, and  social  responsibility  to  use  these  pro- 
grams for  the  greatest  good. 

Now,  at  a  time  when  it  is  crucially  important  for 
women  to  be  informed  and  aware,  the  records  of  two 
of  WOR's  women's  service  programs — those  of  Bessie 
Beatty  and  Martha  Deane  are  worth  considering. 

Day  after  day,  WOR's  Bessie  Beatty  and  Martha 
Deane  have  been  turning  on  the  light  of  information 


continued  on  next  pa^c 


and  facts;  roimding  out  news-developments  from  the 
woman's  angle  and  in  woman's  language;  presenting 
guests  from  wide  and  varied  fields.  Day  after  day, 
Bessie  Beatty  and  Martha  Deane  have  been  combining 
good  entertainment  with  thought-provoking  ideas. 
That  it  has  worked  is  proved  by  the  fact  that  Miss 
Beatty  and  Miss  Deane  rank  at  the  top  of  the  list  of 
all  local  programs  in  sustained  listenership. 

As  Bessie  Beatty  aptly  put  it,  before  she  left  to 
cover  the  San  Francisco  conference  for  her  listeners: 

"I  believe  that  no  matter  how  scientific  or  inter- 
national a  subject  is,  it  can  be  explained  in  perfectly 
simple,  frank  terms.  And  now,  when  awareness  is  so 
important,  when  every  big  news  story  has  personal 
bearing  on  the  lives  of  women,  I  think  I  owe  it  to  my 
audience  to  keep  the  Bessie  Beatty  program  topical 
and  timely." 

Or,  to  quote  Martha  Deane  (in  reality,  Marian 
Yoxmg,  formerly  women's  editor  of  one  of  the  largest 
newspaper  syndicates  in  the  world): 

"I  think  it's  wrong  to  talk  to  thousands  of  women 
daily  without  including  some  ideas  that  go  beyond 
tea-time.  I  regard  it  as  part  of  my  radio  responsibility 
to  help  women  keep  aware  of  all  sides  of  the  issues 
that  affect  democratic  life." 

Every  weekday  morning  on  WOR,  from  10:15-11 
A.M.,  Bessie  Beatty 's  program  opens  a  window  on 
the  world  for  approximately  250,000  women.  She  talks 
of  recipes,  homemaking,  fashion,  and  all  the  other 
topics  commonly  regarded  as  "women's  subjects."  But 
she  also  dips  into  politics,  economics,  government, 
philosophy,  psychology,  the  theatre,  literature,  race 
relations,  etc.  For,  as  Miss  Beatty  says,  "All  subjects 
are  women's  subjects  these  days." 

Here,  for  example,  is  a  handful  of  Bessie  Beatty's 
most  recent  program  guests,  and  the  vital,  timely  ma- 
terial which  they  have  covered: 

BRIGADIER  GENERAL  CARLOS  ROMULO,  who  Spoke  of  the 

Philippines  and  their  role  in  the  war  and  the  coming 
peace. 

LEO  CHERNE,  lawyer,  author,  economist,  who  gave  a 
simple,  forthright  explanation  of  the  meaning  of 
Bretton  Woods. 

BURNET  HERSHEY,  author  and  lecturer,  speaking  of  the 
future  of  the  airways  in  a  peacetime  world. 
HELENE  Kuo,  Chinese  author,  on  the  political  and 
cultural  leaders  of  China. 

SIR  BERNARD  PARES,  EngUsh  authority  on  Russia,  dis- 
cussing Russia  and  the  peace. 

LOUIS  NizER,  lawyer,  author — on  the  subject  for  which 
he  has  become  noted  —  What  to  Do  With  Germany. 
RICHARD  WRIGHT,  outhor  of  "Native  Son,"  and  "Black 
Boy,"  talking  of  his  youth  and  the  problem  of  race 
relations. 


Nor  is  this  all.  Besides  Bessie  Beatty's  opinion-fornMng 
discussions,  she  has  also  been-  an  active  sponsor  of 
many  public-spirited  causes.  Naturally,  she  has 
backed  every  war  drive.  But  she  has  even  gone  beyond 
this  and  instigated  her  own  social  projects.  Among 
these  are  her  famed: 

GIFT  SHOWERS  FOR  HOSPITALIZED  SERVICE  MEN,  wMch 

have  raised  thousands  of  dollars  and  countless  gifts  for 
men  in  hospitals,  and  in  which  Bessie  Beatty  enlisted 
the  support  of  women's  clubs  in  various  communities. 

EASTER  AND  CHRISTMAS  PLANT  DRIVES,  which,  tO  date, 

have  supplied  over  71,000  plants  to  Army  and  Navy 
hospitals  within  the  area. 

BUY  A  BOMBER  DRIVE,  wMch  sold  over  $300,000  in 
War  Bonds. 

NEEDLES  AND  THREAD  DRIVE,  which  elicited  over  2,000 
contributions  of  sewing  materials  for  the  women  of 
Russia.  . 

Why  is  Bessie  Beatty  able  to  arouse  such  full- 
hearted  response? 

Because  no  matter  what  subject  she  touches  on, 
what  cause  she  supports,  her  own  warmth  and  sin- 
cerity . . .  carried  into  women's  homes  by  the  intensely 
personal  medium  of  radio  .  .  .  gives  every  woman  a 
greater  understanding  of  problems  outside  her  own 
experience;  greater  reahzation  of  the  world  beyond 
the  kitchen,  the  nursery  and  the  front  yard. 

Equally  notable  is  the  outstanding  work  of  WOR's 
Martha  Deane.  Every  weekday,  from  3:00  to  3:30 
E  M.,  her  program  mirrors  the  simple  but  profound 
way  of  American  life.  People  and  events  are  as  real 
to  Martha  Deane  as  pumpkin  pie  —  and  just  as 
American.  The  most  involved  political  and  sociological 
problems  of  the  day  are  reported  by  Martha  Deane 
in  terms  of  flesh-and-blood  men,  women  and  children. 

In  her  own  words,  Martha  Deane  feels  that,  "Ig- 
norance is  the  root  of  every  evil  in  the  world  and 
education  is  the  only  way  to  combat  it.  Peoples'  in- 
stincts are  right,  but  we've  got  to  let  them  know  .  .  . 
open  to  them  fields  for  conjecture  and  decision  in 
arriving  at  a  true  and  fair  judgment." 

One  way  in  which  Martha  Deane  fulfills  this  credo 
is  with  her  now  famous  "Thursday  Club"  sessions. 
These  are  open  forums  which  frankly  and  construct- 
ively approach  powder-keg  subjects  and  detonate  them 
with  intelligence  and  common  sense.  Just  a  glance  at 
some  of  the  subjects  most  recently  covered  gives  an 
idea  of  the  courageous  vitality  with  which  this  WOR 
program  is  imbued.  For  example,  Martha  Deane  has 
covered: 

A  pro-and-con  discussion  of  Federal  Housing. 

A  survey  of  un-American  activities  throughout  the 
nation. 


Discussions,  from  various  angles,  on  Dumbarton  Oaks, 

Yalta,  San  Francisco  and  Bretton  Woods. 

A  fearless  attack  on  intolerance  .  .  .  "Probing  Our 

Prejudices." 

Russian -American  relations. 

Martha  Deane  has  also  actively  campaigned  for 
the  "You  are  the  Government"  ideal,  based  on  Ameri- 
can "government  by  the  consent  of  the  governed." 
These  reports  have  kept  listeners  informed  on  Con- 
gressional activities;  urged  them  to  study  the  various 
issues  and  to  express  their  views  to  their  Congressmen. 

Besides  supporting  regular  war  effort  drives  on  a 
year-round  basis,  Martha  Deane  and  her  listeners 
have  "adopted"  Leslie  County,  Kentucky,  the  poorest 
county  in  the  United  States.  Working  through  a  small 
mission  run  by  Dr.  and  Mrs.  E  Campbell  Symonds, 
listeners  have  supplied  clothing,  library  books,  seeds, 
Christmas  gifts,  and  other  contributions  which  have 
helped  to  rehabilitate  the  county. 

Martha  Deane's  guests,  too,  are  chosen  for  their 
news-value  and  general  interest.  Some,  like  John  of 
John-Frederics  (the  milliner),  or  Billy  Rose,  are  on 
the  hghter  side,  for  Martha  Deane  well  realizes  the 
value  of  diversion  in  these  tense  and  troubled  times. 
But  others,  such  as  these,  more  than  adequately  bal- 
ance the  fare: 

JOHN  MASON  BROWN,  drama  critic,  author,  formerly 
of  the  Navy,  discussed  the  events  which  made  possible 
his  book,.*'Many  a  Watchful  Night."  "If  there  is  ever 


to  be  a  real  peace,  men  and  women  must  be  willing 
to  live  as  gallantly  as  they  are  willing  to  die." 

MRS.  LAFELL  DICKINSON,  president  of  the  General  Fed- 
eration of  Women's  Clubs,  in  her  first  radio  interview: 
"Every  woman  can  and  should  accept  her  responsi- 
bilities for  a  lasting  peace.  Women  will  see  that  this 
war's  plans  for  peace  are  not  delayed  or  killed.  We 
will  do  this  by  keeping  public  opinion  alive." 
DR.  HARRY  ovERSTREET,  phUosophcr  and  lecturer.  Dis- 
cussed the  psychology  of  being  grown-up.  "Become  in- 
dependent in  action  and  mind.  Don't  be  self-centered. 
Judge  objectively." 

As  with  Bessie  Beatty,  much  of  the  effectiveness  of 
Martha  Deane's  program  is  due  to  her  own  person- 
ality, and  her  skill  in  blending  informed  alertness  with 
intelligent  entertainment.  Marian  Young's  young,  up- 
to-the-minute  viewpoint  is  enhanced  by  a  keen  sense 
of  showmanship  and  a  delightful  sense  of  humor.  The 
result:  a  program  that  never  sags  in  interest,  that  is 
as  rich  in  human  qualities  as  it  is  in  humanity. 

★     ★  ★ 

WOR  sincerely  believes  that  public-spirited  pro- 
gramming, as  personified  by  Bessie  Beatty  and  Martha 
Deane,  is  an  increasingly  vital  part  of  daytime  radio. 

It  is  this  kind  of  programming  that  will  help  make 
clear  to  the  women  of  America  that  they  must  play 
a  crucial  part  in  the  shaping  of  the  future,  and  show 
them  how  to  do  it. 


WOR 

one  of  America's  great  stations 


MEMBER    OF    THE    MUTUAL    BROADCASTING  SYSTEM 


?  False  Armistice  Aired  With 
•  Caution  Warning  by  Most  Nets 


MAJOR  networks  didn't  exactly  go 
out  on  a  limb  with  the  April  28 
Associated  Press  story  of  German 
surrender,  although  Blue-ABC  gave 
the  report  full  benefit  of  bulletins 
and  a  name  list  of  correspondents, 
starting  with  a  flash  at  7:56  p.m., 
EWT. 

Apparently  remembering  the  pre- 
mature Armistice  in  World  War  I, 
the  networks  hedged  as  far  as  pos- 
sible by  stressing  the  fact  that  AP's 
story  would  not  be  official  until  a 
White  House  announcement  was 
made. 

President  Truman's  "no  founda- 
tion" bulletin  was  first  aired  by 
CBS  at  9:36  p.m.  EWT,  with  a 
break  in  the  Lucky  Strike  Hit  Pa- 
rade. Second  was  NBC  at  9:37  p.m., 
when  Don  HoUenbeck  read  the 
President's  statement  and  followed 
with  an  explanation. 

NBC  Cautious 

NBC,  most  cautious  of  all  four 
networks  on  the  surrender  report, 
started  at  8:31  p.m.  by  saying  that 
no  confirmation  to  the  AP  story  had 
been  received.  At  8:38  NBC  in 
Washington  repeated  the  "no  con- 
firmation" news,  adding  that  the 
President  would  read  his  proclama- 
tion when  and  if  the  surrender 
became  official.  Mr.  Hollenbeck 
stayed  with  the  story  through  reg- 
ular quarter-hourly  news  broad- 
casts, breaking  in  with  a  bulletin 
only  upon  receipt  of  the  Presiden- 
tial denial.  Significantly,  NBC  did 
not  sound  its  fourth  chime  ...  a 
tone  reserved  for  breaking  of  such 
big  stories  as  D-Day.  The  fourth 
ring  is  to  be  heard  on  V-E  Day, 
network  officials  said,  and  again  on 
the  day  of  final  victory  over  the 
Axis. 

While  other   networks  followed 
'  almost  the  same  policy  as  NBC, 
:  Blue-ABC  broadcast  the  "surren- 
der" bulletin  from  San  Francisco  at 
'  7:56  p.m.,  interrupting  Meet  Your 
.  Navy,  and  aired  a  total  of  15  brief 
'  commentaries  on  the  story  before 
,,i  presenting  President  Truman's  de- 
nial  at  9: 44  p.m.  EWT.  Immediately 
after  the  original  bulletin  by  David 


Lewin,  Blue  picked  up  Martin 
Agronsky  in  Washington,  then 
switched  back  to  San  Francisco 
and  Edward  Tomlinson,  who  de- 
scribed the  "air  of  expectancy" 
prevailing  in  the  Conference  city. 

These  two  were  followed  by  a 
series  of  Blue  commentators  and 
experts,  including  Baukhage  and 
Vincent  Sheean.  At  8:30,  the  Bos- 
ton Symphony  went  on  and  was 
interrupted  three  times  before  sign- 
ing off  at  9:27  p.m.  Spotlight  Bands 
started  at  9:30  and  Blue  had  two 
breaks  on  that  program,  including 
the  official  denial  at  9:44. 

CBS  read  the  AP  bulletin  at  8 
p.m.,  and  broke  into  Mayor  of  the 
Toxvn  at  8:21,  repeating  that  the 
story  was  still  unconfirmed.  At 
8:39,  CBS  interrupted  F.  B.  I.  in 
Peace  and  War,  and  again  at  8:43, 
when  the  network  quoted  Steve 
Early  as  saying  that  announcement 
of  the  end  of  the  war  with  Germany 
was  expected  at  the  White  House. 

Mutual  had  12  commentators 
standing  by  to  go  on  the  air  if  the 
rumor  was  confirmed,  but  after  the 
first  bulletin  on  Frank  Singiser's 
8  p.m.  program,  the  network  fol- 
lowed its  regular  schedule  until 
9:52,  when  the  President's  state- 
ment was  read  on  a  split  network 
(57  stations)  and  repeated  at  10 
p.m.  on  the  full  chain,  breaking 
into  the  Chicago  Theatre  of  the  Air. 


Fax  Crime  Chaser 

FACSIMILE  Radio  transmission 
will  bring  a  sharp  reduction  in  the 
postwar  criminal's  chance  of  escape 
from  police,  according  to  H.  H. 
Rathkamp,  executive  of  Finch  Tele- 
communications, Passaic,  N.  J., 
who  described  expected  detecting 
facilities  before  a  meeting  of  the 
New  Jersey  section  of  the  Inter- 
national Municipal  Signal  Assn.  in 
Nutley,  N.  J. 


Kleanser  Campaign 

KITCHEN  KLEANSER,  Chicago, 
is  to  start  a  test  campaign  on  three 
or  four  stations  sometime  this  sum- 
mer through  Russel  M.  Seeds  Co., 
Chicago. 


signal  Corps  Photo 

GETTING  FIRST-HAND  impression  of  the  war,  these  commentators 
visited  Lt.  Gen.  William  Simpson,  Commanding  General,  U.  S.  Ninth  Army 
in  Germany.  They  were  (1  to  r)  :  Johannes  Steel,  WHN;  Burnet  Hershey, 
WHN;  Brig.  Gen.  Richard  E.  Nugent,  Commanding  General  29th  TAG; 
Lowell  Thomas,  NBC;  Gen.  Simpson;  Howard  Barnes,  WOR;  George 
Hamilton  Combs  Jr.,  CBS;  Joel  Sayer  of  the  New  Yorker;  John  W.  Van- 
dercook,  NBC;  Quincy  Howe,  CBS;  Joe  Harsch,  CBS. 
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OWl  PACKET,  WEEK  MAY  28 


Check  the  list  below  to  find  the  war  message  announcements  you  will  brottdeast 
during  the  week  beginning  May  28.  OWI  transcriptions  contain  six  SO-secoud 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 

these  important  war  messages. 


STATION  ANNOUNCEMENTS 


NET- 

WAR  MESSAGE 

WORK 

KW 

FLAN 

Aff. 

Ind. 

Seventh  War  Loan 

X 

X 

X 

Paper  Salvage 

X 

X 

Meat  Campaign 

X 

Prepare  for  Winter  .  .. 

X 

Crop  Corps 

X 

NAT.  SPOT 

PLAN 
Live  Trai 


See  OWI  Schedule  of  War  Message  162  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Appeal  Expected 
In  WOKO  Refusal 

FCC  Denies  Rehearing,  Grants 
Temporary  License  Extension 
APPEAL  to  the  U.  S.  Court  of  Ap- 
peals for  the  District  of  Columbia 
probably  will  be  taken  by  WOKO 
Inc.,  licensee  of  WOKO  Albany, 
N.  Y.,  following  FCC  denial  last 
week  of  a  petition  for  rehearing  in 
the  Commission's  refusal  to  renew 
the  WOKO  license.  The  Commis- 
sion did,  however,  extend  the  sta- 
tion's temporary  license  to  3  a.m. 
May  31  to  permit  continued  opera- 
tions pending  appeal. 

In  a  dual  action  at  its  Tuesday 
meeting  the  FCC  (1)  continued, 
indefinitely  the  station's  temporary 
license  pending  consideration  of  a 
petition  filed  April  28  by  George 
O.  Sutton,  WOKO  counsel,  for  re- 
hearing and  (2)  denied  the  rehear- 
ing and  extended  the  special  au- 
thorization only  to  May  31.  First 
action  was  taken  Tuesday  morning; 
the  second  in  the  afternoon. 

Under  its  original  order  of  March 
27  the  FCC  ordered  the  WOKO  li- 
cense terminated  as  of  3  a.m.  April 
27  on  grounds  that  Sam  Pickard, 
former  Commissioner  and  CBS 
vice-president  now  on  overseas  duty 
with  the  Red  Cross,  held  a  hid- 
den ownership  [Broadcasting, 
April  2]. 

In  his  petition  for  rehearing  Mr. 
Sutton  proposed  that  the  licensee 
corporation  would  acquire  51%  of 
the  capital  stock  as  follows:  240 
shares  (24%)  now  listed  in  the 
name  of  R.  K.  Phelps  but  which 
the  FCC  found  actually  is  owned 
by  Mr.  Pickard  and/or  his  wife, 
Francke  P.  Pickard,  for  $82,000; 
250  shares  (25%)  from  the  Press 
Co.  for  $75,000;  10  shares  (1%) 
each  from  Harold  E.  Smith  and 
Raymond  M.  Curtis. 

The  51%  then  would  be  sold  to 
"one  or  more  prominent  citizens  of 
Albany"  now  negotiating  for  the 
stock.  In  turn  the  Press  Co.  would 
purchase  from  Messrs.  Smith  and 
Curtis  their  interests  in  WABY. 
It  is  further  proposed  that  the  490 
shares  of  stock  to  be  owned  by 
Messrs.  Smith  and  Curtis  would  be 
placed  in  trust  under  a  voting  trust 
agreement  for  a  period  of  years  to 
cover  the  normal  license  period. 

Present    officers    and  directors 


Nielsen  Mails  New  Form 
Program  Rating  Report 

A.  C.  NIELSEN  Co,  has  mailed 
clients  first  issues  of  a  new  form 
of  advance  report  on  program  rat- 
ings. Report  includes  20  pages, 
pocket  size,  giving  data  for  each  of 
more  than  300  individual  network 
programs  on  accordion-folded 
sheets,  separated  by  evening  and 
daytime  programs,  by  days  of  the 
week.  Average  audience  of  each 
program  is  charted  as  is  the  per 
cent  of  homes  using  radio  and  the 
program's  share  of  the  audience. 
Each  program  also  shows  total 
audience  and  holding  power. 

On  separate  pages  the  report 
gives  the  rank  of  the  various  pro- 
gram types,  index  of  all  programs 
by  name  and  sponsor,  ranking  of 
top  twenty  for  evening  and  day- 
time programs.  Clients  include  ra- 
dio advertisers  and  agencies,  CBS 
and  NBC. 


Kaltenborn  Fund 

H.  V.  KALTENBORN,  NBC  com- 
mentator, has  presented  a  $10,000 
scholarship  trust  fund  to  Wiscon- 
sin U.  for  education  and  training 
in  broadcasting  with  special  em- 
phasis on  newscasts  and  news 
analysis.  Students  with  a  junior  or 
higher  standing  in  the  college  are 
eligible  if  qualified  on  the  basis  of 
financial  need,  scholarship,  special 
aptitudes  and  interest  in  radio, 
and  evidences  of  planning  for  a 
radio  career.  The  scholarship  is 
"in  appreciation  for  the  excellent 
work  which  has  been  done  by  sta- 
tion WHA  (on  the  University  cam- 
pus) in  advancing  and  developing 
radio  broadcasting,  and  to  the  great 
University  of  my  native  state,  of 
which  I  am  an  honorary  alumnus," 
Mr.  Kaltenborn  said. 


would  resign  and  WOKO  Inc. 
would  elect  new  officers  and  direc- 
tors. Present  officers  and  directors, 
Mr.  Curtis,  president;  Mr.  Smith, 
secretary-treasurer  and  Deuel 
Richardson,  vice-president,  will  not 
hold  either  office  or  be  named  as 
directors  in  the  reorganized  cor- 
poration, petition  set  out. 

Reed  T.  Rollo,  counsel  for  the 
Press  Co.,  said  his  client  had  not 
determined  whether  to  participate 
in  an  appeal. 
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IT'S  NICE  to  8E 
UP  HERE  THESE 
MORNINGS 


HOOPER  LISTENING  INDEX 
JANUARY-FEBRUARY— 1945 

FROM  FAU-WINTER,  1944-1945  .  .  .  CITY  ZONE 

KNOXVILLE,  TENNESSEE 


MORNING 
INDEX 
Monday 
Through 
Friday 
8:00  A.M. 
to  12:00  N. 


WBIR 

"B" 

"C" 

42.6 

39.8 

17.6 

others 


0.0 


WBIR 


will  sell  your  product 

in  this  busy,  growing  market. 

Let  us  send  you  the  facts — today! 


NUNN  STATIONS 


Bontliigtoii,  W.  Ta. 


Owned  and  operated 
b7  OUmore  N.  Nann 
and  J.  Lindsay  Niinn. 


•  REPRESENTED  BY 

JOHN  E.  PEARSON  CO. 


WBIR 


A  NUNN  STATION 


KNOXVILLE,  TENNESSEE 

John  P.  Hart,  Mgr. 

•  BLUE  NETWORK 


RCA  Net  Profit  Up  24.4%  Over  First 
Quarter  of  Last  Year^  Sarnoff  Reveals 


RCA  showed  a  net  profit  after 
taxes  of  $2,987,000  for  the  first 
quarter  of  1945,  a  gain  of  24.4% 
over  the  same  period  in  1944,  Brig. 
Gen.  David  SarnofF,  RCA  president, 
told  the  corporation's  26th  annual 
stockholders  meeting  in  New  York 
last  Thursday.  Consolidated  gross 
income  for  the  three  months  was 
$85,385,000,  up  about  8%  from  last 
year,  Gen.  Sarnoff  reported,  and 
profit  before  taxes  up  16.6%,  while 
taxes  rose  14%  over  those  for  the 
first  quarter  of  1944.  Earnings  for 
the  quarter  were  15.8  cents  per 
share  of  common  stock  this  year, 
comparable  to  11.6  cents  per  share 
in  the  same  period  of  1944. 

Reviewing  the  quarter-century 
RCA  history.  Gen.  Sarnoff  said  op- 
erations have  grown  from  a  gross 
of  $2,000,000  the  first  year  to  more 
than  $326,000,000  in  1944.  During 
the  25-year  period,  RCA's  profits 
before  taxes  have  totaled  $237,000,- 
000,  he  said,  or  about  9%  on  the 
gross  business.  Federal  income 
taxes  have  aggregated  $114,000,000, 
leaving  a  net  profit  of  $123,000,000, 
or  roughly  5%  of  the  gross,  with 
about  65%  of  the  earnings  paid  out 
in  dividends  to  stockholders. 
Working  Capital 

Gen.  Sarnoff  said  that  the  com- 
pany's working  capital  is  approxi- 
mately $60,000,000,  a  "substantial 
increase"  from  the  $3,000,000  it 
started  off  with  in  1919.  This 
should  make  it  unnecessary  to  bor- 
row funds  for  postwar  reconversion 
and  expansion,  he  said,  adding  that 
RCA  "has  never  sold  any  stocks  or 
bonds  to  the  public.  Most  of  the 
stock  of  this  company  now  out- 
standing was  issued  for  manufac- 
turing plants,  communication  prop- 
erties, patent  rights  and  other  as- 
sets acquired  from  other  compan- 
ies. Without  these  there  would  have 
been  no  RCA." 

Unfilled  orders  of  RCA  manufac- 
turing plants  as  of  April  1  totaled 
approximately  $180,000,000,  a  de- 
crease of  about  40%  from  the  same 
date  last  year,  and  orders  booked 
during  the  first  quarter  of  this  year 


HOUR  SERVICE 


1121  VERMONT  AVE.-WASH.  5.D.  C, 


WRITE-WIRE  OR  CALL  FOR  DETAILS 


totaled  $62,000,000,  down  25%  from 
the  same  period  last  year,  Gen. 
Sarnoff  said.  But  he  added  that  the 
demand  for  war  products  will  prob- 
ably use  all  of  RCA's  facilities 
through  this  year,  at  least. 

Expansion 

Looking  to  the  future,  Gen.  Sar- 
noff cited  the  development  of  new 
electron  tubes  that  make  the  use  of 
microwaves  practical  and  open  up 
new  fields  of  service,  such  as  radio 
relays  for  television,  facsimile  and 
other  services.  He  mentioned  the 
agreement  concluded  with  Western 
Union  permitting  that  company  to 
use  RCA's  radio-relay  develop- 
ments, on  which  "highly  successful" 
tests  are  under  way  between  New 
York  and  Philadelphia.  He  also 
cited  the  radio-relay  chain  RCA 
hopes  to  operate  between  New 
York  and  Washington,  providing 
channels  for  international  commu- 
nications traffic,  radiophotos  and 
program  transmission  through  a 
series  of  super-high  frequency  re- 
peater stations  which  will  be  auto- 
matic and  unattended. 

Anticipating  a  great  expansion  in 
all  fields  of  civilian  and  commer- 
cial radio  services,  the  company  has 
made  its  plans  and,  without  inter- 
fering with  its  primary  war  pro- 
duction job,  "is  taking  preliminary 
steps  for  reentry  into  the  field  of 
civilian  radio,  phonograph,  televi- 
sion, FM  and  other  radio  and  elec- 
tronic products  as  soon  as  condi- 
tions permit,"  he  declared. 

Officers  Elected 

Stockholders  reelected  as  direc- 
tors for  three-year  terms  are: 
Niles  Trammell,  NBC  president; 
Frank  M.  Folsom,  vice-president  in 
charge  of  the  RCA  Victor  Division 
of  RCA;  James  G.  Harbord,  chair- 
man of  the  Board ;  Bertram  Cutler. 
Arthur  Young  &  Co.  was  chosen  as 
outside  public  accountants  to  certify 
the  financial  statements  for  this 
year.  Approval  was  voted  for  the 
employes'  pension  plan  which  was 
adopted  by  the  directors  and  put 
into  effect  Dec.  1,  1944. 


There  f J 

Some  smart  sponsor  tapping  the 
rich  Portland  Market  by  means 
of  WGAN. 


STATION\Wy--"'l'ORTlAND 

MAINE 

Hitlonil  Sales  Representatives:  PAUl  mm  COMPAHT 
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IMR.  TIME  BUYER 

(And  that  goes  for  you^ 

WE  love  you  for  giving  a  newcomer 
a  break . . .  and  giving  us  a  chance 
'  to  prove  we  could  really  do  a  selling  job. 

We  love  you  for  recognizing  real  cover- 
age when  you  see  it . . .  appreciating  what 
terrific  sales  value  there  is  in  the  half  a 
million  radio  homes  we  can  reach  for  you. 


BASIC 
CLEVELAND,  O. 


SO  00  ma^ 

DAY  AND  NIGHT 


,  WE  LOVE  YOU! 

too  — Miss  Time  Buyer) 

We  love  you  for  the  great  percentage  of 
national  renewals  you're  giving  us.  Last  ) 
month  alone,  it  was  64%l 

We  love  you  for ...  aw  shucks,  let's  not 
get  maudlin  .  .  .  but  with  nice  fellas  like 
you  to  do  business  with— no  wonder  we*re 

Top  Station  in  Cleveland  in  the  Morning! 


850  KC 


REPRESENTED    NATIONALLY    BY    HEADLEY-REED  COMPANY 


)ROADCASTING   •   Broadcast  Advertising 


May  7,  1945    •    Page  33 


Prospects  Dim  for  Final  Allocations 
Before  Mid-May;  FCC  Seeks  More  Data 


WITH  ALLOCATIONS  "still 
locked  in  the  bosom  of  the  Com- 
mission", it  was  learned  last  week 
that  the  FCC  has  made  an  exhaus- 
tive search  for  all  propagation  data 
bearing  on  the  future  of  FM  and 
that  prospects  of  final  allocations 
above  25  mc  before  mid-May  were 
not  too  bright. 

Conclusions 

Maj.  Edwin  H.  Armstrong,  FM 
inventor  and  opponent  of  the  Com- 
mission's proposal  to  move  that 
service  to  84-102  mc,  disclosed  last 
week  that  on  April  25  he  filed  three 
additional  briefs  with  the  FCC  at 
the  request  of  Commissioner 
Charles  R.  Denny  Jr.  Two  of  the 
briefs  were  on  F2  layer  and  tropo- 
spheric  transmissions,  thus  they 
were  added  to  the  secret  portion  of 
the  record,  conducted  March  12-13 


in  the  presence  of  military  experts. 

The  third,  dealing  with  Sporadic 
E,  was  added  to  the  public  record. 
Maj.  Armstrong's  public  brief  bore 
these  conclusions: 

(1)  It  has  been  established  that  sta- 
tions of  a  local  character  covering  40  to 
50  miles  can  be  operated  without  en- 
countering Sporadic  E  Interference  with- 
in the  service  range  from  44  mc  up- 
ward. 

(2)  It  has  been  established  that  If  the 
high  power  transmitters  are  operated 
in  the  vicinity  of  60  mc  and  a  realistic 
appraisal  made  of  the  practical  factors 
bearing  on  the  situation,  that  the 
amount  of  Interference  which  may  be 
expected  Is  negligible. 

(3)  Such  Interference  as  does  occur, 
occurs  in  the  outer  ranges,  and  It  Is  my 
considered  opinion  that  It  an  attempt 
is  made  to  cover  these  ranges  In  the 
100  mc  band  that  far  worse  service  to 
the  public  wUl  result  by  reason  of 
shadows,  tropospherlc  fading,  and  above 
all,  long  distance  tropospherlc  trans- 
mission of  the  type  described  In  a 
memorandum  on  this  subject  filed  this 
day. 

According  to  Maj.  Armstrong 
the  F2  layer  brief  relegated  the 


effects  of  that  interference  "to  the 
ash  can".  His  brief  on  Sporadic  E 
set  forth  facts  concerning  the  ex- 
tent of,  and  duration  of,  that  type 
interference  under  various  condi- 
tions. 

Members  of  the  Commission  an- 
swered all  queries  regarding  allo- 
cations with  the  statement,  "they're 
still  locked  up  in  the  bosom  of  the 
Commission",  reportedly  suggested 
by  Chairman  Paul  A.  Porter  at 
Tuesday's  meeting.  It  is  known, 
however,  that  Commissioners  them- 
selves were  not  in  agreement,  par- 
ticularly as  to  the  future  location 
of  FM. 

The  entire  spectrum  from  25- 
30,000  mc,  except  that  portion  from 
42-108  mc,  which  embraces  the 
highly-controversial  FM  band,  has 
been  decided  upon.  Final  reports 
on  the  spectrum  other  than  FM  and 
television  have  been  prepared,  it 
is  understood. 

Proponents  of  keeping  FM  as  low 
in  the  band  as  possible  were  en- 


General  Foods  Shifts 

GENERAL  FOODS  Corp.,  New 
York,  June  4-Aug.  31  shifts  from 
Calumet  and  Swansdown  to  Certo 
on  Kate  Smith  Speaks  on  67  CBS 
stations,  Mon.  thru  Fri.  12  Noon- 
12:15  p.m.,  and  shifts  from  Young 
&  Rubicam  to  Benton  &  Bowles, 
New  York.  June  4-Aug.  31  General 
Foods  starts  promotion  of  Sure- 
Jell  on  When  A  Girl  Marries  on  77 
NBC  stations,  Mon.,  Wed.  and  Fri. 
5-5:15  p.m.,  continuing  Calumet 
and  other  products  on  other  days. 
Agency,  Benton  &  Bowles. 


couraged  by  the  Commission's  de- 
lay, contending  that  "additional 
evidence"  had  been  presented  to 
disprove  the  theory  of  Dr.  K.  A. 
Norton,  who  urged  that  FM  be 
moved  upward  because  of  F2  layer 
transmission  in  the  40-mc  region. 

It  appeared  likely,  however,  that 
the  Commission  would  not  begin 
the  FM  band  below  50  mc,  thus  a 
compromise  allocation  between  the 
RTPB  recommendations  (43-58 
mc)  and  the  Commission's  proposal 
appeared  to  be  gaining  strength,  it 
M^as  reported.  In  some  quarters  that 
compromise  was  seen  as  beginning 
at  60  mc  [Br3ADCAsting,  April  23]. 

Should  the  FCC  decide  to  start 
the  FM  band  at  60  mc,  it  was 
pointed  out  that  the  allocation 
might  be  along  these  lines: 

42-44  or  42-50  mc:  PM  on  temporary 
basis  to  take  care  of  present  stations 
until  transition  Is  accomplished. 

44-50:  Television  or  PM  temporarily. 
Significant  In  this  respect  was  the  BCA- 
NBC  brief  at  oral  argument  which  sug- 
gested that  the  44-50  band  be  assigned 
temporarily  to  FM,  should  FM  be  moved 
upward.  Television,  would  not  be  ready 
for  that  channel  until  FM  is  ready  to 
move  out,  NBC  contended.  The  Com- 
mission has  given  that  suggestion  con- 
sideration. 

50-54:  Amateurs. 

54-60:  Television. 

60-78:  FM. 

78-84:  Unasslgned  for  the  present. 
84-103:  Television. 


URGING  greater  support  of  the  paper 
salvage  campaign,  War  Advertising 
Council  suggests  to  broadcasters  that 
"you  can  arrange  interviews  with  sal- 
vage leaders  In  your  community,  also 
with  soldiers  and  sailors  who  have  seen 
paper's  thousands  of  war  uses.  You  cani 
report  progress  of  the  paper  campaign 
in  your  community  and  can  point  out 
the  special  achievements  of  outstanding 
Individuals,  such  as  Boy  Scouts  and 
Paper  Troopers.  You  can  use  plenty  of 
short  reminder  announcements,  espe- 
cially just  before  collection  days.  You 
can  contact  the  local  Salvage  Commit- 
tee for  whatever  facts,  figures  and  pro- 
motional Ideas  you  need." 


THE  BRANHAM  COMPANY 


jVem 
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KTHS   .....    Hot  Springs,  Ark. 

KWKH  Shreveport,  La. 

WCPO  Cincinnati,  Ohio 

WTJS  Jacicson,  Tenn. 

WNOX    ....    Knoxville,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KWBU  .  .  .  Corpus  Christi,  Texas 
KRLD  Dallas,  Texas 

WCHS  .  .  .  Charleston,  W.  Va. 
WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  .  .  .  Huntington,  W.  Va. 
WPAR    .    .    .    Parkersburg,  V/.  Va. 
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fitting  a  sponsor  is  like  fitting  a  shoe.  The  right 
leather,  the  right  width,  the  right  last... a  right  fit 
or  no  more  customer ! 

Good  as  CBS  is  (and  we  think  it's  tops)  we  know 
we  need  more  than  the  best  in  network  radio  to  keep 
WCSC  the  number  one  civic  and  entertainment  force 
in  Charleston.  We  need  locally  selected  programs. 
Programs  that  reach  the  heart  of  Charleston . . .  pro- 
grams that  fit. 

We  think  we  have  them. 

Take  our  "Air  Adventures  of  Jimmy  Allen".  We 
thought  it  would  fit  the  James  F.  Condon  &  Sons 
Department  Store.  Fit  their  shoe  department,  to  be 
specific.  It  does.  Condon's  has  been  on  our  air  for 
three  years. 

WCSC  planning  has  made  this  adventure  story 
an  institution  in  Charleston.  Every  afternoon  at 
5 :30,  Monday  through  Friday,  the  "Air  Adventures 


of  Jimmy  Allen"  tells  of  the  achievements  of  Charles- 
ton children:  their  school  work,  their  good  deeds, 
their  civic  efforts.  Another  nice  gesture  to  nice  peo- 
ple (our  people)  for  the  nice  things  they  keep  doing. 

The  "Air  Adventures  of  Jimmy  Allen"  is  the  kind 
of  program  WCSC  likes  to  do.  Wants  to  do.  Our  lis- 
teners expect  it.  It  sells  shoes  (in  quantity)  for  the 
Condon  Department  Store,  too! 


wc 


CHARLESTON,  SOUTH  CAROLINA 

}ohn  M.  Rivers,  Owner 
Represented  Nationally  by  Free  &  Peters 


To  HELP  reconcile  differences  or 
viewpoint  between  soldier  and  civil- 
ian. MBS  Is  presenting  "Opinion 
Requested",  weekly  half-hour  originated 
from  WOR.  MBS  New  York  outlet.  Four- 
man  panel,  chosen  each  week  from  the 
field  of  Indxistry,  labor,  education  and 
the  arts,  answers  questions  collected 
from  servicemen  through  the  Informa- 
tion and  education  section  of  the  bu- 
reau of  public  relations.  War  Dept.,  from 
Army  Redistribution  Centers,  and  from 
MBS  overseas  correspondents. 


Educational  Forum 

UNDER  allotment  from  the  Michigan 
State  fimd  of  $250,000  to  subsidize  a 
year's  experimental  program  of  adult 
education,  the  Office  of  Adult  Educa- 
tion at  Western  Michigan  College,  Kala- 
mazoo, Is  presenting  a  half-hour  Tues- 
day evening  "Western  Michigan  Radio 
Forum"  program  on  WKZO  Kalamazoo 
and  WJEP  Grand  Rapids,  in  coopera- 
tion with  the  stations.  Participants  on 
the  programs  include  leading  citizens 
Of  the  state. 


RehabUltation  Talks 


of  quarter-hour  talks  "Look 
Homeward  Soldier",  are  featured  on  the 
CBC  Trans-Canada  network  by  War 
Correspondent  Andrew  Cowan,  returned 
from  overseas. 


Essay  Winners 
WINNERS  Of  Eddie  Cantor's  contest  for 
the  best  essay  by  a  high  school  student 
on  Juvenile  delinquency  were  announced 
on  last  weeks'  broadcast  on  NBC,  with 
a  first  prize  of  $1,000  in  War  Bonds 
going  to  Charles  Byrne,  17,  of  Minneap- 
olis. Second  and  third  prize  winners  also 
received  bonds.  Judges  were  Dr.  Nicho- 
las Murray  Butler,  president  emeritus, 
Columbia  U.;  Dr.  Robert  G.  Sproul, 
California  U.  president,  and  FBI  Chief 
J.  Edgar  Hoover.  All  winners  received 
plaques  for  display  In  their  schools. 
Sponsor  is  Bristol-Myers  Co.  Agency  Is 
Young  &  Rublcam,  New  York. 

Plays  by  Youngsters 
WITH  roles  played  by  young  actors  10 
to  16,  "Pint-Size  Playhouse"  has  started 
on  KGW  Portland,  Ore.  The  weekly 
Saturday  .series  Is  expected  to  run 
through  the  summer. 


Potential  Tele-Talent 

TO  STIMULATE  Interest  in  television 
among  high  school  students  and  to  find 
potential  television  entertainers,  Admi- 
ral Corp.,  Chicago,  Is  televising  a  pro- 
gram titled  "Young  Chicago".  The 
weekly  half -hour  program  features  high 
school  talent  exclusively.  Idea  was  con- 
ceived by  Admiral  executives  and  George 
Jennings,  acting  director  of  the  Radio 
Council  of  the  Chicago  Board  of  Edu- 
cation. 

Workshop  Series 
SERIES  Of  11  weekly  programs  titled 
"Kansas  City  Story",  dramatizing  the 
work  of  the  various  departments  of  the 
city  hall,  is  being  presented  on  WDAF 
Kansas  City  by  the  radio  department 
of  the  U.  of  Kansas  City.  Public  school 
listening  groups  have  been  set  up.  Pro- 
grams use  workshop  as  well  as  profes- 
sional talent. 


ON  THE 


■DC/S  ADVERTISING  CARDS  attract 
••^listeners  in  the  Dubuque  area  to  the 
WKBB  radio  programs.  Passenger 
traffic  on  city  busses  has  increased  con- 
siderably during  wartime.  To  reach  this 
vast  audience,  WKBB  frequently  em- 
ploys exterior  and  interior  bus  cards. 
Dubuque's  first  radio  station,  WKBB, 
uses  the  bus-advertising  cards  as  just 
one  of  its  many  promotional  activities 
constantly  to  remind  the  people  in  the 
Dubuque  area  of  the  interesting  local 
features  and  Blue  Network  shows  pre- 
sented on  WKBB. 


James  D.  Carpenter — Ex.  Vi 


Pres.  • 


WKBB 


A  November  listener  survey  conducted 
by  Robert  S.  Conlan  &  Associates 
showed  that  the  four  programs  with 
top  audience  ratings  in  the  Dubuque 
area  were  all  WKBB  programs.  Fur- 
ther evidence  of  WKBB's  leadership 
in  audience  response  is  the  ratings  for 
the  entire  survey  period  .  .  .  WKBB, 
36.4;  2nd  Station,  30.2;  3rd  Station. 
13.3. 

WKBB's  first  place  standing  among 
listeners  in  Dubuque,  a  growing  Mar- 
keting area,  makes  it  the  wise  choice 
for  time  buyers. 

•    Represented  bi/— Howard  H.  Wilson  Co. 
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Talent  Search 
CKAC  Montreal's  seach-for-talent  con- 
test "Les  Bovirlers  de  CKAC"  closed 
with  a  broadcast  featuring  all  winners. 
Corp.  Jean-Noel  Croteen  won  first  in 
scriptwritlng;  Marlelle  Thibault  and 
Charles  Marin  tied  in  the  popular  sing- 
ers section;  Simone  Fllbottem,  mezzo- 
soprano,  won  the  vocal  art  division  and 
six  contestants  tied  for  the  dramatic 
talent  award.  More  than  800  contestants 
took  part  in  the  25-week,  $l,000-prize 
series. 

Biographies  by  UP 
SERIES  of  quarter-hour  recorded  biog- 
raphies of  front-page  personalities  are 
being  prepared  by  United  Press  radio 
section  for  use  by  UP  clients  In  a  13- 
week  series  and  for  building  up  of  sta- 
tion files  of  recorded  lite  stories  ready 
for  immediate  airing.  Phil  Newsom,  UP 
radio  news  manager  in  New  York,  said 
the  programs  will  be  titled  "One  Man's 
Destiny"  and  will  be  sold  only  to  sta- 
tions \islng  regiUar  UP  news  service. 

Minute  Feature 
IN  "Lest  We  Forget",  a  nightly  one- 
minute  feature,  WOV  New  York  reminds 
listeners  of  the  brutal  nature  of  the 
enemy.  Announcer  reads  items  on  Jap 
or  Nazi  atrocities,  culled  from  eyewit- 
ness accounts  obtained  from  reports  by 
American  war  correspondents,  or  from 
the  official  French,  Dutch  and  other 
governments.  Stories  are  presented  fac- 
tually with  no  comment. 

Student  Round  Table 
WFBL  Syracuse  is  broadcasting  a  week- 
ly public  service  program  produced  un- 
der supervision  of  the  English  depart- 
ment of  the  Syracuse  Board  of  Educa- 
tion. Called  "The  High  School  Student 
Speaks",  program  takes  schools  in  rota- 
tion and  consists  of  a  round-table  dis- 
cussion with  leader  and  fotir  partici-  I 
pants. 

KOME  Health  Series  i 
KOME  Tulsa  in  cooperation  with  the  i 
Tulsa  County  Public  Health  Assn.  has ' 
arranged  a  series  of  public  service  pro-  f 
grams  to  run  for  a  year  titled,  "How's 
Your  Health?"  Dick  Campbell,  program 
director,  is  moderator.  Program  is  3:30- 
3:45  p.m.  Wednesday. 

Musical  Commentary 
FEATURING  Dr.  Max  Relter,  conduc- 
tor of  the  San  Antonio  Symphony  or- 
chestra, "Musical  Interpretations",  new 
Sunday  morning  half-hour  program  on 
WOAI  San  Antonio,  presents  classical 
and  semi-classical  recordings  with  cor- 
rellatlve  commentary. 

Child  Talent  Contest 

FIFTH  annual  child  amateur  contest, 
conducted  by  "Uncle  Don"  on  WOR  New 
York,  drew  total  of  5,676  entries.  Finals 
were  aired  on  Uncle  Don's  May  3  broad- 
cast, with  movie,  stage  and  radio  rep- 
resentatives as  judges. 

Overseas  Experiences 
OVERSEAS  experiences   of  Army  Air 
Forces  combat  veterans  are  related  In 
new  weekly  series  of  "The  Soldier  Se- 
lects" on  KPWB  Hollywood. 

Truman  Portrait 
KROW  Oakland,  through  a  series  of  six 
broadcasts  daily  at  9:45  a.m.,  is  present- 
ing a  word  portrait  of  America's  new 
President,  Harry  S.  Truman. 


IK  OF  ACCURAa, 
SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 
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BLAW-KNOX 

is  responsible 
from 

BLUE  PRINTS 

to 

BROADCAST 


Station  Engineers  take  a  load 
off  their  shoulders  when  their 
antenna  problem  is  turned  over 
to  Blaw-Knox.  Specifications 
are  completed  under  one  re- 
sponsibility. The  job  is  not 
done  until  the  tower  is  up, 
tested  and  approved. 


BLAW-KNOX  DIVISION 


Talk  Tips  by  CBS 

TIPS  for  the  prospective  amateur 
radio  speaker  are  contained  ih 
"Making  Friends  With  the  Micro- 
phone", pocket-size  booklet  distributed 
by  CBS  to  civic  organizations  and  other 
groups  regularly  receiving  Talks,  digest 
of  network  broadcasts.  Last  of  22  hints 
to  speakers  urges  speakers  to  "leave 
their  listeners  wanting  more— and  thus 
.  .  .  make  friends". 

WWDC  Project  Lauded 
THE  WWDC  Washington  duckpln  tour- 
nament was  "the  most  successful  city 
or  state-wide  duckpln  tournament  In 
the  history  of  bowling"  according  to 
the  chairman  of  the  National  Bowling 
Congress.  There  were  17,878  entries, 
with  close  to  $6,000  In  prizes.  Bowlers' 
Victory  League  received  $560  to  be  spent 
for  sports  equipment  for  Army  person- 
nel overseas. 

Kate  Smith  Greetings 
KATE  SMITH  fans  sent  more  than 
3,000  birthday  cards  to  WJR  Detroit 
honoring  her  36th  birthday  on  May  1. 
Cards  were  sent  to  her  in  New  York  by 
WJR  as  a  surprise  greeting  from  the 
Midwest.  Leo  Fltzpatrlck,  WJR  general 
manager,  arranged  a  reading  of  Kate 
Smith's  biography  on  the  "Know  Your 
America"  program. 

Mail  Piece  by  WROK 
MAIL  PIECE  on  the  Blue-ABC  "Break- 
fast In  Hollywood"  morning  feature 
has  been  distributed  to  grocers  In  the 
Rockford,  111.,  area  by  WROK  Rock- 
ford,  to  Inform  them  that  the  program 
Is  "on  the  air  to  help  you  sell  more 
Procter  &  Gamble's  Ivory  Flakes  and 
Kellog's  Pep". 

Cafeteria  Promotion 
RECIPE  from  the  Jane  Weston  "Mod- 
ern Home  Forum"  program  on  WOWO 
Fort  Wayne,  Ind.,  was  featured  item 
at  the  cafeteria  of  the  Fort  Wayne 
Studebaker  plant.  Supplemental  pro- 
motion included  table  program  sched- 
xiles  of  daytime  WOWO  shows. 

Four-Color  Map 

WHEB  Portsmouth,  N.  H.,  has  Issued  a 
humorous  four-color  map  showing  cov- 
erage of  the  station.  Piece  was  drawn 
by  Edward  McCandllsh,  comic  Illustra- 
tor, who  has  since  been  added  to  WHEB 
promotion  staff. 

WJZ  Troupe 

WJZ  New  York  Is  sending  Its  "Victory 
Troupe"  of  entertainers  to  Pope  Field. 
Fort  Bragg,  N.  C,  to  entertain  in  con- 
nection with  the  third  anniversary  of 
the  paratroopers  and  to  open  the 
Seventh  War  Loan  Drive. 

Window  Displays 

NBC  world  news  coverage  is  promoted 
by  WRC  Washington  via  a  window  dis- 
play of  news  commentator,  correspond- 
ent and  feature  pictures  adjacent  to 
the  station's  entrance. 


OAILY  PROGRAMS  IN 


SOOO  WATTS  DIRECTIONAL  OVER  NEW  YORK  j 


'Home  Station'  Promotion 

WINS  New  York  promotes  Itself  as 
"New  York's  Home  Station",  In  a  flle- 
folder  presentation  with  old-fashioned 
cross-stitch  sampler  decorating  the 
cover.  Loose-leaf  sheets  promote  Indi- 
vidual programs.  Statement  of  policy 
Includes  a  ban  on  telephone-answering 
or  money-give-away  programs,  no  com- 
mercials Immediately  adjacent,  limita- 
tion of  three  announcements  per  quar- 
ter-hour exclusive  of  station  breaks  on 
the  quarter-hour. 

WING  BiUboards 
WING  Dayton  welcomes  motorists  ap- 
proaching Dayton  by  any  of  eight  lead- 
ing highways  with  a  large  billboard 
which  promotes  a  different  WING  feat- 
ure each  month. 

Promotion  Personnel 
MITCHELL  B.  DEGROOT  Jr.,  promo- 
tion   manager    of    WCAE  Pittsburgh 
since  Jan.  1944,  has  joined  the  promo- 
tion department  of  Blue-ABC. 
MALCOLM    McPHERSON,  advertising 
and  sales  promotion  director  of  WPIL 
Philadelphia,  is  the  father  of  a  boy. 
CHARLES  H.  SMITH,  since  1943  super- 
visor of  research  for  CBS-owned  sta- 
tions, has  been  named  market  research 
counsel  for  the  CBS  network  sales  de- 
partment. 

JANET  POMEROY,  former  CBS  news- 
writer,  has  transferred  to  the  network's 
press  Information  department. 
JOE  HEVISI  of  CBS  press  department, 
who  has  been  handling  Maj.  Bowes 
publicity  for  the  network  from  the 
Maj.  Bowes  office  for  several  years,  takes 
over  the  television  publicity  post,  which 
he  will  handle  until  the  return  of  JIM 
KANE  who  is  hospitalized  with  pemlcl- 
otis  anemia. 

JOHN  F.  WATKINS  has  been  named 
sales  promotion  representative  of  WMMN 
Fairmont.  W.  Va. 


WNEW  to  Move 

WNEW  New  York  has  signed  a  10- 
year  lease  to  occupy  second  and 
third  floors  at  565  Fifth  Ave.,  for- 
merly the  S.  W.  Strauss  Bldg. 
WNEW  signed  the  lease  with  At- 
lantic Coast  Network  which  ac- 
quired half  of  the  stock  in  the 
Fifth-Forty-Sixth  Corp.,  owners  of 
the  12-story  building.  Now  located 
at  561  Madison  Ave.,  WNEW  plans 
to  move  early  next  year  or  as  soon 
as  it  can  complete  remodeling  of 
the  32,500  feet  of  space  it  will  oc- 
cupy. Ten  broadcasting  studios,  a 
television  workshop  and  30  offices 
will  cost  over  $300,000. 


TWIN  FALLS  •  IDAHO 
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FAR  ABOVE  AVERAGE 


It's  not  unusual  for  NBC  affiliates  to  have  con- 
siderably higher  ratings  than  the  other  network 
stations  in  their  communities. 

But,  in  San  Antonio,  WOAI's  average  C.  E. 
Hooperating  for  the  Fall -Winter  of  1944-45  is 
11.6%  HIGHER  than  the  national  average 
for  NBC! 

By  comparison,  the  average  Hooperatings  of 
the  three  other  network  affiliates  in  San  Antonio 
range  from  27%  to  63%  LOWER  than  the 
national  averages  for  their  own  networks  over 
the  same  period. 

Definite  listener  preference  for  WOAI,  in  town 
and  out— morning,  afternoon  and  night— helps 
explain  why  this  popular  station  sells  more 
merchandise  to  more  people  in  Central  and 
South  Texas  than  any  other  medium— at  a 
lower  cost  per  sale! 


OAI 


1 


50,000  WATTS 
CLEAR  CHANNEL 
NBC  AFFILIATE 
MEMBER  TON 


Represented  Nationally  by   EDWARD  RETRY  &  CO. 
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WBAL  —  50,000  Watts  —  Baltimore  .  . 

Basic  NBC  Network  Nationa 


i  BUSINESS 
riMORE 


One  of  America's  Great  Radio  Stations 

Represented  by  Edward  Petry  &  Co.,  Inc. 


Rumor  Isn't  News 

RADIO  WAS  big  news  last  week.  The  false 
flash  on  Germany's  surrender,  Radio  Hamburg's 
proclamation  of  Hitler's  demise,  the  unprece- 
dented coverage  of  the  San  Francisco  confer- 
ence, and  the  subsequent  fast-moving  events 
toward  unconditional  surrender  converged  to 
make  it  perhaps  the  biggest  week  in  radio  his- 
tory. Even  before  these  words  reach  print, 
there  will  be  transcendent  developments,  and 
all  of  them  are  destined  to  come  by  radio. 

Those  same  events  point  up  the  grave  respon- 
sibilities that  rest  upon  radio.  Radio  can't 
relax  with  the  windup  in  Europe — there  is  a 
grim  war  in  the  Pacific  theater  and  there  is 
the  story  of  the  evolution  of  the  peace. 

In  retrospect  (and  it  seems  weeks  rather 
than  mere  days  back),  the  fact  that  radio  didn't 
originate  the  false  surrender  story  tends  to 
underline  the  vast  difference  in  the  techniques 
of  news  dissemination  of  press  and  radio. 
Radio's  greatest  virtues — speed  and  clarity — 
likewise  constitute  its  greatest  danger  and 
temptation. 

On  the  whole,  radio  handled  the  false  armis- 
tice with  admirable  restraint.  One  press  asso- 
ciation— AP — broke  loose  vdth  what  it  thought 
a  scoop.  One  network — Blue — went  all  the  way 
because  it  depended  upon  that  press  associa- 
tion report.  Such  things  have  happened  before. 
It  occurred  in  1918  when  UP  was  four  days 
early  on  the  armistice.  But  there  was  no  radio 
to  give  wings  to  its  words.  Then  there  was 
unbridled  nationwide  hell-raising,  because  it 
took  hours — not  mere  minutes — to  overtake  the 
error.  Last  week  the  pandemonium  was  short- 
lived, because  people  turned  to  their  radios  and 
got  the  truth. 

News  disseminating  media  have  been  fore- 
warned about  jumping  the  gun.  The  newspa- 
per must  have  time  to  get  out  an  extra.  Radio 
needs  no  presses.  Indeed,  newspapers  gener- 
ally have  forsaken  extras  because  of  radio's 
speed.  Of  the  two  media,  radio  has  more  time 
to  check.  That  hoary  "scoop"  legend,  carried 
over  from  the  press,  has  no  place  in  radio.  It 
is  outmoded. 

In  radio  circles  the  events  of  last  week,  plus 
other  recent  developments,  have  revived  dis- 
cussion about  creation  of  a  radio  news  asso- 
ciation which  would  be  devoted  to  radio's  pecu- 
liar needs.  There  are  those  who  feel  that  the 
old-line  press  association,  geared  to  the 
printed  page,  is  unable  to  serve  both  media 
because  of  the  difference  in  the  methods  of 
dissemination.  They  feel  that  before  an  ade- 
quate radio  job  can  be  done,  fundamental 
changes  are  needed. 

Repetitions  of  the  lamentable  incidents  of 
the  recent  past  will  only  aggravate  this  sort 
of  talk,  since  it's  an  open  secret  anyway  that 
many  broadcasters  believe  there  should  be 
greater  supervision  over  their  raw  materials. 
It  has  already  happened  in  music. 

Whether  it's  for  press  or  radio  consump- 
tion, let's  have  a  permanent  armistice  on 
rumors. 


Radio  and  the  Veteran 

RADIO  in  all  its  phases  offers  many  opportu- 
nities for  servicemen  returning  from  the  wars. 

The  vast  potential  for  employment  which 
radio  presents  is  reviewed  in  this  issue  [Page 
20].  It  is  recommended  reading  for  all  broad- 
casters and  for  all  those  allied  with  the  art. 
It  behooves  every  one  of  us  to  begin  thinking 
now,  if  we  have  not  done  so  already,  about 
the  discharged  veteran. 

He  has  had  vast  training.  Much  of  that 
training  applies  specifically  to  the  problems 
which  must  be  met  every  day  in  broadcasting 
stations,  in  advertising  agencies  and  in  related 
pursuits. 

He  has  had  tremendous  worldly  experience 
which  has  broadened  his  concept  of  living.  His 
ideas  will  influence  the  lives  of  everyone  for 
generations  to  come.  His  ideals  will  bulwark 
the  standards  upon  which  radio  of  the  future 
must  build. 

The  average  serviceman  will  need  no  helping 
hand,  beyond  the  proffer  of  a  job.  He  has  been 
keenly  trained.  He  will  be  ready  to  take  up 
his  assignment  in  a  peaceful  world.  Radio, 
which  needs  him,  will  welcome  his  return. 


POST-PRESIDENCY  prospect  for  Mr. 
Truman:  do  one  of  those  five-minute,  cap- 
sule form  newscasts  a  la  Elmer  Davis.  In 
a  20-minute  news  conference  last  Wednes- 
day, he  gave  radio  and  press  reporters 
enough  headline  news  to  keep  them  at  their 
typewriters  far  into  the  night. 


Pittsburgh  Folly 

BEWARE  of  big  powers  in  the  hands  of  little 
men. 

The  climax  was  capped  in  Pittsburgh  a  few 
days  ago.  The  district  office  of  the  War  Man- 
power Commission  announced  a  ban  on  the 
playing  of  radios  in  restaurants  which  remain 
open  after  midnight,  fuling  that  radio  is 
"entertainment". 

At  WMC  headquarters  in  Washington  it  was 
learned  that  no  such  directive  had  been  issued 
on  a  national  basis.  The  only  order  was  that 
eating  places  which  remain  open  after  mid- 
night may  not  offer  music  (live,  radio  or  juke 
boxes)  if  there  is  dancing.  One  of  the  first 
pronouncements  by  Justice  Byrnes  when  he 
issued  the  curfew  order  last  February  was 
that  this  request  did  not  apply  to  broadcast 
stations  "in  any  way". 

The  Pittsburgh  ruling  is  too  ridiculous  to 
argue.  But  it's  interesting  to  probe  into  the 
kind  of  mentality  that  provoked  it.  From  radio 
sources  in  the  city  it  is  reported  that  one  of 
the  officials  is  a  former  labor  organizer.  An- 
other is  reported  to  be  a  member  of  the  Ameri- 
can Federation  of  Musicians,  and  feels  that 
radio  impinges  upon  employment  of  musicians. 

As  things  are  now,  we  are  given  to  under- 
stand, any  Pittsburgh  restaurant  which  "vio- 
lates" the  curfew  by  playing  a  radio  or  juke 
box  or  performing  live  talent,  will  be  closed 
for  30  days.  That  ruling  means,  we  assume, 
that  war  workers  in  highly  industrialized 
Pittsburgh  won't  be  able  to  get  war  news 
reports  during  the  midnight  lunch  hours,  or 
after  they  are  off. 

We  think  no  less  a  personage  than  Paul 
McNutt  should  lend  an  ear  and  perhaps,  wield 
an  ax. 
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CAMPBELL  ARNOUX 

CAMPBELL  ARNOUX  has  as  cosmopoli- 
tan a  background  as  radio. 
Of  Virginia  and  New  England  ances- 
try, he  was  born  Jan.  13,  1895,  in  New 
York  City,  spent  his  early  childhood  in  St. 
Louis,  moved  to  Texas  where  he  grew  up,  then 
to  Arkansas  for  nine  years  and  finally  re- 
versed the  old  adage  by  coming  east  to  Vir- 
ginia. He  celebrated  his  11th  anniversary-  as 
general  manager  of  WTAR  Norfolk  on  Feb.  1. 

Campbell  entered  Texas  U.  in  1916  after 
graduating  from  Fort  Worth  High.  At  the 
university  he  was  issue  editor  of  the  Daily 
Texan,  college  newspaper.  He  got  his  first  news- 
paper job  by  telling  the  managing  editor  of 
the  Fort  Worth  Record  he  would  work  two 
weeks  for  nothing  with  either  a  salary  at  the 
end  of  that  time  or  a  pink  slip  and  no  hard 
feelings.  Covering  a  saloonkeeper's  convention 
as  his  first  assignment  he  came  back  with 
collection  of  bartenders'  anecdotes  which  made 
front  page  and  put  him  on  the  payroll  at  $10 
a  week. 

The  World  War  interrupted  his  college 
course  and  he  entered  First  Officers  Training 
Camp  but  was  discharged  because  of  illness 
after  completing  half  the  course.  Later  he  was 
civilian  instructor  of  aerial  observation  at  the 
Austin  Army  Ground  School  and  finally  was 
m_ade  a  second  lieutenant  in  the  Fifth  Texas 
Cavalry. 

In  1919  Campbell  set  out.  Jack  London  style, 
on  a  journey  that  took  him  around  the  world. 
Starting  with  $235  he  reached  Nev/  York  two 
years  later  with  $240  and  a  great  deal  of 
experience. 

He  became  assistant  to  the  director  of  pub- 
licity of  the  Southwestern  Division  of  the 
American  Red  Cross  with  headquarters  in  St. 
Louis.  He  saw  disaster  relief  duty  during  the 
Pueblo  fiood  and  similar  disasters.  He  also  con- 
ducted Red  Cross  exhibits  at  western  state 
fairs  and  claims  to  be  an  expert  baby  weigher 
as  a  consequence. 

In  1922  he  became  staff  writer  on  the  Ft. 
Worth  Star-Telegram  shortly  before  the  paper 
installed  a  station— now  WBAP.  The  job  of 
managing  it  was  offered  in  turn  to  older  mem- 
bers of  the  staff  who  declined.  Finally  the  boss 
got  down  to  Arnoux.  He  wasn't  asked,  he  was 
told,  "You're  it!" 

For  six  months  he  had  a  wonderful  time.  He 
hadn't  the  foggiest  notion  of  how  to  make  a 
radio  station  click.  But  then  nobody  else  did 
either.  When  he  had  to  have  his  tonsils  removed 
somebody  had  to  do  his  announcing  and  Harold 
{Continued  on  page  H) 
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You  will  agree  that  these  diminutive  stars,' 
while  rarely  at  loss  for  correct  answers,  are 
seldom  available  when  prospective  operators 
of  postwar  Television  stations  have  ques- 
tions to  ask.  Fortunately,  DuMont  Television 
"know  how"  can  be  tapped  as  needed . . . 
cost  and  engineering  data  on  every  phase  of 
station  design,  construction  and  operation . . . 
the  accumulated  knowledge  gained  through 
more  than  4  years'  station  management. 

The  low  operating  cost,  extreme  flexibility 
and  rugged  dependability  of  DuMont  Televi- 


*Appearing  Sunday  evenings  on  the  Blue  Network. 


sion  transmitting  equipment  are  being  con- 
vincingly demonstrated  week-in  and  week-out 
in  3  DuMont-equipped  stations.  New  postwar 
designs  embody  all  wartime  advances.  You 
can  arrange  now  for  early  peacetime  delivery 
of  station  equipment  and  training  of  person- 
nel through  the  DuMont  Equipment  Reser- 
vation Plan.  Visit  DuMont's  Station  WABD, 
New  York.  Call,  write  or  telegraph  for  ap- 
pointment . . .  Station  Equipment  Sales  Divi- 
sion, Allen  B.  DuMont  Laboratories,  Inc., 
515  Madison  Avenue,  New  York  22,  N.  Y. 

Copyright  19'45.  Allen  B.  DuMont  LoborotorieSi  Inc. 


ALLEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  PLANT,  2  MAIN  AVENUE,  PASSAIC, 
N.  J.  TELEVISION  STUDIOS  AND  STATION  WABD.  515  MADISON  AVENUE,  NEW  YORK  22,  NEW  YORK 
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HE'S  HEARD  ON  MORE 
STATIONS  BY  MORE  PEOPLE 
THAN   ANY  OTHER 
NEWS  REPORTER 


HE'S  NOW  HEARD 
ON  240  STATIONS 
WITH  OVER  130  SPONSORS 


HE'S  RECOGNIZED  FOR  HIS 
NEWS  SCOOPS  AND 
AUTHORITATIVE  INFORMATION 


HE'S  STILL  AVAILABLE  IN 
A  FEW  CHOICE  MARKETS. ALL 
WITH  AN  EXCEPTIONALLY 
HIGH  RATING 


Fulton  Lewis,  jr. 

"America's  No.  I  Newt  Pertonality"— Now  avail- 
able for  sponsorship  in  a  few  key  territories.  For 
immediate  details — Phone,  write  or  wire: 
WILLIAM  B.  DOLPH 
BARR  BUILDING.  WASHINGTON  6.  D.  C. 

ORIGINATING  FROM  VVOL  WASHINGTON,  D.  C. 

A]]iitaied  with  the  MUTUAL  BROADCASTING  SYSTEM 
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Our  Respects  to 

{Continued  from  page  ^2) 
Hough,  circulation  manager,  agreed 
to  try  it.  This  was  the  birth  of  the 
"Hired  Hand",  when  Hough  de- 
veloped a  personality  and  dry  hu- 
mor that  made  him  nationally  fa- 
mous. Radio  arguments  began 
between  Arnoux  as  the  "regular 
announcer"  and  Hough  the  "Hired 
Hand",  supposed  to  be  the  station 
janitor. 

Arnoux  was  with  WBAP  until 
the  station  grew  from  its  original 
20  w  to  a  "giant"  of  1,000  w.  In 
1924  he  went  to  Hot  Springs,  Ark., 
to  put  on  what  was  at  the  time 
the  "longest  remote  control  pro- 
gram", some  350  miles  of  wire  con- 
nection. The  program  sold  the 
Arlington  hotel  on  a  desire  for  a 
radio  station  and  he  was  offered 
the  job  of  director.  He  accepted  and 
helped  install  KTHS  in  December 
of  1924.  He  was  there  nine  years 
and  the  station  increased  in  power 
from  4,500  to  10,000  w. 

Offer  From  Ruber 

In  1933  P.  S.  Huber,  president 
of  Norfolk  Newspapers  Inc.,  own- 
er of  WTAR,  asked  Arnoux  to 
become  manager.  He  is  still  there 
and  the  station  has  grown  from 
its  original  500  w  to  be  one  of  the 
country's  leading  5,000  w  regionals. 
During  the  years  at  WTAR  he 
has  installed  WRTD  Richmond, 
obtained,  built  and  staffed  WPID 
Petersburg,  Va. 

Arnoux  was  elected  to  the  board 
of  the  National  Assn.  of  Broad- 
casters as  district  director  from 
the  fourth  district  and  took  office 
in  September  last  year.  He  served 
as  chairman  of  the  Music  Com- 
mittee in  1944  and  is  now  liaison 
member  from  the  board  on  the 
Labor  and  Code  Committees. 

Campbell  served  this  year  as 
president  of  the  Virginia  Club, 
Norfolk's  oldest  social  club,  just 
completed  a  term  as  president  of 
the  Norfolk  Rotary  club,  is  vice- 
president  of  the  Tidewater  Coun- 
cil of  the  Boy  Scouts,  member  of 
the  board  of  directors  of  the  Nor- 
folk Assn.  of  Commerce,  the  Boys 
club,  the  Norfolk  Orchestral  Assn. 
and  is  active  in  a  long  list  of  other 
community  projects. 

Married,  Arnoux  has  two  chil- 
dren, Suzanne,  18,  studying  at  Wil- 


Comptone  on  14 

COMPTQNE  Co.,  New  York,  en- 
ters radio  for  the  first  time  May  18 
as  sponsor  of  Bob  Trout  on  14  CBS 
stations  Sat.  6:55-7  p.m.  for  Ocu- 
lens  Sunglasses.  Stations  include: 
WABC  WCAO  WKBW  WCKY 
WJR  KMBC  WHAS  WCAU  WJAS 
WCED  WGAU  WGST  KNX  KQW. 
Other  media  include  33  national 
magazines,  trade  papers  and  direct 
mail.  Agency  is  Byrde,  Richard  & 
Pound,  New  York. 


liam  and  Mary,  and  Pat,  17,  student 
at  the  George  School  in  Pennsyl- 
vania. His  hobby  is  his  victory 
gardening  and  he  likes  fishing  in 
summer,  football  in  winter  and 
bridge  all  the  year  round. 


RELIGIOUS  TRANSCRIPTION  LIBRARY 


100 
NUMBERS 
IN 

LIBRARY  "A' 


10 
NEW 
NUMBERS 
EACH  MONTH 


= CAMPUS  CHRISTIANS— 

427  WEST  5th  STREET  .    LOS  ANGELES  13,  CALIFORNIA 
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WMPS,  Inc.,  a  wholly  owned  subsidiary  of  Plough, 
Inc.,  of  Memphis,  has  now  assumed  active  operation  of 
WMPS,  following  transfer  of  ownership  from  the  Memphis 
Broadcasting  Company. 

The  present,  aggressive  policy  of  WMPS  will  be  ex- 
panded to  further  serve  those  who  have  come  to  look  to 
this  progressive  station  for  results.  And  the  bright  days 
ahead  in  postwar  broadcasting  will  find  WMPS  contribut- 
ing toward  constantly  increasing  listener  enjoyment  through 
an  outlet  embodying  newer  principles  and  practices  in  the 
world  of  radio. 

For  20  years,  WMPS  has  been  a  factor  in  Memphis  and 
Mid-South  broadcasting.  Now  under  its  new  ownership  and 
with  the  same  management,  even  greater  things  are  in  pros- 
pect. As  material  and  equipment  become  available,  refine- 
ments are  planned  in  both  quality  and  coverage  of  broad- 
casting. 

WMPS  is  proud  of  its  affiliation  with  the  rapidly  ex- 
panding Blue  Network  of  the  American  Broadcasting  Com- 
pany. Through  this  network's  facilities,  as  well  as  through 
its  own  local  programming,  WMPS  service  to  the  public 
will  continue  to  provide  radio's  outstanding  educational  and 
entertainment  features. 

Reach  and  sell  this  responsive,  growing  audience — in  one 
of  the  nation's  outstanding  markets. 

H.  R.  KRELSTEIN, 
Vice  President  and  General  Manager 


REPRESENTED   BY    SPOT     SALES  lNCORPORATED 
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BRIG.    GEN.    DAVID    SARNOFF,  BCA 

president  and  chairman  of  the  board 
of  NBC,  and  NILES  TRAMMELL,  NBC 
president,  were  principal  speakers  at 
the  annual  dinner  of  NBC's  Ten  Year 
Club,  held  Thursday  at  the  Waldorf- 
.Astorla.  New  York.  DR.  JAMES  ROW- 
LAND ANGELL,  public  service  counsel- 
lor to  the  network,  was  toastmaster. 
EDGAR  KOBAK,  MBS  president,  is  the 
author  of  "Waging  Peace  on  the  Ether 
Waves",  dealing  with  the  peacetime 
significance  of  radio,  in  the  May  issue 
of  "Free  World". 

E.  E.  HILL,  managing  director  of  WTAG 
Worcester,  Mass.,  addressed  the  Adver- 
tising Club  of  Worcester  April  25  on 
"Plans  for  Television,  FM,  and  Fac- 
simile". Station  was  host  at  the  cock- 
tall  meeting. 

ERNIE  THWAITES,  manager  of  KFUN 
Las  Vegas,  has  been  commissioned  a 
second  lieutenant  in  the  Civil  Air  Pa- 
trol. 

OSCAR  F.  SOULE,  president  of  WFBL 
Syracuse,  has  been  named  chairman  of 
the  Syracuse-Onondaga  County  Seventh 
War  Loan  Drive.  This  is  his  third  such 
appointment. 

ROLFE  BARNES  has  been  appointed 
assistant  manager  of  CJCA  Fdmonton. 
succeeding  F.  WALTER  BLAKE,  who 
has  been  appointed  manager  of  the 
non-commercial  station  CKUA  Edmon- 
ton. 

A.  L.  ASHBY,  vice-president  and  gen- 
eral counsel  of  NBC,  and  Mrs.  Ashby 
are  grandparents  for  the  second  time. 
Nancy  Lee  Ashby  was  born  April  30  to 
Mr.  and  Mrs.  John  L.  Ashby  at  Battle 
Creek  Hospital. 

BOB  McRANEY,  general  manager  of  the 
Mid-South  Network  and  WCBI  Colum- 
bus, Miss.,  has  been  named  to  the  avia- 
tion planning  committee  of  the  Colum- 
bus Chamber  of  Commerce.  He  has  com- 
pleted his  flight  .training  at  Masonic 
Field,  Columbus. 


Selvin  Joins  Majestic 

BEN  SELVIN  of  Muzak  Corp., 
New  York,  in  June  will  join  Ma- 
jestic Records,  recording  unit  of 
Majestic  Radio  &  Television  Corp., 
New  York,  as 
executive  assis- 
tant to  President 
James  Walker 
until  October, 
when  he  will  take 
over  as  general 
manager  and 
vice-  president, 
succeeding  Eli 
Oberstein,  whose 
contract  expires 
at  that  time.  Mr. 

Selvin  is  recording  manager  of  Mu- 
zak Corp.,  a  member  of  the  board 
of  directors,  and  in  charge  of  rep- 
ertoire and  talent  for  Muzak  and 
Associated  Program  Service,  tran- 
scription library  service.  Mr.  Sel- 
vin will  continue  as  consultant 
with  Muzak  until  he  joins  Majestic 
fulltime  in  the  fall. 


Mr.  Selvin 


Buys  WROX  Quarters 

MAJ.  BIRNEY  IMES  Jr.,  owner 
of  WCBI  Columbus  and  WELO 
Tupelo,  Miss.,  now  stationed  at 
Tampa,  Fla.,  in  the  Air  Corps,  has 
purchased  a  three-story  building  in 
Clarksdale,  Miss.,  part  of  which 
will  house  studios  and  offices  of  the 
new  Imes  station  WROX,  Col.  Bir- 
ney  Imes  Sr.  is  covering  the  San- 
Francisco  Conference  for  the  Mid- 
South  Network  and  the  Columbiia 
Commercial  Dispatch. 


PRINCIPAL  SPEAKER  at  the  49th 

annual  Utica  Chamber  of  Com- 
merce banquet,  April  17,  CBS  Cor- 
respondent Ned  Calmer  chats  with 
his  hostess,  Mrs.  Margaret  P.  Bow- 
en,  owner-operator  of  WIBX  Utica. 


FORT  INDUSTRY  CO. 
MEETS  MAY  10-13 

SPRING  meeting  of  the  Fort  In- 
dustry Co.'s  officers  and  managing 
directors  will  be  held  May  10-13  at 
the  Homestead  in  Hot  Springs,  Va. 
Featured  will  be  a  discussion  of 
programming,  led  by  J.  Harold 
Ryan,  vice-president  and  general 
manager  of  Fort  Industry,  now  on 
leave  as  NAB  president.  George 
W.  Smith,  chairman  of  the  execu- 
tive committee  and  managing  di- 
rector of  WWVA  Wheeling,  W. 
Va.,  will  preside  at  all  sessions. 

Other  discussions  will  be:  Sales, 
by  E.  Y.  Flanigan,  managing  di- 
rector of  WSPD  Toledo;  Promo- 
tion, by  Charles  Smithgall,  manag- 
ing director  of  WAGA  Atlanta. 
Comdr.  George  B.  Storer,  Fort  In- 
dustry president,  plans  to  attend, 
along  with  Managing  Directors 
Stanton  P.  Kettler,  WMMN  Fair- 
mont, W.  Va.;  Ralph  G.  Elvin, 
WLOK  Lima;  Allen  Haid,  WHIZ 
Zanesville,  0.;  Robert  G.  Venn, 
WGBS  Miami,  and  John  Poole, 
general  counsel  for  Fort  Industry. 


KVSO  Power  Increase 

KVSO  Ardmore,  Okla.,  has  granted 
a  modification  of  license  by  the 
FCC  for  increase  in  nighttime 
power  from  100  w  to  250  w.  Sta- 
tion operates  unlimited  time  on 
1240  kc. 


GUY  E.  YELDELL,  for  15  years  In  charge 
of  automotive  advertising  for  the  St., 
Louis  Post-Dispatch,  has  joined  thei 
sales  staff  of  KSD  St.  Louis. 
JAMES  B.  DUNBAR,  formerly  on  the 
sales  staff  of  WHEB  Portsmouth,  N.  H.. 
is  new  manager  of  WHEB's  Dover  stu- 
dios. Assisting  Mr.  Dunbar  wUl  be  Pro- 
duction Manager  PHIL  JOHNSON,  for- 
merly of  WHDH  Boston,  and  PHYLLISI 
CLARKIN,  copywriter.  Studios  were  for- 
mally opened  April  30. 
JACK  KAMSLER,  former  manager  o8 
Joseph  Hershey  McGlllvra  Inc.,  Chi* 
cago,  station  representative,  Joins  KROV^ 
Oakland  as  sales  manager.  , 
R.  C.  O'DONNELL,  former  Washingtoa 
Post  classified  manager,  becomes  com- 
mercial  manager  of  WINX  Washingtoa 
May  14. 

DORRIS  GARVEY  has  joined  KIBO  Se-* 
attle  as  national  sales  secretary. 
CHARLES  R.  LONSDALE  has  joined 
WJW  Cleveland  as  comptroller  and  ol^ 
fice  manager.  ! 
HERBERT  L.  KRUEGER,  commerclall 
manager  of  WTAG  Worcester,  Mass.: 
has  been  elected  president  of  the  Wor^ 
caster  Advertising  Club.  He  has  been! 
vice-president  during  the  past  year.  ! 
JEAN  MAY  is  now  traffic  chief  of  WOAli 
San  Antonio. 
EDWARD  E.  LOVETON,  former  accounti 
executive  of  KOY  Phoenix,  Ariz., 
KMPC  Hollywood. 
JACK  CLARKE,  commercial  manager  of 
KMO  Tacoma,  Wash.,  Is  the  father  ofl 
a  girl. 

HARRY  AVERILL,  former  KORN  Fre- 
mont, Neb.,  commercial  manager,  to 
WJBK  Detroit  commercial  staff. 
CARROL  MARTS,  western  sales  service 
supervisor  for  Mutual,  has  been  named 
assistant  to  ADE  HULT,  vice-president 
in  charge  of  midwest  operations. 
AL  ZIEGLEJl,  salesman  and  sports  an- 
nouncer for  KOTA  Rapid  City,  B.  D., 
reported  to  Fort  Snelling,  Minn.,  April 
23,  for  Induction. 

HUBERT  CUNNINGHAM  and  PAUL 
DAVIS  join  WNOX  Knoxville,  Tenn.,  as 

salesmen. 


George  M.  Chambers 

GEORGE  MAITLAND  CHAM- 
BERS, 37,  eastern  account  execu- 
tive of  Mutual,  died  April  29  of  a 
heart  attack  in  the  Orange  Me- 
morial Hospital,  East  Orange,  N.  J. 
Mr.  Chambers  joined  MBS  in  No- 
vember 1942  as  sales  service  man 
ager,  and  in  January  of  this  year 
became  eastern  account  executive. 
Before  joining  Mutual,  Mr,  Cham 
bers  was  with  Barron's  Weekly 
and  previously  was  with  Dun  & 
Bradstreet,  New  York.  His  wife, 
son  and  mother  survive. 


RIP  VAN  WINKLE 


f  OR  2° 


YEARS 


Probably  because  he  couldn't  tune  in  WKNTf, 
serving:  the  rich  Hudson  Valley  and  the  pop- 
ular CatskiU  Mountain  Vacationland. 

You'll  find  Manager  Lou  Steketee,  wide-awake, 
on  the  job,  ready  to  offer  you  a  friendly  hand 
for  lots  of  business  from  this  Friendly  Station. 


WKNY 


MUTUAL 
KINGSTON,  N.  Y. 


For  further  defallj  on  WKNY— writ,  LOU  STEKETEE.  Klnqilon    N.  Y. 
For  further  dctaili  on  the  other   FrK-ndl,   Group  Stations  write 
JOHN  b«,UX,  Managing  Dircclo,  -THE   cpiEtlO-  GPOUP'    :  T  F  i :  BE '"'H  i  E    OHIO  i 

WSTV  WFPv                     ,  >4y  1 

STEUBENVILLE.  O.,  ATLANTIC  CITY    II    J                                      .ii-.^TOW  f 
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LONE  STAR  CHAIN 
FLOUR  SALES 


Another  oi  Many  Lone  Star  Chain  Success  Stories 


Study  some  of  the  big  success  stories  back  of  the  LONE  STAR  CHAIN  when  you  want 
to  "lasso"  one  of  the  richest  and  biggest  markets  in  the  Southwest.  The  results  are 
amazing.  For  example,  Bewley  is  one  of  fine  milling  accounts  which  have  used  the 
LONE  STAR  CHAIN  for  a  long  time.  As  Mr.  W.  P.  Bomar,  Vice-President  in  Charge 
of  Sales,  puts  it,  "LONE  STAR  CHAIN  reaches  more  of  our  customers  and  prospects 
—dollar  for  dollar  spent — than  any  other  selling  force  we've  tried." 

Yes,  the  LONE  STAR  CHAIN  covers  a  whoppin'  big  market.  It's  a  favorite  with  rural 
and  city  folks  alike.  And,  what's  vitally  important,  it  costs  less  per  listener  when  you 
use  the  LONE^STAR  CHAINI 


lAYLOR  H^WEONOVVDEN 


THE  LONE  STAR  CHAIN 

e05.«  TOWER  PETROLEUM  BLDG.,  DALLAS,  TEXAS 

TELEPHONE  RIVERSIDE  5663 
CLyD€  MELVILLE,  MANAGING  DIRECTOR 


Studio  scene  of  Bewley 
Mills  enterJoiners.  This  ad- 
vertiser has  been  on  L.  S.  C. 
consistently  over  six  years. 


OTHER  PRODUCTS  AIRED 
OVER  LONE  STAR  CHAIN 

Admiration  Coffee 
Crustene  Shortening 
Gold  Chain  Flour 
Grand  Prize  Beer 
Hylo  Soap  Products 
Justin  Boots 
Resistol  Hats 
Texaco  Products 


lien's 

itilne  / 

Jlfiemootif 


That's  the 
theme 

of  this  month's 

exploitation 

of 

our  own 

and  the  BLUE 

Network* 

MATINEES! 

We're  using 
VNewspaper  ads 
VFilm-ad  trailers 
VOutdoor  signs 
VDirect-by-mail 
VSpot  Announcements 

...  on  account 

we  are  out 

after  the 

12  M.  to  6  P.M. 

audience 

too! 

We  thought  you'd 
be  interested. 

^Becoming  the  American 
Broadcasting  Company 
June  15th. 


WTCN 

•  •  •  U  1280  ON/YOUR  ouL 
MINNEAPOLIS-ST.  PAUL 

MINNESOTA 

THE   BLUE  NETWORK 
of  the  American  Broadcasting  Co. 


PIERRE  GARRIGUES,  chief  of  the  bu- 
reau of  special  programs  for  the  French 
Government  television  station  and  a 
representative  of  Radio  Diffusion,  was 
to  return  to  France  last  week  after  a 
visit  of  several  months  to  study  U.  S. 
program  and  technical  operations 
[BROADCASTING,  AprU  23].  PIERRE 
SHAEFFER,  chief  Of  R-D,  who  arrived 
with  Mr.  Garrlgues,  will  remain  in  this 
country  for  several  months. 
ERIC  FIELDS,  former  program  and  con- 
trol staffer  for  several  New  England 
stations,  to  WBRY  Waterbury  as  an- 
nouncer. 

J.  ROY  STOCKTON,  sports  commenta- 
tor of  KSD  St.  Louis,  is  author  of  a 
book  about  the  rise  of  the  St.  Louis 
Cardinals,  "The  Gashouse  Gang  and  a 
Couple  of  Other  Guys".  [A.  S.  Barnes 
&  Co.,  N.  Y.] 

JOHN  SINCLAIR  from  KID  Idaho  Falls 
to  WNOX  Knoxvllle,  Tenn.,  as  an- 
nouncer-operator. 

JEAN  LALONDE,  announcer  of  CKAC 
Montreal,  has  been  promoted  to  chief 
announcer. 

JIMMIE  GROHMAN  has  Joined  WFPG 
Atlantic  City.  ED  HURST,  released 
from  the  Navy,  has  returned  to  the  sta- 
tion. 

BOB  DEAN,  chief  announcer  of  WHB 
Kansas  City,  is  the  father  of  a  boy. 

CHARLES  BIRD,  WKBZ  Muskegon, 
Mich.,  staff  announcer,  is  now  with  the 
Clyde  Lucas  Band. 

HOWARD  LUND,  disc  Jockey  with 
WJW  Detroit,  married  Mary  Anne  Kraus 
in  April. 

JANET  LOVELACE,  formerly  with  WGR 
Buffalo,  replaces  CLARA  JUMPER  who 
left  the  station  to  be  married,  as  as- 
sistant to  FRED  WILSON,  program  di- 
rector of  WIND  Chicago. 

MAURICE  HART,  announcer  and  m.c. 
of  WNEW  New  York,  is  in  the  hospital 
for  a  plastic  surgery  operation. 

JOHN  KIRKWOOD  from  KXOK  St. 
Louis,  BEN  ORFIELD  from  KMOX  St. 
Louis  and  GUY  SAVAGE,  formerly  with 
WGN  Chicago,  to  WBBM  Chicago  as 
announcers. 

MARGARET  CUTHBERT,  NBC  director 
of  programs  for  women  and  children, 
has  been  named  to  the  executive  board 
of  the  National  YMCA  as  a  member  of 
its  national  public  relations  commit- 
tee. She  and  HELEN  SIOUSSAT,  CBS 
director  of  talks,  are  the  only  women  to 
serve  on  the  board. 

DICK  SHYERS,  new  to  radio,  to  KWG 
Stockton,  Cal.,  as  announcer. 

LES  ALEXANDER,  announcer  at  WIP 
Philadelphia,  is  the  father  of  a  boy. 

WALTER  BREWER,  former  announcer 
of  KMTB  Hollywood,  to  KPWB  Holly- 
wood. 

NORMAN  M.  PAULSON,  announcer, 
from  KMA  Shenandoah,  la.,  to  KFNP 
Shenandoah. 

FRED  PFAHLER,  formerly  with  WCPO 
Cincinnati,  to  WKRC  Cincinnati  as  an- 
nouncer. 

BOB  NEAL,  formerly  with  WJIM  Lan- 
sing, Mich.,  to  WGAR  Cleveland,  as  an- 
nouncer. JAMES  THOMAS  ORGILL 
from  WFMJ  Youngstown  to  WGAR  as 
script  and  commercial  copy  writer. 


SGT.  EDGAR  PARSONS,  formerly  of 
WLDS  Jacksonville,  m.,  has  been  trans- 
ferred to  Ft.  Benning,  Ga.,  where  he 
will  assvmie  announcing  duties. 

BOBBY  COOK  has  returned  to  the  an- 
nouncing staff  of  WSAZ  Huntington, 
W.  Va.,  following  five  months  with 
WLBJ  Bowling  Green,  Ky. 

FREDERICK  COE,  stage  director  and 
manager,  has  been  named  a  production 
assistant  in  the  NBC  television  depart- 
ment. 

PAUL  MILES,  formerly  with  WIBG 
Philadelphia,  to  KMOX  St.  Louis,  as 
announcer. 


BLUE-ABC  wUl  continue  through  the 
sunmier  Saturday  afternoon  concerts  of 
the  newly-formed  Blue  network  sym- 
phony under  the  direction  of  Sir  Thomas 
Beecham,  with  guest  conductors.  Titled 
"Saturday  Symphony",  program  started 
as  a  series  of  special  concerts  In  April. 


LUNCHEON  PARTNERS  are  Bob 
Richardson  (1),  public  relations  di- 
rector of  KWK  St.  Louis,  and  Hon. 
James  Twohy  of  Washington,  gov- 
ernor of  the  Federal  Home  Loan 
Bank  System.  Mr.  Richardson's  fa- 
ther, Robert  Sr.,  is  Federal  Home 
Loan  Bank,  Des  Moines,  president. 


Join  WJEF  Staff 

MEMBERS  of  the  announcing  staff 
of  WJEF  Grand  Rapids,  new  John 
E.  Fetzer  station  which  went  on 
the  air  Feb.  5,  include  Miles  Olsen, 
chief  announcer  formerly  with 
WKZO,  Fetzer  station  in  Kalama- 
zoo; Clem  Harland,  Al  Hopkins, 
Lewis  Smedes  and  Phyllis  Telder. 
Continuity  editor  of  WJEF  is 
Richard  Kowalkoski.  Dr.  Willis  F. 
Dunbar  is  program  director  of  both 
WJEF  and  WKZQ.  Jo  Benes  has 
been  named  chief  announcer  of 
WKZO.  Lee  Carter,  formerly  of 
WKMO  Kokomo,  Ind.,  is  now  on 
the  WKZO  announcing  staff. 


NBC  Adds  Announcers 

COMMERCIAL  announcers,  effec- 
tive May  1,  were  added  to  all  news 
programs  broadcast  on  NBC  and 
its  owned  and  operated  stations  on 
which  newscasters  formerly  read 
commercials  as  well  as  the  news. 
Move  was  a  foUowup  to  NBC's  re- 
cent elimination  of  middle  commer- 
cials on  newscasts. 


SPORTS  BROADCASTERS  Assn.  sent  a 
group  of  entertainers  to  Chatham  Field. 
Ga.,  by  plane  to  stage  performances  for 
servicemen  there,  had  them  back  In 
New  York  the  same  night.  Stan  Lomax, 
WOR  New  York  and  SBA  president;  Ted 
Huslng,  CBS;  Andy  Lang,  Press  Assn.; 
Al  Schacht,  Lefty  Gomez,  and  Milton 
Berle  were  Included  In  the  group. 


LEON  GOLDSTEIN,  Vice-president  In 
charge  of  publicity  and  special  events 
of  WMCA  New  York,  has  arrived  over- 
seas, accredited  by  the  U.  S.  Army  to 
the  European  area.  He  was  heard  for 
the  first  time  from  SHAEP  headquar- 
ters in  Paris  last  Monday. 
SYDNEY  MOSELEY,  Mutual-WOR  com- 
mentator, has  been  elected  a  governor 
of  the  Overseas  Press  Club. 
MAJ.  GEN.  JAMES  E.  EDMONDS  (re- 
tired), WLW  Cincinnati  military  analyst 
and  news  commentator,  has  left  for 
the  European  theater. 
GERALD  WEILER,  16-year-old  editor 
of  a  local  high  school  paper  who  has 
covered  school  sports  games  on  WNYC 
New  York,  has  Joined  WHN  New  York 
as  assistant  to  BERT  LEE,  sports  di- 
rector. 

GEORGE    HAMILTON    COMBS,  WHN 

New  York  commentator  now  overseas, 
has  been  mentioned  as  a  possible  can- 
didate for  the  post  of  district  attorney 
in  New  York  for  next  fall  elections.  He 
Is  a  lawyer  and  a  former  congressman 
from  Missouri. 

ANN  HUNTER,  news  commentator  for 
WAIT  Chicago,  was  expected  to  retvim 
from  the  European  Theater  last  week. 
GEORGE  HUGH  KILBRIDE,  new  to 
radio,  to  WGAR,  Cleveland  news  staff. 


Gortatowsky  Heads 

J.  D.  GORTATOWSKY,  general 
manager  of  the  Hearst  newspapers, 
has  been  appointed  president  of 
King  Features  Syndicate,  Interna- 
tional News  Service  and  Interna- 
tional News  Photos,  succeeding 
Joseph  V.  Connolly,  who  died  April 
18.  Other  personnel  changes,  an- 
nounced by  Mr,  Gortatowsky,  who 
continues  as  general  manager  of 
the  Hearst  papers,  include  appoint- 
ment of  Ward  Greene,  executive 
editor  of  King  Features  Syndicate, 
as  editor  and  general  manager  of 
KFS.  Bradley  Kelly,  one  of  Mr. 
Connolly's  assistants,  becomes  as- 
sistant editor  and  assistant  general 
manager  of  KFS.  Frank  J.  Nicht, 
general  sales  manager  of  KFS,  was 
elected  a  vice-president  of  the  syn- 
dicate. Seymour  Berkson,  managing 
editor,  will  be  general  manager  of 
INS  with  Barry  Farris  continuing 
as  INS  editor-in-chief. 


WILLIAM  W.  CHAPLIN,  NBC  war  re- 
porter, has  been  elected  president  of  the 
Overseas  Press  Club,  succeeding  Wythe 
Williams,  now  In  Washington  with  the 
Government.  Other  club  ofiBcers  are: 
Guy  Hlckok,  Harry  Price  and  Miss  Hes- 
ter Hensell,  vice-presidents;  Paul  Har- 
vey, treasurer;  Henry  Hall,  secretary. 


ROCKFORD.  ILUISOIS 
METROPOLITAJS  POPULATIOJS  NOW  llhOOO 

V  CHECK  WITH  HEADLEY-REED 
1000  Watts  BLUE  Network 
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YOU  can  sponsor  one  of  these 

great  network  radio  shows— foca/fy^ 


You  pay  only  for  your  own  area! 

(Broadcast  Live  J 

1 —  CHARLIE  CHAN/  that  clever  Oriental  detective,  smash  hit  of  films 
and  fiction,  is  now  a  radio  hit  too.  The  exciting  ADVENTURES  OF 
CHARLIE  CHAN,  broadcast  at  a  popxilar  evening  time,  attracts  an  ever- 
increasing  family  audience. 

2 —  CONSTANCE  BENNETT,  glamorous  movie  star,  gives  warm,  informal 
chats  about  Hollywood  and  Broadway — ^the  personalities  and  fashions 
she  knows  so  weU.  This  daytime  program  is  sure  to  attract  a  vast 
audience  of  women  listeners. 

Either  of  these  great  shows  can  be  yours;  can  help  sell your  prod- 
ucts or  services  right  in  your  territory.  Here  is  how  it  works  .  .  . 

Each  program  is  broadcast  LIVE  over  the  coast-to-coast  Blue  Net- 
work, Monday  through  Friday.  Your  local  station  annoimcer  gives 
your  commercials  dviring  the  broadcast — and  identifies  the  great  network 
show  as  yours. 

Your  sales  message  wiU  have  added  appeal — will  biuld  more  prestige 
— because  it  is  linked  with  a  big  network  program.  The  cost  is  low 
because  you  pay  only  your  area's  share  of  the  program's  national  cost. 
Consult  your  local  Blue  Network  station  or  contact  the  Co-operative 
Program  Department  of  the  American  Broadcasting  Co.,  Inc.,  33  West 
42nd  Street,  New  York,  or  Merchandise  Mart,  Chicago. 

AMERICAN  BROADCASTING  COMPANY 


HERE  ARE  OTHER  BLUE  NETWORK  CO-OPERATIVE 
PROGRAMS  YOU  CAN  SPONSOR  LOCALLY 

RAYMOND  GRAM  SWING:  World-famous  news 
analyst,  broadcasting  direct  from  Washington. 
Early  evening,  Mon.-Fri.,  15  minutes. 

HEADLINE  EDITION:  More  famous  people  heard 
on  this  news  program  than  on  any  other  radio 
show.  Early  evening,  Mon.-Fri.,  15  minutes. 

JOHN  B.  KENNEDY:  Noted  writer,  newsreel  com- 
mentator and  radio  analyst,  direct  from  New 
York.  Early  afternoon,  Mon.-Fri.,  15  minutes. 

THE  PRIVATE  LIVES  OF  ETHEL  AND  ALBERT:  They 
live  like  the  rest  of  us — only  funnier!  Popular 
daytime  comedy.  Broadcasting  direct  from  New 
York.  Monday  through  Friday,  15  minutes. 

CORRESPONDENTS  AROUND  THE  WORLD: 

Fourteen  Blue  Network  overseas  correspondents 
bring  the  news  right  from  where  it's  happening! 
Mornings,  Sun.-Fri.,  15  minutes. 

BAUKHAGE  TALKING:  Direct  from  Washington. 
Baukhage  gets  his  news  from  men  who  make  it 
— the  White  House,  Cabinet,  Congress.  Mid- 
day, Mon.-  Fri.,  15  minutes. 

MARTIN  AGRONSKY:  Direct  from  Washington. 
Famous  news  analyst  who  has  broadcast  from  all 
over  the  world.  Early  A.M.,  Mon. -Sat.,  15min. 

KIERNAN'S  NEWS  CORNER:  Walter  Kiernan 
direct  &om  New  York.  One  of  the  outstanding 
human-interest  reporters  of  our  time.  Early 
evening, Mon.-Fri. ,15  min.  AvaUableJEast  only. 

DICK  TRACY.  Popular  juvenile  adventure  series. 
Late  afternoon,  Monday  through  Friday,  15 
minutes. 
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GLENHALL  TAYLOR,  acting  head  of 
Young  &  Rubicam  Hollywood  radio  of- 
fice, has  been  appointed  associate  di- 
rector of  agency's  radio  division. 

G.  COLEMAN  DAWSON  has  resigned  as 
radio  production  chief  of  Morse  Inter- 
national, New  York,  and  leaves  the 
agency  May  27.  He  may  continue  in  the 
agency  field  or  resume  free-lance  pro- 
duction and  radio  acting.  JOHN  P. 
MITCHELL,  with  Morse  for  six  months, 
will  handle  production  work,  with 
CHESTER  SLAYBAUGH  continuing  as 
radio  department  manager. 

W.  S.  PATJENS,  former  vice-president 
and  an  account  executive  of  Franklin 
Bruck  Adv.,  New  York,  has  established 
his  own  agency  at  489  Fifth  Ave.,  New 
York,  and  plans  to  specialize  in  com- 
bined radio  and  car-card  advertising. 

GOLDMAN  &  GROSS,  Chicago,  has 
moved  to  larger  quarters  at  221  N.  La- 
Salle  St.,  Chicago.  Telephone:  Dearborn 
1380. 

FREDERIC  KLEIMAN,  former  produc- 
tion manager  and  radio  director  of 
Henry  H.  Teplitz  Adv.,  Chicago,  has 
opened  an  agency  under  his  own  name 
at  105  W.  Adams,  Chicago.  Telephone: 
Randolph  1169. 

McCANN-ERICKSON  Inc.,  New  York, 
foreign  department,  is  offering  a  course 
in  the  Spanish  language  to  all  staff 
members,  with  DR.  LEONARD  LUDWIN, 
foreign  research  director.  In  charge. 
A.  N.  SARMENTOR,  manager  of  the  two 
Brazilian  offices  of  McCann-Erickson 
since  1934,  has  arrived  In  New  York  for 
a  three-month  visit  at  the  agency's  New 
York  headquarters. 

RALPH  HARRIS  has  opened  an  adver- 
tising agency  imder  his  own  name  at 
250  Park  Ave.,  New  York,  with  plans  to 
service  accounts  In  radio  as  well  as 
other  media.  Mr.  Harris  Is  former  ac- 
count executive  of  Abbott  Kimball  Co., 
New  York,  and  previously  was  with 
Blow  Co.,  Mears  Adv.,  and  Grey  Adv. 


DONALD  B.  SAMSON,  former  managing 
editor  of  Forbes  magazine,  has  joined 
the  radio  writing  staff  of  N.  W.  Ayer  & 
Son,  New  York. 

JAMES  V.  SPADEA,  former  executive 
of  Kenyon  &  Eckhardt,  New  York,  pre- 
viously publisher  of  You  for  five  years, 
has  established  his  own  advertising 
agency  at  29  E.  64th  St.  Associated  with 
him  are  his  wife,  JEAN  SPADEA.  as  art 
director,  and  KATHARINE  JOHNSON, 
former  copy  chief  of  Bonwlt  Teller,  New 
York. 

DOROTHY  HOLLINGSWORTH,  former- 
ly with  Douglas  Leigh,  outdoor  adver- 
tising agent,  and  previously  in  the  ra- 
dio and  research  departments  of  BBDO, 
New  York,  has  joined  the  research  de- 
partment of  Doherty,  Clifford  &  Shen- 
field,  New  York. 

J.  A.  BRIGGS,  West  Coast  manager  of 
Kenyon  &  Eckhardt,  has  resigned  to 
become  president  and  general  manager 
of  Los  Angeles  Downtown  Shopping 
News.  JOHN  SWALLOW,  agency  radio 
director,  now  will  be  in  charge  of 
Hollywood  office  also. 
DAVID  G.  LYON,  formerly  with  Blow 
Co.,  New  York,  joins  the  Sherman  & 
Marquette  New  York  office  as  an  execu- 
tive. 

BEAUMONT  &  HOHMAN,  Seattle  agen- 
cy, has  opened  new  quarters  in  the 
Central  Bldg.  Telephone:  Seneca  0066. 
HAL  AYRES  Jr.,  Hollywood  account 
executive  of  The  Homer  Griffith  Co., 
station  representative,  has  been  ap- 
pointed assistant  Hollywood  manager. 
BEA  STEFFY,  formerjy  with  advertis- 
ing department  of  Western  Auto  Co.. 
Los  Angeles,  to  Robert  F.  Dennis  Inc., 
Los  Angeles  agency,  as  assistant  copy- 
writer. EILEEN  COCHRAN  has  been 
placed  in  charge  of  media. 
VERN  EASTMAN,  publicity  director  of 
Hlxson-O'Donnell  Adv.,  Los  Angeles, 
has  been  inducted  into  the.  Army.  CARL 
APPONYI,  former  advertising  manager 
of  Northrop  Aircraft  Inc.,  Hawthorne, 
Cal.,  has  joined  the  agency. 
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Devins  to  Grant  j 

J.  H.  DEVI'NS,  formerly  of  Ben-i 
dix  Aviation  Corp.  public  relations 
staff  and  J.  Ster- 
ling Getchell 
Adv.,  has  joinedl 
the  Detroit  staff 
of  Grant  Adv.,  in 
a  public  relations 
capacity,  it  was 
announced  by  Ed- 
ward R.  Grace,, 
Grant  vice-presi- 
dent. At  one  time 
he  was  eastern 
manager  of  the 
NBC  press  department  in  New 
York.  Mr.  Devins  has  been  active 
in  industrial  public  relations  work 
for  10  years.  He  was  with  NBC  for 
eight  years. 


Mr.  Devins 


Rollinson  Agency 

DUDLEY  ROLLINSON  has  an- 
nounced opening  of  an  advertising 
agency,  Dudley  Rollinson  Co.,  with 
offices  in  the  Empire  State  Build- 
ing, New  York.  He  will  also  act  as 
professional  advertising  consultant. 
Accounts  already  include  Maxson 
Food  Systems,  New  York;  Heston 
&  Anderson,  manufacturers  of 
Fairfield,  la.;  and  St.  Paul  Engi- 
neering &  Mfg.  Co.  Mr.  Rollinson 
has  handled  several  accounts  for 
CBS,  NBC  and  Blue-ABC  net- 
works. He  was  also  director  of  re- 
search for  Blackett-Sample-Hum- 
mert  in  Chicago,  and  account  exec- 
utive for  Hixson-O'Donnell  in  Los 
Angeles. 


RALPH  GUSHING,  account  executive 
of  Presba,  Fellers  &  Presba,  Chicago, 
April  6  married  Nlda  Eldred,  now  In  the 
WACS  stationed  at  Scott  Field,  HI. 
BROOKS  ELMS,  formerly  of  Poote,  Cone 
&  Belding,  New  York,  to  J.  M.  Mathes 
Inc.,  New  York,  as  account  executive. 
At  FC&B  he  was  assistant  to  the  presi- 
dent and  serviced  the  American  To- 
bacco Co.  account,  supervising  "Hit 
Parade"  on  CBS. 

WILLIAM  H.  WOOD,  released  from  the 
Army  and  former  production  manager 
of  Jim  Duffy  Co.,  Chicago,  has  joined 
BBDO,  Los  Angeles,  as  production  man- 
ager. 

CHARLES  H.  HARRISON  has  been  ap- 
pointed radio  director  of  Lester  Harri- 
son Inc.,  New  York. 
FRANK  PITTMAN,  for  more  than  a  year 
Hollywood  producer  of  Needham,  Loulfl 
&  Brorby,  has  been  appointed  manager 
of  agency's  Holljrwood  office  and  radio 
director,  replacing  CECIL  UNDERWOOD, 
resigned.  Prior  to  Joining  Needham. 
Louis  &  Brorby,  Mr.  Plttman  was  NBO 
Hollywood  producer. 


"Since  Z.eke's  eight  boys  got  back 
from  the  army,  he  calc'lates  t'  ad- 
vertise over  WFDF  Flint." 
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BE  IT  BLY§ 


AUDIENCE    TESTED    FOR    BUSY    TIME  BUYERS 


EAST 

WHN— New  York 

60,000  Watts 
DICK  GILBERT 
5:00-6:00  P.M. 
Mon.  thru  Sat. 

The  singing  disc  jockey.  Versatile  vocal- 
ist, master  salesman.  (You  can  say 
that  again.)  Tuneful,  different,  gets  re- 
sults! 

%  hour  participation. 

3  days — $300.00  6  days — $50«.00. 


WNBH— New  Bedford,  Mass. 
250  Watts— Blue 
LOCAL  NEWS 

8:30-8:45  A.M.— 6:16-6:30  P.SL 
Mon.  thru  Sat. 

Two  good  news  periods  on  a  station 
that  Hooper  shows  with  a  20%  to  125% 
audience  gain  in  six  months  I  Participa- 
tion — $4.00  daytime — $8.00  evening. 


WATR— Waterbury 
X.OOO  Watts— Blue 

"MA"  HVRLBURT  and  AL  VESTRO 

"GAGS  and  GOONS" 

12:00-12:30  P.M.  Saturday 

This    is    the    station's    biggest  mail 


WJEJ— Hagerstown,  Md. 

260  Watts— Mutual 
SADDLE  PALS 

11:15-11:45  A.M.— 2:15-2:30  P.M. 
Mon.  thru  Sat. 

That  old  time  i.i''sic  show  that  gets 
mail  and  sells  merchandise. 
Participation — 

8  per  week — $16.98.  6  per  week — $30.24. 


WRAW— Reading,  Pa. 

260  Watts— NBC 

IT'S  IN  THE  BAG 
(Meaning  the  grocery  bag) 

10:00—11:00  A.M. 
Mon.  thru  Fri. 

Yeasir  t  this  one  rings  cash  registers 
in  grocery  stores. 
Participation- $25.00  per  Wk. 


WJAS— Pittsburgh 

6,000  Watts 

LEE  KELTON'S  ORCHESTRA 
6:30 — 6:00  P.M. 
Mon.  thru  Fri. 

A  half-hour  of  appetizing,  easy-to-listen 
to  music  by  one  of  Pittsburgh's  leading 
orchestras. 
Participation — 

One  minute — $22.60  base  rate. 


WNAB — Bridgeport 

260  Watts— Blue 
liSO  CLUB 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

Bridgeport's  best  bet  for  bre&kfast. 
Daily   participation — $32.40  per  week. 

WNHC— New  Haven 

250  Watts 
mo  MUSIC  ROOM 
2:00-4:00  P.M. 
Mon.  thru  Sat, 

Two  hours  of  uninterrupted  popular 
music. 

Daily  participation — $26.00  per  week. 

WOCB— Cape  Cod,  Mass. 

250  Watts — Blue 
WORLD  NEWS 

7:30  A.M.,  12:30  P.M., 
6:00  P.M.,  11:00  P.M. 
Mon.  thru  Sat. 

Hot    from    the    four   comers    of  the 
earth  by  Associated  Press  Wire. 
Spot  participation — $18.00  Wk. 

WJTN— Jamestown,  N.  Y. 

250  Watts— Blue 

MEMORY  MATINEE 

3:30—3:55  P.M. 
Mon.  thru  Sat. 

An  ideal  time  for  those  old  familiar 
melodies. 

Participation — $26.50  Wk. 

WEST 

K BUR— Burlington,  la. 
250  Watts— Blue 

THE  BURLINGTON  BUGGY  RIDE 

11:00—11:30  A.M. 
Mon.  thru  Sat. 

The  program  that  rides  into  the  hearts 
and  homes  of  Burlington  folks.  Partici- 
pation— $35.00  per  week. 

WCLO— Janesville,  Wise. 

250  Watts— Mutual 
THE  HOMEMAKERS 
9:05—9:30  A.M. 
Mon.  thru  Sat. 

AUNT  EM  has  been  telling  'em  how 
to  keep  house  for  fourteen  years  and 
they  love  it. 

Participation— $27.00  Wk. 

WDGY— Minneapolis-St.  Paul 

5,000  Watts 

VILLAGE  RAMBLERS 


Old  time  music  at  its  best,  c 
leather-jacket  station  of  the 
Northwest. 

$160.00  per  week,  complete. 


KMYR— Denver 

260  Watts 
BEN  BEZOFF 
6:00  to  6:15  P.M. 
Mon.  thru  Fri. 

Denver's  most  popular  commentator. 
Just  returned  from  a  tour  of  France 
and  England. 

Complete  at  $200  per  week. 

WIL— St.  Louis 

250  Watts 

THE  BREAKFAST  CLVB 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

Twenty    years   of   audience   build  up 
plus   an   easy-to-Usten-to   M.C.  makes 
this  one  outstandi  g. 
Minutes  or  Vi  hours  at  Card  Rate. 

WDSM— Duluth-Superior 

250  Watts— Blue 
TWILIGHT  TIME 
5:15—5:30  P.M. 
Mon.  thru  Fri. 

Timely  tunes  for  Twin  Port  tea  time. 
Spot  Participation — Base  Rate  $4.00. 

KBIZ— Ottumwa,  la. 

250  Watts— Mutual 

FARM  &  HOME  PROGRAM 

11:30-12:00  Noon 

Mon.  thru  Sat. 

A  newsy  farm  progiam  in  the  State 
where  the  tall  corn  grows. 
Daily  participation — $19.20  Wk. 

K  FUN— Las  Vegas,  N.  M. 

250  Watts 

THE  SPANISH  HOUR 
2:00-3:00  P.M.— 7:00-8:00  P.M. 
Mon.  thru  Sat. 

Two  whole  hours  of  New  Mexico's 
favorite  music 

Daily  participation — $16.20  Wk. 

KFBC— Cheyenne,  Wyo. 

250   Watts— Blue 
PIE  &  COFFEE  TIME 
2:30  to  2:45  P.M. 
Mon.  thru  Fri. 

A  smart  emcee  and  the  customers  in 
the  popular  Shy  Ann  Cafe  makes  this  a 
sparkling  quarter-hour. 
$75.00  per  week  complete. 

PACIFIC  COAST 

KFWB— Los  Angeles 

5,000  Watts 

MAKE  BELIEVE  BALLROOM 
11:00  A.M.  to  2:30  P.M. 
Mon.  thru  Sat. 

The  original  Make  Believe  Ballroom — 
12  years  on  KFWB — lowest  cost  per  lis- 
tener in  Los  Angeles. 
$50  per  Vi  hr.— 50  word  spots— $12.00. 


K.IBS_San  Francisco 
BOO  Watts 

ALARM  KLOCK  KLUB 
6:00  A.M.-8-00  A.M. 
Mon.  thru  Sat. 

Surveys  prove  it's  the  best  dollar  buy 
in  the  Bay  area. 

Spot  participaticr — $6.50  base  rate. 

KFMB— San  Diego 

250  Watts— Blue 
MORNING  MELODIES 
8:00—8:16  A.M. 
Mon.  thru  Fri. 

A  good  time  to  catch  the  whole  family. 
Participation — Base  Rate  $9.00. 

KTKC — Fresno-Visalia 

5,000  Watts— Blue 

ALL  STAR  DANCE  PROGRAM 

2:45—3:30  P.M. 

Mon.  thru  Fri. 

Everybody  likes  a  dance  tune.  Here's 
forty-five  minutes  of  it.  Participation — 
Card  Elates. 

KEVR— Seattle 

250  Watts 

BREAKFAST  PLATTERS 
7:00—8:00  A.M. 
Mon.  thru  Sat. 

If  they  want  music  with  breakfast 
(and  they  do)  this  is  where  they  get  It. 
Participations — $3.26  each. 

SOUTH 

VVHBQ— Memphis 

250  Watts — Mutual 
JITTERBUG  HALL 
2:00-2:30  P.M. 
Mon.  thru  Fri. 

Seven  years  at  the  same  time.  It's  lively 
— it  s  musical — it's  hot — in  fact,  it's  the 
highlight  of  the  day  down  Memphis- 
way. 

Minute  participation — $7.50  each,  base. 

WTAW— College  Station,  Texas 

1,000  Watts— Blue 

FARM  FAIR 

12:30  to  12:45  P.M. 

Mon.  thru  Sat. 

The  Texas  Aggies  Station  with  farm 

news  for  Texas  Farmers. 

Spot  Participation— Bas    Rate  $6.40 

WTSP— St.  Petersburg-Tampa 

1,000  Watts— Mirtual 
WOMEN  IN  THE  NEWS 
10:30  to  10:45  A.M. 
Mon.  thru  Sat. 

Mostly  news  about  women,  of  especial 

interest  to  women. 

Daily  participation— $21.00  Wk. 

WORD— Spartanburg,  S.  C. 

250  watts — Blue 
HOO  CLUB 
7:30-8:00  P.M. 
Mon.-Wed.-Thur8. 

Recorded  music,  plus  a  smart  disc 
jockey  plus  a  lot  of  merchandising  tie- 
ups  make  this  an  outstanding  partici- 
pator. Card  rate. 
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Rogers,  Adams  Elected 
Keystone  Vice-Presidents 

KEYSTONE  Broadcasting  System, 
New  York,  has  announced  election 
of  two  new  vice-presidents,  Naylor 
Rogers,  western  sales  manager  in 
Chicago,  and 
Mort  Adams,  sta- 
tion relations  di- 
rector. New  York. 
Mr.  Rogers  a  vet- 
eran of  more 
than  20  years  in 
radio,  was  with 
KNX  Los  Ange- 
les for  11  years, 
then  at  KO.Y 
Phoenix,  and  in 
1938,    he  joined 

International  Radio  Sales  in  Chi- 
cago. Founder  of  the  Los  Angeles 
Advertising  Club,  Mr.  Rogers  has 
held  his  present  post  for  the  past 
three  and  one-half  years. 

Mr.  Adams,  formerly  with  the 
New  York  World-Telegram  promo- 
tion and  advertising  research  de- 
partment, joined  Keystone  in  1941. 
He  had  previously  done  research 
and  sales  promotion  work  with  a 
number  of  large  department  stores, 
Gulf  Oil  and  Atlantic  Refining  Co. 


Mr.  Rogers 


GILBERT  GARDNER,  former  member 
of  the  Washington  editorial  staff  of 
BROADCASTING  and  previously  with 
the  Office  of  Lend-Lease  Adm.  and  the 
public  relations  staff  of  Time,  Life  and 
Fortune,  has  been  appointed  manager 
of  the  publicity  and  information  de- 
partment of  the  Illinois  State  Cham- 
ber of  Commerce. 


H.  R.  S.  RECORDINGS,  New  York,  pro- 
ducer of  phonograph  records,  has  en- 
tered the  radio  transcription  field.  First 
release  features  Brick  Fleagle  and  or- 
chestra in  12  original  numbers,  all  han- 
dled by  Broadcast  Music  Inc.  H,  R.  S. 
president  is  STEVE  SMITH,  recording 
engineer. 

PHILIP  KRIEGER  has  joined  Radio  & 
Television  Service  Co.,  New  York,  as 
manager  and  co-partner,  with  ALLEN 
C.  KAYE-MARTIN,  president.  Until 
recently  he  was  a  radio  engineer  with 
OWI  in  New  York.  Known  as  Ray-Tele, 
one  of  the  organization's  current  proj- 
ects is  the  building  of  package  shows 
for  New  York  foreign  language  stations. 
MARY  CONWAY  has  been  appointed 
women's  radio  editor  of  British  Infor- 
mation Service,  succeeding  GENE  SAW- 
YER, resigned.  Mrs.  Conway  was  for- 
merly with  CBS  Chicago  and  WMCA 
New  York. 

KASPER-GORDON  Inc.,  Boston,  has 
acquired  ejfclusive  rights  for  the  distri- 
bution of  "The  Theater  of  Famous  Ra- 
dio Players",  half-hour  Hollywood  pro- 
duced transcribed  series  of  26  programs. 
JACK  DOUGLAS,  former  assistant  di- 
rector of  publicity  of  USO  Camp  Shows 
and  head  of  overseas  division  publicity, 
has  established  a  public  relations  firm 
at  130  W.  42nd  St.,  New  York,  in  con- 
junction with  two  former  USO  pub- 
licity associates,  RUTH  CALLAHAN  and 
FONTAINE  PORTER. 
RAEY  E.  SETTI,  in  the  publication  of- 
fice of  the  New  York  Post,  is  now  serv- 
ing as  manager  of  stage,  screen  and  ra- 
dio artists. 

GEORGE  SILVERS  has  left  Press  Assn. 
where  he  served  as  producer-director  to 
join  Gale  Inc.,  New  York,  artist  repre- 
sentative and  producer,  as  an  associate 
in  the  radio  department. 


In  the  Ark-La-Tex  area,  KWKH 
—with  its  50,000  watts— is  the 
No.  1  Medium,  with  full  coverage 
and  SELLING  POWER  in  this 
prosperous  market. 


CBS  ★  5  0,0  0  0  UIRTTS 

SHREVEPORT,  LOUISIANA 

Represented  by  The  Biranham  Co. 


RALPH  W.  HARKER,  former  assistant 
to  publisher  of  Sunset  Magazine  and 
prior  to  that  advertising  manager  of 
Seattle  Times,  has  joined  Keystone 
Broadcasting  System  Pacific  Coast  seles, 
with  headquarters  in  Hollywood. 
MARTIN  LANGWEILER  has  resigned 
from  the  promotion  department  of 
WPIL  Philadelphia  to  Join  A.  J.  Wood 
Research  Organization,  Philadelphia. 
May  14.  j 

CLAIR  HEYER,  radio  man  on  the  ad- 
vertising staff  of  Armour  &  Co..  Chi- 
cago, has  announced  plans  to  leave  the 
company  to  form  a  service  of  radio  time 
availabilities. 

JOHN  P.  MYERS  Co.,  119  E.  57th  St., 
New  York,  production  firm,  has  re- 
opened after  two  years  during  which 
JOHN  P.  MYERS,  president,  was  in 
military  service.  Mr.  Myers  and  his  as- 
sociates, ALAN  TIGNER,  vice-president 
on  leave  of  absence,  and  WILLIAM 
KAUFMAN,  production  chief,  are  offer- 
ing for  national  syndication  a  pack- 
aged series  or  five  broadcasts  starring 
Ellssa  Landa  and  titled  "Where  Ladies 
Meet". 

ADDISON  SMITH,  former  head  of  the 
radio  department  of  Frederick  Bros., 
New  York,  artists  representative,  will 
establish  his  own  production  firm  at 
515  Madison  Ave.  He  has  become  as- 
sociated with  DAVE  ELMAN  in  produc- 
tion of  "Dame  Elman's  Auction  Gal- 
lery", starting  May  22  on  Mutual. 
JERRY  DEVINE,  writer-dlrector-pro- 
ducer,  has  established  his  own  firm  at 
230  Park  Ave.  under  the  name  Jerry 
Devine  Productions.  LEE  MYERS  is  as- 
sociated with  him  as  general  manager 
and  publicity  head,  continuing  his  own 
public  relations  firm.  Mr.  Devine  will 
drop  his  assignment  towards  the  end 
of  June  on  Bristol-Myers  "Mr.  District 
Attorney"  (Doherty,  Clifford  &  Shen- 
fleld)  NBC,  to  devote  fulltlme  to  buUd- 
ing  and  handling  his  own  package  pro- 
grams. Including  Equitable  Life  Insur- 
ance "This  Is  Your  FBI",  Blue-ABC. 
NEW  recording  index,  listing  more  than 
30,000  titles,  has  been  shipped  by  Broad- 
cast Music  Inc.  to  member  stations.  In- 
dex supersedes  the  BMI  Consolidated 
Record  list  of  Jan.  1941  and  contains 
more  than  three  times  the  material 
originally  classified. 

RADIO  VERSION  of  "Abbie  and  Slats", 
the  comic  strip  syndicated  In  U.  S.  and 
Canada  by  United  Features,  Is  being 
prepared  by  Richman-Sanford  Produc- 
tions, New  York. 

ELEANORE  M.  SMITH,  owner  of  Elea- 
nore  M.  Smith  Associated  Radio  Artists. 
Chicago,  was  married  to  ALFRED  KEN- 
DRICKS  of  World  Broadcasting  System 
in  New  York  on  April  20. 
RYDER  &  INGRAM,  Oakland,  Cal.,  ad- 
vertising management  and  sales  develop- 
ment firm,  is  now  located  at  1924  Frank- 
lin St.  Telephone  is  Templebar  0363. 


[WATTS  ^ 


ABC  MITWORK  \ 


STATION  TIME 

SPOT  ANNOONCEMENTS 
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BIRTHDAYS 


On  May  10,  1930,  a  new  star  became  fixed  in  the  constel- 
lation of  Super-Power  Broadcasting  Stations.  That  was  the 
day  we  joined  the  distinguished  company  of  50,000-watt 
stations.  Up  until  that  day  only  seven  had  attained  the 
pinnacle  of  such  power  and  prestige.  Not  only  that ...  Ave 
became  the  premier  50,000-watt  station  of  the  Southwest. 
Our  Fifteenth  Anniversary  of  this  notable  event  finds  us 
celebrating  with  recognition  and  appreciation  of  the  past 
and  its  marked  progress  and  achievements  in  serving  our 
coverage  area.  It  also  serves  to  make  us  more  cognizant  of 
responsibilities,  and  is  the  genesis  of  a  still  firmer  determi- 
nation to  intensify  our  range  of  usefulness  and  service. 

We  joined  the  pioneers  in  feeling  our  way  along  the  uncharted 
skies  of  Radio  by  building  a  150-watt  station  in  1922.  The  call 
letters,  "WFAA,"  became  the  now  widely-known  and  popular 
emblem  of  "Your  Neighbor  of  the  Air,"  with  a  signal  that 
heralds  distinctive  service  throughout  an  ever  widening  terri- 
tory— to  an  ever  growing  audience.  From  150  watts  to  500 
watts — then  5,000  watts — and  in  1930,  50,000  watts!  They've 
been  glorious  years — years  in  which  ideals  of  the  A.  H.  Belo 
Corporation,  publisher  of  The  Dallas  Morning  News,  and  oper- 
ator of  Station  WFAA,  have  been  activated  by  the  finest  of 
equipment,  facilities,  personnel  and  talent.  We  would  be  alien 
to  the  spirit  of  this  age  of  progress  without  these  guiding  ideals 
of  service.  They've  carried  us  ever  forward.  They'll  continue  to 
do  so  in  the  years  ahead. 


WFAA 


7Z 
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Martin  Campbell,  General  Manager       Ralph  Nimmons  and  Ray  Collins,  Asst.  Mgrs. 
NBC    and    TEXAS    QUALITY    NETWORK  AFFILIATES 
820  KC   50,000  WATTS 

"A  NATIONALLY  CLEARED  CHANNEL  STATION" 
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^      JOHN  DAVID  STORES,  New  Tork  (men's 
*■      apparel),  has  renewed  for  four  weeks 
Blue-ABC  "Letter  to  Tour  Servicemen", 
■J       weekly   quarter-hour    on    WABD  New 
York,  Dumont  television  station.  Spon- 
sor, which  pays  production  costs  only, 
also  presents  the  program  on  WJZ  New 
York,  Blue  outlet.  Agency  is  Gxissow 
K&bn  &  Co.,  New  York. 
',      GROTON    WATCH    Co.,    Boston,  has 
'  named  Franklin  Bruck  Adv.,  New  York, 
.  '     as  agency  and  is  considering  radio. 
■       MARIA   KRAMER   ENTERPRISES,  In- 
eluding  the  Lincoln  and  Edison  Hotels 
]\     In  New  York,  and  the  Roosevelt  Hotel 
'  ,•'      in  Washington,   has  appointed  Seidel 
V      Adv.,  New  York,   as  agency.  Concern 
sponsors  a  six-weekly  quarter-hour  on 
j*,     WINS  New  York,  featuring  dance  music 
from  the  Lincoln,  with  pick-up  from 
the  Roosevelt  in  Washington. 
ARMOUR  SOAP  Co.   (Chiffon  Flakes), 
'i;     began  sponsorship  May  1  for  52  weeks  of 
'■:       a  spot  campaign  on  WMAQ  and  WCFL 
Chicago.  Agency  is  Foote,  Cone  &  Beld- 
Ing,  Chicago. 

CERTIFIED  LABS.,  PhUadelphla  (Zen- 
ith Medicated  skin  cream),  has  appoint- 
ed Adrian  Bauer  Adv.,  Philadelphia  to 
•>,.     handle   a   campaign  said   to  include 
;/  radio. 

-       BOSTON  &  MAINE  RAILROAD  wUl  ex- 
tend its  "B.  &  M.  Waker-Upper  Show" 
'  7-7:15  a.m.  Monday  through  Saturday 
to  WGAN  Portland,  Me.,  May  14.  Agency 
;      is  Harold  Cabot  &  Co.,  Boston. 

GUTTER  LABS.,  San  Francisco  (veteri- 
nary biologlcals),  has  started  one-min- 
ute transcribed  spots  on  a  number  of 
western  Canadian  stations.  Agency  is 
■Jt  •  Cockfleld  Brown  &  Co.,  Vancouver. 


FREDERICK  &  NELSON,  Seattle  de- 
partment store,  is  presenting  "North- 
west Heroes"  on  KOMO  Seattle,  Sunday 
9:30  p.m.,  featuring  transcribed  over- 
seas interviews,  dramatization  of  heroic 
deeds  and  other  features  about  service- 
men of  the  area. 

DON  CIMINO  WINE  Co.,  Chicago,  has 
appointed  Malcolm  Howard  Adv.,  Chi- 
cago, to  handle  advertising.  Radio  will 
be  vised. 

GAYLORD     CONTAINER     Corp.,  St. 

Louis,  has  purchased  the  KSD  St.  Louis 
Sunday  afternoon  "St.  Louis  Heroes" 
program,  3:15-3:30  p.m.,  for  Institutional 
advertising  and  to  promote  the  Seventh 
War  Loan.  No  middle  commercial  is 
used  on  program. 

BLITZ-WEINHARD  Brewing  Co.,  Port- 
land, Ore.,  is  sponsoring  quarter-hour 
Mon.  thru  Frl.  evening  "San  Francisco 
Calling"  on  KGW  Portland,  featuring 
highlights  and  human  Interest  side- 
lines on  the  San  Francisco  Conference. 
U.  X.  MFG.  Co.,  New  York,  has  appoint- 
ed J.  B.  Kupslck  Inc.,  New  York,  to 
handle  advertising  of  U.  X.  shaving 
stick.  Spot  announcements  wUl  be  used 
but  stations  have  not  yet  been  decided. 
FORSTER  BOWEN,  recently  resigned 
from  Thomas  J.  Llpton  Inc.,  is  now 
merchandising  director  of  the  American 
Institute  of  Food  Products,  New  York. 
Mr.  Bowen  will  work  at  acquainting  the 
trade  with  tie-ups  to  the  following  food 
programs:  "Dr.  Walter  H.  Eddy's  Food 
Forum"  on  WOR  New  York  and  the 
Yankee  Network,  "For  Women  Only" 
WHN  New  York,  and  Capt.  and  Mrs. 
Tim  Healy,  scheduled  to  start  on  WMCA 
New  York  before  June  1. 


A  NEW 
TRANSCRIBED 
PROGRAM  WITH 
MASS  APPEAL!  > 
52  74 -Hour  Programs  Now  Available! 

A  NATURAL  for  any  sponsor  interested  in  reaching 
the  feminine  audience— and  available  to  one  spon- 
sor in  a  city  on  a  low-cost  syndicated  basis. 

Each  episode  is  complete  in  itself  .  .  .  dramatizations 
of  stories  appearing  in  REAL  ROMANCES  MAGAZINE 
read  by  more  than  a  million  women  every  month! 
Plenty  of  promotional  tie-ups,  including  placards  at 
all  newsstands,  ad  mats,  publicity  material,  tran- 
scribed teaser  advance  spots,  etc. 

Write  or  Wire  for  Audition  Samples  and  Avoi/obi/ifies 

TRANSCRIPTION  DIVISION 

KASPER-GORDON,  Incorporated 

140  Boylslon  St.,  Boston  16,  Mots. 
One  of  The  Country's  Largest  Producers  of  Successful  Programs 


CELEBRATING  opening  of  Blue's  Tom  Breneman's  Breakfast  in  Holly-' 
wood  are:  Mr.  Breneman,  Lewis  Allen  Weiss,  vice-president,  gen- 
eral  manager  of  Don  Lee  Broadcasting  System;  Hal  Hudson,  prograd 
director;  Charles  Morin,  sales  manager;  Harry  Witt,  assistant  general 
manager;  Donald  W.  Thornburgh,  vice-president,  all  of  CBS  western 
division;  Clyde  Scott,  general  manager  of  KECA  Los  Angeles  Blue  outlet ^ 
Sydney  N.  Strotz,  NBC  western  division  vice-president. 


W.  N.  CONNOLLY,  advertising  manager, 
S.  C.  Johnson  &  Son,  Racine,  Wis.,  has 
been  elected  to  the  board  of  governors 
of  the  Cooperative  Analysis  of  Broad- 
casting as  the  fourth  advertiser  member. 
HYDROPONIC  CHEMICAL  Co.,  New 
York  (Hyponex  Chemical  Plant  Food), 
has  named  Brlggs  &  Varley  Inc.,  Nevir 
York,  as  agency.  Radio  Is  said  to  be  In- 
cluded in  $10,000  campaign. 
BLOOMER  BREWERY,  Bloomer,  Wis. 
(Buckingham  Ale),  has  placed  its  ac- 
count with  McCord  Co.,  Minneapolis. 
Radio  is  said  to  be  included  in  $30,000 
campaign. 

LOEW'S  Criterion  Theater  and  Univer- 
sal Pictures  Corp.  used  a  three-day  spot 
campaign  in  New  York  to  herald  open- 
ing of  "Salome".  Campaign  included  use 
of  150  spots  divided  among  10  stations: 
WABC  WEAP  WJZ  WOR  WMCA  WINS 
WOV  WAAT  WNEW  WHN.  Spot  radio 
is  expected  to  be  used  in  other  sections 
in  connection  with  the  picture's  local 
release.  Business  was  placed  by  Donahue 
&  Coe,  New  York. 

ENCO  MFG.  Co.,  Chicago  (turret 
lathes),  has  appointed  Evans  Assoc., 
Chicago,  to  handle  advertising  and  sales 
promotion.  Radio  is  considered. 
NARRAGANSETT  BREWING  Co.,  Cran- 
ston, R.  I.  (Narragansett  Ale  and  Lager), 
and  Atlantic  Refining  Co.,  Philadelphia 
(Atlantic  White  Flash),  have  signed 
with  Yankee  Network  to  co-sponsor 
dally  play-by-play  broadcasts  of  Ameri- 
can and  National  League  ball  games. 
Tom  Hussey,  veteran  sports  announcer, 
does  the  broadcast  from  Braves  Field  or 
Fenway  Park.  Yankee  FM  stations 
WMTW  Boston  and  WGTR  Boston  are 
included  in  the  hook-up.  WNHC  New 
Haven  has  been  added. 
OWL  DRUG  Co.,  Los  Angeles  (retail 
drug  chain),  on  May  4  started  weekly 
transclbed  quarter-hour  series.  "Pleas- 
ure Parade",  on  KFI  Los  Angeles.  Con- 
tract for  13  weeks  placed  thru  Ruth- 
rauff  &  Ryan,  Hollywood. 
NATIONAL  SCHOOLS,  Los  Angeles  (in- 
struction), on  April  29  started  weekly 
half-hour  "Vets  Talk  It  Over"  on  KPWB 
Hollywood.  Contract  for  26  weeks  placed 
thru  Adolph  Wenland  Adv.,  Los  An- 
geles. 


NEW  BUSINESS  for  KYW  Philadelphia! 
includes:  Elizabeth  Arden,  New  York 
(leg  makeup),  four  station  breaks  week- 
ly for  13  weeks  thru  Blaker  Adv.,  Newi 
York;  General  Electric  Co.,  Philadelphia! 
(help  wanted),  two  station  breaks  week- 
ly for  two  weeks;  Goodyear  Tire  &  Rub- 
ber Co.,  Akron  (shoe  repair),  one  sta- 
tion break  weekly  for  52  weeks  thru 
Compton  Adv.,  New  York;  Lever  Bros., 
Cambridge  (Lifebuoy),  10  station  breaks 
weekly)  for  one  month  thru  Ruthrauff 
&  Ryan,  New  York;  Laco  Products, 
Baltimore  (shampoo),  five  one-minute 
spots  weekly  for  52  weeks  thru  Joseph 
Katz  Co.,  Baltimore. 

STUDIO  GIRL  SHAMPOO,  Los  Angeles, 
in  late  April  started  dally  spots  on 
KFSD  San  Diego,  Cal.  Contract  is  for 
13  weeks.  Firm  sponsors  similar  sched- 
ule on  KIEV  Glendale,  KPVD  Los  An- 
geles, WDSU  New  Orleans.  Robert  F. 
Dennis  Inc.,  Los  Angeles,  has  account. 

INDEPENDENT   DRUGGISTS   of  CaU- 

fornia,  San  Francisco,  on  April  30  started 
five-weekly  newscasts  on  KFOX  Long 
Beach  and  KPMB  San  Diego,  Cal.  Con- 
tracts for  52  weeks  placed  thru  Robert 
F.  Dennis  Inc.,  Los  Angeles.  Firm  spon- 
sors similar  schedvQe  on  KFVD  Los  An- 
geles. 

BATEMAN  EICHLER  &  Co.,  Los  Ange- 
les (stocks,  bonds),  in  late  April  started 
weekly  quarter-hour  transcribed  "Wash- 
ington Inside  Out"  on  KMPC  Holly- 
wood. Contract  for  4  weeks  placed  thru 
Elwood  J.  Robinson  Adv.,  Los  Angeles. 
SERVICE  FINANCE  Co.,  Los  Angeles 
(loans),  on  April  23  added  five-weekly 
quarter-hour  transcribed  musical  pro- 
gram to  similar  schedule  five  times  per 
week  on  KMPC  Hollywood.  Contract  Is 
for  52  weeks.  Velma  Cloward  Adv.,  Los 
Angeles,  has  account. 
NORTHROP  AIRCRAFT  Inc.,  Haw- 
thorne, Cal.,  in  a  13-week  campaign 
which  started  in  late  April,  Is  \ising 
participation  in  "Sunrise  Salute"  on 
KNX  Los  Angeles  and  in  "Rise  and 
Shine"  on  KHJ  Los  Angeles.  Firm  also 
sponsors  daily  newscast  on  KMTR 
Hollywood  and  a  dally  spot  announce- 
ment schedule  on  KFAC  KFWB  KMPC 
KGPJ.  Placement  is  through  J.  Walter 
Thompson  Co.,  Los  Angeles. 
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Never  a  dull  moment 
on  this  station! 


World  Library  keeps  star  talent  on  the  air  round-fhe-cfockf 


No  program  let-downs  here . . .  the  World  Library  sees  to  that! 
Stations  subscribing  to  World's  Program  Service  broadcast 
sparkling  entertainment  ri^ht  around  the  clock— and  keep 
their  ratings  high. 

Brilliant  stars . .  .World  talent  includes  some  of  the  biggest  names 
(bands,  vocalists,  orchestras  and  novelty  groups)  in  the  busi- 
ness—and there  are  plenty  of  selections  to  work  with.  These 
artists  have  big  foUowings— a  ready-made  radio  audience  for 
your  advertisers. 

Life-like  reproduction  .  .  .World's  famous  Vertical-Cut  tran- 
scriptions were  voted  by  radio  engineers  in  a  nation-wide  Reuben 
H.  Donnelly  Corp.  poll  "the  highest  quality  reproduction." 

Latest  hits  . . .  tunes  that  everyone  wants  to  hear  now.  World 
sends  out  at  least  fifty  new  units  each  month. 

Variety . . .  The  4000  selections  of  the  basic  World  Library  in- 
clude material  for  every  type  of  program. 

Smartly-styled  shows  ...  To  round  out  its  service,  World  pro- 
ROADCASTING    •    Broadcast  Advertising 


vides  completely-written  continuities— 78  each  week— ready  to 
go  on  the  air  as  sustaining  or  sponsored  programs.  Station 
managers  are  enthusiastic  about  this  service  ...  for  instance 
Station  KGY,  Oljonpia,  Wash.,  writes— "w/fA  the  World 
Library,  anybody  can  go  out  and  sell  his  head  off!  " 

Why  be  satisfied  with  less?. .  .Join  the  leading  stations  (over 
300  of  them)  who  enjoy  World's  service.  Get  the  facts  now! 
Drop  a  line  to  World  Broadcasting  System,  Inc.,  711  Fifth 
Avenue,  New  York  22,  N.  Y. 


WORLD  LIBRARY 


World  Broadcasting  System,  Inc 

A  subsidiary  of  Oeeea  Records,  he. 


NEW  YORK 
HOLLYWOOD 


CHICAGO 
WASHINGTON 
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IN  READERSHIP 

where  only  one  publication  is  read! 

Among  general  advertising  publications  covering  the  entire 
field  of  advertising  and  marketing. ..it  often  happens  that  adver- 
tisers and  agencies  subscribe  for  only  one  publication.  This, 
they  feel,  covers  the  subject  insofar  as  they  are  concerned. 

Throughout  this  group  which  makes  a  practice  of  reading 
only  one  general  advertising  publication  ...  ADVERTISING 
AGE  leads  all  competitors  by  a  wide  margin  .  . .  and  especially 
among  agencies,  where  it  has  more  paid  subscribers  than  any 
other  general  advertising  paper. 

Because  of  its  exclusive  readership  and  its  widespread  in- 
fluence throughout  the  advertising  world  . . .  broadcasting  sta- 
tions use  more  advertising  in  ADVERTISING  AGE  than  in  any 
other  general  advertising  publication. 

Advertising  Age 

The  National  Newspaper  of  Marketing 

lOO  E.  Ohio  St.,  Chicago  II  •  330  W.  42nd  St..  New  York  18 


BELL  Telephone  Labs.  Is  producing  a 
"submersion-proof"  lip  microphone  for 
use  by  Invasion  troops  communications 
units.  New  mike  is  equipped  with  a 
special  gland  that  will  pass  air  but  ex- 
clude water  and  can  withstand  a  sub- 
mersion cycle  of  25  minutes  under  10 
inches  of  sea  water,  followed  by  baking 
at  125°  F.,  repeated  five  times  without 


AMERICAN  Cable  &  Radio  Corp.  and 

Its  subsidiary  companies  showed  a  net 
income  of  $2,197,476  for  1944,  as  com- 
pared with  a  net  of  $1,957,655  in  1943, 
according  to  the  company's  annual  re- 
port. Operating  revenues  increased  from 
$17,047,535  in  1943  to  $20,098,680  in  1944. 
ACRC  hold  substantially  all  the  stock 
of  All  America  Cables  &  Radio,  Com- 
mercial Cable  Co.,  Mackay  Radio  & 
Telegraph  Co.  and  Socledad  Anonlma 
Radio  Argentina,  companies  furnishing 
international  telegraph  service  by  cable 
or  radio. 


AUSTIN  EBERLE,  formerly  with  the 
AAF  technical  command  in  Chicago, 
has  joined  the  WJJD  Chicago  engineer- 
ing staff. 

NORMAN  JACOBOWITZ,  control  oper- 
ator at  WQXR  New  York,  Is  the  father 
of  a  boy. 

COL.  A.  R.  MARCY,  now  with  the  Sig- 
nal Corps  in  Hawaii  in  charge  of  all 
communications  In  the  Southwest,  is 
former  chief  engineer  of  WFBL  Syra- 
cuse. He  was  incorrectly  identified  with 
WSYR  Syracuse  April  23. 
ROBERT  BACHMAN,  CLARENCE  POL- 
MANTER  and  DON  RENNIS  are  new 
members  of  the  engineering  staff  of 
WJEF  Grand  Rapids,  Mich. 
SHEILA  FOUST  has  been  added  to  the 
engineering  staff  of  WKZO  Kalamazoo, 
Mich. 

A.  W.  FREESE,  vice-president  and 
works  manager  of  the  Majestic  Radio 
&  Television  Corp.,  Chicago,  has  been 
named  works  manager  of  the  radio 
plant  of  the  Crosley  Corp.,  Cincinnati. 
FRANK  W.  WARNER,  assistant  direc- 
tor of  purchases,  has  been  named  direc- 
tor of  purchases,  manufacturing  divi- 
sion, Crosley  Corp.  He  succeeds  J.  E. 
LAUTSBAUGH,  resigned. 

PAUL  LINDSAY,  WHEB  Portsmouth, 
N.  H.,  chief  engineer.  Is  the  father  of 
a  boy. 


Staley  Spots 

A.  E.  STALEY  MFG.  Co.,  Decatur, 
began  sponsorship  May  5  of  a  week- 
ly announcement  for  13  weeks  thru 
Hill  Blackett  &  Co.,  Chicago,  on 
WLS  WIBW  KMA  KMMJ  WDAY 
KFYR. 


Snow  in  September., 


down  South.. 


Cotton  is  the  16-county 
WSPA-Piedmont's  largest 
money  crop.  Over  27,500,000 
baled -pounds  each  year  are 
produced  in  Spartanburg 
County  alone. 


WSPA 


SPARTANBURG, 
SOUTH  CAROLINA 

Homeof!Camp  Croft 
5000  waHs  Day,  1000  waHt  Night 
950  kilocycles,  Rep.  by  HoMlngbery 


Mr.  Whitmore 


Stromberg  Carlson  Sales 
Over  55  Million  in  1944 

STROMBERG  CARLSON  Co., 
Rochester,  N.  Y.,  achieved  a  total 
of  $55,140,243  in  sales  for  the  year 
1944,  compared  to  $40,946,618  in 
1943,  according  to  the  annual  re- 
port released  to  stockholders.  Net 
profit  for  the  year  amounted  to 
$843,607  for  1944,  compared  with 
$726,815  for  1943. 

WHAM  Rochester,  N.  Y.,  S-C's 
owned  and  operated  station,  had 
its  most  profitable  year  in  1944,  and 
at  the  same  time  devoted  a  large 
amount  of  time  to  aid  community 
war  activities,  without  excessive 
interference  with  its  commercial 
schedules,  the  report  states. 

Special  surveys  made  in  1944 
have  shown  the  existence  of  a  large 
potential  market  for  the  postwar 
products  planned  by  S-C.  On  the 
basis  of  these,  plans  are  being  made 
"for  immediate  postwar  operations 
well  in  excess  of  prewar  volume," 
which  will  continue  through  a  pe- 
riod of  years,  according  to  the  re- 
port. 


IRVING  ROSE,  president  of  Revela- 
tion Patents  Holding  Co.,  New  York, 
has  announced  his  company  will  li- 
cense radio  set  manufacturers  to  \ise 
Synthetic  Bass  Patents  In  postwar  re- 
ceivers, intercoms,  public  address  am- 
plifiers and  record  players. 
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CHICAGO'S 


INDEPENDENT  STATION 
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74e  WHITE  SOXgW^^«^ 

WILL  BE  BROADCAST  BY 

JACK  BRICKHOUSE 

CHICAGO'S  ACE  SPORTS-ANNOUNCER 

Actual  play-by-play  description  fore  games,  Brickhouse  inter- 
of  all  home  and  out  of  town  viewsmembersof  the  White  Sox 
games.  •  In  the  15  minutes  be-      team  direct  from  the  diamond. 


This  versatile  nationally-known  sports 
announcer,  has,  during  his  career, 
broadcast  football,  boxing,  basketball, 
and  the  Democratic  and  Republican 
Conventions  in  1944  —  a  major  feat. 


WJJD,  Inc. 

230  North  Michigan  Avenue 
Chicago  1,  Illinois 


PAUL  H.  RAYMER 

366  Madison  Avenue 
New  York  City 


A  Ma^hUL  J)<dlL  STATION   20^000  V^ATTS 
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ANDREW  SOLUTION 

to-an 


^NTENNA  PROBLEM 


Faced  with  a  difficult  antenna  problem, 
E.  H.  Andresen,  Chief  Engineer  of  Chi- 
cago's Board  of  Education  Station  WBEZ,  called 
on  Andrew  engineers  for  a  solution.  The  prob- 
lem was  that  of  coupling  a  70-ohm  unbalanced 
coaxial  transmission  line  to  the  much  smaller 
balanced  impedance  of  the  antenna.  Uncer- 
tainty of  the  exact  value  of  the  antenna  impe- 
dance made  the  problem  difficult,  and  called 
for  some  kind  of  an  adjustable  coupling  device. 

Andrew  solved  the  problem  by  constructing  a 
quarter  wave  impedance  transforming  section 
with  a  concentric  "bazooka"  for  the  balance  con- 
version. Adjustments  were  made  by  varying  the 
average  dielectric  constant  in  resonant  section. 

This  problem  is  but  one  of  many  that  the  expe- 
rienced staff  of  Andrew  engineers  are  called 
upon  to  solve.  As  qualified  experts  in  the  field 
of  FM,  radio  and  television  anteima  equipment 
Andrew  engineers  have  solved  many  problems 
for  militaTy  and  broadcast  engineers. 

FOR  THE  SOLUTION  OF  YOUR  ANTENNA  PROBLEMS 
.  .  .  FOR  THE  designing,  ENGINEERING,  AND  BUILD- 
ING  OF  ANTENNA  EQUIPMENT  .  .  .  CONSULT  ANDREW 


•  Curve  shows  standing  waves 
determined  by  probing  electro- 
static field  in  "piccolo"  (section 
of  transmission  line  with  holes 
drilled  in  outer  conductor).  Wavy 
curve  represents  initial  condi- 
tions  before  adjustment;  straight 
line  shows  the  final  result  after 
adjustment  of  matching  unit. 


ANDREW  CO. 


363  East  75th  Street,  Chicago  19, 


•  Twin -barreled  dehydrat- 
ing unit  especially  designed 
for  WBEZ  bv  ANDREW  engi- 
peers.  Design  permits  leav- 
ing one  cartridge  in  service 
while  the  other  cartridge  is 
being  recharged. 


Separate  Offices  Opened 
By  Woodward  and  Keel 

SEPARATION  of  the  consulting 
engineering  partnership  of  Wood- 
v/ard  &  Keel  and  separate  opera- 
tion of  offices  by  the  two  were  an- 
nounced last  week.  John  J.  Keel 
disclosed  he  will  continue  in  the 


1/  . 


Mr.  Keel 


Mr.  Woodward 


consulting  practice  under  his  own 
name,  retaining  the  partnership's 
clientele,  and  will  headquarter  in 
the  Earle  Bldg.,  Washington,  D.  C. 
(phone:  NAtional  6153). 

J.  D.  Woodward  will  head  a  new 
engineering  organization  under  the 
firm  name  of  J.  D.  Woodward  & 
Associates,  with  offices  at  507  Water 
St.,  Baltimore  (phone:  Saratoga 
8535).  Mr.  Woodward  will  specialize 
in  manufacture  of  radio  transmit- 
ters and  industrial  electronic  equip- 
ment. 


RCA  Negotiates  Wage 
Contract  With  NABET 

CONTRACT  covering  wage  rates 
for  recording  engineers  at  New 
York  and  Chicago  studios  of  RCA 
Victor  division  of  RCA  has  been 
negotiated  with  NABET,  subject 
to  approval  of  the  War  Labor 
Board,  Allan  T.  Powley,  president 
of  the  union,  announced  last  week. 
NABET  was  certified  several 
months  ago  as  bargaining  agent 
for  recording  engineers,  technicians 
and  wax  recording  disc  makers  at 
the  RCA  studios  by  the  National 
Labor  Relations  Board. 

Meanwhile,  NLRB  announced 
certification  of  NABET  as  bar- 
gaining representative  for  engi- 
neers and  technicians  of  WSPR 
Springfield,  Mass.  The  Board  con- 
ducted an  election  April  9  to  deter- 
mine whether  a  majority  of  the 
employes  desired  union  affiliation. 
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Dante  Augostine 

DANTE  AUGOSTINE,  27,  techni- 
cian in  the  CBS  equipment  labora- 
tories, where  he  had  been  working 
on  special  assignment  for  the  Gov- 
ernment, was  killed  April  28  by 
an  electrical  charge.  CBS  execu- 
tives said  that  Mr.  Augostine,  who 
was  alone  in  the  laboratory  at  the 
time,  had  apparently  picked  up  a 
wire  with  both  hands,  completing 
a  circuit  of  500  volts  through  his 
body.  A  police  emergency  squad 
worked  for  six  hours  under  the  di- 
rection of  Dr.  Joseph  J.  C.  Mc- 
Donald, CBS  emergency  physician, 
in  a  futile  attempt  to  revive  the 
technician.  Mr.  Augostine  joined 
CBS  March  8,  1943.  His  wife 
survives. 
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IS  THE  ONLY  ONE 
THAT  COUNTS  IN  SOUND 

Regardless  of  high  quality  pick-up,  amplifica- 
tion, radio  broadcast  or  home  reception,  the 
end  result  is  the  only  one  that  counts  in  qual- 
ity sound  reproduction.  Perfect  sound  repro- 
duction from  40  to  15,000  cycles  plus  is  the 
end  result  of  the  Duplex  Speaker.  That's  the 
end  result  that  counts  with  top  sound  engi- 
neers and  discriminating  listeners. 

SEND    FOR  BULLETINS 


LANSING  CORPOPAT/ON 


1210  TAFT  BUILDING-HOLLYWOOD  28,  CALIFORNIA 
250  WEST  57  STREET«NEW  YORK  1  9,  N .  Y. 
IN  CANADA:  NORTHERN  ELECTRIC  COMPANY 


Radio  Programs  Hindered  by  'License 
Neurosis^  of  Broadcasters^  Says  Field 


Mr.  Field 


MOST  BROADCASTERS  exhibit 
a  mental  quirk,  best  labelled  a  'li- 
cense neurosis",  which  constitutes  a 
disturbance  to  the 
health  of  the 
country's  radio 
programs,  in  the 
opinion  of  Mar- 
shall Field,  pub- 
lisher of  the  Chi- 
cago Sun  and 
New  York's  PM, 
and  owner  of 
W  J  J  D  C  h  i  - 
cago  and  WSAI 
Cincinnati. 

In  a  current  best-seller,  Free- 
dom is  More  Than  a  Word  [U.  of 
Chicago  Press,  $2.50],  Mr.  Field 
devotes  a  chapter  to  radio  as  the 
important  new  major  media  of  dis- 
cussion. He  combines  with  the  chap- 
ter the  importance  of  public  opin- 
ion polling. 

Radio's  plight,  Mr.  Field  relates, 
crops  from  the  "alleged  threat,  pre- 
sumably hanging  over  each  radio 
station,  of  the  termination  of  its 
license  by  the  FCC  or  other  Federal 
authority."  Though  the  FCC  has 
given  every  evidence  of  "a  high  re- 
gard for  freedom  of  speech  in  radio 
and  has  avoided  giving  any  evi- 
dence of  prior  restraint — censor- 
ship— upon  broadcast  material,  sta- 
tion policies  are  formulated  as 
though  the  Commission's  definition 
of  'public  interest,  convenience  or 
necessity'  were  both  narrow  and 
dictatorial". 

Because   of  this   "license  neu- 


rosis", the  author  observes,  man- 1 
agers  have  so  avoided  controversial  i 
program  material  as  to  make  their  i 
offerings  "politically  insipid  rather ! 
than  as  challenging  as  they  should  \ 
be".  Eternal  vigilance  of  radio  free  i 
speech,  he  said,  is  just  as  important  j 
as  eternal  vigilance  of  the  other  i 
freedoms.  | 

Mr.  Field  contends  that  the  pub- 1 
lie  has  a  right,  and  sooner  or  later  | 
will  exercise  it,  to  keep  radio  from 
"becoming  still  another  means 
through  which  it  is  cajoled  and  co- 
erced into  accepting  the  ideas  of 
dominant  individuals  and  groups 
without  adequate  means  for  reply 
and  discussion." 

Touching  upon  what  has  become 
a  current  regulatory  controversy, 
Mr.  Field  argues  it  is  not  enough 
for  station  operators  to  talk  in 
terms  of  the  percentage  of  the 
entire  program  time  that  they  de- 
vote to  non-commercial  offerings. 
He  urges  a  voluntary  agreement 
among  networks  and  stations  for 
assignment  of  certain  choice  periods 
for   noncommercial  presentations. 

While  this  would  represent  a 
temporary  cut  in  revenue  and  would 
call  for  development  of  better  tech- 
niques, Mr.  Field  feels  that  it 
would  immediately  improve  the  at- 
titudes of  important  groups  to- 
ward the  social  role  of  stations  and 
would  be  "a  fine  investment  for  the 
industry  from  this  standpoint". 


WELI  Assignment 

CONSENT  has  been  granted  by  the 
FCC  to  voluntary  assignment  of 
license  of  WELI  New  Haven  from 
City  Broadcasting  Corp.  to  Con- 
necticut Radio  Foundation  Inc.,  a 
newly  formed  Connecticut  corpora- 
tion owned  by  the  Col.  Harry  C. 
Wilder  interests,  operator  of  WELI. 


BELL  TELEPHONE  LABS,  has  develop- 
ed a  "submersion-proof"  lip  microphone 
and  head  set  combination  especially  for 
use  of  the  armed  forces.  Manufactured 
by  Western  Electric  Co.,  the  set  is 
equipped  with  a  gland  which  will  pass 
air  but  exclude  water.  It  can  be  sub- 
merged 25  minutes  under  10  inches  of 
sea  water  and  has  been  tested  In  ovens 
of  125  degrees  Fahrenheit  repeated  five 
times  without  damage  to  the  instru- 
ment. 


GATEWAY 
TO  THE 
RICH 

TENNESSEE 
VALLEY 


WLAC 

&  0,0  0  0  WATTS 
NASHVILLE 
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?AUt  H 
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WHATEVER  affects  the  nation's  business  and  industry  ultimately 
affects  us  in  radio  and  television.  That's  why  I — and  many 
of  my  associates  —  read  The  Wall  Street  Journal  diligently.  It  can 
truthfully  be  said  this  publication  is,  to  those  interested  in  day-by- 
day  business  developments,  what  'round-the-clock  radio  news  is 
to  the  public.  It's  a  'must'  for  radio  ^        ^  \ 

executives."  ^^^•r!t-»_-v_--^^^^~i~^ 


JOHN  F.  ROYAL 

Vice  President 
National  Broadcasting  Company,  Inc. 


Ml 


"Like  most  important  business  news,  this  story  appeared  first  in  The  Wall 
Street  Journal.  That's  why  this  national  daily  is  "must"  reading  for  busi- 
ness men  who  need  to  be  fully,  accurately  and  quickly  informed.  And 
that's  what  provides  such  an  unusually  responsive  audience  for  advertisers. 


The  ONLY  National  Business  Daily 
Published  simultaneously  on  both  coasts 
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Off-Mike  at  San  Francisco 

(Continued  from  page  18) 


Announcing 

the  appointment  of 
MR.  GEO.  L.  KETCHAM 


Director  of 
PUBLICITY 
PROMOTION 
MERCHANDISING 
/or 

KTUL 

5000  WATTS 

in  Tulsa,  Oklahoma 

For  20  years,  one  of  the 
Southwest's  foremost  Public- 
ists and  Feature  Writers 


"Another  Service  for 
Our  Advertisers" 


FREE  &  PETERS,  Inc. 


National  Representatives 


the  stewardess  checked  his  pulse, 
looked  at  the  thermometer,  declared 
his  temperature  normal,  then  real- 
ized her  error.  Baukhage  also  had 
his  temperature  taken — after  he 
quit  laughing. 

*  *  * 

PAUL  H.  APPLEBY,  vice-presi- 
dent and  general  manager  of  KIRO 
Seattle,  files  daily  reports  on  the 
Conference  to  his  station.  Before 
entering  radio  he  v/as  special  ad- 
visor to  the  then  Lend-Lease  Ad- 
ministrator Stettinius.  He  authored 
America's  proposals  for  the  United 
Nations  Food  &  Agriculture  Or- 
ganization. 

*  !f  * 

ELSA  MAXWELL,  famed  party 
hostess,  is  now  a  fullfledged  com- 
mentator. She's  doing  a  daily  stint 
on  Mutual.  To  make  it  official  MBS 
officials  turned  the  tables  and 
threw  a  "coming  out"  breakfast  for 
Elsa  at  the  St.  Francis. 

*  *  * 

TO  H.  V.  KALTENBORN,  NBC 
commentator,  the  San  Francisco 
session  marks  two  anniversaries — 
his  25th  international  conference 
and  seventh  anniversary  of  broad- 
casting for  one  sponsor — the  Pure 
Oil  Co.  He  has  been  on  the  air  23 
years. 

A  HOUSEWIFE  and  mother  of 
twin  sons  in  the  service  is  covering 
for  WEOA  Evansville.  She  is  Mar- 


garet Rosencranz,  who  conducts  the 
daily  Inside  Evansville.  Also  cov- 
ering for  WEOA  and  WGBF,  li- 
censed to  Evansville-On-the-Air 
Inc.,  is  Clarence  Leich,  station's 
manager.  Mrs.  Rosencranz's  sons 
are  Lt.  Allen  Rosencranz,  Army 
medical  administration  corps  sta- 
tioned in  West  Virginia,  and  Lt. 
Albert  Rosencranz,  Army  Engi- 
neers, in  the  Philippines. 

*  *  * 

LESLIE  BALOGH  BAIN,  commen- 
tator of  WIOD  Miami,  is  protect- 
ing his  station,  the  McNaught  Syn- 
dicate and  the  James  M.  Cox  news- 
papers. 

*  *  * 

AMONG  STATIONS  represented 
at  the  Conference  is  KALW  San 
Francisco,  noncommercial  educa- 
tional FM  outlet  licensed  to  Board 
of  Education,  San  Francisco  Uni- 
fied District.  Staffers  include  Ed- 
gar S.  Anderson,  Albert  Granes, 
Kathleen  Hirschl,  James  C.  Mor- 
gan, Ken  Neilson. 

ONE  OF  BUSIEST  individuals  at 
Conference  is  Paul  Bolton,  news 
editor  of  KTBC  Austin.  He's  do- 
ing a  daily  direct  broadcast  for  his 
own  station  plus  KRLD  Dallas, 
KGKL  San  Angelo,  KBST  Big 
Springs,  KRBC  Abilene,  KRI'S 
Corpus  Christi,  KPLT  Paris  and 
occasionally  others.  In  addition 
he's  filing  copy  for  several  Texas 


newspapers.  Before  joining  KTBC 
Paul  was  INS  bureau  chief  ini 
Austin. 

*  *  * 

FROM  INDIANA  comes  William- 
Randolph,  news  editor  of  WKMO 
Kokomo,  250-w  outlet,  who  is  filing, 
daily  copy.  He's  also  cutting  rec- 
ords of  interviews  for  broadcast  on 
his  station.  WKMO  is  one  of  few 
locals  so  far  from  West  Coast  go- 
ing all-out  for  Conference  cover- 
age on  strictly  public  service  basis. 

BOB  TROUT,  veteran  CBS  news- 
man and  former  Presidential  an- 
nouncer, recalling  opening  broad- 
cast from  his  opera-box  studio,  de- 
clared he  has  been  in  many  "tight" 
places  but  nothing  to  compare  to 
putting  the  Conference  on  the  air. 
Despite  rigid  measures  to  admit 
only  accredited  correspondents  to 
radio  boxes,  the  CBS  booth  was 
jammed  to  overflowing  and  Bob 
had  to  elbow  spectators  while  he 
spoke  into  a  microphone. 

*  *  * 

MAJ.  E.  Z.  JONES,  manager  of 
WBBB  Burlington,  N.  C,  on  Army 
furlough,  is  sending  daily  wire-re- 
corded commentaries  and  interviews 
to  his  station. 

*  *  * 

BEN  BEZOFF,  news  chief  of 
KMYR  Denver,  is  filing  a  daily 
newscast  for  nightly  broadcast. 

*  *  * 
HAROLD  SAFFORD,  program  di- 
rector of  WLS  Chicago,  finds  the 
wire  recorder  a  handy  gadget.  He's 
interviewing  delegates  on  the  im- 
pact of  UNCIO  decisions  on  mid- 
westerners  and  shipping  wire  reels 
airmail  to  Chicago. 

«      *  * 

MBS  on  May  20  starts  another 
weekly  quarter-hour  news  program 
based  on  the  Conference,  with  four- 
minute  commentaries  from  Paul 
Schubert  in  New  York  and  Leo 
Cherne  and  William  Hillman,  both 
in  San  Francisco.  Program  replaces 
Stanley  Dixon,  commentator. 

*  *  * 
UNITED  PRESS  Radio  News 
Service  is  transmitting  a  daily  five- 
minute  commentary  written  by 
Robert  K.  Miller,  UP  correspond- 
ent, for  broadcast. 
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before  your  eyes..? 


In  a  tight  spot  because  radio  spots  are  so  tight? 
And  the  network  shows  are  sold  solid? 
Mr.  —  we  can  get  you  out  of  that  dilemma ! 
You'll  see  eye  to  eye  with  us  on  this  solution. 
Because  the  people  know  a  good  thing  when  they  see  one. 

The  show  of  shows  today  is  motion  pictures. 
Yes,  motion  picture  advertising  is  the  soundest  answer  to  your 
promotion  problem  right  now!  Just  think,  you 
can  buy  up  to  11,000  theaters. 
That's  tops  for  licking  the  scarcity  of  space 
that  currently  exists  in  other  media. 
It  all  happens  in  one  minute  —  but  it  opens  the  door  to  more 
new  business  than  you  ever  dreamed  of  seeing  in  one  spot. 

For  there's  nothing  quite  like  this  unique 
medium, to  reach  all  the  audience  and  deliver  all 
your  sales  message.  These  one  minute  films  dominate  the 
area  you  wish  to  cover  because  they  are  shown  in 
neighborhood  theaters  to  folks  in  their  very  own  community. 

So  how  can  you  miss  with  such  an  unusually 
powerful  advertising  program? 
Movies  are  so  easy  to  see,  so  easy  to  hear.  Always 
with  human  appeal,  these  films  soften  people's 
hearts,  open  their  purses.  No  other  medium  brings 
the  story  you  have  to  tell  closer  home. 
No  other  medium  sells  like  moving  pictures! 
You'd  expect  an  advertising  effort  of  this  calibre  to  be  expensive! 
Not  on  your  life!  Actually  it  costs  less  than  ordinary  advertising. 

Motion  Picture  Advertising  Service  and  United  Film 
Service  handle  all  production,  distribution  and  billing. 
Get  full  facts  NOW  —  they'll  pay  you  big  dividends! 


United  Film 

Motion  Picture  Advertising 

Service,  Inc. 

Service  Co.,  Inc. 

2449.  Charlotte  St. 

70  E.  45th  St.,  New  York,  N.  Y. 

Kansas  City,  Mo. 

1 032  Carondelet  St.,  New  Orleans,  La. 

333  N.  Michigan  Ave.  ^ 

^    141  Walton  St.,  Atlanta,  Ga. 

Chicago,  III. 

82  Madison  Ave.,  Memphis,  Tenn. 

4736  17fh  Ave.  So. 

418  Watts  BIdg.,  Birmingham,  Ala. 

Minneapolis,  Minn. 

923  15th  St.,  N.  W.,  Washington,  D.  C. 

1 1  McLean  Ave. 

3  Langdon  Sq.,  Cambridge,  Mass. 

Detroit,  Mich. 

2339  Bryn  Mawr  Ave.,  Philadelphia,  Pa. 
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Station  Direcloi 


Richmond^  Petersburg^  Va.  Stations 
Allotved  Under  Amended  Applications 


FINAL  ACTION  assuring  new 
commercial  stations  for  Richmond 
and  Petersburg,  Va.,  was  taken 
last  week  by  the  FCC  when  con- 
struction permits  under  amended 
applications  were  granted  Thomas 
G.  Tinsley  Jr.  and  Grace  Covenant 
Presbyterian  Church,  Richmond, 
and  Southside  Virginia  Broadcast- 
ing Corp.,  Petersburg. 

Under  the  Richmond  grants  Mr. 
Tinsley  will  operate  a  new  station, 
WALV,  on  1450  kc  with  250  w, 
using  facilities  of  WBBL,  licensed 
to  Grace  Covenant.  The  church  sta- 
tion will  operate  limited  time  Sun- 
days. In  both  the  Richmond  and 
Petersburg  grants,  the  War  Pro- 
duction Board  notified  the  FCC 
that  WPB  requirements  had  been 
met. 

Grants  were  the  outgrowth  of  a 
policy  adopted  by  the  Commission 
last  December,  whereby  through  the 
"conference"  method  two  new  Vir- 


ginia stations  were  granted  and  fa- 
cilities of  three  others  improved 
[Broadcasting,  Dec.  25]. 

Mr.  Tinsley,  president  and  di- 
recting head  of  WITH  Baltimore, 
in  June  1944  made  arrangements 
to  lease  for  10  years  the  equipment 
of  WBBL,  a  noncommercial  relig- 
ious station,  then  operating  on  1240 
kc  with  100  w  power  [Broadcast- 
ing, June  12,  1944].  Under  the 
transaction  Mr.  Tinsley  is  to  pay 
$30,000  for  the  lease-hold,  $10,000 
the  first  year  and  the  balance 
spread  over  nine  years. 

On  Dec.  19,  1944,  following  the 
conference  between  applicants,  John 
A.  Willoughby,  assistant  chief  en- 
gineer in  charge  of  broadcasting, 
and  Rosel  H.  Hyde,  then  assistant 
general  counsel  in  charge  of  broad- 
casting, the  Commission  granted 
Mr.  Tinsley  a  construction  per- 
mit for  a  new  station  (WLAV) 
in   Richmond   sharing  time  with 
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OR  SHEETS> 


AtK  VOUR  DlfTRIBUTOR 

ABOUT 


KDAL 


DULUTH 


Duluth  is  among  the  first  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  ^130,000,- 
000  annually.  You  figure  out  how 
many  brogues  and  boots  that  means! 

Thanks  to  its  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
instance,  an  independent  coinciden- 
tal daytime  survey  made  in  Virgin- 


ia, Minnesota  (60  tniles  from  Du- 
luth, and  with  an  NBC  station  of 
its  own)  showed  that  KDAL  had 
more  than  nine  times  the  audience 
of  the  other  Duluth  station,  with 
more  than  70%  as  large  an  audi- 
ence as  the  local  Virginia  NBC 
station ! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.  Don't  take  our 
word  for  it.  Ask  your  local  distrib- 
utor. He  knows — and  ten  to  one 
he'll  say  "KDAL"! 


1000  WATTS   .    610  KC  .  CBS 

FREE  &  PETERS,  INC.,  Exclusive  Representatives 


WBBL.  At  the  same  time  the  FC 
granted  a  construction  permit  I 
change  frequency  of  WBBL  froi 
1240  kc  to  1450  kc,  change  hour's  <: 
operation  and  share  time  wil; 
WALV.  Effect  of  the  two  granti 
according  to  the  Commission' 
memorandum  opinion  "was  to  e 
tablish  one  unlimited  time  statici 
in  Richmond  (WALV)". 

The   Commission's   grants  la: 
week  were  subject  to  the  conditio 
that  permittees  shall,  when  mi 
terials  and  personnel  become  avai'  a 
able,  file  applications  to  compleii 
construction   in   accordance   wit  is 
FCC  rules  and  regulations.  Unde;  lie 
the  grants  WALV  will  operate  ful 
time  except  on  Sundays  between  ijl! 
a.m.  and  12:15  p.m.  and  8-9  p.m 
when  WBBL  will  be  on  the  air  witfgi 
religious  programs. 

The  Southside  Virginia  grant" 
will  give  Petersburg  its  first  stal"' 
tion  since  WPID  suspended  mor 
than  a  year  ago.  New  station  wil 
have  the  call  letters  WBHD  an 
will  operate  on  1240  kc  with  250  v, 
unlimited.  Licensee  corporation 
controlled  by  Louis  H.  Petersor 
president,  who  owns  and  operate 
the  Bowman  Co.,  advertising  agen 
cy,  and  Jonas  Weiland,  vice-presi 
dent,  operator  of  WFTC  Kinston 
N.  C,  each  holding  48%  interest. 

Messrs.  Peterson  and  Weilan 
originally  sought  the  1490  kc  chan 
nel  with  100  w  power,  but  as  a  re 
suit  of  the  conference  they  agreec 
to  take  1240  and  increase  power  t( 
250  w.  An  original  grant  was  mad 
last  December  but  an  amended  ap 
plication  was  filed  in  January,  fol 
lowing  adoption  of  the  supplementa 
freeze  order. 

A  construction  permit  also  was 
granted  last  week  to  American  Co- 
lonial Broadcasting  Corp.  for  s 
new  station,  WKVM,  at  Arecibo 
Puerto  Rico.  A  conditional  gran#' 
was  issued  last  December  but  un-jf 
der  the  supplemental  freeze  order 
of  last  January  an  amended  appli- 
cation was  filed.  WPB  on  April  16 
notified  the  FCC  it  had  approved 
application  for  necessary  construc- 
tion for  the  station.  WKVM  will 
operate  on  1230  kc  with  250  w,  un- 
limited. 


"y/ie  COMBINATm 
tirGEORG/A 


COMBINATION 


J|.     Page  64    •    May  7,  1945 


"^Xe  Georgia 


MAJOR  TDin 
MARKET   I  KIU 

^  Represented  by 


BROADCASTING    •    Broadcast  Advertising 


IRadio  Activity  of  U.  Offices 
jCurtailed  Under  Budget  Cuts 


WAR  RADIO  activities  of  the  Fed- 
I  eral  Government  last  week  were 
preparing  for  the  transition  to  a 
one-war  basis  following  recommen- 
dations by  President  Truman  for 
reductions  of  more  than  $80,000,000 
I  in  the  budget  estimates  of  eight 
'  war  agencies. 

;!  Most  affected  by  the  cut,  as  far 
fias  radio  activities  are  concerned,  is 
lithe  OWI  for  which  the  President 
asked  $42,000,000,  a  reduction  of 
$12,000,000  from  the  amount  the 
agency  had  estimated  some  months 
ago  would  be  necessary  for  its  op- 
erations during  the  fiscal  year  be- 
ginning next  June  30  if  both  wars 
*  continued. 

ABSIE  to  Suspend 
OWI  said  the  saving  in  the  pro- 
posed budge  will  be  made  possible 
largely  because  of  the  ending  of 
psychological  warfare  against  Ger- 
many. Shortwave  activities  from 
East  Coast  transmitters  to  Europe 
will  be  simplified  and  the  number  of 
programs  relayed  via  stations  in 
England  and  North  Africa  will  be 
cut  in  half.  The  OWI's  powerful 
station  in  Europe,  ABSIE,  will 
suspend  operations  in  90  days. 

However,  OWI  will  have  impor- 
tant tasks  to  perform  in  Europe 
9in  the  early  part  of  the  transition 
to  peace  and  radio  will  play  an 
^important  role  in  this  work.  Elmer 
Davis,  OWI  director,  said  that  be- 
cause of  destruction  of  carrier  com- 
munication and  shortage  of  news- 
print radio  vdll  be  the  principal 
source  of  news  in  the  conquered 
seountries  for  some  time  to  come, 
both  to  the  listener  directly  and  for 
:  providing  news  for  the  press. 
,    OWI's   European  job  will  em- 
brace:   (1)   Cooperation  with  the 
Hies  and  the  Army  in  control  over 
information  media  in  Germany  and 
'  inauguration  of  the  long-term  re- 
education campaign,  later  to  be 
'burned  over  to  other  agencies;  (2) 
icontinuation  of  programs  to  enlist 
OBupport  of  neutral  and  Allied  coun- 
I  tries  for  the  war  in  the  Pacific  and 
( understanding  of  America's  post- 
I  European  war  aims;  (3)  counter- 
I  icting  Axis  propaganda  of  the  last 
ive  years  directed  against  the  U.  S. 
n  the  liberated  countries;  (4)  en- 
isting  cooperation  in   allied  and 
iberated  nations  in  behalf  of  trans- 
port and  supply  needs  of  American 
"  'orces  quartered  in  these  areas. 
OWI  plans  for  intensification  of 
psychological  warfare  in  the  Pa- 
'.ific  include  a  stepped-up  radio  of- 
fensive from  its  transmitters  in 
I5an  Francisco,  Hawaii,  Saipan  and 
i)ther  points.  In  addition  to  propa- 
ganda broadcasts  to  the  heart  of 
Tapan,  the  agency  will  endeavor  to 
nlist  "the  greatest  possible  sup- 
lort"  from  the  Japanese-occupied 
lations  in  the  Pacific  and  the  Far 
Cast. 

On  the  domestic  front,  OWI  plans 
nly  a  small  reduction  in  operations 
:"au.se  of  the  cessation  of  the 
European  war.  The  agency  had 
iihrnitted  an  estimate  calling  for 


an  8%  cut  for  the  Domestic  Radio 
Bureau,  to  be  made  possible  by  the 
elimination  of  some  campaigns  and 
gradual  lessening  of  emphasis  on 
others.  On  the  other  hand,  radio 
activities  will  be  intensified  to  main- 
tain production  for  the  war  with 
Japan,  obtain  nurses  and  recruits 
for  the  merchant  marine. 

To  obtain  vital  information  need- 
ed in  connection  with  its  home 
front  campaigns,  the  Domestic 
Branch  is  asking  for  an  appropria- 
tion of  $128,500  to  restore  its  Di- 
vision of  Surveys  which  was  elim- 
inated by  the  78th  Congress.  The 
funds  requested  would  go  largely 
for  farming  out  work  to  commercial 
agencies  to  determine  reactions  of 
listeners  and  readers  to  OWI  war 
messages.  Such  data  is  regarded  as 
extremely  valuable  in  overcoming 
public  resistance  to  campaign  ap- 
peals. 

Other  agencies  concerned  with 
radio  which  are  affected  by  the  re- 
ductions are  Office  of  Censorship, 
cut  20%;  War  Production  Board, 
cut  18%;  and  Office  of  Scientific 
Research  &  Development,  cut  14%. 

Discontinuance  of  censorship  "in 
some  areas"  is  given  as  the  ex- 
planation for  the  reductions  in  OC. 
The  WPB  budget  anticipates  re- 
moval of  numerous  control  orders 
over  materials  but  little  change  is 
planned  for  the  Radio  &  Radar 
Division  because  of  the  continuation 
of  large  military  requirements  for 
the  Pacific  war  (see  page  16).  Re- 
ductions in  OSRD  expenditures  are 
accounted  for  by  termination  of 
contracts  for  research  which  cannot 
be  completed  in  time  to  help  the 
war  effort.  These  include  radio  and 
radar  projects  of  a  "classified" 
nature. 


LINDLAHR  TO  BLUE 
FOR  SERVTAN  SEEN 

SERUTAN  Co.,  Jersey  City,  be- 
fore July  1  will  move  Victor  H. 
Lindlahr  from  his  transcribed  spot 
broadcasts  on  more  than  20  stations 
to  a  five-weekly  quarter-hour  pro- 
gram on  a  full  network,  probably 
Blue-ABC.  Commercials  will  be  for 
both  Serutan  and  Nutrex. 

On  July  1  Grant  Adv.,  New  York, 
takes  over  the  three-way  account, 
including  Serutan,  Nutrex  and  the 
Journal  of  Living  Publishing  Co., 
New  York.  Raymond  Spector  Co., 
New  York,  has  been  handling  Seru- 
tan. P.  Wesley  Combs,  Grant  ac- 
count executive,  said  no  radio  will 
be  used  for  the  Journal  account 
until  the  paper  shortage  eases  but 
a  radio  campaign  to  double  circu- 
lation will  be  started  at  that  time. 

Serutan  Co.  for  Nutrex  and 
Serutan  will  continue  two  Blue- 
ABC  programs,  Drew  Pearson, 
Sun.,  7-7:15  p.m.  170  stations  and 
Don  Gardiner,  Sun.  7:15-7:30  p.m. 
165  stations,  Mr.  Combs  said,  and 
v/ill  also  go  ahead  with  Alexander's 
Mediation  Court  on  12  Mutual  sta- 
tions. Sun.  8-8:45  p.m. 


REFUSAL  TO  BARGAIN 
DEFENDED  BY  WAYS 

TURNOVER  in  its  personnel  since 
a  majority  voted  to  join  the  IBEW 
relieves  the  obligation  to  bargain 
with  the  union  and  negates  the 
unfair  labor  practice  charge  made 
against  the  station,  counsel  for 
WAYS  Charlotte,  N.  C,  contended 
last  week  at  oral  argument  before 
the  National  Labor  Relations 
Board.  The  station  is  disputing  the 
report  of  an  NLRB  trial  examiner 
which  recommended  that  WAYS  be 
required  to  recognize  the  union  as 
the  representative  of  its  transmit- 
ter technicians  [Broadcasting, 
Dec.  11,  Jan.  1]. 

Whiteford  S.  Blakeney,  WAYS 
counsel,  admitted  the  station  re- 
fused to  bargain  at  a  time  when 
the  union  had  a  majority  but  argued 
that  the  Supreme  Court  decision  in 
the  Franks  Bros,  case,  cited  by  the 
examiner,  does  not  apply. 

Freeman  L.  Hurd,  representing 
IBEW,  said  the  right  of  collective 
bargaining  should  not  be  denied 
because  of  the  size  of  the  unit.  The 
Board  is  expected  to  issue  its  rul- 
ing within  the  next  two  weeks. 


WHEELER  SUGGESTS 
'BOTH  SIDES'  LAW 

LEGISLATION  compelling  radio 
to  present  both  sides  of  controver- 
sial issues  and  to  restrict  Govern- 
ment propaganda  on  the  air  was 
hinted  Thursday  by  Sen.  Burton  K. 
Wheeler  (D-Mont.),  chairman  of 
the  Interstate  Commerce  Commit- 
tee, during  an  attack  by  Sen.  Rob- 
ert A.  Taft  (R-0.)  on  the  use  of 
radio,  newspapers  and  newsreels 
for  State  Dept.  "propaganda". 

Sen.  Taft  criticized  a  broadcast 
on  Mutual  April  6,  conducted  by 
Bessie  Beatty,  during  which,  he 
charged,  Leo  Cherne,  a  MBS  com- 
mentator, was  presented  as  a  "great 
authority  of  Bretton  Woods". 

Sen.  Wheeler  declared  that  "con- 
stantly propaganda  is  put  on  the 
radio  by  men  whom  they  claim  are 
experienced  in  the  particular  line, 
whereas,  as  a  matter  of  fact,  if  we 
check  up  on  many  of  the  columnists 
and  others  who  speak  on  the  radio, 
we  find  that  they  do  not  know  any- 
thing about  the  subject  on  which 
they  speak,  they  do  not  give  the 
facts,  and  they  present  only  one 
side  of  the  issue." 


Hoekstra  Elevated 

JERRY  HOEKSTRA,  war  program 
director  of  KMOX  St.  Louis,  last 
week  was  named  assistant  to  Frank 
B.  Falknor,  general  manager,  re- 
placing Arthur 
Casey,  who  re- 
signed to  become 
executive  assis- 
tant to  Merle  S. 
Jones,  general 
manager  of  WOL 
Washington 
J  «;s^^  [Broadcasting, 
ill  '-'^WY  April  ,30].  Mr. 

Hoekstra  joined 
Mr.  Hoekstra     KMOX  -  CBS  in 
1934,  established 
and  has  directed  the  KMOX  public 
affairs  department. 
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Committees  Plan 
For  Clear  Agenda 

Shepard,  Craven  Are  Chosen 
As  Officers  by  Regionals 

PRELIMINARY  preparations  for 
clear-channel  hearings  before  the 
FCC,  beginning  Sept.  5  [Broad- 
casting, April  30],  were  made  last 
week  in  meetings  of  the  Clear 
Channel  Broadcasting  Service  and 
the  Regional  Broadcasters  Commit- 
tee, while  Committee  4  on  Surveys 
held  its  third  session. 

At  the  RBC  meeting  in  New  York 
Wednesday  John  Shepard  3d, 
Yankee  Network  board  chairman, 
was  elected  chairman  of  the  region- 
al group  and  T.  A.  M.  Craven, 
vice-president  of  the  Cowles  Broad- 
casting Co.,  was  chosen  vice-chair- 
man. 

The  CCBS,  convening  Thursday 
in  the  Washington  offices  of  Louis 
G.  Caldwell,  its  counsel,  heard  from 
Mr.  Caldwell  a  report  on  Wedfies- 
day's  session  of  Committee  4.  Al- 
though no  formal  announcement 
was  made,  other  than  that  no  deci- 
sions were  reached,  the  Committee 
4  meeting  is  said  to  have  adjourned 
during  heated  debate  as  to  whether 
the  contemplated  rural  listening 
survey  [Broadcasting,  April  23] 
should  include  families  living  with- 
in clear-channel  station  primary 
service  areas  as  well  as  those  liv- 
ing outside  primary  areas. 

Program  Questions 

Argument  arose,  too,  over  a  pro- 
posed set  of  questions  on  programs, 
which  some  members  felt  placed 
the  FCC  in  the  category  of  inquir- 
ing too  closely  as  to  type  of  pro- 
grams on  the  air  in  violation  of 
Sec.  326  of  the  Communications 
Act.  The  Bureau  of  the  Census, 
Dept.  of  Commerce,  will  conduct 
the  survey,  which  is  slated  to  get 
under  way  late  this  month.  An- 
other meeting  of  Committee  4  will 
be  called  just  before  the  survey  be- 
gins. 

Attending  the  Regional  Broad- 
casters Committee  meeting  were: 
Messrs.  Shepard  and  Craven; 
E.  B.  Craney,  KGIR  Butte,  Mont.; 
Walter  J.  Damm,  WTMJ  Milwau- 
kee; Hoyt  B.  Wooten,  WREC  Mem- 
phis; Paul  D.  P.  Spearman,  Wash- 
ington, counsel  for  RBC. 

Attending  Thursday's  CCBS 
meeting  were :  Harry  Stone,  George 
Reynolds,  WSM  Nashville;  Lee  B. 
Wailes,  J.  W.  Steen,  D.  A.  Myer, 
KDKA  Pittsburgh;  R.  Morris 
Pierce,  Leo  J.  Fitzpatrick,  Alf 
Thomas,  WJR  Detroit;  A.  W. 
Shropshire,  WSB  Atlanta;  William 
A.  Fay,  WHAM  Rochester;  J.  0. 
Maland,  Paul  A.  Loyet,  Frank 
Scott,  WHO  Des  Moines;  Duke  M. 
Patrick,  WOAI  San  Antonio; 
George  S.  Smith,  Philip  J.  Hennes- 
sey Jr.,  WWL  New  Orleans 
(Messrs.  Smith  &  Hennessey  also 
represented  WHAM) ;  Dr.  Leon 
Levy,  George  Lewis,  WCAU  Phila- 
delphia; Frank  P.  Schreiber,  WGN 
Chicago;  Robert  E.  Dunville,  WLW 
Cincinnati;  Glenn  A.  D.  Snyder, 
WLS  Chicago. 
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Grabhorn  REC  Head 

MURRAY  GRABHORN,  Blue- 
ABC,  was  elected  president  of  the 
Radio  Executives  Club  of  New 
York  last  Thursday.  Other  officers, 
announced  by  former  president 
Warren  Jennings,  manager  of  the 
New  York  office  of  WLW  Cincin- 
nati, are:  Craig  Lawrence,  WHOM 
New  York,  vice-president;  Helen 
Wood,  secretary;  Claude  Barerre, 
WEAF  New  York,  treasurer.  They 
will  be  installed  May  17.  Gene 
Carr,  on  leave  from  WGAR  Cleve- 
land to  serve  as  radio  section  chief 
for  the  Seventh  War  Loan  drive, 
told  the  meeting  the  radio  schedule 
calls  for  an  average  of  four  pro- 
grams or  announcements  per  day. 


Murine  Spots 

MURINE  Co.,  Chicago,  began  spon- 
sorship April  23  of  transcribed 
spots  for  52  weeks  thru  BBDO, 
Chicago,  on  WAKR  KGNC  KGHL 
KFYR  KIDO  WHBC  WTMA 
KFBC  WBLK  WDAY  WGST 
WTOC  WMAZ  WHP  WSAZ  WSLI 
WSFA  WTAR  KROW  WPTF  KOH 
WGBI  KTBS  KWTO  WTTM 
KTUC  WNAX  KGIR  KPFA 
KRBM. 


RADIO  WRITERS  GUILD,  New  York, 
has  postponed  until  early  in  June  its 
national  councU  meeting  In  Chicago. 
Chief  business  will  be  to  adopt  a  mini- 
mum basic  agreement  for  contracts. 
Minimum  payment  demand  is  "far 
down  the  list"  and  may  not  be  Included 
in  the  first  national  contract. 


Add  almost  any 


. . .  and  you'll  have  a  famaiar  picture. 
In  your  newspapers  and  magazines  you 
see  leading  statesmen  of  the  United 
Nations,  speakers  at  Red  Cross  and  War 
Bond  rallies,  and  stars  of  screen  and 
radio. ..paired  with  the  Western  Electric 
639  Microphone. 

The  much  photographed  Cardioid — 
designed  by  Bell  Labs— was  a  pace  setter 
when  it  was  introduced  back  in '38.  It's 
still  a  pace  setter  in  '45. 

Though  war  has  interrupted  our  work 
for  broadcasters,  the  vast  experience  it 
has  given  us  will  surely  pay  dividends 
in  finer  microphones  for  tomorrow. 

Western  Electric 


"YOUR 


ROCHESTER,  N.  Y. 


Buy  War  Bonds— and  hold  them! 


50,000  WATT 
CLEAR  CHANNEL 
1180  ON  DIAL 


Affiliated  with  the 

NATIONAL  BROADCASTING  COMPANY 

National  Sales  Representafive 
GEORGE  P.  HOLLiNGBERY  CO. 


Hands-Oflf  Policy 
On  KFI  News  Plan 

FCC  Won't  Interfere  Unlesi 
Reporting  Is  Not  Objective 

DESPITE  protests  from  the  Stat! 
Assembly  of  California  against  th« 
news  policy  of  KFI  Los  Angeles 
the  FCC  will  maintain  a  "hands 
off"  attitude  unless  it  should  de 
velop  that  KFFs  new  policy  is  "nol 
in  accord  with  the  principle  of  ob 
jective  presentation  of  the  news" 
the  Commission  last  week  notifiec 
the  State  Assembly. 

By  a  vote  of  65-3  the  California 
legislators  on  April  12  adopted 
resolution  requesting  the  FCC  tc 
investigate  the  station's  new: 
policy  and  "any  other  action  which 
results  in  the  control  of  news  by 
owners  of  radio  stations".  Copiei 
of  the  resolution  were  sent  to  all 
Members  of  Congress. 

In  a  letter  to  Arthur  A.  Ohni 
mus,  chief  clerk  of  the  California' 
State  Assembly,  the  Commission 
cited  Sec.  3(h)  of  the  Communica 
tions  Act  which  specifically  pro 
vides  that  stations  are  not  common 
carriers,  and  Sec.  326  which  ex- 
pressly forbids  the  Commission  to 
exercise  censorship  over  programs. 
It  was  pointed  out,  however,  that 
the  FCC  does  review  overall  opera- 
tions of  stations. 

"The  Commission  is  fully  con- 
versant with  the  situation  and  is 
awaiting  developments,"  said  the 
letter.  "Should  it  develop  that 
KFI's  new  policy  is  not  in  accord 
with  the  principle  of  objective  pres- 
entation of  the  news  and  represents 
the  adoption  of  a  definite  editorial 
policy  by  the  station,  a  violation  of 
the  Mayflower  decision  would  be 
involved.  In  such  a  situation,  the 
Commission  could  then  call  uponi 
Station  KFI  in  connection  with  its 
application  for  renewal  of  license 
to  show  why  its  license  should  not 
be  withdrawn  because  of  its  failure 
to  operate  in  the  public  interest." 

Effective  March  1  KFI  banned 
all  local  commentators  "expressing 
personal  opinions"  and  confined  its 
newscasts  to  analyses  and  objective 
reporting  [Broadcasting,  Feb.  12, 
19].  News  personnel  must  be  em- 
ployed by  the  station  and  not  by 
individual  sponsors. 


IN  A  CITY 
WHERE  RETAIL 
SALES  AVERAGE 
$1,835.00 
PER  CfFlTA 


J  TRUITT,M,r 

RADIO  PARK^  SALISBURY,  MD. 

MUTUAL  BRQADCASTINC  SYSTEM 
MARYLAND  COVERAGE  NETWORK 
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BMI,  Marks  Plan 
to  Appeal  Decision 

'S'iSCAP  Wins  Pecora  Verdict 
[n  Membership  Withdrawal 

BROADCAST  MUSIC  INC.  and 
Sdward  B.  Marks  Music  Corp. 
jdll  appeal  decision  of  the  New 
fork  Supreme  Court  which  on 
Hay  3  ruled  that  performing  rights 
0  songs  controlled  by  ASCAP 
members  rfemain  with  the  Society 
!ven  though  the  copyright  holder 

'^nay  withdraw  his  own  member- 
ship from  the  organization.  Spe- 
'lifically,  the  court  held  that  when 
ilarks  withdrew  from  ASCAP  at 
he  end  of  1940,  he  could  not  take 
,'rith  him  the  performing  rights  on 
'nusic  written  by  ASCAP  mem- 
■lers  so  long  as  the  writers  retain 

'I'heir  ASCAP  membership. 

"Decision  will  not  deprive  broad- 
asters  or  other  users  of  perform- 
ing rights  to  any  works  which  are 

'^fiow  being  licensed  by  BMI,"  Syd- 
'ley  Kaye,  BMI  vice-president  and 
general  counsel,  said.  "BMI  has 

"i-l^iot  included  in  its  catalog  compo- 
"itions  which  are  wholly  of  ASCAP 
authorship."  BMI,  Mr.  Kaye  said, 

Icfivill  continue  its  licensing  agree- 

s  Orient  with  Marks  "indefinitely". 

att  Justice    Ferdinand    Pecora  re- 

a-Li'erred  to  BMI's  option  with  Marks, 
vhich  expires  Dec.  31,  1945,  say- 
ng,  "A  declaration  by  this  court 
:onceivably  would  have  the  effect 

ieppf  advising  BMI  whether  its  exer- 
ise  of  the  option  would  be  good 

rfjl'>usiness  acumen." 

Instead  of  dismissing  the  BMI- 
tfarks  suit  against  ASCAP,  as 
litiany  had  expected.  Justice  Pecora 
Heclared  ASCAP  sole  owner  of  per- 
5'orming  rights  to  songs  composed 
5)y  its  members,  and  named  BMI 
mnd  Marks  guilty  of  a  breach  of 
rust  and  of  contract. 

Performing  rights  to  songs  con- 
rolled  jointly  by  ASCAP  members 
ind  non-members  are  non-exclusive 

,"|")roperty,  it  was  ruled. 

li'i  Writers  of  two  songs  involved  in 

igiihe  suit  "have  abundantly  estab- 

tsjashed  their  right"  to  regain  con- 


srol  of  their  copyright  contracts 
low  held  by  the  Marks  company, 
'ustice  Pecora  declared.  Based  on 
hat  precedent,  more  than  1,000 
ongs   could  be  completely  with- 


To  Reach  the  People  of 

JACKSONVILLE 

Quickly — 

Effectively 

USE 


WJHP 


P&G  Spots 

PROCTER  &  Gamble,  Cincinnati 
(Spic  and  Span),  is  sponsoring  a 
spot  campaign  on  approximately  34 
stations.  Contract  for  13  weeks  was 
placed  by  Dancer-Fitzgerald-Sam- 
ple, Chicago. 

drawn  from  the  Marks  catalog  by 
individual  suit  of  their  ASCAP 
writers,  according  to  BMI  counsel. 

Justice  Pecora  denied  ASCAP's 
claim  that  BMI  and  Marks  had  en- 
gaged in  a  fraudulent  conspiracy 
to  destroy  ASCAP,  but  his  decision 
went  to  the  Society  all  the  way,  in- 
cluding court  costs. 

BMI  comment:  "The  result  of 
the  decision  would  appear  to  be 
that  it  freezes  members  of  ASCAP 
in  that  organization  forever." 


Grant  Gets  Accounts 

GRANT  ADV.,  New  York,  has 
been  appointed  to  handle  radio  ad- 
vertising for  two  more  drug  chains. 
Albright  &  Wood,  Mobile,  now  us- 
ing time  on  WMOB  and  WALA  in 
that  city,  and  Katz  &  Besthoff  Ltd., 
New  Orleans,  now  on  WDSU  there. 
Greatly  enlarged  radio  schedules 
are  planned  for  both  firms.  Galla- 
her  Drug  Co.,  Ohio  chain  of  43 
stores,  an  account  acquired  recent- 
ly by  Grant,  now  sponsors  a  total 
of  69  programs  a  week  in  Dayton 
alone.  Gallaher  now  has  program 
on  WHIO  and  WING  Dayton  and 
also  uses  WCMI  WHIZ  WIZE.  For 
Skillern  Drug  Co.,  Dallas,  agency 
is  placing  39  quarter-hour  pro- 
grams weekly  in  that  city.  Expan- 
sion is  planned  for  the  day  chain  in 
Miami,  now  on  WGBS. 


MAKE  FRIENDS 
with  Dayton  and 
Miami  Valley  through 


0P 


Cultivate  the  responsive  WHIO  audience,  it's 
the  key  to  the  prosperous  Dayton  and  Miami 
Valley  market.  WHIO  has  more  listeners  for  your 
sales  message  than  any  other  local  station. 

NEWS:  UP,  INS,  PA,  plus  CBS'  Best 
BASIC  CBS  *  *  *  5000  WATTS 


Represented  by 
JOHN  H.  PERRY  ASSOCIATES 
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G.  P.  Hollingbery  Co.,  Represenfaiives 
Harry  E.  Cummings,  Southeasterr\  RepreienfofiVe 


.  .  .  WHEN  YOU  GO 
WEST  OF  CHICAGO 


More  Retail  BUYERS 
Than  in  market 

BETWEEN 

CHICAGO  and  OMAHA 
MINNEAPOLIS  and  ST.  LOUIS 


The  latest  Hooper  listening  index 
(December,  1944  and  January, 
1945)  shows  woe  'way  out  in 
front.  For  example,  WOC's  morn- 
ing audience  exceeds  the  combined, 
audiences  of  all  other  stations 
heard,  with  53.3! 


Mr.  Hooper 
fncts  prove  the 
Quad -City  i 
ket  of  218,000 
is    d  e 1 i  V  e 
ONLY  by 


DAVENPORT,  IOWA 

LfREE  &  PETERS,  INC.    NAT'L  REPRESENTATIVES 


Miaa  Ninette  Joseph 
J.  D.  Tarcher  &  Co. 
New  York,  N.  Y. 
Dear  Ninette: 

Does  that  old  tune  "Take  me  out  to  the 

ballgame"  do  things  to  you?  It  sure 
does  to  me! 
Makes  me 
push  that  old 
broom  around 
even  faster 
than  usual. 
Not  just  be- 
cause it's  a 
snappy  tune 
.  .  .  it  is  that! 
But  because 
I'll  have  more 
time  to  sit  and 
kibitz  with  our 
sports  man 
Ernie  S  a  u  n  - 
ders  when  he 
comes  around 
late  at  night. 
You  see  Ernie 
covered  the 
Eastern  train- 
ing camps 
early  in  the 
Spring  and  he 
met  and  talked 
to  some  of 
those  fellows  I 
used  to  watch 
from  the  last 
row  in  the 
bleachers.  H  e 
tells  me  how 
old  Jimmy  the 
double-X  looks, 
and  what 
Lippy  said  .  .  . 
of  course  he 
told  his  listeners  to  the  "Frankenberger 
Sport  Paae  of  the  Air"  all  about  it 
when  he  got  back  .home,  but  boy  oh  boy 
it  sure  is  a  thrill  for  me  to  hear  over 
and  over  again  about  the  boys  .  .  .  you 

see,  I  remember  when  

Yrs., 
Algy 

PS:  If  you  get  to  any  good  games  think 
of  me,  will  you,  Ninette? 

W  C  H  S 

Charleston,  W.  Va. 


FREDERIC  W, 


ZIV 


2436  READING  ROAD,  CINCINNATI,  OHIO 


Radio  WiU  Keep 
Bond  Drive  Score 

Daily  Check  of  Dollar-Volume 
Contributions  to  Be  Kept 

BY  THE  END  of  the  forthcoming- 
$14,000,000,000  Seventh  War  Loan 
Drive,  broadcast  plans  for  which 
are  now  being  completed  by  Treas- 
ury and  radio,  a  comprehensive  and 
detailed  dollar-volume  figure  on  the 
contribution  to  the  campaign  by 
broadcasters  and  advertisers  will 
have  been  computed. 

Not  like  previous  loans,  when 
only  a  compromise  estimate  of  ra- 
dio's part  could  be  matched  with 
the  item-for-item  and  by  far  dol- 
lar-wise smaller  report  of  the  other 
media,  the  Seventh  Loan  report 
will  be  based  on  daily  compilations 
to  be  complimented  by  weekly  sum- 
maries of  both  individual  station 
and  network  activities. 

Must  File  Reports 

Success  of  the  plan,  originated 
by  Gene  Carr,  War  Finance  Divi- 
sion Radio  Section  chief  on  loan 
from  the  G.  A.  (Dick)  Richards 
stations,  will  depend  solely  upon 
individual  broadcasters  who  must 
file  reports  of  their  activities  on 
the  weekly  forms  being  distributed 
by  the  NAB  along  with  explanatory 
promotion.  The  charting  of  the  net- 
work activities  will  be  done  by 
OWL  Details  of  the  plan  are  being 
handled  for  Treasury  by  William 
R.  Cline,  on  leave  from  WLS  Chi- 
cago, and  Tom  Olsen,  operator  of 
KGY  Olympia,  Wash. 

The  WFD  Radio  Information 
Service  last  week  released  infor- 
mation to  595  stations  on  the  ex- 
tensive Army  Ground  Forces 
"Here's  Your  Infantry"  demon- 
stration and  likewise  suggestions 
to  179  stations  about  the  Army  Air 
Forces  "Airborne  Attack"  demon- 
stration which  WLW  Cincinnati 
already  has  reported  it  was  to  cover 
this  past  weekend.  The  Infantry 
show  will  be  staged  in  some  600 
cities  and  the  AAF  show  in  54 
cities  during  the  Seventh  Loan. 

To  launch  the  Seventh  War  Loan 
Drive  starting  May  14  each  of  the 
four  nationwide  networks  will 
broadcast  a  special  program  8:30-9 
p.m.  May  13.  Although  broadcast 
simultaneously,  programs  will  be 
individually  produced  by  each  net- 
work. 

Blue-ABC  has  selected  May  14 
as  its  special  day.  All  sustaining 
and  many  commercial  programs 
will  be  aimed  at  selling  Bonds. 
Among  the  day's  special  broadcasts 
will  be  a  program  from  Buffalo, 
10-11  p.m.,  opening  the  Infantry 
combat  exhibition. 

Members  Sign 

CBS  has  chosen  Flag  Day,  June 
14,  as  its  special  day.  Mutual  has 
picked  "I  Am  an  American  Day", 
June  20,  and  NBC  will  specialize 
on  Bond  selling  on  Memorial  Day, 
May  30. 

Member  firms  of  the  New  York 
Stock  Exchange,  in  conjunction 
with  the  parent  company,  had 
signed  to  sponsor  the  War  Bond 


series  It  Happened  in  1955  on  40 
stations  late  last  week,  and  re- 
turns were  still  coming  in,  accord- 
ing to  New  York  office  of  Gardner 
Adv. 

In  addition  to  WOR  New  York, 
previously  reported  [BROADCAST- 
ING, April  23],  the  station  list  in- 
cludes : 

WWNC  WSB  WBAIi  WBRC  WBZ 
WKBW  WSOC  WAPO  WMAQ  WKRC 
WTAM  WHKC  WPAA  WJR  WFBC  WTIC 
KTRH  V/IRE  WJAX  KMBC  KLRA  KHJ 
WMC  KSTP  WSM  WWL  WKY  WDBO 
KYW  KDKA  WRVA  WDBJ  WHAM  KSD 
WOAI  KGB  KPO  KDB  WGBR  WFLA 
KVOO  WRC  KFH  WSJS. 

Ralph  Edwards  and  his  NBC 
Truth  or  Consequences  program 
again  are  to  tour  to  aid  War  Bond 
sales  during  the  Seventh  Loan. 

Don  McNeill's  Blue-ABC  Break- 
fast Club  May  14  originates  from 
Constitution  Hall,  Washington, 
9-10  a.m.,  inaugurating  B  (Bond) 
Day  for  the  nation's  retailers  and 
saluting  store  employes. 

Eddie  Cantor  on  his  May  9  NBC 
broadcast,  9-9:30  p.m.,  offers  a 
musical  kickoff  to  the  campaign. 

On  the  local  side,  WOR  New 
.  York  again  is  planning  War  Bond 
rallies  in  neighboring  communities, 
12  slated  in  all  with  five  children's 
rallies  planned,  and  WAAT  New- 
ark reports  plans  for  a  Salute  to 
Glenn  Miller,  a  90-minute  pro- 
gram May  10  featuring  name- 
bands  and  service  orchestras  to  be 
made  available  to  the  New  Jersey 
State  Network. 


Hct 


CHURCHILL  HEADS  j/^ 
RELIGIOUS  GROUF 

APPROXIMATELY  50  members 
attended  the  one-day  annual  conjs 
vention  of  the  National  Religion^  jji 
Broadcasters  Inc.  held  at  the  Stev 
ens  Hotel  May  1 
Organization 
composed  of  re 
ligious  broadcastjiaii 
ers  representini 
about  3,000 
ly  religiou 
broadcast 
throughout    t  h 
country. 

Newly  electedins 
officers    are  Di; 
Clinton  Churchill  mi 
Pastor   of   Churchill   Tabernacle  jrfc 
Buffalo,  New  York,  president;  D];lie 
John  Zoller,  of  America  Back  tnsti 
God   Broadcasts,    Detroit,  Michjitio 
vice-president;  Rev.  Dale  Crowlej|ie 
Washington,  D.  C,  secretary.  Pol 
lowing  ten  directors  who  will  serv, 
for  three  years  were  also  elected 
Dr.  Wm.  Wary  Ayer,  New  Yor'j 
City;  Rev.  Myron  F.  Boyd,  SeattU^ 
Washington;  Dr.  Harvard  Ferrir jtii 
Providence;    Dr.    Glenn  Tinglejin 
Birmingham,  Ala.;  Rev.  Leroy 
Kopp,  Los  Angeles;  Rev.  Eugenn,, 
Bertermann,  St.  Louis;  Dr.  Charleng 
M.  Learning,  Waterloo,  la.;  Dr.  I^j] 
A.  Forrest,  Toccoa,  Ga.;  Dr.  JohuJ 
E.  Brown,  Siloam  Springs,  Ark 
Rev.  Earl  P.  Paulk,  Greenville,  S.  (lid 


Rev.  Churchill 


•s  Best 


WSGN  covers 
by  all  accepted 
the  best  morning 
and  one  of  th^^SoiiiS^ 
it  carries  sev^^^^i^^gl 

the  best  of 
we  say  WS< 


^£ui  any  other  station 
urement! ...  It  has 
best  market 
(^us  areas  . . .  and 
ytime  progrsuns 
ers  are  among 
e  reasons  why 
Y  Far! 
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Xestaurant  Radio  Curfew  Ban  Enforced 
n  Pittsburgh  Contrary  to  WMC  Rule 


'ESTAURANTS  entitled  to  re- 
ain  open  after  midnight  may  con- 
lue  to  perform  music  via  radio, 
ke  box  or  other  mechanical  de- 
ces,  provided  there  is  no  dancing, 
;cording  to  a  ruling  by  the  War 
anpower  Commission. 
The  interpretation  came  to  light 
st  week  after  the  Pittsburgh  dis- 
ict  office  of  the  War  Manpower 
ommission  had  banned  playing  of 
idios  in  restaurants  after  mid- 
ght,  on  the  ground  that  it 
)nstituted  entertainment.  The  ban 
as  reaffirmed  by  the  Pittsburgh 
)uncil  April  30,  according  to  re- 
)rts  from  Pittsburgh  broadcasters, 
^he  action  would  mean  policing  of 
!staurants  in  the  area,  with  vio- 
tions  resulting  in  closing  down 
le  establishments  for  30  days. 

WMC  Interpretation 

The  WMC  ruling,  issued  April 
i  and  sent  to  all  regional  man- 
Dwer  directors,  dealt  with  appli- 
ition  of  curfew  in  special  cases, 
he  provision  relating  to  restau- 
ants  appeared  conclusively  to  out- 
iw  the  action  taken  by  the  Pitts- 
argh  district.  It  pointed  out  that 
1  March  15  WMC  headquarters 
ad  exempted  from  the  curfew  pro- 
isions,  restaurants  which  after  12 
ddnight  (1)  serve  night  workers 
ngaged  in  war  or  industrial  plants 
r  in  activities  supporting  the  war 
ff ort  or  providing  essential  civilian 


services  and  (2)  which  serve  food 
exclusively  and  provide  no  enter- 
tainment. 

The  April  23  directive  (No.  TOS', 
Supplement  No.  2,  Office  of  the 
General  Counsel  No.  27)  follows: 
Several  Inquiries  have  been  re- 
ceived as  to  whetUer  restaurants 
otherwise  entitled  to  that  exemp- 
tion must  be  held  subject  to  the 
curfew  request  if  they  provide  mu- 
sic by  mechanical  devices  such  as 
juke  boxes,  radios,  etc.,  after  twelve 
o'clock  midnight  but  permit  no 
dancing  on  the  premises.  The  pro- 
vision by  a  restaurant  otherwise  en- 
titled to  the  exemption  of  music 
through  mechanical  devices  such  as 
juke  boxes,  radios,  etc.,  after  twelve 
o'clock  midnight  does  not  consti- 
tute entertainment  within  the 
meaning  of  the  Chairman's  March 
15  wire  but  if  such  a  restaurant, 
after  12  o'clock  midnight  per- 
mits dancing  on  its  premises,  the 
dancing  and  music  does  constitute 
a  provision  of  entertainment  within 
the  meaning  of  the  Chairman's 
March  15  wire. 


Raleigh  Sub 

SUMMER  replacement  for  Hilde- 
garde's  Raleigh  Room,  NBC,  vdll  be 
Sigmund  Romberg  with  his  45  piece 
orchestra  in  a  show  titled  Evening 
With  Romberg,  starting  June  12  for 
13  weeks,  Tuesdays  9:30-10  p.m. 
Music  will  be  selected  from 
Romberg  scores.  Don  Gillis  will 
direct,  Frank  Gallop  narrate  and 
Ed  Hurlihy  announce.  Show  is 
handled  for  sponsor.  Brown  «&  Wil- 
liamson Tobacco  Corp.  (Raleigh 
cigarettes),  by  Russel  M.  Seeds 
Co.,  Chicago. 


Meet  MARY  MORGAN 

— Local  Gal  Makes  Good  in  a  Big  Way! 


•  For  Crowley's  (big  Detroit 
Dept.  Store)  Mary's  "Beauty  and 
Fashion  Hints"  daily  at  10:30 
a.m.,  plays  to  a  packed  audience. 
Then,  for  Helena  Rubinstein,  her 
"Hollywood  News"  (with  many 
guestar  Hollywood  notables), 
keeps  Detroit  ladies  glued  to  their 
radios  daily  at  10:50  to  11:00 
a.m.  and  sends  listeners  merrily 
ofF  to  pay  cash  for  things  on 
dealers'  shelves.  Proof  that  clocked  programming  (the 
CKLW  kind)  pays  off!  IN  THE  DETROIT  AREA. 

J.  E.  Campeau,  Managing  Director 
Union  Guardian  BIdg.,  Detroit  26. 


Adam  J.  Young,  Jr.,  Inc., 
National  Representative 


5,000  WATTS 

DAY    and  NIGHT 


BLVE^ABC  PLANS 
NAME  PROMOTION 

PROMOTION  and  publicity  plans 
for  informing  the  public  of  the 
change  in  network  name  and  in- 
creased facilities  June  15  was  a 
major  topic  of  discussion  at  a  meet- 
ing of  the  Blue-ABC  Stations  Plan- 
ning and  Advisory  Committee  in 
New  York  April  30-May  2. 

It  was  "a  good  meeting  but  not 
especially  newsworthy",  H.  Allen 
Campbell,  WXYZ  Detroit,  chair- 
man, reported  Wednesday.  Edward 
J.  Noble,  board  chairman;  Ches- 
ter J.  LaRoche,  vice-chairman; 
Mark  Woods,  president,  and  oth- 
er network  executives  conferred 
with  the  station  men.  All  mem- 
bers, representing  eight  geograph- 
ical divisions,  were  present,  in- 
cluding: Dist.  1,  William  A. 
Riple,  WTRY  Troy;  dist.  2,  Mr. 
Campbell;  dist.  3,  C.  T.  Hagman, 
WTCN  Minneapolis;  dist.  4,  Henry 
P.  Johnston,  WSGN  Birmingham; 
dist.  5,  Harold  Hough,  KGKO  Ft. 
Worth;  dist.  6,  W.  Duncan  Pyle, 
KVOD  Denver;  dist.  7,  Louis  F. 
Kroek,  KTMS  Santa  Barbara;  dist. 
8,  W.  C.  Bochman,  WCOS  Colum- 
bia, S.  C. 


Tall  Corn  Net  Expands 

IOWA  Tall  Corn  Network  has 
added  KBIZ  Ottumwa  and  KBUR 
Burlington  to  its  cooperative  sell- 
ing plan,  bringing  the  total  to 
eight  stations.  The  stations  have 
arranged  with  George  W.  Webber 
of  Webber  Radio  Programs,  Des 
Moines,  to  manage  all  area  and  na- 
tional selling.  Mr.  Webber  has 
named  William  G.  Rambeau  Co.  as 
national  representative  with  four 
selling  headquarters  in  Des  Moines, 
Chicago,  New  York  and  Los  An- 
geles. 

General  Mills  Plans 

GENERAL  MILLS,  Minneapolis, 
on  July  2  places  Hymns  of  All 
Churches  four  days  weekly  and 
Betty  Crocker  once  weekly  in  the 
10:30-10:45  a.m.  (EWT)  strip  re- 
cently purchased  on  the  full  Blue- 
ABC  [Broadcasting,  April  30]. 
Both  shows  will  be  continued  on  38 
NBC  stations,  2:45-3  p.m.  (EWT). 
New  52-week  contract  placed  by 
Dancer  -  Fitzgerald  -  Sample,  Chi- 
cago. 


Chicago  Club  Elects 

OPEN  discussion  on  the  double 
chain  break  and  election  of  trus- 
tees took  place  at  meeting  of  the 
Chicago  Radio  Management  Club 
May  2.  Trustees  elected  for  a  three- 
month  term  were:  Jack  North, 
Aubrey  Moore  &  Wallace;  Russ 
Tolg,  BBDO;  Bill  McGuineas, 
WGN;  Mark  Smith,  Presba,  Fel- 
lers &  Presba. 


100  Kc. 

MUTUAL  BROADCASTING  SYSTEM 
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SUN  Radio  &  Supply  Co.,  Washington, 
D.  C,  has  stipulated  with  the  Federal 
Trade  Commission  that  it  will  stop  rep- 
resenting that  any  radio  set  It  sells 
contains  a  designated  number  of  tubes 
when  one  or  more  of  the  tubes  re- 
ferred to  is  not  used  for  detection, 
amplification  and  reception  of  signals. 


POSITIVELY 
NO  GRAVY 
WITH 

RABglTll^ 


V,  «tevr  about  getting 
^^^'^^'''^l  oTlittle  Kentucky 
coverage  in  a  10  p.obablY 

outnumber  ^  ^enu  in  KfU- 
^^VE  offers  a^^  .eKabb.t 

Hasb,  Turkey  FooJ  ,oday 
and  every  day  «  tb  ^^.^^ 
viUe   Trading   ^7.   ,  „ore  money 
-"^^Tlett  oTthe  State  put 

^  *Ind  that's  no  bass- 
X.o^  up  statistics! 


Your  MUTUAL  Friend 


E.  A.  ALBUR7Y.  Sen.  Mgr. 

Memphis,  Tennessee 
• 

iVoM;  Available 
Top  ranking  show  with 
a  known  audience 

5.1 

Says  Oct.-Feb.  Hooper 

THEJOEMANUELSHOW 
Mon.ihru  Sat.  1 1:45  am 

For  low  talent  cost  call 
WHBQ  or  Rambeau 


Represented  by  RAMBEAU 

HOltYWOOD    »    CHICAGO    .    NEW  YORK 
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Changes  in  Censorship  Code 


(Continued  from  page  15) 


make  any  practical  use  of  such  a 
device  to  consult  his  principals. 

This  would  indicate  that  Mr. 
Price,  if  his  reasoning  pursues  this 
line,  and  if  his  information  does 
not  augur  against  such  a  policy, 
would  follow  the  common  sense 
procedui-e  which  has  distinguished 
his  administration  and  cut  out  all 
unnecessary  verbiage  in  the  Code. 

Brief  Relaxation 

A  similar  deduction  might  be 
made  in  the  case  of  quiz  programs, 
and  in  this  category  would  fall 
the  man-in-the-street  production 
which  practically  has  been  out- 
lawed since  the  outset  of  hostili- 
ties. There  are  many  broadcasters 
who  believe  that  the  removal  of 
the  man-in-the-street  type  of  pro- 
gram from  the  air  was  a  great 
blessing  to  better  programming. 
There  are  those  among  America's 
listeners  who  doubtless  do  not 
agree.  Mr.  Price  has  acknowledged 
frequently  that  this  was  one  of 
the  most  difficult  sections  of  the 
broadcast  Code  to  enforce  in  the 
early  days  of  Censorship. 

However,  it  has  been  true  since 
early  1942  that  no  man-in-the- 
street  broadcast  on  a  regular  basis 
could  be  heard  over  any  American 
radio  station,  except  in  violation 
of  the  request  of  the  Office  of  Cen- 
sorship. It  is  being  recalled  that 
at  the  time  of  President  Roosevelt's 
death  this  clause  was  relaxed  tem- 
porarily to  permit  various  networks 


and  stations  an  opportunity  to  in- 
tei"view,  in  areas  where  the  micro- 
phone would  be  exposed  to  back- 
ground sounds,  individuals  whose 
identities  were  not  necessarily 
known  to  the  broadcasters.  This 
was  the  first  general  relaxation  of 
the  clause. 

These  two  developments,  it  would 
seem,  indicate  that  the  Office  of 
Censorship  does  not  view  with 
great  alarm  any  potential  perils 
which  might  exist  in  such  informal 
programs. 

The  third  section  of  the  Code  for 
American  Broadcasters  deals  ex- 
clusively with  foreign  language 
broadcasts  and  asks  stations  trans- 
mitting programs  in  languages 
other  than  English  to  prepare  such 
productions  in  script  form  and  to 
check  them  on  the  air  against  such 
scripts.  It  is  evident  here  that,  by 
voluntary  process,  Mr.  Price  was 
attempting  to  place  adequate  con- 
trols on  those  stations  which  were 
dealing  heterogeneously  in  many 
languages.  It  is  equally  obvious 
that  such  safeguards  were  neces- 
sary at  the  time  that  Germany  and 
Italy  were  threatening  military 
powers. 

There  are,  it  is  estimated,  about 
two  dozen  odd  languages  and  dia- 
lects other  than  English  spoken 
over  American  broadcasting  sta- 
tions. None  of  these,  according  to 
recent  surveys,  is  in  any  way  even 
remotely  connected  with  the  Japa- 
nese language.  With  V-E  Day,  the 


The  news  is  going  around- 
Buy  KQV  in  Pittsburghi 


Allegheny  Broadcasting  Corp. 

National  Representatives:  SPOT  SALES,  INC 


only  language  of  the  enemy  is 
Japanese,  since  Japan  is  the  only 
enemy  that  remains.  One  would 
presume,  then,  that  foreign  lan- 
guage broadcasters  might,  under 
a  revision  of  the  Code  after  V-E 
Day,  be  permitted  to  broadcast  with 
the  same  normal  controls  which 
would  be  asked  by  the  Office  of 
Censorship  of  English  language 
stations. 

Foresight  in  News 

If  it  should  be  the  purpose  of  the 
Office  of  Censorship  to  eliminate, 
therefore,  the  last  two  sections  of 
the  Code,  the  remaining  material 
in  the  Code,  which  deals  with  news 
broadcasts  and  commentaries, 
would  be  all  that  remained  subject 
to  modification.  In  the  news  field 
which  is  his  specialty,  Mr.  Price 
has  shown  considerable  foresight 
and  good  sense  in  eliminating  all 
sections  of  the  Code  which  became 
useless  by  virtue  of  the  war's  prog- 
ress. In  the  news  section,  most 
broadcasters  expect  that  the  ship's 
clause  governing  convoys,  merch- 
ant vessels,  transports,  neutral  ves- 
sels, etc.  would  remain  in  force, 
for  the  post  V-E  Day  convoying 
project  will  be  the  greatest  in  the 
history  of  the  war  to  date.  Troops 
and  materiel  will  be  moving  from 
Europe  to  the  Pacific,  it  is  pre- 
sumed, and  much  materiel  and 
many  men  will  be  shipping  directly 
from  the  United  States  to  the  South 
Pacific.  Necessity  for  surrounding 
these  movements  with  secrecy  is  ob- 
vious. 

Provisions  about  accredited  mili- 
tary and  naval  correspondents 
probably  will  continue  in  force. 
There  might  be  some  modification 
of  the  language  now  contained  in 
the  Military  Intelligence  clause 
and  doubtless  virtual  elimination 
of  any  provisions  governing  at- 
tack by  land  or  air  on  the  Conti- 
nental U.  S.,  which  is,  although 
not  beyond  possibility,  certainly  im- 
probable. 

Doubtless  after  adequate  troops 
and  materiel  to  meet  requirements 
have  been  shuttled  to  that  war  the- 
ater, the  censorship  job  which  the 
broadcaster  has  been  doing  volun- 
tarily for  so  many  months  will  be- 
come even  less  a  burden.  This  war 
theater  is  removed  from  the  shores 
of  any  of  the  United  Nations  by 
such  great  distance  that  internal 
intelligence  from  the  U.  S.  could 
not  conceivably  be  of  great  value 
to  the  enemy  in  thwarting  our  of- 
fenses. 

Generally  it  is  agreed  among 
broadcasters  that  the  job  which 
Byron  Price  has  done  at  Censor- 
ship deserves  highest  commenda- 
tion. Mr.  Price,  on  the  other  hand, 
has  expressed  frequently  his  grati- 
fication to  broadcasters  for  their 
wholehearted  cooperation.  Should 
none  of  these  changes  be  made 
after  V-E  Day,  and  should  Mr. 
Price  find  it  expedient  to  continue 
the  Code  as  wi-itten  in  full  force, 
doubtless  broadcasters  would  back 
him  up  even  though  they  did  so 
with  misgivings. 


BMB  Membership 
Now  512  Stations 

WITH  A  MEMBERSHIP  of  Slij 
stations  and  subscriptions  totalinjj 
$783,000,  the  Broadcast  Measurej 
ment  Bureau  Board  last  week  apj 
pointed  Ei*nst  &  Ernst,  New  Yorli 
accountants,  as  auditors  and  api 
proved  as  an  immediate  projee 
preparation  of  a  booklet  describini 
BMB  operations. 

Meeting  in  New  York  Thursday 
the  Board  disclosed  that  appoint 
ment  of  a  research  director  ma;, 
be  expected  in  the  near  future.  Sev, 
eral  suggestions  for  changing  meth' 
ods  of  collecting  and  appraisini| 
data  were  referred  to  the  executiv 
and  research  committees  for  rec 
ommendations. 


Handbook  Planned 

REVISED  NAB  Engineering 
Handbook,  delayed  by  anticipate- 
war  developments,  allocatio 
changes  and  new  standards,  wa 
discussed  at  recent  New  Yorl 
meeting  of  the  NAB  Executiv 
Engineering  Committee.  The  Com 
mitted  decided:  1.  To  make  book 
practical  technical  guide  for  oper 
ating  engineers.  2.  The  prefac' 
should  recommend  engineer's  tech 
nical  books.  3.  Book  will  be  loosi 
leaf.  4.  Edition  will  include  origi 
nal  material  from  radio  sources 

5.  Committee  will  serve  as  editors 

6.  Book  will  include  some  data  oi 
studio  acoustics  but  illustrations 
typical  buildings  will  be  reserved 
for  later  publication.  7.  Portion, 
of  the  FCC  Standards  of  Gooc 
Engineering  Practice  and  Rule; 
and  Regulations  will  be  retained 
new  book. 


GENERAL  MILLS'  two  adjacent  serial 
on  NBC  "Today's  ChUdren"  and  "Wo 
man  in  White",  were  combined  lasi  ' 
Friday  into  a  half -hour  broadcast  dram 
atlzing  rehabilitation  of  wounded  servj 
icemen.  Presented  in  cooperation  wlt^ 
the  Office  of  War  Information,  the  shoTS 
written  by  a  blind  veteran,  used  n{ 
commercials. 


CBS  Board  of  Directors,  meeting  las 
Wednesday,  declared  a  cash  dividend  o 
40c  per  share  on  present  Class  A  arx 
Class  B  stock  of  $2.50  par  value.  Divi 
dend  Is  payable  June  1,  to  stockholder  -a 
of  record  at  close  of  business  of  Ma 
18  of  this  year. 
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Radio  to  Sound 

1      (Continued  from  page  17) 

^aent    through    various  channels. 

The  people  want  to  know,  and  we 
'rant  them  to  know.  But  we  must 

)e  on  our  guard  against  building  up 
■alse  hopes  for  the  immediate 
''uture. 

The  more  fully  the  listening 
ludience  comprehends  what  we 
propose  to  do  and  why  it  is  neces- 
sary to  do  it,  the  more  certain  we 
ire  to  have  the  continued  and  en- 
thusiastic support  that  is  essential 
';o  maximum  prosecution  of  the 
Var. 

Up  to  Radio 

r   You  in  radio  have  been  real  part- 
iiers  in  this  war.  You  have  con- 
jiributed  your  sons  and  daughters, 
jrour  employes,  your  dollars  and 
irour  energies.  You  have  provided 
;ime  and  talent  for  a  host  of  new 
war  missions.  Let  me  assure  you 
,;hat  in   explaining  the  redeploy- 
-nent  problem  of  the  Army  through 
jiivery  effective  means  at  your  com- 
I  nand,  you  indeed  are  profoundly 
serving  the  public  necessity — and 
^  :ertainly  you  are  catering  to  the 
J^public  interest  and  welfare  of  the 
I'nation. 

ji.  The  slogan  is:  "Two  down  and 
(ijOne  to  go." 

\[  The  Mission  is:  "Get  the  Jap  and 
;i:?et  it  over." 

V:  Let  the  mighty  voice  of  Ameri- 
Sican  radio  sound  the  final  battle  cry ! 


j  Russell  Joins  Probers 

THREE    INVESTIGATORS,  in- 
eluding  Louis  J.  Russell,  formerly 
:  of  the  House  Select  Committee  to 
Investigate  the  FCC  and  a  veteran 
FBI  agent,  last  week  were  ap- 
pointed by  the  House  Committee  on 
Un-American  Activities,  of  which 
I  Rep.  Edward  J.  Hart  (D-N.J.)  is 
• ;  chairman.  Mr.  Hart  was  a  member 
cof  the  FCC  investigating  commit- 
^  tee.  The  other  two  investigators  are 
Chester  J.  Nickalas,  Pittsburgh  at- 
I  torney,  and  George  V.  McDavitt, 
Livingston,  N.  J.,  chief  of  OPA  en- 
I  forcement  in  Newark.  They  will 
r  serve  under  Ernest  Adamson,  gen- 
i  eral  counsel.  William  V.  O'Sullivan, 
'y  Lawi-ence,  Mass.,  has  been  named 
I  committee  clerk  succeeding  James 
Lanzetti,  who  resigned  last  month. 


Congress  Breakfasts 

PRESENTING  the  "human  side  of 
Congress",  Coffee  With  Congress, 
weekly  feature  of  Bill  Herson's 
Timekeeper  show  on  WRC  Wash- 
ington, was  started  Saturday  with 
a  breakfast  table  interview  at  the 
home  of  Sen.  McKellar  (D-Tenn.), 
president  pro  tem  of  the  Senate. 
Members  of  both  houses  will  be 
interviewed  on  later  broadcasts. 
Only  stipulation  of  the  show  is  no 
politics. 


TO  BLUE-ABC  stations  carrying  Bauk- 
hage's  news  commentaries,  the  networlc's 
cooperative  program  department  Is  of- 

I:  fering  listeners  a  10-minute  recording 
of  his  report  on  the  Hyde  Park  funeral 
ceremonies  for  Franklin  D.  Roosevelt. 
Stations  may  offer  the  discs  to  listeners 
I  for  $1.50.  Co-op  department  is  also  of- 
I  fering  a  reprint  of  Raymond  Swing's 
I  tribute  to  the  President,  broadcast  the 
f  night  of  his  death. 


City  College  to  Sponsor 
Radio,  Business  Meeting 

FIRST  RADIO  and  business  con- 
ference of  the  City  College  School 
of  Business  and  Civic  Administra- 
tion will  be  held  May  22,  23  at  17 
Lexington  Ave.,  New  York  City, 
The  meeting  is  "keyed  to  advanc- 
ing business  through  radio"  accord- 
ing to  an  announcement  of  Dr. 
Robert  A.  Love,  director. 

The  conference  will  consist  of 
four  sessions  dealing  with  current 
problems  in  radio,  advertising  and 
research.  Moderators  will  be  Archi- 
bald Crossley,  president,  Crossley 
Inc.;  C.  G.  Mortimer,  vice-presi- 
dent, General  Foods  Corp.;  Earl 
Bunting,  president,  O'Sullivan  Rub- 
ber Co.,  and  Ira  A.  Hirschmann, 
vice-president,  Television  Inc. 

Principal  speakers  include:  Clar- 
ence L.  Menser,  vice-president  in 
charge  of  programs,  NBC;  Robert 
T.  Colwell,  J.  Walter  Thompson 
Co.;  Frank  Stanton,  vice-president, 
CBS;  S.  E.  Gill,  director  of  re-- 
search  for  Blow  Co.  and  president 
of  Radio  Research  Council;  Lewis 
Avery,  director  of  Broadcast  Ad- 
vertising, NAB;  Lyndon  C.  Brown, 
of  Stewart,  Brown  and  Assoc. 

Radio  Show  Audiences 
Analyzed  by  City  Sizes 

BREAKDOWN  of  individual  pro- 
gram ratings  by  city-size  groups 
is  published  for  the  first  time  by 
the  Cooperative  Analysis  of  Broad- 
casting in  its  "Comprehensive  An- 
alysis of  Radio  Program  Audi- 
ences" for  the  summer  of  1944. 

Adventures  of  Sherlock  Holmes 
had  its  largest  share-of-audiences 
in  the  largest  cities,  while  Adven- 
tures of  Nero  Wolfe  fared  best  in 
the  smallest-size  city  group.  March 
of  Time,  rated  highest  in  cities  of 
1,000,000  and  over.  News  of  the 
World  rated  highest  in  the  small- 
est city-size  group,  and  Lowell 
Thomas  did  best  in  the  cities  be- 
tween 100,000  and  1,000,000.  So- 
called  intelligentsia  -  appeal  pro- 
grams such  as  Information  Please 
and  Words  at  War  got  their  high- 
est ratings  in  the  smallest  cities, 
and  the  same  was  true  of  the  sup- 
posedly ultra-sophisticated  Cham- 
ber Music  Society  of  Lower  Basin 
Street. 


U.  S.  Rubber  Video 

U.  S.  RUBBER  Co.,  New  York,  on 
May  6  started  a  half-hour  tele- 
vision series  scheduled  to  run  52 
weeks  on  WABD-DuMont  New 
York.  Charles  J.  Durban,  assistant 
advertising  director  of  U.  S.  Rubbsr 
Co.,  said  the  programs  will  show 
motion  pictures  based  on  the  war 
and  industry,  with  a  section  of 
the  time  being  devoted  to  live  dem- 
onstration showing  company  war 
contributions.  John  Hewlett  will 
write  scripts.  Agency  is  Campbell- 
Ewald  Co.,  New  York. 


ATLAS  Brewing  Co.,  Chicago,  Is  spon- 
soring "Atlas  Prager  Sports  Special", 
featuring  Studs  Terkel  Monday  through 
Friday  5:30-5:45  p.m.  (CWT)  on  WMAQ 
Chicago.  Contract  runs  for  26  weeks. 
Ollan  Adv.,  Chicago,  Is  agency. 
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GROCERY  STORES  . . . 


.  .  .  Where  the  cash  registers  ring  up  over  $324,171,000  in  just 
one  year.  That's  the  picture  of  the  grocery  business  in  the  WGY 
COMMUNITY*—  created  as  it  is  by  WGY  in  central  and  eastern 
New  York  and  western  New  England  where  1,045,717  radio 
families  keep  their  sets  tuned  to  WGY  more  than  to  any  other 
station  in  the  area. 

And  WGY  is  the  ONLY  medium  you  can  use  to  combine  this 
valuable  market  into  ONE  coverage  area. 

*WGY's  primary  and  secondary  areas  contain  18  cities  of  over 
25,000  population;  39  cities  of  over  10,000  and  40  incorporated 
towns  and  villages  of  over  5000  population. 

WGY 

Schenectady,  N.  Y. 

50,000  watts— 23  years  of  service— NBC 
Represented  Nationally  by  NBC  Spot  Sales 


5000  WATTS 


The 

WSLB 

(Mutual) 

Farmer  Milks: — 

250,000 
Cows 

Twice  Daily  Pulling: — 

$30,000,000.00 
Annually 

His  Cash  Pay  is: — 

$2,500,000.00 
Monthly 

The  WSLB  Farmer  Has 
Money  To  Spend   Every  Month 


Not 

O  N  C  E  -  A 


YEAR 


The  Walker  Co. — Representatives 
 Ogdensburg,  y.  Y.  


Horace  N.Stovin 

AND  COMPANY 
• 
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STATION 
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offices 

MOWTREAL  .  WINNIPEG 
TORONTO 


TO  MAKE  SURE  of  get- 
ting the  audience  of  Nova 
Scotia's  most  thickly  pop- 
ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

C  H  N  S 

Halifax,  Nova  Scotia 

JOS.  WEED  &:  CO. 
350  Madison  Avenue,  New  York 
Representatives 
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Highlights  of  Radio  in  War 

{Continued  from  page  17) 


advisor  to  Secretary  of  War.  (Subse- 
quently Mr.  Klrby  was  commissioned  a 
lieutenant  colonel  —  now  colonel  —  In 
charge  of  the  newly  created  radio  branch 
of  Army  Public  Relations). 

Nov.  15 — With  more  and  more  station 
time  devoted  to  Impending  war  effort, 
broadcasters  clamor  for  central  clearing 
house  for  coordination  of  Government 
radio  activities. 

Dec.  8 — First  radio  casualty  of  war  is 
Fred  Bate,  manager  of  NBC's  London 
staff,  Injured  in  terrific  German  bomb- 
ing attack  on  British  capital  Dec.  8  and 
9.  Bombing  also  damages  offices  of  NBC 
and  CBS. 

1941 

Jan.  1 — War  comes  appallingly  close 
to  radio  as  Nazi  bombings  of  Broadcast- 
ing House  In  London  kill  seven  persons 
all  employes  of  BBC.  Example  of  ra- 
dio's "show  must  go  on"  stoicism  dem- 
onstrated as  BBC  newscaster  carries  on 
his  commentary  with  hardly  a  break, 
not  evening  mentioning  the  direct  hit 
and  not  deviating  from  prepared  script. 

April  21 — Initial  plans  for  voluntary 
censorship  are  evolved  as  war  draws 
closer  to  United  States.  List  of  "defense 
precautions"  published  by  BROAD- 
CASTING after  survey  of  highest  Gov- 
ernment ofBcials  on  what  radio  should 
and  should  not  do  in  protecting  neu- 
trality. 

May  5 — Imminent  war  pinch  affects 
radio  as  transmitter  and  tube  priorities 
cause  concern  among  manufacturers  and 
broadcasters.  Tightening  up  develops 
following  stepped-up  production  of  de- 
fense materials  and  lend-lease. 

May  27 — Declaration  by  President 
Roosevelt  of  "unlimited  national  emer- 
gency" because  of  war  situation  has  no 
Immediate  effect  on  radio  but  broad- 
casters gird  themselves  for  equipment 
curtailments  and  Increased  Government 
program  loads. 

June  17 — Emphasis  on  psychological 
warfare  via  international  broadcasting 
developing  with  a  Reconstruction  Fi- 
nance Corp.  loan  to  World  Wide  Broad- 
casting Corp.,  of  Boston,  for  expansion 
of  shortwave  operations.  (This  was  first 
step  in  general  expansion  of  shortwave 
transmission  and  of  Government  oper- 
ation.) 

June  21 — Germany's  unexpected  decla- 
ration of  war  on  Russia  puts  radio  on 
emergency  news  basis.  Coming  late  at 
night,  news  staffs  of  the  networks  re- 
port for  duty  at  odd  hours  attired  in 
everything  from  pajamas  to  evening 
clothes. 

Aug.  18— Radio  warms  up  for  war  cov- 
erage by  assigning  key  reporters  to  big- 
gest peacetime  maneuvers  in  history, 
involving  U.  S.  2nd  and  3rd  Armies  In 
Louisiana  Sept.  15-30. 

Dec.  7 — Pearl  Harbor  attack  announced 
in  stillness  of  Sunday  afternoon  plunges 
United  States  into  world  war  and  radio 
into  round-the-clock  coverage.  Rehears- 
ing in  crisis  coverage  gained  through 
nerve-wracking  days  of  Austrian  An- 
schluss, Munich  and  the  Nazi  march 
into  Poland  permit  radio  to  slip  easily 
into  wartime  operation. 

Dec.  7 — Shortwave  stations  go  on  24- 
hour  schedules  beaming  news  reports  to 
Europe  and  Latin  America  as  they  pour 
In  from  fighting  fronts. 

Dec.  9 — President  Roosevelt,  one  day 
following  declaration  of  war.  in  epoch- 
making  speech,  advises  all  newspapers 
and  radio  stations  that  they  have  a 
"most  grave  responsibility  to  the  na- 
tion now  and  for  the  duration  of  this 
war."  He  warns  against  use  of  "uncon- 
firmpd  renorts  in  such  a  wav  as  to  make 
people  believe  they  are  gospel  truth." 

Dec.  10 — President  Roosevelt  Issues  ex- 
ecutive order  transferring  to  Defense 
Communications  Board  (which  became 
Board  of  War  Communications)  func- 
tions vested  In  him  under  Section  606 
of  Federal  Communications  Act,  dealing 
with  control  and  operation  of  commu- 
nications. 

Dec.  15 — In  keeping  with  plans  worked 
out  by  Defense  Communications  Board, 
military  police  are  assigned  to  guard 
transmitters  of  important  stations.  Sta- 
tion managements  also  authorized  to 
maintain  small  arms  as  protection 
against  pos':ible  sabotage. 

Dec.  16 — Byron  Price,  executive  editor 
of  A.ssoclated  Press,  named  Director  of 
Censorship. 

Dec.  19 — Trade  groups  In  radio  form 
"War  Broadcasting  Council"  made  up 
of  heads  of  trade  associations,  with 
George  B.  Storer,  Fort  Industry  Co. 
head,  as  first  chairman, 

Dec.  22 — First  radio  casualty  in  world 
war  is  Ensign  Thomas  A.  McClelland,  on 
leave  as  chief  engineer  of  KLZ  Denver, 
killed  in  action  Dec.  7  during  Jap  attack 
on  Pearl  Harbor. 

Dec.  22— U.  8.  Weather  Bureau  advises 


all  stations  of  restrictions  on  weather 
broadcasts  necessitated  by  war.  Weather 
reports  as  such  banned  because  of  pos- 
sible imparting  of  information  to  enemy. 

Dec.  26— J.  Harold  Ryan,  vice-presi- 
dent and  general  manager  of  Fort  Indus- 
try Co.,  appointed  Assistant  Director  of 
Censorship  in  charge  of  broadcasting. 

Dec.  29 — Office  of  Facts  &  Figures  de- 
vises plans  for  funnellng  of  wartime 
broadcasts. 

Dec.  31 — All  Manila  broadcast  stations 
were  dismantled  and  destroyed  by  own- 
ers before  fall  of  Philippine  capital  to 
prevent  facilities  from  falling  into 
hands  of  Japs. 

1942 

Jan.  16 — Wartime  code  of  practices 
for  broadcasters,  placing  censorship  on 
a  voluntary  hasis  but  invoking  stringent 
bans  against  certain  ad  lib  type  pro- 
grams, promulgated  by  Office  of  Cen- 
sorship. 

Jan.  30 — FCC  freezes  all  construction 
of  new  broadcast  stations  or  major  mod- 
ifications because  of  shortages  in  ma- 
terials. 

Feb.  12 — ^Defense  Communications 
Board  (BWC)  adopts  far  -  reaching 
"freeze  order"  on  equipment  for  new 
stations  or  improved  facilities  and  rec- 
ommends action  to  War  Production 
Board. 

Feb.  21— Advertising  Council  (later 
War  Advertising  Council)  formed  by 
advertising  agencies  and  media  to  mo- 
bilize Government's  advertising  cam- 
paign in  total  war  effort. 

Feb.  25 — Radio  on  coast  disrupted  by 
radio  silence  ordered  by  4th  Interceptor 
Command,  because  of  fears  of  Jap  air 
raids.  Radio  silence  recurred  frequently, 
with  important  losses  to  stations  in 
coastal  area. 

March  18 — Office  of  Facts  &  Figures 
issues  policies  governing  release  of  war 
Information  by  Government,  but  also 
to  serve  as  guideposts  to  news  reporters 
and  commentators. 

April  13— Drive  starts,  in  collabora- 
tion with  military  services,  for  recruit- 
ment of  women  and  other  apprentice 
technicians  for  radio  and  communica- 
tions. 

April  14—  War  Production  Board  re- 
duces output  of  phonograph  records 
and  transcriptions  to  approximately  30% 
of  1941  production  because  of  limitations 
on  shellac. 

April  17— Complete  and  unequivocal 
stoppage  of  all  broadcast  construction, 
covering  standard,  FM  and  television, 
both  for  new  and  modified  facilities, 
recommended  to  War  Production  Board 
by  FCC.  (Subsequently  adopted.) 

April  24— War  Production  Board  gives 
radio  A-3  priority  on  maintenance,  re- 
pair and  operating  supplies,  in  view  of 
its  status  as  essential  operation  in  war- 
time. 

May  19— First  in  series  of  air  raid 
alarms,  resulting  in  radio  silence,  started 
in  New  York  and  spread  to  other  areas 
to  effect  complete  blackouts  in  event  of 
enemy  raids. 

May  23— Plan  for  broadcast  conversion 
pooling,  to  meet  radio's  acute  problem 
of  technical  operation  in  face  of  critical 
tube  and  equipment  shortage,  projected 
to  War  Production  Board  by  Board  of 
War  Communications.  (Plan  subse- 
quently dropped  in  favor  of  one  decibel 
reduction  in  power  and  of  high  priori- 
ties for  replacements  and  tubes.) 

June  1— Harry  C.  Butcher,  CBS  Wash- 
ington vice-president,  called  to  active 
duty  as  lieutenant  commander  in  Naval 
Communications.  (Less  than  a  month 
later  reported  for  duty  with  Gen 
Dwight  D.  Eisenhower  as  Naval  aide  in 
European  theater.  At  present  In  that 
post,  he  has  achieved  rank  of  captain 
and  participated  in  practically  all  his- 
tory-making events  falling  within  pur- 
view of  Supreme  Commander.) 

June  13— Elmer  Davis  apnolnted  chief 
of  Office  of  War  Information,  which 
takes  over  functions  of  defunct  Office 
of  Facts  &  Figures,  headed  by  Archibald 
MacLelsh. 

June  15 — Revised  voluntary  censorship 
code,  amplifying  old  provisions  and 
lightening  some  of  them,  issued  bv 
Office  of  Censorship. 

June  22 — Government  survey  reveals 
that  radio  has  moved  in  forefront  as 
main  news  source.  Office  of  Pacts  & 
Figures  study  of  "American  attitudes 
toward  war  news"  cites  survey  results 

June  24— Col.  David  Sarnoff,  president 
of  RCA  and  chairman  oj  board  of  NBC 
called  to  active  duty  In  Signal  Corps' 
(Afterward  assigned  to  foreign  theater 
where  he  set  up  vast  communications 
and  traffic  planning,  including  D-Day 
invasion  and  communications  handling 
in  occupied  areas.) 


July  8 — With  manpower  pinch  felt  by  »' 
radio  due  to  drafting  of  key  people.  " 
Board  of  War  Communications  under- 
takes manpower  studies  which  resultlec 
in  deferments  on  essential  basis  of  key  m 
station  employes. 

July  9 — Gardner  Cowles  Jr.,  presideni 
of  Iowa  Broadcasting  Co.  and  publisher!  Ji" 
of  Des  Moines  Register-Tribune,  named'  » 
assistant  director  of  OWI  in  charge  ol  » 
Domestic  Branch,  including  overall  ra- 
dio service.  Simultaneously,  OWI  issues 
Order  No.  1  covering  policy  and  struc- 
ture in  handling  war  news. 

July  14 — Broadcasting  established  asi 
essential  occupation  under  Selective 
Service  System  by  Maj.  Gen.  Lewis  B., 
Hershey. 

July    14 — First   wartime  cancellatlonjqii 
of  station  license  due  to  Inability  topri 
maintain  staff  of  qualified  operators  re- 
sults when  KFPL  Dublin.  Tex. 
in  sponge. 

Aug.  12— Army  Radio  Branch  issues*«t 
standards  for  commercial  programs  IB 
beamed  to  American  troops  overseas  In  r 
forerunner  of  establishment  of  radlc  T 
service  for  expeditionary  forces. 

Sept.  7 — Army  forms  top  radio  per-fj 
formers'  "Committee  of  25"  to  aid  war 
and   tour   bases   and  camps, 
names  in  radio  talent  are  included. 

Oct.  9 — Radio's  contribution  of  time 
to  war  effort  estimated  at  $64,000,OOC  " 
a  year  by  OWI  Director  Elmer  Davis. 

Oct.  9— Congress  asked  for  $7,000,0001* 
appropriation  for  shortwave  psycholog- 
ical warfare  service.  Including  construc-f"' 
tion.  " 

Nov.  1— Government,  through  OWlfJJ 
and  Coordinator  of  Inter-American  Af- 
fairs, takes  over  full  scale  operation  ol 
all  but  technical  phases  of  country's 
international  shortwave  stations  under 
lease  arrangement.  (Subsequently 
panded  operations  by  increases  in  num-j 
ber  of  transmitters,  but  with  prlvat 
licensees  retaining  ownership.) 

Nov.  7 — Radio  goes  on  full  wartime 
basis  as  result  of  FCC  action  enforcing 
horizontal  reduction  by  one  decibel  of 
all  transmitted  radiated  power,  relaxa-| 
tion  of  normal  engineering  standards 
and  suspension  of  regulation  requiring 
stations  to  operate  at  least  two-third^ 
of  their  authorized  time  during  broad-' 
cast  day.  (Regulations  became  effective 
Dec.  1.) 

Nov.  7 — Radio  spreads  its  war  cover-! 
age  with  broadcasts  direct  from  North' 
Africa  within  half-hour  of  allied  Inva-; 
slon.  (John  MacVane.  NBC,  and  Charle^ 

CnlUnp-wnnH    rrTlJ?    wot*o  ,^r»T*rocnrtnH J 


Nov.  20— FCC  adopts  new  program  de-j 
signed  to  ease  operations  of  broadcast-; 
ers  under  wartime  equipment  shortages; 
through  proposed  establishment  of  pool; 
of  surplus  and  salvageable  radio  parts, 
(Plan  subsequently  went  by  boards, 
with  WPB  handling  emergency  through 
rigid  priority  system.) 

Nov.    30— Long  established 
along  with  their  casts,  go  to  work  for 
war  effort  with  heroes  and  heroines 
"soap  operas"  tying  in  war  message 
In  programs. 

Dec.  7— America's  highest  powered  ra 
dio  station — 500,000  w  unit  of  WLW  Cln 
clnnati— released    to    Government  foi 


it^  '» 
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psychological  warfare  use.  (Transmitter 
later  sent  abroad  for  service  In  Mediter- 
ranean theater.) 

Dec.  23— Establishment  In  London  ol 
OWI  British  Division  to  handle  geared- 
up  flow  of  information  about  U.  S.  tc 
people  of  Great  Britain  and  In  con- 
nection with  our  expeditionary  force 
movement. 

Dec.  28 — Major  networks  devote  more 
than  4,000  network  hours  to  broadcast- 
ing war  effort  programs  and  announce- 
ments during  1942. 

1943 

Jan.  8— 1st  Lt.  Thomas  E.  Knode,  for- 
mer Washington  news  editor  of  NBC  j, 
wounded  in  action,  awarded  Distin- 
guished Service  Cross  for  extraordinarj 
heroism,  on  recommendation  of  Gen 
Douglas  Mac  Arthur.  (Later  promotec 
to  captain.) 

Feb.  10— Centralization  of  all  domes-l!; 
tic  censorship,  adding  new  restrictions  u 
and  more  stringent  supervision  of  for- 
eign  language  broadcasts,  as  well  as  ' 
definitions  of  appropriate  authority 
provided  in  revised  code  of  wartimt  rt 
practices  for  broadcasters. 

Feb.  22— Prank  J.  Cuhel,  Mutual  wai 


March  26 — OWI  estimates  radio  do- 
nated  $86,900,000  in  time  and  talent  foi  L, 
war  effort  messages.  (Of  aggregate,  $71,'  „ 
570,000  was  station  time  with  $15,330,' 
000  for  talent.) 

May  10— Wartime  survey  by  Life  Mag' 
azine   reveals  that  home  radios  were 
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ported  by  91.9%  of  families,  although 
;%  reported  sets  out  of  order. 
June  28— Lid  blown  off  FCC  as  House 
lect  Committee  to  Investigate  FCC 
arges  agency  hindered  war  develop- 
ent  and  in  some  measure  was  respon- 
5le  for  Pearl  Harbor.  (Fiery  issue 
gued  for  months,  with  President 
josevelt  Interceding  to  prevent  men 

uniform  from  testifying  on  grounds 

wartime  security.) 
Sept.  8 — Radio  achieves  new  war  role 
len  Italy's  unconditional  surrender  is 
mdled  by  radio.  (Gen.  Elsenhower 
ade  the  announcement  to  world.) 
Oct.  7— wmiam  S.  Paley,  CBS  presl- 
;nt,  takes  indefinite  leave  to  accept 
ir  area  assignment  from  OWI.  (Suta- 
quently  named  to  head  Psychological 
arfare  Branch  at  Gen.  Eisenhower's 
;adquarters.  Commissioned  a  colonel 
.  SHAEF  headquarters  last  March.) 
Nov.  8 — R.  Morris  Pierce,  chief  engl- 
;er  of  WGAR  Cleveland  on  leave  with 
WI,  disclosed  as  radio  hero  of  surren- 
;r  of  Italian  fleet.  (He  had  rigged  up 
lywire  transmitter,  tuned  it  to  500  kc 
iternational  distress  frequency  and 
.-oadcast  surrender  terms  to  Italian 
eet.) 

Dec.  17 — First  figures  from  a  wartime 
;nsus  of  U.  S.  radio  homes  made  by 
ffice  of  CivUian  Requirements  reveal 
lat  approximately  32,500,000  American 
imllles  had  one  or  more  sets,  or  89% 
f  all  families  in  the  country. 
Dec.  20 — ^Plrst  meeting  of  newly-formed 
adio  Technical  Planning  Board  to  re- 
lew  and  develop  standards  for  postwar 
roadcast  services  called  by  FCC  and 
aoperating  radio  industry  groups. 

1944 

Jan.  31— Nearly  V4  of  radio's  25,000 
agularly  employed  personnel  listed  as 
a  armed  forces  or  in  Government  serv- 
36,  according  to  BROADCASTING 
rearbook  poll. 

1  Feb.  3 — J.  Harold  Ryan,  Assistant  Dl- 
ector  of  Censorship  and  vice-president 
;  i  Fort  Industry  Co.  on  leave,  elected 
Qterlm  wartime  NAB  president. 

Feb.  23— John  E.  Fetzer,  owner  of 
\rKZO  Kalamazoo,  named  Mr.  Ryan's 
..  uccessor  as  radio  censor. 

May  8 — Networks  pool  facilities  for 
■rst  time  to  cover  impending  European 
Qvaslon.  Facilities  for  most  intensive 
lews  coverage  in  history  devised  by 
;ol.  (now  Brig.  Gen.)  David  Sarnoff, 
ater  awarded  Legion  of  Merit  lor  out- 
tandlng  attainments. 

June  6 — History's  mightiest  military 
operation — invasion  of  France  by  Gen. 
Sisenhower's  forces — covered  on  spot  by 
'  adlo.  Simultaneously  Allied  Expedi- 
lonary  Forces  inaugurated  broadcast- 
ng  service  on  continent  to  all  Allied 
Toops. 

June  20— Failure  of  Army  or  its  ad- 
'ertlslng  agency,  Young  &  Rublcam,  to 
nclude  radio  in  its  appropriation  for 
S^AC  recruiting,  with  entire  budget 
'  ilated  for  newspapers,  results  In  cam- 
;  jaign  spearheaded  by  NAB  to  end  dls- 
'  ;rlmlnation.  Controversy  terminated  in 
Placement  of   portion  of  schedule  on 

•  itatlons. 

■  July  14— Ted  R.  Gamble,  national  dl- 
' -ector  of  Treasury  War  Finance  Dlvl- 

ilon,  lauds  radio's  war  job  as  better 

■  ;han  ever  before  in  5th  War  Loan  drive. 

Oct.  24 — Radio  scores  new  triumph  In 

■  split-second  coverage  of  Gen.  MacAr- 
'  ;hur's  return  to  Philippines.  Radio  ship 
'  >et  up  in  Pacific  theatre  to  relay  press 

ind  radio  traffilc.  Maj.  (now  Lt.  Col.) 
t  A..  A.  Schechter,  former  NBC  news  chief, 

llrects  radio  coverage. 
5    Oct.  23— Morrle  Pierce,  vice-president 

■  3f  G.  A.  Richards  stations,  arranges  for 
'  American  capture  of  Radio  Luxembourg, 

marking  his  second  conquest  of  war. 

1945 

'    Jan.  8 — Radio  contributes  upwards  of 

•  $60,000,000  in  time  and  talent  to  war 
5  effort  through  OWI  Radio  Bureau  allo- 

;atlon  plan,  according  to  George  P. 
t  Ludlam,  chief,  OWI's  Radio  Bureau. 

Jan.  16 — Virtual  freezing  of  all  new 

•  station  construction  ordered  by  WPB  in 
'  ■lollaboratlon  with  FCC,  because  of  jam 

•  In  manpower  and  critical  materials. 

Feb.  7 — Liberation  of  Manila  by  Mae- 
;  Arthur's  forces  brings  American  radio 
back  on  air.  Bert  Sllen,  former  man- 
ager of  KZRH,  was  broadcasting  at  the 

■  time  the  Philippines  were  taken  three 
years  and  one  month  before.. 

Feb.  19— First  detailed  publication  of 
radar  and  how  it  works  revealed  in 
British  publication.  Wireless  World,  after 
rigid  censorship  ban  both  here  and 
abroad. 

March  5— Survey  by  BROADCASTING 
Yearbook  reveals  that  nearly  8,000  men 
and  women  of  radio  are  in  the  armed 
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called  in  from  theaters  of  action 
to  say  a  few  words.  If  this  is  done 
hourly,  as  proposed,  the  procedure 
would  require  about  a  day  and  a 
half  of  broadcast  time.  Among 
those  who  might  be  heard  from 
are  Gen.  George  S.  Patton  Jr.  who, 
if  he  does  broadcast,  will  be  doing 
so  for  the  first  time  since  the  war 
began.  Others,  many  of  whom 
have  appeared  before  the  micro- 
phone on  the  Army  Hour  and 
other  programs,  might  include: 

European  Theater 

Gen.  George  S.  Patton  Jr. 

Field  Marshal  Sir  Bernard  L.  Montgomery 

Gen.  Mark  W.  Clark 

Gen.  De  Lattre  De  Tasslgny 

Field  Marshal  Sir  Harold  Alexander 

Gen.  Carl  Spaatz 

Gen.  Omar  N.  Bradley 

Gen.  Courtney  H.  Hodges 

Gen.  Joseph  T.  McNarney 

Lt.  Gen.  John  C.  H.  Lee 

Lt.  Gen.  James  H.  Doolittle 

Lt.  Gen.  Sir  Miles  C.  Dempsey 

Air  Chief  Marshal  Sir  Arthur  Tedder 

Gen.  H.  D.  G.  Crerar 

Lt.  Gen.  Lewis  H.  Brereton 

Gen.  Jacob  L.  Devers 

Pacific  Theater 

Maj.  Gen.  Willis  H.  Hale 

Lt.  Gen.  Robert  L.  Eichelberger 

Gen.  George  C.  Kenney 

Gen.  Walter  Krueger 

Lt.  Gen.  Simon  Bolivar  Buckner  Jr. 

C-B-I  Theater 


U.  S.  Navy  and  Marine  Corps 

Adm.  Henry  Kent  Hewitt 
Adm.  Thomas  C.  Klnkaid 
Lt.  Gen.  Holland  M.  Smith 
Adm.  Royal  E.  IngersoU 
Adm.  Jonas  H.  Ingram 
Adm.  Raymond  A.  Spruance 


March  12 — Army  plans  for  Berlin  in- 
vasion with  60,000  w  transmitter 
mounted  on  17  Army  trucks  in  van- 
guard of  troops  driving  toward  capital. 
Subsequent  events,  which  left  Berlin's 
radio  transmitters  intact,  evidently  ob- 
viated need  for  use  of  mobile  unit. 

March  29 — Stations,  networks  and  ad- 
vertisers contribute  $161,752,000  in  time 
and  talent  for  war  messages  during 
1944,  according  to  NAB  estimates — an 
Increase  of  8%  over  1943.  (Breakdown 
was  radio  advertisers,  $64,000,000;  sta- 
tions and  networks,  $78,000,000;  talent, 
$20,000,000. 

April  25— Radio  goes  all-out  on  cov- 
erage of  United  Nations  Conference  on 
International  Organization  in  San  Fran- 
cisco with  all  networks  and  some  50 
stations,  aside  from  other  United  Na- 
tions radio  representatives,  on  scene. 

(Events  since  April  27,  leading  up  to 

Nazi  collapse,  elsewhere  In  detail  in 

this  issue.) 


Adm.  William  F.  Halsey 

Vice  Adm.  Aubrey  W.  Fitch 

Lt.  Gen.  Alexander  A.  Vandergrlft 

Vice  Adm.  Richmond  Kelly  Turner 

Adm.  Harold  R.  Stark 

No  specific  plans  for  broadcasts 
by  the  GI's  themselves  have  been 
made  for  the  "pool".  Doubtless 
most  networks  will  pick  up  the 
voices  of  front-line  fighters  around 
the  world,  however. 

On  all  pooled  broadcasts,  it  is 
understood,  unaffiliated  stations 
will  cut  in  on  network  loops,  if  they 
are  nearby,  or  rebroadcast  by 
pickup.  These  pooled  broadcasts 
will  include  programming  by  all 
services — the  Army,  the  Navy  and 
the  Marine  Corps — but  planning 
has  been  left  to  the  Army,  since 
the  European  victory  is  recognized 
as  its  job. 

Networks,  for  competitive  rea- 
sons, were  giving  out  no  details  of 
their  scheduled  special  coverage 
for  V-E  Day.  A  survey  indicated 
that  each  had  shelves  filled  with 
background  material,  however,  and 
that  each  had  sufficient  material 
for  at  least  ten  hours  of  broad- 
casting. 

Similarly,  as  has  been  reported 
in  previous  issues,  individual  sta- 
tions from  coast  to  coast  have  been 
preparing  for  many  weeks  special 
V-E  Day  programs  which  would 
have  special  significance  in  their 
areas  of  coverage. 

Programs  will  run  the  gamut — 
from  musical  salutes  to  our  vic- 
torious troops,  dramatic  presenta- 
tions, news  and  special  events  and 
inter-denominational  thanksgiving 
observances. 


ELECTION  SCHEDULE 
SET  VP  lis  CANADA 

POLITICAL  broadcasting  for  the 
Federal  Canadian  election  June  11 
and  the  Ontario  election  June  4, 
has  begun.  A  preliminary  survey 
shows  most  paid  time  is  taken  by 
the  old-line  parties,  both  using  a 
great  number  of  transcribed  flashes 
and  spot  announcements,  some  re- 
corded five-minute  and  15-minute 
talks,  and  live  talks  up  to  quarter- 
hour  by  local  candidates. 

Regional  paid  networks  will 
start  on  a  big  scale  after  the  8th 
Victory  Loan  campaign  which 
ends  May  12. 

The  federal  Liberal  campaign  is 
directed  through  regional  agency 
offices,  and  the  federal  Progressive- 
Conservative  campaign  through 
McConnell,  Eastman  &  Co.,  To- 
ronto. The  Ontario  Liberal  cam- 
paign is  handled  by  R.  C.  Smith  & 
Son,  Toronto,  and  the  Ontario 
Progressive-Conservative  campaign 
by  McKim  Adv.  Ltd.,  Toronto.  The 
Co-operative  Commonwealth  Fed- 
eration (CCF)  party  is  using 
transcribed  and  live  talks  and  flash 
announcements  throughout  most  of 
Canada,  expects  to  use  some  re- 
gional networks.  Account  is  placed 
by  Wm.  Orr  &  Co.,  Toronto. 


Watck! 

Homer  Griffith 
Company 

Radio  Station  Representatives 

The  West's 

Largest 
Fastest  Growing 

Organization 

"We  know  the  West 

We  sM  the  West" 

Homer  Griffith  Company 

Hollywood      Son  Francisco  Seattle 


SOSO,  MISSISSIPPI? 

—  a  pleasant  eommonity  in  Jones 
County,  but  wise  advertisers  get  REAL 
results  in  JACKSON-met  opolitan  cen- 
ter of  Mississippi's  rapidly  developing 
oil  industry.  Ten  fields  are  yielding 
15  MILLION  barrels  of  oil  a  month! 

WSLI— the  "Double-Return"  station, 
offers  you  maximum  coverage  of  this 
market— at  less  cost! 

iBlUE  NETWORK 


WEED  &  COMPANY 

NATIONAL  RIPJ)ES£NTATIVES 


Made  to 
Order 

WAIR  is  the  station,  Winston-Salem 
the  market — plus  a  mighty  lot  of 
territory  within  a  generous  area. 
No  station  has  the  "grip"  on  this 
station  that  we  enjoy.  Ego?  Nope, 
facts!  !  I 

WA  I  R 

WInston-Satem,  North  Carolina 
Represenlativs:  The  Walker  Company 


:7  630  KILOCYCLES  ' 
5000  WATTS  Full  Time 
BLUE  NETWORK 

Represented  Nationally  by 
.      John  BLAIR  &  CO. 
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RcTIOnS  OF  THE  FCC 


APRIL  28  TO  MAY  4  INCLUSIVE 


ACTION  ON  MOTION 
MAY  2 

Cowles  Broadcasting  Co.,  Des  Moines— 

Granted  petition  to  Intervene  In  hearing 
now  set  5-16-45  on  application  of  KFNP 
for  license  renewal  and  application  of 
Henry  Field  and  Midwest  Broadcasting 
Co.  for  transfer  of  control. 


Applications 


Decisions  .  .  . 

ACTIONS  BY  ADM.  BOARD 
APRIL  30 

KINY  Juneau,  Alaska — Granted  license 
to  cover  CP  as  mod.  authorizing  in- 
crease power,  install  new  trans,  and 
changes  In  antenna. 

WSIX  Nashville,  Tenn.— Placed  in 
pending  file  application  for  CP  new  FM 
station. 

Review  Publishing  Co.,  Alliance,  O. — 

Same. 

Lynchburg  Broadcasting  Corp.,  Lynch- 
burg, Va.— Same. 

Roanoke  Broadcasting  Corp.,  Roanoke, 
Va. — Same. 

ACTIONS  BY  COMMISSION 
MAY  1 

1230  kc  WIBX  Utica,  N.  Y.— Granted 
vol.  transfer  control  from  Scott  Howe 
Bowen,  deceased,  to  Estate  of  Scott 
Howe  Bowen,  Margaret  P.  Bowen,  execu- 
trix. 

590  kc  KSUB  Cedar  City,  Utah— Des- 
ignated for  hearing  under  Policy  of 
Jan.  16,  1945,  application  for  CP  change 
assignment  to  590  kc  250  w  N  1  kw  D 
and  Install  new  trans. 

1030  KWBU  Corpus  Christi,  Tex.— 
Granted  extension  special  service  au- 
thorization for  six  months  from  5-9-45 
for  1030  kc  50  kw  DA  local  sunrise  to 
local  sunset. 

WALV,  WBBL  Richmond,  Va.— Adopt- 
ed memorandum  opinion  granting  appli- 
cation of  Thomas  Garland  Tinsley  Jr. 
for  mod.  CP  make  changes  antenna, 
change  trans,  and  studio  location  WALV 
and  granting  application  of  Grace  Cov- 
enant Presbyterian  Church  for  mod.  CP 
authorizing  change  assignment,  for 
trans,  approval  and  authority  to  use 
presently  licensed  antenna  and  trans, 
site  for  WBBL;  conditions. 


1230  kc  WKVM  Arecibo,  P.  R.— Adopted 
memorandum  opinion  granting  mod. 
CP  for  approval  antenna  and  approval 
trans,  and  studio  location;  ordered  that 
CP  as  mod.  be  issued. 

1240  kc  WBHD  Petersburg,  Va.— Adopt- 
ed memorandum  opinion  granting  ap- 
plication for  mod.  CP  for  change  in 
equipment  and  approval  trans,  site  and 
antenna  system;  ordered  that  CP  as 
mod.  be  issued. 

1060  kc  WOKO  Albany,  N.  Y.— Adopted 
order  Issuing  special  temn.  authoriza- 
tion for  continued  operation  until  fur- 
ther order  of  FCC. 

Following  stations  were  granted  li- 
cense renewal  for  period  ending  8-1-46: 
KWIL  WGAC  WIBU  WCBW. 

Following  stations  were  granted  li- 
cense renewal  for  period  ending  2-1-46: 
KWNO  WDSM  KGDE. 

Following  stations  were  granted  li- 
cense renewal  for  period  ending  5-1-48: 
WGGA  WHN  WTAM  KLRA. 

1150  kc  WTAW  College  Station,  Tex.— 
Adopted  order  denying  petition  for 
grant  without  hearing  of  application  for 
CP  change  assignment  and  designated 
said  application  for  hearing,  to  be  con- 
solidated with  hearing  on  applications 
of  San  Jacinto  Broadcasting  Co.  for  new 
station  Houston,  Reporter  Broadcasting 
Co.  for  CP  change  frequency  KRBC.  and 
Calcasieu  Broadcasting  Co.  for  CP 
change  frequency  KPLC. 

1460  kc  WOKO  Albany,  N.  Y.— Adopte4 
order  denying  petition  for  rehearing 
directed  against  FCC  action  denying 
application  for  license  renewal;  further 
ordered  that  special  temp,  authorization 
for  continued  operation  be  extended  to 
3  a.m.  5-31-45. 

750  kc  KXL  Portland,  Ore.— Designated 
for  hearing  application  for  mod.  CP 
change  hours  from  limited  time — WSB 
to  unlimited. 


APRIL  30 

NEW-47.9  mc  Hudson  Broadcasting 
System,  Mt.  Vernon,  N.  Y.— CP  new  FM 
station,  2,500  sq.  mi.,  $19,050  estimated 
cost  (resubmitted,  formerly  United 
Broadcasting  System  Inc.). 

NEW-1490  kc  Idaho  Radio  Corp.,  Idaho 
Falls,  Ida.— CP  new  standard  station 
250  w  unlimited  (dismissed  at  request 
of  applicant). 

MAY  1 

NEW-48.1  mc  New  Jersey  Broadcasting 
Co.,  Newark— CP  new  FM  station,  6,200 
sq.  ml.,  amended  to  change  name  of 
applicant  to  Atlantic  Broadcasting  Co. 

NEW-1340  kc  Berkeley  Broadcasting 
Co.,  Martinsburg,  W.  Va, — CP  new  stand- 
ard station  250  w  unlimited. 

NEW-1240  kc  Baron  Broadcasting  Co., 
Wilkes-Barre,  Pa. — CP  new  standard 
station  250  w  unlimited  amended  to  sub- 
stitute P.  J.  McCall  for  J.  Myron  Honig- 
man  as  member  of  partnership. 

NEW-47.1  mc  George  A.  Mayoral,  Wil- 
liam Cortada  and  Ramon  Cortada,  New 
Orleans— CP  new  FM  station,  13,300  sq. 
mi.,  $93,000  estimated  cost,  amended  to 
request  8,000  sq.  mi.,  specify  site  and 
equipment  (resubmitted). 

New-91.0  mc  The  Journal  Co.,  Rich- 
field, Wis. — CP  new  developmental 
broadcast  station,  500  w,  special  emis- 
sion for  FM. 

MAY  3 

NEW-49.9  mc  Dunkirk  Printing  Co., 
Dunkirk,  N.  Y.— CP  new  FM  station, 
$25,300  estimated  cost. 

NEW-48.7  mc  Recorder  Publishing 
Corp.,  Greenfield,  Mass. — CP  new  FM 
station,  3,825  sq.  mi.,  $42,500  estimated 
cost. 

NEW-1450  kc  The  Observer  Radio  Co., 
Orangeburg,  S.  C. — CP  new  standard 
station  250  w  unlimited. 


THEN  FOR  ANOTHER  BIG  JOB! 


When  the  last  bomb  has  fallen  on  Ger- 
many or  Japan  .  .  .  when  the  last  gun 
has  been  fired  .  .  .  what  a  problem  of  re- 
tooling and  job-changing  will  face  many 
a  "boom"  town! 

Not  for  Roanoke!  On  V-Day  Plus  1  OUR 
three  big  industries — railroading,  rayon 
milling,  steel  production — will  be  function- 
ing as  smoothly  for  civilian  goods  as  they 
now  are  for  the  war  effort. 

You  should  be  known  by  these  people  of 
Southwest  Virginia  whose  present  pros- 
perity will  CONTINUE.  Only  one  station, 
WDBJ,  satisfactorily  covers  ALL  their 
118,921  daytime  listening  homes.  A  Class 
B  quarter-hour,  once,  only  $30.  Let  us — 
or  Free  &  Peters — tell  you  more! 


CBS    •    5000  WATTS    •    960  KC 

Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 


FREE  &  PETERS,  Inc.,  Natl.  Representatives 


PHILCO  RELAY  ISEll 
GETS   FCC  PERMITS 

FURTHER  developmental  work  ii  J 
the  Philco  Corp.  proposed  televisioi 
relay  network  linking  Washington 
Philadelphia  and  New  York  wai 
approved  last  week  when  the  FCC 
granted  construction  permits  fo: 
new  relay  stations  to  be  operated  ii 
central  and  northeast  Maryland 
southeast  Pennsylvania  and  Wash 
ington  and  authorized  power  in 
creases  of  from  15  to  40  w  foi, 
relay  stations  now  in  operation. 

Grants  include:  one  new  experi 
mental  relay  station  to  be  operatecj 
in  various  areas  betweeen  Philadel- 
phia and  Washington;  power  in- 
creases, addition  of  A3  emission 
antenna  and  transmitter  changes 
of  three  stations  in  Philadelphia  tc 
include  operations  in  Washington 
and  New  York;  authorization  tc 
change  power  to  40  w  (peak)  vis 
ual,  40  w  aural  of  seven  portable- 
mobile  experimental  relay  stations 
authorization  to  increase  power  toi 
40  w  and  add  A3  emission  to  port-, 
able  experimental  television  station 
now  operating  in  New  York  and  to! 
operate  the  station  also  in  Wash- 
ington and  Philadelphia. 

Philco  dedicated  its  Washington- 
Philadelphia  link  in  a  special  tele-| 
cast  from  the  Statler  Hotel,  Wash- 
ington, on  April  17  [Broadcasting, 
April  23], 


NEW-80-100  mc  Sarkes  Tarzian, 
Bloomington,  Ind.— CP  new  developmen- 
tal broadcast  station,  500  w  and  spe-' 
cial  test  emission. 

NEW-48.5  mc  San  Pedro  Printing 
Publishing    Co.,    San  Pedro,  Cal. — CP 
new  FM  station,  780  sq.  mi.,  $12,000 
estimated  cost. 

NEW-48.7  mc  Southern  California  As- 
sociated Newspapers,  Alhambra,  Cal.— 
CP  new  FM  station,  1,500  sq.  mi.,  $12,- i 
000  estimated  cost. 

NEW-48.3  mc  Southern  California  As- 
sociated Newspapers,  Glendale,  Cal. — CPj 
new  FM  station,  1,500  sq.  mi.,  $12,0001 
estimated  cost. 

NEW-45.1  mc  Grand  Rapids  Broad- 
casting Corp.,  Grand  Rapids,  Mich. — CP 
new  FM  station,  6,375  sq.  mi.,  $33,100 
estimated  cost. 


A 


SERIES  of  half -hour  dramatic  programs 
based  on  stories  which  may  be  suitable 
for  motion  picture  use  is  being  offered 
for  sponsorship  by  Grew  Associates, 
Inc.,  New  York,  which  plans  to  use  the 
weekly  network  broadcasts  as  a  pre- 
testing "laboratory"  for  the  movie 
industry.  Listeners,  including  a  5,000- 
woman  panel  built  up  by  the  Grew 
firm,  will  be  Invited  to  write  sugges- 
tions regarding  picture  possibUitles  ofj 
stories  and  stars.  Program  series  will  be 
called  "Hollywood  Story  Conference". 
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ifeflferson  Standard  Life  Ins. 
Buys  WBT  for  Million  and  Half 

Purchase  Up  for  FCC  Approval;  Company 
Also  Is  Owner  of  WBIG  Greensboro 


:  POUR  PRINCIPALS  in  sale  of  WBT  by  CBS  to  Jefferson  Standard  Life 
nsurance  Co.  (1  to  r):  Joseph  M.  Bryan,  insurance  company  v-p,  and 
lulian  Price,  president;  Maj.  Edney  Ridge,  executive  v-p  of  WBIG;  A.  D. 

.:i;(Jess)  Willard,  manager  of  the  Charlotte  station. 

t   

;  3ALE 


OF  THE  50,000  w  WBT 
Dharlotte   to   Jefferson  Standard 
Life  Insurance  Co.,  principal  own- 
%r  of  WBIG  Greensboro,  for  $1,- 
■f  )05,000  was  announced  last  Wednes- 
fiay  by  CBS  as  a  result  of  competi- 
tive bidding  and  in  compliance  with 
"  '  the  FCC  mandate  dealing  with  net- 
'  ■  work  ownership  of  stations  in  other 
■than  key  program  points.  The  trans- 
'''action  is  subject  to  FCC  approval 
and  is  understood  to  be  for  a  cash 
"'consideration. 

■  The  transaction  was  announced 
following  the  regular  CBS  Board 


of  Directors  meeting  last  week  and 
it  was  reported  to  have  been  the 
highest  of  the  bona  fide  offers  re- 
ceived. The  CBS  board  took  into 
account  not  only  price  but  radio 
know-how,  community  interest  and 
other  standards  in  selecting  the  suc- 
cessful bidder. 

"Operating  standards  which  have 
characterized  the  station  under 
Columbia  management  will  be  con- 
tinued," Julian  Price,  president  of 
Jefferson  Standard  asserted.  "We 
plan  to  continue  the  present  operat- 
ing staff  of  WBT,  headed  by  A.  D. 


I  YESTERDAY  Was  The  522nd  Time  | 

1  ...  the  "Ave  Maria  Hour"  has  brought  Sunday-  | 

I  evening  consolation  and  comfort  to  New  Yorkers  | 

I  through  WMCA.  1 

m  The  occasion  of  this  tenth  anniversary  is  a  good  B 

M  time  to  say  thank  you.  H 

I  For  the  high  radio  standards  | 

M  that  earmarked  each  of  those  5 

M  522  broadcasts  ...  m 

I  For  the  job  it  has  done  as  | 

I  originating   station   of   "Ave  m 

B  Maria  Hour"  programs  | 

E  throughout  the  country  ...  H 

I  For  its  unflagging  service  to  | 

g  the  New  York  community  in  H 

B  every  facet  of  radio  program-  | 

B  ming ...  M 

I  For  these  things,  our  grateful  salute  to  WMCA!  J 

M  H 

I  We  look  forward  to  continued  association  with  J 

m  this  station.  M 


I         Graymoor  Monastery,  Garrison,  New  York  | 
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(Jess)  Willard,  general  manager". 

It  is  understood  a  new  corpora- 
tion, probably  to  be  known  as  WBT 
Inc.,  will  be  formed  to  operate  the 
station.  Aside  from  Jefferson  Stand- 
ard, Maj.  Edney  Ridge,  executive 
vice-president  and  secretary  of 
WBIG,  will  be  the  only  other  stock- 
holder in  the  new  WBT  company. 
He  holds  approximately  one-third 
interest  in  WBIG. 

Mr.  Price,  it  is  expected,  will  be- 
come president  of  the  WBT  com- 
pany. Joseph  M.  Bryan,  vice-presi- 
dent of  Jefferson  Standard  and 
president  of  WBIG  Inc.,  also  will 
be  an  officer  of  WBT,  along  with 
Maj.  Ridge  and  Julius  C.  Smith, 
Greensboro  attorney  and  general 
counsel  of  Jefferson. 

Mr.  Bryan  recently  became  half- 
owner  of  WORD  Spartanburg,' S.  C. 
He,  along  with  Maj.  Ridge,  acted 
for  Jefferson  in  the  WBT  negotia- 
tions with  CBS. 

The  network  was  represented  by 
Dr.  Frank  Stanton,  vice-president, 
and  Frank  K.  White,  vice-president 
and  treasurer.  In  announcing  the 
sale,  CBS  explained  it  had  been 
made  in  order  to  comply  with  FCC 
Rule  3.106,  which  prohibits  network 
ownership  of  a  standard  broadcast 
station  "in  any  locality  where  the 
existing  broadcast  stations  are  so 
few  or  of  such  unequal  desirability 
(in  terms  of  coverage,  power,  fre- 
quency or  other  related  matters) 
that  competition  will  be  substan- 
tially restrained  by  such  licensing". 

Other  Charlotte  Stations 

Charlotte  has  two  other  stations 
— WSOC,  NBC  affiliate  with  250  w 
on  1240  kc,  and  WAYS,  affiliated 
both  with  Blue  and  Mutual,  with 
1,000  w  on  610  kc.  CBS  had  ac- 
quired WBT  in  1929.  It  operates 
on  1110  kc  with  50,000  w. 

It  is  understood  WBT  had  a 
gross  income  of  in  the  neighborhood 
of  $900,000  in  1944,  with  approxi- 
mately half  that  amount  net  be- 
fore taxes. 

Jefferson  Standard  has  been  in- 
terested in  ownership  and  opera- 
tion of  WBIG  for  the  last  12  years. 
The  station,  a  CBS  affiliate,  oper- 
ates on  1470  kc  with  5,000  w. 

Maj.  Ridge  said  it  was  the  in- 
tention of  the  new  owners,  follow- 
ing FCC  approval,  to  operate  WBT 
independently  of  WBIG.  He  ex- 
plained, however,  that  the  two  sta- 
tions will  follow  the  same  public 
service  policies  and  emphasize  de- 
velopment of  talent  and  program 
features  of  peculiar  interest  to 
their  respective  communities. 


V-E  Telecasts 

BULOVA  WATCH  Co.,  New  York, 
a  regular  advertiser  on  WNBT, 
NBC's  television  station,  will  spon- 
sor one-minute  time  signals  on  V-E 
day,  when  the  station  shifts  for  that 
day  only  into  24-hour  operation. 
Agency  is  Biow  Co.  Waltham  Watch 
Co.  has  purchased  time  signals  to 
be  telecast  that  day  on  WABD 
New  York,  the  DuMont  station, 
which  will  be  taken  over  by  Blue- 
ABC  for  the  occasion.  Agency  is 
N.  W.  Ayer  &  Son. 


KOIN 


We  Work  Today 
for  fhe  Northwest's 
Limitless  Tomorrow 

PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  NaflRep. 
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PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Silvotion  Wanted  lOc  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issve  date.  Send  box  replies 
lo  Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  postwar  future.  Box  932, 
BROADCASTING. 

First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent Job  for  right  man.  State  full  par- 
ticulars and  salary  expected  In  first 
letter.  Box  399,  BROADCASTING. 

Announcer— 250-watt  NBC  affiliate  in  a 
fine  metropolitan  midwest  city  needs  a 
good  versatile  announcer  who  can  han- 
dle ad  lib  record  and  talent  shows,  news 
and  commercials.  Small,  cooperative 
staff,  excellent  working  conditions.  No 
prima  donnas,  please.  $65.00  per  48-hour 
week  to  right  man.  Tell  us  all  about 
yourself.  Box  524,  BROADCASTING. 

Salesman  wanted— Man  familiar  with 
small  market  station  operation  and  real 
understanding  of  radio  sales.  Send  rec- 
ord of  experience,  references  and  photo 
first  letter.  Network  station  in  center 
of  richest  farm  area  in  west.  Write  Box 
552,  BROADCASTING. 

Wanted — Top  flight  staff  announcer 
with  quality  selling  delivery  for  regional 
network  affiliate  station  in  northwest. 
Send  references,  photo,  transcription 
with  application.  Box  553,  BROAD- 
CASTING. 

Opportunity  for  fluent  and  imaginative, 
but  stable  and  sincere,  staff  announcer 
familiar  with  transcribed  libraries  to 
create  and  announce  salable  shows  at 
non-metropolitan  NBC  station.  Rocky 
Mountain  Area,  non-defense  farm  com- 
munity with  good  post  war  future. 
Please  send  transcription,  photo,  refer- 
ences, sample  script.  Write  Box  554, 
BROADCASTING. 

New  England  announcer — For  5  kilo- 
watt CBS  station.  Good  living  condi- 
tions, good  pay,  good  future  to  compe- 
tent man.  Box  564,  BROADCASTING. 

New  England  writer — Radio  copy,  shows, 
announcements,  features.  Must  write 
good  commercial  copy  for  radio.  Box 
565,  BROADCASTING. 

We  want  some  good  men.  We're  Just  a 
small  southwest  radio  station  with  a  big 
Job  ahead  of  us,  expanding  into  a  strong 
regional  .outlet  In  the  near  future.  We 
need  some  good  men  to  grow  with  us 
and  help  buUd  a  station  to  be  proud 
of  from  a  production,  public  service 
and  commercial  standpoint.  We  par- 
ticularly need  a  program  director-pro- 
duction manager,  two  or  three  top- 
flight announcers  and  a  continuity  di- 
rector with  program  writing  experience 
and  talent.  We  expect  to  grow  Just  as 
big  as  the  men  working  for  us  make  us 
grow.  Write  to  Box  570,  BROADCAST- 
ING, giving  full  qualifications  in  first 
letter.  If  you  sound  like  the  man  we 
need,  we'll  come  see  you,  wherever  you 
are. 

Wanted — Operator,  first  class  license  im- 
mediately. Send  complete  story  flrst  let- 
ter. Permanent.  Box  574,  BROADCAST- 
ING. 

Texas  kilowatt  Blue-Mutual  desires  im- 
prove its  Hooper.  Want  program  man 
who  knows  how.  Tell  all.  Box  576, 
BROADCASTING. 

1000  watt  New  England  Network  station 
has  opening  for  experienced  announcer 
with  knowledge  of  programming.  Perma- 
nent position,  excellent  opportunity  for 
the  right  man.  Box  589.  BROADCAST- 
ING. 

Announcer-continuity  writer  —  Station 
WOLS  can  place  announcer  with  expe- 
rience, also  continuity  writer,  or  a 
combination  announcer-continuity  man 
or  woman.  Good  live  Blue  station  in 
good  live  town.  Write  or  wire  WOLS. 
Florence,  S.  C. 

Salesman — 250  watt  progressive  Blue- 
Mutual  station,  northeast  Texas  has 
opening  for  good  dependable  man,  to 
replace  top  salesman  going  Into  Army. 
Send  full  details  including  experience, 
character  and  business  references  and 
photo.  Box  594,  BROADCASTING. 

Engineer.  Transmitter  and  control  room 
work.  Recording  experience  helpful. 
Permanent.  WAKR,  Akron  8.  Ohio. 


Help  Wanted  (Cont'd) 


Wanted — First  class  operator  for  basic 
supplementary  network  station  in  mid- 
west. Box  603,  BROADCASTING. 
First  class  radiotelephone  operator  for 
transmitter.  Please  submit  outline  of 
experience  and  references.  Box  ,606, 
BROADCASTING. 

Engineer — First  class  license,  transmit- 
ter and  studio  experience.  Statement  of 
availability  required.  Advise  draft  status. 
Box  608,  BROADCASTING. 

Transmitter  engineer.  1st  class  license. 
Guaranteed  weekly  earnings,  $55.00  for 
48  hours.  250  watt,  network,  southwest- 
ern city  of  50,000  with  good  living  condi- 
tions. Houses  a\allable.  Immediate 
opening.  War  Man  Power  certificate  of 
availability  required.  Box  611,  BROAD- 
CASTING. 

Wanted — First  class  engineer,  experi- 
enced in  studio  operation,  transmitter, 
recording  and  maintenance.  Excellent 
working  conditions,  forty  hours,  good 
pay,  250  watt  Blue  Network  affiliate  lo- 
cated in  fine  city  of  50,000.  Apply  Box 
616,  BROADCASTING. 

Male  announcer.  General  studio  routine, 
including  news  at  modern  southeastern 
regional.  $37.50  for  40  hours.  Oppor- 
tunity for  Increase.  Qualifications  and 
when  available,  please.  Box  342,  BROAD- 
CASTING. 

First  class  licensed  transmitter  operator 
for  50  kw  station.  Apply  Chief  Engineer, 
KWBU,  Corpus  Chrlsti,  Texas. 

Announcer  —  Versatile  announcer  re- 
quired by  1000  watt  Blue  Network  sta- 
tion. Include  qualifications  and  salary 
expected  in  first  letter.  WBCM,  Bay 
City,  Michigan. 

Wanted — Sales  manager  for  Tobacco 
Network.  Good  basic  salary  and  liberal 
commissions.  Start  Immediately.  Head- 
quarters Raleigh,  North  Carolina.  Wire, 
phone  or  write  Fred  Fletcher,  President, 
c/o  WRAL,  Raleigh,  N.  C. 

Control  operator.  Experienced  or  inex- 
perienced. Write  for  full  details.  Perma- 
nent position.  Charles  W.  Brannen, 
Chief  Engineer,  WAGE,  Syracuse,  N.  Y. 

Opening  for  experienced,  responsible  an- 
nouncer. Permanent  position.  Working 
conditions  good,  living  conditions  rea- 
sonable. 50  kw  southern  station.  Give 
complete  details  in  letter.  Box  595. 
BROADCASTING. 

Wanted  —  Announcer  -  newscaster  with 
reasonable  experience.  One  who  can  as- 
sist in  production.  Progressive  CBS  af- 
filiate Central  New  York.  Basic  $47.50 
for  40  hour  work  week.  Box  602,  BROAD- 
CASTING. 

Announcer,  top  rate,  for  news,  records, 
and  M.C.  ad  lib  shows.  Not  a  duration 
Job  but  one  that  offers  quick  advance- 
ment to  executive  status  if  you  can  de- 
liver. Top  starting  salary.  5  kw  network 
affiliate.  Proven  record  of  performance 
and  stability  required.  Reply  in  confi- 
dence, giving  full  Information  about 
yourself.  Including  salary  desired  and 
small  photo.  Box  514,  BROADCASTING. 

Wanted  announcers.  Have  opening  for 
two  announcers.  Mall  pull  experience 
would  help.  Excellent  opportunity  with 
one  of  a  well-known  group  of  stations. 
5  kw  CBS  affiliate.  State  experience,  age 
and  draft  status  first  letter.  Write  or 
wire  Box  618,  BROADCASTING. 


Situations  Wanted 


Program  manager— top  station.  Practi- 
cal, experienced  and  knowledge  pro- 
gramming and  production.  Now  net- 
work representative  and  program  man- 
ager leading  city  station.  Served  8  years 
as  station  manager.  Your  inquiry  held 
confidential.  Box  580,  BROADCASTING. 
Announcer,  5  years  experience  on  5  kw 
net  affiliate.  News,  music,  drama,  pro- 
duction. Woman.  Box  583,  BROAD- 
CASTING. 

Newscaster  -  editor  -  writer.  Experienced 
news,  announcing,  continuity  and  sales. 
Married,  reliable,  4P.  Interested  in  per- 
manent news  position  offering  future 
opportunity.  Convincing  news  delivery. 
Prefer  Florida  or  mlddlewest.  Available 
after  May  1st.  Full  details,  please.  Audi- 
tion disc.  Box  591,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Newscaster,  salesman,  writer.  University 
graduate  with  major  in  English,  minor 
in  Economics.  Three  years  experience 
1000  watt  station.  26.  married.  $325  guar- 
antee. Box  598,  BROADCASTING. 
Manager  for  radio  station  on  east  to 
southeast  sea  coast,  southern  Califor- 
nia, Denver  territory.  Creative,  aggres- 
sive, promotional,  hard  worker.  Experi- 
enced in  sales,  programming,  announc- 
ing. College  education,  married,  over  40, 
best  recommendations.  Now  employed. 
Must  be  permanent.  Box  599,  BROAD- 
CASTING. 

Station  manager  available.  Twelve  years 
as  assistant.  Ready  to  manage  your 
station  and  become  good  citizen  your 
community.  Box  601,  BROADCASTING. 

College  graduate.  Two  years  experience, 
50,000  watt  station.  Looking  for  all- 
inclusive  job:  writing,  broadcasting,  op- 
erating. Box  604,  BROADCASTING. 
Experienced  announcer,  news  editor, 
college  graduate  with  honors,  dis- 
charged. Desire  better  position.  Prefer 
midwest.  Box  605,  BROADCASTING. 

Young,  sober  family  man,  six  years  in 
broadcasting  ready  for  that  program  di- 
rector job.  Returned  vet.  Excellent  ref- 
erences. Box  607,  BROADCASTING. 

Writer-announcer — Would  like  position 
as  either  or  both.  Develop  own  program 
ideas  or  put  yours  into  script  form. 
Writes  material  that  sells.  Newscasting, 
sportscastlng,  platter  shows,  commer- 
cial announcing.  25,  college  trained, 
married,  draft  deferred.  Prefer  east.  Box 

609,  BROADCASTING. 

Television  development  engineer  large 
radio  corporation  desires  broadcast  en- 
gineering position.  E.  E.  degree.  Pre- 
viously six  years  in  broadcasting.  Box 

610,  BROADCASTING. 

Announcer,  two  years  experience.  Pleas- 
ing voice,  very  interested  in  production. 
Available  now.  Box  612,  BROADCAST- 
ING. 

Station  manager — Station  owner  need- 
ing an  efficient  money-making  mana- 
ger who  understands  selling,  promotion, 
programming  and  the  handling  of  per- 
sonnel, has  an  opportunity  to  get  a  45 
year  old  man  with  10  years  retail  mer- 
chandising and  advertising  background 
and  15  years  newspaper  and  radio  ex- 
perience. More  than  10  years  with  pres- 
ent employer.  Good  mixer,  excellent 
salesman  and  trained  executive.  Good 
reason  for  desiring  change.  Position 
must  be  permanent.  Send  details  to 
Box  615,  BROADCASTING. 

Operator— Telephone  first,  telegraph  sec- 
ond, 30,  4F.  Family.  Wants  job  with 
future.  Anywhere  but  deep  south.  Box 
55,  Riverside,  111. 

Transmitter  engineer  available  soon. 
Experienced  maintenance,  operation 
and  some  construction  in  5  kw  stations. 
Looking  for  permanent  position  in  an 
Al  station  anywhere  in  the  country. 
Please  state  salary.  P.  O.  Box  63,  Edge- 
water  Branch,  Denver,  Colo. 
Engineer— First  class,  37  years,  23  years 
in  radio,  wants  position  where  mainte- 
nance ability  Is  appreciated,  can  do 
control  room,  remote  and  some  an- 
nouncing. Wallace  V.  Rockefeller.  Wood 
River,  Nebr. 

Experienced  newscaster  available  in  few 
weeks.  Permanent  4F.  Married.  Sincere 
about  his  work.  Three  years  news  ex- 
perience. Prefer  working  under  contract 
Box  593,  BROADCASTING. 
Top  flight  announcer.  Network  experi- 
ence. Solid  background,  news,  platters, 
ad  lib  and  straight  commercial.  Excel- 
lent references.  Employed,  but  seeking 
spot  in  New  York  City.  Available  for 
live  audition.  Married,  4F.  Write  Box 
596,  BROADCASTING. 
News  editor.  4  years  experience  editing 
and  broadcasting  news.  5  years  5  kw 
experience.  Woman.  Box  584,  BROAD- 
CASTING. 

Available  June  1st  for  chief  engineer 
job.  Experienced  first  class  operator  now 
teaching  in  Navy  Electricians'  School 
Purdue  University,  which  closes  June 
1st.  Draft  exempt.  State  maximum  offer 
Box  617,  BROADCASTING 


For  Sale 


Wanted  to  Buy 


Wanted— FCC  approved  frequency  and 
modulation  monitors.  Other  250  watt 
station  equipment.  Cutting  mechanism 
^P""  *^£f  transcription  tables. 

Box  600,  BROADCASTING. 

Experienced  broadcaster  interested  in 
purchasing  all  or  part  of  250  watt  sta- 
tion. Box  614.  BROADCASTING 


For  sale— 2  WE  33  RPM  turntables  16 
inch  complete  with  motor.  Vertlcle  andl 
lat-sral  pick-up.  Pre-Amp.  80  B  for  above 
and  WE  control  cabinet.  Box 
BROADCASTING. 


3  Crocker  Wheeler  turntables,  complete 
33-78  RPM,  B  &  L  40X  inspection  mi-  l 
croscope,    RCA    Cathode    Ray  Oscillo- 
graph.   White,   2756   Pine   Grove  Ave, 
Chicago.  DIVersey  4440. 

Tubes  for  sales!  We  have  W.E.  228-A: 
2152-  222-A;  232-A  and  F.  T.  332-A,  for 
sale  as  used  tubes  left  over  after  sale 
of  our  radio  station.  What's  offered? 
Norman  Baker,  Hamilton  Hotel,  Laredo, 
Texas. 

250  watt  newly  rebuilt  composite  trans- 
mitter (without  crystal  oven)  and  G.  R 
457A  modulation  monitor,  $2,750  cash, 
Evening  News,  Port  Angeles,  Washington, 

For  sale— New  Temco  250  GSC  transmit- 
ter complete  with  remote  control  unit, 
2  sets  tubes,  spare  parts  kit.  For  sale 
by  owner  at  reasonable  price  crated  for]" 
immedate  shipment.  Contact  S.  J.  Hy- 

Box  1957,  Huntington,  West  Vlr-f- 
ginia. 

For  sale — One  Amertran,  class  B  modU' 
lation  transformer,  oil  filled,  output 
64.6  db.,  .006  W  reference  (equiv.  to  17.3 
kw  capable  of  modulating  34.6  kw  car- 
rier), 6300  volts  plate  voltage.  Total 
weight  5430  lbs.  One  Amertran  modula- 
tion reactor,  oil  filled,  16  hys,  at  5.5 
amps,  6300  volts.  Total  weight  5215  lbs, 
Box  590,  BROADCASTING. 


250  watt  broadcast  transmitter,  speech 
equipment,  microphones,  turntables, 
etc.  All  or  part,  or  will  consider  mergei 
with  party  Interested  in  applying  foi 
CP.  Box  613,  BROADCASTING. 


For  sale— one  composite  line  amplifier 
three  composite  pre-amps,  one  W.  E. 
type  69-A  pre-amp  using  6J7  tubes.  One 
RCA  OP-4  remote  amplifier  three  chan 
nel  complete.  One  RCA  large  size  ve- 
locity microphone  and  table  stand.  All 
of  the  above  equipment  is  in  good  con-I"" 
ditlon,  now  in  use.  Will  sell  all  or  anj 
part,  flrst  come  first  served.  Wanted, 
RCA  type  72-C  recording  attachments.— 
Address  all  replies  to  Bob  McBaney, 
WCBI,  Columbus,  Miss. 


WANTED 
Program  Man  or  Woman 

.  .  .  who  has  sound  ideas,  produc- 
tion experience,  who  recognizes 
good  announcing,  and  who  has 
good  judgment.  This  is  a  position 
for  one  who  wants  to  live  radio 
programming.  Previous  experience 
in  programming;  small  station  man- 
agement or  agency  production 
may  qualify  you.  We  are  expand- 
ing our  personnel  with  the  goal 
of  making  this  the  Nation's  Most 
Popular  Independent  Station.  Posi- 
tion permanent  for  able  person. 
Salary  based  on  ability.  Give  full 
details  past  experience.  Your 
application  confidential. 

Write  Ralph  L.  Atlass 
WIND,  Chicago 


PRODUCER 

Writer.  Wishes  to  shift  opera- 
ations  from  East  to  West 
Coast. 

Minimum  salary,  $12,000. 
BOX  619,  BROADCASTING 
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DBSTRUCTION  LIGHTS 

Available  without  priority 

TYPE  661 

,1  Complete  with  red  fresnel 
;  lens  and  100  watt  A-21 
lamp. 

1    Write  for  Bulletin  33 

ANDREW  CO. 

363  E.  75th  St., 
I  Chicago  19 


WANTED! 


A  live-wire  man,  with  family  pre- 
ferred, who  has  a  passion  for 
perfect  production  and  a  yen  and 
ability  to  write.  Must  be  capable 
show-writer  and  producer. 
Jhis  is  a  permanent  job  for  a  sin- 
cere worker  in  one  of  America's 
largest  markets  at  a  highly  pro- 
gressive station  serving  up  AM, 
FM  and  well  on  the  road  to  tele- 
vision. 

Send  complete  detailed  account  of 
background,  draft  status,  plus 
photo  and  salary  requirements. 
AH  replies  strictly  between  us. 

BOX  597,  BROADCASTING 


PHYSlCm 

and 

or  recorded  program 
re-fedfoheVhoT 
nutrrfion.  Our  experf. 
'deludes  medical 
'  authority  Ulks.  infer. 
y'ewsand  dramatiza. 
t-onsCo^pfefe  script 
and  talent  provided 
at  reasonable  cost 
L'^e  audition  o*r 
sample  recording  for 
P'aybacfe  provided 
^•thout  obligation. 


SERVICE  DIRECTORY 


"GEARED   TO   AM-FM  EX>>ANSION" 

[Oommercial  Radio  Equip.  Co. 

Koniat  City,  Mo. 
Vathington,  D.'  C.  HoUvwood,  Col. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 

iSnbi.  to  Gov't  VLeg.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

I F  4  O  TRANSMITTING  TUBES 

Teeland  &  Olschner  Products,  Inc. 

iH  Boronne  St.,  New  Orleans  13,  La. 
I  Raymond  4756 

}  ligh   Power  Tube  Specialists  Excluirvaly 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

Write  for  catalog 

THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


The 

Robert  L.  Kaufman 
OrganUation 
TechnieaJ  Maintenance,  Conitraetioa 
Sopervision    and   Business  Services 

for  Broadcast  Stations 


SOUND  EFFECT  RECORDS 

GENIIETT-SPEEDY-Q 

Reduced  Bosic  Librory  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Delailt 

CHARLES  MICHELSON 

67  W.  44th  St.  New  York,  N.  Y. 


WILL  START  IMMEDIATELY 

ADVISES 

BOB  BRABHAM,  WTMA 

THE  SHADOW 

"Available  locally  on  transcription — see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 


PROFESSIOIVAL  DIRECTORY 


Jansky  &  Bailey 

Ah  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OP  BROADCASTING 

NaHenal  PrcH  Bids..  Waah^  D.  C. 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859  


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


mgUEMCY  MEASUniNG 
SERVICE 

Exact  Measurement*  '  of  ooy  »im« 

RCA  COMMUNICATIONS.  INC. 
64  Broad  Strett      New  York  4.  N.  Y. 


JOHN 

BARRON 

Consulting 

Radio  Engineers 

Specializing 

in  Broadcast  and 

Allocation  Engineering 

Earle  Birilding, 

Washington  4,  D.  C. 

Telephone 

NAtional  7757 

JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      •      NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 
710  r4th  St.N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

Coasulfing  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM   FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Nat'l  Press  BIdg.      Wash.  4,  D.  C. 


BUY 
WAR  BONDS 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Prett  BIdg.'       Dl.  110S 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


R«dia  Enginaarinq  Consultants 
Frequancy  Monitaring 

CtmnMiciol  Rodio  Eqnip.  Co. 

e  International  Bulldlnc,  Wasblncton.  D.  O. 
e  321  E.  Gregory  Boulevard,  KanaaH  City,  Ho. 
e  Cross  Roads  ot  tlie  World,  Hollywood,  Oallf . 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.   •   Republic  2347 


RAYMOND  M.  WILMOTTE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturers  of  Radio  Trans- 
mitters and  Industrial  Electronic 
Equipment 
Baltimore,  Maryland 
Water  &  fredericl<  Sts.  -  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      e      District  8215 

Washington  4,  D.  C. 


AAAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nat'l  Press  BIdg.  Wash.  4,  0.  C. 
District  7362      e      Glebe  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLOG. 
1319  F  STREET  N  W. 


WASH..  D.  C 
DISTRICT  4127 


ANDREW  CO. 

Consulting  Radio  Engineers 
m  E.  75th  St  CHICAGO  19 

Triangle  4400 


At  Deadline... 


People 


MONRONEY  ARTICLE 
ATTACKS  PETRILLO  POWER 

POWER  of  James  C.  Petrillo,  AFM  president, 
"to  cripple  the  networks  by  refusing  to  per- 
mit them  to  serve  stations  which  do  not  em- 
ploy the  number  of  musicians  he  demands"  is 
cited  by  Congressman  A.  S.  (Mike)  Monroney 
(D-Okla.)  in  an  article  in  the  American  Mag- 
azine as  a  type  of  union  "monopolistic  con- 
trol" which  he  wants  Congress  to  abolish  by 
removing  some  of  the  immunity  from  anti- 
trust laws  now  granted  to  labor  unions. 

Rep.  Monroney  declares  Congress  must 
shortly  decide  whether  union  leaders  shall  be 
permitted  to  exercise  the  "new  extraordinary 
power"  of  the  "royalty  method"  first  adopted 
by  Petrillo  and  later  demanded  by  John  L. 
Lewis.  "This  ...  is  too  pat  a  method  of  fund- 
raising  to  be  overlooked;  it  is  held  to  be  a 
legitimate  claim  of  union  bosses.  It  could 
spread  and  greatly  increase  the  cost  of  every 
article  used  by  the  public." 

FM  APPLICATIONS 
PASS  400  MARK 

APPLICATIONS  on  file  with  the  FCC  for 
new  FM  stations  totaled  403  May  4,  FCC  said 
Friday.  Represented  are  41  states  and  Dis- 
trict of  Columbia.  Ohio  leads  with  36  requests; 
California  has  33;  New  York,  31;  Illinois  and 
Pennsylvania,  24  each.  There  are  46  commer- 
cial FM  stations  broadcasting  currently,  plus 
three  experimentals  (see  page  74  for  late 
applications). 

NAB  URGES  FILINGS 

WITH  DEADLINE  for  filing  briefs  and  ap- 
pearances Wednesday  (May  9),  NAB  on  Fri- 
day urged  broadcasters  to  "avail  themselves  of 
the  opportunity  to  appear"  at  hearings  on  the 
proposed  FCC  rule  governing  financial  reports, 
contracts,  ownership  and  station  personnel. 
NAB  asks  copies  of  all  filings,  none  of  which 
had  been  formally  docketed  at  Commission 
Friday. 

NLRB  PLATTER  BRIEF 

NATIONAL  Labor  Relations  Board  filed  its 
brief  over  the  week-end  with  the  Second  Cir- 
cuit Court  of  Appeals  in  the  NABET-network- 
Petrillo  dispute  in  support  of  its  petition  for  a 
decree  to  compel  NBC  and  Blue  to  bargain 
with  NABET  on  platter  turners. 


RADIO  SELL-OUT 

FIVE  75-word  announcements  on  WBEN 
Buffalo  over  a  week-end  and  one  ad  in 
the  Btiffalo  Evening  News  sold  12,000  re- 
served seats  in  Buffalo's  Memorial  Au- 
ditorium to  see  Bob  Hope  and  his  Pepso- 
dent  radio  troupe.  Occasion  was  a  benefit 
for  the  News  "Smokes-For-Soldiers" 
fund.  Six  thousand  additional  orders  had 
to  be  turned  down  for  lack  of  seating  ca- 
pacity. The  story  was  broken  on  WBEN 
and  the  News  Saturday.  By  Monday  eve- 
ning all  $3  top  seats  were  gone  and  Tues- 
day morning  WBEN  was  begging  people 
not  to  send  more  orders.  Darell  Martin, 
News  radio  editor  and  close  friend  of 
Hope,  made  arrangements  to  bring  come- 
dian to  city. 


COAXIAL  CABLE 
NET  FAST-GROWING 

BELL  SYSTEM  expects  by  year's  end  to  have 
2,000  miles  of  coaxial  cable  network  manufac- 
tured and  three-fourths  of  it  in  the  ground.  A 
year  ago  the  AT&T  announced  a  5-year  pro- 
gram of  6,000  to  7,000  miles.  Rapid  pace  job 
going  forward  has  been  dictated  by  increasing 
need  for  more  telephone  circuits  between  war 
centers.  The  coaxial  cable  is  capable  of  trans- 
mitting the  broad  bands  of  frequencies  re- 
quired for  television  as  well  as  for  telephone 


RECOGNITION  FOR  NEWSMEN 

A  BILL  to  create  the  Distinguished  Service 
News  Medal,  to  be  awarded  radio  or  press  cor- 
respondents who  "have  rendered  or  hereafter 
render  exceptionally  meritorious  service"  in 
war  zones  was  introduced  in  the  Senate  late 
last  week  by  Sen.  Bridges  (R-N.H.)  and  Sen. 
Johnson  (D-Colo.).  The  measure  (S-957)  was 
presented  after  a  bill  to  award  the  late  Ernie 
Pyle  the  Distinguished  Service  Medal  was  held 
up  because  Congressional  Medals  of  Honor  can 
be  awarded  only  to  members  of  the  armed 


BLUE  ON  BOND  SERIES 

BLUE- ABC  on  Saturday  began  weekly  Sev- 
enth War  Loan  sustainer,  5-6  p.m.,  to  continue 
through  campaign  and  featuring  Duke  Elling- 
ton's orchestra.  Same  network  to  air  Nat 
Brandwynne's  orchestra  from  Waldorf-As- 
toria, New  York,  12:30-1  a.m.  Mondays  and 
Tuesdays  in  War  Loan  interests,  beginning 
May  14. 

Closed  Circuit 

(Continued  from  page  4) 

out.  Annual  meeting  and  new  board  session  by 
proxy  will  be  held  in  July,  consistent  with  by- 
laws, however.  Pittsburgh  was  likely  conven- 
tion site  before  ODT  called  all  bets  off. 

PROHIBITIONISTS,  led  by  Rev.  Sam  Morris 
of  Texas,  are  still  making  the  Washington 
rounds  against  advertising  of  alcoholic  bev- 
erages on  air.  They  seek  right  to  purchase 
time  to  answer  wine  and  beer  advertisers,  con- 
tending that  such  advertising  constitutes  con- 
troversial issue.  Beat-pounding  in  Washington 
has  included  Congressional  offices,  FCC  and 
NAB. 

WITH  WAR  emphasis  moving  to  Pacific  area, 
look  for  more  Navy  activity  in  their  represen- 
tation on  Armed  Forces  Radio  Service 
(APRS).  Los  Angeles  headquarters,  recently 
sprinkled  with  some  Naval  personnel,  is  due 
for  expanded  operation  with  the  boys  and 
girls  in  blue  in  greater  prominence  than  ever. 

RETURN  OF  COMDR.  Mefford  R.  Runyon  to 
his  CBS  vice-presidency  may  develop  soon. 
Reported  authoritatively  he  has  applied  for 
inactive  status.  He  went  on  active  Navy  duty 
in  1942  in  Communications  but  changed  to  the 
Bureau  of  Ships,  Electronics  Branch. 

EDITOR'S  NOTE:  Wonder  why  Montana's 
Sen.  Wheeler  sounded  off  on  radio  news  and 
commentators  last  week?  Travel  note:  Ed 
Craney,  prominent  and  militant  Montana 
broadcaster,  was  in  Washington  last  week. 
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LT.  GEORGE  PAULSON,  bomber  navigator 
released  by  the  Army,  is  new  sales  service  sup- 
ervisor of  Mutual,  succeeding  Barry  Keit, 
transferred  to  cooperative  program  sales  di- 
vision. 

VERA  EIKEL,  formerly  program  supervisor 
in  Procter  &  Gamble's  radio  department,  has; 
joined  Benton  &  Bowles,  New  York,  as  execu- 
tive assistant  to  Walter  Craig,  radio  director. 
She  replaces  Marion  Connolly,  now  B&B  per-j 
sonnel  director  of  women. 

DONALD  C.  HAMILTOJSr,  program  division 
office  manager,  WOR  New  York,  named  tw 
newly  created  post  of  director  of  artists'  service, 

EDMUND  B.  (Tiny)  RUFFNER,  assistant 
program  manager,  WOR  New  York,  promoted 
to  commercial  program  director,  where  he'll  de- 
velop new  saleable  ideas  and  coordinate  pro- 
gram and  sales  departments. 

MARJORY  IRWIN,  12-year-veteran  with 
Compton  Adv.,  New  York,  is  new  business 
manager  of  radio  department,  replacing  Helen 
Shervey,  resigned.  Miss  Irwin  was  office  man- 
ager. 

GLENN  BANNERMAN,  president  and  gen- 
eral manager,  Canadian  Assn.  of  Broadcasters, 
has  been  invited  to  attend  the  NAB  directors' 
meeting  in  Omaha  May  16-17. 

HENRY  SEATON  DAWSON,  former  chief 
engineer,  CFRB  Toronto  and  since  1940  on  loan 
to  the  National  Research  Council,  Ottawa,  and 
Research  Enterprises  Ltd.,  Toronto,  has  been 
appointed  engineer  of  the  Canadian  Assn.  of 
Broadcasters. 

LAMBERT  B.  BEEUWKES,  advertising,  pub- 
licity and  sales  promotion  manager,  King-Tren^ 
die  Broadcasting  Corp.  (WXYZ,  WOOD),  on 
May  12  becomes  general  manager  of  the  Blue 
Ridge  Broadcasting  Corp.,  soon  to  apply  for  a 
new  station  in  Roanoke,  Va. 

JOHN  P.  URICE,  J.  Walter  Thompson  Co., 
Chicago,  account  executive  for  Swift  &  Co, 
Breakfast  Club,  was  to  resign  May  7  to  join 
H.  W.  Kastor  &  Sons,  Chicago,  as  head  oi 
food  advertising. 

LESLIE  RADDATZ,  with  NBC  Hollywood 
press  department  since  1942,  has  been  ap- 
pointed assistant  press  manager,  succeeding 
Homer  Canfield,  recently  named  network  Holly- 
wood production  manager.  Walter  S.  Davis 
released  by  Air  Transport  Command  and  Kath- 
leen Wilson  are  new  members  of  press  staff. 

BEN  MUROS  has  been  named  program  direc 
tor  of  WCAE  Pittsburgh.  He  has  been  witli 
the  station  eight  years  as  studio  engineer,  con 
tinuity  supervisor  and  most  recently  produC' 
tion  manager. 

CHARLES  B.  McCABE,  publisher  of  the  Neu 
York  Mirror  and  president  of  the  Hearst  Radic 
Corp.,  has  been  elected  to  the  board  of  direc 
tors  of  the  Morris  Plan  Industrial  Bank  oi 
New  York. 

TROOP  GREETINGS  FREED 

GREETING  messages  may  now  be  transmitted 
to  or  by  members  of  armed  forces  in  thi 
country  under  an  order  announced  Fridaj 
afternoon  by  the  Board  of  War  Communica-' 
tions.  As  soon  as  "speed  and  quality  of  service' 
have  improved  sufficiently,  BWC  will  order  fur 
ther  relaxation  to  permit  greeting  messaged 
by  the  public  generally,  said  announcement) 
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•  ADVERTISING    MUST    PACE  PROGRESS 


Some  time  ago  when  women  started  to  smoke,  Chesterfield 
took  public  cognizance  of  the  fact  that  nice  women  may  smoke. 
This  ad,  and  other  cigarette  campaigns  shocked  many  people, 
but  by  forcing  the  facts  into  the  open,  made  possible  the 
frank  merchandising  of  cigarettes  to  a  vast  feminine  market. 

*  Prepared  by  Newell-Emmett  Co. 


In  the  Distribution  Decade^ 


Must  Open  Many  New  Markets! 


MONEY,  men,  materials,  manufacturing  facilities 
— there'll  be  plenty  of  all  these  after  Victory.  The 
problem  will  be  to  move  the  products  of  Industry 
into  millions  of  consumer  homes  quickly,  cheaply  and 
efficiently — in  the  Distribution  Decade  after  V-Day. 

Advertising's  responsibilities  —  and  opportunities  — 
in  the  Distribution  Decade  will  be  tremendous.  For 


on  Advertising  and  the  men  who 
create  and  administer  Advertising 
must  rest  a  large  part  of  the  bur- 
den of  accelerating  distribution  and  improving  dis- 
tribution techniques,  so  that  we,  as  a  Nation,  can 
readily  absorb  the  40%  increase  in  production  nec- 
essary to  achieve  a  high  post-war  standard  of  living. 

Alert  agency  men  are  intensively  studying  these 
problems.  So  is  the  Nation's  Station,  as  they  apply 
to  the  great  4-State  market  that  is  WLW-land. 


WWJ 

(ON  OF  THE  CHOSLEY  COKPOKAJION 


THE     NATION'S     MOST     MERCHANDISE-ABLE  STATION 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION    •    CAMDEN,  N.  J. 


Do  you  remember  the  early 
1-kw  transmitter  tubes  that  used 
motor  generators  for  high-voltage 
d.  c.  —  or  the  5-  to  50-kw  jobs  with 

water-cooled  high-vacuum  rectifiers? 


T^HE  first  transmitters  using  mercury-vapor  rectifiers  were 
made  available  by  RCA  in  the  middle  1920's  and  represented 
a  major  improvement  in  early  transmitter  design — one  of  the  first 
modern  features.  Today,  every  transmitter  manufacturer  uses 
mercury-vapor  rectifier  tubes  in  his  broadcast  transmitters  because 
of  lower  cost,  high  efficiency,  and  good  voltage  regulation. 

RCA  not  only  led  the  way  in  applying  mercury-vapor  tubes — 
it  also  made  major  improvements  in  such  tubes  as  the  866A/866 
and  the  872 A/872.  Examples  are:  greater  freedom  from  arc-back, 
lower  voltage  drop,  and  cathode  coatings  with  greater  thermal 
efficiency. 

In  rectifier  tubes  for  commercial  broadcasting,  RCA  offers  a 
broad  line  of  standard  types  such  as  the  RCA-816,  857B, 
866A/866,  872A/872,  and 

When  you  need  replacement  tubes  for  your  transmitter,  specify 
RCA  Tubes.  There  is  an  RCA  Broadcast  Specialist  available  when 
needed.  Call  him  for  prompt  delivery  and  efficient  service. 


LEADS  THE  WAY.  .  In  Radio  .  .Television  .  .  Tubes  . 
Phonographs  .  .  Recordi  .  .  Electronics 


IHl  fOUNTAINHEAD  OF  MODERN  TUBE  DEVELOPMENT  15  RCA 


Til®  W#el 


PRICE  IS  CENTS 


Newsmagiazine  of  Rerdi^ 


we  take  you 
now  to 


PALAU 


IN  THE  GRIM,  fateful  hours  that  followed  the 
bombing  of  Pearl  Harbor,  a  few  words  were 
wiped  from  a  small  door  on  WOR's  24th  floor. 
They  were,  "Special  Features". 

Today  that  name  reads,  "War  Services  and 
News  Division".  And  well  it  might.  For  from 
behind  that  door  have  come  the  hair-raising, 
on-the-spot  descriptions  of  Peleliu  and  Palau 
landings  (during  the  latter  Sgt.  Flanagan, 
Marine  Combat  Correspondent,  had  his  WOR 
listeners  share  war's  terror  with  him  as  he 
killed  a  Jap  with  his  carbine  during  the  broad- 
cast.) From  there,  too,  have  come  the  mem- 
orable interviews  with  men  downed  in  the 
Pacific,  the  heart-tugging  weekly  program 
called,  "This  is  Halloran",  and  scores  of  other 
great  WOR  broadcasts. 

Under  the  news-aware  direction  of  WOR's 
Dave  Driscoll,  the  War  Services  and  News 


MUTUAL 


Division  has,  first  of  all,  performed  a  neces- 
sary and  meritorious  public  service.  But  it  has 
also  revealed  another  brilliant  facet  in  that 
penetratingly  intimate  method  of  program- 
ming that  has  long  made  WOR  the  provoca- 
tive and  action-arousing  station  that  it  is. 

It  is  such  vital  and  timely  scheduling  that 
attracts  more  people  to  WOR's  daytime  pro- 
gramming month  after  month  than  are  at- 
tracted to  the  daytime  programming  of  any 
other  New  York  station. 


WOR 

first  with  what 

the  public  wants  first 
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cMidwest  cAmerica 
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HOUSEWIVES  WELCOME  WLS  FEATURE  FOODS  YEAR  AFTER  YEAR 

AS  11  o'clock  strikes  each  morning,  Midwest  American  homemakers  open 
their  radio  doors  to  WLS  Feature  Foods,  a  program  that  has  become  a 
time-tested  Old  Friend  in  its  more  than  3,000  consecutive  broadcasts. 

WLS  Feature  Foods  is  more  even  than  a  radio  friend;  its  two  selling  voices, 
Martha  Crane  and  Helen  Joyce,  have  met  personally  more  than  100,000 
women  in  Chicago  and  suburbs  at  club  meetings  and  food  clinics.  Fifteen 
hundred  key  grocers  in  this  area  are  visited  regularly  by  WLS  Feature  Foods 
merchandisers.  These  grocers  count  the  program  a  profitable  friend. 

This  brief  description  of  WLS  Feature  Foods  explains  why  WLS  programs 
have  the  confidence  of  their  huge,  responsive  audience;  why  they  sell 
quality  products  and  ideas  so  eflfectively.  For  WLS  programs,  like  our  per- 
sonalities, come  into  Midwest  American  homes  as  Old  Friends. 
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UNITED  NATIONAL  CLOTHING  COLLECTION 


3ne  corner  of 
he  warehouse 
ihowing  some 
>f  the  mount- 
ilns  of  clothing 
leing  made 
eody  for  ship- 
nent. 


odio  delivm  agaia! 

In  most  places,  the  National  Clothing  Collection  Drive  was  for  the  entire 
month  of  April,  but  in  Nashville,  it  was  a  tremendous  and  spectacular 
one-day  event,  called  "  C  "  Day ! 

It  was  left  to  radio  to  put  it  across.  WLAC  spear-headed  the  drive,  and 
the  results  were  overwhelming!    15,000  of  .the  42,000  homes  gavel 
Fifty  seven  cars  and  trucks  .  .  .  and 
hundreds  of  volunteer  workers  were 
needed  to  collect,  assort  and  load  the 
clothing  ! 


Six  carloads  In  one-day  1  What  a  mag- 
nificent trilMite  to  the  pulling  power  of 
60  tons  of  clothing  ! 


Socked  and  loaded  into  one  of  the 
railroad  cars  at  the  Noshyille  terminals 
.  .  .  on  their  way  to  the  needy  in  wor- 
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Business  Briefly 
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Closed  Circuit 


ASSOCIATED  BROADCASTING  Corp.,  with 
headquarters  in  Grand  Rapids,  Mich.,  which 
started  year-and-half  ago  as  wire-and-wax 
network  largely  for  religious  programs,  has 
been  seeking  quietly  to  line  up  stations 
throughout  nation.  Before  long  plans  to  an- 
nounce its  fall  debut  as  full-fledged  fifth  net- 
work. 

ARIZONA  BROADCASTING  Co.,  Associate  i 
Broadcasting  Corp.  and  other  broadcasting 
organizations  identified  by  name  with  the  first 
three  letters  of  the  alphabet,  doubtless  respon- 
sible for  memo  sent  by  American  Broadcasting 
Co.  to  all  affiliates  recently.  Memo  noted  that 
when  appellation  "Blue"  is  dropped  June  15, 
network  plans  to  use  full  name,  substituting 
•'American"  rather  than  "ABC"  when  concise- 
ness is  sought. 

ARTHUR  FELDMAN,  crack  Blue  war  cor- 
respondent recently  returned  from  Pacific  the- 
ater, slated  for  Blue's  London  assignment. 
His  bride  of  six  weeks,  the  former  Rhoda 
Magid  who  for  three  years  was  with  BBC  pro- 
gram operations  in  New  York,  will  join  him 
as  Blue  staffer. 

HARD  ON  HEELS  of  V-E  Day  will  come 
some  changes  in  assignments  for  broadcasters 
in  soldier  units.  Lt.  Col.  Abe  Schechter,  radio 
officer  on  Gen.  MacArthur's  staff,  is  slated  to 
return  in  early  June,  thereafter  to  retire  to 
civvies.  Immediate  plans  unknovni.  Lt.  Col. 
Jack  Harris,  assistant  chief.  Radio  Branch, 
Washington,  is  his  probable  replacement.  Col. 
Ed  Kirby,  Radio  Branch  chief,  who  has  han- 
kered for  blue  serge,  may  be  around  a  while 
longer. 

MOST  ANY  DAY  now  a  subcommittee  of  Sen- 
ate Interstate  Commerce  Committee,  with  FCC 
Chairman  Porter  as  invited  companion,  will 
take  off  for  ETC  to  inspect  communications 
and  radio  operations  in  wartime.  Ten-day  to 
two-week  trip  designed  to  aid  committee  in 
determining  legislative  course  it  will  follow  on 
proposed  international  communications  mer- 
ger, covering  radio  as  well  as  cables.  Chair- 
man Wheeler  (D.-Mont.)  would  head  delega- 
tion. Lt.  Ed  Cooper,  communications  expert 
of  Senate  committee,  on  leave  from  Navy, 
probably  will  carry  work  load.  Doubtless 
group  will  clear  up  that  footballed  subject, 
"French  television". 

CHAIRMAN  PORTER,  incidentally,  may  be 
seeing  Pregident  Truman  today  (May  14)  if 
schedule  hblds,  for  first  time  since  the  Chief 
Execjativte  took  oath  of  office.  They  are  old  ac- 
quaintances, stemming  from  Mr.  Porter's  days 
as  pyiblicity  chairman  of  the  Democratic  Na- 
tional Committee.  Subject  for  discussion 
doub^ess  is  international  merger. 

NEVM  OWNERS  of  KQV  Pittsburgh,  who  re- 
cently acquired  station  for  $575,000,  have  had 
their,  radio  appetite  whetted.  They  are  nego- 
(Continued  on  page  78) 
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Upcoming 

May  16-17:  NAB  Board  of  Directors,  WOW 
Board  Room,  Omaha. 

May  17:  Primary  Ballots  in  NAB  Dlrectors- 
at-Large  election  must  be  in. 

May  21:  Oral  argument  before  FCC  on  pro- 
posed rules  1.301-1.304. 

May  22-23:  Conference  on  radio  and  busi- 
ness at  City  College  of  Nev/  Yorl<. 

May  23:  Oral  argument  before  FCC,  WOV 
Nev/  York  transfer  of  control. 

Bulletins 

GILLETTE  SAFETY  RAZOR  CO.,  Boston,  is 
expected  to  announce  its  sponsorship  of  Ken- 
tucky Derby  on  CBS  when  date  of  race  has  been 
set.  Ted  Husing  will  get  the  assignment.  (See 
earlier  Gillette  story,  page  18.) 

*  *  * 

FOLLOWING  REFUSAL  by  WLB  to  recon- 
sider Regional  Board  decision  of  Jan.  13  deny- 
ing AFM  demand  for  special  staff  for  platter- 
turning  at  WJJD  Chicago  but  sustaining  quota 
system,  station  and  union  have  completed  ne- 
gotiations for  new  contract  calling  for  four 
record  turners  at  $65  for  30-hour  week  and 
seven  instrumentalists  at  $75  for  25-hour  week. 

*  *  * 

TEN-B-LOW  Co.,  Columbus,  0.,  ice  cream 
concentrate  manufacturer,  on  May  15  begins 
13-week  spot  announcement  campaign  on  WLW 
WBZ  WTAM  WOKO  WCAU.  Agency,  Ralph 
H.  Jones  Co.,  Cincinnati. 

GENERAL  MOTORS  RENEWS 

GENERAL  MOTORS  Co.,  Detroit,  has  re- 
newed General  Motors'  Symphony  of  the  Air 
on  144  NBC  stations  Sundays,  5-6  p.m.,  for 
the  third  consecutive  year,  effective  Aug.  1, 
1945.  Concerts  will  be  conducted  by  Arturo 
Toscanini  for  16  winter  broadcasts,  by  guest 
conductors,  and  by  Dr.  Frank  Black  for  spring 
and  summer  series.  Agency  is  Arthur  Kudner 
Inc.,  New  York. 


REUNION  IN  PARIS 

RED  CROSS  headquarters  announced 
last  week  that  Assistant  Field  Director 
Sam  Pickard  had  been  assigned  to  Paris 
headquarters.  Mr.  Pickard,  former  Radio 
Commissioner,  ex-CBS  vice-president  and 
minority  stockholder  betimes  in  several 
stations,  knew  Capt.  Harry  C.  Butcher, 
Naval  aide  to  Gen.  Dwight  D.  Eisen- 
hower, Supreme  Commander  in  ETO, 
at  Manhattan,  Kan.  They  also  were 
contemporary  vice-presidents  at  CBS, 
Sam  in  New  York  and  Butch  in  Wash- 
ington. Both  also  knew  Gen.  Ike  inti- 
mately because  of  home  state  associa- 
tions, as  well  as  in  Washington. 


COCA  COLA  TO  MUTUAL  •  Coca  Cola  Co., 
Atlanta,  on'  June  18  will  switch  its  Spotlight 
Bands  program  from  Blue  to  Mutual,  at  thel 
same  time  increasing  the  program's  number  of 
outlets  from  199  to  240  stations,  thus  reachingj 
more  areas  in  which  Coca  Cola  bottlers  are 
located.  Program  will  be.  broadcast  9:30-10. 
p.m.,  five  minutes  longer  than  on  the  Blue,  and 
for  the  summer  will  be  broadcast  only  Mon- 
day, Wednesday  and  Friday  instead  of  sij 
days  a  week.  Coca  Cola  also  sponsors  Mortor 
Downey's  12:15-12:30  p.m.  program  on  IBj 
MBS  stations,  Monday  through  Friday.  Agencj 
is  D'Arcy  Adv.  Co.,  New  York. 

SUMMER  REPLACEMENT  •  Lewis-How< 
Co.,  St.  Louis,  will  sponsor  a  comedy  progran 
starring  Marlin  Hurt  as  summer  replaceraen 
for  Al  Pearce's  Here  Comes  Elmer  on  CBS 
Saturday  10:15-10:45  p.m.,  starting  late  Jun. 
or  early  July.  Mr.  Hurt  was  free  for  summei 
due  to  Fibber  McGee  &  Molly  layoff.  Phili] 
Leslie  is  writer  and  Helen  Mack,  producer 
Agency  is  Roche,  Williams  &  Cleary,  Ne^ 
York. 

AD  PANEL  FORMED  •  Jeremy  Gury  o 
Donahue  &  Coe,  New  York,  has  organized  ai 
advisory  panel  of  21  advertising  experts  fo 
New  York  Veterans  Service  Center  to  counse 
returned  servicemen  who  want  to  enter  adver 
tising  field.  Radio  representatives  are  I.  J 
Showerman,  eastern  sales  mana;ger,  NBC 
Murray  Grabhorn,  assistant  general  sales  man 
ager,  Blue;  Walter  Duncan,  vice-presideni 
WNEW  New  York. 

BORDEN  STILL  ON  BLUE  •  Borden  Co 
New  York,  after  shifting  the  Borden  sho' 
with  singer  Jerry  Wayne  July  6  to  CBS  Frida 
7:30-8  p.m.  from  Blue  Sunday  8:30-9  p.m 
placed  through  Young  &  Rubicam,  New  Yorl 
will  retain  time  on  Blue  through  expiration  c 
original  contract  Aug.  26  and  appoint  anothe 
agency  to  handle  the  fill-in  program.  New  Bh 
series  might  be  permanent.  ' 

CAMPBELL  SPONSORS  'SAINT'  •  Campbe 
Soup  Co.,  Ca,mden,  N.  J.,  on  June  20  stari 
sponsoring  mystery  drayna  The  Saint  on  CB 
Wednesday,  8-8:30'  p^m.  (EWT),  vdth  Wei 
Coast  repeat,  9-9:30  p.m.  (PWT).  Willia; 
Robeson,  producer^director ;  Leslie  Charteri 
creator,  to  be  editor-collaborator.  Agency,  Wai 
Wheelock  Co.,  Philadelphia. 

STERLING  PLAINS  O  Proposed  issuance  ( 
$12,500,000  of  preferred  Sterling  Drug  Ir 
stock  will  be  voted  on  by  stockholders  at  tl 
annual  meeting  in  Wilmington,  June  14.  Issi 
would  consist  of  125,000  shares  of  $100  p' 
value  per  share  to  be  sold  through  a  syndica 
headed  by  Eastman,  Dillon  &  Co.  t 

MACY'S  EXPANDS  •  RvH.  Macy  &  Co.,  N( 
York  department  store,  has  started  a  2- 
week  participation  series  on  WHOM  WI> 
WJZ  WNEW  to  recruit  employes.  Now  spo 
soring  Love  l^fotes  on  WOR'  New  York,  Mac] 
expected  to  start  another  program  about  Ju 
1.  Agency,  Grey  Adv.,  New  York. 
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War!  uiest  war^?^ 


•  KGW  is  the  FIRST  station 
to  broadcast  news  from  a  display 
window  of  Meier  &  Frank,  Portland's 
largest  retail  store  and  one  of  the 
largest  in  the  nation.  From  a  main 
corner  window  the  news  is  broadcast 
every  hour  on  the  hour.  With  the  war 
nearing  a  climax  on  all  fronts,  interest 
in  news  is  greater  than  ever,  and  true 
to  tradition,  KGW  is  FIRST  in  Port- 
land to  present  news  in  a  novel  and 
crowd-compelling  way. 


Audience  Influence 

•  News  has  always  been  of  great  interest  to  everyone, 
in  peace  or  war.  Realizing  this,  ten  years  ago  KGW  established 
a  newsroom  and  installed  teletype  machines.  Before  that  time,  most 
radio  news  was  gathered  in  a  make-shift  fashion.  The  establishing 
of  news  service  for  the  Portland  audience  was  definite  foresight  on 
the  part  of  KGW  and  led  the  way  to  the  very  complete  coverage 
the  station  renders  today.  For  news  the  people  of  Portland  stay 
tuned  to  KGW. 


ROADCASTING    •    Broadcast  ^dyerthing 


in  Peace! 


•  In  1935  KGW  was  the  FIRST 

radio  station  in  Portland  to  install 
a  teletype  machine,  bringing  direct 
world-wide  news  coverage  to  its  Pa- 
cific Northwest  audience.  Virgil  Smith 
was  placed  in  charge  of  the  KGW  news- 
room and  became  Portland's 
FIRST  radio  news  editor. 


ONE  OF  M  GREAT  STAINS  OF  mNAIN 


PORTLAND,  OREGON 


REPRESENTED  NATIONAllY 
»Y    EDWARD    PETRY    l>   CO.  INC. 
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,  '       ""l       Mr.  Gordon  Gray  ^f,^ 

^^"^  SHOP  1       General  Manager  ^.^f:'^ 

^•gba^       -^-^^4.  Station  KOIL  yf^ 

---^^I^"'"  "    ^^^^t^i^vQmaha,  Nebraska  /y 
1     Dear  Mr.  Gray:       ^  \, 


"more  tKeniv 
5  YEARS 

02V. 


In  these  days  when  most  concerns  with 
a  great  deal  of  inefficient  help  pass  out  a 
very  poor  brand  of  service,  I  feel  that  it  is 
only  fitting  that  I  write  ^^ou  to  let  you  know 
that-  in  my  dealings  (for  the  past  several 
years  with  KOIL,  I  have  been  more  than 
well  pleased  with  thej  service  rendered. 

From  your  Mr/Edholm  on  down  the 
service  has  been  unfailing. 

I  mighj^ further  add,  that  not  only  your 
servicj^has^be^  so  satisfying,  but  results 
obtaine4^have  been  far  greater  in  my  own 
particular  case  than  any  other  single  me- 
dium ^f  "advertising  I  have  done. 

Trusting  we  may  continue  our  most 
pleasanl  relationship,  I  remain 

Sincerely, 

Sample  Fur  shop, 

L.  L.  BURKENROAD 


and  on  COFFEE  CLUB  since  it's 
inception  .  .  .  ''results  obtained  far 
greater  -  -  tlian  any  otiier  single  medium/' 


Represented  by  Edward  Pefry  Co.,  Inc. 


GORDON  GRAY, 
General  Monoger 
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KSO  proudly  joins  CBS... 

. . .  and  The  Biggest  Show  In  Town  moves  to  KSO  June  15.  To  make 
this  move,  we've  planned  a  vigorous,  far-reaching  promotion  cam- 
paign. Year-round  and  big  in  every  respect. 

Radio,  newspapers,  car  cards,  posters,  billboards,  taxicab  bumper 
cards,  movie  trailers  in  7  theaters.  Every  available  medium  talking 
to  Des  Moines  about  The  Biggest  Show  In  Town. 

The  campaign  begins  May  13.  By  June  15,  every  person  within 
our  reach  (and  that's  pretty  far)  will  know  that  The  Biggest  Show 
In  Town  is  on  KSO. 


DES  MOINES,  IOWA  •  5,000  watts  •  1460  kilocycles 


Represented  by  Heailley  Reeil  Co.  I  Kingsley  H.  Murphy,  Owner  ■  George  LNiggins,  General  Manager 


fie  Idea  Network 


j  . .  are  neighbors  to 

every  home  in  the  West 

Out  here,  we  think  there  are  no  people  in  the  world  more  neighborly  than  Westerners. 
I  They're  always  taking  a  deep  interest  in  the  folks  across  the  fence  .  .  .  folks  like 

I  The  Couple  Next  Door. 

Mary  Ann  and  Bob  are  typical.  They're  young,  married,  excited  about  life.  Their  do- 
mestic existence  is  warm  and  human.  Mary  Ann  invariably  adds  up  the  bank  account 
backwards  .  .  .  Bob  usually  brings  everything  home  from  the  grocer's  except  what  he 
was  sent  for.  They  have  their  worries — but  they  have  their  laughs,  too.  And  everything 
always  turns  out  fine. 

I It's  a  familiar  stoiy.  Listeners  love  it  because  the  doings  of  The  Couple  JVext  Door  so 
closely  parallel  those  of  their  own  lives — or  those  of  the  neighbors  across  the  fence. 
I  Created  for  the  Coast  by  the  IDEA  Network,  The  Coiiple  Next  Door  makes  the  most  of 

a  well-established  formula  for  stoiy- telling  success— one  that's  shown  its  worth  again 
and  again  in  the  high  Pacific  Hoopers  of  such  well-known  domestic  dramas  as  Blondie 
(14.7),  Corliss  Archer  (10.2),  and  The  Aldrich  Family  (18.7)*. 

I Aimed  at  eveiy  neighbor  .  .  .  every  radio  listener  ...  on  the  Pacific  Coast,  The  Couple 
Next  Door  is  ready  to  team  up  with,  your  sales  message.  Sponsors  who  recognize  sales- 
wise  programming — (at  which  the  IDEA  Network  shines) — are  in  the  habit  of  calling  us 
or  Radio  Sales  when  an  opportunity  like  this  one  presents  itself. 

♦C.  E.  Hooper  Pacific  Coast  Report  lor  March,  1945. 


DIVISION    OF    THE    COLUMBIA     BROADCASTING  SYSTEM 

tee  Hotel,  San  Francisco  5   •  Columbia  Square,  Los  Angeles  28   •  Represented  hy  Radio  Seiles,  the  SPOT  Broadeastiiig  Division  of  CBS 


Tom 'Toms 
Tell  the  Tale 
in  Africa 

.  .  .  which,  of  course,  is  a 
good  way  to  talk  to  the 
savages.  .  .  . 

But  when  you  wont  to  talk 
effectively  to  the  buying- 
power  of  a  "bigger  slice  of 
Florida" — then  use 

Radio  Siatiort 

UIFLI^ 

serving  tke  Tampa- 
St.  PetersLurg  area, 

WFLA  carries  top-ranking 
NBC  programs.  WFLA  sup- 
plements them  with  live 
local  showmanship.  The  re- 
sult is  that  WFLA  is  the 
most-listened-to  stotion  in 
the  Tampa-St.  Petersburg 
market. 

This  market,  by  the  way, 
has  enjoyed  rapid  wartime 
growth  in  both  population 
and  purchasing  power. 
And,  because  of  the  many 
natural  advantages  it  of- 
fers industry,  commerce 
and  .agriculture,  it  has  bet- 
ter than  average  prospects 
of  retaining  its  present 
prosperity.  For  today's 
audience  and  tomorrow's 
— use  WFLA  in  the  Tampa- 
St.  Petersburg  market. 

5000  WATTS 
DAY  AND  NIGHT 


UIFLft 


Feature  of  the  Week  7,000 

«      ^  ^  j  spots  on 

WWDC 


MORE  THAN  a  mere  pinup  fan 
is  Frederick  R.  MacLaughlin,  sales 
manager  of  WBTA  Batavia,  N.  Y., 
who  decorates  his  office  walls  with 
posters  of  the  firms  sponsoring  the 
station's  programs.  There  is  a  defi- 
nite purpose  to  the  display  and  if 
some  of  the  art  appears  to  be  lack- 
ing in  serious  business  decorum 
this  can  only  be  attributed  to  the 
beneficence  of  agency  copywriters. 

Not  a  day  passes,  Mr.  Mac- 
Laughlin assures,  that  a  visitor  at 
his  office  doesn't  glance  around  at 
the  exhibit  and  make  some  perti- 
nent comment.  This  affords  Mr. 
MacLaughlin   the   opportunity  to 


discuss  his  daily  program  log  as 
well  as  the  advertisers  who  are 
responsible  for  it. 

The  advertiser  himself  is  afford- 
ed a  dual  benefit.  Not  only  is  his 
product  sponsored  on  the  air,  it 
also  receives  a  good  measure  of  at- 
"tention  in  the  station's  sales  de- 
partment offices.  Among  WBTA's 
nationally  known  advertisers  are 
Coca  Cola,  Bond  bread,  Carlings, 
Pepsi  Cola  and  Seven  Up.  Re- 
gionals  include  Blue  Seal  bread, 
Simon  brewery,  Iroquois  brewery, 
Rochester  Packing  Co.,  Ontario 
Biscuit  Co.  and  Fairmont  Cream- 
ery. 


Sellers  of  Sales 


1IN  THE  fall  of  '43,  when  Mc- 
Cann-Erickson  wanted  a  man 
to  take  charge  of  all  radio 
time-buying  and  station  rela- 
tions for  its  central  radio  depart- 
ment, the  choice  was  William  C. 
Dekker,  a  former  New  England 
newspaperman  with  10  years  ex- 
perience in  all  forms 
of  media  buying. 

A  native  of 
Sault  Ste.  Marie, 
Mich.,  Bill  grew  up 
in  New  Hampshire, 
where  his  father, 
Cornelius  Decker,  is 
business  manager 
of  the  Manchester 
Union  Leader.  At 
12,  young  William 
began  his  newspa- 
per work  on  the 
Union  Leader,  serv- 
ing in  various  de- 
partments during 
summer  vacations 
and  holidays  and  g 
later  becoming  cor- 
respondent at  the 
State  university  from  which  he  was 
graduated  in  1933  with  the  degree 
of  bachelor  of  philosophy. 

It  was  at  that  time  that  Bill 
switched  from  the  city  room  to  the 
business  office,  as  classified  adver- 
tising manager  of  the  Union 
Leader. 


In  1934,  Bill  joined  Procter  & 
Gamble  in  Cincinnati  in  charge  of 
media  and  two  years  later  he  went 
to  the  national  advertising  staff  of 
the  New  York  HeraM-Tribune.  In 
1941  he  joined  the  Ted  Bates  agen- 
cy in  New  York  as  time  and  space 
buyer,  holding  that  position  until 
he  took  his  present 
job  at  the  invita- 
tion of  Lloyd  0. 
Coulter,  McCann- 
Erickson  vice-presi- 
dent in  charge  of 
radio. 

As  time  buyer 
and  director  of  sta- 
tion relations.  Bill 
is  responsible  for 
all  network  time 
buying  for  the  en- 
tire organization  and 
spot  buying  for 
the  New  York  office 
and  other  eastern 
branches.  He  also  is 
L  charged  with  advis- 

ing   branch  offices 
throughout  the  coun- 
try on  their  special  station  rela- 
tions problems.  Gertrude  Gentzel  is 
his  assistant  time  buyer. 

Bill,  whose  hobbies  are  fishing 
and  gardening,  lives  in  Green- 
wich, Conn.  In  1935  he  married 
Mary  McLane.  They  have  three 
children. 


So 


When  the  New  York  Jewel 
Company    first  started 
radio  .  .  .  the  budget  was  $45 

That   was   3   years  ago. 


During  that  time  they  have 
used  some  450  V*  hour  pro- 
grams and  over  7,000  spots 
on  WWDC. 

The  New  York  Jewelry 
main  store  is  very  tiny,  as  you 
can  see  from  the  picture.  But 
they  probably  do  more  busi- 
ness per  square  foot  than  any 
other  jewelry  store  in  America 

The  successful  builder  of 
retail  business  should  be  on 
your  radio  list  for  Washington 
 that's  WWDC! 


WWDC 

the  big  sales  result 
station  in  Washington,  D.  ( 


Represented  nationally  by 
WEED  &  COMPANY 
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KEEPING  BALANCED 

results  in  a  CONSTANT  AUDIENCE 


GIVING  people  the  kind  of  programs  they  like  to  hear  is  still  the  best 
way  to  maintain  a  constant  listener  audience.  And  the  daily  program 
schedule  followed  by  WOV  is  an  example  of  balanced  broadcasting,  aimed 
to  appeal  to  two  distinct  and  different  metropolitan  New  York  markets  .  .  . 
two  markets  that  combine,  in  their  respective  listening  hours,  to  give  WOV 
a  continuous  audience^  night  and  day.  In  the  daytime,  WOV  overwhelm- 
ingly dominates  metropolitan  New  York's  Italian  speaking  audience  of 
520,000  radio  homes.  And  in  the  evening,  between  the  Hooper  Hours 
of  7:30  and  10:00  p.m.,  WOV  delivers  the  largest  average  metropolitan 
audience  of  any  New  York  independent  station  ...  at  less  than  half  the 

cost  of  the  next  ranking  station.  da.dlj  m  va/ch   r-       i  i,^ 

"  RALPH  N.  WEIL,  General  Manager 

JOHN  E.  PEARSON  CO..  NafI  Rep. 


New  York 
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GREATER  NUMBER  OF  SETS  SEEN  AS 
INFLUENCE  ON  POSTWAR  PROGRAMMING 

Survey  Indicates  Bigger 
Automobile-Radio  Audience 


A SUBSTANTIAL  increase  in  the  total  number  of 
radio  sets  owned  by  American  families  can  be 
expected  in  the  first  few  years  following  the  war. 
This  is  one  of  the  outstanding  facts  revealed  by  the 
nationwide,  impartial  survey  conducted  by  one  of 
America's  leading  market  research  organizations, 
for  Sylvania  Electric's  Sales  Research  Department. 

There  are  approximately  60,000,000  sets  in 
America  today— about  50,000,000  of  them  are  home 
radios  and  10,000,000  automobile  sets.  Analysis  of 
the  figures  collected  points  to  the  probability  that 
within  5  to  6  years  after  the  war  this  total  will  rise  to 
100,000,000-75,000,000  home  radios  and  25,000,000 
automobile  sets. 

This  huge  expected  increase  in  the  number  of  sets 
owned  suggests  two  conclusions:  In  the  first  place- 
concerning  home  radios— it  is  more  than  likely  that 
each  family  now  listening  to  one  radio  will  have  two 


or  possibly  three  sets  in  ihe  postwar  era.  This  would 
mean  that  whereas  today  a  single  group  of  programs 
is  usually  listened  to  every  week  (radio  shows  pre- 
ferred by  the  dominant  person  or  persons  within  the 
family) ,  tomorrow  people  in  this  same  family,  with 
two  or  more  sets  available,  may  be  listening  to  dif- 
ferent programs  at  the  same  time— obviously  enlarg- 
ing the  radio  audience,  equalizing  the  value  of  the 
shows  formerly  in  competition  with  one  another,  and 
tending  to  further  direct  each  type  of  program  to  a 
definite  type  of  audience. 

In  addition— concerning  automobile  radios— this 
enormous  increase  will  open  an  entirely  new  time 
area  for  programs.  Sunday  afternoons,  for  instance, 
will  probably  become  a  leading  time  for  reaching 
the  ears  of  that  large  group  of  people  almost  entirely 
lost  in  normal  years  as  they  spin  in  their  cars  over 
the  open  road. 


SYLVAN  I  AT-  ELECTRI C 

MAKERS  OF  RADIO  TUBES;  CATHODE  RAY  TUBES;  ELECTRONIC  DEVICES;  FLUORESCENT  LAMPS,  FIXTURES.  ACCESSORIES,  INCANDESCENT  LAM 


Page  12    •    May  14,  1945 


ROADCASTING    •    Broadcast  Advertistt 


FRANK  H.  LEE  CO.  , 

A' 

NEW  YORK  SHIP 

»           MAIL  POUCH 
I 

PETRI  WINES 

REICHOLD  CHEMICAL 

>           RICHFIELD  OIL 

WE  ARE  PROUD 
TO  BE  IDENTIFIED 
WITH  MANY  OF 
THE  BIG  NAMES 
OF  AMERICA! 


Yes  .  .  .  not  only  do  smart 
merchants  who  "live"  in 
the  Philadelphia  trading 
area  show  a  decided  pref- 
erence for  WIP,  but  literally 
scores  of  national  adver- 
tisers have  proven  the  sales- 
making  worth  of  the  Station. 


PHILADELPHIA'S  MUTUAL  AFFILIATE 

REPREStNTtD  NATIONAUY  lY  GEO.  P.  H0UING8ERY  CO. 


20TH  CENTURY  FOX 
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Always  select  your  spot,  my  boy — did!' 


Being  staid  and  conservative  as  befits  a  pioneer  in  this 
business  of  radio-station  representation,  Free  &  Peters 
offers  no  guarantee  that  the  use  of  spot-broadcasting 
will  lead  any  agency  man  or  advertiser  to  a  V.P.'s  chair! 
But  it  is  true  that  in  many  instances  no  other  form  of 
advertising  can  equal  national  spot  in  the  attainment  of 
results.  And  that  usually  means  advancement  for  some- 
body! 

Seriously,  though — to  present  and  potential  spot  broad- 
casters we  do  offer  facilities  that  do  help  get  results  (five 
well-staffed  offices  equipped  with  data  libraries,  tele- 
types, etc.),  long  experience  (thirteen  years  of  it),  and 
real  cooperation  (whole-hearted).  Want  some  of  it? 


FREE  &  PETERS^  esc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


exclvsitb  bepbesentatites: 

wob-wkbw  buffalo 

wcky  cincinnati 

kdal  dclcth 

wdat  faboo 

 inhianapolis 

wkzo  .  .  obano  bapids- 

„   kalamazoo 

kmbo  kansas  city 

w4vb  lodi8ville 

wtcn  .  .  biinneapoli8-8t.  patji. 

wmbd   peobia 

k8d  .st.  lodis 

wfbl  8tbac1i8b 

IOWA 

WHO  DES  MOINES 

WOO   .  DAVENPOBT 

KMA  SHENANDOAa 

BOOTHEA8T 

WCBM  BALTIMOBE 

WCSO  CHARLESTON 

WIS  COLDMBLA 

WPTF  BALEIOH 

WDBJ  BOANOKE 

„„  SODTHWEST 

 ALBUQCEBQDB 

||EW  BBOWNSVUXB 

fgJS  COBP08  CHBISTI 

i^JL?   HOUSTON 

KOHLA  OKLAHOMA  CITT 

KTCI.  TULSA 

KODI  "^^^   

KIBO  .*.■.■.■.' 

SONOVOX.  Inc. 


CHICAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  Ave. 
Franklin  6373  Plaza  5-4130 


SAN  FRANCISCO:  111  Suttet 
Sutter  4353 


HOLLYWOOD:  6331  Hollywood     ATLANTA:  322  Palmer  Bldg 
Hollywood  2151  Main  5667  1 
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$5.00  A  YEAR— 15c  A  COPY 


Radio  Girds  for  V-J  Day;  Freeze  Unabated 

Moratorium  on  FM, 
Video  May  Be 
Declared 


By  ROBERT  K.  RICHARDS 

BEFORE  THE  MEMORY  of  Pres- 
cient Truman's  voice  proclaiming 
/-E  Day  had  faded  broadcasters 
earned  in  quiclc  succession  of  these 
ievelopments  affecting  their  opera- 
;ions  for  the  duration  of  the  war: 
Immediate    opening    up  of 
new  broadcast  services — such 
as  FM  and  television — or  im- 
provement of  existing  stand- 
ard facilities  were  forlorn  hopes 
for  the  foreseeable  future. 

Voluntary  censorship  provi- 
sions governing  program  types 
no  longer  exist  (see  story, 
this  page). 

Drafting  of  manpower  for 
war  service  is  destined  to  con- 
tinue at  the  present  rate  by 
terms  of  an  extension  of  the 
Selective   Service  Act  signed 
by  President  Truman. 
Meanwhile,    stations    and  net- 
works returned  to  normal  program- 
^ning  after  observance  of  the  an- 
nouncement by  SHAEF  that  the 
war  in  Europe  was  at  an  end. 
There  still  continued  discussions, 
pro  and  con,  about  the  24-hour  pre- 
victory  announcement  by  the  As- 
!  sociated  Press  that  hostilities  in 
Europe  had  ended. 
I,  Nets  Represented 

y  Among  the  16  radio  and  press 
'  newsmen  attending  the  historic 
Peace-signing  meeting  at  Reims 
were  four  network  representatives 
from  the  United  States  and  three 

inews  service  representatives.  They 
were — CBS,  Charles  Collingwood; 
NBC,  W.  W.  Chaplin;  MBS,  Paul 
i  I  Manning;  Blue,  Herbert  M.  Clark. 
I  News  services  were  represented  by 
jBoyd  Lewis  for  UP;  James  L. 
fKilgallen,  INS,  and  Edward  Ken- 
|nedy,  AP. 

The  fact  that  each  network  was 
represented  implied  the  importance 
SHAEF  attached  to  radio  cover- 
age of  the  event.  This  circum- 
stance, which  found  American 
radio  men  outnumbering  represen- 
tatives of  the  press  corps,  was 
lamented  by  some  newspaper  cor- 
j  respondents  in  their  dispatches. 


For  additional  V-E  Day  cov- 
erage see  pages  16,  17,  22,  24, 
26,  30,  32,  34,  42,  56,  62,  68,  69, 
70,  71,  72,  75. 


NO  THAW  IN  FREEZE — PORTER 

By  PAUL  A.  PORTER 
Chairman,  FCC 

I  DO  NOT  anticipate  any  substantial  changes  in  the  policies  of  the 
FCC  until  the  Stars  and  Stripes  are  firmly  planted  in  Tokyo. 

We  are  in  constant  touch  with  the  War  Production  Board  and 
are  aware  of  their  plans  for  the  gradual  reconversion  of  plant  and  ■ 
facilities  for  the  production  of  communications  equipment.  It  does 
not  appear  that  there  is  any  immediate  prospect  for  relaxation  of 
the  Commission's  existing  freeze  policies. 

Demands  upon  the  communications  industry  for  the  Pacific  War 
will  apparently  continue  to  be  heavy  for  some  time  to  come.  The 
Commission  will  coordinate  its  licensing  functions  closely  with  the 
realities  of  production  and  when  it  becomes  possible  to  make  avail- 
able manpower  and  materials  for  new  construction  or  the  improve- 
ment of  existing  facilities,  all  interested  parties  will  have  a  full 
and  equal  opportunity  to  have  their  matters  considered  by  the 
Commission,  Ample  notice  will  be  given  concerning  any  change  of 
existing  policies  or  procedures. 

Broadcasting  has  distinguished  itself  dui'ing  the  first  phase  of 
this  war.  Other  communication  services  have  performed  miracles 
in  the  face  of  great  obstacles.  All  are  agreed  that  there  is  no 
occasion  for  relaxation  until  final  victory  is  achieved. 


Some  commentators  called  the 
premature  V-E  release  by  Mr. 
Kennedy,  AP  war  news  chief  in 
Europe,  justifiable.  Others  con- 
demned it. 

The  four  major  networks  lined 
up  in  this  fashion  in  covering  V-E 
Day  activity  the  record  shows: 

NBC — 16  hours,  15  minutes  de- 
voted to  the  victory  theme,  with  17 
domestic  pickups  and  28  foreign 
pickups. 

Mutual — carried  a  total  of  12 
hours,  14  minutes,  calling  in  cor- 


respondents from  eight  United 
States  cities  and  six  foreign  points. 

CBS — 11  hours,  53  minutes,  log- 
ging 74  switch-overs  to  and  from 
key  world  points. 

Blue— held  to  most  of  its  regular 
programs,  in  revised  form,  devot- 
ing five  hours  33  minutes  to  spe- 
cials. 

It  is  estimated  conservatively 
that  time  and  talent  cost  to  the 
four  networks  for  special  V-E  Day 
coverage  totaled  $720,000,  This  fig- 
ure probably  increases  to  about 


$1,000,000  if  individual  station 
costs  are  added. 

Indication  that  there  would  be 
no  letup  in  the  freeze  on  facilities 
and  equipment  was  found  in  a 
statement  made  by  Chairman  Paul 
A.  Porter  of  the  FCC.  He  saw  no 
chance  of  a  thaw  setting  in  before 
V-J  Day,  a  date  upon  which  mili- 
tary strategists  themselves  will 
not  even  venture  a  guess. 

Mr.  Porter  pointed  out  that  the 
FCC  was  in  constant  touch  with 
the  War  Production  Board,  is 
aware  of  the  latter's  plans  for  re- 
conversion and  that  "it  does  not 
appear  that  there  is  any  immedi- 
ate prospect  for  relaxation  of  the 
Commission's  freeze  policies".  This 
means,  it  is  reasonable  to  assume, 
that  there  will  be  no  green  light 
on  new  radio  construction  of  any 
kind  for  months  to  come  unless 
there  are  unforseen  military  cut- 
backs in  electronics  and  radio  re- 
quirements. (See  text  of  statement 
in  adjoining  column.) 

It  would  not  be  surprising  in  the 
light  of  this  development  t6  see 
the  FCC  declare  a  moratorium  on 
FM  and  television  construction  for 
possibly  six  months  after  the  go- 
ahead  signal.  This  would  allow 
manufacturers  to  re-tool  and  de- 
sign receivers.  The  Commission's 
decision  on  final  allocations,  ex- 
pected within  a  fortnight,  of  course 
{Continued  on  next  page) 


Lid  Off  On  Program-Type  Restrictions 

Amendments  to  Code 
Eliminate  Second, 
Third  Sections 


BROADCASTERS  can't  believe 
the  censor. 

Last  week,  Byron  Price,  Direc- 
tor of  Censorship,  announced  that 
the  Code  of  Wartime  Practices  for 
American  Broadcasters  was  amend- 
ed and  that,  most  important  radio- 
wise,  ALL  of  the  second  and  third 
sections  of  the  document  were 
forthwith  eliminated  [Broadcast- 
ing, May  7].  At  the  same  time 
Section  I  was  amended  to  permit 
discussion  of  Presidential  move- 
ments. 

The  second  and  third  sections  of 
the  Code  deal  with  request  pro- 
grams, informal  quiz  programs,  ad 
lib  interviews  (such  as  man-in-the- 


street),  special  events  and  foreign 
language  programs. 

Did  this  mean  that  the  man  who 
for  over  three  years  had  been  off- 
the-street  could  now  return? 

Did  it  mean  that  a  station  could 
accept,  without  equivocation  or 
modification,  a  request  from  a  lis- 
tener that  a  certain  musical  num- 
ber be  played  at  a  designated  time? 

What  it  Means 

Did  it  mean  that  foreign  lan- 
guage stations  no  longer  required 
special  personnel,  such  as  monitors 
and  censors? 

It  did. 

John  E.  Fetzer  (WKZO  Kalama- 
zoo), assistant  director  of  censor- 
ship in  charge  of  broadcasting,  is 
the  authority, 

Mr,  Fetzer  and  his  censor-col- 
leagues have  been  plagued  by  tele- 
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phone  calls,  telegrams  and  letters 
since  Mr.  Price's  announcement. 
The  messages  are  from  dubious 
broadcasters  who  simply  cannot 
believe  that  the  lid  has  been  lifted 
on  program-type  restrictions. 

As  of  the  date  of  Director  Price's 
communication,  broadcasters  can: 
Put  the  man-in-the-street  back 
there  as  fast  as  they  wish. 

Reinstate  airport,  train  termi- 
nal, ball  park  interviews. 

Conduct  air-forums  without  spe- 
cial controls  to  keep  specific  indi- 
viduals off  the  air. 

Talk  about  the  President's  trav- 
els as  long  as  no  advance  informa- 
tion is  given  on  routes,  times  and 
methods. 

.  Accept  requests  by  telephone,  or 
by  any  other  means,  for  musical 
dedications,    lost    pet  announce-: 
(Continued  on  page  62) 
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will  have  a  bearing  on  the  time 
needed  by  manufacturers  to  re- 
tool. An  upstairs  allocation  of  FM 
wjll  make  this  task  more  difficult. 

At  all  events,  the  sequence  for 
resumption  of  manufacturers'  ac- 
tivity appeared  to  follow  this  or- 
der: (1)  Controlled  manufacture 
of  (a)  tube  replacements;  (b)  re- 
placement of  other  worn  parts  of 
receivers;  (2)  controlled  manufac- 
ture of  transmitters  for  AM  sta- 
tions. Distribution  also  will  be 
channeled  with  tubes  being  rationed 
as  to  necessity.  Military  require- 
ments will  continue  to  come  first, 
and  general  view  is  that  they  are 
still  critical  enough  that  civilian 
production  radio-wise  must  be  held 
up  for  some  time. 

Those  broadcasting  stations  and 
networks  now  retaining  on  their 
staffs  men  up  to  the  age  of  33,  and 
in  certain  cases  men  beyond  that 
age,  continued  to  face  their  loss. 
V-E  Day,  according  to  best  infor- 
mation from  Selective  Service 
headquarters  in  Washington  and 
in  view  of  the  Selective  Service 
Extension  Act  signed  last  week, 
made  no  immediate  appreciable 
change  in  the  rate  of  drafting. 
Shortwave  Continues 

Over  a  million  men  will  be  re- 
leased from  the  armed  services  in 
the  next  12  months.  It  is  likely 
that  the  percentage  of  radio  peo- 
ple in  this  group  will  be  small,  be- 
cause these  will  be  needed  in  the 
Pacific  war  which  probably  will  be 
even  more  an  electronic  offensive 
than  that  in  Europe.  Long  dis- 
tances involved  will  require  more 
and  better  communications  equip- 
ment, possibly  with  a  larger  num- 
ber of  experienced  operators. 

The  Office  of  War  Information 
has  made  no  immediate  plans  for 
cutting  back  its  domestic  activity, 
although  sharp  reductions  in  bud- 
get effected  by  Congress  probably 
will  require  some  modifications  of 
Ihe  OWI  operations. 

It  was  apparent  in  a  statement 
t.y  Elmer  Davis  Thursday  that  the 
overseas  broadcasting  activities  of 
the  OWI  would  continue  in  full 
force.  It  was  noted  that  the  Office 
of  Censorship,  for  example,  which 
maintains  a  staff  of  nine  censors 
in  New  York  to  review  the  out- 
[,'oing  copy  of  OWI  and  CIAA.  had 
made  no  plans  for  reducing  that 
^taff.  This  would  indicate  that  the 
OWI  does  not  intend  immediately 
to  reduce  the  volume  of  its  traffic. 

Mr.  Davis  said  that  it  would  be 
Ihe  plan  of  OWI  to  take  over  Ra- 
1io  Luxembourg.  Probably  it  would 
/eplace  ABSIE,  the  transmitter  in 
Kfigland,  which  reverts  to  the  Brit- 
ish three  months  hence.  He  stressed 
Lhat  no  publications  other  than 
those  undertaken  by  the  allied  gov- 
ernments would  be  permitted  to 
pass  the  border  into  Germany,  ex- 
cept those  for  which  .subscriptions 
were  held  by  occupation  troops. 
The  intent  that  OWI  will  employ 
radio  in  the  main  to  re-educate 
Germans  was  implicit. 

Coverage  of  V-E  Day  rolled 
-.moothly  according  to  a  master 
plan  which  was  developed  by  the 
War  Dept.  in  cooperation  with  the 


networks  some  months  ago  and  ap- 
proved, finally,  only  a  few  days 
before  the  event  [Broadcasting, 
May  7]. 

By  this  plan,  early  broadcasts 
were  pooled.  President  Truman's 
proclamation  at  9  a.m.  May  8  was 
made  over  all  networks.  Pursuant 
to  that  proclamation,  through  a 
central  switching  point  at  the  Sig- 
nal Corps  in  the  Pentagon  Build- 
ing, voices  of  field  commanders 
throughout  the  world  were  brought 
to  American  listeners  and  to  troops 
overseas.  In  all,  over  50  of  these 
field  commanders  were  made  avail- 
able to  the  four  networks. 

5-Star  Program 

On  Monday  at  1  p.m.  through 
this  pooling  arrangement,  a  15- 
minute  5-star  program  was  pre- 
sented on  all  networks- featuring 
statements  by  Adm.  Leahy,  Adm. 
King,  Gen.  Marshall,  Gen.  Arnold, 
Gen.  Eisenhower  and  Gen.  Mac- 
Arthur. 

These  statements  pursuing  the 
trend  of  those  made  by  Congres- 
sional and  State  leaders,  and  by 
individual  citizens,  fallowed  the 
theme  that  this  was  mid-stream  in 
the  crossing  to  final  victory. 

On  Tuesday  morning  the  largest 
radio  audience  in  history  was 
ready  and  waiting.  Special  Hooper 
reports  indicated  a  rating  of  63.1 
for  President  Truman's  proclama- 
tion. Previous  highest  rating  was 
60.0,  achieved  Dec.  8,  1941,  the  day 
after  Pearl  Harbor.  In  restaurants, 
homes,  offices, — on  street  corners 
where  loudspeakers  had  been  set 
up — in  cities,  on  farms  ...  in  taxis 
...  in  military  camps  .  .  .  the  peo- 
ple of  the  world  gathered  around 
their  radios  and  waited  for  the 
announcement  they  knew  would 
come,  the  finish  of  their  own,  the 
"people's"  war  in  Europe. 

Radio  gave  them  what  they 
wanted.  Handling  the  biggest  news 
story  in  its  history,  the  broadcast- 
ing industry  set  a  new  record  for 


L SURRENDER  PEN  I 
Butcher  Substituted  One  I 
-Given  to  Him  by  Daly  ' 


CHARLES  COLLINGWOOD,  CBS 
correspondent  from  Paris,  tells  this 
one  about  the  German  surrender 
at  Reims. 

"The  pens  that  were  used  to  sign 
the  surrender,"  Mr.  Collingwood 
says,  "were  two  Parker  51  gold 
pens  which  Gen.  Eisenhower  had 
especially  saved,  one  for  Gen.  Be- 
dell Smith  and  the  other  for  Gen. 
Jodl,  the  German  plenipotentiary. 

"But  Capt.  Harry  Butcher,  Gen, 
Eisenhower's  naval  aide,  took  one 
of  the  pens  after  Gen.  Jodl  had 
signed  the  first  document  and  sub- 
stituted his  own  with  which  the 
other  three  documents  were  signed. 
Now  the  interesting  thing  about 
this  pen  was  that  it  was  given  to 
Capt.  Butcher  by  John  Daly,  CBS 
announcer  and  commentator,  who 
gave  it  to  Capt.  Butcher  some  time 
ago,  and  when  I  told  that  story  to 
John  Daly  he  said  to  tell  Capt. 
Butcher  that  he  hadn't  really  given 
him  that  pen,  he  only  lent  it  to 
him." 


complete,  up-to-the-minute  cover- 
age. 

NBC  canceled  all  commercials 
and  sponsored  programs  until  6 
p.m.,  when  .  normal  programming 
was  resumed  with  brief  sponsor 
identification.  CBS  ruled  out  spon- 
sored programs  except  newscasts, 
with  Mutual  and  Blue  staying  more 
nearly  on  their  ex  regular  sched- 
ules. 

Surrender  Description 

Among  the  more  thrilling  broad- 
casts incident  to  the  proclamation 
of  V-E  Day  was  one  by  Charles 
Collingwood,  CBS  correspondent 
attached  to  SHAEF.  He  described 
graphically   the   Reims  ceremony 


lOi 


roi 


and  introduced  by  transcription  the 
actual  voices  of  Gen.  Eisenhower 
and  Gen.  Jodl,  the  latter  the  Ger- 
man commander  who,  after  sign- 
ing, asked  mercy  of  the  victors. 
This  broadcast  was  offered  to  all 
networks  on  a  pool  basis. 

At  9:15  a.m.,  NBC  aired  a  de- 
scription of  German  surrender  by 
W.  W.  Chaplin  from  SHAEF, 
Paris,  and  a  few  minutes  later, 
other  chains  broadcast  accounts  by 
their  Paris  correspondents.  From , 
10  to  10:24:30  a.m.,  all  networks'; 
presented  a  pooled  series  of  state- 
ments by  such  military  leaders  as| 
Air  Chief  Marshal  Sir  Arthur  W. 
Tedder,  Gen.  Omar  Bradley,  Field 
Marshal  Sir  Bernard  Montgom- 
ery, Gen.  Jacob  L.  Devers,  Adms.j 
Harold  S.  Stark  and  Sir  Harold  H.i 
Burroughs.  Generalissimo  Chiang 
Kai  -  Shek's  announcement  fromj 
Chunking  was  read  on  the  Blue  at 
10:30  a.m.  NBC  presented  round- 
the-country  summary  of  reaction  to 
V-E  Day  and  Mutual  sent  a  tran-J 
scribed  religious  program  with 
ministers  of  all  faiths  participat-' 
ing.  CBS  had  Bill  Shadel  from  12thi 
Army  headquarters'. 

From  Key  Cities 

Correspondents  spoke  on  the  net-' 
works  from  key  cities  and  combat' 
areas  strung  out  over  the  globe — 
Washington,  San  Francisco,  Guam, 
Okinawa,  New  York,  Paris  London,, 
and  the  erstwhile  fighting  fronts' 
in  Germany.  At  11,  NBC,  CBS  and' 
Mutual  broadcast  more  statements 
from  military  leaders,  including 
Gens.  Patton,  Hodges,  Patch,  Brere- 
ton,  Simpson  and  Crerar  of  the 
Canadian  Army.  The  Blue  aired' 
only  the  two-minute  message  from' 
General  Patton  and  then  carried' 
Breakfast  in  Hollywood  with  Tom' 
Breneman. 

NBC  scored  an  exclusive  at  ll:25|fi 
a.m.  when  Mrs.  Eleanor  Roosevelt'  i 
spoke  on  the  network,  thanking  all'  M 
in  the  name  of  herself  and  late  hus-fito 
{Continued  on  page  68) 


RADIO  WAS  THERE  when  the  peace  was  signed. 
Smiles  wreathed  the  faces  of  the  Allied  command  at 
the  Reims  headquai  ters  of  Gen.  Eisenhower.  In  addi- 
tion to  the  presence  of  SHAEF  radio  engineers  who 
recorded  every  word  of  the  historic  proceedings.  Cap- 
tain Harry  C.  Butcher  (peering  over  Gen.  Eisen- 
hower's shoulder  at  the  fountain  pens  which  were  used 
for  signing  the  surrender  terms)  was  there  as  a  sort 
of  de  facto  radio  representative,  having  left  his  post 


as  CBS  Washington  vice-president  to  become  th^aja 
Supreme  Commander's  naval  aide  three  years  ago, 
Here  (1  to  r)  are:  Gen.  Ivan  Susloparov,  Russia;  Lt 
Gen.  Sir  F.  E.  Morgan,  deputy  chief  of  staff  SHAEF; 
Lt.  Gen.  Walter  Bedell  Smith,  chief  of  staff  SHAEF; 
Captain  Butcher;  Gen.  Eisenhower;  Sir  Arthur  Ted- 
der,  deputy  supreme  commander,  and  Admiral  Si^i^ 
Harold  M.  Burrough,  Allied  Naval  chief. 
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Congressional  Action  Against  AFM  Is  Seen 


Petrillo  Pressure 
Methods  Told 
By  Ryan 

By  JACK  LEVY 

;':ONGRESSIONAL  indignation 
)ver  activities  of  powerful  labor 
inions,  particularly  the  American 
federation  of  Musicians,  last  week 

;  irought  prospects  of  legislative  ac- 
ion  on  two  fronts. 
Following  a  presentation  of  as- 

"  orted  Petrillo  demands  on  broad- 
asters  by  J.  Harold  Ryan,  NAB 
iresident,  before  the  House  Com- 
nittee  on  Interstate  &  Foreign 
Commerce,  Chairman  Lea  (D- 
Jal.)    said  the   Committee  would 

!  oon  go  into  executive  session  to 
eport  out  a  bill  to  protect  radio 

'  gainst  AFM  pressures. 
Rep.  Mike  Monroney  (D-Okla.), 

'/hose  bill    (HR-2121)    to  amend 

i  he  Anti-Trust  Act  to  include  con- 
rol  over  labor  monopolies  is  be- 

|,ore  the  House  Judiciary  Commit- 

li^e,  announced  he  had  been  given 
ssuranee  by  Chairman  Sumners 
D-Tex.)  of  early  hearings  on  his 

:  leasure  "to  lay  a  firm  hand  on 

i  he  shoulder  of  the  little  music 
sar". 

Bills  Inadequate 

;,  Told  by  Mr.  Ryan  that  stations 
j  nd  networks  have  no  remedy 
hen  confronted  by  unjust  de- 
lands  of  the  AFM  and  that  Gov- 
rnment  agencies  have  thus  far 
ien  powerless  to  compel  compli- 
nce  with  its  directives.  Chairman 
ea  said  his  Committee  agrees  that 
le  measures  now  before  it  (S-63 
id  HR-1648)  which  prohibit  in- 
irference  with  broadcasting  of 
mcommercial  cultural  programs 
re  inadequate.  Visibly  impressed 
ith  Mr.  Ryan's  detailed  recitation, 
'»mprising  43  pages  of  data  on 
le  AFM  organization  and  its 
ethods.  Committee  members  ex- 
bited  keen  interest  in  seeking  a 
lution  to  the  problem. 
When  Sidney  Kaye,  NAB  music 
unsel  who  assisted  Mr.  Ryan,  ex- 


At  Truman's  Side 

WHEN  President  Truman 
took  to  the  air  at  9  a.m. 
Tuesday,  May  8  to  proclaim 
V-E  Day,  his  radio  advisor, 
J.  Leonard  Reinsch,  was  there 
at  the  request  of  the  Presi- 
dent. Mr.  Reinsch  arrived  in 
town  the  day  before,  in  keep- 
ing with  his  commitment  to 
the  Chief  Executive,  to  be  on 
hand  for  all  radio  appear- 
ances. It  was  his  first  visit  to 
Washington  in  a  fortnight, 
and  he  left  the  same  day  to 
return  to  his  Atlanta  head- 
quarters, where  he  directs  the 
activities  of  the  Cox  radio 
stations,  WSB,  WIOD  and 
WHIG. 


plained  that  the  Justice  Dept.  had 
been  unable  to  stop  Mr.  Petrillo 
from  carrying  out  his  ban  on  re- 
cordings because  of  the  Norris- 
LaGuardia  Act,  Rep.  Brown  (R- 
Ohio)  suggested  that  repeal  of  the 
exemptive  provisions  of  existing 
laws  might  reach  some  Petrillo 
practices. 

Thinking  of  Legislation 
"That  would   certainly   be  one 
approach  to  the  problem,"  said  Mr. 
Kaye. 

"You  are  getting  into  a  broad 
field  there,"  observed  Rep.  Patrick 
(D-Ala.). 

"Yes,  and  it's  about  time  some- 
body plowed  it,"  Mr.  Brown  re- 
torted. 

But  it  appeared  evident  that 
while  the  Committee  has  no  inten- 
tion of  disrupting  basic  labor  laws 
in  order  to  curb  Petrillo  practices, 
it  is  giving  thought  to  legislation 
which  would  protect  the  freedom  of 
broadcasting.  Chairman  Lea  said  at 
the  conclusion  of  Mr  Ryan's  pres- 
entation that  the  Committee  in- 
tends to  go  into  the  problem  of  the 
broadcaster  "in  considering  legis- 
lation that  we  hope  will  be  prac- 
tically applied  to  the  situation". 
Some  inkling  of  what  Mr.  Lea  has 
in  mind  might  be  garnered  from  the 
questioning  of  Mr.  Ryan  and  Mr. 
Kaye. 

Chaii-man  Lea  asked  Mr.  Kaye 
the  basis  for  the  decision  of  the 
District  Court,  Northern  District 


of  Illinois  (affirmed  by  the  Su- 
preme Court),  which  held  that  the 
AFM  ban  on  recordings  did  not 
represent  a  conspiracy  as  charged 
in  the  anti-trust  suit  of  the  Dept. 
of  Justice.  Mr.  Kaye  replied  that 
Judge  Barnes  had  ruled  that  the 
case  involved  a  labor  dispute  under 
the  cases  which  formed  the  prece- 
dent in  the  Supreme  Court  "be- 
cause in  a  sense  it  was  analagous 
to  a  strike  against  a  machine  and 
represented  the  desires  of  the 
members  of  the  AFM  that  all  mu- 
sic should  be  played  by  musicians 
in  the  immediate  presence  of  their 
audience  rather  than  by  record- 
ings." 

Acts  Lawful 

This  colloquy  followed: 

Chairman  Lea — Does  that  decision  in- 
terpret the  Norrls-LaGuardia  Act  in 
that  connection? 

Mr.  Kaye — Both  the  Norris  and  La- 
Guardla  Act  and  Section  20  of  the 
Clayton  Act  were  claimed  to  be  ap- 
plicable, became  of  the  fact  that  a 
labor  dispute  was  ruled  to  be  in- 
volved. 

Chairman  Lea— So,  the  finding  was 
that  laws  had  been  passed  by  Con- 
gress permitting  those  acts  or,  at  least, 
permitting  them  to  the  extent  that  no 
injunction  could  be  granted  on  account 
of  them. 

When  Mr.  Ryan  amplified  that 
part  of  his  testimony  relating  to 
the  AFM  practice  of  preventing 
networks  from  broadcasting  dance 
orchestras,  picked  up  at  hotels  by 
"remote  control",  in  order  to  en- 
force demands  for  quotas,  the  fol- 
lowing ensued: 
Chairman    Lea— There    are    a  good 


Allocations  Are  Unlikely  for  Fortnight; 
FCC  Said  to  Favor  Wider  FM  Band 


SITUATION  on  the  allocations 
front  as  Broadcasting  went  to 
press : 

1.  There  is  little  likelihood  that 
the  final  allocations  between  25- 
30,000  mc  will  be  announced  for 
another  fortnight. 

2.  Proposed  allocations  below  25 
mc  probably  will  not  be  made  pub- 
lic before  the  final  report  above  25 
mc  is  released. 

3.  FCC  is  reported  in  a  three- 
way  split  over  FM.  Engineering 
department  is  holding  out  for  as- 
signing the  84-102  mc  band  as  pro- 
posed Jan.  16,  while  the  seven-man 
Commission  is  divided,  one  group 
favoring  FM  at  60-80  me  and  the 
other  at  60-100  mc.  Conclusion  is 
that  FM  must  begin  as  low  as  pos- 
sible in  the  spectrum  and  that  60 
mc  is  the  probable  low. 

Educational  Video 

In  FM  the  Commission  is  re- 
ported to  see  the  answer  to  many 
problems,  chief  of  which  is  lack 
of  frequencies  in  the  standard 
band.  Under  the  new  unofficial  pro- 
posals the  FCC  is  thinking  in 
terms  of  100-200  channels  for  FM. 

In  its  proposed  allocations  Jan. 
16  the  FCC  overlooked  educational 
television  and  earmarked  only  12 
channels  in  the  lower  spectrum  for 


the  entire  field.  Additional  space 
must  be  provided  or  noncommercial 
educational  interests  must  be  ig- 
nored. Since  the  FCC  feels  educa- 
tional broadcasting  should  be  car- 
ried on  both  sound  and  vision 
there  are  two  alternatives,  reduc- 
ing FM  space  in  the  lower  fre- 
quencies to  make  room  for  more 
television  channels  or  expanding 
FM  band  below  and  providing  tele- 
vision channels  above  400  mc. 

U.  S.  Office  of  Education,  at  re- 
quest of  FCC  Radio  Education 
Committee  of  which  Commissioner 
C.  J.  Durr  is  chairman,  has  sub- 
mitted a  memorandum  covering  a 
proposed  test  of  eligibility  of  ap- 
plicants to  receive  station-license 
assignments  in  the  noncommercial 
educational  FM  band,  it  was 
learned  last  week.  As  defined  by 
the  Office  of  Education  a  noncom- 
mercial educational  station  would 
be  licensed  to  a  "non-profit  legal 
entity  which  is  chartered,  incor- 
porated or  otherwise  established  by 
law  for  the  purpose  of  conducting 
an  organized  and  accredited  pro- 
gram of  public  education  at  one 
or  more  specified  academic  levels, 
for  use,  solely  and  exclusively,  as 
the  technical  instrumentality  for 
providing  an  educational  FM 
broadcast  service." 
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many  speeches  picked  up  In  the  same 
way,  are  there  not? 

Mr.  Ryan — Yes,  sir. 

Chairman  Lea — Has  there  been  any 
demand  in  connection  with  speeches 
so  far? 

Mr.  Ryan — No,  sir. 

Chairman  Lea — But,  I  presume,  since 
it  is  a  similar  operation  that  It  woTild 
be  possible? 

Mr.  Ryan — Well,  so  far,  the  AFM  has 
not  extended  its  Jurisdiction  that  far. 

Chairman  Lea  also  inquired 
whether  Mr.  Petrillo  makes  any 
report  to  the  AFM  membership  as 
to  funds  collected  by  the  union. 
Mr.  Ryan  said  there  is  a  financial 
statement  rendered  annually  "but 
it  is  very  difficult  to  make  much 
out  of  it". 

Chairman  Lea — Do  you  have  any  In- 
formation to  show  the  qualifications 
required  to  become  a  member  of  the 
AFM? 

Mr.  Ryan— I  think  the  main  thing  Is 
the  application. 

Chairman  Lea — Does  It  require  any 
qualification  as  to  music? 

Mr.  Ryan— Not  that  I  have  ever  heard 
of. 

Chairman  Lea— Is  there  any  public 
accounting  of  funds  collected  for  the 
relief  of  AFM  members? 

Mr.  Ryan— Not  that  I  know  of. 

Fee  Collections 

Questioned  by  Chairman  Lea  re- 
garding recording  fees  collected  by 
the  AFM,  Mr.  Kaye  said  he  had 
only  the  statement  of  Mr.  Petrillo 
that  he  expected  to  receive  $4,000,- 
000  a  year  during  the  war  but  that 
afterward,  with  ceilings  removed 
on  record  prices,  the  amount  might 
reach  $15,000,000  to  $20,000,000 
annually. 

At  the  request  of  Rep.  Murphy 
(D-Pa.)  Mr.  Kaye  agreed  to  fur- 
nish the  Committee  a  memorandum 
on  leading  articles  in  law  reviews 
and  other  publications  which  dis- 
cuss the  Petrillo  problem  and  offer 
remedies. 

When  asked  by  Rep.  Wolverton 
(R-N.J.)  if  he  believed  the  AFM 
action  in  the  banning  of  Inter- 
lochen  broadcasts  contrary  to  law, 
Mr.  Kaye  replied:  "I  have  come 
to  the  point,  sir,  where  I  really  be- 
lieve that  no  action  of  the  labor 
union  which,  by  the  remotest 
stretch  of  the  imagination,  could 
be  deemed  to  be  related  to  any  in- 
terest of  any  member  of  the  union, 
can  be  affected  by  present  law." 

Control  With  Few 

Mr.  Ryan  told  the  Committee 
that  radio  has  not  harmed  but  has 
benefited  the  professional  mu- 
sician, increased  his  compensation 
and  improved  his  status.  He  cited 
the  findings  of  the  War  Labor 
Board  panel  in  the  recording  case 
which  declared  that  radio  had  not 
decreased  the  employment  of  mu- 
sicians. 

The  answer  to  the  paradox  of 
Petrillo's  demands  in  the  face  of 
such  a  showing,  he  suggested, 
might  be  found  in  the  "structure" 
of  the  AFM  which  has  grown  by 
including  in  its  membership  per- 
sons whose  chief  earnings  come 
from  other  callings.  He  cited  the 
WLB  finding  that  only  one  out  of 
three  members  of  the  AFM  gains 
his  livelihood  through  music  and 
(Conthmed  on  page  66) 
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AWD  Urges  International  Radio  Body 


Four-Point  Program 
Encourages  Free 
Flow  of  News 

By  DAVID  GLICKMAN 

A  FOUR-POINT  program  to  en- 
courage the  free  flow  of  news  and 
the  creation  of  a  permanent  inter- 
national radio  commission  was  pro- 
posed last  week  to  the  Planning 
Committee  of  the  Social  &  Economic 
Council  by  the  NAB  Assn.  of  Wom- 
en Directors  at  the  United  Nations 
Conference  on  International  Organ- 
ization in  San  Francisco. 

The  AWD  commended  the  four 
points  of  Resolution  27  on  "Free 
Access  of  Information"  adopted  at 
the  Inter-American  Conference  in 
Mex'co  City  early  this  year  and  pro- 
posed that  "since  radio  is  pe- 
culiarly adapted  to  postwar  needs 
of  reaching  illiterate  as  well  as 
educated  peoples,"  the  following 
four-point  program  be  adopted  by 
UNCIO: 

1.  That  a  permanent  International 
Radio  Commission,  composed  of  repre- 
sentatives and  radio  executives  from 
every  United  Nation  be  created  for  Im- 
mediate postwar  activity. 

2.  That  subcommittees  of  this  Inter- 
national Radio  Commission  be  appoint- 
ed in  every  country  to  study  methods 
and  techniques  for  reaching  the  people 
In  appropriate  languages  and  dialects, 
and  to  direct  proper  program  content. 

3.  That  encouragement  for  immedi- 
ate mass  creation  and  distribution  of 
receiving  faculties  be  given  by  priori- 
ties and  that  use  of  public  address  sys- 
tems be  encouraged  in  public  places  in 
backward  communities  to  thus  speed 
enlightenment  of  peoples. 

4.  That  all  countries  maintain  close 
collaboration  in  their  several  uses  of 
shortwave. 

Signed  by  Dorothy  Lewis,  direc- 
tor of  the  AWD,  the  proposal  point- 
ed out  that  "freedom  of  expression 
of  thought  is  an  essential  condition 
to  the  development  of  an  active 
and  vigilant  public  opinion". 
U.  S.  Wants  Free  Access 

Despite  the  fact  that  a  free  ra- 
dio-press plank  isn't  officially  on 
the  agenda,  it  is  reported  along 
corridors  of  Veterans  War  Memor- 
ial Building  that  before  UNCIO 
adjournment  that  subject  will  be- 
come an  important  issue.  The  U.  S. 
delegation,  it  is  said,  made  an  ef- 
fort to  get  participating  nations  to 
agree  to  a  policy  of  free  access  of 
information. 

When  the  UNCIO  convened  re- 
port was  that  Secretary  of  State 
Stettinius  hoped  to  obtain  adoption 
of  a  free  access  to  information  pol- 
icy or  resolution  similar  to  that 
approved  in  Mexico  City. 

Mexico  City  resolution  as  adopted 
by  the  United  States  and  19  Latin- 
American  nations  declares  that 
"There  can  be  no  freedom,  peace 
or  security  where  men  are  not  as- 
sured of  free  access  to  the  truth". 
Nations  meeting  in  Mexico  resolved 
to: 

1.  Guarantee  their  peoples  free  and 
Impartial  access  to  sources  of  Informa- 
tion. 

2.  Abandon  at  the  earliest  possible 
moment  wartime  censorship  and  con- 
trols of  information. 

3.  Take  measures  Individually  and  co- 
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4.  Make  every  effort  when  world  order 
is  restored,  to  establish  everywhere  in 
the  world  the  principle  of  "free  trans- 
mission and  reception  of  Information." 

With  preliminaries  out  of  the 
way,  UNCIO  delegates  have  settled 
down  to  the  business  on  hand  and 
news  from  commission  and  commit- 
tee meetings  is  being  graded  down 
to  its  importance.  Radio  therefoi-e 
has  started  tapering  off  its  cover- 
age, but  is  alert  for  any  eventual- 
ity. Several  top  netwoi'k  commen- 
tators have  returned  to  their  re- 
spective beats,  but  are  expected 
back  in  San  Francisco  for  final 
roundup  sessions,  which  might  come 
in  early  June, 

Commentators  Shifting 

Ned  Calmer,  CBS  news  analyst, 
has  returned  to  New  York,  while 
Bill  Henry,  the  network's  Wash- 
ington commentator,  is  due  back 
there  on  May  15.  Webley  Edwards, 
CBS  South  Pacific  correspondent, 
in  San  Francisco  for  a  few  days, 
has  gone  to  Guam.  Williain  L. 
Shirer  and  Maj.  George  Fielding 
Eliot  are  slated  to  leave  San  Fran- 
cisco on  May  15  for  their  respec- 
tive home  bases.  This  leaves  CBS 
correspondents  George  Moorad,  Dr. 
Wallace  Sterling,  Harry  W.  Flan- 
nery,  Dan  Lundberg  and  Eric 
Sevareid  currently  covering  the 
UNCIO  sessions.  Chet  Huntley, 
CBS  West  Coast  newscaster  and 
analyst,  is  commuting  between  Hol- 
lywood and  San  Francisco. 

Most  of  the  Blue  commentators 
and  news  analysts  are  remaining 
in  San  Francisco.  Among  those 
who  have  returned  to  their  regu- 
lar assignments  are  Raymond 
Swing  and  Drew  Pearson,  head- 
quartered in  Washington.  Hedda 
Hopper,  covering  the  woman's 
angle  for  the  Blue,  has  returned 
to  Hollywood  after  more  than  two 
weeks  of  UNCIO  sessions.  Walter 


Winchell  is  commuting  between 
Hollywood  and  San  Francisco.  Vin- 
cent Sheean  is  en  route  to  New 
York.  Remaining  in  San  Francisco 
are  the  Blue  commentators  and 
news  analysts  Edward  Tomlinson, 
H.  R.  Baukhage,  David  Wills,  Ray 
Henle,  James  Abbe  and  Brig.  Gen. 
Junnius  Pierce,  USA  retired. 

MBS,  NBC  Plans 
Mutual  commentators  Leo 
Cherne,  William  Hillman  and  Bill 
Cunningham  also  have  returned  to 
their  home  beats  but  will  be  in  San 
Fi-ancisco  again  for  the  UNCIO 
windup.  Mutual  will  shift  other 
name  news  analysts  to  San  Fran- 
cisco before  the  UNCIO  is  over. 
Currently  covering  are  Arthur 
Gaeth,  Alexander  Griffin,  Royal 
Arch  Gunnison,  Charles  Hodges, 
Edgar  Mowrer,  with  Harrison 
Wood  and  Rex  Miller  doing  double 
duty,  handling  commentary  for  Don 
Lee  Broadcasting  System,  MBS 
West  Coast  outlet,  as  well. 

Of  the  host  of  NBC  commenta- 
tors and  news  analysts  heading 
homeward  are  H.  V.  Kaltenborn 
and  Robert  St.  John  with  Ben 
Grauer,  special  events  announcer, 
Fleetwood  Lawton,  Pacific  Coast 
analyst,  again  is  broadcasting  from 
Hollywood.  Richard  Harkness,  NBC 
Washington  commentator,  remains 
in  San  Francisco  for  the  final  bow- 
out  of  the  UNCIO.  On  hand  also 
is  Elmer  W.  Peterson,  commenta- 
tor, and  E.  B.  Canel,  assistant 
manager  of  NBC  International  di- 
vision and  director  of  Latin-Ameri- 
can broadcasts  who  is  originating 
a  series  of  special  daily  programs. 
Graeme  Fletcher,  commentator,  is 
commuting  between  San  Francisco 
and  Hollywood.  Howard  Pyle,  pro- 
gram manager  of  KTAR  Phoenix, 
on  special  assignment  to  UNCIO, 
received  his  Army  war  correspond- 
ent accreditations  and  leaves  short- 
ly for  the  Central  Pacific. 


Gillette  Transfers 
Fights  to  Blue  Net 

Moves  Friday  Night  Events 
From  Mutual  Sept.  7 

GILLETTE  Safety  Razor  Co., 
Boston,  is  shifting  its  Friday  night 
boxiag  broadcasts  from  Mutual  to 
Blue  effective  Sept.  7.  Don  Dunphy 
will  continue  as  blow-by-blow  an 
nouncer  and  Bill  Corum  as  be- 
tween-rounds  commentator.  Broad- 
casts will  start  at  10  p.m.  and  con- 
tinue until  the  end  of  the  bouts 
every  Friday  on  the  Blue  just  as 
they  have  on  Mutual.  Bouts  will 
also  continue  to  be  telecast  on 
WNBT  New  York. 

New  contract  will  return  the 
fights  staged  by  the  Twentieth  Cen- 
tury Sporting  Club  at  Madison 
Square  Garden,  New  York,  and 
other  arenas,  to  the  network  on 
which  they  were  broadcast  for 
many  years  under  the  sponsorship 
of  Adam  Hat  Stores. 

NBC  Challenged  Shift 

In  the  spring  of  1941  Mutual 
network  and  Gillette  announced 
that  they  had  entered  into  an 
agreement  vdth  the  club  calling 
for  exclusive  broadcasts  on  MBS 
beginning  June  1  of  that  year,  and 
NBC,  at  that  time  operator  of  the 
Blue,  considered  taking  legal  aci 
tion  to  halt  the  move  as  NBC  of 
ficials  believed  they  had  a  contraci; 
for  the  club's  1941-42  matches  as 
in  previous  years.  No  action  was 
ever  started,  however,  and  sinc( 
June  1941  Gillette  has  sponsorec 
the  matches  on  Mutual. 

Switch  of  the  Friday  evening! 
fights  to  the  Blue,  also  to  be  broad 
cast  on  the  CBC  Dominion  networl 
in  Canada,  and  bringing  total  num 
ber  of  stations  to  about  200,  ha 
given  rise  to  rumors  that  Blui 
may  also  be  in  line  for  other  Gil 
lette  broadcasts  which  include  spon 
sorship  of  the  World  Series,  pro 
fessional  football  and  other  sports 

The  Gillette  advertising  account 
which  for  many  years  has  gone  i 
heavily  for  sports  broadcasts  vi 
network  and  special  pickups,  i 
handled  by  Maxon  Inc.,  New  Yorl^ 


Drawn  for  Broadcasting  by  Sid  Hi 
"He's  a  Dollar-a-Year  Man  on  Loan  From  the  Government!" 


AMERICAIS  SAFETY 
TO  RESUME  JULY  I 

AMERICAN    SAFETY  RAZO: 
Corp.,  Brooklyn,  on  July  3  will  re  lew 
sume  radio  promotion  as  sponso 
of   Adventures  of  the  Falcon  o| 
about  70  MBS  stations   Tuesdal  '"'^ 
8:30-9  p.m.  Centering  around  th 
fictional  character  created  by  Drej  }[](] 
el  Drake,  mystery  program  wi 
star  James  Meighan  as  "The  Fa 
con." 

Company  has  used  network  ar 
spot  radio  in  the  past,  but  has  bet 
off  the  air  recently.  Still  producin  . 
in  large  part  for  military  service 
American  Safety  is  coming  ba( 
into  radio  to  establish  a  progra  la[ 
which  can  do  a  future  selling  jc 
for  Gem  blades.  Meantime,  ai 
nouncements  will  be  institutions 
Agency  is  Federal  Adv.,  New  Yor 
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i    MacFarlane  in 

III  !■ 

;  Once  again  W-I-T-H  has  sent  its  crack 
leiiiews  analyst,  Ian  Ross  MacFarlane,  far  from 
^Jiome  to  cover  an  important  event  for  Mary- 
*';ana  listeners. 

J,,  This  time  MacFarlane  is  in  San  Francisco 
*|:overing  the  big  conference  of  the  United 
li  'Nations. 

(! ; 

, :     Twice  each  day  Baltimore  hears  the  story- 
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San  Francisco 

behind-the-story-behind-the-scenes,  as  its  favor- 
ite newsman  sees  it. 

This  is  typical  of  W-I-T-H  programming 
that  makes  this  successful  independent  **The 
People's  Voice  in  Baltimore.'' 


WITH 

Baltimore,  Md. 


Tom  Tinsley,  President    '    Represented  Nationally  by  Headley-Reed        '  ) 
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WGUs  New  Ad  Rate  Card  Is  Intended 
To  Make  Timebuying  Easy  as  Possible 


INCORPORATING  the  recommen- 
dations of  the  AAAA,  WGL  Fort 
Wayne's  new  rate  card  has  been 
prepared  in  the  hope  of  making  it 
"just  as  easy  as  is  humanly  possi- 
ble for  anyone  to  buy  time"  accord- 
ing to  Frank  V.  Webb,  general 
manager. 

(Principal  portions  of  the  rate 
card  appear  in  an  adjoining  col- 
umn.) 

"A  timebuyer  does  not  have  to 
be  related  to  Einstein  or  hold  a 
Master's  in  higher  mathematics  in 
order  to  determine  cost  of  a  pur- 
chase of  program  time  or  announce- 
ments on  the  Farnsworth  station," 
Mr.  Webb  continues.  "We  have 
omitted  dollar  volume  discounts  and 
the  usual  complicated  percentage 
rebate  features.  As  a  member  of 
the  NAB  Sales  Manager  Executive 
Committee,  a  subcommittee  of 
which  is  now  working  on  the  stand- 
ardization of  rate  cards,  I  am 
aware  of  the  frightful  problems 
which  confront  the  timebuyer  and 
the  agency  auditor." 

Answer  to  Problems 

The  WGL  rate  card  is  intended 
to  answer  these  problems  as  far  as 
possible.  The  continuing  discount 
clause  has  been  incorporated.  When 
an  advertiser  maintains  a  schedule 
for  52  weeks  on  WGL  without  lapse 
he  receives  the  same  frequency  rate, 
or  the  frequency  rate  applicable 
for  that  portion  of  the  service 
which  he  continues  beyond  the  first 
52-week  series.  This  is  intended  to 
reward  the  consistent  advertiser. 
It  eliminates  the  necessity  of  extra 


hours  of  tiresome  bookkeeping  by 
advertising  agencies,  in  the  opinion 
of  Mr.  Webb. 

From  the  broadcaster's  point  of 
view,  Mr.  Webb  believes,  this  prac- 
tice presents  a  sound  sales  argu- 
ment in  favor  of  the  advertiser's 
continuance  on  the  station  and  less- 
ens the  tendency  of  the  advertiser 
"to  try"  another  station.  The  adver- 
tiser will  have  earned  a  rate  that 
he  will  be  reluctant  to  release  for 
such  an  experiment.  The  continu- 
ing discount  clause  encourages  the 
52-week  schedule. 


EDITOR'S  NOTE:  Interest  in 
development  of  a  simplified  stand- 
ardized form  of  rate  card  has  been 
manifest  in  both  advertising  and 
agency  circles  for  years.  Commit- 
tees representing  both  the  Ameri- 
can Assn.  of  Advertising  Agencies 
and  the  Assn.  of  National  Adver- 
tisers repeatedly  have  advocated  a 
standardized  ra1;e  card  in  confer- 
ences with  the  NAB  Sales  Mana- 
gers Executive  Committee. 

The  whole  subject  of  standardi- 
zation of  rate  cards  is  on  the 
agenda  of  the  NAB  Board  of  Di- 
rectors meeting  in  Omaha  this 
week.  The  WGL  rate  card  incor- 
porates most  of  the  suggestions 
made  by  radio  executives  of  na- 
tional advertisers  and  of  AAAA 
agencies.  While  the  WGL  effort  has 
not  yet  won  the  approval  of  either 
agency  or  advertiser  group  as  the 
perfect  projection  of  rates  and 
standards,  it  has  been  cited  as  a 
long  stride  in  the  right  direction. 


WAKEFIELD,  PARTY 
BACK  FROM  EUROPE 

FCC  COMMISSIONER  Ray  C. 
Wakefield;  M.  H.  Woodward,  chief, 
FCC  International  Division,  and 
Harvey  B.  Otterman,  assistant 
chief,  Telecommunications  Divi- 
sion, State  Dept.,  have  returned 
from  a  91/2  weeks'  tour  of  Europe 
and  North  Africa  in  the  interests 
of  international  telecommunica- 
tions. On  the  trip  also  were  Col. 
Orlo  St.  Clair,  Army  Signal  Corps; 
John  R.  Hyland,  Western  Union 
cable  manager;  James  E.  Kennedy, 
vice-president,  IT&T. 

The  Government  and  industry 
executives  spent  2i/4  weeks  in  Lon- 
don. They  also  visited  Paris,  Brus- 
sels, Antwerp,  Rome  and  North 
Africa.  Part  of  the  tour  was  made 
by  John  M.  Plakias,  State  Dept. 
communications  attache  in  Paris. 
V-2  bombs  still  were  falling  on  Lon- 
don when  the  party  arrived.  Com- 
missioner Wakefield  reported  he 
was  shaken  twice,  once  when  a  V-2 
fell  %  miles  away  and  another  time 
when  one  landed  two  miles  away. 

At  Antwerp  the  telecommunica- 
tions experts  were  20  miles  from 
the  front  lines.  V-1  bombs  still  were 
falling  in  Belgium  at  the  time. 
Commissioner  Wakefield  is  work- 
ing on  his  report  to  the  full  Com- 
mission. 
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Aime  Test 

AIME  Co.,  New  York,  last  week 
started  participations  on  the  Mar- 
jorie  Mills  program  on  the  Yankee 
Network  for  a  hair  shampoo  in  a 
test  campaign  which  may  lead  into 
use  of  spot  radio  on  a  national 
basis.  Firm  also  makes  a  line  of 
cosmetics  but"  is  expected  to  concen- 
trate promotion  on  hair  prepara- 
tions for  the  present.  Agency  is 
Modern  Merchandising  Bureau, 
New  York. 


Nyloii-Ize  on  Air 

NYLON-IZE,  Hollywood,  has  ap- 
pointed Rocklin  Irving  &  Assoc., 
Chicago,  to  handle  its  advertising. 
Firm  began  sponsorship  May  1  of 
five  quarter  hour  recorded  musical 
shows  weekly  on  WWVA  WAIT 
KSAN  KFNF  for  52  weeks.  Plans 
are  to  add  five  or  six  more  stations 
during  coming  months. 


Conover  Sponsors 

CONOVER  ORIGINALS,  Chicago 
(Child's  Prayer  Plaque  and  Nurs- 
ery Rhyme  Plaque),  began  spon- 
sorship April  1  for  52  weeks  of  5 
quarter  hour  recorded  musical 
shows  weekly  on  WAIT  WJJD 
KFNF  KSAN  WLAC  KMAC 
WLOG  WKMO.  Agency  is  Rocklin 
Irving  &  Assoc.,  Chicago. 


1  GENERAL  BROADCAST  ADVERTISING  (GROSS  RATES) 
(Rates  for  periods  longer  than  one  hour  are  in  exact  proportion  to  the  corresponding  on< 

1-12           13-25          26-51  52-99  100-259  : 

A.  6:00  P.M.  to  10:30  P.M.  Times  Times  Times  Times  Times 
1  hr                                  ..  $100.00        $95.00        $90.00  $85.00  $80.00 

,/,  hr 60.00         57.00         54.60  51.00  48.00 

,2  hr 40  00         38.00         36.00  34.00  32.00 

,5 -in 33,00         31.35         29.70  28.00  26.40 

5  miiu.                                     20.00         19.00         18.00  17.00  16.00 

B.  1 :00  P.M.  to  6:00  P.M.  Sunday 

1  hr                                  ..  $75.00        $71.25        $67.50  $63.75  $60.00 

1/,  hr                                           45.00         42.75         40.50  38.25  36.00 

M  hr 30.00         28.50         27.00  25.50  24.00 

10  min                                        25.00         23.75         22.50  21.25  20.00 

5  min'..                                    15.00         14.25         13.50  12.75  12.00 

C.  9:00  A.M.  to  6:00  P.M.  (except  Sunday  afternoon)  and  10:30  P.M.  to  11:00  P.M. 

1  hr                                      $  50.00       $47.50        $45.00  $42.50  $40.00 

y,  hr                                           30.00         28.50         27.00  25.50  24.00 

W  hr '    "      '                              20.00         19.00         18.00  17.00  16.00 

10  min.'.'.'.  .'.                               15.00         14.25         13.50  12.75  12.00 

5  min                                      10.00          9.50          9.00  8.50  8.00 

D.  Sign-On  to  9:00  A.M.  and  11:00  P.M.  to  Sign-On 

I  hr                                       $  35.00        $33.25        $31.50  $29.75  $28.00 

I/,  hr.                             ..   .      21.00         19.95         18.90  17.85  16.80 

lyi  hr.                                           14.00         13.30         12.60  11.90  11.20 

5  min                                      10.00          9.50          9.00  8.50  8.00 

Contracts  with  the  same  advertiser  and  for  periods  in  the  same  rate  classification  may 
for  the  purpose  of  obtaining  lower  rates. 


$26.26 
15.75 
10.50 
7.50 

be  grouped 


2  ANNOUNCEMENTS    (l  minute  and/or  station  brealts.) 

Frequency  rates  are  based  on  number  used  during  a  12  month  period  and  become  eflfective  from 
beginning  of  service  onlv  on  firm  contracts  or  as  contracts  become  firm.  Announcement  service 
which  has  been  maintained  for  52  consecutive  weelis  and  continues  without  lapse  wili  receive 
the  same  frequency  rates  or  the  frequency  rate  applicable  to  that  portion  of  the  service  which 
continues.  Station  break  announcements,  one  minute  announcements  and  participating  features 
can  be  combine<l  in  number  for  maximum  discounts.  Announcement,  one  minute  electrical 
transcription  or  125  words  live.  Station  brealcs:  15  seconds  electrical  transcription  or  30  words 
live. 


Number  broadcast  within  one  year 

VOLUME  RATES 

(A.)  6:00  P.M.  to  10:30  P.M. 

thalf  13 
$10.00 

13-25 
$9.50 

26-51 
$9.00 

52-99 
$8.50 

100-259 
$8.00 

260 
or  more 

$7.50 

(B.)  7:00  A.M.  to  6:00  P.M. 
10:30  P.M.  to  11:00  P.M. 

7.50 

7.10 

6.75 

6.35 

6.00 

5.60 

(C.)  Sipn-on  to  7:00  A.M.  & 
11:00  P.M.  to  Sign-oir. . 

.  5.00 

4.75 

4.50 

4.25 

4.00 

3.75 

(D.)  WOMEN'S  PARTICIPATING  PROGRAM— Monday  thru  Saturday  10:30—11:00  A.M. 

260 

than  13        13-25         26-51         .52-99       100-259      or  mor 

'Talking  Time  with  1 


Less 
than  13 
•$12.00 


13-25 
$11.40 


26-51 
$10.80 


52-99 
$10.20 


100-259 
$9.60 


Above  qunfation  includes  time  and  talent.  Available  to  non-competitive  retailers,  producers  ani 
home  equipment,  toilet  goods,  wearing  anoarel.  etc.  Commercial  continuity  for  this  program 
prepared  by  Rosemary  from  material  furnished  by  client.  Transcriptions  not  acceptable.  Pro. 
gram  aired  since  1941. 


3  NEWS  PROGRAMS,  ETC. 

Time  signals,  temperature  and  weather  reports— regular  announcement  or  station  break  ralei 
apply.    News:  Time  cost,  regular  card  rates  plus  15%  net  of  the  gross  time  cost.  Rat 
request  for  special  announcers. 

NOTE:  FOLLOWING  PROVISIONS  APPLICABLE  TO  SECTIONS  1.  2.  and  3 

The  rate  of  discount  to  which  an  advertise 
would  otherwise  be  entitled,  will  not  b 
prejudiced  if  interruptions  of  a  series  ar 
necessitated  by  the  broadcasting  of  specil 
events  of  importance  or  if  he  is  required  b 
the  station  to  relinquish  the  time  or  time 
specified  in  his  contract  and  the  contract  ( 
cancelled.  ! 

Gross  billing  after  deduction  of  percentag 
discounts,  if  any.  shall  be  subject  to  advertisin 
agency  commission  of  15%.  From  thi 
count,  if  any,  the  Company  shall  deduct  th 
excess  agency  commission  previously  allowec 


Commitments  made  prior  to  the  effective  date 
of  this  Card  will  be  completed  at  the  rates 
called  for  by  such  commitments.  But  adver- 
tisers may  elect  to  substitute  new  contracts 
effective  at  any  time  after  April  1,  194.5— at 
rates  on  this  card — for  the  unexpired  portion 
of  such  commitments.  Otherwise,  rates  in 
effect  immediately  preceding  the  effective 
date  of  this  card  will  apply  to  extensions  of 
said  commitments  for  any  period  or  periods  up 
to  and  includfne  March  31.  1946 — for  the 
same  series  continuously  used.  Rates  on  this 
card  are  applicable  to  all  new  broadcast  series 
ordered  on  and  after  April  1,  1945. 


4  CLASSIFICATION_a.  Time  periods 
are  not  sold  in  bulk  for  resale.  Advertisers 
cooperating  in  group  broadcasts  are  required 


to  make  individual  contacts,  b.  All  progran^ 
are  subject  to  approval  of  the  station. 


5  SERVICE  FACILITIES-I„  arranging 
and  presenting  programs,  the  advisory  services 
of  the  station  s  proeram  department  will  be 
rendered  without  charge.  Services  of  staff 
announcers  are  available  free  of  charge  except 


where  client  selects  a  particular  staff  announo 
or  except  where  a  fee  is  required  by  any  goven 
ing  labor  organization.  Additional  charges  al 
made  for  programs  requiring  special  productic 
or  originating  outside  of  station's  studios. 


6  COMMISSIONS  AND  CASH  DIS- 

^P^J^7^~''-  Commission  to  recognized 
advertising  agencies,  on  net  charges  for  stetion 


time — 15%.  b.  No  commission  on  progra 
charges,  c.  No  cash  discounts — bills  due  8i 
payable  when  rendered. 


^  REGULATIONS_a.  Time  of  broadcast 
subject  to  change  to  other  periods  on  28  days' 
notice  to  accommodate  network  broadcasts 
°"L^J",  ■iri"'  f*""'  hfoadcast  periods  are 
St^fln!;  h  '"u"""^  r'  ^"'•'^  network  use 
Station  breaks  and  announcements  may  be 
moved  to  other  periods  If  available  and  as 

nl.Hr/*'  h  TK'""P". """"  24  hours' 
notice,    b.  The  closing  date  is  two  weeks  in 


advance  of  initial  program,  and  progra 
material  must  be  arranged  one  week 
advance  of  broadcast  date.  No  char 
within  two  days  preceding  broadcast,  c.  TI 
rates  quoted  herein  are  subject  to  chanj 
without  notice,  d.  This  rate  card  is  ( 
informative  purposes,  and  does  not  constitu 
an  offer  on  the  part  of  the  station. 
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V-E  DAY  STATEMENTS  BY  RADIO  LEADERS 


fCAPT.  GEORGE  W.  CAMPBELL. 
''I  USN 
i    Acting  Director,  Public  Relations, 
Navy  Dept. 

'with  victory  assured  in  Eu- 
rope, it  seems  appropriate  to  pauss 
in  order  to  evaluate  what  the 
broadcasting  industry,  in  collabo- 
ration with  the  Radio  Section  of 
the  Office  of  Public  Relations  of 
the  Navy  Department,  has  accom- 
plished in  the  over-all  effort  of  win- 
ing the  war. 

At  the  outset  of  the  war,  the 
Radio  Section  was  set  up  as  a  serv- 
ice to  supply  established  programs, 
commercial  and  sustaining,  net- 
work, regional  and  local,  with  first- 
-lass material,  custom-built  to  fit 
the  individual  formats  of  the  pro- 
g'rams  concerned.  To  insure  this 


kind  of  service,  the  Radio  Section 
was  staffed  with  experienced  per- 
sonnel drawn  from  the  industry, 
and  a  Branch  Office  in  New  York 
was  established  to  operate  as  a 
servicing  unit.  A  similar  function 
has  been  performed  in  the  Chicago 
area  by  the  Radio  Section  of  the 
9th  Naval  District,  and  on  the 
West  Coast,  in  Los  Angeles,  by  the 
Radio  Section  of  the  Radio  and 
Motion  Picture  Liaison  Office. 

This  plan  has  resulted  in  ex- 
tremely close  and  cordial  working 
relationships  with  all  elements  of 
the  broadcasting  industry;  and  the 
Radio  Section  has  always  taken 
the  position  that  it  is  working  for 
the  broadcasters  as  much  as  for 
the  Navy. 

Under  the  general  supervision 


of  the  Radio  Section,  notable  ad- 
vances have  been  made,  in  close  co- 
operation with  the  news  depart- 
ments of  the  four  networks,  in  the 
coverage  of  the  Naval  war.  Among 
outstanding  achievements  in  this 
field,  are  included  the  development 
by  the  Navy  of  pooling  agreements 
with  the  networks  covering  cor- 
respondents' eye-witness  reports 
of  Naval  actions,  the  development 
of  film  recording  machines  for  on- 
the-spot  combat  reports,  and  spe- 
cial transmitting  facilities  in  the 
Pacific  Ocean  Areas. 

Navy  Public  Relations  in  Wash- 
ington feels  that  it  can  say,  with- 
out reservation,  that  the  coopera- 
tion of  broadcasters  with  the  Navy 
has  been  an  outstanding  demon- 
stration  of   both   patriotism  and 


•  Forcefully  Illustrating  The 
Job  WLAP  Is  Doing  For  Advertisers 
In  Lexington^s  Bluegrass! 

*  78  Local  Advertisers  Currently 
Using  WLAP 
(NOTE  THE  FOLLOWING  BREAKDOWN) 


ONLY  WLAP— 

fully  and  exclusively  serves 
this  rich  Bluegrass  area. 


TIMEBUYERS— 

Let  a  John  E.  Pearson  man 
tell  you  v^hat  WLAP  can 
do  for  your  client. 


NUNN  STATIONS 

WLAP 
LEXINGTON,  KY. 

WBIR 
KNOXVIILE,  TENN. 
WCM1 
ASHLAND,  KY. 
HUNTINGTON,  W.  VA 
KFDA 
AMARILLO,  TEX. 


27  on  the  air  continuously — 5  years  or  longer 
6  on  the  air  continuously — 4  to  5  years 
13  on  the  air  continuously — 3  to  4  years 
12  on  the  air  continuously — 2  to  3  years 
12  on  the  air  continuously — 1  to  2  years 
8  are  "newcomers" — on  the  air  less  than  1  year 


*78 


Lexington, 
Kentucky. 


WLAP 


A  NUNN  STATION 


J.  E.  WILLIS,  Manager 
BLUE 


•  MUTUAL 

THE  BLUEGRASS  IS  KENTUCKY'S  2ND  MARKET 


public  spirit.  Navy  news,  Navy 
eye-witness  accpunts,  and  special 
features  have  been  heard  effec- 
tively and  continuously.  This  has 
meant  an  accurately  informed  pub- 
lic, and  has  contributed  greatly  to 
the  morale  of  the  families  of  men 
in  the  Navy,  Marine  Corps,  and 
Coast  Guard. 

All  of  the  Navy's  energy  is  now 
devoted  to  conquering  Japan.  The 
radio  industry  can  count  on  the 
Radio  Section  to  continue  on  the 
same  basis,  with  constantly  im- 
proving facilities  in  the  Pacific 
Ocean  Area. 

BRIG.  GEN.  ROBERT  L.  DENIG, 
USMC 

Director,  Division  of  Public  Relations 

Marine  Corps 
THERE  ARE  a  number  of  Japa- 
nese now  in  Marine  prison  camps 
who  are  there  as  an  indirect  result 
of  the  activities 
PF  of  Marine  Corps 

Combat  Radio 
Correspondents. 

On  at  least  one 
island  in  the  Pa- 
cific, the  equip- 
ment used  by 
these  men  to  make 
battle  recordings 
was  employed  to 
make  surrender- 
request  records 
for  broadcast  over  public  address 
systems  to  Japs  hidden  away  in 
caves  and  jungle  hideouts.  On 
Guam,  for  example,  almost  a  thou- 
sand Jap  soldiers  have  surrendered 
since  the  island  was  reoccupied  by 
our  troops;  most  of  them  were 
"persuaded"  by  the  recordings. 

Many  historic  firsts  have  been 
scored  by  Marine  Combat  Radio 
Correspondents,  but  the  biggest 
job  they  are  doing  is  concerned 
with  the  little  men,  the  front-line 
troops  who  are  fighting  the  war. 
There  is  hardly  a  town  in  the 
United  States  that  hasn't  had  one 
of  its  local  Marine  sons  inter- 
viewed by  a  battle  broadcaster 
somewhere  in  the  Pacific.  .  .  . 

Additionally   important   is  the 
use  made  of  combat  recordings  for 
training  purposes.  The  combat  ra- 
(Continued  on  page  2i) 


Gen,  Denig 
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"WFDF  would  like  to  know  your 
dccupations,  gentlemen." 
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^'Want  Boston 

at  bireakhst?" 


HUM  &  STRUM  will  deliver  it  to  you,  via  the 
'Gommuters'  Specior  over  WCOP. 

HUM  &  STRUM  are  New  England's 

most  famous  harmony  duo.  For  twenty  years, 

over  all  major  stations,  they've  built  a 

terrific  following  in  Boston  with 

song  and  patter,  piano  and  ukelele. 

HUM  &  STRUM  have  just  won  new  laurels 
on  an  overseas  trip;  they  wowed  Gl's 
in  hospitals,  recreation  centers 
and  at  the  battlefronts, 

HUM  &  STRUM  are  now  conductors  on 
"^The  Commuters'  Special"  featuring 
the  boys  with  music,  patter,  news, 
weather  and  time  over  WCOP 
every  morning  Monday  through  Saturday 
from  7:30  to  8:00  and  from  8:30  to  9:00. 

Publicity  and  newspaper  ads  are 

sewing  up  new  and  greater  audiences. 

Participations  are  available  in  one-,  five-, 

ten-  or  fifteen-minute  units.  Every  one  of  them 

will  cash  in  on  the  buying  decisions 

which  are  made  at  Boston  breakfast  tablesl 

For  humming  sales  get  aboard  the 
""Commuters'  Special*  with 

HUM  &  STRUM 

Every  morning  Monday  through  Saturday 
from  7:30  to  8:00  A.M.  and 
8:30  to  9:00  A.M. 


A  COWLES  STATION 
Costs  and  availabilities  through  any  Katz  office 
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I  •  (Continued  from  page  22) 
[•,  !  dio  correspondent  who  went  ashore 
J  ;  with  the  assault  wave  at  Guam, 
!  for  example,  made  a  ninety-minute 
,  recording  of  every  phase  of  the  ship 
I  to  shore  movement.  Although  he 
^  '  was  set  up  in  a  half-trac,  he  de- 
!'.  .  liberately  climbed  out  of  the  ve- 
i|  •  hide  and  waded  ashore,  micro- 
l  ]  phone  in  hand,  to  give  the  most 
ir  ■  accurate    word    picture  possible. 

*  j  The  value  of  such  a  recording  is 
J.  obvious. 

t.-  ;     The  use  made  of  radio  by  the 
Jf,  '  Marine  Corps  may  not  help  direct- 
5  ^  ly  and  physically  to  shorten  the 
war,  but  the  part  it  plays  in  edu- 

•  eating  the  public  to  the  need  for 
;  ,  united  effort  is  certainly  a  factor 

in  stepping  up  production. 
4  '     Finally,  the  enoi'mous  store  of 

recorded  history  which  has  been 
I  '  turned  over  by  the  Marine  Corps 

to  the  Library  of  Congress  will 
/J  '  doubtless  be  of  great  value  in  later 
'f: ,  years  when  this  war  is  studied  and 
ij  i  analyzed  in  retrospect. 


j  TED  R.  GAMBLE 

!  National  Director 

!  Treasury  War  Finance  Division 
i  IN  MY  POSITION  as  National 
;  Director  of  the  Treasury's  War 
'  Finance  Division  I  have  had  an 
;  excellent  opportunity  to  observe 
the  magnificent  part  which  the 
.  broadcasting  industry  has  played 
,  in  helping  to  win  the  European 
:  war. 

'  Broadcast  support  of  our  War 
.;  Loan  drives  is  a  fact  which  speaks 
;■  eloquently  of  the  important  job  ra- 
!  dio  has  done  to  help  make  V-E 


Day  a  reality.  No  measure  was 
made  of  this  support  in  the  first 
War  Loan,  but  the  value  of  meas- 
urable time  contributed  for  the 
second  through  the  sixth  War 
Loans  shows  that  almost  half  of 
the  total  advertising  contributed 
by  all  media  and  their  advertisers 
came  from  broadcasting. 

How  much  this  radio  support  to 
our  Treasury  aided  in  the  winning 
of  the  European  war  becomes  mani- 
fest when  one  considers  the  mili- 
tary materiel  purchase  value  of 
the  total  sales  of  War  Bonds. 
Billions  Invested 
Close  to  19  billions  of  dollars 
were  invested  in  these  Bonds  dur- 
ing the  second  and  third  Loans, 
over  16  billions  in  the  fourth,  more 
than  20  billions  in  the  fifth  and 
almost  22  billions  in  the  sixth.  Ob- 
viously, those  many  billions  of  dol- 
lars bought  many  airplanes,  am- 
munition, guns,  tanks,  medical  sup- 
plies and  other  war  needs. 

Credit  is  due  to  every  member  of 
the  broadcasting  industry  for  the 
powerful  job  it  has  done.  There 
can  be  no  calculation  of  the  time, 
energy,  initiative  and  talent  which 
radio  personnel  in  every  city  in  the 
country  expended  to  turn  the  tre- 
mendous total  of  contributed  broad- 
cast time  into  successful  War 
Bond  advertising. 

We  know  that  without  that  gen- 
erous and  wholehearted  support 
from  all  the  people  of  radio  .  •  . 
network,  station,  advertising  and 
agency  executives;  talent,  pro- 
ducers and  writers  ...  we  in  the 


War  Finance  Division  could  never 
have  reached  these  gratifying  fig- 
ures of  total  War  Bond  sales  in 
every  War  Loan  drive. 

The  radio  industry  may  justly 
take  pride  in  its  contribution  to 
the  ending  of  the  war  in  Europe. 
When  total  victory  becomes  an  es- 
tablished fact,  we  are  sure  radio's 
contribution  to  that  achievement 
will  be  equally  magnificent. 

EDGAR  KODAK 
President,  MBS 
THIS,  we  are  discovering,  is  a  war 
of  many  victories,  but  the  war 
won't  be  over,  and  the  home  front 
(the  materiel  production  front) 
cannot  slacken, 
until  the  final  vic- 
tory. A  realiza- 
tion of  this  fact  is 
so  important  that 
upon  it  will  de- 
pend the  quickest 
possible  achieve- 
ment of  global 
victory. 

Radio  can,  and 
must,  and  will 
help  people  realize 
the  truth.  Taking  up  the  keynote 
recently  sounded  by  President  Tru- 
man that  there  can  be  no  celebra- 
tion on  V-E  Day  but  that  there  be, 
instead,  greater  war  effort  at  home, 
radio  has  dramatized  to  its  listen- 
ers why  this  is  so. 

We  have  had  our  V-I  (Italy) 
day;  the  Russians  have  had  their 
V-B  (Berlin)  day,  and  now,  we 
have  had  our  V-E  day,  the  culmi- 
nation of  victories  in  the  European 


Mr.  Kobak 


theatre;  but  the  war  still  goes  on 
— in  the  Pacific. 

V-E  Day  means  to  our  men  in 
the  Pacific  the  hope  for  a  quicker 
end  and  a  chance  to  say  "let's 
finish  this  war,  too."  V-E  Day 
should  mean  to  us  at  home  the 
chance  to  concentrate  on  the  Pa- 
cific war  with  the  hope  of  bring- 
ing it  to  a  quicker  finish. 

Everything  that  radio  can  do  to 
further  this  desired  end,  it  will  do. 
And  Mutual  can  be  counted  on  to 
do  its  share  to  the  best  of  its  ca- 
pacities and  resources. 

REP.  CLARENCE  F.  LEA 
Chairman,  House  Interstate  &  Foreign 

Commerce  Committee 
FOR  THREE  YEARS  and  five 
months  while  we  have  been  in  this 
great  conflict,  radio  has  given  us 
the  most  complete  and  satisfactory 
reporting  serv- 
ice any  part  of 
the  world  has 
ever  known  in 
any  war. 

The  news  value 
of  the  radio  has 
been  only  part  of 
i  t  s  contribution 
to  the  war  effort. 
Its  service  has 
been  informative, 
educational,  and 
inspirational  as  well.  To  the  sor- 
rovnng  relatives  of  our  fallen  sons, 
brothers,  and  friends  it  has  brought 
consolation  and  courage,  to  help 
lighten  the  sacrifice. 

Every  member  of  the  families 
all  over  the  nation,  even  to  its  re- 
{Continued  on  page  26) 


Rep.  Lea 


f[''THANKS,  JOHN,  FOR  500  SERVICE  PROGRAMS  ' 


SIOUX   FALLS,  SO.  DAKOTA 

1140  K  C  -  5000  WATTS 

National  Representatives 
HOWARD  H.  WILSON  CO. 
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FACILITIES 

. . .  hr  gettmg  the  job  done 


MISTLETOE  EXPRESS 


If  there's  a  complete  merchandising  job  to  be 
done  in  the  Oklahoma  market  it  can  be  made  sure, 
simple  and  thorough  through  the  use  of  the  varied 
facilities  of  the  Oklahoma  Publishing  Company.  For 
the  radio  minded,  there's  WKY,  the  state's  favorite 
station.  For  newspaper  coverage,  no  papers  com- 
pare with  the  Oklahoman  and  Times  in  quantity  or 
quality  of  readers.  For  a  blanketing  of  the  rich  South- 
western farm  market,  there's  only  one  paper  .  .  . 
The  Farmer-Stockman.  For  putting  your  newspaper 
advertising  or  your  advertised  goods  into  every 
corner  of  the  state  swiftly,  Mistletoe  Express  can  be 
depended  upon  in  any  emergency. 


FARMER-STOCKMAN 
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1.  Towering  915  feet  skyward,  WKY's  new  antenna  typities 
the  spirit  of  this  standout  Oklahoma  station  to  do  things  in 
a  big  way.  This  -new  tower  is  nearly  twice  the  height  of 
Oklahoma  City's  tallest  skyscraper,  is  the  sixth  tallest  man- 
made  structure  in  America. 

2.  Any  truck  fleet  which  covers  2,800,000  miles  a  year  must 
be  able  to  take  it.  Behind  such  a  record  by  Mistletoe  Express 
stands  a  service  organization  unsurpassed  in  the  state.  No 
mainliner  leaves  the  Mistletoe  docks  until  every  detail  of 
its  motor,  its  chassis,  its  tires  and  its  electrical  system  has 
been  checked  and  labelled  "OK". 

3.  Expert  craftsmen,  working  with  modern,  precision  tools, 
turn  out,  in  the  Oklahoman  and  Times,  Oklahoma's  two 
greatest  newspapers.  Characteristic  of  these  modern  tools 
are  the  refrigerated,  stainless  steel  developing  trays  recently  ^ 
installed  in  the  engraving  department  darkrooms. 

4.  Farm-wise  editors  firmly  grounded  in  the  agriculture  of 
the  Southwest,  have  guided  The  Farmer-Stockman  to  the 
foremost  position  among  ail  farm  papers  in  the  Oklahoma- 
Texas  region.'  Editorial  conferences  such  as  this  determine 
the  policies.  Many  days  in  the  field  each  month  determine 
the  methods  of  carrying  out  those  policies.  ' 


OKLAHOMA 
PUBLISHING 
COMPANY 


THE  DAILY  OKLAHOMAN  ^  OKLAHOMA  CITY  TIMES 
THE  FARMER-STOCKMAN  MISTLETOE  EXPRESS 

WKY,  OKLAHOMA  CITY  if  KVOR,  COLORADO  SPRINGS 
KLZ,  DENVER  (Under  Affiliated  Management) 

REPRESENTED  BY  THE  KATZ  AGEKCV 
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MARKET 


KDYL's  great  Utah  audience  includes  em- 
ployees of  this  refinery  making  100-octane 
gasoline  at  its  new  $14,000,000  plant  addi- 
tion in  Salt  Lake  City.  It  is  just  one  of  many 
activities  pouring  payroll  dollars  into  the 
market  where  KDYL  is  the  popular  station. 

Local  Advertisers  Know 
KDYL  Brings  Results 

For  many  years  the  refining  company — 
largest  in  the  intermoun- 
tain  west  —  has  used 
KDYL  consistently  to 
reach  car-owners  in  this 
area.  Experience  proves 
that  KDYL  brings  re- 
sults ! 


V 


♦  * 


(Coritinued  from  page  24) 
mote  parts,  has  had  what  was 
practically  spot  reports  of  the  war 
as  conveniently  as  those  in  the 
most  metropolitan  city  in  the  coun- 
try. 

The  broadcasting  service  of  the 
nation  has  been  a  refreshing  fea- 
ture of  the  war  years.  It  has  con- 
tributed much  to  the  unity,  under- 
standing, and  cooperation  of  our 
people  in  this  mighty  effort. 

Radio  has  further  entrenched 
itself  as  a  permanent,  important, 
and  inseparable  part  of  our  Amer- 
ican life. 

BYRON  PRICE 
Director  of  Censorship 

THROUGHOUT  the  long  and 
weary  months  which  have  passed 
since  Pearl  Harbor  the  broadcast- 
ers of  the  United  States  have  been 

  undergoing 

a  new  and  highly 
significant  test. 
They  have  been 
called  upon  for 
the  first  time  to 
demon  strate 
whether  the 
American  con- 
cept of  free  radio 
can  safely  be  ap- 
plied in  wartime 
or  whether 
broadcasting  stations  should  be 
brought  under  strict  compulsory 
censorship  to  defend  the  national 
security. 

The  importance  of  that  test  to 
the  future  of  broadcasting  could 
hardly  be  exaggerated.  It  is  a  per- 
tinent but  often  forgotten  fact  that 
in  no  other  major  country  at  war 
has  completely  voluntary  censor- 
ship even  been  attempted.  And  it 
discloses  no  secret  to  say  that  in 
the  early  days  there  were  those  in 
and  out  of  the  Government  who 
felt  sure  no  voluntary  censorship 
could  succeed  here. 

The  Office  of  Censorship  held  a 
different  view.  In  spite  of  advice  to 
the  contrary,  it  put  its  trust  in  the 
responsibility  of  American  broad- 
casters. After  3y2  years  I  am  more 
confident  than  ever  that  that  trust 
has  not  been  misplaced. 

Of  course,  the  experiment  has  not 
yet  ended,  nor  will  it  end  success- 
fully if  vigilance  should  now  be 
relaxed.  A  free  radio  must  be  a 


Mr.  Price 


National  Representative:  John  Blair  &  Co. 
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responsible  radio,  just  as  a  freei 
press  cannot  hope  to  eadure  unless' 
it  is  a  responsible  press. 

We  have  amended  the  Broadcast- 
ers' Code  by  eliminating  entirelji 
the  requests  regarding  "Programs' : 
and  "Foreign  Language  Broad- 
casts", so  that  now  for  the  first 
time  radio  and  press  find  themselve 
under  Code  provisions  which  are 
identical  throughout.  This  changs 
is  an  additional  evidence  of  confi 
dence,  for  we  all  must  be  conscioui 
that  radio  waves  do  cross  our  inter  isj 
national  borders,  whereas  newspa- 
pers do  not  unless  Censorship  per 
mits. 

Amendment  of  the  Code  in  this 
manner  also  underlines  the  respon 
sibility  of  every  broadcaster  tc 
think  for  himself  and  be  solicitou 
for  his  country's  security,  even  ir 
fields  where  no  Governmental  re 
quest  any  longer  applies.  Althougl 
we  are  not  going  to  ask  in  th« 
future  that  request,  dedication 
man-in-the-street  and  foreign  Ian 
guage  programs  be  handled  accord 
ing  to  certain  fixed  procedure,  it  h 
my  earnest  hope  that  all  broadcast 
ers  will  continue  to  exercise  sucl^ 
cautions  as  their  intelligence  and 
sense  of  personal  responsibilitj; 
dictates. 

The  enemy  still  sits  anxiously  be 
side  the  receiving  sets.  He  want 
every  scrap  of  military  informatioi 
he  can  get.  He  is  desperate  ano 
determined  to  make  the  battle 
tough,  and  the  cost  of  victory  highj 
The  same  excellent  cooperatioij 
that  broadcasters  have  given  Cenj 
sorship  thus  far  still  is  needed  t<:i 
hasten  the  victory  and  to  bring  al[ 
Censorship  to  its  properly  unqualj 
ified  end. 

J.  HAROLD  RYAN 
President,  NAB 

THE  ANNOUNCEMENT  that  th 
United  Nations  in  a  combinatioi 
of  free  people 
have  b  r  o  u  g  h  i 
about  official  ces 
sation  of  hostili 
ties  in  Europt 
and  that  V-E  Daj 
is  here  is  a  sourc( 
of  deep  satisfac 
tion  to  the  peoph 
of  America. 
Under  differem 
Mr.  Ryan  circumstance; 

{Continued  on  page  30) 
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It  happened  on  NBI. 

h  -  4 


DECEMBER  1935 

The.  Kraft  Cheese  Company  presented 
a  crooner  named  Crosby  on  the  two- 
year-old  Kraft  Music  Hall—over 
58  stations  of  the  NBC  Network. 

JULY  1936 

After  six  months  on  the  air,  Bing's 
Hooper  rating  was  9.3— the  first 
available  rating  on  the  new  show. 

WINTER  1937-38 

Bing  Crosby  was  moving  forward  fast. 
His  Hooper  rating  for  the  winter 
months,  October  through  April, 
averaged  23.6. 


In  1935  Harry  Lillis  Crosby  Avas  popularly 
kno\m  as  a  radio  crooner.  In  the  nine  years  that 
followed  on  NBC,  Crosby  has  become  by  all 
odds  the  best  known  singer  in  the  world.  The 
Crosby  voice  has  been  heard  by  more  people 
than  any  other  voice  in  the  world.  Under  the 
far-sighted  sponsorship  of  the  Kraft  Cheese  Co., 
Bing  has  won  more  listeners  to  the  Kraft  Music 
Hall  than  any  other  nuisical  program  on  the  air. 


In  these  nine  years  Bing  grew  into  something 
more  than  a  voice.  He  has  become  an  American 
institution. 

How  did  Bing  get  this  way  in  nine  short 
years  on  NBC?  First  he  has  a  voice  and  style 
of  singing  that  are  irresistible.  He  can  bring  mel- 
low beauty  to  a  fifty-year-old  ballad  as  effort- 
lessly as  he  can  swing  out  on  the  latest  hep -cat 
tune.  He  has  never  sung  an  affected  note.  He 


The  Story  of  Bing  Crosby)  no.  3  of  a  series 
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DECEMBER  1944 

The  Bing  Crosby— Kraft  Music  Hall, 
now  heard  on  137  NBC  stations  and 
short-waved  to  troops  all  over  the 
world  —  the  third  highest  Hooper- 
rated  program  on  the  air. 


WINTER  1944-45 

Bing  Crosby  won  a  total  of  eight  first 
places  in  the  four  major  popularity  polls. 
(Through  the  years  he  has  won  more 
"firsts'^  than  any  other  entertainer.) 

DECEMBER  1945 

Bing  Crosby  will  complete  ten  strikingly 
successful  years  on  NBC— an  outstanding 
example  of  continuous  popularity. 


m 


has  never  gone  high-hat  for  an  instant.  He  doesn't 
like  dress  clothes  — so  he  doesn't  Avear  them. 

He  has  strolled  his  way  through  a  score  of 
motion  pictures,  a  twinkle  in  his  eye,  proving 
you  don't  have  to  be  a  great  lover  to  be  a 
movie  star. 

America  is  proud  of  its  Bing  Crosby.  He  has 
taken  rank  with  Will  Rogers,  George  M.  Cohan 
and  other  beloved  American  personalities. 


NBC  is  proud  to  be  the  uetAvork  on  which  Bing 
Crosby  has  become  America's  Favorite  Trouba- 
dour. NBC  is  proud  of  the  part  it  has  played  in 
helping  to  create  this  living  legend  of  Americanism. 

NBC  believes  that  the  Crosby  stature  is  di- 
rectly comparable  to  the  NBC  audience— in 
other  Axords,  both  Bing  Crosby  and  his  NBC 
audience  are  GREAT. 


National  Broadcasting  Company 


America's  No.  1  Network 
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A  Service  ot  Radio 
Corporallcn  of  America 


i:ti>ere  would  be  widespread  rejoic- 
ing. However,  our  inclination  to 
rejoice  is  tenxpered  by  a  sobering 
realization  of  tiie  cost  of  the  vic- 
tory and  of  the  responsibilities 
which  lie  ahead. 

The  road  to  Tokyo  is,  according 
to  our  military  leaders,  a  long  and 
hard  one,  certain  to  involve  the  loss 
of  many  more  brave  men.  There  is 
much  yet  ahead  of  us  in  dealing 
with  the  remnants  of  our  European 
enemy. 

This  is  a  time  for  solemn  contem- 
plation and  a  renewed  determina- 
tion to  rid  the  world  of  the  forces 
of  aggression  and  to  bring  about 
a  basis  for  a  lasting  peace  among 
all  nations. 

The  broadcasters  of  America 
take  just  pride  in  the  role  which 
they  have  played  in  keeping  our 
people  informed,  in  relieving, 
through  entertaining  and  instruc- 
tive programs,  the  tension  incident 
to  war,  in  carrying  to  our  military 
forces  throughout  the  world  spe- 


cially prepared  inspirational  pro- 
grams in  the  interest  of  morale, 
and  in  assisting  the  Government 
in  its  monumental  task  of  main- 
taining civilian  production  and 
morale. 

We  pledge  a  continuation  of  ra- 
dio's all-out  effort. 

NILES  TRAMMELL 
President,  National  Broadcasting  Co. 
THE    NATIONAL  Broadcasting 
Co.  joins   with  the  nation   in  a 
prayer  of  thank- 
fulness  that  the 
horrible    war  in 
Europe  is  at  last 
ended.  This  is  a 
great  day  for  the 
Allies     but  we 
should  not  relax 
a  single  moment 
before  renewing 
our  energies  to- 
ward completion 
of  the  final  goal 
— victory  in  the  Pacific  and  a  just 
peace.  So  NBC  today  salutes  the 


ratnmell 


allied  leaders  who  have  directed 
us  to  this  victory  and  turns  with 
confidence  and  determination  to  the 
task  that  still  lies  ahead.  To  that 
task  we  dedicate  all  the  resources 
of  the  National  Broadcasting  Co. 

BRIG.  GEN.  DAVID  SARNOFP 
President,  Radio  Corp.  of  America 
THE  RADIO  flash  of  V-E  Day  is 
a  pivot  upon  which  every  effort  of 
the   United  Na- 
tions turns  from 
a  great  triumph 
in    Germany  to 
concentrate  upon 
WW^^M    the  defeat  of  Ja- 

L/aHBB 

a  grand  climax  in 
history,  but  the 
finale  of  this  war 
will  come  only 
CoL  ftaruwif  with  the  uncondi- 
tional surrender 

of  Japan. 

The  flash  of  "V-E  Day,  like  that 
which  startled  the  world  from 
Pearl  Harbor  on  December  7,  1941, 


^  ifSnot 


Years  ago,  a  champion  hog  caller  taught  us  a  valuable 
sales  lesson.  He  said,  "Hogs  just  don't  come  unless  you 
hove  something  for  'em.  When  the  trough's  full,  it  puts 
something  Into  your  voice  that  brings  'em  runningi" 

Throughout  Kansas  and  adjoining  states,  over  five  mil- 
lion listeners  hear  that  sincere  "something"  In  The  Voice 
of  Kansas  that  brings  RESULTS — sales,  distribution,  brand 
acceptance.  They  have  confidence  in  us  .  .  .  believe  that 
we  "have  something  for  'em."  That's  v/hy  WIBW  has 
done  such  an  outstanding  job  for  two  decodes  of  adver- 
tisers .  .  .  why  it  will  do  the  same  for  YOU! 


WW      A  WW  COLUMBIA'S    OUTLET    FOR  KANSA 

^  R  F  M    LUDY,  G,.  M,.   

REPPEStNTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW    YORK  CHICAGO  KANSAS    CITY  SAN  FPiNCISCO 


is  a  challenge  to  renewed  effort  "in 
all  wartime  activities  of  radio — ^in 
research  and  engineering,  manu- 
facturing, broadcasting  and  world- 
wide communication. 

The  attack  is  still  on  across  the 
Pacific!  Let  us  continue  to  back  it 
with  all  resources  and  facilities  at 
our  command,  so  that  V-J  Day 
will  quickly  follow  V-E  Day,  and 
through  total  victory  bring  peace 
to  all  people. 

MAJOR  GENERAL  PRANK  E. 
STONER 

Chief,  Army  Communications  Service 
LONG-DISTANCE  radio  com- 
munication was  one  of  our  most 
potent  weapons  in  the  European 
victory. 

Radio  conquered  both  time  and 
distance,  two  factors  which  might 
have  proven  disastrous  to  the  Al- 
lied cause.  "Radio  Highways  of  the 
Air"  enabled  us  to  rush  desperate- 
ly needed  planes  and  materials  to 
our  Allies  while  the  United  States 
was  still  mobilizing  its  full  mili- 
tary power.  Radio  was  an  impor- 
tant asset  in  the  successful  bomb- 
ing of  enemy  supply  centers.  Later 
it  played  a  vital  role  in  coordinat- 
ing the  transportation  and  supply 
of  the  millions  of  troops  sent 
across  the  Atlantic  to  engage  the 
enemy  in  his  own  stronghold.  And 
finally,  it  was  the  means  of  weld 
ing  all  of  our  military  elements 
into  an  indomitable  fighting  team 

Army  Communications!  Service 
was  called  upon  to  handle  millions 
of  war  words  each  day  on  its  over 
seas  circuits,  tremendous  volumes 
undreamed  of  a  few  years  ago, 
This  would  not  have  been  possi- 
ble without  radio.  For  the  first 
time  in  any  war,  the  high  com 
mand  in  Washington  was  able  to 
obtain  immediate  and  intimate  con 
tact  with  overseas  commanders,  an 
important  factor  in  the  control  of 
operations  on  scattered  fronts. 

The  success  of  the  Signal  Corps' 
radio  system  was  due  in  no  small 
measure  to  the  wholehearted  co- 
operation of  America's  commercial 
communications  industries,  which 
contributed  generously  of  their, 
resources,  their  personnel  and  their 
technical  assistance  to  the  baildingj 
and  operation  of  the  W^r  Depart-! 
ment  networks. 

{Continued  on  page  32) 
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The  Radio  Council  Report 
for  April,  on  all  five  Cincinnati  stations, 
recommended 

20  Public  Interest  Programs 
4  Not  available  locally 

16  heard  in  Cincinnaii 

WSAI  originates  two,  takes  six  from  the  Blue, 
for  a  total  of  8  out  of  16 

50% 

(in  a  crowded  commercial  schedule) 


CINCINNATI  2,  OHIO 

Represenftd  by  Pool  H.  Raymer  Co.  Inc. 


Oh,  that  (f<M  were 
Wired  for  Sound! 

FRANKLY,  when  it  comes  to  selling 
people— we're  no  great  shakes  on  paper 
.  .  .  we're  at  our  best  behind  a  microphone^ 
and  brother,  can  we  do  a  job  then! 

Just  look  what's  happened  to  us  since  we 
set  up  shop  in  Cleveland  in  November,  1943. 

.  .  .WJW  has  become  the  "People's  station" 
—with  on-the-spot  coverage  of  local  events. 

.  .  .WJW  is  the  Cleveland  station  with  the 
most  consistent  gains  in  listening  .  .  . 
morning,  afternoon  and  evening. 

...  In  fact,  we've  already  snagged  the 
greatest  morning  audience  in  Cleveland! 


Mr.  Woods 


(Continued  from  page  30) 

MARK  WOODS 
President,  Blue-ABC 
ALTHOUGH  the  war  in  Europe  is 
now  over  and  we  can  rejoice  that 
the  Armies  of  the  United  Nations 
stand  victorious  over  the  forces  of 
evil  upon  the  con- 
tinent of  Europe, 
we  must  not  for 
one  moment  for- 
get that  what  is 
perhaps  the  hard- 
est part  of  our 
task  still  lies 
ahead.  Until  the 
last  remnants  of 
the  Axis,  the 
greatest  menace 
to  freedom  and 
democracy  that  has  arisen  in  the 
history  of  the  civilized  world,  have 
been  subdued,  we  must  not  relax. 
We  cannot  afford  to  relax. 

The  memory  of  the  men  who  have 
died  to  achieve  this  victory  in 
Europe,  who  have  made  the  supreme 
sacrifice  so  that  we  and  our  children 
may  enjoy  the  benefits  of  a  lasting 
peace,  will  not  let  us  relax. 

We  can  rightfully  be  proud  of  the 
victory  we  have  won  and  we  may 
pause  for  a  moment  of  relief  and  a 
moment  of  pride  but  we  must  be 
aware  that  this  is  merely  the  pause 
when  we  draw  our  belts  tighter  for 
the  rest  of  this  terrible  struggle 
which  lies  ahead. 

The  cost  of  final  and  complete 
victory  will  be  heavy.  But  we  owe 
it  to  the  men  who  have  died  to  make 
sure  that  no  matter  what  the  cost, 


Ho».  Les  Ness 
Cramer-Krasselt  Company 
Milwaukee,  Wisconsin. 
Dear  Les: 

Start  the  sixth  o-«  the  sixth  .  .  .  no 
I'm  not  trying  a  Gertrude  Stein  on 
you,  hut  it 
just  shows 
what  a  fellow 
like  me  has  to 
go  thru.  I  no- 
ticed a  paper 
on  Joe  Her- 
get's  desk  .  .  . 
he's  our  Pro- 
gram Director 
here  at 
WCHS  —  a?jd 
this  memo 
says  "start  the 
sixth  on  the 
sixth"  .  .  . 
wvll,  by  the 
time  I  had  his 
office  cleaned 
up  and  had 
worked  my 
way  down  the 
hall    thru  the 

music  room 
and  into  the 
Promotion  de- 
partment, I 
hud  it  figured 
out.  You  see 
the  Cohen 
Drug  stores 
started  their 
s  i  X  t  h  year 
with  Cap, 
Andy  and  Milt 
and  WCHS  on 
lU        i>  S'ffi  of 

ot\L7'',''!r,v  ^^""^^ 

out  wasn  t  it?  Of  course,  the  Cohen 
outfit  must  think  it's  the  smart  thing 
to  do  .  they  sponsor  two  15  minute 
shots  a  day  .  .  and  on  the  sixth  we 
'•'"'■tf<i_the_  sixth  year.  Gives  you  an 
iHs  and  customer 
Yrs, 
Algy 

liranham  man   can  tell  you 


idea  6f  WCHS 
Satisfaction. 


how 


do  it! 


WCHS 


Charleston,  W.  Va. 


the  victory  achieved  is  final,  and 
complete,  and  lasting,  so  that  never 
again  will  the  peoples  of  this  earth 
be  plunged  into  the  madness  of  a 
conflict  such  as  we  are  now  en- 
gaged in. 

In  this  terrible  time  in  the 
world's  history,  radio  broadcasting 
has  come  of  age.  We  have  grown 
decades  in  the  past  three  years.  It 
is  with  the  knowledge  of  this  growth 
that  we  solemnly  vow  that  Ameri- 
can broadcasting  will  measure  up 
in  the  future  to  the  stature  it  has 
gained  for  itself  so  far  in  this  war, 
by  serving  the  people  of  the  United 
States  selflessly  and  fully  through-  j 
out  the  dark  days  ahead. 

In  this  war  American  broadcast- 
ing has  justified  the  predictions  of 
its  most  optimistic  advocates.  It  has 
proven  that  it  can  and  does  fulfill 
a  vital  and  important  role  in  the 
war  effort  of  our  nation.  We  are 
determined  that  we  shall  continue 
to  fulfill  that  role.  To  this  end  we 
of  the  American  Broadcasting  Com- 
pany dedicate  ourselves. 

JAMES  W.  YOUNG 
Chairman,  War  Advertising  Council 
NOW  that  V-E  Day  is  a  reality 
and  our  sights  are  trained  on  the 
job  ahead  in  the  Pacific,  we  can 
see  vdth  certainty  that  the  need 
for  business  support  of  home  front] 
information  campaigns  will  repre- 
sent a  continuing  challenge  for  the 
organized  forces  of  advertising. 

Radio  has  been  one  of  the  mostj 
consistent  supporters  of  the  whole 
concept  of  war  theme  advertising. 
Network  and  local  advertisers  as 
well  as  the  broadcasters  them- 
selves have  taken  their  places  be-l 
side  the  other  branches  of  the  ad-! 
vertising  field  in  writing  a  brilliant 
record  of  public  service.  The  Coun- 
cil's Radio  Advisory  Committee, 
comprising  radio  executives  of 
leading  agencies,  has  worked  close- 
ly with  the  Office  of  War  Informa- 
tion and  the  other  Government 
departments  concerned,  to  gear  ad- 
vertising facilities  to  home  front 
information  needs. 

The  Council  looks  ahead  with 
confidence  to  the  continuation  of 
this  valuable  support.  The  calls  to 
muster  unceasing  and  willing  pub- 
lic compliance  with  the  restrictions 
and  demands  that  must  go  on  un- 
altered, will  carry  an  added  note 
(Continued  on  page  Si) 


Folks 
Turn  First  to— 


WWt 

NEW  ORLEANS 


50,000  Watts 
Clear  Channel 
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NASHVILLE 


EMERSON  SAID  IT 


"The  only  way  to  have  a  friend  is  to  be  a  friend." 

That  is  fundamental  policy  of  WSM.  Over  our  twenty-year  his- 
tory we  have  built  a  lot  of  friends  in  the  area  where  five  million 
people  are  actively  moving  up  the  sccial  scale.  We  don't  know 
exactly  how  many,  but  the  flood  of  mail  and  the  personal  visits 
are  so  intimately  personal  there  can  be  no  doubt  how  they  feel 
about  us. 


  THE  STATION  THAT'S  PART  AND  PARCEL  OF  LIFE 

IN  AN  AREA  OF  FIVE  MILLION  PEOPLE. 

50,000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 


HARRY  STONE,  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  PETRY  &  CO.,  Natl.  Reps. 
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of  urgency.  In  the  months  ahead 
death  will  still  walk  at  the  side  of 
our  men  at  the  front,  but  com- 
placency will  be  their  enemy  at 
home.  Advertising  has  an  unparal- 
leled opportunity  to  lend  its  power 
to  hasten  the  attainment  of  com- 
plete victory. 

PAUL  W.  KESTEN 
Executive  Vice  President,  CBS 

ALTHOUGH  another  war  with 
G€rmany  has  ended  there  is  this 
time  a  more  ex- 
perienced, more 
sober  people  to 
receive  the  news. 
They  will  receive 
it,  I  think,  wfth 
relief  rather  than 
elation;  with 
gratitude  rather 
than  hilarity.  In 
1918  America  was 
conscious  of  a 
mission  success- 
fully completed.  Today,  there  is 
recognition  of  a  responsibility  that 
must  be  continued,  if  peace  is  to 


Mr.  Kesten 


Council  Reports 

RADIO  Council  of  Greater  Cleve- 
land distributed  15,000  "Selective 
Dialing"  folders  this  year  covering 
every  type  of  radio  program,  Mrs. 
Henry  C.  Christian,  outgoing  presi- 
dent, revealed  in  her  final  report 
of  her  two  years  in  office.  The 
Council,  now  4%  years  old,  has 
155,000  members  including  110 
Cleveland  civic  organization*.  Cur- 
rent activity  is  the  tabulation  of 
10,000  questionnaires  completing  a 
year's  study  on  commercial  radio 
copy. 


be  assured.  Today  marks  a  pause, 
but  a  pause  only  long  enough  to 
turn  the  full  force  of  our  atten- 
tion westward — to  San  Francisco 
and  to  Tokyo.  For  this  reason,  we 
at  Columbia  will  devote  no  less 
energy  tomorrow  than  we  did  yes- 
terday to  the  further  successful 
prosecution  of  the  war,  and  secur- 
ing of  the  peace. 


Army  Runs  KTSM 

DEFERENCE  accorded  a 
general  was  given  to  Sgt. 
Steve  Stankowski  by  KTSM 
El  Paso  employes  when  the 
sergeant  became  "boss"  of 
the  station  for  a  day.  Occa- 
sion was  Anti-Aircraft  Re- 
placement Training  Com- 
mand's anniversary  at  Ft. 
Bliss  which  was  celebrated 
when  the  unit  moved  into  El 
Paso  and  placed  their  men 
in  key  positions.  Mayor  and 
council  were  selected  from 
enlisted  personnel,  as  were 
editors  for  the  two  papers 
and  the  radio  station  man- 
ager. Stankowski  took  over 
a  microphone  and  announced 
changes  that  would  take  place 
over  the  station  during  his 
day  as  radio  chief.  Programs 
through  the  day  were  put  on 
by  members  of  the  sergeant's 
unit.  Sponsors  and  listeners 
were  unanimous  in  praise. 


IT'S  NO  TRICK 
WHEN  YOU  KNOW  HOW 


There  is  nothing  particularly  amazing  or  magical 
about  obtaining  results  in  "The  Magic  Circle".  Here 
is  the  richest  and  most  populous  area  in  the  South  .  . . 
And  WBIG,  with  outstanding  programs,  wide  coverage 
and  constructive  merchandising  assistance ...  is  the 
favorite  station  in  "The  Magic  Circle".    Catch  on? 


EDNEY   RIDGE.  DIRECTOR 


CONGRATULATIONS  on  his  ap- 
pointment as  supervisor  of  Chicago 
radio  properties  handled  by  Foote, 
Cone  &  Belding  were  extended  to 
Albert  CapstafF  (r)  by  (1  to  r)  Ed- 
mund L.  Cashman,  agency  Holly- 
wood vice-president  in  charge  of 
radio,  and  Sidney  N.  Strotz,  NBC 
western  division  vice-president. 


Picture  Story  of  Radio 
Given  by  New  NAB  Book 

A  NEW  NAB  public  relations 
book.  Management  in,  the  Public 
Interest,  designed  to  portray  a 
"picture  story  of  radio",  has  been 
completed  and  shortly  will  be  dis- 
tributed, after  some  18  months  In 
production.  With  an  initial  press 
run  of  approximately  8,000,  some 
6,000  of  the  books  are  being  made 
available  to  NAB  station  members 
at  $1.25  per  copy  for  public  distri 
bution.  Advance  orders  of  approxi- 
mately 5,000  already  have  been 
procured. 

The  100-old  page  volume  is  re 
plete  with  photographs  supplied  by 
NAB  members  which,  the  foreword 
says,  "tell  a  vivid,  real-life  story 
of  American  broadcasting — the 
kind  of  broadcasting  that  is  made 
possible  by  radio  advertisers  and 
the  income  from  advertising." 
Enough  photographs  were  submit- 
ted, it  was  stated,  covering  radio's 
operation  in  the  war,  to  fill  a  vol 
ume  three  times  the  size.  "That  is 
a  story  which  radio  will  be  proud 
to  tell  in  another  publication." 

The  book  is  described  as  a  study 
of  the  basic  civilian  operation  of 
broadcasting,  a  camera  tour  of 
industry. 


SCRIPT  of  CBS  Wblstler  broadcast  has 
been  purchased  by  Columbia  Pictures 
Corp.  as  basis  for  another  In  Its 
series,  "The  Whistler".  Allan  Radai 
wrote  the  radio  script. 
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NATIONS     IN     THE  NAriON 


/<oAf 


KOA  LEADS  THE  WAY 
IN  LISTENER  LOYALTY! 

In  NBC$  1944  Nationwide  Survey  of  Lis- 
tening Hobit^  radio  families  in  seven  of 
Colorado's  largest  cities,  named  KOA  as 
the  station  ^listened  to  most'  at  night  by 
59X  to  79X. 

In  Denver  alone,  KOA  leads  the  *Net- 
work  B'  station  in  'listened  to  g)Oft*  by 


150% — and  all  network  stations  in  Den^ 
ver  combined  by  62%. 

Radio  families  in  Wyoming's  four  largest 
cities  named  KOA  as  the  station  '"listened 
to  most- by  74%  to  91%. 

Frankly,  we're  quite  proud  of  this  record, 
and  KOA's  advertisers  are  happy,  too. 
They're  using  KOA  and  firing  away  with 
this  sure  fire  sales-weapon. 


IN  DENVCR-KOA  ttlVCS  YOU 
MORE  THAN  THE  OTHER  FOUR 

^OWf  R  50,000  Worn 

PROGRAMS  Top  NBC  Shows 

COVIRAGE  D«nv«f  and  «h«  AAountaia 

and  Plaint  StatM  Region 

USTINER  LOYALTY*      59X  to  79X  ia  Mven 

of  Colorode'i  LorgMl  Crtie« 

DiALIR  PRiPiRINCK**  68% 


FIRST    IN  DENVER 


50,000  WATTS     850  KC 


NBC 


SPOT      S  A 


It* 


ROADC 
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Randolph  Supports  Bill 
Prohibiting  Liquor  Ads 

A  LETTER  from  Ken  Randolph, 
commercial  manager  of  KDON 
Monterey,  Cal.,  supporting  a  bill 
(S-599)  by  Sen.  Capper  (R-Kan.) 
to  prohibit  liquor  advertising  in 
interstate  commerce  or  by  broad- 
cast, was  inserted  in  the  Congres- 
sional Record  by  Sen.  Capper  and 
referred  to  the  Interstate  Com- 
merce Committee,  where  the  pro- 
posed law  is  under  consideration. 
Text  of  the  letter,  addressed  to 
Sen.  Capper,  follows: 

Relative  to  your  proposed  bill  prohib- 
iting the  transportation  In  interstate 
commerce  of  alcoholic  beverage  adver- 
tisements, we  thought  you  might  be 
Interested  In  the  policy  recently  adopted 
by  this  station,  which  reads  as  follows: 

'"No  advertising  of  liquor,  beer,  or 
wine  will  be  accepted.  This  also  applies 
to  establishments  or  portions  of  estab- 
lishments engaged  In  the  sale  of  liquor. 
,  beer  or  wine.  Current  contracts  will  not 
'  be  renewed  at  expiration." 

We  are  In  complete  agreement  with 
you  In  this  matter. 


Durr  Votes  for  Further  Program  Probe 
As  FCC  Grants  License  Renewals  to  20 


BROADWAY  BOUND  to  play  dra- 
matic roles  is  Elizabeth  Herbert, 
WSM-FM  Nashville  announcer. 
She  will  play  in  Anne  and  Frank 
Hummert  radio  serials. 


THIRTEEN  of  the  50-odd  stations 
placed  on  temporary  licenses  by 
the  FCC  April  24  [Broadcasting, 
April  30]  and  seven  others  were 
granted  regular  license  renewals 
last  week,  with  Commissioner  C.  J. 
Durr  voting  for  "further  inquiry" 
before  final  action  in  the  renewal 
applications  of  10  clear  channel 
outlets. 

The  13  of  the  April  24  group 
were  understood  to  be  part  of  those 
placed  on  temporary  licenses  in 
connection  with  the  Commission's 
new  renewal  policy  of  viewing  com- 
mercial vs.  sustaining  program 
operations  [Broadcasting,  April 
16].  Commissioner  Durr  was  non- 
committal but  it  is  understood  he 
felt  the  FCC  should  go  into  the 
programs  broadcast  by  the  clear 
channel  stations,  particularly  with 


HAS  MONEY  TO  SPEND 


RICE  means  big  money  commerce  in 

KFDM'S  area.  In  money  it  means  over  2  54  mil 

lion  dollars  annual  intake,  which  makes  an  important 

segment  in  KFDM'S  585  million  <loIlar  effective  buying  income'- 
market.  Regardless  of  how  our  2  50,000 
persons  make  their  above-the- 
average  income,  their  listening 
ear  is  attuned  to  KPDM. 


SCRVINO  TMt 
AMGNETIZCa 
SAIINE  AREA 


••lt*t  m<»I«mI 


reference  to  allegedly  heavy  cMn- 
mercial  schedules  and  lack  of  farm 
programs. 

Despite  his  attitude,  however, 
there  were  indications  that  the 
Commission  would  soft-pedal  its 
inquiry  into  programs,  particular- 
ly in  view  of  Sec.  326  of  the  Com- 
munications Act.  Commissioners 
generally  were  agreed  that  Bome 
stations  might  be  top-heavy  in 
commercials  to  the  detriment  of 
good  programming,  but  in  the  final 
analysis  they  pointed  out  that  lis- 
teners sooner  or  later  would  de- 
cide the  fate  of  such  stations. 

The  FCC  has  maintained  a  "no 
comment"  attitude  since  the  an- 
nouncement of  April  24,  which  said 
six  stations  had  been  placed  on 
temporary  licenses  while  18  others 
had  been  granted  renewals  but  had 
received  letters  pointing  out  the 
Confmission's  new  policy.  Of  the 
group  placed  on  temporary  licenses 
April  24,  some  35  were  reported 
"routine"  cases.  In  such  events 
temporary  licenses  are  issued. 

Regular  renewals  were  granted 
last  week  to  these  stations: 

VVTBZ  Boston;  WGNY  Newburgh. 
N.  y.;  WCAR  Pontlac,  Mich.;  WIBC  & 
auxUlary  Indianapolis;  WCAU  Philadel- 
phia; WTIC  Hartford;  WLAC  NashvUle; 
Vl^HO  Des  Moines;  WAPI  Blrmlnghatn; 
WBZA  Springfield,  Mass.;  KDK-^  Pitts- 
burgh; KYW  Philadelphia;  WGAR  Cleve- 
land, renewed  to  May  1,  1948;  KHBG 
Okmulgee,  Okla.;  KWAT  Watertown,  S. 
D.;  KIUL  Garden  City,  Kan.;  WJEJ 
Hagerstown,  Md.,  to  Aug.  1,  1946  when 
3-year  license  period  begins?  WBLJ  Dal- 
ton,  Ga.,  WAYX  Waycross,  Ga.,  to  Feb. 
1,  1946,  beginning  of  3-year  period; 
WMBD  Peoria,  to  Nov.  1,  1947,  start  of 
3-year  period. 

Commissioner  Durr  dissented  in 
the  following:  WBZ  WBZA  WCAU 
WTIC  WLAC  WHO  KDKA  WAPI 
KYW  WGAR. 


Miles  Names  P&R 

MILES  LABS.,  Elkhart,  Ind.,  has 
appointed  Pedlar  &  Ryan,  New 
York,  to  handle  advertising  for 
a  new  product,  to  be  discloserd 
shortly,  and  will  use  radio  among 
other  media.  Extensive  user  of  ra- 
dio for  Alka-Seltzer,  "One-A-Day" 
brand  vitamin  tablets  and  Nervine, 
Miles  has  placed  all  other  domestic 
advertising  through  Wade  Adv., 
Chicago. 


NO  OTHER 
STATION  CLAIMS 
WBOC'S  FULL 
PRIMARY  AREA 


Page  36    •    May  14,  1945 


RADIO  PARK*  SALISBURY,  MD. 

MUTUAL  BKOADCASTINC  SVSTCM 
MARYLAND  COVERAGE  NETWORK 


BROADCASTING    •    Broadcast  Adverltslng 


wow  lays  down  a  2^  millivolt  sig- 
nal within  a  100-mile  (or  more)  radius  of 
Omaha.  That  is  because  WOW  uses  5000 
watts  power  on  a  nearly  ideal  frequency  of 
590  kilocycles.  The  chart  below,  based  on 
computations  by  competent  radio  engineers, 
illustrates  how  much  more  power  is  needed  to 
.lay  down  a  2^4  millivolt  signal  100  miles  at 
higher  frequencies. 


AT  590kc 

AT  *1100  KC 
ATi300KC 
AT  ^1500  KC 


POWER    IN  WATTS 

5,000                            100.000  200,000 

300,000  ■  400,000 

 1  L  _J  L  

1 

NEEDS  ONty 

'    5,000  WATTS 

TO  I 

DELIVER    A    2'4    MILLIVt>LT    SIGNAL    100  MILES 

1 

i                              1  L 

90,000  WATTS 

WOULD    BE  NE 

EDED 

TO  DELIVER 

THE    SAME    SIGNAL    100   MILES  ^ 

190,000  WATTS    WOULD    BE    NEEIdED  TO   DELIVER   THE    SAME   SIGNAL    100  MILES 


420,000  WATTS   WOULD    BE    NEEDED  TO    DELIVER    THE   SAME    SIGNAL  lOOl  MILES 


IT'S  A  FACT  -  -  - 

wow  is  easily  heard  anywhere  within  a  100-mile 
radius  of  its  transmitter — because  WOW  puts  5»00 
watts  power  on  a  590-kc  frequency. 
WOW  is  listened  to  because  of  its  21 -year  record  of 
providing  the  best  in  radio,  including  basic  NBC 
programs  since  1927. 

Those  are  two  sotmd  reasons  why  WOW  can  do  your 
radio  advertising  job  within  a  hundred  miles  PLUS 
of  Omaha  .  .  .  ALONE  I 

*Thete  are  the  approsimate  frequencies  of  other  fuU-^liiie 
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Tank  Fete  on  Blue 

FOOD  MACHINERY  Corp.,  River- 
side, Cal.,  to  commemorate  produc- 
tion of  its  ten-thousandth  Water 
Buffalo,  amphibious  tank,  on  May 
14  sponsors  half-hour  broadcast  on 
150  Blue-ABC  stations,  9-9:30  p.m. 
(EWT).  Vice-Adm.  E.  L.  Coch- 
rane, Chief  of  Bureau  of  Ships,  is 
to  be  guest  speaker.  Mrs.  Cochrane 
will  christen  the  tank.  Broadcast 
includes  cut-ins  from  Lakeland, 
Fla.,  and  San  Jose,  Cal.,  plants,  as 
well  as  one  from  Washington,  D.  C, 
featuring  Ralph  A.  Bard,  Under- 
secretary of  the  Navy.  Mayers  Co., 
Los  Angeles,  is  agency. 


OWI  PACKET,  WEEK  JUNE  4 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  June  4.  OWI  transcriptions  contain  six  SO-second 
announcements  suitable  for  sponsorship  and  three  20-second  <Aialn  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  tor  best  timing  of 
these  Important  war  messages. 


WAB  MESSA«E 


PLAN 

All. 

Ind. 

AC. 

Ind. 

LWe 

Trani. 

Serenth  War  I^oan ..... 

X 

Hold  Prices  Down 

Don't  Travel   

Prepare  for  Winter- 
V-MaU   


The  Job  Ahead— Japai 


NBC  Correspondents  Merrill  Mueller 
and  Pat  Flaherty  In  the  Philippines, 
Wilson  K.  Foster  and  Joe  Halnllne,  cur- 
rently covering  the  Okinawa  campaign; 
Robert  McCormlck,  at  Fleet  Headquar- 
ters In  Guam,  and  Jim  Wahl,  In  Hono- 
lulu, are  participating  In  a  new  NBC 
series,  from  the  Pacific,  12:30-12:45  a.m. 
(EWT),  Monday  through  Friday.  Series, 
which  began  April  30,  anticipates  com- 
ing shift  of  military  forces  to  the  Pa- 
cific theater. 


war  messages  under  National  Spot  and  Network  Allocation 


TENTH  anniversary  of  "America's  Town 
Meeting  of  the  Air",  May  31  wUl  be 
marked  with  the  release  of  a  special 
Illustrated  brochure  containing  the  pro- 
gram's history,  by  George  V.  Denny  Jr., 
founder,  a  listing  of  outstanding  de- 
bates, and  statements  by  Government 
officials,  chiirch,  labor  and  other  civic 
leaders. 


INCREASING  floor-space  by  one-third. 
Armed  Forces  Radio  Service,  Hollywood, 
has  opened  additional  new  quarters  near 
Gordon  Street  and  Santa  Monica  Blvd., 
Hollywood.  Newly  erected  two-story 
frame  building  houses  broadcast  serv- 
ice, shortwave  and  technical  production 
staffs  as  well  as  equipment. 


KFH  •Wichita 


$160,755,183  in  deposits 
were  reported  by  the  7 
banks  of  Kansas  Richest 
Market  in  the  bank  call  of 
December  31,  1944. 


KFH's  audience  of  2 50,000... and  it's 
neither  thriftless  nor  shiftless. 

So,  it's  safe  for  you  to  bank  on  the 
buying  power  of  "That  Solid  Seaion" 
for  which  KFH  is  the  solid  selling 
station  of  Kansas  richest  market/ 


What's  Safer  to  Bank  on  than 
PLENTY  OF  MONEY  IN  THE  BANK? 

Naturally,  the  war  workers  in  this 
great  aviation  center  are  spending 
plenty  of  money.  But,  they're  also 
banking  on  their  own  future  and  on 
the  future  of  Wichita  to  the  tune  of 
almost  $200,000,000  in  1944  deposits. 

To  solid-minded  time  buyers  that's 
about  $3,000  for  every  family  in 

KFH 

CBS  •  5,000  WATTS  DAY  AND  NIGHT 
CALL  ANY  PETRY  OFFICE 


WTMV  SALE  GETS 
APPROVAL  OF  FCC 

FCC  APPROVAL  was  granted 
last  week  to  the  purchase  of 
WTMV  East  St.  Louis  by  thel 
Johns  family  of  St.  Paul  and  Chi.| 
cage  for  $105,000  from  Carlin  s|l 
French,  owner  and  general  man- 
ager.  Station  operates  on  1490  kc 
with  260  w  and  serves  the  St. 
Louis  market. 

Mrs.  Penrose  H.  Johns  acquires 
60%  interest  under  the  agreement; 
Myles  H.  Johns  20%;  Lt.  William 
F.  Johns  Jr.,  10%.  Myles  Johns  be- 
comes  executive  director  of  the|^ 
station  and  Michael  Henry,  former^ 
assistant  manager  of  WTMV,  is  tol 
become  station  manager.  Transac-f 
tion  covers  pending  10,000  w  FM 
application  as  well  as  all  other  as- 
sets. 

Myles  Johns  controls  WOS 
Oshkosh,  Wis.,  and  William  F.  an< 
William  F.  Jr.  are  affiliated  wii 
the  ovraership.  William  P.  Johnsl 
Sr.  is  vice-president  of  WTCN  St' 
Paul  and  is  president  of  the  Rid- 
der-Johns  Co.,  Chicago  newspape] 
representative.  William  F.  Jr. 
in  the  Army  Air  Corps. 


AFN  Welcomes  Russiangl 

AMERICAN  FORCES  NET 
WORK,  GI  broadcasting  stations  ii 
ETC,  officially  welcomed  its  latest] 
listener  group  as  they  preseni 
the  first  in  a  series  in  Russian  iml 
mediately   following  the  link-up 
Expressing  the  keynote,  the  Ru 
sian-speaking    announcer,  Olivei 
NicoU,  OWI  radio  executive,  greet 
ed  the  Soviet  Forces.  Show,  fei 
turing  selections  by  the  Red  Arm; 
Choir,  was  climaxed  by  a  rebroad 
cast  of  Marshal  Stalin's  messagi 
to  the  Russian  and  Allied  forced 


WFIN  Shift  Granted 

CONSENT  was  granted  by  thl 
FCC  last  week  to  voluntary  aa^ 
signment  of  license  of  WFIN  Find  " 
lay,  0.,  from  Findlay  Radio  Co.  ' 
Fred  R.  Hover,  general  manage;^ 
and  major  stockholder  in  the  corn 
pany,   who   purchases  remainini 
six  shares  for  $250  per  share  ht 
coming  sole  ovraer  of  the  static: 
(1,000  w  daytime,  on  1330  kc). 


57.7% 

of  all  Iowa  families 
"Listen  Most"  (night)  tt 

WHO 

(55.67c,  daytime)  ^< 
Write  for  complete  facts! 
50,000  Watts  .  Des  Moine^ 

Free  &  Peters,  Represenlative.^ 
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Little  Elmer  says:  ''Whirligigs  are  fun,  but  for  steady  || 
results  in  radio,  it's  WGN—the  leader  among  Chicago's 
major  stations  in  local  and  national  spot  business." 


MUTUAL      b'r  O  a  D  C  a  S  T  1  N  G      S  Y"S  T  'E  M 


EASIBRH    SALES    OFFICE:    220  EAST   42nd  STREET, 
W  YORK   17,   N.  Y.     •     WEST  COAST:     EDWARD   S.    TOWNSEND    CO.,    RUSS     BUILDING.    SAN    FRANCISCO,  CALIF. 
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slines- 


I" 


This  business  of  ours  is  a  full-time  job.  Advertising  agencies 
and  the  stations  we  represent  are  served  better  because 
we  carry  no  sidehnes.  The  sales  efforts  of  our  men  are  not 
divided  between  radio  and  other  advertising  media.  We 
sell  no  newspaper  or  magazine  space,  nor  are  we  involved 
with  transcription  or  talent  departments. 

Our  full  attention  is  devoted  to  building  business  exclu- 
sively for  the  stations  we  represent. 


PAUL  H.  RAYMER  COMPANY  •  RADIO  STATION  REPRESENTATIVES 


NEW  YORK  •  DETROIT  •  CHICAGO  •  SAN  FRANCISCO  •  LOS  ANGELES 


;      Radio:  Life-Saver 

RADIO  IS  a  voice.  It  is  a  voice  for  good  or  for 
BVtl,  depending  upon  how  it  is  used.  It  is  a 
'weapon.  It  was  so  tised  in  the  grim  conflict 
'that  ended  so  ignominiously  for  the  Nazi  ty- 
rant last  week.  It  didn't  decide  the  war.  It 
iid  play  a  role — the  most  important  one  in 
Dhose  tense  hours  just  before  the  ab.ect,  hu- 
miliating surrender  of  the  crushed  enemy. 

Radio  saved  lives.  That  role  of  radio  is  over- 
ooked.  Anerican  lives  were  saved. 

The  enemy  for  days  had  known  the  battle 
]v&s  futile.  They  knew  Hitler  had  perished  or 
led  and  that  the  Nazi  leadership  had  deserted 
ike  rats.  They  were  interested  in  saving  their 
lecks.  They  all  knew  that  by  radio.  Allied  ra- 
'  iio  kept  telling  them.  They  surrendered  in 
Iroves. 

In  the  last  war  it  took  days  and  weeks  be- 
fore the  "cease  firing"  order  had  permeated 
;he  ranks.  Last  week  the  story  was  known  in 
ninutes.  There  was  little,  if  any,  blood  spilled 
'utilely.  Radio — American  and  British  and 
<'rench  and  Russian  transmitters — carried  the 
nessage.  Those  few  pockets  of  resistance  which 
lad  remained  didn't  have  to  wait  for  courier 
.'ir  grapevine.  It  came  to  all  those  withia  ear- 
,.hot  at  186,000  miles  per  second. 

There  were  untoward  incidents.  AP's  Ed- 
vard  Kennedy's  24-hour  "beat"  on  the  signing 
f  the  peace  is  a  raging  controversy.  Censor- 
hip  broke  down  somewhere  along  the  line.  It 
lay  be  true  that  Mr.  Kennedy  violated  jour- 
lalistic  ethics.  There  is  a  serious  question 
whether  that  sort  of  military  censorship  was 
ustified,  whatever  the  reasons.  It  was  news 
7hen  the  peace  terms  were  signed — when  the 
Tazis  capitulated — not  when  some  military 
actotum  turned  on  the  news  faucet. 

News  has  a  way  of  leaking.  The  last  remain- 
'ig  Nazi  transmitter,  at  Flensburg,  broadcast 
he  German  order  to  cease  all  resistance.  That 
cas  Correspondent  Kennedy's  cue  and  he  used 
:  adroitly.  Whether  he  violated  a  trust  is  not 
Dr  us  to  determine.  It  was  true  when  he  wrote 
t'     Truth  is  his  defense. 

-•  ;'■  The  point  we  make  is  that  Mr.  Kennedy's 
,X)ry  saved  lives — American  lives.  It  was 
icked  up  and  rebroadcast  by  ABSIE  through- 
-  ut  the  war  theater.  If  it  saved  a  single  life 
-premature  or  no — it  served  a  purpose  that 
leans  more  to  American  mothers  and  fathers 
lan  a  thousand  news  pledges. 
Radio  handled  well  its  assigned  V-E  Day 
isk.  Again  it  did  exactly  what  was  expected 
"  it.  It  owes  its  thanks  to  the  cooperation  of 
le  military  forces  and  more  particularly  to 
le  Army's  Bureau  of  Public  Relations  for 
reasing  the  way. 

All  broadcasters  realize  that  the  war  isn't 
'er — that  it's  only  half  over.  There'll  be  no 
owing  down  on  th«  job. 

Broadcasters  will  heed  the  inspiring  words 
Maj.  Gen.  A.  D.  Surles,  who  directs  Army 
iblic  relations: 
Two  down  and  one  to  go. 

The  mission  Is:  "Get  the  Jap  and  get  It  over." 
Let  the  mighty  voice  or  American  radio  soxind  the 
al  battle  cry! 


Concur  in  Burr  by  Durr 

THE  FCC  is  talking  out  of  both  sides  of  its 
mouth  about  programs.  In  one  breath  it  in- 
sists it  has  no  control  over  program  content. 
But  in  several  others  it  goes  whole-hog  on  pro- 
gram evaluation,  pure  and  simple. 

There's  the  cause  celebre  about  evaluation 
of  commercials  as  against  sustaining  service, 
used  as  a  vehicle  for  issuance  of  temporary 
licenses.  In  the  pre-hearing  conferences  on 
clear  channels,  program  matters  are  given 
first  place.  At  a  Commission  meeting  last  week. 
Commissioner  Cliff  Durr  voted  for  further  in- 
quiry into  renewals  covering  10  clear  channel 
stations,  on  program  grounds. 

After  the  mid-April  renewal  blast  in  these 
columns  one  broadcaster  cryptically  messaged: 
"Concur  in  Burr  by  Durr".  Many  others  more 
than  lifted  an  eyebrow. 

Under  the  inspired  leadership  of  Paul  A. 
Porter,  the  FCC  these  past  few  months  has 
functioned  with  efficiency  and  with  hitherto 
unequalled  harmony.  He  found  a  welter  of  un- 
finished business,  including  these  program 
issues.  Commissioner  Durr,  who  evidently  be- 
lieves anything  commercial  is  crass,  has  spear- 
headed the  drive.  The  balance  of  the  Commis- 
sion has  temporized.  But  the  burr  is  there. 

So  far,  we  judge,  upwards  of  60  stations  have 
been  cited  because  of  representations  made 
in  their  applications.  Despite  the  Commission's 
effort  to  conceal  the  identity  of  stations  which 
have  received  temporary  renewals  or  letters 
asking  for  explanations,  all  are  under  a  cloud. 
A  station  may  have  been  given  a  temporary 
license  because  of  faulty  equipment  or  perhaps 
an  incomplete  jurat.  Yet  it  is  under  suspicion. 

In  these  war  days,  most  commercial  pro- 
grams carry  public  service  announcements. 
Simply  because  the  station  or  the  network  gets 
compensation  from  the  sponsor,  we  understand 
the  FCC  lists  these  programs  as  purely  com- 
mercial. Moreover,  the  Commission's  formula 
is  said  to  charge  up  all  participating  pro- 
grams using  the  musical  clock  pattern  as 
purely  commercial.  The  fact  is  the  station  re- 
ceives compensation  only  for  spot  announce- 
ments, not  program  segments.  And  a  substan- 
tial amount  of  that  time  is  devoted  to  public 
service  announcements. 

The  whole  theory  is  fallacious  and  wrongly 
contrived.  The  Commission  has  a  legal  way 
without  resorting  to  this  circuitous,  ill-advised 
procedure. 

It  will  be  recalled  that  one  of  the  principal 
aims  of  the  ill-starred  House  Select  Commit- 
tee investigation  of  the  FCC  was  the  tempo- 
rary renewal  procedure.  Committee  counsel 
challenged  it  as  a  device  to  bludgeon  stations 
into  subservience.  It  is  an  ugly  vehicle. 

We  do  not  believe  the  FCC  majority  realized 
the  impact  of  this  new  procedure.  If  it  should 
follow  through  on  the  original  intent  and  treat 
all  stations  alike,  as  must  be  presumed,  very 
few  oi  the  924  stations  would  escape  notice. 
The  Commission  probably  would  have  to  lease 
the  ball  park  or  Constitution  Hall  to  hold  the 
en  masse  hearings.  By  that  time,  however,  the 
crusade  will  have  reached  the  attention  of  those 
in  higher  places. 

Before  it  gets  out  of  hand,  we  suggest  the 
FCC,  in  session  assembled,  take  another  look. 
It  might  well  declare  a  moratorium  on  regula- 
tory innovations  until  after  V-J  day. 


VICTORY  (May  8,  1945) 


TUESDAY,  May  8,  1943  was  Victory  in 
Europe  Day.  For  those  30,000  souls  who 
make  radio,  it  was  a  day  of  arduous,  re- 
doubled work — work  which  they  did  with 
an  inspired  zeal  and  fervor.  It  was  the  day  they 
had  been  awaiting  hopefully,  anxiously,  since 
Dec.  7,  1941.  But  those  folk,  perhaps  more  than 
any  other  segment  of  American  civilian  life, 
knew  that  the  surrender  signalized  a  job  half- 
done,  that  action  now  shifts  to  the  Pacific. 

They  must  have  thought  too  about  those 
kids  from  radio  on  the  fronts  or  in  the  war 
theaters.  There  would  be  those  lucky  guys  in 
Europe  who  might  get  home  now;  there  were 
those  fellows  who  won't  get  back  at  all;  those 
in  the  Pacific  who  still  have  a  job  to  do.  All 
told  radio's  men  in  the  service  total  10,000-odd. 

They  thought  that  way  on  that  eventful 
June  6,  when  General  Eisenhower  gave  the 
D-Day  signal.  The  European  invasion  was 
vinder  way.  Radio  was  in  the  front  lines,  on 
the  beachheads,  with  the  early  waves.  It  was 
the  zenith  of  radio's  first  wartime  job.  Radio 
acquitted  itself  well. 

Then,  in  this  little  column  devoted  to  radio 
people,  we  broke  with  precedent.  There  sim- 
ply wasn't  one  broadcaster  who  fit  the  niche. 
It  was  all  of  radio's  fighting  sons.  So  we  paid 
our  respects  to  "Radio's  Liberation  Forces". 

Now  we're  in  no  dilemma.  Nothing  short  of 
a  fulsome,  wholehearted  tribute  to  the  radio 
men  in  uniform  (and  the  girls  too)  will  do. 
They  range  from  GI's  to  generals;  from  ap- 
prentice seamen  to  flag  rank.  There  isn't  paper 
enough  to  name  them.  All  of  them  aren't  he- 
roes. Many  of  them  will  never  see  the  front 
lines.  But  all  are  in  it  for  the  same  reason- 
to  obliterate  fascism  and  intolerance  from  the 
earth  and  to  preserve  for  all  of  us  the  right 
to  live  as  free  people. 

So  once  again,  to  radio's  fighting  sons — 
wherever  they  may  be — American  radio  men 
and  women  thankfully,  reverently  and  proud- 
ly pay  their  respects. 


*Heraldic  Interpretation  of  Emblem— SHAEF:  Upon 
a  field  of  sable  black,  representing  the  darkness  of 
Nazi  oppression,  is  shown  the  swcrd  of  liberation  In 
ths  fcrm  of  a  Crusader's  sword,  the  flames  rising 
from  the  hilt  and  leaping  up  the  blade.  This  repre- 
sents avenging  justice  by  which  the  enemy  power 
was  to  be  i.r_ksa  in  Nazi-dominated  Europe.  Above 
the  sword  is  a  rainbow,  emblematic  of  hope,  contaih- 
lijg  all  the  colors  of  which  th"  national  flags  of  the 
allies  are  composed.  The  heraldic  chief  cf  azure  blue, 
above  the  rainbow,  is  emblematic  of  a  state  of  peace 
and  tranqrility,  the  restoration  of  which  to  the  en- 
slaved people  is  the  objective  of  the  United  Nations. 
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"Tonight 
I  want  to 
talk  to  you 


about... 


THESE  words  have  a  familieir  ring  to  thousands  of 
Southern  New  Englanders  for  they  mtroduce  a 
weekly  report  to  the  people  of  Connecticut  by 
Governor  Rajrmond  E.  Baldwin  over  the  facilities 
of  WTIC. 

Meeting  modem  day  problems  in  a  modem  man- 
ner, Connecticut's  chief  executive  discusses  questions 
relating  to  war  production,  absenteeism,  fuel  and 
food  supply,  postwar  planning,  the  welfare  of  return- 
ing veterans,  and  the  course  of  important  legislation 
being  considered  by  the  law-makers  of  the  state. 
Clearly,  concisely,  he  gives  his  constituents  a  word 
picture  of  the  work  being  done  imder  their  mandate. 

Naturally,  it  gives  us  a  great  deal  of  satisfaction 
to  know  that  WTIC  serves  as  an  intimate  contact 
between  the  Governor  and  the  people  of  Connecti- 
cut. Constant  striving  toward  greater  commimity 
service  has  contributed  immensely  to  the  active 
interest  of  listeners  in  this  area  to  the  programs 
of  WTIC. 

One  more  reason  why  WTIC  is  the  dominant 
station  in  Southern  New  England. 


DIRECT  ROUTE  TO 
SALES  IN 

o 

The  Travelers  Broodcosting  Service  Corporation 

Affiliated  v/ith  NBC 

and  New  England  Regional  Netv/ork 
o 

.         Reprasented  by  WEED  &  COMPANY, 
■•  .V  :  New  YorJc,  Boston,  Chitagof-  . 
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The  81.5%  cise  in  our  all-day  average  Hooper 
during  the  two  year  period  ending  in  January  is 
the  talk  of  the  town!  Yes,  WSIX  has  more  daytime 
listeners  than  any  other  Nashville  station  .  .  . 
And  remember,  BLUE  listeners  are  the  best 
spenders.  That's  why  more  and  more  advertisers 
are  using  WSIX  to  reach  the  million  potential 
buyers  in  the  rich  industrial  and  agricultural 
Nashville  area  .  .  .  Yes,  WSIX  listeners  and 
sales  go  hand  in  hand. 


REPRESENTED   NATIONALLY   BY   THE    KATZ   AGENCY,  INC. 


LT.   COL.  JAMES   C.  HANRAHAN,  on 

leave  as  executive  vice-president  of 
Scrlpps-Howard  Radio  Inc.,  is  deep  In- 
side Germany  with  Allied  Military  Gov- 
ernment. He  has  travelled  more  than 
15,000  miles  in  Normandy,  Brittany. 
Prance,  Luxembourg,  Belgium,  Holland 
and  Germany,  and  last  reports  were 
that  he  was  with  the  83d  Division  east 
of  the  Elbe. 

CALVIN  J.  SMITH,  owner  and  general 
manager  of  KFAC  Los  Angeles,  and 
Donna  Madsen  of  Salt  Lake  City,  were 
married  at  Santa  Ana,  Cal.,  May  5. 
TOM  C.  EVANS,  president  of  KCMO 
Inc.  and  of  the  Crown  Drug  Co.,  Kansas 
City,  lunched  with  President  and  Mrs. 
Truman  at  the  White  House  last  Wed- 
nesday after  having  visited  the  Chief 
Executive  the  preceding  day  on  his 
birthday.  Mr.  Evans,  an  old  friend,  pre- 
sented to  the  President  the  first  lifetime 
membership  ever  given  in  the  Kansas 
City  Club. 

RALPH  R.  BRUNTON,  president  and 
general  manager  of  KQW,  San  Fran- 
cisco CBS  outlet,  and  HERBERT  V. 
AKERBERG,  CBS  station  relations  vice- 
president,  were  in  Washington  last  week. 
REGGIE  MARTIN,  former  manager  of 
WIZE  Springfield  and  an  applicant  for 
a  new  station  at  Ft.  Lauderdale,  Fla., 
has  Joined  OWI  Overseas  Branch.  He 
may  leave  soon  on  foreign  assignment. 
PAUL  W.  KESTEN,  CBS  executive  vice- 
president,  returned  to  New  York  May  9 
from  a  three-week  vacation. 
M.  A.  MULRONY,  general  manager  and 
chief  engineer  of  KGU  Honolulu,  is  la 
the  U.  S.  to  arrange  plans  for  the  post- 
war expansion  of  KGU  facilities.  He  is 
to  visit  San  Francisco,  Chicago,  New 
York,  Hollywood  and  Tacoma,  Wash. 
HAROLD  N.  GRAVES,  vice-president  In 
charge  of  finance  and  personnel  at 
KIRO  Seattle,  recently  married  Corrine 
Tanguay,  formerly  with  the  Treasury 
Dept.,  Washington. 

MORTIMER  C.  WATTERS,  vice-presi- 
dent and  general  manager  of  Scrlpps- 
Howard  Radio  Inc.,  WCPO  Cincinnati 
and  WNOX  Knoxvllle,  is  the  father  of 
a  girl. 

CHARLES  F.  PHILLIPS,  vice-president 
and  commercial  manager  of  WPBL 
Syracuse,  has  been  elected  vice-presi- 
dent of  the  Syracuse  Optimist  Club. 


LT.  COL.  ARTHUR  H.  SCHROEDER. 
formerly  with  the  radio  law  offices  of 
George  O.  Sutton,  Washington,  is  back 
in  the  country  on  special  temporary 
duty  but  will  return  shortly  to  his  as- 
signment as  deputy  for  administration. 
Army  Airways  Communications  System 
in  the  European  Theater  of  Operations, 
headquartering  in  London.  He  went  on 
active  duty  as  a  2nd  lieutenant  in  Feb- 
ruary 1942. 


RCA  Communications  on  May  4  started 
direct  radio  telegraph  services  for  com- 
mercial and  personal  messages  between 
New  York  and  Rome.  Radio  circuit  has 
been  in  operation  for  Government  and 
military  messages  and  press  dispatches 
since  June,  seven  days  after  Germans 
fled  the  Italian  capital.  RCAC  had 
previously  established  a  station  in 
Naples. 


IN  EASTERN  NORTH  CAROLINA 

^UJRRF^ 

COMPLETELY  COVERS  THIS 

HUNDRED  MILLION  DOLLAR  MARKET 


CAPTION  SUPPLIED 
FOR  WRONG  PICTURE 

EDITOR,  Broadcasting: 

I've  been  sent  a  clipping  from 
your  illustrous  magazine  in  which 
you  very  kindly  inform  the  trade 
of  my  Croix  de  Guerre.  Many 
thanks.  The  piece  is  fine,  but  you 
used  Jim  Quirk's  photo  in  lieu  of 
yours  truly. 

The  error  is  understandable,  for 
the  pix  used  was  one  Jim  and  I 
had  taken  together  some  time  ago 
and  which  you  published  on  the 
occasion  of  WJLS  shifting  to  560 
to  become  a  neighbor  of  WFIL, 


HERE  ARE  Col.  Smith  (left,  not 
right)  and  Maj.  Quirk  (right,  not 
left)  in  the  photo  originally  mis- 
captioned. 

Jim  Quirk's  station.  Inadvertently, 
we  here  mixed  the  caption  of  that 
print,  getting  our  "left  to  rights" 
backwards. 

I  don't  object  in  the  least  to  be- 
ing identified  with  Jim  Quirk,  who 
not  only  is  a  good  broadcaster  but 
is  a  personal  friend,  but  I  feel  you 
may  want  to  get  your  files  straight- 
ened out.  Jim  Quirk,  as  you  may 
know,  helped  run  WFIL  prior  to 
coming  on  duty.  He  is  now  a  major 
and  is  Gen.  Patton's  public  rela- 
tions officer.  Incidentally,  he  twice 
has  been  awarded  the  Bronze  Star 
Medal,  once  for  his  part  in  help- 
ing set  up  public  relations  activi- 
ties at  Paris  (he  was  one  of  the 
first  in  the  city)  and  again  for  his 
work  on  General  Patton's  staff. 
Perhaps  you'd  better  leave  the  pic- 
ture and  change  the  copy! 
Joe  L.  Smith  Jr. 
Lt.  Col.,  Infantry 
Hq.  12th  Army  Group,  P&PW 
APO  655,  c/o  Postmaster, 

New  York 
27  April,  1945 
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REAL  MERCHANDISING  COOPERATION! 

O  Every  radio  station  talks  about  merchandising  cooperation  for  its 
advertisers.  Few  do  anything  that  really  brings  results! 

Radio  station  WIBC  actually  goes  the  limit  to  make  every  sponsored 
program  a  success.  With  large  "spectacular"  billboards,  car  cards, 
newspaper  space,  direct  mail  and  close  personal  contact  with  jobbers 
and  retailers,  both  product  and  advertiser  are  given  support  that  shows 
up  on  cash  registers  and  sales  records.  Ask  any  Blair  man  for  further 
particulars. 

Represented  Nationally   by  JOHN   BLAIR   &  CO. 


*  A  J(uiuai  STATION 

INDIANAPOLIS,  INDIANA 


OWNED  AND 
OPERATED  BY  THE 
INDIANAPOLIS  NEWS 


W    B  C 
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CommERCiflL^ 


How  Good? 

We  have  often  been> 
asked:  "How  good  is 
your  market?"  Our  an- 
swer can  only  be:  "As 
good  as  our  industries." 
Here  are  the  more  im- 
portant ones: 


Can  Ch'ma  Company 
Owens-tllinoU  Gloss  Co. 
Westinghouse  Oec.  &  Mfg. 
Domestic  Coke  Corp. 
E.  I.  Dupont  DeNemours  Co., 
Inc. 

Akro  Agofe  Marble  Co. 
Maiden  Form  Brassiere  Co. 
National  Carbon  Co. 
Fairmont  Box  Co. 
Bowers  Pottery  Co. 
Hazel-Atlas  Gloss  Co. 
Fairmont  Alimiinum  Co. 
Fairmont  Machinery  Co. 
Monongahela  West  Penn 

Public  Service  Co. 
Carnation  Miik  Co. 
Pittsburgh  Plate  Glass  Co. 
B.  &  O.  Divisional  Shops 
Reilly  Tor  &  Chemical  Corpn. 
Consolidation  Cool  Co. 

ASK  A  BLAIR  MAN 


 ^  _ 


■JiliiUHi'tMii 


LARRY  BAIRD,  WWL  New  Orleans 
commercial  manager,  broke  his  leg 
while  doing  some  work  around  his 
home. 

ELSA  M.  COSMAN,  business  manager 
of  WPAT  Pafcerson,  N.  J.,  and  wife  of 
COMDR.  JAMES  V.  COSMAN,  USNR, 
WPAT  president,  has  been  elected  pres- 
ident of  the  Zonta  Club,  business  wom- 
en's organization  of  Paterson. 

JOHN  EVANS,  former  public  relations 
manager  of  C.  &  H.  Sugar  Co.,  has 
Joined  the  KIRO  Seattle  sales  staff. 

JOSEPH  LeMOYNE,  salesman  of  WINO 
Dayton,  Is  the  father  of  a  girl. 

ARCH  L.  MAD  SEN,  assistant  to  the 
manager  of  KSL  Salt  Lake  City,  and 
H.  PERRY  DRIGGS,  promotion  direc- 
tor, have  been  elected  secretary  and  di- 
rector, respectively,  of  the  Salt  Lake 
Adv.  Club. 

CLAUDE  IRVINE,  new  to  radio,  has 
joined  the  commercial  staff  of  CKGB 
Timmlns,  Ont. 

HENRY  MAAS,  NBC  Hollywood  sales 
and  program  traffic  manager,  is  the 
father  of  a  boy. 

JOHN  TREGALE  has  been  promoted  to 
manager  of  the  station  time  and  sta- 
tistical division  of  All-Canada  Radio 
Facilities,  Toronto,  station  representa- 
tive. 

JOSEPH  HERSHEY  McGILLVRA  Inc., 

Chicago,  has  been  apjiointed  exclusive 
representative  for  WJOB  Hammond  and 
WASK  Lafayette,  Ind.,  effective  May  1. 

DUNCAN  SCOTT  &  Co.,  West  Coast 
representative  for  Adam  J.  Young  Jr., 
Inc.,  New  York,  assumes  representation 
of  KLO  Ogden,  Utah,  Intermountaln 
Network  (KOVO  KLO  KEUB  KVNV 
KID  KVR6)  and  KALL  Salt  Lake  City, 
effective  June  15.  Latter  station  starts 
operations  on  Aug.  1. 

HOMER  RENAULT,  former  program  di- 
rector of  CBC  for  Quebec,  has  been  ap- 
pointed commercial  manager  of  the 
CBC  Quebec  network  with  headquar- 
ters at  Montreal.  He  succeeds  J.  AR- 
THUR DUPONT,  who  resigned  to  open 
his  own  station  CJAD  at  Montreal 
[BROADCASTING,  AprU  30]. 

JOHN  F.  HARRINGTON  succeeds  the 
late  LEONARD  C.  COX  as  sales  repre- 
sentative of  WSAR  Fall  River,  Mass. 
(see  story  this  page). 

STEPHEN  JAMES,  WEEI  Boston  assist- 
ant production  manager,  transfers  to 
account  executive.  His  former  duties 
are  assumed  by  HAROLD  MILLER. 


Forjoe  Branch 

FOR.JOE  &  Co.,  station  represen- 
tative, has  opened  a  new  branch 
office  at  1651  Cosmo  St.,  Holly- 
wood, and  plans  to  set  up  a  San 
Francisco  office  in  the  next  six 
months.  Gene  Grant,  formerly 
with  Blue  Pacific  Coast  Sales,  is 
general  manager  of  the  Hollywood 
office.  He  was  previously  with  NBC 
and  KFI  I.os  Angeles.  Fred  Apt, 
formerly  account  executive  of 
Compton  Adv.,  New  York,  joins 
Forjoe  today  as  head  of  a  newly 
created  sales  promotion  depart- 
ment, to  be  expanded  at  a  later 
date.  Ralph  Breidinger,  assistant 
buyer  in  the  media  department, 
will  replace  Mr.  Apt  at  Compton. 


Leonard  C.  Cox 

LEONARD  C.  COX,  WSAR  Fall 
River,  Mass.,  sales  manager  for 
many  years,  died  April  25.  He  was 
with  WSAR  for  12  years  when  it 
was  operated  by  Doughty  &  Welch 
Electric  Co.  and  continusd  when 
the  Fall  River  Broadcasting  Co. 
in  November  1944.  Bef»re  going 
into  radio  he  and  his  brothers  were 
tobacco  distributors. 


Cellar  Places  Tribute 
To  Granik  in  Record 

PRAISING  the  American  Forwm 
of  the  Air  (9:30-10:15  p.m.  EWT 
Tuesday  on  Mutual)  as  a  "living 
monument"  to  Theodore  Granik, 
its  founder  and  moderator,  Rep. 
Samuel  Celler  (D-N.Y.)  last 
Tuesday  inserted  in  the  Congres- 
sional Record  a  statement  in  which 
he  declared  the  Forum  is  "the  liv- 
ing, dynamic  spirit  of  the  princi- 
ples of  free  government  which  has 
carried  this  nation  on  to  its  pres- 
ent greatness". 

Declaring  that  newspaper  ac- 
counts of  what  happens  in  Con- 
gress "are  often  abbreviated  in  the 
pressure  of  events,"  Rep.  Celler 
said  "there  is  one  medium  which 
conveys  the  true  atmosphere  of  the 
deliberations  of  this  body  to  the 
American  People.  ...  I  refer  to 
the  American  Forum  of  the  Air." 


PR0DUCTI0nJ-5( 


JULIA  CHASE,  former  acting  produc- 
tion director  of  WBZ  Boston,  is  new 
features  editor  of  WTAG  Worcester  re- 
placing MILDRED  BAILEY,  now  With 
WCOP  Boston. 

GWEN  BUCKINGHAM,  untU  recently 
chief  of  the  continuity  department  of 
WWNY  Watertown,,  N.  Y.,  now  directs 
daily  "Herrlette  Meets  the  Ladles",  re- 
placing HARRIETTS  DUNBAR,  to 
WWVA  Wheeling.  ED  JACKSON,  for- 
merly of  WCBT  Roanoke  Rapids,  N.  C, 
Joins  the  WWNY  announcing  staff. 

FRANKLIN  M.  EVANS,  KYW  PhUadel- 

phia  announcer,  joins  KQW  San  Jose, 
Cal. 

BURTON  WRIGHT,  producer,  from 
WKY  Oklahoma  City,  and  NORMAN 
PALMER,  announcer,  from  CKLW 
Windsor,  Ont.,  to  WWJ  Detroit. 

LAMOTT  MARTIN  and  CARL  THOMP- 
SON to  WBOC  Salisbury,  Md..  as  an- 
nouncers. 

TED  BEEBE,  chief  announcer  of  WKNE 
Keene,  N.  H.,  has  been  named  produc- 
tion assistant  In  the  television  studios 
of  WRGB  Schenectady,  N.  Y. 

BOB  HART  has  been  appointed  pro- 
gram director  of  CKGB  Timmlns,  Ont. 
He  was  formerly  with  CJKL  Klrkland 
Lake,  CKCB  Kitchener,  and  CKWS 
Kingston. 

JIM  KIRKPATRICK,  discharged  as  a 
captain  in  the  British  Imperial  Army, 
has  rejoined  CKWS  Kingston  after  re- 
covering from  wounds  received  in  ac- 
tion. 


MARVIN  BEST,  announcer  and  day 
production  supervisor  of  KHJ  Holly- 
wood, Is  the  father  of  a  girl. 
FRED  DOLAN,  former  announcer  of 
WWJ  Detroit,  to  Don  Lee  Broadcasting 
System,  Hollywood. 

JIGGS  MILLER,  former  KFAB  Lincoln, 
Neb.,  continuity  chief,  Is  now  program 
director  and  BILL  MacDONALD,  former 
program  manager  and  farm  editor,  is 
farm  editer  exclusively.  MARTIN  GRIS- 
WOLD  has  been  named  continuity 
chief  of  KFAB. 

SGT.  NORVIN  C.  DUNCAN  Jr.,  former 

program  director  of  WFBC  Greenville, 

S.  C,  now  doing  radio  work  In  the 

Army,  is  the  father  of  a  girl. 

HUGH   O'DONNEL,   former  announcer 

of  KCKN  Kansas  City,  to  KGFJ  Los 

Angeles. 

ARTHUR  STANDER,  writer  on  the 
NBC  "Amos  &  Andy  Show",  is  the 
father  of  a  girl. 

CHARLES   L.   LEWIN,  associated  with 
NORMAN     CORWIN,  writer-producer, 
to  CBS  Hollywood  production  staff. 
ROBERT    CUMMINGS,    announcer  of 
^AO  Los  Angeles,  to  Blue-Hollywood 

BILL  COX,  new  to  radio.  Joins  WWDC 
Washington  as  announcer. 


GOING  ALONG  with  the  gag, 
when  Don  McNeil,  m.c.  of  Break' 
fast  Club  on  Blue  sent  a  car-' 
ton  of  "No  Cigarettes"  to  KECA 
Los  Angeles  affiliate,  these  staff 
members  "sampled"  the  new  brand 
Seated,  1  to  r,  Amos  Baron,  sales 
mgr.,  John  I.  (Bud)  Edwards,  prog, 
mgr.  Standing,  George  Irwin,  acct, 
exec;  Clyde  Scott,  gen.  mgr.;  Matt 
Barr,  Shelton  Earp,  acct.  execs. 


JAMES  BEGLEY,  program  director  of 
KYW  PhUadelphla.  Is  back  at  his  desk 
after  an  Illness. 

JOHN  J.  RAE,  announcer  of  CBB  Van 
couver,  has  been  transferred  to  OJBC 
Toronto  and  the  staff  of  the  GBO  Do- 
minion network  at  Toronto. 
HOWARD  REIG,  announcer  at  WGFM 
Schnectady,  General  Electric  FM  out- 
let, to  WGY  Schenectady.  GE  standard 
station,  replacing  VINCENT  WILLIAMS, 
who  leaves  for  Hollywood. 
BILL  WILLAR  has  resigned  as  an- 
nouncer at  WIP  PhUadelphla. 
DONN  BENNETT,  producer  of  "Valley 
Forge  Caravan"  on  KYW  PhUadelphla, 
is  recuperating  after  an  appendectomy 
at  Bryn  Mawr  Hospital. 
DICK  FALCON  has  replaced  freelance 
annoimcer  ED  WIEBE  on  three  WJJD 
Chicago  high  school  shows.  Latter  la 
now  In  the  Navy,  stationed  at  Great 
Lakes,  m. 

BILL  MYERS,  W8PD  Toledo  announcer, 
has  been  drafted. 

WEBSTER  L.  BENHAM  Jr.,  production 
manager  of  KOMA  Oklahoma  City,  has 
been  elected  president  of  the  Oklahoma 
City  Junior  Chamber  of  Commerce 
HOWARD  HARRIS,  HoUywood  radio 
writer,  is  the  father  of  a  girl. 
ROBERT  HAFTER,  for  11  years  CBS 
Hollywood  producer-director,  has  re 
signed  to  freelance.  He  continues  pro- 
duction assignment  on  NBC  "The  Gay 
Mrs.  Featherstone",  sponsored  by  Brown 
&  WUliamson  Tobacco  Corp.  (Raleigh 
cigarettes). 


WDRC  Hartford's  broadcast  of  the 
Hartford  Common  CouncU's  tribute  to 
the  memory  of  President  Roosevelt 
transcribed  and  preserved  In  the  city 
archives  for  the  benefit  of  future  gen- 
erations. 
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''Here's  how  Courtney  checks  up 
on  Courtney! 


if 


"...via  a  PRESTO  recorder" 


"An  announcer  must  check  up  on  his  technique 
constantly,"  says  Alan  Courtney,  popular  announcer 
of  WOV's  1280  Club  program.  "My  own  way  of  doing 
this  is  to  make  frequent  recordings  of  my  voice  on  a 
portable  PRESTO  recorder.  Then,  by  listening  to  the 
records,  I  can  get  an  idea  of  how  I  sound  to  the  radio 
audience.  Naturally,  the  accuracy  of  the  recording  is  of 
the  utmost  importance.  I  find  a  PRESTO  recorder 


WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 


AND  DISCS 


ideal  for  the  work,  because,  even  in  amateur  hands,  it 
produces  cuttings  of  uniformly  high  fidelity  and  clarity." 

PRESTO  sound  recording  and  transcription  equip- 
ment is  used  by  major  broadcasting  companies,  in  in- 
dustry, in  schools  and  college^,  and  by  the  Armed  Forces. 
Every  PRESTO  unit,  from  the  largest  to  the  smallest, 
is  a  product  of  high  engineering  skill  and  uncompromis- 
ing manufacturing  standards.  Write  for  information. 

PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 
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Penn.  JVet  Project 

UNITY  BROADCASTING  Corp. 
of  Pennsylvania  is  applying  for  a 
corporate  charter  to  .establish  a 
network  in  the  state.  Petitioners 
are  unknown,  although  many  be- 
lieve it  represents  gospel  broad- 
casters taken  off  WPEN  Philadel- 
phia who  seek  to  link  stations 
for  a  regional  web.  The  purposes 
are  "to  carry  on,  in  all  or  any  of 
the  several  branches  thereof,  the 
business  of  radio  broadcasting  (in- 
cluding frequency  modulation  and 
television  broadcasting),  and  the 
business  of  creating,  maintaining 
and  operating  networks,  systems 
and  chains  for  such  purposes;  and 
to  do  such  things  and  exercise  such 
powers  as  shall  be  appropriate  to 
serve  the  public  interest,  conven- 
ience and  necessity  in  connection 
therewith." 


nETUiORK  Rccounrs 


New  Business 

PAN-AMERICAN  PETROLEtTM  Corp., 
New  Orleans,  on  May  6  for  15  weeks 
started  Edward  R.  Mvirrow  on  nine  CBS 
stations  Sun.  1:45-2  p.m.  Agency;  Fitz- 
gerald Adv.,  New  Orleans. 
BROWN  &  HALEY,  Tftcoma,  Wash. 
(Almond  Roca  candy),  on  May  11  start- 
ed Cited  for  Valor  on  5  NBC  Pacific 
stations  Prl.  9:15-9:30  p.m.  (PWT)  with 
transcribed  repeat  on  KFI  KHQ.  Agen- 
cy: Erwln,  Wasey  &  Co.,  Seattle. 

COMPTONE  Co..  New  York  (Oculens 
sunglasses).  May  19  starts  Bob  Trout  on 
14  CBS  stations  Sat.  6:55-7  p.m.  Agen- 
cy: Byrde,  Richard  &  Pound,  N.  Y. 

GOODYEAR  TIRE  &  RUBBER  Co.  of 
Canada,  New  Toronto,  May  8  started 
Parade  of  Songs  on  15  Ontario  stations 
Tues.  8-8:30  p.m.  Agency:  J.  J.  Gib- 
bons Ltd.,  Toronto. 

42  PRODUCTS  Inc.,  Los  Angeles  (hair 
oU,  shampoo),  on  June  4  for  52  weeks 
starts  Knox  Manning — Commentator 
on  39  Don  Lee  Pacific  stations  Mon. 
thru  Frl.  7:15-7:30  a.m.  (PWT).  Agen- 
cy: Hlllman-Shane-Breyer,  Los  Angeles. 

FOOD  MACHINERY  Corp.,  Riverside, 
Cal.,  on  May  14  only  sponsors  half -hour 
remote  broadcast  from  Riverside  on  ap- 
proximately 150  Blue  network  stations 
Mon.  9-9:30  p.m.  (EWT).  Agency:  The 
Mayers  Co.,  Los  Angeles. 


Renewal  Accounts 


BUNTE  BROS.,  Chicago  (candy),  June 
3  for  52  weeks  renews  World  Front  on 
20  NBC  stations.  Agency:  Presba,  Fel- 
lers &  Presba,  Chicago. 

BROVW  SHOE  Co.,  St.  Louis,  June  2 
renews  for  13  weeks  Smllln*  Ed  McCon- 
nell  and  His  Buster  Brown  Gang  on  52 
NBC  stations.  Agency:  Leo  Burnett  Co., 
Chicago. 

GENERAL  ELECTRIC  Co.,  Schenec- 
tady, has  renewed  for  52  weeks  The 
World  Today  Mon.  thru  Frl.  6:45-6:55 
p.m.  on  133  CBS  stations.  Agency: 
Inc.,  N.  Y. 


AMERICAN  TOBACCO  Co.,  New  York 
(Lucky  Strike  cigarettes),  on  April  28 
for  52  weeks  renewed  Your  Hit  Parade 
Sat.  9-9:45  p.m.  on  132  CBS  stations. 
Agency:  Foote,  Cone  &  Bcldlng,  N.  Y. 


Net  Changes 


8.  C.  JOHNSON  &  SON,  Racine,  Wis. 
(Johnson  floor  wax),  on  July  3  for  13 
weeks  replaces  Fibber  McGee  &  Molly 
with  half-hour  series  featuring  Victor 
Borge,  planlst-comedlan,  on  NBC  sta- 
tions Tues.  9:30-10  p.m.  (EWT).  Agen- 
cy: Needham,  Louis  &  Brorby,  Holly- 
wood. 

INTERNATIONAL  SILVER  Co.,  New 
York  (Institutional),  on  June  17  for  8 
weeks  replaces  Adventures  of  Ozzle  and 
Harriet  on  144  CBS  stations  Sun  6-6:30 
p.m.  with  SUver  Theater,  resuming 
former  Aug.  4.  Agency:  Young  &  Rubl- 
cam,  N.  Y. 


McKESSON  &  ROBBINS,  New  York,  on 
July  1  shifts  advertising  of  Bax  Multi- 
ple Vitamin  Capstdes  from  Ivey  &  Ell- 
ington, New  York,  to  J.  D.  Tarcher  & 
Co.,  New  York,  which  also  handles 
Bexel  Vitamins.  Albolene  Cream  and 
Soretone,  a  liniment,  will  be  trans- 
ferred from  Tarcher  to  I&E  on  the  same 
date.  Purpose  of  the  shift  Is  to  enable 
the  agencies  to  operate  more  effectively 
by  handling  products  In  the  same  field. 
Products  were  formerly  promoted  on 
"Stop  or  Go",  on  Blue,  now  off  the 
air,  and  by  spot  radio,  now  discon- 
tinued. 

D.  VAN  NOSTRAND  Co.,  New  York, 
publisher  of  home-education  books,  has 
appointed  J.  M.  Hlckerson  Inc.,  New 
York,  as  agency. 

NADAIB  PARFUMS,  Los  Angeles,  plans 
a  national  promotional  campaign  said 
to  include  radio  and  has  named  Glas- 
ser-Galley  &  Co.,  Los  Angeles,  as 
agency. 

IT  Co.,  Toronto  (shoe  polish),  has 
started  spots  on  a  number  of  stations 
throughout  Canada.  Agency  Is  R.  C. 
Smith  &  Son,  Toronto. 

BROADWAY  DEPT.  Store,  Los  Ange- 
les, adding  to  heavy  local  schediale,  on 
May  14  starts  "Breakfast  with  the 
Deacon"  six  weekly  on  KMPC  Holly- 
wood. Half-hour  western  ranchhouse 
type  program  features  Charlie  Stone, 
Contract  for  52  weeks  placed  thru  Lee 
Ringer  Adv.,  Los  Angeles. 

NATE  PERLSTEIN,  advertising  manager 
of  Pabst  Sales  Co.,  Chicago  (Pabst  Blue 
Ribbon  beer).  Is  In  Holljrwood  to  confer 
with  executives  of  Warwick  &  Legler 
and  prepare  1945  and  1946  promotional 
campaigns  to  be  built  around  CBS 
"Danny  Kaye  Show". 

SEARS  ROEBUCK  &  Co.,  Los  Angeles, 
In  a  13-week  campaign  started  May  7 
Is  using  a  spot  schedule  ranging  from 
one  to  26  announcements  per  week  on 
seven  Los  Angeles  area  stations:  KPI 
KIEV  KFVD  KGFJ  KFWB  KECA 
KRKD.  Other  stations  will  be  added. 
Mayers  Co.,  Los  Angeles,  has  account. 

PARKER  WATCH  Co.,  New  York,  on 
May  7  started  dally  participations  In 
Hal  Jarvls — "Make  Believe  Ball  Room", 
and  an  hour  long  program  "Can  You 
Tie  This"  on  KFWB  Los  Angeles.  Lat- 
ter program  which  presents  new  rec- 
ords, rated  by  guest  commentators  with 
an  audience  contest  feature,  may  be 
sponsored  by  Parker  on  a  network  of 
West  Coast  stations  at  later  date.  Con- 
tract for  52  weeks  placed  by  Sterling 
Adv.,  New  York,  as  part  of  a  spot  ra- 
dio schedule  for  Parker. 
DURLACQUE  MFG.  Co.,  St.  Louis 
(Durlacque  cleaner).  Is  considering  ra- 
dio promotion  through  Jerrol  &  Assoc., 
St.  Louis. 

SHOOK  BRONZE  Corp.,  Lima.  O. 
^  bronze  bars,  bushings,  bearings,  bab- 
bit metal),  has  appropriated  $15,000  for 
campaign  to  Include  radio  and  has 
named  Michel-Cather,  New  York,  as 
agency. 

HAROLD  1.  REINGOLD  has  been  named 
advertising  director  of  the  domestic 
whiskey  and  Import  and  export  divi- 
sions of  Schenley  Distillers  Corp.,  New 
York.  Mr.  Reingold  is  former  assistant 
to  S.  D.  HESSE,  vice-president  and  di- 
rector of  Schenley  Distillers  advertising 
and  sales  promotion  who  resigned  to 
enter  the  advertising  agency  field. 
DONALD  M.  STEWART  has  been  named 
manager  of  the  advertising  division  of 
Texas  Co.,  New  York,  a  post  left  vacant 
by  the  death  of  Stephen  M.  Birch.  With 
Texas  Co.  since  1936,  Mr.  Stewart  has 
been  assistant  to  the  advertising  man- 
ager 4'/2  years. 

ADRIAN  PLANTER,  former  assistant 
public  relations  director  of  Pawcett 
Publications  and  previously  operator 
of  his  own  advertising  agency  which 
specialized  in  radio  accounts,  has  been 
appointed  advertising  manager  of  Ben- 
rus  Watch  Co.,  New  York,  a  major  user 
of  spot  radio. 

CONTINENTAL  CLOTHING  Co.,  Chi- 
cago, began  sponsorship  May  6  of  "Quiz 
Time''  10:45-11  a.m.  CWT  Sunday  on 
WIND  Chicago.  Contract  for  52  weeks 
was  placed  by  Sidney  8.  Lovltt  Co.,  Chi- 
cago. 

GINSBURG  &  ABELSON,  New  York 
(women  s  dresses),  plans  a  national 
promotional  campaign  said  to  Include 
radio  and  has  named  Frederick  Clinton 
Co..  New  York,  as  agency. 


DUNLOP  TIRE  &  RUBBER  GOODS  Co.. 

Toronto,  has  started  spots  to  obtain  old 
golf  balls  on  a  number  of  Canadian 
stations.  Agency  Is  Vlckers  &  Benson, 
Toronto. 

FLAMINGO  SALES  Co.,  Hollywood 
(nail  polish),  has  appointed  Advertis- 
ing &  Sales  Council,  Los  Angeles,  to 
handle  Its  advertising.  Firm  currently 
uses  twice-weekly  spots  on  KFI  Los 
Angeles. 

THOMAS  SUPPLY  &  EQUIPMENT  Co., 

Montreal,  has  started  spot  announce- 
ments on  21  Canadian  stations.  Agency 
is  Harold  F,  Stanfield  Ltd.,  Montreal. 


Radio  Hot  Bed 

ROBERT  S.  MONTGOM- 
ERY,  vice-president  of  Louis- 
ville Gas  &  Electric  Co.,  has 
long  believed  in  using  radio 
advertising  but  it  was  not 
until  he  gave  a  lecture  on 
"City  Farming"  recently  that 
it  became  generally  known 
that  radio  is  responsible  for 
his  hot-bed  sash  being  opened 
every  time  the  sun  comes  out. 
Farmer  Montgomery  keeps 
a  thermostat  in  the  hot-bed. 
When  the  temperature  goes 
up  the  electric  arc  on  the 
thermostat  causes  all  kinds 
of  static  on  near-by  radio 
sets.  If  Mrs.  Montgomery 
doesn't  happen  to  have  her 
radio  turned  on,  a  neighbor 
does.  The  result  is  that  the 
hot-bed  sash  is  raised  at  once. 


COLONIAL  DAMES  Corp.,  Hollywood 
(cosmetics),  on  May  29  for  39  weeks  re- 
news weekly  quarter-hour  participa- 
tion in  "Meet  the  Missus"  on  seven  CBS 
Pacific  stations.  Abbott  Kimball  Co., 
Los  Angeles,  has  account. 
GRISWOLD  HOTEL,  New  London,  has 
appointed  J.  R.  Kupslck  Adv.,  New 
York,  as  agency.  Plans  call  for  a  sched- 
ule of  spot  announcements  and  quar- 
ter-hour news  periods  on  several  New 
York  stations  beginning  this  month. 


years  of 
profitable 
peach  fuzz 

Each  year  over  2  million  bushels... 
10%  of  all  the  peaches  produced  in 
the  whole  South ...  picked  in  Spar- 
tanburg County  alone! 


WSPA 


SPARTANBUR«, 
SOUTH  CAROLINA 

Home  ot  Comp  Crof 


950  IlilMyclet,  Rep.  by  Hollingberv 
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Meet  Bill  Hutchinson 


William  K.  Hutchinson,  chief  of  the  Inter- 
national News  Service  Washington  bureau, 
is  the  dean  of  press  association  men  in  the  Sen- 
ate  press  gallery  and  an  authority  on  national 
politics  and  Congress. 

At  present,  he  is  directing  the  I.N.S.  all-star 
staff  covering  the  United  Nations  Conference 
in  San  Francisco. 

He  joined  the  I.N.S.  Washington  staflf  in 
1921,  at  the  time  of  the  Washington  Disarma- 
ment Conference,  after  serving  in  I.N.S.  bu- 
reaus in  New  York,  Kansas  City,  Pittsburgh 
and  Chicago. 

The  late  George  R.  Holmes  was  then  chief 
of  the  Washington  bureau,  and  Hutchinson 
was  schooled  in  the  Holmes  tradition  of  fair, 
unbiased,  analytical  reporting.  When  Holmes 
died  Hutchinson  was  placed  in  charge  of  I.N.S. 
in  the  national  capital. 

He  has  covered  all  the  presidential  cam- 
paigns and  national  conventions  since  1924, 
earning  a  wide  reputation  for  impartiality. 

He  is  the  confidant  of  senators,  represen- 
tatives, and  other  national  figures.  Because  of 
their  confidence  in  Hutchinson,  many  impor- 
tant declarations  have  been  entrusted  to  his 
hands  long  before  they  reached  rival  newsmen. 

Twenty  years  ago  Hutchinson's  36-hour 
"scoop"  at  the  famous  Scopes  evolution  trial  in 
Dayton,  Tenn.,  made  newspaper  history.  The 
judge  himself  proved  to  be  Hutchinson's  un- 
witting source  of  information  that  a  motion  to 
halt  the  trial  would  be  overruled. 

In  the  intervening  years,  "Hutch"  has 


scored  many  impressive  news  beats.  In  the 
1944  national  political  campaign,  it  was 
"Hutch"  who  made  the  first  authoritative 
announcement  that  Governor  Dewey  would 
agree  to  run  for  the  presidency  despite  his  offi- 
cial silence  on  the  subject. 

He  was  one  of  a  triumvirate  of  I.N.S.  Wash- 
ington reporters  who  scored  a  beat  of  29  hours 
and  11  minutes  on  the  fate  of  the  eight  Nazi 
saboteurs  in  August,  1942. 

Another  of  Hutchinson's  notable  scoops 
was  scored  in  November,  1937,  when  he  re- 
vealed the  existence  of  the  Balfour  documents, 
containing  secret  World  War  I  data  of  utmost 
international  importance, 

A  member  of  the  American  Legion, 
"Hutch"  gave  I.N.S.  clients  a  12-hour  beat 
on  the  Legion's  decision  in  1931,  to  demand 
revision  of  the  dry  laws.  Legion  officials  fre- 
quently requested  his  assignment  to  cover 
their  national  conventions  because  of  his  fair- 
ness in  reporting  them. 

Although  charged 
with  the  responsibility 
of  directing  his  staff, 
Hutchinson  has  always 
considered  himself  first 
of  all  a  reporter.  When- 
ever news  is  breaking  in 
Washington,  "Hutch'* 
and  his  capable  Interna- 
tional News  Service 
staff  are  there  —  not 
thereabouts. 


NTERNATIONAL 
1EWS  SERVICE 

:35  L  45tli  St.,  New  York  17,  N.  Y. 


flGEnCIES 


AMERICA'S 


in  personj 


24  HOUR 

NEWS 

SERVICE 

AP-INS-UP 
• 

EXCWSiVE 

ALL 

CHICAGO  CUBS 
BASEBALL 
BROADCASTS 

AT  HOME  OR  OUT  OF  TOWN 


ABEL  AND  SIGMVND 
KAUFMAN  PARTNERS 

HENRY  J.  KAUFMAN  Advertis- 
ing, of  Washington,  will  become 
Henry  J.  Kaufman  &  Associates 
under  a  partnership  just  an- 
nounced. Maj.  Kaufman,  now  serv- 
ing in  the  Army,  says  the  firm  will 
include  besides  himself  Jeffrey  A. 
Abel,  William  F.  Sigmund  and 
Irma  N.  Kaufman. 

Location,  service,  functions,  and 
personnel  of  the  agency  will  re- 


Mr.  Abel 


Mr.  Sigmund 


main  the  same.  Mr.  Abel  and  Mr. 
Sigmund  have  served  on  the  man- 
agement committee  of  the  agency 
since  1942  when  Maj.  Kaufman 
entered  the  service.  Mr.  Abel,  ra- 
dio director,  has  been  with  the 
agency  for  13  years.  Mr.  Sigmund 
has  been  creative  director  since 
1932. 


Stations  Cooperating 
On  Song  of  the  Week 

FIFTY-ONE  New  England  radio 
stations  in  NAB  District  1  will 
launch  cooperative  "Song  of  the 
Week"  promotion  May  13.  Execu- 
tives selected  "Someday,  Some- 
where" as  first  song.  The  plan  was 
developed  from  similar  idea  carried 
out  by  Walter  Haase,  WDRC  Hart- 
ford general  manager. 

Committee  organizing  campaign 
includes  Paul  Morency,  WTIC 
Hartford,  NAB  District  1  chair- 
man; Walter  Haase;  Ted  Hill, 
WTAG  Worcester;  Kingsley  Hor- 
ton,  WEEI  Boston;  Wayne  Latham, 
WSPR  Springfield  and  N.  J.  Math- 
ers,  WHDH,  Boston. 

Plan  includes  the  selection  of  a 
song  to  be  featured  for  a  period 
of  two  weeks  with  stations  agree- 
ing to  have  tune  presented  twice 
each  day  or  15  times  each  week.  A 
new  song  will  be  selected  each 
month  and  featured  in  the  same 
manner  for  two  weeks.  Special  em- 
phasis will  be  placed  by  each  sta- 
tion on  identifying  selected  tune  as 
"Song  of  the  Week".  Publishers 
will  cooperate. 


ALLAN  T.  PREYER,  Chairman  of  the 
board,  Morse  International,  has  been 
elected  president  of  the  Advertising 
Club  of  New  York.  Other  officers  named 
at  the  annual  meeting  May  8  were: 
ENGENE  S.  THOMAS,  sales  manager, 
Bamberger  Broadcasting  Service  (WOB 
New  York),  vice-president  for  one  year: 
FREDERICK  R.  GAMBLE,  AAAA,  Vice- 
president  for  three  years;  JAMES  A, 
BREWER,  president  of  the  Brewer- 
Cantelmo  Co.,  treasurer. 
JULIA  LUCAS,  former  timebuyer  with 
N.  W.  Ayer  &  Sons,  New  York,  has 
Joined  the  New  York  office  of  Grant 
Adv.  . 

WILLIAM   H.    KINSALL   &    Co.,  new 

agency  at  101  W.  Monroe  St.,  Bloom- 
ington,  m.,  has  been  formed  by  WIL- 
LIAM H.  KINSALL,  president;  HAROLD 
N.  BRAMBLE,  vice-president  and  art 
director;  DONALD  GLASGOW,  director 
of  copy  and  research.  Telephone  7606-7. 

DAVE  WHITE,  BBDO  New  York  pro- 
ducer, is  the  father  of  a  boy. 
C.  H.  PEARSON,  former  executive  vice- 
president  and  radio  director  of  Casa- 
nave  &  Pearson,  New  York,  and  W.  W. 
HKFFELFINGEB,  have  bought  out 
CHARLES  L.  CASANAVE'S  interest  in 
Casanave  &  Pearson  and  have  es- 
tablished a  partnership  at  50  E.  42d  St. 
under  the  name  Pearson  Adv.  Agency. 
There  is  no  change  In  present  personnel 
or  accounts.  An  expansion  of  radio  ac- 
tivities is  expected.  Mr.  Heffelfinger  was 
partner  in  the  former  Heffelfinger  Agen- 
cy, New  York,  in  association  with  Mr. 
Pearson.  Agency  dissolved  and  accounts 
were  shifted  to  Casanave  &  Pearson 
several  years  ago. 

MARIE  H.  GATTER  has  Joined  the  copy 
staff  of  Geare-Marston,  Philadelphia. 
HELEN  E.  BRANDT  has  been  added  to 
creative  staff  of  Richard  A.  Foley  Adv., 
PhUadelphla. 

TERRY  THOMPSON,  formerly  with  J. 
Walter  Thompson  Co.,  San  Francisco, 
has  Joined  N.  W.  Ayer  &  Son  HoUy- 
wnr^d  publicltv  staff.  JEAN  McFAR- 
LAND,  Ayer  West  Coast  publicity  di- 
rector, is  in  New  Yor'c  fir  home  office 
conferences  with  WAUHILLAU  LaHAY, 
agency  publicity  director 
RUSSELL  T.  KELLEY  Ltd.,  HamUton. 
Ont.,  has  moved  to  447  Main  Street  East. 
LOYAL  KELLY,  formerly  commenta- 
tor of  CKEY  Toronto,  has  Joined  McKim 
Adv.,  Toronto. 

P.AUL  R.  KRUMING  has  returned  to 
National  Export  Adv.  Service,  New 
York,  as  president  after  a  three-year 
leave  of  absence.  Mr.  Kruming  was  at- 
tached to  Armed  Forces  Radio  Service 
for  a  year,  coordinating  operation  of 
American  Expeditionary  Stations,  and 
served  as  associate  director  of  the  radio 
division.  Office  of  Coordinator  of  Inter- 
American  Affairs. 

ERWIN,  WASEY  &  Co.  has  moved  its 
New  Haven  office  to  250  Church  St. 
AL  DURANTE  of  the  radio  department 
of  J.  Walter  Thompson  Co.,  New  York 
and  Lynn  Gardner,  singer,  were  to  be 
married  last  Saturday. 


Robert  M.  Qutch 

ROBERT  M.  CLUTCH,  71,  head 
of  the  R.  M.  Clutch  Adv.  Agency, 
Philadelphia,  which  he  formed 
more  than  25  years  ago,  died  May 
4.    A  son  and  two  daughters  sur- 


CHABGING  his  original  idea  for  a  radio 
show  "Veterans'  Campaign",  was  appro- 
priated for  NBC  series  "'Johnny  Presents 
Glnny  Slmma",  Craig  Reynolds,  Holly- 
wood film  actor,  has  filed  $100,000  dam- 
age suit  In  Lob  Angeles  Superior  Court 
against  NBC,  Philip  MorrU  &  Co., 
sponsors,  and  Blow  Co.,  agency. 


CAROLINE  HOOD,  Kockefeller  Center 
Inc.,  has  been  reelected  president  of 
the  Advertising  Women  of  New  York. 
All  other  officers  were  reelected.  Includ- 
ing EUGENIE  C.  STAMLER,  media  di- 
rector. Blow  Co.,  as  vice-president. 
GRACE  JOHNSEN,  director  of  women's 
activities,  Blue-ABC,  was  one  of  five  to 
be  elected  a  director.  Officers  will  be 
instaUed  May  24. 

LEW  KASHUK,  former  advertising  di- 
rector of  I.  J.  Fox,  New  York  furrier, 
who  has  established  an  advertising 
agency  temporarily  at  11  W.  42d  St., 
New  York,  will  move  into  permanent 
quarters  after  June  1  at  the  Empire 
State  Bldg.  Firm  will  be  known  as  Lew 
Kashuk  Adv.  Co.  JAY  E.  KASHXHC,  a 
brother,  will  be  associated  with  him, 
continuing  as  head  of  Associated  Ra- 
dio-Television Productions,  New  York, 


NEW  SHOW  or  just  friends  lunch- 
ing together?  William  Lewis  (1)  of 
Kenyon  and  Eckhardt,  Lorena 
Danker  of  J.  Walter  Thompson 
and  Don  Thornburgh,  West  Coast 
head  of  CBS,  pictured  at  the  Brown 
Derby,  refuse  to  answer  questions. 

H.  R.  COATE,  former  associate  director 
of  research  of  Foots,  Cone  &  Belding, 
Chicago,  has  transferred  to  agency's 
San  Francisco  office  as  business  man- 
ager and  media  director. 
C.  W.  (Ted)  GRANGE,  former  adver- 
tising and  public  relations  director  of 
Stewart- Warner  Corp.,  Chicago,  hBS 
joined  MacFarland,  Aveyard  &  Co., 
Chicago,  as  editorial  director  of  public 
relations  department. 

LEE  HAMMETT,  vice-president  and  ra- 
dio director  of  Simmonds  &  Slmmonds, 
Chicago,  has  Joined  Western  Adv. 
Agency,  Chicago,  as  account  executive. 

LT.  LEONARD  F.  WINSTON  has  been 
named  radio  director  of  Alvln  Gardner 
Co.,  New  York,  to  carry  out  agency's 
plans  for  expanded  radio  activities.  Lt. 
Winston  has  served  on  post  public  re- 
lations and  in  the  information  and 
education  division  of  the  War  Dept.  as 
morale  service  officer. 
RITA  (Dixie)  DUGAN,  casting  director 
of  Benton  &  Bowles,  New  York,  who 
was  married  in  mid-April  to  George 
M.  Earnshaw,  will  leave  the  agency 
around  July  1  to  live  in  Cleveland. 


DON'T  OVERLOOK  THE 


COUNTIES 


90  PRIMARY 
47  SECONDARY 

IN  THIS  GREAT  FARM  BELT 

SERVED  BY 


KMMJ 


GRAND  ISLAND,  NEBRASKA 
HEADLEY-REED  COMPANY      -      .      .  REPRESENTATIVES 


CHICAGO 

5000  WATTS  •  560  KC. 

MEW  YORK  REPRESENIAIIVE 

JOHN  I  PEARSON  CO. 
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23  TOBAY. 
AND  THEY 
STILL  LOVE  US  ! 


WDAY  is  the  oldest  broadcasting 
station  in  the  Northwest — twenty- 
three  years! — but  senility  ain't 
settin'  in  yet! 

Proof?  Well,  the  latest  Conlan 
Rating  gives  WDAY  69.3%  of 
the  Fargo-Moorhead  audience  (8 


a.m.  to  10  p.m.,  Monday  through 
Saturday — 4  p.m.  to  10  p.m., 
Sundays)  with  all  other  stations 
combined  totaling  the  short  end 
for  30.7%! 

Want  a  hunk  of  cake  for  your- 
self? 


NBC 

FARGO,  N.  D. 

Affiliated  with  the  Fargo  Forum 

970  KILOCYCLES . . .  5000  WATTS 

FREE  &  PETERS,  INC.,  NATIONAL  REPRESENTATIVES 
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Mavbe  the  walls  are  bulsine 
a  little,  ,-^^5\^  but  we're  mighty 


happy  to  be  playing  host 
to  the  top-notch  NBC-KPO  commentators 
covering  The  United  Nations  Security 
Conference.  4r^?i^  And 


were 


proud  to  provide  NBC-KPO  facilities 


to  our  colleagues, 
British  Broadcasting  Corporation, 
Australian  Broadcasting  Commission 
and  Canadian  Broadcasting  Corporation. 
KPO  continues  to  serve  in  the 


public  interest. 


FIRST  in  Northern  California 


,000  watts 


NBC  SPOT 


1  945  _RADIO'S     25th     A N  N  I  V E R S A R Y  -  P  L  E D G E D     TO  VICTORY! 


J'Aines  in  '48 

NEWrjCASTER  Bill  Hum- 
bert, '»n  WOPI  Bristol,  Tenn., 
is  urging  Col.  James  Roose- 
velt, eldest  son  of  the  late 
President,  for  the  Presidency 
in  1948  as  a  man  capable  of 
acSfequately  leading  the  na- 
tion through  the  difficult  days 
'rf  "reconstruction"  that  will 
follow  the  end  of  the  global 
■war.  Citing  his  war  record, 
Mr.  Humbert,  says  Col.  Roose- 
velt has  the  background, 
training  and  record  of  expe- 
rience combined  "with  the 
much  to  be  desired  acquain- 
tanceship with  the  presiden- 
tial office  that  would  enable 
him  to  take  over  the  reins"  at 
a  critical  period.  He  pointed 
out  that  James  served  as  his 
father's  secretary  and  his 
companion  on  many  official 
journeys. 


Reius 


BILL  EARLE,  of  WBOC  Salisbury,  Md 
has  been  promoted  to  news  dlrectoi 
and  chief  announcer. 
CAPT.  LEO  W.  BOLLEY,  former  WPBI 
Syracuse  sportscaster,  32  months  over- 
seas, Is  now  with  headquarters  staff 
First  Army  Air  Division  In  England. 
RONALD  V.  COCHRAN,  former  WHOW 
New  York  news  director,  has  been  tranS' 
ferred  to  WCOP  Boston  on  similar  aS' 
slgnment. 

CEDRIC  FOSTER,  Mutual  and  Yankee 
Network  commentator,  has  left  for  the 
Pacific  as  Navy  war  correspondent. 

BRUCE  MacDONALD,  former  WJV) 
Cleveland  news  editor  with  APBS  In 
China,  is  doing  three  15-minute  nc 
casts  daily  for  XNEW. 
PFC.  JOHN  D.  STOOKEY,  son  Ol 
CHARLES  STOOKEY,  farm  editor  ol 
KXOK  St.  Louis,  who  was  captured 
last  Dec.  21  by  the  Germans,  has  been 
liberated  and  Is  now  in  an  American 
hospital  In  England. 
CECIL  MARTEL  HIND,  formerly  with 
Philadelphia  Inquirer,  Seattle  Post  In^ 
telligencer,  Seattle  Times  and  an  ex- 
serviceman,  has  joined  NBC  Hollywood 
newsroom.  JOHN  BROBERG,  for  past 
two  years  news  writer  with  WCCO  Min- 
neapolis, also  has  been  added  to  net- 
work's Hollywood  news  staff. 

WEBLEY  EDWARDS,  CBS  correspond- 
ent In  the  Pacific,  is  on  the  V/est  Coast 
on  short  leave.  ' 
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KYW  Teacher  Plans 

REGISTRATIONS  are  open  foi 
enrollment  in  the  third  summer  ra-i 
dio  workshop  for  public  school 
teachers  to  be  conducted  by  KYW 
Philadelphia,  in  cooperation  with 
the  Philadelphia  Board  of  Public 
Education,  Lee  B.  Wailes,  West^ 
inghouse  Radio  Stations  general 
manager,  announced  last  week 
Similar  workshops  will  be  conduct' 
ed  by  WBZ  Boston,  KDKA  Pitts 
burgh  and  WOWO  Fort  Wayne 
also  Westinghouse  stations.  Plar 
for  direct  training  of  teachers  b^ 
instruction  within  operating  sta 
tions  was  developed  by  Gordoi 
Hawkins,  educational  director  o: 
the  Westinghouse  stations,  anc 
Gertrude  E.  Golden,  district  su 
perintendent  of  the  Philadelphii 
  Board  of  Education. 
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WEAVING  COMMUNICATION  HIGHWAYS 


DEVELOPMENT 

MA/CfS  IT  WORK 


DESIGN 

GIVES  IT  FORM 


SPECIFICATIONS 

TELL  THE  FACTORY 


BELL   TELEPHONE  LABORATORIES 


brings  together  the  efforts  of  2000  specialists  in  telephone  and  radio  communication.  Their 
wartime  work  has  produced  more  than  1000  projects  for  the  Armed  Forces,  ranging  from  carrier 
telephone  systems,  packaged  for  the  battle-front,  to  the  electrical  gun  director  which  helped 
shoot  down  robots  above  the  White  Cliffs  of  Dover.  In  normal  times.  Bell  Laboratories'  work 
in  the  Bell  System  is  to  insure  continuous  improvement  and  economies  in  telephone  service. 


The  Blue  Network  has  its  own 
philosophy  about  Television 

We  start  out  with  the  premise  that  television  must 
be  economically  sound  before  it  can  become  successful. 
We  feel  that  the  most  important  consideration  in 
television  today  is  advertising  economics. 

Radio  succeeded  because  it  is  practical:  becaiase  ad- 
vertisers learned  to  team  up  entertainment  and  selling, 
and  to  do  it  within  a  sound  budget.  This  brought  radio 
from  a  noveltjr  into  an  important  part  of  living  in  33 
million  homes. 

America's  advertisers  made  present-day  radio  pos- 
sible. Competition  among  sponsors  for  large  audiences 
made  radio  increasingly  better. 

Advertisers  and  their  agencies  wiU  play  just  as  im- 
portant a  part  in  television.  That's  why  ive  axe  not 
planning  to  "take  over"  the  building  of  commercial 
television  shows.  And  that's  why  we  approach  tele- 
vision from  the  standi>oint  of  advertising  economics. 
Our  poUcy,  we  beUeve,  will  make  it  practical  for  ad- 
vertisers to  get  in  and  create  good  video  shows:  to 
utilize  television  more  quickly.  And  as  it  did  in  radio, 
this  will  speed  the  growth  of  this  new  industry. 

The  People  and  Critics  Say,  "It  Works" 

Blue  has  a  regular  television  schedule.  Our  televised 
programs  are  adaptations  of  successful  radio  shows; 
thus,  they  have  an  assur^  audience  interest.  And  we 
start  out  by  taking  advantage  of  what  we  have  learned 
about  listening  audiences,  rather  than  by  trying  to 
interest  them  in  some  experimental  form  of  enter- 
tainment. 

Costly  experimental  work  wiU,  we  realize,  play  its 
part.  But  it  is  most  important  now  to  give  television 
a  commercially  practical  birth.  And  the  televising  of 
proven  and  economical  radio  shows  is  the  best  way 
to  do  it. 

Our  programs  are  televised  on  a  regular  weekly 
schedule — like  radio  programs — because  we  know  that 
this  is  the  only  way  to  build  a  television  habit . 

Every  Simday  on  General  Electric's  WRGB  in 
Schenectady,  we  are  televising  "Ladies,  Be  Seated." 
On  Dumont's  WABD  in  New  York  we  presented 
"Quiz  Kids,"  "On Stage,  Everybody,"  and  currentlv 
W  JZ's  John  David  show , '  'Letter  to  Your  Serviceman . 

After  one  month  of  "Ladies,  Be  Seated,"  Schenectady 
audiences  gave  this  program  the  highest  rating  ever 
obtained  by  a  television  show. 

After  two  weeks,  "On  Stage,  Everybody"  was  the  most 


viewed  and  most  popular  with  Dumont's  New  York  audien 
We  got  these  facts  from  these  stations'  polls.  Bu< 
checked  up  on  them  by  talking,  ourselves,  to  the  pe 
who  have  watched  and  heard  our  shows. 

We  have  great  confidence  in  our  television  p 
People  like  the  programs,  and  they  are  economu. 
sound. 

That,  we  think,  is  the  foundation  of  practical 
vision  development . 


AMERICAN  BROADCASTING  COMPANY 


ELEinSION 


T^HIS  is  Kenneth  C.  ^^AS"f^ 
1  They  are  li^temng  to  J^f^'       ^^^io  program.  Now 

are  boff  video  rn^Jf-  commercial  and  it's 

Says  BILLBOAKD^/V^  LTS:.  a  spo.n.o.  a;uf  the  home 
S'aZtL'l^^^rupled,  .e'd  buy  .fast. 


_  lin,  family  and  friends, 
of  Troy,  New  York. 

"We  always  have  enjoyed  'Ladies,  Be  Seated,' 
but  we  are  vsry  glad  we  have  a  television  receiver 
so  that  we  can  also  see  it." 


Mr.  &  Mrs.  Louis  F.  Cordini  and  Family,  185  West 
Houston  Street,  New  York  City. 

"After  listening  to  'The  (luiz  Kids'  on  the 
radio,  we  got  an  added  kick  out  of  seeing  them." 


Mr.  &  Mrs.  H.  J.  Mandernacl<,  with  son  Peter  and 

daughter  Donna,  Schenectady,  New  York. 

"The  whole  family  gathers  around  and  can  see 
if  as  well  as  hear  it.  It's  just  grand." 


Here  in  the  Slutchak  Home.Brooklyn,  New  York, 
they  are  watching  their  Jirst  telecast  of  that 
popular  radio  feature — "The  Quiz  Kids."  Says 
Mrs.  Rose  Slutchak,  "We  like  it  very  much, 
especially  Joel." 


THE 
I  HARP 


f  l  . . .  Plato  didnH  approve 

]  ;r'  The  harp  can  be  traced  back  in  Baby- 
'  .:i  Ionian  history  at  least  4,000  years — 
y  for  at  least  half  of  which  time  it  was 
customary  to  gild  the  instrument. 
J   .  As  early  as  650  B.C.,  an  Assyrian 
J  -I  conqueror  was  serenaded  by  an  or- 
K  -  '  chestra  including  seven  harps. 
'  '■      Although  the  harp  is  popularly 
associated  with  angels,  Plato  never 
considered  it  a  holy  instrument.  He 
condemned  it  because  "it  facilitated 
b  jl  sensory  pleasure." 


Wife,  cushion  and  chair 

Introduced  into  Europe  in  the  9th 
century,  the  harp  was  quickly 
adopted  by  the  reigning  aristocracy. 
They  believed  that  the  harp,  well- 
played,  would  destroy  the  "might 
of  the  fiend." 

The  harp  is  accepted  as  the 
national  instrument  of  Britain  and 
Ireland,  and  appears  on  the  flag  of 
Eire.  The  laws  of  Wales  note  that 
"Three  things  are  necessary  to  a 
man  in  his  home:  a  virtuous  wife,  a 
cushion  on  his  chair  and  a  well- 
tuned  harp." 

Sweets  for  the  sweet 

Even  before  the  modem,  7  double- 
action  pedal  harp  was  designed 
about  1820,  the  grace  and  delicacy 
of  the  harp  made  it  a  ladies'  instru- 
ment. Today,  the  majority  of  our 
symphony  harpists  are  women — and 
the  harp  is  used  chiefly  for  grace- 
ful, airy  "celestial"  eff'ects. 


To  reproduce  the  true  tonal  quality 
and  natural  delicacy  of  the  music  of 
the  harp  throughout  it*  entire  range, 
without  losing  the  instrument's  bril- 
liant tone  patterns,  use: 
VERTICAL  CUT  RECORDINGS! 

Electrical  Research  Products 
Vip'isiott 

Westertt  EMctric^Company 
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Pentagon  Booth  Nerve  Center 
For  World-Wide  V-E  Circuit 


A  SMALL  control  booth,  hung  with 
GI  blankets  and  set  up  in  the  midst 
of  Signal  Corps  offices  in  the  Pen- 
tagon was  the  nerve  center  for  the 
entire  worldwide  communications 
circuit  used  on  V-E  Day — the  most 
extensive  ever  put  into  operation. 

From  special  controls,  linked 
with  a  larger  control  room  of  Army 
Communications  Service  head- 
quarters at  the  War  Dept.,  two  ra- 
dio officers  piloted  pick-ups  from 
military  leaders  scattered  over  the 
globe.  The  two  who  handled  co- 
ordination of  the  broadcasts  were 
Lt.  Col,  Francis  H.  Menagh  of  the 
Communications  Engineering 
Branch  of  Signal  Corps,  and  Maj. 
Albert  Wharfield,  overseas  liaison 
officer,  Radio  Branch,  Bureau  of 
Public  Relations. 

Continuous  Contact 

Continuous  contact  was  main- 
tained with  Allied  and  American 
theater  headquarters  in  Europe 
and  the  Pacific  throughout  the  day 
and  Army  Communications  Serv- 
ice engineers  were  on  a  constant 
alert  to  switch  circuits  at  a  mo- 
ment's notice  to  insure  the  most 
favorable  reception. 

Lt.  Comdr.  Charles  E.  Dillon  of 
the  Radio  Section,  Navy  Public 
Relations,  and  Lt.  Col.  Jack  Har- 
ris, of  Radio  Branch,  War  Dept. 
Bureau  of  Public  Relations,  han- 
dled the  pooled  broadcasts  from 
NBC's  Washington  studios,  with 
Col.  E.  M.  Kirby,  Chief,  Radio 
Branch,  War  Dept.  BPR,  coordi- 
nating from  the  War  Dept.  stu- 
dios. Col.  Albert  Warner,  head  of 
the  War  Intelligence  Division, 
•War  Dept.,  was  m.c.  for  the  1  p.m. 
portion  of  the  program,  when  the 
top  commanders  were  called  in. 

Maj.  Bob  Pollock,  Capt.  Tom 
Dougall,  Capt.  Joe  Graham  ar- 
ranged for  the  portion  from 
SHAEF,  Paris.  Handling  the  mes- 
sages from  the  6th  Army  Group 
were  Capt.  Carl  Zimmerman  and 
Sgt.  Jay  McMullin.  From  Italy 
Capt.  Bob  Eckhouse  and  Capt. 
Dan  Sutter  set  up  the  parts  of  the 
broadcast  originating  from  there. 
Lt.  Col.  A.  A.  Schechter  was  in 
charge  of  the  pick-up  from  the 
Philippines,  with  Maj.  Frank  Put- 
nam handling  it  from  Guam.  Capt. 
Finis  Farr  and  Capt.  Bert  Parks 
arranged  for  the  messages  from 
the  China  and  Burma-India  the- 
aters. 

Top  commanders  of  land,  sea, 
and  air  forces  spoke  from  trans- 
mitters in  Paris,  Rome,  Guam,  Ma- 
nila, Honolulu  and  Washington  in 
a  series  of  eight  broadcasts,  begin- 
ning at  10  a.m.  (EWT).  Messages 
from  Guam  were  carried  by  the 
Navy  transmitter  on  the  island. 

From  the  theaters  the  broad- 
casts were  channeled  through  Sig- 
nal Corps  controls  and  simultane- 
ously fed  by  land  lines  to  the  four 
networks  in  New  York,  to  short- 
v/ave  transmitters  operated  by  the 


CIAA  for  Latin  America,  and  to 
OWI  and  Signal  Corps  coastal 
shortwave  transmitters  for  relay 
overseas  to  be  picked  up  by  Armed 
Forces  Radio  Service  installations 
throughout  the  world. 

Also  utilized  for  the  broadcasts 
was  the  Signal  Corps  circuit  that 
just  the  week  before  had  estab- 
lished the  incredible  record  of 
round-the-world  radio  transmission 
in  91/3  seconds.  Using  radio-tele- 
typewriter, the  message  was  trans- 
mitted from  Washington  through 
automatic  relay  stations  at  San 
Francisco,  Manila,  New  Delhi  and 
Asmara,  then  back  to  Washington. 

Transmission  was  almost  instan- 
taneous. Exactly  one  second  after 
the  tape  containing  the  message 
moved  through  a  teletypewriter 
transmitter,  a  nearby  receiving 
machine  started  printing  the  mes- 
sage that  had  circled  the  globe. 
The  previous  record,  established 
last  May  24,  was  3%  minutes. 

60,000,000  Words 

In  the  ten  months  following  the 
Normandy  invasion,  the  Signal 
C  o  r  p  s'  Army  Communications 
Service,  under  Maj.  Gen.  Frank  E. 
Stoner,  handled  more  than  60,000,- 
000  words  between  the  United 
States  and  the  ETO.  At  the  height 
of  the  campaign  17  radio  and  4 
cable  channels  were  maintained,^, 
keeping  the  Army  High  Command 
in  Washington  in  instantaneous 
contact  with  commanders  in  the 
theater. 

The  official  announcement  of 
victory,  broadcast  by  President 
Truman,  was  heard  by  armed 
forces  throughout  the  world  through 
use  of  the  same  facilities  that  car- 
ried the  messages  from  military 
leaders  throughout  V-E  Day.  The 
message  was  broadcast  live  by  32 
shortwave  stations  in  the  U.  S.  and 
was  picked  up  and  rebroadcast  by 
AFRS  stations  overseas.  In  addi- 
tion, both  the  President's  address 
and  the  other  V-E  Day  broadcasts 
were  transcribed  and  sent  immedi-  . 
ately  to  troop  areas  not  served  by 
radio  or  to  those  places  where  ra- 
dio beams  from  the  U.  S.  do  not 
reach. 

Army  News  Service,  a  section  of 
the  Information  &  Education  Di- 
vision, Army  Service  Forces,  co- 
operated vnth  the  AFRS  in  pro- 
ducing special  news  broadcasts  of 
the  V-E  Day  observance.  AFRS 
also  transcribed  a  special  program 
for  the  troops  overseas,  sent  out 
on  transcriptions. 


WIBX  Shift  Granted 

CONSENT  has  been  granted  by 
the  FCC  to  involuntary  transfer 
of  control  of  WIBX  Utica,  N.  Y., 
from  Scott  Howe  Bowen,  deceased, 
to  his  estate  with  Margaret  P. 
Bowen  as  executrix.  Transfer  in- 
volves 51%  for  which  there  is  no 
monetary  consideration. 


EUGENE  LeBARON,  former  vice-presi- 
dent and  member  of  the  board  of  trus- 
tees of  Export-Import  Bank  of  Wash- 
ington, has  been  elected  a  vice-presi- 
dent of  All  America  Cables  &  Radio 
Inc.,  rr&T  affiliate. 

GWILM  A.  PRICE  has  been  named 
executive  vice-president  of  Westing- 
house  Electric  &  Mfg.  Co.  RALPH  C. 
STUART  has  been  elected  vice-presi- 
dent to  head  lamp  manufacturing  and 
lighting  divisions  of  the  firm. 
MAJESTIC  RADIO  &  TELEVISION 
Corp.  has  appomted  HAL  E.  ROACH. 
Hollywood  motion  pictxire  producer,  to 
distribute  radio  and  record  lines  for 
Southern  California. 
WILLARD  RAYGOR,  formerly  of  WERE 
Wilkesbarre,  Penn.,  to  WBOC  Salisbury, 
Md.,  control  room. 

EUGENE  MOORE,  released  from  the 
Army  as  a  first  class  engineer,  has 
joined  the  technical  staff  of  WPEN 
PhUadelphla. 

HARRY  MEYERSON,  Pacific  Coast  re- 
cording manager  of  RCA-Victor  divi- 
sion, resigns  effective  May  31.  He  has 
been  with  RCA  for  16  years. 
MRS.  EARL  SHIRLY  has  Joined  KOTA 
Rapid  City,  S.  D.,  as  operator. 
ZENITH  RADIO  Corp.,  Chicago,  has  ap- 
pointed two  new  distributors:  Radio 
Supply  Co.,  Norfolk,  and  Nash-Steele 
Motor  Co.,  Raleigh,  to  represent  respec- 
tive states. 

OWEN  J.  FORD,  chief  engineer  of  KPAC 
Los  Angeles,  has  resigned  to  Join  OWI 
Sen  Francisco. 

ROBERT  HERSTAM,  member  of  the 
public  relations  staff  of  RCA-Vlctor. 
Camden,  N.  J.,  la  the  father  of  a  boy. 
MELVIN  C.  SCARSDALE  has  been  add- 
ed to  WINN  Louisville  control  staff. 
HOWARD  PARKER,  Compton  Adv.  re- 
cording engineer  In  New  York,  has  left 
for  military  service.  JOHN  DEAN,  Mr 
Parker's  assistant,  assumes  his  duties. 


DuMont  Report 

SCENES  FROM  a  few  experi- 
mental commercial  telecasts  on 
WABD  New  York,  video  station  of 
Allen  B.  DuMont  Labs.,  are 
eluded  along  with  a  preview  of 
postwar  television  receiving  and 
transmitting  equipment  in  the 
company's  annual  report  for  1944 
"DuMont,"  the  report  states,  "will 
continue  to  design  and  build  tele 
vision  broadcasting  equipment.' 
Firm  will  resume  manufacture  of 
television  receiving  sets  for  the 
public  and  will  continue  operationi 
of  its  own  television  stations 
selling  "air  time"  to  advertisers 
Company  had  net  sales  of  $9,129,- 
057  during  1944,  almost  double  the 
net  sales  of  $4,648,346  for  1943 
Profits  before  Fedeial  taxes  were; 
$1,494,195  in  1944,  compared  with 
$756,061  the  previous  year.  Earn- 
ings after  taxes  and  renegotiation 
for  1944  were  $347,195,  compared 
with  $218,111  for  1943. 


St.  Boniface  Station 

A  NEW  1-kw  station  has  been  au 
thorized  for  St.  Boniface,  Man. 
but  no  license  has  been  issued,  ac 
cording  to  Walter  A.  Rush,  Con 
troller  of  Radio,  Dept.  of  Trans 
port,  Ottawa.  French-language  sta 
tions  for  St.  Boniface  and  two  Sas 
katchewan  towns  have  been  dis 
cussed  by  local  interests,  but  n- 
outlets  in  Saskatchewan  have  beei 
authorized.  The  St.  Boniface  sta 
tion  likely  won't  begin  operation 
until  after  equipment  freezes  ar-w 
lifted. 
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E  PEOPLE 


LOOK  TO  m 


Upon  decisions  reacneoat^K^^v^MncSco 
Peace  Conference  depends  the  fu+ure  of  the  World. 
Warner  Bros.  KFWB  is  "moving"  to  San  Francisco  to  record 
this  history- making  event. 

Our  reportorial  staff  and  facilities  will  combine,  for  this 
event,  with  those  of  San  Francisco's  outstanding  independen; 
station . . .  KYA.  An  impressive  number  of  outstanding 
authorities  will  report  every  angle  of  the  proceedings... so 
listeners  to  Warner  Bros.  KFWB  will  get  a  clear  picture 
of  the  eventful  decisions  which  will  affect  so  vitally 
our  lives  and  our  children's  future. 


Some  of  the  well-known  personages  who  will  analyze 
and  report  the  conference  over  direct  wire  to 
Warner  Bpos.  KFWB  are: 

MRS.  J.  BORDEN  HARRIMAN 

Former  Ambassador  to  Norway 
MRS.  ELEANOR  WILSON  McADOO 

Daughter  of  the  great  Woodrow  Wilson 
MR.  LOUIS  DOLIVET 

Founder  and  Editor  of  "Free  World" 
MR.  BRUCE  BLIVEN 

Editor  of  "New  Republic" 
MR.  DAVID  KARR 

Of  Drew  Pearson's  Washington  staff 
MR.  BARTLEY  C.  CRUM 

Prominent  Attorney  (campaign  manager  for 

Wendell  Willkie),  and  the  entire  staff  of  KYA 
MR.  SAM  BALTER 
MR.  JOHN  B.  HUGHES 
MR.  PETER  DeLIMA 
MR.  BILL  PENNEL 
KFWB'S  own  nationally  known  commentators 


SAN  FRANCISCO  WORLD  PEACE  CONFERENCE 


.WARNER  BROS. 


OLLYWOOD 


■ 


28th 

U.  S.  METROPOLITAN  DIST. 

LISTENERS 
PER  DOLLAR 


MORE 


Ask  H^ADLEY-REED 

New  York,  Chicago, 
Detroit,  Atlanta 
San  Francisco 


CAMPAIGN  to  provide  the  citizens  of 
Philadelphia  with  pure  water  Initi- 
ated this  month  by  WCAU  PhUa- 
delphla,  Is  said  to  mark  first  time  tnat 
a  local  station  has  taken  an  editorial 
stand  In  any  civic  matter.  I.  D.  Levy, 
chairman  of  the  board  of  WCAU,  who 
first  went  on  the  air  May  1  to  rally  the 
public  In  a  demand  for  decent  drink- 
ing water,  May  15  6:30  p.m.  In  another 
ten-minute  talk  is  to  deliver  an  ulti- 
matum to  the  city  that  unless  correc- 
tive action  Is  undertaken  within  60 
days  of  the  first  warning,  WCAU  will 
follow  through  with  plans  to  bring  the 
issue  before  the  entire  public  In  a 
highly  dramatic  and  theatrical  manner. 

If  the  city  falls  to  come  forward  with 
a  plan  for  pure  drinking  water,  WCAU 
will  acquire  six  large  trucks  and  place 
on  each  truck  two  10-ft.  water  bottles, 
each  45  In.  Ln  diameter.  Announce- 
ments will  be  made  as  to  the  local  ap- 
pearances of  the  trucks.  Radio  and  the- 
atrical artists  on  each  truck  will  help 
draw  a  crowd.  With  one  bottle  filled 
with  fine  drinking  water  from  outside 
Philadelphia,  the  second  bottle  on  the 
truck  will  be  filled  with  city  water 
while  the  show  Is  In  progress. 

Large  magnifying  glasses  will  show 
the  many  impurities  In  the  city  water 
and  the  public  will  be  asked  to  sample 
and  compare  the  waters. 


PRomoTion  ^ 


KTUC  Brake  Service 
AS  A  PUBLIC  SERVICE,  auto  brake- 
checking  station  with  authorized  me- 
chanics to  make  Inspections  has  been 
set  up  by  KTUC  Tucson,  Ariz.,  in  front 
of  Its  studios.  Windshield  seal  is  award- 
ed If  brakes  are  In  good  condition,  with 
a  citation  and  ten  days  given  to  cor- 
rect faulty  brakes.  In  first  two  days  of 
the  month  campaign,  6080  motorists 
reported  for  the  service. 

Philco  Award 
PHILCO  Corp.,  PhUadelphla,  on  the 
May  6  broadcast  of  "Radio  Hall  of 
Fame",  Blue  Network,  presented  Orches- 
tra Leader  Paul  Whiteman  with  $1,000 
bill  to  be  awarded  to  a  promising  mu- 
sician now  in  service.  Money  will  be 
used  for  tuition  at  a  music  school,  for 
private  study  or  for  financial  backlog 
di;ring  the  musician's  readjustment  to 
clvUian  life. 


BROADCAST  MUSIC  INC.  l'^J\'J^.T'^r'. 


NEW  YORK 
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Paper  for  Farmers 

KPPY  Spokane,  to  promote  its  tw 
six- weekly  farm  programs,  6:30 
and  12:30  p.m.,  is  Issuing  a  free  pape 
"The  KFPY  Farmer".  A  four-page  tab 
lold,  first  issue  Illustrates:  better 
ods  to  drill  post  holes;  better  dalr 
stock  and  how  to  care  for  them;  cam 
palgn  against  barberry;  Information  oi 
beef  cattle,  rabbits,  etc.  Material  is  se 
cured  In  interviews  with  farmers,  coa 
tacts  with  county  agents  and  others. 

Radio  Success  Stoty 

"RADIO,  Ace  of  Hearts,"  Is  the  title  c 
a  CBS  brochure  describing  listener  re 
sponse  to  Bob  Hawks  90-second  appee 
for  playing  cards  for  servicemen  on  I 
J.  Reynolds  Tobacco  Co.  "Thanks  t 
the  Yanks"  March  12.  Within  eigh 
days  more  than  228,000  decks  had  bee; 
received  at  CBS'  New  York  headqua! 
ters  alone,  and  90%  of  the  cards 
unused  according  to  the  booklet.  B 
May  4  over-all  total  had  risen 
1,000,000. 

WHBQ  Staff  Magazine  J 
WHBQ  Memphis  is  publishing  the  "Hi 
Watt"  intended  "Just  for  us  WHBQeil 
according  to  the  house  organ  lead  ec» 
torial  which  explains  Idea  was  suj 
gested  by  Mutual's  closed  circuit.  Co^ 
says  magazine  is  "published  spasmoa 
cally;  Hotel  Gayoso,  overlooking  01 
Man  River  and  all  criticism."  Pli 
issue  includes  caricatures  of  staff  mei 
bers  and  studio  gossip. 

Sewing  Contest 
KIRO  Seattle  has  closed  Its  sewing  co 
test  and  awarded  30  prizes  at  a  spec 
party  at  the  Olympic  Hotel,  Seatt 
Contest  attracted  more  than  SDO  entri^ 

Advance  Listing 
WGNB  Chicago,  PM  station,  lists  pr( 
grams  one  month  in  advance  In  bool 
let  sent  free  to  listeners  and  featurlD 
titles  of  selections  and  editorial  feat 
ures  and  artists. 

KDKA  Courtesy 

WAR  DEPT.  news  releases  and  recor 
ings  received  at  KDKA  Pittsburgh  f 
broadcasting  purposes  are  distribute 
to  the  families  of  the  overseas  servia 
men  featured.  Over  a  four-month  perlc 
an  average  of  50  releases  weekly  ha 
been  forwarded  and  the  appreciatt 
response  has  been  nearly  100%. 


Promotion  Personnel 

ROLAND  TRENCHARD,  public  rail 
tlons  director  of  WAAT  Newark,  W 
been  named  radio  consultant  of  t| 
New  Jersey  War  Finance  Commltts 
for  the  seventh  time. 

MAXINE  ARTO,  formerly  with  Robe 
P.  Dennis  Inc.,  Los  Angeles  agency, 
KFI  Los  Angeles  publicity  staff. 
LYNNE  BURDGE,  public  relations  a 


Broadcasting  Equipment 

THE  NAME 
TO  REMEMBER 

for 

MAXIMUM  EFFICIENCY 

MINIMUM  MAINTENANCE 

GATES  RADIO  CO. 

QVINCY,  ILLINOIS,  V.S.4. 
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FROM  COMPONENT... TO  COMPLETE  STATION 


m 


A  vital  link  in  a  long  chain  of  equipment  .  .  .  from  microphone 
to  antenna  .  .  .  the  lead-in  cahle  plays  an  important  part  in  de- 
pendability of  operation. 

Federal's  Intelin  Cables  are  dependable.  They've  proved  that  in 
broadcast  and  military  installations  all  over  the  world  . . .  standing 
up  under  severe  operating  conditions  ...  in  all  kinds  of  climate. 

And  that's  typical  of  all  Federal  broadcast  equipment.  From 
lead-in  cable  to  complete  station,  it  has  earned  a  reputation  for 
performance  because  it's  built  to  stay  on  the  air. 

Amplitude  Modulation,  Frequency  Modulation,  and  Television 
.  .  .  for  quality,  eflBciency,  dependability  .  .  .  look  to  Federal  for 
the  finest  in  broadcast  equipment. 


Federal  Telephone  and  Radio^orpomtion 


NeworJc  1,  N.  J. 


SERVICEMEN  throughout  the  world 
have  been  Invited  to  send  In  re- 
quests for  musical  numbers  to  be 
played  by  the  New  York  Philharmonic 
Symphony  on  CBS  in  a  special  Inde- 
pendence Day  tribute  to  the  Armed 
Forces  July  1.  Artur  Rodzlnskl,  conduc- 
tor of  the  symphony  broadcasts  on  CBS 
for  U.  S.  Rubber  Co.,  Issued  the  Invita- 
tion In  the  form  of  a  recording,  relayed 
to  overseas  troops  by  AFRS.  Titled 
"Request  of  the  Troops",  program  will 
be  made  up  from  selections  polling  the 
highest  nxmiber  of  votes. 

WGY  Service  Programs 

TWO  SERVICE  programs  aired  by  WGY 
Schenectady  are  "Your  Boy  In  Serv- 
ice", utilizing  War  and  Navy  releases 
about  Schenectady  men  and  women  In 
uniform,  and  a  series  by  men  of  U.  8. 
Army  Redistribution  Station,  Lake 
Placid,  N.  Y.,  the  Rome  Army  Airfield 
and  Sampson  Naval  Training  Station. 
Seneca  Lake,  N.  Y.  Latter  program  orig- 
inates alternately  at  three  bases,  each 
show  written,  produced,  directed  and 
acted  by  servicemen. 

Traveling  Road  Show 

KTXJL  Tulsa,  CBS  affiliate,  cooj>eratlng 
with  the  American  Legion,  Is  sponsor- 
ing a  traveling  road  show  unit  "K.TUL- 
Amerlcan  Legion  Cavalcade"  In  a  se- 
ries of  Saturday  afternoon  public 
forums  In  northeastern  Oklahoma  cities. 
One-hour  broadcast  from  each  com- 
mvmlty  features  speakers  replying  to 
queries  from  the  audience  on  GI  rights 
and  rehabilitation. 


Name  the  Song 

WOR  New  York  on  May  7  started  four- 
weekly  quarter-hour  song-and-money 
program  titled  "We've  Got  Your  Num- 
ber". Program  is  conducted  by  Don 
Frederick,  WOB  announcer,  who  tele- 
phones listeners,  asking  them  to  iden- 
tify song  being  played.  If  respondent 
answers  correctly  he  is  asked  to  identi- 
fy the  next  number  selected  and  so  on 
until  he  misses.  Listener  gets  $5  for 
each  song  identified  correctly. 

Junior  Style  Show 
WSPD  Toledo  has  Inaugurated  a  style 
show  for  youngsters  as  a  part  of  its 
Saturday  morning  "Kiddles  Kamlval". 
Boys  and  girls  from  three  to  ten  model 
latest  apparel  handled  by  sponsors  of 
the  program. 

Two-Way  Broadcast 
WIP  Philadelphia  presented  May  6,  2-3 
p.m.,  two-way  forum  on  "Can  a  De- 
mocracy Have  Full  Peace  Time  Employ- 
ment Without  Government  Planning?" 
with  participants  speaking  from  Phila- 
delphia and  Great  Britain  via  BBC. 


Auction  Show 
MUTUAL  May  22  begins  a  weekly  series 
"Dave  Elman's  Auction  Gallery"  which 
wUl  allow  radio  audience  to  participate 
in  nationwide  auction  sales.  Stars  of 
stage,  screen  will  dramatize  interesting 
episodes  behind  objects  and  curios  to  be 
auctioned.  Bids  will  be  sent  to  Elman 
by  mail,  phone  or  wire  and  highest 
bidder  will  be  awarded  possession. 

ASF  Needs 

NEW  series  titled  "The  Sergeant  Sez" 
designed  to  emphasize  Army  Service 
Forces  needs  in  the  Chicago  area  began 
on  WJJD  Chicago.  Format  consists  of 
stories  about  soldiers  in  combat  zones 
and  telling  civilians  in  Chicago  what 
they  can  do  to  help  war  effort. 

Church  Women  on  Air 
WFBL  Syracuse  is  now  airing  "The 
Voice  of  the  Church  Woman"  8:05-8:15 
p.m.  Sunday,  presented  by  the  Syra- 
cuse Council  of  Church  Women's  radio 
workshop. 


Reunion 

...  in  Philadelphia 

WDAS  brings  G.I.  Joe  and  his  sweetheart 
togefher  in  musical  memories. 

From  overseas  Joe  writes,  "Please  play  our 
favorite  recording  of  Together.  If  it's  not 
too  much  trouble,  call  Madison  8312  and 
ask  my  Suzanne  to  lisfen  in." 


Similar  V-Mail  requests  reach  WDAS  almost 
every  day...  all  because  Joe  remembers 
this  station's  popular  record  show.  And  he 
l<nows  that  nothing  is  too  much  trouble  at 


WDAS 


That's  why  WDAS  audiences  hove  been  Loyal 
for  mere  than  twenty  years 


I 


RADIO'S  first  women's  conventio; 
was  held  when  Virginia  Federatio; 
of  Women's  Clubs  speakers  broad 
cast  from  WRNL  Richmond  ove 
WRNL  WBTM  WDBJ  WSL 
WGH  and  WKEY.  Gov.  C.  Mi 
Darden  (r)  of  Virginia,  chatte 
with  Assistant  General  Manage 
Mallory  Freeman  of  WRNL. 


Train  Communication 
KIBO  Seattle  has  broadcast  a  demoi 
stration  performance  of  train 
munication  from  a  moving  Milwauki 
Road  train.  Engine  to  caboose  to  waj 
side  station  communication  began  i 
the  middle  of  the  11,890-ft.  Snoqualm 
tiinnel  to  prove  reception  is  no  W 
clear  in  the  tunnel  than  outside 

Docking  Described 
WTMA  Charleston,  S.  C,  claimed  a  r| 
die  first  with  its  broadcast  descriptk 
of  the  unloading  of  the  Army  hospitj 
ship  Seminole  when  it  docked 
Charleston  Port  of  Embarkation.  Ui 
loading  was  described  and  patients  1] 
terviewed  for  listeners.  Transcrlptl< 
later  was  played  back  to  patients. 

Children's  Program 
ROSEMARY  SPRAGUE  is  presenting 
children's  program,  "Golden  Keys" 
WJW  Cleveland,  started  May  5,  1 
p.m.  A  quarter-hotir  of  stories  abo' 
writers  and  Ultxstrators  of  famous  bocl 
program  is  directed  to  children  up 
the  sixth  grade  age  group. 

Theater  Series 

NEWS  and  notes  of  the  theater  pli 
reviews  of  plays  and  motion  pictui 
will  be  given  by  Jay  Carmody  ov 
WTOP  Washington  in  a  series  starti 
Sunday  12:15-12:30  p.m.  Mr.  Carmo( 
is  drama  critic  of  the  Washington  Sti 

G.I.  Baseball  Program 
INTERVIEW  with  Baseball  C 
"Happy"  Chandler  will  be  recorded 
part  of  sports  program  for  distributlj 
to  U.  S.  Army  hospitals  by  Army  Se 
cial  Services.  B\iss  Hodges,  Mut\l 
sportscaster,  will  conduct  the  intervie 

How  to  Make  Repairs 
REPAIR  of  home  electrical  applian( 
is  being  taught  in  a  series  of  prograi 
on  WCHU  Ithaca,  N.  Y.,  in  cooperatl 
with  Prof.  P.  B.  Wright,  Dept.  of  Ag 
cultural  engineer,  Cornell  U.,  e" 
licensee. 

Spar  Band  on  WWDC 
SPAR  BAND  started  on  WWDC  Was 
ington  April  28  on  "Spars  on  Parad 
half-hour  broadcast  from  the  Spar  Bi 
racks  in  Washington. 
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'SDUIVD    EOtllPMEIVT  -  preeisionizeU  —  mechanically  and  electronically  -  lor  finer  performance 


to  long,  sustained  chords  from  a  piano 


Include  a  piano  recording  in 
your  demonstration.  For  the  piano  is  the  most  difficult  of  all 
instruments  to  record  without  wavering  of  pitch  —  something 
that  immediately  tells  your  listening  audience  whether  your 
broadcast  is  a  'live'  or  'recorded'  program. 

Listen  carefully  to  your  recording  on  a  Fairchild  Recorder. 
Notice  how  the  fundamental  tone  and  each  of  its  overtones 
are  reproduced  at  exactly  the  same  relative  strength  as  heard 
in  the  original  sound.  And  notice,  particularly,  the  absence  of 
wavering  of  pitch. 

The  famed  Fairchild  turntable  drive  is  the  reason.  Driven 
direct  from  the  center,  the  33.3  rpm  speed  is  obtained  by  a 
54  to  1  gear-and-worm  reduction  of  the  1800  rpm  synchronous 


motor  speed.  The  evenness  of  the  speed  is  obtained  by  a 
carefully  calculated  loading  of  the  mechanism  to  keep  die 
motor  pulling  constantly;  by  careful  precision  control  of  all 
drive  alignments  that  might  cause  intermittent  grab  and  re- 
lease; by  closely  maintained  tolerances  in  all  moving  parts. 

The  33.3  rpm  speed  is  translated  into  78  rpm  by  a  precision 
friction-ball-race  stepup. 

All  Fairchild  sound  instruments  are  built  to  meet  the  in- 
creasingly important  transcription  requirements  of  the  radio 
and  communications  fields.  Descriptive  and  priority  data  are 
available.  Address  New  York  Office:  475  -  10th  Avenue, 
New  York  18;  Plant:  88-06  Van  Wyck  Boulevard,  Jamaica 
1,  N.  Y. 


SOUND 
EC|VIPM 


CAMERA 


AND    INSTRUMENT  CORPORATION 
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Lid  Off  Program  Type  Restrictions 


»»»' 


{Continued  from  page  15) 


southern 
minnesota 

northTrn, 

IOWA 


kglo 

MASON  CITYkJ_ 

Q  '  owa 


X  Es,  prosperity  in  the  "Heart- 
land" is  based  on  a  permanent 
farming  area  where  larger  crops 
are  being  planted  this  Spring,  and 
PERMANENT  food  processing  indus- 
tries employ  thousands  the  year 
round.  Absence  of  war-swollen 
population  makes  this  market  ideal 
for  testing  Post-War  plans  now. 
"Heartland"  folks  are  busy  produc- 
ing food  for  the  world's  bread  bas- 
ket, but  are  never  too  busy  to  listen 
to  their  favorite  station,  KGLO. 
Tell  them  about  your  products  and 
services. 


Use  KGLO  and  WTAD 

Qu'tncy,  Illinois 
A  Natural  Combination 


kglo 


MASON  CIT 

owa 

1300  K.C.     5,000  Watts 

CBS  Affiliate 

W««d  &  Company,  R*p. 


ments,  club  meeting  announcements 
or  whatever.  These  controls  are 
lifted  completely. 

Foreign  language  broadcasters 
need  no  longer  require  prior  sub- 
mission of  scripts  if  they  do  not 
wish  to  do  so. 

Foreign  language  broadcasters 
need  no  longer  check  such  scripts 
"against  the  broadcasts"  (the  pro- 
vision which  necessitated  linguis- 
tic monitors). 

Foreign  language  bi'oadcasters 
need  no  longer  retain  linguistic 
censors. 

Subject  to  Section  I 

They  must  remember,  however, 
that  all  of  their  broadcast  material 
is  subject,  as  is  that  of  English- 
language  stations,  to  the  full  pro- 
visions of  Section  I  of  the  Code,  as 
amended  by  the  Director. 

In  other  words,  there  is  no 
broadcast  censorship  beyond  that 
which  applies  under  the  first  sec- 
tion of  the  Code.  Station  opera- 
tion, to  this  extent,  returns  to  a 
pre-war  basis.  The  Codes  for  the 
Press  and  the  Broadcasters  now, 
for  the  first  time  since  Jan.  15, 
1942,  are  alike. 

Full  text  of  the  note  to  broad- 
casters follows: 

The  end  of  German  resistance  alters 
security  requirements  materially,  al- 
though It  by  no  means  erases  the  need 
for,  or  Importance  of.  voluntary  cen- 
sorship. 

A  new,  shorter  Code  will  be  Issued 
soon.  Meantime,  the  present  Code 
(Edition  of  December  1,  1943)  Is  amend- 
ed effective  at  once  as  shown  below: 

1  (a)— WEATHER— Eliminate. 

1  (d)— DAMAGE  BY  ENEMY  LAND 
OR  SEA  ATTACKS — Eliminate  but  note 
reference  immediately  following. 

1  (e)— ACTION  AT  SEA— Elhnlnate 
and  substitute  following: 

"Information  about  the  sinking  or 
damaging  from  war  causes  of  war  or 
merchant  vessels  In  any  waters;  Infor- 
mation about  actual  or  impending 
enemy  attacks  on  the  continental 
United  States." 


1  (J)— SABOTAGE— Eliminate. 

1  (k)— PRODUCTION— Eliminate  and 
substitute  following: 

"New  or  secret  weapons,  identity  and 
location  of  plants  making  them;  secret 
designs,  formulas,  processes  or  experi- 
ments connected  with  the  war. 

"Rate  of  production  of  materiel  used 
in  or  for  specialized  military  operations. 

"Movement  or  transporatlon  of  war 
materiel." 


1  (m)— WAR  PRISONERS,  INTERN- 
EES, CIVILIAN  PRISONERS— Eliminate 
and  substitute  the  following: 

"Information  as  to  arrival,  move- 
ments, confinement  or  Identity  of  mili- 
tary prisoners  from  war  zones." 

SECTION  II,  PROGRAMS — Eliminate 
in  entirety. 

SECTION  in,  FOREIGN  LANGUAGE 
BROADCASTS— Eliminate    In  entirety. 

With  regard  to  foreign  language  pro- 
grams, however.  Broadcasters  sho\ild 
remember  that  all  provisions  of  the 
Code  still  in  effect  apply  equally  to  all 
broadcasts  including  those  in  languages 
other  than  English.  A  vigilant  check 
should  be  maintained  over  foreign  lan- 
guage broadcasts  at  all  times. 

The  identification  and  location  of  all 
American  military  units  In  Europe  may 
be  broadcast  up  to  and  including  May 
8,  1945,  but  their  subsequent  move- 
ments require  appropriate  authority 
under  the  Armed  Forces  section  of  the 
Code. 

A  continuance  of  the  excellent  co- 
operation received  from  the  American 
Broadcasters  since  the  war  began  Is 
earnestly  requested. 

Byron  Price 

Director  of  Censorship 

May  8,  1945 

On  May  9  Mr.  Price  issued  the 
following  note: 

The  Press  and  Broadcasters  Codes  are 
further  amended,  effective  at  once,  to 
eliminate  the  words  "information  about 
the  movements  of  the  President  of  the 
U.  S.  (including  advance  notice  of  any 
place  from  which  he  wUl  broadcast)", 
and  substitute  the  following:  "Advance 
information  on  routes,  times,  and 
methods  of  travel  by  the  President." 

The  language  eliminated  occurs  in 
the  Broadcasters  Code  under  1  (p),  and 
in  the  Press  Code  under  the  heading 
"General". 

Canadian  censorship  regulations 
were  slightly  relaxed  as  a  result 
of  VE-Day.  Broadcasters  can  now 
broadcast  all  weather  news.  Until 
VE-Day  the  Atlantic  coast  was 
still  under  weather  news  censor- 
ship. Certain  Canadian  European 
troop  movements,  naming  units, 
can  also  be  broadcast,  and  certain 
shipping  movements  may  now  be 
revealed.  A  censorship  on  current 
shipping  news  is  to  be  continued 
for  the  present.  A  revision  of  Ca- 
nadian censorship  regulations  will 
be  issued  soon  in  conjunction  with 
the  revised  U.  S.  censorship  code. 
Meanwhile  radio  stations  are  ad- 
vised to  contact  their  radio  cen- 
sors on  broadcasting  any  news  of 
which  they  are  doubtful. 


STROMBERG-CARLSON  Co.  has  re- 
ceived the  fourth  white  star  on  Its 
Army-Navy  "E"  flag. 
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You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000  Jewish   speaking  persons 
1,523,000  Italian   speaking  persons 
1,235,000  German  speaking  persons 
660,000  Polish    speaking  persons 
• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy.. 


SOaO  WATTS  DIRECTIONAL  OVER  NEW  TORK 
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"The  No.  1  rating  (43.6)  for  the  No.  1  national  pro- 
gram is  delivered  by  The  Buffalo  Evening  News 
station  WBEN  for  Bob  Hope." 

"Bing  Crosby,  with  a  22.9  nationally,  gets*** 37.6  in 
Buffalo  with  WBEN.  This  is  second  top  program 
for  which  WBEN  is  socking  away  solid  listening 
tabs." 

The  Billboard— April  21,  1945. 


#  Thanks  to  The  Billboard  for  telling  the 
world  that  WBEN  is  TOPS.  And  thanks  to 
Hope  and  Crosby  for  lining  up  those  listen- 
ers. Here's  the  rest  of  the  story: 

NBC's  eleven  out  of  Hooper's 
FIRST  FIFTEEN 

(C.  E.  Hooper  Oct.  1944— Feb.  1945) 


32  city 

WBEN 

averages 

rating 

Bob  Hope 

31.0 

43.6 

Fibber  McGee 

27.7 

35.9 

Charlie  McCarthy 

24.3 

31.7 

Bing  Crosby 

22.4 

37.6 

Jack  Benny 

22.1 

33.5 

Joan  Davis 

21.7 

28.6 

Mr.  District  Attorney 

21.2 

24.0 

Abbott  and  Costello 

19.7 

24.2 

Hildegarde 

19.6 

Not 

measured 

Eddie  Cantor 

18.2 

22.7 

Kay  Kyser  (1st  half  hour)  18.0 

19.7 

1^  Local  programming  on  WBEN  produces  comparable  high  ratings  for  both  national  spot  and  local  advertisers. 
VBEN  is  more  than  a  visitor  in  Western  New  York  homes.  WBEN  is  the  family  friend  of  thousands  who  rely  upon  this  NBC 
ffiliate  for  clean  entertainment,  sparkling  shows  and  reliable  news.  And  WBEN  thanks  these  good  people  for  their  loyal  support  of 
policy  that  makes  it  the  most-talked-of  as  well  as  listened-to  station  in  Western  New  York.  WBEN  delivers  Public  Service. 
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>Neef  KWK'5  Rush  Hughes^ 
Heard  Twice  Daily  on  Kansas  City's  WHB 


WHB  exploited  his  programs  with 
extensive"plug"annonncements,and 
a  two -month  showing  of  24- sheet 
posters  throughout  Greater  Kansas 
City.  In  six  months  on  the  air  over 
WHB  Rush  Hughes  has  become  a 
"top  name"  throughout  the  Kansas 
City  area,  producing  spectacular  re- 
sults for  sponsors  such  as  General 
Baking  (Bond  Bread).  Let  us  tell 
you  more  about  it,  and  about  avail- 
abilities on  these  two  WHB  shows. 


Out  here  in  Missouri,  where  people 
have  to  be  "shown",  folks  know  a 
good  thing  when  they  see  and  hear 
it!  That's  why  Rush  Hughes,  with 
his  "Song  and  Dance  Parade",  has 
a  4.9  Hooperating,  mornings  in  St. 
Louis  ...  and  has  already  earned  a 
4.7  in  Kansas  City  with  the  same 
type  of  show,  afternoons.  And  he's 
getting  more  popular  every  week! 
They  like  him  in  Missouri  . . .  and 
out  in  Kansas,  too! 

/ou'U  like  doing  P^X^ 
business  with 
WHB,  -  "the- 
station-with-agen- 
cy-point-of-view", 
where  advertisers 

•re  clients  who  must 

5et  their  money's 

vorth  in  results. 
If  you  want  to  sell 
che  Kansas  City 

narket,  WHB  is 
jonr  happy  Tai:A\.\xts\ 

For  WHB  Availabilities,  'Phone  DON  DAVIS 
at  any  of  these  "SPOT  SALES"  offices: 

KANSAS  CITY  Scarritt  Building  HArrison  1161 

NEW  YORK  CITY  .  .  .  400  Madison  Avenue  .  .  .  Eldorado  5-5040 

CHICAGO   360  North  Michigan  FRAnklin  8520 

HOLLYWOOD  .  .  Hollywood  Blvd.  at  Cosmo  .  .  Hollywood  8318 
SAN  FRANCISCO  5  Third  Street  EXbrook  3558 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 
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KCMO  Buys  160-Acre 
Site  for  Station,  Farm 

KCMO  Kansas  City  has  purchased 
a  160-acre  tract  north  of  the  city 
where  it  plans  to  make  a  model 
farm  as  a  background  for  radio 
facilities  which  will  be  built  there 
provided  the  FCC  grants  its  re- 
quest for  an  increase  in  power  to 
50,000  w  after  the  war. 

The  station  filed  a  request  for 
the  increase  from  5,000  w  in  No- 
vember, 1941.  Shortly  thereafter 
increases  in  power  were  frozen. 

KCMO  points  out  in  its  request 
for  the  increase  that  there  is  no 
station  of  more  than  5,000  w  serv- 
ing greater  Kansas  City  although 
such  cities  as  Tulsa,  Oklahoma 
City,  Des  Moines  and  others  have 
50,000  w  stations. 

KCMO  is  applying  for  50,000  w 
day  and  10,000  w  night  on  810  kc 
in  lieu  of  its  present  assignment  on 
1480  kc.  Tom  C.  Evans  and  C.  C. 
Payne,  co-owners  of  the  Crown 
Drug  Co.,  and  Lester  Cox,  KWTO 
Springfield,  Mo.,  are  each  one-third 
owners  of  KCMO.  E.  K  (Joe)  Has- 
tenbower  is  general  manager. 


WCMI  to  Join  CBS 

WCMI  Ashland,  Ky.,  250  w  on  1340 
kc,  will  join  CBS  June  15.  Station 
currently  is  a  Mutual  affiliate. 


BOB  HOPE,  NBC  comedian,  is  going 
overseas  this  summer  to  entertain  serv- 
ice men.  This  will  be  his  fourth  over- 
seas tour.  The  first  was  to  the  Aleuti- 
ans, second  Africa-Italy  and  third  to 
the  Pacific. 


It  brings 
RESULTS! 

Whether  spanking  is  an  effec- 
tive discipline  has  been  ques- 
tioned. There's  no  question 
about  the  efficacy  of 

WLAW 
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Serving  industrial  New  England 
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1,902,591  Residents 
of 

181  Cities  and  Towns 
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WEED  &  CO. 


YOCVM  LEAVES  CBS; 
RETVRISS   TO  KGHL 

RESIGNATION  of  Edward  Yocum 
as  director  of  station  relations  of 
CBS  Washington  on  May  5,  to 
enable  him  to  return  to  KGHL 
Billings,  Mont,  as 
general  manager, 
was  announced 
last  week. 
1  ,  f  Mr.  Yocum, 

sJjM        *      veteran  broad- 
caster    and  for 

y'l^'ufe^  several  years  an 

fc^  NAB  Board  mem- 
C^^  lm  CBS 
I  ^  •■i  Oct.  1,  1944,  to 
Mr.  Yocum  assume  the  new- 
ly-created p  o  s  i- 
tion  of  Washington  station  rela- 
tions director  under  Earl  H.  Gam- 
mons, Washington  director.  He  re- 
signed as  KGHL  general  manager 
to  accept  the  CBS  call.  Mr.  Yo- 
cum's  former  employers  have  con- 
sistently urged  him  to  return  and 
last  week  he  acceded.  He  resigned 
as  of  May  5  and  already  has  re- 
sumed KGHL  direction.  He  had 
been  with  KGHL  for  nine  years 
and  before  that  was  with  KGEZ 
Kalispell  and  KLPM  Minot,  N.  D. 

Joseph  H.  Ream,  CBS  vice-presi- 
dent, said  the  Washington  post 
would  not  be  filled  for  the  present. 
He  expressed  his  regret  at  Mr. 
Yocum's  departure  and  commended 
him  for  his  work. 


Associated  Store  Group 
Cited  for  Price  Practices 


ASSOCIATED  Merchandising 
Corp.,  New  York,  and  its  21  mem 
ber  department  stores,  large  users 
of  radio,  last  week  were  ordered  byj 
the  Federal  Trade  Commission  to 
discontinue  "knowingly  inducing  or 
receiving  any  discrimination  in 
price"  on  purchases  from  manu- 
facturers or  distributors  in  viola- 
tion of  the  Robinson-Patman  Act, 

The  Commission  found  that  AMC 
was  established  by  the  stores  as  a 
means  of  acting  collectively  to  ob- 
tain special  allowances  and  dis- 
counts, and  purchases  about  25% 
of  the  merchandise  handled  by  the 
members.  Its  operations  were  said 
to  be  discriminatory  toward  other 
department  stores. 


w 

I 

N 
N 


Page  64    •    May  14,  1945 


ROADCASTING    •    Broadcast  Advertising 


NORTH  CAROLINA 

IS  THE  SOUTH'S 

No.l  AGRICULTURAL 
STATE 


KLZ,  KIRO,  WDWS,  WHCV  Winners 
Of  City  College  Broadcasting  Awards 


FIRST  national  awards  of  merit 
for  the  most  effective  creation  of 
radio  programs  and  promotion 
plans  to  be  given  by  the  College 
of  the  City  of  New  York,  covering 
the  year  1944,  were  to  be  an- 
nounced today  by  Dr.  Harry  N. 
Wright,  CCNY  President. 

Winning  exhibits,  selected  from 
many  entries  by  broadcasters, 
agencies   and   program  producers 

!  throughout  the  country,  will  be  on 

'  display  at  the  Conference  on  Radio 
and  Business  to  be  held  at  the  col- 
lege, May  22-23. 

KLZ  Denver,  for  its  Highlights 
of  the  Rockies,  receives  an  award 

i  for  "the  most  effective  institutional 
commercial  radio  program  devel- 
oped by  a  station".  KIRO  Seattle, 
with  Swap  'n'  Shop,  wins  an  award 

■  for  "the  most  effective  direct-sell- 
ing commercial  program  developed 
by  a  clear-channel  station".  WDWS 

I  Champaign,  111.,  for  its  Sorority 
Charm  series  wins  the  award  for 
the   "most  effective  direct-selling 

'  commercial  program  developed  by 

'  a  local  channel  radio  station".  The 
program,  Let's  Make  a  Dress, 
wins  for  WHCU  Ithaca  the  award 
for  "the  most  effective  radio  pro- 

.  gram  developed  for  the  purpose  of 
increasing  the  station's  share  of 

\  the  local  audience". 

Hillman-Shane-Breyer,  Los  An- 

ji  geles,  for  the  This  Is  My  Story 
series,  receives  the  award  for  "the 

'  most  effective  radio  program  de- 
veloped by  an  advertising  agency". 
CBS'  Let's  Pretend  program  was 

*  judged  the  "most  effective  commer- 
'  cial  program  developed  by  a  radio 
'  network".  For  Calling  All  Girls, 

!  the  F.  W.  Ziv  Co.,  Cincinnati,  wins 
"  the  award  for  the  "most  effective 
program  developed  by  a  transcrip- 
tion producer". 
'     In  the  program  promotion  cate- 
'  gory,   Arthur    Kudner   Co.,  New 
'  York,  receives  the  award  for  "the 
most  effective  merchandising  direct- 

•  ly  to  the  public"  for  its  promotion 
of  the  General  Motors  Symphony 

'  of   the   Air.  Merchandising  done 
1  by  N.  W.  Ayer  &  Son,  New  York, 
for  Report  to  the  Nation  when  it 
Was   sponsored  by  a   number  of 


700  ON  YOUR  DIAL 


THE  NATION'S 


MERCHANDISE-ABLE 


electric  companies,  wins  for  this 
agency  the  award  for  "the  most 
effective  merchandising  to  and 
through  a  dealer  or  sponsor  organi- 
zation". 

Promotion  of  Food  Fair  by 
WEEI  Boston  was  rated  the  "most 
effective  station  promotion  of  a  lo- 
cal program".  WOWO  Fort  Wayne 
gets  the  network  program  promo- 
tion award  for  its  work  on  Amer- 
ica's Town  Meeting  of  the  Air. 
Award  for  the  most  effective  pro- 
motion of  a  locally  produced  spon- 
sored network  program  goes  to 
WLW  Cincinnati  for  its  promotion 
of  the  World's  Front  while  the  pro- 
motion of  WJR  Detroit  for  its  Vic- 
tory F.O.B.  wins  the  award  for 
the  best  station  promotion  of  a 
"locally  produced,  public  service 
network  program". 

Honorable  mentions  go  to  KDAL 
Duluth  for  "an  unusually  effective 
program  developed  to  increase  the 
station's  share  of  the  local  audi- 
ence", with  Open  House;  to  WEAF 
New  York  for  "unusually  effective 
sales  promotion  of  a  local  pro- 
gram," with  Mary  Margaret  Mc- 
Bride;  to  WHAS  Louisville  for 
"an  unusually  effective  commercial 
program,  with  Renfro  Valley  Gath- 
erin';  and  to  WTOP  Washington 
for  "an  unusually  effective  sales 
promotion  of  a  local  program," 
for  Let's  Learn  Spanish. 


MISHTER, 
WE  DON'T 
HIT  THE 


,     it's  purely  by  in- 

dent.  For  every   cro  s- 

to  --^^^  ^""Ind  lonely  farm  »n 
roads  village  -"^^  '.i^,  but  to 
;estony-broUeb-W>v„,^  ulous 
cover  the  prospero  ^.^^  „ 

roui-ll%'rf,:Vea  does  more 
aearsigr.al.Tb;  ^^^^  y 
busirvess  at.d  spen  ^^^^^  p,,, 

-aigbt  - 

together-  She 
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Pioneer  FM  Station  in 
the  Kansas  City  Area 


^  WELL-DRESSED 
IOWA  FARMER— 
(IN  A  PIG'S  EYE!) 

Farmer  Bill's  porkers  might  ap- 
prove of  this  get-up  .  .  .  but  any 
rural  lowan  would  know  it's  kinda 
queer. 


Congress  Action  Against  AFM  Seen 


(Continued  from  page  17) 


Folks  out  here  can  spot  a  phoney 
"farm  station"  just  as  quickly  as 
they'd  recognize  a  play-boy  farmer. 
When  a  station  gives  them  perhaps 
one  farm  program  a  day,  read  in 
a  suave  Eastern  accent,  they  don't 
tune  in  often. 

But  a  full-time  jarm  station  gives 
out  with  farm  news,  informatJon, 
and  real  live-talent — not  jive-rec- 
ords. That's  something  different — 
that's  what  they  get  from  KMA 
.  .  .  and  that's  why  KMA  gets  from 
them  twice  as  much  listener-mail 
as  any  other  station  in  this  great 
rural  area. 

Send  for  the  story  of  the  No.  1 
Farm  Station  in  the  No.  1  Farm 
Market  where  the  average  farm  in- 
come in  1943  was  $7,672  (with 
1944  estimated  to  have  been  20% 
higher!) 


KMA 

Blue  Network 

The  No.  1  Farm  Station 
in  the  No,  1  Farm  Market 


152  COUNTIES 
AROUND  SHENANDOAH,  lA. 


pointed  to  an  independent  survey 
made  for  the  NAB  in  1939  in  112 
cities  which  showed  that  in  no  city 
did  as  many  as  45%  of  the  mem- 
bers of  the  AFM  claim  to  be  mu- 
sicians or  teachers  of  music.  The 
rest  he  said,  were  fully  employed 
in  over  250  different  occupations 
ranging  from  fish  graders  to  phy- 
sicians. 

Control  of  the  AFM,  Mr.  Ryan 
continued,  therefore  rests  with 
nonmusicians  and  since  no  one  of 
the  700  locals  can  cast  more  than 
10  votes  regardless  of  the  size  of 
its  membership  a  handful  of  mem- 
bers can  outvote  the  concentration 
of  professional  musicians  in  the 
large  cities.  Although  the  New 
York  local  has  one-seventh  of  the 
membership,  he  added,  it  has  no 
representative  on  the  union's  in- 
ternational executive  board. 

Mr.  Ryan  testified  that  AFM 
quota  demands  on  stations  have  no 
relation  to  safety,  health,  working 
conditions  or  any  incident  of  em- 
ployment. They  are  of  no  benefit 
to  the  station  or  the  public  and,  he 
declared,  "it  is  my  firm  conviction 
that  these  forced  quotas  are  of  no 
use  to  the  union".  If  stations  were 
free  to  select  musical  talent,  he  ex- 
plained, they  would  find  local  per- 
formers to  attract  listeners  and, 
ultimately,  sponsors.  As  it  is,  he 
said,  stations  frequently  have  or- 
chestras which  serve  no  useful  pur- 
pose and  in  some  cases  the  sta- 
tions do  not  require  their  appear- 
ance "but  just  mail  out  the  checks". 

KDKA  Instance 

Mr.  Ryan  outlined  the  history  of 
the  platter  turner  dispute,  citing 
Petrillo's  plan  to  provide  2,000 
"make-work"  jobs  for  such  work 
which,  he  said,  "is  no  more  a  full- 
time  job  for  anyone  than  would  be 
the  placing  of  paper  in  a  type- 
writer as  separate  from  stenog- 
raphy". Since  recordings  are  used 
at  various  times  through  the  long 
broadcast  day,  Mr.  Petrillo's  fig- 
ure, he  added,  is  "conservative". 
Forced  hiring  of  musicians  as  plat- 
ter turners  would  be  "completely 
ruinous"  to  the  smaller  stations, 
he  said. 

Mr.  Ryan  told  the  Committee 
that  "one  of  the  most  striking  in- 
stances" of  the  use  of  arbitrary 
action  by  the  AFM  has  been  the 
union  ban  on  television  which  is 
"absolute".  As  a  result,  he  said, 
"the  entire  progress  of  experimen- 
tation in  certain  aspects  of  the  art 
is  being  delayed  with  resultant  loss 
not  only  to  broadcasters  and  mem- 
bers of  the  AFM  but  to  the  citi- 
zens of  our  country  who  expect  to 
find  employment  in  these  new  fields 
and  to  the  great  numbers  of  our 
citizens  who  will  ultimately  reap 
its  benefits  as  the  television  audi- 
ience". 

The  Committee  also  heard  testi- 
mony from  Mrs.  Fletcher  Hodges 
of  the  Junior  League  Club  of  Pitts- 
burgh which  has  been  writing 
scripts  for  Children's  Book  Shop, 
a  weekly  dramatized  educational 


sustaining  program  broadcast  un- 
til last  February  by  KDKA.  Mrs. 
Hodges  said  the  League  withdrew 
the  program  "on  principle"  when 
Mr.  Petrillo  required  that  a  fee  of 
$18  be  paid  whenever  the  program 
is  produced  on  a  transcription  for 
reasons  of  convenience.  She  said 
the  actors  and  musicians  partici- 
pating in  the  program  were  paid 
by  the  station  but  that  neverthe- 
less Mr.  Petrillo  wrote  Joseph  E. 
Baudino,  KDKA  general  manager, 
that  the  AFM  felt  it  would  be  un- 
wise to  make  an  exception  to  its 
policy  of  requiring  fees  on  tran- 
scriptions. 

Chairman  Lea  read  into  the  rec- 
ord a  communication  from  Joseph 
A.  Padway,  AFM  counsel,  declin- 
ing to  participate  in  its  hearings 
of  the  bills  before  it. 

Rep.  Monroney's  bill  would  out- 
law royalties,  forced  quotas,  stand- 
bys,  "featherbedding",  jurisdic- 
tional fights,  and  other  abuses 
[Broadcasting,  Feb.  19].  In  an  ar- 
ticle in  Ame7-ican  Magazine,  issued 
last  week,  Mr.  Monroney  declares 
that  Congress  "must  face,  and 
face  soon,  whether  a  new,  extraor- 
dinary power  by  union  leaders 
will  be  permitted.  I  refer  to  the 
'royalty'  method,  first  adopted  by 
Petrillo  and  now  demanded  by  John 
L.  Lewis  .  .  ." 

Referring  to  the  Government's 
inability  to  handle  Petrillo  under 
existing  laws,  Mr.  Moroney  con- 
tinues: "At  present  he  can  cripple 
the  networks  by  refusing  to  per- 
mit them  to  serve  stations  which 
do  not  employ  the  number  of  mu- 
sicians he  demands.  In  many  cases 
these  employes  are  'musicians'  by 
courtesy  only,  but  their  dues  go  to 
swell  Petrillo's  union  treasury.  If 
his  order  is  defied,  the  big-name 
bands,  which  are  the  lifeblood  of 
the  networks'  trade,  can  be  pulled 
out  at  a  word  from  Petrillo.  Thus 
is  monopolistic  control  practiced 
today". 


Petrillo  Orders  Movies 
To  Blacklist  Television 

ORDER  of  James  C.  Petrillo  to 
motion  picture  companies  not  to 
make  musical  sound  pictures  avail- 
able for  television,  is  the  latest 
move  in  the  AFM  chief's  program 
to  keep  television  without  music  as 
far  as  possible.  Since  his  order  of 
several  months  ago  forbidding 
AFM  members  to  appear  before 
the  television  cameras  at  any  price 
[Broadcasting,  Feb.  12],  Mr.  Pe- 
trillo has  evinced  no  interest  in 
discussing  with  television  broad- 
casters ways  and  means  for  their 
employment  of  musicians. 

If  musical  movies  are  taken 
away  from  television— and  there 
seems  little  likelihood  that  any 
picture  company  will  defy  the  mu- 
sicians' edict  for  the  benefit  of  a 
potential  competitive  medium— it 
will  make  a  serious  dent  in  video 
programming,  leaving  the  stations 
dependent  entirely  upon  records 
for  their  instrumental  music. 
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[Selection  of  President  Main 
!  Object  of  NAB  Board  Meeting 

^[       Full  Agenda  to  Be  Handled  at  Omaha  May  16-17 
Swelled  by  Annual  Convention  Cancellation 


WITH  SELECTION  of  an  interim 
successor  to  J.  Harold  Ryan  as 
president  of  the  NAB  as  the  pri- 
mary order  of  business,  the  trade 
association's  board  meeting  in 
Omaha  May  16-17  will  handle  a 
full  agenda,  swelled  by  the  cancel- 
lation of  the  annual  convention  of 
the  association  because  of  war  re- 
strictions. 

The  committee  to  select  the  pres- 
ident, headed  by  G.  Richard  Shafto, 
WIS  Columbia,  S.  C,  already  has 
concluded  tentatively  that  it  will 
not  recommend  a  permanent  pres- 
ident at  this  time,  because  a  num- 
ber of  the  best  prospects  are  in 
war  service  and  are  loath  to 
consider  non-government  assign- 
ments. Instead,  the  committee  will 
propose  that  Mr.  Ryan  be  succeed- 
ed by  another  broadcaster  on  an 
interim  basis,  to  serve  until  final 
victory  [Broadcasting,  April  30]. 

Might  Be  From  Committee 

Who  that  person  might  be  was 
in  doubt,  though  it  was  thought  he 
might  well  be  selected  from  among 
the  six-man  committee  itself.  In 
addition  to  Messrs.  Ryan  and 
Shafto,  the  committee  comprises 
Don  S.  Elias,  WWNC  Asheville; 
James  D.  Shouse,  WLW  Cincin- 
nati; Paul  W.  Morency,  WTIC 
Hartford,  and  John  J.  Gillin  Jr., 
WOW  Omaha. 

All  save  three  of  the  board's 
membership  of  26  are  expected  to 
be  present  in  Omaha.  William  B. 
Ryan,  KFI  Los  Angeles,  will  be 
absent  because  of  duties  incident 
to  the  San  Francisco  Security  Con- 
i  ference.  Mr.  Elias  may  not  attend 
because  of  recent  minor  surgery. 
P.  M.  Russell,  NBC  Washington 
vice-president,  confined  to  a  sickbed 
by  recurrence  of  a  respiratory  at- 
tack, was  not  expected  to  be  well 
enough  to  attend. 

It  is  expected  Mr.  Ryan,  whose 
tenn  expires  July  1  and  who  then 


It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 


There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 

CHNS  •  BROADCASTING 
HOUSE,  Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


proposes  to  return  to  his  vice-pres- 
idency of  the  Fort  Industry  Co. 
stations,  will  accede  to  a  request 
that  he  remain  an  additional  month 
or  so  to  break  in  his  successor.  The 
board  made  a  definite  commitment 
to  Mr.  Ryan  when  he  assumed  the 
presidency  April  a  year  ago  that 
he  would  not  be  detained  beyond 
July  1. 

Immediate  hopes  for  a  conven- 
tion or  annual  meeting  this  year 
of  the  full  membership  were  blast- 
ed last  week  after  V-E  Day  when 
the  Office  of  Defense  Transporta- 
tion asserted  the  travel  ban  would 
remain  in  force.  Should  conditions 
improve,  however,  it  is  entirely 
possible  that  a  meeting  will  be  set 
later  in  the  year — anytime  before 
1945  rings  out. 

The  NAB  membership  is  at  an 
alltime  high,  totaling  704.  Of 
these,  655  are  active  station  mem- 
bers and  39  associates.  Of  the  ag- 
gregate, 634  are  standard  stations, 
IG  FM,  2  network,  1  television  and 
the  balance  associates.  Since  last 
February,  15  additional  members 
have  been  admitted.  In  1940  the 
membership  totaled  422,  as  against 
the  current  704. 

Highlighting  the  two-day  meet- 
ing will  be  such  matters  as  revi- 
sion of  NAB  by-laws,  miscellaneous 
in  character;  appraisal  of  the 
Broadcast  Measurement  Bureau, 
with  Hugh  Feltis,  president,  to 
present  the  report  and  with  Glenn 
Bannerman,  president  of  the  Ca- 
nadian Assn.  of  Broadcasters,  to 
relate  his  organization's  experi- 
ences; proposal  for  an'  Academy 
of  Radio  Arts  and  Sciences;  con- 
sideration of  the  proposed  new 
NAB-AAAA  standard  form  of  con- 
tract; agency  recognition  proced- 
ures; audience  measurement  de- 
velopments, and  retail  sales  prog- 
ress report,  based  on  the  San  An- 
tonio experiment  at  Joske's. 

In  the  labor  field,  the  board  will 
consider  recommendations  dealing 
with  proposed  enlargement  of  its 
labor  relations  bureau,  which  would 
swell  the  budget  to  a  figure  of  pos- 
sibly $60,00C  to  $75,000  a  year. 
General  activities  relating  to  em- 
ploye-employer relations  will  be 
covered. 

The  FCC's  new  policy  on  license 
renewals,  as  well  as  other  trends 
in  regulation,  are  on  the  agenda, 
along  with  proposals  on  revision 
of  office  forms  and  practices,  in- 
dustry research,  radio  set  stand- 
ards and  other  matters  which  have 
been  perennials  on  its  agenda. 


HESTEN  &  ANDERSON  Co.,  Fairfield, 
la.,  maker  of  Hobby  tools,  plans  to 
enter  radio  for  the  first  time  using  spot 
announcements  In  five  markets.  Sched- 
uled to  start  within  a  few  weeks,  spots 
will  be  used  In  Des  Moines,  Hartford, 
Chicago,  Minneapolis  and  New  York. 
Agency  is  Dudley  Rollinson  Co.,  New 
York. 


c.  o.  hooper,  inc.  says  that  in  au- 
gusfa,  georgia,  WGAC  has  64%  of 
fhe  audience  in  the  morning,  57.7% 
in  the  afternoon,  some  WGAC  daytime 
shows  have  ratings  over  18.0.  one 
local  favorite  fakes  an  84%  share  of 
the  audience,  hooper  shov/s  WGAC  to 
have  a  daytime  average  of  56%  more 
listeners  in  augusta  than  all  other 
stations  combined,  nighttime  perform- 
ance equally  amazing  on  the  super 
hooper  blue  net  station  in  augusta, 
georgia,  WGAC. 
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band  all  those  who  contributed  to 
the  victory. 

From  San  Francisco,  Conference 
delegates  spoke  to  the  nation  and 
the  world;  Congressmen  and  Sen- 
ators were  heard  from  Washing- 
ton; crowd  scenes  were  described 
from  Times  Square;  typical  fami- 
lies, soldiers,  sailors  and  marines 
...  all  aired  their  personal  reac- 
tions and  tributes  on  the  most 
consistent  series  of  radio  programs 
yet  known. 

Network  Interviews 

Roy  Porter,  NBC  Paris  corre- 
spondent, interviewed  Margaret 
Ecker  of  Canadian  Press,  only 
wDman  present  at  the  surrender. 
From  a  Boeing  B-29  plant  in 
Seattle,  CBS  Correspondent  Nor- 
man Runions  of  KIRO  interviewed 
three  aircraft  workers.  Mutual 
broadcast  V-E  Day's  effect  on  an 
Army  post  from  Ft.  Sheridan,  111., 
and  the  Blue  described  reactions  of 
an  American  family  in  Cleveland. 

At  3  p.m.  King  George  VI  was 
heard  on  four  networks  followed 
by  Secretary  of  State  Stettinius 
and  other  foreign  ministers  speak- 
ing from  San  Francisco. 

At  6:01  p.m.,  NBC  observed  one 
minute  of  silence,  commemorating 
the  end  of  the  war  in  Europe. 

Networks  observed  their  usual 
closing  hours. 

For  one  full  hour  after  the  Pres- 
ident's announcement,  OWI  took 
over  all  shortwave  facilities  on  the 
East  Coast,  beaming  the  news  to 
Europe  and  Africa  in  four  lan- 
guages. Armed  Forces  Radio  Serv- 
ice doubled  its  usual  operation 
schedule,  feeding  network  programs 
as  normally  but  also  sending  news 
to  the  Army  Communications  Serv- 
ice point-to-point  system  of  the 
Army  Signal  Corps.  A  special 
transcribed  program,  starring  Hol- 
lywood and  theater  celebrities  who 
have  previously  participated  in 
AFRS  programs,  was  sent  out  by 
AFRS  from  Hollywood. 

England's  Reaction 

BBC,  beaming  from  Britain  to 
the  U.  S.,  sent  Churchill's  address 
and  followed  it  by  on-the-scene 
interviews  with  American  service- 
men. BBC  also  sent  a  color  de- 
scription of  London's  reaction,  the 
King's  speech  and  comments  by 
outstanding  United  Nations  lead- 
ers. 

Unconfirmed  surrender  repoi-t  by 
the  Associated  Press  on  May  7 
brought  on  one  of  the  most  hectic 
days  in  radio  liistory.  News  com- 
mentators, inclined  to  be  skeptical 
after  the  AP  fiasco  of  April  28, 
again  confronted  a  major  problem 
in  news  handling.  Program  direc- 
tors contended  with  an  on-again 
off -again  situation,  with  their  regu- 
lar broadcasts  first  cancelled  and 
later  reinstated. 

Radio  generally  followed  a  cau- 
tious policy  on  the  Edward  Ken- 


nedy bulletin,  but  networks  kept 
up  running  coverage  of  national 
reaction  to  what  became  almost  im- 
mediately the  public's  V-E  Day. 
CBS  and  NBC  canceled  most 
morning  commercial  programs,  but 
MBS  and  the  Blue,  by  and  large, 
retained  their  sponsored  broad- 
casts. 

First  on  the  air  with  the  flash 
was  Blue,  which  the  week  be- 
fore had  given  most  network  play 
to  the  AP  bulletin  from  San  Fran-, 
Cisco.  Broadcasting  the  surrender 
report  at  9:35:30  Ji.m.,  Blue 
beat  its  nearest  competitor,  CBS, 
by  only  20  seconds.  Throughout  the 
morning,  Blue  repeatedly  warned 
listeners  of  the  story's  unofficial 
status.  At  11:21  a.m.,  the  net- 
work broke  into  Breakfast  in  Holly- 
wood with  SHAEF's  "no  authori- 
ization"  statement. 

CBS  Analyst  Robert  Trout  read 
the  Kennedy  bulletin  at  9:35:50 
and  CBS  promptly  went  all  out  in 
its  coverage.  CBS  resumed  normal 
operations  at  2:30  p.m.  At  11:31 
Mr.  Trout  read  a  statement  by 
ABSIE  which  supported  AP's  story 
and  seven  minutes  later,  he  told  oi 
the  conflicting  statements  bj 
ABSIE  and  SHAEF. 

Marrow  Explains 

In  a  special  CBS  broadcast  from 
London  at  noon,  Edward  R.  Mur-, 
row  said,  "Both  President  Trumar^ 
and  Prime  Minister  Churchill  wertf« 
prepared  to  make  the  official  state 
ment  about  a  minute  or  two  ago 
But  Marshal  Stalin  has 
agreed  .  . 

After  its  9:37  broadcast  of  th 
AP  story,  NBC  started  bringin 
in  domestic  and  foreign  correspon 
dents  for  possible  clarification  an 
loc^  reaction  to  the  report.  Be 
tween  newscasts  the  network  air 
musical  programs,  resuming  nor 
mal  operations  at  12:58  p.m 
NBC's  news  and  special  events  de 
partment  had  crews  stationed  a, 
various  key  points  in  New  Yorl 
and  a  mobile  transmitter  readj 
for  use  in  the  event  of  official  an 
nouncement  of  V-E  Day. 

WNBT,  NBC  New  York  tele 
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vision  station,  broadcast  scenes  of 
Times  Square  crowds  celebrating, 
with  Steve  Ellis  announcing  the 
field  pickup. 

Mutual  began  its  operation  day 
an  hour-and-three-quarters  earlier 
than  usual,  with  Birger  Jacobsen 
speaking  from  Stockholm  describ- 
ing the  announcement  of  surrender 
by  Doenitz.  The  morning  was  filled 
with  special  broadcasts,  newscasts 
from  various  points  in  and  out  of 
the  States,  and  several  "color"  pro- 
grams giving  local  reaction.  MBS 
went  back  to  its  normal  schedule 
at  1:45  p.m. 

WOR  New  York  threw  aside  its 
regular  program  schedule,  devoting 
the  entire  morning  up  to  1:40  p.m. 
to  special  newscasts  and  broadcasts 
centering  around  the  surrender  re- 
port. Other  New  York  stations  gen- 
erally observed  their  normal 
schedules  except  for  addition  of 
extra  newscasts. 

West  Coast  Ceremonies 

From  Hollywood,  CBS  brought 
in  Road  to  Victory,  produced  by 
Charles  Vanda,  and  Free  Men 
Have  Done  It  Again,  written  and 
produced  by  Norman  Corwin. 
These  were  broadcast  8-10  p.m. 
(EWT). 

NBC  western  division  put  on  a 
program  featuring  ambassadors  at 
the  United  Nations  Conference, 
San  Francisco,  as  well  as  a  show 
from  Oceanside,  Cal.  military  camp 
during  which  Bob  Hope  inter- 
viewed G.I.'s.  The  San  Fernando 
Mission  bells  rang  out  on  the  NBC 
program  of  historic  bells  across 
the  country.  Similar  programs 
ranging  from  five  to  fifteen  min- 
utes were  fed  to  the  networks 
throughout  the  day. 

Mutual-Don  Lee  had  a  half-hour 
montage  broadcast,  Man  Fights 
for  Liberty,  which  originated  from 
Hollywood.  Cross-country  pickups 
on  Main  Street,  USA  culminated 
in  a  man-in-the-street  interview 
from  Hollywood  and  Vine.  Policy 
of  Don  Lee,  regional  net,  included 
substitution  of  OWI  or  V-E  Day 
or  War  Bond  copy  for  spot  an- 
nouncements, except  where  spon- 
sors had  already  submitted  copy  in 
keeping  with  the  day.  Program  on 
United  Nations  Conference  dele- 
gates' reaction  was  fed  to  the  net- 
work via  KFRC  San  Francisco 
outlet. 

Blue  maintained  a  nearly  nor- 
mal broadcast  schedule  with  30- 
second  news  inserts  preceding  each 
program. 

Canadian  Observance 

Canadian  stations  cancelled  most 
commercial  programs  on  V-E  Day, 
featuring  special  broadcasts,  pre- 
pared some  time  ago.  The  Canadian 
Broadcasting  Corp.  featured  spe- 
cial programs  from  the  moment 
the  official  announcement  in  Eu- 
rope was  made  that  Germany  had 
surrendered.  Arrangements  had 
been  made  in  advance  to  broadcast 
reaction  of  the  news  at  various 
points  across  the  Dominion,  and 
special  features  were  also  aired 
from  Ottawa,  London,  Washing- 
ton  and    San   Francisco.  Special 


CBS  V-E  Show  Hit 

NORMAN  CORWIN'S  spe- 
cial V-E  Day  drama,  On  a 
Note  of  Triumph,  first  aired 
on  CBS  9-10  p.m.,  EWT, 
May  8,  evoked  such  phenome- 
nal audience  re£.ction  that 
the  network  rebroadcast  the 
entire  program  Sunday,  11- 
12  p.m.  EWT,  from  Holly- 
wood. Last  summer,  when  the 
Allies  broke  through  in 
France,  Mr.  Corwin  dropped 
his  work  on  the  Columbia 
Presents  Corwin  series  to  de- 
vote full  time  to  prepara- 
tion of  the  V-E  Day  story. 
Martin  Gabel  narrated,  with 
Lud  Gluskin  conducting  the 
orchestra  in  music  written  by 
Bernard  Herrmann,  CBS 
Symphonic  conductor. 


dramatic  and  musical  programs 
were  broadcast. 

V-E  Day  was  video  day  for  tele- 
vision set-owners  in  the  New  York- 
Schenectady  -  Philadelphia  area 
when  a  14-hour  sight-and-sound 
program,  television's  most  ambi- 
tious effort  to  date,  presented  by 
NBC,  under  the  supervision  of 
John  F.  Royal,  vice-president,  was 
broadcast  by  WNBT  New  York  and 
sent  over  the  country's  first  tele- 
vision network  to  WRGB  Schenec- 
tady and  WPTZ  Philadelphia. 

Starting  at  8:54  a.m.  with  Pres- 
ident Truman's  announcement  that 
the  war  in  Europe  had  ended  and 
highlighted  by  the  first  television 
appearance  of  Mrs.  Eleanor  Roose- 
velt, who  warned  civilians  against 
apathy  and  war-weariness,  the  pro- 
gram concluded  with  a  filmed  per- 
formance of  Verdi's  "Hymn  to  the 
Nations"  by  the  NBC  Symphony 
Orchestra  conducted  by  Toscanini. 

WCBW  Program 

The  CBS  video  station,  WCBW 
New  York,  put  on  a  two-hour  eve- 
ning program,  prepared  for  V-E 
Day  under  the  supervision  of  Gil- 
bert Seldes,  director  of  CBS  tele- 
vision programs.  Arthur  Godfrey, 
Allan  Jackson,  John  Reed  King, 
Dwight  Cooke  and  Ruth  Woodner 
reported  late  news  and  interviewed 
American  and  foreign  servicemen 
and  correspondents.  A  summary  of 
the  war,  including  '  what  we  have 
destroyed",  "what  it  cost"  and 
"what  remains  to  be  done",  utili- 
ized  still  and  motion  pictures,  ani- 
mations, maps  and  charts,  prepar- 
ed by  Harry  Cassirer,  video  news 
and  picture  editor,  was  presented 
by  Mr.  Cassirer,  Mr.  Jackson  and 
Mr.  Cooke. 

Films  made  Monday  and  Tuesday 
by  RKO  Television  in  the  news- 
room and  executive  offices  of  Blue, 
depicting  the  activity  of  cov- 
ering such  a  major  news  event  a? 
V-E  Day,  were  a  feature  of  a  two- 
hour  video  program  presented  by 
the  network  in  cooperation  with 
WABD,  DuMont  station  in  New 
York,  which  telecast  it  from  8- 
10  p.m.  Tuesday  evening.  Chester 
L.  LaRoche,  vice-chairman  of  Blue, 
Mark     Woods,     president,  and 
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xV.  COMPETENT,  well-tffiined 
Merchandising  Staff  is  "At  Your 
Service"  to  promote  your  program 
and  products.  They  do  it  with  per- 
sonal letters  to  dealers,  calls  on  key 
jobbers,  courtesy  announcements 
and  newspaper  space. 
WTAD  -  Advertised  products  take 
the  lead  in  this  rich  farming  and 
industrial  market  because  WTAD 
is  the  station  with  more  listeners 
than  all  other  stations  in  the  area 
combined,  according  to  Hooper 
Station  Listings,  Fall,  1944. 


Vse  ViTTAD  and  KGLO 

Mason  City,  Iowa 
A  Natural  Conib'iiialion 


Thomas  Velotta,  acting  director  of 
news,  were  filmed. 

Second  half  of  the  Blue  telecast, 
which  was  supervised  by  Paul  B. 
Mowrey,  manager  of  the  network's 
television  division,  consisted  of  in- 
terviews with  a  representative  of 
every  liberated  nation  in  Europe, 
arranged  in  cooperation  with  OWI, 
and  films  of  the  European  and 
Pacific  wars. 

Typical  V-E  Day  coverage  for 
individual  stations  follows: 

WOR  New  York  stayed  fairly  close  to 
Mutual  with  exception  of  a  special 
V-E  Day  religious  broadcast  by  out- 
standing churchmen  of  all  faiths.  WOR 
also  carried  the  official  New  York  City 
V-E  Day  celebration  direct  from  Cen- 
tral Park  Mall  and  then  at  8:15  p.m. 
carried  a  rebroadcast  of  the  speeches 
made  by  President  Truman  and  Prime 
Minister  ChurchUl. 

In  Washington  WRC  supplemented 
NBC  coverage  by  presenting  a  warmup 
broadcast  from  outside  the  White 
House  gates  prior  to  President  Tru- 
man's Peace  Proclamation.  This  was 
followed  by  color  and  reaction  pickups 
from  Capitol  Hill,  direct  reports  from 
the  Army  and  Navy  and  man-on-the- 
street  pickups. 

WWDC  broadcast  from  the  UP  Radio 
and  Washington  City  News  Service 
newsroom. 

WOL  keynote  was  one  of  thanksgiv- 
ing. Local  programs  included  a  re- 
ligious broadcast  from  Washington  Ca- 
thedral, a  description  of  turning  on 
the  Capitol  Dome  lights  for  the  first 
time  since  Pearl  Harbor  and  Interviews 
with  Government  workers. 

In  Hartford,  Conn.,  WTIC  broadcast 
a  program  featuring  Gov.  Raymond  E. 
Baldwin,  representatives  of  the  Protes- 
tant, Jewish  and  Catholic  faiths  and  a 
choir  of  200  mixed  voices.  In  addition 
WTIC  had  its  mobile  unit  on  the  streets 
picking  up  interviews.  WDRC  also  car- 
ried Gov.  Baldwin's  victory  talk  and 
two  talks  by  Mayor  Mortensen.  Street 
broadcasts  aired  the  views  of  the  citi- 
zens, while  local  and  state  news  reac- 
tion was  carried  from  the  newsroom  of 


THIS  IS  IT — the  V-E  Day  control  booth  and  the  men  who  set  it  up  and 
operated  it,  piloting  the  military  messages  from  all  over  the  world 
through  to  the  networks  and  shortwave  transmitters  beamed  to  Latin}  iiii 
America  and  overseas.  Left  to  right  they  are  Lt.  Col.  Francis  H.  Menagh,' 
radio  engineer,  Army  Communications  Service;  Col.  Carl  Hatch,  assistant  * 
chief,  ACS;  Maj.  Gen.  Frank  E.  Stoner,  chief  of  ACS;  Maj.  Albert 
Wharfield,  overseas  liaison  officer,  Radio  Branch,  BPR. 


the  Hartford  Courant.  WHTD  augment- 
ed its  coverage  with  a  special  bulletin 
board  in  front  of  the  studios. 

Special  V-E  Day  broadcasts  carried 
by  WTAG  Worcester,  Mass.,  included  a 
show  In  which  a  returned  veteran,  a 
war  worker  and  a  nurse's  aid  gave  re- 
actions to  victory  in  Europe.  Messages 
also  were  broadcast  by  representatives 
of  the  leading  faiths  and  by  Mayor 
Bennett  as  well  as  other  civic  leaders. 

Lines  to  the  newsroom  of  the  Chris- 
tian Science  Monitor  were  installed  by 
WCOP  Boston  and  most  of  the  local 
news  coverage  originated  there  during 
V-E  Day.  Other  coverage  featured  a 
program  from  the  Boston  Blood  Bank, 
broadcasts  of  special  religious  mes- 
sages, a  talk  by  Gov.  Tobln  of  Massa- 
chusetts, the  Mayor  of  Boston,  Sena- 
tors Walsh  and  Saltonstall  and  from 
prominent  service  personnel.  WEEI  car- 
ried an  exclusive  broadcast  of  the  offi- 
cial V-E  Day  ceremonies  for  the  Com- 
monwealth of  Massachusetts  direct 
from  the  State  House. 

Detroit  listeners  heard  a  broadcast, 
carried  by  all  stations  and  arranged  by 
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Army    Public    Relations,    on  which 
wounded  veterans  of  the  Pacific  War!  1"' 
told  about  the  necessity  of  continuing 
full    production.    Veterans    also    werei  Z 
taken  on  a  tour  of  Detroit  radio  sta-f 
tions  by  S/Sgt.  Art  Sutton,  former  De- 
troit producer  and  newscaster. 

V-E  Day  coverage  by  WGAB  Cleveland^ 
included  an  exclusive  broadcast 
Gov.  Frank  Lausche  direct  from  Co- 
lumbus. The  city  was  extremely  sub- 
dued, but  hungry  for  information  as 
evidenced  by  the  large  crowds  thati  ijij 
gathered  around  the  WGAB  mobile  f 
unit  while  man-on-the-street  broad- 
casts were  being  carried. 

WGN  Chicago  aired  a  broadcast  from- 
the  Medinah  Temple  with  Gov.  Dwight' 
H.  Green  of  Illinois,  Col.  B.  B.  McCor- 
mack,  editor  and  publisher  of  the  Chi-!  Oli 
cago  Tribune,  the  Most  Bev.  SamueJ 
A.  Strltch,  archbishop  of  Chicago,  Bab-I 
bl  Jacob  Singer  of  Temple  Mlzpah,  RtJ 
Rev.  Adalbert  R.  Kretzman,  pastor  of  hp 
Evangelical  Church  of  St.  Luke,  par-!  ki 
ticipating.  The  WGN  Symphony  Orches-! 
tra    provided    the    music.    WGN    alsol  h 
broadcast  interviews  with  V-E  Day  ceH  V 
lebrants  from  State  St.  and  service  can-: 
teens. 

Reaction  was  covered  on  WMAQ  by!  \l 
Alex  Drier  and  Clifton  Utley.  On-the- 
street   programs   were  broadcast  fron 
State  &  Madison  Sts.  with  Don  Elder 
and   Gregg  Donovan   interviewing  ci- 
vilians  and  servicemen.   Gov.   Green's|  * 
victory  proclamation  was  carried  and'  " 
WMAQ  added  to  its  coverage  by  feed-|  f 
Ing  programs  to  the  State  St.  CouncilJIt 
public  address  system. 

WBBM  carried  a  special  reactlori 
broadcast  from  the  Kankakee  Ord-fE 
nance  Works.  George  Watson.  WBBIV 
announcer,  interviewed  the  officers  ant 
crew  of  a  Coast  Guard  ship  enrouti 
from  the  European  Theater  to  the  Pa^ 
cific. 

WIND  featured  consuls  of  Brltainfift 
China,  France  and  Russia  as  well 
Mayor  Kelly  and  Gov.  Green,  In  a  spe- 
cial broadcast.  Station  also  carried  a 
program  specially  written  by  the  North^ 
western  Playshop  members,  revealing 
the  students'  reaction  to  V-E  Da^ 
news. 

WJJD  broadcast  a  two-hour  produc-|n( 
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tion  "Prayer  of  Permanent  Peace"  hlgh- 

lUghtlng  by  local  religious  leaders. 

In  St.  Louis  KXOK  canceled  all  reg- 
ularly-scheduled programs  to  bring  Its 
listeners  statements  from  Gov.  Phil  M. 
Donnelly  of  Missouri,  Gov.  Green  of 
Illinois,  and  Mayor  Aloys  P.  Kaufmann 
of  St.  Louis  as  well  as  special  V-E  Day 

I  services    from   the    Soldiers  Memorial 
and  Christ  Church  Cathedral. 
WIL,  an  independent,  through  a  pre- 

,  arrangement  with  KWK,  was  able  to 
carry  nearly  every  Mutual  pickup  that 
day  including  the  5-Star  speeches.  Pul- 
ton Lewis  jr.'s  Congressional  interviews 

land   the   United   Nations'   talks  from 

jSan  Francisco. 

Commercials  Canceled 

I    All    commercials    were    canceled  by 
WPTF  Raleigh  and  the  local  coverage 
lll  of  V-E  Day  included  speeches  by  Gov. 
]li  R.  Gregg  Cherry,  Josephus  Daniels  and 
'['prominent    members    of    the  Raleigh 
1  iMinisterial  Assn.  A  special  Coast  Guard 
program  was  aired  late  in  the  day,  In- 
(  eluding  a  transcribed  speech  by  the 
[plate  President  Roosevelt, 
til    In  Philadelphia  WFIL  used  20  jour- 
nalism students  from  Temple  U.  to  re- 
port local  color.  WFIL  news  personnel 
.handled  world  news  from  the  studios 
^  and  broadcasts  from  strategic  points  In 
Philadelphia,   while    the  Temple  stu- 
dents were  assigned  to  posts  through- 
:  out  the  city  to  report  neighborhood  re- 
;'jactlon  and  color. 

WRVA  Richmond,  Va.,  broadcast  spe- 
3ial  thanskgiving  services  and  messages 
such  as  the  Interfaith  V-E  Day  pro- 
'Bgram  representing  the  three  major 
'Walths.  Later,  returned  veterans  from 
TMcGuire  General  Hosj)ital  were  heard, 
■'■'followed  by  a  program  from  the  Nor- 
'-■ifolk  studios  of  ■WRVA  utilizing  talent 
'l*from  the  Amphibious  Flotillas.  Special 
f  ceremonies  were  picked  up  from  Camp 
■■I  Lee,  the  windup  being  a  united  service 
I  Df  thanksgiving  for  people  of  all  faiths 
,Lfrom  the  First  Baptist  Church  in  Rich- 
(Lmond. 

V-E   Day   caused   KDYL    Salt  Lake 
..CJlty  to  cancel  all  commercials  for  10 
:  tiours,  to  present  a  series  of  programs 
.  reflecting  Salt  Lake  and  Utah  reaction. 
Dne  of  the  highlights  was  a  religious 
;ervice  featuring  representative  church 
leaders.  KDYL  also  kept  a  long  list  of 
ausiness  and  civic  leaders  informed  of 
;he  developments  by  telephone.  Other 
■.pedals  included  a  man-on-the-street. 
ind  a  remote  from  the  Union  Pacific 
-oundhouse,  as  well  as  statements  from 
I  ;he  American  Legion  Post  Commanders, 

i;he  Veterans  of  Foreign  Wars  and  a 
proclamation    from    Gov.    Herbert  B. 
iMaw. 
.1  In  Denver  KLZ  carried  considerable 
J  let  work,  but  presented  a  series  of  pre- 
viously transcribed  programs  featuring 
.  I   roundup  of  prominent   citizens  of 
I  Colorado.  All  commercials  with  the  ex- 
-•eption  of  news  were  canceled  Tuesday. 
Network  was  the  backbone  of  WWL 
'programming,    although    It    carried  a 
,.;^faval  ceremony  from  the  Federal  Build- 
Lng  in  New  Orleans,  a  broadcast  from 
C'.he  study  of  Archbishop  Rummel  of 
[;;he  Archdiocese  of  New  Orleans,  who 
[  jonducted  a  V-E  Day  religious  program 
issisted  by  the  Schola  Cantorum.  Jill 
1  rackson   and   John   Kent  Interviewed 
;fnen  and  women  on  the  streets.  Vlce- 
■■;onsuls  of  the  various  United  Nations 
epresented  in  New  Orleans  also  were 
leard.  Another  feature  was  a  program 
llrect  from  the  production  line  of  Con- 
loUdated  Vultee  Aircraft. 
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merclal  copy  to  sponsor  ldentiflcatI6n, 
and  canceled  spot  announcements.  As 
special  feature  presented  15-mlnute 
V-E  Day  Program  of  Prayer. 

KMTR  Hollywood  in  several  Instances 
canceled  regular  commercial  shows,  with 
specially  prepared  programs  both  live 
and  transcribed,  inserted  In  normal 
schedule. 

KFAC  Los  Angeles  continued  Its  reg- 
ular broadcast  schedule  with  V-E  Day 
scripts  previously  submitted  by  spon- 
sor or  agency  handling  commercial  pro- 
grams. 

KF^WB  Hollywood  identified  sponsors 
but  dropped  commercial  shows  for  pro- 
gram features  varying  from  one-minute 
prayers  to  rebroadcasts  of  former  im- 
portant programs  pertaining  to  war's 
progress.  Utilizing  facilities  of  Its  hook- 
up with  KYA  San  Francisco  for  United 
Nations  Conference,  station  also  pre- 
sented man-on-the-street  Interviews 
from  that  city. 

KECA  Los  Angeles,  Blue  aSiliate,  set 
aside  its  local  programnilng  to  pick  up 
network  special  features  during  the 
,day  and  in  addition  revised  commer- 
cial announcements  to  fit  the  occasion. 

KPI  Los  Angeles,  NBC  affiliate,  sus- 
pended all  local  programming  until 
4:15  p.m.  (PWT)  after  which  It  re- 
leased only  sponsor  credit  and  an- 
nouncements pointed  towards  signifi- 
cance of  V-E  Day. 

KPAS  Pasadena,  Cal.,  through  facili- 
ties of  Universal  Broadcasting  Co.,  pre- 
sented V-E  Day  reactions  at  United 
Nations  Conference. 

KWKW  Pasadena,  Cal.,  programmed 
OWI  V-E  Day  announcements  and  via 
remote  broadcasts  from  Victory  Hoiise 
in  front  of  Pasadena  (Cal.)  Post  Office 
and  from  Alhambra  (Cal.)  Theatre  in- 
terviewed public  officials  of  these  two 
cities. 


INSTITUTE  for  American  Democracy, 
New  York,  following  a  series  of  tests  on 
several  stations,  is  preparing  to  extend 
to  a  larger  group  a  special  project  call- 
ing for  presentation  of  Institute  radio 
scripts  by  local  personages. 


HOOPER  RELEASES 
RATINGS  ON  V-E  DAY 

DAYTIME  listening  increased 
more  than  100%  over  normal  on 
Monday  and  Tuesday  of  last  week, 
according  to  a  special  survey  con- 
ducted by  G.  E.  Hooper  Inc.  for 
NBC.  Sets-in-use  figures  for  Mon- 
day, May  7,  beginning  at  11  a.m. 
and  running  to  6  p.m.  averaged 
33.1,  up  113%  from  the  14.7  aver- 
age for  the  same  hours  of  Mon- 
day, April  9.  Tuesday,  May  8,  day- 
time listening  from  8  a.m.  to  6 
p.m.  averaged  33.1,  up  127%  from 
the  14.6  average  of  April  10. 

Evening  listening,  6-10:30  p.m., 
averaged  38.2  on  Monday,  up  16% 
from  the  32.9  average  for  Monday 
evening,  April  16,  and  Tuesday 
evening  averaged  34.2,  up  10% 
from  the  evening  sets-in-use  aver- 
age of  31.2  for  Tuesday,  April  17. 

Peak  listening  half-hour  of  the 
t^wo-day  period  was  9-9:30  a.m. 
Tuesday,  when  63.1%  of  the  na- 
tion's sets  were  in  use  to  bring  to 
the  public  the  V-E  Day  announce- 
ment of  President  Truman,  a  fig- 
ure 389%  higher  than  the  12.9  sets- 
in-use  figure  for  the  same  half- 
hour  of  Tuesday,  April  10. 


KO\  D-^nver  held  its  annual  "NBC  Ten- 
Year  Club  Day"  dinner  Friday.  E.  L. 
Raeke,  of  the  transmitter  staff,  became 
the  fourteenth  member  of  the  club. 
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Equipment  Needed 
111   Pacific  Area 

Somervell  Says  Electronics 
Production  Must  Be  Upped 

GREATLY  INCREASED  produc- 
tion in  electronics,  especially  in  ra- 
dio relay  units  and  radar  equip- 
ment, is  scheduled  by  the  Army  for 
the  Pacific  operations,  Gen.  Brehon 
Somervell,  Commanding  General, 
Army  Service  Forces,  announced 
in  a  press  conference  last  Wednes- 
day. Because  of  the  great  difference 
in  terrain  and  atmosphere  between 
the  European  and  the  Pacific  thea- 
ters, some  changes  in  equipment 
now  in  production  may  also  be  ex- 
pected. 

Problems  Different 

The  problems  presented  by  our 
"one-front"  war  now  in  the  Pacific 
are  vastly  different  from  those  en- 
countered in  Europe,  the  general 
stressed.  For  instance,  "In  Eng- 
land," he  stated,  "we  had  .  .  .  com- 
munications systems,  all  ready 
made.  In  Manila  .  .  .  the  only  elec- 
trical supply  comes  from  a  small 
power  plant  amid  the  wreckage  of 
a  brewery;  the  climate  is  tropical 
and  practically  everything  that  our 
Army  will  need  must  be  built  from 
scratch." 

He  pointed  out  that  "communi- 
cations nets  must  ...  be  constructeid 
from  the  ground  up."  This  will 
mean  a  demand  for  radio  trans- 
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Adm.  Miller  Named 

REAR  ADM.  HAROLD  B.  MIL- 
LER, USN,  has  been  named  chief 
of  Navy  Public 
Relations,  replac- 
ing Rear  Adm. 
Aaron  S.  Merrill, 
USN,  who  has 
been  assigned  sea 
duty.  Adm.  Mil- 
ler, as  public  re- 
lations officer  on 
the  staff  of  the 
Commander  in 
Chief,  Pacific 
Fleet,  was  large- 
ly responsible  for  the  Navy  trans- 
mitters erected  on  Guam  for  radio 
coverage  of  Pacific  operations.  For 
his  "outstanding  services"in  this  po- 
sition, he  was  awarded  a  Gold  Star 
on  the  Legion  of  Merit  which  he 
had  received  while  on  the  staff  of 
the  Commander,  Support  Force,  At- 
lantic Fleet.  He  is  a  graduate  of 
the  U.  S.  Naval  Academy,  was  one- 
time Naval  Attache  for  Air  and  As- 
sistant Naval  Attache  at  the  Ameri- 
can Embassy  in  London,  and  has 
been  active  in  naval  aviation. 


mitters  located  at  strategic  points 
to  carry  the  tremendous  job  of 
relaying  messages  throughout  the 
Pacific  theaters,  he  said,  adding 
that  there  will  also  be  a  greatly  in- 
creased need  for  communications 
wire,  radar  sets,  direction  finding 
receivers  used  in  weather  forecast- 
ing. 

A  specially  prepared  ASF  chart 
showing  estimated  percentage  of 
recovery  of  equipment  from  the 
now  inactive  theaters  shows  that 
the  Army  expects  to  salvage  65% 
of  Signal  Corps  equipment  for 
transfer  to  the  Pacific.  Broken 
down  into  individual  Signal  Corps 
items,  however,  there  is  a  wide 
variation  in  salvageable  units. 
While  only  about  10%  of  communi- 
cations wire  will  still  be  usable. 
Gen.  Somervell  estimated  that  90% 
of  the  radar  equipment  can  be 
brought  back  for  use  in  the  Pacific. 

Changes  in  equipment  will  doubt- 
less entail  moisture-proofing,  a 
process  already  put  to  use  by  the 
Signal  Corps  and  manufacturers 
in  past  production  for  the  Pacific. 


12-10  for  Kennedy 

VOTE  of  the  Chicago  Radio 
Management  Club  on  the 
ethics  of  the  filing  of  the  sur- 
render story  by  AP's  Edward 
Kennedy  revealed  12  for,  10 
against  him,  with  one  mem- 
ber holding  out  on  "insuffi- 
cient information".  Discussion 
followed  regular  luncheon 
meeting  of  the  club  in  Chi- 
cago last  Wednesday. 


No  Conventions 


HOPES  of  a  1945  NAB  conventioi 
were  shattered  last  week  by  Col 
J.  Monroe  Johnson,  Director,  OfRc« 
of  Defense  Transportation,  in  j 
statement  declaring  that  the  nex1 
12-15  months  "will  be  the  most  crit- 
ical period  in  the  history  of  Ameri 
can  transportation".  Calling  atten  year 
tion  to  the  present  travel  ban  whicl  aUe 
remains  in  force,  Mr.  Johnson  said 
"No  plans  should  be  made  for  groui 
meetings,  conventions  and  tradi 
shows  which  come  within  the  scop 
of  the  convention  ban.  The  Wai  de 
Committee  on  Conventions  wil 
still  scrutinize  borderline  cases." 


WSSV  Takes  Air  in  Time 
For  V-E  Day  Program: 

WITH  impressive  dedicatory  cere 
monies,   WSSV   Petersburg,  Va 
went  on  the  air  last  Monday  witl  HM 
250  w  power  on  1240  kc  in  time  t\ 
give  the  listeners  man-on-the-stree 
reactions  to  the  news  of  V-E  Day  (rj 
Change  of  call  letters  from  WBHI 
was  approved  by  the  FCC.  The  stajs 
tion  had  conducted  a  contest  fo 
the  winning  slogan,  "We  Servlihio 
Southside  Virginia".  |  nse 

An  estimated  900  visitors  file(  Jea 


through   the    station's  remodelei 
quarters.  Staff  includes:  CyNewiigj 
man,  program  director ;  Mrs.  Rub] 
Grant  Dougan,  commercial  man 
ager;  Ed  Schwarz,  chief  engineer 
Milton  Firth,  Bob  Arnold,  Helei 
Jean  Pepper,  announcers;  Mrs.  Nel 
Andrews,    office   manager;    AUe?  lissii 
Jones,  assistant  engineer.  Statioj  Wn 
is  owned  by  Louis  H.  Petersor  ist  1 
president,    and    Jonas  Weilanoffo 
vice-president. 
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IBOB  HOPE  FAVORITE 
ON    PACIFIC  COAST 

BOB  HOPE  is  the  favorite  pro- 
gram of  Pacific  Coast  listeners,  ac- 
cording to  the  March-April  report 
of  C.  E.  Hooper  Inc.  on  West 
Coast  listening,  with  Fibber  McGee 
&  Molly  second  and  Great  Gilder- 
sleeve  third. 

Report  shows  an  average  eve- 
ning audience  rating  of  9.7,  down 
0.5  from  the  last  report  but  up  0.4 
from  a  year  ago.  Average  evening 
sets-in-use  was  34.2,  down  1.4  from 
-[•the  last  report,  up  1.4  from  a  year 
lago.  Average  evening  available 
audience  was  77.6,  down  0.7  from 
the  last  report,  up  0.3  from  a  year 
ago. 

Average  daytime  audience  rat- 
ing was  4.2,  up  0.1  from  the  last 
report  and  up  0.1  from  a  year  ago. 
Daytime  sets-in-use  averaged  15.9, 
same  as  last  report,  up  1.2  from  a 
en/1  year  ago.  Average  daytime  avail- 
4'able  audience  was  67.8,  down  0.8 
from  last  report,  up  0.7  from  a 
year  ago. 

Following  the  three  leaders,  the 
opj'ifirst  15  programs,  in  descending 
faiiarder,  were:  Screen  Guild  Players, 
fiBEFannie  Brice,  Charlie  McCarthy, 
Abbott    &    Costello,  Hildegarde, 
Walter  Winchell,  Mr.  District  At- 
torney,   Radio    Theater,  Aldrich 


Family,  Eddie  Bracken,  Duffy's 
\Tavern,  Jack  Benny. 


Shea  Back  with  WE 

ti^TIMOTHY    E.    SHEA,  formerly 
;hief  engineer  of  the  Electrical  Re- 
tftf'search  Products  Division  of  West- 
3rn  Electx'ic  Co.,  has  returned  to 
H!)(!i;he  firm  after  four  years'  service 
IS  director  of  research  for  Colum- 
M'oia  U.  Division  of  War  Research, 
which  is  under  the  National  De- 
cense    Research    Committee.  Mr. 
ile^sShea   will    be    superintendent  in 
ele|sf:harge  of  manufacturing  engineer- 
;ew  ng  at  the  Western  Electric  vacuum 
lalifuube  shop  in  New  York  City. 


Boy  for  Dennys 

UoHARLES  R.  DENNY,  FCC  Com- 
j](  onissioner,  and  Mrs.  Denny  are  the 
itii):c)arents  of  a  7  lb.  2  oz.  boy  born 
fjUiast  Wednesday.  The  Dennys  have 
wo  other  children,  both  girls. 
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A  truly  GREAT  MARKET 
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1411^  O  ID 

60()  KC  HKKIWMU 

"""  CLPASCTCXAS 

^^^=  Hmmrdll.  Wilson  Co 


U.S.  Drops  Charges 
InXELOMail  Case 

Defendants  Agree  to  Cease 
Alleged  Defraud  Schemes 

AFTER  agreeing  to  discontinue 
any  "alleged  schemes"  to  defraud, 
or  obtain  "money  by  means  of  false 
pretenses  and  representations,  .  .  . 
using  the  mails  of  the  United 
States  in  furtherance  of  such 
scheme  and  artifice"  and  to  cease 
broadcasting  any  sort  of  "spook 
program",  W.  E.  Branch,  operator 
of  the  Mexican  border  station 
XELO  Juarez,  and  three  co-defend- 
ants had  charges  against  them  of 
using  the  mails  to  defraud  dropped 
by  the  U.  S.  Government. 

Charges  were  instituted  [Broad- 
casting, April  9]  because  of  the 
"psychology"  broadcasts  of  one  of 
the  defendants,  "Margo"  Porter, 
who  offered  to  send  listeners  a 
booklet  plus  the  answers  to  three 
questions  for  a  dollar.  The  Post 
Office  Dept.  charged  that  the  book- 
let was  non-existent.  Other  defend- 
ants were  Mr.  Branch's  wife,  Lois, 
and  Margo's  assistant,  Jean  Nich- 
ols. The  four  were  arrested  in  El 
Paso,  XELO's  U.  S.  headquarters 
and  mailing  address. 

Four  Sign  Statement 

The  sworn  statement  signed  by 
the  four  provides  that  if  any  one 
of  them  violates  it  a  fraud  order 
may  be  issued  by  the  Postmaster 
General  without  any  previous  no- 
tice to  them.  The  pledges  were 
signed  just  as  a  preliminary  hear- 
ing on  the  case  was  scheduled  to 
begin. 

Mr.  and  Mrs.  Branch  and  Jean 
Nichols  were  released  immediately 
from  custody  of  the  U.  S.  Marshal 
but  Margo  Porter  was  held  in  the 
County  Jail  on  another  charge  of 
forgery  by  Dallas  authorities. 

The  above  facts  were  disclosed 
while  checking  and  investigating  a 
letter  from  Mr.  Branch  written 
May  5,  labelling  Broadcasting's 
previous  article  a  "smear": 

The  letter  reads: 

A  few  Issues  ago  your  magazine 
semed  to  take  pleasure  in  publishing 
a  "smear"  about  me  and  now  I  am  en- 
closing a  photostat  of  something  which 
may  serve  to  tell  our  listeners  and  your 
readers  the  truth  so  publish  It  in  due 
fairness  to  me — XELO  and  yourselves. 

The  photostat  is  a  copy  of  a  let- 
ter to  Judge  A.  J.  W.  Schmid,  U.  S. 
Commissioner  at  El  Paso,  Tex., 
signed  by  Harold  L.  Sims,  assistant 
U.  S.  Attorney  for  W.  R.  Smith 
Jr.,  U.  S.  Attorney.  Dismissal  is 
ordered  by  Judge  Schmid  in  an 
addition  at  the  bottom  of  the  letter. 

The  photostat  reads: 

The  Government  moves  the  Court  to 
dismiss  the  complaint  in  the  above 
case  as  it  has  been  determined  that 
the  public  Interest  will  best  be  served 
by  discontinuing  prosecution.  W.  J. 
Griffin,  Postal  Inspector,  and  W.  R. 
Smith  Jr.,  United  States  Attorney,  ap- 
prove this  disposition  of  the  case. 

At  this  writing  investigation  has 
not  brought  out  why  "the  public 
interest  will  best  be  served  by  dis- 
continuing prosecution." 


Data  on  Latin  American 
Radio  Compiled  by  OIAA 

COMPREHENSIVE  data  on  radio 
stations  in  Latin  America  has  been 
assembled  in  a  handbook  released 
last  week  by  the  Radio  Division, 
Office  of  Inter-American  Affairs. 
The  publication,  first  of  its  kind 
ever  issued,  represents,  according 
to  John  W.  G.  Ogilvie,  director  of 
the  Division,  "our  initial  attempt 
to  place  inf  01  mation  of  this  type  in 
the  hands  of  U.  S.  firms  interestei 
in  Latin  American  radio." 

Entitled  "Data  and  Rates  of  Ra- 
dio Stations  in  the  Other  American 
Republics  and  Puerto  Rico",  the 
handbook  comprises  143  pages  of 
pertinent  data  regarding  sta- 
tions and  networks,  peak  listen- 
ing hours,  exchange  rates,  number 
of  receivers  in  each  country,  etc. 
Copies  may  be  obtained  without 
charge  by  addressing  Kay  Bailly, 
Radio  Division,  OIAA,  444  Madi- 
son Ave.,  New  York. 


Tanner  Campaign 

H.  H.  TANNER  Co.,  St.  Paul  (Portrait 
Cold  Wave  Permanent),  in  a  brief  test 
campaign,  on  May  14  starts  50  spot  an- 
nouncements weekly  on  four  Los  An- 
geles area  stations.  List  includes  KMPC 
KPAS  KMTR  KFWB.  Contracts  are  for 
13  weeks.  Manson-Gold  Adv.,  Los  An- 
geles, has  account. 


WHBL 

SHEBOYGAN,  WISCONSIN 

Announces  the  appointment 
of 

RADIO  ADVERTISING  CO. 

as 

National  Sales  Representatives 

WHBL 

Going  BLUE 
June  15 

Owned  and,  Operated  by 
THE  PRESS  PUBLISHING  CO. 


in  Western  North  Carolina 


The  first  exhaustive  sur- 
vey of  radio  listening  in 
Western  North  Carolina 
was  made  by  Industrial 
Surveys  Company. 
WWNC  is  the  first  station 
of  its  size  and  the  first 
outside  of  a  metropolitan 
market  to  subscribe  to  a 
listener  diary  study.  This 
study  represents  reports 
covering  a  greater  per- 
centage of  radio  homes 
than  in  any  other  market 
so  measured.  It  includes 
those  in  a\\  12  counties  in 
the  WWNC  daytime  pri- 
mary (and  roughly  the 
night-time  primary  and 
secondary)  area. 


mm 


DoM  S  Elias,  Executive  Dii 


Re:  EARLY  MORNINGS 

Between  6:30  am  and  8:00 
am,  Monday  through  Saturday, 
there  are  36  quarter  hours. 
During  this  EARLY  MORNING 
time,  when  local  programs  are 
competing,  WWNC  has  a  rat- 
ing higher  than  the  nexf  ffjree 
stations  combined  for  every  one 
of  these  36  periods. 

More  Western  North  Caro- 
lina listeners  are  yours  at  less 
cost  per  thousand  on  WWNC. 


570  KC 


illU  lit  Serving  Western 
North  Carolina  from  asheville 
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PCTIOnS  OF  THE  FCC 


MAY  5  TO  MAY  11  INCLUSIVE 


Decisions 


ACTIONS   BY  COMMISSION 
MAY  8 

1330  kc  VVFIN  Findlay,  O.— Granted 
vol.  assgn,  license  from  Findlay  Radio 
Co  to  Fred  R.  Hover  tr  as  Findlay  Ra- 
dio Co.  Granted  license  renewal  for 
period  ending  11-1-45. 

1240  kc  WGBB  Freeport.  N.  Y.— 
Granted  mod.  license  change  hours 
operation  from  S-WFAS  to  unlimited. 

1240  kc  WBHD  Petersburg.  Va.— 
G;  \nted  request  to  change  call  to 
V.'SSV. 

1490  kc  WTMV  East  St.  Louis,  111.— 
Granted  vol.  assgn.  license  from  Mis- 


sissippi Valley  Broadcasting  Co.  to 
Myles  H.  Johns,  Penrose  H.  Johns,  Wil- 
liam F.  Johns,  and  William  F.  Johns 
Jr.,  d  b  Mississippi  Valley  Broadcast- 
ing Co. 

1240  kc  WJEJ  Hagerstown,  Md,— 
Granted  license  renewal  for  period  end- 
ing 8-1-46. 

1230    kc    WAYX    Waycross,  Ga.— 

Granted  license  renewal  for  period  end- 
ing 2-1-46. 

Following  stations  granted  license 
renewal  for  period  ending  5-1-48:  WBZ 
WGNY  WCAR  WIBC  (and  aux.)  WCAU 
WTIC  WLAC  WHO  WAPI  WBZA  KDKA 
KYW  WGAR.  (Commissioner  Durr  voted 
for  further  hearing  before  final  actions 


A  PROPHET  IS  HONORED- 
AND  HONORED  AT  A 


A  prophet  is  occasionally  honored  in  his  own  home  town!  — 
It's  proved  by  118  leading  local  advertisers  who  used,  tvith profit, 
a  staggering  total  of  days  and  hours  of  broadcast  time  on  WSBT 
in  the  year  just  past. 

It's  100  to  1  that  the  Soutli  Bend  distributor  of  your  products 
is  among  these: 

9  department  stores 
§  men's  clothing  stores 

7  shoe  stores 

10  furniture  stores 
6  banks  and  financial  houses 

8  building  supply  and  real  estate  companies 
70  miscellaneous  accounts,  including  food, 

drugs  and  hardware. 

They  know  a  good  thing  when  they  hear  it!  And  if  you  want  to 
see  something  good,  a>k  for  a  copy  of  our  latest  "Hooperating." 
As  usual,  it's  terrific. 

South  Bend  KNOWS  What  Hooper  SHOWS! 


(  PAUL   H.   RAYMER  COMPANY 

f   '        HaHonal    R  9  p  r  •  t  «  at  at  I  vt 

.  ''9" 

960  KC  -  1000  WATTS 
'!  COLUMBIA  NETWORK 


on  WBZ  WBZA  WCAU  WTIC  WLAC 
WHO  KDKA  WAPI  KYW  WGAB.) 

1240  kc  KHBG  Okmulgee,  Okla.— 
Granted  license  renewal  for  period 
ending  8-1-46. 

1240  kc  KWAT  Watertown,  S.  D.— 
Same. 

1240  kc  KIUL  Garden  City,  Kan.— 

Same. 

1230  kc  WBLJ  Dalton,  Ga.— Granted 
license  renewal  for  period  ending 
2-1-46. 

1470  kc  WMBD  Peoria,  111.— Granted 
license  renewal  for  period  ending 
11-1-47. 

NEW-1450  kc  Hugh  G.  Shurtliff, 
Charles  A.  Shurtliff,  Mareby  Cardella 
(Delia)  Shurtliff  and  Cleo  Agnes  Cen- 
ter. Santa  Maria,  Cal.— Adopted  memo- 
randum opinion  granting  CP  new 
standard  station  250  w  unlimited;  con- 
ditions. 

MAY  10 

NEW-1340  kc  The  Brockway  Co.,  Mas- 
sena,  N.  Y.— Adopted  decision  and  order 
granting  application  for  CP  new  stand- 
ard station  250  w  unlimited;  condi- 
tions. 

ADMINISTRATIVE  BOARD  ACTIONS 
MAY  7 

NEW-1340  kc  Central  Valleys  Broad- 
casting Co.,  Sacramento,  Cal. — Granted 
license  to  cover  CP  authorizing  new 
standard  station  250  w  unlimited;  con- 
ditions. 

Tentative  Calendar  .  .  . 

MAY  16 

KFNF  Shenandoah,  la. — License  re- 
newal and  transfer  control.  Intervener: 
Cowles  Broadcasting  Co. 

KOMO  Seattle — License  renewal. 

KJR  Seattle — Same. 

MAY  18 

KHQ  Spokane — License  renewal. 
KGA  Spokane — Same. 

Applications  .  .  . 

MAY  7 

National    Broadcasting    Co.,  Bound 


NEW-47.1  mc  WKAT  Miarfti  Beach. 
Fla.— CP  new  FM  station,  1,519  sq.  ml., 
$24,500  estimated  cost. 

NEW-Channel  2  WKAT  Miami  Beach, 
Fla. — CP  new  commercial  television  sta- 
tion. ESR  760. 

NEW-1340  kc  Palm  Springs  Broad- 
casting Co.,  Palm  Springs,  Cal. — CP 
new  standard  station  250  w  unlimited. 


NEW-46.9  mc  Durham  Radio  Corp., 
Durham,  N.  C. — CP  new  FM  station, 
amended  to  specify  46.9  mc,  14,200  sq. 
ml.,  trans,  site  and  antenna. 

NEW-44.5  mc  Oshkosh  Broadcasting 
Co.,  Oshkosh,  Wis.— CP  new  FM  sta- 
tion, amended  to  change  name  to 
Myles  H.  Johns,  William  F.  Johns  Jr., 
William  F.  Johns  and  Frederick  W  B 
Renshaw    d/b    Oshkosh  Broadcasting 

NEW-Enterprise  PublUhing  Co.  and 
United  Publishing  Co.,  Wexahachie, 
Tex.— CP  new  FM  station  (returned. 
Incomplete). 

MAY  11 

1450  kc  WTBO  Cumberland,  Md  — CP 
makes  changes  trans,  equipment. 
NEW-1240     kc     Southside  Virginia 


•  MORE  PEOPLE 

LISTEN 

•  MORE  PEOPLE 

BUY 

^WINNIPEG -CANADA 
^THE  DOMINION  NETWORK* 


ADDITIONS  GIVE 
MBS  264  STATIONS 

WTMC  Qcala,  Fla.,  on  June  15 
joins  Mutual,  making  a  total  of 
264  outlets.  Station  operates  with 
250  w  on  1490  kc.  Owner  and  oper 
ator  is  John  H.  Perry,  owner  of 
WJHP  Jacksonville,  WDLP  Pan 
ama  City,  Fla.,  publisher  of  the! 
Jacksonville  Journal,  president  of|iii 
Western  Newspaper  Union. 

Another  new  station  to  join  June; 
1  is  WSSV  Petersburg,  Va.,  oper 
ating  with  250  watts  on  1240  kc 
under  the  general  management  ofp' 
Jonas  Weiland.  Network  also  an 
nounced  last  week  the  addition,  ef 
fective  immediately,  of  KVIC  Vic 
toria,   Tex.,   operating  with  250ilfej 
watts  on  1340  kc,  and  licensed  toi 
Radio  Enterprises  Inc. 

KGFW  Kearny,  Neb.,  250  watts 
1340  kc,  owned  and  operated  by 
Lloyd  C.  Thomas,  joins  MBS  June 
1.  KHAS  Hastings,  Neb.,  joins  th^ 
same  day,  operating  with  250  wattsj 
on  1230  kc,  operated  by  Nebraska 
Broadcasting  Co.  Hastings  Daily 
Tribune  is  the  chief  owner. 


Cleveland  Poll  Shows; 
Middle   Plugs  Disliked 

POLL  conducted  by  the  radio  de 
partment  of  the  Cleveland  Plain 
Dealer  drew  505  reactions  against 
middle  commercials  in  newscastSj  ™ 
with  46  reporting  no  objections,"' 
General  indication  based  on  replie; 
of  546  of  the  551  persons  polled 
according  to  the  Plain  Dealer,  h 
that  commercials  within  30  second 
to  1  minute  length  are  in  the  "non 
fatigue"  belt  of  listening. 

In  answer  to  what  type  of  com  - 
mercials are  preferred,  the  polj  ' 
showed:  511  for  straight  bulletin 
in  natural  voice;  23  for  comedy 
commercial;  12,  singing  commer- 
cial; 3,  dramatic  commercial;  2 
sound  effect  commercial. 


Broadcasting  Corp.,  Petersburg,  Va. 
License  to  cover  CP  new  standard  sta 
tlon  250  w  unlimited  (WSSV). 

NEW-1120  kc  PottsvUle  Broadcasting 
Co.,  Pottsvllle,  Pa.— CP  new  standard 
station  250  w  unlimited. 

NEW -49.3  mc  Laurence  W.  Harry,  Fos 
toria,  O. — CP  new  FM  station,  1,043  sq 
mi.,  $7,754  estimated  cost. 

NEW-47.7  mc  Pacific  Radio  Advertls„ 
ing  Service,  Portland,  Ore. — CP  new  FM 
station,  8,380  sq.  ml.,  $21,610  estlmatec 


NEW -1450  kc  Centre  Broadcasters  Inc 
state  College,  Pa.— Petition  filed  foi 
consideration  and  grant  of  applicatlor 
for  CP  new  standard  station  250  w  un 
limited. 

NEW-42.5  mc  3.  K.  Patrick  &  Co. 
Athens,  Ga. — CP  new  FM  station,  40 
sq.  mi.  (returned). 
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OVER  160,000 
RADIO  HOMES 
In  W  M  O  H 
.5  MV/M  Area 

The  SPOT  For 
Your  SPOTS  Is 

WMOH 

Hamilton,  Ohio 
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Commercials  Cut  as  Radio 
Adopts  3- Way  Sunday  Theme 


FACED  with  necessity  for  a  three- 
!  way  slant  on  Sunday  programs  due 
to  Mother's  Day,  start  of  the  Sev- 
enth War  Loan  and  President  Tru- 
man's proclamation  of  May  13  as  a 
day  of  prayer  and  thanksgiving, 
networks  and  stations  differed 
widely  in  their  solutions. 

Each  network  presented  its  own 
War  Bond  show,  8:30-9  p.m.  NBC's 
broadcast  had  Bob  Hope  and  his 
troupe  from  Washington  and  Bing 
J  Crosby  from  Hollywood.  Mutual 
'  repeated  Arch  Oboler's  play  on 
German  surrender.  Strange  Morn- 
ing, with  Claudette  Colbert  in  the 
leading  role. 

Secretary  of  the  Treasury  Mor- 
s  genthau  was  scheduled  to  speak  on 
s:a  four-network  hookup  immediate- 
ply  following  the  individual  bond 
a  programs. 

1^         Blue  Kills  Commercials 
!     Blue  knocked  out  all  straight 
1.  commercials  for  the  day,  asking 
'^advertisers  to  substitute  institu- 
|,|tional  messages  "in  keeping  with 
the  spirit  of  the  day".  Walter  Win- 
chell's  program,  for  example,  was 
to  leave  out  its  usual  three  com- 
;  mercials  for  Andrew  Jergens  Co., 
f  replacing  them  with  sponsor  credit 
'  and  closing  with  a  war  message 
j'ifrom  the  company.  Jergen's  Holly- 
wood Mystery  Time,  scheduled  to 
have  sponsor  credit  only,  was  to 
remain  unchanged  in  format.  Blue 
retained  regular  newscasts,  adapt- 
^  ing  them  to  the  May  13  theme, 
J  and  scheduled  special  speakers  and 
music  for  its  usual  religious  pro- 
grams. 

The  Andrews  Sisters'  program 


on  the  Blue  featured  a  Mother's 
Day  theme  and  Radio  Hall  of  Fame, 
also  on  Blue,  used  a  pickup  from 
a  Naval  hospital  from  which  three 
veterans  spoke  to  their  mothers. 

General  Motors'  Symphony  of  the 
Air,  NBC,  5-6  p.m.,  replaced  its 
usual  program  with  a  drama  on 
victory  in  Europe,  "Remember 
This  Dayj"  by  Arthur  Hopkins 
with  musical  score  by  Dr.  Frank 
Black.  Drama  used  Biblical  quota- 
tions to  review  history  of  the  war 
and  portray  the  European  dicta- 
tors. Other  NBC  programs  were  to 
go  on  unchanged. 

With  normally  solid  religious 
schedule  on  Sunday  morning,  Mu- 
tual planned  two  special  post  V-E 
Day  broadcasts  during  that  time. 
At  10:30  a.m.  Archbishop  Francis 
Spellman,  Mr.  and  Mrs.  F.  L.  Sul- 
livan, parents  of  the  famed  Sulli- 
van boys,  and  a  massed  choir  were 
to  be  heard,  with  Bing  Crosby  com- 
ing on  from  Hollywood.  From  the 
military  academy  at  West  Point, 
a  message  from  the  commander 
and  songs  by  the  cadets  choir  were 
scheduled  for  11:30  a.m.  Almost 
all  MBS  regular  programs  were 
slanted  to  the  President's  "thanks- 
giving" theme. 

On  CBS  schedules  were  un- 
changed except  for  three  regularly- 
scheduled  religious  programs, 
which  were  revised  for  the  day,  a 
special  musical  program  on  the 
New  York  Philharmonic  Symphony 
broadcast,  3-4:40  p.m.,  and  a  re- 
peat of  the  V-E  Day  Norman  Cor- 
win  program,  to  be  broadcast  live, 
11  p.m.-midnight. 


WCC  Grants  Locals  for  Massena^  N.  Y., 
Santa  Maria^  Cah;  License  for  KCRA 


TWO  NEW  STANDARD  local 
itations,  one  for  Massena,  N.  Y., 
vith  assignment  of  250  w  unlimit- 
id  time  on  1340  kc,  and  the  other 
iteof^'or  similar  assignment  on  1450  kc 
it  Santa  Maria,  Cal.,  were  granted 
ly  the  FCC  last  week  pursuant  to 
he  policy  of  Jan.  26,  1944,  relat- 
ng  to  the  use  of  critical  materials 
or  construction  purposes,  and  sub- 
eqiuent  freeze  orders. 

Massena  grant  goes  to  The 
•rockway  Co.,  licensee  of  WWNY 
iTatertown,  N.  Y.  The  Santa  Ma- 
ia  applicant  is  a  partnership  com- 
osed  of  Hugh  G.  Shurtliff,  control 
perator  of  KMJ  Fresno,  Cal., 
harles  A.  Shurtliff  farmer,  Mar- 
Dy  Cardella  (Delia)  Shurtliff  and 
leo  Agnes  Center. 
The  Commission  decision  and  or- 
jr  finds  that  the  Massena  area, 
reatly  augmented  by  war  activi- 
es,  receives  no  primary  service 
ther  day  or  night  except  for  cer- 
in  service  from  Canadian  sta- 
Dns,  part  of  which  is  in  French. 
WMFF  Plattsburg,  N.  Y.,  73 


miles  from  Massena,  an  inter- 
venor,  submitted  engineering  data 
which,  along  with  information  of 
the  applicant,  indicated  that  un- 
due interference  would  not  result 
from  the  new  outlet. 

In  adopting  the  memorandum 
opinion  granting  the  new  West 
Coast  local  the  FCC  finds  that  the 
Santa  Maria  area  at  present  re- 
ceives no  primary  service  either 
day  or  night. 

Applicants  say  they  have  most 
of  necessary  material  on  hand  and 
that  personnel  for  construction 
and  operation  is  available  and 
will  not  interfere  with  the  man- 
power situation. 

KCRA,  new  local  outlet  at  Sac- 
ramento, Cal.  was  granted  a  li- 
cense to  cover  its  construction  per- 
mit on  certain  technical  equipment 
conditions.  Operators  are  Ewing 
C.  Kelly,  general  manager,  and 
head  of  his  own  advertising  agen- 
cy; David  R.  McKinley,  wholesale 
baker,  and  Vernon  Hansen,  whole- 
sale dairyman. 


r 


WHDH 


5000  WATTS 


HARVEY 


ax 

PICKUPS...CUnERS... 
JEWEL  POINTS... 


If  you  worl  with  recordings, 
cuffing  or  playing  fhem, 
AUDAX  equipment  needs  no 
introduction.  You  are,  un- 
doubtedly, familiar  with  the 
extraordinary  engineering  and 
skillful,  sensitive  craftsmanship 
that  have  made  them  as 
famous  and  desirable  as  they 
ore  today.  AUDAX  pickups 
are  the  only  pick- 
ups to  incorpo- 
l/'  ^  rate  the  unique 
npp)  "relayed-f  lux" 
'Mi^     principle  —  so 


largely  responsible  for  the 
sharp,  clean  cut  facsimile  re- 
production of  Microdyne. 
And  AUDAX  cutters  and 
jewel  points,  too,  are  designed 
to  reproduce  with  maximum 
clarity  and  brilliancy  over 
longer  periods  of  time. 
You  con  now  get  your  AUDAX 
equipment  through  HARVEY, 
distributor  of  fine  radio  and 
electronic  equipment.  Upon 
receipt  of  suitable  priority, 
reasonably  prompt  delivery  is 
assured. 


HARVEY  RADIO  COMPANY 

103  WEST  43rd  STREET  .  NEW  YORK  18,  N.  Y. 
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I — Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  ordert  only — Minimum  $1,00. 
Situation  Wonted  lOe  per  word.  All  others,  15e  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  dote.  Send  box  replies 
to  Broodcosting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  postwar  future.  Box  932. 
BROADCASTING. 

First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent job  for  right  man.  State  full  par- 
ticulars and  salary  expected  in  first 
letter.  Box  399,  BROADCASTING. 
Announcer,  top  rate,  for  news,  records, 
and  M.C.  ad  lio  shows.  Not  a  duration 
job  but  one  that  oders  quiclc  advance- 
ment to  executive  status  if  you  can  de- 
liver. Top  starting  salary.  5  kw  network 
af&liate.  Proven  record  of  performance 
and  stability  required.  Reply  in  confi- 
dence, giving  full  information  about 
yourself,  including  salary  desired  and 
small  photo.  Box  514,  BROADCASTING. 
Wanted— Top  flight  staff  announcer 
with  quality  selling  delivery  for  regional 
network  amliate  station  in  northwest. 
Send  references,  photo,  transcription 
with  application.  Box  553,  BROAD- 
CASTING. 

Opportunity  for  fluent  and  imaginative, 
but  stable  and  sincere,  staff  announcer 
familiar  with  transcribed  libraries  to 
create  and  announce  salable  shows  at 
non-metropolitan  NBC  station.  Rocky 
Mountain  Area,  non-defense  farm  com- 
munity with  good  post  war  future. 
Please  send  transcription,  photo,  refer- 
ences, sample  script.  Write  Box  554, 
BROADCASTING. 

New  England  announcer — For  5  kilo- 
watt CBS  station.  Good  living  condi- 
tions, good  pay,  good  future  to  compe- 
tent  man.  Box  564,  BROADCASTING. 

New  England  writer — Radio  copy,  shows, 
announcements,  features.  Must  write 
good  commercial  copy  for  radio.  Box 
565,  BROADCASTING. 
Wanted — Operator,  first  class  license  im- 
mediately. Send  complete  story  first  let- 
ter. Permanent.  Box  574  BROADCAST- 
ING. 

Texas  kilowatt  Blue-Mutual  desires  Im- 
prove its  Hooper.  Want  program  man 
who  knows  how.  Tell  all.  Box  576, 
BROADCASTING. 

Salesman — 250  watt  progressive  Blue- 
Mutual  station,  northeast  Texas  has 
opening  for  good  dependable  man,  to 
replace  top  salesman  going  into  Army. 
Send  full  details  including  experience, 
character  and  business  references  and 
photo.  Box  594,  BROADCASTING. 

Wanted  —  Announcer  -  newscaster  with 
reasonable  experience.  One  who  can  as- 
sist in  production.  Progressive  CBS  af- 
filiate Central  New  York.  Basic  $47.50 
for  40  hour  work  week.  Box  602,  BROAD- 
CASTING. 

Wanted— First  class  operator  for  basic 
supplementary  network  station  in  mid- 
west. Box  603,  BROADCASTING. 
Wanted— First  class  engineer,  experi- 
enced in  studio  operation,  transmitter, 
recording  and  maintenance.  Excellent 
working  conditions,  forty  hours,  good 
pay,  250  watt  Blue  Network  affiliate  lo- 
cated in  fine  city  of  50,000.  Apply  Box 
616,  BROADCASTING. 
Salesman.  Regional  network  affiliate 
has  unusual  opporttmlty  for  young, 
well  qualified  salesman.  Permanent  po- 
sition and  excellent  opportunity.  Give 
detailed  background  and  experience 
first  letter.  Box  621,  BROADCASTING. 

Wanted— Experienced  midwestern  an- 
nouncer. Offering  excellent  future  pros- 
pects. Permanency,  good  living  and 
working  conditions.  Write  Box  623. 
BROADCASTING. 

Announcers — Two  first  class  announc- 
ers for  NBC  affiliate  in  Louisiana.  Sal- 
ary $66.00  per  week.  Write  complete  de- 
tails. Box  626,  BROADCASTING. 
Combination  announcer-operator  with 
first  class  ticket  for  Alaska  station. 
Will  pay  $250  per  month  and  transpor- 
tation from  your  present  location  to 
Alaska  and  return  on  contract  six 
months  or  more.  Excellent  opportunity 
to  see  Alaska  this  summer  returning 
home  this  fall,  if  you  wish.  Permanent 
with  excellent  prospects  for  advance- 
ment. If  you  decide  to  stay.  Wire  or 
write  Edwin  A.  Kraft,  708  American 
Building,  Seattle,  Wash. 
Want  announcer  versatile  enough  to 
MC  Hillbilly  and  do  uewscasting  Send 
transcription  and  details  to  WORD. 
Spartanburg,  S.  C. 
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Help  Wanted  (Cont'd) 

Commercial  manager  wanted  for  net- 
work station  large  New  England  mar- 
ket. This  Job  requires  man  who  can 
direct  good  sales  staff  and  build  more 
local  business.  WUl  also  be  station  con- 
tact for  national  reps  and  must  be  able 
to  handle  availabilities  through  traffic 
and  program  departments  smoothly, 
accurately  and  speedily.  Prefer  man 
who  knows  New  England  advertisers 
and  agencies,  and  with  some  experience 
handling  national  spot  business  other 
markets.  Essential  that  he  be  able  to 
work  harmoniously  with  other  depart- 
ment managers  in  a  teamwork  organi- 
zation that  is  going  places.  Substantial 
salary  basis  to  start,  with  future  earn- 
ings dependent  upon  results.  In  reply- 
ing, please  give  details,  including  com- 
plete experience,  references  and  salary 
requirements.  Our  -staff  knows  of  this 
advertisement.  Box  631,  BROADCAST- 
ING. 

Wanted  chief  engineer  for  new  station 
in  Pennsylvania.  Must  be  high  type 
man.  All  letters  held  confidential.  Write 
Box  636,  BROADCASTING. 
Wanted — Announcers,  engineers,  pro- 
gram director  for  new  250  watt  station 
in  Pennsylvania.  Write  Box  637, 
BROADCASTING. 

Transmitter  engineer  immediately, 
KGVO,  Missoula,  Montana,  5  kw,  CBS 
affiliate.  Ideal  climate,  country  abounds 
with  outdoor  sports;  Missoula,  univer- 
sity town  of  25,000.  Non-defense  area, 
reasonable  living.  Good  opportunity  for 
post  war  stability.  Plenty  of  interest- 
ing electronic  work  coming  up.  Pay 
$1.06  per  hour,  A.F.L.,  minimum  40  hour 
week.  Give  essential  Information  first 
letter. 

Announcer  with  restricted  ticket,  or 
better.  Man  capable  of  doing  good  all- 
around  job  will  rate  excellent  salary  in 
city  with  modest  living  costs.  Job  Is 
permanent.  No  rush,  so  write  full  par- 
ticulars. WLAG,  LaGrange,  Georgia. 
.Announcers — $72  for  six  day  week. 
Give  details  of  experience.  Personal  au- 
ditions preferred.  Transcriptions  given 
careful  attention.  Write  Program  Direc- 
tor, WIND,  Chicago. 

Engineer.  Transmitter  and  control  room 
work.  Recording  experience  helpful. 
Permanent.  WAKR,  Akron  8,  Ohio. 
New  Blue  Network  station  has  immedi- 
ate permanent  opening  for  announcer- 
newscaster.  Send  full  qualifications  and 
disc  to  Harold  M.  Cook,  WHOT,  South 
Bend.  Indiana. 

Wanted — An  account  executive  of  five 
or  more  years  experience  in  radio  sell- 
ing. $400.00  a  month  guaranteed  to 
start.  Send  photo  and  references  with 
first  reply  to  Intermountain  Broadcast- 
ing Corporation,  Salt  Lake  City,  Utah. 
Experienced  announcer,  local  network 
affiliate.  Good  salary.  Please  phone  or 
wire  collect  all  qualifications.  WERC, 
Erie.  Penna. 

Engineer-mathematician.  Excellent  op- 
portunity for  accredited  engineer  with 
old-established  radio  consulting  firm  in 
Washington.  Station  experience  desir- 
able but  not  essential.  Contact  Box  647. 
BROADCASTING. 

Chief  engineer.  Capable  of  taking  com- 
plete charge  of  all  engineering  opera- 
tions of  five  kw  midwestern  network 
affiliate.  Must  have  proven  record  of 
experience  in  operations  maintenance, 
personnel  supervision  and  be  able  to 
supervise  post  war  FM  development. 
Permament  position  with  real  future. 
State  full  particulars  about  yourself 
Including  experience,  age,  draft  status, 
when  available  and  salary  expected.  En- 
close small  photo.  All  replies  confi- 
dential. Box  645,  BROADCASTING. 


Situations  Wanted 


.4nnouncer,  5  years  experience  on  5  kw 
net  affiliate.  News,  music,  drama,  pro- 
duction. Woman.  Box  583,  BROAD- 
CASTING. 

News  editor.  4  years  experience  editing 
and  broadcasting  news.  5  years  5  kw 
experience.  Woman.  Box  584,  BROAD- 
CASTING. 

Writer-announcer— Would  like  position 
as  either  or  both.  Develop  own  program 
ideas  or  put  yours  into  script  form. 
Writes  material  that  sells.  Newscastlng, 
sportscastlng,  platter  shows,  commer- 
cial announcing.  25,  college  trained, 
married,  draft  deferred.  Prefer  east.  Box 
609,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Program  director  needed?  Dependable, 
experienced,  and  anxious  to  keep  pro- 
gramming and  production  at  top  effi- 
ciency. Personal  Interview  desired.  Per- 
manent. Box  620,  BROADCASTING. 
Veteran  sports  broadcaster  and  editor 
—Eight  years  experience  In  broadcast- 
ing sports  programs,  play  by  play  as 
well  as  sports  news  periods.  Three  years 
press  association  experience  writing 
column  material  and  covering  biggest 
sports  events.  Desire  spot  with  regional 
station  for  family  reasons.  Will  explain 
fully  in  letter.  Box  622,  BROADCAST- 
ING. 

Male  announcer,  vocalist,  M.C.  open. 
Box  624,  BROADCASTING. 
Announcer— 3  years  experience:  sports, 
news,  commercial,  remote,  platter 
jockey,  control  board,  veteran,  con- 
scientious, dependable.  Permanent  po- 
sition only.  $245  monthly  minimum. 
Box  625,  BROADCASTING. 
Musical  director.  Can  go  anywhere. 
Expert  at  copyright  clearance,  pro- 
gramming, transcribed,  live  music,  care 
of  transcription  and  record  libraries. 
Also,  play  Hammond  or  pipe  organ  as 
theme,  B.  G.,  variety  or  straight  musi- 
cal show.  2A  (F),  30,  married.  5  years 
experience.  Box  627,  BROADCASTING. 
Chief  engineer  and  program  director- 
chief  announcer.  Desire  change  for 
progress.  Two  able-top-flight  radio  men 
with  15  years  combined  experience. 
Chief  engineer  thoroughly  capable  in- 
stallation-communications man.  Pro- 
gram director  competent  newscasters- 
sports  play-by-play.  All  around  an- 
nouncer who  knows  radio.  Family  men. 
honorable  discharges.  Will  consider 
only  solid,  permanent  offers.  Finest 
references.  State  all.  Including  salaries, 
information,  photos-disc  sent  upon  re- 
quest. Wire  or  airmail.  Box  628,  BROAD- 
CASTING. 

Position  as  station  manager  or  com- 
mercial manager.  Discharged  veteran. 
Not  returning  to  former  position  for 
personal  reasons.  4  years  experience  as 
commercial  manager  and  6  as  station 
manager  network  affiliate.  Excellent 
references.  South  preferred.  Box  629, 
BROADCASTING. 

Radio  director-account  executive.  B.  F. 

want  an  agency  radio  director  who  is 
also  experienced  in  sales  and  service 
for  other  media?  Unusual  creative,  copy 
radio  production  ability.  Successful  ra- 
dio and  agency  background.  Now  han- 
dling important  accounts  and  supervis- 
ing radio  for  established  agency  but 
looking  for  position  where  progress  is 
measured  by  productivity.  Salary  or 
salary  and  bonus:  $6000-$7500,  depend- 
ing on  locality.  Box  630,  BROADCAST- 
ING. 

Announcer,  21  married,  4F.  5  years  all- 
round  experience,  control  operation. 
Seeks  permanent  position.  Salary  $65.00 
weekly.  Box  632,  BROADCASTING. 
Young  man.  Experienced  production 
writing,  selling.  Fair  announcer.  Go 
anywhere.  Available  now.  Box  633, 
BROADCASTING. 

Top  announcer,  experienced:  news,  ad 
lib,  producer  seeks  position  on  west 
coast  in  near  future.  $60.00  week  mini- 
mum. Box  634,  BROADCASTING. 
Attention— New  York-Phllade!phia-Bal- 
tlmore-Washlngton.  Good  versatile  an- 
nouncer available.  Can  handle  ad-lib 
record  and  talent  shows,  news  and 
commercials.  Presently  employed  met- 
ropolitan network  outlet.  Box  635, 
BROADCASTING. 

Chief  engineer  250  watt  network  sta- 
tion desires  change.  Age  37,  married. 
15  years  radio  experience  including 
business  and  supervisory.  First  class 
radiotelegraph  and  radiotelephone  li- 
censes. Would  consider  transmitter 
supervisors  position.  Please  reply  to 
Box  638,  BROADCASTING. 
Planning  FM?  Station  owners  here  is 
a  chief  engineer  who  can  save  you 
money  in  construction  and  normal 
operating  expenses.  Years  of  diversified 
radio  experience.  Box  639,  BROADCAST- 

Chief  announcer  of  large  midwestern 
station,  sound  production  ideas,  and 
five  years  of  radio,  seeking  permanent 
connection  with  a  progressive  organi- 
zation. Excellent  recommendation  from 
present  employer.  Box  640,  BROAD- 
CASTING. 

Announcer-program  director.  Army  dis- 
charge. Age  28.  Can  operate  board.  De- 
sire to  write  some  copy.  Traffic  experi- 
ence. At  present  with  5  kw  CBS  sta- 
tion. Prefer  west  coast  or  western  sta- 
tion. Box  641,  BROADCASTING. 
Announcer— Newscast,  easy  ad  lib  War 
veteran,  married,  personality,  humor. 
Available  immediately.  T.  C,  302  Bris- 
tol Blvd.,  San  Leandro,  Calif. 


Situations  Wanted  ( (Cont'd) 

Veteran,  age  21.  One  year  experience, 
control  board  and  announcing.  Prefer 
southern  part  of  Texas,  Arizona  or  Cali- 
fornia. Available  immediately.  Formerly 
chief  announcer  at  station  in  east. 
Change  due  to  health.  Box  642,  BROAD- 
CASTING. 

Twenty  years  with  high  power  broad- 
cast and  shortwave  transmitters,  ex- 
perienced in  design,  construction. 
Installation,  maintenance  and  super- 
vision, looking  for  responsible  position. 
Box  643,  BROADCASTING. 
Young  lady  wishes  to  make  connection 
and  earn  her  place  with  a  progressive 
radio  station.  Offers  excellent  voice, 
knowledge  of  commercial  copy  and  some 
understanding  of  the  job  needs  of  a 
radio  station.  Box  644,  BROADCAST- 
ING. 

News  editor,  rewrite  and  announce 
news,  10  years  newspaper  experience, 
7  years  radio.  Draft  exempt.  Best  of 
references.   Box    646,  BROADCASTING. 

Wanted  to  Buy 

Wanted — FCC  approved  frequency  and 
modulation  monitors.  Other  250  watt 
station  equipment.  Cutting  mechanism 
for  type  RCA  OR-1  transcription  tables. 
Box  600,  BROADCASTING. 

Wanted  to  buy — One  or  two  lateral 
tone  arms  RCA  Ml  4856.  Must  be  in 
good  condition.  State  price.  Leo  Decon- 
nlck.  Chief  Engineer,  WCOL,  Colum- 
bus, Ohio. 


For  Sale 


Allied  Model-329  recorder  playback 
Dual  speed  17"  turntable.  Perfect  con- 
dition. None  better  In  the  country 
Fitch  Building,  96  Bidwell  Parkway 
Buffalo,  New  York. 

Fine,  surplus  used  equipment:  Three 
50  watt  6L6  four  stage  four  channel 
P.  A.  amplifiers,  virtually  new.  Two  off' 
set  head  crystal  transcription  pick-ups 
Astatic  and  Shure.  One  Brush  24-cell 
broadcast  mike.  One  16  inch  laboratory 
recorder,  cotintershaft  and  flatbel 
drive,  ideal  for  any  overhead  feed  sys- 
tem. One  16  inch  rim-drive  portable 
recorder,  less  overhead  feed  mechanism 
One  Presto  1-C  cutter.  Vacuum  systerr 
for  one  or  two  machines.  Write  for  de- 
scription, price,  or  make  offer.  Damor 
Transcription  Laboratory,  Midland 
Building,  Kansas  City,  Mo. 

1  K.  W.  WE  6B  amplifier  converted 
power  supply,  will  pass  F.  C.  C.  $2800 
J.  Eric  Williams,  Lyme,  Conn. 


ARE  YOU  LOOKING 
FOR  A  BETTER  JOB? 


FREE  PLACEMENT  BU- 
REAU FOR  ANNOUNCERS- 
WRITERS— ENGINEERS  AND 
OFFICE  WORKERS. 


SEND    COMPLETE  DETAILS 
IN  FIRST  LETTER.  NO  FEE. 
RADIO  STATIONS  PAY  THE 
CHARGE 

WRITE  TODAY! 

RADIO  PERSONNEL 
136  N.  DELAWARE  ST. 

(RADIO  CENTER) 
INDIANAPOLIS   4,  INDIANA 


7^  SCHOOL  V 
RADIO  TECHNIQUE 


HEW  YORK  •  CHICAGO 

America's  Oldest  School  Devoted 
Exclusively  to  Radio  Broadcasting 

Comprehensive  Day  and  Evening 
Courses  in  all  phases  of  Radio 
Broadcasting  taught  by  Network 
Professionals.  Moderate  rates. 
For  Full  Details,  Request  Booklet  B. 


BROADCASTING    •    Broadcast  Advertisin. 


IFOR  ALL  RECORDING  SERVICES 


'  f/ie  t  " 


\m  VERMONT  AVE.-WASH.  5,D.  C. 


'fRITE-WIRE  OR  CALL  FOR  DETAILS 


OBSTRUCTION  LIGHTS 

Available  without  priority 

TYPE  661 

Complete  tmth  red  fresnel 
lens  and  100  watt  A-21 
lamp. 

Write  for  Bulletin  33 

ANDREW  CO. 

363  E.  75th  St., 
Chicago  19 


WANTED! 


A  live-wire  man,  with  family  pre- 
ferred, who  has  a  passion  for 
perfect  production  and  a  yen  and 
ability  to  write.  Must  be  capable 
show-writer  and  producer. 
This  is  a  permanent  job  for  a  sin- 
cere worker  in  one  of  America's 
largest  markets  at  a  highly  pro- 
gressive station  serving  up  AM, 
FM  and  well  on  the  road  to  tele- 
vision. 

Send  complete  detailed  account  of 
background,  draft  status,  plus 
photo  and  salary  requirements. 
All  replies  strictly  between  us. 

BOX  597,  BROADCASTING 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
MmdU   Engineering  CofuutlmMU 

tCommerclal  Radio  Equip.  Co. 

Kanioi  City,  Mo. 
'Voihington,  D.  C.  Hollywood,  Col. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5.  D.  C 
District  1640 
(Snbj.  to  Gov't  Res.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F&O  TRANSMITTING  TUBES 

reeland  &  Olschner  Products,  Inc. 

11  Baronne  St.,  New  Orleans  13,  La. 

Raymond  4756 
igh   Power  Tube  Specidisti  Exclusively 


^  SOUND  EFFECT  RECORDS^ 

GENIIETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  MICHELSOX 

67  W.  44th  St.  New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
ITeehnical  Maintenance,  Conatraetion 
Bnpervision   and   Business  Services 

for  Broadcast  Stations 
WAunsey  BIdg.        Washington  4,  0.  C 
District  2292 


•  Specializing  in  fainting 
radio  antennae  towers 
from  coast  to  coast. 
H.  K.  RHODES 

603  E.  MAIN  ST., 
ROARING  SPRING,  PA. 


DON'T  DISAPPOINT  HONOLULU 

CABLES  PETE  SIMMONS,  KGU 

THE  SHADOW 

>^vallable  locally  on  transcription— see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL  DIRI^CTOIIY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineer* 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Preu  BIdg.,  W«.h.,  D.  C. 


PAUL  GOOLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE  C. 

DAVIS 

Consulting  Radk 

Eng]ne«r 

Munsey  BIdg. 

District  8456 

Washington, 

D.  C. 

FREQUeNCY  MtASUHING 

Exact  Measurements  *  at  any  time 

RCA  COMMUNICATIONS.  INC. 
64  Broad  Street      New  York  4.  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Enginearlng 

Earle  Bvilding,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.     •     NATIONAL  6513 
Washington  4,  D.  C. 


fran^  H.  Mcintosh 
Consulting  Radio  Engineers 
710  I4th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn, 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Nafl  Press  BIdg.      Wash.  4,  D.  C. 


Room  892 


NA.  7846 


BUY 
WAR  BONDS 


McNARY  &  WRATHALl 

CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.        Dl.  1205 

Washington,  D.  C. 


HEaOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MULE* 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  ViaORV 


Radio  Engineering  Contultantt 
Frequency  Monitoring 

CemmMcial  Radio  Eqnip.  Co. 

•  International  BuUdlnc.  WasUncton,  D.  O. 

•  321  E.  Gregory  Boulevard,  l^nnmff  Citf,  ISo. 

•  Cross  Boads  of  the  World,  Hollywood.  Calif. 

-  I 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.   •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturers  of  Radio  Traiu- 
mitters  and  Industrial  Electronit 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  -  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      District  8215 

Washington  4,  D.  C. 


AAAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nat'l  Press  BIdg.  Wash.  4,  0.  C. 
District  7362      •      Glebe  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH..  D.  C 
DISTRICT  4127 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St  CHICAGO  19 

Triangle  4400 


People 


At  Deadline ... 


PUBLIC  EXPRESSION  CONTROL 
OUTLINED  FOR  GERMANY 

AMERICAN  organizational  plans  for  military 
government  of  Germany,  announced  last  Fri- 
day by  Secretary  of  War  Stimson,  provide  for 
a  public  information  section  to  control  all  forms 
of  public  expression  in  Germany,  including 
radio,  newspapers,  magazines  and  motion  pic- 
tures. It  will  handle  dissolution  of  the  propa- 
ganda ministry  of  the  notorious  Goebbels  and 
establishment  of  "an  unbiased  and  truthful 
press  and  radio  system".  Secretary  Stimson 
said. 

Lt.  Gen.  Lucius  Clay,  48-year-old  West 
Pointer  and  former  deputy  director  for  war 
programs  of  the  Office  of  War  Mobilization  & 
Reconversion,  was  named  deputy  military  gov- 
ernor under  Gen.  Dwight  D.  Eisenhower  in 
charge  of  the  American  occupation  zone  by 
President  Roosevelt  before  his  passing.  He  will 
designate  the  heads  of  the  12  divisions  in  the 
United  States  group  to  be  created  to  direct 
military  government  of  Germany  vdth  the 
other  allied  powers. 

BROADCASTERS  OPPOSE 
MAKING  BUSINESS  PUBLIC 

UNANIMOUS  OPPOSITION  to  making  pub- 
lic financial  and  contractual  information  re- 
quired of  licensees  under  FCC  proposed  regu- 
lations, 1.301-1.304  [Broadcasting,  April  23], 
was  expressed  in  12  briefs  filed  last  week  in 
behalf  of  26  organizations,  corporations  and 
licensees.  Oral  argument  is  May  21. 

Spearheaded  by  NAB,  licensees  contended 
(1)  FCC  proposal  would  place  broadcasting 
in  common  carrier  category  in  violation  of 
Communications  Act;  (2)  would  open  books 
to  competitors  in  other  advertising  media, 
contrary  to  intent  of  Congress.  Briefs  were 
filed  in  behalf  of  NAB,  CBS,  NBC,  Blue, 
Yankee  Network  &  Gen.  Tire  &  Rub.  Co., 
KFDM  WFEA  WBAP  KGKO  WXYZ  WOOD 
WMC  WTCN  KSD  WCPO  WNOX  WADC 
WHAM  WFLA  WFBM  WWVA  WJW  KOB 
WOR  WGBG  WJR. 

SHUPERT  HEADS  ATS 

GEORGE  T.  SHUPERT,  assistant  to  the 
president,  Television  Productions  Inc.,  was 
elected  president  of  American  Television  So- 
ciety last  Thursday.  Other  officers  elected  for 
1945-46,  are:  David  Hale  Halpern,  Henry 
Souvaine  Inc.,  vice-president;  Alice  Pentlarge, 
WQXR  New  York,  secretary;  Don  McClure, 
N.  W.  Ayer  &  Son,  treasurer.  Group  also 
chose  these  directors  for  one-year  terms:  Prof. 
Edward  C.  Cole,  Yale  U.;  John  Flory,  Foxx, 
Flory  &  Williams;  Dan  D.  Halpin,  RCA;  Theo- 
dore Huston,  Ruthrauff  &  Ryan;  Charles  H. 
Kleinman,  RCA;  Evelyn  Pierce,  Compton 
Adv.;  Herbert  E.  Taylor  Jr.,  Allen  B.  DuMont 
Labs. 

CHURCHILL  BROADCASTS 

IN  COMMEMORATION  of  his  fifth  anniver- 
sary as  British  Prime  Minister,  Mr.  Churchill 
was  scheduled  to  speak  Sunday  3  p.m.  from 
London.  At  deadline,  his  speech  had  been 
scheduled  by  Mutual  and  CBS  for  3  p.m.  and 
by  Blue  via  transcription  at  11:15  p.m.  NBC 
reported  uncertainty.  His  message  was  to  be 
heard  in  Canada  through  CBC  and  in  Latin 
America  on  BBC  shortwave. 
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RADIO  CONTRIBUTES 

HALF  OF  BOND  AVERTISING 

NEARLY  HALF  of  advertising's  $25,000,000 
contribution  to  the  Sixth  War  Loan  campaign 
came  from  radio,  with  majority  coming  from 
network  programs,  Tom  Lane,  Director  of  Ad- 
vertising, Press  &  Radio,  War  Finance  Divi- 
sion, Treasury  Dept.,  declared  Thursday  at  a 
meeting  of  writers,  producers  and  executives 
of  advertisers,  agencies  and  networks  in  New 
York.  Mr.  Lane  reviewed  overall  war  cost  situ- 
ation and  outlined  basic  copy  policy  for  the 
Seventh  War  Loan  drive. 

Gene  Carr,  Radio  Section  chief  for  the  drive, 
and  George  P.  Ludlam,  chief,  OWI  Radio  Bu- 
reau, discussed  allocations.  Lt.  (jg)  David 
Levy,  USNR,  former  producer  of  We  the  People 
and  special  radio  consultant  to  the  Treasury, 
said  the  Treasury  has  invited  leading  song- 
writers to  compose  special  war  songs  for  use 
during  the  bond  drive. 

SPECIFIC  LABS.  APPOINTS  IRVING 

SPECIFIC  LABS.,  Chicago  (Formula  77  for 
Athlete's  Foot),  has  appointed  Rocklin  Irving 
&  Assoc.,  Chicago,  to  handle  its  advertising. 
Radio  will  be  used. 


Closed  Circuit 

(Continued  from  page  A) 

tiating  for  acquisition  of  Maryland  station, 
network  outlet,  at  figure  of  approximately 
$200,000.  Deal  will  come  to  lisrht  withi^i  few 
days.  KQV-ites,  owning  each,  are  William 
S.  Walker,  president,  Walker  &  Downing  Ad- 
vertising Agency;  Irwin  Wolf,  vice-president, 
Kaufman's  Department  Store;  Earl  F.  Reed, 
attorney;  Charles  T.  Campbell,  businessman. 

ALTHOUGH  the  FCC  will  follow  its  policy  of 
closely  scrutinizing  station  transfers,  trans- 
action such  as  that  involving  sale  of  WBT 
Charlotte  by  CBS  to  Jefferson  Standard  Life 
Insurance  Co.  for  $1,505,000  [Broadcasting, 
May  7]  is  likely  to  be  approved  forthwith. 
That's  because  it's  in  nature  of  "forced  sale" 
and  network  doubtless  would  be  happy  to  hold 
on  to  property.  Sale  was  necessitated  by  FCC's 
network  monopoly  regulations  governing  net- 
work ownership  of  stations  in  other  than  key 
program  originating  points. 

WATCH  for  meeting  of  the  FMBI,  probably 
in  Chicago,  soon  after  FCC  announces  allo- 
cations above  25  mc.  FCC  is  understood  to 
have  asked  FM  broadcasters  to  suggest  pro- 
spective standards,  power,  distribution  of  sta- 
tions, etc.  Chances  are  the  ODT  will  permit 
the  FMBI  session,  which  would  draw  some 
165  members,  if  FCC  nod  is  forthcoming. 
Nothing  official  has  been  announced  but  it  is 
reported  the  Commission  would  favor  such  a 
gathering  in  "public  interest,  convenience  and 
necessity". 

WASHINGTON'S  National  Press  Club,  scene 
of  many  official  firsts,  on  May  25  will  have  the 
first  public  demonstration  of  the  Army's  far- 
flung  radio  communications  system.  Maj.  Gen. 
Frank  E.  Stoner,  chief  of  the  Army's  Com- 
munication's Service,  who  directs  the  world- 
wide operations,  will  demonstrate  the  opera- 
tion at  a  special  luncheon  which  may  well  be 
featured  by  worldwide  transmission  of  radio 
facsimile. 


FCC  CHAIRMAN  PAUL  A.  PORTER  on 
June  4  will  receive  honorary  Doctor  of  Laws 
degree  from  Kentucky  Wesleyan,  Winchester, 
Ky.,  when  he  delivers  Commencement  address. 
Mr.  Porter  attended  Wesleyan  for  three  years. 

LT.  COMDR.  J.  HARRISON  HARTLEY, 
USNR,  resumed  duties  last  week  as  officer 
in  charge.  Radio  Section,  Navy  Office  of  Pub- 
lic Relations  after  eight  months  in  the  Pacific 
as  radio  officer,  CINCPAC.  Ex-assistant  direc- 
tor of  news  and  special  events  for  NBC,  he 
supervised  the  building  and  start  of  operations 
of  Navy  radio  studios  at  Pearl  Harbor  and 
Guam. 

MAJ.  EDWARD  BYRON,  former  head  of 
Radio  Branch,  Army  Service  Forces,  Bureau 
of  Public  Relations,  has  left  the  Army  to  re- 
turn to  production  of  Mr.  District  Attorney. 
He  will  continue  as  advisor  and  director  on 
the  CBS-Army  show,  Assignment  Home.  Re- 
placing him  in  ASF  job  is  Maj.  Andre  Baruch. 

ROSEL  H.  HYDE,  FCC  general  counsel,  back 
from  San  Juan,  Puerto  Rico  where  he  sat  as 
examiner  in  several  cases.  Leonard  H.  Marks, 
asistant  to  general  counsel  who  appeared  foi 
FCC  is  due  back  this  week. 

VERN  R.  YOUNG  of  Loucks  &  Scharfeld 
Washington  communications  attorneys,  and 
Mrs.  Young  are  parents  of  a  boy  born  Friday. 

MARY  FRANCES  ZARBOCK,  publicity  as- 
sistant, WTOP-CBS  Washington,  now  Mrs 
Ben  Miller,  bride  of  former  Young  &  Rubican 
executive  on  leave  as  lieutenant,  Army  Service 
Forces,  Radio  Branch,  Washington. 

WESTINGHOUSE  EXPANDS 

IN  PREPARATION  for  production  of  a  full 
line  of  home  appliances  for  consumers,  West- 
inghouse  Electric  &  Mfg.  Co.,  Pittsburgh,  is 
switching  to  straight  product-selling  on  its 
Ted  Malone  program.  Blue.  Effective  June  11 
Malone  vdll  be  moved  from  Mon-Wed.,  8-8:  If 
p.m.,  166  stations  to  Mon.  thru  Fri.  11:45-1S 
noon.  Malone  remains  overseas  indefinitely 
broadcasting  news  of  servicemen.  Move  fol- 
lows announcement  by  War  Mobilization  Di- 
rector Fred  M.  Vinson  that  moderate  manu- 
facture of  washing  machines  and  refrigerators 
would  be  resumed  immediately,  electric  irons 
and  stoves  increased  in  three  to  six  months 
some  civilian  radios  in  a  year.  Agency:  Mc 
Cann-Erickson,  New  York. 

SWIFT  TELECAST  FOR  BONDS 

SPECIAL  hour-long  telecast  of  Swift  &  Co.'s 
Breakfast  Club  (Blue)  for  the  7th  War  Loan 
Drive  will  be  presented  May  21  on  WABD 
New  York,  the  DuMont  station.  Don  McNeil! 
and  cast  will  be  featured,  with  WABD  open- 
ing up  especially  Monday  8-9  p.m.  for  th£ 
event.  Paul  Mowrey,  Blue  television  head 
will  direct.  ; 

U.  S.  STEEL  SERIES 

U.  S.  STEEL  Corp.  of  Delaware  is  consider- 
ing sponsorship  of  a  13-week  half-hour  draJ 
matic  program  designed  to  educate  both  GI's 
and  civilians  to  problems  of  rehabilitationi 
Program  would  be  presented  live  in  Pittsburgh 
and  recorded  for  other  stations  in  U.  S.  Steel 
merchandising  and  production  areas.  Account 
is  handled  by  BBDO  Pittsburgh  and  New  YorkJ 
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WNAC,  BOSTON  Station  in  the  World! 


■ 

■ 

■ 
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Technical  director  Irving  B.  Robinson  at  WN AC  hoard  vsed  in  the  first  network  broadcast  originating  from  '\^AF.  New  York. 


Under  the  date  of  January 
fA,  1923,  is  found  this  historic 
entry  of  broadcasting's  early 
beginning  —"7:55  to  8:00 
p.  m.  Saxophone  solo  by 
Nathan  Glanz,  'Lovelight 
In  Your  Eyes'.  Program  to 
be  broadcast  jointly  by  WEAF  and 
WNAC  (The  Shepard  Stores,  Boston) 
from  studio  WEAF  (The  two  stations 
will  be  connected  by  special  long  dis- 
tance telephone  wires  of  the  A.T.&  T. 
Company) " 

Thus  chain  broadcasting  was  born! 
While  the  listening  public  was  said 
to  have  been  well  satisfied  with  the 
success  of  the  experiment,  technical 
experts  were  not,  realizing  that  such 
transmission  had  to  be  bettered  if  the 
future  of  network  broadcasting  was 
to  be  assured. 


In  this  development,  and  in  the  ea- 
gerness to  put  its  facilities  to  work, 
the  public  again  has  evidence  of  the 
industry's  great  advancement  in  only 
a  quarter  of  a  century.  Boston  is  rich 
in  its  stories  of  broadcasting's  accom- 
plishments, and  all  of  its  stations  have 
had  something  to  contribute.  WEEI  at 
the  time  of  the  1927  Vermont  flood  '  'effi- 
ciently bridged  the  gap  left  by  a  com- 
plete breakdown  of  wire  communica- 
tion facilities  between  northern  and 
southern  New  England" — said  to  be 
the  first  attempt  in  history  to  broad- 
cast news  from  the  scene  of  a  disaster. 


What  has  been  said  of  Boston  broad- 
casters can  be  said  in  one  way  or 
another  of  stations  throughout  the 
broad  breadth  of  the  land.  An  instance 
of  this  is  KMBC  of  Kansas  City  which 
is  recognized  for  its  leadership  in  prop- 
ogating  broadcasting's  place  of  prom- 
inence in  the  Heart  of  America.  The 
most  recent  of  its  pioneering  steps  is 
to  become  the  first  station  in  the  area 
to  install  a  magnetic  wire  recorder, 
thereby  broadening  still  further  the 
means  by  which  KMBC  can  assume 
added  responsibilities  and  win  new 
friends  for  those  associated   with  it. 


KMBC 


OF  KANSAS  CITY 

Free  &.  Peters,  Inc. 


Of  Course — KMBC-FM — an  extra  service  at  no  extra  cost 
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vailable  through  Leading  Radio  Equipment  Distributors! 


WATER  AND  AIR  COOLED  TRANSMITTING  AND  RECTIFYING  TUBES 


The  more  popular  AMPEREX  tubes 
are  available  through  leading 
radio  equipment  distributors.  Thus, 
engineers  may  now  obtain  many 
of  our  standard  tube  types  with 
minimum  delay.  The  AMPEREX 
line,  especially  for  industrial  and 
electro -medical  ap- 
plications, is  prob- 
ably the  most  com- 


nmPEREx 


plete  in  the  industry.  AMPEREX 
engineers  pioneered  in  the  design 
and  development  of  these  types, 
and  our  name  stamped  on  a  "bot- 
tle" designates  longer  life  with 
corresponding  economy.  If  we  can 
be  of  service  to  you,  on  present 
or  peacetime  assign- 
ments, we  will  be 
very  glad  to  oblige. 


...  the  high 
pertormance 
tube 
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Hooper  says  there  are  no  pins  left  standing 
wlien  your  advertising  dollars  start  rolling  for 
strikes  via  WSIX.  During  the  two-year  period 
ending  in  January,  WSIX's  all-day  listening 
average  increased  81.5%!  This  rich  Middle- 
Tennessee  market  is  booming  as  never  before. 


And  WSIX,  The  Voice  of  Tennesee's  Capital 
City — ^with  the  most  day-time  listeners,  the 
top  shows  of  both  the  Blue  and  Mutual  Net- 
works and  a  low  unit  cost  in  a  market  with 
over  a  million  potential  buyers  who  really 
believe  in  spending  their  money— is  ready  to 
go  to  work  for  you. 
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Business  Briefly 
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DON'T  BE  SURPRISED  if  the  FCC  extends 
the  standard  broadcast  band  to  540  kc  when 
proposed  allocations  below  25  me  are  released 
this  week  (probably  Monday).  NAB  urged  it; 
so  did  RTPB  Panel  4.  Navy  blocked  early 
moves  to  include  the  540  channel  in  the  stand- 
ard band  but  reportedly  agreed  to  acquiesce 
after  the  war.  Whether  the  Commission  will 
designate  the  new  channel  as  clear,  regional 
or  local  is  unknown,  but  majority  reportedly 
favor  making  it  a  local  channel,  thus  provid- 
ing many  more  stations. 

ALONG  PURELY  political  lines,  opposition  has 
developed  to  reappointment  of  Gov.  Norman 
S.  Case  (R-R.  L)  to  FCC.  A  charter  member 
of  the  Commission  appointed  in  1934,  Gov. 
Case  is  opposed  by  Sen.  Green  (D-R.  I.),  who 
defeated  him  in  Rhode  Island  gubernatorial 
election  in  1932.  Chairman  Porter  is  all  out  in 
support  of  Case  reappointment  on  merit.  A 
New  York  Republican  is  said  to  be  endorsed 
by  Democratic  Committee  for  appointment 
when  Gov.  Case's  seven-year  term  expires 
June  30. 

LEW  AVERY,  personable  director  of  broad- 
cast advertising  of  the  NAB,  may  be  contem- 
plating going  into  business  for  himself.  He  has 
told  friends  he  does  not  plan  to  remain  in  trade 
association  activity  for  good.  He  has  consid- 
ered proposals  to  enter  national  radio  repre- 
sentation. His  name  has  been  linked  with  an 
important  figure  in  midwest  representation 
and  with  national  authority  on  retail  adver- 
tising in  possible  formation  of  new  firm.  Mr. 
Avery,  former  sales  manager  of  Buffalo  Broad- 
casting Co.  and  for  years  with  Free  &  Peters 
Inc.,  Chicago,  is  noncommittal. 

LT.  COL.  HAROLD  B.  RORKE,  assistant  chief 
of  public  relations.  Army  Air  Forces,  is  look- 
ing forward  to  an  honorable  discharge.  For- 
merly assistant  information  director  of  CBS 
in  New  York  and  before  that  head  of  the  CBS 
information  department  in  Hollywood,  Col. 
Rorke  has  more  than  tentative  plans.  It 
wouldn't  be  surprising  to  see  him  wind  up  with 
one  of  the  larger  agencies,  probably  to  head- 
quarter in  Chicago. 

ATC  plane  schedules  frustrated  plans  of  Chair- 
man Paul  A.  Porter  to  confer  with  President 
Truman  May  14  at  what  was  to  have  been 
their  first  formal  conference  since  the  Mis- 
sourian  assumed  the  Presidency.  Subject  of 
conference  was  to  have  been  international  tele- 
graph and  cable  merger,  but  broadcasting 
doubtless  would  have  been  discussed.  Date 
postponed  until  Mr.  Porter's  return  probably 
at  end  of  month. 

WHEN  THE  next  broadcast  emanates  from 
the  White  House,  the  new  two-microphone  rack 
— one  lead  for  all  radio  pickups  and  another 
for  newsreels — probably  will  be  used.  This 
simplified  arrangement,  one  of  several  radio 
innovations  planned  for  President  Truman,  is 
{Continued  on  page  78) 


Upcoming 

May  22-23:  Mutual  Board  meeting,  Drake 
Hotel,  Chicago. 

May  23:  Telecommunications  conference, 
State  Dept.,  Washington,  to  review  Inter- 
American  Radio  Conference  agenda. 

May  24:  Directors  of  the  FMBI  at  Ambassador 
East,  Chicago,  10  a.m. 

May  24:  Meeting  of  industry  engineers  at 
FCC,  10  a.m.  to  select  committee  for  FM 
propagation  tests. 

June  13:  Oral  argument,  WOV  New  York 
transfer  of  control  (postponed  from  May 
23). 

Bulletins 

ARMY  HOUR  on  NBC  will  be  cut  to  half-hour, 
Niles  Trammell,  network  president,  indicated 
Friday  following  receipt  of  letter  from  Col. 
Edwin  Kirby,  chief,  Radio  Branch,  Bureau  of 
Public  Relations,  War  Dept.  Noting  progress 
of  war,  Col.  Kirby  advised  NBC  that  War  Dept. 
would  require  only  half  its  present  time  period 
and  asked  for  first  half-hour  segment  beginning 
at  3:30  p.m.,  effective  July  15.  Acknowledging 
letter,  Mr.  Trammell  said  three-year-old  pro- 
gram has  done  outstanding  job  in  keeping 
home  front  abreast  of  activities  of  American 
troops  around  the  world.  "We  have  had  a  num- 
ber of  requests  from  advertisers  for  Sunday 
afternoon  time  if  any  should  be  available  and 
all  are  being  given  due  consideration,"  he  said. 

*  *  * 

FIRST  NAVY-produced  network  series  was 
assured  Friday  when  Rear  Adm.  Harold  B. 
Miller,  USN,  new  Navy  Public  Relations  head, 
approved  half-hour  26-week  nighttime  series 
on  Blue,  scheduled  to  start  this  summer.  Sub- 
ject will  be  exploits  of  the  Fast  Carrier  Task 
Force  of  the  Pacific  Fleet,  produced  and  di- 
rected by  Lt.  Arthur  Kui-lan,  USNR,  of  Navy 
Radio  Section,  Public  Relations,  an  ex-writer 
for  Campbell  Playhouse  and  other  programs. 
Adrian  Samish,  Blue  program  and  production 
manager,  and  Lt.  Comdr.  Charles  E.  Dillon, 
acting  officer  in  charge,  Navy  Radio  Section, 
and  former  Red  Cross  radio  director,  are  su- 
pervising. 

*  *  * 

REVIEWING  the  American  Broadcasting  Co.'s 
plans  to  build  a  network  that  will  allow  adver- 
tisers to  reach  the  public  -  at  a  low  cost  per 
listener  in  the  postwar  era,  Chester  J.  Laroche, 
vice-chairman,  at  a  news  luncheon  in  New  York 
last  Friday,  revealed  that  stock  in  the  network 
had  been  offered  to  15  top  executives  "who  are 
there  to  help  make  it  good."  The„time  has  not 
yet  arrived  for  the  sale  of  stock  to  affiliate  sta- 
tions, he  said,  but  that  plan  has  not  been  aban- 
doned and  may  be  carried  out  in  about  six 
months  or  a  year.  He  denied  a  report  that  Time 
Inc.  is  increasing  its  holdings  of  the  network's 
stock,  amounting  to  12V2%. 


FRED  ALLEN  TO  RETURN  •  Standard 
Brands  Friday  afternoon  signed  a  two-year 
non-cancellable  contract  with  Fred  Allen 
through  his  agent,  William  Morris  Agency,  for 
a  program  on  NBC  Sunday  8:30-9  p.m.,  be- 
ginning Oct.  7.  Reportedly  calling  for  $2O,O0C 
payment  weekly,  contract  provides  for  two  39- 
week  runs  with  summer  vacations.  J.  Waltei 
Thompson  Co.,  agency  for  C&S  Coffee  anc 
Tenderleaf  Tea,  will  handle  the  program,  but 
product  has  not  been  determined.  The  Eddi« 
Bracken  show  promoting  Fleischmann's  Yeas1 
in  that  spot  will  be  dropped  May  27.  Agency  is 
Kenyon  &  Eckhardt. 


GENERAL  MILLS  RENEWS  •  General  Mill 
Inc.,  Minneapolis  (Betty  Crocker  Soups,  Bis 
quick,  Wheaties,  Cheerioats  and  Gold  Meda 
Kitchen  Tested  Flour)  renewed  four  quarter 
hour  periods  known  as  General  Mills  Hour 
effective  June  1,  52  weeks,  5  weekly,  1-2  p.m 
CWT.  First  three  quarter-hours  The  Guidini 
Light,  Today's  Children,  Women  in  White  oi 
full  NBC  network.  Agency  is  Knox  Reeve; 
Adv.,  Minneapolis.  Fourth  period,  Hymns_  o 
All  Churches,  4  times  weekly,  with  Bettj 
Crocker  on  Fridays  on  38  NBC  stations.  Agenc; 
is  Dancer,  Fitzgerald  &  Sample,  Chicago. 

HOPE  REPLACEMENT  •  Pepsodent  Divisioi 
of  Lever  Bros.,  Chicago  (Pepsodent  products) 
on  June  12  replaces  Bob  Hope  for  13  week 
with  The  Man  Called  X  on  NBC  stations 
Tuesday  10-10:30  p.m.  (EWT).  Secret  agen 
series  stars  Herbert  Marshall  with  Ge  Ge  Pear 
son.  Felix  Mills  is  assigned  musical  directoi 
Jack  Johnstone  is  producer  for  agency,  Footf 
Cone  &  Belding. 

SOTER  NAMES  AGENCY  •  F.  &  E.  Sote 
Tobacco  Corp.,  New  York,  maker  of  Lady  Han: 
ilton  cigarettes,  has  appointed  Sheldon,  Quic 
&  McElroy  Inc.,  New  York,  to  handle  advei 
tising.  Newspapers  are  being  used  and  spot  ar 
nouncements  are  under  consideration. 

IDUNNINGER  FOR  RINSO  •  Lever  Bro; 
Co.,  Cambridge,  Mass.,  for  Rinso,  on  June 
starts  13-week  Dunninger  program  replacin 
Amos  'n'  Andy  on  139  CBS  stations. 


STEAKS  AT  OMAHA 

IN  THE  EYES  of  two  dozen  broadcast- 
ers Omaha  was  the  radio  capital  of  the 
world  last  week  and  John  J.  Gillin  Jr., 
WOW  Omaha  general  manager,  was  its 
head  man.  Steaks,  ribs  of  beef  and  wild 
duck  with  wild  rice  were  only  a  few  of 
the  prime  dishes  served  during  the  meet- 
ing of  the  NAB  board  there  Wednesday 
and  Thursday.  Meetings  were  held  in  the 
sumptuous  Woodmen  of  the  World  quar- 
ters. The  board  presented  Host  and  Host- 
ess Gillin  with  a  silver  tray  and  goblets 
in  appreciation. 
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more  than 


49^ 


ool  ) 


out  of  every  dollar 
spent  in  retail  in 


WEST  VIRGINIA 


is  spent  by  listeners  to 

WGHS 

CHARLESTON,  W.  VA. 
5000  ON  580 


Represented  by  Branham  Co. 


John  A.  Kennedy,  Pres.  Howard  L.  ChernofF 

(on  leave  U.  S.  Navy)  Managing  Director 
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a  s\3irei^l  of  K^P  ^^om 


,t  .oy  be  "o  pause  in  the  day's  occupation"  to  the  poet,  but  to  Mutual  and 
its  audience.  The  Children's  Hour  is  one  of  the  busiest  periods  in  the  whole 
radio  day.  From  5  to  6  p.m.  every  weekday,  while  parents  beam  (and  l.sten) 
approvingly,  youthful  ears  all  over  the  land  are  bent  to  catch  these  four 
consecutive,  top-notch  Mutual  programs: 


CHICK  CARTER. .  .Treading  his  foster-father's  foot- j 
prints,  placed  by  the  immortal  Nick,  this  junior  sleuth  ; 
tracks  down  consistent  rating  rewards,  coast  to  coast,  v 


5:15-5:30 

SUPERMAN...  Back  at  work  for  Kellogg,  the  Man  of 
Tomorrow  spans  the  continent  five  days  a  week,  to 
the  increasing  delight  of  sponsor  and  listeners  alike.. 


5:30-5:45 

MYSTERY  HOUSE  .  .  .  Fans  from  3  to  (so  help  us)  93 
applaud  this  new  show,  which  distinguishes  clearly 
between  healthy  spine-tingling  and  sheer  hysteria. 


5:45-6 

TOM  MIX. . .  Repeatedly  rated  the  most  popular  day- 
time kid  show  on  any  network,  the  veteran  straight- 
shooter  is  notching  new  soles  records  for  Ralston. 


The  success  of  all  four  of  these  programs,  audience-wise,  and  of  two  of  them, 
sales-wise,  is  a  double-action  tribute:  to  the  responsiveness  of  Mutuol's  young 
audience,  and  to  the  skill  of  Mutual'?  programmers. 

And  speaking  of  sales  results-as  who  isn't-may  we  point  out  that  what  s 
being  won  at  5:15  and  5:45  could  also  be  won  at  5  (now  available  in  md,-, 
viduol  markets)  and  5:30  (now  available  on  the  full  network)? 


>--/i 


Here's  the  answer  to  a  big  demand— more,  good 
B.M.I,  music  transcribed!  Each  month  eight  of 
the  most  popular  B.M.I,  and  P.D.  hit  tunes  are 
ready  for  you— played  by  leading  bands  and 
artists  and  beautifully  recorded  on  one,  sixteen 
inch,  3373  rpm  double-faced  disc.  And  they  are 
a\\  yours.  For  the  first  time  in  the  industry  C.  P. 
MacGregor  is  offering  these  transcriptions  on  on 
outright  sale  basis.  No  fees  or  regulations  to 
govern  their  use.  When  you  buy  'em  you  own 
'em.  Out  about  the  20th  of  each  month. 
Send  your  order  now. 


TOP  FLIGHT 
"ANDS  W  ARTISTS 

\       96  TONES  . 


Anticipation 


AiUicipalion  is  one  of  the  best  of  all  salesmen. 

Having  learned  to  expect  the  best  in  new  shows  on 
W  AGA,  Atlanta  listeners  anticipate  refreshing  new  en- 
tertainnient  at  590  on  their  dial. 

WAGA's  audience-building  promotion  carries  this 
"anticipation"  one  step  further.  Car-cards,  24-sheet 
posters,  newspaper  ads  and  dealer  tie-ins  are  used  to 
create  audience  anticipation  for  your  WAGA  program. 


WAGA 


ATLANTA 


SOOO  Watts 


n  590  Kes.  American  Broadtasfing  Company. 
Represented  by  Headley-Reed. 


Ever  see  a  slalion  whose 
daytime  Hooper  "share  ol 
audience"  averages 

49.0%! 

Perhaps  ... 

...  but  liow  about  a 
(ity  where  the  daytime 
"sels-in-use"  averages 

21.8*1 


NOl  .  .  . 

.  .  .  then  look  at 
Lincoln  -we  (eel  it's  a 
rare  result  in  a  market  of 
over  100,000  population. 


In  Fad, 

KFOR  has  80%  more 
daytime  audience  according 
to  Hooper  than  the  next 
highest  station. 


*  if  you're  interested  in 
ratings,  just  multiply  "sets- 
in -use"  by  "share  ol 
audience." 


Feature  of  the  Week 


TWENTY-THREE  years  ago 
tomorrow,  May  22,  1922,  50 
w  WDAY  went  on  the  air 
from  its  one-room  studio, 
transmitter  and  engineering  quar- 
ters in  Fargo,  N.  D.  The  staff  was 
two  people,  Ken- 
neth Hance  and 
Earl  Reineke. 

In  the  one  room 
(it  was  10  X  18 
feet)  was  the 
transmitter,  a 
battered,  upright 
player  piano,  a 
phonograph,  a 
table  for  the  an- 
nouncer -  opera- 
tor -  sales  force. 
The  single  motor  generator  was 
mounted  on  springs  in  an  ad- 
jacent freight  elevator  shaft.  On 
the  roof  of  the  building  was  the 
30-foot  antenna — considered  a 
menace  by  Fargo  citizens  who 
could  see  little  future  in  radio. 

Today  Earl  Reineke  is  still  active 
head  of  WDAY,  a  record  some  be- 
lieve is  unique  in  the  25-year-old 
industry.  WDAY  uses  5,000  w,  oc- 
cupies most  of  the  top  floor  of  the 
building  across  the  street  from  its 
original  quarters  and  owns  a  the- 
ater which  is  going  to  be  remodeled 


Reineke 


into  an  up-to-the-minute  radio 
plant  as  soon  as  war's  end  loosens 
up  material  and  labor  markets. 

Those  23  years  between  were 
busy  ones  for  Mr.  Reineke.  Growth 
at  WDAY  has  been  steady.  In  1924 
the  station  went  to  100  w  and  by 
1925  was  ready  for  a  commercial 
manager. 

In  1928  the  station  went  to 
1000  w.  WDAY  became  affiliated 
with  CBS  and  after  11  months 
shifted  to  NBC. 

By  this  time  the  staff  had  grown 
to  eight  people  and  space  was  at  a 
premuim.  The  oldest  local  adver- 
tiser was  building  a  fine  eight- 
story  building  across  the  street  and 
the  top  floor  looked  good  to  Reineke. 
So  the  oldest  advertiser  and  the 
oldest  station  in  the  Northwest  got 
together  in  the  new  building.  In 
came  carpets,  acoustic  celotex, 
grand  pianos  and  a  real  pipe  or- 
gan. In  1931  the  station  went  to 
5.000  w. 

Even  through  the  depression 
WDAY  kept  on  making  progress. 

The  secret  of  success  at  WDAY 
has  been  its  desire  to  serve  the 
listening  audience  always.  On  that 
foundation  Mr.  Reineke  feels  con- 
fident of  the  future. 


Sellers  of  Sales 


R«pretented  by  Edward  Petry  Co.,  Inc 


KFOU 


ONE  of  the  first  men  in  the 
industry  to  sell  radio  time 
is  Hugh  Rager,  owner  and 
managing  director  of  First 
United  Broadcasters,  Chicago  ad- 
vertising agency. 

Hugh  was  born  in  Roan,  Ind.,  in 
1888,  and  educated  there.  He  left 
Roan  to  take  his  first 
job  with   the   Chi-  .  „ 

cage  Wholesale 
Drug  Goods  Co.  in 
Chicago  as  clerk.  A 
year  later  he  joined 
the  Marshall  Field 
Wholesale  House  in 
the  same  capacity, 
leaving  there  to  sell 
stock  and  insurance. 

In  1915  he  bought 
a  neighborhood 
newspaper  called  the 
North  Side  Sunday 
Citizen  and  publish- 
ed it  for  five  years. 
During  World  War  I 
Hugh  served  in  the 
Army  as  a  private  in 
the  infantry  on  the 
Mexican  border. 

Becoming  interested  in  radio  in 
1920  Hugh  joined  the  Radio  Digest 
(fan  publication)  staff  as  advertis- 
ing manager.  While  serving  on  the 
staff,  he  opened  the  Bureau  of 
Broadcasting  to  sell  time  on  the 
air.  This  was  one  of  the  first  rep- 
resentative organizations. 

In  1927  he  went  with  WJR  De- 


HUGH 


troit  as  the  station's  first  commer- 
cial manager.  The  next  year  he  or- 
ganized a  radio  department  for  the 
Kliag-Gibson  Advertising  Agency. 
A  few  years  later  Hugh  became  as- 
sociated with  Gene  Dyer  (now 
owner  of  WAIT  Chicago)  to  open 
the  Consolidated  Broadcasting  Sys- 
tem in  Chicago.  The 
.  »^  organization  sold 

commercial  broad- 
casting through 
lines  with  local  sta- 
tions. 

Hugh  originated 
First  United  Broad- 
casters in  1931  as  a 
national  representa- 
tive firm  and  as  an 
agency.  For  a  year 
he  straddled  the 
fence  as  both  agency 
and  station  rep.  In 
1932  he  decided  to 
specialize  as  an 
agency. 

He  is  radio  time 
buyer  for  the  agency 
and  handles  the  fol- 
lowing  accounts : 
Utilities  Engineering  Inst.,  Willard 
Tablet  Co.,  Arvey  Corp.,  Wayne 
School  of  Practical  Nursing,  and 
Turkey  Run  State  Park. 

He  has  been  married  for  18 
years  to  the  former  Ann-Marie 
Wulp. 

His  only  hobby  is  collecting  dif- 
ferent brands  of  cigarettes.  He  now 
has  95  different  brands. 


,dverf.s-.n9  on 
MJ*  sales  o\ 


Your 

^rrroreSoUernHew 
Virginia  •  ;  *  be- 


Programs  .  - 
boHa-.ng.  »oca» 
pfogramm'"9  • 
Lor  assurance 
o\  constant, 
profitable 
Vistenership- 


BASIC 
STATIOH 


Represenied  by 

RAYMERI 
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MR. HOOPER  SAYS... 

WRcmspmnAMs 


In  every  competitive  news  period  morning,  afternoon 
and  night,  WRC  leads.  Topping  them  all  is  Esso  News 
and  Leif  Eid  commentary  6:00  to  6:15  p.  m.  daily  with 
.  •  .  .  more  audience  than  the  next  three  stations 
combined. 

WRC's  leadership  goes  beyond  news  programs.  Dutch 
iergman's  sports  comments  rate  9.3.  An  evening  record 
and  spot  period  on  WRC  competing  with  a  nationally 
rtnown  commentator  is  shaded  for  first  place  by  .1  ! 
Herson  in  Person",  another  WRC  program,  tops  net- 
jvork  competition. 

|  he  final  proof  is  given  by  the  overwhelming  preference 
I  |>f  local  advertisers.  Only  WRC  carried  advertising  for 
||i||  four  Washington  newspapers  in  1944.  On  spot  pro- 
||rams— on  our  woman's  program  local  advertisers  favor 
VRC  by  better  than  two  to  one. 

I^ir.  Hooper  says  more  people  listen  to  WRC  programs 
^•local  and  network.  By  every  dependable  measure- 
sent  WRC  has  been  leading  continuously  for  22  years! 


FIRST  in  WASHINGTON 


^^Xow  telephone  F&P  for  the 
real  dope!'' 


0   Sure  there's  valuable  information  in  data  books! 
use  them  all  the  time! 


We 


But  for  a  true  picture  of  any  station  or  market,  some- 
thing more  is  required  than  mere  statistics.  Wise  time- 
buying  is  often  based  on  intimate  acquaintance  with  a 
constantly-changing  situation  where  only  an  expert 
knows  whether  a  certain  availability  is  exactly  what  an 
advertiser  needs. 

Almost  anybody  in  radio  from  a  janitor  up  will  give 
"advice"  and  "inside  information".  F&P  customers 
prefer  to  take  theirs  from  an  educated  specialist  who 
knows  the  necessity  of  being  always  accurate,  honest 
and  reliable.  And  that's  a  description  of  all  our  Colonels ! 


FREE  &  PETERS^  vsc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  BEFRESENTATITES: 

WGB-WKBW  BUFFALO 

WCKX  CINCINNATI 

KDAL  OULUTH 

WDAY  FABGO 

WISH  INDIANAPOLIS 

F-WKZO    .    .    OBAND  BAPIDS- 
KALAMAZOO 
KMBO    ......    KANSAS  CITT 

WAVE  LOUISVILU 

WTCN    .    .    BONNBAPOLIS-ST.  PAUI. 

WHBD  PEOBIA 

KSD  ST.  LOUIS 

WFBL  SYBACUSI 

IOWA 

WHO  DES  MOINES 

woe   DAVENPOBT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMOBE 

WCSC  CHABLESTON 

WIS  COLUMBIA 

WPTF  BALEIGH 

WDBJ  BOANOKE 

SOUTHWEST 

KOB  ALBUQUEBQUB 

KEEW  BBOWNSTILLK 

KEW^  COBPUS  CHBISTI 

KOMA  ."       .■  ." 
KXUL  

„   PACIFIC  COAST 

KWN  POBTLAND 

mi  WBIOHT-SONOVOX,  ine. 


CHiCAGO:  180  N.  Michigan     NEW  YORK:  444  Madison  At 
Franklin  6373  .        Plaza  5-4130 


SAN  FRANCISCO:  11 1  Sutter     HOLLYWOOD:  6351  Holhu  nod    ATLANTA:  322  Palmer  Bldi 
Sutter  4353  Hollywood  2 1  b  1  Main  5667  f 
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FM  Decision  Delayed  as  FCC  Allocates 

Tests  to  Be  Made; 
Upstairs  TV 
Assured 


BROADCAST  ALLOCATIONS  AT  A  GLANCE 


By  BILL  BAILEY 

Allocations  Table  on  page  16 

STILL  GROPING  for  further  tech- 
nical data  on  which  to  assign  FM 
permanently,  the  FCC  Thursday  al- 
located all  segments  of  the  spec- 
trum above  25  mc  except  that  por- 
tion from  44-108  mc,  embracing  the 
highly-controversial  FM  and  low- 
definition  television. 

High-definition  commercial  tele- 
vision and  facsimile,  however,  were 
assured  when  materials  are  avail- 
able. 

Meanwhile  proposed  allocations 
below  25  mc,  including  standard 
band  and  international  broadcast- 
ing, were  to  be  released  today 
(Monday).  The  FCC  and  Interde- 
partment  Radio  Advisory  Commit- 
tee late  Friday  concluded  a  series 
of  meetings  in  which  minor  differ- 
ences were  ironed  out.  One  contro- 
versial issue  below  25  mc  was  re- 
ported to  be  the  proposed  exten- 
sion of  the  standard  band  to  540  kc. 

Three  FM  Proposals 

For  FM  the  Commission  pro- 
posed three  alternatives,  one  to  be 
assigned  after  engineering  tests  are 
made  during  the  coming  summer. 
They  are  (1)  50-68  mc;  (2)  68-86 
mc,  (3)  84-102  mc,  the  latter  pro- 
posed in  the  Commission's  report 
last  January  [Broadcasting,  Jan. 
16].  In  each  of  the  alternatives  edu- 
cational FM  would  be  given  the 
first  20  channels  and  commercial 
FM  the  remaining  70.  An  additional 
2-mc,  now  proposed  for  facsimile, 
would  be  added  to  FM  in  the  future 
inasmuch  as  facsimile  eventually 
would  be  moved  above  400  mc. 

To  determine  which  of  the  three 
alternatives  will  be  selected  the 
Commission  authorized  Chief  Engi- 
neer George  P.  Adair  to  head  a 
joint  committee  of  industry  and 
FCC  engineers  to  conduct  propa- 
gation studies  during  the  coming 
summer.  Mr.  Adair  has  invited 
some  25  prominent  engineers  to  at- 
tend a  meeting  at  10  a.m.  Thurs- 
day (May  24)  at  Commission  head- 
quarters. At  the  conference  the 
committee  will  be  named  and  tests 
begun  immediately  to  measure 
Sporadic  E  transmission  and  other 
vagaries. 

Regardless  of  where  FM  finally 
goes,  the  Commission  will  allocate 


PROPOSED  ASSIGNMENTS 
44-108  mc 
ALTERNATIVE  No.  1 

FM — Educational,  50-54  mc;  com- 
mercial, 54-68  mc. 

TELEVISION— 68-74  mc;  78-108 
mc*. 

FACSIMILE— 48-50  mc. 

ALTERNATIVE  No.  2 

FM — Educational,  68-72  mc;  com- 
mercial, 72-86  mc. 

TELEVISION— 44-56  mc*;  60-66 
mc*;  86-92  mc;  92-104  mc*. 

FACSIMILE— 66-68  mc. 

ALTERNATIVE  No.  3 
FM — Educational,  84-88  mc;  com- 
mercial, 88-102  mc. 


TELEVISION— 44-50   mc*,  54-78 

mc*;  78-84  mc. 
FACSIMILE— 102-104  mc. 

PERMANENT  ASSIGNMENTS 

TELEVISION— 174-186  mc**;  186- 

216  mc*;  480-920  mc. 
TELEVISION  RELAY— 1245-1325 

mc. 

FACSIMILE— 470-480  mc. 
EXPERIMENTAL  BROADCAST 

—920-940  mc;  940-960  mc*. 
CITIZENS'   RADIO— 460-470  mc. 


*  Shared  with  fixed  &  mobile. 
**  Shared  with  Government. 


the  44-108  mc  band  as  follows: 
Television,  36  mc  (six  channels) ; 
FM,  18  mc  (first  20  channels  for 
educational,  next  70  for  commer- 
cial) ;  facsimile,  2  mc  (to  be  given 
FM  later);  amateurs,  4  mc;  non- 
government fixed  and  mobile  serv- 
ices, 4  mc. 

Permanent  allocations  for  broad- 
cast services  above  108  mc  include 
the  following: 

Television,   2  channels,  174-186 


mc  (shared  with  Government) ;  5 
channels,  186-216  mc,  (shared  with 
fixed  &  mobile);  480-920  mc;  tele- 
vision relay,  1245-1325  mc;  experi- 
mental broadcasting,  920-940  mc; 
940-960  mc  (shared  with  fixed). 

Facsimile,  470-480  mc. 

Subscription  radio  was  ignored. 

Amateurs,  28-29.7  mc,  144-148 
mc,  220-225  mc,  420-450  mc  (when 
no  longer  needed  for  special  air 
navigation    aids),    1145-1245  mc. 


2300-2450  mc,  5250-5650  mc,  10,000- 
10,500  mc,  21,000-22,000  mc. 

Three  principal  changes  were 
noted  from  the  proposed  report  of 
January  and  the  final  allocations 
as  released  last  Thursday  after- 
noon following  a  conference  be- 
tween the  FCC  and  IRAC.  One  in- 
volves enlargement  of  the  band  for 
industrial,  scientific  and  medicaf 
devices  in  the  27  mc  region.  The 
second  is  the  13th  television  chan- 
nel below  300  mc;  third  is  division 
of  a  6  mc  band  which  was  unas- 
signed  in  the  proposed  allocations. 

Two  More  to  Facsimile 

Two  of  the  6  mc  in  the  hereto- 
fore unassigned  band  will  go  to 
facsimile,  the  remaining  4  to  safety 
services.  These  include  36  channels 
for  relay  broadcast,  10  channels  fpr 
relay  press  and  26  channels  for 
general  experimental,  all  to  be 
shared  with  other  services. 

Assurance  from  the  War  Pro- 
duction Board  that  no  production 
of  AM,  FM,  television  or  facsimile 
transmitters  or  recivers  will  be  pos- 
sible during  1945  and  not  likely  the 
first  quarter  of  1946  led  the  Com- 
mission to  defer  its  allocation  of 
FM  until  engineering  tests  are 
made.  On  the  other  hand,  however, 
should  Japan  suddenly  capitulate 
(Continued  on  page  17)  , 


NAB  Board  Fails  to  Name  New  Chief 


Morency   Draft   Loses ; 
Plenary  Group 
Appointed 

By  SOL  TAISHOFF 
UNABLE  to  agree  upon  the  selec- 
tion of  a  new  president  and  thwart- 
ed in  its  effort  to  draft  Paul  W. 
Morency,  secretary  and  general 
manager  of  WTIC  Hartford,  for 
a  one-year  interim  term,  the  NAB 
Board  of  Directors  in  Omaha  last 
Thursday  named  a  new  presiden- 
tial committee  and  endowed  it  with 
plenary  power  to  select  a  new 
"operating  head"  as  expeditiously 
as  possible. 

Zacher  Refuses 
J.  Harold  Ryan,  who  has  served 
as  temporary  president  for  the 
past  year,  announced  his  intention 
of  returning  July  1  to  his  vice- 
presidency  of  the  Fort  Industry 
Co. 

Mr.  Morency,  by  unanimous 
vote  of  the  Board,  was  asked  to 


accept  the  temporary  presidency 
but  L.  Edmund  Zacher,  president 
of  Travelers  Insurance  Co.,  which 
owns  WTIC,  in  reply  to  a  board 
telegram,  said  he  could  not  accede 
to  the  request.  Presumably  Mr. 
Zacher's  refusal  was  premised 
upon  Mr.  Morency's  value  to  the 
company  after  16  years'  service 
and  its  postwar  plans  in  television 
and  FM. 

As  a  consequence  of  Mr.  Moren- 
cy's unavailability,  the  Board  re- 
leased, with  a  vote  of  commenda- 
tion and  thanks,  the  presidential 
selection  committee  which  had 
served  the  past  year  and  which  had 
screened  some  35  prospects  for  the 
presidency  without  avail.  This 
committee  had  urged  another  in- 
terim appointment  with  the  sug- 
gestion that  selection  of  a  perma- 
nent head  be  deferred  until  final 
victory. 

The  committee  comprised  Messrs. 
G.  Richard  Shafto,  WIS  Columbia, 
chairman;  John  J.  Gillin  Jr.,  WOW 
Omaha;  James  D.  Shouse,  WLW 
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Cincinnati;  Don  S.  Elias,  WWNC 
Asheville,  and  Messrs.  Ryan  and 
Morency. 

The  Board  then  elected  a  new 
committee  comprising  Messrs. 
Shafto  and  Gillin,  who  were  re- 
named, and  T.  A.  M.  Craven,  vice- 
president,  Cowles  Broadcasting  Co. ; 
Dr.  Frank  Stanton,  vice-president, 
CBS;  J,  Leonard  Reinsch,  manag- 
ing director  of  WSB  WIOD  WHIO; 
and  William  B.  Way,  KVOO  Tulsa. 

This  committee,  which  promptly? 
elected  Comdr.  Craven  chairman, 
was  given  broadest  possible  pow- 
ers to  select  an  operating  head. 
This  would  permit  it  to  name  witli- 
out  further  Board  participation, 
either  a  permanent  or  interim  pres- 
ident or  an  interim  managing  di- 
rector. In  the  latter  event  jt  is  pre- 
sumed C.  E.  Arney  Jr.,  secretary- 
treasurer,  would  resume  the  func- 
tion he  performed  in  early  1944 
after  the  retirement  of  Neville 
Miller  as  president  and  prior  to 
{Continued  on  page  61) 
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New  Code  Places  Radio,  Press  on  Par 


Security  Is  Only  Factor; 

Broadcast  Bans 
!  Are  Eased 

By  SIDNEY  SHELLEY 

GOING  much  further  than  was 
thought  possible  several  weeks 
ago,  according  to  Director  of  Cen- 
sorship Byron  Price,  a  new  Code 
of  Wartime  Practices,  issued  last 
Friday,  embodies  sweeping  revi- 
sions and  places  radio  and  news- 
papers on  equal  footing  for  the 
first  time. 

The  new  Code,  surprisingly 
short  in  text,  lifts  practically  all 
restrictions  on  news  from  and  to 
Europe  and  is  based  on  security 
requirements  related  to  the  war 
with  Japan. 

In  opposition  to  some  who  would 
have  continued  censorship  for 
other  and  varied  reasons,  Mr.  Price 
said  at  a  news  conference  that  the 
Code  considers  only  military  ne- 
cessity. Inevitably,  however,  he 
added,  there  will  be  a  short  "hang- 
over period"  until  the  perfect  or- 
der is  established  in  the  Atlantic 
and  Europe  and  at  least  one  more 
amendment  to  the  Code  will  be 
necessary.  He  expressed  hope  that 
there  will  be  an  equally  short  hang- 
over period  for  international  com- 
munications which  still  are  subject 
to  some  supervision. 

Provisions  Deleted 

Summarizing  the  differences  be- 
tween the  new  and  old  editions  of 
the  Code,  Mr.  Price  listed  20  pro- 
visions covering  certain  restric- 
tions in  the  past,  which  have  been 
deleted.  They  are: 

Broadcasting  programs  In  foreign  lan- 
guages, man-in-the-street  programs  and 
all  weather  forecasts. 

Sabotage. 

Air  raids. 

Troop  movements  except  relating  to 
the  Pacific  and  Asiatic  theaters. 

Army  and  Navy  imit  identification  ex- 
cept in  Pacific  and  Asiatic. 

Restrictions  on  ship  construction. 

Advance  information  on  launching  of 
merchantmen. 

Shipyards. 

Diplomatic  exchange  ships. 
Plane  movements  except  in  Pacific 
and  Asiatic. 
Bomb  shelters. 

Production   rates   except  specialized 

classes. 

Imports,  experts  and  stock  piles  of 
strategic  materials. 
All  prisoners  of  war  except  Japanese. 
Enemy  aliens. 

Hidden  art  treasures  and  archives. 

President's  movements  except  advance 
notice  on  route  of  travel. 

Diplomatic  missions. 

Banking  Army  and  Navy  oEQcers  ex- 
cept relating  to  Pacific  and  Asiatic. 

Photograph  and  map  requirements 
reduced  accordingly. 

A  map  giving  combat  area  def- 
inition will  be  distributed  with  the 
Code  late  last  week.  Generally 
the  area  includes,  besides  the  obvi- 
ous war  theaters,  the  east  coast  of 
Africa,  the  western  part  of  the 
Panama  Canal,  the  Aleutian  Is- 
lands and  part  of  the  Alaskan 
peninsula. 
.  Expanding  upon  some  points  in 
'  the  new  Code  which  might  bear 
clarification,  Mr.  Price  explained 
that  mention  may  be  made  of 
troops  which  are  shifted  back  to 
the  United   States  from  Europe 
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ALL  MEDIA  of  publication  and  radio 
are  asked  not  to  publish  or  broadcast 
Information  in  the  following  classes  ex- 
cept when  such  information  is  made 
available  for  publication  or  broadcast 
by  appropriate  authority  or  is  specifi- 
cally cleared  by  the  Office  of  Censorship: 
(As  used  throughout  this  Code  the 
term  "Paclflc-Aslatlc  area"  means  the 
Far  Eastern  combat  zone,  Including  the 
southwestern  Alaskan  peninsula,  and 
the  land  and  water  areas  of  the  entire 
Pacific  Ocean  except  the  coastal  waters 
of  South  America,  and  extending  west- 
ward on  land  and  sea  to  and  including 
Aden,  Capetown  and  the  east  coast  of 
Africa.) 

War  Plans 

Secret  war  plans,  or  diplomatic  nego- 
tiations or  conversations  which  concern 
military  operations. 

Enemy  Attacks 

Information  about  actual  or  impend- 
ing enemy  attacks  on  continental 
United  States. 

Armed  Forces 

Identity,  movement,  or  prospective 
movement  of  Allied  Army,  Navy,  or 
Marine  Corps  units  which  are  in,  have 
been  alerted  for,  or  are  on  their  way 
to.  the  Pacific-Asiatic  area  from  Amer- 
ican territory  anywhere;  those  moving, 
or  about  to  move  directly  from  Europe 
to  the  Pacific-Asiatic  area. 

Exact  composition,  character  and 
equipment  of  Allied  troops  which  are 
in,  or  preparing  for,  service  in  the 
Pacific-Asiatic  area. 

Identification  of  members  of  the 
Allied  Armed  Forces  with  military  or 
naval  units  or  ships,  when  such  units 
or  ships  are  in,  or  en  route  to,  or  are 
returning  from,  the  Pacific-Asiatic  area. 

Identification  of  combat  casualties 
until  made  available  by  the  War  or 
Navy  Departments  or  next  of  kin. 

Ships 

Identity,  location,  character,  descrip- 
tion, movements  and  prospective  move- 
ments of  naval  vessels,  transports,  and 
convoys. 

Identity,  location,  cargoes,  movements 
and  prospective  movements  of  merchant 
vessels. 

Existence  of  mine  fields  or  other 
harbor  defenses,  including  secret  guides 
to  navigators. 


Dates  of  launchlngs  and  commission- 
ings  of  naval  vessels. 

Information  about  the  sinking  or  dam- 
aging from  war  causes  of  war  or  mer- 
chant vessels. 

Planes 

Disposition,  composition,  movements, 
missions  or  strength  of  Allied  military 
air  units  within  or  proceeding  to  or 
from  the  Pacific-Asiatic  area;  military 
activities  of  commercial  airlines  in  the 
Pacific- Asiatic  area;  information  con- 
cerning new  and  current  military  air- 
craft and  related  items  of  equipment. 
Fortifications  and  Installations 

Location  and  description  of  fortifica- 
tions, coast  defense  emplacements,  anti- 
aircraft guns  and  other  air  defense 
installations,  including  defense  instal- 
lation details  of  public  airports  used  for 
military  purposes;  location  or  descrip- 
tion of  camouflaged  objects. 

Production 

New  and  secret  weapons,  identity  and 
location  of  plants  making  them;  secret 
designs,  formulas,  processes  or  experi- 
ments connected  with  the  war;  rate  of 
production  of  materiel  used  in  or  for 
specialized  military  operations;  move- 
ment or  transportation  of  war  materiel. 

Military  Intelligence 
Information  concerning  war  intelli- 
gence or  counterintelligence,  operations, 
methods  or  equipment  of  the  United 
States,  its  allies,  or  the  enemy;  secret 
detection  devices;  secret  United  States 
or  Allied  means  or  systems  of  military 
communications. 

War  Prisoners 

Information  as  to  arrival,  movements, 
confinement  or  identity  of  military  pris- 
oners from  the  Pacific-Asiatic  area. 

Travel 

Advance  information  on  routes,  times 
and  methods  of  travel  by  the  President; 
movements  of  ranking  Army,  Navy,  and 
Marine  officers  to,  from  or  within  the 
Pacific-Asiatic  area. 

Photographs  and  Maps 
Photographs  or  maps  conveying  any 
of  the  information  specified  in  other 
sections  of  this  Code;  aerial  photo- 
graphs of  harbors,  war  plants,  military 
or  vital  defense  installations. 


even  though  they  may  be  going  on 
to  the  Pacific  later.  It  was  found 
necessary  to  include  warships 
everywhere  under  the  cloak  of  si- 
lence but  the  situation  regarding 
merchantmen  is  purely  temporary 
and  may  be  eliminated  entirely  in 


the  near  future.  He  suggested 
clearing  stories  about  ships  in  the 
Atlantic  with  the  Office  of  Censor- 
ship since  the  situation  is  expected 
to  change  from  day  to  day  and 
(Continued  on  page  66) 
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Senators,  Porter 
On  European  Tour 

Craney,  Military  Heads  Also 
Inspecting  Communications 

A  STUDY  of  American  communi- 
cations facilities  in  Europe  and  a 
survey  of  military  equipment,  esti- 
mated to  be  worth 
$160,000,000,  is 
being  undertaken 
this  week  by  a  | 
group    of  Sena- 
tors, accompanied 
by  Paul  A.  Port- 
er,   FCC  Chair- 
man; one  promi- 
nent American 
broadcaster,  and 
Mr.  Craney     Army  and  Navy 
communications 
heads,  who  left  Washington  last 
Monday   for   a    10-day   tour  of 
Europe  [Closed  Circuit,  May  14]. 

During  Mr.  Porter's  absence, 
Paul  A.  Walker,  vice-chairman,  is 
acting  chairman. 

Accompanying  the  officials  is  Ed 
Craney,  general  manager  of  KGIR 
Butte,  Mont.,  head  of  the  Z-Bar 
Network  and  personal  adviser  on 
radio  matters  to  Sen.  Burton  K. 
Wheeler  (D-Mont.),  chairman  of 
the  Interstate  Commerce  Commit- 
tee. He  is  understood  to  have  been 
listed  as  official  adviser  to  Sen. 
Wheeler. 

Wheeler  Statement 

Just  before  leaving,  Sen.  Wheeler 
issued  this  statement:  "During  re- 
cent hearings  before  our  subcom- 
mittee studying  international  com- 
munications. Army  representatives 
testified  that  approximately  $160,- 
000,000  worth  of  communications 
equipment  has  been  installed  in 
various  theaters  of  operation. 

"Now  that  the  European  war  is 
over,  the  problem  arises  as  to  what 
disposition  shall  be  made  of  a  sub- 
stantial part  of  this  equipment. 
The  committee,  in  addition  to 
studying  the  general  problem  of 
broadening  our  communications, 
expects  to  survey  this  surplus 
equipment." 

Members  of  the  Interstate  Com- 
merce Committee  making  the  trip, 
besides  Chairman  Wheeler,  are: 
Sens.  Ernest  W.  McFarland  (D- 
Ariz.),  Frank  P.  Briggs  (D-Mo.), 
publisher  of  the  Macon  (Mo.) 
Chronicle-Herald  and  close  friend 
of  President  Truman,  who  succeed- 
ed the  President  on  the  Committee 
when  Mr.  Truman  was  elected 
Vice-President;  Albert  W.  Hawkes 
(R-N.  J.),  board  chairman,  Con- 
goleum-Nairn  Co.;  Homer  E.  Cape- 
hart  (R-Ind.),  Indianapolis  manu- 
facturer. 

The  party  includes  Rear  Adm 
Joseph  R.  Redman,  director  of 
Naval  Communications;  Maj.  Gen 
Frank  E.  Stoner,  Chief,  Army 
Communication's  Service,  Signal 
Corps;  Comdr.  Henry  Williams  Jr, 
USN,  aide  to  Adm.  Redman;  Maj. 
Joseph  J.  Smetana,  USA,  control 
officer.  Army  Communications  Serv 
ice;  Lt.  Edward  Cooper,  secretary 
of  the  subcommittee. 
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UNCIO  Urges  Radio's  Use  to  Prevent  War 


Record  in  Europe 
Cited  As  Proof 
of  Abilities 

FULLEST  possible  international 
use  of  radio  to  help  prevent  future 
wars  is  the  recommendation  of 
leading  delegates  to  UNCIO. 

A  preliminary  report  on  a  survey 
made  by  the  British  Broadcasting 
Corp.  shows  a  complete  cognizance 
of  the  contribution  radio  is  making 
for  victory  and  the  hope  that  na- 
tional radio  networks  will  cooperate 
toward  becoming  as  great  an  in- 
fluence in  the  struggle  for  lasting 
peace. 

13  Nations  Respond 

An  analysis  of  statements  re- 
ceived in  answer  to  letters,  signed 
by  John  Salt,  North  American  Di- 
rector of  BBC,  leads  radio  authori- 
ties to  believe  this  survey  may 
become  the  foundation  for  an  in- 
ternational radio  organization  com- 
posed of  national  radio  networks. 
At  least,  authorities  point  out,  these 
statements  by  leaders  of  democratic 
governments  will  crystallize  the 
need  for  greater  cooperation  be- 
tween radio  organizations  of  the 
world. 

Nations  which  have,  to  date,  re- 
1  sponded :   Australia,  Belgium, 
•  China,    Czechoslovakia,  Ethiopia, 
France,    Haiti,    Liberia,  Luxem- 
bourg,  Norway,   Philippine  Com- 
'  monwealth.  Union  of  South  Africa 
and  Syria.  United  States,  Soviet 
'  Union,  and  other  delegations  ex- 
pressed regrets,  said   Salt,  that 
pressure  of  conference  business  had 
!  made  it  impossible  to  submit  their 
'  statements  in  time  for  this  release. 

■  Statements  received  follow: 

Jan  Masaryk,  leader  of  the 
'  Czechoslovakian  delegation:  "I  can- 
i'  not  think  of  a  successful  function- 
h  ing  of  the  international  security 
'  organization  without  the  closest 
possible    contact    among  nations 

■  through  the  medium  of  radio.  It 
'  seems  to  me  that  international  co- 
operation in  the  field  of  communi- 
cation is  one  of  the  next  important 
steps  to  be  taken  up  jointly  by  all 
nations  of  the  world  in  order  to 
make  the  charter  of  peace  effective. 

I  Radio  helped  us  to  win  the  war  in 
I  Europe.  It  can  help  us  even  more 
fin  our  task  of  preserving  peace." 

Radio  Brought  Comfort 

Victor  Delaveleye,  Belgium  dele- 
•'.gate  and  originator  of  the  V-for- 
victory  campaign  over  the  BBC: 
;  "Any  European  who  lived  through 
''the  dark  years  of  German  occupa- 

■  tion  will  testify  that  the  voice  of 
J  ''the  free  world  carried  by  radio  .  .  . 

brought  to  the  peoples  their  daily 
'  ration  of  hope  and  comfort,  a  ration 
Jj  -  as  indispensable  as  their  meager 
ration  of  food.  It  is  no  exaggera- 

■  tion  to  say  that  the  forty  micro- 
5  phones  operating  from  the  BBC  in 

London   and  from  the  shores  of 


America,  have  played  the  role  of 
forty  divisions  in  liberating  Eu- 
rope. The'  guns  are  now  silent  in 
Europe.  They  will  be  silenced  one 
day  in  the  Pacific.  At  that  time 
radio  will  be  free  again  .  .  .  for 
voices  which  will  teach  again  the 
price  and  pride  of  friendship  and 
decency.  What  a  tool  is  radio  to 
lift  the  world,  to  build  a  real, 
working  lasting  commonwealth  of 
nations.  Let  us  use  it  and  use  it 
well." 

M.  Bidault,  France's  minister  of 
foreign  affairs:  "We,  the  French 
people,  who  for  so  long  have  lived 


under  the  worst  enemy  domination, 
are  grateful  to  the  BBC  for  giving 
us  the  daily  information  needed  to 
foster  our  hope.  Every  night,  those 
among  us  who  had  managed  to 
keep  their  wireless  sets,  would 
listen  in  to  the  London  broadcasts. 
In  those  days  I  have  already  ex- 
pressed the  very  special  gratitude 
the  whole  French  nation  felt  for 
the  BBC.  Today  in  San  Francisco 
I  am  happy  to  repeat  openly  what 
our  secret  messages  then  tried  to 
convey  .  .  .  Who  can  deny  that 
broadcasting  will  not  be  less  neces- 
sary for  peace  than  it  proved  for 


victory?  Men  and  women  today  turn 
their  eyes  in  expectation  toward 
those  who  have  microphones  at 
their  disposal.  We  trust  that  the 
radio,  and  especially  the  British 
radio,  will  remain  faithful  to  the 
principles  upon  which  it  worked  at 
the  time  of  our  trials." 

China's  Statement 

China's  delegation:  "The  impor- 
tance of  radio  broadcasting  in  v/ar- 
time  has  been  amply  demonstrated 
during  the  last  few  years.  The 
greater  importance  of  the  role  of 
radio  after  the  war  is  becoming 
universally  recognized.  In  the 
closely  knit  world  of  tomorrow  in- 
ternational broadcasting  can  be 
one  of  the  effective  forms  of  edu- 
cation and  cultural  cooperation 
among  the  nations  .  . 

Field  Marshal  Jan  C.  Smuts, 
delegation  of  Union  of  South 
Africa:  "For  nearly  six  years  of 
devastation  and  human  suffering, 
voice  of  free  radio — The  Voice  of 
BBC — kept  alive  the  spark  of  hope 
in  Europe.  Through  the  darkest 
days  radio's  message  of  faith  in  the 
restoration  of  liberty  gave  strength 
and  endurance  to  enslaved  peoples. 
In  evil  hands,  radio  was  abused  to 
promote  evil,  but  all  the  forces  of 
evil  could  not  silence  radio's  prom- 
ise of  the  dawn  to  come.  In  the  new 
era  into  which  we  are  now  enter- 
ing, radio  has  a  duty  and  a  respon- 
sibility— a  duty  to  keep  the  world 
informed  so  that  all  men  may  have 
access  to  truth,  and  a  responsi- 
bility to  protect  truth  so  that  men 
and  nations  may  build  their  under- 
standing of  world  affairs  on  endur- 
ing foundations.  So  doing,  radio 
may  be  tempered  into  the  greatest 
instrument  for  peace  and  tolerance 
the  world  has  ever  known." 

Other  Nations 

From  Liberia,  Haiti  and  Ethi- 
opia come  expressions  of  confidence 
that  proper  use  of  radio  can  help 
break  down  "international  mis- 
understanding and  the  ease  with 
which  they  can  be  exploited."  "For 
the  small  nations  of  the  world," 
said  Bitwodded  Makonnen  Endal- 
kaachau,  prime  minister  of  Ethi- 
opia, "it  is  particularly  important 
that  their  viewpoints  and  problems 
be  understood  and  appreciated 
abroad.  It  is  doubtful  whether  any 
single  instrument  is  more  clearly 
capable  of  laying  the  foundations 
of  mutual  comprehension  among  the 
peoples  of  the  world  than  is  radio. 
Its  world-wide  development  in  the 
postwar  years  is  a  matter  of  im- 
perative necessity." 

General  Carlos  Romulo,  head  of 
Philippine  Commonwealth  delega- 
tion: "Radio,  which  has  proved 
itself  one  of  the  most  effective  in- 
struments of  war,  is  an  indispen- 
sable tool  for  building  and  main- 
taining the  peace.  People  all  over 
the  world  must  talk  with  one  an- 
other freely  and  openly;  they  must  « 
(Continued  on  page  70) 
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REGIONAL  tie-in  by  KFWB  Hollywood  and  KYA  San  Francisco  as  part 
of  their  coverage  of  UNCIO  is  on  the  air  (top)  with  (1  to  r)  Bill  Ray, 
KFWB  program  director;  Don  Fedderson,  KYA  president,  manager; 
Harry  Maizlish,  KFWB  manager;  Bill  Brovm,  KYA  program  director, 
news  editor,  directing  operations. 

Radio  executives  at  UNCIO  (center)  scan  Broadcasting:  (I  to  r) 
Philip  G.  Lasky,  KROW  Oakland,  mgr.;  Willett  Kempton,  Deputy  Chief 
OWI  Domestic  Radio  Bureau,  UNCIO  radio  relations  officer;  James  C. 
Morgan,  dir.,  KALW  San  Francisco  FM  station,  coordinator  for  inde- 
pendents; Austin  Fenger,  KSFO  San  Francisco  analyst;  Gerald  Ackers, 
KSAN  San  Francisco,  mgr. 

Elsa  Maxwell  (lower  left),  MBS  commentator,  hears  surprise  play- 
back of  initial  Elsa  MaxivelVs  Party  Line  after  Ray  Hofheinz  (1)  owner 
of  KTHT  Houston  and  Maj.  E.  Z.  Jones,  WBBB  Burlington,  N.  C, 
mgr.,  spotted  wire  recorder  close  by  to  catch  uncensored  comments  and 
program  at  San  Francisco. 

Mr.  Kempton  (lower  right)  confers  with  (1  to  r)  John  Salt,  N.  Amer. 
director  of  BBC,  Ira  Dillworth,  CBC;  Allan  Carmichael,  Australian 
Best.  Com. 

IfiBRO  ADC  ASTING    •    Broadcast  Advertising 


TABLE  OF  ALLOCATIONS,  25,000  KC  TO  30,000,000  KC 


'  THE  FOLLOWING  TABLE  contains  the  allocations  of  frequencies  to  the 
various  non-governmental  radio  services  from  25,000  to  30,000,000  kc.  The 
table  also  contains  for  convenient  reference  the  international  allocations  which 
the  Commission  will  recommend  to  the  Department  of  State  and  the  allocations 
which  the  Interdepartment  Radio  Advisory  Committee  is  proposing  for  the 
governmental  radio  services. 


27.185-27.455  Scientific, 
■  Medical 


30-30.5 
30.5-32 

32-  33 

33-  34 

34-  35 

35-  36 

36-  37 

37-  38 

38-  39 

39-  40 

40-  10.96 
40.96-41 


'  '  44-48 
48-50 
50-54 


90-96 
96-102 
102-108 


44-50 
50-56 
56-«0 
60-66 
66-€8 
68-72 

72-86 


44-50 
50-54 
54-60 
60-«6 
66-72 
72-78 
78-84 
84-88 

88-102 

102-104 
104-108 
108-112 
112-118 
118-122 
122-132 

132-144 
144-148 
148-152 
152-162 
162-174 
174-180 
180-186 
186-192 
192-198 
19»-204 
204-210 
210-216 
216-220 
220-225 
225-328.6 


328.6-335.4 
335.4-400 


Amateur 

Fixed  &  Mobile,  except  Mari- 
time 


Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 
Scientific,       Industrial  & 

Medical 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile,  except  Aero. 


Gov.  &  Non-Gov.  Fixed  . 

Mobile 
Note  1 


Gov.  &  Non-Gov.  Fixed  & 

Mobile 
Note  1 

Amateur 

Gov.  &  Non-Gov.  Fixed  & 

Mobile 
Note  1 

Government 

Non-Gov.  Fixed  &  Mobile 
Government 

Non-Gov.  Fixed  &  Mobile 
Government 

Non-Gov.  Fixed  &  Mobile 
Government 

Non-Gov.  Fixed  &  Mobile 
Government 

Non-Gov.  Fixed  &  Mobile 
Government 

Scientific,     Industrial  & 

Medical 
Government 

Non-Gov.  Fixed  &  Mobile 


44-108  me. — Alternative  No.  1 


Amateur 

Broadcasting 

Broadcasting 

Broadcasting 

Broadcasting,  Fixed  &  Mobile 
Fixed  &  Mobile,  except  Aero. 
Broadcasting,  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 


Amateur 
Facsimile 
Educational  FM 

casting 
Commercial  FM 

casting 
Television 
Non-Gov.  Fixed  & 
Television,  Fixed  & 
Television,  Fixed  & 
Television,  Fixed  & 
Television,  Fixed  & 
Television,  Fixed  & 


Mobile 
Mobile 
Mobile 
Mobile 
Mobile 
Mobile 


44-108  mc— Alternative  No.  2 


Broadcasting,  Fixed  &  Mobile 

Broadcasting 

Broadcasting 


Broadcasting,  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 
Fixed  &  Mobile,  except  Aero. 


Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Amateur 

Television,  Fixed  &  Mobile 
Facsimile 

Educational    FM  Broad- 
casting 
Commercial    FM  Broad- 


Television 

Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Non-Gov.  Fixed  &  Mobile 


44-108  mc— Alternative  No.  3 


Broadcasting,  Fixed  &  Mobile 
Amateur 

Broadcasting,  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 
Broadcasting 

Broadcasting 

Broadcasting 

Fixed  &  Mobile,  except  Aero. 
Air  Navigation  (Localizers) 
Air  Navigation  (Ranges) 
Aero  Mobile  (Airport  Control) 
Aero  Mobile 

Fixed  &  Aero.  Mobile 
Amateur 

Fixed  &  Aero.  Mobile 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile 
Broadcasting  Fixed  &  Mobile 
Broadcasting  Fixed  &  Mobile 
Broadcasting  Fixed  &  Mobile 
Broadcasting  Fixed  &  Mobile 
Broadcasting  Fixed  &  Mobile 
Broadcasting  Fixed  &  Mobile 
Broadcasting,  Fixed  &  Mobile 
Fixed  &  Mobile 
Amateur 
Fixed  &  Mobile 


Air  Navigation  Aids  (Glii 

Path) 
Fixed  &  Mobile 


(pr: 


■ily 


Television,  Fixed  &  Mobile 
Amateur 

Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Television  Broadcasting 
Educational    FM  Broad- 
casting 
Commercial    FM  Broad- 
casting 
Facsimile 

Non-Gov.  Fixed  &  Mobile 
Government 
Government 
Airport  Control 
Aero  Mobile 

Non-Gov.) 
Government 
Amateur 
Government 

Non-Gov.  Fixed  &  Mobile 
Government 

Television  &  Government 
Television  &  Government 
Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Television,  Fixed  &  Mobile 
Government 
Amateur 

Government  (military)  with 
adequate  channels  to  be 
reserved  for  civil  aviation 

Air  Navigation  Aids  (Glide 
Path) 

Government  (military)  with 
adequate  channels  to  be 
reserved  for  civil  aviation 

Government  (including 
Radio  Sonde) 


Remarks 

Power  to  be 
limited  inter- 
nationally to 
500  w  peak 

All  equipment 
to  be  adjusted 
&  maintained 
as  closely  as 
possible  to 


27.! 


mc 


Power  to  be 
limited  inter- 
nationally to 
500  w  peak 

Power  to  be 
limited  inter- 
nationally to 
500  w  peak. 

Note  2 

Notes  2  &  3 

Note  2 

Notes  2  &  3 

Note  2 

Notes  2  &  3 

Note  2 

Notes  2  &  3 

Note  2 

Notes  2  &  3 

Note  2 


Notes  5A  & 
Note  5 
Note  5 
Note  5 
Note  5 
Note  5 


Note  5 
Note  5 
Note  6 


Note  5 
Note  5 
Note  5 
Notes  5  &  5A 


Note  5 
Note  5 
Note  5 
Note  5 
Note  5 


Allocation  Remarks 

420-450  Air  Navigation  &  Amateur  Amateur  &  Air  Navigation        Note  8 

All  Non-Government  services  will  be  established  in  the  bands  above  450  me  on  an'experi- 


mental  basis  pending  adequate 
450-460  Air  Navigation 

460-470  Fixed  &  Mobile 

470-480  Broadcasting 
480-920  Broadcasting 
920-940  Broadcasting 


940-960 

960-1145 
1145-1245 
1245-1325 
1325-1375 

1375-1600 
1600-1700 
1700-1750 
1750-2100 
2100-2300 
2300-2450 
2450-2700 
2700-2900 

2900-3700 
3700-3900 
3900-4400 
4400-5000 
5000-5250 

5250-5650 

5650-7050 

7050-8500 

8500-10000 

10000-10500 

10500-13000 

13000-16000 

16000-18000 

18000-21000 

21000-22000 

22000-26000 

26000-30000 

30000-Up 


Fixed  &  Broadcasting 

Navigation  Aids 
Amateur 

Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile 

Fixed  &  Mobile 
Air  Navigation  Aids 
Meteorological 

Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile 
Amateur 

Fixed  &  Mobile,  except  Aero. 

Meteorological  &  Air  (Navi- 
gation Aids) 

Navigation  Aids 

Air  Navigation  Aids 

Fixed  &  Mobile,  except  Aero. 

Fixed  &  Mobile 

Air  Navigation  Aids  (In- 
strument landing) 

Amateur 

Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile 
Special  Navigation  Aids 
Amateur 

Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile 
Fixed  &  Mobile,  except  Aero. 
Fixed  &  Mobile 
Amateur 
Fixed  &  Mobile 
Fixed  &  Mobile,  except  Aero. 
Experimental 


showing  as  to  need  and  technical  requirements. 

Non-Gov.  Fixed  &  Mobile       "  " 
Citizens'  Radio 
Facsimile  Broadcasting 
Television 

Experimental  Broadcast 

Services 
Fixed     &  Experimental 

Broadcasting 
Navigation  Aids 
Amateur 
Television  Relay 
Non-Gov.  Fixed  &  Mobile 

(including  Aero.) 
Government 
Air  Navigation  Aids 
Meteorological 
Non-Gov.  Fixed  &  Mobile 
Government 
Amateur 

Non-Gov.  Fixed  &  Mobile 
Meteorological  &  Air  (Navi- 
gation Aids) 
Navigation  Aids 
Air  Navigation  Aids 
Non-Gov.  Fixed  &  Mobile 
Government 

Air  Navigation  Aids  (In- 
strument landing) 
Amateur 

Non-Gov.  Fixed  &  Mobile 
Government 
Government 
Amateur 

Non-Gov.  Fixed  &  Mobile 
Government 

Non-Gov.  Fixed  &  Mobile 
Government 
Amateur 
Government 

Non-Gov.  Fixed  &  Mobile 
Experimental 


Number  of 

Class  of  Station  Channels 
Relay  Broadcast  and  Geophysical  24 
Power,  Petroleum,  etc.*  12 
Provisional  and  Experimental  10 
Relay  Press  and  Motion  Picture  6 
Aeronautical  (Primarily  Flight  Test  and  Flying  School)  7 
*Other  industries  requiring  similar  radio  service. 
Note  2:  No  change  proposed  in  existing  services  between  30  and  44  mc  outside  of  the  Continental 
United  States. 

Note  3:  On  the  basis  of  an  average  channel  width  initially  (see  Sec.  2  of  Part  I)  of  40  kc  provisions 
will  be  made  for  the  following  services  in  the  band  30  to  40  mc:**** 

Number  of 

Class  of  Station  Channels 
Provisional  and  Experimental  2 
General  Highway  Mobile**  20 
Maritime  Mobile  and  Geophysical  4 
Forestry  and  Conservation  (6  shared  with  Maritime 

Mobile  and  6  shared  with  Urban  Transit)  29 
Special  Emergency  6 
Power,  Petroleum,  etc.*  7 
Urban  Transit,  Provisional  and  Experimental  5 
Fire  15 
Police  36 
Low  Power  Provisional  and  Experimental***  2 

*Other  industries  requiring  similar  radio  service. 

**May  provide  radio  communication  service  to  all  types  of 
mobile  units  such  as  marine,  land  vehicles,  aircraft,  etc.  Pend- 
ing final  determination  of  the  best  method  of  operation  of  this 
service  these  channels  will  be  assigned  on  an  experimental  basis 
— 12  for  development  on  a  common  carrier  basis,  4  for  trucks  and 
4  for  buses,  except  in  those  cases  where  it  is  shown  that  a 
different  distribution  is  more  desirable. 

***Antenna  input  power  limited  to  5  watts  peak. 

****In  addition,  11  Government  channels  are  to  be  desig- 
nated in  this  band. 

Note  4:  On  the  basis  of  an  average  channel  width  initially  (see  Sec.  2  of  Part  I)  of  40  kc  pro- 
visions will  be  made  for  the  following  services  in  the  band  42  to  44  mc: 

Number  of 

...  ,  Class  of  Station  Channels 

Maritime  Mobile  and  Geophysical  4 
General  Highway  Mobile**  20 
Police  24 
Provisional  and  Experimental  1 
**May  provide  radio  communication  service  to  all  types  of 
mobile  units  such  as  marine,  land  vehicles,  aircraft,  etc.  Pend- 
ing final  determination  of  the  best  method  of  operation  of  this 
service,  these  channels  wiU  be  assigned  on  an  experimental  basis 
— 12  for  development  on  a  common  carrier  basis,  4  for  trucks 
and  4  for  buses,  except  in  those  cases  where  it  is  shown  that  a 
different  distribution  is  more  desirable. 
Note   5:  Provision  may  be  made  for  the  operation  of  non-governmental  fixed  and  mobile  services 
(such  as,  police  control  and  relay  circuits,  point-to-point,  marine  control  circuits,  forestry 
fixed  circuits,  rural  telephone,  broadcast  studio  to  transmitter  links,  railroad,  terminal 
and  yard  operations)  upon  proper  showing  of  need  and  that  these  channels  may  bei 
shared  on  a  mutually  non-interfering  basis. 
Note  5A:  Aeronautical  markers  to  remain  on  75  mc  with  adequate  guard  bands  as  long  as  re- 
quired or  until  moved  to  another  suitable  frequency. 
Note   6:  On  the  basis  of  an  average  channel  width  of  50  kc  provisions  will  be  made  for  the  foUow. 
ing  services  m  the  band  74-78  mc: 


Class  of  Station 
Provisional  and  Experimental 
Forestry  and  Conservation 
Power,  Petroleum,  etc.* 
Urban  Transit — Forestry  and  Conservation 
Special  Emergency  (Including  Highway  Maintenance) 

Provisional 
Fire 
Police 

*Other  industries  requiring  similar  radii 
(Continued  on  next  page) 


Number  of 
Channels 
2 


i 


FM  Decision  Delayed;  FCC  Allocates 


FCC  STATEMENT 


New  Tests  to  be  Made; 
Upstairs  Television 
Assured 

{Continued  from  page  13) 

and  the  WPB  reverse  itself,  that 
agency  has  assured  the  FCC  that  90 
days  notice  will  be  given,  accord- 
ing to  the  Commission  news  re- 
lease which  accompanied  the  allo- 
cations. 

In  declining  to  make  a  final  de- 
cision on  the  future  location  of  FM, 
the  Commission  said  it  "felt  that 
further  measurements  were  desir- 
able," and  pointed  out  that  the  de- 
lay in  allocating  the  service  "would 
not  in  any  way  hamper  the  fu- 
ture development  of  that  service." 
Should  the  Japanese  capitulate, 
however,  the  Commission  would  im- 
mediately allocate  the  44-108  mc 
band  without  benefit  of  the  engi- 
neering tests,  it  was  learned. 

Service  by  Service 

Significant  in  the  Commission's 
announcement  was  a  statement  that 
the  allocations  between  44-108  mc 
.probably  will  be  ordered  into  ef- 
fect "service  by  service",  contin- 
gent upon  such  factors  as  availa- 
bility of  manpower  and  materials, 
results  of  the  Inter-American  Con- 
ference at  Rio  de  Janeiro,  opening 
Sept.  3,  and  preparation  of  rules 
and  standards. 

■  That  led  to  speculation  that 
.permanent  allocations  for  FM  and 
television  below  108  mc  probably 
would  not  be  made  prior  to  the 
Rio  conference.  On  the  other  hand 
it  was  reliably  learned  that  the 
.  Commission  is  pressing  for  a  Sep- 
tiember  deadline  in  its  final  alloca- 
i  iions.  The  engineering  data  are  ex- 
pected to  be  completed  by  August, 
since  Sporadic  E  reaches  its  maxi- 
mum in  June  and  July  and  90%  of 


its  total  occurs  during  the  sum- 
mer months.  • 

In  connection  with  the  joint  en- 
gineering committee  and  tests  to 
be  made,  the  FCC  release  said: 
"The  Commission  decided  that  it 
was  extremely  important  that  the 
tests  with  respect  to  FM  should  be- 
gin at  once,  since  the  season  of  the 
year  is  approaching  during  which 
Sporadic  E  transmissions  are  ex- 
pected to  be  at  their  maximum." 

Norton  Data  Contested 

When  the  hearings  on  FM  opened 
last  fall.  Sporadic  E  was  presented 
as  a  possible  detriment  to  a  nation- 
wide service  at  certain  locations  in 
the  spectrum.  Then  in  the  closing 
days.  Dr.  K.  A.  Norton,  former 
Commission  technical  information 
specialist  now  on  duty  with  the  War 
Dept.,  threw  a  bombshell  into  the 
proceedings  by  flatly  asserting  that 
in  his  opinion  FM  could  best  serve 
above  120  mc  because  of  F-2  layer 
transmission  in  the  lower  fre- 
quencies. [Broadcasting,  Nov.  6]. 
At  the  same  time  he  expressed  the 
opinion  that  television  should  be 
allocated  above  400  mc. 

Sporadic  E  went  to  the  back- 
ground as  proponents  of  40-mc 
FM  hastened  to  challenge  Dr.  Nor- 
ton's contentions.  At  oral  argument 
a  memorandum  signed  by  Maj.  E. 
H.  Armstrong,  FM  inventor;  Dr. 
H.  H.  Beverage,  and  Dr.  C.  R.  Bur- 
rows, charging  that  Dr.  Norton 
erred  in  his  calculations,  was  in- 
troduced. It  was  based  on  studies 
made  by  those  three  engineers  in 
collaboration  with  Dr.  G.  W.  Pick- 
ard.  Dr.  H.  T.  Stetson  and  Stuart 
Bailey 

At  oral  argument  the  Commis- 
sion placed  in  the  record  data  tend- 
ing to  show  that  the  economic  loss 
to  the  public,  manufacturers  and 
broadcasters  would  be  minor  in 
comparison  to  the  improved  serv- 
ice if  FM  were  moved  upward. 


(Continued  from  page  16) 


On  the  basis  of  an  average  channel  width  of  ( 
ing  services  in  the  band  152  to  162  mc: 


:  provisions  will  be  made  for  the  follow- 


Clam  of  Station  Channels 
Police  36 
Fire  12 
Provisional  and  Experimental  2 
Relay  Press  4 

Forestry-Conservation,  Geophysical 
Power,  Petroleum,  etc.*  6 
Maritime  Mobile  8 
Urban  Mobile**  24 
Rural  Subscriber  Telephone 
Short  Distance  Toll  Telephone 
Relay  Broadcast  12 

Motion  Picture,  Geophysical,  Forestry-Conservation 
Provisional  and  Experimental  2 
Railroads  60 
*Other  classes  of  stations  rendering  similar  radio  services. 
**May  provide  radio  communication  service  to  all  types  of 
mobile  units  such  as  marine,  land  vehicles,  aircraft,  etc.  Pend- 
ing final  determination  of  the  best  method  of  operation  of  this 
service  these  channels  will  be  assigned  on  an  experimental  basis 
— 12  for  development  on  a  common  carrier  basis,  4  for  trucks 
and  4  for  buses,  except  in  those  cases  where  it  is  shown  that  a 
different  distribution  is  more  desirable. 

mc  may  continue  temporarily  on  a  non  " 

ote  8:  To  be  used  temporarily  for  "Special"  air  navigation  aids.  Band  to  be  exclusively 
Amateur  when  no  longer  required  for  "Special"  air  navigation  aids;  meanwhile  Amateur 
peak  power  to  be  limited  to  50  w. 

)te  9:  To  be  temporarily  used  for  "Special"  air  navigation  aids  and  reserved  for  Non-Govern- 
ment services  when  no  longer  required  for  "Special"  air  navigation  aids. 

>te  10:  May  be  used  by  low  power  fixed  point-to-point  stations  for  such  services  as  studio- 
transmitter  links,  control  circuits,  police  fixed  facsimile  circuits,  etc. 

»j^,0,A,I>C ZESTING         ffrpadcasl  Advertifipg, 


Some  witnesses  had  testified  the 
loss  would  be  tremendous. 

Then  followed  a  two-day  secret 
session  and  while  the  military 
clamped  a  strict  censorship  on  what 
took  place,  it  was  no  secret  that 
the  FCC  was  not  completely  "sold" 
on  moving  FM  upward. 

One  thing  was  definite.  The  Com- 
mission was  unanimous  in  desig- 
nating the  three  alternatives  for 
FM,  according  to  reliable  reports. 
At  a  meeting  a  fortnight  ago,  vari- 
ous proposals  were  advanced 
[Broadcasting,  May  14].  Then 
came  the  check  with  WPB.  When 
the  Commission  was  assured  that 
there  was  no  need  for  hurry,  due 
to  production  restrictions,  the  en- 
gineering tests  were  decided.  De- 
spite Dr.  Norton's  contentions  and 
those  of  industry  engineers,  there 
is  little  if  any  quantative  propaga- 
tion data  in  the  100-mc  band,  ex- 
perts say,  and  the  Commission 
wants  to  be  sure  before  it  allocates 
a  new  service  on  a  permanent  basis. 

Requirements  Astounding 

Although  manufacturers  have 
been  pressing  the  Commission  for 
definite  FM  allocations,  it  was 
pointed  out  that  the  WPB  sees 
little  prospect  of  large-scale  ci- 
vilian manufacture  of  transmitters 
and  receiving  sets  for  some  time  to 
come,  even  though  the  Japanese 
war  should  end  in  the  near  future. 
Requirements  for  the  military  will 
continue,  after  hostilities  cease,  in- 
asmuch as  the  U.  S.  is  expected  to 
maintain  a  large  Army  and  Navy 
for  some  time  after  the  war. 

Tube  requirements  for  the  mili- 
tary alone  are  astounding,  accord- 
ing to  authentic  information.  Ci- 
vilian tube  needs  are  growing  by 
the  day  as  the  total  output  goes 
to  military  services.  There  is 
some  doubt  whether,  in  the  first 
year  after  the  war,  sufficient  tubes 
could  be  produced  to  equip  more 
than  3,000,000  sets. 

Little  Hope  for  Year 

Only  when  military  cutbacks 
reach  75%  will  unrestricted  ci- 
vilian production  be  permitted,  un- 
der WPB's  latest  order  [Broad- 
casting, May  14].  That  isn't  ex- 
pected until  1947.  Manufacturers, 
on  the  other  hand,  have  been  think- 
ing in  terms  of  12-14  million  sets 
the  first  year  of  production  in  ef- 
forts to  handle  backlog  orders  of 
25  million.  Since  5-10  tubes  are 
required  for  each  set,  it  appeared 
problematical  whether  the  industry 
could  produce  sufficient  tubes  for 
the  contemplated  12  million  or 
more  receivers. 

The  FCC  is  understood  to  have 
taken  all  those  factors  into  consid- 
eration in  its  determination  to  de- 
lay allocating  FM  until  engineering 
tests  are  completed.  Manufacturers, 
however,  want  to  get  to  work  on 
the  drawing  boards,  make  test  sets, 
complete  their  preliminary  work 
and  be  ready  to  go  when  the  WPB 
gives  the  signal. 

Postponement  of  the  FM  alloca- 


TEXT  of  FCC  statement  announc- 
ing the  allocations  between  25  and 
30,000  mc  follows: 

The  FCC  today  (May  17)  announced 
its  final  frequency  allocations  to  the 
non-governmental  radio  services  in  the 
portion  of  the  spectrum  between  25  and 
30,000  mc  with  the  exception  of  the 
44-108  mc  region  of  the  spectrvim,  which 
is  left  unasslgned  at  this  time  pending 
the  outcome  of  measurements  and 
tests  of  FM  transmission  during  the 
coming  summer. 

This  space  will  tiltimately  be  allo- 
cated as  follows:  36  mc  to  television. 
18  mc  to  FM,  2  mc  to  facsimile,  4  mc 
to  the  amateurs  and  4  mc  to  non-gov- 
ernment fixed  and  mobile  services.  The 
precise  allocation  within  this  region  to 
the  above  services  remained  undecided 
but  the  Commission  indicated  three 
possible  alternative  allocations  for  this 
region,  which  turn  upon  the  exact  lo- 
cation of  FM.  The  three  alternatives 
for  FM  are  (1)  50-68  mc,  (2)  68-86  mc, 
and  (3)  84-102  mc. 

Further  Tests  Desirable 

The  Commission  also  announced  that 
with  the  cooperation  of  the  radio  in- 
dustry it  is  Immediately  planning  to 
proceed  with  tests  during  the  summer 
which  are  designed  to  determine  the 
best  of  the  three  alternatives.  A  joint 
committee,  under  the  chairmanship  of 
the  Commission's  chief  engineer,  and 
composed  of  engineers  from  the  Com- 
mission and  the  radio  industry,  will 
conduct  these  tests. 

The  reason  for  not  making  a  final  de- 
cision at  the  time  was  that  the  Com- 
mission felt  that  further  measurements 
were  desirable  before  making  a  final 
allocation  for  FM.  In  this  connection 
the  Commission  pointed  out  that  its 
decision  not  to  make  a  final  allocation 
for  FM  at  this  time  would  not  in  any 
way  hamper  the  future  development  of 
that  service  because  the  Commission 
has  received  advice  from  the  War  Pro- 
duction Board  that  the  radio  industry 
will  not  resume  production  of  new  AM. 
FM  and  television  transmitters  or  re- 
ceivers "in  1945  or  even  in  the  first 
part  of  1946  unless  Japan  capitulates. 
This  is  not  to  say  that  a  small  quan- 
tity of  receivers  and  possibly  a  few 
transmitters  may  not  be  made  avail- 
able. However,  this  will  have  little  or 
no  effect  on  the  future  expansion  of 
AM,  FM  and  television  services".  The 
WPB  has  also  advised  the  Commission 
that  In  the  event  there  is  any  change 
in  its  prediction,  it  wUl  give  90  days 
advance  notice. 

These  allocations  will  probably  be 
ordered  into  effect  service  by  service, 
with  the  Commission  taking  into  ac- 
count such  factors  as  the  availability 
of  manpower  and  materials,  the  results 
of  the  Inter-American  conference  In 
Bio,  and  the  preparation  of  the  Com- 

(Continued  on  page  6^) 


tions  will  cause  a  delay  in  provid- 
ing the  public  with  sufficient  sets, 
they  contend.  The  Commission, 
backed  by  the  WPB,  feels  that  a 
few  months  more  will  give  it  the 
necessary  information  to  allocate 
FM  for  future  years. 

While  the  public  must  wait  sev- 
eral more  months  to  learn  FM's 
location,  just  as  soon  as  materials 
are  released  the  Citizens'  Radio- 
communications  Service,  proposed 
by  Commissioner  E.  K.  Jett,  will  be 
available.  The  FCC  definitely  allo- 
cated a  10-mc  band,  460-470  mc 
for  this  service,  which  is  expected 
to  provide  thousands  of  low-pow- 
ered "walkie-talkie"  sets  for  gen- 
eral use.  Manufacturers  already 
are  planning  to  produce  equipment 
for  the  many  uses  for  which  the 
citizens'  service  is  designed. 
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KYA,  KMTR  Sale  to  N.  Y.  Post 
Executives  Nearly  Completed 

Stations  Bringing  Approximately  Million;  Papers 
Expected  to  be  Signed  This  Month 


SALE  of  KYA  San  Francisco  and 
KMTR  Hollywood,  both  unaffili- 
ated, for  approximately  $1,000,000 
to  Mrs.  Dorothy  Thackrey,  presi- 
dent and  publisher  of  The  New 
York  Post,  and  Ted  0.  Thackrey, 
the  newspaper's  editor,  is  nearing 
completion,  according  to  West 
Coast  reports. 

Final  papers  are  expected  to  be 
signed  by  the  month's  end  with  the 
deal  subject  to  customary  FCC  ap- 
proval. Mrs.  Thackrey  also  is  prin- 
cipal owner  of  WLIB  New  York, 
which  she  and  associates  acquired 
in  June,  1944  for  $250,000. 

In  Progress  Some  Time 

Strictly  a  stock-buying  negotia- 
tion, conversations  between  Mrs. 
Thackrey's  representative  —  re- 
portedly Bartley  Crum,  San  Fran- 
cisco attorney — and  principals  of 
the  two  broadcasting  companies 
have  been  in  progress  for  weeks. 
Confirmation  of  arrangements  were 
not  forthcoming  either  in  New 
York  or  on  the  West  Coast.  It  is 
understood  that  deal  awaits  only 
filing  of  notice  of  intent  with  the 
FCC. 

KYA  operates  on  1260  kc  with 
5000  w  daytime  power  and  1000  w 
nighttime.  Report  is  that  it  will  be 
acquired  by  the  new  owners  from 
Palo  Alto  Radio  Station  Inc.,  pres- 
ent licensees,  for  $525,000.  Sta- 
tion, it  is  said,  will  be  sold  by  25 
present  stockholders.  The  station 
was  sold  to  the  Palo  Alto  concern 
by  Hearst  Radio  Inc.  in  1942  for 
$50,000.  Studios  and  executive  of- 
fices are  in  the  Hearst  Bldg.,  San 
Francisco.  The  station's  president 
and  general  manager  is  Don  Fed- 
derson. 

Sale  price  of  KMTR  is  said  to 
be  $450,000  and  includes  studio 
'  building  property  at  1000  North 
Cahuenga  Blvd.,  Hollywood.  Sta- 
tion operates  on  570  kc  with  1000 
w  and  reportedly  has  been  on  the 
market  for  some  time  since  stock 
ownership  was  straightened  out. 
Holding  firm  is  KMTR  Radio 
Corp.  Mrs.  Gloria  Dalton,  widow  of 
the  late  Vic  Dalton,  former  owner, 
is  reported  to  control  52%  of 
the  stock  with  Reed  E.  Callister, 
attorney,  holding  20%;  Mrs.  Ar- 
thur Farlow,  16%;  Mrs.  Kate  Ban- 
ning and  Dalton  Estates,  12%. 
Station  manager  is  Kenneth  0. 
Tinkham. 
'.  Latter  station  license  renewal 
•  was  held  up  in  1943  during  litiga- 
tion to  resolve  a  suit  by  Mrs.  Dal- 
ton against  Mr.  Callister  and  Mrs. 
Banning  involving  disposition  of 
50%  of  the  stock. 

Allowing  for  capital  assets  over 
current  liabilities,  it  is  understood 
that  $100,000  will  be  placed  in 
escrow  by  new  owners  for  each  sta- 
tion, sum  to  be  distributed  to  stock- 
Page  18    •    May  21,  1945 


holders  one  year  from  date  sale  is 
consummated. 

Mr.  Fedderson,  it  is  understood, 
will  be  retained  by  the  Thackreys 
as  operating  head  of  both  sta- 
tions. He  is  credited  with  building 
up  KYA  to  its  present  value  and 
with  taking  the  station  out  of  the 
red  within  one  year. 

Continuing  to  operate  as  sepa- 
rate units,  it  is  said  that  the  two 
outlets  will  be  linked  for  regional- 
sponsor  programs,  possibly  form- 
ing the  basis  of  a  new  California 
network.  No  immediate  changes 
are  predicted  for  KYA  if  FCC 
sanctions  sale.  It  is  understood 
that  reorganization  of  KMTR,  how- 
ever, will  be  undertaken  and  that 
application  to  change  call  letters 
to  KLA,  identifying  outlet  more 
directly  with  Los  Angeles,  is  in  the 
plans. 


Harris  for  Kyser 

DURING  July  and  August  Phil 
-Harris  is  scheduled  to  replace  Kay 
Kyser's  College  of  Musical  Knowl- 
edge on  NBC,  Wednesday,  10-11 
p.m.,  for  Colgate-Palmolive  Peet 
Inc.,  Jersey  City.  Agency  is  Ted 
Bates  Inc.,  New  York. 


CHARLES  G.  ROSS,  veteran 
Washington  correspondent  of  the 
St.  Louis  Post-Dispatch  (KSD) 
was  sworn  in  last  week  as  White 
House  Press  Secretary.  He  suc- 
ceeds Jonathan  Daniels.  Associate 
Justice  Wiley  Rutledge,  longtime 
friend  of  Mr.  Ross,  and  Pr-esident 
Truman  officiated. 


Early  to  Pullman 

STEVE  EARLY,  secretary  to  the 
late  President  Roosevelt,  has  been 
named  vice-president  of  Pullman 
Inc.  effective  June  1.  He  will  have 
offices  in  Washington.  Mr.  Early 
was  with  UP  from  1908  to  1913, 
when  he  joined  AP,  serving  until 
1917.  From  1917  to  1920  he  was 
au  infantry  machine  gun  officer  in 
World  War  I.  After  the  war  he  re- 
turned to  AP  and  was  there  up  to 
1927  when  he  was  named  Washing- 
ton representative  of  Paramount- 
Publix  Corp.  and  Paramount  News. 


Radio  Advertising  Expansion  Awaits 
Clarification   of   Reconversion  Plans 


DESPITE  War  Mobilization  Di- 
rector Fred  M.  Vinson's  statement 
May  9  that  production  of  certain 
products  will  be  resumed  for  ci- 
vilian sales,  few  manufacturers 
knew  last  week  when,  or  to  what 
extent,  they  can  reconvert.  Almost 
none  of  them  had  any  definite  plans 
for  changes  or  expansion  in  radio 
advertising  at  the  present. 

Already  announced  were  West- 
inghouse  plans  to  increase  the  Ted 
Malone  broadcasts  on  the  Blue 
from  three  to  five  a  week  and  use 
product-selling  commercials  for  its 
line  of  household  appliances  in 
place  of  institutional  messages.  A 
survey  covering  other  appliance 
manufacturers,  automobile  and  ra- 
dio receiver  makers  showed  no 
other  major  companies  with  any 
such  concrete  radio  advertising 
reconversion  plans. 

When  and  If 

A  likely  network  program  spon- 
sor—strictly in  the  "when  and  if" 
stage,  however— is  the  Garod  Ra- 
dio Corp.,  Brooklyn,  N.  Y.,  maker 
of  receiving  sets  and  other  radio 
products.  According  to  Garod's 
agency,  Shappe-Wilkes  Inc.,  New 
York,  no  decisions  have  been 
reached  as  to  the  type  of  program 
or  the  network  to  be  used. 

Lafayette  Radio  Corp.,  Chicago, 
another  Shappe-Wilkes  account, 
has  a  "couple  of  ideas",  the  agency 


reported,  but  all  plans  are  held  up 
until  details  of  immediate  recon- 
version plans  are  fully  known. 

Templeton  Radio  Co.,  Mystic, 
Conn.,  will  go  into  radio  advertis- 
ing in  about  six  months,  according 
to  Peck  Adv.  Agency,  New  York, 
which  handles  the  account.  At  the 
moment,  however,  Peck  reported 
Templeton  has  made  no  decisions 
on  type  of  advertising  or  markets 
which  it  will  employ. 

Other  than  those  firms,  nobody 
seemed  to  be  sure  about  future  ra- 
dio plans. 

As  the  agency  for  one  automo- 
bile manufacturer  said,  "We  al- 
ready have  our  radio  program.  We 
will  certainly  keep  it.  Whenever 
we  have  any  cars  to  sell,  you  can 
be  sure  we'll  use  the  program  to 
sell  them". 

In  the  line  of  cigarettes,  Philip 
Morris  &  Co.,  on  May  15  announced 
that  its  present  deliveries  to  job- 
bers will  increase  50%  on  June  1 
due  to  a  sharp  reduction  in  orders 
by  the  War  Dept.  The  increase, 
however,  may  last  only  a  few 
months  until  needs  of  the  Pacific 
forces  are  determined,  it  was  un- 
derstood. No  changes  in  commer- 
cials or  programs  of  the  Philip 
Morris  Co.  are  expected,  officials 
said. 

Other  cigarette  makers  reported 
they  had  received  no  information 
as  to  increases  for  civilians. 


WHITEHALL  ON  264 
MUTUAL  STATIONS 

WHITEHALL  Pharmacal  Co.,  di- 
vision of  American  Home  Prod- 
ucts, New  York,  has  ordered  the 
full  Mutual  network  of  264  sta- 
tions to  sponsor  Real  Stories  From 
Real  Life,  Monday  through  Friday, 
9:15-9:30  p.m.,  beginning  early  in 
June  for  Anacin,  with  time  clear- 
ances still  coming  in.  Each  broad- 
cast will  be  a  complete  story  in  it- 
self, dramatizing  material  from 
personal  "case  histories",  to  ap- 
pear in  Real  Story,  one  of  seven 
current  publications  of  Hillman 
Periodicals  Inc.,  New  York. 

Since  the  program  started  on 
Mutual  as  a  sustainer  in  August, 
1944,  it  has  been  promoted  through 
a  variety  of  natural  channels  avail- 
able to  Hillman  through  its  own 
publications  and  distributors,  their 
trucks  and  news  stands.  The  pub- 
lisher is  said  to  be  prepared  to  go 
even  further  in  promotion,  possi- 
bly including  the  name  of  the  spon- 
sor when  the  program  goes  com- 
mercial. 

As  the  program  appeals  pri- 
marily to  women,  Hillman  has  been 
concentrating  on  ads  and  editorial 
space  in  Real  Story  and  two  other 
of  its  womea's  group  magazines — 
Real  Romance  and  Movieland,  with 
a  combined  circulation  of  1,600,- 
000.  Other  media  include  newsstand 
posters,  giving  call  letters  of  local 
Mutual  station;  truck  banners  on 
the  trucks  of  some  750  distributors 
handling  the  magazine,  and  mis- 
cellaneous direct  mail  and  other 
promotion  pieces. 

Agency  is  Dancer-Fitzgerald- 
Sample,  New  York. 


Varied  Regional  Radio 
Choice  Found  by  CAB 

IN  THE  first  statistical  breakdown 
of  listening  by  seven  geographic 
areas  of  the  U.  S.  Cooperative  Anal- 
ysis of  Broadcasting  showed  wide 
and  varied  radio  preferences  pre- 
vailing regionally,  with  Walter 
Winchell,  for  example,  rated  18.8 
in  the  Middle  Atlantic  area  and 
only  10.7  in  the  Northeast  Central 
region. 

Other  night  programs  registering 
wide  ranges  were  Take  It  or  Leave 
It,  15.7  in  West  North  Central  and 
9.8  in  New  England;  Screen  Guild 
Players,  16.0  in  West  North  Cen- 
tral and  9.6  in  New  England;  Vox 
Pop,  12.0  in  West  North  Central 
and  5.6  in  the  South  Central. 

Lux  Radio  Theatre  was  favorite 
nighttime  listening  in  five  of  the 
seven  regions  surveyed. 


Rexall  Replacement 

SUMMER  SHOW,  replacing  on 
July  6  the  Moore-Durante  pro- 
gram of  United  Rexall  Drug  Co., 
CBS,  10  p.m.  Fridays,  will  star 
Ray  Bolger  as  m.  e.  with  Roy 
Bargy's  Orchestra,  Howard  Pet- 
rie  as  announcer,  and  weekly 
guest  stars.  Agency  is  N.  W.  Ayer 
&  Son,  New  York. 
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WHO 

hanifs  tifi  neiv  stars  J 


K  you  think  that  all  good  shows  originate  in  Holly- 
wood, or  that  "local  programming"  always  means 
records,  you're  due  to  know  more  about  WHO's 
production  department. 

WHO  is  now  presenting  in  its  studios  125  live- 
talent  shows  a  week — that's  18  a  day.  And  many 
of  these  local  live-talent  productions  actually  out- 
draw  star-studded  competitive  network  presenta- 
tions in  these  parts.  Hooperatings  prove  it! 

WHO  shows  include  such  diverse  and  varied  efforts 
as  the  Iowa  Barn  Dance  Frolic;  "Melody  Mad- 
house", a  screwball  comedy  riot  that  is  taking  the 
audience  away  from  Bluets  Breakfast  Club;  "Time 
Out  For  Listening",  a  smart  variety  presentation. 
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and  Your  Hymn  For  Today,  a  very  popular  devo- 
tional program.  That's  a  pretty  good  range,  don't 
you  think? 

With  such  a  production  schedule  we  naturally  need 
a  big  and  talented  staff,  and  we've  got  it;  Five 
versatile  producers  under  Program  Director  Harold 
Fair  and  Production  Manager  Jack  Kerrigan;  a 
nine-man  music  department  of  arrangers  and  li- 
brarians, six  continuity  writers,  eleven  announcers 
and  a  truly  remarkable  supply  of  talent. 

Wouldn't  it  be  easier  just  to  pipe  in  nearly  all 
our  programs  from  New  York,  Hollywood  or 
Chicago?  Sure  it  would!  But  one  reason  why 
Iowa  prefers  WHO  is  that  WHO  knows  what 
lowans  like — and  gives  it  to  them! 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 

May  21,  1945    •  Page 


19  I  J 


I  How  FCC  Checks  Program  Renditions  ^Xr^r^ 


Ratio    of  Commercial, 
Sustaining  Time 
Is  Explained 

PROCEDURE  used  by  the  FCC 
in  checking  program  renditions  to 
determine  the  ratio  between  com- 
mercial and  sustaining  service — a 
development  that  has  precipitated 
considerable  unrest — is  depicted 
on  the  vs^ork  sheet  shown  here.  The 
sheet,  one  of  a  series  of  three,  is 
used  by  the  FCC's  law  department 
in  tabulating  station  program  per- 
formance and  is  submitted  along 
v/ith  applications  for  license  re- 
newals (see  adjoining  column). 
No  Prescribed  Formula 

The  data  are  developed  and  clas- 
sified through  a  breakdown  and 
check  of  the  operating  log  of  the 
particular  station,  presented  along 
with  the  renewal  application. 
There  is  no  prescribed  formula  of 
evaluating  programs  used,  it  is 
stated  at  the  Commission,  and  no 
recommendations  are  made  by  the 
law  department  based  on  the  dis- 
tribution of  time.  The  Commission, 
however,  has  stressed  local  vs.  net- 
work programming,  as  well  as  the 
split  between  commercial  and  sus- 
taining. 

Under  the  new  FCC  policy,  first 
announced  last  month  [Broadcast- 
ing, April  16],  stations  which  show 
a  wide  disparity  in  comnvercial 
against  sustaining  time,  or  in  the 
use  of  what  is  described  as  "public 
service"  renditions,  have  been  sent 
letters  citing  the  percentages  and 
seeking  an  explanation.  In  extreme 
cases,  wherein  the  station  has  de- 
viated substantially  from  original 
estimates  as  to  sustaining  time,  the 
Commission  has  meted  out  tempo- 
rary license  renewals  pending  ex- 

Gillette  Signs  Derby 

GILLETTE  Safety  Razor  Corp., 
Boston,  will  sponsor  the  Kentucky 
Derby  June  9,  6-6:30  p.m.  on  the 
full  CBS  network  and  on  the  Do- 
minion network  of  CBC,  J.  P. 
Spang  Jr.,  Gillette  president,  has 
announced.  Gillette,  which  has 
sponsored  the  Churchill  Downs 
event  on  CBS  for  the  past  five 
years,  picked  up  its  option  on  the 
broadcast  three  days  after  the  ban 
against  horse  racing  had  been  re- 
scinded. Details  on  the  broadcast, 
and  special  "preview"  CBS  pro- 
gi-ams  will  be  announced  later.  No 
announcement  has  been  made  as  to 
sportscaster.  Ted  Husing  has  had 
the  assignment  in  the  past.  Agency 
is  Maxon  Inc.,  New  York. 


(in  percentages) 


Sunday 

8:00  a.m.  to  6:00  p.m. 
6:00  p.m.  to  11:00  p.m. 


to  6:00  p.m. 
to  11:00  p.m. 


WIP  Philadelphia  had  an  exclusive  on 
the  surrender  of  German  submarine 
U-858  off  the  Jersey  coast.  A  wire  re- 
corder was  used  by  Jim  Tlsdale,  chief 
eiglneer,  and  Sam  Serota,  special  events 
chief,  operating  from  aboard  a  Coast 
Guard  cutter.  Ben  Glmbel,  station 
owner,  originally  along  mainly  for  the 
ride,  opportunely  filled  In  for  the  spe- 
cial events  chief  who  became  seaslcl:;. 
After  local  broadcast  on  WIP  the  pro- 
gram was  fed  to  the  Mutual  network. 
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6:00  p.m.  to  U: 


8:00  a.m.  to  6:00  p.m 
6:00  p.m.  to  11:00  p.m 
Total  broadcast  hours 


Pililic 
Service 


Total  Network  Comnercial 
Total  Network  Sustaining 


Total  Transcribed  and  Recorded 


casta  or  nftaork  progr 


planation.  In  other  cases,  renewals 
have  been  issued  on  a  regular  basis, 
but  with  a  request  for  full  infor- 
mation. It  is  estimated  that  rough- 
ly 60  such  citations  have  gone  out, 
with  many  others  held  in  abeyance 
for  further  consideration. 

The  procedure  has  had  repercus- 
sions in  station  ranks.  The  pre- 
ponderant view  is  that  the  Com- 
mission is  invading  the  program 
field  per  se  and  is  venturing  into 
forbidden  territory.  The  FCC,  on 
the  other  hand,  contends  that  man- 
agement must  be  stimulated  as  to 
the  necessity  of  maintaining  opera- 
tions designed  best  to  conduce  to 
public  interest. 

Reactions  from  station  and 
Washington  counsel  have  been  that 
the  FCC,  on  computing  division  of 
time,  appears  to  adjudge  all  com- 
mercials, whether  institutional  or 
public  service,  as  purely  commer- 
cial in  arriving  at  percentages.  The 
work  sheets  indicate  that  method 
of  evaluation.  As  to  participating 
programs,  those  having  three  com- 
mercial spot  announcements  in  a 
15-minute  segment  are  classified  as 
commercial.  (The  form  reproduced 
herewith  shows  that  originally  a 
15-minute  participating  with  but 
one  spot  was  classified  as  full  com- 
mercial, but  it  is  now  stated  that 
the  denominator  has  been  increased 
to  three.) 

In  addition  to  the  work  sheet 
shown  herewith  (81138-3) ,  there  are 
two  other  preliminary  sheets  used 
by  the  FCC's  legal  analysts  in 
checking  station  operations.  The 
first  (81138-1)  covers  station  pro- 


gramming operations  in  15-minute 
segments  both  for  programs  and 
spot  announcements.  Legends  used 
are:  NS  for  network  sustaining; 
NC  for  network  commercial;  LS 
for  live  sustaining;  LC  for  live 
commercial;  TS  for  local  tran- 
scribed or  recorded  sustaining;  TC 
for  local  transcribed  or  recorded 
commercial;  U  for  unclassifiable. 

Spots  Broken  Down 

Spot  announcements  are  broken 
dovm  among  commercial,  sustain- 
ing and  public  service.  Separate 
checks  are  shovm  for  Sunday,  Mon- 
day and  Saturday,  with  the  week- 
day schedule  computed  by  multi- 
plying the  Monday  typical  operat- 
ing hours  by  five. 

The  second  work  sheet  (81138-2) 
is  a  recap  of  the  first  sheet,  show- 
ing breakdowns  in  the  various  time 
segments  as  between  commercial 
and  sustaining,  with  totals  cover- 
ing commercial,  sustaining  and  a 
combination  of  the  two.  The  time 
segments  are  8  a.m.  to  6  p.m.;  6 
p.m.  to  11  p.m.;  11  p.m.  to  8  a.m. 
Accountings  likewise  are  made  for 
Sunday,  Monday  and  Saturday. 
The  breakdown  for  each  typical  day 
is  between  network,  live  and  tran- 
scription, with  a  weekly  total  ar- 
rived at  for  each  type  of  per- 
formance. 

The  above  work  sheet  (81138-3), 
which  is  submitted  to  the  FCC 
along  with  applications  for  license 
renewal,  is  identified  by  station  call 
letters,  time  zone,  and  date  and 
gives  the  division  of  broadcast 
time. 


All  U.  S.,  Canadian  Station: 
Presented  With  Citations 

"KIWANIS  International  recog 
nizes  the  great  force  which  radic 
has  become  in  the  last  quarter  cen 
tury  in  adult  education  and  th( 
shaping  of  public  opinion." 

These  words  by  Ben  Dean,  pres 
ident  of  Kiwanis  International 
sum  up  the  reason  for  Kiwani 
Radio  Week,  just  closed,  during 
which  all  stations  in  the  Unitecj 
States  and  Canada  were  presentee 
with  citations  of  appreciation  b} 
their  local  chapters  of  the  club. 

'Fitting  Tribute' 

Mr.  Dean  spoke  personally  a 
Salt  Lake  City,  Ogden,  Utah 
Butte,  Mont.;  Missoula,  Mont,  anc 
Spokane.  Other  distinguished  Ki 
wanis  and  radio  personalities 
spoke  at  dinners  which  marked  th( 
presentation  of  the  citations. 

"It  is  fitting,"  Mr.  Dean  said 
"that  Kiwanis  pay  this  tribute  t( 
radio  for  its  contribution  to  th^ 
war  effort  because  Kiwanians,  ai 
leaders  in  their  communities,  recog 
nize  the  importance  of  building  i 
sound  public  opinion." 

J.  Harold  Ryan,  NAB  president 
in  his  address  in  Omaha,  summec 
up  the  part  being  played  by  broad 
casters  in  the  war  with:  "The  ful 
story  of  individual  station  cooper 
ation  with  the  war  effort  may  nevei 
be  told.  It  is  too  great  to  be  re 
corded.  ...  It  can  best  be  describee 
as  whole  radio  station  staffs,  every 
one  engaged  in  broadcast  opera 
tions,  living,  breathing  and  feelinj 
the  war  with  such  intensity  that  i 
has  permeated  every  word  an( 
every  program  emanating  fron 
their  transmitters." 

The  four  networks  were  givei 
meritorious  service  awards  by  th 
New  York  club  and  Kiwanis  Inter 
national.  NBC  broadcast  presenta 
tion  of  its  award,  accepted  for  th' 
network  by  Clarence  L.  Mensei 
vice-president  in  charge  of  pro 
grams.  A  banquet  at  the  Hotel  Mc 
Alpin  honored  the  chains  whicl 
were  represented  by  Mr.  Mensei 
Edward  J.  Noble,  chairman  of  th| 
board.  Blue;  Frank  K.  White,  vice 
president  and  treasurer,  CBS,  an< 
Robert  D.  Swezey,  vice-presiden 
and  general  manager  MBS. 


1  Ifi 

Video  Prediction 

PREDICTING  network  televisioij[ti( 
for  Chicago  and  other  large  U.  S 
cities  before  the  end  of  1946,  Pau 
B.  Movnrey,  Blue  television  man 
declared  that  television' 
most  serious  problem  today  is  no 
engineering  but  programming 
Speaking  at  the  May  18  meetinj 
of  the  Chicago  Executives  Club 
Mr.  Mowxey  said  that  "when  telei 
vision  reaches  the  peak  of  its  post, 
war  development,  one  single 
minute  presentation  will  embrac 
90%  of  all  the  departments  o 
motion  pictures,  theatre  and  radio 
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They're  tough! 


That's  a  pair  of  armadillos  up  there.  They're  armor- 
bearing  mammals.  Pretty  tough,  too.  Those  two  are  be- 
ieved  to  be  the  only  two  grown  in  captivity.  That 
;hoice  tidbit  in  front  of  them  is  an  ostrich  egg. 

Sometimes  we  hear  reports  that  compare  hard-boiled 
lime  buyers  to  the  thick-skinned  armadillo. 

But  at  W-I-T-H  we  haven't  found  it  so. 


Maybe  it's  the  way  hard-boiled  time  buyers  go  for 
iie  choice  W-I-T-H  tidbit  of  producing  the  largest 


number  of  listeners-per-dollar  spent,  that  makes  us 
think  otherwise  about  them. 

If  insisting  upon  low-cost  sales  results  makes  a  time 
buyer  hard-boiled  .  .  .  we'll  take  them  armadillo  tough. 


WITH 

Baltimore,  Md, 

Represented  Nationally  by  Headley-Rced 


Tom  Tinsley,  President 


Now  Q 
Available^ 

Priorities 


LINGO  VERTICAL 

TUBULAR  STEEL 

RADIATORS 

Lingo  has  been  authorized  by 
the  War  Production  Board  to 
manufacture  and  sell  a  limited 
number  of  Vertical  Radiators 
without  the  use  of  Priorities  .  .  . 

The  Authorized  manufacture  must  be  made  from 
materials  on  hand  and  must  be  completed  by 
June  21.  1945. 

Now,  for  a  limited  time,  you  can  buy  a  LINGO 
Vertical  Radiator  without  the  use  of  priori- 
ties. Because  of  the  time  limit  placed  on  this 
specially  authorized  production,  orders  will 
have  to  be  filled  on  a  first-come  first-served 
basis.  Moreover,  as  we  are  limited  to  the  use  of 
materials  on  hand,  production  will  have  to  be 
concentrated  on  radiators  not  exceeding  250 
feet  in  height.  If  you  are  not  ready  to  have 
the  radiator  installed  at  this  time,  we  can  ar- 
range to  manufacture  and  deliver  the  radiator 
to  you  with  your  option  to  have  it  installed  and 
erected  by  us  when  you  are  ready.  As  the  quan- 
tity of  radiators  available  under  the  priority- 
free  arrangement  is  limited,  we  urge  you  to  act 
immediately  and  thus  be  assured  of  having  your 
radiator  on  hand  when  you  want  it. 

Please  include  in  your  inquiries  the  radiator 
height  required  and  approximate  site  so  that  com- 
plete quotation  can  be  immediately  made  covering 
the  radiator  itself  and  its  subsequent  erection  when 
so  desired. 


JOHN  E.  LINGO  &  SON, 

Est.  1897 

CAMDEN,  NEW  JERSEY 


INC. 


Ohio  State  Radio  Awards  Announced; 
Programs  Entered  Not  Industry  Best 


AWARDS  were  announced  last 
Wednesday  in  the  9th  American 
Exhibition  of  Educational  Radio 
Programs  sponsored  by  the  16th 
Institute  for  Education  by  Radio 
at  Ohio  State  U.,  but  the  Institute 
hung  a  mild  rebuke  on  its  announce- 
ment. 

"We  feel  no  great  surge  of 
pride,"  the  judges  said,  "over  the 
work  of  the  industry  as  represent- 
ed by  the  programs  submitted." 
They  conceded,  however,  that  their 
judgment  was  influenced  by  the 
"knowledge  of  the  standards  set" 
by  many  fine  programs  not  entered 
in  the  competition. 

The  Institute  did  not  hold  its 
1945  meeting  because  of  travel  re- 
strictions. 

Awards  in  some  classifications 
were  omitted  since  it  was  decided 
"that  to  pay  tribute  to  a  mediocre 
program  simply  because  it  was  en- 
tered would  not  reflect  to  the  credit 
of  the  radio  industry  and  would 
establish  a  false  standard  even  for 
those  responsible  for  that  program 
thus  cited."  Citations  on  some  of 
the  awards  had  qualifying  phrases 
indicating  "evidence  of  original 
and  imaginative  thinking"  in  some 
respects  but  not  over-all  excellence. 

"The  only  justification  for  com- 
petitions such  as  this,"  the  judges 
declared,  "is  to  pay  tribute  to  those 
deserving  of  it  and  to  establish 
high  standards  of  broadcasting  to- 


ZIV 


ward  which  the  entire  industry  can 
strive.  Competitions  designed  only 
to  pass  out  laurels  to  be  used  sim 
ply  for  publicity  purposes  by  broad- 
casters or  by  the  organization 
sponsoring  the  competition  are  not 
worthy  of  recognition  by  the 
dustry." 

The  three  judges  were  Juditb 
Waller,  NBC  central  division;  Ed 
win  F.  Helman,  WBOE  Cleveland 
Board  of  Education  station;  Mark 
L.  Haas,  WJR  Detroit.  Only  Missi 
Waller  was  connected  with  some 
of  the  programs  submitted  and  she 
refrained  from  comment  on  these 

Several  hundred  programs  were 
submitted  and  all  but  115  were 
eliminated  by  the  original  screen 
ing  committee.  The  networks  them 
selves  made  no  entries  but  several 
sponsors  of  network  shows  partici 
pated. 

School  Standards 

School  broadcasts  were  judgec 
by  the  same  standards  of  good  ra 
dio  production  applied  to  commer 
cial  shows.  "Schools,  universities 
educational  organizations  and  loca 
stations  have  less  money  to  spenc 
than  networks  or  clear-channel  sta 
tions;  but  simplicity,  originality 
good  judgment  and  discriminating 
standards  can  be  as  effective  as  J 
large  budget,"  the  judges  declared; 

Again  stressing  that  many  fin 
programs  were  not  entered,  the  tri( 
declared  there  was  a  '  surprising 
lack"  of  (1)  freshness  of  approach 
(2)  imagination,  (3)  virility,  (4) 
objectivity.  This  was  found  true  o: 
both  the  writing  and  production 
The  Canadian  Broadcasting  Corp. 
judged  on  the  basis  of  Stage  4. 
and  other  drama  series,  was  com 
mended  as  "radio  at  its  best,  no 
only  from  the  viewpoint  of  enter 
tainment  but  in  the  projection  o 
an  idea." 

The  awards  follow: 

GROUP  I— Regional  Network,  Re 
gional  or  Clear  Channel  Station,  or  Na 
tional  or  Regional  Organization: 

Religious  Broadcasts — First  aware 
Salute  to  Valor  (Song  for  a  Long  Road 
National  Council  of  Catholic  Mer 
Vi^EAF  New  York  and  NBC.  HonorabI 

{Continued  on  page  2Jt) 


DAILY  PROGRAMS  IN 


'0//S/, 


2436  READING  ROAD,  CINCINNATI,  OHIO 


Ge.  ^^'^ 

SOOO  WATTS  DIRECTIONAL  OVER  NEW  Y<"" 


^QPhicago's 


INDEPENDENT  STATI0N| 


jl  Ex-Marine 

llThis  versatile  nationally-known  sports 
riannouncer  has,  during  his  career, 
Librcadcast  football,  boxing,  basketball. 
Band  the  Democratic  and  Republican 
P  Conventions  in  1944 — a  major  feat. 


WHITE  SOX  NEWS 

The  exclusive  WJJD  White  Sox  baseball  game  of  the 
afternoon  is  re-enacted  that  same  evening  by  sports- 
announcer  Jack  Brickhouse. 

This  stirring  play-by-play  report  of  the  "Sox  News"  is 
available  for  a  vast  evening  listening  audience,  Monday 
through  Saturday,  6:00-6:15  P.  M. 


WJJD,  Inc. 

230  North  Michigan  Avenue 
Chicago  1,  Illinois 


PAUL  H.  RAYMER 

366  Madison  Avenue 
New  York  City 


^  Mo^Uk  ^djL  STATION  ZOfiOO 
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{Continued  from  page  22) 

mentions,  Pulpit  In  a  Foxhole  (There 
Are  No  Atheists  In  Foxholes),  WNEW 
New  York;  Victorious  Living,  Interna- 
tional Council  of  Religious  Education. 

Agricultural  Broadcasts  —  No  first 
award.  Honorable  mentions,  Ohio  Farm 
&  Home  Hour,  Ohio  State  XJ.  Agricul- 
tural Extension  Service,  WOSU  Colum- 
bus; Farming  With  Kenneth  Yeend, 
KIRO  Seattle. 

Women's  Programs— Two  first  awards. 
Consumer  Time  (Where  Are  the  Dr\un- 
stlcks?).  War  Pood  Adm.,  WRC  Wash- 
ington and  NBC;  Martha  Deane  Pro- 
gram. WOR  New  York.  No  honorable 
mention. 

Cultural  Program.s— Three  first  awards 
to  CBC  for  Stage  45  (A  Play  On  Words), 
CBL  Toronto;  Mulrooney's  New  Year's 
Party,  CBL  Toronto;  Montreal  Drama 
(O  Day  of  Joy  and  Gladness),  CBM 
Montreal.  Honorable  mention.  Words 
At  War  (Assignment,  U.  S.  A.),  Council 
on  Books  in  Wartime,  WEAF  New  York 
ai  d  NBC. 

Public  Discussion  Programs  —  First 
award.  Our  Children  (Giving  Jimmy  an 
I.  Q.  Test),  WHA  Madison,  U.  of  Wis. 
station.  Honorable  mention.  The  Bax- 
ters (On  the  Spiritual  Side),  National 
Congress  of  Parents  &  Teachers,  WMAQ 
Chicago  and  NBC.  Special  mention. 
Alcoholics  Anonymous  (New  Tomor- 
row), WWJ  Detroit. 

News  Interpretation  Programs — First 
award,  H.  V.  Kaltenborn  (My  European 
Trip),  Pure  Oil  Co.,  WEAF  New  York 
and  NBC.  No  honorable  mention. 

Programs  in  Furtherance  of  the  War 
or  the  Peace — Three  first  awards,  Amer- 


New  Blue  Office 

BLUE  NETWORK  has  expanded 
to  an  entire  floor  in  the  Hollywood 
Center  building  and  is  giving  up 
its  offices  at  Yucca  and  Vine  streets, 
thus  cutting  its  Hollywood  loca- 
tions from  five  to  four.  The  pro- 
motion department  is  now  housed 
in  the  new  quarters,  with  the  ex- 
panding program  department  tak- 
ing over  the  former's  offices  in  Ra- 
dio City.  Other  departments  in  the 
new  office  are  auditing,  purchas- 
ing, cashier,  payroll,  guest  rela- 
tions, research  and  audience  pro- 
motion. 

lea  Unlimited,  Republic  Steel  Corp., 
WGN  Chicago;  The  March  of  Minne- 
sota (Just  a  Guy  Named  Joe),  Minne- 
sota Resources  Committee,  WCCO  Min- 
neapolis and  special  network  of  Minne- 
sota stations;  Russian  War  Relief  Pre- 
sents (Convoy  to  Russia),  Russian  War 
Relief  Inc.  Honorable  mention.  Voice 
of  the  Army  (Names  on  the  List),  Re- 
cruiting Publicity  Bureau,  U.  S.  Army, 
Governors  Island. 

Children's  Programs  for  Listening 
Out  of  School— Books  Bring  Adventure 
(Smoky  Bay),  Assn.  of  Junior  Leagues 
of  America.  Honorable  mention,  Story- 


Book  Time  (Gregory  Ghost),  WLB  Min- 
neapolis, U.  of  Minn,  station. 

Programs  for  Use  In  School  by  Pri- 
mary Children — First  award,  Your 
Story  Parade;  Texas  School  of  the  Air 
(Horton  Hatches  the  Egg),  Texas  State 
Dept.  of  Education,  WBAP  Fort  Worth 
and  Texas  Quality  Network.  Honorable 
mention.  Old  Tales  and  New  (Geoffrey, 
the  Giraffe),  WLB  Minneapolis. 

Programs  for  Use  In  School  by  Ele- 
mentary Children — First  award.  Stand- 
ard School  Broadcast  (The  Percussion 
Instruments),  Standard  Oil  Co.  of  Cal., 
KPO  San  Francisco  and  NBC  Pacific 
Coast  Network.  Two  honorable  men- 
tions. Exploring  the  News;  Wisconsin 
School  of  the  Air  (Peter  Learns  About 
England),  WHA  Madison  and  WLBL 
Stevens  Point,  Wis.;  Once  Upon  A  Thne 
in  Ohio;  Ohio  School  of  the  Air  (Nellie 
Gray),  WOSU  Colximbus. 

Programs  for  Use  In  School  by  Junior 
and/or  Senior  High-School  Pupils — 
First  award.  Conserving  Canada  (Na- 
ture's Revenge),  CBC,  CBL  Toronto.  No 
honorable  mention. 

GROUP  II— Entries  by  Local  Station 
or  Organization. 

Religious  Broadcasts— No  first  award. 
No  honorable  mention. 

Agricultural  Broadcasts  —  No  first 
award.  No  honorable  mention. 

Women's  Programs — ^No  first  award. 
No  honorable  mention. 

Cultural  Programs  —  First  award. 
WNYC  American  Music  Festival— 
1945,  Municipal  Broadcasting  System, 
WNYC  New  York.  Special  mention. 
New  World  A-Coming  (The  Vermont 
Experiment),  City- Wide  Citizens  Com- 


The 

mid-winter 
Hooper  survey 
turned  out  to  be  a 
real  Super-Hooper! 
Just  one  point 
to  remember  when 
you're  buying  time — 
there's  no  substitute 
for  listeners. 

KARL  O.  WYLER,  Manager 
Represented  Nationally  by 
GEORGE  P.  HOLLINGBERY  COMPANY 
NBC — Amerki/s  No.  I  Network 


KTSM 


EL  PASO^  TEXAS 


Doffs  Mask 

NOM  de  Guerre  for  four 
years  for  the  CBS  shortwave 
Dutch  news  broadcaster  from 
New  York  was  Koen  Van 
Sijzen.  A  few  days  ago  the 
engineer  handling  the  broad- 
cast was  startled  to  hear  him 
sign  off  as  "your  Dutch  news 
reporter,  Bernard  Person." 
Person  was  a  noted  Dutch 
journalist  in  pre-war  Holland 
and  had  changed  his  name 
to  protect  his  family,  living 
in  Holland  during  the  Nazi 
occupation  period. 


mlttee  on  Harlem,  WMCA  New  York. 

Public  Discussion  Program  —  First 
award,  Free  Speech  Porum  (Will  the  60 
Million  Job  Plan  Work?),  N.  Y.  News- 
paper GuUd,  WMCA  New  York.  No  hon- 
orable mention. 

Personal  and  Family  Life  Programs- 
No  first  award.  Honorable  mention. 
Let's  Talk  About  the  ChUdren,  WEE! 
Boston. 

News  Interpretation  Programs — ^First 
award.  History  In  the  Making  (Why  the 
Germans  Continue  to  Fight),  U.  of 
Colorado  and  Rocky  Mountain  Radio 
Council,  KVOD  Denver.  Honorable  men- 
tion. News  Parade  (Town  Crier  of 
Chungking),  WNEW  New  York. 

Programs  In  P\irtherance  of  the  War 
or  the  Peace — No  first  award.  No  hon- 
orable mention. 

Children's  Programs  for  Listening 
Out  of  School — ^Plrst  award.  Story  Time 
(The  Five  Hundred  Hats  of  Bartholo- 
mew Cubblns).  Colorado  State  College 
of  Education  and  Rocky  Mountain  Ra- 
dio Coimcll,  KLZ  Denver.  No  honorable 
mention. 

Programs  for  Use  In  School  by  Pri- 
mary Children— No  first  award.  No  hon- 
orable mention. 

Programs  for  Use  in  School  by  Ele- 
mentary Children — No  first  award.  Hon- 
orable mention.  News  Today — History 
Tomorrow,  Rochester  Public  Schools. 
Visual  Education  Dept.,  WHAM  Roches- 
ter, N.  Y. 

Programs  for  Use  In  School  by  Junior  , 
and/or  Senior  High  School  Pupils—! 
First  award.  Our  America  (Our  Amer-  i 
ica — Oil),  Radio  Council  of  Chicago; 
Public  Schools,  WBEZ  Chicago,  Chicago 
Public  Schools.  Honorable  mention. 
Behind  Today's  News,  WIP  Phlladel- 1 
phia. 


Robert  S.  Manigault 

ROBERT  S.  MANIGAULT,  50, 
president  of  WTMA  Charleston, 
S.  C,  the  Charleston  News  and 
Courier  and  the  Charleston  Eve- 
ning Post  died  May  12  at  his  home 
there.  He  served  in  the  first  World 
War  returning  to  succeed  his 
father,  the  late  Arthur  M.  Mani- 
gault, as  publisher  of  the  Post. 
The  newspaper  purchased  WTMA 
in  April  1940.  He  was  a  member 
of  the  St.  Philip's  Protestant  Epis- 
copal Church,  Carolina  Yacht 
Club  and  the  Charleston  Club. 
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WKY  Goes  Everywhere  in  Oklahoma  to  Give 
Eye-Witness  News  Coverage  to  Listeners 


WKY'S  NEWS  EDITOR,  Dow  Mooney,  Interviews  two 
of  rescue  squad  from  nearby  Camp  Gruber.  Quick- 
thinking  train  crew  uncoupled  passenger  coaches; 
all  passengers  were  saved. 


ALMOST  at  the  same  moment  that 
Franklin  Delano  Roosevelt  died  in 
Georgia  last  month,  the  skies  over  Okla- 
homa darkened  and  wind  and  rain 
wreaked  havoc  at  widely  scattered  points 
in  the  state. 

Early  the  following  morning  an  M.K. 
&  T.  passenger  train  tumbled  off  a  flood- 
weakened  trestle  reportedly  drowning 
some  50  passengers. 

To  this  spot  in  Eastern  Oklahoma,  150 
miles  away,  and  to  other  storm  and 
flood-torn  areas,  WKY  dispatched  its 
newsmen  and  eye-witness  reporters; 
brought  back  the  story  of  death  and  de- 
struction which  whipped  through  the 
IROADCASTING    •    Broadcast  Advertising 


state  as  WKY  has  done  innumerable 
times  in  the  past. 

WKY  was  on  the  job.  WKY  was  ready 
because  WKY  long  ago  assumed  the  re- 
sponsibility and  the  obligation  to  cover 
Oklahoma  news  thoroughly  wherever  or 
whenever  it  happens.  This  policy  has 
taken  WKY  to  every  corner  of  Oklahoma 
and  has  taken  Oklahoma  listeners  to  un- 
numbered important  state  events  during 
the  past  17  years. 

WKY  has  made  a  specialty  of  enter- 
taining, serving  and  pleasing  Oklahoma 
listeners.  In  this  it  has  done  an  unparal- 
leled job  and  is  the  station  today,  as 
always,  to  which  most  Oklahomans  listen 
most  of  the  time. 


OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 
The  Daily  Oklahoman  and  Times  —  the  Farmer-Sfockmao 
KVOR,  Colorado  Springs  —  KLZ,  Denver  (Affiliated  Mgmt.} 
REPRESENTED    NATIONALLY    BY    THE    KATZ    AGENCY,  INC. 
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Appeal  Brings  Cards 

TWO  ANNOUNCEMENTS  by 
Mai  Murray  over  WNAX  Yankton, 
S.  D.,  brought  3,000  decks  of  play- 
ing cards  for  GI's  in  veterans'  hos- 
pitals. The  appeal  w^as  part  of  a 
campaign  by  the  Sioux  City,  Iowa, 
Oriental  Band.  During  special  15- 
minute  program,  band  thanked 
WNAX  and  Announcer  Murray. 
Seven  thousand  decks  of  cards 
were  gathered  during  drive. 


Zoning  Change  for  Video  Urged  in  D.C. 


CHPS  to  Move 

CHPS  Parry  Sound,  Ont.,  will 
move  to  Orillia,  Ont.  and  change 
call  letters  to  CFOR  during  the 
coming  summer,  Gordon  E.  Smith, 
ovmer,  announced.  Station  has  per- 
mission to  increase  power  from 
250  w  to  1  kw  as  soon  as  equip- 
ment is  available.  CHPS  was  es- 
tablished during  the  war  to  serve 
war-born  munitions  plant  workers. 


Proposed  Georgian 


ityle  television  building  for 
residential  arews. 


Washington,  D.  C, 


tnc  blue  to  one  "love" — that's  KCKN. 
And  that  "love"  is  plenty  deserving  of  exclu- 
sive attention,  for  the  Greater  Kansas  City 
market  offers  nine  hundred  million  dollars 
of  buying  power. 

Making  no  effort  to  interest  the  surrounding 
thmly-spread  farm  and  small  town  market, 
KCKN,  and  only  KCKN,  programs  exclusively 
and  specifically  for  city  listener  tastes — for  the 
rich,  fertile,  concentrated  sales  potential  that 
IS  Greater  Kansas  City. 

The  result  being  that  Kansas  Citians  look  to 
KCKN  for  the  kind  of  radio  entertainment 
they  like— day  and  night,  all  night. 

Thus,  through  KCKN,  you  may  tell  and  sell 
Greater  Kansas  City's  in-the-money,  eager-to- 
buy  listeners,  without  the  rate  penalty  of 
outstate  coverage. 

Contact  your  nearest  Capper  office. 


NEW  YORK  17:  420  LEXINGTON  AVENUE  MOHAWK  4-3280 
SAN  FRANCISCO  4;      1207  RUSS  building     OOUGLAS  5289 


BEN  LUDY,  GENERAL  MANAGER,  KCKN,  KANSAS  CITY.  .  .  WIBW,  TOpEKA 
ELLIS  ATTEBERRy,  MANAGER,  KCKN,  KANSAS  CITY 


CAPPER  PUBLICATIONS,  Inc. 

CHICAGO  I:    I80  NORTH  MICHICAN  AVENUE    CENTRAL  5977 

KANSAS  CITY  6:    aoo  waltower  buiuoino    victor  3864 


Action  in  Capital  Seen 
As  Precedent  for 
Other  Cities 

A  FORETASTE  of  zoning  prob- 
lems attending  the  establishment 
of  television  and  FM  stations  in 
large  cities  was  given  the  Wash- 
ington, D.  C.  Zoning  Commission 
last  week  at  a  hearing  to  consider 
a  proposal  to  permit  the  erection 
of  antennae  towers  in  residential 
districts  of  the  nation's  Capital. 
The  District's  action  may  set  a 
precedent  for  the  entire  country, 
industry  spokesmen  for  the  pro- 
posal told  the  Commission, 

Led  by  Harry  S.  Wender,  coun- 
sel for  Bamberger  Broadcasting 
Service,  New  York,  representa- 
tives of  WOR,  DuMont,  NBC,  and 
TBA  told  the  Commission  of  plans 
to  build  possibly  four  television, 
stations  in  the  Capital,  linking  up' 
Washington  with  New  York  so  that 
national  events  and  Broadway  en-; 
tertainment  could  be  televised  for 
audiences  of  both  cities.  New  de- 
signs for  studio  buildings  and  tow- 
ers to  harmonize  with  residential 
architecture  were  submitted. 

Best  Sites  Zoned 

Members  of  the  Zoning  Commis- 
sion considering  the  proposal  are 
the  Commissioners  of  the  District 
of  Columbia,  the  Architect  of  the 
Capitol,  and  the  Director  of  the 
National  Park  Service.  Maj.  Gen 
U.  S.  Grant,  III,  Chairman  of  the 
National  Park  Planning  Commis 
sion,  supported  the  proposal  but 
recommended  that  each  location  be 
considered  separately.  He  vigor- 
ously opposed  a  suggestion  that 
television  towers  be  located  in 
Rock  Creek  Park. 

Following  the  presentation  ol 
two  films,  offered  as  evidence  of 
the  progress  in  television  develop 
nient,  Mr.  Wender  asserted  his 
clients  plan  to  set  up  in  Washing 
ton  one  of  the  finest  television  sta 
tions  in  America.  He  explained, 
however,  that  the  most  desirable 
sites  are  in  the  residential  area 
of  the  city  and  that  a  change  in 
zoning  regulations  would  be  needed 
(Continued  on  page  28) 
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MUST  BE  HEARD  TO 
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WHILE  Edgar  Allan  Poe  lived  his  poetry  went 
unappreciated.  The  greatest  poet  America  has. 
ever  produced  died  a  pauper,  to  rest  for  many 
years  in  an  unmarked  grave. 

Now,  since  his  works  have  been  translated  into 
every  known  language,  and  are  heard  and  read 
by  millions,  his  fame  reaches  'round  the  world. 

Radio  draws  a  parallel.  Yours  may  be  a  fine  pro- 
gram, with  an  interesting  sales  message,  but,  unless 
the  public  is  tuned-in,  it  goes  unnoticed.  To  be  sure 
your  message  "gets  across,"  broadcast  it  over 
WCBM,  for  a  rich  market  has  established  WCBM  as 
Baltimore's  listening  habit. 


John  Elmer 

Free  &  Peters,  Ine. 

George  H.  Roeder  1 

Pffldant 

.  Exdusive  National  R»pr»sentahVe$ 

Genera/  Manager  j 

It's  There! 

Just  like  the  thrilling  confidence  that 
goes  with  that  ace  in  the  hole  to  fill 
a  top  straight,  does  WWVA  give 
advertisers  that  for-sure  substantial 
up-swing  of  the  sales  curve.  Here's 
what  a  WWVA  first-timer  had  to  say 
on  the  subject: 

"We  have  just  completed  our  sales 
analysis  of  the  territory  covered  by  your 
Station  WWVA  and  we  are  pleased  at 
the  substantial  increase  in  sales  that  were 
effected  since  we  icent  on  the  air  over 
your  station. 

"This  is  very  encouraging  to  us  and 
tee  hope  that  next  season  we  will  he  able 
to  continue  over  Station  WWVA  either 
at  the  same  time  or  with  an  improved 
position.^' 

Serving  Eastern  Ohio,  Western  Penn- 
sylvania and  Northern  West  Virginia 

—  ASK  A  JOHN  BLAIR  MAN  — 
Basic  Blue  Network 
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{Continued  from  page  26) 
before  any  steps  could  be  taken  to- 
ward    purchase.     The  proposed 
amendment  follows : 

Permit  In  a  residential  district  the 
erection  of  antennae  towers  for  televi- 
sion and  frequency  modulation  broad- 
casting to  any  height  and  in  conjunc- 
tion therewith  the  erection,  alteration 
or  use  of  buildings  for  transmission 
equipment  on  the  same  lot  or  else- 
where when  the  Board  finds: 

A.  That  the  proposed  location  and 
height  will  not  affect  adversely  the  use 
of  neighboring  property  in  accordance 
with  the  zoning  regulations  and  map: 

B.  That  any  part  of  an  antenna 
tower  is  removed  from  all  low  lines  a 
distance  of  at  least  one-fourth  of  its 
height  or  is  separated  from  other  prop- 
erty by  an  intervening  street; 

C.  That  the  proposed  height  of  the 
tower  is  reasonably  necessary  to  render 
satisfactory  service  to  all  parts  of  the 
District  of  Columbia;  and 

D.  That  any  transmission  equipment 
to  be  housed  in  a  residential  district 
is  technically  necessary  for  satisfactory 
and  reasonably  economical  transmis- 
sion. 

Before  granting  such  appeals  the 
Board  shall  submit  the  application  to 
the  National  Capital  Park  and  Planning 
Commission  for  a  report,  provided, 
however,  that  antennae  towers  to  be 
erected  to  a  greater  height  than  any 
limit  prescribed  by  the  Act  of  June  i, 
1910,  regulating  the  height  of  buildings 
in  the  District  of  Columbia  (36  Stat. 
452)  shall  require  approval  by  the  Com- 
missioners of  the  District  of  Columbia. 

High  Spots  Needed 

Eugene  S.  Thomas,  sales  man- 
ager for  Bamberger,  told  the  Com- 
mission WOR  aims  to  bring  to 
Washington  a  high  type  of  service 
but  requires  "high  spots"  to  as- 
sure maximum  reception.  He  ex- 
hibited designs  for  one-story  and 
two-story  residential  type  studio 
structures,  which  would  blend  with 
neighborhood  homes,  and  decora- 
tive towers  300  ft.  in  height.  He 
said  the  DuMont  station  in  New 
York  is  600-700  ft.  above  street 
level  and  that  there  are  no  build- 


E.  A.  AL8URTY,  Gen.  Mgr. 

Memphis,  Tennessee 


ISow  Available 

Top  ranking  show  with 
a  known  audience 

5.1 

Says  Oct.-Feb.  Hooper 

THE  JOE  MANUEL  SHOW 
Mon.  thru  Sat.  1 1 :45  am 

For  low  talent  cost  call 
WHBQ  or  Rambeau 


Represented  by  RAMBEAU 

HOttYWOOD   .    CHiCASO    ♦   NEW  YORK 
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CBS  40%  War 

CBS  research  department 
finds  that  40%  of  this  net- 
work's total  broadcasting 
time  since  Pearl  Harbor  has 
been  devoted  to  war  news 
and  other  war-related  pro- 
grams. A  total  of  9,899  hours 
has  been  given  over  to  war 
theme  programs  and  an- 
nouncements since  Dec.  7, 
1941.  War  news  programs 
accounted  for  3,844  hours, 
38.7%  of  the  total. 


ings  in  Washington  which  can  pro- 
vide the  required  line  of  sight. 

George  C.  Davis,  consulting  en- 
gineer, formerly  with  FCC,  ex- 
plained in  behalf  of  WOR  that  to 
achieve  good  reception  television 
stations  require  high  elevation  for 
tower  sites.  Much  superior  service 
will  result  if  the  line  of  sight  is 
clear,  he  added,  pointing  out  that! 
height  obstructions  interferes  with 
reception,  causing  distortions, 
shadows,  ghosts,  etc.  He  said  tele- 
vision development  is  being  de- 
layed only  by  military  requirements 
for  radio  and  radar. 

J.  R.  Poppele,  president.  Televi- 
sion Broadcasters  Assn.,  and  chief 
engineer  for  WOR,  said  there  are 
nine  television  stations  operating 
regularly  and  that  anyone  in  New 
York  with  a  receiver  can  get  pro- 
grams at  any  time  from  the  NBC, 
DuMont  or  CBS  stations.  He  said 
there  are  122  applications  for  video 
stations  before  the  FCC  and  pre- 
dicted the  figure  would  be  422  after 
the  war — the  maxim.um  which  could 
be  permitted  under  available  fre- 
quencies. He  explained  that  high 
elevation  is  necessary  for  .(1)  re- 
ception and  (2)  distribution.  Max- 
imum coverage  obtained  by  a  SCO 
ft.  tower,  he  said,  would  be  45 
miles. 

William  A.  Roberts,  general 
counsel  for  TBA,  also  represent- 
ing Allen  B.  DuMont  Laboratories 
brought  out  that  because  of  chan^ 
nel  width  requirements  for  televi- 
sion the  number  of  stations  will  b< 
limited.  He  pointed  out  that  th( 
same  frequency  cannot  be  used  foi 

(Continued  on  page  SO) 
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When  the  giant  of  American  production  for  war  turns  to  produc- 
tion for  peace,  there  must  be  a  consumer  for  every  product  that  rolls 
off  the  line.,  from  Maine  to  California  and  from  Canada  to  the  Gulf. 

Can  you  picture  in  your  mind's  eye  this  avalanche  of 
commodities  on  the  nation's  conveyor-belt?    To  say  that  it  will 
be  slightly  terrific  is  sheer  understatement. 

In  spite  of  today's  starved  market,  these  goods  will  have 
to  be  sold,  in  earnest  competition  for  a  slice  of  the  consumer's 
dollar.   That  will  call  for  mass  selling,  with  a  mass  medium,  like  radio, 
pplying  its  demonstrated  power  and  penetration. 

In  markets  like  Pittsburgh,  Philadelphia,  Boston, 
Springfield  (Mass.),  Ft.  Wayne,  and  Portland  (Ore.),  a  sagacious 
group  of  American  manufacturers  will  look  to  the  stations  of 
Westinghouse  for  this  mass  power.  Even  now,  many  of  them  are 
pre-viewing  their  products  for  the  18,000,000  prospects 
in  these  rich  regions. 

For  matching  customers  to  commodities,  it  is  later 
than  you  think.   Consult  our  National  representatives,  listed  below. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


KEX   •    KYW    •    KDKA    •    WBZ    •    WBZA    •  WOWO 

REPRESENTED  NATiONALlY  BY  NBC  SPOT  SALES-EXCEPT  KEX  •  KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 


(Continued  from  page  28) 
locations    closer    than    85  miles 
apart. 

Asserting  there  will  probably  be 
three  and  not  more  than  four  tele- 
vision stations  in  Washington,  Mr. 
Roberts  estimated  that  standard 
television  receivers  vi^ill  be  pro- 
duced to  retail  at  $75  to  $125.  The 
average  man  will  pay  $225-$250 
for  more  elaborate  sets  combining 
AM,  FM  and  television,  he  said. 

Hotel  Site  for  NBC 

Carleton  Smith,  general  man- 
ager WRC,  Washington  NBC  out- 
let, told  of  NBC's  interest  in  build- 
ing a  television  station  in  Wash- 
ington. He  introduced  Raymond 
Guy,  Radio  Facilities  Engineer, 
NBC,  who  said  the  network  plans 
a  station  at  the  Wardman  Park 
Hotel  and  is  awaiting  only  the 
green  light  from  FCC  to  proceed 
with  construction. 

Commenting  on  doubts  expressed 


WHBL  Joins  Blue 

V/HBL  Sheboygan,  Wise,  operat- 
ing on  1330  kc,  1000  w  (daytime), 
250  w  (nighttime),  will  join  the 
Blue  Network  effective  June  15. 

by  George  A.  Corbin,  representing 
the  Manor  Park  Citizens  Assn.,  as 
to  the  desirability  of  the  towers  in 
a  residential  area,  Mr.  Guy  told 
the  Commission:  "NBC  would  not 
be.  so  brash  as  to  put  an  eyesore  in 
a  fine  residential  district".  He  add- 
ed that  NBC  goes  beyond  safety 
requirements  to  protect  adjacent 
areas  from  possibility  of  tower 
collapse  and  that  it  has  never  had 
a  tower  blown  down  nor  any  of  its 
parts  blovra  off. 

He  testified  that  efforts  to  pur- 
chase television  sets  from  owners 
for  use  in  veterans  hospitals  have 
been  fruitless.  Some  owners,  he 
said,  set  a  price  of  $1,500  and 
others  refused  to  sell  at  any  price. 

Douglas  Clark,  chairman  of  the 


Zoning  Committee,  Federation  of 
Citizens'  Associations,  testiified  that 
his  organization  had  given  almost 
unanimous  support  to  the  proposed 
amendment.  He  said  it  was  the 
Committee's  conviction  that  every 
encouragement  should  be  given  to 
bring  television  to  Washington  and 
pointed  to  tax  revenues  which  will 
result  from  such  facilities. 

Others  attending  the  hearing 
were  Kenneth  Berkeley,  general 
manager,  WMAL  Washington; 
Frank  Scott,  WO.R  counsel;  Ted 
Herr,  television  engineer,  Philco; 
Reed  Rollo,  Washington  counsel, 
Philco;  Gus  Margraf,  Washington 
counsel,  NBC;  Frederick  P.  Guth- 
rie, District  Communications  Man- 
ager, RCA;  C.  B.  Plummer,  as- 
sistant chief.  Nonstandard  Broad- 
cast Engineering  Section,  FCC; 
and  E.  R.  Greenleaf,  R.  W.  Prince 
and  J.  N.  Bradley,  Chesapeake  & 
Potomac  Telephone  Co.,  Washing- 
ton. 


10:30  10  "-.30  p.; 


NEWSPAPER  ADVERTISING  is  used  liberally 
by  WKBB  to  attract  listeners  to  the  WKBB 
programs.  The  WKBB  newspaper  schedule 
varies  from  large  institutional  ads,  selling 
the  station  and  its  public  service  policies,  to 
small  plugs  for  individual  programs.  WKBB's 
newspaper  linage  in  all  Dubuque  newspapers 
is  far  in  excess  of  any  other  station  operat- 
ing in  this  area.  Readers  of  Dubuque's  radio 
pages  are  never  allowed  to  forget  the  fine 
programs  available  on  WKBB. 


WKBB's  leadership  in  audience  response  is 
proven  by  a  November  listener  survey  con- 
ducted by  Robert  S.  Conlan  &  Associates 
which  showed  that  the  four  programs  with 
top  audience  ratings  in  the  Dubuque  area 
were  all  WKBB  programs.  The  ratings  for 
the  entire  survey  period  were  .  .  .  WKBB 
36.4;  2nd  Station,  30.2;  3rd  Station,  13.3. 
Choose  WKBB  for  the  most  complete  Dubuque 
radio  coverage  available. 


James  D.  Carpenter — Executive  Vice  President 
Represented  by  Howard  H.  Wilson  Company 


WKBB 
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DUBUQUE, IOWA 


RELEASE  REVIEWS 
25  YEARS  AT  KDKA 

KDKA  Pittsburgh  has  given  back- 
ground history  of  its  25  years  of 
radio  broadcasting  in  a  release 
issued  May  15.  Taken  from  its  files 
the  copy  includes  anecdotes,  KDKA 
firsts  and  a  chronology  of  station 
progress. 

Among  KDKA  firsts,  besides  the 
first  scheduled  radio  broadcast,  was 
the  first  regularly  broadcast  church 
services  and  necessary  remote  pick- 
up; first  regular  broadcast  base- 
ball scores,  play-by-play  baseball 
and  football,  blow-by-blow  boxing, 
heavyweight  championship  and 
world  series;  first  market  reports. 

The  release  tells  how  phonograph 
music  was  played  for  the  first  time 
by  Dr.  Frank  Conrad  on  Oct.  17, 
1919.  A  deluge  of  mail  answered 
the  innovation  and  specific  requests 
for  certain  records  were  made.  Be- 
cause Dr.  Conrad's  supply  of  rec- 
ords was  limited  the  Hamilton 
Music  Store  in  Wilkinsburg  offered 
a  continuing  supply  if  he  would 
announce  that  the  records  could  be 
purchased  at  the  store  and  thus  be- 
came the  first  radio  advertiser.  A 
list  of  topflight  radio  personalities 
who  made  their  debuts  over  the 
station  is  included. 


New  WAIT  PoUcy 

NEW  POLICY  starting  June  2  on 
WAIT  Chicago  will  eliminate  all 
religious  programs  except  on  Sun- 
days and  all  mail-order  accounts, 
automatically  cancelling  the  820 
Club  program  featuring  Tom 
Moore,  6  times  weekly,  12  noon- 
1:30  p.m.,  which  is  sponsored  by 
mail  order  houses.  Approximately 
$160,000  revenue  per  year  is  said 
to  be  cancelled  due  to  this  policy. 
Station  expects  to  program  25 
minutes  of  music  followed  by  five 
minutes  of  news,  then  25  minutes 
of  music,  with  five  minutes  of  news 
following.  Four  minutes  of  com- 
mercial is  expected  to  be  pro- 
grammed during  every  half  hour 
broadcast. 


COL.  EDWARD  M.  KIRBY,  chief  of  the 
Radio  Section,  War  Dept.  Bureau  of 
Public  Relations,  and  former  NAB  pub- 
licity head,  addressed  the  Klwanls  Club 
of  Chicago  last  Thursday  on  "Ameri- 
can Radio  in  War". 
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OcinLindiums 


In  EVERY  field  of  endeavor,  outstanding 
achievement  is  the  result  of  a  combination  that 
"clicks."  A  typical  example  is  the  combina- 
tion of  KSD-NBC-AP. 

KSD  is  the  NBC  basic  station  for  St.  Louis;  it 
is  225  miles  to  the  nearest  other  NBC  basic 
outlet.  KSD  is  the  only  broadcasting  station 
in  St.  Louis  with  the  full  service  of  the  Asso- 
ciated Press — the  AP  news  wires  plus  the  PA 
radio  wire.  KSD  is  recognized  throughout  its 
listening  area  for  its  high  standard  of  pro- 
gramming and  advertising  acceptance. 

To  sell  the  great  St.  Louis  market,  use  "The 
Combination  that  CLICKS." 


BOB  HOPE 

&  JERRY  COLONNA 


KSD 

ST.    LOUIS  •   5S0  KC 

Owned  and  Operated  by  fhe 

ST.   LOUIS  POST-DISPATCH 

Naffonaf  Advertising  Represenfafives 

FREE    &   PETERS,  INC. 


the  EYE  to  the  EARS 
of  TOMORROW 

Sales-wise,  KSTP's  todays  fake  care  of  themselves. 

But  it  is  not  {ust  happenstance  that  KSTP  listenership 
is  increasing  steadily  ...  in  rural  Minnesota  as  welt 
as  in  the  Metropolitan  Twin  Cities  Market.  For  many  yesterdays 

and  many  yesteryears,  we  have  had  an  eye  to  the  ears 
of  tomorrow.  The  far-sighted  awareness  of  effective 

programming  and  promotion  .  .  .  the  determination  and 
the  know-how  to  do  a  comprehensive  job  of  both  .  .  .  the 

continuity  of  our  state-wide  audience  promotion  for  the  past 
four  years  .  .  .  the  exclusive  merchandising  machinery  we  call 
Planalyzed  Promotion  .  .  .  these  things  are  Sellevision! 

50, 000. WATTS-CLEAR  CHANNEL 
NORTHWEST'S  LEADING  RADIO  STATION 
EXCLUSIVE  NBC  AFFILIATE  FOR  THE  TWIN  CITIES 

Represenfed  Nationally  by  Edward  Retry  &  Co. 
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Rio  Radio  Meeting 
Agenda  Reviewed 

Preparatory  Group  Meets 
Wednesday  in  Capital 

AGENDA  for  the  Third  Inter- 
American  Radio  Conference  will  be 
reviewed  at  a  meeting  of  the  Prep- 
aratory Telecommunications  Con- 
ference Wednesday  morning  at  the 
State  Dept.  in  Washington.  The 
meeting  is  part  of  the  preparatory 
work  of  drawing  up  proposals  for 
the  U.  S.  Government  to  forward 
to  the  other  nations  for  considera- 
tion before  the  Rio  de  Janeiro  Con- 
ference Sept.  3,  1945. 

Review  of  the  Havana  and 
Santiago  documents  is  planned  and 
working  committees  will  be  desig- 
nated to  prepare  draft  proposals 
for  consideration  at  another  meet- 
ing in  the  near  future. 

Preparatory  Work 

Since  the  preparatory  confer- 
ence in  August  1944,  which  set  up 
three  committees,  most  of  the  work 
accomplished  to  date  has  been  on 
the  preparation  of  proposals  for 
revision  of  the  International  Tele- 
communications Convention  and 
the  General  Radio  Regulations. 
When  completed  this  material  is 
intended  for  consideration  at  a 
world-wide  conference  and  also  for 
interim  informal  discussion  with 
other  governments. 

The  agenda,  provided  by  the  Bra- 
zilian Government,  proposes  many 
subjects  besides  opening  up  the 
possibility  of  revision  of  the  Ha- 
vana Convention,  its  accompanying 


it  brings 
RESULTS! 

Admiring  diamonds  in  a  shop 
window  is  a  subtle  hint  for  a 
proposal.  Your  sales  mes- 
sage over  WLAW  will  pro- 
duce immediate  action,  too. 

WLAW 

LAWRENCE,  MASS. 

Serving  Industrial  New  England 

5000  WATTS   680  Kc. 


Serving 
1,902,591  Residents 
in 

Industrial  New  England 


NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


Music's  Record 

WARTIME  "Music  at  work" 
production  records  have 
earned  a  favored  position  in 
postwar  management  and 
labor  plans  for  factory  im- 
provement in  the  opinion  of 
Allan  R.  Royle,  Stromberg- 
Carlson  Co.  sales  manager  of 
the  sound  equipment  division. 
Speaking  before  the  member- 
ship of  the  Rochester  (N.  Y.) 
Engineering  Society  he  ap- 
praised the  use  to  which 
such  music  has  been  put.  One 
plant,  he  said,  increased  a 
prior-record  man-day  pro- 
duction of  9,608  units  to 
11,484  units.  When  the  music 
was  shut  off  output  dropped 
18  per  cent.  Another  plant 
discovered  application  of 
music  lowered  the  high  rate 
of  absenteeism  which  had 
been  vexing  the  management. 


Agreement  or  the  Santiago  revi- 
sion thereof. 

Main  points  of  the  agenda  are: 

1.  In  revising  the  Convention  to  ex- 
amine possibilities  of  its  amplification 
with  object  of:  (a)  Including  all  forms 
of  telecommunications;  (b)  Forming  an 
Inter  -  American  Telecommunications 
Union  and  secretariat  similar  to  the 
central  office  of  the  International  Tele- 
communications Union,  with  conse- 
quent closing  of  the  present  Inter- 
American  Radio  Office;  (c)  Changing 
the  present  Inter-American  Radio  Com- 
munication Agreement  title  to  that  of 
Inter-American  Radio  Communication 
Regulation;  (d)  Defining  the  limits  of 
the  American  Region;  (e)  Standardizing 
the  time  in  telecommunication  services 
on  the  American  continent. 

2.  To  establish  the  general  principles 
for  distribution  and  utilization  of  ra- 
dio frequencies,  as  well  as  the  stand- 
ards of  good  engineering  practice,  es- 
pecially regarding  the  stabilization  of 
frequencies  and  width  of  wave  bands. 

3.  To  settle  various  governments'  at- 
titudes about  matters  which  may  be 
the  object  of  the  next  American  tele- 
communications conferences  and  to 
draft  respective  proposals. 

4.  To  confer  on  the  possibility  of; 
calling  an  international  meeting  on 
shortwave  broadcasting  problems. 

5.  To  discuss  rates  for  inter-American 
telecommunication  services. 

6.  To  discuss  a  proposal  by  Canada 
that  the  North  American  Regional 
Broadcasting  Agreement  be  prolonged 
for  two  years. 


KVAN  Vancouver,  Wash.,  has  completed 
remodeling  of  control  room,  news  room 
ard  sales  offices. 


BROADCAST 


IN  UTAH... 
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MARIISES  TO  GET 
RADIO  RECEIVERS 

MARINES  in  the  Pacific  are  to 
receive  3,000  radio  receivers  to  sup- 
plement those  on  hand  as  a  result 
of  the  30,000-mile  tour  of  inspec- 
tion taken  by  1st.  Lt.  George  F. 
Putnam,  USMCR,  Special  Services 
officer,  and  ex-NBC  top  new^s  re- 
porter. 

"With  these  additional  sets,"  Lt. 
Putnam  said,  "the  men  have  a  bet- 
ter chance  to  hear  the  Armed 
Forces  Radio  Service  stations  that 
are  doing  such  a  terrific  job  in  the 
Pacific."  Because  of  the  mobility 
of  Marine  units,  the  supply  prob- 
lem of  "nonessentials"  such  as 
radios,  has  been  difficult.  "But  they 
have  managed  to  listen  through  the 
PA  systems,  group  radios  and  im- 
provised sets  that  range  from  re- 
built equipment  to  wired  mess  kits, 
v/here  individual  sets  are  not  avail- 
able," he  said. 

"Tokyo  Rose's  Crossley  is  prac- 
tically nil,"  he  added.  "The  men 
prefer  the  AFRS  programs,  and 
listen  vvfhenever  possible,  especial- 
ly to  the  hourly  newscasts  and  the 
music  shows." 

In  addition  to  the  new  radio 
receivers,  Lt.  Putnam  also  arrang- 
ed for  extra  PA  systems,  fuller 
circulation  of  AFRS  transcription 
kits  and  variable  speed  turntables 
to  be  used  at  AFRS  stations.  Plans 
were  laid  for  wider  Marine  parti- 
cipation in  the  stations,  now  that 
AFRS  is  a  combined  operation. 


QUEER 
THING 
ABOUT 
ODDVILtE 


u  IS  an  "OddviUe",  ^en- 
Yes,  there  1^""  ^  oddity  »s 

,hat  some  advertise^  P 

money  to  reach  Ae 

.uralites  res|ding  the^e  ^.^ 

in   WAVE- 8    ^  ,  ore 

U  where  peop^^^ 
money  than  in  ^^.^  ,d- 

Kentucky  -tr-t  to  break  even 
vertiserscantexp  ^„ 

on  OddviUe,        J^''   ome  on  the 
their  favor  here'.  Lay 
Land  let  us  pro.e  it. 


touisvatrs 

—re  &  PETERS.  INC- 


Court  Approves 

WIVES  of  Supreme  Court 
Justices  present  at  the  Break- 
fast Club  broadcast  from 
Washington  last  Monday  for 
the  War  Bond  campaign,  gave 
the  program  a  "favorite" 
vote  from  the  distaff  side  at 
least,  according  to  Don  Mc- 
Neill, m.c.  Justice  William 
O.  Douglas  who  appeared  on 
the  show  also  gave  his  formal 
approval  to  the  informal  ses- 
sion at  Constitution  Hall. 


CBS  Anniversary 

THE  CBS  Network  of  the  Americas 
(Cadena  de  las  Americas),  the  first 
radio  chain  to  link  all  of  the  Latin 
American  republics  vdth  the  United 
States,  marked  its  third  annivers- 
ary May  19  at  a  party  at  the 
Waldorf-Astoria  Hotel,  New  York, 
attended  by  network  officials  and 
representatives  of  the  areas  cov- 
ered by  the  network.  Operating 
under  the  direction  of  Edmund 
Chester,  CBS  director  of  Latin 
American  relations,  the  network 
now  includes  a  total  of  109  affili- 
ates, who  receive  programs  from 
three  50-kw  transmitters,  WCBX 
WCRC  WCBN,  for  rebroadcast 
locally  by  longwave. 

Last  year  a  daytime  program 
service  totaling  4%  hours  was  in- 
troduced. CBS  transmitters  oper- 
ate now  84  hours  weekly  in  Spanish 
and  52  ^  hours  in  Portuguese,  with 
special  emphasis  on  news. 


Ask  West  Coast  CP 

ASSIGNMENT  of  250  w  unlimited 
time  on  1340  kc  at  Palm  Springs, 
Cal.,  is  requested  in  a  new  appli- 
cation filed  with  the  FCC  by 
Palm  Springs  Broadcasting  Co., 
a  new  partnership  composed  of 
Richard  W.  Joy,  former  announcer 
with  KNX  Los  Angeles  who  has 
freelanced  since  release  from  the 
Navy,  and  Donald  C.  McBain, 
United  Airlines  pilot  formerly  with 
KNX  in  a  technical  capacity.  Both 
hold  equal  interest. 


WHAT  ABOUT 
TOMORROW? 


The  Savaniiuli  Seaboard  is  the 
High  Spot  of  the  New  Indus- 
trial South,  Here  are  perma- 
lent  "PLANTS — PAYROLLS — 
PEOPLE".  Yours  thru  WSAV ! 
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YOU  MAY  BE  ABLE  TO  PUSH  A  "BIKE" 
2,093  MILES  IN  6  DAYS"^  - 


YOU  CAN'T  PEDDLE  INTO  WESTERN 
MICHIGAN  FROM  THE  "OUTSIDE"! 


Yes,  you  might  easily  pedal  to  this  section  from 
Chicago  or  Detroit,  but  you  can't  peddle  from 
there,  by  radio!  Why?  Because  ALL  outside  sta- 
tions give  up  the  ghost  when  they  hit  the  fortress- 
wall  of  fading  around  Western  Michigan. 

So  if  listeners  in  this  territory  hold  any  attraction 
for  you  (and  they  do  for  others)  you'll  have  to 
come  closer  to  get  their  ears.  "Closer"  means  in- 
side-the-wall.  Listeners  here  have  to  tune-in  Western 
Michigan  stations — or  none.  Naturally  the  best- 
programmed  station  gets  the  audience. 

In  Kalamazoo,  Battle  Creek  and  Greater  Western 


Michigan,  that  station  is  WKZO,  serving  eighteen 
counties  with  a  daytime  population  of  630,762  peo- 
ple. In  Grand  Rapids  and  Kent  County,  it's  WJEF, 
serving  a  quarter-million  people  with  the  most 
favorable  frequency  in  the  market  (1230KC).  Both 
WKZO  and  WJEF  are  CBS.  Both  are  programmed 
for  their  specific  areas.  Both  are  owned  by  the 
Fetzer  Broadcasting  Co.,  and  are  sold  in  combina- 
tion at  a  bargain  rate  per  thousand  radio  homes. 
Together  they  offer  complete  coverage  of  Western 
Michigan. 

Let  us  send  you  the  whole  story— or  just  ask 
Free  &  Peters! 


Charlie  Miller  rode  a  bicycle  2,093  miles  in  six  days  at  Madison  Square  Garden  1898. 


WKZO 

CBS-FORKAlAMiaOO.^^^^^ 
CREEK.AMD  W6STERM  m 


FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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Tivo  Neiv  Local  Stations  and  Twelve 
Reneivals  Are  Granted  by  Commission 

TWO  NEW  local  stations  were 
granted  conditionally  last  week  by 
the  FCC,  one  contingent  upon 
clearance  by  the  War  Production 
Board  on  necessary  construction. 
At  the  same  time  the  Commission 
granted  renewals  to  12  stations,  7 
of  which  had  been  on  temporary 
license  pending  inquiry  in  connec- 
tion with  the  Commission's  new 
commercial-vs-sustaining  program 
policy.  Commissioner  C.  J.  Durr 
dissented. 

Another  of  the  five  Virginia  sta- 
tions, made  possible  by  conferences 
between  Commission  engineers  and 
broadcasters  [Broadcasting,  Dec. 
25,  1944],  was  granted.  Charles  P. 
Blackley  was  issued  a  construction 
permit  for  a  local  outlet  on  1400 
kc,  with  250  w,  unlimited,  for 
Staunton,  Va.  Mr.  Blackley  former- 


ly was  general  manager  and  minor 
interest-holder  of  WSVA  Harri- 
sonburg, Va. 

In  its  memorandum  opinion  the 
Commission  said  the  WPB  on  April 
16  granted  its  approval  of  the  pro- 
posed construction  under  the  policy 
of  January  1944.  Since  the  original 
grant  was  made  Dec.  19,  1944, 
prior  to  the  Jan.  16,  1945,  supple- 
mental policy,  and  since  the  WPB 
made  no  objection  to  the  station 
under  the  supplemental  policy,  the 
construction  permit  was  granted. 
Call  letters  WSTN  have  been  as- 
signed. 

Herman  Anderson,  who  was 
granted  the  conditional  construc- 
tion permit  for  a  local  in  Tulare, 
Cal.,  to  operate  on  1240  kc  with 
250  w  unlimited,  must  comply  with 
WPB  procedure.  Original  applica- 


tion was  filed  May  2,  1944,  by  Mr. 
Anderson  and  Robert  Franklin, 
partners.  Mr.  Anderson  later  filed 
petition  requesting  withdrawal  of 
Mr.  Franklin.  The  FCC  granted  a 
construction  permit  Dec.  5,  1944, 
set  it  aside  Dec.  12  and  subse- 
quently granted  a  construction  per- 
mit. 

The  city  of  Tulare  does  receive 
service  from  existing  stations,  but 
the  FCC  held  the  policy  restrict- 
ing new  construction  to  areas 
without  service  does  not  apply  in 
the  Tulare  application.  Final  WPB 
approval  for  the  construction  must 
be  obtained,  however,  before  the 
construction  permit  becomes  valid. 

The  seven  stations  which  have 
been  on  temporary  license  were 
granted  regular  licenses  with  Com- 
missioner C.  J.  Durr  dissenting. 
Commissioner  Durr,  who  consis- 
tently has  felt  the  Commission 
should  inquire  into  alleged  top- 
heavy  commercial  schedules,  in  each 


2  FULL  H0URS--6  to  8  A.  M.--Monday  thru  Saturday 

DEDICATED  TO  THE  NORTHWEST  FARMER ! 
For  Full  Particulars  and  "Choice"  Spots  on  the 

''NORTHWEST  FARM  FRONT'' 

Write  Direct  or  Ask  any  JOHN  BLAIR  Man 


Hotel  Video  Survey 

NEW  YORKER  HOTEL  Corp., 
New  York,  is  conducting  mail  sur- 
vey of  its  70-80  thousand  credit 
card  holders  asking  whether  they 
would  like  television  sets  installed 
in  the  hotel  rooms.  Frank  L.  An- 
drews, corporation  president,  says 
video  sets  definitely  will  be  put  in 
if  the  survey  indicates  guests  want 
television.  Results  of  the  survey 
are  due  in  about  three  weeks. 


of  the  clear  channel  renewals  voted 
for  further  temporary  licenses  and 
continued  inquiry.  He  also  opposed 
one  regional  and  a  local  renewal. 

Five  of  the  stations,  all"  clear 
channel  outlets,  given  three-year 
licenses  expiring  May  1,  1948,  over 
Mr.  Durr's  objections,  are:  WCAZ 
Carthage,  111.,  KGDM  Stockton, 
Cal.,  KSL  Salt  Lake  City,  WQXR 
New  York  (main  and  auxiliary), 
KEX  Portland,  Ore.  KSL  also  was 
granted  extension  of  its  special 
service  authorization  to  operate 
with  two  Federal  Telegraph  tubes 
instead  of  two  Western  Electric 
tubes  in  the  last  radio  stage,  for  a 
period  not  to  exceed  May  1,  1948. 

The  two  other  stations,  to  which 
Commissioner  Durr  opposed  regu- 
lar licenses,  are  WCAX  Burling- 
ton, Vt.,  a  regional,  renewed  to 
May  1,  1946,  when  its  three-year 
period  begins,  and  WIBX  Utica, 
N.  Y.,  a  local,  renewed  to  Feb.  1, 
1946,  when  its  regular  three-year 
license  period  starts. 

Other  five  renewals  were  granted 
to  Aug.  1,  1946,  beginning  of  the 
new  three-year  term,  to:  WMFG 
Hibbing,  Minn.,  KGBS  Harlingen, 
Tex.,  WEBQ  Harrisburg,  111., 
WBBL  Richmond,  Va.,  KICD 
Spencer,  la. 

Licenses  covering  construction 
permits  were  granted  these  new 
stations  by  the  FCC  Administra- 
tive Board;  WJXN  Jackson,  Miss., 
1490  kc,  250  w,  unlimited;  WPAG 
Ann  Arbor,  Mich.,  1050  kc,  250  w, 
days. 


Radio  Institute  Plans 

THE  FIRST  Radio  Institute  of  the 
Rocky  Mountain  region  at  the  U. 
of  Denver  will  be  held  beginning 
June  17  for  10  weeks,  Dr,  Ben 
M.  Cherrington,  Chancellor, 
nounced  last  week.  Courses  which 
will  run  throughout  the  entire  10 
weeks  include  Problems  in  Radio 
Radio  Writing,  and  Radio  Produe 
tion.  Courses  offered  the  first  five 
weeks  only  include  Radio  Broad- 
casting in  Schools,  Radio  AnnounC' 
ing,  and  Religious  Programs 
Courses  offered  the  second  five 
weeks  only  will  be  Radio  News 
Radio  for  Children,  Recording  and 
Control  Room  Techniques,  and 
Television  Broadcasting.  Wilson  B. 
Paul,  associate  professor,  School  ol 
Speech,  U.  of  Denver  and  execu 
tive-secretary  of  Adult  Education 
Council  and  Clarence  Moore,  pro- 
gram manager  of  KOA  are  co- 
chairmen  of  the  Institute.  The  ad- 
visory board  consists  of  program 
and  traffic  manager  of  the  fivd 
radio  stations  in  Denver. 


Tf7      \W  YrT^ '™ 
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Whether  for  Radio's  finest  programs  or  amateur 
auditions,  best  recordings  are  made  on 


AUDIO  DEVICES,  INC.    •    444  MADISON  AVE.,  N.Y. 
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Broadcasters  Challenge  FCC 
Authority  to  Make  Data  Public 

NAB,  Networks  Lead  Protests  Against  Proposed 
Rules;  Oral  Argument  Set  for  Next  Monday 


CHALLENGING  authority  of  the 
FCC  to  open  for  public  inspection 
financial  and  business  data  filed  as 
confidential  records,  broadcasters 
are  slated  to  go  before  the  Com- 
mission next  Monday  morning  to 
protest  certain  portions  of  pro- 
posed rules  1.301-1.304  [Broad- 
casting, April  23,  May  14].  The 
hearing  will  be  the  first  for  Ver- 
non L.  Wilkinson,  new  assistant 
general  counsel  of  the  FCC  in 
charge  of  broadcasting. 

Briefs  were  filed  on  behalf  of 
the  NAB,  three  major  networks,  a 
regional  network  and  23  individual 
stations  in  connection  with  the  pro- 
posed regulations.  NAB  endorsed 
shifting  Rule  43.1  of  Part  43  into 


Part  1  under  Special  Provisions 
Relating  to  Radio.  Particular  forms 
specified  in  the  proposed  rules  also 
were  given  NAB  approval. 

"We  advocate  strongly  that  the 
Commission  will  deem  it  appropri- 
ate to  adopt  the  practice,  hereto- 
fore followed  in  application  forms, 
of  relieving  licensees  of  filing  again 
and  again  documents  and  informa- 
tion which  already  have  been  filed 
with  and  are  available  to  the  Com- 
mission," said  the  NAB  brief. 

Specifically  the  NAB  held  that 
proposed  rule  1.301,  apparently  a 
clarification  of  Rule  1.361,  "works 
a  hardship  on  the  licensee"  because 
it  requires  preparation  of  a  finan- 
cial report  prior  to  annual  Federal 


Income  Tax  returns  and  state  cor- 
poration reports.  If  reports  to  the 
FCC  involve  the  same  data  as  re- 
quired by  Federal  Income  Tax  re- 
turns, then  the  dates  should  be  the 
same,  the  NAB  contended.  On  the 
other  hand,  if  separate  data  is  re- 
quired by  the  Commission,  addi- 
tional time  should  be  given  licen- 
sees. Under  the  proposed  rule  the 
financial  statements  would  be  filed 
by  March  1. 

As  for  Rule  1.302  the  NAB  com- 
mented it  appears  to  be  "a  great 
improvement  over  Rule  43.1"  but 
it  contains  several  ambiguities 
"which  are  conducive  to  misunder- 
standing as  to  what  is  specifically 
required".  Regarding  Rule  1.303 
(b),  NAB  offered  suggestions  for 
minor  changes. 

Vigorously  protesting  the  Com- 
mission's proposal  to  make  finan- 
cial records  public,  the  NAB  brief 
pointed  out  that  if  information  fur- 
nished the  FCC  is  opened  for  pub- 
lic inspection,  "the  safeguards  set 
up  by  the  Congress  for  income  tax 


Where  We 
CanReaUy 
Help  You! 

We  know  each  individual 
market  in  the  Middle  West 
and  Southwest.  Our  inti- 
mate knowledge  and  experi- 
ence in  this  rich,  responsive 
territory  can  be  of  invalu- 
able assistance  to  you  when 
it  comes  to  building  a  spot 
campaign  that  will  get  the 
maximum  results.  Let  us 
you — now ! 


Affiliates 

Texas 
KFDM— Beaumont 
KFYO — Lubbock 
KGNC— Amarillo 
KRGV— Weslaco 
KTSA  —San  Antonio 
THE  LONE  STAR  CHAIN 

Louisiana 

KRMD — Shreveport 

Oklahoma 

KADA— Ada 

KBIX  — iMuskogee 

KCRC  — Enid 

KGFF  — Shawnee 

ROME — Tulsa 

KTOK — Oklahoma  City 

KVSO  — Ardraore 

THE  OKLAHOMA  NETWORK 

New  Mexico 

KGGM — Albuquerque 

KVSF  —Santa  Fe 


Sales 
Offices 


New  York 
Chicago 
Dallas 


Hollywood 
San  Francisco 
Portland 


GENERAL  OFFICES—  / 
AMARILLO  1 

TAyLUR^-UWE-S 

N^WDEN 

TURTLE  DERBY  is  out  now  that 
Kentucky  Derby  is  in.  But  it  was 
a  nice  idea  cooked  up  by  Harry  C. 
McTigue  (1),  WINN  Louisville 
manager,  and  G.  F.  (Red)  Bauer, 
sales  manager.  Here  "Baby  WINN" 
sired  by  ''Good  Entertainment"  out 
of  "1240"  went  through  training 
paces,  clocked  by  Mr.  McTigue. 


returns  would  be  nullified  insofar 
as  the  broadcasting  industry  is 
concerned  and  for  many  individ- 
uals engaged  therein." 

Such  a  move  would  enable  com- 
petitors to  obtain  information 
'  which  might  be  used  to  the  great 
disadvantage  of  the  licensee",  the 
NAB  contended.  "It  is  our  view 
that  the  Commission  should  hesi- 
tate to  adopt  such  a  rule  in  the  ab- 
sence of  a  very  strong  showing  for 
its  need,"  concluded  the  brief,  filed 
by  John  Morgan  Davis,  NAB  gen- 
eral counsel.  Other  opposition  fol- 
lows : 

Blue:  Suggests  application  of  owner- 
ship rule  be  limited  to  persons  having 
"substantial  Interest"  in  licensee  cor- 
poration and  that  "substantial  Interest" 
be  defined  as  25%  of  voting  stock;  op- 
poses public  inspection  angle,  contend- 
ing information  required  by  proposed 
rules  "is  equivalent  to  an  abridgement 
of  the  corporation's  books  and  rec- 
ords"; information  should  be  kept  con- 
fidential by  FCC. 

CBS:  Suggests  several  revisions  re- 
garding ownership  rules;  opposes  mak- 
ing financial  data  public,  suggests  In- 
clusion of  proviso  that  financial  state- 
ments shall  be  treated  as  confidential. 

NBC:  Opposes  public  Inspection  of 
financial  data,  particularly  contracts. 

YANKEE  and  GEN.  TIRE  &  RUB. 
Co.:  Quotes  Sanders  decision,  opposes 
rules  generally,  offers  several  amend- 
ments. 

SEGAL,  SMITH  &  HENNESSET  on 
behalf  of  KFDM  WFEA  WBAP  KGKO 
WXYZ  WOOD  WMC  WTCN  KSD  WCPO 
WNOX  WADC  WHAM  WPLA  WFBM 
No  objection  to  filing  data  asked  by 
FCC;  no  objection  to  maktog  owner' 
ship  or  operating  personnel  public;  do 
object  to  public  inspection  of  .financial 
reports  and  contracts;  alleges  "there  is 
serious  doubt  not  only  of  the  Commis- 
sion's duty  but  of  its  authority  to  dis- 
close information  of  this  character" 

WJW  Cleveland:  No  desire  to  oppose 
ultimate  adoption  of  rules,  but  objects 
to  maktag  financial  data  public;  com-; 
ments  "for  the  FCC  to  open  its  flies 
containmg  annual  financial  and  income 
statements  of  licensees  would,  to  ef- 
fect, be  revealing  the  same  mformatlon 
that  the  Bureau  of  Internal  Revenue 
is  prohibited  by  law  from  disclosing, 
except  in  restricted  Instances." 

KOB  Albuquerque:  Similar  to  WJW. 

WOR:  Requests  additional  time  to 
file  brief  because  of  illness. 

WGBG  Greensboro,  N.  C:  Opposes 
opening  records  to  public  mspectionj 
quotes  Communications  Act,  comments 
"only  two  classes  of  people  would  want 
to  look  at  records,"  curiosity  seekers 
and  those  after  personal  gain. 

HEARST  RADIO  (WISN  WBAIi 
WINS):  Opposes  opentag  records. 

WJR  Detroit:  Asks  clarification  of 
"operatmg  personnel";  suggests  change 
in  ownership  rule. 

WWVA  Wheeling:  FUed  letter;  no  ob- 
jection to  fiimg  Information  sought  but 
objects  to  making  data  public. 
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PUBLIC  SERVICE 


AN  OBLIGATION. 


A  PRIVILEGE 


AN  OPPORTUNITY 


^SScice  Mf  tke  Ami 


Artistic  talent  flowers  in  the  light  of 
recognition . . .  but  the  opportunity  for  a  really  talented 
young  musician  to  make  his  or  her  debut  in  the  world 
of  music  is  all  too  rare. 

It  was  this  type  of  thinking  that  prompted  KFI  to 
inaugurate  its  Young  Artists'.  Competition  as  a  Public 
Service  Program  two  years  ago.  Through  a  series  of 
weekly  broadcasts,  KFI  makes  it  possible  for  young 
instrumentalists  to  achieve  recognition  and  to  win 
public  acclaim  for  their  talents.  Awards  for  final  win- 
ners in  the  Competition  include  an  appearance  with 
the  Los  Angeles  Philharmonic  Orchestra  in  concert 
and  $1,000  in  War  Bonds. 

In  April  of  this  year,  following  completion  of  the 
1944-1945  season,  KFI's  Young  Artists'  Competition 
Program  won  the  George  Foster  Peabody  Award  as  the 
'most  outstanding  radio  program  for  youth  in  America." 

Another  reason  for  KFI's  undisputed  leadership  in 
Southern  California. 


1945  Win 
ROBERT  CASSIDY 
10  year-old  pianist 


KFI 


NBC  for  LOS  ANGELES 


50,000  WATTS    •    CLEAR  CHANNEL    •    640  KILOCYCLES 


1944  Winner 
PFC  ROBERT  JAMIESON 
21  year-old  cellist 


EDWARD  C.  PETRY  AND  COMPANY,  INC.,  NATIONAL  REPRESENTATIVES 


Typical  Broadcast  D 


Long  ago  this  institution  called  KM.  mus  City^ 

OS  one  of  America's  pioneer  broadcasters,  pledged 
itself  to  a  constant  awareness  of  responsibility  to  the 
community  and  to  the  nation  for  which  it  stands. 
Broadcast  time  has  always 
civic,  educational,  agricult;^ 
programs/'  *  ixemplifying  its  cc. 
of  civic  projects  is  KMBC's  war 
ceived  national  recognition  ant 
ous  portion  of  preferred  time  h 
to  furthering  radio's  service  in  ^ 
Radio  Institute  for  Teachers  brings  to  Kansas  City  this 
year  national  authorities  on  educational  broadcast- 
ing, thereby  giving  teachers  a  better  understanding 
of  radio  and  methods  for  making  more  effective  use 
of  It  in  class  work^  *  The  49%  population  in  the  Heart 


nade  available  for 
ar  public  service 
'  nsin  support 
hich  has  re- 
A  gener- 
j  devoted 
KMBC 


at  KMBC  of  Kansas  City 


of  Americo  fhaf  is  rural  has  come  to  thmk  of  KMBC  in 
ferms  of  full«Hme  farm  experts,  locally  produced  en- 
tertammenf  geared  to  rurc  l^ial  market- 

casts,  and  of  recent  years,  daiiy  remotes  from  KMBC 
Service  Farms.  *  That  such  programming,  carefully 
interwoven  into  a  well  balanced  basic  CBS  network 
schedule,  has  reaped  rich  dividends  can  best  be  shown 
today  by  KMBC's  established  position  of  leadership. 

KNBC 

KINSAS^^  CITY  i»|  FREE  &  PETERS,  Inc. 

Of  Course— KMBC- FM,  An  Extra  Service 
at  No  Extra  Cost  I 

SINCE  1928^BISIC  CBS  STATION  FOR  MISSOURI  MD  KANSAS 


I    Radio  Bill  of  Rights 

■  DELEGATES  TO  the  United  Nations  World 
Security  Conference  in  San  Francisco  might 

,'  well  consider,  if  it  is  not  already  on  their 
agenda,  the  adoption  of  a  free  speech  plank 
which  would  recognize  radio's  news  responsi- 
bility on  the  sanae  basis  as  the  press. 

Here  in  America,  birthplace  of  the  basic  f  ree- 

;  doms,  our  forebears  felt  that  liberty,  so  hard 

,.  won,  required  such  principles  as  these  to  per- 

'  petuate  it : 

Congress  shall  make  no  law  respecting  an  establlsb- 
ment  of  religion,  or  prohibiting  the  free  exercise 
thereof;  or  abridging  the  freedom  of  speech  or  of  the 

,  press;  or  the  right  of  the  people  peaceably  to  assemble 
and  to  petition  the  Government  for  a  redress  of 

'i  grievances. 

More  than  154  years  ago,  the  first  Congress, 
at  its  first  session  in  New  York,  proposed  the 
First  Amendment  to  the  Constitution  as  one 
of  the  10  Amendments  known  as  the  Bill  of 
Rights.  On  Dec.  15,  1791,  the  Bill  of  Rights 
became  effective. 

Since  that  time,  elements,  some  evidently 
bent  upon  overthrow  of  the  Government,  have 
cried  "Bill  of  Rights"  when  law  enforcement 
. "  officers  attempted  to  stop  street-corner  orators 
or  publication  of  questionable  literature.  Re- 
ligious  groups  have  attacked  other  sects  and 
creeds.  Newspapers  have  blatantly  criticized 
public  officials.  Through  it  all,  Congress  has 
'  adhered  to  the  tenets  of  the  First  Amendment 
and  has  made  no  laws  "abridging  the  freedom 
'  of  si)eech". 

Times  have  changed.  A  world  is  embroiled 
in  war.  Radio  has  become  the  swiftest  and  most 
comprehensive  means  of  disseminating  infor- 
;  mation — a  medium  unknown  to  the  founding 
fathers. 

Journalism  has  undergone  a  transition.  The 
,  Greeleys,  Wattersons  and  Brisbanes  of  other 
'   years  have  as  their  counterparts  the  Murrows, 
Shirers,  Baukhages,  Winchells,  Lewises  and 
Pearsons  of  today.  They  reach  audiences  never 
thought  possible  in  the  pre-radio  era.  They  are 
\  journalists  none  the  less — audible  journalists. 
<     Certain  Senators  and  Congressmen  quarrel 
with  certain  brands  of  radio  journalism.  They 
take  the  floors  in  both  houses,  where  they  en- 
joy immunity,  to  hurl  invectives  at  their  radio 
critics.  On  the  air  some  of  these  commentators, 
not  so  much  by  use  of  words  as  by  the  man- 
,1  ner  of  using  them,  have  taken  their  licks  at 
'  i  Congress.  Hence,  the  move  to  muzzle  all  radio. 
Sen.  Wheeler  wants  to  write  into  a  new 
statute  a  "fairness"  provision,  which  appar- 
ently is  incapable  of  being  reduced  to  legal 
verbiage  without  impinging  upon  freedom  of 
speech  and  of  the  press.  Rep.  Dies  once  had 
similar  ideas  for  a  House  resolution.  It  should 
be  clear  that  legislation  won't  solve  the  prob- 
lem, any  more  than  a  ban  on  editorials  in  news- 
papers. It  happened  in  Hitler's  Germany  and 
in  the  totalitarian  countries.  But  it  can't  hap- 
pen in  our  democracy  under  the  First  Amend- 
ment. 

A  few  days  ago  the  Assn.  of  Women  Direc- 
tors of  the  NAB  commended  the  four  points 
of  Resolution  27  on  "Free  Access  of  Informa- 
tion", adopted  at  the  Inter-American  Confer- 
ence in  Mexico  City  earlier  this  year,  urging 
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it  as  a  program  to  be  adopted  by  the  conferees 
at  San  Francisco. 

Secretary  Stettinius  has  made  it  clear  that 
San  Francisco's  first  job  is  to  build  a  struc- 
ture for  world  peace.  Pursuant  to  that,  the 
various  interests  of  the  numerous  areas  rep- 
resented at  the  Conference  will  be  considered. 
This  obviously  is  the  proper  line  to  take,  since 
it  is  a  direct  one,  if  the  Conference  is  to  be 
successful  in  accomplishing  its  objectives.  Sec- 
retary Stettinius,  however,  should  not  forget, 
nor  should  his  colleagues,  that  a  cornerstone 
of  any  such  structure  must  be  the  kind  of 
cornerstone  defined  in  our  own  Bill  of  Rights. 

This  cornerstone  properly  laid,  there  need 
be  no  worry  that  proper  dignity  will  attach 
in  the  future  to  the  important  function  of 
honest  news  coverage.  Certainly  it  will  follow 
that  in  the  shadow-zones  of  the  Universe,  as 
is  true  in  the  enlightened  democracies,  people 
can  live  in  peace  .  .  .  for  no  war  has  ever  been 
fought  under  the  unsullied  banner  of  the  whole 
truth. 


Home  Town  Recognition 

ALL  STATIONS  in  the  United  States  and 
Canada  last  week  were  presented  with  citations 
by  their  local  chapters  of  the  Kiwanis  Inter- 
national in  recognition  of  radio's  public  serv- 
ice. It  was  the  first  observance  of  Kiwanis 
Radio  Week  and  probably  will  become  an  an- 
nual event,  just  as  National  Newspaper  Week, 
which  originally  was  launched  as  a  Kiwanis 
venture,  now  is  observed  annually  under  news- 
paper auspices. 

NAB  President  J.  Harold  Ryan,  in  accepting 
the  awards  on  behalf  of  Omaha's  five  stations, 
bespoke  the  reaction  of  all  broadcasters  when 
he  cited  the  "home  town"  origination  of  the 
awards.  No  testimonial,  he  said,  can  equal  that 
which  comes  from  the  people  in  the  community 
in  which  the  broadcaster  serves. 

The  backbone  of  radio  service  is  local.  Those 
stations  which  afford  means  of  local  self- 
expression,  and  which  therefore  are  vibrant, 
integral  parts  of  their  communities,  have  made 
radio  an  indispensable  factor  in  the  American 
way  of  life.  All  that  has  been  built  in  a  scant 
quarter-century. 

Radio  acknowledges  with  gratitude  the 
warm,  sincere  and  enlightened  recognition  of 
its  public  service  role  by  the  Kiwanis  Interna- 
tional. Radio  knows  that  with  that  kind  of 
solidified  support,  stemming  from  public-spir- 
ited local  organizations,  the  mission  of  a  free 
American  system  of  broadcasting  dedicated  to 
the  public  service  cannot  fail. 


Bludgeon 

COULD  THERE  be  more  terrible  and  impres- 
sive evidence  in  support  of  America's  demo- 
cratic system  of  broadcasting  than  the  spectre 
of  Joseph  Goebbel's  body  lying  atop  a  heap  of 
rubble  at  the  base  of  a  German  microphone 
stand? 

He  who  had  used  the  microphone  as  a  blud- 
geon to  beat  lies  into  the  brains  of  an  entire 
nation  died  miserably  and  forlornly,  mourned 
by  few,  within  grasp  of  his  weapon. 

The  microphone  is  ill-used  thus.  It  is  a 
wand,  not  a  hammer,  and  its  magic  will  augur 
well  for  the  world  if  the  men  behind  it  will 
keep  freedom  in  their  sights. 


VERNON  LEE  WILKINSON 

INTERPRETING  law  has  become  second 
nature  to  Vern  Wilkinson  who,  on  April 
18,  quietly  took  over  the  job  of  FCC  as- 
sistant general  counsel  in  charge  of  broad- 
casting, succeeding  Rosel  H.  Hyde,  new  gen- 
eral counsel  [Broadcasting,  April  3], 

Not  one  for  fanfare,  Mr.  Wilkinson  on  April 
16  slipped  over  to  the  Commission  from  the 
Dept.  of  Justice,  where  he  had  been  since  1938, 
took  the  oath,  made  acquaintances  and  that 
afternoon  returned  to  his  office  at  the  Justice 
Dept.  to  wind  up  his  affairs  there.  The  fol- 
lowing day  he  spent  the  morning  at  the  FCC, 
the  afternoon  at  his  former  office  and  on  Wed- 
nesday, April  18,  he  reported  at  the  FCC  on  a 
fulltime  basis. 

Although  young  in  years  Vern  Wilkinson 
long  ago  carved  for  himself  a  niche  in  the  halls 
of  Congress.  While  he  was  legal  assistant  in 
the  Legislative  Reference  Service,  Library  of 
Congress,  he  compiled  "Digest  of  Public  Gen- 
eral Bills"  for  the  74th  and  75th  Congresses. 

A  product  of  the  Great  Northwest,  Vern 
was  boiyi  Jan.  31,  1909,  in  Chelan,  Wash.,  and 
he  still  maintains  a  legal  residence  in  Okano- 
gan, Wash.  He  received  his  B.A.  degree  magna 
cum  laude  from  Whitman  College,  Walla 
Walla,  Wash.,  in  1930,  when  he  was  graduated 
first  in  his  class.  A  year  later  he  received  his 
M.A.  degree  from  American  U.,  Washington, 
D.  C. 

Studying  under  a  Carnegie  Fellowship,  Mr. 
Wilkinson  in  1932  received  the  Certificate  of 
the  Faculte  de  Droit,  U.  of  Paris,  and  the  fol- 
lowing year  his  Ph.D.  degree  in  international 
law  at  American  U.  He  was  graduated  in  1938, 
again  first  in  his  class,  with  an  LL.B.  degree 
from  Georgetown  Law  School,  Washington. 

From  1933-35  Mr.  Wilkinson  was  legal  as- 
sistant in  the  Law  Division,  Library  of  Con- 
gress, and  from  1936-38  in  the  Library's  Leg- 
islative Reference  Service.  He  also  served  as 
a  staff  member  and  later  associate  editor  of 
the  Georgetown  Law  Journal  from  1935-38.  i 

Armed  with  his  LL.B.  degree  and  a  world 
of  knowledge,  Vern  Wilkinson  joined  the  Dept. 
of  Justice  in  1938  as  attorney  in  the  Lands 
Division,  about  the  time  that  another  brilliant 
young  lawyer  named  Charles  R.  Denny  Jr.  was 
elevated  to  the  post  of  assistant  chief  of  the 
Appellate  Section,  Lands  Division.  In  1940  Mr. 
Denny  became  chief  of  the  Appellate  Section 
and  Vern  Wilkinson  stepped  into  the  assistant 
chief's  spot. 

Mr.  Denny  left  the  Dept.  of  Justice  in  Febn 
ruary  1941  to  take  a  p©st  on  the  legal  staff  oi 
the  FCC  and  in  1942  Vern  Wilkinson  became 
chief  of  the  Appellate  Section.  When  Mr.  Dennj 

(Continued  on  page  H)  | 
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RADIO  STATION  KOIN  PORTLAND  ORQa 


«^«APR  7  AM 


(0  10 


FOR  QUOTE  SONG  OF  THE  COLUMBIA  END  QUOTE  KOIN  WINNS  AND  RICHLY 
MERITS  A  PEABODY  REGIONAL  CITATION^ 

JOHN  E  DREWRY  DEAN  HENRY  W  GRADY  SCHOO  LOF  JOURNALISM 
UNIVERSITY  OF  GA. 


AWARDED  TO  KOIN 
FOR  OUTSTANDING  SERVICE 


f^SRjEff  SHOWMANAGEMENT  AWARD 

'Tor  Outstanding  War  Bond  Promotion" 
KOIN  MILLION  DOLLAR  CLUB 


GEORGE  FOSTER  PEABODY  CITATION 

For  Regional  Excellence  in  Public  Service 
SONG  OF  THE  COLUMBIA 


PORTLAND,  OREGON 

FREE  &  PETERS,  Inc. 

NATIONAL  REPRESENTATIVES 
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^'...that's  the  top 

of  the  news  as  it 
looks  from  here I" 


Fulton  Lewis,  jr. 

hfiJiii  m  \mJi  Aijdjum  {240)- 
||  O39)      ^  yu^cofc&i. 

FOR  AVAIIABIIITIES—  PHONE,  WIRE  OR  WRITE 
WILLIAM  B.   DOLPH  BARR  BLOC,  WASH.  6,  D.  C 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Affiliated  with  the  MUTUAL  BROADCASTING  SYSTEM 
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TOM  EVANS,  president  of  KCMO  Kan- 
sas City  and  of  the  Crown  Drug  Co., 
last  Monday  visited  President  Truman, 
an  old  friend,  for  the  third  time  within 
a  fortnight.  He  Introduced  to  the  Pres- 
ident DON  McNEIL,  Blue  "Breakfast 
Club"  impressario,  and  Mrs.  McNeil, 
who  were  in  Washington  to  help  launch 
xhe  Seventh  War  Loan. 
T.  A.  M.  CRAVEN,  executive  vice-presi- 
dent of  the  Cowles  Broadcasting  Co., 
left  the  NAB  board  of  directors  meet- 
ing in  Omaha  last  Friday  for  Salt  Lake 
City  in  connection  with  company  af- 
fairs. 


FRED  FLETCHER,  general  manager  of 
WRAL  Raleigh,  N.  C,  and  president  of 
the  Tobacco  Network,  was  speaker  at 
the  Kiwanis  Award  program  May  14  to 
WGBR  Goldsboro,  N.  C.  Award  was  ac- 
cepted by  HARRY  G.  BRIGHT,  WGBR 
general  manager,  who  is  also  campaign 
manager  for  the  Seventh  War  Loan 
Drive  in  Goldsboro. 

COMDR.  O.  W.  FISHER,  president  and 
general  manager  of  KOMO  Seattle,  is 
back  at  his  desk  after  four  years  active 
Navy  duty. 

ROBERT  G.  SOULE,  vice-president  and 
treasurer  of  WPBL  Syracuse,  has  been 
named  chairman  of  Syracuse  and  Onon- 
daga County  Committee  for  Economic 
Development. 

W.  VIC  GEORGE,  president  of  White- 
hall Broadcasting,  Montreal  agency, 
has  been  promoted  from  major  to 
lieutenant-colonel  In  the  Canadian 
Army.  He  is  in  charge  of  the  Canadian 
Army  show  units  touring  Canada  and 
overseas. 


Our  Respects  to 

{Continued  from  page  i2) 

was  sworn  in  March  30  as  Commis- 
sioner, and  Rosel  Hyde  was  ele- 
vated to  the  general  counselship, 
the  Commisson  appointed  Vern  to 
Mr.  Hyde's  post  as  FCC  assistant 
general  counsel  in  charge  of  broad- 
casting. 

During  his  career,  Vern  has 
written  and  reviewed  some  300 
briefs,  argued  cases  in  9  of  the 
10  Federal  Circuit  Courts  of  Ap- 
peals as  well  as  the  Supreme 
Court.  He  has  authored  these  ar- 
ticles: "Judgments  of  the  Su- 
preme Court  Rendered  by  a  Major- 
ity of  One",  "The  Item  Veto  in  the 
American  Constitutional  System", 
"Is  a  Corporation  Always  Entitled 
to  'Due  Process  of  Law'?",  "The 
Federal  Bill  of  Rights  and  the  14th 
Amendment",  all  published  in  the 
Georgetown  Law  Journal. 

He  also  has  written  "William 
Wait"  and  "Thomas  Whitney  Wat- 
erman" for  the  Dictionary  of  Amer- 
ican Biography  and  "The  Constitu- 
tion of  the  United  States  of  Amer- 
ica, Annotated,"  in  addition  to  the 
digest  of  public  bills  for  Congress. 

Vern  goes  to  the  FCC  with  little 
or  no  direct  knowledge  of  broad- 
casting, but  already  he  is  deep  in 
study  of  various  pending  cases.  On 
him  General  Counsel  Hyde  will  lean 
heavily  in  the  postwar  period  when 
applications  for  new  services  are 
processed. 

Mr.  Wilkinson  married  the  for- 
mer Dorothy  B.  Lohrman  of  Grand 
Rapids,  Mich.  They  have  one 
daughter,  Diane  C,  and  live  at 
5312  Fourth  St.,  N.  W.,  in  Wash- 
ington. 

His  hobby?  Studying  law. 


Nathan  Frank  to  Manage 
WHNC,  Opened  Sunday 

WHNC  Henderson,  N.  C,  on  May 
20  began  fulltime  operations  with 
a  formal  dedicatory  program.  Li- 
censed to  the  Henderson  Radio 
Corp.,  the  new  station  operates  on 
890  kc  with  250  w  days.  Downtown 
studios  are  at  219  Williams  St.  and 
the  transmitter  is  two  miles  north 
of  Henderson  on  U.  S.  Highway 
No.  1. 

Nathan  Frank,  for  4%  years 
manager  of  WCBT  Roanoke  Rap- 
ids, N.  C,  is  manager  of  the  new 
Henderson  station.  R.  B.  Bronson, 
former  program  manager  of  WHTD 
Hartford,  Conn.,  is  program  direc- 
tor, and  Howard  Harrell,  Cordeal, 
Ga.,  is  chief  engineer.  WHNC  is 
affiliated  with  Mutual,  uses  Press 
Assn.  news  wire  service  and  World 
and  Keystone  transcription  libra- 


LATHROP  MACK,  manager  of  NBC 
guest  relations  department,  has  joined 
the  NBC  spot  sales  department  as  a 
salesman,  replacing  ROBERT  E.  HOW- 
ARD, transferred  to  NBC  spot  sales  in 
Hollywood.  He  is  replaced  by  WILLIAM 
ERVIN,  former  assistant  guest  relations 
manager  and  a  member  of  the  depart- 
ment since  1941. 

JONES  SCOVERN  of  the  New  York  of- 
fice of  Free  &  Peters  is  the  father  of  a 
girl. 

WALLACE  F.  BUSSE,  former  San  Fran- 
cisco manager  of  West-Marquis  Adv.,  to 
KROW  Oakland  as  account  executive. 

ROBERT  L.  BROCKMAN,  formerly  of 
KXOK  St.  Louis,  has  joined  the  sales 
department  of  WIL  St.  Louis. 

S/SGT.  MARCUS  CHACONA,  USMC,  on 
leave  from  commercial  department, 
WFBL  Syracuse,  has  transferred  to  Ma- 
rine Hdqtrs.,  Eastern  Procurement  DIV., 
Philadelphia,  to  handle  radio.  SGT. 
EDMUND  M.  LEONARD,  also  of  WFBL 
commercial  department,  teaches  mili- 
tary courtesy  and  is  drill  instructor  for 
Civil  Air  Patrol  cadets,  AAP  public  re- 
lations. Long  Beach,  Cal.,  Air  Field. 

CHARLIE  ADELL,  salesman  for  Weed 
&  Co.,  station  representative,  Chicago, 
transfers  to  the  Detroit  office  as  man- 
ager. 

EUGENE  P.  WEIL,  formerly  of  WJLD 
Bessemer,  Ala.,  has  been  named  com- 
mercial manager  of  the  Tobacco  Net- 
work, North  Carolina  regional  station 
group.  Mr.  Weil  will  headquarter  in 
Raleigh.  Net  is  represented  nationally! 
by  the  Walker  Co. 

WILLIAM  L.  WEI  S  SELL,  former  nightl 
supervisor  of  WQXR  New  York,  pre 
viously  editor  of  Frank  Shephard  Pub 
lishing  Co.,  New  York,  has  joined 
WLIB  New  York,  as  salesman.  NELSON 
P.  SPENCER  has  Joined  WQXR  as 
night  manager.  He  has  served  as  an 
nouncer-producer  for  a  number  of  sta^ 
tions,  most  recently  WFCI  Pawtucket 
R.  I. 

WHDH  Boston  (5,000  w  on  850  kc)  has 
appointed  Adam  J.  Young  Jr.  Inc.  aS 
national  representative. 

PATSY  SMETHURST,  formerly  of  CKOV 
Kelowna,  is  now  traffic  chief  of  CKNWi 
New  Westminster,  B.  C. 

WALLACE  F.  BUSSE,  former  San  Fran 
Cisco  manager  of  West-Marquis,  td 
KROW  Oakland,  Cal.,  as  account  execu-; 
tive. 


ALFRED  CRAPSEY,  KPO  San  Franciscq 
sales  manager,  has  been  elected  a  di- 
rector of  the  San  Francisco  Adv.  Club, 


CALIFORNIA  State  Assembly  proposai 
to  prohibit  union  assessments  for  pO' 
lltical  purposes  was  defeated  50  to  27 
Measure  grew  out  of  controversy  o: 
Cecil  B,  De  Mille  with  AFRA  Los  An 
geles  Chapter  over  dollar  assessment  foi! 
educational  campaign. 
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FM  STATION  WNBF-FM 

Operated  by  Wylie  B.  Jones  Advertising 

FREQUENCY:  44.9  MEGACYCLES 
INPUT  TO  FINAL  AMPLIFIER:  1,970  WATTS 
ANTENNA  OUTPUT:  1-KW 
TOTAL  HOURS  OPERATION  TO  DATE:  5,756 
PERCENT  OPERATING  TIME  TO  OUTAGES:  99.3 
TYPE  OF  TRANSMITTER:  REL  No.  519  DL 


Another  record  of  proven  reli- 
obility.  This  transmitter  has  been 
operating  for  over  three  years  at 
WNBF,  FM,  3  KW  station  at  Bing- 
hamton,  N.  Y. 


Those  broadcasters  with  experience  in  FM 
know  the  rehability  performance  that  can  be 
expected  with  the  Armstrong  Crystal-Con- 
trolled Phase  Shift  method  of  frequency  modu- 
lation employed  in  REL  transmitters  of  all 
power  ratings.  FM  installations  are  our  spe- 


cialty—not our  side-line.  This  accounts  largely 
for  our  past  successes.  This  specialization,  to- 
gether with  the  deeply-grounded  knowledge 
and  unusual  experience  of  our  staff  of  engi- 
neers will  continue  to  lead  the  way  for  even 
greater  success  in  FM  expansion. 


RADIO  ENGINEERING  LABS.,  INC. 
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THE  SHREVEPORT  TIMES 
STATION 

Shreveporl,  La. 


PRODUCTIOnI-}[ 


MARK  WARNOW,  conductor  of  'Hit 
Parade",  sponsored  on  CBS  by  Ameri- 
can Tobacco  Co.,  New  York,  will  broad- 
cast for  no  other  sponsor  under  terms 
of  a  five-year  contract  signed  with  the 
company.  Contract  does  not  cover  sus- 
taining programs  or  war  effort  services 
including  the  transcribed  series  for  the 
Treasury  Dept.  He  is  a  musical  direc- 
tor of  WABC  New  York. 
EDWARD  W.  LADD,  with  the  program 
department  of  WHN  New  York  for  two 
years,  joins  WALL  Middletown,  N.  Y., 
as  staff  announcer. 

PAUL  E.  X.  BROWN,  the  originator 
of  "Headlines  In  Review",  has  joined 
WJOB  Hammond,  Ind.,  as  announcer 
and  promotion  director  for  negro  affairs. 
ROBERT  F.  BRYAR,  former  program 
director  of  WAAF  Chicago  and  pre- 
viously an  announcer  at  WAAF  WAIT 
WCFL  WIND  WJJD  WHIO,  has  joined 
the  announcing  staff  of  WHN  New 
York. 

DON  NEAL,  formerly  of  KVOS  Belllng- 
ham,  Wash.,  and  KXA  Seattle,  to  KEX 
Portland,  Ore.,  as  announcer. 
LARRY  BECKERMAN,  producer  and 
m.c.  of  WTOP  Washington,  is  the 
father  of  a  boy. 

HOWARD  LEONARD,  formerly  with 
WRRN  Warren.  O.,  to  WKBN  Youngs- 
town,  O..  as  announcer. 
STEVE  BLACK,  WHB  Kansas  City  an- 
nouncer, is  the  father  of  a  boy. 
FREDERICK  KARCH,  formerly  of  Buth- 
rauff  &  Ryan,  New  York,  to  production 
staff  of  KYW  PhUadelphla. 

LARRY  HAZE,  former  gag-writer  for 
Bob  Hope,  Bob  Hawk  and  other  radio 
stars,  now  conducts  "Comedy  Conven- 
tion", weekly  half-hour  record  and  gag 
series  on  WTTEW  New  York. 
TED  CAMPBELL  Of  the  announcing 
staff  of  WMCA  New  York  has  been 
named  acting  chief  annoimcer,  replac- 
ing JOE  O'BRIEN  who  reported  for  in- 
duction May  11. 

LYMAN  B.  BRYSON,  CBS  director  of 
education,  and  KATHERINE  McGBAT- 
TAN,  administrative  assistant  in  the 
education  division,  were  married  May 


LT.   COL.  RAYMOND  F.  SCHNEIDER, 

recently  returned  from  ETO,  has  taken 
over  his  former  position  on  the  WWSW 
Pittsburgh  announcing  staff. 
FRANCES  FILLMORE,  WHIO  Dayton 
announcer,  has  been  married  to  J.  B. 
Lakin. 

FREDERICK  KARCH,  formerly  of  Ruth- 
rauff  &  Byan,  New  York,  to  KYW  Phila- 
delphia production  staff. 

BILL  FORMAN,  announcer  on  NBC 
"Kay  Kyser's  College  of  Musical  Knowl- 
edge", has  been  Inducted  into  the  Army. 
BILL  HAWORTH  now  has  assignment. 

STEVE  KENNETT  to  WHAT  Philadel- 
phia as  all-night  announcer,  succeed- 
ing GEORGE  COTTER,  resigned. 

MRS.  ROBERT  J.  TURNAGE,  continuity 
writer,  from  WSJ8  Winston-Salem.  N. 
C,  to  WRVA  Richmond,  Va. 

CPL.  BOB  ROBERTS,  formerly  known 
as  Robert  Warren  on  KYW  Philadel- 
phia, described  the  scenes  In  London 
on  V-E  Day  as  narrator  for  BBC. 
WILLIAM  CRUIKSHANK,  Canadian 
Army  veteran  of  the  Mediterranean 
campaign,  to  CBR  Vancouver  as  an- 
nouncer. 

GEORGE  WALTON,  formerly  of  CJVI 
Victoria,  Is  now  in  the  production  de- 
partment of  CKOV  Kelowna,  B.  C. 
J.  BERT  MITCHELL  Jr.,  program  and 
sales  coordinator  of  KOA  Denver,  has 
taken  over  added  duties  of  night  su- 
pervisor. 

ROBERT  B.  MACKALL,  program  man- 
ager, WFMJ  Youngstown,  O.,  has  been 
inducted  into  Army.  WILLIAM  CROOKS, 
news  editor,  is  now  acting  program 
manager.  GEORGE  BARRY  joins  an- 
nouncing staff. 

HARRY  KRONMAN,  Hollywood  radio 
writer,  is  father  of  boy  born  on  May  13. 
NORMAN  RAGSDALE,  new  to  radio,  to 
announcing  staff  of  WSSV  Petersb\irg, 
Va. 

MARY  A.  BURNHAM,  Iowa  State  College 
assistant  extension  editor,  has  been 
named  assistant  director  of  agricxiltural 
programs  for  CBS  at  WTOP  Washington. 


BRONZE  STAR  GOES 
TO  LT.  COL,  HAYES 

LT.  COL.  JOHN  S.  HAYES, 
American  director  of  Armed  Forces 
Network,  SHAEF,  has  been 
awarded  the  Bronze  Star  for  his 
part  in  extend- 
ing radio  to 
troops  of  all  na- 
tionalities in  the 
European  The- 
ater. The  award 
marks  the  first 
time  that  radio 
has  received  such 
recognition  in 
this  area. 

During  the 
past  year  Col. 
Hayes  has  acted  to  extend  radio 
coverage  to  every  section  of  the 
continent.  His  citation  points  out 
the  "outstanding  and  unstinting 
discharge  of  these  duties". 

Currently  he  is  organizing  radio 
forces  for  a  huge  program  direct- 
ed at  the  army  of  occupation. 


Col.  Hayes 


WILLIAM  HILLMAN,  PAUL  SCHUBERT 
and  LEO  CHERNE,  Mutual  commenta- 
tors, last  Sunday  1  p.m.  started  a  week- 
ly quarter-hour  program. 

WALTER  COMPTON,  WOL  Washington 
news  commentator.  Is  the  father  of  a 
girl. 

JOHN  RANDOLPH,  formerly  with 
WNYC  and  WNEW  New  York,  to  WGBB 
Goldsboro,  N.  C,  as  newscaster. 


HOWARD  PYLE,  program  manager  of 
KTAB  Phoenix  and  the  Arizona-NBC 
network  who  has  been  covering  the 
United  Nations  Conference  In  San 
Francisco,  has  been  accredited  to  the 
Army  as  a  war  correspondent  for  the 
Pacific  war  fronts. 

ROSS  McCONNELL,  news  director  of 
KOMO  Seattle,  accredited  to  Gen.  Mac- 
Arthur's  headquarters,  leaves  shortly 
for  Pacific  war  theater. 

WLW  Cincinnati  newsroom  has  added 
the  services  of  Aneta,  Netherland  and 
Netherland  East  Indies  news  agency, 
bringing  the  WLW  news  services  to  five 
— AP,  UP,  INS.  Reuters  and  Aneta. 


BBC  Changes  Signal 

WITH  THE  END  of  war  in  Eu- 
rope, BBC  changed  its  famous  "V 
for  Victory"  signal,  in  use  since 
early  1941.  The  first  five  notes  of 
Beethoven's  Fifth  Symphony  are 
now  heard  against  a  background  of 
joybells. 


LEE  SAUNDERS,  formerly  with  WEED 
Rocky  Mount,  N.  C,  to  WCAX  Bur- 
lington, Vt.,  as  announcer. 

ROBERT  BAYNE  joins  WHBU  Ander- 
son, Ind.,  as  announcer  and  record 
jockey.  PAUL  BROWN  is  new  WHBU 
student  announcer. 

RAY  MILLER,  formerly  of  WKBV  Rich- 
mond, Ind..  to  WIRE  Indianapolis  as 
announcer. 


JIM  MORGAN,  staff  artist  of  the  Spar- 
tanburg Herald  -  Journal,  to  WORD 
Spartanburg  as  parttlme  announcer 
and  promotion  man. 

STUART  FRANCIS  AUER,  anno\mcer 
of  WTAR  Norfolk,  Va.,  married  Alta 
Maria  Gray  on  May  5. 

PHIL  IRWIN,  former  announcer  with 
KGW  Portland  for  two  years  a  ser- 
geant in  the  Marine  Corps  Japanese 
Language  School  in  California,  has  re- 
turned to  the  station. 


THOMAS  DALHAVEN,  formerly  With 
the  Armed  Forces  Radio  Service,  to 
WGN  Chicago  continuity  staff. 

DICK  GLUNS,  senior  producer  of  CJBC 
Toronto,  has  joined  the  Canadian 
Armored  Corps. 


Stearns  Joins  WCKY 

WCKY  Cincinnati  has  added  Os- 
borne Putnam  Stearns,  "The  Food 
Magician",  to  its  staff.  Mr.  Stearns 
in  a  15-minute  culinary  travelogue, 
five  days  a  week, 
stresses   the  ro- 
mance   of  cook- 
m       ery,   why  dishes 
|^^^^;Af  'i    came  into  being, 
how  the  man 
makes    his  food 
and  what  his  food 
makes  of  him.  He 
is  familiar  with 
the  cuisine  of  65 
Mr.  Stearns      countries,  par- 
ticularly Latin 
American  cookery  and  customs.  He 
has  made  food  talks  over  NBC 
basic  western  Red  Network,  the 
Don  Lee  System,  the  Yankee  Net- 
work and  Columbia's  WEEI  Bos- 
ton. 


Radio  Courses 

U.  OF  ILLINOIS  school  of  jour- 
nalism has  added  radio  classes  for 
juniors  and  seniors.  Equipment 
and  personnel  of  WILL,  school  sta-i 
tion,  is  to  be  used.  Park  Living-! 
ston,  president  of  the  board,  saidj 
radio  needs  500  trained  persons 
now.  with  expectation  of  1,000 
openings  a  year  in  the  future. 
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Sun  Life  Building,  Montreal,  is  a  sym- 
bol of  the  industry  and  activity  of 
Quebec  Province.  Here  is  a  specialized 
market  of  million  people — eager  listen- 
ers to  their  radios — and  loyal  to  the  pro- 
ducts and  programs  they  enjoy.  We  can 
cooperate  with  you  by  planning  and  pro- 
ducing the  type  of  radio  program— in 
either  French  or  English — which  brings 
results,  because  we  know  Quebec,  its 
people,  preferences  and  psychology. 


y    RADIO   PROGRAMME  PRODUCERSt 
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t's  the  Healy  parlor  .  .  .  Captain  and  Mrs.  Tim. 
Where  "open  house"  to  friends  means  "open  house" 
to  New  York! 

Every  weekday  WMCA  now  brings  THE  CAPTAIN 
TIM  HEALYS  to  Metrof>olitan  area  housewives  for  a 
warm  and  memorable  visit.  A  visit  in  which  family 
problems  are  exchanged,  food  occupies  its  savory 
place,  homemaking  receives  thoughtful  attention. 
Above  all,  a  visit  in  which-from  1:30  to  2:00  PM- 
the  Healys'  unpretentious  charm  creates  30  minutes 
of  welcome  for  radio  listeners. 

Almost  everyone  knows  Captain  Tim.  The 
mail  responses  he  achieved  for  such  leading 
culvertisers  as  Procter  &  Gamble  (Ivory  Soap ) 
and  Kellogg^ s  Corn  Flakes  made  radio  history: 
1,900,000  soap  wrappers  (over  a  single  sta- 
tion)! 80,000  quarters  with  160,000  wrappers! 
10,000  dimes  and  60,000  wrappers  .  .  .  and  too 
many  more  to  enumerate! 


The  appeal  that  has  endeared  him  to  millions  is 
duplicated  in  Mrs.  Tim.  Mother  of  four,  expert  in 
homemaking,  serene  hostess— she's  a  woman  other 
women  enjoy  knowing. 

It's  easy  to  see  why  alert  advertisers  are  arranging 
to  air  their  sales  messages  at  the  Healys;  are  rapidly 
reducing  the  number  of  available  participations.  . 

The  proved  success  of  stars  and  format  .  .  .  plus 
the  unusual  merchandising  services  offered  a  food 
or  home  product  advertiser  (details  on  request)  make 
it  imperative  and  profitable  for  you  to  get  more  infor- 
mation about  THE  CAPTAIN  TIM  HEALYS -/««!/ 


wmca 
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REPRESENTED    BY    WEED    &  COMPANY^ 


SponsoRSji^ 


CONSOLIDATED  ROYAL  CHEMICAL 
Co.,  Chicago  (Krank's  shave  cream), 
began  sponsorship  May  14  of  the  tran- 
scribed Neblett  Radio  Productions  pack- 
age "Stay  Tuned  for  Terror"  on  WMAQ 
Chicago,  thrice  weekly  10:45  p.m.  Con- 
tract for  52  weeks  placed  by  Russel  M. 
Seeds  Co..  Chicago. 

TRUE  OIL  Co.,  Spokane  (Rainbow  gaso- 
line), began  sponsorship  May  10  of  the 
transcribed  Neblett  Radio  Productions 
package  "Louise  Massey  and  the  West- 
erners" twice  weekly  on  KIT  KUJ  and 
begins  June  8  on  KHQ.  Contract  52 
weeks  placed  by  Walter  A.  Karlowskl 
Adv.,  Spokane. 

DIAPERWHITE  Co.,  New  York,  has 
shifted  advertising  of  Diaperwhite,  a 
detergent,  from  Dlener  &  Dorsklnd.  to 
Victor  van  der  Llnde  Inc.,  New  York. 
Currently  using  WAAT  Newark,  firm 
will  shortly  start  a  new  spot  schedule 
on  WLIB  WMCA  WAAT  WQXR. 
CARTER  PRODUCTS,  New  York,  as 
part  of  Its  spot  radio  schedule  for 
Arrid  and  Carter's  Little  Liver  Pills,  has 
signed  a  52-week  contract,  effective 
May  14,  for  sponsorship  on  WOR  New 
York  of  "Tello-Test",  five  weekly  quar- 
ter-hour program.  Business  placed  thru 
Small  &  Seitter,  New  York,  agency  for 
Arrid. 

R.  F.  WARREN,  advertising  manager  of 
Bulova  Watch  Co.,  New  York,  has  been 
named  a  vice-president. 
HAMILTON  RADIO  Corp.,  New  York, 
has  named  Sherman  K.  Ellis  &  Co., 
New  York,  to  handle  advertising.  No 
plans  will  be  announced  until  Hamil- 
ton can  begin  production  for  con- 
sumers. 

SHELL  OIL  Co.,  New  York,  placed  ad- 
vertising through  J.  Walter  Thompson 
Co.,  New  York,  and  not  thru  Marschalk 
&  Pratt  Co.,  New  York,  as  incorrectly 
reported  in  BROADCASTING  May  7. 
A.  CRAIG  SMITH,  vice-president  of 
Gillette  Safety  Razor  Co.,  New  York, 
has  been  named  to  head  both  adver- 
tising and  sales  departments.  Mr.  Smith 
has  been  Gillette  advertising  chief 
since  December  1943.  T.  P.  BARRY  Jr. 
continues  as  general  sales  manager. 
HOPE  Inc.,  New  York  (Qulckdent),  has 
appointed  Grant  Adv.,  New  York,  to 
handle  radio  advertising.  Hope  is  now 
running  a  13-26  week  test  campaign  of 
spot  announcements  on  WHIG  Dayton. 
WARNER  BROS.,  New  York,  for  various 
films,  has  signed  a  52-week  contract 
with  WNEW  New  York,  effective  May 
14,  for  sponsorship  of  six  morning  and 
afternoon  quarter-hour  segments  of 
Martin  Block's  "Make  Believe  Ball- 
room". Warner  now  has  close  to  100 
stations  on  long-term  contracts  for 
promotion  of  Warner  films.  Agency  Is 
Blaine-Thompson  Co.,  New  York. 
FLEMING-HALL  Co.,  New  York,  ciga- 
rette manufacturers,  has  appointed 
Williams  Adv.,  New  York,  to  handle  its 
advertising.  Future  media  plans  are 
now  under  consideration  for  Mapleton, 
and  for  two  new  brands,  Strattford  and 
Coffeetones,  and  radio  is  expected  to  be 
used. 

DEVONSHIRE     TOPPING     Inc.,  New 

York,  for  a  whipped  cream  Ingredient, 
and  Eden  Co.,  New  York,  for  cosmetics, 
have  started  participations  on  "Time 
for  Charm",  five- weekly  quarter-hour 
musical  on  WINS  New  York.  Business 
placed  by  F.  B.  Hubert  Adv.,  Detroit. 
LEWIS -HOWE  Co.,  St.  Louis,  as  part 
of  its  spot  radio  schedule  for  Tums, 
placed  through  Olian  Adv.,  St.  Louis, 
has  signed  a  26-week  renewal  contract 
for  15  live  cut-ins  weekly  on  WNEW 
New  York,  effective  May  16. 

ADAM  HAT  STORES,  New  York,  has 
signed  a  52-week  contract,  effective 
May  12,  for  sponsorship  of  six  weekly 
quarter-hour  summary  of  U.  S.  race 
track  news  by  Steve  Ellis,  started  im- 
mediately following  the  lifting  of  ban 
on  horse  races.  Business  placed  direct. 
LUTHERAN  GOSPEL  Hour,  Chicago, 
has  contracted  for  six  weekly  half- 
hours  for  52  weeks  on  WAAP  Chicago 
starting  May  20.  Agency  is  Interna- 
tional Adv.,  Grand  Rapids,  Mich. 
RICHARDS  Insurance  Agency,  Los  An- 
geles (Mutual  &  United  Benefit  Insur- 
ance), on  May  21  starts  six-weekly  flve- 
minute  commentary  on  KDB  Santa 
Barbara,  Cal.  Contract  for  13  weeks 
placed  thru  Dean  Simmons  Adv.,  Holly- 
wood. 


R.  L.  CHACON  CHEMICAL  Co.,  South 
Gate,  Cal.  (Re-Nu  Lawn),  new  to  radio, 
in  a  test  campaign  on  May  20  started 
weekly  quarter-hour  "Vosburg  Garden- 
ing" on  KPI  Los  Angeles.  Placement  Is 
thru  Allied  Adv.  Agencies,  Los  Angeles. 
R.  S.  JONES  &  Son,  San  Gabriel,  Cal. 
(Plumber's  Enemy,  Yu-Re-Nu),  has 
started  Martin  Agronsky,  Blue  commen- 
tator, five-weekly  on  KWG  Stockton. 
Cal.  Firm  sponsors  six-weekly  30-mln- 
ute  commentary  on  KPAS  Pasadena. 
Riordan  &  Messier  Adv.,  Los  Angeles, 
has  the  account. 

ORCHID  LABORATORIES,  Chicago 
(cosmetics),  has  appointed  Rocklin  Irv- 
ing &  Assoc.,  Chicago,  to  handle  its  ad- 
vertising. Radio  may  be  used. 

DR.  W.  B.  CALDWELL  Inc.,  Monticello. 
111.,  assumes  sponsorship  of  "Record 
Reveille",  7:20-30  a.m.  (CWT)  on  WGN 
Chicago  five-weekly  for  the  balance  of 
a  52-week  contract  which  began  March 
5.  Agency  is  Sherman  &  Marquette,  Chi- 
cago. 


WENY  Elmira  femme  announcers 
for  rival  department  stores  mak- 
ing like  cutting  each  others  throats 
are  (1  to  r)  Betty  Stevens,  Shee- 
han's;  Jane  Bond,  Iszard's  and 
Barbara  Craig,  Gorton's. 


REVERE  COPPER  &  BRASS  Inc.  be- 
gins sponsorship  June  4,  7-7:30  p.m. 
(PWT)  on  Mutual-Don  Lee  of  "The 
Human  Adventure",  Peabody  Radio 
Award  winner.  Series  is  now  heard  Sun- 
day on  KHJ  Los  Angeles.  Agency  is  St. 
Georges  &  Keyes,  New  York. 

IMPERIAL  OIL  Co.,  Toronto,  has  signed 
for  sponsorship  on  CKEY  Toronto  of 
home  games  of  the  Toronto  Baseball 
Club  thru  MacLaren  Adv.,  Toronto. 
STOKELY-VAN  CAMP  of  Canada,  Es- 
sex, Ont.  (canned  foods),  has  appoint- 
ed Dancer-Fitzgerald-Sample,  Toronto, 
as  agency. 

LAUCKS  Ltd.,  Vancouver  (paints),  has 
started  weekly  programs  on  19  western 
Canadian  stations.  Agency  is  Russell 
T.  Kelley  Ltd.,  Vancouver. 


Esmond  Schedule 

ESMOND  MILLS,  Esmond,  R.  I., 
baby  blanket  manufacturer,  is  run- 
ning five-minute  musical  programs, 
Lullaby  Time,  on  WRVA  WFIL 
KDKA  and  WSAI.  Contracts,  on 
26-week  basis,  call  for  an  average 
frequency  of  two  programs  daily, 
six  times  weekly.  First  such  26- 
v/eek  campaign  was  in  New  Eng- 
land area.  At  expiration  of  pres- 
ent contracts,  Esmond  will  use 
same  type  promotion  in  another 
section.  Agency  is  Marschalk  & 
Pratt  Co.,  New  York. 


RADIO  WORKSHOP  for  West  Coast 
clergymen  will  be  held  under  auspices 
of  NBC  Hollywood  May  27  through  June 
2.  Designed  to  provide  religious  pro- 
grams comparable  with  broadcasts  in 
other  fields,  group  instruction  was  or- 
ganized by  Rev.  Everett  C.  Parker,  New 
York  director  of  radio  department  for 
Congregational  and  Christian  Churches 
board  of  Home  Missions. 


RETAIL  OLDTIMER  I 
John  Taylor  Co.  Keeps  I 
—Same  Show  12  Years  ' 

JOHN  TAYLOR  DRY  GOODS 
Co.,  Kansas  City,  executives  be- 
lieve their  record  of  12  years  of 
uninterrupted  broadcasting  of 
Joanne  Taylor's  Fashion  Flashes 
over  KMBC  Kansas  City  is  unique. 

Many  retail  stores  use  spot  an- 
nouncements and  a  record  of  this 
length  is  not  unusual  with  national 
advertisers  but  few  have  attained 
"program"  status  with  regular  un- 
changed 15-minute  broadcasts  over 
a  period  of  years. 

Scene  is  laid  in  the  Personal 
Shopping  Office  of  Joanne  Taylor, 
with  parts  taken  by  Myrna  Daniels, 
an  assistant,  Mary  Jane  Thomp- 
son, her  secretary  and  Ray,  her 
office  boy.  Conversation  is  informal 
and  gossipy;  merchandise  featured 
is  minutely  described  with  prices 
as  it  is  shown  to  friends  and  cus 
tomers  who  drop  in. 

Firm  feels  program  has  sold 
merchandise,  won  new  customers. 
Meredith  Warner  is  store  advertis- 
ing director  and  R.  J.  Potts-Calkins 
&  Holden  is  agency. 


Pinaud  Expands 

PINAUD  Inc.,  New  York,  sponsors 
of  "Musical  Bouquet"  for  Lilian 
elle  on  6  Blue  stations,  is  working 
on  plans  to  place  the  half-hour  se- 
ries on  additional  Blue  stations, 
probably  in  the  fall.  Program 
started  April  22  as  a  test  live  on 
WJZ  and  by  transcription  a  week 
later  on  the  other  stations.  It  may 
be  heard  as  a  regular  live  network 
show.  Agency  is  Dorland  Interna- 
tional, Pettingell  &  Fenton,  New 
York. 


WEAF  Opens  5 :30  A.M. 

STARTING  May  14,  WEAF,  NBC 
New  York  outlet,  is  opening  at 
5:30  a.m.  (EWT),  and  will  length 
en  its  Modern  Farmer  program  to 
a  full  hour,  6-7  a.m.  Among  guests 
scheduled  for  the  May  14  farm 
program  were  Frank  E.  Mullen 
NBC  vice-president  and  general 
manager,  and  Grover  B.  Hill,  Un 
dersecretary  of  Agriculture  and 
Assistant  War  Food  Administrator] 


2Stk  MlEf  ROPOLITAN 
DISTRICT 
MORE  LfSTENERS 
PER  DOLLAR 

Ask  HEADLEY-REED 
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can  maSe  iks  claim  I  '* 

III 

Only  waf  l«  reach  I 

the  §,000,000  1 
radio  listeners 

of  ichip  is  j 

with  the  Michigan  » 
Radio  Network 


As  You 
Like  It 

You  want  fertile  markets.  You  want 
to  dominate  those  markets.  You 
want  those  markets  to  respond  to 
your  appeals.  Here  you  are.  Sir, 
a  neat  little  package  of  sales  dy- 
namite. 

WAIR 

Winston-Salem,  North  Carolina 
RapraMnlative:  Th*  Walker  Company 


WSLB 

(Mutual) 


Farmer  Milks: — 

250,000 
Cows 

Twice  Daily  Pulling: — 

$30,000,000,00 
Annually 

His  Cash  Pay  is: — 

$2,500,000.00 
Monthly 

The  WSLB  Farmer  Has 
Money  To  Spend  Every  Month 
Not 

ONCE-A- Y  EAR 

The  Walker  Co. — Represonfativet 
 Ogdmtburg,  N.  Y,  


flGEPCIES^ 


H.  R.  COATE,  former  associate  direc- 
tor of  research  in  the  Chicago  office  of 
Foote,  Cone  &  Beldlng,  has  been  trans- 
ferred to  the  firm's  San  Francisco  office 
as  director  of  media  and  research. 
DR.  E.  N.  TISDALE,  former  administra- 
tive officer  for  the  OPA  and  sales  analyst 
for  Management  Controls  Assoc.,  New 
York,  has  been  appointed  by  Ross  Roy 
Inc.,  Detroit,  to  direct  all  market  and 
product  research  activities.  JOHN  B. 
McCLINTOCK,  formerly  with  the  Frigid- 
alre  division  of  General  Motors  Corp., 
and  PAUL  SUTTON,  Detroit,  join  the 
writing  staff. 

RUSS  TOLG,  radio  director  of  BBDO 
Chicago,  is  the  father  of  a  girl. 
ARTHUR  P.  KANE  has  returned  from 
the  Army  to  his  post  as  president  of 
Kane  Adv.,  Bloomlngton,  111. 
CLIFFORD  STROHL,  for  eight  years 
with  Donahue  &  Coe.,  New  York,  has 
established  his  own  agency,  Clifford 
Strohl  Assoc.,  at  29  W.  57th  St.,  New 
York,  in  partnership  with  his  brother 
Lee.  also  of  D&C.  Mr.  Strohl  will  con- 
tinue to  specialize  in  the  theatre  field, 
using  spot  radio  on  occasion. 
HUGH  MacRAE,  formerly  with  adver- 
tising departments  of  the  "New  York 
American",  "Screenland"  and  "Silver 
Screen",  has  been  named  general  man- 
ager of  Dudley  RoUinson  Adv.  Agency, 
New  York. 

HAROLD  WINTER,  former  media  direc- 
tor of  Baymond  Spector  Co.,  New 
York,  recently  with  Spot  Sales  Inc.. 
New  York,  has  joined  Grant  Adv.,  New 
York,  as  publication  spacebuyer. 

EDWARD  FIELDEN,  manager  of  the 
Bombay  office  of  J.  Walter  Thompson 
Co.,  New  York,  is  to  visit  U.  S.  offices 
of  the  agency  In  June.  He  is  now  in 
London. 

JOE  KEENAN,  formerly  of  Walsh  Adv. 
Co.,  Toronto,  has  Joined  the  Toronto 
office  of  Stewart-Lovick  Ltd.,  now  lo- 
cated at  165  Spadina  Ave. 

MARY  NOBLE,  for  several  years  with 
Foote,  Cone  &  Beldlng,  Hollywood,  has 
been  appointed  office  manager  replac- 
ing BESS  HARRISON,  resigned. 

WALTER  R.  CARLE,  for  two  years  news 
editor  of  KMPC  Hollywood  and  former 
manager  of  KINY  Juneau  Alaska,  has 
opened  advertising,  publicity  and  pub- 
lic relations  offices  at  6605  Hollywood 
Blvd.,  Hollywood.  Telephone  is  Hillside 
7822. 

WILLIAM  R.  ORR  &  Co.,  Toronto,  has 
been  granted  a  franchise  by  the  Ca- 
nadian Association  of  Broadcasters  for 
national  business. 

THOMAS  H.  BIRCH,  formerly  with 
Chester  C.  Moreland  Co.,  Cincinnati,  to 
Savage  &  Talley,  Cincinnati. 

FRED  BOTTOROFF,  formerly  of  Co- 
lumbian Adv.,  Los  Angeles,  to  Allied 
Adv.  Agencies,  Los  Angeles,  as  account 
executive. 

HARRY  MAYNARD,  talent  buyer  of 
BBDO  Los  Angeles,  is  the  father  of  a 
girl  born  May  11. 

DON  BELDING,  vice-president  and 
chairman  of  the  board  of  Foote,  Cone 
&  Beldlng,  is  conferring  with  Chicago 
and  New  York  agency  executives.  He 
returns  to  Hollywood  in  June. 

DON  M.  BANGS,  formerly  with  Blow 
Co.,  San  Francisco,  and  at  one  time  head 
of  his  own  Los  Angeles  agency,  has 
joined  BBDO  Los  Angeles. 
J.  WALTER  THOMPSON  Co.  office  In 
Buenos  Aires  reports  that  it  currently 
Is  producing  50  radio  programs  weekly 
for  Standard  Brands,  Northam  Warren, 
RCA,  OIAA  and  various  local  adver- 
tisers. 

G.  B.  GREENE,  former  advertising  man- 
ager of  Lanteen  Medical  Labs.,  Chi- 
cago, has  Joined  Ivan  Hill  Adv.,  Chi- 
cago. 

E.  A.  SCHULENBURG,  vice-president 
and  media  director  of  Gardner  Adv.,  St. 
Louis,  was  honored  at  a  dinner  at  the 
Lennox  Hotel  in  observance  of  his  40th 
anniversary  as  a  member  of  the  organi- 
zation. 

WILLIAM  A.  SCHAUTZ  Inc.,  New  York 
agency  specializing  in  bakery  accounts, 
is  setting  up  a  new  department  for  beer 
and  beverage  accounts  under  direction 
of  MAX  R.  WILEY,  formerly  of  Embos- 
sograf  Co.,  Chicago. 


CHARLES  ULLMAN,  manager  of  the 
Rio  de  Janeiro  office  of  J.  Walter 
Thompson  Co.,  will  visit  the  New  York 
office  in  June. 

EXPORT  ADV.  Assn.,  New  York,  at 
monthly  meeting  May  23  will  hear  dis- 
cussions of  markets  In  Mexico  and  Bra- 
zil. Speakers  wUl  be  BOB  OTTO,  vice- 
president.  Export  Adv.  Agency,  New 
York;  ARTHUR  A.  KRON,  executive 
vice-president,  Gotham  Adv.  Co.,  New 
York;  ARTHUR  F.  CONN  ALLY,  execu- 
tive vice-president,  Dorland  Interna- 
tional, Pettingill  &  Fenton,  New  York, 
and  HENRY  WEBEL,  manager  of  the 
export  division,  G.  M.  Basford  Co.,  New 
York. 

STANLEY  JOSELOFF,  radio  production 
director  of  Blow  Co.,  New  York,  on  May 
13  became  the  father  of  twins— both 
boys. 

CHARLES  E.  ROLFE,  former  assistant 
to  the  president,  new  England  Tele- 
phone Co.,  In  charge  of  advertising, 
has  joined  Albert  Woodley  Co.  as  vice- 
president  In  charge  of  the  agency's 
newly  opened  New  Haven  office,  located 
at  205  Church  St. 

E.  A.  W.  SCHULENBURG,  vice-president 
and  media  director  of  Gardner  Adv., 
St.  Louis,  was  guest  of  honor  at  a  din- 
ner given  by  his  associates  in  observ- 
ance of  his  40th  anniversary  with  the 
agency. 

HAROLD  L.  TUERS,  former  advertising 
manager  of  Richard  Hudnut  Co.,  has 
become  president  of  Blaker  Adv.,  New 
York.  HENRY  BLACKMAN  SELL,  Who 

relinquished  the  presidency  to  devote 
more  time  to  the  food  field,  continues 
as  chairman  of  the  board. 


VISITING  a  Texaco  Star  Theater 
broadcast  while  on  liberty  from 
the  Merchant  Marine,  Jack  Wyatt 
(r),  former  radio  director  of  Buch- 
anan &  Co.,  is  made  welcome  by 
Henry  Souvaine,  producer  of  CBS 
series,  and  Donald  Stewart  (c), 
radio  advertising  director  of  the 
Texas  Oil  Co.,  sponsor. 


Agency  Readjustment 

STOKES  PALMER-DI'NERMAN 
Inc.,  Cincinnati  agency,  has  read- 
justed personnel  with  Edward  V. 
Dinerman,  president,  and  William: 
A.  A.  Castellini,  vice-president. 
Edward  E.  Stokes,  and  Fred  Pal- 
raer  have  resigned  as  president  and 
secretary  -  treasurer,  respectively. 
Staff  members  are  Robert  M. 
Fleming,  production  director;  Wil- 
liam M.  Lettow,  industrial  con- 
sultant and  Albert  C.  Greule,  art|^ 
director. 


PAUL  LAVALLE,  conductor  of  CBS  Stradivari  Orchestra,  is  honored  by; 
Seated  (1  to  r)  Norman  Dahl,  president,  and  Jean  Coxe,  vice-president, 
Prince  Matchabelli,  sponsors;  Lavalle,  John  Mitchell,  radio  production 
director,  Morse  International.  Standing,  Allyn  Marsh,  CBS  asst.  sales 
mgr.;  Margaret  Bickel,  pub.  dir.  for  sponsor;  L,  V.  Talamini,  exec,  v.-p 
sponsor  Chester  Sleybough,  mgr.  radio  dept.  Morse. 


AGENCY  specializing  in  the  Negro 
market  has  been  established  at  1723 
Amsterdam  Ave.,  New  York.  Radio  will 
be  used.  President  is  F.  LINWOOD 
HAILSTOLK,  formerly  of  Capehart  & 
Carey  Adv.,  New  York,  and  producer 
of  "Harlem  Serenade"  on  WMCA  New 
York    in    1940.    Other    principals  are 

ROLAND  GEIGER,  secretary-treasurer, 
formerly  of  Guarantee  Life  Insurance 
Co.,  and  WILLIS  ROLAND,  sales  head, 
former  Negro  representative  of  Schen- 
ley  Distillers  Corp. 

CHARLES  B.  HOFMANN  moves  from 
the  Blow  Co.  to  the  New  York  office  of 
Sherman  &  Marquette  as  head  of  media 
and  research. 

IRENE  BARCLAY  from  CUne  Adv., 
Boise,  Ida.,  to  Ad  Fried  Adv.,  Oakland. 


YMCA  is  offering  $500  for  the  best  15- 
minute  script  promoting  North  Ameri- 
can Interest  in  and  understanding  of 
other  races.  Winning  script  Is  guaran- 
teed production  and  other  scripts  will 
be  bought  at  current  market  prices  if 
acceptable.  Contest  closes  Oct.  1. 


Morals  Down 

GENE  WILLIAMS,  commer- 
cial manager  of  KPRO  Riv- 
erside, Cal.,  is  voting  "yes" 
to  the  question  "Is  the  war 
breaking  down  our  moral 
standards  ?"  The  question 
was  discussed  at  America's 
Town  Hall  Meeting  recently 
in  Los  Angeles  Auditorium, 
which  Williams  attended.  As 
he  was  leaving  his  wallet  was 
stolen.  The  thief  removed  the 
money  it  contained,  dropped 
the  wallet  on  the  floor  where 
a  more  honest  spectator  found 
it  and  mailed  it  back  to  him. 
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cM^^f^  KTSA  SUCCESS  STORY 


celebrating!....^ 

ITS'  9TH  YEAR  ON  THE  AIR  4  ..o«o»";'<> 

KALLISON'S 

Anywhere  in  Texas  within  the  range  a  full  twenty  minutes  every  week-day. 

of  KTSA's  transmitter  every  rancher  This  program  is  the  ONLY  radio  used 

and   farmer   will   tell   you   that   the  by  the  store.    It  is  broadcast  ONLY        4L'<f  ^  REAL 

"Trading  Post"  means  Kallison's  Dept.  over  KTSA.    Yet  Kallison's  say  that  n  y  \  C  E 

Store  and  Kallison's  means  the  "Trad-  it  is  very  conservative  to  estimate  that      X       ^  R  A 

ing  Post".    They'll  tell  you,  too,  that  it  Brings  100,000  people  per  year  into     jt      P  ^ 

the  "Trading  Post"  is  THEIR  program.  fhe  store. 

That  it  advertises  the  things  THEY  Another  actual  success  story  to  prove 
have  for  sale;  finds  the  things  they  how  well  KTSA  reaches  the  audience 
need;  arranges  swaps,  locates  lost  horses  \^  ^as  designed  and  built  to  serve, 
and   cattle,   brings   them   up-to-thc  More  proof  of  its  ability  to  deliver  re- 
minute  information,  is  a  bulletin  board  suits  in  the  "KTSArea".  .  .  a  64  county 
of  the  air  for  farm  and  ranch  meetings  sales  area  including  23.11%  of  Texas'  _ 
and  gatherings.    Yes!  The  "Trading  effective  buying  income;  22.06%  of  .^5^ 
Post"  is  doing  a  real  job.  Texas'  retail  sales;   and   24.3  5%  of 
Starting  with  a  ten  minute  program  Texas'  population, 
nine  years  ago,  Kallison's  have  kept  ths  KTSA  is  ready  to  write  a  success  story 
"Trading  Post"  on  the  air  continuous-  for  you.     Let  us  send  you  specific 
ly,  and,  as  it  has  grown,  have  taken  facts  about  the  job  it  is  doing  for  sales 
more  and  more  time,  until,  today,  it  is  NOW  and  in  the  postwar  era. 


KT 


\ 


SAN  ANTO^NIO 
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BUFFALO'S  GREATEST 
REGIONAL  COVERAGE 


BLUE 

NETWORK 
STATION 
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OWI  PACKET,  WEEK  JUNE  11 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beghming  June  11.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 

STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN  Aff.        Ind.        A«.  Ind.  Live  Trans. 

Seventh  War  Loan   iC  __  __  —  X 

Hold  Prices  Down    X  __  X  X 

Dangerous  Pennies   X 

Car  Conservation    X 

V-MaU    __  X           X           X  X  —  — 

The  Job  Ahead — Japan     X          X          X  X 

See  OWI  Schedule  of  War  Message  164  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 

MiiaimiitiMiiTp 


*  KOOM  * 

1260  KC.  -  1000  WATTS.  FULL  TIME  -  COLUMBIA  AFFILIATE 


POPULATION" 


73,327 


■\Ai(-'/'  OF  TOTAL  STATE 
Its/C  POPULATION 


BUYING  POWER  $90,265 


RETAIL  SALES  "  $40,580 


*  Source:   U.  S.  Bureau  of  Census  and  O.  P.  A. 
*♦  In  thousands  (000  omitted).    Source:    Sales  Management 


(JJ40KC.    loowa..,!      '''V      New  Mexico,  gives  Complete  basic 
coverage  New  Mexico's  second  major  mar- 
ket  at  low  cost.  Affiliated  with  KGGM  and  the  Columbia  Broad- 
casting  system. 


TAYLOR-HOWE-SNOWDEN  RADIO  SALES 


GLORIA  THOMPSON,  formerly  In  tl 
NBC  program  department,  and  CLAUI 
INE  SHANNON,  previously  on  the  pr 
ductlon  staff  of  "Truth  or  Cons 
quences",  NBC  have  joined  Mildred  Pei 
ton  Productions,  New  York.  Firm 
expanding,  having  leased  an  entl 
floor  at  38  E.  57th  St.  in  addition 
present  quarters. 

FREDERICK  ZIV  Co.,  New  York,  pi 
ductlon  firm,  has  acquired  rights 
"Easy  Aces"  for  a  syndicated  packa 
and  plans  to  start  cutting  discs  for 
transcription    series    around  June 
Owned  by  Goodman  Ace  and  his  wl 
program    was    formerly  sponsored 
Anacin  Co.  on  CBS. 

DR.  H.  H.  BUBA,  economist  and  st 
tlstlclan,  associated  with  C.  E.  Hooi 
Inc.,  New  York,  as  consultant,  last  we 
became  a  regular  member  of  the 
ganlzation  as  executive.  He  has  be 
active  In  the  U.  S.  and  Canada  for 
years  in  marketing  and  advertising 
search. 


ROBERTA  DUFTON,  personnel  direct] 
office   manager   and   assistant  to 
president   of   Mutual  during  MILL! 
McCLINTOCK'S    regime   at  MBS: 
recently  research  director  of  Cine  Te 
vision  Studios,  has  been  appointed 
partment    manager   of    Walter  Low 


executive  and  creative  personnel. 

ASSOCIATED  MUSIC  PUBLISHERS 

completed  new  agreements  with  KTi 
WWSW  and  signed  renewals  w! 
KDON  KFEL  KHSL  KICA  KIT  KO: 
KRNR  KTKC  WJEJ  WLOL. 


WALKER  &  MINTON,  Los  Angeles  a 
San  Francisco,  has  been  appointed 
serve  Joseph  Hershey  McGlUvra  II 
clients  on  the  Pacific  Coast. 


Blue  Institutes 

BLUE,   in   cooperation  with 
universities,  will  hold  a  series 
summer  institutes,  presenting  d! 
cussions  on  radio  from  the  list<l 
er's  point-of-view.  Dr.  H.  B.  Su 
mers,  Blue  director  of  public  se:j 
ice,  has  arranged  sessions  for  tV  w 
day  periods  from  July  9-July 
at  Kentucky  U.,  Indiana  U.,  M|" 
nesota  U.  Iowa  State  College,  DejiJi 
ver  U. 


4,955,144 
spindles 
spinning 
VICTORY 

...daily  producing  cott 
cloth  to  wrap  around  tl 
world.  Produced  from  "piclj 
to  bolt"  in  the  16-coun 
WSPA  Primary  Area 


WSPA 


SPARTANBI 
SOUTH  CAR01 

Home  of  Cam 

5000  wans  Day,  1000  wattf  Night 
9$0  kilocydM,  Rep.  by  Hollinobery 
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EXPERIENCES  Of  Army  Air  Forces 
fliers  In  combat  are  dramatized  in 
"AAF  Scrap  Book",  which  replaced 
"First  in  the  Air"  as  the  Friday  unit  of 
the  "Service  Time"  series  broadcast  on 
CBS  Monday  through  Friday  5-5 :30  p.m. 
Capt.  Perry  Laiferty,  former  CBS  staff 
director,  produces  the  new  program 
which  is  written  by  Cpl.  Joe  Qulllan. 
former  staff  writer  for  Kate  Smith. 

WLIB  Actor's  Club 

BROADWAY  theatrical  club  Is  the  fic- 
tional setting  for  "The  Actor's  Club", 
five-weekly  program  on  WLIB  New 
York.  Well-known  stars  are  heard  via 
recording  In  brief  performances,  with 
live  continuity  handled  by  an  m.c.  Each 
act  ties  in  with  news  about  stage, 
screen  and  radio  stars  in  New  York. 


Legion  on  WJJD 

.PUBLIC  SERVICE  series  "This  Is  OUr 
Duty",  in  cooperation  with  American 
Legion,  has  started  on  WJJD  Chicago. 
Quarter-hour    show    broadcast  Friday 

.dramatizes  work  of  American  Legion  in 
behalf  of  veterans  of  World  War  II  and 

:  their  families,  with  special  presentation 
Df  provisions  of  the  G.I.  Bill  of  Rights. 

Blue  Veteran  Series 

'the  blue  takes  up  the  problem  of 
I'eteran     rehabilitation     In  "Reunion 

'  O.S.A.",  weekly  half  -  hour  program 
starting  May  21  In  cooperation  with 
Sollywood  Writers'  Mobilization.  For- 
nat  will  combine  dramatizations  with 
;alks. 

Charm  Program 

TIPS  on  all  phases  of  how  to  be  charm- 
ing composes  format  of  "Charm  School" 
itarted  May  14  on  WGN  Chicago.  Lls- 
ieners  are  given  a  calendar  on  which 
;ach  day's  course  of  instruction  is  out- 
Ined  for  following  at  home. 

Drama  Review 

irOHN  CHAPMAN,  drama  critic,  New 
fork  Dally  News,  is  featured  in  a  new 
Sunday  night  video  series  "Broadway 
-t  8:40",  on  WABD  New  York.  First 
elecast.  May  20,  had  stars  of  "Anna 

-  jucasta"  as  guests. 

Public  Service  Period 

■'l-EN-MINUTE  period  7:30  p.m.  Monday 

K-hrough  Saturday  has  been  designated 
ly  WTAR  Norfolk,  Va.,  exclusively  for 
-lublic  service  programs  and  announce- 

]  aents  of  local  interest.  Time  was  chosen 
-0    insure    greatest    possible  listening 

i(judlence. 

Labor  Law  Series 

-ITEW  YORK  State  Dept.  of  Labor  Is 
resenting  a  series  "Your  Labor  Laws 
1  Action",  featuring  reports  by  divi- 
lon  heads,  on  WNYC  New  York,  each 
'hursday. 


Political  Forum 

WKAT  Miami  has  introduced  a  half- 
hour  political  round-table  public  forum 
with  John  I.  Prosser,  station  manager, 
as  mediator.  Citizens  question  council- 
men-elect  about  current  civic  problems. 

Tele-Travelogue 
BURTOM  HOLMES,  travel  lecturer,  has 
started  a  series  of  five  Sunday  telecasts 
on  WNBT,  NBC  television  station  In 
New  York. 


Daly  Double' 

WBRY  Waterbury,  Conn.,  has  a  "Daly 
Double"  of  interest  to  news  listeners 
rather  than  racing  fans.  John  Charles. 
Daly,  CBS  news  editor,  presents  inter- 
national news  at  11  p.m.  and  at  11:10 
John  J.  Daly,  city  editor  of  the  Water- 
bury  Republican,  gives  local  news. 

Transcribed  Prayers 

KCMO  Kansas  City  now  begins  sched- 
ule each  day  with  a  transcribed  prayer 
by  one  of  the  local  ministers,  priests 
or  rabbis,  with  another  prayer  at  the 
sign-off.  Plan  is  to  be  followed  every 
day  until  V-J  Day. 

High  School  Series 

TO  PROMOTE  summer  war  work  by 
teachers  and  students  of  local  high 
schools,  KOIL  Omaha  has  started  week- 
ly quarter-hour  "Youth  Views  the 
News".  Program  considers  problems  of 
high  school  students. 


19.55^ 


Results  shown  include  every  day 
of  the  week,  all  hours  .  .  .  defi- 
nite proof  that  Peoriarea  cannot 
be  adequately  covered  without 
WMBD. 

Peoriarea  .  .  .  over  600,000  popu- 
lation .  .  .  prosperous  now  and  in 
postwar. 


12.4* 


2.6% 

□ 


2.0* 


WMBD 


A  B  C  D 

50,000  W.  Chicago  Stations 


All  Other 
Stations 


COLUMBIA 
NETWORK 


BUFFALO'S 
ONLY 

50,000 
WATT 

STATION 

DAY  ond  NIGHT 


For  further  details,  write 
to  FREE  &  PETERS, 
or  WMBD,  Peoria 


ROADCASTING    •    Broadcast  Advertising 


BUFFALO 
BROADCASTING 
CORPORATION 

RAND  BUILDING,  BUFFALO,  NEW  YORK 

Nolionol  Repreientotive:  FREE  &  PETERS,  INC. 


May  21,  1945    •    Page  53 


WHERE  TIME  IS  MONEY,  Air  Express  is  the  economi- 
cal way  to  ship !  Where  Time  is  priceless.  Air 
Express  is  the  only  way! 

3-MllES-A-MINUTE!  That's  the  speed  of  Air  Express 
between  hundreds  of  U.  S.  cities  and  to  many 
foreign  countries.  Shipments  to  23,000  off-air- 
line points  are  handled  through  rapid  air-rail 
schedules. 

SPECIAL  PICK-UP  AND  DELIVERY!  In  all  U.S.  cities 
and  principal  towns  a  special  expressman  picks 
up  your  shipment  at  plant  or  office  and  speeds  it  to 
the  airport.  At  its  destination,  the  package  is 
rushed  from  airport  directly  to  you  (or  to  con- 
signee) at  no  extra  charge. 

LOW  COST!  25  lbs.,  for  example,  travels  more  than 
500  miles  for  only  84.38,  over  1,000  miles  for 
S8.75.  Air  Express  charges  today  are  actually  less 
than  before  the  war. 

MORE  PLANES  are  being  put  into  Airline  service, 
which  means  more  space  is  available  for  all 
important  types  of  traffic. 

WRITE  TODAY  for  "Quizzical  Quizz,"  a  booklet 
packed  with  facts  that  will  help  you  solve  many 
a  shipping  problem.  Railway  Express  Agency,  Air 
Express  Division,  230  Park  Avenue.  New  York  17. 
Or  ask  for  it  at  any  Airline  or  Express  office. 


Phonc  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
R*preien>ing  the  AIRLINES  of  the  United  Statet 


G.  C.  GLENN,  former  engineer  of  KPSD 
San  Diego,  Cal.,  and  W.  C.  KIPPEL, 
formerly  of  WNYC  WHN  New  York, 
have  been  added  to  NBC  Radio  Record- 
ing Division,  Hollywood  staff,  as  stu- 
dio-field engineers. 

CLAYTON  LEE  Is  new  member  of  the 
WORD  Spartanburg,  S.  C,  engineering 
staff. 

KEITH  HOPKINS,  member  of  the  tech- 
nical staff  of  KDYL  Salt  Lake  City,  is 
the  father  of  a  boy. 
REISSUE  of  microphone  models  not 
used  since  start  of  the  war  has  been 
announced  by  Universal  Microphone 
Co.,  Inglewood,  Cal.  Internally  rede- 
signed, the  204-TA  dynamic  handl-mlke 
will  be  marketed  In  both  carbon  and 
dynamic  types. 

RAYMOND  VENENOUR,  formerly  with 
WGIL  Galesburg,  111.,  Is  now  technician 
with  WBBM  Chicago. 
INSTITUTE  of  Radio  Engineers,  New 
York,  received  Its  first  corporate  build- 
ing fund  gift  from  Dr.  Victor  J.  An- 
drew, president,  the  Andrew  Co.,  Chi- 
cago. The  amount  was  $1,000.  More 
than  $200,000  has  been  subscribed. 
ED  FROESCHLE,  released  from  the 
Army,  has  joined  the  engineering  staff 
of  KEX  Portland,  Ore. 
DONALD  DENEUF,  assistant  manager, 
communications  division,  Raytheon 
Mfg.  Co.,  spoke  on  his  company's  ex- 
periments, present  and  projected,  for 
microwave  relays  for  television  and 
other  services  May  16  at  the  monthly 
luncheon  meeting  of  the  Television 
Press  Club  of  New  York  at  the  Hotel 
Sheraton,  New  York. 
EDWARD  J.  CONTENT,  assistant  chief 
engineer  of  WOR  New  York,  will  serve 
as  chairman  of  the  winter  technical 
meeting  of  the  Institute  of  Radio  En- 
gineers to  be  held  in  January  1946. 


NATIONAL  Assoc.  Of  Chiropodists,  ask- 
ing radio  to  help  arouse  the  public  to 
the  importance  of  proper  foot  care.  Is 
sending  a  sample  script  to  leading  com- 
edy teams  showing  how  Fred  Allen  once 
publicized  foot  care  on  one  of  his  pro- 
grams. 


Any 

t®wnisa 
sp«t 
t#wii 
tonight 


BUSINESS  VP  31% 
IN  PHILCO  REPORT 

PHI'LCO  Corp.'s  war  production 
sales  for  1944  amounted  to  $152,- 
953,250,  representing  an  increase 
of  31%  over  last  year,  according 
to  the  annual  report.  Net  income 
was  $3,938,455  or  $2.87  per  share 
after  taxes. 

"By  far  the  major  part  of  Philco 
research  and  engineering  work  has 
been  in  the  field  of  radar  and  the 
ultra-high  frequencies  and  micro- 
waves," for  the  Army  and  Navy, 
the  report  states.  "Looking  to  the 
postwar  years,  it  is  keeping  Philco 
in  the  forefront  of  the  newest  tech- 
nical development  in  radio,  radar 
and  television  and  will  undoubtedly 
lead  to  many  new  peacetime  appli- 
cations." 

Referring  to  the  new  Philco  tele- 
vision link  between  Washington 
and  Philadelphia,  the  report  says 
that  it  "may  later  lead  to  television 
networks  across  the  United  States." 
The  report  says  Philco  is  planning 
to  broaden  its  postwar  distribution. 


War  Contracts 

REVISION  of  the  Joint  Termina 
tion  Regulation  involving  Army 
and  Navy  contracts  became  effec 
tive  May  20.  Included  in  a  sched- 
ule of  contractors  assigned  under 
the  Consolidated  Termination  Pro- 
gram of  April  1  are:  Aireon  Mfg. 
Corp.,  Kansas  City;  Bendix  Avia- 
tion Corp.,  radio  division,  Balti- 
more; Fed.  Telep.  &  Radio  Corp. 
Newark;  General  Electric  Co, 
Schenectady;  Philco  Radio  Corp., 
Philadelphia;  RCA  Victor  Divi- 
sion, Camden. 


John  B.  Harlow 

JOHN  B.  HARLOW,  61,  contract 
license  manager.  Electrical  Re- 
search Products  Division,  Western 
Electric  Co.,  New  York,  died  May 
15  at  his  home  in  Montclair,  N.  J. 
Joining  the  company  in  1910 
a  member  of  the  engineering  de- 
partment, Mr.  Harlow  served  suc- 
cessively as  telephone  sales 
gineer,  commercial  engineer  and 
development  engineer,  Electrical 
Research  Products,  before  as- 
suming his  recent  post.  His  widow 
and  two  sons  survive. 


JOH 


4LAIR 
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REPRESENTING  LEADING  RADIO  STATIONS       TWIN  FALLS  '  IDAHO  (l 


&  COMPANY 
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BUT—WIBG  really  "Plays  Ball"  all  year 
'round,  in  more  ways  than  one.  As  Philadelphia's 
"sports -minded"  station,  WIBG  broadcasts  not 
only  big-league  baseball,  but  also  play-by-play 
collegiate  and  professional  football,  collegiate, 
professional  and  scholastic  basketball  and  fop- 
flight  sports  news  every  day  of  the  year, 

WIBG  plays  ball  with  advertisers,  too — 
giving  them  the  kind  of  cooperation  and  program 
service  that  spells  successful  campaigns.  That's 
why  Philadelphia's  Most  Powerful  Independ- 
ent Station  is  also  Philadelphia's  Best 
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CHINESE  laundries  throughout  the 
New  York  metropolitan  area  are 
distributing  more  than  150.000 
shirtbands  with  photos  of  Red  Barber. 
Bert  Lee  and  Ward  Wilson  and  messages 
announcing  that  WHN  New  York  for 
the  fourth  consecutive  year  Is  exclu- 
sively broadcasting  the  Brooklyn  Dodgers 
home  and  away  ball  games.  Car  cards 
on  more  than  800  Fifth  Ave.  buses  also 
promote  the  baseball  broadcasts,  also 
advertised  by  small  postmark  cartoons 
on  each  letter  (totaling  more  than 
70.000  a  month)  put  through  the  mail- 
ing meter  machine  of  Loew's  Inc..  M- 
G-M  and  WHN.  Triple  promotion  was 
planned  and  prepared  by  Bob  Anthony, 
WHN   promotion  director. 

Contributions  Party 

LISTENERS  who  have  contributed  Jokes 
topping  the  1,000  mark  on  the  Palm- 
oUve  Shavemeter  on  "Can  You  Top 
This?"  will  be  entertained  May  26  at 
dinner  In  the  grand  ballroom  of  the 
Plaza  Hotel,  New  York,  will  receive  en- 
graved certificates  proclaiming  them 
members  of  the  "1.000  Club",  and  will 
witness  the  broadcast  of  the  program 
(Saturday  9:30-10  p.m.)  in  the  NBC 
studio.  Program's  gag-masters  —  Harry 
Hershfleld,  "Senator"  Ford  and  Joe 
Laurie  Jr.— will  act  as  hosts  at  the  din- 
ner. Program  is  sponsored  by  Colgate- 
Palmollve-Peet  Co..  Jersey  City.  Agency 
Is  Ted  Bates  Inc.,  New  York. 

WJOB  Promotion 

WJOB  Hammond,  Ind..  Is  distributing  a 
promotion  piece  featuring  "Rockln  'N 
Rhythm".  Wednesday-Saturday  program 
which  celebrated  its  twelfth  birthday 
May  19,  and  a  new  Sunday  morning 
Inspirational  hour. 

Store  News  Service 

MEIER  &  FRANK  Co.,  Portland  depart- 
ment store,  has  started  hourly  news 
bulletins  In  Its  lunchroom  originating 
from  store's  news  window  and  using 
copy  prepared  by  KGW  Portland. 

WOOF  'Who's  Who' 

WCOP  Boston  has  Issued  another  di- 
rect mall  piece  titled  "Who's  Who  in 
Boston",  promoting  "People  You  Should 
Know"  show  conducted  by  Virginia 
Dwyer. 


J.  N.  Adam  Promotion 

J  N.  ADAM  &  Co.,  Buffalo  department 
store,  has  conducted  an  extensive  pro- 
motion campaign  In  connection  with 
the  Time  and  Life  "Let's  Learn  Span- 
ish" series  it  Is  presenting  three-week- 
ly on  WBNY  Buffalo  as  part  of  an  in- 
stitutional campaign.  Preceded  by  sev- 
eral weeks  of  teaser  and  straight  an- 
nouncements, newspaper  and  car-card 
ads,  statement  Inserts  and  letters  to 
clubs  and  business  groups,  promotion 
Included  store  displays  and  exhibits  of 
cultural,  historical  and  commercial  ma- 
terial. Companies  and  groups  with 
Latin  American  interests  sent  repre- 
sentatives to  serve  as  guides  and  lec- 
turers. In  addition  schools,  libraries, 
YWCA  and  similar  organizations  have 
formed  listening  classes  which  offer 
further  instruction  after  programs. 
Some  J.  N.  Adam  departments  have 
taken  the  theme  to  help  merchandise 
South  American  products  and  styles. 

Washington  and  WOL 

"WASHINGTON  Is  Here  to  Stay"  says 
WOL  Washington  in  an  illustrated 
booklet  designed  to  sell  Washington  as 
a  stable  market.  Pointing  out  the  city 
as  a  world  capital,  booklet  states  "When 
you  tell  Washington,  you  tell  the 
world  "  and  presents  figures  on  how 
the  city  has  grown,  businesses,  housing, 
cost  of  living  and  radio  sets  in  use. 

KCKN  Objective 

KCKN  Kansas  City  has  issued  a  mall 
piece  to  show  that  its  "one  and  only" 
object  is  the  Greater  Kansas  City  mar- 
ket and  It  doesn't  expend  any  of  its 
effort  on  the  thinly-populated  sur- 
rounding area. 


14,400 

GROCERY  STORES 


.  .  .  Where  the  cash  registers  ring  up  over  $324,171,000  in  iust 
one  year.  That's  the  picture  of  the  grocery  business  in  the  WGY 
COMMUNITY*-  created  as  it  is  by  WGY  in  central  and  eaVtJrl 
New  York  and  western  New  England  where  1  045  717  radio 
families  keep  their  sets  tuned  to  WGY  more  than  to  any  other 
station  in  the  area.  ^  ^"^"^ 

And  WGY  is  the  ONLY  medium  you  can  use  to  combine  tv,;» 
valuable  market  into  ONE  coverage  area.  combine  this 

•WGY's  primary  and  secondary  areas  contain  18  cities  of  ovr 
25,000  population;  39  cuies  of  over  10,000  and  40  incorporated 
towns  and  villages  of  over  5000  population.  i^waicu 

WGY 

Schenectady,  N.  Y. 
50,000  wotts  —  23  years  of  service — NBC 
Represented  Nationally  by  NBC  Spot  Soles 

GENERAL  &  ELECTRIC 


KWK  Promotes  V-J  Day 

KWK  has  kept  downtown  St.  Louis 
abreast  of  the  war  with  a  54  by  30  foot 
map  at  Grand  and  Olive  streets.  The 
map  was  changed  almost  daUy  to  show 
progress  of  the  Allied  armies.  Within 
a  few  hours  after  the  V-E  Day  flash 
sign  painters  had  painted  out  the  map 
and  letered  in:  "On  to  Tokyo;  No  Time 
Out  Between  Halves."  News  photog- 
raphers picturing  the  end  of  the  brown- 
out snapped  the  sign  in  a  picture  of 
the  lighted  downtown  section  which 
appeared  on  front  page  center  of  the 
May  9  St.  Louis  Globe  Democrat.  Odd 
feature  of  picture  was  that  KWK  ap- 
peared in  left  foreground  with  the  St. 
Louis  and  Missouri  theaters  appearing 
in  that  order  in  the  immediate  back- 
ground so  that  combination  made  signs 
read:  "KWK,  St.  Louis,  Missouri". 

CBS  Boosts  West 

CBS  has  issued  a  book,  "Pacific  Pano- 
rama" analyzing  dimensions  and  po- 
tentialities of  the  Far  West  and  the 
part  played  by  the  Columbia  Pacific 
Network.  Radio  is  promoted  as  major 
methods  of  reaching  new  marjcets  effici- 
ently and  effectively.  Spiral-bound 
booklet  is  well  illustrated. 

Promotion  Folder 

WFBL  Syracuse  has  issued  a  promotion 
piece  on  its  "R.F.D.  Program"  featur 
ing  pictures  of  past  activities  and  re^ 
minding  advertisers  "You'll  hit  pay 
dirt  with  WBFL's  R.F.D.  Program' 


PEARL  BENNETT  BROXAM,  program 
director  of  the  U.  of  Iowa  station. 
WSUI  Iowa  City,  for  11  years  has  been 
named  WMT  Cedar  Rapids  public  serv 
ice  director. 

RALPH  NEIMS,  member  of  KWTO 
Springfield,  Mo.,  since  inception  in 
1935,  has  been  named  promotion  man 
ager. 

PAT  KOCHMAN,  from  WGAR  Cleve 
land,  to  the  sales  promotion  and  pub 
licity  department  of  KQW  San  Fran 
Cisco. 

NAT  MARKS,  formerly  with  the  Green 
wlch  Times,  has  joined  the  NBC  press 
department  as  copy  writer. 

ED  BARNES,  formerly  on  the  stafiE  of 
PM.  New  York  newspaper,  has  Ibined 
the  Blue  publicity  department. 


MUTUAL  last  week  released  to  stations 
and   newspapers  the  first  issue  of 
weekly    illustrated    clip    sheet  "M. 
Flash   Feature    Service."   Material  1 
eludes  a  cartoon,  a  "Quickie  Quiz"  bs 
Sportscaster  Don  Dunphy,  a  reprint  ol 
MBS  dally  "Minute  of  Prayer",  a  genera' 
gossip  column  on  New  York,  and  "Crimf 
Clues",  a  mystery  feature. 
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1945 


Another  year  of  turning 


V 


This  year  again  the  plans  of  more  than  four  hundred  alert  radio 
stations  will  include  the  use  of  ASCAP  Radio  Programs.  And  this 
year  again,  ASCAP  has  enlarged  the  scope  of  these  scripts  to  meet  a 
definite  need  with  a  definite,  well  planned,  well  written,  salable 
product. 

Your  own  Program  men  helped  us  plan 

With  more  than  three  years  of  correspondence  and  personal  contact 
with  program  and  sales  managers  throughout  America,  we  have 
made  constant  improvement  in  every  phase  of  our  scripts  . . .  and  have 
been  rewarded  by  seeing  more  and  more  of  the  programs  sold 
commercially. 

Vree  to  any  ASCAP-licensed  station 

The  programs  described  in  succeeding  pages  have  been  created  by 
ASCAP  as  a  service  by  the  composers  and  writers  of  music  to  the  users 
of  music.  They  have  earned,  in  many  cases,  much  more  station  income 
than  the  station's  entire  music  costs.  Any  ASCAP-licensed  broadcaster, 
upon  request,  will  receive  these  scripts  without  cost. 


30  Rockefeller  Plaza  •  New  York  20,  N.  - 


AMERICAN  PAGEANT  is  a  thrilling,  human  series  of  fifteen- 
minute  programs,  three  times  weekly. 

These  scripts  —  in  story  and  song  —  highlight  interesting  phases  of 
American  life. 

AMERICAN  PAGEANT  is  planned  and  executed  with  superb 
showmanship,  which  makes  it  a  welcome  addition  to  any  broad- 
casting schedule.  Any  ASCAP-licensed  station  may  receive  it  through- 
out the  year  without  cost. 


a  program  of  the  music  of  America, 
in  terms  of  the  Americans  who 
made  it  and  played  it 


MY  COUNTRY  SINGS  presents  the  "behind-the-scenes"  story  of 
our  American  music  and  the  men  and  women  who  created  it. 
Beautiful,  human  incidents  and  beautiful,  familiar  music.  Certainly 
a  formula  for  listener  enjoyment! 

MY  COUNTRY  SINGS  is  planned  as  a  quarter  hour,  three  times  a 
week  show,  but  is  thoroughly  adaptable  to  longer  presentation.  This 
series  should  create  an  enviable  sales-record  during  1945  and  become 
an  established  feature  on  hundreds  of  stations. 

Written  by  top-flight  continuity  people,  planned,  musically,  by  expe- 
rienced showmen,  MY  COUNTRY  SINGS  is  a  clean-cut,  big-time 
radio  show  your  station  and  your  sponsor  can  present  with  pride 
and  confidence. 

MY  COUNTRY  SINGS  is  available  to  any  ASCAP-licensed  station 
without  cost. 


SO    ttOCKIPILLIR    PLAXA,   NIW    YORIC    aH,  N 


^  Of  which  WHBQ  of  Mem- 

phis says  . . .  "We  have  been  able  to 
sell,  without  exception,  each  individual  pro- 
gram!" Here  are  fifty-three  program  department 
headaches  cured.  Fifty-three  tough  research  and 
writing  jobs  all  wrapped  up  and  ready  to  sell. 


JANUARY 

*  DATE 

New  Year's  Day   1 

Alexander  Hamilton  11 

Edgar  Allen  Poe   19 

Franklin  D.  Roosevelt     .  30 

FEBRUARY 

Boy  Scout  Week  8-l4 

Abraham  Lincoln  12 

Valentine's  Day  l4 

First  Sunday  in  Lent  18 

George  Washington  22 


JULY 

DATE 

Independence  Day  4 

St.  Christopher  25 

Postal  System  26 


AUGUST 


U.  S.  Coast  Guard                              ....  4 

National  Aviation   19 

Red  Cross     22 

Women's  Suffrage  .                           ....  26 


MARCH 

Farm  Day  * .  8 

Girl  Scout  Week  11-17 

St.  Patrick's  Day   17 

Hobby  Week   19-24 

Spring  Begins   20 

Good  Fridav   30 

APRIL 

Easter  Sunday   1 

Washington  lrvin.<;    3 

Army  Day    6 

Thomas  Jefferson   13 

Pan-American  Day   14 


SEPTEMBER 

Labor  Day   3 

School  Begins   lo 

Star  Spangled  Banner                                 .    .  13 

Autumn  Begins  '    .  23 


OCTOBER 

James  Whitcomb  Riley   7 

Columbus  Day   .12 

Navy  Day   27 


MAY 

National  Music  Week   6-13 

National  Hospital  Day   12 

Mother's  Day   13 

1  Am  An  American  Day   20 

Ralph  Waldo  Emerson   25 

Memorial  Day   30 


JUNE 


Confederate  Memorial  Day   3 

Flag  Day   i4 

Father's  Day   17 

Summer  Begins   21 


NOVEMBER 


U.  S.  Marine 


Armistice  Day   .....  II 

Thanksgiving  Day  '        '  2'' 

Mark  Twain 


DECEMBER 


Pearl  Harbor   y 

Winter  Begins  '    '    '    '  22 

Christmas  .... 
New  Year's  Eve  .  . 


Any  ASCAP- licensee/  station  may  receive  these  programs  throughout  the  year,  without  cost 

ASCAP  RADIO  PROGRAMS 
30  Rockefeller  Plaza  •  New  York  20,  N.Y. 
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New  NAB  Presidential  Group 

{Continued  from  page  13) 

will  be  mailed 


the  acceptance  of  the  presidency 
by  Mr.  Ryan. 

The  board,  following  Mr.  Shaf- 
to's  report  on  behalf  of  his  com- 
mittee, last  Thursday  sent  this 
telegram  to  Traveler's  President 
Zacher : 

The  Board  of  Directors  of  the  NAB, 
representing  665  radio  broadcasting 
stations  of  the  United  States,  has 
unanimously  and  enthusiastically  called 
upon  Paul  W.  Morency  to  serve  this 
industry  as  its  president  for  the  period 
July  1,  1945,  to  June  30,  1946.  It  is  with 
a  keen  appreciation  of  the  contribution 
already  made  by  Travelers  Insurance 
Co.  and  your  share  and  interest  in  the 
future  of  this  industry  that  our  Asso- 
ciation requests  your  grant  of  a  one- 
year  leave  of  absence  in  order  that 
Paul  Morency  may  respond  to  this  draft 
of  his  services  and  the  recognition  of 
his  outstanding  ability.  WTIC  shares 
with  all  other  stations  the  need  for  his 
services  as  president  of  NAB  and  this 
Association  promises  his  release  on  July 
1,  1946.  Your  favorable  reply  by  tele- 
phone to  us  at  the  Board  of  Directors 
room  in  Radio  Station  WOW  Omaha, 
phone  Webster  3400  will  be  appreciated. 

The  telegram  bore  the  signatures 
of  all  of  the  members  of  the  board 
present  at  the  session.  Absentees 
were  F.  M.  Russell,  NBC  Wash- 
ington vice-president;  Don  S.  Elias, 
WWNC  Asheville,  both  of  whom 
are  recuperating  from  illness;  Wil- 
liam B.  Ryan,  KFI  Los  Angeles 
and  Arthur  Westlund,  KRE  Berke- 
ley. 

Mr.  Zacher  subsequently  wired 
the  committee  that  he  regretted 
his  inability  to  grant  the  requested 
leave  of  absence. 

Wartime  Action 

In  its  fast-moving  two-day  ses- 
sion the  board  whipped  through  a 
heavy  wartime  agenda  necessitated 
by  the  first  conventionless  year 
since  the  NAB's  organization  23 
years  ago.  Action  on  such  debated 
questions  as  enlargement  of  the  de- 
partment to  handle  employe-em- 
^ployer  relations  and  clarification 
and  strengthening  of  the  NAB 
Voluntary  Code  of  Ethics  was  de- 
ferred pending  selection  of  the  new 
1  president. 

Approval  by  the  board  of  sub- 
mission to  the  membership  of  a 
pair  of  proposed  amendments  to 
the  by-laws  was  voted  at  the  Wed- 
nesday session.  One  proposed 
amendment  would  qualify  FM  and 
television  stations  for  membership 
on  the  board  in  the  three  director- 
at-large  classifications.  Under  this 
provision  television  and  Class  C 
FM  stations  ould  qualify  in  the 
large-station  category;  Class  B 
FM  stations  would  qualify  in  the 
medium  station  director  category 
and  Class  A  FM  stations  in  the 
small  station  director  group. 

The  second  proposed  amendment 
clarifies  certain  provisions  of  ex- 
isting by-laws  and  would  open  as- 
sociate membership  to  professions 
!  such    as    legal    and  engineering 
1  where  directly  engaged  in  broad- 
j  casting  and  to  applicants  for  CP's 
in  any  station  category. 

A  scale  of  dues  will  be  estab- 
I  lished  by  the  board  upon  member- 
ship approval  of  the  amendment. 
I  Both  amendments  are  to  be  voted 
1  in  connection  with  the  referendum 
I  3n  selection  of  directors-at-large, 


ballots  for  which 
later  this  month. 

A  progress  report  on  the  Broad- 
cast Measurement  Bureau,  now 
boasting  a  subscribed  membership 
of  514  stations,  was  given  the 
board  by  Hugh  M.  Feltis,  president 
of  the  organization  which  would 
give  to  radio  a  counterpart  of  the 
Audit  Bureau  of  Circulation  in  the 
publications  field.  Glen  Banner- 
man,  president  of  the  Canadian 
Assn.  of  Broadcasters,  a  guest  at 
the  meeting,  recounted  the  experi- 
ence of  the  Canadian  organiza- 
tion— Bureau  of  Broadcast  Meas- 
urement— and  commended  the  prog- 
ress which  had  been  made  so  swift- 
ly by  the  American  enterprise. 

In  the  sphere  of  public  opinion 
and  radio  the  board,  following  a 
full  discussion,  suggested  the  pos- 
sibility of  sponsoring  continuing 
surveys  to  ascertain  the  attitudes 
of  the  public  on  particular  types  of 
progi-ams  and  to  keep  its  finger  on 
the  listener  pulse. 

A  project  for  establishment  of 
an  Academy  of  Radio  Arts  and 
Sciences,  which  would  parallel  the 
annual  motion  picture  Oscar 
awards,  will  be  studied  further. 

Harold  Fair,  program  director  of 
WHO  Des  Moines  and  chairman  of 
the  NAB  Program  Managers  Ex- 
ecutive Committee,  outlined  the  im- 
portance of  programming  in  sta- 
tion operations  and  submitted  a 
committee  recommendation  for  cre- 
ation of  a  program  directors  de- 
partment in  the  NAB.  Impressed 
by  Mr.  Fair's  presentation,  the 
Board  asked  detailed  information. 
Directors  present  at  the  two-day 


Omaha  session  were :  Paul  W. 
Morency,  WTIC  Hartford;  Kolin 
Hager,  WGY  Schenectady;  Harry 
R.  Spence,  KXRO  Aberdeen,  Wash.; 
E.  L.  Hayek,  KATE  Albert  Lea, 
Minn.;  Leslie  C.  Johnson,  WHBF 
Rock  Island,  111.;  John  J.  Gillin 
Jr.,  WOW  Omaha;  William  B. 
Way,  KVOO  Tulsa;  Martin  B. 
Campbell,  WFAA  Dallas;  Hugh  B. 
Terry,  KLZ  Denver;  J.  0.  Maland, 
WHO  Des  Moines;  T.  A.  M. 
Craven,  WOL  Washington;  Dr. 
Frank  Stanton,  CBS  New  York; 
Dietrich  Dirks,  KTRI  Sioux  City; 
Campbell  Arnoux,  WTAR  Nor- 
folk; Roy  Thompson,  WFBG  Al- 
toona.  Pa.;  Nathan  Lord,  WAVE 
Louisville;  J.  Leonard  Reinsch, 
WSB  Atlanta;  Frank  King,  WMBR 
Jacksonville;  Fred  Borton,  WQAM 
Miami;  Hoyt  B.  Wooten,  WREC 
Memphis;  John  E.  Fetzer,  WKZO 
Kalamazoo;  President  Ryan  and 
Secretary-Treasurer  C.  E.  Arney 
Jr. 

All  sessions  were  held  in  the 
elaborate  Directors  Room  of  the 
Woodmen  of  the  World  building  in 
which  WOW  is  quartered.  Mr.  Gil- 
lin was  chairman  of  the  local  sta- 
tion arrangements  committee.  Other 
participating  station  executives  in- 
cluded Charles  Burke,  KFAB ;  Gor- 
don Gray,  KOIL-KFOR;  Paul  R. 
Fry,  KBON  and  B.  C.  Corrigon, 
KOWH. 


Thomas  on  Trip 

NBC  correspondent  Lowell  Thomas, 
back  from  Europe,  is  now  on  a 
round-the-world  trip  scheduled  to 
last  about  a  month.  During  his 
absence,  he  will  be  heard  on  his 
regular  Sun  Oil  Co.  news  broad- 
casts when  facilities  are  available. 


Ryan,  Reinsch,  Craven  to  NAB  Board; 
Runoffs  for  Medium  and  Small  Stations 


THREE  new  members  of  the  NAB 
board,  to  take  office  July  1,  were 
elected  on  the  first  ballot  of  the 
referendum  election  necessitated 
this  year  by  the  cancellation  of  the 
annual  membership  meeting,  hav- 
ing polled  a  majority  of  all  votes 
cast. 

NAB  President  J.  Harold  Ryan, 
who  retires  voluntarily  July  1,  and 
J.  Leonard  Reinsch,  managing  di- 
rector of  WSB  WIOD  WHIO,  were 
named  in  the  large-station  classi- 
fication. Mr.  Ryan's  election  was  as 
executive  of  WWVA  Wheeling, 
50,000-watter,  one  of  the  seven 
Fort  Industry  Co.  stations  of  which 
he  is  vice-president.  Comdr.  T.  A. 
M.  Craven,  vice-president  of  Cowles 
Bcstg.  Co.,  was  declared  elected  to 
one  of  the  two  posts  in  the  medium 
station  group.  All  three  are  serving 
on  the  present  board. 

In  reporting  the  results  of  the 
initial  balloting  to  the  board,  C.  E. 
Arney  Jr.,  secretary  -  treasurer, 
pointed  out  that  an  aggregate  of 
almost  600  ballots  out  of  660  eligi- 
ble stations,  were  cast.  This,  he 
said,  is  triple  the  number  usually 
cast  at  conventions  in  the  director- 
at-large  elections. 


Runoff  elections  will  be  held  for 
the  one  remaining  director  for 
medium  stations  and  for  the  two 
small  station  directors.  These  bal- 
lots will  be  mailed  by  Ernst  & 
Ernst,  under  whose  supervision  the 
elections  are  being  conducted,  on 
May  25,  returnable  June  14.  Under 
the  election  procedure  the  three 
candidates  receiving  the  highest 
number  of  ballots  will  contest  for 
the  remaining  position  in  the  medi- 
um class.  These  are  G.  Richard 
Shafto,  WIS  Columbia,  Clarence  T. 
(Swannee)  Hagman,  WTCN  St. 
Paul,  and  Clarence  Leich,  WGBF 
Evansville,  Ind. 

In  the  small-station  class  there 
are  four  candidates  for  the  key  po- 
sitions, having  polled  the  highest 
number  of  votes  among  six  candi- 
dates. These  contestants  are:  Mat- 
thew H.  Bonebrake  KOCY  Okla- 
homa City;  Dietrich  Dirks,  KTRI 
Sioux  City,  la.;  Clair  R.  McCul- 
lough,  WGAL  Lancaster,  Pa.,  and 
Marshall  Pengra,  KRNR  Roseburg, 
Ore.,  or  Frank  King,  WMBR  Jack- 
sonville. Because  of  the  closeness  of 
the  King-Pengra  vote,  no  official 
certification  has  been  made  by 
Ernst  &  Ernst  pending  a  re-check. 


Hepresvntetl  hv 

PEGGY  STONE,  ^eli  York 

GEORGE  ROESLER,  i  hiccifio 

HOMER  GRIFFITH 
COMPANY 

lloUywnixl  «fe  San  hrditcisco 
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PORTER  BLDG. 
KANSAS  CITY,  MO. 


EVEREH  L.  DILLARD 
Griwral  Mannger 

ELIZABETH  WHITEHEAD 
Station  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


Quebec  Province  Plans 
To  Expropriate  Outlets 

QUEBEC  Provincial  Government 
is  planning  to  buy  or  expropriate 
at  least  four  stations  to  be  used 
as  the  basis  for  a  Provincial  net- 
work. According  to  the  Ottawa 
Daily  Le  Droit,  the  stations  to  be 
expropriated  at  the  end  of  the 
present  legislative  session  are 
CKAC  Montreal,  CHRC  Quebec, 
CHLN  Three  Rivers,  CHLT  Sher- 
brooke,  with  CJBR  Rimouski, 
CKCH  Hull  and  CBJ  Chicoutimi 
to  be  taken  over  later.  No  action 
has  been  taken  as  yet  according  to 
a  report  from  Phil  LaLonde  of 
CKAC.  Premier  DuPlessis  has  not 
confirmed  the  list  of  stations. 


KRKO  Transfer 

ACQUISITION  of  control  of 
Everett  Broadcasting  Co.,  licensee 
of  KRKO  Everett,  Wash.,  by  Wil- 
liam B.  Taft  and  Archie  G.  Taft  is 
requested  in  an  application  filed 
with  the  FCC  last  week.  Lee  E. 
Mudgett,  357c  owner,  sells  his  inter- 
est to  William  R.  Taft,  president 
and  general  manager,  for  $1,500 
cash  and  other  considerations.  Mr. 
Mudgett,  now  in  radio  service  with 
the  Government,  no  longer  is  able  to 
devote  time  to  station,  according 
to  application.  Other  interest  is 
held  by  Archie  Taft,  30%,  and 
Fred  A.  Clanton,  357o. 


LOOKING  TOWARD  intensified 
selling  to  come  with  the  elimina- 
tion of  wartime  restrictions,  the 
NAB  Board  of  Directors  meeting 
in  Omaha  last  Wednesday  and 
Thursday,  gave  its  blessing  to  a 
series  of  studies  and  explorations 
proposed  by  its  Sales  Managers 
Executive  Committee  covering  vir- 
tually the  entire  business  front. 

Lewis  H.  Avery,  Director  of 
Broadcast  Advertising,  who  has 
coordinated  the  committee's  opera- 
tions, presented  progress  reports 
to  the  Board  covering  the  clinical 
test  of  retail  radio  advertising  con- 
ducted by  Joske's  of  Texas,  San 
Antonio  department  store;  a  pro- 
posed revised  draft  of  the  NAB- 
AAAA  standard  contract  form  for 
spot  broadcasting,  and  a  detailed 
report  on  the  proposed  standard- 
ization of  rate-card  format  for 
stations. 

Sales  Problems  Study 
The  reports  followed  a  meeting 
of  the  Sales  Managers  Commit- 
tee in  San  Antonio  May  8-10. 
That  meeting  was  presided  over  by 
Arthur  Hull  Hayes,  WABC-CBS 
New  York,  chairman. 

Following  the  board  presenta- 
tion, it  was  announced  that  Mr. 
Hayes  would  name  subcommittees 
to  study  the  establishment  of  an 


I  CAN  ALWAYS  GET  MY  FAVORITE  BRAND  OF 
ENTERTAINMENT  ON  W-J-W 

Yes,  every  day,  more  and  more  people  are  making  WJW 
entertainment  their  favorite  brand.  A  skillful  blend  of 
sales-building  local  shows  and  the  best  ABC  (Blue)  Net- 
work programs  has  helped  WJW  make  more  consistent 
gains  than  any  other  Cleveland  station,  morning,  after- 
noon and  evening!  This  right  combination  for  listeners 
makes  WJW  the  Cleveland-area's  fastest  growing  station. 


advertising  agency  recognition  au- 
thority; the  implication  of  complete 
disclosure  of  audience  measure- 
ment information;  the  practice  of 
selling  blocks  of  time  for  resale  to 
individual  advertisers. 

The  San  Antonio  meeting  also 
recommended  that  the  Board  be 
asked  to  appoint  primarily  from 
the  membership  of  the  NAB  Code 
Committee,  a  group  which  would 
study  the  proposal  of  the  Proprie- 
tary Assn.  of  America  for  an  intra- 
industry  committee  to  review  pro- 
prietary copy. 

Present  at  the  San  Antonio 
sions  were  Dietrich  Dirks^  KTRI 
Sioux  City,  chairman  of  the  Board 
subcommittee  for  liaison  with  the 
Sales  Managers  Executive  Com- 
mittee and  Paul  W.  Morency,  WTIC 
Hartford;  special  guest  chairman 
Hayes;  Mr.  Avery;  Sam  H.  Ben- 
nett, KMBC  Kansas  City;  William 
Doerr  Jr.,  WEBR  Buffalo;  Walter 
Johnson,  WTIC  Hartford;  Stanton 
P.  Kettler,  WMMN  Fairmont;  Ben 
Laird,  WOSH  Oshkosh;  James  V. 
McConnell,  NBC  New  York;  John 
M.  Outler  Jr.,  WSB  Atlanta;  Frank 
V.  Webb,  WGL  Fort  Wayne. 

Members  of  existing  subcommit- 
tees present  were  Howard  Meighan, 
CBS  New  York  and  K.  K.  Hacka- 
tborn,  WHK  Cleveland.  Associate 
members  of  the  Sales  Managers 
Executive  Committee:  Charles  Dil- 
cher,  John  Blair  &  Co.,  Chicago; 
Henry  I.  Chrlstal,  Edward  Petry 
&  Co.,  New  York;  J.  W.  Knodel 
Free  &  Peters,  Chicago. 


Ward  Expands 

WARD  BAKING  Co.,  New  York 
for  Tip-Top  bread,  is  running 
transcribed  quarter-hour  dramatic 
serial,  Tennessee  Jed,  on  18  stations 
and  will  start  the  program 
KQV  Pittsburgh  June  18.  Stations 
now  used  are:  WOR  WFBI 
WMBR  WFOY  WBRC  WNAC 
WEAN  WHK  KWK  WFBR  WG> 
WHKK  WBNS  WNAB  WH01 
WDRC  WELI  WKIP.  J.  Walte: 
Thompson  Co.,  New  York,  is  agency 


FOUR  TOP 
MARKETS! 

Central  Kentucky 

I  WLAP^e.xt»gtoii,  Ky. 

Amarillo 

KFDA 

AuiariUo,  Text 

TheTri-State 

I  HVlTII  Huntington,  W.  Vi 

Knoxville 

I  W  B  I  R  Knoxville,  Tenn. 
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BROADCASTING    •    Broadcast  Advertism 


Some  day  you'll  see  the  multiplexing  of  FM  and 
Finch  F  acsimile ...  five-column  newspapers  and 
audio  programs  sent  simultaneously  by  radio  over 
one  channel  to  mass  circulation  homes! 

Over-eagerness  for  postwar  products  can  lead  to  costly  errors.  It  is  altogether  prob- 
able that  so  long  as  American  armed  forces  need  equipment  and  sunplies,  some  of  the 
leading,  ablest,  most  essential  manufacturers  will  devote  their  facilities  to  war  rather 
than  civilian  requirements.  Buying  too  soon  may  be  a  capital  blunder.  In  matters 
of  facsimile  communication,  we  remind  our  friends  that  strong  Finch  patents  cover 
nearly  every  phase  of  the  facsimile  field.  Wait  and  see! 


(nch  Telecommunications,  Inc.,  Possaic,  N.  J. 


i^h  facsimile 

New  York  Office:  10  East  40th  Street,  New  York  16,  N.  Y. 


PtTTSSURGH- 

all  wrapped  up  for  you— 

WE  DSUVSR! 


ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 


850 4»e  ((eu/i  Hadu^Viae 


5000  WATTS 

DAY  AND  NIGHT 


FCC  Statement 

{Continued  from  page  17) 

mission's  rules  and  standards.  Of 
course,  any  allocations  made  by  the 
Commission  are  subject  to  being 
changed  to  conform  to  the  provisions 
of  international  agreements. 

The  Commission's  report  was  made  In 
the  form  of  an  allocation  table,  the 
full  text  of  which  is  attached.  This 
table  will  ultimately  be  included  as 
Section  1,  of  Part  I  of  the  Commission's 
report  on  allocations  above  25  mega- 
cycles, which  will  be  released  in  the 
near  future  and  which  will  give  In  de- 
tail the  reasons  for  the  Commission's 
decision.  Since  this  report  is  lengthy 
and  contains  information  which  must 
be  checked  for  security  reasons  prior  to 
release,  some  time  will  necessarily 
elapse  before  it  can  be  issued. 

The  Commission  felt  that  it  was  im- 
portant that  Its  final  allocations  be 
known  as  soon  as  possible  and  that 
announcement  of  the  result  should  not 
be  delayed  until  the  text  of  the  report 
is  available.  Moreover,  the  Commission 
decided  that  it  was  extremely  Important 
that  the  tests  with  respect  to  FM  broad- 
casting should  begin  at  once  since  the 
season  of  the  year  is  approaching  dur- 
ing which  sporadic  E  transmissions  are 
expected  to  be  at  their  maximum. 

The  allocation  table  which  was  re- 
leased disclosed  three  principal  changes 
from  the  proposed  report  which  was 
issued  last  January  and  which  was  sub- 
sequently the  subject  of  oral  argument. 

(1)  The  band  in  the  27  mc  region 
available  for  scientific,  industrial  and 
medical  devices,  including  diathermy 
machines,  was  enlarged  in  accordance 
with  the  recommendation  of  the  manu- 
facturers of  diathermy  machines,  from 
the  30  kc  channel  width  assigned  In 
the  proposed  report  to  270  kc.  The  other 
allocations  for  the  scientific,  industrial 
and  medical  devices  were  left  un- 
changed. 

No  Television  Delay 

(2)  Television  has  been  assigned  a 
13th  channel  at  174  to  180  mc.  In  the 
proposed  report  this  band  had  originally 
been  assigned  to  air  navigation  aids. 
In  addition,  two  of  the  three  alterna- 
tive allocations  suggested  for  the  region 
from  44  to  108  mc  would  make  possible 
the  immediate  use  of  all  television 
channels.  In  the  proposed  report  it  was 
noted  that  the  television  channel  from 
72  to  78  mc  would  not  be  usable  until 
the  aviation  markers  centered  on  75 
mc  were  moved.  Under  alternatives  1 
and  2  the  band  around  75  mc  has  been 
assigned  to  services  other  than  televi- 
sion and  television  has  been  given  as- 
signments which  will  not  have  to  wait 
until  other  services  move  out.  This 
would  make  available  13  channels  be- 
low 300  mc,  all  of  which  could  be  as- 
signed to  television  Immediately.  Of 
course,  there  is  also  available  to  televi- 
sion a  very  substantial  amount  of  space 
above  400  mc  which  will  permit  the 
development  of  color  television  and  su- 
perior black  and  white  television 
through  the  use  of  wider  channels. 

(3)  In  the  proposed  report  6  mc  were 
left  unasslgned  with  the  statement  that 
they  would  ultimately  be  assigned  to 
television,  FM,  facsimile  or  the  safety 
services,  upon  a  showing  of  need. 

The  allocation  table  released  today 
makes  the  unasslgned  space  available 
as  follows:  2  mc  are  added  contiguous 
to  the  FM  band  of  18  mc  width  wher- 
ever that  band  Is  finally  placed.  Initial- 
ly these  2  mc  will  be  available  for  sta- 
tions rendering  a  facsimile  service  ex- 
clusively, but  manufacturers  of  FM  re- 
ceivers should  Include  these  2  mc  in 
new  FM  receivers  as  eventually  it  Is 
contemplated  that  facsimile  may  move 
above  400  mc,  thus  making  these  2  mc 
available  for  FM.  In  the  proposed  re- 
port no  separate  assignment  was  made 
for  facsimile  below  400  mc,  except  in- 
sofar as  It  was  stated  that  FM  stations 
might  be  authorized  to  employ  fac- 
simile during  hours  when  they  were 
not  rendering  aural  broadcast  service 

^^nal''r°epor°"  "^''"^  '^'^'^'^ 

The  remaining  4  mc  which  were  un- 
asslgned In  the  proposed  report  have 
been  made  available  to  the  safety  serv- 
°^  also  as  a 

result  of  making  some  changes  in  chan- 
rhnnnif"^-  ^  1°^^^  °*  ^^O  additional 
channels  have  been  made  available  to 
the  fixed  and  mobile  services  in  excess 
of  provisions  made  in  the  proposed  re- 


Iwff?  WIRELESS  on  May  15  opened  a 
New  Vnrt'*i°"H^«^'^P^  ^^""^^it  between 
go^e^"=-[-,nefS 
irk^^^t^K^^-^/cT^* 


Subscription 
Of  Muzak  Ignored 

Final  Decision  May  Come 
With  Next  Allocations 


SUBSCRIPTION  RADIO,  as  pro- 
posed by  representatives  of  Muzak 
Corp.  was  ignored  by  the  FCC  in 
its  allocations  above  25  mc  last  ^ 
week,  leaving  unanswered  the  ques- 1 
tion :  Will  the  Commission  treat  It 
Subscription  Radio  as  a  commercial  | 
FM  service? 

In  the  Commission's  final  report 
on  allocations  below  25  mc,  which 
is  due  in  the  next  week  or  10  days, 
the  FCC  is  expected  to  announce 
that  it  does  not  have  sufficient  in- 
formation to  determine  whether  or 
not  stations  should  be  licensed  forj 
Subscription  Radio.  Should  the 
service  prove  feasible,  however,  and 
the  Commission  decides  to  license 
stations  of  the  type  proposed  by 
Joseph  L.  Weiner,  counsel  for 
Muzak,  applicants  in  the  future 
will  be  permitted  to  apply  for  chan' 
nels  in  the  regular  FM  band  or  in 
"such  other  band"  as  the  Commis- 
sion may  later  designate. 

Multiple  Address 

At  oral  argument  early  this  year, 
J.  Harold  Ryan,  NAB  president, 
told  the  Commission  that  the  NAB 
felt  Subscription  Radio  is  a  mul- 
tiple address  service  and  therefore 
should  not  be  allocated  in  the  com 
mercial  FM  band.  Commissioner 
Norman  S.  Case,  who  questioned 
Mr.  Weiner  closely,  expressed  thi 
view  that  Subscribtion  Radio  as 
described  by  the  witness  appar 
ently  would  fall  into  the  category 
of  multiple  address  and  not  broad- 
casting. 

Muzak  Corp.,  of  which  Jame 
Lawrence  Fly,  former  FCC  chair 
man,  is  chairman  of  the  board,  pro 
poses  "nickel-in-the-slot"  FM  with 
out  commercials.  Subscription  Ra 
dio  Inc.,  a  subsidiary  of  Muzak 
vrould  handle  the  service. 

There  was  some  question,  how 
ever,  as  to  whether  the  service  as 
proposed  would  violate  the  Com 
mission's  multiple  ownership  rules 
inasmuch  as  three  frequencies  iii 
each  city  would  be  required. 


Chernoff  Writes  Diary 
As  War  Correspondeni 

HOWARD  L.  CHERNOFF,  man 
aging  director  of  the  West  Virginif 
network,  has  written  the  diary  o: 
his  recent  experiences  abroad  as  i 
war  correspondent  under  the  title 
Anybody  Here  from  West  Virgin 
ia?,  all  proceeds  of  which  will  go  t( 
the  American  Red  Cross. 

The  book  contains  a  foreword  bj 
Ed  Murrow,  CBS  European  direc- 
tor,  and  the  front  cover  bears  i 
Broadcasting  Sid  Hix  cartoon  in 
spired  by  Mr.  Chernoff's  trip.  Pub 
lished  by  the  Charleston  Printing 
Co.,  Charleston,  W.  Va.,  the  book  is 
dedicated  to  servicemen  and  womei 
from  the  state  all  over  the  world. 
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PAUL  H.  RAYMER  CO. 

Naftonal  Representative 


•  You  might  say  that  this  is  a  picture  of  a  bee  gathering  nectar 
...  and  you  would  be  right.  But  the  bee  is  performing  another  function 
just  as  important,  if  not  more  so.  /f  is  pollinating  a  flower.  In  California 
hundreds  of  thousands  of  fruit  trees  and  other  crops  depend  upon 
bees  for  efficient  pollenization  and  maximum  yield. 

•  Bees  live  entirely  on  a  community  basis  with  50,000  or  more 
in  each  colony.  Together  they  produce  fabulous  amounts  of  honey. 
Together  they  represent  one  of  the  most  efficient  production  units 
in  nature. 

•  Likewise  the  ^ee(£*te,  working  on  the  group  principle,  rep- 
resents one  of  the  most  efficient  coverage  units  in  radio  broadcasting. 
The  ^eeiitte  with  its  41  primary  counties  is  the  only  combination  of 
stations  that  can  properly  cover  the  Central  California  Valleys  plus 
Western  Nevada. 


WHAT  THE   ^eeiUte  is  ...  Not  a  regional  network 
but  a  group  of  long-established  key  stations,  each  the  favorite  in  its 
community  . . .  combined  for  regional  spot  business.  See  McClatchy 
rate  listing  first  under  California  in  Standard  Rate  and  Data. 


McCtatchy  8roa<tcastitig  Company 

SACRAMENTO,  CAltFORNIA 


tvf,      ut.-jbt.oia  •  o  n  I T  e  A  3  CI  A  o  ^  a 


CHOICE 

IN 

CHATTANOOGA 

IS 


WSOD 

CBS 

SpOOO  WATTS  DAY  AND  NIGHT 

PAUL  H.  RAYMER  CO. 

NATIONAL  REPRESENTATIVES 


first  IH  (I)  AUDIENCE,  (2)  PUBLIC  SERVICE,  |3)  RESULTS 


These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


BOTH  STATIONS  ARE  SOLD 
IN   COMBINATION  RATE 
fOR  NETWORK  AND  SPOT 


Nallonol  Repreienlolivos 

HEADLEY-REED  COMPANY 

N«w  York,  Chicogo,  Detroit,  Atlonto,  Son  Fronclico 


j 


New  Code 

(Continued  from  page  H) 
publication  of  some  may  be  al- 
lowed. 

Stories  on  the  President's  move- 
ments practically  return  to  a 
peacetime  basis,  the  Censorship 
head  explained,  although  the  Secret 
Service  always  places  some  restric- 
tions on  his  trips.  It  may  now  be 
said  that  the  President,  for  ex- 
ample, is  expected  to  attend  a  con- 
ference in  London  sometime  next 
week  or  that  he  will  address  a 
meeting  in  New  York  Thursday. 
Merely  the  mode  and  time  of  travel 
may  not  be  used.  Travel  restric- 
tions on  diplomatic  missions  also 
have  been  removed. 

Price  Thanks  Radio 

Mr.  Price  reiterated  that,  as  he 
had  written  in  an  article  in  Broad- 
casting a  few  weeks  ago,  he 
wished  to  go  on  record  as  stating 
that  he  is  gratified  with  the  co- 
operation of  broadcasters  in  vol- 
untary censorship.  This,  he  said, 
fully  justifies  his  insistence  that 
radio  stations  be  not  taken  over 
by  the  Government  under  an  inter- 
pretation considering  them  inter- 
national communications. 

Asked  if  the  censors  in  New 
York  would  continue  to  go  over 
shortwave  copy  beamed  to  Europe 
by  other  Government  agencies,  Mr. 
Price  replied  that  the  subject  is 
under  discussion  and  he  is  not  yet 
sure  of  the  result.  He  said  almost 
all  expenses  are  incurred  in  censor- 
ing international  communications 
since  the  other  forms  are  volun- 
tary. However,  many  of  these  func- 
tions are  being  eliminated. 

In  the  peak  during  1943  the  of- 
fice had  14,500  employes.  During 
the  current  fiscal  year  14,167  are 
authorized  by  Congress  but  only 
9,999  are  on  the  rolls.  For  next 
year,  a  staff  of  6,980  will  be  re- 
quested, Mr.  Price  said,  indicating 
his  agency's  voluntary  efforts  at 
reduction.  This  will  represent  a 
51 7o  reduction  from  the  present 
authorization  and  31%  from  the 
V-E  Day  total. 

Further  personnel  reductions 
planned  are  1,771  by  June  14,  an- 
other 514  by  July  4  and  831  by 
Aug.  8.  All  cuts  through  July  4 
are  already  provided  for  by  resig- 
nations and  it  is  part  of  the  pro- 
gram to  find  jobs  for  the  others. 


Set  Planning  Urged 

INTELLIGENT  planning  to  avoid 
chaos  in  reconversion  to  radio  set 
manufacturing  was  recommended 
Friday  by  Samuel  J.  Novick,  pres- 
ident of  Electronic  Corp.  of  Amer- 
ica, in  a  letter  to  the  RMA.  Mr. 
Novick  suggests  that  the  Associa- 
tion conduct  surveys  to  determine 
potential  component  production  and 
potential  set  output. 


,  fflM^f'^^f  °^  prominent  Government 
oinclals  and  professional  experts  will 
.ict  as  advisers  to  WMCA  New  York 
when  the  station  begins  a  new  war  vet- 
T,?^J^^^%  month,  according 

^J^^,^-  ^-  Straus,  station  direc- 

tor of  education  programs. 


Mutual  Promotion 
Plans  Are  Shown 

Network  ExecHtives  Explain 
Local  Drives  to  Affiliates 

PLANS  for  local  promotion  of  Mu 
tual  programs  and  for  the  afRliatior 
with  the  network  by  stations  newlj 
joining  it  were  a  major  topic  at  s 
meeting  of  29  representatives  of  li 
stations  with  network  executive! 
held  May  15  at  the  Hotel  Astor 
New  York. 

Meeting  opened  with  an  intro 
duction  by  Robert  D.  Swezey,  MB5 
vice-president  and  general  man 
ager.  Edgar  Kcbak,  president,  tol 
of  the  development  of  client  inter 
est  in  the  network  on  the  basis  a 
newly  created  station  relation 
programming  and  sales  policies 
Phillips  Carlin,  vice-president  ii 
charge  of  programs,  detailed  thi 
recently  inaugurated  expansion  o 
network-developed  programs. 

Recorded  Talks  Proposed 

Robert  A.  Schmid,  vice-presi 
dent  in  charge  of  sales  promotion 
and  Harold  M.  Coulter,  manage: 
of  audience  promotion,  describe* 
the  network  promotion  kits  an( 
other  aids  available  to  affiliates 
The  new  Mutual  Clipsheet 
other  publicity  aids  to  back  up  sta 
tion  advertising  were  described  b; 
James  E.  O'Bryon,  director  of  tb 
network's  press  department. 

G.  S.  Wasser,  general  managei 
KQV  Pittsburgh,  reported  tha 
Mr.  Kobak  was  going  to  address 
luncheon  meeting  of  some  50 
Pittsburgh  businessmen  to  welcom 
KQV  as  a  new  affiliate.  Mr.  Coul 
ter  said  that  Frank  Katzentint 
WKAT  Miami  Beach,  had  sug 
gested  that  five-minute  talks  b; 
Mr.  Kobak  and  Mr.  Carlin  be  re 
corded  and  sent  to  stations  wher 
they  cannot  appear  in  person.  Lc 
cal  promotion  campaigns  whic 
had  succeeded  in  building  audience 
for  Mutual  programs  were  d( 
scribed  by  the  station  executives. 

Station  managers  and  owners  a 
tending  the  meeting  included:  I 
L.  Alburty,  WHBQ  Memphis 
R.  Brandy,  WSLB  Ogdensburg;  I 
L.  Keesee,  WMBO  Auburn;  Pe^ 
Wasser,  Ben  Kirk,  KQV  Pitts 
burgh;  G.  H.  Roeder,  John  Elmei 
WCBM  Baltimore;  Ted  Chapeai 
WJHP  Jacksonville;  A.  R.  Gallihei 
R.  B.  Helms,  WHLN  Harlan;  Noi 
man  Knight,  WAJR  Morgantovsrri 
Art  Graham,  WKST  New  Castle 
John  Croft,  WJPA  Washingtoi 
Pa.;  R.  W.  Richmond,  WHKj 
Akron;  W.  W.  Cribb,  KHMO  Hal 
nibal;  Chauncey  Eanes  Jr.,  C.  I 
Johnson,  WILM  Wilmington 
Walter  Speight,  B.  C.  Pressle; 
WATL  Atlanta;  Hugh  0.  Potte 
WOMI  Owensboro;  Milton  Hii 
lein,  KDRO  Sedalia;  Ken  Gordo 
Fred  Woodward,  KDTH  Dubuqu( 
Jonas  Weiland,  L.  H.  Petersoi 
WSSV  Petersburg;  Louis  Howar 
WHIT  New  Bern;  D.  J.  Poyno 
WMBH  Joplin;  Frank  Nied,  Pen 
H.  Stevens,  WRRN  Warren. 
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Hallicrafters  will  again  assume  its  position  of  leadership  in  the 
field  of  peace  time  communications  —  with  equipment  especially 
designed  to  give  new  standards  of  transmitting  and  receiving  per- 
formance on  land,  at  sea  or  in  the  air.  Communications  receivers  and 
transmitters  for  amateur  and  commercial  use;  two  way  radio  tele- 
phones for  marine  and  aviation  use  plus  the  finest  kind  of  new 
equipment  for  further  experiment  and  research  at  very  high  frequen- 
cies will  all  be  included  in  Hallicrafters  postwar  production  plans. 


hallicrafters  radio 

THE  HALLICRAFTERS  CO.,  MANUFACTURERS  OF  RADIO  AND  ELECTRONIC  EQUIPMENT,  CHICAGO  16,  U.S.A. 


OADCASTING    •    Broadcast  Advertising, 


May  21,  1945    •    Page  67 


National  Representatives 
GEORGE  P.  HOLLINGBERY  CO. 
Southeast  Representative 
HARRY  E.  CUMMINGS 
JAMES  M.  LeGATE,  General  Manager 


5.000  WATTS  -  610  KC  *  NBC 


WARTIME  CULTIVATION 
for    PEACETIME  SALES 


Coverage  of  stable  markets  for 
present  and  post  war  sales  is  a 
wise  sales  promotion  investment. 

The  rich  markets  of  Richmond  and 
Virginia,  covered  by  Station  WRNL 
are  stable  markets. 

The  facts  on  the  right  are  proof  of 
results. 


WRNL  •  RICHMOND  •  VA. 


•  70.8%  OF  THE  NA- 
TIONAL  ADVERTISERS 
ON  THIS  STATION 
ARE  RENEWALS. 

•  88%  OF  THE  lOCAl 
ADVERTISERS  ON  THIS 
STATION  ARE  RE- 
NEWALS. 

Advertisers  don't 
renew  contracts 
unless  the  medium 
they  use  pays  off 
in  results. 


"COHf^M  RETRY  fit.  CC  INC.  NATIONAL 


Heavy  Support  Given  by  Broadcasters 
To  Treasury's  Seventh  Bond  Campaign 


WITH  the  time,  talent  and  overall 
effort  volunteered  to  date  by  radio 
in  support  of  the  War  Bond  financ- 
ing of  World  War  II  already- 
mounting  high  in  the  millions  of 
dollars,  stations,  networks,  agen- 
cies, advertisers  and  broadcasters 
last  week  again  undertook  the  pro- 
motion of  another  War  Loan  Drive, 
the  Seventh.  Estimates  are  that  the 
current  radio  campaign  to  help  se- 
cure complete  support  to  finish  the 
job  against  Japan  will  surpass  the 
all-high  contribution  of  the  last 
drive. 

Early  in  the  week  Ted  R.  Gam- 
ble, national  director  of  the  Treas- 
ury War  Finance  Division,  stated, 
"Never  has  this  country  gotten  a 
Bond  drive  off  to  a  better  start." 
General  comment  and  observations 
on  the  swiftness  with  which  sales 
have  been  mounting  point  directly 
to  the  pre-drive  job  done  by  radio 
to  help  organize  the  nation's  5,000,- 
000  Bond  salesmen.  The  present  di- 
rect, intimate  approach  to  the  buyer 
is  to  be  repeated  for  each  man, 
woman   and  child  in  the  nation 


some  2,000  times  during  the  seven- 
week  period. 

Radio's  high  place  was  confirmed 
last  Wednesday  by  Mr.  Gamble, 
speaking  at  a  luncheon  meeting  ol 
the  Washington  Kiwanis  Club,  held 
in  honor  of  the  industry's  25th  an- 
niversary (see  story  page  20).  He 
related  the  role  of  broadcasters  in 
past  campaigns  and  their  expected 
unsurpassed  support  of  the  Seventh 
Loan,  stating  that  the  medium  has 
been  indispensible  in  achieving  na- 
tionally unified  backing  of  thJ 
Bond  program  thru  explaining  thf 
needs  and  purpose  of  Bond  sales  as 
well  as  direct  promotion. 

War  Finance  figures  forthcom^ 
ing  are  expected  to  bear  out  fac 
tually  the  impact  of  this  initia 
effort. 

Gene  Carr,  WFD  Radio  Sectior 
chief,  expressed  satisfaction  ovei 
the  volumes  of  independent  reportf 
on  activities.  NAB  advises  hoW' 
ever  that  many  of  the  special  "Tell 
ing  the  World"  reports,  No.  1  anc 
No.  2,  have  not  been  received  foi 
the  formal  tabulation  of  the  indus. 
try  support,  reminding  broadcast 
ers  that  Report  3  is  due  May  25 


Crosby  Affiliates 
With  Godley  Firm 

MURRAY  G.  CROSBY  has  joined 
the  firm  of  Paul  Godley  Co.,  con- 
sulting radio  engineers,  Upper 
Montclair,  N.  J.  as  of  May  15.  He 
will  specialize  in  radio  communica- 
tions systems,  including  FM  prob- 
lems, point-to-point  mobile  and  air- 
borne radio  communications,  devel- 
opment projects,  multiplex  opera- 
tion, relay  transmission,  satellite 
stations,  television  and  facsimile. 

Mr.  Crosby  has  been  research 
engineer  for  the  Communications 
Division  of  RCA  Laboratories  for 
the  past  20  years.  He  specialized 
in  FM  and  has  over  100  patents, 
among  them  being  the  reactance 
tube  automatic  -  frequency  -  control 
type  of  frequency  modulator  used 
in  FM  transmitters,  marketed  by 
RCA  and  GE.  He  is  author  of  a 
considerable  number  of  basic  tech- 
nical articles  on  the  subject  of  fre- 
quency and  phase  modulation. 


HELPS  P.  I.  RADIO 

Long  Will  Send  Year's 
— Service  to  Islands — 


W.  E.  LONG  Co.,  Chicago  tran 
scription  and  package  program  pro 
ducer,  has  offered  all  five  station 
in  the  Philippine  Islands  its  com 
plete  radio  station  service  for  th 
period  of  one  year  without  cosi 
The  stations  to  which  this  offer  wa 
made  were  KZRC,  KZRF,  KZIE 
KZRH  and  KZRM,  all  in  Manils 

According  to  the  letter  sent  t 
the  stations  by  E.  J.  Sperry,  direc 
tor  of  radio  for  the  W.  E.  Lon; 
Co.,  this  offer  is  being  made  be 
cause  the  company  wants  to  assis 
in  rehabilitating  commercial  radi 
in  the  Philippines. 

The  service  will  include  radi 
shows  in  script  and  format  forir 
some  of  them  transcribed,  as  wel 
as  transcribed  music.  The  servic 
will  start  whenever  the  stations  s 
desire. 


NBC  Midwest  Gain 

NBC  central  division  showed  a 
sales  increase  of  9.6%  for  the  first 
three  months  of  1945  over  the  same 
period  last  year  according  to  Paul 
McCluer,  sales  manager.  Central 
division  handled  25.2%  of  the  net- 
woik's  entire  sales  business  during 
the  period.  At  the  same  time  a  busi- 
ness increase  of  9.2%  has  been 
^Z^^J""  national  spot  sales  on 
WMAQ  Chicago  for  the  first  three 
months  of  1945  over  a  year  ago 
according  to  Oliver  Morton,  man- 
ager of  NBC  central  division  spot 


Seeks  TV,  FM 

WKAT  Miami  Beach,  Fla., 
filed  with  the  FCC  applies 
tions  for  a  new  FM  station  on  47, 
mc  and  a  new  commercial  televj 
sion  station  on  Channel  2  (60' 
mc).  FM  coverage  would  be  1,51 
sq.  mi.  with  estimated  cost 
$24,500. 


PaKc  68    •    May  21,  1945 


TESTING  audience  reaction  to  telev 
slon,    Johansen    Bros.    Shoe    Co.,  S 
Louis,  sponsored  a  one-time,  half-ho 
telecast  on  W6XAO,  Don  Lee  HoUywoo  ; 
television  station,  May  14.  Program  ws'- 
produced  by  Sawyer-Peld  Productlox:d 
Hollywood,  for  Anfenger  Adv.,  St.  Loui  I 
Postcard  questionnaires  sent  out  to  tel<  f 
vision  set  owners  invited  criticism.  Plai 
for  releasing  the  experimental  teleca: 
in  the  Midwest  and  the  East  are  belr  <i 
developed  by  Anfenger  Adv. 


BROADCASTING    •    Broadcast  Adverthit 


( 


«0a 


Reliability 

Ferformance 


mtriT^  1KW 
HIGH  FREQUENCY 
TRANSMITTER 


Here's  evidence  of  Gates'  rugged  designing  in  this 
extremely  large  ONE  KILOWATT  transmitter.  Its 
massive,  roomy  design  expresses  quality,  and  it  is 
full  of  oversize  components  for  reliable  performance 
in  every  type  of  climate.  Simple  in  design  and  oper- 
ation so  that  it  can  be  efficiently  operated  and  main- 
tained by  experts  and  "future  experts". 

Gates'  engineers  have  paid  special  attention  to 
the  elimination  of  trouble  sources  and  the  saving  of 
maintenance  upkeep.  For  example :  Ordinarily  a  1 
KW  capacity  band  change  sw^itch  would  not  be  found 
in  a  5  watt  R.F.  circuit,  but  it  is  here  in  the  HFl-2, 
because  it  eliminates  trouble  that  might  otherwise 
occur  two  or  three  years  hence.  It  has  four  R.F. 
stages  and  three  A.F.  stages — all  self-contained.  It 
operates  from  2-22  mcs.  and  can  instantly  change 
to  any  of  five  pre-set  crystal  frequencies.  The  audio 
response  of  30-10,000  cycles  is  suitable  for  short- 
wave broadcasting  or  communication*.  This  trans- 
mitter deserves  your  interest.  Write  for  complete 
technical  data  and  details  on  low  maintenance  costs. 

*  Peaked  audio  response  may  be  had  if  desired. 

(.Also  available,  ia  the  popular  Gates  HFl-X  Transmitter,  identi- 
cal to  the  above,  but  jor  telegraph  service  only.) 


HF1-2  OPEN  REAR 
VIEW.  Cabinet  is  pres- 
sure type  with 
plete  air  change  every 
few  seconds.  All 
onents  are  designed 
constant  operation 
low  temperature 


Wartime  restrictions  do  not  allow  the  sale  of  new  broadcasting  equipment  without  priority;  ther 
fore,  this  equipment  is  presented  merely  to  acquaint  you  with  Gates'  current  developments. 
Ask  About  Our  Priority  Plan  for  Prompt  Delivery  When  Gates  Equipment  is  Again  Available- 


RADIO  COMPANY,  Quincy,  Illinois,  U.  S.  A. 
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Radio  Drug  Ads  Are  Bitterly 
Criticized  at  House  Hearing 


Uncio  Urges  Radio's  Use 

{Continued  from  page  15) 


RADIO  ADVERTISING  of  drugs 
and  patent  medicines  was  criticized 
last  Wednesday  at  a  hearing  before 
a  subcommittee  of  the  House  Com- 
mittee on  Labor  investigating  aid 
to  the  physically  handicapped. 

Following  testimony  by  Richard 
P.  Whiteley,  assistant  chief  counsel, 
Federal  Trade  Commission,  on  FTC 
activities  to  protect  the  public 
against  false  advertising.  Rep.  Ellis 
E.  Patterson  (D-Cal.)  suggested 
that  if  two-thirds  of  the  commer- 
cials on  medicines  and  drugs  were 
eliminated  it  would  be  "a  great 
service  to  the  public". 

Rep.  Patterson  told  Broadcast- 
ing his  primary  interest  is  in  pro- 
tecting the  handicapped  against 
monopoly  control,  excessive  prices 
and  unscrupulous  advertising  of 
medicines    and    devices    they  re- 


quire but  felt  it  would  be  to  ra- 
dio's interest  if  the  public  were 
spared  a  good  deal  of  drug  com- 
mercials now  carried. 

When  Mr.  Whiteley  testified 
that  the  FTC  has  adequate  power 
to  stop  false  advertising  but  has 
funds  only  to  handle  the  most 
serious  cases.  Rep.  Patterson  as- 
serted: "You  don't  seem  to  be 
making  any  headway.  There  is  a 
vast  field  here." 

During  the  current  fiscal  year 
ending  June  30,  1945,  Mr.  White- 
ley  pointed  out,  only  about  812,000 
radio  continuities  and  written  ad- 
vertisements will  have  been  ex- 
amined, representing  a  13%  de- 
crease from  last  year.  Approxi- 
mately 27,000  were  marked  for 
further  investigation,  a  decline  of 


understand  and  respect  one  an- 
other's point  of  view  . .  .  That  is  the 
great  task  of  radio — to  bring  people 
all  over  the  world  face  to  face  so 
that  they  will  realize  that  they  are 
brothers  .  .  ." 

Second  to  Faith  in  God 

Joseph  Bech,  minister  of  foreign 
affairs  of  Luxembourg:  "The  im- 
mense contribution  of  radio  to  the 
defeat  of  Germany  will  appear  in 
letters  of  gold  in  the  history  books 
of  the  war  ...  an  old  priest  of  my 
country  stated  from  his  pulpit  to  a 
congregation  of  American  soldiers 
who  had  just  freed  his  tovra  that 
second  only  to  their  faith  in  God, 
was  their  confidence  in  the  BBC  .  .  . 
The  defeat  of  Germany  is  a  great 
beginning  toward  a  peaceful  world. 
The  conquest  of  peace  opens  un- 
limited fields  of  activity  for  radio." 


Bech  then  called  for  the  inter 
national  league  at  San  Francisct; 
to  "establish  an  inter-governmenta 
organization  to  stimulate  and  as 
sist  the  rehabilitation  of  education.! 
scholarship  and  the  arts  in  Ger 
many  and  in  all  the  liberated  coun 
tries  where  the  Nazi  invader  lef 
more  traces  of  his  evil  influenci 
than  is  commonly  believed  ...  I 
should  have  at  its  disposal  a  power 
ful  radio  station  under  interna 
tional  control  .  .  .  which  will  di^ 
seminate  in  all  languages  .  .  . 
ideas,  arguments  and  examples 
the  personality  of  great  statesmer 
teachers,  speakers,  musicians  o 
the  world  could  be  brought  directl; 
into  the  homes  of  all  down  to  th 
lowliest  peasant." 

Norwegian  delegation :  "Hope 
that  radio  will  continue  to  play  it 
great  part  in  the  breaking  down  o 
isolationism  and  contribute  to 
better  understanding  and  coopera! 
tion  between  the  nations  of  th 
world." 

Faris  EI-Khour,  prime  ministe 
of  Syria:  "Radio  must  have  as  it| 
aim  for  the  postwar  period  th, 
focusing  of  thoughts  on  the  prob 
lems  of  lasting  peace.  This  coul 
be  attained  by  studying  and  hor 
estly  presenting  to  the  peoples  c 
the  world  the  real  facts  and  the  dii 
ferent  points  of  view  of  the  cour 
tries  concerned." 


Potent  in  Preventing  War 

Francis  M.  Forde,  deputy  prim]  " 
minister  of  Australia:  "Radio  wii 
prove  potent  in  preventing  anothe[ 
war.  Improvements  made  in  shoi 
wave  broadcasting  during  the  wa 
years  will,  I  think,  be  proved  '  " 
weapon  that  can  be  used  in  th' 
battle  for  permanent  peace.  To  th 
people  on  whom  fall  the  respons 
bility  of  operating  the  world- 
radio  networks  falls  a  great  re 
sponsibility  ...  to  misuse  it  woul 
be  a  major  crime.  If  it  is  used  a 
it  should  be  used,  it  will  prever 
the  major  crime  of  war."  ii 

The  statements  came  in  answet 
to  a  letter,  sent  by  the  BBC,  whic  s  - 
read  in  part:  "While  the  Unite] 
Nations  delegates  are  fashionin 
an  instrument  to  achieve  lastin 
peace,  the  great  radio  organiz^ 
tions  of  the  world  are  giving  seri 
ous  consideration  to  the  constru( 
tive  role  they  can  play  in  time  c 
peace.  We  believe  that  a  shoi 
statement  by  the  leaders  of  a 
delegations  on  the  role  of  radio  i 
the  postwar  world  would  prove  t 
be  a  stimulating  influence  an 
guide  in  the  discussions  to  tak 
place  during  the  coming  month 
on  international  radio." 
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Last  Nazi  Message 

DYING  GASP  of  Nazi  radio  wa 
High  Command  communique  tran; 
mitted  May  8.  It  was:  "The  ba 
on  listening  to  foreign  station 
has  been  lifted." 
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;.  E.  ELECTRONICS 
DIVISION  CHANGES 

HREE  CHANGES  in  the  Elec- 
onics  Department  of  the  General 
lectric  Co.  include  the  naming  of 
imes  D.  McLean  as  manager  of 
lies  for  the  Transmitter  Division 


Mr.  McLean 


Mr.  Chamberlain 


jirith  headquarters  at  Schenectady; 
|L  'aul  L.  Chamberlain,  manager  of 
rales  for  the  Receiver  Division, 
''  nth  headquarters  at  Bridgeport, 
lonn.,  and  Henry  A.  Crossland, 
assistant  to  the  manager  of  the 
'WJovernment  Division,  with  offices 
'''ti  Washington. 

Mr.  McLean,  since  1939,  has  been 
'  oordinating  the  development  and 
tianufacture  of  airborne  radar  and 
•adar  equipment  supplied  by  the 
Company  to  the  Army  Air  Forces 
!*;ind  the  Signal  Corps.  Since  1943 
f  ie  has  been  in  charge  of  the  sale 
^')f  television  broadcast  equipment 
I'lor  use  after  the  war. 
['  Mr.  Chamberlain  joined  the 
".'Electronics  Department  of  Gen- 
••jral  Electric  in  1942  with  a  back- 
"  ground  as  a  radio  sales  executive. 
He  was  placed  in  charge  of  the 
A.rmy  Aircraft  Section  of  the  Gov- 
arnment  Division  until  1943  when 
he  was  named  manager  of  sales 
'for  the  Transmitter  Division. 
'  Mr.  Crossland  has  been  employed 
by  General  Electric  since  1930, 
most  recently  as  manager  of  sales 
of  the  Receiver  Division. 


Hydes  Have  Daughter 

ROSEL  H.  HYDE,  FCC  general 
counsel,  and  Mrs,  Hyde  are  the 
parents  of  their  fourth  child,  a 
daughter,  born  last  Thursday.  The 
Hydes  have  three  sons,  the  old- 
est 17. 


FOR  SPECIAL 
l/Mfy-  WASHINGTON 
W  COVERAGE 
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WRITE-WIRE  OR  CALL  FOR  DETAILS 


Republic  Campaign 

REPUBLIC  PICTURES  Corp., 
New  York,  is  spending  $60,000  on 
spot  announcements  and  five-minute 
programs  in  35  markets  in  con- 
nection with  the  picture  corpora- 
tion's 10th  anniversary  and  the 
opening  of  its  new  film,  "Flame  of 
the  Barbary  Coast".  Campaign, 
scheduled  to  run  in  each  city  for 
about  a  week  before  picture's  open- 
ing locally  and  for  several  days 
thereafter,  will  last  through  July 
27.  Agency  is  Donahue  &  Coe, 
New  York. 


Blue  Insigne 

NEW  microphone  insigne  to  be 
used  by  the  American  Broadcasting 
Co.  after  June  15,  when  the  name 
Blue  will  be  dropped — a  Gothic  "A" 
with  the  word  "American"  beneath 
it  in  white  on  black — was  displayed 
Friday  by  Chester  J.  LaRoche, 
vice-president,  at  a  news  luncheon 
at  the  Waldorf-Astoria,  New  York. 


FLACK  WILL  HEAD 
SALES  EXECUTIVES 

GENE  FLACK,  director  of  adver- 
tising and  trade  relations  for 
Loose-Wiles  Biscuit  Co.,  has  been 
elected  president  of  the  Sales  Ex- 
ecutives Club  of  New  York,  suc- 
ceeding Dr.  Paul  Nystrom,  Colum- 
bia U.  marketing  professor,  who 
becomes  chairman  of  the  board. 

Other  officers  elected  were:  Frank 
M.  Head,  vice-president  and  mer- 
chandise manager,  United  Cigar- 
Whelan  Stores  Corp.,  first  vice- 
president;  Don  G.  Mitchell,  vice- 
president  in  charge  of  sales,  Syl- 
vania  Electric  Products  Co.,  second 
vice-president;  Robert  A.  Whitney, 
promotion  manager,  McGraw-Hill 
Publishing  Co.,  secretary;  S. 
George  Little,  president,  General 
Features  Corp.,  treasurer. 

Eugene  S.  Thomas,  sales  man- 
ager, WOR,  and  Carroll  B.  Mer- 
ritt,  Chas.  Scribner's  Sons,  were 
elected  directors  for  two  years. 


KDKA  Farm  Hour  24 

KDKA  Pittsburgh  observed  Satur- 
day the  24th  anniversary  of  radio's 
first  farm  program  which  was  in- 
augurated at  request  of  the  U.  S. 
Dept.  of  Agriculture  with  market 
reports.  Frank  Mullen,  now  vice- 
president  and  executive  manager 
NBC,  gave  up  writing  a  farm 
column  for  Sioux  City,  Iowa,  Jour- 
nal to  take  charge  and  develop 
program.  Today  Agi-icultural  Di- 
rector Homer  Martz  conducts  full 
farm  hour  daily. 


TBA  Directors  Meet 

TELEVISION  Broadcasters  Assn. 
will  hold  a  board  of  directors  meet- 
ing May  25  at  the  Huntingdon  Val- 
ley Country  Club  in  Philadelphia, 
with  Philco  Radio  and  Television 
Corp.,  of  that  city,  as  host.  Pro- 
gram for  the  day  includes  a  visit 
to  the  transmitter  of  WPTZ, 
Philco  video  station. 


,  J   \n   ^   .  ^  area- 
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LEA  GROUP  STUDIES 
UNION  FEE  BILL 

THE  HOUSE  Committee  on  In- 
terstate &  Foreign  Commerce  is 
working  on  a  bill  to  prohibit  col- 
lection of  royalties  on  recordings, 
prevent  unions  from  forcing  a 
fixed  quota  of  musicians  on  sta- 
tions, eliminate  the  practice  of 
standbys  and  do  away  with  exclu- 
sive platter  turners,  Chairman 
Lea  (D-Cal.)  told  Broadcasting 
Friday.  He  said  the  full  Com- 
mittee will  broaden  the  Vanden- 
berg  Bill  (S-63),  restricted  to  AFM 
interference  with  noncommercial 
cultural  programs. 

Senate  action  on  the  Bailey  bill 
(S-754)  to  outlaw  payment  of 
royalties  was  seen  with  appoint- 
ment of  a  subcommittee  of  the 
Judiciary  Committee  to  hold  hear- 
ings. 


City  College  Radio  and  Business 
Conference  Gets  Under  Way  Tuesday 


Ohio  U.  Courses 

COURSES   in   "the   history,  de 


FIRST  annual  radio  and  business 
conference  of  the  School  of  Business 
and  Civic  Administration  of  the  City 
College  of  New  Yoi'k  gets  under 
way  Tuesday  morning  May  22  at 
10  a.m.  in  the  auditorium  of  the 
School  of  Business  with  a  session  on 
"Radio  program  building,"  presided 
over  by  Harry  N.  Wright,  CCNY 
President,  and  with  Archibald  M. 
Crossley,  president  of  Crossley, 
Inc.,  as  moderator. 

Clarence  M.  Menser,  NBC  vice- 
president  in  charge  of  programs, 
will  speak  on  "Programs  Are  for 
People,"  and  will  be  followed  by  a 
panel  discussion  by  Phillips  Carlin, 
MBS  vice-president  in  charge  of 
programs;  Robert  T.  Colwell,  radio 
director,  J.  Walter  Thompson  Co.; 


Ted  Cott,  program  director, 
WNEW. 

Tuesday  afternoon  session,  on 
"Measuring  Selling  Effectiveness  of 
Radio,"  will  feature  addresses  by 
Hugh  N.  Feltis,  BMB  president,  on 
"Radio's  First  Uniform  Coverage 
Plan,"  and  S.  E.  Gill,  director  of 
research,  Blow  Co.,  on  "Does  Ra- 
dio Sell  ?  Techniques  for  Measuring 
Sales  Effectiveness."  Herschell 
Deutsch,  radio  supervisor.  Grey  Ad- 
vertising Agency;  C.  E.  Hooper, 
president,  C.  E.  Hooper,  Inc.;  F.  J. 
Knittle,  manager,  advertising  and 
product  research,  Colgate-Palm- 
olive-Peet  Co.;  Wilson  J.  Main,  vice- 
president,  Ruthrauff  &  Ryan,  and 
A.  C.  Nielsen,  president,  A.  C.  Niel- 
sen  Co.,  will   participate   in  the 


velopment  and  use  of  radio  as  {[B 
socializing  influence",  radio  speech 
radio  news  writing  and  editing 
radio  news  practices,  writing  foiist 
radio,    radio    advertising,  radi<lio 
play    production,    radio    manage- loi 
ment  and  a  non-technical  study  osi 
broadcasting    mechanics    are  in- 
cluded in  a  curriculum  developec  er 
by  the  School  of  Journalism  o:  lig 
Ohio  U.  leading  to  a  B.  S.  degret 
in  journalism  with  a  radio  major  ro 
Aotual    operating    experience  or  or 
the  staff  of  WOUB,  the  university'^  ur 
experimental  radio  station,  is  alsc  or 
given  to  the  student  radio  news; » 
man,  along  with  his  allied  jomi  U 
nalism  and  dramatic  arts  classes  m 
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panel  discussion.  John  Gray  Peat 
man,  associate  dean,  CCNY,  wil 
preside  at  the  session  and  C.  G 
Mortimer,  Jr.,  vice-president,  Gen,  jJJ 
eral  Foods,  will  moderate. 

Lewis  H.  Avery,  director  of  ra 
dio  advertising,  NAB,  will  disclose 
the  results  of  the  San  Antonio  ex 
perimental  department  store  rad: 
campaign  conducted  by  the  NAI 
for  Joskes  of  Texas  in  a  talk  oi 
"New  Fields  for  Radio  Advertis 
ing"  to  open  the  Wednesday  morn 
ing  session  whose  topic  is  "Radii 
Advertising  Opportunities  and  Ob 
stacles."  Ordway  Tead,  chairman 
board  of  higher  education,  Nev 
York  City,  will  preside  at  the  meet| 
ing  and  Earl  Bunting,  presidentl 
O'Sullivan  Rubber  Co.,  will  moder  ^ 
ate  a  panel  discussion  by  Joseph  D 
Bohan,  vice-president.  Centaur  Co 
Division,  Sterling  Drug;  Gordoi  jj| 
Gates,  vice-president  and  genera 
manager,  radio  department,  Younj 
&  Rubicam;  Llewellyn  Harries 
manager,  sales  promotion  division 
National  Retail  Dry  Goods  Assn 
and  Bertram  Lebhar,  Jr.,  sale 
manager,  WHN. 

Robert  A.  Love,  director,  evening 
session,  CCNY  School  of  Business" 
and  director  of  the  conference,  wil 
preside  at  the  final  session  oi 
Wednesday  afternoon,  devoted  t 
"Advancement  in  Commercial  Tele 
vision."  Lyndon  O.  Brown  of  Pal 
mer,  Stewart,  Brown  &  Associates 
vnll  report  on  "What  the  Publ: 
Expects,"  disclosing  the  results  o 
a  survey  recently  made  by  his  com' 
pany.  A.  Craig  Smith,  vice-presi 
dent,  Gillette  Safety  Razor  Co 
which  currently  sponsors  televise 
boxing  bouts  two  evenings  a  weel< 
will  tell  "What  the  Sponsor  Re 
quires."  Paul  Mowrey,  Blue  tele 
vision  director,  will  speak  on  "Wha 
Will  Open  the  Way:  Productioi 
Costs  and  the  Sponsor."  Ira  A 
Hirschmann,  vice-president,  Metro 
politan  Television,  will  moderat 
the  panel  discussion,  participated  ii  «' 
by  Gerald  0.  Kaye,  advertising  an  ^ 
promotion  manager,  Bruno-Ne^ 
York;  Louis  Tannenbaum,  advei 
tising  manager,  R.  H.  Macy  &  Co 
and  Lewis  D.  H.  Weld,  director  ot-. 
research,  McCann-Erickson,  Inc. 

Programs  and  Promotion  plan 
receiving  CCNY  awards  [BROAlfllff 
CASTING,  May  14]  will  be  exhibite 
—       following  each  day's  meeting. 
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5-9  AM,  LISTEmm 
SURVEYED  BY  PULSE 

DHE  PULSE  Inc.,  New  York,  re- 
)orting  in  the  May  15  issue  of  The 
ladio  Audience,  on  the  extent  of 

■  istening  between  6  and  9  a.m., 
i  ;hows  that  during  the  first  two 

lOurs  the  average  audience  is  high- 
I  ir  in  the  six  winter  months  than  in 
ii:he  summer,  while  for  the  8-9  a.m. 

jeriod,  the  summer  figure  is  slightly 

ligher. 

Sets-in-use  for  1944  averages  2.6 
'  'rom  6-7  a.m.,  with  3.1  the  average 
•or  the  winter  half  and  2.2  for  the 
;ummer  half.  Average  sets  in-use 
"or  entire  year  from  7-8  a.m.  runs 
;o  11.1,  with  the  winter  average 
L1.9  as  compared  to  10.3  for  the 
;  summer  half.  Year-round  average 
.for  8-9  a.m.  rises  to  12.9,  with  12.8 
cor  winter  and  13  for  summer 
'!  sets-in-use. 

^  The  Pulse  finds  that  listening  in 
;he  three-hour  period  surveyed  is 

'substantially  higher  in  the  last 
three  months  of  the  year  than  in 

"the  first  three.  Possibly  the  sum- 

'rner  habit  of  getting  up  early  is 
still  more  prevalent  between  Octo- 
ber and  December  than  between 
January   and   March,   the  report 

Ventures  by  way  of  explanation. 
In  the  year-round  average  Sat- 

!urday  listening  from  6-9  a.m.  is 

''25%  less  than  on  weekdays,  vidth 
5-7  a.m.  scoring  the  greatest  drop. 

■  Listening  in  the  Greater  New 
'  York  area  experienced  a  greater 
'drop  from  March  to  April,  1945, 
*than  for  the  same  months  in  prevf- 
lous  years  back  through  1942.  April 
'listening  this  year  nonetheless 
surpassed  the  volume  for  the  same 
month  in  previous  years,  with  an 
index  of  23.6,  compared  to  22.1  in 
1944,  20.7  in  1943  and  19.6  in  1942. 


WJMC  Shift  Granted 

'^CONSENT  was  granted  by  the 
FCC  last  week  to  voluntary  assign- 
ment of  license   of  WJMC  Rice 

•Lake,    Wis.,     from     Walter  C. 

'Bridges,  sole  owner,  to  WJMC  Inc., 
a  new  corporation  of  which  Mr. 

'Bridges  is  president  and  treasurer 

land  75%  owner.  Max  H.  Levine, 
local  businessman  with  sales  man- 

:  agement  experience,  acquires  quar- 
ter interest  in  the  new  firm  for 

'  $5,000.  He  becomes  vice-president. 
Mary  G.  Bridges  is  secretary. 


Commentators  Rise 
In  Latest  Hooper 

Kaltenborn,  Heatter,  Thomas 
Among  First  Fifteen 

H.  V.  KALTENBORN,  Gabriel 
Heatter  and  Lowell  Thomas  appear 
in  C.  E.  Hooper  Inc.'s  list  of  "first 
fifteen"  network  programs,  in  a 
report  covering  the  first  week  in 
May,  when  listeners  flocked  to 
their  sets  for  news  building  up  to 
first  V-E  Day  announcement  May 
7.  During  the  news-packed  period 
May  1  through  7  preceding  the  of- 
ficial announcement,  May  8,  the 
seasonal  downward  trend  in  listen- 
ing was  abruptly  reversed,  the  re- 
port showing  substantial  increases 
in  average  sets-in-use  and  average 
audience  rating  over  reports  of  two 
weeks,  and  a  year  ago. 

Position  of  the  three  commenta- 
tors, who  have  appeared  in  the 
"first  fifteen"  list  before  during 
the  summer  months  only — is:  Mr. 
Kaltenborn,  9th,  Mr.  Heatter,  12th 
and  Mr.  Thomas  15th.  Walter 
Winchell,  a  "regular"  on  the  list, 
is  in  7th  place. 

Average  sets-in-use  figure  is 
32.6,  an  increase  of  3  from  the  last 
report  and  of  5.6  from  last  year, 
according  to  the  current  report, 
dated  May  15.  Average  audience 
rating  is  9.6,  up  0.6  from  last  re- 
port, up  0.8  from  last  year.  Radio 
Theatre  rated  the  highest  sponsor 
identification  index — 88.7. 

Fibber  McGee  and  Mollie  head 
the  "first  fifteen"  list,  nudging  out 
Bob  Hope  from  top  position  for  the 
first  time  since  Dec.  15.  Radio  The- 
atre ranks  third,  followed  by 
Screen  Guild  Players,  Joan  Davis 
with  Jack  Haley,  Bing  Crosby, 
Walter  Winchell,  Charlie  McCar- 
thy, Mr.  Kaltenborn,  Hildegarde, 
Mr.  District  Attorney,  Gabriel 
Heatter  (Tuesday-Thursday),  Ab- 
bott and  Costello,  Kay  Kyser  (1st 
half -hour),  Lowell  Thomas. 

Nelson  Eddy,  Walter  Winchell 
and  Dinah  Shore  tied  on  the 
largest  number  of  women  listeners 
per  listening  set  with  1.58,  and 
Great  Gildersleeve,  for  the  first 
time,  drew  the  largest  number  of 
children  listeners,  with  1.04.  The 
Janero-Parrato  boxing  bout  drew 
the  most  men  listeners  (1.10). 

Tabulations  of  the  "First  Fif- 
teen" and  the  number  of  listeners 
per  listening  set  follow: 

FIRST  FIFTEEN*  EVENING  PRO- 
GRAMS—Fibber  McGee  &  Molly.  Bob 
Hope,  Radio  Theatre,  Screen  Guild 
Players,  Joan  Davis  with  Jack  Haley, 
Blng  Crosby,  Walter  Winchell,  Charlie 
McCarthy,  H.  V.  Kaltenborn,  Hilde- 
garde,** Mr.  District  Attorney,  Gabriel 
Heatter  (Tuesday-Thursday),  Abbott 
and  Costello,  Kay  Kyser  (1st  half  hour), 
Lowell  Thomas. 

*  Jack  Benny  2nd  Pacific  Coast 
Broadcast  changes  his  rank  from  17th 
to  10th. 

**  Includes  computed  rating  in  East. 

LISTENERS  PER  LISTENING  SET: 
Chll- 

Women  Men  dren  Total 


"Didn't  I  warn  ye  not  to  let 
WFDF  Flint  broadcast  thet  spot 
announcement!" 


Blondie    1.34 

Great  Gildersleeve  1.42 

Jack  Benny   1.56 

Kate  Smith*  1.55 
Grand  Ole  Opry*  1.46 
Andrew  Sisters**  1.53 
Life  of  Riley**__  1.47 
*Tled  for  fourth  place, 
**Tled  for  fifth  place. 


0.89  0.96  3.20 

1.04  0.66  3.12 

0.99  0.54  3.09 

0.87  0.52  2.94 

0.90  0.58  2.94 

0.82  0.57  2.92 

0.84  0.61  2.92 


With  Live  Talent  Programs,  Reach  the  Ear  of  Mr. 
Farmer  thru  MVN's  Wired  Regional  Network! 


*7  BILLION 
DOLLARS 


is  the  annual  income  of  tlie 
farms  in  the  area  blanket- 
covered  by  MVN.  The  states 
in  this  rich-and-ripe-for-sales 
market  are:  Illinois,  Indiana, 
Iowa,  Kansas,  Michigan,  Min 
nesota,  Missouri,  Montana 
Nebraska,  North  Dakota 
South  Dakota  and  Wisconsin. 


MISSISSIPPI  Valley  Network,  oper- 
ated  by  North  Centra!  Broadcast- 
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ing  System,  offers  without  the  cost 
of  metropolitan  rates  an  affluent 
agricultural  market  which  has  a  total 
of  1,600,762  farm  radio  homes. 
MVN  is  programmed  exclusively  for 
farm  listeners  ...  Mr.  and  Mrs. 
Farmer  want  to  know  briefly  how  the 
war  news  affects  farming  .  .  .  want 
the  latest  Washington  agricultural 
bulletins  .  .  .  want  complete  market 
reports  .  .  .  are  vitally  interested  in 
weather  forecasts  and  local  temperatures  .  .  .  want  live  musical 
entertainment  for  early  morning  pep-up  .  .  .  MVN  delivers  this  thru 
its  74  affiliated  stations.  No  other  REGIONAL  network  ofFers  this 
exclusive  early-hour  farm  audience. 


AVAILABLE  FOR  SPONSORSHIP 

6:00  AM  Mississippi  Valley  Time  (complete  network) 
7:00  AM  Agriculture  and  the  News 
9:30  AM  Features  for  "Mrs.  Farmer" 
12:15  PM  News  and  the  Farmer's  Views 

Contact  any  NCBS  office  for  cost  estimates 
and  further  details 


Mississippi  Valley  Network 

OPERATED  BY 

North  Central  Broadcasting  System jnc. 
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GATEWAY 
TO  THE 
RICH 

TENNESSEE 
VALLEY 


GREAT  ^J^'^Ns 

OF  THE  NATION 


■irifStMTCO  NttlONAIlf 

IT  i»wAio  nmr  4  CO.  ir-c 


RCTIOnS  OF  THE  FCC 


MAY  12  TO  MAY  18  INCLUSIVE 


Decisions  .  .  . 


ACTIONS  BY  COMMISSION 
MAY  15 

1240    kc    WJMC    Rice    Lake,  Wis.— 

Granted  vol.  assgn.  license  from  Walter 
C.  Bridges  to  WJMC  Inc. 

1450  kc  KEUB  Price,  Utali— Granted 
authority  to  change  call  to  KOAL. 

NEW-1240  kc  Midwestern  Broadcast- 
ing Co.,  Cadillac,  Mich. — Granted  re- 
quest to  assign  call  WATT  to  new  sta- 
tion authorized  4-17-45. 

NEW-1400  kc  Charles  P.  Blackley, 
Staunton,  Va.— Adopted  memorandum 
opinion  ordering  issuance  CP  pursuant 
to  FCC  Order  12-19-44  authorizing  con- 
ditional grant  new  station  250  w  un- 
limited (WSTN). 

NEW-1240  kc  Herman  Anderson,  Tu- 
lare, Cal. — Adopted  memorandum  opin- 
ion ordering  reinstatement  CP  new  sta- 
tion 250  w  unlimited,  granted  condi- 
tionally 12-5-44  and  set  aside  12-12-44. 

NEW-Journal  Co.,  Milwaukee — Grant- 
ed CP  new  developmental  broadcast 
station  to  be  located  at  site  of  WMFM: 
frequencies  and  power  to  be  assigned 
by  FCC.  Emission:  AO  and  special  for 
FM. 

NEW-46.5  mc  WIBG  Philadelphia- 
Granted  request  to  change  call  new  FM 
station  from  WLBG  to  WIBG-FM. 

Following  stations  granted  license  re- 
newal for  period  ending  5-1-48:  WCAZ 
KGDM  KSL  WQXR  (main  &  aux.) 
KEX  (Comdr.  Durr  voting  for  temp,  li- 
cense and  further  Inquiry). 

1160  kc  KSL  Salt  Lake  City— Granted 
extension  special  service  authorization 
to  operate  with  two  F-T  tubes  instead 
W-E  tubes  in  last  stage  for  period  In 
which  Order  107  is  In  effect. 

620  kc  WCAX  BurUngton,  Vt.— Grant- 
ed license  renewal  for  period  ending 

5-  1-46  (Comdr.  Durr  voting  for  temp, 
license  and  further  inquiry). 

1230  kc  WIBX  Utlca.  N.  Y.— Granted 
license  renewal  for  period  ending  2-1-46 
(Comdr.  Durr  voting  for  temp,  license 
and  further  Inquiry). 

1360  kc  WTAQ  Green  Bay,  1230  kc 
WHBY  Appleton,  Wis.— Granted  peti- 
tion requesting  finding  that  operation 
of  stations  Is  not  in  conflict  with  Sec. 
3.35  and  granted  license  renewal  for 
W"BY  for  period  ending  2-1-46  and 
WTAO  for  period  ending  11-1-45.   

1110  kc  KPAS  Pa<!adena,  1020  kc  K«TT> 
Los  An?eles — Adopted  orders  for  can- 
cellation of  hearing  on  license  renewal 
applications  and  removed  from  hearing 
docket.  Applications  were  designated 
for  hearing  re  Sec.  3.35. 

Following  stations  granted  license  re- 
npmni  for  periled  ending  8-1-46:  WMFG 
KGBS  WEBO  WBBT.  KICD. 

47.1  mc  WRAM  New  Y"rk— Granted 
license    renewal    for    period  ending 

6-  1-46  sub.lect  to  changes  which  may 
result  from  nr'^r-eedlngs  In  Docket  6651. 

47.5  mc  waR*^  N»w  York— Same. 
47.1   mc  WSBF  South  Bend,  Ind.— 


ADMINISTRATIVE  BOARD  ACTIONS 
MAY  14 

NFW-14P0  kc  Fwine  Broadcasting  Co.. 
Jaokson,  Miss. — Granted  license  to  cover 
CP  new  standard  station  250  w  un- 
llm)t°d  (WJXN);  conditions. 

NFW-lO.'iO  kc  Washtenaw  Broadcast- 
Ine  Co.,  Ann  A^bor.  Mich. — Granted  li- 
cense to  cover  CP  new  standard  station 
250  ^  iinii">lt°d   (WPAG);  conditions. 

N'FW-WAPI  Blrmir>«'ham,  Ala. — Grant- 
ed license  to  cover  CP  new  developmen- 
tal broadcast  station  P.SO  w;  fr°nuencles 
to  be  psslirned  hv  FOO:  conditions. 

"^hp  C^nnecHmt  Television  Co.,  Booth 
Hni.  Conn.— placed  In  r.°nding  file  ap- 
p'l'-atton  for  CP  new  TV  station. 

Stat°  Toaoher<:  College.  We<:t  Chester, 
Pa. — Placed  in  pending  file  aonllcatlon 
for  CP  new  noncommercial  educational 
stptlon. 

Rohort  F.  Wolfe  Co.,  FreTiont,  O.— 
P'aced  In  nending  file  application  for 
CP  npw  FM  station. 

H"dson  Bro3rtca«tlng  System,  Mt. 
Vernon.  N.  Y.— Same. 

Haee«town  Broadcasting  Co.,  Hagers- 
to«^.  Md. — Same. 

The  T»averhill  Gazette  Co.,  Haverhill, 
Mass.— S->mp 

Mark  K.  Wilson,  Chattanooga,  Tenn. 
— ."^ame. 

Aui^sta  Broadcasting   Co.,  Augusta, 
Ga. — Same. 
Myles  H.  Johns,  Milwaukee — Same. 


ACTIONS  ON  MOTIONS 
MAY  16 

KHQ  KGA  Spokane,  Wash.— Granted 
joint  petition  for  continuance  of  hear- 
ing on  applications  for  license  renewal 
set  5-18-45  and  continued  same  to 
6-18-45. 

KOMO  KJR  Seattle,  Wash.— Granted 
motion  for  continuance  hearing  now 
set  5-16-45  on  a  license  renewal  appli- 
cations; continued  same  to  7-16-45. 

Midwest  Broadcasting  Co.,  Milwaukee 
—Granted  petition  for  leave  to  inter- 
vene and  enlarge  Issues  re  application 
of  WREN  for  CP  increase  power  N, 
move  trans,  etc. 

Murry  Mester  and  Meyer  Hester— 
Granted  motion  requesting  postpone- 
ment of  oral  argument  set  5-23-45  on 
FCC's  proposed  findings  of  fact  and 
conclusions  3-27-45  re  consent  to  trans- 
fer control  of  WOV  from  Arde  Bulova 
and  Harry  D.  Henshel  to  Murry  and 
Meyer  Mester;  postponed  said  argument 
to  6-13-45. 

Tentative  Calendar  .  .  . 

MAY  23 

WOV  New  York — Oral  argtunent  on 
transfer  of  control. 

MAY  21 

WMC  Memphis — License  renewal. 


Applications  . 


MAY  14 

1370  kc  WSAY  Rochester,  N.  Y.— Li- 
cense to  cover  CP  as  mod.  for  change 
assignment,  Install  DA-DN. 

NEW-43.9  WJLS  Beckley,  W.  Va.— CP 
new  FM  station,  25,020  sq.  mi.,  $51,110 
estimated  cost, 

NEW-47.9  mc  WBTM  DanvUIe,  Va.— 
CP  new  FM  station,  15,100  sq.  mi., 
$45,000  estimated  cost. 

NEW-42.1  mc  Pennsylvania  State  Col- 
lege, State  College,  Pa. — CP  new  non- 
commercial educational  station,  10  kw, 
special  emission  for  FM. 

970  kc  WFLA  Tampa,  Fla.— Acquisi- 
tion of  control  by  A.  W.  Curry  and  R. 
Keith  Kane,  trustees  under  will  of  John 
Stewart  Bryan,  deceased,  D.  Tennant 
Bryan,  John  Stewart  Bryan  Jr..  and 
Amanda  Byran  Kane  thru  purchase  106 
sh  common  stock  by  A.  W.  Curry  and 
K.  Keith  Kane,  trustees  from  J.  S. 
Mlms,  Turman  Green,  J.  C.  Council, 
H.  L.  Mlms,  Charles  Frank,  H.  Hamil- 
ton and  George  P.  Webb. 

NEW-Channel  4  KGW  Portland,  Ore. 
— CP  new  commercial  TV  station,  ESR 
677. 

MAY  17 

1290  kc  WKNE  Keene,  N.  H.— Acquisi- 
tion of  control  by  M.  S.  Wilder  thru 
purchase  190  sh  new  common  stock 
(38%). 

1400  kc  WCNC  Norfolk,  Va.— CP  move 
trans,  and  studio  from  Elizabeth  City, 
N.  C.  to  Nofolk,  Va.,  amended  to  change 
proposed  trans,  site. 

NEW-45.7  mc  Orlando  Daily  Newspa- 
pers, Orlando,  Fla.— CP  new  FM  station, 
8,000  sq.  ml.,  $60,000  estimated  cost. 

NEW-48.1  mc  William  Henry  Alford, 
Winston-Salem,  N.  C. — CP  new  de- 
velbpmental  broadcast  station,  160.7  w, 
A3  and  FM  emission,  amended  to 
change  emission  to  AO  and  Al. 


COMMISSION  CLEARt 
TWO  DUOPOLY  CASEt 

TWO  of  the  remaining  few  due 
poly  cases  were  disposed  of  las 
week  when  the  FCC  granted  li 
cense  renewals  to  WTAQ  Gree 
Bay  and  WHBY  Appleton,  Wis 
and  KPAS  Pasadena  and  KFVI 
Los  Angeles.  The  Commission  hel« 
there  was  no  conflict  with  th 
multiple  ownership  rules  in  th 
Wisconsin  outlets,  both  license( 
to  WHBY  Inc. 

Since  the  FCC  granted  transfe 
of  control  of  KPAS  to  Wesley  ] 
Dumm,    president    of  Associate 
Broadcasters  Inc.  [BroadcastingL 
Oct.  30,  Dec.  25,  1944],  there  n^"' 
longer  exists  a  duopoly  questioi 
inasmuch    as    J.   Franke  Burke'"' 
principal   owner   of   KFVD,  soli" 
his  interest  in  KPAS  to  Mr.  Dumm"" 

Continuances  were  granted  twi- 
licensees    of   four  other   station  » 
by  Commissioner  Charles  R.  DennjH/ 
Jr.,  motions  chairman,  to  permi 
completion    of    negotiations  no'v 
pending.  They  involved  KHQ  ani 
KGA  Spokane,  licensed  to  Loui 
Wasmer  Inc.,  and  KOMO  and  KJI 
Seattle,  licensed  to  Fisher's  Blen^ 
Station  Inc. 


Raytheon  Seeks  Site 


RAYTHEON  MFG.  Co.,  Waltham, 
Mass.,  manufacturers  of  electronic! 
equipment,    is    negotiating  wit 
Waltham   Park  commissioners  t 
lease  a  site  in  Prospect  Hill  Par] 
as  the  location  for  an  FM  and  tele' 
vision  station,  for  which  applica 
tions  have  been  filed  with  the  FCCf ' 
The  Mayor  of  Waltham,  in  a  r^  * 
port  to  the  City  Council,  recom' 
mended   granting   preference  fo' 
the  site  to  Raytheon  as  one  of  th^'j 
largest  local  post-war  Industrie 
Raytheon  plans  to  include  vide'  J 
and  FM  transmitters  in  one  powe' 
room  at  the  station  and  to  conf"? 
struct  a  large  room  with  glass  par 
tition  enabling  the  public  to  vie^ 
station  operations. 


1400  kc  KRKO  Everette,  Wash.— Ac  , 

qulsition  of  control  by  WUllam  R.  Taf  lal 
and  Archie  G.  Taft  thru  transfer  35  s 
common  stock  from  Lee  E.  Mudgett  t 
William  R.  Taft. 

MAY  18 

620  kc  WIBZ  Bangor,  Me.— Mod.  Ucens 
to  change  from  DA-DN  to  DA-N.        i  ^ 

NEW-48.1  mc  The  Akron  Radio  Corp 
Akron,  O.— CP  new  FM  station,  10,06 
sq.  ml.,  $44,800  estimated  cost. 
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MEN  IN  SERVICE,  formerly  employed  by  WRC  Washington,  were 
(greeted  by  Carleton  D.  Smith,  general  manager,  at  annual  party.  Group 
j|.ncludes  (1  to  r)  Pfc.  Bernard  Balsh,  music  rights  office;  Mr.  Smith;  Lt. 
fohn  Hogan,  engineer;  Lt.  Walter  Godwin,  engineer;  Lt.  John  Hurley, 
mnouncer,  shaking  hands  with  his  boss;  Lt.  John  Stetson,  engineer. 


OVALTIISE  CHARGED 
WITH  FALSE  CLAIMS 

^'ALSE  and  misleading  represen- 
;ations  in  radio  and  other  advertis- 
ng    concerning     Ovaltine  were 
iharged   by   the    Federal  Trade 
Commission  last  week  in  a  com- 
plaint  against   the   Wander  Co., 
Chicago,  which  operates  a  factory 
n  Villa  Park,  111. 
I    The  Commission  denied  the  com- 
bany's  claims  that  consumption  of 
ji;he  beverage  reduces  the  emptying 
jiime   of   the    stomach,  increases 
l,Areight,    corrects    nervous  condi- 
^aons,  stimulates  appetite,  aid  in 
iigesting  milk  and  starchy  foods, 
jnables  one  to  successfully  fight  off 
;oIds  and  sore  throat,  assures  good 
'^jyesight,  builds  muscles,  enables 
me  to  wake  up   "feeling  fresh, 
,;/ital,  vigorous  and  buoyant",  etc. 

The  complaint  also  charged  as 
Jalse  the  representation  that  loss 
Df  appetite  is  due  to  lack  of  vita- 
min Bi  which  Ovaltine  supplies  in 
sufficient  quantity  to  correct;  that 
.ihree  out  of  four  people  have  de- 
veloped symptoms  of  fatigue,  under- 
weight and  nervousness  as  a  result 
Df  vitamin  and  mineral  deficiency; 
khat  human  health  and  well-being 
j  require  vitamins  and  minerals  over 
and  above  that  found  in  a  well- 
balanced  diet. 


Mutual  Co-Ops  Sold 

REPORTING  the  sale  of  five 
Mutual  cooperative  programs 
in  just  two  hours,  R.  B. 
McAlister,  general  manager, 
KICA  Clovis,  N.  Mex.,  ex- 
plains it  this  way:  "What's 
behind  this  sudden  success 
in  our  selling  Mutual's  co- 
operative programs?  In  the 
first  place,  we  made  our  first 
concerted  effort  to  sell  them. 
Secondly,  we  had  carried 
most  of  the  programs  sus- 
taining long  enough  for  them 
to  stand  on  their  own 
merits.  Finally,  we've  selected 
sponsors  whose  products  are 
sold  to  the  persons  who  are 
interested  in  the  broadcasts 
they  sponsor." 


HARLEY  B.  LKWIS,  manager,  Kolynos 
Division,  Home  Products  International 
Ltd.,  New  York,  has  been  elected  presi- 
dent, and  chairman  of  the  board  of  the 
Export  Adv.  Assn.,  succeeding  Robert 
H.  Otto,  vice-president.  Export  Adv. 
Agency.  William  J.  Rellley,  advertising 
manager,  international  division,  RCA 
Victor  Division,  was  elected  vice-presi- 
dent and  a  director.  Arthur  A.  Kron, 
secretary-treasurer  and  timebuyer  of 
Gotham  Adv.,  becomes  treasurer  and 
director.  Walter  B.  Blckford,  Export 
Trade  and  Shipper,  was  reelected  secre- 
tary. 


RIP  VAN  WlNiaE_^i^5"7^ 

SLEPT  fOR  2V 


Probably  because  he  couldn't  tune  in  WKNY, 
serving  the  rich  Hudson  Valley  and  the  pop- 
ular CatskiU  Mountain  Vacationland. 

You'll  find  Manager  Lou  Steketee,  wide-awake, 
on  the  job,  ready  to  offer  you  a  friendly  hand 
for  lots  of  business  from  this  Friendly  Station. 


WKNY 


MUTUAL 
KINGSTON,  N.  Y. 


For  further  dot«)ll  on  WKNY— write  LOU  STEKETEE,  Kingston,  N.  Y. 
For  further  details  on  the  other  Friendly  Group  Stations,  write 
JOHN  LAUX,  Managing  Director  "THE  FRIENDLY  GROUP",  STEUBENVILLE.  OHIO 

WSTV  WFPG  WJPA  WKNV 

'  STEUBENVILLE,  O..  ATLANTIC  CITY,  N.  J.,  WASHINGTON,  PA.,  KINGSTON,  N.  Y 

fBROADCASTiNG    •    Broadcast  Advertising 


Foreign  Newsmen 
Shifted    by  Nets 

Coverage  Stresses  European 
Capitals  and  Pacific  War 

NOW  THAT  the  fighting  is  over 
in  Europe,  networks  are  shifting 
their  foreign  correspondents,  plac- 
ing emphasis  on  coverage  of  major 
European  capitals  and  the  war  in 
the  Pacific. 

NBC,  however,  will  keep  its  pres- 
ent staff  in  Europe,  adding  Louis 
P.  Lochner  as  Berlin  correspondent 
"if  and  when  facilities  are  avail- 
able," according  to  William  F. 
Brooks,  NBC  director  of  news  and 
special  events.  NBC's  line-up  will 
be:  Paul  Archinard  and  Roy  Por- 
ter, France;  Max  Jordan,  Switzer- 
land ;  Grant  Parr,  Rome ;  Sven  Nor- 
berg,  Stockholm;  Frank  O'Brien, 
Cairo;  Bjorn  Bjornson,  Copenhagen 
and  Oslo;  W.  W.  Chaplin,  Euro- 
pean roving  assignment;  Robert 
Magidoff,  Moscow  and  coverage 
from  the  Balkans  as  soon  as  per- 
mitted to  establish  a  bureau;  Stan- 
lev  Richardson,  Ed  Haaker  and 
Chester  Morrison,  London.  John 
MacVane  and  David  Anderson  are 
to  get  a  U.  S.  furlough  before  re- 
assignment and  Guthrie  Janssen, 
now  in  this  countrv,  is  scheduled  to 
return  to  the  Mediterranean  area. 

Paul  White,  CBS  news  broadcasts 
director,  said  his  network  will  re- 
turn a  number  of  its  war  corre- 
spondents for  furloughs  and  reas- 
signment, some  to  Europe  and 
others  to  the  Pacific.  First  three 
due  in  the  States  are  Bill  Downs, 
Larrv  Lesueur  and  Bill  Slocum  Jr. 
Mr.  Slocum,  who  has  been  on  leave 
as  CBS  special  events  director,  will 
return  to  that  post  and  resume  as 
co-author  of  Report  to  the  Nation, 
sponsored  by  Continental  Can  Co. 
Next  to  return  will  be  Gill  Shadel 
and  Charles  Shaw.  CBS  staffers 
remaining  in  Europe  will  be:  Ed- 
ward R.  Murrow,  European  news 
chief;  and  Douglas  Edwards,  both 
in  London;  Charles  Collingwood, 
Paris;  Richard  Hottelet,  Germany; 
Winston  Burdett,  Rome;  Howard 
K.  Smith,  European  roving  corre- 
spondent; and  Farnsworth  Fowle, 
Moscow. 

Mutual  will  send  John  Thompson 
to  Paris  and  Paul  Manning  from 
Paris  to  London.  In  the  Pacific, 
the  network  will  have  Don  Bell, 
Leslie  Nichols,  Bob  Brumby,  Jack 
Mahon  and  Cedric  Foster,  who  is 
being  sent  to  Manila  from  Boston. 

Blue  plans  to  bring  home  George 
Hicks  and  Gordon  Eraser,  for  fur- 
loughs pending  reassignment.  Her- 
bert Clark  will  stay  in  Europe  as 
roving  correspondent  and  John 
Bryson  will  go  to  Norway  for  a 
few  weeks. 


Erwin-Wasey  in  Seattle 

ERWIN,  WASEY  &  Co.,  New 
York,  has  announced  the  opening 
of  an  office  in  Seattle,  Wash,  in 
the  White-Henry-Stuart  building. 


A(u3t  Contact 
7inei  Stations 


MUTUAL  BROADCASTING  SYSTEM 
MARYLAND  COVERAGE  NETWORK 


^OS   AIMC  t\_VE:.^ 

7XO  /Tc.-t  oooo^  K^^^ 


Notional  &«lei  R*pr8tentaliv«  •  foul  H.  Rammer  Company 


The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- 
cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 


or  JOE  WEED 
350  Madison  Ave. 
New  York 
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I — Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  lOc  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issire  dote.  Send  box  replies 
to  Broadcasting  Magazine,  870  National   Press  BIdg.,  Washington  4,  D.  C 


Help  Wanted 


Openitor-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  postwar  future.  Box  932, 
BROADCASTING. 

First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent Job  for  right  man.  State  full  par- 
ticulars and  salary  expected  In  first 
letter.  Box  399,  BROADCASTING.' 
Texas  kilowatt  Blue-Mutual  desires  im- 
prove Its  Hooper.  Want  program  man 
who  knows  how.  Tell  all.  Box  576. 
BROADCASTING. 

Wanted  —  Announcer  -  newscaster  with 
reasonable  experience.  One  who  can  as- 
sist In  production.  Progressive  CBS  af- 
filiate Central  New  York.  Basic  $47.50 
for  40  hour  work  week.  Box  602,  BROAD- 
CASTING. 

Wanted— First  class  operator  for  basic 
supplementary  network  station  in  mid- 
west. Box  603,  BROADCASTING. 

Wanted — First  class  engineer,  experi- 
enced in  studio  operation,  transmitter, 
recording  and  maintenance.  Excellent 
working  conditions,  forty  hours,  good 
pay.  250  watt  Blue  Network  afBllate  lo- 
cated In  fine  city  of  50,000.  Apply  Box 
616,  BROADCASTING. 

Announcers — Two  first  class  announc- 
ers for  NBC  afBllate  in  Louisiana.  Sal- 
ary $66.00  per  week.  Write  complete  de- 
taUs.  Box  626,  BROADCASTING. 

Commercial  manager  wanted  for  net- 
work station  large  New  England  mar- 
ket. This  job  requires  man  who  can 
direct  good  sales  staff  and  build  more 
local  business.  Will  also  be  station  con- 
tact for  national  reps  and  must  be  able 
to  handle  availabilities  through  traffic 
and  program  departments  smoothly, 
accurately  and  speedily.  Prefer  man 
who  knows  New  England  advertisers 
and  agencies,  and  with  some  experience 
handling  national  spot  business  other 
markets.  Essential  that  he  be  able  to 
work  harmoniously  with  other  depart- 
ment managers  In  a  teamwork  organi- 
zation that  is  going  places.  Substantial 
salary  basis  to  start,  with  future  earn- 
ings dependent  upon  results.  In  reply- 
ing, please  give  details,  including  com- 
plete experience,  references  and  salary 
requirements.  Our  staff  knows  of  this 
advertisement.  Box  631,  BROADCAST- 
ING. 

Wanted  chief  engineer  for  new  station 
In  Pennsylvania.  Must  be  high  type 
man.  All  letters  held  confidential.  Write 
Box  636,  BROADCASTING. 


Chief  engineer.  Capable  of  taking  com- 
plete charge  of  all  engineering  opera- 
tions of  five  kw  mldwestern  network 
affiliate.  Must  have  proven  record  of 
experience  In  operations  maintenance, 
personnel  supervision  and  be  able  to 
supervise  post  war  FM  development. 
Permanent  position  with  real  future. 
-State  full  particulars  about  yourself 
Including  experience,  age,  draft  status, 
when  available  and  salary  expected.  En- 
close small  photo.  All  replies  confi- 
dential. Box  645,  BROADCASTING. 

Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and  or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education  and  experience.  Box  661, 
BROADCASTING. 

Engineers — Three  needed  at  once.  One 
for  cleared  channel  transmitter.  Two 
for  studio,  Including  relay  broadcast 
and  FM  operation — midwest.  Send  full 
particulars.  Statement  of  availability 
from  United  States  Employment  Service 
required.  Box  664,  BROADCASTING. 

.Announcer.  Must  be  experienced  in 
handling  news.  Major  and  regional  net- 
work 250  watt  station.  Mlddlewest.  Ex- 
cellent working  conditions,  congenial 
staff.  Permanent  position  for  right  man. 
Good  salary  plus  bonus.  Write  or  wire 
Box  665,  BROADCASTING. 

Two  first  class  engineers — Excellent  op- 
portunity. Working  conditions  pleas- 
ant. Permanent,  1  kw  Blue  station.  40 
hours.  Living  cost  below  average.  Will 
consider  one  second  class  man.  WTJS, 
Jackson,  Tennessee. 


Help  Wanted  (Cont'd) 

Announcers — Two  experienced  announc- 
ers. Permanent.  1  kw  Blue  station.  4u 
hours.  Living  cost  below  average.  Give 
complete  details  first  letter.  WTJS. 
Jackson,  Tennessee. 

Want  announcer  versatile  enough  to 
MC  Hillbilly  and  do  newscastlng.  Send 
transcription  and  details  to  WORD, 
Spartanburg,  S.  C. 

New  Blue  Network  station  has  immedi- 
ate permanent  opening  for  announcer- 
newscaster.  Send  full  qualifications  and 
disc  to  Harold  M.  Cook,  WHOT,  South 
Bend,  Indiana. 


Combination  promotion  and  script 
writer  to  handle  general  station  promo- 
tion and  market  statistics,  also  to  assist 
copy  department  in  writing  announce- 
ments and  programs.  Permanent  posi- 
tion progressive  southern  station.  Box 
669,  BROADCASTING. 
Announcers  wanted  by  new  station,  ex- 
perienced. Write,  wire  or  telephone 
qualifications,  references  and  draft 
status.  Immediate  openings.  Program 
Director,  WPAG,  Ann  Arbor,  Michigan. 

Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
In  mlddlewest.  Opportunity  for  ad- 
vancement for  men  qualified.  Reply, 
North  Central  Broadcasting  System, 
Inc.,  360  N.  Michigan  Ave.,  Chicago  1, 
111. 

WHBU,  Anderson,  Indiana,  needs  ex- 
perienced all  round  announcer.  Send 
qualifications  immediately.  Wire  or  mall 
with  audition  disc  to  follow. 

Wanted — By  5000  watt  CBS  midwest 
station.  First  class  announcer  capable 
of  doing  newscasts  and  production. 
Box  670,  BROADCASTING. 
Help  wanted — 1000  watt  mldwestern 
station  needs  chief  engineer.  This  is 
progressive  station  planning  AM  and 
FM  post  war  expansion.  Write  salary 
wanted  and  when  you  can  take  over. 
Box  671,  BROADCASTING. 

Wanted  immediately  —  Operator  -  an- 
nouncer with  first  class  ticket.  250  watt 
network  station  in  Pacific  Northwest 
city.  In  reply  give  full  details  and  audi- 
tion record  If  possible.  Address  Box  672, 
BROADCASTING. 

Manager  for  local  station,  mlddlewest 
city  of  over  100,000.  Desire  man  who  is 
sound,  with  down-to-earth  policies. 
Write  giving  full  details.  Box  673, 
BROADCASTING. 

An  announcer  wanted  immediately  for 
permanent  general  staff  work.  Also,  one 
for  vacation  relief.  Metropolitan  network 
station  In  Philadelphia.  Box  681, 
BROADCASTING. 

Situations  Wanted 

Announcer,  5  years  experience  on  5  kw 
net  affiliate.  News,  music,  drama,  pro- 
duction. Woman.  Box  583,  BROAD- 
CASTING. 

News  editor.  4  years  experience  editing 
and  broadcasting  news.  5  years  5  kw 
experience.  Woman.  Box  584,  BROAD- 
CASTING. 

Musical  director.  Can  go  anywhere. 
Expert  at  copyright  clearance,  pro- 
gramming, transcribed,  live  music,  care 
of  transcription  and  record  libraries. 
Also,  play  Hammond  or  pipe  organ  as 
theme,  B.  G.,  variety  or  straight  musi- 
cal show.  2A  (F).  30,  married.  5  years 
experience.  Box  627,  BROADCASTING. 
Announcer — 3rd  class  engineer.  Network 
experience.  27  years  old.  Married.  Vet- 
eran World  War  II.  $60.00  minimum. 
Box  648,  BROADCASTING. 
Manager  who  can  keep  station  at  peak 
of  efficlnency.  Please  send  details.  Box 
649,  BROADCASTING. 
Chief  engineer — California  preferred. 
First  telephone,  telegraph  licenses.  Mar- 
ried, reliable.  Box  650,  BROADCAST- 
ING. 

Operator — ^Flrst  class  license,  experience. 
Desires  permanent  position,  N.  Y.  or 
Frisco  and  their  vicinity  preferred.  Box 
652.  BROADCASTING. 
Experience  can  save  money  for  you,  es- 
tablishing and  constructing  your  sta- 
tion. All  details  handled  in  most  rea- 
sonable manner  and  at  your  direction. 
Have  built  and  established  two  "war 
time"  stations.  Box  663,  BROADCAST- 
ING. 


Situations  Wanted  (Cont'd) 

Young  man,  32,  4F.  Ambitious.  Desire 
position  with  executive  post  in  mind. 
Five  years  experience.  Continuity  edi- 
tor, program  assistant.  Announcer  in- 
cluding general  staff,  commercial; 
sports,  Including  play  by  play,  M.  C 
news  and  commercial  transcriptions. 
Now  working  key  network  station.  Pres- 
ent salary  $80.00  per  week.  Replies  con- 
fidential. Box  651,  BROADCASTING. 
Announcer-producer.  Six  years  radio. 
Desire  change  from  radio  assistant  pro- 
fessorship (announcing,  writing,  acting, 
directing,  production)  in  large  southern 
college  to  commercial  radio.  Formerly 
announcer-producer  on  5  kw.  A.B., 
M.A.  degrees  speech,  drama.  Age  27. 
4F,  married,  child.  Permanent  position, 
$65.00  weekly  minimum.  Box  655, 
BROADCASTING. 

Dramatic  script  writer— Desire  position 
with  free  hand  at  writing  for  dramatic 
production.  Box  656,  BROADCASTING. 

Transmitter  engineer— Thoroughly  capa- 
ble and  experienced.  Telephone  first, 
IC.  Want  permanent  Job  with  network 
station.  Available  immediately.  Box 
657,  BROADCASTING. 
Recently  discharged  veteran  desires  po- 
sition as  announcer.  Pleasant  voice, 
good  education.  Experienced  vocalist 
with  orchestra,  plays  guitar  and  bass. 
Box  658,  BROADCASTING. 
Engineer— First  phone,  38,  married,  5 
years  broadcasting,  17  years  amateur. 
Prefer  chief  engineer  position,  give  de- 
tails. Box  659,  BROADCASTING. 
Control  room  operator- 5  years  ex- 
perience control,  recording,  remotes 
and  maintenance.  War  II  veteran. 
Available  at  once.  Box  660,  BROAD- 
CASTING. 

Continuity  or  promotion.  Offer  four 
years  experience  writing  and  produc- 
tion every  type  of  show,  also  program 
and  station  promotion.  College  gradu- 
ate, discharged  veteran,  28.  East  pre- 
ferred. Box  662,  BROADCASTING. 
Announcer  available.  Two  years  experi- 
ence. 24  years  old.  Draft  2AP.  Best  ref- 
erences. Need  two  weeks  notice  to  pre- 
sent employer.  Write  Box  674,  BROAD- 
CASTINO. 

Available— Young  lady,  ten  years  radio 
writing  and  advertising  experience  de- 
sires opportunity  in  copywritlng.  Agency 
or  station.  Full  or  part  time.  Salary 
moderate.  Write  Box  675,  BROADCAST- 
ING. 

Engineer— Capable  young  family  man 
desires  position  as  chief  engineer.  50 
kw  network  experience  in  all  phases 
radio.  Exceptional  transmitter  service. 
Some  administration.  Television  train- 
ing. Prefer  midwest.  Please  contact 
Box  676,  BROADCASTING. 
M.  C. — announcer.  Sober,  hard  worker, 
with  sound  program  sense  learned  in 
a  250  watt  station  desires  hard-working 
position  in  New  York  City.  4P.  Box  677, 
BROADCASTING. 

Writer,  experienced.  Dramatic  scripts 
and  commercial  copy.  Have  written 
network  material.  Creative.  Industrious. 
College  trained.  4F.  Larger  cities  pre- 
ferred Box  678,  BROADCASTING 
Promotion,  public  relations  man.  Five 
years  experience,  just  out  of  Air  Forces 
on  point  system.  Married.  Permanent 
only.  Minimum  $3000  a  year.  Box  679, 
BROADCASTING. 

Advertising  woman— Copywriter:  radio, 
publications.  No  novice;  experienced  as 
account  executive.  Research,  media, 
fashion  background.  Cooperative  work- 
er. New  York  City  agency  connection 
desired.  Freshly  imaginative,  but  can 
write  factual  copy  well.  Would  also 
make  good  advertising  manager  for 
manufacturer  Introducing  new  line  of 
products  for  women.  Box  680,  BROAD- 
CASTING. 

Wanted  to  Buy 

Wanted— FCC  approved  frequency  and 
modulation  monitors.  Other  250  watt 
station  equipment.  Cutting  mechanism 
for  type  RCA  OR-1  transcription  tables. 
Box  600,  BROADCASTING. 


 For  Sale 

For  sale — Western  Electric  618-A3  and 
two  630-A  microphones.  New.  Make 
offer.  Box  653,  BROADCASTING. 
Tower— Immediate  delivery.  New  Stachy 
150'  self-supporting  radio  tower  with  in- 
sulators and  obstruction  lights;  crated 
as  received  from  factory.  Will  ship  im- 
mediately at  your  expense  upon  receipt 
of  $2950.  Phone  Lexington  7808,  James 
Duff,  Radio  Station  WITH,  Baltimore. 
Maryland. 


For  Sale  (Cont'd) 


For  sale— 2  RCA  pack  transmitters  foi  2, 
broadcast  remotes  (new).  4  delux  An- 
dex  pickups  and  tone  arms,  complete 
1  model  K   Presto   recorder   complete  W 
less  mike.  Make  offer  to  Mrs.  J.  H.  Orr 
Opelika,  Ala. 
For  sale— Cornell  Dubilier  condensers— 
9    PL— 316-51    20,000    V.    .00015    MFD— ;  m 
3  PL— 262-51  10,000  V.  .0008  MFD.  How- 
ard  Van   Jepmond,   165  N.   Michigan  ^ 
Chicago. 


Here  Is  a  Good 
Permanent  Job 
FOR  A 

COMMUNICATIONS 
EXPERT 


You  may  be  interested  in  this 
permanent  position  with  a  long  es- 
tablished, progressive  radio  school. 
The  job  is  open  right  now — but  we 
will  hold  it,  for  the  right  man, 
until  he  can  be  released  from  his 
war  job. 

To  qualify  for  this  position,  you 
should  be  a  college  gradurate  with 
engineering  and  operating  experi- 
ence in  Radio  communications.  Ex- 
perience teaching  Radio  subjects 
will  be  an  advantage — and  exper- 
ience in  writing  instruction  man- 
uals clearly,  interestingly  is  essen- 
tial. 

Get  in  touch  with  us  now.  Let's  see 
if  we  can  come  to  a  mutual  under- 
standing so  you  can  start  with  us 
the  day  you  are  available. 
Tell  us  all  about  yourself — your 
education  and  experience — your 
ambitions — your  salary  require- 
ments. We  will  hold  your  letter  in 
strict  confidence. 

WRITE  BOX  667, 
BROADCASTING 
870  Nat'!  Press  BIdg. 
Washington  4,  D.  C. 


%  SCHOOLS 
RADIO  TECHNIQUE 


NEW  YORK  •  CHICAGO 

Americt^s  Olden  School  Devoted 
Exclusively  to  Radio  Broadcasting 

Comprehensive  Day  and  Evening 
Courses  in  all  phases  of  Radio 
Broadcasting  taught  by  Network 
Professionals.  Moderate  rates. 
For 


Full  Details,  Requatl  Bealdat  B.  \  ^ 


HELP  WANTED 

Experienced  announcers, 
good  salary,  promotions, 
nnodel  station. 
Communicate  immediately. 

WBOG 
Salisbury,  Maryland 


Page  76    •    May  21,  1945 


BROADCASTING    •    Broadcast  Advertisin  ^ 


-  Capt.  Clifford  W.  Speer 

._;APT.  CLIFFORD  W.  SPEER, 
2,  war  correspondent  engineer  of 
!anadian  Broadcasting  Corp.,  To- 
onto,  died  in  London  May  11  fol- 
Dvdng  a  traffic  accident  while  in 

^  harge  of  a  CBC  mobile  broadcast- 
ng  van.  He  had  been  serving  over- 
eas  for  the  past  year  with  CBC 


Overseas  Unit  in  Italy,  Holland, 
Germany  and  England.  Prior  to 
going  overseas  he  was  supervising 
engineer  of  CJBC  Toronto. 


PLANS  of  KGPJ  Los  Angeles  to  move 
studios  and  executive  offices  to  Holly- 
wood are  being  held  up  as  result  of  a 
fire  which  swept  through  proposed  new 
headquarters  at  6314  Sunset  Blvd. 


CRYSTAL  CO. 


QUARTZ  OSCILLATORS  SINCE  1927 


SERVICE  DIRECTORY 


"GEARED  TO  AM-FM  EXPANSION" 
HaMu   EngiMering  ConttUlamU 

Commercial  Radio  Equip.  Co. 

Kansas  City,  Mo. 
Washington,  D.  C.  Hollywood,  Cat. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 
(Snbj.  to  Gov't  Res.) 


MORE  RF  KILOWAH  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMiniNG  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High  Power  Tube  Specialists  Exclusiveiy 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  in  existence.  MAJOR 
RECORDS.  Realistic  and  Complete. 

Write  for  catalog 
THOMAS  J.  VALENTINO  INC. 

Transcriptions— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


The 

Robert  L.  Kaufman 
Organitafion 
Technical  Maintenance,  Constnietion 
Supervision   and  Business  Services 
for  Broadcast  Stations 

g.        Waihingteii  4,  D.  C 
District  2292 


^ SOUND  EFFECT  RECORDS^ 

GENNETT-SPEEDY-Q 

Reduced  Basic  Librory  Offer  Containing 
Over  200  Individual  Sound  Effects 

Write  For  Details 

CHARLES  MICHELSON 

67  W.  44tli  St.  New  York.  N.  Y. 


Sp&cializing  in  painting 
radio  antennae  towers 

from  coast  to  coast. 

H.  K.  RHODES 

603  E.  MAIN  ST., 
ROARING  SPRING.  PA. 


SUPPORT  THE 

7th 


'  10.3  HOOPER  IN  SEATTLE 

WRITES  OLIVER  RUNCHEY,  KOL 

THE  SHADOW 

Available  locally  on  transcription— see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 


I 


PROFESSIONAL  DIRECTOItY| 


Jansky  &  Bailey 

Ah  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pren  BIdg..  Wash.,  D.  C 


PAUL  GODLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859  


GEORGE  C.  DAVIS 

Consulting  Radio  Engineor 
Munsey  BIdg.  District  8456 

Washington,  0.  C. 


FJtegUENCY  MEASURING 

Exact  Measurements  '  of  ony  lima 

RCA  COMMUNICATIONS.  INC. 
64  Broad  Street      New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Bvilding,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.     •      NATIONAL  6513 
Washington  4,  D.  C. 


Franl:  H.  Mcintosh 

Consulting  Radio  Engineers 
710  I4th  St.  N.W.  ME.  4477 

Washinston,  D.  C. 


Tel.  Bridgeport  7-2465 

Consu/ring  Racfto  tngiMw 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.  WILSON  ASSOCIATES 

Consulting  Radio  Engineers 

AM  FM  TELEVISION  FACSIMILE 
FIELD  OFFICE 
Nat'l  Press  BIdg.      Wash.  4,  D.  C. 


Room  892 


NA.  7846 


BUY 
WAR  BONDS 


McNARY  &  WRATHAU 

CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.        Dl.  1208 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Conniltants 
Frequency  Monitoring 


Cemmerciol  Radio  Equip.  Co. 

•  International  Building,  Washington,  D.  O. 

•  321  E.  Gregory  Boulevard,  Kansas  City.  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  Calif. 

-  " 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
MnnseyBldg.   •   Republic  2347 


■t- 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturers  of  Radio  Trana- 
mitters  and  Industrial  Electronic 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  •  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      District  821 S 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 


Nat'l  Press  BIdg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  58S« 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BUDG. 
1319  F  STREET  N.  W. 


WASH..  D.  C 
DISTRICT  4127 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.75th  St  CHICAGO  19 

Trianele  4400 


At  Deadline ... 


People 


V-E  DAY  LISTENING 

UP  SHARPLY,  CAB  FINDS 

V-E  DAY  (May  8)  listening  was  up  210%  in 
the  morning,  67%  in  the  afternoon  and  4%  in 
the  evening  in  comparison  with  the  compara- 
ble Tuesday  (May  9)  of  the  previous  year,  ac- 
cording to  figures  released  May  2  by  the  Co- 
operative Analysis  of  Broadcasting.  Compared 
with  April  17,  last  previous  Tuesday  survey 
by  CAB,  V-E  Day  audiences  were  up  166%  in 
the  morning  when  President  Truman  broad- 
cast his  official  proclamation  of  the  end  of  the 
war  in  Europe,  up  55%  in  the  afternoon  and 
up  7.5%  in  the  evening.  Individual  programs 
in  the  early  evening  had  increased  audiences, 
but  late  evening  programs  lost  listeners,  CAB 
reports,  even  such  popular  programs  as  Fib- 
ber McGee  &  Molly  dropping  from  24.6  on 
April  17  to  18.8  on  May  8,  and  Bob  Hope  from 
24.1  to  20.8. 

EXPERIMENTAL  VIDEO 
STARTS  IN  WASHINGTON 

TRANSMITTER  of  experimental  television 
station  W3XWT  Washington  is  operating  on 
a  temporary  basis,  making  preliminary  tests 
to  determine  field  strength  and  propagation 
data  for  Washington  and  the  surrounding  ter- 
ritory. W3XWT  is  operating  on  channel  1, 
50-56  mc,  with  a  temporary  antenna  structure 
atop  the  Harrington  Hotel,  where  the  station 
has  rented  space  on  the  top  floor,  and  will  con- 
struct a  permanent  antenna  as  soon  as  WPB 
permission  is  obtained.  Station  is  owned  by 
Allen  B.  DuMont  Laboratories,  also  operator 
of  video  station  WABD  New  York.  Dr.  Thomas 
T.  Goldsmith  Jr.,  DuMont  director  of  research, 
is  in  charge  of  the  field  tests. 

McDonald  happy 

CONFIDENT  the  forthcoming  FM  tests  will 
prove  the  wisdom  of  assigning  that  service  to 
the  lower  frequencies,  Comdr.  E.  F.  McDonald 
Jr.,  president,  Zenith  Radio  Corp.,  Chicago, 
who  has  vigorously  opposed  moving  FM  up- 
ward, issued  the  following  statement  after  al- 
locations above  25  mc  were  announced:  "I  am 
delighted  by  the  FCC's  wise  decision  to  conduct 
tests  to  determine  the  best  wave  band  for  FM. 
...  I  am  confident  that  these  tests  will  indi- 
cate the  desirability  of  assigning  FM  to  the 
50-68  mc  band,  rather  than  the  alternatives  of 
68-86  or  84-102  mc.  .  .  .  Selection  of  the  50-68 
mc  band  will  save  the  public  millions  of  dol- 
lars in  the  purchase  of  new  radios.  If  FM  can- 
not use  the  50-68  mc  band,  then  certainly  tele- 
vision cannot  because  television  is  much  more 
susceptible  to  interference  than  is  FM." 

wls  honored 

WLS  CHICAGO,  key  station  of  the  Blue,  and 
Christian  Science  Monitor,  have  been  selected 
as  national  winners  in  their  respective  fields 
of  $500  gold  medals  offered  by  the  National 
Board  of  Fire  Underwriters  for  outstanding 
service  to  fire  prevention  education  during 
1944.  WLS  is  cited  for  continued  efforts  in  be- 
half of  rural  fire  prevention.  Stations  figur- 
ing in  the  finals,  and  who  received  national  hon- 
orable mention,  are  KGW  Portland,  Ore.; 
KMTR  Hollywood;  WLW  Cincinnati;  WPAR 
Parkersburg,  W.  Va.,  and  WOW  Fort  Wayne, 
Ind.  Speciai  citation  goes  to  WGAR  Cleveland. 
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25  ENGINEERS  ASKED 
TO  ASSIST  IN  FM  TESTS 

GEORGE  P.  ADAIR,  FCC  chief  engineer,  late 
Friday  invited  25  industry  engineers  to  attend 
meeting  at  10  a.m.  Thursday  (May  24)  in 
Room  2232,  FCC  headquarters,  and  serve  on  a 
joint  industry-Commission  committee  to  make 
engineering  tests  in  three  proposed  FM  bands 
(see  earlier  allocations  story,  page  13).  All 
engineers  interested  are  asked  to  attend, 
whether  invitations  were  received  or  not. 

Those  invited  include:  Maj.  E.  H.  Armstrong, 
FM  inventor;  Dr.  W.  R.  G.  Baker  of  GE,  RTPB 
chairman;  Dr.  D.  E.  Noble,  Galvin  Mfg.  Corp.; 
Dr.  T.  T.  Goldsmith  Jr.,  DuMont  Labs.;  Ray- 
mond Guy,  NBC;  William  B.  Lodge,  CBS;  D. 
B.  Smith,  Philco;  C.  M.  Jansky  Jr.,  chairman, 
RTPB  Panel  5  (FM) ;  Everett  Dillard,  Com- 
mercial Radio  Equipment;  Dr.  H.  H.  Beverage, 
RCAC;  Dr.  C.  R.  Burrows,  National  Defense 
Research  Council ;  G.  F.  Leydorf ,  Crosley  Corp. ; 
Cyrus  T.  Read,  Hallicraf ters ;  D.  C.  Summer- 
ford,  WHAS ;  A.  Earle  Cullum  Jr.,  Radio  Re- 
search Lab.;  J.  R.  Poppele,  WOR;  Frank  Marx, 
Blue;  Dr.  H.  W.  Wells,  Carnegie  Institute; 
G.  E.  Gustafson,  Zenith;  Frank  A.  Gunther, 
Radio  Engineering  Labs.;  George  Lang,  WGN; 
Carl  H.  Wesser,  WENA;  Robert  Higgy, 
WOSU;  Irving  Robinson,  Yankee  Network; 
Philip  Laeser,  WTMJ-WMFM. 

MBS  IN  CINCINNATI 

ARRANGEMENTS  for  mutual  programs  to  be 
broadcast  by  WCPO  and  WLW  Cincinnati  have 
been  worked  out  by  the  network  and  those 
stations,  to  begin  June  1,  when  WKRC,  cur- 
rent Mutual  outlet  in  that  city,  switches  its 
affiliation  to  CBS.  WCPO,  with  no  regular  net- 
work affiliations,  will  carry  the  bulk  of  the 
Mutual  business,  while  WLW,  which  formerly 
carried  some  Mutual  programs  in  its  schedule, 
will  take  certain  periods.  Programs  are  being 
placed  with  WCPO  and  WLW  on  a  spot  basis 
in  13-week  cycles  as  an  interim  arrangement. 

Closed  Circuit 

(Continued  from  page  4) 

the  work  of  J.  Leonard  Reinsch,  Presidential 
radio  adviser  and  managing  director  of  the 
Cox  radio  stations. 

RADIO  FOLK  are  calling  Thursday,  May 
17  "the  day  of  no  decision".  It  was  then  that 
the  FCC  announced  its  final  allocations  above 
25  mc  with  FM  designations  held  in  abeyance. 
It  was  then,  too,  that  the  NAB  Board  of  Di- 
rectors meeting  in  Omaha  failed  to  select  a 
successor  to  President  J.  Harold  Ryan. 

BROADCASTERS  are  pondering  report  that 
Canadian  Broadcasting  Corp.,  Dominion- 
owned  system  operating  commercially,  has 
suggested  informally  that  maximum  broadcast 
power  be  limited  to  50  kw  on  North  American 
continent.  If  concurred  in  by  U.  S.,  Mexico 
and  Cuba,  this  would  spell  doom  to  hopes  of 
clear  channel  stations  in  these  countries  for 
substantially  increased  output  under  forth- 
coming clear  channel  reallocation  and  revision 
of  the  Havana  Treaty  (now  scheduled  to  run 
until  March  29,  1947).  Canadian  Assn.  of 
Broadcasters  has  expressed  no  view  on  power 
limitation. 


LT.  ROBERT  H.  McILWAINE,  USNR,  former 
CBS,  J.  Walter  Thompson  Co.  and  Lord  & 
Thomas  vnriter,  has  been  made  head  of  Navy 
Special  Activities.  Veteran  of  the  North  Af- 
rican, Sicily  and  Salerno  invasions  as  senior 
gunnery  officer  and  winner  of  the  Silver  Star 
and  Secretary  of  the  Navy  citation,  he  was 
with  Radio  Section,  Navy  Public  Relations,  be- 
fore present  assignment. 

CHARLES  B.  HOFMAN,  until  recently  in  the 
research  department  of  Biow  Co.,  New  York, 
has  joined  the  New  York  office  of  Sherman  & 
Marquette  Inc.  as  director  of  media  and  re- 
search. He  replaces  W.  R.  Denning,  now  in 
the  Army. 

HENRY  E.  ABT  has  resigned  as  director  of 
promotion  of  the  National  Industrial  Informa 
tion  Committee,  National  Assn.  of  Manufac 
turers,  to  become  managing  director  of  Brand 
Names  Research  Foundation,  effective  June  1 

MYNOR  P.  PAYNE,  assistant  transformer 
division  engineer,  Federal  Telephone  &  Radio 
Corp.,  Belleville,  N.  J.,  will  do  graduate  work 
in  electrical  engineering  at  N.  Y.  U.  on  a  Julius 
Rosenwald  fund  fellowship. 

KARL  SUTPHIN,  sales  promotion  manager  of 
Blue  central  division,  was  inducted  into  the 
Army  last  week  and  is  stationed  at  Fort  Sher- 
idan, Wyo.,  as  a  private. 

GEORGE  D.  TONS,  after  a  year  on  the  sales 
staff  of  KDKA  Pittsburgh,  has  been  appointed 
manager  of  that  department. 

HAL  SHAW,  former  program  manager  of 
WSPA  Spartanburg,  S.  C,  is  now  with  WORD 
Spartanburg  as  assistant  manager. 

D.  M.  (DAVE)  GREENE,  connected  with  the 
sales  staff  of  KQW  San  Francisco  since  1943, 
has  been  named  sales  manager  of  the  CBS  af 
filiate. 

KATHRYN  CRAVENS,  commentator  for 
WOL  Washington,  has  left  for  overseas. 

HUBBARD  PROTESTS  AWARD 

AT  DEADLINE  Stanley  Hubbard,  owner 
KSTP  Minneapolis-St.  Paul,  told  Broadcastinc 
that  the  announcement  of  the  Ohio  State  U 
Institute  for  Education  by  Radio  award  U 
WCCO  Minneapolis  for  the  program  The  March 
of  Minnesota  (see  page  22)  was  incomplete 
The  program,  Mr.  Hubbard  said,  originated  a1 
WCCO  studios.  He  said  program  was  devel- 
oped by  committee  of  which  he,  Mr.  Hubbard 
was  chairman;  that  writer,  Philip  Gelb;  mu- 
sical production  director,  Leonard  Leigh,  anc 
Richard  Kothe,  announcer,  all  were  staff  mem 
bers  at  KSTP.  He  said  KSTP  terminal  con- 
nections were  used  to  pipe  program  to  state- 
wide network.  Producer,  he  said,  was  Harolc 
McGee  of  BBDO,  New  York.  Earlier  story  ir 
this  issue  was  taken  from  Ohio  State  U.  re-' 
lease. 


MARKET  FOR  5  MILLION  SETS 

AN  IMMEDIATE  market  for  5,000,000  radi( 
sets  was  disclosed  last  week  by  the  Office  oi 
Civilian  Requirements,  WPB,  in  preliminarj 
returns  from  probably  its  last  annual  survej 
of  consumer  requirements.  General  demanc 
for  appliances  is  higher  than  in  any  previou 
year.  Demand  for  radios  has  doubled  sincq 
last  year's  survey,  OCR  found. 
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PutlinlDNS  of  Salesmen  to  Work! 


"Y^HEN  Little  Orphan  Annie  first  went  on 
the  air  for  Ovaltine  in  1931  (via :  Blackett- 
Sample-Hummert) ,  she  brought  with  her  a 
sales  technique  new  to  the  networks.  She 
offered  premiums  for  box  tops  and  dimes, 
and  thus  overnight  put  millions  of  children 
to  work  as  salesmen  for  Ovaltine.  Little 
Orphan  Annie  materially  shortened  the  ges- 
tation period  of  advertising  results.  Her  idea 
was-  Tops! 


.  coeed  Sales 


^CTION  will  be  the  keynote  of  the  Distribution  Decade  — 
after  Victory.  Products  will  have  to  move  fast  between 
factory  and  consumer  to  keep  life-giving  dollars  flowing 
through  the  Nation's  bloodstream.  And  on  Advertising  and 
the  men  who  administer  it  will  rest  much  of  the  burden  of 
increasing  the  commercial  tempo! 

For  when  Peace  comes,  there  will  be  an  abundance  of 
productive  facilities,  of  manpower,  of  money  for  buying 
machinery  and  materials.  The  problem  will  be  to  distribute 
merchandise  in  quantities  great  enough  to  keep  this  vast 


industrial  system  operating.  Experts  estimate  that  this  will 
require  an  increase  of  at  least  40%  in  consumption  over 
pre-War  levels! 

Agency  men  everywhere  are  applying  themselves  to  the 
responsibilities  and  opportunities  that  will  be  theirs  in  the 
Distribution  Decade. 

So  is  the  Nation's  Station.  When  the  time  comes,  we  will 
be  ready  to  help  you  do  a  better  post-war  job  for  your  clients 
in  the  vast  four-State  market  that  is  WLW-land. 


WLW 

DIVISION  OF  THE  CKOSLEY  CORPORATION 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D I S  E  -  A  B  L  E  STATION 


RadiophotO"  news  pictures  out  of  the  air  I 


RCA  radiophoto  transmits  pictures  around  the 
world  and  prints  them  — in  a  matter  of  minutes! 

And  thanks  to  RCA  research,  pictures  now 
come  through  the  receiver  ( shown  above )  about 
as  sharp  and  clear  as  the  originals  themselves. 

Through  RCA  radiophoto,  today's  "news  shot" 
in  Honolulu  or  Cairo  can  make  tomorrow  morn- 
ing's front  page.  Or  —  blueprints  for  a  disabled 
power  generator  can  be  flashed  to  London  —  sav- 
ing hundreds  of  vital  war  production  hours. 

Advertisements,  fingerprints,  documents  and 
letters  are  radiophotoed  by  RCA  Communica- 


tions—as many  as  2000  a  month!  Even  musical 
scores— such  as  the  new  "Trio"  by  Shostakovich- 
are  sent  by  faster,  error-proof  radiophoto. 

RCA  has  long  been  a  pioneer  in  all  fields  of 
international  communications.  Progress  is  con- 
stantly maintained  by  scientific  research  ...  re- 
search that  is  reflected  in  all  RCA  products. 

When  you  buy  an  RCA  radio,  or  television  set, 
or  Victrola— made  exclusively  by  RCA  Victor— 
you  enjoy  a  special  pride  of  ownership  in  know- 
ing that  you  possess  one  of  the  finest  instruments 
of  its  kind  that  science  has  yet  achieved. 


1945  — London  to  New  York— 7  minut< 


1926-New  York  to  London-1  hr.  35 

Notice  the  great  improvement  in  cl 
ity,  as  well  as  in  speed  — both  result 
RCA  research.  Radiophoto  prints 
no  longer  blurred  by  a  "pattern." 
day,  they're  about  as  clear  and  sharj 
the  original  photograph  snapped  tl 
sands  of  miles  away. 


RAD  to  CORRORATtON  af  AMERtCA 


PIONEERS    IN  PROGRESS 


DOES  THE  RADIO  industry  need  a  7th 
War  Loan  message? 
Do  the  people  who  have  lived  with  the 
news,  spread  wide  the  word  of  setback 
and  assault,  broadcast  the  bitter  but 
victorious  drive  from  Africa  to  Berlin, 
have  to  be  reminded  of  the  job  Amer- 
ican boys,  and  American  bonds,  did  in 
Europe? 

Does  radio  have  to  be  made  aware  of 
the  job  still  to  be  done  in  the  Pacific, 


and  of  the  men  and  materiel  still  to  be 
sacrificed  before  liberty  and  freedom 
can  exist  for  all? 

Because  radio  itself  is  a  living  symbol 
of  that  liberty  and  freedom,  let's  make 
this  the  greatest  radio  bond  selling 
campaign  that  the  nation  has  ever  seen. 
Let  radio  stations  the  country  over  unite 
to  stage  the  most  powerful  campaign 
ever  launched  to  meet  and  beat  the 
7th  War  Loan  goal. 


WOR 

— one  of  Americans  ^reat  stations 


©It© 

Fmi^H  in 

cMidwest  cAmericc 


LISTENERS  LONG  FAHILIAR  WITH 
WLS  "LITTLE  BUOWN  CHURCH" 

OUR  "Little  Brown  Church"  dates  from 
1925,  when  WLS  broadcast  night  and  day 
to  raise  money  for  tornado  relief.  Reporting  to 
our  listeners  on  the  ^216,904  they  had  contrib- 
uted, we  prepared  a  program  of  deep  spiritual 
significance,  called  it  "The  Little  Brown  Church." 

Seeing  in  our  mail  the  continuing  need  for 
such  a  religious  program,  we  made  it  a  regular 
feature,  added  later  the  daily  "Morning  Devo- 
tions" and  Dr.  John  W.  Holland's  brief  medita- 
tion which  closes  "Dinnerbell  Time"  each  noon. 

The  purpose  of  these  religious  programs  is 
service  alone.  So  long  established,  they  have  be- 
come old  friends  to  the  WLS  million-letter-a-year 
audience.  In  choosing  a  station  to  reach  this  bal- 
anced rural  and  urban  market,  consider  the  fact 
that  practically  all  WLS  programs  —  service, 
entertainment,  educational,  farm  —  follow  this 
same  friendly  pattern,  have  been  on  the  station 
year  after  year  —  are  in  truth,  Old  Friends  t 
Midwest  America. 
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Closed  Circuit 


AMBITIOL'S  I'KOl'OSALS  under  which  Con- 
gress would  create  and  operate  its  own  radio 
studios  [not  stations]  so  it  could  report  direct 
to  the  nation  via  transcription  and  networks 
has  been  advanced  confidentially  to  Congres- 
sional membership  by  Robert  J.  Coar,  head  of 
General  Sound  Corp.,  who  is  in  charge  of  the 
Radio  Room  of  the  House.  Plan  envisages  Coar 
as  director  of  Congressional  Radio,  to  function 
under  joint  Senate  and  House  Committee  on 
Radio.  Programs  would  be  formulated  from 
recordings  of  floor  debates  and  committee  hear- 
in"-s  for  release  to  networks  and  independents. 
Report  throws  sop  to  Congressmen  by  alleging 
press  and  radio  have  slyly  misrepresented  Con- 
gress, and  avers  that  not  a  single  legislator 
who  has  used  transcribed  radio  reports  con- 
sistently has  failed  to  be  reelected. 

ONE  OF  bellwether  heavy  industry  radio  ac- 
counts—General Motors— may  resume  brand 
liame  exploitation,  probably  to  supplement 
rather  than  displace  current  institutional  ef- 
forts. Since  war's  onset  and  automotive  holi- 
day, GM  campaigns  have  been  restricted  to 
institutional  themes  on  General  Motors  Sym- 
phomi  (NBC)  and  transcribed  spot  series,  Vic- 
tor,; Is  Our  Biisiness.  After  V-E  Day,  GM  re- 
moved restrictions,  told  Chevrolet,  Pontiac, 
Buick,  Oldsmobile,  Cadillac,  Frigidaire  and 
fither  divisions  that  product  advertising  could  be 
resumed.  Besides  upcoming  direct  sales  cam- 
paign, GM  may  expand  institutional  efforts 
with  possibility  of  separate  programs  on  more 
than  one  major  network. 

IT'S  NOT  ONLY  what's  said  but  the  manner 
of  saying  it  that  counts  in  radio.  When  new 
section  of  the  voluntary  NAB  Code  of  Ethics 
dealing  with  commercial  copy  is  drawn,  not 
only  substance  of  copy  but  presentation  and 
inflections  will  be  covered. 

KXPKRI.MENTS  will  be  started  by  a  well- 
known  research  authority  on  a  new  technique 
to  measuie  effectiveness  of  radio  commercials. 
He  points  out  development  of  competitive  pro- 
Kram  ratings  has  stimulated  competition  among 
program  producers  and  raised  production  stand- 
ards. Same  attention  focussed  on  commercials, 
he  feels,  would  produce  similar  result  and 
eliminate  criticism  leveled  against  sponsor's 
messages.  Don't  expect  results  for  a  long  time, 
because  there's  lots  of  work  to  be  done. 

WHEN  AUSTERE  U.  S.  Supreme  Court  gets 
nettled  over  radio  effusions,  that's  news.  Sev- 
eral times  provocative  Drew  Pearson  has  es- 
sayed to  forecast  Supreme  Court  decisions  on 
pending  litigation,  that  could  be  construed  in 
contempt.  His  most  recent  predicition— that 
court  will  decide  in  favor  of  the  right  of  Harry 
Bridges,  labor  organizei-,  to  remain  in  this 
country  though  an  Australian  citizen— is  un- 
derstood to  have  caused  the  court  to  check  up 
on  possible  leaks. 

OVERDUE  is  ruling  from  Dept.  of  Justice  on 
ASCAP.  Department  is  considering  aspects  of 
{Continued  on  page  86) 


coming 

June  6:  Deadline  for  appearances,  oral  argu- 
ment, allocations  below  25  mc. 

June  13:  Oral  argument,  WOV  New  York, 
transfer  of  control  to  Master  brothers. 

June  19:  FMBI  Board  meeting.  New  York. 

June  26-28:  National  Retail  Dry  Goods  Assn. 
Postwar  Conference,  Hotel  Pennsylvania, 
New  York. 

June  27:  Hearing  before  FCC  examiner,  sale 
of  WINS  New  York  to  Crosley  Corp. 


Bulletins 

ANNOUNCEMENT  was  made  at  White  House 
Friday  that  .J.  Leonard  Reinsch,  managing  di- 
rector of  Cox  radio  stations  and  NAB  board 
member,  would  accompany  President  Truman 
to  the  San  Francisco  conference  as  radio  ad- 
viser. Mr.  Reinsch  last  week  addressed  the 
Dayton  Kiwanis  Club  in  observance  of  Kiwanis 
radio  week  and  is  expected  in  Washington  this 
week  preparatory  to  the  San  Francisco  trip. 

HEARING  ON  THE  proposed  sale  of  WINS 
New  York  by  Hearst  Radio  to  Crosley  Corp. 
for  $1,700,000,  plus  $400,000  in  time,  last  Fri- 
day was  set  by  the  FCC  for  June  27  in  Wash- 
ington. Hearing  notice,  released  last  month,  is 
most  detailed  ever  drawn  up  by  FCC  and  sta- 
tion price  establishes  new  record  for  independ- 
ent operation  [Broadcasting,  April  16]. 

NEW  NAVY  night  series  scheduled  to  start 
on  NBC  in  mid-summer,  is  available  for  spon- 
sorship. Originating  in  Washington,  program 
will  be  written  and  produced  jointly  by  Navy 
Dept.  and  NBC.  Half-hour  series  will  spotlight 
Navy,  Marine  Corps,  Coast  Guard  front  line 
action,  featuring  live  on-the-spot  pickups,  and 
music  by  Navy  Band  Symphony  Orchestra  for 
first  time  on  air.  Special  production  unit  in- 
cludes: Clarence  Menser,  NBC  vice-president 
in  charge  of  programs;  Carleton  Smith, 
WRC  Washington  manager;  Lt.  Comdr.  Charles 
E.  Dillon,  USNR,  acting  officer  in  charge,  Navy 
Radio  Section;  Lt.  Ev.  Mead,  USNR;  Lt.  Hazel 
Kenyon  Markel,  USNWR;  Specialist  2nd  Class 
Raymond  Katz,  USNR. 

HOOPER  OFFERS  SURVEY 

C.  E.  HOOPER  Inc.  has  developed  a  technique 
of  measurement  for  communities  as  small  as 
2,.500,  which  may  provide  data  needed  for  FCC 
clear-channel  hearings,  it  told  stations  last 
week.  Letter  says  area  needing  surveying  for 
hearing  purposes  is  "doughnut-shaped"  lying 
between  the  home  city  area,  in  which  all  sta- 
tions in  the  city  can  be  heard,  and  each  sta- 
tion's .500  microvolt  contour.  Government  sur- 
veys will  be  in  communities  under  2,500  inside 
or  outside  this  "doughnut"  area  with  sharp  in- 
terest in  results  outside  500  microvolt  contours. 
Hooper  points  out  stations  must  produce  evi- 
dence of  service  rendered  individually  to  the 
population  living  in  this  area. 


Business  Briefly 

DEATH  VALLEY  MOVES  •  In  late  June  or 
early  July  T)ea,th  Valley  Sheriff  will  move  from 
CBS  to  Blue.  Now  on  CBS,  8:30-9  p.m.  Thurs., 
program  will  be  heard  either  in  9:30-10  p.m.' 
spot  Friday  on  Blue  or  6:30-7  p.m.  Sunday 
when  Philco  gives  up  half  of  its  hour  period. 
Sponsor  is  Pacific  Coast  Borax.  Agency,  Mc- 
Cann-Erickson. 

MILLION  DOLLARS  SLATED  •  National 
Leather  &  Shoe  Finders  Assn.,  St.  Louis,  plans 
to  spend  more  than  a  million  dollars  on  radio, 
consumer  magazine  and  direct-mail  advertising 
to  promote  shoe  repair  and  shoe  service  shops, 
Accouiit  placed  with  D'Arcy  Adv.  Co.,  St.  Louis. 

RENEWS  DINAH  SHORE  •  General  Foods 
Corp.,  New  York,  has  signed  52-week  renewal 
with  Dinah  Shore  effective  July  5  for  th( 
Thurs.  8:30-9  p.m.  program  on  NBC.  Agencj 
is  Young  &  Rubicam,  New  York. 

INSURANCE  SPOTS  •  All  State  Insurance 
Chicago,  begins  sponsorship  May  28  of  livj 
spots  on  six  Minnesota  stations.  Four-week  con; 
tract  was  placed  by  Ruthrauflf  &  Ryan,  Chicago 

LORILLARD  REPLACEMENTS 

p.  LORILLARD  Co.,  New  York,  June  13  foi 
summer  replaces  Which  Is  Which,  CBS  Wed 
9:30-10  p.m.  with  Detect  and  Collect,  audieno 
quiz  with  Wendy  Barrie,  Fred  Utall  as  m.c.'s 
cash  and  "fantastic"  gifts  as  prizes.  Summe 
substitute  for  Lorillard's  Comedy  Theater 
NBC  Sun.  10:30-11  p.m.;  beginning  June  17- 
Meet  Me  at  Parky's,  with  "Parkyacarkus, 
Betty  Rhodes  and  David  Street,  singers,  "Opie 
Coates  Orchestra.  Agency,  Lennen  &  Mitchel 
New  York. 

P  &  G  RENEWS  VARIETY  SHOV/ 

PROCTER  &  GAMBLE  Co.,  Cincinnati,  fc 
Teel,  has  signed  a  52-week  renewal  of  Beatrit 
Kay  Variety  Hall  on  NBC,  network  reporte 
Friday.  Biow  Co.,  New  York,  which  handlt 
the  program,  said  P  &  G  will  retain  its  Sa 
8-8:30  time  through  Variety  Hall's  June  ' 
Sept.  1  hiatus  but  will  not  put  in  a  summer  r( 
placement. 


FREED  FOR  FETE 

THREE  ex-WSB  Atlanta  announcers, 
now  in  uniform,  were  released  from  duty 
and  flown  to  Atlanta  to  handle  portions 
of  the  station's  account  of  the  welcome 
given  Gen.  Courtney  Hick  Hodges  dur- 
ing the  two-hour  program  covering  the 
return  of  50  veterans  of  the  European 
theater,  May  24.  Lt.  Marcus  Bartlett, 
USNR,  former  WSB  production  manager, 
Lt.  Add  Penfield,  infantry,  former  sports 
editor,  and  Sgt.  Walter  Paschall,  AAF, 
former  news  editor,  were  the  three  men 
responsible  for  important  parts  of  the 
broadcast,  most  elaborate  for  the  sta- 
tion since  the  1939  "Gone  with  the  Wind" 
premier. 
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A  FULL  LENGTH  AHEAD ! 


1070  KILOCYCLES 
A  CLEAR  CHANNEL 
5000  WATTS 


*  A  Atatua/  STATION 

Owned  and  Operated  by  the  Indianapolis  News 


•  In  a  horse  race,  a  jockey's  familiarity  with  the  track  and 
his  mount  give  odds  to  his  success.  Similarly,  the  radio  adver- 
tiser who  has  run  test  campaigns,  and  who  has  previous  knowl- 
edge of  markets  and  broadcasting  stations,  has  the  best  chance 
to  come  in  first  in  the  big  race  for  post-war  trade. 

Any  investigation  will  prove  that  WIBC's  wider  territorial  cover- 
age and  intensive  merchandising  cooperation  make  this  station 
the  best  radio  test  medium  for  Indiana. 

Represented  Nationally   by    JOHN    BLAIR    &  CO. 


W  I  B  C 

INDIANAPOLIS,  INDIANA 


GORDON  GRAY 
General  Manager 
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WAAT  delivers 

more  listeners  per  dollar 

in  America's  4-  Largest  Market 

than  any  other  station - 

including  all  50,000  watters!* 


*See  Latest  Surveys!  Check  Availabilities! 
National  Representatives:  Radio  Advertising  Co, 


Do  you  realize  this  market  contains  over  3Vi  million  people;  more  than  these  14 
cities  combined:  —  Kansas  City,  Indianapolis,  Rochester,  Denver,  Atlanta,  Dallas, 
Toledo,  Omaha,  Syracuse,  Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY' 


^OADCASTING 


May  28,  1945 


AGAIJV:  leadership 


The  School  of  Business  and  Civic  Administration  of  the  College 
of  the  City  of  New  York  recently  opened  a  new  field  of  reward 
of  merit  in  the  specialized  area  of  radio's  methods  of  program 
creation  and  promotion. 

The  awards  of  its  impartial  and  authoritative  jury,  for  distin- 
guished performance  in  1944,  have  just  been  announced. 
Eight  awards  went  to  individual  stations;  six  of  these  went  to  stations  on  the 
Columbia  Network  — oi  whom  5  are  affiliated  stations,  and  one  company-ovmed. 

Four  honorable  mentions  went  to  individual  stations;  three  of  these  went  to 
stations  on  the  Columbia  Network— two  of  them  affiliates,  one  company-owned. 
One  award  went  to  a  network.  Columbia  was  the  network. 
One  award  went  to  N.  W.  Ayer  &  Son  for  its  admirable  promotion  of  the  highly 
promotable  CBS  news  program  Report  to  the  Nation. 

And  Hillman-Shane-Breyer,  Inc.,  received  an  award  for  "the  most  eflFective  radio 
program  developed  by  an  advertising  agency"— the  program  being  This  Is  My  Story 
—now  playing  on  KNX,  CBS  in  Los  Angeles. 
The  specific  station  and  network  citations: 

AWARDS: 


KIRO  (CBS  affihate  in  Seattle)  for  its  program,  Swapn  Shop,  "the 
most  effective  direct-selling  commercial  program  developed  by  a  clear  channel 
radio  station." 


WDWS  (CBS  affiliate  in  Champaig  n )  for  its  program,  Sorority  Charm, 
"the  most  effective  direct-selling  commercial  program  developed  by  a  local  channel 
radio  station." 


WHCU  (CBS  affihate  in  Ithaca)  for  its  program,  Let's  Make  a  Dress, 
"the  most  effective  radio  program  developed  for  the  purpose  of  increasing  the 
station's  share  of  the  local  audience." 


^  -WJR  (CBS  affiliate  in  Detroit)  for  its  promotion  of  Victory  F.O.B.,  "the 
most  effective  sales  promotion  of  a  locally  produced,  pubfic-service  network  pro- 
gram by  a  radio  station." 


like  this  is  no  accident. . . 


1^ 


KLZ  ( CBS  afBliate  in  Denver )  for  its  program,  Highlights  of  the  Rockies, 
"the  most  effective  institutional,  commercial  radio  program." 

(CBS  in  Boston)  for  its  promotion  of  Food  Fair,  "the  most  effec- 
tive sales  promotion  of  a  local  program  by  a  radio  station." 

C  B  S  —  for  its  notable  children's  program.  Let's  Pretend,  "the  most  effec- 
tive commercial  program  developed  by  a  national  networV  " 

HONORABLE  MENTIONS: 

^^^^ KDAL  (CBS  affiliate  in  Duluth)  for  its  program,  Open  House,  "an 
unusually  eflFective  program  developed  to  increase  the  station's  share  of  the  local 
audience." 

^^-WHAS  (CBS  affihate  in  Louisville)  for  its  program,  Renfro  Valley 
Gatherin,  "an  unusually  effective  commercial  program." 

^^^^-WXOP  (CBS  in  Washington)  for  its  program.  Let's  Learn  Spanish, 
"an  unusually  effective  sales  promotion  of  a  local  program." 

I   

So  into  the  Columbia  trophy  room  go  these  new  and  welcome  honors.  To  the  City 
College,  and  to  the  august  members  of  the  jury,  our  respectful  gratitude  for  their 
recognition.  To  the  stations,  to  N.  W.  Ayer  &  Son,  and  to  Hillman-Shane-Breyer,  Inc., 
our  heartiest  congratulations. 

And  to  members  of  the  radio  industry,  another  gentle  reminder  that  the  nation- 
wide leadership  of  the  active  Columbia  Network  in  making  first-class  radio  most 
effective  is  not  an  accident! 


this  is  CBS  the  Columbia  Broadcasting  System 


390 

half-hour 
shows  on 

WWDC 


Feature  of  the  Week 


The  Hot  Shoppes  are  a 
chain  of  fourteen  restau- 
rants in  and  around 
Washington.  They  used 
radio  here  and  there  and 
now  and  then.  But  about 
18  months  ago  they  really 
started  to  use  radio! 

In  the  past  18  months 
the  Hot  Shoppes  have 
used  3900  chain  breaks 
.  .  .  and  390  half-hour  pro- 
grams. 

Take  a  tip  in  Wash- 
ington and  use  the  station 
smart  retailers  choose. 


WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 

Represented  nationally  by 
WEED  &  COMPANY 
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WHAT  A  SUCCESSFUL  RADIO  EXECUTIVE  SHOULD  BE 

fatherly  father,  a  devoted  son-in- 
law,  a  good  provider,  a  plutocrat, 
a  democrat,  a  republican,  a  new 
dealer,  and  old  dealer,  and  a  fast 
dealer;  a  technician,  an  electrician, 
a  politician,  machinist,  mechanic. 

He  must  be  a  sales  promotion  ex- 
pert, a  good  credit  manager  and 
an  outstanding  correspondent. 

He  must  attend  all  jobber  clinics, 
dealer,  labor,  sales  and  civic  meet- 
ings, golf  tournaments  and  horse- 
shoe' pitching  contests. 

He  must  be  a  regular  attendant 
at  funerals  and  births,  visit  mem- 
bers and  their  families  in  hospitals 
and  jails. 

He  must  contact  all  new  accounts 
regularly,  and  in  his  spare  time 
look  after  new  clients,  collect  de- 
linquent accounts,  supervise  de- 
partment heads  and  secretaries. 

He  must  have  a  wide  range  of 
telephone  numbers  for  outstate 
agency  men,  clients  and  national 


Note:  When  the  NAB  Board 
of  Directors  met  in  Omaha 
May  16-17,  each  director  found 
at  his  place  this  dissertatiov . 
Authorship,  we  understand,  is 
unknown,  but  Bill  Wiseman, 
sales  promotion  manager  of 
WOW,  confesses  he  perpetrat- 
ed delivery  of  the  opus,  and 
wryly  inferred  that  it  was 
cribbed  from  a  job  once  done 
on  a  chamber  of  commerce 
secreta/ry. 

HE  MUST  be  a  man  of  vision  and 
ambition;  an  after-dinner  speaker; 
a  presider  at  meetings;  a  before 
and  after-dinner  guzzler;  night  owl. 

He  must  work  all  day  and  some- 
times most  of  the  night,  and  ap- 
pear fresh  the  next  day. 

He  must  have  the  health  and  zip 
of  ten  tigers,  but  he  must  be  able 
to  simulate  a  nervous  breakdown 
at  will,  lest  he  never  get  a  vaca- 
tion. He  must  be  able  to  foam  at 
the  mouth  with  enthusiasm  over  the 
merits  of  any  product. 

He  must  be  able  to  entertain 
clients'  wives,  sweeties,  and  pet 
stenographers,  without  becoming 
too  amorous. 

He  must  be  able  to  reach  meet- 
ings far  away  in  the  shortest  pos- 
sible time.  He  should  be  able  to  in- 
hale dust,  to  drive  through  snow- 
storms, to  work  all  summer  with- 
out perspiring  or  acquiring  B.C. 

He  must  be  a  man's  man,  a  la- 
dies'  man,   a   model   husband,  a 


He  must  have  a  good  car,  an  at- 
tractive home,  belong  to  all  clubs, 
be  in  a  position  to  meet  everyone 
in  the  community;  all  on  a  reason- 
able salary. 

He  must  be  an  expert  driver, 
talker,  liar,  dancer,  traveler,  bridge 
player,  poker  hound,  toreador,  golf 
player,  diplomat,  financier,  capital- 
ist and  philanthropist;  an  authority 
on  palmistry,  chemistry,  archae- 
ology, psychology,  physiology,  me- 
teorology, and  criminology. 


Sellers  of  Sales 


CHIEF  timebuyer  for  the  New 
York  office  of  Dancer-Fitz- 
gerald-Sample is  Frank  Mo- 
ri arty,  a  young  New  Eng- 
lander  with  a  sense  of  humor  and 
a  decided  preference  for  outdoor 
sports. 

A  native  of  Holy- 
oke,  Mass.,  Frank 
has  lived  in  New 
York  for  about  12 
years  but  still  con- 
siders New  England 
his  home.  A  bache- 
lor, Frank  is  de- 
voted to  the  theater 
during  the  winter 
season  but  spends 
his  free  time  in  sum- 
mers in  the  country 
where  his  favorite 
sport  is  swimming. 

After  graduation 
from  the  Bay  Path 
Business  Institute  in 
Springfield,  Frank 
went  to  New  York  ^^^^ 
as  an  accountant 
with  the  firm  of 
Air  Reduction  Sales.  About  a  year 
later,  he  joined  Dancer-Fitzgerald- 
Sample,  then  known  as  Blackett- 
Sample-Hummert,  in  the  continu- 
ity department. 

"Since  I  was  new  to  the  adver- 
tising business  at  that  time,  I  was 


advised  to  go  into  continuity  to 
learn  as  much  as  possible  about 
the  operations  of  the  agency," 
Frank  said.  After  four  or  five 
years  in  that  department,  Frank 
became  a  timebuyer  and  then  chief 
timebuyer,  now  handling  radio  ad- 
vertising for  the 
agency's  several 
large  drug  accounts. 

Network  advertis- 
ers among  the  agen- 
cy's accounts  which 
Frank  handles  in- 
clude Anacin  Co., 
BiSoDol  Co.,  Koly- 
nos  Co.,  Charles  H. 
Phillips  Chemical 
Co.,  R.  L.  Watkins 
Co.,  and  Bayer  Co. 

Within  the  near 
future,  Frank  will 
take  over  spot  ra- 
dio buying  for  the 
several  American 
Home  Products  Corp. 
subsidiaries.  This  op- 
eration is  currently 
being  handled 
through  the  Chicago  office  of  the 
agency. 

Frank's  only  assistant  time 
buyer  is  Miss  Gaynor  Hawkins 
who  joined  Dancer  -  Fitzgerald  - 
Sample  about  three  months 
ago. 
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Radio  Advertising  Co. 
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NORTH  CAROLINA 


IS  THE  SOUTH'S 


No.  1  STATE.  .  .    riN  Agriculture 


IN  Industry 


NORTH  CAROLINA 


WPTF 

IS  NORTH  CAROLINA'S 
No.  1  SALESMAN     r  50,000  watts  ! 

<  at  680  KC  ! 
L  N.  B.C.! 

y#^WPTF-  RALEIGH 


AVMHAee  or 

spffTMMsrAm 


IS  NORTH  CAROLINAS 


No.  1  SALESMAN 
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FREE  &  PETERS,  INC.,  national  representatives 
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WCMI  Ashland^  Kentucky- 
Joins  CBS^June  15 


This  affiliation  will  give  a  firmly  estab- 
lished and  loyal  audience  in  Ashland, 
and  the  populous  Tri-State  adjacencies 
of  Kentucky,  West  Virginia  and  Ohio,  a 
new  era  in  listening  pleasure. 

The  listeners  in  the  concentrated,  indus- 
trial Tri-State  area  appreciate,  and  de- 
serve, the  best  in  radio. 

Columbia    Network   shows,    plus  out- 


standing local  programs,  will  give  listen- 
ers an  excellent  and  well-balanced  radio 
program  service. 

The  regular  year-round  promotion  sched- 
ule of  WCMI  is  being  augmented  by 
intensified  radio,  newspaper,  billboard, 
bus  cards,  trade  journal  and  direct- 
by-mail  campaigns  in  connection  with 
this  WCMI-CBS  affiliation. 


Ashland^  Kentucky 

WCMI 

NUNN  STATIONS 

WCMI,  Ashland,  Ky. 

(Studio)  Huntington, 
W.  Va. 

WLAP,    Lexington,  Ky. 

WBIR,  Knoxville,  Tenn. 

KFDA,  Amarillo,  Tex. 
Owned     and  oper- 
ated by  Gilmore  N. 
Nunn    and    J.  Lind- 
say Nunn. 

L.  D.  NEWMAN,  Manager 
Represented  Nationally  By  The  John  E.  Pearson  Co. 
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'^Thistlewaite,  you're  a  genius 
F  &  P  been  here  again?'' 


—  or  has 


CHICAGO:  iHo  N.  Mkhigu 
Franklin  6373 


No  geniuses  around  our  offices,  Sir — just  a  bunch  of  hard- 
working men  and  girls  who  use  their  eyes  and  ears  to 
keep  forever  posted  on  one  subject — spot  broadcasting 
— in  order  to  pass  on  their  knowledge  to  the  places  where 
it'll  do  the  most  good. 

F&P  is  a  group  of  spot-broadcasting  experts  whose  pros- 
perity is  based  on  your  prosperity  .  .  .  who  try  never 
to  give  a  wrong  tip  nor  release  a  half-baked  idea  .  .  . 
who  for  thirteen  years  have  given  their  best  efforts  to 
agency  men  and  advertisers  traveling  the  rich  but  mys- 
terious jungles  of  spot  broadcasting. 

Have  you  used  our  services  lately? 


FREE  &  PETERS*  inc. 


Pioneer  Radio  Station  Representatives 

Since  May,  1932 


NEW  YORK:  444  Madho,,  Ave.     SAN  FRANCISCO:  ///  Sntter    HOLLYWOOD:  6331  Hoilyw, 
Phiza  5-4130  Sutter  4353  Hollywood  2  ife  1 


EXCLUSIVE  BEFBESENTATnrES: 

WOB-WKBW  BDFTALO 

WCKY  CINCINNATI 

„„   DULDTH 

WDAT  PABGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    OBAND  BAPIDS- 
KALAMAZOO 

KMBC  KANSAS  CITS 

WAVB  LODISVILLB 

WTCN    .    .    BONNEAFOUS-ST.  FAOl 

WMBD  PEOBIA 

KSD  ST.  LOOI8 

WFBL  BTBACCSB 

„„„  IOWA 

S5°  DE8  MOINES 

5<>C   DAVENPOBT  ' 

KMA  SHENANDOAO 

,   SOUTHEAST 

JJ,CBM  BALTIMOBE 

WC8C  CBABLE8TON 

^t^P  *'baleig" 

WDBJ    .    .    .  BOANOKE 

Rnn  SOUTHWEST 

 ALBUQUEBQUB 

fl^W  BBOWNSVILUI 

5£tS,  COBPUS  CHKISTI 

  HOUSTON 

lO**  OKLAHOMA  CITY 

KTUL  TULSA 

Kn™         MCmC  COAST 

 POBTLAND 

•"^O  SEATTLE 

SONOVOX.  Inc. 


ATLANTA:  322  Palmer  Bldg. 
Main  5667 
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First  City  College  Conference  a  Success 

Program  Building, 
Other  Problems 
Are  Studied 


By  BRUCE  ROBERTSON 
RADIO  BUSINESS  conference, 
held  last  Tuesday  and  Wednesday 
by  the  School  of  Business  and 
Civic  Administration  of  the  City 
College  of  New  York,  was  ac- 
claimed a  successful  starter  for 
the  proposed  annual  series,  al- 
though wartime  travel  restrictions 
limited  the  registration  to  about 
300  executives  of  advertisers,  ad- 
vertising agencies  and  broadcast- 
ing companies  in  New  York. 

A  large  number  of  students  at 
the  school  also  attended  the  four 
half-day  sessions  on  program 
building,  measuring  sales  effective- 
ness, retail  radio  advertising  and 
television.  Prize-winning  programs 
and  program  promotion  campaigns 
[Broadcasting,  May  14]  were  ex- 
hibited throughout  the  two-day 
meeting,  although  the  awards  din- 
ner was  canceled.  Dr.  Robert  A. 
Love,  director  of  the  school's  eve- 
ning session,  was  chairman  of  the 
conference.  Dr.  John  Gray  Peat- 


man, associate  dean  of  CCNY,  was 
chairman  of  the  awards  committee. 

Dr.  Harry  N.  Wright,  CCNY 
president,  in  opening  the  confer- 
ence, cited  radio  for  "rapidly  ris- 
ing to  the  position  of  Public  En- 
tertainer No.  1",  as  "a  sponsor  of 
the  arts  .  .  .  bringing  music,  liter- 
ature, dramatics  and  information 
on  cultural  subjects  to  its  millions 
of  listeners",  "as  a  far-reaching 
servant  of  democracy"  and  "as  a 
vital  force  in  achieving  effective 
and  economical  distribution  of  a 
large  volume  of  goods." 

Sometimes  Forget  Audience 

Declaring  that  "in  the  hurried 
and  sometimes  hectic  business  of 
programming  in  radio  we  some- 
times forget  all  about  the  audi- 
ence," C.  L.  Menser,  NBC  vice- 
president  in  charge  of  programs, 
speaking  at  the  opening  session, 
proposed  that  summer  replacement 
programs  "be  considered  important 
because  the  audience  that  hears 
them  is  important";  "that  while 
they  may  differ  in  type,  they  do 
not  represent  a  let-down  in  qual- 
ity from  the  regular  show  which 
they  replaced,  and  that  they  be 
prepared  far  enough  in  advance  to 


All -Day  Coverage  Features 
Joske-NAB  Retail  Program 

Over  20%  of  Texas  Department  Store's  Advertising 
Budget  Goes  into  52-week  Test 


PRELIMINARY  results  of  the 
most  intensive  department  store 
radio  advertising  campaign  ever 
conducted  were  unfolded  last  week 
at  the  CCNY  conference  on  radio 
pfe  and  business  in  New  York. 

Utilizing  a  budget  of  well  over 
20%  of  its  total  advertising  ap- 
propriation, Joske's  of  Sftn  Antonio 
undertook  the  experimental  radio 
campaign  in  collaboration  with  the 
NAB  as  a  model  department  store 
test  of  optimum  use  of  radio  at 
this  stage  of  development  of  retail 
advertising.  Lewis  H.  Avery,  NAB 
director  of  Broadcast  Advertising, 
who  supervised  the  undertaking, 
and  his  assistant,  Helen  A.  Cor- 
nelius, depicted  results  of  the  effort 
at  the  CCNY  conference. 

Following  the  NAB  presentation 
to  retailers  on  radio,  Mr.  Avery 
reported,  Joske's  had  come  to  the 
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industry  association  with  an  offer 
to  underwrite  a  test  campaign  if 
the  NAB  would  conduct  it.  After 
consulting  with  the  five  stations 
in  San  Antonio  and  conducting  a 
thorough  survey  of  the  city  and 
the  store,  Mr.  Avery  and  Miss  Cor- 
nelius recommended  that  the  radio 
campaign  attempt  to  present  the 
store's  identity  to  as  many  different 
types  of  radio  audiences  as  it  has 
types  of  customers  who  patronize 
its  different  departments. 

Specifically  they  recommended  a 
five-point  plan,  including: 

1.  Programs  that  ■will  give  greater 
Identity  and  further  individuality  to 
Joske's  of  Texas  .  .  .  "The  Largest  Store 
in  the  Largest  State"  .  .  .  with  dis- 
tinction between  the  upstairs  store  and 
the  basement  store. 

2.  Programs  that  will  establish  Joske's 
of  Texas  as  a  leader  and  power  in  the 
civic  and  educational  accomplishments 

{Continued  on  -page  7i) 


guarantee  their  complete  success 
as  a  replacement."  Mr.  Menser  also 
made  two  proposals  regarding  day- 
time serials.  First  was  that  the 
sponsor  guarantee  10  minutes  of 
story,  which  would  leave  4%  min- 
utes for  theme,  introductory  ma- 
terial and  the  client's  message  and 
would  present  "somewhat  more 
story  than  the  listener  is  currently 
getting".  Second,  he  proposed  "that 
we  all  make  sure  we  are  getting 
the  writing  we  are  paying  for", 
decrying  a  writer  with  an  estab- 
lished reputation  which  commands 
a  high  fee  farming  out  some  of 
the  writing  to  less  effective  crafts- 
men. 

Sales  Effectiveness 

Session  concluded  with  a  panel 
discussion  of  questions  on  program- 
ming from  the  audience  at  the 
meeting.  Panel  members  were  Phil- 
lips Carlin,  Mutual  vice-president 
in  charge  of  programs;  Robert  T. 
Colwell,  vice-president  and  radio 
director,  J.  Walter  Thompson  Co., 


and  Ted  Cott,  program  director, 
WNEW  New  York.  Archibald  M. 
Crossley,  president,  Crossley  Inc., 
acted  as  moderator. 

Tuesday  afternoon  session,  on 
"Measuring  the  Selling  Effective- 
ness of  Radio",  with  Dr.  John 
Gray  Peatman,  associate  dean  of 
CCNY,  presiding  and  C.  G.  Morti- 
mer, vice-president,  General  Foods 
Corp.,  as  moderator,  opened  with 
a  presentation  of  the  station  cir- 
culation measurement  plan  by 
Hugh  Feltis,  BMB  president.  A 
number  of  methods  of  measuring 
the  sales  effectiveness  of  network 
radio  were  reviewed  by  Samuel  E. 
Gill,  director  of  research,  Blow 
Co.,  who  said  that  despite  all  the 
advances  that  have  been  made, 
much  more  experimentation  is  nec- 
essary before  definite  answers  can 
be  supplied  to  the  two  basic  prob- 
lems of  determining  actual  listen- 
ing to  a  program  and  actual  pur- 
{Continiied  on  page  72) 


CITY  COLLEGE  Radio  and  Busi- 
ness Conference,  New  York,  May 
22-23,  found  one  group  (top)  dis- 
cussing "Radio  Program  Building". 
Seen  here  are  (1  to  r)  Phillips  Car- 
lin, Mutual;  Archibald  M.  Crossley, 
Crossley  Inc.,  moderator;  Robert  T. 
Colwell,  J.  Walter  Thompson  Co.; 
C.  L.  Menser,  NBC,  speaker;  Ted 
Cott,  WNEW  New  York. 

Ways  to  measure  selling  effective- 
ness of  radio  were  discussed  by 


(lower  picture  seated  1  to  r)  Her- 
schel  Deutsch,  Grey  Adv.  Agency; 
S.  E.  Gill,  Blow  Co.,  speaker;  F.  J. 
Knittle,  Colgate  -  Palmolive  -  Peet 
Co.;  (standing)  C.  E.  Hooper,  C.  E. 
Hooper  Inc.;  C.  G.  Mortimer,  Gen- 
eral Foods  Corp.,  moderator;  Hugh 
Feltis,  BMB,  speaker;  A.  C.  Niel- 
sen, A.  C.  Nielsen  Co.;  John  Gray^ 
Peatman,  chairman;  Wilson  J.. 
Main,  Ruthrauff  &  Ryan. 
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J  Moves  Toward  Large-Scale 
Organization  of  Net  Personnel 

Salary  Information  Literature  Distributed  by 
UOPWA:   To  Ask  Increases   for  6-700  at  CBS 


CONGRESS  of  Industrial  Organi- 
zations,   through    its    New  York 
branch  of  United  Office  &  Profes- 
,  sional  Workers  of   America  last 
week  appeared  to  be  well  under 
y,'  way  on  large  scale  organization  of 
^'j^,  network  and  agency  personnel. 
/     With  the  recent  establishment  of 
the  UOPWA's  salary  information 
department,  the  union  began  dis- 
!     tributing    literature    in    front  of 
'-'  buildings  housing  the  four  major 
•■,  networks  in  New  York.  Idea  was 
■  to  get  network  white  collar  workers 
.  interested  in  the  CIO  salary  in- 
.  formation   department,   union  of- 
^  (  ficials  explained,  and  to  encourage 
those  employes  to  form  their  own 
"single    purpose"  salary-increase 
committees. 

CBS  'Most  Advanced' 

At  CBS,  a  committee  was  quick- 
ly set  up  with  representatives  of 
several  network  departments  who 
signed  circulars  asking  others  to 
,  •  join  the  group  in  drawing  up  wage 
,  increase  proposals  for  submission 
,  to  management.  Union  officials,  de- 
claring that  the  CBS  committee  as 
•'  yet  has  no  affiliation  with  the  union 
but  is  "encouraged  and  assisted" 
,   by  the  UOPWA,  said  that  the  com- 
mittee is  "about  ready  to  put  up 
its  proposals"  which  would  involve 
600-700  CBS  employes.  Increases 
to  be  asked  are  not  yet  known. 

"People   are   interested   in  the 
union's  salary  information  depart- 
ment straight  through  all  the  net- 
.    works,"  a  UOPWA  spokesman  said. 

CBS  committee,  however,  was  de- 
,  .=cribed    as   the   "most  advanced" 
with  employes  at  three  other  net- 
works expected  to  follow  suit  "in 
,     the  near  future". 

According  to  the  UOPWA  defini- 
tion, the  union  has  jurisdiction  over 
employes  of   radio   networks  and 
stations,  advertising  agencies  and 
publishing  firms  "who  are  not  cov- 
ered by  any  other  union  group", 
lajor     CIO     organization  drive 
eemed  to  be  aimed  at  clerical  and 
ome  professional  workers  within 
the  networks. 

No  Producers,  Directors 

One  New  York  agency,  however, 
reported  CIO  attempts  at  organiz- 
ing the  agency's  radio  producers 
and  directors.  Agency  spokesman 
-aid  that  several  producers  had 
cen  approached  directly  by  CIO 
c;presentatives  and  that  as  a  re- 
sult, radio  officials  of  several  ad- 
vertising agencies  met  last  week 
to  discuss  possible  unionization 
within  the  agencies. 

CIO  executives  flatly  denied  any 
attempts  to  take  in  producers  and 
directors,  most  of  whom  are  al- 
ready affiliated  with  the  Radio  Di- 
rectors Guild,  independent  organi- 
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zation,  headed  by  Jerry  Devine,  or 
with  the  Radio  Writers  Guild, 
whose  president  is  Peter  Lyon. 

Mr.  Devine,  whose  organization 
is  negotiating  with  the  four  net- 
works for  recognition  as  the  official 
directors'  bargaining  agency,  said 
his  group  now  claims  about  95% 
representation  in  the  networks  and 
has  considerable  membership  among 
agency  men.  He  denied  any  knowl- 
edge of  a  CIO  attempt  to  move  into 
the  directors'  field.  Both  Mr.  De- 
vine  and  the  CIO  declared  there 
is  no  plan  for  the  Guild  to  go  into 
the  CIO. 

Radio  Writers  Guild,  according 
to  Mr.  Lyon,  is  "on  the  brink"  of 
negotiations  with  agencies,  but  so 
far  no  proposals  have  been  sub- 
mitted. Mr.  Lyon,  whose  guild  is 
joined  with  the  Authors  League  of 
America,  also  denied  any  inten- 
tions of  CIO  affiliation. 


UOPWA  Fund  Drive 

UNITED  Office  &  Professional 
Workers  of  America  (CIO)  last 
Tuesday  announced  plans  to  raise 
$300,000  during  1945  to  be  applied 
to  political  action,  a  drive  to  in- 
crease salaries,  veterans  rehabili- 
tation and  war  relief.  The  political 
action  project,  which  will  have  half 
the  allocation,  will  involve  use  of 
radio,  but  whether  the  UOPWA 
will  seek  sustaining  or  commercial 
time  has  not  been  determined.  Orig- 
inal plans  for  a  national  spot  radio 
campaign  to  promote  its  salary  in- 
formation department  [Broadcast- 
ing, April  16]  have  been  aban- 
doned for  the  present. 


EXTRA  FEE  UPHELD 
IN  ISLRB  DECISION 

NATIONAL  War  Labor  Board  last 
week  refused  to  reconsider  its  de- 
cision in  the  WMAL-AFRA  as- 
signed fee  case  granting  staff 
announcers  at  the  Washington,  D. 
C,  station  extra  pay  for  commer- 
cial announcements.  The  ruling 
ends  a  dispute  which  began  nearly 
two  years  ago. 

It  is  expected  that  negotiations 
will  begin  soon  granting  six  an- 
nouncers at  the  station  fees  rang- 
ing from  $1  to  $4  when  assigned 
to  commercial  broadcasts,  in  addi- 
tion to  base  salary  of  $200  a  month. 
Under  the  decision  of  Dec.  28,  1944, 
which  the  board  upheld,  the  fees 
will  be  retroactive  to  Oct.  15,  1943. 

The  action  is  likely  to  affect  sta- 
tions throughout  the  country.  In 
petitioning  for  a  review  of  its  deci- 
sion, WMAL  presented  the  case  as 
a  "problem  of  fundamental  impor- 
tance." Recently  the  Ch'cago  re- 
gional WLB  denied  an  AFRA  de- 
mand for  assigned  fees  at  six  Chi- 
cago class  B  stations  afid  author- 
ized, instead,  an  increase  of  14  cents 
per  hour  [BROADCASTING,  April  2]. 

In  the  WMAL  case,  the  board 
originally  reversed  the  recommen- 
dations of  its  hearing  officer  and 
denied  the  request  for  "pay-within- 
pay".  Later,  AFRA  appealed  and 
the  Board  again  reversed  itself  on 
a  point  of  procedure  [Broadcast- 
ing, Jan.  22]. 


Helbros  Mysteries 

HELBROS  WATCH  Co.,  New 
York,  will  sponsor  Abbott  Mys- 
teries as  a  summer  replacement  for 
Quick  As  a  Flash  on  Mutual  Sun., 
6-6:30  p.m.,  beginning  June  10. 
Program  centers  around  husband- 
wife  detective  team  featured  in 
Frances  Crane's  Pink  Umbrella 
and  other  mystery  books.  Agency  is 
William  H.  Weintraub  &  Co.,  New 
York. 


Changes  in  FCC 
Status  Undecided 

Truman  Reorganization  Plan 
Gives  Rise  to  Speculation 

PRESIDENT  Truman's  special 
message  to  Congress  last  Thurs- 
day asking  legislative  authorization 
to  reorganize  Government  agencies 
promptly  gave  rise  to  speculation 
about  the  FCC's  ultimate  fate,  but 
it  was  believed  that  administration 
thought  had  not  yet  crystallized  in 
that  field. 

President  Truman  asked  that  "no 
agency  of  the  executive  government 
should  be  exempt  from  the  scope  of 
the  legislation".  But  he  did  not 
particularize. 

In  1939,  when  Congress,  at  the 
request  of  President  Roosevelt,  en- 
acted reorganization  legislation,  21 
agencies  were  specifically  excluded 
including  the  FCC.  Prior  to  Con- 
gressional action,  there  had  been 
speculation  about  the  creation  of  a 
new  department,  headed  by  an  in- 
dividual of  cabinet  rank,  which 
would  cover  both  transportation 
and  communication.  This  plan  em 
braced  possible  consolidation  of  the 
ICC,  FCC,  inland  waterways  and 
other  such  independent  establish- 
ments in  a  single  department. 
Blank  Check  Doubtful 

In  Congressional  sources,  first 
reaction  to  the  Truman  message 
was  that  Congress  would  not  be 
disposed  to  give  any  Chief  Execu 
tive  a  "blank  check"  in  Government 
reorganization,  particularly  involv 
ing  those  independent  agencies 
which  are  legislative  in  character 
and  to  which  Congress  has  delegat 
ed  certain  legislative  functions.  The 
FCC  falls  in  that  category. 

The  thought  was  that  Mr.  Tru- 
man is  interested  primarily  in  con- 
solidating many  of  the  wartime 
functions  of  independent  agencies 
in  permanent  operations. 

Before  there  evolves  any  consid- 
eration of  fusion  of  FCC  functions 
with  those  of  any  established  de- 
department  or  with  a  new  de- 
partment, President  Truman  is  cer- 
tain to  discuss  it  with  his  confi- 
dants in  radio  and  communications, 


'Shadow'  Adds  Sponsors 

TWO  NEW  sponsors,  in  addition 
to  the  Delaware,  Lackawanna 
Western  Coal  Co.  (Blue  coal),  on 
Sept.  9  begin  co-sponsorsh!p  of  The 
Shadow,  5-5:30  p.m.  EWT  Sundays 
on  Mutual.  Grove  Labs.,  St.  Louis, 
through  Russel  M.  Seeds  Co.,  Chi- 
cago, takes  show  on  44  stations. 
McJunkin  Adv.,  Chicago,  places 
Carey  Salt  Co.,  Hutchinson,  Kan. 
on  101  stations.  DL&W  Coal,  spon- 
sors of  The  Shadow  since  1937,  will 
use  27  stations,  placed  by  R&R. 


Drawn  for  Broadcasting  by  Sid  Hix 
"/  Guess  I've  Struck  Sporadic  Eel  Interference!" 
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WKIX  Joins  CBS 

WKIX  Columbia,  S.  C,  joins  CBS 
June  15  as  as  an  optional  station, 
Owned  and  operated  by  Inter-City 
Adv.  Co.,  WKIX  operates  with  250 
w  fuUtime  on  1490  kc.  Addition 
gives  CBS  150  affiliates. 
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FCC  Visions  FM  as  Major  Radio  Service 


"^Truly  Nationwide' 
TV  Foreseen 
^Upstairs' 

FM  IS  EXPECTED  to  become  the 
"finest  aural  broadcast  service"  at- 
tainable in  the  "present  state  of 
the  radio  art,"  according  to  the 
FCC's  final  allocations  report 
above  25  mc,  released  last  Friday. 
At  the  same  time  the  Commission 
announced  appointment  of  a  14- 
man  subcommittee  of  industry- 
Commission  engineers  to  coordinate 
studies  and  set  up  standards  for 
final  analysis  of  propagation  data 
to  be  gathered  in  the  next  two 
months  in  the  band,  44-108  mc 
[Broadcasting,  May  21]. 

Work  already  has  begun  on  a 
nationwide  system  of  monitoring 
and  recording  to  assemble  all  data 
possible  on  Sporadic  E  and  tropos- 
pheric  transmissions  in  the  three 
proposed  FM  bands,  50-68  mc,  68- 
86  mc  and  84-102  mc,  one  of  which 
eventually  will  become  the  perma- 
nent home  of  FM.  Dr.  Lynde  P. 
Wheeler,  chief,  FCC  Technical  In- 
formation Division,  was  named 
subcommittee  chairman.  On  the 
group  are  eight  industry  and  six 
Commission  engineers. 

Higher  TV  Home  Needed 

The  FCC  said  a  "truly  nation- 
wide and  competitive  television 
system",  if  it  is  to  be  developed, 
"must  find  its  lodging  higher  up  in 
the  spectrum".  Space  between  480- 
920  mc  was  made  available  for 
"experimental  television".  Develop- 
ment of  color  video  and  "superior 


Original  IRAC  Proposal 
On  International 
Is  Reversed 

EXTENSION  of  the  standard 
broadcast  band  to  include  the  540- 
kc  channel  [Closed  Circuit,  May 
21],  as  proposed  by  the  FCC  in 
its  report  on  allocations  below  25 

j  mc,  last  week,  is  expected  to  meet 

I  with   unanimous   approval  among 

,  broadcasters. 

At  the  same  time  the  Commis- 

I  sion   disclosed   that   120  channels 

tare  proposed  for  direct  interna- 
tional broadcasting,  reversing  orig- 
inal recommendations  made  by 
Government  engineers  in  the  con- 
troverted report  of  the  Interde- 
partment  Radio  Advisory  Commit- 
tee. Frequencies  assigned  to  the 


Proposed  allocations  table 
and  FCC  summaries,  page 
24;  allocations  text,  page  28. 


monochrome  pictures"  depend  on 
the  "resourcefulness  of  the  indus- 
try" and  the  Comission  expects  the 
industry  to  move  forward.  Channel 
widths  and  assignments  will  be  de- 
termined by  the  FCC  chief  engi- 
neer during  developmental  stages. 

The  FCC  made  it  plain  that 
sound  broadcasts  only  will  not  be 
permitted  on  television  channels. 
"If,  after  a  reasonable  period,  li- 
censees of  television  stations  are 
not  using  the  facilities  sufficiently 
to  warrant  an  unlimited  assign- 
ment," said  the  report,  "considera- 
tion will  be  given  to  other  applica- 
tions for  all  or  part  of  the  time 
of  such  stations." 

1,000-3,000  FM  Stations 

The  Commission's  final  report 
above  25  mc  contains  these  high- 
lights on  FM: 

The  FCC  expects  1,000-3,000  sta- 
tions and  50-100  million  receivers 
in  the  public's  hands  in  years  to 
come. 

There  will  be  no  compromise  in 
assigning  FM.  It  will  be  allocated 
in  the  best-suited  place  in  the  spec- 
trum. The  allocation  is  to  be  per- 
manent. 

Best  place  in  the  spectrum  is  be- 
tween 42-108  mc,  although  "with- 
in that  range  there  is  no  band 
which  is  ideally  suited  for  FM 
broadcast". 

The  FCC  recognizes  there  is  little 
factual  data;  that  predictions  are 
"necessarily  based  in  part  upon 
theory". 

FM  channels  will  be  200  kc  wide. 
Of  90  channels  to  be  allocated  im- 
mediately (10  additional  when  fac- 
simile moves  above  400  mc),  50 


U.  S.  will  be  used  to  further  "in- 
ternational understanding  and 
amity  hereafter". 

In  an  order  accompanying  the 
proposed  allocations,  released  last 
Monday,  the  Commission  designat- 
ed oral  argument  for  10:30  a.m. 
June  20.  Appearances  must  be  filed 
by  June  6  and  25  copies  of  each 
brief  must  be  on  record  by  June 
13.  Broadcasters  and  others  inter- 
ested are  invited  by  the  FCC  to 
file  objections,  comments  and  any 
evidence  which  may  have  developed 
since  hearings  closed  Nov.  2. 

The  Commission  cleared  the  way 
for  future  emergency  amateur  net- 
works in  disasters  such  as  floods, 
hurricanes,  storms,  etc.,  by  propos- 
ing to  allocate  on  a  shared  basis 
a  portion  of  the  band,  1605-1800 
kc,  to  amateurs  for  emergency  pur- 
poses. It  was  recalled  that  during 
the  devastating  Ohio  Valley  flood 
of  1937  amateurs  played  an  im- 
portant part  in  maintaining  com- 
munications when  wire  lines  were 
down. 

No  decision  has  been  reached  as 
to  the  type  of  service  to  be  per- 


commercial  channels  will  be  avail- 
able immediately  to  "present  li- 
censees and  newcomers",  thus  af- 
fording "existing  AM  licensees  an 
opportunity  to  enter  FM  .  .  .  and 
enable  some  new  persons  to  par- 
ticipate in  FM's  early  develop- 
ment"; remaining  20  commercial 
channels  "will  be  reserved  from  as- 
signment at  the  present  time  to  be 
licensed  in  the  future  in  accord- 
ance with  rules  and  regulations 
subsequently  to  be  promulgated"; 
other  20  FM  channels  to  education- 
al stations. 

It  would  appear  "desirable"  to 
assign  high-powered  stations  at 
upper  end  of  band;  low-powered  at 
lower  end. 

Regardless  of  the  alternative 
selected,  a  band  of  2  mc  will  be  al- 
located for  interim  operation  of 
present  transmitters  and  use  of 
present  receivers.. 

Suggested  Assignments 

Included  in  the  report  was  a  table 
of  suggested  temporary  assign- 
ments in  the  lower  portion  of  the 
band  during  the  transition  period. 
Under  alternative  allocation  No.  1 
the  interim  assignment  would  be 
48-50  mc.  Under  alternative  alloca- 
tions 2  or  3  it  would  be  42-44  mc. 
The  FCC  explained  that  the  10 
channels  between  42-44  and  between 
48-50  would  provide  only  five  FM 
stations  in  a  city  and  time-sharing 
would  be  required  for  the  10  sta- 
tions in  the  New  York  area,  with 
one  case  of  time-sharing  in  Chi- 
cago. In  time-sharing,  the  Commis- 
sion suggested  conversion  of  one  of 
the  FM  stations  promptly  for  high 
frequency  operation  so  that  simul- 


mitted  on  the  new  540  kc  channel. 
Neither  is  it  known  when  that 
channel  will  be  available  for  broad- 
casting since  it  is  used  now  by 
Government.  It  is  known  that  the 
Navy  opposed  assigning  it  to  com- 
mercial broadcasting. 

A  hint  that  the  540  channel  may 
be  assigned  to  local  stations  in  the 
interior  was  seen  in  the  Commis- 
sion's proposed  report,  which  point- 
ed out  that  the  use  of  the  520  and 
530  kc  channels,  as  proposed  by 
RTPB  Panel  4,  would  "involve  seri- 
(Continued  on  page  76) 


taneous  operation  in  the  two  bands 
could  be  maintained.  The  Commis- 
sion encouraged  operation  of  trans- 
mitters temporarily  in  both  the  new 
and  old  FM  bands. 

Following  are  the  suggested  in- 
terim allocations  covering  existing 
stations : 

42.1  or  48.1  mc — KALW  San  Francisco, 
WGFM  Schenectady,  WMTW  Boston. 
WNYC-FM  New  York,  WNYE  Brcx)klyn, 
WWZB  Chicago. 

42.3  or  48.3  mc — WFIL-FM  Philadel- 
phia, WTIC-PM  Hartford. 

42.5  or  48.5  mo— WBAM  New  York. 
WBOE  Cleveland,  WBEZ  Chicago,  WEHS 
Chicago,  WHNP  New  York,  WNBP-FM 
Binghamton. 

42.7  or  48.7  mc— KYW-FM  Philadel- 
phia, WABW  Indianapolis,  WTAG-FM 
Worcester. 

42.9  or  48.9  mc — WBKY  Lexington. 
Ky.,  WGNB  Chicago,  WGYN  New  York, 
WIUC  Urbana,  111.,  WPMN  Alpine,  N.  J. 

43.1  or  49.1  mc — WBZA-FM  Spring- 
field, WIP-FM  PhUadelphia,  WOWO-FM 
Fort  Wayne. 

43.3  or  49.3  mc — WABC-FM  New  1  ^rk, 
WBBM-FM  Chicago,  WBZ-FM  Boston. 
WQXQ  New  York. 

43.5  or  49.5  mc — KOZY  Kansas  City, 
WCAU-FM  Philadelphia,  WDRC-FM 
Hartford,  vmEF  Rochester,  WLOU  De- 
troit, WSBF  South  Bend,  WTNT  Pitts- 
burgh. 

43.7  or  49.7  mc — WABP  New  York. 
WBCA  Schenectady,  WDLM  Chicago, 
WEAF-FM  New  York. 

43.9  or  49.9  mc— KHJ-FM  Los  Angeles, 
KMBC-FM  Kansas  City,  KDKA-FM 
Pittsburgh,  WDUL  Superior,  WELD  Co- 
lumbus, WENA  Detroit,  WGTB  Boston, 
WHFM  Rochester,  WMIT  Winston- 
Salem,  WMLL  Evansville,  WPEN-FM 
Philadelphia,  WSM-FM  NashvUle,  WBRL 
Baton  Rouge,  WMFM  Milwaukee. 

Tests  to  Start 

Attending  last  Thursday's  con- 
ference on  propagation  data,  called 
by  George  P.  Adair,  FCC  chief  en- 
gineer, were  60-odd  engineers.  In- 
vitations had  been  sent  to  25  to 
serve  on  the  overall  joint  commit- 
tee. The  subcommittee,  at  a  meet- 
ing Friday  morning,  made  specific 
arrangements  for  getting  the  tests 
under  way. 

These  tests  involve  a  line  of  re- 
cording stations  from  New  Eng- 
land to  Montgomery,  Ala.,  and 
westward  from  New  England  to 
Grand  Island,  Neb.,  with  recording 
units  at  intervals  throughout.  FCC 
field  personnel  will  do  most  of  the 
recording,  which  includes  monitor- 
ing of  and  measurements  on  the 
50  FM  stations  now  in  operation. 

Several  additional  transmitters 
will  be  set  up  on  the  higher  fre- 
quencies from  50-104  mc.  "It  is 
hoped,"  said  a  Commission  news 
release,  "that  the  comprehensive 
recording  program  will  yield  im- 
portant information  on  Sporadic  E 
(Continued  on  page  76) 


PROPOSED  ALLOCATIONS  AT  A  GLANCE 


STANDARD— 535-1605  kc  (channels  540-1600  kc  inclusive). 

RELAY   BROADCAST— 1605-1800   kc*;    2250-2300  kc;   2700-2850  kc 

(shared  with  other  services). 
INTERNATIONAL— 6000-6200  kc;  9500-9700  kc;  11,700-11,900  kc;  15,100- 

15,300  kc;  17,700-17,900  kc;  21,500-21,700  kc  (120  channels). 
AMATEURS— 1605-1800  kc*;  3500-4000  kc;  7000-7300  kc;  14,000-14,400 

kc;  21,000-21,500  kc. 

*  Assigned  to  Government  and  non-government  police,  aviation,  relay  broadcast, 
special,  Alaskan  and  disaster  communication.  Including  amateur  disaster  networks. 


AM  Extension  to  540  Well  Received 
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Radio  United  Against  Opening  Books 

Durr   'Share-the- Wealth'  '"^  fully  informed?"  he  asked  when  counsel,  also  concurred  in  the  NAB 
_                                1  ^^^'s  told  him  that  the  public  position.  He  opposed  disclosure  of 
Jrrograni  Control  wasn't  forced  to  listen  to  any  pro-  data   covering  financial  informa- 
VieWS  Aired  grams  and  that  free  competition  tion,   salaries,  contracts,  etc.  be- 
would  make  for  better  entertain-  cause   the   information   "could  be 
By  BILL  BAILEY  ment.  "The  public  is  pretty  well  used  for  unfair  practices". 
COMMISSIONERS    C.    J.    Durr  able  to  take  care  of  itself  so  far  as  Commissioner  Durr  asked  if  Mr. 
and  Charles  R.  Denny  Jr.  led  the  programs  are  concerned,"  the  NAB  Taylor  felt  the  choice  of  a  listener 
questioning  last  week,  as  broad-  counsel  added.  should  be   either   "mediocre  pro- 
casters   presented,   through   their  "Do  you  argue  that  the  Com-  grams  or  turning  off  his  radio", 
respective  counsel,  a  united  front  mission  doesn't  have  the  statutory  Mr.  Taylor  replied  that  free  corn- 
in  opposition  to  the  FCC's  pro-  authority  to  make  this  data  pub-  petition  would  provide  the  listener 
posal  to  make  public  the  financial  lie?"  asked  Commissioner  Denny,  with  the  best  of  programs,  whereas 
statements  and  business  dealings  Mr.  Davis  said  he  did  and  that  controlled  programming  wouldn't, 
of  stations.  ^'^^t  the  FCC  "goes  beyond  the  When  Commissioner  Durr  asked 

During  oral  argument  Monday  and  intent  of  Congress"  in  its  the  network's  "basic  objection"  to 
on  proposed  regulations  1.301-1.304  attempts  to  make  it  public.  making  its  affiliate  contracts  pub- 
[Broadcasting,  April  23] ,  covering  Henry  J.  Ladner,  appearing  for  lie,  Mr.  Taylor  replied :  "We  are  in 
financial  statements,  ownership  re-  NBC,  concurred  in  the  NAB  posi-  competition  with  other  networks 
ports,  personnel  and  contractual  tion  and  took  particular  exception  and  stations.  If  contractual  rela- 
agreements.  Commissioner  Durr  to  the  proposal  to  make  network  tions  are  made  public,  our  ability 
gave  every  indication  that  he  feels  contracts  public.  to  make  contracts  would  be  de- 
all  stations  should  be  placed  on  r„j:_  p.-u,;.  TK^m«\x^  creased."  Commissioner  Durr 
equal  footing,  that  none  should  ^^  "^  asked,  "Don't  you  think  it  puts  a 
make  more  money  than  others  and  '  ^ou\A  have  no  objection  to  station  in  an  unfair  competitive 
that  their  private  business  deal-  "taking  public  overall  income,  position  if  he  doesn't  know  what 
ings  should  be  an  open  book.  overall    operating    expenses    and  the    other    station    pays?"  Mr. 

profits,  would  you?"  Taylor  compared  contracts  to  sal- 
All  Present  but  Porter  queried   Commissioner  Durr.   Mr.  aries  which  he  said  stations  don't 

All  Commissioners,  except  Chair-  Ladner  questioned  whether  broad-  disclose.  If  such  private  business 
man  Paul  A.  Porter  who  is  in  Eu-  casting  should  be  put  on  a  com-  negotiations  as  salaries  and  con- 
rope,  attended,  with  Commissioner  petitive  disadvantage  with   other  tracts  are  made  public,  competition 
Paul  A.  Walker  sitting  as  acting  advertising    media.    "Newspapers  would  be  erased  and  all  stations 
chairman.  Representing  the  FCC  and  magazines  are  not  required  to  would  suffer,  he  added, 
were   General   Counsel   Rosel   H.  make  their  financial  records  pub-  McDonald  on  Record 
Hyde,  Assistant  General  Counsel  lie,"  he  asserted.  ,     a     t,t  u 
Harrv  M.  Plotkin  and  Leonard  H.  Commissioner  Durr  couldn't  see  Joseph    A.    McDonald,  general 
Marks,   assistant  to   the   general  the  comparison  between  radio  and  co^^nsel  for  the  American  Broad- 
counsel.  Interested  spectators  in-  publications.    Radio,    he    insisted,  r^'' ^T^  T  5^'''"'f  Tl' 
eluded  Vernon  L.  Wilkinson,  assist-  operates   on   "public   frequencies"  P°^^'"^  the  NAB  stand  and  elab- 
ant  general  counsel  in  charge  of  whereas    newspapers    and    maga-  ^         ownership  require- 
broadcasting,    and    Fanney    Ney-  zines  are  private  publications.  The  f   }^  proposed 
man  Litvin,  principal  attorney  in  Commissioner,  who  has  crusaded  ^"^'''  .f^.^     T  '  "  ^^"""""r" 
the  broadcast  section.  against  commercial  broadcasting,  ^1°"',,  ,7^"   ""^''f^y  prejudice  li- 

John  Morgan  Davis,  NAB  gen-  wanted  to  know  if  Mr.  Ladner  felt  n^nrt  tn  fit^  v"!       a%  ^"  a 

eral  counsel  who  led  the  retinue  of  that  money  spent  on  programs  had  to  contXates"%"?dded. 

attorneys   attacking  the  Commis-  nothing  to  do  with  the  quality  of  ^   Theodore  Pierson,  appearing 

sions  right  to  disclose  private  rec-  such  programs  for  General  Tire  &  Rubber  Co.,  thf 

ords  in  face  of  the  Communications  That  s  a  little  broad     replied  Yankee  Network,  WJW  Cleveland 

Act,    filed    a    supplemental    brief  Mr.  Ladner     If  NBC  cut  its  pro-  ^nd    KOB    Albuquerque,    N.  M, 

which  was  based  on  a  conference  gram  budget  in  half  it  might  af-  agreed  with  previous  counsel, 

with   FCC  counsel.  He   said  the  feet  the  quality  of  its  programs.  fi^st  got  a  glimpse,  through 

Commission   attorneys   and   NAB  In  these  days,  with  union  agree-  Mr.  Durr's  questions    of  the  use 

legal  counsel  failed   to  agree  on  ments,  you  just  don't  get  anything  this     public     information  might 

1.303(a)  regarding  ownership  re-  for  nothing."  Commissioner  Durr  serve,"  he  said.  "The  public  comes 

ports,  but  agreed  on  other  changes,  had  commented  that  a  lot  of  "good  in,  reads  the  reports  and  goes  back 

Durr  Questions  Relation  i^te^^st"     programs    are  to  the  stations  in  its  communities 

<,T  ^    u  1           1,  .                •  available    at   no    cost   to    broad-  and    says,    'you're    not  spending 

"I  don't  know  what  the  Comrnis-  casters.  enough    on   programs'.   I'm  quit! 

sion    IS   reaching   for ,"   said   Mr.  Sutherland     G.     Taylor,     CBS  (Continued  on  page  82) 

Davis  of  the  proposed  rules.    He   ' 

pointed  out  that  it  should  be  guided  -m/r,                                 -m-^     ■> ^-m 

L\rbr;;n„":Ser:L'X.t:rd  Minnesota  Poll  Shows  Radio 

the  words  "station  policy"  be  re-  p*        /»               J       A  1  rPI    1  "■ 

placed  with  "program  policy",  r^reierreci  Adovc  leleDiiones 

commenting,    "This   more    clearly  jf^ 

reflects  the  Commission's  purpose."  IF  THE  STATE  of  Minnesota  is  The  results: 

NAB  counsel  asserted  that  "no  a  criterion,  the  average  citizen,  at  Telephone   63r 

useful  purpose  except  to  cater  to  a  ratio  of  better  than  two  to  one,  Radio   IIIIIIIII  27% 

the  idle  curious  or  those  with  mali-  prefers  his  radio  over  his  telephone.  undecided   10% 

cious  intent"  could  be  served  by  That's  the  result  of  the  Minnesota  People  in  the  top  income  level 

making  financial  reports  public.  Poll  of  Public  Opinion  conducted  are  the  only  ones  amona-  four  eco 

"It  would  result  in  opening  to  by  the  Minneapolis  Sunday  Tribune  ^omic  groups  who  would  prefer  to 

the    public    certain    information  released  last  week.  ,      ..^    .  '    .        "J""'"  preier  to 

which  the  Congress  has  seen  fit  Results  of  the  poll    were   pub-  without  their  radios  rather  than 

in  its  wisdom  to  keep  private,"  de-  lished  in  the  newspaper's  May  20  telephones, 

clared  Mr.  Davis.  edition.  The  question   asked   was:  Among  age  groups,  those  in  their 

Commissioner    Durr    questioned  "If  you  had  to  do  without  either  a  '^^^  S'^s  the  strongest  backing  to 

the  bearing  of  expenditures  on  the  telephone  or  a  radio  in  your  home,  the  telephone,  while  those  in  their 

quality  of  operation.  "How  is  the  which  one  would  you  rather  give  20s  and  those  over  60  show  the 

public  going  to  regulate  unless  it  up?"  greatest  liking  for  the  radio. 
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Col.  Lowman 


Col.  Lowman  New 
Video  Head  of  CBS 

Ex-Operations  Chief  Returns 
July  1  as  Vice-President 

COL.  LAWRENCE  W.  LOWMAN, 
CBS  vice-president  on  leave  with 
the  armed  forces  since  1942,  re- 
turns to  the  network  July  1  as 
vice-president  in  charge  of  tele- 
vision, Joseph  H.  Ream,  vice-presi-  i 
  dent  and  secre- 
tary, announced 
last  week. 

Col.  Lowman 
will  have  overall 
supervision  of 
television.  C. 
Worthington  Mi- 
nor continues  as 
manager  of  the 
television  depart- 
ment, heading  up 
production  and 
operations.  Gilbert  Seldes  is  direc- 
tor of  programs. 

To  Army  in  1942 

Col.  Lowman  was  CBS  vice-presi- 
dent in  charge  of  operations  when 
he  was  commissioned  in  the  Signal 
Corps  in  June  1942.  He  was  chief, 
communications  branch,  Office  of 
Strategic  Services,  reporting  to 
Maj.  Gen.  William  J.  Donovan.  Re- 
cently he  resumed  civilian  status, 
serving  as  adviser  to  Gen.  Donovan 
on  communications. 

As  CBS  operations  chief.  Col. 
Lowman  was  concerned  with  tele- 
vision activities,  in  addition  to 
handling  labor  relations,  program 
department  activities,  and  network 
phase  of  operations  of  WABG  New 
York. 

Col.  Lowman  joined  CBS  in  De- 
cember 1927  as  traffic  manager,  and 
was  subsequently  promoted  to  as- 
sistant treasurer  and  secretary.  In 
1932  he  was  elected  vice-president 
and  secretary  and  in  1928  was  made 
vice-president  in  charge  of  net- 
work operations.  From  1921  until 
joining  CBS  he  was  credit  manager 
of  J.  Jacob  Shannon,  contractors. 

"The  appointment  of  Mr.  Low- 
man  emphasizes  the  growing  im- 
portance of  television  in  the  im- 
mediate and  postwar  operations  of 
Columbia,"  Mr.  Ream  said.  "CBS 
believes  that  the  promise  of  tele- 
vision cannot  be  realized  and  that 
the  success  of  the  new  medium  will 
be  substantially  deferred  unless  all 
efforts  are  directed  to  bringing  the 
public  attractive  programs  with 
satisfying  picture  quality.  Success- 
ful television  will  require  improved 
technical  standards  to  provide  high- 
definition  pictures  in  full  color  as 
well  as  black  and  white,  and  the 
aggressive  development  of  new  pro- 
gram techniques." 


Reichhold  Special 

REICHHO.LD  CHEMICAL  Co., 
Detroit,  last  Saturday  cancelled 
Symphony  of  the  Americas  on  Mu- 
tual, 8:30-9  p.m.  to  present  an  eye- 
witness description  of  German  pris- 
on camps  by  Malcolm  Bingay,  edi- 
tor of  the  Detroit  Free  Press. 
Agency  is  Grant  Adv.,  New  York. 

STING    •    Broadcast  Advertisin. 


Camera  study 


That's  a  U.S.  Navy  sub.  It  makes  a  fascinating  study 
for  the  camera. 

But  do  you  see  anything  wrong  with  the  picture? 

Most  people  who  first  see  the  picture  exclaim,  "Look! 
Isn't  that  a  torpedo  crossing  the  bow  ^ " 

If  you'll  look  again  .  .  .  you'll  see  that  it's  just  part 
of  the  reflection  on  a  sullen  swell. 

But  there's  one  picture  that  has  no  second  guesses 
in  it  ...  no  doubtful  reflections  .  .  .  and  that's  the  part 
W-I-T-H  plays  in  the  Baltimore  radio  picture! 

Broadcast  Advertising 


IIROADCASTING  • 


Delivering  as  it  does  ...  the  greatest  number  of 
listeners  for  the  lowest  cost  .  .  .  W-I-T-H  is  the  top  buy 
in  this  five-station  town.  And  remember . .  .  Baltimore 
is  the  6th  largest  city  in  the  country. 


WITH 

BALTIMORE,  MD. 

•      Represented  Nationally  by  Headley-Reed 
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Tom  Tinsley,  President 


Draft  Changes  Reduce  Station  Losses 


Only  Hit  26  29  Group 
With  Occupational 
Deferments 

By  JACK  LEVY 

CHANGES  in  Selective  Service 
policies,  occasioned  by  the  end  of 
the  war  in  Europe,  leave  broad- 
casters virtually  safe  from  further 
inroads  by  draft  boards,  it  was 
learned  last  week  following  an- 
nouncement by  Gen.  Lewis  B.  Her- 
shey,  director,  of  reduced  require- 
ments of  the  armed  services. 

With  future  calls  to  be  confined 
almost  entirely  to  men  under  30 
and  with  the  bulk  of  radio  men 
under  that  age  ineligible  for  in- 
duction, the  new  regulations  will 
mean  that  few  men  will  be  taken 
from  stations  to  meet  draft 
quotas.  The  only  men  in  radio  like- 
ly to  be  affected  are  those  in  the 
ages  26  through  29  who  have  been 
given  occupational  deferment.  Fur- 


ther restrictions  on  granting  defer- 
ment in  this  group  are  expected 
soon. 

Director  Hershey  announced  ma- 
jor revisions  in  Selective  Service 
policies  in  two  memoranda  issued 
to  local  boards.  The  first  of  these 
(No.  115-J)  declares  that  regis- 
trants 18  through  29  must  be  made 
available  for  military  service  in 
greater  numbers  while  those  over 
30  should  be  deferred  if  they  are 
merely  "regularly  engaged  in"  es- 
sential activities  instead  of  "neces- 
sary to  and  regular  engaged  in" 
such  activities. 

Reclassification 

Because  of  the  reemphasis  on 
the  induction  of  young  men,  the 
memorandum  states,  registrants 
over  30  need  only  be  engaged  in 
essential  activities  to  be  eligible 
for  continued  deferment  and  "even 
though  an  Order  to  Report  for  In- 
duction has  been  issued"  the  local 
boards  are  directed  to  reopen  and 


reclassify  such  cases  if  it  is  found 
that  the  registrant  qualifies  for 
deferment  under  the  more  liberal 
classification  policies. 

The  boards  are  advised  that  the 
War  Manpower  Commission  List 
of  Essential  Activities,  which  in- 
cludes broadcasting,  may  be  used 
as  a  guide  in  determination  of  ac- 
tivities "in  support  of  the  national 
health,  safety  or  interest"  or  "en- 
deavor essential  to  the  war  effort", 
although  they  are  not  restricted  or 
limited  by  the  List.  The  boards  are 
also  authorized  to  consider  regis- 
trants for  continued  deferment  "on 
the  basis  of  their  last  employ- 
ment". 

The  second  memorandum  (No. 
77-E)  concerns  new  policies  re- 
garding registrants  in  the  18 
through  25  group,  a  very  large 
number  of  which  have  been  dis- 
qualified for  general  military  serv- 
ice or  qualified  for  limited  service 
only.  The  boards  are  instructed  to 
{Continued  on  page  70) 


FOX  CASE  IS  NAMED 
EARL  GAMMONS  AIDE 

FOX  CASE,  in  charge  of  CBS  Pa- 
cific public  relations,  has  been  ap- 
pointed assistant  to  Earl  Gammons, 
network  Washington  director.  He 
will  report  for  his 
new  duties  when 
the  United  Na- 
tions Conference 
on  International 
Organization,  San 
Francisco,  is  over. 

A  former  Los 
Angeles  news- 
paperman, Mr. 
Case  joined  CBS 
on  the  West  Coast        Mr.  Case 
10  years  ago.  He 
organized  and  directed  the  news, 
special  events,  features,  talks,  agri- 
culture and  public  service  depart- 
ments and  has  served  as  chairman 
of  the  NAB  District  16  Legisla- 
tive Committee. 

Succeeding  him  as  chief  of  CBS 
West  Coast  public  relations  will  be 
Chet  Huntley,  who  has  been  Mr. 
Case's  assistant.  Clinton  Jones, 
KNX  news  bureau  managing  edi- 
tor, becomes  news  chief  for  the  CBS 
Pacific  network. 


PHOTO  BY  FACSIMILE  held  in- 
terest of  this  group  in  London, 
inspecting  U.  S.  communications 
[Broadcasting,  May  21].  Officials 
are  (1  to  r)  :  Sen.  Homer  E.  Cape- 
hart  (R-Ind.),  Sen.  Burton  K. 
Wheeler  (D-Mont.),  chairman  of 
Interstate  Commerce  Committee; 
liear  Adm.  Joseph  R.  Redman, 
IjSN,  chief.  Naval  Communica- 
tions; Sen.  Ernest  W.  McFarland 
fD-Ariz.),  FCC  Chairman  Paul  A. 
Porter.  Upper  photo,  party  arrives 
in  Paris  and  former  boss  meets  ex- 
counsel.  Front  row  (1  to  r)  :  Adm. 
Redman,  Sen.  Capehart,  Sen.  Al- 
bert  W.   Hawkes    (R-N.J.),  Sen. 


Wheeler;  Jefferson  Caffrey,  U.  S. 
Ambassador  to  France;  Sen.  Mc- 
Farland, Capt.  Harry  Butcher, 
Naval  aide  to  Gen.  Eisenhower, 
former  CBS  Washington  vice-pres- 
ident, who  chats  with  foi-mer  CBS 
Washington  counsel,  now  FCC 
Chairman  Porter  (back  to  camera). 
Between  Sens.  Hawkes  and  Wheeler 
at  rear  is  Maj.  Gen.  R.  C.  Smith, 
U.  S.  Embassy  military  attache. 
Behind  him  (1  to  r),  Brig.  Gen. 
C.  O.  Bickelhaupt,  director.  Com- 
munications division,  European 
Theater  of  Operations;  Maj.  Gen. 
W.  S.  Rumbough,  Chief  Si?nal  Of- 
ficer, ETO.  Top  row,  Maj.  Gen. 


— Radlophotos  via  Signal  Corps  Radio 

Frank  E.  Stoner  (1),  director, 
Army  Communications  Service ; 
Col.  W.  C.  Henry,  represent- 
ing Chief  Signal  Officer;  Maj. 
Joseph  J.  Smetana,  USA,  con- 
trol officer,  Army  Communica- 
tions Service;  Comdr.  Henry  Wil- 
liams Jr.,  USN,  aide  to  Adm.  Red- 
man; Lt.  Edward  Cooper,  USN,  on 
inactive  duty,  serving  as  secretary 
of  Senate  Interstate  subcommittee 
on  international  communications; 
Ed  Craney,  head  of  KGIR  Butte, 
Mont.,  and  Z-Bar  Network,  who 
accompanied  Government  tour  as 
adviser  to  Sen.  Wheeler.  Sen.  Frank 
P.  Briggs  (D-Mo.)  was  scheduled 
to  go  but  canceled  arrangements  at 
the  last  minute  due  to  other  com- 
mitments. Original  plans  called 
for  a  10-day  to  2-week  tour,  ac- 
cording to  statement  by  Sen.  Wheel- 
er, but  word  comes  the  travelers, 
who  left  May  14,  won't  return  until 
"after  June  1".  Chairman  Porter 
has  canceled  an  appearance  on 
June  4  at  Kentucky  Wesleyan  U., 
Winchester,  Ky.,  to  deliver  the  com- 
mencement address  and  receive  the 
honorary  Doctor  of  Laws  degree. 
Sen.  Wheeler  has  asked  Gen.  Eisen- 
hower to  obtain  Russia's  permis- 
sion for  the  party  to  visit  Berlin. 
Gen.  Eisenhower  has  referred  re- 
quest to  State  Dept. 


Blue  Series  Praised 

EVERSHARP,  Inc.,  Chicago,  will 
sponsor  the  June  6  broadcast  of 
The  Road  Ahead,  9-9:30  p.m.,  on 
the  Blue.  Road  Ahead,  veterans'  re 
habilitation  forum  originating  from 
military  hospitals  has  won  high 
praise  from  ranking  officers  of  the 
armed  services,  among  them  Maj 
Gen.  N.  W.  Grant,  air  surgeon  of 
the  Army  Air  Forces,  who  said  last 
week,  "The  Road  Ahead  is  a  vital 
contribution  to  the  understanding 
by  the  American  public  of  the  prob- 
lems of  readjustment  of  the  dis- 
abled soldier.  Its  message  should  be 
heard  by  every  American  citizen.' 
Eversharp  agency  is  Biow  Co 
New  York. 


Maxon  Named 

FORD  DEALERS  Assn.,  in  sales 
region  including  Buffalo,  Pitts- 
burgh, Edgewater,  N.  J.  (New 
York  City)  and  Sommerville, 
Mass.,  and  two  branches  in  Wash- 
ington and  Richmond,  Va.,  has  ap- 
pointed Maxon  Inc.,  New  York,  to, 
handle  all  advertising.  Account 
will  not  become  active  until  autOi 
mobile  sales  resume  in  some  vol 
ume.  Agency  now  handles  four  of 
the  six  Ford  dealer  groups  in  vari 
ous  parts  of  the  country. 


Continental  Shifts 

CONTINENTAL  CAN  Co.,  ^evi 
York,  June  9  through  Sept.  9  shift; 
Report  to  the  Nation  from  Sat 
1:30-2  p.m.  on  CBS  to  Sun.  6:30- 
p.m.  on  the  same  network,  moving 
into  period  vacated  by  Toastie. 
Time,  General  Foods  Corp.  progran 
which  takes  a  13-week  hiatus 
Agency  for  Continental  is  BBDO 
New  York  and  for  General  Foods 
Benton  &  Bowles,  New  York. 
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wow,  due  to  its  nearly  ideal  frequency  of 
590  kilocycles,  used  with  5,000  watts, 
CAN  be  HEARD  clearly  within  a  one 
hundred  mile  radius*  of  its  transmitter. 
WOW  is  LISTENED  to  because  it  is  a 
basic  NBC  station,  furnishing  the  top  ra- 
dio entertainment  of  the  day,  supported 
by  first-class  local  features  and  NEWS. 
These  are  reasons  why  WOW  gives  you 
the  BIGGEST  AUDIENCE  an  advertis- 
ing dollar  will  buy  in  the  Omaha  trade 
territory. 


RADIO  STATION 


The  chart  above,  based  on  computations  by  compe- 
tent radio  engineers,  shows  how  much  MORE  power 
is  needed  to  lay  down  a  2^4*  millivolt  signal  100 
miles  at  frequencies  higher  than  590  kilocycles.  The 
frequencies  shown  are  approximately  those  of  other 
full-time  stations  in  the  Omaha  area. 

*WOW's  'y4-millivolt  contour  actually  reaches  out  nearly  200  milesi 


OMAHA,  NEBRASKA 

590  KC    •    NBC    •   5000  WATTS 

Owner  and  Operator  ol 

KODY  *  NBC  IN  NORTH  PLATTE 
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THE  MUSIC  OF  MANHATTAN 

G  lorious  musical  program  with  every 
feature  of  top  network  shows  from 
thirty-piece  dance  orchestra  to 
Dixieland  jazz  combination,  playing 
music  scored  by  the  nation's  top 
arrangers.  Seven  individual  spe- 
cialty groups  and  vocalists  provide 
unlimited  program  combinations. 
Scripts  provided  for  three  half-hour 
shows  per  week.  7  77  splcrtions. 


THE  GOLDMAN  BAND 

As  America  marches  to  Victory  .  .  . 
an  air  of  timeliness  surrounds  each 
stirring  march  .  .  .  drum  beat  .  .  . 
cymbal  clash ...  in  this  distinguished 
Thesaurus  program.  "Music  in 
March  Time"  of  this  famous  band 
directed  by  Edwin  Franko  Goldman 
is  combined  ^^ith  stories  of  great 
composers  of  martial  music  and  folk- 
lore of  their  rhvthms.  78  selections. 


\  f 


ALLEN  ROTH  AND  THE 
SYMPHONY  OF  MELODY 

NBC  Thesaurus  spared  no  effort 
to  make  this  a  quahty  show.  Allen 
Roth,  outstanding  conductor  of 
modern  music,  gives  finesse  to  every 
arrangement  from  boogie  woogie  to 
opera.  Roth  choruses  and  soloists 
lend  lovely  voices  to  many  brilliant 
arrangements.  335  selections. 


VINCENT  LOPEZ 

HIS  MUSIC 

Arrangements  rich  in  beauty  ...  an 
orchestra  of  talented  musicians  .  .  . 
rare  piano  interludes  by  a  master  of 
the  keyboard. ..that's  Vincent  Lopez 
and  his  Music— a  Thesaurus  pro- 
gram that  is  a  valuable  "name"' 
asset  to  any  station.  For  Vincent 
Lopez  is  a  name  of  long-established 
public  favor.  125  selections. 


I  HEAR  THE  SOUTHLAND  SINGING 

From  the  opening  theme  song  of  the 
Golden  Gate  Quartet  to  the  sign- 
off  of  this  unique  Thesaurus  pro- 
gram .  .  .  this  is  American  negro 
music  at  its  best.  The  Golden  Gate 
Quartet  presents  rhythmic  spirit- 
uals .  .  .  original  folk  songs  .  .  .  tells 
tall  tales  and  stories  from  "De 
Good  Book."  105  selections. 


MUSIC  HALL  VARIETIES 

Early  vaudeville  days  are  musically 
recaptured  in  this  new  Thesaukus 
program.  Original  arrangements  of 
190.5-1920  are  played  by  an  old- 
style  pit  orchestra  directed  by 
"Professor"  Patrick  Ciricillo.  Basso 
prof  undo  John  Barton,  the  Knicker- 
l)ocker  Four  and  Betsy  White  add 
further  flavor.  106  selections. 


SLIM  BRYANT  AND  HIS  WILDCATS 

For  the  hot  in  liiilhilly  entertain- 
ment .  .  .  it  s  tliis  nct\\<)rk-(]uality 
Thesauri  s  |.i  c)f;rain.  Sliiti  and  his 
gang  are  s[)eeialists  .  .  .  skilled  enter- 
tainers in  this  field.  Everybody  re- 
sponds to  the  warnrth  and  sincerity 
of  their  ballads  of  the  Old  West, 
hoe-downs,  noveltice,  square  dances 
and  comedy  songs.  57  selections. 


JAZZ  JAMBOREE 

Designed  for  teen-agers  with  "the 
beat"  and  connoisseurs  of  jazz,  this 
new  Thesaurus  program  presents 
the  unforgettable  rhythms  of  Charlie 
Barnet,  Tony  Pastor,  Teddy  Powell. 
Jazz  classics  tied  together  with  a 
listenable  script  written  by  swing 
authority  Muriel  Reger  (editor  of 
'"Jazz"  magazine).  219  selections. 


...  and  these  prominent  musical  artists  too: 

XAVIER  CUGAT       BOB  HANNON       TED  STEELE       THOMAS  L.  THOMAS       HORACE  HEI| 
THE  JESTERS       LAWRENCE  WELK       SHEP  FIELDS       HARRY  HORLICK 


SWING  AND  SWAY  WITH 
SAMMY  KAYE 

Thanks  to  this  Thesaurus  pro- 
gram . . .  your  library  can  now  claim 
the  absolute  tops  in  "sweet-swing" 
music.  Sammy  Kaye  is  headmaster 
of  that  school.  His  compelling  dance 
band  ...  his  parade  of  singing 
favorites  ...  set  all  America  swing- 
ing and  swaying.  102  selections. 


LISTEN  TO  LEIBERT 

This  Thesaurus  program  of  great 
organ  music  peals  from  the  organ 
of  the  world's  largest  theatre — The 
Radio  City  Music  Hall.  These  spe- 
cial recitals  give  full  play  to  Mr. 
Leibert's  individual  style  and  to 
the  magnificent  Music  Hall  instru- 
ment, providing  programs  of  rich 
musical  a})peal.  131  selections. 


NORMAN  CLOUTIER  AND  HIS 
MEMORABLE  MUSIC 

A  Thesaurus  program  of  musical 
comedy  favorites  that  turns  back  the 
pages  of  musical  memory.  A  string 
orchestra  of  25  musicians,  all  mem- 
bers of  the  incomparable  NBC  Sym- 
phony, bring  to  life  again  the  immor- 
tal melodies  of  Herbert,  Gershwin, 
Romberg  and  others.  94  selections. 


THE  CHURCH  IN  THE  WILDWOOD 

Today  people  are  turning  more  and 
more  to  religious  music  for  inspira- 
tion and  comfort.  These  elements 
make  The  Church  in  the  Wildwood 
with  its  f  amihar  hymns. .  .its  inspiring 
organ,  viola  and  harp  music  a  timely 
prograra  of  restful  beauty.  John 
Seagle,  baritone,  assisted  by  WiUiam 
Meeder,  organist.  192  selections.  j 


H 


ere  are  two  pages  of  radio's  best  selection 
of  great  recorded  musical  shows  —  exclusive  to 
our  subscribers.  They  are  the  result  of  a  survey 
conducted  by  NBC  Thesaurus.  It  all  happened 
when  Thesaurus  decided  to  take  the  guess- 
work out  of  "what  kind  of  service  and  pro- 
grams stations  wanted  for  local  broadcasting." 

Thesaurus  representatives  asked  hundreds 
of  men  and  women  who  build  and  broadcast 
local  programs  day  after  day,  "What  should 
the  ideal  library  service  offer?".  .  .  then  tabu- 
lated the  facts.  Result— this  5-point  plan: 

^  A  service  that  is  especially  designed  for 
radio  with  plenty  of  short  instrumental  selec- 
tions .  .  .  vocals  separate. 

^  Material  that  is  exclusive  to  your  station  in 
your  town. 

^  Music  that  is  not  available  on  phonograph 
records. 

Q  Enough  selections  by  every  performer  to 
make  programming  worth-while, 

@  "Network  quality"  arrangements,  musicians 
and  vocalists. 

If  you  are  considering  a  new  library  of  re- 
corded music  look  into  these  programs  ...  48 
individual  musical  shows  for  each  week's  pro- 
gramming ...  all  built  around  the  5-point  plan 
for  your  needs  by  America's  Number  1  Musical 
Program  Service— NBC  Thesaurus. 
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A  Service  of  Radio 


RCA  Bidg,,  Radio  City,  New  York  •  Chicago  •  Washington  •  Hollywood  '  San  Franchco 
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TABLE  OF  ALLOCATIONS  UP  TO  25,000  KC 


THE  FOLLOWING  TABLE  contains  the  international  allocations  which  the 
Commission  will  recommend  to  the  Department  of  State.  The  table  also  contains 
for  convenient  reference  the  non-government  services  which  may  be  provided 
for  within  the  proposed  international  allocation  and  Government  bands  which 
are  proposed  by  the  Interdepartment  Radio  Advisory  Committee.  Unless  other- 
wise specifically  indicated  the  bands  below  25,000  kc  are  available  for  Govern- 
ment and  non-government  use.  The  designations  in  the  Proposed  International 
Allocation  column  preceded  by  (a)  and  (b)  are  in  alphabetical  order;  this  order 
of  listing  does  not,  in  itself  indicate  relative  priority. 


200-280 
280-320 
320-415 
415-490 


2250-2300 

2300-2350 
2350-2495 
2495-2505 
2505-2700 
2700-2850 


2850-3125 
3125-3200 
3200-3330 
3330-3450 


4145-4500 
1.500-4890 


.-,.500-5800 
.3800-6000 
6000-6200 
6200-6.'M)0 
6.300-6-150 
61.W)-6600 
6600-6900 
6900-7000 
7000-7300 
7300-8200 
8200-8275 
8275-8285 

8285-8700 


9000-9500 
9500-9700 
9700-9990 


Fixed 

(a)  Fixed 

(b)  Maritime  Mobile 
Fixed 


Air  Navigation  Aids 
Maritime  Beacons 
Air  Navigation  Aids 
Maritime  Mobile 
(Telegraphy) 
Mobile  (Distress  and 
CaUing  freq.  500  kc) 
Mobile  (Telegraphy) 


Navigation  Aids 


Maritime  Mobile 
Mobile  (Distress  and 
CaUing  freq.  2070  kc) 
Maritime  Mobile 
Mobile 


Maritime  Mobile 

(a)  Fixed 

(b)  Mobile 

Std.  Freq.  Broadcast 


Aeronautical  Mobile 
Aeronautical  Fixed 
Aeronautical  Mobile 
Mobile,  except  Maritime  and 
Aeronautical 

(a)  Fixed 

(b)  Mobile  except  Maritime 
Amateur 

Fixed,  except  Aero. 
Fixed 

Maritime  Mobile 

Mobile  (Distress  and  CaUing 

freq.  4140  kcl 

Maritime  Mobile 

(a)  Fixed 

(b)  Mobile,  except  Aero. 


Fixed 
<a)  Fixed 

'b)  Mobile,  except  Aero,  and 
Maritime 

Aeronautical  Mobile 
Fixed 

Int'l.  Broadcast 
Maritime  Mobile 
Fixed 

Aeronautical  Mobile 
Fixed 

Aeronautical  Mobile 

Amateur 

Fixed 

Maritime  Mobile 

Mobile  (Distress  and  Calling 

freq.  8280  kc) 

Maritime  Mobile 

Aeronautical  Mobile 
(a)  Fixed 

'b)  Maritime  Mobile 


Fixed 

Int'l.  Broadcast 
Fixed 


Fixed 

Coastal,  Marine  Relay,  Ship, 
Mobile  Press,  Filed,  Alaskan 
Fixed 


Air  Navigation  Aids 
Maritime  Beacons 
Air  Navigation  Aids 
Coastal,  Marine  Relay, 
Ship 

Mobile  (Distress  and 
CaUing  freq.  500  kc 
Mobila  (Telegraphy) 


Aero.  Fixed 
shall  have 
priority  in  the 
polar  regions 


Broadcasting  (Non-gov.) 


Not  open  to 
public  corres- 
pondence in 
the  American 
Region 
Lowest  and  hii'h- 
est  ass'OTiable 


Police,  Aviation,  Relay 
Broadcast,    Special,  Alaskan, 
"disaster   communication"  in- 
cluding Amateur  disaster  net- 
works 

Navigation  Aids 
Gov 


Ship  telegraph 
Mobile  (Distress  and 
CaUing  freq.  2070  kc) 
Ship  telegraph 
Ship  telephone. 
Relay  Broadcast 
Police  point-to-point.  Ship 
telephone.     Aviation,  Special, 
Relay  Broadcast 
Coastal  telegraph.  Marine 
Relay 

Police,  Ship  telephone, 
Alaskan 

Government  S 
k 

Coastal  Harbor  telephone, 
Alaskan 

Fixed,  Maritime 
Mobile  telephone. 
Police  point-to-point, 
Special  Emergency, 
Relay  Broadcast, 
Alaskan 

Aeronautical  Mobile 
Aeronautical  Fixed 
Government 
Forestry 


500  w  peak  power 
limit  for  both 
fixed  and  mo- 
bile 


Calling  limited 
to  telegraphy 


Government 
Amateur 

Fixed,  except  A»ro. 
Fixed 

Coastal,  Marine  Relay,  Ship 
Mobile  (Distress  and  CaUing 
freq.  4140  ket 

Coastal,  Marine  Relay,  Ship, 
Mobile  Press 
Fixed,  Aero.  Fixed, 
Coastal  telephone,  Alaskan 


Note  A 
Note  C 
NoteB 

Power  limited  t 
200  w  peak 


CaUing  limited 
to  telegraphy 


Maritime  Mo- 
bile Umited  to 
coastal  tele- 
phone sta- 
tions 

NoteB 

Std.  Freq. 
5000  kc 


Aeronautical  Mobile 

Fixed,  Aero.  Fixed 

Int'l.  Broadcast 

Coastal,  Marine  Relay,  Ship 

Fixed,  Aero.  Fixed 

Aeronautical  Mobile 

Fixed,  Aero.  Fixed 

Government 

Amateur 

Fixed,  Aero.  Fixed,  Alaskan 
Coastal,  Marine  Relay,  Ship 
MobUe  (Distress  and  CaUing 
freq.  8280  kc) 

Coastal,  Marine  Relay,  Ship, 
Mobile  Press 
Aeronautical  Mobile 
Fixed,  Aero.  Fixed, 
Coastal  telephone 


Fixed,  Aero.  Fixed 
Int'l.  Broadcast 
Fixed,  Aero.  Fixed 


Note  A 

Maritime  Mo- 
bile limited  to 
coastal  tele- 
phone sta- 
tions 


Freq.  Band 
kc. 

9990-10,010      Std.  Freq.  Broadcast 


10,010-10,200 
10,200-11,300 
11,300-11,500 
11,500-11,700 
11,700-11,900 
11,900-12,300 
12,300-12,415 
12,415-12,425 

12,425-12,950 

12,950-13,050 
13,050-13,250 
13,250-13,350 


Aeronautical  MobUe 
Fixed 

Aeronautical  Mobile 
Fixed 

Int'l.  Broadcast 
Fixed 

Maritime  MobUe 
Mobile  (CaUing  freq. 
12,420  kc) 
Maritime  MobUe 

Aero.  Mobile 
Fixed 

(a)  Fixed 

(b)  Maritime  Mobile 


14,000-14,400  Amateur 

14.400-14,985  Fixed 

14,985-15,015  Std.  Freq.  Broadcast 

15,015-15,100  Aero.  Mobile 

15,100-15,300  Int'l.  Broadcast 

15,300-16,400  Fixed 

16.400-16,555  MobUe 

16,555-16,565  Mobile  (CaUing  Freq. 

16,565-17,100  MobUe 

17,100-17,600  Fixed 

17.600-17,700  (a)  Fixed 

(b)  Maritime  Mobile 


17,700-17,900  Int'l.  Broadcast 

17,900-19,985  Fixed 

19,985-20,015  Std.  Freq.  Broadcast 

20,015-20,500  Fixed 

20,500-21,000  (a)  Fixed 
(b)  MobUe 

21,000-21,500  Amateur 

21,500-21,700  Int'l.  Broadcast 

21,700-24,985  Fixed 

24,985-25,015  Std.  Freq.  Broadcast 


Government 

Government 
Fused,  Aero.  Fixed 
Aeronautical  Mobile 
Fixed,  Aero.  Fixed 
Int'l.  Broadcast 
Fixed,  Aero.  Fixed 
Coastal,  Marine  Relay,  Ship 
MobUe  (CaUing  freq. 
12,420  kc) 

Coastal,  Marine  Relay,  Ship, 
Mobile  Press 
Government 
Fixed,  Aero.  Fixed 
Fixed,  Aero.  Fixed, 
Coastal  telephone 


Fixed,  Aero.  Fixed 


Amateur 

Fixed,  Aero.  Fixed 
Government 

Government 
Int'l.  Broadcast 
Fixed,  Aero.  Fixed 
Coastal,  Marine  Relay,  Ship, 
Mobile  Press,  Aeronautical 
kc)  Mobile  (CaUing  Freq. 
16,560  kc) 

Coastal,  Marine  Relay,  Ship, 
Mobile  Press,  Aero. 
Fixed,  Aero.  Fixed 
Fixed,  Aero.  Fixed, 
Coastal  telephone 


Int'l.  Broadcast 
Fixed,  Aero.  Fixed 
Government 

Fixed,  Aero.  Fixed 
Fixed,  Aero.  Fixed,  Coastal, 
Marine  Relay,  Ship,  MobUe 
Press,  Aeronautical 
Amateur 
Int'l.  Broadcast 
Fixed,  Aero.  Fixed 
Government 


Std.  Freq. 

10,000  kc 
NoteB 


Note  B 

Maritime  Mo- 
bile limited  to 
coastal  tele- 
phone sta- 
tions 

13,660  kc  In- 
dus t  r  i  a  i  , 
Scientific  and 
Medical.  Al! 
e  m  i  s  s  i  ons 
must  be  kept 
within  the 
band  13,652.5 
to  13,667.5 
kc 


Std.  Freq. 

15,000  kc 
NoteB 


Maritime  Mo- 
bile limited 
to  coastal 
telephone 


Note  A:  Frequencies  within  these  bands  are  reserved  primarily  for  long  distance  overseas  air 
routes  and  only  where  the  use  of  frequencies  above  30  mc  is  impracticable. 

Note  C:  Frequencies  within  this  band  are  reserved  for  fixed  circuits  associated  primarily  with  long 
distance  overseas  air  routes  where  other  facUities  are  not  avaUable  or  are  impracticable. 

Note  B:  Not  available  to  civil  aviation. 


FCC  SPECTRUM  PROPOSALS 

Abstracts  of  summaries  by  the  FCC  in  its  -proposed  allo- 
cations for  broadcast  services  and  amateurs  below  25  mc 


STANDARD 
BROADCAST 
SERVICE 


(Parenthetic  notations  refer  to 
names  of  witnesses,  transcript 
pages  and  exhibits  at  hearings 
Sept.  28-Nov.  2,  19U). 
THE  STANDARD  broadcast  band  ex- 
tends at  the  present  time  from  550  to 
1600  kc.  No  proposal  was  made  to  en- 
large this  band  by  adding  frequencies 
above  1600  kc.  Below  500  kc.  It  was  sug- 
gested that  the  frequencies  520,  530, 
and  540  kc  be  added. 

The  use  of  520  and  530  kc  for  stand- 
ard broadcasting  would  Involve  serious 
problems  of  Interference  with  auto 
alarms  on  the  International  distress 
frequency  500  kc.  Moreover,  most  of  the 
radio  receiving  sets  being  used  today 
are  not  equipped  to  tune  to  520  and 
530  kc  and  It  Is  not  practicable  to  mod- 
ify these  receivers  (Tr.  935,  938,  981: 
Ex.  156,  pp.  24  and  25).  For  these  rea- 
sons the  Commission  does  not  propose 
to  assign  520  and  530  kc  for  standard 
broadcast  purposes. 

So  far  as  540  kc  Is  concerned,  the 
use  of  this  frequency  would  likewise 


Involve  problems  of  Interference  to  the 
International  distress  frequency  500  kc. 
However,  with  respect  to  540  kc,  it  is 
believed  that  the  Interference  problems 
can  be  solved  by  assigning  540  kc  for 
use  at  appropriate  geographical  loca- 
tions and  by  limiting  the  Intensity  of 
the  signals  In  coastal  areas  (Tr.  942, 
954-956,  958;  Ex.  157).  Moreover,  the 
evidence  shows  that  with  respect  to  540 
kc,  approximately  54%  of  existing 
home  standard  broadcast  receivers  are 
capable  of  tuning  to  this  frequency, 
(Tr.  947,  3678).  The  Commission,  there- 
fore, proposes  to  assign  540  kc  for  stand 
ard  broadcast  purposes.  However,  this 
frequency  at  the  present  time  is  use^ 
for  Government  purposes  and  it  is  not 
known  how  soon  it  can  be  made  avail- 
able for  broadcast  use. 


INTERNATIONAL 
BROADCASTING 


Need  for  Allocation 

THE  DIRECTOR  of  the  Office  of  Wai 
Information  (Tr.  654-658)  and  the  Coor 
dinator  of  Inter-American  Affairs  (Tr 
659-663)  testified  to  the  great  utUlty  of 
U.    S.    international   broadcasting  li 

(Continued  on  page  26) 
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FOR  THE  200  DAYTIME  QUARTER  HOURS, 
8  A.  N.  TO  6  P.  N.  MONDAY  THROUGH  FRIDAY, 

4CCOX0/NG  TO  HOOfM— COMM«E0  WITH  lf43 

Same  station,  same  rates,  same  market . . .  only 
o  larger  share  of  it  .  .  .  That's  what  KXOK 
advertisers  are  getting.    Their  average  in-  ' 
crease  of  daytime  listeners  gained  nearly 
30%  in  1944.  That  the  same  C.  E.  Hooper  sur- 
vey revealed  an  average  daytime  audience 
loss  for  all  other  network-affiliated  stations  o 
in  St.  Louis  makes  this  KXOK  gain  even 
more  impressive  . . .  Yes.  the  trend  is  fo  KXOK, 
because  alert  advertisers  are  respond- 
ing to  bonus  audiences.  v.  _ 


\  ■  i 


f     -  I- 

m,^ — im 
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KXOK 

SAINT    LOUIS  -  1,  MISSOURI 

Owmd  eS  operated  by  the  St.  Lmih  Star-Times 
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(Continued  from  jxtge  24) 
making  the  voice  of  the  United  States 
audible  directly  to  listeners  through- 
out the  world  in  time  of  war.  In  time 
of  peace,  the  need  for  such  direct  con- 
tact with  listeners  everywhere  will  be 
different,  but  no  less  essential. 

The  United  States  has  assumed  and 
proposes  to  continue  a  role  in  world 
affairs,  and  international  broadcastInK 
is  one  of  the  means  whereby  that  role 
may  be  made  known  and  understood 
everywhere.  The  furthering  of  interna- 
tional understanding  and  amity  here- 
after will  require  international  broad- 
casting as  urgently  as  it  has  been  re- 
quired during  wartime. 

Position  in  the  Spectrum 


other  means  of  international  commu- 
nication, including  the  transmission  of 
U.  S.  broadcasts  via  point-to-point  fa- 
cilities to  foreign  countries  for  rebroad- 
cast  there  over  domestic  stations,  have 
a  role  to  play;  but  no  such  technique 
can  lake  the  place  of  direct  broadcast- 
ing from  the  United  States  to  listeners 
abroad,  without  the  need  for  reliance 
on  intermediate  faculties  of  any  kind. 
Accordlnglv.  the  Commission  is  of  the 
opinion  that  U.  S.  International  broad- 
casting on  a  direct  basis  should  be 
continued  on  the  fullest  scale  commen- 
surate with  other  needs  for  the  fre- 
quencies Involved. 

.\11  witnesses  who  appeared  in  respect 


to  international  broadcasting  agreed 
that  the  present  shortwave  broadcast 
bands  between  6000  kc  and  26,600  kc 
should  be  retained  for  international 
broadcasting.  All  of  the  witnesses  were 
likewise  unanimous  in  recommending 
the  plan  prepared  by  RTPB.  Panel  8. 
which  requested  a  total  of  56  frequen- 
cies for  U.  S.  International  broadcast- 
ing. The  proposed  56  channels  would 
be  in  blocks  of  eight  adjacent  chan- 
nels on  the  low-frequency  ends  of  each 
of  the  present  shortwave  broadcast 
bands. 

This  arrangement  was  chosen  so  that 
stations  within  the  United  States  would 
have  control  of  adjacent  channel  inter- 
ference. The  RTPB  plan  recommended 
retaining  the  basic  general  plan  that  is 
now  in  use  for  wartime  operation  of 
international  broadcast  facilities  where- 
by all  frequencies  are  pooled  between 
East  and  West  Coast  transmitters  in 
order  to  make  the  most  efficient  use 
of  each  frequency  for  the  greatest 
number  of  U.  S.  international  stations. 

A  plan  of  worldwide  coverage  was 
proposed  that  would  serve  the  greater 
part  of  the  land  areas  of  the  world  from 
the  East  and  West  Coasts  of  the  United 
States  by  the  xise  of  26  (consisting  of 
13  pairs)  of  the  36  existing  transmitters 
now  operating  in  the  Psychological 
Warfare  Service.  The  remaining  10 
transmitters  would  be  used  as  standby 
units  for  frequency  changes,  or  for 
parallel  operation  on  the  same  fre- 
quency   to    obtain    greater  effective 


power.  RTPB.  Panel  8.  proposed  use  by 
all  U.  S.  international  broadcast  sta- 
tions of  the  maximum  power  obtain- 
able, and  a  minimum  power  require- 
ment of  50  kw. 

Commission  Proposal 

The  Commission  proposes  the  follow- 
ing allocation  for  international  broad- 
casting on  a  worldwide  basis:  6000- 
6200  kc;  9500-9700  kc;  11,700-11,900  kc: 
15.100-15,300  kc;  17,700-17,900  kc;  21,500- 
21,700  kc. 

The  above  is  the  present  allocation 
for  the  6.1,  9.6  and  11.8  mc  bands.  In 
order  to  make  all  bands  the  same  width. 
50  kc  have  been  deleted  from  the  15.2 
mc  band  and  100  kc  have  been  added 
to  the  17.8  mc  band  consisting  of  50  kc 
on  each  end  of  the  present  band.  The 
present  21  mc  band  has  been  narrowed 
100  kc  by  the  deletion  of  50  I'.c  from 
each  end. 

One  band  above  25  mc  has  heretofore 
been  allocated  for  International  broad- 
casting. This  is  the  band  from  25,600 
to  26.600  kc.  This  band  appears  to  be 
useful  only  during  the  maximum  of 
the  11-year  sunspot  cycles.  Few,  if  any, 
receivers  able  to  cover  this  band  are 
in  the  hands  of  the  public.  Little  U.  S. 
international  broadcasting  has  ever 
been  carried  on  over  these  frequencies 
and  little  regularly  scheduled  interna- 
tional broadcasting,  if  any,  by  other 
nations. 

The  propagation  characteristics  of  the 


Hooper  says  there  are  no  pins  left  standing  when  your  advertis- 
ing dollars  start  rolling  for  strikes  via  WSIX.  During  the  two-year 
period  ending  in  January,  WSIX's  all-day  listening  average  in- 
creased 81 .5%!  This  rich  Middle-Tennessee  market  is  booming  as 
never  before.  And  WSIX — ^with  the  most  day-time  listeners,  the 
top  shows  of  both  the  Blue  and  Mutual  Networks  and  a  low  unit 
cost  in  a  market  with  over  a  million  potential  buyers  who  believe 
in  spending — is  ready  to  work  for  you. 
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25  mc  region  are  not  such  as  to  make  U 
useful  for  long-distance  service  which 
must  be  maintained  over  long  periods 
of  time.  It  appears  better  suited  to 
low-power  intermittent  services  which 
can  tolerate  small  amounts  of  inter- 
mittent interference.  For  these  reasons 
the  Commission  is  discontinuing  the 
25  mc  international  broadcast  band.  It 
is  the  opinion  of  the  Commission  that 
discontinuing  this  band  will  in  no  way 
handicap  international  broadcasting,  a 
service  of  great  significance  with  respect 
to  both  U.  S.  policy  and  international 
amity. 

In  regard  to  the  RTPB's  proposal  of 
assigning  a  block  of  eight  channels  for 
U.  S.  international  broadcast  stations 
on  the  low  end  of  each  of  the  pro- 
posed bands,  the  Commission  in  con- 
junction with  the  State  Dept.  will 
make  efforts  to  secure  this  arrangement 
in  international  conferences  hereafter. 
In  any  event,  the  Commission  wUl  make 
every  effort  in  an  international  confer- 
ence to  obtain  an  equitable  share  of 
frequency  assignments  for  U.  S.  inter- 
national broadcasting. 

In  regard  to  the  RTPB  consideration 
of  radio-type  and  facsimile  transmis- 
sion by  international  broadcast  sta- 
tions, the  report  indicated  that  simul- 
taneous transmission  of  aural  programs 
and  radio-type  or  facsimile  by  methods 
of  multiple  modulation  will  degrade 
the  service  due  to  phase  or  hum  modu- 
lation where  selective  fading  is  involved. 
Accordingly,  the  Commission  does  not 
propose  to  allow  simultaneous  trans- 
mission of  radio-type  or  facsimile  with 
program  transmission  by  means  of  mul- 
tiple modulation  at  this  time. 

However,  if  at  a  later  date  the  objec- 
tionable technical  features  of  this  mode 
of  transmission  are  overcome,  the  Com- 
mission will  give  further  considera- 
tion to  authorizing  such  operation.  In 
regard  to  the  use  of  radio -type  or  fac- 
simile on  international  broadcast  sta- 
tions for  broadcast  purposes  during  non- 
listening  hours,  the  Commission  will 
consider  amending  its  rules  to  allow 
such  operation  in  special  cases  where 
a  showing  is  made  for  the  need  of  the 
^  operation. 


AMATEUR 


THE  FREQUENCY  BANDS  below  25 
mc  presently  allocated  to  the  amateur 
service  are  listed  in  Exhibit  147.  They 
are  as  follows;  1,750-2,050  kc;  3,500- 
4,000  kc;  7,000-7,300  kc;  14,000-14,400  kc. 

At  the  hearing,  the  American  Radio 
Relay  League  requested  that  the  ama- 
teurs be  permitted  to  retain  these 
bands  and  in  addition  it  requested  the 
assignment  of  the  band  21,000-22,000  kc. 

The  bands  3,500  to  4,000,  7,000  to  7,300. 
and  14,000  to  14,400  kc  are  being  re- 
tained for  amateur  use.  The  300  kc 
band  between  1,750  and  2,050  kc  is  being, 
deleted.  In  lieu  thereof,  the  Commifi- 
sion  is  making  provision  for  amateurs 
to  operate  a  disaster  communications 
network  in  the  band  1,605  to  1,800  kc. 
The  exact  width  of  this  frequency  band 
and  its  location  within  the  range  1,605 
to  1,800  kc  is  undetermined  at  this  time. 

In  addition,  the  Commission  proposes 
to  assign  the  500  kc  band  between  21,000' 
and  21.500  kc  to  the  amateurs.  The 
Commission  is  unable  to  allocate  the 
500  kc  between  21,500  and  22,000  as 
requested  by  the  American  Radio  Relay 
League  because  a  portion  of  these  500 
kc  are  necessary  in  order  to  provide  for 
international  broadcasting  in  the  band 
21,500  to  21,700  kc  and  the  remainder 
was  allocated  to  fixed. 

In  summary,  the  allocations  which 
the  Commission  proposes  to  make  for 
the  amateurs  below  25  mc  are  as  fol- 
lows: 

1605-1800  kc.  (This  band  is  assigned 
to  Government  and  non-Government 
police,  aviation,  relay  broadcast,  special. 
Alaskan  and  disaster  communication, 
including  amateur  disaster  networks); 
3,500-4.000  kc;  7,000-7,300  kc;  14.000-14.- 
400  kc;  21,000-21,500  kc. 


OTHER  BROADCAST 
SERVICES 


{Relay,  ST,  Satellite  Control,  De- 
velopmental and  Experimental.) 

OF  THE  SEVERAL  services  included 
under  this  category,  only  the  relay 
broadcast  service  requested  allocations 
below  25  mc. 

Twelve  frequencies  are  now  allocated 
for  relay  broadcast  below  25  mc  and 
these  are  arranged  in  groups  of  4  each, 
as  shown  in  the  following  tabulation. 
The  number  of  authorizations  out- 
{Continued  on  page  28) 
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(Continued  from  page  26) 

•  aiding  as  of  Oct.  1,  1944,  Is  Indicated 
J  parenthesis. 

Group     A— 1622,     2058,  2150, 
2790  kc.  (110). 

Group  B— 1606,     2074,  2102, 
2758  kc.  (82). 

Group     C— 1646,     2090.  2190. 
2830  kc.  (69). 
In    relay    broadcast    allocation,  one 
group,  including  all  four  frequencies. 
Is  assigned  to  each  station  (Tr.  3669- 
3671;    Ex.  428). 

Panel  4  of  RTPB  recommended  that 
ah  of  the  above  frequencies  be  retained 
for  relay  broadcast  and  that  assign- 
ments be  made  In  blocks  In  order  to 
avoid  interference  from  other  services 
(Tr.  36851.  Exhibit  156  submitted  by 
Panel  4  of  RTPB  Includes  a  report  of 
a  committee  In  which  It  is  proposed 
that  20  channels,  10  kc  wide,  be  pro- 
vided in  four  blocks  of  Ave  channels 
each.  In  the  range  between  1600  and 
JOOO  kilocycles. 

It  Is  not  possible  at  this  time  to  pro- 
pose    definite    allocations    for  relay 
oroadcastlng  below  25  mc.  However,  In 
ihc   light  of  the  testimony  Indicating 
a  continuing  need  for  relay  pickup  fre- 
quencies having  transmission  charac- 
lerlstics    suitable    for    operation  over 
crniparatlvely  long  distances,  it  is  pro- 
posed to  make  provision  for  the  serv- 
.?e.  on  a  shared  basis  in  the  follow- 
ranges  of  frequencies.  The  number 
!:a  width  of  the  channels  will  be  left 
1    future  determination. 
1605-1800  kc;   2100-2250  kc;  2250-2300 
kc;  2700-2850  kc. 


Allocations  Text 


Following  is  text  of  the  FCC  order 
designating  oral  argument  for 
June  20  in  proposed  allocations  be- 
low 25  mc. 

In  the  Matter  of  Allocation  of  Fre- 
quencies to  the  Various  Classes  of  Non- 
Governmental  Services  in  the  Radio 
Spectrum  from  10  kc  to  30,000.000  kc. 
Docket  No.  6651 

ORDER 

WHEREAS,  the  Commission  has  this  day 
approved  and  issued  a  "Report  of  Pro- 
posed Allocations  Below  25,000  kc";  and 

WHEREAS,  the  Commission  is  of  the 
opinion  that  public  interest  would  be 
served  by  giving  all  interested  persons 
an  opportunity  to  appear  before  the 
Commission  at  an  early  date  and  argue 
why  the  Commission  should  order  allo- 
cations different  from  those  set  forth 
in  the  "Report  of  Proposed  Allocations 
Below  25.000  kc",  or  otherwise  object  to 
or  comment  on  said  report,  or  to  adduce 
additional  evidence  that  has  been  de- 
veloped since  the  close  of  the  hearing 
on  Nov.  2,  1944: 

NOW,  THEREFORE,  IT  IS  ORDERED, 
this  21st  day  of  May  1945  that  all  per- 
sons desiring  an  opportunity  to  appear 
before  the  Commission  and  to  argue 
why  the  Commission  should  order  allo- 
cations different  from  those  set  forth  in 
the  "Report  of  Proposed  Allocations 
Below  25,000  kc"  or  otherwise  object  to 


Seek  New  York  TV 

NEW  commercial  television  station 
on  Channel  10  (182-192  mc)  is 
sought  for  New  York  in  a  new 
application  filed  with  the  FCC  by 
Palmer  K.  Leberman,  owner  of 
KRSC  Seattle,  and  Lois  G.  Leber- 
man. Station  would  have  effective 
signal  radiation  of  3960  for  visual 
and  2820  aural.  Comdr.  Leberman 
is  now  serving  with  the  Navy. 


or  comment  on  said  report,  or  to  ad- 
duce additional  evidence  that  has  been 
developed  since  the  close  of  the  hearing 
on  Nov.  2,  1944,  should  file  a  written 
request  with  the  Commission  on  or 
before  June  6,  1945.  If  any  such  requests 
are  flled,  oral  argument  and  fiirther 
hearing  will  be  held  before  the  Com- 
mission en  banc  beginning  June  20, 
1945  at  10:30  a.m.  All  persons  who  have 
filed  their  requests  to  be  heard  In  such 
oral  argument  shall  file  with  the  Com- 
mission on  or  before  June  13,  1945,  25 
copies  of  a  brief  or  of  any  exhibits 
proposed  to  be  introduced  at  the  oral 
argument. 

IT  IS  FURTHER  ORDERED  that 
copies  of  the  "Report  of  Proposed  Allo- 
cations Below  25,000  kc"  shall  be  sent 
to  all  persons  who  appeared  in  the 
above  proceedings,  to  the  Interdepart- 
ment  Radio  Advisory  Committee,  and 
to  the  Dept.  of  State. 


Loyalty..  .  in  Philadelphia 


Audiences  Have  Been  LOYAL 
For  More  Than  Twenty  Years 


All  because  Philadelphia's  Outstandiag 
Independent  radio  station  has  been 
giving  Philadelphians  what  they 
want  since  1922  ...  a  variety 
of  popular  programs  . . . 
the  latest  news  on  the  hour  every 
hour  .  .  .  and  three  hours  of 
classical  music  every  day. 


WAS 


With  loyalty"  like  this,  it's  no  wonder 

78  percent  of  this  station's  spon  or   ren  w  reg  larly 


Stettinius  Praises 
Radio's  War  Role 

Sees  Medium  as  Potent  Force 
In  Winning  the  Peace 

SECRETARY  OF  STATE  Edward 
R.  Stettinius  sees  in  radio  the  ve- 
hicle for  making  the  homes  of  the 
world  into  "one  great,  common 
living  room  for  the  family  of  na- 
tions", according  to  a  letter  he 
wrote  to  John  Salt,  North  Ameri- 
can Director  of  the  British  Broad- 
casting Corp.,  in  connection  with 
a  survey  by  the  BBC  on  radio's 
contribution  to  the  war  effort 
[Broadcasting,  May  21]. 

Mr.  Stettinius  wrote: 

The  organization  for  the  mainte- 
nance of  peace  being  created  In  San 
Francisco  wUl  be  only  as  endiirlng  as 
the  understanding  in  the  minds  and 
hearts  of  the  men  and  women  of  the 
United  Nations.  At  the  present  time, 
the  will  to  work  together  toward  a 
common  goal  has  been  strengthened 
tremendously  by  the  ordeal  of  war. 
During  times  of  adversity  and  suffer- 
ing, those  who  labor  in  a  common 
caiise  need  no  compelling  force  to 
brmg  about  a  meetmg  of  minds  for 
the  common  good.  But  when  there  is 
a  peace  again  throughout  the  world, 
there  will  exist  an  urgent  need  for  a 
continuation  of  the  spiritual  unity 
which  enabled  the  United  Nations  to 
produce  the  miracle  of  victory.  Na- 
tions like  Individuals,  can  be  good 
friends  for  practical  business  reasons 
but  when  nations  are  good  friends 
because  people  know  and  like  each 
other,  we  shall  be  approaching  an  era 
when  the  four  freedoms  will  be  a 
reality. 

Radio  Is  makmg  a  great  contribution 
to  the  winning  of  the  war.  Radio  and 
television  have  an  even  greater  obliga- 
tion to  the  futiu-e  m  the  wmning  of 
the  peace.  The  homes  of  the  world 
mvist  be  made  Into  one  great,  com- 
mon living  room  for  the  family  of  na- 
tions. The  challenge  Is  a  great  one. 
but  I  am  certam  that  the  men  and 
women  responsible  for  the  function- 
mg  of  this  great  medium  of  communi- 
cation are  equal  to  the  task. 


Announcers  Anonymous 

BBC  announcers,  identified  by 
name  during  the  war,  will  lapse 
into  anonimity  now  that  all  dan- 
ger from  invasion  is  past.  The 
practice  of  an  announcer  giving 
his  name  began  in  1940  when  BBC 
started  the  practice  so  that  the 
British  public  would  learn  to  trust 
the  announcers'  voices  that  they 
knew  and  to  prevent  enemy  radio 
sending  on  the  same  wave  length 
false  information  during  an  inva- 
sion attempt. 


FOR  AIR  CHECK  SERVICE 

AS  OTHERS  HEAR  IT" 


1121  VERMONT  AVE.-WASH.  5,D.  C. 


WBITE-WIRE  OR  CAU  FOR  DETAILS 
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In  War! 


K  This  yt'ar.  Dr.  William  Walliico 
'i'ounu'^oii-  rc'tirod  Sifperioi vn'3f.'n{  of  the  I'ortlant! 
Districl  of  fho  Methodist  Church,  reUirncd  to 
the  K(rW  mifrophone  to  clt'Iiv^T  another  l^jastfr  Sunday 
soniion,  completinu:  a  '2;5-yt*ar  cycle  of 
public  service  reliijioub  hroadcasting 
from  KGW  to  the  people  of  the 
Pacific  Northwest. 


W  In  I'eace  or  War,  in  recreation,  education 
or  reliRiOn,  KtiW  hats  foreseen  and  aii>;>\ere<l 


In  Peace! 

On  Easter  Sunday,  Z'\  years  ago,  KGW  ' 
broadcast  (he  FIIJST  Easter  Sunday  sermon  ever  h«ard  by 
radio  in  the  Pacific  Northwest.  On  that  occasion,  also,  the  sermon 
was  givett  by  Dr.  Youngson  as  a  non-commercial  public-service  feature. 

in  Audience  Influence 

ONE  OF  IHE  GREAT  SlfflONS  OF  THE  NATION 


the  needs,  (aste,'=;  and  desires  of  the  people  of  the  area 
it  serves. 'I'wenty-three  years  of  such  progressive 
!)ublic  service  has  kept  KGW  constantly  FIKHT  in  the 
minds  of  its  vast  and  loyal  audience. 

KCW 

PORTLAND,  OREGON 

REPRESENTED  NATIONALLY 
ey    COWARD    PETRY   &   CO.  INC. 


does  it 


the  tone  range 


to  bring  new  program  brilliance 
to  your  listeners 


f\  In  the  range  of  tone  from  low  to  high, 
m  a  present-day  AM  broadcast  system 
reproduces  the  values  of  tone  from  approxi- 
mately 100  to  5,000  vibrations  per  second. 
Compare  this  range  with  that  of  an  FM 
broadcast  system  which  is  capable  of  re- 
producing all  values  of  tone  Jrom  50  to 
15,000  vibrations  per  second— range  that 
matches  the  ability  of  the  normal  ear  to 
hear!  Within  this  extended  range  provided 
by  FM  is  ample  room  for  all  the  highs  and 
all  the  lows  of  natural  sound.  Here  is  space 
for  the  vital  lacework  of  overtones  that 
gives  sound  its  "natural  color"— that  enables 
the  listener  to  distinguish  the  piano  from 
the  banjo,  the  oboe  from  the  flute,  each 
voice  and  instrument  from  all  others. 

Nor  are  these  values  lost  in  the  FM  broadcast 
%|-^  receiver.  Here  each  tone  and  overtone  is  clearly 
heard  against  a  background  of  silence,  for  FM  does 
away  with  background  noise  that  normally  masks  AM 
reception,  particularly  at  low  sound  levels.  Each  cres- 
cendo reaches  its  true  value,  for  an  FM  receiver  is  de- 
signed to  handle  without  distortion  the  entire  range  of 
sound  intensities  from  the  softest  whisper  to  the  swell 
of  the  full  concert  orchestra. 
j\  FM  gives  broadcasting  "natural-color"  reception. 
To  your  audience  this  means  fuller  program  enjoy- 
ment. To  you,  this  means  stimulated  audience  interest 
and  improved  service  to  your  advertisers. 

i\  When  you  plan  your  FM  station  make  full  use  of 
%^  General  Electric's  vast  background  of  experience 
in  the  FM  field.  G.E.  is  the  one  radio  manufacturer  with 
experience  in  designing  and  building  complete  FM 


broadcast  systems— from  transmitters  to  receivers.  G.  E. 
has  designed  and  built  more  FM  broadcast  transmitters 
than  any  other  manufacturer.  G.E.  built  the  first  FM 
home  receivers  and  has  furnished  a  large  percentage  of 
the  half  million  now  in  use.  Today,  the  six  studio- 
transmitter  FM  relay  links  now  operating  in  the  340- 
megacycle  band  are  all  G.E. — with  thousands  of  hours 
of  regular  operation  to  their  credit.  And  at  Schenectady, 
G.E.  operates  its  own  FM  proving-ground  station, 
WGFM.  For  information  on  General  Electric  FM 
broadcast  equipment,  write  Electronics  Department, 
General  Electric,  Schenectady  5,  N.  Y. 


STUDIO   AND  STATION  EQUIP 


m 
Mi. 


GENERAL  m  ELECTRIC 


m  broadcasting  brings  I.Veners  aU  the 
Is  and  overtones  the  e.^^^^^ 
Reproduction  is  true  and  natural. 


50  FM  BROADCAST  STATIONS  ARE  ON  THE  AIR; 
OVER  370  APPLICATIONS  ARE  PENDING 

FM  DOES  IT- 

•  FM  gives  your  audience  programs  with  vir- 
tually no  man-made  noise  or  static. 

•  FM  multiplies  your  effective  coverage  day 
and  night. 

•  FM  minimizes  station  interference. 

•  FM  gives  programs  vivid  naturalness  with 
greater  dynamic  sound  range. 

•  FM  gives  your  programs  truer  realism  with 
triple  the  tone  range. 

•  FM  contributes  to  the  economy  of  your  broad- 
cast system. 


Establish  a  priority  on  delivery  of  your  FM 
equipment.  Write  for  your  copy  of  the 
"G-E  Equipment  Reservation  Plan"  which 
explains  General  Eiectric's  plan  to  help 
you  obtain  early  delivery  of  transmitters 
and  associated  equipment. 


Hear  the  G-E  rodio  programs:  "The  World  Today"  news, 
Monday  through  Friday  6:45  p.  m.,  EWT,  CBS.  "The 
G-E  All-Girl  Orchestra," Sunday  10 p.  m.,  EWT,  NBC. 
"The  G-E  House  Party,"  Monday  through  Friday 
4  p.  m.,  EWT,  CBS 


The  G-E  pre-war  1,000-watt  FM  transmitfer 


FM*  TELEVISION*  AM 


/ 


Col.  Schechter  Wins  Legion  of  Merit 
For  Organizing  PaciHc  Broadcasting 


IT  CM  BE  SOU)! 

A  mass-market  of  farmers,  for  luxury  equipment — not  so 
long  ago  that  would  have  sounded  like  a  pipe-dream!  But 
today  such  a  market's  ready  and  waiting  for  the  signal  to 
spend!  Iowa's  bursting  with  prosperity! 

Some  figures  in  proof?  Well,  in  1943  the  average  farm  income 
here  was  $7,672.  Last  year  it  was  at  least  20%  more — exceeded 
$8,000.  This  year  and  next,  what  with  the  demand  for  full- 
scale,  all-out  farm  production,  the  total  will  be  anybody's  guess! 

More  than  any  other  station  in  our  area,  KMA  has  the  ear 
of  Ameria's  No.  1  Farm  Market.  KMA  has  a  deep  knowledge 
of  its  listeners'  preferences — gives  them  what  they  want  in 
news,  farm  markets  and  entertainment  (and  that's  not  jive 
music  nor  Times  Square  wit).  Specializing  in  farm  material, 
we  present  it  ALL — as  spoken  by  lowans.  Our  policies  have 
their  sure  reward:  more  than  twice  the  number  of  listener- 
letters  received  by  any  nearby  station! 

There's  more  to  KMA's  different  story.  Let  us  shoot  it  to  you — 
or  ask  Free  &  Peters! 


KMA 


BLUE  NETWORK 

The  No.  1  Farm  Station  in  the  No.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


AWARD  OF  the  Legion  of  Merit 
to  Lt.  Col.  A.  A.  Schechter,  radio 
chief  on  the  public  relations  staff 
at  Gen.  Douglas  MacArthur's 
headquarters,  for  "invaluable  serv- 
ice in  accomplishment  of  the  ex- 
tremely difficult  task  of  planning 
and  organizing  radio  broadcast- 
ing" in  the  Pacific  campaign,  was 
announced  last  week  in  Manila. 
Col.  Schechter,  who  recently  re- 
turned to  Manila  following  a  brief 
mission  in  the  United  States,  is 
the  former  director  of  news  and 
special  events  of  NBC  and  after 
the  war  began  served  both  with 
OWI  and  with  Army  Air  Forces 
public  relations  in  Washington. 

The  decoration,  awarded  in  Gen. 
MacArthur's  behalf  by  his  public 
relations  chief.  Brig.  Gen.  L.  A. 
Diller,  in  the  presence  of  more  than 
50  war  correspondents,  carried  this 
citation: 

"For  invaluable  service  in  ac- 
complishment of  the  extremely 
difficult  task  of  planning  and  or- 
ganizing radio  broadcasting  in 
new  and  untried  territory  which 
extended  over  vast  area  of  land 
and  sea.  By  his  enthusiasm,  excep- 
tional ability  and  expert  knowl- 
edge of  radio,  gained  in  long  serv- 
ice with  the  radio  industry,  he 
contributed  materially  to  the  out- 


standing success  of  radio  from 
combat  zones  in  the  Philippine  Is- 
land campaign." 

Col.  Schechter,  it  is  expected 
shortly  will  return  to  this  country 
and  request  inactive  status.  He 
has  not  announced  his  future 
plans.  He  has  been  assigned  to  the 
Pacific  theatre  since  August,  1944, 
and  was  largely  responsible  for  the 
radio  ship  Apache,  which  estab- 
lished both  press  and  code  com- 
munications from  the  war  theater 
to  this  country. 


SEASONAL  AUDIENCE 
ANALYZED    BY  CAB 

ALTHOUGH  fewer  families  listen 
to  radio  programs  in  the  summer 
than  in  the  winter,  the  number  of 
listeners  in  each  family  through 
the  week  is  greater,  according  to 
a  comparison  of  audience  composi- 
tion for  July  1944  and  January 
1945  issued  last  week  by  the  Co- 
operative Analysis  of  Broadcasting. 

Except  in  the  late  afternoon  pe- 
riods, the  greater  size  of  the  day- 
time audience  is  attributed  to  more 
child  listeners  during  the  vacation 
period.  Male  listeners  during  the 
summer  equal  or  exceed  those  dur- 
ing the  winter  for  every  quarter- 
hour  between  3  and  6  p.m;,  prob- 
ably due  to  the  baseball  broadcasts. 
Of  22  daytime  serials  covered  in 
both  reports,  15  had  more  listeners 
per  listening  home  in  July  than  in 
January,  four  showed  no  change 
and  three  were  lower  in  the  sum- 
mer. Of  the  six  weekend  daytime 
programs  covered,  three  had  more 
listeners  per  family  in  July,  one 
showed  no  change  and  two  had 
more  in  January.  Nighttime  fam- 
ily audiences  reverse  the  picture 
with  winter  ahead  of  summer. 


Mennen  Spots 

MENNEN  Co.,  Newark,  N.  J  will 
use  spot  radio  for  Quinsana,' foot 
powder,  as  part  of  an  expanded 
summer  advertising  schedule.  De- 
tails are  being  worked  out  by  H. 
M.  Kiesewetter  Adv.,  New  York. 


Net  Racing  Plans 

WITH  reopening  of  the  nation's 
tracks,  networks  and  stations  last 
week  were  busy  working  out  their 
racing  broadcast  schedules  with  the 
NBC  season  lineup  virtually  com 
pleted.  Clem  McCarthy,  NBC's  turf 
expert,  was  to  open  the  network's 
racing  series  May  26  with  a  broad- 
cast of  Excelsior  Handicap  from 
Jamaica,  4  p.m.,  with  Bob  Stanton 
handling  color.  CBS  was  to  start 
its  racing  programs  Saturday  with 
Ted  Husing  and  Jimmy  Dolan 
broadcasting  from  the  Kentucky 
Derby  trials,  5:30-5:45  p.m.  Husing 
probably  will  describe  the  Ken- 
tucky Derby  June  9,  but  no  further 
racing  broadcasts  had  been  set  by 
the  network.  Plans  were  being  stu- 
died for  Mutual's  racing  coverage. 


is  ''Listened -To 


79  of  Iowa's  99 
Counties! 
(in  80  counties,  nighttime) 

50,000  Walts  .  Des  Moines' 

Free  &  Peters,  Representatives 
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NASHVILLE 


THESE 

20 
W  S  M 
YEARS 


■M%i»i.ip^^|||.li,f.J> 


Til    MULTIPLY  IT  BY  FIVE  MILLION 


If  you  can  figure  out  a  factor  to  represent  the  twenty-year  differ- 
ence among  people  who  now  have  things  they  didn't  have— such 
as  electricity  in  the  home,  energizing  appliances  from  toasters  to 
milkers— you  can  multiply  that  factor  by  five  million  people,  all 
of  whom  listen  some  of  the  time,  and  some  of  whom  listen  all  of 
the  time  to  WSM  .  .  . 


THE    STATION    THAT    HAS  FRIENDS 
WHEREVER    IT  GOES 


HARRV  stone,  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  PETRY  &  CO.,  T^atl.  Reps. 


50,000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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NBC  WAR  BOOK  I 

Action  Highlights  Listed  I 
 As  Heard  by  Listeners  

V  MAP  of  Europe,  with  a  crimson 
(rush-marked  X  marking  the  one- 
ime  Nazi  realm,  makes  up  the 
'ront  cover  of  a  book  telling  the 
tory  of  the  last  338  days  of  the 
German  war,  issued  by  NBC  less 
han  two  weeks  after  V-E  Day. 
rhe  52-page  book  largely  consists 
>f  photographs  of  the  progress  of 
he  liberation  of  Europe.  The  text 
•s  made  up  of  quotes  from  the 
)roadcasts  of  NBC  newsmen.  NBC 
lescribes  it  as  "a  record  of  the 
•ughlight  military  actions  that  cul- 
minated in  the  unconditional  sur- 
■ender  of  the  Third  Reich— as  NBC 
isteners  heard  it  from  June  5, 
944,  through  May  8,  1945." 


iCA  COMMUNICATIONS  Inc..  which 
•estored  Its  direct  circuit  to  the  Neth- 
'■rlands  for  government  and  press  mes- 
sages March  5,  last  week  opened  the 
-■Ircult  for  personal  and  "non-transac- 
lonal"  commercial  messages. 


Raytheon  Additions 

RAYTHEON  Mfg.  Co.  has  elected 
five  new  members  to  the  board  of 
directors  following  recent  merger 
with  Belmont  Radio  Corp.  New  di- 
rectors are:  P.  S.  Billings,  former 
president  of  Belmont;  Harold  C. 
Mattes,  vice-president  of  Belmont 
in  charge  of  engineering  and  pro- 
duction; Joseph  Pierson,  manager 
of  Raytheon's  communication  divi- 
sion; Emmons  Bryant  Jr.,  New 
York  manager  of  N.  A.  Woodworth 
Co.,  Detroit;  George  L.  Langreth, 
special  consultant  to  Raytheon. 


New  Shortwave  Tube 

ESPECIALLY  for  use  in  high 
power,  high  frequency  broadcast- 
ing and  FM  broadcasting.  Federal 
Telephone  &  Radio  Corp.  is  manu- 
facturing what  is  claimed  to  be  the 
most  powerful  high  frequency  tube 
with  an  output  of  200  kw.  It  is 
water  cooled  and  incorporates  a 
low  inductance  grid  lead  with  a 
very  complete  shielding  between 
filament  and  plate. 


Juan  de  Jara  Almonte 

JUAN  DE  JARA  ALMONTE,  65, 
assistant  to  Niles  Traramell,  NBC 
president,  died  May  12  of  a  heart 
condition.  Burial  service  was  held 
at  Nyack,  N.  Y.,  last  Wednesday. 
A  former  newspaperman,  Mr.  Al- 
monte joined  NBC  in  1927  as  a 
member  of  the  sales  department, 
serving  successively  as  night  sales 
representative,  night  general  man- 
ager, and  finally  assistant  to  the 
president.  Before  joining  NBC,  he 
served  with  Marconi  Co.  and  later 
be&ame  South  American  represent- 
ative of  a  telegraph  agency.  Of 
Mr-  Almonte,  NBC's  vice-president, 
Roy  C.  Witmer  once  said  "After 
hours  he  was  practically  the  Na- 
tional Broadcasting  Company." 


STEPHEN  M.  COREY,  consultant  In 
education  to  the  Encyclopaedia  Brit- 
tanica  and  professor  of  educational 
psychology  at  Chicago  V.,  has  been 
named  host  of  "The  Human  Adven- 
ture", Mutual  program  sponsored  by 
Revere  Copper  &  Brass  Inc.,  New  York. 
He  replaces  Walter  Yust,  who  will  de- 
vote full  time  to  his  duties  as  editor 
of  the  Brittanlca  and  allied  publica- 
tions. 


NEW  American  Broadcasting  Co. 
(Blue)  mici'ophone  is  unveiled  by 
Chester  J.  LaRoche,  vice-chairman, 
at  trade  luncheon  in  New  York  at 
the  Waldorf-Astoria.  As  of  June  15 
network  drops  "'Blue"  designation. 


SCHOOL  OF  AIR  HAS 
LARGEST  AUDIENCE 

CBS,  REVIEWING  the  American 
School  of  the  Air  series  at  the 
close  of  its  15th  year  of  opera- 
tion this  spring,  reports  the  pro- 
gram reached  the  largest  domestic 
audience  in  history,  and  expanded 
internationally  to  serve  listeners 
outside  the  United  States  and  Can- 
ada. Four  of  the  five  programs 
aired  each  week  were  rebroadcast 
to  Latin  America,  by  the  Office  of 
Inter-American  Affairs  United  Net- 
work, and  all  five  were  transmit- 
ted by  the  OWI  to  schools  in  Aus- 
tralia and  New  Zealand.  In  addi- 
tion certain  programs  were  broad- 
cast by  Armed  Forces  Radio  Serv- 
ice over  400  stations  and  sound 
systems,  and  in  general  and  hos- 
pital stations  as  part  of  the  Sur- 
geon General's  reconditioning  pro- 
gram. 

Series,  which  resumes  again  this 
fall  after  a  summer  lay-off,  pre- 
sented 150  different  programs,  each 
rebroadcast  the  same  day,  re- 
quired a  staff  of  9  directors,  881 
actors  and  45  script  writers,  CBS 
reports.  Some  100  CBS  and  20 
CBC  stations  carried  the  program. 


FIRST  CHOICE 

|90.2%P 

PRIMARY  AREA 
RADIO  HOMES 

JOHN      DOWNIWO.  ftv.     ^1  <^ 

RADIO  PARK^ SALISBURY.  r/D. 

MUTUAL  BROADCASTINC  SYSTIM 
MARYLAND  COVERAGE  NETWORK 


WE  LIKE  TO 
BE  FOOLED.. 

( Sometimes ) 


We  all  like  to  watch  a  Maqician  do  his  tricks . . .  we 
occasionally  like  to  be  fooled.  BUT  NOT  WHEN  BUY- 
ING TIME.  We  resort  to  no  tricks  here  at  WBIG  in 
obtaining  results  from  The  Maqic  Circle."  It's  based 
on  years  of  solid  performance  -  knowing  HOW  to  do 
a  lOB . . .  and  DOING  IT!  Investigate  the  Number  One 
Station  in  the  SOUTH'S  NUMBER  ONE  MARKET. 


EDNEY    RIDGE.  DIRECTOR 
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o-^  tke  5  5tation5  in  Cincinnati 


Ml 


Is 


TOPS 


In  tliQ  motnln^ 


Morning  Index 

Mon.  thru  Fr,i. 

26.8 

23.5 

22.8 

18.1 

8.7 

8  a.m.  -  1 2  noon 

C.  £.  Hooper  Report,  Cincinnati 
December,  '44  through  April,  '45 


Represented  by  Paul  H.  Raymer  Co.  Inc. 


BASIC  BLUE  NETWORK 
CINCINNATI  2,  OHIO 
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World  on  m 


#'NBC  Newsroom  goes  into  action  after  days  of  constant  alert . . .  and  Division,  operating  closely  with  OWI  and  OIAA,  spreads  victory  nev 
the  official  word  speeds  across  the  whole  country.  NBC's  International      in  eight  languages,  helps  inform  peoples  and  U.S.  fighting  men  abroac 


•  NBC  newsmen  in  the  Pacific  send  back  reactions  of  •  NBC's  television  station,  WNBT,  begins  first  fuU-day  broadcasting.  Cameras  a 

Armed  Forces  there  to  victory  in  Europe  ...  are  already  set  up  at  Times  Square,  and  elsewhere,  to  record  crowd  reactions.  Television  view< 

Reporting  the  intensified  battle  of  the  East,  now  the  scene  watch  throngs  from  Broadway  marquee  . . .  actuaUy  see  NBC  commentators  broa 

of  undivided  AUied  action  in  the  war  against  Japan.  casting  from  studios  .  .  .  view  historic  scenes  of  war  .  .  .  and  special  progran 


Air... 


ON  MAY  8,  stirring  news,  inspiring  victory  programs— 
and  sober  reports  on  the  war  not  yet  finished  went  out 
on  the  NBC  air. 

By  sound  radio,  by  television  and  short  wave,  audiences 
heard  and  saw  the  historic  day  im- 
fold.  NBC  covered  the  global  story 
completely  —  accurately,  speedily 
and  graphically. 


THE  RIGHT  MEN 

AT  THE  RIGHT  PLACES 

AT  THE  RIGHT  TIME 


WILLIAM  F.  BROOKS 

Director  of  NBC  News 
and  Special  Events 


Stanley  Richardson       John  MacVane 

PARIS  GERMANY 


Edwin  Haaker 

GERMANY 


David  Anderson 

GERMANY 


Paul  Archinard 
PARIS 


Robert  Magidofl 

MOSCOW 


•  NBC  alters  its  regular  broadcasts,  presents  a  full  day  an 
night  of  special  distinctive  programming  to  mark  the  occasioi 
Typical  is  the  stirring  music  of  Arturo  Toscanini,  Lauritz  Melchio: 
Artur  Rubinstein,  Fritz  Kreisler  and  Helen  Traubel. 


•  NBC's  illustrated  documentation  of  337  days— the  march  i 
events  since  D-Day  as  heard  over  the  network — is  avedlable  c 
request,  while  the  supply  lasts. 

*       *  * 

NBC  has  brought  to  America  the  end  of  but  one  conflict— fro: 
inside  the  shell  of  the  vanquished  Third  Reich— from  excited  citi 
and  busy  factories  of  the  victorious  Allies — and  from  grim  Pacil 
outposts  where  May  8  was  simply  another  fighting  day  in  the  wa 
NBC's  news  coverage  goes  on  from  front  lines  of  the  war — as 
will  from  the  front  lines  of  peace.  1 


National  Broadcasting  Company 


P45-RAD/0'S  25ffi  ANN/VERSARY- PLEDGED  TO  V\C10R^l 


America's  No.  1  Network 


n  Service  of  Rac 
Corporation  of  Ai.icr/ 


Assistance  Given  Armed  Forces  Radio 
Draivs  Commendation  From  CoL  Leivis 


uDITOR  Broadcasting: 

I  was  just  reading  your  edito- 
rial, "They  Want  It  With"  in  the 
\.pril  30  issue  of  Broadcasting. 

There  isn't  anything  that  you 
'culd  have  done  at  this  time  that 
culd  be  more  helpful  to  us  in  the 
imple  job  of  getting  radio  to 
roops.  We  are  so  dependent  upon 
he  industry  for  the  material  to 
ive  the  men. 

The  American  radio  industry  is 
.he  Armed  Forces  Radio  Service 
,nd  vice  versa.  If  we  can  just  put 
hat  thought  across  we  will  retain 
he  privilege  of  taking  these  pro- 
;rams  off  the  air  and  decommer- 
ializing  them,  adding  pertinent 
\.rmy  and  Navy  material,  and  thus 
ustain  this  service  to  troops  as 
ong  as  it  is  necessary  to  sustain  it. 

You  are  a  good  friend  to  us  and 
u  our  mission  of  bringing  radio 


to  troops.  That  mission  could  not 
be  successful  without  the  constant 
help  of  all  phases  of  the  industry, 
including  BROADCASTING. 

Thomas  H.  A.  Lewis, 

Colonel,  AUS 

Commandant 

Armed  Forces  Radio  Service, 
Los  Angeles. 


Hennaf  oam  Expands 

HENNAFOAM  Corp.,  New  York, 
is  using  spot  announcements  on 
WNEW  WAAT  and  WIBG  and  a 
participation  three  times  weekly  on 
WNEW.  Radio  advertising  is  ex- 
pected to  increase  as  distribution 
of  the  Hennafoam  shampoo  ex- 
pands to  a  national  basis.  Agency 
is  Arthur  Rosenberg  Co.,  New 
York. 


DOWN  UNDER,  a  small  kangaroo 
and  a  small  WAC  get  together. 
Kangaroo  is  a  Wallaby;  WAC  is 
Sgt.  Jessie  Stearns,  widely  known 
as  "Wee  Wac",  with  the  Armed 
Forces  Radio  Service,  Information 
&  Education  Division,  in  the  Neth- 
erlands West  Indies.  She  was  for- 
merly a  member  of  the  staff  of 
KYA  San  Francisco  and  also  was 
at  WLS  in  Chicago  and  KQW  in 
San  Jose,  Cal. 


TRUMAN  TO  WORK 
OUT  TIME  PROBLEM 

EXPRESSING  the  opinion  that 
legislation  by  individual  states  re- 
turning to  standard  time  is  illegal 
in  view  of  the  national  War  Time 
Act,  Rep.  Starkey  (D-Minn.),  dis- 
closed last  week  that  President 
Truman  is  attempting  to  reach  a 
solution  to  the  disruption  caused 
when  several  states,  including  Min- 
nesota, returned  to  standard  time. 

Rep.  Starkey  didn't  say  what  ac- 
tion the  Chief  Executive  would  take, 
but  he  made  it  plain  that  disrupted 
broadcasting  schedules  came  in  for 
discussion  during  a  conference  with 
the  President.  He  also  expressed 
the  conviction  that  the  country  will 
remain  on  war  time  until  after 
Japan  is  defeated.  President  Tru- 
m_an,  he  added,  hopes  to  "work  out 
a  solution  to  the  best  interests  of 
all  concerned  without  clashing  with 
the  States". 

Several  bills  to  repeal  war  time 
are  pending  in  committees  of  both 
the  Senate  and  House,  with  little 
likelihood  of  any  action  until  the 
v/ar  ends. 


Coast  Campaign 

MILANI  FOODS  Inc.,  Chicago 
(1890  French  Dressing),  in  a  52- 
week  campaign  designed  to  cover 
Northern  California  markets,  in 
mid-May  started  a  varied  spot  an- 
nouncement schedule  on  seven  sta- 
tions in  that  area.  List  includes 
KFRC  KGO  KPO  KJBS  KROY 
KXOA  KFBK.  In  addition  firm 
has  renewed  spot  schedule  on 
KMPC  KFAC  KFMB  KECA,  and 
is  also  sponsoring  a  daily  quarter- 
hour  live  program,  Ethel  &  Albert, 
on  latter  station.  Agency  is  Gar- 
field &  Guild,  San  Francisco. 


Tornado  Hits  WHOP 

A  TORNADO  wrecked  the  antenna 
of  WHOP  Hopkinsville,  Ky.  on 
Tuesday,  May  15,  taking  the  sta- 
tion off  the  air  for  two  days.  The 
engineering  staff  worked  48  hours 
with  the  light,  gas,  and  telephone 
companies  in  setting  up  two  70  ft. 
towers.  The  station  returned  to 
the  air  at  4:45  Thursday  with  an 
inverted  "L"  type  antenna.  New 
tower  will  go  into  operation  around 
June  1. 

KSLM,  Salem,  Oregon 

"...  I  want  fo  congratulote 
PA  for  a  fine  radio  news  job, 
which  is  getfing  better  all  the  time. 
We  particularly  like  your  Oregon 
regional  service." 

Glenn  McCormick 
General  Manager 
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WOV'S  HILL  BILLIES  HAVE  MADE  A  BIG  HIT  IN  NEW  YORK 


TJIGHbrow?  Maybe  not.  But  the  Hill  Country  Jamboree 
on  WOV  nightly,  Monday  through  Saturday,  has  struck 
a  responsive  cord  with  metropolitan  New  York's  radio 
listeners.  And  the  experience  of  present  sponsors  indicates 
that  the  large  audience  that  makes  it  a  regular  habit  to  tune 
in  this  popular  program  is  made  up  of  people  who  are 
buyers  as  well  as  listeners.  A  few  participating  periods  are 
available,  three  or  six  days  a  week. 


RALPH  N.  WEIU  General  Manager 
JOHN  E.  PEARSON  CO.,  Nat'l  Rep. 
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RADIO  COVJSCIL  HAS 
THIRD  ANNUAL  MEET 

WITH  the  theme  "Radio's  Widen- 
ing Horizons",  the  third  annual 
conference  of  the  Northeastern  Ra- 
Vlio  Council  was  held  in  Schenec- 
tady Friday  evening  at  WRGB, 
General  Electric  television  station, 
and  on  Saturday  morning  in  the 
^:otel  Van  Curler.  Part  of  the  con- 
ference program  was  televised  and 
broadcast. 

Talks  by  a  number  of  prominent 
educators  present  were  televised 
plus  a  production  by  the  Yale  School 
of  Drama.  An  entertainment  spot 
•was  furnished  by  the  Blue  network. 
Other  subjects  on  the  agenda  were 
a  panel  discussion  on  the  San  Fran- 
'cisco  Conference  by  local  high 
^.school  students  broadcast  over 
.WGY  and  a  discussion  of  the  panel 
jby  an  adult  board  of  critics. 


Lt.  Johnson  on  Leave 

LT.  COL.  TOM  JOHNSON,  former 
commercial  manager  of  Oklahoma 
Network  and  KTOK  Oklahoma 
City,  for  nearly  five  years  on  active 
Army  duty  with  the  Army  Motion 
Picture  Service,  last  week  was 
placed  on  terminal  leave  subject  to 
honorable  discharge  Sept  6.  He  has 
not  announced  future  plans  but  is 
expected  to  return  to  radio.  Organ- 
izer of  the  Overseas  Motion  Pic- 
ture Service  and  of  the  extensive 
operations  placed  in  the  European 
theater,  Col.  Johnson  served  wo 
separate  tours  overseas  while  still 
attached  officially  to  Army  head- 
quarters in  Washington. 


ARTHUR  GODFREY  through  hb  WABC 
New  York  program  has  called  another 
meeting,  at  New  York's  blood  donor 
units  June  15,  of  the  GAPSALS  (mem- 
ber of  the  Glve-a-Pint-and-Save-a-Life 
Society). 


TABLES  TURNED  for  these  two 
when  Lt.  Col.  George  H.  McBride, 
(r)  formerly  on  the  engineering 
staff  of  WTOC  Savannah  and  later 
WGST  Atlanta,  pinned  captain's 
bars  on  Capt.  Dale  Drake,  who  was 
assistant  manager  of  Mutual  affili- 
ate WRR  Dallas.  Both  are  now  at 
a  Photographic  Reconnaissance 
Unit  in  the  Philippines. 


BROADCAST  MUSIC  INC. 


TEMPORARY  GRANTS 
FOR     67  STATIONS 

SIXTY-SEVEN  more  stations  were 
placed  on  temporary  licenses  by 
the  FCC  last  week  and  36  others, 
already  on  temporary,  were  con- 
tinued without  regular  licenses.  Ex- 
piration date  for  both  groups  is 
Aug.  1.  (See  FCC  decisions,  page 
82  for  list.) 

Of  75  stations  with  licenses  ex- 
piring June  1,  only  five  were 
granted  regular  licenses  for  the 
period  ending  Feb.  1,  1947,  when 
the  new  three-year  term  begins  for 
those  operating  on  the  1340  kc  lo- 
cal channel.  A  total  of  67  were 
placed  on  temporary  because  li- 
cense applications  have  not  been 
renewed.  No  decision  was  an- 
nounced in  the  other  three. 

Of  the  36  already  on  temporary 
license,  two  are  clear  channel  sta- 
tions, six  regional  and  the  remain- 
der local.  One  regional  has  been 
on  temporary  since  Aug.  1.  The 
others  have  been  operating  under 
temporary  licenses  for  variable  pe- 
riods, the  latest  since  May  1. 

Although  the  Commission  issued 
no  statement  as  to  whether  the 
temporary  licenses  had  anything 
to  do  with  its  new  commercial-vs- 
sustaining-program  renewal  policy, 
it  was  understood  that  last  week's 
actions  were  due  to  failure  to 
process  all  applications  and  to  re- 
view them  all.  Three  stations, 
which  have  been  on  temporary  li- 
censes, were  granted  regular  re- 
newals as  follows:  WRAL  Raleigh, 
N.  C,  to  Aug.  1,  1946;  WMRO 
Aurora,  111.,  to  Nov.  1, 1945;  WLDS 
Jacksonville,  111.,  to  May  1,  1948. 
One  other  station,  WBIR  Knox- 
ville,  was  granted  a  renewal  on  a 
60-day  temporary  basis. 


Turns  Replacement 

LEWIS-HOWE  Co.,  St.  Louis 
(Turns),  on  July  2  replaces  'Here 
Comes  Elmer  on  CBS  stations  with 
Marlin  Hurt  &  Beulah,  Mon.  9-9:30 
p.m.  (EWT).  Besides  Mr.  Hurt, 
who  will  portray  himself,  Beulah 
and  Beulah's  boy-friend,  Carol 
Stewart  has  been  signed  as  fea- 
tured vocalist.  Roche,  Williams  & 
Cleary  services  Turns  account. 


NEW  YORK 


HOLLYWOOD 
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THIS  remark  stemmed  from  a  horserace  in 
which  the  favorite  so  outclassed  the  field 
that  it  was  actually  no  contest.  Of  course 
there  is  no  literal  truth  to  the  statement— yet 
it  expresses  an  idea  of  superiority  equally 
applicable  to  horses,  people  or  radio  stations. 
The  leader  is  often  so  far  in  front  that  he  is 
in  a  class  by  himself. 

An  excellent  example  of  such  superiority  is 
Station  WSYR  and  the  comedy  programs  it 
brings  to  the  radio  homes  of  Central  New 
York.  The  impartial,  authoritative,  C.P.A.- 
certified  1945  Syracuse  Area  Radio  Leader- 
ship Study*  showed  that  of  the  ten  radio 
comedians  mentioned  in  the  poll  as  the  most 
popular,  nine  are  heard  regularly  over 
WSYR.  And  they  took  the  first  nine  positions, 
leaving  only  the  tenth  position  to  a  program 
aired  over  another  station. 
Today  comedy  is  the  great  safety  valve  for 
war-jangled  emotions  and  in  the  comedy  field 
WSYR  is  truly  in  a  class  by  itself. 
Bob  Hope,  Jack  Benny,  Fibber  McGee  and 
Molly,  Eddie  Cantor,  Joan  Davis,  Charlie 
McCarthy,  Abbott  and  Costello,  Gildersleeve, 
Bob  Burns— that  is  the  roll-call  of  comedy 
stars  who  have  given  WSYR  leadership 
among  all  stations  in  the  Syracuse  area.  No 
wonder  WSYR  leads  the  second  station  of 
the  area  by  2  to  1  in  nighttime  listening 
audience.  Yet  comedy  is  only  one  among 
many  factors  contributing  to  the  overwhelm- 
ing preference  for  WSYR  shown  by  the  radio- 
wise  listeners  of  its  area. 
This  proven  prestige,  expressed  by  the  lis- 
teners  themselves,  makes 

□ WSYR  the  most  valuable  ra- 
dio buy  in  upstate  New  York. 
You  can  do  no  better,  when 
« SOU..E  o£.L  sT.t,<,»  considering  how  best  to  reach 
the  rich,  substantial  central 
New  York  market,  than  to 
think  FIRST  of  WSYR. 
*Copies  of  study  on  request 

Representatives:  Pool  H.  Raymer  Company 

SYRACUSE 

570  KC 
5000  W 

Associated  with  WTRY,  WELI,  WKNE 


United  Stafed 


WSYR 


GENTLEMEN, 
THERE  IS 
NO  SECOND! 


Question:  10  ViHAl  STATION  00  YOU  LISTEN  MOST  AT  NIGHT? 
Answer:  WSYR 


OTHERS 


Question: 
Answer: 

TO  WHICH 

STATION  DO  YOU  LISTEN  MOST  DAYTIMl? 

WSYR 

STATION  B 

32.15 

28.62 

STATION  C 
^P^j^W         STATION  D 

■FITrB 

Conclusion:  TOTAL  AVERAGE  DAY-PLUS-NIGHT  LISTENERS! 


39.98 

STATION  B 

STATION  C 

26.78 

■PHH         STATION  D 

KX£2I        MHMM  OTHERS 

■■1  MM 

Above  charts  show  results  of  recent  survey  of  "most  listened  to  stations  in  Syracuse  area," 


FREE  Installatlou  of  push-button 
tabs  on  receivers  in  Toronto  has  been 
organized  by  CJBC  In  conjunction 
with  ten  Toronto  radio  service  firms. 
CJBC  Is  using  newspaper  and  radio  spot 
announcements  to  advertise  Its  service. 
Dealers  have  been  supplied  with  sets 
of  tabs  for  all  stations  heard  In  the 
Toronto  area,  to  be  Installed  on  listen- 
ers' sets  without  charge.  Each  listener 
whose  set  has  been  changed  Is  sent  a 
time-table  card  on  which  favorite  even- 
ing programs  throughout  the  week  can 
be  listed. 

Beattie  Cited 
W.  R.  BEATTIE,  WRC  Washington  gar- 
den expert,  has  been  cited  by  Grover 
Hill,  Under  Secretary  of  Agriculture 
and  Assistant  War  Food  Administrator, 
lor  "contrlbutLng  immeasurably  to  the 
nation's  food  supply".  Station  will  run 
Its  Annual  Victory  Garden  Contest 
through  the  summer  months,  sponsored 
jointly  with  JellefT's  department  store. 
Seattle's  sponsor. 


WHBQ  Wins,  Didn't  Enter 

WHBQ  Memphis  mailing  piece  points 
out  that  station  won  a  special  award 
for  radio  program  promotion  in  a  con- 
test "we  didn't  even  enter".  Contest 
was  Mutual's  Kid  Show  Promotion  Con- 
test and  WHBQ  was  chosen  among  top 
35  of  174  stations  competing. 


PRomoTion  ^ 


WAPI  Brochure 

•  WE  owe  our  achievement  to  three 
things,"  says  brochure  published  by 
WAPI  Birmingham — "our  program  mak- 
ers, our  programs,  our  sponsors."  Pic- 
tures of  personnel  and  shows  are  car- 
ried plus  list  of  network,  local  and 
national  sponsors. 

WOL  Thanks  Advertisers 

WOL  Washington  has  mailed  a  folder 
offering  "Our  Thanks  to  .  .  ."  29  ad- 
vertisers who  have  added  87  commer- 
cial quarter  hours  in  new  business  to 
the  station's  weekly  schedule. 

Promotion  Card 

PHOTOGRAPHS  of  some  of  the  promo- 
tion pieces  for  WEAF  New  York  viewed 
by  visitors  to  NBC  studios  In  New  York 
are  featured  in  a  one-sheet  presenta- 
tion, "Station  Identification",  offered 
to  all  studio  tourists. 


WNAX  Farmer  Brochure 

WNAX  Yankton,  S.  D.,  starting  promo- 
tion for  "Midwest  Parmer  Day"  to  be 
Sept.  3  this  year,  has  issued  a  brochure 
on  picture  story  of  Mr.  and  Mrs.  Anton 
M.  Ettesvold,  of  Morris,  Minn.,  who 
visited  Washington  as  Mr.  and  Mrs. 
Midwest  Farmer  of  1944. 

WKBZ  Bus  Cards 

WKBZ  Muskegon,  Mich,  has  placed  28- 
inch  red,  white  and  blue  signs  in  Mus- 
kegon busses  to  promote  baseball  games 
carried  by  the  station. 

Co-op  Program  Folder 

BLUE  cooperative  program  department 
has  issued  a  brochure  on  "Headline 
Edition",  quarter-hour  news  dramati- 
zation heard  five-weekly.  Polder  is  six 
pages,  three  colors,  explaining  the  pro- 
gram's format  and  listing  personalities. 


OIL  in  KFDM'S  area  means  mass 

employment  —  permanent  employment.  You 

can't  think  of  oil  refining,  synthetic  rubber,  oil  field  tool 

manufacturing  without  considering  the  steady  income  it 
creates.  OIL  is  only  one  of  many  industries 
contributing  to  KFDM'S  58  5  million 
NETWORK  dollar  effective  buying  income 

market. 


WBS  Brochure 
WORLD  BROADCASTING  SYSTEM. 
New  York,  is  distributing  to  all  U.  S. 
stations  a  brochure  on  "The  Lonesome 
Train"  25-minute  recorded  musical  le- 
gend about  Abraham  Lincoln's  funeral 
train.  Produced  by  Norman  Corwin  and 
aired  on  100  stations  on  the  occasion  of 
Lincoln's  birthday  earlier  this  year,  the 
program  is  being  suggested  for  use  on 
Decoration  Day,  May  30. 

WFBL  Survey 
WFBL  Syracuse,  N.  Y.,  has  published  a 
booklet  showing  the  results  of  its  offer 
to  listeners  of  the  WFBL  "Cookbook  of 
the  Stars"  and  the  results  of  a  subse- 
quent survey  connected  with  the 
cookbook.  Survey  was  confined  to  the 
station's  primary  coverage. 

Courtesy  Award 
AWARD  of  a  $25  War  Bond  is  made  by 
KTiJC  Tucson,  Ariz.,  each  week  to  the 
city's  most  courteous  salesperson.  Choice 
is  made  by  a  secret  shopper  and  pres- 
entation Is  broadcast  each  Sunday  2:25 
p.m. 

KCKN  Invitation 
KCKN  Kansas   City   Invitation  to  its 
first  birthday  party  held  May  4  was 
adorned  by  a  miniature  pink  birthday 
candle. 


Promotion  Personnel 

JAMES  L.  Mcdowell,  PCC  lawyer  han- 
dling broadcast  station  transfers  for  10 
years,  is  to  join  KPRO  Riverside,  Cal., 
July  1  as  public  relations  director.  Mr, 
McDowell  was  formerly  field  attorney 
of  the  FCC  and  prior  to  that  served  two 
terms  as  district  attorney  in  Illinois 
and  as  deputy  U.  S.  district  attorney  in 
Cook  County,  Chicago,  where  he  prose 
cuted  Al  Capone  and  Samuel  Insull. 

CONNIE  MARTIN,  former  assistant  to 
CBS  press  chief  GEORGE  CRANDALL, 
has  been  named  assistant  trade  n 
editor,  working  with  LEO  MISCHKIN, 
trade  news  chief. 

ROBERT  VESEL,  former  night  news 
editor  of  WWVA  Wheeling,  V/.  Va.  has 
joined  the  Blue  Network  publicity  de- 
partment, assigned  to  the  night  desk 
with  GEORGE  FLEMING. 

EDWARD  McCANDISH  is  new  member 
of  the  promotion  department  of  WHEB 
Portsmouth.  N.  H. 

RALPH  VARNUM,  former  merchandis- 
ing and  promotion  director  of  KFBl 
Wichita,  Kan.,  has  been  named  director 
of  promotion  and  research  of  the 
"Wichita  Eagle". 

JOEL  MURCOTT  has  joined  Blue  Holly- 
wood publicity  staff,  succeeding  CHET 
BROWER,  who  shifted  to  N.  W.  Ayer  & 
Son  as  assistant  to  JEAN  McFARLAND, 
West  Coast  publicity  director. 

BOB  WARD,  publicity  director  of  WJJD 
Chicago,  is  the  Sather  of  a  girl  born 
May  15. 


NEW  book  by  Richard  Hubbell,  produc- 
tion manager  and  television  consultant 
of  the  broadcasting  division  of  the 
Crosley  Corp.,  was  published  May 
10  by  Murray  Hill  Books  Inc.,  technical 
division  of  Farrar  &  Rinehart,  New 
York.  Titled  "Television  Programming 
and  Production",  the  book  describes 
significant  television  production  meth- 
ods in  the  U.  S.  and  England  and  lays 
down  fundamental  principles  of  video 
production.  Mr.  Hubbell  is  also  author 
of  "4,000  Years  of  Television",  published 
in  1942  by  Putnam. 


BRO ADCA 


KOIN 

THE  KOIN 
MILLION  DOLLAR  CLUB 
—pledged  to  Victory! 

PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  NafI  Rep. 
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Little  Elmer  says:  **Not  much  searching  is  necessary  to 
ascertain  that  WGNis  the  leader  in  local  and  national 
spot  business  among  Chicago's  major  stations,*' 


MUTUAL      BROADCASTING.  SYSTEM 


EASTERN    SALES    OFFICE:    220  EAST    42nd  STREET, 
NEW  YORK   17,  N.  Y.    •     WEST  COAST:   EDWARD  S.    TOWNSEND   CO.,    RUSS    BUILDING,    SAN   FRANCISCO,  CALIF. 
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One  Code,  One  Price 

WITHOUT  fanfare  or  fuss  came  an  event 
last  week  which  exemplifies  efficient  Govern- 
ment in  action.  Byron  Price,  Director  of  Cen- 
I  sorship,  issued  a  revised  Code  of  Wartime 
;  Practices.  A  single  code  for  the  first  time 
covers  both  radio  and  press,  on  equal  footing. 

This  sensible  Government  administrator  who 
built  up  one  of  the  hardest-hitting  wartime 
agencies  in  the  early  weeks  of  the  war,  just 
as  diligently  and  quietly  began  the  process 
of  taking  it  down.  He  was  ready,  when  the 
1  bells  tolled  V-E  Day,  with  the  revised  code, 
.  which  used  only  about  one-fourth  the  space 
;  consumed  by  the   initial  separate   code  for 
radio.  The  program  sections  of  the  separate 
code    which    imposed    special    restraints  on 
broadcasters  were  discarded. 

It  demonstrates,  thus,  not  only  the  sagacity 
of  Mr.  Price  as  a  tape-cutting,  tradition-be- 
damned  administrator,  but  reveals  his  adult 
'1  attitude  toward  working  radio.  The  new, 
'  streamlined  document  emphasizes  the  similar- 
,  ity  of  problems  faced  by  both  news-gathering 
■\  media. 

Broadcasters  therefore  may  thank  the  for- 
mer executive  editor  of  the  Associated  Press 

';:not  only  for  recognizing  their  ability  to  han- 

'  die  voluntai-y  censorship  but  for  saluting  their 
medium  as  a  front-rank  news  force. 

'  This  is  a  far  cry  from  the  days  when  Wash- 
ington radio  men  had  to  struggle  for  recogni- 

j  tion  in  the  galleries  of  Congress,  at  the  White 
House  and  before  Government  agencies. 


NAB  Presidential  Timber 

IX  THESE  arduous  times,  it  is  understandable 
why  the  NAB  is  having  trouble  in  obtaining 
an  outstanding  personality  for  the  full  time 
jnesidency  of  the  association — radio's  topmost 

J)OSt. 

The  NAB  board  at  its  meeting  in  Omaha 
earlier  this  month  found  itself  constrained  to 
name  another  Presidential  selection  committee. 
The  one-year  draft  term  of  interim  President 
J.  Harold  Ryan  terminates  July  1  and  he  is 
ommitted  to  return  to  his  Fort  Industry  Co. 
tation  headquarters  in  Toledo.  An  effort  to 
haft  Paul  W.  Morency,  able  general  manager 
of  WTIC  Hartford,  for  another  interim  term 
proved  futile.  The  board,  until  the  war's  end, 
wanted  another  practical  broadcaster  who 
ould  carry  on  in  the  Ryan  tradition. 
The  new  committee,  headed  by  T.  A.  M. 
raven,  former  member  of  the  FCC  and  now 
.  K.e-president  of  the  Cowles  Broadcasting  Co., 
i.is  unusually  broad  powers.  It  is  authorized  to 
-elect  an  "operating  head"  for  the  association. 
Ii's  deadline  appears  to  be  July  1,  when  Presi- 
dent Ryan  locks  up  his  desk. 

The  Committee  may  not  be  able  to  select  a 
permanent  head  immediately.  There  is  divided 
judgment,  too,  as  to  the  type  of  man  who 
hould  become  the  national  radio  spokesman, 
ne  group  of  broadcasters  prefers  a  national 
public  figure,  one  who  probably  wouldn't  be 
versed    in    radio   but   of   such  commanding 


stature  that  he  would  enjoy  respect  in  the 
highest  places.  Another  substantial  segment 
prefers  a  practical  broadcaster,  thoroughly 
conversant  with  radio  and  one  who,  by  dint  of 
ability  and  his  newly  acquired  status,  would 
achieve  national  standing  and  recognition. 

We  are  inclined  to  the  latter  view.  Radio  has 
developed  men  who  could  well  qualify  for  the 
NAB  post.  They  are  the  very  men  who  have 
helped  develop  radio.  Several  of  these  best 
prospects — we  can  think  of  two  now — saw  fit 
to  enter  the  military  services  in  wartime  and 
may  not  be  available  this  month  or  next.  But 
they  will  be  back.  Perhaps,  because  of  radio's 
important  function  in  wartime,  the  military 
command  involved  could  be  induced  to  release 
such  a  figure  from  active  service  to  enable  him 
to  accept  the  NAB  call. 

We  know  the  new  Craven  committee  will  do 
a  thorough  job  in  its  search  for  the  Ryan 
successor.  We  trust  it  won't  overlook  those 
possible  appointees  now  in  war  service. 


Prudent  Course 

THERE  ARE  mixed  reactions  to  the  failure 
of  the  FCC,  after  months  of  consideration, 
finally  to  allocate  broadcast  services  in  the 
high  frequencies.  Where  FM  will  find  its  ulti- 
mate haven  is  still  in  suspense.  Actually  final 
judgment  on  television  is  deferred,  too,  though 
manufacturers  now  are  in  a  position  at  least 
to  begin  designing  equipment  for  lower  bands. 

Naturally,  manufacturers  and  those  broad- 
casters interested  in  getting  under  way  on 
new  operations  are  chafing.  They  want  quick 
action.  And  it's  only  natural  that  they  want  it 
their  way. 

Except  for  the  purely  economic  factors,  we 
see  no  reason  for  a  rush.  Nothing  is  more  im- 
portant than  getting  the  allocations  right. 
Moreover,  the  War  Production  Board  has  ad- 
vised the  FCC  that  there  is  no  need  for  hurry 
since  there  will  be  no  equipment  until  fall  or 
possibly  next  spring.  Some  vagaries  in  the 
high-frequency  range  reach  the  height  of  their 
season  during  the  summer.  Observations  of 
these  interferences  should  be  available  before 
FM  is  assigned  a  definite  place. 

The  allocations  constitute  only  a  small  part 
of  the  job  ahead,  albeit  the  basic  one.  There 
are  the  regulations  and  standards  covering 
FM,  television,  facsimile  and  other  broadcast- 
related  services  to  be  established.  These  will 
constitute  the  rules  of  the  game.  In  FM,  for 
example,  there's  the  vital  question  of  whether 
service  shall  be  allocated  along  the  lines  of 
existing  AM  coverage,  that  is  to  three  classes 
of  stations,  as  now  provided,  or  whether  there 
shall  be  the  single-market  plan  of  identical 
facilities  espoused  by  CBS.  The  latter  method 
would  make  for  uniform  coverage  and  equal 
competition,  where  management  and  program- 
ming ability  would  become  the  only  factors  in 
establishing  the  merits  of  competitive  stations. 

Then  there's  the  question  of  whether  FCC 
will  allow  AM  broadcasters  to  transmit  iden- 
tical programs  over  their  FM  adjuncts  until 
FM  acquires  sufficient  audience  to  stand  on  its 
own  legs  and  warrants  a  separate  rate  for 
time.  There's  also  the  basic  factor  of  duopoly 
on  which  the  FCC  likewise  has  been  silent. 
Will  ownership  of  an  FM  and  an  AM  station 
in  the  same  community  eventually  be  construed 
as  duopoly?  Broadcasters  have  a  right  to  know. 

All  these  factors  require  scrutiny  by  those 
who  aspire  to  enter  into  these  new  services. 


EDWARD  EVERETT  HILL 


KINGPIN  of  the  station  which  this  year 
knocked  down  two  of  radio's  major 
awards — the  Peabody  and  duPont — is 
Ted  Hill,  managing  director  of  WTAG, 
5,000  w  CBS  affiliate  in  Worcester,  Mass. 

Ted  believes  radio  has  a  substantial  public 
service  job.  Application  of  that  belief  has 
lifted  WTAG  out  of  the  ranks  to  win  top 
honors  for  contribution  to  the  welfare  of  the 
community. 

But  the  manager  of  the  station  which  has 
set  a  new  high  by  copping  two  of  the  industry's 
awards  in  one  year  as  a  result  of  its  "Wor- 
cester and  the  World"  project,  sees  the  acco- 
lades as  a  greater  stimulus  to  similar  public 
service  efforts  in  the  future. 

The  building  of  the  station  from  a  little- 
known  outlet  to  its  present  position  follows  a 
pattern  similar  to  the  life  of  the  man  who 
steers  its  course  so  keenly. 

Edward  Everett  Hill  was  born  in  Lynn, 
Mass.,  Sept.  18,  1892,  and  attended  public 
schools  there  until  he  mov.ed  to  New  York  15 
years  later.  In  Manhattan  his  interest  in  wire- 
less was  aroused.  Neighbors  called  him  "the 
young  Edison"  when  he  began  building  sending 
and  receiving  sets.  One  was  of  such  high  cali- 
ber that  it  was  accepted  by  a  wireless  school 
for  use  in  classroom  study. 

But  radio  was  still  an  avocation  and  Ted 
went  to  work  for  an  export  company  where  he 
worked  himself  up  to  the  post  of  sales  man- 
ager, traveling  over  Europe  and  other  parts 
of  the  world  for  the  firm.  From  1917  to  1922 
he  ran  his  own  company  in  Boston.  Then 
followed  several  years  in  the  securities  busi- 
ness. 

In  1927  Ted's  long  interest  in  radio  was 
reawakened  and  he  abandoned  a  secure  posi- 
tion to  join  WLOE,  now  WMEX  Boston,  as  a 
salesman  and  was  soon  taking  his  turn  at 
announcing,  programming  and  filling-in  in 
other  capacities. 

Two  years  later  he  went  to  WORC  Worces- 
ter as  an  announcer.  He  was  soon  handling 
programming  and  production  and  then  mana- 
gerial duties.  He  sought  and  obtained  a  CBS 
franchise  for  the  station  while  it  was  still  a 
local  outlet,  one  of  the  first  cases  where  this 
had  happened. 

In  December  1938  he  became  WTAG's  new 
managing  director.  When  he  took  over,  the 
1,000  w  station  had  a  staff  of  18.  Within  a 
year  new  members  were  added  and  expansion 
plans  made  for  the  outlet  which  is  owned  and 
operated  by  the  Worcester  Telegram  and  The 
Evening  Gazette. 

Within  a  period  of  six  years  WTAG  was 
{Contiyiued  on  page  48) 
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Edward  Petry  &  Company,  inc. 

c>Announces 

TKc  Appointment  of 

oMatthelv  N.  Qhappell,  T/i.  T). 

and 

<fAljred'Tolitz 


as 


Consultants^  Directing  Radio  Research 

Effective  June  I,  1945 


.Terence 
loco\  P'^''^,, potboy. 


ASHINGTON 


»Afeii  by  MBC  S^OF  SAtfS 
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F.  M.  RUSSELL,  Washington  vice-pres- 
ident of  NBC,  returped  to  his  office  last 
week  after  an  absence  of  a  fortnight 
occasioned  by  a  respiratory  Illness  which 
resulted  In  a  slight  virus  pneumonia 
Infection. 

LT.  JAMES  E.  MOORE,  former  secre- 
tary to  the  vice-president-treasurer  of 
WFBL  Syracuse,  R.  G.  SOULE,  has  been 
transferred  from  New  Guinea  to  the 
Philippines,  where  he  Is  brigade  adju- 
tant and  brigade  personnel  officer  of 
his  company. 

BILLY  S.  HODGES  Jr.  Is  new  manager 
of  WGTC  Greenville,  N.  C. 
GLENN  D.  GILLETT,  consulting  radio 
engineer  of  Washington  and  former  sta- 
tion owner,  has  been  assigned  to  new 
duty  as  an  operations  analyst  with  the 
XXI  Bomber  Command  of  the  20^1 
Air  Force  in  the  mid-Pacific.  Virtually 
since  the  war's  onset,  Mr.  Gillett  has 
been  identified  with  the  military  as  a 
civilian  communications  expert  and 
until  recently  was  headquartered  at  the 
New  London,  Conn.,  submarine  base, 
from  which  he  shuttled  to  the  war 
theaters. 

DR.  MAX  JORDAN,  NBC  director  of  re- 
ligious programs,  now  abroad  on  spe- 
cial assignment  in  connection  with 
NBC's  news  broadcasts,  has  been  ac- 
cepted by  International  Mark  Twain 
Society  of  St.  Louis,  Mo.,  for  honorary 
membership.  In  recognition  of  his  con- 
tributions to  literature. 
C.  E.  ARNEY  Jr.,  secretary-treasurer  of 
the  NAB,  continued  to  the  West  Coast 
on  NAB  business  following  the  board 
of  directors'  meeting  In  Omaha  May 
16-17.  He  will  return  to  Washington 
headquarters  June  11. 

CY  NEWM.AN,  program  director  of 
WSSV  Petersburg,  Va.,  has  been  named 
assistant  manager  in  charge  of  station 
operations.  He  continues  as  head  of 
the   program  department. 


C.  WORTHINGTON  MINER,  manager 
of  CBS  television,  and  his  wife,  niece 
of  James  F.  Byrnes,  celebrated  V-E  Day 
with  a  bottle  of  champagne  straight 
from  Marshal  Joseph  Stalin's  wine  cel- 
lar. Former  mobilization  director  re- 
ceived the  bottle  while  at  the  Yalta 
Conference— presented  it  to  his  niece 
on  his  return  to  the  U.  S. 


Our  Respects  to 

(Continued  from  page  i6) 

equipped  with  modern  studio  and 
broadcasting  facilities,  its  power 
was  increased  to  5,000  w  and  its 
personnel  to  more  than  50.  Under 
the  astute  direction  of  Ted  Hill  it 
became  one  of  the  first  stations  to 
set  up  an  experimental  FM  station, 
WIXTG,  which  last  year  received 
its  commercial  license  as  WTAG- 
FM.  It  also  operates  the  city's  only 
mobile  relay  broadcasting  station, 
WBEE,  and  gives  listeners  direct 
shortwave  coverage  through  the 
BBC. 

Last  October,  Mr.  Hill  and  his 
crew  undertook  the  task  of  pioneer- 
ing new  paths  for  postwar  radio. 
Through  its  series  of  United  Na- 
tions weeks,  in  which  all  agencies 
of  the  city  cooperated  with  the  sta- 
tion to  build  understanding  of 
America's  Allies,  the  Worcester 
station  and  its  far-sighted  boss  have 
shown  that  radio  can  play  a  vital 
role  in  determining  the  character 
of  public  opinion. 

Ted  married  the  former  Estelle 
M.  Stoddard  and  has  two  children, 
Virginia,  16,  who  wants  to  be  an 
archeologist,  and  Doris,  29,  who  is 
married  and  runs  a  fruit  farm. 
WTAG's  manager  likes  to  relax  by 
boating  or  indulging  in  his  hobby, 
photography.  Pet  snapshots  remind 
him  of  faraway  places  he  has  vis- 
ited. He  is  looking  forward  to  the 
day  when  he  can  add  more  pic- 
tures of  foreign  spots  to  his  photo 
files. 

Even-tempered,  soft-spoken,  he 
has  one  violent  dislike — cheese. 


this  is 


WOOD 


STATION 

Chattanooga 

CBS 


PAUL  H.RAYMER  COMPANY  ^,000  WATTS 

NA  TIONAL  REPRESENTATIVES  NIGHT 


HENRY  "VISCARDI,  former  assistant 
special  events  and  sports  director  of 
Mutual,  is  now  eastern  sales  STipervisor, 
post  formerly  held  by  BARRY  KEIT, 

now  MBS  salesman. 

JOHN  LIVINGSTON,  salesman  of  Wm. 
G.  Rambeau  Co.,  Chicago,  resigned 
May  19. 

RICHARD  HESS,  former  manager  of 
the  report  analysis  division  of  the  CBS 
research  department,  has  been  named 
supervisor  of  research  of  CBS-owned 
stations  and  Radio  Sales.  He  replaces 
CHARLES  H.  SMITH,  named  market 
research  counsel  for  CBS  sales  depart- 
ment, and  who  will  act  as  liaison  be- 
tween CBS-owned  stations,  WAPI  Birm- 
ingham, the  Radio  Sales  offices  and  di' 
visions  of  CBS  research. 

D.  M.  GREENE,  for  more  than  two 
years  account  executive,  has  been  pro- 
moted to  commercial  manager  of  KQW 
San  Francisco. 

MARY  ELLEN  MAGUIRE  has  been  pro- 
moted to  traffic  manager  of  KQW  San 
Francisco,  replacing  MARIE  DURANT, 
resigned. 

EDWARD  W.  STEVENS,  former  sales- 
man for  J.  P.  McKinney  <&  Son,  Chi- 
cago station  representative,  has  re- 
signed. 

FRANK  J.  McHUGH  Jr.,  account  execu- 
tive of  KGO  San  Francisco,  has  joined 
the  Blue  sales  staff  in  San  Francisco. 

JACK  BRUMBACK,  formerly  of  KJBS 
San  Francisco,  has  been  appointed 
manager  of  CBS  Radio  Sales  office  in. 
that  city,  succeeding  Ole  Morsby,  now 
in  the  Navy. 

CKSF  Cornwall,  Ont.,  has  appointed 
Joseph  Hershey  McGillvra  Inc.,  New 
York,  as  U.  S.  representative. 

WILLIAM  WRIGHT  has  been  named 
Montreal  representative  for  CKCO  Ot- 
tawa. 

DEAN  B.  McNEALY,  released  from  the 
Army,  has  Joined  the  San  Francisco 
KGO-Blue  sales  staff. 

PETE  SCHOFIELD,  formerly  of  CPAC 
Calgary,  to  CKWX  Vancouver  as  ac- 
count executive. 

LOUIS  LEPROHON,  commercial  man- 
ager of  CKAC  Montreal,  has  been  ap- 
pointed sales  director  of  the  newly 
formed  cooperative  representative  or- 
ganization of  Quebec  stations,  all  pri- 
vately-owned except  those  in  Mon- 
treal and  Quebec  City  [BROAD- 
CASTING, Feb.  19].  He  is  replaced  at 
CKAC  by  GEORGES  BOURASSA,  for- 
mer manager  of  CKCH  Hull,  Que.,  and 
lately  radio  director  of  Harold  P.  Stan- 
field  Ltd.,  Montreal  agency.  ANDRE 
DAVELUY  has  been  appointed  director 
of  sales  operation  and  service  depart- 
ment of  CKAC. 

BEATRICE  BURKE,  Junior  estimator  of 
CBS  network  sales,  has  her  photo  in  all 
New  York  subways  this  month  as  "Miss 
Subways". 


W.  L.  GLEESON,  president  of  KPRO 
Riverside  and  San  Bernardino,  Calif., 
bought  Riverside's  oldest  orange  grove 
recently  as  a  building  site  for  television 
studios  to  be  built  as  soon  as  restric- 
tions are  lifted. 


"We  ain't  a-goin' t'  argue,  strang- 
er— give  us  a  right  smart  number 
o'  them  accident  policies  WFDF 
Flint's  been  a'telUn'  us  about." 
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productive  farming  district 
combined  with  busy  manufactur- 
ing and  industrial  plants  have 
pushed  retail  sales  well  over 
S2 12,000,000 

AND 

WTAD  dominates  the  Quincy 
Market  with  more  listeners  than 
all  other  stations  in  the  area  com- 
bined, according  to  the  Hooper 
Station  Listing,  Fall,  1944. 

Use  WTAD  and  KGLO 

Mason  City,  Iowa 
A  Natural  Combination 


930  K.C.        1,000  Wafts 


CBS  Affiliate 
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FLEANOR  INMAN,  CBS  director  of  re- 
ligious broadcasts,  left  New  York  May 
21  for  Los  Angeles  on  a  five-week  com- 
bined business  and  vacation  trip.  She  is 
to  confer  with  religious  leaders  on  the 
West  Coast,  and  serve  this  week  as 
co-chairman  of  the  Religious  Radio 
Institute  planned  in  Los  Angeles  in 
collaboration  with  Everett  Parker,  di- 
rector of  radio  for  the  Congregational. 
Christian.  Methodist  and  Presbyterian 
Churches. 

HAROLD  STOKES  returns  after  a  year 
and  a  half  of  retirement  from  radio  to 
join  the  Blue  central  division  as  a 
producer. 

DICK  GRENIER,  Pacific  veteran,  has 
been  added  to  the  WTRY  Troy.  N.  Y., 
announcing  staff. 


field.  Mo.,  is  the  father  of  a  boy. 

LESLIE  W.  (Dave)  SMITH,  formerly 
with  WSAZ  Huntington.  W.  Va..  to 
WPTF  Raleigh.  N.  C.  as  announcer. 


MARGARET  ANN  ERASER,  formerly 
with  WRVA  Richmond.  Va..  to  continu- 
ity staff  of  WHEB  Portsmouth.  N.  H. 

GEORGE  L.  SUTHERLAND,  former 
newspaperman  and  sports  announcer 
and  most  recently  program  director  of 
WOL  Washington,  has  joined  WIP  Phil- 
adelphia as  production  manager. 

.JACK  BYRNE  of  the  Blue,  supervisor 
of  "The  Fighting  AAF".  has  been  named 
a  civilian  consultant  to  the  War  Dept. 
SGT.  BUD  RICE,  announcer  of  WHN 
and  WNEW  New  York  before  entering 
the  service,  has  been  attached  to  AFRS 
for  past  year  and  a  half,  programming 
Army  stations  in  Newfoundland.  Now 
in  New  York  announcing  shortwave 
programs  for  the  AFRS,  he  is  to  return 
to  civilian  status  in  a  few  months. 


PAUL  GUV,  member  of  the  production 
staff  of  CKAC  Montreal,  to  CJCA  Ed- 
monton. 

CAPT.  FRANK  LYNCH,  released  from 
the  Canadian  Army,  has  returned  to 
CKLW  Windsor-Detroit.  While  overseas 
he  conducted  a  dally  newscast  for  the 
troops  on  the  Allied  Expeditionary 
Forces  program. 

JOHN  MacLEAN,  WHEC  Rochester  an- 
nouncer, is  the  father  of  a  boy. 
GENE   ALLISON   and   EDDIE  RA.ASCH 
have  joined  announcing  staff  of  WAOV 
Vlncennes,  Ind. 

ROBERT  A.  MORROW,  ex-Marine,  Is 
program  director  at  WJPR  Greenville, 
Miss. 

GENE  ACKERLEY,  formerly  with  KHJ 
Hollywood,  to  announcing  staff  of  KSL 
Salt"  Lake  City. 

DICK  WEBB  has  joined  KGVO  Mis- 
soula. Mont.,  as  announcer. 
PAT  CRISTILLO,  writer  on  NBC  "Ab- 
bott &  Costello  Show",  and  Marty 
Kurtz  are  to  be  married  In  Sherman 
Oaks.  Cal.,  June  26. 

A.  JACK  BINGHAM,  formerly  of  CKWX 
Vancouver,  to  the  announcing  staff  of 
CBR  Vancouver. 

GEORGE  BAUER,  formerly  of  WMBD 
Peoria  and  KXOK  St.  Louis,  to  WON 
Chicago  as  announcer. 
JOHN  MELVILLE  has  resigned  as  an- 
nouncer and  newscaster  at  WCBT  Roa- 
noke Rapids.  N.  C. 

LEE  HARTMAN,  announcer,  from  WJPR 
Greenville  to  WROX  Clarksdale,  Miss. 
BILL   DOLL.AHITE,  former  bookkeeper 
for  WROX,  has  shifted  to  fulltime  an- 
nouncing. 

RALPH  HOWE,  new  to  radio,  has  joined 
the  announcing  staff  of  WSPD  Toledo. 
ARCH  OBOLER,  producer-writer  of 
"Arch  Oboler's  Plays"  on  Mutual,  is  the 
author  of  a  book  "Arch  Oboler's  Omni- 
bus" to  be  published  June  27.  [Duell. 
Sloane  &  Pearce.  New  York,  $2.50]. 


KQV 

CAN  PACK  '€M  Mf 

Said  George  V.  Denny,  "In  Pittsburgh, 
Town  Meeting  of  the  Air's  rating  went  two 
points  above  normal."  The  reason  why  is: 
KQV  really  cooperates  with  its  advertisers. 


Kadderly  to  KGW 

WALLACE  L.  KADDERLY,  nc 
the  chief  of  radio  service  for  th 
U.  S.  Dept.  of  Agriculture,  Was? 
ington,  will  go  to  KGW  Portlan 
as     director  of 
farm  programs 
July  1.  Mr.  Kad- 
derly was  born  in 
Portland,  at- 
tended Oregon 
State  College  and 
has  held  succes- 
s  i  V  e  positions 
with  the  Oregon 
state  extension 
service   and  was     Mr.  Kadderly 
manager  of 
KOAC  Corvalis,  state  radio  statior 
in  1932.  From  1933  to  1937  he  wa 
western  radio  program  director  fo 
the  U.  S.  Dept.  of  Agriculture  wit 
headquarters  in  San  Francisco. 


Religious  Book 

AS  AN  AID  to  religious  broac 
casters,  E.  Jerry  Walker,  staff  cor 
sultant  on  radio  for  the  Interns 
tional  Council  of  Religious  Educs 
tion,  has  written  a  guide  book,  Re 
ligious  Broadcasting,  published  b 
the  NAB.  Book  may  be  obtains 
free  from  the  NAB. 


LYMAN  BRYSON,  CBS  director  of  edu 
cation,  has  received  the  "four  bomb 
award  from  the  W^riters'  War  Board  ii 
recognition  of  his  work  as  moderato 
of  "People's  Platform"  and  for  hi 
series  of  talks,  "Problems  of  Peace" 
CHARLES  H.  WHEDBEE  is  new  pro 
gram  director  of  WGTC  GreenvUle,  N.  C 
WILLI.AM  ELLWELL,  former  announce 
of  WMPF  Piattsburg,  N.  Y.,  to  prograr 
staff  of  WABC  New  York.  W.  EDMONl 
CRAMER,  first  In  engineering  researet 
then  m  personnel  at  CBS,  has  joinei 
WABC  as  producer. 
CAPT.  FRANK  KING,  officer  In  charg 
of  the  New  York  Armed  Forces  Radi 
Service,  left  May  23  for  two  week 
In  Los  Angeles  to  discuss  New  Yorl 
AFRS  problems  with  officers  of  th 
West  Coast  branch. 
ROGER  WILLIAMS,  holder  of  the  WFB 
Syracuse  1944  Radio  Fellowship  and  an 
nouncer  for  past  year,  is  returning  t 
Atlanta,  Ga.  He  will  later  enter  Har 
vard  U. 

CLISBY  ESKRIDGE,  formerly  witl 
WSB  Atlanta,  to  WHBQ  Memphis  con 
tinuity  staff  replacing  MRS.  J.  FKANI 
RICE.  ALFRED  KERR  is  new  WHB( 
chief  announcer. 
SGT.  DICK  DUDLEY,  former  NBC  NeT 
York  and  WSM  Nashville  announce! 
has  been  named  production  manage 
of  the  American  Forces  Network  li 
London  for  postwar  services  to  occupa 
tion  troops. 
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ALLEGHENY  BROADCASTING  CORP. 

National  Representatives:  SPOT  SALES,  INC. 


BROADCASTING    •    Broadcast  Advertisin] 


THE  OUTSIDE"^  IS  MIGHTY 


INTERESTIHG 


on  the  Pacific  Coast,  too 


Half  the  retail  sales  on  the  Pacific  Coast  are  made  OUTSIDE  the  counties  in  which  Los  Angeles, 
San  Francisco,  San  Diego,  Oakland,  Portland,  Seattle  and  Spokane  are  located 


.ESSIR:  the"outside"is  mighty  attractive 
on  the  Pacific  Coast,  but  it's  hard  to  get — unless  you  use 
Don  Lee.  Only  Don  Lee  can  give  you  complete  coverage 
of  the  two  equally-prosperous  Pacific  Coast  markets — 
"outside'  as  well  as"inside. " 

How  come?  Most  markets  on  the  Pacific  Coast  are 
surrounded  by  mountains  5,000  to  15,000  feet  high— and 
the  long-range  broadcasting  of  other  networks  doesn't 
reach  them.  Don  Lee,  however,  has  39  straUgically  located 
stations  and  broadcasts  from  within  each  of  these  moutain- 
surrounded  markets. 

If  you  want  to  know  how  the"outside"market  listens, 


ask  to  see  a  copy  of  the  special  C.  E.  Hooper  coincidental 
telephone  survey  of  276,019  calls  (the  largest  of  its  kind 
ever  made  on  the  Pacific  Coast).  It  shows  that  60  to  100% 
of  listeners  in  the  "outside"  market  were  tuned  to  Don 
Lee  stations! 

As  for  Don  Lee's  coverage  of  the"inside"market,  reg- 
ular Hooper  reports  reveal  all  of  the  shows  that  switched 
from  any  of  the  other  3  networks  to  Don  Lee  in  1944, 
received  higher  Hooper  ratings  within  13  weeks! 

When  you  buy  radio  time  on  the  Pacific  Coast,  be 
sure  you  cover  both  halves  of  this  8-billion-dollar-spend- 
ing  market.  The  only  way  you  can  do  it  is:  Buy  Don  Lee! 


Jhe  Orations  Qreatest  Regional  T^etwork 


DON  LEE 


THOMAS  s.  LEE,  President 

LEWIS  ALLEN  WEISS,  Vice-Pres.&  Cen.Mgf. 

5515  MELROSE  AVE.,  HOLLYWOOD  38,CAL. 

Represented  Nationally  by  John  Blair  &  Co. 


.  .  .  it's  got  rhythm 

The  banjo  is  an  outgrowth  of  the 
"bania"  brought  to  America  by 
West  African  slaves.  The  Africans 
in  turn  probably  developed  the  bania 
from  a  type  of  guitar  used  by  the 
Arabs  when  they  overran  West 
Africa.  A  rhythm  instrument,  rather 
than  a  melody  or  harmony  device, 
the  bania  appealed  strongly  to  the 
"swing"  instincts  of  the  American 
Negro  slave. 

The  father  of  the  banjo 

Frank  B.  Converse,  great  American 
minstrel  of  the  last  century,  was 
fascinated  by  the  banjo  used  by  the 
Southem  Negroes.  He  improved 
upon  it  and  introduced  it  in  his  min- 
strel tui'ns — and  became  known  as 
the  father  of  the  banjo.  To  this  day, 
the  banjo  is  as  much  a  part  of  the 
minstrel  as  the  end-men  or  "Mr. 
Bones." 

The  minstrel  carried  the  banjo  to  all 
parts  of  the  United  States,  and  the 
rhythm  of  the  instnament  has  be- 
come an  effective  accompaniment  of 
many  types  of  Amei-ican  folk  music. 

"Beat  it  out" 

Although  the  banjo  is  a  member  of 
the  guitar  family,  and  has  strings — 
5,  6,  7  or  9 — it  is  actually  used  as  a 
percussion  instrument.  Its  distinc- 
tive "beat"  adds  much  to  the  swing 
of  "boogie-woogie"  and  Dixieland 
jazz. 


The  background-beat  of  the  banjo 
adds  much  to  the  npirit  of  jazz.  The 
beM  reproduction  of  its  distinctive 
quality  is  obtained  through: 

VERTICAL  CUT  RECORDINGS! 

Ekctricat  Research  Products 
Vimsioti 

Western  ElectncCompany 
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NOVEL  coverage  of  a  news  event  has 
been  Introduced  by  WOR  New  York. 
War  Services  Director  Dave  Drlscoll, 
as  he  viewed  the  silent  combat  fllna  on 
Japs  attacking  Franklin,  aircraft  car- 
rier, last  Thursday  at  Navy  public  rela- 
tions headquarters  In  New  York,  gave 
a  running  account  piped  to  WOB  mas- 
ter control  and  recorded.  Appropriate 
sound  effects  to  coincide  with  explo- 
sions and  plane  zooming  were  dubbed 
and  the  disc  was  put  on  the  air  a 
quarter-hour  after  official  Navy  release 
of  the  story. 

United  Nations  Homelife 
HOME  LIFE  in  United  Nations  coun- 
tries before  and  during  the  war,  and 
the  rebuilding  of  home  life  after  the 
war  is  subject  of  a  "Home  is  What  You 
Make  It,"  summer  series  starting  June 
2  on  NBC.  Based  on  documentary  ma- 
terial about  each  country,  format  of 
program  has  been  prepared  In  coopera- 
tion with  United  Nations  Information 
Service.  Civic  groups  with  a  combined 
membership  of  6,000,000  have  pledged 
official  support  of  the  series.  Through 
the  Information  agencies  of  the  coun- 
tries writers  were  recruited  for  the  sec- 
ond volume  of  the  "Home  Is  What  You 
Make  It"  handbook  for  listeners. 

Navy  Air  Series 
NAVY-PRODUCED  series  of  26  half -hour 
evening  programs  depicting  the  activi- 
ties and  achievements  of  the  Navy's 
air  branch  Is  to  start  on  the  Blue  some- 
time this  sununer.  Like  the  fighting 
AAF,  Saturday  afternoon  Blue  series 
produced  by  the  Army  Air  Forces,  the 
new  series  will  be  available  for  com- 
mercial sponsorship.  Authorized  by 
Rear  Admiral  H.  B.  Miller,  new  Navy 
public  relations  chief,  the  Navy  air 
series  will  be  produced  by  Lt.  Arthur 
Kurlan  of  the  radio  section  of  Navy 
public  relations. 

New  WPAT  Series 
IN  ADDITION  to  "Welcome  Home. 
Soldier,"  featuring  Interviews  with  re- 
turned veterans  In  the  mess  hall  at 
Camp  Kilmer,  N.  J.,  WPAT  Paterson. 
N.  J.,  now  presents  weekly  quarter-hour 
from  hospital  wards  at  Camp  Shanks, 
where  wounded  debarkees  await  trans- 
fers to  hospitals  near  their  homes.  Pro- 
gram features  interviews,  community 
sing,  skits  by  name  personalities,  and  a 
dramatized  version  of  the  hospital's  ac- 
tivities In  caring  for  the  wounded. 

Museum  on  WNBT 
AMERICAN  Museum  of  Natural  History 
has  started  a  monthly  telecast  on 
WNBT,  NBC  television  station  in  New 
York,  combining  dramatizations  with 
discussions  of  scientific  subjects,  and 
using  both  live  talent  and  films.  First 
telecast,  titled  "Men  of  Science'',  fea- 
tured half-hour  film  on  the  Inside 
operations  of  the  Museum  and  Its 
various  expeditions. 

Street  Interviews 
PIVOTING  on  a  dally  question  relevant 
to  current  events,  a  five-weekly  quar- 
ter-hour walkie-talkie  live  Interview 
series  started  on  Blue  Pacific  stations 
on  May  21.  Don  Norman,  who  con- 
ducted the  similar  man-ln-the-street 
broadcasts  In  Chicago,  Is  m.c.  Blue  has 
cleared  official  use  of  Walkle-Talkie 
title. 

WIBG  Swim  Program 
WIBG  Philadelphia,  impressed  by  the 
namber  of  nonswlmmlng  service  men, 
is  offering  a  course  of  swimming  pro- 
grams Saturday  8:45  p.m.  Conducted  by 
Joseph  H.  (Chap)  Rafferty,  director  of 
swimming  and  water  sports  at  the 
Broadwood  A.  C,  Philadelphia,  program 
features  discussion  of  swimming  ques- 
tions with  coaches  and  Instructors  in 
city. 

Milepost  History 
DRAMATIZING  stories  behind  the  his- 
torical markers  along  the  highways  and 
roads  of  North  Carolina,  new  quarter- 
hour  "Carolina  MUeposts"  series  has 
been  started  Tuesday  6:45  p.m.  by 
WPTF  Raleigh.  Program  Is  broadcast 
from  the  radio  workshop  of  the  U.  of 
North  Carolina. 

Swap  Show 
CLASSIFIED   ads  and   swaps   are  fea- 
tured  on   a   new   program   on  WROX 
Clarksdale,  Miss.  Program  time  Is  given 
by  the  station. 


New  WHIG  Shows 
WHIO  Dayton  started  three  new  pro- 
grams last  week:  "Luncheon  at  the  Van 
Cleve",  originating  from  a  local  hotel 
where  guests  are  Interviewed;  series 
transcribed  at  the  Municipal  Airport 
where  celebrities  traveling  on  TWA 
planes  are  interviewed,  and  a  drama- 
tized resume  of  the  two  top  news 
stories  of  the  week  called  "This  Week 
In  Dayton". 

Sports  Sidelights 
HUMAN  Interest  stories  about  the 
sports  worid  are  featured  in  "Heart- 
beats in  Sports",  offered  by  Harry  S. 
Goodman  Radio  Productions,  New 
York,  as  a  five-minute  or  quarter-hour 
transcribed  series,  with  Tom  Carr, 
sports  announcer  as  narrator. 


WILLIAM  A.  ACTOV,  formerly  of  the 
RCAP,  has  been  appointed  staff  engi- 
neer In  the  engineering  department  of 
RCA  International  Division. 
GORDON  JONES  has  been  appointed 
chief  engineer  of  CKWS  Kingston,  Ont. 
He  was  previously  assistant  chief  engi- 
neer of  Toronto  engineering  office  of 
Northern  Broadcasting  &  Pub.  Ltd. 
MICHAEL  TACHACH,  formerly  of  WOR 
New  York,  has  been  added  to  the  engi- 
neering staff  of  WPAT  Paterson,  N.  J. 
GEORGE  WERNER,  new  to  radio,  joins 
the  technical  staff  of  WIBG  Philadel- 
phia. 

CPL.  JACK  NEFF,  who  left  WOL  Wash- 
ington engineering  staff  in  1943  to 
join  the  AAF,  has  returned  to  the 
station. 

CHARLES  (Chuck)  OSTLER,  WLS  Chi- 
cago engineer,  is  the  father  of  a  girl 
born  May  16. 

CARL  DIXON,  WAOV  Vincennes,  Ind., 
technician,  has  entered  the  Navy.  His 
name  is  22d  on  the  service  roll.  Normal 
staff  Is  11. 

DAVID  B.  SMITH,  director  of  research 
for  Phllco  Corp.  and  PALMER  M. 
CRAIG,  chief  engineer  for  the  radio  di- 
vision, have  been  named  chairman  and 
secretary-treasurer  of  the  Philadelphia 
section  of  the  Institute  of  Radio  Engi- 
neers. 

FRANK  H.  Mcintosh,  consulting  radio 
engineer.  Is  now  located  at  710  14th  St. 
NW,  Washington  5,  D.  C.  Telephone 
Metropolitan  4477. 

JACK  FROST  has  been  promoted  In  the 
WTAG  Worcester  engineering  depart- 
ment to  assistant  to  ANDY  BROWN- 
ING, chief  engineer. 

STEVE  STANLEY  has  been  appointed 
chief  engineer  of  WTRY  Troy,  N.  Y 
replacing  WALLY  WHITMAN  who,  with 
Engineer  FRANK  BELASKA,  has  joined 
the  Navy. 


FREDERIC  W.  ZIV  Co.,  New  York  pro- 
duction firm,  has  taken  additional 
space  at  501  Madison  Ave.,  New  York 
and  is  enlarging  Its  audition  room. 
HARRY  S.  GOODMAN,  New  York,  radio 
productions,  has  signed  a  contract  with 
W.  (Biggie)  LEVIN,  owner  of  "Mystery 
House  ',  for  transcription  rights  to  the 
program  heard  as  a  live  half-hour  show 
on  WON  Chicago  under  sponsorship  of 
Peter  Hand  Breweries.  Recorded  version 
Is  now  available  outside  Chicago  area 
ASSOCIATED  MUSIC  PUBLISHERS. 
New  York,  has  added  following  new 
licensees:  KBND  KPFA  KFMB  KLPM 
KLX  KTHT  KROS  WBOC  WDNC 
WHKK  WMRN  WINX  WSM-PM. 
ASSOCIATED  RADIO  ARTISTS  moves 
New^  York""  *°  53d  Street, 

MILDRED  JAFFE,  formerly  with  Cen- 
^n'^'Ji^^^  Limited,  actors  agency, 
joined  Mildred  Fenton  Productions 
tloS  firm  •  ^"-^^^''^"le  radio  product 


You  cannot  cover  the 
tremendous  New  York 
market  without  using 
WBNX,  because  .  .  . 
WBNX  reaches 


2,450,000 

Jewish 

speaking 

persons 

1,523,000 

Italian 

speaking 

persons 

1,235,000 

German 

speaking 

persons 

660,000 

Polish 

speaking 

persons 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
portment will  assist  you  in 

the  translation  of  your  copy., 
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STATIONS     IN      THE  Nat.On 


CAN 


'OOAi  KOA's 


KOA  LEADS  THE  WAY  IN  LISTENER  LOYALTY! 

By  an  overwhelming  margin,  between  59%  and  79%  of  the  radio  families  in  seven  of  Colo- 
rado's largest  cities  named  KOA  as  the  station  "listened  to  most"  at  night. 

Between  74%  and  91%  of  the  radio  families  in  Wyoming's  four  largest  cities  named  KOA  as 
the  station  "listened  to  most"  at  night. 

In  6  Colorado  and  Wyoming  cities  KOA  leads  all  other  competing  network  stations. 

Is  it  any  wonder  that  KOA  advertisers  are  often  amazed  at  the  sales  results  for  their  prod- 
uct or  service  by  radio  listeners  in  vast  and  wealthy  KOA-Land?  You  should  see  for  yourself. 


IN  DENVER-KOA  GIVES  YOU 
MORE  THAN  THE  OTHER  FOUR 

POWER  50,000  Watfs 

PROGRAMS  Tqp  NBC  Shows 

COVERAGE  Denver  and  the  Mountain 

and  Plains  Stqtes  Region 

LISTENER  lOYAlTY*       59%  to  79%  in  seven 
of  Colorado's  Largest  Cities 

DEALER  PREFERENCE**  68.8% 


FIRST  in  DENVER 


•NBC  Survey  '■]077  Clli 


•Federal  Survey 


50.000  watts  850  KG 


^PRESENTED  NATIQn 


A  L  L 


NBC 


SPOT 


A  L  E  ^ 


W-I-N-D 


AMERICA'S 

OUTSTANDING  BANDS 

ffi  person/ 


AP-INS-UP 


ALL 

CHICAGO  CUBS 
BASEBALL 
BROADCASTS 

AT  HOME  OR  OUT  OF  TOWN 


W-I-N-D 

CHICAGO 

5000  WAIIS  •  560  KG. 

NEW  YORK  RfPRESfNIAIIVE 

JOHN  E.  PEARSON  CO. 


flGEnCIES  "^^^ 


MILLER  MUNSON,  former  account  ex- 
ecutive of  McCann-Erlckson.  Chicago. 
Joins  Erwln,  Wasey  &  Co.,  Seattle,  June 
1  as  vice-president  In  charge.  Staff  mem- 
bers Include:  CHARLES  K.  WALDEN. 
former  advertising  and  merchandising 
manager  for  midwest  division  of  Safe- 
way Stores,  sales  promotion;  TED  PAR- 
SONS, art  director;  THOMAS  J.  GRANT, 
formerly  with  RuthraufT  &  Ryan,  New 
York,  head  of  copy  department.  Office 
will  handle  Albers  Milling  Co.,  Seattle; 
Carnation  Co.,  Milwaukee,  (fresh  milk 
and  cream  only)  and  otlier  accounts. 
FRANCIS  VAN  HARTESVELDT,  for  nine 
years  in  radio  department  of  Young  & 
Rubicam,  has  joined  Needham,  Louis 
&  Brorby  as  assistant  to  FRANK  PITT- 
MAN,  Hollywood  manager. 
ALENE  BUTCHER,  formerly  of  The 
Blow  Co.,  Hollywood,  has  Joined  the 
Hollywood  radio  department  of  Foote. 
Cone  Sz  Belding. 

GLENHALL  TAYLOR,  radio  director- 
manager  of  Young  &  Rubicam.  Holly- 
wood, and  Mrs.  Barbara  Farlander 
Spencer,  were  married  in  Las  Vegas. 
Nev.,  May  21.  Couple  are  now  in  New 
York  for  six  weeks. 

DON  BERNARD,  manager-producer  of 
William  Esty  &  Co.,  Hollywood,  frac- 
tured his  right  arm  in  a  fall  from  a 
ladder. 

ERWIN,  WASEY  &  Co.,  Seattle  and  Los 
Angeles,  will  adopt  old  name  of  Honig- 
Cooper  Co.  No  change  of  service  either 
on  West  Coast  or  in  East. 
DAVID  HALE  has  been  appointed  radio 
direct-or  of  the  Buffalo  office  of  Ellis 
Adv.  Formerly  with  WRRN  Warren,  O.. 
as  program  director,  Mr.  Hale  will  also 
act  as  radio  coordlnatoi*  for  the  Buffalo. 
New  York  and  Toronto  offices. 
EVELYN  ELAM,  scriptwriter  of  "Dr.  I. 
Q.  Show"  for  Grant  Adv.,  Chicago,  May 
12  was  married  to  JOHN  JANSSEN,  ra- 
dio director  of  Creamer-Krasselt  Co., 
Milwaukee. 


ADELE  BJORK  MATTSON,  former  space 
buyer  of  Foreign  Advertising  and  Serv- 
ice Bureau,  has  Joined  Export  Adv.,  New 
York,  as  manager  of  the  media  depart- 
ment. Duties  will  Include  time  as  well 
as  space  buying. 

RICHARD  CONNELLY,  trade  news  edi- 
tor of  NBC,  June  15  Joins  radio  pub- 
licity department  of  Young  &  Rubicam, 
New  York,  reporting  to  LESTER  GOTT- 
LIEB, director.  Mr.  Connelly  Joined 
NBC  press  in  December  1942,  became 
WEAF  publicity  director  in  1943  and 
trade  editor  last  year. 

FRED  SCHMIDT  of  the  research  staff 
of  Ivey  &  Ellington,  New  York,  has  been 
named  manager  of  the  statistical  de- 
partment. 

LAURENCE  SCHWAB  Jr.,  former  staff 
radio  writer  of  J.  Walter  Thompson  Co.. 
New  York,  recently  freelance,  to  radio 
department  of  Young  &  Rubicam,  New 
York,  to  work  on  program  production. 

EDWARD  BOZORTH,  account  executive, 
formerly  of  J.  Walter  Thompson  Co.. 
New  York,  to  Fuller  &  Smith  &  Ross, 
New  York,  as  executive  in  charge  of 
Interchemical  Corp.  account. 
JOHN  KRIMSKY,  contact  executive  of 
Buchanan  &  Co..  is  to  shift  from  New 
York  to  Beverly  Hills,  Cal.,  to  take  over 
agency's  film  clients  in  new  West  Coast 
office.  S.  W.  (Buck)  SINGER,  currently 
In  Beverly  Hills,  returns  to  New  York. 
CHARLES  F.  CHAPLIN,  producer  of 
Hillman-Shane-Breyer,  Los  Angeles,  has 
been  named  southern  California  radio 
chairman  for  Seventh  War  Loan  drive. 
ANFENGER  ADV.,  St.  Louis,  was  host 
to  St.  Louis  advertising  men  at  a 
trade  showing  of  the  televised  commer- 
cial film  "Lorraine"  In  the  firm's  newly 
enlarged  radio  quarters.  Featuring  shoes 
by  Johansen  Bros.,  St.  Louis,  film  was 
made  in  Hollywood  under  direction  of 
Anfenger. 


"Well,  Reckon  Well  Do  It  Again'' 


New  Ad  Book 

SCHWAB  &  BEATTY,  New  York 
has  just  published  a  book  titlec 
How  to  Write  a  Good  Advertise 
ment.  Small  and  compact,  it  graph 
ically  points  out  attention-getting 
secrets  for  printed  and  spoken  copj 
alike.  Divisions  of  the  book  in 
elude:  Get  attention,  show  people; 
an  advantage,  prove  it,  persuadi- 
people  to  grasp  this  advantage, 
ask  for  action,  and  how  to  use 
five  factors  together. 


Wins  St.  Louis  Award 

ETHEL  MURTHA  HURLEY, 
copywriter  of  BBDO  Los  Angeles 
was  given  the  Erma  Proetz  Award 
for  best  radio  commercials  by  the 
St.  Louis  Women's  Adv.  Club  on 
May  21.  Miss  Hurley  won  $100 
War  Bond  and  trip  to  St.  Louis  for 
CBS  "This  Is  My  Best",  sponsored 
by  Cresta  Blanca  Wine  Co. 


LEAL  V.  GRUNKE,  serving  as  producer 
of  "Voice  of  Prophecy"  program  for 
George  C.  Hoskin  Assoc.,  has  severed 
connection  with  the  agency's  Glendale, 
Cal.,  office.  DOROTHY  STREETER  now 
represents  agency  in  that  city. 
VEE  HARDER,  from  Lennen  &  Mitchell. 
New  York,  to  radio  department  of  Ollan 
Adv.,  Chicago. 
JOHN  G.  KASTON,  former  assistant 
advertising  manager  of  North  Ameri- 
can Phillips  Co.,  has  joined  Hazard 
Adv.,  New  York,  as  account  executive. 
WILLIAM  JENKINS  Adv.,  Philadelphia, 
has  moved  to  112  South  16th  St.  Tele- 
phone is  LOcust  1309. 
J.  E.  McDOUGALL  has  resigned  as  radio 
director  of  J.  Walter  Thompson  Ltd.. 
Montreal,  and  has  joined  Cockfield 
Brown  &  Co..  Montreal,  as  account 
executive. 

BILL    HARWOOD,    released    from  the 
Royal  Canadian  Navy,  has  joined  Cock- 
field  Brown  &   Co.,   Montreal.  Before  , 
enlisting  he  was  a  partner  in  the  pro- 
duction firm  of  Baudry-Harwood,  Mon-jt 
treal.  'I 
CAPTAIN  EUGENE  ATELL,  former  as-ft 
sistant  to  FREEMAN  KEYES,  president!  f 
of  Russel  M.  Seeds  Adv.,  Chicago,  hasi  : 
been  awarded  the  Bronze  Star,  Purple 
Heart,  and  the  Oak  Leaf  Cluster.  Capt. 
Axtell  is  in  Germany. 
RAY  HUHTA,  former  media  director  of 
Bermingham,  Castleman  &  Pierce.  New' 
York,   has   joined  Fuller  &  Smith  &,„ 
Ross,  New  York,  as  assistant  to  mediarrc 
head. 

NATHANIEL  PORTER  COLWELL,  pro- 
ducer, salesman  and  researcher  most 
recently  associated  with  Joseph  Hershey 
McGiUvra  Inc.,  has  joined  the  radio 
department  of  Compton  Adv,  New  York, 
as  production  supervisor. 


WABD  New  York,  the  Allen  B.  DuMont 
video  station,  now  on  the  air  Tuesday, 
Wednesday  and  Sunday  evenings,  effec- 
tive June  1  will  drop  Sunday  programs 
in  favor  of  Thursday  night  operations, 
for  the  convenience  of  advertising  agen- 
cies handling  television  shows. 

10,000  WAHS  •  DAY  &  NIGHT 


KSOO 


SIOUX  FALLS.  SO.  DAKOTA 
1140  K  C  —  5000  WATTS 
National  Representatives 
HOWARD   H.   WILSON  CO. 
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OPPORTMI 


^  he  Detroit  Area  II (is  Recei 
Providing  A  Huge  Backlog 


'*Make  no  mistake  about  it .  .  .  the  light  of  Liberty  was  kept  burning  by  the 
crucial  and  gigantic  conversion  job  done  by  automotive  Detroit,"  said  the 
Newark  Evening  News  in  a  recent  advertisement. 

"In  the  last  two  years,  Detroit  has  produced  war  materials  and  essential 
civilian  goods  valued  at  approximately  20  billion  dollars,"  according  to  a 
Detroit  Board  of  Commerce  Study. 

Detroit  workers,  with  their  huge  backlog  of  purchasing  power,  will  make  a 
mighty  contribution  toward  your  and  America's  peacetime  prosperity.  Nearly 
TWO  BILLION  DOLLARS  in  War  Bonds  and  bank  savings  make  this 
market  your  first  consideration  in  postwar  sales  planning. 

Remember  these  facts  about  Detroit.  Remember,  also,  that  WWJ  is  the 
favorite  station  of  the  people  who  control  the  purse  strings  in  this  great  market. 


r 


NBC  Basic  Network 
Associate  FM  Station  WEN  A 
Television  CP.  Pending 


America's  Pioneer  Broadcasting  Station — First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

950  KILOCYClES-5000  WATTS 

^  THE  GEORGE  P.  HOLLINGBERY  COMPANY 

National  Representatives 
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KANSAS 


CITY 


K 
O 
Z 
Y 

MARKET 


PORTER  BLDG. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD 
Ccnrral  Mnnatier 

ELIZABETH  WHITEHEAD 
Sinlion  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


Ask  for  Rate  Card  3 


BORDEN  Co.,  New  York 
(dairy  products),  in  a  deal 
negotiated  by  Young  & 
Rubicani,  on  Sept.  28  or 
Oct.  5  will  start  half-hour  program 
featuring  Ginny  Simms,  ni.c.-vocal- 
ist,  on  CBS  stations,  Friday,  7:30- 
8  p.m.  (EWT),  with  repeat,  6-6:30 
p.m.  (PWT).  Packaged  by  Music 
Corp.  of  America,  series  is  report- 
edly priced  at  $12,500  weekly.  For- 
mat of  Miss  Simms'  current  NBC 
show,  sponsored  by  Philip  Morris  & 
Co.  will  be  retained,  with  weekly 
name  guest  comic  to  be  added.  Ed- 
gar (Cookie)  Fairchild,  musical  di- 
rector, it  is  expected,  will  shift 
to  the  new  series. 
BATAVIA  Metal  Products  Co.,  Batavla, 
manufacturer  of  farm  equipment,  May 
19  sponsored  a  special  program  9-9:30 
p.m.  on  78  Blue  stations  emphasizing 
industry's  role  In  the  rehabilitation  of 
returning  servicemen. 
BLACKHAWK  Brevfing  Co.,  Davenport, 
la.,  July  2  for  52  weeks  sponsors  Neb- 
lett  Radio  Production  package  program 
"So  the  Story  Goes'",  five-weekly  on 
seven  stations  of  Tall  Corn  Network: 
KBUR  KBIZ  KFJB  KICD  KVFD  KROS 
KDTH,  plus  KSO,  WOC  and  other  Iowa 
stations  not  yet  set.  Firm  also  expects 
to  begin  spot  campaign  sometime  In 
June.  Agency  is  H.  W.  Kastor  &  Sons, 
Chicago. 

WHITE  Labs.,  Newark,  N.  J.,  for  Feen-a- 
Mlnt  and  Chooz  antl-acld  gum  is  plan- 
ning to  use  spot  announcements  in 
about  five  Latin  American  markets  in 
the  near  future.  Business  will  be  placed 
through  Export  Adv.,  New  York.  Com- 
pany is  currently  using  few  spots  in 
Puerto  Rico  and  Venezuela,  bought  lo- 
cally. 

RESINOL  CHEMICAL  Co.,  Baltimore, 
has  resumed  one-minute  transcribed 
spots  on  WRC,  WMAL  Washington  and 
WBAL  WCAO  Baltimore.  Agency  is 
Courtland  D.  Ferguson  Inc.,  Baltimore. 
MURINE  Co.,  Chicago,  renews  May  13 
for  39  weeks  weekly  five-minute  news- 
cast on  WENR  Chicago.  Agency  is 
BBDO,  Chicago. 


SponsoRS  ^ 


ATLAS  BREWING  Co.,  Chicago  (Atlas 
Prager  Beer),  started  sponsorship  May 
14  of  three-weekly  quarter-hour  series, 
on  WMAQ  Chicago  featuring  the  Din- 
ning Sisters  until  The  Four  Vagabonds, 
currently  in  New  York  on  a  bond  tour, 
return  to  Chicago  to  become  the  regu- 
lar talent  on  the  program.  Contract  for 
13  weeks  placed  through  Ollan  Adv., 
Chicago. 

VIRGINIA  Conservation  Commission 
has  placed  a  radio  schedule  of  one- 
minute  transcriptions  on  stations  in 
East,  Midwest  and  South.  Agency  is 
Courtland  D.  Ferguson  Inc.,  Richmond. 
SANI-WAX  Co.,  Oklahoma  (cleansers, 
waxes),  has  placed  Its  account  with  R. 
J.  Potts,  Calkins  &  Holden,  Kansas  City. 
Radio  Is  said  to  be  considered. 
R.  M.  JORDAN  &  Co.,  New  York  (cos- 
tume jewelry),  has  named  Needham  & 
Grohmann,  New  York,  as  agency.  Plans 
for  radio  are  said  to  be  Included. 
WHITE  TOWER  Management  Corp., 
Stamford,  Conn.  (White  Tower  Restau- 
rants), has  appointed  Pat  j  ens  Adv., 
New  York,  as  agency.  Radio  plans  are 
said  to  be  considered. 

MECHANICS  SAVINGS  BANK  of  Hol- 
yoke,  Mass.,  is  now  sponsoring  "Music 
for  Sunday"  on  WHYN  Holyoke,  1:15- 
1:30  p.m.  Contract  for  52  weeks  placed 
direct.  This  brings  to  five  total  banks 
signed  by  WHYN  and  Includes  every 
bank  in  city. 

GOLDEN  WEST  Brewing  Co.,  Oakland, 
Cal.,  has  placed  its  account  with  Knol- 
lln  Adv.,  San  Francisco. 
MARSHALL  &  CLAMPETT,  Los  Ange- 
les (used  cars),  adding  to  heavy  local 
schedule  on  May  15  started  nightly 
half-hour  re-creations  of  California 
race  track  meets  Including  Santa  Anita, 
Del  Mar,  Hollywood  Park  and  Bay 
Meadows  on  KMPC  Hollywood.  Smith, 
Bull  &  McCreery,  Hollywood,  has  ac- 
count. 
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OKIAHOMA  CITY 


/I  MUTUAL  STAT/ ON  •  Ask  the  t¥a/ker  Co, 


W.  HOWARD  CHASE,  former  director  ol? 
public  services  of  General  Mills,  Mln-i 
neapolis,  on  June  1  becomes  directoi ; 
of  public  relations  of  General  Foods  s 
Corp.  EDWIN  B.  DOOLEY  is  director!! 
of  public  information  for  G-P.  ,j 

NEWSWEEK  MAGAZINE,  New  York  i; 
has  shifted  advertising  from  McCann-3 
Erickson,  New  York,  to  John  A.  Caims| 
&  Co.,  New  York.  Publication  is  lnter-| 
ested  in  radio.  i 

GULF  OIL  Corp.,  Pittsburgh,  as  part  ol 
its  16-week  schedule  promoting  Gulf 
Spray  insecticide  on  about  60  stations 
via  "Songs  of  Jack  Smith",  May  22 
started  the  transcribed  series  as  a 
twice-weekly  half-hour  on  WEAP  New 
York.  Agency  Is  Young  &  Rubicam, 
New  York. 

CENT.4UR  Co.,  Rahway,  N.  J.,  division 
of  Sterling  Drug  Inc.,  June  11  starts 
five  participations  weekly  on  Margaret 
Arlen,  WABC  New  York,  In  a  summer 
campaign  for  ZBT  baby  powder.  Agency 
is  Pedlar  &  Ryan,  New  York. 

GAMBLE  SKOGMO  Inc.,  Minneapolis, 
has  started  a  campaign  including  radio 
to  promote  auto  supplies,  hardware  and 
radio  appliances  through  BBDO,  Minne- 
apolis. 

CLUB  LENI,  Newark  (night  club),  has 
started  six-weekly  half-hour  audience 
participation  program  on  WAAT  New- 
ark following  lifting  of  restrictions  on, 
this  type  of  program.  Night  club  clients 
participate  in  broadcasts,  performing 
on  different  nights  In  a  community 
sing,  amateur  show,  quiz,  guest  star 
act,  a  "stunt  night"  and  a  "general 
store"  night.  Listeners  are  invited  to 
submit  material.  Business  placed  dt 
rect. 


of  spot  radio  schedule  for  Don 
lipstick,  has  signed  for  three  participa- 
tions weekly  on  the  Arthur  Godfrey 
program  on  WABC  New  York  beginning 
June  9,  thru  J.  M.  Korn  &  Co.,  Phila- 
delphia. 

DODDS  MEDICINE  Co.,  Toronto  (Scoot 
insect  spray),  starts  in  June  a  siimmer 
spot  campaign  on  a  number  of  Canadian 
stations.  Agency  is  A.  J.  Denne  &  Co., 
Toronto. 

SISMAN  SHOE  Co.,  Aurora,  Ont.,  has 
started  spots  on  a  number  of  Ontario 
stations.  Agency  is  E.  W.  Reynolds  & 
Co.,  Toronto. 

TUCKETT'S  Ltd.,  Hamilton,  Ont.  (to- 
bacco), has  started  six  weekly  spots  on 
a  number  of  Canadian  stations.  Agency 
is  MacLaren  Adv.  Co.,  Toronto. 

GLASER,  CRANDELL  Co.,  Chicago 
(Derby  Bar-b-Que  sauce),  on  May  21 
started  indefinite  spot  campaign  on 
KMBC  KCMO  WREN  KPEQ.  Agency, 
Earl  Ludgln  &  Co.,  Chicago. 

NEUMODE  Hosiery  Co.,  Chicago,  May  19 
started  52  week  series  "World  Traveler 
With  Frederick  Babcock"  on  WGN  Chi- 
cago, Saturday  7:15-7:30  p.m.  Agency  is 
George  H.  Hartman  Co.,  Chicago. 

{Continued  on  page  58) 
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AS  CLEVELAND  GOES... 

SO  goes  '  llti    mp*  ■  -ht 


"TT'S  a  knockout . .  it's  a  touch- 
JL  down  .  ."  Cleveland  fans 
thrill  and  chill  to  the  exciting 
voice  of  Tom  (Red)  Manning, 
Cleveland's  first  and  only  win- 
ner of  the  coveted  Sporting  News 
Golden  Trophy.  Tom  Manning 
is  first  in  sports  in  Cleveland, 
just  as  WTAM  is  Cleveland's 
first  station  in  listening  audi- 
ence .  .  day  and  night.  First 
in  Program  Popularity  polls 
too.  34  of  the  top  50  Pro- 
grams are  on  WTAM.  Are  you? 


FIRST 

in  CLEVEUND 

lii 

V 

50,000  watts 

Represented  by  NBC  SPOT  SALES 

Joe  Louis  and  Tom  Manning 
at  XMAS  FUND  Boxing  Show,  Cleveland  Arena 


TOM  MANNjNG 

and  the  Cleveland  Boxing  Commission 

ROADCASTING    •    Broadcast  Advertising 


HENRY  ARMSTRONG  and  TOM  MANNING 

at  the  end  of  a  tough  session 


TOM  MANNING  with  Lou  Trudel  and  Les 
Cunningham  of  the  Cleveland  Barons 
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"We  always  dress  like  this  to  listen  to  the 
WJW  Barn  Dance  Jamboree!" 

WJWs  Barn  Dance  Jamboree  crams  em  into  Cleveland's 
Masonic  Hall  —  has  a  terrific  radio  audience  to  boot. 
Here's  a  walloping  variety  package  of  western  headliners 
that  can  do  a  great  selling  job  in  a  market  that  counts! 


CLEVELAND,  O. 


850  KC 


Magnetic  Wire  Recording 


Wirf  Rectprdinffs  from 
General  Eleetrie 
ModvlH  .10.  ,10 SI 
Mtvrvrorded  to  IHsen. 


L.  S.  TOOGOOD 

RECORDING  COMPANY 
221  N.  LA  SALLE  ST.    CHICAGO  1 


{Continued  from  page  56) 

GOLDBLATT  BROS.,  Chicago  (dept. 
store),  Is  now  using  four  quarter-hours 
a  day,  six-weekly  on  WGN  Chicago.  Pro- 
grams tie  in  with  merchandising  and 
promotion  plans  of  all  13  stores  in 
Chicago  area.  Organization  has  named 
Schwimmer  &  Scott  as  agency. 

GOTTENBERG  Wine  Co.,  Gottenberg, 
N.  J.,  has  appointed  Emil  Mogul  Co.. 
New  York,  as  agency,  and  has  started 
transcribed  announcements  on  WPAT 
Paterson,  N.  J.,  for  Royal  State  Wine 
with  plans  under  consideration  for  ad- 
ditional use  of  radio. 

FREDERIC  W.  ZIV  Co.,  Cincinnati,  new 
business  on  transcribed  quarter-hour 
"Songs  of  Good  Cheer"  series  includes: 
Peoples  Store  on  WIND  Chicago;  Iro- 
quois Beer  Co.  on  WEBR  Buffalo,  thru 
Baldwin  &;  Strachen,  Buffalo;  Brewing 
Corp.  of  America,  Cleveland  (Carling's 
Beer),  on  WSLB  WHDL  WMAN  WMRN 
WSTV,  thru  Lang,  Fisher  &  Stashower. 
Cleveland. 

McKAY  JEWELERS,  Los  Angeles  (re- 
tail), on  May  21  started  quarter-hour 
transcribed  "McKay  Musical  Memories" 
six-weekly  on  KMPC  Hollywood.  Con- 
tract is  for  8  weeks.  Holzer  Adv.,  Los 
Angeles,  has  account. 

INTERNATIONAL  CHURCH  of  Four 
Square  Gospel,  Los  Angeles,  starting 
about  mid-June  will  use  a  series  of 
transcribed  programs  on  stations  in 
Alaska,  Philippine  Islands  and  New- 
foundland. Western  Adv.  Agency,  Los 
Angeles,  has  account. 

KERR  GLASS  Mfg.  Corp.,  Los  Angeles 
(Mason  jar  caps  and  lids),  in  a  heavy 
spot  seasonal  campaign  started  in  May 
will  use  approximately  60  stations  na- 
tionally. Agency  is  Raymond  R.  Mor- 
gan Co.,  Hollywood. 

STATIONERS  Corp.,  Los  Angeles  (sta- 
tionery, office  supplies),  in  a  52-week 
campaign  started  May  1  is  using  an 
approximate  total  of  20  spots  weekly  on 
KFI  KECA  KHJ  KNX.  Firm  also  uses 
25  spots  per  week  on  KGFJ,  Western 
Adv.  Agency,  Los  Angeles,  has  account. 


NBC  Names  Silen 

BERT  SILEN,  NBC's  Manila  rep- 
resentative who  returned  to  the 
mainland  recently  after  more  than 
three  years'  imprisonment  in  Santo 
Tomas,  has  been  appointed  assist- 
ant manager  of  Pacific  Coast 
operations  of  the  network's  news 
and  special  events  department.  He 
replaces  Francis  C.  McCall,  man- 
ager of  operations  for  the  network 
news  department,  and  Hunter 
Scott,  KPO  San  Francisco  news 
chief.  Mr.  McCall,  who  has  been 
in  San  Francisco  for  six  months 
coordinating  coverage  of  the  Pa- 
cific war  and  of  the  United  Na- 
tions Conference,  will  leave  this 
week  for  New  York.  Mr.  Scott  suc- 
ceeds Helen  Murray  as  manager  of 
advertising  and  promotion  for 
KPO.  Miss  Murray,  who  became 
manager  of  the  KPO  department 
two  years  ago,  is  returning  to  Hol- 
lywood for  special  assignment. 


Carter  on  Yankee 

CARTER  PRODUCTS,  New  York, 
on  May  14  started  promotion  of 
Hush  deodorant  as  sponsor  of  Mu- 
tual's  Bulldog  Drummond,  weekly 
half-hour,  on  three  Yankee  Net- 
work stations.  Business  placed  by 
Roche,  Williams  &  Cleary,  New 
York,  appointed  to  handle  advertis- 
ing in  five  major  areas,  including 
New  England.  Sherman  K.  Ellis  & 
Co.  has  been  named  to  handle  ad- 
vertising in  two  remaining  areas, 
one  including  New  York,  New  Jer- 
sey and  Pennsylvania,  the  other 
four  midwestern  states.  No  radio 
plans  for  these  areas  at  present. 


neujs 


GEORGE  HICKS  and  GORDON 
FRASER,  Blue  correspondents,  left  Eu- 
rope by  boat  last  week  to  return  to  the 
United  States  on  furlough.  They  will 
probably  be  reassigned  to  the  Pacific. 

ELMER  H.  DRESSMAN,  former  pub- 
licity and  continuity  chief  of  WCKY 
Cincinnati  and  more  recently  with  the 
Miami  Dally  News,  has  returned  to  Cin- 
cinnati to  join  the  Cincinnati  Enquirer. 

DALLAS  (Tex)  DeWEESE,  former  editor 
of  the  Pampa,  Tex.,  News,  is  now  "Sohio 
Reporter"  for  the  Standard  Oil  Co.  of 
Ohio  on  WTOL  Toledo. 

G.  FRED  BRICKENDEN,  Winnipeg 
newspaperman,  has  joined  the  Toronto 
CBC  newsroom. 

LLOYD  R.  WILLIAMS,  for  seven  years 
marketing  specialist  with  the  Connecti- 
cut State  Dept.  of  Agriculture,  has  been 
named  director  of  the  New  England 
Radio  News  Service  of  the  War  Food 
Adm.  In  addition  to  other  duties  he 
will  direct  the  "New  England  Farm 
Hour"  on  WBZ-WBZA  Boston-Spring- 
field. 

BOB  MARTIN  has  returned  to  KGVO 
Missoula,  Mont.,  as  news  editor,  replac- 
ing GEORGE  MULVIHILL. 

PAULINE  FREDERICK,  assistant  to  H. 
R.  BAUKHAGE,  Blue  commentator,  and 
an  accredited  woman  correspondent  for 
Western  Newspaper  Union  is  to  leave 
Washington  on  overseas  assignment 
June  1  to  cover  Africa,  Burma  and  In- 
dia war  theaters. 

AL  GODWIN,  acting  sports  director  of 
WHN  New  York,  has  been  inducted  into 
the  Army  Air  Forces.  Former  sports  di- 
rector, MARTY  GLICKMAN,  entered 
Marines  some  time  ago.  BERT  LEE, 
WHN  sportscaster,  is  expected  to  take 
over  Mr.  Godwin's  duties. 

EVERETT  HOLLES,  BBM  news  editor, 
is  the  author  of  "Unconditional  Sur- 
render", a  new  book  tracing  the  Allied 
conquest  from  Africa  to  Berlin. 


BETTY  MONROE  is  overseas  obtaining 

personal  interviews  with  servicemen  for 

CKGB  Timmins,  CJKL  Kirkland  Lake 

and  CFCH  North  Bay. 

HAL   GOODWIN   is   now   news  editor 

and  announcer  of  KWON  Bartlesville, 

Okla. 


NORMAN  COBWIN,  CBS  writer-pro- 
ducer, has  been  elected  chairman  of 
the  newly  organized  radio  division  of 
the  Independent  Citizens  Committee  of 
the  Arts,  Sciences  and  Professions. 
Elected  vice-chairmen  of  the  division  are 
Goodman  Ace,  Jerry  Devine,  Robert 
Heller,  William  Gailmor,  William  Rob- 
son,  and  Anton  Leader.  Elected  to  the 
executive  committee  are  Harry  Acker- 
man,  Himan  Brown,  Martin  Gabel,  Ben 
Grauer,  George  Heller,  Robert  Landry, 
Peter  Lyon,  Hobe  Morrison,  Paul  Mc- 
Grath,  Richard  SanvUle,  Robert  Shayon, 
Everett  Sloane,  Howard  Telchman,  John 
C.  Turner,  Martin  Wolfson. 


HffiC 

CHEYENNE 
WYOMING 


HOME  OF 
FRONTIER  DAYS 

"THE  DADDY 
OF  'EM  ALL" 
BLUE  NETWORK 
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When  KFYO's  Market  -  LUBBOCK, Texas  - 

Is  Projected  on  the  Screen  . . . 

Dairying,  grain,  wide  wholesale  and  retail  distribution,  oil  production, 
poultry  raising,  and  cotton  combine  their  vast  revenue-gaining  power  to 
complete  the  picture  of  the  147  million  dollar  effective  buying  income 
awaiting  you  in  Lubbock. 

As  the  geographical,  trading,  financial,  industrial,  commercial,  and 
educational  center,  Lubbock  is  the  hub  city  of  a  vast  territory  compris- 
ing sixteen  West  Texas  Counties,  known  as  the  South  Plains  of  Texas 
Area.  To  reach  this  great  area,  use  the  station  that  has  a  corner  on 
this  market  -  KFYO  -  the  only  station  dominating  this  area  with  a  con- 
sistent clear  signal. 


VOICE  OF  THE  SOUTH 
PLAINS  OF  TEXAS 


LUBBOCK,  TEXAS 


AFFILIATED  WITH 

MEMBER  OF 

1340 

Taylor-  j-jo  w  e  -S  n  wc/e  n 

AMERICAN  BROADCASTING  CO. 

LONE  STAR  CHAIN 

ON  YOUR  DIAL 

BROADCASTING    •    BroajM  Admlhing 
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WJHFS 


nETUiORK  flccounrs 


The  Southern  spotlight 
falls  on. .  .WJHP  and  its 
newest  airways  produc- 
tion, Search  For  Talent! 
On  the  air  every  Friday 
eve  at  7 : 30,  this  show  has 
a  waiting  list  of  over  a 
hundred  talented  Jaxons 
who  aspire  for  the  grand 
prize  of  a  trip  to  the  Big 
City,  expenses  paid  by 
WJHP ! ...  For  the  best  in 
home  talent,  local  pro- 
duction, public  service, 
AND  results,  it's  the 
Journal  Station,  WJHP. 


New  Business 

SCHENLEY  LABS.,  New  York  {penicil- 
lin), on  June  5  for  13  weeks  starts  The 
Doctor  Fights  on  CBS  stations  Tues. 
9:30-10  p.m.  (EWT).  Agency:  BBDO, 
N.  Y. 

AMERICAN  SAFETY  RAZOR  Corp.. 
Brooklyn  (Gem  Blades).  July  3  starts 
The  Adventures  of  the  Falcon  on  70 
MBS  stations  Tues.  8:30-9  p.m.  Agency: 
Federal  Adv.,  N.  Y. 


AMERICAN  HOME  PRODUCTS  Corp. 
(Anacln)  early  in  June  starts  Real 
Stories  From  Real  Life  on  68  MBS  sta- 
tions Mon.  thru  Fri.  9:15-9:30  p.m. 
Agency:  Dancer.  Fitzgerald,  and  Sample, 
N.  Y.  ' 


GILLETTE  SAFETY  RAZOR  Corp.,  Bos- 
ton, on  June  9  sponsors  Kentucky  Derby 
on  139  CBS  stations  6-6:30  p.m.  and 
CBC  Dominion  Network.  Agency:  Maxon 
Inc..  N.  Y. 

Renewal  Accounts 

GENERAL  MOTORS  Corp.,  New  York 
(institutional),  Aug.  1  renews  for  52 
weeks  General  Motors  Symphony  of  the 
Air  on  144  NBC  stations  Sun.  5-6  p.m. 
Agency:  Arthur  Kudner  Inc.,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Drene),  on  Aug.  30  renews  for  44 
weeks  Rudy  Vallee  Show  on  NBC 
and  CBC  stations  Thurs.  10:30-11  p.m. 
Agency:  H.  W.  Kastor  &  Sons,  Chicago. 

GENERAL  MILLS.  Minneapolis  {Softa- 
silk  Flour.  Kix),  May  28  renews  Light 
of  the  World  on  61  CBS  stations  Mon. 
thru  Fri.  10:15-10:30  a.m.  (rebroadcast 
11:30  a.m.),  and  Valiant  Lady  on  60 
CBS  stations  Mon.  thru  Fri..  10-10:15 
a.m.  (rebroadcast  11:15  a.m.)  for  Cheerl- 
Oats.  Agency:  Dancer-Fitzgera'.d-Sam- 
ple,  Chicago. 


CLOSED  CIRCUIT  conference  on  NBC  Coast  and  Mountain  station; 
marked  the  return  of  Hal  Burdick's  Night  Editor,  KPO  San  Francisco 
to  the  air  for  Dwight  Edwards  coffee.  Mr.  Burdick  (center)  explain 
sample  mystery  program  to  (seated  1  to  r)  Ray  Rogers,  Ruthrauff  & 
Ryan;  Rodger  Baker  and  Mr.  Starling,  Dwight  Edwards  Co.;  Te- 
Schwamb,  Bristol  Adv.  Service;  Walter  Tolleson,  KPO.  Standing:  Bil 
Shea,  producer;  Wendell  Williams,  program  manager. 


ARMOUR  &  Co.,  Chicago  (meat  prod- 
ucts), on  June  11  for  52  weeks  renews 
Hedda  Hopper's  Hollywood  on  142  CBS 
stations  Mon.  7:15-7:30  p.m.  Agency; 
Foote,  Cone  &  Belding,  Chicago. 

Net  Changes 

SALES  BUILDERS  Inc.,  Los  Angeles 
(Max  Factor  cosmetics),  June  6  thru 
July  4  replaced  the  Frank  Sinatra 
Show  with  a  new  program  on  144  CBS 
stations  Wed.  9-9:30  p.m.,  following 
with  hiatus  thru  Aug.  29.  Agency: 
Smith  &  Drum,  Los  Angeles. 

STANDARD  BRANDS  Inc.,  New  York 
(Chase  &  Sanborn  Coffee),  June  3  thru 
Aug.  26  replaces  Charlie  McCarthy  Show 
with  Spike  Jones  orchestra  on  141  NBC 
stations  Suvi.  8-8:30  p.m.  Aft'siicv:  J. 
Woltcr  Thon;ps(,n  Co..  N,  Y. 


W  J  H  P      ^^^^  ^  'Kadu^PM 


5000  WATTS 

DAY  AND  NIGHT 


1320  on  your  dial 

JACKSONVILLE,  FLORIDA 

A  — 
JOHN  H.  PERRY  ASSOCIATE  NAllONALLr  Rtf-RESENTED  BY  ADAM  J.  YOUNG,  JR.,  INcf 


BORDEN  Co.,  New  York  (milk,  ice 
cream),  July  6  shifts  The  Jerry  Wayne 
Show  from  180  Blue  stations  Sun 
8:30-9  p.m.  to  148  CBS  stations  Fri 
7:30-8  p.m.  (repeat  9  p.m.).  Agency 
Young  &  Rublcam,  N.  Y. 

PHILCO  Corp.,  Philadelphia  (radios 
refrigerators),  May  6  replaced  Philcc 
Radio  Hall  of  Fame  on  208  Blue  sta 
tions  with  Phllco  Summer  Show  and 
June  3  shifts  from  Sun.  6-7  p.m.  tc 
Sun.  6-6:30  p.m.  for  indefinite  period 
Agency:  Hutchlns  Adv.,  Philadelphia, 

CAMPBELL  Soup  Co.,  Camden,  June  2C 
replaces  Jack  Carson  Show  on  123  CBS 
stations  Wed.  8-8:30  p.m.  (repeat 
a.m.)  with  The  Saint  for  Indefinite 
period.  Agency:  Ward  Wheelock  Co 
N.  Y. 

SCHENLEY  DISTILLERS  Corp.  (penicll 
lln),  June  5  thru  Aug.  28  sponsors  The 
Doctor  Fights  on  77  CBS  stations  Tues, 
9:30-10  p.m.  (Blow  Co.,  New  York)  as 
replacement  for  This  Is  My  Best,  spon 
sored  by  Cresta  Blanca  Wine  Co.,  sub 
sidiary.  (BBDO,  Hollywood.) 
UNITED  REXALL  DRUG  Co.,  Boston 
July  6  thru  Sept.  21  replaces  Durante- 
Moore  Show  on  148  CBS  stations  Fri 
10-10:30  p.m.  with  Rexall  Summei 
Show.  Agency:  N.  W.  Ayer  &  Son,  N.  Y, 

GILLETTE  SAFETY  Razor  Corp.,  Bos- 
ton, on  Sept.  7  shifts  boxing  bouts 
from  232  MBS  stations  Fri.  10  p.m.  to 
200  BKie  and  CBC  Dominion  Network 
stations  Fri.,  10  p.m.  Agency:  Maxon 
Inc.,  N.  Y. 

CONTI  PRODUCTS,  New  York  (sham 
poos,  soap  products),  on  June  7  fo 
about  13  weeks  replaces  Treasure  Houi 
of  Song  with  Starlight  Serenade  on  117, 
MBS  stations  Thurs.  9:30-10  p.m.  Agen 
cy:  Bermingham,  Castleman  &  Pierce 
N.  Y. 


Snow  in  September.. 


down  South... 


Cotton  is  the  16-county 
WSPA-Piedmont's  largest 
money  crop.  Over  27,500,000 
baled -pounds  each  year  are 
produced  in  Spartanburg 
County  alone. 


WSPA 


SPARTANBURG, 
SOUTH  CAROUNA 

Home  ofCamp  CrofI 

5000  watts  Day,  1000  watts  Night 

950  kilecytles.  Rep.  by  Hollingbery 
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RADIO'S         BIGGEST         P  O  I  N  T   -  P  E  R  -  D  O  L  L  A  R  VALUE 


NOW  TRANSCRIBED  FOR  LOCAL  AND  REGIONAL  SPONSORS 

"BOSTON 
BLACKIir 


The  half  hour  adventure-detective  shov/  that  created  a 
rtetwork  rating  sensation  for  Rinsol  Based  on  ttie  ramous 
Get-Rich-Quick  Wallingford  stories  in  Cosmopolitan  Mag- 
azine and  Columbia  Pictures'  Boston  Blackie  series  now 
clicking  in  theatres  from  coast-to-coast.  Currently  spon- 
sored on  WOR  by  R  &  H  Beer. 


Write,  wire  or  pnone  ror  sensational 
rating  history  and  audition  discs. 


FREDERIC  W.   ^  ■  ml  COMPANY 


ZIV 


NEW    YORK  2436    READING    ROAD    •    CINCINNATI,    O.  HOllYWOOO 


BOSTON 


BLACKIE 


F  I  L  M  D  O  M  '  S 


MOST 


LOVABLE 


SLEUTH 
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VvrilliK  JLiMt  lo 

T'heck  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
.  irlng  the  week  beginning  June  18.  OWI  transcriptions  contain  six  50-second 
imouncements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
-;de  of  disks.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
•.hese  Important  war  messages. 

NET- 

\V.\K  MESSAGE  WORK 
PL.4N 

STATION  ANNOUNCEMENTS 
Group                 Group             N.AT.  SPOT 
KW                       OI  PLAN 
Vff.        Ind.       Aff.        Ind.      Live  Trans 

Seventh  War  Loan    .    X 

Hold  Prices  Down  

Merchant   Marine  X 

Paper   Salvage    X 

Stop  Accidents    . 

X           X           X           X  X 
X           —           X  X 

X           X           X           X           —  — 

See  OWI  Schedule  of  War  Message  165  for  names  and  time  of  programs  carrying 
var  messages  under  National  Spot  and  Network  Allocation  Plans. 

ROCHESTER,  N.  Y. 


50,000  WATT 
CLEAR  CHANNEL 
1180  ON  DIAL 


Affiliated  with  the 

NATIONAL  BROADCASTING  COMPANY 

National  Sales  Representative 
GEORGE  P.  HOLLINGBERY  CO. 
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Care  In  Preparing  Schedules 
Vital,  Sandage  Tells  Retailers 

Use  More  Programs,  Fewer  Spots,   He  Suggests 

To  First  Meeting  Based  on  Harvard  Study 

serted,  and  stations  have  encour- 
aged overemphasis  on  spots  through 
their  rate  systems. 

Prof.  Sandage  urged  that  re- 
tailers give  more  attention  to  per- 
sonalized, institutional  programs, 
pointing  out  that  the  name  of  a 
store  remains  while  brands  disap- 
pear. "Radio  stands  in  a  peculiar 
position  to  enhance  the  franchise 
of  the  store  name,"  he  said. 

Prof.  Sandage  said  his  study 
showed  that  retailers  have  mis- 
takenly tied  their  radio  expendi- 
tures to  percentage  of  sales  when 
the  important  factor  is  percentage 
of  total  advertising  expense.  He 
found  that  too  much  of  the  radio 
dollar  goes  for  spots,  the  average 
retail  sponsor  spending  58%  of  his 
radio  dollar  in  1942  for  station 
breaks  and  some  types  of  stores 
spending  as  high  as  82%. 

Hollinger  Supports 


Prof.  Sandage 


NOT  UNTIL  retail  advertisers  de- 
vote  as   much   time  to  program 
structure  as  they  do  to  copy  and 
layouts  for  the  printed  media  will 
they   be   able  to 
reap  the  full  po- 
tentialities of  ra- 
dio promotion, 
Prof.  C.  H.  Sand- 
age of  Miami  U., 
author   of  Radio 
Advertising  for 
Retailers,   told  a 
luncheon  meeting 
of  Washington, 
D.     C.  retailers 
and  advertising- 
executives   last    Monday.  Meeting- 
was  held  at  the  Statler  Hotel  un- 
der the  auspices  of  WTOP,  Capital 
CBS  outlet. 

First  gathering  of  retailers  any- 
where to  discuss  the  findings  of 
Prof.  Sandage's  study,  conducted 
at  the  Harvard  Graduate  School 
of  Business  Administration  through 
a  grant  by  CBS,  the  meeting  was 
told  that  stations  as  well  as  spon- 
sors have  been  at  fault  in  misusing 
radio  for  retail  advertising.  Retail- 
ers have  made  the  "fundamental 
error"  of  spending  too  much  on 
spot  announcements  and  not  enough 
on  programs.   Prof.   Sandage  as- 


Supporting  Prof.  Sandage's  find- 
ings, Paul  Hollister,  CBS  vice-pres- 
ident in  charge  of  sales  promotion, 
cited  the  case  of  a  department  store 
owning  a  station  which  spends 
only  3%  of  its  advertising  dollar 
on  radio  and  yet  complains  that  ra- 
dio is  not  effective.  Pointing  out 
that  radio  has  "steadily  and  per- 
sistently" made  time  sales  to  re 
tailers  and  that  50,000  stores  were 
on  the  air  last  year,  Mr.  Hollister 
said  that  "radio  continues  to  mani 
fest  its  striking  intimacy  with  the 
listener." 

During  the  question  and  answer 
period,  in  response  to  a  statement 
by  a  department  store  representa 
five  that  retailers  do  not  know  how 
to  use  radio,  Prof.  Sandage  sug 
gested  that  retailers  check  the  re- 
sults of  various  techniques  used  in 
order  to  determine  the  most  effec- 
tive approach.  Mr.  Hollister  added 
that  if  advertisers  would  determine 
their  objective  in  advance  half  of 
{Continued  on  page  6i) 


Your  MUTUAL  Friend 


E.  A.  AlBURTY.  e«i.  Mgr. 


Memphis,  Tennessee 


REPRESENTED  BY  RAMBEAU 
HOLLYWOOD    ♦    CHICASn    T  N 


•  MORE  PEOPLE 

LISTEN 

•  MORE  PEOPLE 

BUY 

CKRC 

^.WINNIPEG  -  CANADA 
'THE  DOMINION  NETWORK* 
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The  many  arms  of  the  Federal  organization  are  the 
arms  of  a  versatile  servant  .  .  .  making  war  goods 
now  and  preparing  for  the  new  and  greater  demands 
of  a  world  at  peace. 

«      *  * 

For  example.  Federal  Instrument  Landing 
AND  Radio  Range  equipment  is  pioneering  new 
concepts  of  faster,  safer  air  travel. 

Federal's  Megatherm  dielectric  and  heat  induc- 
tion units  are  revolutionizing  production  processes 
in  the  plastics,  metal,  food,  plywood,  textile  and 
other  industries. 

Federal  always  has  made  better  tubes.  Today,  as 
the  result  of  continuous  scientific  developnient, 
Federal's  Transmitting,  Rectifying  and 
Industrial  Power  Tubes  are  proving  even  more 
dependable  and  long  lasting. 

To  fill  a  vital  war  need,  FEDERAL  developed  Intelin 
Ultra  High  Frequency  Transmission  Line  — 
now  is  the  world's  largest  manufacturer. 

Federal's  Marine  Radio  Equipment,  first  in 
serving  America's  merchant  fleet,  includes'  DIREC- 
TION Finders,  Auto  Alarms,  packaged  Trans- 


mitting AND  Receiving  Units  and  Lifeboat 
Transmitters. 

Back  of  every  FEDERAL  TRANSMITTER  are  years  of 
engineering  and  manufacturing  experience  which 
assure  the  ability  to  produce  any  type  or  power  of- 
communications  equipment  from  walkie-talkie  tp 
200  K.W.  transmitters. 

Quartz  Crystals,  precision  cut  and  mass  pro- 
duced at  Federal,  are  performing  many  secret  mili- 
tary jobs. 

Selenium  Rectifiers,  introduced  by  Federal,  are 
accepted  as  standard  for  converting  alternating  to 
direct  current.  Power  equipment  and  battery  charg- 
ers, powered  by  Federal  Selenium  Rectifiers, 
are  known  for  long  life,  high  efficiency  and  low  cost. 


Yes,  Federal's  many  arms  make  many  things  —  all 
to  one  high  standard.  Here  some  of  the  world's  keen- 
est scientific  minds  combine  their  talents  with  three 
decades  of  Federal  leadership  for  developing  and 
producing  better  communications  and  industrial 
electronic  equipment. 


Pederat Telephone  and l^dioCorporatim 


Nmnrit  1,  N.  J. 


{Contimted  from  page  02) 
the  problem  of  using  the  radio  ef- 
fectively would  be  solved. 

Agency  executives  attending  in- 
cluded: Harwood  Martin,  Harwood 
Martin  Adv.  Agency;  Lewis  Ryan, 
Lewis  Edwin  Ryan  Inc.;  Bob  End- 
ers,  Kal  Adv.;  Frank  Romer,  Romer 
Adv.  Service;  Mrs.  Claire  Kron- 
stadt,  Kronstadt  Adv.  &  Sales  Pro- 
motion; Jef  Abel,  Henry  J.  Kauff- 
man  Adv.  Agency;  Courtland  D. 
Ferguson,  C.  D.  Ferguson  Inc.; 
John  Waterfield,  Waterfield  Agen- 
cy; Ernie  Johnston,  Lewis  Agency. 

Radio  representatives  present: 
Carl  J.  Burkland,  general  man- 
ager, WTOP;  Earl  Gammons,  CBS 
Washington   director;   Bill  Mur- 


dock,  WTOP  commercial  man- 
ager; Judy  Brown,  assistant  to 
Mr.  Murdock;  Martin  Wickett, 
WTOP  program  director;  Maurice 
Mitchell,  WTOP  publicity  and  pro- 
motion director;  Gordon  Hayes, 
WTOP  assistant  sales  manager; 
Betty  Groves,  WTOP  script  wi'iter; 
Ben  B.  Baylor  Jr.,  WMAL  com- 
mercial manager;  Ben  Strouse, 
WWDC  commercial  manager; 
Lewis  H.  Avery,  NAB  director  of 
Broadcast  Advertising;  Helen  Cor- 
nelius, assistant  to  Mr.  Avery. 


OPERATING  schedule  of  KMBC  Kan- 
sas City  has  been  extended  to  pre-war 
limits  of  5  a.m.  to  1  p.m.  With  hour 
and  a  half  addition,  KMBC  Introduced 
new  program,  "Corn  Crib  Carnival"  at 
5  a.m.  weekdays. 


A  POOBLC 


Drug  stores  are  just  as  alluring  to  our  Red  River 
Valley  folks  as  they  are  to  people  in  the  big  cities. 
Cold  figgers  show  that  WDAY's  audience  buys  nearly 
one-third  of  all  drug  items  sold  in  North  Dakota, 
South  Dakota  and  Minnesota  COMBEVED  (exclusive 
of  the  counties  containing  Minneapolis  and  St.  Paul). 

Which  maybe  explains  why  more  and  more  adver- 
tisers are  taking  advantage  of  WDAY's  big  audience 
and  low  rates.  Why  don't  you,  pal? 

WDAY^nrc 


N.  B.  C 
FARGO,  N.  D. 

AffUiated  with  th«  Fargo  Fonun 

970  KILOCTCLSS  .  .  .  5000  WATTS 
ni£X  O  PKTKRS,  INCm  NATIONAL  RZPRESENTATIVES 
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TEXAN  SCOOPS  FRISCO  VETERANS 

KTHT  Houston  President  Gets  Recordings 
 Of  History-Making  Press  Conferences  


NEWS  BEATS  are  being  scored  on 
the  conference-wise  correspondents 
of  the  networks  at  San  Francisco 
by  a  protocol-busting  Texan,  pres- 
ident of  a  new,  small  independent 
station,  himself  still  in  the  "cub" 
stage  as  far  as  years  go  in  radio 
and  news. 

Wire  Recorder 

Through  the  medium  of  a  wire 
recorder  and  a  direct  circuit,  Roy 
Hofheinz  has  been  supplying  his 
station,  KTHT  Houston,  with  one 
of  the  most  comprehensive  jobs  of 
coverage  of  the  United  Nations 
Conference  on  International  Or- 
ganization of  any  independent.  He 
purchased  the  direct  line  for  an 
hour  a  day,  Monday  through  Fri- 
day, from  KFRC  San  Francisco 
and  delivers  a  15-minute  show 
daily  over  it,  expanding  to  a  half- 
hour  if  the  news  warrants  it.  For 
the  rest  of  the  leased  time  he  car- 
ries on  station  operations,  dictat- 
ing letters,  office  memos,  messages 
to  clients,  promotion  blurbs. 

Hofheinz  went  to  the  Confer- 
ence prepared  with  a  $25,000  budg- 
et and  a  GE  model  51  wire  re- 
corder which  was  delivered  just  as 
he  boarded  the  train.  Knowing 
nothing    about   the   technique  of 


DIVE  MM  IS  A 
POOR  AUDIENCE 

Sentenced  to  jail,  Paganini, 
great  violinist,  played  to  his  jailer 
— a  poor  audience  for  such  talent. 

Be  sure  your  program  has  a 
worthy  audience  I  Use  : 

ulCBm 


John  Elmer 
President 


George  H.  Roeder 
Genero/  Moncger 
FREE  &  PETERS,  INC. 
ejtdusive  National  Hepfesentatives 


handling  the  instrument,  he  experi 
mented  on  his  fellow  travellers  and 
by  the  time  his  destination  was 
reached,  he  had  mastered  the  art 
Undeterred  by  State  Dept. 
frowns,  Hofheinz  has  recorded 
many  of  the  important  "press"  con 
ferences.  When  Press  Chief  Michael 
McDermott  tried  to  bar  him  from 
these  sessions,  the  Texan  protested 
that  he  was  doing  exactly  the  same 
thing  as  newspaper  reporters ;  they 
made  verbatim  notes,  he  recorded. 
He  carefully  shut  off  the  recorder 
when  off  the  record  or  background 
material  was  being  given.  The 
State  Dept.  also  tried  to  bar  him 
from  news  meetings  of  other  na- 
tionals. He,  however,  threw  proto- 
col for  a  loss  by  getting  permis 
sion  directly  from  the  delegations 
involved. 

Liked  by  Russians 

The  Russians  particularly,  em- 
braced Hofheinz  and  his  gadget 
All  three  of  Molotov's  history-mak- 
ing news  conferences  were  record- 
ed in  full  and  broadcast  over 
KTHT,  scooping  all  the  networks. 
Hofheinz  made  the  recordings  at 
the  personal  request  of  the  Foreign 
Minister  who  took  copies  home 
with  him. 

Other  KTHT  exclusives  were 
made  of  Deputy  Prime  Minister 
Francis  Forde  of  Australia,  Prime 
Minister  Soong  of  China,  Minister 
Peter  Frazer  of  Australia  and  An- 
thony Eden's  press  conference. 
Hofheinz  also  made  a  special  re- 
cording by  Prince  Faisal  of  Saudi 
Arabia  for  the  OWI. 

Hofheinz  broadcasts  from  MBS 
studios  in  the  Veterans  Memorial 
Building,  KTHT  being  a  Mutual 
affiliate.  A  Gates  amplifier,  brought 
from  Texas,  bridges  the  wire  re- 
corder to  the  special  line  via  KFRC 
master  control. 

KTHT  was  established  in  1944. 
Its  president  started  his  business 
career  as  a  lawyer  at  19,  became 
a  member  of  the  state  legislature 
at  21  and  judge  before  he  was  30. 


700  ON  YOUR  DIAL 


THE  NATION'S 


MERCHANDISE-ABLE| 
STATION  ! 
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They  came., 
they  saw.. they 
concurred! 


Outstanding  personalities  of  the  air- 
waves, are  The  Blackhawk  Valley 
Boys  and  Penny  West.  It  is  esti- 
mated that  three-quarters  of  a 
million  people.,  in  the  past  two 
years . .  have  seen  and  heard  them 
in  personal  appearances  through- 
out the  WOWO  area. 

For  more  than  six  years, 
these   virtuosi   of   the  banjo, 
accordion,  and  Spanish  guitar., 
abetted  by  Penny  West,  who  doubles 
in  song  and  bull-fiddle  strumming.,  have 
imparted  the  folksy  flavor  of  their  genius  to 
arious  WOWO  and  Blue  Network  offerings. 
Continuous  clamor  for  personal  appearances  resulted 
in  140  bookings  in  1944  alone! 

This  exceedingly  popular  team  is  heard  regularly  on  their  own 
and  the  WOWO  Farmhouse  programs.  If  you  would  take  the 
measiu-e  of  the  rich  Hoosier  market  in  the  WOWO  primary 
area,  you  can  do  no  better  than  to  enlist  the  aid  of  Indiana's 
favorite  entertainers. 

Have  NBC  Spot  Sales  produce  the  proof,  in  the  form  of  an 
audition-record  from  the  WOWO  "Cradle  of  Stars"  library. 


WESTIN6H0USE  RADIO  STATIONS  Inc 


KEX 


K  D  K  A 


WBZ  A 


K  Y  W 


WBZ 

REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES-EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 


WOWO 
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Petri  Continues  MBS 

PETRI  WINE  Co.,  San  Francisco, 
(wines),  has  signed  three-year 
contract  and  continues  weekly 
Sherlock  Holmes  on  Mutual  sta- 
tions with  live  repeat  on  Don  Lee 
Pacific  stations.  Effective  with 
new  fall  series  starting  Sept.  3, 
deal  was  negotiated  by  Young  & 
Rubicam,  agency  servicing  account. 


One  Station^ s  Opinion  of  BMB  Plan 


Bryant  Heater  Sponsor 

WJW  Cleveland  has  signed  the 
Bryant  Heater  Co.,  Cleveland,  as 
sponsor  of  14  Cleveland  Rams  Pro 
football  games,  opening  Sept.  2. 
Earl  Harper,  WJW  sports  director, 
will  handle  play-by-play  descrip- 


Wim   Executive  Says 
Present  Ballot  Is 
Oversimplified 

By  G.  F.  (Red)  BAUER 


WE  at  WINN  (I  speak  for  the 
executives  of  our  organization) 
will  probably  subscribe  to  BMB, 
eventually.  If  and  when  we  do, 
however,  it  will  be  for  two  reasons 
only: 

(1)  It  is  an  industry-wide  en- 
deavor and,  as  such,  deserves 
the  support  of  NAB  member- 
stations,  and 

(2)  BMB,     apparently,  is 
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thoroughly  approved  by  the 
AAAA  and  ANA  .  .  .  who  rep- 
resent a  big  percentage  of  our 
"customers". 

WINN  would  like  to  go  on  rec- 
ord that  we  now  feel,  and  will  con- 
tinue to  feel,  even  after  we  have 
subscribed  to  BMB,  that  BMB  is 
now  as  full  of  shortcomings  as  a 
Swiss  cheese  is  full  of  holes.  But, 
we  aren't  destructive  critics  ...  we 
don't  carp  just  for  the  sake  of 
hearing  our  own  raucous  voices. 
We  would  like  to  suggest  some  im- 
provements in  BMB  methodology, 
which  we  feel  would,  if  adopted, 
make  the  results  of  BMB's  first 
$1,000,000  splurge  mean  more  to 
the  time-buyers  (who  are  the  peo- 
ple who  will,  we  all  hope,  be  guid- 
ed in  their  station-selection,  in  a 
great  degree,  by  BMB  figures). 

To  get  down  to  brass  tacks,  we 
believe  that  the  BMB  Ballot  Form 
is  oversimplified,  to  the  point  where 
conclusions  drawn  from  the  ballots 
will  mean  far  too  little,  to  furnish 
an  accurate  measurement  of  any 
station's  primary,  secondary  or 
tertiary  coverage  .  .  .  but,  particu- 
larly, its  primary  coverage.  We  be- 
lieve the  lumping  of  all  replies. 

Baseball  on  KMBC 

HEEDING  great  local  demand, 
KMBC  Kansas  City  is  broadcast- 
ing play-by-play  accounts  of  high- 
light major  league  baseball  games 
throughout  the  1945  season.  Sev- 
eral commercial  shows  were  can- 
celed to  clear  the  period  from 
11:05  p.m.  on  nightly  for  re-crea- 
tions by  Sam  Molen,  station 
sportscaster.  Speeded  up  conden- 
sations are  being  used  for  increased 
listener  interest. 


Ford  Dealers  to  Maxon 

MAXON  Inc.,  New  York,  has  been 
appointed  agency  for  Ford  dealers 
in  N.  Y.,  Mass.,  Me.,  N.  Hamp., 
Vt.,  R.  I.,  Conn.,  and  the  western 
half  of  Pa.  Maxon  now  represents 
dealers  of  24  of  the  33  branch 
offices  into  which  the  Ford  sales 
organization  in  the  United  States 
is  divided. 


both  one  or  two  nights  (or  days)' 
a  week,  and  three  to  seven  nights 
(or  days)  a  week,  to  arrive  at  per 
centages  determining  a  station's 
primary,  secondary  or  tertiary- 
coverage,  is  not  only  a  mistake 
but  obviously  unfair  to  the  small 
station,  in  the  small  market. 

To  illustrate  .  .  .  Bowling  Green 
Warren  County,  Kentucky,  5£ 
airline  miles  from  Nashville 
will  certainly  show,  on  the  ballot 
returns,  that  fully  50%  of  the  bal 
lot  respondents  in  its  county  listei^ 
to  WLBJ,  Bowling  Green's  owrl 
station,  at  least  three  nights 
v/eek.  And  the  ballot  returns  would 
probably  show  an  equal  number  oi 
people  listening  to  WSM  Nash' 
ville,  one  or  two  nights  a  week  .  . 
yet,  on  the  basis  of  all  replies  h^- 
ing  lumped"  into  one  percentage 
figure,  both  WLBJ  and  WSM 
would  show  primary  coverage  oi 
Warren  County.  Does  that  give  the 
timebuyer  a  true  picture  of  WLBJ 
coverage  in  that  county,  as  against 
the  coverage  of  WSM?  Of  course, 
it  doesn't! 

Therefore,  we  suggest  a  Ballot 
Form  for  BMB,  that  breaks  down 
each  family's  weekly  listening 
habits  more  thoroughly  and,  con 
sequently,  in  its  results,  provides 
a  more  exact  measuring-stick  for 
the  timebuyer.  To  adopt  our  sug- 
gested changes,  it  would  not  be 
necessary  to  complicate,  or  enlarge, 
the  present  Ballot  Form.  Our  ur- 
gent recommendation  is  simpl\ 
this:  Do  away  with  the  column 
headed,  "Occasionally"  and 
"Never".  If  a  radio  set-owner  lis 
tens  to  any  one  station  "less  than 
one  night  a  week",  we  contend  he 
should  not  be  considered  even  f 
potential  listener  to  that  station 
insofar  as  having  any  influence  on 
a  timebuyer  is  concerned.  And  the 
column  headed,  "Never",  simpl> 
isn't  needed !  It  just  confuses  the 
issue.  If  a  radio-set  owner  nevei 
listens  to  a  station,  he  just  isn't 
going  to  list  it,  on  the  ballot  form. 

In  addition  to  dropping,  the  "Oc- 
casionally" and  "Never"  columns, 
we  also  recommend  that  the  other 
{Continued  on  page  68) 
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Philadelphia  Institution 


Philadelphians  call  visitors'  attention  to  the  WCAU  studios  on 
Chestnut  Street  in  much  the  same  way  they  point  to  the  Union 
League,  Independence  Hall,  the  Liberty  Bell  and  William  Penn's 
Statue  on  City  Hall  .  .  .  "There's  our  leading  Radio  Station." 

For  over  two  decades  WCAU  has  been  Philadelphia's  "habitu- 
ally-tuned-in station,"  Think  of  the  billions  and  billions  of  times 
Philadelphians  have  tuned  in  WCALT  for  their  entertainment. 


CBS  VFFTLIVTE 


50,000  WATTS 


PHILADELPHIA  S   LEADIIVG   RADIO  li\STITUTI01« 


(Continued  from  page  66) 
two  columns  be  changed.  Head  col- 
umn No.  1,  "4  or  More  Nights  a 


Week",  and  head  column  No.  2  "3 
Nights  a  Week",  then  you'll  have 
a  ballot  form  that  looks  like  this: 


1  List  Below,  etc. 

2.  Check  Below,  etc. 

Use  as  many,  etc. 

4  or  More 
Nights  a  Week 

3  Nights 
a  Week 

2  Nights 
a  Week 

1  Night 
a  Week 

Now,  as  to  how  to  determine  primary,  secondary  and  tertiary  coverage,  we 

recommend  the  following  percentage  method: 

Applying  to  Any  Station  Listed  by  Respondents 
The  Station  has  Primary  Coverage — If 
25<;c  or  more  of  respondents  state 

they  listen  to  the  station  4  or  More  Nights  a  Week 

40%  to  55%    ■•        •■  "   3  Nights  a  Week 

56%  to  70%    ••        "   2  Nights  a  Week 

71%  or  More  "  "   1  Night  a  Week 

rt  Has  Secondary  Coverage — If 

10%  to  24%  of  respondents  state  they 

listen  to  the  station  4  or  More  Nights  a  Week 

25%  to  40%      "  "  '•   3  Nights  a  Week 

41%  to  55%     ■■         "         "   2  Nights  a  Week 

56%  to  70%      ••  •"  "   1  Night  a  Week 

It  Has  Tertiary  Coverage — If 

1%  to    9%  of  respondents  state  they 

listen  to  the  station  4  or  More  Nights  a  Week 

10%  to  24%     •'         ■■         ••   3  Nights  a  Week 

25%  to  40%      ••  "  •'   2  Nights  a  Week 

41%  to  55%      •■  ■■  "   1  Night  a  Week 


In  further  explanation,  let's  con- 
sider Jefferson  County  (Louisville) 
Kentucky.  Let  us  assume  that 
200  raplies  are  received  from  this 
county;  under  our  suggested^ 
method,  undoubtedly  all  four  Louis- 
ville stations  (all  of  which  are 
basic  network  affiliates)  will  quali- 
fy, under  all  of  the  four  classifica- 
tions, for  primary  coverage,  for 
both  night  and  day;  but  it  is  un- 
likely that  either  WLW  or  WSM, 
for  example,  will  qualify  as  hav- 
ing even  tertiary  coverage  in  Jef- 
ferson County,  Kentucky.  However, 
under  BMB's  present  method  (it 
is  only  necessary  for  50%  of  the 
respondents  to  listen  one  night,  or 
day,  a  week)  WLW  and,  probably, 
WSM,  would  show  primary  cover- 
age in  Jefferson  County.  This  is,  of 
course,  cockeyed,  because  all  quali- 
tative surveys  show  neither  of 
these  two  stations  to  have  more 
than    an    infinitesimal  listening 
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Over  150  Johnnies  in  31  weeks  have  come  marching 
home  to  Worcester  to  jobs  of  their  own  choosing. 
"Johnny  Comes  Marching  Home"  created  by  WTAG, 
sponsored  by  Prudence  Clothes,  with  the  cooperation 
of  the  Veterans'  Service  Dept.,  the  American  Legion, 
Veterans'  of  Foreign  Wars  and  the  United  American 
Veterans,  broadcasts  the  qualifications  of  four  unnamed 
servicemen  each  week.  Industry  listens,  writes  or  phones 
WTAG  for  interviews  and  the  Veterans'  Service  Depart- 
ment does  the  rest. 

Worcester's  Mayor  William  A.  Bennett  guest 
starred  with  these  words.  "I  think  that  this  is  a  reoHy 
remarkable  achievement  because  of  the  unique  char- 
acter of  this  employment  service.  It  is  to  my  knowledge- 
the  only  service  in  the  country  that  places  veterans  in 
the  particular  type  of  work  they  want  ...  not  just 
any  work,  but  work  suited  to  their  training  and  inclina- 
tion. I  would  like  to  commend  WTAG,  Prudence  Clothes, 
the  veterans  agencies  and  the  employers  of  Worcester 
and  Worcester  County.  I  wish  them  continued  success 
in  this  important  work  which  reflects  credit  on  them 
and  on  our  community." 

Creative  force  makes  WTAG  a  BIG  STATION  in 
a  BIG  MARKET. 


PAUL   H-    RAYMER    CO.    National    Sales    Re  present  at  ives/^^^fjj^ 


WORCESTER 
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580  KC 

OWNED    AND    OPERATED    BY    THE   WORCESTER    TELEGRAM-GAZETTE  SOOQWattS 


Lever  Replaces 

LEVER  BROS.,  Cambridge,  re- 
placing Amos  'n'  Andy  with  The 
Dunning er  Show  on  NBC  Fri.,  10- 
10:30  p.m.  for  13  weeks  beginning 
June  18,  will  feature  besides  the 
mental  telepathist,  Mitchell  Ayres' 
orchestra,  Anita  Ellis,  singer,  and 
Bill  Slater,  m.c.  Radio  audience  will 
be  invited  to  submit  problems  to 
be  solved  by  Mr.  Dunninger,  while 
three  people,  including  a  service- 
man, will  serve  as  judges  and  have 
their  minds  read.  Studio  audience 
vdll  also  participate.  Package  was 
acquired  from  National  Concert  & 
Artists  Corp.  by  RuthrauflF  &  Ryan, 
Lever  agency  for  Rinso. 


audience  in  Louisville,  where  909c 
of  the  population  of  Jefferson 
County  is  concentrated. 

Now  we'll  pause  a  moment  to 
listen  to  the  horrified  outcries  of 
the  research  experts  (among  whom 
we  definitely  are  not  included). 
Most  of  the  outcries  will  sound, 
roughly,  like  this: 

"You  can't  DO  that!  You  can't 
mix  quantitative  and  qualitative 
measurements,  in  the  same  survey. 
It's  insane!  It  won't  work!  You're 
nuts !" 

Why  Won't  It  Work? 

Okay,  we're  nuts !  It  won't  work ! 
But  please  tell  us  why  it  won't 
work.  Seems  to  us  that  this  contem- 
plated first  BMB  survey  offers  an 
ideal  opportunity,  to  use  at  least  a 
small  amount  of  qualitative  "con- 
trol", to  make  purely  quantitative 
mass  figures  sharper,  more  accu- 
rate, more  to  the  point  and  more 
meaningful.  Especially,  when  the 
adoption  of  our  suggested  changes, 
in  the  Ballot  Form,  will  result  in 
very  little  complication  of  the 
whole  survey  method. 

Are  we  right  or  wrong?  Mr.  Re- 
search Expert,  what's  the  answer? 
Mr.  Station  Executive,  what  do  you 
think? 


Canadian  Production 

PRODUCTION  of  radar  and  opti- 
cal equipment  valued  at  $200,000,- 
000  at  the  Canadian  government'? 
war-born  Research  Enterprises 
Ltd.,  Toronto,  has  been  revealed 
at  Ottawa.  The  plant  was  started 
from  scratch  in  October  1940  to 
build  optical  glass  and  instru- 
ments as  range  finders,  then  went 
into  secret  radio  production,  mak- 
ing primarily  radar  equipment 
and  complete  sets.  The  first  radar 
equipment  from  Research  Enter- 
prises went  to  the  United  States 
Navy  two  months  before  Pearl 
Harbor.  Today  the  company  pro- 
duces some  20  major  types  of 
radar  for  all  types  of  applications, 
from  anti-aircraft  detection  finder 
containing  60,000  components  and 
mounted  on  several  large  trucks, 
to  a  small  airborne  unit  for  de- 
tecting submarines  and  land  tar- 
gets. Canada  has  been  interested 
in  radar  since  1938  when  a  Na- 
tional Research  Council  physicist 
went  to  England  from  Ottawa. 
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How  blq  Is  BicjVme  Shoy^manshf? 


BIG  ENOUGH,  we'd  say,  to  emphasize  the  difference 
between  a  juke  box  and  a  broadcasting  studio — 
and  between  transcribed  libraries! 

Compare  the  trios,  quartets,  organ  soloists  and  usual 
small  groups — so  abundant  in  ordinary  libraries— with 
associated's  elaborate,  exclusively  radio-grooved  units 
like  these: 

RAY  BLOCH  ORCHESTRA  AND  CHORUS  — 33  musicians,  14- 
voice  chorus,  3  top  soloists  .  ROY  SHIELD  AND  ORCHESTRA  — 
34  musicians  •  ALFRED  WALLENSTEIN  AND  CONCERT  ORCHES- 
TRA—33  musicians  .ASSOCIATED  GRAND  OPERA  COMPANY 
—  32-voice  chorus,  8  soloists,  60-piece  orchestra  under  Cesare 


Sodero  .  D'ARTEGA  AND  ORCHESTRA— 26 musicians  •  ANDRE 
KOSTELANETZ  —  40  musicians,  mixed  chorus  of  14  voices  • 
AL  GOODMAN  AND  ORCHESTRA— 33  musicians  •  ROMANTIC 
CYCLES — 16-voice  chorus,  9  principals,  18-piece  orchestra* 
EDWIN  FRANKO  GOLDMAN  BAND  — 50  musicians  *  FREDDIE 
RICH  AND  ORCHESTRA— 20  musicians,  mixed  vocal  group  of  7. 

We  could  keep  going,  for  there  are  plenty  more — with 
plenty  of  selections  by  each  one!   But  the  point  is  .  .  . 

For  big-time  showmanship  that  fills  time  profitably — 
for  most  hours  of  the  best  radio  music — it's  associated! 


Write 


for  the  ASSOCIATED  LIBRARY  booklet. 


4ssoeM  Phcir$m  Service 

25  West  45th  Street,  New  York  19,  N.  Y. 
MOST  Hours  of  the  Best  RADIO  Music  .  .  .  Represented  by  Loren  WatsoHjr  400  Madison  Ave,,  N.  Y,  C, 
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FORT  INDUSTRY 
COMPANY 


T'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT! 


Travers  Election  to  Mutual  Board 
Gives  Yankee  Network  Two  Members 


Mr.  Travers 


GREATER  influence  of  Yankee 
Network  in  the  affairs  of  Mutual  is 
presaged  with  the  election  of  Linus 
Travers,  executive  vice-president  of 
Yankee,  to  the  Mutual  board  at 
its  meeting  in  Chicago  last  Wed- 
nesday. This  gives  Yankee  its  sec- 
ond MBS  director, 
John  Shepard  3d, 
chairman,  having 
been  on  the  board 
for  a  number  of 
years. 

While  no  formal 
a  n  n  o  u  n  cement 
was  forthcoming 
from  the  Chicago 
sessions,  it  was 
understood  that 
plans  of  Edgar 
Kobak,  president,  for  expansion  and 
revision  of  MBS  operations,  with 
emphasis  on  programming,  were 
thoroughly  discussed  and  that  the 
new  president  was  complimented 
for  the  strides  made  and  those  im- 


Draft  Changes 

{Continued  from  page  20) 

review  such  cases  in  the  belief  that 
"substantial  numbers  of  these 
registrants  may  now  be  found 
qualified  for  military  service  either 
by  reason  of  the  need  of  the  armed 
forces  for  younger  men  or  because 
of  a  change  in  the  registrants' 
physical  condition." 

No  formal  instructions  were 
issued  regarding  the  26  through  29 
group  but  Gen.  Hershey  told  a  news 
conference  that  revised  regulations 
will  soon  be  invoked  which  will 
further  tighten  deferment  policies 
on  all  registrants  under  30.  It  ap- 
peared likely  that  the  same  rigid 
requirements  for  deferment  of  men 
under  26  will  be  applied  in  the  26 
through  29  group,  in  which  case 
broadcasters  may  lose  some  engi- 
neers and  other  key  men  who  have 
been  deferred  as  "necessary"  men. 

A  spot  check  of  Washington 
stations  revealed  that  few  men  will 
be  called  under  the  new  draft  poli- 
cies. One  station  with  17  of  its  58 
men  under  30  has  16  who  are  vet- 
erans or  4-F.  Another  with  10  out 
of  50  under  30  has  7  veterans  or 
4-F  and  one  qualified  for  limited 
service.  Another  has  only  two  out 
of  25  under  30,  both  of  whom  are 
4-Fs.  The  remaining  stations  have 
only  a  few  men  under  30. 

Until  new  procedures  are  put 
into  effect  governing  men  under  30, 
Form  42 A  Special  (Revised)  will 
remain  in  full  force.  Gen.  Hershey 
advised. 

Draft  calls  starting  July  1  will 
be  approximately  90,000  a  month, 
Gen.  Hershey  declared.  About  45% 
of  this  total  will  come  from  new 
18-year-olds,  about  33%  from  the 
18  through  25  group  and  about 
22%  from  the  26  through  29  group 
plus  men  over  30  not  in  useful 
activities, 


mediately  ahead.  Substantial  in- 
crease in  MBS  billings  was  particu- 
larly noteworthy,  with  further  de- 
velopments of  importance  indicated 
for  fall  presentation. 

The  meeting  was  the  first  held 
since  last  March,  when  Mr.  Kobak 
was  given  an  enlarged  budget  and 
a  free  hand  in  bolstering  program- 
ming operations.  At  that  time  a 
committee  was  named  to  work  with 
the  president  on  plans  toward  re- 
organization which  might  bring 
Mutual  into  the  "old  line"  network 
sphere,  rather  than  as  a  straight- 
out  cooperative  venture.  Benefits 
not  only  in  operation  but  in  reve- 
nue, it.  was  thought,  might  accrue 
from  such  a  transition.  This  com- 
mittee is  understood  to  comprise 
Messrs.  Kobak,  Shepard,  Chesser, 
Campbell,  WGN  Chicago;  Benedict 
Gimbel,  WIP  Philadelphia;  Theo 
dore  C.  Streibert,  WOR  New  York; 
Lewis  Allen  Weiss,  Don  Lee  Broad- 
casting System,  Hollywood;  Ted 
Campeau,  CKLW  Windsor-Detroit, 
and  H.  K.  Carpenter,  WHK  Cleve- 
land. 

Travers  New  Addition 

Mr.  Travers  is  an  addition  to  the 
MBS  board.  He  has  been  in  radio 
since  1927,  when  he  joined  WEAN 
Providence,  and  a  year  later  went 
to  WNAC  Boston,  key  of  Yankee, 
later  becoming  production  chief.  In 
1943  he  was  elected  vice-president 
in  charge  of  sales  and  production 
and  the  following  year  was  elected 
executive  vice-president. 

In  addition  to  those  named,  pres- 
ent at  the  Chicago  meeting  were 
Alfred  J.  McCosker,  WOR  New 
York,  chairman  of  the  board;  E. 
M.  Antrim,  WGN  Chicago;  Willet 
H.  Brown,  Don  Lee;  James  E.  Wal- 
len,  MBS  treasurer;  Robert  D. 
Swezey,  vice-president  and  general 
manager,  MBS;  Z.  C.  Barnes,  vice- 
president  in  charge  of  sales,  MBS; 
Ade  Hult,  Chicago  vice-president; 
Andrew  C.  Hamilton,  WGN  attor. 
ney;  Emanuel  Dannett,  MBS  New 
York  attorney,  and  W.  Theodore 
Pierson,  Washington  counsel  for 
Yankee  Network. 


TtrrcfoM  US  ift/e  repeaf-^* 
tuf  ifs  sH// hue  fU 
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'^Here's  how  Courtney  checks  up 


on  Courtney! 


"...via  a  PRESTO  recorder" 


"An  announcer  must  check  up  on  his  technique 
constantly,"  says  Alan  Courtney,  popular  announcer 
of  WOV's  1280  Club  program.  "My  own  way  of  doing 
this  is  to  make  frequent  recordings  of  my  voice  on  a 
portable  PRESTO  recorder.  Then,  by  listening  to  the 
records,  I  can  get  an  idea  of  how  I  sound  to  the  radio 
audience.  Naturally,  the  accuracy  of  the  recording  is  of 
the  utmost  importance.  I  find  a  PRESTO  recorder 


WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 


AND  DISCS 


ideal  for  the  work,  because,  even  in  amateur  hands,  it 
produces  cuttings  of  uniformly  high  fidelity  and  clarity." 

PRESTO  sound  recording  and  transcription  equip- 
ment is  used  by  major  broadcasting  companies,  in  in- 
dustry, in  schools  and  colleges,  and  by  the  Armed  Forces. 
Every  PRESTO  unit,  from  the  largest  to  the  smallest,, 
is  a  product  of  high  engineering  skill  and  uncompromis- 
ing manufacturing  standards.  Write  for  information. 

PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 


City  College  Conference  Success 


MISSISSIPPI 

AMONG 
THE  TOP  TEN 

Mississippi  is  among  the 
first  ten  states  in  the  Nation 
selected  in  a  recent  popular 
poll*  to  determine  the  choice 
of  citizens  of  a  place  to  live 
should  they  change  resi- 
dences. 

Mississippi's  abundant  nat- 
ural resources,  its  climate,  and 
its  people  combine  to  make  it 
a  "natural"  for  progress  to- 
day, and  even  greater  devel- 
opment in  the  postv/ar  period. 

Effectively  covering  this  fa- 
vorite state  and  its  growing 
market  with  your  sales  mes- 
sage means  using  WJDX — the 
DOMINANT  "voice  of  Miss's- 
sippi".  Remember,  WJDX  puts 
your  message  across. 

•  Gallup  Poll 


.nd  0|>«.t.d  by 

LAMAR 
LIFE  INSURANCE 
COMPANY 


THE  MARK 
OF  ACCURACY, 
,^     SPEED  AND 
|lNDEPENDENCE 

WORLD  WIDE^ 
I  NEWS  COVERAGE 

United  Press 
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chase  of  a  product  by  those  ex- 
posed to  the  advertising. 

Panel,  made  up  of  Herschel 
Deutsch,  radio  supervisor,  Grey 
Adv.  Agency;  C.  E.  Hooper,  presi- 
dent, C.  E.  Hooper  Inc.;  F.  J. 
Knittle,  manager,  advertising  and 
product  research,  Colgate-Pahn- 
olive-Peet  Co.;  Wilson  J.  Main, 
vice-president,  Ruthrauff  &  Ryan, 
and  A.  C.  Nielsen,  president,  A.  C. 
Nielsen  Co.,  engaged  in  a  discus- 
sion of  radio  research  techniques, 
agreeing  only  that  no  present  tech- 
nique provides  the  perfect  answer 
to  all  the  problems. 

Avery  Report 

Report  of  Lewis  H.  Avery,  NAB 
Director  of  Broadcast  Advertising, 
and  his  assistant,  Helen  Cornelius, 
on  the  progress  of  the  radio  cam- 
paign of  Joske's  of  Texas  [see 
separate  story  on  page  15]  slanted 
the  Wednesday  morning  session  on 
"Radio  Advertising  Opportunities 
and  Obstacles"  toward  retail  radio 
advertising,  with  most  of  the  ques- 
tions devoted  to  that  subject.  Dis- 
cussion panel  included  Llewellyn 
Harries,  sales  promotion  manager, 
National  Retail  Dry  Goods  Assn.; 
Joseph  D.  Bohan,  vice-president, 
Centaur  Co.  division,  Sterling 
Drug,  and  Bertram  Lebhar  Jr.,  di- 
rector of  sales,  WHN  New  York. 
Ordway  Tead,  chairman,  New  York 
Board  of  Higher  Education,  pre- 
sided and  Earl  Bunting,  president, 
O'Sullivan  Rubber  Co.,  served  as 
moderator. 

Ira  Hirschmann,  vice-president, 
Metropolitan  Television  Co.,  opened 
the  final  session  of  the  conference 
with  a  blast  at  the  broadcasting 
industry  which  he  charged  with 
"hitting  below  the  belt"  by  filling 
the  air  with  "low-grade  lowest-com- 
mon-denominator programs  on  the 
purely  emotional  level"  and  a  plea 
for  television  to  start  on  a  higher 
plane.  "Nobody  knows  whether  the 
public  would  prefer  higher  stand- 
ards in  radio  programs,"  he  de- 
clared, "because  they  have  never 
been  offered  them." 

The  price  of  video  receivers  will 
control  the  volume  of  their  sale, 
Lyndon  0.  Brown  of  Stewart, 
Brown  &  Associates  said  in  a  re- 
port on  a  survey  conducted  by  his 
firm  for  Sylvania  Electric  Prod- 
ucts. Reporting  that  interviews 
with  3,029  respondents  showed  4.'5 
per  cent  to  want  television  in  their 
postwar  radios,  he  said  that  when 
prices  were  mentioned  the  replies 
indicated  "that  about  15,000,000 
people  are  willing  to  pay  $75  more 
over  the  cost  of  a  standard  radio 
set  in  order  to  have  television  after 
the  war— that  6,000,000  would  be 
willing  to  pay  $125  more,  that  over 
2,000,0 ro,  $200  more  and  nearly 
1,000,000,  $300  more." 

Citing  expectations  of  a  Texas 
farm  boy  that  television  will  bring 
him  baseball  games  from  New 
York,  of  a  Kansas  housewife  that 
she  can  see  New  York  fashion 
shows,  of  a  man  in  New  York  who 


wants  the  trials  of  German  war 
criminals  televised  and  of  many 
people  who  expect  to  see  their  fav- 
orite radio  programs  and  the  latest 
movies  by  television,  Mr.  Brown 
warned  that  when  they  actually  see 
television  thev  may  be  disappointed 
and  less  willing  to  buy  sets  than 
his  figures  would  indicate. 

As  far  as  the  advertiser  is  con- 
cerned, "there  is  nothing  w^ong 
with  television  that  a  few  million 
receivers  wouldn't  cure,"  A.  Craig 
Smith,  vice-president,  Gillette  Safe- 
ty Razor  Co.,  declared.  "What  we 
want  is  more  receivers,  improved 
images,  rates  in  line  with  other 
media  and  better  programming," 
he  said. 

Mr.  Smith  expressed  alarm  at 
rising  talent  costs  of  radio  and  the 
hope  that  this  would  not  occur  in 
television.  He  cited  his  company's 
use  of  ball  players  to  deliver  com- 
mercials during  the  broadcasts  of 
the  world's  series  last  year  and  re- 
ported that  it  was  forced  to  pay 
the  St.  Louis  union  stand-by  fees 
for  each  such  announcement,  al- 
though if  the  players  had  not  been 
used  the  announcers  hired  to  broad- 
cast the  games  would  have  deliv- 
ered the  sales  messages  at  no  extra 
cost.  "This  sort  of  thing  can  kill 
television,"  he  declared. 

Mowrey  Speaks 

For  the  fights  telecasts  Gillette 
and  NBC  pay  the  20th  Century 
Sporting  Club  $75,000  a  year  for 
television  rights,  which  averages 
about  $15  a  receiver  if  all  sets  sold 
in  the  area  are  still  working,  he 
said.  Time  charges  are  $100  a 
broadcast,  which  he  said  must 
leave  NBC  taking  a  beating,  as  19 
NBC  employes  are  necessary  to 
put  them  on. 

Speaking  for  the  television 
broadcasters,  Paul  Mowrey,  direc- 
tor of  television  for  American 
Broadcasting  Co.,  said  that 
technically,  television  is  here  but 
program  -  wise  it  still  has  a 
long  way  to  go.  Reporting  on  his 
experiences  with  adapting  network 
programs,  which  are  known  to  be 
good  aural  entertainment,  to  tele- 


Quaker  Change 

QUAKER  OATS  Co.,  Chicago,  on 
June  18  begins  52  week  sponsor- 
ship of  the  second  quarter-hour  of 
a  Blue  half-hour  program,  Ladies 
Be  Seated,  heard  five  times  weekly 
3:30-4  p.m.  Products  will  be  Aunt 
Jemima  Pancake  Flour  and  Muf- 
fets  Cereal.  Johnny  Olsen  is  m.c. 
on  the  broadcast  originating  from 
New  York.  Quaker  is  dropping 
its  five-minute  newscast  Mon. 
thru  Fri.  10:25-10:30  a.m.  on  the 
Blue  but  continues  Terry  and  The 
Pirates  on  the  network-  Agency  is 
Sherman  K.  Ellis  Co.,  New  York, 


MBS  Adds  Pair 

ON  JUNE  15,  Mutual  adds  twc 
new  stations  to  the  network,  mak 
ing  a  total  of  266  affiliates.  WBBZ 
Ponca  City,  Okla.,  250  w,  1230  kc, 
owned  and  operated  by  Adelaide  L. 
Carrell,  and  KHMO  Hannibal,  Mo. 
250  w,  1340  kc,  operated  by  Wayne 
Cribb,  will  be  the  new  outlets. 


vision,  he  said  that  as  far  as  costg 
go,  apart  from  operating  and  musi 
costs,  the  video  version  of  Ladiei 
Be  Seated  costs  $40  less  than  the 
network  radio  program,  as  it  takes 
longer  to  put  on  a  visual  stunt  sc 
two  stunts  and  two  prizes  can  be 
eliminated  from  the  half-hour  pro- 
gram when  it  is  televised. 

Operating  costs  will  undoubtedly 
be  greater  for  television  than  for 
sound  broadcasting,  he  said,  but 
"to  the  advertiser  who  has  found 
it  profitable  to  utilize  radio  and 
display  advertising  under  two  sep 
arate  budgets,  television  looms  a 
a  bargain  package.  He  will  not  gel 
two  media  for  the  price  of  one 
but  he  will  get  two  for  a  good  deal 
less  than  the  cost  of  two.  And  wher 
operation  costs  are  trimmed  by  new 
technical  economies  television  maj 
easily  become  the  bargain  basemeni 
of  the  advertising  mart." 

Gerald  0.  Kaye,  advertising 
manager,  Bruno-New  York,  and 
Louis  Tannenbaum,  advertising 
manager,  R.  H.  Macy  &  Co.,  par 
ticipated  with  the  speakers  in  the 
panel  discussion,  which  was  mod 
erated  by  Dr.  Wallace  H.  Wulfeck 
vice-president,  Federal  Adv.  Agen 
cy.  Dr.  Love  presided. 
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Joske's  All-Day  Coverage 

{Continued  from 


■ 
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A  Balanced  Market 

The  fwo  well-known  products  shown  above 
are  manufactured  In  Rock  Island  and 
Moline  .  .  .  heating  equipment  by  Her 
man  Nelson  Corporation  ond  Bee-Vac 
Washers  by  Birtman  Electric  Company. 
The  range  and  scope  of  TrI-Cities'  150 
industrial  concerns  add  balance  and  rta- 
billty  to  the  market  .  .  .  important  for 
steady,  high  sales  results. 
So  count  on  WHBF's  SELLING  POWER  to 
put  your  product  across  in  this  big 
prosperous  market  of  200,000  popula- 
tion. 


ROCK  ISIANO-MOLINE,  ILL.  DAVENPORT,  lA. 
1270  KC    5000  WATTS 
BASIC  MUTUAL  NETWORK 
Affiliate:  Rock  Island  ARGUS 


Howard  H.  Wilson  Co.,  Nat'l  Representatives 


PHYSlCm 

and 

y^'fh  radfo  experience 
^re  available  for  live 

re  ated  to  health  or 
nutr,  ,on.  Our  experi- 

authority  talJcs.  inter- 
vews  and  dramatiza- 
*'°"?-p°'"pfete  script 
'  ^"d  talent  provided 
'  ^\  reasonable  cost 
^"'^^udlf'.on  or 
sample  recording  for 
P'aybacic  provided 
^'thout  obligation. 


of  Texas  women,  past,  present  and 
future. 

3.  Programs  that  will  have  appeal  and 
personality  for  young  married  Texans. 
as  well  as  programs  for  and  about  boys 
and  girls. 

4.  Programs  that  wUl  establish  Joske's 
of  Texas  as  a  source  of  "news''  about 
the  "newest". 

5.  Programs  that  will  help  to  sell 
Joske's  of  Texas  as  a  "fashion  store", 
as  well  as  a  "home  furnishings  store" 
and  a  store  for  all  the  people  of  Texas. 

Out  of  these  recommendations 
came  the  selection  of  11  specific 
programs  which  Joske's  now  has 
on  the  air.  The  store's  broadcast- 
ing day  begins  at  7:45-8  a.m.  on 
KTSA  with-  Beauty  Time,  a  Mon- 
day-through-Saturday program  for 
women  who  want  "beauty  before 
breakfast"  and  promotes  Joske's 
cosmetic  products  with  occasional 
fashion  tie-ins. 

Six  days  a  week  at  9-9:15  a.m. 
KONO  broadcasts  a  news  program 
aimed  at  women  who  want  news 
of  the  world  and  also  of  new  mer- 
chandise at  popular  prices,  fea- 
turing economy  merchandise  with 
a  new  angle  throughout  the  up- 
stairs store.  At  9:30-9:45  a.m., 
Monday  through  Friday,  on  WOAI, 
Joske's  broadcasts  Texas  Today, 
telling  Texas  women — town  wom- 
en, ranch  women,  domestic,  pro- 
fessional, social  and  business  wom- 
en— what  is  going  on  in  Texas,  in 
San  Antonio  and  in  Joske's  "to- 
day". Largely  institutional,  the 
program  features  any  important 
merchandise  or  merchandise  pro- 
motion likely  to  appeal  to  progres- 
sive women. 

To  reach  the  thousands  of  young 
Army  and  civilian  wives  in  and 
around  San  Antonio,  which  has 
five  air  training  centers  as  well  as 
Fort  Sam  Houston,  Joske's  broad- 
casts the  transcribed  serial,  Betty 
and  Boh,  on  KTSA,  Monday 
through  Friday,  9:45-10  a.m.  Com- 
mercials feature  popular-priced 
merchandise  for  infants,  children, 
mothers,  fathers  and  the  home. 
The  basement  store's  bargain-type 
merchandise  is  promoted  with  For 
Members  Only,  a  well-established 
popular  music  program  whose  name 
derives  from  members  of  the  sta- 
tion's "1400  Club"  who  can  re- 
quest music  to  be  played  or  sung 
on  the  program. 

Fashion  Store 

To  build  its  standing  as  a  "fash- 
ion" store,  Joske's  broadcasts  Liv- 
ing Fashions  on  KABC,  Monday 
through  Friday,  1:45-2  p.m.  Lunch- 
eon music  plus  talk  about  the 
town's  socialites,  the  kind  of  clothes 
they  wear  and  the  kind  of  homes 
they  live  in,  permits  ample  pro- 
motion of  Joske's  fashion,  acces- 
sory, decorating,  gift,  glass,  china 
and  linen  shops.  On  Wednesday 
the  program  is  broadcast  from  the 
exclusive  "Bright  Shawl"  fashion 
shows  at  the  store. 

At  6-6:15  p.m.  Monday  through 
Friday,  Joske's  sponsors  the  news- 
casts of  Fulton  Lewis  jr.  on  KMAC, 
featuring  men's  and  boys'  cloth- 
ing and  the  military  shops,  plus 
other  merchandise  of  interest  to 


15) 

men.  Special  merchandise  items 
from  all  parts  of  the  country  and 
abroad  are  featured  on  a  dinner 
music  program.  Aloha  from  the 
Islands  (transcribed),  six  days  a 
week  on  KONO  at  6:30-6:45  p.m. 
The  day  ends  with  a  five-minute 
newscast  on  WOAI,  11-11:05  p.m., 
featuring  merchandise  the  San  An- 
tonians  will  want  to  buy  the  follow- 
ing day  and  that  the  program's 
large  audience  in  Mexico  will  re- 
member until  their  next  visit  to 
the  city. 

Sunday  at  10-10:15  p.m.  WOAI's 
newscasts  are  sponsored  by  Joske's 
to  give  advance  news  of  merchan- 
dise for  the  coming  week,  featur- 
ing items  that  would  normally  be 
discussed  by  the  family  before  pur- 
chase. On  Saturday  mornings, 
KONO,  10-10:30  a.m..  Teen  Top 
Tunes  provides  popular  music  and 
news  of  teen-age  shops  and  serv- 
ices, plus  the  books,  games,  records, 
etc.,  boys  and  girls  of  that  age 
like.  A  boy  and  girl  act  as  m.c.'s 
on  the  show  and  when  the  store 
completes  its  Teena  Texas  Club 
Room,  this  program  will  be  fea- 
tured at  Saturday  morning  meet- 
ings of  the  Club. 

Many  Spots 

In  addition  to  these  programs 
Joske's  also  has  102  spot  announce- 
ments weekly  on  the  air,  Mr. 
Avery  said.  He  praised  the  coopera- 
tion of  the  store's  officials  in  the 
project,  stating  that  a  radio  di- 
rector and  two  copy  writers  are 
spending  full  time  on  the  broad- 
casts. Joske's  advertising  agency, 
Pitluk  Adv.  Co.,  also  has  been  most 
cooperative  and  has  contributed  a 
number  of  constructive  suggestions 
to  the  campaign,  he  said,  while  the 
five  San  Antonio  stations  also  have 
cooperated  fully  with  the  NAB,  the 
store  and  each  other  toward  the 
success  of  this  "radio  clinical  test". 

No  attempt  has  been  made  as  yet 
to  determine  the  sales  effectiveness 
of  the  campaign,  Mr.  Avery  stated, 
as  the  programs  have  been  on  only 
a  little  more  than  13  weeks  and 
this  time  has  been  devoted  to  mak- 
ing sure  the  programs  are  reach- 
ing the  desired  audiences.  The  cam- 
paign, although  possibly  not  all  of 
the  original  programs,  will  con- 
tinue for  a  full  52  weeks,  he  said, 
and  during  the  remaining  time 
there  will  be  many  tests  of  its  re- 
sults in  direct  selling  for  the  store. 

Joske's  has  set  up  a  special  radio 


Wildroot  Expands 

WILDROOT  Co.,  Buffalo,  has 
started  sponsorship  of  Something 
to  Talk  About  for  52  weeks  on  the 
full  Don  Lee  Network,  Mon.,  Wed. 
and  Fri.,  10:15-10:30  a.m.  for 
Wildroot  shampoo.  Wildroot  is  pro- 
moting the  product  via  radio  in 
scattered  areas  and  Wildroot 
Creme  Oil  formula  in  an  extensive 
national  spot  schedule  through 
BBDOs  New  York. 


FOUR  IDENTICAL  albums  of  his 
torical  recordings  are  presented  b; 
James  M.  LeGate  (1),  general  man 
ager  of  WIOD  Miami,  to  James  T 
Wilson,  superintendent  of  Dad 
County  schools,  for  use  of  histor 
classes  in  junior  and  senior  higl 
schools.  Discs  include  NBC  D-Da; 
coverage,  first  announcements 
death  of  the  late  President  Roose 
velt  and  V-E  Day  announcement 
of  President  Truman  and  Prim 
Minister  Churchill. 


budget  over  and  above  their  othe 
advertising,  Mr.  Avery  said,  wit] 
radio's  share  amounting  to  weBte 
over  20%  of  the  total  publicity  ap 
propriation  of  the  store.  Miss  Cor 
nelius  concluded  the  presentatio: 
by  reading  a  "Measuring  Stick  fo 
Retail  Radio  Advertising  Pro 
grams" : 

1.  Does  the  station  regvilarly  reach  th 
audience  desired? 

2.  Is  the  time  right  to  reach  the  audi 
ence  desired? 

3.  Are  the   preceding  and  followin 
programs  "good  company"? 

4.  Is  the  type  of  program  right  tfc, 
appeal  to  the  audience  reached? 

5.  Is  the  title  of  the  program  rlgh  la 
for  the  program? 

6.  Does  the  content  justify  the  title 

7.  Is  the   commercial   continuity  ' 
character  with  the  program? 

8.  Are  the  opening  and  closing  coin 
mercials   up   to  the  standard  of  thpj 
store? 

9.  Does  the  opening  commercial  estafc 
lish  the  name  and   character  of  th  g 
sponsor? 

10.  Does  the  closing  commercial  mak 
you  want  to  visit  the  store? 

11.  Does  the  commercial  continult 
sell  the  merchandise  or  service  offered 

12.  Is  the  merchandise  or  service 
for  the  program? 

13.  Is  the  copy  right  for  the  meij  ' 
chandise? 

14.  Is  the  program  supported  by  ade  ".' 
quate  promotion?  'J' 

15.  What  is  the  rating  of  the  prograr  <m 
compared   to   competitive  programs?  \ 

16.  If  the  program  has  been  on  th  M 
air  for  some  time,  what  is  the  tren 
of  the  rating  of  the  program? 

17.  Are  the  sales  people  in  the  stoifoj 
famUiar  with  the  program? 


doesn't  mean  big  stations  and  it 
doesn't  mean  little  stations.  But  it 
does  mean  hand-picked,  carefully  se- 
lected stations  that  want  spot  busi- 
ness and  are  willing  to  do  something 


means  friendly,  cooperative  stations 
interested  in  making  your  advertising 
dollars   pay  dividends. 


REPRESENTED  BY  RAMBEAul 


Special  Representati 


»=redencDamrau.M.D. 

/  247  PARK  AVENUE 
/        ^'ck^r.ham  2-3638 
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Cate  Smith  Heads 
dooper  Day  List 

lior  Second  Time  Has  Highest 
ponsor  Identification 

OR  THE  first  time  since  Novem- 
jr  Kate  Smith  Speaks  heads  the 
st  of  top  ten  programs  and  for 
le  second  consecutive  time  shows 
le  highest  sponsor  identification 
idex,  76.2,  according  to  the  May 

I  aytime  report  issued  by  C.  E. 
[ooper  Inc.,  New  York.  Right  to 
lapjriness  ranks  second  followed 
Bspectively  by  When  A  Girl  Mar- 
gies,    Pepper     Young's  Family, 

/ouvg   Widder  Brown,  Breakfast 

V  Hollywood,  Portia  Faces  Life, 
Toman  in  White,  Life  Can  Be 
\eautifid.  Ma  Perkins. 

'  Average  daytime  sets-in-use  fig- 
re  is  17.0,  highest  figure  for  the 
lonth  since  1940,  while  average 
aytime  available  audience  is  70.2, 
n  0.8  increase  over  last  report  and 
.4  more  than  last  May. 
Backstage  Wife  and  Grand  Cen- 

"ral  Station  tie  for  the  most  wom- 

9  In  listeners  per  listening  set  with 
.33.  Tom,  Mix  had  the  most  men 
isteners  with  0.48  and  Terry  and 

(fee  Pirates  the  most  children  lis- 

liSners  with  1.41. 

0  Five  top  ranking  programs  in 
^erms  of  listeners  per  listening  set 
)  .re  Superman,  Hop  Harrigan,  Tom 
lix.  Captain  Midnight,  Terry  and 
Ae  Pirates. 


McCarthy  Leads 

ARLEY  McCarthy  takes  the 
d  as  Canada's  favorite  evening 
ime  program,  with  a  rating  of  31.5, 
iccording  to  the  May  evening  na- 
ional    rating    report   of  Elliott- 
layes    Ltd.,   Toronto.    In  second 
)lace  is  Radio  Theater  with  a  rat- 
ng  of  31.4,  followed  by  Fibber 
McGee  &  Molly  with  a  rating  of 
i!0.7,  Bing  Crosby  Music  Hall,  Al- 
)um  of  Familiar  Music,  Bob  Hope, 
Aldrich  Family,  Waltztime,  John 
£   Jjidy    (Canadian  origination), 
Adventures  of  Thin  Man,  Reader's 
Digest,  Treasure  Trail  (Canadian 
rigination).  Fighting  Navy  (Ca- 
(  adian  origination).  Big  Town,  and 
^  'reen  Hornet  (Canadian  origina- 
:j  on).   The   five  leading  French- 
I  inguage  evening  time  programs 
)r  May  are  La  Course  au  Tresor, 
,th  a  rating  of  31.8,  Le  Raillie- 
ent  du  Rire  with  a  rating  of  31.5, 
eux  qu'on  Aime,  Nazaire  et  Bar- 
be  and  Metropole. 


ideo  Price  Drop  Seen 

JOSEPH  GERL,  president  of  the 
Sonora  Radio  &  Television  Corp., 

tKew  York,  predicted  an  almost 
immediate  postwar  drop  in  price  of 
table  model  television  receiver  sets 
to  as  low  as  $100.  Speaking  at  a 
dinner  meeting  of  900  New  York 
"aflio  dealers  in  the  Hotel  Pennsyl- 
.  vania  May  23,  Mr.  Gerl  said  table 
'  model  sets  can  be  expected  to  drop 
I'iiren  lower  than  the  $100  level 
►l^ithin  two  or  three  years  after 
'  tar's  end. 
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Award  Rates  20.6 

PRESIDENT  HARRY  S.  TRU- 
MAN's  four-network  address, 
broadcast  May  21  as  he  conferred 
the  Congressional  Medal  of  Honor 
on  T/Sgt.  J.  W.  Lindsey  attained 
a  rating  of  20.6,  representing  10,- 
376,000  adult  listeners,  according  to 
a  survey  made  for  CBS  by  C.  E. 
Hooper  Inc.  The  President's  Hoop- 
eratings  for  radio  speeches  since  he 
took  office  are  as  follows:  April  16, 
first  broadcast  as  President,  32; 
April  25,  United  Nations  Confer- 
ence, 41.2;  May  8,  V-E  Day  Proc- 
lamation, 64.1,  a  record  high  day- 
time radio  audience. 


NIP  AND  TUCK 

Toss-up  Between  NBC,  CBS 
 On  V-E  Day  Listening  

WHICH  NETWORK  had  the  larg- 
est listening  audience  on  V-E  Day 
became  a  moot  question  last  week. 

On  Wednesday  CBS  announced 
"overwhelming  margins  of  listener 
preference  over  all  other  networks", 
citing  listener  measurements  made 
by  C.  E.  Hooper  Inc.  May  7  and 
May  8 — "dates  of  the  premature 
surrender  news  and  V-E  Day" — in 
New  York,  Philadelphia,  Chicago 
and  San  Francisco.  On  May  7  these 
"margins  of  CBS  leadership"  show 
a  "range  of  from  22%  to  128% 
over  the  other  three  networks"  and 
on  May  8  a  "ranee  of  from  5%  to 
211%  over  competing  networks". 

On  Thursday  NBC  revealed  that 
a  similar  survey  made  May  8  (V-E 
Day)  by  the  Hooper  organization 
in  all  32  cities  used  for  the  na- 
tional Hooperatings  on  programs 
showed  NBC  leading  all  other  net- 
works in  13  of  the  20  daytime  half- 
hour  periods  and  in  7  of  the  9  eve- 
ning half-hour  periods.  The  com- 
bined day  and  evening  NBC  ratings 
averaged  21.9%  ahead  of  the  near- 
est competitor,  NBC  stated. 

On  Friday  it  was  learned  that 
the  regular  Hooper  32-city  evening 
ratings  survey,  made  May  7,  showed 
the  following  average  overall  net- 
work ratings  for  the  hours  from 
6  p.m.  to  10:30  p.m.: 

CBS  15.6,  NBC  10.4,  Mutual  6.6, 
Blue  4.9.  Hooper's  regular  survey 
did  not  cover  May  8,  but  the  Co- 
operative Analysis  of  Broadcasting 
conducted  its  regular  interviews 
with  listeners  the  evening  of  V-E 
day,  with  the  following  average 
overall  network  rating:  CBS  7.6, 
NBC  12.3,  Mutual  4.4,  Blue  3.2. 

These  figures  indicate  that  lis- 
tening on  both  May  7  and  May  8 
tended  to  follow  the  normal  Mon- 
day and  Tuesday  evening  patterns 
despite  the  cancellation  of  many  of 
the  regular  network  shows  for  spe- 
cial broadcasts. 


Other  Fellow's 
Viewpoint 


Newspaper  Week 

EDITOR,  Broadcasting: 

Just  to  keep  the  records  straight, 
we  want  to  call  your  attention  to 
the  fact  that  National  Newspaper 
Week  was  not  launched  as  a  Ki- 
wanis  venture,  as  stated  in  your 
May  21  editorial,  "Home  Town 
Recognition".  Newspaper  Week 
was  originated  by  William  N. 
Hardy,  manager  of  the  Pennsylva- 
nia Newspaper  Publishers  Assn., 
in  1932  and  was  launched  on  a  na- 
tional basis  in  1940,  after  several 
states  had  taken  on  the  Pennsylva- 
nia plan.  Mr.  Hardy  was  national 
chairman  of  the  National  News- 
paper Week  Committee  of  News- 
paper Assn.  Managers  Inc.  in  1940 
and  1941,  and  it  was  during  his 
chairmanship  that  local  Kiwanis 
Clubs  first  gave  recognition  to 
Newspaper  Week. 

THEODORE  A.  SERRILL, 

Associate  Manager, 

Penna.  Newspaper  Publishers 
Assn., 

Harrisburg. 


SELECTIONS  from  the  intermission 
talks  by  Richard  L.  Evans  on  the  "Salt 
Lake  City  Tabernacle  Choir  Broadcasts" 
on  CBS  for  three  years,  have  been  com- 
piled into  book  form  by  Harper  &  Bros., 
New  York,  for  release  June  13  r$1.50]. 
Title  will  be  ".  .  .  And  the  Spoken 
Word",  similar  to  the  title  of  feature 
Itself,  produced,  broadcast  and  written 
by  Mr.  Evans  for  nearly  16  years. 


WOKO  GETS  STAY, 
ASKS  COURT  ACTION 

WOKO  Albany,  N.  Y.,  ordered  de- 
leted by  the  FCC  at  3  a.m.  May  31, 
was  given  a  reprieve  last  week  to 
Aug.  31,  after  Dempsey  &  Koplo- 
vitz,  counsel  for  the  station,  filed 
notice  of  appeal  in  the  U.  S.  Dis- 
trict Court  of  Appeals,  Washing- 
ton, from  the  Commission's  deci- 
sion to  terminate  the  license. 

In  an  order  made  public  Wed- 
nesday, the  Commission  said  ex- 
tensions beyond  Aug.  31  will  be 
granted  "from  time  to  time"  upon 
application  showing  that  WOKO  is 
"prosecuting  its  appeal  with  due 
diligence". 

In  the  notice  of  appeal  Dempsey 
&  Koplovitz  cited  16  reasons  why 
the  FCC  should  be  reversed  and 
the  case  remanded.  The  Commis- 
sion found  that  Sam  Pickard,  one- 
time Federal  Radio  Commissioner 
and  former  CBS  vice-president, 
owned  a  24%  interest  in  WOKO 
Inc.,  licensee  corporation,  without 
disclosing  his  holdings  to  the  FRC 
or  FCC. 

Counsel  for  WOKO  contended  in 
its  appeal  the  Comission's  decision 
is  "an  unlawful  attempt  to  impose 
sanctions,  and  constitutes  an  abuse 
of  the  Commission's  licensing  pow- 
er" and  that  the  Commission's  con- 
clusion that  public  interest,  con- 
venience or  necessity  would  not  be 
served  by  renewal  "is  contrary  to 
law  and  in  law  is  arbitrary  and 
capricious". 

In  conjunction  vdth  the  WOKO 
special  authorization  extension,  the 
FCC  also  extended  on  a  temporary 
basis  to  July  1,  license  for  W2XWE, 
facsimile  station,  and  WMWA,  re- 
lay station,  both  operated  by 
WOKO  Inc. 


It  brings 
RESULTS! 

Just  as  a  new  hat  does  won- 
ders for  a  woman's  morale, 
a  radio  message  over  WLAW 
brings  the  right  sort  of  re- 
sults for  you.  WLAW  serves 
New  England's  3rd  Largest 
Concentrated  Radio  Audience. 

WLAW 

LAWRENCE,  MASS. 
Serving  Industrial  New  England 
5000  WATTS   680  Kc. 


WLAW  MOVES  TO 
BLUE  NETWORK 

(American  Broadcasting  Co.) 
Effective  June  IS,  1945 
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FM  as  Major  Radio  Service 

(Continued  from  page  17) 


and  tropospheric  transmissions." 

In  its  report  the  FCC  said  that 
before  a  decision  can  be  reached  as 
to  FM's  proper  place  in  the  spec- 
trum, "careful  consideration  and 
proper  evaluation"  must  be  given  to 
"all  factors  involved".  These  in- 
clude: (1)  Sporadic  E,  (2)  F2  lay- 
er, (3)  tropospheric  effects,  (4) 
ground  wave  coverage,  (5)  shad- 
ows, (6)  multipath  transmission, 
(7)  bursts,  and  (8)  economic  and 
equipment  considerations. 

Subcommittee  Members 

On  the  subcommittee  which  will 
evaluate  the  propagation  studies, 
besides  Dr.  Wheeler,  are:  Maj.  E. 
H.  Armstrong,  FM  inventor;  Philip 
Laeser,  WTMJ  Milwaukee;  Paul 
A.  DeMars,  consulting  engineer; 
A.  Earle  Cullum  Jr.,  Radio  Re- 
search Labs.,  Harvard  U.;  Dr.  H. 
H.  Beverage,  RCA;  D.  B.  Smith, 
Philco;  Dr.  Newburn  Smith,  Na- 
tional Bueau  of  Standards;  George 
C.  Davis,  consulting  engineer,  and 
these  FCC  engineers:  Edward  Al- 
len, Technical  Information  Divi- 
sion; George  E.  Sterling,  chief. 
Radio  Intelligence  Division;  George 
S.  Turner,  chief.  Field  Division; 
Virgil  Simpson,  assistant  to  chief 
engineer;  Curtis  Plummer,  assist- 
ant chief.  Nonstandard  Broadcast 
Applications  Section. 

While  the  FCC  ponders  alloca- 
tion of  FM,  committees  named  last 
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Wednesday  at  a  meeting  of  the 
Preparatory  Telecommunications 
Conference  at  the  State  Dept.,  are 
working  on  proposals  to  be  sub- 
mitted at  the  Third  Inter-Ameri- 
can Telecommunications  Confer- 
ence in  Rio  de  Janeiro  beginning 
Sept.  3. 

Meanwhile  the  United  Nations 
Standards  Coordinating  Commit- 
tee, with  offices  in  New  York  and 
London,  announced  last  week  that 
an  agreement  had  been  set  up  be- 
tween the  American  Standards 
Assn.,  British  Standards  Institu- 
tion and  Australian  Standards 
Assn.,  looking  toward  ultimate  es- 
tablishment of  standards  in  connec- 
tion with  international  radio  in- 
terference. 


Addition  of  540 

{Continued  from  page  17) 

ous  problems  of  interference  with 
auto  alarms  on  the  international 
distress  frequency,  500  kc." 

So  far  as  the  540  kc  channel  is 
concerned,  "use  of  this  frequency 
would  likewise  involve  problems  of 
interference  to  the  international 
distress  frequency,"  said  the  FCC 
report.  "However,  with  respect  to 
540  kc,  it  is  believed  that  the  in- 
terference problems  can  be  solved 
by  assigning  540  kc  for  use  at  ap- 
propriate geographical  locations 
and  by  limiting  the  intensity  of  the 
signals  in  coastal  areas."  This  led 
to  the  speculation  that  the  Com- 
mission may  be  thinking  in  terms 
of  making  it  a  local  channel. 

KMBC  Kansas  City  has  on  file 
with  the  FCC  an  application  to 
operate  as  a  50-kw  clear  channel 
station  on  540  kc,  if  and  when  that 
channel  is  made  available  to  com- 
mercial broadcasting. 

Other  factors  considered  by  the 
FCC  in  ignoring  the  520  and  530 
channels  for  standard  broadcast  in- 
cluded the  fact  that  few  standard 
sets  now  in  existence  can  be  tuned 
to  those  frequencies,  whereas  ap- 
proximately 54%  of  the  present 
sets  are  capable  of  tuning  to  the 
540  channel.  It  was  not.  thought 
likely,  however,  that  the  540  chan- 
nel would  be  available  for  standard 
broadcasting  for  some  time  after 
the  Japanese  war  ends. 

Relay  broadcasting,  studio-trans- 
mitter links  and  satellite  control — 
all  subjects  of  lengthy  testimony 
during  the  hearings,  were  given 
four  bands.  Definite  allocations 
were  not  determined,  but  in  the 
light  of  testimony  indicating  a 
continued  need  for  relay  pickup 
f  i-equencies,  "it  is  proposed  to 
make  provision  for  the  service,  on 
a  shared  basis,"  said  the  FCC,  in 
these  bands:  1605-1800,  2100-2250, 
2250-2300,  2700-2850  kc. 

An  inkling  that  the  Government 
plans  to  continue  programming  in- 
ternational    shortwave  stations, 


'Open  Door' 

ASSERTING  it  is  "econom- 
ically unwise"  to  concentrate 
control  of  broadcast  facilities 
"in  the  hands  of  a  select  few", 
the  FCC,  in  its  final  report  on 
allocations  above  25  mc,  said 
"it  is  economically  and  so- 
cially essential  to  keep  the 
door  open  to  the  fullest  ex- 
tent possible  for  newcomers" 
in  radio.  "The  Commission 
.  .  .  has  frequently  empha- 
sized the  statutory  mandate 
that  broadcasting  shall  be 
conducted  on  a  competitive 
basis,  and  has  sought  to 
maintain  a  fair  and  even- 
handed  treatment  of  compet- 
itors," said  the  report. 


probably  under  the  aegis  of  the 
State  Dept.,  even  after  the  war, 
was  contained  in  both  the  FCC  re- 
port and  recommendations  of  the 
Interdepartment  Radio  Advisory 
Committee. 

A  total  of  120  channels  are  pro- 
posed for  direct  international 
broadcasting,  although  IRAC  has 
consistently  favored  use  of  point- 
to-point  relay  for  such  broadcasts 
to  conserve  frequencies  and  to  pro- 
vide better  signals.  The  FCC  re- 
ferred to  testimony  of  Elmer  Davis, 
director.  Office  of  War  Informa- 
tion, and  Assistant  Secretary  of 
State  Nelson  Rockefeller  (then 
Coordinator  of  Inter-American  Af- 
fairs) during  hearings  last  fall. 
Both  men  favored  continuation  of 
international  broadcasting. 

Peace  Needs 

"In  time  of  peace,"  said  the 
Commission  report,  "the  need  for 
such  direct  contact  with  listeners 
everywhere  will  be  different,  but 
no  less  essential.  The  United  States 
has  assumed  and  proposes  to  con- 
tinue a  role  in  world  affairs,  and 
international  broadcasting  is  one 
of  the  means  whereby  that  role 
may  be  made  known  and  under- 
stood everywhere.  The  furthering 
of  international  understanding  and 
amity  hereafter  will  require  inter- 
national broadcasting  as  urgently 
as  it  has  been  required  during  war- 
time." 

The  Commission  proposes  to  al- 
locate these  bands  for  international 
broadcasting:  6000-6200  kc,  9500- 
9700  kc,  11,700-11,900  kc,  15,100- 
15,300  kc,  17,700-17,900  kc,  21,500- 
21,700  kc.  A  band,  25,600-26,600  kc, 
heretofore  allocated  to  international 
broadcasting,  was  not  proposed  for 
reallocation  because  it  "appears  to 
be  useful  only  during  the  maximum 
of  the  11-year  sunspot  cycles". 

Simultaneous  transmission  of 
facsimile  with  international  broad- 
casting by  multiple  modulation  will 
not  be  permitted— at  least  for  the 
immediate  future. 

In  addition  to  the  emergency  as- 
signments, amateurs  would  be  giv- 
en the  following  bands  under  the 
proposed  allocations:  3500-4000  kc 
7000-7300  kc,  14,000-14,400  kc' 
21,000-21,500  kc. 


BBC  in  Pacific 

TWO  BBC  reporters,  Douglas 
Willis,  assigned  to  Gen.  MacAr- 
thur's  headquarters,  and  Stanley 
Maxted,  to  be  stationed  at  Adm. 
Nimitz's  headquarters,  are  en  route 
to  the  Pacific.  Mr.  Maxted  will  do 
Off  the  Record,  a  weekly  quarter- 
hour  on  Mutual,  to  be  recorded  in 
New  York  by  BBC  and  transmit- 
ted to  England.  Courtesy  arrange- 
ment whereby  BBC  has  used  the 
Blue's  San  Francisco-New  York 
lines  during  the  UNCIO,  is  ex- 
pected to  continue  for  special  BBC 
Pacific  pickups  for  rebroadcast  to 
England.  John  Salt,  BBC  North 
American  director,  and  Stephan 
Fry,  operations  manager,  have  gone 
to  London.  George  Barnes,  BBC 
director  of  talks,  is  in  New  York 
to  discuss  a  social  science  series 
about  America  in  English. 


WABD  Votes  for  lATSE 

NEGOTIATIONS  between  techni- 
cal employes  of  WABD-DuMont 
New  York  and  management  of  the 
television  station  will  be  opened 
shortly  by  the  International  AUi^' 
ance  of  Theatrical  and  Stage  Em- 
ployes, AFL,  with  which  WABD's 
technicians  last  week  voted  to  aflSl- 
iate.  Spokesman  for  the  interna- 
tional union  said  that  DuMont's 
local  will  be  given  a  separate  union 
charter  which  eventually  "will  take 
in  everything  in  New  York"  in  the 
technical  video  field.  Television 
technicians  at  WCBW  New  York, 
operated  by  CBS,  are  affiliated  with 
the  IBEW  (AFL).  At  NBC's 
WNBT  New  York,  all  technician! 
are  in  NABET  except  the  stage- 
hands who  are  with  the  lATSE. 


Bands  on  NBC 

DANCE  BANDS  will  be  heard  or 
NBC's  11:30  p.m.  broadcast's  or 
Monday,  Tuesday  and  Wednesdaj 
nights  during  the  summer,  in  i 
revision  of  the  network's  weel 
night  schedules  designed  to  bring  £ 
lighter  form  of  entertainment  t< 
listeners.  Thursday  night's  11:3( 
spot  eventually  will  have  a  danct 
band  also.  In  changing  its  pro- 
grams, NBC  cancels  Authors  Play- 
house, Monday,  June  4,  and  Wordi 
at  War,  Tuesday,  June  5.  | 
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«808"  VELOCITY  MICROPHONE 


TECHNICAL  DATA 

MODEL  808 

IMPEDANCE:  40,000  Ohms  (for  opera- 
tion direct  to  grid  of  tube) 

FREQUENCY  RESPONSE:  40-10,000  Cps. 

OUTPUT  LEVEL:  63  db  below  one  volt 
per  bar. 

CORD:  25  feet  long.  Rubber  covered, 
low  capacity  cable  with  locking  type 
connector. 

DIMENSIONS:  174  inches  square  by  4 '/z 
inches  high. 

FINISH:  Satin  Chrome. 

STAND  COUPLING:  %  inch-27  thread. 

SHIPPING  WEIGHT:  2  pounds. 

Available  in  only  one  high  impedance 
model. 


Another  Universal  first.  Leagues  ahead  in  modem  design,  this  pre-war 
model.  Velocity  Microphone,  wins  acceptance  as  the  latest  in  modem 
styling.  The  sensitive  element  .  .  .  consists  of  a  thin  5  millimeter 
ribbon,  powered  with  four  mgged  magnets  for  added  field  strength  and 
dependability. 

The  Bi-Directional  response  of  the  "808"  Velocity  Microphone  makes  it 
especially  suited  for  stage  presentations,  orchestras,  recording  and  indoor 
public  address  systems.  Absence  of  sound  pickup  at  the  sides  of  the  "808" 
Microphone  reduces  "feed-back"  problems  of  most  installations.  Its 
slender  design  provides  a  striking  and  novel  appearance  without  covering 
the  performing  artists'  faces. 

Universal  "808"  Velocity  Microphones  will  soon  be  on  the  shelves  of  your 
local  Radio  Parts  Jobber.  Ask  him  to  reserve  one  for  you. 


UNIVERSAL  MICROPHONE  COMPANY 

INGLEWOOD,  CALIFORNIA 

REPRESENTATIVES:  New  York,  Chicago,  Kansas  City,  Cleveland, 
Boston,  Tampa,  Houston,  Philadelphia,  Detroit,  Seattle,  St.  Paul, 
Salt  Lake,  Los  Angeles,  San  Francisco,  and  Asheville. 


F  M  B  I  Reelects 
Present  Officers 

Reaffirms  Its  Position  on  FM 
Location  in  Spectrum 

REELECTING  its  present  officers 
for  another  year,  the  FM  Broad- 
casters Inc.  Board  of  Directors, 
meeting  last  week  in  Chicago,  dis- 
cussed increasing 
the  Board  from 
9  to  15  members, 
reaffirmed  its  po- 
sition that  FM 
should  be  allocat- 
ed at  approxi- 
mately its  present 
location  in  the 
s  p  e  c  t  rum,  and 
elected  four  new 
organizations  to 
membership.  The 
Board  will  meet  in  New  York  June 
19  to  consider  by-laws  changes. 

Walter  J.  Damm,  vice-president 
and  general  manager  of  radio  in- 
terests of  the  Journal  Co.,  Milwau- 
kee (WTMJ  WMFM)  will  continue 
as  F]\IBI  president  during  1945 
following-  Board  action.  Other  offi- 
cers renamed  are:  T.  C.  Streibert, 
general  manager,  WOR  New  York 
and  Mutual  Board  member,  vice- 
president;  Lewis  W.  Herzog, 
WTMJ,  secretary-treasurer;  Myles 
L.  Loucks,  managing  director. 
Resignation  of  Franklin  M.  Doo- 


Mr.  Damm 


Hon.  Murray  Carpenter 
Compton  Adv.  Inc. 
New  York.  N.  Y. 
Dear  Murray: 

If  yoH  ever  net  down  Charleston  way, 
stop  in  at  the  Turtle  Shell  .  .  .  vou'U 
see  somethinp 


is  it  ?  The 
WCHS  Audi- 
torium.  right 
in  the  heart 
of  town.  Yes- 
sir!  We  not 
together  with 
ihe  local  Jr. 
Chamber  o  f 
Commerce  and 
set  up  the 
gosh  dariidest 
youth  center 
you  ever  did 
see!  The 
wens  audi- 

plenty  big. 
you  know,  so 
we  have  room 
for  a  snack 
and  soft  ^'"'i^ 

floor  complete 
with  juke  box, 
ping  pong 
tables,  shuf- 
fieboard,  pool 
tables,  badmin- 
ton, a  slick 
lounge  where 
the  kids  can 
just  sit  and 
••shoot  the 
breeze".  The 
high  school 
gang  runs  the  Turtle  Shell  itself  .  .  . 
with  proper  /ntpervision,  of  course.  XovJ. 
if  we  can  juat  keep  the  WCHS  gang 
from  spending  their  lunch  hours  play- 
ing pool  and  badminton  down  there  in 
the  auditorium,  we'll  really  have  some, 
thing.  All  kidding  aside,  Murray,  it  does 
your  heart  good  juet  to  watch  those  kids 
having  a  heck  of  a  time  in  decent  sur- 
roundings. We're  just  glad  we  could  help! 


Algy 


WCHS 

Charleston,    W.  Va. 


Applications  for 
Facilities  Allowed 

THE  FCC'S  freeze  on  new  broad- 
cast station  construction  does  not 
preclude  consideration  of  applica- 
tions for  the  facilities  of  existing 
stations  and  applicants  are  not  re- 
quired to  specify  availability  of 
equipment  which  would  be  used, 
according  to  an  FCC  interpretation 
announced  last  Friday. 

In  a  letter  to  Andrew  G.  Haley, 
Washington  attorney  who  had  writ- 
ten on  behalf  of  an  undisclosed 
prospective  applicant  for  the  facili- 
ties of  WOKO  Albany,  which  now 
is  in  litigation  under  deletion  pro- 
ceedings, the  Commission  succinct- 
ly set  forth  the  new  policy.  The 
statement  of  policy  issued  on  Jan. 
16,  1945  (freeze  order)  restricting 
the  construction  of  new  standard 
broadcast  facilities  "does  not  pre- 
clude the  consideration  on  the 
merits  of  an  application  for  a  fre- 
quency made  available  by  the  re- 
fusal of  the  Commission  to  renew 
the  license  of  an  existing  station," 
said  the  Commission.  "Such  an  ap- 
plication will  not  be  placed  in  the 
pending  file  but  will  be  given  cur- 
little,  WDRC-FM  Hartford,  Conn., 
because  of  ill  health,  was  accepted 
and  Cecil  D.  Mastin,  WNBF-FM 
Binghamton,  N.  Y.,  was  elected  to 
fill  the  remaining  two  years  of  Mr. 
Doolittle's  term. 

New  FMBI  members  are:  Ray- 
theon Mfg.  Co.,  New  York;  Fidelity 
Broadcasting  Co.,  Boston;  Josh  L. 
Home,  Rocky  Mount,  N.  C;  Tri- 
City  Broadcasting  Co.  (WOC), 
Davenport,  la.  With  reference  to 
FM  allocations  the  Board  issued 
this  statement: 

After  reviewing  Its  previous  consid- 
eration of  the  Issues  involving  the  posi- 
tion for  FM  In  the  radio  spectrum  In 
the  light  of  the  announcement  by  the 
FCC,  the  Board  reiterated  the  position 
previously  taken  at  the  public  hearings 
and  arguments  In  Docket  6651  and  re- 
affirmed its  endorsement  of  the  recom- 
mendations and  proposals  presented  by 
Panel  5  (FM  broadcasting)  of  the  RTPB. 

Board  members  attending  Thurs- 
day's meeting  were:  Messrs.  Damm, 
and  Streibert;  Dr.  Ray  H.  Manson, 
Stromberg-Carlson  Co.;  Lee  B. 
Wailes,  Westinghouse  Radio  Sta- 
tions; John  Shepard  3d,  Yankee 
Network;  Arthur  B.  Church, 
KMBC-FM  Kansas  City.  Also  pres- 
ent were:  C.  M.  Jansky  Jr.,  engi- 
neering counsel;  W.  R.  David,  Gen- 
eral Electric  Co.;  J.  E.  Brown, 
Zenith  Radio  Corp.;  Mr.  Herzog; 
Philip  G.  Loucks,  general  counsel, 
and  Myles  Loucks. 


Existing  Stations 
Under  FCC  Freeze 

rent  consideration  on  all  aspects  of 
the  proposal.  You  are  also  advised 
that  in  such  a  case  the  policy  on 
new  construction  does  not  require 
specification  as  to  availability  of 
equipment." 

In  a  second  letter  to  the  Mission- 
ary Society  of  St.  Paul  the  Apostle, 
New  York,  which  had  applied  for 
the  facilities  of  WNEW  New  York 
(1130  kc  with  10  kw  unlimited 
time),  the  FCC  returned  the  ap- 
plication as  incomplete  because  cer- 
tain specified  data,  both  engineer- 
ing and  economic,  had  not  been  sup- 
plied. These  omissions,  particularly 
engineering,  the  Commission  said, 
are  of  "material  consequence"  and 
therefore  the  application  could  not 
be  accepted  for  filing  at  this  time. 

The  Society  was  formerly  the  li- 
censee of  WLWL  New  York,  which 
was  sold  to  Arde  Bulova  for  ap- 
proximately $275,000,  the  facilities 
of  which  were  used  in  establishing 
WNEW  [Broadcasting,  April  16]. 


Prospective  applicant  for  WOKO 
facilities  is  newly  formed  Ft. 
Orange  Broadcasting  Co.  Inc., 
made  up  of  Albany  citizens.  Officers 
are  Edward  J.  Riley,  president 
(200  shares  each  of  preferred  and 
common) ;  Edward  Brainbridge, 
vice-president  (125  shares  of  each 
class) ;  Henry  Albright,  treasurer 
(50  shares  each;)  Samuel  E.  Aro- 
nowitz,  secretary  and  counsel  (300 
shares  each)  ;  H.  M.  Sager  (125 
shares  each) ;  Floyd  H.  Graves 
(150  shares  each),  and  Witford  C. 
Gillies  (150  shares  each). 


CHARLES  H.  SINGER  has  returned  to 
WOR  New  York  as  assistant  chief  engi- 
neer, after  three  years  with  Army  Signal 
Corps  as  a  civilian.  He  was  assigned  to 
Institute  a  system  of  preventive  mainte- 
nance for  use  In  the  Army's  training 
manuals,  and  to  act  as  consulting  radio 
engineer  to  the  Chief  Signal  Officer. 
He  will  continue  in  the  latter  capacity 
for  short  periods  as  the  occasion  arises. 


ALLIED  RADIO  Corp..  Chicago,  is  mar- 
keting a  new  slide  rule  parallel- 
resistance  and  serles-capacltance  calcu- 
lator. The  calculator  was  developed  as 
a  fast  and  accurate  means  of  solving 
problems  Involving  parallel  resistance 
and  series  capacitance. 


CHAPPELL  TO  JOIN 
EDWARD  PETRY  CO. 

DR.  MATTHEW  N.  CHAPPELL, 
prominent  radio  research  special- 
ist, will  join  Edward  Petry  &  Co. 
on  J une  1  as  a  research  consultant. 

He  has  severed 
h  i  s  connection 
with  C.  E.  Hoop- 
er Inc.  with  whom 
he  was  long  as- 
sociated, but  is  re- 
taining his  con- 
sulting position 
with  Elliott- 
Haynes  Ltd.,  Ca- 
nadian research 
organization. 
Dr.  Chappell's 
work  with  Petry  will  be  two-fold, 
to  assist  stations  represented  by 
Petry  with  their  individual  research 
problems  and  to  conduct  research 
experiments  on  the  effectiveness  of 
radio,  with  emphasis  on  station 
rather  than  network  operations. 
Work  will  be  original  research  and 
will  not  duplicate  any  present  serv- 
ice. Alfred  Politz,  formerly  with 
Elmo  Roper,  will  assist  Dr.  Chap- 
pell  in  the  Petry  assignment,  utiliz- 
ing a  technique  he  has  developed  for 
obtaining  a  random  sample  in  per- 
sonal interviews. 


Dr.  Chappell 


\ 


Texas  State  Seekj 
Control  of  Outlets 

TRANSFERS  of  control  of  KPJ5 
Fort  Worth,  KNOW  Austin,  WACC|-i: 
Waco  and  KABC  San  Antonio,  U'^ 
Texas  State  Network  to  assure  ij 
more  efficient  management  of  thl^ 
stations    plus    more  economica 
operation   and   stronger  financia 
position,  are  requested  in  applica 
tions  filed  with  the  FCC  last  week 
Same   individuals   retain  genera 
interest  in  stations  through  net 
work  and  personal  holdings. 

Majority  interest  (99%)  i:^ 
KFJZ  is  purchased  from  Ruth  G 
Roosevelt  Eidson  for  $101,451.26 
Half  interest  in  WACO  an( 
KNOW,  held  by  S.  W.  Richardsoi 
and  Charles  F.  Roeser,  is  acquirec 
for  $34,000,  and  69.9%  interest  ir 
KABC  for  $26,784.26  from  C,  F 
Roeser,  S.  W.  Richardson,  Mrs 
Eidson  and  Elliott  Roosevelt. 

Texas  State  is  composed  of: 
Gene  L.  Cagle,  president,  500  shares 
10%;  R.  K.  Hanger,  vice-presi- 
dent; Frances  Griffith,  secretary 
D.  C.  Hornburg,  treasurer;  S, 
Richardson,  18%;  Mrs.  Eidso; 
16%;  Mrs.  Eidson  and  Continenta 
National  Bank  of  Fort  Worth 
trustees  for  Ruth  Chandler,  Elliott 
Roosevelt  Jr.  and  David  Boyntor 
Roosevelt,  16%;  C.  F.  Roeser  13% 
Elliott  Roosevelt  5%;  George 
Thompson  5%  as  trustee  for  Emil> 
and  Ellen  Roeser,  who  each  hold 
31/2  %  ;  Gerald  T.  Stanley  3% ;  A.  R. 
Dillard  and  Emmett  McMahon  1% 

Remaining  two  shares  in  KFJZ 
is  to  be  divided  between  Mr.  Cagle 
and  Mr.  Hanger.  Charles  E.  Mars! 
and  E.  S.  Fentress  each  will  hold 
250  shares  (25%)  of  WACO  and 
KNOW  and  Mr.  Cagle  and  R.  E, 
Willson  will  hold  1  share  and  30( 
shares     respectively    in  KABC. 

KSWO  Lawton,  Okla.,  has  filed 
for  assignment  of  license  iron 
Byrne  Ross,  who  wishes  to  entei 
another  business,  and  R.  H,  Drewry 
to  a  new  partnership  of  local  busi 
nessmen  for  $35,000. 

Formal  application  also  was  filed 
for  voluntary  assignment  of  li 
censes  of  WBT  Charlotte  and  re- 
lays WCBE  WEHI  from  CBS  to 
Southeastern  Broadcasting  Co 
[Broadcasting,  May  7]. 
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Major  F.  J.  Kelley,  U.  S.  Army 
Air  Forces,  former  Transmitter 
Engineer.  Now  in  charge  of  Air- 
craft Radio  Field  Laboratory,  Boca 
Raton,  Florida. 

Major  Jim  Hill  Speck,  U.  S 
Army  Air  Forces,  former  Control 
Engineer.  Now  Communications 
Officer,  15th  AAF  Liberator  Bomb- 
er Group  in  Italy.  Recipient  of  the 
Bronze  Star  for  meritorious  service 
in  establishing  electrical  power 
facilities  for  his  group  in  Italy. 

Captain  W.  H.  Thompson,  U.  S. 
Army  Air  Forces,  former  Senior 
Announcer.  Now  with  Air  Forces 
Military  Intelligence  in  England. 

Major  Jamie  L.  Wicker.  U.  S. 
Army  Air  Forces,  former  Control 
Engineer.  Now  with  Army  Airways 
Communications  Service  in  China. 
Two  years  in  the  South  Pacific 
Area. 


E  SALUTE  our  Staff  members  of  WFAA,  and  asso- 
ciated station  KGKO,  now  serving  in  our  armed  forces. 
We're  proud  of  this  honor  roll  of  those  who  have  joined 
arms  with  the  fighting  strength  of  our  Allies  in  un- 
flagging effort  to  shorten  the  war  and  speed  the  peace. 
We  at  home  have  an  equal  responsibility !  We  must  con- 
tinue to  back  them  to  the  limit  in  every  phase  of  the  war 
effort  on  the  home  front.  And  when  they  return  it  shall 
be  our  responsibility  and  honor  to  make  sure  they  find 
the  kind  of  post-war  scene  they  want — and  expect — 
to  find. 


WFAA 


7^ 


Martin  Campbell,  General  tAanager  Ralph  Nimmons  and  Ray  Collins,  Asst.  Mgrs. 
NBC  and  TEXAS  QUALITY  NETWORK  AFFILIATES 
820  KC  . . .  50.000  WATTS  A  NATIONALLY  CLEARED  CHANNEL  STATION 

Owned  and  Operated  by  The  Dallas  Morning  News 
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KSEI 

POCATELLO  IDAHO 


In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia,  to  tell 
the  time. 


Today  the   population  listens 
to  CHNS  for  the  time. 

NOTE:  They  Still  Fire  the  Gun 
Keeping    Up   the   Old  Traditions! 


Traditions,    However,  Di 
Much 


t  Get 

CHNS  DOES— Try  It. 


IBOa   Mm.  HrlKinU^  Sranion  1945 


WILLIAM  M.  BRANDON,  52,  vice- 
president  and  secretary  of  the  Cen- 
tral Broadcasting  Co.,  operating 
WHO  Des  Moines,  and  secretary  of 
Tri-City  Broadcasting  Co.,  licensee 
of  woe  Davenport,  died  May  18 
in  Davenport  of  a  heart  ailment. 
He  had  been  in  ill  health  for  sev- 
eral years  and  recently  had  suf- 
fered several  heart  attacks. 

Mr.  Brandon  was  born  in  Hamp- 
ton, la.,  Nov.  23,  1892,  and  had  been 
with  Central  Broadcasting  since 
1931.  He  also  had  served  as  comp- 
troller of  the  Palmer  School  of 
Chiropractic,  Davenport,  of  which 
B.  J.  Palmer  is  founder.  Mr.  Bran- 
don was  a  graduate  of  Cornell  Col- 
lege, Mount  Vernon,  and  of  Colum- 
bia U.  He  was  a  lieutenant  in 
World  War  I. 

A  banker  by  profession,  Mr. 
Brandon  was  with  the  National 
Bank  of  Commerce,  New  York,  and 
was  assistant  cashier  of  the  for- 
mer Iowa  National  Bank,  Des 
Moines,  from  1923  to  1928.  He  also 
had  been  with  the  First  National 
Bank  of  Davenport.  He  was  a  past 


7/0  ATc.-i OOOO  >H»C^'V«J 


Relax  in 
Cool  Comfort 


Itlaiifair 

Sa/nf  tou/s 


district  governor  of  Rotary  Inter- 
national. 

Surviving  are  his  wife,  a  daugh- 
ter, Betty,  16,  and  a  son,  Ed- 
ward, 13. 


TEXTRON  TO  DOUBLE 
BROADCASTING  TIME 

DOUBLING  its  current  radio 
time,  Textron  Inc.,  New  York  fab- 
ric manufacturer,  has  purchased 
the  Sat.  7-7:30  p.m.  period  on  CBS 
beginning  in  August  for  a  new 
program,  now  being  lined  up  by  J. 
Walter  Thompson  Co.,  New  York, 
agency  in  charge. 

Firm  discontinues  This  is  Helen 
Hayes  on  Mutual  Sun.  10:15-10:30 
p.m.  No  decision  has  been  reached 
as  to  whether  the  actress  will  con- 
tinue for  Textron  in  the  new  pe- 
riod, but  format  of  the  program 
will  be  definitely  changed  from  the 
present  dramatizations  of  nurses, 
aimed  at  I'ecruiting  for  the  mili- 
tary service  through  the  Red  Cross. 
Program  has  tied  in  with  Red  Cross 
recruiting  booths  established  in  de- 
partment stores,  which  have  in  turn 
given  promotion  to  program  and 
sponsor  through  posters  and  book- 
lets. It  is  expected  that  other  gov- 
ernment campaigns  will  be  promot- 
ed on  the  new  series. 


Al*  -  CONDITIONID 


Danica  Labs  Campaign 

MARIA  DANICA  Labs.  Corp., 
New  York,  will  use  radio,  newspa- 
pers, magazines  and  trade  papers 
in  a  national  campaign  slated  to 
start  in  about  six  weeks  for 
Featherfleck  make-up  products, 
Wild  Cat  Perfumes,  and  several 
new  bath  and  shaving  products  to 
be  introduced  next  month.  Firm  is 
in  the  process  of  selecting  an  ad- 
vertising agency,  and  has  appointed 
as  advertising  director,  Gertrude 
V.  Conlon,  formerly  in  advertising 
and  publicity  at  Prudential  Insur- 
ance Co.,  radio  advertisers,  and 
who  has  handled  radio  commenta- 
tors. 


L  &  M  Cancels  Series; 
P  &  G  Takes  CBS  Spot 

LIGGETT  &  MYERS  Tobacco  Co., 
(Chesterfield)  on  June  19  drops  its 
CBS  7:15-7:30  p.m.  program.  Music 
That  Satisfies,  Tues.,  Wed.,  Thurs. 
Liggett  &  Myers  on  CBS  for  more 
than  12  years,  and  its  agency, 
Newell-Emmett  Co.,  New  York, 
both  refused  to  give  any  reason 
for  dropping  the  program.  Com- 
pany continues  its  NBC  program. 
Chesterfield  Supper  Club,  7:7-15 
p.m.,  Monday  through  Friday. 

Procter  &  Gamble  Co.,  beginning 
Aug.  21,  will  take  over  7:15-7:30 
p.m.  period  on  CBS  Tuesday 
through  Friday  for  a  new  pro- 
gram, still  to  be  selected,  for  Oxy- 
dol,  granulated  soap.  With  Jack 
Kirkwood  on  for  Ivory  soan  Mon- 
day through  Friday  7-7:15  p.m., 
P&G  this  fall  will  have  the  entire 
half-hour  block  7-7:30  p.m.  except 
for  Monday  7:15-7:30  p.m.,  occu- 
pied by  Armour  &  Co.,  with  Hedda 
Hopper.  However  P&G  is  under- 
stood to  be  buying  this  quarter- 
hour  later  in  the  fall.  P&G  has  de- 
cided to  take  a  hiatus  for  the  Jack 
Kirkwood  show  July  2  through 
Aug.  13,  returning  Aug.  20,  and  a 
sustainer  probably  will  be  substi- 
tuted. Ivory  soap  is  handled  by 
Compton  Adv.,  New  York,  and 
Oxydol  by  Dancer-Fitzgerald-Sam- 
ple, Chicago. 


Corwin  Series 

SUMMER  SERIES  by  Norman 
Corwin  will  start  June  17  on  CBS 
in  the  Sunday  7-7:30  p.m.  period, 
to  run  13  weeks  while  the  General 
Foods  Kate  Smith  series  takes  a 
summer  lay-off.  Replacement  for 
the  second  half  of  the  Kate  Smith 
program  is  not  set  yet. 


227  STATIONS  WILL 
AIR  WENZEL  SPOTS 

H.  WENZEL  TENT  &  DUCK  CO., 
St.  Louis,  (Eagle  Brand  drinking 
water  bag)  begins  a  spot  campaign 
of  13  to  104  announcements  to  run 
June,  July  and  August,  placed  thru 
Simmonds  and  Simmonds,  Inc., 
Chicago,  on  the  following  227] 
stations :  I 

WSGN  WMSL  WSFA  WLAY  WHBbI 
KSUN  KWJB  KOY  KGLU  KTUC  KELD 
KLCN  KTHS  KLRA  KCMC  KUOA  KPMC 
KFRE  KVCV  KFBK  KFXM  KGB  KFRC 
KPEL  KIUP  KFXJ  KOKO  KGEK  WJAX 
WGBS  WFLA  WGAC  WMJM  WBLJ 
WMLT  WGGA  WKEU  WLAG  WRGA 
KIDO  KID  KTPI  KWAL  WMBO  WJBC 
WDWS  WGIL  WEBQ  WLDS  WCLS  WDZ 
WTRC  WGL  WIBC  WKMO  WLBC 
WKBV  WAOV  KROS  KDTH  KVPD 
KGLO  KBIZ  KFNF  KTBI  KICD  KVAK 
KGGF  KGNO  KTSW  KIUL  KVGB  KSAL 
WCMI  Vi^LBJ  WHLN  WHOP  WLAP 
WOMI  WPAD  KALB  KVOL  KMLB 
WAGM  WPMD  WHAI  WDBC  WFDP 
WKZO  WTCM  WMFG  KYSM  WDGY 
KWLM  WROX  WCBI WFOR  WQBC  KPBU 
KWOS  KWOC  KPEQ  KXOK  KDRO 
KTTS  KGIR  KPFA  KRBM  KGHL  KPBB 
KGEZ  KRJF  KGCX  KORN  KHAS  KGPW 
WJAG  KODY  KGKY  KOH  WSNJ  KOB 
KICA  KGFL  KTNM  WMBO  WBTA 
WENY  WHDL  WNBZ  WGBB  WHKY 
KFYR  KDLR  KILO  KLPM  KOVC  WADC 
WKRC  WHKC  WFIN  WMRN  WPAY 
WHIZ  KADA  KVSO  KASA  KSWO 
KOMA  WBBZ  KTUL  KBKR  KBND 
KODL  KRNR  KSLM  WISR  WCED 
WAZL  WMRF  WORK  WCRS  WFIG 
KGPX  KOTA  KELO  KWAT  WOPI  WAPO 
WJZM  WHUB  WTJS  KGNC  KRIC  KNEL 
KBWD  KTilYS  KWBtr  KAND  WRR  KDNT 
KLUP  KGBS  KSAM  KOCA  KPAB  KFRC 
KFYO  KRLH  KNET  KPDN  KPLT  KVOP 
KXOX  KTEM  KVWC  KSUB  KVNXT 
KEUB  KDYL  KOVO  WSYB  WOPI 
WCHV  WKEY  WMVA  WLPM  WINC 
KELA  KFPY  KIT  WJLS  WMIVIN  WHBY 
WATW  WEAU  WCLO  WKBH  WIGM 
WIBU  WJMC  WFHR  KDFN  KPBC 
KPOW  KVRS  KWYO. 


LaGuardia  on  Blue 

MAYOR  F.  H.  LaGUARDIA 
New  York  City,  who  has  built  up 
a  sizable  radio  following  for  his 
Sunday  1  p.m.  broadcasts  on 
WNYC,  New  York's  municipal  sta- 
tion, this  week  starts  a  monthly 
evening  half -hour  Thursday  7:30 
p.m.  on  WJZ,  New  York  outlet  of 
the  Blue.  Titled  A^ew  York  This 
Month,  commentary  will  cover  a 
wide  range  of  subjects  concerning 
the  daily  life  of  the  American  peo- 
ple, according  to  WJZ.  Mayor's 
WNYC  broadcasts  continue.  Pres- 
ent arrangement  between  the  may- 
or and  WJZ  carries  through  to  Dec. 
31,  1945,  when  he  leaves  office. 
Coast-to-coast  sponsorship  is  con- 
sidered, if  he  is  available. 


TIP  FROM 
NEIGHBOR 


It  will  pay  you  to  consider  the  vast 
possibilities  of  this  great  neigh- 
boring market.  We'll  gladly  pre- 
sent facts  aswell  as  figures  on  how 
American  advertisers  can  profit- 
ably use  our  network. 
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Folks 
Turn  First  to— 


50,000  Watts 
Clear  Channel 


In  Southern  New  Eng- 
land People  are  in  the 
Habit  of  Listening 
to  WTIC 


KRLD,  Dallas,  Texas 

".  .  .  You  have  perfected  AP 
fo  an  all-time  high  in  radio  news 
services." 


Clyde  Rembert 

Managing  Director. 


available  through 

PRESS  ASSOCIATION,>Nc. 

SO  Be<k«f«IUr  Floia 


5000  WATTS  1330  KC 


ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politan New  York  Market. 

Send  hr  WHO'S  WHO  ofl  WCVO 
WEVO  - 117  Wert  46tt  Str««t  Wwi 
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RcTIOnS  OF  THE  FCC 


MAY  19  TO  MAY  25  INCLUSIVE 


Decisions  .  .  . 


ACTIONS  BY  COMMISSION 
MAY  23 

WRAL  Raleigh,  N.  C— Granted  license 
renewal  for  period  ending  8-1-46. 

WBIR  Knoxville,  Tenn.— Granted  li- 
cense renewal  on  temp,  basis  for  60  days. 

WMRO  Aurora,  111.— Granted  license 
renewal  for  period  ending  11-1-45. 

Following  stations  granted  license  re- 
newal for  period  ending  2-1-47:  WLBC 
WEIM  KXRO  KPRE  WTRC. 

WLDS  Jacksonville,  111.— Granted  li- 
cense renewal  for  period  ending  5-1-48. 

Licenses  for  following  stations  further 
extended  on  temp,  basis,  pending  de- 
termination license  renewal  applica- 
tions, for  period  ending  8-1-45;  KASA 
KDAL  KELO  KFBC  KFJB  KFMB  KMAC 
KOCA  KSWO  KTUL  KWJB  KWOS 
KWRC  KXOX  KPFA  WCBT  WCLO 
WFGY  WGRM  WIBG  WINK  WINN 
WJBC  WJBY  WJMC  WJTN  WLAG 
WNEW  (and  aux.)  WOLS  WOV  (and 
aux.)  WPAT  WPRA  WROX  WSAY 
WTOL  WSBC. 

Licenses  for  following  stations  ex- 
tended on  temp,  basis  only,  pending 
determination  license  renewal  applica- 
tions, for  period  ending  8-1-45:  KAND 
KGFW  KHMO  KHUB  KOCY  KPDN 
KROC  KVOL  KWFC  WAIR  WAML 
WBRW  WCBI  WDAK  WEBR  (and  aux.) 
WFBG  WEXL  WGAA  WGAU  WHAT 
WJPF  WJPR  WKEY  WLAK  WMBO 
WLBJ  WMFP  WNBH  WSAJ  WSTV 
WTEL  WTAL  WWPG  KBND  KOME 
KRJF  KROS  KVSF  KWOC  WCLS  WFIG 
WGH  WLAV  KCKN  KFYO  KGEZ  KMYR 
KRMD  KSUB  KUIN  KVIC  KVOX  KWLM 
WBRE  WBRK  WCMI  WDMJ  WEMP 
WFHR  WGTM  WINX  WIZE  WLNH 
WRAW   WSAV   WSOY  WALL. 

Licenses  for  following  hf  broadcast 
stations  extended  on  temp,  basis  only 
pending  determination  license  renewal 
applications,  for  period  ending  8-1-45. 
subject  to  changes  in  assignments  which 
may  result  from  proceedings  in  Docket 
6651:  WABC-PM  WBBM-FM  WGFM 
WDLM  WPEN-FM  WCAU-FM  WBZA- 
FM  WBZ-FM  KDKA-FM. 

WOKO  Albany,  N.  Y.— License  for 
facimile  station  W2XWE  further  ex- 
tended on  temp,  basis  only  pending 
determination  license  renewal  applica- 
tion, for  period  ending  7-1-45. 

WLEU  Erie,  Pa.— Adopted  decision  and 
order  denying  petition  for  rehearing  di- 
rected against  order  of  FCC  4-10-45 
granting  petition  of  WERC  for  recon- 
sideration and  grant  of  application  for 
CP  change  to  1230  kc. 

WOKO  Albany,  N.  Y.— Adopted  order 
extending  special  temp,  authorization 
for  continued  operation  until  3  a.m. 
8-31-45. 

ACTIONS  ON  MOTIONS 
MAY  23 

Central    Valley    Radio,    Lodi,    Cal. — 

Granted  motion  for  leave  to  amend  ap- 
plication to  change  frequency  from  1600 
to  1570  kc  and  removed  application  as 
amended  from  hearing  docket. 

New  Haven  Broadcasters,  New  Haven, 
Conn. — Granted  motion  for  dismissal 
without  prejudice  of  application  for 
CP  new  station  1170  kc  1  kw  D. 

Tentative  Calendar  .  .  . 

JUNE  1 

WGBF  Evansville,  Ind. — License  re- 
newal. 

Applications  .  .  . 

MAY  21 

NEW-Elias  I.  Godofsky,  Brooklyn,  N.  Y. 
—CP  new  FM  station,  8,500  sq.  ml., 
$46,800  estimated  cost. 

NEW-49.5  mc  WAIOH  Hamilton,  O.— 
CP  new  FM  station,  1,810  sq.  ml.,  $7,800 
estimated  cost. 

NEW-46.7  mc  Unity  Corp.,  Toledo,  O. 
— CP  new  FM  station,  10,224  sq.  mi.. 
S59,100  estimated  cost. 

NEW-524-544  mr  Philco  Radio  &  Tele- 
vision Corp.,  Springfield,  Pa. — CP  new 
experimental  TV  -station,  1  kw,  special 
emission. 

1270  kc  KFJZ  Fort  Worth,  Tex.— 
Transfer  of  control  from  Ruth  G.  Roose- 
velt Eld.son  to  Texas  State  Network  Inc. 

1490  kc  KNOW  Austin,  Tex.— Transfer 
of  control  from  S.  W.  Richardson  and 
Charles  F.  Roeser  to  Texas  State  Net- 
work. 

1450  kc  WACO  Waco,  Tex.— Same. 

1450  kc  KABC  San  Antonio — Transfer 
of  control  from  Charles  F.  Roeser.  S.  W. 
Richardson,  Ruth  G.  Roosevelt  Eidson 
and  Elliot  Roosevelt  to  Texas  State 
Network. 


NEW-Channel  8  Francis  Taylor,  See- 
konk,  Mass.— CP  new  commercial  TV 
station,  ESR  608  (returned,  no  reply  to 
FCC  letters). 

MAY  23 

NEW-Jackson  City  Board  of  Educa- 
tion, Jackson,  O.— CP  new  noncommer- 
cial educational  station,  250  w,  special 
emission  for  FM. 

1150  kc  KSWO  Lawton,  Okla.— Assgn. 
of  license  from  Byrne  Ross  and  R.  H. 
Drewry  to  Oklahoma  Quality  Broadcast- 

MAY  24 

1110  kc  WBT  Charlotte,  N.  C— Volun- 
tary assgn.  license  from  Columbia 
Broadcasting  System  to  Southeastern 
Broadcasting  Co. 


GOP  Names  Murphy 

APPOINTMENT  of  William  C 
Murphy  Jr.,  Washington  bureai 
chief  of  the  Philadelphia  Inquirer 
as  publicity  director  of  the  Repub- 
lican National  Committee  was  an- 
nounced last  week  by  Herberi 
Brownell  Jr.,  GOP  chairman.  At  e 
cocktail  party  in  the  Statler  Hotel 
Washington,  Wednesday,  John  Mc- 
Cormick,  GOP  radio  director,  was 
presented  to  the  Washington  radic 
corps  and  newspaper  representa- 
tives. Mr.  Brownell  was  host.  Mr 
Murphy  and  former  Sen.  Johr 
Danaher,  now  executive  of  the  Re- 
publican National  Committee,  alsc 
attended. 


Radio  Opposes  Opening  Books 


(Continued  from  page  18) 


certain  you'd  have  regular  callers 
among  broadcasters  and  other  me- 
dia who  would  use  that  informa- 
tion for  private  gain." 

Mr.  Pierson  assailed  any  pro- 
gram regulation  by  the  Commis- 
sion, declaring  that  "the  idea  of 
program  regulation  is  left  by  the 
Congress  as  a  natural  force".  He 
charged  that  the  Commission 
"throughout  its  existence  has  made 
consistent  efforts  to  remove  the 
free  and  competitive  operation  of 
broadcasting." 

Commissioner  Durr  wanted  to 
know  if  there  should  be  competi- 
tion for  frequencies.  Mr.  Pierson 
said  he  didn't  think  applicants 
needed  to  be  encouraged  on  the 
basis  of  pending  applications,  but 
believed  that  the  proposed  rules 
would  "take  away  from  those 
operating  profitably  and  divide  it 
among  others.  This  will  tend  to 
create  conditions  we  have  in  un- 
regulated monopoly,"  he  asserted. 

"in  the  broadcasting  field  Con- 
gress left  competition  there,"  he 
continued.  "It  won't  be  if  the  Com- 
mission makes  this  data  public." 

Thomas  P.  Littlepage  Jr.  ap- 
pearing for  Hearst  Radio,  licensees 
of  WBAL  Baltimore,  WINS  New 
York  and  WISN  Milwaukee,  said 
his  clients  had  no  objection  to  fil- 
ing necessary  information,  but  did 
object  to  making  financial  affairs 
public. 

On  behalf  of  WJR  Detroit,  Reed 
T.  Rollo,  concurred  in  the  NAB 
position  and  urged  the  Commission 
to  clarify  a  section  relating  to 
"operating  personnel".  He  took  is- 
sue with  the  NAB  supplemental 
brief  which  left  the  phrase  "operat- 
ing personnel"  in  the  proposed  rule 
and  suggested  that  it  be  changed 
to  "executive  employes". 

Philip  J.  Hennessey  Jr.,  appear- 
ing for  KFDM  Beaumont,  Tex., 
WFEA  Manchester,  N.  H.,  WBAP 
Fort  Worth,  KGKO  Fort  Worth- 
Dallas,  WXYZ  Detroit,  WOOD 
Grand  Rapids,  WMC  Memphis, 
WTCN  Minneapolis-St.  Paul,  KSD 
St.  Louis,  WCPO  Cincinnati, 
WNOX  Knoxville,  WADC  Akron, 
WHAM  Rochester,  N.  Y.,  WFLA 


Tampa  and  WFBM  IndianapoliS; 
said  "we  would  resist  public  in- 
spection" of  data  required  undei 
form  324.  His  clients  didn't  object 
to  providing  any  information  tc 
the  FCC  on  a  confidential  basis, 
however. 

No  'Useful  Purpose' 

Asked  by  Commissioner  Denny 
his  views  on  making  network  con- 
tracts public,  Mr,  Hennessey  said 
"no  ,  useful  purpose"  would  be 
served.  FCC  General  Counsel  Hyde 
interposed  that  about  70%  of  nel 
work  contracts  are  available  foi 
public  inspection  because  they  arc 
filed  with  applications. 

Charles  Wayland,  appearing  foi 
WGBG  Greensboro,  N.  C,  con 
curred  in  the  NAB  stand. 

W.  A.  Roberts,  counsel  for  Tele- 
vision Broadcasters  Assn.  and  the 
Allen  B.  DuMont  Labs.,  said  the 
rules,  if  applicable  to  experimental 
television  stations,  would  be  "bur- 
densome", because  contracts  are 
likely  to  change  daily  and  "little 
purpose  would  be  served  by  writ- 
ten reports  of  oral  agreements' 
during  the  experimental  stages  oi 
television. 

"I'm  really  concerned  whether 
you  can  get  effective  regulation  by 
burdening  your  files  with  con- 
tracts," he  said.  He  questioned  th^ 
wisdom  of  having  "too  many  valu 
able  contracts"  in  any  agency  when 
it  would  be  "difficult  to  control  Civil 
Service  personnel  or  ex-personnel" 
He  recommended  that  the  Commis 
sion  distinguish  between  ownership 
and  control. 

Attorney  Frank  Scott,  counsel  for 
WOR  New  Y'ork,  through  Mr, 
Wayland  was  granted  an  additional 
week  in  which  to  file  a  supplemen- 
tal brief  in  lieu  of  oral  argument. 
Mr   Scott  was  ill. 


IN  ANSWER  to  queries  as  to  reason  for 
referring  consistently  in  news  releases 
to  Blue  Network's  "Breakfast  Club" 
the  title  of  the  program,  rather  than 
to  Don  McNeUl's  "Breakfast  Club",  the 
Blue  has  explained  that  the  program  is 
owned  solely  by  network,  tinlike  cer- 
tain other  sponsored  programs.  Identi- 
fication is  used  consistently  in  recog- 
nition of  the  value  of  titles  and  trade- 
marks, according  to  Blue. 
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Drawn  for  Broadcasting  by  Sid  Hix 
'What'll  Those  WIBW  Promotion  People  Think  of  Next!" 

BROADCASTING— May  21,  19i5 


BROADCASTING 


(and  also  SID  HIX) 


Your  recognition  of  our  client's  direct  mail 
advertising  campaign  is  greatly  appreciated 
by  our  entire  staflf. 

CARTER  ADVERTISING  AGENCY,  inc 

KANSAS  CITY 


Creators  of  WIBW's  Direct  Mail  Advertising 
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I — Classified  Advertisements — i 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  0.  C. 


Help  Wanted 


Operator-announcer.  First  class  radio- 
telephone license.  Must  be  capable  of 
news  and  commercial  announcing.  For 
regional  NBC  station  in  western  city  of 
25,000.  Good  postwar  future.  Box  932. 
BROADCASTING. 

First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent Job  for  right  man.  State  full  par- 
ticulars and  salary  expected  In  first 
letter.  Box  399,  BROADCASTING. 

Wanted  First  class  operator  for  basic 

supplementary  network  station  In  mid- 
west. Box  603,  BROADCASTING. 
Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education  and  experience.  Box  661. 
BROADCASTING. 

Engineers — ^Three  needed  at  once.  One 
for  cleared  channel  transmitter.  Two 
far  studio,  including  relay  broadcast 
and  FM  operation— midwest.  Send  full 
particulars.  Statement  of  availability 
from  United  States  Employment  Service 
required.  Box  664,  BROADCASTING. 
Texas  station  desires  junior  announcer. 
Tell  all.  Box  668,  BROADCASTING. 
Wanted— By  5000  watt  CBS  midwest 
station.  First  class  announcer  capable 
of  doing  newscasts  and  production. 
Box  670,  BROADCASTING. 
Wanted  immediately  —  Operator  -  an- 
nouncer with  first  class  ticket.  250  watt 
network  station  in  Pacific  Northwest 
city.  In  reply  give  full  details  and  audi- 
tion record  If  possible.  Address  Box  672. 
BROADCASTING. 

Manager-salesman.  New  York  ofQce  rep- 
resenting group  of  radio  stations  seeks 
man  qualified  to  direct  sale  of  spot 
time.  Write  fully,  statisg  qualifications 
and  experience.  Box  686,  BROADCAST- 
ING. 

Operator  wanted— First  class  ticket. 
Southern  station,  good  steady  position 
for  right  man.  Give  qualifications  and 
salary  requirements.  Box  687,  BROAD- 
CASTING. 

Salesman  wanted — Radio  station  expe- 
rience, by  southern  local  station  with 
extensive  postwar  building  promotion. 
Salary  and  commission.  Give  references 
and  full  personal  details.  Box  688, 
BROADCASTING. 

250  watt  NBC  affiliate  seeks  program 
director-announcer  who  has  his  feet  on 
the  ground  and  who  is  capable  of  going 
places  with  a  growing  organization. 
The  man  we  want  is  an  above  average 
announcer  who  can  handle  Important 
news  and  commercial  doubles  during 
office  hours  and  who  Is  thoroughly 
familiar  with  controls,  turntables  and 
all  phases  of  smooth  program  produc- 
tion. Give  background  and  experience, 
past  and  expected  earnings,  references 
and  other  complete  details  first  letter. 
Snapshot  and  audition  disc  if  available. 
Deep  south.  Box  689,  BROADCASTING. 
Wanted — A  1st  class  operator  for  a 
responsible  position  with  a  progressive, 
well  established  organization.  Must  be 
experienced,  dependable,  and  Interested 
In  postwar  future.  State  qualifications 
and  experience  In  first  letter.  Box  690, 
BROADCASTING. 

Announcer — NBC  affiliate,  south,  has 
opening  for  top  notch  announcer  capa- 
ble handling  sports,  special  events,  as 
well  as  normal  commercial  announcing. 
Must  be  stable  with  good  record  of 
progress  but  ambitious  to  Improve  pres- 
ent status.  Send  snapshot,  recording 
and  full  Information  first  letter.  Box 
692,  BROADCASTING. 
New  York  City  station  desires  man  who 
can  edit  news  and  go  to  the  microphone 
when  occasion  demands.  $50.00  weekly. 
6  days  40  hours.  Box  696.  BROADCAST- 
ING. 

Wanted — Transmitter  operator.  Imme- 
diate vacancy  for  first  or  second  class 
licensee,  KTFI.  Twin  Falls,  Idaho. 
Apartment  available  at  transmitter  if 
desired.  Wire  or  airmail  P.  V.  Cox, 
Chief  Engineer. 

Wanted — Man  or  girl  with  first  class 
license  to  handle  maintenance  and  some 
construction  work  of  audio-visual 
equipment;  to  take  charge  of  technical 
plans  for  FM  station  with  Idea  of  becom- 
ing chief  engineer;  also  to  teach  tele- 
graphic code,  radio  law,  and  control 
room  work  half  time.  Practical  knowl- 
edge and  ability  are  more  Important 
to  us  than  electronic  theory.  Begin  any 
time  before  August,  preferably  right 
now.  State  required  salary  when  writing 
to  Sherman  P.  Lawton,  Director  of 
Radio,  Stephens  College,  Columbia. 
Missouri. 


Help  Wanted  (Cont'd) 

We'll  pay  $50.00  weekly  beginning,  with 
opportunity  for  talent  extra,  to  the  man 
we  want.  He'll  come  to  \is  with  at  least 
a  year  of  successful  experience  as  an 
announcer.  He'll  like  the  south,  want 
to  become  identified  with  the  life  of 
our  region.  And  he  will  be  the  kind  of 
announcer  who  can  write  and  produce 
his  own  ideas  into  good  radio  programs. 
If  that  sounds  like  you,  send  a  voice 
transcription  and  details  to  Program 
Director,  WIS,  Columbia,  South  Caro- 
lina. 

WHBU,  Anderson,  Indiana,  needs  expe- 
rienced all  round  announcer.  Send  qual- 
ifications Immediately.  Wire  or  mall 
with  audition  disc  to  follow. 
Announcers  wanted  by  new  station,  ex- 
perienced. Write,  wire  or  telephone 
qualifications,  references  and  draft 
status.  Immediate  openings.  Program 
Director,  WPAG,  Ann  Arbor,  Michigan. 
Announcers — Two  experienced  an- 
nouncers. Permanent.  1  kw  Blue  station. 
40  hours.  Living  cost  below  average. 
Give  complete  details  first  letter.  WTJS, 
Jackson,  Tennessee. 

Two  first  class  engineers — Excellent  op- 
portunity. Working  conditions  pleas- 
ant. Permanent,  1  kw  Blue  station.  40 
hours.  Living  cost  below  average.  Will 
consider  one  second  class  man.  WTJS, 
Jackson,  Tennessee. 

Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
In  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  111. 
Wanted — Announcer  who  can  do  good 
early  morning  show.  Prefer  announcer 
with  background  of  southern  broadcast- 
ing. Must  be  able  to  take  over  estab- 
lished morning  show  which  has  large 
listening  audience.  Prefer  announcer 
who  works  in  a  down-to-earth  fashion. 
Easy  hours,  good  pay.  If  interested  send 
transcription  to  address  below.  Must 
have  early  reply  as  announcer  must  take 
over  program  June  15th.  This  is  a 
Florida  Mutual  station  in  state's  top 
market.  Contact:  Ted  Chapeau,  Gen. 
Mgr.,  WJHP,  Jacksonville,  Florida. 
Wanted — StaflF  announcer.  Prefer  a  man 
with  some,  though  not  necessarily  a 
lot  of  experience,  for  all  around  an- 
nouncing duties.  NBC  station.  Pleas- 
ant working  and  living  conditions. 
Fifty  dollars  base  for  forty  hours.  Send 
ai'dltlon  record  and  iphotograph  to 
KIDO,  Boise,  Idaho. 
Top  announcers  Interested  in  postwar 
Job  with  real  future,  good  pay.  Write 
or  wire  Mlchlean's  largest  independent 
station,  WCAR.  Pontlac,  Mich. 
Able  continuity  writer  who  can  take 
charge.  Write  Box  701,  BROADCASTING. 
Independent  station  wants  music  di- 
rector who  can  program  transcriptions 
and  rpc^rds.  Write  Box  702,  BROAD- 
CASTING. 

All  around  announcer — News,  record 
shows.  Send  full  details,  picture,  salary 
requirements  first  letter.  WCHS, 
Charleston,  West  Virginia. 
Wanted — Combination  technician  and 
announcer.  First,  second,  or  third  class 
license.  For  further  details  write  to 
Gorald  J.  Morey,  WNLC,  New  London, 
Conn. 

Announcer  wanted — Preferably  with 
local  or  regional  station  experience  for 
progressive,  Independent  thousand  watt 
regional  station.  Exceptional  opportun- 
ity for  advancement  if  you  are  capable 
of  accepting  responsibility.  Send  audi- 
tion disc  to  WPIC,  Sharon,  Penna. 
Account  executive  to  join  recognized 
medium  size  Chicago  agency  in  a  new 
business  development  capacity.  Must 
have  agency  experience,  excellent  ref- 
erences, good  contacts  and  strong  sales 
ability.  Give  complete  Information  first 
letter.  Our  executive  staff  is  familiar 
with  this  advertisement.  All  applica- 
tions will  be  kept  In  strictest  confi- 
dence. Box  707,  BROADCASTING. 

Situations  Wanted 

Engineer,  veteran,  twelve  years  radio, 
four  broadcasting.  First  phone,  second 
telegraph,  some  FM,  transmitter  and 
control  5  kw,  chief  1  kw,  desires  perma- 
nent position  progressive  organization, 
transmitter  or  chief.  Married,  two  years 
college,  six  months  RCA  Institute. 
Available  short  notice.  Box  682,  BROAD- 
CASTING. 

Writer-announcer — 2  years  5  kw  net- 
work, college  graduate,  IC.  Dependable, 
energetic.  Write  variety,  musical,  plat- 
ter  shows.    Box    684,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Available  now.  Two  young  men,  ener- 
getic and  experienced.  Both  draft  ex- 
empt. Operator  technician,  first  phone, 
second  telegraph,  extensive  mainte- 
nance, control  room  and  recording  expe- 
rience. Announcer  idea  man.  Extensive 
newscastlng  experience.  Also  do  com- 
mercials and  sports.  College  trained, 
possess  third  phone,  can  ad  lib  record 
and  talent  shows.  Box  691,  BROAD- 
CASTING. 

Trained  man  desires  position  as  writer. 
Exceptional  talent  both  children's  and 
adult  programs.  Excellent  musical 
background,  good  executive  ability.  Box 
695,  BROADCASTING. 
Broadcast  engineer  experienced  In  oper- 
ation, maintenance  and  construction 
desires  permanent  position  as  chief  en- 
gineer   with    progressive    station.  Box 

697,  BROADCASTING. 

Is  there  a  job  open  somewhere  as  pro- 
gram-director or  chief  announcer  for  a 
young  man  who  isn't  afraid  of  hard 
work?  College  education,  four  years  in 
radio  handling  wide  variety  news  and 
ad  lib  shows.  As  writer  have  articles 
appearing  in  nationally  known  maga- 
zines and  ideas  won  Variety  award  for 
station.  As  announcer  at  present  am 
handling  a  full  commercial  schedule  in 
one  of  the  nation's  largest  cities.  Spe- 
cialize in  morning  shows,  news.  Want 
to  work  for  a  station  in  a  medium  sized 
or  small  city  where  I  can  become  part 
of  community.  Salary  secondary  to 
achievement  what  I  want.  Write  Box 

698,  BROADCASTING. 
Newscaster-announcer — experienced,  25, 
married,  war  veteran.  Desire  permanent 
position  with  progressive  southern  sta- 
tion. Consider  offers  elsewhere.  Studio 
background,  news  writing,  editing.  Cur- 
rently employed  metropolitan  basle 
network  affiliate.  Box  699,  BROADCAST- 
ING. 

Attractive  young  lady  with  creative 
mind  and  writing  ability,  seven  years' 
experience  with  book  publishers  and 
trade  journals  desires  position  which 
would  combine  travelling  in  eastern 
states.  Background  includes  secretarial, 
promotion,  sales  letters,  circulation, 
market  survey  and  advertising  produc- 
tion. Box  700,  BROADCASTING. 
Seasoned  radio  executive  with  success- 
ful record  in  broadcasting  and  news- 
paper Industry  as  organizer  and  admin- 
istrator. Thorough  knowledge  of  pro- 
grams, sales,  sales  promotion.  FCC  pro- 
cedure, postwar  FM,  Television  and 
facsimile  planning,  budgets,  etc.  Now 
employed.  $15,000  minimum,  plus  share 
of  profits.  Write  in  confidence  to  Box 
703.  BROADCASTING. 
Writer,  experienced.  Dramatic  scripts 
and  commercial  copy.  Have  written 
network  material.  Creative,  Industrious. 
College  trained.  4F.  Larger  cities  pre- 
ferred. Box  678,  BROADCASTING. 
Announcer-director.  Young  lady,  col- 
lege graduate,  three  years  experience 
dramatic  shows,  announcing,  directing. 
State  salary,  particulars.  Box  704, 
BROADCASTING. 

Topnotch  announcer  desires  change,  25 
years,  single,  2AF.  Specialties:  news- 
casts, commercials,  live-talent,  ad  lib, 
platter  shows.  Will  consider  offers. 
Available  few  weeks  notice.  Box  705, 
BROADCASTING. 

Top  flight  manager,  eastern  station.  Ex- 
ceptional newspaper-radio  background. 
Post  graduate  Columbia,  Acclaimed  by 
top  radio,  press  personalities.  Thor- 
oughly familiar  all  departments.  Ad- 
vertising-public relations  experience. 
Astonishing  results  assured.  39,  married. 
S75.00  plus  commission.  Box  706, 
BROADCASTING. 

Wanted  to  Buy 

Veteran  desires  purchase  western  local. 

Box  666,  BROADCASTING. 

Wanted— Complete   equipment   for  250 

watt    station.    All    or    part.    Box  685 

BROADCASTING. 

Modulation  transformer  UTC  LS-66, 
Driver  transformer  TJTC  LS-47X  or 
equivalent.  Box  694,  BROADCASTING. 

For  Sale 

For  sale— Four  RCA  type  860  transmit- 
ting tubes,  all  unused,  original  cartons. 
Current  net  prices,  FOB  Cumberland, 
Md.,  Station  WTBO. 

For  Sale— New  Temco  250GSC  250  watt 
transmitter  converted  for  broadcast 
Complete  with  tubes.  Bllley  oven  and 
xtal.  Will  comply  with  FCC  good  engi- 
neering. No  priority  needed.  Ready  now 
to  ship.  Any  good  offer  will  be  consid- 
ered. Contact  Mr.  Beverly  B.  Ballard 
424  4th  St.,  Marysvllle,  Calif. 


Miscellaneous 


Executive  engineer  will  invest  actively 
In  commercial  or  educational  station. 
Background  Includes  education  and 
radio  engineering.  Will  provide  FM 
transmitter  and  supervisory  services. 
Box  683.  BROADCASTING. 


ARE  YOU  LOOKING 
FOR  A  BETTER  JOB? 


FREE  PLACEMENT  BU- 
REAU FOR  ANNOUNCERS- 
WRITERS— ENGINEERS  AND 
OFFICE  WORKERS. 


SEND   COMPLETE  DETAILS 
IN  FIRST  LETTER.  NO  FEE. 
RADIO  STATIONS  PAY  THE 
CHARGE 

WR!TE  TODAY! 

RAOrO  PERSONNEL 
136  N.  DELAWARE  ST. 

(RADIO  CENTER) 
INDIANAPOLIS   4,  INDIANA 


Wanted 
ANNOUNCER 

Unusually  good  opening 
for  top  grade  man. 

Excellent  opportunity  for 
advancement  with  post- 
war security. 

WCAR 

Pontiac,  Michigan 


Mr.  Station  Managers 

NEED  A 
NEW  STAFF? 

You've  been  asking  lately  where  all 
the  good  dependable  radio  men  ore. 
Well  sir,  they're  available  again.  Need 
a  program  director,  production  man- 
ager, continuity  man,  news  editor  or 
4  top  announcers?  All  nov/  presently 
employed  at  50,000  watt  NBC  afFiliate. 
Desire  change,  salary  to  be  negotiated. 
Please  do  not  inquire  if  you  are  not 
prepared  to  go  beyond  $55.00  per 
week.  We're  not  looking  for  war  time 
positrons.  Will  consider  any  station. 
Our  decision  to  be  based  on  stability, 
and  location.  All  replies  held  in  con- 
fidence. If  you  need  any  one  or  all  of 
us  wire 

BOX  693,  BROADCASTING 


7^  SCHOOL  ^ 
RADIO  TECHNIQUE 


NEW  YORK  •  CHICAGO 

America's  Oldest  School  Devoted 
Exclusively  to  Radio  Broadcasting 

Comprehensive  Day  and  Evening 
Courses  in  all  phases  of  Radio 
Broadcasting  taught  by  Network 
Professionals.  Moderate  rates. 
For  Full  Details,  Request  BeoMel  B. 
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fiEW  BLUE  PROGRAM 
'lis    BEGUIS    BY  ASF 

'  '^RMY     Service     Forces  Radio 
Branch,  Bureau  of  Public  Relations, 
.  begins  a  new  program  on  the  Blue 
,  letwork  June   11,   10-10:30  p.m., 
J  Mondays.  This  brings  to  five  the 
iotal  of  ASF  shows  now  on  the  air, 
including   Service    to    the  Front, 
, :  iponsored  by  the  Wm.  Wrigley  Jr. 
'i  po.  on  CBS. 

!  I !   The   new   program,  tentatively 
I  titled  Music  at  Ease,  is  scheduled 
to  start  on  about  60  Blue  stations, 
under    direction    of    Maj.  Andre 
Baruch,  new  head  of  the  ASF  Radio 
Branch  [Broadcasting,  May  14]. 
Writers  are  S/Sgts.  Jerry  Lewis 
and  Ben  Brady,  both  i-adio  writers 
before  enlistment.  Format  includes 
-music  of  a  45-piece  ASF  orchestra 
-^finder  direction  of  Warrant  Officer 
TEdward    Sadowsky,    and  direct 
quotes  from  statements  made  by 
Japanese  leaders,  pointing  out  the 
long  I'oad  ahead"  and  the  facts  to 
>e  faced  in  the  Pacific  war. 


Other  ASF  Shows 


Other  ASF  shows  almost  cover 
he  board  of  daily  programming, 
rhey  include :  the  newest.  Music  at 
J^asc  on  Monday;  Service  to  the 
Front,  sponsored  by  Wrigley  on  135 
CBS  stations,  10-10:30  p.m.,  Tues- 
I  day ;   Your  Army  Service  Forces 
'  on  87  Mutual  stations,  12:30-1  p.m., 
Wednesday;  Weapons  for  Victory 
on  approximately  60  CBS  stations, 
•5-5:30  p.m.,  Thursday;  Assignment 
[Home  on  137  CBS  stations,  4:30-5 
p.m.,  Saturday. 


FCC  Consents  to  Four 
Voluntary  Assignments 

CONSENT  was  granted  by  the 
FCC  last  week  to  four  voluntary 
assignments  of  license  involving 
stations  WNBH  New  Bedford  and 
WOCB  West  Yarmouth,  Mass.; 
WJPR  Greenville,  Miss.,  and  KGKB 
Tyler,  Tex. 

E.  Anthony  &  Sons  Inc.,  news- 
paper publisher,  is  granted  assign- 
ment of  licenses  of  WNBH  and 
WOCB  to  Bristol  Broadcasting  Co., 
Inc.,  a  wholly  owned  subsidiary. 

Ownership  of  WJPR  Greenville, 
Miss.,  with  formal  sale  approval, 
shifts  from  John  R.  Pepper,  now 
serving  overseas  with  the  Navy, 
to  a  new  partnership  composed  of 
Emmet  Holmes  McMurry  Jr., 
WJPR  general  manager,  and  Frank 
Wilson  Baldwin,  sales  manager, 
each  a  third  interest;  and  to  Thom- 
as Henry  Golding  Sr.,  planter,  and 
Thomas  Henry  Golding  Jr.,  farmer 
and  contractor,  each  a  sixth  in- 
terest. Consideration  was  $75,000. 

James  G.  Ulmer  becomes  licensee 
of  KGKB  Tyler,  Tex.,  as  individ- 
ual with  approval  by  Commission 
to  his  acquisition  of  remaining  mi- 
nority interest  (36  shares)  for  $25 
per  share.  The  3.6%  interest  is 
purchased  from  his  wife  and  son. 


FIRST  SUMMER  RADIO  INSTITUTE 
classes  are  to  be  held  at  Queen's  U., 
Kingston,  Ont.,  home  of  CFRC,  July  3- 
Aug.  16.  Institute  will  offer  a  non- 
credit  elementary  course  in  radio,  with 
workshop  practice  In  script  writing,  ra- 
dio speech,  microphone  technique  and 
production. 


SERVICE  DIRECTORY 


"GEARED   TO   AM-FM  EXPANSION" 
Itadim    Engineering  ConMultmmtB 

Commercial  Radio  Equip.  Co. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
District  1640 
(Snbj.  to  Gov't  Ree.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Baronne  St.,  New  Orleans  13,  La. 
Raymond  4756 

High   Power  Tube  Specialists  Exclusively 


SOUND  EFFECT  RECORDS 

GENNETT-SPEEDY-Q 

Reduced  Bosic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

If  rile  For  Details 

CHARLES  mCHELSON 

67  W.  44th  St.  New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
Technical  Maintenance,  Conitruction 
Supervision   and  Business  Services 

for  Broadcast  Stations 


SUPPORT  THE 


7th 


YOU  HAVE 

"A  DATE 
WITH  MUSIC 

the  sparkling  new 
transcribed  Ui  hour 
musical  series 


 STARRING 

PHIL  BRITO 

the  voice  with  the  21 
jewel  movement 


CHARLES  MICHELSON 

b7  W.  44th  St.,N.Y.18.  MU  2-3376-5168 


PROF£SSIO]VAL  DIRECTORY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineer* 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Fren  Bldg^  Wadi^  O.  C. 


PAUL  GOOLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859    


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


FftegusNer  mbasuring 
settvice 

Exact  Measurements  -  of  ony  time 

RCA  COMMUNICATIONS,  INC. 
64  Broad  Street      New  York  4.  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Bvilding,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.      e      NATIONAL  6513 
Washington   4,  D.  C. 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 
710  I4th  St.N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.  WILSON 

AND  ASSOCIATES 

CONSULTING  Radio  Engineers 

AM     FM     TELEVISION  FACSIMILE 

1018  Vermont  Ave  ,  N  W.,  Wsshinoton  5 ,  D. 0. 
NATIONAL  7161 


BUY 
WAR  BONDS 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.        Dl.  1209 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


R«dio  Engineering  Contulfants 
Frequency  Monitcring 


Comniereiiii  Radio  Equip.  Co. 

e  International  BuUdlnt,  WasUnston,  D.  O. 

•  321  E.  Oregory  Boulevard,  Kansas  Oltr,  Mo. 

•  Cross  Roads  of  the  World,  Hollywood,  OalU. 


RING  &  CLARK 

Consulting  Radio  Engineer* 

WASHINGTON,  D.  C. 
Munsey  BIdg.   •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  5,  D.  C. 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturers  of  Radio  Trans- 
mitters and  Industrial  Electronic 
Equipment 
Baltimore,  Maryland 
Water  &  FredericIc  Sts.  -  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      District  8215 

Washington  4,  D.  C. 


AAAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 


Not'l  Press  BIdg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  5880 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH.,  D.  C 
DISTRICT  4127 


ANDREW  CO. 

Coasttltiag  Radio  Engineers 
363  E.75th  St.  CHICAGO  19 

Triangle  4400 


At  Deadline ... 


TOWN  MEETING  AUDIENCE 
DOUBLED  FOR  DIGEST 

SINCE  Reader's  Digest  started  sponsorship 
of  Town  Meeting  on  Blue  last  Sept.,  audience 
has  doubled,  according  to  annual  report  on 
Town  Hall  Inc.  George  V.  Denny  Jr.,  president, 
told  Broadcasting  average  Hooper  for  year 
preceding  sponsorship  was  2.5;  for  Sept.  to 
May  of  this  year,  5,  with  a  high  of  7.8  for 
Frisco  broadcast  April  26.  Audience  jump  un- 
der commercial  sponsorship  he  attributes  to: 
(1)  ability  to  do  better  programming  job  with 
more  research,  production  facilities;  (2)  spon- 
sor signing  for  some  170  stations,  insuring 
larger,  stable  network  [sustainer  carried  by 
about  120];  (3)  support  via  advertising  space 
in  newspapers,  promotion  in  Digest,  by  news 
dealers.  Program  sponsorship  was  indirectly  a 
contributing  factor  to  fact  that  Town  Hall  or- 
ganization operated  without  deficit  for  first 
time  since  start  of  war,  he  said. 

PATENT  PROBE  HEARING 

HEARINGS  will  probably  be  started  shortly 
after  June  15  by  the  sub-subcommittee  of  the 
Senate  Interstate  Commerce  Committee  to  in- 
vestigate radio  patents,  Sen.  Briggs  (D-Mo.), 
head  of  the  group,  said  last  week.  The  hear- 
ings await  the  return  from  a  European  inspec- 
tion tour  of  communications  equipment  of  Sen. 
Capehart  (R-Ind.)  who  has  gathered  mate- 
rial. Sen.  Briggs  stated,  in  connection  with  the 
Capehart-Wheeler  resolution  authorizing  the 
probe  into  foreign  ownership  and  control  of 
radio  patents,  particularly  those  of  the  Philips 
company  [Broadcasting,  Apr.  23].  Sen.  Myers 
(D-Pa.)  is  the  third  member  of  the  committee. 

REPLY  TO  HUBBARD 

EDITOR  BR3ADCASTING: 

Copy  of  telegram  for  your  information  re- 
garding item  page  78  last  (May  21)  issue: 
Stanley  Hubbard,  Station  KSTP,  Minneapolis, 
Minn. 

Re  Broadcasting  Magazine  page  78.  All 
data  taken  from  entry  blank  compiled  by  Cor- 
nelius, BBD  and  0.  Award  to  Minnesota  Re- 
sources Commission  not  to  station  but  blank 
gives  WCCO  as  station  originating  program 
with  Gelb  writer  and  McGee  director.  Sorry  but 
error  not  ours. 

I.  Keith  Tyler,  Director 
Institute  for  Education  by  Radio 

NEW  NBC  TRANSMITTER 

NBC  has  added  another  50,000  w  shortwave 
transmitter  to  the  five  already  in  operation  at 
at  Bound  Brook.  0.  B.  Hanson,  NBC  vice- 
pi'esident  and  chief  engineer,  said  the  new 
transmitter,  WNRE,  operates  on  two  frequen- 
cies, 6190  kc.  and  15,280  kc.  beaming  programs 
to  England,  Germany,  France  and  Central  Eu- 
rope part  of  the  day  and  to  Latin  America  at 
other  times.  WNRE,  he  said,  is  a  network 
owned-and-operated  shortwave  transmitter. 

WIN  QUAKER  AWARDS 

WGAC  Augusta,  Ga.,  KCMO  Kansas  City  and 
WOWO  Fort  Wayne  have  received  plaques 
from  Quaker  Oats  Co.,  Chicago,  for  outstand- 
ing promotion  of  the  jingle  contest  conducted 
on  the  company's  Terry  and  the  Pirates  pro- 
gram on  the  Blue.  WGAC,  250-watter,  received 
award  for  stations  of  1,000  w  or  less;  KCMO, 
5  kw,  won  in  the  1  kw-10  kw  category;  WOWO, 
10  kw,  was  tops  in  the  10  kw-50  kw  class. 
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SUBCOMMITTEES  NAMED 
TO  STUDY  SALES  PROBLEMS 

APPOINTMENT  of  three  subcommittees  to 
pursue  separate  studies  into  postwar  radio 
sales  problems  was  announced  Friday  by  Ar- 
thur Hull  Hayes,  WABC-CBS  New  York,  chair- 
man of  the  NAB  Sales  Managers  Executive 
Committee  [Broadcasting,  May  21].  The  ap- 
pointments were  authorized  by  NAB  Board  of 
Directors  at  its  Omaha  meeting  May  16-17. 
Named  to  subcommittee  to  explore  the  implica- 
tions of  disclosure  of  audience  measurement 
information,  an  issue  that  has  arisen  because 
of  i-elease  of  Hooper  audience  ratings,  were : 

Frank  V.  Webb,  WGL  Fort  Wayne,  chairman; 
Howard  Meighan,  CBS  New  York;  Henry  I.  Christal, 
partner,  Edward  Petry  &  Co.,  New  York,  and  Sam 
H.  Bennett,  KMBC  Kansas  City.  The  subcommittee 
named  to  study  the  block  sale  of  time  for  resale  to 
individual  advertisers  Includes:  John  M.  Outler  Jr., 
WSB  Atlanta,  chairman;  J.  W.  Knodel,  Free  &  Peters 
Inc.,  Chicago;  Ben  Laird,  WOSH  Oshkosh,  and  Ken- 
neth Church,  WCKY  Cincinnati.  The  committee  to 
study  the  establishment  of  an  advertising  agency 
recognition  authority  Includes:  Stanton  P.  Kettler, 
WMMN  Fairmont;  James  V.  McConnell,  NBC  New 
York;  William  Doerr  Jr..  WEBR  Buffalo,  and  Harold 
Soderlund,  KFAB  Omaha. 


People 


MRS.  PAUL  A.  PORTER,  wife  of  the  FCC 
chairman,  will  accept  in  his  behalf  honorary 
Doctor  of  Laws  degree  to  be  awarded  Mr. 
Porter  by  Kentucky  Wesleyan,  Winchester,  Ky., 
June  4.  [Broadcasting,  May  14].  Chairman 
Porter  is  in  Europe  with  a  Senate  subcommit- 
tee inspecting  communications.  (See  photos  and 
story,  page  20.) 

COL.  CLINTON  B.  ALLSOPP  has  been  elected 
vice-president  of  International  Telephone  & 
Telegraph  Corp.,  working  on  IT&T's  world- 
wide rehabilitation  program. 

WEBSTER  L.  BENHAM  Jr.,  promotion  man- 
ager of  KOMA  Oklahoma  City,  was  selected 
"outstanding  young  Oklahoman  of  the  year" 
at  the  State  Junior  Chamber  of  Commerce 
convention  last  week. 

MAJ.  FRANK  W.  MAYBORN,  president  and 
chief  owner  of  KTEM  Temple,  Tex.,  who  has 
served  on  public  relations  staff  of  SHAEF  for 
the  past  year,  has  returned  to  U.S.  and  is 
spending  leave  in  Washington,  D.  C.  Before 
overseas  assignment  Maj.  Mayborn  was  execu- 
tive officer  of  news  division,  Bureau  of  Public 
Relations,  War  Dept. 

DR.  PAUL  F.  LAZARSFELD,  director  of  ra- 
dio research,  Columbia  U.,  elected  chairman  of 
the  American  Nobel  Center's  radio  awards  com- 
mittee. Mrs.  Emily  Holt,  national  executive 
secretary,  American  Federation  of  Radio  Ar- 
ctists,  elected  vice-chairman. 

EVERETT  HOLLES,  WBBM  Chicago  news 
editor  and  analyst  and  formerly  CBS  assist- 
ant director  of  news  broadcasts,  is  author  of 
Unconditional  Surrender,  published  Friday  by 
Howell,  Soskin  &  Co.,  New  York.  Book  is  "sur- 
vey of  European  war  through  V-E  Day. 

MERT  EMMERT,  farm  editor  of  WEAF  New 
York  since  January  1943,  left  the  station 
last  week  to  return  to  his  home  in  Manhattan, 
Kans.  Ray  Barrett  of  NBC  announcing  staff 
has  taken  over  the  6-7  a.m.  farm  program. 


Closed  Circuit 

{Continued  from  page  4) 

its  1941  consent  decree  because  of  NAB  charge; 
that  ASCAP  is  wooing  stations  into  blanke 
performance  contracts  through  assessment  ol 
per-piece  royalties  on  station  breaks  and  othei 
spots  preceding  or  following  programs  usin^ 
ASCAP  music.  Representatives  of  NAB,  a; 
well  as  of  ASCAP,  conferred  with  Holme; 
Baldridge,  chief  of  Litigation  Section  of  Anti 
Trust  Division,  weeks  ago.  It's  up  to  Wendel 
Berge,  Assistant  Attorney  General  in  chargt 
of  anti-trust.  Many  thousands  in  ASCAP  rev 
enue  involved. 

TREK  BACK  OF  CBS  vice-presidents  in  wai 
service  has  begun.  In  addition  to  return  of  Col 
Lawrence  W.  Lowman,  formerly  VP  in  charge 
of  operations  to  assume  television  directior 
about  July  1  (page  18),  Comdr.  Meflford  E 
Runyon,  who  was  vice-president  in  charge  ol 
stations,  expects  discharge  from  Navy  dutie; 
in  Washington  anytime.  He  may  head  Colum- 
bia Recording  Co.  No  plans  yet  for  return  of 
Col.  William  S.  Paley,  heading  SHAEF  Psycho 
logical  Warfare  operations,  on  leave  as  CBS 
president,  or  Capt.  Harry  C.  Butcher,  Naval 
aide  to  Gen.  Dwight  D.  Eisenhower  and  for 
merly  CBS  Washington  vice-president. 

LAWRENCE  HAMMOND,  now  radio,  film  and 
television  editor  of  Committee  for  Economic 
Development,  leaves  June  1  to  take  a  top  pro 
duction  job  at  Blue,  supervising  public  service 
program  now  sponsored.  Before  CED  he  was 
radio  and  film  head  at  War  Manpower  Com 
mission  and  previously  writer  and  producer  of 
We  the  People.  He  will  be  succeeded  at  CED 
by  Lass  Hafner,  now  CED  producer,  recently 
in  OWI  Film  Division  and  previously  on  spe 
cial  war  correspondent  assignment  for  Wa; 
Dept. 

ALL  SORTS  OF  ingenious  schemes  for  quick 
merchandising  of  radio  receivers  once  the 
freezes  are  lifted  are  being  bruited  about.  One 
manufacturer — a  war  baby — is  understood  to 
be  planning  production  of  a  tubeless  midget 
receiver  to  sell  for  a  few  dollars,  with  the 
tubes  to  be  purchased  separately  from  replace- 
ment supplies  already  authorized  by  WPB 
With  a  receiver  market  variously  estimated  to 
range  from  5,000,000  to  20,000,000  sets  ahead 
all  manufacturers  ai'e  poised  for  the  green 
light  on  production. 

WITHIN  two  weeks,  perhaps  sooner,  the 
House  Committee  on  Interstate  &  Foreign  Com- 
merce will  report  out  a  bill  which  will  aim  spe- 
cifically at  Petrillo  practices  against  broadcast- 
ers. The  measure,  an  amplification  of  the  Sen- 
ate-approved Vandenberg  bill  prohibiting  AFM 
interference  with  noncommercial  cultural  pro- 
grams, is  already  in  rough  form  and  -mil  be 
subjected  to  close  scrutiny,  probably  next  week, 
at  executive  sessions  of  the  Committee. 

LARSON  WPEN  MANAGER 

G.  BENNETT  LARSON,  general  manager  and 
minority  stockholder  of  WWDC  Washington 
since  1942,  last  week  formally  assumed  gen- 
eral managership  of  WPEN  Philadelphia, 
owned  by  the  Philadelphia  Bulletin.  He  con- 
tinues at  WWDC  as  stockholder  and  consultant. 
Ben  Strouse,  WWDC  commercial  manager,  is 
new  general  manager,  with  Helen  Mobberley 
assigned  to  national  accounts.  Perry  Walders, 
former  WINX  Washington  salesman,  shifts  to 
WWDC  June  4,  and  Ira  Walsh,  WWDC  pro- 
duction manager,  becomes  program  director. 
Sid  Peters,  WNAB  Bridgeport,  joins  WWDC 
June  4  as  assistant  program  director. 

IROADCASTING    •    Broadcast  Advertising 


f  ^"^WGN,  CHICAGO 


Pioneer  in 
Special  Events 


Equipment  and 
by-day  coverage 

Much  of  the  success  for 
broadcasting's  seven-league 
strides  of  the  early  twenties 
rests  in  such  pioneering  radio 
stations  as  WGN  of  Chicago. 
Through  its  special  events 
activities,  WGN  established 
for  itself  an  early  slogan  of  being 
the  station  which  broadcasts  FROM 
greater  distances  than  other  stations 
broadcast  TO. 

We  have  come  to  take  for  granted 
radio's  instantaneous  coverage  of  all 
newsworthy  happenings,  large  and 
small,  in  the  furthermost  corners  of 
the  earth.  Back  in  the  early  twenties 
though,  WGN  as  an  individual  station 
made  history  by  reaching  out  to  all 
parts  of  the  country  for  special  events 
remotes. 

In  the  first  month  of  its  existence 
(May,  1924)  WGN  inaugurated  an  on- 
the-scene  seven  hour  broadcast  of  the 
great  500  mile  Indianapolis  automobile 
race.  The  next  year,along  with  tackling 
a  pioneering  broadcast  of  the  Kentucky 
Derby,  WGN  took  listeners  at  the  cost 
of  $1000  a  day  to  Dayton,  Tennessee  for 


staff  assigned  to  Dayton,  Tennessee  by  WGN  to  give  day- 
of  proceedings  at  the  Scopes  Evolution  trial  back  in  1925. 

direct  wire  coverage  of  the  Scopes  Evo- 
lution trial  (picturedabove) .  During  the 
heat  of  the  World  Court  debate  in  the 
United  States  Senate  in  1926,  lines  were 
rented  to  Washington  to  bring  the 
voices  of  the  principals  into  the  homes 
of  the  Middlewest.  In  1928,  WGN  was 
the  only  individual  broadcaster  to  put 
both  the  Republican  and  Democratic 
conventions  on  the  air  — the  Houston 
pickup  being  one  of  the  longest  in  early 
broadcasting  history. 

Such  aggressiveness  down  through 
the  years,  not  only  by  WGN,  but  by 
all  Chicago  radio  stations  has  gone  a 
long  way  in  establishing  it  as  one  of 
this  country's  great  broadcasting  cen- 
ters, giving  to  Chicago  added  fame  and 
prestige.  Such  is  the  story  of  many 
cities  throughout  this  broad  land.  In 
Kansas  City  KMBC  through  its  own 


pioneering  special  events  activities,  has 
not  only  spread  wide  the  story  of  this 
area  but  at  the  same  time  has  provided 
listeners  with  PLUS  services  which 
would  have  been  otherwise  denied  them. 

In  sports  alone  over  a  period  of  less 
than  a  year  KMBC  has  sent  its  sports 
department  to  St.  Louis  for  on-the- 
scene  coverage  of  the  World  Series 
continued  its  exclusive  practice  of  giv 
ing  play-by-play  accounts  of  highligh 
Big  6  grid  games,  made  remote  pick 
ups  of  national  basketball  playoffs 
originated  direct  wire  accounts  by  its 
sportscaster  from  the  training  camp  o' 
the  Kansas  City  baseball  club  in  Bar 
tlesville,  Oklahoma  — and  now,  play 
by-play  of  major  league  games  nightly 
currently  broadcasting  home  games  o 
the  St. Louis  Cards  and  Browns! 


KMBG 


OF  KANSAS  CITY 

Free  &.  Peters,  Inc. 


Of  Course— KMBC '¥M— an  extra  service  at  no  extra  cost 
SINCE  1928 -BASIC  CBS  AFFILIATE  FOR  MISSOURI  AND  KANSAS 


Hi 


WKY  Contest  Spurs  Renewed  Interest  in 
Home  Dressmaking  Among  Oklahoma  Women 


•  WKY  covers  Oklahoma  by  covering 
the  many  interests  of  its  listeners. 

The  special  interests  of  Oklahoma 
women,  in  their  homes,  their  gardens 
and  themselves,  are  served  by  WKY's 
Home  Service  Director,  Helen  Barr. 

To  awaken  interest  in  home  sewing 
and  needlework  among  Oklahoma  women, 
Mrs.  Barr  inaugurated  a  sewing  contest 
in  cooperation  with  the  National  Needle- 
craft  Bureau,  Inc.  Sixteen  piizes  total- 
ing $500.00  were  offered  for  the  best 
examples  of  needlework  in  various  classi- 
fications, the  top  winners  to  compete 
later  in  New  York  with  top  winners 
from  all  over  the  country. 


Needles  began  to  fly  all  over  O'klahoma 
and  when  the  contest  closed  on  April  18, 
more  than  125  entries  from  34  states, 
cities  and  towns  had  been  received. 

Today,  when  dress  materials  are  scarce 
and  good  workmanship  even  scarcer, 
WKY's  Helen  Barr  convinced  Oklahoma 
women  that  they  could  make  the  clothing 
they  could  no  longer  buy  for  themselves 
and  their  children.  The  $500  contest 
made  the  effort  extra  attractive. 

Helen  Barr  is  one  of  those  next-door 
neighbors  to  Oklahoma  women  who  al- 
ways has  a  helpful  suggestion,  a  cheer- 
ful word  ...  a  per.son  they  enjoy  invit- 
ing into  their  homes  each  weekday  morn- 
ing. 


ABOVE — Mother  and  daughter,  both  winners  in 
WKY's  Sewing  Contest,  wearing  their  winning 
entries.  In  circle,  left  above,  Helen  Barr  chats 
with  daughters  of  two  other  contest  winners 
ing  their  prize-winning  dresses. 
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On  the  lake  a  "Well  Placed"  plug  gets  results 
On  the  air  a  "Well  Placed"  ad  gets  sales  results 

Advertising  is  well  Placed  when  it's  aired  over 
WSPD— the  5000  watt,  NBC  station  which  covers 
the  rich  Northwestern  Ohio-Southern  Michigan 
area — the  home  of  nnore  than  a  million  and  a 
half  prosperous  prospects. 

For  24  Years  the  Voice  of  Toledo 


TOIiEDO,  OHK 


IF  IT'S  A  FORT  INDUSTRY  STATION 
YOU  CAN  BANK  ON  IT 


Model  depicting  proposed 
development  of  General  Logan 
Inlemaiional  Airport,  Boston. 


WNAC 

Key  Station  of 

THE  YANKEE  NETWORK 

is  proud  of  the  selection  of  its  facili- 
ties for  these  great  contributions  to 
the  future  of  Boston  and  New  England 


AVIATION  WEEK 


The  Aviation  Luncheon,  May  1st,  at  the 
Copley-Plaza  Hotel,  Boston,  welcoming 
the  inauguration  of  new  air  service  to 
Boston  by  United  Air  Lines,  T.  W.  A.  and 
Northeast  Airlines,  was  broadcast  1:15 
to  1:30  P.M. 

Coast  to  Coast  over 
WNAC,  Yankee  Network 
and  Mutual  Stations 

Sponsored  by  The  Boston  Globe 

Agency  —  John  C.  Dowd 


Hon.  Joseph  P.  Kennedy 

Former  Ambassador  to  Great  Britain 
at  the 

Greater  Boston  Development  Committee 
Luncheon  at  the  Copley-Plaza. 
* 

^'Boston  Looks  Ahead^^ 

"Promoting  the  Port  of  Boston" 

WNAC 

Tuesdays— 7:45-8:00  P.M. 

Sponsored  by  Boit,  Dalton  &  Church 

Agency  —  Alley  &  Richards 


THE  YANKEE  NETWORK,  inc 

Member  of  the  Mutual  Broadcasting  System 
21   BROOKLINE  AVENUE,  BOSTON  15,  MASS.  Represented  Nationally  by  EDWARD  PETRY  &  CO.,  INC 


ishe<l  every  Monday,  B3r 


sEue  (Year  Book  Number)  published  in  February  by  Proadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington  4,  D.  C. 
Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 


i 


BROA^^TI  KCatdeadline^^ 


pvAiVlAnAAAAAIVWVWV- 


Closed  Circuit      Upcoming      Business  Briefly 


NEW  YORK  FINANCIAL  circles  are  alive 
with  reports  of  prospective  sale  of  Crosley 
Manufacturing  Division.  Report  last  v/eek  was 
that  deal  had  been  consummated  for  Cincin- 
nati plant  at  asking  price  of  about  $30,000,000. 
Weeks  ago  IT&T  (Federal  Telephone  &  Radio 
Corp.)  had  entered  conversations  with  Crosley 
but  this  transaction  said  to  be  out.  WLW  Cin- 
cinnati and  shortwave  subsidiaries  will  not 
be  affected. 

IMPENDING  AMERICAN-BLUE  personnel 
changes  may  include  a  new  Washington  set- 
up, as  well  as  new  sales  executive.  Donald 
Withycomb  took  over  on  a  temporary  basis 
in  Washington  some  weeks  ago.  Whether  he 
returns  'to  his  former  duties  as  head  of  Blue's 
International  Division  was  uncei-tain  last  week. 
New  Washington  addition  may  be  former 
Army  officer  slated  for  discharge. 

CBS  BOARD  MEETING  in  New  York  this 
week  may  produce  some  news.  While  changes 
in  high  command  have  been  rumored,  largely 
in  the  nature  of  promotions,  one  develop- 
ment might  be  the  election  of  Edward  R. 
Murrow,  CBS  European  news  manager  and 
outstanding  correspondent  of  war,  to  a  pro- 
gramming vice-presidency.  Whatever  evolves 
in  promotional  sequence  would  see  William 
S.  Paley  and  Paul  W.  Kesten  as  No.  1  and 
No.  2  men.  If  general  manager  is  named, 
promotion  of  Frank  Stanton  wouldn't  be  sur- 
prising. 

NEW  MOVE  TOWARD  greater  potency  in 
Mutual  operation  reflected  in  recent  stock 
ownership  change  which  makes  Yankee- 
General  Tire  20%  senior  stockholder  along 
with  WOR-Bamberger,  WGN-C/iica£fo  Tribune 
and  Don  Lee.  Each  now  has  two  directors  and 
combined  hold  80%  of  network  stock.  Action 
results  in  even  greater  strengthening  of  Ed 
Kobak's  presidential  hand. 

DONT  LOOK  FOR  resumption  of  full  FCC 
^eisions  until  week  of  June  18.  FCC  Chairman 
Paul  A.  Porter,  now  in  Europe  with  Wheeler 
Senate  Subcommittee  entourage,  doesn't  expect 
to  return  until  about  mid-June.  Reported  last 
Friday  party  was  in  Cairo  after  having  in- 
spected communications  installations  in  Eng- 
land and  France. 

J)ESPITE  WPB-FCC  insistence  that  there  will 
be  no  thawing  of  radio  equipment  freeze  (both 
transmitting  and  receiving)  until  late  fall  or 
possibly  spring  of  1946,  current  developments 
may  blast  those  predictions.  Substantial  cut- 
hacks  in  Government  equipment  orders,  in- 
cluding electronics,  might  result  in  quick  re- 
-ision  of  plans  in  order  to  absorb  employment 
among  large  electronics  manufacturers  who 
have  been  doing  Government  business  at  rate 
of  about  $.5,000,000,000  annually  during  war 
years.  Radio  and  related  fields  have  become 
big  business  since  Pearl  Harbor. 

NEW  NAB  PRESIDENTIAL  Selection  Com- 
mittee, headed  by  T.  A.  M.  Craven,  Cowles 

(Continued  on  page  78) 
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June  6:  Deadline  for  filing  appearances,  oral 
argument,  allocations  below  25  mc. 

June  6-7:  CBS  Affiliates  Advisory  Board  meet- 
ing, Nev/  York. 

June  13:  Oral  argument,  WOV  New  York 
transfer  of  control  to  Mester  brothers. 

June  19:  FMBi  Board  meeting,  Waldorf-As- 
toria, New  York. 

June  26-28:  National  Retail  Dry  Goods  Assn. 
Postwar  Conference,  Hotel  Pennsylvania, 
New  York. 

June  27:  Hearing  before  FCC,  sale  of  WINS 
New  York,  to  Crosley  Corp. 

Bulletins 


FRANK  M.  FOLSOM,  vice-president  in  charge 
of  the  RCA  Victor  Division,  Camden,  since 
January  1944  and  a  director  of  RCA  and 
NBC,  last  Friday  was  elected  executive  vice- 
president  in  charge  of  RCA  Victor  Division 
at  regular  board  meeting  of  parent  RCA  com- 
pany. John  G.  Wilson,  in  charge  of  financial 
administration  of  RCA  Victor,  elected  operat- 
ing vice-president. 

NAVY  RADIO  Section,  Public  Relations,  has 
been  reorganized  into  two  sections,  Radio  Serv- 
ices and  Radio  Programming.  Lt.  Comdr.  J. 
Harrison  Hartley,  USNR,  former  assistant 
director  of  news  and  special  events,  NBC, 
and  chief  of  the  original  Radio  Section,  heads 
the  Services  Section,  in  charge  of  facilities 
for  transmitting  radio  and  press  news.  Lt. 
Marvin  F.  Royston,  USNR,  ex-NBC-Blue  engi- 
neer, is  assigned  to  Radio  Services  Section.  Lt. 
Comdr.  Charles  E.  Dillon,  USNR,  who  was 
head  of  Red  Cross  radio,  is  in  charge  of 
Programming  Section,  servicing  broadcasters. 

NATHAN  STRAUS,  president  of  WMCA 
New  York,  won  the  $1,000  Edward  L.  Bernays 
radio  award  to  individual  doing  most  in  1944 
to  further  democracy  in  the  U.  S.  Judges 
H.  V.  Kaltenborn,  NBC;  Raymond  Swing,  Blue, 
and  Norman  Corwin,  CBS,  voted  unani- 
mously to  present  the  award  to  Mr.  Straus 
for  his  series,  New  World  A-Coming.  Formal 
presentation  will  be  broadcast  on  WMCA 
June  10. 

MUTUAL  has  cleared  Monday  and  Wednes- 
day, 9:30-10  p.m.,  for  Coca  Cola  Victory  Pa- 
rade of  Spotlight  Bands,  which  moves  to  that 
network  from  Blue  on  June  18,  but  has  been 
unable  to  clear  Friday  spot  desired  by  Coca 
Cola,  now  occupied  by  Double  or  Nothing. 
Latter's  sponsor,  Pharmaco  Inc.,  is  willing  to 
move  if  equally  suitable  time  can  be  found. 
Pending  that  Coca  Cola  will  broadcast  only 
twice  instead  of  thrice  weekly. 


BORDEN  ON  BLUE  •  Borden  Co.,  New 
York,  July  10  on  the  Blue  Tues.  7:30-8  p.m. 
starts  Borden  Country  Fair,  audience  partici-; 
pation  program  with  Jack  Bailey  as  m.  c. 
Bill  Gernatt  directing.  Borden  shifts  to  the 
new  time  on  the  Blue  from.  Sun.  8:30-9  p.m. 
vacating  latter  period  when  it  moves  the  Jerry 
Wayne  show  for  summer  to  CBS  Fri.  7:30-8 
p.m.  Kenyon  &  Eckhardt  has  been  appointed 
to  handle  County  Fair  which  fills  out  Borden's 
contract  with  Blue  through  Aug.  27,  but  may 
continue  as  a  permanent  -feature.  Young  & 
Rubicam,  New  York,  continues  as  agency  oi| 
the  Jerry  Wayne  show,  to  be  succeeded  bj 
Ginny  Simms  program  in  fall.  ' 

HIRES,  PHILCO  PLANS  •  Charles  E.  Hires 
Co.,  New  York,  on  June-  17  through  N.  W 
Ayer  &  Son,  permanently  shifts  Hires  Ice  Boi 
Follies  on  Blue  to  Sun.  6:30-7  p.m.  from  Wed 
10-10:30  p.m.  Period  is  available  since  Philc( 
Corp.  has  reduced  its  hour  program  6-7  p.m 
to  6-6:30  p.m.  Hutchins  Adv.  is  Philco's  agen- 
cy. Philco  plans  to  sponsor  last  quarter-hour 
of  Breakfast  Club  on  Blue.  One-quarter  of 
the  full-hour  morning  program  is  sponsoi'ed 
by  Swift  &  Co.,  another  by  Kellogg  Co. 

A&P  SPOT  PLANS  •  Great  Atlantic  &  Pacific 
Tea  Co.,  New  York,  has  scheduled  spot  cam- 
paigns for  peaches  in  47  markets,  July  11-1? 
and  25-27,  averaging  three  spots  daily  on  eacl^ 
station,  and  June  4  starts  participations  for 
A&P  coffee  on  WABC  New  York.  A&P  if 
also  using  programs  on  several  midwest  sta 
tions.  Agency  is  Paris  &  Peart,  New  York. 

TAKES  HALF-HOUR  •  Standard  Brandf 
Inc.,  New  York,  has  signed  starting  July  If 
for  Sun.  3:30-4  p.m.  on  NBC,  period  to  b( 
vacated  when  Army  Hour  is  reduced  to  a  half 
hour  show,  running  4-4:30  p.m.  Spot  will  b( 
used  for  One  Man's  Family  (Tender  Leaf  Tei 
and  Royal  Gelatin  desserts),  which  shifts  fron; 
Blue  Tues.  7:30-8  p.m. 

HALE  SHOW  AVAILABLE  •  Arthur  Hal| 
program,  now  sponsored  on  30  Mutual  staj 
tions  7:30-7:45  p.m.  by  Richfield  Oil  Corp. 
New  York,  available  for  sponsorship  cooperai 
tively  on  other  net  stations  which  do  not  hav^ 
primary  coverage  in  the  Richfield  sales  area 


TV  EXHIBIT  PLANNED 

NBC-WOR-DuMont  video  executives  are 
making  plans  to  invite  a  group  of  Gov- 
ernment officials  to  New  York  soon  for 
special  demonstration  of  television  as  a 
sort  of  preview  of  what  will  be  available 
in  Washington  when  these  three  organi- 
zations, which  have  all  applied  for  com- 
mercial stations  in  the  capital,  begin 
operations  there.  Idea  originated  among 
representatives  of  the  telecasters  at  re- 
cent hearings  held  by  Washington  Zon- 
ing Commission. 
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"The  Time  Has  Come,"  the  Wahns  said, 
"To  Speak  of  Many  Listeners  f 


The  story  of  "Alice  in  Wonderland" 
might  have  remained  a  figment  of 
Lewis  Carroll's  imagination  had  it  not 
been  for  "Alice"  herself. 

Carroll  spun  the  tale  to  amuse  three 
little  girls,  whom  he  took  rowing  on  the 
Thames  each  afternoon, 

Baltimore's  Listening  Habit 


MUTUAL  BROADCASTING  SYSTEM 


When  the  real  "Alice"  begged  for  a 
copy  of  the  story,  Carroll  wrote  it  in 
longhand.  Had  it  not  been  for  a  friend 
who  persuaded  Carroll  to  publish  "Alice 
in  Wonderland,"  its  sole  audience 
would  have  been  three  little  girls. 

As  with  "Alice,"  so  with  your  sales 
message.  It  must  be  heard  by  a  large 
audience,  otherwise  it  cannot  do  its 
rightful  work.  You  assure  yourself 
that  your  sales  message  will  be  heard 
by  a  profitable  percentage  of  the  Balti- 
more market  when  you  use  WCBM. 
Listening  to  WCBM  is  a  habit  in 
Baltimore. 


John  Elmer 

Free  &  Peters,  Inc. 

George  H.  Roeder 

Bxclusivm  NaHonal  ItepresentatiY^s 

General  Manager 

In  famed  courtyards  of  ISeiv  Orleans  .  .  . 


On  front  porches  in  Mississippi  .  .  . 


Folks  turn 
first  to  - 
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815% 


If  you  are  looking  for  a  hard-hitting  team  in  a 
class-A  league,  join  WSIX  in  Nashville.  Your 
advertising  dollar  will  swat  a  homer  every  time 
it  goes  to  bat.  Here  are  the  reasons:  (1)  A  gain 
of  81.5%  in  our  all-day  average  Hooper  during 
the  two  years  ending  in  January.  (2)  The  best 


daytime  Hooper  of  any  Nashville  station.  (3) 
Top  programs  of  both  BLUE  and  MUTUAL.  (4) 
A  booming  market  in  the  heart  of  agricultural, 
industrial  Tennessee.  In  WSIX's  territory  there 
are  over  a  million  potential  buyers — all  "big 
leaguers"  when  it  comes  to  spending  money. 


REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY,  INC 


I, 


5000 

WATTS 
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55  years 

onlhe  Voice  of  St.  Louis" 

. . .  and  they're  going  strong 


TYPICAL  of  the  brand  of  radio  favored 
by  Midwest  listeners  are  five  KMOX 
programs  with  a  combined  total  of  55  years 
of  broadcasting: 

OZARK  VARIETIES,  starring  the  KMOX  National 
Hillbilly  Champions,  now  in  its  tenth  year  ! 

FRANCE  LAUX  SPORTS  GALLERY,  featuring  one  of 
America's  top  sports  authorities,  just  as  pop- 
ular after  16  years  on  KMOX ! 

THE  BEN  FELD  SHOW,  with  Musical  Director  Ben 
Feld  and  the  KMOX  Orchestra,  eight  years  of 
good  listening ! 

OLD-FASHIONED  BARN  DANCE,  weekly  full  hour  of 

familiar  tunes  and  homespun  humor,  still  packs 
'em  in  after  eight  years  ! 

JANE  PORTER'S  MAGIC  KITCHEN,  among  the  earliest 
established  radio  kitchens  — for  13  years  a 
housewife  magnet. 

That  report  card  is  a  sharp  picture  of 
KMOX-dominance  with  Midwest  listeners. 
Advertisers  naturally  show  their  prefer- 
ence by  continuing  sponsorship.  Ozark 


Varieties  has  had  the  same  advertiser  for 
ten  years , . .  France  Laux  nine . .  .The  Ben 
Feld  Shoiv  and  Old-Fashioned  Barn  Dance 
each  have  chalked-up  eight  years,  while 
Magic  Kitchen  has  a  renewal  record  that 
any  program  may  well  envy. 

We  have  available  a  few  programs  built 
by  KMQX  that  travel  in  the  same  company 
of  listener  and  sales  appeal.  Whether  you 
intend  crossing  our  palm  with  a  contract 
now  or  later  doesn't  matter.  Seeing  us  or 
Radio  Sales . . .  today. . .  is  important ! 


REPRESENTED   BY  RADIO  SALES,  THE  SPOT   BROADCASTING  DIVISION  OF  CBS 


Ever  see  a  slalion  whose 
daytime  Hooper  "share  ot 
audience"  averages 

49.0%  I 

Perhaps  .  .  . 

...  but  how  about  a 
city  where  the  daytime 
"sets-in-use"  averages  ; 

21.8*1 

NOV. . . 

.  .  .  then  look  at 
Lin(otn-  -we  feel  it's  a 
rare  resutt  in  a  marlcet  ot 
over  100,000  population. 

In  Fad, 

KFOR  has  80%  more 
daytime  audience  according 
to  ttooper  than  the  next 
highest  station. 

^  If  you're  interested  in 
ratings,  just  multiply  "sets- 
in-use"  by  "share  of 
audience." 


Feature  of  the  Week 


Represented  by  Edward  Petry  Co.,  Inc 


KFOR 


Capital  City  \^^ebraska 


Gordon  Gray,  General  Mgr. 
Melvin  Drake,  Station  Mgr. 

Blue  and  Mutual  Networks 
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(I  tn  )•)  Walker,  Daugomal,  Apekamn,  Botone,  Sullivan,  White  Fox 
and  Kaulity. 

Fox  came  in.  They 


FIRST  stop  for  White  Fox, 
aged  Kiowa  Indian,  when  he 
came  to  Oklahoma  City  for 
the  first  time  in  his  life  was 
the  WKY  studios. 

Through  an  interpreter  White 
Fox,  who  doesn't  know  exactly  how 
old  he  is,  explained  that  he  wanted 
to  see  the  "ah-tay".  That  is  Kiowa 
for  "spirit  message"  and  the  word 
the  tribe  uses  for  radio. 

Several  years  ago  some  of  White 
Fox's  grandchildren — four  are  in 
the  armed  services — started  him  in 
the  habit  of  listening  to  the  sta- 
tion. He  has  become  a  fan,  al- 
though he  doesn't  speak  or  under- 
stand a  word  of  English.  His  fa- 
vorite entertainers  are  Wiley  Wal- 
ker and  Gene  Sullivan,  western 
singers,  who  were  timing  a  show 


when  White 
were  introduced  to  him. 

The  full-blooded  Kiowa  was 
greatly  impressed  with  WKY's 
new  $2.50,000,  915-foot  tower  which 
sends  the  "ah-tay"  into  the  air.  He 
commented  that  it  was  higher  than 
Indian  smoke  signals  ever  went, 
but  had  little  else  to  say,  taking 
the  station  tour  with  the  silent, 
calm  dignity  which  is  characteristic 
of  Indians  seeing  strange  sights 
for  the  first  time. 

Accompanying  the  aged  Indian 
on  the  trip  were  other  Kiowa  dele- 
gates who  came  the  long  hour's 
drive  to  the  state  capital  to  confer 
with  Senator  Elmer  Thomas  on 
tribal  affairs.  Other  members  of 
the  group  were  James  Daugomal, 
David  Apekaum,  Fred  Botone  and 
Henry  Kaulity. 


Sellers  of  Sales 


HARRIETT     M.  BeLILEE, 
timebuyer  at  the  Compton 
Adv.   Agency,  New  York, 
is  a  very  businesslike  young 
woman  with  plenty  of  solid  adver- 
tising experience  handling  many 
and  varied  types  of  accounts. 
A  native  of  Chicago  and  a  grad- 


Miss  BeLille  came  to  New  York 
with  Newell-Emmett  in  the  fall  of 
1942.  For  six  months  with  that 
agency  she  was  in  charge  of  the 
Pepsi-Cola  cooperative  account.  On 
March  1,  '43,  she  joined  Compton 
as  a  time-buyer. 

Miss   BeLille   now   buys  night 


uate  of  the  St.  Francis  Academy     time    chainbreaks    for  Goodyear 
~    '  ~  "  shoe  products  divi- 

sion in  55  markets; 
Right  to  Happiness 
on  NBC  and  Trans- 
Canada;  Life  Can 
Be  Beautiful,  CBS; 
Jack  K  i  r  k  w  o  o  d, 
CBS;  Road  of  Life, 
Trans-Canada;  Met- 
ropole,  Quebec  Re- 
gional Network  ; 
trailer  on  the  Rudy 
Vallee  program  on 
CBC,  and  a  series 
of  spot  programs  in 
Toronto,  Winnipeg 
and  Vancouver,  for 
Ivory  Soap.  Present- 
ly inactive  but  po- 
tential radio  adver- 
tisers on  her  list  are 


and  Business  Col 
lege,  Miss  BeLille 
started  her  career 
as  manager  of  a 
small  Chicago  dress 
shop.  Soon  after 
that,  she  went  with 
the  Charles  Daniel 
Frey  agency  in  Chi- 
cago where,  for  six 
years,  she  handled 
Crane  Co.,  House- 
hold Finance  and 
Karpen  Furniture 
accounts. 

With  that  back- 
ground, Miss  Be- 
Lille moved  to  an- 
other Chicago  agen- 
cy, Reincke  -  Ellis  - 
Younggreen  -  Finn, 
agency  for  Glen- 
more  Whiskey,  for  a  short  time. 
Next  she  joined  the  Chicago  office 
of  McCann-Erickson  as  media  su- 


HARRIETT 


New  York  Life  and 
Kelly-Springfield. 

Now  a  resident  of  Manhattan, 
Miss    BeLille    misses  horseback 
pervisor.  riding,    her    favorite    sport,  but 

For  five  years  with  McCann-  makes  up  for  the  loss  by  at- 
Erickson  she  handled  advertising  tending  concerts  and  the  opera, 
for  Standard  Oil,  Pillsbury  Mills,  as  well  as  catching  up  on  her 
Ford  dealers  (both  branch  and  reading,  another  favorite  pas- 
joint  fund),  and  Maytag.  time. 


;N  P£NNSyiVAN/A  THE  L 


TRI-PENN 


MARKET 


produces  sales 
for  you 

•  The  Tri-Penn  primary  area 
is  a  rich  region  in  the  heart  of 
Pennsylvania  — which  is  not 
covered  by  any  other  station. 

Write  main  office— 8  West 
King  St.,  Lancaster,  Penna.,  or 
Sales  Represenfafive 

BAYMEi 
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Where  showmanship 


% 


A  candid  camera  might  record  a  slightly  different  picture  of  what's  going  on  in  ^ 
our  studios  these  days,  but  the  artist's  brush  has  caught  Mutual's  busy  new 
program  progress  with  remarkable  realism. 

Eleven  new  shows  premiered  within  a  couple  of  fortnights.  Drama,  romance,  ^ 
mystery,  music.  Originals  by  Oboler.  Lone  males  in  the  argumentative  toils  ol  ^ 


means  business 


lovely  ladies.  Murder  solved  by  listeners  in  every  Mutual  market.  An  amazing 
half-hour,  five  afternoons  a  week,  that  grants  a  woman's  every  wish  for  the  next 
24  hours  of  her  life.  And  four-star  reserves  waiting  in  the  wings. 

Novel?  Exciting?  Sure  — but  the  one  word  for  Mutual's  new  programming 
technique  is  showmanship.  Showmanship  without  the  checkered  vest  and  the 
nickel  segar.  Serious-minded  showmanship  that  deliberately  means  business. 

The  man  directly  in  charge  of  all 


this  is  Phillips  Carlin.  We  could  start 
seventeen j)aragraphs  with  the  words: 
"A  man  who ..."  But  why?  To  all  of 
you  who  agree  with  us  that  radio  is 
show  business,  the  significant  fact  is 


CATCH  THESE  NEW  MUTUAl  SHOWS  AND  HEAR  WHAT  WE  MEAN 

Arch  Oboler's  Pi^ays  —  by  the  master  of  radio  drama 
Calling  All  Detectives— a  criminologist  in  every  home 
Queen  for  a  Day  —  every  day  a  new  Cinderella 
Between  Us  Girls  —  one  man  versus  the  "weaker"  sex 

(Executives  who'd  like  to  hear  these  and  other  new  MBS  programs  at 
any  given  hour  will  he  promptly  provided  with  recordings  on  request.) 


\  that  Phil  is  our  man.  V-P  in  charge  of  Programs,  he's  busy  lining  up  the  right 


showmen  and  the  right  shows,  putting  into  action  the  plans  we  have  drawn  up. 

We've  made  a  start,  and  there's  more  in  store.  Even  with  all  the  veteran 
experience  behind  this  move,  we're  likely  to  come  up  with  a  turkey  at  times,  too. 
When  that  happens,  off  with  its  head  and  on  with  another  right  show.  Because 
to  us,  showmanship  means  business.  It  can  also  mean  business  to  you  .  .  . 

Muiuai  Broadcastinff  System 


WHERE       SHOWMANSHIP  MEANS 


U    S    I    N    E   S  S 


ONE   OF   A    SERIES    PRESENTING    THE    MEN    WHO    MAKE    FREE    &    PETERS  SERVIC 


Look  who's 
here  now-  S* 


Take  a  good  man  with  successful  experi- 
ence as  a  lawyer,  add  a  considerable  back- 
ground of  public  relations  work,  mix  well 
with  creative  imagination,  intense  energy 
and  deep  personal  integrity,  then  serve 
hot!  That's  a  recipe  for  an  effective  F&P 
Colonel,  as  tested  and  proved  in  the  person 
of  Fred  W.  Mitchell.  Fred  joined  our  New 
York  office  over  a  year  ago,  and  today 
he's  very  much  a  Specialty  of  the  House! 

All  in  all,  we're  pretty  proud  of  our 
ability  to  pluck  good  men  from  other 
industries  and  businesses.  Among  our 
Colonels  we  number  successful  men  from 


the  petroleum  industry,  mail-order  houses, 
newspapers,  advertising  agencies,  financial 
institutions,  publishing  organizations  and 
many  others.  The  result  is  more  than  an 
organization  of  individual  winners — it's  a 
great  team  whose  combined  experience 
goes  right  across  the  board  of  American 
enterprise. 

Possibly  that's  why  we've  made  such 
strides  during  these  past  thirteen  years 
since  first  we  hung  out  our  shingle. 
Certainly  it's  the  way  we  like  to  progress, 
here  in  this  group  of  pioneer  radio-station 
representatives. 


Two  years,  Temple  University 
Three  years,  Dickinson  School  of 
Law 

Seven  years,  Law  Practice 
Two  years,  Partner,  Lawrence  & 

Mitchell,  Public  Relations 
Free  &  Peters  (New  York  Office) 

since  May  1,  1944 


Fred  W.  Mitchell! 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKY   CINCINNATI 

KDAL  DULUTH 

WDAY  FARGO 

WISH  INDIANAPOLIS 

WJEF-WKZO     .    .    GRAND  RAPIDS- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE   LOUISVILLE 

WTCN   .    .    IHINNEAPOLIS-ST.  PAUL 

KSD  ST.  LOUIS 

WMBD  PEORIA 

WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . 

WHO  DES  MOINES 

woe  DAVENPORT 

KMA  SHENANDOAH 

. .  . SOUTHEAST  . . . 

WCBM   BALTIMORE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 

KOB  ALBUQUERQUE 

KEEW   BROWNSVILLE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 

KOIN  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives 

Since  May,  1032  J- 


CHmCO:  J 80  N.M/rhJgan  HVN^Om.  444  Madison  Ave.  DETROIT:  645  Gr/WoW 5/.  SAN  FRANCISCO:  r  i  r  miVimm.  G:^^,  Hollywood  ATLANTA:  322  P^WB/n 

Franklin  6373  Plaza  5-4130  Cadillac  1880  Sutter  4353  Hollywood  2151  Main  5667 
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$5.00  A  YEAR— 15c  A  COPY 


P&Gf  Biggest  Air  User,  Doubles  Sales 


iRADIO'S  biggest  customer,  Procter 
;&  Gamble  Co.,  Cincinnati,  spends 
S$11,000,000  a  year  for  time  alone, 
i Expenditures  for  talent  probably 
run  another  $11,000,000. 

This  was  learned  in  an  exclusive 
interview  with  William  M.  Ramsey, 
Procter  &  Gamble's  well-known  di- 
rector of  radio  who,  for  the  first 
time,  told  the  story  of  the  soap 
manufacturer's  rise  to  national 
leadership  through  broadcast  ad- 
vertising. 

Latest  figures  show  that  in  1944 
P&G  spent  $11,014,000  for  time 
alone.  That  was  divided  as  follows : 
NBC  $5,280,000;  CBS  $3,942,000; 

flue  $1,042,000;  spot  $750,000. 
Gross  Doubled 

•  During  1940 — the  last  peacetime 
year — Procter  &  Gamble  invested 
U0,999,416  in  network  time.  Spot 
and  talent  figures  for  that  year 
were  not  available,  although  a 
schedule  of  P&G  programs  indi- 
cated both  were  substantial.  Net- 
work expenditures  five  years  ago 
^included  $8,759,452  for  NBC  (em- 
bracing the  Red  and  Blue)  and 
$2,239,964  for  CBS,  according  to 
Broadcasting  Yearbook. 

In  the  10-year  period  1934-44 — 
the  years  of  the  company's  greatest 
expansion  in  radio — gross  sales 
more  than  doubled,  rising  from 
116,593,142  to  $311,496,273,  ac- 
ording  to  Mr.  Ramsey. 

"This  dramatic  rise  cannot,  of 
;ourse,  be  attributed  entirely  to 
adio,"  he  explained.  "New  prod- 
cts,  advertising  in  other  media 
nd  economic  conditions  contributed 
substantial  share.  But  it  is  un- 
listakable  that  radio  as  a  major 
2lling  medium  has  proved  itself 
irough  the  experience  of  Procter 
Gamble." 

Careful  Planning 

Mr.  Ramsey  will  tell  you  that 
&G's  success  as  an  advertiser  and 
erchandiser  is  due  to  several  fac- 
irs.  Each  campaign  is  carefully 
;ianned  and  executed  with  split- 
ifecond   precision   and  timing.  All 
(h'liedia  are  dovetailed  into  one  big 
attern    which    spells  "consumer 
einand". 

P&G's  phenomenal  rise  to  the 
osition  of  the  nation's  top  time- 
iuyer  dates  back  to  1923  when 
mmercial  broadcasting  was  al- 
'St  unheard  of.  Ever  alert  for 
w  avenues  of  advertising,  P&G 
ught  a  period  on  WEAF  New 
rk  and  the  Crisco  Cooking  Talks 
nt  on  the  air. 


For  First  Time  Facts  Are  Unveiled  on 
$lhOOOyOOO  Annual  Time  Budget 

By  BILL  BAILEY 


WORKING  EXECUTIVE  is  William  M.  Ramsey  (1),  Procter  &  Gamble 
radio  director  who  takes  personal  interest  in  P&G  productions.  Confer- 
ring with  their  sponsor  boss  are  (1  to  r)  :  Sandra  Michael,  who  authored 
Woman  in  White;  Betty  Winkler  and  Roy  Larkin,  stars  of  the  network 
show  which  sold.  Camay  soap. 


Pioneer  advertisers  who  had  the 
foresight  to  test  this  new  medium 
were  looked  upon  as  starry-eyed 
dreamers.  Most  everyone  "knew" 
radio  was  but  a  "passing  fancy". 
P&G  saw  in  broadcasting,  however, 
a  future  medium  of  mass  communi- 
cation— a  new  means  of  reaching 
millions  of  potential  consumers. 
'Midst  a  doubting  business  world, 
the  Cincinnati  firm  laid  the  founda- 
tion of  what  has  become  radio's 
most  comprehensive  schedule  of 
broadcast  advertising  carried  by  a 
single  sponsor. 

Turning  deaf  ears  to  pleadings 
of  "experts"  that  radio  would  be 
a  "waste  of  money",  Procter  & 
Gamble  gave  it  a  whirl  with  Crisco 
Cooking  Talks.  Fan  mail  was  the 
only  means  in  those  days  of  meas- 
uring audiences.  The  Government 
had  not  regulated  frequencies. 
Numbered  dials  on  receiving  sets 
just  hadn't  been  born. 

Nevertheless  WEAF  broadcast 
the  Crisco  Cooking  Talks  at  regular 
times,  under  sponsorship  of  Procter 
&  Gamble.  Fan  mail  began  coming 
in.  Some  of  it  had  to  do  with  reci- 
pes; some  women  sent  their  own 
favorite  recipes  in.  But  a  large  part 


simply  bore  the  phrase:  "Program 
coming  in  fine." 

To  the  broadcaster  that  type  of 
fan  mail  meant  potential  new  lis- 
teners. It  indicated  his  signal  was 
reaching  out.  To  Proctor  &  Gamble 
it  meant  a  new  avenue  through 
which  to  present  a  sales  message  to 
potential  customers. 

P&G's  first  network  venture  came 
in  June  1925  when  the  firm  spon- 
sored Ida  Bailey  Allen  for  Crisco 
on  the  then  NBC-Red  network. 
Through  the  series  she  became  fa- 
mous as  one  of  the  country's  fore- 
most home  economists.  Ida  Bailey 
Allen's  Cook  Book  today  is  in  mil- 


lions of  t^'pical  American  homes. 
In  May  1930  Procter  &  Gamble  Co. 
branched  out  with  its  third  program 
and  the  firm's  first  attempt  to  sell 
soap  via  broadcast  advertising.  The 
program  was  Ruth  Turner's  Wash- 
ing Talks,  a  local  test. 

So  successful  was  the  venture 
that  in  November  1930  Procter  & 
Gamble  introduced  the  five-a-week 
series  on  a  network,  with  a  morn- 
ing strip  on  the  Red  under  the  title, 
Mrs.  Blake's  Column.  The  following 
programs  were  broadcast  in  rota- 
tion: Emily  Post  Talks,  Sisters  of 
the  Skillet,  Curtis  Burnley,  Mrs. 
Reilly.  Then  followed  a  series  of 
diversified  programs  including 
George,  the  Lava  Soap  Man,  Sisters 
of  the  Skillet,  Helen  Chase's  Beau- 
ty Forum,  Stoopnagle  &  Bud,  and 
the  B.  A.  Rolfe  orchestra,  all  net- 
work presentations. 

Something  New 

By  late  1932  P&G  cast  about  for 
something  new  in  radio  entertain- 
ment. In  December  that  year  the 
daytime  five-weekly  dramatic  serial 
was  born  on  WLW  Cincinnati  when 
the  Puddle  Family  became  radio 
characters.  The  test  continued  for 
a  year.  Based  on  a  comic  strip,  the 
Puddle  Family  was  appealing  to 
the  eye,  but  as  a  radio  show  it  fell 
short. 

Fan  mail — still  a  potent  factor 
in  broadcasting — indicated  that  the 
people  wanted  drama.  However  they 
craved  something  more  human  than 
the  Puddle  Family  characters  who, 
after  all,  were  lifted  from  the  comic 
page.  Procter  &  Gamble  consulted 
one  of  its  agencies — Blackett-Sam-" 
ple-Hummert,  Chicago. 

Lawrence  D.  Milligan,  Oxydol 
account  executive  came  up  with  an 
idea.  He  thought  a  script  built 
around  the  experiences  of  a  woman 
like  his  mother — a  kindly,  sympa- 
thetic woman — might  be  just  the 

(Continued  on  page  28) 


LONG  RECOGNIZED  as  radio's  No.  1  client,  Procter  & 
Gamble  Co.,  Cincinnati,  has  learned  the  value  of  broadcast 
advertising.  Through  its  radio  department,  headed  by  William 
M.  Ramsey,  P&G  conducts  extensive  research,  arrives  at  its 
own  methods  of  measuring  audiences  and  employs  a  forceful 
formula  that  sells  P&G  products.  BROADCASTING  sent  Bill 
Bailey  to  Cincinnati  to  learn  the  details  of  P&G's  phenomenal 
success.  Herewith  is  the  first  installment  of  the  P&G  story  as 
learned  in  an  exclusive  interview  with  Mr.  Ramsey. 
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TBA,  FMBI  Demand  Quick  Allocation 


Join  in  Requesting  No.  1 
Channel  Adoption; 
RTPB  to  Act 

Texts  of  TBA  and  FMBI  requests 
on  page  67 

PRESENTING  a  united  front  for 
the  first  time  since  allocations  hear- 
ings began  last  September,  the 
Television  Broadcasters  Assn.  and 
FM  Broadcasters  Inc.  last  week 
filed  simultaneous  requests  with  the 
FCC  that  the  band  44-108  mc  be 
allocated  immediately  and  that  al- 
ternate allocation  No.  1  be  adopted 
[Bkoadcasting,  May  21,  28]. 

At  the  same  time  Arthur  Freed, 
vice-president  and  general  manager 
of  Freed  Radio  Corp.,  New  Yorlc, 
manufacturer,  declared  in  a  strong 
denunciation  of  the  FCC's  delay  in 
allocating  FM,  that  widespread  un- 
employment will  result  unless  Com- 
mission allocates  FM  immediately. 

In  surprise  announcements 
Thursday,  W.  A.  Roberts,  general 
counsel  for  TBA,  and  Philip  G. 
Loucks,  FMBI  general  counsel,  dis- 
closed that  their  respective  boards 
of  directors  had  unanimously  adopt- 
ed resolutions  urging  the  Commis- 
sion to  allocate  FM  and  television 
immediately  in  the  No.  1  alterna- 
tive. 

RTPB  Action  Expected 

Dr.  W.  R.  G.  Baker,  chairman 
of  the  Radio  Technical  Planning 
Board,  has  called  a  meeting  of 
chairmen  and  vice-chairmen  of 
Panels  2  (allocations),  5  (FM),  6 
(television)  and  7  (facsimile)  in 
New  York  Tuesday,  June  5,  to  con- 
sider similar  action. 

Signed  by  J.  R.  Poppele  of  WOR 
New  York,  president,  the  TBA  reso- 
lution said  cutbacks  in  use  of  per- 
sonnel, plants  and  materials  in  the 
electronics  industry  "are  now  tak- 
ing place  and  will  become  more 
rapid".  Several  months  of  design 
and  production  engineering  will  be 
required  after  the  definite  alloca- 
tion before  civilian  production  in 
quantity  can  use  such  released 
labor,  according  to  TBA. 

From  the  technical  viewpoint 
TBA  said  "design  and  wasteful  in- 
terference with  other  services  make 
the  second  alternative  undesirable". 
The  first  alternative  is  "preferred 
because  of  its  long-range  superiori- 
ty for  television  considering  all 
factors". 

The  FMBI  position  corroborated 
the  stand  of  TBA  and  adopted  the 
reasons  set  forth  by  the  TBA  for 
allocating  alternative  No.  1  imme- 
diately. FMBI  recommended,  how- 
ever, that  the  FCC  set  aside  a  4 
mc  band,  46-50  mc,  for  interim 
operations  of  present  transmitters 
pending  the  transition  to  the  new 
frequencies.  FM  currently  is  allo- 
cated at  42-50  mc. 

Under  alternative  No.  1  as  pro- 
posed by  the  FCC  amateurs  would 
be  given  44-48  mc,  facsimile  48-50, 
FM  50-68  and  television  68-74, 
78-108  mc. 

"If  considered  merely  from  the 

Page  16    •    June  4,  1945 


practical,  economic  viewpoint,  such 
procrastination  is  dangerous  and 
unwise,"  said  Mr.  Freed,  "and 
tends  to  add  to  the  uncertainty 
facing  radio  manufacturers  of  war 
materials  who  are  anxiously  await- 
ing the  reconversion  signal.  These 
manufacturers  employ  many  thou- 
sands of  workers  who  look  to  them 
for  a  measure  of  security  in  the 
transition  period  between  war  and 
civilian  production." 

Mr.  Freed  declai-ed  that  delays 
now  will  "deter  engineering  and 
design  of  postwar  sets  for  dozens 
of  manufacturers,"  and  bring  about 
"widespread  unemployment."  De- 
spite the  WPB's  promise  to  give 
the  FCC  90  days  notice  if  produc- 
tion authorization  plans  are 
changed,  it  is  possible,  said  Mr. 
Freed,  that  war  requirements  of 
communications  equipment  may  fall 


far  below  the  immediate  needs  of 
the  military,  "thus  compelling  WPB 
to  give  the  go-ahead  signal  in  ad- 
vance of  any  prior  notification  to 
the  FCC". 

The  manufacturer  also  pointed 
out  that  hundreds  of  FM  applica- 
tions have  been  filed  with  the  FCC 
and  that  after  FM  is  allocated,  the 
applications  must  be  refiled,  speci- 
fying new  frequencies,  and  then 
processed  by  the  Commission. 

Meantime  the  FCC  engineering 
department  and  industry  engineers 
are  going  ahead  with  propagation 
tests.  Reports  are  that  Sporadic  E 
already  has  been  evident,  although 
it  was  pointed  out  that  tests  of  two 
or  three  months  actually  will  add 
little  data  to  that  now  in  the  hands 
of  the  Commission. 


'Broadcasting^  Staff  Changes  Include 
King  as  M.E,;  Beatty  Associate  Editor 


TWO  NEW  staff  appointments  and 
two  reassignments  are  announced 
by  Sol  Taishoff,  editor  and  pub- 
lisher of  Broadcasting. 

J.  Frank  Beatty,  for  the  past 
decade  managing  editor  at  Wash- 
ington headquarters,  has  been 
named  an  associate  editor,  with 
Art  King,  newspaper  editor  and  for 
the  past  year  an  executive  assistant 
in  the  press  division  of  the  U.  S. 
Office  of  Censorship,  appointed 
managing  editor  in  Washington. 

Coincident  with  the  transfer  to 
New  York  of  Florence  Small,  for 
the  past  year  in  charge  of  the  Chi- 
cago bureau,  Frank  A.  Browne, 
formerly  publicity  and  promotion 
manager  of  WJNO  West  Palm 
Beach,  Fla.,  has  been  designated 
Chicago  correspondent. 

Mr.  King,  who  will  report  to  Rob- 
ert K.  Richards,  editorial  director, 
for  eight  years  was  managing  edi- 


tor of  the  Whiston-Salem  Sentinel 
&  Journal  prior  to  his  Washington 
war  service  with  the  Office  of  Cen- 
sorship. Mr.  Beatty,  in  relinquish- 
ing his  managing  editor's  func- 
tions, will  take  over  special  edito- 
rial assignments  at  Washington 
headquarters  and  in  the  field.  Bill 
Bailey  continues  as  an  associate 
editor  in  Washington. 

Miss  Small  has  joined  the  New 
York  editorial  staff  under  Bruce 
Robertson,  New  York  editor.  Helen 
House,  for  three  years  on  the  New 
York  editorial  staff,  has  resigned 
to  rejoin  her  family  in  Pittsburgh. 

Mr.  Browne,  who  has  taken  over 
the  Chicago  oflSce,  has  worked  as 
a  newspaper  reporter  but  for  the 
past  seven  years  has  been  writer, 
announcer  and  program  director  of 
several  stations.  He  was  formerly 
publicity  director  of  WJZ  New 
York. 


Drawn  for  Broadcasting  by  Sid  Hix 
"I'd  Like  to  Buy  ZVz  Yards  of  That  Radio  Spectrum  That's  Being 
Allocated!" 


WFIL   Philadelphia  Pre  si  den 
Roger  W.  Clipp  (r),  just  electedi  i 
president    of    the    Poor    Richard  i 
Club,   oldest   advertising   club  inp: 
America,  is  congratulated  by  his 
predecessor     Graham  Patterson 
publisher   of   the   Farm  Journal 
Mr.  Clipp  is  the  first  broadcaster 
ever  honored  with  election  to  thece 
presidency  of  the  famed  Philadel 
phia  organization. 


McCormick  on  38 

McCORMICK  &  Co.,  Baltimore,  isK 
conducting  its  seasonal  campaigri^j 
for  Bee  Brand  insecticide  on  Si 
stations    using    one-minute  tran 
scribed  announcements,  and  chain 
breaks    from    five    to    ten  time; 
weekly.  Station  list  follows:  WAYS 
WHKY  WPTF  WSTP  WTMA  WIS 
WSB     WGST     WMAZ  WTOC 
WOOD    WNOX    WLAC  WSG^ 
WSFA    WMBR    WFOY  WAL/ 
WWL  KFPW  KLRA  WKY  WMC  it 
KVSO  KRBC  KFDA  KGKO  KPYC  ,„ 
KRRV    KGKB    WACO    KWF1  L 
KNOW    KFDM    KEEW  KRK 
KXYZ  KABC.  Agency  is  Jones  i 
Brakeley,  New  York. 


lioi 

Hudson  Newscasts  w 

HUDSON  PULP  &  PAPER  Corp.  J 
New  York,  major  user  of  spot  ra' " 
dio  for  its  paper  napkins,  is  changi 
ing  from  five  spot  announcement) 
a  week  to  three  newscasts  weeklj- 
on  WBZ  Boston,  as  a  result  of  th 
recent  survey  on  newscasts  [Broad 
CASTING,  April  23]  conducted 
Duane  Jones  Co.,  Hudson  agencj 
For  the  coming  year  Hudson  wi 
sponsor  newscasts  by  Marvin  Beh 
rens  on  WBZ  Monday,  Wednesda 
and  Friday,  12:15-12:25  p.m.  Simlroi 
ilar  changes  to  news  may  be  mad 

other  territories,  depending  o  ;j 
sales  results  from  WBZ.  f  j 

oil 
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Cal  Recordings 

CAL  CONCENTRATE  Co.,  Ch 
cago  (Cal-Cola),  is  distributing  rt 
cordings  of   15-second  announce 
ments,  featuring  the  Dinning  Sis  . 
ters,  to  local  bottlers  to  be  place|^'_' 
on  stations  in  their  areas.  Th 
marks  the  entry  of  the  manufaJ'^ 
turers  of  Cal-Cola  into  the  radi 
field.  Production  of  spots  was  hai 
died  by  Atlas  Adv.  Agency,  Ch  ire 


BROADCASTING    •    Broadcast  Adverttsin 


[WPB  Eases  Antenna  and  Building  Controls 


'Tube  Manufacture 
For  Civilians  May 
Be  Doubled 

By  JACK  LEVY 

FIRST  relaxations  affecting  sta- 
;ion  improvements  and  new  sta- 
;ion  construction  were  announced 
ast  week  by  the  War  Production 
Board,  which  (1)  removed  all  re- 
trictions  on  production  of  trans- 
«  Tiitter  antennas  and  (2)  allowed 
:onstruction  or  alterations  costing 
,ip  to  $1,000  to  be  undertaken 
?/ithout  WPB  authorization.  The 
previous  limitation  was  $200. 

Simultaneously,  the  Radio  &  Ra- 
lar  Division  disclosed  that  consid- 
n-ation  is  being  given  plans  to  au- 
!;horize  production  of  4,000,000  re- 
ceiving tubes  a  month  for  civilian 
iDurposes  and  that  a  proposal  to 
ihannel  the  output  into  the  replace- 
■nent  market  rather  than  into  new 
sets  will  be  taken  up  at  an  early 
neeting  of  the  Receiving  Tube  In- 
iustry  Advisory  Committee.  The 
Division  estimated  60,000,000  tubes 
ivill  be  required  the  first  year  to 
•neet  replacement  demands  and  re- 
store satisfactory  stock  margins  in 
distribution  channels. 

Steel  Available 

WPB's  action  in  removing  con- 
trols on  towers  resulted  from  cut- 
Dacks  in  heavy  military  equipment 

i  ivhich  released  substantial  quan- 
;ities  of  steel.  Although  not  strictly 

'  m  electronics  item,  the  availabil- 
ty  of  towers  will  permit  many  sta- 

I  ;ions  to  initiate  major  improve- 

^  tients  and  may  enable  some  FCC 
applicants  to  obtain  ,  conditional 
construction  permits  for  new  sta- 
tions. WPB  recently  authorized 
lohn  E.  Lingo  &  Son  Inc.,  Camden, 
N.  J.,  to  produce  a  limited  number 
Df  towers  for  distribution  to  broad- 
casters without  priorities  [Broad- 
j|  PASTING,  May  7].  As  a  result  of 

ilvl  
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the  relaxation,  the  company  is 
freed  of  its  announced  restrictions 
but  until  more  material  is  available 
will  manufacture  radiators  up  to 
250  ft.  only. 

Along  with  antennas,  the  Board 
removed  controls  on  blank  record- 
ing discs  and  spring  motor  (hand 
operated)  accoustic  phonographs. 
It  was  explained  that  all  three 
items  do  not  make  use  of  electronic 
components  and  are  not  produced 
generally  on  facilities  now  used 
for  production  of  radio  and  radar 
equipment. 

Cabinets  were  also  released  from 
restrictions  but  remain  subject  to 
the  provisions  of  Furniture  Order 
L-26A.  The  Division  pointed  out, 
however,  that  the  placing  of  a 
radio  chassis  in  a  cabinet  still 
comes  within  the  jurisdiction  of 
the  general  limitation  order  L-265 
governing  electronic  equipment  as 
this  is  considered  a  step  in  pro- 
duction and  must  continue  re- 
stricted. 

Amount  Raised 

The  Board's  action  with  respect 
to  construction  was  formulated  by 
the  Construction  Bureau  in  an 
amendment  to  Limitation  Order 
L-41  which  requires  specific  au- 
thorization on  all  projects  costing 
more  than  $200.  By  raising  the 
amount  to  $1,000,  the  amendment 
is  likely  to  expedite  construction 
of  a  few  stations  which  have  re- 
ceived FCC  conditional  permits  but 
have  been  denied  WPB  authoriza- 
tion. Several  stations  had  proceeded 
with  construction  under  the  old 
$200  exemption  after  being  turned 
down  by  WPB. 

A  clarification  of  the  amend- 
ment, issued  by  the  Radio  &  Radar 
Division,  points  out  that  WPB 
basic  policies  governing  station  con- 
struction remain  unchanged  and 
that  authorization  will  be  consid- 
ered only  for  new  stations  in  areas 
not  receiving  primary  service  un- 


der FCC  standards  and  when  the 
applicant  can  prove  possession  of 
necessary  equipment. 

With  regard  to  increased  tube 
production,  the  Division  explained 
that  the  proposal  to  authorize 
4,000,000  tubes  monthly  would  be 
to  maintain  full  use  of  productive 
facilities  but  that  there  is  no  as- 
surance this  output  can  be  attained 
during  the  present  transition  pe- 
riod "because  of  the  changing  de- 
mands of  the  military." 

Demand  for  Sets 

WPB  pointed  out  that  it  would 
require  an  average  of  1 1/2  tubes  per 
set  to  put  home  receivers  now  in- 
operative back  into  service.  The 
first  1,000,000  tubes  to  become 
available,  if  channeled  into  replace- 
ments, would  restore  666,666  sets 
to  operation  while  the  same  tubes 
would  equip  only  200,000  new  5- 
tube  sets.  WPB  estimated  that 
about  9%  (approximately  3,000,- 
000)  of  radio  homes  are  without 
receiving  facilities  because  of  the 
shortage  of  replacement  tubes.  A 
recent  survey  by  the  Office  of  Civil- 
ian Requirements  showed  an  imme- 
diate demand  for  more  than  5,000,- 
000  new  receivers. 

At  a  recent  meeting  of  the  Tube 

Coal  Co.  Renews 

DELAWARE,  Lackawanna  & 
Western  Coal  Co.,  New  York, 
sponsor  of  The  Shadow  since  1937, 
has  signed  a  contract  for  contin- 
ued sponsorship  through  1950. 
Company  resumes  seasonal  spon- 
sorship Sept.  9  on  Mutual  5-5:30 
p.m.  for  Blue  Coal  on  27  stations 
in  the  New  England  and  Mid-At- 
lantic Area.  Agency  is  Ruthrauff 
&  Ryan,  New  York.  In  its  15th 
year  on  the  air  this  fall.  The 
Shadow,  a  Charles  Michelson  pro- 
duction, will  be  sponsored  on  the 
largest  hook-up  in  its  history — a 
total  of  234  stations  for  DL&W, 
Carey  Salt  Co.  and  Grove  Labs. 


Advisory  Committee,  WPB  said, 
Army  representatives  revealed  that 
some  cancellations  of  direct  Army 
orders  for  receiving  tubes  are  now 
coming  through  and  that  an  excess 
of  materials  in  depots  may  possi- 
bly be  discovered  through  re-exam- 
ination of  stockpiles.  Total  stand- 
ard receiving  type  tube  production 
during  the  first  three  months  of 
1945  averaged  12,000,000  and  was 
estimated  at  13,000,000  for  April. 
Civilian  Needs 

Out  of  the  overall  tube  output 
during  1943  and  1944,  an  average 
of  about  1,500,000  tubes  monthly 
has  been  produced  for  civilian 
needs,  the  volume  increasing  to 
about  1,800,000  during  the  first 
quarter  of  1945.  This  compares 
with  the  total  production  (prac- 
tically all  civilian  type)  during 
1941  of  135,000,000,  or  more  than 
11,000,000  a  month. 

In  connection  with  demands  for 
tubes  for  new  set  production,  the 
Division  pointed  out  that  in  1941 
about  95,000,000  tubes  (four  times 
the  current  rate  for  civilian  sup- 
ply) went  into  new  receivers  which 
reached  the  record  figure  of  about 
12,500,000  sets  that  year.  Of  the 
remaining  40,000,000  tubes,  33,- 
000,000  were  for  domestic  replace- 
ment and  7,000,000  for  export. 

Although  the  current  rate  of  13,- 
000,000  tubes  a  month  does  not 
appear  to  be  a  very  large  increase 
over  the  11,000,000  tubes  a  month 
before  the  war,  considering  the 
huge  expansion  of  facilities  in  the 
electronics  industry,  the  Division 
explained  that  a  large  portion  of 
the  tubes  produced  for  the  military 
are  intricate  types  and  are  more 
difl[icult  to  turn  out.  If  the  present 
capacity  were  devoted  solely  to 
civilian  type  tubes,  it  was  esti- 
mated, approximately  18,000,000 
tubes  a  month  could  be  produced. 

The  Division's  explanation  of 
{Continued  on  page  66) 


Time  for  Decision — An  Editorial 


AMERICAN  radio  is  at  the  cross-roads. 

The  most  important  decision  in  radio  history 
is  about  to  be  made.  Allocations  for  the  new 
broadcast  services — FM  and  television — are 
just  ahead,  if  not  overdue.  Radio's  last  frontier 
Is  to  be  staked  off. 

I  The  decision  does  not  rest  with  any  estab- 
lished television  or  FM  group.  It  is  not  a  deci-- 
sion  for  Congress  or  for  the  executive  branch. 
Equipment  manufacturers  have  no  responsibil- 
ity reposing  upon  them. 

The  responsibility  rests  with  the  FCC  and 
with  it  alone.  Congress  delegated  to  the  Com- 
mission the  function  of  devising  allocations. 
There  is  no  doubt  about  that.  The  Commission 
has  the  scientific  and  technical  evidence.  It 
Can't  divide  that  responsibility. 

The  Commission  now  has  come  forward  with 
three  alternative  plans  of  allocation  for  FM  and 
6-mc  television.  It  proposes  three  months  of 


engineering  tests.  All  that  comes  late.  The 
Commission  has  available  to  it  classified  data 
of  the  military  services  collated  during  more 
than  three  years  of  war.  Can  three  months  of 
experimentation,  however  intensive,  produce 
anything  more  conclusive  than  the  information 
now  at  hand? 

Reconversion  is  upon  us.  Despite  talk  of  war 
requirements  in  the  electronics  field  auguring 
against  any  prompt  resumption  of  civilian 
radio  manufacture,  cutbacks  in  other  critical 
lines  are  coming  thick  and  fast.  They  can  come 
rapidly  in  radio,  particularly  if  the  Nip  enemy 
suddenly  sues  for  peace. 

The  FCC  must  forget  people  who  have  axes 
to  grind,  whatever  their  financial  stake.  The 
man  that  counts  is  the  listener  and  the  future 
looker.  Many  recall  the  Hoover  Conference 
days  in  the  early  20's  when  the  standard  broad- 
cast band  was  established.  The  mistakes  made 


then  have  never  been  corrected  and  can't  be. 
The  frequencies  below  550  kc  were  and  are 
best  adapted  for  standard  broadcasting  by 
virtue  of  strong  ground  wave.  Stations  super- 
imposed upon  stations  on  the  same  frequency 
by  use  of  directionals  have  distorted  the  cover- 
age patterns. 

The  same  mistake  should  not  be  made  in 
television  and  FM.  It's  up  to  the  FCC  to  see 
to  that.  The  Commission  should  lock  itself  in 
its  meeting  room  with  all  of  the  voluminous 
evidence.  But  it  should  come  out  of  that  meet- 
ing with  the  answer — final  and  conclusive — 
whether  it's  upstairs  or  dovsmstairs. 

The  time  to  do  it  is  now.  Radio  must  not  be 
left  at  the  post  because  the  Government  au- 
thority charged  with  the  decision  failed  to 
make  it  in  time. 

History  will  hold  the  FCC  responsible. 
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Stations  Attack  FCC  Program  Study 


Sustaining  -  Commercial 
Evaluations  Held 
To  Be  Unfair 

SEVERAL  broadcasters  whose  sta- 
tion operations,  with  emphasis  on 
programming,  have  been  questioned 
in  the  last  two  months  by  the  FCC 
have  served  notice  that  they  don't 
intend  to  accept  the  Commission's 
evaluation  of  their  commercial-vs- 
sustaining  time. 

In  the  first  group  of  replies  to 
letters  sent  out  by  the  Commission 
in  mid-April  [Broadcasting,  April 
16,  April  23],  a  dozen  broadcasters 
contended  that: 

(1)  No  station  can  operate  "in 
the  ■  public  interest"  on  a  rigid 
format  for  commercial  and  sus- 
taining programs. 

(2)  Because  a  program  is  spon- 
sored doesn't  mean  it  no  longer  is 
a  "public  service"  feature. 

(3)  Estimates  of  proposed  com- 
mercial and  sustaining  time  to  be 
carried  as  made  at  last  previous 
license  renewal  periods  were  based 
on  commercial  and  sustaining  vol- 
ume at  that  time. 

Beyond  Authority 

(4)  While  the  FCC  has  criti- 
cized some  stations  for  "too  much 
commercial"  and  not  enough  "pub- 
lic service  programs",  those  same 
stations  have  scores  of  commenda- 
tions from  various  other  Govern- 
ment agencies,  chiefly  the  OWI, 
Treasury,  War  and  Navy  Depts. 

(5)  In  many  instances  the  FCC 
wrongfully  accused  some  stations 
of  carrying  too  many  commercial 
programs,  inasmuch  as  most  of  the 
Commission's  analyses  were  made 
in  specific  weeks  and  did  not  reflect 
the  overall  year-round  operation. 

In  nearly  every  instance  the  li- 
censees indicated  they  were  oper- 
ating in  the  "public  interest,  con- 
venience and  necessity".  They 
made  it  plain  that  they  felt  the 
Commission  was  going  beyond  its 
scope  of  authority  by  inquiring 
into  program  content,  as  some  of 


the  Commission's  letters  specified. 

The  Commission  was  specific  in 
some  instances  by  pointing  out  that 
its  analysts  found  the  percentage 
of  commercial  programs  carried  by 
the  respective  stations  was  more 
than  the  renewal  applications  had 
estimated  back  in  1941  and  the 
FCC  wanted  to  know  "how  come?" 
In  other  cases  the  FCC  informed 
broadcasters  they  were  carrying 
only  a  few  "public  service"  an- 
nouncements whereas  their  sched- 
ules showed  far  more  commercial 
spot  announcements. 

Apparently  the  FCC  used  sta- 
tion loss  submitted  with  applica- 
tions for  renewals  and  singled  out 
specific  weeks.  In  most  instances 
the  logs  showed  programs  either 
were  commercial  or  sustaining. 
Many  stations  failed  to  log  Govern- 
ment announcements  because  they 
were  included  in  commercial  or 
sustaining  programs  which  had 
large  audiences. 

One  of  the  outstanding  discrep- 
ancies was  reported  by  KFBC 
Cheyenne,  Wyo.  The  Commission 
had  analyzed  the  station's  program 
log  for  the  week  ending  Jan.  18, 
1945,  and  concluded  that  KFBC 
was  18%  commercial  and  only  22 7f 
sustaining,  whereas  in  1937  the 
station  had  estimated  its  commer- 
cial programs  would  total  17.23% 
and  its  sustaining  features  82.71%. 

William  C.  Grove,  treasurer  of 
the  Frontier  Broadcasting  Co.,  li- 
censee of  KFBC,  wrote  a  detailed 
letter  in  which  he  pointed  out  that 


KFBC  is  a  Blue  "bonus"  station 
and  that  it  derives  no  revenue  from 
network  programs  except  through 
special  arrangement.  Figures  ana- 
lyzed by  Mr.  Grove  for  the  same 
week  in  January  show  the  station's 
total  commercial  time  as  46  4/6% 
and  sustaining  at  53  2/6%. 

Total  revenue  from  network 
commercials  was  $1,186.50  in  1944 
and  $708  in  1943,  Mr.  Grove  in- 
formed the  Commission.  That  was 
from  special  commercial  programs 
rebroadcast  by  KFBC. 

Program  Content  Questioned 

The  FCC  also  found  that  KFBC 
had  broadcast  only  12  sustaining 
spot  announcements  in  the  "public 
interest"  and  592  commercial  spot 
announcements.  To  that  argument 
Mr.  Grove  replied  that  of  120  total 
hours  broadcast  during  that  par- 
ticular week,  KFBC  had  devoted 
23.5  hours  or  19.5%  of  its  time  to 
announcements  or  programs  "which 
should  be  classified  as  completely 
in  the  public  service". 

The  FCC  said  KFBC's  "program 
content"  had  not  been  "adequately 
in  the  public  interest".  To  that  al- 
legation Mr.  Grove  replied: 

"Licensee  believes  under  the 
policy  of  the  Communications  Act 
as  to  program  material  expressed 
by  the  Commission  to  the  Califor- 
nia State  Assembly  of  recent  date 
[Broadcasting,  May  7],  the  Com- 
mission recognizes  the  impossibility 
accurately  of  forecasting  for  any 
{Continued  on  page  64) 


Nationwide  Network  Facilities 
Are  Projected  by  Associated 

ASSOCIATED  BROADCASTING 
Corp.,  headquartered  at  Grand 
Rapids,  Mich.,  has  placed  an  order 
with  AT&T  for  permanent  trans- 
continental facilities  and  proposes 
to  begin  fulltime  operation  Sept. 
16,  according  to  Leonard  Versluis, 
president.  Mr.  Versluis  is  the  own- 
er  of   WLAV   Grand   Rapids,  at 


KECEI\'I.NG  LINE  for  recent  Detroit  reception  honoiing  Will  C.  Grant 
and  associates  of  Grant  Adv.,  is  composed  of  (1  to  r)  Edward  R.  Grace, 
Detroit  vice-president;  Will  C.  Grant,  president;  Ken  Beirn,  New  York 
vice-president  in  charge;  P.  Wesley  Combs,  vice-president,  New  York; 
Armando,  New  York  creative  consultant,  and  Dave  Echols,  executive 
vice-president,  international  division.  Some  300  businessmen  and  mem- 
Ijers  of  the  Michigan  area  advertising  profession  attended. 
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which  headquarters  of  the  com- 
bined transcribed  and  wire  opera- 
tions are  maintained. 

Responding  to  an  inquiry  from 
Broadcasting,  Mr.  Versluis  con- 
firmed placement  of  the  AT&T 
order  for  permanent  Class  A  facil- 
ities. He  said  it  would  be  premature 
to  announce  the  station  lineup, 
rates  and  corporate  structure. 

Top  personnel,  in  addition  to 
himself,  includes  Roy  C.  Kelly,  ex- 
ecutive vice-president;  Richard  F. 
Connor,  vice-president  in  charge  of 
operations;  Clayton  W.  Kuning, 
vice-president  &  general  manager; 
William  G.  Henderson,  vice-presi- 
dent &  director  of  station  relations, 
and  Van  C.  Newkirk,  vice-president 
in  charge  of  West  Coast  operations. 

Mr.  Versluis  said  other  network 
plans  will  be  announced  when  per- 
fected. Last  year,  when  Associated 
broadened  its  commercial  base  be- 
yond the  religious  field,  Mr.  Ver- 
sluis declared  the  plan  was  to  go 
into  fullscale  live  network  opera- 
tion with  emphasis  on  secondary 
markets. 


Louis,  has  named 
vlltJt  agency  for 

Vldex  pain  reliever  to  prepare  tests. 
Day  spots  have  been  placed  on  WMBR 
WPDQ  WJAX  WROL  WBIR  WNOX^ 


U,  S.  STEEL  PLAISS 
FALL  DRAMA  SERIES 

UNITED  STATES  STEEL  Corp., 
New  York,  will  make  its  debut  as 
a  network  sponsor  Sept.  9,  when 
ic  starts  Theater-  Guild  on  The  Air 
on  the  Blue,  to  be  broadcast  Sun- 
day, 10-11  p.m.  Series  will  consist 
of  radio  adaptations  of  popular 
theatrical  productions,  with  the 
stars  who  created  the  roles  on  the 
stage  appearing  in  the  radio  ver- 
sions when  possible. 

Steel  company  first  began  nego- 
tiations with  Theater  Guild  last 
August  for  the  series,  but  lack  of 
suitable  time  blocked  progress  at 
that  time.  Decision  of  American 
Meat  Institute  not  to  continue  its 
sponsorship  of  Life  of  Riley,  cur 
rently  on  the  Blue,  Sundays,  10- 
10:30  p.m.,  opened  the  time  for 
the  new  program.  BBDO,  New 
York,  is  the  agency  on  the  U.  S 
Steel  account. 


Gen.  Arnold  Is  Honored 
By  Radio  News  Analysts 

GEN.  H.  H.  ARNOLD,  Command 
ing  General,  Army  Air  Forces,  was 
guest  of  honor  at  an  ofF-the-record 
luncheon  of  the  Assn.  of  Radio 
News  Analysts  at  the  Hotel  Statler 
Washington,  last  Thursday.  John 
W.  Vandercook,  NBC,  past  presi 
dent,  acting  for  President  Lowell 
Thomas,  now  abroad,  thanked  Gen 
Arnold  for  transportation  and 
courtesies  afforded  radio  commen 
tators  covering  the  war.  Col.  Wil 
Ham  Westlake,  assistant  to  th( 
director.  Bureau  of  Public  Rela 
tions,  AAF,  also  was  a  guest. 

Among  ARNA  members  attend- 
ing were,  in  addition  to  Mr.  Van- 
dercook: Quincy  Howe,  Johannes 
Steel,  Maj.  George  Fielding  Eliot, 
Cesar  Searchinger,  Bernard  Her- 
shey,  William  L.  Shirer  and  Max 
Hill,  all  of  New  York;  Bill  Henry 
H.  R.  Baukhage,  William  Hillman 
Washington. 


Two  Articles  on  Radio 
In  'Fortune'  June  Issue 

COMDR.  EUGENE  F.  McDON 
ALD  Jr.,  president  of  Zenith  Ra 
dio  Corp.,  Chicago,  is  subject  of 
biographical  sketch  in  the  Jun< 
issue  of  Fortune  magazine.  Titled 
"Commander  McDonald  of  Zenith" 
story  states  that  "he  has  combined 
business  with  pleasure  to  the 
greater  glory  of  both." 

In  same  issue  is  an  article  titled 
"Philips  of  Eindhoven",  telling  whj 
the  worldwide  radio  and  electri 
cal  manufacturing  concern  think 
it  can  beat  American  firms  in  thf 
contest  for  the  postwar  markets. 


Sadler  Liberated 

LT.  GEORGE  W.  SADLER 
WRVA  Richmond  announcer  or 
leave  with  the  Army  Air  Forces 
has  been  liberated  from  a  Germar 
prison  camp  and  cabled  that  h 
has  not  been  a  victim  of  atrocities 
A  captive  since  early  December 
Lt.  Sadler  expects  to  return  fron 
Paris  shortly  for  a  60-day  leave 
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means  to  keep  this  trust ! 


This  is  the  story  of  a  touching  episode  that  hap- 
pened here  recently.  It  sounds  "too  good  to  be 
true" — but  it  IS  true.  We  thought  you'd  be 
interested. 

who's  War  Bond  sales  by  mail  were  booming. 

Each  week  the  impressive  total  advanced.  One  mil- 
lion dollars  .  .  .  two  .  .  .  three  .  .  .  nearly  six! 

No  one  followed  the  campaign  with  more  interest 
than  did  a  little  widowed  mother  of  four  children, 
living  in  a  small  Iowa  town.  She  wanted  desperately 
to  "Buy  Bonds",  too,  but  lack  of  money  prevented. 

Never  had  she  felt  her  poverty  so  keenly. 

And  then — sudden  wealth!  Unexpected  settlement 


BROADCASTING    •     Broadcast  Advertising 


of  an  old  estate  brought  her  a  bank  draft  of  almost 
$11,000.  .  .  .  The  little  widow  thought  of  all  the 
things  she  needed — of  all  the  things  her  children 
needed.  Then  she  mailed  the  endorsed  check  to 
WHO,  asking  us  to  Buy  Bonds  for  her. 

We  telephoned  to  ask  her  about  certain  details  of 
alternate  beneficiaries,  etc.  "I  know  nothing  about 
business,"  she  said.  "You  handle  it  for  me.  What- 
ever you  do  will  be  all  right.  I  .isten  to  WHO  every 
day,  and  I  know  I  can  trust  you  to  do  what's  best." 

Yes,  it  made  us  proud.  We  think  it  ought  to  make 
you  advertisers  proud,  too.  Because  it's  your  con- 
fidence in  us  that  enables  us  to  operate  the  kind  of 
station  that  Iowa  people  trust. 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 

B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 
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Radio  Censorship  Danger  Scored 


Mr.  Ferguson 


Management  Warned 
Own  Action  Will 
Cause  Control 

By  COURTLAND  D.  FERGUSON 
President,  Courtland  D.  Ferguson  Inc. 

THE  QUESTION  .  .  .  "Is  radio  in 
danger  of  government  censor- 
ship?" The  answer  .  .  .  "Yes."  The 
question  .  .  .  "Will  this  censorship 
be  brought  about 
by  govern- 
nient  bureau- 
crats?"  The  an- 
swer .  .  .  "No." . 
The  question  .  .  . 
"Is  it  possible 
that  government 
censorship  could 
be  brought  about 
by  radio  manage- 
ment itself?"  The 
answer  .  . .  "Yes." 
I  am  utterly  opposed  to  govern- 
ment censorship  of  radio.  I  am 
afraid  that  radio  management  may 
bring  it  upon  itself.  That  is  the 
reason  for  this  article. 

As  you  decide  the  policies  of  ra- 
dio stations  and  radio  networks, 
you  are  powerful  men.  Today,  you 
have  the  right  to  say  what  shall 
and  what  shall  not  go  on  the  air. 
Today,  you  have  the  right  to  ban 
anything  from  the  radio.  Today, 
you  are  dictators  over  the  facili- 
ties you  control.  Today,  you  have 
more  business  than  you  can  handle; 
so  you  can  refuse  what  you  will. 
Today,  you  are  radio  and  you  hold 
in  your  hands  the  future  destiny 
of  this  marvelous  medium  for  dis- 
seminating public  information  and 
for  influencing  the  economic  life 
of  this  nation  through  radio  adver- 
tising. 

But  what  of  tomorrow?  Will  the 
control  rest  with  you  or  with  some 
government  bureau?  If  you  be- 
come high-handed  and  arbitrary  in 
your  decisions  it  will  be  taken 
away  from  you.  As  time  goes  on, 
if  hundreds  of  different  radio  sta- 
tions have  hundreds  of  different 
policies,  the  Government  may  move 
in  and  say,  "We  will  tell  you  what 
to  accept  and  what  to  refuse.  We 
will  tell  you  what  can  be  said  and 
how  it  must  be  said."  If  that  hap- 
pens, that  will  be  the  end  of  free 
radio  in  this  country. 

I  would  fight  that  with  every 
force  I  could  command. 

What  of  today?  To  me,  there  are 
many  straws  in  the  wind  which 
seem  to  indicate  that  this  situation 
may  develop  in  the  radio  industry. 
In  many  cases,  continuity  accept- 
ance departments  are  becoming 
more  brazen  in  their  dictation  to 
advertisers  as  to  what  shall  be  per- 
mitted on  the  air.  They  have  ceased 
to  be  guided  by  decisions  of  the 
Federal  Trade  Commission  or 
the  Food  and  Drug  Administration 
as  to  what  is  false  and  misleading. 
They  have  ceased  to  be  guided  by 
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THE  WRITER,  head  of  the  agency  bearing  his  name,  has  a 
complaint.  He  has  worked  on  stations.  He's  been  in  the  agency 
end  in  Washington,  Baltimore  and  Richmond  for  13  years. 
He  has  specialized  in  radio.  Among  his  current  radio  accounts: 
Resinol  Chemical  Co.,  Baltimore;  Virginia  Conservation  Com- 
mission; Smith-Douglass  Co.  (fertilizers),  Norfolk;  James  G. 
Gill  Co.  (coflFee),  Norfolk;  Schindler's  Peanut  Products,  Bal- 
timore; L.  S.  Briggs  Inc.  (meat  products),  Washington;  Mann 
Co.  (potato  chips),  Washington;  Dethol  (insecticide),  Wash- 
ington; High's  Ice  Cream  Co.  The  editors  present  herewith  his 
comments  as  those  of  an  agency  executive  specializing  in  the 
use  of  radio  who  has  a  right  to  express  his  views. 


good  taste.  In  some  cases  they 
must  be  pleased.  Naturally,  radio 
management  backs  up  these  de- 
partments, or  they  could  not  make 
their  decisions  stick. 

I  believe  that  advertising  agen- 
cies and  production  people  generally 
could  cite  dozens  of  cases  where 
they  have  felt  they  have  been  sub- 
jected to  high-handed  and  arbitrary 
decisions  on  the  part  of  radio  man- 
agement and  continuity  acceptance 
departments.  Just  a  few  cases  in 
point.  One  station  says  it  will  only 
accept  certain  iy^e  of  program  at 
a  certain  time  of  day.  Another  sta- 
tion says  it  will  not  accept  tran- 
scriptions. Another  says  it  will  not 
accept  singing  jingles.  Another  says 
it  will  not  accept  proprietary  ac- 
counts. Most  of  the  leading  stations 
say  that  all  copy  has  to  be  cleared 
with  their  continuity  acceptance 
departments  which  means  it  has  to 
pass  their  censorship  before  it  can 
run. 

This  happened  to  us.  We  placed 
a  one-minute  electrical  transcrip- 
tion on  a  number  of  leading  sta- 
tions in  the  East.  This  transcription 
contained  a  message  about  the  state 
of  Virginia,  placed  for  the  Virginia 


Conservation  Commission.  It  did 
not  tell  people  .to  travel.  It  is  a 
build-up  for  postwar  vacation  busi- 
ness. It  was  refused  by  one  station 
on  the  basis  that  they  were  carry- 
ing sustaining  ODT  announcements 
telling  people  not  to  travel.  How- 
ever, there  was  no  government 
policy  or  regulation  against  such 
advez-tising.  All  other  media  in  that 
area  carried  such  advertising  for 
different  states  including  the  sta- 
tion's own  state.  However,  the  mes- 
sage of  this  state  which  is  our 
client  was  banned  from  the  facili- 
ties of  this  radio  station  because  a 
continuity  acceptance  man  decided 
it  should  not  go  on  the  air.  To  my 
mind,  such  decisions  multiplied  over 
a  period  of  time  can  bring  on  gov- 
ernment censorship  of  radio. 

Gentlemen,  you  have  the  power 
to  say  what  shall  and  shall  not  go 
on  the  air,  If  you  become  arbitrary 
and  high-handed  ...  if  you  be- 
come dictators  of  the  airwaves  .  .  . 
you  will  lose  that  power.  If  you 
become  amateur  bureaucrats,  the 
professional  bureaucrats  will  move 
in  and  take  over.  I  hope  I  may  never 
see  that  day  in  America. 


AFRS  Station  Credited  With 
Selling  70%  of  SWPA  Bonds 

which  constantly  lowered  the  cas- 
ualty rate  from  Schistomosiasis 
(blood  fluke  disease).  The  Jungle 
Network,  composed  of  all  stations 
in  the  SWPA,  was  aclaimed  for 
reducing  the  problem  of  souvenir- 
ing  among  combat  troops,  by  the 
Counter  Intelligence  Section." 

AFRS  feels  this  survey  points 
out  the  potent  power  of  the  sta- 
tions, both  individually  and  collec- 
tively, as  a  network.  They  are  ex- 
amples of  the  ability  of  the  sta- 
tions to  reach  a  vast  number  of 
GI's,  and  not  only  to  entertain 
them,  but  also  to  accomplish  re- 
sults that  have  a  high  military 
value  to  operations  against  Japan. 


EFFECTIVENESS  of  Armed 
Forces  Radio  Service  "commer- 
cials" has  been  demonstrated  in  an 
unofficial  survey  conducted  by  the 
Army.  After  a  poll  taken  through- 
out the  Southwest  Pacific,  results 
showed  that  in  June  1944,  WVTA 
Finschaffen  was  credited  with  the 
sale  of  70%  of  all  War  Bonds  sold 
in  SWPA. 

In  a  30-day  period  in  March  of 
this  year,  WVFT  Hollandia  re- 
duced pilferage  37%  at  the  base. 
In  September,  1944,  WVTE  Oro 
Bay  was  commended  for  reducing 
accidents  in  the  area  by  45%  and 
WVTK  Leyte  was  praised  by  the 
Surgeon  General  for  a  campaign 


Hillman  Selected ! 
For  Truman's  Trip 

Mutual  Wins  Network  Drawing 
For  San  Francisco  Speech 

WILLIAM  HILLMAN,  Mutual 
Washington  commentator,  will  rep- 
resent the  four  major  networks  OD 
President  Truman's  trip  to  the 
United  Nations  Conference  on  In- 
ternational Organization  in  Sai 
Francisco.  Although  the  date  is  not 
definite,  it  likely  will  be  sometime 
this  week. 

J.  Leonard  Reinsch,  managing  di- 
rector of  the  James  M.  Cox  stations 
(WHIO  WSB  WIOD),  President, 
Truman's  radio  adviser,  also  will; 
accompany  the  President. 

Although  the  three  major  news 
wire  services — AP,  INS  and  UP — 
were  permitted  to  send  their  own; 
respective  correspondents,  radio,  | 
the  newsreels,  still  picture  services 
and  independent  newspapers  were, 
allowed  only  token  coverage,  onei 
representative  for  each  group.  1 
Application  of  Transradio'  Press,! 
the  fourth  news  wire  service,  to  I 
send  its  own  correspondent  was  re- 1 
jected  and  TP  must  take  coverage! 
from  the  newspaper  pool.  ! 

At  a  meeting  in  Washington 
NBC  offices  Thursday,  Kenneth 
Berkeley,  representing  the  Blue; 
William  R.  McAndrew,  NBC;  Earl 
Gammons,  CBS,  and  Charter  Hes 
lep,  MBS,  drew  straws  to  determine 
which  of  the  networks  would  get 
the  assignment.  Mutual  won  and 
immediately  designated  Mr.  Hill 
man  to  make  the  trip. 

Plans  are  to  do  a  four-network 
broadcast  from  San  Francisco 
shortly  after  the  President  arrives 

After  the  pooled  broadcast  the 
networks  will  be  on  their  own.  Mr 
Hillman  will  accompany  President 
Truman  on  the  return  trip  to  Wash- 
ington. Two  planes  will  be  used,  al- 
though seating  had  not  been  dis- 
closed late  last  week.  Joseph  Fox 
Washington  Evening  Star,  presi- 
dent of  the  White  House  Corre- 
spondents Assn.,  was  designated  to 
handle  the  newspaper  pool  for  east 
ei-n  publications  and  Paul  R.  Leach 
of  the  Chicago  Daily  News  will  rep 
resent  western  papers. 


WFIL  Scoop 

NEWSPAPERS  in  Philadel- 
phia were  forced  to  go  to 
WFIL  recently  for  a  major 
story  which  broke  right  in 
their  own  front  yards.  Act- 
ing on  a  private  tip,  the  sta- 
tion learned  of  the  return  of 
Philadelphia  representatives 
from  the  United  Nations  Con- 
ference in  San  Francisco,  and 
v/as  on  hand  with  recording 
devices  to  get  interviews  at 
the  railroad  terminal.  Other 
stations  and  newspapers 
in  town  missed  the  story  en- 
tirely except  for  what  the 
press  picked  up  from  the 
WFIL  broadcast  on  an  early 
evening  news  period. 
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.  .  that's  not  all  of  it 


You  know  the  nature  of  the  iceberg— only  1/12  is 
jxposed. 

And  there's  a  big  hint  in  that  big  iceberg,  for  radio 
idvertisers. 

There's  a  lot  that's  not  seen  when  you  buy  radio  time. 

There's  only  one  yardstick  for  smart,  successful  time 
)uying  .  .  .  look  deep  for  the  three  big  facts  about  any 
tation:  (1)  Coverage  (2)  Listeners  (3)  Cost  of  each 
istener. 
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That's  when  you  get  the  whole  picture.  In  Baltimore 
the  independent  radio  station  .  .  .  W-I-T-H  .  .  . 
delivers  the  largest  number  of  listeners  per  dollar 
spent. 


Tom  Tinsley,  President 


WITH 

Baltimore,  Md. 

Represented  Nationally  by  Headley-Reed 
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As  you  probably  know,  many  of  the  electronic 
marvels  of  this  war  have  been  made  possible 
by  the  successful  harnessing  of  Super  High 
Frequencies.  The  scientists  at  Bell  Telephone 
Laboratories  have  taken  a  leading  part  in  this 
work  with  MICROWAVES, 

The  devices  ihey  have  designed  have  been 
built  in  vast  quantities  by  Western  Electric.  In 
this  work,  Western  Electric  has  added  greatly  to 


its  fund  of  specialized  knowledge  and  manufac- 
turing  techniques. 

These  wartime  microwave  developments  hold 
great  promise  for  the  future  of  communications 
and  television.  From  the  audio  band  and  ex- 
tending through  the  many  services  in  the  radio 
frequency  spectrum  up  to  the  frontiers  of  super 
high  frequencies^  count  on  Western  Electric 
equipment  to  lead  the  way! 


f   SOUND  SYSTEMS 


During  the  7th  War  Loan  Drive, 
buy  bigger^  extra  War  Bonds! 


ID  MOTION  PICTURES 


COMPONENT  PARTS 


knowledge  in  all  of  thesi 


Wide  Advertising  Use  of  Television 
Foreseen  Within  Five  Years  After  War 


TELEVISION  as  an  advertising 
medium  will  be  in  widespread  use 
within  five  j'ears  after  government 
controls  on  production  of  equipment 
are  lifted,  Winslow  H.  Case,  vice- 
president  of  Campbell-Ewald  Co., 
predicted  last  week  on  the  basis  of 
a  study  made  by  the  agency  to  de- 
termine the  potentialities  of  tele- 
vision advertising  after  the  war 
and  what  preparations  may  be 
made  for  its  advent. 

Dividends  Seen 

Campbell-Ewald  may  establish  a 
separate  television  production  de- 
partment if  a  continuing  study  dis- 
closes that  this  is  the  most  efficient 
operating  medium,  Mr.  Case  said. 
To  do  the  job  correctly  a  specially 
trained  staff  of  writers,  artists, 
announcers  and  directors  may  be 
necessary. 

Mr.  Case  foresaw  dividends  in  the 


future  for  advertisers  gaining  ex- 
perience at  present  in  nonprofitable 
video  advertising.  He  pointed  out 
that  several  experimental  stations 
charge  nothing  for  time  and  all  that 
has  to  be  paid  for  are  production 
costs.  He  also  thought  it  possible 
that  in  the  first  phase  of  local  tele- 
casting when  programming  prob- 
lems will  be  acute,  stations  will  do- 
nate time  to  advertisers  who  can 
supply  good  programs  on  film.  live 
talent,  he  explained,  could  come 
from  amateur  theatrical  groups. 

Television  stations  may  pop  up 
all  over  the  country  as  did  radio, 
Mr.  Case  said,  with  receiver  output 
proceeding  at  about  the  same  pace 
as  sending  equipment.  The  contro- 
versy on  the  question  of  video  wave- 
lengths is  causing  "needless 
alarm",  Mr.  Case  declared.  Even  if 
wavelenths  are  altered,  tv/o  types  of 


New  RCA  System 

NEW  SYSTEM  of  radiotelegraph 
transmission  permitting  the  simul- 
taneous employment  of  eight  chan- 
nels handling  488  words  a  minute 
both  inward  and  outward,  corre- 
sponding to  eight  channels  each 
way  with  an  individual  channel 
speed  of  61  words  a  minute,  has 
been  developed  by  RCA  and  put 
into  operation  between  New  York 
and  London.  

transmitters  would  be  in  use  and 
sets  purchased  immediately  after 
the  war  would  be  serviceable  for 
several  years. 

Construction  progress  on  the 
coaxial  cable  of  the  American  Tele- 
phone &  Telegraph  Co.,  linking  Los 
Angeles  and  New  York,  will  be  a 
key  factor  in  the  growth  of  tele- 
vision network  shows,  he  declared. 
Conservative  estimates  are  that  this 
too  will  be  completed  five  years 
after  the  lifting  of  production  con- 
trols but  some  predict  much  less 
time  will  be  required. 


^  Here\H 
^    Where  We 
Can  Really 
Help  Youl 

We  know  each  individual 
market  in  the  Middle  West 
and  Southwest.  Our  inti- 
mate knowledge  and  experi- 
ence in  this  rich,  responsive 
territory  can  be  of  invalu- 
able assistance  to  you  when 
it  comes  to  building  a  spot 
campaign  that  will  get  the 
maximum  results.  Let  us 
you — now ! 


Affiliates 

Texas 
KFDM — Beaumont 
KFYO— Lubbock 
KGINC— Amarillo 
KRGV— We^^laco 
KTSA  — San  Antonio 
THE  LONE  STAR  CHAIN 

Louisiana 

KRMD — Shreveport 

Oklahoma 

KADA — Ada 

KBIX  —Muskogee 

KCRC  — Enid 

KGFF  — Shawnee 

KOME — TuIhu 

KTOK — Oklahoma  City 

KVSO — Ardmore 

THE  OKLAHOMA  NETWORK 

.N'ett-  Mexico 

KGGM — Albuquerque 

KVSF  — Santa  Fe 


Sales 
Offices 

New  York  Hollywood 
Chicago        San  Francisco 
Dallas  Portland 
GENERAL  OFFICES— 
AMARILLO 


AYLUR-  -UWE-SnUWDEN 


Other  Fellow's 
Viewpoint 


AFM  Sacrifice 

EDITOR  Broadcasting: 

In  your  issue  of  April  23,  1945, 
re  cancellation  of  radio  programs 
due  to  the  sudden  and  unexpected 
death  of  President  Roosevelt,  you 
state  the  cost  to  the  networks  was 
between  2%  and  3  million  dollars. 

We  are  well  aware  that  these  can- 
cellations may  well  have  cost  such 
a  sum,  but  the  loss  was  not  all 
borne  by  the  networks. 

The  Board  of  Directors  of  the 
Musicians  Mutual  Protective  Assn., 
Local  47,  AFM,  cooperated  with 
the  local  network  offices,  as  is  wit- 
nessed by  letters  of  thanks  received 
from  them,  and  granted  them  a 
clearance  so  they  did  not  have  to 
pay  the  musicians. 

We  were  indeed  glad  to  be  able 
to  make  this  gesture,  which  met 
with  the  full  approval  of  the  mem- 
bers involved.  As  you  may  know, 
we  require  a  two  weeks'  (14)  days' 
notice  to  cancel  any  of  the  radio 
programs  without  payment  to  the 
musicians,  which  requirement  we 
waived. 

J.  K.  WALLACE, 
President,  Local  47,  AFM, 
Los  Angeles. 


Straus  Given  Trophy 

FOR  outstanding  contributions  to 
interracial  harmony  through  radio, 
Nathan  Straus,  president  of 
WMCA  New  York,  was  presented 
with  annual  Unity  Award  trophy 
of  the  Inter-Racial  Film  &  Radio 
Guild  Inc.  in  Los  Angeles  Shrine 
Auditorium.  Also  cited  and  given 
scrolls  were  NBC  Army  Hour  and 
Destination — Tomorrow,  recent  se- 
ries on  CBS  Pacific  stations.  Radio 
personalities  honored  included: 
Bing  Crosby,  Bob  Burns,  Norman 
Corwin  and  Orson  Welles.  Receiv- 
ing scrolls  were  the  Southernaires, 
Blue  vocal  ensemble;  the  Char- 
ioteers, NBC  quartet;  Eddie 
(Rochester)  Anderson  of  NBC 
Jack  Benny  Show;  Eddie  Green  of 
NBC  Duffy's  Tavern;  Ben  Carter 
and  Mantan  Moreland  of  NBC  Bob 
Burns  Show;  John  B.  Hughes, 
commentator,  and  Al  Jarvis,  m.c, 
of  KFWB  Hollywood. 


Video  Theater  Planned 

AMERICA'S  first  television  theater 
will  be  built  in  Libertyyille,  111.,  by 
Fred  W.  Dobe,  industrial  engineer, 
head  of  a  syndicate  which  includes 
A.  J.  Balaban,  Roxy  Theater  man- 
ager in  New  York,  according  to 
Mr.  Balaban.  The  Dobe-Balaban 
combine  already  owns  and  operates 
the  Liberty  Theater  in  Liberty- 
ville.  Plan  is  to  set  up  the  television 
theater  with  subdivisions  for  si- 
multaneous presentation  of  varied 
types  of  video  entertainment,  let- 
ting customers  take  their  choice.  A 
site  has  been  purchased  for  the 
building  but  no  estimate  of  total 
cost  is  available. 
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CALLS  'EM  AS  HE  SEES  'EM,  ON  KDKA 


Industrial  Pittsburgh  works  hard,  plays  hard . .  takes  a 
large  part  of  its  relaxation  in  hearing  about  sports- 
events  it  cannot  attend.  The  KDKA  tri-state  primary 
area  would  probably  assay  more  ardent  sports-fans  to 
the  square  mile  than  any  other  section  of  the 
country. 

Every  evening  at  11:15,  Monday  through  Saturday, 
Johnny  Boyer  winds  up  on  KDKA  and  delivers  himself 
of  a  rapid-fire  "Whirl  Around  the  World  of  Sports" 
..  a  necessary  radio-nightcap  to  allay  the  sports-hunger 
of  thousands  of  fans,  ere  they  call  it  a  day. 


In  ten  minutes,  this  veteran  KDKA  sportscaster  runs 
the  whole  gamut  of  sports . .  late  scores,  timely  news  and 
comment  on  local  and  national  events,  human-interest 
and  background  stories,  forecasts  on  sporting-events  to 
come.  To  his  loyal  listeners,  Johnny  Boyer  is,  literally, 
the  last  word  in  sports. 

This  competent,  comprehensive,  immensely  popular 
eleventh-hour  round-up  of  sports  is  another  example  of 
the  perfect  gearing  of  50,000-watt  KDKA  to  one  of  the 
nation's  great  markets.  NBC  Spot  Sales  has  the  proof 
that  any  time  is  a  good  time  on  KDKA. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


•     WBZA     •     WOWO     •  KEX 


K  Y  W 


KDKA 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES- EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 


special  San  Francisco  Peace  Con- 


Does  U.  S.  prosperity  depend  on 
doubling  foreign  traded  "Yes!"  sal! 
Eric  Johnston. 


Should '.:e  chano^e  C<-- 
■,ndus:rialtoana-rtc  n„ 
■'V,-.-'"  t,,;,/  Rex  Stout. 


Mind  if  we  do  a  little  talking 
about  Town  Meeting,  Mr.  Denny? 


You  can't  imagine  how  gratifying  the  recent 
popularity  of  Town  Meeting  has  been  to  us 
at  the  Blue. 

We've  had  a  lot  of  people  try  to  tell  us  that  so- 
called  "prestige  programs"  aren't  popular  with 
the  public.  There's  a  feeling  that  they  have  to  be 
dull  or  the3''re  not  service  programs.  We've  never 
listened  to  that  talk.  We've  always  believed  that 
the  American  people  want  the  best  that  radio  can 
give  them  in  every  field — and  that  a  program  has 
no  excuse  for  being  dull,  even  if  it  does  set  out  to 
do  a  good  job  of  informing  the  public. 


In  America's  Town  Meeting  we  felt  that  we 
had  a  program  that  more  Americans  should  be 
listening  to.  We  thought  of  it  as  an  obligation  on 
the  part  of  all  of  us  to  the  American  public — to 
keep  them  informed  in  these  critical  times  about 
both  sides  of  the  issues  facing  our  country.  We 
saw  that,  more  than  ever  before  in  its  history, 
there  was  a  greater  need  for  Town  Meeting  and 
what  it  stood  for.  Ben  Gross  of  the  New  York 
Daily  News  put  it  pretty  well.  He  said:  "No  one 
who  is  interested  in  what's  happening  can  afford 
to  miss  the  Town  Hall  broadcasts." 


Should  all  Germans  be  punished for 
Nazi  crimes  and  atrocities?  "Yes!" 
said  Major  Erwin  Lessner. 


Special  San  Francisco  Peace  Con- 
ference program.  Senator  Tom 


Should  we  let  one  man  commit  U.  S. 
to  use  Jorce?  "Yes!"  said  Senator 
Joseph  Ball. 


Is  the  war  l/reaking  down  moi 
standards?  "Not"  Said  Wi 


's  there  a  satisfactory  substitute  for 
he  -profit  motive?  "Yes!"  said 
lorman  Thomas. 


Should  all  Germans  be  punished fo. 
Nazi  crimes  and  atrocities'!  "No!' 
said  Dorothy  Thompson. 


Exactly  what  is  America  fighting 
for?  Senator  Claude  Pepper. 


Is  the  war  breaking  down  moral 
standards?  "Yes!"  said  Rev.  J. 
Herbert  Smith. 


J 


When  The  Reader's  Digest,  looking  for  a  pro- 
gram that  would  be  timely  and  of  real  service  to 
the  nation,  decided  to  sponsor  Town  Meeting, 
we  had  another  helpful  hand  in  the  job  of  im- 
proving and  promoting  the  show.  We  all  had  one 
aim  in  mind:  to  make  Town  Meeting  more 
interesting  to  more  people. 

What  happened?  Well,  frankly,  we  are  still 
kind  of  amazed  at  the  results.  The  average  audi- 
ence j  or  Americas  Tozun  Meeting  has  been  more 
than  doubled,  once  reaching  a  Hooper  high  of  7.8. 
We  have  more  than  a  sneaking  suspicion  that  no 
other  forum  in  radio  history  has  ever  had  any- 
thing like  the  listening  that  Town  Meeting  has 
been  pulling  down  in  recent  months. 

This  popularity  is  due  to  show  improvement — 
and  good  promotion.  Just  last  week  the  College 


of  the  City  of  New  York  made  an  award  to 
Station  WOWO,  our  affiliate  in  Fort  Wayne, 
Ind.,  for  the  sales  promotion  job  they  did  on 
America's  Town  Meeting. 

We  are  proud  of  the  several  programs  we  have 
which  rank  first  among  all  the  programs  of  their 
type:  America's  Town  Meeting  .  .  .  The  Boston 
Symphony  .  .  .  The  Metropolitan  Opera  .  .  .  The 
Herald  Tribune  Forum  .  .  .  The  March  of  Time 
.  .  .  the  Road  Ahead  .  .  .  The  Army  Air  Force 
program  .  .  .  Meet  Your  Navy  .  .  .  and  several 
others.  They  are  helping  to  prove  that  public 
service  shows  can  be  good  shows  if  they  are  ap- 
proached with  the  determination  to  make  them 
listenable  as  well  as  effective. 

That's  one  of  the  things  we  are  doing  over 
here — and  making  good  progress  too. 


AMERICAN  BROADCASTING  COMPANY 


)o«  V.  S.  prosperity  depend  on 
oubling foreign  trade?  "No!"  said 
>r.  John  Lee  Coulter. 


Is  there  a  satisfactory  substitute  for 
the  profit  molivel  "No!"  said  H.  W. 
Prentis,  Jr. 


Should  we  change  Germany  from  an 
industrial  to  an  agricultural  nation  ? 
'Wo.'"wiW  Dean  Christian  Gauss. 


Is  Democracy  threatened  by  Go 
ment  control?  "No!"  said  Mars 
Field. 


It's  the  Touch! 


Without  the  know-how  touch  of  the  milker 
the  world's  champion  dairy  cow  would  not 
give  enough  hutter  fat  to  spread  an  oyster 
cracker. 

And  so  it  is  with  radio  broadcasting.  Watts 
alone  are  helpless — they  must  have  the 
know-how  touch  in  this  business  of  public  in- 
terest, convenience  and  necessity,  if  a  job  is 
to  be  done.  We'll  let  an  advertiser  speak 
for  WWVA: 

"//  we  didrCt  know  you  as  well  as  we 
do,  we  would  say  it  was  pure  luck  that 
our  offer  is  clicking.  But,  being  fa- 
miliar with  that  exceptional  touch  you 
have  for  increasing  mail  returns,  we 
know  that  it  took  seasoned  judgment 
on  your  part  to  give  us  a  simple  sug- 
gestion which  is  resulting  in  such 
fine  returns." 

—  ASK  A  JOHN  BLAIR  MAN  — 


Basic  Blue  I\etwork 


Serials  Should  Render  Public  Service 
And  Entertain^  Irna  Phillips  Believes  j 


DAYTIME  serials  can  and  should 
render  a  service  to  the  listening 
public  as  well  as  provide  entertain- 
ment, according  to  Irna  Phillips, 
veteran  serial  writer  whose  three 
General  Mills  programs  consistently 
tackle  the  most  serious  problems 
confronting  the  nation. 

Miss  Phillips,  whose  Guiding 
Light,  Today's  Children  and  Wom- 
en in  White  are  heard  consecutive- 
ly on  NBC  five  times  weekly,  said 
network  and  sponsor  policy  often 
interferes  with  "our  doing  a  com- 
plete job"  on  some  controversial 
subjects. 


As  a  promotional  stunt  in  con- 
nection with  a  soldier's  appear- 
ance on  the  program.  General  Mills 
offered  copies  of  a  newspaper 
which,  in  the  story,  he  was  sup- 
posed to  be  publishing.  Three  ra- 
dio announcements  of  the  offer 
brought  in  more  than  200,000  re- 
quests. Miss  Phillips  said. 

Having  worked  with  numerous 
Government  and  welfare  agencies 
on  various  projects  and  problems, 
Miss  Phillips  is  now  cooperating 
with  the  Labor  Dept.  on  a  series 
which  is  to  go  into  Today's  Chil- 
dren, she  said.  Racial  issues  will  be 
included. 


P&G,  Top  Air  User,  Doubles  Sales 


{Continued  from  page  15) 


answer.  He  hired  a  writer,  dictated 
the  first  few  installments  of  a  con- 
tinued story.  Mr.  Milligan  called 
his  heroine  "Ma  Perkins". 

Perhaps  it's  because  of  Ma  Per- 
kins and  several  other  dramatic 
serials  subsequently  sponsored  by 
P&G  that  daytime  continued  stories 
have  become  known  as  "soap 
operas".  But  to  Bill  Ramsey  and 
his  cohorts  at  P&G  "them's  fightin' 
words". 

Mr.  Ramsey  abhors  the  phrase 
"soap  opera"  and  thinks  it  tends 
to  belittle  a  type  of  entertainment 
dear  to  hearts  of  millions  of  lis- 
teners. He  hastened  to  clear  up 
any  mistaken  ideas  that  Procter 
&  Gamble  sponsors  only  dramatic 
serials. 

A  schedule  of  P&G  radio  produc- 
tions the  last  22  years  and  its  cur- 
rent lineup  of  more  than  25  pro- 
grams discloses  a  diversity  of  en- 
tertainment ranging  from  news,  va- 
riety and  music  to  audience  par- 
ticipation and  drama.  Of  late,  the 
company  has  gone  more  heavily 
into  nighttime  radio  less  suited  to 
continued  stories. 

P&G  has  not  yet  found  any  type 
of  daytime  program  to  replace  com- 
pletely the  dramatic  serial  as  an 
effective  sales  tool  for  its  products, 
said  Mr.  Ramsey. 

"As  far  back  as  history  goes, 
people  have  had  plays,"  he  said. 
"Radio  in  1945  is  no  different  from 
the  current  vehicle  of  entertain- 
ment 1,000  years  ago.  People  want 
drama.  The  daytime  series  must  be 
good  entertainment.  If  they  were 
not,  people  would  refuse  to  listen 
to  them.  The  women  of  today  won't 
accept  just  anything.  Anyone  in  the 
entertainment  field  knows  that  and, 
if  the  American  housewife  likes 
our  programs,  as  she  obviously  does, 
certainly  there  must  be  a  lot  of 
worth  in  them." 

That's  Bill  Ramsey's  answer  to 
critics  of  the  daytime  serial.  On 
the  other  hand,  P&G  isn't  top-heavy 
in  that  type  of  production.  Prof. 
Quiz,  the  original  question-and- 
answer  audience  participation  pro- 
gram, was  sponsored  by  P&G  in 
behalf  of  Teel  back  in  1939-40. 

>Among  current  network  produc- 
tions under  the   P&G   aegis  are 
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these:  FBI  in  Peace  and  War,  Gas- 
light Gayeties,  Rudy  Vallee,  Glamor 
Manor,  Breakfast  in  Hollywood, 
Perry  Mason,  Woman  of  America, 
Truth  or  Consequences,  to  mention 
a  few. 

Some  products  which  normally 
are  heavily  advertised  in  peacetime 
are  off  the  market  today  as  a  result 
of  the  war.  Nonetheless,  P&G  is 
eyeing  the  future  and  making  plans 
that  include  radio  in  all  its  forms. 
Television  is  getting  serious  con- 
sideration. So  are  FM  and  fac- 
simile, as  well  as  standard  broad- 
casting. 

"We're  continually  on  the  look- 
out for  new  talent  and  new  ideas,' 
said  Mr.  Ramsey.  "We  have  an  ap- 
propriation for  experimental  pur- 
poses and  when  we  discover  the 
type  of  show  we  think  the  people 
will  like,  we  put  it  on  the  air." 
It  Takes  a  Year 
As  for  experiments  in  radio,  P&G 
is  willing  to  give  a  new  program  a 
good  test  run  before  casting  it  aside 
as  a  flop.  According  to  Mr.  Ramsey, 
who  has  studied  listener  reaction 
and  all  phases  of  broadcast  adver- 
tising, in  most  cases  a  new  day- 
time production  should  be  given  a 
full  year  before  it  is  branded  either 
success  or  failure. 

A  few  programs  click  from  the 
start.  Generally,  however,  they  re- 
quire time  to  become  daily  listening 
habits.  "Many,  many  casualties 
could  have  been  successes  had  the 
sponsor  stuck  by  them  a  little 
longer,"  he  explained.  For  night- 
time shows,  Bill  Ramsey  suggested 
that  often  a  two-year  test  is  neces- 
sary. He  laughed  off  the  advertiser 
who  buys  spot  announcements  for 
a  week  or  even  a  month  and  expects 
to  double  his  business. 

"Successful  broadcast  advertis- 
ing requires  that  the  public  be 
constantly  reminded  of  your  prod- 
uct," he  said.  "Radio  is  a  great 
medium,  but  it  isn't  a  fly-by-night 
affair.  It's  part  of  our  daily  lives 
and  it  must  be  so  treated." 

[Next  week  Broadcasting 
will  recount  P&G's  wide  ex- 
perience in  testing  various 
types  of  programs,  reaching  a 
formula  successfully  applied 
over  the  last  decade.1 
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CoMBmrmty  Georg/a 


Only  A  Combination  of  Stations  Can  Cover 
Georgioli  Three  Major  Markets 


o )  «^ 

5000W*    920  Kc 


ATLANTA 


SOOOW    940  Kc 


MACON 


WTOG 


5000 W  1290lCe 


AVA/LABLE  AT  QOtABmAJ\OH  RATES 


SAVANNAH 


A//GBS 


1 

1 

J 


NO  SINGLE  STATION,  regardless  of  power,  has  a  strong 
enough  signal  to  deliver  primary  coverage  of  Georgia's 
three  major  radio  markets. 

But  the  GEORGIA  MAJOR  MARKET  TRIO,  consisting 
of  the  three  CBS  stations  in  these  three  markets 
does  the  job 

—AT  ONE  LOW  COST 


GEORGIA 


MAJOR 
MARKET 


Trio 


Represented  by  IHE  KATZ  AGENCY,  Inc 


PEORIA  MARCHES  ON 
WMBD  Answers  'Time'  Article 
 With  Program  


STINGING  REBUKE  in  the  form 
of  a  radio  program  went  to  Tivie 
Magazine  from  WMBD  Peoria  on 
May  24  in  response  to  an  article 
on  that  city  in  Time,  deeply  resent- 
ed by  Peorians.  The  25-minute  pro- 
gram, an  "open  letter  to  Time 
Magazine",  started  in  the  belittling, 
"leg-pulling"  style  of  the  original 
article,  then  changed  when  a  citizen 
came  on  in  defense  of  the  city. 

From  there  on,  the  script  dra- 
matized the  writing  of  a  letter  to 
Time  from  the  citizens,  telling  of 
Peoria's  industries,  war  record,  re- 
ihabilitation  plans,  farming,  educa- 
tion, civic  programming,  music, 
and  various  other  featui-es  of  which 
Peorians  are  proud.  Done  with 
musical  backgrounds  and  bridging, 
program  was  transcribed  and  u 
copy  was  sent  to  Tiwie. 


WRECKAGE  caused  by  Jap  kamikaze  suicide  plane  which  attacked  the 
hospital  ship  USS  Comfort  off  Okinawa,  is  described  in  a  wire  recording 
for  the  Army  Hour  by  Maj.  Henry  Putnam,  (r)  formerly  of  KGMB  and 
KHBC  Honolulu,  and  S/Sgt.  Mike  Cassidy,  ex-KUTA  Salt  Lake  City. 
This  was  once  the  ship's  surgery,  where  29  persons  died  in  the  attack. 


THE  BRANHAM  COMPANY 


KTHS  Hot  Springs,  Ark. 

KFMB    ....    San  Diego,  Calif. 

KWKH  Shreveport,  Lo. 

WCPO  Cincinnati,  Ohio 

WTJS  Jackson,  Tenn. 

WNOX    ....    Knoxviile,  Tenn. 

WMC  Memphis,  Tenn. 

KTBC  Austin,  Texas 

KRIC  Beaumont,  Texas 

KWBU    .    .    .    Corpus  Christi,  Texas 

KRLD  Dallas,  Texas 

WCHS  .  .  .  Charleston,  W.  Va. 
WBLK  ....  Clarksburg,  W.  Va. 
WSAZ  .  .  .  Huntington,  W.  Va. 
WPAR    .    .    .    Parkersburg,  W.  Va. 


KRLD  Renewal  Hit 
By   Texas  Cleric 

Liquor  Ads  to  Be  Fought  to 
High  Court  Says  Minister 
THREATENING  to  carry  his 
fight  for  time  on  the  air  to  oppose 
beer  and  wine  commercials  to  the 
U.  S.  Supreme  Court  if  necessary, 
Rev.  Sam  Morris,  Texas  Baptist 
minister  and  prohibitionist,  has 
filed  petition  with  the  FCC  protest- 
ing renewal  of  the  license  of  KRLD 
Dallas. 

Joining  Mr.  Morris  in  the  peti- 
tion was  Henry  M.  Johnson,  Louis- 
ville attorney  and  president  of  the 
Kentucky  Sunday  School  Assn.  A 
news  release  from  Mr.  Johnson 
stated  that  he  and  Rev.  Morris 
were  chosen  by  the  National  Tem- 
perance &  Prohibition  Council  at 
a  meeting  in  Washington  to  "test 
out  the  legality  of  the  complained 
of  practices"  and  that  the  test,  "if 
necessary,  will  be  carried  through 
the  courts  to  the  Supreme  Court 
of  the  United  States". 

Motions  Denied 

Rev.  Morris  vainly  attempted 
last  year  to  protest  the  license  re- 
newals of  WFAA  Dallas,  WBAP 
Fort  Worth  and  KGKO  Dallas- 
Fort  Worth,  which  had  been  desig- 
nated for  hearing  under  the  du- 
opoly regulation.  His  motions  to  in- 
tervene and  to  enlarge  the  hearing 
issues  were  denied.  A  subsequent 
petition  for  rehearing  also  was  de- 
nied. 

Using  the  same  method  of  pro 
cedure,  except  on  a  more  elaborate 
scale,  that  he  used  in  the  WFAA, 
WBAP,  KGKO  cases.  Mr.  Morris 
charged  that  KRLD  sells  its  choice 
time  to  beer  and  wine  interests  tc 
present  the  most  "glamorous  ap 
peal"  to  buy  and  drink  alcoholic 
beverages.  He  alleged,  too,  that 
KRLD  has  refused  to  sell  prohibi- 
tion elements  time  to  oppose  the 
commercials. 

Eliot  Lovett,  Washington  coun 
sel  for  KRLD,  in  a  reply  brief  filed 
last  week,  generally  denied  the  al- 
legations, pointed  out  that  the  Mor- 
ris petition  was  aimed  largely  at 
interests  other  than  KRLD,  anc 
asked  the  Commission  to  disregard 
the  complaint.  The  Morris  petitior 
complained  against  CBS,  Mutual 
Blue,  the  NAB  and  several  stations 
and  charged  that  radio  generally 
sells  time  to  breweries  and  win( 
makers  but  refuses  time  to  prohi 
bitionists.  WHAS  Louisville  wa 
set  out  as  a  "good  example"  inas 
much  as  that  station  had  sold  tim^ 
to  the  Morris  interests. 

KRLD  was  one  of  more  than  6( 
stations  placed  on  temporary  li 
cense  in  late  April  while  the  Com 
mission  investigated  its  operation 
under  the  FCC  new  commercial-vs 
sustaining  renewal  policy.  The  lij 
cense  was  continued  temporarily  t( 
July  1. 
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RCA  COMMUNICATIONS  Inc..  Ne^ 
York,  May  18  resumed  radlotelegrapnl" 
service  between  United  States  and  Den 
mark  and  Norway.  Circuit  Is  now  opei 
for  personal  and  "non-transactlonal 
b-uslness  messages. 

BROADCASTING    •    Broadcast  AdverHsin 


™e  ««st  profound 

NEWS^IALYSIS  ON  THE  All! 


.  .  .  M-G-M  Newsreel  commenfafor,  mod- 
erator of  WHN's  "Commentator's  Round 
Table",  noted  lecturer,  magazine  editor 
and  author. 


Transcripts  of  Walton's  broadcasts  on  the  death  of  Mussolini  were  short- 
waved  overseas  by  United  Press  for  publication  in  Italian  newspapers. 

His  broadcasts  of  recent  events  were  the  subject  of  raging  controversy  in 
Sidewalk  Cafes  of  Paris. 

Regularly  used  by  United  and  Associated  Presses  as  reliable  "'SOURCE" 

news. 

Scripts  quoted  at  length  regularly  in  important  papers  of  the  United  States, 

France,  Britain  and  Canada. 


Available  with  a  ready-buitt  audience  Mondays  thru  Saturdays,  10:45-1 1  P.M. 
Immediately  preceding  WHN  Newsreel  Theatre  of  the  Air 

This  powerful  program  backed  by  50,000  watts 
in  America's  No.  1  market  will  spell  results  for 
your  product  or  client. 


AMERICA'S  MOST  POWERFUL  INDEPENDENT  STATION 


Now  o 


LINGO  VERTICAL 

;tubular  steel 
RADIATORS 

Lingo  has  been  authorized  by 
the  War  Production  Board  to 
manufacture  and  sell  a  limited 
number  of  Vertical  Radiators 
icithout  the  use  of  Priorities  .  .  . 

,  The  Authorized  manufacture  must  be  made  from 
materials  on  hand  and  must  be  completed  by 
June  21.  1945. 

Now  ,  for  a  limited  time,  you  can  buy  a  LliNGO 
Vertical  Radiator  Avithout  the  use  of  priori- 
lies.  Because  of  the  time  limit  placed  on  this 
.  specially  authorized  production,   orders  will 
^  have  to  be  filled  on  a  first-come  first-served 
:  basis.  Moreover,  as  we  are  limited  to  the  use  of 
materials  on  hand,  production  will  have  to  be 
jiicentrated  on  radiators  not  exceeding  250 
•  cl  in  height.  If  you  are  not  ready  to  have 
I  he  radiator  installed  at  this  time,  we  can  ar- 
range to  manufacture  and  deliver  the  radiator 
J  you  with  your  option  to  have  it  installed  and 
lected  by  us  when  you  are  ready.  As  the  quan- 
ii\    of  radiators  available  under  the  priorily- 
lite  arrangement  is  limited,  we  urge  you  to  act 
immediately  and  thus  be  assured  of  having  your 
radiator  on  hand  when  you  want  it. 

I 'lease  include  in  your  inquiries  the  radiator 
height  required  and  approximate  site  so  that  com- 
l>lcle  quotation  can  be  immediately  made  ro\ering 
lilt-  radiator  itself  atu)  il~  ^iibsequpnt  erection  when 
desired. 

JOHN  E.  LINGO  &  SON,  INC. 

I  .  si.  1897 

CAMDEN,  NEW  JERSEY 


TV  Zone  Approval 
Creates  Precedent 

Washington  Ruling  Paves  Way 

For  Action  in  Other  Cities 

CLEARING  the  way  for  television 
in  the  nation's  capital  and  prob- 
ably many  other  cities,  the  Wash- 
ington, D.  C,  Zoning  Commission 
has  approved  amended  regulations 
proposed  by  WOR,  DuMont,  NBC 
and  TBA  to  permit  construction  of 
300  ft.  antenna  in  residential  areas. 
The  Commission's  action — the  first 
zoning  regulation  of  its  kind  in  the 
U.  S.— is  expected  to  set  a  prece- 
dent for  other  cities. 

Following  the  action,  taken  as 
a  result  of  a  hearing  two  weeks 
ago  [Broadcasting,  May  21]  at 
which  television  representatives 
appeared,  steps  were  taken  to  es- 
tablish video  stations  in  Washing- 
ton just  as  soon  as  sites  can  be  ac- 
quired and  authorization  obtained 
to  purchase  materials  and  begin 
construction. 

Harry  S.  Wender,  counsel  for 
Bamberger  Broadcasting  Service, 
New  York,  told  Broadcasting  his 
company  is  immediately  proceed- 
ing to  prepare  an  application  for 
a  site  selected  for  a  station  and  is 
expecting  to  appear  before  the  Dis- 
trict Board  of  Zoning  Adjustment 
at  its  next  meeting  in  July  in  sup- 
port of  its  application.  Approval 
must  also  be  obtained  from  the  Na- 
tional Capital  Park  and  Planning 
Commission  which  favored  the 
amendment  proposed  by  the  indus- 
try but  recommended  that  each  lo- 
cation be  given  separate  consider- 
ation. 

NBC  Site  Selected 

Carleton  Smith,  general  man- 
ager of  WRC  Washington,  who 
represented  NBC  at  the  hearing, 
said  that  the  Zoning  Commission's 
action  would  enable  the  network 
to  proceed  rapidly  with  television 
installations,  pending  FCC  clear- 
ance. NBC  has  already  selected  its 
site  at  the  Wardman  Park  Hotel 
and  has  a  tower  in  readiness  for 
shipment  to  Washington.  It  plans 
to  use  the  hotel  proper  to  house 
its  studio  facilities. 

Under  the  amendment  adopted 
by  the  Zoning  Commission,  it  is 
stipulated  that  the  proposed  loca- 
tion and  height  of  facilities  must 
not  adversely  affect  neighboring 
property  and  must  be  separated 
from  adjoining  property  by  a  dis- 
tance equal  to  one-sixth  the  height 
of  the  antenna.  The  amendment 
applies  to  FM  facilities  as  well  as 
television. 


Turnabout 

SERVICE  veteran  Bill  Con- 
way went  to  Dallas  for  a  job 
and  is  now  m.c.  of  Veterans 
for  Industry,  a  weekly  half- 
hour  on  KGKO  Ft.  Worth- 
Dallas,  designed  to  assist  ex- 
servicemen  in  finding  employ- 
ment. 


FORMER  KOIN  and  KALE  Port- 
land, Ore.,  announcer,  SPlc  Bob 
Harris,  interviews  S2c  Hans  Sitz- 
man,  guest  serviceman,  on  the 
KIRO  Seattle  public  service  series 
Coast  Guard  Serviceman's  Club, 
heard  Saturday  4:30  p.m.  from  the 
auditorium  of  the  Seattle  Service- 
men's Club.  Program  presents 
guest  with  photograph,  interview 
recording,  two  theater  tickets  and  ■ 
a  phone  call  to  his  home. 


DeMille  at  Wichita 

WICHITA  Town  Hall  Committee, 
which  plans  +o  extend  its  activities 
to  a  nationwide  basis,  has  secured 
Cecil  B.  DeMille,  Hollywood  pro- 
ducer, to  make  an  address  under  its 
auspices  late  in  June.  Mr.  DeMille 
will  speak  on  "Majority  Rights  and 
Wrongs"  at  a  public  meeting  which 
will  be  broadcast.  William  A.  Lar- 
ner,  Shepherdstown,  W.  Va.,  for- 
mer radio  director  for  Federal 
Union  Inc.  and  associated  with 
various  stations,  has  been  appointed 
national  executive  secretary  to  di- 
I'ect  organizing,  financing  and  pub- 
licizing the  committee  on  a  nation- 
wide basis.  An  intensive  radio  and 
press  campaign  is  proposed. 


Returns  to  Blue 

PACIFIC  COAST  Borax  Co.,  New 
York,  in  moving  Death  Valley 
Sheriff  from  CBS  Thurs.  8:30- 
8:55  p.m.  back  to  the  Blue  Net- 
work, where  the  program  made  its 
debut  14  years  ago,  will  ex- 
pand from  63  stations  to  180  sta- 
tions, and  drop  repeat  broadcast. 
Program  will  be  heard  Fri.,  9:30- 
10  p.m.  on  the  Blue,  beginning 
June  29.  McCann-Erickson,  New 
York,  agency  in  charge,  originated 
program. 


doesn't  mean  big  stations  and  it 
doesn't  mean  little  stations.  But  it 
does  mean  hand-picked,  carefully  se- 
lected stations  that  want  spot  busi- 
ness ond  are  willing  to  do  something 
about  it. 


means  friendly,  cooperative  stations 
interested  in  making  your  advertising 
dollars   pay  dividends. 


"Radio't  Firtt  Special  Reprerentativet" 


FOR  THE  MOST  EFFECTIVE  PROGRAM 
DEVELOPED  BY  A  TRANSCRIPTION 
PRODUCER   FOR  SYNDICATION! 


THE  CITY  COLLEGE  OF  NEW  YORK 

^ward  of  Merit 

"  FREDERIC  W.  ZIV  CO. 

C/NCINNAT/,  OHIO 

FOR  THE  MOST  EFFECTIVE  RADIO  PROGRAM  DEVELOPED 
FOR  SYNDICATION  BY  A  TRANSCRIPTION  PRODUCER 

FOR    THE    VEAR  194t 

CALLING  ALL  GIRLS 
ON  THE  AIR 

BY  THE   COMMITTEE   ON  NATIONAL  AWARDS  OF 
THE  ANNUAL  CONFERENCE  ON  RADIO  AND  BUSINESS 
AT  THE  SCHOOL  OF  BUSINESS  AND  CIVIC  ADMINISTRATION 
OF  THE  CITY  COLLEGE  OF  NEW  YORK 
MAY  TWENTY  SECOND  AND  TWENTY  THIRD  1945 


THE  COMMITTEF.  I 


The  C.  C.  N.  Y.  Award  of  1st  Prize  in  the  field  of  Syndication 
makes  us  very  happy.  But  we  are  happier  still  to  give  credit  where 
due:  to  the  entire  broadcosting  industry  for  making  "Calling  All 
Girls"  on  the  air  a  successful  radio  program  for  123  Department 
stores  on  123  stations. 


fREDERIC  W 


COMPANY 


NEW  YORK 
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V-E  DAY 
BOX  SCORE 

Acid  test 

of  Network  Leadership 

The  daily  flow  of  audience  toward  a  network  is  ordinarily  weighted  by  a  few  exceed- 
ingly popular  programs  broadcast  on  certain  regular  evenings  of  the  week. 

Thus  top  Monday  night  listening  ordinarily  "belongs"  to  Columbia.  Tuesday 
leans  to  another  network... 

But  Monday,  May  7  and  Tuesday,  May  8  were  not  "ordinary"  days.  The  crisis, 
especially  on  Tuesday,  swept  aside  familiar  programs  and  their  established  "ratings" 
...made  each  network  stand  squarely  on  its  own  feet... thus  put  relative  network 
performance  to  the  acid  test. 

Hooper  measured  audience  intensively  throughout  those  two  days  in  four  great 
and  widely-dispersed  urban  areas:  New  York,  Philadelphia,  Chicago  and  San  Fran- 
cisco. The  balance  of  physical  facilities  in  those  cities,  taken  as  a  group,  was  by  no 
means  slanted  to  favor  CBS.  Here  are  the  Hooper  findings: 


Throughout  the  white  heat  of  the  climax 
of  war  in  Europe,  CBS  swept  ahead  of  all  other 
networks -and  stayed  there! 

Any  seasoned  appraiser  of  radio's  values  would  perhaps  have  predicted  that  CBS 
would  lead  naturally  on  Monday  night.  It  did.  CBS  led  by  a  margin  of  from  22%  to 
128%  over  the  other  three  networks.  Maybe  that  was  just  because  people  followed 
their  regular  Monday  night  habits  of  listening.  Maybe.  But  on  V-E  Day  itself: 


THE  CBS  AUDIENCE 
LED  BY  A  MARGIN 
RANGING  FROM... 


ABOVE  THE  COMPETING  NETWORKS 


There  never  was  a  more  significant  demonstration  of  the  confidence  the  audience 
places  in  everything  that  CBS  stands  for  and  delivers.  This  confidence,  though  it  was 
demonstrated  in  a  turbulent  crisis,  is  no  accident,  no  caprice  of  individual  rating. 

It  is  the  direct  product  of  years  of  unrelenting  effort  to  build  a  service  which 
delivers  the  best  in  radio . . .  and  listeners  proved  they  knew  it  when  it  counted  most ! 


The  Columbia  Broadcasting  System  f 


Petry  Denies  Disagreement  With  Hooper 
On  Chappell  and  PoUtz  Appointments 


THE  SOUTH! 


moRE  CBS  iiSTEninc 
on 

uin  0  X 

COMPARATIVE  C.  E.  HOOPER*  FIGURES  SHOW 
WNOX  HAS  DEVELOPED  A  DOMINANT 
CBS  EAR  IN  THE  SOUTH. 


CBS  PROGRAMS 


WNOX 

Hooperatings 


CBS 

Coverage  South 
Hooperatings 


So^lA4f^f   we'd  like  to  show  you 

more  of  our  Hooperatings,  they  are  J 

all  away  above  the  CBS  South  aver-  ^1 

^       age,  but  we're  only  pernnitted  by  j 

^       Hooper  to  publish  one  at  a  time  —  J 

however,  a  Branham  man  can  show  1 

^        them  all  to  you.   Call  Branham,  . 


*WNOX  figures  — C.  E.  HOOPER  continuing  measurement 
—  Fall  and  Winter,  October-February,  1944-45.  CBS 
South  figures  —  C.  E.  HOOPER  sectional  ratings,  Fall  and 
Winter,  October-February,  1944-45. 
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Mr.  Petry 


APPOINTMENT  of  Dr.  Matthew 
M.  Chappell  and  Alfred  Politz  as 
research  counsel  by  Edward  Petry 
&  Co.  Inc.,  station  representatives, 
effective  June  1, 
did  not  result 
from  any  dis- 
agreement with 
C.  E.  Hooper  Inc. 
and  there  are  no 
plans  "for  dis- 
placing Hooper," 
Mr.  Petry  last 
week  advised  sta- 
tions his  organi- 
zation represents. 
In  a  letter  May 
28,  which  followed  announcement 
the  preceding  week  of  the  Chap- 
pell and  Politz  appointments,  Mr. 
Petry  stressed  the  need  for  "top 
research  knowledge  and  experi- 
ence" in  the  spot  field.  He  said  that 
negotiations  with  the  two  special- 
ists had  continued  for  a  period  of 
months  and  did  not  result  from  any 
disagreement,  as  had  been  inferred 
in  "garbled  stories  which  have 
been  appearing  in  the  trade  press". 
The  Petry  Co.,  he  said,  does  have 
definite  plans  "for  making  some  of 
the  best  research  brains  in  the 
country  available  to  you  and  to 
spot  broadcasting". 


Text  of  the  Petry  letter  follows: 

For  a  long  time  we  have  felt  that 
top  research  knowledge  and  experience 
should  be  made  specifically  available 
to  the  stations  which  we  represent  and 
in  a  broad  general  way  to  the  spot 
broadcasting  industry. 

For  the  past  six  to  eight  months,  we 
have  been  combing  the  research  field 
and  we  have  now  completed  negotia- 
tions with  Dr.  Matthew  M.  Chappell 
and  Mr.  Alfred  Politz  to  act  as  research 
counsel  for  you  and  for  us. 

Dr.  Chappell,  psychologist,  author 
and  research  expert,  has  been  associ- 
ated with  the  research  activities  of 
many  large  American  and  Canadian 
manufacturers  and  was  the  research 
keystone  of  the  C.  E.  Hooper  Co. 

Alfred  Politz  has  organized  and  de- 
veloped studies  for  "Life  Magazine", 
"Time",  Butterick,  Socony-Vaeuuni, 
Corning  Glass,  Advertising  Research 
Foundation,  Compton,  BBDO  and 
others.  He  has  originated  various  re- 
search and  sampling  techniques,  now 
being  adopted  by  the  best-known  re- 
search and  polling  organizations. 

These  men  have  been  retained  pri- 
marily as  a  direct  service  to  you.  They 
are  here  to  consult  with  you  on  your 
research  problems  and  to  make  specific 
recommendations  to  you.  They  will  also 
be  available  to  represent  the  inde- 
pendently-owned stations'  point  of 
view  in  industry  research  meetings  and 
discussions. 

In  view  of  the  garbled  stories  which 
have  been  appearing  In  the  trade  press, 
we  would  like  to  reiterate  that  our  ne- 
gotiations with  these  men  have  ex- 
tended over  a  period  of  six  to  eight 
months  and  were  not  the  outgrowth  of 
any  disagreement  with  C.  E.  Hooper,  as 
reported.  We  have  no  plans  for  displac- 
ing Hooper.  We  definitely  do  have 
plans  for  making  some  of  the  best  re- 
search brains  in  the  country  available 
to  you  and  to  spot  broadcasting. 


O'HARA.HVGH  PLANS 
EASY  COMMERCIALS 

O'HARA-HUGH  Productions,  New 
York,  after  conducting  research  on 
the  effectiveness  of  commercial  ra- 
dio, last  Friday  announced  formal 
start  of  program  production  activi- 
ties, with  what  it  calls  a  new  ap- 
proach to  selling  by  radio. 

Briefly,  policy  is  virtually  to 
eliminate  the  "ready  indigestible" 
commercial,  using  in  some  eases 
only  a  15-second  sponsor  credit,  or 
none  at  all.  Format  and  content  of 
the  program  itself  will  be  designed 
to  "create  a  desire  for  the  prod- 
uct", it  was  explained  by  John 
Hugh,  production  executive.  Where 
there  is  no  mention  of  sponsor,  pro- 
gram will  be  so  built  that  listener 
can't  help  knowing  what  the  prod- 
uct is,  he  srfid.  It  is  just  a  new 
manner  of  "combining  showman- 
ship and  salesmanship  for  a  com- 
mon goal— sales  results,"  he  added. 
Mr.  Hugh,  now  producer-writer  of 
Abbott  Kimball  Co.,  New  York, 
was  previously  with  Donahue  & 
Coe  and  Kenyon  &  Eckhardt,  pro- 
gram director  of  WCBT  Roanoke 
Rapids,  N.  C,  and  announcer  for 
WHIT  New  Bern,  N.  C. 

Other  principals  include  Hamil- 
ton O'Hara,  Armed  Forces  Radio 
Service,  once  program  director, 
AFRS  New  Guinea  station,  now 
stationed  in  this  country,  who  will 
be  production  coordinator  and  Hud- 
son H.  Tanner,  formerly  advertis- 
ing manager,  McLin  syndicate,  who 
is  general  manager. 


RKO  Campaign 

RKO  PICTURES,  New  York,  is 
spending  $15,000  in  New  York  in 
a  radio  campaign  for  "The  Won- 
der Man",  and  plans  radio  promo- 
tion in  other  markets  as  the  film 
opens  locally,  with  station  schedules 
still  to  be  set.  New  York  schedule 
calls  for  a  total  of  174  chain 
breaks,  participations  and  tran- 
scribed one-minute  announcements 
May  30-June  12  on  WABC  WEAF 
WOR  WJZ  WNEW  WHN  WMCA. 
Agency  is  Buchanan  &  Co.,  New 
York. 


FROM  the  fiight  deck  of  the  miniature 
replica  of  "The  Fighting  Lady",  now 
on  exhibition  in  Rockefeller  Plaza, 
New  York,  as  a  War  Bond  drive  dis- 
play, WOR  New  York  on  June  3  will 
broadcast  an  actual  U.  S.  Naval  ship 
religious  service  on  its  regular  series 
"The  Navy  Goes  to  Church". 

WBRY,  Waterbury,  Connecticut 


.  .  .  think  yoirr  Telescripf  presenta- 
fions  are  excellent  and  most  help- 
ful In  the  sale  of  the  fine  Tele- 
script  features  on  The  AP  radio 
wire. 

E.  J.  Frey 
Station  Manager 
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Building  programs  you  can  sell  is  easy — if  you've 
got  what  it  takes.  And  that's  exactly  what  World 
Library  gives  you! 

First  of  all,  it  takes  talent.  World  gives  you  some 
of  the  biggest-name  orchestras,  vocalists  and  novelty 
groups  in  show  business.  On  World  Vertical-Cut 
transcriptions — famous  for  fidelity — these  artists  are 
heard  at  their  brilliant  best! 

It  takes  variety.  The  basic  World  Library  in- 
cludes 4000  selections .  .  .  material  for  every  kind 
of  program. 

It  takes  the  latest  hits.  World  includes  them 


WORLD 


World  Broadcasting  System,  Inc. 

CHICAGO 


in  the  50  or  more  new  units  sent  each  month. 

Smart  programming  is  essential.  World  sends  you 
complete  continuities  —  78  each  week  —  with  the 
big-time  touch  that  only  expert  writers  can  give  a 
show.  Typical  reaction  of  stations  is  this  one  from 
KGY,  Olympia,  Washington:  "We're  using  122 
World  shows  each  month .  .  .  many  *as  is,'  merely 
writing  commercials." 

Put  this  program -building  service  to  work  for 
your  station,  as  325  leading  stations  are  doing.  Get 
the  facts  now  from:  World  Broadcasting  Sys- 
tem, Inc.,  711  Fifth  Ave.,  New  York  22,  N.Y. 


LIBRARY 


NEW  YORK 
ROADCASTING    •    Broadcast  Advertising 


A  subsidiary  of  Dacca  Records,  Inc. 

HOLLYWOOD     •  WASHINGTON 
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AGREEMENT  has  been  reached  be- 
tween Blue  and  Committee  for  Eco- 
nomic Development,  representing 
70,000  businessmen,  for  a  52-week  Quar- 
ter-hour  sustaining  series  to  explain 
what  is  being  done  toward  solving  em- 
ployment problem.  Program  will  prob- 
ably be  spotted  Sat.,  7-7:15  p.m.  "back- 
to-back"  with  Blue's  "Labor  U.  S.  A." 
series  6:45-7  p.m.,  starting  in  August. 
CED  this  week  Is  releasing  first  six 
quarter-hour  discs  on  creating  new 
jobs  to  committees  for  local  placement 
available  for  sponsorship. 

WMCA  Series  Enlargement 
WMCA  New  York,  which  has  discon- 
tinued for  the  summer  the  series  about 
Negro  life,  "New  World  A-Coming", 
plans  to  resume  the  programs  In  the 
fall  on  a  wider  scope,  covering  problems 
and  contributions  of  other  minorities 
that  face  racial  and  religious  discrimi- 
nation. Current  series  has  been  pre- 
sented under  the  auspices  of  Clty-Wlde 
Citizens'  Committee  on  Harlem  but 
WMCA  plans  to  enlist  cooperation  of 
other  representative  groups  for  next 
season's  series.  Program  has  received 
seven  major  awards  and  commenda- 
tions since  inception  March  1944. 

Children  Series 

ASSN.  Of  Junior  Leagues  of  America, 
New  York,  will  follow  its  13  quarter- 
hour  transcribed  dramatizations  of 
"Books  Bring  Adventure"  with  a  new 
series  dealing  with  regional  stories  of 
the  U.  S.  and  Canada,  to  be  released  in 
October.  For  benefit  of  schools  and 
other  groups  which  have  not  had 
proper  equipment  to  play  transcrip- 
tions, a  special  phonograph  12  inch 
record  edition  of  the  first  series  will  be 
prepared. 

Program  Commended 
COMMENDATION  Of  the  WOC  Daven- 
port, la.,  "Music  to  Bead  By"  late  eve- 
ning program  is  made  in  the  current 
issue  of  the  local  St.  John's  Methodist 
Church  weekly  publication.  Featuring 
restful,  "easy  to  read  by"  music,  pro- 
gram is  Interrupted  only  on  the  half 
hour  for  Identification  and  brief  selec- 
tion announcements. 

Housing  Aid 

SPECIAL  interview  program  has  been 
started  by  WING  Dayton,  O.,  to  aid 
families  of  servicemen  now  stationed 
at  Wright  Field  and  who  have  had  dif- 
ficulty In  locating  housing  facilities.  In 
three  weeks  approximately  75  families 
interviewed  have  located  living  quar- 
ters. 

News  of  Yesterday 
HIGHLIGHTS  of  the  day's  news  of  25 
to  50  years  ago  are  given  on  three  dif- 
ferent programs  of  KXOK  St.  Louis. 
Programs  are  heard  on  different  days 
of  the  week  and  are  arranged  for  morn- 
ing, mid-morning  and  afternoon  audi- 
ences. 

Song  Analysis 
SIGMUND  SPAETH,  music  authority, 
known  as  the  "tune  detective",  June  5 
on  WQXR  New  York  starts  a  weekly 
half-hour  analysis  of  popular  musical 
works.  He  analyses  a  classical,  a  popu- 
lar and  a  folk  song  on  each  broadcast. 

Privilege  Renewal 

FOR  seventh  consecutive  year  KMBC 
Kansas  City  has  been  granted  exclu- 
sive rights  to  broadcast  market  reports 
from  the  Kansas  City  livestock  termi- 
nal. 

Baseball  Highlights 
ARMED  FORCES  RADIO  SERVICE  is 
now  transmitting  overseas  a  special 
summary  of  two  or  three  highlight  base- 
ball innings  by  Bert  Lee,  based  on  the 
sportscaster's  dally  "Today's  Baseball" 
on  WHN  New  York. 

WFIL  Coverage 
SPECIAL  events  staff  of  WFIL  Phila- 
delphia covered  return  of  city's  dele- 
gation to  UNCIO  May  23  from  Pennsyl- 
vania Station. 


Jobs  for  Ex-servicemen 
DISCUSSION  PANEL  on  opportunities 
in  radio  and  television  for  ex-service- 
men Is  being  conducted  weekly  by 
NBC  Hollywood  at  nearby  military  re- 
habilitation centers. 


Blue-AAF  Show 

STORY  of  the  shoulder  sleeve  insignia 
worn  by  the  20th  Air  Force  leads  off 
the  opening  broadcast  of  "Flight  to  the 
Pacific",  weekly  half-hour  presented  on 
Blue  in  cooperation  with  AAP.  A  regu- 
lar feature,  shortwaved  from  the  Pacific 
and  recorded  in  San  Francisco  Is  a  dis- 
cussion of  missions  by  returned  avia- 
tors and  ground  officers,  including  tab- 
ulation of  results  of  the  flight.  AAF 
members  will  partlclupate  In  dramati- 
zations and  musical  portion  of  pro- 
gram. 


EYEING  some  of  the  tools  of  the 
trade  is  Maxine  Burke,  winner  of 
the  KTSW  Emporia,  Kan.,  radio 
scholarship  and  a  junior  at  the 
Emporia  State  Teachers  College. 
Miss  Burke,  who  has  been  active 
in  Radio  Classroom,  daily  educa- 
tional program  produced  at  Em- 
poria State  over  KTSW  for  rural 
classrooms,  will  attend  the  summer 
radio  institute  of  her  choice  on  the 
KTSW  all-expense  scholarship. 


Blackhawk  Expands 

BLACKHAWK  BREWING  Co.. 
Davenport,  la.,  began  sponsorship 
June  1  for  13  weeks  of  approxi- 
mately eight  spots  per  week  on  five 
stations  of  Iowa  Tall  Corn  Net- 
work: KBUR  KBIZ  KFJB  KROS 
KDTH  plus  KSO  WOC  WMT 
KXEL.  Firm  has  also  added  WMT 
and  KXEL  to  list  of  stations  for 
So  the  Story  Goes,  starting  July  2 
for  52  weeks  [Broadcasting,  May 
28].  Agency,  H.  W.  Kastor  &  Sons. 


24  HOUR  SERVICE 


ON  DIRECT 
CUT  COPIES 
OF  YOUR 
RECORDINGS 


1121  VERMONT  AVE.- WASH.  >,D.  C. 


WRITE-WIRE  OR  CALL  FOR  DETAILS 
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THIS  IS  WHAT  YOU  GET  THROUGH  KTOK  at  a.  mudc  Iowsjl  a,AL! 


KTOK  has  won  wide  recognition  from  advertisers  for 
their  complete  exploitation  of  audience-building 
technique.  As  listening  surveys  reveal,  KTOK  has  the 
audience  —  at  all  times  —  because  it  is  a  family  station, 
appealing  to  every  member  of  the  family.  Its  growth 
and  its  increasing  service  to  the  commu- 
nity are  the  results  of  its  family  following. 


KTOK  provides  the  type  radio  programs  families; 
enjoy  and  benefit  from  most.  Over  876  million  doUari' 
effective  buying  income  are  represented  by  thi; 
concentrated  audience  of  895,801  people  (44%  oj 
Oklahoma's  population).  Yes,  you  buy  Audience,  noj 
Power  with  KTOK  — KTOK  is  reall 
a  super  buy  —  at  a  small  expenditure ! 


AMERICAN  BROADCASTING  CO.  AFFILIATE 
KEY  STATION  OF  OKLAHOMA  NETWORK 
250  WAnS  *  UOO  KILOCYCLES 


The  Most  Progressive  Station  in  E'X-p-a'n-d'i-n'g  Ohlahonuk 
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Durrmocracy 

IT  TAKES  all  kinds  of  people  to  make  up  bi- 
partisan Government.  In  our  democracy  the 
two-party  system  has  worked  well.  The  minor- 
ity seeks  to  outmaneuver  the  majority.  It  helps 
keep  politics  straight.  Periodically  the  party 
in  power  loses  out.  That  comes  when  the  ma- 
jority falls  out  of  public  favor  and  the  elec- 
torate speaks.  The  erstwhile  minority  takes 
over  Government.  That  is  the  way  in  our  local, 
state  and  national  governments. 

In  radio  regulation,  however,  that  system 
doesn't  appear  to  work.  The  members  of  the 
FCC  are  appointed  to  office,  not  elected.  The 
FCC  functions  under  a  prescribed  Congres- 
sional statute — prescribed  by  the  Congress 
elected  by  the  people.  The  Congress  can  be 
relied  upon  to  change  that  law  when  public 
sentiment  demands.  The  Communications  Act 
of  1934,  under  which  the  FCC  functions,  spe- 
cifically denies  that  agency  powers  of  program 
censorship.  It  specifically  excludes  radio  from 
the  public  utility-common  carrier  concept.  It 
denies  the  FCC  the  right  to  regulate  rates  or 
programs. 

Yet  we  have  on  the  Commission  at  least 
one  member  who  seems  dead  set  against  the 
present  system.  He  thinks  the  public  should 
be  told  what  sort  of  radio  it  should  receive. 
He  feels  stations  should  be  limited  as  to  how 
much  they  can  earn  and  what  type  of  programs 
they  can  present.  He  wants  business  records  of 
stations  thrown  open  to  the  public  gaze.  In 
short,  he  seems  to  seek  a  "share  the  wealth" 
system  for  radio.  You've  guessed  it — the  man 
is  Commissioner  C.  J.  Durr,  Democrat  of  Ala- 
bama. True,  he  may  not  be  alone  in  his  think- 
ing on  some  of  these  concepts.  But  certainly 
no  other  member  seems  to  go  so  far  in  his 
public  utterances. 

Commissioner  Durr  unburdened  himself 
a  fortnight  ago  at  oral  argument  on  the  pro- 
posal that  financial  statements  and  business 
dealings  of  stations  be  made  public.  He  made 
no  bones  about  his  dislike  of  the  existing  radio 
order,  in  examining  counsel  for  stations  and 
the  NAB.  These  counsel  had  very  properly  de- 
nounced this  latest  attempted  indirect  in- 
cursion into  program  and  business  control  of 
stations.  It  is  the  same  Mr.  Durr  who  spear- 
headed the  crusade,  now  happily  bogged  down 
of  its  own  weight,  to  penalize  stations  for  al- 
leged discrepancies  between  promises  made  on 
precise  breakdowns  covering  commercial  and 
sustaining  programs.  The  same  Mr.  Durr  who 
challenged  the  right  of  a  select  committee  of 
Congress  to  check  into  his  own  personal  affairs 
and  accounts  and  got  away  with  it. 

We  wonder  where  the  Commissioner  finds 
the  authority  for  such  onslaughts.  Has  the 
public  asked  for  them?  Is  the  public  dissatis- 
fied with  radio  by  the  American  plan?  Is  the 
public  complaining  about  the  law?  Even 
while  Mr.  Durr  was  excoriating  stations  and 
programs,  the  Minneapolis  Sunday  Tribune 
published  results  of  a  public  opinion  poll. 
The  question  was:  "If  you  had  to  do  without 
either  a  telephone  or  a  radio  in  your  home, 
which  one  would  you  rather  give  up?"  The 
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result:  telephone  63%;  radio  27%;  unde- 
cided, 10%  [Broadcasting,  May  28]. 

Does  that  indicate  any  dissatisfaction  with 
radio?  Every  survey  made  in  the  last  decade — 
public,  Government  or  private — conclusively 
has  shown  the  confidence  of  the  people  in  radio. 
There  may  be  a  discordant  voice  here  or  there, 
such  as  that  against  the  middle  commercial  in 
news,  or  apathy  toward  singing  jingles.  But 
such  reactions  having  merit  bring  about  auto- 
matic adjustment.  Radio  takes  heed.  That's  the 
democratic,  competitive  process. 

Perhaps  a  course  in  Democratic  Government 
and  in  public  opinion  would  settle  for  good 
the  dangerous  antics  of  misguided  bureaucrats 
who  have  been  so  disdainful  of  the  law's  intent. 


More  Than  Soap 

IN  THIS  ISSUE  begins  the  fabulous  story  of 
the  use  of  radio  by  Procter  &  Gamble  Co.,  Cin- 
cinnati, to  promote  the  sale  of  soap  products. 

It  is  not  necessary  to  relate  this  story  in 
order  to  establish  radio's  effectiveness  as  an 
advertising  medium.  Radio  sells  not  only  soap. 
Radio  sells  everything  from  bread  to  bonds. 
But  it  does  seem  pertinent  to  underscore  the 
broadcasting  saga  of  P&G  at  this  time 
when  war  industry  is  looking  toward  recon- 
version plans. 

Only  this  past  week  Chairman  Krug  of  the 
WPB  predicted  a  job  slump  during  the  recon- 
version period.  Most  experts  agree  that  this 
slump  will  last  through  the  period  required 
to  get  into  the  production  of  civilian  goods. 
Later  there  will  come  another  slump,  incident 
to  total  reconversion  following  the  victory 
over  Japan. 

These  temporary  periods  of  unemployment 
will  place  a  great  burden  on  American  indus- 
try, a  burden  that  will  call  for  the  same  sort 
of  courage  which  inspired  the  remarkable  war 
production  job  which  has  been  done  and  is 
still  in  full  swing.  And  as  the  wheels  of  civilian 
production  turn  faster,  the  simple  laws  of 
economics  dictate  that  there  must  be  greater 
consumption  of  civilian  products.  Failing  that, 
business  will  falter  and  unemployment  result — 
the  sort  of  mass  unemployment  which  brought 
this  country  to  such  tragedy  in  the  30's. 

And  what  does  this  have  to  do  with  soap 
and  radio  and,  more  particularly,  with  P&G 
It  recalls  to  mind  that  this  firm,  during  that 
period  of  economic  distress  in  America,  had 
the  fortitude  to  employ  a  new  medium  in  bring- 
ing its  products  to  the  mass  market.  Its  dar- 
ing was  in  the  American  tradition. 

If  America  is  to  avoid  the  cataclysms  which 
find  masses  of  our  people  unemployed  in  post- 
war years,  it  must  be  done  in  the  same  spirit 
demonstrated  by  P&G  and  other  great  business 
houses. 

Advertising  is  good  for  employment.  It's 
good  for  business.  It's  good  for  America.  Media 
of  all  sorts  will  have  much  to  offer  advertisers 
in  the  postwar  years.  Doubtless  radio  will  at- 
tract more  attention  than  the  others  because 
of  its  major  technical  advances  during  recent 
months.  It  is  significant  to  note,  also,  that 
American  radio,  in  18  years  of  commercial 
history,  has  failed  to  beat  its  preceding  year's 
business  but  once — and  that  in  1933.  It  is  the 
one  medium  which  has  felt  no  depression. 

Foresighted  businessmen  will  find  profit  in 
reviewing  the  experience  of  one  company, 
Procter  &  Gamble,  which  has  kept  in  step  with 
radio's  remarkable  progress. 


WILLIAM  McCREARY  RAMSEY  II 

AS  DIRECTOR  of  the  radio  departmer 
of  the  nation's  largest  single  sponso 
Bill  Ramsey  perhaps  knows  the  lik( 
and  dislikes  entertainmentwise  of  mot 
women  than  any  other  man. 

Primarily  his  job  is  to  help  sell  Procter 
Gamble  products.  Actually  he  has  become  a 
expert  in  public  relations.  He  knows  that  whe 
the  radio  shows  over  which  he  has  supervisio 
please,  sales  go  up.  If  they  displease,  it 
manifest  in  fewer  sales  as  well  as  disgruntle 
fan  mail.  The  fact  that  P&G  gross  busines 
has  more  than  doubled  in  the  last  decade,  diu 
ing  heavy  use  of  radio,  is  indicative  that  Bi 
Ramsey  knows  what  consumers  want  in  th 
way  of  radio  fare. 

A  native  Cincinnatian,  Bill  was  born  on  S 
Patrick's  Day  in  1900.  He  prepared  for  Ya! 
by  attending  Walnut  Hills  high  school  and  tl 
Cincinnati  University  School.  He  was  gradi 
ated  from  Yale  in  1921  with  an  A.B.  degrt 
and  returned  to  Cincinnati  to  enter  business 
For  two  years  Bill  Ramsey  was  a  clerk 
the  Citizens  National  Bank.  But  cold  figuri 
and  hard  cash  didn't  appeal  to  the  visionaij 
youth.  He  liked  people.  He  wanted  to  do  moi 
than  handle  money.  He  wanted  to  get  clos( 
to  the  public.  Besides,  he  was  an  accomplishf 
pianist  and  he  enjoyed  entertaining  h 
friends. 

When  Francis  H.  Leggett  &  Co.,  New  Yo? 
food  products  firm,  offered  him  the  post  c 
branch  manager  of  its  Cincinnati  office  i 
1922,  Bill  took  it.  Here,  he  felt,  he'd  have  a 
opportunity  to  deal  with  the  consuming  publi 
— to  learn  the  various  needs  and  likes  in  food 

Bill  remained  with  that  job  for  five  yean 
Procter  &  Gamble  Co.  was  expanding  son) 
and  needed  a  man  to  take  over  a  job  involvin 
planning  field  advertising.  Bill  Ramsey  a( 
cepted  and  went  to  work.  P&G  already  wa 
using  radio,  but  Bill  admits  he  didn't  hav 
much  faith  in  that  intangible  medium.  H 
wanted  to  see  his  ads  in  black  and  white  < 
color — on  paper. 

He  did  a  good  job  in  field  planning  ai^ 
P&G  placed  him  in  charge  of  the  copy  depar 
ment.  By  1930  the  company  decided  to  go  int 
radio  in  a  big  way.  Neil  H.  McElroy,  vic< 
president  in  charge  of  advertising,  was  cas 
ing  about  for  a  man  to  head  up  the  radio  d( 
partment.  It's  P&G  policy  to  move  its  pel 
sonnel  up. 

Bill  Ramsey  played  the  piano.  He  had  dor 
considerable    entertaining    around  town, 
Vice-President  McElroy  decided  his  copy  chic 
was  just  the  man  to  head  up  the  P&G  radi 
department. 

P&G  already  had  sponsored  a  program  o 
(Continued  on  page  4-4) 
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,T  S  THE  STAIJON 
THAT  WAKES  TJWE 
fOR  AUCBSSS 


No  time  is 
on  WGAR  tor 
religious  broadcos.ing. 
but  oil  denominations 
in  their  torn 
have  opportunity  to 
use  the  hours 
definitely  reserved 
(or  v^orship  services. 
His  our  philosophy 
that  the  station 
..hich  serves  every  creed 
„nd  every  faith  alike, 
accomplishes  most 
for  its  listeners, 
for  the  nation, 
for  a«  monkind. 


TI.V  STATION 


THE 
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Of  Boston  "Pops"  Symphony  fame. ..his  incomparable 
Associaied  transcriptions  with  i8  hand-picked  musicians 
mark  a  new  high  in  making  serious  music  "commercial" 


another  BIG 

reason  why  Associated  Program  Service  offers 
MOST  Hours  of  the  Best  RADIO  Music! 


It's  radio's  distinctive  bigness  that  contrast  it  so  sharply 
to  other  forms  of  entertainment.  It's  this  same  bigness — 
units  like  Arthur  Fiedler  and  his  magnificent  48-piece  or- 
chestra—  that  contrast  Associated  so  sharply  to  other 
libraries.  There's  another  vital  difference  too.. .the  incompa- 
rable quality  of  APS  high  fidelity  vertical-cut  recording  and 
clear-tone  Vinylite  discs.  Write  for  the  full  story  today! 
Associated  Program  Service,  25  W.  45th  St.,  New  York  19. 


AssoeM  Pirociram  Service 

Represented  by  Loren  Watson,  1^00  Madison  Ave.,  New  York 


Our  Respects  to 

{Continued  from  page  ^2) 

WEAF  New  York  and  one  on  the 
NBC-Red  network.  Bill  Ramsey's 
first  show  was  Ruth  Turner's 
Washing  Talks,  which  was  a  test 
locally  in  May  1930.  By  November 
he  had  a  five-weekly  show  on  the 
network.  P&G  officials  weren't  sure 
Bill  Ramsey  should  have  set  a  pro- 
gram across  the  board  but  they 
gave  him  his  head. 

Today  P&G  sponsors  more  than 
25  programs  of  all  types,  has 
pioneered  in  the  daytime  serial 
and  many  other  types  of  shows. 
Bill  Ramsey  saw  the  need  for  de- 
veloping young  writers.  He  learned 
the  women  of  the  country — con- 
sumers for  P&G  products — liked 
the  human-interest  drama. 

His  success  formula?  Here  is 
the  way  he  puts  it: 

"We  maintain  supervision  over 
all  our  programs  from  a  policy 
standpoint,"  he  explained.  "Good 
taste  must  predominate.  We  never 
offend.  The  agencies  remain  in  com- 
plete charge  of  the  shows,  but  we 
insist  they  be  of  high  type.  We're 
in  the  role  of  enlightened  buyers." 
Knows  All  Angles 

As  radio  director  of  P&G  Mr. 
Ramsey  has  studied  broadcast  ad- 
vertising from  all  angles  and  has 
reached  the  conclusion  that  the  suc- 
cess of  a  show  depends  upon  many 
factors — time  of  day  for  a  partic- 
ular type  of  program,  talent,  good 
scripts,  and  foremost — public  ac- 
ceptance. 

On  Oct.  27,  1923,  Bill  married 
Olivia  James  of  Cincinnati.  They 
have  three  children,  Anne  Wood, 
Olivia  and  William  McCreary  III. 
Gardening  is  his  hobby,  piano  his 
avocation.  Right  now  he's  practic- 
ing Schumann's  "Concerto"  to  ap- 
pear as  guest  soloist  with  Frank 
Black's  NBC  Symphony  Orchestra, 
at  the  invitation  of  Clarence  L. 
Menser,  NBC  vice-president  in 
charge  of  programs. 

He  is  secretary  of  the  Board  of 
Trustees,  Cincinnati  Symphony  Or- 
chestra (the  only  board  member 
who  is  a  musician)  and  a  member 
of  the  Cincinnatus  Assn.  His  clubs 
include  the  Elizabethan  (Yale), 
Cincinnati  Country  and  Cincinnati 
Tennis.  He  contributes  to  trade 
magazines  and  periodicals,  has  be- 
come an  authority  on  growing  del- 
phiniums and  is  an  ardent  admirer 
of  Ma  Perkins. 

Bill  and  Mrs.  Ramsey  maintain 
their  home  on  Walton  Creek  Rd.  in 
the  exclusive  Indian  Hill  section  of 
Cincinnati. 


Starts  'SmOe  Time' 

42  PRODUCTS  Inc.,  Los  Angeles 
(hair  oil,  shampoo),  today  for  52 
weeks  starts  sponsoring  Smile 
Time  on  39  Don  Lee  Pacific  sta- 
tions, Mon.  thru  Fri.,  7:15-7:30 
a.  m.  (PWT).  Morning  comedy 
strip  features  Wendell  Noble  and 
Steve  Allen,  song  and  pianist  team. 
Firm  also  sponsors  weekly  This  Is 
My  Story  on  CBS  Pacific  stations. 
Agency  is  Hillman-Shane-Breyer 
Inc.,  Los  Angeles. 


OPERATION  OF  WHGB 
STARTED  OFFICIALLY 

WHGB  Harrisburg,  Pa.,  new  250 
w  local  Blue  outlet  on  1400  kc  li- 
censed  to  Harrisburg  Broadcasting 
Co.,  officially  started  broadcasting 
May  29  after  pro- 
gram tests. 

General  man- 
ager and  part- 
owner  is  Herbert 
Kendrick  (10%), 
former  manager 
of  WJLS  Beck- 
ley,  W.  Va.  G.  L. 
Hash,  owner  of 
local  furniture 
firm,  is  90%  own- 


Mr.  Kendrick 


R.  A.  Maxwell  is  commercial 
manager  and  John  Penaz  is  chief 
engineer.  Other  staff  members  in- 
clude: Wilbur  Blair,  production 
manager;  Richard  N.  Leiby,  Walter 
R.  Rice,  Glenwood  Schlegel  and 
Robert  L.  Bomboy,  engineers; 
Ernest  E.  Mark,  Victor  Bruno  and 
John  N.  Beebe,  announcers;  Midge 
Lee,  writer.  Library  includes  NBC 
Thesaurus  and  news  vnre  is  AP. 


Western  Series  on  Blue 
Begun  by  General  Foods 

GENERAL  BAKING  Co.,  New 
York,  for  Bond  bread  June  3  start- 
ed Friendship  Ranch,  a  western 
variety  program  with  teen-age  tal- 
ent on  11  eastern  stations  of  the 
Blue  Sun.,  12:30-1  p.m.  Firm  here- 
tofore sponsored  the  program  on 
NBC  station  WEAF  New  York 
and  KYW  Philadelphia.  Program 
has  an  educational  slant,  with  dra- 
matized features  on  the  origin  of 
heroes,  of  the  pony  express  and 
other  phases  of  western  life. 

Director-producer  is  Alice  Clem- 
ents, specialist  in  child  radio  tal- 
ent, Clements  Co.,  Philadelphia,  ap- 
pointed to  handle  this  program 
only.  BBDO,  New  York,  Neal  D. 
Ivey,  Philadelphia,  and  Mitchell- 
Faust  Adv.,  Chicago,  continue  to 
handle  General  Baking  advertising 
in  special  regions.  Firm  continues 
its  schedule  of  local  programs,  but 
is  reducing  spot  announcements 
and  chain  breaks  in  some  instances. 
Over  50  stations  are  used. 


IN  PHILADf IPHIA 


V  10, 


r  10,000  WATTS 
DAY  &  NIGHT 

,  ?!iil2i)elpliia's  Most  Powerful  Independent 
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STATION 


5000 

Watts 

CBS  Member  Station 


PORTLAND 


560 

Kilocycles 

Columbia  Hotel,  Portland,  Maine 

National  Representative:  Paul  H.  Raymer  Co. 


At  left:  Mr.  William  W.  Barnes,  Sales  Manager  of  Hannaford 
Brothers,  presents  the  $100  reward  for  locating  the  truck  to 
Mrs.  Moffitt  over  WGAN  during  Dorothy  Wadman's  popular 
9:15  a.m.  "Points  and  Pointers"  radio  program. 
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JUNE  15 

Why 

They're 
Changing 
Names... 

AT  WTCN 


.  . .  Definite  identity  is  a  val- 
uable thing.  And,  on  taking 
THE  AMERICAN  BROAD- 
CASTING COMPANY  as 
our  network  name,  all  pos- 
sible confusion  that  might 
have  been  prevalent  under 
"The  Blue  Network"  is 
erased. 

...We  here  at  WTCN  will 
continue  to  serve  our  mid- 
west area  in  the  American 
Wa  y. . .  with  American  ideals 
...  as  a  basic  station  of  the 
AMERICAN  BROADCAST- 
ING COMPANY. 

.  .  .  Have  you  checked  our 
Hooper  Ratings  lately?  They 
look  good! 


AMERICAN 

BROADCASTING  CO. 
on   and  after 
June  15,  1945 


MINNEAPOLIS-ST.  PAUL 

MINNESOTA 

THE    BLUE  NETWORK 
of  the  American  Broadcasting  Co. 
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BRIG.     GEN.    ELLIOTT  ROOSEVELT, 

former  president  of  Texas  State  Net- 
work and  second  son  of  the  late  Presi- 
dent, has  been  awarded  an  Oak  Leaf 
Cluster  in  lieu  of  a  second  Distinguished 
Flying  Cross  for  leading  two  pioneer 
night  photography  missions  over  Eu- 
rope. 

DON  SEARLE,  Blue  western  division 
vice-president,  and  FRANK  CONRAD, 
network  West  Coast  station  relations 
manager,  in  three-week  tour  of  West 
Coast  affiliates,  are  conferring  with 
executives  on  Individual  station  prob- 
lems. 

MILTON  S.  EISENHOVPER,  president  of 
Kansas  State  College,  which  operates 
KSAC  Manhattan,  and  brother  of  the 
Allied  Supreme  Commander,  has  been 
elected  a  director  of  the  Committee  for 
Economic  Development.  Other  newly 
elected  du-ectors  include  CHARLES  E. 
WILSON,  president  of  GE,  and  FRED 
LAZARUS  Jr.,  president  of  Federated 
Department  Stores  Inc. 
JACK  RETHBURN,  general  manager  of 
WCOA  Pensacola,  Fla.,  is  the  father  of 
a  girl  born  May  21. 

OSCAR  SOULE,  WFBL  Syracuse  presi- 
dent, has  been  reelected  president  of 
the  Syracuse  Better  Business  Bureau. 

PAUL  H.  APPLEBY,  vice-president  and 
general  manager  of  KIRO  Seattle,  is 
author  of  "Big  Democracy",  new  book 
published  by  Alfred  A.  Knopf,  New  York. 

WALTER  P.  SPEIGHT  Jr.,  for  sU  years 
commercial  manager  of  WTMA  Charles- 
ton, has  taken  over  new  duties  as  gen- 
eral manager  of  WATL  Atlanta. 

ELLIOTT  M.  SANGER,  executive  vice- 
president  of  WQXB  New  York,  hospi- 
talized for  a  minor  operation.  Is  ex- 
pected back  at  his  desk  next  week. 

WALTER  GOAN,  manager  of  WAYS 
Charlotte,  N.  C,  married  MARGARET 
NOVELLA  PEARCE,  May  26,  in  Char- 
lotte. 


CommERCiflL  ^ 


HAROLD  BARRETT  has  become  man- 
ager of  the  Detroit  office  of  Headley- 
Reed  Co.,  succeeding  CHARLTON 
COWLING,  who  has  joined  Parade 
magazine.  Mr.  Barrett  was  at  one  time 
media  director  of  U.  S.  Adv.  Corp., 
Toledo.  After  Pearl  Harbor  he  Joined 
Willys-Knight  metallurgical  depart- 
ment. 

JAMES  MAHONEY,  assistant  sales  man- 
ager of  MBS  midwestern  division.  Is 
visiting  MBS  stations  in  Colorado  and 
Wyoming. 

TOM  HARKER  has  rejoined  the  Mutual 
New  York  sales  staff  after  21/2  years 
with  Blue,  where  he  has  been  account 
executive  on  the  Coca-Cola  account. 
Presumably  he  will  continue  in  that 
capacity  with  MBS. 

ROY  VAUGHN,  WMAN  Mansfield,  C, 
salesman,  wUl  run  for  office  of  mayor 
this  faU. 

W.  JOHN  DUNLOP,  released  as  a  lieu- 
tenant from  the  Royal  Canadian  Navy, 
has  returned  to  his  post  as  commercial 
representative  of  CBC  Toronto. 

BROADCAST  SALES,  Chicago,  has  been 
appointed  to  represent  WPAG  Ann 
Arbor,  250  w,  1050  kc,  new  station  which 
started  April  26. 

ADAM  J.  YOUNG  Jr.  Inc.  has  been  ap- 
pointed national  sales  representative 
for  the  Intermountain  Network,  Salt 
Lake  City,  as  well  as  exclusive  national 
representative  for  KLO  Ogden  and 
KALL  Salt  Lake  City,  effective  June  15. 
KALL  begins  operation  August  1. 
KQV  Pittsburgh,  effective  June  1,  will 
be  represented  nationally  by  Weed  & 
Co.  in  line  with  shift  to  Mutual  affilia- 
tion June  15. 

CHARLES  A.  HAMMARSTROM,  formerly 
with  Morse  International,  Kenyon  & 
Eckhardt  and  Kelly,  Nason  Inc.  as 
account  executive,  has  Joined  the  New 
York  office  of  Paul  H.  Raymer  Co.  He 
has  had  extensive  experience  In  the 
retail  merchandising  field. 

WPEN  PhUadelphia  (5,000  w  950  kc)  has 
appointed  Headley-Reed  Co.  as  national 
advertising  representative  effective 
June  1.  Station  is  owned  by  Philadelphia 
Bulletin. 


Morrow  Appointed 

LYNN   MORROW,  former  assis- 
tant to  W.  B.  McGill,  advertising 
manager  of  Westinghouse  Radio 
Stations  Inc., 
Philadelphia,  has 
been  named  sales 
promotion  man- 
^  ,    a  g  e  r   of  WBZ- 
^  '    WBZA  Boston- 
Ji^i  ,     Springfield.  At 

j^Bt/'i^HK  sales  promotion 
i^H^  JoHH  and  publicit.y 
■H^,  a^^B  manager  of 
Mr.  Morrow  ^DKA  Pitts- 
burgh.  Prior  to 
joining  KDKA  in  1934  Mr.  Morrow 
was  radio  editor  of  the  Pittsburgh 
Post.  He  will  headquarter  at  WBZ. 


Faust  Named  by  MBS 

H.  M.  FAUST,  recently  director 
of  the  salvage  division  of  WPB 
and  for  nearly  25  years  with  Cur- 
tis Publishing  Co.,  on  June  4  joins 
Mutual  as  manager  of  the  net- 
work's central  division,  with  head- 
quarters in  Detroit.  Announcement 
of  the  appointment,  made  by  Z.  C. 
Barnes,  vice-president  in  charge 
of  sales,  stated  that  Mr.  Faust's 
operations  will  cover  Pittsburgh, 
Cleveland,  Akron,  Buffalo  and 
Wheeling  as  well  as  Detroit.  He 
will  report  to  New  York.  Prior  to 
his  appointment  as  WPB  salvage 
director  in  September  1943,  Mr. 
Faust  for  six  years  had  been  ad- 
vertising sales  manager  of  Curtis. 


Taylor  Aids  Jackson 

COL.  TELFORD  TAYLOR,  for- 
mer FCC  general  counsel,  has  been 
named  to  assist  Justice  Robert  H. 
Jackson  in  prosecuting  war  crimes, 
the  Justice  announced  last  week. 
Col.  Taylor,  granted  a  leave  by  the 
FCC  to  enter  the  service,  has  been 
chief  Military  Intelligence  Serv- 
ice, War  Dept.  Special  Branch,  in 
London.  Also  named  as  an  assis- 
tant to  Justice  Jackson  is  Francis 
M.  Shea,  assistant  attorney  general 
in  charge  of  the  Claims  Division 
and  husband  of  Hilda  Shea,  FCC 
attorney. 


New  Law  Office 

LT.  MORRIS  MILLER,  USCGR, 
who  has  been  placed  on  inactive 
duty  at  his  own  request,  last  week 
announced  opening  of  law  offices 
at  710  14th  St.,  Washington.  Mr. 
Miller,  who  has  served  for  a  year 
and  a  half  in  the  Coast  Guard, 
formerly  was  associated  with  the 
law  firm  of  Dempsey  &  Koplovitz, 
Washington.  Prior  to  that  he  was 
for  four  years  assistant  general 
counsel  of  the  U.  S.  Housing  Au- 
thority. He  is  a  native  of  St.  Louis. 


PUBLIC  INTEREST  in  the  San  Fran- 
cisco Conference  is  indicated  by  the 
fact  that  Mutual's  9:15-9:30  p.m.  broad- 
casts of  conference  events  and  person- 
alities received  a  Hooper  rating  of  8  2 
the  network  reports,  pointing  out  that 
this  Is  not  only  an  unusually  high  rat- 
ing for  a  short  program  series,  but  the 
highest  rating  of  any  network  program 
—clusively  to  the  conference. 


.  .  .  WHEN  YOU  GO 
WEST  OF  CHICAGO 


St  OP 


More  Retail  buyers 
Than  in  2a\)  market 

BBTWEEN 

CHICAGO  and  OMAHA 
MINNEAPOLIS  and  ST.  LOUIS 


The  latest  Hooper  listening  index 
(February  and  March,  1945)  shows 
woe  'way  out  in  front.  For  ex- 
ample, woe's  morning  audience 
exceeds  the  combined  audiences  of 
all  other  stations  heard,  with  56.4! 


Mr.  Hooper's' 
facts  prove  the 
Quad-City  mar 
ket  of  218 
is  delivered 
ONLY  by- 


DAVENPORT,  IOWA 

LFREE  &  PETERS.  IHC.    NATl  REPRESENTATIVE! 

IIIIIIBVFliiaLyil 


devoted 
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Broadcast  Advertising 


TO  SALUTE  OUTSTANDING  RADIO  STATIONS  .  .  . 

"In  our  experience,  we've  found  that  truly  successful  radio  advertising,  with  profitable 
results  for  all  concerned,  calls  for  coordinated  cooperation  between  manufacturer,  sta- 
tion and  dealer. 

Because  the  stations  listed  below  have  extended  this  cooperation  in  a  most  effective 
way  in  selling  Dr.  LeGear's  Poultry  and  Livestock  Prescriptions,  we  are  taking  this 
means  of  showing  our  appreciation  for  their  excellent  work  .  .  .  actual  merchandising 
assistance  in  displays,  mailings,  personal  calls,  etc.  .  .  .  cooperation  with  Dr.  LeGear 
representatives  ...  as  well  as  actual  sales  records  for  the  season  in  their  primary  listen- 


.  OUR 
ING 

WJLD — Bessemer,  Alabama 
WLAY — Muscle  Shoals,  Alabama 
KFFA — Helena,  Arkansas 
KTHS — Hot  Springs,  Arkansas 
KBTM — Jonesboro,  Arkansas 
KOTN— Pine  Bluff,  Arkansas 
KGIW — Alamosa,  Colorado 
KOA — Denver,  Colorado 
KFXJ — Grand  Junction,  Colorado 
KOKO— La  Junta,  Colorado 
WDBO — Orlando,  Florida 
WLAG — La  Grange,  Georgia 
WMGA— Moultrie.  Georgia 
WRLC — Toccoa,  Georgia 
WDWS — Champaign,  Illinois 
WJJD— Chicago,  Illinois 
WEBQ — Harrisburg,  llinois 
WJPF— Herrin,  Illinois 
WOWO— Fort  Wayne,  Indiana 
WAOV — Vincennes,  Indiana 
KVFD— -Fort  Dodge,  Iowa 
KMA — Shenandoah,  Iowa 
KGNO— Dodge  City,  Kansas 
KTSW — Emporia,  Kansas 
WIBW— Topeka,  Kansas 
WLBJ — Bowling  Green,  Kentucky 
WHLN— Harlan,  Kentucky 
WOMI — Owensboro,  Kentucky 
WPAD— Paducah,  Kentucky 
KVOL — Lafayette,  Louisiana 
WWL — New  Orleans,  Louisiana 
WLBZ— Bangor,  Maine 
WAGM — Presque  Isle,  Maine 
WFDF— Flint,  Michigan 
WJMS — Ironwood,  Michigan 
KYSM — Mankato,  Minnesota 
KWLM— Willmar,  Minnesota 


Director  —  Sales  ^nd  Advertising 
DR.  L.  D.  LEGEAR  MEDICINE  COMPANY 
ST.  LOUIS,  MISSOURI 
THANKS  TO  EACH  OF  THESE  STATIONS  FOR  THEIR  OUTSTAND- 
COOPERATION  IN  SELLING  DR.  LEGEAR'S  PRESCRIPTIONS 


WROX— Clorksdale,  Mississippi 
WCBI — Columbus,  Mississippi 
WFOR — Hattiesburg,  Mississippi 
WAML — Laurel,  Mississippi 
WSKB — McComb,  Mississippi 
WQBC — Vicksburg,  Mississippi 
KWOS — ^Jefferson  City.  Misouri 
KWOC— Poplar  Bluff,  Missouri 
KXOK — St.  Louis,  Missouri 
KDRO — Sedolia,  Missouri 
KWTO — Springfield,  Missouri 
KORN — Fremont,  Nebraska 
KMMJ— Grand  Island.  Nebraska 
KOB — Albuquerque,  New  Mexico 
KAVE— Carlsbad,  New  Mexico 
KTNM — Tucumcari,  New  Mexico 
WMBO— Auburn,  New  York. 
WBTA— Batavio,  New  York 
WALL— Middletown,  New  York 
WBBB — Burlington,  North  Carolina 
WEGO — Concord,  North  Carolina 
WHIT— New  Bern.  North  Carolina 
WGTC— Greenville,  North  Carolina 
WCBT — Roanoke  Rapids,  North  Carolina 


SIMMONDS  &  SIMMONDS 

Agricultural  Advertising 
2  0  1    N  O  R  T  H  W  E  L  L  S  S  T  R  E  E  T 
CHICAGO  6,  ILL!  NO  IS 


WRRF — Washington,  North  Carolina 
WPAY— Portsmouth,  Ohio 
KCRC — Enid,  Oklahoma 
WBBZ — Ponca  City,  Oklahomtt 
KVOO— Tulsa,  Oklahoma 
WCED — Du  Bois,  Pennsylvania 
WSBA — York,  Pennsylvania 
WOLS — Florence,  South  Carolina 
WCRS — Greenwood, 

South  Carolina 
KWAT— Watertown,  South  Dakota 
WNAX— Yankton,  South  Dakota 
WJZM— Clarksville,  Tennessee 
WMC — Memphis,  Tennessee 
KGNC — Amarillo,  Texas 
KRIC — Beaumont,  Texas 
WTAW— College  Station.  Texas 
KWBU— Corpus  Christi,  Texas 
KRLD— Dallas,  Texas 
KGBS — Harlingen,  Texas 
KOCA — Kilgore,  Texas 
KPAB— Laredo,  Texas 
KFRO — Longview,  Texas 
KRLK— Midland,  Texas 
KPDN — Pampa,  Texas 
KTSA — San  Antonio,  Texas 
KCMC — Texarkono,  Texas 
KGKB— Tyler,  Texas 
KVWC— Vernon,  Texas 
KVIC— Victoria,  Texas 
KWFT— Wichita  Falls,  Texas 
WKEY — Covington,  Virginia 
WFVA — ^Fredericksburg.  Virginia 
WJLS— Beckley.  West  Virginia 
WAJR — Morgantown,  West  Virginia 
WHBY— Appleton,  Wisconsin 
WIGM— Medford,  Wisconsin 


PRODUCTIOnI-}( 


Whatta 
Personality! 

After  all,  radio  is  a  very  personal 
medium,  and  when  almost  every 
listener  puts  on  OKEY  on  every 
program  and  product,  there  must 
be  character  dov/n  under  and  per- 
sonality on  top.  Ready  to  shore 
with  you  this  profitable  asset  is — 

W  A  I  R 

Winston  -  Salem,  North  Carolina 
Representative:  The  Walker  Company 


WOR  GIVEN  GRANT 
FOR  NEW  STUDIOS 

WOR  New  York  will  start  work 
immediately  on  three  new  studios 
to  be  located  on  the  ground  floor 
of  1440  Broadway,  building  cur- 
rently housing  the  station  and  also 
the  headquarters  of  MBS,  of  which 
WOR  is  New  York  key  station, 
Theodore  C.  Streibert,  WOR  pres- 
ident, announced  Tuesday.  An- 
nouncement followed  receipt  of  a 
WPB  priority  for  the  construction, 
first  of  its  kind  in  New  York  City 
since  Pearl  Harbor,  according  to 
WOR. 

To  cost  about  $150,000,  the  stu- 
dios will  measure  about  25  by  40 
feet,  will  have  "floated"  floors  and 
walls  and  suspended  ceilings  and 
"actually  be  a  preview  of  postwar 
designs  and  improvements",  the 
announcement  stated. 

J.  R.  Popelle,  WOR  chief  engi- 
neer, will  direct  construction  of  the 
new  studios,  which  will  be  used 
primarily  for  MBS  programs  from 
New  York. 


f  630  KILOCYCLES  ^ 
5000  WATTS  Full  Time' 
BLUE  NETWORK 


Represents^  Nationally  by 
John  BLAIfl  &  CO. 


Win  Church  Awards 

NBC,  in  cooperation  with  the  Con- 
gregational -  Christian,  Methodist 
and  Presbyterian  USA  churches, 
has  awarded  seven  fellowships  for 
study  at  one  of  the  network's  three 
summer  Institutes  in  Chicago,  Los 
Angeles,  or  San  Francisco.  Win- 
ners were:  Rev.  Horace  W.  Mc- 
Mullen,  radio  chairman,  Rhode  Is- 
land Council  of  Churches  and  pas- 
tor of  Edgewood  Congregational 
Church,  Providence;  Pearl  Rosser, 
radio  education  director,  Iiiterna- 
tional  Council  of  Religious  Educa- 
tion; Rev.  James  W.  Sells,  execu- 
tive secretary,  Mississippi  Rural 
Life  Council;  Rev.  James  R.  Uh- 
linger,  radio  chairman.  Ministerial 
Assn.,  Shenand«ah,  la.;  Rev.  Paul 
Rasche,  radio  chairman,  Council  of 
United  Churches,  South  Bend,  Ind.; 
Rev.  Harold  E.  Ditzler,  radio  chair- 
man. Church  Federation  of  Los 
Angeles,  pastor  of  First  Evangeli- 
cal and  Reformed  Church,  Los  An- 
geles, and  Rev.  Clark  Harshfield. 
radio  chairman.  South  Dakota 
Council  of  Churches,  pastor  of  Unit- 
ed Church,  Chamberlain,  S.  D. 


HUGO  SEILER,  since  1937  with  NBC  in 
New  York  and  Hollywood  as  a  traffic 
supervisor,  has  Joined  Mutual  New 
York  as  night  program  supervisor. 
TED  COTT,  program  director  of  WNEW 
New  York,  is  the  father  of  a  boy. 
LT.  DICK  ROSS,  AAF  navigator  and 
former  announcer  of  KHJ  Hollywood, 
is  on  his  way  home  after  liberation 
from  a  German  prison  camp  by  Gen. 
Patton's  Third  Army.  Lt.  Ross  was  shot 
down  over  Germany  on  Aug.  23,  1944. 
JACK  ROURKE,  former  producer  of 
N.  W.  Ayer  &  Son,  Hollywood,  has  been 
named  production  manager  of  Don  Lee 
Broadcasting  System.  He  succeeds  HAL 
BERGER,  now  freelancing. 
KEITH  THOMPSON,  script  editor  of 
WOR  New  York,  for  his  three-act  play 
"Archangel",  has  won  one  of  the  $100 
prizes  in  the  John  Golden-Oolvunbia  U. 
playwrittng  awards. 

DICK  GILBERT,  record  m.c.  of  WHN 
New  York,  has  become  a  member  of  the 
Twenty  Year  Club,  radio  veteran  or- 
ganization headed  by  H.  V.  KALTEN- 
BORN,  NBC  commentator.  Mr.  Gilbert 
started  in  radio  as  a  crooner  on  WHAS 
Louisville,  Ky. 

JOHN  ORNER,  formerly  of  KSCJ  Sioux 
City,  la.,  to  KXOK  St.  Louis  as  an- 
nouncer. 

ORVILLE  A.  HITCHCOK,  former  writer- 
producer  in  the  radio  department  of 
Committee  on  Economic  Development, 
is  now  administrative  assistant  to 
GEORGE  V.  DENNY  Jr.,  moderator. 
"Town  Meeting  of  the  Air",  Blue,  and 
president  of  Town  Hall  Inc.,  New  York. 
CY  CASPER,  released  from  the  Army, 
has  returned  to  KMOX  St.  Louis  as 
special  events  and  war  programs  an- 
nouncer. KENSINGER  JONES  has  been 
added  to  the  continuity  staff  replacing 
MARCELLUS  MURPHY,  to  the  Army. 
Mr.  Jones  is  also  an  ex-serviceman. 
A.  BURKE  CROTTY,  released  from  the 
Army,  has  returned  to  NBC  television 
department  as  producer  of  field  tele- 
casts. 

JACK  GOODMAN,  with  WNYC  New 
York  since  1938  as  news  editor,  public- 
ity director,  operations  and  continuity 
chief,  has  resigned  effective  June  1  to 
join  KLO  Ogden  and  KALL  Salt  Lake 
City,  new  1,000  w  station  expected  to 
begin  operations  this  summer. 


MBS  Opens  Earlier 

MUTUAL  will  begin  network 
operations  an  hour  earlier  starting 
June  11,  opening  the  network  at  9 
a.m.  with  a  quarter-hour  news 
commentary  by  Frazier  Hunt,  cor- 
respondent  and  commentator. 
Shady  Valley  Folks,  now  broadcast 
10:30-11  a.m.,  will  be  extended  to 
40  minutes  and  moved  into  the 
9:15-9:55  a.m.  spot,  with  a  five- 
minute  newscast  completing  the 
hour. 


OVER  200  new  compositions  have  been 
entered  In  the  competition  conducted 
by  the  National  Composers  Congress, 
for  which  SI, 000  in  prizes  will  be  award- 
ed by  the  Blue.  Winners  will  be  named 
during  the  Festival  of  American  Music 
to  be  held  at  Colorado  College  Aug. 
15-19  and  Blue  wUl  present  two  festi- 
val concerts  from  KVOD  Denver. 


DOUGLAS  STOCKLEY,  released  from 
the  Canadian  Army,  has  returned  to 
the  head-office  of  the  CBC  at  Ottawa. 
JESS  KIRKPATRICK,  WGN  announcer 
has  taken  a  six-month  leave  of  absence 
to  go  to  the  West  Coast. 

HERB  DOHLEN,  announcer,  from 
WMAL  Washington  to  WOL  Washing- 
ton. He  is  an  ex-Marine. 

JON  ARTHUR,  formerly  of  WLW  Cin- 
cinnati,  and  ALAN  KEYES  of  NBC  Chi- 
cago, have  joined  CBS  Hollywood  an- 
nouncing staff. 


FRANK  E.  ROBERTS,  released  from  the 
Army  and  recently  with  WIRE  Indianap- 
olis, to  WIHO  Dayton,  O.,  as  announcer, 

RUSSELL  PATCH,  from  KDTH  Du- 
buque, to  announcing  staff  of  WIND 
Chicago. 

JIMMY  SIMPSON,  17-year-old  staff  an. 
nouncer  of  WWDC  Washington,  was  In^ 
ducted  Into  the  Coast  Guard  May  26 
in  a  broadcast  ceremony. 

LARRY  HAEG,  farm  service  director  of 
WCCO  Minneapolis,  is  the  father  of  a 
boy. 

ROBERT  DWAN,  NBC  Hollywood  pro 
ducer,  has  enlisted  In  Maritime  SerV' 
ice.  JOHN  MORRIS,  for  14  years  net- 
work engineer,  has  taken  over  Mr. 
Dwan's  duties. 

ED  LUDES,  assistant  manager  of  NBC 
Hollywood  sound  effects  department,  Is 
the  father  of  a  boy  bom  May  18. 

EILEEN  OBERLING,  former  continuity 
chief  of  WTAD  Quincy,  to  WIND  Chi- 
cago as  assistant  program  director. 

ORVILLE  FOSTER,  former  program  dl 
rector  of  WHOT  South  Bend,  Ind.,  to 
WIND  Chicago  as  musical  director. 

TOBY  BRITTON  has  joined  WMAN 
Mansfield,  O.,  announcing  staff. 

JOHN  KANNAWIN,  for  two  years  direc- 
tor of  the  overseas  unit  of  the  Canadian 
Broadcasting  Corp.,  has  been  appointed 
program  director  of  CJBC  Toronto. 


neujs  ^ 


PAUL  NEIL  SON,  who  has  completed  a 
lecture  tour  for  the  aviation  industry, 
has  joined  WBBM  Chicago  news  staff 
as  analyst  and  commentator.  Mi.  Neil- 
son  formerly  was  AP  radio  editor  in 
New  York  and  a  member  of  the  BLUE 
news  staff  in  Washington  and  New 
York. 

W.  E.  DEBNAM,  commentator  spon- 
sored on  WPTF  Raleigh,  N.  C,  for  four 
years  by  Smith-Douglas  Co.,  Norfolk, 
left  May  27  for  a  three-month  Pacific 
tour  to  interview  servicemen  and 
women  from  the  WPTF  area.  He  wUl 
record  "Report  from  the  Pacific"  series. 
FRANK  H.  JETER,  agriculture  editor 
of  the  State  College  Extension  Service 
and  Experiment  Station,  has  been  added 
as  farm  commentator. 
CKTB  St.  Catherines,  Ont.,  CJAT  TraU 
and  CKLN  Nelson,  B.  C,  have  sub- 
scribed to  Press  News  Service,  bringing 
total  of  Canadian  stations  using  PN 
to  46. 

FRED  JOHNSTONE,  newsman  and  an- 
nouncer of  WSYR  Syracuse,  has  joined 
the  announcing  staff  of  WHN  New 
York. 

JOHN  M.  CARLISLE,  war  correspondent 
for  WWJ  Detroit,  has  started  a  new  se- 
ries of  broadcasts  from  the  northern 
Luzon  fighting  front  in  the  Philippines. 
Programs  are  recorded  in  Manila. 
CHARLES  SARJEANT,  member  of  the 
news  staff  of  WCCO  Minneapolis,  has 
married  Kap  Simpson. 
CHARLES  ROMAN  has  joined  the  Mu- 
tual news  department  replacing  DAN 
O'FLAHERTY,  resigned.  Formerly  with 
the  NBC  news  staff  and  with  Press 
Assn.,  Mr.  Roman  was  recently  released 
from  the  RCAF  after  three  years  serv- 
ice. 


STONEY  McLINN,  managing  director 
of  the  Philadelphia  Sandlot  Baseball 
Assn.  and  WIP  Philadelphia  sports- 
caster,  was  honored  May  28  by  a  testi- 
monial dinner  at  the  Bellevue-Stratford 
Hotel.  Proceedings  were  broadcast  by 

vnp. 

OVERSEAS  News  Agency,  New  York,  is 
issuing  a  quarter-hour  foreign  news 
commentary  based  on  reports  from 
ONA  correspondents  at  home  and 
abroad.  Script  is  divided  into  three 
parts,  (1)  war  news  commentary  by 
FLETCHER  PRATT,  analyst;  (2)  the 
"inside  story",  and  (3)  a  human  inter- 
est story  of  people  behind  the  news. 
Script  is  available  to  stations  for  pres- 
entation on  sustaining  or  sponsored 
basis. 

CPL.  WALTER  KANER,  former  director 
of  publicity  and  special  features  of 
WLIB  New  York  and  currently  in  Ger- 
many, has  been  awarded  the  Combat 
Infantryman  Badge  for  "satisfactory 
performance  of  duty  In  ground  combat 
against  the  enemy". 
NELSON  G.  PRINGLE,  CBS  Hollywood 
news  analyst,  returned  to  West  Coast 
headquarters  in  late  May  after  seven 
weeks  of  constant  C-54  flying  during 
which  he  covered  approximately  25,000 
battle-front  mUes  throughout  the  Pa- 
cific area. 

ART  FELDMAN,  newly  appointed  head 
of  the  Blue  London  office,  has  started 
a  commentary  Sun.  1:15-1:30  p.m.,  re- 
placing GEORGE  HICKS,  expected  back 
momentarily. 

PAUL  MANNING,  war  correspondent 
for  WOR  New  York  and  Mutual,  writ- 
ing from  a  camp  near  Magdeburg,  Ger- 
many, reported  that  he  would  make 
his  way  to  Paris  and  SHAEF  headquar- 
ters in  a  Mercedes-Benz,  which  he  ad- 
mittedly "looted"  from  Gestapo  head- 
quarters. Mr.  Manning  said  he  had  an 
Army  certificate  of  temporary  owner- 
ship permitting  him  to  drive  anywhere 
in  ETO,  "so  now  Mutual  has  a  staff  car 
on  the  continent". 
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e  KATZ  AGENCY,  inc. 


The  completion,  on  June  1,  of  the  first  project  of  its 
audience  research  department: 

The  WNAX  Listener  Diary  * 


This  survey  records  the  listening  habits  of  200,000  radio 
families  in  an  important  and  predominately  rural  mid- 
western  market.  Findings  are  now  available  to  agencies 
and  advertisers. 


Conducted  during  the  week  of  March  19,  7945 
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One  of  the  studios  used  interchange- 
ably by  FM  station  WBRL  arid 
AM  station  IFJBO.  RCA-Type  44- 
BX  Microphones  are  used  in  this 
studio,  in  the  smaller  announce-type 
studio,  and  in  the  large,  auditorium- 
type  studio. 


The  specially  built  RCA  control  console  in  ihe  master 
control  room  shared  by  WBRL  and  WJBO.  Indi- 
vidual panels  control  the  output  from  three  studios. 
Network  lines  and  remotes  are  controlled  from  a 
fourth  panel.  The  push-button  selector  system  in  the 
center  panel  allows  any  program  to  be  fed  to  each 
of  the  three  output  lines  (one  AM,  one  FM,  one  spare 
or  network) . 


The  transmitter  room  shared  by  WBRL  and 
WJBO.  The  I  KW  FM  Transmitter  is  the  unit 
Just  left  of  center  in  this  picture.  At  the  far  left 
are  racks  containing  the  FM  audio  input  and 
monitoring  units.  At  the  right  is  the  5  KW  AM 
transmitter.  Not  shown  in  this  picture  are  the 
AM  audio  and  monitoring  racks  and  AM  phas- 
ing units.  All  of  the  equipment  in  this  picture 
is  of  RCA  manufacture. 


WBRL,  the  FM  station  of  the  Baton  Rouge 
Advocate  and  State  Times,  uses  RCA  equip- 
ment throughout.  In  the  studios  are  RCA 
44- BX  Microphones;  in  the  control  room 
is  a  special  RCA-built  master  control  con- 
sole. At  the  transmitter  building  are  an 
RCA  FM-l-A  Transmitter  and  RCA  fre- 
quency and  modulation  monitors.  The 
antenna  is  an  RCA-developed,  six-bay, 
square-loop  antenna. 

WBRL  is  a  sister  station  of  WJBO,  the 
AM  station  operated  by  the  Baton  Rouge 
Advocate  and  State  Times.  It  is  interesting 
to  note  that  WJBO,  like  hundreds  of 
other  AM  stations,  is  also  completely  RCA 


equipped.  Operators  of  AM  stations  know 
the  meaning  of  "RCA  all  the  way."  And 
they  know  that  in  RCA  FM  equipment 
they  will  find  the  same  dependability  and 
the  same  advanced  design  features  that 
they  have  come  to  expect  in  RCA  AM 
equipment. 

Operators  of  both  AM  and  FM  stations  — 
and  station  applicants  —  can  make  reser- 
vations right  now  for  early  delivery  of 
RCA  postwar  broadcast  equipment.  For 
information  on  our  Broadcast  Equipment 
Priority  Plan,  write  to  Broadcast  Equip- 
ment Section,  Radio  Corporation  of 
America,  Camden,  New  Jersey. 

fii//  More  War  Bonc/5 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  •  CAMDEN,  N.  J. 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


The  transmiller  plant  of  WBRL  WJBO.  The  AM  antenna  system  consists  of  two 
300-ft.  and  one  500-ft.  (center)  lower.  The  FM  antenna  system  is  mounted  at 
the  top  oj  the  latter.  It  is  fed  hy  a  concentric  transmission  line  from  the  transmitter 
buitdina  in  the  ioref^round.  The  entire  layout  was  designed  by  JT  BRL  and  RCA 
enguieiTs  icorkmg  logelhrr. 


A  riose-up  of  the  si.v-bay  FM 
antenna  mounted  on  top  of 
Ihr  :'>00-fl.  AM  tower.  This 
antenna  consi.<^ts  of  square 
loops  mounted  around  the 
idicer.  It  was  specially 
designed  hr  RC.i  engineers 
to  aiisicera  particular  mount' 
ing  problem  . 
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OWI  Impressions 
Pass  Billion  Mark 

Record  Week  Is  Attained  in 
War  Message  Program 

AN  AVERAGE  of  over  10  impres- 
sions per  radio  listener  was  scored 
by  OWI  Domestic  Radio  Bureau 
war  message  announcements  on 
network  and  local  stations  during 
the  week  beginning  May  14,  bring- 
ing the  grand  total  of  listener  im- 
pressions in  any  seven-day  period 
over  the  billion  mark  for  the  first 
time. 

The  intensified  allocation  plan, 
with  its  1,003,608,000  impressions 
secured  during  the  May  14  week, 
represents  an  increase  of  50%  over 
the  same  week  in  1944.  The  increase 
over  the  previous  week  was  18%. 
Total  impressions  for  1945  up  to 
the  end  of  the  May  14  period  were 
15,109,811,000. 

The  figures  do  not  include  addi- 
tional voluntary  efforts  by  network 
or  local  programs  on  behalf  of  war 
information  campaigns.  In  estimat- 
ing the  impressions  per  radio  lis- 
tener, a  base  of  a  100  million  lis- 
teners is  used.  This  takes  into  con- 
sideration the  fact  that  some  of 
the  population  do  not  listen  but 
that  there  is  a  considerable  audi- 
ence of  children  who  listen  to  pro- 
grams especially  slanted  toward 
them,  as  well  as  to  regular  fare. 
They  also  partake  in  many  war 
campaigns. 

The  Seventh  War  Loan  account- 
ed for  57 7o  of  the  week's  impres- 
sions, which  were  obtained  from 
war  messages  on  541  network  and 
national  spot  programs  and  43,218 
.station  announcements  on  893  U.  S. 
i-adio  stations  plus  one  special  event 
in  behalf  of  25  war  information 
campaigns. 

Individual  allocation  plans  con- 
tributing to  the  overall  figure  made 
the  following  number  of  impres- 
sions: 

Network   Allocation   plan— 587,700,000. 
Special  Assignment  plan — 312,037,000. 
Station  Announcement  plan — 63,000,- 
000. 

National  Spot  &  Regional  Network 
plan— 40,391,000. 

Special  Events — 480,000. 


Buys  Film  Rights 

UNITED  ARTISTS  Corp.,  New 
York,  has  purchased  from  Ray- 
mond R.  Morgan  Co.,  Hollywood 
production  and  advertising  agency, 
film  rights  to  Queen  For  Today, 
Mutual  sustainer  heard  in  New 
York  Mon.  thru  Fri.  2:30-3  p.m. 
E.  A.  Golden  will  produce  the  film, 
budgeted  at  $1,000,000.  Deal  was 
transacted  within  thi'ee  weeks  af- 
ter the  program  took  to  the  air, 
possibly  establishing  a  speed  rec- 
ord for  purchase  of  a  radio  show 
by  a  film  company.  Scripting  was 
under  way  last  week  and  casting 
is  to  be  announced  shortly.  With 
Dud  Williamson  as  m.c,  a  "Queen" 
is  chosen  each  day  on  the  Mutual 
program,  and  then  taken  on  a  tour 
of  shopping  and  entertianment 
spots  in  the  city,  returning  to  re- 
port on  her  adventures  the  next 
day,  when  a  new  queen  is  selected. 


GOLD  CUP  was  awarded  KALE  Port- 
land, Ore.,  as  winner  of  "Red  Ryder" 
program  promotion  contest  staged 
by  Langendorf  United  Bakeries,  San 
Francisco,  sponsor'  of  thrice-weekly 
western  series  on  10  Don  Lee  Pacific 
stations.  Station  covered  all  community 
publications  with  program  display  ads 
as  well  as  combination  of  Red  Ryder 
promotion  with  that  done  for  other 
children's  programs.  Trophy  cup  pres- 
entation was  made  to  Leith  Abbott, 
head  of  KALE  publicity-promotion  de- 
partment, by  J.  E.  Calnon,  Portland 
plant  manager  for  Langendorf.  Award 
remains  on  display  until  1946  when  an- 
other promotion  contest  wUl  be  staged. 

Replacement  Promotion 
TO  PUBLICIZE  "The  Adventures  of 
Topper",  which  starts  June  7  on  NBC, 
Tuesday  8:30-9  p.m.,  as  summer  re- 
placement for  "Dinah  Shore's  Open 
House",  Benton  &  Bowles,  New  York, 
agency  for  General  Foods  Corp.,  spon- 
sor of  the  series,  has  sent  copies  of  the 
Thorne  Smith  novel  on  which  the  Top- 
per broadcasts  are  based  to  radio  edi- 
tors. Invitation  to  hear  first  broadcast 
is  pasted  on  the  fly-leaf  and  a  signed 
photo  of  Roland  Young,  star  of  the 
series,  is  enclosed. 

Mutual  Campaign 
PROMOTING  the  accelerated  pace  of 
the  Mutual  program  department  under 
the  leadership  of  Phillips  Carlin,  as 
evidenced  by  the  recent  launching  of 
16  new  programs  for  a  total  of  13  hours 
a  week  of  new  radio  material,  the  net- 
work has  started  a  new  business  press 
advertising  campaign  built  around  the 
slogan  "Where  Showmanship  Means 
Business". 

WMRN  Farm  Show 
BROADCAST  as  part  of  the  "Friendly 
Farmer  Hour"  on  WMRN  Marion,  O., 
was  a  dinner  given  by  the  station  for 
local  members  of  the  Future  Farmers 
of  America  who  had  earned  the  state 
farmer  award  as  guests  of  honor.  John 
Odson,  state  director  of  agriculture 
and  his  assitant,  Byron  Sandles,  were 
speakers. 

War  Coverage  Book 
STORY  of  the  last  338  days  of  the  Ger- 
man war,  recording  the  highlights  of 
military  actions  which  culminated  in 
the  unconditional  surrender  of  the 
Third  Reich,  is  told  in  a  well  illustrated 
book  issued  by  NBC.  Story  sequence 
follows  network's  coverage  continuity 
from  June  5,  1944,  through  May  8,  1945. 

New  Affiliation  Promotion 

EXTENSIVE  promotion  is  being  used 
by  WCMI  Ashland,  Ky.,  Nunn  station, 
to  announce  affiliation  with  CBS  June 
15.  Bus  cards,  daily  newspapers,  trade 
journals,  bUlboards,  direct  mail  and  air 
announcements  are  employed. 

Story  on  WTAG  Project 
WTAG  "Worcester  and  the  World"  proj- 
ect  to   promote   international  under- 
standing is  subject  of  lead  article  of 
June  "Magazine  Digest". 


Neblett  Folder 

NEBLETT  Radio  Productions,  Chicago 
outlines  features  of  its  package  show 
"So  the  Story  Goes"  in  a  flle-f< 
presentation  bearing  on  the  cover  a 
microphone  with  simulated  cut-out 
tag  for  insertion  of  potential  client' 
or  agency  contact  name.  Included  15 
biographical  material  on  Johnnie  Neb- 
lett, producer-narrator,  program  person 
nel  and  reprints  of  Neblett  trade  ads 

WLS  Reprints 

WLS  Chicago  has  Issued  a  brochurt 
containing  reprints  of  seven  recent 
trade  paper  advertisements  In  tli« 
"WLS  Voice  of  a  Friend"  series.  Re- 
lease is  printed  on  white  enameled  stock 
in  two  colors  and  describes  reception 
granted  WLS  personnel  in  the  homes 
of  Midwest  America  for  the  past  21 
years. 

Consigned  to  History 

ALBUM  of  recorded  excerpts  from  pro- 
grams carried  by  NBC  on  D-Day  which 
were  broadcast  by  WTIC  Hartford  were 
presented  by  Paul  W.  Morency,  general 
manager  of  the  station,  to  the  Yale  U. 
library,  the  Connecticut  State  Library 
and  the  library  of  the  Hartford  Board 
of  Education. 

WAPI  Brochure 

MAIL  response  to  request  program  of 
recorded  hillbilly  and  cowboy  tunes, 
"Alabama  Hayloft  Jamboree",  is  sub- 
ject of  brochure  published  by  WAPI 
Birmingham.  Results  obtained  by  spon 
sor,  Hubinger  Co.  (Quick  Elastic 
Starch),  also  are  featured  plus  pro 
gram's  rating  and  cost. 

Waring  Album 

NBC,  in  connection  with  Fred  Waring" 
return  to  the  network  on  June  4,  sent 
about  200  albums  of  eight  Waring 
Decca  records  to  radio  editors  through 
out  the  country.  Album  contains  patri 
otic  and  service  songs  done  by  the  or 
chestra  and  glee  club. 

WOV  MaU  Piece 

WOV  New  York  has  Issued  a  direct- 
mail  piece  on  "Lest  We  Forget"  au 
thoritative  accounts  of  Nazi  atrocities 
which  will  be  broadcast  each  evening 
up  to  the  time  of  the  war  crimes  trials 
Piece  quotes  Walter  Winchell's  column 
lauding  the  program  as  "a  nifty  idea" 

Bible  Series  Promoted 

WGL  Fort  Wayne,  Ind.,  is  promoting 
"Chapel  Garden"  commercial  series 
Sunday  5:30  p.m.  by  letters  to  all  pas- 
tors who  are  members  of  the  Fort 
Wayne  Ministerial  Assoc.  calling  atten- 
tion to  the  dramatizations  of  well- 
known  Bible  stories. 

WON  Program  Presentation 

WGN  Chicago  has  issued  a  new  brochure 
calling  attention  to  station's  program 
building  prestige.  The  16-page  presen- 
tation embraces  11  WGN  productions' 
through  advertisement  reprints. 


WILL  DO  A  JOB  FOR  l  Or/  /^V  - 
ROCKFORD,  ILLINOIS 

METROPOLITAN  POPULATIOIS  NOW  111,000 
1944  RETAIL  SALES— $85,975,000 

1000  WATTS  REP.— HEADLEY-REED 

Affiliated  with  the  A 


xlcasting  Company  , 
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...WMAQ  at  5:15  PM 


iO.OOO  watt'! 

napreseni-adi  by  NBC  SPOT  SAIES 

1945— RADIO'S  25TH  ANNIVERSARY 
—PLEDGED  TO  VICTORY 


Carson  Pine  Scott  &  Co.,  one  of  Chicago's  oldest  and 
finest  department  stores,  recently  decided  to  inaugurate 
an  institutional  advertising  campaign.  Radio  was  chosen 
as  the  medimn  to  reach  the  millions  in  the  Chicagoland 
market,  America's  2nd  largest,  where  2,855,700  fam- 
ilies annually  spend  over  $3,500,000,000. 

Before  selecting  a  station  they  checked  station  cover- 
ages and  found  WMAQ  to  be  Chicago's  number  1  sta- 
tion— the  Chicago  station  most  people  listen  to  most. 

And  so  Carson  Pirie  Scott  &  Co.  currently  sponsors 
"Variety  at  5:15"  on  Monday,  Wednesday  and  Friday 
evenings.  They  have  joined  the  group  of  discerning  ad- 
vertisers whose  programs  over  WMAQ  make  up  radio's 
finest  entertainment  program  schedule  in  the  world. 

WMAQ — morning,  noon  and  night — reaches  the  peo- 
ple who  listen  and  buy.  Information  concerning  time 
availabilities  furnished  upon  request. 


The  Chicago  station  most  people  listen  to  most 

670  ON  YOUR  DIAL 
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THE  SHREVEPORT  TIMES 
STATION 

Shreveporl,  La. 


WILLIAM  J.  SALSTKOM,  with  Comp- 
ton  Adv.  since  June  1944  as  assistant 
research  director,  has  been  named  re- 
search head.  He  formerly  was  associated 
with  the  Gallup  Poll,  and  associate  di- 
rector, National  Opinion  Research 
Center  of  Denver  U.  He  succeeds  AL- 
FRED POLITZ,  who  has  resigned  to  de- 
vote full  time  to  his  own  research  or- 
ganization. BEN  THOMAS,  at  one  time 
afHUated  with  the  Detroit  office  of  the 
former  J.  Sterling  Getchell  Inc.,  has 
Joined  the  Chicago  office  of  Compton 
Adv.  to  assist  in  servicing  the  Chicago 
division  of  Socony-Vacuum  Oil  Co.  ac- 
count. 

M.  HELEN  WHITMORE,  recently  with 
FranlcUn  Bruck  Adv.,  New  York,  where 
she  served  on  the  Manhattan  Soap  Co. 
account,  supervising  radio  and  space 
copy,  has  joined  the  writing  staff  of  the 
radio  department  of  N.  W.  Ayer  &  Son. 
New  York. 

HIXSON-O'DONNELL  Adv.,  New  York, 
has  moved  to  larger  quarters  in  the 
Empire  State  Bldg.,  occupying  the  en- 
tire west  section  of  74th  floor;  New 
phone  Is  BR  9-5950. 

J.  H.  S.  ELLIS,  president,  Arthur  Kud- 
ner  Inc.,  New  York,  has  been  elected 
to  the  board  of  trustees  of  Elmira  Col- 
lege, Elmlra,  N.  Y. 

CHARLES  CHAPPELL,  with  Arthur 
Kudner  Inc.,  New  York,  since  1935,  has 
resigned  to  become  a  partner  in  John 
H.  Owen  Inc.,  New  York  agency,  as 
executive  vice-president.  Name  of  firm 
will  be  changed  to  Owen  &  Chappell 
Inc. 

GLENHALL  TAYLOR,  chief  of  Young 
&  Rubicam  Hollywood  office,  has  ar- 
rived in  New  York  for  a  seven-week 
visit.  LESTER  GOTTLIEB,  radio  pub- 
licity head,  left  New  York  last  week 
for  the  West  Coast  for  three  weeks  to 
plan  promotion  of  network  programs. 


BOZELL  &  JACOBS  has  opened  an 
office  at  724  Baker  Bldg.,  Minneapolis, 
with  TOM  HASTINGS  as  jmanager. 
WILLIAM  ROUSEAU,  executive  pro- 
ducer of  McCann-Erickson,  New  York, 
moved  to  Blow  Co.  Hollywood  office, 
June  1. 

HERALD  BECKJORDEN,  CHARLES  G. 
LINDSAY    and    RICHARD  TURNBULL 

have  been  named  assistant  executive 
secretaries  of  the  American  Assn.  of 
Advertising  Agencies.  O.  KARL  GIESEN 
Is  assistant  treasurer,  with  MRS.  L.  W. 
MacKENZIE  continuing  as  director  of 
service. 

JERRY  MORRISON,  special  accounts 
contact  man  for  Keeley  Brewing  Co.,  to 
Malcolm  Howard  Adv.,  Chicago,  as  ac- 
count executive. 

MARIE  MAZZULLA,  formerly  In  adver- 
tising department  of  Westinghouse 
Electric  &  Mfg.  Co.,  Lima,  O.,  has 
Joined  the  radio  division  staff  of  Dan 
B.  Miner  Co.,  Los  Angeles  agency. 
JANE  O'LEARY  has  been  appointed 
office  manager  of  Glasser-Gailey  &  Co., 
Los  Angeles  agency,  succeeding  ESTHER 
FRIEDMAN,  resigned. 

JACK  BRIDGEWATER,  from  Dancer- 
Fitzgerald-Sample,  Chicago,  as  copy  su- 
pervisor, to  Campbell-Mlthun,  Chicago, 
as  creative  chief. 

GEYER,    CORNELL    &    NEWELL,  New 

York,  has  leased  additional  space  on 
the  20th  floor  of  745  Fifth  Ave.,  to  ac- 
commodate present  and  postwar  ex- 
pansion.   

CHESTER  E.  HARING,  58,  former  vice- 
president  of  BBDO,  New  York,  and  at 
one  time  with  Fuller  &  Smith  &  Ross, 
Cleveland,  died  last  Wednesday  In  New 
York  of  a  cerebral  hemorrhage.  At  the 
time  of  his  death,  he  was  research  di- 
rector of  the  Committee  for  Economic 
Development. 


ARTHUR  HURD,  media  research 
director,  J.  Walter  Thompson  Co. 
New  York  (left)  poses  with  W.  G 
Schoppmeyer,  general  export  man 
ager,  Canada  Dry  International  al 
the  studios  of  XEW  Mexico  City 
following  a  broadcast  of  Canada 
Dry's  Los  Bocheros  program. 


Dallas,  Atlanta  Offices 
Are  Opened  by  J-W-T 

CHICAGO  office  of  J.  Waltei 
Thompson  Co.  has  announced  open- 
ing of  Dallas  and  Atlanta  offices 
and  of  a  new  member  with  the 
Chicago  staff.  Dallas  office  is  in  the 
Irwin-Keasler  Bldg.  and  will  serve 
the  branches  and  dealers  in  the 
Southwest  for  Ford  Motor  Co 
Clyde  E.  Rapp,  former  account  ex- 
ecutive of  the  merchandising  de- 
partment of  agency's  Chicago  of- 
fice, is  in  charge. 

Atlanta  branch  opened  in  Palmei 
Bldg.  and  handles  Ford  dealer  ad- 
vertising accounts  of  Atlanta 
Charlotte,  and  Jacksonville.  T, 
Russell  Paulson,  former  account 
executive  of  J-W-T  Chicago, 
manager  in  Atlanta  with  Chester 
R.  Curtis,  former  advertising  man- 
ager for  the  Atlanta  division  of 
Armour  Co.,  as  his  assistant. 

Lt.  Comdr.  Victor  C.  P.  Dreiske, 
recently  assigned  to  inactive  duty 
by  the  Navy,  and  previously  in  ex- 
ecutive positions  with  three  leading 
automobile  companies  since  1914, 
has  joined  the  executive  staff  in 
Chicago  to  service  Ford  branches 
and  dealers  in  the  Chicago  and 
Great  Lakes  region. 
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WHYNOT,  MISSISSIPPI? 

This  is  a  fine  little  community  in 
Lauderdale  County,  Mississippi,  but 
the  question  i$-WHY  NOT  eone«n- 
trate  your  advertising  in  JACKSON— 
metropolitan  center  of  Mississippi  s 
539  MILLION  dollar  retail  market. 

WSLI-the  "Double-Return"  station, 
offers  you  maximum  coverage  of  tnii 
market— at  lets  cost! 

kBLUE  NETWORK! 


WEtD  a.  COMPANY 

NATIONAL  REPKCfi^rATIVEf 


III 

Broadcast  A drertising  q  ^  j 


>uMONT-FOR  THE  TOOLS  OF  TELEVISION 


DvMONT  POSTWAR  TELEVISION  BROADCASTING  EQCIPMEBTT 


LIVE  TALEXT  STUDIO.  DuMont's 
Iconoscope  Cameras  pick  up  the  scene  and 
action.  An  electronic  viewfinder  enables  cam- 
eramen to  see  exactly  what  looker-listeners  see 
at  home.  DuMont's  Sound  Boom  picks  up 
voices  and  music. 


FILM  STUDIO.  Motion 
pictures,  newsreels,  commer- 
cials, etc.,  on  16  mm  and  35  mm 
films  require  specially  adapted 
projectors  and  DuMont  Film 
Pickup  Cameras. 


FIELD  EVENTS.  A  DuMont-equipped 
Television  Truck  is  a  small  station  in  itself . . . 
including  cameras,  control  and  sound  equip- 
ment, relay  transmitter  and  directional  an- 
tenna. The  relay  receiver  is  located  with  the 
main  transmitter.  * 


PRODUCER'S  CONTROL 
DESK.  Monitors  show  scenes  being 
picked  up  by  diflferent  cameras  .  .  .  with 
the  largest  monitor  showing  the  scene 
selected  for  broadcasting.  The  producer 
sees  the  scene  exactly  as  looker-listeners 
see  it  on  DuMont  Telesets. 


MASTER  CONTROL 

ROARD.  The  Master  Control 
Board  is  the  heart  of  the  television 
station.  Engineers  manipulate  shad- 
ing and  other  controls  to  add  tech- 
nical refinements  with  electronic 
artistry  to  all  programs. 


TRANSMITTER  AND  CONSOLE. 

All  meters,  oscillographs,  controls  and  docks 
are  separately  mounted  in  the  console  for  safety, 
easy  visibility  and  centralized  operation.  Video 
and  audio  signals  (sight  and  sound)  are  trans- 
mitted from  different  antennae  located  on  the 
same  transmitting  tower. 


DuMont  knows  television.  •  DuMont  has 
equipped  more  television  stations  than  any  other 
company.  These  stations  are  demonstrating  the 
efficiency,  the  extreme  flexibility,  the  rugged 
dependability  and  the  greater  economy  of 
DuMont  Television  Broadcasting  Equipment. 
•  DuMont  has  pioneered  in  television  sta- 


tion operation.  It  has  thus  set  a  broad  profit 
pattern  for  postwar   commercial  television. 

•  DuMont  recognizes  your  needs.  It  offers  the 
DuMont  Equipment  Reservation  Plan  which  insures 
early  peacetime  delivery  and  personnel  training. 

•  Study  television's  economies  —  get  in  touch 
with  DuMont  today. 


MHW 


right  1945,  Allen  B.  OuMonI  labora 


j.LEN  B.  DuMONT  LABORATORIES,  INC.,  GENERAL  OFFICES  AND  PLANT,  2  MAIN  AVENUE,  PASSAIC,  N.  J. 
fiLEVISION  STUDIOS  AND  STATION  WABD,  515  MADISON  AVENUE,  NEW  YORK  22,  NEW  YORK 
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Our  Thought,  Effort 
and  Facilities... 

Pledged  to  Victoryl 
PORTLAND,  OREGON 

CBS  Affiliate 

FREE  &  PETERS,  Inc.,  Naf  I  Rep. 
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•phe  POPULAR  Slation 


MID-CONTINENT     PETROLEUM  Co., 

Tulsa,  Okla.  (Diamond  D-X  Products). 
May  22  started  newscasts  on  WLS  Chi- 
cago three-weekly  12:00-12:15  p.m.  Agen- 
cy is  Potts,  Calkins  &  Holden,  Kansas 
City. 

W.  &  J.  SLOANE,  Beverly  Hills  (home 
furnishings),  May  22  started  nightly 
half-hour  program  of  recorded  "Con- 
cert in  Minature"  on  KFAC  Los  Ange- 
les. Contract  is  for  39  weeks.  William 
John  Adv.,  Beverly  Hills,  Cal.,  has  ac- 
count. 

EDISON  BROTHERS  STORES  Inc.,  Chi- 
cago (Burt  Shoes),  has  signed  for  65 
station  breaks  on  WMAQ  Chicago. 
Agency,  United  Broadcasting,  Chicago, 
is  said  to  be  planning  use  of  other  sta- 
tions. 

ALEXANDRIA     Dairy     Products  Co., 

Alexandria,  Va.,  has  started  "You  Are 
You",  personality  development  series, 
on  WOL  Washington  Sunday  10:45-11 
p.m.  TU  forbid  contract  placed  through 
Lewis  Agency,  Washington. 
LYON  VAN  &  STORAGE  Co.,  Los  An- 
geles, adding  to  West  Coast  schedule 
on  May  28  started  daily  spots  on  KECA 
KGO.  Contracts  for  52  weeks  placed 
thru  BBDO,  Los  Angeles. 

SUPERIOR  SEAFOOD  Co.,  Los  Angeles 
(seafood  products),  has  renewed  five- 
weekly  quarter-hour  "Gospel  Singer"  on 
KECA  Hollywood.  Contract  for  13  weeks 
placed  thru  Hillman-Shane-Breyer,  Los 
Angeles. 

BECKMAN  FUR  Co.,  Los  Angeles  (retail 
furs),  on  July  8  starts  weekly  quarter- 
hour  program  of  Xavier  Cugat  record- 
ings on  KFI  Los  Angeles.  Contract  is 
for  eight  weeks.  Other  Southern  Cali- 
fornia stations  will  be  added.  Glasser- 
Gailey  &  Co.,  Los  Angeles,  has  account. 

BLUE  RIBBON  Corp.,  Toronto  (canned 
foods),  has  started  live  spots  on  22 
eastern  Canadian  stations  announcing 
return  of  vacuum  sealed  jars.  Agency 
is  Cockfleld  Brown  &  Co.,  Toronto. 

PARAMOUNT     PEST     CONTROL  Co., 

Oakland,  Cal  (insecticide),  has  signed 
for  a  52-week  varied  spot  schedule  on 
KMPC  KTMS  KQW  KFBK  KWG  KERN 
KFXM  and  McClatchy  Network.  Sched- 
ule will  be  expanded  to  Pacific  north- 
west and  Inter-mountain  stations.  Ac- 
count is  handled  by  Ad  Fried  Adv., 
Oakland. 

H.  R.  DAVI  Co.,  Oakland,  Cal.  (Mira- 
cle Foam  furniture  and  upholstery 
cleaner),  has  started  a  52-week  varied 
spot  schedule  on  KQW  KROY  KTMS 
KMJ  KERN  KWG  KOH  KFBK  KPO 
KSRO  and  the  McClatchy  Network. 
Campaign  will  be  expanded  to  major 
Pacific  Coast  cities.  Agency  is  Ad  Fried 
Adv.,  Oakland. 

FREDERIC  W.  ZIV  Co.,  Cincinnati, 
new  business  for  "Korn  Kobblers" 
quarter-hour  transcribed  library  series 
Includes:  WDAY  Fargo,  N,  D.,  five- 
weekly  for  52  weeks  effective  June  1; 
Bowman  Bakery,  Roanoke,  Va.,  three- 
weekly  for  52  weeks  on  WDBJ  Roanoke: 
KILO  Grand  Forks,  N.  D.,  three-weekly 
for  33  weeks,  and  Galveston  Houston 
Brewery  (thru  Ruthrauff  &  Ryan), 
three-weekly  on  KVIC  Victoria  and 
KRIS  Corpus  Chrlstl.  Tex.  Quality 
Dairy  Co.,  St.  Cloud,  Minn.,  has  signed 
for  weekly  quarter-hour  "Manhunt" 
series  for  52  weeks  on  KFAM  St.  Cloud. 

PALM  DAIRIES,  Vancouver  (ice  cream), 
has  started  weekly  musical  program  on 
14  western  Canadian  stations.  Agency 
is  Stewart-Lovick,  Vancouver. 

CAMPBELL  FINANCE  Corp.,  Toronto 
(small  loans),  has  started  flve-mlmite 
musical  program  weekly  on  CKEY  To- 
ronto. Agency  is  Ronalds  Adv.,  Toronto. 

CANADIAN  INSECTICIDE  &  CHEMI- 
CAL Co..  Toronto,  has  started  twice- 
weekly  spots  on  a  number  of  Canadian 
stations.  Account  was  placed  by  Locke, 
Johnson  &  Co.,  Toronto. 

BARBARA  ANN  BAKING  Co.,  Los  An- 
geles (bread,  cake),  increasing  South- 
ern California  schedule  on  May  29 
started  twice-weekly  quarter-hour  "Ml- 
randy's  Almanac"  on  KFI.  Contract  is 
for  eight  weeks.  Scholts  Adv.  Service, 
Los  Angeles,  has  account. 
CHAMP  LABS.  Corp.,  Toronto  (Champ 
cleanser),  has  started  a  Saturday  night 
half-hour  barn  dance  on  CKNX  Wing- 
ham,  Ont.  Agency  is  J.  J.  Gibbons  Ltd., 
Toronto. 


CROWN  MILLS,  Portland,  Ore.,  is  spon- 
soring "Five-Minute  Mysteries",  NBC 
Radio  Recording  syndicated  program,  on 
KEX  KAST  KMED  KOOS  KORE  KRNR 
KUIN  KSLM  KWIL  KELA.  Agency  is 
W.  S.  Kirkpatrick  Adv.,  Portland.  Se- 
ries has  also  recently  been  sold  to 
WTAG  WENY  KNOE  KNOW  KOB 
WALA  WSAI  WSAZ  WTSP  KGU  WSOC 
WOOD  WMBG  WWNY  KXOX  KSRO, 
NBC  reported. 

PURE  FOODS  Co.,  Mamaroneck,  N.  Y. 
(Herb-Ox  bouillon),  on  June  4  starts 
for  13  weeks  thrice-weekly  participation 
in  "Art  Baker's  Notebook"  on  KFI  Los 
Angeles.  Agency  is  J.  M.  Mathes  Inc., 
New  York. 


HANDSHAKE  by  William  A.  Mc- 
Guineas  (1),  commercial  manager  of 
WGN  Chicago,  and  Louis  Goldblatt, 
of  Goldblatt  Bros.,  Chicago  dept. 
store,  confirms  signing  of  contract 
for  52  weeks  of  four  consecutive 
quarter-hours  six  days  per  week 
on  WGN.  Involving  approximately 
$150,000,  contract  covers  Record 
Reville,  Meet  the  People,  Musical 
Merry-Go-Round  and  Your  Girl 
Friend.  Other  approving  smiles  be- 
long to  Walt  Schwimmer,  Schwim- 
mer  &  Scott,  Chicago,  and  Bill  An- 
son, m.c.  of  the  shows. 


DOUGLAS  AIRCRAFT  Co.,  Santa  Mon- 
ica, Cal.  (help  wanted),  adding  to 
Southern  California  spot  schedule  on 
June  1  for  four  weeks  or  more  started 
thrice  weekly  five-minute  program  on 
KFI.  Agency  is  The  Essig  Co.,  Los  An- 
geles. 

AMERICAN  Institute  of  Food  Products 
Inc.,  New  York,  on  June  5  starts  week- 
ly half-hour  television  program  on 
WABD  New  York.  Booked  for  52  weeks, 
program  will  feature  discussion  be- 
tween a  food  buyer  from  a  chain  or 
wholesale  firm  and  a  food  broker,  talk- 
ing about  food  shortages,  food  avail- 
able, etc.  Pood  products  of  various  in- 
stitute member  firms  will  be  displayed 
Business  placed  direct. 

CAT'S  PAW  RUBBER  Co.,  Baltimore 
(soles  and  heels),  has  started  twice- 
weekly  transcribed  spots  on  CKEY  To- 
ronto. Agency  is  S.  A.  Levyne  Co.,  Balti- 
more. 

CRYSTAL  BEACH  Co.,  Buffalo  (summer 
resort),  has  started  thrice-weekly  spots 
on  CKEY  Toronto.  Agency  is  Baldwin 
&  Strachan,  Buffalo. 

BU-TAY  PRODUCTS  Inc.,  Los  Angeles 
(Ramdrops),  on  May  22  for  52  weeks 
started  participation  In  "Meet  the 
Missus"  on  eight  CBS  Western  stations, 
Tuesday  2:45-3  p.m.  Agency  is  Glasser- 
Galley  &  Co.,  Los  Angeles. 

EVANS  FUR  Co.,  Chicago,  begins  spon- 
sorship June  4  of  Vic  Brown's  pack- 
Problems"  on  WGN 
Chicago  Monday  thru  Friday  6-6:15  pm 
Contract  for  52  weeks  placed  by  State 
Adv.,  Chicago. 

ATLAS  CHEMICALS,  Toronto  (Wypof 
cleanser),  has  started  spots  dally  on  a 
number  of  eastern  Canadian  stations. 
Agency  is  Ellis  Adv.,  Toronto. 


RADIO  SALES  TEST 
SHOWN  BY  HOOPER 

"ECONOMY,  speed  and  the  sta- 
bility of  the  large  sample"  were 
cited  as  three  virtues  of  a  method 
of  measuring  radio's  selling  effec- 
tiveness which  was  described  May 
23  by  C.  E.  Hooper,  president,  C. 
E.  Hooper  Inc.,  at  the  CCNY  Con- 
ference on  Radio  and  Business 
[BROADCASTING,  May  28]. 

Assuming  that  if  listening  or  not 
listening  to  a  program  can  be  es- 
tablished between  two  groups  with- 
in a  random  sample  of  a  popula- 
tion, other  advertising  than  radio 
falls  with  equal  effect  on  listener 
and  non-listener,  the  technique 
compares  telephone  homes  listening 
to  a  program  (determined  by  the 
regular  Hooper  interviews)  with 
a  cross-section  of  random  tele- 
phone homes  (which  may  be  lis- 
teners or  non-listeners). 

Listener  homes  are  recontacted 
coincidentally  with  the  random 
sample  and  all  are  asked  what 
brand  of  the  type  of  product  they 
last  bought  and  then  if  they  ever 
listened  to  the  radio  program.  An- 
swers of  the  cross-section  group 
give  a  "brand  rating"  which  serves 
as  a  base  for  measuring  the  effec- 
tiveness of  the  "listener  brand  rat- 
ing" of  verified  listeners  to  the  ad- 
vertiser's program. 

Technique,  revealed  for  the  first 
time  at  the  Conference,  has  been 
used  for  four  products  for  18 
months,  Mr.  Hooper  reported. 


Lorrillard  Replaces 

p.  LORRILARD  Co.,  New  York 
(Old  Gold  cigarettes),  on  June  17 
replaces  for  13  weeks  Comedy  The- 
atre with  Meet  Me  at  Parky's  on 
NBC,  Sunday,  10:80-11  p.m. 
(EWT).  Summer  replacement 
comedy  series  is  based  on  an  idea 
by  Joe  Rines  and  will  star  Parlc- 
yakarkus  (Harry  Einstein).  Tal- 
ent includes  Betty  Rhodes  and  Dave 
Street,  singers,  with  Opie  Gates 
orchestra.  Bob  Williams  will  an- 
nounce. Hal  Fimberg  of  Lennen  & 
Mitchell  is  producer.  If  approved 
by  sponsor  after  first  13  weeks, 
comedy  series  may  continue  through 
fall  replacing  Comedy  Theatre. 


BLUfl 
NETWOR 

WFM 

YOUNCSTOW 

tri  METROPOLITAN 
DISTRICT 
MORE  LISTENERS 
PER  DOLLAR 

Ask  HEADLEY-REED 


Page  56    •    June  4,  1945 


BROADCASTING    •    Broadcast  Advertising 


I 


Why  ADVERTISING  AGE 
Gets  Top  Readership 

A  copy  judging  contest  to  rate  the  best  mail-order  advertise- 
ments published  by  the  International  Correspondence  Schools 
in  1944  resulted  in  460  readers  of  ADVERTISING  AGE  sub- 
mitting entries — as  the  result  of  one  news  story  describing 
the  competition! 

A  media  executive  whose  recent  market  study  was  listed 
in  a  single  paragraph  in  "Information  for  Advertisers,"  a 
weekly  column  in  ADVERTISING  AGE,  received  300  re- 
quests for  500  copies  of  his  survey! 

A  company  announcing  a  new  statistical  service  ran  a  single 
page  advertisement  in  ADVERTISING  AGE  and  received 
2  20  signed  coupons  asking  for  more  information! 

\C'hy  this  tremendous  editorial  and  advertising  response 
from  the  readers  of  ADVERTISING  AGE?  We  have  prepared 
a  brochure,  "Do  We  Have  What  it  Takes?"  to  describe  this 
phenomenom  of  editorial  power,  which  explains  why  AD- 
VERTISING. AGE  consistently  tops  all  other  general  adver- 
tising publications  in  readership  studies  made  independently 
by  media,  agencies  and  manufacturers. 

Send  for  your  copy  today! 

Advertising  Age 

The  National  Newspaper  of  Marketing 

100  E.  Ohio  St,  Chicago  11  •  330  W.  42nd  St,  Now  Yotk  IS 


Four  Resign  from  FMBI; 
Five  Others  Are  Dropped 

FOUR  MEMBERS  have  resigned 
from  the  FM  Broadcasters  Inc.  and 
five  others  were  dropped,  four  for 
nonpayment  of  dues,  it  was  learned 
last  week  following  the  FMBI  Chi- 
cago Board  meeting  of  May  24, 
[Broadcasting,  May  28].  Resigna- 
tions were  accepted  from  Wisconsin 
Network,  Wisconsin  Rapids;  Radio 
Division,  Bendix  Aviation  Corp., 
Baltimore;  Great  Trails  Broadcast- 
ing Corp.,  Dayton  (WING) ;  G.  W. 
Covington  Jr.,  Montgomery,  Ala. 
(WCOV). 

Membership  of  Lt.  Col.  A.  A. 
Schechter,  radio  officer  on  Gen.  Mac- 
Arthur's  stalF  who  plans  to  retire 
shortly,  was  dropped  inasmuch  as 
Col.  Schechter  "is  in  the  service  and 
has  been  out  of  contact  with  the 
association".  These  four  members 
were  dropped  for  nonpayment  of 
dues:  James  F.  Hopkins  Inc.,  De- 
troit (WJBK) ;  Houston  (Tex.) 
Printing  Corp.  (KPRC) ;  Star- 
Times  Publishing  Co.,  St.  Louis 
(KXOK) ;  WBNY  Buffalo,  N.  Y. 


Senate  Communications 
Group   to   Miss  Berlin 

BERLIN  has  been  ruled  out  on  the 
itinerary  of  the  Senate  Interstate 
Commerce  subcommittee,  now  in- 
specting international  communica- 
tions in  Europe  with  FCC  Chair- 
man Paul  A.  Porter  and  military 
officers  [Broadcasting,  May  21, 
28]. 

Headed  by  Sen.  Burton  K.  Wheel- 
er (D-Mont.),  chairman  of  the 
Standing  Committee,  the  party  last 
week  went  to  Italy.  Sen.  Wheeler 
was  quoted  in  news  dispatches  as 
saying  that  while  permission  had 
not  been  denied  his  group  to  visit 
the  German  capital,  he  was  told 
such  a  trip  would  be  "inadvisable". 
With  the  officials  is  Ed  Craney, 
head  of  KGIR  Butte,  Mont,  and  the 
Z-Bar  Network,  who  accompanied 
the  Senators  as  Chairman  Wheel- 
er's adviser. 


Seek  Local  CP 

APPLICATION  for  a  new  local 
station  on  1450  kc  with  250  w  and 
unlimited  time  at  Orangeburg, 
S.  C,  has  been  filed  with  the  FCC 
by  The  Observer  Radio  Co.  New 
corporation  is  composed  of  Paul 
Brown,  vice-president  and  10% 
owner,  commercial  manager  of 
WAIM;  Robert  L.  Easley,  secre- 
tary and  50%  owner,  former  broad- 
cast engineer  and  assistant  man- 
ager of  WAIM  now  on  leave  to  the 
Navy  from  the  South  Carolina 
State  Radio  System;  Frank  B. 
Best,  president  and  13  1/3%  owner, 
holder  of  a  third  interest  in  the 
Orangeburg  Observer,  weekly  ad- 
vertising publication,  and  Frank  B. 
Best  Jr.,  13  1/3%. 


PUBLIC  viewing  of  "Command  Per- 
formance", transcribed  G.I.  program  pro- 
duced by  Armed  Forces  Radio  Service, 
will  be  staged  for  first  time  in  a  joint 
radio-film  War  Bond  premiere  at  Grau- 
man'b  Chinese  Theatre,  Hollywood  on 
June  14. 


EXAMPLE  of  ingenuity  in  remod- 
eling an  old  house  into  a  modern 
radio  studio  is  this  "before  and  af- 
ter" picture  of  WSSV  Petersburg, 
Va.,  which  went  on  the  air  in  May 
in  time  to  broadcast  V-E  Day. 
Station  operates  on  1240  kc  with 
250  w  power  and  is  ovnied  by  Louis 
H.  Peterson,  president,  and  Jonas 
Weiland,  vice-president. 


German  Council 

ADDITIONAL  list  of  Army  offi- 
cers and  civilians  holding  top  spots 
in  the  U.  S.  Group  Control  Council 
for  Germany  [BROADCASTING,  May 
14]  includes:  Brig.  Gen.  Robert  A. 
McCIure,  head  of  information  con- 
trol service,  in  charge  of  press, 
radio  and  all  forms  of  German 
public  expression;  Brig.  Gen. 
Frank  A.  Allen  Jr.,  director  of 
public  relations;  Maj.  Gen.  Oliver 
P.  Echols,  deputy  for  communica- 
tions; Brig.  Gen.  Frank  C.  Meade, 
director  of  internal  affairs  and 
communications  division.  Among 
other  Signal  Corps  officers  as- 
signed to  GCC  are:  Maj.  J.  E. 
Norton  of  CBS;  Maj.  W.  B.  Camp- 
bell of  Radio  Television  Institute; 
1st  Lt.  J.  W.  Dobbs  of  WARM 
Scranton,  Pa. 
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THE  WHITE  SOX  AND  WJJD 

Sure  are  Popular  in  Chicago 


A  Spedal  C.  f.  Hooper  Baseball  Survey  Made  Sunday,  April  ll"^,  1945,  Reveals: 


LOCAL  TIME 

WJJD 

STATION 

STATION 

"B" 

STATION 

"C" 

STATION 

"0" 

STATION 

STATION 

STATION 

"fi" 

STATION 

"H" 

OTHERS 

1:30  to 
5:30  P.M. 

4.2 

0.5 

2.8 

2.4 

4.3 

0.3 

6.1 

1.2 

5.7 

0.8 

£x-Marine 


WJJD  Broadcasts  the  Chicago  White  Sox  Games  Exclusively! 


This  versatile  nationally-known  sports 
innouncer  has,  during  his  career, 
broadcast  football,  boxing,  basketball, 
md  the  Democratic  and  Republican 
Conventions  in  1944 — a  major  feat. 


WJJD,  Inc. 

230  North  Michigan  Avenue 
Chicago  1,  Illinois 


PAUL  H.  RAYMER 

366  Madison  Avenue 
New  York  City 


MO^UU  J^dfL  STATION    20,000  «^ATTS 
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DUPLEX  DETAILS 


NOW  AVA/LABIE/ 

Fresh  off  the  presses,  a  1 2-page  bulletin  on  the 
new,  amozing  Duplex  Speaker  is  now  avail- 
able .  .  .  jam-packed  with  engineering  and 
technical  data,  performance  curves  and  distri- 
bution characteristics.  Details  of  the  Dividing 
Network,  A323  Amplifier  and  attractive  cab- 
inets also  included. 

SEHD  FOR  YOUR  COPY  TODAY 


LANSING  CORPORATiON 


1210  TAFT  BUILDING'HOLLYWOOD  28,  CALIFORNIA 
250  WEST  57  STREET-NEW  YORK  19,  N.Y. 
IN  CANADA:  NORTHERN  ELECTRIC  COMPANY 


mon  RECORD  IS  SET 
BY  OKINAWA  SHOWS 

A  RECORD  175  broadcasts  from 
Okinawa  to  American  networl<;s 
came  through  during  the  first  three 
weeks  of  the  invasion  and  over  a 
million  words  of  press  copy  were 
filed  for  April.  All  broadcasts  were 
made  aboard  ships  of  the  Pacific 
Fleet  over  Navy  facilities.  Many 
programs  were  aired  during  Japa- 
nese suicide  plane  attacks,  with 
ack-ack  guns  plainly  audible.  Navy 
shore  transmitters  will  handle 
broadcasts  from  Okinawa  after  the 
amphibious  forces  move  on  to  new 
objectives. 

The  Navy  radio  studios  at  Guam 
were  the  coordinating  center  for 
the  broadcasts  from  the  war  corre- 
spondents covering  Okinawa.  From 
Guam  studios  other  network  news- 
men rounded  out  the  story  of  the 
Navy's  Pacific  action,  bringing  the 
total  number  of  broadcasts  to  430 
out  of  Guam  for  April. 

Aboard  ship,  handling  the  radio 
facilities  were  Lt.  Bruce  Dennis, 
formerly  news  and  special  events 
man  for  WGN  Chicago;  Lt.  Rich- 
ard L.  Linkroum,  ex-CBS;  Lt.  (jg) 
Paul  Monroe,  ex-CBS  and  NBC; 
Radio  Technician  Eugene  C.  Phil- 
lippi;  and  Radio  Technician  Charles 
K.  Chrismon. 

Under  a  pool  arrangement,  all 
shipboard  programs  are  available 
to  all  networks. 


Ryan  Statement  Thanks 
Papers  for  Appreciation 

APPRECIATION  to  the  news- 
papers of  America  is  expressed  in 
a  statement  from  J.  Harold  Ryan, 
president  of  the  National  Associa- 
tion of  Broadcasters,  released  in 
the  form  of  an  advertisement 
available  to  stations  and  nets. 

The  ad,  addressed  "To  the  News- 
papers of  America"  and  signed  Mr. 
Ryan  and  the  station  using  it,  is 
quoted  in  full: 

We  of  the  broadcasting  Indijstry  wish 
to  express  our  appreciation  to  the  news- 
papers of  America  for  the  manner  in 
which  they  recognized  our  performance 
In  the  public  Interest  oa  VE  Day. 

Truly  our  facilities  and  our  ability  as 
broadcasters  were  taxed  to  the  utmost 
on  this  momentous  occasion.  Three 
events  of  the  past  year  have  called  upon 
our  every  resource  in  the  proper  dis- 
charge of  our  public  trust.  These  three 
events  were  D  Day,  the  loss  of  Franklin 
Delano  Roosevelt  and  VE  Day. 

The  acknowledgments  of  our  friends 
and  contemporaries,  the  newspapers  of 
America,  which  resulted  from  the  per- 
formance of  our  duty  and  privilege  as 
broadcasters  during  those  fateful  hours 
will  live  long  in  our  memory. 

A  free  radio  In  Its  25th  year  desires  to 
renew  with  a  free  press  the  resolution 
to  preserve  uncensored  and  unimpeded 
the  channels  of  communication  which 
are  the  heritage  of  a  free  people 


French  Stations 

LATEST  step  in  establishment  of 
a  number  of  French-language 
broadcasting  stations  in  Saskatche- 
wan is  the  sending  to  Quebec  of 
Most  Rev.  M.  J.  Lemieux,  Bishop 
of  Gravelbourg,  Sask.,  to  open  a 
subscription  campaign  for  the  es- 
tablishment of  French-language 
stations  in  the  prairies.  One  such 
station  at  St.  Boniface,  Man.,  was 
recently  recommended  for  license 
by  the  Canadian  Broadcasting 
Corp.  [Broadcasting,  May  14]. 


NEWS-WISE  conference  ensued 
when  commentator  and  staff  hud- 
dled for  the  initial  broadcast  of 
Jim  Doyle — Commentator,  on  39 
Don  Lee  Pacific  stations.  Standard 
Oil  of  California  is  sponsor  on  52- 
week  basis.  Script-confabbers  (1  to 
r)  are  Mr.  Doyle,  Bud  Rutherford, 
writer;  Wally  Ramsey,  announcer; 
Wayne  Tiss,  Hollywood  vice-presi- 
dent of  BBDO,  agency  servicing 
the  Standard  Oil  account. 


CAB  WiU  Meet  in  June; 
WAB  August  Session  Set 

PROBLEMS  resulting  from  the 
end  of  the  war  in  Europe  will  be 
among  business  to  be  discussed  at 
the  meeting  of  the  board  of  direc- 
tors of  the  Canadian  Assn.  of 
Broadcasters  at  Toronto  June  18- 
19.  CAB  board  does  not  expect  to 
meet  with  the  board  of  (governors 
of  the  CBC  until  later  in  summer. 

Annual  meeting  of  the  Western 
Assn.  of  Broadcasters,  consis'ting 
of  western  Canadian  stations,  is 
scheduled  August  6-7  at  the  Palliser 
Hostel,  Calgary,  it  has  been  an- 
nounced by  G.  R.  A.  Rice,  CFRN 
Edmonton,  WAB  president.  Recom- 
mendations for  presentation  at  next 
CAB  meeting  will  be  considered. 


Dazey  Schedule 

DAZEY  Corp.,  St.  Louis  (kitchen 
aids  and  gadgets),  is  now  using  25 
major  stations  in  a  series  of  day- 
time spots  to  revive  the  Dazey  name 
for  present  owners  and  to  acquaint 
new  generation  with  Dazey  products 
to  include  new  postwar  items. 
Theme  is  to  wait  for  quality  Dazey 
products  instead  of  stocking  up  no^r 
with  competitive  merchandise. 
Agency  is  Anf  enger  Adv.,  St.  Louis. 
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Now  you  can  taik  to  the  farmers  of 
Oregon  and  Southern  Washington,.. 


KALE 


PRfSENTS 

PORTLAND'S  ONLY  RADIO  FARM 
SERVICE  DEPARTMENT  AND 
PROGRAMS 


Featuring  one  of  radio's 
foremost  agricultural  broadcasters 


BURTON  HUTTON 

DIRECTOR 


W 


kale's  Farm  Service  Department  is  the  first  full-fledged  service  of  its  kind  to  be 
established  by  any  Portland  radio  station.  In  the  few  months  of  its  existence  it 
has  already  achieved  wide  popularity  in  its  listening  territory — the  rich  agricul- 
tural districts  of  Oregon  and  Southwest  Washington.  This  fertile  empire  with 
43,480  farms  has  a  farm  and  rural  population  of  402,156  according  to  the 
1940  U.S.  Census. 

PAY  DIRT,  the  program  of  KALE's  Farm  Service  Department,  is  broadcast 
twice  daily  except  Sunday  from  6 :30  to  7 :00  a.m.  and  from  12:15  to  12 :30  p.m. 
Offers  timely  and  reliable  information  on  markets,  weather,  farm  gardens, 
crop  and  livestock  production  and  news  of  4-H,  FFA  and  farmers  organizations. 

Pictured  above  are  members  of  KALE's  Farm  Service  Advisory  Committee, 
comprised  of  20  county  agents  and  prominent  farmers  who  meet  with  Farm 
Service  Direaor  Hutton  at  regular  intervals. 


Burton  Hutton  is  widely  known 
in  Pacific  Northwest  agricultural 
circles  . . .  for  seven  years  Director 
of  Agricultural  Broadcasting  at 
KOAC,  the  Oregon  State  College 
station,  later  Assistant  General 
Agricultural  Development  Agent 
for  the  Great  Northern  Railway. 


Announcement  participation  is  now  available 
on  PAY  DIRT.  For  information  see  any  KALE 
representative. 


i 


ns  Mutual 
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PORTLAND,  OREGON 


NATIONAL  REPRESENTATIVES 
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First  Test  by  Supreme  Court 
Of  FCC's  Licensing  Powers 

Writ  of  Certiorari  Against  Regulatory  Body 
Granted  in  WKBZ  Appeal  of  Fetzer  Grant 

high  court  resumes  sessions  in  Oc- 
tober. The  Court  of  Appeals  will 
send  the  records  on  the  case  to  the 
Supreme  Court  for  consideration 
along  with  new  briefs  which  must 
be  submitted  by  both  parties  30 
days  before  oral  argument. 

The  Solicitor  General  will  repre- 
sent the  FCC  in  its  grant  of  fre- 
quency 1230  kc  in  Grand  Rapids 
to  Fetzer  Broadcasting  Co.  (WKZO 
Kalamazoo) ,  principal  owner  of 
which  is  John  E.  Fetzer,  Assistant 
Director  of  Censorship. 

With  Segal,  Sraith  &  Hennessey, 
Washington,  as  counsel,  Ashbacker 
(WKBZ  Muskegon)  has  succeeded 


FOR  the  first  time  in  the  existence 
of  the  FCC  or  its  predecessor  the 
Federal  Radio  Commission,  the 
U.  S.  Supreme  Court  has  granted 
a  writ  of  certiorari  against  the 
radio  regulatory  body.  Last  Mon- 
day the  court  handed  down  a 
favorable  memorandum  opinion  on 
the  petition  of  Ashbacker  Radio 
Corp.  [Broadcasting,  April  30, 
March  19]  for  a  review  of  a  deci- 
sion by  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia  which 
had  upheld  the  FCC  in  the  grant 
of  a  frequency  dispute  by  the 
plaintiff. 

The  case  will  be  heard  after  the 


in  reaching  the  Supreme  Court 
with  the  first  case  challenging  the 
FCC's  right  to  issue  licenses  as  it 
sees  fit.  Ashbacker  also  had  an  ap- 
plication for  1230  kc  for  WKBZ, 
now  operating  on  1490  kc  which  it 
claims  has  poor  propagation  quali- 
ties. The  former  frequency  is 
claimed  to  be  the  only  one  avail- 
able for  use  in  the  area  and  the 
distance  between  Grand  Rapids 
and  Muskegon  being  less  than  50 
miles,  both  cannot  use  it. 
Ashbacker's  complaints  are: 

1 —  The  grant  to  Fetzer  was 
made  without  hearing  and  since 
both  applications  are  mutually  ex- 
clusive, it  automatically  had  the 
same  effect  as  actually  denying 
hearing  to  Ashbacker. 

2—  WKZO  has  offices  in  Grand 
Rapids  and  claims  coverage  of  that 
community  already  and  thus  vio- 
lates two  FCC  regulations  (1)  by 
providing  additional  service  where 


Parker  Watch  Continues 
Johannes    Steel  Series 

PARKER  WATCH  Co.  is  continu 
ing  its  sponsorship  of  Johannes 
Steel's  commentaries  on  WHN  New 
York,  Monday  through  Friday  at 
7:45-8  p.m.,  according  to  Sterling 
Adv.  Co.,  Parker  agency,  despite 
reports  of  pressure  of  the  sort 
that  allegedly  was  responsible  foi 
dropping  of  the  Steel  broadcasts 
on  WHDH  Boston  by  Washington 
Jewelry  Co.,  operator  of  nine  re- 
tail jewelry  stores  around  Boston 
Jewelry  chain  last  week  replaced 
the  Steel  program,  broadcast  6-6:15 
p.m.  on  WHDH  which  received  the 
program  by  direct  wire  from  the 
WHN  studios  in  New  York,  with 
a  1-1:15  p.m.  news  analysis  by 
George  Hamilton  Combs,  also  a 
WHN  commentator  whose  pro- 
grams are  similarly  piped  to 
WHDH  from  New  York.  Move  was 
said  to  result  from  denunciations 
of  Steel's  liberal  leanings  and 
threats  of  boycott  from  stores. 


Major  Glenn  Miller  Day 
June  5th 


The  nation  honors  one  of  its  great  heroes. 
.  .  .  In  appreciation  of  the  many  happy  hours 
his  music  has  brought,  join  in  the  Salute  to 
Glenn  Miller  by  playing  his  recorded  music. 


Leader  of  one  of  the  great  bands  of  all  time,  Glenn 
Aldler  enriched  the  world  with  his  magnetic  person- 
ality and  with  a  most  distinctive  style  in  popular 


Glenn  worked  his  way  through  high  school  and  the 
University  of  Colorado  by  playing  the  trojnbone  in 
various  bands.  Since  1926  he  played  with  such  leaders 
as  Benny  Goodman.  Charlie  Spivak,  Paul  Ash,  Red 
Nichols  and  Ray  Noble.  In  1938  he  organized  his 
own  hand  which  rose  to  the  very  top,  and  then  left  at 
the  height  of  his  career  to  join  the  Army. 


FRENESI 

DO,  DO  YOU 
A  STONE'S  THROW  FROM 

HEAVEN 
IDA 
PERFIDIA 

I  GUESS  I'LL  HAVE  TO 

DREAM  THE  REST 
ADIOS 
DELILAH 

FROM  ONE  LOVE  TO 

ANOTHER  (Danza  Lucumi) 
DREAMSVILLE,  OHIO 

THIS  IS  NO  LAUGHING 
MATTER 


Please  refer  to  your  BMI 
DISC  DATA  for  the  list  of 
BMI-licensed  titles  recorded 
by  Glenn  Miller,  and  for  addi- 
tional biographical  mater 


Bl.  10994 

Bl.  11020 

Bl.  11063 

Bl.  11079 

Bl.  11095 

Bl.  11187 

Bl.  11219 

Bl.  11274 

Bl.  11287 

Bl.  11342 

Bl.  11369 


not  needed  at  the  expense  of  lis 
teners  around  Muskegon  who  do 
not  have  a  single  primary  service 
and  (2)  by  common  ownership  of 
two  overlapping  stations. 

The  writ  of  certiorari  petition 
contests  the  FCC's  discretion  by 
two  of  three  questions  posed.  The 
first  asked  if  the  Commission  may 
grant  a  license  to  one  party  and 
designate  for  hearing  an  applica- 
tion by  a  second  party  on  what  is 
considered  a  fait  accompli.  If  it 
may  do  so,  the  petition  further 
questions  the  fairness  or  ethics  of 
such  procedure.  The  third  question 
apparently  has  been  answered  by 
high  court  grant  of  the  writ.  It 
asked  if  the  grant  to  Fetzer  adver 
sely  affected  Ashbacker's  interests 
enough  to  allow  it  to  sue  out  an 
appeal  from  the  ruling  of  the  Court 
of  Appeals. 


BROADCAST  MUSIC  INC.  ^'.Vi^TK^T^ 


NEW  YORK 


CHICAGO 


HOLLYWOOD 
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Store's  Big  Drive 

ZCMI,  Salt  Lake  City,  known  as 
America's  first  department  store, 
has  turned  to  radio  as  a  principal 
merchandising  medium  with  addi- 
tion of  nine  quarter-hours  weekly 
to  its  schedule  on  KSL.  One  series, 
Mon.,  Wed.,  Fri.,  9  a.m..  Fashion 
House  features  Margo  Manners, 
fashion  personality,  with,  live  music 
A  five-weekly  1:15  p.m.  show.  Hits 
of  the  Day,  is  built  around  Miss 
Manners  and  includes  name  b 
recordings.  Miss  Manners  acts  as 
radio  coordinator  between  ZCMI 
and  KSL.  Auerbach's,  another  big 
Salt  Lake  City  department  store 
early  this  year  began  six  half-hour 
programs  weekly,  for  52  weeks,  on 
KSL.   

TO  ENABLE  music  publishers  to  suit 
their  distribution  of  musical  arrange- 
ments to  the  actual  needs  of  the  indi- 
vidual broadcasters  so  that  stations  will 
neither  fail  to  get  the  type  of  material 
they  need  nor  be  burdened  with  music 
they  cannot  use,  Richard  Frohlich,  pub 
lie  relations  director  of  ASCAP,  has  clr 
cularized  all  stations  as  to  their  music 
requirements.  Responses  are  now  being 
tabulated  and  compiled  into  a  book 
listing  the  station  address,  the  name  of 
the  person  to  whom  music  should  be 
sent,  the  type  of  arrangements  desired 
for    standard,    popular,    religious  and 

  hillbilly  music,  and  any  special  require- 

■^^^"^^^     ments  of  each  station. 
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IT'S  NEVER  A  MATTER  OF  tUCK- 


1  It  is  "locked"  to  socket — solidly. 

2  It  has  short,  direct  connections 
—  lower  inductance  leads  and 
fewer  welded  joints. 

3  Metal  "Lock-In"  locating  lug- 
also  ads  as  shield  between  pins. 

4  No  top  cap  connection  , . .  over- 
head wires  eliminated. 


^SYLVAN  I A 


IT  can  never  be  a  hit  or  miss 
proposition  when  it  comes  to 
radio  tubes  manufactured  by 
Sylvania  Electric. 

Beginning  with  the  rmv  materials 
that  go  to  make  Sylvania  tubes, 
you'll  find  Sylvania  chemical  and 
metallurgical  laboratories  testing 
every  part — experimenting  to  discover 
new  and  better  materials — new 
alloys,  new  compounds  for  further 
improving  Sylvania  Radio  Tubes. 

With  highly  sensitive  apparatus, 
measurements  are  made  to  determine 
power  output,  distortion,  amplifica- 
tion, fidelity.  Better,  more  faithful 
reproduction  of  your  broadcasting 
programs  is  assured,  when  receivers 
are  equipped  with  Sylvania  tubes! 
SYLVANIA  ELECTRIC  PROD- 
UCTS INC.,  Emporium,  Pa. 


ELECTRIC 

MAKERS  OF  RADIO  TUBES;  CATHODE  RAY  TUBES;  ELECTRONIC   DEVICES;  FLUORESCENT  LAMPS,  FIXTURES,  ACCESSORIES:  ELECTRIC  LIGHT  BULBS 


Stations  Challenge  Program  Study 


(Continued  from  page  18) 


Fulton  Lewis,  jr. 


These  aren't  claims — they're  jacts  .  .  .  and 
they're  yours  for  the  asking.  Wire,  phone 
or  write  today  for  rates  and  immediate  avail- 
abihties.  william  b.  dolph,  Barr  Build- 
ing, Washington  6,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 
AffiUat^d  M  the  MUTUAL  BROADCASTING  SYSTEM 
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period,  long  or  short,  what  exact- 
ly will  be  a  given  station's  program 
structure." 

As  for  complaints  that  the  sta- 
tion didn't  carry  enough  sustaining 
public  service  programs,  KFBC 
said:  "Our  definite  premise  is  that 
no  sustaining  public  service  pro- 
gram of  quality  and  merit  suffers 
whatever  or  is  of  less  effectiveness 
and  value  or  less  in  the  public  in- 
terest, convenience  or  necessity 
when  it  is  converted  to  a  so-called 
commercial  program  by  receiving 
sponsorship. 

"Since  the  basic  principles  of 
flexibility  in  good  programming  is 
of  utmost  importance,  it  follows 
that  this  licensee  should  not  violate 
this  principle  by  adopting  or  ex- 
pressing a  rigid  pattern  for  its  fu- 
ture program  structure,  and  there- 
by make  itself  less  capable  of  ful- 
filling its  obligation  and  responsi- 
bilities to  operate  in  the  public  in- 
terest, convenience  and  necessity." 

U.  S.  Sponsored  Series 

Contrary  to  the  FCC  contention 
that  "public  service"  programs 
should  be  sustaining,  the  Govern- 
ment offers  radio  several  tran- 
scribed programs — all  available 
for  sponsorship.  These  include  the 
Treasury  Salute,  Hasten  the  Day, 
Sing  for  the  Seventh,  Music  for 
Millions  and  Timely  Farm  Topics. 
In  addition  all  OWI  spot  announce- 
ments are  available  for  sponsor- 
ship. 

It  has  been  the  practice  of  OWI, 
when  it  wants  to  reach  the  greatest 
number  of  citizens  possible  with 
important  Government  messages, 
commercial  programs  are  chosen, 
because  they  have  the  widest  lis- 
tening audiences.  In  emergencies, 
such  as  the  campaign  a  year  ago 
to  quickly  move  the  then  surplus 
eggs,  OWI  goes  to  the  daytime, 
commercially  sponsored  serials  be- 
cause they  reach  the  greatest  num- 
ber of  housewives. 

Weekly  allocation  schedules  for 
network  promotion  of  war  mes- 
sages show  that  the  commercial 
programs  provide  the  bulk  of  lis- 
tener impressions,  according  to 
OWI.  Virtually  all  network  pro- 
grams, commercial  and  sustain- 
ing, participate  in  the  allocation 
plan.  Special  assignments,  over 
and  above  allocations,  get  substan- 
tial coverage  through  commercial 
programs. 

Following  are  abstracts  from 
the  various  replies  filed  by  other 
stations  in  reply  to  the  Commis- 
sion's criticism  of  commercial  and 
"public  service"  schedules: 

WJJD  Chicago — Commission  charged 
79.8%  of  time  was  commercial  as 
against  18.7%  sustaining  whereas  cor- 
rect figures  should  be  69.5%  commercial 
and  30.5%  sustaining.  Commission  al- 
leged station,  during  week  of  Feb.  5-11, 
broadcast  only  86  public  service  an- 
nouncements and  367  commercial  spot 
announcements,  or  a  ratio  of  1-4. 
WJJD  contends  It  is  devoting  five  min- 
utes of  each  commercial  and  all  sus- 
taining programs  to  the  Seventh  War 
Loan.  Since  July  24,  1944,  when  Mar- 
shall Field  acquired  the  station.  Its 
public  service  broadcasts  have  increased 
73%. 

WJTN  Jamestown,  N.  Y.— "Until  re- 


cently we  have  not  considered  WJTI 
well  developed  commercially  as,  we  ar 
led  to  believe,  were  many  other  station 
in  its  class  and  in  comparable  com 
munities,"  said  letter  from  Jay  E 
Mason,  station  president.  "Consequent 
ly  we  assumed  the  right  to  grow  com 
mercially,  so  long  as  we  did  not  ignon 
or  neglect  our  responsibilities  to  thi 
public.  .  .  .  We  believe  that  commer- 
cial programs  also,  if  of  the  proper  con 
tent,  can  and  do  serve  the  public  in- 
terst.  .  .  .  The  station  cannot  control  thi 
demand  for  commercial  time;  it  musi 
respond  programwlse  to  events  and  de- 
velopments to  the  changing  needs  anc 
preferences  of  its  community.  It  musi 
adjust  to  conditions  beyond  its  con- 
trol." 

WINN  Louisville — Explanatory  lettei' 
of  commercial  and  sustaining  progranu 
filed,  said  it  plans,  as  nearly  as  possible, 
to  conform  to  a  format  of  65%  network 
and  35%  non-network  programs. 

More  Discrepancies 


WMC  Memphis — ^PCC  charged  onlj 
three  public  service  announcements 
were  aired  during  week  of  January  16; 
station  contends  actually  178  such  an- 
nouncements were  broadcast;  they  were 
included  in  commercial  and  sustaining 
programs  to  reach  the  most  people. 

WDGY  Mlnneapolis-St.  Paul— FCC 
charged  station  was  91.9%  commercial 
and  8.1%  sustaining.  Station's  analysis 
shows  only  79.4%  commercial  and  20.6% 
sustaining,  .explaining  that  where  spot 
announcements  are  interspersed  in  sus- 
taining programs,  actual  time  of  the 
commercial  announcement  was  used 
as  tabular  basis,  whereas  the  Commis 
slon  considered  whole  segments  as  com 
mercial  because  there  were  some  com- 
mercial spots  on  the  program  between 
recorded  music.  Claims  that  of  all  Its 
commercial  programs,  35%  are  religious. 
Public  service  announcements  carried 
on  regularly  scheduled  broadcasts. 

KRLD  Dallas — In  November  1941  sta 
tlon  estimated,  at  renewal  time,  it 
commercial  schedule  would  total  66% 
and  sustaining  34%;  FCC  charged  com 
merclals  use  89.5%  of  time,  against 
10.5%  for  sustainers.  Station  replied 
that  another  week  would  show  21.4% 
sustaining.  "I  believe  you  will  agree 
with  me,"  wrote  John  W.  Runyon 
president,  "that  the  trend  is  now  for 
the  so-called  commercial  programs  to 
be  more  and  more  of  a  public  service 
nature.  We  intend  to  broadcast  those 
programs  that  meet  the  public  demands, 
including  those  of  the  so-called  'mi- 
norities'." 

KDON  Monterey,  Cal.— Piled  sched\ile 
of  programs  showing  commercial  to  be 
59.09%  and  sustaining  time  40.91%; 
network  45.02%;  local  programs,  54.98% 

KANS  Wichita— Herb  Hollister,  gen- 
eral manager,  replying  to  Commission's 
complaint  that  in  January  1941  station 
estimated  its  commercial  schedule  at 
27%  and  sustaining  at  73%,  said  he 
had  no  evidence  of  the  "unprecedented" 
demand  for  time  In  1941  and  said  sta- 
tion attempts  to  adhere  to  65%  com- 
mercial and  35%  sustaining  schedule 
"A  broadcasting  station's  value  as  a 
public  service  institution  is  no  great- 
er than  the  audience  it  can  gather," 
wrote  Mr.  Hollister.  "It  is  the  belief  of 
the  owners  and  management  of  KANS 
that  a  program  can  be  paid  for  and 
still  perform  a  splendid  service  to  the' 
community." 


cliie 


The 


WSLB 

(Mutual) 


Farmer  Milks: — 

250,000 
Cows 

Twice  Daily  Pulling: — 

$30,000,000.00 
Annually 

His  Cash  Pay  is: — 

$2,500,000.00 
Monthly 

The  WSLB  Farmer  Has 
Money  To  Spend  Every  Month 
Not 

ONCE-A-YEAR 

The  Walker  Co. — Representafivet 
 Ogdentburg,  N.  Y.  
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f  iCoL  Schechter  Expected  to  Join  MBS 
As  Director  of  News^  Special  Events 

niiLT.  COL.  A.  A.  SCHECHTER, 
ijjrecently   back   from    the  Pacific 
» liTheater  where  he  served  as  radio 
officer  for  Gen.  Mac  Arthur,  is  eic- 


'tupected  to  join  Mutual  as  director 
I'iot  news  and  special  events  at  the 
le  litime  of  his  return  to  civilian  sta- 
I  -tus.  Col.  Schechter,  who  was  for- 
s  imerly  in  charge  of  news  and  spe- 
l  Jcial  events  at  NBC,  has  had  con- 
ii  Dversations  with  top  Mutual  execu- 
l  Jtives,  it  was  learned  last  week,  and 
an  understanding  was  arrived  at. 
JlJNo  commitments  can  be  made,  of 
slScourse,  as  long  as  Col.  Schechter 
is  in  uniform. 

Tom  Slater,  in  charge  of  special 
events,  and  John  Whitmore,  news 
chief,  will  remain  with  Mutual  in 
those  positions,  it  was  definitely 
Jstated,  refuting  reports  that  Col. 
»Schechter's  advent  would  mean  a 
"disruption  of  the  department.  It 
Jwas  explained  that  he  will  serve  as 
a  first  assistant  to  Phillips  Carlin, 
■^  vice-president  in  charge  of  pro- 
grams, relieving  him  of  the  super- 
vision of  news  and  special  events 
programs.  Paul  Jonas,  assistant  di- 
rector of  special  events,  will  also 
remain  at  Mutual,  it  was  stated, 
spiking  the  reports  that  he  was 
joining  the  Blue  or  Gillette  Safety 
Razor  Co.  when  that  company 
moves  its  fight  broadcasts  to  the 
Blue  from  Mutual,  where  he  has 
^"handled  their  production. 


Radio  News  Pioneer 
Col.   Schechter  joined  NBC 


1932  after  having  been  in  news- 
1;  paper  work  in  Providence  and  New 
XYork.  He  served  on  the  old  New 
%York  World,  with  AP  and  INS. 
I, Following  the  outbreak  of  the  war 

-  he  joined  OWI  in  Washington  as 
special  assistant  to  the  director  of 
domestic  operations.  He  was  com- 

-  missioned  a  captain  in  the  Army 
Air  Forces  in  March  1943  and  won 

?itwo  rapid  promotions  after  having 
iserved  in  the  Army  Air  Forces 
public  relations  office  here  as  radio 
'director. 

r!  He  had  been  assigned  to  the 
Pacific  Theater  since  August  1944 
and  was  primarily  responsible  for 
establishing  radio  and  press  com- 
munications from  the  war  theater. 

WNLC  New  London,  Connecticut 


.  .  .  AP  news  of  great  value  to 
us  .  .  .  has  helped  increase  com- 
mercial revenue. 

Gerald  J.  Morey 
Station  Manager 


available  through 

PRESS  ASSOCIATION,! 


He  pioneered  in  the  development 
of  news  available  for  sponsorship 
and  in  the  establishment  of  trans- 
oceanic pickups  while  directing 
news  and  special  events  at  NBC. 

Lt.  Col.  Jack  Harris,  former 
news  and  special  events  director  of 
WSM  Nashville,  is  slated  for  the 
Schechter  successorship  on  the  Mac- 
Arthur  staff.  Col.  Harris  already 
has  relinquished  his  duties  as  exec- 
utive officer.  Radio  Branch,  Army 
Bureau  of  Public  Relations.  Maj. 
Al  Wharfield,  formerly  with  C.  E. 
Hooper  Inc.,  now  on  the  staff  of 
Col.  E.  M.  Kirby,  chief  of  the  Radio 
Branch,  has  been  designated  Col. 
Harris'  successor. 


CHAPPELL  REVISES 
RENT  DATA  FUSDING 

DR.  MATTHEW  N.  CHAPPELL, 
who  just  left  C.  E.  Hooper  Inc.  to 
become  research  counsel  for  Ed- 
ward Petry  &  Co.,  (see  page  36) 
has  revised  his  judgment  on  find- 
ings in  a  survey  made  for  Hooper 
indicating  that  there  is  no  relation 
between  listening  habits  and  varied 
rental  prices  and  now  maintains 
the  opposite  is  the  case,  accord- 
ing to  correspondence  made  public 
Thursday  by  Mr.  Hooper.  The  lat- 
ter nevertheless  plans  to  publish 
the  original  findings  although  with- 
out a  Chappell  byline. 

"Collectively  these  findings  seem 
to  indicate  that  so  far  as  network 
programs  and  network  stations  are 
concerned,  data  obtained  from  tel- 
ephone samples  with  their  economic 
and  social  bias,  furnish  an  excellent 
index  to  listening  in  the  total 
population,"  Dr.  Chappell  wrote  in 
April  about  a  survey  of  listening 
audiences  in  Minneapolis  and  St. 
Paul. 

Dr.  Chappell  now  questions  the 
validity  of  this  conclusion  and  of 
some  of  the  data  on  which  it  was 
based  and  last  Monday  urged  that 
the  article  be  not  published  since 
"reexamination  of  the  material  .  .  . 
indicates  greater  listening  in  the 
higher  rental  districts  than  in  the 
lower"  in  the  case  of  one  network 
station. 

Hooper  organization  nevertheless 
will  publish  the  article,  termed  a 
rushed-through  "preliminary  draft" 
by  Dr.  Chappell,  as  part  of  the 
annual  Hooper  report  of  listening 
in  89  cities,  to  be  issued  in  about 
two  weeks.  Piece  will  carry  no  by- 
line, however,  on  Dr.  Chappell's 
protest  that  "it  was  not  my  expec- 
tation that  the  preliminary  draft 
would  be  the  basis  of  any  publi- 
cation." 

Matter  is  of  some  importance, 
Mr.  Hooper  said,  as  the  radio  adver- 
tising fraternity  is  now  spending 
some  $1,500,000  a  year  on  basis 
that  listening  in  telephone  homes  is 
indicative  of  overall  network  lis- 
tening. He  pointed  out  that  conclu- 
sions to  this  effect  were  published 
by  Dr.  Chappell  in  1941  and  1944, 
prior  to  the  recent  study  in  Minne- 
apolis and  St.  Paul  whose  findings 
Dr.  Chappell  now  questions. 


The  Affiliation  Of 

WCMI 

Ashland^  Kentucky 


with 


CBS 


June  15 

will  give  an  established  audience 
the  ultimate  in  fine  broadcasting. 


WCMI  gives  advertisers  the 
needed  coverage-from-within  of  a 
densely  populated,  concentrated 
industrial  market.  Triple  coverage 
at  one  cost— WHERE  IT  COUNTS 
MOST. 


NUNN  STATIONS 

WCMI,  Ashland,  Ky. 

(Studio)  Huntington, 
W.  Va. 

WLAP,    Lexington,  Ky. 

WBIR,  Knoxville,  Tenn. 

KFDA,  Amarillo,  Tex. 
Owned     and  oper- 
ated by  Gilmore  N. 
Nunn   and   J.  Lind- 
say Nunn. 


WCMI 


A  NUNN  STATION 
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L.  D.  NEWMAN,  Manager 

Ashland,  Kentucky 
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WHAT  THE  JAPS 

DON'T  KNOW 
WON'T  HURT  OS 

It's  agreed  that  recent  develop- 
ments in  electronics  still  must  re- 
main closely  guarded  military 
secrets.  But  when  the  story  can  be 
told  it  will  surprise  many  to  learn 
what  an  important  part  Blaw- 
Knox  has  had  in  the  advancement 
of  this  newest  marvel  in  sciences. 
More  than  likely  the  public  an- 
nouncements of  the  commercial 
use  of  war-born  electronic  devices 
will  be  broadcast  from  stations 
equipped  to  give  them  effective 
coverage  with  Blaw-Knoz  Verti- 
cal Radiators. 


BLAW-KNOX  DIVISION 


ADVERTISING  executives  attend- 
ing the  Erma  Proetz  Award  din- 
ner given  by  the  St.  Louis  Women's 
Adv.  Club  included  (1  to  r)  :  Rudolf 
Czufin,  vice-president  and  art  di- 
rector, Gardner  Adv.  Co.,  St.  Louis; 
James  Wilson,  D'Arcy  Adv.  Co.,  St. 
Louis;  Sidney  Wells,  art  director, 
McCann-Erickson,  Chicago;  Elmer 
Marshutz,  Gardner  president. 

Winner  of  the  $100  Bond  avv^ard 
for  best  radio  commercials  was 
Ethel  Murtha  Hurley,  BBDO  Los 
Angeles  copywriter,  honored  for 
her  commercials  on  the  CBS  This 
Is  My  Best  show  for  Cresta  Blanca 
Wine  [Broadcasting,  May  28]. 
Honorable  mention  went  to  Helen 
Gordon,  vice-president  of  the  Fran 
Murray  Agency,  Cleveland,  for  pro- 


motional radio  transcriptions  foi 
the  Bloomfield  Co.,  and  to  Jear 
Simpson,  Chicago  freelance  radic 
writer  and  producer  from  Chicago, 
for  her  Aunt  Jemima  Blue  pro- 
gram. 

In  conjunction  with  the  awards 
the  Women's  Adv.  Club  of  St 
Louis  held  a  two-day  exhibit  of  St 
Louis  advertising,  at  which  execu- 
tives of  Gardner  Co.  were  awarded; 
first  and  second  prizes  for  the  best 
radio  copy  in  the  exhibit.  Charles! 
E.  Claggett,  Gardner  vice-presi 
dent,  won  first  prize  for  comraer 
cials  on  the  Tom  Mix  Mutual  pro- 
gram. Second  prize  went  to  Bea 
Adams,  vice-president  of  Gardner, 
for  commercials  on  Mary  Lee  Tay-; 
lor  CBS  show. 


THREE  ASSIGNMENTS 
REQUESTED  OF  FCC 

TWO  voluntary  and  one  involun- 
tary assignments  of  license  are 
requested  in  applications  filed  with 
the  FCC  last  week.  None  involve 
monetary  considerations. 

WMPS  Memphis  seeks  assign- 
ment from  WMPS  Broadcasting 
Co.  to  WMPS  Inc.,  Plough  Inc. 
subsidiary  which  is  owner  of  the 
licensee  corporation.  Plough  pur- 
chased WMPS  from  the  Scripps- 
Howard  Radio  organization  in 
July  1944. 

Voluntary  assignment  of  KBTM 
Jonesboro,  Ark.,  from  present  sole 
owner,  Jay  P.  Beard,  to  Mr.  Beard 
and  his  wife,  Veda  F.  Beard,  doing 
business  as  Regional  Broadcasting 
Co.  Mr.  Beard  wishes  to  make  his 
wife  co-partner. 

Involuntary  assignment  of  license 
of  WDGY  Minneapolis  is  requested 
from  the  late  Dr.  George  W.  Young 
to  his  widow,  Mae  C.  Young. 


been  the  practice  of  WPB  to  issue  rat- 
ings for  the  purchase  of  equipment  to- 
ward new  radio  broadcasting  stations 

Except  for  the  Increase  in  the  amount 
of  construction  that  can  be  done  with- 
out specific  authorization,  WPB  poli- 
cies governing  authorization  for  con- 
struction in  connection  with  broadcast- 
ing stations  have  not  been  changed 
Authorizations  for  construction  of  new 
stations  will  be  only  considered  for 
areas  not  now  receiving  primary  serv 
ice  under  FCC  standards  and  when  the 
applicant  has  made  satisfactory  show- 
ing as  to  the  source  of  his  equipment. 

Consideration  can  still  be  given  ap 
plications  for  construction  in  connec 
tion  with  existing  stations,  but  only 
where  the  construction  is  necessary  to 
continue  the  service  being  provided  by 
these  stations.  Generally  speaking,  ap 
plications  cannot  be  considered  where 
it  is  desired  to  provide  additional  fa 
cilities. 


WPB  Eases  Controls 

(Continued  from  page  17) 
the  amendment  to  Limitation  Or- 
der L-41  on  construction,  as  it  af- 
fects broadcasters,  follows: 

Construction  in  connection  with 
broadcasting  stations  may  now  be  un- 
dertaken without  WPB  permission  where 
the  amount  involved  is  not  more  than 
$1,000,  the  previous  maximum  having 
been  $200.  This  applies  to  alterations  to 
an  existing  building  and  to  the  conver- 
sion of  a  building  to  a  new  use  as  well 
as  to  the  construction  of  new  build- 
ings. The  cost  of  new  equipment  being 
Installed  must  be  included  in  the  cost 
of  the  job. 

The  kind  of  installation  that  must  be 
considered  construction  under  the  terms 
of  L-41  is  set  forth  in  Interpretation  9 
of  the  Order.  Under  the  interpretation, 
the  construction  of  a  new  radio  station 
is  covered  by  the  Order.  Also  covered 
is  the  installation  of  equipment  that 
requires  putting  new  wiring  in  the 
building  and  the  installation  of  equip- 
ment for  which  a  base  or  foundation 
must  be  built. 

The  installation  of  any  piece  of 
equipment  purchased  under  WPB  au- 
thorization is  exempt  from  the  restric- 
tions of  the  Order.  However,  it  has  not 


Sinatra  Replacement 

SALES  BUILDERS  Inc.,  Los  An 
geles,  will  sponsor  program  featur 
ing  Ray  Noble's  orchestra  and 
guest  stars  on  CBS  Wed.  9-9:30 
p.m.  June  6  through  July  4  replac 
ing  the  Frank  Sinatra  show.  Ed 
Cashman,  former  West  Coast  head 
of  Foote,  Cone  &  Belding,  will  pro 
duce.  Slated  for  overseas  service 
Mr.  Sinatra  gave  his  last  broad 
cast  May  22.  Dinah  Shore  and 
Ginny  Simms  take  last  two  pro 
grams.  Agency  is  Smith  &  Drum 


"Since  Z.eke  started  advertising 
over   WFDF  Flint,  our  job 
mighty  risky." 
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TBA,  FMBI  ALLOCATIONS  PLEAS 


1  Hotels  Negotiate 
With  BMI,  ASCAP 

IbMI  Collects  Fees  For  First 
I  Time,  ASCAP  Rates  Vary 

HOTELS  providing  musical  enter- 
tainment for  their  guests  have  been 
advised   to    secure   licenses  from 
,|  BMI  as  well  as  from  ASCAP  by 
the  American  Ho'tel  Assn.  which 
recently     completed  negotiations 
,  ,  with  both  music-licensing  organiza- 
tions  for  the  use  of  copyright  music 
by  hotels. 
,      Negotiations  were  made  by  a  spe- 
,  ]■  cial  AHA  copyright  committee  with 
!  the  assistance  of  E.  C.  Mills,  for- 
,   mer  general  manager  of  ASCAP, 
who  was  retained  by  the  committee 
1  as  special  consultant. 
'!      ASCAP  licenses,  to  run  from  ex- 
1  piration  of  existing  contracts  to 
Dec.  31,  1950,  call  for  annual  fees 
based  on  the  expenditure  of  the 
hotel  for  all  music  and  entertain- 
ment during  the  preceding  calen- 
dar year.  Fees  start  at  $60  for 
hotels   spending  less  than  $3,000 
!  annually  and  go  up  by  a  graduated 
I  scale  to  a  maximum  of  $3,000  for 
l  hotels  spending  $200,000  a  year  or 
I  more. 

j  BMI  Licenses 

4     BMI  licenses,  to  run  from  April 

■  1,  1945,  to  Dec.  31,  1946,  are  based 
r '  on    the    hotel's    expenditure  for 

"music  payroll",  at  the  rate  of  one- 
half  of  1%  of  the  first  $50,000  and 

!;  one-quarter  of  1%  for  all  in  ex- 
;  cess  of  that  amount  expended  an- 
1,  nually,  provided  that  for  the  calen- 
dar  year  1946  no  fee  shall  be  less 
"  than  $40  nor  more  than  $750.  For 
f  ■  the  nine-month  period  of  1945,  the 

■  minimum  fee  is  set  at  $30  and  the 
maximum  at  $600. 

BMI  contracts  do  not  call  for 
j  I  payment  for  use  of  its  music  by 
Muzak  or  similar  apparatus  if  the 
'f  hotel  also  employs  live  musicians; 

otherwise  it  charges  fees  based  on 
'   the  cost  of  the  wired  service.  BMI 
agrees,  however,  to  attempt  to  li- 
' ;  cense  wired  music  operations  at  the 
'  source.    BMI    further    makes  no 
"i  charge  for  use  of  its  music  by  mas- 
'  ter-controlled     or     other  radios, 
"  transmitted  to  guest  rooms  or  pub- 
lic rooms. 
'     ASCAP  licenses  do  not  exempt 


TWIN  FALLS  •  IDAHO 


PHILIP  G.  LOUCKS,  general 
counsel,  filed  the  following  letter 
with  the  FCC  on  behalf  of  the 
FMBI: 

THE  BOARD  of  Directors  of  the  FM 
Broadcasters  Inc.,  at  a  meeting  held  in 
Chicago  on  May  24,  1945,  and  after 
reviewing  Its  previous  consideration  of 
the  issues  involving  the  position  of  FM 
In  the  radio  spectrum  In  the  light  of 
the  announcement  of  the  Commission, 
by  unanimous  action,  reiterated  the 
position  previously  taken  at  the  public 
hearings  and  arguments  in  Docket  No. 
6651  and  reaffirmed  Its  endorsement  of 
the  recommendations  and  proposals 
presented  by  Panel  5  (FM  broadcasting) 
of  the  Radio  Technical  Planning  Board. 

On  May  25,  1945  the  Commission 
Issued  a  formal  report  setting  forth 
allocations  to  non-governmental  radio 
services  from  25  to  44  and  108  to  30,000 
mc.  This  report  deferred  final  alloca- 
tions in  the  portion  of  the  spectrum 
from  44  to  108  mc  and  Instead  provided 
for  the  use  of  one  of  three  stated  groups 
of  channels  depending  on  the  assign- 
ment to  FM  broadcasting  of  one  of 
three  18  mc  bands  below  108  mc,  namely : 
(1)  50  to  68  mc;  (2)  68  to  86  mc,  and  (3) 
84  to  102  mc.  It  is  proposed  in  the 
report  that  the  selection  of  a  particular 
band  or  groups  of  frequencies  be  de- 
ferred for  the  purpose  of  permitting 
tests  to  be  made  by  an  engineering 
group  Including  the  Commission's  staff 
and  it  is  estimated  that  these  tests  will 
continue  during  a  period  of  at  least 
three  months. 

Since  its  Chicago  meeting,  the  Board 
of  Directors  of  FMBI  has  been  Informed 
of  a  resolution  adopted  by  the  Board 
of  Directors  of  the  Television  Broad- 
casters Assn.  on  May  25,  1945,  earnestly 
requesting  the  Commission  to  adopt  at 
once  alternate  allocation  No.  1,  as  set 
forth  in  the  Commission's  public  an- 
nouncement of  May  17,  1945  and  its 
report  of  May  25,  1945.  Adopting  the 
reasons  set  forth  in  the  resolution  of 
the  TBA,  the  Board  of  Directors  of 
FMBI  by  unanimous  vote  has  directed 
me  to  advise  the  Commission  that  it 
joins  with  the  TBA  in  urging  that  the 
Commission  adopt  at  once  alternate 
allocation  No.  1. 

I  am  also  directed  to  request  that  con- 
temporaneously with  the  adoption  of 
alternate  allocation  No.  1,  provision  be 
made  for  Interim  operation  for  existing 
FM  stations  in  the  band  46  to  50  mc. 


W.  A.  ROBERTS,  general  counsel, 
filed  the  following  communication, 
signed  by  J-  R.  Poppele,  pi-esident, 
on  behalf  of  the  TBA: 
THE  BOARD  of  Directors  of  the  Tele- 
vision Broadcasters  Assn.  at  its  regular 


wired  music  charges  in  figuring 
fees  but  do  exempt  master-con- 
trolled radio  transmitted  to  indi- 
vidual guest  rooms. 

In  its  letter  to  members,  the 
AHA  copyright  committee  points 
out  that  in  some  cases  the  fee  to 
ASCAP  is  increased  and  in  others 
decreased,  but  that  the  BMI  license 
represents  an  entirely  new  charge. 

The  committee  reports,  however, 
that  a  survey  "of  typical  musical 
programs  in  representative  hotels 
shows  BMI-controlled  copyrighted 
music  forms  a  substantial  portion 
of  all  current  programs." 


Mail  Pouch  Show 

MAIL  POUCH  Tobacco  Co.,  Wheel- 
ing, W.  Va.,  beginning  June  27  will 
sponsor  Sportsmen  Club,  on  the 
Blue  Wed.  8:30-9  p.m.,  replacing 
Counterspy.  Sports  personalities 
will  swap  stories  on  hunting  and 
fishing  on  the  new  series,  placed  by 
company's  agency,  Walker  &  Down- 
ing, Pittsburgh. 


meeting  held  in  Philadelphia  on  Fri- 
day, May  25,  1945,  adopted  the  follow- 
ing resolution  and  directed  that  it  be 
presented  formally  to  the  FCC  at  the 
earliest  practical  date : 

A  RESOLUTION 
WHEREAS,  the  press  release  Issued  by 
the  FCC  on  May  17,  1945,  indicated  that 
with  respect  to  television  frequencies, 
there  would  be  three  possible  alterna- 
tive allocations,  the  selection  to  be 
deferred  to  permit  tests  to  be  carried 
out  by  an  engineering  group  including 
the  Commission's  staff,  over  a  period  of 
at  least  three  months; 

AND  WHEREAS,  cutbacks  In  use  of 
personnel,  plants  and  materials  for 
military  purposes  in  the  electronics 
industry  are  now  taking  place  and  will 
become  more  rapid,  while  several  months 
of  design  and  production  engineering 


must  follow  the  definite  allocations  of 
channels  before  civilian  production  In 
quantity  can  use  such  released  labor, 
and  furthermore,  regional  and  individ- 
ual assignments  of  frequencies  must 
follow  such  allocation  of  frequencies 
and  local  construction  and  employment 
by  individual  stations  will  be  further 
deferred; 

AND  WHEREAS,  technical  considera- 
tions of  design  and  wasteful  interfer- 
ence with  other  services  make  the  sec- 
ond alternative  undesirable,  and  since 
the  first  alternative  is  preferred  because 
of  its  long  range  superiority  for  tele- 
vision considering  all  factors,  now 
therefore 

BE  IT  RESOLVED,  That  the  FCC  Is 
earnestly  requested  to  adopt  at  once 
for  television  alternate  plan  No.  1  which 
gives  television  68  to  74  mc;  78  to  108 
mc;    174  to  216  mc. 

BE  IT  FURTHER  RESOLVED,  That 
the  television  industry  continue  to  co- 
operate in  the  proposed  propagation 
tests  for  use  in  establishing  regional 
standards  of  Interference  and  regional 
assignment  of  television  frequencies. 


New 


of 


homemakers 
now  keeping 
house  in 
DAYTON  and 
MIAMI  VALLEY 

Koung  homemakers  by  thou- 
sands are  forming  their  buying  habits  and 
attitudes  NOW.  Let  WHIO  keep  them  reminded 
1^  of  your  product's  advantages,  your  com- 

policies.  WHIO  has  more  listeners  for 
your  sales  message  than  any  other  local  station. 

NEWS:  UP,  INS,  PA,  Plus  CBS'  Best 





WH|2 


BASIC  CBS 
5000  WATTS 


S.  p.  Hollingbery  Co.,  Representatives 
Harry  E.  Cummings,  Southeastern  Representative 
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PORTER  BLDG. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD  C; 
General  Manager, 

ELIZABETH  WHITEHEAD 
Slalion  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


Ask  for  Rate  Card  3 


Page  68     •     June  4,  1945 


Howard  Is  Engineering 
V-P  for  Dumm  Group 

ROYAL  V.  HOWARD,  just  re- 
turned to  San  Francisco  after  a 
year  leave  of  absence  for  overseas 
duty  in  ETO  with  the  Army, 
has  been  elected  vice-president  in 
charge  of  engineering  for  both  As- 
sociated Broadcasters  Inc.  and  Uni- 
versal Broadcasting  Co.,  San  Fran- 
cisco, it  has  been  announced  by 
Wesley  I.  Dumm,  president.  Asso- 
ciated operates  KSFO  San  Fran- 
cisco and  international  stations 
KWID  KWIX. 

"Doc"  Howard  headed  a  special 
scientific  staff  in  London  and  Paris, 
working  through  the  Office  of  Sci- 
entific Research  and  Development. 
He  was  hospitalized  a  few  months 
ago  as  a  result  of  enemy  action  and 
returned  to  the  U.  S.  He  is  also 
a  senior  member  of  the  Institute 
of  Radio  Engineers  and  of  Com- 
mittee Eight  on  International 
Broadcasting  and  Committee  Four 
on  Standard  Broadcasting  of  the 
National  Radio  Technical  Planning 
Board. 


A  ONE-MAN  recording  unit,  contained 
in  a  single  case  with  a  dozen  three- 
minute  discs  and  having  an  overall 
weight  of  37  pounds,  was  demonstrated 
last  Tuesday  at  the  New  York  head- 
quarters of  the  BBC  which  developed 
the  unit  shortly  before  D-Day.  Chief 
advantage  of  the  unit  is  that  one  man 
can  carry  and  set  it  up  to  record  in 
locations  inaccessible  to  more  bulky 
recorders.  When  lighter  materials  are 
available  the  weight  can  be  cut  to 
about  20  pounds,  It  is  estimated.  Chief 
disadvantage  is  the  necessity  to  change 
records  every  three  minutes. 


H.  H.  BUTTNER  and  G.  A.  OGILVIE 

have  been  promoted  from  second  vice- 
presidents  to  vice-presidents  of  Inter- 
national Telephone  &  Telegraph  Corp. 
Mr.  Buttner,  who  is  also  vice-president 
of  International  Telecommunications 
Labs.,  is  a  vice-president  and  a  direc- 
tor and  head  of  the  laboratories  divi- 
sion of  Federal  Telephone  &  Radio 
Corp.,  manufacturing  subsidiary  of 
IT&T.  Mr.  Ogilvie  has  been  associated 
with  IT&T  since  1923  and  has  travelled 
extensively  for  the  company  in  Latin 
America. 

GENERAL  ELECTRICS  revolutionary 
"Lighthouse  tube",  a  disk  seal  elec- 
tronic tube,  is  being  promoted  in  an 
eight-page  publication  put  out  by  the 
firm. 

M.  H.  MOSHER,  released  from  the  RAP 
Ferry  Command  as  flight  lieutenant, 
has  returned  to  the  engineering  office 
of  CBC  Halifax. 

ROLAND  FERLAND,  transmitter  opera- 
tor of  CBM  Montreal,  Is  the  father  of 
twins,  a  boy  and  girl. 

ED  HARRELL,  first  from  the  WRVA 
Richmond  engineering  staff  to  go  into 
service,  has  returned  after  four  years 
with  the  Navy.  He  was  a  lieutenant 
(jg).  ED  BROWN,  WRVA  control  oper- 
ator, Is  back  at  the  station  after  an 
appendectomy. 

K.  HULAN  SMITH,  Chief  engineer  of 
KPAB  Laredo,  Tex.,  is  the  father  of  a 
boy. 

CAPT.  JAMES  J.  KELLEY,  former 
transmitter  supervisor  at  WPBL  Syra- 
cuse, is  now  with  the  Army  signal  office 
at  Kwajalein. 

G.  C.  GLENN,  former  engineer  of  KPSD 
San  Diego,  Cal.,  and  W.  C.  RIPPEL, 
formerly  of  WNYC  WHN  New  York, 
have  been  added  to  the  NBC  Hollywood 
stafif  as  studio  field  engineers. 

LT.  DONALD  P.  LANGHAM,  former 
control  room  engineer  at  WFBL  Syra- 
cuse, is  now  with  the  Army  Signal 
Corps  headquarters  in  Hawaii. 


Shortage  Aids 

TRANSMITTER  engineers 
at  WHIG  Dayton  take  the 
wartime  messages  broadcast 
on  their  station  seriously.  To 
aid  in  alleviation  of  the  sugar 
shortage  they  keep  a  beehive 
at  the  transmitter.  To  save 
manpower  they  bought  50 
sheep  to  serve  as  lawnmow- 
ers.  The  sheep,  however,  are 
not  entirely  cooperative  and 
fail  to  discriminate  at  times 
between  grass  and  shrubbery. 


Blue  Names  Colvin 

J.  D.  COLVIN,  audio  engineer  for- 
merly associated  with  AT&T 
Westinghouse  and  RCA,  has  joined' 
the  general  engineering  depart 
ment  of  the  Blue  as  audio  facilities! 
engineer,  a  new  post.  A  graduate' 
of  Penn  State,  where  he  received 
his  B.S.  degree  in  electrical  engi- 
neering in  1934,  Mr.  Colvin  has 
specialized  in  the  design,  develop- 
ment and  installation  of  audio  sys- 
tems for  broadcasting  stations.  He 
will  be  active  in  postwar  plans. 


HOWARD  L.  DAUBENMEYER,  WPMJ 
Youngstown,  O.,  control  engineer,  is 
the  father  of  a  girl  born  May  19. 

BILL  MORRISON,  WMAN  Mansfield,  O., 
chief  engineer,  has  completed  construc- 
tion of  modem  recording  room  for  the 
station. 


ROANOKE'S  A  STEADY  CITY! 


Many  a  war-boom  town  will  lose  much  of 
its  importance  when  Peace  comes.  In  other 
cities  there'll  probably  be  a  long  period  of 
reconversion  and  re-tooling. 

Roanoke  is  geared  for  war-work,  too.  But 
our  three  big  industries — railroading,  steel 
production,  rayon  manufacture — ^will  lose 
hardly  a  day  in  turning  to  peacetime  ac- 
tivities. Markets  and  customers  are  waiting! 

After  V-Day  we  think  you'll  want  the 
trade  of  these  Southwest  Virginians  whose 
present  prosperity  is  soundly  based.  It 
might  be  well  to  meet  them  now!  Only  one 
station — WDBJ— satisfactorily  covers  all 
their  118,921  daytime  listening  homes.  A 
Class  B  quarter-hour,  once,  only  $30.  Let 
us — or  Free  &  Peters — tell  you  more! 


CBS    •    5000  WATTS    •    960  KC 

Owned  and  Operated  by  the 
TIMES-WORLD  CORPORATION 

FREE  &  PETERS,  Inc.,  Natl.  Representatives 
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New  Business 

GENERAL  BAKING  Co.,  New  York 
(Bond  Bread),  on  June  3  started  Friend- 
ship Ranch  on  10  eastern  Blue  sta- 
tions Sun.  12:30-1  p.m.  Agency:  Clem- 
ents Co.,  Philadelphia. 

STANDARD  BRANDS  Inc.  (product 
undetermined),  Oct.  7  starts  Fred  Allen 
on  139  NBC  stations  Sun.,  8:30-9  p.m. 
(Agency:  J.  Walter  Thompson  Co.) 
having  discontinued  May  27  Eddie 
Bracken  Show  (Yeast),  thru  Kenyon  & 
Eckhardt,  N.  Y. 

QUAKER  OATS  Co.,  Chicago  (Aunt 
Jemima  Pancake  Flour  and  Muffets 
Breakfast  Cereal)  on  June  18  for  52 
i  weeks  starts  Ladies  Be  Seated  on  186 

I  Blue  stations  Mon.  thru  Frl.  3 :45-4  p.m. 

'  and  discontinues  newscast  on  186  Blue 

I  stations  Mon.  thru  Frl.  10:25-10:30  a.m. 

I  Agency:  Sherman  K.  Ellis  &  Co.,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Oxydol),  on  Aug.  21  starts  new  pro- 
gram on  74  CBS  stations  Tues.-Frl. 
7:15-7:30  p.m.  Agency:  Dancer-Pltz- 
gerald-Sample,  Chicago.  P&G  (Ivory 
Soap)  on  July  2  discontinues  Jack 
Klrkwood  Show  Mon.  thru  Pri.  7-7:15 
p.m.  on  74  CBS  stations,  resuming 
tJi'Aug.  20.  Agency:  Compton  Adv.,  N.  Y. 


Renewal  Accounts 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
If-  (Duz),  on  July  7  for  52  weeks  renews 
Truth   or  Consequences   on   131  NBC 
stations,  Sat.  8:30-9  p.m.  Agency:  Comp- 
i  ton  Adv.,  N.  Y. 

f  GENERAL  FOODS  Corp.,  New  York. 
?ljune  7  thru  Sept.  20  replaces  Dinah 
Shore  (Blrdseye  Frosted  Poods)  on  127 
NBC  stations  Thurs.  8:30-9  p.m.  (re- 
peat 12-12:30  a.m.)  with  The  Adven- 
tures of  Topper  (Maxwell  House  Cof- 
fee). Agency:  Benton  &  Bowles,  N.  Y. 
May  31  G-F  discontinues  Maxwell  House 
Coffee  Time  on  141  NBC  stations  Thurs. 
•-8-8:30  p.m.  (repeat  11:30-12  midnight) 
l(  and  after  hiatus  Sept.  27  starts  Burns 
and  Allen  in  same  time.  Agency:  Ben- 
ton &  Bowles,  N.  Y.  June  10  for  13 
weeks  G-F  discontinues  Kate  Smith 
Hour  (Jell-O,  Jell-O  Puddings)  on  144 
CBS  stations  Sun.  7-8  p.m.  Agency: 
Young  &  Rublcam,  N.  Y.  June  10  for  13 
weeks  G-P  discontinues  Toastles  Time 
(Post  Toastles)  on  144  CBS  stations 
Sun.  6:30-7  p.m.  Agency:  Benton  & 
Bowles,  N.  Y. 


Net  Changes 


WESTINGHOUSE  Mfg.  Co.,  Pittsburgh, 
June  11  shifts  Ted  Malone  from  163 
Blue  stations  Mon.-Tues.-Wed.  8-8:15 
p.m.  (repeat  11  p.m.)  to  about  163  Blue 
stations  Mon.  thru  Frl.  11 :45-12  noon 
and  from  institutional  advertising  to 
promotion  of  lamps,  refrigerators  and 
appliances.  Agency:  McCann-Erickson, 
N.  Y. 

P.  LORILLARD  Co.,  New  York  (Old 
Golds),  on  June  12  for  about  13  weeks 
replaces  Which  Is  Which  on  141  CBS 
stations  Wed.  9:30-10  p.m.  with  Detect 
and  Collect,  and  on  June  17  for  13  WP°ks 
replaces  Comedy  Theater  on  134  NBC 
stations  Sun.  10:30-11  p.m.  with  Meet 
Me  At  Parky's.  Agency:  Lennen  & 
Mitchell,  N.  Y. 


Rorke  Joins  JWT 

LT.  COL.  HAL  B.  RORKE,  recent- 
ly retired  from  the  Army  Air 
Forces,  will  soon  join  J.  Walter 
Thompson  Co.,  Chicago,  as  radio 
director,  replacing  Tyler  Davis 
who  leaves  around  the  middle  of 
June.  Col.  Rorke  was  formerly  as- 
sistant information  director  of  CBS 
New  York  and  prior  to  that  was 
head  of  the  CBS  information  de- 
partment in  Hollywood. 


Blue  Employment 
Series  Is  Planned 

COMMITTEE  for  Economic  De- 
velopment, New  York,  representing 
a  group  of  70,000  private  employ- 
ers, in  conjunction  with  the  Blue 
Network,  has  completed  plans  for  a 
52-week  public  service  series.  Broad- 
casts will  start  Aug.  11  in  the  Sat. 
7-7:15  p.m.  period  "back-to-back" 
with  the  Blue's  Labor,  U.S.A.  heard 
6:45-7  p.m. 

Overall  aim  of  the  program,  ac- 
cording to  Les  Hafner,  newly  ap- 
pointed CED  radio  and  film  chief, 
will  be  to  put  across  the  CED's 
message,  "to  promote  high  level 
employment  through  greater  pro- 
duction for  expanded  markets  to 
raise  the  American  standard  of  liv- 
ing." 1 

Question  -  and  -  answer  technique 
will  be  employed  to  make  known 
CED  national  policies  on  removal 
of  wartime  controls,  Bretton  Woods, 
taxes,  liquidation  of  war  produc- 
tion, and  other  subjects.  Represen- 
tatives of  organized  labor  will  be 
invited  to  participate  with  CED 
leaders  on  the  "answering"  panel, 
with  questions  posed  by  Neil  Jaco- 
by,  secretary  of  Chicago  U.,  mod- 
erator. To  describe  what  some  2,800 
CED  local  groups  are  accomplish- 
ing in  the  promotion  of  employment, 
there  will  be  dramatizations  with 
professional  actors.  Program  will 
originate  in  New  York,  with  Mr. 
Hafner  as  producer,  or  in  Chicago, 
with  Sherman  Dryer  of  Chicago  U. 
as  producer.  Series  probably  will 
not  be  offered  for  sponsorship,  but 
no  final  decision  has  been  reached 
on  this  point. 

CED  has  just  released  the  first 
six  quarter-hour  discs  of  Creating 
New  Jobs  to  community  committees 
for  local  placement. 


OWI  PACKET,  WEEK  JUNE  25 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  June  25.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side,  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 

NAT.  SPOT 


Seventh  War  Loan 

V-Mall   

Planned  Saving  

Cadet  Nurses   

Stnn  Acf'ci"^ts   

Home  Canning   


NET- 

Group 

Group 

WORK 

KW 

OI 

PLAN 

Aff 

Ind. 

Aff.  Ind. 

X 

X 

X 

X  X 

X 

X 

X 

X 

X 

X  X 

X 

These  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


BOTH  STATIONS  ARE  SOLD 
IN  COMBINATION  RATE 
FOR  NETWOS 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  San  Froncisco 


See  OWI  Schedule  of  War  Message  166  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 
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It  brings 
RESULTS! 

A  better  way  to  meet  Indus- 
trial New  England  is  through 
WLAW.  You  meet  1,902,591 
product-conscious  people  that 
way. 

WLAW 

LAWRENCE,  MASS. 
Serving  Industrial  New  England 
5000  WATTS   680  Kc. 


Annual  Retail  Sales 
Approximate  $650,000,000 
within  the 
WLAW  Smfvm  Contour 


NATIONAL  REPRESENTATIVES! 

WEED  &  CO. 


CJAD  Montreal  Plans 
To  Take  the  Air  Sept.  3 

THE  NEW  CJAD  Montreal,  of 
which  J.  Arthur  Dupont,  former 
commercial  manager  of  Canadian 
Broadcasting  Corp.,  is  president 
and  manager,  plans  to  begin  opera- 
tion Sept.  3,  serving  as  the  CBS 
English  outlet  in  Montreal.  The 
station  is  assigned  to  800  kc  with 
1,000  w. 

Mr.  Dupont  said  last  week  the 
station  will  carry  CBS  programs 
in  Montreal  with  English  an- 
nouncements. CKAC  will  carry 
musical  CBS  programs  on  which 
French  announcements  will  be  su- 
perimposed, he  added.  He  reported 
his  contract  with  CBS  was  signed 
last  spring  and  awaits  CBC  ap- 
proval. 


Husing  Named  for  Derby 

TED  HUSING,  CBS  sports  re- 
porter, will  cover  the  Kentucky 
Derby  on  CBS  and  the  Dominion 
Network  June  9,  6-6:30  p.m.  J.  P. 
Spang  Jr.,  president  of  Gillette 
Safety  Razor  Corp.,  the  sponsor, 
has  announced.  Agency  is  Maxon 
Inc.,  New  York.  He  will  be  han- 
dling the  assignment  for  the  14th 
year,  having  first  broadcast  on 
CBS  in  1929.  Jimmy  Dolan  will  as- 
sist. Team  will  summarize  last- 
minute  scratches  and  interview 
turf  personalities  in  a  special  quar- 
ter-hour program  5:15-5:30  p.m. 


"Hello,  J. 


Four  out  of  every  five  ex-servicemen  appearing  on  WJW's 
"Jobs  for  GI's"  have  gotten  the  job  they  wanted! 
No  wonder  the  sponsor,  Kronheim  Furniture,  (working 
with  U.  S.  E.  S.)  is  pleased!  .  .  .  Another  successful  WJW 
produaion  tailored  to  suit  a  sponsor's  needs. 


Dr.  Studebaker 


Increasing  Value 
By  Studebaker  at 

DIFFICULTIES  facing  commercial 
stations  and  schools  alike  in  co- 
ordinating educational  programs  to 
their  individual  possibilities  and  re- 
quirements were 
discussed  recently 
at  the  Third  An- 
nual Conference 
on  "Radio  in  Edu- 
cation" of  the 
Northeastern  Ra- 
dio Council  by 
John  W.  Stude- 
baker, U.  S.  Com- 
missioner of  Edu- 
cation, who  em- 
phasized that  the 
broadcaster's  role  is  one  of  con- 
tinuing and  increasing  importance. 

Dr.  Studebaker  said  that  the  main 
problem  facing  the  teacher  is  co- 
ordinating the  time  of  the  broadcast 
with  the  school  curriculum  and 
adapting  the  content  of  the  pro- 
gram to  the  needs  of  the  class.  He 
fully  appreciated,  however,  the 
broadcasters  time  problem  and  also 
the  fact  that  programs  cannot  be 
slanted  only  toward  school  children 
but  must  be  made  interesting 
enough  for  the  general  listening 
public. 

Recordings  made  by  the  schools 
are  one  solution  to  the  time  prob- 
lem, he  stated,  both  for  rebroadcast 
on  FM  educational  stations  and  on 
off-the-air  facilities.  However,  he 
remarked,  as  long  as  educational 
radio  is  regarded  as  an  "unessential 
luxury"  to  be  provided  at  P.T.A. 
expense  rather  than  through  regu- 
larly allocated  funds,  the  problem 
will  not  be  solved.  He  said  the  reali- 
zation must  come  that  radio  ap- 
paratus is  as  important  to  teaching 
as  blackboards,  laboratories  and 
classroom  furniture. 

The  implications  for  commercial 
broadcasters  in  FM  educational  sta- 
tions were  foreseen  by  Dr.  Stude- 
baker as  favorable.  He  regards  the 
FM  stations  as  necessary  to  educa- 
tion by  radio  and  believes  that  they 
will  aid  the  broadcaster  by  relieving 
him  of  some  of  the  pressure  for 
time  for  certain  types  of  school 
broadcasts  of  very  limited  appeal. 
However,  it  will  not  take  away  the 


of  Radio  Stressed 
Education  Meeting 

necessity,  or  detract  from  the  im 
portance,  of  the  regular  commercial 
public  service  educational  broad- 
casts and  others  such  as  Ame^-ican 
School  of  the  Air,  Town  Meeting  of 
the  Air,  fine  music,  drama  and  cur-, 
rent  news. 

The  school-owned  station,  Dr. 
Studebaker  said,  will  compete  to 
some  extent  for  listeners  but  thei 
commercial  world  believes  in  com- 
petition and  it  will  prove  healthy 
and  be  more  effective  "in  building! 
a  strong  and  refined  civilization  in 
this  country".  Mainly,  he  said,  the, 
school  stations  will  attract  listeners 
from  among  people  who  would  not 
otherwise  have  their  radio  sets 
turned  on.  Also,  since  time  would 
not  have  to  be  used  for  broadcasts 
of  limited  appeal,  the  broadcaster 
could  hold  his  regular  audience 
more  easily. 

Copies  of  the  full  text  of 
the  address  can  be  obtained 
from  Dr.  John  W.  Studebaker 
at  Office  of  Education,  Wash- 
ington 25,  D.  C. 


Opens  N.  Y.  Office 

NORTH  CENTRAL  Broadcasting 
System,  Chicago,  will  open  a  New 
York  office  and  spot  sales  depart- 
ment on  the  72d  floor  of  the  Em- 
pire State  Building  on  July  1,  it 
was  announced  last  week  by  John 
W.  Boler,  president.  Manager  of 
new  office  has  not  yet  been  ap- 
pointed. However,  Mr.  Boler  will 
open  the  office  and  remain  in  New 
York  for  a  few  weeks.  Bill  Ware, 
who  recently  joined  NCBS  as  an 
account  executive,  will  manage 
sales  in  Chicago  office  during  that 
time.  Spot  sales  department  will 
handle  KGCU  Mandan,  N.  D.; 
KDLR  Devils  Lake,  N.  D.;  KSJB 
Jamestown,  N.  D.;  KVOX  Moor- 
head,  Minn.;  WATW  Ashland, 
Wis.;  WJMS  Ironwood,  Mich.; 
WDMJ  Marquette,  Mich.;  WDBC 
Escanaba,  Mich. 


GEORGE  D.  SNELL,  program  director 
of  KIDO  Boise,  Ida.,  is  author  of  a 
book  on  American  authors  accepted  for 
publication  by  E.  P.  Button  &  Co., 
New  York.  Tentatively  titled  "Shapers 
of  American  History",  book  is  Mr. 
Snell's  fourth. 


EDDIE  KOHN.  genial  manager  of 
WFPG,  New  Jersey's  ONLY  Blue  Network  Outlet  > 
be  glad  to  give  you  a  friendly  tip  on  the  voluminous  amount  of 
ALL  YEAR  AROUND  business  to  be  obtained  from  the 
Seaboard  Area. 

For  further  details  on  WFPO— write  EDDIE  KOHN,  ATLANTIC  CITY,  N.J^ 
For  further  details  on  other  friendly  Group  Stations,  write 

JOHN  LAUX,  Managing  Dlrecfor 
•THE  FRIENDLY  GROUP".  STEUBENVILLE,  OHIO 

f  T y  ^fp^  m  PA  w  tc H y 

STtUIENVILLE.  O.,  ATLANTIC  CITY.  N.  J..  WASHINGTON.  PA.,  KINGSTON.  N. 
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SPRING  FEVER  caused  Young  & 
Rubicam  staff  to  shift  operations 
temporarily  to  Hollywood  Brown 
Derby  Restaurant  one  noon  hour. 
Clockwise  are  Sam  Cherr,  San 
Francisco  vice-president  and  mer- 
chandising director;  Richard  L.  Mc- 
Kee,  San  Francisco  merch.  super- 
visor; William  A.  Blees,  Hollywood 
v-p  and  Pacific  Coast  manager; 
Ted  Bliss  and  Ned  Tollinger,  pro- 


ducers; Wayne  Griffin,  radio  direc- 
tor of  Berg-Allenberg,  Beverly 
Hills,  Cal.,  talent  service;  Bob  Hus- 
sey,  West  Coast  talent  supervisor; 
Glenhall  Taylor,  associate  director 
of  radio  and  manager  of  Hollywood 
office;  Howard  Williams,  manager 
of  San  Francisco  office;  Bruce  Eells, 
business  manager  of  Hollywood 
office;  Al  Scalpone,  program  super- 


Bob  Hope  Tops  Winter-Spring  Hooper 
With  Fibber  McGee  and  Molly  Second 


BOB  HOPE'S  program  on  NBC, 
10-10:30  p.m.  (EWT),  had  an  aver- 
age national  rating  of  32.6  from 
December  1944  to  April  1945,  ac- 
cording to  the  winter-spring  Hoop- 
er sectional  report,  which  showed 
the  Hope  program  leading  in  audi- 
ence rating  for  any  geographic  sec- 
tion with  37.5  in  the  Mountain 
area. 

Second  highest  audience  rating, 
37.1,  was  reported  for  Fibber  Mc- 
Gee &  Molly,  also  on  NBC  and  also 
in  the  Mountain  area.  All-area 
highest  audience  ratings  were  cred- 
ited to  the  same  two  programs  in 
the  same  order.  Hooper's  figures 
showed. 

The  winter-spring  Hooper  report, 
released  recently  to  subscribers, 
1  carried  breakdowns  for  six  differ- 
ent geographical  regions,  a  special 
feature  showing  composition  of 
radio  audience  figures  and  night- 
time ratings  were  extended  to  10 :30 
p.m.  (EWT)  for  all  areas. 

With  82.9%,  according  to  Hooper, 
the  Tuesday  9-9:30  p.m.  (EWT) 
period  had  the  highest  32-city 
available  audience  for  the  season. 


North  Central  area  had  the  high- 
est available  evening  and  daytime 
audiences  with  87.7%  for  the  Tues- 
day, 8-8:30  p.m.  period,  and  84.2% 
for  Monday  through  Friday,  5:45- 
6  p.m.  (CWT),  according  to  the 
Siectional  report. 

Highest  32-city  daytime  avail- 
able audience  was  reported  as 
74.7%  during  the  5:45-6  p.m.  pe- 
riod. 

On  the  sets-in-use  tally,  Monday, 
9-9:30  p.m.  led  the  32-city  class 
with  45.1%  reported  listening,  and 
also  came  first  for  any  individual 
geographic  area  with  50%  in  north 
central.  At  that  time,  CBS  broad- 
cast the  Radio  Theater,  Gabriel 
Heatter  was  on  Mutual  and  NBC 
had  the  Telephone  Hour. 

The  12-12:15  p.m.  period  recorded 
the  highest  average  for  daytime 
sets-in-use  in  32  cities  with  a  rat- 
ing of  19.2,  the  Hooper  figures  re- 
vealed. For  any  single  area,  the 
highest  daytime  sets-in-use  average 
went  to  the  5:45-6  p.m.  (CWT) 
period  which  had  a  24.1  rating  in 
the  north  central. 

Bob  Hope  is  back  in  top  program 


RELIGIOUS  TRANSCRIPTION  LIBRARY 


100 
NUMBERS 
IN 

LIBRARY  "A" 


10 
NEW 
NUMBERS 
EACH  MONTH 


= CAMPUS  CHRISTIANS = 

427  WEST  5th  STREET  .    lOS  ANCELES  13,  CALIFORNIA 
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rating  spot,  according  to  the  May 
30  Hooper  report  on  evening  pro- 
grams, regaining  the  position  he 
has  held  since  Dec.  15,  1944,  except 
for  the  May  15  report,  which 
showed  him  second  to  Fibber 
McGee  &  Molly. 

Report  shows  average  evening 
audience  rating  of  8.4,  down  1.2 
from  the  last  report  but  0.5  ahead 
of  the  rating  of  a  year  ago.  Aver- 
age evening  sets-in-use  are  reported 
at  27.5,  5.1  less  than  the  last  re- 
port and  3.4  more  than  a  year  ago. 
Average  evening  available  audi- 
ence is  77.1,  0.7  down  from  the  last 
report  and  0.9  up  from  a  year  ago. 

First  15  programs  are:  Bob 
Hope,  Fibber  McGee  &  Molly, 
Radio  Theatre,  Mr.  District  Attor- 
ney, Walter  Winchell,  Bing  Crosby, 
Screen  Guild  Players,  Joan  Davis- 
Jack  Haley,  Charlie  McCarthy,  Kay 
Kyser  (first  half-hour)  Abbott  & 
Costello,  Eddie  Cantor,  Jack  Benny, 
Hildegarde,  Take  It  or  Leave  It. 

Blondie  had  the  most  listeners 
per  set;  Walter  Winchell  the  most 
women  per  set,  Upton  Close  the 
most  men  and  Lone  Ranger  the 
most  children.  Radio  Theatre  had 
the  highest  sponsor  idntificatione 
index,  89.1. 


KENDALL  &  DeFILLIPES,  New  York, 
export  advertising  agency,  has  dis- 
solved, with  Mr.  DeFllUpes  joining 
S.  S.  Koppe,  newspaper  representatives, 
and  Mr.  Kendall  going  to  Gotham  Adv., 
New  York,  as  account  executive,  tak- 
ing with  him  all  former  accounts. 


Hon.  Les  Schroeder 
Dan  cer-Fitzgerald-Sample 
Chicago  1,  Illinois 
Dear  Les: 

Ever  enjoyed  any  of  our  West  Virginia 
hospitality?  Come  on  down!  Check  first, 
if  you're  cau- 
t  i  o  u  s  ,  with 
Bob  Hawk, 
Dolly  Dawn, 
Art  Gentry, 
Danny  O'Neil, 
Harriet 
O'Rourke  and 
Cameron  An- 


dret 


We 


asked  those 
folks  down 
here  to  open 
the  Seventh 
War  Bond 
drive  and  they 
put  on  a  su- 
per show.  The 
hospitality  ? 
The  largest  in- 
door audience 
ever  seen  in 
Charleston. 
And  the  crowd 
loved  them!  At 
the  RR  station 
as  the  gang 
was  leaving 
town  ,  they 
were  kept 
plenty  busy 
signing  auto- 
graphs, shak- 
ing hands,  etc. 
(A  couple  of 
the  boys  were 
bid  a  leas 
formal  fare- 
weU  by  more 
enthusiastic  members  of  the  sub-deb 
set)  .  .  .  but  one  thing  that  made  us 
here  at  WCHS  pretty  happy  was  that 
folks  we  carry  here  on  our  own  sta- 
tion thru  CBS  can  sell  more  bonds  and 
get  more  croivds  than  anyone  else 
ivho's  ever  tried  it. 

Yrs., 
Algy 

WCHS 

Charleston,   W.  Vo. 


PO  THE  MOVIES 
LIKE  RADIO? 

Well,  they  like  KQV  in  Pittsburgh,  at  least. 
RKO,  Columbia,  Warner  Bros.,  20th  Century- 
Fox,  United  Artists;  they  all  use  KQV,  be- 
cause KQV  gets  results  where  it  counts  — 
at  the  box  office! 


6err 
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Your  MUTUAL  Friend 

E.  A.  ALBURTY,  Gen.  Mgr. 

Memphis,  Tennessee 
• 

The  answer  to 
a  time  huyer^s  prayer 

1 -MINUTE 
AVAILABILITIES 

Where  ratings  of 

3.5 — 4.0 — 4.6 

prevail 
For  low  rates  call 
WHBQ  or  Rambeau 


Represented  by  RAMBEAU 

HOltYWOOD   «    CHtCASO    ♦  VORK 


BROISSOT^  IS  NAMED 
MANAGER  OF  WJEF 

EDWARD  H.  BRONSON.  who 
has  served  since  September  1942  in 
the  broadcasting  division  of  the 
Office  of  Censorship,  leaves  that 
post  June  9  to  become  manager  of 
WJEF  Grand  Rapids,  CBS  affili- 
ate owned  and  operated  by  the 
Fetzer  Broadcasting  Co. 

Announcement  of  Mr.  Bronson's 
new  duties,  which  are  to  be  under- 
taken June  11,  was  made  by  John 
E.  Fetzer,  assistant  director  of 
censorship  on  leave  from  his  post 
as  managing  director  of  the  Fetzer 
Broadcasting  Co.  Latter  company 
also  owns  and  operates  WKZO 
Kalamazoo. 

Mr.  Bronson  studied  journalism 
at  Ohio  State  University.  Follow- 
ing his  schooling,  which  v^as  com- 
pleted in  1933,  he  served  in  the 
editorial  departments  of  the  Co- 
lumbus (0.)  Sunday  Star  and  the 
Akron  Beacon  Journal.  He  was  a 
reporter,  also,  for  the  Ohio  State 
Journal  in  Columbus. 

After  leaving  newspaper  work, 
he  was  a  continuity  writer  at 
WBNS  Columbus  and  subsequently 
program  director  and  assistant 
manager  of  WCOL  in  the  same 
city.  He  left  the  latter  position  to 
become  an  assistant  to  J.  Harold 
Ryan,  then  assistant  director  of 
censorship  and  now  president  of 
the  NAB.  He  became  assistant  to 
Mr.  Fetzer  when  the  latter  suc- 
ceeded Mr.  Ryan  in  June  1944. 


PREVIEW  GLIMPSE  is  taken  by  Ted  R.  Gamble  (seated),  national  direcS 
tor  of  the  Treasury  War  Finance  Division,  of  the  WFD  Radio  Section'] 
new  daily  chart  which  will  give  a  running  story  of  radio's  part  in  thi'" 
Seventh  War  Loan,  according  to  (1  to  r) :  Tom  Olsen,  on  leave  witl 
Treasury  from  KGY  Olympia,  Wash.;  Gene  Carr,  Radio  Section  chief  oi 
loan  by  G.  A.  (Dick)  Richards  interests,  and  Thomas  H.  Lane,  WFI 
director  of  radio,  press  and  advertising, 


Bill  Aims  at  Less 
Power  for  Truman 

FCC,  20  Other  Agencies,  Not 
In  Proposed  Reorganization 

ON  THE  HEELS  of  President 
Truman's  message  to  Congress 
asking  authority  to  reorganize  the 
Government's  executive  branches 
r  Broadcasting,  May  28],  Rep. 
Manasco  (D-Ala.)  on  May  26  in- 
troduced a  reoi-ganization  bill 
(HR-3325)  which  would  curtail, 
rather  than  expand.  Presidential 
powers. 

Combined  Department 

Midst  revived  talk  of  a  combined 
department  of  commun'cations  and 
transportation  with  Cabinet  status, 
Rep.  Manasco's  bill  would  exempt 
the  FCC  and  20  other  agencies  from 
reorganization.  His  measure  would 
authorize  the  President  to  investi- 
gate the  organization  of  all  agen- 
cies and  determine  what  changes 
are  necessary  to  (1)  reduce  ex- 
penditures, (2)  increase  efficiency, 
(3)  consolidate  agencies,  (4)  re- 
duce the  number  of  agencies  by 
consolidating  those  having  similar 
functions  under  a  single  head,  and 
(5)  eliminate  overlapping  and 
duplication  of  effort. 

The  President  would  be  author- 
ized to  recommend  changes  to  Con- 
gress, with  the  proviso  that  if  Con- 
gress failed  to  take  adverse  action 
within  60  days,  the  Presidential 
plan  would  become  operative. 

Sen.  Aiken  (R-Vt.),  commenting 
on  reorganization,  suggested  four 
new  departments  to  be  headed  by 
Cabinet  officers.  He  feels  that  the 
FCC  and  ICC  should  be  merged 
into  the  Dept.  of  Transportation 
and  Communications. 

The  Manasco  Bill  was  referred 
to  the  Committee  on  Expenditures 
in  the  Executive  Depts.,  headed  by 
Rep.  Manasco. 


Eddy  Replaced 

167  ELECTRIC  LIGHT  &  POWEH 
Cos.,  New  York  (institutional),  or 
July  8  replaces  for  ten  weeks.  Nel- 
son Eddy,  baritone,  with  Felij 
Knight,  tenor,  and  Francia  White  jExi 
soprano  as  co-stars  of  Tke  Electru 
Hour  on  CBS  stations,  Sunday 
4:30-5  p.m.  (EWT).  Robert  Arm 
bruster  continues  as  musical  direc-j 
tor  with  Frank  Graham,  announcei]  ita' 
on  the  summer  replacement  series 
Charles  Herbert  is  producer  of  N 
W.  Ayer  &  Son,  agency  servicing)™ 
account. 

Ive 

,6 


New  GE  Laboratory 

A  NEW  $8,000,000  research  labora 
tory  occupying  300,000  square  fee^ 
of  floor  space,  to  be  devoted  largelj 
to   translating  war  developments 
for  peacetime  markets,  will  soon  b^  jj 
started  near  Schenectady,  N.  Y 
Charles   E.   Wilson,  president  o 
General   Electric   Co.,  announcei^ 
last  week.  Plans  include  provisions  , 
for  radar  research.  The  plant  wil  J 
take  a  year  to  build  and  will  re  I!. 
quire  an  increase  in  the  presen* 
research  staff  of  540  to  about  800 


Every  national  advertiser 
wanting  results  in  the 
Maritime  Provinces 
OF  Canada 
should  make  sure  that  his 
schedule  includes 

C  H  NS 

Halifax,  Nova  Scotia 

JOS.  WEED  U  CO. 
350  Madison  Avenue,  New  York 
Representativef 


Page  72    •    June  4,  1945 


BROADCASTING  • 


|Volunteer  Salesmen  Needed  _  ^^^J^l*^^*  ^""^^^ 
To  Boost  War  Bond  Campaign 


Stations  Asked  to  Stimulate  Local  Drives 
Procure   Additional   Selling  Personnel 

"Buy  Buy 


to 


DESPITE   unprecedented  support 
of  the  Seventh  War  Loan  Drive  by 
I  radio,  and  other  media,  the  cam- 
]  paign  in  a  number  of  areas  is  lag- 
(ging  because  the  selling  force,  the 
i  volunteer  salesmen  who  push  the 
I  j  doorbells  and  ring  the  phones,  is 
apparently  insufficient  and  also  be- 
i  cause  of  certain  delays  in  report- 
I  ing  sales.  NAB  last  week  urged  sta- 
;  tions  to  investigate  situations  where 
quotas  are  behind  and  help  stimu- 
I  late  volunteer  sales  aid. 

Comment  was  expected  last  week- 
.end  from  Ted  R.  Gamble,  War  Fi- 
nance  Division  national  director, 
■/looking  toward  exceptional  overall 
I-support  of  the  Drive. 
".'     Nationwide  pre-drive  and  first- 
:r|Week  support  of  the  Seventh  Loan 
"  by  local   stations,   indicating  un- 
precedented activity  and  initiative, 
■^is  outlined  in  the  NAB  "Telling  the 
World"  Bond  reports  No.  1  and  2. 
The  local  originations  are  covered 
'Mor  the  periods  May  1-12  and  May 
0:13-19  and  are  exclusive  of  network 
e;.!and  OWI  national  spot  coverage  on 
it  which  data  vdll  later  be  added. 
Exclusion  prevents  duplication  of 
coverage  analysis. 

I  Pre-Drive  Data 

In  the  pre-drive  campaign  local 
ea- stations  volunteered  the  following 
i;-,time,  according  to  present  date  fig- 
\;ures:  quarter-hour  Treasury  Salute 
It,  programs,  4,595;  quarter-hour  Mu- 
^  sic  for  Millions  programs,  1,123; 
five-minute  Sing  for  the  Seventh, 
216;  five-minute  Treasury  Song  for 
Today,    52 ;    spot  announcements 
(live    and    transcribed),  38,203; 
'  other  programs — 350  2-minute,  484 
3-minute,  1,895  5-minute,  144  10- 
minute,  2,606  quarter-hour,  31  25- 
t  minute,   62  half-hour  two  three- 
I  quarter  hour,  two  each  of  l^A,  1%, 
°i2  and  2%  hours. 
^     Local  broadcasters  gave  time  in 
!j,the  first  week  period  as  follows: 
]  Treasury  Salutes,  3,069;  Music  for 
Millions,     2,534;     Sing     for  the 
Seventh,  3,183;  Treasury  Song,  52; 


three-minute  "Buy  Buy  Bonds" 
song,  269 ;  four-minute  version  same 
song,  52;  spot  announcements — live 
and  ET,  65,106,  two-minute  1,174; 
three-minute  175 ;  programs — 731 
five-minute,  41  six-minute,  371  ten- 
minute,  1,123  quarter-hour,  21  20- 
minute,  10  25-minute,  425  half -hour, 
46  three-quarter  hour,  2  55-minute, 
57  one-hour,  27  1^4  hours,  10  IV2 
hours,  two  each  of  two,  2%  and 
three  hours,  and  one  7  hour  pro- 
gram. 

Special  Programs 

New  list  of  personal  appearances 
and  special  events  suitable  for 
broadcast  programming  was  an- 
nounced by  Treasury  last  week. 
Local  War  Finance  Committees 
should  be  contacted  on  local  ap- 
pearance dates  and  details,  same  as 
for  previous  material. 

Comdr.  Jack  Dempsey  USCGR  is 
booked  to  date  from  June  8  through 
July  7  in  Portland,  Denver,  San 
Francisco,  Los  Angeles  and  St. 
Louis. 

Canadian  Women's  Ai-my  Corps 
Pipe  Band  is  scheduled  June  5-19 
for  Pittsburgh  and  surrounding 
counties  and  June  21  for  Buffalo. 

Five  key  planes  of  the  Navy's 
Pacific  carrier  fleet — Hellcat,  Wild- 
cat, Corsair,  Helldiver  and  Avenger, 
will  be  exhibited  inland  for  the  first 
time  at  20  cities  through  July  1. 

German  U-Boat  505,  boarded  and 
captured  in  June  1944,  will  be  on 
display  May  29  through  June  5  in 
New  York,  June  7-12  in  Boston, 
June  16-21  Baltimore,  .June  23-28 
Washington  and  June  30-July  4 
Norfolk. 

WKY's  Big  Event 

Representative  of  the  extensive 
local  Seventh  Loan  activities  is  a 
special  show  staged  by  WKY  Okla- 
homa City  starring  Edgar  Bergen, 
Charlie  McCarthy,  Don  Ameche  and 
Joan  Merrill  and  the  Edgar  Bergen 
Troupe  which  attracted  an  overflow 
crowd  to  the  city's  7,500  seat  mu- 


CRYSTAL  CO 


* 


QUARTZ  OSCILLATORS  SINCE  1927 
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PAUL  C.  BRINES,  director  of  pub- 
licity and  promotion  for  WGN  Chi- 
cago, has  been  appointed  assistant 
station  manager.  He  continues  to 
supervise  publicity  and  promotion. 
At  one  time  he  was  a  member  of 
the  Broadcasting  staff  and  later 
was  Chicago  manager. 


ANALYSIS  of  the  "quality  and  respon- 
sibility" of  radio  commentators  is  the 
subject  of  a  series  of  three  Atlantic 
Monthly  articles  by  Dixon  Wecter.  au- 
thor and  historian.  First  article,  "Hear- 
ing Is  Believing",  appears  in  the  June 
issue. 


nicipal  auditorium.  Some  20,000  per- 
sons bought  E  Bonds  to  try  for 
tickets  which  went  on  first-come 
first-served  basis.  Edgar  T.  Bell, 
WKY  secretary-treasurer,  handled 
arrangements  for  station.  Show 
was  produced  by  Gayle  V.  Grubb, 
WKY  manager,  and  Bloyce  Wright, 
production  head. 


JSBC  CLAIMS  URBAN 
DAY  AUDIENCE  LEAD 

IN  THE  1077  U.  S.  cities  of  10,000 
or  more  population,  32%  of  the 
radio  families  "listen  most"  to 
NBC  in  the  daytime,  giving  NBC 
a  lead  of  29%  over  the  next  net- 
work "listened  to  most"  before  6 
p.m.,  according  to  the  second  report 
of  NBC's  1944  nationwide  survey 
of  listening  habits.  First  report, 
covering  evening  listening,  was 
issued  in  January  [Broadcasting, 
Jan.  16]. 

Tabulating  answers  to  the  ques- 
tion: "Which  one  of  these  stations 
do  you  listen  to  MOST — in  the 
daytime,  before  6  p.m.?",  NBC  re- 
ports that  32%  of  the  radio  fam- 
ilies "listen  most"  to  NBC;  25%  to 
Network  B  (CBS),  189^  to  Net- 
work C  (Blue)  and  15%  to  Net- 
work D  (Mutual).  "These  stations" 
referred  to  above  are  those  the 
respondent  had  previously  identi- 
fied as  listened  to  regularly. 


IF  YOU  SELL 

SOAP 


<OR  SEEDS 
OR  STOKERS> 


SK  YOUR  DISTRIBUTOR 


ABOUT 


KDAL 


DULUTH 


Duluth  is  among  the  first  100  cities 
in  America.  The  nine-county  KDAL 
primary  area  (the  largest  primary 
area  of  any  of  the  stations  at  the 
Head-of-the-Lakes)  contains  376,723 
people  who  spend  nearly  ^130,000,- 
000  annually.  You  figure  out  how 
many  carloads  of  soap  and  scrubbing 
compound  that  means! 

Thanks  to  its  favorable  610  fre- 
quency, KDAL's  1000  watts  puts  a 
stronger  signal  throughout  this  mar- 
ket than  any  station,  anywhere.  For 
instance,  an  independent  coinciden- 
tal daytime  survey  made  in  Virgin- 


ia, Minnesota  (60  miles  from  Du- 
luth, and  with  an  NBC  station  of 
its  own)  showed  that  KDAL  had 
more  than  nine  times  the  audience 
of  the  other  Duluth  station,  with 
more  than  70%  as  large  an  audi- 
ence as  the  local  Virginia  NBC 
station ! 

KDAL,  Duluth,  is  the  buy  for  the 
Head-of-the-Lakes.  Don't  take  our 
word  for  it.  Ask  your  local  distrib- 
utor. He  knows — and  ten  to  one 
he'U  say  "KDAL"! 

.    610  KC  .  CBS 

&  PETERS,  INC.,  Exclusive  RepresentafWes 
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TWINKLE, 
TWINKLE, 


don't  gre«»  V,        our  broad- 

casts.  higWy  esti^n^^^^ 

place  witbsevera^J^  6^^.^l^et  some 
rnbabitants,b«t-e  ^  , 

otber  station  cla^  ^^Uverxr^g 

nothin,hut^^^^ll^^^,y,.  Trad- 
pursed,        i^'^;^,  ^i.B.C  domam 
Wyl^olsus,andit's 
^here  everybody  ,y. 

'   n  tHe  rest  o/  the  State 
combined.  Gotn 


RcTIOnS  OF  THE  FCC 


MAY  26  TO  JUNE  1  INCLUSIVE 


m.  2C-  nbfrBnn 


Decisions  .  .  . 


ACTIONS  ON  MOTIONS 
MAY  30 

WGBF  Evansville,  Ind.— Granted  peti- 
tion for  continuance  hearing  on  license 
renewal  application  now  set  6-1-45;  con- 
tinued to  7-2-45. 

Birney  Imes  Jr.,  Corinth,  Miss.— 
Granted  petition  to  dismiss  without 
prejudice  application  for  CP  new  stand- 
ard station. 

Corinth  Broadcasting  Co.,  Corinth, 
Miss.— Granted  motion  to  continue 
hearing  on  application  for  CP  new  sta- 
tion now  set  6-6-45;  continued  to 
7-6-45. 

ADMINISTRATIVE   BOARD  ACTIONS 
MAY  28 

1450  kc  WTBO  Cumberland,  Md.— 
Granted  CP  make  changes  in  trans, 
equipment. 

Laurence  W.  Harry,  Fostoria,  O.— 
Placed  in  pending  file  aplicatlon  for  CP 
new  FM  station. 

Akron  Radio  Corp.,  Akron— Same. 

Orlando  Daily  Newspapers  Inc.,  Or- 
lando, Fla. — Same. 

Joe  L.  Smith  Jr.,  Beckley,  W.  Va.— 
Same. 

Piedmont  Broadcasting  Corp.,  Dan- 
ville, Va. — Same. 

Pennsylvania  State  College,  State  Col- 
lege, Pa. — Placed  in  pending  file  appli- 
cation for  CP  new  noncommercial  edu- 
cational station. 

MAY  29 

Potomac  Broadcasting  Corp.,  Alexan- 
dria, Va. — Granted  request  for  exten- 
sion to  6-12-45  within  which  to  comply 
with  procedural  conditions  in  condi- 
tional grant  for  new  station. 

WIBU  Poynette,  Wis.— Adopted  or- 
der dismissing  petition  for  rehearing 
directed  against  FCC  action  1-16-45. 
granting  without  hearing  apUcation  of 
WOMT  for  power  increase. 


Applications  . 


MAY  28 

NEW-88-102  me  Raytheon  Manufac- 
turing Co.,  New  York — CP  new  develop- 
mental station,  10  kw,  special  emission. 

NEW-North  Jersey  Broadcasting  Co., 
Clifton,  N.  J.— CP  new  experimental  TV 
station,  514-530  mc,  900-920  mc,  1302- 
1325  mc,  5  kw. 

NEW-1570  kc  Central  Valley  Radio, 
Lodi,  Cal. — CP  new  standard  station 
1600  kc,  250  w  unlimited,  amended  to 
request  1570  kc  D. 

NEW-44.7  mc  KXL  Portland,  Ore.- 
CP  new  FM  station,  16,300  sq.  mi., 
$34,550  estimated  cost. 

NEW-1490  kc  Lincoln  Dellar,  Sacra- 
mento, Cal. — License  to  cover  CP  new 
standard  station  (KXOA). 

MAY  30 

NEW-1240  kc  Norwich  Broadcasting 
Co.,  Norwich,  Conn. — CP  new  standard 
station  250  w  unlimited. 

1230  kc  KBTM  Jonesboro,  Ark.— Vol. 
assgn.  license  from  Jay  P.  Beard  to  Jay 
P.  Beard  and  Veda  F.  Beard  d/b  Regional 
Broadcasting  Co. 

1460  kc  WMPS  Memphis— Vol.  assgn. 
license  from  Memphis  Broadcasting  Co. 
to  WMPS  Inc. 

1130  kc  WDGY  Minneapolis— Invol. 
assgn.  license  from  Dr.  George  W. 
Young,  deceased,  to  Mae  C.  Young. 

NEW-1450  kc  Glens  Falls  Broadcast- 
ing Corp.,  Glens  Falls,  N.  Y.— Petition 
filed  for  consideration  and  grant  under 
FCC  Policy  1-16-45  of  application  for 
CP  for  new  standard  station  250  w  un- 
limited, amended  to  make  changes  in 
trans,  and  change  proposed  studio  site. 

NEW-1450  kc  Camden  Radio  Inc., 
Camden,  Ark. — Same  for  application  for 
CP  new  standard  station  250  w  un- 
limited, amended  re  stockholders. 

870  kc  KTBI  Tacoma,  Wash. — Same 
for  application  for  CP  change  1490  kc 
to  870  kc,  change  hours  operation  from 
unlimited  to  limited,  Install  new  an- 
tenna and  changes  in  ground  system, 
amended  to  omit  request  for  new  an- 
tenna and  ground  system  changes. 
JUNE  1 

1190  kc  WLIB  Brooklyn— Transfer  of 
control  from  Dorothy  S.  Thackrey  to 
Theodoro  Corp. 


NEW-47.1  mc  WHIO  Dayton,  O.— CP 

new  FM  station,  11,311  sq.  mi.,  $40,200 
estimated  cost. 

NEW-45.9  mc  Midwest  FM  Network 
Inc.,  Grand  Rapids,  Mich.— CP  new  FM 
station,  6,850  sq.  mi.,  $45,000  estimated 
cost. 

NEW-45.9  mc  Midwest  FM  Network 
Inc.,   Fort  Wayne,   Ind. — CP  new  FM 

station,  7,850  sq.  mi.,  $45,000  estimated 
cost. 

NEW-45.9  mc  Midwest  FM  Network 
Inc.,  Peoria,  111. — CP  new  FM  station. 
7,600  sq.  mi.,  $45,000  estimated  cost. 


RLLIEOnRTS 


SHELDON  R.  COONS,  New  York  busi- 
ness consultant  and  the  man  who 
fashioned  the  NAB's  retail  promotion 
plan  of  two  years  ago,  last  week  was 
elected  president  of  the  Better  Business 
Bureau  of  New  York. 

STUART-WARNER  Corp.  has  appointed 
Philadelphia  Distributors,  Philadelphia, 
to  handle  postwar  home  radios  for  east- 
ern Pennsylvania. 

STROMBERG-CARLSON  Co.  has  ap- 
pointed Padgett  Distributing  Co.,  Dal- 
las, distributors  for  postwar  radio,  FM 
and  television  line  in  88  Texas  coun- 
ties, four  Louisiana  parishes. 

EDGAR  A.  STEELE,  former  executive 
vice-president  and  partner  of  L.  M. 
Clark  Inc.,  research  organization,  and 
recently  director  of  research  and  media 
for  Maxon  Inc.,  New  York,  has  joined 
Research  Co.  of  America,  New  York,  as 
director  of  research. 

JANE  DUNBAR,  former  assistant  to 
ALLAN  FISHBURN,  radio  director  of 
Schwlmmer  &  Scott,  Chicago,  has  joined 
William  Morris  Theatrical  Agency,  Chi- 
cago, as  assistant  to  REID  WHITE. 
HARRY  SINGER,  who  resigned  as  sales 
promotion  managed  of  Popular  Publi- 
cations, has  opened  his  own  office  at 
521  Fifth  Ave.,  New  York,  to  sell  visual- 
ized, dramatized  sales  presentations  to 
all  media  and  to  manufacturers  and 
agencies. 


Welcomed  Home 

FREED  after  38  months  in  Santo 
Tomas  and  Los  Banos,  Hal  Bowie, 
formerly  of  KZRM  Manila,  has  lo- 
cated a  new  posi- 
tion on  WSYR 
Syracuse  through 
NBC's  Welcome 
'Home  Auditions. 
He  was  heard  by 
Bill  Rothrum,  the 
station's  program 
director,  and  four 
days  later  was 
ensconced  as  an 
announcer.  With 
him  are  his  wife 
and  baby,  Leah,  who,  having  been 
born  in  Los  Banos  prison  camp, 
will  settle  down  to  normal  home 
life  for  the  first  time. 


Mr.  Bowie 


Hale  Available 

ARTHUR  HALE'S  MBS  program 
Tues.,  Thurs.  and  Sat.,  7:30-7:45 
p.m.  is  now  being  offered  for  local 
sponsorship,  B.  J.  Hauser,  MBS 
cooperative  program  department 
head,  has  announced.  News  com- 
mentator is  available  only  on  sta- 
tions not  having  primary  coverage 
in  the  sales  area  of  Richfield  Oil 
Corp.,  which  sponsors  Mr.  Hale  on 
30  MBS  stations. 


ONE  OF  RADIO'S  most  colorfi  ^ 
pioneer  figures  —  W.  K.  "Hel  | 
World"  Henderson,  former  licenscll 
of  KWKH  Shreveport,  La.— diejj 
May  28  following  a  heart  attac 
He  was  74.  f 

Mr.  Henderson,  who  inherited  tl 
Henderson  Iron   Works,  operate 
KWKH  in  the  20's  on  the  850  1<| 
clear  channel  which  was  heard  u 
and  down  the  Mississippi  Vallej 
In  addition  to  merchandising  a  s4 
ries  of  "Hello  World"  commoditief 
by  direct  solicitation,  Mr.  Hende 
son  frequently  was  embroiled 
controversy  with  the  old  Feder 
Radio  Commission  over  his  methoc 
of   operation.    He   vigorously  a' 
tacked  chain  stores,  certain  polit 
cians  and  the  old  Radio  Commii 


At  a  hearing  a  dozen  years  ag!"'' 
involving   an   application  for  hJs 
facilities,  he  traveled  to  Washing  pecii 
ton  by  plane  with  upwards  of  etiir 
quarter-million  letters  from  lister,  jj  4 
ers.  The  station  was  sold  by  Mij 
Henderson  to  its  present  ownei 
John  D.  Ewing,  in  1933. 


lemi 
irith 

Hunt  Names  Y&R 

HUNT  BROS.  PACKING  Co.,  Lo"" 
Angeles  (canned  food  products!  ]|| 
macaroni),  has  appointed  Younj 
&  Rubicam,  Hollywood,  as  adverTA 
tising  agency,  effective  July  1.  Ac 
count  currently  is  serviced  by  th  (ITl 
Blow  Co.,  Hollywood.  In  additioi  pi 
to  spot  radio,  firm  will  continuut" 
to  use  West  Coast  regional  networl  mi 
time,  and  contemplates  expansioi!  kely 
to  other  areas  in  fall.  i'ork 

  'We 

'  CIO 

Berkshire  Air  Plan  Jiiai 

ANNOUNCEMENT    is  expectec' 
this  week  that  Berkshire  Knitting*' 
Mills,  Reading,  Pa.,  new  to  radio 
will  sponsor  program  starring  IlkE"*"'* 
Chase,    beginning    in  September'"!' 
Firm  is  negotiating  for  the  Sundaj| '?  f 
1:15-1:30  p.m.  period  on  Mutua  ^s 
and  would  be  the  only  ladies  hos",""l 
iery  manufacturer  on  the  networks 
Geyer,  Cornell  &  Newell,  New  York  mil 
acquired  the  account  in  February '^S 
'»all 


/'ELCOME  is  extended  by  WSB 
tlanta  Production  Manager  Mark 
oalson  (1)  and  General  Manager 
lahn  Outler  to  former  staff  mem- 
ers  Lt.  Marcus  Bartlett,  Sgt.  Wal- 
,jr  Paschall  and  Lt.  Add  Penfield 
Is  they  arrived  to  help  handle 
(ipecial  coverage  by  WSB  of  the 
eturn  of  Gen.  Courtney  Hodges 
9nd  49  other  European  theater  vet- 
Tans  on  May  24. 
Given  special  releases,  the  three 
^rvicemen  flew  to  Atlanta  to  assist 
'i'th  the  two-hour  broadcast  of  the 
tity-wide    celebration  ceremonies 


honoring  the  Georgia-born  heroes. 

Lt.  Marcus,  former  WBT  pro- 
duction manager  who  entered  the 
Naval  Reserve  in  January  1943 
after  13  years  as  member  of  the 
station,  coordinated  the  special 
broadcast.  He  is  now  stationed  at 
the  Naval  Air  Station,  Jacksonville, 
Fla.  Lt.  Penfield  left  WSB  for  the 
Army  July  1944  and  is  now  at  the 
Army  Air  Base,  Atlanta  Municipal 
Airport.  Sgt.  Paschall,  former  WSB 
news  editor,  left  for  the  service  in 
February  1943  and  is  now  attached 
to  the  Air  Forces  School  of  Applied 
Tactics. 


^10  and  AFL  in  Competitive  Race 
To  Organize  Network  OMce  Workers 


l/^ITH  the  two  major  labor  unions 
:ying  to  organize  CBS  "white  col- 
as ir"   workers,   sharp    conflict  be- 
rJ  veen  the  organizations  appeared 
oijdkely  this  week.  Both  the  New 
ork  local  of  the  United  Office  and 
rofessional  Workers  of  America 
CIO)  and  Local  63  International 
.lliance  of  Theatrical  Stage  Em- 
loyes    (AFL)    planned  organiza- 
Jjj^onal  meetings  for  this  week. 
™  The  CBS  "salary  increase"  com- 
iittee,  as  it  is  called,  had  a  total 
f  more  than  200  signatures  back- 
ag  it  up,  according  to  Myra  Jor- 
j^n  secretary  to  commentator  Wil- 
am  Shirer  and  one  of  the  original 
igners.   An  interoffice  memoran- 
um  last  week  from  Frank  White, 
BS  vice-president  and  treasurer, 
)  all  employes,  in  which  he  prom- 


mi  WIS  IN  CHICAGO 


JJOHN  BLAIR  &  COMPANY 


ised  "no  discrimination"  against 
network  employes  for  "proper 
union  activities"  promptly  brought 
17  more  prospective  members  to 
the  ClO-supported  committee.  Miss 
Jordan  said. 

lATSE  Active 

AFL,  however,  though  appar- 
ently a  slow  starter  in  New  York, 
recently  added  CBS  office  employes 
in  Hollywood  to  its  ranks  by  a 
6  to  1  vote,  according  to  Russell 
Moss,  executive  vice-president  of 
New  York  Local  63,  stagehands, 
union.  During  the  past  10  days, 
Mr.  Moss  said,  lATSE  has  been 
distributing  organizational  litera- 
ture among  CBS  New  York  workers 
and  to  date  more  than  40  employes 
have  indicated  interest.  AFL  leaf- 
lets emphasized  the  overall  nature 
of  the  union  within  theatrical  fields, 
pointing  out  that  an  AFL  local 
has  strong  backing  from  other 
union  groups  within  the  industry. 

"The  CIO  has  only  the  Screen 
Office  and  Professional  Guild,  who 
represented  some  of  the  home  of- 
fices of  the  motion  picture  com- 
panies," one  AFL  circular  read. 
"Their  contracts  expired  July  28, 
1944,  and  have  not  been  renewed 
primarily  because  they  and  the 
company  cannot  agree  on  terms  and 
they  have  no  backing  in  the  indus- 
try to  help  them." 

Main  complaint  of  CBS  employes, 
said  Mr.  Moss,  was  the  "lack  of 
classification,  with  no  reasonable 
minimums  set  for  specific  jobs." 

Meeting  of  the  CIO-CBS  com- 
mittee was  set  for  Wednesday 
night.  Date  for  the  first  general 


Writers  Guild  Dickering 
With    WMAQ,  WBBM 

RADIO  Writers  Guild  has  started 
negotiations  for  higher  wages  for 
newswriters  at  WMAQ  and  WBBM, 
Chicago  stations  of  NBC  and  CBS 
respectively.  Present  NBC  contract, 
which  expired  June  1,  calls  for 
$200  monthly,  with  10%  annual 
raise,  based  on  length  of  service. 
The  Guild  is  asking  for  a  minimum 
of  $330  the  first  year,  $350  the 
second  and  $400  the  third — the 
rates  approved  by  WLB  for  NBC 
New  York.  NBC  Chicago  has  of- 
fered a  minimum  of  $220  with  ^ 
10%  annual  raise  regardless  of 
length  of  service.  Negotiations  will 
continue  until  a  satisfactory  con- 
tract can  be  submitted  to  WLB. 

Meanwhile,  plans  went  forward 
for  a  national  freelance  writer 
basic  minimum  wage  agreement, 
formulated  by  the  western  region 
of  the  Guild,  for  presentation  to 
RWG  executives  in  New  York  early 
this  month.  Contract  negotiations 
between  RWG  and  NBC  San  Fran- 
cisco, already  under  way,  may 
pave  way  for  similar  writer-sta- 
tion agreements  nationally,  it  was 
believed.  Proposals  for  San  Fran- 
cisco area  include  a  guild  shop, 
minimum  pay  with  length-of-serv- 
ice  increases,  a  40-hour  week  with 
cash  overtime,  minimum  call-back 
of  12  hours,  and  advance  notice  of 
schedules.  While  these  proposals 
have  not  been  adopted  by  mid- 
western  and  eastern  RWG  regions, 
it  was  understood  that  similar  con- 
tractural  structures  will  be  ap- 
proved at  New  York  meetings. 


Navy  Show  Available 

THE  NAVY'S  Blue  network  pro- 
gram [Broadcasting,  May  21],  the 
first  Navy-produced  net  series,  will 
be  available  for  sponsorship,  it  was 
learned  last  week.  Starting  date 
has  been  set  for  July  3,  with  the 
7-7:30  p.m.  (PWT)  time.  NBC 
Navy  series  to  begin  sometime  this 
summer,  is  also  available  to  spon- 
sors [Broadcasting,  May  28]. 

organization  conclave  of  the  lATSE 
group  was  expected  this  week. 

In  his  memo  to  CBS  employes, 
Mr.  White  said:  "Although  many 
of  our  specialized  groups  of  em- 
ployes have  for  a  long  time  been 
represented  by  unions  with  whom 
Columbia  has  enjoyed  satisfactory 
relations,  we  feel  quite  frankly  that 
the  effectiveness  of  our  operations 
would  suffer  if  the  uniquely  per- 
sonal and  often  confidential  rela- 
tionships with  our  office  and  ad- 
ministrative personnel  were  broken 
by  interposing  a  union  between 
them  and  us.  We  therefore  do  not 
favor  unionization  in  this  field. 

"If,  however,  the  majority  of 
these  groups  of  people  should  elect 
a  union  as  a  representative,  there 
would  be  not  the  slightest  discrimi- 
nation against  any  employe  for  any 
proper  union  activities  on  his  or 
her  part.  Nor  will  there  be  any 
such  discrimination  during  or  after 
the  present  organizing  campaign  if 
it  fails  in  its  unionizing  efforts. 


years  of 
profitable 
peach  fuzz 

Each  year  over  2  million  bushels . . . 
10%  of  all  the  peaches  produced  in 
the  whole  South ...  picked  in  Spar- 
tanburg County  alone! 


WSPA 


SPARTANBURG,. 
SOUTH  CAROLINA 

Home  ot  Camp  Croft 

5000  warn  Day,  1000  wattt  Night 

950  kilocycles.  Rep.  by  Hollmgbery 


DAILY  PROGRAMS  IN 
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r— Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only— Minimum  $1.00. 
Situation  Wanted  lOe  per  word.  All  others,  15c  per  word.  Count  3  word*  for 
blind  box  number.  Deadline  two  weeks  preceding  issu«  date.  Send  box  replies 
to  Broadcasting  Magazine,  870  Notional  Press  BIdg.,  Washington  A,  D.  C 


Help  Wanted 


First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent job  for  right  man.  State  full  par- 
ticulars and  salary  expected  In  first 
letter.  Box  399,  BROADCASTING. 
Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education    and    experience.    Box  661, 

BROADCASTING.  

Engineers — Three  needed  at  once.  One 
for  cleared  channel  transmitter.  Two 
for  studio,  Including  relay  broadcafit 
and  PM  operation — midwest.  Send  full 
particulars.  Statement  of  availability 
from  United  States  Employment  Service 
required.  Box  664.  SROADCASTING. 


Wanted  Immediately  —  Operator-an- 
nouncer with  first  class  ticket.  250  watt 
network  station  In  Pacific  Nortwest 
city.  In  reply  give  full  details  and  audi- 
tion record  if  possible.  Address  Box  6J2, 

BBOADCASTBJG.  

Operator  wanted  —  First  class  ticket. 
Southern  station,  good  steady  position 
for  right  man.  Give  qualifications  and 
salary  requirements.  Box  687,  BROAD- 
CASTING^  

Salesman  wanted — Radio  station  expe- 
rience, by  southern  local  station  with 
extensive  postwar  buUdlng  promotion. 
Salary  and  commission.  Give  references 
and    full    personal    details.    Box  688, 

BROADCASTING.  

Able  continuity  writer  who  can  take 
charge.  Write  Box  701,  BROADCASTING. 
Account  executive,  to  join  recognized 
medium  size  Chicago  agency  in  a  new 
bttslness  development  capacity.  Must 
have  agency  experience,  excellent  refer- 
ences, good  contacts  and  strong  sales 
ability.  Give  complete  information  first 
letter.  Our  executive  staff  is  familiar 
with  this  advertisement.  All  applications 
will  be  kept  In  strictest  confidence.  Box 

707,  BROADCASTING.  

Have  opening  for  chief  announcer  who 
can  handle  news  and  commercial  sched- 
tile  and  who  has  an  eye  for  the  future. 
No  early  morning  or  night  work.  Best 
hours  at  reasonable  salary.  Station  has 
postwar  plans  which  should  make  future 
attractive.  This  need  is  urgent  so  please 
wire  collect  starting  salary  and  some- 
thing about  self  as  well  as  smarting  date. 

Box  721,  BROADCASTING.  

Announcer  with  knowledge  of  program- 
ming who  can  prove  capable  of  assum- 
ing program  directorship  basic  network 
station  in  New  England  wanted.  $50.00 
to  start.  Write  Box  726,  BROADCAST- 
ING^  

Basic  Blue  New  England  station  in  major 
market  needs  hardworking  salesman  who 
can  cash  in  on  practically  virgin  local 
field.  $60.00  salary  and  bonus  arrange- 
ment  to   right   man.  Write   Box  727, 

BROADCASTING.  

Wanted — Transmitter  operator  with  first 
class  license.  A  one  kw,  CBS  affiliated 
and  regional  network  key  station,  KOY, 
Phoenix,  Arizona. 

There's  an  opening  at  KTSM,  NBC  affi- 
llate  In  El  Paso,  Texas,  for  an  indus- 
trious, reliable  announcer.  We're  the 
dominant  station  in  our  community 
'see  our  Hooper)  and  we're  choosey 
about  who  works  for  us,  but  there's  a 
real  opportunity  at  KTSM  for  the  right 
man.  So,  if  you'd  like  to  live  in  the 
colorful  healthful  southwest,  work  with 
congenial  people,  for  a  15  year  old  sta- 
tion with  big  postwar  plans,  send  com- 
plete information  about  yourself  at 
once! 

If  you  are  a  top  announcer  or  news  man 
Interested  in  postwar  job  with  real  fu- 
ture, contact  us  immediately,  WCAR, 
Pontlac,  Michigan's  largest  Independent 

station^  

Wanted— Man  or  girl  with  first  class 
license  to  handle  maintenance  and  some 
construction  work  of  audio-visual 
equipment;  to  take  charge  of  technical 
plans  for  FM  station  with  idea  of  becom- 
ing chief  engineer;  also  to  teach  tele- 
graphic code,  radio  law,  and  control 
room  work  half  time.  Practical  knowl- 
edge and  ability  are  more  Important 
to  us  than  electronic  theory.  Begin  any 
time  before  August,  preferably  right 
now.  State  required  salary  when  writing 
to  Sherman  P.  Lawson,  Director  of 
Radio,  Stephens  College,  Columbia, 
Missouri. 


Help  Wanted  (Cont'd) 
Wanted — Transmitter  operator.  Imme- 
diate vacancy  for  first  or  second  class 
licensee.  KTFI,  Twin  Falls,  Idaho. 
Apartment  available  at  transmitter  if 
desired.     Write  or  airmail  F.  V.  Cox, 

Chief  Engineer.  

Help  wanted — 3  engineers  holding  first 
phone  licenses.  Network  station  located 
In  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 

N.  Michigan  Ave.,  Chicago  1,  111.  

Wanted — Announcer-copywriter.  Experi- 
enced and  reliable  with  third  class  ticket 
or  willingness  to  obtain  one.  Permanent 
position  If  you  are  man  for  Job.  Progres- 
sive Rocky  Mountain  NBC  station.  Send 
full  details  to  KSEI,  Pocatello,  Idaho. 
Announcer  wanted!  Excellent  future  for 
ambitious,  capable  worker  at  WFIL  to 
replace  man  whose  energy  and  activity 
have  earned  for  him  the  production 
manager's  job.  Rush  data,  E.  T.  of  your 
work  and  photo  via  mall.  Don't  phone 
or    visit,    but    WRITE.    WFIL,  Phlla., 

Penna.  

...  ...  First  class  station  needs 

first  class  engineer,  or  second  willing  to 
get  first  license  within  year.  Excellent 
conditions,  congenial  surroundings.  Call, 
write  or  phone  Paul  Lindsay,  .  -  -  .... 

Wanted — Radio  salesman  In  live  city, 
at  least  five  years  experience  In  selling 
radio.  Good  guaranteed  salary  and  com- 
mission. Permanent  position  with  NBC 
affiliate  to  right  party.  Send  references 
and  picture  with  first  communication. 

Box  735.  BROADCASTING.  

Announcer — Have  immediate  opening. 
Permanent  for  right  man.  Send  full 
details  and  salary  expected.  WREN, 
Lawrence,  Kans.  

 Situations  Wanted  

Engineer,  veteran,  twelve  years  radio, 
four  broadcasting.  First  phone,  second 
telegraph,  some  FM,  transmitter  and 
control  5  kw,  chief  1  kw,  desires  perma- 
nent position  progressive  organization, 
transmitter  or  chief.  Married,  two  years 
college,  six  months  RCA  Institute. 
Available  short  notice.  Box  682,  BROAD- 

CASTING  

Operator — announcer — First  class  radio- 
telephone, second  class  radiotelegraph 
license,  4F,   California  only.  Box  708, 

BROADCASTING.  

Announcer — 19,  also  writing  and  pro- 
duction. Two  years  college  training  in 
radio.  Limited  experience.  Available 
June    15th — September    15.    Box  709, 

BROADCASTING.  

Staff  announcer,  college  grad,  24,  single. 
IV2  years  all-around  experience.  Capable 
newscaster.  Recently  with  mldwestern 
network  affiliate.  Seeks  permanent  staff 
position  affording  chance  for  advance- 
ment. Disc  on  request.  Box  710,  BROAD- 
CASTING^  

Prospective  announcer  seeks  experience. 
Veteran  of  Merchant  Marine.  College 
graduate,  23,  single.  Familiar  sports, 
music,  languages.  Capable  and  consclen- 
clous.  Go  anywhere.  Audition  transcrip- 

tlon.  Box  711.  BROADCASTING.  

Staff  announcer — Now  available.  Also, 
capable  spot  writer.  Box  712,  BROAD- 
CASTING^  

Announcer-newscaster — M.  C,  producer- 
writer.  Eighteen  years  radio  experience 
small  and  large  stations.  Available  June 
15.    Prefer    New    England.    Box  713, 

BROADCASTING.  

News  editor.  15  years  newspaper,  press 
service,  radio.  Single,  4F,  wants  perma- 
nent position.  Prefers  night  work,  east 

coast.  Box  715,  BROADCASTING.  

Manager.  Competent,  hard  working,  en- 
thusiastic. New  ideas.  T  et's  talk  It  over. 

Box   722.  BROADCASTING.  

Head  of  continuity  department  basic 
CBS  affiliate.  Experienced  In  commercial 
copy  and  network  scripts.  Would  like 
free  lance  assignments.  Box  717,  BROAD- 
CASTING  

Announcer  —  Experienced;  news,  com- 
mercials, general  staff  work.  Now  em- 
ployed, desire  change.  Prefer  Los  An- 
geles or  vicinity.  Married,  veteran.  Good 
record.  Tell  all.  Box  718,  BROADCAST- 
ING^  

Discharged  serviceman.  Teacher,  3  years 
experience,  degree,  college.  Credit  In 
radio.  Desires  announcing  experience  for 
summer  In  vicinity  of  Chicago  or  Free- 
port,  Illlnoi.^;.  Will  prove  worth.  Box  719, 
BROADCASTING. 


Situations  Wanted  (Cont'd) 

Experienced  announcer,  production 
manager,  and  MC  to  handle  personality 
shows,  platter  or  live.  Record  of  proven 
results  for  stations  and  agencies,  now 
engaged,  but  available.  Married,  4F.  For 
further    information    write    Box  720, 

BROADCASTING.  

First  class  operator  desires  change.  Must 
be  permanent.  Draft  classification  IC. 
No  announcing.  Box  716,  BROADCAST- 
ING^  

Program  manager.  Having  Hooper 
trouble?  Let's  remedy  the  situation.  Box 

723,  BROADCASTING.  

News-production.  Six  years  agency  and 
staff  experience.  Desire  position  in  small- 
er western  station  as  news  editor  and/or 
production  man.  Now  employed  in  net- 
work affiliate  as  director  news  and  spe- 
cials.  Age  35.  Box  724,  BROADCASTING. 
Assignment  as  overseas  radio  reporter 
desired  by  recent  veteran  with  neces- 
sary qualifications.  Box  728,  BROAD- 
CASTING^ ^ 

Chief  engineer  250  watt  network  sta- 
tion desires  change.  Honorable  dis- 
charge. Family  to  support.  Over  7  years' 
radio  experience  (more  than  3V2  years 
as  engineer).  First  class  radio-telephone 
license.  State  salary,  hours,  etc.  When 
requesting  address  reply  to  Box  729, 

BROADCASTING.  

Engineer — 1st  phone,  2nd  telegraph,  11 
years  radio.  Chief  engineer  7,  Transradlo 
press,  2  years  announcing.  Prefer  Cali- 
fornia, Pacific  Northwest.  4F.  Box  730, 

BROADCASTING.  

Male  vocalist — Formerly  with  name 
bands.  Now  seeking  radio  connection. 

Box  731,  BROADCASTING.  

Young  man,  31,  successful  west  coast 
radio-stage  background  in  production, 
promotion,  seeks  opportunity  with  east- 
ern radio  station  or  advertising  com- 
pany. Executive  ability.  Creative.  Box 
732,  BROADCASTING. 

Production-manager-program  director. 

Highly  successful  record  in  raising 
Hooperatlngs,  four  years'  network  pro- 
duction experience  applied  to  local 
Independent  has  resulted  in  substan- 
tial increase  In  Hooper  In  one  year. 
Eastern  location  preferred.  Box  733, 
BROADCASTING. 

Commercial  manager  or  manager  inter- 
ested in  making  a  change  for  greater 
opportunity.  At  present  commercial 
manager  of  1000  watt  station  with  out- 
standing sales  record.  Past  reputation 
will  speak  for  Itself.  Can  offer  the  best 
of  references.  Interview  can  be  arranged. 
All  replies  kept  strictly  confidential. 
Box  734,  BROADCASTING. 

Program  director  -  producer  -  announcer 

desires  change.  Now  with  5  kw  Chicago 
station  as  producer-announcer.  I  have 
over  seven  years  experience  Involving 
the  above  positions.  Finest  recommen- 
dations from  nation's  leading  network 
affiliates.  Honorably  discharged  and 
eager  to  build  for  future  I  will  accept 
only  topnotch,  permanent  positions. 
Available  July  1.  What  have  you?  Box 
736,  BROADCASTING. 


Wanted  to  Buy 


standard  types  transcription  machines. 
State  make  and  model  in  reply.  Play- 
back arms  not  required.  Box  725, 
BROADCASTING. 


For  Sale 


For  Sale — New  Temco  250GSC  250  watt 
transmitter  converted  for  broadcast. 
Complete  with  tubes.  Bliley  oven  and 
xtal.  Will  comply  with  FCC  good  engi- 
neering. No  priority  needed.  Ready  now 
to  ship.  Any  good  offer  will  be  consid- 
ered. Contact  Mr.  Beverly  B.  Ballard, 
424  4th  St.,  Marysvllle,  Calif. 


ATTENTION 
SALESMEN 

Here  is  a  chance  to  affiliate  your- 
self with  one  of  Americas  aggres- 
sive radio  stafions. 

KDYL 
SALT  LAKE  CITY 

Interested  in  a  firsf-class  experi- 
enced salesman,  must  have  satis- 
factory record  as  opportunity 
warrants  qualified  man.  Wire,  write 
or  telephone.  Prefer  man  now 
available  in  western  market. 


WANTED 


Experienced  " 
Announcer 


Good  opportunity  for 
capable  and  depend- 
able man. 

Apply  Manager: 

WPTF 

RALEIGH, 
NORTH  CAROLINA 


7^  SCHOOL  ^ 
RADIO  TECHNIQUEli 


NEW  YORK  •  CHICAGO 

America'}  Oldest  School  Devoted 
Exclusively  to  Radio  Broadtasting 

Comprehensive  Day  and  Evening 
Courses  in  all  phases  of  Radio 
Broadcasting  taught  by  Network 
Professionals.  Moderate  rates. 
For  Full  Details,  Request  Boeldal  B. 


WANTED 

Announcers,  control  room 
and  transmitter  operators 
for  Richmond,  Virginia,  sta- 
tion. Write  completely  of 
your  experience.  Announcers 
please  send  audition  plat- 
ters. 

Tom  Tinsley 
7  E.  Lexington  St. 
Baltimore,  Md. 
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jFC&B  Realigns 
|RadioDepartments 

j  district  Managers  Appointed 
I  jn  Fully  Staffed  Offices 

EALIGNMENT  of  Foote,  Cone 
fielding  radio  division  personnel 
nd  responsibilities  has  been  an- 
ounced  by  Don  fielding,  board 
airman,  headquartering  in  Hol- 
wood  and  in  active  charge  of 
est  Coast  area  operations. 
In  cities  where  agency  has  fully 
affed  offices,  a  manager  of  radio 
las  been  appointed  to  coordinate 
'adio  activity  and  client  contact.  In 
iddition,  radio  manager  has  direct 
Jollywood  facilities  earmarked  for 
jim  in  the  agency's  Hollywood  oper- 
tion.  Paul  Rickenbacker  heads 
Hew  York  radio  operations,  with 
Stuart  Dawson  in  charge  of  Chi- 
iiago  division.  Mark  Buckley  and 
)avid  Taylor  have  been  assigned  to 
imilar  posts  in  San  Francisco  and 
uos  Angeles,  respectively, 
i  Also  headquartered  in  Holly- 
rood,  Victor  Hunter  and  Albert 
'apstaff  head  a  Chicago  operations 
init  and  are  in  charge  of  talent 
ontacts  and  production,  respec- 
ively.  Operating  for  the  agency's 
Ian  Francisco  office,  Jack  Meakin 
nd  Bob  Nye  supervise  several  Hol- 
V'wood-originated  shows.  David 
i'aylor  and  Harry  Frazee  are  as- 
igned .  to  shows  for  Los  Angeles 
ccounts.  Elliston  Vinson  continues 


Radio  Transport  Aids 

EXPERIENCE  gained  during  the 
war  in  developing  sturdy  mobile 
radio  equipment  for  military  use 
will  likely  be  utilized  in  various 
fields  of  transportation  in  the  post- 
war era,  with  important  benefits  to 
industry  and  public  alike,  accord- 
ing to  Robert  C.  Smith,  transpor- 
tation specialist.  Bureau  of  Foreign 
&  Domestic  Commerce,  writing  in 
the  June  Domestic  Commerce,  pub- 
lication   of    the    Dept.    of  Com- 


to  head  agency's  special  radio  divi- 
sion for  motion  picture  accounts. 
His  office  is  on  RKO  Radio  Pictures 
Hollywood  lot. 

Burt  Oliver  continues  as  general 
manager  of  the  Hollywood  radio 
division,  with  Bud  Spencer,  talent 
buyer.  Arnold  G.  Maguire  is  tele- 
vision director.  With  Bess  Harrison 
resigning,  Mary  Noble  has  been 
made  Hollywood  office  manager. 

Edmund  L.  Cashman,  agency 
vice-president  and  at  present,  head 
of  the  Hollywood  radio  division, 
resigns  that  post  on  July  1  to  free- 
lance and  will  set  up  his  own  inde- 
pendent production  unit. 

In  addition  to  local  business, 
Foote,  Cone  &  fielding  currently 
is  running  six  transcontinental  and 
seven  regional  shows  with  a  com- 
bined talent  and  time  billing  of 
approximately  nine  million  dollars. 


SERVICE  DIRECTORY 


"GEAKED  TO  AM-FM  EXPANSION' 

Commercial  Radio  Equip.  Co. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wa»h.  5,  D.  C 
DIstrlcf  1640 
(Snbj.  to  Gor't  Rck.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Olschner  Products,  Inc. 

611  Borenne  St.,  New  Orleons  13,  La. 

Raymond  4756 
High  Powar  Tub*  Specialists  Exclusively 


SOUND  EFFECTS 

One  of  the  largest  selections  of 
sound  effects  In  existence.  MAJOR 
RECORDS.  Realistic  and  Completo. 

ITril*  /or  catoiog 

THOMAS  J.  VALENTINO  INC. 

Trcmscriptiont— Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4673 


The 

Robert  L.  Kaufman 
Organization 
Teehnieal  Msintcnmnce,  ConstraetioB 
Soperviaion   and  BusineBS  Services 
for  Broadcast  Stations 


^  SOUND  EFFECT  RECORDS  ^ 

GENNETT*SPEEDY-Q 

Reduced  Basic  Librory  Offer  Contoining 
Over  200  Individual  Sound  Effects 

(Tn'/e  For  Details 

CHARLES  MICHELSON 

67  W.  44th  St.         New  York,  N.  Y. 


PENN  FURNITURE 

SOLD  ON  BOTH  STATIONS 

WFBG— WJAC 
,  x;-  THE  SHADOW 

>|Available  locally  on  transcription— see  C.  MICHELSON,  67  W.  44  St.,  N.Y.C. 


PROFESSIONAL  DIRECTOIIY 


Jansky  &.  Bailey 

An  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

National  Pren  BIdg.,  Waah.,  D.  C. 


PAUL  60DLEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859  


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


fn^QUSMCY  MEASURING 
SERVICE 

Exact  Meoturemenls  '  at  any  time 

RCA  COMMUNICATIONS.  INC. 
M  Broad  Street      New  York  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  In  Broadcast  and 
Allocation  Engineerinfl 

Eorle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.     •     NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
710  I4thSt.N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

(^ato  IV, 

Consulting  Radio  Sngineor 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.WILSON 

AND  ASSOCIATES 

CONSULTING  Radio  Engineers 

AM     FM    TELEVISION  FACSIMILE 

018  Vermont  Ave 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 
CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.        Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER     DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Enfinaerinti  ConniHsntf 
Frai|uency  Menitering 


Ctmmiciol  Hadio  Eqaip.  Co. 

•  International  Bolldlnc,  Waahloctoa,  D.  O. 

•  331  B.  Gregory  Bonlavard,  Kanaaa  Olty,  Ue. 

•  Cress  Roads  of  the  World,  HoUTVOOd.  OaUt. 

I 


RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.   •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W..  Washington  3.  D.  C 
Decatur  1234 


J.  D.  Woochvard  &  Associates 

Manufacturers  of  Radio  Tran»- 
mitters  and  Industrial  Electronie 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  -  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      Dlstrld  82 IS 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nal'l  Press  BIdg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  Sttt 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH..  O.  C- 
DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  BriarclifF  PL,  N.E. 
Atlanta,  Go.       ATw^ood  3328 


At  Deadline ... 


MISS  KEMBLE,  BUD  FISHELL 
GET  NEW  MBS  POSTS 

TWO  NEW  posts,  just  established  at  Mutual, 
will  be  filled  by  Dorothy  Ann  Kemble,  who  on 
June  18  becomes  director  of  the  MBS  continu- 
ity acceptance  department,  and  Bud  Fishell, 
whose  appointment  as  associate  script  editor, 
to  work  with  H.  Philip  Minis  at  MBS,  is  ef- 
fective immediately.  Miss  Kemble  has  been  di- 
rector of  three  departments  for  the  Blue — con- 
tinuity acceptance,  literary  rights  and  script 
routing.  Mr.  Fishell,  freelance  writer  and  au- 
thor of  "Frankie  and  Johnny",  play  scheduled 
to  open  on  Broadway  this  fall,  was  program  di- 
rector of  WNYC  New  York  1943-44. 

WATERMAN  RETURNS 
TO  NETWORK  IN  FALL 

L.  E.  WATERMAN  Co.,  New  Yoxk  (pens, 
ink),  pioneer  radio  user,  returns  to  the  air  as 
sponsor  of  Ganghusters,  Phillips  H.  Lord  pro- 
duction. According  to  Chas.  Dallas  Reach  Co., 
Newark,  N.  J.,  agency,  networks  have  been 
asked  to  submit  availabilities  for  a  half-hour 
night-time  spot,  preferably  in  fall.  Pens  will 
be  emphasized.  Company  is  prepared  to  begin 
this  summer  however,  with  ink  products  fea- 
tured. Waterman  plans  a  new  line  of  postwar 
pens.  Big  campaign  will  break  in  newspapers 
and  magazines  in  late  September. 

NEW  CAB  MAP 

COOPERATIVE  Analysis  of  Broadcasting  has 
issued  a  new  map,  first  of  its  kind  ever  re- 
leased by  the  CAB,  showing  distribution  of  the 
81  CAB  cities  throughout  the  nation.  Available 
to  members,  map  comes  in  two  forms,  an  eight- 
page  folder  and  a  22"  x  29"  size.  Seven  fea- 
tures included  in  the  map  give  the  picture  of 
CAB  sample:  (1)  81  cities  covered  by  inter- 
viewing, (2)  U.  S.  cities  of  50,000  or  more,  (3) 
CAB  cities  by  time  zones,  (4)  CAB  cities  by  size 
classification,  (5)  CAB  cities  by  nine  census 
geographic  areas,  (6)  CAB  cities  by  number  of 
network  outlets,  (7)  number  of  CAB  interview- 
ing units  in  each  city. 

KB»X  WALKOUT  CONTINUES 

WALKOUT  of  chief  engineer  and  two  female 
technicians  at  KBIX  Muskogee,  Okla.,  was 
still  in  effect  last  Friday  with  no  hearing  date 
set  on  charges  filed  with  NLRB  by  IBEW  on 
behalf  of  the  three  staff  members.  Station  went 
off  air  late  April  24  but  resumed  May  16  with 
new  technical  personnel.  Station  is  owned  by 
Tarns  Bixby  Jr.,  also  owner  of  the  local  news- 
paper interests,  and  operates  on  1490  kc  with 
250  w.  Union  claims  among  issues  that  station 
has  refused  to  negotiate.  KBIX  maintains  in 
part  that  IBEW  local  is  not  proper  represent- 
ative. 

EARLY  AWARDED  DSM 

STEPHEN  T.  EARLY  was  awarded  the  Dis- 
tinguished Service  Medal  by  President  Tru- 
man on  his  retirement  after  more  than  12 
years'  service  at  the  White  House,  most  of 
that  time  spent  as  press  relations  head.  Under 
President  Truman,  he  has  been  special  as- 
sistant to  the  President.  In  receiving  the 
medal,  Mr.  Early  paid  tribute  to  press  and  ra- 
dio representatives  assigned  to  the  White 
House,  saying  that  "never  during  the  years  of 
my  service  has  one  of  them  ever  revealed  a  con- 
fidence or  violated  a  trust." 
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WSAI-AFM  DISPUTE 
CERTIFIED  TO  NWLB 

DISPUTE  between  WSAI  Cincinnati  and  Lo- 
cal No.  1,  AFM,  which  has  resulted  in  a  work 
stoppage  by  musicians  at  the  Marshall  Field 
station,  was  to  have  been  certified  Saturday  to 
the  National  War  Labor  Board  by  the  Secre- 
tary of  Labor,  the  Conciliation  Service  disclosed 
late  Friday.  Issues  are  number  of  musicians, 
wages  and  employment  of  a  librarian. 

According  to  Walter  A.  Callahan,  WSAI  gen- 
eral manager,  station  offered  a  $60  weekly  sal- 
ary for  12  hours  work,  which  had  been  de- 
manded by  the  union,  but  Oscar  Hild,  AFM 
Local  No.  1  president,  insisted  station  employ 
additional  musicians,  which  station  didn't  need. 
Despite  work  stoppage,  WSAI  will  continue 
operations  without  local  musicians,  said  Mr. 
Callahan. 

BMB-BBM  ACCORD 

A  70%  BALLOT  return  on  the  first  study 
made  by  Bureau  of  Broadcast  Measurement, 
Canadian  equivalent  of  Broadcast  Measure- 
ment Bureau  in  this  country,  was  reported 
by  Athol  McQuarrie,  secretary  of  BBM  and 
of  the  Assn.  of  Canadian  Advertisers,  and 
Horace  Stovin,  Stovin  &  Wright  Ltd.,  BBM 
board  member,  Friday  at  a  meeting  with  rep- 
resentatives of  BMB  in  New  York,  at  which 
it  was  agreed  to  standardize  and  coordinate 
as  far  as  possible  methods  and  material  used 
by  both  organizations. 


People 


JOSEPH  L.  MILLER,  former  labor  relations 
director  of  the  National  Assn.  of  Broadcasters, 
last  week  was  promoted  to  full  lieutenant  in 
the  Naval  Reserve.  Lt  Miller  has  been  in 
the  Navy  since  December  1943  and  since  Jan- 
uary 1944  has  been  attached  to  the  Navy  Dept. 
Labor  Relations  Division,  Washington. 

WALTER  COMPTON,  for  eight  years  WOL- 
Mutual  Washington  Presidential  announcer 
and  news  director  of  WOL,  has  resigned  effec- 
tive July  1  to  join  WHN  New  York  on  a 
freelance  news  basis.  It  is  presumed  he  will 
continue  his  cooperative  news  commentary  over 
MBS,  probably  from  WOR  New  York. 

L.  E.  SEPTER,  assistant  sales  manager  in 
charge  of  replacement  tube  division,  Ken-Rad 
Tube  &  Lamp  Corp.,  Owensboro,  Ky.,  has 
been  named  manager  of  replacement  tube 
sales  for  home  radio  division,  Westinghouse 
Electric  Corp.;  headquarters,  Sunbury,  Pa. 

BOB  DAVIS,  NBC  news  and  special  events 
and  international  division  publicity  man,  on 
June  18  becomes  trade  news  editor  succeed- 
ing Dick  Connelly,  who  joins  radio  publicity 
department  of  Young  &  Rubicam,  New  York. 

JACK  EDMUNDS,  who  resigned  as  program 
director  of  WMAL  Washington  after  three 
years,  left  the  capital  Friday  with  his  wife  and 
child  for  Dcnison,  Tex.  for  a  month's  vacation. 
He  has  not  announced  future  plans. 

MARK  WOODS,  president,  American  Broad- 
casting Co.  (Blue),  is  scheduled  in  Chicago 
Tuesday  for  a  "routine"  visit  at  Blue  mid- 
western  headquarters,  his  first  since  February 


Closed  Circuit 

(Continued  from  page  U) 

V-P  and  former  Communications  Commissionei 
is  losing  no  time  getting  on  with  its  task.  Fo! 
lowing  series  of  telephone  contacts  since  apl 
pointment  of  committee  at  Omaha  NAB  Boan; 
meeting  May  16-17,  committee  meets  in  Eas 
June  12  for  roundtable  powwow.  Prospects 
Still  the  same — some  towering  public  figure  o 
else  a  hard-hitting  practical  broadcaster, 


ANNOUNCEMENT  of  a  plan  whereby  the  fa 
cilities  of  WCBW,  CBS  video  station,  will 
available  to  advertisers  and  agencies  for  ex 
periments  with  commercial  sight-and-soun 
broadcasts,  is  expected  to  be  one  of  the  firs 
official  acts  of  Col.  Lawrence  W.  Lowma 
when  he  returns  to  CBS  July  1  as  vice-presi 
dent  in  charge  of  television  [Broadcastinc 
May  28]. 

WHEN  GEN.  DWIGHT  D.  EISENHOWER  re 

turns  to  the  United  States — expected  withi: 
a  couple  of  weeks— he  will  be  accompanied  b] 
Capt.  Harry  C.  Butcher,  his-  Naval  aide.  Tli 
former  CBS  vice-president  is  not  expected  t 
return  to  the  European  theater  but  may  be  re 
assigned  elsewhere  on  a  special  mission.  Hi 
civil  life  plans  are  not  known,  though  he  i 
expected  to  remain  in  radio. 

EVER  WONDER  WHAT  happened  to  that  6i 
kw  standard  broadcast  job  that  was  to  hav 
moved  into  Berlin  with  our  occupation  force 
on  17  trucks?  Since  V-E  Day,  it  is  learned 
efforts  have  been  made  by  our  psychologies 
warfare  people  to  get  it  into  the  erstwhii 
Nazi  capital  as  planned.  But  the  Russians,  wh 
control  the  area,  just  don't  want  it  there  an^ 
that's  that. 


BLUE  ADDS  NEW 
SPONSORS  FOR  FALL 

WITH  FORD  Motor  Co.  sponsorship  of  Detroi 
Symphony  Orchestra  on  Blue  Sunday  in  8- 
p.m.  period  reported  practically  set  on  Friday 
and  U.  S.  Steel-Theater  Guild  program  definit 
for  10-11  p.m.  spot,  Blue  believes  it  will  hav 
strongest  Sunday  evening  lineup  of  all  net 
works  come  fall.  Philco  Hall  of  Fame,  Hires 
Ice  Box  Follies,  Drew  Pearson,  Quiz  Kids,  Fan 
Sunday  Evening  Hour,  Winchell,  Fidler  an( 
Theater  Guild  round  out  the  schedule. 

Blue  also  is  enthusiastic  about  its  Friday  eye 
ning  schedule  for  fall,  with  Raymond  Swing 
7:15-7:30  p.m.;  Lone  Ranger,  Blind  Date  (mov 
ing  from  its  present  Monday  time  to  8-8 :3( 
p.m.  Fridays) ,  This  Is  Your  FBI,  Famous  Jun 
Trials,  Death  Valley  Sheriff  and  the  fights.  Witl 
a  number  of  other  sponsors  reported  just  abou 
set,  Blue  executives  are  jubilant  over  the  "tun 
of  the  tide"  from  commercial  program  losse 
suffered  in  recent  months. 

WAR  AGENCIES  CUT 

DEEP  SLASHES  in  1946  fiscal  year  appro 
priations  for  several  war  agencies  identifie 
with  radio  operation  were  proposed  in  Hous 
Appropriations  Committee  report  Friday  cov 
ering  18  civilian  war  agencies.  Included  in  pro 
posed  aggregate  cuts  totaling  112  million  del 
lars  were:  $7,000,000  from  OWI,  taken  mainl 
from  overseas  operations,  leaving  $35,000,00 
as  compared  with  nearly  $54,000,000  for  th^ 
current  year;  $4,148,000  below  budget  figure 
for  WPB,  leaving  $35,000,000  as  agains 
$63,000,000  this  year;  $1,880,000  oft  OIAA 
$1,350,000  off  Censorship  and  $85,000  off  WLB 

ROADCASTING    •    Broadcast  Advertlsim 


#,  ADVERTISING    MUST    PACE  PROGRESS 


Coming  events 

cast  their 
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plainJJ 


This  Advertiser  Helped 

Establish  the 
WOMAN'S  MARKET! 


|N  1879,  the  first  Lydia  E.  Pinkham  news- 
paper  advertisement  appeared.  That  was  the 
beginning  of  a  new  era  in  which,  for  the  first 
time,  advertising  was  aimed  directly  at  women 
as  a  distinct  buying  group.  Today,  more  than 
70%  of  all  advertising  is  directed  to  women, 
and  woman  has  become  the  recognized  "pur- 
chasing agent"  for  the  family. 


|n  the  DIS'mSUTIOH  DECADE 

Advertising  Must  Establish  Many  New  Markets 


"J^ODAY,  America  is  in  the  Production  Era.  Our 
single  purpose  is  to  produce  more  goods  with 
which  to  win  the  war. 

Tomorrow,  after  Victory,  new  problems  will 
present  themselves.  Our  vast  reserve  of  manpower 
will  have  to  be  put  to  peacetime  work.  Our  huge 
reservoir  of  private  capital  will  have  to  be  tapped 
for  profi4able  conversion.  Our  tremendous  facili- 
ties for  production  will  have  to  be  switched  over 
to  the  manufacture  of  consumer  goods. 

And  the  main  burden  of  this  gigantic  Peacetime 
task  will  fall  on  America's  Advertising  Man. 


For  the  coming  age  will  be  the  Distribution 
Decade.  To  pace  production  and  maintain  pros- 
perity, the  world's  highest  standard  of  living  must 
be  raised  to  even  higher  pinnacles. 

Alert  agency  men  are  intensively  applying  them- 
selves to  the  responsibilities  and  opportunities  that 
will  be  theirs  in  the  Distribution  Decade. 

So  is  The  Nation's  Station.  When  the  time 
comes,  we  will  be  ready  to  help  you  do  a  better 
post-war  job  for  your  clients  in  the  vast  four- 
State  market  that  is  WLW-land. 


WLW) 

(ON  Of  THE  CROSLCY  cnapnoATinu 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D I  S  E  -  A  B  L  E  STATION 


POSSIBLEF 


RADIO  CORPORATION 
OF  AMERICA 


•  For  many  years  just  one  detail  prevented  the  designii 
of  successful  5-  to  50-kw  air-cooled  transmitters  —  ^ 
effective  means  of  air-cooling  the  tubes. 

In  the  middle  1930's  RCA  engineers  pioneered  in  desig 
ing  an  efficient  radiator  for  large  air-cooled  tubes.  1 
famous  5D  series  of  RCA  air-cooled  transmitters  utilij 
tubes  with  these  new  radiators.  They  set  a  new  standa: 
of  performance  for  the  broadcast  industry,  eliminating  tl 
necessity  for  complicated  water-cooling  systems  and  atten 
ant  maintenance  problems. 

Air-cooling  features  of  these  RCA  transmitters  have  sine 
been  adopted  by  every  American  transmitter  manufacturejr 
All  of  the  modern  50,000-watt  transmitters  are  now  cor 
pletely  air-cooled— for  air-cooled  transmitters  are  cheape 
easier  to  install,  surprisingly  easy  to  operate  and  maintain 
Come  postwar,  stations  now  using  water-cooled  equipmen 
will  be  able  to  replace  it  with  air-cooled  equipment. 

RCA  tube  designers  have  only  one  job  —  creating 
building  better  tubes.  In  air-cooled  tubes  for  broadcas 
transmitters,  RCA  offers  such  outstanding  types  as  th( 
RCA-827R,  891R,  892R,  893AR,  and  9C22. 

When  you  need  replacement  tubes  for  your  transmitter 
specify  RCA.  There  is  an  RCA  broadcast  specialist  avail 
able  at  need  to  give  you  quick,  efficient  service. 

m  FOUNTAINHiAD  OF  MODERN  TUBE  DEVELOPHIENT  IS  RO 


Tl 


PtlCE   )5  C8NTS 


'You're  covered^  Ralph  Rovish.  Reach  for  the  sky!' 


One  of  the  specialties  of  the  house  at  WOR  is 
radio  drama.  Not  arty  stuff  .  .  .  though  we  do  pride 
ourselves  on  the  integrity  of  every  production  .  .  . 
but  the  kind  of  tense,  skilled  story-telling  that  grips 
listeners  until  the  last  situation  is  unravelled;  leaves 
them  relaxed  and  agreeably  receptive  when  the 
villain's  gun  finally  clatters  to  the  pavement. 

Twenty  times  a  week,  WOR  becomes  an  air- 
theatre  where  the  best  efforts  of  some  of  the  best 
radio  craftsmen  are  presented.  Wliether  it's  a  grip- 
ping mystery  show  like  "Bulldog  Drummond"  or 
"The  Strajige  Dr.  Weird"  ...  one  of  the  WOR 
Brownstone  Theatre's  excursions  into  the  past  .  .  . 
or  such  a  poignant  human  annal  as  "Real  Stories 
from  Real  Life"  .  .  .  the  superb  creative  show-sense 
of  WOR's  skilled  programmers  shines  forth  like 
Broadway  on  V-E  night. 

This  popular  appeal;  this  ability  to  know  what 
listeners  want  almost  before  they  want  it,  is  typical 


of  WOR's  carefully  foresighted  programming.  It's  a 
knack,  of  course,  like  great  editing.  But  it's  also  the 
net  result  of  penetrating  personal  research  by 
highly  skilled  interviewers  into  the  likes  and  dis- 
likes of  millions. 

If  you're  an  agencyman  or  a  sponsor  with  a 
show  problem  on  your  mind,  why  not  take  advan- 
tage of  WOR's  invaluable  experience?  Our  number 
is  PE-6-8600,  or  write  .  .  . 


WOR 


first  with  what  the  public 
wants  first 

AT  1440  BROADWAY,  NEW  YORK 


MUTUAL 


Three  of  the  many  "Smile- 
a-While"  stars:  Arkie,  the 
Arkansas  Woodchoppei 
Howard  Black,  fun-lovinc 
Master  of  Ceremonies;  Jen 
nie  Lou  Carson,  radio': 
Chin-up  Girl.  Arkie  came 
to  the  WLS  audiei|ce  ir 
1929;  Howard  and  Jennie 
Lou  both  in  1932. 


in  zMidwest  (America 


EARLY  RISERS  FIRST  ENJOYED  SMILE-A- WHILE  IN  1929. 


STARTING  the  day  with  a  smile  is  a  long-established 
habit  with  WLS  entertainers  and  listeners.  In  March, 
1929,  we  began  "Smile-a-While",  with  WLS  National  Bam 
Dance  stars  gathering  to  sing,  play,  and  laugh. 
The  sixteen  smiling  years  since  then  are  packed  with  human 
stories:  a  South  Bend  doctor  who  devised  an  alarm  dock- 
radio  attachment  fo  let  "Smile-a-While"  wake  him  up; 
10,982  people  in  40  states  and  Canada,  sending  in  funny 
stories  with  only  a  clock  as  a  possible  reward.  With  music 
and  fun,  "Smile-a- While"  (5  to  6  a.  m.)  presents  a  news- 


cast and  the  complete  daily  report  for  our  four  states  direct 
from  the  Government  Weather  Bureau. 
"Smile-a-While"  is  an  Old  Friend  to  our  million-letter-a- 
year  audience.  So  are  the  WLS  National  Bam  Dance  and 
Dinnerbell  (both  since  1924);  WLS  Feature  Foods  since 
1935;  Little  Brown  Church,  which  began  in  1925.  These 
programs  "drop  in"  familiarly  and  are  welcomed  into 
Midwest  American  homes  as  old  friends  always  are.  They 
have  the  confidence  of  the  listeners — confidence  brings 
response — and  to  you,  this  means  WLS  GETS  RESULTS! 


8  9  0  KILOCYCLES 
50,000  WATTS 
BLUE  NETWORK 


represented  by 
John  Blair  &  Company 


CHICAGO  7 


BuRRiDCE  D.  Butler 
President 


Glenn  SrncDER 
Manager 


MANAGEMENT  AFFILIATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  ICOY  PHOENIX  ★  KTUC  TUCSON  ★  KSUN  BISBEE-LOWELL-DOUGLAS 


BROA||^STi NC.  at  deadline^ 


! 


Closed  Circuit 


IF  SOMETHING  MORE  than  Wall  Street 
rumor  is  reckoned  with,  sale  of  control  of 
Crosley  Corp.  (now  including  WLW  and  sub- 
sidiaries) will  be  consummated  within  week 
or  10  days.  Here's  lineup:  Powel  Crosley  Jr. 
would  sell  his  controlling  interest  (better  than 
51%,  with  family  holding  nearer  70%)  to 
Aviation  Corp.  ( Consolidated- Vultee  holding 
company;  substantial  stockholder  in  American 
Airlines  and  other  aviation  interests)  for 
roughly  $20,000,000.  Price  for  all  stock  would 
be  about  $30,000,000.  Original  deal  excluded 
WLW  but  now  is  for  whole  works,  even  in- 
cluding Crosley-contracted  acquisition  of  WINS 
New  York  (awaiting  FCC  hearing  and  ap- 
proval). Victor  Emanuel  is  Aviation  Corp. 
president  and  interested  in  home  refrigera- 
tion field,  in  which  Crosley  is  active.  Crosley 
last  year  grossed  about  $100,000,000,  with 
broad'-ast  operations  (WLW)  better  than 
$4,000,000. 

A.  N.  STEELE,  vice-presider.t  of  D'Arcy  Adv. 
Co.  in  charge  of  Coca-Cola  account,  shortly 
will  become  vice-president  of  Coca-Cola  Co. 
He'll  probably  serve  as  chief  assistant  to  head 
man  R.  W.  Woodruff. 

RECURRING  reports  Justice  James  F.  Byrnes 
might  be  persuaded  to  head  NAB  went  aglim- 
mering  again  last  week.  Former  "Assistant 
President"  won't  be  available  because  Presi- 
dent Truman  wants  him  for  top  war  assign- 
ment. NAB  Presidential  Selection  Committee 
meets  this  week  in  Washington  under  new 
chairman,  Comdr.  T.  A.  M.  Craven,  to  discuss 
search  for  successor  to  J.  Harold  Ryan,  who 
leaves  July  1. 

IT'S  AN  EVEN  BET  clear-channel  hearings 
scheduled  to  get  under  way  Sept.  5  will  be 
postponed  again.  Inter-American  Radio  Con- 
ference at  Rio  scheduled  to  start  Sept.  3  may 
require  presence  of  several  FCC  members  nd 
top  members  of  its  engineering  staff. 

RADIO  Manufacturers  Assn.  may  reveal  plans 
to  award  NAB  symbolic  statue  commemorat- 
ing broadcasting's  25th  anniversary  when  NAB 
Public  Relations  Committee  meets  June  18-19 
at  Hotel  Roosevelt  in  New  York.  Statue  likely 
would  be  presented  at  big  dinner.  Smaller 
copies  for  local  ceremonies  considered.  Topics 
listed  on  formal  agenda  include  distribution 
of  book  Management  in  the  Public  Interest, 
proposed  Academy  of  Radio  Arts  &  Sciences, 
report  on  listener  activity  and  discussion  of 
public  acceptance  of  radio. 

COL.  ALBERT  L.  WARNER,  chief  of  the 
Army's  War  Intelligence  Division,  former  CBS 
news  analyst  and  head  of  the  CBS  Washing- 
ton news  department,  plans  on  inactive  status 
by  the  end  of  the  summer.  He  probably  will 
return  to  CBS. 

WHEN  GEN.  EISENHOWER  addresses  the 
joint  session  of  Congress  next  Monday,  chances 
are  there  will  be  only  five  mikes  in  evirlencc — 
two  for  network  pickups,  two  for  the  movies 

(Continued  on  page  86) 
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June  1 1 :  Restricted  annual  meeting  Adver- 
tising Federation  of  America,  Commodore 
Hotel,  New  York. 

June  12:  NAB  Presidential  Selection  Commit- 
tee, Washington. 

June  13-14:  Radio  Manufacturers  Assn. 
Board  meeting,  Stevens  Hotel,  Chicago. 

June  18-19:  NAB  Public  Relations  Executive 
Committee,  Hotel  Roosevelt,  New  York. 


Bulletins 


WAR  DEPT.  turned  down  Senator  Edwin  C. 
Johnson  (D-Col.)  when  he  took  up  protest 
of  Denver  stations  based  on  refusal  to  let  Gen. 
Patton  go  on  air  during  stop  there  en  route 
to  Los  Angeles  home.  General  said  he  wouldn't 
talk  until  he  reached  home  town.  Denver  sta- 
tions pointed  to  Boston  pickup  of  Patton  but 
were  told  that  didn't  count  because  broadcast 
couldn't  be  heard  in  Los  Angeles.  (See  story 
on  page  18.) 

OKLAHOMA  Natural  Gas  Co.,  Tulsa,  won 
educational  radio  award  at  annual  meeting  of 
Public  Utilities  Adv.  Assn.  in  Chicago  June  5-6, 
for  its  W Oman  Commandos  on  WKY  Oklahoma 
City.  Honorable  mention  to  Central  111.  Light 
Co.,  Peoria,  for  Town  Crier  on  WMBD  Peoria. 
Entertainment  award  went  to  Puget  Sound 
Power  &  Light  Co.,  Seattle,  and  Southern  Gas 
Co.,  Los  Angeles,  with  stations  not  mentioned. 

AUSTIN  ENDORSES  WILLS 
FOR  CASE  FCC  POST 

WHETHER  former  Governor  Norman  S.  Case 
will  be  reappointed  to  the  FCC  for  another 
seven-year  term,  or  whether  the  job  will  go  to 
former  Republican  Gov.  William  H.  Wills  of 
Vermont  appeared  to  hang  in  the  balance  at 
the  White  House  last  week.  Gov.  Wills,  whose 
background  is  political  and  whose  term  expired 
only  last  January,  has  the  endorsement  of  Sen. 
Austin,  brother  Vermont  Republican  and  mem- 
ber of  the  Senate  Interstate  Commerce  Com- 
mittee. Gov.  Case,  on  the  other  hand,  is  under- 
stood to  have  the  backing  of  Sen.  White 
(R-Me.),  minority  leader,  and  other  party 
leaders. 

An  old-line  Republican,  Gov.  Case  has  served 
on  the  FCC  since  Its  creation  in  1934  and  con- 
sistently has  been  in  the  minority  in  opposition 
to  New  Deal  reforms.  His  term  expires  June 
30.  With  President  Truman  leaving  for  Coast 
any  day,  the  nomination  may  go  to  the  Senate 
momentarily.  Gov.  Wills  last  Friday  was  in 
Washington  with  Sen.  Austin,  who  said  he 
had  endorsed  his  friend's  appointment  but  that 
there  was  nothing  he  could  say  about  it  be- 
cause nothing  had  developed.  Gov.  Wills,  62, 
a  former  dry  goods  clerk,  is  head  of  his  own 
insurance  agency  and  has  been  in  State  politics 
since  1929.  He  was  Lieutenant  Governor  from 
1937  to  1939  and  became  Governor  in  1941. 
His  home  is  in  Bennington. 
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Business  Briefly 

ANTHONY  BOOK  SPOTS  •  Success  PuWi- 
cations,  Chicago,  is  buying  station  breaks  fol- 
lowing the  John  J.  Anthony  program  on  all 
available  Mutual  stations  to  plug  the  book,  j 
Mr.  Anthony  Solves  Your  Personal  Problems. 
Station  list,  incomplete,  so  far  includes  KFIO 
KLUF  KROS  KVEC  WBCC  WBTA  WJPA 
WLOL  WPAY  WIP  KGCU  WDEV  KFNF. 
Agency,  Bozell  &  Jacobs,  Chicago. 

'SMOKE  DREAMS'  ON  BLUE  •  H.  Fendrich 
Inc.,  Evansville,  Ind.  (La  Fendrich,  Charles 
Denby  cigars),  on  Sept.  2  starts  Smoke 
Dreams  on  25  midwest  American-Blue  stations 
Sundays,  2-2:30  p.m.  EWT  on  52-week  con- 
tract. Fendrich  sponsored  the  program  for  sev- 
eral seasons  on  WLW  Cincinnati.  Agency, 
Ruthrauff  &  Ryan. 

ASTHMADOR  ON  KEYSTONE  •  R.  SchiflF- 
man  Co.,  Los  Angeles,  has  signed  for  thrice- 
weekly  transcribed  spots  on  75  stations  of 
Keystone  Broadcasting  System  for  Asthmador 
powder,  cigarettes  and  pipe  mixture.  It's  firm's 
first  radio  venture.  Agency,  Philip  J.  Meany 
Co.,  Los  Angeles. 

DEPARTMENT  STORE  AIDS  •  Maurice  L. 
Rothschild,  Chicago  department  store,  on  June 
11  was  to  begin  sponsorship  for  52  weeks  of 
Voice  of  the  Veteran  as  aid  to  servicemen  on 
WJJD  Chicago,  5:30-5:45  p.m.  CWT  five- 
weekly.  Agency,  Sydney  S.  Lovitt,  Chicago. 

DIAPERWHITE  ADDS  15  •  Through  its 
newly  appointed  agency,  Victor  Van  der  Linde 
Inc.,  New  York,  Diaperwhite  Inc.,  New  York, 
is  expanding  its  spot  campaign  for  Diaper- 
white,  a  detergent,  with  addition  of  15  sta- 
tions, bringing  total  to  about  25. 

GROVE  ON  KEYSTONE  •  Grove  Labs.,  St. 
Louis,  for  Chill  Tonic  has  purchased  three 
quarter-hours  weekly  on  Keystone  Network 
for  indefinite  period,  starting  June  11,  with 
hill-billy  talent.  Agency,  Russel  M.  Seeds  Go. 

BIBLE  LEAGUE  SERIES  •  John  Meredith, 
commentator,  is  sponsored  for  52  weeks,  effec- 
tive June  10,  by  Family  Bible  League,  Chicago, 
on  WAIT  WMIN  KVOX  KABR  KLPM 
WATW  WHDF  KGDE  KOVC  KGCU  KDLR 
WJMS.  Agency,  Sidney  S.  Lovitt  Adv.,  Chicago 

BARR  APPOINTS  MEYERHOFF  •  G.  Barr 
&  Co.,  Chicago  (Balm  Barr  Hand  Cream),  has! 
appointed  Arthur  Meyerhoff  &  Co.,  Chicago, 
to  handle  advertising.  Radio  being  lined  up| 
for  fall  campaign. 

APPOINTS  WESTERN  ADV.  •  Allied  Mills 
Inc.,  Fort  Wayne,  Ind.  (poultry  and  livestock 
feeds),  has  appointed  V/estern  Adv.  agency 
Chicago,  effective  July  1  to  handle  campaign 
including  radio. 

STANDARD  OIL  SPOTS  •  Standard  Oil  Co. 
of  Indiana  on  July  30  begins  one-minute  tran- 
scribed farm  announcements  on  90  stations 
Agency,  McCann-Erickson. 

BROADCASTING    •    Broadcast  Advertism 


Since  1935,  WC^II  has  carefully  blanketed  a  growing,  concentrated  industrial  market  (Ash- 
land, Kentucky;  Huntington,  West  Virginia;  Ironton,  Ohio)  with  planned  local  programs. 
Tri-State  listeners  know  this,  like  it,  listen  to  WCMI. 

June  15tli,  WCMI  joins  CBS  . . .  offering  radio's  finest  network  programs  to  WCMFs  care- 
fully-built audience. This  is  an  enormously  effective  selling  combination  for  advertisers:  a  large, 
loyal  audience  built  with  planned  local  programs  and  buttressed  by  the  best  in  network  radio. 


Studies  maintained  at  Huntington,  W.  Va.  Joseph  B.  Matthews, 
Mgr.  Represented  Nationally  by  the  John  E.  Pearson  Company 


Ashland,  Kentucky 


'N.  STATIONS:  WCMI  ifh/onJ.  Ky.lluniington,  W.  Va.  WlAP  Lexington,  Ky.  WBIR  Knoxville,  Tenn.  KFDA  AmariUo,  Tex.  Owned  and  Operated  by  Gilmore  N.  Nunn  uni 
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RISING  from  tlie  blue  and  yellow  clay  of 
.  Boston  Harbor,  the  Logan  Interna- 
tional Airport  is  not  only  Boston's  bid  for 
new  renown  as  "Hub  of  the  Air  Universe", 
l3ut  also  a  cornerstone  of  the  greater  secu- 
rity and  prosperity  that  will  brighten  New 
England's  post-war  future. 

Millions  and  millions  of  tons  are  being 
dredged  from  the  underwater  floor  of 
Boston  Harbor— a  center  of  world  com- 
merce since  ships  wore  sails  — and  spread 
across  the  face  of  this  3,100-acre  airport. 
Its  mnways,  some  of  them  10,000  feet 
long,  reach  out  in  welcome  to  tomorrow's 
European  flights  bearing  hundred-thou- 
sands of  passengers  and  billions  in  air  cargo. 
The  deepened  waterways  from  which  the 
hard  clay  is  being  scooped  will  provide  one 
of  the  greatest  ports  on  the  Atlantic  sea- 
board for  ocean-going  ships. 

Far  from  a  figment  of  blueprints,  Logan 
International  Airport  already  accommo- 
dates more  than  100  commercial  flights 
each  day.  Thus  far,  $10,000,000  has  been 
spent  on  paved  runways  and  buildings.  The 
New  York  Times,  calling  the  air  route 
between  New  York  and  Boston  the  busiest 
in  the  world  today,  editorially  sees  the  port 


Represented  by  Radio  Sales, 
the  SPOT  Broadcasting  Dioision  of  CBS  k 


of  Boston  as  a  leader  in  the  swift  post-war 
development  of  world  air  commerce. 

This  progress  means  much  to  us.  Not 
only  does  it  inspire  the  expansion  of  New 
England's  present  industries,  but  attracts 
others  that  will  join  and  grow  with  us.  It 
creates  new  jobs,  new  customers,  new  buy- 
ing power,  a  greater  and  wealthier  market. 

WEEI  is  understandably  excited  over 
Boston's  plans  as  an  international  air  ter- 
minus, and  applauds  tlie  community  force- 
fulness  now  making  them  into  reality.  We, 
too,  have  raised  our  friendly  voice  to  help 
demand  — and  keep  demanding  — this 
brighter  future  for  New  England.  It's  the 
biggest  local  parade  in  which  we  have  ever 
been  privileged  to  carry  a  banner.  But  the 
popularity  and  acceptance  WEEI  has 
achieved  during  our  two  decades  of  broad- 
casting make  us  that  much  more  fitted  to 
carry  it  proudly  and  well. 


'^^Imbia's  Friendly  Voice  in  ^ 
BOSTON  •  590  K0. 


They  Sent 
Their  Messages 
"   Up  in  Smoke 

.  .  .  and  trusted  to  luck 
they'd  be  effective. 
But  when  you  want  to  put 
a  "sure-fire"  message 
across — right  where  it  will 
do  the  most  good,  then  use 

Radio  Siation 

mm 

servinig  tlie  Tampa- 
St.  PetersLurg  area. 


Workers  at  Tampa's  largest 
shipyard  will  continue  to 
produce  for  war  well  into 
1946.  Added  to  this  huge 
payroll  are  the  incomes  of 
thousands  of  farmers,  citrus 
growers.  Army  persoimeL 
carmers,  cigar  makers.  All 
are  just  a  part  of  the  large 
audience  which  gives  this 
densely-populated  area  the 
greatest  buying  power  of 
its  history. 
To  blanket  this  "bigger 
slice  of  Florida"  effectively, 
today  and  tomorrow,  spot 
your  product  over  WFLA, 
the  most-listened-to  station 
in  the  Tampa-St.  Petersburg 
area. 

5000  WATTS 
DAY  AND  NIGHT 
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Feature  of  the  Week 


THE  MAN  who  has  put  more  Pres- 
idential speeches  on  the  air  than 
any  other  engineer — Clyde  M. 
Hunt,  chief  engineer  of  WTOP 
Washington — also  is  the  only  man 
who  knows  about  three  Presiden- 
tial broadcasts  that  almost  didn't 
go  on  the  air. 

Reminiscing  about  his  role  in  the 
25  years  of  broadcasting,  Clyde 
recalls  the  time  a  decade  ago  when 
President  Roosevelt  almost  lost  his 
air  assurance.  With  five  minutes  to 
go  for  a  fireside  chat  from  the 
White  House  diplomatic  reception 
room,  the  Chief  Executive  silently 
but  obviously  suffered  agonies  as 
Clyde  calmly  took  apart  his  old 
Western  Electric  amplifier. 

"Tubes  were  microphonic,"  he 
explained. 

But  he  got  it  together  with  loads 
of  time  to  spare — 20  seconds. 

"I  knew  what  I  could  do,  so  I  did 
it,"  he  broke  in,  as  Gladys  Hall,  sec- 
retary to  Earl  S.  Gammons,  CBS 
Washington  director,  tried  to  add 
details  Clyde  refused  to  unfold.  It's 
one  of  her  favorite  stories. 

"The  one  that  scared  the  hell  out 
of  me,"  says  Clyde,  happened  at 
Chautauqua  Institution  in  western 
New  York  State. 

"I  had  to  feed  President  Roose- 
velt's speech  to  all  networks.  I 
wised  up  to  some  tricks  in  follow- 
ing him  on  trips.  I  had  to  lug 


around  the  whole  outfit,  including 
the  speaking  stand.  It  weighed  700 
pounds.  So  I  would  leave  the  spare 
amplifier  on  the  train. 

"I  set  up  in  the  Chautauqua 
ampitheatre  an  hour  or  so  before 
the  broadcast,  but  the  amplifier 
wouldn't  work.  The  train  was  on  a 
siding  miles  away. 

"Nothing  I  tried  did  any  good.  I 
rounded  up  a  lot  of  telephone 
equipment  but  couldn't  rig  an  am- 
plifier from  their  parts. 

"I  tore  the  thing  to  pieces  again, 
as  tempus  fugited.  There  under  a 
molded  socket  was  a  little  broken 
spring.  I  fixed  it  just  in  time." 

That  incident  reminded  him  of 
the  time  President  Roosevelt  broad- 
cast his  famous  "stab  in  the  back" 
speech  in  1940  when  Italy  entered 
the  war  on  Germany's  side.  Shortly 
before  the  outdoor  ceremony  was 
to  open  at  the  University  of  Vir- 
ginia it  started  raining  cats  and 
dogs.  Clyde  got  hold  of  a  truck  and 
headed  for  the  building  where  the 
ceremony  was  transferred.  Thou- 
sands of  confused  persons  jammed 
the  road,  not  knowing  where  the 
event  was  to  take  place.  They 
mulled  around,  blocking  traffic. 

Clyde  had  a  bad  hour,  but  when 
the  President  started  his  speech, 
the  world  heard  his  words — al- 
though there  was  some  feedback 
from  the  PA  system. 

In  17  years  of  Presidential  broad- 
casts Clyde  has  never  lost  a  word. 


Sellers  of  Sales 


GENTLE  and  gracious  are 
perhaps  the  best  two  ad- 
jectives to  describe  Mrs. 
Edna  Cathcart,  who,  as 
head  of  time-buying  at  J.  M. 
Mathes  Inc.,  in  New  York,  is  re- 
sponsible for  radio  advertising  of 
major  national  accounts  ranging  all 
the  way  from  cough  drops  to  tex- 
tiles. 

Known  among  her  associates  in 
the  trade  for  her  friendliness  and 
personality,  Mrs.  Cathcart  went 
into  the  advertising 
business  just  to  see 
what  it  was  like — 
and  then  stayed 
with  it.  In  1933,  she 
went  to  work  for 
Young  &  Rubicam 
in  the  station  rela- 
tions department  and 
after  four  years 
joined  the  Mathes 
agency. 

Today  she  buys 
time  for  eight  agen- 
cy accounts :  Lud- 
en's  Inc.,  now  using 
spot  radio  in  80 
markets;  Pan-Amer- 
ican Coffee  Bureau 
participating  in  home  economics 
type  programs;  International  Salt 
Co.,  Scranton,  using  spots  and 
participations  for  Sterling  Salt; 
Pure  Food  Co.,  Mamaroneck,  N. 
Y.,  using  participations  for  Herb- 


EDNA 
New  York,  running 


600 

shows  on 

WWDC 


Ox  bouillon  cubes;  Burlington 
Mills  Corp.,  New  York,  partici- 
pations in  home  economics  pro- 
grams for  its  quality  fabrics,  Bur- 
Mil;  American  Express  Co.,  New 
York,  which  sells  its  Travelers 
Cheques  with  five  -  minute  tran- 
scribed programs  in  three  mar- 
kets and  with  Quincy  Howe  in  New 
York;  Peter  Doelger  Brewing 
Corp.,  Harrison,  N.  J.,  now  using 
spots  on  WAAT  Newark  and  par- 
ticipations on  WOR  New  York  for 
P.D.Q.,  Blacow,  a 
chocolate  -  flavored 
syrup;  and  Canada 
Dry  Ginger  Ale, 
New  York,  using 
programs,  chain 
breaks,  minute  an- 
nouncements, and 
women's  service  pro- 
grams  throughout 
the  country. 

On  July  14, 
Mathes  agency 
takes  over  the  ac- 
count of  Raytheon 
Manufacturing  Co., 
Newton,  Mass., 
which  is  currently 
Meet  Your  Navy  on 
the  Blue,  7:30-8  p.m. 

Mrs.  Cathcart,  who  says  she  has 
little  time  for  hobbies  aside  from 
her  work  and  her  young  daughter, 
Carol,  lives  in  Fleetwood,  N.  Y. 


The  "Aristo  Theatre  of  the 
Air"  is  a  business-builder  for 
the  70  Aristo  Dry-Cleaning 
stores  in  metropolitan  Wash- 
ington, and  those  in  adjoining 
Virginia  and  Maryland  coun- 
ties. 

This  show  has  been  heard 
for  25  minutes— 5  times  a 
week— for  the  past  two  years 
over  WWDC. 

Here  again  is  the  local 
merchant  picking  the  station 
that  pays  off  in  producing 
sales  results. 

What's  your  problem  in 
Washington,  D.C.? 


WWDC 

the  big  sales  result 
station  in  Washington,  D.  C 

R»pr**«nted  nationally  by 
WEED  A  COMPANY 
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HO  HUM..,  WE  DO  IT  EVERY  DAY, 


O,  we  don't  balance  eggs,  but  we  do  a  daily  balancing  job  much  more 


-L  1  important.  We  balance  radio  programs  to  win  and  hold  the  two  great 
metropolitan  New  York  markets  that  listen  to  WOV.  And  as  the  result  of 
giving  listeners  the  kind  of  programs  they  want  to  hear,  WOV  enjoys  a  con- 
tinuous around-the-clock  audience,  night  and  day.  In  the  daytime  WOV 
overwhelmingly  dominates  metropolitan  New  York's  Italian-speaking  market 
of  520,000  radio  homes.  And  in  the  evening,  between  the  Hooper  Hours  of 
7:30  and  10.00  p.m.,  WOV  delivers  the  largest  average  metropolitan  audience 
of  any  New  York  independent  station  ...  at  less  than  half  the  cost  of  the 


next  ranking  station. 


New  York 


RALPH  N.  WEIL,  General  Monog8r| 
JOHN  E.  PEARSON  CO.,  NafI  Rep. 


This  is  the  kind  of  letter 
we  like  to  receive 


DIRECT  ROUTE  TO 
SALES  IN 

The  Travelers  Broadcasting  Service  Corporation 

Affiliated  with  NBC 
and  New  England  Regional  Network 

Represented  by  WEED  4  COMPANY, 
New  York,  Boston,  Chicago. 
Detroit,  Son  Francisco  and  Hollyf.cod 


FREE  &  PETERS,  INC 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


You  know,  F  &  P  were  right  about 
ice-box  sales  in  Aiasl^ar' 

0  We  wouldn^t  tell  you  they  needed  furnaces  you-know> 
where,  Thistlewaite  —  but  if  we  should,  we  could 
back  it  up! 

It  just  happens  that  our  main  goal  is  repeat  business, 
and  that  doesn^t  co^ie  from  furnishing  wrong  tips. 
When  an  F&P  Colonel  makes  a  recommendation,  he 
knows  it  must  produce  results— or  else!  In  our  busi- 
ness, careful  research  is  the  only  prelude  to  a  successful 
campaign;  snap  judgements  and  glad-handing  sales- 
maitship  won't  do. 

But  the  best  way  to  tell  a  national  spot  advertiser 
why  F&P's  business  is  largely  "repeat"  is  to  give  him 
a  demonstration  of  our  methods.  How  about  it? 


EXCLUSIVE  REPRESENTATIVES: 

WGR-WKBW  BUFFALO 

WCKV  CINCINNATI 

KDAL  DULUTH 

WDAV  FARGO 

WISH  ......  INDIANAPOLIS 

WJEF-WkZO    .    .    GRAND  RAPIDS- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN   .    .  MINNEAPOLIS-ST.  PAUL 

WMBD  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  DES  MOINES 

woe  DAVEVPOR 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTIMORE 

WCSC  CHARLESTON 

WIS   .  COLUMBIA 

WPTF  RALEIGH 

WDBJ    .......  ROANOKE 

SOUXaWEST 

KOB  ALBUQUERQUE 

KEEW  BB'.WNSVILLE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL       .......  TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


CWCUGO:  j8o  N.  Michigan  HlWYOm:  444  Madison  Ave.  DETROIT:  645  GwwoW 5/.  SAN  FRANCISCO:  j  r /  Sz/rt^r  HOlimOOD:  633 1  Ho//ywood  l^lLAHm  322  Pa/mer  Bu.g. 
Franklin  6373  Plaza  5-4130  Cadillac  1880  Sutter  4353  Hollywood  2151  Main  5667 
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BROA  DiO^STINC 


BROADCAST  ADVERTISING 


VOL.  28,  No.  25 


WASHINGTON,  D.  C,  JUNE  11,  1945 


$5.00  A  YEAR— 15c  A  COPY 


WPB  to  Lift  Construction  Bans  on  V-J  Day 


Demands  Multiply 
For  Immediate 
FM  Action 

DISCLOSURE  that  the  War  Pro- 
duction Board  will  lift  all  construc- 
tion controls  on  V-J  Day,  even  if 
the  Japs  capitulate  in  the  near 
future,  resulted  last  week  in  an 
industrywide  move  to  urge  the  FCC 
to  immediately  adopt  Allocations 
Alternate  No.  1  affecting  FM  and 
television. 

Developments  in  the  highly-con- 
troversial allocation  of  FM  and  the 
first  six  channels  of  6-mc  television 
were  these: 

WPB  Chairman  J.  A.  Krug  told 
the  House  Appropriations  Commit- 
tee that  war  controls  will  be  lifted 
on  V-J  Day  and  that  there  will  be 
sufficient  materials  to  meet  peace- 
time demands. 

Cutback  Survey 

On  Tuesday  he  ordered  Execu- 
tive OflScer  J.  D.  Small  to  conduct 
a  survey  of  cutbacks  to  determine 
whether  further  civilian  manufac- 
ture can  be  permitted  in  light  of 
unexpected  Army  cutbacks. 

Chairmen  of  Panels  2,  5  and  6 
of  the  Radio  Technical  Planning 
Board,  meeting  in  New  York, 
adopted  a  resolution  asking  Panel 
2  to  poll  its  members  on  urging 
adoption  of  Alternate  1  following 
the  stand  of  the  Television  Broad- 
casters Assn.  and  FM  Broadcasters 
Inc.,  calling  for  immediate  alloca- 
tion under  the  alternate  [Broad- 
casting, June  4]. 

Eleven  pioneer  manufacturers  of 
FM  receivers,  all  Armstrong  li- 
censees, meeting  in  New  York  on 
Wednesday  telegraphed  the  Com- 
mission, endorsing  the  position  of 
TBA  and  FMBI. 

No  formal  comment  was  forth- 
coming at  the  FCC  following  the 
concerted  move  to  bring  about  im- 
medite  allocations,  but  reports  were 
the  Commission  would  take  it  up 
immediately  on  the  return  of  Chair- 
man Paul  A.  Porter  from  Europe. 

Chairman  Krug's  assurances  that 
controls  will  be  lifted  on  V-J  Day 
and  that  there  will  be  sufficient  ma- 
terials to  meet  peacetime  demands, 
made  on  May  7,  were  revealed  last 
week  when  the  Appropriations 
Committee  reported  out  the  War 
Agencies  Appropriations  Bill 
[Broadcasting,  June  4]. 

"In  terms  of  administering  war 
controls,  I  think  practically  all  of 
this  can  terminate  on  the  day  of 
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victory  over  the  Japs,"  said  Mr. 
Krug  under  cross-examination  by 
Rep.  Cannon  (D-Mo.),  Committee 
chairman.  "From  what  we  can  see 
now,  the  instant  military  produc- 
tion is  cut  back  after  the  Japanese 
war  there  will  be  an  adequate  sup- 
ply of  everything  for  our  peace- 
time economy  .  .  .  including  steel 
and  forestry  products." 

Civilian  Radio 

Following  Mr.  Krug's  statement 
to  Congress,  made  a  month  ago,  it 
developed  that  already  certain  cut- 
backs in  aviation  may  make  avail- 
able some  civilian  radio  production. 

Meanwhile  the  FCC  is  going 
ahead  with  engineering  tests  in  the 
spectrum  from  44-100  mc  to  deter- 
mine, if  possible,  the  best  location 
for  FM  as  a  pulslic  service.  Three 
alternatives  have  been  proposed — 
50-68  mc,  60-78  mc,  84-102  mc. 

George  P.  Adair,  FCC  chief  en- 
gineer, announced  Friday  that  the 
following  frequency  assignments 
have  been  made  for  the  tests,  with 
recordings  on  all  frequencies  to  be 
under  way  by  July  1 :  WGTR  Pax- 
ton,  N.  J.,  44.3  mc;  W2XMN  New 
York,  42.8  mc;  WABD  New  York, 
83.75  mc;  Raytheon  Mfg.  Co.,  New 
York,  105  and  107  mc.  Recordings 
will  be  made  at  Princeton,  N.  J.; 
Philadelphia;  Laurel,  Md.;  Roan- 
oke, Va.;  Atlanta;  Montgomery, 
Ala. ;  Detroit,  Allegan,  Mich. ;  Chi- 
cago, Iowa  City  and  Grand  Island. 

Coverage  measurements  will  be 
taken  at  Schenectady,  Milwaukee, 
Boston  and  Dallas.  In  Milwaukee 


Philip  Laeser,  engineering  director 
of  WTMJ-WMEM,  will  make  con- 
tinuous comparative  measurements 
on  45.5  and  91  mc. 

The  RTPB  group  adopted  this 
resolution:  "The  RTPB  reaffirms 
its  previous  position  with  respect  to 
the  allocation  of  frequencies  for 
television  and  FM  broadcasting.  Of 
the  alternatives  proposed  by  the 
Commission  in  its  report  of  May  25, 
1945,  Panel  2  believes  that  for  all 
the  services  for  which  frequencies 
are  to  be  allocated  between  44  and 
108  mc.  Alternate  No.  1  is  the  best 
solution  and  urges  that  it  be  made 
final  at  the  earliest  possible  date." 

The  resolution  has  been  mailed 
to  all  members  of  Panel  2  (alloca- 
tions) and  each  has  been  asked  to 
send  in  his  vote.  Attending  the 
meeting  were :  Dr.  W.  R.  G.  Baker, 
chairman,  RTPB ;  Dr.  C.  B.  Jolliff  e, 
chairman.  Panel  2;  C.  M.  Jansky 
Jr.,  and  Russell  David,  chairman 
and  vice-chairman  of  Panel  5 
(FM);  David  Smith,  chairman 
Panel  6  (television). 

Freed  Chairman 

At  the  meeting  of  Armstrong  li- 
censees, Arthur  Freed,  vice-presi- 
dent and  general  manager  of  Freed 
Radio  Corp.,  was  named  conference 
chairman,  which  adopted  a  resolu- 
tion protesting  the  FCC's  delay  in 
determining  the  final  FM  alloca- 
tions. Resolution  pointed  out  that 
postponement  of  such  allocations 
will  result  in  "serious  delay"  in  the 
conversion  from  military  to  civilian 


production,  which  will  substantially 
reduce  the  potential  set  production 
and  add  to  unemployment. 

This  delay  also  will  result  in  dis- 
crimination in  favor  of  the  manu- 
facturers of  AM  sets  who  can  place 
orders  for  component  parts  now, 
thus  tying  up  future  deliveries  of 
components  for  FM  sets,  the  reso- 
lution stated,  adding  that  this  will 
have  a  "prejudicial  effect  on  the 
expansion  of  FM  broadcasting". 
The  FM  manufacturers  declared 
that  the  prewar  and  wartime  FM 
manufacturing  experience  "indi- 
cates that  nothing  will  be  gained 
by  delay  for  further  propagation 
tests  and  furthermore  that  the 
Alternative  Allocation  No.  1  will 
best  serve  the  public  interest,  con- 
venience and  necessity". 

Those  attending  the  conference, 
and  their  companies,  were:  Arthur 
C.  Ansley,  Ansley  Corp.;  Harold 
Shevers,  Espey  Mfg.  Co.;  Mr. 
Freed;  B.  S.  Trott  and  Maurice 
Raphael,  Garod  Radio  Corp.;  W.  R. 
David,  General  Electric  Co.;  God- 
frey Wetherlow,  Meissner  Mfg. 
Co.;  L.  C.  Shapiro,  Pilot  Radio 
Corp.;  Frank  A.  Gunther,  Radio 
Engineering  Labs.;  Marvin  Hobbs 
and  J.  0.  Ashton,  Scott  Radio 
Labs.;  W.  F.  Cotter,  Stromberg- 
Carlson  Co.;  H.  J.  Wines,  Zenith 
Radio  Corp. 

When  the  FCC  issued  its  final 
allocations  report  above  25  mc  (ex- 
cept the  band  from  44-108  mc) 
[Broadcasting,  May  21,  28],  an- 
(Continued  on  page  72) 


Radio  High  in  Postwar  Appliance  List 


3   of  5  Families  Plan 
Purchase  of  Sets, 
Survey  Shows 

(Table  of  Prices  Buyers  Expect  to 

Pay  on  Page  20) 
THREE  out  of  five  prospective 
buyers  of  home  appliances  plan  to 
buy  radios  two  years  after  they 
become  available,  according  to  a 
nationwide  housing  survey  just 
completed  by  Curtis  Publishing  Co. 

They  expect  to  spend  a  median 
of  $170  for  radio-phonograph  com- 
binations and  $93  for  radios  with- 
out phonographs. 

The  median  prices  to  be  paid  for 
radios  indicate  prospective  buyers 
are  influenced  by  pending  technical 
developments  such  as  FM  and 
television,  the  survey  indicates. 


Results  of  the  survey,  which  cov- 
ered complete  interviews  with 
families  in  35  States  and  118  ur- 
ban centers,  will  be  published  in  a 
few  weeks. 

Exactly  60.4%  of  prospective  ap- 
pliance buyers  want  radios  with 
phonograph,  with  60.3  desiring  ra- 
dios without  phonographs.  Heaviest 
demand  for  the  former  is  in  the 
over  $5,000  income  group,  with  the 
$l,500-$2,499  group  most  desirous 
of  radios  without  phonographs. 

Replacement  Market 

A  brisk  replacement  market  for 
radios  is  indicated  by  the  survey. 
Median  age  of  radio-phonograph 
sets  to  be  replaced  is  four  years, 
eight  years  in  the  case  of  plain 
radios.  Thus,  of  the  total  expected 
market,  87.1%  of  buyers  of  radio- 


phonographs  will  be  new  customers, 
12.9%  replacements.  On  the  other 
hand,  the  market  for  radio  would 
consist  of  91.7%  replacements, 
8.3%  new  customers. 

In  analyzing  the  market,  the  sur- 
vey indicates  that  radio-phono- 
graphs, automatic  washing  ma- 
chines, food  mixers,  home  freezers, 
ironers  and  dishwashers  have  the 
greatest  relative  sales  opportunity 
among  families  not  now  owning 
these  appliances.  Refrigerators, 
cooking  ranges,  vacuum  cleaners, 
radios,  irons  and  toasters  offer  the 
best  replacement  opportunities. 

Of  all  families  interviewed  27.8% 
plan  to  buy  a  new  radio,  14.5%) 
with  phonograph  and  14.4%  with- 
out. A  few  will  buy  both  types  or 
more  than  one.  At  least  one  radio 
is  owned  by  95.3%  of  the  families. 
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Peter  Slated  to  Head  BMB  Research 


NAB  President  Agrees 
To  Release  Him 
For  Post 

By  ROBERT  K.  RICHARDS 

PAUL  PETER,  director  of  re- 
search for  the  National  Association 
of  Broadcasters,  will  be  the  re- 
search director  for  the  Broadcast 
Measurement  Bu- 
reau, it  appeared 
Friday  as  Broad- 
casting went  to 
press  —  although 
confirmation  was 
not  forthcoming. 
It  is  known  that 
^  Mr.    Peter  was 

considered  for  the 
--^^^B    job  many  months 
Mr.  Peter       ago  when  the  Bu- 
reau    first  was 
formed.  At  that  time,  J.  Harold 
Ryan,    president    of    the  NAB, 
wanted  him  to  remain  at  his  Wash- 
ington post. 

Negotiations  Lag 

Recent  developments,  however, 
make  his  selection  almost  certain. 
It  is  understood  that  John  Church- 
ill, director  of  research  of  the  Co- 
lumbia Broadcasting  System,  was 
a  favored  candidate  for  the  post 
from  the  outset,  since  the  NAB 
was  unable  to  release  Mr.  Peter, 

It  was  believed,  however,  that 
negotiations  with  Mr.  Churchill, 
who  was  reluctant  to  relinquish  his 
position  with  CBS  where  he  has 
served  for  15  years,  moved  so  slow- 


M-G-M  TO  ENTER 
RECORDING  FIELD 

METRO  -  GOLDWYN  -  MAYER, 
New  York,  is  px-eparing  to  enter  the 
recording  field  and  has  appointed 
Frank  Walker,  of  RCA  Victor  Di- 
vision, New  York,  to  head  the 
new  project,  beginning  Aug.  1. 
Queried  as  to  whether  M-G-M 
might  make  radio  transcriptions 
Mr.  Walker  said  last  week  that 
"nothing  is  excluded"  in  the  com- 
pany's recording  plans. 

M-G-M  uses  recordings  exten- 
sively in  promotion  of  films  on  a 
large  regular  schedule  of  close  to 
100  stations.  Commercials  are  pro- 
duced in  New  York  by  Donahue  & 
Coe  and  cut  by  various  recording 
companies  in  the  city.  The  commer- 
cials are  always  originals,  and 
never  made  up  from  sound-track 
reels. 


WCAU  Branch 

WCAU  Philadelphia  opened  a 
branch  office  in  Chicago  June  1, 
under  the  direction  of  Virgil 
Reiter  Jr.  Former  mid-west  repre- 
sentative for  WCAU,  he  was,  prior 
to  that  time,  publicity  director  of 
Buick  Motor  Car  Co.  and  sales  pro- 
motion director  of  Graham  Paige 
Motors. 
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ly  that  the  decision  was  holding 
back  progress  of  the  enterprise. 
Hugh  Feltis,  president  of  the  BMB, 
was  anxious  to  establish  this  in- 
tegral section  of  his  organization 
as  quickly  as  possible. 

Consequently  an  appeal  was 
made  to  Mr.  Ryan  to  release  the 
NAB's  research  head.  Mr.  Ryan 
acquiesced. 

Mr.  Peter,  it  is  believed,  will 
proceed  to  his  new  post  within  a 
fortnight. 

Mr.  Peter,  who  is  41,  was  edu- 
cated in  Washington,  D.  C.  public 
schools  and  at  George  Washington 
and  Syracuse  universities. 

He  served  in  the  U.  S.  Signal 
Corps  office  two  years  as  a  second 


lieutenant  during  World  War  I. 
From  September  1928  until  June 
of  the  following  year,  he  under- 
took special  assignments  in  statis- 
tical work  and  office  management 
for  the  General  Motors  Acceptance 
Corp.  In  1929,  he  joined  the  Na- 
tional Broadcasting  Co.  He  organ- 
ized and  headed  the  network's  first 
statistical  department.  He  re- 
mained with  NBC  until  March  1935 
when  he  moved  over  to  the  parent 
company.  Radio  Corp.  of  America. 
On  June  1,  1936  he  resigned  the 
RCA  post  to  become  executive  sec- 
retary of  the  Joint  Committee  on 
Radio  Research.  Mr.  Peter  joined 
the  NAB  as  director  of  research 
in  1938. 


Mr.  Ream 


Mr.  Stanton 


Mr.  White 


CBS  Executive  Lineup  Revised; 
Stanton  Made  General  Manager 

Ream  and  White  Elected  Directors,  Rimyon  Named 

CRC  V-P;  Paley  Seen  as  Board  Chairman 

to  civilian  life,  probably  in  the  fall. 
Mr.  Kesten  would  become  president. 
The  network  has  lacked  a  general 

(Continued  on  page  81) 


Runyon 


EXECUTIVE  lineup  of  CBS  was 
revised  by  the  network  board  of 
directors  at  its  June  4  meeting. 
Changes  announced  by  Paul  W. 

Kesten,  executive 
vice  -  president, 
were : 

Frank  Stanton, 
vice-  president, 
elected  to  board 
of  directors  and 
named  general 
manager  of  net- 
work. 

Joseph  H. 
Ream,  vice-presi- 
dent   and  secre- 
tary, elected  director. 

Frank  K.  White,  vice-president 
and  treasurer,  elected  director. 

Comdr.  Mefford  R.  Runyon,  vice- 
president  and  director,  who  has 
been  on  war  leave,  resigned  from 
board  to  become  executive  vice- 
president  of  Columbia  Recording 
Corp.,  CBS  subsidiary  [Closed 
Circuit,  May  28].  He  was  retired 
May  30  by  the  Navy. 

Membership  of  the  CBS  board 
was  increased  from  12  to  14.  Ele- 
vation of  Mr.  Stanton  is  viewed  as 
confirmation  of  reports  that  Col. 
William  S.  Paley  may  become  CBS 
board  chairman  when  he  returns 


Mueller  Uses  90% 
Of  Budget  on  Radio 

Sales  Jump  68%;  Macaroni 
Firm  Expands  Newscasts 

C.  F.  MUELLER  Co.,  Jersey  City, 
devoting  90%  of  its  advertising 
budget  to  radio,  is  planning  fall 
expansion  of  news  programs  for 
Mueller  Macaroni  products.  Pres- 
ent lineup  includes  17  stations  in 
major  cities  east  of  Mississippi  in 
addition  to  local  and  regional  net- 
works. 

According  to  Fred  Mueller,  ad- 
vertising and  sales  promotion  man- 
ager, sales  have  increased  up  to 
68%  in  some  territories  where 
newscasts  have  been  added.  "In 
90%  of  our  sales  territory,"  Mr. 
Mueller  said,  "we  attribute  our  in- 
creased business  to  i-adio.  There  is 
no  'maybe"  about  it  because  we 
check  returns  through  techniques 
devised  by  Duane  Jones  Co.  We 
check  sales  before  a  newscast  goes 
on  the  air  for  Mueller  and  after  it 
has  been  on  the  air  for  a  fixed 
period.  Thus  we  establish  our  sales 
picture." 

Mueller  offered  an  income  tax 
instruction  book  as  a  premium,  six 
times  each  on  WEAF  and  WABC 
New  York,  and  drew  25,000  returns, 
each  representing  a  Mueller  sale, 
he  added. 

Mueller's  first  news  program 
campaign  through  Duane  Jones 
Co.  began  in  July  1944,  starting 
vdth  a  test  on  Don  Goddard's 
WEAF  New  York  newscast.  Pre- 
liminarjf  schedules  were  designed 
to  determine  whether  midday  time 
was  a  good  sales  time  for  maca- 
roni and  whether  newscasts  had 
"universal"  appeal.  With  positive 
answers  to  both  questions,  Mueller 
built  up  its  current  schedule  which 
includes  11  quarter-hours,  5  10- 
minute  and  a  5-minute  program, 
most  of  them  in  the  noon  period,  on 
WEAF  WTRY  WGR  WARM 
WRNL  KYW  WGAR  Wj^BF 
WKRC  WGST  WDRC  KDKA 
WBZ-WBZA  WBAL  WFCI. 


Drawn  for  Broadcasting  by  Sid  Hi;^ 
"He's  Been  Waiting  for  FM  Allocations  So  He  Can  Build  a  Station!" 
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I  Platter-Turner  Case  Hearing  June  15 


'  Courf  Denies  AFM 
j     Motion  Asking 
\        For  Delay 

By  JACK  LEVY 

,  WITH  all  parties,  except  the  AFM, 
anxious  to  bring  the  year-old  plat- 
j  ter  turner  dispute  to  an  early  so- 
lution, the  U.  S.  Second  Circuit 
Court  of  Appeals  (New  York)  last 
week  agreed  to  hear  on  June  15 
the  petition  of  the  National  Labor 
Relations  Board  for  a  decree  to 
compel  NBC  and  Blue  to  bargain 
!i  with  NABET  irrespective  of  Pe- 
I  trillo  threats  of  reprisal, 
jj      The  court  denied  a  motion  of 
I  AFM  counsel  for  a  20-day  post- 
g,  ponement  in  filing  its  brief  which, 
J  if  granted,  would  have  delayed  ac- 
tion  on  the  decree  until  fall.  The 
jj  motion  was  opposed  by  Alvin  J. 
i,  Rockwell,  NLRB  general  counsel, 
g,  and  the  case  was  admitted  to  the 
spring  calendar.  Judges  Augustus 
■   N.  Hand,  Learned  Hand  and  Je- 
rome  Frank  presided. 

I  Error  Charged 

In  the  absence  of  Joseph  A.  Pad- 
['  way,  AFM  counsel,  Robert  Wilson, 

assistant  counsel,  asked  for  the 
ii  postponement.  He  argued  that  it 
''f  would  be  inconvenient  for  Mr. 
^  Padway  to  appear  before  the  court 
'(  next  week  and  that  the  union  need- 
le ed  more  time  to  prepare  its  case. 
I'  However,  in  view  of  the  court's 
li  ruling,  he  agreed  to  have  the  AFM 

brief  ready  by  last  weekend. 
3  Opposition  to  NLRB's  petition 
'  for  an  enforcement  decree,  it  ap- 
'  peared  from  Mr.  Wilson's  plea  for 
'f  postponement,  will  be  at  least 
'  partly  based  on  the  contention  that 
'  the  New  York  Regional  NLRB  was 
"  in  error  in  not  investigating  moi'e 
"  fully  a  charge  filed  by  AFM  that 
'  NABET  is  a  company-dominated 
'  union. 

This  charge  was  filed  Jan.  27 
under  Section  10(b)  of  the  Na- 
p  tional  Labor  Relations  Act,  just 
prior  to  the  hearing  held  in  New 
York  before  Howard  Myers,  NLRB 
examiner,  on  the  complaint  case 
instituted  by  the  board  charging 
the  networks  with  unfaia-  labor 
practice  in  refusing  to  respect  its 
!;  certification  of  NABET  as  bar- 
gaining  agent  for  platter-turners 
i  [Broadcasting,  Feb.  5].  The  charge 
was  dismissed  about  six  weeks  later 
[Broadcasting,  March  19]  and 
was  understood  to  have  been  fully 
investigated. 

The  AFM   charge  accused  the 
NBC  and  Blue  of  dominating  and 
conspiring  with   NABET  against 
the  musicians,  influencing  the  se- 
,  lection  of  officers  and  control  of 
'  the  union,  and  causing  NABET  to 
i  file    an    unfair    practice  charge 
against  the  nets  with  NLRB  "for 
the  purpose  of  making  it  appear 
that  the  said  NABET  was  not  dom- 
inated and  formed"  by  the  net- 
-  works.  The  board  will  likely  take 
"  the  position  that  its  informal  in- 
vestigations of  such  charges  are 


not  matters  for  the  courts  to  decide. 

It  is  expected  that  the  court  will 
issue  its  decision  on  the  NLRB  pe- 
tition within  a  month  after  the 
June  15  hearing.  Should  a  decree 
be  granted,  AFM  will  likely  file  a 
petition  for  review  by  the  Supreme 
Court,  which  would  prevent  en- 
forcement of  the  decree  until  fall. 
The  higher  court  has  generally  re- 
fused to  review  the  large  majority 
of  such  petitions. 

Reply  briefs  filed  by  NBC  and 
Blue  with  the  Circuit  Court  asked 
that  its  decision  on  the  NLRB  pe- 
tition be  made  binding  on  the  AFM 
as  well  as  the  networks  and 
NABET,  otherwise  they  will  be 
faced  with  "wildcat"  strikes  which 
Mr.  Peti-illo  has  threatened  if  they 
sign  contracts  with  NABET. 

NBC's  brief,  filed  by  the  firm  of 
Cahill,  Gordon,  Zachry  &  Reindel, 
declared  the  network  had  been  put 
in  the  san-.e  position  in  the  platter 
turner  controversy  as  the  employer 


in  the  NLRB-Gluek  Brewing  Co. 
case  in  which  the  decision  of  the 
Eighth  Circuit  Court  of  Appeals 
stated:  "This  is  another  unfortu- 
nate labor  jurisdictional  conflict 
where  the  employer  is  the  unwill- 
ing and  unhappy  battleground." 

The  network  asserted  it  was 
"forced"  to  defer  recognizing  the 
NLRB  certification  of  NABET 
"because  of  the  refusal  of  the  AFM 
to  accept  the  decision  of  the  NLRB 
as  determinative  of  the  issue  and 
by  AFM's  insistence  that  it  would 
not  consider  this  jurisdictional 
question  finally  and  effectively  de- 
termined until  a  Circuit  Court  of 
Appeals  had  implemented  the  order 
of  the  NLRB." 

The  brief  recalled  that  following 
the  Board's  certification  of  NABET 
on  Nov.  24,  1944  and  the  commence- 
ment of  contract  negotiations  with 
NABET  in  recognition  of  the 
NLRB  action,  Mr.  Petrillo  advised 
NBC  that  he  would  "continue  to 


insist"  on  the  jurisdiction  over 
platter-turners.  "This  insistence," 
the  brief  set  forth,  "was  more  than 
verbal"^  and  was  accompanied  by 
an  order  to  members  of  the  AFM 
not  to  participate  on  the  Jack 
Benny  program  scheduled  for 
Dec.  3. 

"It  was  also  made  clear  to  NBC 
by  Petrillo,"  the  brief  continued, 
"that  the  incident  with  respect  t6 
the  Benny  program  was  not  a 
token  resistance  but  'was  one  of  a 
series  of  orders  that  might  be 
given  on  other  leading  shows,  and 
. . .  that  we  (NBC)  would  be  given  a 
small  amount  of  advance  notice  as 
a  matter  of  fact,  as  to  which  show 
on  which  the  ox'chestra  would  be 
ordered  not  to  appear.'  " 

Pointing  out  that  AFM  "con- 
tinued to  challenge  the  finding  of 
the  Board"  even  after  the  order 
had  been  issued  on  March  31,  1945 
directing  the  networks  to  bargain 
with  NABET,  the  brief  stated  that 
NBC's  action  "has  been  motivated 
not  only  by  a  desire  to  avoid  the 
economic  hardship  which  would 
have  resulted  to  it  and  its  many 
other  employes  as  the  result  of  a 
series  of  wildcat  strikes,  but  by  its 
efforts  to  maintain  its  broadcast- 
ing service  to  the  public,  classified 
as  an  'essential'  wartime  service." 

Blue  in  Middle  ; 

The  brief  for  American-Bluej 
filed  by  Franklin  S.  Wood,  reviewed 
similar  threats  against  the  net-f 
work  if  it  recognized  the  NLRB 
certification  of  NABET  and  re-j 
called  the  testimony  of  jifarli 
Woods,  president, \t  the  hearing 
before  Mr.  Myers,  when  he  saidj 
"we  were  right  in  the  middle'*  o£ 
the  dispute.  j 

Urging  that  the  order  of  the 
Coui-t  be  binding  on  all  parties, 
the  brief  declared:  ".  .  .  if  it  be 
plain  as  it  is  here  that  some  third 
party  is  influencing  or  threatening 
to  influence  the  compliance  of  the 
respondent  employers  with  the 
Board's  order,  the  broad  equity 
powers  of  this  Court  ought  to  be 
such  as  to  encompass  the  whole 
problem  and  remedy  the  basic 
wrong  by  making  its  ordei?  run 
against  the  ultimate  wrongdoer  ad 
well  as  the  respondent  employers 
who  with  their  businesses  are  the 
unwilling  holders  of  the  stake  in 
which  the  jurisdictional  contro- 
versy centers." 

Pointing  out  that  the  case  is  not 
the  ordinary  problem  of  an  alleged 
unfair  labor  practice  by  an  em- 
ployer or  a  jurisdictional  question 
based  on  differences  of  opinion  be- 
tween one  union  and  an  employer 
but  a  case  in  which  there  are  two 
unions  "making  conflicting  claims 
over  the  same  job  classification," 
the  brief  concludes  that  the  net- 
work "is  entii-ely  willing  to  abide 
by  the  judicial  determination  made 
by  this  Court  on  the  petition  of 
NLRB  herein,  but  unless  this 
Court's  order  is  binding  upon  the 
AFM  the  question  will  have  been 
answered  academically  but  the 
problem  will  not  have  been  solved." 


JUNE  15  NETWORK  CHANGES 

THIRTY-THREE  stations  will  change  or  alter  network  affiliations 
June  15,  second  anniversary  of  the  FCC  network  monopoly  rules 
banning  contracts  for  more  than  a  two-year  period. 

Largest  hookup  is  Mutual  which  will  have  267  stations  after  June 
15,  now  has  270.  Blue  will  have  196,  now  has  193.  CBS  will  have 
153,  now  has  152.  NBC  will  have  151,  now  has  152. 

Box  score  of  transfers  (June  15  unless  otherwise  indicated),  fol- 
lows: 


Power 

Station 

To 

From 

(watts) 

WPDQ 

Jacksonville 

Blue 

Mutual 

5,000 

WJHP 

Jacksonville 

Mutual 

Blue 

250 

WGBS 

(formerly  WFTL) 

Blue 

Mutual 

10,000 

Miami 

WKAT 

Miami 

Mutual 

Blue 

1,000 

WTMC 

Ocala,  Fla. 

Mutual 

Blue 

250 

WJBC 

Bloomington,  III. 

Blue 

Nonnetwork 

250 

KRNT 

Des  Moines 

Blue 

CBS 

5,000 

KSO 

Des  Moines 

CBS 

Blue-Mutual 

5,000 

KSCJ 

Sioux  City 

CBS 

Blue 

5,000 

WCMI 

Ashland,  Ky. 

CBS 

Mutual 

250 

WLAP 

Lexington,  Ky. 

Blue 

Blue-Mutual 

250 

WCBM 

Baltimore 

Mutual 

Blue 

250 

WFBR 

Baltimore 

Blue 

Mutual 

5,000 

WCOP 

Boston 

Blue 

Nonnetwork 

500 

WHDH 

Boston 

Nonnetwork 

Blue 

5,000 

WLAW 

Lawrence,  Mass. 

Blue 

CBS 

5,000 

KHMO 

Hannibal,  Mo. 

Mutual 

Blue 

250 

KHAS 

Hastings,  Neb. 

Mutual  (June  1) 

Nonnetwork 

250 

KGFW 

Kearney,  Neb. 

Mutual  (June  1) 

Nonnetwork 

250 

WFEA 

Manchester,  N.  H. 

CBS 

NBC 

5,000 

WKRC 

Cincinnati 

CBS  (June  1) 

Mutual  5,000-1,000 

WCKY 

Cincinnati 

Nonnetwork 

CBS 

50,000 

WBBZ 

Ponca  City,  Okla. 

Mutual 

Nonnetwork 

250 

WERC 

Erie,  Pa. 

NBC 

CBS 

250 

KQV 

Pittsburgh 

Mutual 

Blue 

1,000 

WCAE 

Pittsburgh 

Blue 

Mutual 

5,000 

WEEU 

Reading,  Pa. 

Blue 

NBC 

1,000 

WRAW 

Reading,  Pa. 

NBC 

NBC  (parttime) 

250 

WKIX 

Columbia,  S.  C. 

CBS 

Nonnetwork 

250 

WNAX 

Yankton,  S.  D. 

Blue 

CBS 

5,000 

wssv 

Petersburg,  Va. 

Mutual  (June  1) 

Nonnetwork 

250 

WRJN 

Racine,  Wis. 

Blue 

Mutual 

250 

WHBL 

Sheboygan,  Wis. 

Blue 

Mutual  1,( 

)00-250 
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P&G  Hears  as  Well  as  Buys  Radio 


Reaction  Is  First  Factor 
In  Timebuying  By 
Big  Account 

By  BILL  BAILEY 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, is  radio's  most  ardent  lis- 
tener as  well  as  its  No.  1  timebuyer. 

That's  why  the  company  has  be- 
come the  nation's  top  sponsor, 
spending  more  than  11  million  dol- 
lars annually  for  time  alone. 

Several  factors  must  be  consid- 
ered in  timebuying,  according  to 
William  M.  Ramsey,  P&G  radio  di- 
rector. Most  important,  however, 
is  listener  reaction.  "We  place  our- 
selves in  the  role  of  enlightened 
buyers,"  explained  the  man  who  has 
devoted  the  past  15  years  to  study- 
ing broadcast  advertising.  "In  other 
words  we  listen  as  ardently  as  we 
broadcast." 


P&G  Renews  6 

PROCTER  &  GAMBLE,  Cin- 
cinnati, has  renewed  spon- 
sorship on  NBC  for  52  weeks 
starting  July  2  of  six  day- 
time serials  .  .  .  Road  of  Life, 
Joyce  Jordan,  M.  D.,  Right  to 
Happiness,  all  three  handled 
hy  Compton  Adv.  Inc.,  Ma 
Perkins,  agency,  Dancer- 
Fitzgerald  -  Sample;  Woman 
in  White,  agency,  Benton  & 
Bowles;  Pepper  Young's 
Family,  agency,  Pedlar  & 
Ryan, 


The  success  of  P&G  broadcast 
advertising  hinges  on  seven  req- 
*  uisites  which  might  be  applied  to 
s  any  business  using  radio.  They  are: 
(1)   Good   Taste   in  Programs. 
P&G  has  a  policy  never  to  offend  a 
single  listener.  Although  each  agen- 
cy is  given  complete  charge  of  its 
'  respective    programs,    Procter  & 
Gamble  maintains  overall  super- 
Y  vision  from  a  policy  standpoint, 
n,       (2)   High  Type  Programs.  The 
■r',  caliber  of  the  show  as  well  as  the 
size  of  the  rating  determines  the 
-T   effectiveness  of  a  particular  pro- 
. gram  as  a  sales  medium. 

(3)  Listening  Habits.  P&G  knows 
its  various  audiences,  their  likes 
and  dislikes.  Before  a  new  program 
is  placed  it  is  weighed  against  all 
y  possibilities  of  acceptance. 
'       (4)  Time  of  Day.  A  most  impor- 

•  tant  element  in  successful  timebuy- 

•  .  ing.  A  program  which  might  sell 
'    in  late  afternoon  may  be  a  flop  in 

early  afternoon.  Competition  must 

•  be  considered.  Preceding  and  fol- 
;  lowing  programs  are  not  over- 
'  looked. 

y      (5)  Don't  Kill  a  Good  Program. 

Tastes  change  from  time  to  time. 

It's  better  to  drop  a  good  program 
■    after  a  long  run  while  it's  still 


popular  than  to  continue  it  and 
wear  out  the  "welcome"  with  cus- 
tomers. Conversely,  give  a  good 
program  time  for  acceptance. 

(6)  Don't  be  Afraid  to  Pioneer. 
P&G  maintains  an  experimental 
fund  to  try  out  new  ideas,  new  tal- 
ent. 

(7)  Coordinate  all  Media.  When 
P&G  wants  to  push  a  certain  prod- 
uct in  a  given  area,  extra  time  is 
acquired  on  local  stations,  other 
media  are  used.  The  overall  cam- 
paign is  dovetailed  to  smash  home 
the  P&G  sales  message. 

To  Bill  Ramsey  good  taste  in 
programs  is  one  of  the  first  cardi- 
nals of  good  broadcasting.  Unlike 
the  printed  page,  radio  can  easily 
offend.  One  wouldn't  think  of  en- 
tering a  friend's  home  and  saying 
something  that  might  offend,  he 
pointed  out. 

"When  one  of  our  programs  is 
tuned  in  we  are,  in  fact,  invited 
into  the  home  of  a  friend,"  he  ex- 
plained. "We  want  to  go  back  to 
that  home  again.  Consequently  we 
can't  offend  and  expect  an  invita- 
tion to  return." 

Once  Questioned 

Only  once  did  a  P&G  program 
broadcast  a  sequence  that  was 
questioned.  That  had  to  do  with  a 
child  born  out  of  wedlock — some- 
thing that  might  offend  the  ma- 
jority of  the  people.  The  script  was 
held  up  while  P&G  executives  con- 
ferred. Should  it  be  changed?  Could 
P&G  afford  to  astigmatize  its  rec- 
ord of  clean  broadcasting? 

The  author  explained  the  reason. 
There  was   a  human  lesson  in- 


volved— -a  lesson  learned  by  many 
young  folk  in  real  life.  Finally  the 
script  was  cleared.  P&G  held  its 
collective  breath.  The  experiment 
worked  as  it  was  intended — actual- 
ly conveying  a  message  of  humani- 
ty. Not  a  single  protest  was  re- 
ceived. 

Another  important  factor  which 
P&G  takes  into  consideration  is 
listening  habit.  The  firm  knows, 
for  instance,  that  the  women  who 
buy  the  majority  of  a  certain  type 
of  soap  turn  on  their  radios  at  a 
certain  time  of  day.  It  knows,  too, 
that  another  type  of  soap  will  ap- 
peal to  an  audience  that  listens  at 
another  time,  and  so  on.  Conse- 
quently when  a  certain  P&G  prod- 
uct is  to  be  advertised,  the  P&G 
radio  experts  consult  a  maze  of 
surveys. 

Still  another  element  is  the  time 
of  day  and  that,  of  course,  ties  in 
with  listening  habits.  It's  difficult 
to  buck  stiff  competition,  but  P&G 
has  done  it  successfully.  A  week 
never  passes  but  that  the  people 
responsible  for  P&G  broadcasts 
pore  over  Hooper,  CAB  and  other 
ratings.  They  don't  stop  there, 
however.  In  the  company's  own 
files  they  have  their  own  method 
of  checking. 

When  they're  through  they  come 
up  with  a  decision.  Occasionally  the 
program  fails  to  produce  the  re- 
quired results.  In  that  connection 
Mr.  Ramsey  recalled  P&G  experi- 
ence with  the  Guiding  Ldght,  which 
went  on  the  air  Jan.  25,  1937  for 
P&G  Naphtha  soap. 

At  first  the  program  was  sched- 
uled in  late  afternoon.  Naphtha 


BRONZE  STAR  MEDAL  was  ! 
awarded  Lt.  Col.  Frank  E.  Pelle- 
grin  (r)  prior  to  his  return  to  this 
country,  by  Gen.  Jacob  L.  Devers, 
Commanding  General,  Sixth  Army 
Group.  Col.  Pellegrin  arrived  in 
Washington  last  week  after  18  j 
months  overseas  and  is  now  as- 
signed to  Army  Ground  Forces 
public  relations.  Medal  was  award- 
ed for  meritorious  achievement  in 
France  and  Germany.  Before  en- 
tering service  he  was  NAB  Direc- 
tor of  Broadcast  Advertising. 


sales  didn't  show  improvement.  The 
program's  rating  was  'way  down, 
yet  the  Guiding  Light  was  a  "nat- 
ural". Bill  Ramsey  and  his  staff 
studied  the  situation.  They  decided 
to  move  the  program  to  an  early 
afternoon  spot.  Almost  overnight 
its  rating  jumped  and  P&G  Naph- 
tha sales  began  to  increase.  For 
five  years  the  program  remained 
on  the  air,  closing  on  Dec.  26,  1941. 

The  Guiding  Light  was  a  good 
show,  a  popular  one.  There  was 
nothing  wrong  with  it  when  P&G 
discontinued    it.    Radio  Director 

{Continued  on  page  79) 


Full  Eisenhower  Coverage  Permitted 


General's  Tour  to  Get 
Large  -  Scale  Radio 
Net  Treatment 

FULL  broadcast  coverage  of  Gen. 
Dwight  D.  Eisenhower's  arrival  in 
Washington,  scheduled  June  18, 
will  be  permitted.  Radio  will  have 
similar  opportunity  to  handle  visits 
of  his  party  to  New  York  June  19 
and  to  Abilene,  Kan.,  day  or  two 
later. 

Pace-setter  for  return  of  war 
heroes  was  the  celebration  held 
May  24  in  Atlanta  when  spectacular 
coverage  was  provided  for  the  ar- 
rival of  Gen.  Courtney  D.  Hodges. 

While  Army  officials  will  not  com- 
ment on  definite  arrangements  for 
the  Eisenhower  entourage,  plans 
drawn  up  by  networks  and  stations 
promise  complete  broadcast  cover- 
age along  with  pooled  broadcasts 
to  be  arranged  later.  Main  criti- 
cism to  date  has  come  from  a  group 
of  New  York  independents,  based 
on  inability  to  get  permission  to 
place  microphones  at  press  confer- 
ences held  by  high  Army  officials 
and  on  refusal  of  Army  Public  Re- 


lations to  allow  them  free  access 
to  exclusive  interviews. 

In  charge  of  arrangements  for 
the  New  York  and  Abilene  visits 
of  Gen.  Eisenhower  are  the  mayors 
of  the  cities,  in  line  with  War  Dept. 
custom. 

Complicating  Washington  plans 
is  the  fact  that  District  of  Colum- 
bia commissioners.  White  House, 
Congress  and  War  Dept.  officials 
are  in  charge. 

Accompanying  Gen.  Eisenhower 
will  be  his  Naval  aide,  Capt.  Harry 
C.  Butcher,  USNR,  former  CBS 
Washington  vice-president.  Since 
Capt.  Butcher  is  detailed  to  the 
Army,  he  will  not  come  under 
Navy  Public  Relations  authority. 

Definite  plans  for  the  Washing- 
ton celebration  have  not  yet  been 
made,  but  networks  likely  will 
shoot  the  works.  High  spot  is  slated 
to  be  Gen.  Eisenhower's  speech  be- 
fore a  joint  session  of  Congress, 
tentatively  set  for  1  p.m.  June  18, 
but  definite  approval  of  arrange- 
ments has  not  been  given. 

All  networks  last  Friday  re- 
vealed plans  to  broadcast  the 
speech  to  Congress.  A  meeting  with 


radio  and  press  was  to  be  held  by 
the  District  commissioners  office 
Monday. 

Less  reticent  than  Army  officials 
was  Mayor  LaGuardia  of  New 
York,  who  is  in  charge  of  the  city's 
welcome  celebration.  The  Mayor 
announced  Thursday  that  Gen. 
Eisenhower  will  be  available  to 
radio  if  any  other  news  agencies 
are  permitted  interviews, 

June  19  has  been  set  aside  by 
the  Mayor  as  "Eisenhower  Day". 
Plans  call  for  a  reception  commit- 
tee to  meet  the  party  at  the  air- 
port, a  parade,  welcoming  rally  at 
an  outdoor  location  in  Manhattan 
and  public  dinner.  Radio  will  be 
permitted  to  describe  the  day's  ac- 
tivities from  the  scene,  the  Mayor 
said,  and  can  broadcast  the  Eisen- 
hower speech  at  the  dinner  should 
the  public  he  invited  according  to 
schedule. 

Networks  and  stations  are  set- 
ting up  tentative  arrangements  de- 
spite lack  of  exact  times.  NBC 
plans  complete  coverage  but  has 
not  specified  time,  CBS  has  not  yet 

{Continued  on  page  78) 
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U.  S.  MARINE  CORPS  PHOTO 


Forest  fire 


"Spreads  like  a  forest  fire"  is  an  expression 
most  everyone  knows.  It's  a  cliche,  too,  to  a 
great  many. 

And  yet  that's  the  quickest,  easiest  way  to 
explain  how  radio  advertisers  have  adopted 
W-I-T-H  .  .  .  the  successful  Baltimore  in- 
dependent. 

They  bought  on  facts.  They  continued  to 
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buy,  based  on  sales.  For  W-I-T-H  delivers  in 
this,  the  6th  largest  city,  the  greatest  number 
of  listeners  for  each  dollar  spent. 


k  WITH 


Baltimore,  Md. 


Represented  Nationally  by  Headley-Reed 
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Tom  Tinsley,  President 


j  Time  Here  for  Radioes  Own  News  Wire 


Worldwide  Staff,  Using  Shortwave 
For  Direct  Copy,  Visioned 


By  DON  M.  TAYLOR 
News  Editor,  WLAC  Nashville 


NOW-is-  the^  time  for  radio  to  or- 
ganize its  own  news  service. 

:The  networks  have  trained  more 
than  100  competent  foreign  corre- 
spondents and  about  as  many  name 
correspondents  and  commentators 
here  at  home  during  this  war.  A 
comparatively  small  percentage  of 
these  specialists  will  be  needed  for 
network  or  individual  station  oper- 
ation after  the  war.  But  their  abil- 
ities would  be  invaluable  to  a  radio 
news  service. 


UP  as  well  as 
news  bureaus  I 

The  individua 
ploying  the  sei 
the  facilities  fo 
speed  broadcast 
by  handling  ren 
entire  list  of  s 
cases. 

It  seems  likel 
new  FM  and  A 
on  the  air  aft 
stations  will  al 


Greater  Protection 

They  know  how  to  obtain  news 
in  many  fields  where  experience  is 
essential.  Their  names  are  familiar 
to  the  listening  public  and  would 
lend  authority  to  news  dispatches 
quoting  the  correspondent.  Since 
they  are  familiar  with  the  business 
of  broadcasting,  they  could  evalu- 
ate and  write  news  properly  for 
radio. 

The  use  of  these  trained  broad- 
casters in  bureau  and  correspond- 
ents* posts  at  home  and  abroad 
would  provide  the  radio  news  serv- 
ice subscribers  with  instant  on-the- 
spot  eye-witness  broadcast  service 
covering  the  globe.  On  a  news  story 
of  unusual  importance,  the  radio- 
trained  correspondent  could  do  more 
than  file  a  news  story — he  could 
give  an  eye-vntness  description  by 
shortwave,  for  both  networks  and 
individual  stations  using  the  serv- 
ice. In  cases  where  direct  short- 
wave coverage  was  impossible,  the 
description  might  be  transcribed. 

The  necessarily  wide  distribution 
of  correspondents  would  blanket 
the  United  States  so  that  remote 
coverage  would  be  quickly  available 
for  any  major  happening,  anywhere 
in  this  country.  And  the  foreign 
correspondents  and  bureaus  should 
be  able  to  do  almost  as  well  abroad. 
It  would  give  networks  as  well  as 
individual  stations  far  greater  pro- 
tection than  they  could  afford 
othei'wise. 

Stations  Could  Help 
The  stations  using  the  radio  news 
service  could  help  in  providing  na- 

i^!    tionwide  coverage.  News  editors  of 
,1  the  stations  that  have  trained  men 
■    in  that  capacity  could  become  top 
i.    stringmen,  paid  perhaps  a  flat  base 
.i* ;  of  $5-$10  a  month  plus  one  cent 
''  per  word   and  a   bonus   for  tips 
on  especially  hot  stories.  Reporters 
in  the  larger  towns  and  editors  in 
the  smaller  communities  could  be 
■    used  to  complete  the  list  of  string- 
men.  A  little  more  money  than  paid 
by  the  present  news  services  plus 
'  frequent  contact  work  would  defi- 
y  nitely  give  better  string  news  pro- 
.  tection  than  any  agency  now  has. 
(I  know  this  can  be  done  because  I 
have  handled  the  job  for  INS  and 

t'"i 
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two  different  radio 
organized  myself.) 
1  radio  stations  em- 
•vice  could  expand 
r  on-the-spot  high- 
coverage  of  news 
lote  pickups  for  the 
abscribers  in  some 

y  that  at  least  300 
M  stations  will  go 
sr  the  war.  These 
1  be  good  markets 
for  a  radio  news  wire.  In  addition, 
the  present  radio  stations  have  re- 
cently witnessed  some  glaring  and 
inexcusable  maltreatment  of  news 
by  one  of  the  major  news  services. 
Another  service  has  of  late  pro- 
vided many  annoying  minor  inac- 
curacies. Both  the  press  services 
with  radio  news  wires  still  subor- 
dinate radio  to  the  newspaper. 

The  news  is  gathered  and  writ- 
ten first  for  the  newspapers  and 


then  rewritten  for  radio,  which  re- 
sults in  delay  on  the  radio  wire. 
The  bureau  split  service  is  inade- 
quate, inaccurate,  slow,  and  repeti- 
tious. I  have  seen  the  same  story 
repeated  five  times  in  eight  hours, 
and  not  an  important  story,  either. 
The  first  thought  in  the  key  bu- 
reaus and  the  outlying  bureaus  is 
to  serve  the  newspapers.  And  these 
agencies  have  completely  missed 
too  many  good  stories  on  the  radio 
wire  recently. 

Third  Service 

Examples  are  the  500,000  in- 
crease in  tire  allotments,  the  vol- 
untary clothing  rationing  plan,  the 
final  playoff  game  for  the  unoffi- 
cial college  basketball  title,  and  the 
Snead-Nelson  golf  playoff.  So  much 
for  the  two  radio  vrires.  The  third 
news  service  has  good  foreign  and 
Washington  coverage,  but  its  news 
is  frequently  too  awkward  in  con- 
struction for  broadcast,  and  it  does 
not  have  enough  district  coverage. 
Most  radio  executives  are  familiar 
with  these  shortcomings  and  many 
of  them  should  be  receptive  to  a 
new  service  that  promised  to  over- 
come them. 

An  ideal  name  for  the  radio  news 


Mr.  Taylor 

service  would  be  "Radio  News".  Itj 
would  identify  it  with  radio,  in 
contrast  with  those  that  label  them- 
selves with  the  newspaper  tag 
"press".  And  it  would  be  a  natural 
lead-in  for  special  bulletins  and  in- 
troductions for  correspondents. 
"Here  is  a  late  Radio  News  Bulle- 
tin; here  is  your  Radio  News  Cor- 
respondent Bill  Downs." 

As  for  expense,  the  best  guide 
immediately  at  hand  is  provided  by 
the  INS  cost  summary  for  1941. 
Total  INS  expense  that  first  war 
year  was  listed  as  $2,622,744.45. 
That  provided  wire  service  for  338 
domestic  newspaper  subscribers 
and  182  domestic  radio  subscribers 
— a  total  of  520.  The  average  cost 
of  operation  was  approximately  $97 
per  subscriber  weekly.  That  paid 
salaries,  leased  wire  and  teletype 
costs. 

Expense  Ratio 

During  1942  INS  had  272  em- 
ployes in  the  U.  S.,  including  those 
in  31  domestic  bureaus;  41  foreign 
correspondents,  6  foreign  bureaus 
and  1,864  stringmen.  The  expense 
ratio  for  a  comparable  number  of 
radio  subscribers  could  be  held 
below  the  $97  average,  especially 
after  the  war. 

Radio  News  could  successfully 
begin  fullscale  operation  with  20 
domestic  bureaus;  fulltime  corre- 
spondents in  62  American  cities;  6 
foreign  bureaus,  and  fulltime  cor- 
respondents in  30  other  foreign 
cities.  The  key  bureau,  origin  point 
for  the  master  wire,  should  be  in 
Washington.  That's  the  world's  top 
news  spot.  Quick  and  accurate 
work  by  a  Washington  bureau  with 
a  suggested  stalf  of  40  (including 
business  personnel),  would  keep 
well  ahead  of  all  competition. 

From  the  mechanical  standpoint, 
it  would  be  advisable  to  have  per- 
{Co7itimied  on  page  83) 
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A  VETERAN  newsman  at  33,  Don  Taylor  writes  here  of  the 
need  for  radio's  own  news  wire  service.  He  goes  beyond  the 
bromidic  "band  wagon"  hurrah  and  offers  a  prospectus  for  a 
worldwide  radio  news  service.  Mr.  Taylor,  news  editor  of  WLAC 
Nashville  since  April  1944,  got  his  journalistic  feet  wet  at  13 
when  he  began  writing  about  radio  for  the  Wichita  Beacon.  He 
entered  radio  in  1937  as  news  editor  of  KOAM  Pittsburg, 
Kan.,  following  a  turn  at  freelance  reporting-writing.  He  has 
served  as  police  reporter  on  the  Houston  Press  and  assistant 
manager-news  editor  of  INS,  southwestern  division,  Dallas.  Don 
was  born  in  Carrollton,  Mo.,  studied  journalism  at  Wichita 
high  school  and  Centre  College,  Danville,  Ky. 


Prices  Radio  Buyers  Expect  to  Pay 

{See  Story  on  Page  15) 
Tables  showing  prices  prospective  buyers  expect  to  pay  follow: 

ESTIMATED  EXPENDITURE  FOR  RADIOS  WITH  PHONOGRAPH 

by  Income  groups 


Amount  of 
Expenditure 

Under  $50   

$  50-$  99   

$100-$149   

$150-$199   

$200-$299   

$300  and  over  —  _ 
Don't  know   


$5,000 
&  over 
% 
1.0 


13.5 
17.7 
21.9 
31.3 


10.8 
16.5 
14.9 
18.2 
6.6 
32.2 


$2,500- 

$1,500- 

Under 

$3,499 

$2,499 

$1,500 

% 

% 

% 

.6 

1.6 

2.0 

12.0 

17.5 

12.0 

18.9 

12.5 

18.0 

13.8 

15.0 

16.0 

18.9 

14.2 

12.0 

6.9 

4.2 

6.0 

28.9 

35.0 

34.0 

100.0 

100.0 

100.0 

$164 

$153 

$150 

ESTIMATED   EXPENDITURE  FOR   RADIOS   WITHOUT  PHONOGRAPH 
by  Income  groups 


Under  $25   

$  25-$  49   

$  50-$  74   

$  75-$  99   

$100-$149   

$150  and  over 
Don't  know   


6.9 
15.0 

7.5 
17.2 
13.2 
35.0 


5.7 
17.2 
16.1 


4.0 
7.9 
15.9 


$2,500- 

$1,500- 

Under 

$3,499 

$2,499 

$1,500 

% 

5.9 

6.2 

2.8 

5.9 

6.1 

8.5 

17.5 

13.8 

16.9 

7.1 

10.0 

4.2 

18.8 

16.2 

14.1 

9.1 

11.5 

15.5 

35.7 

36.2 

38.0 

100.0 

100.0 

100.0 

$84 

$88 

$92 
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PIONEERING 

that  still  goes  on 

1.  In  the  early  twenties  bulletins  from  the  Oklahoman 
and  Times  newsroom  were  being  aired  over  WKY,  point- 
ing the  way  to  a  new  and  dramatic  method  of  news  dis- 
semination. Today  this  pioneering  penchant  of  WKY  is 
expressing  itself  in  a.  new  antenna  towering  915  feet  sky- 
ward over  Oklahoma  City, 

2.  Founded  as  a  protecti'on  against  a  depression-enforced 
curtailment  of  rail  schedules  in  1931  and  as  insurance 
against  interrupted  delivery  of  the  Oklahoman  and  Times 
to  subscribers,  Mistletoe  Express  Service  today  has  no 
counterpart  in  moving  every,  type  of  merchandise  into  every 
part  of  Oklahoma. 

3u  For  a  trade  paper  campaign  urging  advertisers  to 
"use  leading  newspapers  in  important  markets, -with  domi- 
nant space  weekly  or  oftener,  in  13-week  cycles"  the 
Oklahoman  and  Times  earned  the  Annual  Advertising 
Award  in  1939.  A  greater  reward  for  this  pioneering  came 
in  1945  with  the  announcement  by  the  H.  J.  Heinz  Com- 
pany of  an  advertising  program  patterned  after  this  precept. 

4.  Bringing  to  Oklahoma  farmers  cooperative  marketing 
plans  for  cotton,  wheat,  broomcorn  and  livestock,  Farmer- 
Stockman  editors  have  done  far  more  than  edit  a  farm 
paper.  Theirs  has  been  a  life  of  pathfinding,  of  pioneering. 
Theirs  has  been  a  policy  of  teaching,  not  by  telling  how 
to  do  it  but  by  showing  hcrw  the  other  fellov/  did  it. 


MISTLETOE  EXPRESS  ★ 


The  pioneering  spirit  which  converted  an  un- 
broken prairie  of  buffalo  grass  into  a  spotlighted 
metropolitan  market  in  fifty-six  years  has  been  the 
inspiration  for  the  four  greatest  merchandising 
force?  in  the  Southwest.  These  factors.  like  the  mar- 
ket they  serve,  started  from  scratch.  They  snow- 
balled to  peak  power  as  the  greatest  newspapers, 
the  most  influential  farm  journal,  the  most  listened- 
to  radio  station  and  the  most  dependable  express 
service  in  their  respective  service  areas  because 
they  are  only  content  to  do  an  extraordinary  job  in 
an  extraordinary  v;-ay. 


^ FARMER  STOCKMAN  ^ 


OKLAHOMA 
PUBLISHING 
COMPANY 


THE  DAILY  OKLAHOMAN  *  OKLAHOMA  QTY  TIMES 
THE  FARMER-STOCKMAN  ★  MISTLETOE  EXPRESS 
WKY.  OKLAHOMA  CITY  KVOR,  COLORADO  SPRINGS 
KLZ,  DENVER  (Under  Affiliated  Management) 

REPRESENTED  BY  THE  KATZ  AGENCY 
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ON  JUNE  15''  SOMETHING 


Born  during  and  matured  by  our  nation's 
greatest  struggle ^  America's  youngest  net- 
work has  evolved  a  new  concept  of  radio. 


ON  June  15th,  the  Blue  Network 
will  become  the  American  Broad- 
casting Company.  To  Uve  up  to  this 
name  is  a  big  order,  but  we  think 
our  short  history  proves  we  are  up 
to  the  task. 

During  January  of  1942,  with  the 
world  at  war,  a  group  of  experienced 
business  and  radio  executives — men 
who  had  new  ideas  about  the  role 
of  radio  in  a  democracy — began  to 
operate  the  Blue  Network  as  an 
independent  network. 

During  the  next  three  years,  whole 
\  nations  were  engulfed  and  enslaved . 
;  Freedom  of  speech  was  denied  mil- 
Niions.  During  these  three  years, 
radio  assumed  mounting  responsi- 
bilities to   130,000,000  American 
people^and  this  new  network 
learned  to,  take  the  momentous  in 
its  stride. 

Never  did^so  many  need 
to  know  soWtith 

Out  of  its  tumultuous  existence, 
the  Blue  Network  formulated  a  new^ 
concept  of  public  service  in  radio:  a 
daring  new  version  of  "freedom  on 
the  air."  We  picked  newsmen  anh 
commentators  with  experience  and  a 
sense  of  responsibility — and  then 
let  them  express  their  own  opinions. 
We  review  their  scripts  only  for  good 
taste  and  for  competent  news  au- 


thority— not  for  censorship;  because 
we  believe  that  no  rnan  is  wise 
enough  to  know  what  the  pubhc 
should,  or  should  not,  hear.  We 
trust  the  American  people.  Experi- 
ence has  proved  that,  given  the 
facts,  they  will  make  sound  de- 
cisions. 

Entertaining  a  Nation 

Radio  serves  a  great  function  by 
bringing  relaxation  and  entertain- 
ment into  the  homes  of  our  people. 
We,  therefore,  have  an  obligation  to 
bring  to  them  good  entertainment — 
the  best  possible. 

During  the  past  season,  listeners 
to  tlus  network  have  regularly  heard 

Ethel  Barrymore  •  Charlotte  Green- 
wood  '  Gtiy  Lombardo  •  Quiz  Kids 
Lum  'n  Abner  ♦  Walter  Win cheli 
A  ndrews  Sisters  •  Drew  Pearson 
Captain  Midnight  •  Arlene Francis 
Alan  Young  •  Earl  Godwin 
William  Bendix  >  Darts  for  Dough 
^Jack  Armstrong  •  Terry  and  the 
Pirates  *  Dick  Tracy 


Also  presented  were  such  outstand- 
ing programs  as  the  Metropolitan 
Opera,  America's  Town  Meeting, 
the  March  of  Time,  and  the  Boston 
Symphony.  The  first  organized 
broadcast  of  the  famous  Herald- 


Tribune  Forum,  .uid  (onlen  nces 
international  security  organi? 
Sumner  Welles  and  Orson  Welles^ 
were  some  of  the  special  features. 
Regular  programs  were  created  by 
and  for  labor,  management,  the 
Army  Air  Force,  and  the  Navy. 

A  Young  Network 
Comes  of  Age 

Growth  came  fast  to  tliis  yoxmg-^ 
est  of  America's  networks.  As  a  re- 
sult, the  network  that  started  in 
1942  with  116  stations  now  has  196 
stations  coast  to  coast .  Over  22,000,- 
000  homes  in  America  can  tune  in  to 
the  programs  that  originate  on  this 
network,  and  if  you  add  together 
the  audiences  of  our  various  shows 
over  a  period  of  a  week ,  the  total  is 
475  million  people.  People  to  whom 
radio  listening  is  a  vital  part  of  their 
lives.  This  is  the  dimension  of  our 
opportunity  and  re-sponsibility. 

A  Pledge  to  Tomorrow 

The  challenging  years  ahead  will, 
we  feel,  bring  new  significance  to  our 
ideas  which  have  already  served  the 
country.  So  we  rededicate  ourselves 
and  ail  our  facilities  to  the  <x)nstant 
alerting  of  the  minds  of  our  people 
...  to  finding  and  presenting  new 
shows  and  stars  of  tomorrow.  For 
only  by  giving  America  all  the  un- 
biased facts,  and  by  giving  them  the 
best  in  the  field  of  entertainment, 
^can  we  continue  to  live  up  to  the 
great  responsibilities  which  are  those 
of  a  radio  network  serving  a  great 
nation. 


American  Broadcasting  Company 

*  Tune  in  your  American  Broadcasting  Company  station  for  a  special  full  hour  program. 
Friday,  June  15th,  10  P.M.,  EWT. 


These  13  stations  join  The  American  Broadcasting  Company  on 
June  15th  ...  13  more  stations  whose  owners  and  managers 
feel  that  they  can  serve  their  commmiities  better  by  being 
on  America's  yoimgest  network.  It  means  more  listeners 
for  the  American  Broadcasting  Company,  it  means  196 
stations  coast-to-coast,  making  programs  of  this  network 
available  to  over  22,000,000  homes,  and  at  a  cost  per 
thousand  that  makes  thq  "Apaerican"  the  biggest  value  in 
radio  today. '  '  '  "  ' 


Qood  Future  for  Shortwave  is  Seen 


Way  Is  Being  Paved 
For  Commercial 
Undertaking 

By  FRED  HENRY 
Ensign,  U.  S.  Naval  Reserve 

IF  INDIA  is  any  example,  Ameri- 
can broadcasting  is  going  to  play 
a  tremendous  postwar  role  in  the 
international  radio  field. 

The  surface  has  not  even  been 
-   scratched  in  the  possibilities  for 
commercial  shortwave,  but  the  way 
is  being  prepared,  perhaps  uncon- 
sciously. 

ij      The  above  two  facts,  definitely 
!   interlocking,  are  mainly   the  re- 
sult of  extensive  release  overseas 
of  American  radio  programs.  For- 
eign audiences  have  become  edu- 
cated  to    American  broadcasting 
}   for  the  first  time.  Frankly  they  are 
i   crazy  about  it,  and  they  don't  in- 
;|   tend  to  do  without  it  after  the  war. 
j»   And  if  the  areas  in  which  they  live 
revert  to  the  pre-war  functioning, 
these  people  will  search  the  dials 
for  America's  stations.  Therein  lies 
the  opportunity  for  U.  S.  commer- 
cial shortwave. 

Prefer  U.  S.  Radio 

Prior  to  January  1944,  the  only 
radio  reaching  the  India  and 
Burma  area  was  the  BBC  and  the 
local  All  India  Radio,  usually  re- 
laying BBC.  By  the  first  of  Feb- 


ruary 1944,  the  combined  British- 
American  radio  section  of  Lord 
Mountbatten's  Southeast  Asia  Com- 
mand had  started  broadcasting 
two  hours  a  day,  using  a  7.5-kw 
shortwave  transmitter  covering  all 
of  India  and  Burma.  For  the  first 
time  American  personnel  in  the 
area  received  U.  S.  sport  news, 
home  news,  Bob  Hope,  Jack  Benny, 
the  Telephone  Hour,  etc.  British 
programs  were  included  in  this 
"combined  operation",  but  a  survey 
(ff  British  forces  soon  revealed  97% 
listing    American    "variety  pro- 


and  struck  his  eye  on  a  bamboo 
pole.  He  was  hospitalized  for  sev- 
eral days,  and  there  obtained  a  real 
opportunity  to  hear  the  radio  reach- 
ing the  front  areas.  He  saw  at  first 
hand  its  value,  and  soon  the  time 
schedule  was  expanded  to  ten  hours 
a  day,  on  a  100-kw  shortwave  sta- 
tion. 

By  the  spring  of  1944  the  advent 
of  the  first  Armed  Forces  Radio 
Service  stations  into  the  theater 
started  what  might  be  termed  the 
eventual  complete  American  radio 
occupation  of  the  air-lanes.  And 


ENSIGN  HENRY  recently  returned  to  the  U.  S.  after 
serving  as  Radio  Officer  on  staff  of  Lord  Louis  Mount- 
batten,  Southeast  Asia  Command.  He  was  formerly  di- 
rector of  news  and  special  events,  KMPC  Hollywood, 
and  network  news  broadcaster. 


grams"  as  their  number  one  choice. 
The  broadcasting  was  for  the 
armed  forces,  but  it  was  actually 
"party-line",  with  of  course  many 
more  persons  than  merely  the 
armed  forces  personnel  listening. 

Much  of  the  credit  for  the  con- 
tinued expansion  of  shortwave  ra- 
dio to  the  British  and  American 
personnel  in  the  early  days  of  1944 
is  due  Mountbatten.  It  was  through 
his  constant  effort  that  more  time 
was  continually  obtained.  In  March 
1944  Mountbatten  was  in  Burma 


the  average  Britisher  certainly  did 
not  object  to  the  change. 

When  you  travel  through  a  coun- 
try like  India,  and  see  the  great 
majority  of  internationally  adver- 
tised products  on  the  store  shelves, 
even  in  wartime,  one  obtains  a 
clear  picture  of  the  postwar  com- 
mercial shortwave  possibilities. 

For  example,  one  of  the  most 
popular  programs  in  India  is  the 
Radio  Theater.  Some  local  news- 
papers devote  as  much  space  on 
their  drama  page  to  the  weekly 


Radio  Theater  plays  as  they  do 
their  own  local  motion  pictures.  A 
soap  on  every  store  shelf  is  Lux 
Certainly  Radio  Theater,  which  has 
become  a  favorite  among  the  citi- 
zens in  India,  if  sent  in  by  short 
wave  after  the  war  will  maintain 
its  popular  position  ...  and  -will 
sell  Lux. 

Through  the  war,  the  entire 
English-speaking  world  has  been 
made  radio  conscious.  We  have 
taken  tremendous  strides  forward- 
U.  S.  broadcasting  dominates  radio 
throughout  the  world.  Denatured 
programs,  the  best  output  of  the 
four  major  networks,  are  being 
sent  to  all  corners  of  the  globe 
This  is  a  wartime  function  for  th 
morale  of  the  armed  forces  over- 
seas, but  all  English-speaking  peo 
pies  have  been  attracted.  In  the 
postwar  days  this  operation  will 
no  doubt,  be  continually  curtailed 
until  it  eventually  ends  completely 

But  American  radio  has  scored 
its  advantage,  it  has  proven  itsel 
...  it  has  its  audience,  and  only 
shocking  lack  of  farsightedness  or 
the  part  of  broadcasters  should 
keep  it  from  revolutionizing  com 
mercial  shortwave  broadcasting 


KWBW  Anniversary 

TENTH  anniversary  of  KWBW 
Hutchinson,  Kan.,  May  28  was  cele 
brated  the  preceding  week  by  .a  fivC' 
hour  War  Bond  auction  which  sole 
$368,850  worth  of  bonds.  Prize 
valued  at  $3,000  were  donated  by 
local  merchants.  The  NBC  affiliate 
operates  with  250  w,  1450  kc. 


BAKERSFIELD 


met  I  can 


KPMC 
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Baltimore's  Bi^  Home  Town  Station 

On  June  15tb     ^     A  Member  o£ 

Tke  American  BroaJcastin^  Company 


NATIOIAL  REPRESENTATIVE- JOHN  BLAIR  &  CO.    •    NEW  YORK  AND  CHICAGO 


11  SHORTWAVE  SERIES 
STARTED    BY  NAVY 

TOPRANKING  Naval  and  civilian 
officials  are  scheduled  for  a  new 
Navy  shortwave  series  which  be- 
gan June  5,  beamed  to  ships  and 
stations  throughout  the  world 
through  facilities  of  the  Armed 
Forces  Radio  Service.  Titled  The 
Navy  Reporter,  programs  are  built 
around  questions  sent  in  by  Navy, 
Marine  and  Coast  Guard  personnel, 
and  answered  by  high-ranking  offi- 
cers and  civilian  experts. 

Servicemen  are  represented  on 
the  program  by  George  T.  Wendell, 
USNR,  Motor  Machinist  Mate  First 
Class,  who  asks  the  questions  on 
the  air.  Known  as  "Freckles"  since 
he  played  that  part  in  Our  Gang 
comedies  several  years  ago,  Wen- 
dell was  wounded  on  Guadalcanal, 
and  stayed  in  a  foxhole  15  days  be- 
fore he  could  be  moved. 

Series  is  under  the  "sponsorship" 
of  Secretary  of  the  Navy  Forrestal, 
who  introduced  the  program  on  the 
air  last  Tuesday.  Officer  in  charge 
of  unit  handling  the  series  is  Lt. 
Charles  J.  Gilchrist,  USNR,  for- 
mer director  of  news  and  special 
events,  WBZ-WBZA  Boston- 
Springfield,  and  ex-chief  of  the  ra- 
dio section,  War  Finance  Division, 
Treasury  Dept.  Announcer  and 
news  editor  is  Radarman  Second 
Class  Paul  Sullivan,  USNR,  ex-CBS 
commentator,  and  i-eputedly  the 
tirst  newscaster  to  go  to  Europe. 


SOME  OF  RADIO'S  top  commercial  announcers  have 
gone  "commercial"  in  behalf  of  the  Seventh  War  Loan 
drive  to  m.c.  "Here's  Your  Infantry",  a  reenactment 
of  a  Pacific  battle  being  staged  in  600  cities  by  combat 
patrols  of  infantry.  Radio  personalities  are  (kneeling, 
1  to  r) :  Capt.  John  E.  Holloway,  Chicago;  Sgt.  Lavell 
Waltman,  WAVE  Louisville;  Cpl.  John  E.  Trimble, 
KFJZ  Fort  Worth;  Pfc.  Alan  V.  Waters,  BBC;  Pfc. 
Curt  H.  Webster,  WBT  Charlotte;  Sgt.  Edward  A. 
Condit  Jr.,  WINS  New  York;  Sgt.  Harry  Lukins, 
WAVE  Louisville;  1st  Lt.  Stephen  B.  Marble,  Green- 
vncYi,  Conn.;  (standing,  1  to  r) :  1st  Lt.  Zeb  M.  Pike, 
WING  Dayton;  Lt.  George  P.  Mooney,  KFIO  Spokane; 


Cpl.  Robert  T.  Sherwood,  KHJ  Los  Angeles,  NBC.R 
CBS;  Sgt.  Aime  Gauvin,  WHN  New  York;  Pfc.  Jack  . 
D.  Tetu,  WKAT  Miami  Beach;  Lt.  William  D.  Plant  | 
Jr.,  WADC  Akron;  Cpl.  Hollis  C.  Hull,  KVOO  Tulsa;  i 
Sgt.  Dick  Keplinger,  NBC ;  S/Sgt.  Ryan  A.  Halloran, 
KDAL  Duluth;  Capt.  Thomas  W.  Phipps,  producer, 
"Here's  Your  Infantry";  Sgt.  Nathan  E.  Jones,  KFBI 
Wichita;  Pfc.  Bromley  House,  vice-president,  radio 
director,  Gregory  Adv.,  Cleveland;  1st  Lt.  E.  H.  (Ted) 
Reams,  CBS  New  York;  Capt.  James  H.  Fagan, 
WCAU  Philadelphia;  Capt.  A.  Wilensky,  WINS  New 
York,  CBS,  NBC;  1st  Lt.  Sigmund  Goldberg,  WMIN 
Minneapolis;    Lt.    Paul   T.    Hamill,   Los  Angeles. 
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M^COPthe  Cowles  station/  is  pleased  to  announce  its  affiliation 
with  the  Blue  Network  of  the  American  Broadcasting  Company, 
effective  June  15th. 


WCOP 


taps  the  entire  listening  area  of  Greater  Boston.  Here  live  2,300,000 
people  with  the  highest  per  capita  purchasing  power  in  the  United  States. 
Their  homes  are  97%  radio  equipped,  making  it  the  most 
radio-conscious  section  in  the  entire  United  States.  The  Metropolitan  Boston 
area  served  by  WCOP  contains  55%  of  the  state's  population. 


WCOP 


offers  a  fine  combination  of  locally  noted  programs  with  nationally 
famous  shows ...  to  one  of  the  richest  merchandising  areas  in  the  nation. 


Rates  and  availabilities  through  any  Katz  ofFice 


(J,  S.  Programs  Rebroadcast  for  G,  l.^s 
Create  Possible  Markets  in  Australia 


AUDIENCE  following  and  spon- 
sor identification  developed  in  Aus- 
tralia through  popular  programs 
broadcast  for  the  G.I.'s  might  well 
offer  a  fertile  field  for  advertising 
and  marketing  of  American  goods 
in  the  Commonwealth,  it  was  sug- 
gested by  William  Kadison,  Red 
Ci'oss  correspondent,  in  a  recent 
interview  with  Broadcasting.  Mr. 
Kadison,  who  produced  the  Mutual 
program  Your  Red  Cross  Reporter 
in  Australia,  has  returned  to  duty 
in  the  Philippines  after  conferring 
with  Red  Cross  headquarters  in 
Washington. 

Curtailment  of  G.I.  radio  in  Aus- 
tralia with  the  transfer  of  Ameri- 
can troops  to  the  Philippine  area, 
he  reported,  has  left  a  void  among 
Anzac  listeners  who  have  become 
avid  fans  of  Fibber  McGee  and 
Molly,  Jack  Benny,  Bing  Crosby, 


Hour  of  Charm  and  other  network 
programs,  rebroadcast,  with  com- 
mercials deleted,  by  the  Armed 
Forces  Radio  Network.  Since  the 
departure  of  most  of  the  Yanks, 
Mr.  Kadison  said,  Australians  have 
written  him  that  the  programs  are 
greatly  missed. 

With  the  audience  base  already 
established,  it  would  seem  that  the 
sponsors  of  those  programs  which 
distribute  or  plan  to  market  their 
products  in  Australia  might  well 
continue  the  broadcasts,  with  com- 
mercials, by  means  of  recordings. 
Since  stations  in  Australia  "fought" 
to  give  time  for  the  G.I.  programs, 
he  said,  they  would  doubtless  be 
willing  to  sell  time  for  the  same 
shows.  Two  of  the  three  networks 
in  the  Commonwealth,  he  explained, 
are  commercially  operated  but  be- 
cause of  the  high  cost  of  land  lines 


Official  U.  S.  Navy  Phou] 

ALONG  WITH  the  inspection  of  Ninth  Naval  District  installations  b; 
representatives  of  some  35  broadcasting  stations  was  a  cruise  on  t' 
destroyer  transport.  On  board  were  (1  to  r) :  W.  E.  Bray,  WMRC  Green  ' 
ville;  W.  C.  Bochman,  WCOS  Columbia;  J.  W.  Kirkpatrick,  WSPa! 
Spartanburg,  S.  C;  R.  H.  Mason,  WPTF  Raleigh;  J.  F.  Jarman,  WDNCj 
Durham;  Harold  Essex,  WSJS  Winston-Salem,  N.  C. 


the  G.I.  shows  were  broadcast  di- 
rectly by  the  stations. 

Your  Red  Cross  Reporter,  start- 


LUMBER  has  long  been  an  important 

industry  in  KFDM'S  territory.  Employing 

thousands  at  high  wages,  lumber  contributes  over  ONE 

MILLION  dollars  monthly  to  KDFM'S  market  payroll.  With 
this  58  5  million  dollar  effective  buying 

income  market,  you  can  really  get 
results  by  using  KFDM. 
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ed  by  Jack  Shaw  of  Mutual,  is  novi 
being  produced  in  Manila  by  Susar. 
Tate,  a  Washington,  D.  C,  girl  whc 
went  to  Australia  as  a  Red  Crosf 
hospital  secretary.  The  program 
containing  interviews  with  GI's,  is 
now  carried  by  55  Mutual  stations. 


John  Frazer 

LT.  (j.g.)  JOHN  FRAZER,  for 
mer  NBC  staff  announcer  in  Holly 
wood,  has  been  reported  killed  ii 
action  in  the  Pacific,  where  he  was 
a  combat  intelligence  officer  at 
tached  to  a  Navy  fighter  squadron 
Lt.  Frazer  is  the  first  NBC  Holly- 
wood employe  definitely  reported 
lost  in  action.  Ben  Byers,  navai 
flight  officer  and  former  member 
NBC's  press  department,  has  beer 
listed  as  missing  in  action  ovei 
Germany  since  1943.  Before  enter 
ing  the  service  Lt.  Frazer  was  ths 
announcer  on  Signal  Carnival 
Noah  Webster  Says  and 
network  sustaining  programs 


Bouquets  to  WHIO 

WHIO  Dayton  received  three  let 
ters  recently,  each  attributing  tc 
its  aid  the  success  of  a  different 
war  drive.  The  commanding  officei 
of  the  WAC  recruiting  office  wrote 
to  thank  the  station  for  a  program 
which  stepped  up  enlistments  in^' 
the  medical  technicians;  the  local r 
housing  committee  informed  that?' 
the  station's  cooperation  was  solv-^ 
ing  the  problem  of  finding  rooms 
for  military  personnel;   and  the 
Boy  Scouts  offered  thanks  for  put 
ting  their  clothing  drive  over  the 
hump. 
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BAND 
WAGON 


THE  COWLES  STATION  FOR  DB  MOINES 

REPRESENTED  BY  THE  KATZ  ACENCY 


If  you  are  looking  for  a  hard-hitting  team  in  a  class-A 
league,  join  WSIX  in  Nashville.  Your  advertising  dollar 
will  swat  a  homer  every  time  it  goes  to  bat.  Here  are 
the  reasons:  (DA  gain  of  81 .5%  in  our  all-day  average 
Hooper  during  the  two  years  ending  in  January.  (2)  The 
best  daytime  Hooper  of  any  Nashville  station.  (3)  Top 
programs  of  both  BLUE  and  MUTUAL  (4)  A  booming 
market  in  the  heart  of  agricultural,  industrial  Tennessee. 
In  WSIX's  territory  there  are  over  a  million  potential 
buyers — all  "big  leaguers"  when  it  comes  to  spending. 


REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY,  INC. 


ISETS  COMMEMORATE 
D-DAY  ANmVERSARY 

FIRST  anniversary  of  D-Day  was 
commemorated  June  6  by  the  BBC 
with  a  special  program  opening 
with  Gen.  Eisenhower's  announce- 
ment of  the  Normandy  landings 
and  the  reading  of  first  SHAEF 
communique  rebroadcasts  of  dis- 
patches filed  by  BBC  correspond- 
ents. Program  was  carried  by  the 
Mutual  Network  and  WMCA  New 
York,  WLS  Chicago  and  other  in- 
dependent stations  across  the  coun- 
try. 

NBC  broadcast  two  special 
D-Day  anniversary  shows,  at 
9-9:10  a.m.  with  W.  W.  Chaplin, 
NBC  war  correspondent,  speaking 
from  the  Normandy  beachhead, 
and  at  8  a.m.  when  Lt.  Gen.  George 
C.  Kenney,  commander  of  the  U.  S. 
Far  Eastern  Air  Force,  spoke  on 
the  World  News  Roundup.  Ed 
Haaker,  John  MacVane  and  Stan- 
ley Richardson,  members  of  NBC's 
staff,  also  recalled  their  experi- 
ences of  that  day. 

Blue  Network  broadcast  a  spe- 
cial observance,  4:30-4:45  p.m.,  in 
which  George  Hicks,  who  made  the 
original  D-Day  broadcast,  spoke 
from  London  with  Art  Feldman 
now  in  London  and  Jack  Hooley 
who  spoke  from  Guam  but  who  was 
in  London  on  D-Day. 


STROMBERG-CABLSON  Co.,  Rochester, 
has  appointed  the  Tepfer  Appliance  Co.. 
Cincinnati,  as  distributor  for  that  area 
for  the  firm's  line  of  FM,  AM  and  tele- 
vision receivers. 


IT  CAN  TAKE  IT 

Signal  Corps  Mobile  Radio 
 Piinlshment-Proof  


PROUDLY  dubbed,  "the  Garand 
rifle  of  radios",  the  U.  S.  Army  Sig- 
nal Corps'  medium-range  two-way 
mobile  set  SCR-506  has  amply  dem- 
onstrated that  it  can  "take  it".  Built 
to  endure  severe  punishment,  the 
set  has  become  a  challenge  to  com- 
munication soldiers  who  have  de- 
terminedly but  vainly  tried  to  "fin- 
ish off  that  damned  set". 

Information  just  released  by  the 
War  Dept.  discloses  that  SCR-506 
was  planned  and  developed  at  the 
Fort  Monmouth  (N.  J.)  Signal 
Laboratories  back  in  1941,  given 
"punishment  tests"  near  San  An- 
tonio, Tex.,  and  Fort  Riley,  Kan. 

During  one  of  these  tests,  the 
Dept.  relates,  an  officer,  intent  on 
throwing  the  set  out  of  commission, 
drove  a  command  car  speedily  down 
a  hill  and  attempted  to  hurdle  a 
deep  ditch.  But  the  hurdle  was  too 
much  and  the  car  crashed.  Badly 
shaken  up,  the  officer  and  radio 
operator  were  astonished  to  find 
the  set  not  only  undamaged  but  in; 
"good  voice".  They  promptly  used', 
it  to  call  for  aid  in  pulling  the  car 
from  the  ditch. 

The  SCR-506  delivers  up  to  90  w' 
output  in  the  frequency  range  from 
2,000  to  4,500  kc,  with  instant  se- 
lection of  any  one  of  five  completely 
pretuned  frequencies,  permitting 
messages  to  be  sent  in  rapid  suc- 
cession to  five  widely  scattered 
posts  merely  by  turning  a  switch. 
It  was  designed  to  function  on  con- 
tinuous wave  but  to  satisfy  particu- 
lar demands  grid-bias  modulation 
was  ingenuously  installed  in  the 
compact  box  and  voice  operation 
was  added. 


Prof.  C.  W.  Caldwell 

PROF.  CHESTER  W.  CALD- 
WELL, 42,  head  of  Purdue  U.  elec- 
trical engineering  research  and 
electronics  department,  died  Tues- 
day of  a  heart  attack  while  con- 
ducting a  class.  Prof.  Caldwell  for- 
merly was  head  of  the  Electrical 
Engineering  School  of  the  U.  of 
South  Dakota  and  was  the  author 
of  textbooks  on  radio  and  electron- 
ics. He  is  survived  by  his  wife  and 
three  children. 
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Ifs  a  new 
War 

Baby- 
yet  ifs- — 

iAr  WELL  EQUIPPED 

^  BEAUTIFULLY  DESIGNED 

*  ADEQUATELY  STAFFED 

*  PERFECTLY  PROGRAMMED 

*  CENTRALLY  LOCATED  IN 
PENNSYLVANIA'S  BEAUTIFUL 
CAPITAL  CITY 


The  Bahy  Blue 
is  affiliated  with 

American 

BROADCASTING  CO. 


BLACKSTONE 
BUILDING 

112  MARKET 
STREET 


ESTABLISHED  MAY  29,  1 945 


s 


1400  k.  •  fulltime  •  250w. 


HARRISBURG 
PENNSYLVANIA 


Represented 
ISJationally  hy 


WEED  &  COMPANY 


NEW  YORK— CHICAGO 
DETROIT— SAN  FRANCISCO 
BOSTON— HOLLYWOOD 
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Radio  Wins  Equal  Rights  at  UNCIO 


Medium  Fully  Prepared 

To    Cover  Any 
\<         News  Story 

By  D.  HAROLD  McGRATH 
Supt.,  U.  S.  Senate  Radio  Gallery 

WHEN  Secretary  of  State  Stet- 
tinius  convened  the  first  plenary 
session  of  the  United  Nations  Con- 
ference on  International  Organiza- 
tion on  April  25  there  unquestion- 
ably were  present  more  out- 
standing radio  "news  voices"  than 
were  ever  gathered  together  in  one 
place. 

Radio  was  fully  prepared  to 
thoroughly  cover  what  appeared 
likely  to  become  the  most  outstand- 
ing news  story  in  American  his- 
toiy — the  vsrriting  of  a  charter  for 
peace  by  the  United  Nations. 

Climactical  events  on  the  Euro- 
pean battlefields  unquestionably 
overshadowed  the  story  at  San  Fran- 
cisco at  its  most  interesting  period. 
Many  in  attendance  charged  that 
the  event  was  being  over-covered 
by  some  media  but  there  could  be 
no  question  about  the  radio  news 
world  being  the  best  equipped  to 
meet  any  situation  that  might  arise 
in  San  Francisco.  The  number  of 
radio  newsmen  covering  UNCIO, 
who  have  had  foreign  experiences, 
was  much  larger  proportionately 
than  for  any  other  medium. 

Long  the  step-child  at  interna- 


BIG  THREE  of  radio  at  UNCIO  are  (1  to  r) :  D,  Harold  McGrath,  super- 
intendent, Senate  Radio  Gallery,  who  had  charge  of  radio  accreditations 
at  San  Francisco;  Lincoln  White,  assistant  press  relations  chief,  State 
Dept.;  Michael  J.  McDermott,  special  assistant  to  the  Secretary  of  State 
in  charge  of  press  relations. 


tional  conferences,  radio  news  was 
accorded  every  equal  right  at  San 
Francisco  by  the  public  relations 
offices  of  the  State  Dept. 

On  March  6,  Richard  Harkness 
of  NBC,  newly  elected  president  of 
the  Radio  Correspondents'  Assn., 
Washington,  was  called  to  the 
State  Dept.  by  Lincoln  White,  spe- 
cial assistant  to  Michael  J.  Mc- 
Dermott, chief  of  press  relations. 


to  discuss  the  procedure  of  accredi- 
tation for  radio  at  San  Francisco. 
At  prior  international  conferences 
radio  newsmen  and  women  were 
checked  by  the  Department  with 
the  Radio  Correspondents  Assn. 
but  actual  accreditation  was  given 
only  on  the  authority  of  the  State 
Dept.  officials.  Mr.  Harkness  agreed 
to  represent  the  Assn.  at  a  meet- 
ing with  Department  officials  and 


those  of  the  major  networks  to  dis-  li 

cuss  radio's  position  at  the  Con-  : 
ference.  At  this  meeting  it  was 

unanimously  agreed  that  all  radio  ; 

accreditation    should    be    cleared  > 

through  the  Radio  Correspondents'  „ 
Assn.  Designation  of  the  writer  as 

accreditation  officer  under  the  di-  J 

rection  of  Mr.  Harkness  and  the  i. 

members  of  the  executive  was  then  i 

made  by  the  State  Dept.  j 

On    his    return    from    Mexico  i 

where  he  had  been  attending  the  i 
Pan-American     Conference,  Mr. 

McDermott  met  with  Mr.  Hark-  i 

ness  and  discussed  procedure.  Be-  , 

cause  of  the  peculiarity  of  the  | 

story  at  San  Francisco — ^its  princi-  i 

pal  concern  being  on  international  ! 

problems — it  was  not  anticipated  ! 

that  the  event  would  attract  many  | 

radio  news  people  outside  of  the  I 

major  chains.  I 

2,500  Approved  I 

The    first   list    of    applications  ; 
quickly  dispelled  that  line  of  think-  ] 
ing.  The  success  which  had  attend-  | 
ed  the  specific  coverage  of  the  two  i 
national  political  conventions  last  i 
year  made  the  San  Francisco  con-  i 
clave  alluring.  Every  section  of  the 
country  was  listed  in  the  early  ap- 
plications and  when  the  listings  of 
those     accredited     appeared  in 
Broadcasting,  independent  and  af- 
filiated stations  made  frantic  ap- 
peals for  consideration. 

More  than  2,500  applicants  for 
accreditation  for  radio,  newspaper, 
periodical,  movie  and  still  pictures 
(Continued  on  Page  38) 


RACINE  is  an  unusually 

good  nnarket 

Racine  is  not  a  Boom  Town  —  it  has  160  diversi- 
fied industries,  is  second  in  income  tax  payments  in 
Wisconsin,  has  over  19,000  industrial  wage  earners 
and  a  weekly  factory  payroll  in  excess  of  '^Ll  11,700. 
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DAYTIME  COVERAGE 

•  1,901,582  Population 

•  181  Cities  and  Towns 

•  493,959  Radio  Families 

.$649,098,000  Annual  Retail  Sales         LAWRENCE,  MASSACHUSETTS 

5000  WATTS  — 680  KC 

WEED  &  COMPANY  — NAT/ONAL  REPRESENTATIVES 
BASIC  BLUE  OUTLET  (AMERICAN  BROADCASTING  COMPANY,  INC) 


Above  Figures  a  re 
For  Intense  Area  Only 


First  From  Berlin 

FIRST  broadcast  from  Ber- 
lin since  its  surrender  was 
heard  in  the  U.  S.  June  5, 
10:23-10:28  a.m.  Roy  Porter, 
NBC  correspondent  repre- 
senting the  combined  Amer- 
ican networks,  described  first 
meeting  of  the  Allied  Control 
Commission  in  the  German 
capital.  Only  network  to  carry 
the  broadcast  was  NBC, 
which  broke  into  Lora  Law- 
ton,  Babbitt  Inc.  program.  Mr. 
Porter  spoke  from  an  airplane 
in  the  Templehoff  Airdrome 
just  outside  Berlin.  His 
broadcast  was  relayed  by 
portable  transmitter  to  Paris, 
then  to  the  States. 


Mail  Pouch  Plans 

MAIL  POUCH  TOBACCO  Co., 
Wheeling,  W.  Va.,  will  feature 
David  Newel,  editor  of  Field  and 
Stream,  and  Jim  Hurley,  outdoor 
editor,  N.  Y.  Daily  News,  in  The 
Sportsmen's  Club  of  the  Air,  re- 
placing Counterspy  on  Blue, 
Wed.  8:30-9  p.m.,  beginning  June 
27.  Hunting,  camping  and  fishing 
will  be  the  topic  of  discussion  for 
both  the  "neophyte"  and  the  old- 
time  outdoor  sportsman.  Dramatic 
vignettes  will  be  used  to  illustrate 
talks.  Producer-director  will  be 
Victor  Seydel,  of  Walker  &  Down- 
ing, Pittsburgh,  Mail  Pouch  agency. 


"7,     But  neither  one  of 
..iUbe  ^;-7,tnt  in  even 
don't  Bee  ^adlynamed, 
-^'"^       "«Ud  outposts  (Ken- 
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Research  Section 
Started  by  Katz 

In  Operation  for  Six  Months; 
Department  Headed  by  Salk 

AN  AUDIENCE  research  depart- 
ment to  improve  sales  material  for 
use  in  the  national  field  and  to  pro- 
vide useful  data  for  client  stations 
has  been  in 
operation  at  the 
Katz  Agency 
since  December 
1944,  the  New 
York  representa- 
tive firm  revealed 
last  week,  and  is 
now  conducting 
intensive  lis- 
tener investiga- 
tions. The  depart- 
ment   is  headed 


Mr.  Salk 


by  Robert  Salk,  formerly  with  the 
CBS  research  department. 

The  investigations  now  being 
conducted  are  intended  to  indicate 
the  degree  of  success  of  stations 
local  programming  and  the  degree 
to  which  it  penetrates  their  cover- 
age areas. 

Industrial  Surveys  Inc.,  organi- 
zation identified  with  CBS  listener 
area  studies,  is  doing  some  of  the 
field  work  for  the  Katz  studies. 
These  surveys  are  an  adaptation  of 
the  Listener  Diary  technique  de- 
veloped by  the  CBS  owned  and  oper- 
ated department  and  applied  to  the 
network's  M  &  0  stations  for  the 
past  three  years. 

First  study  completed  is  one  for 
WNAX  Yankton,  S.  D.,  which  cov- 
ers a  hitherto  unsurveyed  rural 
area  of  80  counties  containing 
195,000  radio  homes.  It  reports  lis- 
tening for  the  week  of  March  19-26 
from  6  a.m.  to  12  midnight. 


Show  Marks  Change 

TO.  MARK  the  dropping  of  the 
"Blue  Network"  identification  and 
the  use  of  American  Broadcasting 
Co.  June  15,  the  network  will 
broadcast,  10-11  p.m.,  a  drama 
based  on  the  theme  of  the  vital 
meaning  of  freedom  of  information 
to  men  everywhere,  s  t  a,  r  r  i  n  g 
Thomas  Mitchell.  Paul  Porter,  FCC 
chairman,  will  speak  briefly. 


pi 
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N\0RNINO 


TOP-RATED 

niUEJooDsmfD^' 

^UFST  BUY  fARf  ' 


THE  BIRMINGHAM  NEWS-  1 
AGE-HERALD  STATION  ;i 

Represented  by  Headley-Reed  J 


ANY  SALES  RECORDS 
YOU  WANT  BROKEN? 

Pittsburgh's  Harris  Amusement  Company— old- 
est movie  theater  company  in  the  world— 
brolce  the  house  record  at  its  main  downtown 
theater  after  one  week  of  a  series  of  new 
morning  programs  on  KQV.  It  was  no  accident 
-KQV  pulls! 


FCC  Reports  Station  Income 
Last  Year  47%  Over  1943 

BROADCAST   INCOME   of   836  1943  increases  aggregating  $16,- 

standard    stations    in    1944    was  689,719  were  reported  over  1942  by 

$68,888,110,  an  increase  of  more  742  stations,  while  94  outlets  re- 

than  47%  over  1943  and  more  than  ported  decreases  totaling  $421,032, 

double  the  income  of  1942,  the  FCC  making  the  total  increase  of  1943 

reported  last  week.  over  1942,  $16,268,687, 

Average  income  per  station  was  The  FCC  reported  919  standard 
$82,402  in  1944,  as  compared  with  stations  in  operation  during  1944 
$55,948  in  1943  and  $36,488  in  in  the  U.  S.,  Alaska,  Puerto  Rico 
1942.  Only  33  stations  reported  and  Hawaii.  That  included  35  non- 
losses  last  year,  as  against  85  in  commercial  outlets.  Of  the  884  com- 
the  red  during  1943  and  188  in  mercial  stations,  24  have  not  sub- 
1942.  mitted  financial  reports,  while  24 

Increases  aggregating  $22,678,-  stations  were  not  in  operation  dur- 

087  were  reported  in  1944  by  765  ing  the  three  years  included  in  the 

stations,  whereas  decreases  total-  FCC  financial  summary.  Nine  key 

ing  $562,558  were  claimed  by  71  stations    of  the   major  networks 

stations,  making  the  net  increase  also  were  excluded  in  the  tabula- 

in  1944  over  1943,  $22,115,529.  In  tion. 

Following  is  a  summary  of  the  broadcast  service  income  as  reported 
by  the  836  stations  during  1942-44: 

1942  1943  1944 

Stations  Reporting                                                     648  751  803 

Reporting  Losses                                                        188  85  33 

Income  Reported                                            $31,795,844  $47,217,978  $69,009,845 

Losses  Reported                                                 1,291,950  445,397  121,735 

Total  broadcast  service  Income    $30,503,894      $46,772,581  $68,888,110 


PA  Scripts 


PRESS  ASSN.,  New  York,  has  in- 
creased its  radio  script  service, 
since  formation  several  months  ago 
of  a  program  department  under 
Andrew  Lang,  functioning  sepa- 
rately from  the  PA  news  services. 
A  total  of  27  "Telescripts"  a  week 
consisting  of  five,  ten  and  fifteen- 
minute  programs  of  all  types  are 
now  distributed  in  addition  to  a 
weekly  and  a  monthly  newsletter  of 
4,000  words  each;  two  network 
news  programs;  a  half  dozen  spe- 
cial programs  with  a  news  element 
and  a  newsreel  feature.  Depart- 
ment has  been  expanded  to  33  mem- 
bers, the  most  recent  addition  be- 
ing Raphael  Hayes,  who  has  done 
scripts  for  Cavalcade  of  America, 
Wo7-ds  at  War  and  other  programs. 


WOV  Case  Delayed 

ORAL  ARGUMENT  in  the  pro- 
posed transfer  of  control  of  WOV 
New  York  by  Arde  Bulova  and 
Maj.  Harry  D.  Henshel  to  Murray 
and  Meyer  Mester  was  postponed 
last  week  by  the  FCC  from  June 
13  to  July  25.  It  was  the  seconrl 
postponement  granted  the  Mestci 
brothers,  oral  argument  originally  i 
having  been  set  for  May  23.  Fol- i| 
lowing  hearings  last  summer,  the  • 
FCC  proposed  to  deny  transfer  of  • 
controlling    interest    in  Wodaam 
Corp.,   licensee   of  WOV,  to  the 
Mesters  for  $300,000  [Broadcast- 
ing, April  2]. 


Desperate  Desmond 

CONNIE  DESMOND  did  some  un- 
usual sportscasting  May  30  when 
he  broadcast  for  more  than  six 
hours  the  Brooklyn  Dodgers  game 
on  WHN  New  York  and  continued 
the  next  day  with  a  three-hour 
stint,  including  commercials.  Mr. 
Desmond,  who  normally  shares  the 
assignment  with  Red  Barber,  took 
over  the  entire  coverage  when  Red 
was  called  to  the  bedside  of  his 
father  in  North  Carolina. 


Plants  Win  "E" 

PRESTO  Recording  Corp.,  New- 
York,  and  Garod  Radio  Corp., 
Brooklyn,  have  been  awarded  the  J 
Army-Navy  "E"  in  recognition  off 
outstanding  performance  on  war 
work.  All  employes  may  wear  the  i 
Army-Navy  "E"  pins. 


Reynolds  Sub 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C,  will  sponsor 
a  mystery  series  as  a  summer  re- 
placement on  NBC  for  Abbott  and 
Costello  Thurs.  10-10:30  p.m.  be- 
ginning around  the  first  of  July, 
and  running  8-10  weeks.  Program 
will  be  scripted  and  produced  by 
William  Esty  &  Co.,  agency  in 
charge,  and  originate  in  New  York. 
First  plots  are  now  being  drafted. 


ALLEGHENY   BROADCASTING  CORP. 

National  Representatives:  WEED  &  CO. 


57.7%  i 

of  all  Iowa  families  f 
''Listen  Most"  (night)  to 


WHO 

(55.6%,  daytime) 
Write  for  complete  facts! 
50,000  Watts  .  Des  Moines 

Free  &  Peters,  Represenltitives 


We  are  proud  indeed  to  be- 
come an  affiliate  station  of  a 
network  that  has  made  such 
rapid  strides  in  the  past  few 
years.  Our  hats  are  off  to  the 

AMERICAN  BROADCASTING  CO. 
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WHEN  THE 

"FREEZE" 
IS  OFF! 

Frozen-food  storage  units,  refrig- 
erators, home  air-conditioners  ,  .  . 
almost  any  luxury  equipment  you 
can  name  will  be  well  within  the 
reach  of  loAva  farmers  when  Uncle 
Sam  says  okay. 


Meanwhile  these  food  producers 
are  buying  millions  of  dollars 
worth  of  equipment  vitally  needed 
in  their  big  business  of  farming. 
They're  well  able  to  do  so.  Ev^en 
back  in  1943  their  average  farm 
income  was  $7,672.  Last  year  it 
advanced  to  well  over  the  $8,000 
mark  .  .  .  and  it's  still  going  UP! 

America's  No.  1  Farm  Market  is 
worth  the  attention  of  any  adver- 
tiser. KM  A  is  the  No.  1  Station  in 
this  area  because  KMA  gives  it 
what  it  wants  and  needs.  Person- 
alized entertainment  .  .  .  care- 
fully-edited market  reports  indicat- 
ing the  best  times  to  buy  and  sell 
.  .  .  every  local  program  tailored 
to  rural  listeners  (plus  the  best 
of  the  Blue  Network)  .  .  .  these 
are  what  we  supply. 

Does  such  a  policy  pay?  Well,  it 
brings  in  double  the  quantity  of 
listener-mail  received  by  any  other 
station  in  this  area! 

We'd  like  to  tell  you  more  about  a 
full-time  farm  station.  Or  just  call 
Free  &  Peters! 

KMA 

Blue  Network 

The  No.  1  Farm  Station 
in  the  No.  1  Farm  Market 

152  COUNTIES 
AROUND  SHENANDOAH,  lA. 


Radio  Wins  Right 

(Continued  from  Page  32) 
were  finally  approved  at  San  Fran- 
cisco. Of  that  number  487  went  to 
radio.  At  the  national  conventions 
in  Chicago  the  ratio  of  newspaper 
to  radio  representatives  had  been 
more  than  3-1.  At  San  Francisco 
it  was  less  than  2-1. 

Radio's  preparations  to  do  the 
job  made  its  impression  on  Con- 
ference officials.  Facilities  for  serv- 
ice called  for  larger  requirements 
than  for  other  media.  Cooperative 
competition  prevailed  among  net- 
works and  independents — each  unit 
making  every  effort  to  do  a  top  job 
on  its  own  but  at  the  same  time 
adjusting  programs  to  meet  the  re- 
quirements of  the  Conference  and 
its  participants. 

Radio's  ability  to  report  an  event 
while  it  is  happening  necessitates 
coordination  and  a  coordinator. 
J.  Leonard  Reinsch  had  been  desig- 
nated to  do  that  job  before  the 
death  of  President  Roosevelt.  When 
it  developed  that  just  at  that  time 
President  Truman  was  making  use 
of  his  services  the  State  Dept. 
called  upon  OWI  for  help  and  that 
organization  loaned  Willett  Kemp- 
ton,  its  assistant  director  of  radio 
relations,  for  the  job.  Mr.  Kemp- 
ton's  work  proved  outstanding  in 
making  smooth  the  physical  and 
mechanical  road  of  the  several  or- 
ganizations so  that  the  listening 
world — and  the  radio  setup  at  San 
Francisco  was  serving  all  the  world 
— could  get  the  story  without  a 
hitch.  In  frequent  conference  with 
the  executives  of  the  various  radio 
units,  Mr.  Kempton  made  certain 
of  equal  opportunity  to  all  of  them 
for  broadcast  of  outstanding  spe- 
cial events. 

Radio's  position  in  the  press  re- 
lations office  of  the  State  Dept. — 
and  incidentally  the  name  of  this 
unit  as  well  as  all  others  of  simi- 
lar activity  should  carry  the  word 
radio  along  with  press — has  unques- 
tionably been  improved.  At  the 
same  time  the  radio  news  world  is 
indebted  to  the  chief  of  that  de- 
partment, "Mike"  McDermott,  and 
his  assistant  "Link"  White,  for  a 
cooperative  understanding  that 
helped  smooth  out  many  a  problem. 

Recognition  of  the  Radio  Cor- 
respondents' Assn.  as  the  "spokes- 
man" of  the  radio  news  world  has 
in  turn  been  justified  by  the  fact 
that  those  accredited  by  it  to  the 
Conference  were  willing  to  go  all 
out  at  any  time  in  giving  the  story 
to  the  world. 


Urban  Heads  NBA 

AT  ANNUAL  meeting  held  at 
Fremont,  Neb.,  the  Nebraska 
Broadcasters  Assn.  voted  to  con- 
tinue statewide  war  effort  network 
on  a  weekly  basis.  The  following 
officers  were  elected:  Lumir  Urban, 
KORN  Fremont,  president;  Duane 
Watts,  KHAS  Hastings,  vice-pres- 
ident; Art  Thomas,  WJAG  North 
Platte,  director;  Gordon  Gray, 
KOIL-KFOR  Omaha-Lincoln,  direc- 
tor; John  J.  Gillin  Jr.,  WOW 
Omaha,  NAB  representative. 


Tracks  Birds 

ANOTHER  postwar  applica- 
tion of  radar  has  cropped  up. 
This  time  it  will  be  used  to 
follow  the  migration  flights 
of  birds.  The  idea  was  re- 
vealed in  an  article  in  Science 
by  Prof.  Maurice  Brooks  of 
West  Virginia  U.  who  devel- 
oped it  after  hearing  from  a 
naval  officer  friend  that  the 
radar  on  his  ship  often  de- 
tected the  presence  of  alba- 
tross and  other  large  birds  at 
ranges  as  great  as  5,000  to 
6,000  yards.  Prof.  Brooks 
plans  to  install  the  equipment 
on  a  high  mountain  top. 


Letter  to  the  Editor 

EDITOR  Broadcasting: 

In  the  May  7  issue  of  Broab- 
CASTING,  page  58,  item  concerning 
the  death  of  Dante  Augostine,  de- 
tails credited  to  "CBS  Executives" 
are  incorrect. 

This  office  has  been  conducting  an 
investigation  and  although  not 
completed,  some  of  the  established 
details  are  as  follows: 

Mr.  Augostine  was  NOT  alone  in  the 
laboratory  at  the  time,  as  previously 
stated;  several  co-workers  were  nearby, 
one  of  whom  caught  the  man  as  he 
fell;  he  was  an  APPRENTICE  Techni- 
cian, not  a  Technician,  and  was  work- 
ing without  direct  supervision;  a  loud 
discussion  was  being  carried  on  within 
a  few  feet  of  the  man  in  which  CBS 
Executives  were  taking  part;  the  volt- 
age was  found  to  be  nearly  1000  Instead 
of  500;  test  equipment  being  used  by 
the  man  at  the  time,  was  found  t(3  be 
defective. 

Mr.  Augostine  was  a  member  of 
this  Union  and  as  such,  this  office 
would  appreciate  your  publishing  a 
corrected  version  of  the  tragedy. 

Charles  A.  Calame, 
Business  Manager, 
Radio  Broadcasting 
Technicians  Union 
Local  1212,  New  York 


Waltham  Video 

WALTHAM  WATCH  Co.,  New 
York,  June  14  or  June  22  starts 
first  regular  use  of  television  as 
sponsor  of  two  time  signals  per 
evening,  each  week  on  WNBT  New 
York,  NBC  television  station.  Com- 
mercial will  include  a  45-second 
film  story  of  the  importance  of  time 
in  aviation  and  other  fields,  and  a 
15-second  product  display.  Arrange- 
ments were  made  by  Don  McClure, 
television  director,  N.  W.  Ayer  & 
Son,  New  York. 


Lee  Mystery  on  MBS 

FRANK  H.  LEE  Co.,  Danbury, 
Conn.,  will  sponsor  the  Mysteries 
of  Crooked  Square  on  210  MBS 
stations  Sun.,  2:45-3  p.m.  for  10 
weeks  beginning  June  17,  as  a  sum- 
mer replacement  for  Dale  Cor- 
negie's  Ldttle  Known  Facts  About 
Well  Known  People.  It  will  be  an 
original  mystery,  written  by  Janet 
Hawkins  and  packaged  by  National 
Concert  &  Artists  Corp.,  New  York. 
Agency  is  William  H.  Weintraub 
&  Co.,  New  York. 


Several  mr 
Blue  Cooperative 
programs  are 
still  available 
for  sponsorship 
on  these  Net- 
work-owned 
stations,  locat- 
ed in  4  of  the 
most  important 
buying  centers 
in  the  U.  S. 
Now's  the  time 
to  investigate. 


WJZ 


New  York 


50,.00Ow  770  kc 

"  Your  strongest  voice  in  the 
world's  richest  market." 


WENR  Chicago 

50,000 w  890  kc 

"  Serving  one-tenth  of  the  Nation." 


KECA 


Los  Angeles 


5,OOOw  790  kc 

"  There's  a  reason  when  KECA  is 
the  most  sold-out  station  in  LA." 


KGOsan  Francisco 

7,500 w  810  kc 

"The  San  Francisco  radio  picture 
has  changed,  and  it's  KGO  that's 
changed  it." 


For  information,  consult  any  of  the 
Blue's  own  stations  listed  above. 

AMERICAN  BROADCASTING 
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it. 


Blue  Network  Co-operative  shows 
are  sponsored  Locally  by  . . . 


WARD  BAKING  CO. 

20  cities 

SEARS  ROEBUCK  &  CO. 

4  cities 

C.  F.  MUELLER  CO. 
(MUELLER  MACARONI) 

4  cities 

McKESSON  &  ROBBINS 

3  cities 

ROYAL  CROWN  COLA 
•  BOTTLERS 

21  cities 


COCA  COLA  BOTTLERS 

4  cities 

7-UP  BOTTLERS 

5  cities 

J.  C.  ENO,  INC. 
(DRUG  PRODUCTS) 

3  cities 

PHILLIPS  PETROLEUM 
COMPANY 

2  cities 

LEAF  GUM  CO. 

Chicago,  111. 


DUBONNET  WINES 

Cleveland,  Ohio 


SAFEWAY  STORES 

Portland,  Oregon 


THE  BORDEN  CO. 

Oklahoma  City,  Okla. 


E.  I.  du  PONT  de  NEMOURS 
&  CO.  (INC.) 

Richmond,  Va. 


and  many  others 


These  great  network  programs  are  broadcast  LIVE. 
Local  sponsors  pay  only  for  their  own  areas ... 


RAYMOND  SWING-News 


7:15  PM  EWT— 
World  -famous 
news  analyst, 
broadcasting  direct 
from  Washington. 
Monday  thru  Fri- 
day. 15  minutes. 


CONSTANCE  BENNETT 

1:15  PM  EW' 


and  vivid  personal- 


ity 


vely 


chats  about  Holly- 
wood and  Broad- 
way— people  and 
fashions  she  knows 
so  well-  Monday 
thru  Friday.  15 
minutes. 


B.  KENNEDY-News 


2:00  PM  lOWT— 
Noted  writer.  new.s- 
reel  commentator 
and  radio  analyst, 
direct  from  New 
Yorlt. Monday  thrti 
Friday.  15  minutes. 


8:30  AM  EWT— 
(Mon.  thru  Fri.) 
9:00  AM  EWT 
(Sun.)  14  overseas 
correspondents 
bring  the  news 
right  from  where 
it's  happening  I 
Sunday  thru  Fri- 
day,   15  minutes. 


MARTIN  AGRONSKY 


8:00  AM  EWT— 
Direct  from  Wash- 
ington  Famous 
news  analyst  who 
has  broadcast  from 
all  over  the  world 
Monday  thru  Sat- 
urday. 15  minutes. 


HEADUNE  EDITION 
News 

7:00  PM  EWT— 
More  famous 
people  heard  on 
this  news  pro- 
gram than  on 
any  other  radio 
show.  Monday 
thru  Friday,  15 
minutes. 


The  Adventures  of  CHARLIE  CHAN 


6:45  PM  EWT— 
10:15  PM  CWT. 
Famous  Oriental 
detective,  smash 
hit  of  Alms  and  fle- 
tioD,  now  a  radio 
hit  too.  Different 
episode  each  week. 
Monday  thru  Fri- 
day, 15  minutes. 


BAUKHAGE  TALKING— News 


1:00  PM  EWT— 
Direct  from  Wash- 
ington. Baukhage 
gets  his  news  from 
men  who  make  It — • 
the  White  House. 
Cabinet.  Congress. 
Monday  thru  Fri- 
day. 15  minutes 


The  Private  Lives  of  ETHEL  and  ALBERT 


2:15  PM  EWT 
Popular  day- 
time comedy. 
Broadcasting 
direct  from  New 
York.  Monday 
thru  Friday.  15 
minutes. 


KIERNAN'S  NEWS  CORNER 


Here's  how  it  works  .  .  .Each  program  is  broadcast  LIVE  over  the 
coast-to-coast  Blue  Network,  Monday  through  Friday.  In  each  area, 
the  local  announcer  gives  the  local  sponsor's  commercials  during  the 
broadcast — thus  identifying  the  great  network  show  with  the  local 
product  or  service. 

Local  sales  messages  have  added  appeal — and  added  prestige — 
because  they  are  linked  with  a  big  network  program  featuring  big- 
name  talent.  The  cost  is  low  because  each  sponsor  pays  only  his  area's 
share  of  the  program's  national  cost.  For  further  details,  consult  your 
local  Blue  Network  Station  or  contact  the  Co-operative  Program  De- 
partment of  the  American  Broadcasting  Co.,  Inc.,  33  West  42nd  Street, 
New  York,  or  Civic  Opera  Building,  Chicago. 


9 


6:00  PM  EWT— 
Walter  Klernan  di- 
rect from  New  York. 
One  of  the  outstand- 
ing human-Interest 
reporters  of  our  time. 
Monday  thru  Friday, 
15  minutes.  (Avail- 
able East  only.) 


DICK  TRACY 

5:15  PM  EWT— 
Popular  Juvenile 
adventure  series. 
Monday  thru  Fri- 
day, 15  minutes. 


AMERICAN    BROADCASTING  COMPANY 


WARTIME  CULTIVATION 
for    PEACETIME  SALES 


Coverage  of  stable  markets  for 
present  and  post  war  sales  is  a 
wise  sales  promotion  investment. 

The  rich  markets  of  Richmond  and 
Virginia,  covered  by  Station  WRNL 
are  stable  markets. 

The  facts  on  the  right  are  proof  of 
results. 


•  70.8%  OF  THE  NA- 
TIONAL ADVERTISERS 
ON  THIS  STATION 
ARE  RENEWALS. 

•  88%  OF  THE  LOCAL 
ADVERTISERS  ON  THIS 
STATION  ARE  RE- 
NEWALS. 

Advertisers  don'f 
renew  contracts 
unless  the  medium 
they  use  pays  off 
in  results. 


Wire  Recordin 


Wire  Recording/ s  from 
General  Electric 
Models  50,  50A,  51 
Rerecorded  to  Rises, 


L.  I TOOGOOD 

RECORDING  COMPANY 

2  21  N.  LA  SALLE  ST.    CHICAGO  1 


PROGRAM  CAMPAIGIS 
CONTINUED  BY  DVRR 

COMMISSIONER  C.  J.  Durr  last 
week  continued  his  one-man  cam- 
paign for  program  control  by  the 
FCC  when  he  voted  for  "further 
inquiry"  into  the  operations  of 
eight  stations  which  were  granted 
regular  license  renewals  after  be- 
ing on  temporary  licenses.  The 
eight  were  among  33  renewals 
granted  (see  FCC  Actions,  page 
82). 

License  of  KMOX  St.  Louis,  CBS- 
owned  50-kw  clear-channel  outlet 
which  has  been  on  temporary  status 
since  May  1,  was  continued  on  a 
temporary  basis  to  Sept.  1.  No  rea- 
son was  given.  Stations  which  Com- 
missioner Durr  wanted  to  investi- 
gate further  are: 

KBND  Bend,  Ore.;  WDMJ  Mar- 
quette, Mich.;  WBRK  Pittsfield, 
Mass.;  WRAW  Reading,  Pa.; 
WLNH  Laconia,  N.  H.;  KGEZ 
Kalispell,  Mont.;  renewed  to  Feb. 
1,  1947;  KNX  Los  Angeles,  re- 
newed to  May  1,  1948;  WFOY  St. 
Augustine,  Fla.,  renewed  to  Aug. 
1,  1946. 


WJR  Holders  to  Consider 
Two-for-One  Stock  Split 

TO  PERMIT  greater  public  par- 
ticipation in  ownership  of  WJR 
Detroit,  a  plan  for  increasing  out- 
standing shares  from  130,000  to 
260,000  with  a  corresponding  re- 
duction in  par  from  $5  to  $2.50 
will  be  considered  at  a  special  meet- 
ing of  stockholders  June  15,  G.  A. 
Richards,  president  of  the  station, 
announced  last  week. 

Station's  common  stock,  only 
outstanding  capital  issue  of  "WJR, 
the  Goodwill  Station",  has  been 
selling  recently  at  $40  per  share  in 
over-the-counter  sales.  First  pub- 
lic offering  was  made  in  1935  and 
resulted  in  wide  distribution.  Di- 
rectors recently  voted  the  station's 
38th  quarterly  dividend,  50c  per 
share,  payable  June  14  to  stock- 
holders of  record  June  1. 


Decca  Promotes 

PROMOTION  of  six  executives  of 
Decca  Records,  New  York,  and  its 
subsidiaries,  to  officership,  was  an- 
nounced last  week  by  Jack  Knapp, 
president.  David  Knapp,  head  of 
recording  activities,  has  been  elect- 
ed vice-president  in  charge  of  re- 
cording. Milton  R.  Rackmil,  treas- 
urer, has  been  promoted  to  vice- 
president,  and  Samuel  Yamin  to 
assistant  treasurer.  Leonard  Sch- 
neider, advertising  head,  has  been 
appointed  advertising  and  sales 
promotion  director.  Harry  Kruse, 
in  charge  of  branch  office  sales  of 
Decca  Distributing  Corp.,  and  W. 
Trembeth  Walker,  in  charge  of 
plant  and  production  of  Brunswick 
Radio  Corp.,  have  been  elected  vice- 
presidents. 


CJVI  victoria,  B.  C,  has  started  using 
1,000  w  daytime  and  250  w  nighttime  on 
900  kc,  the  Radio  Branch,  Department 
of  Transport,  Ottawa,  announced 
CKCV  Quebec  has  had  Its  power  In- 
creased from  100  w  to  250  w. 


Mr.  Kobak 


EDGAR  KOBAK,  MBS  president,  who 
returned  to  New  York  last  Saturday 
from  a  business  trip  to  Detroit  and  Chi- 
cago, leaves  June  14 
for  Pittsburgh  for 
the  ofiaclal  opening 
of  KQV  as  a  Mu- 
tual station  June 
15.  He  proceeds  to 
Chicago  following 
day  and  then  starts 
June  18  on  tour  of 
MBS  stations  and 
clients  in  Minnesota. 
Mutual's  president 
has  double  cause  for 
celebration  this 
month  —  his  29th 
wedding  anniversary 
June  10  —  and  news 
that  his  son  Jimmy, 
Army  Field  Artillery,  has  been  promoted 
to  captain  and  will  be  returning  home 
from  service  with  the  3rd  Army.  SID 
GAYNOR,  program  director  of  Mutual- 
Don  Lee,  Is  in  New  York  for  an  indefi- 
nite stay  and  is  expected  to  accompany 
Mr.  Kobak  to  Pittsburgh. 
GLENN  deQ  SNYDER,  general  manager 
of  WLS  Chicago,  is  a  grandfather.  Boy 
was  born  June  5  to  Mr.  and  Mrs.  Ned 
Maxwell  of  Milwaukee. 
WALTER  DUNCAN,  Vice-president  and 
national  sales  manager  of  WNEW  New 
York,  has  taken  a  leave  of  absence  be- 
cause of  poor  health.  He  will  recuperate 
at  Mis  farm  in  Staatsburg,  Duchess 
County,  N.  Y. 

OSCAR  F.  SOULE,  president  of  WFBL 
Syracuse,  has  been  appointed  chairman 
of  the  finance  committee  for  the 
$1,500,000  Onondaga  County  War  Serv- 
ice Memorial  to  veterans  of  World  Wars 
I  and  II. 

MAHLON  R.  ALDRIDGE  Jr.  has  been 
appointed  acting  station  manager  of 
KFRU  Columbia,  Mo.,  effective  May  29, 
upon  induction  into  the  armed  forces 
of  FOSTER  B  ROWN  Jr.,  former  man- 
ager. Mr.  Aldrldge  is  former  news  edi- 
tor of  KXOK  St.  Louis.  Both  stations 
are  owned  and  operated  by  the  Star- 
Times  Pub.  Co. 

MRS.  TOM  OLSEN,  wife  of  the  owner 
of  KGY  Olympla,  Wash.,  arrived  in 
Washington  Sunday  to  be  with  her  hus- 
band who  loaned  himself  to  the  War 
Finance  Division,  Treasury  Dept.,  for 
the  Seventh  War  Loan  Drive. 
PHILIP  MORRIS,  manager  of  CFPL 
London,  Ont.,  for  14  years,  has  resigned. 
He  is  succeeded  by  ARTHUR  BLACK- 
BURN, son  of  station  owner. 
HAROLD  CRITTENDEN,  manager  of 
CKCK  Reglna,  is  the  father  of  a  boy. 
JOHN  M-  RIVERS,  owner  and  manager 
of  WCSC  Charleston,  S.  C,  is  the  father 
of  a  boy  born  May  28. 

GRIFFITH  THOMPSON,  account  execu- 
tive of  Spot  Sales,  New  York,  is  tempo- 
rarily serving  as  managerial  consultant 
to  WBYN  Brooklyn,  during  the  illness 
of  WILLIAM  NORINS,  manager.  Mr. 
Thompson  was  manager  of  WBYN  be- 
fore his  entry  into  the  Army. 


GARDNER  COWLES  Foundation  has 
made  available  a  gift  of  $100,000  for  a 
new  Negro  community  center  in  Des 
Moines  In  honor  of  the  late  Wendell 
Willkie.  Gardner  Cowles  Jr.,  Foundation 
president,  and  president  of  the  Cowles 
Broadcasting  Co.,  and  John  Cowles, 
vice-president,  were  close  friends  of 
Mr.  Willkie. 


EASTON,  PA. 

Phllllpsburg.  New  Jersey 


NBC-Mutual 
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an  Wformal  announcement 
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MARKET 


This  miner  with  thousands  like  him  chig 
30,855,455  tons  of  gohl,  silver,  copper,  lead 
and  zinc  ore  out  of  Utah  mines  last  year. 
Value  of  these  metals  was  $109,881,660 — 
averaging  more  than  $2,000,000  a  week. 

Utah's  principal  metal  mining  towns  are 
within  a  radius  of  90  miles  of  Salt  Lake  City, 
well  inside  KDYL's  primary  area. 

Local  Advertisers  Know 
KDYL  Brings  Results 

goods  to  mining  men  and  their 
families,  and  to  all  other 
wage  earners,  local  and 
national  firms  have 
found  by  experience  that 
KDYL  showmanship  gets 
results.  In  Utah,  this  is 
the  station  most  people 
listen  to  most! 
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iV.  Y.  FIRMS  CHARGED 
WITH  BLACK  MARKET 

FINAL  injunction  against  11  elec- 
tronic equipment  distributors  and 
assemblers  for  black  market  oper- 
ations has  been  brought  about  by 
the  Enforcement  Division  of  the 
New  York  OPA.  Three  injunction 
suits  are  pending  trial  and  five 
suits  for  treble  damages  have  been 
instituted  with  one  of  the  latter 
settled  by  payment  of  the  adminis- 
trators claim  for  $2,000,000. 

Criminal  informations  were  filed 
against  14  firms,  all  of  whom 
pleaded  guilty  and  have  received 
fines  totaling  approximately  $50,- 
000,000. 

Black  market  practices  among 
assemblers  and  distributors  of  elec- 
tronic equipment  started  the  in- 
vestigation by  the  Enforcement  Di- 
vision. According  to  Daniel  P. 
Woolley,  regional  OPA  administra- 
tor, the  WPB  limitation  of  phono- 
graphs and  radio  sets  has  resulted 
in  heavy  consumer  demand  for  sets 
assembled  from  fabricated  chassis 
and  other  parts,  the  limited  supply 
resulting  in  some  illegal  practices. 


JUNE  SHIELMAN  Of  Milwaukee,  "dis- 
covered" by  Maurice  Klpen,  WTMJ- 
WMFM  Milwaukee  musical  director,  has 
received  an  extension  on  her  voice 
scholarship  with  a  Chicago  teacher,  all 
expenses  paid  by  "The  Milwaukee  Jour- 
nal". She  has  been  featured  soloist  with 
the  WMPM  "Radio  City  Concert  Hour". 


SAN  FRANCISCO  Bay  Area  Radio  Coun- 
cil has  been  formed,  with  Margaret 
Glrdner,  librarian,  San  Francisco  Board 
of  Education,  as  chairman  of  the  or- 
ganization committee,  according  to 
Dorothy  Lewis,  NAB  Coordinator  of  Lis- 
tener Activities. 


EDIBLE  FOLIAGE?  wonders  trick 
horse  Coley  Bay  as  he  is  inter- 
viewed by  "Great  Scott",  WWDC 
Washington  special  announcer. 


Labor  Relations  Found 
Excellent  by  RM  A  Survey 

EXCELLENT  management-labor 
relations,  only  one  major  strike 
and  a  relatively  low  absenteeism 
rate  have  been  experienced  by  the 
radio-electronic  industry  despite  a 
1200%  production  expansion  to 
handle  war  orders,  a  survey  by  the 
Radio  Manufacturers  Assn.  dis- 
closed last  Monday. 

This  was  accomplished  largely 
by  use  of  "presenteeism"  incen- 
tives rather  than  absenteeism 
penalties.  The  incentives  included 
double  holiday  pay,  extra  and  paid 
vacations,  merit  rating  systems, 
honor  rolls,  Saturday  half-holi- 
days, no  time  clocks,  music  broad- 
casts on  all  shifts,  permitting 
smoking,  group  insurance,  free  vita- 
mins, cold  vaccines  and  many  other 
benefits. 


Two  Applications 

APPLICATION  for  a  new  stand 
ard  station  on  1240  kc  with  250  w 
and  unlimited  time  at  Norwich 
Conn.,  has  been  filed  with  the 
FCC  by  Norwich  Broadcasting  Co., 
a  new  equal  partnership  composed 
of  J.  Eric  Williams,  former  com- 
mercial manager  of  WPRO  Provi- 
dence, R.  I.,  and  H.  Ross  Perkins, 
a  Coast  Guard  lieutenant.  New  FM 
station  on  44.7  mc  with  16,300  sq. 
mi.  coverage  is  requested  by  KXL 
Portland,  Ore.  Estimated  cost  is 
$34,550. 


4,955,144 
spindles 
spinning 
VICTORY 


...daily  producing  cotton 
cloth  to  wrsLTp  around  the 
world.  Produced  from  "picker 
to  bolt"  in  the  16-county 
WSPA  Primary  Area. 


FREDERIC  W 


ZIV 


WSPA 


SPARTANBURG, 
SOUTH  CAROtlNA 

.  Home  of  Camp  CrofI 

5000  watts  Day,  1000  waits  Night 
no  kiloCytUs,  Rep.  by  HoMinabery 

ROADCASTING    •    Broadcast  AdverthinghQ 


WHAT  WILL  ROGERS  HAD 


NASHVILLE 


Will  never  met  a  man  he  did  not  like.  For  twenty  years  we  have 
mode  friends  here  because  we  radiate  friendliness  18  hours  a 
day.  It  is  no  act.  It  has  to  be  real  as  real,  when  it  goes  out  over 
the  clear  channel  occupied  by  WSM,  to  the  five  million  keen 
folks  who  make  up  the  WSM  listening  area. 


THE  STATION  WHOSE  FRIENDS  ARE  OF  LONG  STAND 
ING  BECAUSE  IS  HAS  BEEN  STANDING  BY  THEM  SO  LONG 


HARRY  STONE.  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  PETRY  &  CO.,  ISotU  Reps. 


50,000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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Thin  Ice 

IT'S  NO  secret  that  most  members  of  the 
FCC,  including  perhaps  a  preponderance  of  its 
legal  talent,  now  regret  they  ever  got  mixed 
up  in  so-called  commercial  versus  sustaining 
program  study.  The  intent  of  the  majority  ob- 
viously was  to  focus  attention  of  stations  upon 
their  public  service  obligations  by  taking  them 
to  task  for  failing  to  maintain  the  promised 
mathematical  balance  between  sponsored  and 
un  sponsored  renditions. 

The  Commission  knew  full  well  it  was  skat- 
ing dangerously  close  to  the  kind  of  program 
censorship  specifically  denied  it  by  statute.  It 
recognized  that  any  effort  to  check  public  serv- 
ice offerings  against  pure  commercial  or  en- 
tertainment features  was  almost  impossible. 
That's  why  the  original  proposal  of  Leftist 
Commissioner  Durr  that  stations  be  cited  for 
revocation  proceedings  was  "compromised"  so 
that  temporary  renewals  were  issued  in  some 
instances,  while  in  others  letters  seeking  ex- 
planations were  dispatched. 

This  "compromise"  was  voted  unanimously 
by  the  Commission,  not  because  all  of  the  mem- 
bers felt  it  was  the  proper  thing  to  do  but  be- 
cause they  wanted  unanimity.  It  may  have 
been  designed  as  a  master  stroke.  But  it  turns 
out  to  be  one  of  a  paralytic  nature. 

The  Commission,  in  all  candor,  should  recog- 
nize that  it  can't  compromise  with  principle. 
The  law  is  clear.  The  Commission  cannot  cen- 
sor programs.  It  can't  regulate  rates  for  sta- 
tion time.  It  can  review,  on  renewal,  the  past 
service  of  stations  to  determine  whether  that 
broad,  almost  unfathomable  standard  "public 
interest"  has  been  met. 

The  Commission  would  do  well,  with  no  loss 
r.  of  face  or  of  new  prestige  it  has  acquired  un- 
.  ■  der  the  Porter  chairmanship,  to  stop  this  dan- 
.  ■■  gerous  flirtation  around  the  fringes  of  the  law. 
'  It  should  drop  the  almost  ludicrous  program 
'  "study".  And  it  should  forget  its  wholly  un- 
American  notion  that  the  financial  statements 
of  stations  should  be  thrown  open  to  public 
;  i  scrutiny,  another  Durr  inspired  device. 


A  GI  Looks  at  Caesar 

WE  HAVE  RECEIVED  recently  from  Sgt. 
Ralph  S.  Durkin,  manager  of  American  Ex- 

,  peditionary  Radio  Station  WXLO,  a  letter  in 
which  a  typical  G.I.  attitude  toward  James 

,j  Caesar  Petrillo  is  expressed. 

Sgt.  Durkin's  letter,  delayed  in  transit,  re- 

,  ferred  to  the  KSTP  Minneapolis  case  in  which 

,  Stanley  Hubbard,  manager  of  that  station,  was 
required  to  install  on  his  staff  platter  turners 
in  order  to  conclude  a  strike  called  by  the 
AFM.  Says  Sgt.  Durkin:  "If  Petrillo  continues 
his  activity  in  radio  it  may  mean  that  some 
day  soon  the  individual  broadcaster  will  have 
,  to  go  into  the  ditch  digging  business  in  order 

•  to  pay  the  costs  of  running  a  radio  station. 

;  "Mr.  Hubbard  and  his  staff  have  my  sin- 
cerest  condolences  and  I  hope  soon  they  will  be 
helped  by  some  kind  of  legislation  making  it 
impossible  for  another  'Caesar'  to  come  to  the 
front  in  business." 


Postman  Rings  Twice 

HIS  HONOR  Justice  Thurman  Arnold,  Esq., 

judge  of  the  United  States  Circuit  Court  of 
Appeals,  thumbed  through  the  Constitution  last 
week  and  resoundingly  thwacked  the  Post  Office 
Department. 

In  a  scorching  opinion,  which  was  both  an 
interpretation  of  the  law  and  a  thesis  on  free- 
dom of  speech  and  press,  he  reversed  the  de- 
cision of  the  Department  and  that  of  a  lower 
court  denying  the  publication  Esquire  second 
class  mail  privileges. 

Frank  C.  Walker,  who  leaves  the  Postmaster 
Generalship  June  30,  had  stated  in  his  revoca- 
tion decision  that  a  magazine  "is  under  a  posi- 
tive duty  to  contribute  to  the  public  good  and 
the  public  welfare". 

Such  language  as  this  employed  as  a  device 
of  censorship  shocked  many  publishers. 

It  came  as  no  surprise  to  broadcasters,  who 
found  that  it  possessed  the  same  lyric  qualities 
as  "in  the  public  interest,  convenience  and 
necessity". 

Justice  Arnold's  intelligent  opinion  well  may 
become  another  cornerstone  bolstering  the 
guarantees  of  freedom  which  were  written 
into  the  Constitution.  He  said,  in  part: 

"It  does  not  follow  that  an  administrative 
official  may  be  delegated  the  power  first  to 
determine  what  is  good  for  the  public  to  read 
(hear)  and  then  to  force  compliance  with  his 
ideas  by  putting  editors  (broadcasters)  who 
do  not  follow  them  at  a  competitive  disad- 
vantage." 

The  parenthetical  matter  is  ours.  It  is  in- 
serted to  render  the  opinion  more  understand- 
able to  those  who  would  undertake  a  censorship 
of  American  radio  programs. 

This  opinion  again  emphasizes  that  radio  is 
the  first  line  of  defense  for  the  nation's  press. 


WE  RECOMMEND  AS  just  punishment  for 
William  Joyce  alias  Lord  Haw  Haw  that  he 
be  required  to  spend  his  remaining  days  listen- 
ing to  a  33  rpm  recording  of  one  of  Hitler's 
ranting  speeches  played  at  78  rpm's. 


Signoflf  for  Steve 

STEVE  EARLY,  who  gave  12  years  to  the 
pi'ess  and  radio  secretariat  in  the  White  House, 
has  left  that  post  to  become  a  vice-president 
of  Pullman  Inc. 

A  man  whose  professional  background  was 
devoted  to  newspaper  work  and  the  movies,  Mr. 
Early  nonetheless  had  a  sensible  understand- 
ing of  radio's  place  as  a  medium  for  national 
expression.  He  became,  during  the  years  of  his 
service,  a  good  friend  of  many  broadcasters 
whose  duties  included  covering  the  historic 
events  incident  to  Mr.  Roosevelt's  tenure  in 
the  White  House.  He  was  at  all  times  cour- 
teous to  those  from  the  broadcasting  fraternity, 
sensitive  to  their  problems,  and  cooperative. 

His  successor,  Charlie  Ross,  is  cut  from  the 
same  pattern  as  Mr.  Early.  A  man  trained  in 
the  journalistic  field,  he  has  learned  through 
the  years,  as  radio  has  grown,  that  the  me- 
dium's place  in  the  affairs  of  the  world  is  an 
important  one.  Broadcasters  throughout  the 
nation  whose  stations  carried  the  many  mes- 
sages relayed  by  Steve  Early,  and  the  broad- 
casts arranged  by  him,  may  not  have  been  as 
conscious  of  his  efforts  in  behalf  of  radio  as 
those  with  whom  he  came  in  daily  contact  in 
Washington.  They  have  lost  a  good  friend,  but 
have  gained  a  new  one. 


LESTER  TOWNES  HOPE 

THIS  is  Bob  Ultra-High  Hooper,  CAB, 
Sponsor  Identification  Hope,  who's  been 
on  top  in  radio  so  long  he's  beginning  to 
get  a  short  wave  in  his  hair. 
Lester  Townes  Hope  got  his  first  notice  in 
the  birth  reports  of  the  local  gazette  of  Eltham, 
Kent,  England,  datelined  May  29,  1903,  When 
England  no  longer  could  muddle  through  with 
the  boy  Lester,  his  dad  packed  his  stone  con- 
tractor slide  rules,  concert  singer  mother 
dropped  her  vocal  cords  into  her  trunk  and 
the  Hope  family  embarked  for  Cleveland; 

After  school  Lester  sold  Cleveland  papers, 
won  prizes  doing  Chaplin  imitations  and  legend 
has  it,  sang  for  his  fare  on  streetcars.  That 
soon  same  to  a  stop,  however,  and  he  took  to 
butchering. 

There  the  aroma  of  ham  got  into  his  blood. 
He  and  George  Byrne  started  hoofing  and 
blackfacing  across  the  country.  Meantime  he 
had  wearied  of  "Les  Hope"  or  "Hope-less",  so 
it  was  "Bob". 

One  momentous  eve  Bob  announced  the  next 
week's  bill  and  the  audience  convinced  him  he 
was  better  solo.  After  a  while  he  got  into  big- 
time  vaudeville,  eventually  forming  his  own 
company  which  included  Edgar  Bergen  and 
Charlie  McCarthy.  Vaudeville  led  to  New  York 
and  musical  comedy,  topped  by  "Roberta"  in 
1933. 

About  this  time  the  singing  of  Dolores  Reade, 
featured  at  the  Vogue  Club,  reached  his  ears. 
When  it  reached  his  heart  they  got  married 
and  are  living  happily  ever  after. 

Broadcasting  was  just  coming  into  the  spec- 
trum. To  Bob  it  was  sporadic  static,  and  the 
few  appearances  he  made  in  1935  with  the 
Rudy  Vallee  show — "Quite  often,"  he  says, 
"once  every  two  years" — were  sidelines.  Soon 
he  had  his  own  program,  starring  for  Jergens, 
Woodbury,  RKO  Theater  of  the  Air  and  othei's. 
In  1938  Pepsodent  smiled  upon  him  and  signed 
him  up. 

He  went  on  a  coast-to-coast  hookup  of  55 
NBC  stations  for  that  first  show  Sept.  27. 
When  his  first  Hooper  appeared  Oct.  11  Hope 
crashed  through  with  13.3.  Maybe  radio  was 
here  to  stay,  he  decided. 

The  movies  took  to  him  the  same  year.  Now 
Paramount  has  just  finished  another  "road" 
picture,  "The  Road  to  Utopia"  with  Bob  and 
his  favorite  golf  caddy,  Crosby.  "We'll  be 
starting  on  the  alleys  next,"  he  says. 

Now  the  Pepsodent  show  reaches  22,000,000 
ears  glued  to  126  NBC  stations,  as  well  as 
countless  other  millions  tuned  to  shortwaves. 
In  February  last  year  Bob  hit  the  peak 
Hooper  for  half-hour  programs,  a  40.9  rating. 

Not  content  to  bring  laughs  to  civilians,  he 
(Continued  on  Page  ^8) 
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FROM  THE  INSTITUTE  FOR  EDUCATION  BY  RADIO - 
AWARDS  TO  NBC  OWNED  AND  OPERATED  STATIONS  AND  CO-OPERATING  ORGANIZATIONS 


First  Award,  Religious  Broadcasts:  "SALUTE  TO  VALOR," 
planned  and  produced  by  National  Council  of  Catholic 
Men.  WEAF,  New  York,  and  NBC. 

First  Award,  Women's  Programs:  "CONSUMER  TIME," 
planned  and  produced  by  the  War  Food  Administra- 
tion. WRC,  Washington,  and  NBC. 

First  Award,  Public  Discussion  Programs:  "UNIVERSITY  OF 
CHICAGO  ROUND  TABLE,"  planned  and  produced 
by  University  of  Chicago.  WMAQ,  Chicago,  and  NBC. 

First  Award,  Programs  for  Use  in  School  by  Elementary 
Children:  "STANDARD  SCHOOL  BROADCAST," 


planned  and  produced  by  Standard  Oil  of  California. 
KPO,  San  Francisco,  and  NBC  Pacific  Coast  network. 

First  Award,  News  Interpretation  Programs:  H.  V. 
KALTENBORN,  presented  by  Pure  Oil  Company. 
WEAF  and  NBC. 

Honorable  Mention,  Cultural  Programs:  "WORDS  AT 
WAR,"  planned  by  NBC  and  the  Council  on  Books  in 
Wartime.  WEAF  and  NBC. 

Honorable  Mention,  Personal  and  Family  Life  Programs: 
"THE  BAXTERS,"  planned  by  National  Congress  of 
Parents  and  Teachers.  WMAQ  and  NBC. 
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AWARDS  TO  NBC  AFFILIATED  STATIONS 


First  Award,  Cultural  Programs  (three):  "STAGE  45,"  CBL,  To- 
ronto, and  CBC.  "MULROONEY'S  NEW  YEAR'S  PARTY,"  CBL 
and  CBC.  "MONTREAL  DRAMA,"  CBM,  Montreal,  and  CBC. 

First  Award,  Programs  for  Use  in  School  by  Primary  Children: 
"YOUR  STORY  PARADE:  TEXAS  SCHOOL  OF  THE  AIR," 
planned  and  produced  by  Texas  State  Department  of  Edu- 
cation, WBAP,  Dallas-Fort  Worth,  Texas,  and  Texas  Quality 
Network. 

First  Award,  Programs  for  Use  in  School  by  Junior  and  Senior 


High  Pupils:  "CONSERVING  CANADA,"  produced  by  CBC. 
CBL  and  CBC. 

Honorable  Mention,  Programs  for  Use  in  School  by  Elementary 
Children:  "NEWS  TODAY-HISTORY  TOMORROW," 
planned  and  produced  by  Rochester  public  schools,  visual 
education  department.  WHAM,  Rochester,  N.  Y. 

Special  Mention,  Personal  and  Family  Life  Programs:  "ALCO- 
HOLICS ANONYMOUS,"  planned,  produced  and  broadcast 
by  WWJ,  Detroit,  Michigan. 


CITATIONS  .  .  .  JUSTIFIED 


Once  more,  the  National  Broadcasting  Company 
acknowledges  critical  recognition  of  its  program- 
ming— with  full  acceptance  of  the  fact  that  cita- 
tions are  incidental  to  popular  acclaim  .  .  .  that 
the  value  of  awards  lies  in  disinterested  improve- 
ment of  all  radio. 

The  Ninth  Annual  American  Exhibition  of 
Educational  Radio  Programs  has  honored  NBC  by 
5  first  awards  and  2  honorable  mentions  to  its 
owned  and  operated  stations — by  5  first  awards, 
one  honorable  mention  and  one  special  mention  to 
NBC  affiliated  stations. 

In  accepting  these  educational  citations,  NBC 


wholly  concurs  in  the  Exhibition  Judges'  statement: 

"The  only  justification  for  competitions  such  as 
this  is  to  pay  tribute  to  those  deserving  of  it  and 
to  establish  high  standards  of  broadcasting  toward 
which  the  entire  industry  can  strive.  Competitions 
.  .  .  only  for  laurels  to  be  used  simply  for  publicity 
purposes  .  .  .  are  not  ivorthy  of  recognition  by  the 
industry." 

NBC  takes  pride  in  the  educational  contributions 
of  the  entire  American  radio  industry.  For  itself, 
it  pledges  emphasis  on  and  continual  improvement 
of  outstanding  educational  and  cultural  broad- 
casting— as  a  proper  complement  to  its  schedule  of 
America's  most  popular  entertainment  programs. 


National  Broadcasting  Company 
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America's  No.  1  Network 


"Now  that  we're  alone  at  last 
.  .  .  let's  see  what's  on  WJW" 

Yes  sir,  WJWs  programming  is  really 
compelling.  A  skillful  blend  of  the  best 
network  shows  and  sales -building 
local  productions  continue  to  attract 
more  and  more  regular  listeners. 

This  kind  of  programming  is  another 
reason  why  WJW  shows  more  con- 
sistent gains  in  listenership  than  any 
other  Cleveland  station  — morning, 
afternoon  and  evening. 

So- {don't  forget) -t\\t  WJW  staff  is 
set  up  to  handle  any  or  all  of  your 
programming  problems  in  the  great 
Cleveland  market. 


Our  Respects  to 

(Continued  from  page  Ji.6) 

has  traveled  over  a  million  miles 
to  Army  and  Navy  bases  every- 
where, made  hundreds  of  transcrip- 
tions for  Armed  Forces  Radio 
Service,  played  endless  benefits, 
golf  matches,  hospital  show^s  and 
sold  War  Bonds. 

Here  he  has  found  a  chance  to 
carry  out  a  war  role  that  has 
brought  joy  and  comfort  to  serv- 
icemen, and  tributes  from  political 
and  military  leaders. 

In  War  Bond  campaigns  Bob  has 
been  at  his  persuasive  best.  After 
his  recent  swing  around  the  coun- 
try for  the  Mighty  Seventh  he  took 
a  week  of  rest  at  home.  Now  he  re- 
turns to  Europe  and  this  winter 
hopes  to  tour  China,  Burma  and 
India. 

When  he  left  home  for  the  last 
Bond  trip,  his  two  adopted  young- 
sters, Tony  4%  and  Linda  5%, 
waved  goodbye  to  him.  "Good-bye, 
Bob  Hope,"  Tony  yelled.  Bob  re- 
members that  because  it  reminds 
him  that  he  has  given  more  time  to 
Uncle  Sam's  boys  and  girls  than 
to  his' own  brood. 

But  the  job  he  is  doing  has  been 
far  from  thankless.  "The  greatest 
thrill  I  ever  had,"  he  said,  while  he 
was  in  Washington  opening  the 
Bond  drive,  "was  at  an  Army  hos- 
pital in  Oakland.  I  was  standing 
beside  the  bed  of  a  kid  who  was 
just  coming  out  of  the  ether  after 
an  operation.  He  had  seen  our  show 
in  the  Pacific  a  few  months  before. 

"Just  as  he  opened  his  eyes,  he 
looked  up  and  smiled.  He  grabbed 
my  hand  and  said  'Hello,  Bob.'  I 
asked  him' how  he  felt  and  he  said, 
'A  lot  better — now'.  " 

And  he  recalls  the  nurse  in  the 
Pacific  who  said  after  a  show,  "It's 
a  shame  we  can't  bottle  this  and 
give  it  to  them  in  small  doses." 

"When  somebody  says  that  to 
you,"  Bob  says,  "there  is  nothing 
you  can  say.  There  just  aren't 
words." 

Last  May  the  Peabody  awards 
group  gave  him  a  special  citation 
"in  recognition  of  his  untiring  zeal 
and  the  high  level  of  entertainment 
in  his  camp  tours  here  and  through- 
out the  world.  The  joy  and  strength- 
ened morale  which  he  has  given  to 
the  men  and  women  of  the  armed 
forces  can  never  be  measured." 
And  for  the  fourth  consecutive  year 
newspaper  radio  editors  and  col- 
umnists voted  him  Champion  of 
Champions  along  with  two  other 
awards — top  place  as  comedian 
and  best  comedy  show. 

One  of  his  proudest  possessions 
is  a  letter  he  received  from  Presi- 
dent Truman  after  the  Hope  cast 
had  been  entertained  at  the  White 
House. 

When  Bob  Hope  is  funny,  he 
means  it.  And  when  he's  serious, 
he  means  that  even  more.  He 
knocks  himself  out  laughing  at  the 
gags  when  the  cast  has  a  script 
reading.  Often  he  reads  lines  of  the 
others  just  to  show  them  how 
funny  they  are. 

He  feels  radio  is  a  better  medium 
for  getting  the  personality  across 
than  the  screen.  When  both  are 


CLEAR-CHANNEL  coverage  m 
the  Philippines  may  be  the  mission 
of  1st  Sgt.  Victor  A.  Sholis,  though 
this  shot  in  shorts  and  bolo  knife 
would  belie  it.  Vic,  former  director 
of  Clear  Channel  Broadcasting 
Service,  sent  this  picture  to  for 
mer  NAB  President  Neville  Miller 
after  seeing  in  Broadcasting  i 
shot  of  Miller,  knees  exposed 
traipsing  about  the  Egyptian  pyra- 
mids (he  was  with  UNRRA  then). 
Sholis  calls  this  a  "snap  of  the 
warrior  with  all  Hollywood  props 
To  reach  him:  1st  Sgt.  Victor  A. 
Sholis,  33450675,  111th  Sig.  Rad 
Intel.  Co.,  APO  343,  c/o  Postmas- 
ter, San  Francisco,  Cal. 


'Duffy's'  Replacement 

BRISTOL-MYERS  Co.'s  summer 
replacement  for  Duffy's  Tavern 
will  be  Correction,  Please,  starting 
June  15,  with  Jay  C.  Flippen  as 
m.c.  Four  men  and  women  from 
the  services  and  a  civilian  will  be 
handed  $10  and  asked  to  bid  for 
the  privilege  of  answering  ques- 
tions. One  who  answers  bonus 
question  gets  a  $100  War  Bond. 
Show  originates  from  New  York. 
It  will  run  to  Oct.  5  when  Tavern 
returns.  Agency  is  Young  &  Rubi- 
cam.  New  York. 
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combined  in  television,  Hope's 
Hooper  should  soar  more  than 
ever. 

So  we,  too,  say  thanks  for  the 
memory,  Bob  Hope.  For  giving 
more  than  you  can  ever  receive  in 
return.  For  forgetting  time  and 
money  at  the  peak  of  your  career 
so  that  boy  in  Alaska  would  know 
he  was  remembered.  For  bringing 
a  laugh  to  the  GI  on  Mawi  who 
wouldn't  even  smile  for  all  the 
doctors  and  nurses  there. 

Thanks  for  bringing  to  radio 
your  high  standard  of  humor.  For 
adding  that  extra  "unknown  quan- 
tity" to  everything  you  do.  For 
giving  yourself  above  and  beyond 
the  call  of  duty  and  contract,  we 
thank  you  so  much. 

OADCASTING    •    Broadcast  Advertising 


War! 


Frank  Coffin,  KGW  head  announcer, 
is  shown  with  Cub  Scouts  of  Pack  Number  424 
ready  to  tell  the  KGW  audience  about  the 
national  record  their  pack  set  in  March, 
collecting  paper.  Thirty-eight  youngsters, 
in  a  45-day  drive,  accumulated  more  than  52  tons  of 
paper.  KGW  presented  the  champions  on  a 
special  show  written  by  Evelyn  Lampman, 
Continuity  Chief. 


in  Peace! 


1 


Twenty-two  years  ago,  on  December  2,  1923  to  be  exact,  Y.M.C.A. 
"boy  leaders",  as  they  were  called  in  the  newspaper  stories  at  the  time,  were 
initiated  into  the  mysteries  of  radio  on  a  personally  conducted  tour 
of  the  KGW  transmitter  and  studios. 


Audience 
Influence! 


^  In  the  23  years  that  KGW  has  served  the 

Pacific  Northwest,  an  entire  generation  of  radio  listeners  has 
grown  to  manhood  and  womanhood  relying  on  this  station  for  the 
best  in  radio.  Now  their  children  have  learned  likewise  to  keep 
tuned  to  KGW,  the  station  which  best  serves  the  interests  of  the 
entire  radio  audience,  young  and  old.  Radio  advertisers  will  do  well 
to  take  advantage  of  this  long-established  listener  loyalty  to  KGW. 


ONE  OF  M  GREAT  STAINS  OF  M  NATION 
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Robson  Elected  Radio 
Directors    Guild  Head 

WILLIAM  N.  ROBSON,  of  CBS, 
and  Ward  Wheelock  Co.,  New  York, 
last  Monday  was  elected  president 
of  the  Radio  Directors  Guild.  He 
succeeds  Jeri-y  Devine,  production 
firm  executive.  Anton  M.  Leader, 
NBC,  was  elected  vice-president; 
George  Maynard,  NBC,  secretary, 
and  Robert  Lewis  Shayon,  CBS, 
treasurer. 

Mr.  Robson  and  Mr.  Shayon,  now 
on  an  overseas  tour,  are  expected 
back  about  June  15.  Members  of 
the  council,  who  continue  in  office 
for  another  six  months,  are  Stuart 
Buchanan,  Blue;  Harold  McGee, 
free-lance;  Lester  O'Keefe,  J.  Wal- 
ter Thompson  Co.  and  Theodora 
Yates,  Benton  &  Bowles.  Negotia- 
tions between  the  RDG  and  the 
networks  on  a  standard  contract 
are  still  at  an  impasse.  Guild  has 
requested  postponement  of  further 
conferences,  pending  a  meeting  in 
about  10  days  of  the  new  execu- 
tive council,  comprising  officers  and 
council  members. 


RuiEDnRTS  1^ 


ROBERT  C.  STRAUB  has  acquired  full 
ownership  of  Straub  &  Getzoff.  sales 
promotion  agency,  Chicago,  which  be- 
comes Robert  Straub  &  Co.  Offices  are 
at  111  W.  Jackson  Blvd. 

HARRY  MEYERSON,  recently  resigned 
West  Coast  recording  manager  of  RCA- 
Vlctor  division,  Hollywood,  June  1 
joined  Decca  Records  Inc.  in  an  execu- 
tive capacity  with  headquarters  in  New 
York. 

ABEL  BAER  and  PETER  de  ROSE  have 
been  reelected  members  of  the  ASCAP 
board  of  appeals  representing  writers 
in  the  popular  field,  and  HARVEY 
ENDERS  has  been  elected  in  the  stand- 
ard division.  LESTER  SANTLY  of  Sant- 
ly-Joy  was  reelected  and  SIDNEY 
KORNHEISER  of  Burke  &  Van  Heusen 
was  elected  for  popular  music  publish- 
ers, with  JOHN  SENGSTACK  of  Clay- 
ton F.  §ummy  &  Co.,  reelected  for  the 
standard  publishers. 

LESLIE  GORDON  PHILLIPS,  New  York, 
literary  agent,  has  established  a  special 
department  to  handle  personal  repre- 
sentation for  script  writers.  Majority  of 
Phillips  clients  will  be  members  of  the 
Radio  Writers  Guild,  and  a  special  ef- 
fort will  be  made  to  adhere  to  mini- 
mum demands  now  being  formulated 
by  the  Guild.  Head  of  the  new  depart- 
ment is  MARTHA  H.  SNOWDEN,  free- 
lance script  writer. 

BRYAN  DAVIS  Pub.  Co.,  publisher  of 
Service  and  Communications  maga- 
zines, effective  July  2  will  be  located 
at  52  Vanderbilt  Ave.,  New  York  17. 

DAN  J.  KELLY,  formerly  associated 
with  newspapers  and  periodicals  in  an 
advertising  capacity  and  more  recently 
with  the  Tommy  Dorsey  and  "Court  of 
Missing  Heirs"  programs,  has  joined 
the  sales  staff  of  Basch  Radio  Produc- 
tions, New  York. 

ASSOCIATED      MUSIC  PUBLISHERS. 

New  York,  has  received  renewals  of  li- 
censing agreements  from  WSM  WSJS 
WRAL  WLAV  WKBW  WJZM  WIBX 
WGTM  WGR  WGBF  WFMJ  WEOA 
WDEF  WDBO  WDBJ  WCOP  WCAX 
WBZ-WBZA  WBOW  WATR  KYW  KXRO 
KVOO  KUIN  KTUL  KPMC  KLZ  KDKA 
KBON  WGY  WOKO. 

JOHN  NASHT,  vice-president  of  Five 
Continents  Publications,  New  York, 
media  representative,  Is  on  an  extended 
trip  to  Latin  America  setting  up  ar- 
rangements for  the  firm's  Brazilian  ac- 
tivities In  radio,  publication  and  adver- 
tising fields.  Mr.  Nasht  is  lining  up 
available  shows  and  arranging  for  radio 
staffs  as  well  as  research  departments. 


RCA  Labs.,  Princeton,  N.  J.,  has  re- 
ceived a  fourth  star  for  its  Army-Navy 
"E"  Flag  for  continued  achievement  in 
the  war  effort. 


Perils  of  Travel 

AFTER  SCALING  rafters 
of  the  Opera  House  in  San 
Francisco  for  weeks  install- 
ing lines  for  NBC,  CBC  and 
BBC  for  their  coverage  of 
the  Conference,  George  Mc- 
Elwain,  engineering  field  su- 
pervisor of  KPO  San  Fran- 
cisco, fell  from  a  crowded 
San  Francisco  street  car  and 
broke  his  arm. 


TED  MALONE,  Blue  correspondent  who 
has  been  broadcasting  thrice-weekly 
from  Europe  for  Westinghouse  Electric 
Corp.,  returned  to  the  U.  S.  last  week 
and  is  starting  new  cycle  of  five-weekly 
newscasts  for  W-E. 

BILL  SLATER,  freelance  sportscaster, 
has  been  elected  president  of  the  Sports 
Broadcasters  Assn.  Mr.  Slater  is  cover- 
ing Yankee  games  on  WINS  New  York 
and  handles  "Opinion  Requested"  on 
Mutual.  Other  newly  elected  officers 
are  RED  BARBER,  WHN  New  York,  and 
LOREN  WATSON  (see  page  56),  vice- 
presidents;  JIMMY  DOLAN,  CBS,  treas- 
urer; HENRY  VISCARDI,  MBS,  secre- 
tary; and  GEORGE  SCHREIER,  Blue 
Network,  national  corresponding  secre- 
tary. 

BILL  SHADEL,  CBS  war  correspondent 
in  Europe,  has  returned  to  the  U.  S. 
after  more  than  two  years  with  fight- 
ing forces  abroad.  Mr.  Shadel,  who  cov- 
ered the  Normandy  landings  a  year  ago 
for  CBS,  was  with  the  3d  and  7th 
Armies  and  the  12th  Army  Group. 

SAM  GIFFORD,  formerly  with  WWNC 
Asheville,  N.  C,  is  new  day  newsman 
with  WOWO  Ft.  Wayne,  Ind. 
LARRY  TIGHE,  Blue  war  correspondent 
who  has  been  vacationing  in  San  Fran- 
cisco, has  returned  to  Guam  to  resume 
coverage  of  the  Pacific  war  for  the  net- 
work. HERBERT  CLARK,  Blue  corre- 
spondent who  has  been  covering  the 
war  in  Germany,  is  headed  for  Spain 
on  special  assignment.  Mr.  Clark  is  to 
do  a  series  of  broadcasts  describing 
Franco  and  the  Spanish  political  situa- 
tion. 

ROBERT  F.  HURLEIGH,  former  AP  re- 
porter and  WBBM  Chicago  commenta- 
tor, to  WGN  Chicago  as  newscaster. 

TOM  McCLOWRY,  former  news  editor 
of  WAKR  Akron,  has  been  appointed 
assistant  advertising  manager  of  the 
Storm  King  Co.,  Akron. 

HAL  TOTTEN  is  now  farm  director  of 
WGGN  Chicago.  Effective  with  his  ap- 
pointment June  4,  WGN  began  a  new 
noontime  "Farm  Market  Reporter", 
12:15-12:30  p.m.  Monday  thru  Saturday. 

SLOAN  FINLEY.  formerly  with  WMC 
Memphis,  is  now  sports  announcer  with 
the  Armed  Forces  Network  in  London. 

PAUL  BOLTON,  news  editor  of  KTBC 
Austin,  Tex.,  has  returned  to  the  sta- 
tion from  UNCIO. 

HARRY  FLANNERY,  CBS  Hollywood 
news  analyst,  is  on  an  eight  week  over- 
seas tour  through  the  Balkan  states  and 
Egypt. 

WILLIAM  (Archie)  HALL,  former  news 
editor  of  KMPC  Hollywood;  ROY 
DRUSHALL  and  HUGO  CARLSON,  an- 
nouncers of  Blue  Hollywood  and  KGO 
San  Francisco,  respectively,  have  been 
added  to  Blue  Hollywood  newsroom 
staff. 

ROBERT  BENTLEY,  former  program 
director  of  WCPO  Cincinnati,  radio  edi- 
tor of  the  Cincinnati  Enquirer  and 
WSAI  newscaster,  has  joined  the  news 
staff  of  WLW  Cincinnati. 


COOPERATING  so  that  Baltimore  lis- 
teners can  find  their  accustomed  pro- 
grams after  June  15,  when  WCBM  leaves 
Blue  to  join  Mutual  and  WFBR  leaves 
Mutual  to  join  Blue,  both  stations  are 
announcing  following  network  programs 
that  "after  June  15  you  can  hear  this 
program  on  .   .  ." 


ADMIRAL  Corp.,  Chicago,  has  declared 
a  121/2%  dividend  per  share  to  go  to  all 
stockholders  on  record  as  of  the  close 
of  business  June  15. 


RICHMOND 
LOCATED  MIDWAY 

BETWEEN  THE 
NORTH  AND  THE 
SOUTH 

Had  65,920  Radio  Homes 
in  Richmond  and  Henrico 
County  in  1944. 


In  this  Major  Market 

NBCINRICHMOND,VA. 

5000  WAns 


Your  MUTUAL  Friend 


AL8URTY,  Sm.  Mgr. 


Memphis,  Tennessee 
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TBE 
FABULOUS 
FORTIES 


UST  as  the  'Forty-niners  found  "gold  in  them 
thar  hills,"  so  a  greatly  augmented  population 
is  finding  a  lush  and  abiding  prosperity  in  the 
Pacific  Northwest,  a  century  later. 

Today's  prosperity,  however,  is  built  upon 
a  broader  and  more  permanent  base  .  .  ship- 
building, lumbering,  fruit-growing,  fisheries, 
the  vast  resources  of  mighty  dams  providing 
irrigation  and  cheap  hydro-electric  power. 
Portland,  Oregon,  is  at  the  center  of  one  of  the 
five,  great,  metropolitan  communities  on  the 
"Coast." 

Since  1940,  its  population  has  increased  by 
a  good  third.  Some  660,000  people,  in  widely 
diversified  lines  of  endeavor,  live  in  the  pri- 
mary area  of  Station  KEX,  in  Portland.  KEX, 
Blue  Network  affiliate,  offers  as  a  substantial 
"plus"  the  advantages  of  membership  in  the 
Westinghouse  group  of  broadcasting  stations. 
Its  high-calibre  programs  are  within  radio- 
reach  of  175,000  prosperous  homes .  .  homes 
receptive  to  your  sales-message,  amply  able  to 
buy  your  product. 

Call  upon  KEX,  Portland.  .  or  Paul  H. 
Raymer  Co.,  National  Representatives  .  .  for 
full  information,  and  availabilities. 


K  Y  W 


WESTINGHOUSE  RADIO  STATIONS  Inc 


W  B  Z    •     W  B  Z  A 


KDKA     •  WOWO 


KEX 


PORTLAND  ORt.  .  ^ 
Y        5.000  WATTS  I 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES  — EXCEPT  KEX  ♦  KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 


. . .  Nero  may  have  played 
it  while  Rome  burned 

The  Roman  double  oboe  took  so 
much  wind  to  play  that  some  enter- 
prising piper  added  a  leather  bag  to 
reinforce  his  lung  power . . .  and  thus 
the  first  bagpipe  was  born!  History 
records  the  instrument  first  when 
Nero's  biographer  said  the  emperor 
played  the  bagpipe  to  celebrate  his 
victories  at  the  games.  Since  the 
fiddle  was  still  unknown  at  the  time 
of  Nero's  reign,  perhaps  he  played 
the  bagpipe  while  his  capital  burned. 

Irish  whisky  and 

Irish  bagpipes 

The  bagpipe  made  its  first  appear- 
ance in  Ireland  in  the  5th  century. 
Like  Irish  whisky,  it  was  used  most 
commonly  at  "social"  occasions  and 
at  wakes.  Also  like  whisky,  the  pipes 
became  popular  in  Ireland  before 
they  were  introduced  into  Scotland. 

In  the  14th  century,  when  the 
pipes  were  brought  from  Ireland  to 
Scotland,  they  became  military  in- 
struments, and  are  used  as  such  to 
this  day.  The  Irish  and  Scottish  ver- 
sions of  the  pipes  were  composed  of 
oboes  and  clarinets,  rather  than 
•oboes  alone. 

Plenty  of  food,  wives, 

and  bagpipes 

Originally  a  folk  instrument,  in 
early-modem  Europe  the  bagpipe 
became  a  court  favorite.  Records 
show  that  King  Henry  VIII  kept  no 
iewer  than  five  bagpipes  at  his  court. 

When  the  "fad"  for  stringed  in- 
sti-uments  started  in  the  early  17th 
century,  the  bagpipes  gradually  lost 
their  popularity — except  in  Scotland 
and  Ireland,  where  a  "bonnie"  piper 
is  still  an  envied  man. 


The  shrill  skirls  ond  low  drones  of 
the  bagpipe,  rising  from  a  whisper 
to  a  shriek,  are  best  transcribed  by: 
VERTICAL  CUT  RECORDINGS! 

Ilectricat  tlesearch  Products 
Dwisiott 

OF 

Western  Electrk  Company 

233  BROADWAY,  NEW  YORK.  N.  Y. 
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LYMAN  BRYSON,  CBS  director  of  edu- 
cation, left  New  York  June  8,  broadcast 
"Problems  of  Peace"  from  Chicago 
June  10,  will  participate  this  week  in 
the  annual  radio  institute  conducted 
by  KOIN  Portland,  Ore.,  and  make  his 
Saturday  ("People's  Platform")  and 
Sunday  broadcasts  from  Portland.  He 
will  take  part  in  a  second  radio  seminar 
under  auspices  of  KMBC  Kansas  City 
and  conduct  his  "People's  Platform" 
from  Kansas  City  June  23.  He  returns 
to  New  York  June  25  via  Chicago. 

ALLAN  EARLE,  announcer  formerly 
with  WERE  Wilkes-Barre  and  WAZL 
Hazleton,  Pa.,  to  WJJD  Chicago. 
ROY  McKEE,  former  announcer  of 
WBAP  Fort  Worth,  has  joined  WBBM 
Chicago. 

DEL  DONAHUE,  former  parttime  m.c. 
with  WSUI  Iowa  City  while  attending 
the  XJ.  of  Iowa,  is  now  announcer  with 
WMT  Cedar  Rapids. 

TOM  MOORE  Jr.,  released  from  the 
Army  Air  Corps,  is  new  member  of 
KTBC  Austin,  Tex.,  announcing  staff. 
DICK  ELLIOTT,  Blue  central  division 
announcer,  and  Dorothy  Traeger  are  to 
be  married  in  Davenport,  la.,  June  18. 
FRED  SCHILLING,  staff  announcer  of 
WWNY  Watertown,  N.  Y.,  has  been  ap- 
pointed night  program  supervisor. 
ROSEMARY  WOLF  Is  new  music  li- 
brarian. DORIS  CROYLE  shifts  from  as- 
sistant traffic  manager  to  continuity 
chief. 

.JOSEPH  KELLY,  ex-serviceman  and 
former  speech  instructor,  has  Joined 
KGVO  Missoula,  Mont.,  as  announcer. 
GENE  MORRIS,  winner  of  the  KGVO 
radio  journalism  scholarship  at  Mon- 
tana State  U.,  joins  the  continuity  staff 
for  the  summer. 

SETH  GRAINER,  pianist,  June  16  be- 
comes   music    director    of    KMOX  St. 
Louis,  succeeding  BEN  FELD. 
JACK  SEXTON,  for  two  years  announcer 
with  KMOX  St.  Louis,  has  been  ap- 
pointed program  manager. 
RICHARD    DALE    JOHNSON,  formerly 
with  KRIS  Corpus  Christl,  Tex.,  and 
KGB   Alburquerque,   N.  M.,   to  WDSU 
New  Orleans  as  announcer. 
BERTHA  PORTER  has  joined  the  music 
department  of  WDRC  Hartford. 
ROBERT    CAMPBELL,    announcer  of 
KFI  Los  Angeles,  has  shifted  to  NBC 
Hollywood    replacing    DON  STANLEY, 
now  In  the  Army. 

GEORGE  S.ANDERS,  former  announcer 
of  WKBN  Youngstown,  O.,  has  joined 
KWKW  Pasadena,  Cal. 
HOYLAND  BETTINGER,  director  of 
program  operations  of  WRGB  Schenec- 
tady. G-E  television  station,  resigned 
as  of  June  1. 

JOHN  K.  CHURCHILL,  CBS  director  of 
research.  Is  the  father  of  a  girl  born 
April  26. 

ALBERT  MOORE  Jr.,  CBS  assistant 
studio  supervisor,  is  the  father  of  a 
boy  born  May  15. 

ARLENE    LESLIE    of    the    WOR  New 
York  transcription  library  is  winner  In 
a    nation-wide    contest    sponsored  by 
Song-Hit  Guild  for  her  song  "You're 
Pretty    Good",    to    be    published  by 
Santly-Joy  and  for  which  she  received 
a  $200  advance  royalty  check. 
MAX  BURTON,  formerly  with  WNYC 
New  York,  has  joined  the  writing  stafif 
of  WNEW  New  York. 
BERNARD  BROWN  succeeds  SAM  GIF- 
FORD,    resigned,-  as    announcer  with 
WWNC  Asheville,  N.  C. 
WILLIAM  A.   DOLLAHITE,  announcer 
with  WROX  Clarksdale,  Miss.,  June  1 
married  Mae  Adams  of  Vance,  Miss. 
BOB    PHILLIPS,    formerly    with  KGO 
San  Francisco,  to  KPRO  Riverside,  Cal., 
as  announcer  and  m.c. 
JAY    STEWART,    announcer    of  KNX 
Hollywood,  is  the  father  of  a  girl  born 
May  27. 

HELEN  J.  SIOUSSAT,  CBS  director  of 
talks  and  author  of  "Mikes  Don't  Bite", 
has  been  elected  to  honorary  member- 
ship in  the  International  Mark  Twain 
Society,  literary  organization. 
BASIL  THORNTON,  former  manager  of 
BBC's  German  service,  after  a  short 
stopover  In  New  York,  is  en  route  to 
Argentina  as  BBC  representative  replac- 
ing C.  B.  GORTON. 


WILLIAM  W.  HARVEY,  formerly  of 
WBRY  Waterbury,  Conn.,  to  announc- 
ing staff  of  KYW  Philadelphia. 


BILL  DUNN,  former  announcer  with 
WKBN  Youngstown,  O.,  released  from 
the  AAF,  has  returned  to  the  station. 
ROBERT  BROWN,  producer  of  Wrigley 
CBS  programs  "The  First  Line"  and 
"Service  to  the  Front",  originating  in 
Chicago,  has  resigned  effective  June  1. 
He  was  with  CBS  16  years.  New  pro- 
ducer for  series  is  his  former  assistant, 
TED  ROBERTSON. 

HELEN  TAYLOR,  director  of  women's 
activities  and  commentator  of  WPAT 
Paterson,  N.  J.,  is  receiving  from  some 
20  women's  organizations  a  plaque  cit- 
ing her  efforts  "to  enlighten  the  Ameri- 
can housewife  on  the  vital  issues  of 
today"  and  for  promoting  women's 
rights  in  political  activity. 
GILBERT  SELDES,  CBS  director  of  tele- 
vision programs,  June  12  is  to  speak  on 
television  before  Los  Angeles  advertis- 
ing group  and  the  following  day  to 
address  the  San  Francisco  Adv.  Club. 
Later  in  the  week  he  will  discuss  tele- 
vision with  a  group  of  Hollywood 
writers  and  directors,  returning  to  New 
York  for  an  address  June  23  at  meeting 
of  Independent  Citizens  Committee  of 
Arts,  Sciences  &  Professions. 
ELAINE  GERHART  has  joined  the  pro- 
gram department  of  KYW  Philadelphia. 
MILDRED  HANNA,  secretary  to  JOHN 
E.  SURRICK,  sales  director  of  WFXL 
Philadelphia,  and  WILLIAM  A.  FAR- 
REN,  WPIL  announcer,  disclosed  that 
they  have  been  married  since  Jan- 
uary 13. 


ROBERT    W.    CARPENTER,    for  two 

years  with  the  American  Red  Cross  in 
Europe  and  Africa  and  previously  with 
CBS,  WBT  Charlotte  and  KMOX  St. 
Louis,  has  joined  the  station  relations 
division  of  Mutual  as  southwestern  re- 
gional representative. 

MARVIN  BRIGGS  and  ALLAN  GILMAN 
have  joined  KWKW  Pasadena,  Cal.  as 
account  executives. 

CHARLES  GOODMAN,  former  account 
executive  with  D'Arcy  Adv.,  St.  Louis, 
to  Mutual  Chicago  office  in  similar  ca- 
pacity. 

JOE  L.  JERNEGAN,  for  24  years  with 
John  B.  Woodward  Inc.,  Chicago  news- 
paper representative,  has  joined  Don 
Lee  Broadcasting  System,  Hollywood,  as 
account  executive. 

WILLIAM  ROETTGER  Is  now  a  mem- 
ber of  the  advertising  staff  of  WDSU 
New  Orleans.  CHARLES  PRICE  has  befen 
promoted  to  sales  manager  in  charge  of 
the  advertising  department. 
RAY  LINTON  has  joined  Keystone 
Broadcasting  System  as  account  execu- 
tive, with  headquarters  In  New  York. 
Active  in  radio  sales  and  management 
for  15  years,  Mr.  Linton  is  former  vice- 
president  of  John  Blair  Co.  He  also  has 
headed  his  own  station  representative 
firm. 

HOWARD  HOLSHOUSER,  formerly  with 
the  advertising  departments  of  KOIL 
Omaha  and  KFAB  Lincoln,  Neb.,  and 
now  in  the  Eighth  Air  Force,  has  been 
promoted  to  major. 

JOHN  EVANS  is  new  member  of  the 
sales  staff  of  WPAR  Parkersburg,  Va. 
FRANK  W.  KAULL,  sales  manager  of 
KLO  Ogden,  Utah,  has  been  elected 
president  of  the  Ogden  Advertising  Club 
for  1945-46. 

C.  A.  (Pete)  YOUNG,  former  profes- 
sional football  player,  to  commercial 
staff  of  WSAZ  Huntington,  W.  Va. 
LOU  LONDON,  program  director  of 
WPEN  Philadelphia,  has  transferred  to 
the  sales  staff. 

INTERMOUNTAIN  Network,  regional 
chain  comprising  MBS  stations  KALL 
KLO  KID  KOVO  KVRS  KVNU  KOAL. 
has  appointed  Adam  J.  Young  Jr  Inc 
as  exclusive  national  representative  ef- 
fective June  15. 


You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000  Jewish   speaking  persons 
1,523,000   Italian    speaking  persons 
1,235,000   German  speaking  persons 
660,000  Polish    speaking  persons 
• 

STRENGTHEN  your  present 
New  York  schedules  v/Ith 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy.. 


BROADCASTING    •    Broadcast  Advertising 


NBC  Thesaurus 


presents: 


..re-discovered  music 

of  early  vaudeville  days 

MUSIC  HALL  VARIETIES  .  .  .  newest  of  the  new  series 
of  NBC  Thesaurus  program  organizations  .  .  .  color- 
fully records  the  authentic  music  (every  precious 
note)  of  the  heyday  of  early  vaudeville.  Music  as  it 
was  played  during  the  unforgettable  era  of  1905-1920 
by  pit  orchestras  of  those  days. 

MUSIC  HALL  VARIETIES:  truly  a  wealth  of  re-discov- 
ered music,  inherited  exclusively  by  NBC  Thesaurus 
subscribers.  Here  is  how  it  came  to  be: 


Norman  Cloiitier  combed  NBC's  music  files,  rummaged 
through  atlic  trunks  in  musicians*  homes  and  came  up  with 
armfuls  of  hard-to-find,  original  s«'ores.  F'ourteen  of  radio's 
hest  musicians  were  select«>d  and  put  under  the  leadership 
of  '"Professor"  Patrick  Ciricillo,  who  gave  the  downbeat. 

Out  came  the  nostalgic  melodies  of  the  early  1900's. 
Basso  Profundo  John  Barton,  the  Knickerbocker  Four,  and 
Betsy  White  added  further  spii'c  to  this  entrancing  music. 

THIS  IS  THE  SPIRIT  OF  MUSIC  HALL  VARIETIES: 

music  that  carries  you  back  to  plush  seats,  acrobats, 
xylophonists  and  gypsy  dancers  .  .  .  descriptive  mel- 
odies which  NBC  Thesaurus  has  recorded  in  their 
original  form.  106  selections  for  volume  programming 
.  .  .  colorful  scripts  to  build  top-notch  commercial  pro- 
grams, each  with  the  hallmark  of  Thesaurus  .  .  . 
America's  Number  1  Musical  Program  Service. 


m 
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Our  Thought,  Effort 
and  Facilities... 

Pledged  to  Victoryl 
PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  Nat  l  Rep. 


MORE  PEOPLE 

LISTEN 
MORE  PEOPLE 


CKRC 

, WINNIPEG  -CANADA^ 
^  THE  DOMjKlON.  NETWORK* 


KSEI 

POCATELLO  •  IDAHO 


I 


MUTUAL 
NETWORK 

Note  On 

WMOH! 

Over  160,000 
Radio  Homes  In 
.5  MV/M  Area! 

WMOH 

Hamilton,  Ohio 


A SERIES  of  school  music  programs 
composing  a  public  service  and 
promotion  project  has  just  been 
completed  by  KFNF  Shenandoah,  la. 
Station  offered  a  half-hour  to  each  of 
25  schools  March  5  through  May  11  in 
a  contest  for  the  best  musical  perform- 
ance. Winning  musical  groups  were  se- 
lected on  the  basis  of  number  of  listen- 
er letters  received.  War  Bond  prizes 
were  awarded  three  winners,  each  of 
which  drew  more  than  2,000  letters. 

Talent  Development 

TO  TRAIN  and  develop  local  volunteer 
talent,  McClatchy  Broadcasting  Co.. 
Sacramento,  Cal.,  is  organizing  radio 
theater  gToups  at  each  of  its  five  affili- 
ate stations.  Frances  Frater,  formerly 
in  charge  of  radio  education  for  Sacra- 
mento public  schools  and  previously 
assistant  to  Judith  Waller,  NBC  Chi- 
cago public  service  director,  in  connec- 
tion with  the  network's  summer  radio 
institutes.  Is  supervisor  of  the  overall 
program.  Training  staff  Includes  De- 
Marcus  Brown,  KWG;  Elizabeth  Kirch- 
ner  and  Robert  Rees,  KMJ;  Al  Gregory 
and  Mary  DeArmand,  KERN. 

Blue  Newsmen 

BLUE  Networlt  emphasizes  freedom  of 
expression  enjoyed  by  its  newsmen  in 
a  brochure,  "So  we  put  away  our 
bugle  .  .  .".  Copy  tells  how  network 
has  refrained  from  taking  promotional 
advantage  of  its  commentators'  achieve- 
ments, and  instead  has  settled  down 
"to  figure  why  these  men  .  .  .  con- 
sistently do  such  a  bang-up  job." 

Beauty  Contest 

FOR  the  fourth  consecutive  year  WCKY 
Cincinnati  is  sponsoring  the  search  for 
"Miss  WCKY,  Greater  Cincinnatti  1945" 
who  will  later  be  entered  in  the  "Miss 
America"  contest  at  Atlantic  City.  Sta- 
tion will  give  winner  complete  ward- 
robe and  pay  for  all  expenses  at  the 
national  contest. 

KTUC  Sketch  Book 

SOUVENIR  sketch  book  of  Tucson, 
Ariz.,  has  been  prepared  by  KTUC  Tuc- 
son to  tell  in  pictures  the  story  of  the 
"The  Sunshine  City  of  America".  Pencil 
sketches  show  points  of  interest,  prin- 
cipal buildings  and  Institutions.  Word 
description  and  background  material 
accompanies  pictures. 

WJR  Booklet 

BOOKLET  has  been  prepared  by  WJR 
Detroit  on  "What  Mr.  Hooper  Pound", 
presenting  extensive  data  for  most  pro- 
grams on  urban  audiences  plus  a  num- 
ber of  questions  and  answers  on  com- 
parable coverage  with  other  stations  In 
outside  areas. 

WLW  Exhibit 

IN  OBSERVANCE  of  radio's  25th  Anni- 
versary, the  Crosley  Corp.,  WLW  Cin- 
cinnati licensee,  is  presenting  a  display 
at  the  station  of  equipment  used 
through  the  years  as  the  art  has  de- 
veloped. 

KBS  Newsletter 

KEYSTONE  Broadcasting  System.  New 
York,  is  distributing  a  newsletter  cov- 
ering activities  of  KBS  affiliates  and 
general  Industry  news  angled  to  illus- 
trate the  value  of  advertising  in  the 
small  market. 


WCOP  Campaign 

A  TWO  WAY  advertising,  promotion  and 
publicity  campaign  pointed  at  both  the 
listener  and  advertiser  is  being  con- 
ducted by  WCOP  Boston  in  connection 
with  joining  American-Blue  June  15. 


WBBM  Folder 

WBBM  Chicago  has  issued  a  two-page 
folder  calling  attention  to  the  import- 
ance of  Its  local  program  popularity  In 
determining  ratings  for  network  pro- 
grams In  the  same  market. 


WCCO  Report 

FOLDER  reporting  latest  CBS  Listener 
Diary  study  for  WCCO  Minneapolis  has 
been  issued  by  the  station.  Featured  Is 
audience  standing  with  farm  as  well  as 
city  listeners. 


Promotion  Personnel 

PHILIP  J.  REILLY,  former  freelance 
promotion  man  in  Washington,  has 
joined  WINX  Washington  as  director 
of  promotion  and  publicity. 

BOB  BREEN,  released  from  the  Navy 
and  holder  of  the  Distinguished  Service 
Cross,  Bronze  Star  and  Purple  Heart, 
is  now  with  the  merchandising  depart- 
ment of  WMT  Cedar  Rapids,  la. 

BARBARA  KINNEY  of  the  KGO  San 

Francisco  promotion  staff,  is  to  marry 
Lt.  Frank  Chilton,  USNR. 

AUBREY  WICE,  formerly  of  the  CBC, 
Toronto,  has  joined  CKEY  Toronto,  as 
publicity  director  succeeding  JIM  MAT- 
THEWS who  joined  J.  J.  Gibbons  Ltd., 
Toronto  agency. 

JUNE  AULICK,  staff  writer  of  CBS 
press  information,  was  married  to 
George  Clinton  McKinley  of  Westerly, 
R.  I.,  on  May  26. 

JEAN  STOUT  BROWN,  freelance  pub- 
licity consultant,  has  been  retained  to 
handle  publicity  for  WMT  Cedar  Rapids, 
la. 


Employment  Application 

EMPLOYMENT  application  blank  is 
form  for  novel  promotion  piece  put  out 
by  WOR  New  York,  represented  as 
seeking  "employment"  from  new 
clients.  Section  for  listing  previous 
employers  and  length  of  employment  is 
used  to  insert  WOR  accounts  and  num- 
ber of  years  on  the  air.  R.  H.  Macy  & 
Co.,  and  L.  Bamberger  &  Co.  are  listed 
as  parents,  its  FM  and  television  sta- 
tions as  children.  Ted  Fisher,  Ruthrauff 
&  Ryan,  and  Carlos  Franco,  Young  & 
Rubicam,  are  given  as  names  of  two 
people  (not  relatives)  who  have  known 
WOR  for  over  a  year.  Question  replies 
are  inked  in,  reproduced  by  offset. 

WMAQ  Drug  Relations 

FOLDER  telling  how  WMAQ  Chicago 
builds  sales  for  druggists  has  been 
issued  by  the  station.  Included  is  de- 
scription of  ways  WMAQ  handles  trade 
relations,  builds  promotion  and  tles-in 
with  druggists  and  their  products. 

Program  Promotion 

FOLDER  promoting  sponsorship  for 
"Serenade  to  America",  new  25-mlnute 
musical  program  on  WEAP  New  York, 
NBC  key,  has  been  distributed  by  the 
station. 

Program  Folder 

NEW  program  schedule  has  been  Issued 
by  WRRF  Washington,  N.  C,  including 
coverage  map  and  other  market  data. 


Scripts  "Rariora" 

RADIO  SCRIPTS  dealing  with 
world-shaking  events  are  historical 
pieces  and  collectors'  items,  accord- 
ing to  Randolph  G.  Adams,  direc- 
tor of  the  William  L.  Clements  Li- 
brary of  Rare  Americana  at  the  U. 
of  Michigan.  WWJ  Detroit  helped 
Dr.  Adams  begin  his  "potential 
Americana  rariora"  collection  by 
giving  him  the  AP  and  UP  flashes 
of  President  Roosevelt's  death, 
along  with  scripts  by  Austin  Grant 
and  Harold  True,  WWJ  newscast- 
ers, and  the  NBC  account  of  the 
three-day  handling  of  the  event. 
Dr.  Adams  is  also  interested  in 
recordings  of  broadcasts. 


WIP  Philadelphia  starts  its 
workshop  June  27,  to  be  in  session 
Aug.  23,  on  Wednesday  and  Thursday 
7-10  p.m.  Edward  WalUs,  WIP  program 
director,  will  teach  programming  and 
production.  Sam  Serota,  WIP  director 
of  educational  activities,  is  to  be  in 
charge  of  announcing,  acting,  script 
writing. 


SOUTHERN 
MINNESOTA 


KGLO  serves  "Heartland"  Hsten- 
ets  by  bringing  them  the  latest 
news,  favorite  CBS  and  local  pro- 
grams plus  many  hours  of  public 
service  broadcasts.  Prosperous 
"Heartland"  folks  show  their  ap- 
preciation for  this  service  through 
their  purchases  of  KGLO-adver- 
tised  products. 

Our  efficient  Merchandising  De- 
partment serves  by  promoting  ad- 
vertisers' products  among  jobbers 
and  dealers.  The  facilities  of 
KGLO  are  at  your  service.  Write 
or  wire  for  availabilities  or  ask 
your  Weed  &  Company  man. 


Use  KGLO  and  WTAD 

Quincy,  Illinois 
A  Natural  Combination 


kglo 

MASON  CIT1N/ 

^^O'  owe 

1300  K.C.    5.000  Warn 


CBS  Affiliate 

Weed  &  Company,  Rep. 
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HE  morning  V-E  day  xs  as  officially  announced, 
WLAC  was  ready  .  .  .  and  had  been  ready 
for  months  ...  to  bring  the  long-awaited 
news  to  its  listeners. 

Loud  speakers,  piped  from  WLAC  studios,  had  been 
installed  in  Nashville's  business  area  .  .  .  and,  as  the 
history-making  news  poured  out  of  these  WLAC  speak- 
ers, thousands  of  office,  store  and  factory  employees 
learned  the  glad  tidings  for  the  first  time!  Later  that 
day,  man-on-the-street  reporters  added  the  excited  com- 
ments of  the  cheering,  flag-waving  throngs  to  WLAC's 
V-E  day  coverage. 

On  occasions  such  as  this,  radio  gives  unquestionable 
proof  of  its  tremendous  public  service  .  .  .  for  the 
people  .  .  .  by  the  people! 

''Gateivay  to  the  Rich  Tennessee  Valley" 
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All  day  long 

WIND 

delivers 

79% 

MORE  AUDIENCE 
PER  DOLLAR 

now 

IN 

1945 

than  in  1943 


Based  on  C.  E.  Hooper  continuing 
Measurement  of  Radio  Listening, 
February-April,  1943  and  1945. 


WIND 

Chicago 

5000  WATTS  •  560  KC 
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RICHARD  NICHOLLS  has  resigned  as 
radio  director  of  Donahue  &  Coe,  New 
York.  TOM  LYNCH  is  timebuyer  for 
the  agency,  with  A.  C.  RIGROD  han- 
dling radio  activities  of  motion  picture 
accounts. 

JEROME  BROOKS,  untU  recently  chief 
of  production  of  the  OWI  Domestic 
Radio  Bureau  in  New  Yorlc  and  for- 
merly with  Benton  &  Bowles  radio  de- 
partment, is  now  a  private  In  the  Army 
Air  Corps  stationed  at  Kessler  Field, 
Blloxl,  Miss, 

ERIC  CHOYCE,  Toronto,  and  ARTHUR 
M.  GRIFFITH,  Montreal,  have  been 
elected  to  the  board 
of  directors  of  Cock- 
field,  Brown  &  Co. 
Mr.  Choyce  has  been 
with  the  agency 
since  1930,  part  of 
the  time  In  charge 
of  the  London,  Eng- 
land, office,  return- 
ing when  that  ofBce 
was  closed  at  the 
outbreak  of  war  In 
1939.  Mr.  Griffith 
has  been  an  account 
executive  at  the 
agency's  Montreal 
head-office  since 
1927. 

J.  WALTER 
THOMPSON  Co., 

Chicago,  has  been 
elected  to  member- 
ship In  the  Chicago 
Automobile  Trade 
Assn.  by  the  board 

commercials  ior  SPARE  Time  Art  Show,  run  for  of  directors.  First  to 
ILll^L'^'TV^  «"^Pl«y«s  fey  McCann-Erickson,  ^"embershlp 'Si  the 
lette   slfety   Ra^or  ^^'^        Copywriter  Jim  Chi-  association,  agency 

Co.  DEAN  MILLER  Chester    (center)    for   portrait  of  handles  national  ac- 
Fritz  Hellman,  a  fellow-copywriter.  Sran°/ s^vesTocal 
Ginny  Simms  and  Col.  Stoopnagle,  Ford  branches  and 
judges,  give  smiling  approval.        dealers  throughout 
the  co\mtry. 


V.  T.  NORTON  has  been  elected  vice- 
president  and  director  in  charge  of  the 
Chicago  office  of  Kenyon  &  Eckhardt. 
New  York.  Mr.  Norton  is  former  vice- 
president  In  charge  of  sales  division  of 
Cudahy  Packing  Co.,  Chicago,  and  also 
assistant  to  the  president  of  Jewel  Tea 
Co.  He  succeeds  CHESTER  FAUST,  re- 
signed. 

COL.  WALTER  SULLIVAN,  exeQutive 
officer  of  the  Pennsylvania  State  Selec- 
tive Service  Headquarters,  formerly  sta- 
tioned at  Harrlsburg,  has  rejoined 
Young  &  Rublcam,  New  York,  as  vice- 
president  and  director  of  personnel,  a 
new  post. 


LT.  COL.  VIC 
GEORGE,  president 
of  Whitehall  Broad- 
casting, Montreal, 
has  been  promoted 
to  commander  of 
Canadian  Radio 
Broadcasting  Unit 
No.  1  of  the  Cana- 
dian Army.  He  will 
have  charge  of  es- 
tablishing small  sta- 
tions in  the  area  of 
occupation  forces  In 
Germany  for  enter- 
tainment of  Cana- 
dian troops. 

LOREN  (Bud)  WAT- 
SON Jr.,  UP  radio 
sports  editor,  will 
join  Maxon  Inc.,  De- 
troit, July  1  to  write 


staff  succeeds  him 
as  sports  editor  of 
radio  service. 


GLEN  SAMPLE,  partner  of  Dancer- 
Fitzgerald-Sample,  Chicago,  and  com- 
mander in  the  Navy,  has  been  released 
after  almost  three  years  of  service.  He 
has  returned  to  Chicago. 
SEIDEL  ADV.,  New  York,  has  resigned 
account  of  Famous  Falrsex  Inc.,  retail 
firm. 

NOBLE-DURY  &  Assoc.,  Nashville, 
Tenn.,  new  agency,  has  been  organized 
by  ALBERT  NOBLE  and  J.  W.  DURY 
and  will  service  radio  accounts  with 
other  media.  Mr.  Noble  has  handled 
national  and  local  advertising  for 
WLAC  Nashville. 

HOWARD  TULLIS,  head  of  his  own  Los 
Angeles  agency,  and  RUTH  HARRISON. 
Hollywood  talent  agent,  were  married  in 
Beverly  Hills,  Cal.,  June  3. 
VIRGINIA  ANNE  FAIRFIELD,  formerly 
of  The  Blow  Co.,  Hollywood,  has  joined 
copy  staff  of  Pacific  Coast  Adv.,  Los 
Angeles,  succeeding  JESSE  CLOUD,  now 
with  BBDO,  New  York. 
JACK  GRAY,  San  Francisco  copy  writer 
of  Ruthrauff  &  Ryan,  has  shifted  to  the 
agency's  Chicago  office. 
W.  ROBERT  MITCHELL,  formerly  with 
McCann-Erickson,  New  York,  and  ROB- 
ERT A.  HUNTER,  released  from  the 
Army,  have  Joined  the  New  York  office 
of  Grant  Adv.  as  account  executives. 
Mr.  Hunter  was  formerly  with  Ruthrauff 
&  Ryan,  New  York. 

KIRBY  HAWKES,  program  director  of 
Benton  &  Bowles,  New  York,  has  re- 
signed. 

HUMPHREY  M.  BOURNE,  former  exec- 
utive of  Dan  B.  Miner  Co.,  Los  Angeles 
agency,  has  joined  HiUman-Shane- 
Breyer,  Los  Angeles,  In  charge  of  copy 
for  food  accounts. 

DONALD  F.  GORDON,  formerly  of  Wil- 
son Bros.,  Chicago,  and  recently  re- 
leased from  the  AAF  after  three  years 
overseas,  has  Joined  Charles  Daniel  Frey 
Adv.,  Chicago,  as  copy  writer. 
JAMES  M.  CECIL,  president,  Cecil  & 
Presbrey,  New  York,  and  Mrs.  Tamara 
Scott  are  to  be  married  June  21  in  New 
York. 

JOHN  HENDERSON  HINES,  radio  pro- 
duction manager,  Kenyon  &  Eckhardt. 
New  York,  and  Frances  Campeau  Alex- 
ander were  married  June  2  In  New  York. 


AUBREY  C.  PECK,  released  from  the 
Canadian  Army  after  recovering  from 
wounds  received  in  Normandy,  has  re- 
joined Stewart-Lovick,  Vancouver,  as 
account  executive. 

JIM  MATTHEWS,  public  relations  man- 
ager of  CKEY  Toronto,  has  Joined  the 
production  department  of  J.  J.  Gib- 
bons Ltd.,  Toronto. 

NEVILLE  &  SCHWEIGER  has  moved  to 
larger  offices  in  the  Lincoln-Liberty 
Bldg.,  Broad  and  Chestnut  Sts.,  Phila- 
delphia. 

HARRY  W.  WENGER  of  Al  Paul  Lefton 
Adv.,  Philadelphia,  has  Joined  Philadel- 
phia Inquirer  as  assistant  to  the  pro- 
motion manager. 

EDWARD  ROYAL,  partner  in  Royal  & 
De  Guzman,  New  York,  has  been  named 
director  of  the  research  department, 
now  being  expanded.  Mr.  Royal  is  the 
son  of  JOHN  F.  ROYAL,  NBC  vice- 
president  in  charge  of  television. 
WILLIAM  RENNER,  released  from  the 
Navy,  has  Joined  Wolfe-Jlckllng-Dow  & 
Conkey,  Detroit,  as  production  man- 
ager. 

TODD  BRANSON,  former  newscaster 
and  special  events  announcer  with 
WPEN  Philadelphia,  to  Lee  Donnelley 
Adv.,  Cleveland. 

E.  T.  HOLMGREN,  former  advertising 
manager,  Wood  Conversion  Co.,  St. 
Paul,  to  Melamed-Hobbs,  Chicago  and 
Minneapolis  advertising  and  marketing 
organization,  as  account  executive. 

HAROLD  H.  PATTERSON,  formerly  of 
Blue  sales  staff,  has  Joined  BBDO  Los 
Angeles  as  account  executive  and  is  as- 
signed to  Royal  Crown  Bottling  Co.  ac- 
count for  western  states. 
LARAINE  STEWART,  account  execu- 
tive of  MacWilkins,  Cole  &  Weber,  Port- 
land, Ore.  has  been  elected  president 
of  the  Portland  Women's  Adv.  Club. 
BURTON  E.  EBERT,  formerly  In  charge 
of  research  and  marketing  of  Scott  Pa- 
per Co.,  has  joined  Ivey  &  Ellington, 
New  York,  as  research  director,  a  new 
post. 

P.  N.  BERRY,  former  De  Soto  sales 
manager,  has  Joined  J.  Walter  Thomp- 
son Co.,  Detroit,  as  assistant  account 
executive  serving  Ford  branches  and 
dealers. 


CHNS 

Halifax 
Nova  Scotia 
The  Busiest 
Commercial 
Radio  Station 
of  the  Maritimes 


JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 


WITH 


REX  DAVIS 

4  TIMES  DAILY 


NORTHERN  FLORIDA'S 
BEST  RADIO  "BUY- 
•  Send  for  Details  • 


^  m  50UO  WATTS  1330  KC. 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
potitan  New  York  Market. 

Uni  hr  WHO'S  WHO  m  WeVO 
WEVD- 117  Wttt  MHi  SbMt  Nm  Vwft.  IL'  T. 
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SIDE  SHOW  OR  ''BIG  TOP"? 


Like  the  small  boy  who  wants  to  get 
the  most  for  his  money  at  the  circus, 
the  shi-ewd  radio  advertiser  chooses  the 
station  with  the  three  ring  combination 
. . .  coverage,  programs,  and  promotion. 


For  top  performance  in  all  three, 
WIBC  offers  the  lowest  frequency  of 
any  Indiana  station,  on  a  clear  channel, 
programs  that  sell,  and  promotions 
that  have  received  national  award. 


JOHN  BLAIR  &  COMPANY,  National  Representatives 
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STRATOI.INE  division  of  S.  Buchsbaum 
&  Co..  men's  belt  manufacturer,  is 
planning  an  Intensified  advertising  cam- 
paign to  include  radio.  Present  plans 
call  for  transcribed  spots  featuring 
■  Jimmy  Evans'  Sport  Oddities"  on  Chi- 
cago stations  and  for  expanded  cam- 
paign in  larger  cities  by  Christmas. 
Agency  is  Irving  J.  Bosenbloom  Adv., 
Chicago. 

K.  C.  TITUS,  formerly  with  WCCO  Min- 
neapolis, and  more  recently  with  Knox- 
Reeves  Adv.  and 
McCann  -  Erickson, 
Minneapolis,  has 
been  named  adver- 
tising manager  of 
The  Perfex  Co., 
Shenandoah,  la., 
household  cleanser 
manufacturer.  Firm 
has  just  added 
KFPW  Ft.  Smith. 
Ark.,  KWFT  Wichita 
Falls,  Tex.,  and  the 
Arrowhead  Network, 
Duluth,  Minn.,  to 
radio  schedule  of  30 
■VTi.  TUiic:  stations   in  central 

iHr.  luus  ^gst  Agency  is  Bu- 

chanan-Thomas Adv.,  Omaha. 

HOWARD  P.  ABRAHAMS,  for  two  years 
on  the  retail  advertising  staff  of  the  N.  Y. 
Times,  previously  with  Bloomingdale's 
and  Ludvvig  Baumann,  New  York  de- 
partment stores,  has  been  named  adver- 
tising director  of  I.  J.  Fox  Inc.,  New 
York,  fur  store  chain,  a  spot  radio  ad- 
vertiser. Mr.  Abrahams  succeeds  LEW 
KASHUK,  who  now  has  his  own  agency. 

WILLIAMS    WATER    PROOF    Co.,  Los 

Angeles  (roofing),  on  June  1  started 
twice-daily  five-minute  newscast  on 
KWKW  Pasadena,  Cal.  Contract  is  for 
13  weeks.  Allied  Adv.  Agencies,  Los  An- 
geles, has  account. 

SEALSAC  Inc.,  New  York,  maker  of  food 
and  utility  covers,  on  July  3  for  13 
weeks  starts  participation  twice  weekly 
in  "Man  About  Town",  half-hour  pro- 
gram on  WQXR.  New  York.  Agency  is 
Ray-Hirsch  Co.,  New  York. 

GENERAL  FOODS  Corp.,  New  York,  has 
signed  a  78-week  renewal  contract  ef- 
fective July  2  for  the  Maxwell  House 
coffee  program  on  WQXR  New  York, 
"Dinner  Concert",  six-weekly  half-hour 
series.  Agency  is  Benton  &  Bowles,  New 
York. 


SponsoRSii^ 


HAAS  BROS.,  San  Francisco  (Trupak 
Fine  Foods),  has  started  "Date  With 
Don"  on  KGO  San  Francisco,  five  week- 
ly 11:15-30  a.m.  Contract  placed  by  Leon 
Livingston  Adv.,  San  Francisco. 
MUTUAL  CITRUS  PRODUCTS  Co.,  Ana- 
helm,  Cal.  (MCP  powdered  pectin),  in 
a  five-week  campaign  starting  June  25 
will  sponsor  daily  participations  in 
"This  Woman's  World"  on  KFPY  Spo- 
kane. Firm  starting  June  18  will  also 
use  a  total  of  39  chain  breaks  on  KHQ 
KGA.  Agency  is  Charles  H.  Mayne  Co., 
Los  Angeles. 

SALERNO-MEGOWAN  Biscuit  Co.,  Chi- 
cago, has  renewed  "Songs  You  Remem- 
ber" effective  May  28  for  52  weeks  on 
WGN  Chicago,  four-weekly  10-10:15  p.m. 
(CWT).  Agency  is  Schwimmer  &  Scott, 
Chicago. 

THE  MOXIE  Co.,  Roxbury,  Mass.  (bev- 
erages), through  Kelly-Nason  Inc.,  New 
York,  has  signed  for  nine  spots  weekly 
for  13  weeks  on  WHYN  Holyoke,  Mass. 
TEKSEED  HYBRID  CORN  Co.  has 
signed  to  sponsor  for  13  weeks  on  KFAB 
Lincoln,  Neb.,  "Smilin'  Ed  McConnell" 
in  "Hymn  Time",  quarter-hour  series 
distributed  by  Charles  Mlchelson  Radio 
Transcriptions,  New  York. 
RENSIE  WATCHES  Co.,  New  York,  has 
appointed  Weiss  &  Geller,  New  York, 
as  agency.  Radio  may  be  used. 
NEBLETT  Radio  Productions,  Chicago, 
has  sold  transcribed  series  "Louise  Mas- 
sey  and  the  Westerners"  to  KRSC  Se- 
attle for  Seattle  Automobile  Dealers  on 
contract  for  52  weeks,  five-weekly;  KOH 
Reno,  for  Harold's  Club,  52  weeks, 
three-weekly;  and  to  KVOR  Colorado 
Springs,  for  Modern  Service  Co.  (radio 
and  home  appliances)  13  weeks.  Sales 
were  direct.  Additional  stations  just 
contracted  for  "So  the  Story  Goes"  are 
WTBO  Cumberland  for  Medical  Arts 
Pharmacy,  39  programs,  and  WHP  Har- 
risburg  for  Hershey  Ice  Cream  Co.,  52 
weeks,  three-weekly. 


CHAMBERLAIN     SALES     Corp.,  Des 

Moines,  began  sponsorship  June  4  of 
three  spots  weekly  for  52  weeks  thru 
BBDO  Chicago  on  following  stations: 
KPO  KGNC  KFPY  KOIN  KGIR  KPFA 
KRBM  WPAA  KSL  KIRO  KVOO. 

MORTON  Mfg.  Co.,  Lynchburg,  Va.,  has 
appointed  J.  M.  Mathes  Inc.,  New  York, 
to  handle  advertising  campaigns  for 
two  subsidiary  cosmetic  companies,  the 
Nite  Stik  Co.,  effective  June  1,  and  the 
Snow  White  Products  Co.,  starting 
Sept.  1.  Radio  is  said  to  be  considered. 

TURCO  PRODUCTS  Inc.,  Los  Angeles 
(household  cleanser),  has  appointed 
Brisacher.  Van  Norden  &  Staff,  Los 
Angeles,  to  handle  advertising  and  sales 
promotion  on  consumer  package  goods. 
Media  selection  is  pending  completion 
of  new  package  design.  Riordan  &  Mess- 
ier, Los  Angeles,  will  continue  to  service 
industrial  advertising. 

PACIFIC  BREWING  &  MALTING  Co., 

San  Francisco,  has  started  "Song  and 
Story  Hour"  with  Perry  Askam  on  KQW 
San  Francisco.  Sun.  5-5:30  p.m.  Con- 
tract for  13  weeks  placed  thru  C.  H. 
MacDonald  Agency,  San  Francisco. 

MIDWEST  Mfg.  Co.,  Detroit  (waxes, 
polishes),  has  placed  its  account  with 
Gleason  Adv.,  Detroit.  Radio  budget  of 
$2,000  is  said  to  be  planned. 

EDWARD  MILLS,  vice-president  of  Van 
de  Kamp's  Holland-Dutch  Bakeries  Inc. 
(chain  store),  has  been  elected  presi- 
dent of  Los  Angeles  Advertising  Club. 
T.  L.  STROMBERGER,  account  execu- 
tive of  West-Marquis,  was  elected  sec- 
retary-treasurer. 

WRIGHT  AERONAUTICAL  Corp.,  Pat- 
erson,  N.  J.,  is  sponsoring  boxing  bouts 
from  Queensboro  Arena,  L.  I.  City,  on 
WINS  New  York  from  9:30  p.m.  to  con- 
clusion as  part  of  its  drive  to  recruit 
workers.  Agency  is  Burke  Dowling 
Adams,  Montclair,  N.  J. 


HUGGINS-YOUNG  Co.,  Los  Angeles 
(coffee),  in  a  four- week  campaign  on 
June  4  started  Cedric  Foster-Commen- 
tator, thrice- weekly  on  KHJ  Hollywood. 
Agency  Is  Glasser-Galley  &  Co.,  Los 
Angeles. 

L.  DEMARTINI  Co.,  San  Francisco, 
(packaged  salted  peanuts,  mixed  nuts), 
has  appointed  N.  W.  Ayer  &  Son,  San 
Francisco,  to  place  advertising. 
FRONTIER  FOODS,  Phoenix  (potato 
chips),  has  appointed  Garfield  &  Guild 
Adv.,  Los  Angeles,  to  handle  advertis- 
ing with  plans  to  include  use  of  Ari- 
zona Network. 

GOLDEN  WEST  BREWING  Co.,  Oak- 
land, Cal.,  has  appointed  KnolUn  Adv., 
San  Francisco,  to  handle  advertising. 
CAL-RAY  BAKERIES,  Glendale,  Cal. 
(cookies),  with  distribution  in  Califor- 
nia and  Arizona,  has  appointed  Gar- 
field &  Guild  Adv.,  Los  Angeles,  to  han- 
dle advertising.  Radio  is  considered. 
DYNAMIC  ELECTRONICS  Inc.,  New 
York,  record  store,  has  signed  52-week 
contract  for  dally  spot  announcements 
on  WLIB  New  York;  plans  to  addl 
WQXR  New  York.  Agency  Is  Sternfield- 
Godley,  New  York. 

BEACON  CHEMICAL  Co.,  Philadelphia.: 
will  promote  Zero  cleanser  on  WLIB 
New  York  for  52  weeks  beginning  July 
2  as  sponsor  of  "Jackpot",  five-weekly 
ten-minute  program.  Agency  Is  Benja- 
min Eshleman  Co.,  Philadelphia. 
GULF  OIL  Corp.,  Pittsburgh  (Gulf 
Spray),  has  signed  for  twice  weekly 
quarter-hour  "Songs  of  Jack  Smith"  on 
KYW  Philadelphia.  Contract  for  16 
weeks  placed  thru  Young  &  Rublcam, 
New  York.  Confections  Inc.,  Chicago 
(Snacks),  has  signed  for  three  spots 
weekly  for  52  weeks  thru  Paul  Grant, 
Adv.,  Chicago.  Ludens  Inc,  Reading,  is. 
sponsoring  five  station  breaks  weekly  for 
18  weeks,  placed  thru  J.  M.  Mathes  Inc., 
New  York.  Nevlns  Drug  Co.,  Philadel- 
phia, has  signed  for  five  spots  weekly 
for  13  weeks  thru  Philip  Klein  Agency, 
Philadelphia. 

NEW  BUSINESS  on  WOLS  Florence, 
S.  C,  Includes:  American  Chicle  Co., 
New  York  (Sen-Sen),  60  spots  weekly 
for  nine  weeks  thru  Cox  &  Tanz,  Phila- 
delphia; Purina  Mills,  St.  Louis  (Check- 
erboard Feeds),  three  quarter-hours 
weekly  for  52  weeks,  placed  direct; 
Starkist  Co.,  San  Antonio  (toothpaste, 
vitamins),  five  quarter-hours  weekly 
for  52  weeks  thru  Pitluk  Adv.,  San  An- 
tonio. 


"NO,  BROTHER, 
ANNOUNCED  A 


IT'S 
SPOT 


NOT  CIGARETTES— KSOO 
A  y  AIL  ABILITY' 


SIOUX    FALLS,  SO.  DAKOTA 

1140  K  C  -  5000  WATTS 

National  Representatives 
HOWARD  H.  WILSON  CO. 
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...TO  US,  TOO 

WQXR  is  associated  inevitably  with  fine  music. 
And  when  WQXR's  survey  of  metropolitan  listen- 
ing was  published,  the  results  were  music  indeed 
—  to  the  ears  of  WEAR 

The  results,  as  reported  by  Radio  Daily  — 

^^WE AF  has  the  greatest  number  of  listeners 
for  any  time  of  the  day  in  its  area." 

WEAF  thanks  WQXR,  and  congratulates  WQXR 
on  its  own  showing,  as  well.  For  NBC,  it's  gratify- 
ing to  have  still  another  proof  of  facts  shown 
time  and  time  again:  WEAF  is  New  York's  first 
station— Most  People  Listen  Most  to  WEAF— 
WEAF  is  your  best  bet 

1945-RADIO'S  25fb   ANNIVERSARY-PLEDGED   TO  VICTORY! 


NBC'S  Key  Station  •  Hew  York  1 :! 


I  I  • 

50,000  watts «  660  kc. 

Reprasenfed  by  NBC  SPOT  SALES  J 


While  Thousands  SLEEP 

...other 
Thousands 
LISTEN! 


Every  morning  at  precisely 
12:30  to  5:00  a.m.  a  mellow  fellow  named 
Larry  Gentile  is  invited  into  the  homes  of  thou- 
sands of  CKLW  listeners.  It's  radio's  original 
DAWN  PATROL  ...  the  fast-moving  472 -hour 
output  of  a  master  showman.  Mixed  in  with 
comedy,  recordings  and  guest-star  attractions, 
is  world  news,  the  weather  as  it  is  and  will  be, 
and  the  intimate  good  nature  of  Larry  and  his 
entire  staff. 

What  the  ten-year  old 
DAWN  PATROL  formula  has  done  for  sponsors 
is  written  in  very  black  ink  on  the  ledgers  of  a 
host  of  repeat  customers  .  .  .  the  kind  of  alert 
programming  that  has  a  habit-forming  vitality. 

If  you're  now  buying  radio, 
or  are  seriously  considering  more  radio,  it  would 
be  a  wise  thing  to  have  a  chat  with  CKLW  show- 
men. Their  business  is  knowing  what  the  public 
wants  in  this — America's  Third  Market.  They 
can  save  you  worry,  time  and  needless  expense. 


J.  E.  Campeau,  Managing  Director 
Union  Guardian  BIdg.,  Detroit  26. 


Adam  J.  Young,  Jr.,  Inc., 
National  Representative 


5,000  WATTS 


CKLW 


800  Kc. 

MUTUAL  BROADCASTING  SYSTEM 


As  A  SERVICE  to  Canadians  who  are 
anxious  to  locate  Netherlands  and 
Czech  relatives  or  friends  in  Europe, 
the  CBC  international  shortwave  service 
has  started  transmission  of  personnel 
messages  to  Czechoslovakia  and  the 
Netherlands.  Messages  are  included  in 
the  regular  foreign  language  broadcasts 
to  those  countries  by  the  CBC  service, 
and  are  limited  to  50  words.  Service  Is 
handled  through  the  Canadian  Red 
Cross. 

WHN  Search 
WHN  New  York  beginning  June  11  will 
conduct  a  search  via  "For  Women 
Only"  for  the  most  courageous  woman, 
to  bear  the  title  "The  Fighting  Lady  of 
1945."  Women  will  be  interviewed  on 
a  weekly  "Cheer-Day"  feature  of  the 
program.  Listeners  and  organizations  in 
the  East  have  been  asked  to  send  in 
suggestions. 

Best  Book  Dramas 

BLUE  dramatizes  current  and  older 
novels  in  "Best  Sellers",  devoting  five 
half-hour  broadcasts  weekly  to  each 
book.  Series  began  June  4.  One-third  of 
selections  will  be  taken  from  best  seller 
lists  published  in  the  N.  Y.  Times  and 
N.  Y.  Tribune,  the  balance  from  hits 
of  past  years  back  to  1940. 

Farm  Service 

WTIC  Hartford  is  broadcasting,  Monday 
through  Friday  6:15  a.m.,  market  re- 
ports direct  from  the  farm  market  area. 

Local  News  Period 

KTBC  Austin,  Tex.,  has  started  a  daily 
ten-minute  program  of  all  local  news 
titled  "City  Desk". 

"On  Location"  Coverage 

SPECIAL  event  broadcast  was  featured 
by  WDSU  New  Orleans  "on  location" 
with  "Enchanted  Voyage",  new  techni- 
color 20th  Century  Fox  production  being 
filmed  in  WDSXJ  locality. 

Editorials  on  Air 

EDITORIAL  opinions  of  publishers  of 
daily  papers  in  the  area  of  WGY  Sche- 
nectady are  featured  by  the  station  in  a 
new  series  "The  Voice  of  the  Fourth 
Estate".  The  publisher,  his  editors  or 
leading  citizens  compose  forum  for  each 
program. 


New  CBC  Programs 
NEW  CHILDREN'S  series,  "Once  Upon 
a  Time",  consisting  of  13  musical  and 
dramatic  Sunday  evening  plays,  is  how 
heard  on  the  CBC  Trans-Canada  net- 
work. Talks  by  Capt.  R.  G.  Edwards. 
Royal  Navy  veteran,  are  featured  In 
"Adventures  of  the  Sea",  new  weekly 
adventure  series  heard  on  the  CBC  na- 
tional network. 

Opera  Features 

BACKSTAGE  broadcasts  were  featured 
by  WHIO  Dayton,  O.,  during  the  Third 
Annual  Opera  Festival. 


TECHniCflL.^ 


Loews  Spots 

LOEWS  Neighborhood  Theatres, 
New  York,  started  sponsorship 
June  1  of  a  spot  announcement 
campaign,  3  times  weekly,  for  8 
to  10  weeks  thru  Donahue  &  Coe, 
New  York,  on  the  following  sta- 
tions: WEAF  WJZ  WOR  WNEW 
WMCA  WHN  WOV. 


ADMIRAL  CORP.  has  moved  eastern  re- 
gional headquarters,  under  management 
of  SIDNEY  H.  ROGOVIN,  to  40  E.  32d 

St.,  New  York. 

RICHARD  SCHROETER.  TED  CROSBY, 
CHARLES  COOK  and  RICHARD  TAG- 
GAKT,  technicians  of  KFI  Los  Angeles, 
have  shifted  to  Blue  Hollywood  staff. 
FRANK  L.  MARSHALL,  former  assistant 
sales  manager  of  Bundy  Tubing  Co.. 
Detroit,  has  joined  the  sales  staff  of 
Aerovox  Corp.,  New  Bedford,  Mass. 
FRED  MUELLER,  engineer  of  W6XAO. 
Don  Lee  Hollywood  television  station,  Is 
the  father  of  a  boy  born  May  28. 
NEW  BOOK,  "How  to  Pass  Radio  License 
Examinations",   by   Charles  Drew,  has 
been  published  by  John  Wiley  &  Sons, 
New  York  ($3). 

MORRIE  W.  ROSENFELD,  field  man- 
ager of  Emerson  Radio  &  Phonograph 
Corp.,  New  York,  is  temporary  general 
sales  manager  of  the  company,  succeed- 
ing CHARLES  ROBBINS,  who  resigned 
to  enter  business  for  himself. 
DAVE  HARDISON,  formerly  with  WPTC 
Kinston,  N.  C,  to  WAIM  Anderson. 
S.  C,  as  associate  engineer  and  an- 
nouncer. 

BURR  JAMISON  Is  new  chief  engineer 
of  WROX  Clarksdale,  Miss.  He  succeeds 
CHARLES  R.  HICKS  Who  resigned  to 
enter  Government  service. 
KENNETH  WELLER,  transmitter  engi- 
neer at  WHIO  Dayton,  O.,  is  the  father 
of  a  boy. 

THOR  LA  CROIX  has  been  placed  In 
charge  of  all  engineering  operations  for 
KECA,  Blue  Network  Hollywood  outlet. 
With  JOHN  EILERS  supervising  all  en- 
gineering equipment. 

VINCENT  SULLIVAN,  maintenance 
technician  for  CBS  New  York,  resigned 
May  26  to  join  a  South  Carolina  sta- 
tion. DANIEL  DOUGLAS,  former  short- 
wave studio  technician,  has  transferred 
from  technical  operations  to  general 
engineering  on  CBS.  PHILIP  ERHORN 
and  ALBERT  DE  CAPRIO,  CBS  studio 
technicians,  have  joined  the  armed 
services,  Mr.  De  Caprlo  the  Navy  and 
Mr.  Erhorn  the  Army. 
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ITS 
ON 


ly       Denver's  only  station-maintained 
^    house  orchestra  gives  musical 
eadership  to  KOA,  Denver's  leading  station 


"Shrednik  feeds  the  net"  means  little  to  the  layman.  But  when  a  local  musician 
and  arranger  in  the  Rocky  Mountain  West  can  make  an  8-piece  string 
group  sound  like  a  30-piece  ensemble,  small  marvel  that  his  music  is 
piped  6  days  a  week  to  the  combined  networks  of  NBC  and  the  Cana- 
dian Broadcasting  Company. 

They  even  transcribe  these  shows,  called  "Sketches  in  Melody,"  for  delayed 
rebroadcast  to  our  armed  services.  Which  puts  Mr.  Shrednik's  music 
right  up  there  with  America's  topflight  shows. 

Of  course  this  Shrednik's  no  country  boy.  Graduate  of  the  Juilliard  School  of 
Music  and  nationally  known  as  an  arranger,  he  has  appeared  as  guest 
conductor  with  such  stars  as  Grace  Moore  and  Paul  Robeson.  His 
music,  both  sponsored  and  sustaining,  serves  as  the  background  of  all 
KOA  musical  activities. 


-No  wonder 


FIRST  in  DENVER 


50,000  watts       850  d" 


your 

i 


Repmsenfed  hy  NBC  SPOT  SALES 


KO  As  f WT/ 

First  in  POWER -the  only  50,000  watter  for 
500  miles  in  any  direction.  Hence  .  .  . 

First  in  COVERAGE -Day  or  Night 
First  in  LISTENER  LOYALTY- NBC  sur 

veyed  1077  cities  to  prove  it 

First  in  PROGRAMS-both  listener  (and 
advertiser)  loyalty  proves  that 

And  finally,  for  all  these  reasons  .  .  . 

FIRST  IN  DEALER  PREFERENCE 

(Just  ask  Ross-Federal) 


CHOICE 


JUST  BEFORE  the  dinner  call  this  group  of  radio  and  agency  execu- 
tives got  together  at  the  party  given  by  the  Wildroot  Company  for 
the  Philadelphia  Assn.  of  Retail  Druggists  at  the  Bellevue  Stratford 
Hotel.  Left  to  right:  Alviryn  Bach,  KYW  news  commentator  for  Wild- 
root;  Arthur  Pryor,  BBDO  vice-president  in  charge  of  radio;  Gertrude 
Scanlan,  BBDO  timebuyer;  Leslie  Joy,  KYW  general  manager;  Al 
Lehman,  BBDO  account  executive;  Chauncey  E.  Rickard,  secretary, 
Pennsylvania  Pharmaceutical  Assn. 


o«W  station  used  bV 

3„  tour  >NasW"g*«'" 
„ev.spapers.  >N«C 

stm  has  *e  largest 
total  apP'OP"'*""- 


ROCHESTER,  N.  Y. 


50,000  WATT 
CLEAR  CHANNEL 
1180  ON  DIAL 


FIRST  in  WASHINGTON 
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AWIiafed  with  the 

NATIONAL  BROADCASTING  COMPANY 

National  Sales  Representative 
GEORGE  P.  HOLLINGBERY  CO. 


Crosley  Plans  Production 
Goal  of  1,300,000  Sets 

CROSLEY  plans  for  radio  manu' 
facture,  once  materials  are  avail-i 
able,  call  for  a  potential  of  1,300,- 
000  sets  annually,  R.  C.  Crosgrove 
vice-president  and  general  man- 
ager, Crosley  Corp.,  told  regional 
sales  and  merchandising  managers 
at  a  recent  3-day  conference  in  Cin- 
cinnati. He  disclosed  that  all  o:i 
the  Crosley  plants  in  Cincinnati 
w^ill  be  devoted  to  radio  receiver 
production. 

As  a  peacetime  objective,  he  said^l 
Crosley's  goal  is  10%  of  the  na- 
tion's business  in  both  the  radio  and 
refrigerator  industries,  which 
would  mean  a  production  of  about 
$50,000,000.  This  compares  vdth 
1941  sales  of  about  $27,000,000.  He 
warned,  however,  that  all  wouldi 
not  be  easy  sailing  when  produc- 
tion is  resumed  and  that  a  buyer's! 
market  would  come  sooner  than 
generally  realized.  He  cited  reportsi 
showing  that  about  110  firms  are) 
entering  radio  set  production. 


Marine  Recording 

PREFACED  by  a  warning  to  the 
easily  shocked  listeners,  CBS  Tues 
day  May  29  at  11:15  p.m.  broadcast 
a  Marine  Corps  recording  made  onj 
Okinawa  as  a  pre-Memorial  Day 
feature.  Called  one  of  the  most 
compelling  human  interest  docu- 
ments of  the  war,  the  recording  fol 
lowed  three  wounded  men  in  2 
state  of  shock  as  they  were  brought 
to  the  advanced  aid  station  to  be 
administered  plasma,  then  to  the 
intermediate  medical  station,  and 
finally  to  the  field  hospital  where 
one  of  the  men  was  immediately 
operated  on.  Sgt.  Roger  Roberts, 
as  narrator,  and  S/Sgt.  Tom  Car- 
son as  technician,  were  the  Marine 
Corps  correspondents  who  made 
the  recording.  The  15-minute 
broadcast  originated  from  WTOP, 
CBS  Washington  key. 


Decca  Dividends 

DECCA  RECORDS  Inc.  has  de- 
clared  a  regular  dividend  of  30 
cents  per  share,  payable  June  28 
to  stockholders  of  record  June  14. 


WLW 


700  ON  YOUR  DIAL 


THE  NATION'S 
MOST 
MERCHANDISE-ABLE 
STATION 
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. . .  LEVER  BUOTHEHS  are  among  the 

largest  users  of  SPOT  BROADCASTING 


For  Lifebuoy,  Rinso,  and  other 
Lever  Brothers  products  SPOT  BROAD- 
CASTING is  a  major  medium,  as  it  is  for 
other  advertisers  who  value  the  flexibility 
which  permits  them  to  buy  half-hours  in  some 
markets  and  chain-breaks  in  others— "clean- 
ing up"  as  Lever  Brothers  do,  in  all! 

Spot  Broadcasting  is  an  adver- 
tising medium  all  by  itself— powerful  enough 
to  cover  the  country.  But  as  an  assist  to  other 
advertising  effort,  it  wins  high  honors  too. 
You  are  free  to  choose  any  markets  that  in- 
terest you  .  .  .  picking  the  best  stations  in 
those  markets  . . .  selecting  any  type  or  length 
of  program  .  .  .  and  buying  the  best  time  for 
your  audience.  You  are  not  restricted  to  any 
one  network,  to  any  time  of  day  or  night,  to 
any  markets  that  are  not  important  for  your 
present-day  problems. 


Spot  Broadcasting  is  one  of  the 
most  important  advertising  developments  in 
recent  years.  A  John  Blair  man,  who  has 
helped  Spot  Broadcasting  grow,  can  tell  you 
all  about  it,  and  can  give  you  merchandising 
facts  about  the  markets  that  interest  you.  He 
represents  many  of  the  country's  finest  sta- 
tions and  has  all  the  facts  at  his  fingertips. 


COMPANY 


Offices  in  Ciiicago  •  Naw  York  •  St  Louis  ■  Los  Aoeeles  •  San  Francisco 

REPRESENTING  LEADING  RADIO  STATIONS 


This  advertisement^  appearing  also  in  FORTUNE  Magazine  for  June,  is  one  of  a 
FORTUNE  series  published  in  the  interest  of  Radio  Stations  represented  by  John  Blair  &  Company,  j  ' 
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NORTH  CAROLINA 

IS  THE  SOUTH'S 

No  1  INDUSTRIAL 
'  STATE 


NORTH  CAROtfNA 


AVE K AGE  OF 
Af/JV£  OTHEK 
SOUTHERN  STATES 


WPTF 

(CARRYING  N.B.C. 
WITH  50,000  WATTS 
AT  680  KC) 

IS  NORTH  CAROLINA'S 
No.l  SALESMAN 

WPTF  •  RALEIGH 


FREE  &  PETERS,  INC. 

NATIONAL  REPRESENTATIVES 
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OWI  PACKET,  WEEK  JULY  2 


Check  the  list  below  to"  And  the  war  message  announcements  you  wSl  broadcasti 
during  the  week  beginning  July  2.  OWI  transcriptions  contain  six  SO-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each! 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN       Aff.       Ind.       Aff.       Ind.      Live  Transi 


Dangerous  Pennies  

Careless  Talk   

Planned  Saving   

Play  Square  with  Meat- 
Stop  Accidents   

Home  Canning   

Prepare  for  Winter  

Car  Conservation   


See  OWI  Schedule  of  War  Message  167  for  names  and  time  of  programs  carrylnji 
war  messages  under  National  Spot  and  Network  Allocation  Plans.  j 


Canadian  Election 

TO  GIVE  national  coverage  to  the 
federal  election  today,  CBC  re- 
gional networks  will  give  fivs-min- 
ute  national  election  results  fol- 
lowed by  local  results  every  half- 
hour  starting  as  soon  as  the  polls 
close  at  6  p.m.  local  time.  One  more 
regional  network  will  be  added  to 
the  national  networks  as  time  zone 
is  reached,  so  that  by  9  p.m.  EDT 
a  complete  national  network  will 
be  in  operation  on  both  CBC  Trans- 
Canada  and  CBC  Dominion  net- 
works and  on  those  stations  wishing 
to  take  the  service.  The  election 
service  will  run  till  complete  re- 
turns are  in,  except  for  returns 
from  outlying  districts. 


Hon.  Walter  Zivi 
O'Neil,  Larson  &  'McMahon 
Chicago,  Illinois 
Dear  Walter: 

Sometimes  I  get  so  proud  I  think  FU 
pop  the  buttons  on  my  overalls,  loose 
as  they  are! 
You  know, 
when  Howard 
Chemoff  (our 
managing  di- 
rector here  at 
W  CH  S)  got 
back  from  the 
ETO  test  Fall, 
he  had  so 
many  requests 
for  copies  of 
broadcasts  i  t 
finally  seemed 
simpler  to 
put  practically 
aU  of  them 
between  covers 
and  make  a 
book  of  it. 
So  that's  what 
happened.  Yep 
.  .  .  the  book's 
selling  like 
hot  cakes  at 
one  buck  per 
.  .  .  all  pro- 
ceeds go  to  the 
Red  Cross. 
Yes,  I  guess 
we've  a  lot  to 
be  pr  o  ud  of 
here  at 
WCHS,  but  it 
all  comes 
under  the  head 
of  doing  a 
service  for  the 
community, 
Yrs.. 
Algy 


WCHS 

Charleston,  W.  Va. 


Sales  Record 

FIVE  transcribed  15-minute 
programs  have  been  sold  by 
WCLS  Joliet,  111.,  to  five  of 
Joliet's  leading  firms  in  the 
space  of  five  days,  ringing 
up  what  R.  L.  Bowles,  gen- 
eral manager,  believes  to  be 
quite  a  record.  He  explains 
that  the  station  was  sure  the 
time  could  be  sold  if  the  right 
program  ideas  could  be  se- 
cured and  credits  Frederic 
W.  Ziv  Co.  for  solving  that 
problem.  The  five  programs, 
Mr.  Bowles  says,  sold  them- 
selves since  the  advertisers 
already  had  heard  of  their 
previous  successes. 


Dutch  Merge 

BROADCASTING  societies  in  Hoi 
land,  which  before  the  war  spon 
sored  or  produced  practically  al 
the  country's  radio  programs,  haw 
agreed  to  merge  into  the  Federa 
tion  of  Broadcasting  Societies.  Th( 
group  includes  Catholic,  Protes 
tant,  labor  and  similar  societies 
They  are  now  in  possession  of  theii 
main  building  at  Hilversum  bu 
broadcasting  cannot  be  resuma 
yet  because  of  a  lack  of  electrii 
power.  Only  big  station  now 
operation  is  the  Eindhoven  outlet 
known  as  the  Resurgent  Nether 
lands  transmitter. 


BROADQASTING  • 


_  PHAA-'S 


Wheat,  oil,  cattle,  cotton,  potatoes,  onions,  and 
war  industry  all  swell  the  purses  of  this  above- 
the-average-wealth  market  to  a  $900  per 
capita  income,  or  a  $3,420  per  family  income 
in  KGNC's  market.  All  these  valuable  indus- 
tries combined  complete  a  total  effective  buy- 
ing income  of  over  $397  million  dollars.  You 
can't  miss  in  this  market— because  these  sub- 
stantial earnings  are  being  constantly  circu- 
lated . . .  making  above-the-average  pros- 
pects for  your  products.  And  when  you  want 
best  results  at  the  lowest  cost,  you'll  specify 
KGNC. 
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Radio  Inhibited  by  Convention,  Lack 
Daring  Even  Though  Young,  Says  Straus 


THE 

CABOOSE 
IS  IN 

SIGHT!        I  . 


^^3,  the  "Gravy 
Train"  is  baginning  to 
go  by  (the  Caboose  is  in 
Sight!)  and  it  behooves 
every  time-buyer  to 
review  the  profit-pro- 
ducing value  of  the 
Stations  he  uses. 

We  will  welcome  such 
a  review! 


AMERICA'S 
3rd  MARKET 

5000  WATT 
MUTUAL  AFFILIATE 


Represented  Nationally  by  GEO.  P.  HOLLINGBERY  CO. 
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NATHAN  STRAUS,  president  of 
WMCA  New  York  and  winner 
within  past  weeks  of  both  the 
Bernays  and  Inter  Racial  Film  & 
Radio  Guild  awards  for  his  program 
New  World  A-Coming,  took  issue 
with  what  he  considers  some  of  ra- 
dio's most  cherished  and  fostered 
illusions  in  an  article  in  Sunday's 
New  York  Times,  June  3. 

Taking  his  first  tilt  at  the  over- 
all question  he  wrote:  "Radio  is  a 
young  industry.  I  had  expected  it 
to  be  free  from  convention,  without 
the  traditions  and  trappings  of 
such  venerable  pursuits  as  bank- 
ing and  the  law. 

"I  was  wrong.  Radio  is  more  like 
the  bewigged  barrister,  following 
precedent  to  the  letter,  than  like 
the  daring  young  man  on  the  flying 
trapeze. 

Involve  Basic  Issues 

"But  the  conventions  found  by  a 
newcomer  to  broadcasting  are  not 
merely  a  matter  of  habits  and  prac- 
tices peculiar  to  the  business  itself. 
On  the  contrary,  they  involve  many 
basic  issues  which  are,  I  believe, 
of  real  importance,  if  only  because 
they  concern  a  medium  having  a 
tremendous  influence  on  public 
opinion." 

Becoming  more  specific,  Mr. 
Straus  then  commented  on  "one  of 
the  most  prevalent  traditions" — 
race  relations.  The  Negro,  he  said, 
has  been  portrayed  on  the  airwaves 
"as  the  lovable  fool,  the  illiterate 
rascal  or  the  old  family  retainer". 
New  World  A-Coming,  which  de- 
picts Negro  contributions  to  Amer- 
ican life,  has  received  seven  awards 
in  the  little  more  than  a  year  it 
has  been  on  the  air  and  Mr.  Straus 
asks  why  the  honest  portrayal  of 
such  a  vital  problem  "should  be  so 
widely  regarded  in  radio  as  'new' 
and  'unusual'." 

The  proposal  to  allow  broadcasts 
from  Congress  would  be  prime  ra- 
dio material  and  would  increase 
public  understanding  of  the  proc- 
esses of  government,  Mr.  Straus 
stated.  "Thus  far  the  Congress  has 
not  acted  on  Senator  Pepper's  reso- 
lution to  permit  such  broadcasts, 
chiefly  because  radio  as  a  whole  has 


not  shown  the  enthusiasm  raj 
quired,"  he  wrote  in  incriminatiori. 

Referring  to  the  "extraordinary, 
tradition"  by  which  advertisers 
rather  than  stations  create  pro- 
grams, Mr.  Straus  posed  the  ques- 
tion of  what  a  newspaper  editor 
would  answer  if  given  the  follow- 
ing proposition:  "Here  is  Joe  Mc- 
Squinch;  we  think  he's  a  good 
columnist.  You  print  his  articles 
and  we  will  pay  his  salary  and  buyj 
an  advertisement  alongside  his 
column." 

Editorials  by  Stations? 

Mr.  Straus  sees  in  agency  con- 
trol a  threat  to  American  broad- 
casting and  to  freedom  of  expres- 
sion. The  right  of  advertisers  tc 
select  programs  which  they  believe 
will  have  the  proper  appeal  fop 
their  products  definitely  is  not  dis- 
puted in  the  article  but  it  is  felt 
that  stations,  just  as  newspapers 
or  magazines,  "should  create  and 
be  responsible  for  the  material 
they  present  to  the  public". 

A  plan  to  raise  the  standards  of 
patent  medicine  advertising  is 
asked  by  Mr.  Straus  who  related 
the  experiences  his  station  has  had 
in  attempting  a  solitary  approach 
to  the  matter. 

Finally,  he  asks  for  reconsidera- 
tion of  the  convention  preventing 
radio  management  from  voicing  an 
editorial  opinion.  Although  not  ad 
vocating  monopolizing  the  air  with 
the  opinions  of  owners,  he  sees  no 
reason  why  a  short,  clearly  labeled 
period  cannot  be  set  aside  for  such 
use.  He  argues  that  if  a  person  is 
judged  responsible  enough  to  be 
allowed  to  operate  a  station,  it 
seems  logical  that  he  deserves  the 
right  to  use  a  few  minutes  of  th^ 
broadcasting  day  to  express  his  own 
opinions. 


RMA  Code 

RADIO  MFG.  ASSN.  has  estab 
lished  a  standard  voluntary  code 
system  for  marking  and  identify 
ing  manufacturers'  products.  Sys- 
tem includes  notation  of  produc 
tion  source  and  date.  Code  provides 
for  assignment  of  a  code  symbol  to 
each  manufacturer. 


m  OF  ACCURACY, 
SPEED  AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS  COVERAGE 

UNITED  PRES! 


BROADCASTING    •    Broadcast  Advertising 


Whether  Amplitude  Modulation  .  . .  Frequency  Modu- 
lation ...  or  Television  —  dependability  is  a  must  for 
all  broadcast  equipment. 

Federal  broadcast  equipment  has  earned  a  reputa- 
tion for  that  dependability  because  it  stands  up. 

For  more  than  thirty-five  achievement-studded  years 
.  .  .  from  the  Poulsen  Arc  to  the  new  CBS  Television 
Station  .  .  .  Federal  has  served  the  broadcast  industry 
with  superior  equipment. 

Federal's  background  includes  such  milestones  of 
electronic  progress  as  the  1000  Kw  Bordeaux  Trans- 
mitter; Micro-ray,  the  forerunner  of  modern  television 
technique ;  and  the  first  UHF  multi-channel  telephone 
and  telegraph  circuits,  part  of  a  world-wide  communi- 
cations system  .  .  . 

All  this,  plus  the  war-sharpened  techniques  that  are 
the  result  of  ability  and  experience,  combine  to  give 
you  craftsmanship  .  .  .  the  kind  of  craftsmanship  that 
builds  dependability  into  all  Federal  equipment. 
In  AM  .  .  .  FM  . . .  TV  . . . 

.  .  .  your  prime  need  in  broadcast  equipment  ia 
dependability  —  look  to  Federal  for  it. 


Mm/  Tekphone  and  Radio  Corporation 


DAY  SERIES  HIGHER 
IN  SMALLER  CITIES 

THE  SMALLER  the  city,  the  high- 
er the  rating  of  daytime  programs, 
Cooperative  Analysis  of  Broadcast- 
ing reports  in  a  city-size  study  of 
daytime  radio  listening. 

In  smaller-size  cities,  some  pro- 
grams tripled  or  quadrupled  rat- 
ings in  cities  of  1,000,000  or  more. 
Results  are  based  on  summer  1944 
interviews  in  the  81  CAB  cities. 
Analysis  will  be  reported  three 
times  a  year. 

Some  of  the  programs,  with  rat- 
ings in  different  sized  cities,  follow: 
David  Harum,  from  1.9  in  cities  of 
1,000,000  to  6.9  in  cities  of  50,000- 
100,000;  Breakfast  in  Hollywood 
from  3.4  in  1,000,000  to  7.4  in  cities 
of  100,000-500,000  and  50,000-100,- 
000;  Kate  Smith  Speaks  from  5.4 
in  cities  of  500,000-1,000,000  to  8.6 
in  cities  of  50,000-100,000. 

Superman  was  one  of  the  few 
daytime  programs  showing  a  higher 
rating  in  large  than  smaller  cities, 
with  3.3  in  cities  of  1,000,000  and 
over,  2.3  in  100,000-500,000. 


ASSEMBLING  table  model  television  sets  bought  by  KDYL  Salt  Lake 
City  before  the  war  are  Keith  Hopkins  (1)  and  Henry  Lepke,  KDYL 
technicians.  Units  will  be  used  with  similar  console  models  to  permit 
public  observation  of  the  station's  experimental  project. 


Service  to  Ecuador 

RADIOTELEPHONE  service  be- 
tween the  U.  S.  and  Ecuador  was 
established  for  the  first  time  last 
Monday  when  a  direct  circuit  was 
opened  by  the  AT&T  between  Quito 
and  New  York.  The  connection 
makes  all  South  and  Central  Amer- 
ica within  reach  of  the  U.  S.  by 
radiotelephone  facilities. 


Student  Award 

FIRST  award  of  $100  "for  student 
showing  most  promise  in  radio 
writing,  directing  and  producing" 
was  given  by  WMAZ  Macon,  Ga., 
to  Helen  Farmer  of  Wesleyan  col- 
lege. Students  of  the  college  radio 
class  have  worked  closely  with  the 
station  during  the  past  school  year. 


AFA  WILL  CONDUCT 
ELECTION  BY  MAIL 

FOREGOING  its  annual  conven- 
tion for  the  second  time,  the  Ad- 
vertising Federation  of  America 
has  arranged  to  hold  its  election 
this  year  by  mail  and  will  hold  a 
restricted  annual  meeting  in  the 
Commodore  Hotel,  New  York,  July 
11  which  will  be  attended  only  by 
members  in  the  vicinity. 

A  nominating  committee  has 
been  appointed  and  has  named  18 
directors,  nine  to  serve  one  year 
and  nine  for  two-year  terms.  A|ffi 
list  of  those  nominated  has  been 
mailed  to  all  members  and  addi 
tional  nominations  may  be  made  by 
return  mail.  Ballots  will  be  dis 
tributed  about  June  20. 

The  chairman  of  the  board,  pres- 
ident, secretary  and  treasurer  are|f 
elected  by  the  new  board  after  the 
directors  have  been  chosen.  No  elec- 
tion was  held  last  year  but  afterjnu 
study  and  legal  advice  it  was  de 
cided  to  hold  one  this  year  in  com- 
pliance with  the  organization's  by 

m 

New  York  Media  Menln 
To  Hear  AANR  Study 

STUDY  prepared  by  the  American 
Assn.  of  Newspaper  Representa- 
tives, titled  "Daily  Newspapers  andpii 
Chain  Radio  as  National  Media'' 
will  be  presented  June  13  at  the 
regular  dinner  meeting  of  the  Newi  8a 
York  Media  Men's  Assn.  at  the|  ™ 
Hotel  Sheraton,  New  York.  Firstftii 
part  of  the  study  compares  audi- 
ence reached  by  the  four  major 
networks  through  half -hour  eve-|  to 
ning    broadcasts    with  audienc^ 
reached  by  a  list  of  266  daily  newsj  m. 
papers  published  in  251  cities  of 
25,000  or  more  population. 

Second  section  is  given  over  toilAc: 
an  analysis  of  the  actual  expendi-I  Jjj 
tures  in  the  two  media  in  relation:  Bm 
to  sales  results  and  is  described  tol 
be  an  ''attempt  to  get  away  from 
the  argumentative  phases  of  news-i  M 
papers  and  radio." 


AN  AIRCRAFT  cargo  carrier  now  under  ?e« 
constructlou  '  at  Panama  City,  Fla.. 
will  be  jnamed  the  Joseph  V.  ConnoUs  a 
in  honor  of  the  late  president  of  King  loai 
Features  Syndicate,  International  News  foi 
Service  and  International  News  Photos  iji 
the  0.  ,  S.  Maritime  Commission  an-  j; 
nounced.  Launching  is  tentatlveljf 
scheduled  for  July  7. 


w 
I 
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New  Business 

.  S.  STEEL  Corp.,  New  York,  Sept.  9 
;arts  Theatre  Guild  on  180  Blue  sta- 
Lons  Sun.  10-11  p.m.  Agency:  BBDO, 
.  Y. 

ORDEN  Co.,  New  York  (milk  prod- 
cts),  on  July  10  starts  Borden  County 
air  on  about  170  Blue  stations  Tues. 
-.30-8  p.m.  Agency:  Kenyon  &  Eck- 
ardt,  N.  Y. 

Renewal  Accounts 

ERALTA  WINE  Co.,  San  Francisco 
Monte  Cristo  wines),  on  Aug.  7  renews 
Dr  13  weeks  Count  of  Monte  Cristo  on 
6  Don  Lee  Cal.  stations  Tues.  8-8:30 
.m.  (PWT).  Agency:  Foote,  Cone  & 
ieldlng,  San  Francisco. 

tENERAL  FOODS  Corp.,  New  York 
Birdseye  Frosted  Foods),  on  Sept.  6 
enews  Dinah  Shore's  Open  House  on 
31  NBC  stations  Thurs.  8:30-9  p.m. 
West  Coast  repeat  9-9:30  p.m.  PWT). 
•gency:  Young  &  Rublcam,  N.  Y. 

•UPFY-MOTT  Co.,  New  York  (Juices), 
n  June  22  for  52  weeks  renews  Whafs 
'our  Idea  on  58  MBS  stations  Fri. 
1:45-11:55  a.m.  Agency:  Young  &  Rubl- 
am,  N.  Y. 


CAMPBELL  SOUP  Co.,  New  Toronto, 
lay  30  renewed  Jack  Carson  Show  on 
8    CBC    Dominion    network  stations 

JtlPed.    8-8:30    p.m.    Agency:  Cockdeld. 

J  »rown  &  Co.,  Toronto. 

f  viLLIAM  WRIGLEY  Jr.  Co.,  Chicago 
11  chewing  gum),  June  19  for  52  weeks 
enews  Service  to  the  Front  on  140  CBS 
tations    Tues.    10-10:30    p.m.  Agency: 
1  irthur  Meyerhoff  &  Co.,  Chicago. 

1,  Net  Changes 

pt-JHARLES  E.  HIRES  Co.,  Philadelphia 
!  root  beer),  on  J\ine  17  shifts  Hires'  Ice- 

>ox  Follies  on  Blue  stations  from  Wed. 

0-10:30  p.m.,  to  Sun.  6:30-7  p.m.  Agen- 

y:  N.  W.  Ayer  &  Son,  N.  Y. 

5TANDARD  BRANDS  Inc.,  New  York 
;  Tenderleaf  Tea,  Royal  gelatin  deserts). 
)n  June  26  discontinues  One  Man's 
^'amily  on  172  Blue  stations  Tues.  7:30-8 
).m.  and  Jioly  15  shifts  to  134  NBC  sta- 
ions  Sun.  3:30-4  p.m.  Agency:  J. 
*  Walter  Thompson  Co.,  N.  Y. 

PACIFIC  COAST  BORAX  Co.,  New  York 
:   Borax  Soap),  on  June  29  shifts  Death 

r&Uey  Sheriff  from  63  CBS  stations 
I 'Thurs.  8:30-8:55  p.m.  to  180  Blue  sta- 

-lons  Fri.  9:30-10  p.m.  Agency:  McrCann- 

Srlckson,  N.  Y. 

.VIAIL  POUCH  TOBACCO  Co.,  Wheeling. 
W.  Va.,  June  27  replaces  Counterspy 
yith  The  Sportsmen's  Club  of  the  Air 
)n  179  Blue  stations  Wed.  8:30-9  p.m. 
Agency:  Walker  &  Downing,  Pittsburgh. 

DELAWARE,  Lackawanna  &  Western 
"oal  Co.,  New  York  (Blue  Coal),  on  Sept. 
:  )  for  39  weeks  resumes  The  Shadow  on 
;  !6  MBS  stations  Sun.  5-5:30  p.m.  Agen- 
cy: Ruthrauff  &  Ryan,  N.  Y. 

30RDEN  Co.,  New  York  (milk  pred- 
icts), having  shifted  Jerry  Wayne  Show 
fuly  6  from  180  Blue  stations  Sun. 
!:30-9  p.m.  to  148  CBS  stations  Fri. 
r:30-8  p.m.,  on  Sept.  28  or  Oct.  5  re- 
Jlaces  Jerry  Wayne  Show-  with  Ginny 
Simms  Show,  CBS  Fri.  7:30-8  p.m. 
Agency:  Young  &  Rublcam,  N.  Y. 


McCALL  RESUMES 

NBC  NEWS  POST 

FRANCIS  McCALL  has  resumed 
his  duties  as  manager  of  operations 
of  NBC's  news  department,  with 
headquarters  in  New  York,  Wil- 
liam F.  Brooks,  NBC  director  of 
news  and  special  events,  announced 
last  Thursday.  Plans  for  a  meet- 
ing of  NBC  division  news  direc- 
tors in  New  York  June  18-21  to  co- 
ordinate national  and  regional  cov- 
erage plans  for  the  coming  years 
were  also  announced.  NBC  plans 
to  supplement  its  coverage  from 
press  services  with  more  direct  re- 
porting from  its  own  staff,  he  said. 

Mr.  McCall,  who  will  lead  some 
of  the  clinic  sessions  of  next 
week's  meeting,  left  15  months  ago 
to  handle  special  assignments  in 
Europe  and  the  Pacific  area.  Adolph 
Schneider,  NBC  news  editor,  who 
has  been  handling  Mr.  McCall's 
duties,  as  acting  manager,  has 
been  promoted  to  assistant  man- 
ager of  operations  of  NBC  news. 


Broadcast  of  Wire 
News  Mandatory 

rKDIO  newsmen  should  not 
hold  up  any  press  association  story, 
even  though  it  may  be  unofficial  at 
time  of  its  broadcast,  according  to 
Robert  E.  Kintner,  Blue  network 
vice-president,  who  last  week 
briefed  network  correspondents  and 
editors  on  the  job  before  them  in 
covering  the  Pacific  war  and  world 
news  elsewhere. 

"If  a  press  association  sends 
through  a  story,  I  think  radio 
should  put  it  on  the  air,  whether  it 
is  or  isn't  confirmed  by  official 
sources,"  Mr.  Kintner  said.  "Natu- 
rally, though,  broadcasters  should 
credit  the  source  of  the  story  and 
tell  the  public  that  there  has  been 
no  official  confirmation." 

Mr.  Kintner  said  the  war  in  the 
Pacific  will  be  more  difficult  to 
cover  from  the  standpoint  of  mak- 
ing listeners  understand  and  evalu- 
ate its  scope. 


DAVIS  COMMENDS  . 
HOWARD  FRAZIER 

SERVICES  of  Howard  S.  Frazier, 
NAB  Director  of  Engineering,  in 
recruitment  and  training  of  techni- 
cal personnel  for  OWI  overseas 
operations  were  praised  last  week 
by  Elmer  Davis,  OWI  director. 

Assistance  accorded,  Mr.  Davis 
said  in  a  letter  to  Mr.  Frazier, 
helped  the  agency  "to  solve  one  of 
our  most  difficult  recruitment  prob- 
lems" and  "greatly  speeded  up" 
OWI  overseas  radio  operations. 

Mr.  Frazier  has  been  on  part- 
time  loan  on  OWI  since  last  No- 
vember. 


ASF  Series 

STARTING  DATE  of  the  new 
Army  Service  Forces  series  on  the 
Blue  Network  [Broadcasting,  May 
28],  has  been  shifted  to  June  21, 
and  will  be  heard  Thursday,  10- 
10:30  p.m.,  and  not  Monday,  as 
originally  scheduled.  Title  is  now 
tentatively  set  as  Music  for  Tokyo. 


!       Norwich  News 

AFTER  more  than  a  year  out  of 
radio  advertising,  Norwich  Phar- 
macal  Co.,  Norwich,  N.  Y.,  on  June 
18  for  Pepto-Bismol  starts  thrice- 
^'eekly  sponsorship  of  the  Arthur 
Bale  newscasts,  a  Mutual  coopera- 

Sve  program,  on  KCKN  Kansas 
ity.  Contract  for  13  weeks  was 
laced  through  the  Lawrence  C. 
umbinner  Agency,  New  York. 
Dompany  intends  to  expand  its  ra- 
lio  activities  but  has  no  definite 
jlans. 
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Markets  are  made  up  of  people  .  .  . 
individuals  who  have  to  be  sold  singly. 
That's  the  kind  of  selling  WIBW  does 
best!  Every  day,  dozens  of  friendly  per- 
sonalities visit  our  five  million  listeners  in 
Kansas  and  surrounding  states.  Because 
the  v^elfare  of  each  individual  is  de- 
pendent upon  agriculture,  the  talk  is 
about  v^eather,  crops,  livestock  and  mar- 


WIBW 

Personalities 


kets,  as  well  as  advertised  products. 

Low-pressure  selling?  Maybe!  But  it 
has  been  getting  outstanding  results 
for  two  decades.  And  with  Uncle  Sam 
forecasting  a  "super"  Kansas  wheat 
crop,  1 945  should  set  new  sales  records 
for  WIBW  advertisers.  Let  us  show  you 
how  to  sell  this  five-state  market  by 
selling  the  INDIVIDUAL! 


WI BW  ^oC^:^s%^¥^(^^' 

WW      A  WW  COLUMBIA'S    OUTLET    FOP  KA-SAS 

-  BEN  LUDY,  Ge.  M,.  — 

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
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OWI  Is  To  Discontinue 
Foreign  Language  Dept. 

FOREIGN  language  section  of  the 
OWI  Domestic  News  Bureau  will 
be  discontinued  after  July  1,  neces- 
sity for  it  having  disappeared  with 
the  end  of  the  European  war  which 
made  communications  possible  with 
the  Continent. 

The  section  furnishes  foreign 
language  stations  and  newspapers 
with  information  of  interest  to 
their  readers  but  the  OWI  feels  it 
is  now  possible  for  those  outlets  to 
resort  to  their  prewar  sources. 
Translations  of  OWI  campaign  in- 
formation will  be  stopped  but  the 
stations  will  receive  the  regular  re- 
leases in  English  distributed  to 
others. 


FCC  Decision  in  WINS  Sale  Is  Seen 
As  Indicative  of  Attitude  on  Prices 


DECISION  of  the  FCC  in  the  pro- 
posed sale  of  WINS  New  York  by 
Hearst  Radio  Inc.  to  the  Crosley 
Corp.,  Cincinnati,  now  designated 
for  hearing  on  June  27,  is  expected 
to  reflect  the  Commission's  future 
attitude  toward  station  sale  prices, 
it  was  learned  last  week. 

Since  late  last  year  a  big  ques- 
tion mark  has  hung  over  the  Com- 
mission with  reference  to  its  au- 
thority to  control  sale  prices  of 
stations.  Still  unanswered  are  let- 
ters transmitted  to  Chairman  Bur- 
ton K.  Wheeler  (D-Mont.)  of  the 
Senate  Interstate  Commerce  Com- 
mittee and  Chairman  Clarence  F. 


OOP  Advertisers 
Shore  Hahg  On  ! 

Take  our  local  department  store,  fer  example— 
De  Lendrecies'.  Twelve  years  ago  (May  1,  1933, 
when  we  were  getting  our  news  material  by  Trans- 
radio  shortwave,  from  Minneapolis!)  De  Lendrecies' 
started  sponsoring  a  news  program  on  WDAY,  six 
days  per  week.  Today  they're  still  at  it — though  now 
we  have  AP,  UP,  a  regular  news  staff  and  corre- 
spondents throughout  our  area! 

We  won't  point  out  that  De  Lendrecies'  is  right 
here,  knows  what's  what,  and  buys  accordingly.  That 
would  be  just  too  obvious,  wouldn't  it? 

WDAY,  INC 




—  d 

N.  B.  C. 


 FARGO,  N.D. 

970  KILOCYCLES  .  .  .  5000  WATTS 
FREE  &  PETERS,  INC.,  NATIONAL  REPRESENTATIVES 


Lea  (D-Cal.)  of  the  House  Inter- 
state &  Foreign  Commerce  Com- 
mittee asking  Congressional  guid- 
ance in  the  matter  of  sale  prices. 

One  letter,  signed  by  the  then 
FCC  Chairman  James  Lawrence 
Fly,  sought  advice  from  Congress 
and  pointed  out  that  the  majority 
of  the  Commission  felt  it  was  pre- 
cluded under  the  Communications 
Act  from  considering  prices  of  sta- 
tions. Commissioner  C.  J.  Durr,  in 
another  letter,  contended  that  the 
Act  gave  the  FCC  authority  to  reg- 
ulate such  prices.  Both  Sen.  Wheel- 
er and  Rep,  Lea  have  said  that  the 
Commission  letters  required  no  re- 
ply as  the  question  was  one  for 
overall  Congressional  consideration. 

Indicative  of  the  importance  the 
FCC  attaches  to  the  proposed  vol- 
untary assignment  of  WINS  for 
$1,700,000  plus  $400,000  in  time, 
was  the  designation  of  Leonard  H. 
Marks,  assistant  to  the  general 
counsel,  to  represent  the  Commis- 
sion. Recognized  as  a  crack  attor- 
ney in  broadcast  matters,  Mr. 
Marks  was  elevated  to  the  post  of 
assistant  to  the  general  counsel 
last  April  when  Rosel  H.  Hyde 
was  made  general  counsel. 

Send  Top  Man 

Normally  a  member  of  the  broad- 
cast division  legal  staff  is  assigned 
to  represent  the  Commission  at 
such  hearings.  On  occasion,  when 
the  case  warrants,  the  assistant 
general  counsel  in  charge  of  broad- 
casting takes  over.  In  the  WINS 
hearing,  the  Commission  designated 
its  top  man  to  conduct  the  case. 

Fourteen  issues  have  been  desig- 
nated for  hearing  [Broadcasting, 
April  16].  These  include  the  value 
of  the  physical  assets  of  WINS, 
value  of  its  going-concern  or  good- 
will, elements  that  entered  into  a 
determination  of  the  purchase 
price,  whether  any  consideration  is 
being  paid  for  the  frequency  and 
whether  any  portion  of  the  consid- 
eration is  assignable  to  the  assign- 
or's outstanding  construction  per- 
mit to  operate  with  50  kw. 


Standard  Propos 
Is  Given  Approval 

RTPB  Panel  4  Files  Onlyi 
Broadcast  Appearance 

TWELVE  notices  of  appearancei 
for  oral  argument  on  proposed  &U 
locations  below  25  me  were  filedl 
with  the  FCC  last  week,  whilei 
three  others  expressed  satisfaction| 
with  the  proposed  allocationa 
[Broadcasting,  May  28]. 

Panel  4  of  the  Radio  Technical 
Planning  Board,  of  which  Howard! 
S.  Frazier,  NAB  director  of  engi 
neering,  is  chairman,  filed  the  only 
appearance  on  behalf  of  broadcast- 
ing. All  others  involved  other  than 
broadcast  services,  such  as  police 
forestry,  industrial  heating,  etc, 
RTPB  Panel  2  on  allocations, 
headed  by  Dr.  C.  B, '  JoUifFe  oi 
RCA  Victor,  entered  a  "no  appear- 
ance" letter.  Twenty-five  copies  of 
all  briefs  must  be  filed  with  the 
Commission  by  June  13. 

RTPB  Panel  4  on  Standard 
Broadcasting  had  recommlended 
that  the  FCC  consider  extending 
the  standard  band  to  520  kc  to  pro 
vide  three  additional  channels.  Re- 
sults of  studies  covering  the  pos- 
sible extension  to  the  200-400  kc 
band  for  high-powered  clear-chan 
nel  stations,  also  were  given  the 
Commission  during  hearings. 

Oral  argument  is  scheduled  or 
allocations  below  25  me  for  10 
a.m.  June  20.  Appearances  are 

RTPB — Panel  4;  Panel  13,  Com. 
mittees  1,  3,  6;  Society  of  Plastici 
Industry;  Panel  12,  Committee  or 
Industrial  Heating  Applications 
Lorain  County  Radio  Corp.,  Co- 
lumbus, 0.;  RTPB  Panel  8;  Cali- 
fornia State  Advisory  Committe* 
to  the  Governor;  Tropical  Radic 
Teleg.  Co.;  American  Waterways 
Operators  Inc.;  RCA. 

RTPB  Panel  10  and  Committe< 
2  of  Panel  13  expressed  satisfac 
tion  with  the  proposed  allocations 


'Club  Anniversary 

BLUE'S  Breakfast  Club,  Mondaj 
through  Saturday,  8-9  a.m.  (CWT 
will  celebrate  its  12th  anniversarj 
June  23.  On  that  day  the  program 
will  originate  in  Sheboygan,  Wis 
home  town  of  Don  McNeill,  m.C, 


Folks 
Turn  First  tO' 


WWt 

NEW  ORLEANS 


50,000  Watts 
Clear  Channel 

CBS  Affilliate — Represented  Nationally 
by  The  Katz  Agency,  Inc. 


Fo.  DIRECT  CUT  COPIES 

ACCURATELY  DUPllCATfD 


1121  VERMONT  AVE.-WASH.  5,0.  C.i 


WRITE-WIRE  OR  CALL  FOR  DETAIL: 
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on  PRESTO  discs! 


How  are  great  commercials  bom?  Rinso's  happy  little 
wash-day  song  was  born  in  the  woods.  An  advertising 
man,  trying  to  get  away  from  it  all,  listened  raptly  to  the 
song  of  a  bob-white — the  special  three-note  call  Bob 
uses  to  sell  himself  to  his  mate.  "Golly,"  said  the  ad  man, 
"why  couldn't  we  .  .  ."  And  the  rest  is  soap  history. 
Rinso  "spots"  are  cut  on  PRESTO  discs.  Most 

WHY  BROADCASTING  STUDIOS  USE  MORE 


important  transcriptions  are.  For  recording  engi- 
neers know  that  PRESTO  discs  give  finer  results  with 
less  margin  for  error — actually  perform  better  than 
most  of  the  recording  equipment  on  which  they 
are  used.  That's  why  you'll  find,  in  most  large  broad- 
casting stations,  recording  studios  and  research  labora- 
tories, the  standard  recording  disc  is  a  PRESTO. 

PRESTO  DISCS  THAN  ANY  OTHER  BRAND 


Less  Surface  Noise 


No  Distortion 


WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 
AND  DISCS 


Easier  on  Cutting  Needle      No  Fussy  Needle  Adjustments. 

PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 


behind  the  shudders  of 


Ihe  Sealed  look' 


HOW  WOULD  YOU  like  a  30-minute  mystery-drama  series, 
produced  by  some  of  the  most  seasoned  showmen  in 
the  business  .  .  .  and  ready-made  for  your  station  to  put 
on  the  air  immediately? 

That's  what  you  get  in  "The  Sealed  Book",  new 
transcribed  thriller-diller  syndicated  for  individual  station 
sponsorship  by  the  WOR  Recording  Studios.  Created 
and  directed  by  WOR's  ace  mystery-master,  Jock 
MacGregor;  acted  by  outstanding  radio  talent;  "The 
Sealed  Book"  is  a  series  of  separate  chill-lined  stories 
calculated  to  move  gockls  as  well  as  corpuscles. 

Already  .commercially  sponsored  on  WOR,  WGN, 
the  Don  Lee  network  and  other  outstanding  stations 
throughout  the  country,  "The  Sealed  Book"  offers  you 
all  this  big-time  programming  at  a  very  modest  price, 
i.e.  .  .  .  S0%  of  your  station's  ^-hour  night  rate. 

Why  not  arrange  for  an  audition  record  NOW? 
Telegraph  or  drop  a  line  today  to  .  .  . 

THE  WOR  RECORDING  STUDIOS 

A  Division  of  WOR  Program  Service,  Inc. 
1440  Broadway,  New  Yohx,  18 


WPB  to  Lift  Bans 

(Continued  from  page  15) 

nouncing  the  FM  allocations  delay, 
the  report  contained  this  statement 
with  reference  to  AM,  FM  and 
television  transmitters  and  receiv- 
ers: 

"Information  furnished  the  Com- 
mission by  the  WPB  indicates  that 
the  industry  will  not  resume  pro- 
duction of  such  equipment  in  1945 
or  even  in  the  first  part  of  1946 
unless  Japan  capitulates.  .  .  .  More- 
over the  WPB  has  advised  the  Com- 
mission that  it  will  endeavor  to  give 
90  days  advance  notice  in  the  event 
there  is  any  change  in  this  predic- 
tion. ...  In  the  event  that  there  is 
a  change  in  the  war  situation  and 
if  it  becomes  important  for  manu- 
facturers of  FM  equipment  to  have 
a  final  decision  one  way  or  the 
other,  a  decision  will  be  rendered 
at  that  time  based  on  all  informa- 
tion then  available." 

Change  Taking  Place 

Already  that  "change  in  the  war 
situation"  is  reported  taking  place. 
As  for  the  90-day  advance  notice 
in  which  the  FCC  foresaw  that 
much  of  a  lull  before  construction 
could  commence,  Mr.  Small  said: 

"Certainly  I  don't  think  there  will 
be  any  90-day  lull.  If  we  had  V-J 
Day  we'd  tell  the  Commission  in- 
stantly. We  told  the  FCC  that  if 
the  military  demand  changes  we 
would  be  given  a  90-day  notice  of 
the  impact,  if  at  all  possible.  I'm 
not  so  sure  that  condition  hasn't 
changed." 

Mr.  Small  qualified  his  remarks, 
however,  with  the  assertion  that 
as  long  as  components  are  tight, 
there  will  be  no  easing  of  controls. 
And  components  at  the  moment  are 
tight. 

Mr.  Krug's  testimony  before  the 
Appropriations  Committee  gave 
every  indication  that  on  V-J  Day 
the  WPB's  job  is  concluded,  except 
for  compiling  records  to  "make  it 
clear  for  the  future  what  the  WPB 
did  and  how  it  did  it".  In  a  direct 
statement  he  said:  "I  want  to  as- 
sure you  that  WPB  controls  will 
not  be  kept  for  a  single  hour 
longer  than  they  are  needed  to  sup- 
port the  wartime  military  and  war- 
supporting  civilian  economy  and,  in 
the  case  of  each  control,  when  that 
time  arrives,  the  Board  will  get  out 
of  the  way  of  business." 

He  testified  that  of  420  controls, 
already  100  had  been  lifted.  (Since 
his  testimony  several  more  have 
been  lifted  or  eased). 

Chairman  Krug  asserted  that 
plans  of  industry  are  "much  fur- 
ther advanced  than  most  people 
think,  or  than  industry  will  admit, 
particularly  in  large  industries 
with  responsibility  for  large  em- 
ployment." 


L  &  M  Renews 

LIGGETT  &  MYERS  Tobacco  Co., 
New  York,  on  June  11  for  52  weeks 
renews  Chesterfield  Supper  Club 
on  137  NBC  stations,  Monday 
through  Friday,  7-7:15  p.m.  Agen- 
cy: Newell  Emmett  Co.,  New  York. 


SMEC  Asks  Code 
Cover  Copy  Style! 

Hayes  Announces  Personnel] 
Of  New  Subcommittees 

NAB  COD]§  should  provide  for  thf I 
manner  of  presentation  of  radicl 
copy  as  well  as  the  wording  of  the  I 
copy,   according   to   a  resolutiorl 
adopted  by  the  Sales  Manager' | 
Executive  Committee,  Arthur  Hul| 
Hayes,  general  manager  of  WABc| 
New  York  and  SMEC  chairmani 
reported  last  week.  Mr.  Hayes  als(| 
announced  the  personnel  of  threii 
subcommittees   authorized  at  th( 
recent  SMEC  meeting  in  San  An 
tonio. 

Subcommittee  to  study  a  pro 
cedure  to  establish  an  advertisin; 
agency  recognition  board:  Stantoi 
P.  Kettler,  WMMN  Fairmouni 
West  Va.,  chairman;  James  V 
McConnell,  NBC;  Harold  Sender 
land,  KFAB  Lincoln;  Willian 
Doerr  Jr.,  WE  BR  Buffalo, 

Subcommittee  to  study  the  im 
plications  of  the  policy  of  complet 
disclosure  of  audience  measuremen 
information:  Frank  Webb,  WGl  | 
Fort  Wayne,  Ind.,  chairman ;  Henr 
I.  Chrystal,  Edward  Petry  &  Co. 
Howard  S.  Meighan,  Radio  Sales 
Sam  Bennett,  KMBC  Kansas  Citj 

Subcommittee  to  study  the  bloc 
selling  of  time  to  brokers  for  re 
tailing  to  different  advertisers 
John  Cutler,  WSB  Atlanta,  chair 
man;  J.  W.  Knodel,  Free  &  Peters 
Chicago;  Ben  Laird,  WOSH  OshI 
kosh,  Wis.;  Ken  Church,  WCKl 
Cincinnati. 


Walgreen  Show 

ONE  of  the  most  ambitious  pro 
grams  in  radio,  both  from  thi 
standpoint  of  talent  and  time  cost 
the  Walgreen  Birthday  Party,  ml 
be  aired  by  transcription  on  141 
stations  coast  to  coast,  whereve 
there  is  a  Walgreen  store,  the  wee1 
of  June  17.  The  full  hour  progran 
features  Bing  Crosby,  Abbott  ani 
Costello,  Rise  Stevens,  Paulett 
Goddard,  Rochester,  Don  Wilson 
m.c,  Carl  Hoff  and  his  orchestn 
the  Andrews  Sisters  and  announcej 
Ken  Niles.  Program  was  trai 
scribed  in  Hollywood  under  the 
rection  of  Schwimmer  &  Scot 
Chicago  agency  handling  Walgree 
account. 


WSNY,  Schenectady,  N.  Y. 

.  .  .  our  entire  news  staff  joins 
me  in  congratulating  you  on  the 
splendid  job  you  are  doing. 

George  R.  Nelson, 
General  Manager. 


available  through 
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hank  you ,  KM  PC... 


What  you  say  about  "Footprints' 
is  also  true  of  ALL  the  new  .  .  . 

WORLD 

FEATURES 

"A  SHOIVFOR  YOUR  mA^eV*' 

WORLD  BROADCASTING  SYSTEM,  INC. 

711  Fifth  Avenue,  New  York  22,  N.  Y. 
A  subsidiary  of  Decca  Records,  Inc. 
NEW  YORK  •  CHICAGO    J^^^   HOLLYWOOD  •  WASHINGTON 


TFeVe  Croiving 
About  Our  New 

Extra 
PLUS 


Merchandising 
Service 

Find  out  how  this  added 
WMMN  feature  will  give 
you  one  of  America's 
Greatest  Direct  Response 
Audiences  Dealer  Co- 
operation. 

Write  us  or — 

Ask  a  Blair  Man 

Columbia  Network 


fRIPMONLW.Vn. 


Florida  Court  Upholds 
ASCAP's  Right  to  Stay 

REPORT  of  Special  Master  James 
Messer  Jr.  of  Florida  that  ASCAP's 
operations  within  the  State  do  not 
violate  the  Florida  statutes  has 
been  upheld  by  Judge  W.  May 
Walker  of  the  Circuit  Court  of  the 
Second  Judicial  District  of  Florida. 

Decision  found  that  "ASCAP  is 
not  a  price-fixing  combination  and 
is  not  prohibited  from  doing  busi- 
ness in  Florida."  A  defendant, 
with  BMI  and  SESAC,  in  a  suit 
brought  by  State's  Attorney  Gen- 
eral, J.  Tom  Watson,  charging  in- 
fringement of  the  Florida  statute, 
ASCAP  obtained  a  separate  hear- 
ing. 


entator  I 
ese  ■ 


MRS.  ALCOTT  SAFE 
Wife  of  WCAU  Commentator  | 
 Freed  From  Japanes 

CARROLL  ALCOTT,  WCAU  Phi- 
ladelphia commentator  and  Far 
East  authority,  has  been  informed 
by  Gen.  MacArthur's  headquarters 
that  his  wife,  after  internment  by 
the  Japanese  for  three  years,  has 
been  liberated.  She  is  expected  to 
arrive  in  the  States  within  three 
months. 

Mrs.  Alcott,  a  White  Russian, 
left  Shanghai  for  San  Francisco 
just  before  the  war  began.  Her 
ship  was  trapped  in  Manila  by  the 
Japs  shortly  after  Pearl  Harbor. 
She  has  never  been  in  the  U.  S. 


FBI 

FCC 


Recovers 
Documentg 


Even  Better  Business 


in  South  Bend! 


Sure, business  has  been  good  in  South  Bend... 
scores  of  booming  war  plants  have  taken  care 
of  that!  But  what's  coming  after  the  war?  A 
staggering  backlog  of  orders  for  automobiles, 
automotive  equipment,  sewing  machines,  ra- 
dios, washing  machines,  rubber  footwear,  farm 
machinery,  clothing,  fishing  tackle  and  other 
nationally  famous  items  of  peacetime  goods 
made  in  South  Bend  will  keep  this  war  pro- 
duction center  humming  with  a  C.E.D.-pre- 
dicted  122%  employment!  And  that  isn't  all- 
Work  is  waiting  for  returning  veterans! 
Bond  buying  is  breaking  previous  records! 
Banks  are  bulging  with  record  deposits! 

Yes,  things  have  been  humming  in  South 
Bend,  but  they'll  be  humming  even  MORE— 
after  the  war! 


960  KC-1000  WATTS 
COLUMBIA  NETWORK 


DOCUMENTS  from  the  FCC  i 
among  those  allegedly  stolen  by  six 
persons  arrested  by  the  FBI  last 
week  on  charges  of  conspiring  to 
violate  the  Federal  Espionage 
Statutes.  Ranging  in  classification! 
from  "restricted"  to  "top  secret", 
the  papers  recovered  by  the  FB] 
also  were  from  the  Departments  of 
State,  War  and  Navy  and  the  Of 
fices  of  Strategic  Services  and  War 
Information. 

The  FBI  would  not  disclose  the 
nature  of  the  documents  but  it  wasi 
learned  at  the  Commission  that 
they  apparently  were  Foreign 
Broadcast  Intelligence  Service  an 
alyses  of  propaganda  broadcasts 
which  are  prepared  for  govern' 
ment  agencies  and  classified  as  re- 
stricted. 

Those  arrested  include  the 
editors  of  the  magazine  Ameraswi 
which  published  information  from 
the  documents,  Philip  Jacob  Jaflfe 
and  Kate  Louise  Mitchell;  Mark 
Julius  Cayn,  nationally  known 
writer  who  used  some  of  the  ma- 
terial in  his  articles;  two  State 
Dept.  employes,  Emanuel  Sigurd 
Larsen  and  John  Stewart  Service; 
and  Lt.  Andrew  Roth,  USNR,  re- 
tired from  active  duty  since  the  be- 
ginning of  the  year.  All  six  have 
considerable  personal  knowledge  of 
the  Far  East  and  were  engaged  i: 
work  on  the  subject. 

The  section  of  the  law  they  are 
charged  with  violating  covers  un- 
authorized possession  or  transmit- 
tal of  national  defense  data.  The 
maximum  penalty  is  two  years  im- 
prisonment and  $10,000  fine. 


Zenith  Export  Plans 

ZENITH  RADIO  Corp.,  Chicago, 
has  plans  for  a  new  line  of  receiv- 
ers for  export  trade,  to  be  in  pro- 
duction within  a  few  weeks  after 
government  restrictions  on  civilian 
manufacturing  are  lifted.  New  ra- 
dios will  incorporate  many  of  the 
developments  made  during  produc- 
tion of  military  apparatus,  accord 
ing  to  E.  E.  Loucks,  sales  managei 
of  the  firm's  export  division.  Amer 
ican  Steel  Export  Co.  is  Zenith  ex- 
port agent. 


Paid  eosfcrn  North  Carolind  form- 
ers for  1944  flue-cured  tobacco 
crop  totaling  391,244,945  poi 
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GET  YOUR  SHARE  OF  THIS 
PROSPEROUS  MARKET 
NOWl  WE  CAN  HELP  YOU. 

Write'  Today  for  further  Informalion 
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FORJOE  &  COMPANY,  Not/.  Representatii'eJ 
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"We'll  be  helping  to  bring  you  Television 


"W.  in  the  Bell  System  now 
furnish  the  networks  for  radio 
and  we'll  be  on  the  job  with 
networks  for  the  transmission 
of  television,  too. 

"Those  networks  may  be  of 


wire  or  coaxial  cable  or 
micro-wave  radio-relays. 

"Networks  and  transmission 
are  the  Bell  System's  part  of 
television's  future.  They  are 
right  down  our  alley." 


BELL  TELEPHONE  SYSTEM 


Usten  to  "The  Telephone  Hour"  every  Monday  evening  over  NBC 


Western 
Electric 


124  Type 


MONITOR 
AMPLIFIERS 


OK 


The  Western  Electric  124  type 
amplifiers  for  speech  input  sys- 
tems are  ideally  suited  for  use  on 
either  AM  or  FM  circuits.  Their 
frequency  response  is  uniform 
over  the  entire  range  of  30  to 
15,000  cycles. 

Designed  for  quiet  operation,  the 
124  type  amplifiers  may  be  placed 
directly  in  loudspeaker  cabinets 
without  radiating  interference. 

Broadcasters  using  the  124A, 
124D  or  the  124E  ampUfiers  have 
had  a  sample  of  the  high  stand- 
ard of  quahty  and  performance 
promised  for  Western  Electric 
equipment  which  wiU  be  avail- 
able after  the  war. 


During  the  7th  War  Loan  Drive, 
buy  bigger  extra  bonds! 
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Raytheon  Granted 
Broadband  Relays 

FURTHER  experiments  looking  to- 
ward a  nationwide  microwave  re- 
lay system  were  given  FCC  ap- 
proval last  week  when  the  Ray- 
theon Mfg.  Co.  was  granted  con- 
struction permits  for  five  broad- 
band experimental  relay  stations 
in  the  East.  Permits  authorize  Ex- 
perimental Class  2  point-to-point 
stations  to  develop  "new  techniques 
for  the  transmission  and  relaying 
of  high  definition  and  color  tele- 
vision programs,  high-fidelity  FM 
programs,  and  telegraph,  telephone 
and  facsimile  communications," 
said  the  FCC  release  announcing 
the  grants. 

Development  of  aeronautical 
safety  communications,  aircraft 
traffic  control  and  an  automatic  re- 
porting service  on  positions  of  air- 
craft which  would  be  provided 
simultaneously  with  transmission 
of  FM  and  television  programs  and 
other  point-to-point  communica- 
tions also  is  provided.  Multiple  re- 
lay transmission  in  the  higher  fre- 
quencies has  been  used  eff'ectively 
by  the  militai-j'  forces. 

Raytheon's  station,  to  be  oper- 
ated with  100  w  maximum  power, 
will  be  assigned  frequencies  by 
FCC  Chief  Engineer  George  P. 
Adair.  They  will  be  located  at  New 
York,  Lexington  and  Webster, 
Mass.,  Bristol  and  Tolland,  Conn. 
The  system  proposed  is  similar  to 
those  now  being  built  in  Boston  and 
New  York  by  the  AT&T  and  in 
Washington,  New  York,  Schenec- 
tady, and  New  Scotland,  N.  Y.  by 


FM,  Video  Progress  Foresee 
In  Senate  Group's  War  Repoi 


PREDICTIONS  that  within  five 
years  after  the  war  television 
will  be  extended  to  more  than  half 
the  population  and  that  FM  within 
a  decade  will  replace  AM  broad- 
casting, except  for  a  "few  clear- 
channel  and  other  AM  stations  serv- 
ing primarily  rural  areas,"  are  con- 
tained in  a  400-page  report  of  testi- 
mony given  the  subcommittee  on 
War  Mobilization  of  the  Senate 
Military  Affairs  Committee. 

Signed  by  Sen.  Harley  M.  Kil- 
gore  ( D-W.  Va. ) ,  the  report  covers 
wartime  technological  developments 
and  devotes  more  than  two  pages 
to  communications,  mostly  broad- 
casting. Before  nationwide  televi- 
sion can  be  a  fact  a  system  of  relays 
must  be  created,  the  report  stated, 
concluding  that  "perhaps  the  most 
likely  development  is  a  combina- 
tion of  (coaxial)  cable  and  relay 
stations."  Development  of  a  new 
tube  "which  would  greatly  simpli- 
fy the  functions  of  such  relay  sta- 
tions" was  announced  last  year, 
the  Committee  said. 

International  Business  Machines 
Corp.  and  General  Electric  Co. 
Federal  Telep.  &  Radio  Corp.,  sub- 
sidiary of  IT&T,  previously  had  re- 
ceived grants  for  three  Experimen- 
tal Class  I  stations  in  New  York 
to  develop  radio  relay  systems,  and 
to  Western  Union  for  a  chain  of 
four  broadband  stations  between 
New  York  and  Camden. 


CHOICE 

IN 

CHATTANOOGA 


CBS 

5,000  WATTS  DAY  AND  NIGHT 
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Ut^t  IN  {)}  AUDIENCE,  (2)  PUBLIC  SERVICE,  (3)  RESULTS 


"In  addition  the  new  Craig  te 
vision  system,  still  in  the  expc 
mental  stage,  would  make  possi 
the  transmission  of  television 
nals  near  the  regular  longw; 
broadcast  band  and  would  elimin 
the  problem  of  relaying,  provi( 
the  conventional  AM  circuit  w 
retained  for  the  audio  signal 
the  report  added. 

Establishment  of  a  nationw 
network  for  FM   will  involve' k 
"relaying  problem  similar  to  tl 
in  television,"  according  to  the  I 
port.  "The  distribution  of  own  -v 
ship  of  important  patents  amc  j 
several  separate  owners,  includ 
the  Government,  may  be  an  obs  1 
cle  to  rapid  development  of  a  i!  J 
fied  system,"  the  Senate  report  c 
tinued.  "Nevertheless  it  is  fre 
predicted  that,  except  for  a  i 
clear-channel  and  other  AM  s 
tions  serving  primarily  rural  are 
FM  will  replace  AM  broadcast  wi  B 
in  a  decade  after  the  war."       |  P 
I  gt 

Depend  on  Prices         ,  Je 

Postwar  expansion  of  both  tel<  ^ 
sion  and  FM  will  depend  on  pri 
for  receivers,  the  report  concluc 
In  general,  postwar  prices  may 
higher  than  those  of  compart 
prewar  models. 

The  report  also  touched  on  ; 
walkie-talkie  as  a  useful  ins1^ 
ment  of  communications  for  r 
roads  and  other  businesses,  i  '°' 
simile,  and  transoceanic  radiij 
lephony.  But  the  Committee  s 
little  future  for  facsimile  exc  ,f 
for   commercial   or   governmei^i  j ' 
purposes.  Said  the  report:        :  °' 

"The  widespread  use  of  facsii^  j^, 
in  the  home  to  reproduce  ne'  (jj 
papers  and  the  like,  by  a  broadd  u; 
from  a  central  point,  is  unlikel^  ir 
develop  in  the  near  future."     I  h 

Serving  with  Sen.  Kilgore  on  j  p 
subcommittee  are  these  Senate 
Thomas  (Utah),  Johnson  (Col  ™^ 
Murray  (Mont.),  Democrats;  I 
ercomb    (W.  Va.),  Wilson    (I  ^ 
Republicans.  nl 
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Mr.  Hicks 


Mr.  Baukhage 


3owns,  Hicks,  Baukhage  Win 
Seadliners  Club  1945  Awards 

Recognition  in  15  News  Categories  to  Be  Given 
Winners  at   12th   Meeting,  June  16 


I  jHREE  radio  newsmen — two  for- 

ign  correspondents  and  a  Wash- 
'  igton    commentator — have  been 

sleeted  to  receive  the  National 
lleadliners  Club  medal  awards  for 
,utstanding  news  performances 
fUring  the  past  year.  Awards  in  15 
,ategories  will  be  presented  at  a 
'.ancheon  Saturday  [June  16]  dur- 

ig  the  club's  12th  annual  meeting 

a  Atlantic  City. 

,  George  Hicks,  Blue,  will  receive 
he  award  for  the  best  spot  news 
roadcast  of  the  year  for  his  de- 
cription  of  an  enemy  air  attack 
n  the  invasion  fleet,  made  under 
re  from  the  deck  of  an  American 
hip  on  D-Day  night.  Recorded  on 
ilm  which  was  flown  to  London  for 
-roadcast  to  America,  his  eye-wit- 
'less  on-the-scene  account  was 
itj^troadcast  and  rebroadcast  by  all 
tour  networks  who  received  it  un- 
il;|l3er  the  Army  pooling  plan. 

Award  for  the  outstanding  for- 
lign  exclusive  broadcast  goes  to 
Jill  Downs,  CBS,  for  his  vivid  ac- 
ount  of  the  surrender  of  the  Ger- 
iian  armies  in  northern  Germany, 
lolland  and  Denmark  to  Field 
Warshall  Montgomery  in  Hamburg. 
I)nly  radio  reporter  with  Mont- 
omery's  forces,  Downs'  broad- 
ast  on  CBS  was  the  first  descrip- 
ion  of  the  surrender. 
Best  domestic  news  broadcast 
is  adjudged  the  description  of 
he  funeral  services  for  Franklin 
)elano  Roosevelt  at  Hyde  Park, 
roadcast  a  few  minutes  after  the 
eremony  by  H.  R.  Baukhage,  Blue 
ommentator,  who  receives  the 
ward  in  this  category. 

Other  headliner  1944-45  awards 
rill  be  made  as  follows:  Most  con- 
stent  foreign  news  coverage, 
rederick  Kuh,  Chicago  Sun.  Best 
fl  loreign  news  story,  James  Roper, 
IP,  for  his  report  on  the  execution 
f  Benito  Mussolini.  First  with 
iggest  domestic  news  story,  Ar- 
hur  Herman  and  Arthur  Hechten, 
NS,  who  sent  the  first  wire  serv- 
:e  news  of  President  Roosevelt's 
ieath.  Best  domestic  news  story, 
lerriman  Smith,  UP,  for  his  cov- 


erage  of   the    President's  death. 

Best  sports  writing.  Early  Ruby, 
Louisville  Courier-Journal,  for  his 
"Ruby's  Reports"  on  veterans.  Best 
feature  column,  Howard  Vincent 
O'Brien,  Chicago  Daily  News.  Best 
newsreel,  two  posthumous  awards 
to  Army  Pool  Camerman  Gaston 
Madru,  formerly  with  News  of  the 
Day,  and  Damien  Parer,  formerly 
with  Paramount  News.  Best  Do- 
mestic cartoon,  F.  0.  Alexander, 
Philadelphia  Bulletin.  Best  sports 
picture,  Carmen  Reporto,  Chicago 
Sun.  Best  news  picture,  Joe  Rosen- 
thal, AP,  representing  all  battle- 
front  photographers.  Public  serv- 
ice, Raymond  Springle,  Pittsburgh 
Post-Ga.zette,  for  his  meat  black 
market  expose.  Special  citation  for 
women  war  correspondents  as 
exemplified  by  the  outstanding 
work  of  Lee  Carson,  INS. 


Warner  Spots 

WARNER  Bros.  Pictures,  New 
York,  is  conducting  a  heavy  spot 
campaign  for  the  New  York  open- 
ing of  "Rhapsody  in  Blue",  and 
will  use  spot  radio  in  the  Fall  na- 
tionally as  the  film  opens  in  other 
cities.  New  York  schedule  started 
June  6  and  will  continue  for  three 
weeks,  averaging  from  20  to  25 
commercials  weekly  per  station. 
List  includes  WOR  WJZ  WABC 
WINS  WMCA  WHN  WNEW 
WEVD.  Transcriptions  feature 
Gershwin  music. 


WJBC  Shift  Granted 

CONSENT  was  granted  by  the 
FCC  last  week  to  WJBC  Blooming- 
ton,  111.,  for  inyoluntai'y  assign- 
ment of  license  from  present  own- 
ers to  a  new  partnership  of  the 
same  individuals  but  excluding 
from  partnership  title  the  name  of 
Dorothy  Charlotte  McGregor,  de- 
ceased wife  of  Arthur  Malcolm 
McGregor,  co-owner  and  manager. 
Other  co-owner  is  Hugh  I.  Gately, 
commercial  manager. 


79,345  LOCAL  BOJSD 
IMPRESSIOISS  MADE 

INDIVIDUAL  stations  the  week 
of  May  20-26  contributed  79,345 
broadcast  impressions  in  local  orig- 
inations to  the  Seventh  War  Loan 
Drive,  according  to  Telling  the 
World  Report  No.  3  compiled  by 
NAB  last  week.  This  coverage  is 
exclusive  of  extensive  network  and 
OWI  allocations,  and  does  not  in- 
clude additional  data  being  com- 
piled by  Tom  Olson  of  the  Treas- 
ury War  Finance  Division  Radio 
Section. 

Breakdown  for  the  second  w^ek 
of  the  Bond  campaign  gives:  five- 
minute  Treasury  Sing  for  the 
Seventh  discs,  3,780  programs; 
quarter-hour  Treasury  Salutes, 
3,172  programs;  quarter-hour 
M^isic  for  Millions,  2,977  pro- 
grams; five-minute  Treasury  Song, 
52;  three-minute  "Buy  Buy 
Bonds",  597 ;  announcements — 
63,767  live  and  transcribed  spots, 
1,174  two-minute,  412  three-min- 
ute, 62  four-minute;  programs — 
1,236  five-minute,  31  seven-minute, 
330  10-minute,  1,246  quarter-hour, 
14  25-minute,  340  half-hour,  2  35- 
minute,  28  three-quarter  hour,  8 
50-minute,  45  one-hour,  21  1%- 
hours,  18  IV2 -hours,  14  two-hours, 
2  2%  hours,  14  thi-ee-hours,  2  five- 
hours  and  1  15y4 -hours  (WDEF). 


Herzog  and  Winnie  Get 
Journal  Co.  Promotions 

EXPANDING  its  radio  activities 
the  Journal  Co.,  Milwaukee,  licensee 
of  WTMJ  and  WMFM,  last  week 
promoted  two  executives  and  set 
plans  for  future 
deve  1  o  p  m  e  n  t, 
Walter  J.  Damm, 
vice-president  and 
general  manager 
of  the  Journal 
y  Go's,  radio  inter- 

^      .j^t^      <'--^ts,  announced. 
i^H|      L.    W.  Herzog, 
^IHii      who  has  been 
manager  of 
Mr.  Herzog       WTMJ  and 
WMFM,  the  FM 
adjunct,  on  June  6  became  assist- 
ant general  manager  of  radio,  and 
Russell  G.  Winnie,  veteran  sports- 
caster,  was  made  manager  of  the 
two  stations. 

Mr.  Hei'zog  will  divorce  himself, 
except  in  an  advisory  capacity, 
from  day  -  to  -  day  operation  of 
WTMJ  and  WMFM  and  will  spe- 
cifically devote  the  major  portion 
of  his  time  to  developing  the  com- 
pany's television  plans.  Mr.  Winnie 
will  take  over  supeiwision  of  WTMJ 
and  WMFM. 
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OPA  Moves  to  Set 
New  Parts  Prices 

Ceilings  May  Affect  Postwar 
Retail  Determinations 

FIRST  STEPS  toward  establish- 
ment of  ceiling  prices  for  new  ra- 
dio sets  will  be  taken  this  week 
when  a  group  of  accountants  from 
the  manufacturing  industry  meet 
with  OPA  officials  to  draw  up  a 
survey  for  obtaining  data  required 
in  fixing  radio  parts  prices. 

Decision  to  hold  the  meeting  was 
announced  by  OPA  after  a  confer- 
ence last  Wednesday  with  the  Ra- 
dio Parts  Industry  Advisory  Com- 
mittee which  discussed  the  ques- 
tion of  ceiling  for  new  components 
which  are  to  come  into  production 
soon  under  recent  WPB  relaxa- 
tions [Broadcasting,  May  7].  The 
agency  stated  the  prices  established 
for  about  400  domestic  set  parts 
"may  play  an  important  role  in  the 
determining  of  ceiling  prices  for 
postwar  domestic  radio  sets". 


Quizzed  the  Deaf 

ART  WALLBERG,  WAAB 
Boston  quizzer,  conducted  a 
quiz  for  50  members  of  the 
Worcester  Hard  of  Hearing 
League.  Each  quizzee  used  a 
mike  connected  to  hearing 
aids.  They  were  quick  on  the 
answers  and  also  practiced  lip 
reading  during  Wallberg's 
talk  and  quiz. 


OPA  explained  that  the  purpose 
of  the  meeting  is  to  arrive  at  a 
new  formula  for  computing  prices 
on  components  which  have  been 
out  of  production  for  some  time 
and  because  of  which  revisions  from 
original  ceilings  will  be  in  line. 

Until  new  ceilings  are  estab- 
lished, it  was  learned,  existing  ceil- 
ings will  apply  to  any  new  parts 
which  may  become  available.  New 
sets  are  presently  under  ceilings 
based  on  price  levels  of  March 
1942. 


LATOVRETTE  HEADS 
BLUE  COAST  ISEWS 

FRANK  LATOURETTE,  head  of 
the  American-Blue  San  Francisco 
news  &  news  features  department, 
has  been  promoted  to  western  di- 
vision manager  of  that  department, 
succeeding  Henry  Orbach,  resigned, 
G.  W.  (Johnny)  Johnstone,  net- 
work news  &  news  features  direc- 
tor, announced  on  the  West  Coast. 

With  San  Francisco  the  clearing 
house  for  Pacific  war  theater 
news,  LaTourette  will  continue 
headquarters  there,  division  opera- 
tions having  been  shifted  from 
Hollywood.  George  Lewin,  Ameri- 
can-Blue night  news  editor,  has 
been  transferred  from  New  York 
to  head  the  Hollywood  newsroom. 

Network  listening  post,  which 
monitored  Radio  Berlin  and  sta- 
tions in  European  occupied  coun- 
tries, is  being  moved  from  New 
York  to  San  Francisco  to  concen- 
trate on  Japanese  broadcasts. 


Loyalty..  •  in  Philadelphia 


Audiences  Have  Been  LOYAL 
For  More  Than  Twenty  Years 


All  because  Philadelphia's  Outstanding 
Independent  radio  station  has  been 
giving  Philadelphians  what  they 
want  since  1922  ...  a  variety 
of  popular  programs . . . 
the  latest  news  on  the  hour  every 
hour  .  .  .  and  three  hours  of 
classical  music  every  day. 


With     LOyCllty    llke  this,  it's  no  wonder 
78  percent  of  this  station's  sponsors  renew  regularly 


Eisenhower  Coverage 

(Continued  from  page  18)  i 

decided  on  its  policy.  Blue  and  m' 
tual  await  announcement  of  hou: 
involved. 

WNBT,  NBC's  New  York  tei; 
vision  station,  will  telecast  cii 
ceremonies  to  the  New  York  arc 
and  cover  via  films  the  June  l' 
ceremoniea  in  Washington.  Britia 
Broadcasting  Corp.  has  arrange 
to  describe  the  New  York  rece 
tion  for  broadcast  in  London. 

After  the  New  York  ceremor 
Gen.  Eisenhower  will  go  to  Abilen' 
It  is  understood  Capt.  Butcher  wil 
accompany  him.  Following  tl^ 
Abilene  homecoming  the  Gener 
will  take  a  rest. 

Met  Wednesday  M 

Late  last  week  Col.  Edward  II"" 
Kirby,  chief,  Radio  Section,  Burea 
of  Public  Relations,  was  draf  tirj  or 
a  reply  to  complaint  from  10  Nei  ew 
York  stations  about  coverage  priii 
ileges  for  homecomings.  The  stjtoj 
tions  met  Wednesday  at  the  offi(  k 
of  Dave  Driscoll,  WOR's  news  ar|  nei 
special  events  director,  who  hi  i 
twice  been  turned  down  on  reques  itt 
for  either  live  or  recorded  inte  U 
views  with  two  generals.  Asic  st 
from  WOR,  New  York  MBS  ou|iee 
let,  other  network  stations  or  nelroi 
works  were  not  represented.  roi 

Main  protest  was  that  radio 
not  allowed  to  record  voices  of  rtU 
turning  heroes  in  New  York  d(  as 
spite  the  fact  that  newspapers  ar  'o' 
newsreels  are  given  "almost  f r^  w 
rein". 

Col.  Kirby  stated  that  radio  I 
in  no  sense  discriminated  again.* 
and  that  the  long-established  polic  ™ 
is  being  followed.  Radio  is  admitte 
to  press  conferences,  he  said,  bvj' 
is  not  permitted  to  broadcast  t?, 
proceedings  because  of  the  spont^"^ 
neous  nature  of  the  questions  an' 
answers  and  the  element  of  securit  I 
involved.  The  Army  definitely  dii»r 
tinguishes    between    a    prepare » 
broadcast  and  a  press  conf erencej  ko 

He  ascribed  failure  to  permit  a' 
New  York  stations  to  have  the; 
own  interviews  during  the  welcom 
for  Gen.  Omar  N.  Bradley  to  shet  I 
lack  of  time  to  arrange  separalj|te 
broadcasts. 


WMCA,New  York.N.Y. 

.  .  .  think  AP  news  for  radio  is 
fops.  Use  if  exclusively. 

Leon  Goldsfein 
News  Edifor. 


available  through 

PRESS  ASSOCIATION,™^ 
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5       P&G  Listens 

{Continued  from  page  18) 

,amsey  explained:  "When  a  long 
an  show  drops,  it  doesn't  neces- 
irily  mean  that  something's  wrong 
ith  the  show." 

.  On  the  other  hand,  taking  a  show 
T  the  air  too  soon  may  be  just  as 
jrious  a  mistake,  he  said.  "There 
ave  been  many  casualties  that 
juld  have  been  successes  had  the 
.Donsors  stuck  by  them  just  a  little 
inger,"  he  asserted. 
As  for  pioneering,  P&G  has  done 
;S  share  of  that,  too.  History  will 
8cord  that  NBC  was  the  first  na- 
onwide  network.  But  it  also  will 
low  that  P&G  broadcast  the  first 
smmercial  network  program  some 
ears  before  NBC  existed.  In  1923 
'&G  sponsored  Crisco  Cooking 
'alks  on  WEAF  New  York. 
P&G  officials  had  been  to  New 
'ork  to  see  the  premiere  of  their 
ew  radio  production.  They  were 
pntinthusiastic.  They  felt  that  if  the 
"Irogram  could  be  broadcast  else- 
:  'here  it  would  have  good  accept- 
;  nee.  Permission  was  granted  to 
nk  up  WEAF  with  KDKA  in 
ittsburgh  and  WGY  Schenectady. 
&G  took  care  of  the  details,  as- 
isted  by  the  late  Graham  McNa- 
lee,  then  vnth.  WEAF.  Thus  was 
roadcast  one  of  the  first  network 
rograms  in  history — and  a  com- 
lercial,  too. 

Another  pioneering  feat  of  P&G 
ras  the  5-a-week  strip  begun  in 
November    1930  [Broadcasting, 
ftiune  4].  Another  was  the  Gibson 
^amily,  which  went  on  the  air  Sept. 
5,  1934.  That  program,  publicized 
s  the  "new  art  form",  was  an 
]j  ,  our's  musical  comedy  in  which 
ji)ew  songs  by  Howard  Dietz  and 
rthur  Schwartz  were  introduced. 
j;<'he  songs  were  written  especially 
or  the  program.  Out  of  it  came 
everal  hit  tunes. 
Procter  &  Gamble  spent  $10,000 
;  or  talent  alone — the  firm's  first  big 
nvestment  in  talent.  It  was  a  good 
.-how  and  sold  Ivory  soap,  but  it 
,tf&s  difficult  to  continue  with  any 
jjj-reat  success.  The  program  was 
iscontinued  after  39  weeks. 
Not  all  programs  have  to  be  cre- 
i:  (.ted  by  the  sponsor  or  its  agency, 
ilr.  Ramsey  will  tell  you.  Many 
tations    have    sustaining  shows 
/hich  already  have  audiences  and 

I/hich  make  good  commercial  tim- 
ler.  Such  a  case  was  Vic  &  Sade,  a 
j  how  written  by  Paul  Rhymer  and 
n  NBC  as  a  sustainer.  P&G  bought 
t  from  the  NBC  Artists  Service  in 
November  1934  for  Crisco.  The  pro- 
,  ram  remained  on  the  air  until  Sep- 
j  ember  last  year. 

!  From  March  to  May  1937  Vic  & 
I  >ade  was  on  the  air  nights  during 

,  campaign  for  Ivory  soap,  in  addi- 
;  ion  to  its  regular  presentation  for 

Irisco.  Of  the  program  the  late 
I  lendrik  Willem  van  Loon  said: 
i  I  consider  Vic  &  Sade  the  finest 

oik  writing  being  done  in  America 

oday." 

Although  the  major  portion  of 
'&G's  radio  budget  goes  for  net- 
/ork  programs,  the  company 
pends  $750,000  annually  for  spot 


Colgate  Discontinues 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City  (Palmolive  soap, 
tooth  powder),  on  June  30  for  eight 
weeks  discontinues  the  Judy  Can- 
ova  show  on  138  NBC  stations  Sat. 
10-10:30  p.m.  Agency  is  Ted  Bates 
Inc.,  New  York. 


time.  When  a  new  product  is  placed 
on  the  market  or  the  firm  wants 
to  stress  an  old-line  item,  spot  radio 
is  used  effectively  in  conjunction 
with  regularly  scheduled  programs. 

Bill  Ramsey  is  sold  100%  on  the 
effectiveness  of  broadcast  advertis- 
ing. But  all  media  must  be  coordi- 
nated to  make  the  selling  job  that 
much  more  effective,  he  emphasized. 
In  the  concluding  installment 
next  week  Broadcasting  will 
tell  the  story  of  the  130  pro- 
grams sponsored  by  P&G  since 
the   firm   began  broadcastiyig 
commercially. 


AFRA  Wimi6%PAY 
INCREASE  OiV  WXYZ 

AFRA  talent  on  the  Lone  Ranger, 
Green  Hornet,  Ned  Jordan  and 
Challenge  of  Yukon  shows  which 
emanate  from  WXYZ  Detroit  have 
been  granted  a  pay  increase  of 
16%  retroactive  to  April  18,  1944 
by  a  decision  of  the  6th  Regional 
War  Labor  Board,  reversing  the 
recent  recommendation  of  the  WLB 
panel.  Decision  also  included  grant 
of  special  talent  fees  to  staff  an- 
nouncers when  they  are  specifi-cal- 
ly  requested  by  sponsors  or  agen- 
cies. 

AFRA  members  are  now  deciding 
whether  to  hold  a  convention  in 
1945  and  will  vote  by  mail  ballot 
on  the  issue  on  June  15.  Since  the 
ODT  has  requested  that  unneces- 
sary travel  not  be  resumed,  it  is 
unlikely  that  a  convention  will  be 
held.  However  regional  meetings 
may  be  held  in  Chicago  and  Los 
Angeles  as  an  alternative. 


WALVNowWLEE 

THOMAS  G.  TINSLEY  Jr.,  oper- 
ator of  WITH  Baltimore  and 
holder  of  a  construction  permit  for 
a  new  station  in  Richmond,  Va. 
[Broadcasting,  May  7],  vdll  com- 
memorate the  famed  Lee  family  of 
Virginia  by  using  the  call  letters 
WLEE.  Originally  assigned  the 
call  letters  WALV,  Mr.  Tinsley 
last  week  was  authorized  by  the 
FCC  to  change  the  call  to  WLEE. 
The  station  will  be  dedicated  in  the 
near  future  to  the  memory  of  the 
Lees.  It  operates  on  1450  kc  with 
250  w  power. 


Hunt  Available 

FRAZIER  HUNT'S  news  commen- 
tary, scheduled  to  start  on  Mutual 
9-9:15  a.m.,  June  11,  becomes  avail- 
able for  local  sponsorship  on  July 
9,  Bert  J.  Hauser,  MBS  director  of 
cooperative  programs,  announced 
last  week. 


/di  IV 


BUYING  POWER 

^oo^  GREATER 
KANSAS  CITY 


And  for  radio  advertising  that  pays 
off  in  RESULTS,  hire  KCKN  to 
deliver  your  sales  messages  to  Kansas 
Citians.  KCKN,  and  only  KCKN, 
programs  specifically  and  exclusively 
for  the  Greater  Kansas  City  market. 
Result  is  that  Kansas  Citians  look  to 
KCKN  for  the  kind  of  radio  enter- 
tainment they  like — day  and  night, 
all  night. 

Thus,  thru  KCKN,  you  may  sell  a 
substantial  share  of  Greater  Kansas 
City's  nine  hundred  million  dollar 
buying  power  without  the  rate  pen- 
alty of  outstate  coverage. 

Contact  your  nearest  Capper  office 
for  availabilities. 

24  HOURS  A  DAY— KCKN  is  the  only  Kansas 
City  station  broadcasting  day  and  night — 
all  night. 

"THIS  IS  MUTUAL"— At  6  P.  M.  KCKN  be- 
comes a  BASIC  station  of  the  Mutual  Broad- 
casting System. 


KCKN'S  MARKET  COVERAGE 


GREATER  KANSAS  CITY  MARKET  DATA 

O.P.A.         EHeetive  Total  Homes 

COUNTIES  (and  Civilian  Pop.      Buying  Retail  With 

Important  Cities)    2-15-44         Income  Sales  Radios 

Jackson  (Mo.)  485,900    $776,365,000  $380,370,000  133,067 

Kansas  City  431,700     705,330,000  364,500,000  112,945 

Wyandotte  (Ks.)  ....144,500      196,114,000  78,040,000  36,676 

Kansas  City  135,000      182,250,000  74,433,000  31,163 

Johnson  (Ks.)  40,200       26,739,000  11,880,000  8,552 


SOURCES:    Homes  with  Radios — Bureau  of  Census.    All  other  data- 
Sales  Management's  "SURVEY  OF  BUYING  POWER."  May  15.  1945. 
(Reprintied  with  Permission) 


BEN  LUDY,  GENERAl-  MANAGER,  KCKN,  KANSAS  CITY.  .  .  WIBW,  TOPEKA  ! 

ELLIS  ATTEBERRY,  manager,  kckn,  kansas  city  < 


CAPP£R  PUBLICATIONS,  Inc. 


NEW  YORK  17:  Azo  Lexington  avenue  mohawk  4-32eo 
SAN  FRANCISCO  4:     I207  Russ  building     Douglas  S220 


CHICAGO  1:  ISO  NORTH  MICHICAN  AVENUE  CENTRAL  5S77 
KANSAS  CITY  6:      300  WALTOWER  BUILDING      VICTOR  3864 
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Standard,  Television,  Seven  FM  CPs 
ire  Sought;  Midtvest  FM  Net  Planned 


AMONG  new  applications  filed 
with  the  FCC  in  the  past  fortnig-ht 
are  requests  for  seven  new  FM 
stations  (three  of  which  are  part 
of  plans  for  a  Midwest  network), 
a  commercial  television  station  and 
a  local  standard  outlet. 

:\Iidwest  FM  Network  Inc., 
wholly  owned  by  WGN  Inc.  which 
in  turn  is  a  subsidiary  of  the 
Tribune  Co.,  publisher  of  the  Chi- 
cago Tribune,  seeks  FM  stations  in 
Grand  Rapids,  Fort  Wayne  and 
Peoria  on  45.9  mc  with  approxi- 
mate coverage  of  7,000  sq.  mi.  and 
individual  estimated  cost  of  $45,000. 

Stations  would  link  with  WGNB 
tJhicago,  WGN  FM  supplement,  in 
what  is  considered  the  first  Mid- 
west   commercial     FM  netwoi-k. 


Group  is  also  applicant  for  FM  fa- 
cilities in  Minneapolis  and  in  New 
York,  latter  through  the  New  York 
News,  subsidiary  interest,  making 
up  six  FM  outlets,  total  number 
permitted  under  one  ownership  by 
FCC.  Coverage  asked  is:  Grand 
Rapids  6,850  sq.  mi.,  Fort  Wayne 
7,850  sq.  mi.  and  Peoria  7,600  sq. 
mi. 

Facilities  of  250  w  unlimited 
time  on  1240  kc  at  Norwich,  Conn., 
are  sought  by  Noi-wich  Broadcast- 
ing Co.,  a  new  equal  partnership 
composed  of  J.  Eric  Williams,  for- 
mer commercial  manager  of  WPRO 
Providence,  R.  I.,  and  H.  Ross  Per- 
kins, a  Coast  Guard  lieutenant. 

KSTP  St.  Paul  requests  50-56 
mc  for  a  commercial  television  sta- 


'Kids'  Sell  Bonds 

THE  QUIZ  KIDS,  in  a  non-broad- 
cast War  Bond  Show  staged  in 
conjunction  with  the  J.  N.  Adams 
&  Co.,  Buffalo  department  store, 
raised  a  total  of  $11,352,726  in  War 
Bonds.  Drawing  power  of  the  Quiz 
Kids  has  been  built  up  through 
their  Blue  show  for  Miles  Labs. 


tion  to  have  effective  signal  radia- 
tion of  1961. 

KXL  Portland,  Ore.,  seeks  FM 
assignment  of  44.7  mc  with  16,300 
sq.  mi.  coverage.  Estimated  cost  is 
$34,550. 

Philco  Experimental 

Elias  Godofsky,  former  presi- 
dent, general  manager  and  part- 
owner  of  WLIB  New  York,  is  ap- 
plicant for  an  FM  station  in  Brook- 
lyn to  have  coverage  of  8,500  sq. 
mi.  Estimated  cost  is  $46,800.  Fre- 
quency will  be  requested  later. 

WMOH  Fort  Hamilton,  0.,  seeks 


Spike  Jones  and  His  City  Slickers  are  one 
of  the  best  known  novelty  bands  of  the  day 
.  .  .  making  music  with  pistol  shots,  ringing 
bells  and  clanking  chains  provides  plenty  of 
confusion,  but  the  boys  are  definitely  in 
the  groove. 


X'hen  this  zany  orchestra  leader  first  began  to  record 
•'<r  Bluebird,  he  zoomed  to  fame  immediately  as  the 
■'.ation's  "King  of  Korn."  Spike  is  forever  dreaming  up 
■:eiv  arrangements,  new  instruments  and  new  inven- 
■ons  for  music  making. 

1  drummer  by  original  profession.  Spike  started 
'■is  slapstick  symphonists  while  working  for  John 
'■^i  ott  Trotter  on  the  Bing  Crosby  Show. 


BARSTOOL  COWBOY  FROM\ 
OLD  BARSTOW  ( 

COVERED  WAGON  ROLLED 
RIGHT  ALONG 

CLINK,  CLINK,  ANOTHER 
DRINK? 

LITTLE  BO-PEEP  HAS  LOST 
HER  JEEP 

PASS  THE  BISCUITS, 
MIRANDY 


11364 


Bl.  11466 


Bl.  11530 


SIAM 

HOTCHA  CORNYA 
SERENADE  TO  A  JERK 

For  the  complete  list  of  BMI- 
licensed  titles  recorded  by 
Spike  Jones  consult  your  BMI 
DISC  DATA. 


Bi.  11560 
Bl  30-0818 
Vic.  20-1654 


BROADCAST  MUSIC  INC.  [■'.VvoScllTv" 

KEWYORK  CHICAGO  HOLLYWOOD 
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Net  Jargon 

A  GLOSSARY  of  words  and 
expressions  common  to  net- 
work broadcasting  has  been 
compiled  by  Gilbert  McClel- 
land, sales  promotion  man- 
ager of  Mutual's  Chicago  of- 
fice. List  is  to  serve  as  a 
handy  reference  for  new  per- 
sonnel in  the  Industry.  Such 
typical  radio  jargon  as 
"across  the  board",  "dub- 
bing", "round  robin",  "leg", 
etc.,  are  clearly  defined  in  the 
alphabetical  list. 


49.5  mc  and  coverage  of  1,810  sq. 
mi.  for  its  proposed  FM  outlet  to 
cost  approximately  $7,800. 

Unity  Corp.,  Toledo,  new  firm 
owned  by  Edward  Lamb,  president 
(47%),  and  Stephen  A.  Mack,  sec 
retary  (2%),  attorneys,  and  Pru 
dence  H.  Lamb  (11%),  requests 
FM  facilities  of  46.7  mc  and  10,224 
sq.  mi.  coverage.  Estimated  cost  is 
$59,100.  Remaining  interest  is  not 
yet  sold. 

Philco  Radio  &  Television  Corp 
is  applicant  for  a  new  experimental  ti 
television   station   to  operate   at  m 
Springfield,   Pa.,   on   524-544  mc  e 
with  1,000  w  and  special  emission 

Jackson  City  Board  of  Educa-  il 
tion,  Jackson,  0.,  files  for  a  non 
commercial  educational  FM  stat;ion|lof 
to  operate  with  250  w  on  a  fre 
quency   relating  to   overall  Ohio 
State  plan. 

KCKN  Kansas  City  requests  a 
developmental  broadcast  station 
using  power  of  1,000  w  on  49.9  mc 
and  99.8  mc,  and  AO  and  specia||l' 
emission. 

Developmental    station    is  alsd 
sought  by  WIBW  Topeka,  Kan.,  ori  f  t! 
49.7,  49.9  and  99.8  mc  with  1,00C  Mi 
w  power  and  AO  and  special  emis  wl 
sion.  'nti 

New  experimental  television  sta 
tion  on  Channel  2  (60-66  mc)  witl  syd 
power  of  4,000  w  is  requested  bj  sycl 
Earle  C.  Anthony  Inc.,  KFI  Loi  ark 
Angeles  licensee.  mc] 

  Mr, 

Bdhi 

NBC-Northwestern  University  Summe  Jw 
Radio  Institute  opens  June  25,  with  12f 
students,  representing  32  states,  CanI  «o. 
ada,  South  America  and  China.  Johi  j  tr( 
Royal,  vice-president  of  NBC  In  charge  : 
of  television,  wUl  be  the  chief  speake!  i'^-P 
at  the  openlng_  banquet,  speaking  oi  Con 


"Programming  for  Television" 


Ike  I 


doesn't  mean  big  stations  and  it 
doesn't  mean  little  stations.  But  It 
does  mean  hand-picked,  carefully  se- 
lected stations  that  want  spot  busi- 
ness and  are  willing  to  do  something 
about  it. 


REPRESENTED  BY  RAMBEAU 


means  friendly,  cooperative  stations 
interested  in  maldng  your  advertising 
dollars  pay  dividends. 
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Brother's  Voice 

MRS.  C.  G.  PHILLIPS,  own- 
er of  KIDO  Boise,  Ida.,  was 
given  a  pleasant  surprise 
when  the  second  AFRS  tran- 
scription to  be  received  by 
her  station  was  played  back. 
The  usual  interview  with  a 
Signal  Corpsman  was  cli- 
maxed with  the  request  that 
the  record  be  sent  to  Mrs. 
Phillips,  "She'll  get  quite  a 
kick  out  of  it,"  said  the  sol- 
dier. He  identified  himself  as 
Cpl.  James  K.  Newport, 
brother  of  the  KIDO  owner. 


Radiomen  Come  Home  With  First  Army- 
Troopship,  Assist  in  Covering  Event 


CBS  Executive 

J  (Continued  from  page  16) 
manager  since  Mr.  Kesten  relin- 
uished  the  title  for  the  executive 
ice-presidency.  All  three  new  CBS 
irectors  were  senior  vice-presi- 
dents several  years. 
Mr.  Stanton  joined  CBS  in  1935 
s  research  director,  moving  to  di- 
ector  of  adv^i-tising  and  research 
lefore  taking  general  executive 
luties.  At  37  he  is  one  of  the 
'oungest  major  radio  executives. 
3e  is  recognized  as  an  authority 
n  the  radio  research  field.  Origi- 
lal  research  at  Ohio  State  U.  led 
:o  his  CBS  affiliation.  He  is  co-de- 
'eloper  with  Dr.  Paul  Lazarsfeld 
)f  the  program  analyzer  device. 

Consultant 

Early  in  the  war  he  was  called 
n  as  consultant  to  the  Office  of 
F acts  &  Figures,  and  serves  in  this 
•ole  with  OWI  as  well  as  with  the 
Secretary  of  War.  He  is  a  member 
)f  the  NAB  and  BMB  boards  and 
)f  the  Cooperative  Analysis  of 
Broadcasting  board  of  governors; 
Hrector  of  CRC,  American  Film 
Center  and  Audio  Electronics  Inc.; 
fellow  of  American  Assn.  of  Applied 
Psychologists;  member  American 
Psychological  Assn.,  American 
Marketing  Assn.  and  Market  Re- 
search Council. 

Mr.  Ream  joined  CBS  in  1934 
md  headed  the  legal  department  for 
a  decade,  becoming  secretary  in 
1938.  Mr.  White  joined  the  network 
as  treasurer  in  1937,  moving  to  a 
rice-presidency  in  1942. 

Comdr.  Runyon  is  expected  to 
take  his  CRC  post  July  1  at  Bridge- 
port headquarters.  He  had  been 
with  CBS  since  1931,  receiving 
leave  of  absence  in  1942  to  enter 
active    duty    as    lieutenant  com- 


TROOPS  of  the  First  Anny  came 
home  last  Sunday,  and  radio — 
which  has  stayed  right  with  them 
through  their  combat  days — came 
home  with  them. 

On  board  the  Monticello,  one  of 
the  four  troop-laden  ships  which 
docked  at  New  York  were  three 
radio  correspondents,  Jack  Thomp- 
son of  Mutual,  George  Hicks  and 
Gordon  Fraser  of  the  American- 
Blue.  Mr.  Hicks  and  Mr.  Fraser 
spotted  the  welcoming  radio  boat 
almost  as  soon  as  it  drew  alongside 
the  Monticello  out  in  the  harbor, 
off  Staten  Island.  Hanging  over  the 
rail  on  the  bridge,  both  correspond- 
ents shouted  greetings  to  their  col- 
leagues aboard  the  smaller  craft, 
where  recordings  were  being  made. 
Mr.  Thompson,  despite  his  now- 


famous  beard,  couldn't  be  located 
in  the  crowd  of  soldiers  lining  the 
rails  until  the  ship  actually  docked. 

Radio's  coverage  of  the  landing 
started  from  the  point  in  the  har- 
bor, with  a  live  network  broadcast 
on  Mutual  handled  by  Paul  Killiam 
Jr.,  WOR  news  supervisor.  Mr.  Kil- 
liam's  7-minute  program  at  11:52 
a.m.  had  full  benefit  of  music  sup- 
plied by  a  WAC  band  on  board  an- 
other small  boat  called  the  "Wel- 
come Home"  boat.  Besides  the  color 
and  background  fill-in  on  the  First 
Army's  combat  achievements,  Mr. 
Killiam  tried  yelling  to  soldiers 
leaning  out  of  the  Monticello's  port- 
holes and  managed  to  identify  one 
or  two  men  from  the  New  York 
area. 

From  the  shipside  broadcast,  ra- 


dio men  went  along  to  the  pier, 
American-Blue  recording  on  film 
and  Mutual  filling  in  with  live  com- 
mentary in  the  hope  of  getting  on 
the  network  live  with  a  1:15  p.m. 
description  of  the  debarking.  Tim- 
ing failed  on  that  project,  however, 
but  the  network  broadcast  a  half- 
hour  recorded  program  at  11:30 
p.m.  Sunday  night,  including  the 
complete  story  of  the  arrival  and 
a  brief  interview  with  Mr.  Thomp- 
son. 

At  6:30  p.m.  Sunday,  WJZ  New 
York,  American-Blue  key  station, 
broadcast  a  quarter-hour  program 
of  interviews  with  men  at  the  pier 
which  had  been  recorded  earlier  in 
the  afternoon  by  Mr.  Hicks  and 
Mr.  Fraser. 

NBC  bi'oadcast  four  minutes  of 
description  of  the  debarkation 
which  had  been  recorded  at  the  pier 
by  Maj.  Ted  Steele,  War  Depart- 
ment, Bureau  of  Public  Relations 
radio  section. 


J  kfh-wichitaI 

From  the 

Frisco 
Conference 

The  hundreds  of  thousands  of  solid  folks 
of  that  solid  section  do  not  "shop  around 
the  dial"  for  news  and  comments  on  big 
events  like  the  United  Nations  Conference 
at  San  Francisco.  Wichita  was  right  on  the 
spotwithherownKFH  Newscaster,George 
Gow,  giving  Kansans  the  news  they  want 
to  know  and  the  Kansas  slant  they're  most 
interested  in.  It  is  enterprising  "scoops" 
like  this  that  have  made  KFH  the  best 
liked,  best  believed  and  best  listened-to 
station  in  "that  solid  section  of  Kansas' 
Richest  Market."  It  all  adds  up  to  your 
best  selling  station,  too! 

KFH 

WICHITA 


CBS  •  5000  WATTS  •  DAY  &  NIGHT 
CALL  ANY   RETRY  OFFICE 


GEORGE  GOW,  Ace  KFH  Newscaster,  ONLY 
COMMENTATOR  accredited  to  United  Nations 
Conference  from  a  Kansas  Radio  Station. 


DIRECT  TO  KFH 


THAT  SOUV 


tON 


KANS.i 
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EVERETT  L.  DILLARD 
Gpiicntl  Maunger 


ELIZABETH  WHITEHEADl 
Sinlion  Director  -I 


Pioneer  FM  Station  in 
the  Kansas  City  Area 
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HCTIOnS  OF  THE  FCC 


JUNE  2  TO  JUNE  8  INCLUSIVE 


Decisions  . 


ADMINISTRATIVE  BOARD  ACTIONS 
JUNE  4 

NEW-1400  kc  Granite  District  Radio 
Broadcasting    Co.,     Salt    Lalte    City — 

Granted  license  to  cover  CP  new  stand- 
ard station  (KNAK).  Licensee  granted 
waiver  Sec.  3.55  (b)  and  3.60  of  FCC 
Rules  and  Regulations;  conditions. 

NEW-1400  kc  Macon  Broadcasting  Co., 
Macon,  Ga.— Same  (WNEX). 

Unity  Corp.,  Toledo,  O.— Placed  In 
pending  file  application  for  CP  new 
FM  station. 

Fort  Hamilton  Broadcasting  Co., 
Hamilton,  O. — Same. 

Ellas  I.  Godofsky,  Brooklyn,  N.  Y.— 
Same. 

Oregonian  Publishing  Co..  Portland, 
Ore. — Placed  In  pending  file  applica- 
tion for  CP  new  commercial  TV  sta- 
tion. 

J.  Frank  Katzentine,  Miami,  Fla. — 
Same. 

Palmer  K.  Leberman  and  Lois  C.  Leb- 
erman,  New  York. — Same. 

ACTIONS   BY  COMMISSION 
JUNE  5 

WCLO  Janesville,  Wis.— Granted  li- 
cense renewal  for  period  ending  2-1-46. 

KASA  Elk  City,  Okla.— Granted  li- 
cense renewal  for  period  ending  8-1-46. 

WLAG  La  Grange,  Ga. — Same. 

KWRC  Pendleton,  Ore.— Same. 

WFOY  St.  Augustine,  Fla. — Same. 

Following  stations  granted  license  re- 
newal for  period  ending  2-1-47:  WINX 
KCKN  WEMP  (main  and  aux.)  KVOX 
WSAV  KRJF  KROC  WSAJ  KROS 
WRAW*  WL.NH*  KGEZ*. 

Murray  Mester  and  Meyer  Mester, 
New  York — Granted  petition  for  post- 
ponement of  oral  argument  now  set 
6-13-45  to  7-25-45  re  application  for 
transfer  of  control  of  WOV  from  Arde 
Bulova  and  Harry  D.  Henshel  to  Mur- 
ray and  Meyer  Mester. 


KWKW  Pasadena,  Ca!.— Denied  peti- 
tion for  partial  grant  of  application  for 
CP  change  assignment  to  830  kc  using 
1  kw  only. 

WJBC  Bloomington,  111.— Granted  In- 
voluntary assgn.  license  from  Arthur 
Malcolm  McGregor,  Dorothy  Charlotte 
McGregor  (deceased)  and  Hugh  L.  Gat- 
ley,  d/b  Radio  Station  WJBC,  to  Arthur 
Malcolm  McGregor  and  Hugh  L.  Gatley 
d/b  Radio  Station  WJBC. 

WALV  Richmond,  Va.— Granted  au- 
thority to  use  call  WLEE  instead  of 
WALV. 

A.  H.  Belo  Corp.,  Dallas,  Tex.— Grant- 
ed CP  new  portable  developmental  sta- 
tion; frequencies  to  be  assigned  by 
FCC,  1  kw. 

Raytheon  Mfg.  Co.,  New  York— Grant- 
ed CP  two  new  developmental  broad- 
cast stations;  frequencies  to  be  assigned 
by  FCC;  10  kw  for  one,  5  kw  other. 

Following  stations  granted  license  re- 
newal for  period  ending  2-1-47:  WFHR 
KVIC  KWLM  WBRE  WGTM  WSOY 
KUIN  KWOC  WCMI  KBND*  WDMJ* 
WBRK*. 

KWKH  Shreveport,  La.— Granted  li- 
cense renewal  for  period  ending  5-1-48. 

KTHS  Hot  Springs,  Ark. — Same. 

WMBI  Chicago — Granted  license  re- 
newal for  period  ending  5-1-47. 

KNX  Los  Angeles— Granted  license 
renewal  for  period  ending  5-1-48*. 

KMOX  St.  Louis— Present  license  fur- 
ther extended  on  temp,  basis  for  60 
days  from  7-1-45. 


*Comr.  Durr  voted  for  further  Inquiry. 

Tentative  Calendar  .  .  . 

JULY  25 

WOV  New  York — Transfer  of  control 
(oral  argument). 


850 €H  ftm  Tiadi^Viai 


5000  WATTS 

DAY  AND  NIGHT 


NATIONALLY  REPRESENTED  BY  ADAM  J.  YOUNG,  JR.,  INC. 


NBC  Holds  Clinic 
For  O&O  Stations 

SECOND    ANNUAL  promotion 
clinic  of  NBC  owned  and  operated 
stations  was  held  in  the  NBC  board 
in  New  York  June  6-8,  featuring 
talks  by  network  executives  andJpl 
discussions  of  present  and  future  /  oi 
promotional  activities.  Charles  P.  j  p 
Hammond,  NBC  director  of  adver-|  n 
tising  and  promotion,  presided  at 
the  three-day  meeting.  Frank  E 
Mullen,  vice-president  and  general  j 
manager,    addressed  the  opening 
session. 

Out-of-town  station  representa 
tives  atending  were:  Albert  V 
Cole,  Mahlon  Glascock,  WRC  Wash 
ington;  Howard  Barton,  WTAM 
Cleveland;  Charles  Phillips,  KOA 
Denver;  Emmons  Carlson,  WMAQ 
Chicago;  Frank  Ford,  KFI  Los 
Angeles. 


Applications  . 


JUNE  4 

1450  kc  WAGM  Presque  Isle,  Me. 

increase  100  w  to  250  w  and  hours 
unlimited.  Install  new  trans,  and  an- 
tenna, change  trans,  site. 

NEW-45.1  me  WMFR  High  Point,  N- 
C. — CP   new  FM  station  amended  to 
change  name  of  applicant  to  James  E. 
Lambeth,  James  E.  Lambeth  Jr.,  Helen 
M.  Lambeth,  Ralph  M.  Lambeth,  Frank  M 
S.  Lambeth  and  Molly  N.  Lambeth  d/t  [, 
Radio  Station  WMFR  Inc. 

JUNE  6 

NEW-48.7  me  WEVD  New  York— CrjCJ 

new  FM  station  amended  to  change  uj 
coverage  to  7,273  sq.  mi.  t 

NEW-1400  kc  Harrisburg  Broadcasting  [jj 
Co.,  Harrisburg,  Pa. — License  to  covei 
CP  new  standard  station  (WHBG). 

1450   kc  WBBL   Richmond,  Va.— L1-, 
cense  to  cover  CP  for  changes  in  assign-]^' 
ment. 

NEW-KCKN    Kansas    City,  Mo.- 
new  developmental   broadcast  station 
49.9  mc,  99.8  me,  1  kw,  AO  and  specia  «!■ 
emission.  P 

NEW-WIBW   Topeka,  Kan.— CP  ne\( 
developmental   broadcast  station,   49.'  ^ 
mc,  49.9  mc,  99.8  mc,  1  kw,  AO  and  spe-Jj^l 
clal  emission. 

NEW-60-66  mc  Earl  C.  Anthony  Inc. 
Los  Angeles  County,  Gal. — CP  new  ex 
perlmental  TV  station,  4  kw,  A5  emls 
sion. 

JUNE  7 

NEW-50-56   mc   KSTP   St.  Paul— C^l 

new  commercial  TV  station,  ESB  1961  "K 
NEW-Observer  Publishing  Co.,  Wash 

ington.  Pa. — CP  new  FM  station  (re 

turned.  Incomplete).  . 
NEW-Tribune    Printing    Co.,  BeavefW; 

Falls,  Pa. — Same. 
870  kc  KTBI  Tacoma,  Wash. — Specia 

service  authorization  870  kc  250  w  limit  Ore 

ed  time  (dismissed  at  request  of  at 

torney). 


JAMES  L.  FLT,  former  FCC  ChalrmaD 
will  speak  at  the  Jvine  18  meeting 
the  radio  group  of  the  American  Mar 
keting  Assn.,  in  New  York's  Murray  Hll 
Hotel. 


"Gosh,  Ma — she  alius  did  go  fe 
them  WFDF  Flint  announcers. 
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Radio  News  Wire 

l"      {Continued  from  page  20) 

laps  two  8-minute  splits  per  hour, 
it  10  minutes  after  and  20  minutes 
)efore  the  hour,  for  the  regional 
mreaus.  (The  regional  and  state 
;plits  offered  on  the  current  wires 
;ome  at  1-7  hour  intervals.) 
splits  every  half-hour  or  even 
ivery  hour  would  keep  radio  news 
ip-to-date.  States  with  so  many  sta- 
;ions  subscribing  that  a  state  split 
)ecomes  desirable,  could  be  pro- 
vided with  state  bureaus,  which 
lould  use  one  of  the  splits  during 
;he  hour,  leaving  the  other  for  the 
nore  important  district  news.  The 
regional  bureaus  should  be  set  up 
io  that  a  responsible  editor  would 
i)e  on  duty  24  hours  a  day. 

The  special  correspondents  in  key 
jities  where  there  are  no  bureaus 
could  phone  or  overhead  their  news 
stories  to  the  regional  bureaus,  and 
filso  furnish  typewritten  local  and 
area  news  stories  to  the  stations  in 
their  own  cities  and  immediate  vi- 
cinity. They  could  be  provided  with 
bureau  teletypewriters  later  if  nec- 
essary; and  they  should  have  facil- 
ities that  would  permit  them  to 
make  remote  broadcasts. 

Here's  a  tentative  outline  for 
bureaus  and  correspondents  in  the 
United  States: 

DOMESTIC  BUREAUS:  Washington, 
New  York,  Boston,  Philadelphia,  Pitts- 
Burgh,  Atlanta,  Chicago,  Detroit,  Cleve- 
land, Cincinnati,  Minneapolls-St.  Paul, 
St.  Louis,  Kansas  City,  New  Orleans, 
Houston,  Denver,  Salt  Lake  City,  Los 
Angeles,  San  Francisco,  Seattle. 

DOMESTIC  CORRESPONDENTS:  Bvil- 
falo,  Albany  and  Rochester,  N.  Y.: 
Trenton,  N.  J.;  Montpelier,  Vt.;  Con- 
cord, N.  H.;  Augusta,  Me.;  Providence; 
Hartford,  Conn.;  Wilmington  and  Dover, 
Del.;  Harrisburg,  Pa.;  Baltimore;  Annap- 
olis; Charleston,  W.  Va.;  Richmond. 
Va.;  Charlotte  and  Raleigh,  N.  C;  Co- 
lumbia, S.  C;  Miami;  Tallahasee:  Bir- 
mingham; Montgomery;  Jackson,  Miss.; 
Nashville;  Memphis;  Louisville;  Frank- 
fort; Columbus,  O.;  Indianapolis; 
Springfield,  HI.;  Lansing,  Mich.;  MU- 
waukee;  Madison;  Des  Moines;  Bis- 
marck, N.  D.;  Pierre,  S.  D.;  Omaha; 
Lincoln;  Jefferson  City,  Mo.;  Wichita; 
Topeka;  Oklahoma  City;  Tulsa;  Little 
Eock;  Dallas;  Ft.  Worth;  Austin;  San 
Antonio;  Baton  Rouge;  Santa  Fe.; 
Phoenix;  Reno;  Carson  City;  Boise; 
Helena,  Mont.;  Cheyenne,  Wyo.;  Holly- 
wood; Sacramento;  Portland  and  Salem. 
Ore.;  Olympia,  Wash. 

Here's  a  tentative  outline  for 
foreign  bureaus  and  correspond- 
ents : 

FOREIGN  BUREAUS:  London,  Mos- 
cow, Paris,  Berlin,  Tokyo,  Mexico  City. 
FOREIGN  CORRESPONDENTS:  Dub- 


Boomerang 

so  SURE  was  Bob  Steele, 
WTIC  Hartford  sportscas- 
ter,  that  Mario  Ochoa  would 
beat  Joe  Reddick  in  a  boxing 
bout,  that  he  told  his  listen- 
ers, "If  Ochoa  doesn't  beat 
Reddick,  I'll  sell  the  first  edi- 
tion of  the  Hartford  Times  at 
1:30  Tuesday  afternoon  at 
the  corner  of  Main  and  Asy- 
lum Streets."  Match  ended  up 
in  a  draw.  Steele  ended  up  at 
Main  and  Asylum,  selling  pa- 
pers. So  many  listeners  came, 
he  sold  the  entire  stack  in 
four  minutes  flat. 


BLVE  SHOWS  WILL 
VISIT  NEW  STATIONS 

A  NUMBER  of  American-Blue 
commercial  shows  will  travel  to 
various  cities  throughout  the  coun- 
try to  welcome  the  12  new  stations 
joining  the  network  June  15. 

Breakfast  Club,  a  Chicago  orig- 
inated show,  on  June  15  will  come 
from  WNAX  Sioux  City.  Cast  will 
travel  to  KRNT  Des  Moines  for 
the  June  16  broadcast  and  on  June 
23  will  journey  to  WRJN  Racine, 
Wis.  On  June  17  the  cast  of  the 
Philco  summer  show,  which  usually 
broadcasts  from  New  York,  will 
visit  WCOP  Boston  while  the  Mary 
Sma.l\-Junior  Miss  show  will  orig- 
inate at  WCAE  Pittsburgh. 

Breakfast  in  Hollywood  will  tour 
from  Hollywood  to  Florida  on  a 
War  Bond  drive  stopping  off  June 
18  to  broadcast  from  WGBS  Miami, 
and  on  June  21-22  from  WPDQ 
Jacksonville.  Alan  Young  show  on 
June  19  originates  at  WFBR  Balti- 
more. Ladies  be  Seated  will  broad- 
cast from  WEEU  Reading,  Pa.,  on 
June  25  and  on  June  26  from 
WHGB  Harrisburg,  Pa. 


lln,  Stockholm,  Amsterdam,  Madrid, 
Rome,  Prague,  Belgrade,  Athens,  War- 
saw, Kiev,  Minsk;  Ottawa,  Juneau,  Pan- 
ama City,  Buenos  Aires,  Rio  De  Janeiro. 
Santiago;  Honolulu,  Canberra  and  Ba- 
tavla;  Singapore,  Shanghai,  Canton, 
Hong  Kong,  Peiplng;  New  Delhi,  Cal- 
cutt^i;  Cap=!  Town,  Cairo  and  Ankara. 

That's  the  brief  for  a  radio  news 
service,  with  a  rough  working  out- 
line. 


SELL 


The  Rith,  Central  Missouri  Valley 


Concentrated  Coverage 
Low  Rates 
Promotion  Helps 

.   .   in   a   market  equal  to  half  the 
lople,    two-thirds   the  buying  power 
■  f  Nebr<  ■ 


Meet  WHB's  Paul  Todd  - 

of  the  "^Radio  Todds" ...  our  Transmitter  Supervisor 


The  serious-looking,  square-jawed 
slide-rule  manipulator  in  our  pboto 
with  the  "Swing  Girl"  is  Paul  Todd, 
WHB's  Transmitter  Supervisor,  who 
has  been  a  commercial  radio  opera- 
tor since  1929  and  a  WHB  engineer 
since  January,  1930.  Like  his  brother 
Jack  Todd  (formerly  WHB  Program 
Director,  now  manager  of  KANS, 
Wichita),  Paul  comes  from  Shenan- 
doah, Iowa  worked  during  his 

school  years  at  KMA  and  KFNF . . . 
and,  later,  at  WMT  in  Waterloo. 

In  15  years  at  WHB,  Paul  has  ex- 
hibited unflagging  interest  in  the 
technical  perfection  of  programs 
which  make  this  station  unique. 
He's  done  his  bit  toward  the  war 
eflfort,  too,  as  president  of  a  company 
manufacturing  quartz  crystals  for 
the  U.  S.  Army  Signal  Corps. 

Ask  him  today  about  the  current 
shows  on  WHB  which  intrigue  him 


most,  and  he'll  tell  you  about  | 
these  three: 

■SONG  and  DANCE  PARADE'-with  RUSH  ' 
HUGHES.  A  full  hour  of  popular  recordings, 
broadcast  Mondays  through  Saturdays  at  2 
p.m.— with  popular  Rush  Hughes  of  KWK 
as  Master  of  Ceremonies.  This  program  has 
a  4.7  Hooperating  in  the  October-February 
survey  . . .  and  is  on  its  way  up. 
"THE  FIRST  FIVE"  —  with  RUSH  HUGHES, 
Kansas  City's  "best  seller"  records,  as  re- 
ported daily  by  leading  retailers— together 
with  their  "platter  mates",  some  fascinating 

and  rhythmic  "extras"  and  the  voice  of 

Rush  Hughes!  Forty-five  minutes  nightly. 
Mondays  through  Saturdays  at  6:15  p.m.  Ask 
Don  Davis  for  participation  availabilities. 
"MARY  JANE  ON  PETTICOAT  LANE". 
Daily  half -hour  shopping  program,  with  style  , 
news  and  music,  featuring  merchandise  of- 
fered by  stores  and  shops  on  Kansas  City's 
famous  "Petticoat  Lane".  Spots  available 
for  minute  transcriptions  about  products 
used  by  women.  Mondays  through  Fridays, 
11:30  a.  m.  to  12:00  noon.  , 

If  you  want  to  sell  the  Kansas 
City  market,  WHB  is  your  happy 
medium. 
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Geoorof  Monoger.  PAUL  R.  FRY 
Nathnal  Represenfof ivet ,  SPOT  SALES,  Inc 

Broadcast  Advertising 


For  WHB  Availabilities,  'Phone  DON  DAVIS 
at  any  of  these  ""SPOT  SALES"  offices: 

KANSAS  CITY  Scarrift  Building  HArrison  1161 

NEW  YORK  CITY  ...  400  Madison  Avenue  .  .  .  Eldorado  5-5040 

CHICAGO   360  North  Michigan  FRAnklin  8520 

HOLLYWOOD  .  .  Hollywood  Blvd.  at  Cosmo  .  .  Hollywood  8318 
SAN  FRANCISCO  5  Third  Street  EXbrook  3558 

KEY  STATION  for  the  KANSAS  STATE  NETWORK 

Kansas  City    •    Wichita    •    Solina    •    Great  Bend    •  Emporia 
Missouri  Kansas        Kansas  Kansas  Kanso* 
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I — Classified  Advertisements— 

PAYABLE  IN  ADVANCE — Checkj  and  money  order*  onhy — Minimum  J  1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  wordi  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  dote.  Send  box  replie* 
to  Broadcasting  Mogazirie,  870  National  Press  BIdg.,  Washington  4,  D.  C 


Situations  Wanted  (Cont'd) 


Help  Wanted 


First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent Job  for  right  man.  State  full  par- 
ticulars and  salary  expected  in  first 
letter.  Box  399.  BROADCASTING. 
Wanted — Operator,  first  class  license 
uiimedlately.  Send  complete  story  first 
letter.   Permanent.   Box   574,  BROAD- 

CASTINO.  

Wanted— Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education    and    experience.    Box  661, 

BROADCASTINO.  

Engineers— Three  needed  at  once.  One 
for  cleared  channel  transmitter.  Two 
for  studio,  mcludlng  relay  broadcast 
and  FM  operation— midwest.  Send  full 
particulars.  Statement  of  availability 
from  United  States  Employment  Service 

required.  Box  664.  BROADCASTING.  

Texas  station  desires  junior  announcer. 
Tell  all.  Box  668,  BROADCASTING. 
Wanted — Good  announcers  for  metro- 
politan southern  city.  Station  plans  In- 
clude progressive  future  program  and 
production.  A  good  man  with  several 
years  experience  can  be  assured  good 
present  earnings  plus  future  progress. 
Especially  need  man  with  sports  and 
record— jockey  experience.   Rush  reply 

to  Box  737.  BROADCASTING.  

Midwest  network  affiliate  wants  Im- 
mediately, singers,  yodelers,  instrum'en- 
tallsts  novelty  and  western  bands  a 
chance  for  network  broadcasts  and  a 
responsive  audience  which  relishes 
rural   rhythm   and   transcription.  Box 

746.  BROADCASTINO.  

Wanted— Man  with  newspaper  writing 
experience  who  can  do  microphone 
work  as  newscaster.  WKY  News  Bureau. 

Oklahoma  City.  Okla.   

Wanted— First  class  engineer  for  Blue 
aflailate  and  regional  key  station.  State 
experience,  references  and  salary  In 
first    letter.    Manager,    WLAV.  Grand 

Rapids,  Michigan.  

Experienced  announcer  for  southern 
Texas  Mutual  station,  which  Is  doing 
a  good  production  job.  Send  audition 
transcription  and  all  details  to  Sam 
Leavltt,  General  Manager,  KPAC,  Port 

Arthur.  Texas.  . 

Young  continuity  writer  Interested  In 
postwar  Job.  Send  details  including  age, 
education,  salary  requirements,  sample 
of  copy  first  letter  to  KGHL.  BUimgs, 

Mont.  

Assistant  chief;  engineer  wanted.  Forty 
hour  week,  and  fine  opportunity  for 
advancement  with  live  wire  Blue  Net- 
work  affiliate.    Best    possible  working 

conditions.  WOL3,  Florence.  S.  C.  

Wanted— Transmitter  operator.  Imme- 
diate vacancy  for  first  or  second  class 
licensee.  KTFI,  Twin  Falls,  Idaho. 
Apartment  available  at  transmitter  If 
desired.  Write  or  alrmaU  F.  V.  Cox. 

Chief  Engineer.  

First  class  station  needs 
first  class  engineer,  or  second  willing  to 
get  first  license  within  year.  Excellent 
conditions,  congenial  surroundings.  Call, 
write   or   phone   Paul   Lindsay.  .  

Wanted — .\nnouncer-copywriter.  Experi- 
enced and  reliable  with  third  class  ticket 
or  willingness  to  obtain  one.  Permanent 
position  If  vou  are  man  for  Job.  Progres- 
sive Rocky  Mountain  NBC  station.  Send 
full  details  to  KSEI,  Pocotello,  Idaho. 


WANTED 

Announcers,  control  room 
and  transmitter  operators 
for  Richmond,  Virginia,  sta- 
tion. Write  completely  of 
your  experience.  Announcers 
please  send  audition  plat- 
ters. 

Tom  Tinsley 
7  E.  Lexington  St. 
Baltimore,  Md. 


Help  Wanted  (Cont'd) 

Help  wanted— 3  engineers  holding  first 
phone  licenses.  Network  station  located 
in  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 

N.  Michigan  Ave.,  Chicago  1,  PI.  

There's  an  opening  at  KTSM,  NBC  affil- 
iate in  El  Paso,  Texas,  for  an  indus- 
trious, reliable  announcer  We're  the 
dominant  station  in  our  community 
I  see  our  Hooper)  and  we're  choosey 
about  who  works  for  us,  but  there's  a 
real  opportunity  at  KTSM  for  the  right 
man.  So,  if  you'd  like  to  live  in  the 
colorful  healthful  southwest,  work  with 
congenial  people,  for  a  15  year  old  sta- 
tion with  big  postwar  plans,  send  com- 
plete   Information    about   yourself  at 

once!  

Wanted— Experienced  continuity  writer. 
Must  have  good  background  in  both 
commercial  and  dramatics.  WKY,  Okla- 

homa  City.  Oklahoma.  

News  analyst  to  rewrite  AP  and  UP  re- 
ports Into  daily  15  minute  news  pro- 
gram. Permanent.  Must  be  tops.  Voic- 
ing not  essential.  Give  complete  details, 
including  salary  and  references  in  fij-st 

letter.  Box  488,  Ithaca,  N.  Y.  

Southeastern  independent  in  small  town 
desires  experienced  announcer-control 
board   operator,    salary    open.  WEGO, 

Concord,  N.  C.  

Wanted — Two  male  operator-announc- 
ers. Holding  first,  second,  or  third  class 
license.  If  you  want  a  permanent  Job 
apply,  sending  transcription  and  com- 
plete details.  WHOP,  Hopkinsville,  Ken- 
tucky^  

Have  opening  for  another  top  an- 
nouncer. Call  collect  WSAM,  Saginaw. 

Michigan.  

Wanted — Football  announcer.  Must  be 
good  at  play  by  play.  Send  experience, 
history  and  references  to  Manager. 
WKY,  Oklahoma  City,  Okla.  

 Situations  Wanted  

News  editor.  15  years  newspaper,  press 
service,  radio.  Single,  4F,  wants  perma- 
nent position.  Prefers  night  work,  east 

coast.  Box  715,  BROADCASTING.  

Commercial  manager  or  manager  inter- 
ested In  making  a  change  for  greater 
opportunity.  At  present  commercial 
manager  of  1000  watt  station  with  out- 
standing sales  record.  Past  reputation 
will  speak  for  Itself.  Can  offer  the  best 
of  references.  Interview  can  be  ar- 
ranged. All  replies  kept  strictly  oonfi- 
dentlal.  Box  734,  BROADCASTING. 
Salesman — 32,  draft  exempt,  nine  years 
of  announcing,  production,  news  editing 
and  selling.  Two  years  New  York  an- 
notoncing  and  agency  contact  work,  pre- 
fer midwest  or  east.  Box  739,  BROAD- 
CASTING^  

Operator — First  class  desires  permanent 
position.  Box  740,  BROADCASTING. 
Operator — First  class,  desires  temporary 
position  at  a  New  York  station.  Box 

741.  BROADCASTING.  

PROGRAM  DIRECTOR  OR  PRODUC- 
TION MANAGER.  SEVERAL  YEARS 
EXPERIENCE  IN  ANNOUNCING  AND 
PRODUCTION  INCLUDING  TWO 
YEARS  NETWORK  STAFF  ANNOUNC- 
ING IN  NEW  YORK.  REPLIES  SO- 
LICITED FROM  PROGRESSIVE  STA- 
TIONS.  BOX  742.  BROADCASTING. 
I  may  not  have  the  reputation  of  Mar- 
tin Block  or  Arthur  Godfrey,  but  my 
programs  are  clicking  and  selling  mer- 
chandise. Terms  $100.00  weekly  for  part 
live  musical  clock,  additional  fees  for 
other  live  shows.  Box  743,  BROAD- 
CASTING. 


Cleveland,  Ohio  and  vicinity— station  or 
agency.  Young  man  with  varied  radio 
and  advertising  education.  Some  ex- 
perlence.  Box  747,  BROADCASTING.^ 
Capable  script  and  continuity  writer. 
Dramatic  scripts  and  commercial  copy. 
Three  years  sound  experience  including 
network  scripts.  Creative,  indvistrlous, 
college  graduate,  4F.  Larger  cities  and 
stations  preferred.  Box  752,  BROAD- 
CASTING  

Woman's  program  director,  five  years 
experience,  desires  position  In  traffic 
department  of  larger  station.  Box  751. 

BROADCASTING.   

Engineer.  Efficient  in  high  power  trans- 
mitters, network  studios,  recording, 
high  frequency  and  telephone  ex- 
changes. Engineering  operating  or  su- 
pervision. Age  38.  Last  two  Jobs  total 
sixteen  years.  Desire  permanent  posi- 
tion. For  details.  Box  750,  BROAD- 
CASTING.  

 AVanted  to  Buy  

National  one-ten  receiver  and  power 
supply  or  any  good  commercial  receiver 
covering  the  1  to  10  meter  range.  Box 

738,  BROADCASTING.  

Lamkin  Laboratories,  frequency  meter. 
1.5  to  56MC.  or  any  commercial  fre- 
quency meter  covering  1  to  10  meters, 
meeting  FCC  approval.  Chief  engineer, 
WORD,  Spartanburg  Broadcasting  Co., 

Spartanburg.  S.  C.  

Wanted  to  buy— Existing  250  w  local 
broadcast  station.  All  replies  held 
strictly  confidential.  Box  745,  BROAD- 

CASTING.  

Two  used  transmitters  in  good  condi- 
tion of  five  klllowatts  each.  Wire  Box 
753,  BROADCASTING.  

 For  Sale  

WiU  seU,  trade  1000  watt  W.  E.  Amplifier 
for  250  watt  transmitter.  Box  754, 
BROADCASTTNG. 


Miscellaneous 


Engineer  desires  to  invest  small  capi- 
tal, much  work  in  small  station.  Box 
748,  BROADCASTING. 


SALESMEN 

.  .  .  For  independent  station 
wanted.  Men  with  a  real  under- 
standing of  radio  sales  needed  for 
two  important  Pacific  coast  mar- 
kets. Must  have  had  good  sales 
record.  Send  record  of  experience. 
References  and  photo  with  first 
letter. 

ASSOCIATED  BROADCASTERS 
MARK  HOPKINS  HOTEL 
SAN  FRANCISCO,  CALIF. 


NETWORK  SALESMEN 
WANTED 

Real  opportunity  for  network  cal- 
ibre salesmen.  Men  who  have  had 
strong  sales  record  in  network 
sales  needed.  Send  full  particulars 
about  age,  experience,  references 
ond  photo  in  first  letter. 

ASSOCIATED 
BROADCASTERS 
>lark  Hopkins  Hotel 
San  Francisco,  Cal. 


»Fe  Are  Looking  For  Men  To 
Operate  Our  Neio  Branch  Offices 

We  are  an  old,  well-known  manufactur- 
er, of  Radio  Transmitting  Equipment, 
about  to  open  branch  offices  in  New 
York  City  and  on  the  West  Coast.  We 
need  a  good  man  to  operate  each  of 
these  offices.  He  must  be  able  to  contact 
stations  Intelligently,  know  broadcasting 
methods  and  problems,  and  discuss 
equipment  from  a  technical  standpoint. 
There's  a  wonderful  opportunily  for  the 
right  man.  Are  you  one  of  them?  Give 
full  details  of  experience,  age,  back- 
ground, salary  needs,  etc.,  in  first  letter. 
BOX  749,  BROADCASTING 


Are  YoH 

Rate-Conscious? 

If  so — Upton  Close  heard  each 
Sunday  (6:30  p.m.  EWT)  over  the 
Mutual  Broadcasting  System  has  o 
current  May  Hooperating  of  5.8 — 
This  is  outstanding  against  the  ag- 
gregate—  some  hour  competition 
(NBC;  CBS;  BLUE)  rating  of  30. 
This  makes  Upton  Close  the  best 
dollar  for  dollar  buy  among  radio 
commentators.  Available  now  for 
additional  sponsorship. 

Upton  Close  Office: 

6777  Hollywood  Blvd. 
Hollywood  28,  California 
Granite  2S75 


New  York  University 
SUMMER 
RADIO  WORKSHOP 

July  2- August  10, 1945 

Intensive,  full-time  training 
in  all  techniques  of  radio 
progranuning.  Network  and 
agency  faculty,  Director 
Robert  J.  Landry,  CBS. 
Practical  studio  experience. 
Send  for  Bulletin  B 

Division  of  General  Education 

NEW  YORK  UNIVERSITY 

WASHINGTON  SQUARE 
NEW  YORK  3,  N.Y. 


ARE  YOU  LOOKING 
FOR  A  BEHER  JOB? 


FREE  PLACEMENT  BU- 
REAU FOR  ANNOUNCERS- 
WRITERS— ENGINEERS  AND 
OFFICE  WORKERS. 

SEND   COMPLETE  DETAILS 
IN  FIRST  LETTER.  NO  FEE. 
RADIO  STATIONS  PAY  THE 
CHARGE 

WRITE  TODAY! 

RADIO  PERSONNEL 
136  N.  DELAWARE  ST. 

(RADIO  CENTER) 
INDIANAPOLIS   4,  INDIANA 


7^  SCHOOL  ^ 
RADIO  TECHNIQUE, 


NEW  YORK  •  CHICAGO 

Amerka'j  Oldest  School  Devoted 
Exclusively  to  Radio  Broadcasting 

Comprehensive  Day  and  Evenitig 
Courses  in  all  phases  of  Radio 
Broadcasting  taught  by  Network 
Professionals.  Moderate  rates. 
For  Full  Details,  Request  BeeUel  ■. 


HI 
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Oniy  in  AUDAX  pickups  does  one  luid  the  exclusive 
"relayed-flux"  principle  so  largely  responsible  for 
the  sharp,  clean-cut  facsimile  reproduction  oi  Micro- 
dyne.  Oniy  with  AUDAX  cutters  is  the  Distortion  Factor 
reduced  to  such  a  negligible  amount.  And  only  with 
the  AUDAX  jewel  point  is  the  reproduction  so  iaiihlui. 
so  true.  Small  wonder,  then,  that  AUDAX  equipment 
is  held  in  such  high  esteem  by  major  radio  stations 
and  recording  studios.  Specity  AUDAX  where  quality 
and  consistency  of  performance-  are  essential.  The 
complete  line  is  in  stock  at  KAKVEY,  dislnbutor  ol  fine 
radio  and  electronic  equipment, 

HARVEY  RADIO  COMPANY 


103  WEST  43rd  STREET 


NEW  YORK  18,  N.  Y. 


SERVICE  DIRECTORY 


"GEAKED  TO   AM-FM  EXPANSION' 


Commercial  Radio  Equip.  Co. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wosh.  5,  0.  C 
District  1640 
(Sabj.  to  Govt  Res.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WrTH 

F&O  TRANSMiniNG  TUBES 

Freeland  &  Olschner  Products,  Inc. 

61 1  Baronne  St.,  New  Orleans  13,  La. 

Raymond  4756 
High   Power  Tube  Spaciolists  Exclusivaly 


SOUND  EFFECT  RECORDS 

GENNETT-SPEEDY-Q 

Reduced  Bosic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

WriJe  For  Details 

CHARLES  MICHiXSOIV 

67  W.  44tb  St.         New  York,  N.  Y. 


The 

Robert  L.  Kaufman 
OrganUation 
Teehnical  Maintenance,  Comstroetion 
Saperrision   and  Bosinees  Services 

for  Broadcast  Stations 


SUPPORT  THE 


7th 


the  sparkling  new  transeribed  W  hour  musical  aeries  starring 

PHIL  BRITO 

(he  golden  voiced  song-salion  of  radio 
For  costs  and  audition  records  write  or  tcire 
CHARLES  MICHELSON 


Street,  New  Yorlt 


PROFESSIONAL  DIRECTORY 


Jansky  &  Bailey 

An  Organization  of 
Qualified  Radio  Englneen 

DEDICATED  TO  THE 

SERVICE  OP  BROADCASTING 

Natlenal  Pren  Bldg..  W«^.,  D.  C. 


PAUL  600LEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859   


GEORGE  C.  DAVIS 

Consulting  Radio  Engincar 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


PREQUfMCY  MFASUttiNG 

sen  Vice 

Exact  Measurements  '  at  any  time 

RCA  COMMUNICATIONS,  INC. 
S4  Iroad  Street      New  Ytrk  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  Engln«»riiif 

Earle  Building,  Washington  4,  D.  C. 
Telephone  NAlionol  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.     •     NATIONAL  6513 
Washington  4,  D.  C. 


Frank  H.  Mcintosh 

Consulting  Radio  Engineers 
710  I4th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

Consulting  Radio  Engineer 
Hilltop  Drive  Stratford,  Conn. 


HERBERT  L.WILSON 

and  associates 
Consulting  Radio  Engineers 
am   fm   television  facsimile 


1018  Vermont 


,  N  W,  WiSHINSTON  5,  D.C. 
lONAL  7161 


2-3376  —  5168 


ANDREW  CO. 

C«nsultittg  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.        Dl.  1108 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER    DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 
ENGINEERING  SERVICES 
AVAILABLE  AFTER  VIOORY 


(2^ 


Ridle  Eiigliieerinf  Contuftents 
Frequency  MotUtefInq 


Ctmmieial  Roiio  Equip.  Co. 

•  Intematlooal  BuUdlnc  Wadilnftaa,  D.  0. 

•  3n  S.  Gregory  Bealevard,  Eanaae  Ott7,  Mel 

•  Cross  Roads  of  the  World,  HoUrwoed,  OaUt. 

-  I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
MunsejBIdg.  •   Republle  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENOINEEt 

PAUL  A.  deMA^S 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  J,  D.  C 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturert  of  Radio  Trant- 
mitters  and  Indugtrial  ElectronU 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  -  Saratoga  8535 


 ^  

LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      Dlttricl  821 S 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nat'l  Press  BIdg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  58M 


WORTHINGTON  C.  LENT 
Consulting  Engineers 

INTERNATIONAL.  BLDG.  WASH..  D.  C" 
1319  F  STREET  N.  W.         DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PI.,  N.E. 
Atlanta,  Ga.       ATwood  3328 


At  Deadline... 


People 


OPA,  WOR  DENY 
PROGRAM  COMMUNISTIC 

CHARGES  by  members  of  the  House  Commit- 
tee on  Un-American  Activities  that  an  employe 
of  the  second  regional  OPA  was  engaging  in 
"communist  activities"  were  denied  Friday  by 
Daniel  P.  Woolley,  regional  OPA  director.  He 
identified  the  attacked  employe  as  Tex  Weiner, 
OPA  regional  radio  director,  who  supervises 
the  program  Soldiers  With  Coupons  on  WOR 
New  York,  sponsored  by  Standard  Brands. 

Mr.  Woolley  asserted  that  Standard  Brands, 
as  one  of  the  largest  food  manufacturers,  would 
be  unlikely  to  sponsor  a  communistic  program. 
Mrs.  Lucilla  Martin,  WOR  continuity  accept- 
ance director,  termed  the  House  charges  as 
"stupid".  D.  B.  Stetler,  advertising  manager 
of  Standard  Brands,  said  each  script  is  cleared 
by  the  OWL  Mr.  Weiner  declined  comment.  Mr. 
Woolley  is  scheduled  to  testify  before  the  Com- 
mittee, sitting  in  New  York,  on  June  20. 

MBS  EXECUTIVES  TO  MEET 
NEW  WOL  PERSONNEL 

AT  A  SPECIAL  function  sponsored  by  WOL 
Mutual  in  Washington  June  14  executives  of 
MBS  will  meet  with  new  personnel  of  the 
Washington  outlet.  Visiting  Washington  from 
New  York  will  be  these  MBS  executives: 
Robert  W.  Swezey,  vice-president  and  general 
manager;  Phillips  Carlin,  vice-president  and 
program  director;  John  Whitmore,  director  of 
news;  Tom  Slater,  director  of  sports  and  spe- 
cial events,  and  Harold  Wagner,  assistant  pro- 
gram director.  A  special  cocktail  party  for 
Washington  news  correspondents  will  be  held 
at  the  Mayflower  June  14.  Other  guests  will 
be  Charter  Heslep  and  William  Hillman,  of 
the  Washington  MBS  office.  New  WOL  person- 
nel who  will  confer  with  MBS  executives  in- 
clude Arthur  Casey,  Florence  Warner,  David 
Harris  and  Jack  Paige. 

WSAI  STRIKE  CONTINUES 

MUSICIANS  at  WSAI  Cincinnati  were  still 
on  strike  late  Friday  with  War  Labor  Board 
hesitating  to  invoke  usual  procedure  ordering 
men  back  to  work  pending  investigation  in  view 
of  previous  AFM  defiance  of  Board  orders. 
James  C.  Petrillo  is  understood  to  have  taken 
personal  interest  in  dispute,  insisting  that  sta- 
tion meet  union  demands  for  hiring  of  extra 
musicians.  Station  has  agreed  to  pay  $60  weekly 
for  12  hours'  work  but  doesn't  need  larger  staff. 
Despite  strike,  station  programs  using  live 
music  are  continuing  with  records  substituted. 

MAYBORN  LEAVES  ARMY 

MAJ.  FRANK  W.  MAYBORN,  retired  by 
the  Army  on  Friday,  on  July  1  resumes 
active  management  of  his  station,  KTEM  Tem- 
ple, Tex.,  and  newspaper,  the  Temple  Tele- 
graph. Maj  Newborn  enlisted  as  a  private  in 
the  Tank  Destroyer  Corps  Oct.  7,  1942,  subse- 
quently attended  Officers  Candidate  School,  was 
sent  to  Washington  as  executive  officer  of  the 
News  Division,  Bureau  of  Public  Relations,  and 
served  in  Europe  as  assistant  chief  of  U.  S. 
Operations,  SHAEF  Public  Relations  from  D- 
Day  until  V-E  Day. 

FITZPATRICK  TO  SEEDS 

FITZPATRICK  BROS.,  Chicago  (Kitchen 
Klenzer),  last  week  named  Russel  M.  Seeds 
Co..  Chicago,  as  advertising  agency.  Firm  con- 
sidering radio. 

Page  86    •    June  11,  1945 


CBS  TO  HOLD  CLINICS 
FOR  PROGRAM  PERSONNEL 

SERIES  of  clinics  for  program  managers  of 
affiliate  stations  and  their  staffs  will  be  held 
during  July  in  Los  Angeles  and  New  York,  it 
was  announced  at  the  end  of  a  two-day  meet- 
ing of  the  CBS  affiliates  advisory  board  in  New 
York.  The  clinics  will  meet  for  three  days  and 
are  designed  to  acquaint  station  program  per- 
sonnel with  network  plans,  procedures  and 
techniques  of  programmings  and  to  promote 
exchange  of  ideas. 

Among  topics  to  be  given  intensive  study 
are  serial  programs,  program  analysis,  script 
writing,  production,  direction,  sound  effects, 
studio  design  and  operations,  news  and  copy- 
right. 

UNION  SCRAP  IN  VIDEO 

JURISDICTIONAL  contest  by  labor  unions 
seems  likely  in  the  television  field  on  the  basis 
of  a  statement  made  two  weeks  ago  by  a 
spokesman  for  the  AFL's  International  Al- 
liance of  Theatrical  &  Stage  Employes 
(lATSE)  who  said  the  WABD-DuMont  char- 
ter "will  take  in  everything  in  New  York"  in 
the  technical  side  of  video.  Engineers  at 
WCBW,  CBS  video  station,  are  members  of 
IBEW  (AFL)  while  at  WNBT,  NBC  video 
outlet,  NABET  has  jurisdiction  over  engineers, 
lATSE  over  stagehands. 

NEBRASKA  REQUEST 

RESOLUTION  requesting  the  NAB  to  use  its 
efforts  to  convince  the  FCC  it  should  "cease 
disqualifying  public  service  programs  as  such 
because  they  may  be  sponsored"  and  to  urge 
the  FCC  to  revise  its  rules  for  determining 
sustaining  and  commercial  broadcast  periods 
was  adopted  by  the  Nebraska  Broadcasters 
Assn.  (See  page  38  for  election  of  officers;  see 
also  editorial  "Thin  Ice",  page  46). 

SERVICE  SERIES  EXPEaED 

THIRD  network  show  said  to  be  in  planning 
stage  by  the  Navy  may  go  to  Mutual  as  Amer- 
ican-Blue and  NBC  already  have  series  set  for 
summer  start,  both  available  for  sponsorship. 
New  Maritime  Service  exploit-drama  series  is 
also  expected  by  early  fall. 

V/AR  LOAN  REPORTS 

STARTING  today  (June  11)  brief  facts  on 
the  progress  of  the  Mighty  Seventh  War  Loan 
will  be  presented  by  Ted  R.  Gamble,  national 
director  of  the  Treasury  War  Finance  Division, 
on  daily  NBC  World  News  Roundup,  7:15- 
7:30  p.m. 


YANK'  HONORS  BING 

BIXG  CROSBY  was  given  the  official 
G.I.  "Oscar"  awarded  by  Yank,  official 
Army  magazine,  for  the  "Person  who 
has  done  more  for  the  morale  of  overseas 
servicemen  than  any  other  entertainer". 
Presentation  was  to  be  made  by  Surgeon 
Gen.  Norman  T.  Kirk  yesterday  (Sunday) 
afternoon  at  Walter  Reed  Hospital, 
Washington.  Crosby,  about  to  leave  on 
another  USO  tour,  returned  last  fall  from 
appearances  in  ETO. 


EUGENE  C.  PULLIAM,  owner  of  WIRE  In 
dianapolis  and  WAOV  Vincennes,  Ind.,  and 
the  Indianapolis  Star  and  Muncie  Star,  is 
scheduled  to  testify  before  the  Senate  Military 
Affairs  Committee  June  14  on  compulsory 
military  training. 

WALTER  COMPTON,  who  leaves  WOL 
Washington  July  1  to  join  WHN  New  York 
and  freelance,  ends  Mutual  news  tieup  June 
29.  He  likely  will  start  daily  commentary  on 
WHN  and  has  two  new  programs  available 
for  sponsorship — Pass  the  Buck,  a  quiz  show, 
and  This  Human  World,  drama. 

LT.  COL.  JAMES  C.  McNARY,  21/2  years  in 
Air  Communications  Office,  Army  Air  Forces, 
last  Wednesday  went  on  inactive  status  and 
returned  to  senior  partnership  in  consulting 
engineering  firm  of  McNary  &  Wrathall. 

1ST  LT.  DOLPH  JANES,  production  manager 
of  KORE  Eugene,  Ore.,  before  entering  serv- 
ice, was  seriously  wounded  just  before  the  ac 
tion  ended  in  Germany. 

HARRY  W.  FLANNERY,  CBS  news  commen 
tator,  has  arrived  in  the  China-Burma-India 
Theater  on  the  first  leg  of  an  AAF  tour.  Also 
on  tour  is  Pauline  Frederick,  assistant  to  H 
R.  Baukhage,  representing  NANA. 

HARRY  C.  WATERSTON,  vice-president  and 
managing  director  of  Ray-Hirsch  Co.,  New 
York,  since  November,  has  been  made  execu 
tive  director  and  becomes  full  partner,  with 
firm  name  now  Ray-Hirsch  &  Waterston  Co 

M.  RICHARD  TENNERSTEDT,  formerly  ac- 
count executive  of  NBC  spot  sales,  Chicago, 
joins  the  Chicago  sales  staff  of  Paul  H.  Ray- 
mer  Co.,  station  representative. 

GEORGE  THOMAS  FOLSTER,  recently  back 
from  war  in  Pacific  for  NBC,  is  returning  to 
resume  coverage. 

C.  W.  (Bill)  BAILEY,  on  the  news  staff  of 
WTAM  Cleveland,  NBC  O&O  station,  since 
July,  1944,  has  joined  the  NBC  news  staff  in 
New  York. 

LT.  H.  ROSS  PERKINS,  USCG,  partner  in 
Norwich  Broadcasting  Co.,  applicant  for  new 
local  station  in  Norwich,  Conn,  (see  story 
page  80),  is  awaiting  final  discharge  from 
the  service,  to  become  effective  July  21. 

MAJ.  FREDERICK  BRISSON,  head  of  the 
AAF  radio  production  unit,  is  now  in  the 
European  theater  on  a  special  mission  in  con- 
nectjon  with  the  Fighting  AAF  program.  Maj 
Brisson  was  in  charge  of  radio  for  the  Frank 
N.  Vincent  agency,  London,  Paris,  and  Holly 
wood. 


Closed  Circuit 

( Continued  from  page  4 ) 

and  one  PA.  That  in  contrast  to  the  usual 
battery  of  a  couple  dozen.  No  name  plates 
either.  Speaker  Rayburn  wants  it  that  way 
probably  taking  his  cue  from  the  proposed  new 
Presidential  arrangement. 

AMERICAN-BLUE  is  asking  stations  to  clear 
period  of  1:30-1:45  p.m.  Monday  through  Fri- 
day for  a  food  and  diet  client  desiring  to  start 
program  in  about  a  month. 

BENDIX  AVIATION  Corp.,  South  Bend,  may 
appoint  Grant  Adv.,  New  York,  as  agency 
and  go  into  network  radio. 

ROADCASTING    o    Broadcast  Advertising 


War's  accent  on  news  gave 
broadcasting  a  welcomed 
opportunity  to  show  its 
wares  in  the  field  of  news 
coverage  and  news  dissem- 
ination. Commonplace  prac- 
tices today  are  over  the  hills 
and  far  away  from  confined 
and  slower  methods  of  the 
first  World  War. 
The  Columbia  Broadcasting  System  gained 
early  leadership  in  pioneering  the  organization 
of  network  news  coverage  back  in  1933.  Its 
own  widely  scattered  correspondent  corps 
today  supplements  the  news  provided  by 
major  wire  services. 

In  March  1938,  CBS  staged  broadcasting's 
first  international  news  round-up  with  Bob 
Trout  in  New  York,  William  L.  Shirer  and 
Ellen  Wilkinson  in  London,  Edgar  Mowrer  in 
Paris,  Pierre  Huss  in  Berlin,  Edward  R.  Mur- 
row  in  Vienna,  and  U.  S.  Senator  Lewis  B. 
Schwellenback  in  Washington,  D.  C.  Thus  a 
new  concept  came  into  being  with  Europe  and 


the  far  Pacific  now  as  close  as  the  nearest 
radio  receiver! 

In  such  ever  broadening  horizons  radio  finds 
its  true  strength.  D-Day !  A  wartime  presi- 
dential election!  Roosevelt's  sudden  death! 
V-E  Day!  All  have  challenged  broadcasting's 
ability  to  shoulder  new  responsibilities — and 
these  challenges  have  been  met,  with  dispatch 
and  "know-how". 

To  network  and  wire  service  coverage  can 
then  be  added  afHliated  station  organization 
and  efforts.  KMBC  as  one  of  the  original  six- 
teen basic  CBS  stations  further  supplements 
this  coverage  by  maintaining  its  own  experi- 
enced staff  of  full-time  newsmen,  both  A.  P. 
and  U.P.  wire  services,  and  a  string  of  200  cor- 
respondents throughout  the  Heart  of  America. 

At  first  thought  the  money-wise  might  ask 
—can  this  expenditure  of  time  and  money  be 
justified  by  an  individual  broadcaster  in  the 
returns  received.  Yes— even  if  only  to  meas- 
ure returns  by  listener  acceptance  that  here 
is  indeed  broadcasting  at  its  best.  Such  is  the 
position  of  KMBC  in  the  Heart  of  America. 


KMBC 

OF   KANSAS  CITY 
Free  &  Peters,  Inc. 


Of  course,  KMiC-m—An  extra 
tervice  at  no  extra  cost. 


SINCE     1  9  2  8  -BASIC     CBS     STATION     FOR     MISSOURI     AND  KANSAS 
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Git^es  Migf^iiM  Baasi  ta  the 


Mighty  7th 


n  in  Ohiahama 


SIDNEY  R.  MONTAGUE  former  member  of  the  Can| 
dian  Northwest  Mounted  Police,  popular  platform  lectur 
and  one-man  show,  began  a  tour  of  22  Oklahoma 
to  promote  the  7th  War  Loan  under  WKY  sponsorshij 
Montagrue  is  playing  the  towns  that  seldom  are  visit 
by  celebrities 


WHEN  Oklahoma's  $99,000,000  quota  for 
the  7th  War  Loan  was  announced,  WKY 
knew  that  no  ordinary,  s:tandardized  promotion 
would  succeed  in  putting  it  over. 

WKY  knew  that  it  would  take  a  high  appli- 
cation of  initiative  and  imagination— show- 
manship—to  put  it  over,  and  set  about  igniting 
the  spark  and  holding  high  the  torch. 

On  May  12,  WKY  kicked  off  the  7th  War 
Loan  drive  in  Oklahoma  with  a  six-program 
"Salute  to  the  Armed  Forces"  totaling  three 
hours  and  45  minutes,  including  an  hour-long 
description  of  an  actual  airborne  attack. 

On  May  19,  WKY  started  Sidney  R.  Monta- 
gue, famed  Canadian  Mountie  lecturer,  on  a 
tour  of  22  Oklahoma  towns  in  the  interest  of 
the  7th  War  Loan. 

On  Mav  21,  WKY  sponsored  the  appearance 
of  Charlie  McCarthy,  Edgar  Bergen,  Don 
Ameche  and  company  at  Oklahoma  City's  huge 
municipal  auditorium  with  war  bonds  the 
admission  tickets. 

On  June  .5,  WKY  talent  will  be  featured  in  a 
bond  rally  in  an  Oklahoma  City  theatre  featur- 


ing the  premier  showing  of  "Diamond  Horse- 
shoe." 

The  following  day,  WKY's  entire  talent  and 
music  staff  travels  100  miles  west  to  Elk  City 
for  a  huge  county-wide  bond  rally. 

In  these  and  many  other  ways  WKY  plays  Its 
creative  part  in  informing,  g^iid- 
ing  and  inspiring  listeners  on 
matters  of  community  interest 
and  continues  to  be  the  hub  of 
many  civic  enterprises  and  the 
motiyating  force  for  the  expres- 
sion of  clear-thinking,  patriotic 
citizens. 


NAVY  CHAPLAINS  were  honored  during  WKY's 
to  the  Armed  Forces"  on  May  12  along  with  Ai-my  a| 
Navy   nurses,   and  outstanding  war  heroes.   Other  p 
grams  honored  navy   exploits   and  the  artillerymen 
famous  Fort  Sill.  Feature  of  the  chaplain's  program 
the  holding  of  a  service  as  it  is  done  on  shipboard. 


7.500  BOND  BUYERS  jammed  Okla- 
homa City's  municipal  auditorium  to 
see  and  hear  Charlie  McCarthy,  Edgar 
Bergen  and  company  on  May  21.  WKY 
talent  and  a  Navy  orchestra  entertained 
the  record  crowd,  too.  The  Bergcrt 
troupe  wa«  touring  and  playing  to  mlli- 
Ury  hoapitols  In  the  Southwest. 


WKY  .  OKLAHOMA  CIT 

OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING 
The   Dally   Oklahoman    and    Times    -    The  Farmer-Slecki 
KVOet,    Celerado    Springs    .    KLZ,    Denver   (Affiliated  Mgn 
MPRESENTED    NATIONALLY    BY    THE    KATZ  AGENCY, 


RRia  15  cents: 


A  Word  of 


to  our  listeners,  whose  responsiveness 
and  cooperation  made  possible  this 
award  for  WLS:  this  year's  $500  Gold 
Medal  from  the  National  Board  of  Fire 
Underwriters,  for  outstanding  radio 
service  in  fire  prevention, 

CONGRATULATIONS  to  "Dinner- 
bell  Time"  and  Arthur  C.  Page,  who 
have  given  many  hours,  for  many  years, 
to  the  reduction  of  farm  loss  from  fire. 


BURRIDGE  D.  BUTLER,  Presidenf;  GLENN  SNYDER,  Manager.  50,000  watts,  890  KC,  American  AfRliate-  Represented  by  JOHN  BLAIR  &  COMPANY 
AfTiliafed  in  Management  with  KOY,  Phoenix,  and  the  ARIZONA  NETWORK  —  KOY,  Phoenix,  *  KTUC,  Tucson  *  KSUN,  Bisfaee-loweH-Doug/as 


Europe  through  A  Woman's  Eyes 


Kathryn  Cravens,  first  ivoman  radio  correspondent  accredited  to 
any  theater  of  tear,  is  now  in  Europe  as  official,  exclusive  WOL 
reporter.  She  is  the  first  woman  correspondent  to  go  overseas  for 
an  individual  radio  station. 

War  has  made  the  once-remote  countries  of  Europe  our  next-door 
neighbors.  Kathryn  Cravens'  assignment  is  to  help  WOL  listeners 
become  better  acquainted  with  the  customs  and  viewpoints  of  these 
neighbors  ...  to  report  on  the  progress  of  rehabilitation  and  on 
conditions  in  Europe,  so  thai  factually-informed  Americans  will  be 
able  to  work  more  effectively  toward  permanent  peace. 


Author-columnist-commentator  Cravens  (shown  above  with  WOl 
program  director  David  Harris  as  they  made  a  final  recheck  of  hei 
European  itinerary)  is  well  suited  for  the  job  for  which  she  ha: 
been  commissioned.  She  attained  widespread  fame  as  the  nation': 
first  woman  network  news  commentator,  with  her  Pontiac-sponsored 
coast-to-coast  program  of  "News  Through  A  Woman's  Eyes." 

Sending  a  nationally-known  correspondent  overseas  to  bring  oui 
listeners  an  eye-witness  picture  of  postwar  Europe  is  just  one  more 
step  in  WOL's  expansion  into  large-scale  public  service  programming 
.  .  .  one  more  evidence  of  our  determination  to  be  known,  in  deed 
as  in  name,  as  "The  Voice  of  Washington." 


BASIC  MUTUAL 

Washington,  D.  C. 


C^ow(e5  Station 

WOL 

'THE  VOICE  OF  WASHINGTON' 


Represented  nationally  by 
The  Katz  Agency,  Inc. 


^^'"^  -81.5% 


The  tape  snaps  .  .  .  and  WSIX,  with  an  increase 
of  81.5%  for  the  two  years  ending  in  January, 
wins  the  Hooper  all-day  average  race  in  the 
Nashville  area!  .  .  .  Today,  WSIX  offers:  (1)  The 
best  daytime  Hooperating  of  any  station  in 
Nashville.  (2)  Top  shows  of  BOTH  the  AMERICAN 


and  MUTUAL  Networks.  (3)  A  low  unit  cost.  (4) 
A  booming  market  in  the  heart  of  industrial, 
agricultural  Tennessee.  AND  there  are  over  a 
million  potential  buyers  for  your  product  in  the 
WSIX  territory  who  believe  in  "backing  the 
winner"  by  spending  their  money. 


REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY,  INC 


AMERICAN 


5000 

WAHS 


NASHVILLE 


TENNESSEE 


MUTUAL 


980 

KILOCYCLES 


jblishet!   every   Mon  lay,  5X1 


issue  (Year  Book  Number)  published  in  February  by  Bkoadcastinc  Publications,  Inc.,  870  National  Press  Building  Washineton  4  D  C 
entered  as  second  class  matter  March   14,   103:!.   at   Post   Office  at  Washington.  D.  C,  under  act  of  March  3,  1879.  wasnmgton    4.    U.  0. 
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Closed  Circuit      Upcoming      Business  Briefly 


IT  MAY  BE  STRETCHING  a  bit,  but,  accord- 
ing to  Washington's  rumoi-  whirligig,  a  broad- 
caster may  be  next  Secretary  of  the  Treasury. 
Jesse  Jones,  Texas  banker,  publisher,  poli- 
tician and  former  Secretary  of  Commerce,  is 
the  "broadcaster"  mentioned.  He  visited  with 
President  Truman  last  Wednesday.  Among  his 
other  holdings,  Mr.  J.ones  is  said  to  be  identi- 
fied with  Houston  radio  station  ownership. 

FCC  ISN'T  GOING  to  lose  any  time  getting  out 
its  final  FM  and  television  allocations.  Ac- 
tion will  come  swiftly  following  brief  "oral 
arguments"  next  Friday  (June  22).  Whether 
it's  alternative  one,  two  or  three,  Commission 
will  act  so  that  final  allocations  will  come  this 
month. 

IT  MAY  BE  SOME  weeks  before  American 
Broadcasting  Co.  (nee  Blue)  sets  up  its  per- 
manent Washington  organization.  Donald 
Withy  comb  has  left  that  post  after  two 
months,  may  leave  network  soon  to  return  to 
station  field.  Whatever  happens,  Ken  Berkeley, 
o-eneral  manager  of  WMAL,  American  Wash- 
ington outlet,  will  continue  to  double  in  brass 
as  head  of  Washington  programming  opera- 
tions. 

FINAL  PERSONNEL  structure  for  Broadcast 
Measurement  Bureau  still  was  under  discus- 

(Continued  on  page  78) 


June  18-19:  NAB  Public  Relations  Executive 
Committee,  Hotel  Roosevelt,  Nev/  York. 

June  19:  FMBI  Board,  Waldorf-Astoria,  N.  Y. 

June  20:  Oral  Argument  before  FCC,  Wash- 
ington, proposed  allocations  below  25  mc. 

June;  20-21:  NAB  Code  Committee,  Hotel 
Roosevelt,  Nev/  York. 

June  22:  Oral  Argument  before  FCC  on  pro- 
posed alternates  44-108  mc  involving 
FM,  television  allocations. 

Bulletins 

NEW  200,000  w  international  shortwave  trans- 
mitter operated  by  CBS  for  OWI  at  Delano, 
Cal.,  went  into  operation  Friday,  beaming 
American  psychological  warfare  messages  to- 
ward Japan  and  Japanese-occupied  countries. 
Two  50,000  w 'transmitters  at  Delano,  operat- 
ing since  last  fall  under  OWI  and  OIAA 
auspices,  will  be  coordinated  with  the  200  kw 
transmitter. 

NORBURT  O'BRIAN,  for  seven  years  man- 
ager of  radio  for  J.  P.  McKinney  &  Sons,  New 
York,  on  June  20  becomes  commercial  manager 
of  WCOP  Boston,  now  a  Cowles  Broadcasting 
Co.  outlet.  He  will  be  succeeded  at  McKinney 
by  John  Livingston,  formerly  with  William 
Rambeau  Co.,  Chicago. 


PHARMACRAFT  SPONSORS  •  Pharma 
craft  Corp.,  New  York  (Fresh  deodorant) 
soon  starts  sponsorship  of  Counterspy,  which 
until  June  27  will  be  sponsored  by  Mail 
Pouch  Tobacco.  Series  is  broadcast  Wednes 
day,  10-10:30  p.m.,  on  American-Blue.  Agency 
is  Young  &  Rubicam,  New  York, 

BENDIX  SERIES  STARTS  •  Bendix  Avia 
tion  Corp.,  Detroit,  on  June  17  started  a  half- 
hour  series  on  CBS,  7-7:30  p.m.,  titled  Men 
of  Vision.  Programs  dramatize  personalities  in 
aviation.  Series  will  run  26  weeEs,  with  second 
13  weeks  probably  in  another  time.  Grant  Adv. 
New  York  is  agency. 

MARS  GOES  DRAMATIC  •  Mars  Inc.,  Chi 
cago  (candy),  on  July  4  begins  52-week  dra- 
matic  half -hour  on  64  American  stations,  9-9:30 
p.m.  EWT  Wednesdays.  Harry  Holcombe,  ra 
dio  director  of  Grant  Adv.,  Chicago,  placing 
account,  will  direct. 

KRANKS  MAN-ON-STREET  •  Consolidated 
Royal  Chemical  Corp.,  Chicago  (Krank's  Shave 
Kreem)  on  June  13  started  sponsorship  of  a 
Man-on-the-Street  program  Wednesdays  and 
Fridays,  6:15-6:30  p.m.,  EWT,  on  WOR  New 
York.  On  June  23  same  firm  begins  thrice- 
weekly  participation  in  the  Arthur  Godfrey 
program  on  WABC  New  York,  6:30-7:45  a.m. 
EWT.  Contracts,  for  13  weeks,  placed  by  Rus 
sel  M.  Seeds  Co.,  Chicago. 


Crosley-WLW  Sale  Nears  Completion 


WLW  CINCINNATI,  the  country's  top  inde- 
pendent station,  would  pass  from  the  owner- 
ship of  Powel  Crosley  Jr.  to  the  Aviation  Corp. 
under  a  transaction  which  was  in  the  final 
ijhases  last  Friday.  The  giant  aeronautical 
■  oncern  would  acquire  control  of  the  Crosley 
manufacturing  and  broadcasting  operations. 

The  WLW  transfer  will  be  subject  to  FCC 
approval.  Also  in  the  deal  is  proposed  acquisi- 
tion by  Crosley  Corp.  of  WINS  New  York  for 
$1,700,000,  plus  $400,000  in  station  time,  from 
Hearst  Radio  Inc.  The  WINS  sale  awaits  FCC 
hearing  and  action. 

While  there  was  no  announcement  last  week 
a;i  to  price,  it  was  understood  approximately 
G'i%  of  the  Crosley  Corp.  stock,  held  by  Powel 
Crosley  Jr.  and  his  family,  would  be  procured 
for  about  $22,000,000.  This  would  represent  an 
overall  price  of  some  $30,000,000  for  Crosley 
Corp.,  if  additional  stock  is  acquired.  The  price 
was  understood  to  be  pegged  at  $40  per  share — 
roughly  the  present  market. 

Detailed  Study 

Representatives  of  Aviation  Corp.,  of  which 
Victor  Emanuel,  New  York  industrialist,  is 
chairman,  were  in  Washington  last  Thursday 
and  Friday  to  discuss  the  station  aspects  vdth 
members  of  the  FCC.  Work  progressed  on  con- 
tract and  the  application  forms  over  the  week- 
end and  were  to  be  concluded  this  week.  Appli- 
cations for  assignment  will  be  filed  as  soon  as 
the  transaction  is  closed. 

Page  4     •     June  J8,  1945 


Observations  from  members  of  the  FCC  and 
its  staff,  who  were  informed  of  the  transaction, 
indicated  a  detailed  study  of  the  transfer. 
Option  held  by  Aviation  Corp.  was  to  expire 
today  (June  18),  but  an  extension  was  indi- 
cated in  view  of  the  necessity  of  FCC  approval 
of  the  transfer  of  licenses  involving  not  only 
WLW  and  WINS,  but  also  the  Crosley  short- 
wave operations  in  Cincinnati  and  experimental 
relay  and  collateral  licenses.  The  FCC  already 
had  decided  on  exhaustive  study  of  the  Crosley- 
WINS  transaction  [Broadcasting,  June  11]. 

Word  of  the  sales  negotiations  first  was  pub- 
lished by  Broadcasting  last  week  [Closed  Cir- 
cuit, June  11].  Aviation  Corp.,  one  of  the  larg- 
est entities  in  the  aviation  field,  in  addition  to 
its  widespread  manufacturing  activities,  holds 
59.3%  of  New  York  Shipbuilding  Corp.,  nearly 
30%  of  Consolidated  Vultee  Aircraft  Corp., 
approximately  25%  of  American  Airlines,  and 
more  than  9%  of  Pan  American  Airways.  It 
did  upwards  of  $1,200,000,000  last  year,  and 
had  a  backlog  of  more  than  $2,000,000,000  in 
orders.  The  company  had  assets  at  the  close 
of  its  last  fiscal  year  of  $36,000,000,  and  net 
profits  in  excess  of  $3,000,000. 

Crosley  Corp.  manufacturing  operations  in- 
clude its  five  radio  set  plants  in  Cincinnati 
and  a  large  home  refrigeration  plant  in  Rich- 
mond, Ind. 

Aviation  Corp.,  it  is  understood,  would  con- 
tinue the  present  personnel  and  management 


of  both  the  Crosley  broadcasting  and  manu 
facturing  operations.  James  D.  Shouse  is  vice 
president  of  Crosley  in  charge  of  broadcast 
operations,  which  include  international  short 
wave  facilities,  and  Robert  E.  Dunville  is  vice 
president  and  general  sales  manager  of  WLW 
Heading  the  manufacturing  operations  is  R.  C 
Cosgrove,  vice-president,  and  also  president  of 
the  Radio  Manufacturers  Assn. 

Will  File  Application 

R.  S.  Pruitt,  vice-president,  secretary  and 
general  counsel  of  Aviation  Corp.,  headed  the 
group  which  apprised  FCC  members  of  the 
transaction  last  week.  Members  of  the  Com- 
mission, it  is  understood,  were  advised  that 
the  appropriate  applications  for  the  transfer 
would  be  filed  promptly. 

The  precise  valuation  placed  upon  WLW 
was  not  available,  since  the  acquisition  would 
involve  purchase  of  control  of  the  licensee  cor- 
poration as  a  whole,  rather  than  the  radio 
properties  individually.  WLW  last  year  grossed 
in  excess  of  $4,000,000,  according  to  trade  est: 
mates. 

Powel  Crosley  Jr.,  59,  operated  the  Prec 
sion  Equipment  Co.,  automobile  accessorie: 
firm,  25  years  ago  when  he  entered  the  phono 
graph  manufacturing  field.  In  1923  he  starte 
WLW  as  a  5  w  station  and  a  year  later  or 
ganized  the  Crosley  Radio  Corp.,  manufactu: 

(Continued  on  page  78) 
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In  famed  courtyards  of  New  Orleans 


On  front  porches  in  Mississippi  .  .  . 


Folks  turn 


first  to  - 


AlVWt 

NEW  ORLEANS 


THE   GREATEST   SELLING   POWER   IN   THE   SOUTH'S   GREATEST  CITY 
50,000  Watts    ★    Clear  Channel    ★    CBS  Affiliate 
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So  close  to  the  forest.... 


The  Piedmont  is  proud  of  its  stately  wealth  of  pine, 
oak,  maple,  poplar  and  other  woods.  Reforestation 
and  selective  cutting  in  these  rich,  natural  timberlands  keep 
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From  fhe  Editorial  Page  of  the  St.  Louis  Post-Dispatch  Thursday,  June  7,  1945 


A  Radio  Man  on  Plug-Ugly  Campaign 

Member  of  NAB  News  Committee  agrees  with  many  Post- Dispatch 
views  on  middle  commercials;  he  commends  the  way  this  newspaper 
has  offered  a  constructive  suggestion  in  the  industry's  interest  with- 
out  a  blanket  indictment  of  all  stations'  policies,  as  some  papers  did. 


The  Mirror 
of 

Public  Opinion 


A  Letter  to  the  Editor  of  the  Post-Dispatch 


As  a  member  of  the  NAB  News  Com- 
mittee that  drafted  the  recent  proposals 
for  iAproved  news  programming  and  as 
a  broadcaster,  of  20  years'  experience,  I 
agree  with  many  of  your  contentions  for 
improved  standards.  I  think  that,  given 
a  reasonable  amount  of  time,  the  major- 
ity of  the  stations  will  adopt  the  recom- 
mended policy  changes. 

Some  few  newspapers  among  the  mi- 
nority which  feel  a  God-given  right  to 
exclusivity  in  journalism,  have  published 
editorials  based  upon  your  campaign 
against  so-called  "plug-uglies"  in  news 
broadcasts. 

More  often  than  not,  these  editorials 
go  astray  from  the  original  contentions 
of  the  Post-Dispatch  and  become,  in  fact, 
blanket  indictments  against  all  radio  sta- 
tions' news  policies.  Most  of  these  pub- 
lishers, however,  quote  the  Post-Dispatch 
sufficiently  to  imply  that  the  responsibil- 
ity rests  with  your  paper  rather  than 
their  own. 

What  Anti-Radio  Papers  Omit 

These  newspapers  which  are  quick  to 
accept  the  editorials  against  plug-uglies 
j^nd  to  attach  thereto  their  own  many 
interpretations,  plus  many  other  edito- 
rials aimed  at  broadcasting,  have  re- 
mained conspicuously  aloof  from  print- 
ing any  of  the  subsequent  editorials  of 
the  Post-Dispatch  or  other  publications 
which,  have  recently  accorded  generous 
tributes  to  broadcasting,  particularly  with 
regard  to  its  service  to  the  public  in  han- 
dling the  news  of  the  death  of  President 
Roosevelt. 

In  contrjist,  the  much-quoted  Post- 
Dispatch,  along  with  many  other  leading 
publications,  joined  with  the  Govern- 
ment leaders  in  praising  radio  for  the 
service  rendered  in  this  instance. 

I  find  little  tendency  among  anti-radio 
papers  to  carry  reprints  of  the  Post- 


Dispatch  editorial  of  April  10,  1945,  "In 
the  Interest  of  Radio,"  in  spite  of  the 
enthusiastic  indorsement  they  have  ac- 
corded to  some  of  the  articles  critical  of 
radio  which  the  Post-Dispatch  has  pub- 
lished. Perhaps  the  reason  is  obvious, 
if  we  read  an  excerpt » from  the  Post- 
Dispatch  editorial  of  April  10.  This,  mind 
you,  is  written  by  one  of  the  nation's 
leading  daily  papers: 

"We  repeat  that  radio  has  done  a 
magnificent  job  in  the  transmission  of 
news,  to  the  point  that  many  people  pre- 
fer to  get  their  news  over  the  radio  rath- 
er than  through  the  columns  of  the  daily 
newspaper.  New  techniques,  such  as 
the  roundups  of  capitals  and  battle- 
fronts,  have  brought  the  war  vividly  to 
every  household. 

Stations  Want  to  Improve 

"Too  much  praise  cannot  be  given  to 
the  networks  for  designing  these  new 
techniques  and  for  the  general  excel- 
lence of  the  newscasts  themselves.  By 
the  very  nature  of  its  medium,  radio's 
superiority  over  newspapers  in  the  im- 
mediate transmission  of  important  news 
has  long  been  obvious.  The  newspaper 
'extra,'  once,  the  fastest  means  of  com- 
municating news  of  extraordinary  im- 
portance, is  just  about  as  dead  as  the 
dodo." 

We  of  i^dio  have  no  fears,  as  we  be- 
lieve our  record  of  public  service  in  war- 
time more  th&n  compensates  for  the 
human  errors  we  may  make.  As  an  in- 
dustry composed,  in  the  main,  of  men 
with  a  high  sense  of  public  responsibil- 
ity, we  can  admit  and  correct  our  errors. 

I  think  that  the  majority  of  stations 
,have  been  cognizant  of  the  need  for  im- 
proving their  standards,  and  had  taken 
initial  steps  at  least,  to  accomplish  this 
objective  btfore  the  Post-Dispatch  start- 
ed its  campaign. 


This  may  not  be  true  of  the  networks. 
There  are  many  stations  carrying  net- 
work commitments  in  news,  programs 
that  are  in  violation  of  these  stations' 
local  policies,  a  condition  which  may 
take  a  longer  amount  of  time  to  rectify 
than  in  the  case  of  their  local  origina- 
tions, but  which  just  as  surely  will  be 
corrected.  I  note  that  you,  too,  admit 
this  difficulty  in  your  own  NBC-afflli- 
ated  station,  KSD. 

The  anti-radio  newspaper  is  untrue  to 
itself,  for  the  people  judge  the  newspa- 
per industry  by  this  minority,  instead  of 
realizing  that  by  far  the  majority  of 
modern  newspapers  work  in  close  co- 
operation with  their  standards,  and  has 
taken  initial  steps,  news,  and  that  each 
has  its  permanent  place  in  service  in 
our  democracy. 

In  spite  of  the  paper  shortage,  insuffi- 
cient help  and  other  wartinne  problems, 
newspapers  are,  in  (he  main,  rendering 
the  finest  service  in  their  history  to 
American  readers.  While  radio,  by  the 
very  nature  of  its  fast  means  of  com- 
munication, may  get  there  first  with  the 
news,  a  no  less  important  service  is  ren- 
dered by  the  newspaper,  which  provides 
a  more  detailed  coverage,  plus  a  perma- 
nent record  of  the  news  for  future  perus- 
al. 

Same  News  Sources  for  Radio,  Press 
As  for  accuracy,  newspapers  and  radio 
are  on  a  par.  Excluding  purely  local 
sources  of  news,  they  rely  upon  the  same 
agencies  for  news  of  national  and  inter- 
national import.  The  same  press  associa- 
tions which  serve  fhe  newspapers  also 
serve  radio.  If  there  is  an  error,  as 
sometimes  occurs,  both  newspapers  and 
radio  are  the  victim.  The  only  difference 
is  that  by  virtue  of  radio's  ability  to  get 
out  the  news  quickly,  newspapers  are 
sometimes  spared  the  pain  of  error,  in 
that  correction  comes  over  the  wire  be- 
fore the  time  of  publication. 

Both  newspaper  and  radio  have  a  big 
job  to  do.  Their  responsibility  is  in- 
creased manyfold  as  a  result  of  the  war. 
Regardless  of  the  individual  attitudes  of 
publishers  and  radio  men,  the  incom- 
parable job  that  each  does  for  the  public 
is  augmentative  and  not  competitive. 

REX  HOWELL, 
Managing  Director,  Station  KFXJ. 
Grand  Junction,  Colo. 


This  expression  of  opinion  by 
Mr.  Rex  Howell,  managing  director 
of  Station  KFXJ  and  member  of 
the  NAB  News  Committee,  is  re- 
printed with  his  permission  for  the 
attention  of  all  who  may  be  inter- 
ested in  news  broadcasting  and 
the  refinement  of  radio. 
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Lver  see  a  station  whose 
daytime  Hooper  "share  of 
audience"  averages 

49.0%! 

Perhaps  .  .  . 

...  but  how  about  a 
(ity  where  the  daytime 
"$el$-in-use"  averages  r 

21.8*1 


.  .  .  then  \ook  at 
Lincoln --we  feel  it's  a 
rare  result  in  a  marliet  of 
over  100,000  population. 


KFOR  has  80%  more 
daytime  audience  according 
to  Hooper  than  the  next 
highest  station. 


^  If  you're  interested  in 
ratings,  just  multiply  "sels- 
in -use"  by  "share  of 
audience." 


Represented  by  Edward  Pe»ry  Co.,  Inc 


KFOR 


Feature  of  the  Week 


IN  THE  LOBBY  of  the  Hotel  New 
Yorker,  a  dozen  years  ago,  a  di- 
minutive bell-hop  caught  the  atten- 
tion of  one  of  Manhattan's  adver- 
tising executives.  The  bell-hop — a 
midget  of  47  inches  tall — was  called 
over  and  told  to  page  a  "Mr.  Philip 
Morris".  The  hotel  lobby  rang  with^ 
a  now  famous  voice  as  "Johnny" 
vainly  tried  to  earn  the  50-cent  tip 
pressed  into  his  palm. 

Returning  to  report  his  failure 
to  the  agency  executive — Milton 
Blow,  president  of  the  agency  bear- 
ing his  name — Johnny  learned  that 
he  had  been  "auditioned,"  and  had 
passed  with  flying  colors.  He  left 
his  $15  a  week  page-boy  job  to 
become  a  living  trade  mark  in  radio 
for  Philip  Morris  Co.,  one  of  the 
major  cigaret  advertisers  on  the 
air.  His  personality  was  also  to 
become  a  feature  of  all  Philip  Mor- 
ris space  ads  which  had  already 
established  the  page-boy  trade 
mark. 

Living  Trademark 

Johnny  appears  to  be  radio's  only 
nationally-known  living  vocal  trade- 
mark and  the  only  living  trade- 
mark year-in-year-out  in  any  me- 
dia. Probably  the  nearest  approach 
to  Johnny's  renown  as  a  live  trade- 
mark was  MGM's  Leo  the  Lion,  now 
dead.  Elsie  the  Cow  isn't  in  the 
same  category,  since  there  have 
been  a  sequence  of  "originals", 
bearing  the  name. 

Terms  of  Johnny's  contract  with 
Philip  Morris  Co.  are  geared  to  his 


Marlene  and  Johnny 

continually  increasing  commercial 
value. 

The  contract  is  life-time — ^be- 
lieved to  be  one  of  the  few  in  the 
industry — and  calls  for  a  basic 
salary  of  $20,000  a  year. 

His  voice  reportedly  insured  at 
$50,000  a  year,  Johnny  has  never 
missed  more  than  one  broadcast  a 
year  in  his  12  years  on  the  air.  He 
pitches  his  radio  call  to  a  perfect 
"B-Flat"  without  musical  cue. 

Demands  for  Johnny's  services 
are  such  that  he  needs  a  corps  of 
understudies.  Johnny  handles  the 
New  York  shows  It  Pays  to  Be 
Ignorant  and  Crime  Doctor,  both 
CBS,  while  a  Johnny  Jr.  introduces 
the  Hollywood  NBC  program 
Johnny  Presents  Ginny  Simms. 
Other  personally  trained  "Juniors" 
fill  calls  for  personal  appearances 
throughout  the  country. 


Sellers  of  Sales 


HERBERT  GESREGAN,  now 
media  director  for  Mar- 
schalk  &  Pratt  Co.,  New 
York,  has  been  in  the  adver- 
tising business  since  his  school 
days  .  .  .  when  he  took  an  NYU 
advertising  course  and  promptly 
went    to    work    for    an  agency. 

In  1917,  Mr.  Ges-  _ 
regan  joined  Frank 
Senan  Inc.,  New 
York,  in  the  media 
department.  After 
four  years  with  that 
company,  he  went  to 
a  small  agency  which 
handled  retail  wom- 
en's clothing  ac- 
counts. As  office 
manager,  head  of 
both  the  media  and 
production  depart- 
ments there,  Mr. 
Gesregan  gained 
much  valuable  ex- 
perience in  all  an- 
gles of  agency  work. 

Shortly  after- 
wards, he  went  to 
Pittsburgh  and  the 
Albert  P.  Hill  agency,  where  he 
remained  as  media  director  and  ac- 
count executive  for  17  years.  It 
was  while  there  that  Mr.  Gesre- 
gan put  on  what  he  believes  was 


HERB 


the  first  radio  program  staged 
from  military  camps,  with  military 
talent,  during  this  war.  In  1940, 
he  handled  the  Clark  Candy  Bar 
quiz  show  and  talent  competition 
programs  which  ran  26  weeks, 
broadcasting  each  week  from  a  dif- 
ferent service  camp. 

Most  active  radio 
account  now  handled 
by  Marschalk  & 
Pratt  is  the  Esso 
Reporter,  sponsored 
by  Standard  Oil  of 
New  Jersey.  Not 
currently  active  in 
radio  is  the  Union 
Pharmaceutical  Co. 
Inc.,  Bloomfield,  N. 
J.,  maker  of  Saraka 
Laxative. 

Mr.  Gesregan  also 
buys  time  for  Es- 
mond Mills,  Esmond, 
R.  I.,  baby  blanket 
manufacturer,  which 
is  now  using  five- 
minute  programs  in 
four  markets. 

A  native  of  Brook- 
lyn, Mr.  Gesregan  lives  with  his 
wife  and  four  children  in  Rock- 
ville  Centre,  L.  I.  His  hobbies  are 
golf  and  reading,  in  which  his 
taste  runs  to  whodunits. 


Wilmington 
Delaware 


l-V  ""^  !  Southern 


grams  pi"'  ,  jogrom- 

p«p"''''';::ro«ur<>"';'. 


Represenfed  by 

RAYMERI 
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KNOW 


towers  over 
Austin  like  the 
Capitol  Dome 


In  the  Austin  market  Station  KNOW  is  the  radio  habit.  For  years 
listeners  have  turned  automatically  to  1490  on  their  dials  for  the  best  in  radio. 

At  any  hour  of  the  day  or  night  Hooper  ratings  show  KNOW  the 
leading  Austin  station,  usually  by  a  2  to  1  margin. 

Business  is  always  good  in  Austin.  Study  these  figures  and  you'll  see 
that  you  can't  afford  to  overlook  this  market  in  any  Texas  promotional  cam- 
paign. Write  for  further  information  on  the  station,  for  hourly  Hooper  ratings 
or  for  any  specific  information  you  desire  on  the  Austin  market. 

K-N-O-W 

BLUE -MUTUAL  AND  TEXAS  STATE  NETWORKS  STATION 

WEED  &  COMPANY,  Representatives 
New  York/  Boston,  Chicago,  Detroit,  Hollywood,  San  Francisco 

fc^ROADCASTING    •    Broadcast  Advertising 


AUSTIN  AND  TRAVIS  COUNTY 
Population  121,000 
(Ration  Book  Holders  in  1944) 
I  Income  $71,359,000 
Austin  Population  106,000 

(Ration  Book  Holders  in  1944) 
1153  Retail  Stores 
$40,861,000  Net  Sales 
114  Wholesale  Eestablishmenis 
$21,882,000  Net  Sales 
Bank  Clearings  $99,141,645 
Agriculture-Ranching  Center 
92  Manufacturing  Plants 
26,103  Bank  Depositors 
23,140  Automobile  Registrations 
Home  of  the  University  of  Texas, 
"Largest  in  the  South"  and  4  Major  Colleges 
Magnesium  Production 
Center  of  Hydro-Electricity 
Production  and  Distribution 
Granite,   Limestone,   Masonry   Materials  and 
Clay  Products  Mined,  Cut,  Manufactured  and 
Distributed. 
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^^But  11  a.  m.  is  school  time,  you 
yon  .  •  yon  illiterater' 


Of  course  nobody  but  Thistlewaite  ever  would  make 
the  mistake  of  advertising  to  children  on  week-day  mid- 
mornings!  But  we  all  know  there  are  other  less  glaring 
errors  possible  to  the  user  of  spot  broadcasting;  mis- 
takes such  as  appealing  to  housewives  when  their  men- 
folk are  monopolizing  home  receivers  for  a  competing 
sports  news  broadcast,  or  aiming  at  farmers  with  a 
predominately  "city"  station. 

The  avoidance  of  such  pitfalls  is  only  part  of  "Free  & 
Peters  Service"  to  spot  broadcasters.  Despite  war  con- 
ditions, that  service  is  as  efficient  as  ever.  If  you're 
considering  "spots" — the  most  difficult  but  the  best- 
paying  branch  of  radio — a  telephone  call  will  start  it 
rolling  in  your  direction! 


FREE  &  PETEB!^,  ixc 

^  Pioneer  Radio  Station  Representatives 


EXCLUSIVE  EEPRESENTATIVES 
WGR^WKBW    .         .     .    .  ^BJIFFA^^O 

^^>^^   DULUTH 

FARGO 

WISH  ■  ■  ■  ■  .  '  .  INDIANAPOLIS 
WJEF-WKZO-   .    .  e«AN«^J^^y?S 

^^E^  •  •  ;  •    •  "Slv?ip 

WTCN  ■.  .  MINNEAPOMS-ST^^PAUL 
WMBD  ST.  LOUIS 

wIri.     •     ■   .     ....  SYRACUSE 


wor  .  .  DAVENPORT 
KMA  ■.  ■.  ■.         .    .  SHENANDOAH 

WCBM  BALTIMORE 

JiEfg*  ■     •     •  .     .     .  CHARLESTON 

ivi«  ■     •     •               .     .  COLUMBIA 

WPTP  •     •     •     •        ...  RALEIGH 

wJ^Rt  ■  .  ■  .    .    .    .  ROANOKE 


SOUTHWEST 


ALBUQUERQUE 
KFPw'  BROWNSVILLE 

 CORPUS  CHRISTI 

KXYZ  •         •         •  =rv.T=xr»N 
KOMA  '.  '. 
KTUL 


HOUSTON 
OKLAHOMA  CITY 
.    .  TULSA 


May,  1932 


PACIFIC   COAST  ^^^^^^ 

^iS^   .  SEATTLE 

and  WRIGHT-SONOVOX,  Inc. 


CmCMO:  1 80  N.  Michigan  HVN'iOWi:  444  Madison  Ave.  Ol^mi:  C^'jGriswold St.  SAN  FRANCISCO:  r  r  /  5««fr  HOLLYWOOD:  639/ Ho/Zyi^oo^/  MlMilfC  ^22  Palmer  Bldg^ 
Franklin  6373  Plaza  5-4130  Cadillac  1880  Sutter  4353  Hollywood  2  1 5  1  Main  5667 
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BROADJOiSTINC 


BROADCAST  ADVERTISING 


VOL.  28,  No.  26 


WASHINGTON,  D.  C,  JUNE  18,  1945 


$5.00  A  YEAR— 15c  A  COPY 


Truman  Nominates  Wills  to  Succeed  Case 


^Just    One  Party 
Man  Replacing 
Another' 

(Editorial,  Page  42) 
PRESIDENT  Truman  last  week 
nominated  62-year-old  William 
Henry  Wills  of  Bennington,  Vt., 
former  Republican  Governor  of 
Vermont,  to  suceed  the  veteran 
Gov.  Norman  S.  Case  on  the  FCC 
for  a  seven-year  term  beginning 
July  1. 

Sponsored  by  his  fellow-Ver- 
monter.  Sen.  Warren  R.  Austin, 
minority  member  of  the  Interstate 
Commerce  Committee,  Gov.  Wills 
told  Broadcasting  by  long-distance 
telephone  that  he  plans  to  report 
for  duty  on  Aug.  1,  providing  Sen- 
ate confirmation  is  forthcoming. 

At  a  news  conference  Wednes- 
day morning  President  Truman 
announced  the  nomination,  saying 
it  was  merely  one  Republican  tak- 
ing the  place  of  another.  He  could 
not  be  accused  of  playing  politics 
up  there,  the  President  added,  be- 
cause certainly  everyone  would 
agree  that  Vermont  is  a  Republi- 
can State. 

Sent  to  Senate 

Two  hours  later  the  nomination 
went  to  the  Senate.  Inasmuch  as 
Chairman  Burton  K.  Wheeler  (D- 
Mont.)  of  the  Interstate  Commerce 
Committee  had  not  returned  until 
late  last  week  from  a  communica- 
tions inspection  tour  of  Europe,  no 
hearing  on  the  nomination  had  been 
set.  It  is  likely,  however,  that  a 
hearing  will  be  called,  since  some 
opposition  to  Gov.  Wills  may  arise. 
Moreover,  it  has  been  customary 
for  the  Wheeler  Committee  to  hold 
hearings  on  FCC  nominations, 
either  executive  or  open. 

Only  last  Monday  Sen.  Wallace 
H.  White  Jr.  (R-Me.),  Minority 
Leader,  called  at  the  White  House 
to  endorse  personally  the  reap- 
pointment of  Gov.  Case.  It  is  un- 
der stood  that  Sen.  White  told 
President  Truman  that  Mr.  Case 
had  not  only  his  personal  endorse- 
ment but  that  of  other  ranking  mi- 
nority members  of  the  Senate. 

First  opposition  to  Gov.  Case, 
who  has  served  on  the  Commission 
since  its  creation  in  1934,  came 
several  weeks  ago  when  it  was 
jlearned  that  his  old  political  foe. 
Sen.  Theodore  F.  Green  (D-R.  I.), 
!was  fostering  the  nomination  of  a 
New  York  Republican.  Whether 
Sen.  Gi-een,  long  a  leader  in  the 
Democratic  party,  had  anything  to 
do  with  the  naming  of  Gov.  Wills 


to  the  post  could  not  be  learned. 

Sen.  Austin  made  it  plain,  how- 
ever, on  June  8  that  he  was  pulling 
for  his  friend  and  former  Gover- 
nor, Mr.  Wills  [Broadcasting, 
June  11].  At  that  time  he  declined 
to  confirm  or  deny  reports  that 
Gov.  Wills  was  to  succeed  Gov. 
Case,  although  he  expressed  the 
"hope"  that  the  nomination  would 
go  through. 

In  radio  circles  the  question  re- 
peatedly was  asked  why  Sen.  Aus- 
tin, a  staunch  Republican,  should 
have  backed  the  candidacy  of  one 
Republican  against  another.  One 
explanation  offered  was  that  more 
or  less  traditionally,  retiring  gov- 
ernors of  the  New  England  states 
are  candidates  for  the  Senate.  Sen. 
Austin's  present  term  expires  in 
1947  with  the  election  to  take  place 
next  year. 

Austin  Visits  White  House 
Last  Wednesday  morning  Sen. 
Austin  was  a  White  House  visitor 
and  a  short  time  later  at  his  con- 
ference President  Truman  an- 
nounced the  nomination  of  Gov. 
Wills.  It  is  understood  the  plight 
of  Gov.  Case  brought  a  deluge  of 
calls  and  messages  to  the  White 


WILLIAM  HENRY  WILLS 

House,  endorsing  his  reappoint- 
ment. A  number  of  Republican 
newspaper  publishers  were  report- 
ed to  have  telegraphed  their  en- 


dorsement of  the  Commissioner, 
Gov.  Case  himself  made  no  cam- 
paign for  reappointment  until  the 
11th  hour,  when  it  became  appar- 
ent that  the  former  Vermont  Gov- 
ernor had  the  inside  track.  Gov. 
Case  had  been  assured  of  the  back- 
ing of  not  only  Sen.  White  but  of 
the  Republican  national  committee- 
man from  Rhode  Island  and  other 
ranking  minority  leaders. 

Sen.  Robert  H.  Taft  (R-0.), 
chairman  of  the  Republican  Steer- 
ing Committee,  told  Broadcasting 
early  last  week,  just  before  he  left 
for  New  York,  that  he  knew  noth- 
ing of  the  Wills  candidacy.  He  was 
informed  that  Gov.  Case  was  to  be 
the  Republican  choice. 

Gov.  Case  had  no  formal  com- 
ment when  news  of  the  Wills  nomi- 
nation reached  him,  but  within  a 
few  minutes  his  office  at  the  FCC 
was  jammed  with  personnel  rang- 
ing from  fellow-Commissioners 
down  to  the  lowliest  clerks  and  mes- 
sengers. 

Commissioner    Wakefield,  only 
other  Republican  member  of  the 
Commission,  was  one  of  the  first  to 
express    his    regrets.    Gov.  Case 
(Continued  on  page  72) 


FCC  Nominee  Is  Stickler  for  Truth 


YOU  CAN  take  William  Henry 
Wills  out  of  Vermont  and  place 
him  in  the  Washington  political 
maelstrom,  but  you  can't  take  Ver- 
mont out  of  the  State's  former 
Governor  and  nominee  to  an  FCC 
commissionership. 

Only  sully  on  the  Vermont  label 
that  adorns  one  of  New  England's 
most  popular  statesman  is  the  fact 
that  he  was  born  in  a  "foreign" 
land — Chicago.  His  parents  were 
of  Vermont  hue,  however. 

Nomination  to  the  FCC  comes  at 
a  time  when  Gov.  Wills  had  planned 
to  retire  to  private  life — in  Ver- 
mont— after  a  long  political  career. 
His  public  life  culminated  last  Jan- 
uary as  Governor. 

'Vermont  Conscience' 

Gov.  Wills  has  what  Vermonters 
like  to  call  a  "Vermont  conscience". 
That  tag  typifies  his  actions  and 
thoughts.  To  non-Vermonters  un- 
familiar with  the  term  it  means — 
hew  to  the  line  of  truth. 

The  former  Governor  hews  to 
that  line  of  action,  and  has  been 
doing  it  all  his  life.  Born  Oct.  26, 
1882,  the  son  of  James  Henry  and 


Alzina  Brown  Wills,  he  accom- 
panied the  inevitable  family  trek 
back  to  Vermont  while  still  a  tot. 
At  9  his  father  died  and  at  12  he 
went  to  work  in  a  grocery  store 
15  hours  a  day  for  $3  a  week. 
That  merchandising  triumph  led 
him  into  a  department  store  at  17. 

Old-fashioned  Yankee  ambition 
and  acumen  took  him  out  of  retail- 
ing and  he  entered  the  accident  in- 
surance business  in  Bennington 
and  fell  in  love  about  the  same 
time  with  Hazel  McLeod.  Encour- 
aged by  Mrs.  Wills  he  set  up  a 
realty  and  insurance  agency  that 
developed  into  the  biggest  business 
of  the  sort  in  that  region. 

The  retail  and  insurance  fields 
had  brought  him  in  contact  with 
a  good  share  of  the  Vermont  citi- 
zenry, with  whom  he  has  always 
been  popular.  Inevitably  this  led 
him  into  Republican  politics  and 
the  State  Legislature.  He  was  a 
member  of  the  House  of  Repre- 
sentatives 1929-31  and  State  Sen- 
ate 1935,  becoming  president  pro 
tern  1935-37.  In  1937  he  was  elected 
Lieutenant  Governor,  serving  until 
his  election  as  Governor  in  1941. 


BROADCASTING    •    Broadcast  Advertising 


Since  1928  he  has  been  president  .j 
of   William    H.    Wills  Insurance 
Agency,  Bennington.  He  is  a  trus- 
tee  of  the  Vermont  Soldiers  Home; 
president,  Board  of  Trustees,  Dio- 
cese of  Vermont  (Episcopalian) ; 
officer  of  H.  W.  Putnam  Hospital; 
director,  Goshen  Camp  for  Crippled 
Children;  junior  warden,  St.  Pet- 
er's Church,  Bennington;  32d  de-  ' 
gree    Mason;    Odd   Fellow;    past  , 
potentate,  Cairo  Temple;  Elks;  has 
LL.D.  degrees  from  Norwich  U. 
and  U.  of  Vermont.  He  once  owned  i 
a  hotel.  ; 

William  Wills  has  been  a  good 
governor,  Vermonters  will  tell  you.  ' 
He   is  described   as  nice-looking, 
gray-haired,  soft-spoken,  kindly.  1 

When  there's  a  job  to  be  done 
he  wants  to  see  it  done  efficiently 
and  quickly.  He  has  a  practical  ap- 
proach to  business  and  politics  and  ; 
a  reputation  of  keeping  promises. 

Bill  Wills  is  an  independent  Re-  ' 
publican.  As  governor  he  reported 
to  the  State  by  means  of  a  weekly 
broadcast.  He  objects  to  autocratic  ; 
control  of  the  people's  affairs.  Last  • 
year  he  declined  a  third  term  after 
an  administration  acclaimed  for  ef-  ' 
ficiency  and  economy. 
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Interim  Board  May  Direct  NAB  Affairs 


Hunt  for  New  President 
Gains  Momentum 
After  Meet 

AGREEING  upon  alternative 
courses  of  action,  the  NAB  Presi- 
dential Selection  Committee  last 
week  set  out  in  earnest  in  its  quest 
for  a  new  paid  president  of  the 
NAB  but  devised  interim  plans 
whereby  a  regency  of  three  board 
members  would  perform  presiden- 
tial functions  until  the  new  execu- 
tive is  able  to  take  office. 

At  an  all-day  session  in  "Wash- 
ington last  Tuesday,  called  by 
Chairman  T.  A.  M.  Craven,  vice- 
president  of  the  Cowles  Broadcast- 
ing Co.,  the  committee  screened  a 
list  of  some  50  names  and  elimi- 
nated the  bulk  of  them.  Individual 
members  will  contact  possible  ap- 
pointees to  the  presidency  and  re- 
port back  to  the  full  committee.  It 
is  expected  almost  daily  conference 
calls  will  occur  until  an  agreement 
Is  reached. 

Meanwhile,  the  committee  drew 
from  President  J.  Harold  Ryan  a 
promise  that  if  need  be  he  would 
remain  on  the  job  for  possibly  a 
month  beyond  his  July  1  commit- 
ment. He  has  been  insistent  upon 
teturning  to  Toledo,  where  he 
serves  as  vice-president  and  treas- 
urer of  the  Fort  Industry  Co.,  by 
the  July  1  date. 

Ryan  Present 

.  At  the  invitation  of  the  selection 
committee,  designated  by  the  NAB 
Board  at  its  Omaha  meeting  last 
month,  Mr.  Ryan  sat  in  on  the  de- 
liberations last  week.  Other  com- 
mittee members  present,  in  addition 
to  Chairman  Craven,  were  G. 
Richard  Shafto,  WIS  Columbia; 
Frank  M.  Stanton,  CBS  vice-presi- 
dent &  general  manager;  John  J. 
Gillin  Jr.,  WOW  Omaha,  and  Wil- 
liam B.  Way,  KVOO  Tulsa.  J. 
Leonard  Reinsch,  managing  direc- 
tor of  WSB  Atlanta,  WIOD  Miami 
and  V7HI0  Dayton,  was  unable  to 
attend  because  of  other  commit- 
ments but  had  conveyed  his  views 
to  Chairman  Craven. 

,  While  the  committee  made  no 
statement,  it  was  learned  a  recom- 
mendation would  be  made  to  the 
board  of  directors  that  an  interim 
executive  committee  of  three  mem- 
bers be  named  if  that  course  be- 
comes necessary  because  of  the  in- 
ability immediately  to  select  a 
permanent  head.  Originally  it  had 
been  suggested  the  committee  be 
made  up  of  one  representative  each 
of  large,  medium  and  small  sta- 
tions, to  be  selected  from  among 
the  directors  at  large  but  the  presi- 
dential committee  concluded  the 
executive  group  should  be  selected 
from  the  entire  board  membership 
of  25. 

It  was  logically  presumed  that 
Mr.  Ryan  would  serve  on  that  com- 
mittee. Comdr.  Craven  also  was 
seen  as  a  prospective  member,  not 
only  because  of  his  background  as 
a  member  of  the  FCC  and  his  engi- 
neering status,  important  in  view 
of  impending  allocations,  but  also 
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because  he  is  resident  in  Washing- 
ton. Mr.  Ryan  would  serve  as  a 
large  station  group  representative, 
in  view  of  his  company's  owner- 
ship of  the  50-lcilowatter  WWVA 
Wheeling  and  WGBS  Miami. 
Comdr.  Craven  would  represent 
regional  stations  (WOL  Washing- 
ton, WHOM  Jersey  City,  KRNT 
Des  Moines,  WNAX  Yankton). 
Small  Station 

The  small  station  director  re- 
mained in  question.  Clair  R.  Mc- 
Collough,  directing  head  of  the 
Mason  Dixon  Radio  Group  (WGAL 
Lancaster,  WORK  York,  WEST 
Easton,  WAZL  Hazleton,  WDEL 
Wilmington),  elected  as  a  director 
at  large  by  mail  ballot  last  week, 
was  thought  the  most  likely  local 
station  selection,  largely  because 


of  his  proximity  to  Washington 
headquarters. 

It  is  conceivable  this  executive 
committee  could  serve  six  months  a 
year.  The  major  portion  of  the 
work  would  devolve  upon  C.  E. 
Arney  Jr;,  secretary-treasurer, 
who  probably  would  assume  again 
the  functions  he  performed  in 
early  1944  after  the  retirement  of 
Neville  Miller  as  president  and 
prior  to  the  acceptance  of  the  presi- 
dency by  Mr.  Ryan  in  April. 

The  presidential  committee 
talked  in  terms  of  a  national  fig- 
ure to  head  the  association.  Many 
names  were  discussed.  It  was  ex- 
pected that  the  presidential  com- 
mittee shortly  would  recommend 
to  the  board  that  a  full  meeting  be 
held  possibly  prior  to  the  July  1 
deadline  of  Mr.  Ryan's  tenure. 


Cables  Under  House  Floor  Will 
Cut  Down  Number  of  Mikes 


FOREST  of  mikes  in  front  of 
Speaker  Sam  Rayburn  and  guests 
who  address  joint  sessions  of  Con- 
gress will  disappear  after  Gen. 
Dwight  D.  Eisenhower's  June  18 
reception  in  the  House  Chamber  at 
a  joint  session  of  Senate  and  House. 

When  Congress  adjourns  for  the 
summer  work  will  begin  on  instal- 
lation of  cables  under  the  House 
floor.  Then  only  two  or  three  micro- 
phones will  appear  in  front  of 
Speaker  Rayburn  and  on  the  desk 
of  the  reading  clerk,  where  guests 
stand  in  addressing  the  House. 
This  will  follow  the  White  House 
precedent  set  by  Leonard  Reinsch, 
radio  adviser  to  President  Truman. 

The  Speaker  met  last  Wednesday 
with  network  representatives.  He 
sought  removal  of  the  13-mike  bat- 
tery for  the  Eisenhower  reception 
but  this  was  impossible  due  to  lack 
of  time  and  material.  It  was  agreed, 


however,  to  remove  mike  labels. 
This  partially  appeased  the  Speak- 
er, who  has  been  irked  for  years 
by  the  bizarre  collection  of  call  let- 
ters and  network  symbols. 

Scarcely  able  to  look  down  on 
the  House  floor  through  the  elec- 
tronic museum,  he  has  been  spurred 
by  Senators  and  Representatives 
who  complained  they  couldn't  watch 
President  Roosevelt  or  President 
Truman  during  their  speeches. 

Network  engineers  will  meet  after 
Congress  adjourns  with  Arthur  E. 
Cooke,  supervising  engineer,  Office 
of  the  Architect  of  the  Capitol,  to 
plan  the  new  setup.  Wire  space  is 
available  under  the  House  floor,  ac- 
cess to  which  is  gained  through 
two  trap  doors.  Cables  will  be  run 
from  the  Speaker's  desk  and  the 
reading  clerk's  desk,  feeding  into 
an  amplifier  from  which  networks 
and  stations  can  patch. 


Mr.  Shafto 


Drawn  for  Broadcasting  by  Sid  Hix 

'WOOF'S  Sportscaster  Was  a  Marine  Combat  Correspondent!" 

BRO ADCA 


NAB  Elects  Three 
Directors-  at  -Large 

Mail  Balloting  Names  Shafto, 
Bonebrake,  McCuUough 

THREE  new  NAB  directors-at- 
large  elected  by  mail  ballot  Thurs- 
day are  G.  Richard  Shafto,  manag- 
ing director  of  WIS  Columbia, 
S.  C,  for  the  me- 
dium stations 
group  and  Mat- 
thew Bonebrake, 
general  manager 
and  part  owner  of 
KOCY  Oklahoma 
City,  and  Clair 
R.  McCuUough, 
general  manager 
of  the  Mason 
Dixon  Radio 
Group,  for  the 
small  stations  broadcasters, 

NAB  membership  gave  their 
overwhelming  approval  to  two 
amendments  to  the  by-laws  pro- 
posed at  the  Board  of  Directors 
meeting  in  Omaha  last  month 
[Broadcasting,  May  21].  One  qual 
ifies  FM  and  television  stations  for 
membership 

  the  board  in  the 

ll^MBfei^       three  director-at 
large  classifica' 
f  tions.  The  other 

clarifies  some  ex- 
isting by-1  a  w  s 
and  opens  mem- 
bership to  legal, 
engineering  and 
similar  profes 
sions  if  directly 
engaged  in  broad- 
casting and  to  CP  station  appli 
cants. 

Former  Director 

Mr.  Shafto  who  is  a  former  di 
rector  and  member  of  the  NAB 
presidential  selection  committee 
had  as  contestants  for  the  medium 
stations  post  Clarence  T.  Hagman, 
WTCN  St.  Paul,  and  Clarence 
Leich,  WGBF 
Evansville,  Ind. 

■Opposing  Mr. 
Bonebrake  and 
Mr.  McCuUough 
in  the  small  sta- 
tions election 
were  Dietrich 
Dirks,  ETRI 
Sioux  City,  la., 
and  Marshall 
Pengra,  KRNR  Mr.  McCuUough 
Roseburg,  Ore. 
Mr.  Bonebrake  serves  his  first  term 
as  an  NAB  officer.  Mr.  McCuUough 
who  also  is  vice-president  of  WGAL 
Lancaster,  Pa.,  and  the  four  other 
stations  in  the  Mason  Dixon  group, 
was  a  member  of  the  Board  of  Di- 
rectors at  the  time  the  association 
was  reorganized  into  its  present 
setup  and  has  served  on  many  NAB 
committees.  At  present  he  is  a 
member  of  the  NBC  Stations  Plan- 
ning and  Advisory  Committee. 

CBS  and  NBC,  the  two  network 
members  of  the  NAB,  have  re- 
named Dr.  Frank  Stanton,  CBS 

(Continued  on  page  74-) 
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Mr.  Bonebrake 


Nets  Urge  Court  To  Halter  Petrillo 


Want   Ruling   to  Bind 
NABET  as  Well 
As  Radio 

By  JACK  LEVY 
THE  SECOND  Circuit  Court  of 
Appeals  (New  York)  was  asked 
Friday  by  the  NBC  and  American- 
Blue  networks  to  use  its  full  power 
as  a  court  of  equity  to  make  its 
determination  of  the  platter  turning 
dispute  binding  on  James  C.  Pe- 
trillo as  well  as  all  other  parties 
to  the  dispute. 

Hearing  the  petition  of  the  Na- 
tional Labor  Relations  Board  for 
a  decree  to  compel  the  networks 
to  recognize  its  certification  of 
NABET  as  the  bargaining  agent 
for  platter  turners,  the  court  was 
told  by  John  T.  Cahill  and  Franklin 
S.  Wood,  counsel  for  NBC  and 
American-Blue  respectively,  that 
the  networks  were  caught  in  the 
middle  of  a  jurisdictional  dispute 
and  were  faced  with  "no  idle 
threats"  by  Mr.  Petrillo  to  serious- 
ly interfere  with  its  operations. 
Pressure  No  Defense 
Alvin  J.  Rockwell,  general  coun- 
sel of  NLRB,  conceding  that  it  may 
well  be  that  present  legislation  is 
inadequate  to  protect  the  employer 
against  Petrillo  threats,  neverthe- 
less contended  that  "threat  of  eco- 
nomic pressure  is  no  defense  for 
refusal  to  bargain". 

Presiding  over  the  court  was 
Judge  Thomas  W.  Swan  and  sit- 
ting with  him  were  Judges  Harris 
B.  Chase  and  Charles  E.  Clark. 

At  the  outset  of  the  hearing. 
Judge  Swan  announced  that  Joseph 
A.  Padway,  counsel  for  the  AFM, 
had  advised  him  he  could  not  ap- 
pear because  of  other  duties  which 
required  his  presence  on  the  West 
Coast.  Judge  Clark  commented: 
"This  is  the  case  of  Hamlet  with 
Hamlet  busy  on  the  West  Coast." 

However,  Henry  A.  Friedman, 
assistant  AFM  counsel,  attending 
the  hearing,  obtained  permission  to 
address  the  court.  He  challenged 
contentions  made  by  Mr.  Rockwell 
that  a  claim  in  the  brief  filed  by 
AFM  that  NLRB  did  not  fully  in- 
vestigate its  charge  that  NABET 
is  company  dominated  is  not  re- 
viewable by  the  courts. 

Presenting  the  case  for  NLRB, 
Mr.  Rockwell  reviewed  the  board's 
order  requiring  the  networks  to 
bargain  with  NABET.  He  said  the 
comp&,nies  were  willing  to  recognize 
NABET  for  all  technical  func- 
tions, except  platter-turning.  Be- 
cause of  Petrillo  threats,  however, 
he  explained,  the  board  can  only 
direct  its  orders  against  employers. 
Not  for  Courts 
Mr.  Rockwell  said  that  as  far  as 
AFM  is  concerned  and  its  argu- 
ments against  the  decree,  based 
largely  on  a  charge  that  NABET 
is  company  dominated,  the  board 
submits  that  such  an  argument  is 
not  a  matter  for  the  courts  but  is 
a  purely  administrative  proceeding 
of  the  board. 

He    explained    that  musicians 


never  operated  turntables  in  net- 
work stations  outside  of  Chicago 
and  that  since  1940  NABET  had 
contracts  which  covered  "on  the 
air  playback".  In  1942,  he  recalled, 
NABET  agreed  to  waive  its  juris- 
diction in  Chicago  and  in  January 
1944  obtained  letters  from  net- 
works agreeing  to  give  this  work 
to  musicians  everywhere.  This 
aroused  NABET's  ire,  he  con- 
tinued, with  resultant  certification 
by  NLRB  of  NABET's  jurisdiction 
over  turntables,  except  in  Chicago. 

Mr.  Rockwell  said  the  board  dis- 
agreed with  both  sides  as  to  skills 
required  for  platter  turning  but 
certified  NABET  since  it  was  per- 
forming this  work  and  had  a  ma- 
jority. He  said  the  unit  finding 
was  a  "novel  case"  but  no  other 
determination  seemed  reasonable. 

In  reply  to  a  question  by  Judge 
Chase  he  said  the  AFM  had  a  pro- 
cedure to  use  to  prove  its  com- 
pany domination  charge  and  finally 
resorted  to  it.  But  NLRB  found 
no  evidence  to  support  that  charge, 
he  said.  He  pointed  out  that  the 
AFM  did  not  file  its  charge  until 
two  days  before  the  hearing  on 
January  30,  1945,  on  the  complaint 
case  against  the  networks. 

"Why  wasn't  the  charge  filed 
before,"  he  asked.  He  said  the 
lateness  of  the  charge  itself  would 
have  been  adequate  grounds  for 


not  issuing  a  complaint  but  that 
anyway  the  board  could  find  no 
evidence  to  support  such  an  action. 
Never  does  the  Circuit  Court  have 
the  right  to  review  the  board's 
failure  to  issue  a  complaint,  he 
said.  "We  say  it's  wholly  discre- 
tionary with  the  board  to  refuse  to 
issue  a  complaint."  He  added  that 
the  statute  makes  no  provision  for 
the  Circuit  Court  to  review  the 
board's  failure  to  issue  orders. 

Mr.  Rockwell  then  reviewed  Mr. 
Petrillo's  threats  on  the  Jack  Benny 
and  other  programs  if  the  networks 
recognized  the  board's  certification 
of  NABET,  whereupon  Judge 
Swan  observed,  "Their  position 
was,  we  would  but  we  dare  not". 
Mr.  Rockwell  agreed  that  that  was 
the  position  of  the  networks. 

Mr.  Cahill  told  the  court  that 
NBC  was  in  a  serious  predicament 
in  the  jurisdictional  dispute  and 
was  certainly  not  facing  "idle 
threats".  He  pointed  out  that  its 
operations  are  on  split  second  tim- 
ing and  are  thrown  out  of  gear  by 
the  interruption  of  any  program. 
He  argued  that  the  network,  as  an 
essential  activity  has  a  great  re- 
sponsibility to  the  public  and 
should  do  everything  to  avoid  a 
strike  which  would  impair  its  serv- 
ices to  its  listeners,  injure  its  em- 
ployes and  the  company  itself. 


Airport  Act  Would  Endanger 
Broadcasting  Antenna  Towers 


BROADCASTERS  might  well  face 
the  loss  of  antenna  towers  or  be 
forced  to  remove  them  under  terms 
of  the  Federal  Aid  Airport  Act 
(HR-3170) ,  expected  to  be  reported 
out  by  the  House  Interstate  &  For- 
eign Commerce  Committee  within 
the  next  fortnight. 

Introduced  by  Rep.  Clarence  F. 
Lea  (D-Cal.),  Committee  chairman, 
the  bill  would  give  to  the  Admin- 
istrator of  Civil  Aeronautics  vir- 
tual autonomous  powers  to  decide 
conflicts  between  proposed  airport 
sites  and  existing  "hazards".  It 
proposes  to  appropriate  $650,000,- 
000  over  a  10-year  period  for  the 
development  of  a  series  of  public 
airports  on  sites  to  be  determined 
by  the  Administrator. 

Hearings  Held 

In  conjunction  with  the  Federal 
Aid  Airport  Act,  Rep.  Halleck  (R~ 
Ind.),  has  introduced  a  bill  (HR- 
3423)  to  reestablish  the  Civil  Aero- 
nautics Board,  the  Office  of  Ad- 
ministrator of  Civil  Aeronautics, 
and  Civil  Aeronautics  Authority  as 
an  independent  agency.  The  Board 
and  its  kindred  offices  are  now  un- 
der the  Dept.  of  Commerce. 

Following  introduction  of  the  Lea 
Bill  in  early  May,  11  days  of  public 
hearings  were  held.  The  subcom- 
mittee has  been  in  executive  ses- 
sion the  past  two  weeks,  whipping 


CAPT.  LEBERMAN 
SEIST  TO  PACIFIC 

JUST  PROMOTED  to  captain, 
Palmer  K.  Leberman,  officer  in 
charge  of  the  Navy's  Equipment 
Branch,  Bureau  of  Ships  Elec- 
tronics Division, 
left  last  week  for 
the  Pacific  on 
temporary  as- 
signment. Capt. 
Le  b  e  r  m  an  is 
president  and 
principal  owner 
of  KRSC  Seattle, 
director  of  the 
New  York  FM 
Capt.  Leberman    station,  WGYN. 

and  applicant  for 
a  New  York  television  station  li- 
cense, filed  May  11. 

In  March  of  this  year,  Capt. 
Leberman  received  an  official  com- 
mendation from  Secretary  of  the 
Navy  Forrestal  for  his  work  in 
providing  the  Navy  with  radar,  ra- 
dio and  other  electronics  equip- 
ment [Broadcasting,  March  12]. 


the  measure  into  shape  for  report 
to  the  full  committee. 

Should  the  Civil  Aeronautics  Ad- 
ministrator decide  to  establish  an 
airport  at  or  near  the  site  of  an 
existing  transmitter,  under  the 
original  bill  he  would  have  author- 
ity to  remove,  lower  or  relocate 
"airport  hazards",  under  terms  of 
the  original  bill. 

Rep.  Lea  said  last  week,  how- 
ever, that  the  subcommittee  was 
amending  the  measure  to  meet  cer- 
tain objections  proposed  by  various 
individuals  and  industries.  Al- 
though the  NAB  made  no  formal 
appearance  at  the  hearings,  it  is 
understood  that  some  suggestions 
have  been  recommended  to  clarify 
the  position  of  radio. 

"Airport  hazard"  as  defined  in 
the  proposed  Act  means  "any  struc- 
ture or  object  of  natural  growth  lo- 
cated on  or  in  the  vicinity  of  a  pub- 
lic airport,  or  any  use  of  land  near 
such  airport,  which  obstructs  the 
air-space  required  for  the  fiight  of 
aircraft  in  landing  or  taking  off 
such  airport  or  is  otherwise  haz- 
ardous to  such  landing  or  taking 
off"  of  aircraft." 

Under  a  proposed  national  air- 
port plan,  the  Administrator  would 
be  empowered  to  provide  for  the 
needs  of  expanding  aviation.  He 
would  consult  with  the  Civil  Aero- 
(Continued  on  page  71) 


Qark  of  WEAF  Named 
By  NBC  to  Tele  Post 

ROBERT  W.  CLARK,  station  en- 
gineer of  the  transmitter  of  WEAF 
New  York  since  1943,  has  beei> 
appointed  television  operations  su- 
pervisor of  NBC  and  will  be  re- 
sponsible for  the  technical  phases 
of  field  and  studio  operations.  He 
will  report  to  Robert  E.  Shelby, 
NBC  development  engineer. 

Mr.  Clark  joined  RCA  Communi- 
cations in  1928  following  his  grad- 
uation from  Stanford  U.  and  in 
1931  was  transferred  to  NBC's  San 
Francisco  office.  He  was  assistant 
station  engineer  at  the  KPO  trans- 
mitter until  1937,  when  he  was 
transferred  to  the  network's  New 
York  television  staff.  Actively  en- 
gaged in  war  projects  during  1942 
and  1943,  in  the  latter  year  he  was 
named  station  engineer  of  the 
WEAF  transmitter. 


Two  Request  FM 

EASTERN  States  Broadcasting 
Corp.,  licensee  of  WSNJ  Bridgeton, 
N.  J.  last  week  filed  with  the  FCC 
application  for  a  new  FM  station 
to  be  operated  on  frequency  to  be 
selected  in  95  mc  band,  with  cover- 
age of  9,900  sq.  mi.  Estimated  cost 
is  $35,050. 

Unity  Corp.,  applicant  for  a  new 
FM  outlet  in  Toledo,  last  week  re- 
quested FM  facilities  of  45.9  mc 
and  5,920  sq.  mi.  coverage  at  Lima, 
0.,  with  estimated  cost  of  $30,900. 
Applicant  is  composed  of  Edward 
Lamb,  president  and  47%  owner, 
attorney;  Stephen  A.  Mack,  secre- 
tary, 2%,  also  an  attorney,  and 
Prudence  H.  Lamb,  11%.  Remain- 
ing interest  has  not  yet  been  sold. 


Manning  to  Pacific 

PAUL  MANNING,  Mutual  foreign 
correspondent,  leaves  June  18  to 
cover  the  Pacific  war  theater.  He 
is  scheduled  to  stop  at  Pearl  Har- 
bor and  then  to  go  to  Guam. 
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New  Hearing  on  FM  Proposals  Called 


Immediate  Assignment 
Seen;  Argument 
June  22 

(See  Related  Story  on  Page  66) 

FACED  with  the  prospects  that 
the  War  Production  Board  may 
permit  civilian  manufacture  sooner 
than  anticipated,  and  spuri'ed  by 
demands  of  industry  for  immediate 
allocation  of  FM  and  6-mc  tele- 
vision below  108  mc,  the  FCC  last 
week  called  for  further  brief  oral 
argument  on  its  three  alternate 
proposals  in  the  band,  44-108  mc. 

Immediate  allocation  of  the  44- 
108  mc  band  is  expected  following 
oral  argument. 

Argument  will  be  held  at  10:30 
a.m.  Friday,  June  22,  befoi-e  the 
Commission  en  banc.  Although  a 
hearing  room  had  not  been  desig- 
nated as  Broadcasting  went  to 
press,  FCC  attaches  said  the  argu- 
ment likely  will  be  held  in  the  Na- 
tional Museum  Auditorium,  10th 
St.  &  Constitution  Ave.,  "Washing- 
ton. Meantime  developments  in  the 
highly-controversial  allocation  of 
FM  and  6-mc  television  below  108 
mc  were  these: 

WPB  notified  FCC  that  manufac- 
ture of  AM,  FM  and  television 
transmitters  and  receivers  "may 
commence  at  an  earlier  date  than 
was  originally  indicated"  and  that 
it  "probably  will  not  be  possible 
.  .  .  for  the  WLB  to  give  90  days' 
advance  notice  .  .  .  before  produc- 
tion is  resumed."  [Broadcasting, 
June  11]. 

RMA  Urges  Action 

Radio  Manufacturers  Assn. 
Board,  meeting  in  Chicago,  on 
Wednesday  adopted  resolution  urg- 
ing the  Commission  to  immediately 
allocate  FM  and  television  under 
alternate  No.  1  (see  page  68). 

Electronics  Mfrs.  Assn.,  meeting 
in  New  York,  urged  immediate  allo- 
cation between  44-108  mc,  without 
specifying  alternate,  contending  de- 
lay would  result  in  wide  unemploy- 
ment in  electronics  industry. 

Engineering  tests  ordered  by  the 
FCC  to  ascertain  propagation  char- 
acteristics will  continue  through 
the  summer  to  "obtain  propagation 
data  needed  in  determining  stand- 
ards for  making  station  frequency 
assignments  in  all  services". 

The  three  proposed  alternates, 
on  which  Friday's  oral  argument 
will  be  based,  are: 

No.  1 — Amateurs  44-48  mc;  fac- 
simile 48-50  mi;  FM  .50-68  mc;  tele- 
vision 668-74,  78-108  mc,  non-Gov- 
ernment fixed  &  mobile  74-78  mc. 

No.  2— Television  44-56  mc,  60- 
66  mc,  86-104  mc;  amateurs  56-60 
mc;  facsimile  66-68  mc;  FM  68-86 
mc;  non-Government  fixed  &  mo- 
bile 104-108  mc. 

No.  3— Television  44-50  mc,  60- 
84  mc;  amateurs  50-.")4  mc;  FM  84- 
102  mc;  facsimile  102-104  mc;  non- 
Government  fixed  &  mobile  104-108 
mc. 

In  its  public  notice  the  Commis- 
sion urged  "interested  parties"  to 


address  themselves  at  oral  argu- 
ment "to  the  factual  data  and  ma- 
terial contained  in  Sec.  8  of  Part 
11"  of  the  Commission's  May  25 
report   [Broadcasting,  May  28]. 

Future  Standards 

Engineering  tests,  which  have 
been  under  way  the  last  three 
weeks  and  which  will  be  expanded 
by  July  1,  are  expected  to  develop, 
among  other  things,  the  problem 
of  the  proper  distance  between  sta- 
tions operating  on  the  same  and 
adjacent  channels  and  the  field  in- 
tensities required  for  the  various 
services  under  different  conditions, 
according  to  the  Commission. 

Following  these  tests  in  the  44- 
108  mc  band,  the  FCC  plans  to  ex- 
tend its  studies  in  cooperation  with 
industry  to  the  higher  portions  of 
the  spectrum. 

Text  of  the  order,  designating 
the  three  alternatives  for  oral 
argument  follows: 

WHEREAS,  the  Commission  in  its  re- 
port of  May  25,  1945,  set  forth  three 
possible  alternative  allocations  for  the 
portion  of  the  spectrum  between  44 
and  108  mc,  and  stated  that  a  final  de- 
cision with  respect  to  these  alterna- 
tives would  be  made  after  the  conclu- 
sion of  a  program  of  experimentations 
and  measurements  to  be  conducted 
during  the  summer  months;  and 


ELLIOTT  ROOSEVELT,  second 
son  of  the  late  President  and  whose 
radio  career  in  the  last  decade 
ended  on  the  matrimonial  rocks, 
became  embroiled  again  last  week 
in  a  controversy  over  his  radio 
financing.  A  loan  he  negotiated  in 
1939  with  John  Hartford,  presi- 
dent of  the  A  &  P  grocery  chain, 
to  finance  his  radio  ventures, 
among  them  the  Texas  State  Net- 
work and  the  ill-starred  Transcon- 
tinental Broadcasting  System, 
brought  demands  from  Republicans 
for  a  Congressional  inquiry. 

Loan  Settled 

Elliott,  now  a  much-decorated 
brigadier  general  in  the  Army  Air 
Forces,  no  longer  holds  any  active 
interest  in  radio.  It  was  learned 
last  week,  however,  that  he  retains 
5%  stock  holdings  in  the  Texas 
State  Network,  which  remained 
with  him  after  he  had  settled  with 
his  former  wife,  Ruth  Googins 
Roosevelt  Eidson,  and  their  three 
children.  Majority  ownership  in 
the  Texas  State  Network  is  held  by 
his  former  wife  and  the  children. 

The  new  controversy  erupted 
after  Westbrook  Pegler,  syndicated 
columnist,  revealed  in  a  dispatch 
June  11  that  Elliott  on  March  31, 
1939,  when  he  was  29,  had  negoti- 
ated the  $200,000  loan  with  the 
advice  and  reported  consent  of  his 
father.  Mr.  Hartford,  it  developed 
later,  settled  the  loan  for  $4,000 
and  took  the  loss  in  his  1942  tax 
return.  The  settlement  was  negoti- 
ated by  Jesse  Jones,  former  Secre- 
tary of  Commerce  and  himself  a 
Texas  publisher  and  station  owner, 


WHEREAS,  the  Commission  has  re- 
ceived several  petitions  requesting  an 
immediate  decision  amongst  the  three 
alternatives;  and 

WHEREAS,  the  Commission  Is  pres- 
ently advised  by  the  War  Production 
Board  that  the  manufacture  of  AM,  FM 
and  television  transmitters  and  receiv- 
ers may  commence  at  an  earlier  date 
than  was  originally  Indicated  to  the 
Commission  by  the  War  Production 
Board  and  that  It  probably  will  not  be 
possible,  as  was  originally  anticipated, 
for  the  War  Production  Board  to  give 
90  days'  advance  notice  to  the  Commis- 
sion before  production  Is  resumed;  and 

WHEREAS,  in  view  of  the  foregoing 
facts  It  is  desirable  that  a  final  deci- 
sion be  made  as  soon  as  possible 
amongst  the  three  alternative  alloca- 
tions proposed  for  the  region  between 
44  and  108  megacycles; 

NOW,  THEREFORE,  IT  IS  ORDERED. 
This  13th  day  of  June  1945  that  a  brief 
further  hearing  and  argument  be  held 
before  the  Commission  en  banc  on  June 
22,  1945,  at  10:30  a.m.,  for  the  purpose 
of  determining  which  of  the  three  al- 
ternative allocations  proposed  for  the 
portion  of  the  spectrum  between  44  and 
108  megacycles  should  be  adopted.  At 
that  time  the  Commission  will  receive 
any  additional  relevant  evidence  or 
material  that  may  be  offered  concerning 
the  best  allocations  for  the  portion  of 
the  spectrum  between  44  and  108  mega- 
cycles. Interested  persons  are  particu- 
larly requested  to  address  themselves 
in  their  presentation  to  the  factual 
data  and  material  contained  in  Section 
8  of  Part  II  of  the  Commission's  report 
of  May  25,  1945,  and  to  Indicate  with 
particularity  in  what  respects,  if  any, 
they  believe  such  data  or  material  may 
be  Inaccurate.  Persons  indicating  a 
preference  for  any  one  of  the  three 
alternatives  must  at  the  same  time 
state  the  specific  reasons  for  their  pref- 
erence. 


reportedly  at  the  behest  of  the 
Roosevelt  family. 

The  Pegler  report  was  confirmed 
in  substance  by  Mr.  Hartford  and 
by  the  A  &  P  general  counsel, 
Caruthers  Ewing.  There  was  no 
comment  from  Gen.  Roosevelt. 

Calls  for  a  Congressional  investi- 
gation were  heard  in  Congress. 
Sen.  Bridges  (R-N.  H.),  who  led 
the  criticism  of  Elliott  on  the  dog 
"Blaze"  air  priority  incident,  de- 
manded that  Congress  look  into  the 
loan  as  something  that  "is  a  moral 
and  ethical  issue  and  also  concerns 
the  taxpayers  of  this  country  who 
helped  make  it  up  when  the  loan 
was  written  off  by  Mr.  Hartford." 

Sen.  Butler  (R-Neb.)  said  he 
might  ask  the  Senate  Finance 
Committee  to  investigate  the  loan 
with  regard  to  the  income  tax  and 
deduction  features.  Rep.  Knutson 
(R-Minn.)  held  the  Internal  Reve- 
nue Bureau  should  look  into  the 
same  aspects. 

Chairman  Doughton,  of  the 
House  Ways  &  Means  Committee, 
asserted  the  whole  incident  would 
be  discussed  by  his  Committee  dur- 
ing the  current  week.  Predictions 
were  made  freely  that  some  sort  of 
inquiry  would  be  conducted,  not 
only  because  of  the  stir  created  in 
Congress  but  because  of  newspaper 
editorials  demanding  that  in  fair- 
ness to  all  parties  the  record  be 
cleared. 

Chairman    Doughton    told  the 
House  Thursday  that  the  Internal 
Revenue  Bureau  had  refused  to 
allow  Mr.  Hartford  to  charge  off 
(Continued  on  page  7k) 


Chance  of  Saving 
OWI  Radio  Good 

Senate  May  Restore  Amounts 
Eliminated  by  the  House 

PROSPECTS  of  reversing  the 
drastic  action  of  the  House  of  Rep- 
resentatives in  slicing  the  OWI 
budget  request  by  approximately 
60%,  with  the  effect  of  liquidating 
the  Domestic  Radio  Bureau,  ap- 
peared good  last  week  in  light  of 
the  following  developments: 

1.  President  Truman  told  a  news 
conference    he    hoped  Congress 
would  restore  to  OWI  the  full  esti-  ^ 
mate  he  recommended. 

2.  Sen.  McKellar  (D-Tenn.),  act- 
ing chairman  of  the  Senate  Appro- 
priations Committee,  which  heard 
testimony  in  executive  sessions 
Thursday  and  Friday  on  the  OWI 
budget,  said  he  thought  the  House 
cut  was  ''too  drastic". 

Correspondents  Speak 

3.  A  group  of  eight  prominent 
war  correspondents,  including  Wil- 
liam Shirer  of  CBS  and  John  W. 
Vandercook  of  NBC,  strongly  urged 
upon  members  of  the  Senate  Ap- 
propriations Committee  that  OWI 
operations  be  continued  "on  an  en- 
larged scale"  in  the  interest  of 
fighting  enemies  of  democratic 
principles. 

4.  Paul  West,  executive  direc- 
tor, Assn.  of  National  Advertising, 
and  Theodore  S.  Repplier,  execu- 
tive general  manager.  War  Adver-  ^ 
tising  Council,  appeared  before  the 
Committee  in  support  of  OWI  do- 
mestic operations. 

5.  J.  Harold  Ryan,  NAB  presi- 
dent, on  Friday  asked  the  Senate 
Committee,  to  restore  sufficient 
funds  to  operate  the  Radio  Bureau 
for  the  duration. 

6.  Gen.  Eisenhower,  in  a  mes- 
sage transmitted  to  the  Committee 
by  Gen.  Marshal,  supported  OWI 
and  said  that  though  the  Army 
could  do  the  work  he  preferred 
OWI  operations  in  Europe  remain 
where  they  are. 

The  House  emasculation  of  OWI, 
voted  at  a  night  session  on  June  8 
by  a  margin  of  10  votes  and  in  the 
absence  of  many  Democrats,  would 
mean  the  folding  up  of  the  agency's 
domestic  and  European  activities 
and  leave  funds  only  for  psycho- 
logical warfare  in  the  Pacific,  El- 
mer Davis,  director,  said  after  ai  ^ 
conference  with  the  President. 
Actually,  OWI  oflScials  asserted,  if 
the  House  action  were  sustained  by 
the  Senate  there  would  not  even  be 
sufficient  funds  for  the  Pacific  pro- 
gram as  no  provision  was  made 
for  liquidating  the  other  activities. 

President  Truman  had  asked 
Congress  for  $42,000,000,  a  reduc- 
tion of  nearly  $14,000,000  from  the 
current  fiscal  year's  appropriation, 
made  possible  by  the  termination 
of  psychological  warfare  in  Europe 
and  the  Mediterranean.  The  House 
Committee  on  Appropriations  re- 
duced the  amount  asked  by  the 
President  to  $35,000,000. 


Republicans  Demand  Congress  Inquire 
Into  Elliott  Roosevelfs  Air  Interests 
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BROADCASTING    •  Broadcast 


WHO 

keeps  'em  bust^  i 


/ 


How  many  stations  do  you  know  that  have  a 
production  schedule  of  125  local  live-talent  shows 
a  week,  all  carefully  planned,  written,  scored  and 
rehearsed  within  their  own  organizations? 

WHO  does!  Harold  Fair,  veteran  Program  Man- 
ager, conducts  a  veritable  3-ring  circus,  composed 
of  one  of  the  largest  radio  programming  and  pro- 
duction departments  in  the  country,  backed  by  a 
really  amazing  line-up  of  talent — and  all,  in  turn, 
staunchly  supported  by  earnest  cooperation  from 
who's  full  staff  of  150  experienced  radio  men 
and  women.  With  an  average  of  nearly  18  local 
live-talent  shows  a  day  (exclusive  of  newscasts) 
all  this  staff  is  plenty  busy,  too ! 


BROADCASTING    •    Broadcast  Advertising 


To  what  purpose  all  this  effort,  when  we  could 
easily  fill  much  more  of  our  schedule  with  tran- 
scriptions or  network  broadcasts?  First,  Hooper- 
atings  show  that  in  our  coverage  area  our  local 
productions  often  out-draw  competitive  network 
shows.  Second,  we  beUeve  a  station  gets  to  the  top 
and  stays  there  only  by  taking  those  extra  steps. 
It  adds  up  to  this:  lowans  know  what  they  like, 
WHO  knows  what  they  like,  and  WHO  will  go  to 
any  lengths  to  give  it  to  them! 

Resuh?  Iowa  prefers  WHO! 


+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  Representatives 
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Agency  Recognizing  Body  Needed  in  Radio 


Should  Be  NAB  ^Sponsored;  Would 
Aid  Stations^  Save  Duplication^ 

By  HAROLD  A.  SODERLUND 
Omaha  Sales  Manager,  KFAB  Lincoln-Omaha 


RADIO  has  come  of  age.  With  ma- 
turity goes  responsibility  ...  to  the 
radio  stations,  listeners,  and  adver- 
tisers. One  of  the  prime  requisites 
of  an  industry  which  is  established 
for  the  "long  pull"  of  permanence 
is  the  setting  up  and  maintaining 
of  standards  in  advertising  copy 
and  financial  responsibility  of  ad- 
vertisers and  agencies. 

The  day  should  be  passed  when 
just  anybody  who  called  himself  an 
agency  receives  recognition  from 
a  radio  station.  Other  major  me- 
dia, as  they  also  developed  into  the 
period  of  permanence,  organized 
''recognizing  bodies"  as  a  part  of 
their  national  associations.  Now 
radio  has  come  of  age  and  with 
maturity  comes  the  responsibility 


Mr.  Soderlund 


f  establishing  a  recognizing  body. 
The  radio  industry  needs  a  7-ec- 
orjnizing  body  to  set  and  determine 
iiunimum,  professional  and  finan- 
cial standards  of  competence  for 
advertising  agencies  handling  radio 
advertising.  By  receiving  reports 
at  regular  intervals  from  all 
agencies,  and  special  reports  when 
necessary,  these  standards  will  be 
maintained  by  the  recognizing 
body.  This  recognizing  body  should 
be  an  integral  part  of  the  National 
Assn.  of  Broadcasters. 

By    establishing    a  recognizing 
body  the  radio  industry  will  join 
iher  major  media  in  furnishing 
'I  its  members  service  similar  to 
that  furnished  to  members  of: 

ABP    { A.ssoclated  Business  Papers) 
ANPA  (American    Newspaper  Pub- 
lishers Assn.) 
APA    (Agricultural  Publishers 
Assn.) 

PPA    (Periodical  Publishers  Assn.) 
PANY  (Publishers    Assn.    of  New 
York) 

SNPA  (Southern    Newspaper  Pub- 
lishers Assn.) 

These  organizations  have  long 
protected  their  members  by  extend- 
ing recognition  to  applying  agen- 
cies after  careful  investigation. 

It  is  suggested  that  the  NAB 
Board  of  Directors  appoint  a  com- 
mittee to  compile  organizational 
suggestions  and  present  a  report 
in  an  open  meeting. 

Today  the  financial  picture  is  ex- 


tremely bright.  Almost  everyone 
with  merchandise  has  good  business 
and  is,  therefore,  a  good  credit 
risk.  It  is  impossible  to  project 
into  the  future  with  any  degree  of 
accuracy;  however,  it  is  reasonable 
to  assume  that  with  the  cessation 
of  hostilities  credit  problems  will 
again  rear  their  troublesome  heads 
to  plague  the  commercial  side  of 
the  radio  industry. 

Radio  has  been  famous  for  at- 
tracting to  it  people  who  are  pro- 
ficient in  the  arts  of  showmanship 
and  public  persuasion.  Their  prime 
consideration  has  been  for  the  in- 
terest of  the  listener,  rather  than 
in  sound  business  practices.  After 
the  war  it  is  entirely  possible  that 
the  number  of  small  advertisers 
will  increase.  Should  we,  as  have 
other  major  media,  insure  our 
credit  risk  by  making  the  agencies 
financially  responsible? 

Eliminates  Duplication 

When  each  station  is  responsible 
for  setting  the  minimum  financial 
and  professional  standards  of  an 
agency  before  extending  recogni- 
tion, we  are  guilty  of  waste  of 
time  and  energy  involved  in  dupli- 
cation of  investigation.  Needless 
to  state  each  station  manager  will 
of  necessity  have  a  different  cri- 
terion for  the  judgment  of  the  ad- 
mission of  an  applying  agency. 
Once  an  agency  is  recognized  by 
one  station,  it  is  very  much  easier 
for  it  to  gain  recognition  by  all  oth- 
er stations. 

Duplication  of  investigation  of 
agencies  is  a  costly  drain  on  the 
manpower  of  both  stations  and 
agencies  and  may  be  ineflncient.  A 
control  body  for  receiving  agencies' 
financial  statements  would  be  able 
to  keep  their  information  current. 
As  an  illustration:  A  Denver  sta- 
tion wrote  an  Omaha  agency  for  a 
current  financial  statement.  They 
had  not  asked  for  a  statement  from 
this  agency  since  1940.  For  a  period 
of  five  years  the  station  was  ex- 
tending credit  purely  on  faith.  If 
many  stations  asked  this  agency 
for  an  individual  financial  report, 
it  would  be  an  undue  burden  on  the 
agency's  bookkeeping  departments. 

Most  agencies  are  interested  in 
the  welfare  and  long-term  interest 
of  broadcasting.  Unfortunately  a 
few  are  not.  At  the  present  time, 
we  are  in  the  position  of  paying 
that  few  15%  to  help  them  tear 
down  our  industry.  Certainly  this 
money  could  be  better  used. 

We  are  familiar  with  the  prob- 
lems of  the  agency  business,  one 
of  which  is  making  money.  When  a 
firm  is  making  money,  it  is  easier 
for  it  to  keep  standards  high.  When, 
as  after  the  last  war,  a  number  of 
agencies   are   going  out   of  busi- 


ness, they  sometimes  let  their  stan- 
dards drop  in  the  emergency  of 
making  money  at  the  moment  to 
save  their  business.  It  is  possible 
that  such  a  condition  might  be  re- 
peated. Certainly  an  agency  must 
make  a  profit  if  it  is  to  make  a 
worthwhile  contribution  to  the 
broadcasting  industry.  A  recogniz- 
ing body  should  aid  an  agency  in 
that  same  endeavor. 

House  Agency 

One  of  the  problems  which  comes 
under  the  heading  of  a  "chisel"  is 
a  house  agency.  All  of  us  have  had 
experiences  with  this  "advertising 
department"  of  an  advertiser  who 
attempts  to  cut  our  established 
rate  by  15%,  without  rendering  the 
true  service  of  counsel  and  copy 
preparation  of  the  legitimate  ad- 
vertising agency.  Here  again  the 
recognizing  body  could  save  the 
station  money  and  help  keep  up 
broadcast  advertising  standards. 

If  radio  stations  could  present  a 
united  front  against  house  agencies 
then  no  individual  station  would  be 
forced  to  battle  the  house  agency 
alone — and,  as  is  sometimes  the 
case,  then  see  another  station  ac- 
cept the  business — house  agency 
and  all.  One  solution  could  require 
that  the  minimum  number  of  ac- 
counts the  applying  agency  could 
have  is  three. 

At  present  there  is  no  "guardian 
service"  in  the  radio  field.  Some 
of  the  other  associations  furnish 
their  affiliates  with  reports  on  any 
agency  which  is  back  on  its  pay- 
ments. That  association  recognizing 
body  makes  an  investigation  to  de- 
termine the  cause  and  gives  all 
affiliates  a  report.  It  is  not  the 
function  of  the  body  to  accept  or 


reject  recognition  j;o  an  agency.  It  ; 
is  merely  the  function  of  the  recog- 1; 
nizing  body  to  furnish  the  station  I'l 
with  the  facts,  and  the  station,  as  I' 
a  free  agent,  will  arrive  at  its  own  | 
conclusion.  By  the  use  of  symbols  | 
the  financial  standing  can  be  cur- 1 
rently  shown  for  the  agencies.  I 

Orders  of  advertising  agencies  ! 
can  be  scrutinized  by  the  recogniz-  ^ 
ing  body  to  determine  whether  or  j 
not  the  station  is  protected.  Cer- f 
tainly  every  agency  order  should  i 
include  the  phrase  "no  provisions 
of  this  order  are  binding  if  they' 
conflict  with  the  rate  card  require- 
ments of  the  station." 

Responsibility 

In  brief,  we  find  the  advertising 
agency  in  leg.Mvd  to  the  radio  in- 
dustry in  a  rather  peculiar  posi- 
tion. Legally  the  "principal  is  re- 
sponsible for  the  acts  of  the  agent 
as  within  the  bounds  of  his  author- i 
ity."  Inasmuch  as  the  considera- 
tion is  commission  paid  by  the  sta- 
tion to  the  agency  appointed  by* 
the  advertiser,  it  (.volves  the  fine 
question  of:  For  whom  is  the  agen- 
cy working? 

It  is  generally  supposed  that  the 
agency  is  working  for  the  adver- 
tiser, but  this  is  one  of  the  points 
which  should  be  clarified.  There  are 
a  number  of  cases  on  record  where 
the  advertiser  has  been  forced  to 
pay  twice,  once  to  the  agency  and 
once  to  the  station,  because  of  the 
above  legal  responsibility.  This 
gives  the  industry  a  black  eye  as 
far  as  the  advertiser  is  concerned. 

Certainly  with  more  and  more  of 
the  businesses  expanding  into 
nationwide  concerns,  it  is  essential 
that  uniform  standards  for  con- 
tracts and  orders  be  established 
and  maintained.  It  is  sincerely  sug- 
gested that  the  NAB  Board  of  Di- 
rectors appoint  a  committee  to 
further  study  the  possibilities  of 
establishing: 

1.  A  recognizing  body. 

2.  And  to  circumscribe  general 
fields  of  activity  for  the  recog- 
nizing body. 


RECOGNITION  of  agencies  through  an  organization  of  the 
NAB  is  proposed  here  by  Harold  A.  Soderlund,  Omaha  sales 
manager  of  KFAB  Lincoln-Omaha.  Native  of  Lincok,  Neb.,  the 
author  began  his  business  career  as  a  route  carrier  for  the  Lincoln 
Journal.  Following  graduation  in  1935  (A.B.  degree)  from  the 
U.  of  Nebraska,  Mr.  Soderlund  tied  into  the  advertising  and 
allied  fields.  He  has  operated  his  own  weekly  newspaper,  two 
trade  publications,  done  telephone  directory  advertising,  public 
relations,  community  organization,  owned  his  own  advertising 
company  and  was  account  executive  with  Buchanan  Thomas, 
Omaha.  Lewis  H.  Avery,  NAB  Director  of  Broadcast  Advertis- 
mg,  reported  on  the  agency  recognition  proposal  at  the  NAB 
Board  meeting  in  Omaha,  May  16-17.  Arthur  Hull  Hayes, 
WABC-CBS  New  York,  chairman  of  the  NAB  Sales  Managers 
Executive  Committee,  named  a  subcommittee  to  pursue  the 
project,  including:  Mr.  Soderlund,  Stanton  P.  Kettler,  WMMN 
Fairmont,  W.  Va.,  chairman;  James  V.  McConnell,  NBC;  WU- 
ham  J.  Doerr  Jr.,  WEBR  BuflFalo.  Group  meets  in  N.  Y.  July  17. 
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The  Bazooka 


One  of  the  most  effective  pieces  of  firing  equipment  to 
come  out  of  the  war  ...  is  one  of  the  simplest.  It's  the 
bazooka  that  we've  pictured  up  there. 

And  one  of  the  most  effective  radio  station  sales  argu- 
ments at  any  time  is,  in  its  way,  as  fundamental  as  the 
bazooka.  Terrific  sales  power  without  frills  or  fuss, 
double  talk  or  complicated  thinking.  It's  the  radio 
sales  argument  that  goes  like  this: 

"Where  can  I  get  the  most  listeners  for  every  dollar 
I  spend r" 

;ROADCASTING    •    Broadcast  Advertising 


If  you're  planning  to  use  radio  in  Baltimore  .  .  .  put 
W-I-T-H,  the  successful  independent  station,  at  the  top 
of  your  list. 

It  delivers  the  most  listeners  for  the  dollar  you  spend 
...  in  the  country's  sixth  largest  city. 


^  WITH 

BALTIMORE,  MD. 


Tom  Tinsley,  President 


Represented  Nationally  by  Headley-Reed 
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Program  Diversity  Spells  P&G  Success 


Many  Types  Other  Than 
Serials  Backed  by 
Soap  Firm 

By  BILL  BAILEY 

DIVERSITY  of  programs  as  well 
as  products  has  been  the  keynote  in 
the  long  success  of  Procter  &  Gam- 
ble Co.,  Cincinnati,  as  a  user  of 
broadcast  advertising. 

Contrary  to  the  general  belief, 
P&G  does  not  sponsor  the  daytime 
dramatic  serials  exclusively.  A  list 
of  the  130-odd  programs  sponsored 
by  the  firm  since  it  entered  broad- 
cast advertising  in  1923  on  WEAF 
indicates  that  Procter  &  Gamble 
has  gone  all  out  in  its  efforts  to 
give  the  people  what  they  want. 

And  that  goes  for  the  future 
when  television  is  more  than  "just 
around  the  corner".  Although  Wil- 
liam M.  Ramsey,  P&G  radio  direc- 
tor, didn't  reveal  his  firm's  post- 
war plans,  he  confirmed  that  tele- 
vision probably  will  figure  strongly 
in  future  radio  budgets. 

Plan  to  Use  Video 

"We  plan  to  go  into  television  in 
the  usual  way,"  was  his  comment. 
A  glance  at  Procter  &  Gamble's 
standard  broadcast  programs  leads 
to  the  deduction  that  the  "usual 
way"  means  "all  the  way". 

Television  will  provide  the  spon- 
sor with  a  means  of  demonstrating 
his  product.  Mr.  Ramsey  thinks  it 
will  be  some  time  before  sufficient 
television  sets  are  distributed  and 
there  are  enough  transmitters  to 
provide  a  variety  of  telecasts,  but 
he  and  his  staff  are  laying  the 
postwar  groundwork  now. 

In  all  its  advertising,  Procter  & 
(^jamble  uses  media  that  most  eco- 
nomically reaches  the  greatest 
number  of  potential  consumers.  But 
it  also  uses  those  media  to  retain 
'  ustomers.  P&G  has  an  unwritten 
•  ode  in  its  organization  and  that  is 
—  make  friends  and  keep  them. 

"In  radio  we  do  that  with  good 
programs  as  well  as  good  prod- 
ucts," explained  Mr.  Ramsey.  "It's 
-urprising  how  many  good  custom- 
!  j  s  an  advertiser  can  lose  by  offend- 
ing them  with  poor  radio  produc- 
1  ions.  If  both  the  program  and  the 
iiioduct  it  sells  meet  with  public 
approval,  you  have  a  winning  com- 
bination." 

Briefly,  here's  the  story  of  some 
of  P&G's  most  widely  known  net- 
work productions. 

Capt.  Tim  Healy,  the  world 
t  raveler,  on  the  air  first  on  WLW 
'  incinnati  as  a  test  and  later  the 
XBC-Red  network,  a  decade  or 
more  ago,  was  more  than  a  radio 
personality.  He  was  a  personal 
salesman  for  Ivory  soap.  Capt.  Tim 
called  himself  the  ambassador  of 
goodwill.  He  appeared  at  schools, 
civic  gatherings  and  before  groups 
throughout  the  country.  He  was  on 
the  air  thrice  weekly  with  a  half- 
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DISCUSSING  NEW  RADIO  show  are  these  members  of  the  Procter  & 
Gamble  radio  department,  (1  to  r):  Rodney  Erickson,  Gil  Ralston,  Gail 
Smith,  W.  M.  Ramsey,  director. 


hour  show  that  sold  Ivory  soap  to 
adults  and  youngsters  alike. 

Another  popular  program  spon- 
sored by  P&G  was  the  Personal 
Column  of  the  Air,  for  Chipso — also 
a  decade  ago.  An  adaptation  of  the 
newspaper  personal  column  in 
which  missing  persons  are  listed, 
etc.,  the  program  was  an  experi- 
ment for  Procter  &  Gamble.  With- 
in two  months  it  became  one  of  the 
most  popular  broadcasts  of  its  time. 
People  talked  about  it  everywhere. 
Then  the  novelty  wore  off  and  final- 
ly the  show  was  replaced.  But  it 
told  P&G  that  people  like  variety. 

In  Cincinnati  was  a  young  man 
with  a  voice.  Morrie  Neumann  was 
his  name  and  he  was  singing  on 
WLW.  Procter  &  Gamble  radio  folk 
heard  him,  liked  him  and  through 
Pedlar  &  Ryan  bought  a  program 
featuring  his  voice.  They  called 
him  Barrie  McKinley.  He  didn't  go 
over  as  well  as  had  been  expected, 
so  the  program  format  was 
changed,  a  feminine  voice  added 


and  it  became  the  Girl  Next  Door. 
Chatter  Between  Two 

Homey  chatter  was  exchanged 
between  the  two.  Barrie  continued 
to  sing.  Their  conversations  were 
much  like  those  of  any  ordi- 
nary boy  and  girl  who  live  next 
door  to  each  other.  That  format 
helped  and  Camay  sales  began  to 
improve.  In  1936,  after  two  years, 
the  Girl  Next  Door  was  replaced 
with  Pepper  Young's  Family,  still 
on  the  air,  network. 

Among  other  P&G  programs  with 
long  runs  are  these:  Vic  &  Sade, 
placed  by  Compton  Adv.  for  Crisco 
and  Ivory,  1934-44;  The  O'Neills, 
for  Ivory,  also  placed  by  Compton, 
from  1935-42;  The  Gospel  Singer, 
for  Ivory,  American  Family  Flakes 
and  Soap  and  Dreft,  on  the  air  in- 
termittently from  1936-40,  placed 
by  Compton,  H.  W.  Kastor  &  Sons 
Adv.  Co.  and  Blackett-Sample- 
Hummert;  Houseboat  Hannah, 
(Continued  on  page  88) 


P&GPrograms  and  Products 


FOLLOWING  is  a  list  of  Procter 
&  Gamble  programs,  the  product 
for  which  each  was  sponsored, 
agency  placing  and  date  of  show: 

NETWORK 

Ida  Bailey  Allen,  Crisco,  Blackman,  1925. 
Mrs.  Goudlss,  Crisco,  Blackman,  1928. 
Mrs.  Blake's  Radio  Column,  Blackman, 
1930. 

George,    the    Lava    Soap    Man,  Lava, 

Blackman.  1931. 
Sisters  of  the  Skillet,  Crisco,  Compton 

Adv.,  1931-32. 
Helen  Chase's  Beauty  Forum,  Camay, 

Blackman,  1931. 
Stoopnagle  &  Bud,  Blackman,  1932 
B.  A.  RoUe  Orch.,  Blackman.  1932. 
Mills  Bros..  Chipso.  Blackman,  1932-33. 
Ma   Perkins,   Oxydol,  Blackett-Sample- 

Hummert     (now  Dancer-Pltzgerald- 

Sample).  started  1933,  still  on. 
Barrie  McKinley,  Camay,  Pedlar  &  Ryan, 

1934-  36. 

Home  Sweet  Home,  Chipso,  Compton. 

Capt.  Tim  Healy,  Ivory,  Compton,  '34-35 
Personal  Column  of  the  Air,  Chipso, 

Compton.  1934-37. 
Gibson  Family,  Ivory,  Compton,  '34-35. 
Home  Sweet  Home,  Chipso,  Compton 

1935-  36. 

Vic  &  Sade,  Crisco,  Compton,  1934-44- 
Ivory,  Compton,  1937. 


Variety,  Ivory,  Compton,  1935. 
Larry  Larson,  Dreft,  B-S-H,  1935. 
Pat  Barnes,  Dreft.  B-S-H,  1935-36. 
The  O'Neills,  Ivory,  Compton,  1935-42 
Pepper  Young's  Family,  Camay,  P&R 

started  1936,  still  on. 
Magic  Voice,  Chipso.  Compton,  1936 
Five  Star  Jones,  Oxydol,  B-S-H,  1936-37. 
Gospel  Singer.  Ivory,  Compton,  1936-39. 
Kitty  Keene.  Dreft.  B-S-H,  1936-41. 
Frank  Parker,  Drene,  Kastor,  1936 
Houseboat  Hannah,  Lava,  B-S-H,  '36-41 
Jerry  Cooper,  Drene,  Kastor,  1936-37 
Guldlng^Llght,  P&G  Naphtha,  Compton, 

Jimmy  Fldler,  Drene,  Teel,  Kastor,  '37-40 
'^ary^Marlln,    Ivory   Snow,  Compton, 

Barry  Wood.  Drene.  Kastor,  1937. 

The  Goldbergs.  Duz.  Compton.  1937-45. 

Road  of    Life,   Duz,    Dash,  Compton, 

started  1937.  still  on. 
Manhattan  Mother.  Chipso.  P&R,  '39-40 
The  Wife  Saver,  Crisco,  1938. 
Life  Can  Be  Beautiful.  Ivory,  Compton 

started  1938,  still  on.  li^i-ou. 
Central  City,  Oxydol,  B-S-H,  1938-39. 

1938-°0^   Is   Ours,    Crisco,  Compton, 

Midstream.  Teel,  Kastor,  1939-40:  Oxy- 
dol. B-S-H,  1940. 
Man  I  Married,  Oxydol,  B-S-H,  1939-41. 

(Continued  on  page  36) 


All  Radio  to  Cover 
Eisenhower  Return 

Networks,  Stations  Prepared 
For  Capital,  N.  Y.  Fetes 

TWO-DAY  detailed  coverage  of 
Washington  and  New  York  recep- 
tions to  Gen.  Dwight  D.  Eisenhower 
and  party  June  18-19  will  be  fea- 
tured by  networks  and  local  sta- 
tions, with  top-flight  announcers 
assigned  to  the  event. 

From  the  time  of  Gen.  Eisen- 
hower's scheduled  11:15  a.m.  ar- 
rival at  Washington's  National  Air- 
port Monday  morning  to  the  New 
York  dinner  Tuesday  night,  radio 
will  provide  the  world  with  a  run- 
ning account  of  proceedings. 

At  a  meeting  held  Thursday 
afternoon  at  the  Radio  Branch, 
Bureau  of  Public  Relations,  War 
Dept.,  Col.  Edward  M.  Kirby,  Ra- 
dio Branch  chief,  discussed  plans 
with  radio  representatives. 

Marshall  Greeting 

Gen.  George  C.  Marshall  will 
welcome  Gen.  Eisenhower  at  the 
airport,  with  proceedings  to  be 
broadcast.  The  Eisenhower  party 
will  enter  autos  and  proceed  to  the 
Pentagon  courtyard  and  on  to  Cap- 
itol Hill  for  a  reception  by  Con- 
gress. Civic  luncheon  will  follow  at 
the  Statler.  At  3:30  Gen.  Eisen- 
hower will  hold  a  news  conference 
at  the  Pentagon. 

Highlighting  American  network's 
broadcasts  will  be  George  Hicks 
and  Ted  Malone,  recently  returned 
from  the  European  theater.  Mr. 
Hicks  will  be  at  the  airport  for 
the  arrival  and  Mr.  Malone  at  the 
Congress  reception. 

Handling  the  airport  assignment 
for  NBC  will  be  David  Brinkley, 
WRC  news  editor,  and  John  Batch- 
elder,  staff  announcer.  A  mobile 
unit  will  follow  the  Eisenhower 
motorcade  to  the  Pentagon  for  Sec 
retary  Stimson's  welcome.  In  NBC's 
mobile  unit  will  be  Morgan  Beatty, 
commentator,  and  Bill  Herson, 
WRC  "timekeeper".  At  Capitol  Hill 
will  be  Don  Fisher,  Presidential 
announcer,  doing  a  color  report. 
Back  at  the  Pentagon  after  thej 
civic  luncheon  Morgan  Beatty  will 
broadcast  a  report  of  the  news 
conference.  JJBC  will  fly  films  toj 
New  York  for  televising  Monday 
and  also  cover  Tuesday  events. 

CBS  will  have  Bob  Trout  at  the 
airport  with  Lee  Vickers  and  Gun-| 
nar  Back  in  the  WTOP  mobile  unit. 
At  the  Congress  reception  will  be 
(Continued  on  page  62) 


P&G  Buys  'RUey' 

FORMERLY  sponsored  by  Ameri 
can  Meat  Institute  on  American 
Blue,  Life  of  Riley  has  been  bought 
by  Procter  &  Gamble,  Cincinnati 
(Teel),  to  replace  Teel  Variety 
Hall  8-8:30  p.m.  (EWT)  Satur- 
day, which  terminates  on  July  7. 
Contract  for  Life  of  Riley  is  26  stet 


weeks  with  options  and  is  effective 
early  in  September.  Agency  is  Blow 
Co.,  New  York. 
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area,  one  was  of  special  significance  last  April 
22.  It  was  the  56th  birthday  of  Oklahoma  City, 
the  anniversary  of  the  historical  "Run  of  89". 
It  was  also  the  day  of  the  first  flight  of  Ameri- 
can Airlines  new  transcontinental  service 
through  Oklahoma  City,  the  first  time  since 
1934  that  Oklahoma  City  had  been  a  major 
stop  on  a  transcontinental  airline.  The  colorful, 
hour-long  dedication  ceremony  was  carried  by 
WKY. 


VERY  Wednesday  afternoon  for  almost  a 
year  the  convalescent  GI's  at  Borden  Gen- 
eral Hospital  have  been  listening  to  a  private 
half-hour  program  of  organ  music  originating 
in  WKY's  studios  and  piped  50  miles  to  the 
military  hospital  at  Chickasha,  Oklahoma. 

This  is  just  one  of  the  many  ways  in  which 
WKY  shares  its  talent  and  facilities  with  its 
community  both  on  and  off  the  air.  No  one  yet 
has  figured  a  way  to  broadcast  two  programs 
on  the  same  frequency  at  the  same  time,  but 
WKY  has  used  imagination  and  initiative  in 
making  full  and  continuous  use  of  its  wealth 
of  talent  and  superlative  facilities  in  a  variety 
of  ways. 


Another  one  of  such  services  is  broadcasting 
f  special  5-minute  newscasts  direct  from 
iWKY's  news  room  to  the  weekly  luncheon 
itieetings  of  the  Chamber  of  Commerce,  Rotary 
•lub,  Lion's  club,  and  to  convention  and  con- 
ference sessions.  This  service  has  been  greatly 
iippreciated  during  the  days  of  big  and  fast- 
i)reaking  news  as  indicated  by  the  attentively 
listening  Lions  pictured  at  the  right. 
(PINE  of  WKY's  many  public  service  pro- 
^  grams  which  does  go  on  the  air  is  a  half 
lour  of  surprising  popularity  measured  by  its 


mail  pull.  It  is  the  "Oklahoma  Forestry  Pro- 
gram". In  cooperation  with  the  Division  of 
Forestry  of  the  Oklahoma  Planning  and  Re- 
sources Board,  WKY  makes  this  an  interesting 
and  absorbing  program  dealing  with  the  trees 
and  forests  of  the  state,  fire  prevention,  state 
parks  and  soil  conservation. 

Of  the  innumerable  special  events  which 
WKY  covers  as  a  matter  of  routine  in  its 


'T'O  these  examples  of  enterprising,  imagina- 
tive service  could  be  added  scores  of  others. 
Together  they  add  up  to  the  fact  that  WKY 
considers  itself  much  more  than  a  radio  station. 
It  is  a  community  servant  .  .  .  which  WKY 
proves  by  its  daily  actions. 


WKY  •  OKLAHOMA  CITY 

OWNED  AND  OPERATED  BY  OKLAHOMA  PUBLISHING  CO. 
The  Dally  Oklahoman  and  Times— the  Farmer-Stockman 
KVOR,  Colorado  Springs-KLZ,  Denver  (Affiliated  Mgmt.) 
REPRESENTED  NATIONALLY  BY  THE  KATZ  AGENCY. 


Radio  Okinaiva,  180th  AFRS  Outlet, 
Now  Brings  Troops  Favorite  Programs 


AMERICAN  fighting  men  on  Okin- 
awa have  been  hearing  8%  hours  a 
day  of  home-quality  radio  enter- 
tainment since  Sunday,  May  20, 
when  Lt.  Gen.  Simon  Bolivar 
Buckner  opened  Station  WXLH. 
As  Okinawa's  first  radio  outlet 
programmed  for  servicemen-listen- 
ers, it  is  the  180th  station  estab- 
lished overseas  by  Armed  Forces 
Radio  Service,  Information  and 
Education  Division,  ASF.  It  is 
operated  by  Marine  Capt.  Stephen 
Brodie. 

WXLH  hit  the  air  while  Marines 
were  still  fighting  outside  of  Shun 
and  the  96th  Division  was  battling 
east  of  Ishimmi  town.  Studio  con- 
sists of  a  tent  with  floor  and  side- 
walls.  The  transmitter  is  a  port- 
able 50-watter.  Plans  are  in  the 
works .  for  a.  pennanent  studio 
structure  and  a  1,000  w  transmitter 


to  be  installed  as  soon  as  conditions 
on  the  island  permit. 

Station  broadcasts  daily,  Monday 
through  Saturday,  from  6  to  8  a.m., 
from  11  a.m.  to  1  p.m.  and  from 
7  p.m.  to  8:30  p.m.  On  Sunday 
WXLH  is  on  the  air  continuously 
from  8  a.m.  to  9:30  p.m. 

Dedicatory  program,  broadcast 
49  days  after  the  Easter  Sunday 
landing  of  troops  on  Okinawa, 
started  with  an  hour  of  music  at 
11:00  a.m.  Besides  General  Buck- 
ner's  address,  it  included  selections 
by  Morton  Gould  and  Victor 
Young's  orchestras  and  the  AFRS 
orchestra  directed  by  Maj.  Mere- 
dith Willson. 

Servicemen  listeners  also  heard 
Bob  Hope,  Jimmy  Durante,  Ed 
Gardner  and  Nigel  Bruce.  Except 
for  the  announcer's  running  com- 


NBC  Leave 

NEWEST  GI  slang  expres- 
sion is  "NBC  leave"  meaning 
a  three-day  pass.  It  started 
when  Merrill  Mueller,  NBC 
correspondent  in  the  Philip- 
pines, began  arranging  for 
soldiers  to  come  from  jungle 
fighting  lines  to  Manila  for 
broadcasts  to  the  U.  S.  Trip 
normally  lasted  three  days. 


mentary  and  the  General's  speech, 
entire  program  was  taken  from 
transcriptions  made  by  AFRS  in 
Los  Angeles  and  flown  to  Radio 
Okinawa.  Station  now  receives 
weekly  air  shipments  of  125  tran- 
scribed programs;  77  decommer- 
cialized  shows  from  the  domestic 
networks  and  49  special  programs 
produced  by  AFRS.  WXLH  is  also 
able  to  rebroadcast  AFRS  short- 
wave originations  beamed  into  the 
Pacific  from  San  Francisco. 


''KFYR  Lone  Scout  Tribe" 

Presented  by  KFVR,  m  Cooperation  with  the  Boy  Scouts  of  America 


• 

Region  10 

NORTH  DAKOTA 
SOUTH  DAKOTA 
MONTANA 

MINNESOTA 
WYOMING 

KFYR  again  takes  the 
lead  in  serving  the  North- 
west, by  presenting  the 
"KFYR  LONE  SCOUT 
TRIBE"  every  Tuesday 
evening  from  7:00  to  7:15 
P.  M.  This  program, 
recognized  as  the  first 
successful  Lone  Scout 
radio  endeavor,  is  de- 
signed to  bring  -scouting 
to  the  rural  youth  of  the 
Northwest,  who  lother- 
wise  would  be  undjble  to 
enjoy  the  benefits  of  this 
great  organization.  We 
feel  justly  proud  in  being 
able  to  serve  today's 
youth  .  .  .  tomorrow's 
leaders! 
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Marines  Now  Man  | 
Stations  in  Pacific  | 

AFRS  Operations  Bolstered  ,i 
To  Expand  Radio  Coverage  i| 

MARINES  are  "invading"  the  |' 
Armed  Forces  Radio  Service  in  in-  [ 
creasing  numbers,  now  that  the  jf. 
war  spotlight  has  shifted  to  the  j' 
Pacific.  Stations  at  Guam,  Eniwe-  |! 
tok,  and  Okinawa  are  now  under  If 
direction  of  Marine  officers.  Ij' 

Three  officers  have  been  assigned 
to  AFRS  headquarters  in  Los  An- 
geles and  10  enlisted  men  have 
been  trained  within  the  month  at 
the  AFRS  school.  All  the  AFRS 
Marines  have  had  radio  experience 
before  joining  the  service. 

In  charge  of  the  Guam  station 
is  Capt.  Stephen  Cisler  of  WGRC 
Louisville;  Capt.  Arthur  Trask  of 
Ruthrauff  &  Ryan  heads  the  Enij- 
wetok  outlet;  with  Capt.  Stephen 
Brodie,  network  actor,  officer  in 
charge  of  the  latest  AFRS  station, 
the  one  at  Okinawa  (see  story  this 
page). 


Three  at  HQ 

At  AFRS  headquarters,  where 
policy  is  decided,  many  of  the  orig- 
inal shows  are  written  and  pro- 
duced and  transcriptions  are  made 
from  "decommercialized"  top  net 
programs,  three  more  Marine  offi- 
cers have  been  assigned.  They  are 
Capt.  Francis  Knorp,  Capt.  Rich- 
ard Fischell,  Capt.  James  L.  Spates. 

Enlisted  men  assigned  to  Los 
Angeles  are  Sgt.  A.  E.  Shumate, 
formerly  of  KSO  -  KRNT  Des 
Moines  and  Sgt.  George  Carroll. 
Both  will  do  sports,  newscasts  and 
programming. 

Among  Marines  trained  by  AFRS 
in  refresher  courses  are:  MT/Sgt. 
Kenneth  H.  Wilson;  S/Sgt.  William 
B.  Moran;  Corp.  Paul  Davidson; 
Corp.  Edward  P.  Lyon,  KFMB  San 
Diego,;;C6rp.  Edwin  Reimers;  Pfc. 
Roderick  E.  Mitchell,  formerly  of 
NBC  and  CBS  New  York;  Pfc. 
James  McManus;  Pvt.  Truman  T. 
Thompson  of  WISN  Milwaukee; 
Pvt.  James  Lawrence.  They  will 
be  assigned  to  Fleet  Marine  Force, 
Pacific. 

Lt.  George  Putnam,  ex-NBC 
news  and  special  events  announcer, 
liaison  officer  for  the  Marine  Corps 
operations  within  AFRS,  has  re- 
turned from  a  tour  of  the  Pacific, 
where  he  made  arrangements  for 
more  transmitters  and  receivers. 
He  also  polled  the  men  on  their 
needs. 

As  one  outgrowth  of  the  answers, 
the  Special  Services  Section  of  the 
Marine  Corps  is  sending  out  three 
five-minute  scripts  weekly  to  all; 
forward  area  bases  to  be  done 
either  over  stations  or  through  PA 
systems.  Scripts  are  personalized 
reports  of  how  individual  units  are 
doing  in  combat,  the  overall  picture 
of  how  the  war  is  progressing,  and 
how  those  at  home  are  responding 
to  war  developments.  They  also  in 
elude  personal  news — births  of  Ma 
rines'  babies,'  stories  of  individual 
heroism,  and  other  personal  news 
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Postwar  Boom  Seen  in  Mexican  Radio  Ads 


Present  Peak  to  Be 
Boosted  in  Race 
For  Markets 

By  DOROTHY  WILLIAMS 

MEXICAN  radio  advertising — al- 
ready in  the  biggest  boom  in  its 
history — can  look  forward  to  tre- 
mendous increases  in  the  postwar 
race  for  Mexican  markets,  if 
spokesmen  for  advertising  agencies 
and  manufacturing  companies  are 
correct  in  their  prophecies. 

J.  Walter  Thompson  Co.'s  Mex- 
ico City  office,  for  example,  under 
direction  of  John  Kuneau,  has  been 
in  operation  for  only  two  years  and 
already  has  a  line-up  of  radio 
clients  which  probably  equals  that 
of  Grant  Adv.,  oldest  U.  S.  agency 
in  Mexico. 


Aside  from  its  large  spot  radio 
advertising  for  clients  in  Mexico, 
the  Thompson  agency  is  handling 
52  different  programs  weekly  in 
Mexico  and  in  Central  America. 
Central  American  time  is  bought 
on  the  chain  centered  in  XEW  Mex- 
ico City  which  has  a  total  of  87 
affiliated  stations  in  Mexico  and 
the  Central  American  countries, 
according  to  Mr.  Kuneau  who  was 
in  New  York  recently  on  a  busi- 
ness trip. 

Standards  High 

"We  have  consistently  worked 
on  the  theory  that  a  radio  pro- 
gram must  be  entertaining  in  or- 
der to  sell  products,"  Mr.  Kuneau 
said.  "We  work  to  keep  our  Mexi- 
can productions  up  to  the  standard 
we  know  the  people  demand.  What 
is  not  good  enough  in  the  States 
is  not  good  enough  in  Mexico  either 


and,  in  many  instances,  the  radio 
listeners  there  are  more  critical 
than  they  are  here. 

"One  of  the  most  important 
things  about  producing  a  radio 
program  for  Mexico  is  to  slant  it 
to  their  intense  nationalist  feel- 
ings," he  continued.  "These  people 
who  say,  'What  the  hell?  There's 
nothing  down  there  but  sand  and 
sombreros'  may  not  know  it,  but 
all  they're  doing  is  wrecking  a 
good  market  for  their  product." 

Mr.  Kuneau  cited  as  an  example 
the  Thompson  program  for  Parker 
Pen  Co.,  which  uses  a  cast  of  more 
than  70  singers  to  present  popular 
operettas  cut  to  45  minutes.  The 
program  is  broadcast  live,  he  said, 
on  XEW  and  sent  recorded  to  the 
Central  American  stations.  Ac- 
cording to  Mr.  Kuneau,  Parker  has 
the  program  on  a  52-week  contract, 
which  is  the  longest  radio  program 
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contract  ever  signed  by  a  sponsor 
in  Mexico. 

"Another  basic  principle  of  our 
office  is  that  we  produce  our  own 
original  shows  aimed  at  Mexican 
audiences,"  Mr.  Kuneau  said.  "We 
do  not  believe  in  stealing  program 
formats  which  are  popular  in  the 
U.  S.  and  simply  translating  them  f 
into  Spanish."  > 
As  an  example  of  the  Thompson  i 
agency's    original    programs,  he 
mentioned  the  Mariachi  Symphony  < 
sponsored  by  Cia.  Hulera  Euzkadi, ; 
S.  A.,  Mexican  affiliate  of  Goodrich^ 
Tire  and  Rubber  Co.  Although  it 
was  recently  discontinued,  the  pro- 
gram ran  for  six  months  on  XEW 
and  gained  great  popularity,  Mr 
Kuneau  said. 

Thompson  Clients 

Among  other  Thompson  radio 
clients  are:  Canada  Dry  Bottling 
Co.  of  Mexico,  S.  A.,  which  has 
musical  quintet  on  XEQ  Mexic 
City  and  16  affiliated  stations,  half 
hour  three  times  weekly;  RCA- Vic 
tor  Mexicana,  S.  A.,  which  uses 
two  orchestras  on  XEW  for  a  half- 
hour  program  weekly;  Chese- 
brough  Mfg.  Co.,  using  recorded 
spots  and  five-minute  programs, 

Grant  Adv.,  for  years  the  only, 
American  agency  operating  iri 
Mexico,  has  12  persons  in  its  radiq! 
section  alone. 

El  Aguila,  one  of  Mexico's  larg-, 
est  tobacco  companies,  has  several 
programs  on  XEW  and  the  net- 
work, according  to  Grant's  repre  j 
sentative.  Doctor  I.  Q.,  in  Spanish, 
with  a  slightly  different  format, 
from  the  U.  S.  program  of  that: 
name,  is  sponsored  by  El  Aguila 
weekly  for  a  half-hour  on  XEW, 
Another  El  Aguila  program  is 
What  Is  The  Name  of  That  Song? 
half-hour  weekly  broadcast.  Foi 
Belmont  cigarettes,  the  company 
sponsors  a  half-hour  weekly  vari- 
ety program  and,  for  another  to- 
bacco product,  presents  Casino  Im- 
perial, half-hour  musical  variety/ 
weekly  program. 

Two  other  agency  radio  advei 
tisers  are  Vick  Chemical  Co.,  witi 
a  quarter-hour  weekly  program  on 
XEW,  and  Max  Factor  Cosmetics 
which  sponsors  Melodias  y  Bellezo 
half-hour  weekly  on  XEW. 

Jose  Luis  Lemus,  Mexico  adver 
tising  manager  of  Colgate-Palm 
olive-Peet  Co.,  now  in  New  York  or 
business,  says:  "Radio  is  by  fai 
the  best  advertising  medium  ii 
Mexico,"  pointing  out  that  th 
nation's  high  illiteracy  rate  make 
newspaper  and  magazine  prom 
tion  less  useful  in  selling. 

About  70%  of  all  Colgate  sale 
in  Mexico  are  directly  attributabl 
to  radio  advertising.  Sr.  Lemu 
said.  The  company  is  currentl 
using  seven  quarter-hour  program 
daily  on  XEW  and  40  local  sta 
tions  with  one  quarter-hour  va 
riety  broadcast  on  XEQ  and  tw 
half-hour  weekly  news  program 
on  XEW.  Colgate  is  using  two  half 
hour  musical  programs  and 
average  of  10  spots  weekly  oil 
 %  XEW. 
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TIME  TO  TALK  to  a  city's  teeming 
populace,  time  for  reaching  subur- 
ban shoppers,  or  time  for  covering 
rich  rural  markets  . . .  such  time  is 
the  full-time  concern  of  Weed  & 
Company — specialists  in  good  times 
on  good  stations. 


That  "time  will  sell'*  and  that  Weed 
&  Company  selh  it  is  recognized  by 
all  stations  carrying  the  familiar 
letterhead  line:  "Nationally  Repre- 
sented by  Weed  &  Company."  It 
means  more  business  for  all  con- 
cerned. 


WEED  AND  COMPANY 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK   •   BOSTON   •   CHICAGO   •   DETROIT   •   SAN  FRANCISCO   •  HOLLYWOOD, 


ATS  Gives  15  Awards  for  Outstanding 
Work  in  Television  During  Past  Year 


AMERICAN  Television  Society 
presented  15  awards  for  outstand- 
ing work  in  television  during  the 
past  year  at  the  June  meeting  of 
ATS  in  New  York  last  Thursday. 
Classes  of  awards  and  their  recipi- 
ents were: 

Outstanding  Production:  WNBT 
New  York  for  Men  in  White. 

Outstanding  News  Program : 
WCBW  New  York  for  Everett  R. 
Holies'  newscasts. 

Outstanding  Contribution  to 
Children's  Programming:  WRGB 
Schenectady. 

Best  Educational  Program: 
WCBW  New  York  for  Opinions 
on  Trial. 

Most  Consistent  Sports  Pro- 
gramming: WNBT  New  York. 

Most  Consistent  Effort  in  De- 
veloping Effective  Television  Com- 


mercials: Ruthrauff  &  Ryan,  N.  Y. 

Special  awards  were-: 

Outstanding  Editing  of  News 
Films:  Paul  Alley,  WNBT  film  edi- 
tor, specifically  for  The  Wa7-  As  It 
Happens. 

Developing  Football  Television 
Technique:  WPTZ  Philadelphia. 

Best  Institutional  Television 
Commercial:  WRGB  Schenectady 
for  Conquest  Over  Darkness. 

Consistent  Technical  Excellence 
in  Television  Productions :  Klaus 
Landsberg,  W6XYZ  Los  Angeles. 

Outstanding  Work  in  Preparing 
American  Broadcasting  Co.  for 
Television:  Paul  Mowrey,  television 
director,  American-Blue. 

Preparing  the  Mid-West  for  Com- 
mercial Television:  WBKB  Chi- 
cago. 

Making  Television  Facilities 
Available  for  Commercial  Develop- 


AFA  Awards 

ADVERTISING  Federation  of 
America  awarded  the  1945  Awards 
for  Club  Achievement  to  the  Mil- 
waukee Adv.  Club,  the  Advertising 
Club  of  Springfield,  Mass.,  and  the 
V/omen's  Club  of  Cleveland,  the 
winners  representing  the  three 
classifications  for  entries — 1,  ad- 
vertising clubs  in  cities  of  more 
than  300,000  populaton;  2,  those  in 
cities  less  than  300,000,  and  3, 
women's  advertising  clubs. 


ment  on  the  West  Coast:  W6XA0 
Hollywood. 

Development  of  Television  Com- 
mercially: WABD  New  York. 

Retiring  ATS  president  Dan  D. 
Halpin,  RCA,  was  presented  with 
an  ATS  service  award  by  the  in- 
coming president,  George  Shupert, 
Television  Productions.  Mr.  Shu- 
pert and  the  other  1945-46  officers 
were  inducted  at  the  meeting,  clos- 
ing session  for  the  year. 


Sell  Tomorrow's  Leaders  TODAY! 


"Sorority  Charm"  The  Program 
Judged  FIRST  In  The  Nation 

May  23,  the  City  College  of  New  York  awarded  WDW8  FIRST 
PLACE  for  the  "best  direct-selling  commercial  program  produced 
by  a  local  channel  station." 

This  award  highlights  the  "selling"  production  on  WDWS,  and 
also  the  splendid  audience  among  University  of  Illinois  Men  and 
Women.  (Coincidental  rating  86.4%.)  Before  Pearl  Harbor,  12,631 
students  came  to  Champaign-Urbana  from  all  over  the  nation.  Now 
with  G.  I.  Joe  and  Jane  already  returning  under  the  Bill  of  Rights 
program,  22,000*  students  are  expected  on  the  campus.  They  are 
tomorrow's  leaders — nation  wide  in  origin — they  take  part  in,  and 
listen  to,  WDWS. 

•  United  States  Department  of  Education 

WDWS 

BASIC   CBS  -  -  CHAMPAIGN-URBANA.  ILLINOIS 
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LARGEST  UNIVERSITY  AIRPORT 
IN  THE  WORLD 

$3,000,000  U.  of  I.  Airport  will 
handle  anything  that  flies. 

Champaign-Urbana  City,  aside  from  stu- 
dents, IS  a  market  of  nearly  50,000  popu- 
lation, and  within  the  WDWS  .6  millivolt 
line  live  48,150  radio  families. 

For  sponsors  program  promotion  in  1944, 
WDWS  used  96,400  lines  of  newspaper 
■space,  stores  displays  and  24  sheet  boards. 
WDWS  rating  has  increased  84.1%  in  the 
last  two  years,  based  on  Hooper  and 
Conlan. 

Write  for  our  complete  and  simpUfUd  4-page 
letter  Hie  coverage  map  and  market  folder. 


Doubled  European 
Coverage  Planned 

AFN  Will  Furnish  Radio 
Entertainment  and  News 

DOUBLE  the  present  number  of 
American  Forces  Network  stations 
in  Europe  is  planned  for  the  near 
future  to  furnish  radio  entertain 
ment  and  news  for  U.  S.  troops. 

Plans  have  been  laid  for  open 
ing  11  new  stations  in  France 
Belgium  and  Germany. 

Among  stations  to  be  taken  over 
by  AFN  in  Germany  will  be  those 
at  Munich,  Bremen,  Stuttgart  and 
Frankfurt.  The  Munich  station  is 
one  of  the  largest  on  the  Continent 
and  its  100,000  watts  makes  it 
larger  than  any  in  the  United 
States.  The  Nazis  used  it  for  jam- 
ming Allied  broadcasts  during  the 
war. 

The  stations  in  France  and  Bel- 
gium will  be  maintained  or  estab- 
lished in  areas  used  for  redeploy- 
ment, recreation  and  permanent 
posts. 

AFN  had  nine  outlets  in  opera- 
tion on  the  Continent  and  41  in 
Great  Britain  when  the  war  ended 
including  three  mobile  stations  at- 
tached to  the  First,  Ninth  and 
Seventh  Armies.  The  others  on  the 
Continent  are  in  Paris,  Marseilles 
Cannes,  Nice,  Nancy  and  Lyons 
The  mobile  stations  will  be  trans- 
ferred to  other  areas  as  the  armies 
are  redeployed. 

The  stations  are  on  the  air  more 
than  20  hours  a  day,  presenting 
live  broadcasts  direct  from  their 
studios  and  transcriptions  prepared 
by  Armed  Forces  Radio  Service 
and  flown  from  the  United  States 
AFN  also  operates  a  news  room 
from  London  for  the  broadcast  of 
world,  home  and  sports  news. 


Tribute  From  Mrs.  FDR 

TRIBUTE  to  radio  was  paid  by 
Mrs.  Franklin  Roosevelt  last  Wed- 
nesday in  her  column,  "My  Day", 
when  she  wrote,  "Radio  ,  .  .  has 
become  a  great  instrument  for 
bringing  people  together."  She 
added,  "Millions  of  people  who  have 
heard  only  voices  on  the  radio  have 
come  to  attach  to  those  voices 
personalities  and  qualities  of  char-i 
acter.  In  many  of  my  letters  therd 
is  a  sense  of  loss  because  my  hus- 
band's voice  will  no  longer  come 
into  a  living  room  or  a  kitchen  in 
some  remote  corner  of  the  Unitec 
States." 


Raytheon  Moves  Show 

RAYTHEON  MFG.  Co.,  Newton 
Mass.,  July  16  will  move  half-hour 
Meet  Your  Navy  to  Monday  9  p.m 
on  the  full  American-Blue  networl< 
for  the  summer.  John  Bates,  radio 
director  of  Raytheon's  new  agen 
cy,  J.  M.  Mathes  Inc.,  New  York 
said  that  in  September  program  ii 
to  move  from  9  p.m.  to  8:30  p.m. 
remaining  in  that  spot  for  the  sea- 
son. Program  is  now  heard  on 
American-Blue  Saturday  7:30-? 
p.m.,  with  rebroadcast  12-12 :3( 
midnight. 
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A  radio  station  is  li^nown 
hy  tlie  Companies  it  li^eeps 


Eversharp,  Inc. 
Montgomery  Ward  &  Co. 
Signode  Steel  Strapping  Co. 
Aluminum  Company  of  America 
Sears  Roebuck  &  Company 
Continental  Can  Company 
IngersoU  Steel  Company 
Diamond  T  Motor  Car  Co. 
E.  J.  Brach  Candy  Company 
Wisconsin  Steel  Company 
Acme  Steel  Corp. 
Hallicrafters,  Inc. 
Swift  &  Company 
Carnegie  Illinois  Steel  Corp. 

Adams  Hat  Shop 
Santa  Fe  Railroad 
Southern  Pacific  Lines 
Florsheim  Shoe  Co.,  Inc. 


The  Hub-Henry  C.  Lytton  &  Sons 

Wm.  Wrigley  Jr.  Co. 

Berghoff  Brewing  Co. 

Atlas  Prager 

Don  Cimino  Wine 

Mission  Bell  Wine 

Barloma  Wines 

Coca  Cola  Company 

Pepsi  Cola  Bottling  Co. 

Rumford  Chemical  Works 

Parker  Watch  Co. 

Super  Suds 

Tintex 

P.  Lorillard-Old  Gold 
Walgreen  Company 
Krank  Shave  Cream 
Andy  Lotshaw 
Brylcreem  Hair  Dressing 


20,000  WATTS  OF 


POWER 


WE  NEW 


:ArThe  list  of  WJJD  advertisers,  of  which 
this  is  a  small  part,  is  the  company  that  you 
will  keep  on  the  largest  independent  radio 
station  West  of  the  Hudson.  Among  smart  time- 
buyers— people  who  rate  stations  on  a 
Results-per-Dollar  basis— WJJD  rates  as  a 
standout  buy.  WJJD  delivers  SELLING 

POWER  20,000  watts  of  it  into 

the  largest  coverage  area  offered  by  any 
Chicago  station  ....  regardless  of  power! 

CHICAGO 

A  7H<vu/iaiU  'p(M  station  represented   nationally  by   paul   h.  raymer 


Out  of  Our  Heads... 


GENERALLY,  WOR  doGS  not  like  to  talk  about  itself  —  too  much.  But,  in  recent  years,  it's  sort  of 
developed  the  habit  of  taking  customers  behind  the  scenes  from  time  to  time  to  show  them  what 
makes  WOR  tick.  More  particularly,  what  makes  WOR  tick  for  them;  i.e.,  the  customers. 

This  then  is  one  of  those  trips.  It's  a  review  of  the  scope  and  type  of  stuff  coming  out  of  our 
heads  at  the  moment  and  during  the  more  or  less  recent  past.  The  material  shown  here,  we  think, 
'^x  ^  has  had  a  great  deal  to  do  with  making  one  great  station 

great,  and,  in  the  process,  turning  it  into  a  more 


WOR  USES  ALL  New  York's  leading  dailies,  and,  at  times,  almost  all  of  them  are  used  daily. 
Particularly  the  Times  and  the  Tribune.  WOR's  business  page  copy  sells  both  WOR  and  all  radio 
to  nation's  top  executives.  Banner  position  week  after  week  on  Tribune's  nationally-famous  radio 
page  is  cued  deliberately  for  knowing  agency  readers.  As  far  as  radio  stations  go,  WOR  initiated 
the  extensive  use  of  front-page  reader  notices  in  New  York. 


trade  papers 

WOR's  PRIZE-WINNING*  trade  paper  copy  is  informative 
and  helpful.  Selfishly  it  sells  WOR  mainly,  but  almost 
always  endeavors  to  advance  knowledge  of  all  radio; 
keep  agencies  and  sponsors  alert  to  latest  programming 
methods,  marketing  advances,  skilled  use  of 
WOR  research  in  plotting  audience  targets  with 
the  accuracy  of  a  field  gunner. 


^Annual  Advertising  Award,  i937 
(first  time  this  honor  was  handed 
to  any  American  radio  station's  or 
network's  advertising). 

Annual  Advertising  Award,  1941. 

American  Institute  of  Graphic 
Arts,  1936 

Direct  Mail  Advertising  Assoc.; 
scroll  in  1937,  and  silver  cup  in 
1941  for  most  outstanding  mailing 
pieces. 

''VARIETY"  awards  for  "best  na- 
tionally exploited  station"  in  1938; 
for  "Showmanagement"  in  1940. 

"BILLBOARD"  award  in  1943  for 
publicity  and  promotion. 


BOOKS,  PAMPHLETS,  FOLDERS,  trickies:  WOR  samples 

the  field.  But  never  just  for  issuing  books,  pamphlets,  etc.  The  piece 

must  have  guts;  must  advance  knowledge  of  all  radio  as  intensely  as  it  magnifies  WOR.  For  more 
than  a  decade  the  latter  has  been  a  WOR  policy,  and  many  stations  that  have  used  the 
WOR  facts  will  gladly,  we  hope,  agree. 


FmSHEETS 

Young  &  Rubicam  people  blinked  one 
sunny  morning  in  May;  BBDOites  followed  suit. 
For  parked  before  the  doors  of  their  buildings,  and  many  others,  were  massive 
Railway  Express  trucks  with  massive  WOR  banners.  'Twas  good  advertising  for  the  general 
public  too.  In  all,  200  trucks  will  trundle  through  Manhattan's  streets  with  varied 
WOR  posters  colorfully  astride  them  for  months,  months,  months. 


f0^§'MiM^^  "It's  a  bird,  it's  a  plane,  it's  . . ."  It's  an  excerpt  from  one  of  those  cleverly- 
positioned  WOR  promotion  recordings  that  roll  up  more  listeners  for  the  station's  sponsors  and 
their  shows.  About  60  times  a  week,  carefully- 
tailored  cuts  from  WOR  programs  are  flicked 
on  the  air  at  selected  spots. 


presentations 


PIECES  THAT  NOT  ONLY  Sell  the  WOR  show, 
but  give  the  agency  and  sponsor's  rep.  a  lot  of  new 
facts  about  his  own  business  and  how  WOR  fits  into  it. 
This  is  a  routine  WOR  promotion  chore,  but  the  material 
isn't  —  routine,  we  mean. 


theater  lie-ups 


IN  66  THEATERS  of  the  Greater  New  York  Skouras  chain,  WOR 
trailers  are  seen  daily  by  approximately  300,000  people  of  all  ages. 
Carefully  written  and  shot  to  suit  moviegoers'  tastes,  they  are 
another  effective  persuader  for  WOR  and  its  sponsors. 


mws  sheets,  dips,  etc. 

TIMELY  TIPS  FOR  AGENCYMEN,  sponsoTS,  and  WOR's  own 
account  execs,  are  peeled  off  promotion  mimeographs 
weekly  and  sent  shuttling  out  by  the  hundreds.  They 

contain  meaty  audience  facts  on  specific  shows  and  time 
periods^  clock  off  Crossley  age-sex-income  comparisons 
and  newly-unearthed  marketing  data. 


mmi 


'Oh  mama,  look  —  WOR!"  said  the  little  boy 
as  he  stepped  into  one  of  the  10  elevators  at  WOR.  Not  quite  as 
audible,  but  equally  intent,  is  the  attention  WOR's  unique  elevator 
cards  attract  from  20,000  riders  every  day  of  every  week. 


WOR 


that  power-full  station 

at  1440  Broadway,  in  New  York 


MUTUAL 


■  Philco  Is  Ready 
I  To  Up  Production 

'     ivennaly     Outlines  Philco's 
Plans  for   the  Future 

tj  r^HILCO   has  completed  arrange- 
j  iients  to  increase  production  far 
■  ibove  pre-war  levels  as  soon  as 
:  vernment    regulations  permit, 
nomas  A.  Kennaly,  vice-president 
charge  of  sales,  said  last  week. 
Speaking  of  the  radio  industry's 
iOtable   contribution   to  victory" 
18  declared:  "As  one  of  the  recog- 
nized leaders  in  the  development 
ind  production  of  radar,  Philco  is 
jjratified   that  its   equipment  has 
jrved  on  fighting  fronts  all  over 
|h'e  world." 

Philco  Planning 

Foreseeing  the  curtailment  of 
.rmed  forces  orders  in  the  months 
ihead,  Mr.  Kennaly  went  on  to 
Outline  Philco's  plans.  "Surveys 
nade  by  Philco,"  he  said,  "indicate 
•hat  a  pent-up  demand  for  approxi- 
iiately  25  million  radio  receiving 
ets  already  exists.  This  is  nearly 
wice  the  industry's  all-time  high 
production  of  13  million  receivers 
n  1941. 

"In  addition  to  the  normal  de- 
land  for  radio  sets,  FM  promises 
0  become  increasingly  important 
n  post-war  years.  The  fact  that  a 
arge  number  of  new  FM  stations 
■  ill  be  built  and  go  on  the  air  as 
oon  as  possible  means  that  there 
.  ill  be  a  great  many  more  FM  pro- 
rams  to  listen  to.  Sale  of  AM- 
receivers  should  be  stimulated 
ccordingly. 

"As  the  leader  in  radio  ever  since 
930,  Philco  is  laying  plans  to  main- 
ain  and  strengthen  that  position 
'i  the  postwar  position.  Our  post- 
war radio  line,  from  table  models 
-J  de  luxe  radio  phonographs,  will 
libody  new  features  and  new  ideas 
:-ver  available  before.  Perhaps 
.ost  important  of  all,  in  the  face 
f  higher  costs,  the  consumer  will 
et  prewar  values  for  every  dollar 
£  spends  for  his  new  Philco." 


V4A  SEES  POSTW  AR 
^RODUCTIOIS  AT  LOSS 

lADIO  manufacturers  may  have 
o  produce  home  receivers  at  a 
jss  during  the  first  12  months  af- 
ar reconversion,  R.  C.  Cosgrove, 
resident  of  the  Radio  Manufac- 
urers  Assn.,  declared  in  his  an- 
ual  report  to  the  RMA  Board  of 
directors  on  June  14  in  Chicago. 

He  foresaw  twice  as  many  manu- 
•dcturers  making  radios  after  pro- 
uction  bans  are  lifted,  than  be- 
jre  the  war,  with  keen  competi- 
on  making  price  control  unneces- 
iiy.  "There  is  grave  danger  of 
ver-production,"  he  stated.  Mr. 
osgrove  expects  all  restrictions  on 
vilian  radio  production,  except 
irtain  military  priorities,  to  be 
fted  by  the  WPB  by  about  Oct.  1. 

"This  country  is  far  ahead  of  all 
.hers"  in  electronic  research  and 
•velopment,  he  said,  adding  that 
:c  industry  has  produced  over  ten 

llion  dollars  worth  of  radio 
luipment  since  the  war  started. 


Travel  Rationing  Possibility 
Blasts  NAB  Convention  Plans 


TAKING  advantage  of  new  pro- 
gram material  and  talent,  radio 
has  been  interviewing  generals  such 
as  these.  Frank  Gaither  (left), 
associate  manager  of  WGST  At- 
lanta, caught  Gen.  Frederick  E. 
Uhl  (center)  and  Gen.  Coui'tney 
H.  Hodges  immediately  after  land- 
ing at  the  city's  airpoi't. 


GEN.  OMAR  N.  BRADLEY  tells 
fellow-Missourian  Mary  Margaret 
McBride  (center)  of  WEAF  New 
York  his  experiences  as  12th  Army 
Group  Commander  while  his  wife, 
a  school-mate  of  the  women's  com- 
mentator, stands  by. 


GEN.  MARK  CLARK  immediately 
after  return  from  European  the- 
ater, made  an  exclusive  speech  over 
WBBM  Chicago  with  Russ  Davis 
doing  the  announcing. 


Sparton  Appoints  Allen 

SPARTON  RADIO,  Jackson,  Mich., 
has  appointed  William  C.  Allen  & 
Assoc.,  Birmingham  as  district  mer- 
chandisers for  Alabama,  Georgia, 
Tennessee,  Mississippi  and  north- 
west Florida.  Firm  will  appoint  a 
dealer  in  each  city  and  town  in  these 
states  and  Sparton  mesrchandise 
will  be  shipped  direct  from  the 
factory. 


Oliver  for  RCA 

RCA  VICTOR  Division,  Camden, 
has  appointed  the  Oliver  Theater 
Supply  Co.,  Cleveland,  to  distribute 
the  RCA  line  of  theater  equipment 
in  the  Cleveland  film  territory. 
Firm  will  handle  the  full  RCA  line, 
including  sound  equipment,  arc 
lamps,  motor  generator  sets,  etc. 


ANY  CHANCE  of  an  NAB  con- 
vention in  1945  was  decisively 
blasted  last  week  with  the  an- 
nouncement by  J.  Monroe  Johnson, 
director  of  the  Office  of  Defense 
Transportation,  that  travel  ration- 
ing may  become  necessary.  The 
ODT  chief  told  a  news  conference 
there  would  be  50%  less  Pullman 
space  and  10  to  12%  less  coach 
facilities  available  for  civilian 
railroad  travel  after  August  1.  Air 
travel  also  will  be  further  restrict- 
ed, Mr.  Johnson  predicted. 

The  War  Committee  on  Conven- 

Transf er  Two  AAF 
Reporting  Teams 

Combat  Groups  Are  Assigned 
To   Pacific  Theater 

NOW  THAT  the  European  war  is 
ended,  two  Army  Air  Forces  com- 
bat reporting  teams  are  being 
transferred  to  the  Pacific  to  join 
other  AAF  teams  reporting  the 
war  for  the  Fighting  AAF  pro- 
gram, heard  on  the  American-Blue, 
Saturday,  1:30-2  p.m.  (EWT). 

The  team  assigned  to  the  8th 
Air  Force  has  been  transferred  to  a 
West  Coast  training  field,  where 
they  are  doing  spot  broadcasts  and 
awaiting  assignment  to  the  Pacific. 
Maj.  Howard  Chapman  is  officer  in 
charge,  with  T/Sgt.  Edward  Halde- 
man,  writer,  and  T/Sgt.  Abe 
Robyn,  former  NBC  Hollywood  en- 
gineer, as  team  engineer. 

The  9th  Air  Force  team  is  at 
Wright  Field,  from  where  they  will 
proceed  to  the  Pacific  theater. 
Heading  the  group  is  1st  Lt. 
Thomas  Geoghegan,  known  to  the 
American-Blue  listeners  as  Tom- 
my Dolan,  when  he  was  an  an- 
nouncer. Sgt.  Robert  Bach,  ex- 
writer  for  WNEW  WMCA  New 
York,  is  writer  with  the  team,  and 
engineer  is  Sgt.  Ray  Stauffer,  for- 
mer NBC  engineer. 

Moving  in  the  opposite  direction, 
is  the  AAF  Radio  Production  Unit, 
which  has  moved  headquarters 
from  Los  Angeles  to  New  York. 
Fighting  AAF  will  now  originate 
from  the  American-Blue's  New 
York  studios,  with  Capt.  Perry 
LaflFerty,  former  CBS  producer,  as 
program  producer,  and  Corp.  Keith 
Fowler,  writer  for  the  Chase  & 
Sanborn  Show,  Silver-  Theater,  and 
others,  as  writer.  Capt.  William 
Blanton,  former  chief  engineer  for 
WHAS  Louisville,  has  been  as- 
signed to  the  New  York  unit. 

Just  assigned  to  the  Washington 
headquarters  of  the  AAF  Radio 
Section  is  Capt.  Tony  Lumpkin, 
who  will  coordinate  radio  activities 
of  all  AAF  commands  in  the  U.  S. 
Before  joining  the  service,  Capt. 
Lumpkin  directed  the  activities  of 
Radio  House,  at  the  U.  of  Texas. 
Capt.  Robert  McAndrews,  ex-sales 
promotion  director  of  NBC  West- 
ern Division,  is  now  AAF  liaison 
officer  between  the  nets,  agencies 
and  the  AAF. 


tions,  which  passes  on  applications 
for  gatherings  of  more  than  50  out- 
of-tovsmers,  said  there  is  even  a 
possibility  of  prohibiting  attend- 
ance by  outsiders  at  locally  spon- 
sored meetings.  Should  this  step  be 
taken,  NAB  district  meetings, 
usually  held  in  the  fall,  winter  and 
spring  may  have  to  be  cancelled  or 
curtailed.  Under  present  restric- 
tions, local  gatherings  at  which  not 
more  than  50  outsiders  participate 
do  not  require  Committee  approval. 

Before  rationing  would  be  insti- 
tuted, it  was  learned,  the  first  step 
to  be  taken  would  be  the  elimina- 
tion of  outside  attendance  at  local 
meetings.  In  the  event  of  rationing 
only  essential  travel  would  be  per- 
mitted. 

ODT  expects  that  transportation 
difficulties  will  become  pronounced 
in  July  as  vacation  travel  mounts, 
with  the  peak  in  traffic  arriving  in 
August  as  the  redeployment  of 
troops  to  the  Pacific  gets  into 
stride.  The  increased  military 
movements  will  last  through  next 
March.  About  half  the  present  sup- 
ply of  Pullmans  and  one-third  of 
the  coaches  are  now  in  military 
service.  Redeployment  operations 
will  increase  the  military  require- 
ments to  75%  and  45%  respect- 
tively. 


BADIO  MARKET  VP 
IN  CANADA  SURVEY 

RADIO  RECEIVERS  and  combi- 
nation radio-phonographs  rank 
fourth  on  the  list  of  electrical  ap- 
pliances wanted  by  Canadians,  ac- 
cording to  a  postwar  survey  made 
by  the  MacLean  Publishing  Co., 
postwar  research  department,  To- 
ronto. Washing  machines,  refrig- 
erators and  cooking  stoves  rank 
ahead  of  radio  receivers. 

Canadian  families  numbering 
463,000  are  estimated  as  a  result 
of  the  survey  to  want  radios,  and 
the  estimated  purchase  price  is 
?34,000,000.  "Radios,"  the  survey 
points  out,  "are  the  most  univer- 
sally ovsmed  item  of  electric  appli- 
ance or  equipment."  Although 
there  is  some  variation,  ovvmership 
is  high  everywhere. 

About  463,000  families  say  they 
are  in  the  market  to  buy  a  radio, 
two-thirds  to  replace  old  sets. 
About  250,000  families  place  radios 
among  the  first  two  purchases  of 
major  home  equipment.  Almost  one 
in  four  potential  buyers  want  a 
combination  radio  phonograph  set. 
A  few  want  television.  In  dollar 
terms  this  means  a  market  for  ra- 
dios (other  than  auto  radios)  of 
about  $34,000,000  over  all,  an  item 
on  which  Canadians  normally  spend 
about  $13,000,000  a  year. 


WHNC  to  MBC 

WHNC  Henderson,  N.  C,  250  w  on 
890  ke,  has  joined  Mutual.  Nathan 
Frank,  formerly  with  WCBT  Roa- 
noke Rapids,  N.  C.,  is  owner  and 
operator. 
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WANT  MORE  BUSINESS 


Here's  a  "super-salesman"  who  is  on  friendly  terms  with  1,220,958  prosperous  |>eogle 
in  this  ever-expanding  market.  Whether  you're  selling  candy  or  cars,  tires  or  toothpaste, 
KUOA's  complete  coverage  of  KAMO*  LAND  (Kansas,  Arkansas,  Missouri,  Oklahoma) 
can  take  your  message  into  over  200,000  radio  homes  throughout  this  area. 

This  market  represents  a  buying  power  of  over  $200,000,000  based  on  official  retail 
sales  figures.  KUOA's  strong,  clear  voice  helps  to  decide  what  these  millions  will  buy. 
Better  hire  this  extra  salesman  for  your  products  NOW. 


KUOA 

Siloam  Springs,  Arkansas 

5000  Watts -1290  Kilocycles 


The  Voice  of . 


National  Representatives : 
The  Walker  Company 
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If  youTe  looking  for  -J^^rf  "^^ 
U  that  P-^^^,rgtuc  lu  of 
want  coverage  ^^J^'^S^^e  forced 

Southern  CaU^^J^^^^;  ^^^dge, . . .  then 
to  keep  an  eye  on  the  budg  ^^^^^^ 

Betty  Russell  s  popular 

Club"isthea"^^;^p^Monda^^ 
Every  night  except  ^ 

inidnight  -till  o"^^^^^^V,ad  fun, 
sparkUng  "^^l' ^^^^^  guest  stars 
flavored  with  mail  re- 

and  servicemen^  Her  hu?  s 

ber  of  sponsors  -  at  details. 
A  call  or  letter  will  Drmg  y 


WDZ  Moves  to  Improved 
Studios  After  24  Years 

AFTER  24  years  in  its  original 
quarters,  WDZ  Tuscola,  111.,  has 
moved  to  new  studios  in  the  McNeil 
building.  The  station  went  on  the 
air  March  17,  1921  and  until  1929 
broadcast  an  occasional  amateur 
performance  and  grain  market 
reports  on  the  half  hour,  the  first 
station  to  carry  that  service. 

In  1935  WDZ  became  a  corpora- 
tion and  the  next  year  increased 
power  from  100  to  250  w.  In  1939 
the  power  was  increased  to  the 
present  1,000  w.  Edgar  L.  Bill  is 
president  and  Walter  C.  Shafer, 
manager. 


P  &  G  Programs 

{Continued  from  Page  20) 

Trouble  With  Marriage.  Oxydol,  B-S-H. 

Mictiigan  Network,  1939. 
Prof.  Quiz.  Teel,  Kastor,  1939-40. 
Singing  Cop,  Lava,  B-S-H,  New  England 

network,  1939. 
Against   the   Storm,   Ivory,  Compton, 

1939-  43 

Bight  to  Happiness,  Ivory,  Compton, 

started  1939,  still  on. 
Painted  Dreams,  Chlpso,  P&R,  1940. 
What's  My  Name,  Oxydol,  B-S-H,  1940. 
Lone  Journey,  Dreft,  Lava,  B-S-H;  Duz, 

Compton,  1940-43. 
Woman  in  White,  Camay,  P&R,  1940-42 
Truth   or   Consequences,    Ivory,  Duz, 

Compton,  started  1940,  still  on. 
Knickerbocker  Playhouse,  Drene,  Kastor, 

1940-  42. 

Those  We  Love,  Teel,  Kastor,  1940-41. 

This  Small  Town,  Duz,  Compton;  Chlp- 
so, P&R,  Lava,  B-S-H,  1940-41. 

Everyman's  Theater,  Oxydol,  B-S-H. 
1940-41. 

The  Bartons,  Compton,  1941-42. 
Ransom  Sherman,  Ivory,  Compton,  1942. 
Abie's  Irish  Rose,  Drene,  Kastor,  '42-44. 
Woman  of  America,  Ivory  Snow,  Benton 

&  Bowles,  started  1942,  still  on. 
Superman,  Guest  Ivory,  Compton,  1942. 
Junior  Miss,  Ivory  Snow,  B&B,  1942. 
Snow  Village,  P&G  Naptha,  Compton, 

1942-43. 

I  Love  a  Mystery,  Ivory,  Oxydol,  Comp- 
ton, 1943-44. 

Star  Playhouse,  Dreft,  Crisco,  Dancer- 
Fitzgerald-Sample,  1943-45. 

Crisco  Radio  Newspaper,  Crisco,  Comp- 
ton, started  1943,  still  on. 

Brave  Tomorrow,  Ivory  Flakes,  Comp- 
ton, 1943-44. 

Perry  Mason,  Camay,  P&R,  started  1943. 
stUl  on. 

Breakfast  in  Hollywood,  Crisco,  Comp- 
ton, started  1944,  still  on. 

Glamor  Manor,  Ivory  Snow,  Crisco,  B&B. 
started  1944,  still  on. 

Rudy  Vallee,  Drene,  Kastor,  started 
1944,  stUl  on. 

Rosemary,  P&G  Naphtha,  Ivory  Flakes. 
Dash,  B&B,  started  1944,  still  on. 

Gaslight  Gayetles,  now  Variety  Hall, 
Teel,  the  Blow  Co.,  started  1944,  stUl 
on. 

Jack  Klrkwood  Show,  Ivory,  Oxydol, 
Compton,  started  1944,  still  on. 

FBI  In  Peace  and  War,  Lava,  Blow, 
started  1944,  still  on. 
In  addition  P&G  sponsored  55  spot 

programs  and  11  shows  on  Canadian 

stations. 


SECRETARY  of  the  Navy  James 
Forrestal  made  the  opening  speech 
of  the  new  shortwave  series,  The 
Ncuvy  Reporter.  Radarman  2/c  Paul 
Sullivan,  former  CBS  commenta- 
tor, is  announcer  and  news  editor. 


RADIO  WORKSHOP 
HELD  IN  CINCINNATI 

WITH  officials  of  all  Cincinnati 
stations  participating,  the  first  of 
three  radio  workshop  meetings  was 
held  in  the  WLW  studios  June  8  as 
step  toward  providing  quality  pub- 
lic service  programs. 

Uberto  T.  Neely,  president  of  the 
Cincinnati  Radio  Council,  sponsor 
of  the  meetings,  expressed  the  hope 
that  through  the  educational  me- 
dium of  radio  the  citizenry  "can  be 
helped  to  have  a  greater  under- 
standing and  appreciation  of  the 
fullest  potentialities  of  all  their 
public  institutions  and  service  or- 
ganizations." 

Radio  chairmen  of  civic,  educa- 
tional, religious,  social  work,  and 
service  organizations  heard  a  sym- 
posium on  "How  a  Radio  Station 
Functions",  given  by  Richard  Hub- 
bell,  production  manager  and  tele- 
vision consultant  for  WLW;  Wal- 
ter A.  Callahan,  manager,  WSAI; 
Kenneth  Church,  executive  vice- 
president,  WCKY;  H.  E.  Fast,  gen- 
eral manager,  WKRC;  and  M.  C. 
Watters,  v.-p.,  general  manager, 
WCPO. 

Speakers  at  the  following  ses- 
sions of  the  Council,  which  will  be 
held  in  the  WKRC  and  WCKY 
studios,  include  John  Patrick 
Smith,  assistant  general  manager, 
WCPO;  Joel  W.  Stovall,  program 
director,  and  Byron  Taggart,  di- 
rector of  special  events,  WKRC; 
Howard  Chamberlain,  program  di- 
rector, and  Katherine  Fox,  direc- 
tor of  public  interest,  WLW;  Os- 
borne Stearns,  special  events.  Miss 
Jan  Fuller,  program  coordinator, 
WCKY,  and  James  A.  Leonard, 
WSAL 


KFI 


.  .  .  NBC  for  lOS  ANGELES 

50,000  WATTS    •    CLEAR  CHANNEL    .    640  KILOCYCLES 


DWARD   C.   PETRY   AND   COMPANY,    INC.,    NATIONAL  REPRESENTATIVES 


™s  is  ROCKFORD 

1944  RETAIL  SALES— $85,975,000 

A  ISEW  ALL-TIME  HIGH! 

WROK 

THE  OISLY  STATION  THAT  WILL  DO  A  JOB  FOR  YOV 

ROCKFORD,  ILLINOIS 

1000  WATTS  REP.— HEADLEY-REED 

Amiialed  with  the  American  Broadcas^ling  Company 
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MUTUAL  BROADCASTING  SYSTEM 


rrom  1717  to  1723  the  great  Johann  Sebastian 
Bach  served  as  Court  Musician  to  the  Duke  of 
Anhalt-Cothen.  His  duties  were  to  provide 
Music  for  the  ducal  household  and  "to  compose 
for  those  instruments  on  which  the  Duke 
played."  These  were  among  the  most  productive 
years  of  Bach's  life,  but  his  audience  was  limited 
to  the  Duke,  his  private  household  and  visiting 
nobility.  Fortunately,  however,  later  years 
brought  Bach's  masterpieces  to  a  world-wide 
audience  of  music  lovers. 

'As  with  Bach's  music,  so  with  your  radio 
sales  message.  It  must  be  heard — not  in  one 
household,  but  in  tens  of  thousands  —  to  be 
appreciated.  You  assure  yourself  of  such  an 
audience  when  you  use  WCBM,  for  listening  to 
WCBM  is  a  habit  in  Baltimore. 


John  Elmer 

Free  &  Peters,  Inc. 

George  H.  Roeder 

Prmsid»ot 

Exclusive  Natiwial  K»pr»s»ntativ»s 

Genera/  Manager 

Diversity  Keynotes  P&G  Success 

I  {Continued  from  Page  20) 


Guiding  Light  for  P&G  Naphtha, 
placed  by  Compton,  1937-41. 

•  For  Ivory  Snow,  Mary  Marlin, 
placed  in  the  U.  S.  by  Compton  and 

[  by  Benton  &  Bowles  in  Canada,  was 

!  a  network  show  for  P&G  from 
1937-43;  Road  of  Life,  still  a  daily 
feature  for  Duz  and  Dash,  was 
placed  by  Compton  in  1937 ;  Life 

i  Cwn  Be  Beautiful,  another  Compton 

I placement  for  Ivory,  began  in  1938 
and  still  runs. 
In  New  England  P&G  sponsored 
the  Singing  Cop,  a  Boston  police- 
',  man  whose  songs  were  aired  in 
1939    on    a    special    network  on 
.  behalf  of  Lava  soap.  It  was  placed 
by  Blackett-Sample-Hummert.  For 
;  Ivoi-y  soap,  Compton  in  1939  placed 
I    Right  to  Happiness.  The  program 
I  ]  still  is  heard. 

In    1943    Compton    placed  the 
Orisco  Radio  Newspaper,  which  still 
.  carries  P&G  sponsorship.  On  CBS 
:  Perry  Mason  mysteries,  placed  by 


Pedlar  &  Ryan,  have  been  selling 
Camay  soap  since  1943  and  the 
American-Blue  feature.  Breakfast 
in  Hollywood,  formerly  Breakfast 
at  Sardi's,  has  been  sponsored  on 
behalf  of  Crisco  since  January 
1944.  That  account  is  handled  by 
Compton. 

Rudy  Too 

Rudy  Vallee  is  heard  for  Drene, 
having  gone  on  for  P&G  last  Sep- 
tember. Kastor  handles  the  ac- 
count. Another  new  program,  Rose- 
mary, placed  by  Benton  &  Bowles, 
is  sponsored  in  behalf  of  Ivory  soap. 
Ivory  Flakes  and  Dash.  It  began 
last  October. 

First  P&G  account  placed  by  the 
Blow  Co.  was  Gaslight  Gayeties, 
now  known  as  Var-iety  Hall,  which 
began  in  November  1944.  At  pres- 
ent P&G  is  sponsoring  the  Jack 
Kirkwood  Show,  a  five-weekly  come- 
dy series,  for  Ivory  and  Oxydol  on 
a  coast-to-coast  network,  placed  by 


Compton.  Testa  first  were  conduct- 
ed on  a  Pacific  Coast  network. 

Another  newcomer  to  radio  audi- 
ences is  Glamor  Manor  on  the 
American-Blue  for  Ivory  Snow  and 
Crisco,  placed  in  July  1944  by  Ben- 
ton &  Bowles.  The  Biow  Co. 
for  Lava  soap  placed  FBI  in  Peace 
and  War  last  November.  Several 
other  productions  are  under  consid- 
eration by  P&G  for  the  future. 

The  Cincinnati  firm  has  not  con- 
fined its  broadcast  advertising  to 
English-language  programs.  Some 
of  its  most  successful  productions 
and  most  popular  in  their  respec- 
tive fields  are  on  foreign-language 
stations  both  in  the  U.  S.  and  Cana- 
da. In  this  country  there  are  pro- 
grams in  Jewish,  Polish,  Italian. 
In  Canada  the  principal  language 
aside  from  English  is  French. 

These  are  only  a  few  of  the  pro- 
grams successfully  sponsored  by 
P&G.  The  company's  desire  to  give 
the  people  what  they  want  is  best 
exemplified  in  an  experience  with 
Ma  Perkins,  the  "mother"  of  day- 
time serials.  As  chronicled  in  the 


10  O'CLOCK  HABIT 


WOAI's  10  o'clock  nightly  newscast  is  lis- 
tened to  by  more  than  54%  of  the  radio 
audience  in  San  Antonio,  Austin  and  Corpus 
Christi,  as  shown  by  a  special  survey  recently 
conducted  by  C.  E.  Hooper,  Inc.! 

Against  the  tremendous  popularity  of 
WOAi's  10:00  P.M.  news  in  these  widely  sep- 
arated centers,  a  competing  newscast  aired 
over  three  stations — one  in   each   of  the 


cities  named  above — commanded  22.3% 
of  the  audience,  at  the  time  the  survey 
was  made. 

Definite  listener  preference — throughout 
its  territory — is  another  reason  why  WOAI 
sells  more  merchandise  to  more  people  in 
Central  and  South  Texas  than  any  other 
station — at  a  lower  cost  per  sale! 


50,000  WATTS 
CLEAR  CHANNEL 
NBC  AFFILIATE 
MEMBER  TON 


OAI 


Represented  Nationally  by 
EDWARD  PETRY  &  CO. 


The  Powerful  Advertising  Influence  of  the  Southwest 


June  4  Broadcasting,  Ma  Perkins 
was  created  by  Lawrence  D.  Milli- 
gan,  account  executive  of  B-S-H. 

Today  Ma  Perkins  has  the  high- 
est sponsor  identification  of  any 
daytime  show  on  the  air.  The  lov- 
able character,  portrayed  from  the 
outset  by  Virginia  Payne,  former 
Cincinnati  dramatic  art  student, 
has  become  a  real  person  to  millions 
of  listeners — men  and  women 
alike — throughout  the  country.  Her 
fan  mail  is  unbelievable.  Each  year 
Ma  Perkins  sends  out  more  than 
1,000,000  packages  of  garden  seeds 
to  her  friends  who  write  in. 

Celebrate  Anniversary 

And  each  year  in  Chicago  the 
program's  anniversary  is  cele- 
brated at  the  Racquet  Club.  One 
factor  to  which  Mr.  Ramsey  at- 
tributes the  success  of  Ma  Perkins 
is  the  broadcast  time.  Since  it  be- 
came a  network  show  in  1933,  the 
program  has  been  on  NBC  at  the 
same  time  every  day — 3:15  p.m.  In 
1942  Ma  Perkins  was  added  to  CBS, 
1:15-1:30  p.m.,  but  the  NBC  time 
remains  unchanged. 

Despite  its  phenomenal  success, 
however.  Ma  Perkins  hasn't  always 
clicked  as  it  should.  A  few  years 
after  the  show  was  going  its  creator 
changed  the  format  from  human 
interest  to  melodrama.  Listeners 
began  to  complain.  Their  "Ma  Per- 
kins" wasn't  the  same  live,  sym- 
pathetic character  they  loved. 

Their  dislike  for  this  new  type  of 
production  for  "Ma  Perkins"  was 
reflected  in  audience  ratings. 

Orin  Tovrov,  former  scriptwriter 
of  WLW,  was  approached  by 
Blackett  -  Sample  -  Hummert.  He 
joined  the  organization,  was  as- 
signed to  write  the  show.  His  first 
move  was  to  take  Ma  Perkins  out 
of  the  melodramatic  atmosphere, 
place  her  in  Rushville  Center  and 
return  her  to  earth  as  it  were.  The 
listeners  liked  it. 

For  more  than  six  years  Mr. 
Tovrov,  who  started  adult  life  as  a 
professional  wrestler,  wrote  Ma 
Perkins.  Then  came  the  war.  Today 
he  is  a  Navy  lieutenant  in  the  Pa- 
cific. Henry  Selinger  and  Leston 
Huntley  took  over  the  writing  chore 
for  Ma  Perkins  when  Tovrov  joined 
the  service.  Huntley  still  carries  on 
and  Ma  Perkins  is  on  top  today. 
That's  just  one  incident  in  the  radio 
life  of  the  nation's  top  sponsor. 


We  Work  Today 
for  the  Northwest's 
Limitless  Tomorrow 

PORTLAND,  OREGON 

CBS  Affiliate 
FREE  &  PETERS,  Inc.,  NafI  Rep. 
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A  PENNY 


saved  is  a  penny  earned.  That's  good,  sound  teaching,  old  as  the  history  of  economics.  But  here's 
something  new  in  teaching  .  .  .  WGN's  new  "Charm  School"  of  the  air.  A  technique  of  "teaching" 
specifically  interesting  to  all  women  listeners.  Virginia  Clark,  Lee  Bennett,  Forrest  Lewis  and  Harry 
Sukman  are  the  topflighters  featured  in  this  new  "click"  show  ...  all  wrapped  up  in  an  ideal 
woman-interest  package  by  able  producer  Mary  Afflick.  It's  on  the  air  Monday  through  Friday  from 
9:30  to  10:00  a.  m.  For  selling  fashion,  beauty,  or  kindred  products  that  women  buy,  "Charm  School" 
participations  offer  real  values.  It's  good  shows  of  this  kind  that  make  WGN  the  leader  in  local  and 
national  spot  business  among  Chicago's  major  stations. 


A  Clear  Channel  Station 


\A]L3  I  ILLINOIS  I^^^^H 

\M  ^I^Wl      50,000  Watts  |illfW^^^^WB|B 

T      ▼         I    ^1     720  Kilocycles  ^^gSB^PHI 

MUTUAL    BROADCASTING  SYSTEM 

Eastern  Sales  Office:  220  East  42nd  Street,  New  York  17,  N.  Y. 
West  Coast:  Edward  S.  Townsend  Co.,  Russ  Building,  San  Francisco,  Calif. 
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There's  a  n.Uve^  ^^^^ 
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Political  Bossism? 

PRESIDENT  Truman  last  week  made  his  first 
appointment  to  the  FCC.  He  nominated  former 
Gov.  William  Henry  Wills,  of  Vermont,  to  the 
Commission  to  succeed  former  Gov.  Norman  S. 
Case  of  Rhode  Island,  a  charter  member  of 
the  agency. 

The  action  is  disappointing.  A  62-year-old 
politician  who  admittedly  knows  nothing  about 
radio  or  communications  is  designated  to  re- 
place a  man  who  has  served  with  distinction 
for  11  years.  Sen.  Austin  (R-Vt.)  had  strong- 
ly endorsed  Gov.  Wills  for  the  post.  On  the 
other  hand,  the  responsible  Republican  leader- 
ship of  the  Senate,  headed  by  Minority  Leader 
Wallace  H.  White  Jr.,  had  endorsed  Gov. 
Case's  reappointment.  Gov.  Case  himself,  until 
the  11th  hour,  had  not  lifted  a  finger  in  his 
own  behalf. 

It  was  evident  a  fortnight  ago  [Broadcast- 
ing, June  11]  that  President  Truman  had  made 
some  sort  of  commitment  to  Sen.  Austin  on 
the  Wills  appointment.  But  the  President  has 
been  represented  as  believing  in  two-party 
government  and  in  clinging  to  the  principle 
that  the  organized  minority  should  have  a 
voice  in  the  filling  of  minority  vacancies.  Pre- 
sumably that  procedure  was  not  followed,  de- 
spite the  fact  that  when  he  made  the  announce- 
ment. President  Truman  said  he  couldn't  be 
accused  of  playing  politics  in  this  case. 

In  his  11  years  on  the  Commission,  Gov. 
Case  has  opposed  most  of  the  New  Deal  inno- 
vations in  regulation.  "Craven  and  Case  dis- 
senting" became  a  radio  catch-phrase.  Gov. 
Case,  a  former  New  England  businessman, 
had  an  excellent  record  as  Rhode  Island  Gov- 
ernor. An  attorney,  he  had  absorbed  a  vast 
knowledge  of  radio  and  communications.  His 
reputation  far  fair  treatment  is  unquestioned. 

Gov.  Wills,  on  the  other  hand,  has  had  no 
experience  whatever  in  communications.  He 
has  been  in  State  politics  since  1929.  He  owns 
an  insurance  agency  in  his  home  town  of  Ben- 
nington. He  once  owned  a  hotel.  Certainly  there 
are  other  independent  agencies  in  Washington 
where  his  experience  would  better  qualify  him. 

Communications  is  a  highly  sensitive  and 
technical  field.  Important  allocations,  opening 
new  radio  frontiers,  are  just  ahead.  Volumi- 
nous testimony  has  been  taken  on  these  highly 
significant  matters  over  the  past  few  years. 
Gov.  Case  had  lived  with  them.  Gov.  Wills,  in 
his  63rd  year,  obviously  will  have  a  difficult 
time  in  even  acquainting  himself  with  radio 
nomenclature  before  these  final  allocations  are 
made  and  the  regulations  written. 

Whatever  the  practical  politics  involved,  we 
think  the  President  made  a  mistake.  This  in 
no  wise  is  a  reflection  upon  Gov.  Wills  who  has 
a  fine  record  as  a  public  servant.  It  is  a  simple 
and  forthright  appraisail  of  the  obvious  facts. 
Renaming  of  Gov.  Case  would  have  won  the 
acclaim  of  all  those  subject  to  FCC  jurisdiction, 
his  colleagues  on  the  Commission  and  the  in- 
terested public.  The  appointment  of  a  radio 
neophyte  smacks  of  political  bossism. 
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No  Ration  on  This 

THERE  is  one  commodity,  if  we  may  call  it 
such,  that  is  not  rationed  these  days.  It  is 
service. 

Broadcasters  encounter  daily  many  handi- 
caps induced  by  a  war  economy.  There  are 
shortages  of  manpower,  material  and  even  of 
time.  But  there's  no  shortage  of  neighborliness. 

Why  not,  during  those  reflective  minutes  you 
spend  trying  to  devise  some  way  to  stretch 
an  hour  into  75  minutes,  drop  a  note  to  those 
of  your  faithful  clients  who  are  sticking  with 
you  through  these  war  times? 

You  might  remind  them  that  your  medium, 
like  their  businesses,  operates  these  days  under 
necessary  restrictions.  You  might  tell  them 
frankly  that  you're  doing  your  best  in  view 
of  these  barriers,  but  that  you'd  like  to  do  more. 
Ask  them  frankly  what  else  your  outlet  can 
undertake  to  promote  their  products  more 
effectively. 

Such  honest  thoughtfulness  as  this  will  do 
much  to  bolster  the  great  gains  program-wise 
and  commercial-wise  which  have  been  made  by 
American  radio  during  the  war  years.  It  will 
do  much  to  solidify  and  perpetuate  the  friend- 
ship between  broadcasters  and  clients. 

It  is  the  local  merchant  who,  after  all,  is 
the  commercial  backbone  of  radio.  Give  him 
service.  It's  ration-free. 


ELLIOTT  ROOSEVELT  is  in  hot  water 
again.  Rejnihlicans  want  an  inquiry  into 
his  $200,000  "radio"  loan  from  an  A.  &  P. 
store  executive,  settled  later  for  $^.,000. 
For  two  years  a  special  committee  of  the 
House  tried  to  probe  the  whole  radio 
field  but  was  stopped  cold.  Elliott's  ac- 
tivities were  just  one  isolated  phase.  This 
new  fuss  comes  rather  late. 


OWI  Threatened 

BROADCASTERS  should  have  more  than  pass- 
ing interest  in  the  recent  action  of  the  House 
of  Representatives  when  it  voted  a  50%  cut 
in  the  $35,000,000  fund  reported  by  the  Ap- 
propriations Committee  for  the  Office  of  War 
Information. 

If  this  reduction  wins  approval  of  the  Sen- 
ate, where  the  measure  now  is  under  con- 
sideration, it  will  mean  the  end  of  the  Domes- 
tic Radio  Bureau  of  the  OWI. 

Perhaps  some  of  us  have  taken  too  much 
for  granted  the  efficient  war-effort  contribu- 
tion of  the  OWI's  radio  bureau.  Through  this 
funnel  spout  pours  a  steady  stream  of  pro- 
gram material  and  news  releases  conceived  by 
the  myriad  Government  agencies.  If  there 
were  no  such  bureau,  each  of  these  agencies 
would  be  required  to  make  its  contact  with 
stations  and  networks  direct.  It's  apparent 
that  under  such  conditions,  station  managers 
and  program  directors  would  have  little  time 
free  from  such  discussions. 

We  believe  the  OWI  radio  bureau  should  be 
continued,  for  its  important  work  is  not  con- 
cluded. Even  after  the  war  such  a  central 
clearing  house  for  the  bales  of  Government  in- 
formation may  prove  a  necessary  function. 

The  House  cut  which  would  spell  death  to 
the  Bureau  can  be  restored  by  the  Senate.  We 
trust  the  Senate,  with  customary  logic  and 
good  judgment,  will  act  to  continue  a  service 
that's  been  invaluable  to  the  public  and  radio. 


GEORGE  ARTHUR  RICHARDS 


GA.  (DICK)  RICHARDS  says  he's  a 
lucky  guy. 
•        Throughout  his  organization, 
which  includes  WJR  Detroit,  WGAR 
Cleveland   and  KMPC   Hollywood,  employes 
refer  to  the  "Richards  luck".  But  they  also 
refer  to  the  Richards  intuition. 

Dick  Richards  was  born  March  19,  1889,  in 
Chicago,  111.  One  might  ascribe  to  intuition  the 
fact  that  he  set  forth,  early  in  his  formative 
years,  as  a  salesman.  It  is  through  an  innate 
sense  of  salesmanship  that  he  has  built  his 
successful  broadcasting  organization. 

His  first  job  was  in  a  shoe  factory  but, 
before  you  could  lace  yours,  he  was  on  the 
road  peddling.  From  this,  by  easy  stages,  he 
changed  from  selling  shoes  to  selling  tires,  and 
by  the  early  '20's  was  in  charge  of  the  Fire- 
stone offices  in  Des  Moines,  la.  Few  of  that 
era  in  Iowa  would  fail  to  remember  him.  He 
was  a  rampaging  drummer  in  the  old  style.  \ 
During  this  period,  he  became  a  good  friend 
of  Eddie  Rickenbacker,  who  has  continued  tc 
be  a  pal  of  his  through  the  years.  It  was  Dicli 
Richards,  in  fact,  who  selected  the  famous 
hat-in-the-ring  insignia  for  the  Rickenbacker 
automobile.  Others  among  his  present  friends 
who  were  knovm  to  him  intimately  then  are 
William  S.  Knudsen,  J.  Edgar  Hoover,  K.  T. 
Keller,  and  the  late  Walter  Chrysler.  In  the 
days  that  found  these  friendships  developing. 
Mr.  Richards  was  headquartered  in  Columbus 
O.,  where,  also,  he  met  P.  M.  Thomas,  now 
secretary-treasurer  of  the  Richards  stations. 

Eminently  successful  in  the  tire-selling  busi- 
ness, Mr.  Richards  left  it  only  in  pursuit  oj 
greater  success.  He  put  it  plainly  to  the  people 
who  then  employed  him.  He  wanted  more  con' 
Crete  recognition  of  his  talents  on  payday 
Fortunately  for  the  average  motorist,  the  tir< 
company  found  it  impossible  to  increase  this 
particular  peddler's  stipend — or  today  wi 
would  probably  have  eight  wheels  on  our  auto 
mobiles  instead  of  four.  \ 
Mr.  Richards  opened  his  own  automobili 
agency  in  Detroit.  Casting  about  for  media  ij 
which  to  promote  the  sale  of  his  product,  hJ 
talked  matters  over  with  another  enterprising 
fellow — Leo  J.  Fitzpatrick,  who  had  beei| 
imported  from  the  newspaper  business  by  thi 
Jewett  Radio  &  Phonograph  Co.  to  put  WJR  ii; 
the  black.  Mr.  Fitzpatrick  sold  Mr.  Richards  i 
15-minute  program  on  the  Motor  City  outlet 
Mr.  Richards  paid  for  the  program  out  of  hiJ 
own  funds,  since  the  manufacturer  of  th( 
automobile  he  was  distributing  refused  to  par 
ticipate  in  the  cost — being  at  that  stage  a  non 
believer  in  the  art. 

This  pioneering  spirit  was  in  character  fo 
(Continued  on  Page  H) 
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FOOD,  CLOTHING,  SHELTER  ...  AND  RADIO! 


To  the  three  basic  needs  of  humankind.,  food,  cloth- 
ing, and  shelter. .  many  will  add  a  fourth  today:  Radio. 
Certainly,  it  is  no  exaggeration  to  say  that  radio,  in  the 
last  quarter-century,  has  become  as  habitual  a  factor  in 
our  daily  lives  as  eating,  dressing,  working,  and  sleeping. 

There  is  no  loneliness  wherever  radio  enters  the 
home.,  in  the  crowded  metropolis  no  less  than  on  the 
farms  that  dot  remote  regions.  Night  and  day,  come 
the  radio  voices  of  other  human  beings . .  bringing  serv- 
ices valuable  alike  to  the  nation  and  the  individual. 


In  many  homes,  turning-on  the  radio  in  the  morn- 
ing is  a  custom  as  regular  (and  as  automatic)  as  bring- 
ing-in  the  milk  and  the  newspaper,  and  putting  a  pot 
of  coffee  on  the  stove.  It  is  one  of  the  things  the  Ameri- 
can family  does,  not  only  from  habit  but  by  design. 
Truly.,  it  is  the  fourth  dimension  of  civilized  living. 

More  than  18,000,000  people  live  within  the  intense 
primary  areas  of  six  Westinghouse  stations . .  and  most 
of  them  know  from  daily  experience  that  they  can 
always  expect  quality  and  variety  in  programs  by 
staying  in  tune  with  Westinghouse. 


ffESTINCBOUSE  RADIO  STATIONS  Inc 


WBZ    •   WBZA    •    WOWO    •    KEX    •    KYW    •  KDKA 
REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES-EXCEPT  KEX     •     KEX  REPRESENTED  NATIONALLY  BY  PAUL  H.  RAYMER  CO. 


I  BIG  NAMES-WjJH  BIGGER  UNITS-MEAN 
I      BIGGER  RESULTS  WITH  ASSOCIATED! 

iiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiim 


His  network  group  of  SO  —  33  musieiant, 
llf-voice  chorus,  3  top  soloists — have  made 
39  selections  for  Associated.  More  coming! 


^Kfi^  L>\0<m/ . . .  another  BIG 
reason  why  Associated  Program  Service  offers 
MOST  Hours  of  the  Best  RADIO  Music! 

BUYING  the  right  transcribed  library  means  getting  real 
program  material — no<  the  things  you  can  hear  from  any 
jukebox.  Associated  is  the  library  that  has  always  offered 
exclusively  radio-grooved  entertainment.  BIG,  glamorous  pro- 
dudion  music ...  like  Ray  Bloch  and  his  50  top  musicians- 
Pius  the  incomparable  quality  assured  by  APS  high  fidelity 
vertical-cut  recording  and  pure  Vinylite  discs.  Yes,  the  right 
library  can  pay  off!  Want  proof?  Write  today  for  the  Asso- 
ciated Library  booklet.  Associated  Program  Service,  25  W. 
45th  St.,  New  York  19. 

4ssoc/afe(/  Pirocim  Service 

Represented  by  Loren  Watson,  UOO  Madison  Ave.,  New  York 


Our  Respects  to 

{Continued  from  Page  i2) 

Mr.  Richards  who  had  stunned  com- 
petitive distributors  by  bringing 
Paul  Whiteman's  entire  orchestra 
to  Detroit  for  a  week's  engagement 
as  a  promotion  stunt  in  opening  his 
showroom. 

Mr.  Richards'  first  radio  venture 
paid  off.  Immediately  he  bought  the 
entire  background  of  the  station 
for  a  year's  time — with  an  option 
to  buy  the  station  itself  at  the  end 
of  that  period.  He  exercised  the 
option  and  called  upon  Mr.  Fitz- 
patrick  to  take  over  its  manage- 
ment. WJR's  history  from  that  time 
to  this— its  rise  to  50,000  watts  of 
power — its  affiliation  with  CBS — 
its  devotion  to  community  service, 
culminating  this  year  when  it  won 
the  duPont  award  for  doing  the  out- 
standing station  job  in  the  nation 
during  1944 — is  known. 

In  1930,  after  prospering  at 
WJR  as  a  result  of  judicious  exploi- 
tation and  sound  management,  Mr. 
Richards  bought  WGAR  in  Cleve- 
land. WGAR  started  broadcasting 
Dec.  15,  1930.  Illustrative  of  its 
progress  is  the  fact  that  then  it 
■was  a  500-w  outlet  and  today  it 
broadcasts  with  5000  w,  with  a  50 
kw  in  the  offing,  after  the  war  freeze 
on  equipment.  Its  manager,  John 
Patt,  was  brought  into  the  broad- 
casting business  at  Detroit  by  Mr. 
Fitzpatrick  and  is  one  of  the  fa- 
mous Patt  brothers  of  radio. 
On  the  Coast 

The  pattern  for  progress  estab- 
lished by  WJR  and  WGAR  has 
been  followed,  also,  on  the  West 
Coast — ^where  Mr.  Richards  owns 
KMPC.  This  station,  a  500  watt 
daytime  outlet  in  June,  1936,  when 
Mr.  Richards  bought  into  it,  now 
is  a  10,000  watt  fuUtime  operation. 

Mr.  Richards  has  spent  some 
considerable  time  in  California  on 
doctor's  orders.  It  was  natural  that 
he  should  enter  the  broadcasting 
business  there,  and  no  less  natural 
that  he  should  make  a  "go"  of  it 
in  one  of  America's  most  competi- 
tive radio  markets. 

If  he  has  a  secret  for  success,  it 
is  service.  Devoted  to  the  cause  of 
improving  the  lot  of  every  Ameri- 
can, he  has  time  and  again  sacri- 
ficed commercial  interests  to  lend 
the  power  of  his  stations  to  Amer- 
ica's cause.  Dick  Richards  is  known 
in  broadcasting  circles  as  a  hard- 
hitting, two-fisted  operator ;  beneath 
that,  as  is  so  often  the  case,  is  a 
great-hearted  man  to  whom  prin- 
ciples are  paramount  to  profit. 

He  has,  and  few  know  it,  insisted 
through  the  years  that  every  Rich- 
ards station  broadcast  each  Sun- 
day a  15-minute  tribute  to  mothers 
everywhere.  This  is  his  living  mon- 
ument to  his  own  mother. 

He  has  given  without  stint  to  the 
war  effort,  in  many  private  ways 
that  will  never  be  known.  It  is 
known,  however,  that  some  of  the 
outstanding  contributions  to  the 
radio  war  have  been  made  by  men 
from  the  Richards  organization. 
Morrie  Pierce— WGAR's  chief  engi- 
neer, who  "captured"  the  Italian 
fleet  and  the  radio  station  at  Lux- 


Human  Record 

BECAUSE  of  the  delay  in 
the  arrival  of  Gen.  George  S. 
Patton  from  the  Bedford  air- 
port to  the  Hatch  Shell  on 
the  Esplanade  for  his  recent 
welcome  to  Boston,  Lester 
Smith,  director  of  the  Yankee 
Network's  Special  Features 
Dept.,  had  to  ad  lib  continu- 
ously for  55  minutes.  "I  must 
have  been  vaccinated  with  a 
phonograph  needle  to  have 
talked  that  long,"  Smith  said 
afterward.  The  General's 
broadcast  was  his  first  since 
his  arrival  from  Europe  and 
was  heard  by  millions  of  New 
Englanders  over  WNAC  Bos- 
ton and  the  Yankee  Network. 


embourg;  Gene  Carr,  assistant  toj 
Mr.  Richards,  who  devoted  over! 
two  years  to  the  Office  of  Censor- 
ship and  now  is  on  loan  to  the  War 
Finance  Division  of  the  Treasury  l 
Dept.  as  radio  director;  Lloyd  Sig-| 
mon  of  KMPC,  now  a  major  in  thel 
Signal  Corps  in  England,  and  manyl 
others:  over  80  men  and  women | 
froni  the  three  stations. 

Aside  from  Americanism  and  ra-| 
dio,  Dick  Richards'  main  interest 
in  life  is  sports.  He  once  ownedl 
the  Detroit  Lions,  professional  f oot-| 
ball  team.  It  was  there,  as  a  matteri 
of  fact,  that  Bob  Reynolds,  KMPCf 
manager,  had  his  first  training  inj 
the  Richards  organization — as 
player.  The  same  Mr.  Reynolds  who 
holds  the  record  for  having  played 
three  full  games  in  the  Rose  Bowl 
and  recently  was  elected  president 
of  the  Southern  California  Broad- 
casters' Assn. 

In  the  four  years  he  owned  the 
Lions,  by  the  way,  Mr.  Richards 
got  the  lion's  share  of  titles,  win- 
ning two  championships.  Winning 
ways?  Lucky?  Secretary-Treasurer 
Thomas  says  the  folks  in  the  Rich- 
ards organization  are  "plaque 
happy".  It  is  true  that  these  sta- 
tions have  won  more  than  their 
share  of  awards  for  enterprising 
programming  and  public  service. 
Plays  to  Win 

But  Mr.  Richards  plays  to  win. 

He  wrote  recently,  when  asked 
about  a  "new  man"  to  succeed  J 
Harold  Ryan  when  the  latter  bowi 
out  as  NAB  president:  "We  neec 
a  fine  fighting  American,  more  thar 
any  of  us  realizes,  a  man  who  i 
posted  on  the  greatness  of  the  jol 
and  the  opportunity  it  offers  hin 
to  serve  his  country." 

And  to  an  employe  on  war  serv- 
ice, he  exhorted:  "Step  right  out. 
Hit  hard  every  day.  Keep  fighting. 
We  are  bound  to  win." 

Those  same  sentiments  he  writes!  Cl 
to  every  man  from  his  organization 
who  is  in  the  war.  He  corresponds 
with  them  regularly,  in  long  hand 

And  yet  he  has  time  to  devot« 
to  family  life— with  Mrs.  Richards, 
the  former  Frances  Stevens  of  Los 
Angeles;  and  with  Rozene,  their  20- 
year-old  daughter,  now  a  studeni 
at  Leland  Stanford. 
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BROADCASTING    •    Broadcast  AJyertising 


The  Magic  Empire  of  the  Rio  Grande 
Is  One  Big  City  Dominated  by  KRGV 

Think  only  of  KRGV's  $650.00  per  capita  income  market,  totaling  165  miUion 
doUars  effective  buying  power,  as  a  PERMANENT  MARKET.  In  this  area 
some  type  of  commercial  crop  is  grown  every  month  of  the  year,  making  it 
possible  to  keep  money  rolling  in  constantly.  Through  KRGV  you  can  attract 
these  magic  dollars  to  your  product,  because  KRGV  is  the  standout  station 
in  the  "VALLEY." 

Affiliated  With  N. B.C.  •  Member  of  Lone  Star  Chain 
Voice  of  one  of  the  Richest  ffljiAmamnt  Markets  in  America 


CITY  WITH  A  MAIN  STREET  65  MILES  LONG 


KRGV^, 

)WER    RIO   GRANDE    VALLEY   OF  TEXAS 


1290  ON  THE  DIAL 
WESLACO  ^  TEXAS 

THE  MAGIC  EMPIRE  OF  THE  RIO  GRANDE 


AfFlLIAItD  WITH 


TAYLOR^j-juWE-SN^TWDEN 


mnnRGEihEnTa 


i 


WOO 


IS 


using 


FRANK  E.  MULLEN,  NBC  vice-president 
and  general  manager,  June  16  received 
the  merit  award  of  Iowa  State  College, 
the  Iowa  State  Alumni  Assn.  of  Chi- 
cago and  the  General  Alumni  Assn.  In- 
augurated in  1932,  award  Is  conferred 
on  outstanding  alumni  for  distinguished 
public  service. 

PVT.  JAMES  W.  WOODRUFF  Jr.,  on 
leave  as  managing  director  of  Georgia 
Broadcasting  Sys- 
tern,  operating 
^^^^^^^1  WATL  Atlanta. 
^^^^Kt^^^M  WRBL  Columbus. 
^^^^^"^^M      and  WGPC  Albany. 

'l^^l      how  Is  In  Karachi. 
^mIH      India,    assigned  to 
■■I  fiMSl      Army  Radio  Station 
mm      VXr2ZX.     in  the 
^K.  Jnl      Army    since  last 

^Km^Ltim,  a^l  year,  when  he  en- 
^■raK^apH  listed.  Pvt.  Wood- 
^^■j^^gFjH  ruS  prior  to  his 
^^HHjj^^H  foreign  service  was 
I^^^ELtdHH  assigned  to  AFRS 
headquarters  In  Los 
Mr.  Woodruff  Angeles. 

KENNETH  H.  BERKELEY,  general  man- 
ager of  WMAL  Washington,  has  been 
named  member  of  the  luncheon  com- 
mittee for  the  Washington  reception  to 
Gen.  Dwlght  D.  Eisenhower. 
CHARLES  GODWIN,  assistant  director 
of  station  relations  for  MBS,  starts  this 
week  for  a  southern  trip  to  greet  the 
new  MBS  affiliates. 

WILLIAM  J.  HALEY,  director  general 
of  the  EBC,  will  be  the  chief  speaker 
at  the  luncheon  meeting  of  the  Televi- 
sion Press  Club  June  26  at  the  Hotel 
Sheraton,  New  York.  He  will  address 
the  group  on  "International  Coopera- 
tion in  Television"  by  shortwave  from 
London. 


JOHN  SCHULZ,  formerly  In  the  sales  de- 
partment of  World  Broadcasting  Sys- 
tem. Chicago,  to  McKinney  &  Son,  Chi- 
cago, replacing  EDWARD  W.  STEVENS 
[BROADCASTING,   May  28],   as  sales- 

VIRGIL  REITER  Jr.  is  manager  of  the 
new  Chicago  oface  of  WCAU  Philadel- 
phia at  400  N.  Michigan  Ave. 

LT.  LON  A.  KING,  P-39  Lightning  pUot 
and  former  assistant  traffic  manager  at 
KPO-NBC  San  Francisco,  has  been 
awarded  the  Air  Medal  by  Brig.  Gen. 
Dean  C.  Strother  in  Italy. 
JOHN  STEBBINS,  salesman  for  George 
P.  Hollingbery  Co.,  Chicago,  Is  the 
father  of  a  boy  born  June  4. 

KCRA  Sacramento,  new  station  (250  w 
1340  kc  NBC)  has  appointed  Headley- 
Reed  Co.  as  national  advertising  repre- 
sentative effective  June  1. 
BURN-SMITH  Co.,  station  representa- 
tive, has  moved  New  York  offices  to 
Suite  1508  at  19  W.  44th  St. 

CJCH  Halifax  is  represented  exclusively 
throughout  Canada  by  H.  N.  Stovln  & 
Co.,  Toronto,  as  of  June  5. 


Houghton  Named 
Muzak  Director 

Abo  Expected  to  Succeed  Fly 
As  Chairman  in  Due  Time 

HARRY  E.  HOUGHTON,  for  the 
past  eight  years  vice-president  and 
general  sales  manager  of  Brown 
Co.,  producer  of  pulp,  paper  and 
related  products, 
!    ^  *    has  been  elected 

\  '     a  director  of  As- 

W  sociated  -  Muzak 

™  '     Corp.  and  named 

chairman  of  the 
L  .J     board   of  Muzak 

lA  ,  J     Corp.,  Associated 

Hk^i^M^B  Program  Service 
Hn.  h  ajHI  and  Associated 
Music  Publishers, 
Mr.  Houghton  operating  com- 
panies of  the  A-M 
enterprise,  becoming  chief  adminis- 
trative officer  of  the  entire  group 
of  companies.  He  assumes  his  new 
duties  today. 

In  making  the  announcement, 
James  Lawrence  Fly,  former  chair- 
man of  the  FCC  and  now  chairman 
of  the  board  of  Associated-Muzak 
Corp.,  said  he  will  retain  his  post 
for  the  present  but  that  in  due  time 
he  expects  to  turn  it  over  to  Mr. 
Houghton  so  that  there  can  be  no 
question  of  the  latter's  responsi- 
bility for  the  over-all  operation  of 
the  organization.  Mr.  Fly  explained 
that  this  will  give  the  companies 
the  full-time  services  of  an  addi- 
tional administrator  and  will  also 
leave  Mr.  Fly  free  to  devote  his 
time  to  his  general  law  practice. 
He  will  continue  as  director  and 
general  counsel  of  A-M  Corp.  and 
will  thus  be  available  for  legal  and 
policy  advisory  service  to  the  man- 
agement. 

Before  joining  Brown  Co.,  Mr. 
Houghton  was  vice-president  and 
director  of  two  New  York  adver- 
tising agencies,  Fletcher  &  Ellis  and 
Geyer,  Cornell  &  Newell.  During 
the  last  six  months,  while  still  with 
Brown,  he  has  acted  as  manage- 
ment-marketing consultant  to  Mu- 
zak and  American-Blue.  He  is  a 
member  of  the  War  Advertising 
Council. 


★NORTH 

CAROLINA'S 

THIRD 

LARGEST  CITY 


Represented  by  Howard  H.Wilson  Co. 
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Talent  Market 

POTENTIALITIES  of  television 
and  FM  as  new  markets  for  talent 
will  be  explored  at  a  conference 
June  23  at  the  Waldorf-Astoria, 
New  York,  under  auspices  of  the 
Independent  Citizens'  Committee  of 
the  Arts,  Sciences  and  Professions. 
Radio  panel  speakers  will  be  Gil- 
bert Seldes,  CBS  television  pro- 
gram director;  Peter  Lyon,  Radio 
Writers  Guild  president;  and 
Norman  Corwin,  CBS  writer-pro- 
ducer, and  chairman  of  the  com- 
mittee's radio  division.  Open  dis- 
cussion from  the  floor  will  follow 
each  speech.  Dr.  Harlow  Shapley, 
director  of  the  Harvard  College 
observatory,  is  chairman  of  the 
conference. 


WOPI  Dedicates  Studios, 
Celebrates  Anniversary 

WOPI  Bristol,  Tenn.,  celebrated 
its  16th  anniversary  Friday  and  at 
the  same  time  dedicated  its  new 
studios  and  offices  which  replace 
those  destroyed  by  a  fire  Feb.  24. 
The  fire  destroyed  all  WOPI's 
broadcasting  equipment  necessitat- 
ing operation  from  a  temporary 
studio.  The  new  layout  is  on  the 
third  floor  of  the  Union  Trust 
building  in  Bristol. 

Principal  speaker  on  the  anni- 
versary broadcast  was  Clarence 
King,  president  of  the  local  Cham- 
ber of  Commerce.  WOPI,  an  NBC 
affiliate  since  1940  and  a  part  of 
the  Tennessee  Valley  Network 
since  early  this  year,  was  founded 
in  1929  by  W.  A.  Wilson  and  is 
still  under  his  management. 


siandpoxnt  «        elements  as 

Dukes,  esUtnabU  ^.^^^  ^eU 
V^abitants         J\,el  Becau^^ 

people  spend  mor^  ^  State, 
really  are  the  ^ 


BROADCAST 


AMPEREX  235-R 

n.  r.  POWER  AMPLIFIER  AND  OSCILLATOR 

The  AMPEREX  235-R  is  a  forced-air  cooled  triode,  particularly  well  suited  for  high-frequency 
industrial  use.  Characteristics  of  the  grid  have  been  given  especial  attention  so  that  operation 
to  full  output  may  be  obtained  at  comparatively  low  plate  voltages.  This  is  an  advantage 
which  should  merit  the  interest  of  industrial  equipment  designers  now  working  on  postwar  prod- 
ucts. Built  into  the  235-R,  of  course,  are  those  notable  ">linperexfras"  which  give  Amperex 
tubes  peak  performance  over  a  greater  period  of  working  life. 


GENERAL  CHARACTERISTICS 


Filament:  Veltage. 


.14.5-15.0  Volfs 
.39.0  Amperes 
 14.0 


Amplification  Factor  

Grid  to  Plate  Transeonduetance  @  500  ma — iSOO  Micromhos 


Direct  Intereleetrode  Capacitance  (approximate) 

Grid  to  Plate  f.O-n^f 

Grid  to  Filament  10.0-/i/if 

Plate  to  moment  l.5-ji|if 


Write  tor  Additional  intormation 


NOTE:  The  more  popular  types 
of  >lfflperex  tubes  are  now 
available  through  leading  radio 
distributors. 


nmPEREX  ElEITROnil  [ORPORnTIOn 

7f  WASHINGTON  STREET  BROOKLYN  1.  N.  Y. 

Expert  Division:  13  E.  40tb  St..  New  York  U.  N.  Y..  Cables:  "Arlob" 


KEX  Buys  Site,  Plans 
Expansion  of  Operations 

KEX  Portland,  Ore.,  purchased  in 
December  1944  by  Westinghouse 
Radio  Stations  Inc.,  will  occupy 
new  quarters  when  extensive  re- 
modeling is  completed  of  a  new 
site  just  purchased.  The  Beth 
Israel  school  building  and  a  half- 
block  extending  from  12th  to  13th 
on  Main  St.,  have  been  bought,  ac- 
cording to  J.  B.  Conley,  KEX  gen- 
eral manager. 

Purchase  was  handled  by  Walter 
Evans,  Westinghouse  Electric  v-p 
as  well  as  v-p  and  general  manager 
of  the  station  subsidiary.  Plans 
call  for  two  large  studios  on  the 
first  floor,  with  client  rooms  and 
observation  booths.  Three  smaller 
studios  and  master  control  room 
will  be  on  second  floor.  New  site  is 
step  in  expansion  plans  to  include 
FM  and  television. 


PRODUCTIOnJ-^ 


RAYMOND  C.  GANTTER,  former  pro- 
gram director  of  WFBL  S37racuse,  now 
with  the  Army  In  Czechoslovakia,  has 
been  commissioned  a  lieutenant.  He 
also  has  been  awarded  the  Sliver  Star. 
ROBERT  DUREN,  with  AFBS  In  Africa. 
Sicily  and  Italy  for  two  years,  has  re- 
turned to  KOMA  Oklahoma  City  as  an- 
nouncer. GEORGE  TO.MLINSON,  for- 
merly with  WDRC  Hartford,  Joins 
KOMA  as  announcer. 

BOB  TURNER  and  LARRY  BARD,  over- 
seas veterans  new  to  radio,  have  Joined 
the  announcing  staff  of  WBRN  War- 
ren, O. 

CHARLES  WARREN,  formerly  with 
WBEN  Buffalo  and  WTAM  Cleveland 
and  Just  released  from  the  AAF,  has 
Joined  WOL  Washington  as  announcer. 

DOUG  ROMINE,  program  director  of 
KTSA  San  Antonio,  to  KARK  Little 
Rock,  Ark. 


LT.    ARTHUR   M.   BOLTER   Jr.,  AAP 

pilot  and  former  supervisor  of  page- 
boys at  KPO-NBC  San  Francisco,  Is  en- 
route  home  after  fo\ir  months  as  a 
German  prisoner  of  war.  He  was  liber- 
ated by  the  Russians. 
RICHARD  D.  SMITH  has  joined  the  an- 
nouncing staff  of  WHYN  Holyoke, 
Mass. 

CLIFFORD  M.  CLARK,  known  as  the 
"Voice  of  Savannah"  on  the  Armed 
Forces  Network  [BROADCASTING,  Feb. 
26],  has  returned  to  WSAV  Savannah 
following  release  from  the  Army. 
KATHERINE  McANDREWS,  released 
from  the  WAC  and  formerly  with  WELL 
Battle  Creek,  Mich.,  and  WHBF  Bock 
Island,  HI.,  is  now  parttlme  member  of 
the  production  staff  of  WWL  New  Or- 
leans. 

JACK  GULLER  and  DON  McWHORTER 

have  joined  the  announcing  staff  of 
WMMN  Fairmont,  W.  Va. 


WKBB  provides  each  radio  home  in  the 
Dubuque  area,  from  time  to  time,  with 
an  attractive  16-page  program  booklet  to 
be  kept  near  the  radio  os  a  handy  ref- 
erence and  constant  reminder  of  WKBB's 
outstanding  local  and  American  Network 
features.  This  complete  doy-by-day  pro- 
gram schdule  for  the  entire  week  is  con- 
veniently arranged  in  chronological  order. 
WKBB'f    program    schedule    booklets  are 

James  0.  Carpenter — 


only  one  of  the  motiy  promofions  which 
have  made  WKBB  Dubuque's  leading  radio 
station. 

More  Dubuque  people  listen  to  WKBB, 
morning,  noon,  and  night,  than  to  any 
other  rad'o  station  as  evidenced  in  the 
April  listener  survey  conducted  by  Robert 
S.  Conlan  &  Associates,  listen  preference 
for  WKBB  programs  runs  as  high  as  4  to  1. 
WKBB  really  delivers  the  listenersi 
Executive  Vice  President 


Represented  by  Howard  H.  Wilson  Company 


WKBB 


DUBUQUE 

IOWA 


AFFILIATED  WITH  AMERICAN  BROADCASTING  COMPANY 


Mrs.  Hitchcock 

MRS.  A.  SHERMAN  HITCH- 
COCK, conductor  of  How  to  Enter 
Contests  and  Win  on  WTIC  Hart- 
ford for  the  past  five  years,  died 
last  week.  Mrs.  Hitchcock  recently 
received  much  notice  and  a  consid- 
erable increase  in  her  following 
through  a  suggestion  that  her  lis- 
teners visit  veterans  in  hospitals 
and  induce  them  to  enter  contests. 
One  Army  doctor  enthusiastically 
termed  it  "hobbytherapy". 


GEOFFREY  HOGWOOD  has  Joined  the 
announcing  staff  of  CKY  Winnipeg. 
LT.  BRIAN  HODGKINSON,  RCAP.  an- 
nouncer of  CKY  Winnipeg,  and  a 
prisoner  of  war  In  Germany  since  No- 
vember 1941,  Is  now  In  England  en- 
route  home. 

RAY  BUFFUM  has  been  assigned  pros 
ducer  of  "I  Was  There"  on  CBS  Pacific 
stations,  replacing  ROBERT  HAFIER. 
Latter  resigned  to  fulfill  other  radios 
commitments. 

GENE  BARRY,  formerly  with  WTMV 
East  St.  Louis,  ni.,  to  WING  Dayton, 
O.,  as  announcer. 
LANSING  LINDQUIST,  officer  in  charge 
of  the  placement  section.  Radio  Branch, 
War  Dept.  BPR,  and  former  program 
director  of  WSYB  Syracvise,  has  been 
promoted  to  captain. 
MAJ.  EMMETT  GIFFEN  of  the  AAP  ra- 
dio  production  unit  at  headquarters, 
Washington,  and  former  staff  musician 
of  WOAI  and  KTSA  San  Antonio,  l£ 
the  father  of  a  boy. 
MICELAEL  MARLOWE,  18-year-old  an 
nouncer  with  WWSW  Pittsburgh,  has 
been  hospitalized  with  blood  poisoning. 
He  has  been  in  radio  three  years. 
IRA  MARION,  American-Blue  script 
VTTlter,  will  teach  a  special  six-week 
course  in  radio  writing  at  the  JullllarcJ 
School  of  Miisic  in  New  York  startlni 
Jvdy  2. 

JACK  BINGHAM,  former  announcer  ol 
CKWX  and  CBB  Vancouver,  has  Joinec 
the  announcing  staff  of  CBC  Vancouver 
MARY  WITSCHER  is  new  member  oi 
KIRO  Seattle. 

BOB  CONDON,  former  actor  with  Twen 
tieth  Century-Fox,  to  WHYN  Holyoke 
Mass.,  as  announcer. 
NORMAN  RAGSDALE  and  EDMONE 
WARREN  have  johied  the  announcing 
staff  of  WSSV  Petersburg,  Va. 
FRANK  STIEGER,  formerly  with  WMOB 
HamUton,  O.,  has  joined  WHIG  Dayton 
O.,  as  announcer. 

ELIZABETH  ANN  HODGES,  new  to  ra- 
dio, to  continuity  staff  of  KTSA  San 
Antonio.  BOB  BRINK,  new  to  radio 
joins  the  announcing  staff. 
ROBERT  NOVAK,  Mutual  director  ol 
talent  and  program  development,  Is  the 
father  of  a  girl  bom  June  7. 
DAVE  WILSON,  annoimcer  of  CKWS 
Kingston,  Ont.,  June  2  married  Made- 
lalne  Cudmore  of  Saiilt  Ste.  Marie,  Ont 
BOB  HART,  program  director  of  CKGE 
Tmunins,  Ont.,  and  ANNE  WLASI,  traf- 
fic manager  of  CKWS  Kingston,  Ont. 
are  to  be  married  at  Kingston  June  23 
ROD  DEWAR,  formerly  of  CKEY  To. 
ronto,  has  joined  the  annoimcing  staf 
of  CJKL  Kirkland  Lake,  Ont. 
JERRY  CAMPBELL,  released  from  thi 
Army  after  two  years  service,  has  Joinet 
WLS  Chicago  as  staff  announcer. 
ROBERT  A.  SIMON,  director  of  con 
tlnuity,  has  been  named  executive  pro 
ducer  and  editor  for  WOB  New  York 
GERTRUDE  HOFFMAN,  for  two  year 
assistant  continuity  acceptance  edlto 
at  American-Blue,  has  been  named  hea* 
of  the  department  to  succeed  DOROTR- 
KEMBLE,  who  has  shifted  to  Mutual, 
JOHN  W.  BARNES,  producer  of  CBI 
Vancouver,  June  9  married  Marth: 
Janet  Roe. 
STEVE  APPLEBY,  announcer  of  CBI 
Halifax,  has  married  Kathleen  Sayre  - 
Rothesay,  N.  B. 

IAN  CROCKATT,  announcer  of  CB( 
Ottawa,  has  married  Naomi  Baymonc 
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BRAZILIAN  radio  listeners,  in  a  recen 
survey  made  in  Rio  de  Janeiro  by  th^ 
radio  magazine  'Pon-Fon',  voted  th^ 
Coca-Cola  program,  "Um  Mllhao  di 
Melodias",  the  best  musical  program  ii 
BrazU  in  1944.  Second  best  was  Schen 
ley's  "Instantaneous  Slnfonlcos".  Botl 
programs  were  produced  by  the  Rh 
office  of  McCann-Erlckson  Inc. 

BROADCASTING    •    Broadcast  Advertising 


Permanent  Industries  Make  Permanent  Markets 


YOUR  FUTURE  IN  SAVANNAH 

THE  giant  plant  of  the  Union  Bag  &  Paper  Qjrporation  is  a  prime  factor  in  Savannah's 
bright  industrial  future. 

The  largest  integrated  pulp-paper  mill  and  bag  factory  in  the  world,  this  Savannah 
plant  consumes  120  carloads  of  pulp  wood  daily — ^regularly  employs  4,000  people  in  the  plant, 
and  2,000  workers  in  the  woods.  The  $10,000,000  annually  paid  these  6,000  employees,  plus 
large  expenditures  for  pulpwood  and  supplies,  represents  but  a  fraction  of  the  enormous  pur- 
chasing power  of  post-war  Savannah.  Although  the  Union  Bag  &  Paper  Corporation  is  busy 
helping  to  finish  off  the  War  right  now,  expansion  plans  are  already  formulated  to  meet  the 
increasing  peace-time  need  for  its  manufactured  products. 

Union  Bag  is  just  one  of  the  great  permanent  industries  that  make  the  thriving  Savannah 
Seaboard  Market  a  GOOD  investment— PERMANENTLY.  And  Savannah's  own  NBC  Sta- 
tion covers  this  market— at  the  LOWEST  PER  PERSON  COST  of  any  medium. 


HARBEN  DANIEL 
General  Manager 


H,     6  t  0  R.  G  I  A 


GEO.  P.  HOLLINGBERY  CO. 
National  Representative 


Selling  the  New  Savannah  Seaboard  Market 
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...wef/,  a/most- 

so  you'd  better  hurry 
if  you  want  to  sponsor 

Fulton  Lewis,  jr. 

in  your  own  home  town 

America's  top  cooperative  program  —  heard  by 
more  people  on  more  stations  with  more  sponsors 
than  any  other  radio  reporter.  No  wonder,  only 
a  few  choice  availabilities  remain.  So  act  at  once. 
Phone,  wire  or  write  William  B.  Dolph,  Barr 
Building,  Washington  6,  D.  C. 


ORIGINATING  FROM  WOL  WASHINGTON,  D.  C. 

Amiiated  with  the  MUTUAL  BROADCASTING  SYSTEM 


TECHniCflL^f^ 


Mr.  GUlett 


JOHN  D.  WOODWARD,  president  of 
Woodward  Assoc.,  Baltimore  engineering 
firm,  has  been  named  vice-president  in 
charge  of  engineering  of  Wired  Music 
Inc.,  New  Orleans.  He  will  continue  to 
headquarter  in  Baltimore. 
GLENN  D.  GILLEXT,  consulting  radio 
engineer  of  Washington,  has  arrived 
in  the  Marianas,  at 
the  headquarters  of 
XXI  Bomber  Com- 
mand. He  is  on  a 
special  radio-elec- 
tronics mission, 
similar  to  the  war- 
t  1  m  e  consulting 
work  he  has  done 
for  three  years. 
AL  JOHNS,  trans- 
mitter engineer  with 
WRRN  Warren,  O.. 
has  returned  to  the 
station  after  com- 
pletlng  a  nine- 
month  radio  engi- 
neering   course  at 

Coyne  Electric  &  Radio  School,  Chicago. 
LT.  col.  PAUL  CLARK,  USAAF.  re- 
leased after  three  years  service,  has  re- 
turned to  the  NBC  central  division  en- 
gineering staff  as  junior  control  room 
supervisor. 

FRANK  J.  SAMMERy  formerly  with 
Western  Electric  Co.,  New  York,  has 
joined  the  engineering  staff  of  TATKNE 
Keene,  N.  H. 

KEN  FOSTER,  operator  of  CBL  Toronto, 
is  the  father  of  a  boy. 

VERNA  HOLMES,  control  operator  of 
CJKL  Kirkland  Lake,  Ont.,  was  married 
on  June  7  to  Woodrow  Newton  of  Kirk- 
land Lake. 

HARRY  SANDERS,  former  operator  of 
CKY  Winnipeg,  is  now  in  England  and 
is  recovering  from  wounds  received 
early  in  March  during  action  on  the 
western  front  with  the  Canadian  Army. 
BILL  HANEY,  former  senior  transmit- 
ter operator  of  CKY  Winnipeg,  is  at 
present  in  Alexandria,  Egypt,  on  special 
communications  work  with  the  armed 
services. 


It  brings 

RESULTS! 

You'll  get  a  "lift"  in  sales 
when  your  message  is  broad- 
cast over  WLAW.  Daytime 
coverage  1,902,591. 

WLAW 

LAWRENCE,  MASS. 
Serving  Industrial  New  England 

5000  WATTS   680  Kc. 


Covering  New  England's 

3.  LARGEST 
rd  CONCENTRATED 
AUDIENCE 


NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


C.  W.  HACKENYOS  has  been  appointed 
Atlantic  district  representative  for  Gen- 
eral Electric  Co.  electronics  department 
with  headquarters  in  Philadelphia. 
H.  S.  PUTNAM,  publicity  manager  of 
Canadian  Marconi  Co.,  Montreal,  has 
been  elected  secretary  of  the  Technical 
Advertisers  Assn.  of  Montreal. 
HOFFMAN  RADIO  Corp.,  Los  Angeles, 
has  been  awarded  the  first  star  for  its 
Army-Navy  "E"  production  pennant. 
R.  M.  BROPHY,  president  of  Rogers 
Majestic  Ltd.  and  Rogers  Electronic 
Tubes  Ltd.,  and  former  director  of 
CFCP  Montreal,  was  reelected  president 
of  the  Radio  Mfrs.  Assn.  of  Canada  at 
the  16th  annual  convention  held  June  7 
at  Niagara  Palls,  Ont.  S.  L.  CAPELL, 
vice-president  and  general  manager  of 
Phllco  Corp.  of  Canada,  was  reelected 
vice-president,  and  W.  W.  RICHARDSON 
was  re-appointed  general  manager  of 
the  association.  Mr.  Brophy  reported 
that  Canada  had  adequate  plant  and 
manpower  to  meet  postwar  radio  re- 
ceiver construction  demands,  but  that 
Ottawa  had  not  yet  lifted  the  ban  on 
civilian  radio  receiver  construction. 


nEujs  pfA] 


HENRY  ORBACH,  American-Blue  west- 
ern division  director  of  news  and  news 
features,  has  resigned.  JEAN  WRIGHT, 
formerly  his  assistant,  has  temporarily 
taken  over  department  management. 
BILL  SLOCUM  Jr.,  CBS  war  correspond- 
ent in  France,  Germany  and  England 
for  three  months,  has  returned  to  New 
York,  and  resumed  his  post  as  CBS 
director  of  special  events. 
STANLEY  MAXTED,  BBC  war  corre- 
spondent on  loan  from  the  CBC,  Is  re- 
turning to  the  Pacific  war  zone  by  way 
of  Canada.  He  took  part  In  the  air- 
borne invasion  of  Arnheim,  Holland. 
CAPT.  DICK  FISHEL,  USMC,  sports  an- 
nouncer in  New  York  before  entering 
the  service,  has  been  assigned  to  the 
Armed  Forces  Radio  Service,  Los  An- 
geles. 

THOMAS  J.  FOY,  with  WGN  Chicago 
14  years,  last  five  as  news  editor,  has 
resigned  effective  June  23  to  do  free- 
lance publicity  and  script  writing. 
JACK  KNOTT,  formerly  with  WHO  Des 
Moines,  to  WSPA  Spartanburg,  S.  C, 
as  news  editor. 

JAMES  ROY  PHILLIPPE  is  new  sports 
editor  and  special  events  announcer  of 
WSAZ  Huntington,  W.  Va. 
DOROTHY  AMES  HOLLOWAY  resigned 
last  week  as  assistant  information  direc- 
tor of  the  FCC  to  join  the  Washington 
news  staff  of  Transradio  Press. 
GRANT  PARR,  NBC  correspondent  for- 
merly in  Italy  and  Cairo,  has  arrived  in 
Beirut,  Syria.  Believed  to  be  the  only 
radio  correspondent  in  the  region,  he 
expects  to  use  a  French  government 
transmitter  in  Beirut  and  beam  broad- 
casts to  Rome  for  transmission  to  U.  S. 

WMUR,  Manchester,  N.  H.j 

.  .  .  may  I  compliment  you  agoin 
on  the  high  quality  of  the  selling 
presentations  on  Telescript  features 
you  are  forwarding  to  us. 

Hervey  Carter 
Manager. 
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wins  listener  preference 


FAIRCHILD  AERIAL  PHOTO 


KMJ  FRESNO  COMPLETELY  COVERS 
THE  HEART  OF  CALIFORNIA 


There's  plenty  of  buying  power  out  there  in  the  heart 
of  California.  Fresno  is  the  No.  1  city  in  a  wealthy 
market  world-famous  for  its  wineries,  raisin  and  fig 
industries,  fruit-packing  plants  and  oil  fields.  And 
there's  money  jingling  in  the  pockets  of  those  Fresno 
citizens.  As  a  matter  of  fact,  the  total  retail  sales  in 
1943  were  more  than  $78,000,000- 


LOCAL  AND  NBC  PROGRAMS  MAKE 
KMJ  THE  N0.1  STATION  IN  FRESNO 


You've  really  got  something  when  you've  got  time  on 
KMJ,  Fresno's  leading  station.  Advertisers  know  from 
experience  that  KMJ  does  a  super-selling  job  for  them. 
Good  local  shows  like  "KMJ  Goes  To  School"— plus 
top  NBC  "Western  Division  programs  —  plus  outstand- 
ing NBC  Transcontinentals  —  are  a  combination  that 
can't  miss !  Another  No.  1  station  on  a  No.  1  network. 


1945  —  Radio's  23th  Anniversary  —  Pledged  to  Victory 


WESTERN  DIVISION 


HOLLYWOOD  Sunset  and  Vine  ★  SAN  FRANCISCO  Taylor  and  O'Farrell 
Station  City 


Station  City 

KCRA   Sacramento,  California 

KDYL  Salt  Lake  City,  Utah 

KFI  Los  Angeles,  California 

KFSD  Son  Diego,  California 

KGHL  Billings,  Montona 

KGIR  Butfe,  Montana 

KGLU   Safford,  Arizona 

KGW   Portland,  Oregon 

KHQ  Spokane,  Washington 

KIBO  Boise,  Idaho 

KMED   Medford,  Oregon 

KMJ   Fresno,  California 

KOA   Denver,  Colorado 

KOB  Albuquerque,  New  Mexico 


KOH   Reno,  Nevada 

KOMO   Seattle,  Washington 

KPFA   Helena,  Montana 

KPO   Son  Francisco,  California 

KRBM   Bozeman,  Montana 

KSEI   Pocatello,  Idaho 

KTAR   Phoenix,  Arizona 

KTFI  Twin  Falls,  Idaho 

KTSM   El  Paso,  Texas 

KVOA   Tucson,  Arizona 

KWJB   Globe,  Arizona 

KYCA   Prescott,  Arizona 

KYUM   Yuma,  Arizona 


of  the  NATIONAL 
BROADCASTING 
COMPANY,  INC. 


A  SERVICE  OF  THE  RADIO 
CORPORATION  OF  AMERICA 


SponsoRS^ 


TO 

ADVERTISERS 

WHO 

ARE 

LOOKING 


SOUTH 


Most  marketing  experts  agree  that  the 
South  is  rjow  the  nation's  greatest  "area 
of  opportunity."  If  you  feel  that's  true  in 
your  industry,  we  suggest  you  consider 
South  Carolina  as  a  starting  point. 

South  Carolina  is  easy  to  cover.  One  sta- 
tion— WIS  at  Columbia — reaches  virtually 
the  entire  State,  daytime.  The  WIS  service 
area  has  74%  more  radio  homes  than 
New  Orleans,  185%  more  than  Atlanta, 
208%  more  than  Birmingham. 

We'd  welcome  an  opportunity  to  tell  you 
how  and  why  this  5000-watt  station,  at 
560  KC,  has  a  stronger  signal  (actually 
delivers  more  microvolts)  over  a  larger 
area  than  is  possible  even  to  many 
50,000-watt  stations.  Drop  us  a  line— or 
ask  Free  &  Peters. 


WIS 


COLUMBIA 
SOUTH  CAROLINA 


5000  WAns 

G.  RICHARD  SHAFTO 
General  Manager 


560  KC 


J.  DUDLEY  SAUMENIG 
Sales  Manager 


CANADA  DRY  International,  New  York, 
Is  testing  a  full-hour  weekly  program, 
11  p.m. -12  midnight,  Saturday,  on  KFH 
Wichita  and  plans  to  use  same  format 
in  other  areas  if  the  current  experi- 
ment proves  successful,  according  to 
J.  M.  Mathes  Inc.,  New  York,  agency 
for  Canada  Dry.  Program  plays  to  the 
local  interest  angle,  using  recorded 
music  selected  as  most  popular  in  that 
area  on  basis  of  juke-box  tabulations. 
Titled  "Canada  Dry  Open  House",  pro- 
gram also  gives  news  and  sports  again 
playing  up  regional  slant  by  having 
KFH  summarize  and  comment  on  local 
sporting  events.  Program  is  part  of  a 
national  spot  campaign  for  Canada  Dry 
sparkling  water. 

PLYMOUTH  Motor  Corp.  of  Chrysler 
Corp.,  Detroit,  Is  testing  a  half-hour 
dramatic  program  "Chuck  Carson  Ply- 
mouth Dealer"  in  five  markets.  On  13- 
week  basis,  test  is  using  WJR  KPO 
WIBW  WTIC  WSB.  Program  was  pack- 
aged by  Transamerican  Corp.,  New 
York.  Agency  for  Plymouth  is  N.  W. 
Ayer  &  Son,  Philadelphia. 
MARIA  DANCIA  LABS.,  New  York,  has 
appointed  A.  W.  Lewln  Co.,  New  York, 
to  handle  advertising  for  cosmetic  line. 
Test  radio  campaign  is  to  be  conducted 
this  fall  in  a  New  England  city.  Neither 
program  format  nor  test  city  has  yet 
been  decided. 

LEVER  BROS.,  Cambridge,  Mass.,  has 
replaced  "I  Challenge  You"  on  WABD, 
DuMont  station.  New  York,  eflfectlve 
June  12  with  a  new  series  of  short  one- 
character  vignettes  titled  "Audition  in 
Studio  B",  Tuesday  9  p.m.  Rvthraufl  & 
Ryan,  New  York,  is  agency. 
BERNARD  TRUPP,  formerly  associated 
with  the  Joseph  Katz  Co.,  has  been  ap- 
pointed advertising  manager  for  Crown 
Central  Petroleum  Corp.,  Baltimore. 
JOHN  DAVID  Inc.,  New  York  (men's 
clothing),  began  sponsorship  of  "Suit 
Yourself",  June  12,  10:30-11  p.m.  on 
WJZ  New  York.  Format  consists  of  a 
quiz  program  combined  with  Bert 
Bacharach's  "Letter  to  Your  Service- 
man". Contract  for  52  weeks  placed 
thru  Gussow-Kahn  &  Co.,  New  York. 
NYLON-IZE,  Hollywood,  on  June  11  add- 
ed the  following  stations  to  list 
[BROADCASTING,  May  14]  carrying 
five  quarter-hour  recorded  miisical 
shows  weekly,  for  52  weeks  thru  Rock- 
lln  Irving  &  Assoc.,  Chicago:  WLOG 
KFVD  KOAM  WINN  KHMO. 
FURRIERS  Inc.,  Chicago,  began  spon- 
sorship June  4  of  28  spots  weekly  on 
WAIT  Chicago.  Contract  for  52  weeks 
placed  by  Rocklln  Irving  &  Assoc.,  Chi- 
cago. 

LIBBY  FURNITURE  &  LINOLEUM  Co., 

Chicago,  began  sponsorship  June  18  of 
"Man  on  the  Street",  featuring  Jack 
Brlckhouse,  on  WJJD  Chicago,  Monday 
thru  Friday  11:15-11:30  a.m.;  Saturday 
7:15-7:30  p.m.  Show  will  originate  from 
front  of  Oriental  Theater  except  Satur- 
day when  it  will  originate  from  Llbby's 
showrooms.  Contract  for  52  weeks  placed 
by  Rocklln  Irving  &  Assoc.,  Chicago. 
LINCOLN  National  Bank  &  Trust  Co., 
Syracuse,  has  started  evening  schedule 
of  announcements  on  WFBL  Syracuse. 


FREE  &  PETERS,  Inc.,  NaUonal  RepresentaUvM 


SHULTON  Inc.,  New  York  (toUetries) 
has  appointed  A.  J.  Denne  &  Co.,  To- 
ronto, to  handle  Canadian  advertising, 
CANADIAN  CANNERS  Ltd.,  HamUton 
Ont.  (canned  foods),  has  started  five 
weekly  transcribed  spot  announcements 
on  20  Canadian  stations.  Account  was 
placed  by  P.  H.  Hayhurst  Co.,  Toronto. 
FIRESTONE  TIRE  &  RUBBER  Co.,  Ak- 
ron (tires,  tubes),  on  June  5  started 
weekly  schedule  of  30  spots  on  KMPO 
Hollywood.  Contract  is  for  52  weeks. 
Sweeney  &  James  Co.,  Cleveland,  has 
account. 

KELLY  KAR  Co.,  Los  Angeles  (\ised 
cars),  on  June  4  started  five-weekl^ 
"Old  Corral"  on  KFI  Los  Angeles.  Con- 
tract is  for  52  weeks.  Firm  in  addition 
sponsors  nightly  60-minute  "Midnight 
Merry-Go-Ro\ind"  as  well  as  early  morn- 
ing newscast  on  KNX  Hollywood;  twice- 
daily  "Johnson  Family"  serial  on  KHJ 
and  varied  newscast  schediile  on  KFAC 
KECA  KPWB  with  dally  roundup  of 
news  correspondents  on  KECA.  Concern 
also  uses  Spanish  language  program  on 
KGFJ.  Coast  Western  Adv.,  Los  Angeles, 
has  account. 

ARROWHEAD  &  PURITAS  WATERS 
Inc.,  Los  Angeles  (bottled  drinking 
water),  in  a  26-week  campaign  on  June 
20  starts  two  announcements  dally  on 
eight  southern  California  stations.  List 
Includes  KERN  KXO  KFI  KNX  KPXM 
KFSD  KVEC  KTMS.  Agency  Is  The 
McCarty  Co.,  Los  Angeles. 
TIVOLI  BREWING  Co.,  Los  Angeles,  on 
June  4  started  a  schedule  of  daily  spot 
announcements  during  race  resvUt  prO' 
grams  on  KGFJ  and  KRKD.  Agency  is 
Dana  Jones  Co.,  Los  Angeles. 
SOUTHWEST  FOOD  PRODUCTS  Co., 
Long  Beach,  Cal.  (Dude  Ranch  waffle  aid 
and  pure  fruit  preserves),  adding  to  Its 
Pacific  Northwest  campaign,  has  started 
sponsoring  weekly  quarter-hour  "The 
Old  Corral"  on  KHQ  Spokane.  Firm  also 
sponsors  that  program  three  weekly  on 
KOMO  Seattle  and  thrice-weekly  "Red's 
Gang"  on  KOIN  Portland.  Garfield  & 
Guild  Adv.,  Los  Angeles,  has  account. 
WESTERN  STOVE  Co.,  Culver  City,  Cal 
(institutional),  on  June  18  shifts  five- 
weekly  transcribed  quarter-hoxir  "Mys- 
tery Chef"  on  KECA  and  KGO  to  KHJ 
and  KFRC.  Firm  in  addition  is  tising 
spot  announcement  schedule  on  KGO 
KFMB  KGB.  Contracts  are  for  52  weeks. 
Agency  Is  Mays  &  Bennett  Adv.,  Los 
Angeles. 

SMITHS,  Oakland,  Cal.  (retaU  m 
and  boys'  apparel  store),  has  contracted 
for  time  between  the  double-header 
Pacific  Coast  League  weekly  baseball 
schedule  on  KROW  Oakland.  Broadcast 
includes  five-minute  sportscast,  news 
cast  and  popular  recordings.  Garfield  & 
Guild  Adv.,  San  Francisco,  has  account. 
GOLDBLATT  BROS.,  Chicago  (dept. 
store),  has  appointed  Salem  N.  Baskln 
Adv.,  Chicago,  as  public  relations  coun- 
sel. 

SCUDDER  FOOD  PRODUCTS,  Monterey 
Park,  Cal.  (potato  chips,  peanut  butter), 
currently  is  iislng  a  varied  spot  an- 
nouncement schedule  on  KNX  KPOX 
KPXM  KFSD  KGB  KECA  KHJ.  Agent 
is  Davis  &  Heaven  Adv.,  Los  Angeles. 
(Continued  on  page  54) 
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Other  Hillon  Hotels  from  Coast  to  Coast.  Chicago: 
The  Stevens,  Dayton:  The  Dayton-Biltmore,  Los 
Angeles.  The  Town  House. C.  N.  HUton,  President. 
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YOU  MAY  BE  ABLE  TO  DRIVE 
369.7  MILES  PER  HOUR"^- 


BUT 


YOU  CANT  STEER  AN  "OUTSIDE"  RADIO 
PROGRAM  INTO  WESTERN  MICHIGAN ! 


Yes,  a  casual  look  at  a  map  would  indicate  that 
Kalamazoo  and  Grand  Rapids  were  within  fairly 
easy  range  of  any  big  station  in  Chicago  and 
Detroit. 

But  maps  don't  show  the  mysterious  barrier  of 
fading  that  makes  this  section  nearly  as  isolated  as 
Australia,  so  far  as  radio  reception  is  concerned. 

Result:  Only  local  broadcasts  can  be  heard  satis- 
factorily hereabouts. 


A  real  combination — WKZO  in  Kalamazoo  and 
WJEF  in  Grand  Rapids — now  offers  complete 
coverage  of  all  Western  Michigan  at  a  bargain 
rate  per  thousand  radio  homes.  Strategically  locat- 
ed — both  CBS — they  reach  every  inch  of  these  two 
big  markets  and  the  intervening  countryside  with 
skilled  local  programming.  And  both  can  be  ob- 
tained  at  one  low  combination  rate! 

Let  us  send  you  the  whole  story— or  just  ask 
Free  &  Peters! 


John  R.  Cobb  did  it  on  the  Bonneville  Salt  Flats,  Utah,  in  1939. 


WKZO 


X4 


BOTH  OWNED  AND  OPERATED  BY  FETZER  BROADCASTING  COMPANY 

FREE  &  PETERS,  INC.,  EXCLUSIVE  NATIONAL  REPRESENTATIVES 
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SponsoRSiig^ 


ALL  FOR  ONE 
ONE  FOR  ALL 

The  accounts  listed  below 
have  been  with  WJBK  for 
six  months  or  more: 

Carter's  Little  Liver  Pills 
Super  Suds 
Del  Monte  Coffee 
Ex  Lax 
Lifebuoy 
Rinso 
Tintex 

Wild  Root  Cream  Oil 
Wurlitzer 
Kresge 

Sunstiine  Biscuit 
Pillsbury  Flour 
Oxydol 

Ward  Baking  Co. 
Adam  Hats 
Bond  Bread 
Chelsea  Cigarettes 

WJBK 

GETS  RESULTS 

* 

THAT'S  WHY 
STATION  WJBK 

Carries  more  national  ad- 
vertising .  .  .  does  a  larger 
dollar  volume  .  .  .  than  any 
1^  other  250  watt  station  in 
^  the  country.  ^ 

^/ WJBK\\\\ 

/  JAMIt  r.  HOPKIMS,  INC\ 
'        CUimS  MNLDING  ^ 
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KKO  RADIO  PICTURES,  New  York,  for 
the  Boston  premiere  June  24  of  "Back 
To  Bataan"  and  subsequent  opening  in 
100  New  England  cities,  will  use  five- 
minute  transcribed  programs,  one-min- 
ute spots  and  cliain  breaks  on  about 
35  New  England  stations,  including  the 
Yankee  Network.  Total  radio  budget 
for  New  England  area  will  be  about 
$35,000.  Same  schedule  will  be  placed  on 
New  York  state  outlets  for  first  show- 
ing. In  Ohio,  where  the  movie  opens 
next,  WLW  Cincinnati  will  be  used  ex- 
clusively. Agency  is  Foote,  Cone  &  Beld- 
ing,  New  York. 

INTERNATIONAL      PICTURES,  New 

York,  plans  large  spot  radio  campaign 
lor  Texas  opening  of  Gary  Cooper  pic- 
ture, "Along  Came  Jones",  scheduled 
for  simultaneous  showing  in  100  Texas 
cities  June  20.  Spot  announcements  and 
chain  breaks  will  be  used  for  a  week 
before  and  several  days  after  the  pre- 
miere, on  Texas  Quality  Network  and 
other  local  outlets.  Agency;  Buchanan 
&  Co.,  New  York. 

MILROSE  PRODUCTS  Co.,  New  York, 
for  Rad  Cleanser,  Is  using  a  spot  an- 
nouncement and  participation  program 
campaign  in  New  York  City  and  Mas- 
sachusetts, Company  uses  WSPR  Spring- 
field, spots  five-weekly,  and  WTIC  Hart- 
ford, spots  on  varying  frequency.  In 
New  York,  Mllrose  has  twice-weekly 
participation  in  "Tlie  Fitzgeralds",  WJZ; 
thrice-weekly  "Run  of  the  House", 
WQXR  "Gloom  Dodgers",  WHN,  and 
thrice  -  weekly  announcements  on 
WNEW.  Company  plans  radio  advertis- 
ing on  distribution  of  Rad  to  food, 
hardware  and  house  furnishing  stores 
on  national  basis.  Agency:  The  Winer 
Co.,  New  York. 

BARKER'S  BREAD  Ltd.,  Toronto  (chain 
bakers),  has  started  newscasts  six- 
weekly  on  CKEY  Toronto.  Agency  Is 
Jack  Murray  Ltd.,  Toronto. 


BURLESQUE  ON  the  history  of  shaving  constituted  television  debut 
of  Pal  Blade  Co.,  New  York  shaving  accessory  firm,  on  WABD,  DuMont 
television  station  in  New  York.  L  to  r :  "Man  who  needs  a  shave",  James 
Backus,  Broadway  actor;  Carl  Mark,  television  and  radio  director,  Al 
Paul  Lefton  Co.,  Pal  agency;  Robert  J.  Misch,  agency  vice-president; 
Edwin  Kraus,  Pal  sales  manager;  Teddie  Judell,  "Cave  Woman". 


CONSOLIDATED  Royal  Chemical  Corp., 

Chicago,  maker  of  Krank's  Shave 
Kreem,  on  June  13  started  twice-weekly 
sponsorship  of  the  quarter-hour  "Man 
on  the  Street"  program  on  WOR  New 
York.  Effective  for  52  weeks,  contract 
was  placed  by  Russel  M.  Seed  Co.,  Chi- 
cago. 

HUNT  BROS.  Packing  Co.,  Hayward, 
Cal.,  has  appointed  Young  &  Rublcam 
effective  June  1  to  handle  advertising. 
Agency  will  supervise  CBS  package 
show  "I  Was  There"  which  originates 
on  the  West  Coast  for  Hunt  Bros. 
FREDERIC  G.  BERNER,  chief  adminis- 
trative assistant  to  CLARENCE  MARK, 
president  of  G.  Washington  Coffee  Re- 
fining Co.,  has  been  promoted  to  vice- 
president  and  general  manager  of  the 
American  Home  Foods  affiUate. 
LACO  PRODUCTS,  Waltham,  Mass.  June 
14  started  thrice-weekly  participations 
on  WABC  New  York  for  Laco  Castile 
soap  and  shampoo.  Agency  is  Joseph 
Katz  Co.,  Baltimore. 


14,400 

GROCERY 


STORES  . 


•  •  •  ^^"'L^^^  "^l^  registers  ring  up  over  $324,171,000  in  iust 

COMMUNITY*-  created  as  it  is  by  WGY  in  central  and  eastern 
New  York  and  western  New  England  where  1,045^17  rad™ 

varb.rSa^k^:t^rnto°SJii  Toi':^,.^^^''  ^«  ^^'^ 

primary  and  secondary  areas  contain  18  cities  of  over 
25,000  population;  39  cities  of  over  10,000  and  40 
towns  and  villages  of  over  5000  population. 


incorporated 


WGY 

Schenectady,  N.  Y. 
SO^  wotts— 23  years  of  service— NBC 
Represented  Nationally  by  NBC  Spot  Sales 

G£N£RAL  ^  ELECTRIC 


SUPERTEST  PETROLEUM  Corp.,  To- 
ronto (gasoline  and  oil),  July  1  starts 
twice  weekly  spots  on  16  Ontario  sta- 
tions and  on  Oct.  2  starts  weekly  quar- 
ter-hour transcriptions  on  the  same  sta- 
tions.  Agency  is  Harry  E.  Foster  Agen- 
cies, Toronto. 

CURTIS  PUB.  Co.,  Philadelphia  (Sat- 
evepost),  July  4  starts  transcribed  spots 
24  weekly  for  one  year  on  CKEY  To- 
ronto. Agency  is  MacFarland,  Aveyard 
&  Co.,  New  York. 

CANADIAN   CHINCILLA    Co.,  Toronto. 

has  started  thrice-weekly  spots  on  a 
number  of  Ontario  stations.  Account 
was  placed  by  Frontenac  Broadcasting 
Co.,  Toronto. 

MUNISING  PAPER  Co.,  Chicago,  has 
appointed  Dancer  -  Fitzgerald  -  Sample. 
Chicago,  to  handle  its  advertising.  Ra- 
dio is  considered. 

MELVILLE    RADIO    INSTITUTE,  New 

York  technical  school,  has  appointed 
Seldel  Bdv.,  New  York,  to  handle 
advertising.  A  strong  spot  radio  cam- 
paign is  planned  for  the  New  York  area 
within  few  weeks.  Institute  may  ex- 
pand to  national  basis,  using  large  ra- 
dio budget. 

JOHN  DAVID  Inc.,  New  York,  men's 
clothing  firm,  on  June  12  for  52  weeks 
started  a  half -hour  quiz  program  heard 
once  a  week  on  WJZ  New  York.  Agency: 
Gussow-Kahn  &  Co.,  New  York. 
NEW  transcribed  series  produced  and 
packaged  by  Charles  Michelson  Radio 
Transcriptions,  New  York,  titled  "A 
Date  With  Music",  has  been  placed  for 
local  sponsorship  on  the  following  sta- 
tions: WIP  KGU  WOPI  KTAB  KTSM 
WARM  KMO  WWL  WIRE  WPAB  WJLS 
WNOE  KMAC  KTBC. 

STAMPS -BAXTER  Music  &  Printing  Co., 

Dallas,  has  increased  radio  schedule  to 
eight  spots  weekly  on  V^TFAA  Dallas  for 
26  weeks. 

PACKARD-BELL  Co.  has  named  Lock- 
wood-Shackelford  Adv.,  Los  Angeles,  as 
agency  on  radios  and  PhonOcords.  Audi- 
ence participation  show  "PhonOcord 
Family  Party"  will  be  tested  for  13  weeks 
on  KFI  Los  Angeles  with  Pacific  Coast 
expansion  in  fall. 

VONETT  SALES  Co.,  Los  Angeles  (cos- 
metics), on  June  7  started  twice-weekly 
quarter-hour  "Star  Gazing  with  Frances 
Scully"  on  KECA  Hollywood.  Agency  Is 
Adolph  Wenland  Adv.,  Los  Angeles. 
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lelter  recor(lini|!; 


j  And  they  are  hetteri 
I  Radio  experts  can- 
not be  sure  whether 
they  are  listening 
to  a  "live"  show  or 
an  cuuUaclUc  trans- 
cription.  For  high 
fidelity,  minimum 
surface  noise,  low 
distortion  and  ma\- 
imum  frequency 
range,  there  is 
nothing  finer  than 
an  Audiodisc. 
AUDIO  DEVICES,  IIVC,  444 
Madison  Ave.,  IVew  York 


flGEnCIES  "51 


They  Run 
the  Place 

Listeners  have  the  "say"  when  if 
comes  to  WAIR  program  policies. 
That's  why  this  "peoples'  "  radio 
station  is  the  stcnd-by  of  every 
age  and  class  in  this  big-money 
market. 

WA  I  R 

Winston  -  Salem,  North  Carolina 
Representative:  The  Walker  Company 


Horace  NStovin 

AND  COMPANY 
• 

RADIO 

STATION 

REPRESENTATIVES 
• 

offices 

MONTREAL  •  WINNIPEG 
TORONTO 


WSLB 

(Mntnal) 
Ogdeniburg,  N.  Y. 

Is  Typical 

YOKEL 
250  Watts 

Am  ALL  THAT 
But  no 

CORN  POPPER 

RCA  All    the  war 

Fall   UP   wire    (5  year*) 
Minister**  Amoc.    (5  years) 
Rural  Reporter  (5  years) 

(67  women  corrcBpondents) 
L«cal    Editor    (newspaper  refugee) 

WSLB 


COUNTRY— BUT  GOOD 
(The  Walker  Co.  Repretentotives) 


MOSKOVICS  ISAMED 
TO  CBS  VIDEO  POST 

GEORGE  MOSKOVICS,  with  CBS 
for  nine  years,  most  recently  as  as- 
sistant sales  manager  of  CBS  Radio 
Sales  in  New  York,  has  been 
named  commer- 
cial manager  of 
Pj  television  opera- 
tions, a  newly 
created  CBS  post. 
Appointment  is 
"in  anticipation 
of  experimental 
commercial  video 
activities,"  J  o- 
seph  H.  Ream, 
Mr.  Moskovics  CBS  vice-presi- 
dent, announced. 
Mr.  Ream  said  the  appointment, 
together  with  the  return  July  1 
of  Lawrence  W.  Lovraian  as  vice- 
president  in  charge  of  television 
and  the  creation  of  the  CBS  Tele- 
vision Audience  Research  Institute, 
"underline  the  increasing  import- 
ance of  television  in  CBS  opera- 
tions." 

Color  Experiments  Continue 

CBS  is  expected  to  invite  adver- 
tisers and  agencies  to  experiment 
with  commercial  television  program 
production  in  its  studios  in  the  near 
future,  but  there  are  still  a  number 
of  details  to  be  worked  out  before 
the  invitation  is  issued.  The  net- 
work's experiments  with  high-defi- 
nition, full  color  television  are  con- 
tinuing as  rapidly  as  possible  under 
wartime  conditions  with  "extremely 
good  results"  and  the  network  hopes 
to  be  able  to  demonstrate  its  prog- 
ress by  fall.  "The  large-screen  de- 
velopments recently  shovra  are 
wonderful,"  one  CBS  executive 
said,  "but  color  is  wonderful,  too, 
and  we  think  the  public  is  entitled 
to  the  whole  works  in  its  postwar 
television  receiver." 

Mr.  Moskovics  has  a  background 
combining  engineering,  sales,  ad- 
vertising, use  of  graphic  media  and 
13  years  in  radio.  Before  coming 
to  New  York  he  was  for  a  number 
of  years  in  charge  of  sales  for  the 
Columbia  Pacific  Network.  Herbert 
A.  Carlborg,  special  account  execu- 
tive in  Radio  Sales  since  1942  and 
previously  v«th  CBS  in  Detroit,  suc- 
ceeds Mr.  Moskovics  as  assistant 
eastern  sales  manager  of  Radio 
Sales. 


Admiral  Showings 

ADMIRAL  Corp.,  Chicago,  is  hold- 
ing a  series  of  dealer  meetings 
throughout  the  country  to  an- 
nounce merchandising  plans  and 
show  models  of  postwar  radios. 
Seven  models  of  radios  and  radio 
phonographs,  in  addition  to  Admi- 
ral's complete  line  of  radio  accesso- 
ries, will  be  shown  at  the  meetings. 
First  meeting  was  in  Chicago  June 
7-9  for  Admiral  officers  and  key 
executives.  New  England  gathering 
was  in  New  York  June  13.  Southern 
group  met  in  Atlanta  June  15. 
Southwest  group  meets  in  Kansas 
City  June  20  and  western  district 
distributors  meet  in  Los  Angeles 
June  25. 


Mr.  Stauffer 


LEON  LIVINGSTON  ADV.,  San  Fran- 
cisco, has  opened  a  New  York  office 
headed  by  E.  B.  KROUGH,  partner,  to 
handle  the  Nestle  Milk  Products  ac- 
count. Offices  are  located  at  155  E.  44th 
St.;  phone:  MUrray  HUl  2-7296. 
JOSEPH  R.  STAUFFER,  released  from 
the  Army  as  lieutenant-colonel,  has 
joined  the  New 
York  office  of  N.  W. 
Ayer  &  Son,  In 
charge  of  radio  pro- 
g  r  a  m  production. 
Before  entering  the 
service,  Mr.  Stauf- 
fer was  in  charge 
of  radio  operations 
at  Kenyon  &  Eck- 
hardt.  New  York, 
and  prior  to  that 
was  Hollywood  office 
manager  of  Young 
&  Bubicam.  The  N. 
W.  Ayer  &  Son  post 
has  been  vacant  for 
some  time. 
ADELINE  EBLING,  former  director  of 
publicity  for  the  Civic  Concert  Service 
of  NBC  New  York,  has  Joined  the  crea- 
tive staff  of  Puller  &  Smith  &  Ross, 
New  York,  to  do  promotion  and  mer- 
chandising for  Westinghouse  account. 
ED  SANFORD,  former  associate  of 
Richman-Sanford  Productions,  has  re- 
signed to  join  the  Chemow  Adv.  Co., 
New  York,  as  head  of  radio  and  televi- 
sion department. 

DORCAS  GARLAND,  formerly  associ- 
ated with  the  home  economics  division 
of  the  Borden  Co.,  has  joined  Kaplan 
&  Bruck  Adv.,  New  York. 
FRANK  BROMBERG,  resigned  from  Hal 
A.  Salzman  Assoc.,  has  joined  Diener  & 
Dorskind,  New  York,  as  account  execu- 
tive. 

LT.  COL.  MAXIMILIAN  ELSER  Jr.,  for- 
mer public  relations  director  for  J. 
Walter  Thompson  Co.,  New  York,  has 
been  awarded  the  Bronze  Star  for  "meri- 
torious achievement"  in  connection 
with  operations  on  Mindanao. 

BINGHAM  K.  MATTOX,  former  execu- 
tive assistant  and  confidential  secretary 
to  Gov.  Charles  Harwood  of  the  Virgin 
Islands,  has  joined  the  administrative 
staff  of  Fuller  &  Smith  &  Ross,  New 
York. 

HERMAN  G.  DEUPREE  has  Joined 
Charles  J.  Pettinger  Co.,  Indianapolis, 
to  head  new  public  relations  service  de- 
partment. 

PHIL  MYGATT,  radio  director  of  J. 
Walter  Thompson  Co.,  Toronto,  has 
joined  Geyer-Cornell  &  Newell,  New 
York.  IRIS  ALDEN  has  been  appointed 
temporary  radio  director. 
SPADEA  Adv.,  New  York,  new  agency, 
has  moved  to  permanent  quarters  at 
270  Park  Ave. 

JACK  ROACH,  HoUywood  producer  of 
Young  &  Rubicam,  has  been  shifted  to 
New  York  for  the  summer  season. 
HARRY  E.  FOSTER  of  Poster  Agencies 
Ltd.,  Toronto,  was  elected  president  of 
the  Radio  Executives  Club  of  Toronto 
at  the  second  annual  meeting  of  the 
club  June  8.  He  succeeds  founder  W 
C.    WRIGHT,    station  representative 


WALTER  ELLIOTT  Of  ElUott-Haynes 
Ltd.,  research  firm,  was  elected  vice- 
president,  with  ART  BENSON  of  "Ca- 
nadian Broadcaster"  as  secretary,  and 
WALTER  ENGER  of  McKim  Adv.. 
treasurer. 

RUSSELL  T.  KELLEY,  president  of  Bus- 
sell  T.  Kelley  Ltd.,  Hamilton  advertis- 
ing agency,  was  elected  a  member  of 
the  Ontario  provincial  legislature  la  the 
provincial  elections. 

WARD  WHEELOCK  Co.  has  re-estab- 
lished West  Coast  offices  at  6253  Holly- 
wood Blvd.,  Hollywood.  MARGARET 
FOSS,  formerly  of  CBS  and  BBDO,  has 
been  appointed  office  manager. 

RICHARD  K.  JONES,  formerly  with  th* 
Inland  Mfg.  Division  of  General  Motors. 
Dayton,  has  joined  the  copy  department 
of  Ralph  H.  Jones  Co.,  Cincinnati.  He 
is  the  son  of  RALPH  H.  JONES,  founder 
of  the  29  year  old  agency. 


PuiedRrts  1% 


KEITH  BROWN,  senior  member  of  the 
production  staff  of  American-Blue,  on 
July  1  is  to  Join  Berg-Allenberg  Inc., 
Hollywood,  talent  representative. 

MITCHELL  BENSON,  formerly  of  the 
radio  department,  William  Morris  Agen- 
cy, has  Joined  the  Gale  Inc.,  New  York, 
as  combination  salesman-producer  of 
radio  programs.  DONALD  EPHLIN,  who 
recently  Joined  the  Gale  radio  depart- 
ment, is  now  in  Detroit  on  leave  of  ab- 
sence and  is  expected  to  return  to  New 
York  in  six  weeks. 

WILMA  FREEMAN,  formerly  with 
United  Artists,  has  Joined  Tom  Flzdale 
Inc.,  New  York,  In  an  executive  ca- 
pacity in  charge  of  exploitation  and 
promotion  departments. 

THREE-YEAR  contract  between  ASCAP 
and  Uniao  Brasileira  de  Composltores. 
Brazilian  performing  right  society,  has 
been  negotiated,  effective  Jan.  1,  1946, 
succeeding  present  contract  between 
ASCAP  and  the  Associacao  BrasUerla  de 
Composltores  e  Autores,  which  then  will 
be  merged  with  UBC. 
E.  B.  LATHAM  &  Co.  has  been  appoint- 
ed distributor  for  the  Lear  home  radio 
line  in  the  New  York  metropolitan  area. 

J.  R.  LONGSTAFFE  Ltd.,  Toronto,  radio 
manufacturers  agent,  is  now  Canadian 
distributor  for  Gould-Moodey  Inc.,  New 
York,  blank  record  manxifactvirers. 

BRIGHT  DISTRIBUTING  Co.,  KnOX- 
ville,  Tenn.,  has  been  appointed  dis- 
tributor In  eastern  Tennessee,  for  Stew- 
art-Warner  postwar  home  radios. 


RAYMOND  ROSEN  &  Co.,  BOA  dis- 
tributors in  Philadelphia,  Installed  the 
powerful  soimd  system  for  Philadel- 
phia's 100,000  seat  Municipal  Stadium 
for  the  Music  Festival  presented  under 
the  auspices  of  the  Philadelphia  In- 
quirer. 


Bell  Telephone 


NUMBER,  PLEASE... 

The  right  number  of  people  listening  to  your  radio 
program  is  the  measure  of  sales  success.  Quebec 
Province  is  a  live  market  of  3^  million  people  who 
listen  to  their  radios  more  than  in  any  other  part  of 
Canada.  You  can  attract  many  loyal  buyers  to 
your  products  if  you  give  them  the  radio  program 
which  is  especially  built  to  their  preferences — 
adaptations  of  English  programs  rarely  succeed  in 
this  Province.  Our  business  is  that  of  building  and 
producing  radio  programs  which  get  results,  because 
we  understand  Quebec.  Let  us  help  YOU. 


RADIO   PROGRAMME  PRODUC 

MONTREAL  CANADA 
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HOOPERS.' 

Every  nighttime  NBC  show  on  WOW  has  a  higher  Omaha  Hooper  than  the 
national  average!  In  the  "top  15"  —  WOW  gives  a  specific  plus  of  from  4  to  11 
points  ABOVE  the  32 -city  national  ratings.  WOW  does  a  BETTER-THAN- 
AVERAGE  job  on  its  network  shows  ...  it  does  a  similarly  good  job  for  National 
spot  advertisers.  Write,  wire  or  phone  for  availabilities. 

.u.r         through  February. 
October,  w**^  ptus 

pRosR^M  IN.;;-']     io»...i  +8.8 

 31.0  35.(, 

I  Bob  Hope   „  7  J-  +7.2 

4.  Blnq  Crosby  ,  7.  ^  +,1.3 

5.  Jack  Benny   ^, ,  3.  _  +,0.7 

,.DavU«»V.J-"»'°^   4.  •  +4.0 

y.  Mr.  DUWc*  Attorney  , 

8.  Abbott  &Co..e«o   ^  ^^-^  , 

,.  Hildegarae  j  ■).  +4.4 

,O.KayKy«'Pnd^»")  ,S.  ^^-^  +8.2 

„.  Edaie  Cantor...  9.  +4.I 

^.KayKyserC'**-"! ,,.0  ■>■'■  ,48 

,3.CanYouTopTWs   „.  ^^"^  ^5.7 

,4.f»obBana«,on   „. 

Note:  We  will  be  happy  to  send  you  the  Omaha 
Hooper  Rating  on  any  rated  WOW  show. 


RADIO  STATION 

WOW 


OMAHA,  NEBRASKA 

590  KC    •    NBC    •   5000  WATTS 

Owner  and  Operator  of 

KODY  •  NBC  IN  NORTH  PIATTE 


BUFFALO'S  GREATEST 


BLUE 

NETWORK 
STATION 


'Eisenhower'  by  Knight 

WORDS  and  music  of  the  new 
song  "Eisenhower",  recently  intro- 
duced in  the  U.  S.  by  Eddie  Cantor, 
were  coonposed  by  Vick  Knight 
while  with  the  Troop  Broadcasting 
Service,  SHAEF.  Mr.  Knight,  re- 
cently returned  to  the  States  for 
reassignment,  was  formerly  a  mem- 
ber of  the  CBS  program  directors' 
board  and  had  previously  been  pro- 
gram director  of  WHK  Cleveland. 
His  song  was  written  in  the  home 
town  of  Joseph  Goebbels,  Muenchen 
Gladbach,  Germany,  set  to  music 
on  a  German  piano  and  first  sung 
by  the  famous  Seine  Section  Glee 
Club  in  Paris.  It  was  rushed  to  the 
U.  S.  and  printed  by  Forster  Inc., 
Chicago. 


Cooperation 

WHEN  one  station  tells  its 
listeners  to  tune  in  another 
station,  that's  news.  Through 
an  error,  CKEY  Toronto  was 
listed  as  the  station  carrying 
a  speech  for  the  Canadian 
elections.  But  the  speaker  was 
scheduled  to  go  on  CFRB. 
CKEY  flashed  an  announce- 
ment 15  minutes  before  the 
scheduled  speech,  telling  the 
audience  to  tune  into  CFRB 
if  they  wanted  to  hear  the 
gentleman. 


BUOUERQUE 


*  KOOM  * 

1260  KC.  -  1000  WATTS.  FULL  TIME  -  COLUMBIA  AFFILIATE 


POPULATION* 


73,327 


POPULATION 


BUYING  POWER"  $90,265 


RETAIL  SALES  *  $40,580 

')')^0/   OF  TOTAL  STATE 
LL\a/0      RETAIL  SALES 

*  Source:   U.  S.  Bureau  of  Census  and  O.  P.  A. 
*♦  In  thousands  (000  omitted).    Source:    Sales  Management 


IC  V  S  F  "^'^  ^"'^  largest 

(1340  KC.    ]00  Wa<u)  '^^''''^O'  S'^es  complete  basic 

coverage  New  Mexico's  second  major  mar- 
ket at  low  cost.  Affiliated  with  KGGM  and  the  Columbia  Broad- 
casting system. 


TAYLOR-HOWE^SNOWDEN  RADIO  SALES 


Increased  Acceptance  of 
Brand  Names  Is  Seen 

FIRST  ANNUAL  report  on  brajid- 
ed  merchandise  compiled  by  Fair- 
child  Publications  reveals  a  definite 
increase  by  retailers  since  1940  in 
the  acceptance  of  branded  mer- 
chandise in  women's  fashions.  An 
average  of  46%  of  the  national 
brands  stores  are  now  carrying 
were  put  in  stock  during  this 
period,  the  report  shows.  Based  on 
1,500  questionnaires  representing 
138  stores  in  83  cities,  question- 
naire was  also  sent  to  120  manu- 
facturers and  27  advertising  agen- 
cies. 

Percentage  of  retailers  antici- 
pating increased  sales  of  female 
fashions  postwar  reaches  56%,  or 
more  than  half.  Ninety-two  per 
cent  of  the  stores  anticipate  a  more 
quality-conscious  customer,  with 
77%  rating  fashion  as  having  first 
place  in  sales  appeal. 


New  Allied  Mills  Show 

MARKING  its  sixth  consecutive 
year  of  radio  advertising,  AUied 
Mills  on  July  3  begins  its  new 
show.  Let's  Go  Visiting,  twice  a 
week  over  leading  farm  stations 
for  promotion  of  Wayne  Feeds, 
John  L.  Richardson,  director  of 
advertising  and  sales  promotion, 
announced.  The  program,  developed 
from  a  survey  in  which  more  than 
20,000  farmers  were  personally  in- 
terviewed regarding  their  tastes  in 
radio  fare,  features  Med  Maxwell 
in  informal  visits  with  interesting 
people,  Charles  Lyon,  NBC  an- 
nouncer, and  Howard  Peterson, 
who  plays  old-time  favorites  on  a 
giant  pipe  organ.  Show  is  being 
produced  by  Western  Advertising 
Agency,  Chicago. 


UNRRA  Radio  Service 

RADIO  SECTION  of  UNRRA  has 
issued  the  first  of  a  new  radio  clip 
sheet  for  women  program  direc- 
tors. The  service  is  designed  to 
provide  authentic  information  on 
living  conditions  in  war-stricken 
countries,  drawn  from  reports  of 
UNRRA  field  workers  abroad.  Fu- 
ture releases  will  be  issued  bi- 
weekly. 


FOUR  TOP 
MARKETS! 

Cenlral  Kenliicky 

I  WLAPi:e-v/»,ro»,  7v,. 

Amarillo 

J(FDAj  - 

TheTri-State 

lwcMi"^:r,... 


[  WVmi  Huntington.  fl\  T 

Knoxville 

I  W  B  I  R  Knoxville,  Tern,. 
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KMBC  Opens  Institute 
On  Radio  for  Teachers 

FIRST  KMBC  Kansas  City  Radio 
Institute  for  Teachers  started  June 
11  for  a  three-week  course.  Regis- 
tration went  far  over  the  capacity 
figure  of  300.  Sponsored  coopei-- 
atively  by  KMBC,  Kansas  City 
public  schools  and  the  U.  of  Kan- 
sas, the  Institute  is  for  the  purpose 
of  giving  educators  a  better  under- 
standing of  broadcasting's  place  in 
America,  in  class  work,  and  teach- 
ing them  how  to  evaluate  radio  pro- 
grams in  terms  of  educational 
needs  of  students. 

Broadcasting  authorities  sched- 
uled to  speak  at  the  Institute  in- 
clude: C.  E.  Hooper,  of  C.  E.  Hoop- 
er Inc.;  Capt.  W.  C.  Eddy,  USN, 
Commanding  officer,  Radio  Ma- 
teriel School,  Chicago;  and  from 
CBS,  Dr.  Lyman  Bryson,  director 
of  education;  John  J.  Karol,  sales 
manager;  Bill  Do\\ms,  war  corre- 
spondent. 


Recorder  Confeirence 

PROSPECTS  of  its  magnetic  wire 
sound  recorder  reaching  the  market 
earlier  than  previously  expected 
contributed  to  the  calling  of  a 
special  conference  of  Armour  li- 
censees July  13  at  the  Book-Cadillac 
Hotel  in  Detroit,  according  to  Dr. 
J.  E.  Hobson,  director  of  Armour 
Research  Foundation  of  Illinois 
Institute  of  Technology.  One  of  the 
high  points  of  the  conference  will 
be  a  demonstration  of  recent  de- 
velopments in  the  wire  recorder, 
including  a  new  combination  erase, 
recording  and  reproducing  head 
which  can  be  produced  at  low  cost. 
In  addition  to  manufacturers  al- 
ready licensed  by  the  Foundation, 
18  or  20  new  agreements  are  pend- 
ing. Licensing  program  is  under 
the  direction  of  Lucius  A.  Crowell, 
president  of  the  Wire  Recorder  De- 
velopment Corp. 


Join  West-Marquis 

ARTHUR  M.  ARLETT,  West 
Coast  sports  announcer,  and  Gard- 
ner Young,  formerly  with  the  San 
Francisco  office  of  Foote,  Cone  & 
Belding,  have  joined  West-Marquis, 
San  Francisco  and  Los  Angeles 
advertising  agency. 


Temper,  Temper  .  . . 

HERE'S  a  prize  fan  letter 
to  the  complaint  department 
of  WENY  Elmira: 
Dear  WENY: 

I  hate  you.  More  stinking 
soap  operas  in  place  of  Lopez, 
Cedric  Foster,  Jane  Cowl  and 
Queen  for  a  Day  ...  I  am 
probably  neurotic. 

Please  hate  me  too. 

Yours  truly, 

Mrs.  D  B  

P.S.  My  daughter  -  in  -  law 
hates  you  also. 


Changes  Format 

FORMAT  of  Standard  Oil  of  Ohio's 
Sohio  Reporter  on  WTOL  Toledo 
has  been  switched  to  a  four-a-day 
show  with  Dallas  DeWeese  as 
vsrriter  and  newscaster  for  the  three 
daytime  programs  and  Don  Miller, 
station  sportscaster,  doing  the  11 
p.m.  spot.  Account  is  handled 
through  McCann-Erickson,  Cleve- 
land. 


COLUMBIA! 
NETWORK 


BUREAU  of  Broadcast  Measurement. 
Toronto,  has  announced  that  54  radio 
stations  and  seven  radio  representative 
firms  are  now  members,  along  with  51 
advertising  agencies  and  39  advertisers. 
BBM  was  started  early  in  1944.  At  pres- 
ent a  new  survey  is  being  made  in  Brit- 
ish Colombia,  and  one  was  recently  com- 
pleted for  both  French  and  English 
homes  in  the  Montreal  area. 


Successful  Retailer 
Uses  WMBD  for 

M Consecutive 
Years 


jlr.  Louis  B.  Cohen, 
President  of  the  65-yeai- 
old  Cohen  Furniture  Co., 
and  architects'  drawing 
of  modernization  pro- 
gram now  in  progress. 


TN  1931,  Cohen  Furniture  Company  of  Peoria  started  their 
15 -minute  daily  news  program  over  WMBD.  It  is  still  run- 
ning .  .  .  now  in  its  l4th  year.  Today,  Cohen  Furniture  Com- 
pany is  one  of  the  largest  home  furnishings  institutions  in 
the  Middlewest. 


GATEWAY 
TO  THE 
RICH 

TENNESSEE 
VALLEY 


PAUl  H. 
RAYMER  CO. 


Mr.  Cohen  says:  "I  feel  our  consistent  use  of  WMBD,  through 
good  times  and  bad,  has  played  a  vital  part  in  the  steady 
growth  of  our  business." 


You  can  capture 
PEORIAREA  through 
one  station  .  .  .  WMBD 


^  FREE  &  PETERS,  INC. 
National 


BUFFALO'S 
ONLY 
50,000 
WATT 
STATION 

DAY  and  NIGHT 

BUFFALO 
BROADCASTING 
CORPORATION 

RANO  BUILDING,  BUFFALO,  NEW  YORK 
Notional  Representollve :  FRH  t  PETfRS,  INC. 
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OWI  PACKET,  WEEK  JULY  9 


MORE  PLANES  are  being  put  into  regular  scheduled 
Airline  service,  which  means  more  space  is  avail- 
able now  for  all  important  types  of  traffic. 

MORE  SPEED!  Between  all  U.  S.  cities  and  princi- 
pal towns,  your  shipment  not  only  travels  at  a 
speed  of  three  miles  a  minute  but  it  also  receives 
special  handling  at  both  ends  —  special  pick-up 
and  delivery,  at  no  extra  charge.  Deliveries  are 
often  made  the  same  day. 


COVERAGE!  More  points  in  the  United  States 
and  scores  of  foreign  countries  are  served  directly 
by  air  —  while  shipments  to  23,000  off-airline 
points  in  the  United  States  are  handled  through 
rapid  air-rail  schedules. 

LOWER  COST  -  actually  lower  than  before  the  war! 
Air  Express  carries  25  lbs.,  for  example,  more 
than  500  miles  for  only  $4.38,  more  than  1,000 
miles  for  $8.75. 

WRITE  TODAY  for  "Quizzical  Quizz,"  a  booklet 
packed  with  facts  that  will  help  you  solve  many 
a  shipping  problem.  Railway  Express  Agency,  Air 
Express  Division,  230  Park  Avenue,  New  York  17. 
Or  ask  for  it  at  any  Airline  or  Express  office. 


Phone  RAILWAY  EXPRESS  AGENCY,  AIR  EXPRESS  DIVISION 
Repretenling  the  Al R LI N ES  of  the  United  States 


Check  the  list  below  to  find  the  war  message  announcements  you  wlU  broadcast 
during  the  week  beginning  July  9.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  Important  war  messages. 

STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WAR  MESSAGE  WORK  KW  OI  PLAN 

PLAN       Aft.       Ind.       Aff.       Ind.      Live  Trans. 

Cadet  Nurses    X  __  —  —  __  __  _ 

Paper  Salvage    X  —  X  _  X  __  __ 

Planned  Savmg    —  X  X  X  X  __  __ 

Play  Square  with  Meat   —  —  —  __  __  X 

Merchant  Marine      —  —  —    X 

Prepare  for  Winter    X 

Car  Conservation    X  X  XX     

See  OWI  Schedule  of  War  Message  168  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


KOIN  Institute 

KOIN  Portland's  Institute  for  the 
Study  of  Radio  started  June  11  to 
run  through  June  29,  at  the  Benson 
Polytechnic  High  School.  Four 
broadcasts  will  originate  from 
there  with  those  participating  in 
the  institute  as  audience.  Included 
among  the  speakers  are:  Gilbert 
Seldes,  CBS  director  of  television; 
Dr.  Paul  Lazarsfeld,  director  of 
Bureau  of  Applied  Social  Research, 
Columbia  U.;  C.  E.  Hooper,  of  C. 
E.  Hooper  Inc.,  analytical  reports 
and  ratings;  Lyman  Bryson,  CBS 
director  of  education;  Dr.  I.  Keith 
Tyler,  director  of  the  Inst,  of  Edu- 
cation by  Radio;  and  outstanding 
members  of  the  KOIN  staff. 


JULY  issue  of  "Magazine  Digest"  carried 
a  story  "Radio's  Public  Oplnlonators" 
written  by  Jessyca  Russell,  New  York 
editor,  In  which  she  describes  radio 
reporters  as  newscasters,  analysts  and 
news  commentators  and  refers  to  them 
as  "the  stormy  petrels  of  the  airwaves." 


Your  MUTUAL  Friend 


Memphis,  Tennessee 


PROGRAM  ON  KVOA 
HELPS  UNCLE  SAM 

THE  CONSTANT  "conscience- 
pricking"  of  a  weekly  30-minute 
public  service  program,  titled  War 
Bond  Quota  Call,  on  KVOA  Tucson 
Ariz.,  has.  more  than  doubled  month- 
ly bond  sales  in  Pima  County 
since  its  inception  3%  years  ago. 
Prior  to  the  program,  monthly  bond 
buying  averaged  $284,000.  It  jump- 
ed shortly  afterward  to  a  half  mil- 
lion dollars  and  has  since  main- 
tained, between  the  months  of  ma- 
jor bond  drives,  a  rate  exceeding 
$600,000  a  month. 

Originated  by  Lt.  Col.  Dick 
Jenkins,  former  county  war  finance 
chairman  now  with  the  20th  Bomb- 
er Command  in  India,  the  program 
has  built  up  its  selling  power 
through  use  of  special  musical  in- 
sertions, guest  artists,  messages  by 
prominent  citizens,  bond  news  from 
Fred  Dragonette,  present  county 
chairman,  and  other  features.  Espe- 
cially effective  was  an  essay  contest 
on  the  subject  "What  My  War  Bond 
Means  to  Me",  sponsored  by  the 
Tucson  Merchants'  Assn.  Special 
operators  are  on  duty  to  record 
pledges  obtained  through  the  pro- 
gram and  names  of  buyers  are  read 
on  subsequent  periods. 

Celebrated  artists,  writers,  ath- 
letes, politicians  and  military  men 
have  appeared  on  the  program. 
Bands  from  nearby  Army  airfields 
supply  the  music. 


You  can  cover  Ohio's  Third  Market  at 
less   cost.    American    Network  affiliate. 

Ask  HEADLEY.REED 


WFMJ 

YOUNGSTOWN,  OHIO 
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these  mean 


names  like 

BIG 


audiences^ 


and  time-sales  for  your  station! 
World  gives  them  to  you  at  their  best! 

'WT'iint  hpffpr  r>rr»ffriimc     tUp  Irinrl  fhaf       nnifs  sent  vr»n  earh  monrh. 


Want  better  programs . . .  the  kind  that 
boost  your  ratings  —  and  your  time- 
sales,  too?  Then  you  can  use  the  ser- 
vice that  World  Library  is  giving  to 
leading  stations — 325  of  them! 

You'll  want  star-talent.  Look  at  the 
popular  favorites  shown  on  this  page. 
They're  just  a  few  of  the  brilliant  big- 
name  vocalists,  orchestras  and  novelty 
groups  in  the  World  Library.  As  pre- 
sented by  World,  they're  in  rare  form, 
because  World's  famous  Vertical-Cut 
transcriptions  are  the  finest  reproduc- 
tions known. 

You'll  need  current  hits.. . and  World 
includes  them  in  the  50  or  more  new 


units  sent  you  each  month. 

You  must  have  variety.  You  will 
have  with  the  basic  World  Library  of 
4000  selections — something  outstand- 
ing for  every  occasion! 

Programming  should  be  smart. 
World's  Continuity  Service  takes  care 
of  that!  You  get  completely-written 
shows  —  78  each  week  —  styled  by 
master  showmen  . . .  ready  for  the  air 
as  sustaining  or  sponsored  programs. 

Why  not  take  this  easy  way  of  build- 
ing better  programs  right  around  the 
clock.?  Get  the  full  story  now  from: 
World  Broadcasting  System,  Inc.,  711 
Fifth  Avenue,  New  York  22,  N.  Y. 


WORLD  LIBRARY 


WORLD  BROADCASTING  SYSTEM,  INC. 
A  subsidiary  of  Decca  Records,  Inc. 


NEW  YORK 


CHICAGO 


ROADCASTING    •    Broadcast  Advertising 


HOLLYWOOD      •  WASHINGTON 
June  18,  1945    •    Page  61 


SAN  ANTONIO 

7>fe  TEXAS  HOTSPOT 
550  ON  THE  DIAL 

FULL  SCHEDULE 

CBS 


CIO  and  GBS  'Salary  Increase' 
Committee  Have  Party  in  N.  Y. 


CIO  last  Tuesday  staged  a  coming- 
out  party  at  New  York  headquar- 
ters of  United  Office  and  Profes- 
sional Workers  of  America,  Local  1, 
for  its  young  CBS  "salary  increase" 
committee,  inviting  a  large  number 
of  eligibles  from  other  networks. 

With  its  membership  running 
"well  into  the  hundreds" — and  a 
preliminary  report  on  CBS  curr.ent 
wages  already  under  consideration 
by  the  group — the  CBS  committee 
and  its  parent  organization  set  out 
to  convince  "white  collar"  workers 
of  other  broadcasting  chains  that 
they  also  should  organize. 

CIO  Hosts 

Official  hosts  at  the  party  were 
members  of  the  CIO  Screen  Pub- 
licists Guild  whose  president, 
Harry  Hochfield,  said:  "The  prob- 
lem at  NBC  is  just  about  the  same 
as  it  is  at  the  Blue  .  .  .  (American- 
Blue  has  already  set  up  a  salary 
committee,  rapidly  growing  in 
membership,  according  to  the  CIO) 
.  .  .  We're  not  trying  to  sell  you  a 
bill  of  goods  but  ...  we  want  you 
to  be  part  of  us." 

Peter  Lyons,  president  of  the 
Radio  Writers  Guild,  which  is  not 
affiliated  with  either  CIO  or  AFL, 
said:  "The  Radio  Guild  would  be 
very  happy  to  see  organization  of 
the  rest  of  the  network  employes." 

A  featured  speaker  at  the  gath- 


ering was  Peter  Hawley,  president 
of  Local  1,  UOPWA,  and  CIO 
member  of  the  WLB  for  two  years. 

"There  is  no  pattern  to  the  wage 
structure  in  radio  and  there  can 
be  none  except  through  organiza- 
tion," Mr.  Hawley  told  the  group. 
"This  is  your  opportunity.  You 
should  organize  as  you  see  fit.  .  .  . 
The  first  thing  is  for  you  to  find 
out  the  value  of  your  work." 

John  T.  McManus  of  PM,  presi- 
dent of  the  New  York  Newspaper 
Guild,  congratulated  CBS  employes 
on  their  salary  committee.  "I  feel 
that  this  group  will  grow  into 
something  bigger  than  just  a  salary 
committee,  concerned  only  with 
money  matters,"  he  said. 

Next  day,  Wednesday,  the  CBS 
committee  and  the  CIO  came  out 
with  a  four-page  leaflet  outlining 
"perspectives"  before  the  commit- 
tee. Major  worry  of  the  group 
seemed  to  be  the  postwar  shuffle  of 
employes  and  jobs. 

"How  will  the  staff  be  rearranged 
when  employes  return  from  the 
armed  service?"  the  leaflet  asked. 
"What  provisions  have  been  made 
to  shift  employes  now  in  war-ex- 
panded departments  such  as  the 
Listening  Post,  Network  Monitor, 
etc.?  Have  we  any  guarantee  that 
our  salary  levels — inadequate  as 
they  are  during  wartime — will  not 
be  lowered?" 


"Since  we  let  her  listen  to  fVJWs  Matinee  Merry-Go-Round, 
she  hasn't  threatened  to  leave!" 

TODAY  ...  in  addition  to  outstanding  morning  leader- 
ship .  .  .  WJW  tops  all  regional  stations  in  Cleveland 

ajternoon  audiences. 

FURTHERMORE  .  .  .  this  position  was  achieved  four 
months  ago  and  has  been  maintained  continuously. 


Campbell  Contract 

CAMPBELL  Soup   Co.,  Camden, 
has   signed   a   five-year  contract 
with  the  Masquers  Club,  whose 
membership  includes  more  than  500  [3 
name  stars,  and  is  negotiating  with  ' 
the  networks  for  time  for  a  weekly  j; 
broadcast  to  start  in  the  fall.  Se- 
ries  will  be  called  At  Your  Service  'j; 
and  will  be  based  on  the  audience  jj 
selection  of  talent  formula  so  suc- 
cessfully used  by  Mail  Call  and 
Command  Performance,  GI  shows. 
Agency  is   Ward   Wheelock  Co., 
Philadelphia. 


Eisenhower 

(Continued  from  page  20) 

Bill  Henry  and  Bob  Wood.  MBS 
plans  to  have  airport  and  Pent- 
agon pickups,  possibly  a  color  de- 
scription at  the  Capitol  at  12:15, 
and  the  address  to  Congress. 

In  New  York  at  week's  end,  all 
networks  and  a  number  of  local 
stations  planned  fullest  possible 
coverage  of  the  city's  reception. 

Broadcasts  of  the  New  York  of- 
ficial welcome  at  LaGuardia  Field, 
9:30  a.m.  Tuesday  will  be  heard 
on  Mutual,  WJZ,  WEAF,  WNEW, 
WNYC  and  probably  on  either  the 
CBS  network  or  WABC. 

Parade  description  was  tenta- 
tively set  for  airing  on  NBC — ^with 
the  11-11 :30  Fred  Waring  Program 
dedicated  to  Eisenhower,  switching 
to  and  from  parade  scene. 

The  City  Hall  reception  at  12 
noon  was  scheduled  for  network 
broadcast  by  NBC  and  American. 
Mutual's  New  York  outlet,  WOR, 
was  to  use  the  program  locally. 
Both  WMCA  and  WNYC  planned 
reception  coverage. 

Mutual  has  booked  more  parade 
description  from  Times  Square, 
1:15-1:30  p.m.,  after  the  group 
leaves  City  Hall  to  proceed  uptown, 
with  WEAP  planning  pickups  from 
the  parade  route,  1-1:45  p.m. 

Next  Eisenhower  broadcasts 
were  to  be  heard  on  all  four  net- 
works at  9:30  p.m.  from  the  Wal- 
dorf-Astoria Hotel  banquet  where 
the  general  was  to  speak. 

BBC  intends  to  cover  every  as- 
pect of  the  New  York  welcome. 
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Far  Eastern  Manager  Miles  W.  Vaughn 


Both  experienced  and  expert  are  the  correspondents 
covering  the  quickening  indo-Burman  and  Chinese  war 
fronts  for  the  United  Press.  A  few  of  them  are  pictured 
here. 

They  have,  on  an  average,  been  reporting  news  for 
some  13  years,  and  for  nine  of  them  have  woriced  through- 
out the  Far  East,  from  Singapore  to  Tientsin,  from  Hong 
Kong  to  Kandy. 

As  a  consequence  this  U.  P.  corps  knows  thoroughly  not 
only  how  to  get  news  but  understands  thoroughly  the 
special  viewpoints  and  the  conditions  which  underlie  the 
news  in  the  region. 

The  dispatches  from  these  correspondents,  all  news-wise, 
all  oriented  to  the  Orient,  show  plainly  the  benefit  of 
their  double  fitness.  They  form  an  essential,  and  every 
day  more  extensive,  part  of  "the  world's  best  coverage 
of  the  world's  biggest  news." 


Manager  for  China 
Waller  Rundte 


AIU 


U.  p.  Corretpenaent  Albert 
Ravenholt  (above)  gels  from 
Maj.  Gen. Claire  Chennault  an 
explanalion  of  air  ladies 
against  the  Japs. 


Outside  an  army  headquarters, 
John  HIavacek,  U.  P.  war  re- 
porter in  India,  types  a  dispatch. 


The 

Interview  to  George 


...UNITED  PRESS 


Thpse  Two  Stations  Provide  the  Only  Full 
Coverage  of  This  Rich  Pennsylvania  Area 


BOTH  STATIONS  ARE  SOLO 
IN  COMBINATION  RATE 
fOR  NETWORK  AND  SPOT 


National  Representatives 

HEADLEY-REED  COMPANY 

New  York,  Chicago,  Detroit,  Atlanta,  Son  Francisco 


this  is 


WOOD 


PAUL  H.RAYMBR  COMPANY 
NA  TIONAL  REPRESENTATIVES 
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STATION 
IN 

Chattanooga 

CBS 


5,000  WATTS 
DAY  AND  NIGHT 


To  PROMOTE  better  mutual  under- 
standing of  farm  and  urban  problems 
WOSU  Columbus,  O.,  Is  broadcasting 
a  Monday  half-hour  series  presented 
under  the  combined  auspices  of  Ohio 
Farm  Bureau  Cooperative  Assn.,  Ohio 
State  Grange,  CIO  and  the  Ohio  Fed- 
eration of  Labor.  A  representative  of 
each  group  participates  in  a  roundtable 
discussion,  with  Rev.  Harold  Lancaster, 
pastor  of  the  Columbus  Methodist 
Church,  as  moderator. 

Homemaker's  Series 
HEAD  nurse  of  an  orphanage  In  Egypt 
is  only  one  of  the  many  personalities 
to  be  interviewed  by  Kay  West,  new 
women's  program  director  of  KEX  Port- 
land, on  her  Mon- 
day through  Friday 
homemaker's  half- 
fa  o  u  r,  "At  Home 
With  Kay  West".  In 
addition  to  the 
usual  recipes,  charm 
hints  and  inter- 
views, program  on 
different  days  fea- 
tures pet  peeves  of 
public  servants, 
home  planning, 
child  care,  intro- 
duction of  KEX 
personnel  and  open 
house  for  service- 
men and  home  eco- 
nomics groups.  Miss  West  has  been  In 
Pacific  Northwest  radio  for  14  years, 
doing  writing,  acting  and  producing. 


Miss  West 


Retuiork  flccounrs 


New  Business 

MENTHOLATUM  Co.,  Wilmington,  Del. 
(Mentholatum),  on  July  2  starts  for  26 
weeks  The  Mountaineers  on  39  Don  Lee 
Pacific  stations,  Mon.-Wed.-Frl.,  10:30- 
10:45  a.m.  (PWT).  Agency:  J.  Walter 
Thompson  Co.,  N.  Y. 

Renewal  Accounts 

PROCTER  &  GAIvIBLE  Co.,  Cincinnati, 
on  July  2  for  52  weeks  renews  Road  of 
Life  (Ivory  soap),  Mon.  thru  Fri.  10:30- 
45  a.m.  on  137  NBC  stations;  Joyce  Jor- 
dan, M.D.  (Crisco  &  Dreft),  Mon.  thru 
Fri.  10:45-11  a.m.  on  74  NBC  stations; 
Right  to  Happiness  (Ivory  soap),  Mon. 
thru  Fri.  3 :45-4  p.m.  on  136  NBC  stations, 
agency:  Compton  Adv.  Inc.,  N.  Y.;  Ma 
Perkins  (Oxydol),  Mon.  thru  Fri.  3:15-30 
p.m.  on  137  NBC  stations,  agency: 
Dancer-Fitzgerald  &  Sample,  Chicago; 
Woman  of  America  (Ivory  soap),  Mon. 
thru  Fri.  3-3:15  p.m.  on  130  NBC  sta- 
tions, agency:  Benton  &  Bowles;  Pep- 
per Young's  Family  (Camay),  Mon. 
thru  Fri.  3:30-45  p.m.  on  79  NBC  sta- 
tions, agency:  Pedlar  &  Ryan,  N.  Y. 

COLGATE  -  PALMOLIVE  -  PEET,  Jersey 
City,  N.  J.  (tooth  powder),  on  July  3 
renews  for  52  weeks  "Theater  of  Ro- 
mance on  126  CBS  stations  Tues.  8:30-55 
p.m^  Agency:   Sherman  &  Marquette, 

PROCTER  &  GAMBLE  Co.,  Cincinnati 
(Lava  soap),  on  Aug.  23  renews  for  52 
weeks  "FBI  in  War  and  Peace"  on  86 
CBS  stations  Thurs.  8:30-55  p.m.  (re- 
peat^ 11:30-55  p.m.).  Agency:  Blow  Co., 

PRINCE  MATCHABELLI  Inc.,  New  York 
(perfumes,  cosmetics),  July  15  for  52 
weeks  renews  The  Stradivari  Orchestra 
on  123  CBS  stations  Sun.  2-2:30  pm 
Agency:  Morse  International,  N.  Y. 

COLGATE-PALMOLIVE-PEET,  Co.,  Jer- 
sey City  (Colgate  Tooth  Powder),  July 
3  for  52  weeks  renews  Theater  of  Ro- 
mance on  126  CBS  stations  Tues.  8:30- 
8:55  p.m.  Agency:  Sherman  &  Mar- 
quette, N.  Y. 

PROCrER  &  GAMBLE  Co.,  Cincinnati 
(Lava  Soap),  July  7  for  52  weeks  renews 
the  F.  B.  I.  in  Peace  and  War  on  86 
CBS  stations  Sat.  8:30-8:55  p.m.  Agencv 
Blow  Co.,  N.  Y.  B  J. 

LOS  ANGELES  SOAP  Co.,  Los  Angeles 
(Scotch  cleanser),  on  July  2  renews  for 
52  weeks  News  by  Frank  Hemingway  on 
40  Don  Lee  Pacific  stations  Tues.- 
Thurs.-Sat.  7-7:15  a.m.  (PWT).  Agencv 
Raymond  R.  Morgan  Co.,  Hollywood. 


Education  Series  Offered 
TRANSCRIBED  series  of  13  quarter- 
hour  dramatic  broadcasts  titled  "Cest 
We  Forget — These  Great  Americans" 
depicting  the  lives  of  famous  men  and 
women  in  American  history,  has  been 
recorded  by  the  Institute  for  Demo- 
cratic Education  to  be  given  to  radio 
stations  throughout  the  country  begin- 
ning early  in  September.  This  will  be 
the  10th  series,  first  nine  of  which  have 
been  broadcast  over  461  stations  In  47 
states  and  have  been  distributed  by 
OWI  throughout  Europe  and  Africa.  In- 
stitute is  headed  by  Dr.  Howard  M. 
Lesourd,  dean  of  the  Boston  U.  Gradu- 
ate School.  Board  of  directors  Includes 
Norman  Corwln,  Lyman  Bryson,  Harri- 
son Summers  and  Paul  Lazarsfeld. 

Teen  Town  Salute 
RECORDED  salute  via  BBC  shortwave 
from  Brldgebullders.  English  com- 
munity youth  project,  to  the  Teen  Town 
Club,  similar  group  in  Jacksonville. 
Fla.,  was  featured  on  regular  Monday 
evening  half-hour  forum  broadcast  by 
WPDQ  Jacksonville  from  the  club.  The 
cltywide  center  for  high  school  students 
on  the  same  program  returned  the  trib- 
ute to  the  British  organization. 

KSL  Service 
KSL  Salt  Lake  City  planned  to  broad- 
cast the  entire  Summer  Music  Festival 
of  the  Brigham  Young  U.,  June  13-18. 
which  annually  features  nationally 
known  artists.  Thirteen  concerts  were 
included.  Before  travel  difficulties,  festi- 
val attracted  hundreds  of  visitors,  many 
of  whom  will  be  able  to  hear  the  series 
via  KSL. 

Views  Discussed 

NEW  series  of  weekly  talks  featiorlng 
the  Rev.  William  C.  Kernan  of  the  In- 
stitute for  American  Democracy,  titled 
"Answering  the  Dally  News",  started 
June  12,  9:45-10  p.m.  on  WEVD  New 
York.  Mr.  Kernan  discussed  views  ex- 
pressed on  the  editorial  page  and  by 
columnists  of  the  New  York  DaUy  News. 

New  Mutual  Series 

ON  June  25  Mutual  started  a  five-weekly 
quarter-hour  program,  "Now  It  Can  Be 
Told"  on  the  full .  network.  Program  is 
to  be  dramatization  of  war  activities  of 
various  government  agencies,  giving 
facts  which  have  been  secret  to  date. 
Program  replaces  "Curt  Massey". 

WNBT  Baseball 

WNBT,  NBC'S  New  York  television  sta- 
tion, June  30  begins  weekly  telecasts  of 
New  York  Giants  home  games  from  the 
Polo  Grounds.  WNBT  will  continue  tele- 
casts of  the  games  once  weekly  from 
Yankee  Stadium. 

Home  Nursing 

ACCELERATED  course  of  American 
Red  Cross  home  nursing  has  been 
started  in  a  radio  adaption  by  WTAG 
Worcester.  Quarter-hour  Friday  program 
uses  stafl"  members  as  student  partici- 
pants. 


ARMOUR  &  Co.,  Chicago  (meat,  dairy 
products),  June  11  renewed  for  52  weeks 
Hedda  Hopper's  Hollywood  on  142  CBS 
stations  Mon.  7:15-7:30  p.m.  (West 
Coast  repeat  8:15-8:30  p.m.  PWT).  Agen- 
cy: Poote,  Cone  &  Beldlng,  Chicago. 

FOLGER  COFFEE  Co.,  Los  Angeles,  on 
Aug.  9  renews  for  52  weeks  News  by 
Frank  Hemingway  on  40  Don  Lee  Pa- 
cific stations  Mon.-Wed.-Frl.  7-7:15  a.m. 
(PWT).  Agency:  Raymond  R.  Morgan 
Co.,  Hollywood. 

Net  Changes 

GROVES  Labs.,  St.  Louis  (Four-Way 
cold  tablets.  Defender  multiple  vita- 
mins), on  July  2  starts  Cliff  Edwards 
on  200  Mutual  stations  Mon.-Wed.-Fri. 
11:55  a.m.-12  noon,  replacing  Lanny  & 
Ginger.  Agency:  Donahue  &  Coe,  N.  Y. 
STANDARD  BRANDS  Inc.,  New  York 
(Tenderleaf  tea.  Royal  desserts),  July 
15  shifted  One  Man's  Family  on  Ameri- 
can-Blue stations,  Tues.  7:30-8  p.m. 
(with  West  Coast  repeat  7:30-8  p.m. 
PWT),  to  NBC  stations.  Sun.  3:30-4  p.m. 
(EWT).  Agency:  J.  Walter  Thompson 
Co.,  15.  Y. 


BROADCASTING    •    Broadcast  Advertising 


ANOTHER  PACKAGE  DEAL 

Here's  your  opportunity  to  get  radio's  hottest  trio  doing  78 
of  the  most  popular  tunes — many  with  the  sensational  Ida 
James  as  vocalist.  There  are  eight  sixteen-inch,  33  1/3 
rpm,  double-faced  transcriptions  in  this  album.  You  can 
NOW  get  these  discs  at  $75.00  for  the  whole  group. 


 ,T  MY  BABY       •  « 


,  B6SAMEW0CHO 

KNOCK  rAE  A  K.SS      •  joUD  POTATO  SAtAO 

,„,S'U  MAKE  YOU  tAOGH  ^  ^OW 


Personal  Management 

CARLOS  GASTEL 


If  29  SOUTH  WESTERN  AVENUE   •   HOLLYWOOD  5,  CALIFORNIA 


Represented  By 
HEADLEY  REED  COMPANY 

New   York    :  Chicago   :  Detroit 
Atlanta    :  San  Franclico 


RTPB  Would  Extend  Band  to  530  kc| 


Allocation  Below  25  mc 
Will  Be  Argued 
June  20 

IMMEDIATE  EXTENSION  of 
the  standard  broadcast  band  to  530 
kc  was  urged  by  Panel  4,  Radio 
Technical  Planning  Board,  in  a 
brief  filed  last  week  with  the  FCC 
in  connection  with  allocations  be- 
low 25  mc  [Broadcasting,  May 
28].  The  standard  broadcast  panel 
also  urged  that  the  Commission 
give  serious  consideration  to  inclu- 
sion of  the  520-kc  channel. 

Oral  argument  on  allocations 
below  25  mc  will  be  conducted  be- 
fore the  Commission  en  banc  at 
10:30  a.  m.  Wednesday  (June  20) 
at  the  National  Museum  Audi- 
torium, 10th  St.  &  Constitution 
Ave.,  Washington,  locale  of  most 
of  the  allocations  hearings  last 
fall.  The  FCC  proposes  to  extend 
the  standard  band  to  540  kc. 

Signed  by  Howard  S.  Frazier, 
cliairman,  the  RTPB  brief  chal- 
lenged the  Commission  statement 
in  its  proposed  report  that  the  use 
of  520  and  530  kc  for  standard 
broadcasting  would  involve  "serious 
problems  of  interference  with  auto 
alarms  on  the  international  dis- 
tress frequency,  500  kc." 

"A  careful  review  of  the  record. 


upon  which  the  proposed  report  is 
based,  does  not  reveal  any  factual 
data  as  to  the  interference  that 
might  be  caused  to  auto  alarms 
operating  on  the  international  dis- 
tress frequency  of  500  kc,"  said 
the  Panel  4  brief. 

Time  to  Prepare 

Although  Panel  4  agreed,  as  the 
report  stated,  that  most  of  the  re- 
ceiving sets  in  use  today  are  not 
equipped  to  tune  to  the  530  and  520 
kc  channels,  the  RTPB  group  urged 
that  in  view  of  the  general  obsoles- 
cense of  existing  receivers,  the 
present  time  is  an  "ideal  time  to 
prepare  for  the  future  expansion 
of  the  standard  broadcast  band". 

"It  is  recognized  that  other  serv- 
ices are  now  operating  in  the  por- 
tion of  the  spectrum  between  540 
and  520  kc  and  that  it  might  not 
be  possible  to  entirely  clear  this 
spectrum  space  for  broadcast  pur- 
poses in  the  near  future,"  said  the 
RTPB  brief.  "However,  it  is  re- 
spectfully suggested  that  receivers 
capable  of  receiving  these  frequen- 
cies can  be  placed  in  the  hands  of 
the  public  during  the  next  few 
years  if  the  Commission  now  de- 
clares its  intent  of  eventually  in- 
cluding these  frequencies  in  the 
standard  broadcast  band." 

Panel  4  Receiver  Committee, 
composed  almost  entirely  of  engi- 


neers representing  receiver  manu- 
facturers, has  "evinced  a  willing- 
ness to  redesign  postwar  receivers 
to  include  the  530  kc  channel  in  the 
standard  broadcast  band,"  accord- 
ing to  the  Panel  4  brief.  t 

"Therefore,  since  the  record  in%i- 
cates  that  manufacturers  can  and 
will  modify  AM  receiver  design 
and  the  inclusion  of  the  540  kc 
channel  necessitates  redesign  of 
many  receivers,  it  is  respectfully 
requested  that  the  Commission  re- 
consider its  previous  decision  in  re- 
spect to  the  530  kc  channel,"  the 
RTPB  recommended. 

Study  Problems 

It  is  probable,  according  to  the 
technical  group,  that  a  thorough 
study  of  interference  problems  in 
connection  with  auto  alarms  and 
the  use  of  530  kc  broadcasting 
"might  indicate  that  520  kc  can 
safely  be  used  for  broadcast  serv- 
ices" at  least  in  the  interior  of  the 
country. 

The  Panel  endorsed  the  FCC  pro- 
posal with  reference  to  providing 
channels  between  1600-3,000  kc  for 
relay  broadcast  service. 

Clarification  of  proposed 
ments  for  studio-transmitter  links 
was  requested.  Panel  4  urged  tha 


all  aural  broadcast  services  be  per 
mitted  to  "enjoy  the  advantages  of  ^ 
such  facilities' 

The  Commission's  proposed  allo- 
cation of  satellite  control  frequent 
cies  above  1,000  mc  on  an  experi-  \^ 
mental  basis  won  RTPB  endorse-  \ 
ment. 


Steele  Joins  Coca  Cola 

ALFRED  N.  STEELE,  formerly 
vice-president  of  D'Arcy  Adv.  Co. 
has  joined  the  Coca  Cola  Co.  as 
vice  -  president  [Broadcasting, 
June  11],  responsible  for  coor- 
dinating all  merchandising  ac- 
tivities, including  advertising, 
sales  and  sales  promotion.  Ad- 
ministrative function  of  the  ad- 
vertising and  sales  division  will 
remain  under  the  direct  control  or 
the  present  vice-presidents  in 
charge. 
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Notional  Representatives 
GEORGE  P.  HOLIINGBERY  CO. 
Southeast  Representative 
HARRY  E.  CUMMINGS 
JAMES  M.  leGATE,  General  Manager 
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THE  LOfT  HORIZON 


I  HERE  is  no  city  wall  curtailing  the  10,000  watt  signal  of  Station  CFRB,  no  lost  horizon  for  adver- 
tisers who  use  this  station.  Miles  from  Toronto  and  its  thriving  city  dwellers  are  hundreds  of  towns, 
villages  and  hamlets.  To  factory,  store  and  office  workers  in  Toronto,  to  busy  farmers  up  and  down 
the  highways  and  the  back  concessions,  CFRB  has  become  the  friendly  voice  of  entertainment,  the 
authoritative  voice  of  information. 

Seventeen  years  of  service-to-our-listeners  have  entrenched  us  in  the  public  heart,  and  have 
established  for  advertisers  this  economical  and  effective  means  of  reaching  our  far-flung  area. 
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Just  5  announcements,  1  daily, 
March  19  through  23,  brought 
1020  requests  for  a  free  bar  of 
soap  .  .  .  ample  proof  that  there's 
a  responsive  audience  in  the 
Quincy  area  listening  regularly 
to  WTAD. 

Acquaint  these  loyal  radio  listen- 
ers with  YOUR  products  and  ser- 
vices by  using  WTAD.  Mail 
counts  and  audience  surveys  prove 
WTAD  holds  the  dominant  posi- 
tion in  this  prosperous  town- 
farm  market.  A  letter  or  wire  will 
bring  full  information  on  current 
availabilities  ...  or  call  your 
nearest  Katz  office. 


Use  WTAD  and  KGLO 

Mason  City,  Iowa 
A  Natural  Combination 


^UINCY-(^/  //•     -  , 

iLinois 


930  K.C.        1,000  Watts 

CBS  Affiliate 

The  Kotj ^Aq^ey,  Rep. 


Make  Parts  First, 
RMA  Recommends 

FCC  Allocation  of  FM  at  Once 
Is  Urged  by  Group 

NO  AUTHORIZATION  for  radio 
set  production  should  be  made  for 
the  third  quarter  of  1945,  the  Ra- 
dio Manufacturers  Assn.  board  of 
directors  recommended  at  its  June 
13-14  meeting  held  at  the  Stevens 
Hotel,  Chicago.  Production  of  re- 
pair parts  for  radio  receivers  and 
essential  communication  equipment 
in  the  third  quarter  viras  recom- 
mended. 

Action  was  taken  after  Melvin 
E.  Karns,  WPB  reconversion  offi- 
cer for  the  radio  industry,  had  told 
the  RMA  Committee  on  Reconver- 
sion and  Contract  Cutbacks  that 
the  industry  will  be  heavily  loaded 
with  war  orders  during  the  third 
quarter.  A.  S.  Wells,  committee 
chairman,  said  the  group  will  keep 
abreast  of  developments  and  take 
whatever  action  seems  advisable  in 
line  with  military  requirements. 

The  RMA  also  recommended  im- 
mediate FCC  allocation  of  FM, 
favoring  the  Alternate  No.  1  band 
(50-68  mc).  This  resolution  was 
presented  by  Dr.  W.  R.  G.  Baker 
of  General  Electric  Co.,  director 
of  the  RMA  engineering  depart- 
ment and  chairman  of  the  Radio 
Technical  Planning  Board.  It  point- 
ed out  that  similar  action  had  been 
taken  by  other  industry  groups 
[Broadcasting,  June  11]. 


Beville  Home  on  Leave; 
Awarded    Bronze  Star 

LT.  COL.  H.  M.  BEVILLE  Jr.,  re- 
search manager  of  NBC  until  he 
entered  the  service  in  1941,  has 
been  awarded  the  Bronze  Star  in 
recognition  for 
his  work  in  the 
Intelligence  Divi- 
sion of  the  Gen- 
eral Staff.  At- 
tached to  Gen. 
Bradley's  head- 
quarters he  was 
active  in  obtain- 
ing information 
from  the  enemy. 
Col.  Beville  has 
returned  to  this 
country  and  is  at  his  Douglaston, 
Long  Island,  home  on  leave.  He  is 
on  leave  from  his  NBC  post. 


Col.  Beville 


New  Video  Station 

W2XJT,  experimental  video  station 
in  Jamaica,  L.  I.,  will  begin  FCC 
tests  about  July  1,  William  B.  Still, 
owner  of  the  station,  announced 
last  week.  It  will  operate  on  chan- 
nel 13,  230-236  mc,  covering  a  ra- 
dius of  about  35  miles.  Equipment, 
designed  by  Mr.  Still,  will  eventu- 
ally include  a  600  w  (peak)  video 
and  a  150  w  audio  transmitter,  a 
steel  tower  200  ft.  high  and  studios 
for  live  and  motion  picture  pro- 
grams. Plans  call  for  extensive  ex- 
perimentation, both  technically  and 
with  video  programming. 


In  the  Ark-La-Tex  area,  KWKH 
—with  its  50,000  watts— is  the 
No.  1  Medium,  with  full  coverage 
and  SELLING  POWER  in  this 
prosperous  market. 


CBS  ★  5  0,0  0  0  UlflTTS 

SHREVEPORT,  LOUISIANA 

Represented  by  The  Btanham  Co. 


CBS  TV  Available 
To  Clients  of  5fet 

Working  Partnersliip  Basis 
For   Testing  Visual  Medium 

CBS  is  making  its  television  fa- 
cilities and  personnel  available  to 
network  clients  on  a  "working 
partnership"  basis  for  testing,,  de- 
veloping and  broadcasting  commer- 
cial video  programs.  Plan,  which 
becomes  effective  July  16,  was  an- 
nounced today  through  an  illus- 
trated booklet,  "Invitation  to  Ex- 
perimental Commercial  Television" 

Plan  is  a  three-way  procedure  ir 
which  CBS  and  advertisers  wil 
collaborate  in  creating  new  tech 
niques  of  commercial  television 
pretesting  the  effectiveness  of  thesi 
techniques  under  carefully  con 
trolled  audience  research  condi 
tions  and  field-testing  their  efTee 
tiveness  under  actual  broadcas 
conditions.  CBS  will  make  n( 
charge  for  time  on  the  air  unti 
there  are  enough  sets  for  "measur 
able  television  circulation"  and  wil 
not  charge  for  reports,  analyse 
and  the  like.  However,  clients  wil 
be  charged  $150  an  hour  for  majo 
studio  use,  both  for  broadcast  an 
rehearsal  time,  to  defray  a  portio 
of  the  cost  of  studio  salaries  an 
maintenance. 

Seek  Answers 

The  commercial  technique  ej 
periments  will  seek  the  answers  1 
such  questions  as:  "Should  con 
mercials  be  integrated  into  prt 
grams  or  remain  separate?";  "Ho 
can  slogans  and  trade  marks  1 
adapted  to  television?";  "Can  son 
programs  be  completely  comme: 
cial?";  "How  much  rehearsal 
needed  for  a  dramatic  progran 
— for  a  musical  program?".  CB 
Television  Audience  Research  L 
stitute,  which  for  the  past  si 
months  has  made  a  series  of  studi( 
involving  panels,  home  interview 
and  questionnaires,  will  condu( 
experiments  in  qualitative  as  we 
as  quantitative  analyses. 

Covering  letter  from  Joseph  I 
Ream,  CBS  vice-president  and  se- 
retary,  describes  this  first  form 
move  of  CBS  toward  commerci 
television  as  "the  first  fully  coord 
nated  step  in  the  production  ar 
testing  of  television  techniques 


DAILY  PROGRAMS  IN 


SOOO  WATTS  DIRECTIONAL  OVER  HEW.VO" 
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7™  WAR  LOAN 


Our  purchases  of  War  Bonds 
backed  our  Armed  Forces 
in  the  defeat  of  Germany. 

We  will  back  our  Armed 
Forces  in  the  defeat  of  Japan 
by  purchasing  MORE 
War  Bonds. 


INTERNATIONAL  BUSINESS  MACHINES  CORPORATION 


KANSAS 


CITY 
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MARKET 


PORTER  BLDG. 


KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD 
Cri'iicrnl  Muiuiaer 


ELIZABETH  WHITEHEAD 
Sinlion  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


A»k  for  Rate  Card  3 


Col.  Walker 


COL.  WALKER,  WSAU, 
HEARD  ON  FORUM 

LT.  COL.  WILLIAM  E.  WALKER. 

president  of  WSAU  Wausau  and 
WMAM  Marinette,  Wis.,  who  was 
placed  on  inactive  duty  to  become 
assistant  to  WPB 
Chairman  J.  A. 
Krug  in  May, 
participated  with 
Mr.  Krug  in  the 
Calvin  Bullock 
Forum  in  New 
York  last  Thurs- 
day at  which  an 
award  was  pre- 
sent e  d  to  the 
scientist  making 
the  greatest  con- 
tribution to  the  plastics  industry, 
Col.  Walker  was  commissioned  a 
captain  in  the  Army  shortly  after 
Pearl  Harbor,  attended  the  officers' 
school  at  Ft.  Washington,  Md.,  and 
was  assigned  to  the  Adjutant  Gen- 
eral's office  in  Washington.  There 
he  was  made  fiscal  and  budget  of- 
ficer and  defended  the  War  Dept. 
appropriation  bills  before  the  Sen- 
ate and  House  Military  Affairs 
Committees.  For  the  last  18  months 
of  service  he  was  in  charge  of  re- 
cruiting and  training  for  the  secret 
intelligence  branch  of  the  Office  of 
Strategic  Services. 

WISJ  Madison  was  built  by  Col. 
Walker  in  1929  and  merged  the 
next  year  with  WIBA  which  he 
managed  for  11  years.  He  also 
built  WSAU  (CBS)  in  1937  and 
WMAM  (NBC)  in  1939. 


PRomoTion  ^ 


Promotion  Personnel 

HOWARD  ST.  JOHN,  former  merchan- 
dising manager  of  WJZ,  New  York  key 
station  of  American-Blue,  has  Joined 
the  network  sales  department  to  work 
on  program  sales  promotion  and  de- 
velopment. Acting  as  liaison  man  be- 
tween the  program  and  sales  depart- 
ments, Mr.  St.  John  will  work  under 
supervision  of  MURRAY  GRABHORN, 
assistant  general  sales  manager,  Ameri- 
can-Blue. 

CAPT.  DAVID  LASLEY,  former  sales 
promotion  manager  of  American-Blue 
on  the  Pacific  Coast,  has  been  assigned 
to  the  Industrial  Services  Branch,  War 
Dept.  BPR. 

O.  J.  REMINGTON,  former  Minneapo- 
Us-St.  Paul  public  relations  man  just 
released  from  the  Army,  has  joined 
WNOX  Knoxvllle  as  manager  of  pro- 
motion and  public  relations. 

D.  R.  P.  COATS,  publicity  director  of 
CKY  Winnipeg,  recently  returned  to 
that  post  after  service  in  the  Royal  Ca- 
nadian Air  Force,  Is  again  on  leave  of 
absence,  currently  for  special  duties 
with  the  YMCA  In  Europe.  He  will  cover 
YMCA  publicity  activities  In  Europe. 

LT.  CALVIN  PEPPLER,  RCAP,  formerly 
of  the  publicity  department  of  CKY 
Winnipeg,  reports  from  England  that 
he  Is  on  his  way  home  after  being  a 
prisoner  of  war  in  Germany  for  a  year. 

KENNETH  HARRIS,  formerly  with  the 
public  relations  staff  of  Spartan  Air- 
lines, is  now  publicity  director  of 
KOMA  Oklahoma  City. 

OWEN  ANDERSON  has  replaced  BAY 
WILSON  as  trade  publications  contact 
of  CBS  Hollywood  press  relations  de- 
partment. 


A  FAVOnm  SPOT 

on  Pittsburgh  dials 
since  1919 


L 


ALLEGHENY   BROADCASTING  CORP. 

National  Representatives:  WEED  &  CO 


WFBR  Paper 

TO  PUBLICIZE  switch  to  AmerlcaH 
Blue,  WFBR  Baltimore  is  now  publlsl] 
Ing  an  eight-page  newspaper  of 
copies  titled  "1300  News".  Paper  Is  cor  ] 
ducting  three-week  Seventh  Loan  Boc 
contest  for  best  answer  on  favorl'  ' 
WFBR  programs  and  is  also  tying-; 
with  local  theater  in  a  contest  to  fir 
best  Baltimore  blues  singer. 

WOR  Idea  Published 

MAILING  piece  titled  "Treasure  Island  1 
sent  out  by  WOR  New  York  promotir  ,; 
department  last  year,  Is  Included  in  t! 
book  "How  to  Develop  Profitable  Idea, 
by  Otto  F.  Reiss.  "Treasure  Island' 
a  dartboard  which  contained  a  map 
WOR   listening   area  with   New  Yo; 
City  as  the  bulls-eye.  It  Is  only  radi! 
promotion  piece  pictured  In  the  bi 

MBS  Calendar 
WALL  CALENDAR  showing  day-by-d 
highlight  programs  with  broadcast  tlr 
is  being  distributed  by  Mutual  as 
audience  promotion  piece.  Calendar 
topped  by  reproduction  of  one  of  M 
tual's  trade  paper  cartoon  ads.  Legei 
reads  "What's  going  on  here?  ...  t:  81 
greatest  program  activity  In  netwo  o- 
broadcasting.  ..." 

WHGB  Honored 

THE    HARRISBURG    (Pa.)    Telegra  ' 
gave  extensive  coverage  to  recent  deb 
of  WHGB  Harrisburg  and  many  lo< 
advertisers  devoted  space  to  acknov 
edge  and  extend  best  wishes  to  the  n  " 
local  Blue  affiliate. 

WTOC  Retail  Relations  IN 
WTOC  Savannah,  Ga.,  is  now  issul 
mail  pieces  to  grocers  and  druggists  ai  ,« 
other   retailers    In   the    area  coverl 
products  being  advertised  over  the  si  ia 
tion.  ^ 

WAAT  Bookmarks 
APPROXIMATELY     50,000  bookmai 
promoting  WAAT  New  Jersey  "This 
New  Jersey"  program  have  been  dl  ir,, 
tributed  through  New  Jersey  llbrarid|  jjjj 
WMPS  Service 


FIVE-MINUTE  news  summaries  are  I' 
Ing  lined  up  by  WMPS  Memphis  } 
three  large  luncheon  groups  In  Mempll  U 
as  a  public  service. 


Cannon  to  RCA-Victoi 

JOHN  Q.  CANNON,  has  resign[E 
his  post  as  administrative  assist£^'  uiji. 
to  the  Attorney  General  to  jcj  „^ 
starting  July  1,  the  legal  staff  ' 
RCA-Victor,  Camden,  N. 
where  he  will  work  on  emploj 
management.  Mr.  Cannon  was  ch|  itjj 
law  officer  with  the  Civil  Servi  eacli 
Commission  before  going  to  \ 
Attorney  General's  office  in  Augi 
1943. 
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lADlO  COlSTimES 
7TH  LOAN  SUPPORT 

NDIVIDUAL  broadcasters  con- 
nue  record-breaking  local  support 
f  the  Seventh  War  Loan,  accord- 
ig  to  Report  4  of  the  NAB  "Tell- 
ig  the  Woi'ld"  tabulation  which 
oes  not  include  network,  national 
pot  and  data  being  compiled  by 
le  Treasury  War  Finance  Division 
;adio  Section. 

Breakdown  of  coverage  by  these 
iations  gives  originations  as  fol- 
)ws:  five-minute  Sing  for  the 
eventh  discs,  3,657  programs; 
uarter-hour  Treasury  Salute  discs, 
,121  programs;  quarter-hour  tran- 
cribed  Music  for  Millions,  2,997; 
'reasury  Songs,  50,  "Buy,  Buy 
onds",  10,  (both  five-minute 
iscs) ;  76,560  live  and  transcribed 
pots;  1,719  two-minute  announce- 
lents;  639  three-minute  announce- 
lents;  programs — 762  five-minute, 
19  ten-minute,  1,514  quarter-hour, 
7  20-minute,  40  25-minute,  484 
alf-hour,  two  35-minute,  32  three- 
uarter  hour,  eight  50-minute,  35 
ne-hour,  21  li/4-hour,  21  1%-hour, 
P  two-hour,  and  one  each,  of  2%, 
i,  15  and  17  hours. 


New  WMAQ  Accounts 

:iNGSBURY  BREWERIES  Co., 
lanitowoc,  Wis.,  has  signed  for 
:30-5:45  p.m.  (CWT)  on  WMAQ 
hicago,  Monday  through  Friday, 
ffeetive  June  18  for  13  weeks.  Pro- 
ram  features  Cadets  Quartette 
nd  was  placed  through  Barnes 
Idv.,  Milwaukee.  Transcribed  five- 
linute  Lullaby  Time,  Monday 
hrough  Friday  11:25-11:30  p.m. 
Dr  26  weeks  starting  July  2  on 
l^'MAQ,  has  been  purchased  by 
Ismond  Mills  Inc.  (baby  blankets), 
brough  Marschalk  &  Pratt.  Golden 
lod  Ice  Cream  Co.,  Chicago,  is 
sing  seven  spots  weekly  for  52 
^eeks  effective  June  17,  through 
ioodkind,  Joice  &  Morgan,  Chicago. 
Vard  Baking  Co.  has  signed  for 
■ve  announcements  weekly  for  13 
leeks  through  J.  Walter  Thomp- 
on  Co.  John  Puhl  Products  Co., 
hicago  (Fleecy  White  Laundry 
ileach),  has  signed  for  three  an- 
iouncements  weekly  for  13  weeks 
nough  Roche,  Williams  &  Cleary, 
fective  July  2. 


CBK  Kept  Cool 

DURING  a  recent  break  in 
the  water  supply  pipeline 
from  the  town  of  Watrous, 
Sask.,  to  the  transmitter  of 
CBK  Watrous,  CBC  50  kw 
station,  it  was  necessary  to 
use  the  ice-pack  method  to 
keep  the  tubes  cooled.  Just 
as  ice  is  given  for  a  head- 
ache— -or  hangover — so  the  50 
kw  power  amplifier  898  type 
tube  at  CBK  was  treated  with 
an  ice-pack  during  the  water 
shortage.  CBK  staff  brought 
nearly  a  ton  of  ice  into  the 
transmitter  to  keep  the  tubes 
cooled  so  that  it  would  not  be 
necessary  to  change  over  to 
20  kw  operation. 


New  WLS  Business 

NEW  spot  business  on  WLS  Chi- 
cago includes  five  one-minute  spots 
weekly  for  13  weeks  for  Kerr  Glass 
Co.,  Los  Angeles,  through  Raymond 
R.  Morgan  Co.,  Los  Angeles;  three 
one  minute  spots  weekly,  13  weeks, 
for  Oshkosh  B'Gosh,  Oshkosh,  Wis., 
through  Ruthrauff  &  Ryan,  Chica- 
go; 25  station  breaks  weekly  for 
52  weeks  for  Gruen  Watch  Co., 
Cincinnati,  through  McCann-Erick- 
son,  New  York;  five  one-minute 
spots  weekly,  13  weeks,  for  Pure 
Food  Co.,  Mamaroneck,  N.  Y. 
(Herb-Ox),  through  J.  M.  Mathes 
Inc.,  New  York. 


Airport  Act 

{Continued  from  page  15) 
nautics  Board,  and  War  and  Navy 
Depts.  Unofficially  the  NAB  is  un- 
derstood to  have  suggested  that  the 
FCC  be  included  with  the  Army  and 
Navy  in  consultations. 

One  section  of  the  Lea  Bill  pro- 
vides that  "any  public  agency  hav- 
ing a  substantial  interest  in  the 
disposition  of  any  application  by 
the  Administrator  may  file  with  the 
Administrator  a  memorandum  in 
support  of  or  in  opposition  to  such 
application ;  and  any  such  agency 
shall  be  accorded  a  public  hearing 
upon  request." 

This  was  interpreted  to  mean  that 
the  FCC  could  protest  the  proposed 
removal  of  transmitters  and  an- 
tenna towers  to  make  way  for  new 
airports. 

An  unusual  feature  of  Mr.  Lea's 
bill  is  a  provision  that  in  condem- 
nation proceedings  the  project 
sponsor  shall  pay  not  only  the  en- 
tire cost  of  proceedings  but  also 
shall  compensate  the  holders  of 
condemned  property  "for  any  loss 
occasioned  in  the  operation  thereof". 

Members  of  the  subcommittee  in 
addition  to  Chairman  Bulwinkle 
and  Rep.  Lea  are:  Reps.  Chapman 
(Ky.),  Boren  (Okla.),  Beckworth 
(Tex.),  Priest  (Tenn.),  Harless 
(Ariz.),  Kelley  (Pa.),  Rogers 
(N.  Y.),  Democrats;  Wolverton 
(N.  J.),  Holmes  (Mass.),  Halleck 
(Ind.),  Hinshaw  (Cal.),  Howell 
(111.),  O'Hara  (Minn.),  Republi- 
cans. 


850m  ftm  HaduyVmi 


iope  Ma  sent  us  the  radio —  ,/j 
FDF  Flint  plays  luncheon  | 
usic."  I 
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5000  WATTS 

DAY  AND  NIGHT 
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EL  PASO,  TEXAS 


To   Reach  the  People  of 

JACKSONVILLE 

Quickly — 

Effectively 

USE 


WJHP 


Represented  by 
JOHN  H.  PERRY  ASSOCIATES 


doejn't  mean  big 
doesn't  mean  little  stations.  But  it 
does  mean  hand-picked,  carefully  se- 
lected stations  that  want  spot  busi- 
ness and  are  willing  to  do  something 
about  It. 


meons  friendly,  cooperative  stations 
interested  in  making  your  advertising 
dollars  pay  dividends. 


"Radlo'M  Firil  Special  RtpretentaUv" 


0  V^^'^-^'^'' 

^  John  BLAIR  &  CO. 


STOCK  TRANSFERS 
GET  FCC  APPROVAL 

CONSENT  was  granted  by  the 
FCC  last  week  for  acquisition  of 
KFMB  San  Diego  by  Jack  0.  Gross, 
general  manager  and  half-owner, 
through  purchase  of  other  50%  in- 
terest for  $103,857  from  0.  L. 
(Ted)  Taylor.  Mr.  Taylor  is  owner 
of  KTOK  Oklahoma  City  and 
executive  general  manager  of 
Howe-Snowden  stations  KGNC 
Amarillo,  KFYO  Lubbock,  KTSA 
San  Antonio  and  KGRV  Weslaco, 
Tex.  [Broadcasting,  April  24,  Feb. 
7,  1944].  Mr.  Gross,  a  veteran  of 
23  years  in  radio,  purchased  KFMB 
with  Mr.  Taylor  in  1943. 

At  the  same  action  the  Commis- 
sion granted  acquisition  of  control 
of  KPHO  Phoenix,  Ariz.,  by  Rex 
Schepp,  third-owner  and  president 
and  also  commercial  manager  of 
WIRE  Indianapolis,  through  pur- 
chase of  21.66%  interest  (216-2/3 
sh)  for  $17,333  from  Central  News- 
papers Inc.,  owner  of  WIRE  and 
WAOV  Vincennes,  Ind.,  headed  by 
Gene  Pulliam.  Newspaper  group 
desired  to  withdraw  interest,  ac- 
cording to  application,  as  KPHO 
is  outside  of  Indiana  and  all  busi- 
ness interests  of  the  firm  are  in 
that  state. 


Wills  Nominated 

(Continued  from  page  13) 
smiled,  told  his  fellow-Republican 
that  the  new  man  has  a  "fine  rec- 
ord" and  "you  two  should  get  along 
very  well". 

Commissioner  Jett,  named  as  an 
independent,  took  the  news  with 
sadness.  "We  have  lost  a  good 
Commissioner  and  a  good  friend," 
he  remarked.  "Governor  Case  was 
a  good  balance  wheel  on  the  Com- 
mission— he  is  a  little  older  than 
most  of  us  and  more  experienced 
and  he  served  to  keep  us  on  an  even 
keel." 

Dick  Carlson,  personnel  direc- 
tor; George  P.  Adair,  chief  engi- 
neer; Rosel  H.  Hyde,  general  coun- 
sel; Dorothy  Page,  secretary  to 
Chairman  Paul  A.  Porter,  were 
among  the  first  to  call  on  Gov. 
Case.  All  day  Wednesday  his  tele- 
phone was  busy — friends  poured 
into  his  office,  but  through  it  all 
the  man  who  fought  New  Deal  re- 
form policies  with  reference  to 
broadcasting  smiled  and  took  it  as 
a  good  soldier. 

He  has  no  plans  after  his  term 
expires  June  30,  although  he  will 
take  a  rest  before  doing  anything. 
During  his  11  years  on  the  Com- 
mission Gov.  Case  became  well 
versed  in  all  aspects  of  the  com- 
munications field,  having  served 
on  the  broadcast,  telephone  and 
telegraph  divisions  at  the  time  the 
Commission  was  organized  into 
three  divisions. 

He  has  often  dissented  on  policy 
matters  when  New  Deal  reform 
measures  were  up  for  decision. 
With  former  Commissioner  T.  A. 
M.  Craven,  now  vice-president  of 
the  Cowles  Broadcasting  Co.,  Com- 
missioner Case  issued  a  dissenting 
opinion  in  the  proposed  network 
regulations. 


CHIEF  ENGINEERS  of  the  Westinghouse  Radio  Stations  held  a  three 
day  meeting  in  Philadelphia,  host  of  which  was  D.  A.  Myer,  Westing-  I 
house  technical  manager.  In  attendance  were  (standing  1  to  r)  T.  C, 
Kenny,  KDKA;  I.  N.  Eney,  KYW;  Bruce  Ratts,  WOWO;  H.  E.  Randolfie 
WBZA;  W.  Ellsworth,  KYW;  and  (seated)  W.  E,  Hauser,  WBZ;  Mr, 
Myer;  T.  T.  Ely,  KEX. 


WKTS  'COMMANDOS' 
AWARDED  HONORS 

WKY  Oklahoma  City's  Women 
Commandos  has  won  the  national 
award  of  the  Public  Utilities  Ad- 
vertising Assn.  for  best  educational 
program  of  the  year.  It  shared  the 
same  honor  last  year  with  another 
program,  and  received  honorable 
mention  the  year  before. 

Julie  Benell  is  producer-director 
of  the  program,  sponsored  by  the 
Oklahoma  Natural  Gas  Co.  Many 
of  the  nation's  top  military  leaders 
have  been  presented  on  the  five 
weekly  series,  and  Miss  Benell  is 
credited  with  enlistment  of  more 
WACS  than  any  other  civilian. 


Bulwinkle  Heads  House  I 
Communications  Group  ™ 


Radio  for  Veterans 

RADIO  PRODUCTION  class  of  re- 
turned veterans  at  Walter  Reed 
Hospital,  Washington,  will  hear  a 
series  of  lectures  and  recordings 
every  two  weeks  beginning  June  21 
based  on  Gen.  H.  H.  Arnold's  Army 
Air  Forces  series.  The  Fighting 
AAF,  (Saturday,  1:30  p.m.  on 
American-Blue).  The  most  interest- 
ing of  those  recordings  heard  on 
the  series  will  be  played  for  the 
class,  in  addition  to  demonstrations 
of  wire  recorders  conducted  by  Lt. 
Joseph  Brechner  of  the  AAF  Radio 
Unit,  headquarters.  Soldiers  may 
also  record  their  own  voices. 


SUBCOMMITTEE  on  communica 
tions  to  consider  radio  legislatiorljj, 
has  been  completed  by  the  House 
Interstate  &  Foreign  Commerc^joi 
Committee,  Chairman  Clarence  F, 
Lea  (D-Cal.)  disclosed  last  week 
Pending  before  the  Committee  ii 
the  Holmes  Bill  to  amend  the  Com 
munications  Act.  Subcommittet 
members,  named  by  the  chairmar 
and  Rep.  Charles  A.  Wolverton  (D- 
N.  J.),  ranking  minority  member 
are: 

Reps.  Bulwinkle  (N.  C),  chairman fem 
Chapman  (Ky.),  Priest  (Tenn.),  Sad- 
owski  (Mich.),  Harless  (Ariz.),  Murphj 
(Pa.),  Sullivan  (Mo.),  Democrats;  Wol- 
verton, Holmes  (Mass.),  Reece  (Tenn.) 
Halleck  (Ind.),  Brown  (O.),  Leonard  W 
Hall  (N.  Y.),  Republicans;  Marcan-  ep 
tonio  (ALP-N.  Y.). 


David  H.  Blees 

DAVID    HUGHES    BLEES,  21 
Hollywood  radio  actor,  and  son  oi 
William  A.   Blees,  vice-presideni 
of  Young  &  Rubicam,  died  in  thai »?' 
city  on  June  7  following  a  heart 
attack.    Knovni   professionally  as  ^ 
David  Hughes,  youth  had  appearec 
on  various  network  programs  anc 
since  January  1944  portrayed  Dex 
ter   in   the   weekly   CBS  Corlist 
Archer  series.  His  father,  mothei  L'^ 
and  brother  survive. 


wPJ^  KOHN.  genial  manager  of 

WFPG  New  Jersey's  ONLY  Blue  Network  Outlet  wiH  - 
ALL  YFAR^' AV;^MMn 't"*^'y      °''       voluminous  amount  of 

For  further  defaih  on  WFPG-write  EDDIE  KOHN.  ATLANTIC  CITY,  N.  J. 


For  further  offer  Mend/y  Group  Sfoiions.  write 

•THE  FRSv't'^R'ou'^.rs^VEaBE'NvtLE  OHIO 

Ewsry  w;ii>a  wkhv 

STEU.ENV,LLE.  O..  ATLANTIC  CITY.  N.  J..  WASHINGTON.  PA.   KINGSTON  N 
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[ewspaper  Ads,  Network  Radio 
lompared  in  Media  Analysis 


ii  STUDY  comparing  network 
adio  and  daily  newspapers  as  na- 
ional  advertising  media  was  pre- 
I  ented  June  13  at  a  meeting  of 
he  Media  Men's  Assn.  in  New 
If^ork  under  auspices  of  the  Amer- 
:an  Assn.  of  Newspaper  Repre- 
entatives.  Study  was  prepared  by 
:ames  Getterman  and  Paul  Titus 
'[f  the  Hearst  newspapers,  and  pre- 
ented  by  Mr.  Getterman. 
After  data  showing  metropoli- 
!  an  newspapers  have  circulation 
-  utside  their  home  cities  and  show- 
ig  how  much  space  could  be  bought 
a  newspapers  for  the  cost  of  radio 
ime  and  talent,  Mr.  Getterman 
smpared  the  CAB  ratings  of  the 
5  top  programs  for  the  year  April 
943  to  March  1944  with  reader- 
tip  ratings  of  15  top  advertise- 
lents  in  the  Continuing  Study  of 
lewspaper  Readership,  showing  a 
ledian  rating  of  20.9%  for  radio 
t  a  cost  of  $3.84  per  thousand 
adio  homes  and  a  median  rating 
f  31%  for  the  newspaper  ads  at 
cost  of  $3.06  in  cities  of  100,000 
r  more  population  and  $3.69  for 
ities  of  over  25,000  population. 

Local  vs.  National 

He  did  not  stress  the  fact  that 
e  top  rating  newspaper  ads  were 
dividual  ads.  in  individual  papers, 
hereas  the  radio  program  ratings 
ere  national  averages  placing 
lem  at  a  considerable  disad- 
intage. 

Mr.  Getterman  said  no  medium 
IS  a  monoply  of  public  attention, 
e  praised  radio  for  securing  con- 
nuity  in  its  use  by  advertisers  and 
fged  a  similar  continuity  in  the 
;e  of  newspaper  space. 
I  H=     «     *  * 

Hope  Tops  Pacific 

iOB  HOPE  is  the  most  popular 
.rogram  with  Pacific  Coast  listen- 
'?s;  Fibber  McGee  &  Molly  is  sec- 
id  and  Screen  Guild  Players 
lird,  according  to  the  May  Pacific 
itings  report  of  C.  E.  Hooper  Inc. 
29%  increase  in  sample  size  per- 
its  reporting  of  these  ratings  on 
one-month  basis  instead  of  a 
/o-month  moving  average,  begin- 


MORE 

FOR  YOUR 


ning  vdth  May.  The  May  report 
also  contains  a  pocket  piece  cover- 
ing all  West  Coast  network  pro- 
grams. Improvements  were  made 
possible  by  financial  support  of 
the  four  Coast  networks. 

May  report  shows  an  average 
evening  audience  rating  of  8.6,  av- 
erage evening  sets-in-use  of  33.1, 
average  evening  available  audience 
of  76.7-.  Average  daytime  audience 
rating  is  3.9,  average  daytime  sets- 
in  use  is  15.7,  average  daytime 
available  audience  is  65.3. 

Crosby  Heads  Singers 
STATEWIDE  survey  of  Minneapo- 
lis Star-Journal  and  Tribune  shows 
Bing  Crosby  is  tops  with  all  Minne- 


sota age  groups.  Sinatra  placed  sec- 
ond in  21-30  age  group,  but  dropped 
in  each  successive  group.  Listeners 
over  60  put  him  last.  Men  and  wom- 
en placed  all  singers  in  about  the 
same  category,  women  giving  Si- 
natra fifth  place. 

Which  singer  did  they  enjoy 
most?  The  answer:  Crosby  57%; 
Tibbett  9%;  John  McCormack  7%; 
Caruso  6%;  John  Charles  Thomas 
6%;  James  Melton  5%;  Frank  Si- 
natra 5%;  others  2%;  none  3%. 
*  *  * 
McGee  &  Molly  Lead 
FIBBER  McGEE  &  Molly,  Bob 
Hope  and  Walter  Winchell  in  that 
order,  have  the  largest  audiences 
of  all  evening  network  radio  pro- 
grams, according  to  the  May  15 
Hooper  report.  Average  rating  of 
all  evening  programs  was  8.0,  sets- 
in-use  were  25.7,  audience  76.7. 

Remainder  of  the  top  15  evening 
programs  are:  Radio  Theater,  Mr. 


District  Attorney,  Joan  Davis- 
Jack  Haley,  Screen  Guild  Players, 
Eddie  Cantor,  Take  It  or  Leave  It, 
Abbott  and  Costello,  Bing  Crosby 
[Frank  Morgan  substituting], 
Frances  Langford-Spike  Jones, 
Burns  and  Allen,  Your  Hit  Parade, 
Truth  or  Consequences.  Composi- 
tion of  the  list  shows  first  effects 
of  the  start  of  the  summer  lay-off 
season,  with  the  vacations  of 
Charlie  McCarthy  and  Jack  Benny, 
among  others,  already  begun. 

Top  Sunday  afternoon  programs 
are  John  Charles  Thomas,  William 
L,  Shirer  and  World  Parade. 


WincheU  Tops  CAB 

WALTER  WINCHELL'S  Jergens 
Journal  Sunday  night  broadcasts 
on  American-Blue  received  the  top 
program  rating  of  21.5  in  the  CAB 
report  for  May,  based  on  surveys 
covering  May  5-11  and  May  19-25. 


GENS  AUTRY 

Gene  was  a  young  railroad  telegrapher  when  the 
late  Will  Rogers  heard  him  sing  and  told  him 
he'd  go  far  in  radio.  Gene  took  the  advice,  met 
with  plenty  of  discouragement,  and  finally  land- 
ed a  job  with  KVOO  in  Tulsa.  Overnight  he  be- 
came a  local  sensation  as  "Oklahoma's  Singing 
Cowboy." 


Then  came  the  deluge  of  offers  from  larger 
stations,  the  recording  companies,  and  pictures. 
Western  films  were  on  the  decline  when  Autry 
started  the  musical  western.  The  new  formula 
promptly  gave  him  top  box  office  ranking,  a  posi- 
tion he's  long  held  'as  a  western  film  star. 


OKLAHOMA'S  SINGING  COWBOY 
Gene  Autry' s  fan  mail  exceeds  that  of 
any  other  movie  star  in  the  world  .  .  .  he 
drew  a  larger  crowd  in  Dublin  than  any 
president  Ireland  ever  had  .  .  .  and  the 
manufacture  of  an  Autry  cap  pistol  kept 
an  entire  town  of  7,000  in  Ohio  going. 

THAT  SILVER  HAIRED 
DADDY  OF  MINE 

IT  MAKES  NO  DIFFERENCE  NOW 
YOU  ARE  MY  SUNSHINE 

I  DON'T  WANT  TO  SET 
THE  WORLD  ON  FIRE 

AAARIA  ELENA 
AMAPOLA 

I  WISH  ALL  MY  BABIES 

WERE  CHILDREN  AGAIN 
I'M  COMIN'  HOME,  DARLIN' 

SWEETHEARTS  OR  STRANGERS 

I'M  THINKING  TONIGHT 
OF  MY  BLUE  EYES 


Please  refer  to  your  BMI 
DISC  DATA  for  the  complete 
list  of  BMI-licensed  titles 
recorded  by  Autry,  and 
many  other  great  artists, 


Voc.  02991 
OK  6274 

OK  6434 
OK  6435 

OK  6461 
OK  6567 
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FOR  AIR  CHECK 
SERVICE  AS 
OTHERS  HEAR  IT" 


Hearings  on  Ohio 
Video  Measure  Set 

Bill  Would  Place  Telecasts  in 
Same  Category  as  Movies 

A  BILL  introduced  in  the  Ohio 
General  Assembly,  requiring  cen- 
sorship review  by  the  Dept.  of  Edu- 
cation of  all  televised  pictures  will 
be  considered  June  20  by  the  Sen- 
ate Taxation  Committee  of  the  As- 
sembly. 

Placing  televised  pictures  in  the 
same  censorship  category  as  the- 
ater films,  the  bill  was  introduced 
by  Sen.  Lawrence  A.  Kane  (R) 
and  Sen.  Emil  A.  Bartunek  (D). 
It  is  understood  the  measure  is 
sponsored  by  the  Independent  The- 
ater Owners  of  Ohio. 

Opposition  was  developing  rapid- 
ly last  week  among  broadcasters, 
unions  and  civic  groups. 

The  measure  would  require  Dept. 
of  Education  review  of  each  tele- 
vised picture  before  transmission, 
and  that  scenarios  be  submitted  to 
the  Dept.  of  Education.  Penalties 
would  run  as  high  as  $1,000. 

Broadcasters  intend  to  emphasize 
its  impracticability  as  well  as  il- 
legal aspects.  Impossibility  of  pre- 
viewing televised  pictures  of  base- 
ball games,  political  speeches,  pa- 
rades and  other  events  will  be 
pointed  out.  A  question  of  legality 
arises  because  radio  signals  are  in 
interstate  commerce. 


Elliott  Roosevelt  Inquiry  Demandecj 

(Continued  from  page  16) 


1121  VERMONT  AVE.-WASH.  5,D.C. 


WRITE-WIRE  OR  CALL  FOR  DETAILS 


WOLF,  Syracuse,  New  York 

The  excellence  of  the  PA  hourly 
five-minute  summaries  alone  is  of 
sufficient  worth  to  justify  the  entire 
cost  of  PA  service. 

T.  S.  Marshall 
Ov/ner. 


available  through 

PRESS  ASSOCIATION,  INC. 

SORockcfplIrr  Plata 
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NAB  Elects 

{Continued  from  page  H) 
vice-president   and   general  man- 
ager, and  Frank  M.  Russell,  NBC 
Washington  vice-president,  in  their 
posts  as  NAB  network  directors. 

Revised  list  of  the  Board  of  Di- 
rectors and  Directors-at-Large,  in- 
corporating all  changes  since  pub- 
lication of  the  Broadcasting  Year- 
hook  is  now  as  follows: 

Board  of  Directors 

District 

1—  Paul  W.  Morency,  WTIC  Hartford 

2—  KoUn  Hager,  WGY  Schenectady 

3—  George  D.  Coleman,  WGBI  Scranton 

4 —  Campbell  Arnoux,  WTAR  Norfolk 

5—  F.  W.  Borton,  WQAM  Miami 

6 —  Hoyt  B.  Wooten,  WREC  Memphis 

7 —  James  D.  Shouse,  V7LW  Cincinnati 

8—  John  E.  Fetzer,  VTKZO  Kalamazoo 

9 —  Leslie  C.  Johnson,  WHBF  Rock  Is- 
land 

10—  John  J.  Glllln  Jr.,  WOW  Omaha 

11—  E,  L.  Hayek,  KATE  Albert  Lea,  Minn. 

12—  William  B.  Way,  KVOO  Tulsa 

13—  Martin  B.  Campbell,  WFAA  Dallas 

14 —  Hugh  B.  Terry,  KLZ  Denver 

15—  William  B.  Smullin,  KIEM  Eureka 

16 —  William  B.  Ryan,  KFI  Los  Angeles 

17—  Harry  R.  Spence,  KXRO  Aberdeen, 
Wash. 

Directors  at  Large 

Large  Stations 
J.  Leonard  Relnsch,  WSB  Atlanta 
J.  Harold  Ryan,  WSPD  Toledo 

•Hedium  Stations 
T.  A.  M.  Craven,  WOL  Washington 
G.  Richard  Shafto,  WIS  Colximbia 

Small  Stations 
Matthew  Bonebrake,  KOCY  Oklahoma 
City 

Clair  R.  McCollough,  WGAL  Lancaster 


TRANSCRIPTION  of  sermons  in  Span- 
ish, and  hymns  by  the  Lutheran  Con- 
cordia Seminary  chorus  of  St.  Louis,  Is 
being  prepared  for  use  on  75  Central 
and  South  American  stations.  Program 
will  be  known  as  the  "Lutheran  Ho\ir" 
and  will  be  released  by  the  seminary. 


the  unpaid  balance  of  the  loan, 
$196,000,  as  a  loss  from  "uncol- 
lectible notes". 

Senator  O'Daniel  (D-Tex.),  who 
won  his  seat  through  use  of  radio 
as  a  flour  salesman,  assailed  what 
he  called  the  "graft  and  corrup- 
tion" under  the  New  Deal.  He  al- 
leged control  of  radio  stations  was 
exercised  to  "pay  off  political  obli- 
gations, grant  licenses  to  friends, 
punish  licensees  who  failed  to 
agree  with  the  New  Deal  and 
threats  were  made  to  take  licenses 
away".  He  predicted  a  full-scale 
investigation  would  be  made. 

From  Wilmington  came  the  re- 
port Thursday  that  Gen.  Roosevelt 
had  received  a  total  of  $33,438  in 
1941  in  the  distribution  of  the 
assets  of  Transcontinental.  He  had 
held  4,000  of  the  outstanding  10,- 
000  shares  of  stock  in  the  venture, 
launched  in  1939  to  get  under  way 
the  following  year,  but  which  was 
placed  in  receivership.  A  total  of 
about  $70,000  was  available  for 
distribution  following  the  receiver- 
ship. 

Mr.  Hartford  reported  the  Peg- 
ler  version  was  not  "the  whole 
story"  but  that  it  was  "substan- 
tially correct".  He  said  he  would 
not  have  made  it  public  himself 
and  regretted  its  publication.  Mr. 
Ewing  said  that  after  the  loan  was 
made  he  asked  to  see  the  "trial 
balances"  of  the  Texas  State  oper- 
ations. "They  were  losing  money 
hand  over  fist,"  he  said.  "I  didn't 
think  they  were  worth  a  damn." 

Southwest  Deals 

Mr.  Ewing  recited  that  in  March 
1939  the  late  Rep.  William  I.  Siro- 
vich,  of  New  York,  a  close  friend, 
had  asked  him  to  arrange  for  El- 
liott to  meet  Mr.  Hartford.  He  re- 
called that  Mr.  Sirovich  told  him 
Elliott  wanted  to  borrow  the  money 
to  buy  into  a  radio  property  on 
which  he  had  an  option  that  was 
about  to  expire.  He  said  he  asked 
Mr.  Sirovich  why  Elliott  didn't  go 
to  a  bank  or  borrow  from  radio 
people.  The  response  was  that  the 
securities  were  "not  bankable"  in 
the  first  instance  and  that  Elliott 
could  not  go  to  radio  people  be- 
cause they  were  "afraid  to  make  a 
loan  to  the  President's  son".  Mr. 
Pegler   had   reported   Elliott  had 


telephoned  the  President  at  Warri 
Springs  and  that  the  Presiden 
"spoke  cordially  to  Mr.  Hartfor^ 
.  .  .  and  thanked  him  for  this  f avo 
to  his  son". 

In   1935    Elliott  was  identified 
with  the  Southwest  Broadcastinrf 
System.  The  following  year  he  be  J 
came  vice-president  of  Hearst  R 
dio  in  charge  of  southwest  opera^fcfl 
tions  and  three  years  later  becam^ 
president.  He  participated  in  th'  n 
sale  of  the  four  southwest  Hears| 
stations  for  about  $750,000.  Witl  ki 
S.  W.  Richardson  and  Charles  I 
Roeser,  Fort  Worth  oil  men,  h 
purchased     WACO     Waco  anAj, 
KNOW  Austin,  which  became 
part  of  the  Texas  State  Networli 
Mrs.  Ruth  Googins  Roosevelt  the: 
owned  KFJZ  Fort  Worth,  whicl 
became  the  key. 

In  late  1939  Mr.  Roosevelt  par 
ticipated  in  the  formation  of  th 
proposed  Transcontinental  BroadlT, 
casting  System  as  a  fourth  net  ev 
work,  with  Blackett-Sample-Humjoii: 
mert  as  backers.  The  venture  neve 
got  under  way,  however. 

About  two  years  ago  when  El% 
liott  was  divorced  by  his  secom 
wife — now  Mrs.  Eidson — the  set 
tlement  on  the  radio  properties  wa  jj 
made. 


CONDITIomi^  GRAM  ^ 
FOR  GALLUP  OTJTLE% 

CONDITIONAL  grant  of  a  ne- 
local  outlet  on  1230  kc  at  Gallu] 
N.  M.,  was  made  by  the  FCC  las 
week  to  Rio  Grande  Broadcastinj 
Co.,  equal  partnership  composed  o 
Merle  H.  Tucker,  commercial  man 
ager  of  KOB  Albuquerque,  and  Ar 
bert  E.  Buck,  local  businessman 

The  memorandum  opinion  an( 
order  granting  the  station  statec 
that  the  proposed  operation  in 
volves  no  interference  with  existing 
or  proposed  broadcast  services  anc 
that  Gallup  receives  no  primar 
service  from  any  existing  statioi 
either  day  or  night.  Applican 
stated  all  necessary  major  equip 
ment  for  the  station  Is  on  hand. 

Grant  is  made  with  regard  to  th 
FCC  policy  of  Jan.  16,  1945,  con 
cerning  construction  restrictionsj 
and  with  certain  technical  qualifi 
cations. 
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ilAWARD  OF  MERIT  is  presented 
'I  o  Frank  A.  Seitz,  managing  direc- 
tor of  WFAS  White  Plains,  N.  Y., 
Y'or  the  station's  efforts  in  naval 
||Vecruiting  by  Chief  Petty  Officer 
'('Harold  Maxey,  in  charge  of  recruit- 
1  ng  at  White  Plains.  Presentation 
'  vas  made  during  public  service 
j/eature,  Your  Program,  sponsored 
Y>y  Westchester  Lighting  Co. 


mHECHTER  HEADS 
t       MBS  ISEWS  DEPT. 

fOT.  COL.  A.  A.  SCHECHTER,  re- 
tjtvieved  last  week  from  active  duty, 
¥  oins  Mutual  today  (June  18)  as 
•i'lirector  of  news  and  special  events 
^Broadcasting,  June  4].  Awarded 
;he  Legion  of  Merit  for  his  organi- 
^  :ation  of  press  and  radio  coverage 
n    the    Southwest    Pacific,  Col. 
j'  Schechter  at  Mutual  will  place  spe- 
;  tial  emphasis  on  covering  the  Pa- 
j  ific  war. 

rrj  Col.  Schechter  was  head  of  news 
|ind  special  events  at  NBC,  until 
[lAugust  1942,  when  he  went  into 
,[;he  Army.  Tom  Slater,  manager  of 
'  sports  and  special  events,  and  John 
.  vVhitmore,  head  of  the  news  divi- 

;ion,  will  continue  in  charge  of 
;  heir  respective  departments.  Col. 

schechter  working  with  each  in  a 

supervisory  capacity. 


^       Esso  Campaign 

^STANDARD  OIL  Co.  of  New 
Fersey,  New  York  (Esso  Market- 
!rs),  has  started  a  new  copy  theme 
n  its  newscasts  on  18  stations  de- 
signed to  locate  people  planning  on 
nstalling  oil  heat  when  equipment 
s  available.  Prospective  buyers  are 
nvited  to  send  names  and  address- 
is  to  Esso  in  care  of  the  station. 
Vlarschalk  &  Pratt  Co.,  New  York, 
agency. 


RCTIOnS  OF  THE  FCC 


JUNE  8  TO  JUNE  15  INCLUSIVE 


Decisions 


ADMINISTRATIVE  BOARD  ACTIONS 
JUNE  9 

NEW-1490  kc  Southside  Virginia 
Broadcasting    Corp.,   Petersburg,   Va. — 

Granted  license  to  cover  CP  new  sta- 
tion (VfSSV)  250  w  unlimited;  condi- 
tions. 

JUNE  11 

Evergreen  Broadcasting  Corp.,  Seat- 
tle, Wash. — Placed  In  pending  file  ap- 
plication for  CP  new  FM  station. 

KXL  Portland,  Ore.— Same. 

Westinghouse  Radio  Stations  Inc., 
Boston,  Philadelphia  and  Pittsburgh — 
Placed  in  pending  file  applications  for 
CPs  new  commercial  television  stations. 

KHQ  KGA  Spokane,  Wash.— Granted 
petition  for  continuance  of  hearing  on 
license  renewal  applications  now  set 
6-18-45;  continued  to  7-18-45. 

ACTIONS  BY  COMMISSION 
JUNE  12 

NEW-1330  kc  Rio  Grande  Broadcasting 
Co.,  Gallup,  N.  M. — Adopted  memoran- 
dum opinion  and  order  granting  CP  new 
standard  station  250  w  unlimited;  con- 
ditions. 

KPHO  Phoenix,  Ariz.— Granted  acqui- 
sition of  control  by  Rex  Schepp  thru 
purchase  of  21.66%  outstanding  stock 
for  $17,333. 

KFMB  San  Diego,  Cal. — Granted  ac- 
quisition of  control  by  Jack  O.  Gross 
thru  purchase  50%  outstanding  stock 
for  $103,857 

NEW-1450  kc  Orangeburg  Broadcasting 
Co,  The  Observer  Radio  Co,  Orangeburg, 
S.  C. — Designated  for  consolidated  hear- 
ing with  application  of  Augusta  Broad- 
casting Co.,  Charleston,  S.  C,  applica- 
tions for  new  standard  station  250  w 
unlimited. 

KEEW  Brownsville,  Tex.— Denied  spe- 
cial service  authorization  for  910  kc 
250  w  unlimited  for  period  ending 
12-1-45. 

WEXL  Royal  Oak,  Mich.— Granted  li- 
cense renewal  for  period  ending  2-1-47. 

KXOX  Sweetwater,  Tex. — Granted  li- 
cense renewal  for  period  ending  8-1-46. 

WPRA  Mayaguez,  P.  R. — Granted  li- 
cense renewal  for  period  ending  5-1-48. 

WCKY  Cincinnati— Same. 

KFBI  Wichita,  Kan.— Same. 

NEW-Board  of  Education  of  Newark, 
N.  J. — Granted  CP  new  noncommercial 
educational  station,   1  kw,  unlimited. 

JUNE  15 

Fred  O.  Grimwood,  Bloomington,  Ind. 

— Granted  motion  to  continue  hearing 
on  application  for  CP  new  station  now 
set  6-20-45;  continued  to  7-24-45. 

WMC  Memphis — Commisison  on  own 
motion  continued  license  renewal  hear- 
ing now  set  6-21-45  to  7-23-45. 

Tentative  Calendar  .  .  . 

JUNE  20 

Docket  6651 — Oral  argument  before 
Commission  en  banc  re  report  of  pro- 
posed allocations  below  25  mc. 


HOLIISTER  ^ 


CRYSTAL  CO. 


QUARTZ  OSCILLATORS  SINCE  1927 


JUNE  22 

Docket  6651— Oral  argument  before 
Commission  en  banc  re  report  of  pro- 
posed allocations  above  25  mc. 

JULY  23 
WMC  Memphis — License  renewal. 
JULY  24 

Fred  O.  Grimwood,  Bloomington,  Ind. 

—CP  new  standard  station  1490  kc  100 
w  unlimited. 


Applications 


JUNE  8 

NEW-100  mc  Emerson  Radio  &  Phono- 
graph Corp.,  New  York — CP  new  de- 
velopmental station,  500  w,  FM  emis- 
sion. 

Television  Productions  Inc.,  Los  An- 
geles— License  for  CP  new  commercial 
TV  station  Channel  4. 

JUNE  11 

NEW-186-192  mc  Metropolitan  Televi- 
sion Inc.,  New  York — CP  new  commer- 
cial TV  station,  amended  to  request 
Channel  8  as  proposed  in  reallocation. 

NEW-48.9  mc  WMLT  Dublin,  Ga.— CP 
new  FM  station,  5,000  sq.  mi.  (returned, 
incomplete). 

NEW-1400  kc  Mississippi  Broadcasting 
Co.,  Macon,  Miss.— Petition  filed  for 
consideration  and  grant  under  FCC 
Policy  1-16-45  of  application  for  CP  new 
standard  station  250  w  unlimited. 
JUNE  13 

NEW~78-84  mc  WISN  Milwaukee— CP 
new  commercial  TV  station,  ESR  1111. 

NEW-45.9  mc  Unity  Corp.,  Liina.  O. 
— CP  new  PM  station,  5,920  sq.  mi. 
(returned.  Incomplete). 

JUNE  14 

NEW-WSNJ  Bridgeton,  N.  J.— CP  new 
PM  station  on  frequency  to  be  selected 
in  95  mc  band,  9,900  sq.  mi.,  $35,050 
estimated  cost. 

NEW-45.9  mc  Unity  Corp.,  Lima,  O.— 
CP  new  FM  station,  5,920  sq.  mi.,  $30,900 
estimated  cost  (resubmitted). 

NEW-1340  kc  Robert  W.  Roundsaville, 
Cleveland,  Tenn. — ^License  to  cover  CP 
new  standard  station  (WBAC). 

NEW-49.3  mc  John  L.  Ware  and  Nor- 
val  N.  Schneringer,  Weslaco,  Tex. — CP 
new  FM  station,  2,200  sq.  mi.  (returned, 
incomplete). 


BA^K  ADVERTISING 
BUDGET  INCREASED 

BANKS  will  spend  14.4%  more  for 
advertising  in  1945  than  in  1944, 
a  survey  drawing  replies  from  256 
members  of  the  Financial  Adver- 
tisers Assn.  revealed.  Their  1945 
advertising  budgets  total  $4,442,- 
000  compared  with  $3,883,000  spent 
last  year. 

Of  the  256,  financial  institutions 
reporting,  60%  said  they  will  spend 
more  in  1945,  33%  reported  that 
their  budget  is  the  same  last  year 
and  7%  expect  to  spend  less. 

Slated  for  broadcast  advertising 
is  13.6  cents  of  every  bank  adver- 
tising dollar.  Newspapers  claim 
35.4  cents  per  dollar  and  other 
periodicals,  11.2  cents. 


Fitch  Mystery  Series 

F.  W.  FITCH  Co.,  Des  Moines,  on 
Sunday,  June  17,  started  a  new 
mystery  series,  7:30-8  p.m.  on  NBC, 
starring  Dick  Powell,  present 
Bandwagon  m.c,  thus  scotching 
rumors  of  other  changes.  William 
Spier  will  produce  the  show.  L.  W. 
Ramsey  Advertising  Agency,  Dav- 
enport, la.,  is  agency. 


TO  MAKE  SURE  of  get- 
ting  the  audience  of  Nova 
Scotia's  most  thickly  pop* 
ulated  area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

CHNS 

Halifax,  Nova  Scotia 


JOS.  WEED  5£  CO. 
350  Madison  Avenue,  New  York 
Represenlatives 


The  SfQf  - 

?«1 


mem 

SALT  LAKE  CITY 

JOHN  BLAIR  «  CO.    National  Ron ,  „^nt:. 

for 

SMN 


it's 


DIAL-1050 
50,000  WATTS 
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— Classified  Advertisements — 

PAYABLE  IN  ADVANCE — Checks  and  money  orders  only — Minimum  $1.00. 
Situation  Wanted  10c  per  word.  All  others,  15c  per  word.  Count  3  words  for 
blind  box  number.  Deadline  two  weeks  preceding  issue  date.  Send  box  replies 
le  Broadcasting  Magazine,  870  National  Press  BIdg.,  Washington  4,  D.  C. 


Help  Wanted 


First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent Job  for  right  man.  State  full  par- 
ticulars and  salary  expected  in  first 
letter.  Box  399,  BROADCASTING. 
Wanted — Operator,  first  class  license 
Immediately.  Send  complete  story  first 
letter.  Permanent.  Box  574.  BROAD- 
CASTING^ . 

Wanted— Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education    and    experience.    Box  661. 

BROADCASTING.  

Salesman  wanted— Radio  station  experi- 
ence and  promotional  ability  required. 
Splendid  opportunity  In  southern  Cali- 
fornia with  Mutual  afliliate.  Give  ex- 
perience    and     references.     Box  766. 

BROADCASTING.  

Operator  wanted— First  class  ticket. 
Steady  position  with  progressive  250 
watt  southern  California  station.  State 
experience,  qualifications  and  salary 
requirements.  KFXM,  San  Bernardino. 
Salesman— Aggressive  independent  sta- 
tion in  major  eastern  market  has  open- 
ing for  salesman  of  exceptional  caliber. 
Previous  newspaper,  radio  or  advertis- 
ing agency  experience  preferred,  but  not 
essential.  All  replies  confidential.  Box 

767,  BROADCASTING.  

5000  watt  CBS  station  in  thriving 
southern  market  has  opening  for  com- 
mercial man  with  selling  experience.  A 
good  paying  proposition  for  man  who 
can  seU.  Write  Box  768.  BROADCAST- 
ING.  

Engineer— First  class  license,  wanted  by 
southern  station.  Steady  position,  good 
opportunity  for  advancement  for  right 
man,  good  salary.  Student  of  FM  pre- 
ferred.  Box  771,  BROADCASTING. 
WGCM,  Gulfport,  INIlssissippi,  has  open- 
ing for  announcer.  Permanent.  Box  772, 

BROADCASTING.  

Wanted — Transmitter  operator.  Imme- 
diate vacancy  for  first  or  second  class 
licensee.  KTFI.  Twin  Falls,  Idaho. 
.\partment  available  at  transmitter  if 
desired.  Write  or  airmail  F.  V.  Cox, 

Chief  Engineer.  

."Midwest  network  affiliate  wants  imme- 
diately singers,  yodelers,  instrumentalist 
noveltv  and  western  bands  a  chance  for 
network  broadcast  and  a  responsive  au- 
dience which  relishes  rural  rhythm  and 
good  American  folk  music.  Write  details, 
send  picture  and  transcription  care  Box 

776.  BROADCASTING.  

Help  wanted— 3  engineers  holding  first 
phone  licenses.  Network  station  located 
m  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply.  North 
Central  Broadcasting  System.  Inc..  360 

N.  Michigan  Ave..  Chicago  1,  HI.  

Wanted — Announcer-copywriter.  Experi- 
enced and  reliable  with  third  class  ticket 
or  willingness  to  obtain  one.  Permanent 
position  if  you  are  man  for  Job.  Progres- 
sive Rocky  Mountain  NBC  station.  Send 
full  details  to  KSEI,  Pocatello.  Idaho. 
Assistant  chief;  engineer  wanted.  Forty 
hour  week,  and  fine  opportunity  for 
advancement  v/lth  live  wire  Blue  Net- 
work   affiliate.    Best    possible  working 

conditions.  WOLS,  Florence,  S.  C.  

Wanted — Man  with  newspaper  writing 
experience  who  can  do  microphone 
work  as  newscaster.  WKY  News  Bureau. 

Oklahoma  City,  _Okla,.  

WTAX,  Springfield,  Illinois  (CBS  affili- 
ate) has  permanent  position  open  for 
all-around  announcer. 


LELAND  POWERS 


RADIO  and  THEATRE 


Comprehensive  2-year  course 
in  Radio  and  Theatre  Arts 


Annmincing 
NewBcasling 
AdvertiMng 
Script  Writing 
Radio  Mutic 
Production 


HAVEN  M.  POWERS 
25  Evans  Woy,  Boston  15,  Mast. 


Diction 

Acting 

Make-Up 

Theatre 

Television 

Voice 


Help  Wanted  (Cont'd) 

There's  an  opening  at  KTSM,  NBC  affil- 
iate in  El  Paso,  Texas,  for  an  indus- 
trious, reliable  announcer.  We're  the 
dominant  station  in  our  community 
(see  our  Hooper)  and  we're  choosey 
about  who  works  for  us,  but  there's  a 
real  opportunity  at  KTSM  for  the  right 
man.  So,  if  you'd  like  to  live  in  the 
colorful  healthful  southwest,  work  with 
congenial  people,  for  a  15  year  old  sta- 
tion with  big  postwar  plans,  send  com- 
plete   information    about    yourself  at 

once!  

Licensed  transmitter  operator  for  50  kw 
station.  Apply  Chief  Engineer.  KWBU. 

Corpus  Christi.  Texas.  

Production  manager,  capable  of  han- 
dling continuity  scripts  and  commer- 
cials. Wonderful  opportunities  five  thou- 
sand watt  Rocky  Mountain  station.  Vet- 
eran preferred,  but  not  essential.  Box 

773,  BROADCASTING.  

Experienced  all  around  announcer  for 
progressive  Mutual  station  with  big 
operation.  Fees  in  addition  to  salary  with 
postwar  opportunity  for  good  earning. 
Send  transcription  and  letter  to  KTHT, 

Houston,  Texas.  

Wanted — Announcer  famUiar  with  con- 
trol board  and  turntable  technique.  40 
hour  week  plus  overtime,  good  opportu- 
nity. Write  to  Gerald  J.  Morey,  WNLC. 
New    London,    Connecticut.    Box  777, 

BROADCASTING.  

Announcer  wanted  by  local  Blue  Net- 
work station.  Location  Virginia:  con- 
genial organization.  Write  Box  778, 
BROADCASTING. 


Need  a  man  with  first  class  license  who 
can  announce.  MBS  afliliate.  Call,  wire 
or  write  telling  all  to  Duane  L.  Watts, 
General  Manager,  KHAS,  Hastings,  Nebr. 

 Situations  Wanted  

Operator — First  class  desires  permanent 
position.  Box  740,  BROADCASTING. 
Operator — First  class,  desires  temporary 
position  at  a  New  York  station.  Box 

741,  BROADCASTING.  

Wanted — Broader  horizon.  Nine  years' 
network  and  top  agency  experience  in 
spot  radio,  contracts,  budgets,  statis- 
tics. Thorough  knowledge  station  rates 
and  coverage.  Fully  qualified  for  time 
buying  and  related  operations.  Chicago 
home  owner  but  will  consider  other 
city.  Present  connection  advised  of  this 

ad.  Box  755.  BROADCASTING.  

Manager  or  sales  manager  with  proven 
program  ideas  and  know-how  to  build 
responsive  audiences.  Now  sales  man- 
ager 50.000  watt  major  market  outlet 
but  desirous  of  move  to  smaller  city 
where  real  opportunity  exists.  Know 
national  and  retail  sales — familiar  with 
all  station  departmental  activities.  Past 
record  best  recommendation  but  also 
can  provide  references  from  all  previous 
employers.  Opportunity  to  do  real  Job 
more  important  than  security.  Box  757, 

BROADCASTING.  

Announcer  at  liberty,  1  year  experience, 
draft  exempt,  prefer  middle  Atlantic 
eastern  station.  Box  758,  BROADCAST- 
ING^  

Sales  manager — 4  years  with  same  sta- 
tion desires  change.  Box  759,  BROAD- 

CASTING.  •  

Chief  engineer  of  one  kw  station  de- 
sires position  where  a  chief  engineer  is 
appreciated.  Married,  sober  and  reliable. 
Design  and  installation  experience.  Box 

760,  BROADCASTING.  

Production  team — Man  announcer-ac- 
tor, newsroom  background;  wife  quali- 
fied publicist,  copywriter.  Programming 
experience.  Box  761,  BROADCASTING. 


ENGINEERS 

Prominent  midwestern  manufacturer 
of  radio  transmitting  equipment  is 
looking  for  two  graduate  engi- 
neers for  development  work  in 
AM  and  FM  transmitters.  Starting 
salary  good  and  future  for  ad- 
vancement excellent. 

BOX  763,  BROADCASTiyc 


Situations  Wanted  (Cont'd) 

Program  manager-director-writer-pro- 
ducer. Fifteen  years  experience  50  kw 
station  and  network.  Thoroughly  fa- 
mUiar with  all  phases  of  programming 
production  including  good  working 
knowledge  of  television.  Well  equipped 
to  handle  personnel  problems  and  re- 
sponsibilities. Excellent  public  relations 
record.  Conscientious  worker  with  ini- 
tiative and  orginality.  Age  40,  married. 
Personal  interview,  depending  upon  dis- 
tance, can  be  arranged.  Available  July 
16th.  Box  762,  BROADCASTING. 
Discharged  serviceman — First  class  li- 
cense, now  employed,  middlewest  pre- 

ferred.  Box  764,  BROADCASTING.  

Station  manager.  Now  successf\ally  man- 
aging southern  regional.  Wants  connec- 
tion offering  greater  opportunity.  Ten 
years  experience.  Qualified  all  phases 
station  administration.  Excellent  record. 
References.  Interview.  Box  765,  BROAD- 
CASTING^  

Woman  continuity  writer — Year  and  a 
half  experience  (capable  of  handling 
woman's  program)  desires  permanent 
position  with  small,  medium  size  sta- 

tion.  Box  769.  BROADCASTING.  

Discharged  veteran,  3  years  experience 
announcing,  newscasting  desires  posi- 
tion with  station  offering  me  postwar 
futiu-e.  Available  immediately.  Box  770. 

BROADCASTING.  

News  manager — Available  July  1.  Net- 
work and  local  station  experience  for 
15  years.  Excellent  writer,  director  and 
newscaster  who  can  really  do  a  Job. 
Write  or  wire  to  5980  Yucca  Street, 

Hollywood.  Calif.  

Announcer — Girl,  but  good.  Can  write. 
Know  Spanish.  Prefer  west.  Salary  nec- 
essary    but     insignificant.     Box  774, 

BROADCASTING.  

Experienced  announcer-newscaster  for 
permanent  staff  position  5  to  50  kw. 
station.  Good  professional  and  personal 
references.  Box  775,  BROADCASTING. 
Announcer-program  director.  Army  dis- 
charge. Age  28.  Operate  "board"  and 
write  copy.  At  present  with  5  kw  CBS 
outlet.  Box  779,  BROADCASTING. 
Station  managers — Is  your  station  run 
down,  minus  the  pep  and  energy  you 
want?  Is  your  production  logy  and  list- 
less? Here's  amazing  relief.  Starting 
Sept.  15,  for  less  than  you'd  imagine, 
you  can  get  a  production  manager  who 
is  capable  of  putting  a  new  touch  in 
your  tempo,  and  new  highs  in  your 
hooper,  a  man  who  is  able  to  produce, 
direct,  write  and  emcee  to  your  stations 
advantage.  For  further  details,  without 
obligation,  write  to  Box  780,  BROAD- 
CASTING^  

Production  manager,  announcer,  emcee, 
fifteen  years  radio,  ten  with  CBS,  NBC, 
MBS  affiliates.  No  writing,  supervision 
only.  Married,  4F,  thirty-six,  prefer 
Florida,  west  coast,  references,  voice 
recording  on  request.  Box  782,  BROA.D- 
CASTING.  

Wanted  to  Buy 

Wanted— Two  Gates  CB-7  ttirntable 
chassis  or  equal.  Cash.  Box  756,  BROAD- 

CASTING.  

Will  purchase  station  or  controlling  in- 
terest. Any  size,  any  location.  Confiden- 
tial.  Box  781,  BROADCASTING.  

For  Sale 

For  Sale — Four  Western  Electric  lateral- 
vertical  reproducers,  including  arms, 
T-brackets,  repeat  colls,  switches.  Re- 
producer heads,  type  9-A,  never  used,  in 
original  sealed  cartons.  Priced  $180.00  per 
complete  set.  A  real  opportunity  to  get 
immediate  delivery  of  first  grade  equip- 
ment. KALE.  Inc.,  Box  31,  Portland  7. 
Oreg. 


Miscellaneous 


Radio  towers— 2,  125'  self  supporting 
riveted  towers.  Will  erect  anywhere. 
Daniel  Marr  &  Son  Co.,  384  Dorchester 
Ave.,  So.  Boston,  Mass. 


NETWORK  SALESMAN 

Capable,  experienced  men  wanted 
for  new  streamlined  transcontinen- 
tal network  for  New  York,  Chicago 
and  Hollywood  offices.  Do  not 
phone.  Give  complete  qualifications 
in  first  letter. 

ABC  NETWORK 

500  Keeler  Bldg. 
Grand  Rapids,  Mich. 


'No  Greater  Love' 

UNTIL  larger  quarters  can 
be  provided,  the  staff  of 
WGL  Fort  Wayne,  Ind., 
bought  recently  from  West- 
inghouse  by  Farnsworth  Ra- 
dio &  Television  Corp.,  man- 
ages to  work  under  probably 
the  most  cramped  conditions 
in  the  history  of  broadcast- 
ing. In  a  space  approximate- 
ly 18  X  28  ft.  in  what  was 
formerly  a  recreational  room 
for  announcers,  both  the 
business  office  and  announcing 
staff  function.  Besides  14 
desks,  the  room  contains 
eight  file  cabinets,  a  mimeo- 
graph machine,  a  large  cabi- 
net for  phonograph  records,  a 
stationery  and  supply  cabinet, 
telephone  switchboard  and 
teletype.  As  many  as  20  peo- 
ple work  harmoniously  in  this 
room.  "Only  a  great  love  for 
radio  and  a  promise  of  new 
spacious  quarters  could  or 
would  cause  such  a  friendly 
spirit  to  pervade  this  peopled 
room,"  says  Frank  V.  Webb, 
WGL  general  manager. 


WCBW  Adds  Space 

WCBW,  CBS  television  station,  ha[i} 
added  3,000  square  feet  of  floe  ['I 
space  to  its  quarters  in  the  Grari 
Central    Terminal,     New  Yorl„ 
bringing  the  total  to  25,000  squar  I 
feet  for  studios,  offices,  workshop 
and  storage.  New  space,  on  th  - 
second  floor,  comprises  two  sections 
one  to  be  used  for  video  researc 
and  as  a  viewing  room  accommc 
dating  20  persons,  the  other  fo 
carpentry  shops.  The  present  thir  ~ 
floor  space  is  being  revamped 


We  Are  Looking  For  Men  To 
Operate  Our  New  Branch  Offices 


1( 


We  are  an  old,  well-known  manufactur- 
er, of  Radio  Transmit'ing  Equipment, 
about  to  open  branch  offices  in  New  i 
York  City  and  on  the  West  Coast.  We 
need  a  good  man  to  operate  each  of 
these  offices.  He  must  be  able  to  contact 
stations  intelligently,  know  broadcasting 
methods  and  problems,  and  discuss 
equipment  from  a  technical  standpoint. 
There's  a  wonderful  opportunity  for  the 
right  man.  Are  you  one  of  them?  Give 
full  details  of  experience,  age,  back- 
ground, salary  needs,  etc.,  in  first  letter. 

BOX  749,  BROADCASTING  iL 


74e  SCHOOL  <^ 
RADIO  TECHNIQUEii 


NEW  YORK  •  CHICAGO 

America's  Oldest  School  Devoted 
Exclusively  to  Radio  Broadcasting 

Comprehensive  Day  and  Evening 
Courses  in  all  phases  of  Radio 
Broadcasting  taught  by  Network 
Professionals.  Moderate  rates. 
For  Full  Details,  Request  BooUal  1. 


For  Harco  Radio 

1ST8&MEI1S 


Revocation  of  Order  M-126 
permits  manufacturing  from 
surplus  inventories.  We  have 
adequate  surplus  stocks  to 
make . . . 

IMMEDIATE 
SHIPMENTS 


HARCO 

CO.  INC. 

ELIZABETH  4,  NEW  JERSEY 


Catalog  mailed  on  request 


pmicm 
'NnmiEWER 

^tfh  radio  experience 

or  recorded  program 
-ted  fo  hlTor 
nutntfon.  Our  expert 

yi^ority  Ulks.  infer, 
v/ews  and  dramatiza. 
^WCompfefescn-pf 
P^ovWed 
^r  reasonable  cosf 
audition  or 
sample  recording  for 
P'fybacfe  proJid^d 
^'ihouf  obligation. 


Commercial  Radio  Equip.  Co. 

Kontos  City.  Mo. 
taMngten,  D.  C.  HoMywoed.  Col. 


SERVICE  DIRECTORY 


'OEARiD  TO  AM^M  EXPANSION- 


MORE  RF  KILOWAH  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMiniNG  TUBES 

reeland  &  Olschner  Products,  Inc. 

1 1  Baronne  St.,  New  OrUant  1 3,  la. 

Raymond  4756 
ligh  Power  Tube  Speciotisti  Exelinivelv 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ava.,  Wash.  5,  0.  C 
District  T640 
(Snbj.  to  Gov't  Ke«.) 


SOUND  EFFECTS 

Largest  selection  of  sound  effects 
in  existence.  MAJOR  RECORDS. 
Realistic  and  Complete. 

Write  for  catalog 

THOMAS  .1.  VALENTINO  INC. 

Transcription]  -  Specialized  Recordings 
1600  Broadway  N.Y.  19,  Circle  6-4675 


The 

Robert  L.  Kaufman 
Organization 
Teehnieal  Uaintenanea,  CoBStraetioo 
Saperrision   and  Business  Services 
for  Broadcast  Stations 


^  SOUND  EFFECT  RECORDS  ^ 

GEMRETT'SPEEDY-Q 

Reduced  Basic  Library  Offer  Contoining 
Over  200  Individual  Sound  Effects 

ffrite  For  Details 

CHARLES  MICHELSOIV 

67  W.  44th  St.  New  York,  N.  Y. 


SCHEDULING  TWICE  WEEKLY 

Writes  Bill  HUNT,  wsfa 

THE  SHADOW 


Available  locally  on  transcription— see  C  MICHELSON,  67  W.  44  St.,  N.Y.C 


PBOFESSIOI^AL  DIRECTORY 


Jansky  &  Bailey 

Ah  Organization  of 
Qualified  Radio  Engineers 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

NaUonal  Pren  Bld«.,  Wash.,  D.~& 


PAUL  600LEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859 


GEORGE  C.  DAVIS 

Consulting  Radio  Engineer 
Munsey  BIdg.  District  8456 

Washington,  D.  C. 


Fn€QU€MGY  MEASURING 
S€K¥IC€ 

Exact  Measurements  '  of  ony  time 

RCA  COMMUNICATIONS.  INC. 
$4  Broad  Street      New  Yerk  4,  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  EnglnooriiHI 

Eiirle  Building,  Washington  4,  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.     •     NATIONAL  6513 
Washington  4,  D.  C 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 
710  l4thSt.N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

Consulting  Radio  Bngim—i 
Hilltop  Drive  Siraliord,  Conn. 


HERBERT  L.WILSON 

and  associates 
Consulting  Radio  Engineers 
am  fm  television  facsimile 


1018  VERMONT  Ave., 


,  Washington  5,  O.C. 
7161 


ANDREW  CO. 

Ctnsttlting  Radio  Engineers 
363  E.  75th  St.  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Press  BIdg.        Dl.  1205 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VICTORY 


Radio  Engineering  Coniultants 
Frequency  Monitering 


Csmmoieiol  Rodio  Eqaip.  Co. 


D.  O. 

•  331  E.  Oregorr  Boulevard,  Eanaas  Oltjr.  Uo. 

•  Cross  Roads  of  the  World.  Hollrwood,  Oallf . 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.   •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 


ASSOCIATE 
1469  Church  St.,  N.W.. 

Decatur  1234 


n  9,  D.  C. 


J.  D.  Woodward  &  Associates 

Manufacturer*  of  Radio  Trana- 
mitters  and  Industrial  Electronio 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  -  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      Dlttrlct  821 S 

Washington  4,  D.  C. 


AAAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
NafI  Press  BIdg.  Wash.  4,  D.  C. 
District  7362      •      Glebo  588* 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BLDG. 
1319  F  STREET  N.  W. 


WASH..  D.  C 
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At  Deadline ... 


People 


PEACE  TABLE  PROTECTION 
NEEDED,  SAYS  WHEELER 

AMERICAN  communications  must  be  "pro- 
tected at  the  peace  table",  Sen.  Burton  K. 
Wheeler  (D-Mont.) ,  chairman  of  the  Interstate 
Commerce  Committee,  declared  Frid^.y  on  his 
return  with  a  Senate  subcommittee  and  FCC 
Chairman  Paul  A.  Porter  from  a  month's  tour 
of  Europe.  The  committee  will  report  directly 
to  President  Truman. 

Mr.  Porter  returned  sporting  new  horn- 
rimmed glasses,  his  rimless  spectacles  having 
become  a  casualty  on  a  jeep  trip  in  the  ETO. 
In  the  party,  which  left  Washington  May  14 
and  returned  June  14,  were,  besides  Chairmen 
Wheeler  and  Porter:  Sens.  McFarland  (D- 
Ariz.),  Hawkes  (R-N.J.)  and  Capehart  (R- 
Ind.)  ;  Ed  Craney,  head  of  KGIR  Butte,  Mont 
and  the  Z-Bar  Network,  who  was  Sen.  Wheel 
er's  technical  adviser;  Rear  Adm.  Joseph  R 
Redman,  director  of  Naval  Communications 
his  aide,  Comdr.  Henry  Williams  Jr.;  Maj.  Gen 
Frank  E.  Stoner,  chief,  Army  Communications 
Service,  Signal  Corps;  Maj.  Joseph  J.  Smetana, 
control  officer,  Army  Communications  Service; 
Lt.  Edward  Cooper,  secretary  of  the  Senate 
subcommittee  on  international  communications. 

COCA  COLA  GETS  SUNDAY 
NIGHT  FOR  BAND  SERIES 

ON  JULY  15,  Double  or  Nothing  moves  to 
Sunday  night  9:30-10  p.m.  on  Mutual,  clear- 
ing the  way  for  Coca  Cola's  Victoyy  Parade 
of  Spotlight  Bands  to  take  over  the  Friday 
night  Mutual  spot,  9:30-10  p.m.  Cedric  Fos- 
ter's Sunday  night  news  program,  9:30-9:45 
p.m.,  sponsored  on  MBS  by  the  Employers 
Group,  Boston,  on  July  8  goes  into  6:30-6:45 
p.m.  spot  which  Upton  Close  vacates  July  1. 
Dorothy  Thompson's  news  broadcast,  9:45-10 
p.m.  Sunday,  MBS,  concluded  yesterday  (June 
17)  with  expiration  of  her  contract  with  Tri- 
mount  Clothing  Co.,  New  York. 

The  Coca  Cola  program  goes  to  Mutual  June 
18,  9:30-10  p.m.,  Mondays  and  Wednesdays, 
with  Friday  spot  added  July  15  following  the 
shift  of  Double  or  Nothing,  sponsored  by 
Pharmaco  Inc.,  Newark,  for  Feenamint.  Agen- 
cy for  Pharmaco  is  Ruthrauff  &  Ryan,  New 
York;  for  Coca  Cola,  D'Arcy  Adv.  Co. 

COSGROVE  REELECTED 
AT  RMA  BOARD  MEETING 

RADIO  MANUFACTURERS  ASSN.  reelect- 
ed as  president  R.  C.  Cosgrove,  vice-president 
of  Crosley  Corp.,  at  conclusion  of  two-day 
meeting  in  Chicago  (story  on  page  68).  Three 
vice-presidents  and  ten  retiring  directors  were 
also  reelected.  Two  new  vice-presidents  are  M. 
P.  Balcom,  of  Sylvania  Electric  Products,  Em- 
porium, Pa.,  and  George  Lewis,  of  Federal 
Telephone  &  Radio  Corp.,  New  York.  New  di- 
rector is  H.  J.  Hoffman,  Machlett  Labs.,  Nor- 
walk.  Conn. 

Mr.  Cosgrove  wired  OPA  Administrator 
Chester  Bowles  on  behalf  of  the  RMA  asking 
that  a  price  policy  on  household  radio  sets  and 
equipment  be  set  up.  RMA  directors  adopted  a 
resolution  calling  attention  to  25th  anniver- 
sary of  radio  this  year  and  authorizing  RMA 
Advertising  Committee  to  prepare  tribute  to 
industry  for  presentation  later  this  year  to  the 
NAB.  Mr.  Cosgrove  predicted  all  restrictions 
on  civilian  radio  production,  except  priorities 
to  insure  full  war  production,  would  be  lifted 
about  Oct.  1  by  WPB.  He  saw  danger  of  in- 
dustry overproduction. 
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COMPROMISE  IS  REACHED 
ON  ILLINOIS  LIBEL  BILL 

AMENDED  version  of  Illinois  criminal  libel 
bill,  acceptable  to  WGN  as  well  as  downstate 
stations,  was  reported  favorably  late  last  week 
by  the  Senate  Judiciary  Committee  of  Legisla- 
ture. Original  bill,  lacking  protection  asked  by 
stations,  is  in  House  on  second  reading.  House 
as  a  rule  accepts  Senate  amendments  when 
there  are  parallel  bills  (H-349,  S-235). 

Compromise  bill  providing  year  in  jail  and 
$500  fine  upon  libel  conviction  now  protects 
independent  stations  against  ad  lib  remarks; 
protects  network  outlets  from  network  pro- 
grams since  they  have  no  way  of  knowing 
what's  coming;  protects  stations  against 
speeches  by  political  candidates  when  they 
can't  censor. 

Leslie  C.  Johnson,  general  manager  of 
WHBF  Rock  Island  and  NAB  board  member, 
represented  16  downstate  stations  in  working 
out  compromise. 

Closed  Circuit 

{Continued  from  page  U) 

sion  last  week.  Understood  Paul  F.  Peter, 
NAB  research  head,  is  to  take  an  executive 
post  in  the  organization,  title  yet  to  be  deter- 
mined [Broadcasting,  June  11].  Barry  Rum- 
ple of  NBC  moves  into  the  NAB  research  job 
June  30.  Meanwhile,  possibility  that  John 
Churchill  of  CBS  will  become  a  BMB  execu- 
tive is  not  to  be  ruled  out.  At  all  events,  it  was 
clear  Mr.  Peter  is  moving  out  of  NAB  and 
Mr.  Rumple  is  moving  in.  Sheldon  R.  Coons, 
RCA-NBC  business  consultant  who  also  super- 
vised NAB  Retail  Sales  Promotion  plan,  is 
trying  to  recruit  successor  for  Mr.  Rumple. 
Hugh  Feltis,  BMB  president,  and  J.  Harold 
Ryan,  NAB  president,  were  in  a  huddle  last 
weekend. 

BROADCASTERS  working  with  FCC  on  pre- 
clear  channel  hearing  surveys  are  alarmed 
over  nature  of  questions  on  rural  radio  cover- 
age. It's  alleged  questionnaire  prepared  by 
Bureau  of  Agricultural  Economics  of  Dept.  of 
Agriculture  is  "loaded"  to  show  there's  some- 
thing wrong  with  rural  coverage.  Entire 
project  is  supposed  to  be  secret  and  questions 
are  to  be  put  on  interview  rather  than  mail 
basis.  Cancellation  of  National  Farm  &  How.e 
Hour  last  year  has  caused  deep  resentment  in 
official  farm  quarters  where  contention  is  that 
farm  talks  rather  than  top  rated  comedy 
shows  are  preferred.  Regular  audience  sur- 
veys, however,  show  rural  and  urban  radio 
tastes  practically  identical. 


ANOTHER  McGEE 

JIM  and  Marian  Jordan  (Fibber  McGee 
and  Molly)  on  Friday  denied  any  con- 
nection with  a  scheme  to  collect  dimes 
for  the  purchase  of  Bonds  for  "GI  Joe 
McGee".  A  form  letter,  apparently  widely 
circulated,  has  asked  recipients  to  "send 
a  dime  to  Fibber  McGee  at  Worcester, 
Mass.",  the  money  to  be  used  "to  buy 
War  Bonds  for  GI  Joe  McGee  (no  rela- 
tion) who  recently  got  out  of  jail  after 
being  sentenced  to  two  years  for  slap- 
ping some  arrogant  German  prisoners." 


CAPT.  HARRY  C.  BUTCHER,  USNR,  nava 
aide  to  Gen.  Eisenhower,  was  among  26  SHAEl 
officers  awarded  the  Bronze  Star  in  Paris  las 
Friday.  Capt.  Butcher,  former  CBS  Washing 
ton  vice-president,  was  to  return  to  Wash 
ington  today  (June  18)  with  the  Eisenhowe 
entourage.  (See  story  page  20.) 

JAMES  L.  McDOWELL,  for  10  years  a  mem 
ber  of  the  FCC  Law  Dept.,  has  resigned  t 
become  public  relations  director  of  KPRO  Riv 
erside,  Cal.,  effective  July  1. 

MYRON  GOLDEN,  assistant  continuity  edito 
of  NBC  central  division,  Chicago,  on  June  2 
becomes  script  editor  of  Grant  Adv.,  Chicagc 

CROSLEY-WLW  SALE 

(Continued  from  page  i) 

ing  radios  as  well  as  phonographs.  In  1928  h 
acquired  WSAI,  sold  a  year  ago  to  Marshal 
Field  for  $550,000. 

Meanwhile  the  corporation  expanded  int 
the  manufacture  of  refrigerators,  home  elec 
trical  appliances,  and  home  air-conditionin 
units.  Iti  1938  the  company  became  the  Crosle 
Corp.,  dropping  the  word  "radio"  from  it 
name,  and  a  short  time  later  Crosley  bega 
the  manufacture  of  midget  two-cylinder  can 
Whether  the  automotive  operations  are  ir 
eluded  in  the  current  transaction  was  not  re 
vealed.  It  is  known,  however,  that  Mr.  Crosle 
always  has  aspired  to  produce  a  low-price 
passenger  car,  having  experimented  in  tha 
field  more  than  two  decades  ago.  Mr.  Crosle 
purchased  the  Cincinnati  Reds  of  the  Nations 
League  in  1934  and  has  since  been  presiden 
of  the  Cincinnati  Baseball  Club. 

Emanuel  Controlled 

Aviation  Corp.,  formed  in  1929,  has  bee: 
controlled  by  Mr.  Emanuel  for  about  10  year 
Its  net  profits  on  manufacturing  operation 
totalled  more  than  $3,000,000  last  year. 

Manufacturing  units  of  Aviation  Corp.  in 
elude  Lycoming  Division,  Williamsport,  Pa. 
American  Propeller  Corp.,  Toledo,  wholl 
owned  subsidiary;  Republic  Aircraft  Product 
Division,  Detroit;  Northern  Aircraft  Product 
Division,  Toledo,  and  Spencer  Heating  iDiv: 
sion,  Williamsport. 

Associated  companies  are  Consolidated  Vul 
tee  Aircraft  Corp.,  29.6%  of  common  stock 
New  York  Shipbuilding  Corp.,  59.3% 
founder  stock,  equivalent  to  20.7%  of  tota 
equity  stock;  American  Central  Mfg.  Corp 
60.8%  of  common  stock. 

Investments  include  American  Airlines 
24.1%  of  common  stock;  Pan  American  Air 
ways  Corp.,  9.2%  of  common  stock,  and  Roose 
velt  Field  Inc.,  20%  of  common  stock. 

Products  manufactured  by  Aviation  Corr 
include  four-engine  bombers,  other  airplan 
models,  cruisers,  aircraft  carriers,  aircraft  en 
gines,  propeller  blades,  jeep  and  truck  bodies 
wing  sections,  aircraft  sections  for  other  manu 
facturers,  precision  parts  and  other  special 
ized  war  materials. 

Last  Feb.  1  Mr.  Emanuel  became  chairmai 
of  the  board  and  the  presidency  was  assumec 
by  Irving  B.  Babcock,  formerly  vice-presiden: 
of  General  Motors  Corp.,  president  of  Yellow 
Truck  &  Coach  Mfg.  Co.  and  other  automotiv( 
operations.  Mr.  Emanuel,  however,  continuec 
as  chief  executive  officer.  Other  officers  of  th 
company  include  William  F.  Wise,  executive 
vice-president;  L.  I.  Hartmeyer,  vice-president; 
Bert  Conway,  vice-president,  manufacturing; 
Ira  J.  Snader,  vice-president,  labor;  and  W.  A. 
Mogensen,  vice-president  and  treasurer. 

BROADCASTING    •    Broadcast  Advertising 


ADVERTISING  MUST  PACE  PROGRESS 

How 

Advertising  Helped 


Employment 


After  Procter  &  Gamble  began  its  uninterrupted  advert 
of  Ivory  Soap  in  1882,  it  became  apparent  consistent  advertising 
produces  consistent  sales.  This  knowledge,  later  applied  to  the 
Company's  other  advertised  brands,  brought  about  a  rev 
marketing  policies,  and  was  followed  in  192;?  by  a  Guaranteed 
Employment  Plan-.  Procter  &  Gamble's  regular  hourly-wage  em- 
ployees are  guaranteed  a  minimum  of  48  weeks'  employment  per 
year.  Ivory  Soap  offers  one  of  the  first  and  most  notable  examples 
of  the  stabilizing  influence  of  advertising  on  our  social  order. 


\ 
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the  DISTRIBUTION  DECADE 

advertising  must  again  be  a  stabilizing  force  1 


FTER  Victory  comes  the  Distribution  Decade.  And  with 
p  ....^  era  will  come  responsibilities  and  opportunities 


4FTER 

I A  this 

enty  for  Advertising 


There  will  be  ample  manpower,  money,  materials  and  pro- 
duction facilities  to  produce  goods.  There  will  be  purchasing 
power  to  consume  them.  But  on  Advertising  will  rest  a  large 
measure  of  the  burden  of  quickening  the  flow  of  merchandise 
between  producer  and  consumer, 
if  we  are  to  avoid  widespread 
and    disastrous  unemployment. 


Doing  a  straight  "selling"  job  will  not  be  enough.  Adver- 
tising must  not  only  create  demands,  but  it  must  also  help 
stabilize  our  economy  by  regulating  these  demands  to  meet 
our  national  production  potentials. 

Agency  men  with  an  eye  to  the  future  are  working  out 
plans   for  the   Distribution   Decade  —  now.    So   are  we 
here  at  the  Nation's  Station.  When  the  time  comes,  we  will 
have  much  of  interest  to  tell  you 
of  the  great  4-State  market  that 


ION  or  THE  CROStfy  COBPORAT/ON 


is  WLW-land. 


THE    NATION'S    MOST    M  E  R  C  H  A  N  D  I S  E  -  A  B  L  E  STATION 


RCA  radio-relay  towers— like  those  phantomed  above— will  leap  the  hurdle  of  distance  in  post-t 


televisi 


Coasf'fo-Coasf  Television. . •  titrougli  ^^RadiO'Relay 


For  a  long  time  it  looked  as  though  post-war  tele- 
vision might  be  confined  to  local  stations.  Only 
persons  within  a  fifty-mile  radius  of  New  York, 
for  example,  would  see  the  important  television 
broadcasts  from  NBC's  pioneer  station  WNBT, 
atop  the  Empire  State  Building. 

That  was  because  the  ultra-short  waves  that 
carry  television  do  not  bend  with  the  curvature 
of  the  earth.  They  go  straight  out  to  the  horizon 
-and  then  keep  on  going  into  the  sky. 

But  today,  television's  big  handicap  of  short 
range  has  been  completely  overcome  — by  RCA 
scientists,  engineers  and  their  associates. 


The  radio-relay  was  developed— a  tower  that 
"bounces"  television  programs  to  the  next  tower 
30  to  50  miles  away.  Through  a  network  of  these 
automatic,  unattended,  radio-relays,  coast-to- 
coast  television  is  made  practical. 

This  is  but  one  more  example  of  how  RCA  re- 
search constantly  "makes  things  better."  Such  re- 
search is  reflected  in  all  RCA  products. 

And  when  you  buy  a  television  set,  or  radio- 
phonograph,  or  anything  made  by  RCA,  you  en- 
joy a  unique  pride  of  ownership.  For  if  it's  an 
RCA  you  can  be  sure  it  is  one  of  the  finest  instru- 
ments of  its  kind  that  science  has  achieved. 


C.  W.  Hansell,  RCA  specialist  in  trans 
mitters  and  relays,  is  shown  here  witi 
a  brand-new,  enlarged  radio-relay 
fleeter  that  can  "bounce"  radio  mes 
sages,  radiophotos  and  Frequer 
Modulation  programs  — all  at  the  sam 
time  that  it  relays  television ! 


RAD  to  CORRORATtOM  af  AMERtC 


PIONEERS    IN  PROGRESS 


RED  LETTER  DAY  IN  RADIO 

Yfatch  for  the  opening  of 


IN  THE  CITY  OF  RICHMOND 
IN  THE  STATE  OF  VIRGINIA 

Tom  Tinsley,  President 


BEST    TIME"  GOES  FIRST-WRITE! 


Board  of  Fire  Underwriters  for  outstanding  public  service  ii 
fire  prevention. 

Volumes  more  could  be  said;  space  permits  only  this.  WL5 
Dinnerbell  Time  enters  Midwest  American  homes  as  an  Oh 
Friend.  Dinnerbell,  WLS  National  Bam  Dance,  Little  Browr 
Church,  WLS  Feature  Foods— they're  all  Old  Friends  to  oui 
million-letter-a-year  audience.  To  you,  this  means  an  adver 
tising  medium  with  the  long-established  confidence  of  it: 
whole  audience;  a  confidence  that  brings  active  response  tc 
your  message.  WLS  GETS  RESULTS  I 


MANAGEMENT  AFFIUATED  WITH  KOY,  PHOENIX,  AND  THE  ARIZONA  NETWORK,  kOY  PHOENIX  *  KTUC  TUCSON  *  KSUN  B.SBEE-LOWELL-DOUGl  J 


TO  Midwest  Millions,  12  noon  is  not  just  dinner  time  — 
it's  Dinnerbell  Time,  as  well.  For  many,  this  WLS 
listening  habit  began  21  years  ago,  when  Dinnerbell  took  the 
air,  April  28,  1924. 

An  institution  at  State  Fairs  in  Indiana,  Michigan,  Wiscon- 
sin, Illinois,  Dinnerbell  Time  makes  almost  as  many  personal 
appearances  as  the  WLS  National  Bam  Dance.  With  Director 
Arthur  C.  Page,  Dinnerbell  had  much  to  do  with  winning 
for  WLS  this  year's  ^500  Gold  Medal  award  of  the  National 


MINNESOTANS 

WOULD  KEEP  RADIO  SETS 


THIS  NEWSPAPER 
POLL  PROVES  IT! 


Through  the  years,  the  great 
national  networks  have  brought 
all  that  is  fine  to  the  folks 
in  Minnesota.  They've  become 
used  to  choosing  between 
Lawrence  Tibbett  and  Frank  Sinatra; 
between  the  Boston  Symphony  and 
the  National  Barn  Dance;  between 
Town  Meeting  and  American  Forum. 
With  care,  the  seven  Twin  City  stations 
have  built  their  programs  too.  And  now  a  metropolitan 
newspaper  brings  proof,  through  a  state- wide  survey,  that  the  people 
of  Minnesota  appreciate  their  radios! — even  to  the  exclusion  of  telephones! 


AMERICAN  BROADCASTING  COMPANY 


SERVING  NEARLY  2,000,000 
MINNESOTANS  WHO  DE- 
MAND, DESERVE  AND  GET 
THE  BEST  IN  RADIO! 

FREE  &  PETERS  NATIONAL  REPRESENTATIVES 


MINNEAPOL 


SAINT  PAUL 


MINNESOTA 
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Closed  Circuit 


DON'T  EXPECT  Aviation  Corp.,  which  is  pur- 
chasing Crosley-WLW  (see  lead  story  this 
issue),  to  stop  with  its  acquisition  of  Cincinnati 
station  and  WINS  New  York,  contracted  for 
sale  to  Crosley.  Victor  Emanuel,  enterprising 
tycoon  of  multi-million  dollar  concern,  may 
have  other  radio  plans,  even  extending  to  net- 
work proportions.  One  of  his  close  advisers, 
well-known  in  radio,  is  dapper  ex-Mississippian 
George  Allen,  who  also  is  a  top  White  House 
adviser. 

HERE'S  THE  politico-scuttlebutt  on  the  Wills- 
for-Case  swap  on  the  FCC,  for  what  it's  worth: 
Democratic  Chairman  Bob  Hannegan  wanted 
an  ex-Missouri  Congressman  named  to  the  FCC 
post  filled  recently  by  Charles  Denny,  who  had 
the  unqualified  support  of  FCC  Chairman  Paul 
Porter.  Despite  their  known  personal  and  pro- 
fessional friendship,  Chairman  Bob  wanted  to 
teach  Chairman  Paul  and  all  and  sundry  a 
patronage  lesson.  Chairman  Paul  supported 
Gov.  Case's  reappointment.  Besides,  astute 
Chairman  Bob  figured  perhaps  he  could  show 
Republican  disunity  by  getting  a  change,  since 
Gov.  Case  had  ranking  Republican  support, 
while  Gov.  Wills  had  only  Sen.  Austin  from  his 
state.  So  far  it  has  worked,  with  Gov.  Case  the 
unhappy  victim  of  power  politics.  But  reper- 
cussions may  come  on  Wills  confirmation, 
though  there  is  little  doubt  about  ultimate  con- 
fumation. 

WHEN  FORMER  Assistant  President  James  F. 
Byrnes  assumes  the  State  Secretaryship  (and 
it's  no  longer  idle  rumor),  radio  will  con- 
tribute a  top-flight  broadcaster  to  international 
diplomacy.  Walter  J.  Brown,  manager  and  part 
owner  of  WSPA  Spartanburg,  for  years  has 
been  .Justice  Byrnes'  right-hand  bower.  Mr. 
Brown,  a  reformed  ace  Washington  corre- 
spondent, will  return  to  the  Capital  as  top  as- 
sistant to  the  new  Cabinet  member.  He  was  at 
Justice  Byrnes'  elbow  during  his  tenure  as  "As- 
sistant President"  under  FDR,  and  had  head- 
quarters in  the  East  Wing  of  the  White  House. 

WONDER  WHAT  will  happen  to  those  elab- 
orate radio  studios  and  facilities  in  new  In- 
terior Dept.  building  when  Honest  Harold  Ickes 
I  S  turned  to  grass?  Secretary  Ickes  always  had 
a  suppressed  ambition  to  run  a  Government 
network  and  once  was  sold  on  a  super-power 
(  hain  owned  by  Uncle  Sam,  plan  for  which  had 
"germinated  in  old  Office  of  Education.  .Studio 
layout,  it  was  thought  then,  was  designed  for 
that  ambitious  but  frustrated  project.  FDR 
wouldn't  .stand  for  it.  But  Hairbreadth  Harry 
must  have  had  hopes. 

DON'T  PUT  your  money  on  James  Lawrence 
Fly,  erstwhile  FCC  chairman,  to  win  the  NAB 
presidency  handicap.  He  has  had  conversations 
with  T.  A.  M.  Craven,  NAB  presidential  com- 
mittee chairman,  but  Comdr.  Craven  is  talking 
to  lots  of  people  these  days. 

WHEN    MILTON    S.    EISENHOWER,  kid 
brother  of  Gen.  Ike,  returns  to  Dept.  of  Agri- 
(Contiyiued  on  page  78) 
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Upcoming 

June  26-28:  National  Retail  Dry  Goods  Assn. 
Postwar  Conference,  Hotel  Pennsylvania, 
New  York. 

June  26:  Joint  meeting  boards  of  Canadian 
Assn.  of  Broadcasters  and  Bureau  of  Broad- 
cast Measurement,  Toronto. 

June  27:  Radio  Industry  Advisory  Committee 
meeting  with  War  Production  Board,  Wash- 
ington, on  reconversion  and  cutbacks. 

June  27:  NAB  presidential  selection  commit- 
tee, headed  by  T.  A.  M.  Craven,  meets  in 
Washington. 

Bulletins 

NEVILLE  MILLER,  former  president  of  the 
NAB,  has  joined  Office  of  the  Army-Navy 
Liquidation  Commission  as  special  assistant  to 
the  commissioner  for  surplus  disposal  activi- 
ties of  the  armed  forces  in  the  Mediterranean 
theater,  African-Middle  East  theater,  Persian 
Gulf  Command  and  India-Burma  theater.  He 
recently  returned  from  a  year  as  senior  deputy 
chief,  Balkan  Mission,  UNRRA  with  head- 
quarters at  Cairo. 

GEORGE  S.  MAY  Co.,  business  engineering 
firm,  Chicago,  will  sponsor  the  final  rounds  of 
play  of  the  $60,000  AU-American  Golf  Tourna- 
ment at  Chicago's  Tarn  O'  Shanter  Country 
Club  over  the  full  NBC  network,  5:30-6  p.m. 
(CWT),  July  29.  Bill  Stern,  NBC  sports  di- 
rector, will  be  at  mike.  Agency  is  Jim  Duffy 
Co.,  Chicago.  Company  is  also  trying  to  clear 
time  on  WMAQ  Chicago  for  local  broadcast 
July  28. 

FCC  HEARING  in  proposed  transfer  of  WINS 
New  York  by  Hearst  Radio  to  Crosley  Corp., 
originally  set  for  June  27,  was  continued  30 
days  late  Friday  in  view  of  pending  sale  of 
Crosley  interests  to  Aviation  Corp.  (See  page 
15). 

FCC  MAY  ANNOUNCE 

FM  ALLOCATION  THIS  WEEK 

FUTURE  home  of  FM  in  spectrum  likely  will 
be  announced  this  week  by  FCC.  Oral  argu- 
ment opened  Friday  on  three  proposed  alter- 
natives. 

Argument  adjourned  at  noon  Friday  for 
funeral  of  Judge  E.  0.  Sykes  and  was  to  con- 
tinue Saturday.  Since  only  three  industry  rep- 
resentatives had  testified  Friday,  it  appeared 
hearings  might  extend  into  this  week. 

After  argument  FCC  will  decide  oii  one  of 
three  allocations  for  44-108  mc  band,  then 
submit  findings  to  Interdepartment  Radio  Ad- 
visory Committee  for  concurrence. 

Emphasizing  FM  is  foremost  in  its  mind, 
Commission  indicated  it  is  still  thinking  of  FM 
in  the  84-102  mc  band  (third  alternative).  The 
first  would  place  FM  at  50-68  mc,  the  second 
at  68-86  mc. 

With  Commissioner  Norman  S.  Case,  who 
retires  Saturday,  presiding  at  Chairman  Paul 
(Continued  on  page  78) 


Business  Briefly 

GROVE  DISCS  •  Grove  Labs.,  St.  Louis 
(Chill  Tonic  and  B  complex  vitamins)  started 
sponsorship  June  18  of  Western  Serenade 
thrice-weekly  on  Keystone  Broadcasting  Sys- 
tem. Program  had  been  running  as  sustainer. 
Contract,  13  weeks,  placed  by  Russel  M.  Seeds 
Co.,  Chicago. 

SERUTAN-NUTREX  SHIFT  •  Jack  Berch, 
"Cheerful  Singin'  Man",  replaces  Victor  Lind- 
lahr  on  eight  transcribed  programs  sponsored 
by  Serutan  and  Nutrex  Cos.,  Jersey  City,  with' 
Lindlah  to  go  on  a  network  for  Serutan  in 
the  fall.  Berch  will  be  heard  in  summer  on 
WGN  WLW  KRLD  WJR  WOR  WPRO  KXOK 
KHQ,  in  quarter-hour,  five-weekly  programs. 
If  he  goes  over,  the  singer  will  be  sponsored 
by  Serutan-Nutrex  on  a  network  next  fall,  ac- 
cording to  Grant  Adv.,  New  York. 

TO  USE  60  •  Raisin  Bran,  New  York,  will 
start  announcement  campaign  July  2  for  13 
weeks  on  about  60  stations.  Agency,  Benton 
&  Bowles,  New  York. 

DRUG  TEST  •  Supremacy  Drugs,  New  York, 
starts  test  campaign  June  25  for  13  weeks  on 
a  participation  show  four-weekly  on  WHAM 
Rochester.  Agency,  Grey  Adv.,  New  York. 

BREWERY  BREAKS  •  Blackhawk  Brewing 
Co.,  Davenport,  la.,  July  2  starts  sponsorship 
of  seven  chainbreaks  weekly  for  11  weeks  on 
WHBF  KXEL  KDTH  KBUR  KBIZ  KROS 
KFJB  KVFD.  Agency,  H.  W.  Kastor  &  Sons, 
Chicago. 

FARM  ANNOUNCEMENTS  •  Standard  Oil 
of  Indiana  on  July  30  will  begin  sponsorship 
of  one-minute  farm  announcements  on  approxi- 
mately 75  stations.  Contracts  for  13  weeks  wert 
placed  by  McCann-Erickson,  Chicago. 

AIRCRAFT  INDUSTRY  PONDERS 
MILLION  DOLLAR  RADIO  SERIES 

AIRCRAFT  industry  has  named  committee  t( 
study  plan  to  spend  $1,000,000  a  year  on  joinj 
network  program  for  institutional  advertising 
starting  next  fall.  Agencies  which  have  sub 
mitted  programs  to  the  committee  are  Dancer 
Fitzgerald-Sample,  N.  Y.;  Essig  Co.,  Los  An 
geles;  Grant  Adv.,  N.  Y.;  RuthrauflF  &  Ryan 
N.  Y.;  Mildred  Fenton  Co.,  N.  Y.  Three  net 
works— CBS,  American  and  NBC  also  sub 
mitted  programs.  Committee  for  aircraft  in 
dustry— A.  M.  Rochlen,  Douglas  Aircraft  CoJ 
chairman;  J.  W.  Sweetser,  Curtis-Wrighi 
Corp.,  and  William  L.  Wilson,  Kellett  Air 
craft  Corp. — will  report  to  the  industry  nex 
week. 

BIG  BOND  SALE 

RECORD  Bond  sale  for  admission  to  a  broad 
cast  was  claimed  when  more  than  500  Ne\ 
Yorkers  bought  $10,000  bonds  as  tickets  t 
Romance,  Rhythm  and  Ripley  for  a  total  o 
over  6  million  dollars.  Program  is  broadcas 
on  CBS,  sponsored  by  Bourgeois  Inc.  and  place 
by  Foote,  Cone  &  Belding. 
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in  War! 


Not  a  FIRST,  exactly,  but  a  novel 
application  of  a  well-known  broadcasting 
technique  to  a  new  set  of  conditions. 
Bill  Sawyer's  "Music  at  Midnight" 
answers  the  entertainment  needs  of 
thousands  of  swing-shift  war  workers 
in  the  Portland  area.  Bill  gabs 
between  records,  baritones 
occasionally  when  a  chorus  fits  his 
voice,  keeps  after-midnighters 
titillated  ...  a  minor,  but  constructive 
contribution  to  the  war  effort. 


in  Peace! 


Ben  Ennis  and  his  Oregon  Trailblazers,  the 
FIRST  organized  old-timers  orchestra  heard  regularly 
over  a  Portland  station,  hit  the  air  back  in  the  early  '30's. 
"Hit"  is  the  word,  because  Ben  and  his  boys  took  the 
town  by  storm.  Music  is  fundamental  in  broadcasting  and  KGW 
has  ALWAYS  led  in  presenting  good  music  of  ALL  kinds. 


in  Audience  Influence. , . 


In  the  long  run,  popularity  of  a  radio 
station  is  established  and  maintained  by  a  lot 
zt  little  things — not  by  an  occasional  "colossal". 
For  twenty-three  years  KGW  has  constantly 
"been  in  there  pitching!"  This  succession  of  "firsts" 
keeps  KGW  FIRST  in  the  Pacific  Northwest 
radio  picture ! 


ONE  ofmGREAT  STAINS  OFTHE  NATION 


KCW 

PORTLAND,  OREGON 


REPRESENTED  NATIONALLY 
BY    EDWARD    PETRY    &    CO.  INC. 
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WAAT  delivers 


more  listeners  per  dollar 
in  America's  4™  Largest  Market 
than  any  other  station - 
including  all  50,000  watters!* 


'See  Latest  Surveys!  Check  Availabilities! 
National  Representatives:  Radio  Advertising  Co. 


Do  you  realize  (his  market  contains  over  SVs  million  people;  mora  than  these  14 
cities  combined:  —  Kansas  City,  Indianapolis,  Rochester,  Denver,  Atlanta, .  Dallas, 
Toledo,  Omaha,  Syracuse,  Richmond,  Hartford,  Des  Moines,  Spokane,  Fort  Wayne. 


DOLLAR  FOR  DOLLAR  NEW  JERSEY'S  BEST  RADIO  BUY' 
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a  constellation  ! 


He  acts ...  he  sings ...  he  writes ...  he  sells ! 

That's  why  Phil  Cook  has  maintained  his  enviable  fixed  position 
up  there  in  the  entertainment  firmament  for  20  years. 

When  Phil  made  his  radio  debut  in  1925,  he  was  a  unique  per- 
sonality. From  the  very  outset  of  his  career,  "The  Man  of  a  Thousand 
Voices"cast  his  programs  with  vivid,  folksy  characters.  They  became 
popular  overnight— they've  remained  popular  ever  since.  Phil's 
inexhaustible  repertoire  of  topical  songs,  his  down-to-earth  humor, 
and  his  all-round  shovraianship,  have  sprouted  plenty  of  imitators, 
but  no  equal,  no  superior. 

He  is  — and  always  has  been  — the  hest  one-man  show  in  town! 

Ask  anyone  from  6  to  60*:  "Who  is  'The  Man  of  a  Thousand 
Voices'?"  They  know  the  answer:  "Phil  Cook". 

Ask  advertisers  if  Cook  can  sell  goods;  they  know  the  answer. 
Or,  save  time  and  just  glance  at  his  record:  He  hasn't  had  an 
unsponsored  year  since  1925!  An  artist  of  Cook's  calibre  is  a  "proven 
product" for  listeners  and  sponsors. 

If  you're  interested  in  an  advertising  buy  with  almost  automatic 
results,  call  us  or  Radio  Sales  for  details  on  the  participating  oppor- 
tunity now  available  on  Phil's  show. 

And  if  you're  interested  in  sampling  Phil's  inimitable  brand  of 
entertainment,  dial  WAB  C  any  weekday 
morning  from  8:15  to  8:30.  There's  one 
day  at  least  you'll  start  off  with  a  smile ! 

Caiumbia's  Key  Station  ^ 
NEW  YORK  •  50,000  Watts  |  ' 


*  Figure  of  speech.  We  do  not  discriminate  against 
infants  and  octogenarians.  WABC  loves  everybody! 


Represented  by  Radio  Sales,  the  SPOT  Broadcasting  Division  of  CBS 


700 

consecutive 
15-minute 
shows  on 

WWDC 


Feature  of  the  Week 


Up  until  two  years  ago, 
Kent  Jewelers  had  never  used 
radio. 

We  took  them  an  idea.  It 
was  labeled  "Romantic  Ren- 
dezvous," a  simple  little  15- 
minute,  nightly  program  with 
an  inquiry  hook. 

Two  years  have  gone  by. 
And  the  Kent  show  is  still  on 
the  WWDC  air. 

Here's  another  proof  that 
as  WWDC  produces  sales  for 
retailers  in  Washington,  D.C. 
...  it  can  produce  for  you. 

WWDC 

the  big  sales  result 
station  in  Washington,  D.  C. 

Represented  nationally  by 
WEED  &  COMPANY 
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Bv  BILL  HILLMAN 

(MBS  Washington  Commentator,  Se- 
lected to  Represent  All  Networks  on 
Pool  basis  covering  Truman  trip.) 

AMERICAN  radio  owes  a  debt  to 
Charlie  Ross,  President  Truman's 
Press  Secretary.  The  first  few  days 
of  the  President's  first  trip  froni 
Washington  have  revealed  not  only 
the  White  House's  recognition  of 
the  indispensable  role  of  radio  in  the 
modern  news  setup  but  has  con- 
vinced me  that  greater  and  even 
more  important  facilities  will  even- 
tually be  made  available  to  radio 
for  the  essential  news  coverage  of 
the  President. 

Working  for  the  present  under 
recognizable  limitations  Charlie 
Ross  will,  I  am  sure,  move  to  widen 
the  participation  of  the  radio  net- 
works in  all  news  arrangements 
concerning  the  President's  activi- 
ties or  movements. 

As  representative  of  the  net- 
works on  this  historic  trip  to  the 
Pacific  Coast  I  found  all  facilities, 
and  all  conferences,  on  or  off  the 
record,  open  to  me  on  equal  terms 


with  the  press  representatives. 

Not  only  was  there  no  distinc- 
tion made  between  radio  and  the 
press  in  contacts  with  the  Presi- 
dent or  with  Charlie  Ross  but  no 
arrangements  were  made  for  news 
coverage  which  weren't  discussed 
or  worked  out — when  consultation 
was  necessary  with  the  news  men 
— with  full  and  simultaneous  par- 
ticipation of  radio  as  well  as  press. 

The  White  House  goes  to  extra- 
ordinary lengths  to  cooperate  with 
newsmen  to  keep  the  public  in- 
formed about  the  President.  When 
he  travels,  no  detail  of  transporta- 
tion or  hotel  accommodations  is  too 
small  for  the  secret  service  to  han- 
dle to  help  reporters  in  the  Presi- 
dent's party.  I'm  surprised  that 
the  press — so  prolific  in  reporting 
its  activities  and  achievements — 
has  written  little  about  the  re- 
reporters  assigned  to  travel  with 
the  President. 

Certainly,  to  this  veteran  cor- 
respondent, this  trip  with  Presi- 
dent Truman  as  representative  of 
American  radio,  is  an  unforgetta- 
ble event. 


Sellers  of  Sales 


LITTLE  if  any  grass  was 
growing  under  feet  of  Henry 
(Hank)  Allen  between  the 
time  he  "walked  out"  of  the 
U.  of  Minnesota  and  when  he 
joined  BBDO  Los  Angeles  to  be- 
come agency  radio  director  and 
time  buyer. 

Born  in  Minneapolis  on  Jan.  2, 
1918,  Hank  was  educated  in  that 
city's  schools.  He  became  impatient 
with  his  university  journalism 
major,  however,  and  cast  a  specu- 
lative eye  on  the  the- 
ater. Trading  Cali- 
fornia climate  for 
Minnesota,  he  put  in 
an  intensive  three 
years  at  Pasadena 
(Cal.)  Playhouse. 
Graduation  in  spring 
of  1940  found  him 
experienced  in  set- 
building,  stage  man- 
aging,  costuming, 
acting  and  direct- 
ing. Returning  to 
Minnesota,  he 
worked  as  announcer 
on  WMIN  St.  Paul, 
KYSM  Mankota, 
and  WLOL  Minne- 
apolis for  the  next 
two  and  a  half  years. 
At  the  outbreak  of 
war,  Hank  offered  h 
a  civilian  ground  school  instructor 
— he  had  been  a  barnstorming 
pilot  at  17 — and  was  assigned  to 
the  Army  Air  Corps  at  Denton, 
Texas.  Hank  also  sidelined  as 
newscaster  at  KDNT  Denton.  In 
spring  of  1943— one  year  later— he 
again  hied  back  to  the  home  stamp- 
ing grounds  joining  KSTP  St.  Paul 
for  assorted  chores  which  included 


HANK 


services  as 


announcing  and  production  as  well 
as  handling  his  own  telephone  quiz 
program.  This  he  supplemented  with 
Civil  Air  Patrol  activities,  becom- 
ing wing  staff  captain.  It  was  on 
June  30,  1944  that  he  joined  BBDO 
Los  Angeles  as  copy  writer  and 
late  in  that  same  year  was  ap- 
pointed radio  director  and  time 
buyer. 

In  that  post  Hank  currently  buys 
time  for  such  accounts  as  Lyon 
Van  &  Storage  Co.,  West  Coast 
moving  and  stor- 
age firm ;  Western 
Auto  Supply  Co., 
and  Golden  State 
Co.  in  the  local  and 
Southern  California 
area.  He  also  super- 
vises Dubonnet 
Wine  radio  account 
in  San  Francisco 
and  Los  Angeles. 
Most  recently  he 
was  appointed  agen- 
cy executive  on  the 
Blue  Pacific  Net- 
work and  KECA 
Los  Angeles  ac- 
counts. 

His  extra-curricu- 
lar activities,  past 
and  present  read 
like  an  Orson  Welles 
They  include  train- 
flying  as  a  barn- 
storming pilot,  power  boating  and 
golf.  At  present  a  bachelor  living 
in  a  Hollywood  apartment,  Hank 
is  to  be  married  to  a  girl  from 
Georgia  on  Oct.  29,  1945.  She  is 
Lieut,  (j.g.)  Leila  G.  Leverette, 
officer  in  charge  of  Coast  Guard 
women  for  the  9th  Naval  Dis- 
trict. 


production, 
ing  horses 


coveroc^e- 

o,e„_Deloware,  so*''" 
New  Jersey,  pa">f. 

and  Virginia. 

50005S 

_lhis  station  carries 

with  effective  local 
programming. 

H  B  C  STATION 


Represented  by 


RAYME 


BROADCASTING    •    Broadcast  Adverthi 


Above-  Stage  of  NBCs  studio  8-H.  This  is  one  of  several  studios  provided  with  polycylindrical  sound  dif. 
/users  in  order  to  obtain  improved  high-frequency  response.  All  of  these  studios  use  RCA  44-BX  Microphones 
(on  stage),  and  RCA  77-B  Microphones  (suspended  from  ceiling). 


Below :  Control  booth  of  NBC's  studio  6- A  —  another  Radio  City  studio  in  which  many  WEA  F-FM 
programs  originate.  The  equipment  in  this  booth  is  an  RCA  custom-built  control  console.  Similar 
RCA  consoles  are  used  in  all  NBC  stinlins,  whether  for  AM  or  FM. 


uses 


[gvipment 


m  Microphone  to  Antenna 


WEAF-FM,  the  New  York  FM  station  of  the  National 
Broadcasting  Company,  uses  RCA  equipment  "from 
microphone  to  antenna."  WEAF-FM  programs  origi- 
nate in  the  network's  Radio  City  studios,  where  RCA 
44-BX  and  77-B  Microphones  are  used  exclusively.  They 
pass  through  studio  control  booths  equipped  with  RCA 
custom-built  control  consoles,  through  the  big  network  con- 
trol panel  in  the  master  control  room,  and  through  the 
equipment  room  with  its  rows  of  rack-mounted  RCA  ampli- 
fiers. From  the  studios,  WEAF-FM  programs  are  fed  by 
special  high-quality  telephone  lines  to  the  transmitter  room 
at  the  Empire  State  Building.  Here,  not  only  the  transmitter, 
but  also  the  audio  amplifiers,  and  the  monitoring  and  test 
equipment,  as  well,  are  standard  RCA  units.  The  antenna 
(highest  point  in  New  York)  is  a  specially  designed  system 
consisting  of  four  dipoles  arranged  in  a  circle.  This  antenna 
was  developed  by  RCA  engineers  in  1939.  After  the  war,  it 


will  be  replaced  by  a  new  multiple-layer  type. 

That  the  equipment  of  WEAF-FM  should  be  all-RCA  is, 
of  course,  not  surprising — for  the  National  Broadcasting 
Company  uses  RCA-built  equipment  in  all  of  its  many 
broadcasting  activities  —  AM,  FM,  and  television.  NBC 
engineers  work  with  RCA  engineers  in  the  development  of 
much  of  this  equipment— field-test  the  models — and  other- 
wise make  available  their  unequaled  operating  experience. 
As  a  result,  RCA  broadcasting  equipment  is  always  up  to 
date;  incorporates  the  features  operating  engineers  want; 
and,  most  important  of  all,  is  always  "top  quality." 

Operators  of  both  AM  and  FM  stations  —  and  station" 
applicants  —  can  make  reservations  right  now  for  early 
delivery  of  RCA  postwar  broadcast  equipment.  For  informa- 
tion on  our  Broadcast  Equipment  Priority  Plan,  write  Broad- 
cast Equipment  Section,  Radio  Corporation  of  America, 
Camden,  N.  J. 


BUr   WAi;  BONDS 


RADIO  CORPORATION  OF  AMERICA 

RCA  VICTOR  DIVISION  •  CAMDEN,  N.  J. 
In  Canada,  RCA  VICTOR  COMPANY  LIMITED,  Montreal 


Below:  The  RCA  FM-IO-A  Transmitter  of  fFEAF-FM.  NBC  was  the  first  network  to  start 
FM  broadcasting  in  New  York  City.  The  installation  shown  here  is  in  the  Empire  State  Build- 
ing. Presently  operating  at  reduced  power,  it  will  operate  on  full  power  as  soon  as  ivarlime 
restrictions  are  lifted. 


Well,  Miss  Love,  if  an  F&P  man 
suggested  it,  I'd  say  do  it!'' 

0  There  speaks  a  veteran  Free  &  Peters  customer! 
Yes,  Thistlewaite — pal — ^when  the  subject  is  spot  broad- 
casting we  either  know  what  we're  talking  about  or 
we  keep  our  traps  shut  until  we  can  get  some  facts. 
None  of  this  "I  guess  so"  or  "Let's  take  a  chance  on  it" 
for  us — not  while  an  advertiser's  money  is  at  stake. 
We're  not  gambling  away  a  reputation  built  up  during 
thirteen  years  of  honest,  non-biased  service  to  spot 
broadcasters.  Fact  is,  we'd  have  been  finished  long  ago 
(or  at  least  /iaZ/-finished ! )  if  we  hadn't  had  the  interest 
of  our  customers  at  heart  .  .  .  and  the  ability  to  say 
"better  not"  even  when  it  causes  us  temporary  financial 
loss  to  do  so. 

FREE  &  PETERS,  INC. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932 


EXCLUSIVE  BEPRESENTATITE8: 

WGB-WKBW  BUFFALO 

WCKY  CINCINNATI 

KDAL  DULUTH 

WDAY  FABGO 

WISH  INDIANAPOLIS 

WJEF-WKZO    .    .    GRAND  RAPIDS- 
KALAMAZOO 

KMBC  KANSAS  CITY 

WAVE  LOUISVILLE 

WTCN   .    .  MINNEAPOLIS-ST.  PAUL 

WMBD    .  -  PEORIA 

KSD  ST.  LOUIS 

WFBL  SYRACUSE 

IOWA 

WHO  .......  DES  MOINKS 

woe  DAVENPORT 

KMA  SHENANDOAH 

SOUTHEAST 

WCBM  BALTEWOEE 

WCSC  CHARLESTON 

WIS  COLUMBIA 

WPTF  RALEIGH 

WDBJ  ROANOKE 

SOUTHWEST 

KOB  ALBUQUERQUE 

KEEW  BROWNSVILLE 

KRIS  CORPUS  CHRISTI 

KXYZ  HOUSTON 

KOMA  OKLAHOMA  CITY 

KTUL    TULSA 

PACIFIC  COAST 

KOIN  PORTLAND 

KIRO  SEATTLE 

ana  WRIGHT-SONOVOX,  Inc.  ' 
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FCC  Asked  to  Approve  Crosley-W  LW  Sale 


Transaction  Sets 
New  Record  For 
Industry 

By  SOL  TAISHOFF 

RADIO'S  BIGGEST  transaction- 
sale  of  control  of  the  $22,000,000 
Crosley  Corp.,  which  owns  WLW 
Cincinnati,  to  Aviation  Corp.  of 
New  York — awaits  the  approval  of 
the  FCC  with  the  filing  of  formal 
transfer  applications  last  week. 
The  sales  contract  carries  a  dead- 
line of  July  16. 

Consummation  of  the  contract, 
whereby  Powel  Crosley  Jr.  and  his 
family  would  sell  64%  of  the  Cros- 
ley Corp.  stock  for  $39  per  share, 
or  an  aggregate  of  roughly  $13,- 

Other  Radio  Suggestions: 

CBS  Buys  KQW  San  Francisco 

{Page  16). 
Don  Lee  Buys  Pacific  Northwest 

Network  (Page  71). 

625,000,  was  announced  last  Tues- 
day. Transfer  applications  were 
filed  with  the  FCC  the  following 
day.  First  word  of  the  negotiations 
which  resulted  in  the  transaction 
was  published  in  Broadcasting 
June  11,  followed  on  June  18  with 
detailed  summary  which  now  has 
been  confirmed. 

Cash  Sale 
Transaction  for  acquiring  the 
stock  of  Mr.  Crosley  and  his  family 
is  on  a  cash  basis,  with  a  similar 
offer  made  to  minority  stockhold- 
ers, which  would  bring  the  total 
commitment  up  to  $22,000,000.  Ex- 


cluded from  the  sale  was  the 
Crosley  Automobile  Division,  which 
represented  less  than  3%  of  the 
company's  assets,  or  approximately 
a  quarter-million  dollars.  Mr.  Cros- 
ley had  announced  his  intention  of 
forming  a  new  company  to  manu- 
facture Crosley  midget  cars  and  to 
offer  stockholders  of  the  Crosley 
Corp.  an  opportunity  to  procure  a 
pro  rata  interest  in  the  automo- 
tive concern.  Other  Crosley  activi- 
ties in  fields  removed  from  radio 
broadcasting  or  radio  receiving 
set,  refrigerator  and  household  ap- 
pliance manufacturing  likewise 
were  excluded  from  the  sales  com- 
mitment. 

No  Segregation 

While  there  was  no  segregation 
either  in  the  applications  filed  with 
the  FCC  or  in  the  sales  contract  of 
the  evaluation  placed  upon  WLW 
or  WINS  New  York,  the  latter  of 
which  Crosley  Corp.  has  contracted 
to  buy  for  $1,700,000,  plus  $400,- 
000  in  station  time,  it  nevertheless 
was  thought  that  the  sale  is  the 
largest  in  radio  annals.  FCC  ap- 
proval must  be  forthcoming  by  July 
16  to  effectuate  the  transfer.  Since 
the  transaction  involves  stock  of 
the  Crosley  Corp.  as  a  whole,  which 
will  be  maintained  as  a  separate 
operation,  it  was  felt  FCC  approval 
would  be  forthcoming,  barring  un- 
foreseeable complications. 

The  prerequisites  of  legal,  tech- 
nical and  financial  qualification  of 
Avco  as  the  new  controlling  licen- 
see appear  to  qualify  that  company 
for  station  ownership,  all  other 
things  being  equal.  Moreover,  the 
fact  that  Avco,  through  its  far- 


flung  subsidiaries,  has  devoted  its 
entire  capacity  to  the  war  effort, 
with  more  than  $1,200,000,000  in 
business  last  year,  would  augur  for 
virtually  automatic  sanction  under 
existing  regulations  and  standards, 
it  was  thought.  Avco,  among  other 
holdings,  owns  59.3%  of  New  York 
Shipbuilding,  nearly  30%  of  Con- 
solidated Vultee,  about  25%  of 
American  Airlines,  and  more  than 
9%  of  Pan  American  Airways 
[Broadcasting,  June  18]. 

The  previous  record  radio  trans- 
action to  come  before  the  FCC  in- 
volved the  sale  of  more  than  two 
years  ago  of  the  Blue  Network  Co. 
(now  American  Broadcasting  Co.) 
by  RCA-NBC  to  Edward  J.  Noble 
for  $8,000,000  cash.  WLW,  preemi- 
nent independently  owned  station 
in  the  country  from  the  standpoint 
of  dollar  volume  (it  did  about 
$4,200,000  last  year),  reasonably 
could  be  appraised  at  $8,000,000, 
according  to  expert  opinion.  With 
a  figure  of  $2,100,000  as  the  con- 
tracted price  for  Crosley  acquisi- 
tion of  WINS,  the  figure  for  the 
licensed  broadcasting  properties 
would  probably  eclipse  $10,000,000, 
it  was  thought.  Also  transferred, 
of  course,  is  WLWO,  Crosley  inter- 
ternational  broadcast  outlet  and 
subsidiary  station  licenses,  as  well 
as  FM  and  television  construction 
permits  and  applications  in  process 
for  the  Crosley  organization. 

Shouse  Continues 

Announcement  of  the  deal  was 
made  simultaneously  last  Tuesday 
by  Mr.  Crosley  and  by  Victor 
Emanuel,  chairman,  and  Irving  B. 
Babcock,  president  of  Avco.  The 


contract  was  signed  Monday  eve- 
ning in  Cincinnati,  the  date  on 
which  the  option  for  purchase 
would  have  expired.  Present  Cros- 
ley broadcasting  and  manufactur- 
ing organization  will  be  continued. 
James  D.  Shouse,  vice-president  of 
Crosley  in  charge  of  broadcasting, 
continues  in  that  capacity  and  also 
remains  a  member  of  the  new  board 
of  directors.  R.  C.  Cosgrove,  vice- 
president  and  manager  of  manu- 
facturing, likewise  retains  his  stat- 
us as  an  officer  and  board  member. 
Mr.  Crosley  relinquishes  his  post 
as  president  and  treasurer,  but  re- 
mains as  a  director  of  Crosley  and 
presumably  will  become  a  director 
of  Avco.  Lewis  Crosley,  brother  of 
Powel,  is  retained  as  a  vice-presi- 
dent of  Crosley  Corp.  but  will  not 
sit  on  the  board. 

Also  Retained 

Also  retained  as  officers  of  the 
Crosley  Corp.  are  Robert  E.  Dun- 
ville,  vice-president  and  general 
sales  manager  of  the  broadcasting 
division;  Louis  M.  Clement,  vice- 
president  in  charge  of  research 
and  development,  and  Frank  A. 
Shotters,  vice-president  in  charge 
of  manufacturing,  working  under 
Vice-President  and  General  Man- 
ager Cosgrove. 

Mr.  Emanuel,  dynamic  force  be- 
hind the  development  of  Avco,  the 
giant  aviation  and  home  appliance 
firm,  will  be  a  director  of  Crosley, 
according  to  the  FCC  application. 
President  and  directing  head  will 
be  Mr.  Babcock,  former  Detroit 
automotive    official.    William  F. 

{Continued  on  page  74) 


Irving  Brown  Babcock,  53, 
president,  Aviation  Corp.; 
chairman  board.  Consoli- 
dated Vultee  Aircraft; 
member,  WPB;  home, 
Bloomfield  Hills,  Mich. 


Victor  Emanuel,  47,  chair- 
man of  the  board.  Aviation 
Corp.;  industrialist,  cor- 
poration executive,  mem- 
ber N.  Y.  Stock  Exchange; 
home.  New  York  City. 


Powel  Crosley  Jr.,  58, 
president,  Crosley  Corp.; 
organized  Automobile  Ac- 
cessories Corp. ;  Crosley 
Radio  Corp.,  1921 ;  director 
TWA ;  home,  Cincinnati. 


James  D.  Shouse,  41,  vice- 
president,  Crosley  Corp. 
for  broadcasting;  former 
general  manager,  KMOX 
St.  Louis;  director,  NAB; 
home,  Cincinnati. 


Raymond   S.   Pruitt,  57, 
vice-president,    secretary,  •  i 
general  counsel.  Aviation  • 
Corp.;  secretary,  director, 
American     Shipbuilding'  ' 
Corp.;  home,  Chicago. 
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CBS  Paying  Bruntons  $950,000  for  KQW 


Necessary  Transfer  Application  Forms 
Will  be  Filed  Within  the  Week 


AGREEMENT    was  reached 
last  week  for  sale  of  KQW 
San  Francisco  by  the  Brun- 
ton    brothers    to    CBS  for 
^950,000  cash.  Application  seeking- 
FCC  approval  will  be  filed  in  Wash- 
ing-ton this  week. 

Following-  completion  of  the  ne- 
gotiations, which  resulted  from  the 
desire  of  the  three  Brunton  broth- 
ers to  dispose  of  the  station,  the 
FCC  was  apprised  of  the  transac- 
tion by  Herbert  V.  Akerberg,  CBS 
vice-president  in  charge  of  station 
relations,  and  "v^^as  told  that  neces- 
sary transfer  forms  would  be  filed 
this  week. 

It  is  understood  that  the  Brun- 
ton brothers  want  to  retire  from 
the  broadcasting  field  in  two  in- 
stances for  health  reasons.  Ralph 
R.,  Sherwood  and  Mott  Q.  axe 
actively  identified  with  the  busi- 
ness, -with  C.  L.  McCarthy  the  vice- 
president  and  general  manager. 
Mr.  McCarthy  owns  9%  of  the  sta- 
tion, with  the  balance  held  in  equal 


one-third  shares  by  the  Bruntons. 

KQW,  operating  on  740  kc  with 
5,000  w,  is  an  applicant  for  50,000 
w  on  the  frequency.  KSFO  San 
Francisco,  former  CBS  affiliate, 
also  is  an  applicant  for  the  facility 
with  50,000  w,  but  both  applica- 
tions last  January  were  denied 
without  prejudice  to  their  recon- 
sideration when  wartime  freezes 
are  lifted. 

CBS  wants  its  own  key  station 
in  San  Francisco,  because  of  the 
competitive  situation,  according  to 
information  given  the  FCC.  NBC 
owns  and  operates  KPO,  50,000  w 
outlet,  while  American  owns  KGO, 
duplicate  clear  in  that  city. 
Mutual,  through  its  contractual  ar- 
rangement with  Don  Lee,  uses 
KFRC  as  its  San  Francisco  key. 

Acquisition  of  KQW  by  CBS 
would  retain  at  eight  the  number 


of  o-wned  and  operated  stations  of 
the  network.  That  anticipates  FCC 
approval  of  the  sale  by  CBS  to  the 
Jefferson  Standard  Life  Insurance 
Co.  of  WBT  Charlotte  for  $1,505,- 
000,  which  transaction  now  is  pend- 
ing before  the  Comission.  This  saic 
was  virtually  directed  by  the  FCC 
because  of  the  Charlotte  competi- 
tive situation  and  the  dominance 
of  WBT  in  that  market. 

Moreover,  CBS  maintains  a  size- 
able commercial  and  news  staff  in 
San  Francisco  because  of  its  im- 
portance as  a  West  Coast  busines.-; 
center.  Studios  occupied  by  KQW 
are  owned  by  CBS.  In  s-wltching 
to  KQW  affiliation  several  years 
ago,  CBS  had  proposed  to  acquire 
38%  of  the  station,  with  the  Brun- 
tons holding  control  and  actually 
handling  operation.  The  FCC,  how- 
ever, frowned  upon  such  an  ar- 


rangement and  it  was  dropped. 
Since  then  KQW  has  leased  the 
CBS  studios,  built  at  a  cost  of  ap- 
proximately $135,000  in  1938. 

KQW,  as  a  local  outlet  in  San 
Jose,  was  purchased  from  Fred  J. 
Hart  10  years  ago.  The  Bruntons 
last  year  sold  KJBS  San  Francisco, 
limited  time  regional,  for  $200,000, 
plus  $50,000  in  adjusted  payments, 
to  a  syndicate  including  William  B. 
Dolph,  executive  vice-president  of 
WMT  Waterloo;  Herbert  L.  Pet- 
tey,  director  of  WHN  New  York; 
former  Sen.  Worth  Clark,  of  Idaho, 
and  others. 

CBS,  aside  from  WBT,  now  owns 
and  operates  WABC  New  York, 
WCCO  Minneapolis,  WBBM  Chica- 
go, KMOX  St.  Louis,  WEEI  Bos- 
ton, KNX  Hollywood  and  WTOP 
Washington.  Applications  for  both 
FM  and  television  stations  are 
pending  in  practically  all  of  these 
markets,  as  well  as  in  San  Fran- 
cisco. 


Radio  Pays  Mighty  Tribute  to  Eisenhower 


By  J.  FRANK  BEATTY 

RADIO  paid  tribute  to  a  great 
American  last  week  when  Gen.  Ike 
Eisenhower  returned  to  receive  the 
acclaim  of  the  nation. 

And  Gen.  Eisenhower,  in  turn, 
pointed  to  commercial  broadcasting 
as  a  symbol  of  America  and  free- 
dom. 

The  Supreme  Commander  was 
honored  in  a  series  of  celebrations 
that  ranged  from  Washington,  New 
York  and  West  Point  to  Kansas 
City  and  Abilene,  Kan. 

Accompanying  him  as  far  as 
West  Point  was  his  naval  aide, 
Capt.  Harry  C.  Butcher,  former 
CBS  Washington  vice-president. 
Through  the  fast-moving  schedule 
prepared  for  the  official  party  Capt. 
Butcher  kept  in  the  background. 
Through  the  entire  campaign  and 
the  pre-invasion  planning,  he  has 
been  constantly  at  the  side  of  Gen. 
Eisenhower.  "This  is  Ike's  party," 
he  said  as  efforts  were  made  to 
bring  him  into  the  limelight. 

Washington  Reception 

Washington's  reception  to  the  re- 
turning heroes  was  simple  but  en- 
thusiastic. The  New  York  and  Kan- 
sas City  celebrations,  however, 
■were  the  wildest  that  veteran  an- 
nouncers could  recall. 

From  the  arrival  at  Washington 
shortly  after  11  Monday  morning 
to  the  departure  for  New  York 
Tuesday  morning,  networks  kept 
the  nation  and  the  world  informed. 

Gen.  Eisenhower  paid  his  tribute 
to  the  American  system  of  broad- 
casting at  a  civic  luncheon  ten- 
dered him  at  the  Statler  Hotel. 
Speaking  on  behalf  of  himself  and 
American  soldiers,  he  summed  up 

Page  16    •    June  25.  1945 


his  emotions  in  these  words: 

"For  a  long  time  these  soldiers 
of  mine,  and  I  have  been  over  in 
France,  where  we  don't  understand 
the  language,  and  in  Germany, 
where  not  only  we  don't  understand 
the  language,  but  where  faces  are 
sullen  and  eyes  hostile.  Getting 
home,  then,  means  seeing  friendly 
faces  and  welcome,  it  means  hear- 
ing language  that  rings  sweetly  in 
our  ears,  it  means  commercials  on 
the  radio.  All  in  all,  it  means 
America." 

Capt.  Butcher,  riding  in  No.  2 
car  in  the  brief  Washington  parade, 
had  his  eyes  turned  toward  the 
Earle  Bldg.  as  the  motorcade 
moved   down   Pennsylvania  Ave., 


and  found  his  old  office  bedecked 
with  flags  with  the  CBS-WTOP 
staff  waving  from  the  windows. 
After  Gen.  Eisenhower  was  pre- 
sented with  keys  to  the  city 
by  Commissioner  John  Russell 
Young,  the  Commissioner  shouted, 
"Where's  Butcher?"  All  Washing- 
ton officialdom  within  hailing  dis- 
tance joined  in  the  greeting. 

At  the  airport,  after  greeting 
Mrs.  Butcher  and  daughter  Bever- 
ly, Capt.  Butcher  found  himself 
facing  Bob  Trout's  roving  mike. 
Introduced  by  Bob  as  "the  man 
the  Italian  fleet  surrendered  to", 
he  said  he  had  been  listening  to 
him  on  a  radio  in  the  plane  and 
"got  a  big  kick  out  of  it". 


Gen.  Eisenhower  had  at  his  side 
during  the  Monday  afternoon  news 
conference  Capt.  Butcher,  Maj. 
Gen.  Alexander  D.  Surles,  chief, 
Bureau  of  Public  Relations,  who 
has  been  ill,  and  Col.  Luther  L. 
Hill,  acting  bureau  chief.  Referring 
to  the  effect  of  radio  propaganda. 
Gen.  Eisenhower  said  the  Germans 
were  led  to  believe  the  European 
attack  would  come  in  the  heavily 
fortified  Calais  area.  He  told  ofj 
the  ingenuity  used  by  the  under-' 
ground  and  prisoners  in  making  up  '. 
receiving  sets  from  miscellaneous! 
parts  and  bits  of  metal. 

Asked  about  his  decorations.  Gen.  | 
Eisenhower  went  through  the  list, 
then  added:  "Capt.  Butcher  re-; 
minds  me  there  are  certain  priv- 
ileges that  go  with  Russian  decora- 
tions, such  as  free  train  and  sub- 
way rides  and  the  right  to  com- 
mandeer taxis." 

The  general  drew  a  laugh  from 
the  Washington  news  corps  when 
he  was  asked  if  he  had  been  wor- 
ried during  the  December  battle  of  I 
the  bulge.  "Not  until  I  read  the 
American  newspapers  three  weeks 
later,"  he  said. 

New  York  Events 

In  New  York — while  the  city  set 
itself  a  record  in  celebrations — 
networks  and  local  stations  tossed 
out  regular  schedules  to  give  full 
coverage  to  the  events. 

Tuesday  morning  at  10  a.m., 
when  the  General's  plane  came  in 
sight  over  LaGuardia  Field,  CBS, 
NBC  and  American  started  their 
day-long,  running  stories.  WNYC, 
New  York's  municipal  station,  cov- 
ered the  entire  June  19  schedule, 
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800  Educational  Stations  Envisioned 


Surplus   War  Property 
To   Be  Used  For 
Construction 

A  POSTWAR  PATTERN  of  800 
educational  stations  throughout  the 
United  States  is  envisioned  by 
John  W.  Studebalcer,  U.  S.  Com- 
missioner of  Education,  as  a  result 
of  a  meeting  held  at  the  FCC  under 
the  co-sponsorship  of  educators,  the 
Commission  and  the  Surplus  Prop- 
erty Board. 

At  the  three  day  meeting,  June 
18-20,  it  was  decided  to  utilize 
Government  surplus  radio  and  elec- 
tronic equipment  to  build  the  sta- 
tions. It  was  agreed  that  the  Sur- 
plus Property  Board,  under  its  au- 
thority to  make  material  available 
to  non-commercial  ventures  at  low 
cost,  would  earmark  such  radio  and 
electronic  equipment  as  it  held  in 
surplus  on  a  "first  offer"  basis  to 
educational  institutions.  The  costs 
would  be  considerably  lower  than 
the  material  would  be  priced  to 
commercial  broadcasters,  it  was 
learned. 

Laboratory  Study 

The  meeting  was  called  by  Dr. 
Studebaker,  at  the  request  of  SPB, 
according  to  a  release  by  the 
Board  dated  June  21.  Its  chairman 
was  Dr.  R.  R.  Lowdermilk  of  the 
U.  S.  Office  of  Education.  The 
meeting  also  considered  the  use  of 
surplus  radio  and  electronic  equip- 
ment for  laboratory  study. 

Robert  Battle,  consultant,  was 
made  available  to  SPB  by  the  Phil- 
co  International  Corp.  for  the 
parley.  He  is  to  advise  on  methods 
of  rehabilitating  and  modifying 
equipment  for  broadcast  use. 

The  announcement  by  the  SPB 
stated  that  an  "integrated  educa- 
tional network  in  each  state  is  the 
eventual  aim". 

Dr.  Studebaker  will  appoint  a 
committee  soon  to  explore  the  po- 
tential and  existing  surplus  market 
in  radio  and  electronic  equipment. 
He  said  the  discussion  during  the 
meeting,  in  which  Commissioner 
Clifford  J.  Durr,  Chief  Engineer 
George  P.  Adair  and  Attorney  Ed- 
ward Brecher  of  the  FCC  partici- 
pated, centered  around  disposal  of 
surpluses,  its  distribution  to  edu- 
cational institutions  and  the  alloca- 
tion of  wavelengths  by  the  FCC. 
Overall  planning  for  the  undertak- 
ing will  be  coordinated  through  the 
Office  of  Education,  and  Federal 
Security  Agency  under  SPB. 

A  non-commercial  educational 
station,  according  to  FCC  regula- 
tions, is  a  nonprofit  undertaking 
and  cannot  broadcast  sponsored 
programs  or  paid  announcements. 
Mr.  Brecher  said  about  30  stations 
now  are  affiliated  to,  owned  or  op- 
erated by  educational  institutions. 
Of  these,  about  eight  are  commer- 
cial, and  operate  under  the  same 
license  granted  other  standard  com- 
mercial stations.  There  are  six  FM 
educational  stations  operating,  six 
under  construction. 

Educational  FM  will  be  allocated 


20  channels  adjacent  to  the  com- 
mercial FM  band  when  the  FCC 
decides  on  the  place  of  FM  and  tele- 
vision in  the  spectrum. 

Power  of  the  proposed  stations, 
according  to  Dr.  Studebaker,  prob- 
ably will  be  250  to  750  w.  He  said 
the  educators  had  no  desire  to  com- 
pete with  commercial  broadcasting 
outlets.  He  believes  that  such  a 
system  would  relieve  standard 
broadcasters  of  the  burden  of  car- 
rying many  educational  programs 
having  limited  audience  appeal.  Al- 
though the  station  alignment  is 
not  projected  as  either  AM  or  FM, 
Dr.  Studebaker  believes  outlets  for 
educational  institutions  will  be,  for 
the  most  part,  FM. 

Dr.  Lowdermilk,  who  is  a  tech- 
nical specialist  in  radio  education, 
has  prepared  a  14-page  list  of  ra- 
dio items  necessary  to  the  enter- 
prise. A  roster  of  engineers  to  serve 
as  advisers  has  been  proposed. 

Items  sought  include  transmit- 
ters, receivers,  turntables,  phono- 
graphs, amplifiers  and  wire  and 
film  recorders.  Doubtful  item  in 
the  surplus  reserve,  it  was  said,  is 
transmitters.  Some  components  are 


available  in  quantities,  but  suitable 
assemblies  apparently  are  not,  the 
Office  of  Education  finds. 

Dr.  Studebaker  said  the  Office  of 
Education  would  act  in  an  advisory 
capacity  to  state  educational  radio 
systems  and  would  not  attempt  any 
programming  itself.  It  was  noted 
at  the  Washington  meeting  that  18 
states  now  are  planning  State- 
coordinated  radio  educational  set- 
ups. Eleven  have  serious  intentions 
along  this  line.  Four  individual  sta- 
tions with  statewide  coverage  are 
interested  in  the  surplus  property 
project. 

Among  those  at  the  Washington  con- 
ference were:  Glenn  Keehler,  U.  of  Wis- 
consin; Carl  Menzer,  U.  of  Iowa  and 
E.  W.  Zlebarth,  U.  of  Minnesota,  repre- 
senting university-owned  stations. 
Prof.  Paul  R.  Haeseler,  Newark,  N.  J., 
for  public  schools;  Clyde  L.  Farrar, 
Oklahoma  A.  &  M.  for  State  education 
departments;  Prof.  H.  C.  Dillingham, 
Texas  A.  &  M.;  Prof  W.  O.  Leffell,  U. 
of  Tennessee;  Prof.  P.  T  Hall,  Penn 
State;  Prof.  L.  R.  Quarles,  U.  of  Vir- 
ginia; Prof,  William  H.  Radford,  Mass. 
Institute  of  Technology;  Prof.  True  Mc- 
Lean, Cornell. 

Among  speakers  were  Comimssioner 
Studebaker,  Commissioner  Durr,  Hans 
Klagsbrunn,  executive  director,  Office  of 
Surplus  Property,  RFC;  Dr.  H.  F.  Alves, 
chief  of  school  administration.  Office 
of  Education;  Dr.  Kenneth  Howard,  act- 
ing director  of  priorities,  SPB. 


OPA  Denies  Making  Program 
Of  Standard  Brands  Subversive 

AMIDST  assertions  by  OPA  offi- 
cials that  the  case  is  a  "witch 
hunt"  and  a  political  maneuver 
timed  to  coincide  with  House  ac- 
tion on  price  control  extension,  the 
House  Committee  on  Un-American 
Activities  last  Wednesday  and 
Thursday  held  a  hearing  on  charges 
against  an  OPA  script  writer  of 
injecting  Communist  propaganda 
into  the  weekly  program,  Soldiers 
With  Coupons. 

The  writer,  Tex  Weiner,  radio 
director  of  the  OPA  New  York  re- 
gional office,  was  defended  by  Price 
Administrator  Chester  Bowles  who 
said  he  had  "complete  confidence" 
in  the  judgment  of  Daniel  P. 
Woolley,  regional  director  over  Mr. 
Weiner,  and  did  not  think  he  would 
keep  a  "subversive"  person. 

On  Wednesday  the  committee,  an 
offspring  of  the  old  Dies  group, 
first  tried  to  prove  the  programs 
were  defaming  the  Irish,  then  tried 
to  see  "Communist  Line"  in  alleg- 
ing the  scripts  questioned  the 
honesty  of  American  businessmen, 
OPA  officials  said.  On  Thursday 
Communism  was  seen  in  Mr.  Wein- 
er's  use  of  "fascist"  instead  of  the 
un-American  committee  preferred 
"inflationary".  Subversive  "pauses 
and  inflections"  also  were  charged. 

Mr.  Weiner,  it  was  stated,  re- 
fused to  change  the  wording  at  the 
request  of  an  OPA  official  clearing 
the  script.  Mr.  Woolley  declared 
he  didn't  see  any  reason  for  firing 
a  man  on  such  grounds  particu- 
larly since  it  was  the  first  time  he 
had  made  such  a  refusal. 

Soldiers  With  Coupons  is  paid 


for  by  Standard  Brands  as  a  public 
service,  D.  B.  Stetler,  advertising 
director  of  the  firm,  said.  OPA  pre- 
pares scripts. 

The  committee,  however,  on  Wed- 
nesday was  trying  to  establish  a 
connection  between  OPA  and 
Standard  Brands,  OPA  officials  re- 
vealed, on  the  basis  that  Mr.  Wein- 
er's  wife  works  for  Standard 
Brands,  Mr.  Woolley  was  a  former 
v-p  of  the  firm  and  Mr.  Bowles 
handled  part  of  its  advertising  as 
an  agency  executive  before  the  war. 

Changing  tack  again  on  Thurs- 
day, Rep.  Edwin  J.  Hart  (D-N.  J.), 
chairman  of  the  committee,  said 
Standard  Brands  has  no  part  in 
the  hearing  which  is  concerned 
solely  with  whether  the  broadcasts 
were  of  a  subversive  nature. 

Committee  member  Karl  E. 
Mundt  (R-S.  D.)  in  the  first  day's 
session  called  CPA's  approval  of 
the  arrangement  with  Standard 
Brands  a  "dangerous  policy",  see- 
ing in  it  "tremendous  danger  that 
the  broadcaster  will  slant  informa- 
tion to  commercialize  a  product." 

The  hearings  were  abruptly  post- 
poned until  this  Wednesday  al- 
though a  proposal  the  day  before 
by  J.  W.  Robinson  (D-Utah)  to 
postpone  the  investigation  until 
price  control  extension  debates  m 
Congress  are  over  was  defeated. 

OWI  Director  Elmer  Davis  is- 
sued a  statement  that  the  OWI 
checked  the  scripts  "for  factual  ac- 
curacy and  consistency  with  the 
Government's  war  information  pro- 
gram" but  did  not  pass  on  the  "dra- 
matic quality  or  content". 


Mr.  Johnstone 


Johnstone  Resigns 
Post  at  American 

Causes  Reorganization  of  News, 
Special  Events  Departments 

G.  W.  (Johnny)  JOHNSTONE  has 
resigned  as  director  of  news  and 
special  features  of  American,  ef- 
fective at  the  end 
of  the  San  Fran- 
cisco Conference. 
Mr.  Johnstone  will 
continue  to  super- 
V  i  s  e  American's 
coverage  of 
UNCIO  until  its 
close.  He  resigned 
in  a  letter  to 
Chester  LaRoche, 
net  vice-chairman 
dated  June  15. 
Robert  Kintner,  American  vice- 
president  in  charge  of  news  opera- 
tions, also  announced  that  the  de- 
partment had  been  separated  into 
two  divisions,  news  and  special 
events,  reporting  to  Mr.  Kintner. 

Thomas  Velotta,  who  has  been 
assistant  to  Mr.  Johnstone,  is  pro- 
moted to  director  of  special  events. 
Richard  Tobin,  who  joined  the  net- 
work last  fall  as  editor  of  Headline 
Edition,  becomes  news  director, 
continuing  to  edit  the  cooperative 
news  program.  John  Madigan,  who 
has  been  in  charge  of  the  New 
York  newsroom,  is  promoted  to 
national  news  editor,  reporting  to 
Mr.  Tobin. 

After  a  career  as  newspaperman 
and  musician,  Mr.  Johnstone  joined 
WEAF  in  1923.  Since  1924  he 
has  been  assistant  to  the  presi- 
dent of  NBC,  director  of  news  and 
special  events  for  WOR  New  York, 
director  of  radio  for  the  Demo- 
cratic National  Committee,  and 
since  1942,  director  of  news  and 
special  features  for  the  American- 
Blue. 
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ARRIVAL  OF  86TH 
SETS  NEW  PATTERN 

ON  HAND  to  cover  the  return  of 
the  86th — Blackhawk — Division  as 
it  landed  in  New  York  June  17 
were  representatives  of  21  stations 
invited  by  the  War  Dept.  The  86th, 
as  the  first  combat  division  to  re- 
turn as  a  unit,  set  the  pattern  of 
redeployment. 

Broadcasters  rode  out  on  a  cut- 
ter to  meet  the  ships  as  they  came 
into  New  York  Harbor.  The  Signal 
Corps  provided  power  outlets  for 
wire,  film  and  disc  recorders,  used 
on  a  pool  basis. 

Loudspeakers  set  up  at  piers  84, 
86,  and  90,  where  the  ships  docked, 
announced  each  man's  name  and 
company  as  he  came  down  the 
gangplank.  Broadcasters  could  "fall 
in"  with  whatever  company  they 
chose,  and  go  with  the  men  to  the 
post  theaters  where  they  were  proc- 
essed, getting  interviews  en  route. 

Monday  men  were  segregated 
into  local  area  groups  to  be  sent  to 
20  reception  centers  nearest  their 
homes.  Broadcasters  were  permit- 
ted on  troop  trains  for  the  trip. 
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FCC  Prepares  for  Processing 
2,000 Applications  in  Next  Year 

WPB  to  Lift  Controls  on  Components  and  Invoke 
Spot  Antliorization  Program  in  July 

By  JACK  LEVY 


WITH  the  g-eneral  trend  in  recon- 
version pointing  to  resumption  of 
transmitter  and  receiver  produc- 
tion earlier  than  was  originally- 
anticipated,  the  FCC  is  preparing 
to  process  a  possible  2,000  appli- 
cations for  FM,  standard  and  tele- 
vision stations  and  expansions  in 
the  next  fiscal  year,  it  was  learned 
last  week. 

Within  a  month,  it  is  expected, 
the  Commission  will  send  out  60- 
day  notices  to  all  applicants  for 
FM  stations  to  file  new  applica- 
tions in  conformity  with  the  new 
frequency  allocations.  An  official  of 
the  engineering  department  esti- 
mated that  there  will  be  1,000  FM 
applications  for  processing  in  the 
next  year,  an  equal  number  of  AM, 
including  expansions  or  change  in 
facilities,  and  at  least  100  TV. 
More  Personnel  Needed 

To  handle  this  load  of  work,  he 
declared,  the  FCC  will  need  four 
times  its  present  broadcast  person- 
nel and  four  times  its  present 
space.  Efforts  are  now  being  made 
to  obtain  additional  engineers  and 
larger  quarters. 

Although  the  Commission  is 
without  definite  word  from  WPB 
as  to  when  production  restrictions 
on  transmitters  and  receivers  will 
be  lifted,  it  is  taking  no  chances  on 
being  caught  shoi't  in  the  event  of 
unexpected  military  cutbacks,  with 
resultant  stepping  up  of  electronics 
reconversion.  It  is  understood  that 
another  factor  being  considered  is 
the  probable  availability  to  broad- 
casters of  a  limited  number  of  new 
transmitters  originally  intended 
for  service  in  the  European  war. 

Decision  of  the  Commission  to 
iiandon  its  policy  of  May  17, 
vhich  would  have  delayed  alloca- 
tions on  FM  and  television  until 
fall,  in  favor  of  immediate  action, 
was  admittedly  based  on  reconver- 
sion developments  since  the  an- 
nouncement May  4  by  WPB's  Ra- 
dio &  Radar  Division  which  indi- 
cated military  requirements  would 
preclude  any  appreciable  civilian 
production  for  the  balance  of  the 
-.ear  [Broadcasting,  May  7]. 

Changing  Demands 

.A.t  that  time,  WPB  planned  to 
ive  three  months  notice  to  permit 
manufacturers  to  prepare  for  pro- 
duction of  end  equipment.  It  was 
expected  that  reductions  in  mili- 
tary orders  would  be  known  suf- 
ficiently in  advance  to  give  such 
notice. 

However,  within  the  last  six 
eeks  it  has  become  apparent  that 
l  e  projected  requirements  for  the 
one-front  war  for  the  next  six 
months,  upon  which  WPB  based  its 
'reconversion  proposal",  are  sub- 
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ject  to  constant  revision.  Early  in 
June,  in  announcing  a  plan  to  au- 
thorize an  increase  in  civilian  re- 
ceiving tube  output  to  4,000,000  a 
month,  the  Division  said  it  had  no 
assurance  this  figure  would  be  at- 
tained "because  of  the  changing 
demands  of  the  military". 

In  its  June  13  order  calling  the 
hearing  last  Friday  to  determine 
FM  and  video  allocations,  the  FCC 
stated  "it  probably  will  not  be  pos- 
sible" for  WPB  to  give  it  90  days' 
notice  before  transmitter  and  re- 
ceiver production  is  resumed.  The 
FCC  order  also  mentioned  receipt 
of  "several  petitions  requesting  an 
immediate  decision"  on  the  alloca- 
tions. One  of  the  petitions  referred 
to,  it  was  learned,  was  by  the  TBA 
which  declared  that  "cutbacks  in 
use  of  personnel,  plants  and  ma- 
terials for  military  purposes  in  the 
electronics  industry  are  now  tak- 
ing place  and  will  become  more 
rapid.  .  .  ." 

Substantial  cutbacks  have  taken 
placer  already  in  some  plants,  with 
resulting  idleness,  although  the 
overall  military  requirements  still 
exceed   industry   capacity.  Major 


HERE'S  A  PREVIEW  of  things  to  come.  General  Eisenhower  is  caught 
in  the  lens  of  an  NBC  television-film  camera  in  Washington.  Film 
was  flown  to  New  York,  telecast  over  WNBT  the  same  night  (June  18). 


changes  in  specifications,  particu- 
larly by  the  Navy,  for  the  Pacific 
war  have  caused  a  concentration 
of  orders  in  larger  companies  to 
the  detriment  of  the  smaller. 

WPB's  procedure,  under  the  cir- 
cumstances, will  be  to  revise  Order 
L-265  early  in  July  to  allow  unre- 
stricted production  of  components 
but  maintaining  controls  on  trans- 
mitters and  receivers.  This  is  in 


line  with  the  May  4  proposal  to 
take  the  first  step  toward  recon- 
version when  military  requirements 
will  fall  to  90%  of  industry  ca- 
pacity three  months  hence. 

At  about  the  same  time,  WPB 
will  invoke  the  spot  authorization 
program  to  enable  plants  made  idle 
by  cutbacks  to  produce  a  limited 
quantity  of  end  equipment.  Just 
how  many  receivers  and  transmit- 
(Continued  on  page  73) 
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PIONEER  figure  in  radio  regula- 
tion and  law,  Judge  Eugene  Oc- 
tave Sykes,  69,  died  last  Thursday 
at  his  Washington  home.  Hyper- 
tensive heart  disease,  from  which 
he  had  suffered  about  two  months, 
was  the  cause  of  death. 

First  inkling  that  his  heart  was 
failing  came  just  before  the  Fed- 
eral Communica- 
tions   Bar  Assn. 
dinner   last  win- 
ter. Judge  Sykes 
complained   of  a 
slight  flutter  but 
quickly  recovered 
and  attended  the 
dinner.    In  mid- 
April  he  decided 
to    take    a  rest 
from     his     legal      Judge  Sykes 
activities     as  a 

member  of  the  law  firm  of  Spear- 
man, Sykes  and  Robertson.  At 
times  his  health  appeared  im- 
proved but  he  was  unable  to  return 
to  his  office. 

About  a  week  ago  he  contracted 
a  cold.  He  seemed  better  Wednes- 
day, and  Thursday  ate  his  lunch. 
Death  came  a  few  moments  later. 
With  him  at  the  time  of  his  pass- 
ing were  Mrs.  Sykes  and  his  two 
daughters,  Mrs.  Octavia  Stevenson 
and  Miss  Mai  Sykes,  both  of  whom 
lived  with  Judge  and  Mrs.  Sykes. 
A  son,  Maj.  Charles  Scott  Sykes, 
is  in  the  Pacific  theater. 


Funeral  services  were  held  Fri- 
day at  the  S.  H.  Hines  funeral 
home  in  Washington.  The  body  was 
taken  to  his  boyhood  home,  Aber- 
deen, Miss.,  for  burial. 

A  charter  member  of  the  orig- 
inal Federal  Radio  Commission, 
formed  in  1927,  Judge  Sykes  was 
responsible  to  a  considerable  de- 
gree for  the  course  of  early  regu- 
lation. His  official  philosophy  was 
built  on  the  principle  that  the 
young  industry  needed  encourage- 
ment and  guidance  rather  than  the 
mailed-fist  type  of  control. 

He  expressed  a  wish  to  retire 
from  public  life  in  1937  after  10 
years  on  the  original  Commission 
and  its  successor,  the  present  FCC. 
But  he  was  persuaded  to  remain 
two  more  years  as  a  stabilizing 
force  following  death  of  Chairman 
Anning  S.  Prall  and  resignation  of 
Commissioner  Irvin  Stewart.  In 
his  final  year  at  the  FCC  he  sat 
throughout  the  Network  Inquiry 
Committee  sessions.  He  served 
longer  on  the  regulatory  bodies 
than  any  other  member. 

In  March  1939  he  joined  the  law 
firm  of  Paul  D.  P.  Spearman  and 
has  been  a  member  of  the  firm 
since  that  time.  Long  ambitious  to 
be  a  federal  judge,  his  name  twice 
was  presented  to  President  Roose- 
velt for  the  U.  S.  Court  of  Appeals 
for  the  District  of  Columbia,  in 
charge  of  FCC  litigation,  but  he 


had  passed  the  60-year  maximum 
established  by  the  President  for 
federal  judicial  posts. 

Judge  Sykes  had  left  a  private 
law  practice  in  Jackson,  Miss.,  in 
1927  to  accept  a  call  from  Presi- 
dent Coolidge  to  become  first  vice- 
chairman  of  the  FRC.  Actually  he 
was  acting  chairman  from  the 
start,  since  Adm.  W.  G.  H.  Bul- 
lard,  chairman,  was  in  China  at 
the  time  and  served  only  a  brief 
period. 

In  1933  President  Roosevelt 
named  Judge  Sykes  chairman  of 
the  FRC.  With  creation  of  the 
FCC  in  ,1934  he  became  its  first 
chairman,  serving  until  he  was 
succeeded  by  Mr.  Prall  the  follow- 
ing year.  At  the  same  time  he  be- 
came chairman  of  the  Broadcast 
Division. 

During  the  nine  years  from  1916 
to  1925  Judge  Sykes  was  a  mem- 
ber and  Chief  Justice  of  the  Miss- 
issippi State  Supreme  Court,  from 
which  he  retired  to  practice  law  in 
Mississippi. 

In  his  long  radio  experience 
Judge  Sykes  served  on  a  number 
of  delegations  to  international  con- 
ferences and  headed  the  U.  S.  dele- 
gation at  the  Telecommunications 
Conference  in  Madrid  in  1932.  In 
1929  he  was  chairman  of  the  U.  S. 
delegation  to  the  North  American 
{Continued  on  page  62) 
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WHO 

helps  to  raise  more  eom ; 


How  can  a  radio  station  provide  good  farm  enter- 
tainment— and  at  the  same  time  do  a  public  service 
job  of  helping  farmer -listeners  to  grow  bigger 
crops? 

That's  the  question  WHO  asked  itself  back  in 
1936 — and  the  annual  Radio  Corn  Festival  is  the 
result ! 

The  Radio  Corn  Festival  is  a  big  event  in  Iowa. 
Its  purpose  is  to  interest  farmers  in  using  im- 
proved strains  of  corn  and  the  best  methods  of 
production.  This  year  it  attracted  2300  entries 
from  13  states — drew  thousands  of  visitors — 
overflowed  the  lobby  of  the  biggest  hotel  in  Des 
Moines. 
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With  generous  awards  and  lavish  public  recogni- 
tion to  the  winners  in  fourteen  categories,  WHO 
is  actually  helping  to  produce  more  and  better 
corn  in  Iowa.  Partly  as  a  result,  acreage  of  hybrid 
corn  in  Iowa  jumped  from  15%  to  99%  during 
the  past  nine  years.  Iowa  now  produces  1/5  of 
all  U.  S.  corn  (referring  to  field  corn — not  the 
radio  variety!) 

The  Radio  Corn  Festival  is  only  one  of  WHO's 
services  to  farmers.  The  Festival  well  demon- 
strates our  theory  that  farm  radio  news  can't  just 
be  read — it  has  to  be  made! 

That  theory  must  be  right,  because  it  brings  wel- 
come results.  One  of  them:  Iowa  Prefers  WHO! 

+  WHO  for  Iowa  PLUS  + 

Des  Moines    .    .    .    50,000  Watts 
B.  J.  Palmer,  President  J.  O.  Maland,  Manager 

FREE  &  PETERS,  Inc.,  National  RepresentaHves 
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A^BC  POSTWAR  NEWS 
COVERAGE  PLAISISED 

NBC  NEWS  coverage  plans  for 
V-J  day  and  the  post-war  era — 
when  emphasis  returns  to  domestic 
happenings — were  discussed  at  the 
three-day  meeting  of  NBC  division 
news  directors  held  in  New  York 
last  week.  William  F.  Brooks,  net- 
work news  and  special  events  di- 
rector, called  the  meeting  the  "most 
successful  of  its  kind  in  the  history 
of  NBC's  news  and  special  events 
division". 

Other  news  directors  besides  Mr. 
Brooks  who  attended  this  first  in  a 
proposed  series  of  news  confer- 
ences, were:  William  Ray,  Central 
Division;  Joseph  Alvin,  West 
Coast;  Cecil  Seavey,  KOA  Denver; 
William  McAndrew,  Washington, 
and  his  assistant,  Ralph  Howard 
Peterson.  From  NBC's  New  York 
office  were:  Francis  McCall,  opera- 
tions manager;  Adolph  Schneider, 
assistant  operations  manager;  Jos- 
eph Meyers,  assistant  special  events 
manager;  Burroughs  Prince,  night 
news  editor,  and  Arthur  Wakelee, 
days  news  editor. 


FCC  Grants  Two 
Local  Standards 

TWO  local  standard  stations  were 
conditionally  granted  by  the  FCC 
last  week,  one  for  Palm  Springs, 
Fla.,  the  other  for  Corinth,  Miss. 

Holding  assignment  for  250  w 
unlimited  time  on  1340  kc.  Palm 
Springs  Broadcasting  Co.  is  an 
equal  partnership  composed  of 
Richard  W.  Joy,  former  KNX  Los 
Angeles  announcer  who  has  free- 
lanced since  release  from  the  Navy, 
and  Donald  C.  McBain,  United 
Airlines  pilot  formerly  on  the 
technical  staff  of  KNX. 

Owned  by  a  group  of  local  busi- 
nessmen, Corinth  Broadcasting  Co. 
will  use  250  w  and  unlimited  hours 
on  1230  kc. 


Mantle  Lamp  Discs 

MANTLE  LAMP  Co.  of  America, 
Chicago  (Aladdin  lamps),  begins 
sponsorship  in  early  October  of 
quarter-hour  transcribed  show  fea- 
turing Smilin'  Ed  McConnell  once 
to  twice  weekly  for  13  weeks  on 
these  Canadian  stations:  CFAC 
CJCA  CFGP  CJOC  CKX  CKRC 
CFNB  CHSJ  CHNS  CKWS  CHEX 
CKSO  CKNX  CHNC  CHRC  CHAB 
CKBI  CKCK  CFQC.  Firm  also 
plans  to  use  same  transcriptions  on 
U.  S.  stations.  Agency  is  Presba, 
Fellers  &  Presba,  Chicago. 


Join  Mutual 

TWO  Vermont  stations  joined  Mu- 
tual on  June  15  as  daytime  affili- 
ates. They  are  V/WSR  St.  Albans, 
1000  w  on  1420  kc,  and  WDEV  Wa- 
terbury,  1000  w  on  550  kc.  WWSR 
is  owned  and  operated  by  the  Ver- 
mont Radio  Corp.;  WDEV  by  Lloyd 
Squire  and  William  G.  Ricker.  Both 
stations  are  affiliated  with  the 
Yankee  Network. 


FCC  Says  Network 
Can  Alter  Contract 

Sees  No  Violation  of  3.104 
In  NBC  Renewal  Plan 

A  PROPOSED  revision  of  the  NBC 
contract  with  affiliates  covering 
other  than  option  time  is  not  in 
violation  of  the  FCC  chain  broad- 
casting regulations,  the  Commis- 
sion notified  the  network  last  week. 

Question  arose  as  to  whether  a 
35-day  notification  period  to  be  re- 
quired by  NBC  of  affiliates  in  re- 
newals of  other  than  option  time 
could  be  construed  as  an  option  in 
violation  of  Sec.  3.104  of  the  Com- 
mission's Rules  &  Regulations.  The 
FCC  advised  NBC  in  a  letter  thac  : 
"the  provision  in  question  is  not  in 
contravention  of  the  chain  broad- 
casting regulations." 

NBC  on  May  18  wrote  the  FCC 
that  it  intended  to  alter  one  NBC 
affiliation  contract  which  formerly  1 
permitted  the  affiliate  to  cancel  a  [ 
network  commercial  program  ac- 
cepted   in    non-network  optional 
time  only  at  the  end  of  a  13-week  : 
cycle  and  on   53  weeks  advance  > 
notice  to  NBC.  This  was  necessary  ;( 
because  formerly  the  network  could  j 
terminate  its  contract  with  an  ad- 
vertiser only  at  the  end  of  a  13- 
week  cycle  by  giving  52  weeks  ad- 
vance notice.  The  new  paragraph 
will  be  incorporated  into  NBC's 
contracts  with  affiliates  as  rapidly 
as  the  opportunity  presents  itself, 
the  network  explained. 


No  XENT  Action 

NO  ACTION  had  been  taken  last 
week  by  the  FCC  on  protests  filed 
by  the  Cia.  Industrial  Universal  de 
Mexico,  former  operators  of  XENT 
Neuvo  Laredo,  Mex.,  against  the 
issuance  of  a  construction  permit 
last  July  to  KABC  San  Antonio 
to  increase  power  from  250  w  to 
50  kw  and  to  change  frequency 
from  1450  kc  to  680  kc.  The  Mexi- 
can company  objected  to  the  Texas 
station  continuing  with  construc- 
tion, charging  it  with  obtaining  its 
transmitter  and  towers  from  XENT 
by  "fraudulent  means". 


NBC  Video  Move 

EXPANSION  of  facilities  and  con- 
solidation of  several  different  offices 
will  be  effected  when  the  program 
operations  sections  of  NBC  tele- 
vision department  are  moved  to  the 
sixth  floor  in  the  early  fall.  New 
unit  in  the  RCA  Building  which 
television  personnel  will  occupy 
measures  approximately  10,000 
square  feet  and  comprises  the  en- 
tire south  side  of  the  sixth  floor, 
studio  section  and  an  upper  bay  on 
the  seventh  floor. 
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J.  St.  George  Bryan 

J.  ST.  GEORGE  BRYAN,  66,  iden- 
tified with  the  ownership  of  WRNL 
Richmond,  and  vice-pr3sident  and 
director  of  Richmond  Newspapers 
Inc.,  died  at  Richmond  Medical 
Hospital  after  a  long  illness. 
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Mrs.  Smith  Bought  These  Drug  Items 
from  Mr.  Harris  Last  Month 


There's  demand  aplenty  for  drug  items 
out  here  in  the  vast  KFAB  territory!  Here's 
what  Mrs.  Smith... just  an  average  mid- 
wrestern  housewife. ..purchased  last  month 
from  Mr.  Harris,  her  druggist. 

Mrs.  Smith  represents  just  one  of  the 
340,808  listening  families  in  the  200 


county  area  served  by  the  BIG  FARMER 
STATION.  For  twenty  years  KFAB  has 
been  serving  these  people  with  better  farm- 
ing programs,  news,  and  entertainment. 

If  you're  a  manufacturer  of  drug  items 
interested  in  this  rich  market,  KFAB  wel- 
comes the  opportunity  of  serving  you. 


KFAB's  200  county 
area  has  over  1800 
drug  stores. 


Over  $58,000,000 
annual  drug  sales  in 
KFAB  area. 


KFAB  reaches  340,808 
listening  families. 


KFAB's  tailor-made 
merchandising  boosts 
your  sales. 


All  above  figures  taken  from  CBS  Listening  Areas,  Series  6;  1944-  Survey  of  Buying  Power;  1944  Market  Data  Book 


LINCOLN 


OMAHA 


1110  KC-10,000  WATTS  ■  BASIC  COLUMBIA 

ftepressnfecf  by  PAUL  H.  KAYMCIl  COMPANY 
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Technicians  'Pool'  Fills  Need 

OWI  Bethany  Transmitters  Form  Center 
 Of  World-Wide  Radio  Servicing  


CONFERRING  on  operations  of  the  OWI  school  for  radio  engineers  at 
Bethany  Transmitters,  are  (1  to  r)  R.  J.  Rockwell,  Crosley  Corp.  direc- 
tor of  engineering  for  the  Broadcasting  Division;  Eugene  Patterson,  OWI 
chief  of  New  York  studio  operations,  former  WLW  engineer;  Elmer  J. 
Boos,  Broadcasting  Division  general  business  manager  and  comptroller; 
James  Weldon,  OWI  Bureau  of  Communications  Facilities  chief. 


AT  TWO  in  the  morning,  not  long 
ago,  a  call  came  through  to  the 
Bethany  Transmitters,  25  miles 
outside  of  Cincinnati,  from  the 
OWI  in  Washington.  "We  need  an 
engineer  in  London  tomorrow," 
was  the  message.  A  few  hours  later 
an  engineer  was  on  a  plane  bound 
for  Montreal  where  he  hopped  an- 
other plane  which  delivered  him  in 
London  on  schedule. 

Continuous  Service 
This  is  not  unusual.  It  is  routine. 
And  the  need  for  men  often  arises 
at  spots  much  more  inaccessible 
than  London — it  comes  from  Al- 
geria, Honolulu,  Saipan  and  else- 
where. 

The  service  was  devised  by  tY\e 
OWI  Overseas  Branch  when  it 
faced  the  necessity  of  keeping  in 


LOWen  FREIGHT  RATES 

ASSURE  MOnS  INDUSTRY 
FOR  SOUTHWEST! 


.  .  .  and  it's  this  market 
that  T-a-S*  knows  best! 

Yes,  freight  rates  are  to  be  re- 
duced in  the  Southwest,  assuring 
this  market  the  greatest  industrial 
growth  of  all  times.  With  onr  on- 
the-spot  knowledge  of  each  indi- 
vidual market  in  this  territory,  we 
can  be  of  real  assistance  to  you.  Let 
us  help  you — now! 

Affiliates 

Texas 

KFDM — Beaumont 
KFi'O— Lubbock 
KGNC — Amarillo 
KRGV — Weslaco 
KTSA  — San  Antonio 
THE  LONE  STAR  CHAIN 
Louisiana 

KRiMD — Shreveport 

Oklahoma 

KADA— Ada 

KBIX  —Muskogee 

KCRC  — Enid 

KGFF  — Shawnee 

KOME>— Tulsa 

KTOK— Oklahoma  City 

KVSO — Ardmore 

THE  OKLAHOMA  NETWORK 

i\'eu  Mexico 

KGGM — Albuquerque 

KVSF  — Santa  Fe 

Sales 
Offices 

»w  ^  ork  Hollywood 
Chicago  San  Francisco 

Dallas  Portland 
General  Offices — Amarillo 


continuous  service  its  world-wide 
radio  operations.  Radio  technicians 
had  to  be  trained  for  the  special 
duties  required  by  OWI  operations. 
Logically,  the  Bethany  Transmit- 
ters were  chosen.  Built  for  the 
OWI  and  OIAA  by  the  Crosley 
Corp.  two  years  ago,  they  are  the 
most  powerful  shortwave  stations 
in  the  world  and  possess  the  best 
and  latest  equipment. 

The  school  was  opened  several 
weeks  ago  with  a  teaching  corps 
of  six  Crosley  engineers,  each 
expert  in  a  particular  field.  Radio- 
men, some  professional  but  mainly 
"hams"  with  years  of  experience 
on  intricate  home-made  sets,  were 
recruited  for  the  classes. 

A  minimum  of  two  weeks  is  re-! 
quired  to  complete  the  course,  witl 
three-hour  lectures  daily  on  trans 
mitter  theory,  receiver  theory  and 
practice,  antenna  design  and  wave 
propagation.  Five  additional  hour^ 
daily  are  devoted  to  actual  field 
experience  in  and  about  the  huge 
Bethany  Transmitters.  Meanwhile 
the  students  also  are  receiving  the 
numerous  injections  of  serum  nec^, 
essary  before  going  overseas  and 
are  taking  indoctrination  courses: 


Tobacco  Network  Opem 
Central  Office  in  Raleigli 

EUGENE  P.  WEIL,  commercia 
manager  of  the  Tobacco  Network 
in  a  report  to  the  group  June  13 
announced  the  opening  of  a  centra 
office  at  806  Odd  Fellows  Building 
Raleigh,  N.  C.  Meeting  was  held  at 
the  studio  of  WGTM  Wilson,  N.  C 
Operation  policies  were  set  for  thf 
fall  season  and  plans  laid  for  foot 
ball  broadcasts. 

Attending  were:  Harry  Bright 
WGBR  Goldsboro;  B.  S.  Hodgei 
Jr.,  Julian  White,  WGTC  Green* 
ville;  Fred  Fletcher,  C.  Durban 
Moore,  Ray  Reeve,  Stanley  Brown 
WRAL  Raleigh;  Allen  Wann 
maker,  R.  R.  Brunson,  Rudolpl 
Bass,  Warren  Wooten,  WGTIV 
Wilson;  Paul  Moyle,  WFNC  Fay 
etteville;  Louis  Howard,  Pau 
Parker,  WHIT  New  Bern. 
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Radio  Club  Lineup 

FIRST  fall  luncheon  meeting  o 
the  Radio  Executives  Club  of  Ne\ 
York  will  be  held  Oct.  4  at  th 
Roosevelt  Hotel.  Following  commit 
tee  chairmen  have  been  appointed 
program  committee,  Arthur  Kemp 
McCann-E  r  i  c  k  s  o  n;  membershii 
committee,  Marvin  Kirsch,  Radit 
Daily;  house  committee,  Willian 
Von  Zehle,  William  Von  Zehle  Co. 
publicity  committee,  Christophe 
Cross,  BBC,  and  historian,  Larrj 
Swars,  Walter  P.  Burns  Co.  Dur 
ing  the  summer  the  chairman  o 
program  committee  will  appoint  ; 
chairman  of  the  day  who  with  hi; 
own  committee  will  be  responsibl 
for  the  program  of  one  meeting. 
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^  WFMJ  Proves  Its 
Powerful  Influence  in 


More  than  250  women  Aeponded  with 
entries  in  the  National  NeelMpraft  Bureau 
annual  sewing  contest,  conduited  by  Marion 
Resch  on  her  daily  women's  iKogram.  One 
division  entry  was  judged  wAner  in  the 
national  finals  at  New  York,  Ju^^lS. 


Shown  below,  the  local  winners 
of  Tri-County  Y  oung  stown 
District. 


\»IVH£ATLItN!>  1 


•  com  AM        I  § 

'CHMPlOK  HASTFORO    \  ."' 

frr,su,c    WARREN_2My^  l| 

fAUS          /  <:0ALBUA6_  »%FAIIt£a 

It  AuiTiimwN  •  YOUNCSTOWN  •   '  'fi't-Ai*' 


  Vf  W  •  /  B£SS£H£R 


Hoi 

wirn 
able 
Reed. 


Mrs.  C.  O.  Safreed  of  Youngs- 
towUf  national  winner,  with 
Marion  Resch  and  Gwen 
McKenna. 


Marion  Resch,  WFMJ  Director  of 
Women's  Activities,  is  heard  every 
afternoon  .  .  .  Monday  through  Fri- 
day ...  at  1:15  p.  m.  Evidence  of 
her  popularity  is  shown  by  C.  E. 
^C-M  survey  rating  of  5.4  for  fall  and 
jonths  1944-45.  This  program  avail- 
the  right  sponsor.    Ask  Headley- 


Another  reason  for  ^FMJ  poularity  is  that  more 
than  500  quarter-houraand  45  half-hours  are  devoted 
to  public  service  progrVns. 


—  Affiliate  — 

AMERICAN  BROADCASTING  CO. 

—  Ask  — 

HEADLEY-REED 

New  York — Chicago — Detroit — Atlanta — San  Francisco 
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Reveal  Details  of  Signal  Corps 
60,000 w  Portable  Transmitter 


DETAILS  of  the  60,000  w  trans- 
mitter mounted  on  17  trailers 
which  have  been  operating  in 
Europe  for  several  months  [Broad- 
casting, March  12]  under  the  U.  S. 
Army  Signal  Corps,  were  disclosed 
last  weelv  by  IT&T  whose  French 
associate,  Le  JVIateriel  Telephoni- 
que,  constructed  the  giant,  largest 
mobile  station. 

Known  as  SigCircus,  it  has  all 
the  facilities  of  a  modern  fixed  sta- 
tion of  comparable  power  and  can 
be  set  up  for  operation  or  disman- 
tled in  little  more  than  24  hours. 
Brig.  Gen.  Carroll  C.  Bickelhaupt, 
Army  Communications  Division  di- 
rector, ordered  its  construction  on 
Oct.  26,  1944  and  delivery  of  the 
completed  station  was  made  within 
three  months  afterward. 


Capable  of  transmitting  and  re- 
ceiving 200,000  words  daily  be- 
tween Europe  and  the  U.  S.,  Sig- 
Circus also  has  complete  broadcast 
facilities  including  a  portable  AFN 
studio,  a  modern  broadcast  studio 
and  control  booth  and  equipment 
for  facsimile  transmission  and  re- 
ception of  photographs  and  wire, 
film  and  disc  recording. 

Although  designed  for  service  to 
the  U.  S.,  the  station  also  can  pro- 
vide local  programs  for  troops 
within  a  radius  of  25  to  30  miles. 
All  services  can  be  carried  on  simul- 
taneously without  interference. 

One  of  many  innovations  con- 
sists of  a  special  VHF  inter- 
unit  communications  system  for 
use  between  transmitting  and 
receiving  groups  placed  some  dis- 


First  four  of  the  train  of  17  SigCircus  transmitter  trailers  parked  on 
the  wayside  "somewhere  in  Europe". 


tance  apart  to  prevent  mutual 
interference.  The  system  utilizes 
suitable  voice  frequency  carrier 
equipment  to  provide  the  required 
keying  controls  and  channels  and 
is  expected  to  prove  more  efficient 
than  the  usual  telephone  lines. 
The   trailers   are   divided  into 


Over  150  Johnnies  in  31  weeks  have  come  marching 
home  to  Worcester  to  jobs  of  their  own  choosing. 
"Johnny  Comes  Marching  Home"  created  by  WTAG, 
sponsored  by  Prudence  Clothes,  with  the  cooperation 
of  the  Veterans'  Service  Dept.,  the  American  Legion, 
Veterans'  of  Foreign  Wars  and  the  United  American 
Veterans,  broadcasts  the  qualifications  of  four  unnamed 
servicemen  each  week.  Industry  listens,  writes  or  phones 
WTAG  for  interviews  and  the  Veterans'  Service  Depart- 
ment does  the  rest. 

Worcester's  Mayor  William  A.  Bennett  guest 
starred  with  these  words.  "I  think  that  this  is  a  really 
remarkable  achievement  because  of  the  unique  char- 
acter  of  this  employment  service.  It  is  to  my  knowledge 
the  only  service  in  the  country  that  places  veterans  in 
the  particular  type  of  work  they  want  .  .  .  not  just 
any  work,  but  work  suited  to  their  training  and  inclina- 
tion. I  would  like  to  commend  WTAG,  Prudence  Clothes, 
the  veterans  agencies  and  the  employers  of  Worcester 
and  Worcester  County.  I  wish  them  continued  success 
in  this  important  work  which  reflects  credit  on  them 
and  on  our  community." 

Creative  force  makes  WTAG  a  BIG  STATION  in 
a  BIG  A\ARKET. 


three  groups — transmitter,  signal 
center,  and  power  and  pictorial.  In 
the  first  group,  trailers  1,  2  and  3 
each  contain  a  50  kw  Diesel  power 
generator  and  a  275  gallon  fuel 
tank.  A  master  power  switch  con- 
verts from  Diesel  to  commercial 
power  when  the  latter  is  available, 
Number  4  contains  a  low-tensior 
power  supply  and  voltage  regula- 
tor with  a  12  kilovolt  filter  con- 
denser; number  5,  a  high-voltage 
direct-current  rectifier  of  12  kilo- 
volts. 

60  Kw  Amplifier 

Trailer  6  carries  a  Western  Elec- 
tric two  kw  driver  unit,  VHF  trans- 
mitters, receivers  and  associated 
carrier  equipment  plus  the  trans- 
mitter operating  position.  A  60  kw 
power  amplifier  fed  from  the  trans- 
mitter in  No.  6  is  contained  in  uni1 
7  while  8  has  an  American  Forcei 
transmitter,  an  air  blower  for  it; 
high  power  air-cooled  tubes,  : 
workshop  and  storage  space. 

The  five  trailers  of  the  signa 
center  group  contain  the  following 
equipment:  9 — supplies  and  twc 
VHF  transmitter  and  receiver  sys 
terns;  10 — special  carrier  equip 
ment;  11  &  12 — six  high-speed 
teletype  machines  and  facilities 
for  handling  traffic;  13 — facsimik 
transceiver  units,  broadcast  studio 
control  booth  with  space  for  wire 
disc  and  film  recorders  and  is  honif 
of  portable  AFN  studio. 

The  receiver  station  consisting 
of  one  W.  E.  receiver,  VHF  trans 
mitters  and  carrier  equipment  h 
fitted  into  trailer  14. 

Trailers  15,  16  and  17  compos( 
the  power  and  pictorial  sectionj 
The  first  two  each  contain  a  25  kw 
gasoline  power  unit;  the  latter  th^ 
pictorial  division  hut. 


PAUL   H.    RAYMER  CO. 


Nafional    Safes    R  e  p  r  e  s  e  nt  at  i  v  e  s/  ^.fj-TT 

W  0  R  C  E  S  T  E 

580  Kr 
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Council  Guide 

A  NEW  campaign  guide  preparec 
by  the  War  Advertising  Council  n 
cooperation  with  the  OWI,  tht 
Army,  Navy  and  FBI  and  dealinj 
with  the  "loose  talk"  menace  as 
applies  to  the  Pacific  war,  is  beinj 
distributed  to  advertisers,  agen- 
cies and  media.  Objectives,  to  con 
trol  careless  talk,  according  to  th( 
guide  are  to  "warn  that  we  ar( 
fighting  a  dangerous  enemy  anc 
desperate  enemy  who  is  using  everj 
means  to  obtain  information  abou 
our  plans."  Newell-Emmett  Co.  i 
the  volunteer  distributing  force  fo; 
the  guide. 


\n  a 

Spending 
Mood . .  • 


They  have  the  money  a  ^^^^  history.  .old-and  the 

.     ,o  start  seHing  them  >s  now 

.       St  o>e.  ana  .^ensWe  .e  to,U  .  over. 

The  most  a\eii  +V»e  askmg- ^"'^  ^,^,cc 

l-.on  -.n  tK,s  area  U  yours  ^or  t^  ^^^^^^^^  ....eS.H.A.V.S 

JOHN  ^  <:°^^^^' 


MUTUAL'S    OUTLET    IN  INDIANAPOLIS 
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REM  RENEWS! 

For  NINTH  YEAR 
Exclusively  in  Milwaukee 

WEMP 


on 


Stanley  Probst  of  the  Maryland  Pharma- 
ceutical Company,  says, 

"Dollar-for-doilar  in  advertising  circula- 
tion, WEMP  is  the  best  buy  in  the  United 
States!" 


WEMP 


AMERICAN  BROADCASTING  COMPANY 


C.  J.  Lanphier 

General  Manager 


Howard  H.  Wilson  Company 

National  Representatives 


Agency  Network 
Awards  Selected 

Garfield  &  Guild  Winner  in 
Three  Radio  Classifications 

GARFIELD  &  GUILD,  San  Fran- 
cisco agency,  was  selected  as  win- 
ner in  three  radio  categories  of 
the  12th  annual  national  Adver- 
tising Agency  Network's  awards, 
announced  last  week  in  Washing- 
ton. Henry  J.  Kaufman  &  Assoc., 
Capital  agency,  was  host  at  the 
judging  of  the  200  campaigns  en- 
tered under  22  classifications. 

The  West  Coast  agency  received 
awards  for  best  national  radio 
program,  for  Rosefield  Packing 
Co.;  national  spot  announcements, 
for  Hunt  Bros,  (tomato  sauce) ; 
and  local  spot  announcements 
campaign,  for  John  Hansen  &  Son. 
The  award  for  best  local  radio 
program  was  won  by  the  Kaufman 
agency,  for  S.  Kann  Sons  Co. 
(department  store).  The  Wash- 
ington agency  also  received  awards 
for  best  war  bond  promotion,  for 
Retail  Men's  Stores  of  Washing- 
ton, and  best  direct  mail  cam- 
paign, for  Capitol  Radio  Engineer- 
ing Institute. 

Roland  G.  E.  Ullman,  Philadel- 
phia agency,  won  the  award  for 
best  intergrated  advertising  &  mer- 
chandising campaign,  for  Manhat- 
tan Rubber  Mfg.  Div.  of  Raybes- 
tos  Manhattan  Inc. 


The  MAJOR  PORTION  of  Tri-Cifies' 
200,000  population  lives  on  the  Illinois 
side.  In  the  Moline-Rock  Islond  zone*. 
WHBF,  the  home  station,  is  their  favorite 
by  far,  as  proved  by  listener  surveys.  In 
all,  WHBF's  "push  button"  area  reaches 
800,000  people,  spending  more  than  380 
MILLION  dollars  annually  ...  in  the 
very  heart  of  the  Corn  Belt. 

•  Includes  Rock  Island,  Moline,  East  Mo- 
line  and  six  other  contiguous  cities  ond 
tov/ns. 


ROCK  ISLANO-MOL 

NE,  ILL.  DAVENPORT,  lA. 

1270  KC 

5000  WATTS 

BASIC  MUT 

t/AL  NETWORK 

Affiliate:  Rot 

k  Island  ARGUS 

SELECTING  the  best  radio  cam- 
paign for  the  12th  annual  National 
Advertising  Agency's  Network's 
awards  are  (standing  1  to  r)  Carl 
Burkland,  mgr.,  WTOP;  Jeffrey  A. 
Abel,  radio  dir.  and  partner,  Henry 
J.  Kaufman  &  Assoc.;  Arthur  J. 
Casey,  asst.  mgr.,  WOL;  Mahlon 
Glasscock,  com.  sales  mgr.,  WRC; 
and  Ruth  Crane,  women's  dir., 
WMAL. 


WTAR  Talent  Performs 
With  Norfolk  Symphony 

TEN  full  or  part-time  employes  of 
WTAR  Norfolk  are  also  members 
of  the  Norfolk  Symphony  Orches- 
tra, whose  Sunday  concerts  are 
broadcast  by  the  station.  Henry 
Cowles  Whitehead,  WTAR  pro- 
gram director  and  a  graduate  of 
the  Curtis  Institute  of  Music,  is 
conductor  of  the  orchestra.  Bailey 
Barco,  production  manager,  plays 
such  odd  instruments  as  the  celeste. 
Dean  Derby,  control  operator,  han- 
dles the  French  horn  and  is  li- 
brarian. 

Other  employes  who  perform 
with  the  symphony  are  Adele  Bar- 
rett, concertmeister ;  Kathleen 
Kovner,  first  viola;  Artur  Lange, 
cellist;  Nick  Toscano,  bass;  Johan- 
na Mottu,  viola;  Elsie  Hardin, 
piano  and  harp.  In  addition,  Charl- 
ton Whitehead,  public  relations 
chief,  handles  publicity  for  the  or- 
chestra and  Campbell  Arnoux, 
manager,  is  on  the  orchestra's 
board  of  directors  and  his  wife 
plays  with  the  first  violins. 


AMERICAN  Television  Society  for  the 
summer  wUl  replace  monthly  evening 
meetings  with  series  '  of  bi-weekly 
luncheons  of  small  panel  groups  on  spe- 
cial subjects,  George  Shupert,  ATS  pres- 
ident for  1945-46,  announced  following 
his  induction  at  the  final  meeting  of 
the  1944-45  year  at  the  Museum  of 
Modern  Art,  New  York. 

KSLM,  Salem,  Oregon 

"...  I  want  to  congratulate 
PA  for  a  fine  radio  nev^s  job, 
which  is  getting  better  all  the  time. 
We  particularly  like  your  Oregon 
regional  service." 

Glenn  McCormick 
General  Manoger 


Howord  H.  Wilton  Co.,  Not'l  Repreientativet 


available  through 

PRESS  ASSOCIATION,iNc 

SOnockefclLr  Ploia 
New  York.  N.  Y. 
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From  One  Station 

To  The  Nation 

en  the  American  Broadcasting  Company  asked  us,  as  a 
key  station,  to  make  a  half  dozen  Cleveland  pick-ups  on  V-E 
Day  and  feed  them  to  the  network,  we  learned  how  highly 
Blue  experts  regarded  WJWs  programming  ability,  how  much 
they  thought  of  our  radio-responsive  billionarea. 

WJW  remotes  reached  out  across  the  city  to  representatives 
of  our  allies,  talked  with  typical  Clevelanders  in  church  and 
hospital,  blood  bank  and  war  plant,  home  and  on  street  corner. 
Wherever  things  happen  of  interest  to  the  people,  WJW  micro- 
phones are  standard  equipment  on  the  job,  bringing  Cleveland 
closer  to  Clevelanders  and  the  nation. 


BASIC 
CLEVELAND,  O. 


850  KC 

sooo  mcto 

DAY  AND  NIGHT 


REPRESENTED    NATIONALLY    BY    HEADLEY-REED  COMPANY 


iROADCASTING    •    Broadcast  Advertising 


June  25,  1945    •    Page  27 


THE  OUTSIDE  AUDIENCE  IS  MIGHTY  INTERESTED 


on  the  Pacific  Coast^  too! 


The  OUTSIDE  market  represents  ap- 
proximately half  the  retail  sales  and 
radio  families  on  the  Pacific  Coast. 

The  folks  on  the  "outside"  in  Washington,  Oregon 
and  California  have  just  as  much  interest  in  your 
sales  message — spend  just  as  much  money — as  the 
"insiders"— but  you  can't  reach  'em  by  radio  uu' 
less  you  use  the  Don  Lee  Network.  Only  Don  Lee 
can  give  you  complete  coverage  of  both  the**out' 
side"and"inside"markets  of  the  prosperous  (retail 
sales  over  8  billion)  Pacific  Coast. 

What's  the  reason  for  this?  Most  markets  on  the 
Pacific  Coast  are  surrounded  by  mountainsj.oooto 
1 5,000  feet  high — and  the  long'range  broadcasting 
of  other  networks  does  not  reach  them.  Don  Lee, 


howrever,  has  39stations  located  strategically  li^itA' 
in  each  of  these  mountain 'Surrounded  markets. 

Now  as  to  how  these  people  listen:  A  specia]<' 
Hooper  coincidental  telephone  survey  of  276,019 
calls  (largest  ever  made  on  Pacific  Coast)  showed 
60  to  100%  of  the  listeners  in  the  "outside"  mar' 
ket  tuned  to  Don  Lee  stations! 

Here's  something  to  remember  about  the  "in' 
side"  market:  Regular  Hooper  reports  reveal  all 
of  the  shows  that  switched  from  any  of  the  other 
3  networks  to  Don  Lee  in  1944,  received  higher 
Hooper  ratings  within  13  weeks! 

Don't  shut  the  door  on  your  interested  "out» 
iside  audience!"  Buy  Don  Lee,  the  only  network 
tliat  completely  covers  both  halves.  More  than  9 
out  of  every  10  Pacific  Coast  radio  families  live 
within  ^5  miles  of  a  Don  Lee  station! 


The  Nation^s  Greatest  Regional  Network 


WRAL  Plays  Cops 

SHOT-BY-SHOT  account  of 
a  gun  battle  between  the 
Raleigh,  N.  C,  police  and 
four  bandits  was  broadcast 
by  WRAL  last  week.  Start- 
ing with  an  early  morning- 
exclusive  on  how  the  bandits 
held  up  a  filling  station  the 
night  before  and  robbed  six 
people,  the  station  picked  up 
the  story  later  in  the  after- 
noon from  the  police  station. 
As  the  police  surrounded  the 
men,  WRAL  put  the  latest 
developments  on  the  air  as 
they  happened,  details  coming- 
in  from  the  law's  two-way 
radios.  End  of  the  story,  cap- 
ture of  the  last  of  the  ban- 
dits, hit  the  Neivs  of  Raleigh 
program  at  7:15  p.m. 


Calypso  Jingle  Popularizing  Bananas 
Sells  Fruit  Company  on  Radio  Time 


THERE  once  was  a  little  song 
about  bananas. 

It  was  written  by  two  young 
composers  at  Batten,  Barton,  Dur- 
stine  &  Osborn,  New  York. 

The  idea  was  to  give  a  client 
something  good  enough  to  interest 
him  in  going  into  radio,  a  media 
which  the  client  had  not  used  for 
about  two  years. 

One  audition  convinced  the  client. 
He  put  the  melody  on  stations  in 
22  markets  and  waited  to  see  what 
would  happen. 

Three  things  have  happened : 

(1)  Putting  a  banana  in  a  refrigera- 
tor is  practically  a  social  faux  pas; 

(2)  "Chlqulta  Banana,"  with  its  com- 
mercial lyrics  rewritten  is  a  popular 
song  and  is  soon  to  be  recorded; 

(3)  Fruit  Dispatch  Co.,  sales  subsidi- 
ary of  United  Fruit  Co.,  is  so  pleased 
with  its  radio  venture  that  the  song- 
will  go  into  a  number  of  other  markets 
within  the  near  future. 


"Chiquita  Banana,"  a  Calypso 
rhythm,  first  went  on  the  air  last 
December.  Today,  the  28-bar 
chorus  is  heard  in  all  sections  of 
the  country  except  the  West  Coast, 
where  United  Fruit  has  wartime 
distribution  problems. 

Stations  currently  being  used  are: 
■WBAL  -WCBM  -WFBR  WBZ  W^EEI  -WHDH 
•WNAC  WBLN  WGR  WCSC  WTMA  -WJJD 
WMAQ  -WCPO  -WKRC  -WGAR  WHK 
WTAM  -WBNS  KRLD  WFAA  -WJR  WXYZ 
WISH  KMBC  WDAF  WISN  VTTMJ  KSTP 
■WCCO  -WDGY  WTCN  -WDSU  "WSMB 
-WWL  -WABC  -WEAF  WINS  WJZ  -WLIB 
-WMCA  -WNEW  -WOR  KBON  KOIL  WOW 
KYW  -WCAU  -WFIL  -WCAE  "WEAN  -WJAR 
KSD  KXOK  -WINX  -WRC  -WMAL.  The 
song  is  heard  a  total  of  376  times  weekly. 


EFFECTIVE  with  current  May  1945  re- 
port, C.  E.  Hooper  Inc.,  radio  research 
firm,  is  furnishing  subscribers  with  a 
pocket  piece  covering  all  Pacific  pro- 
grams. An  increase  of  29%  in  sample 
size  permits  the  reporting  of  Pacific 
ratings  on  a  one  month  basis,  accord- 
ing to  announcement  by  firm's  Holly- 
wood office. 


HAS  MONEY  TO  S 


SPEND 
NOW!-LATER! 


Mr.  Evans 


Bright  Future 
For  Shortwave 

Evans  Predicts  Expanded 
Activities    After  War 

ON  WHAT  he  termed  the  2l3t  an- 
niversary of  shortwave's  "coming 
of  age",  Walter  Evans,  vice-presi- 
dent in  charge  of  radio,  radar  and 
electronics  activi- 
ties of  the  West- 
inghouse  Electric 
Corp.,  last  week 
forecast  expanded 
postwar  short- 
wave  radio  ac- 
tivities in  FM, 
video,  interna- 
tional communi- 
cations and  in- 
dustrial uses. 
Mr.  Evans  re- 
called it  was  not  until  June,  1924, 
that  shortwave  attained  general 
acceptance,  won  through  a  demon- 
stration by  the  late  Dr.  Frank  Con- 
rad, Westinghouse  assistant  chief 
engineer  and  one  of  a  group  at  a 
conference  in  London  to  consider  a 
radio  link  between  Europe  and 
South  America. 

Dr.  Conrad  invited  several  dele- 
gates— one  of  them  a  former  ship's 
wireless  operator — to  his  hotel 
room.  Using  a  curtain  rod  as  an 
antenna,  he  had  the  operator  copy 
telegraph  news  sent  by  shortwave 
from  Pittsburgh.  Informed  by  the 
operator-delegate  of  the  sensational 
test,  the  conference  decided  to 
build  a  shortwave  link. 

FM,  Mr.  Evans  declared,  will  be 
expanded  to  listeners  in  every  met- 
ropolitan center  across  the  land. 
"Inquiries  in  our  Industrial  Elec- 
tronics Division,"  he  said^  "for  FM 
transmitters  and  home  receivers 
will  include  all  refinements  de- 
veloped in  producing  millions  of 
these  units  for  military  planes  and 
tanks." 

Of  video  prospects  the  Westing- 
house  executive  said:  "Our  war- 
paced  engineering  and  production 
of  radar  will  yield  proportionate 
advantage  for  television,  its  scien- 
tific first  cousin.  All  answers  for  a 
completely  satisfactory  black-and- 
white  television  service  already  are 
at  hand  and  war-learned  lessons 
will  speed  development  of  improved 
color  television." 


CONSTRUCTION  of  DuPont  Chemical 

Company's  ne-w  22  million  dollar  nylon  salt  plant 

near  Orange,  Texas,  adds  another  important  segment  to 

KFDM'S  5  8  5  million  dollar  effective  buying  income  market 
KFDM  listeners  have  money  to  spend 

NOW  and  LATER.  Ihis  is  a  perma- 
nent market  with  permanent 
high  incomes. 


SSRVINO  TME 
MAGNETIZED 
SAItNE  AREA 


Town  Meeting  Tour 

PLANS  for  a  summer  tour  through 
the  middle  West  have  been  cancelled 
by  America's  Town  Meeting,  Thurs- 
days, 8:30  p.m.,  American,  be- 
cause of  transportation  difficulties 
and  the  reluctance  of  many  speak- 
ers to  leave  their  posts  at  this  time 
for  lengthy  trips  over  the  country. 
On  June  28  there  will  be  a  special 
broadcast  from  Mitchell  Field,  N.  Y. 
Broadcasts  on  July  5  and  12  will 
originate  in  the  air-conditioned 
Vanderbilt  Theater  in  New  York 
City  instead  of  in  Town  Hall,  the 
program's  home  in  New  York, 
which  has  no  air-conditioning  fa- 
cilities. On  July  19,  Town  Meet- 
ing will  go  to  Chautauqua  for  a 
e  %     special  broadcast. 
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FIVE  TIMES  EVERY  WEEKDAY  THIS  QUIZ  SHOW  HOLDS 
NEW  YORK'S  RADIO  SPOTLIGHT  

ttTJ  EOPLE  Know  Everything",  an  entertaining,  listener  holding,  telephone  quiz 
A  show,  is  broadcast  over  WOV  at  8:25  a.m.  and  hourly  from  6:25  to  9:25  p.m., 
Monday  through  Saturday.  For  each  period,  a  question  is  selected  from  the  thousands 
submitted  by  WOV  listeners.  The  announcer  audibly  telephones  a  number  and  if  the 
person  who  answers  the  phone  knows  the  answer  to  the  question,  the  money  on  deposit 
is  shared  equally  by  questionee  and  questioner.  If  the  question  is  not  answered  the 
money  accumulates  for  succeeding  shows.  "People  Know  Everything"  is  spotted  in 
programs  that  rank  high  in  listener  appeal.    A  limited  number  of  strips  are  available. 
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Britisher  Warns  Against 
Overoptimism  on  Video 

CAUTION  against  over  expecta- 
tion of  i-evolutionary  developments 
in  radio  was  made  by  Leslie  Mc- 
Michael,  president  of  the  British 
Institution  of  Radio  Engineers,  at 
a  radio  industries  luncheon  in  Glas- 
gow June  6.  He  stated  that  con- 
tradictions in  many  instances  have 
confused  the  general  public  as  to 
what  to  expect,  particularly  in 
television. 

He  stated  that  although  color 
television  was  now  a  laboratory 
reality,  the  cost  prevented  the  serv- 
ice from  becoming  of  immediate 
use  to  the  public.  The  high  cost  of 
establishing  a  nationwide  service 
is  also  a  factor  to  consider,  Mr. 
McMichael  said,  adding  that  it 
would  be  many  years  before  trans- 
oceanic television  programs  would 
become  possible. 


ARMY  ISSUES  NEW 
FUNGUS-PROOF  SETS 

SIGNAL  CORPS  is  now  distribut- 
ing more  than  50,000  new  radio 
receivers,  R-IOO/URR,  to  troops 
overseas  for  entertainment  and  in- 
formation. Procurement  calls  for 
over  100,000  sets,  one  to  be  issued 
every  50  enlisted  men  overseas  ex- 
cept where  isolated  units  number 
less  than  50.  TTie  set  is  of  simple 
design,  with  an  antenna  that  can 
be  reeled  into  the  set.  The  control 
panel  is  recessed,  and  when  packed 
for  shipping,  set  is  about  one  cubic 
foot  in  volume. 

Headset  jacks  accompany  the  re- 
ceiver, which  is  fungus  and  erosion 
resistant.  Majestic  Radio  &  Televi- 
sion Co.,  Chicago;  Emerson  Radio 
and  Phonograph  Corp.,  New  York; 
Espey  Mfg.  Co.,  New  York;  and 
Hallicrafters  Co.,  Chicago,  are 
manufacturers  of  the  instrument, 
developed  by  the  Signal  Corps. 


One  Program— 127,000  Letters 

Buster  Brown  Gang  on  NBC  Draws  Amazing  Response 
 For  Crippled  St.  Louis  Girl  


SHOE  manufacturers  and  sellers 
have  a  graphic  picture  of  radio  as 
a  postwar  advertising  medium 
through  the  flood  of  letters  received 
by  Rose  Marie  Chostner,  St.  Louis, 
an  eight-year-old  paralysis  victim. 

As  a  result  of  one  broadcast — 
Smilin'  Ed  McConnell  and  His  Bus- 
ter Brown  Gang  on  NBC  Saturday 
ll:30-noon — Rose  Marie  has  127,- 
000  letters  and  cards  and  more  than 
4,000  packages,  with  mail  still 
coming.  And  R.  B.  Brown,  general 
manager  of  Buster  Brown  Division, 
Brown  Shoe  Co.,  has  a  demonstra- 
tion of  radio's  power  to  promote 
its  line  of  youngsters  shoes. 

Norman  Levalley,  account  execu- 
tive of  Leo  Burnett  Co.,  Chicago, 


The  tape  snaps  .  .  .  And  WSiX,  with  an  increase  of  81.5%  for  the  two  years 
ending  in  January,  wins  the  Hooper  all-day  average  race  in  the  Nashville 
area!  .  .  .  Today,  WSIX  offers:  (1)  The  best  daytime  Hooperating  of  any 
station  in  Nashville.  (2)  Top  shows  of  BOTH  the  AMERICAN  and  MUTUAL 
Networks.  (3)  A  low  unit  cost.  (4)  A  booming  market  in  the  heart  of 
industrial,  agricultural  Tennessee.  AND  there  are  over  a  million  potential 
buyers  for  your  product  in  the  WSIX  territory  who  believe  in  "backing  the 
winner"  by  spending  their  money. 


described  the  program  as  "the  first 
full  network  half -hour  program  on 
the  air  for  such  promotion."  Be- 
ginning in  September  1944,  despite 
wartime  conditions  the  company 
went  ahead  with  its  plan  and  placed 
the  Buster  Brown  Gang  on  NBC 
he  added. 

All  St.  Louis  mail  records  were 
broken  after  Smilin'  Ed  told  about 
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Rose  Marie,  Smilin'  Ed  McConnell 
and  Frank  Ferrin,  radio  v. -p.  of 
Leo    Burnett    Co.,  Chicago, 
the  mail. 

Rose  Marie's  letter  asking  him  to 
send  her  a  birthday  greeting  so  she; 
would  have  at  least  one  card.  Press 
photographers  have  hounded  the, 
Chostner  home,  and  Rose  Marie  is 
a  national  figure. 

The  shoe  industry  for  some  time 
has  been  watching  the  Brown  Com 
pany's  pioneering'  in  coast-to-coast- 
radio  for  a  children's  line  at  a  time 
when  it  could  not  supply  the  de 
mand.  Brand  name  promotion  by 
radio  will  pay  dividends,  the  spon 
sor  feels,  and  others  in  the  industry 
now  have  evidence  that  the  Brown 
campaign  was  wisely  conceived 


RCA  Manila  Service 

COMMERCIAL  radiotelegraph; 
service  between  the  U.  S.  and 
nila  was  resumed  June  17  by  RCA| 
Communications.  In  addition,  radio 
photo  and  program  transmission 
facilities  are  being  installed  and 
will  be  available  shortly.  It  is  ex^ 
pected  that  early  installation  off 
RCA's  high-speed  multiple  system 
and  7-unit  printer  at  the  Manila; 
terminal  will  materially  increase] 
the  traffic  handling  capacity  of  th( 
reopened  circuit. 


CBS  Document 

BOOK  titled  From  D-Day  Through 
Victory  in  Europe  has  been  pub 
lished  by  CBS  to  be  distributed  to 
CBS  stations,  public  officials,  civic 
leaders,  libraries,  schools.  The  320 
page  volume  is  a  collection  of  160 
high  spot  broadcasts  made  by  Co- 
lumbia's correspondents,  shortwave! 
conversations  between  Paul  White 
CBS  news  director,  and  his  staff 
overseas,  addresses  by  prominent 
world  figures,  etc. 
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EASY  AND  ECONOMICAL 
TO  COVER  


TN  1944,  retail  sales  in  Detroit  were 
29%  above  the  national  average 
per  capita.  Total  dollar  volume  was 
estimated  at  1.4  billion. 

Ordinarily,  the  job  of  advertising 
coverage  in  such  a  vast  market  is 
an  undertaking  of  many  complexi- 
ties. Not  so  in  Detroit,  however. 
Here,  according  to  the  latest  census 
figures,  over  90%  of  the  city's  dwell- 
ing units  are  radio  equipped,  and 


surveys  show  that  one  station, 
WWJ,  enjoys  a  decided  preference 
in  a  big  majority  of  these  homes. 

Until  VJ  Day,  Detroit  will  continue 
to  be  the  Arsenal  of  Democracy. 
After  reconversion,  Detroit  automo- 
biles, refrigerators,  vacuum  cleaners, 
and  a  thousand  other  products  indig- 
enous to  Detroit,  will  provide  em- 
ployment, pay-rolls  and  buying  power 
which  no  advertiser  can  overlook. 


UIUIJ 


NBC  Basic  Network 
Associate  FM  Station  WENA 
Television  CP.  Pending  - 


America's  Pioneer  Broadcasting  Station— First  in  Detroit 
Owned  and  Operated  by  The  Detroit  News 

950  KILOCYClES-5000  WATTS 

THE  GEORGE  P.  HOLLINGBERY  COMPANY 

Naiienal  R eprete nloliv*t 
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Tomorrow  I  ^eievision 


ADVERTISERS 
ADVERTISING  AGENCIES 
PUBLISHERS 
BROADCASTERS 


INDUSTRIALISTS 


DEPARTMENT  STORE 
MANAGEMENT 


MOTION  PICTURE  EXECUTIVES 


Ar  THE  world's  most  powerful 
and  best  equipped  television 
station,  General  Electric's  WRGB 
in  Schenectady,  future  telecasters 
from  all  over  the  United  States 
and  from  many  foreign  countries 
are  acquiring  a  knowledge  of  the 
actual  equipment  needed  for  pro- 
ducing the  finest  of  television  pic- 
tures. Here  they  are  studying 
station  operation  and  manage- 
ment, promotion,  programming, 
and  maintenance. 

WRGB  is  a  complete  television 
broadcast  station.  It  contains  all 


STUDIO  AND 


of  the  studio  equipment  necessary 
for  modern  television  broadcast- 
ing, including  workshops  for 
building  props,  workshops  for 
constructing  experimental  elec- 
trical equipment,  dressing  rooms 
for  actors,  transmitting  and  re- 
ceiving equipment,  studio  control 
and  monitoring  equipment,  film 
projectors.  At  WRGB  you  will 
have  an  opportunity  to  analyze 
the  elements  of  your  future  tele- 
vision station  and  to  discuss  at 
length  your  plans  with  G-E  ex- 
—  for  the 


perts 


WRGB  staff  in- 


cludes television  specialists 
experienced  in  script  writing, 
costume  and  stage  set  designing, 
lighting  effects,  camera  opera- 
tion, stage  and  technical  direc- 
tion, equipment  design,  mainte- 
nance, and  operation. 

If  you  have  not  yet  seen  General 
Electric  television  in  action  and 
are  not  yet  making  use  of  General 
Electric's  20  years  of  television 
experience,  plan  to  visit  WRGB 
at  Schenectady— now.  Electronics 
Department,  General  Electric, 
Schenectady  5,  N.  Y. 


 .  i 


N  S  M  I  T  T  E  R 


GENERAL 
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WRGB  houses  complete  progrom  production  fccilitles. 
Offices,  studio,  guest  lounge,  and  projection  room  ore  on 
the  first  floor.  The  control  room  is  on  the  second  floor  over- 
looking the  studio.  Script  and  programming  offices,  proper- 
ties workshop,  and  dressing  rooms  are  in  the  basement. 


PRODUCTION   TECHNIQUE.  At  WRGB, 

programs  are  created,  studied  and  ana- 
lyzed. Every  phase  of  show  production  is 
included— auditioning,  casting,  scene  de- 
sign, script  writing,  rehearsing,  make-up, 
and  lighting.  Programming  records,  rich 
in  experience,  are  available  for  your  study. 
G.  E.  invites  you  to  use  them. 

STUDIO  AND  TRANSMITTER  EQUIPMENT. 

G.  E.  will  have  equipment  for  everything 
in  television— from  cameras  and  micro- 
phones to  transmitting  antennas  and 
home  receivers.  G.  E.  can  supply  you  with 
complete  lighting,  heating,  air-condition- 
ing and  substation  installations.  General 
Electric  is  the  only  manufacturer  who  can 
offer  this  complete  service. 


AUDIENCE  SURVEYS.  WRGB  checks  audi- 
ence reaction  and  establishes  a  rating  for 
every  show.  The  response  from  the  tele- 
vision audience  measures  the  success  of 
WRGB's  weekly  features— reactions  that 
provide  abundant  information  which 
G.  E.  is  gladly  sharing  with  tomorrow's 
television  broadcasters. 

BUSINESS  ASPECTS.  Television  is  destined 
to  become  a  great  new  industry  that  pro- 
vides sales  power  unsurpassed  by  any 
other  advertising  medium.  Every  adver- 
tiser, manufacturer,  and  merchandiser  is 
a  prospective  time-buyer.  Estimates  put 
the  potential  television  audience  at 
48,000,000  people— twenty-four  months 
after  equipment  production  begins. 


PLAN  NOW  to  visit  Schenectady  to  study 
G-E  facilities.  Every  Wednesday  and  Friday 
are  "open  house"  days.  Write  for  the  folder, 
"How  to  get  to  Schenectady,"  or  see  your 
G-E  broadcast  equipment  representative. 
He  will  be  glad  to  help  you  plan  your  visit. 
Electronics  Department,  General  Electric, 
Schenectady  5,  N.  Y. 

Establish  a  priority  on  delivery  of  your 
television  equipment.  Write  for  your  copy 
of  the  "G-E  Television  Equipment  Reserva- 
tion Plan." 

Hear  the  G-E  radio  programs:  "The  World 
Today"  news,  Monday  through  Friday  6:45 
p.  m.,  EWT,  CBS.  "The  G-E  All-Girl  Orches- 
tra," Sunday  10 p.  m.,  EWT,  NBC.  "The  G-E 
House  Pa  rty,  "Monday  through  Friday,  4  p.  m., 
EWT,  CBS. 


FM*  TELEVISION -AM 


/ 
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200,000  w  SEISDER 
BEAMED  TO  JAPAIS 

BEAMED  toward  Japan  and  ene- 
my-occupied territory  from  Man- 
chukuo  to  extreme  South  Pacific, 
CBS  200,000  w  international  short- 
wave transmitter  at  Delano,  Cal.. 
went  into  service  June  15. 

Operated  for  OWI,  the  Delano 
station  has  been  on  the  air  since 
Nov.  26,  1944  with  two  50,000  w- 
transmitters  shortwaving  programs 
20  hours  a  day  for  OWI  and  Office 
of  the  Coordinator  of  Inter-Ameri- 
can Affairs.  Present  plans  call  for 
two  smaller  transmitters  to  broad- 
cast same  program  on  different  fre- 
quencies, with  200,000  w  unit  carry- 
ing another  program  on  a  third 
frequency  to  prevent  jamming  by 
the  Japanese. 

CBS  as  agent  for  Defense  Plant 
Corp.  started  construction  at  De- 
lano on  April  22,  1944.  Transmit- 
ting equipment  was  designed  and 
manufactured  by  Federal  Tele- 
phone and  Radio  Corp.  for  the 
OWI.  Operations  are  under  Les 
Bowman,  CBS  Western  engineer. 


DURING  a  stopover  on  a  New  York-Hollj'wood  trip,  Jack  O'Mara,  West 
Coast  sales  promotion  manager  for  the  American  network,  was  welcomed 
by  his  former  Fort  Wajne  business  associates  from  the  old  Westinghouse 
group  W'OWO  and  W^GL.  At  get-together  were  (1  to  r)  :  Mrs_.  Norman 
C.  Widenhofer,  Mrs.  Hilliard  Gates;  Mr.  Gates,  sports  announcer  and 
public  service  director  of  WO  WO;  Mrs.  O'Mara;  Mr.  O'Mara;  Norman 
W"idenhofer,  WGL  sales  promotion  manager. 


Rescued  Son  Returns 

CPL.  ROGER  WOLCOTT,  son  of 
Imogene  Wolcott,  conductor  of 
MBS  What's  Your  Idea  homemak- 
ers  program,  has  arrived  in  the 
U.  S.  from  ETO  following  rescue 
from  the  Germans  by  the  Russians 
one  day  before  V-E  Day.  He  is  en- 
gaged to  Marilyn  Stackpole,  daugh- 
ter of  Connie'  Stackpole,  WNAC 
Boston  women's  commentator. 


Mutual  Video 

MUTUAL  has  signed  a  contract 
to  use  the  facilities  of  WRGB, 
General  Electric  video  station,  in 
order  to  televise  a  program,  first 
of  which  will  be  the  Mutual  show 
titled  The  Better  Half,  once  a  week, 
starting  the  first  week  in  August. 
WOR  will  continue  to  use  its  regu- 
lar weekly  series  on  WABD,  Du- 
Mont  television  station,  New  York. 


YOU'RE  THE 
JUDGE  .  . 


We've  been  passing  out  lots  of  sentences  on  the  magic 
of  "The  Magic  Circle"  and  the  wonders  of  WBIG.  But 
after  all  -  you're  THE  JUDGE!  We  would  like  you 
to  try  the  facilities  of  this  station  for  your  share  of 
the  booming  business  in  the  South's  Greatest  Market. 
We  can  arrange  for  365  days  (and  nights). 

EDNEY   RIDGE.  DIRECTOR 


WBIG 

GREENSBORQ.    N.  C. 


Fly  Urges  Strong 
Radio  Leadership 

Says  NAB  Suffers  Deficiency 
In  'Wholesome  Principles' 

INTELLIGENT  leadership,  vested 
with  real  authority,  is  the  great 
need  of  the  broadcasting  industry 
today,  James  Lawrence  Fly,  former 
FCC  chairman,  declared  last  Mon- 
day in  an  address  before  the  radio 
division  of  the  American  Market- 
ing Assn.,  meeting  at  the  Murrav 
Hill  Hotel  in  New  York. 

Pointing  out  that  the  broad- 
caster, between  the  two  extremes 
of  the  Commission,  which  is  duty 
bound  to  protect  the  public  interest, 
and  the  advertiser  who  is  inter- 
ested solely  in  selling  goods,  still 
has  considerable  flexibility  of 
operation,  Mr.  Fly  pleaded  for  "ef- 
fective leadership  backed  up  by 
effective  organization  and  plan- 
ning." "Industrial  self-regulation," 
he  said,  "is  much  more  wholesome 
than  grudging  concessions  under 
the  whip  lash  of  public  criticism 
or  governmental  coercion. 

Deficiency  of  NAB 

"Here,"  he  continued,  "we  need 
to  define  and  vest  a  real  degree  of 
authority.  NAB  itself  has  long  suf- 
fered through  lack  of  organization 
— through  a  deficiency  in  wholesome 
principles — and  through  the  failure 
to  vest  authority  to  effectuate  those 
principles  in  a  recognized  com- 
petent, permanent  leader. 

"In  this  whole  area  greater  good 
can  be  accomplished  and  greater 
public  respect  earned  by  a  coura- 
geous approach  to  this  problem.  It 
is  still  essential  that  organization 
and  leadership  be  endowed  with 
segments  of  authority  from  the  in- 
dustry upon  which  wholesome  poli- 
cies can  be  effectuated.  Then  and 
then  only  may  we  beat  the  attack 
from  the  myriad  sources  which 
have  been  recrudescent  and  which, 
but  for  intelligent  self-regulation, 
will  continue  so  throughout  the 
years." 

Public  Confused 

The  need  for  leadership  exists 
even  "in  the  scientific  phases  where 
we  are  most  progressive,"  Mr.  Fly 
declared.  He  cited  the  tendency  in 
FM  and  television  for  "each  seg- 
ment of  the  industry  to  keep  the 
public,  the  broadcasters  and  the 
government  entoiled  with  multi- 
faceted  conflict,  each  segment  pro- 
moting its  own  limited  claims,"  the 
confusion  of  the  broadcaster  faced 
with  the  need  to  move  into  FM 
and  then  into  television,  the  con- 
fusion of  the  public  over  whether 
to  buy  a  new  AM  receiver,  an  FM 
receiver,  a  television  receiver,  a 
facsimile  receiver. 

"Is  it  possible,"  he  asked,  "that 
this  great  industry  cannot  find  a 
mechanism  by  which  the  best  in 
these  great  developments  can  be 
brought  together  in  an  harmonious 
pattern  for  the  good  of  all  con- 
cerned?" 

Lawrence  Hubbard,  research  di- 
rector, Duane  Jones  Co.  and  chair- 
man of  the  meetings,  presided. 
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An  exclusive  tie-up  with 
the  Denver  Post-plus  A. P.,  U.P. 
and  I.N.S.  wires  into  its  own 
newsroom —  gives  Denver's 
KOA  dominant  news 
coverage 


Nowhere  else  between  Chicago 
and  the  Pacific  coast  will  you  find  a 
radio  newsroom  served  by  all  three 
— A.P.,  U.P.  and  I.N.S.  KOA  has 
direct  wires  to  each  of  them,  and 
has  had  for  many  years. 

Add  to  that  two  quarter-hour 
news  periods  daily,  broadcast  from 
the  newsroom  of  the  Denver-domi- 
nant POST,  and  you  begin  to  realize 
how  thoroughly  KOA  covers  the 
news-front  in  Denver  and  through- 
out the  Rocky  Mountain  West. 


All  of  KOA's  news  coverage  —  there  are  41  local  news 
periods  a  week,  prepared  by  the  station — is  sponsored  except 
the  Post  series,  which  is  not  available.  And  a  long  waiting 
list  of  would-be  news  sponsors,  both  local  and  national  adver- 
tisers, bears. out  our  claim  to  leadership. 


Larry  Martin,  Managing  Editor  of 
the  POST,  at  a  KOA  microphone.  Mr. 
Martin's  expressions  of  the  editorial  opinion 
of  the  region  have  been  features  of  many 
an  NBC  Newspaper  Editor  Round-up  on 
national  issues. 


No  wonder 


FIRST  in  DENVER 


50,000  watts      850  SiT" 

Represented  by  NBC  SPOT  SALBS 


KOAs  FiRST! 


First  in  POWER -the  only  50,000  waiter  for 
500  miles  in  any  direction.  Hence  .  .  . 

First  in  COVERAGE -Day  or  Night 
First  in  LISTENER  LOYALTY- NBC  sur- 

veyed  1077  cities  to  prove  it 

First  in   PROGRAMS-both  listener  and 
advertiser  loyalty  proves  that 

And  finally,  for  all  these  reasons  .  .  . 

FIRST  IN  DEALER  PREFERENCE 

(Just  ask  Ross-Federal} 


FARMEPSEE- 
FAFMEK  BUY! 

'When  -washing  machines  and  such  make  their  reappearance 
thev"re  going  to  be  snatched  up  like  hot  buckwheat  cakes. 
Markets  ahnost  everywhere  are  waiting! 

But  where  will  you  find  a  condition  of  prosperity  to  surpass 
that  now  prevailing  in  Iowa? 

E\en  two  years  ago,  in  '43,  the  State's  average  farm  income 
was  87.672.  Last  year  it  was  at  least  20%  higher.  This  year  and 
next,  with  the  whole  world  demanding  foodstuffs,  pocketbooks 
here  will  be  bulging  to  an  unprecedented  degree! 
You'll  want  the  present  and  future  trade  of  these  rich  farmers. 
So  what's  the  best  way  to  get  it?  Remember,  they  don't  go  for 
jitterbug  programs,  swoon  crooners  and  big-city-type  wdse- 
cracking  comedy.  They  like  entertainment,  news  and  farm- 
market  reports  that  are  tailored  to  their  own  tastes  and  needs. 
Thev  prefer  to  hear  announcers  speaking  in  their  own  plain 
accents.  Farmers  fundamentally  and  always,  their  favorite  lis- 
tening is  to  KMA,  the  Xo.  1  Farm  Station  in  the  No.  1  Farm 
Market.  That's  demonstrated  by  the  letters  they  send  us — more 
than  twice  as  many  as  any  other  station  in  this  area  receives. 
Let  us  tell  you  more  of  KMA's  story.  Or  for  information,  call 
Free  &  Peters! 


KMA 


AMERICAN  BROADr.ASTING  CO. 

The  A'o.  1  Farm  Station  in  the  ISo.  1  Farm  Market 

152  COUNTIES  AROUND 
SHENANDOAH,  IOWA 


NAB  Committee  Defers  Setting  of  Date 
For  Week  to  Observe  25th  Anniversary 


SETTING  of  date  for  a  week  to 
obsei-ve  radio's  25th  anniversary 
was  deferred  pending  war  develop- 
ments by  the  XAB  public  relations 
executive  committee,  meeting  June 
18-19  at  the  Eoosevelt  Hotel,  New 
York.  Committee  felt  radio's  par- 
ticipation in  the  war  effort  should 
be  emphasized. 

Attending  were  Edgar  Bill, 
WMBD  Peoria;  Craig  Lawrence, 
WHOM  New  York;  George  Cran- 
dall,  CBS  New  York;  Leslie  Joy, 
KYW  Philadelphia;  Mike  Hanna, 
WHCU  Utica;  J.  Harold  Ryan, 
Willard  Egolf,  Bruce  Starkey, 
NAB.  Absent  were  John  Patt, 
WGAR  Cleveland,  chairman;  Lewis^ 
Allen  Weiss,  KHJ  Los  Angeles; 
Karl  Wyler,  KTSM  El  Paso;  Harry 
Kopf,  NBC  Chicago. 

Kiwanis  Week  Discussed 

Group  reviewed  Kiwanis  radio 
week,  May  13-19,  which  had  almost 
100  9'f  participation  by  local  chap- 
ters which  aAvarded  citations. 

In  its  25th  anniversary  discus- 
sion the  com'mittee  was  aided  by 
the  network  anniversary  group,  in- 
cluding William  S.  Hedges,  NBC; 
Frank  Stanton,  CBS;  Mark  Woods, 
American.  Robert  Swezey,  Mutual, 
was  absent. 

Radio  Manufacturers  Assn.  com- 
mittee on  anniversary  observance, 
comprising  John  S.  Garceau,  Farns- 
woith  Television  &  Radio  Corp. ; 


MAKE  PDDR  CUSTOMERS! 

Demosthenes  practiced  his 
speeches  to  the  ocean. 

Don't  broadcast  your  sales 
message  to  the  ocean! 

Use! 


mm 


John  Elmer 
Pretident 


Julenln^  Mailt 


George  ~H.  Roeder  . 
Generof  Nianaqer 


FREE  &  PETERS,  INC. 

Bxdusive  Hation^  Representatives 


W.  B.  McGill,  Westinghouse  Radio 
Stations  Inc.;  Philip  Lesly,  Theo- 
dore R.  Sills  &  Co.,  RMA's  public 
relations  counsel,  also  met  with 
the  NAB  committee. 

Proposal  to  form  an  Academy  of 
Radio  Arts  &  Sciences  was  pre- 
sented by  E.  T.  B.  (Buck)  Harris 
of  Lee  &  Losch,  Hollj'wood  public 
relations  firm.  A  subcommittee  was 
named,  comprising  Messrs.  Joy, 
Crandall,  Hanna,  La^vrence  and 
Bill,  with  Mr.  Patt  an  ex-officio 
member. 

The  plan  involves  public  educa- 
tion about  radio  as  well  as  annual 
awards.  It  met  committee  approval, 
with  some  changes  suggested. 

Frances  Farmer  Wilder,  CBS 
consultant  on  daytime  programs, 
discussed  the  CBS  survey  of  reac- 
tion to  daytime  serials.  An  indus- 
try survey  of  reaction  to  radio  pro- 
gramming in  general  was  favored 
by  the  group. 

Book  Distributed 

The  NAB  volume.  Management 
in  the  Public  Interest,  has  been 
distributed  to  stations  and  to  im- 
portant persons  and  organizations, 
with  stations  ordering  5,000  copies 
for  local  distribution.  Distribution 
of  another  20,000  copies  was  dis- 
cussed. 

Group  considered  preparation  of 
a  manual  for  station  operators, 
which  would  develop  through  case 
histories  the  practices  in  public  in- 
terest presented  pictorially  in  the 
present  volume.  The  collection  of 
photos  of  radio's  home-front  ac- 
tivities will  be  enlarged. 

A  subcommittee  on  listener  ac- 
tivities— Messrs.  Joy,  Crandall, 
Lawrence  and  Hanna — had  met 
with  Dorothy  Lewis,  NAB  direc- 
tor of  listener  activities,  the  pre- 
vious week  and  reported  on  the 
Assn.  of  Women  Directors  of  NAB, 
radio  councils  and  related  activi- 
ties. Proposal  of  William  B.  Way, 
KVOO  Tulsa,  that  the  NAB  make 
available  in  mat  form  a  series  of 
newspaper  ads  on  the  American 
system  of  broadcasting  for  local 
use,  was  tabled  for  lack  of  funds. 


"Pappy  bought  one  o'  them 
lightenin'  rods  WFDF  Flint  wuz 
sellin' — but  got  hit  twice  in  the 
same  place." 
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#  Jordan  Marsh  Company,  New  England's  largest  department  store,  is  another  Boston 

institution  to  place  its  faith  in  the  potency  of  fine  music,  assured  entree 

into  myriad  New  England  radio  homes  by  the  power  and  prestige  of  station  WBZ. 

The  Jordan  Marsh  Program.,  institutional  in  slant.,  is  a  half-hour 

of  music  presented  on  WBZ  each  Sunday  afternoon,  at  1:30.  With  a  cast  of  33,  it  features 
songs  by  Richard  Preston,  baritone,  and  the  Jordan  Marsh  all-girl  chorus  of  sixteen 
voices,  the  music  of  Rakov  and  his  15-piece  orchestra.,  and  is  rounded  out  with  a  5-minute 
"Boston  Story,"  by  Carl  de  Suze. 

Also  at  the  same  hour,  1:30  P.M.,  Jordan  Marsh  is  on  WBZ  daily,  Monday  through  Friday, 

with  a  quarter-hour  program  featuring  de  Suze  and  his  Boston  stories. 

Its  title,  "Going  Your  Way,"  is  used  as  the  theme  for  store -wide,  year-round  promotion. 

WBZ  is  definitely  "going  your  way"  also,  if  you  aim  for  intensive,  economical 

coverage  of  the  thriving  New  England  market  nestling  in  the  WBZ  primary.  NBC  Spot  Sales 

will  blaze  the  trail  for  you. 


WESTINGHOUSE  RADIO  STATIONS  Inc 


K  Y  W     •     K  D  K  A 


W  O  W  O 


WBZ 


W  B  Z  A 


REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES  — EXCEPT  KEX 
KEX  REPRESENTED  NATIONALLY  BY   PAUL  H.  RAYMER  CO. 


WCKY  REJECTS  NETWORK  TERMS  TO 
BECOME  MOST  POWERFUL  INDEPEN- 
DENT RADIO  VOICE  IN  MIDDLE  WEST! 

We  fully  appreciate  the  importance  and  popularity  of  "big-time" 
network  shows!  We've  broadcast  plenty  of  themi  And  we'd  con- 
tinue on  a  network  basis  if  it  were  possible  to  do  so  without 
restrictions  that  would  interfere  with  the  type  of  program  service 
we  feel  is  most  desired  by  our  listeners  and  advertisers. 
Network  shows,  however,  have  constituted  a  relatively  small  per- 
centage of  our  radio  time,  and  we  are  reluctant  to  carry  them  on 
increasingly  difficult  terms  that  would  unfavorably  affect  the  major 
portion  of  our  program  service  which  our  listeners  depend  upon,  day 
in  and  day  out,  throughout  the  year. 


It  is  our  belief  that  listeners  will  appreciate  having  this  powerful 
station  that  can,  and  will,  serve  listener  interests  more  efficiently, 
in  a  wider  coverage  area,  through  the  elimination  of  confusing 
program  shifts  occasioned  by  optional  network  demandsl 
We  propose,  therefore,  to  broadcast  independently!  And  we  shall 
dedicate  WCKY's  vast  technical  and  artistic  resources,  large-scale 
broadcasting  experience  and  expert  program  service  to  the  task 
of  serving  listeners  first  —  free  from  all  influences  that  would  pre- 
vent us  from  doing  the  sort  of  job  we  feel  is  most  important! 


NEWS  AND  MUSIC  IN  THE  50,000  WATT  MANNERl 
NEWS  ON  THE  HOUR  AND  FIVE  MINUTES 


BEFORE  THE  HOUR! 


THE  L.  B.  WILSON  STATION 


50,000  WATTS 

Dedicated  to  the  Public  Interest 


**. . .  it  means  America  . . 

AS  THAT  GREAT,  silver  C-54,  "The  Sacred 
Cow",  which  brought  General  Ike  Eisenhowei' 
liack  to  a  hero's  welcome,  approached  Wash- 
ington's National  Airport  last  week,  the  pilot 
tuned  in  an  American  broadcasting  station. 

The  Supreme  Commander,  and  those  with 
tiim  on  the  plane  flying  toward  the  Virginia 
Capes,  first  heard  the  sound  of  Amerioa,  first 
recaptured  the  symphony  of  their  own  land  in 
the  voice  of  an  American  broadcaster. 

There  is  intended  here  no  attempt  to  claim 
for  broadcasters  any  closer  alliance  to  this 
smiling  hero  than  is  their  due  as  citizens  of 
the  free  land  whose  prestige  he  forwarded.  But 
the  average  broadcaster  must  have  felt  a  spe- 
cial kinship  when  General  Eisenhower  said 
these  words,  less  than  two  hours  after  his 
homecoming,  to  a  civic  gathering  at  Washing- 
ton's Statler  Hotel: 

"Were  I  a  speaker  instead  of  a  soldier, 
there's  one  thing  I  should  attempt  to  do  today. 
It  is  to  describe  the  feeling  of  the  soldier  re- 
turning to  his  home  from  the  wars.  For  a  long 
time  these  soldiers  of  mine,  and  I  have  been 
over  in  France,  where  we  don't  understand  the 
iaiiKuage,  and  in  Germany,  where  not  only  we 
iJon't  understand  the  language,  but  where 
faces  are  sullen  and  eyes  hostile. 

"Getting  home,  then,  means  seeing  friendly 
faces  and  ivelcome,  it  means  hearing  language 
that  rings  sweetly  in  our  ears,  it  means  com- 
nit'rcials  on  the  radio.  All  in  all,  it  meayis 
A  merica." 

This  was  the  voice  of  the  commander  of 
0,000,000  American  men  and  women,  acknowl- 
e  lging  himself  their  agent  in  receiving  a 
grateful  country's  plaudits,  pointing  to  the 
radio  commercial  as  a  symbol  of  freedom. 

He  and  his  fighting  men  have  spent  years  in 
foreign  nations  where  broadcasting  is  nio- 
lopolized  by  controlling  Governments.  There 
jie  no  commercial  announcements. 

Certainly  General  Eisenhower  and  his  troops 
lij  not  hunger  for  them  with  such  avidity  that 
•  lieir  furloughs  will  be  spent  at  radio  re- 
•■ivers.  But  they  know  them  for  what  they 
ure:  part  of  the  American  stream  of  conscious- 
ess,  an  active  element  in  a  free  estate. 

"All  in  all,"  he  said,  "it  means  America." 


Ho-Hum  Department 

DREW  PEARSON'S  column  for  June  19: 
■■(President  Truman)  let  Leonard  Reinsch  go 
lack  to  his  radio  job  in  Atlanta  the  day  after 
.?  handled  himself  badly  in  a  press  confer- 
■nce." 

From  United  Press  news  reports,  same  date: 
"Riding  with  the  President  (on  his  flying 
trip  to  the  West  Coast)  were  Press  Secretary 
Ross,  Secretary  Connelly,  Special  Radio  Ad- 
■iser  Reinsch,  Military  Aide  Vaughn,  etc." 


P.  S.  Radio  Adviser  Reinsch  lunched  with 
the  President  on  the  South  Portico  of  the 
White  House  last  Monday,  prior  to  their  depar- 
ture for  the  Coast. 
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Air  Rights — &  Wrongs 

RADIO  AND  aviation,  twin  miracles  of  our 
era  which  have  romped  along  hand  in  hand, 
are  headed  for  domestic  trouble.  These  two 
arts  which  use  the  ether  are  on  the  brink  of 
their  greatest  development.  Both  need  room. 
That's  where  the  trouble  brews.  From  the  ad- 
ministrative standpoint,  it's  already  here. 

Television  and  FM,  to  render  peak  service, 
must  have  altitude  for  their  antennas — the 
springboards  from  which  their  ultra-high, 
line-of-sight  signals  are  bounced  so  as  to 
"rain"  on  the  nation's  homes.  Air  transporta- 
tion needs  tremendously  expanded  airport  fa- 
cilities. Obstructions  to  air  navigation  close 
to  airports  must  be  avoided. 

Both  radio  and  aviation  look  for  their  home 
sites  in  areas  contiguous  to  centers  of  popu- 
lation. Heretofore  a  single  airport  would  do 
for  even  the  biggest  city.  Postwar  expansion 
contemplates  a  multiplicity  of  them — possibly 
different  ones  for  different  types  of  transport 
service.  Similarly,  radio  must  have  new  loca- 
tions for  FM  and  television  (as  well  as  AM) 
for  the  far-flung  radio  relay  systems  planned 
for  networking  of  these  new  services. 

We  said  the  problem  exists  today.  Many  ap- 
plications, cleared  by  the  FCC,  for  new  sta- 
tions or  modifications  of  existing  ones  and 
hundreds  for  FM  and  television  are  on  file. 
The  Civil  Aeronautics  Authority,  interested  in 
aviation  and  not  in  radio,  is  holding  up  clear- 
ances until  Congress  writes  a  new  law  for  the 
vast  airport  construction  program. 

Such  a  bill,  creating  a  $650,000,000  fund  for 
Federal  airport  aid,  has  been  written  by  the 
very  House  committee  charged  with  radio  leg- 
islation. It  shortly  goes  to  the  House.  If  that 
bill  becomes  law  in  its  present  form,  it  could 
hamstring  radio's  development  to  point  of 
virtual  strangulation.  The  FCC,  in  effect,  would 
be  superseded  as  the  radio  licensing  agency, 
because  it  would  be  up  to  the  CAA  to  decide 
whether  a  station  could  locate  in  a  given  area. 

Beyond  that,  existing  installations  which 
the  CAA  might  conclude  are  located  at  sites 
desirable  for  new  airports  could  be  condemned 
as  "airport  hazards".  Should  the  administra- 
tor decide  to  establish  an  airport  at  or  near 
the  site  of  an  existing  transmitter,  he  would 
have  authority  to  remove,  lower  or  relocate. 

It  doesn't  take  clairvoyance  to  foresee  the 
obstacles  to  radio  development  if  this  bill 
passes  as  now  written.  Think  particularly  of 
the  flat  plains  areas  of  the  middle  west  where 
1,000-foot  antennas  would  be  required  for 
ultra-high  transmission.  Radio  can't  locate  in- 
discriminately on  a  "what's  left"  basis. 

The  aviation  industry  obviously  has  done  an 
able  job  of  Congressional  relations.  Radio,  on 
the  other  hand,  appears  to  have  been  caught 
napping.  The  fact  that  the  House  Interstate 
&  Foreign  Commerce  Committee,  which  handles 
radio  as  well  as  aviation,  would  draft  such  a 
bill  without  even  considering  the  effect  upon 
radio's  development  certainly  indicates  the 
committee  either  didn't  know  about  or  wasn't 
impressed  with  radio's  impending  plight. 

The  first  thing  needed  is  to  redraft  the  Air- 
port Aid  Bill  so  the  FCC  will  be  able  to  con- 
tinue its  full  licensing  function  without  veto 
by  CAA.  Then  radio  must  tell  its  story  in  the 
appropriate  forums,  lest  it  find  itself  smoth- 
ered and  suffocated  by  the  very  ether  to  which 
it  gave  voice. 


★  ★    ★  ★ 


DWIGHT  DAVID  EISENHOWER  i 

ON  BEHALF  of  broadcasters  of  the  three 
Americas,  a  salute  to  General  of  the 
Army  Dwight  David  Eisenhower! 
To  the  deep  admiration  radio  men 
hold  for  the  hero  of  our  times  has  now  been 
added  a  fierce  pride — a  feeling  of  "he's  oiir 
man" — since  he  chose  "commercials  on  the  ra- 
dio" as  one  of  the  top  things  that  made  him 
glad  to  be  home. 

Gen.  Eisenhower  has  recognized  the  potency' 
of  radio  since  his  first  invasion,  and  has  con-; 
tinued  to  make  use  of  it  strategically,  almost 
as  an  arm  of  his  land,  air  and  sea  power.  ! 

In  the  invasion  of  North  Africa,  the  first 
"force"  to  enter  the  country  -was  the  voice  ofi 
Gen.  Eisenhower,  telling  the  French  people 
the  purpose  of  the  landings  and  asking  their 
aid.  In  a  matter  of  days  its  effectiveness  was 
proven  in  the  cooperation  of  the  people. 

He  continued  using  radio  intensively  through- 
out that  campaign.  At  Casablanca,  where  he 
met  with  Gen.  Giraud,  he  broadcast  the  cere-' 
monies  at  which  the  remobilization  of  French 
forces  took  place.  Numerous  other  broadcasts 
were  made  to  brief  the  people  for  liberation. 

When  that  greatest  of  all  invasion  days  came 
— D-Day  at  Normandy — the  General  again 
took  to  the  airways  to  tell  the  oppressed  peo- 
ple of  France,  Belgium,  Holland,  Denmark, 
Norway,  "This  is  it." 

Perhaps  more  than  any  single  broadcast, 
this  was  the  one  most  eagerly  awaited.  It  wasj 
the  culmination  of  the  months  and  years  of 
expectation,  of  courageous  listening  with  held 
breath  as  instructions  for  that  moment  had 
come  trickling  through  concealed  sets  through- 
out Europe.  The  military  value  of  that  broad-J 
cast  releasing  the  tremendous  weapon  of  the 
underground  can  never  be  estimated.  Mord 
impoi-tant  was  the  hope  it  brought  to  the 
hearts  of  people  so  long  without  hope. 

On  D  plus  1,  under  Gen.  Eisenhower's  su- 
pervision was  set  up  the  American  Expedi- 
tionary Forces  Network,  binding  together  th^ 
forces  as  a  team,  reporting  the  progress  of 
the  war  to  the  men,  and  bringing  them  what 
was  at  that  time  their  only  source  of  relaxa- 
tion and  entertainment. 

The  fighting  forces  at  St.  Lo  during  the 
breakthrough  there  were  spurred  on  by  a  "pej 
talk"  from  their  Supreme  Allied  Commander- 
He  broadcast  to  them  again  at  the  "Battle  of 
the  Bulge"  in  December.  The  spirit  and  mag 
nificent  personality  of  the  leader  carriet 
through  to  the  men. 

There  have  been  numerous  other  radio  talks 
(Continued  on  page  46) 
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Portland  ^  Oregon 

TWO  of  the  SAFEST  PLACES  in  the  U.S.A.! 


^  PORTLAND-Winner  of  First  Place  in  the 
National  Traffic  Safety  Contest  for  Cities 
250,000-500,000  Population  Group. 


OREGON— Consistently  ^'up  in  front"  as  a 
National  States  Safety  Winner.  Likewise 
in  Pedestrian  Protection. 


Traffic  congestion  zoomed  upwards  in  this  area  swollen  by  war  workers.  Yet  Portland  and 
Oregon  continued  to  establish  new  records  in  traffic  safety.  For  many  years  KOIN  has 
consistently  worked,  week  in  and  week  out,  with  the  PORTLAND  TRAFFIC  SAFETY 
COMMISSION  and  OREGON'S  SAFETY  DIVISION.  The  station's  safety  activities  are 
spearheaded  by  two  veteran  weeklj'  program  series.  Among  a  radio  station's  Public  Service 
duties,  is  there  any  more  important  than  helping  to  save  life  and  protect  it? 


"TRAFFIC  SAFETY" 

in  cooperotion  with  the  Secretary  of  State 

"Oregon's  safety  program  has  benefited 
immeasurably  through  the  year  'round 
weekly  broadcast  of  KOIN's  Traffic  Safety 
show,  as  contrasted  to  periodic  programs 
on  special  campaigns.  Transcribed  and  re- 
broadcast  on  nine  other  stations,  Oregon 
thus  is  assured  consistent  and  complete 
geographical  radio  coverage  in  the  interest 
of  accident  prevention." 

ROBERT  S.  FARRELL,  JR. 
Oregon  Secretary  of  State 


^TORTLAND  TRAFFIC  SAFETY'^ 

in  cooperation  with  Portland  Traffic  Safety  Commission 

"Thank  you  for  helping  Portland  earn  first 
place  award  for  best  traffic  safety  record 
among  the  cities  of  our  population  class 
throughout  the  United  States  for  year  1944. 
Shortly  after  the  safety  commission  was 
created  in  1940,  KOIN  instituted  a  safety 
program,  from  which  time  .  .  .  this  program 
has  been  aired  evety'  week  without  a  single 
interruption.  This  was  the  only  radio  pro- 
gram of  this  character  and  continuity'." 

RAY  CARR 

Portland  Traffic  Safety  Commission 
1944  Chairman 


Illustrated  by  dramatic  cast,  a  blind  man's  own  advice  to  motorists, 
pedestrians  and  his  fellow  sightless  persons  is  broadcast  on  KOIN's 
weekly  "Traffic  Safety"  feature. 


KOIN  Production  Head  Ted  Cooke  (left)  hands  to  Sid  King,  state 
traffic  expert,  a  transcription  of  the  program  shown  above  in  the 
making.  The  ET  will  make  the  rounds  of  nine  other  Oregon  stations, 
thus  spreading  the  gospel  of  traffic  safety  throughout  the  state. 


mmm 


PORTLAND,  OREGON 

FREE  &  PETERS,  Inc. 

NATIONAL  REPRESENTATIVES 
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WMT 

Gives  You  The 
Largest  Population 

(1,131782*) 

Within  Its  2.5  MV.  Line 
Of  Any  Station  in  Iowa 

€§t  the  latvest  cost  per  listener! 


*  STATION  (B)  50,000  WATTS-- 1 ,01  8,035 
STATION  (C)  50,000  WATTS--  430,628 

Population  Figures 
Based  on  1940  Census 


Represented  by  KATZ  AGENCY 


FOR  best  promotion  of  Red  Ryder  series,  trophy  cup  is  presented  to 
Charles  E.  Couche  (r),  KALE  Portland  general  manager,  by  J.  E.  Cal- 
non,  Portland  plant  manager,  for  sponsor  Langehdorf  United  Bakeries, 
San  Francisco.  Onlookers  are  (center  1  to  r)  Norman  Davis,  KALE  com- 
mercial manager,  and  Leith  Abbott,  promotion-publicity  director. 


P&G  LEADS  MAJOR 
MEDIA  ADVERTISERS 

PROCTER  &  GAMBLE  Co.  leads 
the  list  of  1,628  national  advertis- 
ers included  in  the  1944  edition  of 
"Expenditures  of  National  Adver- 
tisers in  Newspapers,  Magazines, 
Farm  Journals  and  Chain  Radio" 
published  annually  by  the  Bureau 
of  Advertising,  American  Newspa- 
per Publishers  Assn.  Volume,  show- 
ing P  &  G  as  the  top  spender  in 
these  four  media  for  the  third  suc- 
cessive year,  lists  all  national  ad- 
vertisers spending  more  than 
$25,000  in  any  one  of  the  four 
media. 

Lineup  of  the  top  ten  advertis- 
ers in  all  media  shows  little  change 
from  1943.  General  Foods,  General 
Motors  and  Lever  Bros,  remain  in 
second,  third  and  fourth  places. 
Sterling  Drug  moved  up  to  fifth 
place  in  1944  from  sixth  in  1943. 
General  Mills  climbed  from  seventh 
to  sixth.  Colgate-Palmoiivc-Peet 
Co.  moved  from  ninth  to  seventh. 
Coca  Cola  Co.  remained  in  the  No. 
8  position  and  Liggett  &  Myers  in 
tenth  place.  One  newcomer,  Amer- 
ican Home  Products  Corp.,  broke 
into  the  list  in  ninth  position. 

All  data  for  the  volume,  just  re- 
leased, were  compiled  for  the  Bu- 
reau by  Media  Records,  which  as- 
sembled the  newspaper  expendi- 
tures while  radio,  farm  paper  and 
magazine  figures  were  taken  from 
reports  of  Publishers'  Information 
Bureau. 


Crump  Renamed  Head 
Of  Kansas  City  Ad  Group 

MURREL  CRUMP,  advertising 
manager  of  the  Sinclair  Coal  Co., 
has  been  elected  to  his  fourth  term 
as  president  of  the  Advertising  & 
Sales  Executives  Club  of  Kansas 
City.  Other  officers  elected  were: 
W.  J.  Krebs,  Potts-Turnbull  Adv., 
first  v-p;  A.  J.  Stephens,  A.  J. 
Stephens  Co.,  second  v-p;  Kathryn 
Knappenberger,  City  National 
Bank,  third  v-p;  G.  E.  Smith,  Mo- 
rantz  Coal  &  Lumber  Co.,  secre- 
tary; Cecil  H.  Taylor,  Kansas  City 
Southern  Lines,  treasurer. 

R.  H.  Montgomery,  Goodlander 
Mills  Co.;  J.  B.  Woodbury,  R.  J. 
Potts-Calkins  &  Holden;  R.  C.  Mc- 
Creery,  George  B.  Peck  Inc.,  were 
elected  to  serve  three  year  terms 
on  the  board  of  governors.  In  com- 
petition with  clubs  throughout  the 
U.  S,,  Canada  and  Mexico,  the 
Kansas  City  club  recently  was 
awarded  the  Sales  Manager's  Mag 
azine  silver  trophy  by  the  National 
Federation  of  Sales  Executives  for 
distinguished  service  to  salesmen 
during  the  past  year. 


CBS  Hillbilly  Show 

NEW  MUSICAL  variety  show. 
Barnyard  Follies  featuring  the  na- 
tional hillbilly  champions,  started 
June  16,  Saturdays,  2:30-3  p.m. 
EWT  on  CBS.  Program  is  a  com- 
posite of  hillbilly  and  popular 
music.  Show  is  produced  by  Lewis 
Shumate  and  directed  by  Lamber 
Kohr. 
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'American  Newsletter' 

AMERICAN  network  is  mailing 
Volume  1  Number  1  of  "Americani 
Newsletter",  planned  as  a  monthly 
clip  sheet  of  background  informa- 
tion, to  affiliates,  radio  editors; 
civic  and  educational  organizations, 
libraries,  etc.  Current  issue  con- 
tains a  statement  by  Edward  J. 
Noble,  chairman,  on  the  necessity 
of  freedom  of  information,  another 
statement  by  Chester  J.  LaRoche, 
vice-chairman,  calling  press  and 
radio  an  inseparable  team  for  dem- 
ocracy, quotes  from  the  network': 
commentators,  and  stories  and  pic- 
tures of  its  programs  and  stars, 
Letter  was  prepared  by  Earl  Mul- 
lin,  head  of  the  press  department. 


I 


BROADCASTING    •    Broadcast  Advertising  K  0 


B 


S 


'<k 


THE  SHREVEPORT  TIMES 
STATION 

Shieveport  La. 
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JAIMES  IVI.  LeGATE,  general  manager 
of  WIOD  Miami,  has  been  elected  to 
the  board  of  directors  of  the  Miami 
Rotary  Club. 

PHIL  MEYER,  president  and  owner  of 
KFYR  Bismarck,  N.  D.,  is  spending  the 
summer  at  his  cabin  at  Detroit  Lakes. 
Minn.,  recuperating  from  an  Illness 
suffered  last  fall. 

FRANK  H.  ELPHICKE,  inanager  of 
CKWX  Vancouver,  MBS  outlet  in  Van- 
couver, is  on  a  five-week  tour  of  east- 
ern Canada  and  the  U.  S. 

JOHN  CARL  JFFFREY,  general  man- 
ager of  WKMO  Kokomo.  Ind.,  has  been 
elected  president  of  the  Kokomo  Lions 
Club. 

A.  MacGILLIVRAY.  assistant  director. 
RCA  financial  division,  Camden,  N.  J., 
has  been  reelected  a  director  of  the 
Philadelphia  Control  of  Controllers  In- 
stitute of  America  for  1945-46. 

HAROLD  B.  FELLOWS,  general  man- 
ager of  WEEI  Boston,  has  been  elected 
second  vice-president  of  the  Boston  Ad 
Club. 

K.  O.  MacPHERSON,  manager  of  KPFA 
Helena.  Mont.,  has  been  elected  presi- 
dent of  the  Helena  Chamber  of  Com- 
merce for  the  current  year. 


Our  Respects  To 

(Continued  from  Page  ^2) 

not  so  decisive  as  these,  but  none- 
theless inspiring.  As  a  network 
commentator  said  last  week,  "If 
there  is  one  name  that  means  more 
than  any  other  to  all  the  peoples 
of  Europe,  that  name  is  Eisen- 
hower." 

Always  encouraging  the  use  of 
radio  at  his  headquarters,  and  the 
equal  treatment  of  radio  and  press 
correspondents,  Gen.  Eisenhower 
has  surrounded  himself  with  com- 
petent industry  men.  His  Naval 
Aide,  Capt.  Harry  Butcher,  CBS 
vice-president,  has  been  with  him 
throughout  his  campaigns.  Lt.  Col. 
Walter  Brown  of  NBC  was  his 
communications  officer,  Maj.  Albert 
Wharfield  of  C.  E.  Hooper  Inc. 
set  up  the  voicecast  system  for  him 
in  the  Mediterranean  Theater. 
Brig.  Gen.  David  Sarnoff,  head  of 
RCA,  entered  the  General's  radio 
picture  in  the  European  opera- 
tions, setting  up  communication^ 
channels  with  the  Signal  Corps. 
Allied  psychological  warfare  was 
guided  by  the  hand  of  Col.  William 
S.  Paley,  CBS  president. 

Director  of  Broadcasting  Activi- 
ties, SHAEF,  was  the  former  NAB 
publicity  head  and  chief  of  the  Ra- 
dio Branch,  Army  Bureau  of  Public 
Relations,  Col.  Edward  M.  Kirby, 
who  arranged  for  much  of  the  ra- 
dio coverage  of  D-Day.  Gen.  Eisen- 
hower's brother  Milton  is  a  radio 
man,  who  was  associate  director 
and  administrative  chief  of  OWI, 
now  president  of  Kansas  State 
College,  which  operates  KSAC 
Manhattan,  Kan. 

As  a  radio  voice.  Gen.  Ike  sound.-; 
exactly  as  you  would  expect  him 
to  sound — ^quick,  decisive,  sincere. 
And  though,  with  his  magnificent 
modesty,  he  protests  he  is  "no 
speaker",  his  toast  to  Russian  Gen. 
Zhukov,  his  speech  to  the  Mayor 
of  London,  his  message  to  Congress 
reached  the  heights  of  simple  and 


Nets  Ask  Navy  to  Cancel  Pooling  Plan 
Governing  War  Coverage  in  Pacific 


NOW  THAT  correspondents  and 
broadcasting  facilities  are  avail- 
able for  Pacific  war  coverage,  the 
four  major  networks  have  asked 
to  cancel  their  pooling  agreement 
made  last  December  with  the  Navy. 

In  a  letter  to  Rear  Adm.  H.  B. 
Miller,  Navy  Office  of  Public  Re- 
lations, news  chiefs  of  CBS,  NBC, 
American  and  Mutual  pointed  out 
that,  on  the  basis  of  reports  from 
their  correspondents  in  the  Cen- 
tral Pacific  Command,  they  consid- 
ered the  agreement  "no  longer  nec- 
essary or  desirable". 

"We  propose  to  continue  the  sys- 
tem of  pooling  communiques  over 
the  Guam  circuit  as  heretofore 
done,"  the  heads  of  the  news  de- 
partments wrote.  "It  is  also  agreed 
that  certain  programs  from  ad- 
sincere  eloquence  that  only  the 
great  achieve. 

Through  his  triumphs,  he  has  con- 
stantly reminded  the  people  that 
he  is  just  Ike  Eisenhower  from 
Abilene,  Kan.,  who  would  prefer 
to  be  merely  the  representative  of 
all  the  GI's  who  fought  under  his 
command.  Even  in  speaking  with 
him  there  is  none  of  the  awe  that 
usually  surrounds  such  leaders. 
With  his  quick  humor,  that  won- 
derful grin,  and  the  warmth  that 
glows  from  him,  he  seems  like  any 
other  soldier  home  from  the  war. 
Wants  it  That  Way 

That  is  the  way  he  wants  it.  He 
begged  the  home  folks  on  Eisen- 
hower Day  not  to  "high  hat"  him 
when  he  returned.  Then  he  added, 
"The  worst  part  of  military  rank 
is  the  loneliness.  .  .  ."  Never  lonely 
as  he  grew  up  amid  five  brothers 
— each  called  Ike — he  was  the 
typical  young  American.  One  sum- 
mer on  vacation  from  West  Point, 
he  encountered  a  well-known  boxer 
who  boasted  he  could  lick  anybody 
in  Kansas.  Ike  knocked  him  out  in 
the  second  round. 

Though  many  reports  name  Ty- 
ler, Tex.,  his  birthplace,  he  was 
born  in  Denison,  Tex.,  Oct.  14, 
1890.  Early  in  life  his  name  be- 
came reversed  from  the  original 
David  Dwight.  After  graduation 
from  West  Point — where  he  was 
barred  from  school  dances  for  a 
month  because  he  did  a  fox-trot  on 
the  dance  floor — he  married  Mamie 
Doud  in  1916.  They  have  one  son, 
John  Sheldon  Doud,  who  was  grad- 
uated from  West  Point,  class  of  '44. 
Now  a  lieutenant,  he  served  in  ETO 
and  returned  with  his  father  to  the 
U.  S. 

In  addressing  Congress  last 
week.  Gen.  Eisenhower  said,  speak- 
ing for  each  man  who  had  fought 
under  him :  "He  knows  that  in  war 
the  threat  of  separate  annihiliation 
tends  to  hold  Allies  together;  he 
hopes  we  can  find  in  peace  a  nobler 
incentive  to  produce  the  same 
unity." 

With  Gen.  Eisenhower  as  inspi- 
ration, international  communica- 
tions is  ready  as  the  instrument  to 
promote  that  unity. 


vanced  areas  should  be  pooled 
Hereafter  this  will  be  done  "at  the 
discretion  of  the  network  chiefs  at 
Central  Pacific  headquarters. 

"Our  decision  to  cancel  the  pres- 
ent pool  agreement  is  based  on  the 
fact  that  all  networks  are  now  ade- 
quately represented  in  the  theater 
to  cover  such  transmission  points 
as  are  available. 

The  networks  had  stipulated  the 
agreement  would  be  cancelled  when 
three  of  the  four  decided  to  aban- 
don it.  They  now  have  39  men  in  the 
Pacific.  NBC  13,  CBS  7,  Mutual 
12,  American  7. 


MADISON  FORMim 
RADIO  DEPARTMEIST 

NEW  radio  department  is  being 
established  at  the  Madison  Adv 
Co.,  New  York,  formerly  Glicks- 
man  Adv.  Co.  H.  Sumner  Stern- 
berg, formerly  merchandising  di- 
rector and  account  executive  of  L, 
H.  Hartman  Co.,  New  York,  will 
head  the  department,  bringing  sev 
eral  accounts  which  he  says  will 
use  radio. 

Mr.  Sternberg  has  handled  i 
number  of  national  accounts  in 
eluding  Alfred  Dunhill  of  London, 
Russek's  of  Fifth  Avenue  and  Par- 
fum  Lorle.  Collaborating  in  de- 
veloping the  radio  section  is  David 
Gibson,  who  handled  Adam  Hat 
Co.  account  for  Glicksman.  Mad 
son  has  taken  an  entire  floor  at  400 
ison  Ave.,  New  York. 


HAROLD  K.  CARPENTER,  for  22  years 
with  Foster  &  Kleiser  Co.,  has  Joined 
KNX  Hollywood  as  account  executive 

L.  A.  (Bus)  MANWARING,  KSL  Salt 
Lake  City  account  executive,  has  beeu 
named  Bishop  of  the  Salt  Lake  Citj 
Waterloo  L.  D.  S.  Ward.  He  is  the  young- 
est man  ever  to  be  appointed  a  Bishof 
of  that  Ward  since  its  organization  in 
1905. 

'CARL  ARGABRITE,  formerly  of  KTFl 
Twin  Falls,  Ida.,  now  heads  local  sale: 
at  KPFA  Helena,  Mont. 
LEONARD  BUNKIN,  former  salesman  ol 
WIP  Philadelphia,  has  been  releasee 
from  the  Army. 

FRED    DINERT,    salesman   for  WHAT 
Philadelphia,  is  the  father  of  a  boy. 
EDW.ARD    PETRY,    president,  Edwarc 
Petry  &  Co,  is  out  of  the  hospital 
recuperating  after  a  reportedly  serioui 
illness. 

RADIO  ADV.  Co.,  New  York,  has  beer 
appointed  national  sales  representativ 
of  KROW  Oakland,  Cal. 

SPOT  SALES,  New  York,  has  beei 
named  national  representative  for  Thi 
Friendly  Group:  WSTV  Steubenvllle 
O.,  WFPG  Atlantic  City,  WJPA  Wash 
ington.  Pa.,  and  WKNY  Kingston,  N.  Y 
REYNOLD  R.  KRAFT,  sales  manage 
of  NBC  television  department.  Is  t^ 
speak  at  the  July  26  meeting  of  Baltii 
more  Kiwanis  Club. 

JOE  MATHEWS,  formerly  of  merchan 
dising  department  Young  &  Rubicam 
Chicago,  on  June  25  joins  Weed  &  Co 
Chicago,  as  salesman  replacing  CHARLIl 
ADELL,  who  moves  to  Detroit  [BROAD 
CASTING,  May  21]. 
LEW  H.  MUEHLBAEUR,  former  publi 
relations  and  advertising  executive  fo 
the  U.  S.  Employment  Office,  has  jolne 
the  sales  staff  of  WKBN  Youngstown,  0 
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WE  SPONSOR  THE  SPONSORS 

of  course,  many  of  our  sponsors  are  closely  knit  with  the  WSM 
territory.  These  have  made  their  own  friends,  and  are  holding 
them  well.  But  to  many  of  those  whose  programs  go  out  over 
our  clear  channel,  the  sponsorship  of  WSM,  the  very  fact  that 
WSM  allots  them  time,  is  a  door-opening  introduction  to  the 
five  million  people  in  our  listening  area.  It  is  an  area  whose 
doors  do  not  open  easily, — but  where  the  latch-string  is  always 
out  for  the  entrance  of  an  old  friend. 


NASHVILLE 


THE    VOICE    THAT    OPENS    STERNLY  GUARDED 

DOORS  IN  AN  AREA  OF  FIVE  MILLION  GOOD  CUSTOMERS 


HARRY  STONE.  Gen.  Mgr. 
DEAN  R.  UPSON,  Comm.  Mgr. 
EDW.  PETRY  &  CO.,  ISatl.  Reps. 


50,000  WATTS 
650  KILOCYCLES 
CLEAR  CHANNEL 

N.  B.  C.  Affiliate 
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. . .  its  '^legs^^  were  real 

The  first  xylophone,  dating  back  to 
prehistoi-ic  days,  consisted  of  a  prim- 
itive man  (or  more  lilvely  a  woman) 
with  wooden  bars  placed  across  his 
bare  legs  and  a  club  in  his  hand. 
Women  seemed  to  play  the  instru- 
ment more  than  men,  perhaps  be- 
cause they  liked  to  sit  down  a  good 
part  of  the  time.  In  early  Madagas- 
car, the  insti-ument  became  so  com- 
plicated that  it  took  two  players  to 
beat  the  bars — still  held  on  one  of 
the  musician's  legs. 

The  predecessor  of  swing 

So  many  bruised  shins  resulted  from 
earnest'but  inaccurate  xylophonists 
that  some  enterprising  savage  con- 
ceived the  idea  of  laying  the  wooden 
bars  across  two  logs.  Later  the  logs 
evolved  into  a  stand,  and  the  Bantu 
negroes  fastened  hollow  gourds  be- 
neath the  bars  for  added  resonance. 

By  this  time,  xylophone  music  had 
become  gay  and  tuneful,  and  was 
used  as  an  accompaniment  for  spir- 
ited dances. 

There's  music  in  the 
wood  pile 

Although  the  xylophone  was  men- 
tioned in  Europe  as  early  as  1511,  it 
was  not  until  1830  that  it  achieved 
any  recognition.  By  1875,  xylophone 
parts  were  being  written  into  sym- 
phonic arrangements. 

The  modern  xylophone,  known  as 
the  "wood  pile,"  is  merely  a  series 
of  wooden  slabs  separated  by  isola- 
tors of  wood  or  felt.  The  range  has 
been  increased  to  three  chromatic 
octaves,  and  for  convenience  in  play- 
ing, the  bars  are  arranged  in  two  or 
more  rows,  indented  into  each  othei-. 


The  gay  tempo  of  xylophone  mutic, 
irith  its  many  flourishes,  graces,  rolls 
and  shakes,  calls  for  the  best  in  re- 
cording. And  the  best  is 

VERTICAL  CUT  RECORDINGS! 

£/ecrnca/  Research  Products 
Dlmsion 

OF 

Wesrerti  EliitfJc^fof"P^f/ 

233  BROADWAY,  NEW  YORK  7.  N.  Y, 
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PETER  BOCHAN,  formerly  with  WWSW 
Pittsburgh,  has  joined  WNAB  Bridge- 
port, Conn.,  as  chief  announcer  and 
program  director. 

WILLI.A.M  CORNISH,  assistant  commer- 
cial program  manager  of  Mutual,  June 
21  married  Margaret  L.  Cameron  of 
Bedford  Hills,  N.  Y. 

JAMES  RAFTER,  conductor  of  "Vet- 
eran's Aid"  on  WINS  New  York.  June 
20  was  given  the  annual  National  Com- 
manders' award  of  the  Catholic  War 
Veterans  in  recognition  of  service  ren- 
dered throvigh  the  program. 
MAS.  EDW.'VRD  D.  ANDRUS,  former  an- 
nouncer and  dramatic  director  at  Nor- 
folk, Va.,  and  Signal  Corps  veteran  in 
C-B-I,  has  been  appointed  chief  of  -the 
Signal  Branch,  Oklahoma  City  Air  Tech- 
nical Service  Command,  Tinker  Field, 
Okla. 

GUY  ROBERTSON  has  been  appointed 
production  director  of  K'WK  St.  Louis. 
PVT.  BERN.\RD  DUDLEY,  former  CBS 
announcer,  has  been  assigned  m.c.  of 
the  v.feekly  WRDW  Augusta,  Ga.,  "Camp 
Gordon  Capers"  program.  New  WRDW 
announcers  are  JOE  HUNT  and  JAMES 
STANLEY. 

JACK  STRADER,  announcer,  from 
WCPO  to  WCKY  Cincinnati. 
HARRY  WOODLE,  formerly  with  KID 
Idaho  Palls  and  KHJ  Hollywood,  to 
KDYL  Salt  Lake  City  as  announcer. 
NED  LYNCH,  from  KPEL  Denver,  joins 
KDYL  Salt  Lake  City  as  writer. 
DELL  BAXTER  is  new  announcer  with 
WFBL  Syracuse. 

MELVIN  STUART  joins  WHAT  Phila- 
delphia as  announcer  succeeding  JACK 
CLEARY,  to  WPEN  Philadelphia. 
W.1.LTER  ROBINSON,  from  announcing 
staff  of  KYW  Philadelphia,  to  WQXR 
New  York. 

JOHN   A.    DEEGAN   has   joined  KYW 
Philadelphia  as  announcer. 
BOB    SHERRY,    NBC    announcer  and 
m.c,  is  the  father  of  a  girl  born  on 
Father's  Day. 

WILLIAM  R.  PEER,  former  script- 
writer with  Phillips  H.  Lord  Inc.,  has 
joined  NBC  as  a  staff  writer. 
HAL  MOORE,  WNEW  New  York  an- 
nouncer, is  the  father  of  a  boy  born 
June  13. 

RUTH  CRANE,  director  of  women's  ac- 
tivities, WMAL  Washington,  has  been 
elected  president  of  the  Women's  Ad- 
vertising Club  of  Washington. 
LYNN  McCURDY  Jr.,  formerly  of  KFJI 
Klamath  Falls  and  KGW  Portland,  Ore., 
to  KIRO  Seattle  as  announcer. 
BRUCE  C.  CLARKE  Jr.,  Rdm.  3/c,  for- 
mer announcer  with  WFBL  Syracuse, 
is  now  aboard  the  USS  Noble  somewhere 
in  the  Pacific. 

BILL  MAGNER  shifts  from  WCCO  Min- 
neapolis to  KOTA  Rapid  City,  S.  D.,  as 
announcer. 

AL  COLLINS,  former  announcer  of 
WIOD  Miami,  to  WIND  Chicago. 
DON  OTIS,  program  director  of  KMPC 
Hollywood,  has  resigned  to  devote  full 
time  to  his  programs.  HERB  WIXSON, 
assistant  manager  In  charge  of  sales 
has  taken  over  supervision  of  program- 
ming. JACK  LITTLE,  after  2V2  years  in 
service,  has  returned  to  station  as  an- 
nouncer. ARTHUR  C.  RYAN,  former 
announcer  of  KOIN  Portland,  has  been 
added  to  KMPC  staff. 
CAPT.  FRANK  LYNCH,  recently  re- 
leased from  the  Canadian  Army  and  re- 
turned to  CKLW  Windsor-Detroit 
[BROADCASTING,  May  28],  is  now  on 
leave  from  CKLW  as  supervisor,  Forces 
Production,  for  CBC  Montreal. 
EDWARD  JAEGER,  formerly  with 
Studebaker  Corp.,  Chicago,  and  WGKV 
Charleston,  has  Joined  the  announcing 
staff  of  WKMO  Kokomo,  Ind. 
RAY  BERGMAN,  KSL  Salt  Lake  City 
continuity  writer,  has  been  awarded 
the  Master  of  Business  Adm.  degree  at 
Northwestern  U. 

MARTIN  J.  FLANIGAN,  formerly  of 
WDMJ  Marquette.  Mich.,  to  announcing 
staff  of  KPFA  Helena,  Mont. 
ANTON  M.  LEADER,  producer-director 
for  NBC,  has  resigned  to  freelance,  with 
"Now  It  Can  Be  Told",  five  weekly  eve- 
ning quarter-hour  on  MBS,  as  his  first 
Independent  assignment. 


MADELEINE  CLARK,  CBS  staff  writer 
on  "Waves  on  Parade"  program,  was 
married  June  14  to  Lt.  Edward  B. 
Winslow,  USCG,  whom  she  met  while 
doing  research  for  the  CBS  program. 
ERNIE  RICCA,  MBS  director  of  the 
"Dick  Brown"  program,  is  the  father 
of  a  boy  born  Father's  Day. 
SGT.  LEO  KAYE,  former  continuity  edi- 
tor of  the  American  Forces  Network  in 
London  [BROADCASTING,  AprU  30] 
released  from  service  June  16,  has 
joined  KDKA  Pitsburgh  as  producer 
and  director. 

MATTIE  ROTENBERG.  commentator  on 
women's  affairs  for  CBC  Toronto,  has 
been  awarded  the  1945  Canadian  Wom- 
en's Press  Club  Memorial  Award  for 
her  broadcast  "The  Postwar  Woman". 
Contest  was  judged  by  MARGARET 
CUTHBERT,  director  of  women's  and 
children's  programs  for  NBC  New  York. 
PAUL  CROWLEY,  announcer  of  KPFA 
Helena,  Mont.,  Is  the  father  of  a  boy. 
PETE  P.ADILLA,  formerly  of  KQW  and 
OWI  San  Francisco,  has  joined  KROW 
Oakland,  Cal.,  as  announcer. 
FRANK  LOKEY  Jr.,  formerly  of  WMSL 
Decatur  and  WSGN  Birmingham,  Ala., 
has  joined  the  announcing  staff  of 
WNOX  Knoxville,  Tenn. 
JOHN  T.  REICH  is  a  new  director- 
writer  for  CBS  New  York  television  sta- 
tion, WCBW.  He  has  been  an  associate 
professor  at  Ithaca  College,  New  York, 
and  is  recently  returned  from  Holly- 
wood where  he  studied  screen  acting 
technique. 

WILLIAM  DRIPS,  NBC  Chicago  direc- 
tor of  agriculture,  has  been  named  a 
consultant  in  radio  agriculture  broad- 
casting for  OPA. 

LT.  (j.g.)  HAL  SCHER,  former  CBS  an- 
nouncer known  as  Hal  Sawyer,  has  been 
assigned  to  the  CBS  show  "Builders  of 
Victory",  as  Navy  representative  and 
liaison  officer. 

JEANNE  MEYER,  CBS  secretary,  has 
been  transferred  to  the  network's  writ- 
ing staff. 

MARX  LOEB,  CBS  producer,  effective 
July  8  takes  over  direction  of  "Report 
to  the  Nation",  sponsored  by  Continen- 
tal Can,  New  York,  Saturday  on  CBS, 
thru  BBDO,  New  York.  He  replaces 
EARLE  McGILL  who  is  leaving  CBS  to 
freelance. 

GEORGE  CASE,  production  manager  at 
WBBM  Chicago,  has  resigned  effective 
July  6  to  become  program  and  produc- 
tion manager  of  KABC  San  Antonio. 
JOHN  DUNH.4M,  former  WBBM  Chi- 
cago announcer  who  has  been  a  Ger- 
man prisoner  of  war  until  recently  re- 
leased by  the  Russians,  has  rejoined 
the  station. 

MILTON  ROBERTSON,  former  con- 
tinuity director  and  chief  script  writer 
at  WNEW  New  York,  has  joined  Trans- 
American  Television  &  Broadcasting 
Corp.,  New  York,  as  writer  for  Bendix 
Aviation  Corp.  CBS  program,  "Men  of 
Vision". 


'School'  Time  Change 

WHEN  CBS's  School  of  the  Air 
resumes  next  fall  it  will  probably 
be  after  4:00  p.m.  (EWT).  Deci- 
sion to  shift  from  9:15-9:45  a.m. 
spot  is  to  take  it  out  of  school 
hours  which  have  always  presented 
a  problem  because  of  different  time 
zones.  Another  reason  for  shift  is 
to  retain  Arthur  Godfrey  in  the 
morning  spot  and  in  the  repeat  at 
3:30-4  p.m.  (EWT).  Godfrey  was 
originally  scheduled  as  a  summer 
replacement  for  the  educational 
show. 


COLUMBIA  RECORDING  Corp.,  Bridge- 
port, has  released  an  album  of  Norman 
Corwln's  "On  a  Note  of  Triumph"  pro- 
gram, broadcast  on  CBS  on  V-E  Day 
Album,  containing  six  discs  recorded  on 
both  sides,  will  be  sold  for  $6.50.  Decca 
Records  originally  put  In  an  offer  to 
record  the  program  and  was  reftised. 


one 


your 


Mo. 
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Edward  Wallace,  wtam  s 

WAR  CORRESPONDENT  TELLS  CLEVELAND 


14  months  in  the  South  Pacific, 
EDWARD  WALLACE  actually  saw 
our  fighting  men  blast  the  Nips  out 
of  their  holes.  He  wallowed  in  steamy 
jungle  .  . .  slept  in  fox  holes  .  .  .  sur- 
vived  the  invasion  of  the  Trobiand 
Islands  and  narrowly  missed  getting 
"rubbed  out"  on  Cape  Gloucester. 
.  .  .  With  WTAM  since  May  he  is 
the  jirst  actual  radio  combat  war 
correspondent  to  serve  Cleveland. 
Another  first  for  WTAM,  the 
Cleveland  station  that's  also  first  in 
day  and  night  listening  .  .  .  and  first 
in  all  program  popularity  polls  too. 


FIRST  in  CLEVELAND 


50,000  watts  

Represented  by  NBC  SPOT  SALES 


EDWARD  WALLACE,  stripped  for  action  in  New  Guinea.  Now 
ace  commentator  and  News  Director  at  WTAM,  Cleveland. 


flulEPflRTS 


Now  o 


Place  Your  Order 

Now  .  .  .  for 

LINGO  VERTICAL 

TUBULAR  STEEL 

RADIATORS 

Prompt  Delivery 

on  radiators  manufactured 
from  materials  noiv  on  hand 


Now,  you  con  biry  o   LINGO  Vertical  Radiator  without 
the  use  of  priorities.  Because  of  the  limiteci  amount  of 
moteriols  ond  components  available,  orders  will  have  to 
be  filled  on  o  firsl-come,  first-served  basis.  Until  such 
materials  are  mode  available  in  greoter  quontities,  pro- 
duction  will   have  to  be  concentrated  on   radiators  not 
exceeding   250  feet  in  height.  It  you  ore  not  ready  to 
have  the  radiator  installed  at  this  time,  we  can  arrange  to 
manufacture  ond  deliver  the  radiator  to  you  with  your  op- 
tion to  have  it  installed  and  erected  by  us  when  you  ore 
'eody.  We  urge  you  to  act  immediately  and  thus  be  os- 
f  ured  of  having  your  radiator  on  hond  when  yoir  want  it 


'lease  include  in  your 
ond  approximate  site 
immediately  made  co> 
sequent  erection  when 


inquiries  the  radiator  height  required 
so  that  complete  quotation  can  be 
ering  the  radiator  itself  and  its  sub- 
so  desired. 


JOHN  E.  LINGO  &  SON,  INC. 

Esi.  1897 

CAMDEN,  NEW  JERSEY 


JOHN  ORR  YOUNG,  co-founder  of 
Young  &  Rubicam,  and  HAROLD  C. 
MEYERS,  head  of  Institutional  Rela- 
tions, have  formed  a  public  relations 
firm,  Young  &  Meyers,  at  4  E.  53d  St. 
Mr.  Young  retired  from  Y&R  in  1936. 

FRANK  A.  SCHOTTERS  has  been  named 
vice-president  in  charge  of  production 
for  the  C  r  o  s  1  e  y 
Corp.,  Cincinnati. 
Mr.  Schotters  has 
been  works  man- 
ager of  the  Western 
Cartridge  Co.  plants 
in   East  Alton,  111. 


COOPERATIVE  An- 
alysis    of  Broad- 
casting, New  York, 
has    expanded  the 
tabulating   staff  of 
Its  member  service 
department  so  that 
subscribers  may  se- 
cure breakdowns  by      Mr.  Schotters 
15  -  minute  periods 
of  ratings  of  half- 
hour  and  hour  programs.  Department 
can  now  also  offer  various  other  special 
analyses. 

WIRE  RECORDER  Development  Corp., 

Chicago,  which  handles  all  business  and 
licensing  activities  for  Armour  mag- 
netic wire  sound  recorder,  has  moved 
to  larger  quarters  in  Field  Bldg.,  135 
S.  LaSalle  St. 

SIDNEY  J.  ABELSON,  formerly  in  the 
radio  department  of  Pedlar  &  Ryan, 
New  York,  has  joined  William  J.  Ganz 
Co.,  New  York,  producer  of  commercial 
films,  as  sales  promotion  director. 

CHARLES  S.  O'DONNELL.  who  resigned 
as  director  and  vice-president  of  J.  M, 
Mathes  Inc.  last  Feb.  1,  has  formed  his 
own  company,  Charles  S.  O'Donnell  & 
Co.,  public  relations  council,  at  220  E. 
42d  St.  Firm  will  specialize  in  Latin 
American  public  relations. 

CAL  KIJHL,  for  two  years  radio  director 
of  The  Blow  Co.,  has  been  appointed 
West  Coast  recording  manager  of  RCA- 
Victor  Division,  Hollywood,  succeeding 
HARRY  MEYERSON,  to  Decca  Records 
Inc.,  New  York  [BROADCASTING,  June 
11].  Mr.  Kuhl  will  continue  outside  ra- 
dio production. 

WILL  YOLEN.  director  of  special  events 
for  Warner  Bros.  Pictures,  was  elected 
president  of  the  Publicity  Club  of  New 
York  Inc.,  succeeding  WILLIAM  P. 
MALONEY,  publicity  director  of  BBDO. 
Other  officers  are;  KATHERINE  WELL- 
INGBROOK.  head  of  her  own  publicity 
organization,  first  vice-president; 
GEORGE  ANDERSON,  Pendleton  Dud- 
ley &  .'^ssoc,  second  vice-president; 
DOROTHY  MYERS,  Austin-Wilder 
agency,  recording  secretary.  Among 
directors  elected  are:  JULIE  MEDLOCK, 
head  of  own  agency;  BUSH  BARNUM, 
Benton  &  Bowles,  and  WESTON  SMITH, 
vice-president  and  director  of  public 
relations,  "Financial  World." 


COMMERCIAL  PROGRAM  SALES,  new 

department  organized  by  WOR  New 
York,  will  create,  develop  and  sell  live 
or  transcribed  package  programs  of  all 
varieties.  Programs  will  be  for  commer- 
cial sales  exclusively  and  will  be  avail- 
able for  use  on  any  station  or  network 
selected  by  sponsor  or  agency.  EDMUND 

B.  (Tiny)  RUFFNER,  WOR  commercial 
program  manager,  heads  new  depart- 
ment which  also  will  produce  and  sell 
recorded  programs  for  syndication. 

NATIONAL  BROADCAST  SALES,  To- 
ronto, has  opened  a  transcription  de- 
partment to  handle  Canadian  produc- 
tions of  U.  S.  transcription  producers, 
with  R.  E.  McGUIRE,  formerly  of  All- 
Canada  Radio  Facilities,  Toronto,  as 
manager  of  the  transcription  division. 

C.  E.  HOOPER,  president,  C.  E.  Hooper 
Inc.,  addressed  the  radio  seminars  of 
KMBC  Kansas  City  and  KOIN  Portland, 
Ore.,  during  a  swing  around  the  country 
that  included  station  meetings  in  Chi- 
cago, Salt  Lake  City  and  Seattle. 


nEUJs  ^ 


JACK  STONE,  continuity  editor  of 
WRVA  Richmond,  Va.,  has  left  for  the 
Pacific  Theater  to  interview  servicemen  P 
from  Virginia.  He  will  prepare  material  ' 
for  daily  programs  for  the  next  few 
months. 

KATHERINE  CLARK,  women's  com- 
mentator of  WCAU  Philadelphia,  was 
to  leave  June  18  for  ETO  for  an  indefi- 
nite period  to  observe  operations  of 
Allied  Military  Government.  She  will 
prepare  twice-daily  Monday  through 
Friday  discs  to  be  flown  to  WCAU. 

NBC  soon  is  to  send  five  more  corre- 
spondents to  the  Pacific  to  strengthen 
the  network's  war  staff  there  without 
weakening  European  coverage.  Five  to 
leave  are:  ROSS  McCONNELL,  KOMO 
Seattle;  HOWARD  PYLE,  KTAR  Phoe- 
nix; WALFRED  JOHNSON,  former  press 
association  correspondent  released  from 
the  Marine  Corps,  all  of  whom  go  to 
Manila;  RAY  CLARK,  WOW  Omaha,  to 
Guam,  and  CHARLES  MINER,  Chung- 
king editor  and  New  York  Post  cor- 
respondent, who  stays  in  Chungking,  i 

THOMAS  B.  LESURE,  former  news  edi- 
tor of  WNAC  Boston,  to  WCOP  Boston 
as  news  rewrite  man. 


NBC  PRESS  department,  WEAF  New 
York  and  Mary  Margaret  McBride, 
WEAF  commentator,  will  entertain 
July  9  at  the  Waldorf-Astoria  Hotel  for 
Ben  Gross  in  honor  of  his  20th  year  a^ 
radio  editor  of  the  New  York  Daily 
News.  ^ 


5000  WATTS 


J 


WORLD  slUlEMOPfiElEn  ATTLE  | 
iDER  |Y|arket  Matter M 


ROUNDS 
UARANTEE 


NBC  IN  RICHMOND,VA. 
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REVERSIBLE  PANELS  of  both  live  and  dead  surfaces  make  it  possible  for  the  radio  ALTHOUGH  KSL's  POLYACOUSTIC  STUDIOS  look  like  something  out  of  "Buck 
producer  to  control  the  "bounce"  of  the  sound  waves  as  desired,  and  according  to  Rogers,"  this  futuristic  appearance  is  coincidental.  Cylindrical  surfaces  are  used 
the  nature  of  the  program  being  broadcast.  because  of  what  they  do,  not  how  they  look. 

KSL  Pioneers  In  Development  of  Poiyocoustic  Studios 


U  NTIL  recently  relatively  little  attention  has 
been  paid  to  the  scientific  control  of  sound 
waves  in  radio  broadcasting  studios.  Today  this 
subject  is  receiving  the  attention  of  many  of  the 
nation's  topflight  stations.  One  of  the  outstand- 
ing examples  is  that  of  KSL  (Salt  Lake  City), 


where  sound  engineers,  after  an  intensive  3  year 
study  of  the  problems,  completed  the  Polyacous- 
tic  studios  illustrated  here.  Another  example  of 
KSL  pioneering,  the  Polyacoustic  studios  enable 
KSL  listeners  to  enjoy  programs  that  are  richer, 
fuller  and  more  brilliant  than  ever  before. 


)RAMATIC  BROADCASTS  SOUND  BEST  from  this  type  of  studio,  primarily  designed 
or  the  human  voice.  Alternating  dead  and  live  surfaces  here  give  a  new  "natural- 
less"  to  the  voice  in  radio  broadcasting. 


LIVE  SURFACES  AS  SHOWN  HERE  reflect  sound  waves,  and  the  curves  control  the 
direction  and  amount  of  reflection.  They  allow  just  the  right  amount  of  reflectioa, 
then  cause  it  to  fade  away. 


SponsoBS  ^ 


You  cannot  cover  the 

tremendous  New  York 

market  without  using 

WBNX,  because  .  .  . 

WBNX  reaches 
• 

2,450,000  Jewish    speaking  persons 
1,523,000   Italian    speaking  persons 
1,235,000   German  speaking  persons 
660,000   Polish    speaking  persons 
• 

STRENGTHEN  your  present 
New  York  schedules  with 
WBNX.  Our  program  de- 
partment will  assist  you  in 

the  translation  of  your  copy., 


SOQO  WATTS  DIRECTIONAL  OVER  MEW  YORK 


L.    E.    WATERMAN    Co.,    New  York 
(pens),  starts  sponsorship  sometime  In 
September    of    "Gangbusters",  tenta- 
tively scheduled  for  the  Saturday  8-8:30 
p.m.  spot  on  American.  Contract  for  52 
weeks  placed  thru  the  Charles  Dallas 
Reach  Agency,  New  York. 
ALFRED  N.  STEELE,  former  vice-presi- 
dent of  D'Arcy  Adv.,  has  been  elected 
vice-president  of  the  Coca  Cola  Co.  to 
coordinate  merchandising  activities. 
ALLIED  MILLS,  Fort  Wayne,  Ind.  (poul- 
try, livestock  feeds,  has  appointed  West- 
ern Adv.,  Chicago,  to  handle  advertising 
effective  July  1.  Radio  will  be  used. 
LOUIS  MILANI  FOODS  Inc.,  Chicago, 
has  appointed  Jim  Ward  &  Co.,  Chicago, 
as  agency.  Radio  Is  being  planned. 
Chicago,    as   agency.    Radio    Is  being 
planned. 

VERNON  CANNING  Co.,  Los  Angeles 
(Newmark  Fine  Meat  Products),  has 
named  Brlsacher,  Van  Norden  &  Staff, 
Los  Angeles,  as  agency.  Radio  may  be 
used  later. 

PAUL  F.  BEICH  Co.,  Chicago  (Whiz 
candy  bar),  has  signed  for  three  sta- 
tion-breaks weekly  for  52  weeks  on  KYW 
Philadelphia,  thru  Arthur  Meyerhoff 
Co.,  Chicago. 

OMNIBOOK,  New  York  (magazine  and 
book  publishing  Co.),  starts  sponsor- 
ship Sept.  8  of  John  Mason  Brown's 
"Of  Men  and  Books",  on  WABC  New 
York  Sat.  2-2:15  p.m.  for  13  weeks.  Ac- 
count placed  direct. 

ILLINOIS  MEAT  Co.,  Chicago,  starting 
June  30  sponsors  Dick  (Two  Ton) 
Baker  in  a  program  of  song  and  piano 
specialties  10:15-10:30  a.m.  on  WGN  Chi- 
cago. Contract  is  for  52  weeks,  thru 
Arthur  Meyerhoff  &  Co.,  Chicago. 
GENERAL  CIGAR  Co.,  New  York  (White 
Owl  cigars),  has  dropped  sponsorship 
of  Earl  Wilson  on  Mutual  and  is  plan- 
ning to  schedule  a  new  show  for  the 
fall.  Agency  Is  J.  Walter  Thompson  Co., 
New  York. 

ARTRA  Cosmetics  Inc,  Bloomfield,  N  J., 
for  Sutra  sun  cream  Is  using  a  limited 
spot  campaign  on  WNEW  and  WOR 
New  York  and  on  two  Philadelphia  sta- 
tions. Agency  is  Kelly-Nason,  New  York. 
METRO-GOLDWYN-MAYER,  New  York, 
for  new  picture  "Blood  on  the  Sun" 
opening  in  New  York  June  28,  is  using 
a  heavy  spot  announcement  campaign 
on  the  following  New  York  stations : 
WABC  WEAF  WJZ  WOR  WLIB  WOV 
vmCA  WQXR  WHN  WNEW.  Announce- 
ments run  from  station-breaks  to  one- 
minute  commercials  used  on  stations 
in  varying  frequencies.  Agency  Is  Dona- 
hue &  Co.,  New  York. 
MELVILLE  RADIO  INSTITUTE,  New 
York,  thru  newly  appointed  Seldel 
Adv.,  New  York,  has  started  a  spot 
campaign  with  till  forbid  contract  on 
WINS  New  York.  Campaign  will  be  In- 
creased. 

SOIL-OFF  Mfg.  Co.,  Glendale,  Cal. 
(liquid  paint  cleaner),  has  appointed 
Ruthrauff  &  Ryan,  Hollywood,  to  serv- 
ice account  effective  July  1.  Radio  will 
continue  to  be  used. 

RIVERSIDE  RANCHO,  Los  Angeles 
(ballroom),  has  started  weekly  half -hour 
program  featuring  Spade  Cooley  and 
orchestra  on  KECA  Los  Angeles.  Con- 
tract is  for  13  weeks.  Firm  In  addition 
uses  five-weekly  participation  In  "Al 
Jarvls'  Make  Believe  Ballroom"  on 
KPWB;  six  spots  per  week  on  KPWB 
KPAS;  seven  weekly  on  KIEV  and  two 
dally  on  KFVD.  Dean  Simmons  Adv., 
Hollywood,  has  account. 
HASSENSTEIN  Co.,  Hollywood  (Movie 
Wave),  In  early  June  expanded  local 
spot  sechedule  on  KFVD  and  KRKD  to 
a  national  campaign.  Firm  currently 
uses  weekly  quarter-hour  program  on 
KJBS  San  Francisco  as  well  as  a  varied 
schedule  of  five-minute  programs  on 
WJR  Seattle,  KMYR  Denver,  KXL  Port- 
land, WJAS  Pittsburgh,  Intermountain 
Network  (KID  KVRS  KVNU  KEUB 
KOVO  KLO).  Dean  Simmons  Adv., 
Hollywood,  has  account. 
ARDEN  FARMS,  Los  Angeles  (dairy 
products),  July  9  starts  five- weekly 
quarter-hour  home  economics  program 
with  Polly  Patterson  on  KMPC  Holly- 
wood. Contract  for  13  weeks  placed  thru 
Productive  Adv.,  Los  Angeles. 


WILLIAM  SCHEIBEL,  former  advertis- 
ing manager  of  the  Benrus  Watch  Co. 
a,nd  Bulova  Watch  Co.,  has  been  ap- 
pointed advertising  manager  of  Wal- 
tham  Watch  Co.,  Waltham,  Mass. 
PAXTON  &  GALLAGHER  Co.,  Omaha 
(Butter-Nut  coffee),  has  signed  for  9 
a.m.  newscast  Mon.  thru  Sat.  and  10 
a.m.  newscast  Sun.  on  KSAL  Salina, 
Kan.  Contract  is  for  52  weeks.  Phillips 
Petroleum  Co.,  Bartlesvllle,  Okla.,  is 
sponsoring  Mon.  thru  Sat.  10  a.m.  quar- 
ter-hour newscast  on  KSAL  for  52 
weeks. 

E.  H.  CALHOUN  has  been  appointed  ad- 
vertising manager  of  Jaques  Mfg.  Co., 
Chicago  (KC  baking  powder).  He  will 
be  in  charge  of  sales  promotion  and 
public  relations,  succeeding  FRED 
SLAYTON,  resigned. 

ALAN  RANDALL,  assistant  advertising 
manager  of  Best  Foods  Inc.,  New  York, 
has  been  appointed  director  of  advertis- 
ing and  merchandising.  He  succeeds 
J.  L.  CALLAHAN,  to  copy-writing  staff 
of  Young  &  Rubicam. 

F.  W.  WOOLWORTH  Co.,  New  York,  has 
appointed  J.  M.  Mathes  Inc.,  New  Yorls. 
to  handle  advertising  for  all  its  retail 
stores  In  U.  S.  and  Canada.  Mathes 
already  had  the  New  York  section  of  the 
Woolworth  account  and  now  takes  over 
entire  company  advertising. 

M.  LOUIS  PRODUCTS  Co.,  New  York 
(Eggnog  Shampoo),  on  June  24  started 
recorded  quarter-hour  program,  "Casa 
Cugat",  featuring  music  by  Xavler 
Cugat  and  orchestra,  on  WOR  New  York 
for  52  weeks.  Besides  WOR,  program  is 
now  heard  on  WCAU  WHDH  KGO. 
Other  stations  may  be  added.  Agency 
is  Hirshon-Garfleld,  New  York. 
HILLS  BROS.,  New  York  (Dromedary 
Mixes),  has  taken  a  summer  hiatus  on 
the  majority  of  stations  carrying  spot 
announcements  but  will  resume  early 
in  September  with  an  expanded  sched- 
ule. Agency  is  Blow  Co.,  New  York. 
TWENTIETH  CENTURY  Paint  &  Var- 
nish Co.,  Brooklyn,  has  appointed  Ellis 
Adv.,  New  York,  to  handle  advertising. 
Radio  is  said  to  be  considered. 
REFINED  SYRUP  &  SUGARS  Inc.,  New 
York  (Flo-Sweet  Liquid  Sugar)  has  ap- 
pointed Fuller  &  Smith  &  Ross,  New 
York,  to  handle  advertising.  Radio  will 
be  used  in  the  Middle  West. 
HOLLANDS  JEWELRY  Co.,  Chicago, 
has  signed  for  a  live  station-break 
weekly  on  WBBM  Chicago,  effective 
June  24  for  52  weeks,  thru  Malcolm- 
Howard,  Chicago.  Kroger  Grocery  & 
Baking  Co.,  Cincinnati,  started  six 
transcribed  station-breaks  weekly  effec- 
tive June  17  for  six  weeks  thru  Ralph 
H.  Jones  Co.,  Cincinnati.  John  Puhl 
Products  Co.,  Chicago  (laundry  bleaches), 
win  use  three  live  station-breaks  weekly 
effective  July  7  for  13  weeks,  placed 
thru  Roche,  Williams  &  Cleary,  Chi- 
cago. 

ATLANTIC  BREWING  Co.,  Chicago 
(Tavern  Pale  beer),  June  16  began 
sponsorship  on  WBBM  Chicago  of  "Pro- 
fessor Van  Dusen  .  .  .  Master  of  Mys- 
tery", Saturday  6-6:30  p.m.  Contract 
for  52  weeks  placed  by  Campbell- 
Mlthun,  Chicago. 

FRED  W.  AMEND  Co.,  Chicago  (Chuck- 
les candies),  has  appointed  Henri,  Hurst 
&  McDonald,  Chicago,  to  handle  adver- 
tising effective  Aug.  1.  Radio  will  be 
used.  Account  was  formerly  handled  by 
Geo.  H.  Hartman  Co.,  Chicago. 
C.  Z.  CHEMICAL  Co.,  Belolt,  Wis.  (floor 
polishes),  has  signed  for  six  spots 
weekly  for  13  weeks  on  KTSA  San  An- 
tonio, thru  Klau-Van  Pleterson-Dun- 
lop,  Madison,  Wis. 

CALIFORNIA  Fruit  Growers  Exchange, 

Los  Angeles  (Sunklst  oranges),  In  four- 
week  summer  campaign  on  June  18 
started  schedule  of  dally  spots  on: 
KMPC  KECA  KFAC  KFI  KFWB  KHJ 
KMTR  KNX  KRKD  KWKW  KPAS 
KIEV.  Agency  Is  Poote,  Cone  &  Beld- 
ing,  Los  Angeles. 

20TH  CENTURY-FOX  FILM  Corp.,  Los 

Angeles,  to  promote  local  showing  of 
the  film  "Nob  Hill",  on  June  18  started 
dally  spot  schedule  on  KFAC  KNX 
KECA  KMPC  KFI  KHJ.  Contracts  are 
for  13  weeks.  Agency  is  Western  Adv., 
Los  Angeles. 


MISSISSIPPI'S 

CASH 

SPEAKS 

UP! 

An  increase  of  131  per 
cent  in  Mississippi  bank  de- 
posits during  the  last  three 
years  *  is  a  clarion  call  to 
alert  advertisers.  Bank  depos- 
its have  climbed  from  $271,- 
000,000  to  $629,000,000! 
Mississippi's  agricultural,  in- 
dustrial and  oil  increases  are 
steadily  building  bigger  and 
better  business  in  America's 
state  of  opportunity. 

WJDX  —  the  DOMINANT 

"Voice  of  Mississippi"  effec- 
tively, efficiently  covers  this 
expanding  market. 

'  State  Bonk  Commission 


LAMAR 
LIFE  INSURANCE 
COMPANY 

JACKSOM,  MISSISSIPPI 
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Anna  ri  llo  "  Growing  ^'^CapitoV^  of  The  Panhandle 


The  stability  and  prosperity  of  the  Amorillo 
market  are  assured  by  the  large  income  de- 
rived from  cattle,  oil  and  gas,  wheat  and 
industrial  business  of  a  permanent  na- 
ture. The  combined  receipts  for  1944  of 
three  basic  classifications:  cattle,  oil  and 
gas,  and  wheat  will  run  close  to  $325,- 
000,000. 

1944  retail  sales  of  $42,333,000  show  an 


impressive  60%  increase  over  1939. 
This  market  is  most  aggressive  .  .  .  one 
where  your  message  reaches  responsive 
buying  power. 

KFDA's  large,  and  growing  "Share  of  the 
Audience"  together  with  planned  promo- 
tion and  merchandising  services  produce 
results  at  low  cost.  Let  us  give  you  the 
complete  facts. 


#   NUNN  STATIONS 

KFDA,  Amarillo,  Tex. 
WLAP,  Lexington,  Ky. 
WBIR,  Knoxville,  Tenn. 
WCMl  /  Ashland,  Ky. 

\  Hunfington,W.  Vo. 

— Owned  and  operated  by 
Gilmore    N.    Nunn  and 
J.  Lindsay  Nunn. 

REPRESENTED  NATIONALLY  BY 
THE  JOHN  E.  PEARSON  CO, 

KFDA 

Amarillo,  Texas 

A   NUNN  STATION 

Howard  P.  Roberson,  Manager 

AN  AFFILIATE  OF  THE  AMERICAN  BROADCASTING  COMPANY 
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PORTER  BLDG. 
KANSAS  CITY,  MO. 


EVERETT  L.  DILLARD 
Cpiiprnl  Manager 

ELIZABETH  WHITEHEAD 
Station  Director 


Pioneer  FM  Station  in 
the  Kansas  City  Area 


Ask  for  Rate  Card  3 


3.  A.  PEAKCE,  assistant  chief  engineer 
at  WWSW  Pittsburgh  for  over  13  years, 
has  resigned. 

LUTHER  MARTIN,  formerly  of  KWTO 
Springfield,  Mo.,  to  WGAA  Cedartown. 
Ga.,  as  chief  engineer. 

M.  M.  (Pete)  ELLIOTT  has  been  ap- 
pointed assistant  to  S.  M.  FINLAYSON. 
general  manager  of  Canadian  Marconi 
Co.,  Montreal. 

R.  J.  (Rollie)  SHERWOOD,  former  as- 
sistant to  the  president.  General  Dry 
Battery  Inc.,  has  been  named  sales 
manager  of  HalUcrafters  Co.,  Chicago. 

WARREN  LEE  PIERSON,  president  of 
the  American  Cable  &  Radio  Corp., 
New  York,  has  been  named  to  head 
Commercial  Cable  Co.,  subsidiary  firm. 
Mr.  Pierson,  former  president  of  the 
Export-Import  Bank  in  Washington, 
fills  position  left  vacant  for  several 
years  since  death  of  JOHN  GOLDHAM- 
MER. 

DR.  O.  S.  DUFFENDACK,  former  re- 
search director  of  the  North  American 
Philips  Co.,  New  York,  has  been  named 
vice-president  directing  research  and 
engineering.  E.  J.  KELLY,  manager  of 
manufacturing,  is  now  vice-president 
and  general  factory  manager. 

PAUL  SCOTT,  released  from  the  Army 
Air  Corps  on  the  point  system,  has 
Joined  the  engineering  staff  of  WGAA 
Cedartown,  Ga. 

JACK  NEFF,  released  from  the  service, 
has  returned  to  the  technical  staff  of 
WOL  Washington. 

A  NEW  unit  for  measuring  DC  or  AC 
voltage,  resistance,  audio  level  and  FM 
discriminator  balance,  has  been  an- 
nounced by  RCA.  The  RCA  195-A  Volto- 
hymst,  unit  combines  a  6-range  DC 
voltmeter,  and  ohmeter  reading  from 
0.1  ohm  to  1,000  megohms,  a  6-range  AC 
voltmeter,  a  linear  audio  frequency 
voltmeter,  an  audio  level  meter  and  an 
FM  dlscrlmator  balance  indicator. 


POSTWAR  plans  for  Indianapolis  are 
being  "sold"  to  its  citizenry  through 
"Quiz  Your  Mayor",  new  Monday  eve- 
ning program  started  on  WIRE  Indian- 
apolis. Representatives  from  civic  clubs 
and  organizations  are  invited  to  attend 
broadcasts.  The  Wm.  H.  Block  Co.,  de- 
partment store,  has  given  time  to  In- 
dianapolis Chamber  of  Commerce  and 
the  Indianapolis  Postwar  Planning 
Committee.  Program  is  handled  by  Gwln 
Adv.,  Indianapolis. 

Better  Vision  Series 

DEDICATED  to  the  cause  of  eyesight 
conservation,  "Eyes  on  the  Future", 
new  weekly  quarter-hour  series,  started 
on  WNEW  New  York  June  24  8:45-9 
p.m.  Featuring  short  educational  ad- 
dresses by  science  editors  and  authors, 
program  is  presented  in  cooperation 
with  Better  Vision  Institute.  Music  is 
by  stars  of  Metropolitan  Opera  Co.  and 
members  of  the  New  York  Philhar- 
monic Society. 

Glimpse  of  Home 
QUARTER  -  HOUR  "home  on  leave" 
has  been  effected  by  broadcasters  of 
Springfield,  Mass.,  for  local  boys  now  in 
ETO  through  preparation  of  a  special 
program  of  home  town  folks  and  mem- 
ories. Recorded  by  WSPR  Springfield, 
program  was  sent  overseas  for  rebroad- 
cast  as  part  of  the  Army  Radio  Service 
series  "Let's  Go  to  Town". 

Teen-Age  Problems 

NEW  TELEVISION  program  dealing 
with  teen-ag'.''  problems  started  June  21 
on  WCBW  New  York,  CBS  video  sta- 
tion. Weekly  half-hour  telecast  is  pre- 
sented by  WCBW  in  collaboration  with 
United  Parents  Assn.  of  New  York  City. 
Each  program  gives  dramatization  of  an 
adolescent  problem  as  submitted  by  a 
teen-ager. 


PiTTSSURGH  AVVERTISEnS  KNOW 
THE  LOCAL  SCORE 

That's  why  it  means  something  that  7  of  Pittsburgh's 
8  leading  department  stores  used  KQV  last  year. 


ALLEGHENY   BROADCASTING  CORP. 

National  Representatives:  WEED  &  CO. 


Service  Humor 

SERVICEMEN  and  service  publications 
such  as  "Yank",  "Stars  and  Stripes" 
etc.  provide  comedy  material  for  "GI 
Laffs"  starting  on  CBS  June  28,  Thurs- 
day 8:30-55  p.m.  A  $100  Bond  will  be 
awarded  each  week  for  best  10-minute 
comedy  sketch  submitted  by  a  service- 
man. Bonds  also  will  be  presented  for 
best  jokes. 

WNBT  Classic  Plays 
WNBT,  NBC  Video  station  In  New  York, 
is  presenting  a  series  of  great  classical 
plays  which  began  June  17  with  Mol- 
lere's  "The  Bourgeois  Gentleman". 
Adapted  and  produced  for  television  by 
Dr.  Herbert  Graf,  NBC  operatic  pro- 
ducer, this  French  comedy  was  given 
with  a  background  of  Strauss  music  and 
included  a  ballet.  • 

Congressmen  on  WIND 

CONTROVERSIAL  subjects  are  basis 
for  new  series  "Congress  Reports"  on 
WIND  Chicago,  Sunday  8:45-9  p.m. 
Program  offers  equal  time  to  Demo- 
cratic and  Republican  members  of  Con- 
gress who  live  within  a  150-mile  radius 
of  Chicago. 

Weather  Report  Service 

COMPLETE  weather  reports  for  boat- 
men, fishermen  and  vacationers  in  the 
New  York  area  has  been  started  by 
WPAT  Paterson,  N.  J.,  as  a  public  serv- 
ice. Detailed  summaries  are  aired  80 
times  weekly. 

KMBC  Air  Almanac 

KMBC  Kansas  City  has  started  a  five 
minute  "Dally  Almanac"  program  at 
6:10  a.m.  giving  weather  forecast  and 
barometer  readings  for  the  benefit  of 
rural  listeners  in  the  four-state  area. 

Veterans  Service 
STARTING  today  (June  25),  WMCA 
New  York  offers  special  house  and 
apartment-locating  service  to  discharged 
servicemen  and  their  families,  giving 
veterans  time  on  "Real  Estate  Round- 
up" 8:03-8:15  a.m.  dally. 

WHBQ  Schedule 

BECAUSE  listeners  are  staying  up 
later  due  to  the  hot  weather,  WHBQ 
Memphis  is  bolstering  Its  nighttime 
schedule  with  top  dance  music  pro- 
grams recorded  earlier  from  the  Mu- 
tual line. 

News  Comedy 
FIVE-MINUTE  comedy  news  feature, 
"Chuckles  Prom  the  News",  is  now  aired 
Monday  through  Friday  10:25-10:30  a.m. 
by  American  Network.  Stories  are  from 
wire  of  AP,  UP,  INS. 

Civic  Planning 
CIVIC  planning  series  titled  "New  York 
Tomorrow"  has  been  started  on  WLIB 
New  York.  Quarter-hour  weekly  broad- 
cast presents  talks  by  city  officials  and 
leaders. 
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500  experts  spoke 

. . .  and  it  was  music  to  our  ears 


Bruno  Walter,  voted  the  out- 
standing opera  conductor  in 
Musical  America's  recent  radio 
poll. 


ONE  OF  THE  things  we'd  like 
to  do  at  the  American 
Broadcasting  Company  is  give 
our  listening  audience  the  best 
that  there  is  in  every  field  of 
radio  entertainment.  This  is  a 
great  policy  if — and  only  if — 
we  successfully  put  it  into 
practice. 

That's  why  the  result  of 
Musical  America's  recent 
radio  poll  was  music  to  our  ears.  Over  500  of  the  leading 
music  editors  and  critics  from  coast  to  coast  and  Canada 
picked  five  of  our  musical  programs  and  people  as  out- 
standing in  their  fields.  They  said: 

BRUNO  WALTER,  conductor  of  the  Metropolitan 
Opera  Association,  was  the  best  of  all  opera  con- 
ductors. 

THE  BOSTON  SYMPHONY,  under  the  direction  of 
Dr.  Serge  Koussevitsky,  was  tied  for  first  place  as 
the  finest  symphony  orchestra. 

"DIE  MEISTERSINGER,"  presented  by  the  Metro- 
politan Opera,  was  the  best  performance  of  opera. 
MILTON  CROSS  was  the  outstanding  announcer- 
commentator. 

METROPOLITAN  OPERA,  U.  S.  A.,  presented  by  the 
Metropolitan  Opera  Guild,  was  the  best  program 
of  operatic  character. 

We  have  always  been  deeply  conscious  of  the  impor- 
tance of  music  as  a  means  of  entertainment  and  re- 
laxation. That  is  why  we  have  been  trying  to  do  a  com- 
plete job  in  bringing  our  listeners  the  best  in  music: 
everything  from  the  rich  classical  to  jive — everything 
from  "Die  Meistersinger"  to  our  Saturday  Senior  Swing. 

We  are  proud  that  it  was  an  "American"  Network 
program  that  gave  a  host  of  talented  singers  the 
opportunity  to  compete  for  the  highest  goal  in  grand 
opera:  the  Metropolitan.  A  large  number  of  the  most 
brilliant  stars  in  the  "Met"  today  were  "discovered" 
on  Metropolitan  Opera  Presents  (formerly  Metro- 
politan Auditions  of  the  Air).  In  addition,  the 
"Met's"  top  singers  are  heard  on  a  special  weekly 
evening  program — Metropolitan  Opera,  U.  S.  A. 

Saludos  Amigos  features  outstanding  guest  con- 
ductors of   both   continents.   It   regularly  gives 


"American"  listeners  a  better  appreciation  of  Latin- 
American  music  and  a  better  understanding  of  the 
Latin-American  way  of  life. 

One  of  the  four  greatest  conductors — Sir  Thomas 
Beecham — was  presented  to  our  listeners  through 
our  new  Saturday  Symphony,  a  series  that  makes  it 
possible  for  many  to  enjoy  the  outstanding — but 
lesser  known — works  of  symphonic  literature. 

In  this  series  we  are  also  presenting  such  prom- 
inent guest  conductors  as  Nicolai  Berezowsky,  Max 
Gobberman  and  Anatol  Dorati.  This  summer  we 
are  taking  our  listeners  to  Tanglewood,  in  the 
Berkshires,  for  one  of  the  top  events  of  the  musical 
season:  The  Bach-Mozart  Festival  under  the  direc- 
tion of  the  noted  conductor,  Dr.  Serge  Koussevitsky. 

And  to  round  out  the  classical  musical  fare  that 
we  give  our  listeners,  we  bring  them  still  another 
type  of  musical  entertainment:  The  Coffee  Concert, 
featuring  Sylvia  Marlowe,  one  of  America's  finest 
harpsichordists,  in  a  program  of  17th  and  18th 
Century  music. 

Our  obligation  to  give  the  public  the  best  in  music  is 
not  limited  to  the  classics.  In  the  semi-classical  field,  we 
are  currently  broadcasting  the  famed  Boston  "Pops" 
every  Saturday  night.  We've  also  given  our  listeners 
Gilbert  &  Sullivan  operettas.  And  when  it  comes  to  pop- 
ular music,  we  have  on  our  staff  the  man  who  has  done 
more  for  this  type  of  music  than  anyone  else — Paul 
Whiteman.  Also  Nathan  Van  Cleave,  nationally  famous 
for  his  distinctive  arrangements  of  popular  music. 

Here  again — in  popular  music — we  haVe  brought  our 
listeners  a  variety  of  top  personalities  and  programs. 

Guy  Lombardo,  Duke  Ellington,  Sammy  Kaye,  Kay 
Armen,  The  Andrews  Sisters,  Saturday  Senior  Swing, 
Philco  Summer  Series,  Andy  Russell  and  The  Ford  Early 
American  Music — these  are  only  some  of  the  popular 
music  programs  on  the  "American"  Network. 


Yes,  we  do  think  that  we  are  doing  a  pretty  good  job 
in  the  field  of  music.  And  we  were  extremely  pleased  to 
have  Musical  America,  in  telling  us  about  the  awards, 
say:  "The  American  Broadcasting  Company  has  won 
five  first  places  in  the  various  groups  of  our  second  an- 
nual radio  poll  from  over  500  radio  and  music  editors 
from  coast  to  coast  and  Canada.  Ii  ' ' 


ncidentally,  you  top 
all  other  networks  in  the  number  of  first  places  won." 

American  Broadcasting  Company 
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Based  on  C.  E.  Hooper  continuing 
Measuremenf  of  Radio  Listening, 
February-April,  1943  and  1945. 


WIND 
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5000  WATTS  .  560  KC 


BILL  BALLINGEK,  former  head  of  cre- 
ative department  of  Campbell-Mithun, 
Chicago,  has  joined  Relncke-Ellis - 
Younggreen  &  Finn,  Chicago,  as  radio 
director,  a  new  position.  JACK  BRIDGK- 
WATER  replaces  Mr.  Ballinger  at 
Campbell  -  Mithun  [BROADCASTING. 
June  4]. 

ROBERT  SELBY,  veteran  California 
newspaper  and  radio  advertising  execu- 
tive, has  been  ap- 
pointed San  Fran- 
cisco manager  ot 
the  new  branch  of- 
fice of  Smith,  BvJl 
&  McCreery  Adv., 
Hollywood  agency. 
Headquartered  1  n 
the  Butler  Bldg., 
131  Stockton  St  , 
will  be  in  charge  of 
the  agency's  north- 
ern California  oper- 
a  t  1  o  n  s.  LOWELL 
SMITH,  formerly  of 
Los  Angeles,  has 
been  appointed  pro- 
duction manager 
with  GRACE  LAIRD  shifted  from  Holly- 
wood to  San  Francisco  as  office  man- 
ager. Firm  has  also  established  New 
York  branch  offices  at  7312  Empire  State 
Bldg.  F.  J.  SMALLEY  Jr.  [BROAD- 
CASTING, March  26],  is  In  charge  as 
resident  manager  with  VIRGINIA 
FRAZIER  WHITE,  once  associated  with 
Allied  Adv.  Agencies,  Los  Angeles,  as 
office  manager. 

D.  C.  WING  has  resigned  as  advertis- 
ing director  of  Nash  Motors  Division, 
Nash-Kelvlnator  Corp.,  to  return  to 
Maxon  Inc.,  Detroit,  as  account  execu- 
tive. His  successor  at  Nash-Kelvlnator 
is  N.  F.  LAWLER,  assistant  advertising 
director,  formerly  with  McCann-Erick- 
son. 


Mr.  Selby 


TOM  WESTWOOD  Adv.,  Los  Angeles, 
has  moved  to  larger  quarters  In  Com- 
mercial Exchange  Bldg.,  416  W.  Eighth 
Street,  Los  Angeles.  Telephone  Is 
Vandike  6457. 

ANTHONY  STANFORD,  producer  and 
television  director  of  J.  Walter  Thomp- 
son Co.,  Hollywood,  and  associated  with 
that  agency  for  11  years,  resigns  effec- 
tive July  1. 

ANDREW  McGUIRE  has  been  appoint- 
ed a  director  of  Walsh  Adv.  Co.,  Wind- 
sor and  Toronto.  He  has  been  with 
agency  for  16  years. 

ED  BOWERS,  formerly  with  Calkins  & 
Holden,  Chicago,  has  joined  Al  Paul 
Lefton  Co.,  Chicago,  to  handle  copy 
and  accounts. 

VIVIAN  McMURTREY,  formerly  of 
McCann-Erlckson,  Portland,  has  joined 
the  copy  staff  of  Foote,  Cone  &  Bald- 
ing, San  Francisco. 

WESLEY  CHRIST,  released  from  the 
Army,  to  staff  of  McNeill  &  McCleery 
Adv.,  Los  Angeles. 

JOHN  S.  COONLEY,  for  seven  years 
manager  of  N.  W.  Ayer  &  Son,  Hono- 
lulu office,  has  resigned  to  become  pub- 
lic relations  director  of  American  Fac- 
tors, Honolulu. 

LILLIAN  KRAMER,  formerly  of  Russell 
Blrdwell  &  Assoc.,  Beverly  Hills,  Cal., 
publicity  service,  has  joined  Young  & 
Rubicam,  Hollywood,  publicity  staff. 
JORGE  J.  CUETO,  formerly  with  the 
export  department  of  Vick  Chemical 
Co.,  New  York,  has  joined  the  New  York 
office  of  the  National  Export  Adv. 
Service  as  media  director. 
H.  M.  KIESEWETTER  ADV.,  New  York, 
has  changed  firm  name  to  KIESEWET- 
TER, WETTRAU  &  BAKER.  RUDOLPH 
WETTRAU,  art  director,  and  SAMM  S. 
BAKER,  copy  chief,  acquire  substantial 
Interest  in  the  agency  and  become  vice- 
presidents.  H.  M.  KIESEWETTER  con- 
tinues as  president  and  chairman. 


"I'VE   GOT    POST-WAR    PLANS  TOO! 


m 


SIOUX  FALLS,  SO.  DAKOTA 
1140  K  C  —  5000  WATTS 
National  Representatives 
HOWARD   H.   WILSON  CO. 


FOLLOWING  broadcast  of  NBC's 
The  Man  Called  X,  summer  re- 
placement for  Bob  Hope,  program 
plans  were  discussed  by  (1  to  r) 
Herbert  Marshall,  star  of  series; 
James  Barnett,  v-p  and  adv.  dir. 
of  Pepsodent  Div.,  Lever  Bros.;  J 
Hugh  E.  Davis,  acct.  exec,  FC&B. 


JERRY  RODGERS,  production  manager 
with  Abbott  Kimball  Co.,  New  York 
has  been  appointed  office  manager  of 
Wortman,  Barton  &  Goold,  New  York. 
MARY  MCCARTHY,  production  head  of 
Moselle  &  Eisen,  New  York,  has  become 
an  account  executive  with  the  agency. 
BERNARD  SEGALOFF,  formerly  with 
Hlrshon-Garfield,  New  York,  succeeds, 
Miss  McCarthy. 
JAMES  S.  MONTGOMERY  has  Joined 
McKee  &  Albright,  Philadelphia,  after 
three  years  as  captain  In  the  Army  Air 
Forces. 

LOUISE  WINTERS^  freelance  actress 
and  engineer  in  San  Francisco,  has 
joined  the  radio  department  of  Comp 
ton  Adv.,  New  York.  EVELYN  PEIBCE, 
program  supervisor  with  Compton,  has 
been  appointed  assistant  programs  su 
pervlsor  of  all  day-time  radio  programs 
for  the  agency.  FLOYD  HOLM,  also  pro 
gram  supervisor,  has  been  promoted  to 
assistant  programs  supervisor  of  all 
nighttime  radio. 
LEEFORD  ADV.,  New  York,  has  moved 
to  432  Fourth  Ave.,  Zone  16.  New  phone 
is  Murrgiy  Hill  4-7116. 
WAUHILLAU  LA  HAY,  radio  publicity 
director  for  N.  W.  Ayer  &  Son,  New 
York,  left  last  week  on  a  four-month 
trip  to  confer  with  CBS  station  execu 
tives  and  radio  editors  throughout  the 
country  on  promotion  projects  for 
United  Drug  Co.  CBS  programs,  both 
the  Moore-Durante  broadcast  and  Itsi 
summer  replacement,  the  Ray  Bolger 
program.  Miss  La  Hay  is  expected  to 
return  to  New  York  about  Oct.  1.  Dur- 
ing her  absence  the  post  at  the  Ayer 
agency  will  be  filled  by  DOROTHY 
DORAN,  member  of  the  radio  publicity 
department. 
ORVIL  ANDREWS,  former  production 
director  of  Sonovox  for  Free  &  Peters, 
New  York,  has  Joined  the  radio  produc- 
tion department  of  Kenyon  &  Eck- 
hardt.  New  York.  DEMAREST  S.  OAS- 
SIDY,  formerly  with  Ruthrauff  &  Ryan 
as  copy  writer  and  pictorial  director  of 
the  Republican  National  Committee, 
has  Joined  K.  &  E.  as  commercial 
writer. 

EDWARD  BATTEY  Jr.,  vice-president 
and  director  of  Compton  Adv.,  New 
York,  has  been  named  president  of 
Market  Research  Council  succeeding 
Ray  Robinson  of  Crowell-Collier  Pub. 
Co.  ROBERT  N.  KING  of  BBDO  was 
elected  a  vice-president. 
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YOU  GET  A  ^PLUS'  WITH 

MAC  McGUIRE 

Advertisers  on  Mac  McGuire's  WCAU  morning  Participation 
Program*  get  PLUS  value.  Besides  "saturation"  coverage  in  the 
Philadelphia  area — America's  third  richest  market — McGuire's 
show  consistently  receives  mail  from  27  states.  With  friendly  voice, 
pleasant  music,  and  daily  prize -contests,  Mac  wakes  them  up  to 
ACTIVE  PARTICIPATION.  A  large-scale  action -getter  like 
Mac  is  a  very  powerful  man  to  get  sales -action  for  your  product. 

*  MONDAY  THRU  SATURDAY,  7:05  TO  7:45  AND  8:15  TO  8:55  A.M. 


COVERAGE  +  PROGRAM  =  SALES 

WCAU 


50,000  WATTS 


CBS  AFFILIATE 


PHIIADELPHIA'S  LEADIIVG  RADIO  IIVSTITUTIOIV 
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SE^ORA  PLAISS  TWO 
VIDEO  SET  MODELS 

PLAXS  to  introduce  a  line  of  tele- 
vision sets  about  12  months  after 
resumption  of  civilian  manufac- 
ture has  been  announced  by  Senora 
Radio  and  Television  Corp.,  Chi- 
cago. Two  models  will  be  intro- 
duced— one  a  table  model  with 
image  reflected  on  a  7  or  8  inch 
mirror;  the  other  a  console  set 
with  a  16  by  21  inch  screen.  Origi- 
nal sales  price  will  be  about  $150 
and  $400  respectively,  with  cost 
dropping  to  about  $100  and  $300 
after  production  is  attained. 

Senora's  immediate  postwar 
radio  plans  call  for  AM  sets,  with 
combination  AM  and  FM  sets  be- 
ing made  within  the  year.  The  tele- 
vision unit  will  be  a  separate  pack- 
age including  sound  reception. 


Radio  Clock 

GEORGE  K.  LAN,  a  Chinese 
merchant  of  Riverton,  Man., 
Canada,  is  reported  to  have 
taken  out  a  patent  on  a  clock 
which  includes  a  radio  to 
wake  a  person  in  the  morning 
to  any  program,  gets  any 
program  automatically  during 
the  day,  and  shuts  itself  off 
automatically  when  the  pro- 
gram is  over.  Besides  the 
radio  adjustments  on  the 
clock,  it  has  five  hands,  one 
giving  the  hour  of  the  day, 
and  others  the  day,  week, 
month  and  year.  It  is  report- 
ed that  a  large  electrical  com- 
pany is  interested  in  the  radio 
clock. 


Recording  Combat  Missions  No  Fun, 
Says  Sergeant  Returned  From  Europe 


RECORDING  actual  aerial  combat 
and  bombing  missions  is  no  simple 
project  in  itself,  but  when  Wash- 
ington insists  that  the  programs 
not  only  be  realistic  but  also  funny 
— that  is  quite  an  order. 

Sgt.  Bob  Bach,  announcer- writer 
member  of  an  AAF  combat  team 
formerly  stationed  in  Europe,  has 
been  overseas  since  the  last  of 
March.  He  made  wire  recordings 
for  use  on  Fighting  AAF,  half- 
hour  program  heard  on  American 
Saturday  afternoons.  In  civilian 
life  he  wrote  for  WNEW  and 
WMCA  New  York. 

Probably  the  most  dangerous  re- 
cording mission,  according  to  Ser- 
geant Bach,  was  the  air  evacuation 


Someone  once  labeled  Joe  Reichman  "the  Pagliacci  of  the  Piano" 
because  he  can  clown  and  also  be  serious  at  the  keyboard.  Ill  health 
forced  him  to  give  up  a  successful  law  practice  and  adopt  music  pro- 
fessionally. His  debut  at  the  New  Yorker  Hotel  in  1934  was  follow- 
ed by  years  of  long  and  successful  engagements  at  the  nation's 
leading  hostelries,  including  the  Waldorf-Astoria  and  the  Statler 
in  Boston. 

Recording,  film  chores,  composing  and  arranging  have  kept  him 
fully  occupied.  He's  a  brilliant  musician  and  a  grand  person. 


KEEP  AN  EYE  ON  YOUR  HEART 
I  HEAR  A  RHAPSODY 
THE  HUT  SUT  SONG 
YOU'LL  NEVER  KNOW 
DANCE  OF  THE  BAYOU 
IF  THIS  BE  LOVE 
I  WISH  I  HAD  A  SWEETHEART 
TONIGHT  WE  LOVE 
MEXICALI  ROSE  (Piano  Solo) 


Vic.  27333 
Vic.  27325 

Vic.  27420 

Vic.  27408 

Vic.  27618 
Vic.  27657 


For  complete  listings  of  BMI-Licensed  titles 
recorded  by  Reichman  and  other  noted 
bandleaders  and  vocalists,  consult  your 
BMI  DISC  DATA  or  write  for  this  service. 


of  wounded  from  Kassel,  deep  in- 
side what  was  then  a  combat  zone. 

"Just  before  we  took  off  from 
the  airport  near  Paris  with  our 
cargo  of  whole  blood  and  plasma, 
the  commanding  officer  told  us 
good-bye  adding  that  he  didn't 
know  whether  the  airfield  at  Kas- 
sel was  still  being  fired,"  Sergeant 
Bach  said.  "We  had  to  fly  very 
low  through  a  corridor  about  half 
a  mile  wide  to  dodge  flak.  When 
we  got  to  Kassel  we  found  the  field 
still  under  fire.  Litter  cases  were 
loaded  aboard  and  we  recorded  in^ 
terviews  with  the  nurses. 

"SHAEF  wouldn't  permit  inter- 
views with  wounded  men  because 
of  the  security  involved,"  the  ser- 
geant continued.  "But  the  funny 
part  was  that,  after  flying  on  a 
trip  like  that,  the  comment  came 
from  headquarters  that  the  pro- 
gram's too  serious.  'Make  it  funny', 
they  said." 

Technician  with  Sergeant  Bach's 
team  edited  the  wiije  recordings 
by  cutting  out  undesirable  sections 
and  soldering  the  wire  together 
with  a  lighted  cigarette.  Programs 
were  shortwaved  from  Paris  to  the 
American  in  New  York.  As  a  double 
check,  discs  were  also  sent  by 
bomber. 


Letter  to  the  Editor 

Editor,  Broadcasting: 

Thought  you  might  be  interested 
to  know  how  Broadcasting  gets 
around.  In  the  April  2  issue,  you 
'-arried  a  picture  of  the  Rochester 
Radio  Committee,  in  which  I  ap- 
peared. 

Just  the  other  day,  I  had  a  letter 
from  Lt.  Gordon  Cheeseman  of  the 
Signal  Corps,  stationed  on  Guadal- 
canal. Cheeseman  was  a  former  en- 
gineer at  Radio  Station  WDAN  in 
Danville,  Illinois,  and  I  had  the 
good  fortune  to  work  with  him  in 
1938  and  '39.  I  had  not  heard  from 
him  and  vice  versa  in  all  that  time. 
The  lieutenant  has  been  on  Guadal- 
canal for  20  months  and  he  and 
his  boys  have  done  an  outstandingly 
fine  job  in  equipment  maintenance 
and  repair. 

Thanks  to  BROADCASTING  two  old 
friends  were  able  to  get  together 
by  V-Mail. 

WILLIAM  J.  ADAMS 
Program  Director 
WHEC  Rochester 
June  13,  1945 


Broadcast  Music  Jnc 
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Broadcast  to  Archives 

AMERICAN  Broadcasting  Co.  is 
preparing  an  aluminum  record  of 
Baukhage's  broadcast  of  the  bur- 
ial services  for  the  late  President 
Roosevelt  at  Hyde  Park,  New  York, 
on  April  15,  for  the  Library  of 
Congress.  Aluminum  disc,  rather 
than  wax,  was  requested  by  the 
Library  because  the  record  is  to  be 
preserved  for  posterity.  The  broad- 
cast won  Mr.  Baukhage  a  recent 
award  by  the  National  Headliners 
Club  [BROADCASTING,  June  11]. 
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VACUUM 


Always  in  the  for«>- 
front  of  tube  research 
and  development.  Federal 
makes  another  advance  and 
now  has  added  exhaust  units  of 
entirely  new  and  original  design  to  its 
production  equipment. 

This  latest  Federal  achievement  produces 
a  tube  that  is  substantially  closer  to  the  per- 
fect vacuum — a  tube  with  greater  efficiency 
and  longer  life. 

Arranged  in  bank^  of  eight  and  operated 
with  identical  control  e<{uipment,  these  units 
exhaust  uniformly  every  size  of  Federal 
tid>e— -assuring  a  consistent  and  high  stand- 
ard of  quality. 

For  any  communication  and  industrial 
power  tube  need,  turn  to  Federal  now  —  test 
its  reputation  that  **Federal  always  has  made 
better  tubes."  *- 


NORTH  CAROLINA 

IS  THE  SOUTH'S 

lUo  l  AGRICULTURAL 
STATE 


OWI  PACKET,  WEEK  JULY  16 


^ORTHCAROliM 
fill.  8 

(MILLIOAIS) 


A  V BR AGE  OF 
A//AfE  OTHFR 
SOVTHBRN  STATES 


W/PTF 

(CARRYING  N.B.C. 
WITH  50,000  WATTS 
AT  680  KC  ) 

IS  NORTH  CAROLINAS 
No.  1  SALESMAN 


WPTF  •  RALEIGH 


FREE  &  PETERS JNC. 

NATIONAL  REPRESENTATIVES 


Check  the  list  below  to  find  the  war  message  announcements  you  will  broadcast 
during  the  week  beginning  July  16.  OWI  transcriptions  contain  six  50-second 
announcements  suitable  for  sponsorship  and  three  20-second  chain  breaks  on  each 
side  of  discs.  Tell  your  clients  about  them.  Plan  schedules  for  best  timing  of 
these  important  war  messages. 


WAR  MESSAGE 


STATION  ANNOUNCEMENTS 
NET-  Group  Group  NAT.  SPOT 

WORK  KW  OI  PLAN 

PLAN        Aff.        Ind.       Aff.        Ind.      Live  Trans. 


War  With  Japan  

Home  Canning  

Hold  Prices  Down  

Don't  Travel- 
Vacation  at  Home 
Merchant  Marine  — 
Prepare  for  Winter 
Car  Conservation 


See  OWI  Schedule  of  War  Message  169  for  names  and  time  of  programs  carrying 
war  messages  under  National  Spot  and  Network  Allocation  Plans. 


Few  Tube  Reconversion 
Problems  to  Be  Faced 

ELECTRONIC  tubes  made  for  war 
purposes  are  so  much  like  those 
made  for  peacetime  requirements 
the  tube  industry  faces  relatively 
few  reconversion  problems,  accord- 
ing to  L.  W.  Teegarden,  general 
manager  of  RCA's  tube  division, 
who  said  that  tubes  will  be  avail- 
able for  civilian  use  as  soon  as  war- 
time restrictions  are  lifted. 

Speaking  at  an  employe  rally  in 
RCA's  Lancaster,  Pa.,  tube  plant 
Mr.  Teegarden  cited  the  numerous 
industries  planning  postwar  inno- 
vations which  will  demand  many 
varieties  of  tubes.  Firm  received 
second  star  for  its  Army-Navy  "E". 


Hon.  Otto  R.  Stadelman 
Needham,  Louis  &  Brorby 
Chicago,  Illinois 
Dear  Otto: 

Boy,  are  we  proud  down  here!  Remem- 
ber when  Chernoff  went  overseas  last 
to  contact  West  Virainia  ser- 
V  i  c  em  e  n  ? 
Well,  when  he 
left,  he  swore 
he'd  be  the  one 
war  c  o  r  r  e  - 
spondent  who 
wouldn't  write 
a  book,  but 
since  he's  been 
back,  there 
have  been  so 
many  requests 
for  copies  of 
scripts  etc. 
that  it  seemed 
less  trouble  to 
put  most  of 
the  scripts  be- 
tween covers. 
All  proceeds 
from  the  book 
go  to  the  Red- 
Cross  and 
here's  where 
our  pride 
comes  in.  So 
far,  i,000  of 
these  books 
have  been  sold 
at  a  buck  a 
head.  That 
means  money 
for  the  Red 
Cross,  pleas- 
ure and  satis- 
faction for 
those  who  read 
the  book  and 
.  .  that  West  Vir- 

ginians are  iivterested  in  everything 
their  State  network  does. 

Cordially, 
Algy 

PS.  If  you're  interested  in  sorrve  of  the 
other  things  the  West  Virginia  Network 
does,  like  pulling  listeners— ask  any 
Branham  man, 

W  C  H  S 

Charleston,  W.  Va. 


Matthews 


MATTHEWS  IS  NEW 
MANAGER  OF  WCMl 

APPOINTMENT  of  Joseph  B. 
Matthews,  former  manager  of 
WGKV  Charleston,  W.  Va.,  as 
manager  of  WCMI  Ashland-Hunt- 
ington, was  made 
last  week.  WCMI 
is  one  of  the  sta- 
tions in  the  Nunn 
group  headed  by 
Maj.  G  i  1  m  0  r  8 
Nunn  and  J. 
Lindsay  Nunn 
(WLAP  Lexing- 
ton, WBIR  Knox- 
ville,  KFDA  Am- 
arillo) . 

WCMI  June  15 
became  affiliated  with  CBS,  an 
event  highlighted  by  a  day's  cele- 
bration, including  a  downtown  pa- 
rade in  Huntington  and  a  dedica- 
tory program  on  which  heads  of 
the  three  city  governments  served 
by  the  station — Ashland,  Hunting- 
ton and  Ironton,  0., — appeared.  The 
tri-state  area  comprises  the  corners 
of  Kentucky,  Ohio  and  West  Vir- 
ginia, and  the  three  city  mayors 
simultaneously  proclaimed  the 
week  June  15-22  as  "CBS  Week". 
A  month-long  promotion  campaign 
leading  to  the  network  affiliation 
included  front  page  newspaper  ads 
and  stories,  sales  letters  to  agen- 
cies and  billboards  and  car  cards 
in  the  three  cities. 


•  MORE  PEOPLE 

LISTEN 

•  MORE  PEOPLE 

BUY 

CKRC 

.WINNIPEG  -  CANADA, 
^THE  DOMINION  NETWORK* 
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POINTED 
NEWS 


Most  recent  and  notable  addition  to  our  staff  is 
Dr.  Fred  Gealy  as  Associate  News  Editor  on  Far 
Eastern  Affairs.  His  knowledge  of  conditions  and 
people  in  the  Far  East  derives  from  thirteen  years' 
residence  in  Japan  where  he  served  as  professor 
in  Aoyama  Gakuin  University,  Tokyo,  teaching 
in  the  Japanese  language.  Dr.  Gealy  is  a  member 
of  the  faculty  of  Southern  Methodist  University 
in  Dallas.  He  is  a  graduate  of  Boston  University, 
and  has  done  graduate  work  in  the  University  of 
Basel,  Switzerland,  and  in  the  University  of  Ber- 
lin. He  has  traveled  extensively  in  Japan,  China, 
Manchuria  and  Korea.  In  addition  to  his  own  Far 
Eastern  news  analyses  over  WFAA  at  6:30  each 
Tuesday  and  Thursday,  Dr.  Gealy  will  amplify 
and  act  in  an  advisory  capacity  on  regular  news 
emanating  from  the  Pacific  area. 


Addition  of  Dr.  Gealy  to  our  staff  is  in  keeping  with  our 
continuing  policy  of  providing  the  most  interesting  and 
advantageous  service  in  the  interests  of  every  radio  listener 
depending  on  our  familiar  signal. 


1 


WFAA 


Martin  Campbell,  General  l^anager  Ralph  Nimmons  and  Ray  Collins,  Asst.  Mgrs. 
NBC    and    TEXAS    QUALITY    NETWORK  AFFILIATES 

820  KC  . . .  50.000  WATTS  A  NATIONALLY  CLEARED  CHANNEL  STATION 

Owned  ancf  Operated  by  The  Dallas  Morning  News 
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KOIL  Will  Join 
American   Nov.  1 

KOIL  Omaha  joins  the  American 
Broadcasting  Co.  as  a  basic  affili- 
ate Nov.  1,  1945,  according  to  Keith 
Kiggins,  vice-president  in  charge 
of  stations  for  American.  Affilia- 
tion was  the  result  of  negotiations 
with  Charles  T.  Stuart,  president, 
and  Gordon  Gray,  general  man- 
ager of  Central  States  Broadcast- 
ing Co.,  owner  of  KOIL. 

KOIL  is  now  affiliated  with  CBS 
and  operates  on  1290  kc  with  a 
full  time  power  of  5,000  w. 

In  announcing  the  addition,  Mr. 
Kiggins  stated:  "The  addition  of 
KOIL  rounds  out  and  further 
strengthens  American's  midwest 
coverage  picture  which  was  recent- 
ly expanded  by  the  addition  of 
KRNT  in  Des  Moines  and  WNAX 
in  Yankton,  S.  D.  Mr.  Stuart 
said:  "KOIL's  progressive  manage- 
ment fits  in  with  American's  oper- 
ations." 


John  L.  Ashby 

JOHN  L.  ASHBY,  son  of  A.  L. 
Ashby,  vice-president  and  general 
counsel  of  NBC,  died  June  16  at 
Olivet,  Mich.  Survivors  include  his 
mother,  wife,  daughters  Barbara 
Ann  and  Nancy  Lee,  and  sister 
Marjory  Ashby  Morningstar.  He 
was  graduated  from  Olivet  College 
and  took  graduate  work  at  the  U. 
of  Michigan. 


Light  Recorder  Tested 

RADIO  SERVICES  Section  of 
Navy  Public  Relations  is  experi- 
menting with  a  new  type  film  re- 
corder, weighing  18  lbs.,  and  about 
half  the  size  of  those  now  in  use. 
The  recorder,  made  by  the  Amer- 
type  Division  of  the  Frederick  Hart 
Mfg.  Co.,  contains  its  own  power 
in  small  wet  cell  batteries.  Film  is 
about  half-inch  in  width,  and  is 
said  to  have  higher  fidelity  than 
the  wider  size. 


Senate  Approval 
Of  WiUs  Delayed 

CONSIDERATION  by  the  Senate 
Interstate  Commerce  Committee  of 
the  nomination  of  former  Gov.  Wil- 
liam Henry  Wills  of  Vermont  to 
succeed  Norman  S.  Case  as  a  Re- 
publican member  of  the  FCC 
[Broadcasting,  J^une  18],  is  ex- 
pected early  this  week,  following 
the  recovery  from  an  illness  of 
Sen.  Burton  K.  Wheeler  (D-Mont.), 
Committee  chairman. 

Reports  in  Congress  that  there 
would  be  some  opposition  to  Gov.  • 
Wills  on  the  grounds  that  he  has 
had  no  communications  back- 
ground could  not  be  confirmed.  Re- 
ports also  were  current  in  Wash- 
ington that  Gov.  Wills  might  with- 
draw as  a  candidate  because  of  ill 
health.  He  told  Broadcasting  last 
Thursday  that  "I'll  be  down  on  the 
job  on  the  first  day  of  August, 
1945,  God  willing,  and  you'll  see  a 
fine  specimen  of  physical  fitness." 


if/ 


MUSIC  has  power- 


WDAS  IS  the  only  Philadelphia 
radio  station  featuring  three  hours 
of  classical  music  every  day 


...  In  addition  to 
the  usual  musical  programs, 
Philadelphia's  outstanding 
full-time  independent  station 
features  classical  music 
everg  morning 
from  10x45  to  12  Noon, 
and  again  in  the  evening 
from  lOtolli45P.M. 


With  "MUSIC"  like  this, 
it's  no  wonder  WDAS  audiences  have  been  logal 
for  more  than  twenty  years. 


Judge  Sykes 

{Continued  from  page  18) 
Conference  in  Ottawa  and  in  1933 
was  chairman   of  the  American 
delegation  to  the  North  American 
conference  in  Mexico  City. 

The  story  is  often  told  about  the 
first  Radio  Commission  meeting 
March  15,  1927,  which  Judge  Sykes 
convened  under  instructions  from 
Chairman  Bullard.  Calling  upon 
President  Coolidge,  he  said: 

"I  hope  you  know  that  I  am  just 
a  lawyer  and  don't  know  a  thing 
about  radio." 

"I  am  aware  of  that,"  the  Presi- 
dent replied.  "I  have  appointed  the 
other  four  (Adm.  Bullard,  0.  H 
Caldwell,  Henry  A.  Bellows  and 
Col.  John  F.  Dillon)  because  of 
their  radio  knowledge.  You  have 
been  appointed  to  see  that  the  Com- 
mission keeps  within  the  law." 

Born  in  Aberdeen,  Miss.,  July  16, 
1876,  Judge  Sykes  was  a  graduate 
of  St.  John's  College,  Annapolis 
In  1893  he  entered  the  Naval 
Academy,  remaining  2%  years.  He 
then  went  to  U.  of  Mississippi  and 
received  his  law  degree  in  1897. 

Upon  his  retirement  from  the 
FCC  in  1939  Judge  Sykes  was  ten 
dered  a  dinner  by  the  Washington 
radio  and  legal  fraternity.  Many 
persons  high  in  official  circles 
joined  in  the  tribute  to  him. 

Judge  Sykes  was  an  Episco- 
palian, member  of  Delta  Kappa 
Epsilon,  Sons  of  Confederate  Vet- 
erans, Mason,  Elk. 

Active  pallbearers  were  Chair- 
man Paul  A.  Porter  and  Commis- 
sioners Rosel  H.  Hyde  and  E.  K 
Jett,  of  the  FCC;  Andrew  D.  Ring; 
Robert  McCann;  Col.  Jack  Roberts 

Honorary  pallbears  were  Paul 
D.  P.  Spearman,  Frank  Roberson 
Sen.  James  d.  Eastland,  Gov.  Nor- 
man S.  Case,  Com.  Paul  A.  Walker 
Rep.  Wm.  M.  Whittington,  Rep 
Dan  K.  McGeehee,  Rep.  John  E 
Rankin,  Adm.  William  D.  Leahy 
Sen.  Burton  K.  Wheeler,  Sen.  Wal- 
lace H.  White  Jr.,  Rep.  Matthew 
M.  Neely,  Harlee  Branch,  Harry 
R.  Fulton,  Adm.  H.  E.  Yarnell 
Rear  Adm.  S.  C.  Hooper,  Comdr 
John  Morse,  Comdr.  T.  A.  M 
Craven,  Comdr.  Needham  Jones 
Henry  Alberts,  Eustace  Florence 
Elmer  Oliver. 


Video  in  East 

RKO  Television  Corp.  will  acceler- 
ate plans  to  produce  video  film  pro- 
grams in  the  East,  developing  new 
actors,  writers  and  directors  therej 
rather  than  depend  on  Hollywood, 
Ralph  Austrian,  executive  vice-| 
president,  reported  last  week,  onl 
his  return  from  the  Pacific  Coast, 
New  York  has  facilities  to  make 
pictures  at  less  cost  than  in  Holly- 
wood, he  said. 
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President's  Speech 

FOUR  major  networks  will  carry 
the  address  of  President  Truman 
to  the  closing  session  of  the  San 
Francisco  Conference,  Tuesday 
The  President's  speech  starts  at  7 
p.m.  and  will  run  20-30  minutes. 
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NOW  IT'S  OUR  TURN-- 


HE  RESULTS  of  a  rcccnt  survey  made  by  WQXR  provided  "sweet  music"  for  one  of 
our  contemporaries.  The  survey  showed  that  WEAF  had  the  greatest  number  of  listen- 


T 

ers  for  any  time  of  the  day  in  the  New  York  area. 

Of  course,  the  folks  at  WEAF  are  friends  of  ours  ...  yet  we  also  count  many  people 
at  the  other  stations  among  our  friends.  But  friendship  had  nothing  to  do  with  it.  We 
published  these  results  (just  as  we  received  them)  in  a  booklet  "Regular  Listening  to 
New  York  Radio  Stations"  because  they  were  actual  facts— hard,  cold  statistics. 

We  do  not  usually  go  in  for  much  "brass."  But  we  cannot  resist  blowing  our  own 
horn  a  little  at  this  point.  That  same  survey  showed 

WQXR  leading  all  non-network  stations  weekdays  after 
6:00  P.M.,and  Sundays  before  and  after  6:00  P.M. 


According  to  results  tabulated  by  the  International  Business  Machines  Corporation, 
from  a  13%-plus  return  on  post  cards  mailed  to  10,000  residential  addresses  taken  at 
random  from  the  telephone  directories  — 

•  WQXR  led  with  14.7%  of  the  listeners  after  6:00  P.M.  •  Sunday  night,  WQXR  led  with  10.1  %  over  the  nearest 
on  weekdays.  Runner-up  non-network  station  had  10.4%.         non-network  station  with  7.9%. 

•  Before  6:00  P.M.  on  weekdays,  WQXR  stepped  back  to  •  WQXR  had  9.2%  of  the  listeners  before  6:00  P.M.  on 
second  place  with  11.3%  of  the  listeners.  Leading  non-  Sundays.  Nearest  non-network  commercial  station  had 
network  station  had  15.7%.  7.4%. 

We'll  be  glad  to  mail  you  a  copy  of  the  complete  survey.  Write  us  for  it. 


10,000  Wans  C|i|^lli     If    ?Lf^  730  Fifth  Ave. 

Night  and  H      ft    f\      W\  New  York  19,  N.  Y. 

Day  f  I      ^1   II     I  ^  Circle  5-5566 
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When  You  Think  of 

SELLING 

in  the  rich^ 
populous 

''Valley  of 
Paradise^^ 

think  of 

KPRO 

the  valley^s 
No.  1  Salesman 


Fine  Shows  of  the 

American 
Broadcasting  Co, 

+ 

A  schedule  of  strong 
Local  Programs 

Aggressive 
Promotion 

Top  Audience 


Those  Who  Knoiv  Use 

KPRO 

1000  Watts 

American  Broadcasting  Co. 

Studios  in  Riverside 
and  San  Bernardino, 
Cfdifornia 
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FMBI  to  Restrict 
Milwaukee  Meeting 

FM  BROADCASTERS  Inc.  will 
hold  its  annual  meeting  Aug.  14  in 
Radio  City,  Milwaukee,  with  at- 
tendance limited  to  50,  the  Board 
of  Directors  decided  in  New  York 
last  Tuesday.  The  meeting  will  be 
held  by  proxy  with  plans  for  a 
large  meeting,  such  as  that  held 
last  January  at  which  700  attend- 
ed, scheduled  when  transportation 
conditions  permit. 

Paul  Porter,  FCC  chairman;  E. 
K.  Jett,  FCC  commissioner;  and 
George  Adair,  FCC  chief  engineer, 
have  been  invited  to  speak.  W.  R. 
David,  broadcast  sales  manager 
for  General  Electric,  is  to  report 
on  available  equipment.  Dr.  Ray 
H.  Manson,  president,  Stromberg- 
Carlson,  is  to  report  on  FM  re- 
ceivers. 

Representatives  of  WPB  and 
OPA  have  been  asked  to  talk. 

Directors  attending  the  meeting 
in  New  York  were:  Walter  J. 
Damm,  WTMJ  Milwaukee,  FMBI 
president;  T.  C.  Streibert,  WOR 
New  York;  Lee  B.  Wailes,  West- 
inghouse  Radio  Stations;  Cecil  D. 
Mastin,  WNBF  Binghamton,  N.  Y.; 
Dr.  Ray  H.  Manson;  George  W. 
Lang,  WGN  Chicago.  Also  present 
were  Dr.  E.  H.  Armstrong,  FM  in- 
ventor; C.  M.  Jansky,  engineering 
consultant;  W.  R.  David;  Phil 
Loucks,  FMBI  counsel;  Myles 
Loucks,  FMBI  managing  director. 


AP  Ruling  Will  Have  Little 
Effect  On  the  Radio  Industry 


LITTLE,  if  any,  effect  upon  radio 
stations  was  seen  last  week  in  the 
U.  S.  Supreme  Court's  ruling  that 
the  Associated  Press  by-laws  vio- 
late the  Anti-Trust  Act  and  that 
it  must  disregard  possible  competi- 
tion with  present  members  in  pass- 
ing on  applicants  for  membership. 

Pending  analysis  of  the  five  to 
three  decision  upholding  in  en- 
tirety the  findings  of  the  U.  S. 
District  Court  for  Southern  New 
York,  the  exact  position  of  news- 
papers, much  less  stations,  would 
not  even  be  forecast  by  AP  or 
other  authorities. 

AP  sent  out  the  following  note 
to  members  Tuesday  night  signed 
by  George  F.  Booth  of  the  Wor- 
cester Telegram  (WTAG),  chair- 
man of  a  special  committee. 

The  Immediate  effect  of  the  Supreme 
Court  decision  is  to  put  the  AP  back 
In  the  Special  District  Court.  The  de- 
cree of  the  District  Court  left  for  future 
determination  the  adoption  of  new  by- 
laws as  to  admission  of  members. 

Until  analysis  of  the  various  opinions 
has  been  completed  by  counsel  it  is 
not  possible  to  make  a  recommenda- 
tion as  to  future  procedure  for  consid- 
eration by  the  board. 

A  meeting  of  the  special  committee 
of  the  board  has  been  called  for  next 
Monday  (today). 

Admission  of  stations  to  mem- 
bership in  AP  is  one  of  the  ques- 
tions which  may  be  decided  al- 
though   Frank    Starzel,  assistant 


Station 


general  manager  of  AP,  told 
Broadcasting  it  is  too  early  to  say 
what  will  happen,  it  being  a  highly 
technical  and  involved  business. 
Mr.  Starzel  did  say,  however,  that 
since  stations  are  not  members,  to 
that  extent  they  are  not  touched. 

It  could  not  be  seen  by  various 
interested  sources  how  the  decision 
could  adversely  affect  radio  unless 
some  time  in  the  future  a  similar 
exclusive  news  gathering  organi- 
zation was  set  up.  The  clause  for- 
bidding exclusivity  seems  to  apply 
to  any  news  organization  which 
would  indicate  that  stations  will 
gain  AP  membership. 


RIVALRY  DROPPED 
FOR  NET  CHANGES 

WHEN  RIVALS  plug  each  other, 
that's  one  for  the  book.  This  month 
WCBM  and  WFBR  Baltimore  ex- 
changed networks,  WCBM  going  to 
Mutual,  WFBR  to  American-Blue. 
As  a  public  service,  both  stations 
announced  the  network  programs 
which  were  consequently  changing 
stations. 

WCBM  started  the  plan  by  rout- 
ing the.  Breakfast  With  Breneman 
fan  mail  to  its  new  outlet,  WFBR, 
two  weeks  before  the  changeover. 
WFBR  plugged  WCBM  at  the  clos- 
ing of  the  Fulton  Lewis  jr.  pro- 
gram, as  his  new  station.  The  "Re- 
ciprocal Tag  Plan"  then  went  into 
effect. 


Libel  Bill  Passed 

ILLINOIS  Senate  last  Wednesday 
passed  the  compromise  criminal 
libel  bill  49-0.  No  opposition  was 
voiced  on  the  floor.  The  bill  pro- 
vides $500  fine  and  year  in  jail  upon 
libel  conviction  [BROADCASTING, 
June  18].  House  has  not  yet  acted 
finally. 


Snow  in  September.. 


down  Soutli... 


Cotton  is  the  16-county 
WSPA-Piedmont's  largest 
money  crop.  Over  27,500,000 
baled -pounds  each  year  are 
produced  in  Spartanburg 
County  alone. 


Ask  the  Walker  Co. 


WSPA 


SPARTANBURC, 
SOUTH  CAROIIMA 

Home  oflCamp  Croft 

5000  woHs  Day,  1000  watts  Night 
950  kilocycles.  Rep.  by  Hollingbery 
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The  following  Is  electrically  transcribed.. i 


How  are  great  commercials  bom?  Rinso's  happy  little 
wash-day  song  was  born  in  the  woods.  An  advertising 
man,  trying  to  get  away  from  it  all,  listened  raptly  to  the 
song  of  a  bob-white — the  special  three-note  call  Bob 
uses  to  sell  himself  to  his  mate.  "Golly,"  said  the  ad  man, 
"why  couldn't  we  .  .  ."  And  the  rest  is  soap  history. 
Rinso  "spots"  are  cut  on  PRESTO  discs.  Most 

WHY  BROADCASTING  STUDIOS  USE  MORE 


on  PRESTO  discs! 


important  transcriptions  are.  For  recording  engi- 
neers know  that  PRESTO  discs  give  finer  results  with 
less  margin  for  error — actually  perform  better  than 
most  of  the  recording  equipment  on  which  they 
are  used.  That's  why  you'll  find,  in  most  large  broad- 
casting stations,  recording  studios  and  research  labora- 
tories, the  standard  recording  disc  is  a  PRESTO. 

PRESTO  DISCS  THAN  ANY  OTHER  BRAND 


Less  Surface  Noise 


No  Distortion 


WORLD'S  LARGEST  MANUFACTURER 
OF  INSTANTANEOUS  SOUND 
RECORDING  EQUIPMENT 
AND  DISCS 


Easier  on  Cutting  Needle      No  Fussy  Needle  Adjustments 

PRESTO 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York  1 9,  N.  Y. 

Walter  P.  Downs  Ltd.,  in  Canada 
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106A  Line  Amplifier 

This  tw  o  stage,  AC  operated  line  ampli- 
fier— designed  for  bridging  or  matching 
Bervice  where  compactness  and  high 
quality  amplification  are  desired — has 
been  a  favorite  for  years. 


120B  Input  Amplifier 

A  compact,  high  quality  two  stage  pre- 
mixing  or  booster  amplifier,  the  West- 
ern Electric  120  type  has  made  a  good 
name  for  itself  in  speech  input  equip- 
ments and  sound  distribution  systems. 


121 A  Main  Amplifier 

Another  veteran  that  is  still  giving  high 
quality  performance  in  speech  input 
and  sound  distribution  equipments.  It 
is  a  three  stage  unit  for  use  as  an  inter- 
mediate level  amphfier. 

When  the  ivnr  is  won,  count  on  Bell 
Labs  and  Western  Electric  for  many 
outstanding  improvements  inbroadcast- 
ing  equipment  —  plus  the  same  high 
standards  of  quality  and  dependability 
demonstrated  by  the  equipments  which 
have  carried  the  load  through  these 
difficult  war  years. 

Western  Electric 


During  the  7th  War  Loan  Drive, 
buy  bigger  extra  bondsl 
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Churchill  and  Peter  to  Direct 
BMB  Audience  Measurement 

Former  Is  New  Research  Director,  With  Latter 
Already  on  Job  as  Executive  Secretary 

the  organization  not  only  Mr.  Peter, 
hired  on  a  contingent  basis  as  to  his 
final  title,  but  also  Mr.  Churchill. 

Barry  Rumple,  research  director 
of  NBC,  has  resigned  as  of  June 
30  to  succeed  Mr.  Peter  as  NAB 
director  of  research.  No  successor 
has  been  named  for  him  at  NBC, 
nor  for  Mr.  Churchill  at  CBS. 

Born  Feb.  27,  1905,  in  Dubuque, 
Mr.  Churchill  spent  his  boyhood  in 
Connecticut  and  Canada  before 
locating  in  White  Plains,  N.  Y. 
He  attended  Wesleyan  U.,  receiv- 
ing his  BS  in  1926.  He  joined  CBS 
in  January  1932  as  research  as- 
sistant. In  1937  he  was  named 
chief  statistician,  in  October  1942 
he  was  appointed  to  his  present 
post  as  director  of  research  of 
CBS.  [For  biographical  sketch  on 
Mr.  Peter  see  Broadcasting,  June 
11.] 


PAUL  F.  PETER,  NAB  director 
of  research  for  seven  years,  joins 
Broadcast  Bureau  today  (June 
25)  as  executive  secretary.  One 
week  later,  on  July  2,  John  Church- 
ill, director  of  research  of  CBS, 
assumes  the  same  title  at  BMB. 

It  was  known  some  time  ago  that 
Mr.  Peter  had  been  selected  by  a 
majority  of  the  BMB  Executive 
Committee  to  become  director  of 
research  for  the  organization.  The 
decision  was  so  certain  at  that  time 
that  the  NAB  had  already  retained 
Barry  Rumple,  NBC  research  di- 
rector, to  succeed  Mr.  Peter  at 
NAB. 

At  this  time,  however,  it  was 
understood  that  certain  BMB  board 
members  had  protested  vigorously 
to  J.  Harold  Ryan,  president  of 
NAB,  against  the  selection.  This 
was  after  Mr.  Ryan  had  concluded 
arrangements  with  Mr.  Rumple. 

Mr.  Ryan  with  Hugh  Feltis,  BMB 
president,  and  Fred  Gamble,  presi- 
dent of  AAAA,  considered  it  im- 
probable that  an  arrangement  with 
Mr.  Churchill  could  be  made  be- 
cause of  complications  which  at 
that  time  would  have  attended  his 
acceptance  of  the  post. 

Subsequently  these  complications 
were  removed.  All  parties  to  the 
arrangement    then    accepted  into 


KPRO  New  Studios 

KPRO  Riverside,  Cal.,  affiliated 
with  American-Blue,  has  opened 
broadcasting  studios  at  5th  &  E 
Sts.,  San  Bernardino,  with  James 
E.  Rennie  as  manager.  Also  con- 
nected with  the  San  Bernardino 
studios  are  Lois  Wingfield,  former- 
ly at  KPHO  Phoenix,  receptionist 
and  continuity  writer,  and  Lynn 
GifFord,  chief  announcer. 


Mr.  Carr 


CARR  TAKES  POST 
WITH  BRVSH.MOORE 

EUGENE  CARR,  assistant  to  G. 
A.  (Dick)  Richards,  president  of 
WJR  Detroit,  WGAR  Cleveland, 
KMPC  Los  Angeles,  last  week  re- 
signed that  post 
to  become  execu- 
tive in  charge  of 
radio  of  the 
Brush  -  Moore 
newspaper  and 
radio  organiza- 
tion in  Ohio.  He 
<j  will  take  over 
•|     iTi  his    new  duties, 

which  include 
executive  direc- 
tion of  WPAY 
Portsmouth  and  WHBC  Canton, 
Aug.  1. 

Mr.  Carr  for  the  past  four 
months  has  been  on  leave  from  the 
Richards  organization  as  director 
of  radio  for  the  Seventh  War 
Loan.  For  16  months  he  served 
with  the  U.  S.  Office  of  Censorship 
as  an  assistant  to  J.  Harold  Ryan, 
then  assistant  director  for  radio. 

A  veteran  of  16  years  in  radio, 
Mr.  Carr  served  the  last  11  with 
the  Richards-Fitzpatrick-Patt  or- 
ganization. From  1929  until  1933 
he  was  in  program  operations  of 
WTAM  Cleveland,  having  been  its 
first  program  director.  He  joined 
WGAR  11  years  ago  and  was  as- 
sistant manager  at  the  time  he 
went  on  leave  to  serve  in  the  Cen- 
sorship office.  For  a  year  and  one- 
half  he  served  as  assistant  to  Mr. 
Richards  in  Los  Angeles. 

In  his  new  post,  Mr.  Carr  will 
report  to  Roy  Moore,  general  man- 
ager of  the  newspaper-radio  or- 
ganization. In  addition  to  the  ex- 
isting two  stations,  several  appli- 
cations are  pending  for  standard 
broadcast  stations,  as  well  as  for 
FM  outlets.  Mr.  Carr  will  coordi- 
nate the  radio  operations  of  the  or- 
ganization with  the  newspapers. 
Newspapers  in  the  chain  are  the 
Canton  Repository,  Portsmouth 
Times,  Steubenville  Herald -Star, 
Marion  Star,  East  Liverpool  Re- 
view, Salem  New^  and  the  Salis- 
bury (Md.)  Times.  Mr.  Carr  winds 
up  his  Seventh  War  Loan  tour  to- 
day (June  25).  He  will  report  to 
his  Canton  headquarters  Aug.  1. 


KSEI 

POCATELLO  • IDAHO 
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"Sometimes  I  wish  she'd  listen 
to  something  besides  WBZ." 


"Sometimes  I  wish  she'd  listen 
to  something  besides  WCSH.' 


Sometimes  I  wish  she'd  listen 
io  something  besides  WJAR." 


"Sometimes  I  wish  she'd  listen  to  something  besides  NERN" 


"Sometimes  I  wish  she'd  listen 
to  something  besides  WTIC," 


NO  MATTER  WHERE 
they  are,  as  long  as  it's  in- 
New  England,  radio  listeners  are 
held  by  NERN's  peak  program 
and  power  impact.  NERN's 
power  is  several  times  that  of 
any  other  combination  in  the 
region.  NERN's  programs,  with 
every  station  an  adspt  local 
planner  and  an  NBC  attiliate. 


are  similarly  dominant.  The 
region  comprises  only  2%  of  the 
total  U.  S.  area  but  contains 
11%  ot  the  nation's  industrial 
workers.  A  quarter-hour  of  their 
attention  can  be  bought  during 
the  day  for  only  S292,  with  no 
plus  for  lines  or  for  studio  facil- 
ities in  Boston,  Hartford  or  New 
York.  When  you  buy  NERN. 
you  buy  a  network. 


"Sometimes  I  wish  she'd  listen 
to  something  besides  WLBZ." 


"Sometimes  I  wish  she'd  listen 
to  something  besides  WRDO.' 

'roadcasting 


HARTFORD.  CONNECTICUT 
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Senate  Committee  Votes  Restoration 
Of  Funds  Sliced  From  Budget  of  OWl 

the  War  Agencies  bill  (HR-3368) 
is  resumed  today  (Monday).  Should 
the  Senate  accept  the  Committee's 
recommendations,  the  bill  must  be 
agreed  to  in  conference  and  be  ap- 
proved by  the  House  membership. 
Final  action  on  the  measure  is  nec- 
essary this  week  if  the  agencies 
are  to  operate. 


MAJOR  hurdle  toward  restoration 
of  funds  for  OWI  domestic  and 
European  operations  was  cleared 
last  Wednesday  when  the  Senate 
Appropriations  Committee  voted  to 
give  the  agency  $39,670,215  for  the 
next  fiscal  year.  The  House  had  re- 
duced the  amount  from  $42,000,000 
to  $18,000,000,  eliminating  the  Do- 
mestic Radio  Bureau  and  related 
activities. 

The  Committee's  action  must  be 
approved  by  the  Senate  where  op- 
position is  expected  when  debate  on 


Industry  Support 

Testimony  before  the  Committee, 
made  public  Thursday,  revealed 
strong  support  for  the  OWI  Do- 


O  NOl- 

IV  THOUSAND 

TIMES 

OfiO  (Ky-)'- 


but,in*e«o.asof*e 
„     ■„  .  real  Kentucky  town-"  aou 
;  cannot  bur  on.  -e»'-   *  „nch  o. 
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actiy  -  its  power 
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d  accentuate 


mestic  Branch  by  broadcasting  and 
advertising  leaders  during  hear- 
ings June  14-15.  J.  Harold  Ryan, 
NAB  president,  testified  that  co- 
ordination of  war  messages  by  the 
Radio  Bureau  has  contributed  tre- 
mendously to  a  better  understand- 
ing by  the  public  of  important  war 
activities. 

Paul  West,  president  of  the  Assn. 
of  National  Advertisers,  told  the 
Committee  the  cost  of  operating 
the  Domestic  Branch  is  less  than 
0.5%  of  the  $300,000,000  war  ad- 
vertising contribution  last  year  in 
time  and  space.  "It  is  unthinkable 
to  abolish  the  domestic  OWI  or  to 
reduce  it  to  impotence  at  this  time," 
he  said,  "since  such  action  would 
jeopardize  the  whole  structure  upon 
which  the  voluntary  war  effort  of 
America's  advertisers  has  been 
built." 

Theodore  S.  Repplier,  executive 
director,  War  Advertising  Council, 
describing  the  Council  as  a  "war- 
time phenomenon"  which  has  fused 
all  the  normally  competitive  ele- 
ments of  advertising  in  support  of 
the  war,  testified  that  with  the  help 
of  OWI  almost  a  billion  dollars 
worth  of  time  and  space  has  been 
donated  to  war  advertising. 

Additional  support  was  given  by 
Frederic  R.  Gamble,  president, 
American  Assn.  of  Advertising 
Agencies;  Albert  E.  Winger,  exec- 
utive vice-president,  Crowell-Collier 
Publishing  Co.;  and  Francis  S. 
Harmon,  executive  vice-chairman, 
War  Activities  Committee,  Motion 
Picture  Industry. 


IT'S  125  MILES 
FROM  ANYWHERE 

And   there's  nothing 
tween!  Metropolitan  San  Diego 
.  .  .  373,500  civilian  people, 
must  be  covered  from  withini 
Wo   serve   this  great,  highly 
concentrated  audience  with  the 
ONLY  primary  service  of  our 
network's  shows  available 
to  them.   They're  all 
within    15  miles 
of  our  antenna. 


Mutual  Rate  Card 
Changes  Groupin, 

Discount  Method  Also  Revise) 
Fundamentally  Says  Barnes 

MUTUAL's  new  rate  card,  No.  U 
effective  July  15,  "represents  a  fun'tf 
damental  change  in  our  grouping  o 
stations  and  in  the  method  of  arriv 
ing  at  discounts",  according  to  2|'  ^ 
C.  (Jess)  Barnes,  vice-presiden 
in  charge  of  sales. 

The  245  Mutual  affiliates  are  dj 
vided  into  a  basic  network,  a  basi' 
supplementary  network,  togethe' 
covering  the  Northeast  and  NortJ 
Central  parts  of  the  country,  anj 
six  geographical  groups :  SoutheasH 
em.  South  Central,  Southwesteri^  " 
Midwestern,  Mountain  and  Pacific 
In  addition  to  these  regionz  j 
groups,  there  is  also  a  list  of  1< 
stations,  chiefly  those  also  aflaliatei 
with  other  networks,  under  an  "ad 
ditional  and  special  markets"  head|,^ 
ing. 

New  card  introduces  a  new  di^f^ 
count  structure  based  on  a  com;  l 
bination  of  dollar  volume  and  num; ' 
ber  of  geographical  groups  used  j 
with  discounts  ranging  from  2%9|!5), 
on  a  weekly  gross  billing  of  $4,00'  ,t; 
on  a  split  basic  network  to  37%?'/ "» 
on  a  weekly  gross  billing  of  $23,00f" 
or  more  for  the  full  network. 

Instead  of  the  standard  discount^ 
full  network  daytime  advertiser*:  n 
may  take  a  new  class  of  discount! 
amounting  to  32%%  for  program^ 
on  three  days  a  week,  35%  for  fou 
days  and  37  %  %  for  five  or  six  days 
In  addition,  the  annual  rebate  o:  % 
12%%  of  gross  billing  for  52  weekj  I 
continuous   broadcasting   and  thi 
over-all    discount    plan,  allovdng 
50%   which  advertisers  spending 
$1,200,000  or  more  within  52  week] 
can  take  in  lieu  of  all  other  dis'  ty 
counts  and  rebates,  are  both  re[ 
tained. 

Card   includes    some   rate  inp 
creases,  including  WGN  Chicago  t<  » 
$900  per  evening  hour,  CKLW  Del 
troit-Windsor  to  $400,  WEAN  Prov- 
idence to  $220  and  KSAL  Salinai 
Kans.,  to  $90.  With  rate  reduction 
for  other  stations,  however,  Mr  nt 
Barnes  declared,  "We  believe  yoi 
will  find  an  even  lower  cost  pei 
1,000  radio  homes  than  heretofore.'  ki 


Folks 
Turn  First  to— 


WWt 

NEW  ORLEANS 


50,000  Watts 
Clear  Channel 

CBS  Affilliato — Represented  Nationolly 
by  The  Katz  Agency,  Inc. 


■0 
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t  Personnel 

;OBERTA  lANOUETTE  Is  new  pub- 
city  director  of  KGW  Portland,  Ore. 

ORIS  SWEET  CORWITH,  assistant  to 
le  manager  of  NBC  public  service, 
une  27  is  to  address  members  of  Co- 
imbia  U.  Teachers  College  at  NBC 
ew  York  headquarters  on  "The  Place 
I  Radio  in  Education". 

OBERT  R.  HANSEN,  WGN  Chicago 
lies  promotion  manager,  )ias  resigned 
3  freelance  in  public  relations,  pro- 
lotion  and  radio-television  consultant 
'ork. 

IM  KANE,  of  the  CBS  television  press 
iformatlon  department,  is  recuperat- 
iig  at  home  following  a  five-week  stay 
a  a  New  York  hospital 


Radio  Films  Offered 
ilADIO  section  of  the  1945  catalog  of 
lusiness-Sponsored  Education  Materials 
'I:  .sts  a  20-minute  sound  film  "News  in 
cie  Air"  offered  on  loan  by  Standard 
•  '11  Co.  of  New  Jersey  as  well  as  "On 
„  tie  Air — The  Story  of  Radio  Broadcast- 
ig",  a  sound  film  distributed  by  Mod- 
;  rn  Talking  Picture  Service,  New  York. 
,i  uU  color  sound  film,  "The  Story  of 
J  M",    Is   offered   by   General  Electric, 
f 'atalog  is  issued  by  Committee  on  Con- 
|,umer  Relations   in   Advertising,  New 
I -ork. 

Pictorial  Maps 
lOMPTON  Adv.,  New  York,  in  connec- 
'  ion  with  the  summer  vacation  of  "Jack 
!  :irkwood  Show"  July  2-Aug.  21,  has  sent 
,  ut  pictorial  color  maps  of  Manhattan, 
ogether  with  the  rhymed  suggestion 
hat  "should  you  also  need  vacation 
rom  radio's  jokes  and  tribulation,  this 
lap  will  show  you  where  to  roam  but 
lease  don't  make  it  far  from  home", 
rogram  is  sponsored  by  Procter  &  Gam- 
II  le  Co.,  Cincinnati,  for  Ivory  Soap  and 

f'  )xydol,  on  74  CBS  stations,  five  weekly 
-7:15  p.m. 
I  Beauty  Contests 

I  EARCH  for  local  entries  in  the  "Miss 
!  merica  of  1945"  contest  at  Atlantic 
Ity  has  been  started  by  WWDC  Wash- 
igton  and  WJZ  New  York,  both  sta- 
■  .ons  widely  promoting  their  respective 
jntests   for   "Miss   Washington"  and 
Miss  WJZ".  National  judging  is  sched- 
led  in  September.  Contest  is  fourth 
Jnsecutlve    year    for    WWDC.  WCKY 
'  incinnatl  contest  was  previously  re- 
orted  [BROADCASTING,  June  11]. 

i,  KFOR  Brochure 

,  HOTO  portrayal  of  the  new  studios 
I'^ad  offices  of  KFOR  Lincoln,  Neb.,  is 
|i  antained  in  a  brochure  being  dis- 
-Ibuted  by  the  station  to  some  4,000 
gency  and  manufacturing  representa- 
ives.  Pictures  of  personnel  as  well  as 
c  overage  map  and  market  data  are  In- 
luded. 


TIP  FROM 
NEIGHBOR 


It  will  pay  you  to  consider  the  vast 
possibilities  of  this  great  neigh- 
boring market.  We'll  gladly  pre- 
sent facts  as  well  as  figures  on  how 
American  advertisers  can  profit- 
ably  use  our  network. 


WEEI  Services 

WEEI  Boston,  CBS  outlet,  has  issued 
first  of  a  series  of  six  weekly  brochures 
describing  WEEI  projects  "to  promote 
the  general  welfare"  of  the  people. 
First  double-page  folder  tells  of  WEEI- 
sponsored  meeting  of  Gov.  Maurice  J. 
Tobin  and  group  of  Massachusetts 
farmers  who  wanted  help  in  solving 
drought  and  manpower  problems. 


WCAU  Brochure,  Booklet 

TWO  new  promotion  pieces  have  been 
issued  by  WCAU  Philadelphia,  one  in 
brochure  form  featuring  station's  Mac 
McGuire,  early  morning  record  jockey, 
and  the  other  a  booklet  displaying  let- 
ters from  servicemen  overseas  who 
have  heard  WCAU  on  the  regular  stand- 
ard band. 

Sponsors  Team 

WHBQ  Memphis  is  sponsoring  a  base- 
ball team  in  the  local  boys  leagues 
being  promoted  by  the  Youth  Service 
Council  of  Memphis.  Station  will  award 
prizes  to  best  players  on  its  junior 
team  of  boys,  9-12  years. 

Service  Record 

BROCHURE  has  been  published  by 
WQAM  Miami,  with  illustrations,  of  the 
public  service  rendered  during  1944. 
Station  broadcast  3,376  announcements 
and  2,261  programs  in  behalf  of  the 
war  effort,  according  to  booklet. 

Veterans  Handbook 

HANDBOOK  of  rights,  privileges,  bene- 
fits and  general  information  for  the 
returning  veteran  has  been  prepared 
by  WCOP  Boston  in  cooperation  with 
the  Office  of  Veterans  Aid  &  Pensions, 
Boston. 


APPLICATION  has  been  made  for  a 
250  w  station  on  1230  kc  for  Belle- 
ville, Ont.,  by  Group  Capt.  A.  M.  Haig. 


JOHN  SALT  RETURNS 
TO  BBC  IN  ENGLAND 

JOHN  SALT,  North  American  di- 
rector of  BBC  since  May  1944,  will 
soon  return  to  England  to  become 
programs  director  in  the  north  of 
England,  with  headquarters  in 
Manchester.  His  successor  is  select- 
ed but  his  name  cannot  be  announc- 
ed until  his  release  from  the  Brit- 
ish Royal  Navy. 

Mr.  Salt  said  that  his  first  task 
will  be  to  help  set  up  the  regional 
network  which  will  begin  opera- 
tions July  29,  supplementing  the 
present  national  network  service. 
From  then  armed  forces  programs 
will  be  sent  only  by  shortwave. 


He  Showed  Them 

PRACTICAL  proof  that  it 
"can  be  done",  Jerry  Bern- 
stein (Marx)  KOMA  Okla- 
homa City  news  editor,  badly 
crippled  from  arthritis, 
packed  his  wheelchair  in  a 
car  and  went  to  Borden  Gen- 
eral Hospital  at  Chickasha. 
He  personally  conducted  a 
series  of  broadcast  interviews 
with  wounded  vets,  showing 
them  by  being  there  that  a 
man  can  carry  on  despite 
handicaps. 


HE'S  BEEN  WiTtI  US 
23Y£AnS.BYGOM! 

George  Black,  Fargo  department  store  owner,  was 
the  first  advertiser  on  WDAY,  the  Northwest's  first 
station.  He's  been  on  our  air  for  twenty-three  years, 
steadily. 

His  store  sells  farmers,  small-town  and  urban  peo- 
ple from  all  over  the  rich  Red  River  Valley.  He 
knows  what  advertising  medium  produces  the  most 
results  around  here.  Hence  the  twenty-three  years 
on  WDAY. 

Want  a  lot  of  other  examples  to  prove  the  point? 

WDAY,  INC 

  d  — 


N.  B.  C. 
FARGO,  N.  D. 


z 


970  KILOCYCLES  .  .  .  5000  WATTS 
FREE  &  PETERS,  INC.,  NATIONAL  REPRESENTATIVES 


RADIO  PROGRAMAS  DE  MEXICO 

1  C  O   SOX  IJ2«         MEXICO,  0.  F 
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It  brings 

RESULTS! 

Blue  network  programs  of 
WLAW  attract  nearly  two 
million  listeners  as  easily  as 
a  "Sale"  sign  attracts 
shoppers. 

WLAW 

LAWRENCE,  MASS. 

Serving  Industrial  New  England 

5000  WATTS    680  KC. 


Covering  New  England's 

3,  LARGEST 
rd  CONCENTRATED 
AUDIENCE 


NATIONAL  REPRESENTATIVES: 

WEED  &  CO. 


International  Allocations  Delay  Urged 


Caldwell    Sees  Threat 
Of  Government 
Operation 

CHARGING  that  international 
broadcasting  as  indicated  in  the 
FCC's  proposed  allocations  below 
25  mc  would  mean  "Government 
operation  or  close 
to  it",  Louis  G. 
Caldwell,  counsel 
for  Press  Wire- 
less, last  week 
demanded  that 
the  Commission 
withhold  its  per- 
manent alloca- 
tions for  interna- 
tional broadcast- 
ing, Government 
services  and  fixed 

public  services  until  after  the  war. 

Appearing  at  oral  argument  on 
proposed  allocations  below  25  mc 
[Broadcasting,  May  28],  Mr. 
Caldwell  charged  that  the  Commis- 
sion's proposal  would  deprive  es- 
sential news  transmission  services 
of  frequencies,  which  would  be 
given  to  international  broadcast- 
ing, amateurs  and  the  Government. 

A  full  seven-man  Commission  sat 
Wednesday.  Only  six  Commission- 
ers attended  hearings  last  Sept. 
28-Nov.  6,  since  a  vacancy  existed. 
Harry  M.  Plotkin,  assistant  gen- 


Caldwell 


Mapetic  Wire  Recordin; 


Wire  Recordings  from 
iieneral  Electric 
Models  50,  50 A,  51 
Rerecorded  to  Discs. 


L.  S.  TOOIiOOD 

RECORDING  COMPANY 

221  N.  LA  SALLE  ST.    CHICAGO  1 


eral  counsel  and  chief  of  litigation, 
conducted  the  argument.  Rosel  H. 
Hyde,  general  counsel,  and  Leonard 
H.  Marks,  assistant  to  the  general 
counsel,  as  well  as  Chief  Engineer 
George  P.  Adair  and  his  depart- 
ment heads  were  present. 

Standard  Broadcasting 

Only  argument  offered  on  behalf 
of  standard  broadcasting  was  that 
of  Howard  S.  Frazier,  NAB  Direc- 
tor of  Engineering,  who  appeared 
as  chairman  of  Panel  4,  Radio 
Technical  Planning  Board.  Mr. 
Frazier  urged  the  Commission  to 
immediately  extend  the  standard 
band  to  530  kc,  making  the  extra 
channel  available  after  the  war. 
The  FCC  proposes  to  extend  the 
band  to  540  kc. 

Mr.  Caldwell  charged  that  during 
allocation  hearings  last  fall  "we 
weren't  permitted  to  even  bring 
out  that  Government  operation 
wasn't  necessary"  in  the  interna- 
tional field. 

Lining  up  with  the  Interdepart- 
ment  Radio  Advisory  Committee, 
which  recommended  against  direct 
international  broadcasting,  Mr. 
Caldwell  asserted  that  the  "elab- 
orate plan"  proposed  by  Govern- 
ment agencies  contemplates  inter- 
national shortwave  stations  reach- 
ing "every  nation  in  every  lan- 
guage". He  added:  "That  scheme 
can't  be  carried  out  without  Gov- 
ernment operation  or  close  to  it." 

Revised  IRAC  Proposal 

When  the  FCC  issued  its  pro- 
posed report  below  25  mc  on  May 
21,  the  IRAC  also  conveyed  to  Sec- 
retary of  State  Stettinius  a  revised 
proposal,  pointing  out  that  IRAC 
still  was  opposed  to  direct  interna- 
tional broadcasting. 

IRAC  on  Aug.  17,  1944,  advised 
the  Technical  Subcommittee  of  the 
State  Dept.  Special  Committee  on 
Communications  that  "  (1)  direct  in- 
ternational broadcasting  will  not 
furnish  as  good  a  quality  signal  to 
the  listener  as  will  the  indirect  or 
relay  method;  (2)  assignment  to 
direct  international  broadcasting 
of  the  frequency  space  proposed 
would  materially  curtail  essential 
services;  (3)  because  the  frequency 
space  proposed  is  insufficient  to 
make  adequate  direct  international 
broadcasting  facilities  available  to 
all  countries,  perpetuation  in  ag- 
gravated form  of  the  present  prac- 
tice of  operating  broadcast  sta- 
tions in  derogation  of  the  General 
Radio  Regulations  will  operate  to 
the  detriment  of  other  services." 

Because  the  State  Dept.  Special 
Committee  on  Communications  held 
that  international  shortwave  broad- 
casts originating  in  the  U,  S. 
should  be  continued  "after  the  war 
on  a  daily  basis"  and  "taking  into 
account  the  feeling  of  the  Commis- 
sion that  it  is  under  obligation  to 
indicate  frequencies  for  direct  in- 
ternational broadcasting,"  IRAC 
acquiesced. 

Testimony  at  last  fall's  hearings 


before  the  Commission  was  that  in- 
ternational shortwave  stations  (op- 
erated during  the  war  by  OWI  and 
OIAA)  give  "poor  service"  and 
have  "little  coverage",  Mr.  Cald-; 
well  asserted. 

"You  can't  decide  the  allocations; 
until  you  know  the  needs  of  Gov- 
ernment and  private  industry  in 
peacetime,"  said  the  Press  Wireless 
attorney.  "For  some  of  these  issues 
now  is  a  bad  time  to  decide.  You 
have  two  alternatives.  Get  the  ful 
facts  and  let  us  answer  thern  oi 
wait  until  after  the  war." 

Up  to  Congress 

Chairman  Paul  A.  Porter  re 
marked  that  the  Government's 
peacetime  policy  on  international 
communications,  including  interna 
tional  shortwave  broadcasting,  was 
a  question  for  Congress  to  decide 
Paul  M.  Segal,  counsel  for  the 
American  Radio  Relay  League 
urged  the  FCC  to  reconsider  its 
proposed  allocations  and  give  the 
amateurs  some  space  in  the  170(^' 
and  21.5-22  kc  bands  with  the  pro 
viso  that  if  postwar  navigation 
aids,  now  tentatively  assigned  tc 
those  bands,  "don't  turn  out",  the:^ 
go  to  the  amateurs, 

Other  witnesses  appearing  at 
Wednesday's  argument  included : 

Fixed  Public  Service,  other  than  Alas 
ka — Edmond  S.  Hawley  and  P.  M.  Byan 
AT&T;  Charles  C.  Harris,  Tropical  Ra 
dlo  Teleg.  Co. 

Coastal,  Marine  Relay,  Ship,  Mobile 
Press  &  Fixed  Public  Service  In  Alasks'  iS 
— Reed  T.  Rollo,  Raytheon  Mfg.  Co.! ' 
A.  E.   Rolls,  Natl.   Fed.   of  Amerlcai) 
Shipping, 


Aviation  Radio  Services— D.  W.  Bent 
zel,  RTPB  Panel  11  and  Aeronautlca 
Radio. 

Police  Radio  Service— Prank  Walker 
RTPB  Panel  13;  WUliam  F.  Koch,  Calif 
State  Advisory  Committee  on  Radic 
Communication. 

Fire  Radio  Service — W.  E.  Whiting 
Calif.  State  Advisory  Committee  on  Ra- 
dio Communication. 

Forestry  Radio  Service — R.  O.  Klei 
mettl,  chairman  Committee  3,  RTP^ 
Panel  13. 

Special  Emergency — Prank  B.  Durkee 
California  Dept.  of  Public  Works. 

Railroad  Radio — C.  M.  Kimball,  Alreor 
Mfg.  Co. 

Industrial,  Medical  &  Sclentlflc— Dr 
Alexander  Senauke,  RTPB  Panel  12 
Paul  D.  Zottu,  Society  of  Plastics  In- 
dustry; Frank  M.  Rugg,  Bakellte  Corp.; 
Dr.  D.  E.  Noble,  Galvin  Mfg.  Corp. 
chairman  of  RTPB  Panel  12. 


ALL  ^ 
ELPA$OA4AIII^ET 


I  OOP  WATTS 

DORRAHCi  mCRICK 
VAL  Um£NC£°'"' 


NATfONAU,Vj^ 
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Don  Lee  Buys  Pacific  Coast 
Regional  for  $25,000  Plus 


Mr.  Weiss 


OUTRIGHT  purchase  of  all  stock 
I  in  Pacific  Broadcasting  Co.,  Ta- 
eoma,  Wash.,  by  Don  Lee  Broad- 
casting   System,    Hollywood,  was 

-  ^     announced  last 

week  by  Lewis 
Allen  Weiss, 
vie  e-president 
and  general 
manager  of  Don 
Lee.  Considera- 
tion was  under- 
stood to  be  $25,- 
000  plus  current 
assets. 

Pacific  Broad- 
'  casting  Co., 

'  which  has  been  an  afl[iliate  of  Don 
Lee  for  eight  years,  represents  22 
independent  outlets  in  Oregon, 
Washington,  Idaho  and  Canada.  It 
has  provided  northwest  affiliated 
stations  with  Mutual  and  Don  Lee 
program  service  through  its  con- 
tract with  Don  Lee. 

Negotiations  have  been  in  prog- 
ress since  early  this  year.  Present 
Pacific  ownership  is  divided  among 
Louis  Wasmer,  owner  of  KGA-KHQ 
Spokane,  president  and  general 
manager;  Archie  G.  Taft,  KOL 
Seattle,  vice-president  and  treas- 
urer, and  Carl  E.  Haymond,  KMO 
Tacoma,  director  and  acting  gen- 
eral manager  while  Maj.  Wasmer 
was  in  the  service,  each  holding 
33  1/3%. 

Formal  stock  transfer  will  be 
made  in  Tacoma  on  June  30  with 
Mr.  Weiss,  Pat  Campbell,  execu- 
tive assistant  to  the  vice-president, 
and  A.  M.  Quinn,  treasurer,  rep- 
resenting Don  Lee.  Following  stock 
transfer  and  acceptance  of  resig- 
nations of  present  company  officers, 
a  stockholders  and  directors  meet- 
ing will  be  held,  when  names  of 
new  officers  and  directors  will  be 
announced,  Mr.  Weiss  said. 

He  stated  that  the  purchase  will 
consolidate  and  unify  Coast  opera- 
tions of  Don  Lee  Broadcasting 
System  and  will  result  in  sub- 
stantially increased  compensation 
to  stations  in  the  Northwest.  Since 
Pacific  Broadcasting  Co.  is  not  the 


The  POPULAR  Station 


actual  licensee  of  any  of  22  affili- 
ates FCC  approval  of  purchase  is 
not  required,  it  was  pointed  out. 

Stations  affiliated  with  the  Pa- 
cific Broadcasting  Co.  are:  Wash- 
ington—KELA  Centralia,  KFIO 
Spokane,  KGY  Olympia,  KIT  Ya- 
kima, KMO  Tacoma,  KOL  Seattle, 
KRKO  Everett,  KUJ  Walla  Walla, 
KWLK  Longview,  KXRO  Aber- 
deen ;  Oregon — KALE  Portland, 
KAST  Astoria,  KBND  Bend,  KFJI 
Klamath  Falls,  KOOS  Coos  Bay, 
KORE  Eugene,  KRNR  Roseburg, 
KSLM  Salem,  KUIN  Grants  Pass, 
KWIL  Albany;  Idaho  — KRLC 
Lewiston,  KWAL  Wallace;  Cana- 
dian—CKWX  Vancouver,  B.  C. 


Eisenhower 

(Continued  from  page  16) 

offering  pooled  broadcasts  to  other 
New  York  local  stations. 

Men  with  mikes  stationed  on 
window  sills,  sixth  floor  ledges  and 
riding  in  parades  in  mobile  trans- 
mitting units  kept  up  continuous 
description  of  the  parades  through 
New  York,  the  official  City  Hall  re- 
ception and  crowd  scenes. 

For  its  parade  coverage,  CBS 
had  worked  out  a  system  through 
which  Bill  Slocum  Jr.,  special 
events  director,  kept  in  touch  with 
the  mobile  unit.  By  checking  a  map 
he  figured  the  procession's  speed 
and  was  able  to  time  the  broadcasts. 

OWI  broadcast  commentary  on 
the  New  York  reception  in  35  lan- 
guages over  some  50  Voice  of 
America  shortwave  transmitters. 
Recordings  were  made  on  mobile 
transmitters,  rushed  to  OWI  studios 
for  broadcast  on  the  regular  daily 
programs. 

WNBT,  New  York  NBC  video 
station,  on  Monday  and  Tuesday 
nights  aired  complete  pictorial  cov- 
erage of  the  General's  Washington 
arrival  and  his  reception  in  New 
York.  Films  were  sponsored  by 
Standard  Oil  Co.  of  N.  J.  for  Esso 
marketers,  marking  Esso's  first 
time  in  television  in  five  years. 
Marschalk  &  Pratt  Co.,  New  York, 
is  agency.  WCBW,  CBS  video  sta- 
tion, presented  a  10-minute  news- 
reel. 

Four-network  broadcast  of  Gen. 
Eisenhower's  return  to  his  home- 
town of  Abilene,  Kan.,  was  sched- 
uled for  1:15  p.m.  June  22.  CBS 
also  had  booked  a  4:45-5:15  p.m. 
broadcast  of  the  General's  reception 
in  Kansas  City  June  21. 


Revere  Signs  MBS 

REVERE  COPPER  &  BRASS  Inc., 
New  York,  July  4  begins  weekly 
half-hour  Human  Adventure  on 
Mutual,  Wednesday  9-9:30  p.m., 
originating  from  WGN  Chicago. 
Produced  in  collaboration  with  the 
U.  of  Chicago,  program  is  con- 
tracted for  52  weeks  through  St. 
Georges  &  Keys,  New  York. 


SCHOOLS,  STATIONS 
START  WORKSHOPS 

RECOGNIZING  the  opportunity  to 
be  of  public  service  in  training 
teachers  and  students  in  radio  tech- 
niques, stations  throughout  the 
country  are  starting  workshops 
now  that  school  is  out.  KOIN  Port- 
land, Ore.,  has  issued  a  notebook 
in  conjunction  with  its  workshop, 
explaining  the  purposes  and  pic- 
turing the  faculty  [BROADCASTING, 
June  18].  Another  workshop  being 
promoted  in  booklet  form  is  that  of 
KMBC  Kansas  City,  telling  in  full 
the  plans  for  the  term,  June  11-29. 

First  radio  workshop  sponsored 
by  the  Radio  Committee  of  the  Dis- 
trict of  Columbia  Public  Schools, 
WTOP  and  CBS  will  be  held  in  the 
fall,  tentatively  set  for  Sept.  4-14. 
Radio  Committee  of  the  Philadel- 
phia Board  of  Education  is  holding 
radio  sessions  this  summer  for 
junior  and  senior  high  school  stu- 
dents. One  is  to  be  at  KYW,  the 
other  at  WIP.  The  U.  of  Miami  in 
cooperation  with  WIOD  is  now 
rounding  out  the  last  classes  of  its 
workshop,  begun  early  this  sum- 
mer. Others,  already  started  or  due 
to  start  in  the  near  future,  have 
been  noted  in  past  issues  of  Broad- 
casting. 


SUMMER  replacement  for  the  Bob 
Burns  show,  sponsored  on  NBC  Thurs- 
days, 9:30-10  p.m.  EWT  by  Lever  Broth- 
ers, Cambridge,  (Lifebuoy  Soap)  will  be 
"Philo  Vance  Mysteries"  effective  June 
28  for  13  weeks  through  Ruthrauff  & 
Ryan,  New  York. 
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YOU  ARE  IN 

GOOD  COMPANY 

WHEN  YOU 

ADVERTISE  ON 

It  is  not  the  amount  of  noise 
you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 
you  put  it  over  that  matters. 

There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 
but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 

CHNS  •  BROADCASTING 
HOUSE,  Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 


10.000  WAnS  •  DAY  i  NIfflT 


^  _  5000  WATTS  1330  KC 

ENGLISH  •  JEWISH  •  ITALIAN 

National  Advertisers  consider  WEVD 
a  "must"  to  cover  the  great  Metro- 
politon  New  York  Market. 

Und  for  WHO'S  WHO  en  WCVO 
WEVD-  117  Wtrt  4«li  8tf«rt.  m«         *.  Y. 
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U.S.  Tribunal  Reverses  Ruling 
Of  Nebraska  Court  on  WOW 

FCC  Will  Have  to  Decide  License  Issue  Before 
Return  of  Station  Property  to  Woodmen 


APPARENTLY  tossing  the  final 
solution  of  a  thorny  situation  in 
the  hands  of  the  FCC,  the  U.  S. 
Supreme  Court  last  week  in  a  rul- 
ing on  the  case  of  WOW  Inc.  ver- 
sus the  Woodmen  of  the  World  Life 
Insurance  Society,  in  theory  re- 
versed the  decision  of  the  Nebraska 
Supreme  Court.  In  eifect,  it  upheld 
the  state  court's  jurisdiction  over 
property  rights  and  said  the  Com- 
mission should  decide  the  license 
issue,  a  matter  already  conceded 
by  the  state  court. 

The  reversal  seems  to  be  based 
on  the  pitfalls  of  legal  phraseology. 
Mr.  Justice  Frankfurter,  deliver- 
ing the  six  to  two  opinion  of  the 
Court,  stated,  in  scholarly  lan- 
guage, "In  matters  of  potential 
conflict  between  state  and  federal 
authorities,  avoidance  of  needless 
friction  no  less  than  good  drafts- 
manship counsels  explicit  and  not 
merely  argumentative  restriction  of 
a  state  court's  judgment  within 
its  powers." 

Claimed  Fraud 

The  litigation  [Broadcasting, 
March  5]  involves  a  stockholder's 
suit  to  return  WOW  Omaha  to  the 
insurance  company.  The  stock- 
holder claimed  fraud  was  employed 
in  the  transferral  of  the  station  to 
John  J.  Gillin  Jr.  and  associates 
since  they  are  friends  of  the  presi- 
dent of  the  Woodsmen  and  rented 
the  property  at  a  price  far  below  its 
value. 

The  Nebraska  high  court  re- 
versed a  decision  by  the  court  be- 
low and  ordered  the  return  of  the 
station  and  license.  On  rehearing 
the  court  declared  the  license  was 
solely  within  the  jurisdiction  of 
the  FCC  and  that  its  former  opin- 
ion should  be  so  construed. 

The  U.  S.  Court  refused  to  con- 
sider the  property  question  since 
it  considers  it  clearly  a  state  mat- 
ter. Even  if  wrongly  decided,  the 
court  said  "it  is  not  for  us  to  con- 
sider the  correctness  of  non-fed- 
eial  ground  unless  it  is  an  obvious 
subterfuge  to  evade  consideration 
of  a  federal  issue." 

"The  federal  question  that  re- 
mains," wrote  Justice  Frankfurter, 
"is  whether,  although  the  Nebraska 
court  clearly  recognized  that  the 
power  to  vacate  a  license  and  to 
authorize  its  transfer  lies  exclu- 
sively with  the  FCC,  its  decree  in 
effect  is  inconsistent  with  such 
recognition.  This  is  urged  on  two 
grounds.  It  is  asserted  that  the  Ne- 
braska Supreme  Court,  by  order- 
ing the  transfer  of  the  licensed  fa- 
cilities from  Radio  Station  WOW 
Inc.  to  the  Society-  although  not 
having  power  to  direct  the  trans- 
fer of  the  license,  severed  the  li- 
censed facilities  from  the  license 
and  therefore  nullified  the  license. 
Secondly,  it  is  argued  that  by  or- 


dering the  parties  'to  do  all  things 
necessary'  to  secure  a  return  of 
the  license  to  the  defrauded  So- 
ciety, the  state  court  invaded  the 
Commission's  functions." 

Coming  to  the  reasoning  on  which 
the  reversal  stands  Justice  Frank- 
furter wrote,  "In  any  event,  we 
think  the  court  went  outside  its 
bounds  when  it  ordered  the  parties 
'to  do  all  things  necessary'  to  se- 
cure a  return  of  the  license.  Plain- 
ly that  requires  the  Society  to  ask 
the  Commission  for  a  retransfer 
of  the  license  to  it  and  further  re- 
quires WOW  not  to  oppose  such 
transfer.  The  United  States,  in  a 
brief  filed  at  our  request  [Broad- 
casting, April  2],  suggests  that 
this  provision  of  the  decree  would 
probably  also  disqualify  WOW 
from  'applying  for  a  new  license  to 
operate  a  radio  station  in  Omaha 
on  the  same  frequency,  should  it 
become  equipped  to  do  so.'  To  be 
sure,  the  Communications  Commis- 
sion's power  of  granting,  revoking 
and  transferring  licenses  involves 
proper  application  of  those  criteria 
that  determine  'public  convenience, 
interest,  or  necessity.'  But  insofar 
as  the  Nebraska  decree  orders  the 
parties  'to  do  all  things  necessary' 
to  secure  the  return  of  the  license 
it  hampers  the  freedom  of  the  So- 
ciety not  to  continue  in  broadcast- 
ing and  to  restrict  itself,  as  it  prop- 
erly may,  to  its  insurance  busi- 
ness. (Ed.  note — This  refers  to  the 
Society's  original  purpose  of  sell- 
ing the  station.)  Equally  does  it 
prevent  WOW  from  opposing'  a  re- 
turn to  the  Society,  or  as  the 
United  States  suggests,  from  seek- 
ing another  license  of  its  own. 
These  are  restrictions  not  merely 
upon  the  private  rights  of  parties 
as  to  whom  a  state  court  may 
make  appropriate  findings  of  fraud. 
They  are  restrictions  upon  the  li- 
censing system  which  Congress  es- 
tablished. It  disregards  practicali- 
ties to  deny  that,  by  controlling 
the  conduct  of  parties  before  the 
Communications  Commission,  the 
court  below  reached  beyond  the  im- 
mediate controversy  and  into  mat- 
ters that  do  not  belong  to  it." 

Subsidiary  Issue 

Regarding  the  "most  trouble- 
some question"  the  decision  consid- 
ers the  Communications  Act  makes 
disposition  of  the  physical  property 
prior  to  action  by  the  FCC  a  "sub- 
sidiary issue  to  the  license  ques- 
tion". The  Act,  it  is  stated,  does 
not  explicity  deal  with  the  prob- 
lem but  nothing  is  found  to  pre- 
vent state  action  to  deal  with  fraud 
merely  because  the  license  is  in- 
volved. The  court  regards  stoppage 
of  broadcasting  through  severance 
of  the  license  from  the  facilities 
as  legal  even  though  it  "disables 
the  Commission  from  protecting 
the  public  interest  committed  to  its 


Oh  No? 

SAID  the  NBC  announcer  at 
the  end  of  Gen.  Eisenhower's 
broadcast:  "The  Soldier  Who 
Came  Home,  sponsored  by 
Sweetheart  Soap,  will  not  be 
heard  today." 


charge".  The  license  is  considered  '!" 
"merely  a  permit  to  serve  the  pub- 
lie  and  not  a  duty  to  do  so." 

Therefore  the  majority  opinion'''" 
concludes,  "State  power  is  amply 
respected  if  it  is  qualified  merely 
to  the  extent  of  requiring  it  to}°' 
withhold  execution  of  that  portion 
of  its  decree  requiring  retransfer 
of  the  physical  properties  until 
steps  are  ordered  to  be  taken,  withf ' 
all  deliberate  speed,  to  enable  the 
Commission  to  deal  with  new  ap- 
plications in  connection  with  the 
station." 

Fly  Appears  for  WOW 
James  Lawrence  Fly,  former 
FCC  chairman,  argued  the  case 
before  the  high  tribunal  for  WOW. 
He  had  warned  that  if  the  WOW 
physical  properties  are  returned 
to  the  Woodmen  the  disruption  of 
service  which  would  ensue  during 
settlement  of  the  license  question 
will  leave  the  Commission  "on  the 
horns"  in  a  touchy  situation.  How- 
ever, the  court  disagreed  with  Mr. 
Fly's  public  service  contention  and 
was  willing  to  place  the  FCC  in 
such  a  position  since  it  felt  con- 
tinued service  is  not  mandatory. 
The  opinion  is  in  the  nature  of  a 
compromise  and  generally  favors 
the  pleas  of  neither  party. 

Justice  Jackson,  in  dissenting 
along  with  Justice  Roberts,  took 
issue  because  he  foresees  the  pos- 
sibility of  persons  judged  guilty  of 
fraud  getting  a  license  to  operate 
a  station,  if  the  Commission  sees 
fit.  Also,  he  declared,  "The  state, 
it  seems  to  me,  has  the  right  to 
strip  wrongdoers  of  every  fruit  of 
the  wrong  including  the  value  of 
the  federal  license  even  if  the  li- 
cense itself  cannot  be  obtained." 
Justice  Black  didn't  take  part  in 
consideration  of  the  case. 


STEWART-WARNER  Corp.,  Chicago,  has 
announced  appointment  of  Northrup 
Supply  Corp.,  Blnghampton,  N.  Y.,  as 
distributor  for  postwar  Stewart-Warner 
home  radios  in  Blnghampton,  Elmlra 
and  Syracuse. 
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V^B  GROUP  REVIEWS 
:ODE  SUGGESTIONS 

JAB  code  committee,  meeting  in 
^iew  York  last  Wednesday  and 
Thursday,  reviewed  the  industry 
;ode  of  practice  and  a  wide  variety 
if  suggested  revisions  and  met  with 
lelegations  from  three  groups  to 
iiscuss  their  problems  in  using 
■adio  under  the  code. 

Representatives  of  the  National 
Temperance  and  Prohibition  Coun- 
;il  on  Wednesday  afternoon  pre- 
sented their  views  on  use  of  radio 
['or  promotion  of  their  cause. 

Arthur  Hull  Hayes,  WABC  New 
York,  chairman  of  the  NAB  sales 
managers  executive  committee,  dis- 
cussed a  number  of  questions  in- 
cluding an  SMEC  resolution  that 
the  code  should  provide  for  the 
manner  of  presentation  of  radio 
copy  as  well  as  its  wording  and 
treatment  of  hitchhike  and  cow- 
catcher announcements.  Code  com- 
mittee agreed  to  appoint  a  subcom- 
mittee to  meet  with  a  similar  group 
from  SMEC. 

On  Wednesday  a  National  Assn. 
of  Better  Business  Bureaus  commit- 
tee conferred  on  cooperation  to  pro- 
mote better  advertising  on  the  air. 


R.  B.  Mead 

RICHARD  BRANT  MEAD,  an 
executive  in  the  James  M.  Cox  ra- 
dio and  newspaper  organizations 
for  almost  40  years,  died  June  15. 
Mr.  Mead  at  the  time  of  his  death 
was  secretary  and  treasurer  of  the 
Miami  Valley  Broadcasting  Co. 
(WHIG  Dayton),  the  Evening 
News  Co.  of  Dayton  and  the 
Springfield  Newspapers  Inc. 


Network  Programs 
Show  Large  Gains 

INTRODUCING  the  term  "Circu- 
lation Hoopei-atings"  to  apply  to 
89-city  annual  midwinter  audience 
surveys,  C.  E.  Hooper  Inc.  1945  re- 
port shows  large  gains  over  the  pre- 
vious year  in  the  number  of  network 
programs  and  number  of  networks 
of  100  or  more  stations.  General 
tendency  toward  use  of  larger  num- 
ber of  stations  per  network  was  also 
recorded. 

Ratings  obtained  from  the  89- 
city  surveys  showed  marked  simi- 
larity with  the  regular  32-city  in- 
dex. In  presenting  the  1945  find- 
ings to  client  meetings  in  New 
York  and  Chicago  recently,  C.  E. 
Hooper,  president  of  the  company, 
cited  figures  showing  that  in  90% 
of  the  programs  the  difference  in 
the  two  ratings  was  1%  or  less.  He 
concluded  that  the  32-city  reports 
"furnished  an  excellent  year-round 
index  to  listening  in  the  popula- 
tion composed  of  all  U.  S.  cities  of 
25,000  and  over". 

The  89-city  report  is  based  on 
listening  in  cities  of  25,000  popula- 
tion or  more.  Hooper  plans  to  ex- 
pand the  survey  next  year  to  in- 
clude cities  from  2,500  or  more  and 
eventually  to  cover  rural  audiences. 

Canadian  Ratings 

Meanwhile,  Elliott-Haynes  Ltd., 
Toronto,  released  Canadian  pop- 
ularity ratings  for  evening  and 
daytime  programs.  June  report, 
showing  sets  in  use  down  as  much 
as  5.5  points,  listed  Fibber  McGee 
and  Molly  as  the  most  popular  pro- 
gram with  a  rating  of  27.9,  fol- 
lowed by  Radio  Theater  with  27.4, 
and  the  Frances  Langford  show  in 
third  place  with  22  rating.  The  re- 
mainder of  the  leading  15  Ca- 
nadian programs  in  order  are  Bob 
Hope,  Album  of  Familiar  Music, 
Treasure  Trail  (Canadian  origi- 
nation), Bing  Crosby  Music  Hall, 
Aldrich  Family,  Green  Hornet 
(Canadian  origination) ,  Waltz 
Time,  Thin  Man,  John  and  Judy 
(Canadian  origination).  Big  Town, 
Alan  Young  show,  and  Star  The- 
ater. 


SELL 

MANY  PRODUaS  FOR 
MANY  ADVERTISERS 

I  ^^^^^  ' 

WGN 

Chicago 
Dr.  Piercers  Vitamins 


GEORGE  E.  HALLEY 
TEXAS  RANGERS  LIBRARY 

HOTEL  PICKWICK,  KANSAS  CITY  6,  MO. 
CrXAN  ARTHUR  B.  CHURCH  PRODUCTION 


American  Co-Ops 

REPORTS  on  sponsors  of  Ameri- 
can's co-operative  programs  an- 
nounced by  Stanley  C.  Florsheim, 
director,  are:  Headline  Edition, 
29  sponsors,  26  stations;  Martin 
Agronsky,  95  sponsors,  83  sta- 
tions; Baukage  Talking,  133  spon- 
sors, 120  stations;  Correspondents 
Around  the  World,  41  sponsors,  35 
stations;  Kiernans  News  Corner, 
13  sponsors,  12  stations;  Constance 
Bennett,  8  sponsors,  8  stations; 
Dick  Tracy,  67  sponsors,  62  sta- 
tions; The  Private  Lives  of  Ethel 
and  Albert,  29  sponsors,  28  sta- 
tions; Raymond  Swing,  129  spon- 
sors, 111  stations;  Charlie  Chan 
(started  j'une  18),  1  sponsor,  1 
station. 


FCC  to  Process 

{^Continued  from  Page  18) 
ters  will  be  permitted  has  not  yet 
been  determined  as  it  is  highly  un- 
likely the  procedure  will  be  applied 
before  Oct.  1. 

Revocation  of  Order  L-265  to 
permit  production  of  transmitters 
and  receivers  will  take  place  three 
months  before  military  orders  fall 
below  $160,000,000  (December  pro- 
jection is  now  set  at  $190,000,000). 
The  most  optimistic  reports  put 
the  date  at  Oct.  1  but  this  is  doubt- 
ed. Adoption  of  this  step  would  be 
accompanied  by  retention  of  con- 
trols to  assure  priority  for  mili- 
tary equipment. 

In  view  of  these  developments, 
the  availability  of  transmitters, 
which  take  three  to  nine  months  to 
produce,  seems  hardly  likely  before 
1946.  The  prospects  for  receivers 
will  depend  on  the  manner  of  ap- 
plying spot  authorization  which 
will  likely  be  discussed  when  the 
WPB  Radio  Industry  Advisory 
Committee  meets  Wednesday,  June 
27  to  consider  the  whole  problem 
of  reconversion  and  military  cut- 
backs. 

Meanwhile,  the  Radio  &  Radar 
Division  approved  applications  for 
six  new  studios  under  a  recent 
amendment  to  Construction  Order 
L-41  which  permits  facilities  for 
needed  civilian  services  where  "the 
service  is  an  essential  requirement 
of  the  community  or  will  con- 
tribute substantially  to  the  na- 
tional economy". 

The  applications,  heretofore  de- 
nied because  of  previous  restric- 
tions, are:  New  Hampshire  Broad- 
casting Co.  (WFEA),  Manchester; 
Broadcasting  Corp.  of  America 
(KPRO),  Riverside,  Cal.;  Mar- 
shall Field  (WSAI),  Cincinnati; 
WROX  Clarksdale,  Miss.;  KPMC 
Bakersfield,  Cal.;  WGN  Inc.,  Chi- 
cago. 

Studio  facilities  for  Midwestern 
Broadcasting  Co.,  Cadillac,  Mich., 
which  received  WPB  authorization 
last  month  to  build  a  new  station, 
were  also  approved.  Applicant 
had  planned  to  start  operations  in 
makeshift  quarters. 

The  Radio  Tube  Industry  Ad- 
visory Committee,  at  a  meeting 
Thursday  with  WPB,  approved  a 
proposal  to  channel  upwards  of 
4,000,000  tubes  a  month  into  the 
replacement  market,  rather  than 
into  new  set  manufacture,  when 
this  volume  is  reached  as  a  result 
of  cutbacks  and  expanded  facili- 
ties in  the  next  few  months. 

Louis  J.  Chatten,  director  of  the 
Division,  told  the  Committee  that 
shortage  of  tubes  was  not  the  only 
bar  to  resumption  of  civilian  re- 
ceiver production.  Resistors  and 
capacitors  are  also  in  short  sup- 
ply, he  said,  and  there  is  difficulty 
in  obtaining  components. 

The  Committee  was  informed  by 
Army  representatives  that  cut- 
backs in  the  next  three  months 
might  be  somewhat  greater  than 
now  indicated,  reflecting  a  check 
on  supplies  in  Army  depots.  How- 
ever, they  warned  that  demands 
may  be  increased  later  in  the  year. 


In  Southern  New  Eng- 
land People  are  in  the 
Habit  of  Listening 
to  WTIC 
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FOR  DIRECT  CUT  COPIES 
ACCURATELY  DUPLICATED 


as.Rmwmco. 


1121  VERMONT  AVE.-WASH.  5,D.C.. 


WRITC-WIRE  OR  CALL  FOR  DETAILS 


doesn't  mean  big  stations  and  It 
doesn't  mean  little  stations.  But  it 
does  mean  hand-picked,  carefully  se- 
lected stations  that  want  spot  busi- 
ness and  are  willing  to  do  something 
about  it. 


REPRESENTED  BY  RAMBEAUS 


means  friendly,  cooperative  stations 
interested  in  making  your  advertising 
dollars  pay  dividends. 


"Radlo't  rirtt  SptxUd  Repretrnntatives" 


Raymond  C.  Cosgrove,  A8,  vice 
presideyit-general  manager  Crosley 
Corp.,  manufacturing  division; 
president,  RMA;  adviser  to  OP  A 
and  WLB;  home,  Cincinnati. 

Crosley  Sale 

{Continued  from  page  15) 
Wise,  Avco  executive  vice-presi- 
dent and  an  officer  of  its  subsidi- 
ary companies,  becomes  Crosley 
executive  vice-president  and  direc- 
tor. R.  S.  Pruitt,  vice-president, 
secretary  and  general  counsel  of 
Avco,  will  be  a  director  and  secre- 
tary. He  figured  prominently  in  the 
negotiation  of  the  transaction  and 
had  conferred  with  FCC  members 
the  preceding  week.  Other  direc- 
tors will  include  W.  A.  Mogensen, 
vice-president  and  treasurer  of 
Avco,  who  becomes  Crosley  treas- 
urer, and  C.  Coburn  Darling,  Avco 
director. 

Applications  for  transfer  were 
rushed  through  following  the  clos- 
ing last  week  by  Mr.  Pruitt  and 
his  staff;  Fred  Ball,  of  the  Wash- 
ington law  firm  of  Pierson  &  Ball, 
who  personally  represents  Mr. 
Crosley,  and  Duke  M.  Patrick,  of 
the  law  firm  of  Hogan  &  Hartson, 
Washington,  Crosley-WLW  coun- 
sel. The  WINS  transfer  applica- 
tion, already  designated  for  hear- 
ing by  the  Commission,  is  being 
handled  by  the  Washington  law 
firm  of  Dempsey  &  Koplovitz. 

It  was  learned  authoritatively 
that  when  the  negotiations  origi- 
nally were  launched,  plan  was  to 
exclude  the  broadcast  operations 
of  Crosley,  since  the  primary  in- 
terest of  Avco  was  in  the  home 
appliance  field  and  in  postwar  re- 
conversion of  its  multifarious  avia- 
tion and  manufacturing  operations. 
Because  of  the  corporate  structure 
of  Crosley,  which  operates  its 
"  roadcast  stations  as  an  integral 
division  of  the  company,  it  finally 
developed  that  the  radio  properties 
should  be  included.  This  necessi- 
tated FCC  approval  of  the  entire 
transaction,  because  of  the  inability 
to  separate  the  actual  licensed 
broadcast  operations  from  the  man- 
ufacturing, merchandising  and  de- 
velopmental phases  of  the  Ohio  cor- 
poration. 

With  all  save  control  of  the  Cros- 
ley Corp.  remaining  intact,  there 


Four-Month  Crosley  Broadcast  Income  I« 
$1^358^851^   FCC   Application  Revealsr 


INCOME  statement  of  Crosley 
Corp.  filed  last  week  at  the  FCC 
in  connection  with  proposed  pur- 
chase of  the  properties  (except 
automotive)  by  Aviation  Corp., 
shows  broadcast  income  for  the  first 
four  months  of  1945  of  $1,358,851. 
Manufacturing  income  for  the 
period  was  $35,958,205,  a  total  of 
$37,317,056. 

Deductions  from  income  in  the 
consolidated  statement  are :  Interest 
$126,907;  rents  $52,186;  taxes  $34,- 
192.  Other  deductions  include  cost 
of  goods  sold  $30,711,652;  provi- 
sion for  contingencies  $335,000; 
operating  expenses  $1,922,207;  ob- 
solete materials  $72,702.  Net  con- 
solidated income  for  the  period  be- 
fore Federal  income  tax  was  $4,- 
062,210.  After  payment  of  $3,142,- 
602  tax,  net  consolidated  five- 
month  income  was  $919,608. 

Inventory  of  broadcasting  prop- 
erty lists  the  50  kw  Western  Elec- 
tric transmitter,  bought  in  1928,  at 


jto 

a  depreciated  figure  of  $13,064  af-lnK 
ter  an  original  cost  of  $610,488.,  Ivc 
The    500    kw    RCA    transmitter  bai 
bought  in  1932-33  is  not  given  any 
evaluation. 


Studio  equipment,  original  cost 
$45,635,  is  valued  after  deprecia- 
tion at  $6,052.    Main  Blaw-Knox|ey 
tower  cost  $46,243  in  1932,  is  valued  F 
at  $2,311.  Land  is  valued  at  $71,- 
157,  no  depreciation.  Buildings  are 
depreciated  from  $614,012  to  $534,- 
798.  Nontechnical  personal  property  FO 
such  as  fixtures  is  depreciated  from 
$63,598  to  $33,035. 

No  value  is  placed  on  other  ra- 
diating systems,  experiments,  etc. 
Of  its  international  broadcasting  "Pt 
stations,  only  one  transmitter  is 
owned  by  Crosley  (WLWO). 

In  the  transfer  of  control,  ac- 
cording to  the  FCC  application, 
305,100  shares  are  proposed  to  be 
transferred  of  the  545,800  out- 
standing. 


was  implicit  in  the  sale  the  com- 
mitment to  prosecute  all  pending 
applications  and  commitments  of 
Crosley  for  improved  broadcast 
operation.  This  includes  the  appli- 
cation of  WLW  for  500,000  w 
power,  as  well  as  pending  televi- 
sion and  FM  applications  in  Cin- 
cinnati and  Washington,  and  the 
WINS  contracted  purchase.  The 
sales  contract  specifies  that  Avco 
did  not  purchase  Crosley  control 
for  resale  and  that  there  is  no  pres- 
ent intention  of  making  a  public 
offering  of  the  stock.  It  also  was 
agreed  that  notwithstanding  the 
sale  of  Crosley  control,  the  Cros- 
ley Corp.  "will  have  and  retain 
complete  control  over  all  necessary 
physical  property  owned  and  used 
by  its  broadcasting  division  and 
unlimited  supervision  over  the  pro- 
grams to  be  broadcast." 

Crosley  Stockholder 

Powel  Crosley  owns  5,000  shares 
in  Avco  Corp.,  according  to  the 
FCC  application.  No  single  stock- 
holder in  Aviation  Corp.,  however, 
owns  more  than  3%.  Mr.  Babcock 
joined  Avco  as  president  last  Feb- 
ruary and  serves  as  an  officer  of 
several  of  its  subsidiaries.  A  top 
executive  in  the  automotive  field, 
he  had  been  president  of  Yellow 
Truck  &  Coach  Mfg.  Co.,  vice- 
president  of  General  Motors  Corp., 
and  chairman  of  Hertz  Driv-Ur- 
Self  Co.  He  contracted  with  Avco 
for  three  years  at  a  salary  of 
$125,000  and  also  became  an  im- 
portant stockholder  in  the  com- 
pany. 

Mr.  Emanuel  drew  compensation 
of  approximately  $100,000  from 
Avco  and  its  subsidiaries,  while 
Mr.  Wise  drew  $77,400.  Mr.  Pruitt, 
as  general  counsel  and  officer,  drew 
about  $50,000. 

The  Avco  announcement  last 
week  said  that  a  bank  credit  with 
10  banks  participating  has  been 
arranged  by  Avco  to  finance  the 


Crosley  purchase.  The  bank  agree- 
ment, covering  an  aggregate  loan 
of  $25,000,000  at  21/2%,  was  to  be- 
come effective  on  or  before  Oct.  1, 
1945.  Chase  National  of  New  York 
would  lend  $7,000,000;  Bankers 
Trust,  $6,000,000;  Central  Han- 
over, Manufacturers  Trust  and 
New  York  Trust,  $2,750,000  each; 
Commercial  National,  Fifth  Third 
Union  Trust  and  National  Bank 
of  Detroit,  $1,000,000  each;  Conti- 
nental Bank  &  Trust,  $500,000,  and 
Schroder  Trust,  $250,000,  for  the 
$25,000,000  aggregate. 

Avco,  in  its  announcement,  said 
the  Crosley  acquisition  would  give 
it  a  place  of  major  importance  in 
the  postwar  production  and  distri- 
bution of  household  appliances. 
Avco,  through  certain  of  its  sub- 
sidiaries, has  been  interested  in  all 
phases  of  the  home  appliance  field 
and  more  particularly  in  home  re- 
frigeration. Mr.  Wise,  executive 
vice-president,  has  been  devoting 
much  attention,  it  was  reliably 
learned,  to  the  production  of  a  new 
type  home  refrigerator  and  has 
been  spending  considerable  time  in 
Detroit  on  it. 

The  Crosley  lines,  covering  home 
radios,  refrigerators,  home  air  con- 
ditioning units  and  other  appli- 
ances, will  be  supplemented  by  the 
Avco  line,  which  includes  a  wide 
range  of  home  equipment  such 
as  kitchen  sinks  and  cabinets,  gas 
and  electric  ranges  and  home  heat- 
ing units.  Crosley,  as  a  wartime 
contractor,  has  produced  vast 
quantities  of  radar  and  electronics 
equipment.  Moreover,  Crosley  has 
a  widespread  dealer  and  distribu- 
tion organization  which  will  be- 
come available  also  for  Avco.  Avco 
and  its  associated  companies  are 
among  the  nation's  largest  produc- 
ers of  war  equipment,  ranging  from 
battleships  and  heavy  bombers  to 
jeeps. 

For  the  present,  Mr.  Emanuel 
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RCTIOnS  OF  THE  FCC 

  JUNE  16  TO  JUNE  22  INCLUSIVE   


i;aid,  both  companies  will  continue 
!  production   for   military   require - 

nents,  but  as  Government  controls 
j  jlire  lifted  they  will  move  gradually 

nto  peacetime  manufacturing.  In 
"    sntering  the  field  of  broadcasting, 

\vco   does   not   contemplate  any 

:hange  "in  the  successful  and  pub- 
;  ic  spirited  policies  of  WLW",  the 

mnouncement  said. 
The  contract,  bearing  date  of 

Tune  18,  submitted  by  Powel  Cros- 

i  ey  Jr.  and  accepted  by  Messrs. 
Babcock  and  Pruitt  on  behalf  of 
Avco,  specified  that  a  closing  date 

; ;  should  be  fixed  by  mutual  agree- 
ment not  later  than  five  days  after 
PCC    had    approved    the  station 

li  transfers.  If  written  consent  is  not 
procured  from  FCC  on  or  before 

.  the  July  16  date,  the  contract  pro- 

I fides  that  the  offer  "shall  there- 
(lapon  immediately  terminate". 
'  Name  Retained 

Mr.  Crosley,  under  the  contract, 
agrees  not  to  engage  for  five  years 
in  the  manufacture  or  sale  of  ra- 
dios or  other  appliances  now  pro- 
■  duced  by  Crosley,  with  certain  ex- 
ceptions. Mr.  Crosley  obtains  the 

-  -assignable  right  to  use  the  name 
.  "Crosley"  as  a   trade   name  for 

automobiles,   automobile  accessor- 
ies, internal  combustion  engines  of 
all   types,   farm    lighting  plants, 
tractors,  motor  boats,  boats  and 
products  not  competitive  with  ra- 
.  dios,  broadcasting  and  household 
appliances.  He  also  procures  the 
assignable   right  to  manufacture 
1  radios,  exclusively  for  installation 
s  ,in  Crosley   automobiles,  provided 

-  the  Crosley  Corp.  is  unwilling  to 
i  i  supply  such  radios  at  a  competi- 
5  J  tive  price.  He  likewise  retains  the 

right  to  use  the  Crosley  name  in 
[  connection  with  a  partnership  with 
J  his  son,  known  as  "Crosley  Ma- 
,  j  rine,"  now  engaged  in  the  manu- 
.  .  facture  of  plastics,  plastic  resins, 

plastic  products,  boats,  etc. 
. !.  Mr.  Crosley  agreed  during  the 
I  five-year  period  not  to  become  a 
]  substantial  stockholder  in  the  Cros- 
.  j  ley  Corp.,  nor  to  solicit  proxies.  He 
,  agreed  to  deliver  the  resignation  of 
[  ^  six  members  of  the  present  Crosley 
',  r  board. 

,  |j  Mr.  Crosley,  in  a  statement  is- 
,  ijSued  Tuesday  confirming  the  sale, 
I  r  said: 

"My  decision  to  sell  was  based 

KRLD,  Dallas,  Texas 

ii  ".  .  .  You  have  perfected  AP 
to  an  all-time  high  in  radio  news 
services." 

J  Clyde  Rembert 

,  Managing  Director. 
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Decisions  .  .  . 

ACTIONS  BY  COMMISSION 
JUNE  19 

1290  kc  KOIL  Omaha— Granted  vol. 
transfer  control  from  Charles  T.  Stuart 
and  James  Stuart  to  Stuart  Investment 
Co. 

1240  kc  KFOR  Lincoln,  Neb. — Same. 

1150  kc  KSWO  Lawton,  Okla.— Grant- 
ed vol.  assgn.  license  from  Byrne  Boss 
and  R.  H.  Drewry  d/b  KSWO  Broad- 
casting Co.  to  R.  H.  Drewry,  J.  R.  Mont- 
gomery, Ted  R.  Warkentln  and  Robert 
F.  Scott  d/b  GklBhoma  Quality  Broad- 
casting Co. 

1150  kc  KSWO  Lawton,  Okla.— Granted 
license  renewal  for  period  ending 
5-1-47. 

1340  kc  KSUB  Cedar  City,  Utah- 
Granted  license  renewal  for  period  end- 
ing 2-1-47  (Comr.  Durr  voting  for  fur- 
ther inquiry). 

1080  kc  KWJJ  Portland,  Ore.— Grant- 
ed license  renewal  for  period  ending 
5-1-48. 

NEW-1240  kc  Teche  Broadcasting  Co., 
New  Iberia  Broadcasting  Co.,  New 
Iberia,  La. — Designated  for  consolidated 
hearing  applications  for  CP  new  stand- 
ard station  250  w  unlimited. 

NEW-1340  kc  Palm  Springs  Broad- 
casting Co.,  Palm  Springs,  Cal.— Adopt- 
ed memorandum  opinion  and  order 
granting  application  for  new  standard 
station  250  w  unlimited;  conditions. 

NEW-1230  kc  Corinth  Broadcasting 
Co.,  Corinth,  Miss. — Adopted  memoran- 
dum opinion  and  order  granting  peti- 
tion for  reconsideration  and  grant  of 
application  for  new  standard  station 
250  w  unlimited;  conditions. 
ADMINISTRATIVE  BOARD  ACTIONS 
JUNE  18 

KLZ  Denver — Granted  license  to  cover 
CP  for  W9XLA  change  frequency  and 
class  station  to  developmental  broad- 
cast; conditions. 

Pacific  Radio  Advertising  Service, 
Portland,  Ore.— Placed  in  pending  file 
application  for  CP  new  PM  station. 

Miami  Valley  Broadcasting  Corp., 
Dayton,  O. — Same. 

Midwest  FM  Network  Inc.,  Fort 
Wayne,  Ind.,  Grand  Rapids,  Mich.,  Pe- 
oria, 111. — Same. 

WMFR  High  Point,  N.  C— Retained 
in  pending  file  application  for  CP  new 
FM  station. 

ACTIONS  ON  MOTIONS 
JUNE  20 

WSAU  Wausau,  Wis.— Granted  peti- 
tion for  leave  to  intervene  in  hearing 
on  WREN  application  for  CP  move 
trans,  and  studio,  increase  power. 

KJR  Seattle — Granted  motion  for 
continuance  of  hearing  on  application 
for  vol.  assgn.  license  now  set  6-25-45; 
continued  to  7-25-45. 


on  personal  considerations,  one  of 
which  is  my  desire  to  concentrate 
on  the  manufacture  of  the  Crosley 
automobile.  We  are  planning  a  new 
light  car  much  improved  in  design 
and  manufacture  over  the  prewar 
model." 

He  reiterated  that  a  new  com- 
pany would  be  organized,  probably 
to  be  knovvm  as  Crosley  Motors  Co., 
to  produce  and  sell  the  car.  He 
added,  "The  Avco  group  is  dynamic 
and  ably  managed  and  is  certain 
to  be  a  major  factor  in  the  post- 
war market  for  household  appli- 
ances. Crosley  employes  and  its 
distributors  and  dealers  will  bene- 
fit". 


AMERICAN  CABLE  &  RADIO  Corp.  last 
week  announced  opening  of  direct  ra- 
dio telegraph  service  to  the  Paris  office 
of  the  French  Government  Dept.  of 
Posts,  Telegraphs  &  Telephones.  Cir- 
cuit win  be  operated  by  Mackay  Radio 
&  Telegraph  Co. 


Tentative  Calendar  ,  .  . 

JUNE  27 

WINS  New  York— Vol.  assgn.  license 
by  Hearst  Radio  Inc.  to  Crosley  Corp. 
JULY  25 

KJR  Seattle — Vol.  assgn.  license  from 
Fisher's  Blend  Station  Inc.  to  Birt  P. 
Fisher. 

Applications  .  ,  , 

JUNE  18 

NEW-192-198  mc  Filene's  Television 
Inc.,  Boston — CP  new  commercial  TV 
station  amended  to  request  Channel  9 
of  proposed  reallocation. 

NEW-1240  kc  Midwestern  Broadcast- 
ing Co.,  Cadillac,  Mich.— Mod.  CP  new 
standard  station  (WATT)  for  change 
trans,  site. 

NEW-192-198  mc  Cincinnati  Broad- 
casting Co.,  Cincinnati— CP  new  com- 
mercial TV  station,  amended  to  request 
Channel  9  of  proposed  reallocation. 

NEW-186-192  mc  Central  Ohio  Broad- 
casting Co.,  Columbus,  O. — CP  new 
commercial  TV  station  amended  to  re- 
quest 186-192  mc  under  proposed  real- 
location. 

NEW-890  kc  Henderson  Radio  Corp., 
Henderson,  N.  C. — License  to  cover  CP 
as  mod.  for  new  standard  station 
(WHNC). 

NEW-43.9  mc  Board  of  Supervisors  of 
Louisiana  State  U.,  Baton  Rouge,  La. 
— CP  new  noncommercial  educational 
station,  3  kw,  FM  emission. 

Columbia  Broadcasting  System,  Dela- 
no, Cal. — License  to  cover  CP  new  in- 
ternational station  (KCBR). 

JUNE  20 

NEW-1240  kc  Robert  Lex  Easley,  Laur- 
ens, S.  C. — CP  new  standard  station, 
250  w  unlimited. 


Publicists  Guild 
Holds  N.  Y.  Meet 

Immediate  Organizing  Plans 
Not  Discussed  at  Lunch 

PUBLICISTS  of  the  four  networks 
and  WOR,  Mutual  New  York  out- 
let, met  with  several  members  of  i 
the  Screen  Publicists  Guild  (CIO) 
for  a  question-and-answer  lunch- 
eon session  in  SPG  headquarters 
in  New  York  last  Thursday. 

About  15  to  20  persons  attended 
at  the  invitation  of  the  Screen 
Guild.  There  was  no  discussion  of 
immediate  organizing  plans,  it  was 
reported.  Instead  the  broadcasting 
publicity  writers  simply  asked 
questions  about  unionization,  the 
how,  why  and  possible  results  of 
organization. 

Organizing  activity  by  the  Unit-  ' 
ed  Office  &  Professional  Workers 
of  America,  Local  1  (CIO)  was 
continuing  last  week  at  a  greatly 
reduced  pace  due  to  the  illness  of 
Norma  Aaronson,  UOPWA  organ- 
izer. CBS  salary  committee  mem- 
bers were  still  working  on  their 
wage  survey  and  American  com- 
mittee spokesmen  said  a  general 
meeting  of  the  network's  "inter- 
ested" employes  was  to  be  held 
soon. 

At  WABD-DuMont,  where  the 
technicians  recently  got  a  charter 
from  the  lATSE,  preliminary  meet- 
ing was  held  with  management  to 
discuss  problems  ahead. 


__----r-j-l  New  Record  Set 

\   omiami  and  Tempo    Building  Permifs,  f 
MaicoM"''"';!         Clearings,  Etc 

■well  out  in  "Oivt  "        ^^y^  i 

S  cities  in  g^^Scial  ft^^^^^^^  down  S„  the  reoordi 

Uaml  ^^^'586   108,391       \ of  any  month  ..^  fo.  *u.- 


totaled    $4«382  ";h'°\'''""- 
The  ligures  on  St^Pp;--^^        That  was  the  ' 
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IP's  leadership  in  Florida's  greatest 
market — makes  it  MUTUAL! 


WJHP 

JACKSONVILLE  -  FLORIDA 
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Help  Wanted 


Situations  Wanted 


First  class  engineer  wanted  for  250-watt 
Indiana  Blue  Network  station.  Perma- 
nent job  for  right  man.  State  full  par- 
tlctUars  and  salary  expected  In  first 
letter.  Box  399.  BROADCASTING. 

Wanted — Operator,  first  class  license 
Immediately.  Send  complete  story  first 
letter.  Permanent.  Box  574,  BROAD- 
CASTING.   

Wanted — Veteran  first  class  license  hold- 
er for  transmitter  and/or  studio  for 
Rocky  Mountain  1  kw  outlet.  State 
education  and  experience.  Box  661, 
BROADCASTING. 

5000  watt  CBS  station  in  thriving 
southern  market  has  opening  for  com- 
mercial man  with  selling  experience.  A 
good  paying  proposition  for  man  who 
can  sell.  Write  Box  768,  BROADCAST- 
ING. 

Engineer — First  class  license,  wanted  by 
southern  station.  Steady  position,  good 
opportunity  for  advancement  for  right 
man,  good  salary.  Student  of  FM  pre- 
ferred. Box  771,  BROADCASTING. 

WGCM,  Gulfport,  Mississippi,  has  open- 
ing for  announcer.  Permanent.  Box  772. 
BROADCASTING. 

Production  manager,  capable  of  han- 
dling continuity  scripts  and  commer- 
cials. Wonderful  opportunities  five 
thousand  watt  Rocky  Mountain  station. 
Veteran  preferred,  but  not  essential. 
Box  773,  BROADCASTING. 

Woman  traffic  director,  announcer.  Give 
full  particulars,  references,  WLAC, 
Nashville  3,  Tenn. 

Help  wanted— 3  engineers  holding  first 
phone  licenses.  Network  station  located 
In  midwest.  Opportunity  for  advance- 
ment for  men  qualified.  Reply,  North 
Central  Broadcasting  System,  Inc.,  360 
N.  Michigan  Ave.,  Chicago  1,  HI. 

Wanted — Announcer-copywriter.  Experi- 
enced and  reliable  with  third  class  ticket 
or  willingness  to  obtain  one.  Permanent 
position  If  you  are  man  for  Job.  Progres- 
sive Rocky  Mountain  NBC  station.  Send 
full  details  to  KSEI,  Pocatello,  Idaho. 

There's  an  opening  at  KTSM,  NBC  affil- 
iate In  El  Paso,  Texas,  for  an  Indus- 
trious, reliable  announcer.  We're  the 
dominant  station  in  our  community 
(see  our  Hooper;  and  we're  choosey 
about  who  works  for  us,  but  there's  a 
real  opportunity  at  KTSM  for  the  right 
man.  So,  If  you'd  like  to  live  In  the 
colorfiil  healthful  southwest,  work  with 
congenial  people,  for  a  15  year  old  sta- 
tion with  big  postwar  plans,  send  com- 
plete   Information    about    yourself  at 

once!  

Wanted — Woman  director  for  estab- 
lished household  program  northeaster, 
50  kw  station.  State  age,  experience, 
background,  reference.  Apply  Box  803, 

BROADCASTING.  

Wanted — First  class  engineer.  For  basic 
'American  Broadcasting  Company'  sta- 
tion now  planning  big  expansion.  Won- 
cierful  opportunity  for  right  man.  Give 
;ull  particulars,  experience  and  salary 
expected.  WTOL,  Toledo. 
WSYB,  Rutland,  Vermont,  wants  man 
with  first  class  license.  Good  pay,  48 
hour  week.  Permanent.  Send  full  Infor- 
mation and  picture.  Must  be  over  thirty 
or  released  serviceman. 
Help  wanted — Combination  operator- 
announcer  with  any  class  license  capa- 
ble of  doing  good  newscastlng  for  this 
newspaper  owned  radio  station.  50  hour 
week,  salary  according  to  license.  RCA 
station  less  than  4  years  old,  no  de- 
fense area,  region  slated  for  great  post- 
war developments.  Give  details  of  self 
and  present  salary  KRJF.  Miles  City, 
Montana. 

Need  experienced,  permanent  staff  an- 
nouncer from  midwest  to  Join  seven- 
man  staff  KSOO-KELO.  Pays  $175-S200. 
Rush  along  a  voice  transcription  and 
letter  to  KSOO-KELO,  Sioux  Falls,  S.  D. 

5  kw  western  network  station  needs 
combination  operator-announcer.  Box 
802.  BROADCASTING. 


Announcer  at  liberty,  1  year  experience, 
draft  exempt,  prefer  middle  Atlantic 
eastern  station.  Box  758,  BROADCAST- 
ING^  

Program  manager-director -writer-pro- 
ducer. Fifteen  years  experience  50  kw 
station  and  network.  Thoroughly  fa- 
miliar with  all  phases  of  programming 
production  Including  good  working 
knowledge  of  television.  Well  equipped 
to  handle  personnel  problems  and  re- 
sponsibilities. Excellent  public  relations 
record.  Conscientious  worker  with  ini- 
tiative and  originality.  Age  40,  married. 
Personal  interview,  depending  upon  dis- 
tance, can  be  arranged.  Available  July 

16th.  Box  762.  BROADCASTING.  

Discharged  serviceman — First  class  li- 
cense, now  employed,  mlddlewest  pre- 
ferred.  Box  764,  BROADCASTING. 
Experienced  announcer-newscaster  for 
permanent  staff  position  5  to  50  kw. 
station.  Good  professional  and  per- 
sonal references.  Box  775,  BROADCAST- 
ING^  

Available  June  29 — Experienced  control- 
room  operator.  KBEW,  network  feed 
experience,  some  recording  and  remote 
experience,  4F.  Box  78i3,  BROADCAST- 
ING^  

Announcer  with  years  of  experience 
seeks  permanent  berth  as  program  di- 
rector-announcer, chief  announcer. 
Could  make  modest  investment.  Have 
family,  please  state  living  conditions. 

Box  784,  BROADCASTING.  

Writer  who  can  compose  music  desires 
position.  Experience  limited  but  has 
thorough  training  and  good  sound  Ideas 
for    radio.    Draft    exempt.    Box  786, 

BROADCASTING.  

Engineer  In  broadcast  since  1935.  Army 
discharge.  Prefer  west,  southwest  of 
Rocky  Mountain.  State  salary.  Box  787, 

BROADCASTING.  

Manager,  assistant  manager.  Foiir  years 
experience  all  phases  of  radio.  Also, 
consider  program  director  or  commer- 
cial   manager.    Prefer    west.    Box  788, 

BROADCASTING.  

Who'll  pay  for  real  knowledge?  Ten 
years  announcing,  writing,  sales.  Net- 
work and  local  experience.  Top  work- 
manship for  good  pay,  permanence. 
Northeast  preferred.  Box  789,  BROAD- 

CASTING.  

Announcer— Experience  limited  to  Col- 
lege Workshop.  Conscientious,  reliable, 
hard-working.  Wishes  chance  to  prove 
ability.  4F.  Box  790,  BROADCASTING. 
Young  man,  progressive,  now  chief  en- 
gineer 250  watter  desires  more  seciire 
feeling  for  the  future  In  a  larger,  wide 
awake  station.  Sober,  reliable,  wants  to 
settle  down.  Will  go  where  there  Is  op- 
portunity. Can  MC  morning  shows, 
some  announcing  If  desired.  Box  791, 

BROADCASTING.   

Announcer— Free,  l>/2  years  experience. 
Ex-serviceman.  Desires  news  and  sports. 
Will  do  staff  work.  Box  794,  BROAD- 
CASTING^  

Top  announcer — Now  employed  by 
major  network  In  New  York  City  wants 
good  western  connection  where  he  can 
enjoy  life.  Progressive  interest,  good 
salary,  talent  fees  essential.  Box  795, 

BROADCASTING.  

Operator— First  class,  desires  permanent 
position.  4F.  Box  797,  BROADCASTING. 


Situations  Wanted  (Cont'd) 

Young  woman,  college  graduate  radio 
and  Journalism,  mike  experience,  de- 
sires continuity  or  advertising  Job  with 
radio  station.  Box  111,  Stockton,  Kan- 
sas^  

Radio  student,  young  man,  education 
Includes:  advertising,  promotion,  script 
writing  and  production.  Have  several 
ideas  for  record  and  live  shows.  Also, 
have  some  technical  training  and  ex- 
perience. For  further  information  write 
S    Weisz,   3417   E.    147    St.,  Cleveland, 

Ohio.  

Fashion  show  writer,  director  and  com- 
mentator and  talented  artist,  creator  of 
smart  backgrounds  and  sets  interested 
in  making  connection  as  team  in 
fashion  television  work.  Both  with 
proven  ability  in  creating  original 
themes,  managing  and  directing  person- 
nel. No  television  experience,  however. 
Free  to  travel.  Box  796,  BROADCAST- 

ING.  

Now  with  Red  Cross.  Would  like  to  re- 
enter  radio.  Former  staff  announcer, 
CBS  &  NBC  affiliated  stations.  Veteran, 
available  immediately.  Consider  any  lo- 
cality. For  details  write,  phone  or  wire 
Sherman  H.  Harp,  Supply  Service,  Red 

Cross,  Washington,  D.  C.  

News  manager— Available  July  1.  Net- 
work  and  local  station  experience  for 
15  years.  Excellent  writer,  director  and 
newscaster  who  can  really  do  a  Job. 
Write   or  wire  to  5980  Yucca  Street. 

Hollywood,  Calif.   

Chief  announcer— Aged  33,  married, 
college  trained,  3  years  experience  at 
one  network  station  desires  position  in 
same  capacity  with  newscastlng  oppor- 
tunity. Experienced  In  writing,  music 
library,  news  editing  and  casting.  Posi- 
tion must  show  future.  Let's  dicker. 

Box  799,  BROADCASTING.  

Control  operator- 5  years  control,  re- 
motes, recordings,  maintenance  and 
transmitter.  First  class  telephone  li- 
cense. War  n  veteran.  Box  798,  BROAD- 
COSTING;  

Capable  script  and  continuity  writer. 
Dramatic  scripts  and  commercial  copy. 
Three  years  sound  experience  including 
network  scripts.  Creative,  industrious, 
college  graduate,  4F.  Larger  cities  and 
stations  preferred.  Box  752,  BROAD- 
CASTING.  

 Wanted  to  Buy  

Wanted — Two  Gates  CB-7  turntable 
chassis  or  equal.  Cash.  Box  756,  BROAD- 
CASTING^  

250  watt  transmitter  and  studio  equip- 
ment,  complete  or  in   part.   Wire  or 
phone  Box  793,  BROADCASTING. 
Vertical    pickup    arm    and  equalizer. 
WSAV,  Savannah,  Georgia.  

For  Sale  

For  sale — Brand  new  "Commando"  A6 
Recordgraph  available  below  cost.  Con- 
tact Engineering  Department,  Station 
WMCA,  1657  Broadway,  New  York  19. 
For  sale — Crocker- Wheeler  motor  as- 
sembly with  16"  machined  turntable 
with  condenser  banks.  A  heavy  duty 
motor  for  playing  33  1/3  or  78.  An  astatic 
pickup  on  the  smaller  motor.  Sell  only 
as  a  unit.  First  $200  gets  both.  Write 
Norman  Petty,   Box   926,   Clovls,  New 

Mexico.   

215  Foot  Truscon  self-supporting  tower, 
complete  with  Insulators  and  lighting 
equipment.  $1750.  Dismantled,  stored  in 
Boston,  Mass.  J.  B.  Fuqua,  Radio  sta- 

tlon  WGAC.  Augusta,  Georgia.  

For  sale— Twelve  Utah  wall  speakers: 
one  General  Radio  Deviation  Meter, 
type  581B,  sixteen  used  203A  tubes,  two 
RCA  pickups  with  arms,  type  AZ-4211-2. 

Box  800,  BROADCASTING.  

For  sale— Three  220B  Western  Electric 
Tubes  never  used,  regular  price  $290.00 
each.  Make  me  an  offer.  Box  801, 
BROADCASTING. 


SALESMEN 

...  For  network  outlet  sta- 
tion wanted.  Men  with  a  real 
understanding  of  radio  sales  need- 
ed for  two  important  Pacific  coast 
markets.  Musi  have  good  sales 
record.  Send  record  of  experience. 
References  ond  photo  with  first 
letter. 

ASSOCIATED  BROADCASTERS 
MARK  HOPKINS  HOTEL 
SAN  FRANCISCO,  CALIF. 


•  New,  proposed  radio  station  in 
New  England  wants  a  manager, 
an  engineer  and  program  director. 
Excellent  opportunity  for  men  with 
ideas  and  ability  who  want  to 
better  themselves  in  both  position 
and  income.  Write  for  interview, 
stating  age,  experience  (name 
stations),  salary  desired.  Your  ap- 
plication will  be  in  strict  confidence. 
BOX  785,  BROADCASTING 


NETWORK  SALESMAN 
WANTED 

Real  opportunity  for  a  man  who 
has  strong  sales  record  in  net- 
work selling.  Success  in  sales  and 
ability  to  manage  operations  will 
lead  to  important  executive  post. 
Send  fu-ll  particulars  about  age, 
experience,  references  and  photo 
in  first  letter. 

UNIVERSAL 
BROADCASTII^G  CO. 
Mark  Hopkins  Hotel 
San  Francisco,  Cal. 


ARE  YOU  LOOKING 
FOR  A  BEHER  JOB? 


FREE  PLACEMENT  BU- 
REAU FOR  ANNOUNCERS- 
WRITERS — ENGINEERS  AND 
OFFICE  WORKERS. 


SEND   COMPLETE  DETAILS 
IN  FIRST  LETTER.  NO  FEE. 
RADIO  STATIONS  PAY  THE 
CHARGE 

WRITE  TODAY! 

RADIO  PERSONNEL 
136  N.  DELAWARE  ST. 

(RADIO  CENTER) 
INDIANAPOLIS   4,  INDIANA 


STUDIO 
CONTROL  ENGINEER 

There  is  an  opening  on  the 
West  Coast  for  an  experi- 
enced studio  control  engi- 
neer. Permanent  position 
with  a  major  company. 
Answer  must  supply  age,  ex- 
perience in  detail,  salary 
now  received,  draft  status, 
and   statement   of  health. 

792f  Broadcasting 


%  SCHOOL  <^ 
RADIO  TECHNIQUE 


NEW  YORK  •  CHICAGO 

Amerka's  Oldest  School  Depoted 
Exclusively  to  Radio  Bfoadcastiitt 

Comprehensive  Day  and  Evening 
Courses  in  all  phases  of  Radio 
Broadcasting  taught  by  Network 
Professionak.  Moderate  rates. 
For  Full  Details,  Requett  BoekM  i.  < 
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BROADCASTING    •    Broadcast  Advertising 


'       Video  Compared 

COMPARING  direct-viewing  tele- 
ivision  with  projection  systems,  Al- 
lien B.  DuMont,  president,  Allen  B. 
iDuMont  Labs.,  told  the  Institute  of 
I  Radio  Engineers,  meeting  June  15 
lin  New  York,  that  the  direct- 
viewing  tube's  principal  advan- 
tages are  high-light  brilliance, 
better  contrast  range,  wide-angle 
viewing,  lower  accelerating  volt- 
age, longer  life,  better  resolution, 
less  alignment  difficulty  and  sim- 
plicity of  the  focusing  system. 
Chief  disadvantages,  he  said,  are 
'  the  slight  curvature  of  the  screen 
and  the  need  for  a  special  mount- 
ing arrangement  to  reduce  the 
depth  of  the  receiver  in  larger 
tube  sizes.  If  pictures  larger  than 
ldVi2  by  18  inches,  as  produced  by 
a  20-inch  tube,  are  desired,  he  said, 
I  then  a  projection  system  is  imper- 
ative. 


WANTED 
AT  ONCE 

Assistant  manager-accountant,  man 
or  woman  capable  assuming  full 
ctiarge  of  ofTice  personnel,  audit- 
ing, etc.  Positions  like  this  don't 
open  often.  Real  opportunity  for 
right  person  looking  for  permanen- 
cy and  security  with  job  that  car- 
ries prestige  and  authority.  Must 
be  thoroughly  experienced  in  all 
phases  of  business,  and  of  broad- 
casting. Good  salary  to  right  per- 
son. Write  or  wire  all  details  about 
yourself  and  experience  including 
salary  expected  to 

Jack  Gross 
KFMB 

San  Diego,  California 


ENGINEERS 

Prominent  midwestern  manufacturer 
of  radio  transmitting  equipment  is 
looking  for  two  graduate  engi- 
neers for  development  work  in 
AM  and  FM  transmitters.  Starting 
salary  good  and  future  for  ad- 
vancement excellent. 

BOX  763,  BROADCASTING 


We  Are  Looking  For  Men  To 
Operate  Our  Neio  Branch  Offices 

We  are  an  old,  well-known  manufactur- 
er, of  Radio  Transmitting  Equipment, 
about  to  open  branch  offices  in  New 
York  Gity  and  on  the  West  Coast.  We 
need  a  good  man  to  operate  each  of 
these  offices.  He  must  be  able  to  contact 
stations  intelligently,  know  broadcasting 
methods  and  problems,  and  discuss 
equipment  from  a  technical  standpoint. 
There's  a  wonderful  opportunity  for  the 
right  man.  Are  you  one  of  them?  Give 
full  details  of  experience,  age,  back- 
ground, salary  needs,  etc.,  in  first  letter. 

BOX  749,  BROADCASTING 


SERVICE  DIRECTORY 


'OEAKGD  TO  AM-FM  EXPANSION* 


Commercial  Radio  Equip.  Co. 

Kanicn  City,  Mo. 
Washington,  D.  C.  Hotlywoed.  Cal. 


Custom-Built 
Speech  Input  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Av«.,  Wash.  5,  D.  C 
District  1640 

(Snbj.  to  Gor't  Res.) 


MORE  RF  KILOWATT  HOURS 
PER  DOLLAR  WITH 

F  &  O  TRANSMITTING  TUBES 

Freeland  &  Qlschner  Products,  Inc. 

611  Boronne  St.,  New  Orleans  13,  La. 

Raymond  4756 
High   Power  Tube  Specialists  Exclusively 


SOUND  EFFECT  RECORDS^ 

eENNETT-SPEEDY-Q 

Reduced  Basic  Library  Offer  Containing 
Over  200  Individual  Sound  Effects 

ffrile  For  Details 

CHARLES  MICHELSOIV 

67  W.  44th  St.  New  Y.ork.  N.  Y. 


The 

Robert  L.  Kaufman 
Organization 
Technical  Meintenanee, 
Superrision   and  Business  Services 

for  Broadcast  Stations 


SUPPORT  THE 

7th 


YOU  HAVE 

A  DATE 
WITH  MUSIC 


PHIL  BRITO 


the  voice  with  the  21 
jewel  movement 

and  ouditiort  records 
wVite  or  wire 
CHARLES  MICHELSON 

67  W.  44fh  St..N.Y.)8.  MU  2-3376-5I68 


FROFEI^^SIOXAL  DIRKCTORY 


Jansky  &  Bailey 

Ah  Organization  of 
Qualified  Radio  Engineer* 

DEDICATED  TO  THE 

SERVICE  OF  BROADCASTING 

Ifatienal  Pres.  Bldg,  Wadi.,  D.  C 


PAUL  600LEY  CO. 

CONSULTING  RADIO  ENGINEERS 

MONTCLAIR.  N.J. 

MO  2-7859  


GEORGE  C.  DAVIS 

Consulting  Radio  Enainear 
Munsey  BIdg.  District  845* 

Washington,  D.  C 


SERVICE 

Exact  Meoturements  '  at  any  time 

RCA  COMMUNICATIONS.  INC. 
S4  Broad  Strrat      New  York  4.  N.  Y. 


JOHN  BARRON 

Consulting  Radio  Engineers 

Specializing  in  Broadcast  and 
Allocation  EnginMring 

Eiirle  Building,  Washington  A.  D.  C. 
Telephone  NAtional  7757 


JOHN  J.  KEEL 

CONSULTING  RADIO  ENGINEERS 
Earle  BIdg.     •     NATIONAL  6513 
Washington  4,  D.  C 


Frank  H.  Mcintosh 
Consulting  Radio  Engineers 
710  I4th  St.  N.W.  ME.  4477 

Washington,  D.  C. 


Tel.  Bridgeport  7-2465 

(^ato  IV,  natf 

Consulting  Radio  Engimer 
Hi//top  Drive  Stratford,  Conn. 


HERBERT  L.WILSON 

AND  ASSOCIATES 

CONSULTING  Radio  Engineers 
AM   FM   TELEVISION  Facsimile 

1018  Vermont  Ave.,  N.W.,  Washington  5,  O.C. 
NATIONAL  7161 


ANDREW  CO. 

Consulting  Radio  Engineers 
363  E.  75th  St  CHICAGO  19 

Triangle  4400 


McNARY  &  WRATHALL 

CONSULTING  RADIO  ENGINEERS 
National  Preu  BIdg.        DL  12M 

Washington,  D.  C. 


HECTOR  R.  SKIFTER 

H.  R.  SKIFTER  DONALD  M.  MILLER 
CONSULTING  RADIO  ENGINEERS 

ENGINEERING  SERVICES 
AVAILABLE  AFTER  VOORY 


(2f 


Radio  Enqinaarinq  Coniuttantt 
Fraquaney  Monitaring 


CtBiBOTciol  Hodie  Equip.  Co. 

•  International  Building,  Waahlnvtoa,  D.  O. 

•  321  B.  Gregory  Boulavard.  Eanaaa  Cltr,  Uo. 

•  Crosa  Boada  of  the  World,  HoUjrwoed,  OaUf . 

-  I 


RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 
Munsey  BIdg.   •   Republic  2347 


RAYMOND  M.  WILMOHE 

CONSULTING  RADIO  ENGINEER 

PAUL  A.  deMARS 

ASSOCIATE 
1469  Church  St.,  N.W.,  Washington  i,  D.  C. 
Decatur  1234 


J.  D.  Woodward  &  Associates 

Manufacturers  of  Radio  Trans- 
mitters  and  Industrial  Electronit 
Equipment 
Baltimore,  Maryland 
Water  &  Frederick  Sts.  -  Saratoga  8535 


LOHNES  &  CULVER 

CONSULTING  RADIO  ENGINEERS 
Munsey  BIdg.      •      District  8215 

Washington  4,  D.  C. 


MAY,  BOND  &  ROTHROCK 

CONSULTING  RADIO  ENGINEERS 

★     ★  ★ 
Nal'l  Press  BIdg.  Wash.  4,  D.  C. 
District  7362      •      Glebe  58$0 


WORTHINGTON  C.  LENT 
Consulting  Engineers 


INTERNATIONAL  BUDG. 
1319  F  STREET  N.  W. 


WASH.,  D.  C 
DISTRICT  4127 


HOLEY  &  HILLEGAS 

CONSULTING  RADIO  ENGINEERS 

1146  Briarcliff  PI.,  N.E. 
Atlanta,  Ga.       ATwood  3328 


At  Deadline ... 


People 


MINORITY  CONSIDERATION 

RESPONSIBILITY  of  the  broadcaster  to  con- 
sider minority  interests  as  well  as  those  of  the 
major  part  of  his  audience,  "to  weigh  the  in- 
terests of  the  one  against  the  interests  of  the 
other"  and  to  "allot  time  to  his  various  pro- 
grams in  some  reasonable  proportion  to  the 
relative  popular  demand"  was  emphasized  by 
Robert  D.  Swezey,  vice-president  and  general 
manager  of  Mutual,  in  an  address  prepared 
for  delivery  Saturday  before  the  radio  panel 
of  a  conference  in  New  York  of  the  Independent 
Citizens'  Committee  of  the  Arts,  Sciences  and 
Professions. 

Gilbert  Seldes,  CBS  director  of  television, 
told  conference  that  if  television  is  to  fulfill 
its  possibilities  both  as  entertainment  and  as 
a  powerful  social  force  it  must  offer  good  pro- 
grams and  must  be  easy  to  see.  Also  heard  by 
conference  were  FCC  Commissioner  Clifford 
J.  Durr,  George  Heller  of  AFRA,  Peter  Lyon 
of  the  Radio  Writers'  Guild  and  Anton  M. 
Leader  of  the  the  Radio  Director  Guild. 

MASSEY-HARRIS  SPOTS 

MASSEY-HARRIS  Co.,  Racine  (harvest  ma- 
chinery), is  sponsoring  7  to  18  spots  weekly 
during  June  and  Julv  on  KFBK  KMJ  WKY 
KCRC  KGNC  KOAM  KSAL  KWBW  KOA 
KMBC  KMA  KFH  WIBW  KGNO  KFAB 
KMMJ  KFXM  KTKC  KWFT.  Starting  and 
expiration  dates  vary.  For  July  and  August 
additional  stations  will  be  used  in  North  Da- 
kota, South  Dakota,  Minnesota,  Texas,  Oregon, 
Washington  and  Idaho.  Agency  is  Cramer 
Krasselt  Co.,  Milwaukee. 

AAAA-GUILD  MEETING 

RADIO  committee  of  American  Assn.  of  Ad- 
vertising Agencies  met  with  Radio  Writers 
Guild  last  week  for  preliminary  discussion 
aimed  at  negotiation  of  a  contract  between 
agency  radio  writers  and  management.  AAAA 
committee,  says  it  lacks  authority  to  negotiate 
binding  agreement  but  will  "recanvass  the 
situation".  Another  meeting  of  the  Guild  and 
the  AAAA  committee  will  be  held  after  com- 
mittee position  is  established. 

CBS  UPS  VACATION  PAY 

CIO-CBS  salary  committee  last  week  issued  a 
circular  stating  that  vacation  time  with  pay 
has  been  extended  for  listening  post  employes, 
which  will  mean  at  least  one  week  extra  for 
each.  Circular  stressed  need  for  permanent  or- 
ganization at  CBS. 

PROTESTS  NAME  USE 

PROTESTING  the  use  of  his  name  in  a  stock 
prospectus  and  SEC  registration  under  which 
225,000  shares  of  the  company's  stock  were 
marketed  this  spring,  E.  H.  Scott,  founder  of 
E.  H.  Scott  Radio  Labs.,  has  filed  a  disclaimer 
of  any  legal  responsibility  with  the  SEC.  Mr. 
Scott  charged  the  prospectus  implied  he  would 
spend  a  large  part  of  his  time  with  the  com- 
pany whereas  this  was  not  the  case.  H.  S.  Darr, 
chairman  of  the  board,  denied  misrepresenta- 
tions and  said  that  since  Mr.  Scott  sold  his 
company  "lock,  stock  and  bari'el"  he  had  no 
reason  to  expect  to  direct  its  policies. 

WSAI  STRIKE  CONTINUES 

WAR  Labor  Board  said  Friday  its  regional 
office  in  Cleveland  is  still  endeavoring  to  end 
strike  of  musicians  at  WSAI  Cincinnati,  now 
in  its  fourth  week. 
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HOOPER  PRAISES  MEASUREMENT 

"RADIO'S  advertisement  measurements  are 
without  a  peer  in  accuracy  as  compared  with 
other  media,"  C.  E.  Hooper,  president,  C.  E. 
Hooper  Inc.,  told  Kansas  City  Advertising  & 
Sales  Executives  Club  last  week.  Newspaper 
and  magazine  advertising  readership  is  checked, 
he  said,  by  thumbing  through  the  publication 
to  see  what  the  subscriber  remembers.  In  radio 
there  is  no  need  to  rely  on  memory,  Mr.  Hooper 
declared.  "We  count  the  audience  while  it 
exists,  while  it  is  listening  when  it  couldn't 
confuse  one  ad  with  another  or  one  station 
with  another." 


Closed  Circuit 
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culture  to  help  reorganize  it,  as  requested  by 
new  Secretary  Anderson,  it  will  be  a  homecom- 
ing for  a  prodigal  son.  Milt,  now  president  of 
Kansas  State  College  (KSAC),  Manhattan,  is 
a  radio  oldtimer,  having  organized  DOA  Radio 
Extension  Service  back  in  1926  as  assistant 
to  Secretary  Jardine.  His  associates  then  in- 
cluded Sam  Pickard,  ex-Radio  Commissioner, 
ex-CBS  vice-president  and  station  owner;  F. 
M.  (Scoop)  Russell,  NBC  Washington  vice- 
president,  also  a  Jardine  assistant;  Capt.  Harry 
C.  Butcher,  USNR,  Gen.  Ike's  Naval  Aide,  who 
contacted  DOA  for  National  Fertilizer  Assn., 
and  latterly  FCC  Chairman  Paul  A.  Porter, 
who  came  to  Washington  in  early  30's  to  join 
information  section  of  DOA  under  Milt. 

WITHIN  NEXT  few  weeks  WIBC  Indianapolis 
will  have  new  manager.  Alex  Campbell  Jr., 
who  became  manager  when  Indianapolis  News 
took  over  ownership  a  year  ago,  is  leaving 
the  station  post.  He  has  not  announced  plans 
but  expects  to  stay  in  station  management.  His 
successor  not  yet  named. 

APROPOS  THE  Ickes  replacement  talk,  there 
crops  up  the  name  of  J.  A.  (Cap)  Krug,  chair- 
man of  WPB,  as  his  likely  successor.  Cap  knows 
his  communications,  too,  having  been  public 
utilities  expert  on  the  FCC  staff  in  1937-88  dur- 
ing celebrated  telephone  investigation. 

PRESIDENTIAL  PERAMBULATIONS,  plus 
a  temporary  indisposition,  frustrated  planned 
visit  of  Sen.  Wheeler  to  White  House  last  Mon- 
day to  discuss  recent  Senate  subcommittee  trip 
to  Europe  to  inspect  communications.  Legisla- 
tor is  undergoing  treatment  at  Washington's 
Naval  Hospital  for  mild  case  of  dysentery,  hav- 
ing become  ill  shortly  after  his  return  June  15. 
Truman-Wheeler  huddle  can  take  place  within 
hours  after  the  President  returns  from  his  West 
Coast-Independence,  Mo.  flying  trip. 


MRS.  FDR  TOO  BUSY 

GEORGE  BYE,  agent  for  Mrs.  Eleanor 
Roosevelt,  told  Broadcasting  Friday  the 
President's  widow  has  no  immediate 
plans  for  returning  to  the  air.  She  will 
be  busy  with  personal  affairs  at  least 
until  the  end  of  the  summer,  he  said.  He 
reported  a  number  of  queries  from  pro- 
spective sponsors,  but  said  Mrs.  Roose- 
velt has  declined  even  to  discuss  them 
at  this  time. 


J.  LEONARD  REINSCH,  managing  director 
of  the  Cox  radio  stations  and  radio  adviser  to 
President  Truman,  lunched  with  the  Chief  Ex- 
ecutive at  the  White  House  last  Monday.  He 
accompanied  the  President  on  his  trip  to  West 
Coast  last  week  and  was  with  him  at  the  San 
Francisco  security  conference. 

HUGH  FELTIS,  president.  Broadcasting 
Measurement  Bureau,  and  Linnea  Nelson,  head 
of  J.  Walter  Thompson  Co.  timebuying  depart- 
ment and  chairman  of  the  BMB  advertising- 
relations  committee,  will  attend  joint  meeting 
of  boards  of  Canadian  Assn.  of  Broadcasters 
and  Bureau  of  Broadcast  Measurement  June 
26  in  Toronto. 

KNOX  IDE,  president,  American  Home  Prod- 
ucts Corp.,  one  of  top  users  of  radio  adver- 
tising, will  address  the  Sales  Executives  Club 
of  New  York  June  26  on  "We  Return  You  Now 
to  America". 

FAIR  TAYLOR,  publicity-promotion  director 
of  Don  Lee  Broadcasting  System,  Hollywood, 
resigns  July  1.  Harriet  Crouse,  former  assist- 
tant,  takes  the  job. 

EDWARD  R.  RICHER,  former  advertising  di- 
rector of  Hart,  Schaffner  &  Marx,  Chicago, 
joins  Grey  Adv.,  New  York  July  1  as  account 
executive. 

JIM  KENNAN,  salesman  of  Joseph  McGillvra 
Inc.,  Chicago,  has  resigned  effective  June  30. 

CHIEF  RADIOMAN  John  S.  Latouche  has 
been  retired  from  active  duty  after  five  years 
service  with  the  Navy  and  has  returned  to 
NBC  as  national  supervisor  of  communications. 
L.  A.  Zangaro,  who  has  held  this  position, 
named  New  York  supervisor  of  communica- 
tions. 
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A.  Porter's  request,  a  full  Commission  heard 
two  of  its  engineers — Ralph  Renton  and  Ed- 
ward W.  Allen  Jr. — describe  propagation 
tests. 

Reviving  old  fued  with  the  industry,  K.  A. 
Norton,  former  FCC  propagation  expert  now 
with  Army,  favored  third  alternative  as  bet- 
ter serving  rural  and  suburban  areas.  C.  M. 
Jansky  Jr.,  chairman.  Panel  5,  Radio  Technical 
Planning  Board,  challenged  as  inaccurate  Nor- 
ton's curves  submitted  at  allocation  hearings 
last  fall  [Broadcasting,  Nov.  6,  1944].  Harry 
M.  Plotkin,  FCC  assistant  general  counsel,  ob- 
jected, supported  by  Commissioner  Charles  R. 
Denny  Jr.,  but  Commissioner  Case  let  Mr. 
Jansky  read  into  record  statement  by  six  in- 
dustry engineers  disagreeing  with  Norton  con- 
clusions. He  also  read  into  record  letter  from 
Dr.  J.  H.  Dellinger,  Bureau  of  Standards 
chief  of  radio,  saying,  "We  are  unable  to  con- 
clude at  this  time  that  propagation  would  be 
substantially  freer  from  interference  at  100 
than  at  50  mc." 

Dr.  C.  B.  Jolliffe,  RCA  vice-president  in 
charge  of  RCA  Labs,  and  chairman  of  RTPB 
Panel  2,  offered  a  Panel  2  resolution  urging 
early  assignment  of  first  alternative.  He  per- 
sonally favors  50-68  mc  for  FM,  he  added. 

Dr.  Daniel  E.  Noble,  chief  engineer  of  Gal- 
vin  Mfg.  Corp.,  Chicago,  Panel  13  chairman, 
opposed  first  alternative  as  inadequate  for 
non-Government  fixed  and  mobile  services  and 
personally  favored  84-102  for  FM. 

BROADCASTING    •    Broadcast  Advertising 


WHA,  University  of  Wisconsin 

FOR    PIONEERING    RADIO    IN  EDUCATION 


Seated  is  Professor  Earle  M.  Terry,  whose  untiring,  determined  work  as  a  scientist,  with  social  vision, 
was  primarily  responsible  for  the  establishment  of  WHA.  Standing  is  Professor  W.  H.  highly,  first  pro- 
gram director.  On  the  stand  is  a  signal  box  for  operator  to  flash  signs  to  the  speaker,  and  the  tvall  map 
indicates  points  from  which  reception  reports  had  been  received  at  time  this  early  photograph  was  taken. 


"The  year  1917  marked  the 
beginning  of  telephonic  trans- 
mission from  the  University 
of  Wisconsin.  What  was 
termed  the  first  clear  and 
scheduled  telephonic  broad- 
cast from  the  University 
came  in  February,  1919,  when  the  sta- 
tion transmitted  voice  signals  which 
were  heard  by  the  Great  Lakes  Naval 
Training  Station. 

"This  was  followed  by  others,  and  by 
the  time  the  ban  on  sending  equipment 
(necessitated  by  the  first  World  War) 
was  lifted,  giving  other  operators  a 
chance  to  assemble  their  equipment 
again,  the  University  Station  9XM  was 
sending  telephonic  broadcasts  regularly 
and  successfully.  The  station,  later 
WHA,  has  been  maintained  continuously 
ever  since  and  is  apparently  the  oldest 
broadcasting  station  in  existence."* 


Commercial  broadcasters,  too,  in  all 
parts  of  the  land  have  assumed  their 
responsibilities  of  meeting  the  educa- 
tional needs  of  their  communities.  In 
Kansas  City  this  year  the  first  KMBC 
Radio  Institute  for  Teachers  is  being 
held  in  cooperation  with  the  public 
schools  and  tne  University  of  Kansas. 

Educators  from  throughout  the  Heart 
of  America  will  congregate  in  Kansas 
City  for  three  weeks  of  comprehensive 
training  by  national  authorities  in  edu- 
cation by  radio.  These  educators  will 


learn  how  to  make  more  effective  use 
of  radio  for  class  work,  to  have  a  bet- 
ter understanding  of  radio's  role  in  the 
American  way  of  life,  and  to  become  bet- 
ter qualified  to  evaluate  programs  in 
terms  of  educational  needs  of  students. 

Great  can  be  the  effect  of  broadcast- 
ing upon  the  cultural  understandings  of 
peoples.  Through  knowledge  the  world 
moves  ever  nearer  to  a  prosperous  and 
lasting  peace. 


IT  IVf  R       OF  KANSAS  CITY 

XV It  J.  JLI  Free  &.  Peters,  Inc. 

Of  Course— KMBC'FM— an  extra  service  at  no  extra  cost 
SINCE  1928 -BASIC  CBS  AFFILIATE  FOR  MISSOURI  AND  KANSAS 


FIRST  AWARD  for  a  children's  program 
listening  out  of  school  by  the  16th  Institi| 
for  Education  by  Radio  at  Ohio  State  V 
versify. 


AWARD  OF  MERIT  from  the  City  College 
of  New  York  for  "the  most  effective  institu- 
tional commercial  program  developed  by  a 
station"  during  1944. 


ONE  OF  17  FINALISTS  in  the  judging  for 
George  Foster  Peabody  Awards,  reviewi 
station  accomplishments  during  1944. 


